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THE RIGHT MAN HASWON
APEABODYAWARD.

“Close it up,” the creditors said.

Instead, Dr. Robert E.Hayes, Jr. opened the eyes of America
to the desperate financial plight of Wiley College, and the unique and
purposeful role played by the all-Black college in teaching thousands
of education-hungry Blacks.

The warm and moving story of this dedicated man and his
inspirational achievement is “The Right Man”, a 30-minute program
produced and made availablie for distribution by KPRC TV 2.

The Peabody Award, given each year to honor distinguished
and meritorious public service by television programs and stations,
further honors KPRC TV 2’s community-rousing documentary, which
is available, now, free of charge, for airing in your market.

For information, please
contact Mr. Joseph
Mehan, 55 E. 52nd
Street, New York,
New York 10022,
AC212/644-9616.

KPRCTVQ
HOUSTON

Petry Television, Inc. National
Representatives
NBC Affiliate
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| A BROADCAST
STATION (itcould

be yours ') i

! i oot 2
A few
WordS $2,000. Advertising package/for client to get 2 trips x 47
-f— clients = $94,000 gross to your station. Station cost per
A client and wife, $400 = $18,800. $94,000 gross - $18,800 =
Ou"' w $75,200 in new or increased station revenue.
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Here are some of the markets which have gone for o big way: Arkon, Oh. = Albuquerque, N.M. = Austin, Tex. * Baltimore,

Md. = Binghamton, N.Y. * Brownsville-Harlingen, Tex. = Centralia, Ili. = Charleston, W.V. » Charlotte, N.C. = Cleveland, Oh. = Columbus, Ga. = Corpus
Christi, Tex. » Dallas-Ft. Worth, Tex. = Danville, Va. = Decatur, Aia. = Des Maines, la. * Detroit, Mich. * Dundee, fil. » El Paso, Tex. » Florence, Ala. » Ft.
Smith, Ark. » Grand Forks, N.D. = Greensboro-Winston-Salem, N.C. » Greenville-Spartanburg, S.C. = Hickory, N.C. = Huntsville, Ala. = Indianapolis, Ind. =
Jacksonville, Fla. = Johnson GCity, Tenn. * Kalamazoo, Mich. = Kansas City, Mo. = Las Vegas, Nev. » Laredo, Tex. * Los Angeles, Cal. ¢ Louisville, Ky. *
Maccn, Ga. » Memphis Tenn. = Meridian, Miss. » Milwaukee, Wils. » Minot, N.D. « New Orleans, La. = Norfoik, Va. * Ottumwa, la. * Philadelphia, Pa.
* Raleigh-Durham, N.C. * Richmond, Va. * Rolla, Mo. * St. Louis, Mo. * San Antonlo, Tex. = Tampa-5t. Petersburg, Fla. » Temple, Tex. = Tupelo, Miss. »

Washington, N.C. » Waynesboro, Pa. = West Jefferson, N.C. = York, Pa.
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FACTS ABOUT
WILD,WILD WORLD OF ANIMALS

(From The Feb./Mar. ARB & NSI Sweeps)

METRO METRO METRO METRO
MBRKET STATION TIMESLOT RATING SHARE  THE SUGCESS STORIES MARKET STATION TIMESLOT RATING SHARE THE SUCCESS STORIES
U ABSCHTAOY WAGB  fues 700800PM 23 35 ~lRaug Snae AlDenos [l 26 JOPLINPITTS KAV “ed 6307C0PM 20 30 1 Viewers Aculls AU 18-49
2 ALBUQUERQUE KOB TV B "Ell 630700PM 27 40 =1 Raling, Share Aculs 18- 43 B 27 LASVEGAS KLAS TV Mon 700730PM 22 33 <1 Raling Share Adulls
3 BAKERSFELD KEROTY  Mon 7X-BOOPM 16 27 =1 Raung Share Aduts Aduis 18-49
o vomen 1849V WUop 0SAMGELES KNKT  Sat 7A0RO00PM 15 27 ~1Aatng Share ANDemos
WBALTV  Mon 7TA0B00PM {5 26 1 Adults 1849 Reaches 1 Milnon vigwers
Both Women & Men - — — -— e e o
o e M ooL0uiSVILE  WHASGV  Tow TI0800PM 23 37 =1 Ralug Share Adulls
5 BEAU: PT AHI KFOM-TY  Sun 430500PM 12 4D =1 “HH' ‘1 "HH's Vievers Atulls 18-49 ) Adulls 18-49
6 80SE KBOFIY_ Sa 600B3PM 17 3 =i 1 Adulls 5 1849 Men 840 T e
7 BOSTON WNACTY Thw 730800PM 16 26 ‘Mei Men 149 B FY LAUD VCKT  Tues 730800PM 20 34 =1 Raung Shaie Adulls Adults 18-49
_BBUPALO  WORIV  Sun 7O07IPM 19 37 -i ‘Raung Stae MOenos 5 itWAUREE VATV Mon 6I0700PM 14 % amesa
9CHASTN. SC  WOSCTV TV Sal BO060PM 20 50 =1 Ratng Share Al Demos 32 MINN . - T ——
10 CHICAGO W8BM:- rv Sal BITOPM 14 28 =1 Men Mg 1849 ST PAUL ACCOV  Tues 6307O0PM 18 35 1 Ralig Share:Aduls: Aciuts 18-49
11 COLUMBIA- . i 33 MONF;OE T N el T T T
JEFFCTY  KROGTV. Fu 630700PM 14 29 =1 viewers Aduis Men 1§49 ELOORADD  KNOETY Fn6I070PW 27 49 =1 Ralng ShaeAduls. Aduis 1849
T20MION  wkEF Mo 7X0800M 11 19 =i Wenseowvis W rcionc T astlv s 71080PM 11 2 “Pume Access Show on Stalion
13 DENVER KMGHW Mon 630-700PM 18 33 =1 Rating Share Adults 18-49 a730PM
i Py & — = — - S
KM T _Fr BRCTIO0RM 15, 27 =f¥itwfas Men 18,49 J5OKACTY  WKYIV S 6IOTORPM 21 37 =1 'HHs Vewes Aruls_
7] Sﬂt‘é%ﬂ i s e . 36 PADUCAH-CGIR_ KFVSTV  Thu BI0TOOPM 32 467" =1 RaigShare ANl Oemos
I P Ui -7 Q0PK ' nos over Tolal it ——a .
| SWPEROR  KDRVIV. Thr630700PM 3 BD 1 "ATDens avel Yol Comuelion B oL AOELPHIA. UPVLIY Fu 730800PM 15 30 1 Aduls 18.49.Boih Women
15 EVANSVILLE  WEHETV  Thur 630700PM 23 33 =) Viewers Men Men 1849 Tie & Men
e FACe e—m————— (3BPHOENX  KOOLIV  Sun BIR7OCPM 13 25 =1 Aduils 164G Men 1849
_ VALLEYCITY  KXJBTV  Thu 630700PM 20 32° :1Ralng Shaie Viewers Aduls 39 PITSBURGH  KDKATY  fues 730800PM 22 35 1 Rawng Snare-Adults
17 FT MYERS WBBHTV Moo 73080CPM 20 3F = i1 Ranng Share women Tier AUl 18-49
18 F_HESNO _KFWV_ TEJI 7_308(X)PM 24 35 'ILOCBI Show n Tune Penod - 40 AALE! (‘Himf WTVO Sun T00730PM 18 55__ P Ral;l] §naTe
19G RAPDSKAL WKZOTV  Ved 730800PY 20 34 =1 °HH 5_"8_\"%5_"6_ _ Barren0 KCRLIV Fn730800PM 22 45 Rating:Share Al Demos
20 CHEENBAY _ WLUKTV 5 530600PM 20 33«1 Ratg Share Alts 1849 42 AOANOKELYN UOBITY Sit RJOT100PM 9 43 =1HHs Amlls Alls 1699
21 CREENSBORD s — = bt s
HP.WS VEMYETV  Tha 730800PM 20 30 =1 Men Men 18-49 43 AOCKFORD  “REXV Moo 630T00PM 28 42 ..1231.;:2 ‘%ngg Adults
— e —_— u
22 HARTFORD- m —_ -
NEWHAVEN  WFSBIV  Fi 730B00PM 19 3 1 Raung Snaie AiDemos i“_g:_"“‘”;o”“l _KENSTV Fu G30700PK 18 3 <1 Viewe's Ais 1849
e ——— W a5 SEATTL
23 HOUSTON  KPRCTV Fu 6307009M R Rating Snave Adhits M 16- 49 TACOMA KOMOTV  fhu 730800PM 26 42 1 Ralg Share Adults 1849
(20 NOANPLIS WRIV_ Thu G0T00PM 17 29 1 e Awis s 1849 e oo xoiory sin 6307000 22 o1 Raung Share Aduts
25 JACKSON, MISS WLBI Mon 630-700PM 27 a7 S1HH § AQUS Adulls 18-09 Women Tie
Source: NSI and *ARB Feb./Mar. 1975 Sweep Rerorls NOTE: Since these programs are primarily designed to further
Audience and related data are based on estimales understanding of the natural sciences, they are properly
provided by the rating services indicated. and identifiable as “instructional” for FCC l0gging purposes.

are su )ecl 1© qualifications available on request

#1 FOR PRIME ACCESS!
WILD, WILD WORLD OF ANIMALS

Continuious Year IMELIF
AIS10

of New Production

Narrated by William Conrad

WILD, WILD WORLO OF ANIMALS is produced especially for television TIME & LIFE BUllz.Dzl)Nfdl\éEvg YORK. N Y. 10020
R e 20 Ul :
by Time-Life Television film crews all over the world. LTy 4 E}]ﬂCAGO LOS ANGELES
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“THERE IS A PROPER DIGNITY AND PROPORTION TO BE OBSERVED
IN THE PERFORMANCE OF EVERY ACT OF LIFE”

Marcus Aurelius/121-180 AD

The Corinthian capital has
pleased man's eye for twenty-four cen-
turies, because of its classic proportions,
the careful balance of its elements, and
the elegance of its detail.

Proportion, balance and atten-
tion to detail are basic to success in every
discipline. The Corinthian Television Sta-
tions are respected by the communities
they serve because they program news,
information and entertainment in meaning-
ful proportion. Because they earn their
authorityand credibility by balancing view-
points objectively. And because they rec-
ognize that in providing quality television
service, no detail is too small to merit their
serious attention.

This old German engraving
defines the proportions and
acanthus leaf detail of a
Corinthian capital.

Vitruvius, a first century writer,
explains the acanthus motif of
the capital with this story:

A young maiden of Corinth died,
and her nurse placed a basket
containing some of the girl's
possessions on top of her tomb,
weighting it with a roof tile. In the
spring an acanthus plant grew
up along the sides of the basket,
and the weight of the tile forced

the Isaves to turn outward. IgERINTHIAN
Callimachus, an artist and

architect, passed by and saw the nsels.ecns%yﬁ
basket encircled with leaves. IN BROADCASTING
"Delighted with the novel style @ xHou-Tv

and form,”" writes Vitruvius, "he et

built some columns after that ® f,.?.w

pattern for the Corinthians, :(nx:v.m
determllned their symmgtncal @ WANE-TV
proportions, and established from Fon werre

that time forth the rules to be | ® wisH-v

followed in finished works of the Connthian is » Member of CBS Amisies
Corinthian order.” 1n® Dun & Bradstet Group.



BusinesszBriefly

You get what you pay for

in television network prime time;
here’s what they'll pay

for top shows this fall

Best available information identifies high-
est-priced shows in each network’s new
fall schedule as follows: Monday Night
Football on ABC-TV at $100,000 per
minute, All in the Family on CBS-TV at
$125,000 and Sanford and Son on NBC-
TV at $100,000. (Top show, AITF, is up
marginal $5,000 from last year.) Prices are
approximate because buying at this stage
is in packages, with rates for individual
components not precisely assigned.

Proof of the (ad) pudding
is in the spending for P&G

Procter & Gamble Co., television's
biggest advertiser, has been persistently
reported in recent months to be planning
to shift advertising money from television
to print. Just as persistently, it has refused
to comment on those reports. “‘We
prefer,” a spokesman said at one point,
*'to operate on a basis of making our ad-
vertising known as it takes place”
{BROADCASTING, Feb. 17). Now that sort
of answer is available: In 1975's first
quarter, when all those reports were cir-
culating, P&G boosted its TV spending by
18%. The estimates are being released to-
day (May 26) by Television Bureau of Ad-
vertising, as compiled by Broadcast Ad-
vertisers Reports. They put P&G's first-
quarter TV spending at $65 million, up
from $55.2 million in 1974s first quarter.
The increase enlarges on a 6% rise that
took P&G’s 12-month television budget
to $234.5 million last year.

Small car, big campaign

There'’s about $4 million in billings for
television beginning in July when Ameri-
can Honda Motor Co., Gardena, Calif.,
kicks off its special summer and fall Hon-
da Civic promotion. Portion of overall $8
million campaign will go to print. Two
models of the small car will be promoted:
one with an air-injected engine and the
other, the CVCC, the advanced statified-
charge engine that needs no catalytic con-
verter. Agency is Needham, Harper &
Steers, West, Los Angeles.

Three major accounts back
black rock in barter

Black rock musical TV series starring top
recording artists is sold out to Pepsi-Cola
Co. (BBDO New York), Lever Bros. (J.
Walter Thompson Co., New York) and
General Foods (direct) on barter syndica-
tion basis. Syndicast Services Inc., New
York, has cleared The Ebony Affairin 18

Inside Broadcasting @

This week's BROADCASTING represents still another step in editorial evolution.
Several of the changes are immediately apparent: the addition of two new
departments and the expansion of a third, for example. Others are less so: later
deadlines, which lengthen our hold on the news by as much as 36 hours for
some departments, by 24 hours for others and by a vital extra hour in the final
closing. Additionally, one of the changes is so total that readers may not detect it
at all: the change in ocur method of manufacture from "hot metal” to “cold type"—
or, more accurately, to computer-activated photocomposition.

The new "Business Briefly,” which will open each week's issue, is designed to
give readers a fast weekly summary of broadcast advertising, from notice of new
TV and radio campaigns to advance warning of developing trends. It is followed
by another, and longstanding, business-oriented feature, "Monday Memo,” which
presents an exclusive broadcast advertising commentary each week.

The second new department, “Where Things Stand,” as its title suggests, will
keep running score on principal issues in broadcasting and all the allied arts—
and, we believe, will soon become a weekly fixture to those media executives
whose careers are graced or bedeviled by those events.

"Closed Circuit,” the "behind the scene, before the fact” column that has been
among our up-front features for 30 years, is now positioned to lead off our "hot
form” editorial package that, in this issue, begins on page 19. Its page location is
noted on the front cover for the convenience of readers who want to find it first
each week. So also is the page number for “The Week in Brief," an expanded-to-
full-page synopsis of the issue's contents.

As changes in BROADCASTING'S format go, this week's is neither as dramatic as
some nor as subtle as many. It does reflect our continuing commitment to pro-
duct improvement and reader service, a process that will undoubtedly lead to

further fine tuning in the future.—THE EDITORS.

markets; is close to agreement in another
18 and is aiming for 50 to 60 markéts.
Series features such top black artists and
groups as La Belle, Carla Thomas, The In-
vitations and Betty Wright.

Avon targets black audience

In its first attempt to market beauty pro-
ducts aimed exclusively at black con-
sumers, Avon Products Inc., New York,
plans spot TV effort in 50 markets and
spot radio in 46, starting mid-July and
ending mid-August. Though campaign
will skew to southern markets, spot TV
will be utilized in areas where more than
80% of blacks in U.S. live. Agency for
Avon’s black line of products is Uniworld
Group, New York.

General Foods, P&G
shopping early for TV spot

Giant advertisers, including General
Foods Corp., White Plains, and Procter &
Gamble Co., Cincinnati, already are at
work on third-quarter, general
availabilities in spot television. Although
information is still sketchy, station repre-
sentatives feel that General Foods
(through Ogilvy & Mather, Young &
Rubicam, Benton & Bowles and Ted Bates
& Co.) and Procter & Gamble (avails are
out from B & B) will increase their spot
TV spending at least modestly for third
quarter.

Broadcasting May 26 1975
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Boost behind radio co-op

New standardized system of reporting co-
op radio advertising, said to represent
radio equivalent of tearsheets to show
manufacturers how their radio co-op
money has been used, has been developed
by Association of National Advertisers.
It’s to be announced at June 12 annual
workshop in New York sponsored by
ANA and Radio Advertising Bureau.
Hope is that it’ll encourage more
manufacturers to make more co-op
money available to radio. Co-op and local
advertising will be featured at workshop.
RAB is urging broadcasters not only to at-
tend but to bring retailers and other local
advertisers as guests to be impressed.

Radio for Citgo campaign

Sixty-second radio spots for Citgo's ‘“full-
service” credit cards will saturate 30
markets beginning July 14 for six weeks.
Markets include New York, Chicago,
Boston, Washington, Baltimore, Atlanta
and Miami. Target audience encompasses
adults 18 to 49, Campaign's creative
aspects were handled by Grey Advertis-
ing, spot buying by Media Corp. of
America.

And for Exxon, too

Exxon is running four different 60-secon¢
radio spots in 150 markets that tell
listeners, basically, to “‘extend the life of



DINAH!

*1 WITH WOMEN.

#1 New York City
Women 18-49
Total Women

#1 Los Angeles
Total Women
Women 25-49

#1 Chicago
Total Women
Women 25-49

#1 Philadelphia
Women 18-49
Women 18-34

#1 Cleveland
Women 18-49
Total Women

#1 Washington, D.C,
Women 18-49
Totol Women

#1 Dallas-Ft. Worth
Women 25-54
Women 25-64

#1 Minneapolis-
St. Pavul
Women 25-49
Women 25-64
#1 Atlanta
Women 18-49
Women 18-34
#1 Seattle-Tacoma
Women 18-49
Totol Women

#1 Indiunogolis #1 Denver
Women 18-34 Women 25-64
Tofal Women Total Women
#1 Kansas Cify #1 Columbus. Ohio
Women 25-49 Women 25-64
Totol Women Women 18-34
#1 Cincinnati #1\,\2;'; %!fqg"
Women 18-49 Wo 25.49
Total Women men g
. #1 Phoenix
#1 Milwaukee Women 18-49
V]\Pmr%&“ Total Women
- fotol Women #1 Oklahoma City
#1 Providence Women 18-49
Women 18-49 Total Women
Total Wo!nen #1 Albany-
#1 Buffalo Schenectady-Troy
Women 18-49 Women 18-49
Total Women Total Women

#1 Norfolk-Portsmouth-
Newport News
Women 25-49
Total Women
#1 Salt Lake City
Total Women
#1 Syracuse-

Elmira
Women 18-49
Women 18-34

#1 Omaha
Women 25-64
Total Women

#1 Jacksonville

Women 18-49
Total Women

#1 Fresno
Women 25-64
Total Women

#1 Baton Rouge

Women 25-64

Total Women
#1 Rochester-
Mason City

Women 18-49

Totol Women
#1 Erie

Women 18-49

Tolal Women

...ond new #1s
are still coming in.

Source: Arbitron feb./Mar. '75. Estimates are subject 1o qualifications of the rating services.



your car through proper maintenance.’’
Campaign kicks off today (May 26) and
runs for five weeks. Markets include New
York, Boston, Washington, Baltimore,
Miami and Houston. Spots will be placed
in drive time, morning and afternoon,
Monday through Friday, and adults are
target audience. McCann-Erickson
handled creative side, and McCann-
Erickson’s Media Investment Service is
handling spot buying.

Accent’s on K&E

William Underwood Co., Westwood,
Mass., has named Kenyon & Eckhardt,
Boston, to handle its $3 million Accent
(flavor enhancer) account, which bills ap-
proximately $2.3 million in broadcast.
K&E replaces Campbell-Mithun Inc.,
Chicago. K&E also handles Underwood’s
B&M Beans and Meat Spreads.

O&M’s gain is Korchnoy's loss
as Monsieur Henri moves

Monsieur Henri Wines Ltd., Purchase,
N.Y., division of Pepsico Inc., has shifted
account to Ogilvy & Mather Inc. from
E.A. Korchnoy Ltd., New York. Defec-
tion of Monsieur Henri, estimated at $4
million, shrinks Korchnoy’s billings from
about $8 million to $4 million. Integral
part of account is Yago Sant’Gria Wine,
growing in broadcast and spending about
$2 million in TV-radio.

Novys names Chiat/Day

Chiat/Day, Los Angeles, has acquired
Novus division of National Semiconduc-
tor Corp., Santa Clara, Calif., account that
is expected to spend $4 million beginning
this fall as part of back-to-school and
Christmas advertising campaign for
calculators, watches, toys and games.
Most will be in broadcast, according. to
Guy Day, agency’s president. Monte
McKinney will be account manager.

Arbitron to survey radio
in top TV areas; project for
Katz, ABC due by October

The Katz Agency and ABC Radio have
signed to underwrite a total survey of the
U.S. radio listening audience by Arbitron
Radio.

The report to be made from the survey,
which is based on four-week diary data
compiled from last April 10 to May 7, is
expected to be issued by the end of Octo-
ber. It will list audiences within each top
television area of dominant influence
(ADI), and will enable broadcast adver-
tisers to compare radio and television data
on a similar basis. The report will be
divided into three sections: total persons
over 12 years of age plus 11 subgroups;
total men over 18 plus nine subgroups and
total women over 19 plus nine subgroups.

The survey data will be based on an esti-
mated 165,000 Arbitron in-tab diaries.
The report will include quarter-hour and

Room for one more. Major radio rep
change occurred last Monday (May 19)
as WMAL{AM) Washington formalized
agreement with Major Market Radio !Inc.,
New York. Account had been with
McGavren-Guild lnc. MMR, which lost
S$4 million in national billing when it
shifted to speciaity in personality/mid-
dle of the road stations two years ago,
now says it's back to par. WMAL follows
WHAS(AM} Louisvile and KOGO(AM)
San Diego as newest additions to eight-
station list. In the picture: George Lind-
man {1). president of MMR; Jonathan
Klein, general sales manager of WMAL.

cume persons using radio for 17 standard
day-parts,

Scott, Lever, W-L
in barter package buy

Scott Paper Co. (Philadelphia), Lever
Bros. (New York), and Warner-Lambert
Co., (Morris Plains, N.J.) are sponsoring

(on barter basis through J. Walter
Thompson Co., New York) package of
eight one-hour special programs that has
been cleared in 40 markets to date by JWT
Syndication. Package consists of five

-wildlife films from Survival Anglia Ltd.,

two one-hour programs made from old
Show of Shows (Sid Caesar) and new one-
hour Middle Aged Blues, produced by
RKO General Productions with Al Korn
as producer.

FC&B holding its own

Foote, Cone & Belding Communications
Inc. advised stockholders at the agency’s
annual meeting in Chicago that income
from advertising operations in 1974
should be at or near 1974 levels, the sec.
ond highest in company’s history. Arthui
W. Schultz, board chairman, said 1974 in-
come from operations was $3,105,000 an¢
that 1975 should be in the same range. He
cautioned that 1975 *‘is the most difficul
year to predict of any in recent memory"
and said final earnings will depend prin.
cipally on the course of the economy later
this year.

Three regional rep firms
affiliate with Eastman line-up

With increase in national radio busines
bought on regional basis, Robert E. East
man & Co., New York, has made affilia
tion with three regional representativ
firms—The Intermountain Network, Th
Tacher Co. and Radio House Ltd. East
man already has nine wholly owned of
fices, and new alliances add six region:
offices. Intermountain operates fror
Denver and Salt Lake City, Tacher fror
Seattle and Portland, Ore., and Radi
House from Toronto and Montreal,

e e e T A N e T ¥ S T Y e T e T T T |
BAR reports television-network gales as of May 11
ABC $263.564.300 (30.0%): CBS $318.240.000 (36.3%); NBC $295.368.400 (33.7%)

Total Total
minutes doilars
week weak
endad ended 1975 total 1975 totat 1974 totat
Day parts May 11 May 11 minutes doltars doilars
Monday-Friday
Sign-on 10 am. 112§ 634.400 2,048 S 11819,700 $ 8271700
Monday-Friday
10 am.-6 p.m. 1,007 10,629.600 18.307 193,676,000 168.173.900
Saturday-Sunday
Sign-on-6 p.m. 304 4,420,900 5757 94,821.400 87,326,100
Monday-Saturday
6 p.m.-7:30 pm. 99 2,350,300 1,668 47,010,900 42702200
Sunday
6 p.m.-7:30 p.m. 13 323100 310 7.896.400 7,344,300
Monday-Sunday
7:30 pm.-11 pm. 390 24,536,000 7.415 465,185,200 447321700
Monday-Sunday
11 pm.-Sign-off 192 3.321,400 3319 56,763,100 50.980.900
Total 2,117 $ $46,215,700 39,024 $$877,172,700 $ $812,120,800

Source: Broadcast Advertisers Reports

Broadcasting /s published 5T Mondays a year (combinad issue at yearend) by Broadcasting Publications inc., 1735 DeSales Streel, NW. Washinglon. D.C. 20036. Second-class posiage paid a

Washington. Single issues $1. Subsciiplions: one

ber’s occupation required. Annually: Broadcasting Yearbook

yaar 525, two years $45, thiee years S60. Aad S52 yearly lor special defvery. $65 lor air mail, §
20, Cable Sourcebook $70.
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for Canada. $6 for alf other countries. Subscri



You can make the most of your staff's time and
talents when you automate with SMC. From the
makers of the famous Carousel®, choose the
system that works best for you and frees your air
staff for other duties—like selling or production.

The SMC DP-1 system has 2,048 separate
events and 20 audio sources, all completely
computerized for any format.

The SMC 3060 Sequential system is especially
designed to let you plug-in additional equipment
as your program or commercial needs increase.
The 60-event sequential programmer permits

Profitable programming icouinfon e men s oG e i

Automatic logging is available on both the
DP-1 and the 3060.

hegins With Automated There are SMC systems for every music format

plus top-quality cartridge equipment—all designed
to help you do a more profitable job. Why not let
SMC help you plan or finance the system that can
ystems rom do the most for you. SMC also has information on
every major music format. Phone us today—or
return the coupon below—all replies are strictly

confidential. it could be the most profitable event
in your station’s life!

Systems Marketing Corporation 1019 West Washington St.
Bloomingten, lllinois 61701 (309) 829-6373

Riroadeact Cltomition-our onlly bucinece

YES! | want to profit through automation.
Send complete information
and have your Representative call me.
Name .

Station
Address

Phone (area code) =




Monday Memo

A broadcast advertising commentary from John P. Warwick, president, Warwick, Welsh & Miller, New York

Family viewing:
Who'’s to decide?

The subject of suitable ‘‘family” viewing
is very important to me—as an agency
head representing many important clients,
as an interested citizen and, most impor-
tantly, as father of a 10-year-old and 2 7-
year old.

Some people wonder what the fuss is all
about. They say kids know about sex and
violence anyway. Well, maybe they do and
maybe they don’t, but it certainly won't
help them grow up with healthy minds if
they are exposed continually to both in
sensational ways on their TV sets. Kids
love television, but they tend to believe
what they see. Fortunately they see a lot of
wholesome constructive programing. But
they also are exposed to garbage,

What constitutes appropriate program-
ing for viewing by a general family au-
dience? Or, flipping over the question,
how much sex and/or violence is unaccep-
table? The question is an interesting one
and at the moment a fairly vital one to the
millions of people who make up this coun-
try’s viewing public,

But there’s a hitch to the answer to this
particular question. It’s my belief that no
two of those viewers—or the members of
the National Association of Broadcasters
or the FCC or even my wife and [—can
agree 100% on what is or is not acceptable
family viewing,

Certainly there are basic words, situa-
tions and topics on which we can have
universal agreement. But there are myriad
gray areas that provoke disagreement as
soon as they are mentioned. For instance,
is the word “‘bastard’’ acceptable? In the
mouth of one of Shakespeare's kings it
has a certain noble strength to it. But is
Kojak to be given the same license as a
king? You’ll get a half dozen answers in as
many minutes once you post the question.

I applaud the NAB for taking a big step
in the right direction with the ‘‘family
viewing’’ time that gets under way in Sep-
tember. Regardless of whether this rule
came about as a result of FCC pressure,
consumer complaints, potential sponsor
boycotts or the good consciences of sta-
tion owners and networks, it’s a good first
step.

Sensmly, they have noted that the early
hours of prime time should be free from
sex and violence. And so they have desig-
nated the hours from 7 to 9 p.m. as
‘‘family viewing”’ time on the assumption
that the kids will be tucked safely away
after this. But the fact is that in this great
country of ours all time zones are not cre-
ated equal. So while the kids in the
Eastern time zone are watching family
shows from 7 to 9 p.m. the kids in the

John Petersen Warwick has been associated
with Warwick, Welsh & Miller Inc., New York for
25 years. Mr. WarwiCk worked in the
production, media and research departments
until 1952, when he became an account
executive. He was named vicCe president-
operations in 1958, executive vice president in
1961 and president and chief executive officer
in 1964. His father, H. Paul Warwick, was one
of the founders of the agency, which until 1973
was known as Warwick & Legler.

e — e T —————————
Central time zone are receiving the same
safe programs from 6 to 8 p.m. But after
eight o’clock in their time zone, accordmg
to plan, anything goes.

Then, too, all of this reasoning is predi-
cated on the assumption that younger
viewers retire en masse at a certain hour.
And while I suppose that during the week
schoolwork might partially ensure this, I
know of two young viewers in my own
home who would be quite upset if I at-
tempted to legislate against their post-9
p.m. Friday and Saturday night viewing.

Also, I cannot think that standards that
are acceptable in New York, Chicago and
Los Angeles will be equally as acceptable
in Omaha, Biloxi, Miss., or Bangor, Me.
Add to these geographical differences the
religious and ethnic variations which pep-
per our country, and perhaps you’ll
wonder why the NAB didn’t choose to ig-
nore the whole question in the hope that it
might just disappear.

But the big unanswered question—the
axis around which the whole subject of
suitable ‘‘family viewing” revolves—is
this: Who is to decide what is suitable?

I know who it should not be. it should
not be the government—any part of our
federal government. Washington already
influences and control our lives far more
than it should. It should not be the FCC,
the Congress or even the Supreme Court.

The network heads and their program
people now have the say about what will
and what will not be shown. By all means
they should retain this privilege. Ob-
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viously they are subjected to all the
realities of today—advertiser pressure,
viewer compliments and complaints,
awards, profit, ratings, etc, But they also
cannot escape their own subjectivity,

In the end a few men of CBS, NBC and
ABC decide what shows will go on their
networks and into the homes of millions
of families. Their selections are based on
business judgment and personal subjec-
tivity. In the present system it is they who
decide what is in good or acceptable taste
and what is an acceptable or unacceptable
level of sex or violence. The public’s only
choice is to watch it or tune out.

As an advertising agency we’d be out of
business overnight if we started to offend
people with our commercials or made
commercials that were not effective. To
make sure that we stay in business, we
usually test, And if we're still not sure
after we've made changes, we test again. It
is only by taking the public’s pulse that
we're sure we're doing our job properly.
And that, T think, is what the networks
and the NAB must now do.

Let the public decide for itself in a
carefully conceived nationwide survey,
what qualities and ingredients are accepta-
ble for ‘‘family viewing.”’ Why should the
burden of decision be on so few men
when it would be so easy to ask America’s
viewers what they want?

Arthur Taylor, president of CBS, in call-
ing for an end to the fairness doctrine,
said that the public should determine
‘*‘who is fair, who is responsible and who
is balanced.” If that point of view fits the
fairness doctrine, then it certainly fits
when it comes to selecting the standards
for “‘family viewing.”

Now I'm not suggesting they finance a
study of all 70-million TV households. But
[ am suggesting they mount a staunch at-
tack on the problem and undertake a piece
of actionable research in order to arrive at
some meaningful benchmarks of accep-
tability,

Sure, it will cost some money. But when
the facts are in they will have most of their
answers. They will know exactly which
words, situations and topics the majority
of the American viewing public accepts or
rejects. And while they can never hope to
please all tastes, even those viewers who
are still unhappy will know that they are a
minority.

I don’t really care who sponsors the
research so long as it’s done by a reputable
firm with a good track record. When the
results are in and we know what the ma-
jority of the public wants and doesn’t
want, we can rest easier and the network
people can plan with more contidence.

That will be the ultimate in self-regula-
tion.
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WHAT IS A
CONSULTANT?

There are as many answers to that ques-
tion as there are consultants. It is the
very nature of competent consultants to
be highly individualistic and call upen
not only their ewn professional life in-
put, but that of their stafl, in order to
arrive at their recommendadtions. These
recommendations come about only after
assembling all the possible facts that re-
search can uncover in a given market.

Despite what you read in books and
articles, consultants cannot be lumped
together as a generic entity.

As the oldest company in our field, and
as the one most qualified, from the
standpoint of the broadcast background
of all members of our staff, we would
give you a different answer to many
questions than other companies. For ex-
ample, we don’t believe there is any
single formula for success, and it is ab-
surd to believe anybody can or should
control your newscast. It’s your station
and your responsibility.

Our company consults only. We secure
the finest research we can find, from the
country’s leading social scientists, to
gather our background facts. But re-
search is not our primary business. Ob-
jective analysis and specific recommen-
dations based on monitoring, research
and professional broadcast background,
along with continuing consultation for
at least a year, at all levels desired inside
a client station, constitute our final
product.

Our list of clients is not the largest in
the field, but it is the most impressive,
and no other company can claim to have
served so many clients successfully and
continually for as long as thirteen years.

If you want to know who we work for,
how we work with them, what they think
of us, and exactly what we think con-
sultants should be, call us.

MeETr

McHUGH axp HOFFMAN, INC.

Communications Consultants

7900 W estpark Drive
McLean, Virginia 22101
AreaCode 703
790-5050

Where Things Stand

Status report on major issues in electronic communications

AM aliocations. FCC's proposed relaxation of
AM allocation rules is scheduled for commis-
sion discussion on June 25.

Broadcasting in Congress. Resolutions are
pending before both houses to undertake one-
year test of live, all-day coverage by radio and
television of House and Senate floor proceed-
ings. Idea was to begin experiment this year,
but rules committees, to which resolutions
have been referred, are not anxious to hurry
legislation along. Senate Rules Committee has
scheduled no hearings or markup on SRes. 39
by Lee Metcalf (D-Mont). House Rules Com-
mittee, on other hand, has held an afternoon of
hearings on H.Res. 269, by Jack Brooks (D-
Tex) but two times since has postponed
further discussion or vote.

Cable legislation. FCC's proposed revisions
in cable television legislation are scheduled
for commission discussion on July 30.

Cable rebulld deadiine. Comments were
received in March at FCC on commission's
rule ordering compiiance with March 31, 1977,
deadline for rebuilding CATV systems to new
channel requirements. No further action has
yet been scheduled.

Children's TV. FCC's policy statement on
children's television programing, adopted late
last year, has been appealed to U.S. Court of
Appeals in Washington by Action for
Children’s Television.

Community ascertainment. FCC has in-
stituted rulemaking designed to modify pro-
cedures commercial stations follow in ascer-
taining community problems. Comments are
due June 23.

Comparative renewals. Proposed FCC policy
on comparative proceedings involving renewal
applicant and applicant seeking to displace
him is scheduled for discussion by commis-
sion June 12.

Consumer agency. Senate passed bill 10 es-
tablish Agency for Consumer Advocacy after
amending it to ensure agency may not invoive
itself in broadcast license renewal proceed-
ings before FCC. Agency would have no
regulatory powers; its function is to represent
consumer interest in agency and court pro-
ceedings. House has not acted on measure
this year, but is expected to pass it, as it has in
previous years. During debate in Senate,
several members predicted President will veto
measure, but commentators are saying votes
are there for Congress to override.

Copyright legisiation. Ominibus copyright
revision bills are pending in both houses of
Congress, both establishing copyright liability
for cable operators and public broadcasters.
Senate Judiciary Committee will not conduct
hearings on its bill {5.22), which is substan-
tially same as bill that passed full Senate last
year, but will proceed with mark-up session in
June. House Judiciary Subcommittee on
Courts, Civil Liberties and the Administration
of Justice, meantime, has been conducting
hearings on House copyright bill, HR. 2223, in-
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troduced by Subcommittee Chairman Robert
Kastenmeier (D-Wis.). Grouping witnesses by
issue, subcommittee has invited FCC, Office of
Telecommunications Policy, National Cable
Television Association, Community Antenna
Television Association and Ad Hoc Committee
of Concerned Cable Television Operators for a
Fair Copyright Law to appear June 11, and
three major commercial networks, National As-
sociation of Broadcasters and Motion Picture
Association of America for June 12. Copyright
liability for public broadcasting will be subject
of hearing July 10.

Crossownership (newspaper-broadcast).
FCC order banning newspaper-cable
crossownerships prospectively and requiring
breakup of 16 crossownerships has been ap-
pealed by various parties to three different cir-
cuit courts of appeals. Suits have been
transferred from the Fourth and Eighth circuits
to one in Washington, where they have been
consolidated. However, court has yet to desig-
nate circuit in which they will be argued. In ad-
dition, number of parties have petitioned com-
mission to reconsider its order.

Crossownership (television-cable televi-
sion). FCC has initiated rulemaking aimed at
easing restrictions it had impesed on common
ownership of cable system and television sta-
tion in same market. Comments were due May
19; replies, May 30.

Distant sports. FCC's proposed rule govern-
ing cable television's importation of distant
sports programming is scheduled for commis-
sion discussion on June 24.

Domestic communications satellite
authorizations. FCC order setting forth pelicy
to govern entry into domestic communications
satellite field has been appealed to U.S. Court
of Appeals in Washington by The Network Pro-
ject. Oral argument was held Dec. 6, 1974;
decision awaited.

EEOQ guldelines. FCC is scheduled to discuss
staff draft of proposed equal employment op-
portunity guidelines on June 4.

Faimess doctrine bills. Senate Communica-
tions Subcommittee conducted five days of
hearings on two bills intended to eliminate fair-
ness doctrine. S.2 by-Senator William Proxmire
(D-Wis.) would delete Section 315 trom Com-
munications Act, section containing equal-
time requirement as well as statutory basis for
fairness doctrine. Proxmire bill in fact would
prohibit FCC from influencing broadcast pro-
graming or scheduling in any way. S, 1178 by
Senator Roman Hruska (R-Neb.) would do that
and also address other practices which “dis-
criminate” against broadcasters (lowest unit
rate, cigarette ad ban, postal service and
armed forces advertising), There will be more
hearings, as yet unscheduled, on two mea-
sures. Proxmire bill has twin in House, H.R.
2189 by Robert Drinan (D-Mass), and Mr.
Hruska's bill is duplicated in HR. 4928 by
Charles Thone (R-Neb). There is no sign of
movement on two House bills.



FCC's talrness-doctrine report. FCC's new
tairness statement exempting product com-
mercials from application of fairness doctrine,
rejecting concept ol reasonable access to
broadcast media, and otherwise moditying
fairness doctrine has been appealed to US.
Court of Appeals in Washington. Appellants
are National Citizens Committee for Broad-
casting and Friends of the Earth.

Fee schedule. Various parties have appealed
FCC's order modifying its fee schedule; some
60 appeals have been filed by broadcasters
and others from commission's refusal to refund
fees paid under previous schedule which was
held by Supreme Court to be illegal. Several
parties seeking refunds have filed in U.S. Court
of Claims. a5,
KRON-TV license renewal. FCC's renewal of
KRON-TV 8an Francisco has been appealed to
U.S. Court of Appeals in Washington by Mrs.
virginia Kihn (widow of original complainant)
and Blanche Streeter. Oral argument is
scheduled for June 6.

Leapfrogging. FCC has initiated rulemaking
aimed at modifying or repealing rules that re-
quire cable systems to select closest stations
in importing distant signals. Comments are
due July 8, replies July 23.

License renewal legislation. At least 20
license renewal bills have been introduced so
far in 94th Congress. Nearly all provide for
lengthening renewal period from three to four
or five years and give renewal application
preference over challenger for substantially
living up to his license commitments. None,
however, is yet on agenda of communciations
subcommittee in either house. And it may be
awhile. Donald Zeifang, vice president for
government relations of National Association
of Broadcasters—which cites renewal legis-
lation as number one Washington priority—
says "we can't expect front burner treatment"
from this "antibusiness” Democratic congress
which is preoccupied with problems of econo-
my. NAB has placed its stamp of approval on
one renewal bill, that of Representative Louis
Frey (R-Fla), ranking Republican on House
Communications Subcommittee. Mr. Frey has
enlisted aide of Democratic subcommittee
member, Goodloe Byron (Md), in seeking co-
sponsors for Frey bill {H.R. 5578).

Network exclusivity on cable. FCC order
substituting 35- and 55-mile zones for signal
contours as basis of protecting television sta-
tions has been appealed to U.S. Court of Ap-
peals in Washington by CBS Television Affili-
ates Association. Panel discussion on whether
Rocky Mountain stations should continue to be
given same-day nonduplication protection or
whether protection should be limited to
simultaneous-only afforded all other stations
will be held before FCC on June 17.

Nutritional advertising. Re-publication of FTC
rule is expected “very, very shortly” according
to Jim Cohen, deputy director, division of na-
tional advertising, Federal Trade Commission.
Questions on rule, first proposed November 7,
1974, were referred back to staff for further
study, with main sticking point being divided o-
pinion on substantiation of ad claims vs. man-
datory affirmative disclosure of nutritional con-
tent in food advertising.

Obscenity. FCC's declaratory ruling on inde-
cent and obscene broadcasts is being ap-
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pealed by object of ruling, Pacifica Founda-
tion's WBAI(FM) New York. Specific ruling in-
volved station's broadcast of George Carlin
album cut that commission ruled indecent and
obscene.

Pay cable; pay TV. FCC's modification of its
pay cable and pay television rules is being op-
posed on two fronts. Broadcasters and cable
operators have appealed to U.S. Court of Ap-
peals in Washington, and ABC and NBC have
petitioned commission for reconsideration.

‘Pensions’ case. FCC decision holding that
NBC violated fairness doctrine in conpection
with Pensions: The Broken Promise TV pro-
gram, was reversed by U.S. Court of Appeals in
Washington on Sept. 27, 1974. Full court
granted petitioner, Accuracy in Media, rehear-
ing, but later reinstated originai decision and
referred to original court panel the question of
whether, as commission urged, the issue had
become moot.

Performers’ royalty. Senator Hugh Scott (R-
Pa) has attempted for some 30 years to push
through legislation establishing performer's
royalty to be paid by broadcasters. In last ses-
sion of Congress, it was defeated as amend-
ment to Senate's copyright bill. Senator Scott
has subsequently introduced concept in sepa-
rate bill, S. 1111. He has received promise of
cooperation in hearings on measure from
Copyright Subcommittee Chairman John Mc-
Clellan {D-Ark), but Mr. Scott has taken no
further initiatives yet. Duplicate of Scott bill
has been introduced in House (H.R. 5345) by
Representative George Danielson (D-Calif.).
Danielson bill will be taken up concurrently
with House hearings on over-all copyright revi-

sion bill; tentative date for performance royalty
hearing is July 9.

Prime time access rule IlIl. FCC on May 14
modified rule in response to decision by U.S.
Court of Appeals in New York which essen-
tially affirmed rule's constitutionality. Two ap-
pellants —National Association of Independent
Television Producers and Distributors and
Sandy Frank Program Sales Inc.—have asked
court to reverse commission on effective
date— Sept. 8, 1975. They want date extended.

Public broadcasting funding. Bills providing
five-year authorization and appropriation for
Corporation for Public Broadcasting have
cleared Commerce Committee in both houses
and await action by Appropriations commit-
tees. Senate bill (S. 893) and House version
(H.R. 6461} provide same amounts of funds be
made available over five-year period, but
House bill has tougher "matching formula®” for
fourth and fifth years than does Senate bill.
And House bill provides that “significant por-
tion" of government money should be used for
instructional programing, language not in
Senate bill. Subcommittee of Senate Ap-
propriations Committee has held hearings on
bill, but has not yet scheduled mark-up. House
Appropriations Committee, whose Chairman,
George Mahon (D-Tex.}, is opposed to concept
of five-year appropriation, had not yet received
bill at midweek last week.

Section 315. Senate Communications Sub-
committee Chairman John Pastore's (D-R.I)
bill to exempt presidential and vice presiden-
tial candidates from equal-time requirements
in Section 315 of Communications Act (S.608)
is being scrutinized during hearings on fair-

ness doctrine bills. There will be further hear-
ings before subcommittee takes action on it
House Communications Subcommittee Chair-
man Torbert Macdonald (D-Mass) has in-
troduced measure (H.R. 5600) which echoes
Mr. Pastore's bill, but also provides that pro-
grams iike Meet the Press be exempted from
equal-time requirement, and that spokesman
from opposing party be given opportunity to
reply to any partisan broadcast address by
President. No action has been scheduled on
Macdonald bill. ’

Star stations. FCC order stripping Star Broad-
casting of KISN(AM) Vancouver, Wash., KOIL-
AM-FM Omaha, and WIFE-AM-FM Indianapolis
has been appealed to U.S. Court of Appeals in
Washington.

VHF drop-ins. In April, FCC adopted inquiry
into feasibility of dropping as many as 83 VHF
channels into top 100 markets. Inquiry resulted
from United Church of Christ petition which
substantially embodied study by Office of
Telecommunications Policy suggesting chan-
nels could be added if mileage-separation
standards are reduced. Commission invited
comments on economic and technical
feasibility of drop-ins; they're due by July 11.

WNCN(FM) (now WQIV). Citizen groups have
appealed commission action authorizing New
York station to change its call letters before
time for protest had expired and from denial of
stay. They have also petitioned commission to
deny station's renewal application. Principal
issue is format change from classical to rock.
Competing application for WQIV's frequency
has been filed by Concert Radio Inc. GAF Corp.
has offered to buy station for $2.2 million,
return it to classical format.

® ndicates new of revised listing

This week

May 23-29— International Television Symposium
sponsored by Swiss PTT-Enterprises and city of
Montreux. Montreux, Switzerland. Telex 24471 Festi-
mont. CH.

May 27— Radio Advertising Bureau idearama meet-
ing on small-market sales. Holiday Inn, Shreveport, La.

May 27— Radio Advertising Bureau |deatama meet-
ing on small-market sales. Holiday Inn, Des Moines.

May 27— Radio Advertising Bureau |dearama meet-
ing on small-market sales. Holiday lnn, Dunmore, Pa.
(for Scranton area).

May 28-30—Annual convention. ABC-TV affiliates,
Century Plaza Hotel, Los Angeles.

May 28-30— Pennsylvania Cable Television Associ-
ation spring meeting. Hershey Motar Lodge. Hershey.
Pa.

® May 28-30— Freedom in Good Home Television
(Fight), citizens group headed by Harry J. Weist,
spring meeting. Keynote speaker: Rex Bradiey, chair-
man, National Cable Television Association. Hershey
Motor Lodge. Hershey, Pa.

May 29— Television Bureau of Advertising regional
meeting. Holiday Inn, Boston.

May 29— Radio Advertising Bureau |dearama meet-
ing on small-market sates. Holiday Inn, Jackson, Miss.

May 29— Radio Advertising Bureau Idéarama meet-
ing on small-market sales. Holiday Inn, Moline, IIl.

Datebook”’

May 29— Radio Advertising Bureau {dearama meet-
ing on small-market sales. Haliday Inn, Philadelphia.

® May 20— National Conference of Black Lawyers.
FCC Chairman Richard E. Wiley will speak. George
Washington University. Washingten.

May 29-31—Oregon A of Broadcasters
spring conference. Banquet speakers: FCC Commis-
sionel Abbott Washbuin and CBS Vice President
Richard Jencks. Holiday Inn, Medford.

May 29-31— Associated Press Broadcasters fifth an-
nual convention. Speakers include Arthur Taylor.
president of CBS: Representative Barpara Jordan (D-
Tex): John B. Connally. former secretary of Treasury:
Wwiliiam Seidman, assistant 1o President Ford on eco-
nomic policy; Hary Bridges. president, Shell Oil Co.;
C. John Hill. deputy director, Federal Energy Office:
John Chancellor, NBC: Bob Wussier, CBS vice presi-
dent for sports; Dave Smith, Boston Globe, Grant Teatt,
football coach, Baylor. Hugh Mulligan, AP, and Jack
Gennaro, WFHR(AM) Wisconsin Rapids, Wis. Holel
Palacio Del Rio, San Antonio, Tex. Texas APBA meet-
ing will be held at same time.

May 30— Comments due at FCC on inquiry into ade-
quate television setvice for New Jersey. Reply com-
ments due July 15. FCC, Washington.

May 30-31— North Dakota Broadeasters Association
spring meeting. Kirkwood Motor Inn, Bismarck,

May 31— National Headliner Awards presentation:
12 are in broadcasting (BROADCASTING, April 21).
Banguet speaker will be tormer California Governor
Ronald Reagan. Atlantic City.

May 31-June 4— American Advertising Federation's
1975 convention and publi¢c affairs conference.
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Keynote speaker will be Secretary of Treasury William
Simon. Luncheon speakers will be Federal Trade
Commission Chairman Lewis Engman and Federal
Energy Administrator Frank Zarb. Among others on
agenda: Former FCC Commissioner Lee Loevinger,
now in Washington law practice; Thomas Rosch,
director of FTC's Bureau of Consumer Protection;
William Tankersley, president, Council ¢f Better Busi-
ness Bureaus; AAF Chairman Robert Hilton, BBDO,
San Francisco, and James Parton, Chairman, National
Adverlising Review Board. Statler Hillpn hotel, Wash-
ington.

June

June 1-3— National A of Broad: 8 lwo-
day workshop on children's television. Full agenda in
Broadcasting, May 19. Washington Hilton, Washing-
ton.

June 1-3— 1975 Video Systems Exposition and Con-
ference (VIDSEC 75). McCormick Place, Chicago.

June 1-4— Summer Electronies Show, sponsored by
consumer electionics group. Electronic Industries As-
sociation. McCormick Place, Chicago.

June 2-8— Paulist Communications workshops on
communications with emphasis on radio and geared
to novices in the media. Joliet, lll. Further information:
Larry Zani, Paulist Communications, 207 Hudgens
building, Atlanta 30354; (404) 767-6102.

June 3— Radio Advertising Bureau Idearama meet-
ing on small-markel sales. Holiday Inn, Wichita, Kan.

June 3— Radio Advertising Buregu ldearama meet.
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Major meeting dates in 1975-76

May 28-30—Annual convention. ABC-TV
offiliates, Century Piaza hotel, Los Angeles.

May 29-31— Associated Press Broadcasters
convention. Palacio del Rio, San Antonio, Tex.

May 31-June 4—American Advertising
Federation’s 1975 convention and public
affairs conference. Statler Hilton hotel, Wash-
ington.

June 8-11— Broadcasters Promotion Associ-
ation 20th annual seminar. Denver Hilton
hotel, Denver.

June 12— Association of National Adver-
tisers— Radio Advertising Bureau annual
radio workshop. Plaza hotel, New York.

Sept. 17-19— Radio Television News Diree-
tors Association international convention. Fair-
mont hotei, Dallas.

Sept. 17-20—Institute of Broadcasting Fi-
nancial Management annual conference. Cen-
tury Plaza hotel, Los Angeles.

Sept. 17-20— National Association of FM
Broadcasters 1975 National Radio Broad-
casters Conference & Exposition. Marriott
hotel, Atlanta,

Nov. 12-15—The Society of Professional
Journalists, Sigma Delta Chi, 66th annivers-
ary convention. Benjamin Franklin hotel, Phila-
delphia.

Nov. 18-19— National Association of Educa-
tional Broadcasters 51st annual convention.
Sheraton Park hotel, Washington.

Nov. 18-20— Television Bureau of Advertis-
ing annual convention. Americana hotel, New
York.

Feb. 21-25, 1978— National Association of
Television Program Executives 13th annual
conference. Fairmont and Mark Hopkins
hotels, San Francisco.

ing on small-market sales. Holiday Inn, Huntington,
W.va.

June 3— Radio Advertising Bureau |dearama meet-
ing on small-market sales. Holiday inn, Spokane,
Wash.

June 3-5— Armed Forces Communications and
Electronics Association 29th annual convention. FCC
Chairman Richard E. Wiley will be keynote speaker.
Sheraton-Park hotel, Washington.

June 3-5—Conference on University Applications of
Satellite/Cable Technology, presented by Department
of Communications, University of Wisconsin-Exten-
sion, in cooperation with National Association of
Educational Broad s, Cable Tel Informa-
tion Center and Publi-Cable. Madison, Wis. Registra-
tion: Wisconsin Center, 702 Langdon Street, Madison
53706.

B June 4-5— Northeast Cable Television Technical
Seminar. Keynote speaker: David Kinley, FCC Cable
Bureau chief. State University College, Oswego, NY.

June 4-8— Indiana Broadcasters Association spring
convention. Airport Hilton Inn, Indianapolis.

June 5— Radio Advertising Bureau |dearama meet-
ing on small-market sales. Hilton Inn, Oklahoma City.

June 5— Radio Advertising Bureau |dearama meet-
ing on small-market sales. Holiday Inn, Covington, Ky.
(for Cincinnati area).

June 85— Radio Advertising Bureau |dearama meet-
ing on small-market sales. Holiday lnn, Great Falls,
Mont.

June 5-7— Alab Broad: 8 A
convention. Sheraton Inn, Huntsville.

June 5-8— Missouri Broadcasters Association spring
meeting. On Friday agenda: Dick Shiben, FCC, Wash-
ington, on new renewai form and new ascertainment
guidelines, and Brenda Fox, National Association of
Broadcasters, on doubte billing. Saturday luncheon
speaker: Senator Roman Hruska (R-Nebl). Lodge of
the Four Seascns. Lake of the Ozarks.

spring

Doubleday
Media
Exclusive

WASHINGTON
STATE

AM-FM COMBINATION.
THE PRICE IS RIGHT.

With terms to qualified buyer.
Valuable coastal land included.
Call Bob Dalchau: 214-233-4334,

Regional Managers

Bob Dalchou
214-233-4334
Dollas

Neil Sargent
602-264-7459
Phoenix

Conway Croi
512-824-552
San Antonio

Peter V. O'Reilly
202-872-1100
Washingron

olm

Daubleday Media
Brokers-of Radio, TV, CATV, and Newspaper Properries
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June 8- International Telecommunication Union bi-
annual symposium on Space and Radiocommunica-
tion. Theme: "Satellites in Aeronautics.” Geneva.

June 7— Radio-TV News Directors Association
regional meeting, in cooperation with Medill School of
Journalism. Northwestern University, Evanston, Il

June 7-10— Georgia A iation of Broadcasters
415t annual convention. Speakers: James Gabbert,
KIOI{FM) San Francisco and president, National Asso-
ciation of FM Biroadcasters; Thomas Frawley, Cox
Broadcasting, Washington and president, Radio-
Television News Directors Association; Jack Thayer,
NBC Radio, New York; Jim Lawhon, WMAZ-AM-FM-*
TV, Macon; Bos Johnson, WSAZ-TV, Huntington,
W.Va.; Robert McAuliffe, Institute of Broadcasting Fi-
nancial Management; Doug Edwards, CBS News,
New York; Mike McDougald, WAAX(AM), Gadsden,
Ala. Cailaway Gardens, Pine Mountain.

8 June 8-10— Virginia A iation of Broadcasters
spring meeting. Writer Earl Hamner (The Waltons) to
be honored as Virginian of the Yeas, Hilton hotel,
Virginia Beach.

June 8-10— Jowa Broadcasters Association annual
convention. New Inn, Lake Okoboji.

June 8-11— Broadcasters Promotion Association
20th annual seminar. Keynote speakers include Don
Curran, president of Kaiser Broadcasting, Bob
Howard, NBC-TV president, and Percy Sutton, presi-
dent of borough of Manhattan and major owner in
WLIB(AM) there. Don Whitely, KBTV(TV) Denver is
general chairman. Denver Hiiton hotel. 1976 seminar
to be held June 15-20 in Washington; 1977 seminar
to be held June 12-16 in Los Angeles.

June B-27— Institute for Religious Communications
7th annual workshop. Loyola University, New Orleans.

June 89— Broadcast Day luncheon for Colorado broad-
casters. Denver Hilton, Denver,

June 10— Radio Advertising Bureauidearama meet-
ing on small-market sales. Prom Sheraton, Kansas
City, Mo.

June 10— Radio Advertising Bureau l[dearama meet-
ing on small-market sales. Holiday Inn, Lincoln, Neb,

June 10— Radio Advertising Bureau |dearama meet-
ing on smali-market sales. Holiday inn, Raleigh, N.C.

June 10-11— California Community Television Asso-
ciation 5pring meeting. Senator hotel, Sacramento.

June 10-13—Canadign Radio Television Commis-
sion heatings in which major part of agenda will be
devoted to position paper on pay TV for Canada.
CRTC headquarters, Ottawa.

B June 12— FCCs new deadline for comments or
petition for rulemaking in matter of combination ad-
vertising rates and other joint practices. Previous
deadline was May 12. Deadline for replies was ex-
tended from June 12 to July 14.

June 12— Radio Advertising Burear |dearama meet-
ing on small-market sales. Holiday Inn, Sioux Falls
SD.

June 12— Radio Advertising Bureau|dearama meet-
Ing on smalt-market sales. Sheraton Jet Port Inn
Orlando, Fla.

June 12— Screen Actors Guild-American Federatior
of* Television and Radio Artists joint executive com-
miltee meeting to discuss merger of unions. Los
Angeies.

June 12-14— Florida Cable Television Associatior
annual convention. Beach Club hotel, Naples.

June 12-14—South Dakota Broadcasters Associ
ation canvention. Golden Spike motel, Hill City.

June 12-15— Mississippi Broadcasters Associatior
341h annual convention. Ken Bailey, WBKH(AM) Hat-
tiesburg, chairman. Sheraton hotel, Biioxi.

June 13—Comments due at FCCon inquiry into ade-
quate television service for New Jersey. Reply com-
ments due July 11. FCC, Washington.

June 13-15— NBC News conference for news man:
agers of mountain and Pacific affiliates. Brown Palace
Denver.

June 14-17—19th annual Television Programing
Conference. Contact: Conrad Cagle, WAVE-TV, Bo»
1000, Louisville, Ky. 40201. Camelot Inn, Little Rock
Ark.



Open Mike.

Scarcity and the beholder

EDITOR: My pro-fairness letter regarding
Senator Proxmire's anti-fairness doctrine
legislation resuited in at least two
published responses from your readers.

Mr. Fritz, of Notre Dame Law School,
London, wonders how ‘‘a man of the
academic world can ignore the facts in
front of him and find the equation of
broadcasting with print to be unnerving.”
I must point out that what I find unnerv-
ing is not the equation of the actual news
or the news-gathering process but the
methods of news dissemination, the in-
fluence of each medium and the insis-
tence, by detractors of the fairness
doctrine, on ignoring the reasons for
licensing broadcast stations.

The recently released Roper Organiza-
tion report, distributed by the Television
Information Office, shows that 65% of the
people get most of their news from televi-
sion and, according to Mr. Roper,
“‘Television ... has increased its sizable
lead over the second place medium (news-
papers) to the widest margin ever.”

Bearing directly on that statement is
Senator Proxmire’s fondness for quoting
figures to demonstrate quantitatively that
there really is no scarcity of broadcast sta-
tions. He says there are over 8,000 sta-
tions and only 1,750 daily newspapers. But
the fact of the matter is there are only 710
commercial TV staions (Delaware has
none). The balance of the station total is
composed of 2,605 FM and 4,422 AM
radio stations, most of them programing
(as we all know) music. Senator Proxmire
conveniently neglects the 8,200 weekly
and semiweekly newspapers and the ap-
proximately 400 million newspapers
purchased every week. Scarcity is in the
eye of the beholder.—George Schwartz,
dean, school of communications, Grahm
Junior College, Boston.

WNET no, PBS yes

EpiTor: While PBS understands why
WNET(TY) New York elected to postpone
the documentary, Harlem: Voices and
Faces (BROADCASTING, May 19), it was
and remains PBS’s opinion that this is an
excellent program—and one that is cer-
tainly worthy of national distribution.

It is true that the program may be con-
sidered sensitive in some quarters. The
controversial nature of a program,
however, does not, in PBS’s view, dis-
qualify it from broadcast. It is also true
that the program does not address every
possible angle of the subject matter. Very
few documentaries do. Were PBS to
preclude the distribution of documen-
taries based on a relative failure to deal
with every facet of the issue at hand very
few, if any, programs of this nature would

ever be seen on public television. Surely
this would not be in the public interest.

PBS is prepared and would welcome the
opportunity to distribute this program at
any time and hopes that WNET will offer
it to the system at a later date.— Jeane
Ridge Young, director of public informa-
tion, Public Broadcasting Service, Wash-
ington.

Those ‘sneaky’ exams

EpITOR: During the past few months there
has been a howling cry from many who
have failed to pass the FCC's element
nine broadcast endorsement exam be-
cause of ‘‘sneaky questions.’’ on the test,

Enclosed is a photograph of Jay Paul
Robillard, 13 years old, from Haynesville,
Ea., with his third class radiotelephone

license with broadcast endorsement.

I am Jay's father and owner of
KLUV(AM) Haynesville. I was concerned
about the charge that the FCC was
“sneaky’’ on the test. We found out that
there were substantial changes in an exam
taken on Feb. 5in Little Rock, Ark., as re-
lated to the text used in preparing for the
exam.

A call to William Simpson at the FCC's
New Orleans office was most helpful in
explaining why there has been a change in
the exam questions. [ was informed that
the National Association of Broadcasters
and other organizations wanted to extend
the areas a holder of a third phone could
work, so the FCC upgraded the exam
questions to correspond with the new
areas sought by these organizations.

We went to work learning about these
new responsibilities and after 30 hours of
concentrated study, went off for another
crack at the FCC’s “*sneaky’’ test.

We discovered two important things
from this experience: You can never have
too much information when preparing for
an FCC examination. And, if you really
want a license, you must know the
material to be covered by the exam.

There may be ‘*sneaky’’ questions, but
hard work will make them seem like
routine.—Jay Paul Robillard, owner,
KLUV{(AM) Haynesuville, La.
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“WGN?
| just started listening ...
Guess | got tired of the -~
same songs every day.
But on WGN,
no two days are alike...
in fact, no two
programs are alike.”
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Closed Circuit.

Insider report: behind the scene, before the fact

g == =
Test on fairness

Major fairness-doctrine case is shaping up
with CBS as defendant. Institute for
American Strategy will be complainant,
and charge will be based on findings in
study prepared for institute, “TV and
National Defense; An Analysis of CBS
News, 1972-1973,” as well as on other,
more current material. Study’s conclusion
was that CBS operated from antidefense-
establishment bias. Washington attorney,
Richard Strodel, contacted CBS several
months ago with view to settling matters
short of complaint; IAS suggested
compensatory programing, but CBS
rejected idea, maintaining it was not in
violation of fairness doctrine.

M. Strodel expects to file complaint
soon, possibly this week. But approaches
he has made to CBS have already
generated considerable activity on part of
network’s law department and news
executives who are taking prospect of
fairness complaint with great seriousness.
o
Saturday money
ABC-TV affiliates won’t have their
network compensation for children’s
programs reduced. Assurance comes from
top ABC-TV officials, who say they have
no intention of following CBS-TV’s lead
and reducing compensation in proportion
to cuts that have occurred in allowable
commercial time in children’s periods
(BROADCASTING, May 19). And NBC-TV
authorities say they made their downward
adjustments earlier, when commercial
time cuts began.

While CBS-TV has emphasized
dwindling profitability of its children’s
programing, both ABC and NBC sources
say theirs has increased. Difference is that
CBS is moving down from high
profitability —some estimates once put
CBS’s children’s program profits at $18
million per year—while NBC and ABC are
moving up from small profitability and
often unprofitability. But both ABC and
NBC sources say their Saturday-morning
blocks definitely are in black now. CBS’s
obviously remains profitable, too, though
at much lower level than it once was.

o == =]

One alone?

Board of directors of Radio Advertising
Bureau has revived almost perennial
subject: ratings and rating services.
Members reportedly are concerned about,
as one put it, ‘‘quality and variety” of
radio audience measurements, would like
to improve both. Unspoken concern
apparently relates to seemingly increasing
dominance of single radio measurement
service, Arbitron Radio, in acceptance by
advertisers and agencies and, therefore,

broadcasters. RAB board is setting up
special committee to consider it, probably
at meeting in June.

T

United action

Little has been sdid about it, but TV
station reps are working both’
organizationally and individually with
Federal Trade Commission to put end to
FTC-decreed selling of regional
advertising by national TV networks.
Station Representatives Association,
composed of leading independent reps,
has conferred with FTC officials in
Washington and is compiling information.
So has and is Alfred M. Masini of Tele-
Rep Inc., owned by Cox Broadcasting. In
addition, in uncommon example of
cooperation between independent and
group-owned reps, SR A and Mr. Masini
have agreed to exchange information on
this issue. SR A also is making similar
exchange arrangements with Association
of Independent TV Stations.

e el e |

Easing off on AM

AM broadcasters appear to have made
their point in arguing that FCC’s AM
allocations rules are too strict. They may
even have succeeded in persuading FCC
to remove barriers blocking some
daytimers from expanding into nighttime
service. Commission staff is preparing
report and order that, in accordance with
notice of rulemaking issued last year,
would relax tough standards commission
adopted in 1973. Those were designed to
slow down flow of new AM applications,
and commission has heard complaints to
prove they did.

As for daytimer going nighttime, staff is
expected to recommend that station get
that authorization if it would provide first
or second nighttime service in
community, and if it could meet technical
requirements. Commission is scheduled
to consider these matters on June 25. And
on next day, it takes up potentially
controversial item of clear channels, and
what if anything to do about them. Staff
long ago prepared draft notice of inquiry
that would solicit comments on wide
variety of options, including breaking
clears down.

L ——
Change in command

List of candidates for presidency of
National Cable Television Association to
succeed incumbent, David H. Foster,
reportedly.has been reduced to two: John
Gwin, vice president, Cox Cable Corp.,.
Atlanta, and Gary L. Christensen,
attorney with Hogan & Hartson,
Washington. Mr. Foster terminates three-
year tenure June 1 and will become
partner in well-known communications

Broadcasting May 26 1975
19

law firm based in Washington. He may be
retained to represent NCTA on copyright.
Mr. Gwin, former NCTA chairman
(1971), is said to have no stomach for
contest and reportedly wouldn’t be
interested if long delay is in cards.

e e ]

Out of court

It is said to be likely that Senate copyright
bill (S. 22) will be amended by Judiciary
Committe so that broadcaster will not be
able to sue cable operator under copyright
law. Provision in current draft says suit
can be brought against cable operator who
fails to black out program that broadcaster
in same market has exclusive right to
show. This even though broadcaster is not
owner of copyright for program.

National Cable Television Association
has been arguing that this situation is
covered by FCC regulation and that there
is no reason to enforce FCC rules through
copyright law.

P e ———

Nest feathering

Supporters of project to equip House
chamber for TV, perhaps along lines of
United Nations fixed-camera positions
(no panning of floor or galleries), have all
but given up for this session. Speaker Carl
Albert (D-Okla.) gave plan coup de grace
by questioning ‘*high’’ cost (established at
between $1 and $2 million). Hidden
opposition, however, came from
members who had visions of stampedes
for TV exposure, effect on decorum and
perhaps pickup of vacant seats and
snoozing members. Without House
action, Senate must hold off, since project
is under aegis of Joint Committee on
Congressional Organization.

Paradox is seen in action of House
which last week blandly added $10 million
annually to its $90 million overhead in
form of larger expense allowances for
more frequent trips back home, news
letters to constituents and additions to
individual staffs up to 18.

= —— = ]

it's a joke, daughter

FCC Commissioner Robert E. Lee, who
likes to kid, wrote American Women in
Radio and Television that he was
considering applying for membership.
After two-month delay, there came from
Francine P. Proulx, executive director,
five-paragraph response to one-sentence
letter, profusely apologetic. She
expounded on possible conflict of interest,
fact that Commissioner Charlotte Reid
refused hanorary membership, and that
bylaws ‘‘refer only to women
professionally employed in radio,
television and closely allied fields."
Hence, said Ms. Proulx, ‘‘we must
respectfully defer’” action.
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TheWeek inBrief

Keeping score. ‘“Business Briefly,” a summary of
broadcast advertising developments, campaigns and
trends, debuts this week with an added note about
BROADCASTING s format changes. Page 8.

Weekly status report. “Where Things Stand,” a second
new department, is a quick resource for keeping tabs on
the unsettled issues in broadcasting and allied arts.

Page 12.

The focus is fall. Fred Silverman reports as president of
ABC Entertainment on June 16, evidence of ABC-TV'’s
determination to climb out of third place. Robert Howard
meanwhile tells NBC-TV affiliates their network is
closing in on top position, hopes to win five of seven nights
next season. Herb Jacobs’s forecast is a replay of the
current line-up, giving CBS a 20.9 rating and four nights,
NBC 19.7 and three nights, and ABC 17.5. Page 22,

Naming Whitehead’s successor. Dr. Albert L. Horley,
currently director of Department of Health, Education
and Welfare's Office of Telecommunications Policy, is
reportedly President’s choice for OTP directorship. Page
25.

CTAC reportin. FCC's Cable Television Technical
Advisory Committee presents report, three years in the
making, that urges minimum regulation, puts secondary
emphasis on technical development of cable. Page 26,

Hart hearings on cable. Senate Antitrust Subcommittee
headed by Philip Hart (D-Mich.) hears two-days-worth
on charges that FCC and commercial networks have
thwarted growth of pay cable. NCTA’s David Foster
testifies pro, NAB’s Vincent Wasilewski, con. Page 27.

NBC’s turn. At their Los Angeles meeting, NBC-TV
affiliates consider loss of local news revenues to sports
overtime, national news programing, regional selling and
the nonduplication rule (Page 29); there is an upbeat
report from Lin Bolen on daytime ratings (Page 30) and
preview of 1975-76 specials, with a Bicentennial theme,
from news and entertainment sectors (Page 30). NBC
President Herb Schlosser sets mission for TV: “in touch
with all the people all the time.” (Page 31).

And the winners are.....CBS-T'V takes 32 Emmys, ABC-
TV 24 and NBC-TV 10 in ceremonies May 19, telecast
live by CBS. Page 32,

Namath for pantyhose ? Federal Trade Commission
issues guidelines, two that are final and three proposed
for comment, on endorsement advertising. Initial agency

and advertiser reaction is understandably critical. Page
34,

WNET’s exclusive. Broadcast of paid interview with
fugitive Abbie Hoffman on noncommercial wNET(TV) New
York draws less than friendly response of Ford
Foundation. Station assures Fred Friendly the $3,000
was not from Ford grant. Page 35,

Advice for cost efficiency. Advertisers at the Association
of National Advertisers’workshop in Arizona get the

word on media planning, commercial expenditures,
reciprocal trade and in-house buying operations, with
warning on governmental regulations affecting
advertising. Page 36.

Collections colloquy. Delegates from six advertising
agencies and financial managers from 34 Peters, Griffin,
Woodward-represented stations put their heads together
to conclude payments are coming faster as computer
technology comes of age. Page 39,

On a dare. President of Community Antenna Television
Association, Kyle Moore, has filed a motion for
declaratory ruling by the FCC, following open letter that
challenged Chairman Richard E. Wiley to “come and
get"” his unauthorized cable system. Page 40,

EEO guides due. Affirmative-action requirements for
broadcasters and cable operators, “utilization analyses,”
goals and timetables are to be set out in FCC’s new Equal
Employment Opportunity guidelines. Page 41.

Avco saies, continued. Acquisition of wLwerv)
Columbus, Ohio, by the Outlet Co., marks latest sale by
Avco Broadcasting Co. in effort to bail out parent Avco
Corp. Page 42.

Radio pioneer. Dr. Ernst Alexanderson (1878-1975),
who received 322 patents in his lifetime, made it all
happen with ihvention of high-frequency alternator.
Page 44,

“Exceptional” growth potential. ABC Inc.’s
stockholders hear optimistic annual reports from
Chairman Leonard Goldenson and President Elton Rule
on ratings and fiscal gains, with broadcast predicted to
climb out of recession faster than the general economy.
Page 47.

Rick Sklar's spaceship, WABC (AM) New York, One
thing the top-rated contemporary station’s programing
chief is noted for, besides his national influence over the
success and failure of single records, artists and record
companies, is his humility. Page 65.

Index to departments on back cover
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TwoTests of a

News Operation:

How it operates day

by day, hour by hour.

Look at UPI Audios
21-year record.

How it operates

under pressure.

Some judgments from
news directors:

"“The WOR news staff pays tribute to
the UPI staff covering the final agony
in South Vietnam. Some of those
audio reports from Bill Reilly, Alan
Dawson and others with machine-gun
fire, mortar shells bursting in the
background, etc., were spine-tingling.
We salute their courage.”

Jerry Conway, WOR, New York

“Warm regards to all hands in Saigon,
New York and Washington for their
cool coverage of a very hot story . ..
the final hours of American involve-
ment in Vietnam. The material is what
we expect from UP| Audio. ..
extremely easy to use, informative,
graphic and professional!’

Blll McCloskey, WASH, Washington

“What an extraordinary job your
people did for us and our listeners

in the final hours of the South Vietnam
evacuation .. . and some are still at it.
The dramatic reports from Alan
Dawson. Bill Reilly, Leon Daniel and
Paul Vogle were excellent examples
of superb electronic journalism while
under fire, sometimes quite literally.”
Chet Casselman, KSFO,

San Franclsco

"“Names from Growald and Sheehan
to Vogle and Dawson zipped through
my mind, and | mused we'd been
through a lot of years on the same
story. Your men and women came
through with some fine moments, but
mainly they were there for the long
run ... and did an overall excellent
job. Thank you."

Brad Messer, KGB, San Diego

“All of us at KMPC News were im-
pressed with your coverage of the
Southeast Asia story during the fall

of Cambodia and South Vietnam. It
was beautifui! Special kudos to Aian
Dawson. He was superb, not only with
his voice reports, but also with his
actuality material.”

Tom Wayman, KMPC, Los Angeles

“There are not enough words to
express our appreciation for the fine
coverage by UPI personnel during
the recent conflict. Both Audio and
wire people did outstanding jobs.
There was no fancy stuff or half-
hearted coverage by your people. .,
just good old-fashioned news reports
letting the peopfe know the basic
who, what, when, where and why. In
Bemidji we may be small market
radio, but our listeners were just as
well informed about the Vietnam war
as anyone else in any size market,
thanks to UPI."”

Ned Goodwin, KBUN, Bemidji

UPI Audi
Udlo the sound of news everywhere

United Press International, 220 East 42nd Street, New York, N.Y. 10017 ¢ (212) 682-0400
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Top of the Week

New factor
inthe TV
equation:
Silverman
jumps to ABC

All predictions about upcoming
television seasons now have to take
into account fact that CBS’s
programer has taken on challenge

of bringing up number-three network;
Currlin steps into Silverman slot

The time is spring, but the focus is fail. In
Los Angeles NBC-TV’s affiliates heard
predictions that they’d win five out of
seven nights next season. In New York
Herb Jacobs was making his annual pre-
dictions and saying that no matter all
those changes in program schedules, CBS
would still be on top. And the network
that has been on the bottom forever, it
seems, was determined to do something
about it: It hired away the number-one
network’s hottest programing gun.

Of all those developments, the decision
of Fred Silverman to answer ABC’s siren
song was the most startling. Whether it
portended a new kind of ‘“‘talent raid’’ in
broadcasting—a technique CBS’s Bill
Paley had copyrighted back in radio days —
is yet to be seen. That it reflects ABC’s
determination to go after the front-runner
was clear.

Mr. Silverman said last week that a big
boost in income and the ‘‘challenge™ of
turning an also-ran program schedule into
a number-one competitor formed the key
ingredients in his decision to resign his
position as CBS-TV’s vice president for
programs and sign on as president of ABC
Entertainment.

Mr. Silverman had held down the CBS
post since 1970 and is widely regarded in
the industry as the master programing
strategist whe solidified CBS’s first-place
position in prime time during his tenure (a
position that has remained unbroken for
two decades now).

“*With CBS healthy in just about every
department on its schedule,” Mr. Silver-
man said, ‘I felt the job had been done.
ABC offers me the opportunity for
challenge over the next couple of years.”

Fred Silverman, at the CBS-TV affiliates
meeting two weeks ago.

ABC finished a poor third in the
1974-75 prime-time Nielsen sweepstakes,
with a season-to-date (Sept. 9, 1974-May
18, 1975) rating of 16.4 (which is a full
rating point behind last year’s comparable
figure), as opposed to CBS’s 20.5 rating
and NBC’s 19.6. But Mr. Silverman says
the new prime-time schedule ABC an-
nounced earlier this month *‘is very com-
petitive—it’s the best line-up they’ve had
in the last three or four years.”” For this
reason, he says he doesn’t anticipate any
more time-slot shifting between now and
September. *‘I also don’t contemplate any
manpower changes,”’ Mr. Silverman con-
tinued. ‘“The current ABC staff is very
good, both on the corporate and on the
programing level.”’

However, Fred Pierce, the president of
ABC Television and the man responsible
for luring Mr. Silverman away from CBS,
made it clear last week that Mr. Silverman
would not have carte blanche on program-
ing or personnel decisions of this nature.
*‘If he has thoughts or ideas on these mat-
ters I'll certainly give them careful con-
sideration,”* Mr. Pierce said. “‘But he
works for me—I make the final decision.”

)

Meanwhile, CBS wasted no time replac-
ing Mr. Silverman. It announced on Fri-
day that Lee Currlin, 49, its vice president
of sales administration, will become vice
president-programs, effective im-
mediately. A sales executive at CBS since
1968, Mr. Currlin says he has worked very
¢losely with Fred Silverman over the past
few years and attended all the programing
meetings. Before going over to CBS, Mr.
Currlin spent 14 years at Benton &
Bowles, ending his tenure there as vice
president for programing.

Last week, Mr. Silverman was
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Lee Currlin, a fast fill for Silverman's
shoes.

figuratively cleaning out his desk at his
CBS office in New York. (He officially re-
ports to ABC on Monday, June 16.) Ac-
cording to sources at CBS, the separation
was an amicable one. Mr. Silverman’s
resignation ‘*was not altogether a surprise
to me,” said Robert Wood, the president
of CBS. *“The street rumors had been
making the rounds, and one week they put
him at Universal, another week at Warner
Bros., and a third week at ABC.”

According to Mr. Wood, Mr. Silverman
told him of the decision to accept ABC’s
offer on Friday, May 16. (ABC’s Fred
Pierce says the deal was consummated the
next day.) Mr. Silverman ‘‘said the ABC
offer was so generous, and would bring so
much prosperity to his life, that he
couldn’t say no,” Mr. Wood continued,
referring to the May 16 meeting. ‘‘But his
decision was firm. He didn’t try to bargain
with CBS for more money, to play us
off against ABC—he’s just not that kind of
guy‘n

None of the principals involved in the
matter would comment on the exact terms
of Mr. Silverman’s deal with ABC. But
Leonard Goldenson, ABC’s board chair-
man, said at Tuesday’s ABC stockholders’
meeting (story page 25) that Mr. Silver-
man signed a six-year contract. (The next
day, Fred Pierce said the contract actually
runs for three years, with a three-year op-
tion.) In the way he responded to one par-
ticular stockholder, Mr. Goldenson left
the impression that stock options are in-
volved in the agreement but that Mr.
Silverman will not be paid *“a lump sum”
in addition. Other industry sources specul-
ated that Mr. Silverman will gross
$250,000 a year under all the provisions of
his new contract.

One real boon to ABC, these sources



said, may develop out of Mr. Silverman’s
CBS policy of getting away somewhat
from exclusive reliance on the major
studios for prime-time entertainment pro-
grams and nurturing independent com-
panies, particularly Grant Tinker’'s MTM
Productions (The Mary Tyler Moore
Show, The Bob Newhart Show, Rhoda)
and Norman Lear’s Tandem Productions
(All in the Family, Maude, The Jeffer-
.sons, Good Times). Although he refused
to knock the companies that are producing
the programs on ABC’s 1975-76 schedule,
*‘I want to broaden our base of supply to
. get as balanced a schedule as possible,”
Mr. Silverman said.

“l don’t know if Freddie will ag-
gressively pursue Grant Tinker and Nor-
man Lear for ABC’s schedule,” says Bob
Wood. “But Freddie’s a real programing
force, and he’s very competitive. His
philosophy boils down to ‘Hit ‘em where
they ain’t.”” ’

*“My first order of priority at ABC will
be to find out where my office is,”” Mr.
Silvermari says with a chuckle. Fred Pierce
says he expects that Mr. Silverman will
turn his immediate attention to ‘‘the
quality of the execution of our fall
shows.”” To this end, *“'I'll probably be
spending at least one week out of every
four on the West Coast during the first
four or five months,"’ Mr, Silverman says.
‘“After that, I'll work my way roughly into
the timetable I ended up with at CBS,
which means spending most of my time in
New York, with infrequent visits to the
Coast.”

Mr. Silverman will replace Martin
Starger, who announced his resignation
earlier this month (BROADCASTING, May
19). As for Mr. Silverman’s replacement
at CBS, ‘I have a list of names in my
pocket that go from here to there and back.
again,”” Mr. Wood said on Wednesday
(May 21). He added that with the locking
up of the fall schedule CBS’s management
is in no immediate hurry to pick a suc-
cessor. But other CBS sources were
plumping for Irwin B. Segelstein, who was
the number-two man in the programing
department when he was named president
of the CBS records division two years ago.

NBC-TV draws

a bead on
number-one

spot in ‘75

Howard tells affiliates convention
network nearly made it this year,

thinks It can take five of
seven nights in the new season

Robert T. Howard, NBC-TV president,
told affiliates last week that the network is
closing the 1974-75 season ‘‘almost in a
flat-footed tie’” with CBS-TV for first
place in evening ratings and expects to win
as many as five nights out of seven in
1975-76.

“Since we met here a year ago,” said

Bob Howard. at his atfiliates meeting
last week.

Mr. Howard at the annual meeting of
affiliates in Los Angeles, ‘‘we have come a
long way in many areas toward our goa! of
being number one.”* NBC, he said, is the
only network to show an increase in au-
dience for its prime-time schedule this
season, up 7%, and is now in stronger con-
tention than it was at the beginning of the
seasor.

For 1975-76, he said, program develop-
ment was °‘‘more extensive than last
year’s.”” NBC-TV ‘“‘examined’ 600 origi-
nal series ideas, ordered scripts for 93 and
pilots of 34. He said that in scheduling,
emphasis had been placed on the Monday-
Saturday 8 p.m. periods, ‘‘for not only is it
important to start an evening strongly but
it also answers our commitment to deliver
strong family programing.” He also told
the affiliates that he knew they would
*“value the strength of our 10 o'clock pro-
grams which will give you that valuable
audience lead-in to your news programs.”

Presentation of the night-by-night
schedule for 1975-76 was made by Law-
rence R. White, vice president, programs;
John J. McMahon, vice president, pro-
gram operations, and Marvin An-
tonowsky, vice president, program admin-
istration. Selected clips from the new pro-
grams were shown. )

On Sunday, NBC-TV series The Won-
derful World of Disney (7-8 p.m.) as a
‘‘strong, anchor’’ for the evening, against
the new Three for the Road on CBS (a
“soft show’* in Mr. White's words) and
the new Swiss Family Robinson on ABC.
NBC-TV’s new Holvak (8-9), a story
about a country preacher (played by
Glenn Ford) spun off a made-for-TV
movie, makes what NBC regards as a
compatible block with Disrey to play
against CBS’s Cher and ABC’s Six Million
Dollar Man (which Mr. White said had
been ‘“‘losing audience’). NBC's Sunday
Mystery Movuie, with the rotating ‘‘Colum-
bo,”" ‘‘McCloud” and ‘“‘McMillan and
Wife,” gets a fourth element next season,
“McCoy,” starring Tony Curtis. NBC
sees Sunday as a winner.

NBC opens Monday with the new The
Invisible Man (8-9) against CBS’s Rhoda,
in a new period, and Phyllis, a new show,
and ABC's new Cash and Cable, a
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western that Mr. White said was of a genre
now in decline. The NBC 9-11 movie is
regarded as an ‘“‘established franchise,”
but that network’s officials are not
minimizing the competition facing them
from CBS and All in the Family at 9 and
ABC Monday Night Football.

On Tuesday, ABC-TV is counting on
Movin' On and its action .at 8-9 to coun-
terprogram the four half-hour comedies
that the other networks have scheduled in
that period. At 9-10 NBC-TV pits Police
Story against ABC's The Rookies and
CBS’s new Switch/ on the theory that, as
Mr. McMahon put it, *‘our cops are better
than their cops.”” NBC follows with the
new Metro Man, starring Lloyd Bridges, a
Police Story spin-off, at 10-11. It is
thought to be a male-appeal show that
NBC expects to counter the females ap-
peal of Marcus Welby, M.D. on ABC and
CBS’s new Beacon Hill which Mr.
McMahon characterized as a ‘‘nighttime
period soap opera,’’

NBC is out to capture women on
Wednesday with Little House on the
Prairie at 8-9, a new Doctors Hospital at
9-10 and the returning Petroceiliat 10-11.

The NBC plan for Thursday was bor-
rowed from its Friday schedule, which has
been a hit this year: two half-hour com-
edies leading into two hour dramas. The
new Synday Dinner (8-8:30) and Fay
(8:30-9) are expected to appeal primarily
to young women in urban areas, said Mr.
Antonowsky, and thus counter ABC’s
Barney Miller and On the Rocks, which
ABC thinks will appeal to men, and CBS’s
The Waltons, which Mr. Antonowsky said
“‘appeals to older women in rural areas.”
At the last remark some NBC affiliates,
who have suffered terrible ratings defeats
at the hands of The Waltons, laughed. At
9-10 NBC’s new Ellery Queen is expected
to beat the CBS movie on most weeks
because of what Mr. Antonowsky charac-
terized as the ‘‘run of the mill titles in the
CBS inventory.” No predictions were
made on the Queen showing against
ABC’s Streets of San Francisco. A new
drama, Medical Story, carries NBC’s
hopes of winning the 10-11 hour against
the CBS movies and ABC’s Harry O,
which Mr. Antonowsky said had done no
better than NBC’s Movin' On in the same
time period this season, though the latter
suffered from “‘a very poor lead-in” (now
the Mae Davis Show).

The NBC Friday night line-up returns
intact, and the network expects to win the
night again ‘‘even though the other net-
works are coming at NBC with more com-
petitive programing,’® said Mr. An-
tonowsky.

On Saturday, NBC is also returning its
programing, but it expects to profit from
disruptions in the other networks’
schedules. NBC’s Emergency (8-9) ‘‘has
the opportunity to lead the time period”
with CBS'’s All in the Family moved to
Monday nights. In NBC’s views, CBS’s
The Jeffersons (*‘not as strong as All in
the Family”) will compete with ABC’s
new Howard Cosell Show for the older

Continued on page 25
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Jacobs’s crystal ball foresees CBS, NBC, ABC ratings rerun

Telcom Associates chief predicts
CBS’s first season will net a 20.9,
NBC's a 19.7 and ABC's a 17.5

From Herb Jacobs’s vantage point, the
massive changes engineered by the three
networks in their 1975-76 prime-time
schedules (27 new series, time-slot shifts
of 20 holdover shows) will end up as
nothing more than elaborate wheel-spin-
ning because by next December CBS,
NBC and ABC (in that order) will reach
just about the same ratings levels they
reached last December.

Beginning his second decade as a
foreteller of the networks’ fall trends, Mr.
Jacobs, the president of Telcom Associ-
ates, a New York-based broadcast-consul-
tancy firm, says that CBS will have
chalked up a 20.9 rating by next Decem-
ber, NBC a 19.7 and ABC a 17.5. These
ratings, he adds, will translate into CBS’s
winning four nights of the week (Monday,
Tuesday, Thursday and Saturday) and
NBC the other three (Sunday, Wednesday
and Friday).

Phyllis (CBS, Monday, 8:30-9 p.m,,
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NYT), Mary Tyler Moore Show sitcom
spinoff, is the only new show likely to
break into Nielsen’s top 10, according to
Mr. Jacobs, because its sandwiched be-
tween two hit series in Rhoda and All in
the. Family. Two other new series, Doc-
tors’ Hospital (NBC, Wednesday, 9-10
p.m.) and Switch (CBS, Tuesday, 9-10
p.m.), should also be able to bank on solid
numbers, he says, because they’'re both
well made and they’ve been positioned
well in the schedule.

In his half-hour-by-half-hour break-
downs, Mr. Jacobs predicts that 54.5% of
CBS’s shows will finish first in their time
periods, compared to 40.9% of NBC’s and
4.6% of ABC’s. Conversely, 72.7% of
ABC’s programs will finish in third place
in their timeslots, compared to 22.7% of
NBC’s and 4.6% of CBS’s.

Mr. Jacobs's forecasts are widely circul-
ated within the industry, and his Telcom
Associates provides consuitant services in
all areas of broadcasting, including enter-
tainment and news programing. Telcom’s
clients include wwi-Tv Detroit, wWMAL-TV
Washington, and wxy-Tv Oklahoma City.
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demographics, leaving Emergency as the
choice of the young. In the 9-11 period
NBC continues with movies against CBS’s
Tyler Moore, Bob Newhart and
Carol Burnett shows which are regarded
as “our principal competition,” Mr. An-
tonowsky said, but NBC hopes to give
CBS a run for the money with strong
films.

Some of the features that Mr. An-
tonowsky said would be played on NBC
Monday and Saturday movies next season
are ‘‘Doctor Zhivago,” “‘Dirty Harry,”
‘‘*April Fools,' ‘*Rio Lobo,”’
‘‘Slaughterhouse Five,”” ““White Lightn-
ing’> with Burt Reynolds, two Elvis
Presley films, ‘‘Elvis on Tour” and
““Charro,” “‘The Stonekiller” with
Charles Bronson, ‘‘Breezy” with William
Holden, “The Midnight Man’® with Burt
Lancaster, the musical ‘1776, “The
Last of Sheila,” “The Owl and the
Pussycat™ with Barbra Streisand, ‘‘Born
Losers," “‘Sugarland Express” and “The
Man Who Loved Cat Dancing.”” NBC
thinks it has a chance to be number one
on Saturdays next fall.

ABC-TV affiliates
scheduled to come
up to bat Wednesday

As expected, gpotlight will be
on network’s line-up for fail

This year’s round of TV network affiliates
conventions will be closed out this week
by ABC-TV’s, expected to attract a record
crowd of more than 500 representatives of
ABC’s 185 primary affiliates and more
than 50 secondary outlets.

The sessions will be held Wednesday
through Friday morning (May 28-30) at
the Century Plaza Hotel in Los Angeles,
scene also of the NBC-TV affiliates con-
vention last week (story page 23) and of
the CBS-TV affiliates convention the week
before (BROADCASTING, May 19).

The meetings will focus on the new
1975-76 program schedule with which
ABC hopes to lift itself into prime-time
contention with CBS and NBC, and on
program plans for other periods from early
morning to late night. But ABC’s newsiest
program development of the year—Fred
Silverman, hired away from CBS-TV (sto-
ry page 22)—is not expected to be on
hand. He was said to be en route to a vaca-
tion before reporting for ABC duty on
June 16.

Elton H. Rule, president of ABC Inc.,
will address the luncheon on Thursday.
Frederick S. Pierce, president of ABC
Television, will make a keynote speech
tentatively scheduled for delivery
Wednesday afternoon.

The business sessions will open
Wednesday morning with a joint presenta-
tion by James E. Duffy, president of the
ABC-TV network, and Elmer W. Lower,
corporate affairs vice president of ABC

Inc., on “The American Spirit,"" describ-
ing corporate projects for the Bicentennial.

They will be followed by presentations
on news by ABC News President Willis
Seehan and Vice Presidents Av Westin
and Wailter J. Pfister Ir., and on sports by
Roone Arledge, president of ABC Sports.

The Wednesday afternoon sessions will
include presentations on their respective
specialties by Bob Shanks, vice president,
late-night programs; Michael Brockman,
vice president, daytime programing; Den-
nis E. Doty, vice president, morning pro-
graming (AM America), and Squire D.
Rushnell, vice president, children’s pro-
grams.

Specials and the new prime-time
schedule will occupy the Thursday morn-
ing meeting. Edwin T. Vane, senior vice
president and national program director,
will make the presentation on specials. He
and Michael D. Eisner, vice president,
prime-time programing development/pro-
duction, will present the new schedule.

In a closed session Thursday afternoon
the affiliates will hear reports from James
T. Shaw, vice president, sales; Seymour
Amlen, vice president, audience research
services; Alfred R. Schneider, ABC Inc.,
vice president, whose discussion is ex-
pected to include TV standards and prac-
tices and the new ‘“‘family viewing”’ hour,
and Everett H. Erlick, ABC Inc. senior
vice president and general counsel, who is
expected to concentrate on Washington
regulatory affairs.

Screenings of new shows will be pre-
sented at some sessions. A meeting be-
tween network officials and the ABC-TV
Affiliates Board, headed by Tom
Goodgame of KTUL-TV Tulsa, Okla., will
close the proceedings on Friday.

Network President Duffy is to be host at
a reception tomorrow evening. The an-
nual banquet will be held Thursday.

AP Broadcasters meet
in San Antonio this
week; Taylor keynoter

The fifth annual convention of the Associ-
ated Press Broadcasters, management and
news executives of 3,400 AP member sta-
tions, begins this Thursday (May 29) at
the Palacio del Rio in San Antonio, Tex. It
continues through Saturday.

The list of speakers is headed by
Keynoter Arthur Taylor, president of CBS
Inc., and in€eludes: Representative Barbara
Jordan (D-Tex.); John B. Connally,
former sectetary of the treasury; William
Seidman, assistant to President Ford on
economic policy; Harry Bridges, president
of Shell Oil Co.; C. John Hill, deputy
director of the Federal Energy Office;
Bob Wussler, CBS vice president for
sports; Dave Smith, sports editor of the
Boston Globe; Grant Teaff, football coach
at Baylor University; Hugh Mulligan, AP
roving reporter, and Jack Gennaro,
general manager of WFHR(AM) Wisconsin
Rapids, Wis., who will chair a panel on
news credibility.
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HEW’s Horley
in line for
top OTP post

He's Ford's present choice
and has some definite ideas
about limits of that agency

The drawn-out process of selecting a new
director of the Office of Telecommunica-
tions Policy is all but over. President Ford
is said to have made his tentative choice,
and to have opted for a highly trained
technologist with experience in telecom-
munications management—Dr. Albert L.
Horley, currently director of the Depart-
ment of Health, Education and Welfare’s
own Office of Telecommunications Policy.

The selection will not be final and no
announcement will be made until the
Federal Bureau of Investigation completes
a background check on Dr. Horley. This
could take four weeks.

Until then, it is a possibility that Presi-
dent Ford could change his mind. Senator
Robert Dole (R-Kan.) is said to be press-
ing for his candidate for the post, ex-FCC
Commissioner Robert Wells, Mr. Wells
has also been considered a likely choice to
fill the number two post at the National
Association of Broadcasters left vacant by
the death of Grover Cobb.

But if present plans hold, Dr. Horley
would succeed Clay T. Whitehead, who as
a White House aide helped draw up the
plan for the office and who served as its
first director, from September 1970 until
August 1974. John Eger, who is OTP’s
deputy director, has served as acting direc-
tor in the long interim, and had been
among the final candidates considered for
the appointment. Mr. Eger’s chances were
said to have been hurt by antagonisms he
created at the White House last winter,
when he opposed, successfully, plans to
eliminate OTP as a White House agency.

The tentative selection of Dr. Horley is
seen by some in the White House as an in-
dication that President Ford wants OTP to
concern itself primarily with the govern-
ment’s telecommunications management
matters to avoid day-to-day problems of
broadcasting, particularly programing, and
thereby avoid the controversies in which
the Nixon White House engaged.

Dr. Horley, 38, and a native of Pitts-



burgh, has a PhD from Stanford Univer-
sity where he took a special program in
comrmunications systems planning;

And he was the driving force behind the
creation of HEW’s OTP. He helped set it
up in 1970 while working as a special assis-
tant to the then-HEW secretary, Robert
Finch.

Dr. Horley declines to comment on re-
ports that he expected to be nominated
QTP director, but he has some views on
how the office should operate. And they
do not include involving itself in broadcast
matters that are of the FCC’s day-to-day
concern, ‘‘OTP’s function is to be an
analytical arm of the executive office, to
provide the President and his staff with
advice on telecommunications matters, to
offer professional analysis of technical or
economic matters,’’ he said.

Few cheers likely
for expected ruling
on distant sports

Commission leans toward same-day
plan that will be considerably

less than what sports, TV stations
and some cable operators wanted

The FCC is moving toward a resolution of
the distant-signal-sports issue that is sure
to disappoint and anger sports and broad-
cast interests and probably will not satisfy
cable television interests, either.

It is being called a ‘‘same-game rule.”” If
a team is playing at home and the game is

Headliners

Stevenson Tomnabene Mounty Labunski

Wayne Kearl, president of KENS-TV San Antonio, also named president of newly
formed TV division of parent Harte-Hanks Newspapers Inc., according to an-
nouncement by Robert G. Marbut, president of H-H. Mr. Kearl is chairman of the
television code review board of the National Association of Broadcasters, Harte-
Hanks group recently acquired WTLV(TV) Jacksonville, Fla., now signals inten-
tion to “pursue selective acquisition of additional stations in prime markets.”

Marion Stephenson named vice president and general manager, NBC Radio
Network, reporting to Jack G. Thayer, president, NBC Radio Division. She was
VP-planning for network, succeeds to post held by Russell C. Tornabene, now
appointed VP-public affairs, NBC News. In another NBC Radio appointment,
Robert Mounty has been named VP and general manager of NIS, network’s new
24-hour news and information service debuting June 18.

Jerome Fenlger, president of Horizon Communications Corp.,, New York,
elected president of International Radio and Television Society, succeeding
Maurie Webster, executive VP of CompuiNet Inc., New York. Giraud Chester,
executive VP of Goodson-Todman Productions, elected first VP. Re-elected VP's
were Eleanor S. Applewhaite, general attorney, CBS Inc.; Roy Danish, director,
Television Information Office, and Richard A. O’Leary, president of ABC Owned
Television Stations. Jerome S. Boros, partner, Fly, Shuebruk, Blume & Gaguine,
New York, re-elected secretary, and John C. Moler, president and general man-
ager, WRFM (FM) New York, elected treasurer. New members of board of gover-
nors are Avram Butensky, senior VP and director of media operations, Dancer-
Fitzgerald-Sample Inc.; Ralph M. Baruch, president, Viacom International Inc.;
Archa O. Knowiton, director, media services, General Foods Corp., and Stanley
H. Moger, executive VP, SFM Media Service Corp.

Stephen B. Labunski, former president of NBC Radio and recently New York VP
of Chuck Blore Creative Services, Hollywood, named to new post of executive VP
and general manager of Merv Griffin Radio Stations, group with four AMs, three
FMs in Northeast, effective June 1. Robert C. Cardrey, VP of FMM Group of
Griffin stations, continues in that post, reporting to Mr. Labunski. Headquarters:
430 Park Avenue, New York 10022
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denied the local TV station under provi-
sions of the black-out law, an area cable
system could not import the game from a
distant station. But that would be the only
restriction—the system would not be bar-
red from importing from a distant station
another game in that sport. And it could
import another game when the home
team’s game is covered by local TV,

This is short of the rule proposed three
years ago—it would ban a system in the
grade B contour of a station in a profes-
sional sports team’s city from carrying a
game in the same sport from a distant sta-
tion when the local team is playing at
home, and the game is denied the local
station. Sports teams and some broad-
casters thought that was inadequate.

Commissioners and staff members alike
said after a meeting last Tuesday that the
only alternative to a same-game rule was
‘‘no rule.”” Deputy General Counsel
Daniel Ohlbaum is said to have vigorously
argued for no rule, contending that there
is no public interest consideration to be
served by a rule. If the public interest is
adversely affected by the lack of a rule, he
said, the FCC could then act.

The commission had originally pro-
posed the rule as a means of carrying out
the congressional intent expressed in the
antitrust-law exemption that permits pro-
fessional sports leagues to agree to black-
out television coverage of games in order
to protect the box office. However, Mrt.
Ohlbaum said antitrust law exemptions
should be construed narrowly.

At least two commissioners—Glen O.
Robinson and Benjamin L. Hooks—were
said to share Mr. Ohlbaum’s view.
However, Chairman Richard E. Wiley and
probably a majority of the commissioners
were said to favor a ‘‘same-game rule.”

The commissioners expect heavy lobby-
ing before they are to meet on the issue
again, on June 24. As a result, officials
caution against drawing hard conclusions
from Tuesday’s meeting.

Both sides unhappy
about new rules
for nonduplication

But NAB, NCTA stay poles apart
in oppositions flled at FCC

The National Association of Broadcasters
and the National Cable Television Associ-
ation have petitioned the FCC to recon-
sider its new rules on network nonduplica-
tion—although each has a different
reason.

The NAB petition looks toward return-
ing to the present rules which are based on
a grade B contour of protection by cable
systems.

The substitution of ‘‘artificial fixed
mileage zones’’—35 miles in top 100
markets and 55 miles in smaller markets—
said the NAB, is “arbitrary and ill-con-
ceived’’ and takes no account of the true
service area of a broadcast station.

Barring complete review of the commis-



sion’s new rules (BROADCASTING, April
7), the NAB urged the FCC to at least
amend various sections of those rules.

NCTA claimed there is no “‘factual
basis’’ for continued nonduplication
restrictions, particularly the 55-mile zone
of protection the 1,000-subscriber exemp-
tion cut-off and the claim of adverse eco-
nomic impact by broadcasters as the un-
derlying reason for such protection.

Specifically, NCTA suggested there is
no need to exceed 35 miles as a zone of
proteéction for smaller market systems,
and similarly the present 1,500 subscriber
cut-off should not have been reduced to
1,000.

Advisory group’s
proposals spark
new controversy

The FCC’s Cable Television Technical
Advisory Committee formally completed
its mission last week, when its steering
committee met with the commission to
brief it on the two-volume, 1,100-page re-
port that was three years in preparation
(BROADCASTING, April 21).

The report, designed to aid the commis-
sion in developing its cable television
technical rules, urges a generally cautious,
and light, regulatory hand.

And it was evident, both in the briefing
given the omission and in a subsequent
news conference, the steering committee
was toning down what was one of the most
controversial recommendations in the re-
port. It called for ‘“‘an appropriate and
penetrating analysis™’ of plan to require all
broadcast stations to operate with non-
offset synchronods carriers, to shift chan-
nels 5 and 6 upward in frequency by 2 mhz
and to delete the lower 2 mhz of the public
portion of the FM broadcast band to pro-
vide additional frequency space required
by the shift of the two channels. The pur-
pose of the plan would be to improve
reception capability of cable systems. The
proposal had figured in the dissents of two
broadcast industry representatives,
Howard Head, of A.D. Ring & Associates,
a consulting firm that serves the Associ-
ation of Maximum Service Telecasters,
and George W. Bartlett, the National As-
sociation of Broadcasting’s vice president
for engineering. They noted that 121
million television sets now in use would
not be able to receive channels 5 and 6
under the plan.

The steering committee’s chairman,
Hubert Schlafly, in addressing the com-
mission, said the report “‘does not, as
some have mistakenly viewed with alarm,
recommend changes in any of the VHF
broadcast channels (particularly channels
5 and 6) or a foreshortening of the FM
broadcast band.”’ He said the matter had
been considered ‘“‘on purely engineering
grounds’’ but that there are strong *‘eco-
nomic and operational’’ barriers to such
changes.

Cable charges
film strictures
inhibit growth

NCTA’s Foster heads {ong list
of pro-pay witnesses testifying
at two days of Hart hearings;
NAB’s Wasilewski offers
rebuttal for broadcasters

Cable and pay-cable operators last week
fired the first volley in the Senate inquiry
into the competition between broadcasters
and pay cable operators for movies, charg-
ing that they have been “‘harrassed” by
commercial broadcasters attempting to
“throttle’ their industry.

As aresult, said David Foster, president
of the National Cable Television Associ-
ation, ‘‘the television set is the most un-
derused appliance in the home.”

Mr. Foster was the first of a group of
pro-pay cable witnesses testifying in two
days of Washington hearings before the
Senate Antitrust Subcommittee, headed
by Philip Hart (D-Mich.), to examine
charges that pay cable’s development has
been severely retarded by FCC regula-
tions and commercial network practices
which prevent pay cable from obtaining
quality feature films.

Senator Hart said it may be that the
FCC rules, coupled with exclusivity agree-
ments between networks and film dis-
tributors, constitute unreasonable
restraints on pay cable.

Senator Hart also said Congress could
deregulate the pay cable industry, adding:
“This is a question for another day, and
perhaps one which will not be too long in
being posed.”

Although not scheduled to appear when
the hearings were first announced several
weeks ago, National Association of Broad-
casters President Vincent Wasilewski
testified the second day, May 22. Accord-
ing to Peter Chumbris, minority counsel
for the Antitrust subcommittee, credit for
the scheduling of Mr, Wasilewski goes to
Roman Hruska (R-Neb.), ranking Repub-
lican on the subcommittee. Mr. Hruska
wanted to make sure the broadcast point
of view was represented in the first two
days, Mr. Chumbris said. The networks
will appear before the subcommittee in a
second round of hearings a month from
now, June 24 and 25.

Mr. Wasilewski reviewed his associ-
ation’s oft-stated position that if restraints
are lifted, pay cable will *‘siphon off”’ pro-
grams now seen on ‘“‘free TV,” to the
detriment particularly of the poor who
cannot afford pay TV and of people in
rural areas that will never receive cable.

Mr. Wasilewski said the broadcast in-
dustry welcomes *“‘truly free and honestly
open competition,” but that one cannot
speak in those terms when considering
that pay cable is building its service with
broadcast programing it picks up without
charge.

He also said that projections that pay ca-
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ay on the Hill. Senator Philip A. Hart (D—Mich.) (1) heard two days of
testimony last week on an issue of alleged warehousing on part of the
networks. Among the pay cable industry representatives who appeared
on Wednesday were (I-r}: Miles L. Rubin, chairman of the board of Opti-

parent concern.

cal Systems; Terry Elkes, Viacom International Inc.'s counsel; Ralph M.

ble in 10 years will reach 25 million homes
and will gross $200 million indicate that
pay cable is not ‘‘just an infant industry
which will never achieve the capability to
take away sports and entertainment pro-
grams from free TV.”

Mr. Foster characterized the last argu-
ment as one of several “‘red herrings”
broadcasters have used in their campaign
against pay cable. He said there is no docu-
mentation to prove that pay cable has
damaged or is capable of damaging the
broadcasting industry. Pay cable would
not, for example, try to siphon off the
World Series or the Super Bowl because
that would be *‘political suicide”, he said.

Pay-cable witnesses, including Ralph
Baruch, president and chief executive of-
ficer of Viacom International; Gerald
Levin, president of Home Box Office Inc.;
Monroe Rifkin, president of American
Television & Communications Corp., and
Miles Rubin, chairman of Optical Systems
Corp., shared Mr. Foster’s view that no
evidence exists to indicate pay cable will
harm the existing broadcast structure.
*“The same motion pictures we have been
showing during the past two and a half
years are now reaching commercial televi-
sion screens with no apparent dimunution
of viewer interest,”” Mr. Levin said.

Mr. Baruch attacked the FCC for “‘pro-
tecting the status quo’ in its pay-cable
policy, but he indicated the real roadblock
to pay cable access to movies is the net-
work exclustvity arrangement with movie
distributors. “For the FCC to rule that
motion pictures under contract to broad-
casting can be exhibited by pay cable is
ludicrous,”” he said, ‘‘since most of the
feature film contracts with broadcasters
are on an exclusive basis and not available
to the pay cable medium.’” He added,
*“Those films more than 10 years old can
be broadcast every two years and 11
months and thus continuously denied to
pay cable.”

Mr. Ribin charged that the networks use
their ‘‘market dominance” and ‘‘dis-
proportionate prosperity’’ to arrange
unreasonable exclusivity agreements with
film distributors and that they *“‘ware-
house’’ movies—that is, store them away
without airing them so that pay cable can-
not obtain them even when FCC rules
might permit pay cable access. Mr. Rubin

said that according to material ABC sup-
plied to the FCC in 1973, more than half
the 142 film contracts ABC reported had
exclusivity provisions that in effect
lengthened the commission’s exclusivity
period. And he said ‘it can only be
assumed that the practices of ABC are not
atypical of the other two networks.”
First to speak Thursday was Robert
Weisburg, president of Telemation Pro-
gram Services, who charged that current
network exclusivity practices in effect ex-
tend FCC restrictions and result in pay-ca-
ble operators having even less opportu-
nity to purchase feature films than was
envisioned in the rules. Mr. Weisburg
cited the example of the ‘‘French Connec-
tion,” where the film rights were sold to
CBS in October 1972 with an exclusivity
arrangement that it would not be shown

et

Baruch, president o_fViacom; Gerald M. Levin, president of Home Box
Office Inc.; Theodore Pierson Jr, communications counsel for Home
Box Office, and Peter Gross, counsel for Time Inc., Home Box Office's
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on pay cable after October 1973. However,
CBS is not going to show the movie until
1975, Mr. Weisburg said, thus in effect
asking for two years prior exclusive
clearance to its telecast date.

Jack Valenti, president of the Motion
Picture Association, echoed much of the
same sentiment, and stressed that there is
no limit or shortage of available feature
film product. He claimed the FCC rules
interfere with the process of allowing the
film inventory doors to open up com-
pletely and challenged the siphoning argu-
ment as lacking any evidence at present or
in the foreseeable future. “The best way
to correct the situation,’”’ where broad-
casters complain of unfair competition,
suggested Mr. Valenti, would be to adopt
a copyright bill by which cable would pay
copyright and compete equally.

National Cable Television Association board of directors — at Chicago meet-
ing Friday — turned down proposals to exempt local as opposed .to distant
signals from copyright payments and reaffirmed its present support for legis-
lation with one exception: switch from exemption based on subscriber count
to monetary cutoff. Vote, described as ‘“‘not close, but not unanimous,’”
would replace exemption for systems with fewer than 1,500 subscribers for
blanket exemption of first $100,000 of annual service revenues for all sys-
tems . . . FCC has tied up loose end in Boston channel 5 case. It granted

Boston Telecasters Inc. initial license to cover construction permit for WCVB-
TV Boston, which has been on air since 1972 . . . ABC-TV sources estimate
that 50 million people watched Muhammad Ali defeat Ron Lyle May 16. En-
tire two-hour sports special scored 27.8 national Nielsen rating and 49 share,
with Ali-Lyle hour getting 32.0 rating and 54 share . . . Morton H. Aronson,
chairman of Massachusetts Cable Commission since its inception in 1972, has
resigned effective June 30 — or earlier if governor appoints successor. Expec-
tation is that new chairman will be chosen among: Charles Beard, Boston at-
torney; Hyman Goldin, Boston University professor and former economist
with FCC, and Arthur G. Ottinger, Harvard professor . . . FCC has renewed
license of Westinghouse Broadcasting’s KYW-AM-TV Philadelphia, conditioned
on outcome of pending antitrust action against parent Westinghouse Electric
... Robert C. Eunson, 62, Associated Press vice president in charge of broad-
cast operations, died Thursday (May 22) in LeRoy Hospital in New York of
cancer, after long illness. He had headed AP Broadcasting since 1963, earlier
was AP bureau chief, director of AP coverage in Korea and Southeast Asia.
AP Broadcasters established broadcast journalism award carrying his name
with recipient to be chosen in 1976 (Broadcasting, April 7). Memorial ser-
vice will be held in Manhattan’s St. James Episcopal church at 4:30 p.m.
Tuesday (May 27) . .. John H. Wilson, 50, senior VP and general manager of
Detroit office of BBDO until he retired last January to escape pressures of
business, died of apparent heart attack May 18 while playing golf in Detroit.
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Sex and violence
lose to football

at NBC affiliates
business session

Loss of local news revenues due
to sports overtime is one big
worry at L.A. meeting, as is over-
run of Saturday movies; questions
also raised on length of national
news, regionalization of national
networks and modification of FCC
duplication rule

NBC-TV affiliates are worried over
prospects of losing their Sunday-after-
noon local news in the 1975-76 network
schedule. The subject drew more attention
than any other last Tuesday afternoon
{May 20) during a business session of
affiliates and network officials at the affili-
ates’ annual meeting in Los Angeles.

The stations foresee professional foot-
ball coverage on Sunday afternoons ex-
tending to or near the 7 p.m. start of The
Wonderful World of Disney, which opens
the network’s prime-time Sunday block.
When that happens, as is probable when
double-headers are broadcast, the local
news that normally follows football will be
squeezed out and with it the solid
revenues that news generates. Douglas
Manship, wBrz-Tv Baton Rouge, raised
the question. Herb Schlosser, NBC presi-
dent, said the problem had been recog-
nized but that no solution had been found.

To another affiliate’s suggestion that
football coverage be advanced to make
sure there was time for local news be-
tween it and Disney, Carl Lindemann Jr.,
vice president, NBC Sports, replied that
the American Football League would not
reschedule its games to earlier starting
times.

The exchanges at the closed session
were described later in a press briefing
conducted by M.S. (Bud) Rukeyser Jr.,
NBC vice president, public information;
Robert Ferguson, WIRF-Tv Wheeling,
W. Va_, retiring chairman of the NBC-TV
affiliates board of delegates, and Ancil H.
Payne, King Broadcasting, Seattle, the
new affiliate chairman.

The affiliates and network officials
ranged through other topics in their pri-
vate session. Harold S. Grams, KSD-TV
St. Louis, asked Richard Wald, NBC News
president, whether there were any plans to
lengthen the NBC Evening News. Mr.
Wald said he had detected no immediate
demand, though he thought that ““before
the decade is out™ the period might be ex-
tended from the present half hour to an
hour. He said, in response to another
question, that 45 minutes would be an
awkward length and is not under con-
sideration.

David Baltimore, wBRE-TvV Wilkes-
Barre, Pa., asked whether affiliates would
be permitted to tape the forthcoming

Traditionalist. Julian Goodman, NBC
chairman, chose not to make a formal
address to the NBC-TV affiliates at their
convention in Los Angeles last week. He
reminisced about the people who
shaped the network: the late David Sar-
noff, “who thought of the little music
box": his son, Robert, now chairman of
RCA; Robert E. Kintner, former NBC
president, “whe made us all understand
news,” and the late William McAndrew,
NBC News president, who was Mr.
Goodman's mentor in the news depart-
ment before Mr. Goodman became
president and later chairman of NBC.
He said Herb Schlosser, now NBC presi-
dent, had built a team of “creative
brains” in the tradition of those preced-
ing them. Seated and facing the camera
in the photograph above is David
Adams, NBC vice chairman.

Saturday Night variety show, which is to
be introduced Oct. 11 at 11:30 p.m. Satur-
days, for delayed broadcast on Sunday
nights. He was told that the network
would insist on live clearance for the new
program which it would be attempting to
establish as a fixture in the schedule. What
happens when the preceding NBC Satur-
day Night at the Movies runs beyond its
scheduled 9-11 p.m.? Bob Howard, NBC-
TV president, answered that at the outset
movies would be deliberately chosen for
running times inside the schedule so that
the 11 p.m. local news could follow on
time and the new Saturday Night at its
assigned 11:30. Movie overruns will be
scheduled as necessary after the Saturday
Night show has a good start, Mr. Howard
explained.

Questions were raised about the pre-
release in Canada of network programs
later seen on U.S. networks. David
Adams, NBC vice chairman, estimated it
would cost NBC $20 million a yeat to buy
out the Canadian pre-release from its pro-
gram suppliers, even if the suppliers were
willing to negotiate protection for US.
network play. The affiliates were told that
NBC-TV is continuing to press it pro-
gram sources for relief on the theory that
the value of a program to a U S. network is
diminished if it is seen along the border
before its U.S. play.

Fred Paxton, wpsp-Tv Paducah, Ky,
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Class of 1975. Ancil H. Payne, King Broadcasting, Seattle, was elected chairman of the
NBC-TV affiliates board of delegates last week, succeeding Robert W. Ferguson, WTRF-TV
Wheeling, W. Va., who served in the post for four years. Three new members were elected
to the board to replace retiring members: Jack Beauchamp, WBAL-TV Baltimore; William
Faber, WFLA-TV Tampa, Fla., and Ralph Jackson, WAVE-TV Louisville, Ky., who succeeds
Norman P. Bagwell, WKY-TV Okiahoma City, as secretary-treasurer of the board. The
board as now constituted: (front row, | to 1) Mr. Faber; Wilson Wearn, WFBC-TV Greenville,
S.C.; Mr. Ferguson; Mr. Payne: Irving Waugh Jr., WSM-TV Nashville: (back row, | to r) Fred
Paxton, WPSD-TV Paducah, Ky.. Glenn Flint, KCMT Alexandria, Minn., Mr. Beauchamp;
Willard Schroeder, WOTV Grand Rapids, Mich., Mr, Jackson, WTWO-TV Terre Haute, ind.,

Allan Land, WHIZ-TV Zanesville, Ohio.

asked about station compensation on the
expanded National Collegiate Athletic As-
sociation basketball schedule that NBC-
TV has just arranged with the TVS Televi-
sion Network (BROADCASTING, May 19).
He was told stations would be paid for one
hour of each game.

The offering of limited network line-ups
for regional advertisers, as required by a
consent agreement signed by all three
television networks with the Federal
Trade Commission last year, disturbs
affiliates, Jack Harris, of KPRC-TV
Houston, told network officials. There is
an implicit threat to spot advertising in the
regionalization of national networks, Mr,
Harris pointed out, and he urged NBC-TV
to make its affiliates’ concern known to
the FTC. Under the agreement, the net-
works last June began a year's trial of
regional availabilities. The results are to
be appraised before the FTC comes to a
final ruling on the subject.

Two weeks ago Frank Smith, CBS-TV
vice president-sales, told that network’s
affiliates that the CBS experiment with
regional selling had proved no threat to
spot (BROADCASTING, May 19).

At a closed meeting of their own on
Monday (May 19), the NBC-TV affiliates
voted to contest the FCC’s modification of
its rule protecting television stations
against duplication of their network pro-
graming on cable systems. They have
hired Kenneth Cox, Washington lawyer
and former FCC commissioner, to peti-
tion the U.S. court of appeals for a stay of
reconsideration of the new nonduplication
rule. A week earlier CBS-TV affiliates
engaged Ernest Jennes of the Washington
firm of Covington & Burling to file an ap-
peal on the nonduplication rule (BROAD-
CASTING, May 19). Network affiliates say

the modified rule will fragmentize their
audiences.

At the same Monday meeting the NBC-
TV affiliates voted to contribute $3,000
for expenses of representatives of affili-
ates of all three networks to attend the
world conference on satellite frequencies
to be held in 1977. Similar action was
taken the week before by CBS-TV sta-
tions. A. James Ebel, of KOLN-Tv Lincoln,
Neb., a CBS affiliate, has served for
several years as chairman of a satellite
committee representing affiliates of all
three networks. The expectation is that
Mr. Ebel will be designated as the ob-
server at the 1977 conference, Satellite
communications are of interest to affiliates
not only for their possibilities as an alter-

native for land-based interconnection but .

also for long-range potentials of direct
satellite-to-home broadcasting which
could make network affiliation obsolete.
Messrs. Rukeyser, Ferguson and Payne
pointed out that last Tuesday’s business
session of affiliates and network officials
was the first in years at which there was no
mention of news slanting, sex or violence.

NBC-TV’s daytime rise

Bolen recites gains to affiliates,
tells of more that is in store

NBC-TV has moved into parity with CBS-
TV in recent daytime ratings, NBC-TV
affiliates were told last week. The im-
provement in audience has come from a
number of program changes in the
1974-75 season, including the lengthening
of Another World and Days of Our Lives
from a half hour to an hour.

Lin Bolen, NBC-TV vice president,
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daytime programs, gave the upbeat ac-
count at the affiliates annual meeting in
Los Angeles. In the last three rating re-
ports, she said NBC-TV is tied with CBS-
TV for first. Not only that, NBC-TV leads
in young women, she said. It was last in
that category last fall.

Ms. Bolen also announced that Barbara
Walters would appear in a 90-minute story
of European royalty, Barbara Wulters
Visits the Royal Lovers, to be presented as
a daytime special next fall. Another
biography of a President’s wife, First
Ladies Diaries: Martha Washington, will
appear in the daytime in September.

The affiliates were also told that
Somerset, a serial now aired at 4-4:30
p.m., New York time, would also be fed at
1-1:30 p.m. after July 7. Clearances have
been poor in the 4 p.m. period, which may
revert to local programing if most affiliates
move to the 1 p.m. Somerset feed, as
NBC-TV expects.

A special year
of specials is
in NBC’s future

Programing in Bicentennial theme
tops long list for 1975-76
outlined to affiliates in L.A.

The Bicentennial will permeate NBC-TV'’s
news and entertainment specials in
1975-76, according to word given the net-
work’s affiliates at their Los Angeles an-
nual meeting last week.

NBC News, with Robert Northshield as
executive producer, will deliver three
prime-time programs of 90 minutes each,
Life, Liberty and Pursuit of Happiness,
with 30-minute condensations of each to
be aired for children on Saturday morn-
ings. The biggest NBC News project is to
be The Glorious Fourth, a 24-hour pro-
gram concluding the Bicentennial celebra-
tion on July 4, 1976.

The NBC-TV Today show, under Stuart
Schulberg, executive producer, will do
weekly remotes from each of the 50 states
in the Bicentennial year, starting next July
4 in the District of Columbia and ending
July 2, 1976, in Philadelphia, ‘““We’ll be
calling on your people for lots of help,”
Mr. Schuiberg told the affiliates.

The entertainment specials with Bicen-
tennial themes were outlined by William
F. Storke, NBC-TV vice president, special
programs. They include:

B Three 60-minute programs on
Abraham Lincoln, based on Carl
Sandburg’'s biographies, with Hal
Holbrook as star. The first will be aired in
September.

B A two-hour special, The Inventing of
America, co-developed with the British
Broadcasting Corp. and starring Raymond
Burr and James Burke. It will trace tech-
nological developments of the past 200
years and their effects on American
society.

® Two 60-minute specials for children,



Bound for Freedom, based on a book by
Ruth Chessman about two teen-age
English youths brought to the American
colonies as indentured servants, and 200
Years of American Humor with Jonathan
Winters.

B A two-hour feature created by James
Michener about a family that settled in the
Midwest in the 1820’s and has lived
through the agrarian and industrial change
in the area.

B Three Bicentennial specials on
Hallmark Hall of Fame: a 90-minute
adaptation of Maxwell Anderson’s play,
“Valley Forge’’; a 90-minute production
of Norman Corwin’s play, “*The Rivalry,”
about the Lincoln-Douglas debates, and
“*‘Meeting at Potsdam,” to be adapted
from Charles Mee’s recent book, a Liter-
ary Guild selection.

B “‘The Red Badge of Courage,” taken
from the Stephen Crane novel, will be
rerun.

Mr. Storke also told the affiliates of
other specials that are in production or
under commitment. Among ‘‘events’
specials, he listed:

® The Miss America pageant in Septem-
ber, Macy's Thanksgiving Day parade, the
Orange Bowl, the Tournament of Roses
parade, a new edition of the Ringling Bros.
circus, and, on June 30, 1976, the Stars
and Stripes show from Oklahoma City. He
also said NBC would carry two new
events, the Miss Teen-Age America
pageant from Oral Roberts University in
Tulsa, Okla., next Nov. 15, and The
World of Magic, a live hour of illusions
(including Raquel Welch sawed in half)
starring Doug Henning, now in the Broad-
way hit, “The Magic Show.”” Orson
Welles, a magic buff, will also be on the
program. Mobil Qil will sponsor the magic
show.

@ Holiday specials will include reruns of
Dickens’s *‘Scrooge™ with Albert Finney
and Little Drummer Boy, three new ani-
mated half hours, Winnie the Pooh and
Tigger Too, The First White Christmas
and The Tiny Tree, and a Dean Martin
Christmas show.

8 Celebrity specials will include six Dean
Martin roasts plus a variety show with Mr.
Martin to precede the Miss America
pageant, seven Bob Hope hours, an Ann-
Margret hour, a variety special starring
Rich Little and another starring MacLean
Stevenson who formerly played the col-
onel in M*4*S*H.

Special dramas reported by Mr. Storke
were:

8 A rerun of Count of Monte Christo; an
adaptation of George Bernard Shaw's
““Anthony and Cleopatra’ with Sir Alex
Guiness and Genevieve Bujold, and what
Mr. Storke called ‘‘an Americanization”
of John Osborne’s English play, *“The En-
lertainer,” to star Jack Lemmon.

Now in production in London is a two-
hour musical version of Peter Pan, siar-
ring Mia Farrow in the title role and Dan-
ny Kaye as Captain Hook. It will play on
the Hallmark Hall of Fame in the fall of
1976 to celebrate Hallmark's 25th an-

niversary as a television advertiser.
Other projects in work:

® A life story of the late Josephine
Baker, the American entertainer who
spent her adult life in France, and projects
that Mr. Storke did not otherwise identify
but said were ‘‘currently in development™
with Francis Ford Coppola (‘*‘Godfather’
and ‘‘Godfather 11), Irwin Allen
(‘*Poseidon Adventure’ and *‘Towering
Inferno’’), Robin Moore (**French Con-
nection”') and Peter Maas (*‘Serpico™).

Schilosser spells out
TV’s responsibilities

NBC president also says that news
leadership is prime goal

Television must remain a national
medium, *‘in touch with all the people all
the time,” if it is to perform its true mis-
sion, Herbert S. Schlosser, NBC presi-
dent, told NBC-TV affiliates in Los
Angeles last week.

The ability to attract and hold the largest
numbers of viewers is a *‘dimension of
leadership’ in the mass medium of televi-
sion, Mr. Schlosser said. ‘““When we suc-
ceed in that goal, we fulfill our respon-
sibility to serve the needs and interests of
the public—as the public itself sees
them.”

Television must follow that course, he
said, despite pressures *‘from those who
want it to serve their own special interests
rather than the over-all interest of the na-
tional public.”” But the pressures will per-
sist. “‘Because it must serve so many
different people and conflicting interests,
television will always be a target for critic-
ism,” Mr, Schlosser said.

“We must have the courage to correct
our defects when they exist,” said Mr.
Schlosser. Standards of taste in entertain-
ment and of fairness and balance in news
must. be maintained. ‘“‘But we must also
maintain the ability and the will to defend
ourselves from unwarranted attack;, to

Schlosser
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speak out in behalf of television against
any such challenge, whenever it appears
and wherever it comes from.™

NBC, he said, was committed to au-
dience leadership in entertainment, which
“‘makes possible progress and achieve-
ment in another area—news.”” No net-
work or station, said Mr. Schlosser, can
make any claim to leadership without
leading in news. ‘‘At this point in our
history,”” he said, ‘‘broadcasting has an
immense responsibility—and a unique
capability—to provide information to the
public on the broadest scale .... It is an
essential instrument of democracy.”

Emmy boxscore:
CBS takes 32,
ABC 24, NBC 10

Lion’s share of honors

go to ‘Rhoda,’ ‘Mary Tyler Moore,’
‘Benjamin Frankl!in’; best

showing in daytime by NBC

CBS-TV walked off with 32 Emmy awards
at the annual ceremonies last Monday
night (May 19), highlighted by Vaterie
Harper’s best-actress-in-a-comedy-series
prize for Rhoda, The Mary Tyler Moore
Show’s win as outstanding comedy series
(it also won five other Emmies) and the
five citations picked up by the Benjamin
Franklin mini-series. The event was
telecast live from the Hollywood
Palladium by CBS and easily won its two-
hour time period (9-11 p.m., NYT) with a
cumulative 24.1 national Nielsen rating
and 43 share.

ABC-TV copped 24 Emmys, including
awards to Laurence Olivier and Katherine
Hepburn as best actor and actress in a
one-shot (the drawing-room comedy
“Love Among the Ruins™), to Robert
Blake as best actor in a drama series
(Baretta) and to Tony Randall as best ac-
tor in a comedy series (The Odd Couple,
which ABC cancelled two months ago).

NBC-TV managed to come up with only
10 of the statuettes, paced by Peter Falk’s
Emmy as best actor in a limited series (the
Columbo segment of the Sunday Mystery
Movie) and Jessica Walter’s Emmy for
best actress in a limited series (the can-
celled Amy Prentiss). NBC's corporate
ego was salved somewhat, however, by its
coming out on top in the Emmys for
daytime programing, where it won eight of
the 19 awards given out (compared to six
for ABC, three for CBS and two for the
syndicated Dinah! show). NBC’s Holly-
wood Squares game show won three
daytime Emmys and its Days of Our Lives
serial pulled down two.

The winners:

Outstanding comedy series: The Mary Tyler Moore
Show (CBS). James L. Brooks and Allan Burns, execu-
tive producers; Ed Weinberger and Stan Daniels, pro-
ducers.

Outstanding drama series: Upstairs, Downstairs
(PBS). Rex Firkin, executive producer: John
Hawkesworth, producer.

Outstanding comedy-vartety or music series: The
Caroi Burnett Show (CBS). Joe Hamilton, executive

producer; Ed Simmons, producer; Carol Burnett, star.

Qutstanding limited series: Benfamin Franklin
(CBS). Lewis Freedman, executive producer: George
Leftests and Glenn Jordan, producers.

Qutstanding special, drama or comedy: The Law
{NBC). William Sackheim, producer.

Outstanding special, comedy-variety or music: An
Evening with John Denver (ABC). Jerry Weintraub,
executive producer; Al Rogers and Rich Eustis, pro-
ducers; John Denver, star.

Outstanding c¢lassical music program: Profile in
Music: Beverly Silis (PBS). Patricia Foy. producer;
Beverly Sills, star.

Outstanding lead actor in a comedy series: Tony
Randali, The Odd Coupie (ABC).

QOutstanding lead actor in a drama series: Robert
Biake, Baretta (ABC).

Qutstanding lead actor in a limited series: Peter
Falk. Columbo (NBC).

QOutstanding lead actor in a special program, drama
or comedy (for a special or a single appearance in a
drama or comedy series): Laurence Olivier, Love
Among the Ruins (ABC).

Qutstanding lead actress in a comedy series:
Valerie Harper, Rhoda (CBS).

Outstanding lead actress in a drama series: Jean
Marsh, Upstairs, Downstairs (PBS).

Outstanding actress in a limited series: Jessica
Wallers, Amy Prentiss (NBC).

Cutstanding continuing performance by a support-
ing actor in a comedy series {for a regular or limited
series): Ed Asner, The Mary Tyler Moore Show (CBS).

Outstanding continuing performance by a support-
ing actor in a drama series (for a reguiar or limited
series): Will Geer, The Waltons (CBS).

Outstanding continuing of single performance by a
supporting actor in variety or music (for a continuing
role in a regular or limited series or a one-time ap-
pearance in a series or a special): Jack Albertson,
Cher (CBS).

Outstanding single performance by a supporting
actor in a comedy or drama speciai: Anthony Quayle,
QBVII (ABC).

Outstanding single performance by a supporting
actor in a comedy or drama series (for a cne-time ap-
pearance in a regular or limited series): Patrick
McGoohan, "By Dawn’s Early Light,” Cofumbo (NBC).

Outstanding continuing performance by a support-
ing actress in a comedy series (for a regular or limited
?eriei): Betty White, The Mary Tyler Moore Show

CBS).

Outstanding continuing performance by a support-
ing actess in a drama series (for a regular or timited
sefies): Ellen Corby, The Waltons (CBS).

Outstanding continuing or singie performance by a
supporting actress in variety or music (for a continy-
ing role in a regular of limited series or a cne-time ap-
pearance in a series or a special): Cloris Leachman,
Cher (CBS).

Qutstanding single performance by a supporting
actress in a comedy or drama special: Juliet Mills,
QBvii (ABC).

QOutstanding single performance by a supporting
actress in a comedy or drama series (for a one-time
appearance in a regular or limited series): Cloris
Leachman, "Phyllis Whips Inflation,” The Mary Tyler
Moore Show (CBS); Zohra Lampert, "Queen of the
Gypsies.” Kojak (CBS} (tied).

Outstanding directing in a drama series (a single
episcde of a regular or limited series with continuing
characters andfor theme: Bill Bain, “A Sudden Storm.”
Upstairs, Downstairs (PBS).

Outstanding directing in a comedy series (a single
episode of a regular or limited series with continuing
characters andfor theme): Gene Reynolds, "O.R."
M*A*S*H (CBS).

QOutstanding directing in a comedy-variety or music
series (a single episode of a regular or limited series):
Dave Powers, The Carol Burnett Show (with Alan
Alda) (CBS).

Outstanding directing in a comedy-vaiiety or music
special: Bill Davis. An Evening With John Denver
(ABC).

Outstanding directing in a special program, drama
or comedy: George Cukor, Love Among the Ruins
(ABC).

Qutstanding writing in a drama series (a single
episode of a regular or limited series with continuing
characters andlor theme): Howard Fast, "The Am-
bassador,” Benjamin Franklin (CBS).

Qutstanding writing in a comedy series (a single
episode of a regular or limited series with continuing
characters andfor theme): Ed Weinberger and Stan
Daniels, “Mary Richards Goes To Jail." The Mary Tyler
Moore Show (CBS).

Outstanding writing in a comedy-variety or music
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series (a single episode of a regular of limited series):
Ed Simmons, Gary Belkin, Roger Beatty, Amie Kogen,
Bill Richmond, Gene Pemet, Rudy Deluca, Bary
Levinson, Dick Clair and Jenna McMahon, The Carol
Burnett Show (with Alan Alda) (CBS).

Cutstanding writing in a comedy-variety or music
special: Bob Wells, John Bradford and Cy Coleman,
Shirley Maclaine: if They Coutd See Me Now (CBS).

Cutstanding writing in a special program, drama or
comedy (original teleplay): James Costigan, Love
Among the Ruins (ABC).

Outstanding writing in a special program, drama or
comedy (adaptation): David W. Rintels, IBM Presents
Ctlarence Darrow (NBC). o

Outstanding achievement in choreography (for a
single episode of a series or a special program);
?Aarge Champion. Queen of the Stardust Ballroom
CBS).

Outstanding achievement in music compaosition for
a series (dramatic underscore tor a single episode of
a regular or limiled series): Billy Goidenberg, “The
Rebel," Benjamin Franklin (CBS).

Cutstanding achievement in music composition for
a special (dramatic underscore): Jerry Goldsmith,
QBVIi (ABC).

Outstanding achievermnent in art direction or scenic
design (for a single spisode of a comedy, drama or
limited series): Charles Lisanby, art director; Robert
Checchi, set decorator, “The Ambassador," Benjamin
Franklin (CBS).

Outstanding achievement in art direction or scenic
design (for a single episode of a comedy-variety or
music series or a comedy-variety or music special):
Robert Kelly, art director; Robert Checchi, set decora-
tor, Cher (with Bette Midler, Flip Wilson and Efton
John) (CBS).

Outstanding achievernent in art direction or scenic
design (for a dramalic special or a feature-length film
made for television): Carmen Dillon, art director:
‘(I'essa Davies, set decorator, Love Among the Ruins

ABC),

Outstanding achievement in graphic design and ti-
tle sequences (for a single episode of a series orfor a
special program): Phill Norman, QBVII (ABC).

Outstanding achievemnent in cinematography for
entertainment programing for a series (for a single
episode of a.regular or limited series): Richard
Glouner, "Playback,” Columbo (NBC).

Outstanding achievement in cinematography for
Entertainment programing for a special (for a special
or feature-length program made tor television): David
Walsh. Queen of the Staraust Baifroom (CBS).

Qutstanding film editing for entertainment program-
ing for a series (for a single episode of a comedy
series): Douglas Hines, "An Affair To Forget.” Mary
Tyler Moore Show (CBS).

Outstanding film editing for entertainment program-
ing for a series: Donald R. Rode, "Mirror, Mirrar, On the
wall,” Petrocelli (NBC).

Outstanding film editing for entertainment program-
ing for a special: John Martinelli, The Legend of Lizzie
Borden (ABC); Byron Brandt and Irving C. Rosenbiluy,
QBVii (ABC) (tied).

Outstanding achievement in film sound editing (for
a single episode of a regular or limited series or for a
special program): Marvin |. Kosberg. Richard Burrow,
Milton C. Burrow, Jack Milner, Ronald Ashcroft, James
Ballas. Josef Von Stroheim, Jerry Rosenthal, William
Andrews, Edward Sandlin, David Horton, Alvin Kajita
and Tony Garber, QBVi/ (ABC).

Outstanding achievement in film or tape sound mix-
ing (for a single episode of a regular or limited series
of for a special program): Marshall King. The Ameri-
can Film Institute Saiute to James Cagney (CBS).

Outstanding achievement in video-tape editing (for
a single episode of a regular or limited series of for a
special program): Gary Anderson and Jim McElroy,
E!ugg;ﬂent: The Court-Martial of Lt. William Calley

ABC).

Outstanding achievement in technical direction and
electronic camerawork (for a single episode of a regu-
lar or fimited series or for a special program}: Ernie
Buttetman, technical director: Jim Angel, Jim Balden,
Ron Brooks, and Art LaCombe, cameramen, The
Missiles of October (ABC).

Qutstanding achievement in lighting direction (for a
single episode of a regular or limited series or for a
special program): John Freschi. The Perry Como
Christmas Show (CBS).

Outstanding children's special [(for specials that
were broadcast during the evening): Yes, Virginia,
There Is a Santa Claus. Burt Rosen, executive pro-
ducer; Bill Melendez and Mort Green, producers
(ABC).

QOutstanding sports event (for nonedited program):
Jimmy Connors Vs, Rod Laver Tennis Challenge.



Thanks, Mom. Seventy-one prime-time Emmys were handed out in
ceremonies in Los Angeles last wesk. Among the winners {Clockwise
from top left): Qdd Couple's Tony Randall () and Rhoda's Valerie
Harper with comedian Flip Wilson {in drag); Goldmark Communications'

Frank Chirkinian, executive producer (CBS).

Outstanding sports program (for an edited pro-
gram) Wide World of Sports. Roone Arledge, execu-
tive producer; Doug Wilson, Ned Steckerl, Dennis
Lewin, John Martin and Chet Forte, producers (ABC).

Outstanding sports broadcaster: Jim McKay, Wide
Warld of Sports (ABC).

Special classification of outstanding program and
individual achievement (an award for unique program
and individual achievements that does not fall intc a
specific category of is not otherwise recognized): The
Amarican Film Institute Salute To James Cagney.
George Stevens Jr., executive producer; Paul W,
Keyes, producer (CBS). And Alistair Cook, host,
Masterplece Theatre (PBS). .

Qutstanding achievement in special musical
material (for a song, a theme for a seties of special
material for a variety program providing the first use of
this material was written expressly for television):
Alan and Marlly Bergman and Billy Goldenberg,
Queen of the Stardust Baliroom {CBS). And Cy Coie-
man and Bob Wells, Shirley MacLaine: If They Could
See Me Ngw.

Outstanding achievement in costume design (for a
single episode of a series of for a special program):
Guy Verhille, The Legend of Lizzie Borden (ABC).
And Margaret Furse, Love Among the Ruins (ABC).

Outstanding achievement in any area of creative
technical crafts (an award for individual technical
craft achievernent that does not fall into a specific
category and is not otherwise recognized): Edie Pan-
da, halrstylist, “The Ambassador," Ben Frankiin (CBS).
And Doug Nelson and Norm Schwartz, Wide Worid in
Concert, (ABC) for double system sound editing and
synchronization for siereophonic broadcasting of
television programs.

[ PeAeaden
Almanack

Qutstanding individual achievement in sports pro-
graming (for individuals who may be directors, writers,
cinematographers, technical directors and electronic
cameramen, sound mixers, film editors, video-tape
editors, lighting directors and graphic designers):
Gene Schwarz, technical director, 1974 Worlid Series,
NBC. And Herb Altman, film editor, The Baseball
worid of Joe Garagioia (NBC). And Corey Leible. Len
Basile, Jack Bennett, Lou Gerard and Ray Figelski,
electronic cameramen, 1974 Staniey’ Cup Piayoffs
{NBC). And John Pumo, Charles O'Oncfrio, Frank
Florio, technical directors; George Klimcsak, Robert
Kania, Haroid Hoffmann, Herman Lang, George Drago,
Walt Oeniear, Stan Gould, Al Diamond, Charles
Armstrong. Al Brantley, Sig Meyers, Frank McSpedon,
George Nader, James Murphy, James McCarthy, vern
Surphlis, Al Lorretto, Gordon Sweeney, Jo Sidlo,
William Hathaway, Gene Pescalek and Curly Fonorow,
cameramen, Masters Golf Tournament (CBS).

Outstanding achievement in engineering develop-
ment: CBS for spearheading development and
realization of the electronic newsgathering system.
And Nippon Electric Co, for development of digital
television frame synchronizers.

rne =5 Pl e e
Rhodes under Fiimways flag

Jack E. Rhodes, veteran TV syndicator,
has joined Filmways Inc., Los Angeles, as
chief of that company’s domestic syndica-
tion arm under name of Rhodes Produc-
tions Co. Mr. Rhodes for five years was
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Peter Goldmark (1), with National Academy of Television Arts and
Sciences President Robert Lewine; Will Geer and Ellen Corby of The
Waltons; CBS's five-award winner
Downstairs' Jean Marsh.

Ben Franklin, and Upstairs,

president of Rhodes Productions Inc., a
subsidiary of Taft Broadcasting Co. He
resigned two weeks ago (BROADCASTING,
May 19).

A successor to Mr. Rhodes to head the
Taft syndication arm, renamed Taft, H-B
Program Sales, will be named shortly, ac-
cording to Samuel T. Johnston, executive
vice president, Hanna Barbera Produc-
tions Inc., also a Taft subsidiary. The new
Taft, H-B syndication firm will be directly
under Hanna Barbera, it was announced.

At Filmways, Mr. Rhodes will be in
charge of all domestic syndication of that
company’s products, and will also handle
the output of other producers. The new
Rhodes syndication firm will launch
operations with Hollywood Squares and
High Rollers, both produced by Heatter-
Quigley Inc., a subsidiary of Filmways.
The thrice-weekly Hollywood Squares and
High Rollers, as well as Filmways, Green
Acres already had been syndicated by Mr.
Rhodes under the Taft banner. The new
Rhodes firm will also syndicate such other
Filmways programs as Mr, Ed, The Ad-
dams Family, and the Signs III thestrical
film library.



Forward’s Dudley wants
Central zone on
same time as Eastern

He proposes at NBC affiliates meeting
that Midwest start prime time at 7

Richard Dudley, president of the Forward
station group based in Wausau, Wis., pro-
posed to NBC-TV last week that it delay
its network feeds so that stations in the
Central time zone would broadcast net-
work programs at the same clock hours of
their broadcast in the East, His proposal,
made during a closed session of NBC-TV
affiliates at their annual meeting in Los
Angeles last week, drew little support,

Mr. Dudley said he had informally ad-
vanced the same proposal to officials of
ABC-TV but had received no encourage-
ment there. Forward stations are variously
affiliated with all three TV networks. He
said his principal reason for suggesting the
standardization of clock hours in Eastern
and Central zones was to put the two
hours of family viewing, now decreed by
the National Association of Broadcasters
television code, in the same 7-9 p.m,
period in both time zones. Family viewing
under present scheduling occurs at 6-8 in
the Central zone.

“It’s only a matter of time before the
public forces us to move family viewing
back to 7 to 9 in our country,” said Mr.
Dudley. ““We ought to make the move on
our own.” He said he anticipated com-
plaints about some network programing
that, will play after 9 in New York but as
early as 8 in the Central zone, since the
restrictions applying to family-oriented
programs won’t apply.

Mr. Dudley said there were other ad-
vantages to be had from a delay in net-
work feeds, The local early news would
gain audience and revenue if set back an
hour, he pointed out. Early network news
would also stand to pick up audience.

Other NBC-TV affiliates in the Central
zone disagreed, however. Jack Harris,
KPRC-Tv Houston, took issue with Mr.
Dudley during the closed meeting. He said
that the habits of earlier viewing had been
ingrained in that zone for 25 years, and he

s
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predicted that some affiliates would secede
from the network if the feed were delayed
to New York clock hours.

Others said that although the early eve-
ning news periods might profit by later
scheduling, as Mr. Dudley pointed out,
the local late news, which now plays at 10
p.m., would lose value by a later schedul-
ing at 11,

Mr. Dudley said he intended to pursue
his proposals. ‘‘Sooner or later, we’ll be
on the same time,’” he said. ABC-TV offi-
cials told him that the delayed feed would
cost about $1 million a year, Mr. Dudley
said, although he thought the figure ex-
cessive,

MCA and Sandy Frank:
new area of dispute

PTAR lil eftective date is point of
contention between two firms; one
wants extension to sell, other can
go along with FCC plan

MCA Inc. has taken exception to the
‘‘gratuitous references’ to it in a letter
regarding Prime Time Access Rule III that
counsel for Sandy Frank Program Sales
Inc. wrote to FCC Chairman Richard E.
Wiley last month (BROADCASTING, April
28). MCA also wants it known that,
regardless of the access-time programing
it has produced, it wants the commission
to adhere to the Sept. 8 effective date it
has set for the rule,

Arthur Scheiner, counsel for MCA,
wrote to Chairman Wiley after Sandy
Frank’s counsel, Kenneth A. Cox, had
written the chairman to urge that the com-
mission not act ‘‘precipitously’’ in decid-
ing the question of an effective date. Mr,
Cox wrote the chairman after the U.S.
Court of Appeals in New York affirmed
the constitutionality of PTAR III but sent
it back for reconsideration of some mat-
ters, including a ““new’’ effective date.

Mr. Cox also suggested that the Sep-
tember 1975 date would work hardship on
MCA Inc., since it has produced an ac-
cess-time program, Don Adams Screen
Test. Sandy Frank wanted the date ex-
tended for one year; he feels he would

It was like the old Hollywood. Almost 2,000 would-be performers showed up at the

Universal lot to try out for Don Adams Screen Test, new half-hour prime-time access series
to be shown first-run in syndication through MCA-TV beginning this fall. Shown is the
check-in line where cierks matched applicants with the applications mailed in earlier.
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have difficulty selling his new Bobby Vin-
ton Show this year if networks are ftee, as
they are under PTAR III, to recapture
portions of prime time, otherwise denied
them, for children’s programs, public
affairs and documentaries. However, the
commission subsequently affirmed its
Sept. 8 effective date.

Mr. Scheiner made it clear that MCA,
which has always opposed the prime time
rule, has not changed its position, But
since the commission and the court have
reached a different conclusion regarding
the rule, he said, MCA feels it should be
implemented “‘on an expeditious basis.”

He added that MCA does not share Mr.
Cox’s view that a September 1975 effec-
tive date “‘will make clearances difficult, if
not unsurmountable, for new access
shows.” He said MCA believes that *‘am-
ple time slots are still available for access
shows and that the quality of program and
its acceptance in the marketplace, rather
than artificial barriers, should be deter-
minative.”

| Program Briefs |

‘Match’ in 39. Jim Victory Television
Inc.’s once-a-week prime-access version
of hit CBS daytime series Match Game
*75, produced by Goodson-Todman, has
been sold to 39 markets, including five
ABC-owned stations and wcaU-Tv Phila-
delphia and kMOX-Tv St. Louis, both CBS-
owned,

Multi-voiced. Comedian Jonathan Win-
ters has been signed to do off-screen voice
of all animated characters in Children’s
Classics Cinema Corp.’s Fables of the
Green Forest TV series, based on
Thornton W. Burgess stories. Children’s
Classics has obtained world rights (outside
Japan) for 52 half-hour films from Zuiyo
Films, Tokyo (BROADCASTING, May 12},

They still like Archie. CBS-TV's All in
the Family ranked first among television
households, total women, women 18-49
and total men in Arbitron Supersweep re-
port, followed in order by NBC-TV’s San-
ford and Son and Chico and the Man in
these four classifications. Arbitron
Supersweep is based on 98,783 television
households that participated in Arbitron
Television’s February 1975 survey of
viewing in 207 markets.

Knuckles rapped. FCC has fined
WANV(AM) Waynesboro, Va., $2,000 for
violating its rules with respect to broadcast
time for legally qualified political candi-
dates. Commission found station had
““censored’’ material broadcast by Louis J.
Hausrath, candidate for Waynesboro city
council, in restricting his comments to
topics discussed in waNv editorial.
Furthermore, commission said station
had discriminated against Mr. Hausrath
since his opponent was given transcript of
Mr. Hausrath’s reply to waNv editorial
prior to its broadcast. Commission deci-
sion was unanimous. WANv has 30 days to
pay or contest forfeiture.



Broadcast Journalisme

Paid interview of
Abbie Hoffman on
WNET arouses ire
of Ford Foundation

Friendly is afraid institution's
money went to fugitive radical

Noncommercial wNET(TV) New York last
week drew strong protests from the Ford
Foundation for carrying an interview pro-
gram featuring Abbie Hoffman, the fugi-
tive former Yippie, during which it was
revealed that he had been paid $3,000 for
participating.

Fred W. Friendly, broadcast consultant
to the Ford Foundatior, said he had in-
sisted that WNET give him written
assurance that ‘‘not a nickel® of grants
from the Ford Foundation had been in-
volved in the payment. Station officials
said he would get that assurance.

There was speculation, which Mr.
Friendly did not discourage, that unless he
was satisfied that no Ford money was used
in paying Mr. Hoffman, the foundation
would almost certainly reconsider its out-
standing grants—totaling several million
dollars—to the station. A station source
indicated the grants total around $10
million.

Mr. Friendly said he felt that the foun-
dation—a $2 billion, tax-free fund—had
been compromised, and that complica-
tions stemming from the payment could
be “*horrendous.” Ford, he said, certainly
cannot allow its money to be spent to pay a
fugitive from justice, which he called
unethical if not illegal.

He said “*Hoffman isn’t even newswor-
thy,”” in his opinion, but that this did not
figure in his anger over the payment. *‘I'm
not saying they should not have put him
on,” he said, *‘but [ have grave doubts
about making payments and enormous
misgivings about paying a fugitive.”

A station executive said wNET had paid
$2,500 through TVTV, the video-tape
unit that did the interview, but that station
officials were not aware the money was
going to Mr. Hoffman until they screened
the program, on which the payments were
described. They stood behind the commit-
ment, the executive said, because it was
part of a wNET Television Laboratory pro-
ject devoted to ‘‘experimental’” program-
ing, a classification that seemed to encom-
pass the Hoffman program.

But they emphasized that the decision
to pay Mr. Hoffman had been made by
Michael Shamberg of TVTV, who taped
the interview, and that Mr. Shamberg had
since indicated that perhaps it was a wrong
decision—a conclusion with which they
agreed.

On the program Mr. Shamberg said that
Mr. Hoffman wanted $5,000 and a video-
cassette player but settled for the player
and $3,000, consisting of $2,500 from

TVTV and $500 from Ron Rosenbaum, a
freelance reporter who conducted the in-
terview, Mr, Shamberg said subsequently
he hadn’t wanted to pay anything but
yielded on the theory that this was com-
parable to paying a performer.

WNET authorities emphasized that they
had used money from neither the Ford
Foundation nor the Rockefeller Founda-
tion —which also was given a donor's cred-
it on the show—in the $2,500 paid to
TVTV. Nor would they agree that ‘““public
money’’ had been used. The $2,500, they
said, came out of the station’s ‘‘discre-
tionary fund,” which comes from ‘‘many
sources’ including corporate grants and
public subscriptions.

Lewis loses appeal

A U.S. circuit court of appeals in San
Francisco last week unanimously upheld
the conviction of Will Lewis, general man-
ager of the Pacifica Foundation station,
KPFK(FM) Los Angeles. Mr. Lewis was
convicted of contempt of court last year
when he refused to deliver to a federal
grand jury in Los Angeles the original of a
communique his station received and
broadcast from the New World Liberation
Front assuming responsibility for the
bombing of Sheraton hotels in Los
Angeles and San Francisco.

Mr. Lewis claimed First Amendment
and California shield law protection for
what he called confidential communica-
tions with a newsman. The court,
however, disallowed these claims.

Earlier this year, the US. Supreme
Court had upheld another contempt-of-
court conviction of Mr. Lewis for refusing
to turn over to another federal grand jury
in Los Angeles the original tape recording
from members of the Symbionese Libera-
tion Army, including the voice of missing
heiress Patricia Hearst. This too was
broadcast over KPFK. In that case, Mr.
Lewis actually spent 16 days in jail, before
being released pending that appeal.

Following the Supreme Court ruling,
Mr. Lewis turned over the tape to the
grand jury. He said last week that he will
do the same with the New World Libera-
tion Front message, noting that his law-
yers have ruled out another appeal to the
Supreme Court in light of the unanimity
of the three-judge decision.

Meanwhile, another Pacifica manager
won a victory of sorts in a similar First
Amendment fight. US. District Judge
Oliver J. Carter, in a ruling last month,
quashed a subpoena served on Larry
Bensky, manager of KPFA(FM) San Fran-
cisco, calling on him to produce a seven-
minute tape of poetry readings by three
fugitive Weather Underground women,
broadcast March 6 and March §.

Judge Carter ruled that the federal
government failed to make a showing that
there was a substantial possibility that the
1ape would lead to information on crimi-
nal activities. The government has in-
formed Pacifica lawyers that it does not in-
tend to appeal this ruling, Mr. Bensky said
last week.
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Broadcast Advertisings

FTC gets tough
on endorsements

Commission issues ‘guides’ on
advertising featuring testimonials

If Hank Aaron doesn't really eat Wheaties
for breakfast, Wheaties advertising cannot
say he does, according to guidelines
published May 21 by the Federal Trade
Commission. Advertising that makes use
of testimonials or product endorsements
is the target of new FTC **guides,” which
are not as rigid as are its trade regulation
rules, but ‘‘are intended to be instructive
of the commission’s view of the law,”” ac-
cording to an FTC spokesman.

The adopted standards covering endor-
sements are as follows:

B When the endorser i_s represented as
being an expert, his qualifications must in
fact make him an expert.

m Expert’s expertise in evaluating pro-
duct features or characteristics must be
exercised and actual evaluation must pre-
cede comparisons or claimed superiority
in the advertisement. The example
offered by the commission is the endorse-
ment of a new model car by an engineer
who had not actually studied test results or
personally examined the car’s perfor-
mance before asserting its superiority.

® Endorsements for a product by
organizations must be reached *‘by a pro-
cess that fairly reflects the collective judg-
ment of the organization™ because, the
FTC maintains, these endorsements are
viewed as representing objective,
knowledgeable judgments of a group,
whose collective experience exceeds the
experience of any individual member.

Spokesmen for the American Associ-
ation of Advertising Agencies, the Associ-
ation of National Advertisers and various
advertising agencies were reluctant to
make formal comments without having
read the FTC guidelines in full. Their in-
itial reaction was an objection to further
disclosures in advertising that they felt
would cut into time for the selling aspect
of commercials.

“It looks as if we're getting more into
the disclosure business than the advertis-
ing business,” one agency official com-
mented. ‘‘We think it's right that
celebrities should use the products they
endorse. But we don’t see how disclosure
of the kind required by the FTC adds to
the consumers’ knowledge.”

The commission additionally issued
three proposed endorsement guides and
set a 60-day period for filing written com-
ments. The proposed guides are more far-
reaching and drew more immediate critic-
ism from advertising executives. Briefly,
they would require that:
® Endorsements must reflect the honest
views of the endorser and may not use
statements that would be unsupportable if
presented in the advertiser’s words. The
advertiser may not distort the endorser’s
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opinion or experience by presenting the
endorsement in different words or out of
context, and may only run the ad as long
as there is ‘‘good reason to believe’ the
endorser continues to subscribe to the
views presented. Claims that the endorser
is a user of the product must be current
and bona fide.

® When endorsements depict atypical
product performance, the advertisement
must disclose what would be typical for
the individual consumer’s experience.
*“Actual consumers’’ must be actual con-
sumers or else the ad must disclose that
the persons appearing are paid actors. En-
dorsements of effectiveness of drug pro-
ducts shall not be made by laymen.

B Unless the advertiser indicates that the
endorsement was given without pay, the
prepayment or promise of payment to an
endorser would not be considered a
material connection; however, if the en-
dorser is not a celebrity or expert, the
compensation for endorsement must be
disclosed.

Some agency executives felt that the
guidelines were partly unnecessary—that
the general public knows professional ac-
tors are playing the part of consumers and
that ordinary consumers are paid when
they appear in endorsements. Other prob-
lems raised involved defining what is
““typical’”; restricting those appearing in
commercials to ‘‘actual consumers’’
might be a potential union problem, and,
with reference to laymen endorsing drug
products, one advertising official noted he
doesn’t see ‘‘why you can’t have an Ex-
cedrin headache if you want one.”

ANA explores
avenues for
greater cost
efficiency

Reiner’'s Camerik cites trends

in buying at Arizona workshop;
Tannenbaum reminds that Washington
is responsible for growing expenses

Recession-troubled advertisers heard
some comforting words last week on cop-
ing with rising costs through media plan-
ning, controlling TV commercial expen-
ditures and computerizing their media
functions.

Speakers at a three-day Association of
Nationa! Advertisers workshop on adver-
tising financial management in Litchfield
Park, Ariz., discussed a range of subjects
calculated to reduce costs, improve effi-
ciency and adapt to changing conditions.
But there were also some warnings on
worrisome issues that are here and will
continue in the years ahead.

Discussing trends in media buying,
Gene Camerik, president of the S.J.
Reiner Co., Carle Place, L. 1., pointed to
the growing practices of buyers who deal
directly with stations, bypassing the na-



tional representative, and of moves
toward decentralized purchases by setting
up regional buying offices. Mr. Camerik
tended to downgrade the value of regional
buying, saying it is prohibitive to most
agencies, but was bullish on the direct-
contact-with-stations approach.

“It provides the opportunity to selec-
tively establish reciprocal trade financing
arrangements, which is a more sophisti-
cated form of bartering for time,” he
claimed. “This is an extremely effective
technique for generating additional buying
efficiencies.”” (Reiner is active in both
media planning and buying and in recipro-
cal trade.)

He envisioned continued growth in the
use of barter as stations ‘‘seek to preserve
their own cash flow by utilizing their in-
ventory to pay for various operating
costs.”” Mr. Camerik said that the trend
toward direct contact with stations will
grow ‘‘as the search for greater efficiencies
continues.”

Mr. Camerik raised a question: Who
will be doing the buying tomorrow—the
agency, the client’s in-house media buy-
ing group, or the independent media buy-
ing service? He predicted that the in-
house operation would increase as adver-
tisers aim for greater control over their
dollars—but not in the area of spot broad-
casting. He said costs for a spot operation
would be prohibitive and this activity “*will
be farmed out to media-buying services.”

He cited these other trends that he
thought will continue: Stations will hold
the line on the 30-second spot as the prim-
ary unit because of the clutter problem;
packaging of spots by stations to sell less
desirable inventory by tying it to those
with high demand, and the move toward
gross rating points per market will acceler-
ate though cost-per-thousand will con-
tinue as a criterion,

K.L. (Jim) Rice, president, Hoefer
Dieterich & Brown, San Francisco, recom-
mended at the outset that every product
manager and account executive read *“The
TV Commercial Cost Control Handbook**
by Arthur Bellaire. Mr. Rice said the book
breaks down costs in terms of specific cost
impact (preparation, sets and props, over-
time, location, music etc.) and from these
calculations, an advertiser should ask the
agency to justify each of these impact
items.

Among other tips mentioned by Mr.
Rice: Production can be simple and re-
latively inexpensive for a product with a
unique selling proposition; make sure all
legal clearances obtained and working in
copy is approved before shooting begins;
don’t let personal fetishes or preferences
prevail over good judgment, and ask ques-
tions of the agencies.

Stanley F. Federman, president of
Telmar Communications Corp., New
York, presented a status report on com-
puter technology and its relationship with
the media function. He explained that to-
day there are separate services for media
buying, media research development and
computer processing, post-analysis and
bill-pay with affidavits, usually part of the
post-analysis service,

- Mr. Federman said there will not be
‘‘one big universal computerized advertis-
ing system that every advertiser, agency,
representative, buying service and
medium will hook into that automates the
media function from planning to bill pay-
ing.”” He said there are ‘‘just too many
strong, independent factions in our indus-
try that wish to maintain more flexibility
and control than a universal system will
permit.”’

Alun H. Jones, executive vice presi-
dent-finance, J. Walter Thompson Co.,
New York, said the five most pressing
issues facing the agency business today
are method of compensation, account

conflicts, diversification, public-versus-
private ownership and consumer and
government attitudes toward advertising.
In the area of compensation, the major ad-
vance will be made in the definition of
agency service, he said. He added this
does not mean agencies will provide fewer
services for their clients but that agencies
will define more precisely what they will
do within their normal compensation ar-
rangement.

Stanley Tannenbaum, board chairman
of Kenyon & Eckhardt, New York, traced
the development in recent years of social
trends that underlie the rise of govern-

The subjects include:

The Drunk Driver.
The Arson Epidemic.

Auto Theft.
Safe Pleasure Boating.

What to Do Afiera Fire.

Young Drivers.
The Right to Drive.

collect at 309-662-2625.

“Hazards of
Everyday Life”

A Public Service Series
for Radio

Your station’s listeners face many threats to
their physical and financial well-being. The State Farm Insurance
Companies have produced a series of 13 public-service programs
—each 3%z minutes long—on some of the more universal hazards.

Boobytraps Along our Higlrways.
Your Car’s Deadly Fuel Tank.
ProtectYourself Against Burglary.
Escaping from a Burning House.
No-Fault Auto Insurance.

Inflation and Your Homeowners Insurance.

These programs are non-commercial. They are designed to inform
your listeners—not advertise State Farm.

For free tapes and scripts, return the coupon below or call us
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mental regulations affecting advertising.
He pointed to “‘the sharp bend upward’’ in
the number and frequency of new laws
affecting advertising, and to changing
values, including mistrust of advertising.

*“What does all this mean to you finan-
cial people?’” he asked. *‘The cost of doing
business is going up. We are going to need
more lawyers. We'll have to keep closer
track of what is happening in Washington.
We are going to have to spend more on
research to identify consumer needs and
move on copy testing. The cost of product
development will be higher. You have to
be prepared to foot bigger bills.*

Engman admonishes,
praises radio-TV

Naming transportation and energy as
more obvious industries where the
**presumption of the ‘open market place’

is applicable,” Federal Trade Commission
Chairman Lewis Engman said at a press
gathering in Washington last week, the
‘‘same basic questions’ on anticompeti-
tive practices’’ apply to broadcasting. He
listed broadcast license restrictions and ca-
ble television as fair game for his agency’s
concern as the FTC gears up on antitrust
enforcement.

Mr. Engman would not speculate on
what word he will give at the American
Advertising Federation convention next
week in Washington, but he had some
praise for the “‘fair amount” of voluntary
progress made in the past year on
children’s television advertising, citing the
National Association of Broadcasters code
revisions as a substantial industry effort.

*“Unfinished business'’ at the FTC in-
cludes a response to the petition by Robert
Choate’s Council on Children, Media and
Merchandising that claimed eight of the
10 programs most watched by children are

not included in the children’s viewing
definition and, therefore, are not subject
to c)omrols (BROADCASTING, March 17 et
seq).

Action may be expected in the near
future he said, in regard to anticompeti-
tive state economic regulations. And an
internal procedural clean-up is underway,
he noted, to expedite the flow of informa-
tion and relieve inventory problems at the
FTC.

Mr. Engman said he still has questions
on the ‘“basic assumptions’ underlying
the commission’s premium advertising
guides, which have been challenged as
discriminatory (in their focus on TV ad-
vertising), anticompetitive and unwar-
ranted.

In response to reports of his possible
departure from the cornmission, the chair-
man categorically denied the suggestion,
saying: *‘I have a job and I have no inten-
tion of leaving that job at the moment.”

Evolution of advertising

Everybody knows that advertising is under a lot of pressures. To show
how some of them might affect the output of a commercial TV

copywriter, Stanley |. Tannenbaum, chairman of Kenyon & Eckhardt,
offered these hypothetical ads in a speech at an Association of National

Advertisers workshop at Litchfield Park, Ariz, last week {story page 36).
The captions paraphrase his explanation of that evoiution.
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resulted.
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7. An attempt to meet the
Federal Trade Commission's pro-
posed new trade regulation rule
for food advertising.
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4. A “Consumer's Guide Ap-
proach,” for those who insist that
negative information should be
affirmatively presented.

b\ ? .

8. At the end, "aking into ac-
count the lawyers, the govern-
ment and all the consumer pres-
sure groups, this final desperate
approach.”



Slow pay moving
a lot faster,
PGW seminar
concludes

Broadcaster, agency personnel meet
and generally aqree that media

are being paid faster now than

in years past; computers seen

as one factor in the improvement

A brightening outlook in collections and
the potential benefits of improved com-
puter technology were the principal topics
of discussion May 14-16 at a generally op-
timistic gathering of financial managers
from television stations and advertising
agencies. The meeting was sponsored by
Peters, Griffin, Woodward Inc., TV sta-
tion representative.

Delegates from 34 PGW-represented
stations met with representatives of six
agencies and with PGW personnel at Har-
rison House, Glen Cove, N.Y. The ses-
sion, like its twin 1972 predecessors in Los
Angeles and Tarrytown, N.Y., was
organized and hosted by Lawrence P.
Loiello, PGW vice president-finance and
rreasurer.

Robert Kennedy, vice president-con-
troller of Dancer-Fitzgerald-Sample,
pointed out that only a small percentage of
client credit losses have been passed on to
stations, and that most have been ab-
sorbed by agencies. D-F-S was the reluc-
tant victim of one such bad debt, he said,
in the amount of $4 million.

John E. Mitchell Jr., vice president-sec-
retary/treasurer of Clinton E. Frank,
agreed that media deserve quick payment,
but called upon stations to organize and
standardize their communication with
agencies, including use of the standard
broadcast month and invoice, and prompt
contact with the agency in the event of dis-
crepancies.

Alan Sheldon, vice president of Young
& Rubicam, said that client cooperation
had played a large part in improving
receivables, and that stations and reps
should now ‘‘selectively attack slow pay,””
focusing on “*specific poor payers®' instead
of on agencies in general.

All three asserted that the most op-
timistic sign in slow pay has been the over-
all decrease in payment time from the 90-
day level that was common some years
ago to the present 45-60 day norm.

The agency session, which prompted
the most discussion of any among the sta-
tions gathered, drew criticism from some
(with collections problems of their own)
who felt that the agencies represented
were exemplary in correcting slow pay,
and that complaining to them, rather than
to more laggardly firms, was, as one
broadcaster put it, “‘like preaching to the
choir.”

The question of liability for spots not

paid for was tackled in another session by
Thorton Wierum, senior vice president of
J. Walter Thompson. Central to Mr.
Wierum's talk were the lessons stations
shouid learn from a court ruling in a case
involving CBS, Stokely Van Camp, and a
bankrupt agency, Lennen & Newell. In
that case, CBS was unable to collect from
the advertiser because the network had
failed to notify the advertiser of nonpay-
ment by the agency.

Mr. Wierum urged stations to avoid
such problems by notifying advertisers, in
a standard letter, of nonpayment 45 days
after the month in which spots are aired,
shifting responsibility for payment to the
advertiser behind the spots after receipt of
that notice.

Glen Banks, vice president-controller of
KTAR-Tv Phoenix, claimed that the cause
of slow payment lies “‘not in collection,
but in credit approval,”” and urged broad-
casters to prevent problems from develop-
ing by subscribing to a revised standard
contract that would better define agency
liability for payment and provide for the
45-day advertiser notification Mr. Wierum
advocated.

The most effective means of speeding
up the billing and collection process, ac-
cording to another panel of speakers, is
computerization. The seminar heard high
praise of two systems, BCS and BIAS,
from Jack Hansen, general sales manager
of wcco-Tv Minneapolis, and from Cecil
Walker, vice president/controller of
KBTV(TV) Denver.

““BCS enables me as a sales manager to
have daily reports on projected sales for
the next six months,” said Mr. Hansen.
Mr. Walker credited his BIAS link-up with
improving his logs and spot rotation, and
with making invoices easier to check and
to read.

Mr. Walker had some cautionary words
for poiential computer users as well: First,
“‘beware of computer experts who aren’t
broadcast experts. It's easier to teach the
computer language to a broadcaster than
to teach broadcasting to a newcomer.”
And second, to set up careful crosschecks
to avoid simple mistakes that can be
quickly compounded by a high-speed
computer.

At the agency end of the process, com-
puters have also greatly speeded collec-
tions, as Joseph Campion, vice president-
associate media director of Ogilvy &
Mather, said. Mr. Campion called for in-
creased standardization among all agen-
cies and stations to make computer bill-
ings easier. Under his proposal, each TV
market would be assigned a common
number, with stations in each market
standardizing day-parts and classifying
program inventory by content—whether
sports, children’s programing, family or
adult entertainment, for example. Collec-
tion of such information on a computer
input form would then vastly speed both
purchase and payment of spots, he said.

PGW’s Mr. Loiello, on the basis of
positive station response to this and the
previous seminars, affirmed PGW’s intent
to hold more, and possibly more frequent,
meetings in the future.
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Cablecasting=

Kyle Moore’s
rebellion

President of CATA tells FCC in
newsletter and legal petitions

to ‘come and get’ his unauthorized
cable system; commission stays cool

What began as a chip-on-the-shoulder
challenge by Kyle Moore, president of
Community Antenna Television Associ-
ation, to FCC Chairman Richard Wiley to
“come and get me’ and a system Mr.
Moore is operating without a certificate of
compliance, is now formalized in a legal
motion for declaratory ruling by the FCC.

The initial exchange came in the April
issue of the CATA Newsletter, which
brazenly spelled out road directions to Mr.
Moore’s cable system in Gridley, Kan.,
which serves 113 subscribers. The open
letter went on to say that while the Gridley
system may not be an *‘ideal test case ., . it
is a start,” and suggested that before too
long other operators will extend the
challenge to the FCC as to whether it has
jurisdiction in cable licensing.

FCC Cable Bureau Chief David Kinley
responded to the open letter by asking for
details of the system’s operations and the
reasons for noncompliance.

But last Monday, Mr. Moore’s legal
counsel, Richard Brown, filed a reply to
the FCC’s inquiries in the form of a mo-
tion for declaratory ruling. The legal filing

noted that Mr. Moore’s Coffey County
Cpmmunity TV Co. has been operating
the, system in Gridley since early Septem-
ber 1974 under a grant of authority by the
city 'of Gridley but without a certificate of
compliance from the FCC. The Gridley
facility, the petition says, does not employ
microwave or originate programing and
merely functions as a master-antenna type
reception service.

According to Coffey County, the FCC’s
jurisdiction over cable television is
‘“‘reasonably ancillary” to the commis-
ston’s responsibilities for the regulation of
television broadcasting, as pointed out by
the Supreme Court in U.S. vs. South-
western Cable Co., where the basic FCC
involvement with cable was outlined.
Coffey County argued that such authority
is “‘constrained’’ and does not mean un-
qualified jurisdiction that would include
any licensing procedure. “‘Licensing is the
touchstone of plenary jurisdiction,” con-
tinued Coffey County, and ‘it is not plen-
ary power to regulate CATV that the
Supreme Court has recognized.™
Therefore, Coffey County requested that
the commission declare it does not need a
certificate of compliance.

Mr. Moore’s allegation that there are
other systems now operating and not in
compliance with the FCC’s rules has been
under active consideration by the commis-
sion since last fall. Roger Seltzer, chief of
special relief and enforcement at the Cable
Bureau, said the commission has tracked
down some 20 to 30 such systems. All of
those systems, he said, have since com-
plied with FCC regulations at least to the
extent they have now filed applications for

We live in a complicated time. Crisis and dilemma
confront the radio listener like never before. Your listeners

need to ESCAPE.

PAMS offers you the finest, most thoroughly re-
searched adult programming format on the market. The
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gay, dreamy and romantic with carefully placed promos,
station 1D's tailored especially for you; and commercials
spaced to sell but not irritate.

Find out how you can become "THE GREAT
ESCAPE" in your market. Call or write PAMS today.
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certificates of compliance or have been of-
ficially recorded by the FCC.

However, Mr. Seltzer frankly admitted
that there is a good probability that “*other
Kyle Moores’” will be down the road and
will offer resistance.

For the most part those systems now
being located which are out of compliance
are small systems—between 400 and
1,000 subscribers—and older systems in
operation before the 1972 cable rules were
adopted.
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Rex Bradley calls
for unity in cable

Poor communication within the cable in-
dustry, said Rex Bradley, National Cable
Television Association chairman, is
‘“‘more often than not” the reason for
many of the industry’s internal disagree-
ments.

Mr. Bradley’s remarks, delivered to the
Denver Cable Club last week, specifically
noted the current division within the in-
dustry over the copyright issue and ex-
pressed concern over arguments of some
that the NCTA board no longer is respon-
sive to the industry’s needs. ‘‘Some
operators have taken an adamant position
against copyright because they were
unaware that NCTA's November position
(BROADCASTING, Nov. 25, 1974) ad-
dressed many of the issues about which
they were concerned™’, said Mr. Bradley.

He suggested that the difference in
views between board members and other
operators arises because board members
are forced to view issues, such as
copyright, in light of their legal, political
and regulatory ramifications, ‘‘not just
visceral reactions.”’

Mr. Bradley hoped to improve industry
communications by extending an invita-
tion to all NCTA members to attend board
meetings and developing closer links be-
tween NCTA and the state and regional
associations by increased NCTA board
member presence on local meeting agen-
das.

Mr. Bradley did not limit his remarks to
copyright as he outlined priorities the in-
dustry faces this year..First, he noted, was
the search for a new NCTA president, a
matter on which he said the search com-
mittee was “‘proceeding diligently.”
e = =]

Two lean to HBO

“Very serious consideration’ is being
given by Erie County Cable Television,
Erie, Pa., and GRC Cablevision,
Clarksville, Ind., to joining the proposed
by-satellite pay cable network of Home
Box Office Inc. Chris Conley, GRC vice
president, said his company is presently
making a market survey to determine how
present and potential subscribers feel
about the HBO package. A GRC board
meeting is scheduled for June 6, when a
final decision will be made. Vince Ridikas,
vice president of Erie County Cable, said
his firm currently is negotiating with HBO.
Both systems anticipate using an earth sta-
tion at their headends to receive the
satellite transmissions.
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CRC heads for
the country

Cabie resource outfit turns
attention away from urban CATV
to possibilities of rural cable;
task force of government and
private agencies is set up

Cablecommunications Resource Center,
Washington, long active in developing ur-
ban cable television on behalf of minority
groups, is now turning its focus towards
the development of CATV in rural com-
munities, According to Bill Polk, CRC
market analyst, the economic downturn
has made smaller systems a more viable
proposition since they require less capital
than that needed to wire urban areas.

CRC is the ‘‘organizing focus,”* accord-
ing to Mr. Polk, behind a national task
force which has been organized to develop
rural cable systems. The task force has 10
participating organizations including
CRC, the Southeast Alabama Self-Help
Association, the Small Business Adminis-
tration, the Tennessee Valley Authority,
the National Economic Development
Association, the Federation of Southern
Cooperatives, Interstate Research Associ-
ates, Opportunity Funding Corp., the Of-
fice of Minority Business Enterprise and
Farmers Home Administration. The role
of these groups in developing rural cable
will be a ‘‘passive’’ one for the most part,
said Mr. Polk, until it comes to the fund-
ing stage.

Meanwhile, CRC is going out to various
communities and verifying if they are “‘ca-
ble ready,”” said Mr, Polk, which includes
generating interest among citizens and
local community and business groups.
Data compiled by CRC indicates 105 cities
in 18 states are cable-feasible.
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TNT looks to the sky

Target Network Television, an advertiser-
supported cable TV network and subsidi-
ary of KBMA-Tv Kansas City, Mo., is look-
ing into a satellite distribution system that
would permit expansion of its present 60-
odd CATV system network serving
Missouri, Kansas and Nebraska, into a na-
tionwide set-up using between 40 and 50
earth stations for distribution. Robert
Wormington, KBMA-Tv president,
emphasized the satellite investigation is
“‘exploratory,’” although there is ‘‘serious
interest’ and there have been talks with
hardware manufacturers such as Scien-
tific- Atlanta, Collins Radio and General
Electric. Also, discussion with unnamed
multiple-systems operators throughout
the country are going on and, according to
Mr. Wormington, more ‘‘definitive’
plans should take shape within 30 days.

FCC on brink
of issuing
new EEO guides

Whether they will be in form of
policy statement or rulemaking

is not clear yet; what is clear

is that they will be tougher than
any previous employment decisions

The FCC staff is preparing Equal Employ-
ment Opportunity guidelines that would
provide for a tougher approach than the
commission has yet taken to discrimina-
tion in employment in broadcasting and
cable.

They detail an extensive affirmative ac-
tion program that broadcasters and cable
operators would be expected to follow,
and would require “utilization analyses,”
and at least in some cases, goals and
timetables (**Closed Circuit,” May 19}.

Commission officials say that quotas are
not involved; the imposition of quotas
would be illegal, they say. They also deny
that any specific percentage of minorities
or women would be required under the
guidelines. They also say the performance
of broadcasters and cable systems would
be judged on the basis of facts in each
case.

The commission is expected to consider
the guidelines on June 4. But it was not
certain last week whether it will issue
them for comment in the form of a notice
of proposed rulemaking or inquiry, or
adopt them as a policy statement. The
commission’s EEO unit is pressing for the
policy statement approach, while General
Counsel Ashton Hardy is said to favor ob-
taining comments in a rulemaking.

The affirmative action program as
drafted, would, among other things, re-
quire stations or systems to appoint an of-
ficial to supervise an affirmative action
plan and its implementation, set up a pro-
cedure for -making sure minority and
women’s groups are informed when jobs
open up, and, if they advertise for
employes, to place their ads in media
known to circulate among minority groups
and women.

They will also be required to maintain a
roster of minorities and women inter-
viewed for jobs, along with a notation as to
whether the person was hired—and if not,
why not. As new jobs open up, the station
or system would be expected to refer to
the special roster for applicants.

The guidelines also call for utilization
analyses. These would be to determine
how the station or system is employing
women and minorities in terms of num-
bers and in terms of whether they are
working in jobs that match their qualifica-
tions. An upward mobility plan, one
designed to assure that minorities and
women can advance, is also said to be part
of the guidelines.

The question of goals and timetables—
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Big
Markets

Colorado Springs, Fort
Myers, Sarasota, Talla-
hassee, Columbus, Elgin,
Springfield, Belleville,
Elkhart, Peru, Owens-
boro, Golden Meadow,
Shreveport, Lewiston,
Beacon, Jamestown,
Utica, Asheville,
Greensboro, Bismarck,
Medford, Salem,
Lebanon, Scranton,
Wilkes-Barre, Austin,
Everett, Fond du lac, . .

Small
Markets

Los Angeles, San
Francisco, San Jose,
Hartford, Miami, New
Orleans, New York,
Raleigh, Tulsa, Portland,
Seattle, Toronto,
Windsor/Detroit, Sydney,
Australia.

BAT

Systems
Are
Working!

They do all the Billing,
Accounting, Traffic and
Payroll work for AM’s,
FM's, AM/FM's, TV's,
Radio/TV's, and. Groups.
And they do it faster,
more accurately, and at
less cost.

Get more information on
these in-house, complete
mini-computer systems.
Write or call ...

rarcruaors
8o 8756085 ING.

P.0.80x 38 2000 "A” St Semnghem, WA 8225  (208) 7330510



of setting up a target for hiring a
prescribed number of women and
minorities and then of setting the timeta-
bles for meeting them is the subject of
debate within the staff. The industry EEQ
unit feels that, in the interest of efficiency,
only those broadcasters and systems that
could demonstrate they are employing
women and minorities at optimum levels
should be. excused from the goals-and-
timetables requirement; others, that only
stations and systems whose utilization
analyses and employment records indicate
their affirmative action programs are not
working properly should set them. In any
event, the goals and timetables would be
subject to commission review—and
presumably a kind of negotiation between
the regulated and the commission. But
those who fail to meet their goals and
timetables could face a commission hear-
ing on nonrenewal or revocation.

One reason the commission postponed
consideration of the matter last week was
the absence of Commissioner Abbott
Washburn. But another reason is that the
staff decided to cut back on the estimate of
the number of additional personnel that
would be required to implement the pro-
gram. The Broadcast Bureau at one point
felt it would require 20 staffers to ad-
minister a program in which only the
worst cases among stations and systems
would be required to file goals and timeta-
bles; 12, if most stations and systems au-
tomatically filed them. Cable Bureau sug-

MID-ATLANTIC
$450,000

AM-FM combiration in good secondary market.
AM is a daytimer, non-directional with excellent
signal. FM is a Class A facility. Grossing over
$200,000 with good cash flow. Cash requirement is
$175,000 for a substantial buyer.

BI_ACKBURN& COMPANY,INC.

RADIO = TV « CATV « NEWSPAPER BROKERS + NEGOTIATIONS = FINANCING « APPRAISALS

gested it would need six. However, the
staff felt the commission would not ap-
prove that much manpower. So those
aspects of the document were rewritten.

Avco sells off
another TV

Financially strapped conglomerate
will deal WLWC Columbus for
$16 million to Outlet; it's

third television station seld

by firm in recent months

The Outlet Co., Rhode Island-based retail
and broadcasting company, has agreed to
purchase wiLwc(tv) Columbus, Ohio,
from Avco Broadcasting Co. for an esti-
mated $16 million in cash. The sale has
been approved by Outlet’s board of direc-
tors and formal approval from Avco’s
board is expected tomorrow (May 27).
The acquisition would be Qutlet’s fifth
VHF television station, the maximum
permitted by law. Qutlet currently owns
WDBO-AM-FM-TV Orlando, Fla.; KSAT-TV
San Antonio, Tex., WIAR-AM-TV Provi-
dence, R.I., and 80% of wNYS-TV
Syracuse, N.Y. In addition, Outlet owns
38 department stores and women'’s
specialty stores and has announced plans
to acquire the outstanding stock of
Philipsborn, Inc., a Washington-based
chain of 44 women’s specialty stores.

FEATURED BY

AMERICA’S OUTSTANDING
MEDIA BROKER

WASHINGTON. D.C CHICAGO 80801
20008 333 N. Michigan Ave
1725 K Streer. N.W (312) 346-6460

". {202) 31-9270

ATLANTA 30381 BEVERLY HILLS 90212
400 Golony Square 9465 Wilshirs Blvd
Suite 510 {213) 274-8151

{404) 892-4655

75-34
J/
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Joseph S. (Dody) Sinclair, board chair-
man, owns about 25% of Outlet stock.
Outlet’s 1974 revenues were $100,360,-
327 and its earnings were $4,077,827, or
$2.70 a share, the highest in the com-
pany’s history and 21.0% above the previ-
ous year.

The wLwC transaction marks the latest
in a series of stations sold by Avco. The
company has sold KMOL-Tv formerly
WOAI-TV San Antonio to 20th Century-
Fox Film Corp. for $9.3 million (BROAD-
CASTING, Dec. 2, 1974 et seq.); wwDC-AM-
FM Washington to Capitol Broadecasting
Co—a new firm headed by local construc-
tion firm owner Morton Bender—for $3.6
million (BROADCASTING, Oct. 14, 1974),
and wLwi(TV) Indianapolis to Edgar T.
Wolfe family’s Dispatch Printing Co. for
$17,650,000 (BROADCASTING, March 31).
All sales are pending FCC approval. Last
month the FCC approved Avco's sale of
WOAI(AM) San Antonio to Clear Channel
Communications, owned by L. Lowry
Mays and B.J. McCombs, for $1.5 million
(BROADCASTING, May 5).

Avco’s remaining broadcast properties
are WLW(AM)-wWLWT(TV) Cincinnati and
WLWD(TV) Dayton, both Ohio, and Kya-
AM-FM San Francisco and WRTH(AM)
Wood River, 11l. One broker suggested last
March that Avco is expected to sell as
many stations as are needed to aid the fi-
nancial status of its parent. Avco Corp.
suffered a $20,687,000 consolidated loss
last year. Avco also manufactures
electronic equipment and heavy machin-
ery, is engaged in electronic and chemical
research and insurance and financial
firms. It owns Carte Blanche, Avco Em-
bassy Pictures and is involved in film dis-
tribution and production through Avco
Film Productions Co.

wLwc is an NBC affiliate operating on
channel 4 with 100 kw visual and 20 kw
aural and antenna 440 feet above average
terrain. Howard E. Stark of New York is
the broker negotiating the transaction.

[ Changing Hands

Announced

The following broadcast station sales were
reported last week, subject to FCC ap-
proval:

8 WLwc(tv) Columbus, Ohio: Sold by
Avco Broadcasting Co. to The QOutlet Co.
for approximately $16 million in cash
(story this page).

® KLFM(FM) Ames, lowa: Sold by Lunde
Corp. to Bunce Broadcasting Corp. for
$310,000. Paul D. Lunde (60%) and wife,
Barbara K. Lunde, (40%) own seller and
have no other broadcast interests. Robert
D. Bunce owns 70% of buyer and has 50%
interest in KCBC(AM) Des Moines, lowa,
which is being sold to Minnesota Iowa
Broadcasting Co. for $650,000, subject to
FCC approval (BROADCASTING, March
31). KLFM operates on 104.1 mhz with
100 kw and antenna 450 feet above
average terrain. Lunde also holds con-
struction permit to change to 100 kw
horizontal and 100 kw vertical and anten-
na 460 feet.




® WMOB(AM) Mobile, Ala.: Sold by
Bellaire Inc. to Bay Broadcasting Corp. for
$288,000. John L. Vath Sr. owns seller
and is vice president, and general and
commercial manager of wsMB(aM) New
Orleans. Principals in buyer are Walter J.
Starr, Roger W. Cavaness, Alton E.
Broussard II (26.8% each) and James
Murrell III (19.6%). Messrs, Starr and
Broussard are account executives at
WNOE-AM-FM New Orleans and Mr. Cava-
ness is general sales manager there. Mr.
Starr is brother of Michael and Peter Starr,
directors and stockholders of Starr Broad-
cast Group but has no interest in Starr sta-
tions. Mr. Murrell is partner in New
Orleans law firm and is on board of real
estate firm there. WMOB is daytimer on
840 khz with 1 kw.

Approved

Sales approved by the FCC last week in-
clude:

B WIIN(AM) Atlanta: sold by WIIN Inc.
(I.T. Cohen, Atlanta attorney, principal)
to Georgia Network Inc. for $600,000,
subject to the resignation of Donald C.
Kennedy as president and board chairman
of Georgia Network. Action involves
commission’s one-to-market multiple
ownership rules which require FCC to
make public-interest determination when
owner of TV station seeks to acquire AM
station in same community. Mr. Kennedy,
19.5% stockholder in Georgia Network,
also owns 30.5% of Briarcliff Communica-
tions Group Inc., permittee of ch. 36
WATL-TV Atlanta. Commission said Mr,
Kennedy can retain his minority interest
in Georgia Network but only associate
with corporation as consultant. Lawrence
Melear is vice-president and owns 13.7%
of Georgia Network. WIIN operates days
on 970 khz with Skw.

m QOther sales approved by the FCC last
week included kwso(am) Wasco, Calif.;
WCBR-AM-FM Richmond, Ky.; WNEB(AM)
Worcester, Mass.; KBMY(AM) Billings,
Mont.; KGRT(AM) and KGRD-FM Las
Cruces, N.M., and WENT(aAM)
Gloversville, N.Y. See pages 53 and 54 for
details.

Mandatory code stance
theme of NAB session

Session June 18 offers chance
for more opinions on ruling

The television board of the National As-
sociation of Broadcasters will hold a hear-
ing on its ruling that all NAB TV members
must belong to the TV code on June 18,
the day before its annual June meeting in
Washington.

The mandatory code subscription rule,
voted by the TV board in January 1974
and to go into effect April 1, 1976, has
caused considerable consternation among
some NAB TV members, particularly
those in the Rocky Mountain states.
Western Broadcasting Co., Missoula,
Mont., pulled all six of its radio and TV
stations out of the NAB after the TV
board last January reaffirmed its stance for

mandatory code subscription. And after
four of its state association members for-
mally dissented to the rule, the Rocky
Mountain Broadcasters Association an-
nounced its opposition. Others on record
as opposing the rule include Metromedia
Inc. and Westinghouse Broadcasting.
NAB is urging any broadcaster, mem-
ber or nonmember, that wishes to present
a viewpoint at the hearing in June to write
Dr. Harold Niven, NAB vice president for
planning and development, by June 12.
The hearing will begin at 9 a.m. at NAB
headquarters. It will be closed to the
public. The information gathered will then
be discussed at the TV board meeting
June 19.
T e e e TS T et et

FCC attaches string
to KPLR-TV renewal

Commission wants more details
on hiring practices and plans

KPLR-TV St. Louis, Mo., has been put
on notice by the FCC that its equal
employment opportunity program does’
not appear to be working satisfactorily.
The station was directed to submit details
of its efforts to recruit and hire minority
employes and a statement setting forth the
steps it plans to take to recruit them in the
future.

The commission last week overrode the
informal objection of the St. Louis Broad-

2ncled &

IS

cast Coalition, and renewed the station’s
license, But it said that its own review of
the station’s employment reports had
raised questions about KPLR-TV’S
adherence to commission rules barring
discrimination in employment and requir-
ing the maintenance of an affirmative ac-
tion employment program.

Accordingly, the commission condi-
tioned renewal of the station’s license on
its receipt within 30 days of information
on KPLR-TV's effort to recruit minority-
group members and women. The commis-
sion requested a list of local minority
organizations, agencies, community
leaders, schools and colleges with which
the station will maintain systematic com-
munication each time it seeks to fill a job
opening.

In addition, the commission directed
the station to file by Oct. 1, 1976, as part
of its next renewal application, a state-
ment detailing the affirmative action it has
taken to encourage minority applicants for
each job opening that developed since the
coalition filed its objection to the station’s
renewal, The station was also asked to in-
dicate the success of those efforts in at-
tracting minority-group members.

The coalition originally had objected to
the renewal on the ground that the station
had submitted inaccurate information in
its renewal applciation in describing a
public affairs program. It was not until it
responded to the station’s reply that the
coalition raised a question about dis-
crimination in employment.

A
CALIFORNIA

EXCLUSIVE

Golden opportunity for owner-operator.
Profitable full timer with excellent coverage in
coastal market. Valuable real estate included.

Price at $265,000.

Terms available.
Please contact: John H. Bone, San Francisco Office

ceterted

America's most dynamic and experienced media brokers.

WASHIMNGTOM, D.C.: 1730 K Street, KW, 20006 (202) 393-3456
CHICAGO: 1429 Tribune Tower S0411 (312) 337-2754
DALLAS: 6040 Mo, Cantral Expressway, 75206 (214) 691-2345
SAM FRAMCISCO: 111 Sutter Street, 74104 (415) 392-5671

Brokers of Newspaper, Radio, CATV & TV Properties
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i€t takes
a cool head
and a
warm heart
tobe abDelta

professional.

You're a Deilfa line mechanic,
and that jet at the gate be-
longs to you until you're ready
o turn it over fo the captain.

You check out everything
from engines to instruments to
qilerons 1o ashiray lids. Your jet
is one big, beautiful piece of
rmachinery and you want it
nothing short of perfect.

There's more to it than per-
sonal pride, of course. The
peocple who board your jet
count on you for a smooth
flight. And when it comes to
people, a Delta professional
couldn’t care more.

ADELTA

The @urkne run by Drolgssonals

0
=,

Line Mechanic Don Henson and Capt.
Maicolm Simpson. Delta professionals.

Deltaisready
when you are:

Equipment & Engineering

S

in the beginning. Dr. Emnst F.W. Alexan-
derson, communications pioneer,
watches an early television broadcast in
1928. A year earlier, Dr. Alexanderson
staged the first home television demon-
stration in his Schenectady, N.Y., home.
The television screen is in the small
square at his eye level.

The many-faceted
legacy of radio’s
Ernst Alexanderson

GE and RCA inventor, who died
earlier this month, was creator
of crucial high-frequency altemator

On Christmas Eve, 1906, wireless opera-
tors on ships within a several hundred
mile radius of Brant Rock, Mass., heard
the first radio broadcast in history. ‘‘They
caught the call *CQ, CQ’ in Morse code . . .
heard a human voice ... a woman's voice
rose in song . .. someone was heard read-
ing a poem ... there was a violin solo;
then a man made a speech ... Finally
everyone ... was asked to write to R.A.
Fessenden at Brant Rock. ...”” So one
early broadcast historian described the
first radio program.

[t was the invention of the high-fre-
quency alternator by Ernst F. W, Alexan-
derson that made this program possibie.
But this was only one invention of the
radio and TV pioneer who in his 97 years,
received 322 patents. Dr. Alexanderson
died May 14 in Schenectady, N.Y.

The Swedish-born inventor began a 46-
year career with General Electric Co. in
1902 when he was hired as a draftsman by
Charles P. Steinmetz, GE’s famed inven-
tor and engineer. Two years later he was
chosen to work with radio pioneer
Reginald A. Fessenden, who wanted a
high-frequency, high-speed machine
capable of producing continuous and de-
pendable wave transmissions. Dr. Alexan-
derson created the alternator which
enabied the Brant Rock broadcast. During
World War 1, he perfected his alternator to
200 kw. President Wilson gave it the first
practical test by using the alternator to
deliver the ultimatum to Germany which
ended the war.

In 1923 Guglielmo Marconi, the
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“father”’ of radio, attempted to buy the
exclusive rights to the alternator.
However, President Wilson encouraged
GE and some of its competitors to keep
the invention and use it to develop radio.
The Radio Corp. of America was formed,
with Dr. Alexanderson becoming its first
chief engineer in 1919. He worked for
both GE and RCA until 1933 when RCA
became a separate entity.

Dr. Alexanderson attracted world
headlines when his son Werner was kid-
napped in 1923. Using equipment
designed by Dr. Alexanderson, radio sta-
tions broadcast descriptions of the 6-year-
old boy and he was rescued.

Among Dr. Alexanderson's other in-
ventions during those years were the
multiple-tuned antenna, the antistatic
receiving antenna, the directional
transmitting antenna and radio altimeters.

Dr. Alexanderson made his invention
of the magnetic amplifier obsolete with
the invention of the electronic amplifier.
He did this after GE engineers developed
vacuum tubes which still remain the basis
of present-day broadcasting.

1n 1927 Dr. Alexanderson, using a per-
forated scanning disk and high-frequency
neon lamps, gave the first home television
demonstration in his Schenectady home.
He had previously developed facsimile
radio broadcasting and sent the first trans-
atlantic facsimile, a handwritten greety to
his father in Sweden.

He retired from GE in 1948. Four years
later he again joined RCA and served as a
consultant in the development of color
television.

| Technical briefs ]

Sold. Harris Corp., broadcast products
division, Quincy, Ili., has sold two
MW-50, 50 kw medium wave transmit-
ters—one to Capitol Broadcasting Co.
(wcaw(aM) Charleston, W. Va.) and one
to Security Agency of I[ran. [ranian order
is follow-up to $10-million purchase last
summer when country’s government
bought numerous antenna and transmit-
ter configurations as part of national com-
munications project.

Inconspicuous. Shure Brothers Inc.,
Evanston, [ll., has. introduced broadcast
microphone that is less than five inches
long. Designated model SM62, mike is
unidirectional, features uniform cardioid
pickup pattern and minimized feedback.
Unit also has pop filter to suppress ex-
traneous noise.

EBS set-up. Time & Frequency Tech-
nology Inc., Santa Clara, Calif., has
developed EBS broadcast system to com-
ply with new FCC regulations. Model 760
system consists of independent modules:
two-tone generator, two-tone decoder and
receiver that can be either AM frequency
synthesized or FM fixed-tune. Generator
produces required 853 and 960 hz tones
simultaneously with plus or minus .25 hz
accuracy. 3000 Olcoit Street, Santa Clara,
Calif. 95051.



Tracking the ‘Playlists’

Television exposure and good production
are two major factors behind the success
of Tony Orlando & Dawns He Don’t Love
You (Like I Love You), which moves to
the first position on this week’s pop *‘Play-
list’* and establishes itself as the group's
biggest hit since Tie A Yellow Ribbon
Round the Old Oak Tree two years ago.
Highlighting chart action within the top 10
is the jump made by Earth, Wind & Fire’s
Shining Star, at six: This group is now
top-charted on national singles and album
sales lists. America’s Sister Golden Hair
makes a similarly large gain, to seven, and
is the fastest climber among that group’s
most recent string of hits, surpassing even
last year’s Tim Man. Grand Funk’s Bad
Time, now added at most major market
top-40 outlets, looks like group’s most po-
tent effort since Locomotion, and despite
its untypically restrained, melodic nature,
is charted at 15. The latest wave of
progressive country artists makes its ap-
pearance in the top 20 in the form of
Michael Murphey’s Wildfire, at 20. Linda
Ronstadt’s energetic When Will I Be
Loved continues her recent pop success
(reflected on the country list as well), and
moves to 21, A Broadway musical (*‘The
Wiz”) and a dance craze continue to boost
two New York-based hits, Consumer
Rapport’s cover of ““Wiz's’’ FEase on
Down the Road and Van McCoy'’s dance
tune, Hustle, at 24 and 27 respectively.
Warner Brothers is billing the Doobie
Brothers’ Motown-tinged Take Me In
Your Arms (Rock Me) as the fastest-
breaking single in the label’s history—it is
now at 27 in its fourth week. The chart’s
strongest debut in weeks is made by the
Captain & Tennille with Love Will Keep
Us Together, at 28, the first single in some
time to break out of Los Angeles, where it
is now a number-one item on several play-
lists. Major Harris’s Love Won't Let Me
Wait is now making strong gains at 31
after a relatively slow start. Two disco-
powered singles, Joe Simon’s Get Down
Get Down and edited version of Frankie
Valli’s Swearing to God, make their first
top-40 appearances, at 35 and 36. And
Jessi Colter’s crossover I'm Not Lisae
moves to 39.

John Denver’s hoe-down hit Thank
God I'm e Country Boy remains at num-
ber one for a second week on the country
“‘Playlist™ after failing to match some of
his recent efforts in the pop ranks, Gary
Stewart’s She’s Acting Single (I'm Drink-
ing Doubles), a recent top seller, con-
tinues to add stations at four. Linda
Ronstadt’s When Will I Be Loved is gain-
ing even more quickly at country stations
than at pop outlets, and is bolted at eight.
After a more or less lengthy absence and a
label change, Tanya Tucker seems headed
for one of her larger hits with Lizzie & the
Rainman, breaking into the chart at nine.
Jessi Colter’s I'm Not Lisa continues to
parallel its pop progress in country ranks,

and is at 12. Three other newer releases
make strong top 25 debuts: Brenda Lee's
He’s My Rock, at 13; Connie Cato’s Hurt,
at 14, bringing this much-heralded
newcomer her greatest chart success; and
Sonny James’s Little Band of Gold, at 15.
Margo Smith’s There I Said It (19), Billy
Walker's Word Gemes (22), and Mickey
Gilley's Window Up Above (25) also
make first chart appearances.

Extras |

The following new releases, listed

alphabetically by title are making a mark

in BROADCASTING's contemporary “Play-

list” reporting below the first 40:

® ANYTIME P'LL BE THERE, Frank Sinatra
(Reprise).

B ATTITUDE DANCING, Carly Simon
(Elektra).

B BLACK FRIDAY, Steely Dan (ABC).

® BLOODY WELL RIGHT, Supertramp
(A&M).

® CUT THE CAKE, AWB (Atlantic).

® DYNOMITE, Tony Camillo’s Bazuka
(A&M).

® HEY YOU, Bachman-Turner Overdrive .

(Mercury).

® (JUST LIKE) ROMEO & JULIET, Sha-Na-
Na (Kama Sutra).

® [ DREAMED LAST NIGHT, Justin
Hayward & John Lodge (London).

® PLL PLAY FOR YOU, Seals & Crofts
(Warner Bros.).

® I'M ON FIRE, Dwight Twilly Band
(Shelter).

® IT HURTS A LITTLE NOw, John Reid
(Arista).

® JUDY MAE, Boomer Castieman
(Mums).

B LIZZIE AND THE RAINMAN, Tanya
Tucker (MCA).

® MISTY, Ray Stevens (Barnaby).

® PLEASE MR. PLEASE, Olivia Newton-
John (MCA).

® RHINESTONE COwWBOY, Glen Campbell

(Capitol).

ROCKFORD FILES, Mike Post (MGM).

T-R-0-U-B-L-E, Elvis Presley (RCA).

TRAMPLED UNDERFOOT, Led Zeppelin

(Swan Song).

The following new releases, listed
alphabetically by title are making a mark
in BROADCASTING’s country “Playlist” re-
porting below the first 25:

® BARROOMS TO BEDROOMS, David Wills
(Epic).

® BARROOM PALS, GOODTIME GALS, Jim
Ed Brown (RCA).

B CLASSIFIED, C. W. McCall (MGM).

® COLINDA, Frenchie Burke (20th Cen-
tury).

8 DEVIL IN MRS. JONES, Billy Larkin
(Bryan).

® FIREBALL ROLLED A SEVEN, Dave
Dudley (United Artists).

® FORGIVE & FORGET, Eddie Rabbitt
(Elektra).

® FREDA COMES FREDA GOES, Bobby G.
Rice (GRT).

® GODS GONNA GET ‘CHA, George Jones
& Tammy Wynette (Epic).
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The Broadcasting

PlaylistzuMay26

These are the top songs in air-play popularity in two categories of U.S. radio,
as reported 1o Broadcasting by a nationwide sample of stalions. Each song has
been “weighted" in terms of The Pulse Inc. audience ratings for the reporting
station on which it is played and for the part of the station day in which it ap-
pears. (B) indicates an upward movement of 10 or more chart positans over
the previous Playlist week.

Ovar-ali-rank Rank by day pans
Last  Thie Titia (tengin) - i0s- 3 -
week  week Arlist—iabet 108 3p 70 12p
Contemporary
2 1 He Don’t Love You (Like | Love You) (3:26) 1 2 1 3
Tony Orlando & Dawn—Elekira
1 2 Philadelphia Freedom (5:38) 2 3 2 1
Elton John Band—MCA
4 3 Hey Won't You Piay Another Somebody
Done Somebody Wrong Song (3:23) 3 1 3 2
B. J. Thomas—ABC
5 4 How Long (3:09) 4 4 5 4
Ace—Anchor
3 5 Jackie Blue (3:16) 5 5 4 5
Ozark Mtn. Daredevils—A&M
15 6 Shining Star 2:50) 14 7 6 6
Earth, wind & Fire—Columbia
14 7 Sister Golden Hair (3:16) 6 6 8 12
America—Warner Bros.
8 8 Only Yesterday (3:45) 7 8 10 7
Carpenters—A&M
9 9 Killer Queen (3:00) 9 11 7N
Queen—Elektra
1 10 Pinball Wizard (3:48) 15 9 9 8
Elton John—Polydor
10 1N | Dor't Like to Sleep Alone (3:14) 8 13 14 14
Paul Anka—United Artists
7 12 It's a Miracle (3:16) 11 12 11 13
Barry Manilow—Arista
13 13 Walking in Rhythm (2:54) 12 17 13 9
Blackbyrds—Fantasy
6 14 Long Tall Glasses (3:05) 16 10 17 10
Leo Sayer—Warner Bros.
20 15 Bad Time (2:55) 10 18 18 17
Grand Funk—Capitol
18 16 Before the Next Teardrop Falls (2:32) 13 15 18 19
Freddy Fender—ABC
19 17 Old Days (3:30) 18 16 15 15
Chicago—Columbia
12 18 Thank God I"'m a Country Boy (2:47) 19 14 12 18
John Denver—RCA
21 19 Bad Luck (3:10) 17 21 19 18
Harold Melvin & the Bluenctes—pPhiladelphia int.
25 20 Wildfire (4:47) 20 19 20 23
Michael Murphy—Epic
26 When Will | Be Loved (2:52) 22 20 23 24
Linda Ronstadt—Capitol
16 22 The No-No Song (2:30) 21 24 22 20
Ringo Starr—Apple
23 23 Hijack (5:32) 23 23 24 21
Herbie Mann—Atlantic
28 24 Ease on Down the Read (3:02) 26 31 21 22
Consumer Rapport—Wing and a Prayer
17 25 Chavy Van (2:54) 25 30 25 29
Sammy Johns—GRC
31 26 Hustle (3:27) 24 34 26 25
Van McCoy—Avco
35 27 Take Me in Your Arms {Rock Me) (3:39) 28 25 28 28
Doobie Brothers—Warner Bros.
—H 28 Love Will Keep Us Together (3:15) 27 29 27 30
Captain & Tennille—A&M
29 29 Only Women (3:29) 30 32 29 26
Alice Cooper—Atlantic
27 30 Last Farewell (3:43) 29 27 30 32
Roger Whittaker—RCA
3 AN Love Won't Let Me Wait (3:18) 32 28 31 34
Major Harris—Atlantic
22 32 Have You Never Been Mellow (3:28) 35 26 35 27
Qlivia Newton-John—MCA
34 33 Magic (3:20) 31 33 36 36
Pilot—EM!
24 34 Lovin' You (3:20) 34 35 33 3
Minnie Riperton—Epic
— 35 Get Down Get Down
(Get Down on the Floor) (3:47) 37 40 32 33
Joe Simon—Spring
— 3 Swearing to God (3:58) 33 39 37 37
Frankie Valli—Private Stock
32 37 Rainy Day People (2:43) 36 32 * 39

Gordon Lightfool—Reprise

Over-afi-rank Rank by day parts
5- 108- -

Last  This Titte {iength) 3 -

week  weak Artisi—fabel 102 3p 7n 12p

30 38 Lady Marmaiade (3:57) 40 37 38 35
Labelle—Epic

— 39 m Not Lisa (3:19) 38 36 40 41
Jessi Colter—Capitol

37 40 Emma (3:30) 39 * 33 *

Hot Chocolate—Big Tree

Alphabetical lisl (wilth this week's over-all rank): Bad Luck (19). Bad Time {15), Belore
the Nex| Teardrop Falis {16). Chevy Van {25). Ease on Down the Road (24). Emma (40},
Gel Down Gel Down (Get Ocwn on the Floor) (35). Have You Never Been Mellow (32),
He Don't Love You (Like | Love You) (1), Hey Won'l You Play Another Somebody Done
Somebody Wrong Song (3). Hijack {23). How Long {4). Huslle (28), | Don't Like 10 Sleep
Alone {11). I'm Not Lisa (39). II's a Miracle {12}, Jackie Biue (5). Killer Queen (9). Lady
Marmalade (38). Last Farewell (30). Long Tall Glasses (14), Love Will Keep Us Together
(26). Love Won'l Lel Me Wail (31). Lovin' You (34), Maqic (33). Oid Days {17). Only
Women (29). Only Yesterday (B). Philaceinhia Freedom (2). Pinball Wizard (10). Rainy
Day People (37). Shining Star (6). Sister Golden Hair (7), Swearing to God (36), Take
Me in Your Arms (Rock Me) (27), Thank God I'm a Coun'ry Boy (18). Tha No-No Song
(22). Walking in Rhythm {13), When Will | Be Loved (21), Wildiire (20).

e e —— T |
Country
1 1 Thank God I'm a Country Boy (2:47) 1 1 1 1
John Denver—RCA
4 2 Hey Won't You Play Ancther Somebody
Done Somebody Wrong Song (3:23) 2 2 4 2
B. J. Thomas—ABC
2 3 Misty (2:53) 3 4 2 3
Ray Stevens—Barnaby
6 4 She's Acting Single (I’'m Drinking
Doubles) (2:46) 4 3 3 5
Gary Stewart—RCA
5 5 Too Late to Worry Too Blue to Cry (3:05) 6 5 5 4
Ronnie Milsap—RCA
3 6 Roil on Big Mama (2:33) 7 6 6 7
Joe Stampley—Epic
12 7 You're My Best Friend (2:43) 8 8 8 6
Don Williams—ABC/Dot
19K 8 When Will { Be Loved (2:52) 5 10 7 10
Linda Ronstadt—Capitol
—¥ 9 Lizzle & the Rainman (3:05) " 9 10 N
Tanya Tucker—MCA
7 10 Blanket on the Ground (3:31) 9 12 e 9
Billie Jo Spears—United Artists
10 1N I'd Like to Sleep 'til | Get Over You (2:33) 15 7 13 8
Freddie Hart—Capitol
17 12 I'm Not Lisa (3:19) 13 11 11 12
Jessi Colter—Capitol
—H#13 He's My Rock (2:20) 10 15 12 15
Brenda Lee—MCA
— A4 Hurt (2:32) 14 17 15 14
Connie Cato—Capito!
—Hn15 Little Band of Gold (2:30) 12 14 17 16
Sonny James—Columbia
11 16 Still Thinking About You 17 16 14 17
Billy "Crash" Craddock—ABC
9 17 Before the Next Teardrop Falls (2.32) 19 13 16 19
Freddy Fender—ABC
21 18 | Ain't All Bad (2:53) . 18 18 17 18
Charley Pride—RCA
— 19 There | Said It (2:03) i6 23 19 31
Margo Smith—20th Century
20 20 Reconsider Me (3:27) 2 19 22 13
Narvel Felts—ABC/Dot
8§ 2 Always Wanting You (3:05) 20 24 20 24
Merle Haggard—Capitol
— 22 Word Games (2:37) 23 25 21 23
Billy Walker—RCA
14 23 Trying to Beat the Merning Home (2:41) 20 24 .
T. G. Shephard—Melodyland
— 24 Personality (2:25) 21 * 23 .
Price Mitchell—GRT
— 5 Window Up Above (2:36) 21 25 21

Mickey Gilley—Playboy

Alphabetical fist (with this week's over-all rank): Always Wanling You (21), Before 1he
Next Teardrap Falls (17). Blanket on the Ground {10). He's My Rock (13). Hey Won'l You
Play Another Somebody Done Somebody Wrong Song (2), Hurt (14), 1 Ain't All Bad (18),
I'd Like lo Sleap 'lil | Get Over You {11). I'm Not Lisa (12). Litle Band of Goid (15},
Lizzie & the Rainman (9), Misty (3). Personalily (24). Reconsider Me (20), Roll on Big
Mama (B), She's Acting Single {I'm Drinking Doubles) (4), Still Thinking About You (16).
Thank God I'm a Counlry Bgoy {1). There | Said it {19). Too Late to Worry Too Blue 10
Cry (5). Trying to Beat the Morning Home (23), When Will | Be Loved (8). Window Up
Above (25), Word Games (22}. You're My Best Friend (7).
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Got to Get You into My Life —Blood,
Sweat & Tears (Columbia). @  The
magic of the Beatles probably will have a
lot to do with the expected success of this
single, which marks the reunification of
Blood, Sweat & Tears with its best-known
lead singer, David Clayton-Thomas. The
Lennon-McCartney composition, from
Revolver, seems ideally suited to BS&T’s
brassy sound; so much so that little has
been changed here from the song’s origi-
nal arrangement. Mr. Clayton-Thomas,
like so many group artists, also found suc-
cess difficult to achieve; while the parent
group, built in the late sixties from its Al
Kooper foundation into a sales and
popularity leader, had failed to generate
sales or excitement with a host of new
faces. A new album is already selling well,
and this single has been added by
KQwB(aM) Fargo, N.D., and wToB(AM)
Winston-Salem, N.C.

Every Time You Touch Me (I Get
High) —Charlie Rich (Epic). ®  Few
country artists have matched the
crossover successes of Charlie Rich in
1973-74, and this single seems similarly
geared to pick up air play in country, pop,
and MOR formats. A slow, orchestrated
love song with cocktail piano effects, Eu-
ery Time You Touch Me veers away from
country and toward Tony Bennett, but
should add uptown country along with pop
and adult contemporary stations. The
song is the first writing collaboration be-
tween Mr. Rich and CBS’s Nashville star-
maker, Billy Sherrill. WHAs(AM)
Louisville, Ky., and wvLK(aM) Lexington,
Ky., have added it.

Breaking In |

Rich

ABC chiefs are
confident it

will ride high

in the recession

Golidenson and Rule are optimistic
about company’s fiscal outlook at
stockholders meeting, hopeful of
ratings gains in new TV season

Broadcasting’s strength in bad times was
underscored by ABC Inc. Chairman
Leonard H. Goldenson and President
Elton H. Rule at the annual meeting of the
company's stockholders last Tuesday
(May 20{ in New York.

Looking ahead, they saw 1975, in Mr.
Goldenson's words, ‘‘primarily as a year
of buitding for the many strong years to
follow" both for broadcasting and for
other predominantly leisure-time ac-
tivities in which ABC is engaged.

““The broadcasting industry will grow in’

1975, but its growth will be considerably
greater in 1976, Mr. Goldenson said. He
noted that in addition to an expected eco-
nomic recovery, the 1976 election, Olym-
pics coverage and Bicentennial events will
reduce ABC’s inventory of advertising
time and ‘‘should lend further firmness to
an already healthy marketplace.”

Mr. Goldenson also forecast faster
growth for broadcasting than for the
general economy, and renewed ABC's
prediction that ‘‘measured in current dol-
lars, we expect total advertiser spending
for prime-time television to increase
almost 50% by 1980, with even larger
gains in other day-parts (BROADCASTING,
May 5).

“If the growth potential for broadcast-
ing is strong,”’ Mr. Goldenson continued,
‘‘the opportunity for ABC is exceptional.
As the newest of the television networks,
we have the potential to expand our
coverage, both throughout the nation and
throughout the day. Because our costs are
relatively fixed, every time we attract ad-
ded viewers and advertiser dollars to our
existing program schedule, we feel the im-
pact of the addition on the bottom line.

**The possibilities are even more attrac-
tive as we expand our schedule. Qur re-
cent entry into late-night original pro-
graming is already a significant profit con-
tributor, and we see promise elsewhere in
our network schedule, such as early morn-
ing, where AM America made its debut
this year."

President Rule said ** ABC's basic busi-
nesses, Specially broadcasting, have been
less affected by the recession than most of
the economy.”” He added: ‘*Some adver-
tisers have traded down 1o less expensive
forms of broadcast advertising, and some
have made their purchases with very short
lead times, but almost none has deserted
us. | think the reason is clear; Broadcast-
ing has become so valuable to national ad-
vertisers that they cannot afford to cut
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back too far even when business is slow.
They need to maintain their visibility and
their market positions, through the ex-
posure television uniquely provides.”

Mr. Rule said ABC-TV was already
snapping back from the ratings slump |ast
fall that contributed to a 29% drop in first-
quarter profits and voiced confidence in
further ratings gains next fall. Aside from
the values of ABC-TV's own new
schedule, he said, “‘our competitors have
made so many changes of their own, there
will be very few established audience
time-period franchises."

The new “*family viewing'’ concept will
also play a part, he said: ““The industry’s
commitment to show programs suitable
for the whole family [at 8-9 p.m. NYT]
means that the programs beginning at 9
o'clock Eastern time will be a critical
bridge between the early and late portions
of the evening; our roster of established
shows at that hour should be very attrac-
tive. We will bring a strong line-up into a
wide-open ball game. We think we can
make substantial gains in this kind of en-
vironment.”

Mr. Rule said ABC-TV’s daytime au-
dience leadership has slipped, making
daytime ‘‘a three-way horse race’ again,
but that ‘*we have been working on some
changes we believe can push us back in
front,” to be announced *‘very soon.”

Mr. Rule said ABC's five owned-and-
operated TV stations “‘are still, as a group,
the strongest and most successful in the
industry,”” and that **at ABC Radio all the
signs point upward.” Of radio he added:
*“The economy has prompted quite a few
major advertisers to learn that radio is a
unique and effective sales medium; many
of them, we think, will stay in radio even
when times get better.”’

Chairman Goldenson emphasized in his
report that “*we have definite standards as
to the kind of operating performance and
return on investment we demand’ of
each ABC operating unit, and under ques-
tioning later he disclosed what those stan-
dards are: No less than a 20% return on in-
vestment. If an operating unit doesn’t
return at least 20% on investment after
being given a fair chance to reach that
rate, he said, ‘‘we won’'t stay with it.”’ In
his formal report he said *‘we are review-
ing all our operating units to ensure their
short-term and long-term ability to meet
our standards, and we have made it clear
to our operating managers that those stan-
dards must be met if their units are to be
part of the ABC family.”

Mr. Goldenson said upgrading broad-
cast facilities and equipment “will account
for more than half our capital spending in
1975.” Thus far, he said, ABC has used
$30 million of the $75 million available
under a revolving credit agreement en-
tered in January. For the long haul, he ad-
ded, ‘‘our objective is to finance our
future growth from internally generated
sources.”’

Developments in the question-and-
answer session included:

8 Mr. Goldenson said ABC does not
regard NBC Radio’s new all-news service
as competition for ABC Radio, ‘*We think



it will help the industry,” he asserted.

® He indicated that less than 1% of
ABC’s accounts receivable are more than
90 days old. When they reach that age, he
said, ABC goes after them ‘*hammer and
tongs.”

@ He said ABC’s advertising budget
this year would be ‘‘about the same as last
year,”’ but wouldn’t say how much that
was. ABC's promotion of the Olympics,
he said in reply to another question, will
be done **principally on the air.”

@ He said ““We have not paid for any
[news] interviews,”’ and ‘‘to my
knowledge’® ABC has -not been the sub-
ject of any complaints brought under the
fairness doctrine.

8 He promised a thorough investiga-
tion of charges by a young black woman,
an ABC employe, who told the meeting
that the company’s policies toward
minorities were generally good but were
being thwarted by ‘‘middle manage-
ment,”’” who she said sometimes resorted
to ‘“‘barbaric treatment’’ in efforts to get
rid of these employes, especially at the
clerical and secretarial levels. She said she
had filed two complaints with the New
York State Human Rights Commission
and also had taken her case to members of
top management. She felt they treated her

T N e e O
Wall Street reacts. ABC's stock climb-
ed sharply with the news last Monday
{May 19) that Fred Silverman had been
hired away from CBS-TV to head ABC
Entertainment (page 22). From a Friday
(May 16) closing at 21-3/8 on the New
York Stock Exchange it climbed to a
high of 24% before closing Monday at
23-1/8, a gain of 1-3/4 for the day. Tues-
day it advanced seven-eighths, closing
at 24, and on Wednesday it closed at
23-3/4. CBS shares meanwhile held
steady at 48 on Monday, dropped half a
peint to a 472 ¢losing on Tuesday and
46 7/8 on Wednesday.

fairly but said some minority group mem-
bers were ‘‘too afraid of losing [their jobs]
in these hard times’’ to speak out when
mistreated.

L

Financial Briefs |

Preferential treatment. Capital Cities
Communications Inc., New York, will call
all 203,327 outstanding shares of its con-
vertible preferred stock for redemption on
June 20 at about $60 per share. Holders of
preferred stock may, through June 16,
convert those shares into Capcities com-~

mon stock at rate of two common shares
(which were trading at about $41.75 per
share on New York Stock Exchange last
week) for one preferred. Capcities said if
all preferred shares were surrendered for
redemption it would have to pay max-
imum of $12,221,986 and that if all were
converted, it would issue additional
406,654 shares of common. Surrendered
shares will be retired, not retained by
company as treasury stock.

Taft dividend increase. Taft Broadcast-
ing board has raised quarterly dividend
from 15 cents to 20 cents.

Good '75 start. Maclean-Hunter Cable
TV Ltd., Toronto, which announced its
first U.S. cable acquisition (BROADCAST-
ING, May 5), reports gains for first three
months of 1975. Revenues were $3,847,-
000, an 18.2% increase from $3,254,000
year earlier. Net income was $475,000, up
28.4% from $370,000 year earlier, or 25
9e|1lt;7pfr common share, up from 20 cents
in .

Big contributor. Rust Craft annual report
shows that broadcasting (six TV and 11
radio stations) contributed 21% of
revenues and 81% of pre-tax profits in
1974-75 fiscal year. Total sales: $81,590,-
000; net income: $2,329,000,

ADpros. Total market
Closing Closing shares capitafi-
Stock Wed. Wed. Nat change % change 1974-75 PIE out zZation
symbol Exch, May 21 May 14 in week in week High Low ratio {000) 1000)
Broadcasting
ABC ascC N 23 3/4 19 7/8 + 3 7/8 + 19.49 28 3/8 12 3/8 8 17,171 407.811
CAPITAL CITIES ccs N 39 4l 3/4 - 2 3/4 - 6.58 4l 3/4 19 1/2 14 Telba 279+ 394
caes cas N 46 T/8 49 1/8 - 2 l/& = 4.58 49 5/8 20 1/8 12 284092 1+316.812
CONCERT NETWORK* 0 1/8 1/8 00 7/8 1/8 24200 275
coXx «COX N 24 1/2 25 176 -~ 3/4 = 2.97 25 1/4 9 3/8 13 5,831 142.859
GROSS TELECASTING GGG A 10 1/4 10 172 = 1/4 = 2.38 13 5/8 6 3/8 T 800 8+200
LtIN LINS o 5 1/8 & 1/8 - /4 = 4.08 T 2 [ 2368 13:794
MOONEY MOON 0 2 3/8 2 3/8 « 00 3 5/8 1 & 385 914
RAHALL RAHL o] 5 1/4 5 1/4 00 é 1 374 11 10297 6809
SCRIPPS—HOWARD SCRP o] 18 3/4 19 3/6 - 1 - 5.06 19 3/4 13 1/2 7 2+ 589 489543
STARR SBG M 5 1/2 5 1/4 + 1/6 + 4.76 9 3 174 5 1:091 6+000
STORER SBK N 19 1/2 19 7T/8 - 3/8 < 1.88 19 7/8 10 7/8 10 4717 91,981
TAFT TF8 N 24 1/2 25 1/8 -~ 5/8 = 2.48 25 1/8 10 3764 8 42011 98¢ 269
w000S COMM.* o] 1/2 172 00 1 174 1/4 4 292 148
TOTAL 77988 2¢421.,809
Broadcasting with other major interests
ADAMS-RUSSELL AAR A 1 3/4 1 71/8 - 1/8 - b.66 21/2 3/4 10 1,265 24213
AVCO AV N 4 1/2 4 3/6 - 1/6 - 5.26 8 7/8 2.1/8 13 " 1ls481 51,664
BARTELL MEDIA BMC A 1 1/ 1 /& .00 2 3/8 5/8 2 29257 2.821
JOHN BLAIR 8y N 4 5/8 4 5/8 00 T 1/2 3 172 15 2+403 11,113
CAMPTONN EIND.* 0 1/8 1/8 .00 1/8 1/8 2 10138 142
CHRIS-CRAFT CCN N 5 1/8 5 + 1/8 hd 2.50 5 /4 11/2 10 4el162 21+330
COMBINED COMM. CCA N 14 1/4 15 = 3/ - 5,00 16 1/8 5 1/8 9 by 604 65+607
COWLES CuL N 7 1/2 7 3/8 + 1/8 + 1.69 T 172 3 7/8 7 3,969 294767
DUN & BRADSTREET ONB N 28 1/8 27 3/a4  + 3/8 + 1.35% 36 14 5/8 19 264509 745+ 565
FAIRCHILD IND. FEN N T 7/8 T /2 + 3/8 + 5,00 1 7/8 3 3/4 [ 44550 35,831
FUQUA FOA N 5 3/4 & = 174 = 4olb 10 3/4 3 1/8 5 14273 41-819
GANNETT CO. GCI N 34 1/2 35 6/8 ~ 1 1/8 - 3.15 38 1/4 20 172 23 21.080 727+ 260
GENERAL TIRE GY N 13 1/2 13 1/2 .00 18 1/¢ 10 174 4 21+953 296+ 365
GLOBETROTTER GLBTA ¢} 2 2 .00 4 3/4 7/8 & 2.731 51662
GRAY COMMUN. 0 6 174 & 1/4 .00 8 1/2 5 5 475 2+968
HARTE-HANKS HHN N 16 5/8 17 1/6 =~ 5/8 ] 3.62 17 1/4 & 11 4,340 T2+152
JEFFERSON-PILOT JP N 34 1/4 32 7/8 + 1 3/8 + 4.18 38 1/4 20 1/2 14 244188 828+439
KAISER ENOUSTREES K1 A 9 1/2 10 3/8 - 1/8 = B8.43 10 3/8 4 1/4 9 27+486 2610117
KANSAS STATE NET. KSN 0 3 172 3 3/8 + 1/8 + 3.70 3 7/8 2 3/4 b 1+T41 69093
KINGSTIP XTP A 4 1/4& 4 3/8 -~ 1/8 - 2.85 6 3/4 1 1/2 10 14154 49904
KNIGHT-RIDODER KRN N 30 1/8 30 + 1/8 * o4l 30 1/8 9 1/4 20 8+305 250,188
LAMB COMMUN.* P 1 1/4 1 1/4 .00 1 1/4 1 1/8 25 475 593
LEE ENTERPRESES LNT A 19 19 1/4 =~ 1/4 = 1.29 19 1/4 10 3/& 11 3y352 63,688
LIBERTY Lc N 11 11 1/4 = 1/4 = 2.22 15 5/8 7 1/8 5 64598 72,578
MCGRAW-HELL MHP N 12 3/4 13 1/2 3/4 - 5.55 13 1/2 5 172 10 234291 296+960
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Approx.

Total markst

Closing Ciosing shares capitali-
Stock Wed. Wed. Net change % change 1974-75 PIE out zation
symbo/ Exch. May 21 May 14 in wesk in week High tow ralio 000) 000)
MEOIA GENERAL MEG A 30 30 3/8 - 3/8 = 1.23 30 3/8 15 1/2 12 3,552 106,560
MEREDITH MOP N 10 7/8 11 1/4 =~ 3/8 = 3,33 11 1/2 8 4 20984 32+451
METROMEDIA MET N 12 1/4 12 3/8 -~ 1/8 = 1.01 12 3/8 & 172 12 69539 80,102
MULYIMEDIA MMED 0 13 1/2 13 1/2 «00 14 1/4 8 3/4 9 4,390 594265
NEW YORK TIMES CO. NYKA A 10 7/8 11 3/8 - 172 - 4.39 13 3/4 6 7/8 7 100231 111262
QUYLET CD. otV N 14 13 7/8 + 1/8 + «90 14 7 5 1+379 19,306
POST CORP, POST 0 6 1/2 6 172 =00 16 1/2 & 3/4 5 882 50733
PSa PSA N & 3/4 1172 + 3 1/4 + 216.66 10 1 172 10 3,181 15109
REEVES TELECOM R8T A 1 1/2 1172 «00 1 3/74 5/8 25 24387 3,580
ROLLINS ROL N 19 18 3/4 <+ 174 + 1.33 19 3/4 6 172 14 13,341 2534479
RUST CRAFT RUS A 9 5/8 9 + 5/8 + 6.94 10 1/4 S 1/8 8 24341 229532
SAN JUAN RACING SJR N 8 T 1/2 =+ 1/2 * 6.66 13 3/8 5 172 6 2+ 509 20,072
SCHERING-PLOUGH S6p N 59 3/4 65 7/8 - & 1/8 - 9.29 T4 3/8 44 3/4 26 53,823 302154924
SONDERLING so8 A 7 71/8 =~ 1/8 = 1.75 10 3 172 5 131 5+117
TECHNICAL OPERATIONS 70 A 4 5/8 5 3/8 - 3’4 - 13.95 6 3/4 2 3/8 4 19344 6+216
TIMES MIRROR CO, TMC N 18 1/2 19 1/2 - 1 = 5.12 19 1/2 9 1/4 11 31+ 385 580+622
WASHINGTON POST CO. wWPO A 27 5/8 28 1/8 = 1/2 - 1.77 28 1/2 14 3/4 9 49751 131+ 246
WOMETCO WOM N 13 3/4 13 3/8 <+ 3/8 + 2.80 13 3/4 6 1/4& 9 5:947 8l.TT1
TOTAL 3689477 B+ 6464986
Cablecasting
AMECO##% & ACO 0 1/4 174 <00 1 7/8 1/8 1+ 200 300
AMER. ELECT. LABS AELBA 0 1 1/2 1 5/8 -~ 1/8 — 7.69 2 1/8 1/72 5 1+672 2+508
AMERICAN TV & COMM. AMTY 0 16 1/4 14 1/2 + 1 3/4 + 12.06 19 1/4 5 172 31 3,299 53,608
ATHENA COMM,*% 0 1/4 174 - 00 1 1/4 1/8 24374 593
BURNUP & SINMS 85In 0 5 s5/8 5 1/2 + 1/8 + 2.27 24 178 2 172 11 T¢933 64,623
CABLECOM=-GENERAL cCe A 4 4 5/8 - 5/8 - 13,51 4 3/4 1 1/2 10 24560 109240
CABLE FUNDING CFUN 0 5 3/a 5 172 + 1/4 + 4.54 7 3/8 3 7/8 144 Iel21 61445
CABLE INFO. 0 1/4 174 «00 I 1/4 1/8 1 663 165
COMCAST 0 2 3/4 21/2 + 1/4 + 10.00 3 374 11 1,705 44688
COMMUNICATIONS PROP. COMY 0 2 3/8 2 3/4 - /8 -~ 13.63 3 i/8 1 30 49 T61 11+307
COX CABLE cxC A 14 1/8 15 - 1/8 - 5.83 15 1/4 3 3/4 24 3,560 50+285
ENTRON ENT 0 5/8 5/8 .00 1 3/8 4 1358 848
GENERAL INSTRUMENT GRL N 10 10 1/4 =~ 1/4 = 2.43 17 1/8 5/8 5 7,060 70+600
GENERAL TV 0 5/8 5/8 .00 1 172 1/4 31 1,000 625
SCIENTIFIC~ATLANTA SFA A 14 3/8 12 3/4 + 1 5/8 + 12.74 14 3/8 4 14 964 13,857
TELE=COMMUNICATION TCOM 0 3 1/2 3 172 +00 5 3/4 7/8 2 5,181 18,133
TELEPROMPTER TP N & 1/4 6 1/2 - 1/4 = 3.84 8 1/4 1 3/8 3 16+ 604 103+775
TIME INC. TL N 49 51 - 2 = 3.92 51 24 1/8 10 94960 488+ 040
ToCoM TOCHM 0 2 2 »00 & 1/8 1 3/4 ] 634 1+268
UA-COLUMBIA CABLE UACC 0 9 5/8 11 /4 - 1 5/8 = la.b44 11 1/4 3 3/4 14 1,787 17,199
UNITED CABLE Tvs ucTv 0 2 1/8 2 1/8 «00 4 5/8 174 [ 1,879 34992
VIACOM ViaA N T 1/8 778 =~ 3/4 - 9.52 8 2 5/8 10 3688 26,277
VIKOA®* vIK A Z Vs 2 3/4 «00 4 1/2 3 20534 69968
TOTAL 83,497 9364344
Programing
COLUMBIA PICTURES cPS N T 3a T 374 «00 8 1/4 1 5/8 30 650748 52,297
DISNEY DIS N 51 3/4 54 3/4 - 3 = Se&7 54 3/4 18 3/4 31 294755 1¢539.821
FILMWAYS FHY A H 5 « 00 [ 2 1/8 & 1,812 9,060
FOUR STAR 1/4 3/8 = 1/8 -~ 33,33 1 3/8 1/8 666 166
GULF + WESTERN GW N 34 7/8 35 1/72 = 5/8 - 1.76 35 3/4 18 3/8 5 L4+ 470 504+ 641
MCA MCA N 56 1/4 59 3/4 - 3 1/2 CJ 5.85 59 7/8 19 1/4 10 B4477 476,831
MGM MGM N 13 5/8 15 3/8 - 1 34 - 11.38 32 172 9 1l/4 2 49870 669353
TELE-TAPEs#* » o] 1/4 1/4 «00 3/4 1/8 2+190 547
TELETRONICS INTL. 0 4 3/8 4 172 = 1/8 - 2.77 5 1 1/4 9 943 4e125
TRANSAMERICA# TA N 8 3/4 8 3/4 +00 10 3/8 5 1/2 14 659006 568,802
20TH CENTURY-FOX TF N 10 1/2 10 7/8 - 3/8 - .44 11 & 1/2 11 79532 79+ 086
WALTER READE** WALT 0 1/4 /4 <00 172 1/8 4e467 10116
WARNER WCl N 16 1/8 16 172 - 3/8 = 2.27 18 1/2 & T/8 6 160317 2630111
WRATHER weo A 3 3/4 3 1/8 - 1/8 = 3,22 8 1/8 1 1/4 47 24229 8,358
TOTAL 165,482 3¢5740314
Service
8800 INC. o 15 1/2 1/8 + 15 3/8 +2300.00 15 1/2 1/8 7 2¢513 38+951
COMSAT cQ N 38 39 -1 = 2.56 40 3/8 23 3/4 8 104000 380,000
OOYLE DANE BERNSACH ooYL 0 9 1/8 8 3/4 + 3/8 * 44,28 11 1/2 5 5/8 5 1+815 16+ 561
ELKINS INSTYITUTE®® » ELKN 0 1/8 1/8 « 00 5/8 1/8 1,897 237
FOOTE CONE & BELDING FCB N 8 5/8 8 1/4 + 3/8 + 454 11 1/4 5 3/8 (-] 24042 17+612
GREY AOVERTISING GREY o 6 7/8 6 3/4 * 1/8 + 1.85 8 3/8 5 5/8 & 1+ 255 8,628
INTERPUBLIC GROUP IPG N 15 1/8 15 t/8 « 00 15 1/8 8 1/8 5 29319 35,074
MARVIN JOSEPHSON MRVN L] 4 3/8 4 3/8 <00 8 1/2 3 1/4 3 1+800 T+875
MCI COMMUNICATIONS MCIC 0 3 3 3/8 =~ 3/8 - 11.11 6 1/2 1 134 339 404017
MOVIELAB nov A 1 3/8 1172 - 1/8 = 8433 1 5/8 1/2 9 1+407 1:934
MPD VIODEOTRONICS MPO A 2 /4 2 3/8 -~ 1/8 - 5,26 2 3/4 1 3 539 10212
NEEDHAM» HARPER NOHMA 0 5 5 1/8 - 1/8 = Z2.43 T /2 3 5/8 3 918 4590
A, C. NIELSEN NIELB 0 19 20 1/4 - 1 1/4 = 6.17 28 7 3/8 19 10+598 201+362
OGILVY & MATHER 0GIL 0 19 /4 20 1/2 - 1 1/4 ~— 6,09 231/2 10 7 1,807 34,784
Jo WALTER THOMPSON JWT N T 5/8 T 5/8 +00 12 4 1/4% 22 2+624 20008
UNIVERSAL COMM.* [} 1/4 1/4 « 00 3/4 1/8 715 178
TOoTAL 55588 8094023
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ADprox. Total market

Closing Closing shares capitali:
Stock fad. wed. Net change % chan, 1974-75 PIE oul 2ation
symbol Exch. May 21 May 14 in week in wael High Low ratio {000} (000}
Electronics/Manufacturing
AMPEX APX N 5 7/8 5 t/2 + 3/8 +  6.81 5 7/8 2 1/4 6 10,885 634949
CCA ELECTRONICS=* CCAE 0 178 1/8 .00 1 1/8 178 .15} 110
CETEC CEC A 1 5/8 1172 + 1/8 + 8.33 2 1/8 1 7 2+324 3,776
COHU, INC. COH A 2 1/4 2 1/4 .00 3 7/8 1 1/4 9 14617 3,638
CONRAC CAX N 17 3/8 19 1/4 - 1 1/8 = 9. T4 21 10 7 1+261 21+909
EASTHMAN KODAK EASKOD N 103 1/8 108 3/4 - 5 5/8 = 5.17 108 3/4 63 26 161,331 16+637+259
GENERAL ELECTRIC GE N 44 7/8 4T 3/8 - 2 1/2 = 5.27 65 30 13 1824120 8y172+635
HARRIS CORP. HRS N 20 5/8 20 1/8 + 172 + 2+48 33 1/2 13 1/8 6+176 127+380
INTERNATIONAL vIOEO 1vCeP [1] 2 172 2 1/2 «00 7172 1 1/4 31 2+ 730 6,825
MAGNAVOX MAG N 8 1/2 8 5/8 - 1/8 = 1.44 9 7/8 3 3/ 10 17.799 151+291
3M L] N &5 66 1/4 - 1 1/4 = 1.88 80 1/2 44 1/8 24 113,831 7+399,015
MOTOROLA MOT N 50 172 53 1/4 - 2 3/4 = 5.16 61 7/8 34 1/8 20 28,053 le4lbe676
OAK INODUSTRIES OEN N T 174 7 + 174 + 3.57 12 7/8 5 1/4 3 1,638 11+875
RCA RCA N 18 172 17 172 + 1 + 5.71 21 1/2 9 7/8 13 Tar463 1+377+565
ROCKWELL INTL. ROK N 23 22 /8 + 1/8 . 54 28 3/8 18 3/8 6 30,802 708y 446
RSC INOUSTRILES RSC A 2 2 1/8 - 1/8 = 5.88 2 1/8 172 7 3,458 6:916
SONY CORP. SNE N 10 3/4 11 1/4 =~ 1/2 = bodody 29 7/8 4 3/4 22 172,500 1+854,375
TEKTRONIX TEK N 35 1/2 3% 1/8 - 5/8 - 1.73 4T 3/4 18 172 14 8+651 307,110
TELEMATION TIMNT 0 1 1 «00 2 3/4 1 6 1,050 1+050
TELEPRO IND.* 1] 9 9 +00 9 2 172 56 480 49320
VARIAN ASSOCIATES VAR N 11 1/2 11 1/4 + 1/4 + 2.22 13 1/4 6 11 69838 T8+ 637
WESTINGHOUSE WX N 16 3/8 17 - 5/78 = 3.67 26 8 172 53 87+770 19437+233
ZENITH ZE N 26 174 23 3/8 + 1/8 + 3.T4 31 5/8 10 19 18,797 455,827
TOTAL 935,455 40¢247,817
GRANO TOTAL le6869 487 56+6369293
Standard & poor's Industrial Average 100.8 103.8 -3.2

*Stock did not trade on Wednesday. Closing

A-american Stock Exchange
M-Midwest Stock Exchange

N-New York Stock ExChange

O-over the counter (bid price shown)
P-Pacific Coast Stock Exchange

Over-the counter bid prices supplied by
Homblower & Weeks, Hemphill-Noyes Inc..
Washington.

Yearly high-lows are drawn lrom Irading
days reported by Broodcasting. Actual
figures may vary slightly.

PIE ratios are based on earnings-per-share
tigures for the last 12 months as published
by Standard & Poor's Corp. of as obtained
through Broadcasting's own research, Earn-
ings figures ara exclusive of extreordinary
gains or losses.

Fates & Fortunes.

price shown is last traded price.

**No P/E ratio is computed; company
registered net 1058.

***Stock spiit.

Innes

Fendley Antelo

Robert A. Innes, station manager, KWGN-Tv
Denver, elected VP-general manager, WGN of
Colorado Inc., licensee. John J, Brennan,
director of operations, KWGN-Tv, elected VP
and director. John P. Fendley, national sales
manager, wGN-Tv Chicago, and Joseph G. An-
telo, eastern division saies manager—televi-

sion, New York, elected VP’s of WGN Conti-
nental Sales Co. Mr. Innes is also eiected to
board, WGN Continental Sales. Both WGN of
Colorado Inc. and WGN Continental Sales are
subsidiaries of WGN Continental Broadcasting
Co., Chicago.

Jobn W. Kiermaler, CBS Inc. VP-corporate
responsibility, named VP-human resources, re-
taining supervision of former area and adding
over-all responsibility for CBS's manpower
management. In other promotions to CBS top
management: John J. Manion J., VP and
treasurer, named VP and controller; Haskell P.
MacCowatt, VP, investor relations, named VP
and treasurer, and J. Garrett Blowers, director
of investor relations, named VP, investor re-
lations department.

Ken Elkins, general sales manager, KETV(TV)
Omabha, elected VP-general manager and direc-
tor of licensee Channel Seven Corp.

Ernest D. Madden, general sales manager,
WEHT(TV) Evansville, Ind., named general man-
ager.

Kenneth Becker, assistant business manager,
wNEw-TV New York, named VP-business man-
ager, WTTG(Tv) Washington. Both are
Metromedia stations.

Al Crouch, news director and anchorman,
wWRBT(TV) Baton Rouge, La,, named station
manager.
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Kiermaier

MacCowatt Blowers

John P. Hayes, local sales manager, WGRQ(FM)
Buffalo, N.Y., named station manager.

Raymond W. Edwards, Jr., senior auditor, CBS
Inc., New York, named director of administra-
tion and finance of CBS-owned WEEL-AM-FM
Boston.



Swearing in, Patrick Muldowney,
editorial director, WABC-TV New York,
was sworn in May 15 as president of the
New York Press Club by New York
Governor Hugh Carey. Mr. Muldowney is
the first broadcaster to serve as presi-
dent of the club.

Charles §. Willlams, director of information
services, wEEl-AM-FM Boston, named director of
promotion, wHDH(AM) Boston.

Lois T. Dempster, director-producer, WwNY-Tv
Watertown, N.Y., named director of com-
munity services and promotion.

Frank X. Tuoti, VP-marketing and planning,
Wprix Inc.,, New York, takes on additional
responsibilities for all advertising, promotion
and graphics, assuming duties previously
handled by Richard N. Hughes, who will con-
centrate on community relations, editorial and
public affairs activities for WPIX-FM-TV.

Judith Chayes Neilman, director of audio-
visual communications, Rouse Company, com-
munity planning/development firm, Columbia,
Md., named director of development, National
Public Radio, Washington.

Paul M. Norton, director of administration and
operations, Wisconsin Educational Com-
munications Board, Madison, named assistant
director of board.

Robert G. Leffler, station manager and direc-
tor of television, Alpena, Mich., public school
system, named educative services director,
noncommercial wMFE.Tv Orlando, Fla.

Willlam S. Paley, CBS Inc. chairman, given
honorary doctor of laws degree by Columbia
University, New York, as ““industrial pioneer,
concerned citizen, philanthropist, patron of
education and the arts’” who was ‘“‘among the
first Americans to perceive the promise of radio
and television as wholly new media of mass
communications ... "

Arthur R. Taylor, president of CBS Inc.,
received doctor of humane letters degree from
Simmons College in Boston with citation point-
ing to Mr. Taylor’s “‘visible commitment™ to
include women and minorities at all levels of
responsibilities at CBS and in broadcast indus-
try.

Broadcast Advertising

Arthur Tauder, senior VP of Marschalk Co.,
New York, named executive VP and general
manager of agency’'s New York office, assum-
ing position vacant for six months since Robert
James became president and chief executive
officer of Marschalk.

Nicholas J. Verbitsky, VP-East Coast sales
manager, The Christal Co., New York, named
general sales manager, wHN(AM) New York.

Gary L. Portmess, general manager,
WHAG(AM)-WQCM (FM) Hagerstown, Md., named
sales manager, wiEl-AM-FM Hagerstown.

Eric Stenberg, account executive in Detroit
office of Radio Advertising Representatives
Inc., New York, named manager of office.

Godfrey W. Herweg, VP and director of radio,
Avery-Knodel, New York, named manager of
midwest division of GCI Sales Inc. in Chicago.

Willlem T. Byram, assistant VP-local and
regional sales manager, WLAC-AM-FM Nashville,
named VP-sales.

Dave L. Cline, with krux(aM) Glendale, Ariz.,
named commercial manager.

Susan B. Zlller, regional sales manager, WFAA-
TV Dallas, named manager of Dallas office of
TeleRep Inc., New York.

James T. Rice Jr., media buyer, Lewis & Gil-
man, Philadelphia, named media supervisor,
Richardson, Myers & Donofrio, Baltimore ad
agency.

Frank Willlams, with wTvM(Tv) Columbus,
Ga., named local commercial production coor-
dinator, liaison between station and client.

A.J. Fletcher, chief executive officer of Capitol
Broadcasting Co., Raleigh, N.C., received
Silver Medal Award from Triangle Advertising
Federation of Raleigh, Durham, Chapel Hill,
N.C., ““for his contributions to advertising and
community service.”

Programing

W. S. Morgan, with PAMS Productions, radio
program producers, Dallas, named sales man-
ager.

Raul Galvan, news director, wHBF-Tv Rock Is-
land, Ill.,, named producer-director, noncom-
mercial wMvs(TV) Milwaukee.

Jay Douglas, program director, KXEL-FM
Waterloo, lowa, named operations manager/
music director, wiLI(AM) Tupelo, Miss. Warren
Garling, news director, WGNA(FM) Albany,
N.Y., named production director, wiLl.

MIiit Kahn, sportscaster, XPIX(TV) San Francisco,
named to same post, wwL-Tv New Orleans.

David W. Rintels, stage, screen and TV writer,
was elected president of the Writers Guild of

New York honors. Marlene Sanders,
ABC News producer, is congratulated
by William Sheehan, ABC News presi-
dent, New York, following ceremonies
May 12 at which she was named Broad-
cast Woman of the Year by the New
York chapter of American Women in
Radio and Tefevision.
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America, West, succeeding John J. Furia. Jr.
Mr, Rintels takes office June 1. He wrote
**Clarence Darrow”’ stage play starring Henry
Fonda that was adapted as a TV special, and the
upcoming ‘‘Fear on Trial”’ with George Scott,
two-hour movie for CBS next season.

Others elected at WGAW membership meet-
ing May 15: Alan Manings, VP, William Lud-
wig, secretary-treasurer (re-elected). New
members of board: Edward Anhalt, Margaret
Armen, Norman Corwin, Larry Gelbart,
Howard Rodman, Melville Shavelson, Stirling
Silliphant, Richard Alan Simmons and Phyllis
White. Messrs. Corwin, and Shavelson and Ms.
White were re-elected. Board members remain-
ing: Douglas Arnold, Oliver Crawford, Sam
Denoff, David Harmon, foseph Landon, and
Leonard Spigelgass.

Judy Fremont, sports commentator, wvoxX-AM-
FM New Rochelle, N.Y., named VP-creative
director.

Broadcast Journalism

Jerry L. Blocker, arichorman, wwi-Tv Detroit,
named news director, wGPR-TV Detroit, which is
to go on air in July.

Ted Feurey, director of editorials and com-
munity action programs, wCBs(AM) New York,
named assistant director of news operations and
programs for wcss.

James Russell Lowell, news director,
wPHB(AM) Philipsburg, Pa., named to same posi-
tion wwpa(aM) Williamsport, Pa.

Ken Trimble, news director, wQXE(FM)
Elizabethtown, Ky., named to same position,
wWTC(AM) Minneapolis.

Terry Best, on staff, wiLi(aM) Tupelo, Miss.,
named news director.

Robert R. Houck, announcer, wpvR(FM) Phila-
delphia, named anchor/reporter, wWCAU(AM)
Philadelphia.

Ron Gollobin, reporter, Trenton (N.1) Times,
named investigative reporter, wcve.Tv Boston.

Paul Sands, with news staff, KiRo-Tv Seattle,
named news coverage coordinator. Kim Mar-
riner, KIRO-TV, co-anchorman, named to addi-
tional post as news producer. Jan Choriton,
KIRO-Tv, newswriter named associate producer.

Jan Legnitto, intern on CBS News broadcast
research desk, appointed assistant producer of
CBS News’ Spectrum series, seplacing Bruce
Levine, who has resigned to go into nonbroad-
cast field.

Cable

Newly elected officers of Michigan Cable
Television Association: Kenneth E. Lahey,
Muskegon Cable TV, Muskegon, president;
Jim Anderson, GE Cablevision Corp., Wyom-
ing, vice president; Ted Pregitzer, National
Cable Co., East Lansing, secretary treasurer.

Equipment & Engineering

James E. Bloyd, chief engineer, wWEWs(TV)
Cleveland, elected VP-engineering of parent
Scripps-Howard Broadcasting Co, Mr. Bloyd
succeeds Joseph B. Epperson who retires after
40 years with company.



Thomas M. Disinger, chief technician, Com-
munity Antenna Inc., Gouverneur, N.Y.,
named chief engineer, wBkB-Tv Alpena, Mich.

Clarance Beverage, with marketing group,
CCA Electronics, Gloucester, N.J., named dis-
trict sales manager, Collins Radio, based in
Cockeysville, Md.

Robert J. Trivison, VP-director of business
development, ITT Cannon Electric, based in
Santa Ana, Calif., named VP-director of opera-
tions. L. Wayne Oliver, general manager, ITT
Cannon Electric, Phoenix, named director-bus-
iness development, Santa Ana.

Lynn E. Distler, with Comrex Corp., Sudbury,
Mass., named sales manager.

‘Reynold Johnson, regional sales manager,
Sony Corp. of America, New York, has estab-
lished A-Vid Elecironics Co., Long Beach,
Calif., video equipment sales, service rentals,
design and installation of closed-circuit and
broadcast TV systems. 1655 East 28th Street,
Long Beach 90806.

Allied Fields

James Day, former chairman of Public Broad-
casting Service Station Independence Project
sponsored by Ford Foundation, has formed

As compiled by BROADCASTING, May 12
through May 16 and based on filings,
authorizations and other FCC actions.

Abbreviations: ALJ— Administrative Law Judge.
alt.—alternate. ann.—announced. ant.—antenna.
aur.—aural. aux. —auxiliary. CH—critical hours. CP—
construction permit. D—day. DA —directional anten-
na. ERP—effective radiated power. HAAT—height of
antenna above average terrain. khz—kilohernz. kw—
kilowatts. MEOV —maximum expected operation
value. mhz —megaheriz. mod. —modification. N—
night., PSA—presunrise service authority. SH—
specified hours. trans.—transmitier. TPO —transmitter
power output. U—unlimited hours. vis.—visual. w—
walts. *—noncommercial.

| New stations )

TV actions
8 Alabama—FCC has extended from April 1 to

James Day Associates as service to corporations
seeking to underwrite programs for commercial
or public TV. I Lincoln Plaza, New York
10023. (212) 595-25865.

William G. Geddes, head of International
Satellite Communications division of External
Telecommunications Executive, British Post
Office, elected chairman of I[nternational
Telecommunications Satellite Organization (In-
telsat), Washington. Richard R. Collno, assis-
tant VP for international relations and corpor-
ate planning, Communications Satellite Corp.,
Washington, elected vice chairman, Intelsat.

Emily Galloway, congressional iiaison in office
of FCC Chairman Richard E. Wiley, named ad-
ministrative assistant/congressional affairs,
Copper and Brass Fabricators Council Inc.,
Washington.

Qilbert 0. Herman, production control man-
ager, CBS Television Network, New York, and
mobilization assistant to director, secretary of
Air Force Office of Information, promoted to
major general in AF reserve.

Deaths

Francls Whiting Hatch, 78, retired VP and
director of BBDO, died May 14 at Massachuset-
ts General hospital in Boston. Mr. Hatch spent

For the Record.

August 1 deadline for filing applications for new non-
commercial educational stations mutually exclusive
with applications of Alabama Educational Television
Commission for nine facilities previously licensed 10
il. Action was in response to request by Alabama
Citizens for Responsive Public Television, nonprofit
association organized to establish and operate non-
commercial television statiotis in state, for additional
time 1o file for some or all of nine channels involved.
Action May 14,

8 Akron, Ohio—Northeastern Educational Televi-
sion of Ohio. Broadcast Bureau granted ch.49 (680-686
mhz); ERP 210 kw vis., 21 kw aur., HAAT 378 fi.; ant.
height above ground 492 fi. P.O. address: 1640
Franklin Ave., Kent, Ohio 44240. Equipment and site
provided by University of Akron; five-year operating
cost $58,950. Legal counsel Dow, Lohnes &
Alberison, Washington; consuliing engineer Carle E.
Smith. Principals: John J. Coffeli, chairman of non-
profit corporation operated by state owned educational
institutions (BPET-506). Action May 9.

EDWIN TORNBERG

& COMPANY, I

Negotiators For The Purchase And Sale Of
Radio And TV Stations » CATV
Appraisers ® Financial Advisors

Washington—5530 Wisconsin Ave., Washington, D.C. 20015
West Coast—P.0. Box 218, Carmel Valley, Calif. 93924

301-652-3766
408-375-3164
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his entire working career in Boston office of
BBDO, joining it in 1921. He was elected VP in
1933 and retired in 1959 as manager of Boston
office.

James Hayes, 60, ielevision director and pro-
ducer, died of cancer in Norwalk (Conn.) hos-
pital on May 17. In early 1940’s he directed
radio series for NBC including City Hospital
and Big Story. After World War II, he was
television and radio commercials producer for
Grey Advertising and Benton & Bowles and
president of P.D.I. Films, all New York. Sur-
vivors include his wife, Nelle, and four
children.

Al Helfer, 63, baseball announcer for Brooklyn
Dodgers, New York Giants and Oakiand
Athletics and onetime sports voice of Mutual
Broadcasting System, died May 17 of cancer in
Sacramento, Calif. In 1970, he joined KRAK(AM)
Sacramento as VP and chief of news depart-
ment. His wife, Margaret, survives.

Leroy Anderson, 66, composer of popular
songs ‘‘Sleigh Ride,” *Blue Tango,”” and
“‘Syncopated Clock” —which became the
theme song for CBS TV’s **The Late Show™ —
died May 18 in Woodbury, Conn. Survivors in-
clude his wife, Eleanor, one daughter and three
sons.

AM actions

® Broadcast Bureau granted following CP modifica-
tion to extend completion time to date shown: WZAM
Norfolk, Va.—To September 1, 1975 (BMP-13965).

® Alaska—FCC set aside grant of temporary
authorization for AM radio transmitiers at 18 camps
along Alaskan pipeline because it had approved sta-
tions originally without giving public notice of pro-
posal. At same time, commission gave Northern
Television, licensee of KBYR(AM) Anchorage,
emergency temporary authorization for 90 days to con-
struct and operate stations. It said delaying operations
would seriously prejudice public interest due to ex-
traordinary circumstances requiring emergency opera-
tions. Action May 16.

8 Agana, Guam—Trans World Radio Pacific {non-
stock). Broadcast Bureau granted 770 khz, 10 kw-U.
P.O. address: ¢/o Dr. Paul E. Freed; 560 Main Street,
Chatham, N.J. 07926. Estimated construction cost
$268,842; first-year Operating cost $69,456; revenue
not given. Principals: Dr. Paul E. Freed, president;
Rev. Milton G. Frazier vice chairman, el al, operate
several international stations (BP-19636). Action May
9.

AM application

8 Beulah, N.D.—Mercer Broadcasting seeks 1410
khz, 1 kw-D. P.O. address: 219 8th St., N'W_, Mino1,
N.D. 58701. Estimated construction cost $47,125;
first-year operating cost $38,690; revenue $60,000.
Format: C&W. Principals: William (76%) and Alice
Bolinske (24%) are investors in drugstores, liquor
store and restaurant in North Dakota. Ann. May 13,

FM applications

® *E! Cerrito, Calif.—El Cerrito High School seeks
88.1 mhz, 10 w. P.O. address: 540 Ashbury Ave., El
Cerrito, Calif. 94530. Estimated construction cost
$14,117,; first-year operating cost $1,800. Principal: Dr.
Frank E. Granucci, Principal. Ann. May 14.

8 Monte Rio, Calif. —Communications Associates



seeks 97.7 mhz, 225 w., HAAT 907 ft. P.O. address:
Box 507, Monte Rio, Calif. 95462. Estimated consiruc-
tion cost 56,340: firsi-year operating cost $7,000;
revenue $25,000. Format: talk, variety. Principals:
Michael K. Erickson (50%) and Robert J. Booth (50%)
operate Audio Video Reports, commercial spot pro-
ducers. Ann. May 14,

8 Sullivan, Ind.—Radio Sullivan secks 95.3 mhz, 3

kw., HAAT 300 fi. P.O. address: Box 150, Paoli, Ind.

47454, Estimated construction cost $21,750; first-year

operating cost $14,124; revenue $20,000. Format:

C&W, gospel. Principals: Virginia (50%) and 2.

aenzeél(ins (50%) own WVAK-AM-FM Paoli. Ann.
ay 16.

8 Kinston, N.C.—Smiles of Lenoir seeks 97.7 mhz,
3 kw., HAAT 300 fi. P.O. address: Box 622, Fayet-
teville, N.C. 28302. Estimated construction cost $58,-
600; first-year operating cost $48,000; revenue 70,000.
Format: gospel, religious. Principals: Norman J. Sut-
tles (32%), et al. Some stockholders of Smiles of
Lenoir also have interest in WFSB(AM) Spring Lake,
WISP(AM) Kinsion, WSML(AM) Graham and
WRNC(AM) Raleigh, all North Carolina. Ann. May
14,

® Palestine, Tex.—Trinity Broadcasting Co. seeks
98.3 mhz, 3 kw., HAAT 300 ft. P.O. address: South-
cast Loop No.256, Palestine, Tex. 75801. Estimated
construction cost $47,947: first-year operating cost
$£50,305, revenue $50,000. Format: contemporary,
gospel. Principals: Benny Burlison, A.D. Evans and
J.E. Dickey comprise non-profit corporation. Mr.
Burlison is teacher and pastor, Mr. Evans is supervisor
for oil company and Mr. Dickey is railroad employe.
Ann. May 14,

FM actions

® Broadcast Bureau granted following CP modifica-
tions to extend completion time 1o date Shown:
WSME{(FM) Sanford, Me.—t10 Dec. 31, 197§
(BMPH-14467); WCVT Towson, Md.—To Nov. 1,
1975 {BMPED-1245); KAEZ Oklahoma City —to Nov.
1, 1975 (BMPH-14463).

8 Modesto, Calif.—Kilibro Broadcasting Corp.
Broadcast Bureau granted 102.3 mhz, 3 kw. HAAT 300
fi. P.O. Address 2437 East Orangeburg Avenue,
Modesto 95350. Estimated construction cost $24 500
first-year operating cost $30,000; revenue $60,000.
Kilibro Broadcasting Corp. owns KFIV(AM) Modesto.
Principals: F. Robert Fenton, president, et al. Mr. Fen-
ton is general manager of KFIV. Action May 6.

FM starts

8 "WBQM Decatur, Ala.—Authorized program
operation on 91.7 mhz, ERP J kw, HAAT 300 fi. Ac-
tion May 6.

8 KFRA-FM Franklin, La.— Authorized program
operation on 95.3 mhz, ERP 3 kw, HAAT 155 fi. Ac-
tion April 30.

® °*WHSS Hamilton, Ohio—Authorized program
operation on 89.5 mhz, TPO 10 w. Action May 6.

8 *KSAU Nacogdoches, Tex.—Authorized program
operation on 90.1 mhz, ERP 1kw, HAAT 115 ft. Ac-
tion May 2.

8 *WMTF Stowe, Vi.—Authorized program opera-
tion on 91.5 mhz, TPQ 10w. Action April 29.

before; 67% afier) and Gene N. Swuart (none before;
33% afier). Consideration: $92,799. Principals: Mr.
Lehmann and Mr. Monroe wish 10 withdraw from
broadcasting. Mr. Hill is owner of real estate syndica-
tion and management firm in La Grange Park, Ill. and
Mr. Stuart is general manager of firm. Ann. May 18,

8 WHHL(AM) Pine Castle-Sky Lake, Fla. (1190
khz, 250w-D) —Seeks assignment of CP from Hymen
Lake 10 Borgen & Murphy for $27,500. Seller: Mr.
Lake owns real éstate in area. Buyers: Obed S. Borgen
(50%) owns KFIL-AM-FM Preston, WMIN(AM)
Maplewood, both Minnesota and is applicant for FM in
Hampton, lowa and AM in Wabash, Minn. Kingsley
H. Murphy Jr. (50%) owns WISS-AM-FM Berlin, Wis.
and has stock in Minneapolis Star and Tribune Co.,
licensee of several sialions and cable system. Ann.
May 15.

8 KIOE(AM) Honolulu (1080 khz, Skw-D) —Seeks
assignment of license from Fox Broadcasting Corp. 10
Da Kine Hawaiian Radio for $160,000. Seller: Clarence
O. Furuya, president, Buyers: Everett and Hilary
James (16-2/3% each), Ronald and Mary Macko
(16-2/3% each) and Preston and and Eileen James
(16-2/3% each). Everett James is former general man-
ager of KORL{(AM) Honolulu. Mr. Macko is salesman
for WNYS-TV Syracuse, N.Y. Preston James is retired
geographer and Eileen James is cartographer. Mary
Macko and Hilary James are 1eachers. Ann. May 13.

8 WTWO(TV) Terre Haule, Ind. (ch.2) —Seeks
transfer of control of illiana Telecasting Corp. from
James E. Sauter, Gordon Craig, James A. Beresford,
George Hadden, John L. Booth, Richard L. Lindland,
William D. Vogel and James F. Winter, trustees (100%
before; none after) to Fabri Development Corp. Con-
sideration: $4,650,000. Principals: Illiana must be
transferred because of common ownership rules.
Malcolm 1. Glazer (100%) owns mobile home parks
and rental property in Rochester, N.Y. Ann. May 16.

8 KLFM(FM) Ames, lowa (104.1 mhz, 100kw)—
Seeks assignment of license from Lunde Corp. lo
Bunce Broadcasting Corp. for $310,000. Sellers: Paul
(60%) and Barbara Lunde (40%) are liquidating cor-
poration. Buyers: Robert D. Bunce (70%), et al. Mr
Bunce owns half of KCBC(AM) Des Moines, which is
in the process of being sold 10 Minnesota-lowa Televi-
sion Co. Ann. May 15.

8 WLAM(AM) Lewiston, Me. (1470 khz, Skw)—
Seeks assignment of license from Lewiston-Aubumn
Broadcasting Corp. to Great Down East Wireless Talk-
ing Machine Co. for $305,000. Seller: F. Parker Hoy,
president, also owns WIDE-AM-FM Biddeford and is
applicant for FM in Auburn, both Maine. Buyers:
Ronald R. Frizzell (43%), Arnold S. Lerner {43%) and
Myer Feldman (14%). Mr. Feldman and Mr. Lerner
own WADK(AM) Newport, R.I. and WLLH(AM)-
WSSH(FM) Lowell, Mass. Mr. Feldman also has in-
terest in several Florida stations, Mr. Frizzell is an-
nouncer for WLLH(AM}-WSSH{(FM). Ann. May I5.

8 WRAL-TV Raleigh, N.C. (ch.5)—Seeks relin-
quishment of positive control of Capitol Broadcasting
Co. by A.J. Fletcher (87% before; 24% after) to son,
Frank V. Fletcher Sr. (none before; 6.6% after) and
grandsons, James Goodmon (35.8% after) and Ray H.
Goodmon 111 (22.7% after). No consideration. Frank
Fletcher is legal counsel to licensee and James Good-
mon is vice president in charge of operations. Ann.
April 13.

8 WLYC(AM)-WILQ(FM) Williamsport, Pa. (AM:
1050khz, lkw-D FM: 105. 1 mhz, 3.8kw)—Seeks

L Ownership changes

Applications

8 WMOB(AM) Mobile, Ala. (840 khz, lkw-D}—
Secks assignment of license from Bellaire Inc. to Bay
Broadcasting Corp. for $288,000. Seller: John C. Vath
Sr., president. Buyers: Walter Starr (27%), Roger
Cavaness (27%), Alton Broussard I (27%) and James
Murrell [11 (19%). Mr. Starr, Mr. Cavaness and Mr.
Broussard are in sales deépartment at WNOE-AM-FM
New Orleans. Mr. Murrell is attorney. Ann. May 13.

s KLAZ(FM) Liule Rock, Ark. (98.5 mhz, 100
kw) —Seeks assignment of license from Tower Com-
munications Co. to Ronald E. Curtis for $387,500.
Seller: Dan A. Garner is commercial developer. Buyer:
Mr. Curtis owns Ron Cunis & Co., communications
executive search firm. Ann. April 7.

8 WKKX(AM) Deland, Fla. (1310 khz, Skw-D}—
Seeks transfer of control of Deland Broadcasting Inc.
from Gussie E. Lehrman and Gordon H. Monioe
(each 50% before; none after) to: David R. Hill (none

ignment of license from Alpha Broadcasting Co. to
Pennsylvania Radio for $617,500. Seller; George Va-
jda, president, has no other broadcast interests.
Buyers: Kerby E. Confer (50%) and Paul H. Rothfuss
(50%) are employes of WYRE(AM) Annapolis, Md.
Mr. Confer is stockholder, vice-president and general
manager. Mr. Rothfuss is national Sales manager,
Ann. May 3.

8 KANN(AM) Ogden, Utah (1090 khz, 1kw-D)—
Seeks assignment of license from Golden Spike Broad-
casting Corp. to Southern Nevada Communications
Corp. for $151,450. Seller: Michael R. Mickelson, vice
president. Buyer: Jack G. French is president of non-
stock corporation and general manager of *KILA(FM)
Henderson, Nev. Ann. May 13.

8 WTID(AM) Newport News and WQRK (FM) Nor-
folk, Va. (AM: 1270 khz, lkw-D FM: 104.5 mhz, 50
kw) —Secks assignment of license from Musicradio
Broadcasting Corp. to Bay Cities Communications
Corp. for $700,000. Seilers: Norman Berger is general
practitioner and Hymen Tash is CPA and tax attorney.
They have no other broadcast interests. Buyers:
Aubrey Eugene Loving Jr. (50%) has interest in
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theater and concert production company and advertis-
ing and promotion firm. Martha J. Davis (50%) owns
investment company and has interest in land develop-
ment. Ann. May 13.

8 KTVW(TV) Tacoma, Wash. {ch.13) —Seeks
assignment of license from KTVW Inc. to Clover Park
School District No. 400. $378,000. Seller: Robert A.
Banks, trusiee in bankruptcy. Buyer: Harold J.
Mulholland, president of school district. Ann. May S.

Actions

8 KWSO(AM) Wasco, Calif. (AM: 1050 khz, T kw-
D) Broadcast Bureau granted assignment of license
from Maple Leaf Broadcasting Co. to KWSO Inc. for
$200,000. Seller: Edward G. Peters. Buyer: Don
Bevilacqua has interest in KARI(AM) Blaine, Wash.
and Radic Monumental, South American company
which operates siations in San Jose and Costa Rica
(BAL-8369). Action May 9.

8 WCBR-AM-FM Richmond, Ky. (AM: 1110 khz,
250 w-D; FM: 101.7 mhz, 3 kw) —Broadcast Bureay
granted assignment of license from J.T. Parker Broad-
casting to W.C.B.R. Radio for $100,000. Seller: J.T.
Parker owns WCOG(AM) Kingsport, Tenn. and has
majority interest in WLRV(AM) Lebanon, Va.
Buyers: George W. Robbins is Madison county at-
torney; Al Weaver is local insurance agent and Philip
Herald is present station manager (BAL-8355,
BALH-2104). Action May 13.

8 WNEB(AM) Worcester, Mass. (1230 khz, 1 kw-D,
250 W-N) =Broadcast Bureau granted transfer of con-
trol of WNEB Inc. from Joan Clifford, executrix of
estate of George Stefly (75% before; none after) to
Harold D. Glidden (25% before; 100% after). Con-
sideration: $71,700 (BTC-7667). Action May 8.

8 KBMY{AM) Billings, Mont. (1240 khz, | kw-D) —
Broadcast Bureau granted assignment of license from
KBMY Broadcasting Co. to Radio Billings for $425,-
000. Seller; Howard L. Enstrom and Stanley G.
Enstrom hold KRMY in partnership. Howard Enstrom
wishes to sell station due to health reasons. Buyer:

The best rock sound
in Philadelphia is put
out by an AEL FM-12 KD
Stereo Transmitter.

Just ask WIOQ

AEL stereo transmitters always -
send the very best.
FM: 2,500, 15000, 25,000

50,000 watts.
AM: 5,000, 10,000, 50,000 watts.

Call or Write @

Awmerican Erecrronic Lasoratories, inc.
P.O. Box 552, Lansdale, PA 19446
Tel: 215/822-2929 « TWX: 510/661-4976




Radio Billings is owned by The Peoria Journal Star
Inc.; Henry P. Slane, pres., et al. (BAL-8359). Action
May 9.

® KGRT-AM-KGRD-FM Las Cruces, N.M, (AM:
570 khz, 6 kw-D; FM: 103.9 mhz, 2.7 kw)— Broadcast
Bureau granted transfer of control of Chaparral Broad-
casting Services from Martin Broadcasting Enterprises
(100% before; none afier) 10 KGRT Inc. (none before;
100% afier). Consideration: $307.500. Principals:
William Martin wishes to retire, John B. and Fredna B.
Mahaffey (KGRT Inc.) have interest in KCIJ(AM)
Shreveport, La., KICA (AM) Clovis, N.M. and are ap-
plicants for new FM in Shreveport (BTC-7727). Ac-
tion May 9.

8 WENT(AM) Gloversville, N.Y. (1340 khz, | kw-
D. 250 w-N) —Broadcast Bureau granted assignment
of license from WENT Broadcasting Corp. to Dean
Broadcasting Co. for $230,000. Seller: Joseph H.
Tobin, president and treasurer, wishes to sell because
of health reasons. Buyer: Richard Ruby (100%) is
general manager of retail furniture and appliance store
(BAL-8358). Action May 9.

8 WNDR(AM) Syracuse, N.Y. (1260 khz, 5 kw,
DA-N) —Broadcast Bureau granted transfer of control
of Wechsler Coffee Corp. (90% stockholder of Tower
Broadcasting Cérp., licensee) from Abraham F.
Wechsler (50.01% before; none after) to Lester R.
Bachner, Harry F. Wechsler and Jack Burris, as voting
trustees (none before, 51.95% after). No considera-
tion. (BTC-7671) Action May 9.

8 KQIV(FM) Lake Owego, Ore.— Application for
assignment of license from Willamette Broadcasting
Co. to KQIV Broadcasting Corp. dismissed by mutual
consent {BALH-2007}. Ann. May 14.

L

TV actions

8 KCRA-TV Sacramento, Calif.—Broadcast Bureau
granted authority to operate trans, by remote control
from 310 10th St., Sacramento (BRCTV-248). Action
May. 8.

® WSB-TV Atlanta—Broadcast Bureau granted
authority to operate trans. by remote control from 1601
West Peachiree, N.E., Atlanta (BRCTV-241). Action
May 8.

8 KAAL Austin, Minn.—Broadcast Bureau granted
authority to operate trans. by remote control from 1701
N.E. Tenth Place, Austin (BRCTV-250). Action May
8.

Facilities changes |

s KMSP-TV Minneapolis—Broadcast Bureau
granted authority Lo operate trans. by remote control
from 6975 York Ave. S. Minneapolis (BRCTV-240).
Action May 8.

® WNYS-TV Syracuse, N.Y.—Broadcast Bureau
granted authority to operate aux. trans. by remote con-
wol from 3601-93 Erie Boulevard East, Dewitt, New
York, N.Y. (BRCTV-246). Action May 8.

® KYVE-TV Yakima, Wash.—Broadcast Bureau
granted authority to operate trans. by remote control
from 1105 South 15th Ave., Yakima (BRCETV-76).
Action May 8.

AM applications

® KPRT Kansas City, Mo.—Seeks CP to change
trans. location 1o Linwood Blvd. between Norton and
Myrtle, Kansas City, Mo. Ann. May 14.

8 WRXO Roxboro, N.C.— Seeks mod. of CP 10 make
changes in ant. system. Ann. May 14.

AM actions

8 KCLA Pine Bluff, Ark.—Broadcast Bureau granted
CP to change ant.-trans. and studio location 1o south of
34th ave. and east of Apple Sti., Pine Bluff;, condition
(BP-19900). Action May 13.

® KTWR Agana, Guam—Broadcast Bureau granted
mod. of CP for international stalion to change type
trans., power and ant. system; and extend completion
date 10 Nov. 9 (BMPIB-114-5). Action May 9.

8 WCCR Urbana, Ill. —Broadcast Bureau granted CP
to change ant.—trans. location to 2410 Skyline Drive,
Champaign, 1ll., make changes in ant. system; condi-
tions (BP-19918). Action May 13.

® WUNA Aguadilla, P.R.—Broadcast Bureau dis-
missed application for CP to increase daytime power
without prejudice to future application for power in-
crease where prohibited overlap would not be involved

(BP-18878). Action May 16.

FM applications

8 *WNAS New Albany, Ind.—Seeks CP to install
new trans.; install new ani.; change TPO; ERP: 2.84
kw and HAAT: 3 ft. Ann. May 14.

8 *WRSF Miamisburg, Ohio—Seeks CP to change
frequency to 89.1 mhz. Ann May 14.

® WSTN Florence, S.C.—Data filed in accordance
with commission's first report and order to change fre-
quency to 106.3 mhz; change ant., change ERP: 1.5 kw
and HAAT: 289 ft. {Doc. 19,771). Ann. May 14.

FM actions

® *KUAT(FM) Tucson, Ariz.—Broadcast Bureau
granied mod. of CP 1o change trans. and ant.; ERP
12.5 kw (H&V); ant. height 3,580 fi. (H&V); remote
control permitted (BMPED-1250). Action May 9.

8 *KBPK Buena Park, Calif.—Broadcast Bureau
granted CP to install new trans. and ant.; make change
in ant. system; ERP 19 kw (H&V); ant. height 9 fi.
{H&V); remote control permitted {BPED-1947). Ac-
tion May 13.

8 KIKS-FM Lake Charles, La.—Broadcast Bureau
granted mod. of CP to change trans. location to High
Hope Rd., 6 miles ne of Sulphur, La.; specify studio
location as 320 Parish Rd., Sulphur; operate by remote
control from proposed studio site; change trans. and
ant.; make change in ant. system; ERP 100 kw (H&V);
ant. height 430 f1. {H&V) (BMPH-14363). Action May
9.

8 WZOW Utica, N.Y.—Granted CP (0 change trans.
and ant. location to 257 Grace Rd., Deerfield, N.Y.;
change studio and remole control location to
WTLB(AM) studio-trans. site at Kellogg Rd., New
Hartford, N.Y_; make change in ant. system; ERP 3.5
kw (BPH-9232). Action May 9.

8 KOYE(FM) Laredo, Tex.—FCC denied request by
Border Broadcasters, licensee KOYE, for refund of
$200 filing fee and waiver of 51,800 grant fee for major
change in facilities. Action May 8.

FM starts

® Following stations were authorized program
operating authority for changed facilities on date
shown: WBBY Westville, Ohio {BPH-9160), April 30,
WBQR Aguas Buenas, P.R. (BPH-8827), May 2;
WCIL(FM) Carbondale, 11l. {BPH-9190), May §;
*KGTS College Place, Wash. (BPED-1873), May 2
and *KWGS Tuisa, Okla. (BPED-1871), April 30.

| In contest ]

Designated for hearing

®  East Moline, I11., FM proceeding: Upper Rock 1s-
land County Holding Co. and KSTT Inc., competing
for 101.3 mhz (Doc. 20471-2)—Broadcast Bureau
designated for hearing mutually exclusive applications
of Upper Rock Island County Holding Co. and KSTT
Inc. for-new FM. Hearing issues include which pro-
posal will best serve public interest. Action May 3.

Procedural rulings

8 Arkadelphia, Ark., FM proceeding: Arkadelphia
Broadcasting Co. and Great Southwest Media Corp.,
competing for 100.9 mhz (Docs. 19892, 4) —ALJ John
H. Conlin rescheduied hearing now scheduled for
June 4 10 July 9. Action May 8.

8 South Lake Tahoe, Calif., FM proceeding: KOWL
Inc., New World Broadcasting Co. and Entertainment
Enterprises, competing for 100.1 mhz at South Lake
Tahoe (Docs. 19978-80— ALJ Chester F. Naumowicz
Jr. continued to June 4, hearing now scheduled for
May 28. Action May 12.

@ Stamford, Conn., AM proceeding: Western Con-
necticut Broadeasting Co. (WSTCIAM] Stamford) and
Radio Stamford Inc., competing for 1400 khs (Docs.
19872-3)— ALJ Lenore G. Ehrig scheduled hearing for
July 14. Action May 9.

® Avon Park, Fla., FM proceeding: Tri-County
Stereo and Morison Enterprises of Polk County, com-
peting for 106.3 mhz (Docs. 20179-80) —ALJ Jay A.
Kyle rescheduled hearing now scheduled for May 12 to
May 27. Action May 8.

8 Perry, Fla., AM proceeding: H.S. Hagan Jr. and
His World, Competing for 1400 khz (Does. 20131-2) —
ALJ Reuben Lozner scheduled further hearing con-
ference for May 16. Action May 7.

8 WTIX{AM) New Orleans, renewal proceeding:
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Storz Broadcasting Co. {Doc. 20200) =Chief ALJ
Arthur A. Gladstone scheduled further hearing ses-
sion for May 21 in New Orleans. Action May 7.

8 Southport, N.C., FM proceeding: Thoms Broad-
casting Cos., Clarence S. Mowery Jr. and Brunswick
Broadcasting Co., competing for 107.1 mhz (Dogs.
20192-3) — ALJ Walter C. Miller scheduled hearing for
August 26. Ann. May 14,

8 Dallas, TV proceeding: WADECO Inc. and Belo
Broadcasting Corp. {WFAA-TV), competing for ch.8
{(Docs. 19744-5) —ALJ John H. Conlin ordered that
hearing will resume on August 5. Action May 8.

® Bennington, Vi. FM proceeding: Catamount
Broadcasters, Equinex Wireless Co. and Bennington
Radio, competing for 94.3 mhz. (Doc. 20391-3) — ALJ
Rueben Lozner cancelled hearing now scheduled for
June _}B, subject to be rescheduled at later date. Action
May 7.

Joint agreement

8 Tallahassee, Fla., FM proceeding: Capital City
FM, Phillips Radio and Amrad Corp., competing for
103.1 mhz (Docs. 20237-9)—ALJ Thomas B.
Fitzpatrick granted joint request for approval of agree-
ment filed by Amrad and Capital City, authorized pay-
ment by Amrad to Capital City in an amount not to ex-
ceed $5,000, dismissed with prejudice application of
Capital City, granted Amrad's application and termi-
nated proceeding. Action May 8.

Review board decision

8 Chattanooga, AM proceeding: Rock City Broad-
casting (WGCA[AM]) Chauanooga (Doc. 20353)—
Review board denied request of Rock City Broadcast-
ing for extension of time in which to construct WGCA
and cancelled permittee’s CP and call letters. Board
said it did not believe public interest would be served
by grant of extension application. Action May 6.

8 KIMN(AM) Denver—Broadcast Bureau notified
Jefferson-Pilot Broadcasting Co. that it incurred ap-
parent liability for forfeiture of $500 for willful or repe-
ated violation of rules by permitting person whose first
class radiotelephone license had expired o make en-
fries in maintenance 10gs. Action May 13.

® WAYE(AM) Baltimore—Broadcast Bureau
notified Adler Broadcasting Corp. that it incurred ap-
parent liability for forfeiture of $500 for willful or repe-
ated violation of rules by failing lo have operators
holding at least third class radiotelephone operator per-
mit endorsed for broadcast station operatiion on duly
and in actual charge of transmitting equipment. Action
May 13.

8 WLOR(AM) Thomasville, Ga.—Broadcast Bureau
notified Mills-Bellamy Enterpriscs that it incurred ap-
parent liability for forfeiture of $1,000 for willful or
repeated violation of rules by failing to have record-of
equipment performance measurements made within
past 14 months, by determining operating power using
uncalibrated remote ant. ammeter or by operaling with
power outside normal operating range; by allowing
holder of radiotelephone third class operator permit
without required broadcast endorsement to be in
charge of transmitling apparatus and/or by failing to
have properly licensed operalor make entries in operat-
ing log. Action May 13.

8 WCHB(AM) Delroit, Mich.—Broadcast Bureau
notified Bell Broadcasting Co. that it had incurred ap-
parent liability for forfeiture of $500 for willful or repe-
ated violation of rules by failing to maintain mainte-
nance log. Action May 13.

= WDIX(AM) Orangeburg, S.C.—FCC denied re-
quest of WDIX Inc., licensee of WDIX, for remission
or mitigation of $2,000 forfeiture. WDIX had been
assessed fine for its repeated failure to comply with
logging requirements of rules. Action May 13.

Fines

| Other actions

8 FCC instituted inquiry fo reevaluate need for UHF
TV *‘taboos'’ and to determine whether receiver per-
formance can be improved to make thermn unnecessary.
Taboos are restrictions on assignment of UHF chan-
nels with certain frequency relationships and within
certain required geographical separations. FCC said in
view of steadily increasing demand for spectrum



usage, it was concerned that all services apply best
feasible techniques for efficient spectrum utilization.
Comments duc Aug. 29; reply comments Sept. 17. Ac-
tion May 4.

B “WWEB-FM Wallingford, Conn.—License for-
feited and call leuers deleted. Ann. May 14.

8 KTVI-TV St. Louis—FCC renewed license for
period ending February 1, 1974, rejecting petition Lo
deny application. Commission emphasized that action
resolved 1971 renewal only and said 1974 renewal ap-
plication of licensee, Newhouse Broadcasting Co. and
petitions 10 deny that application were still pending.
Nine St. Louis area community groups filed petition
challenging Newhouse's ascertainment efforis, sta-
tion’s past and proposed programing and its employ-
ment practices. FCC said groups had raised no ques-
tions of fact to esiablish that granting application
;v;)uld be inconsistent with public interest. Aclion May

B WNCN(FM) New York—FCC denied application
by WNCN Listener's Guild for review of Broadcast
Bureau ruling denying guild’s fairness doctrine com-
plaint against WNCN(FM) New York. Guild is group
of citizens who oppose format change from classical to
progressive rock music. FCC said guild failed to sub-
mit information to show how WNCN presented view-
point on issue of formal change or that WNCN was
unreasonable in determining announcements simply
took note of format change. Action May 8.

Allocations ]

Petitions

® FCC received petitions 10 amend FM table of
assignments {ann. May 13).

® Larry W. Craig, Pana, lll. —Seeks to assign ch 265A
to Pana (Rm-2548).

® Midwest Industries, Ida Grove, lowa—Seeks o
assign ch 224A to Ida Grove and delete ch 224A from
Carroll, lowa (RM-2544).

® R-B Co., Rainelle, W. Va.—Seeks 1o assign ch
244A 10 Rainelle (RM-2546).

Actions
B FCC 100k following actions on FM allocatlons:

8 Broadcast Bureau proposed assigning FM channels
to five communities as first FM assignments and ex-
changing two channels now assigned to St. Helena and
Santa Rosa, Calif. Action was in response to petitions
by Young Radio, permittee of KVYN(FM) ch 269A,
St. Helena, Calif. (RM-2515), Roy E. Henderson
(RM-2519), Leon B. Van Dam (RM-2513), Ashdown
Broadcasters (RM-2516), Theodore J. Gray Ir.
(RM-2525) and Trenton Inc., licensee of WTNE(AM)
Trenton, Tenn. (RM-2526). Proposed assignments
are: St, Helena from ch. 269A to 257A; Santa Rosa
fromch. 257A and 261 A to 261 A and 269A; Kalkaska,
Mich., ch. 249A; Newberry, Mich., ch. 237A: Tarkio,
Mo., ch. 228A; Surfside Beach, S.C., ch. 276A and
Trenton, Tenn., ch 249A. Action May 9.

B Paso Robles, Calif.—Broadcast Bureau proposed
substituting ch, 223 for ch. 232A at Paso Robles so that
KPRA(FM) (ch. 232A) can render better service to its
service area. Action was in response 10 petition by F.
Ray and Nancy L. Bryant, licensees of KPRL(FM)
KPRA(FM) (RM-2442). Action May 6.

® Waynesburg, Pa.—Broadcast Bureau proposed
assigning ch. 276A to Waynesburg as first FM assign-
menl. Action was in response to petilion by Kenneth
R. Strawberry {RM-2440). Action May 9.

® Princeton, W, Va.-—Broadcast Bureau proposed
assigning either ch. 224A or 265A 1o Princeton as its
second FM assignment. Action was in response to
petition by Hillbilly Broadcasiers (RM-2447). Action
May 9.

Rulemaking

Petition

® Joseph F. Hennessey, Washingion—Requests
amendment of prucedures concurring extension of
1ime in which to file exceptions (RM-2547). Ann. May

Action
® FCC proposed simplified procedure by which ¢com-

L Summary of broadcasting
FCC tabulations as of March 31, 1975
CP's CP's
On air on Total not Total
Licensed STA" air on alr on alr  authorized®*
Commercial AM 4,410 3 23 4,436 47 4,483
Commercial FM 2,619 0 46 2,665 154 2,819
Educational FM 705 0 35 740 90 830
Total radio 7.734 3 104 7.841 291 8,132
Commaercial TV 698 1 10 709 50 759
VHV 507 1 4 512 8 520
UHF 191 0 197 42 239
Educational TV 221 9 12 242 " 253
VHF 89 3 95 4 89
UHF 132 6 9 147 7 154
Totat TV 919 10 22 951 61 1.012

* Special temporary authorization

mercial broadcast license renewal applicants can carry
out required ascertainment on continuous basis. FCC
action proposes to revise ascertainment guidelines for
commercial TV and radio renewal applicants, establish
new methods of ascertainment documentation and re-
porting and amend rule which involves maintenance
by applicants of file open for inspection by general

public. Action May 6.

Applications

B North Tongass Television, Clover Passage coastal
area, Alaska—Seeks ch. 7, rebroadcasting CFTK-1,

Prince Rupert, B.C., Canada (BPTTV-5300). Ann.
May 15,

8 Lone Pine Television, Lone Pine, Calif.—Seeks ch.
56, rebroadcasting KTLA, Los Angeles (BPT-2844).
Ann. May 14,

® Hinsdale T.V. Club, Hinsdale and north rural area,
Montana—Seeks ch 10, rebroadcasting KRTV, Greal
Falls, Mont. (BPTTV-5303). Ann. May 15.

® K70BD Fillmore, K74A0Q Meadow and K80AN
Kanosh, Utah —Seek CP’s 1o change frequencies from
ch. 70 to ch. 61, ch. 74 10 ch. 58 and ch. 80 to ch. 55,
respectively (BPTT-2840-2). Ann. May 14,

m . Jeffrey City Community TV Association, Saratoga
and rural county, Jeffrey City and rural area, and
Rawlins and rural Carbon county, Wyo.—Seeks ch. 7,
ch. 3and ch. 58, respectively, rebroadcasting KOA-TV
Denver (BPTTV-5301-2, BPTT-2845). Ann. May 15.

Actions

B K66A0 Sieamboat Canyon and Jeddito, Ariz.—
Broadcast Bureau granted CP for new translator on ch.
66, rebroadcasting KNME-TV Albuquerque, N.M.
(BPTT-2802). Action April 22.

B K13NJ Topaz Lake, Calif.—Broadcast Bureau
granted CP for new translator on ch. 13, rebroadcast-
ing KVIE, Sacramento, Calif. (BPTTV-5034). Action
April 22,

® County of Koochiching, Minn.—Seeks 1o change
frequency of following translators: K70BN Virginia,
from ch. 70 1o ch. 68 K70BV Kabetogama, from ch. 70
to ch. 69; K73CA Kabetogama, from ch. 73 to ch, 65;
K74AS Virginia, from ch, 74 to ch. 66: K75AQ
Kabetogama, from ch. 75 1o ch. 67, K77CE Interna-
tional Falls, from ch. 77 10 ch. 55, K79AH Interna-
tional Falls, from ch. 79 to ch. 59; K79AL Orr, from
ch. 79 1o ch. 61, K82AI Orr, from ch. 82 10 ch. 63;
K82AJ International Falls, from ch. 82 1o ch. 57
(BPTT-2807-16). Ann. May 16.

® KO8IK Terry, Moni.—Broadcast Bureau granted
CP for new translator on ch. 8, rebroadcasting KTVQ
Billings, Mont. (BPTTV-5077). Action April 18.

8 KO08IJ Gallup, N.M.—Broadcast Bureau granied
CP for new translator on ch, 8, rebroadcasting KOAT-
TV Albuquerque, N.M. (BPTTV-5013). Action April
22,

B W69AG Berkshire and Newark Valley, N.Y.—
Broadcast Bureau granted CP for new (ranslator on ch.
69, rebroadcasting WSKG Binghamion, N.Y.
(BPTT-2755). Action April 22.

8 W5TAF Binghamton and Johnson City, N.Y.—
Broadcast Bureau granted CP for new translator on ch.
57, rebroadcasting WSKG  Binghamton: condition

[ Translators
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(BPTT-2699). Action April 22.

B WS56AK Chambers, N.Y.—Broadcast Bureau
granted CP for new translator on ch. 56, rebroadcast-
ing WSKG Binghamton, N.Y. (BPTT-2766). Action
April 22

m W56A) East Corning, N.Y.—Broadcast Bureau
granted CP for new translator on ch 56, rebroadcasting
WSKG Binghamton, N.Y. (BPTT-2804). Action April
22.

W62AI Harpursville, N.Y. —Broadcast Bureau granted
CP for new translator on ch. 62, rebroadcasiing WSKG
Binghamton, N.Y. (BPTT-2745). Action April 22.

8 W66AE Hawleyton, N.Y.—Broadcast Bureau
granted CP for new translalor on ch. 66, rebroadcast-
ing WSKG Binghamton (BPTT-2746). Action April
22

Cable

Applications

®  Following operators of cable TV systems requested
certificates of compliance, FCC announced (siations
listed are TV signals proposed for carriage):

B American Video Corp., 6115 N. University Drive,
Fori Lauderdale, Fla. 33313, for Broward County, Fla.
(CAC-05013); WTV], WCIX-TV, WCKT, WPLG-
TV, WLTV, WPBT, WTHS-TV, WLRN-TV, WFCB-
TV Miami; WKID Ft. Lauderdale, WPTV, WPEC
West Palm Beach, WTOG St. Petersburg, all Florida;
WTCG Atlanta.

8 Oldsmar Cable T.V., Box 863, Oldsmar, Fla. 33557,
for Oldsmar, Fla. (CAC-05027): WEDU, WFLA-TV,
WVTV, WUSF-TV Tampa; WLCY-TV Largo; WTOG
St. Petersburg, all Florida.

® Hamilion County CATV, 1253 Diamond Ave.,
Evansville, Ind. 47727, for Carmel, (CAC-05034) and
Hamilton county, (CAC-05035), both Indiana: Delete
WXIX-TV Newport, Ky. contingent upon authority to
add WSNS-TV Chicago.

® Cenitral All-Channel Cablevision, 1253 Diamond
Ave., Evansville, Ind. 47727, for Elwood (CAC-
05036), and Alexandria (CAC-05037), both Indiana:
Add WSNS-TV Chicago.

® Johnson All Channels, 1253 Diamond Ave.,
Evansville, Ind. 47727, for Franklin, Ind. (CAC-
05017): Delete WXIX-TV Newport, Ky. comingent
upon authority to add WSNS-TV Chicago.

® Metropolitan Cablevision Corp., 1253 Diamond
Ave., Evansville, Ind. 47727, for Lawrence, Ind.
(CAC-04061): Delete WXIX-TV Newport, Ky. and
WSNS-TV Chicago, WTIU-TV Bloomingion, Ind.

8 Lebanon CATV, 210 East Main St., Lebanon, Ind.
46052, for Lebanon, Ind, (CAC-05011): Delete
WXIX-TV Newport, Ky. contingent upon authority to
add WSNS-TV Chicago. °

® Morgan County Tele-Cable, [253 Diamond Ave.,
Evansville, Ind. 47727, for Martinsville, ind. (CAC-
05018): Delete WXIX-TV Newport, Ky. contingent
upon authority 10 add WSNS-TV Chicago.

® Maine Cable Television, 61 Coffee St., Bangor,
Me. 04401, for Hampden, Me. (CAC-05033); WLBZ-
TV, WABI-TV, WEMT Bangor;, WMEB-TV Orono.
WMTW-TV Poland Spring: WCSH-TV, WGAN-TV
Portland; WCBB Augusta, all Maine. CHSJ-TV St.
John, New Brunswick, Canada: WSBK-TV Boston.



CHLT-TV Sherbrooke, Qucbec, Canada: CKCW
Moncton, New Brunswick, Canada.

® FEastern Shore CATV, 8 Pitts St., Berlin, Md.
21811, for Berlin (CAC-05038) and Ocean City (CAC-
05039), both Maryland: Requests certification of exist-
ing operations.

® American Television and Communications Corp.,
360 S. Monroe St., Denver 80209, for Senath (CAC-
05014) and Kennett (CAC-05015), both Missouri:
Add KPOB-TV Popular Bluff, Mo.; WDXR-TV
Paducah, Ky.

8 Brookhaven Cable TV, 360 5. Monroe Si., Denver
80209, for Bellport, N.Y. (CAC-05012): WCBS-TV,
WNBC-TV, WNEW-TV, WABC-TV, WOR-TV,
WPIX-TV New York: WFSB-TV Hartford, Conn.
WNET Newark, N.J. WLIW Garden City, N.Y.
WHNB-TV New Britain, Conn.: WNJU-TV Linden,
N.J.. WSNL-TV Paichogue, N.Y.

8 Dickinson Broadcasting Corp., 119 2nd Ave. W,
Dickinson, N.D. 58601, for Dickinson, N.D. (CAC-
05016): Requests cenification of existing operations.

8 Centre Video Corp., Box 10727, University Park
Station, Denver 80210, for Towanda borough (CAC-
05020), Monroe borough (CAC-05021), Monroe
township (CAC-05022), North Towanda (CAC-
05023), Towanda township (CAC-05024), and Wysox
township (CAC-05025), all Pennsylvania: Add WOR-
TV, WPIX-TV New York.

B Texas Telecable, 3027 S.E. Loop 323, Tyler, Tex.
75701, for Panorama village, Tex. (CAC-05040):
KPRC-TV, KTRK-Tv, KHOU-TV, KUHT, KVRL
Houston: KBTX-TV Bryan, Tex.

m Blankenship, Jessie J. db/a Glasgow T.V. Cable
Co., Box 187, Glasgow, Va. 24555, for Glasgow, Va.
(CAC-05019): WDBJ-TV, WSLS-TV, WRLU-TV
Roanoke: WLVA-TV Lynchburg: WVPT Staunton,
all Virginia.

® Nation Wide Cablevision, Box 10727, University
Park Station, Denver 80210, for Bremerton, Wash.
{CAC-05026): Requests certification of existing opera-
tions.

m Logan Cablevision, 230 Park Ave., New York
10017, for Logan (CAC-05028), West Logan (CAC-
05029}, Mitchell Heights (CAC-05030), Logan county
(CAC-05031) and Man (CAC-05032), all West
Virginia: Add WKPT-TV Kingsport, Tenn.. WSWP-
TV Grandview, W. Va.; WXIX-TV Newporl Ky..
WJIHL-TV Johnson City, Tenn.

& Community Tele-Communications, Box 10727,
University Park Station, Denver 80210, for Lander,
Wyo. (CAC-04141): Add KWGN-TV Denver.

Certification actions

m CATV Bureau granted following operators of cable
TV systems certificaies of compliance: Michigan CA-
TV Co., Sturgis, Mich. (CAC-3499): Capitol Cablevi-
sion Systems, Colonie (CAC-4124), Albany
(CAC-4126) and Menands (CAC-4127), all New
York; Vidi-Com of Saugeriies, Fayette, N.Y.
(CAC-4420); Teleprompter of Holly Hill, Holly Hill
(CAC-4738) and Volusia county (CAC-4739), both
Florida: Camp Inc., Pahala (CAC-4811) and Naalehu
(CAC-4812), both Hawaii; Twin Valley CATV,
Jonesville, Mich, (CAC-4830). Tennessee Cablevi-
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sion, Oak Ridge, Tenn. (CAC-4835): Athens/Stowah
TV Cable Co., Athens, Tenn. (CAC-4850): Claremore
Cable Television Co., Claremore, Okla. (CAC-4870):
Southern lllinois Cable TV, Energy (CAC-4878) and
Crainville (CAC-4879), both illinois.

8 Birmingham, Ala.—FCC withheld certification
from Birmingham Cable Communications for new
system at Birmingham, 40th largest TV market. FCC
said unless company submitted amended application
within 90 days containing franchise consisient with
rules, certification would be denied (CAC-3516). Ac-
tion May 6.

a Pocahontas, Ark.—Cable Bureau granied applica-
tion by Pocahonias Cable TV for certificaie of com-
pliance and request for special relief 10 extent of con-
linuing carriage of *WKNO-TV and WREC-TV
Memphis, as consistemt with public interest, and
denied with respect 10 station WPSD-TV Paducah,
Ky.. since ils carriage is nol consislent with rules,
without prejudice to reexamination. Certification will
be withheld pending Pocahontas’ compliance with in-
struction that it cease carriage of WPSD-TV
(CAC-3873). Action May 6.

® Rogers, Ark.—Cable Bureau granted application by
Rogers TV Cable for certificate of compliance to extent
that it may add KYTV Springfield, Mo., a must carry
signal, and denied carriage of KOLR Springfield. In ad-
dition, carriage of *KOED-TV Tulsa, Okla., was
authorized for reasons stated in FCC’s letter as signal
whose carriage is consistent with rules. Denied opposi-
tion by Midland Television Corp., licensee of KMTC
Springfield, Mo., and dismissed objection by KGTO-
TV (CAC-3904). Action May 6.

m Voluntown and North Stonington, Conn.—FCC
granted Coastal Cable TV Co. certificates of com-
pliance for systems at Voluntown and North
Stonington, located in Providence, R.1.-New Bedford,
Mass., major TV market. Coastal was authorized to ca-
ry *WGBH-TV, WCVB-TV, WSBK-TV Bosion and
WLVI-TV Cambridge, both Mass., WFSB-TV,
WHCT-TV Hartford, WINH-TV New Haven and
*WEDN Norwich, all Connecticul, WTEV New Bed-
ford-Providence, WJAR-TV and WPRI-TV Provi-
dence. FCC denied Coastal’s request that com-
munities be considered outside all TV markets
(CAC-2270-1). Action May 6.

® Fredrica, Del.—FCC decided that Fredrica be con-
sidered outside all TV markets and granted Telecable
Communications Corp. authority to add signals 1o ex-
isting system. It proposed to add WIZ-TV, WBFF
Baliimore, WTTG Washington, WTAF-TV Philadel-
phia, WKBS-TV Burlinglon and *WNIJS Camden, both
N.J. FCC said since cable community has very small
population and no broadcast station objected, waiver
gfould be in public interest (CAC-4604). Action May

a Davenport, lowa—Application by Mississippi
Valley Cablevision for certificate of compliance dis-
missed (CAC-3563). Action May 13,

m St Landry parish, La.—Cable Bureau granted St.
Landry Cable TV waiver of signal carriage rules for ca-
ble systems located in smaller TV markets and granted
certificate of compliance 1o add WRBT Baton Rouge
(CAC-4828). Action May 14,

® Durham, N.C.—-FCC has given Cablevision of
Durham 90 days to amend application for certificate of
compliance for a new system. Cablevision's franchise
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included requirement that operator provide 30-chan-
nel capacity with seven channels reserved for educa-
tional access. FCC rules require no more than 20-
channel capacity with four channels reserved to access.
Without justification by operator city for excess re-
quirements, FCC said it would withhold certification.
If information is not provided or inconsistent provi-
sions deleted within 90 days, FCC said it would deny
Cablevision's application (CAC-2815). Action May 8.

B Williamston, N.C.—Cable Bureau granted applica-
tion by Windsor Cablevision for certificate of com-
pliance 1o carry WITN-TV Washington, WNCT-TV
Greenville, WCTL-TV New Bern, WRAL-TV Raleigh,
WRDU-TV Durham, *WUND-TV Columbia, all
North Carolina, and WY AH-TV Porismouth, Va. Op-
positions by North Carolina Television, WITN-TV
Washington, and Continental Television, WCTI-TV
New Bern, were denied (CAC-4178). Action May 9.

m  Euclid, Beachwood and Maple Heights, Ohio- Ap-
plication by Telerama Inc. for certificates of com-
pliance dismissed at request of applicant
(CAC-2438-40). Action May 13.

m Bonneauville, Pa.—Cable Bureau granted applica-
tion by Bonneauville Transvision Corp. for certificate
of compliance to carry WGAL-TV, WLYH-TV Lan-
caster, Pa., WHP-TV, WTPA Harrisburg, Pa., *WITF-
TV Hershey, Pa., WSBA-TV York, Pa., WHAG-TV
Hagerstown, Md., WMAR-TV, WJZ-TV Baliimore,
WTTG, WDCA-TV Washingion, WBFF, *WMPB
Baltimore, and *WWPB-TV Hagerstown, Md. System
is located in Harrisburg-Lancaster-York, Pa., major
market and Hagerstown, Md. smaller market
(CAC-4740). Action May 6.

8 Dunmore borough, Pa.—FCC granied North-
eastern Pennsylvania TV Cable Co. certificate of com-
pliance for new system at Dunmore borough, located
in Wilkes Barre-Scranton, Pa., major TV market.
Northeastern will provide its subscribers with WNEP-
TV, WDAU-TV, *WVIA-TV Scranton, WBRE-TV
Wilkes Barre, WPHL-TV Philadelphia, and WOR-TV
and WPIX New York. WDAU-TV opposed application
contending that franchise was not awarded as part of
public proceeding affording due process. FCC said
allegations were hearsay statements and insufficient to
deny certification application or set matter for hearing
(CAC-1830). Action May 14,

® Hampion, Pa.— Application by Hampton Cable TV
Co. for certificate of compliance dismissed at request
of applicant (CAC-2743). Action May 9.

m Stamford, Tex.— Application by Centex Cable Co.
for certificate of compliance dismissed at request of ap-
plicant (CAC-4757). Action May 14.

Other actions

8 Maine—FCC denied request by Siate Cable Televi-
sion Corp. for waiver of ruies that require it to provide
separate public and educational access channels for
each of its system in Augusta, Farmingdale, Gardiner,
Hollowell and Randolph, all Maine. State sought tem-
porary partial waiver of rules 1o provide single educa-
tional access channel and one combined public access-
origination channel for shared use¢ by five systems.
FCC directed State Cable to submit specific financial
and other relevant data explaining how conditions war-
rant waiver. FCC said it then would reconsider request.
Action May 6.

B Norway, Me.—Cable Bureau directed Diversified
Communications to file access proposal for cable
system within 30 days and notified it that failure to
comply with this directive might result in instijution of
show cause proceedings (CACR-1). Action May 14.

Rulemaking

B FCC proposed exemnpling cable systems and system
conglomerates serving fewer than 1000 cable subscri-
bers from Syndicated program exclusivity rules. FCC
said it believed exemption for smaller systems would
not create any substantial adverse effect on broad-
casters, local broadcast service or on value of syndi-
cated program material. Comments may be filed by
July 3 and replies by July 23. Action May 13.

8 FCC initiated rulemaking proceeding to seek com-
ments on possible changes in curren! '‘leapfrogging’
policies. Rules require systems to select stations they
carry in order of distance of each station from system if
such signals are selected from 1op-25 major markets.
Systems are required to carry nearer Stations in
preference to more distant ones o avoid “‘leapfrog-
ging."* FCC said problems from requests for waiver of
rules had raised questions as to their application. Ac-
tion May 15.
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ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consulting
Member AFCCE

5390 Cherokee Avenue
Atexandria, Virginia 22314
(703) 354-3400

—Established 1926—
PAUL GODLEY €O,
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.J. 07043

Phone: (201) 746-3000

Member AFOOE

EDWARD F. LORENTZ
& ASSOCIATES

Consulting Engineers
(farmerly Commercial Radlo)
1334 G 1., N. \:\"Sulh 500

34741
Washington, D. €, 20003
Member AFCCE

COHEN and DIPPELL, P.C.
CONSULTING ENGINEERS
327 Munsey Bidg.

s!ﬂ) 783-0111
Washington, D.C. 20004
Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N St.,, NW. 296-2315
WASHINGCTON, D. C. 20036
Member AFCOE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
2922 Telestar Ct. (703) 560-6300

Falis Church, Va. 22042
Member AFOOB

LOHNES & CULVER
Consvliting Enginesrs
1156 15th S1., N.W,, Suite 606
Washington, D.C. 20003
(202) 296-2722
Member AFCCE

SILLIMAN, MOF_FE'I'
& KOWALSKI
TI1 14tk St., N.W.

Republic 7-6646

Washiagten, D, C. 20003

Momber AFOCON

STEEL, ANDRUS & ADAIR
2029 K Street, N.W.
Washingten, D.C. 20006
(301) 827.8725
(301) 770-7470
(202) 2234664
Member AFCCE

A, EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

JULES COHEN
& ASSOCIATES

Sui!
1730 M St., N W 659-3707
Wuhmgwn, D, C 20036

Member AFCCE

HAMMETT & EDISON
CONSULTING ENGINEERS

Radio & Television
Box 68, international Airport
San Funusco, California 94128
(415) 342-5208
Member AFOOE

JOHN B. HEFFELFINGER
9208 Wyoming Pl Hiland 4-7010

KANSAS CITY, MISSOURI 64114

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Meomder AFPOCE

VIR JAMIS
CONSULTING RADIO ENGINEERS
Agplications and Field Enginearing
smputerized Frequency Surveys
Color-dc Bivd. -8
333-5562

DENVER COLORADO
Member AFCCE

E. Harold Munn, Jr.,
& Associates, Inc.
Broadeast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 317.278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING
250 West 57th Street
New York, New York 10019
(212) 246-3967

JOHN H. MULLANEY
CONSULTING RADIO ENGINEERS
9614 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hosklas Street
Lufkin, Texas 75901
534-9558 632-2821

HATFIELD & DAWSON
Consuiting Engineers
Broodcast and Communications
906 - 36th Ave.
Seattle, Washington 98122
(206) 324.7860

Midwest Engineering
Associates
Consulting Engineers
F. W, Hannel, P.E.
BSEE; MSEE
7304 N. Oxford, Meoria, HI. 61814
(309) 891-342¢

Oscar Leon Cuellar
Consulting Engineer
1563 South Hudson
(303) 756-8456
DENVER, Colorado 80222
Member AFCCE

DAWKINS ESPY
Consulting Radio Engineers
Applications/Fieid Engineering
P.0. Box 3127—Olympic Station 30212
BEVERLY HILLS, CAL(F.
{213) 272-3344

John H. Battison Assocs.
Consulting Broadcast Engineers
AM-FM-TV-CATV-Microwave

10073 Echo Hiil Drive
Cieveland, Ohio 44141
216-526-3906

Service Directory

P. H. LEE ASSOGIATES, INC.

Over 36 Years in Communications
And Broagcast Engineering
AM-FM-TV Frequency Measurements

P.0. Box 1575
Thousand Qaks, Calif. 91360
{805) 492-5055 {213) 889-7769

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM.TV
Mﬁnihrl lhplir.d & Certified

3 5. Market i,
I.n-l Summi' Mo. 64063
Phane (816} 524.3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TY

445 Concord Ave.
Cambridge, Mass. 02138
Phone (617) 876-2810

CABLEDATA
Accounts Receivable.
Data Processing for
Cable Television.

P.O. Box 13040/ Sacramento, Ca. 96813
916} 441-4760

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 120,000° Readers—
among them, the decision making sta-
tion owners and managers. Chief engi.
neers and technicians—applicants tor
am fm tv and facsimile facilities.
*1970 Readership Survey showing 3.2
reagers per copy.
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RADIO

Help Wanted Sales
Continued

Help Wanted Announcers
Continued

Help Wanted Management

Asst. MGR. For KY small market, experienced street
fighter to lead sales team. First step to management
and ownership with the happy pecple. Resume to Lee
Buck Breadcasting, Box 494, Greencastle, IN.

Sales Manager, Top 50 market. Local salespeople

with limited regional/national experience considered.

$28,000 plus incentive. Opening created by internal

promotion due to new station acquisition. Send

resume 10 Mike Walker, Ron Curtis & Company,

g)(’)l-égre Plaza. 5725 East River Road, Chicago, IL
1.

General Manager, Sales oriented full time AM station,
Geneva, NY. ABC Comtemporary affiliate. Send
resume t0: M. Jacobson, Radio Geneva, Inc., 807 W.
Clinton St, Elmira, NY.

Help Wanted Sales

Florida-Salesperson. Must have had at least 2 years
fulltime selling Radio Advertising. My deal is so attrac-
tive from a financial standpoint that you'll find it very
hard to resist. You and your family will be living in
Florida's beauty spot on the South Florida Coast in a
medium size metro area. Best facility in the market,
long established. All replies in strict confidence.
Resume please to Box E-32, BROADCASTING.

Full or part time reps for quality Jingle production
company. Send resume and tertitory desired. Box
E-139, BROADCASTING.

Sales Person. Some experience preferred. Seli-
- starter. Drive, determination. Combo sales, air, produc-
tion, etc. Successful, single, northeast. Box E-188.
. BROADCASTING.

Additiona! salesperson needed at AM/FM operation
at internationally famous southwest resort area. Ideal,
exciting place 10 live, plus tremendous opportunity in
dynamic growth area. Our salespeople make over
$15,000, but they work for it. We need an experienced
self-starting, pavement-pounder. Definite manage-
ment possibilities. Box E-204, BROADCASTING.

Group owned Chicago radio station has immediate
opening for ambitious, account executive ready to
move to a larger markel. Income range 30 10 35K de-
pending on performance. Send resume to Mike
Walker, Ron Custis & Company, O'Hare Plaza, 5725
East River Road. Chicago, IL 60631,

Help Wanted Announcers

Midwest consultant seeks creative, thinking air peo-
p'e with production skilis for present and future open-
ings. Full particulars first letter to Box E-99, BROAD-
CASTING.

Announcer, Also salesperson of COmMbo announcer-
sales. Small market. Opportunity move into manage-
ment for responsible people. Box E-135, BROAD-
CASTING,

Flarida Coastal station has opening for experienced
MOR announcer. Prefer person who will also act as
Traffic Director and make up program logs, however
not essential. Send tape, resume and salary require-
ments Bob Haa. WIRA. Fort Pierce, Equal Opportunity
Employer.

100,000 WATT Midwestem Soul FM, rebuilding,
looking for a cocker. No “Rhymin Simons". Handle
drive lime, have experience, 3rd phone, right attitude.
Send resume and tape to Operations Manager,
Richard Baker, KOWH-FM, 3910 Hatney, Omaha, NE
68131,

No. 1'Pulse-ARB wel-established, fulitime station in
Trenton metre area needs experienced moming per-
son who can communicate on adult level. EOE. Rush
tape and resume to Bob Locke, Nassau Broadcasting
Company, Box 1350, Princeton, NJ 08540.

Experienced “Beautiful” Music announcer needed
for major western markel. Resume. Please, mature
voices only! Box E-148, BROADCASTING.

No holds barred talker, Need entertaining and con-
traversial communicator. Experienced only. Resume,
picture and salary required. Box E-177. BROADCAST-
ING.

Leam Sales, self starter, like money, plenty of drive.
Sales first, air-production next. Successful single,
Northeast. Box E-189, BROADCASTING.

Play-By-Play-Sports Director, experienced. Must sell,
too. We're 100,000 watts FM. EOE. Send resume to
Box E-201, BROADCASTING.

Florida Mutti-Station Group wants seasoned pro first
ticket to help produce beautiful MOR sound for dis-
criminating adults, and/or sales leading to manage-
ment. Medium market fulltime resort facility. Box
E-210, BROADCASTING.

Need immediately entire staff for new FM affiliated
with AM. MOR/Top 40. Resume, tape, photo to KADQ.
Box 123, Rexburg, 1D 83440,

Radio as a career? Willing to learn all facets of
radio? Married persons preferred. First ticket required.
If interested contact program director. Doc Devore,
KROW, Box 968, Powell, WY 82435. An Equal Oppor-
tunity Employer.

Top Rated Radio Statlon wants experienced
salesperson. We have the $S if you have the desire.
Resume only, no calls. KTOK, Box 1000, Okia. City, OK
73102,

Mature, Up-Tempo, community oriented progressive
MOR personality. Send non returnable tape to Ed
Marks, KRDO, Box 1457, Colorado Springs, 80901,
E.O.E, No calls please.

Do you know sales? Stymied? Last person on sales
staff? Be our number 2 person, great future. Billing &
account list, 5 figure salary with commission. WCSM
AMIFM, Celina, OH 45822.

Career opportunity for account executive at market
leader WLKW AMI/FM, Providence, RI. Must want to
work, learn and make it. Contact Stu Cohen, WLKW
AMIFM, 228 Weybosset Street, Providence, Rl 02903.
401-381-7810.

Salespeople: Immediate opening for Top people,
good draw, fast growth 5000 W, Call 404-361-8844
or write WSSA, P.O. Box 752, Atlanta, GA 30050,

wanted Statf Announcer. MOR music and news.
AM-FM station. Good community extras. Mr. Burns,
KRSN, Los Alomos, NM.

Top Northwest Station needs experienced an-
nouncer for a lively MOR-CW format. Strong produc-
tion. Mature voice, first phone. Aggressive SKW. Saiary
open. Extra penefits. Send tape and resume to Kent
Welborn, KSEN Radio, Shelby, MT 53474,

Experienced Pro who wants to be part of a winning
team. Must be willing to learn progressive format.
Super station. Bob Sherman, WCLG, Box 885, Morgan-
town, W.va, 26505,

WSTU-Stuart, Fla. MOR top rated with 50% share of
audience. Looking for experienced broadcaster with
previous proven Sales record. Send resume, past in-
come and billing performance, references to HLG.
Pres. WSTU, 1000 atice Ave, Stuart 33494,

Midwest-based advertising agency seeks ex-
perienced radio salesperson for exciting new syndi-
cated advertising package. Salary plus commission,
expenses paid. Willing to travel. Midwesterner need
not relocate. Send resume, letter and recent photo to
Sperry-Boom Inc,, 250 Duck Creek Plaza Office Bldg.,
Bettendorf, 1A 52722.

Top Georgia M-O-R station looking for experienced,
versatile staff announcer, Good pay and benefits. Con-
tact WGGA, Box 1318, Gainesville, GA 30501,

Warm, pleasant moming air personality wanted for
North Jersey Shore beautiful music station. 3rd en-
dorsed. No beginners. Rush tape, resume to WHTG,
Eatontown,

Central Florida full-timer needs a contemporary
MOR jock who can move an aftetnoon show and do
production. Must have experience. 904-629-8008
with tape and resume.

Alr Personalities needed for 24 hour AM Midwest
Contemporary, First ticket may be necessary depend-
ing on shift. Production abiltity a must. Send tape,
resume and satary requirements to Bob Denver, Box
97, Moorhead, MN 56560.

Wanted -Experienced personality with first phone for
morning drive. Production abilities. Beautifu! area. Big
Sky country. Salary negotiable. (MOR format). Equal
Opportunity Employer. Resume, tape to Mike Doty,
P.O. Box 1657, Billings, MT 59103.

Help Wanted Technical

Virginia AM-FM offers permanent position ic
qualitied engineer. New equipment. excellent working
conditions with full company benefits, insurance and
retirement plan. Duties may of may not include some
announcing. Send resume and salary requirements tc
Box E-167, BROADCASTING.

Chief Engineer. Troubleshooter and person who likes
exciting audic sounds wanted to caress carousel, acti-
vate automation, and make our small Midwesterr
daytimer sound better than anyone else. Good salary
and good challenge with extra money for extra skills
Box E-182, BROADCASTING.

Massachusetts 2AM stations wants Chief who ic
strong on maintenance. Personal interview required
Excellent opportunity money and benefits. Contact Mr
Vaughan or Mr. Roberts at WARE in Ware, MA.

WJPS, Evansvillg, Indiana seeks qualified chiel
engineer, Must be up on rules, have ditectional ex-
perience. Good pay, benefits. Call 812-425-2221
OEOQ.

Suburban Washington station needs Chief with
knowledge of phone system. Higher salary with news,
production ability. Call Eri¢c Stephens, 301-953-2332

Help Wanted News

News Director, 50,000 watt station, top 10 market
Must be capable of building solid news dept. and or
air. An Equal Opportunity Employer. MiF. Send resume
and letter 1o Box E-134, BROADCASTING.

New Jersey, newspersonfannouncer $150 WHTG
1129 Hope Road, Asbury Park, NJ 07712.

Personality and/or Format jocks, first phones pre-
mium, for number one station in market. Tapes and
resumes to J.C. Smith, WJPS, Box 3636, Evansville, IN
47735. EOE.

Expanding News Department in medium market it
focking for PM newsperson, with experience and in
itiative. Send resume and tape to; WOIF, 135 Soutt
Prospect Street, Marion, OH 43302,
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Help Wanted Programing,
Production, Others

Situations Wanted Sales
Continued

Situations Wanted Announcers
Continued

Midwest consultant seeks crealive programmers for
present and Iuture openings. Must be heavily produc-
tion oriented. Full particulars first letter to Box E-99,
BROADCASTING.

50,000 Watt Stereo FM has an opening for an ex-
perienced Traffic/Continuity Director. Position in-
cludes full responsibility for preparing copy and logs,
also production scheduling. Send full resume and
samples of work first letter, also expected salary. Box
E-144, BROADCASTING.

5 KW small mkt. AM needs PD No. 1 Contemporary
format, airshift, production, personality. Box E-202,
BROADCASTING.

Commercial copy writer and production asst. Sales
background helpful. Send resume to KTOK, Box 1000.
Okla. City, OK 73102.

Midwest Public Radio station needs person with ex-
pertise n fundraising, publication, promotion and
volunteer activities. Should hold degree in related
field and have experience in broadcasting, Public Re-
lations andfor fundraising. 12 mo. to 11 K. Send
resume: General Manager, WKSU-FM, Kent State
University, Kent, OH 44242. Equal Opportunity/Affirm-
ative Action Employer.

Programing and Operations Coordinator {or public
radio station. Background needed in news, interview-
ing and fine arts programing. MA preferred plus ex-
perience. Contact: Chairman, Radio-TV-Film,
Oklahoma State University, Stillwater, OK 74074, 0SU
is an Equal Opportunity Employer.

Facuity advisor to university FM. Teach broadcast
courses. Available one year. MA required. Doctorate
preferred. Write: Dennis Harp. Director of Telecom-
munications, Box 4080, Texas Tech University, Lub-
bock, TX 79409. Equal Opportunity/Affirmative Action
Employer.

Producer-Announcer, third phone, endorsed. Pro-
duce/host magazine format morning show at one of
the best non-commercial stations in the country:
WILL-AM/FM. We want conversational, creative,
mature person wilight classical and news/features/
ideas orient. Affirmative Action/Equal Opportunity
Employer at major midwestern university. Resumes
to: Don Swift, Personnel Services, U of 1, 52 E. Gregory
Drive, Champaign. IL 61820.

Situations Wanted Management

San Dlego County FM station executive looking for
change. Long-standing personal billing, excess of an-
nual $100,000 K. Replies in strictest confidence. Box
E-112, BROADCASTING.

Presently employed General Manager mid-thirtys’,
Heavy sales. Family, excellent credit and references.
Fifteen years mostly small to medium markets. Size no
problem, potential a must. Only professional bioad-
casters considered. Availabie 30 days. Box E-183,
BROADCASTING.

Sales, Announcing, News & first with maintenance
experience. Degree. 28. Looking for good opportunity.
Box E-197, BROADCASTING.

Miracle Worker for saie? No, not really, but if you
think that your small or medium market station could
benefit from my ten years experience as a small-
market GM: TV-SM and top-10 AE, call me.
703-491-3018.

1 manage, sell, promote, collect, create, PR, and I'm
worth calling! 503-292-9715.

Situations Wanted Sales

Experienced Salesman/Announcer. Desires position
in Southwest or Western third of country. Small or
medium market preferred. Dick Holiday, 442 Melanie
Lane, Ripon, WI 54971. 414-748-7261.

Young, progressive veteran record relaiier, moving
to Miami area. Over a 4 year pericd, increased retail
(gross) in midwestern market by 40%. Seeks either full
of part-time position, Send all replies to: David Justin,
P.C. Box 011723, Miami, FL 33101.

! tive progri r/salesman seeking GM deal.
Mid-Atlantic. Losing money?? Call Mike,
717-264-8812.

Situations Wanted Announcers

First Phone Announcer seeks contemporary MOR
format. Prefer Southeast. Tape & resume at Box E-79,
BROADCASTING.

If you're a contemporary or progressive format station
needing a good personality who can relate to the au-
dience and the music, | could be your man. Currently
employed, one years experience, Box E-192, BROAD-
CASTING.

Personality, P.D., Manager. 15 years lop 10 markets.
Country/MOR/Religious. $18,000 minimum. Box
E-198, BROADCASTING.

College Grad, ready to serve you with 3rd, tight board
and exciting sound. Major market experience in news
at CBS affiliate and tops in sales. Will relocate. Lets
communicate. Box E-200, BROADCASTING.

ATT: Al FM & AM full time stations that go off at mid-
night. If you have an audience for Jazz, | have the Jazz,
(over 355 albums in mint con.) for your audience. 5
years in radio ann., 3 in Jazz, Jazz oriented formats in
med market. Hardworking_ 1st phone no maintenance.
Open up midnight for Jazz. Write: Dedicated Jazz
jock. Box E-209, BROADCASTING.

Announcaer, first ticket. 28 years experience. Desires
Florida, West Palm to Miami, Reside there presently.
avaitable now. Box E-214, BROADCASTING.

AM Drive: crazy communicator moving up to medium,
large-medium market contemporary. 3rd, employed.
Box E-217, BROADCASTING.

DJ, 3rd phone, tight board, good news and commet-
cials, ready now, anywhere. Box H-5 BROADCAST-
ING.

Experienced Announcer/Salesman. MOR or Country.
Desires position in Sourhwest or westein third of
country. Small or medium market preferred. Dick Holi-
day., 442 Melanie Lane. Ripon, Wl 54971,
414-748-7261.

Announcer, newscaster, disc jockey, control board
operator, sportscaster, college graduate. Graduate of
New York School of Announcing and Speech. Please
contact: Frank David, 3560 Rochambeau Avenue,
Bronx, NY 10467, Telephone Number: 212-881-8455.

3rd Phone with experience locking for announcing,
production at C&W or Rock in southest.
602-265-1361. Chapman Graham, 4629 N. 10th
Street, Phoenix, AZ 85014.

First Phone. Two years experience. Married. Looking
to settle, west coast of east of Mississippi only. Dedi-
caled, enthusiastic, bright, efficient, neat, currentiy
working, and can write. PBP, News, DJ wants Contem-
porary sound. Top small or medium market. Call
before 8 am PST. Bob Brill, 213-361-7052. Available
June. $600.00 month minimurm.

D.J, tirst phone, seeks career in bioadcasting. Ex-
cellent voice, good personality. Needs break, in South
Florida area. Glenn Larsen, 1336 N.E. 14th Avenue,
Fort Lauderdale, FL 33304, 305-763-2295.

Interviewer: Welfare recipients 10 penthouse pet. DJ,
actor. Will relocate. Herb Otter, 301-823-7848 after 4,
1009 Hart Road, Towson, MD 21204,

Ambitious radio man with 3 years experience looking
for a station to grow with. Will do some sales. Bili
Smith, 516-731-6188.

Female DJ, 3rd phone endorsed willing to learn news.
Maryland or surrounding states. Traific experience.
MOR/Contemporary/CW. Tape/Resume, Jackie,
301-342-0373.

Attention! Air Personality desires to join top 40 or
Contemporary station. Experience, humor, 3rd. Con-
tact, S.H. Green, 720 S. Normandie, LA. CA 90005,
No. 319 or 213—386-0286.

No Broadcast School experience. Have 3rd, will relo-
cate. Can do 'Q’, lay-back. or in-between. | like people
and can cemmunicate. Ron Fineman, 1024 So. High-
land Ave. Los Angeles. CA 90019. 213-935-4257.

Dependable four year rocker seeks position in East.
Excellent production and news. Contact James Jones,
521 Lower Lane, Berlin, CT 06037, 203-828-9442.

Prefer Progressive Rock, 23, 1sl phone, BS in Broad-
cast Journalism with minors in Speech and Psy-
chology. and 2 years experience with American
Forces Radio where surveys rated my show as num-
ber one for this heavy rocker-alse worked in promo-
tions and news. Recently discharged from service. Not
a screamer or know-it-all. Want to work with and learn
from a professional team. Write Norm Crawford,
Prescott, KS 66767, or call 913-471-3423 for resume.
Have a productive day.

Yersatile, creative, not to mention terribly dedicated
announcer. Good production, news, Top 40/MOR/Con-
temporary jock. Third endorsed, B.A., ready to relocate.
Michael Nowak, 27481 Cosgrove Dr, Warren, MI
48092. 313-751-5434.

3 years MD, all formats. Potential PD with college.
Relocate right offer, Box 174, East Lansing, MI 48823.

Sportscaster, all sports play-by-play, radio ex-
perience, creative, articulate, Notre Dame grad, 22.
Frank Marasco, 112 Reynolds Pl So. Orange, NJ
07079. 201-762-9460.

First Phone Top 40, R&B jock with major market ex-
perience. Your key to good ratings. Mr. T.
713-777-8832.

For Sale?: Pro production announcer w/6 yrs. exp.
with station & production ¢0. You will get what you pay
for if you hire someone else, but only what you pay for.
Get a bigger return on your investment by writing R.N.
Turner, 1566 E. 8th ST. Loveland, CO 80537.
303-6?‘7-6355. Serious inquiries only. (23, married,
stable,

Young jock with first phone seeks progressive sta-
tion, Imports a specialty. Also extensive knowledge of
all domestic rock groups coupled with Creative pro-
duction. Willing to relocate anywhere, salary open.
Tapes, resume, and references available upon re-
quest. Call or write Dave Smiley, 3456 Birchwood Dr.,
Topeka, KS 66614. 913-272-7386.

Situations Wanted Technical

Chief Engineer, 20 years experience including man-
agement. Excellent references. Seeking challenge,
opportunity, reward, and securily. Prefer warm climate
but will consider all. Box E-180, BROADCASTING.

Young, Sound-oriented engineer needs a change. 5
years experience in Automation, Directionals, Stereo,
construction, maintenance. Call 501-362- 2685 and
let's talk. Box E-184, BROADCASTING.

High power directionals are my specialty. | know
how to make them sizzling hot, S0 they jump out at you
and still keep them legal. Also experienced with £M
Stereo and | know Ampliphase inside out. If you are
ready for a strong, creative chief who works well with
programing, loaded with major market experience,
write to Box E-194, BROADCASTING.

20 years First ‘Phone, mature, reliable, married,
youngster in college. Wide experience all phases, RF,
audio, remote control, maintenance, repait, etc. 6%
years present job in Missouri. Quality worker, seeking
good permanent job. Bosx E-206, BROADCASTING.

Chief Engineer experience production, maintenance,
AM, FM, TV. Will relocate for position with future.
305-527-1252 or Box E-213, BROADCASTING.

CE, Instuitute grad. 2 yrs TV Xmtr, 6 yrs AM-FM, DA,
single 57, good health. Available at once. Phone
203-838-5531.
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Situations Wanted News

Anchorwoman, reporter, skilled newsgatherer and
fealure writer. Major market experience. Box E-86,
BROADCASTING.

Strong Anchor Reporter. Going crazy in Detroit
because of limited airwork. 4 years solid experience.
Available new. BoxX E-104, BROADCASTING.

Sports Director. Currently employed in medium
market. Play-By-Play all sports. Looking for oppor-
tunity to move up. News and jock too. Box E-150,
BROADCASTING.

Skilled Newsman desires 1o be news director of
medium market station. Am presently college instruc-
tor in Radio-TV. Desite return o commercial broad-
casting. Excellent voice, community minded. B.A. Box
E-165, BROADCASTING.

Experienced reporter; now medium market ND,
wants all-news, or operation where dedication is ap-
preciated. Box E-172, BROADCASTING.

Radio News. Desire strong medium or major market.
Excellent reporting and interviews. 36, with 17 years
experience. Degree and family. Box E-185, BROAD-
CASTING.

Great Teams deserve great coverage. Veteran sports
director with college basketball. pre football PBP, sec-
ond to nene, plus commentary, seeks medium-major
market with heavy sports. | produce listeners + saies.
Radio + TV. Box E-186, BROADCASTING.

Newacaster, Sportscaster, play-by-play, major col-
lege football, basketball, baseball!! Interviews, talk
show, color man 1oo!! Box E-196, BROADCASTING.

Take Charge News Director/Operations Manager.
Highly experienced professional, seeking major-
medium market challenge. First Phone. Can produce
results. Box E-199, BROADCASTING.

Experienced Newsman, first-phone, desires major
market news position. Box E-205, BROADCASTING.

Supurban New York radio newsman seeks career op-
portunity. 34 years old. 13 years experience. Strong
administrative and public affairs skills. All areas con-
sidered. Box E-219. BROADCASTING.

Experienced newsman wants.news reporting posi-
tion. Great delivery, writing skiils. Degreed. Married.
Call 207-532-6782.

Sltuatibns Wanted Programing,
Production, Others Continued

Help Wanted Technical
Continued

Program Director-Announcer-South-Southeast. 4
years experience, 2 as P.D. with current station. Sound
programmer, creative, hard working. Leads by exam-
ple. Station number one, air shift number one. Married
and stable. Box E-178, BROADCASTING.

C&W Program Director for 4 years. 12 years ex-
perience in radic. Top board work, production, at-
titude. Southwest only. 605-624-8748.

& years experience in Air, Production. Sales, Traffic.
Billing, Music and more. | seek an MOR, Contemporary
programing position , No screamers. Call Pete,
503-648-5580.

KKDJ/KLIF, WMOE, WKBW, KBOX, Franke Jolle
seeking a Program Director job. 213-462-7301, P.O.
Box 3087, Hollywood, CA 90028,

TELEVISION

Help Wanted Management

Operations Manager: Experienced in all phases of
TV Production and working with other department
heads. Strong in human relations management, self-
motivation, and ability to get things done. Excellent
opportunity for advancement. Medium Southeast
market. Send resume, photo and references 10 Box
E-159, BROADCASTING.

Sales Manager. Rare opportunity for bright, young
account executive ready for management. Advance-
ment possibility with expanding major market televi-
sion group. Rush resume to Mike Walker, Ron Curtis &
Company, O'Hare Plaza, 5725 East River Road,
Chicago, IL 60631.

Associate Director, Telecommunications Center,
Ohio State University. Academic credentials (earned
doctorate desired) and expserience in a field related to
broadcasting. College levei teaching experience, ad-
ministrative skills and understanding of research. Sal-
ary negotiable. Send resume to Dr. Robert W. McCor-
mick. Search Committee, 2400 Olentangy River Road,
Columbus, OH 43210, before June 30, 1975. Equal
Opportunity/Affirmative Action Employer.

Experienced, Dedicated, Independent, Hard-hitting.
Journalism B.A. 15% West 15th , Hutchinson. KS
316-663-7997.

Dedicated female ND. 3 years experience. 3rd
phone, BA, seeks stable position. Carol.
219-838-1825.

Atlanta area news-sports director looking for change.
Strong play-by-play. Steve Turner, 10694 Ladue Road,
Creve Coeur, MO, 314-432-2742.

Sportscaster: Positive attitude, persevering,
enthusiastic, dedicated, hard worker desires career
stait. 3 years college PBP: football, basketball,
hockey, baseball. Also talk shows, news, DJ. sales. 3rd
endorsed. College grad, B.S. Sociology, 24 yrs. old,
single. Presently teaching and coaching. Will relocate.
Avallable now. Peter Cooney, Tanager Road, Attleboro,
MA, 617-222-4796.

Situations Wanted Programing,
Production, Others

Mature family man, 27, with six years experience, in-
cluding MOR PD, seeks employment at MOR station
on West coast. Possess taik show experience, net-
work quality news delivery with specialties in com-
mercial and documentary production and automated
programing. Box E-60, BROADCASTING.

Help Wanted Sales

Account Executive. Large midwest market. List
earned S30,000 in 1974. Submit resume to Mike
Walker, Ron Curtis & Company. O'Hare Plaza, 5725
East River Road. Chicago. IL 60631,

Help Wanted Announcers

Experienced, professional commercial announcer
wanted for southern NBC-TV VHF station. To handle
some weather, interview programs, and commercials.
Send resume and videotape to Director of Broadcast
Operations, WSFA-TV, Post Oifice Box 25866,
Montgomery, AL 36105. An Equal Opportunity
Employer.

Help Wanted Technical

Wanted immediately, Engineer Supervisor. VHF top
ten northeast market. Must be strong technically and a
strong administrator. An Equal Opportunity Employer
M/F. Box E-128, BROADCASTING.

Appiicants for studio supervisor of |daho's newest
must be strong on lechnical maintenance. C.E. KIVI,
ch6, Nampa, 1D 83651. 208-336-0500.

Assistant Chief Engineer for small market public
television and radio affiliate in northwest. Require high
school diploma or GHD, 5 years experience of in-
creasing responsibility, and 1st phone FCC license.
Job involves malntenance or radio and TV broadcast
equipment, Some oOperation, supervision, ordering,
design, and production work. Must be familiar with
both radio and television engineering. Send resume
and names and phone nembers of three professional
references. Salary S12-13.000 plus university
benefits. Closing date June 13th, An AAJEO Employer.
Reply to Manager, KUID-TV/IFM, Univ. of Idaho,
Moscow. ID 83843,

Help Wanted News

Reporter/cinematographer with solid experience
producing, anchoring TV newscasts. Fleld reporling/
film qualifications essential. Excellent salary. fringe
benefits. Send VTR audition, resume and sample of
film work to; Len Sassenrath, News Manager, WO!
AM-FM-TV, Ames, |A 50010. An Equal Opportunity
Employer.

One year vacancy teaching Broadcast Journalism,
documentaryifilm. Three 1o five years experience, M.A.
required. Send resume, transcripts and references to
Director, School of Journalism, Bowling Green State
University, Bowling Green, OH 43403. Equal Oppor-
tunity/affirmative Employer.

Help Wanted Programing,
Production, Others

Producer-Director, lake charge individual, ex-
perienced in news, children's and public affairs pro-
graming. Top 30 midwest network affiliate. Degree,
experienced. EOE. Box E-94, BROADCASTING.

Continuity Director to produce, write, direct commer-
cials midwest Top 30 metwork affiliate. Directing ex-
perience desirable, but not mandatory. Applicant must
know NAB Code. Experienced degree. EOE. Box E-95,
BROADCASTING.

Promotion Director needed for challenging job.
Medium midwest market, Radio and TV. Experience
and drive important. Send resume and salary require-
ments. An Equal Opportunity Employer. Contact Box
E-142, BROADCASTING.

Tratfic personnel familiar with BIAS for top 25 mid-
west market. Reply Box E-160, BROADCASTING.

Director of Art Department, university television sta-
tion, includes TV art, magazine design and layoul,
scene design. Prefer major market experience. Box
E-166, BROADCASTING.

Need Operations Director with five to ten years
practical experience. The task reguires leadership,
decision-making. deal with news. sales, engineering,
accounting and also create local public service pro-
grams. This is small TV .station which requires wide
range of interest. Will be on executive committee.
Equal Opportunity Employer. Write Box E-176.
BROADCASTING.

Needed, an experienced television continuity writer
that knows retail advertising and can work under the
conditions demanded by retail television. Must also
be a good idea person that knows both film and tape.
Salary open. A south Florida station located in a nice
area to live. An Equal Opportunily Employer. Send
your resume to Box E-179, BROADCASTING.

Co-Host for monrning talk show with news, public
alfairs, entertainment format. Major market affiliate.
Experience mandatory. EQE. Box E-187, BROAD-
CASTING.

r tographer/Editor. Fast growing South East

Stable programmer seeks new challenge. 11 years
jock/PDIMD. 1st, super references, track record. Box
E-138, BROADCASTING.

KUAM-AM/FM/TV Guam needs Chief Engineer and
Assistant Chief Engineer. Send resume to W.B.
Nielsen, P.O. Box 17892, Tucson, AZ 85731.

TV production center needs experienced photog/edi-
tor for commercial production. No beginners. Resume.
Salary requirements. Box E-191, BROADCASTING.
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Help Wanted Programing,
Production, Others Continued

Producer-Director for VHF NBC-TV affiliate in the
south. Handle heavy commercial and program pro-
duction plus daily newscasts. Must be creative, ex-
perienced professional. An Equal Opportunity
Employer. Send resume to Box E-193, BROADCAST-
ING.

Producer/Cinematographer for Top 40 Midwest
NBC affiliate to produce, film, and edit documentaries.
children's specials, and Bicentennial programs. Col-
lege degree and three years' experience are a
minimum. Equal Opportunity Employer M/F. Send
resume and salary requirement to Box E-203, BROAD-
CASTING.

Production MGR. Wanted. Small-market CBS affili-
ate. If you can train people. handle administrative
duties; produce ideas for clients, become part of our
management team, your future is here. Send full
details, resume, picture to Hamry Abbott. KCTV, P.O.
Box 1941, San Angelo, TX 76901.

Wanted: Public Television Stations seeks Production
Associate to perform specified duties incidental to
public television programing. B.A. or B.S. in Broadcast-
ing, Speech, Visual Arts or related field required. Ex-
perience in TV production, photography, cinematogra-
phy and audio recording desirable. Deadline June 2,
1975. Excellent fringe benefits. Send credentials to:
WNPB, Northern Michigan University, Marquette, M1
49855, An Equal Opportunity Employer.

Production Manager needed for young, aggressive
community-owned Public TV Station in Mid-west.
Duties included directing, camera operation, staging/
lighting. editing and all aspects of lelevision produc-
tion. New color operation presents challenge. Three to
five years protessional experience a must. Contact:
Program Manager, Box 777, Evansville, IN 47705.

Media Graphics Coordinator, Responsible for the
administration of a graphics facility. Plan, schedule,
create, produce and supervise graphics of excellent
quality. Two years experience producing audio-visual
and TV graphics plus Masters Degree or equivalent.
511,000+ to start. Send detailed resume before June
10. 1975 to: Instructional Media Laboratory, Universi'y
of Wisconsin-Milwaukee, Milwaukee, W 53201. An
Equal Opportunity/Affirmative Action Employer.

Situations Wanted Management

Reallyrate this fall. Veteran TV station exec available
now. B/G in Mgt Sales. Programing, News, Track
record and top references on request. Box E-173,
BROADCASTING.

12 yr. Professional broadcaster. Managed small mkt.
net affiliate. Experienced all phases. Excellent assis-
tant to overworked manager. Box E-215, BROAD-
CASTING.

Production-Operations Manager. Degree. 15 years
commercial, 5 years industrial filming, some PBS. Re-
¢ently completed staffing and equipping new netwark
affiliate. A tough 16-hour-a-day pro for the kind of op-
portunity that sends most into group therapy. Box
E-221, BROADCASTING.

Situations Wanted Technical

Experienced Chief Engineer, over 15 years in TV,
ETV, CATV.FCC 1st, BSEE. Box D-175, BROADCAST-
ING.

Project Engineer, age 40, 16 years broadcasting. 10
years Supervisory and Chief Engineer. seeks
challenging Chief Engineer position with a future. Box
E-130, BROADCASTING.

Chiet Engineer, experienced with TK44, TR70C.
Knowledgeable in state-of-the-art. Box E-170,
BROADCASTING.

Situations Wanted News

BUY—SELL-TRADE

Skilled newsman desires to be News Director of
medium market station, Am presenlly college instruc-
tor in Radio-TV. Desire return to commercial broad-
casting. B.A. Community minded. Box E-164, BROAD-
CASTING.

Need a News Director that helped take a three to a
one in a major market, has news savvy, producition
skill, and very visual! Can talk to people. Box E-171,
BROADCASTING.

White Male Award-Winning reporter, anchor, talk-
show, weather, documentary producer. An equal op-
portunity employee. Box E-190, BROADCASTING.

B&H JAN TV Projector 51250. B&H JAN Projector for
preview Opt/Mag $995.00. B&H 302 Opt/Mag record
& play, S495.00. Other 16mm SOF Projectors from
$125.00 Free list, reels, lenses, cameras, much more.
International Cinema Eq. Co. 2991 Norlh Fulton Dr,
NE, Atlanta, GA 30305.

WANTED TO BUY EQUIPMENT

500 FT tower, at least 36 to 41 inches face, on
ground. WPWR, Box 903-904, St. George, SC 29477.

12 yoar TV pro. Anchor. Reporter. Producer. Docu-
mentaries. News management. Desire combination on
airfmanagement medium, major market. Box E-207,
BROADCASTING.

Award winning TV news director. Wants out of paper-
pushing and back into news producing of reporting in
large market., 32, degree, 13-yrs experience with
proven record as ©1. Box E-222, BROADCASTING.

Reporter/producer/writer with five years excellent
experience, master's awards. Looking for opportunity
to move into a news director position. Call
404-876-1134 after 4p EDT.

Situations Wanted Programing,
Production, Others

Wanted: Quad Recorders HI band, switcher, speciai
effect, chroma key, Norelco 70Q's. Call 212-369-2552.
B. Grodin.

Wanted: Used Equipment for a new class A FM sta-
tion: transmitter, 360 foot tower, stereo board, pro-
aram amplifier, limiter, co-ax, mod monitor production
equipment. Call coliect 205-221-2222,

We need used 250, 50, 1 KW, 10KW AM and FM
transmitters. No junk. Guarantee Radio Supply Corp..
1314 Iturbide St. Laredo, TX 78040.

FOR SALE EQUIPMENT

Tower— Self-supporting, 195", all lighting and hard-
ware, on the ground an in A-1 condition. Best offer.
Contact Ben Weiss, KCCV Radio. 816-353-8600.

Six years Broadcast Experience. TV and Radio. Cur-
rently directing prime-time weeknight news. Excellent
cameraman. Know audio well. Film director two years.
Excellent background and references. Tired of South-
west market. Box £-181, BROADCASTING.

Network O&0 Cinematographer wants to leave
daily news scene to shoot/produce imaginative docu-
mentaries anywhere! Young: degree. solid experience
in all phases of TV film production. from writing/direct-
ing to narrating. Excellent opportunity for small station
wishing to produce prestigious documentary pro-
graming on a low. one man budger, or for larger outfit
needing writer/producer with heavy film background.
If you're looking for a slick. “gee whiz" image maker,
keep looking. But it you wnant someone to creatively
explore the minds and teelings of real people the way
television film was meant to be used, then write me at
P.0. Box 2693, Cleveland, OH 44107.

I'm one ambitious, aggressive young broadcaster
with a B.A. in R/TV., 3 years experience at network in fi-
nancial and engineering areas who demands a
greater challenge. Seeking an opportunity to develop
my production ability. Experience plus excellent
reéerences. Will relocate, 213-664-3843 before 11am
PDT.

East Europian college graduate 27, would appreciate
an opportunity in his new country! 4 years TV ex-
perience. Able to direct/produce, Looking for associ-
ate director/stage mgr. position, but all offers con-
sidered, will relocate anywhere. H. Czuczor, 15 Miles
Standish Dr. Marlboro. MA 01752, 617-481-3439/
mornings.

CABLE

Help Wanted Management

CATV Executive. Management opportunity available
in large metropolitan area for proven, ¢apable execu-
tive familiar with all aspects of construction, engineer-
ing, financing and administration. Resume held in con-
fidence. Salary commensurate with experience and
ability. Reply Box E-74, BROADCASTING.

General Manager needed immediately for Cable
system in Chicago area. Prefer candidates looking for
their tirst management position. 520,000 salary plus
percentage of profits. Mail resume to Fred Harms, Ron
Curtis & Company, O'Hare Plaza, 5725 East River
Road. Chicago. IL 60631.

Live Automation Schafer 903 broadcast automation
system, play any format. Includes: 1 903 Control unit,
5 Revox Decks. 4 Carousels—Mono, Random, 1
Verified Encoded Logging, | Dump/Load Electronics
for Weekend Programing, 2 ASR33M Teletypewrilers,
4 Racks. Value 527,600 including waarranty and in-
stallation. Sounds live, according to experts. KDEO
Radio, Box 2908, San Diego. CA 92112,
714-583-9100.

Videotape Recorders. Two IVC 960. Three hour
record capability. Dropout compensators, editing. 9
months old. List $24,650, sell for $18,500. Bob Horn,
KNDO-TV, Yakima WA. 509-248-2300.

Super 8/18mm Pacer processor. New. Daylight
operation, mixing tanks, pump, floor tray. List 57000.
Sell for S6000. Bob Horn, KNDO-TV, Yakima, WA.
509-248-2300.

Complete Gates-ATC Automation system with 3, r to
r stereo record-playbacks plus 3, single cart machines
and 1, 55 cart machine. 57 500 see in operation.
Available July. Radio Station KXIC-FM, lowa City, 1A
52240, 319-354-1181.

TV Transmitters: best offer takes either, as is. with
purchaser to assume crating and shipping expenses.
VHF Channel 4, both including VSBF filter and diplex-
er. (1) RCA 25 kw TT25AL with air cocled TT-5A
driver, excellent characteristics; (2) RCA TT-2AL, 2
kw. Test loads and spare parts available. Call WCCO-
TV Transmitter Supervisor 612-484-5539 or write
WCCO-TV, Engineering, 50 South 9th Street. Min-
neapolis, MN 55402.

For Sale; RCA TR-70B highband video tape machine-
good condition-loaded-cavec, DOC, editor, TEP, RCO,
3 heads $55K. Contact Don Hain, WQALN-TV, 8425
Peach St. Erie. PA 16509, or 814-868-4654.

SMC Automation computer memory DP-1 Switcher 9
carousels, 2 reel-to-reel, 2 single play units. 1 time an-
nouncer, large 5 rack system in like new condition 2
years old. Original price $32,000. contact Bill Brown,
912-265-5980.

Ampex Capstan Motors. Factory replacement for
Model 300 or 3200 duplicators 1800/3600 RPM
$140.00 xchange. Tellet Communications, 8831
Sunset Blvd., W. Hollywood, CA 90069.
213-652-8100.

Save Money! New and reconditioned Automation and
Consoles. Call Joe Terry 214-424-8585 or write
Autogram, P.O. Box 456, Plano, TX 75074,

Heliax-styroflex. Large stock—bargain prices—
tested and certified. Write for price and stock lists.
Sierra Western Electric, Box 23872, Qakland, CA
94628.
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For Sale Equipment
Continued

Instruction Continued

Help Wanted Announcers

RCA TP 86 16mm Projector Loaded A-1 shape. cur-
rent price over $16.000.00 FOB Atlanta. GA.
$8950.00. Will take Eastman, RCA or 35mm Projec-
fors as part trades. International Cinema Eg. Co. 2991
N. Fulton Dr.. NE, Atlanta, GA 30305.

New 23’ Gooseneck TV Trailer complete 3 rooms:
Eng. Audio, Production. Air cond, insulated, sound
prootf. 2-6.5KW Onan Generators. Wiring. technical &
air. 75% complete for 4 camera set-up. racks in, space
for 2 VTRs. FAB cost 2250.00 asking 1850.00. Vidtec
Systems Inc.. 611 N. Orchard St, Burbank, CA 91506.
213-843-4644.

General Radio 916-AL Bridge $485: General Radio
1330 Brigdge Oscillator $450. Both as package S850.
Munn, Box 220. Coldwater, MI 49036,

Gates 10w educational transmitter: good condition;
S850: write transmitter, box 6501, Titusville, FL.

Comedy

Deejays: New, sure-fire comedy! 11,000 classified
one-liners. $10. Catalog free! Edmund Orrin, 2786-B
West Roberts, Fresno, CA 93705.

Miscellaneous

TV stations interested in P.I. deal for Bicentennial re-
lated record album. VTR one minute commercial. Box
£-220, BROADCASTING.

Prizes Prizes!Prizes! National brands for promotions,
contests, programing. No barter or trade . .. better! For
fantastic deal, write or phone: Television & Radio
Features. Inc., 166 E. Superior St. Chicago. IL 60611,
call collect 312-944-3700.

“Free” Catalog ...everything for the deejay! Custom
1.D.'s. Promos, Airchecks, Wild Tracks, Books, FCC
tests, Comedy and more. Write: Command, Box
26348, San Francisco, CA 94126.

“Let's Go To Church” (R)-60 to 90 second non-
denominational sermonettes. Easy to sell. It's almost
tree. Demo-information, Hayden Huddleston Produc-
tions. Inc., 305 Shenandoah Building, Roanoke, VA
24011.703-342-2170.

Biographies and Record Information on hundreds of
recording stars. Daily almanac plus other programing
aids. Free issue: Rock bio's unlimited. Box 978, Beloit,
WI 53511,

Auditions, air checks duplicated. Recorder, 862 East
51 Street, Brooklyn, NY 11203,

Instruction

Leam broadcasting in LA at KiiS Radi¢ (NBC), in the
famous Kii$S Broadcasting Workshop. Write or call for
literature. B560 Sunset, LA 90069.

Broadcast Technicians: Learn advanced electronics
and earn your degree by correspondence. Free
brochure. Grantham, 2002 Stoner Avenue. Los
Angeles, CA 90025.

Job opportunities and announcer-d.j.-1st class F.C.C.
license training at Announcer Training Studios, 152 W,
42nd St., 3rd floor, N.Y.C., Licensed and V.A. benefits.

First Class FCC License in 6 weeks. Veterans ap-
proved. Day and Evening Classes. Ervin Institute (tor-
merly Eikins Institute), 8010 Blue Ash Road. Cincin-
nati, CH 45236. Telephone 513-79t-1770.

No: tuition, rent! Memorize, study—Command’s
"Tests-Answers” for FCC first ¢lass license.— plus—
"Self-Study Ability Test.” Proven' $9.95. Moneyback
guarantee. Command Productions, Box 26348, San
Francisco 94126. (Since 1967).

1st Class FCC, 6 wks, $400.00 money back
guarantee. VA appvd. Nat'l Inst. Communications,
11516 Oxnard St, N. Hollywood, CA 91606.
213-980-5212.

Chicago or Milwaukee. FCC license. Results guaran-
teed. Veterans approved. Lowest prices available. In-
stitute of Broadcast Arts. 75 East Wacker Drive.
312-236-8105 or 414-445-3090.

REIl teaches electronics. Over 98% of our graduates
pass FCC exams in 5 weeks. Classes: June 9, July 14,
August 25. REI, 61 N. Pineapply, Sarasota, FL 33577.
Phone 813-955-6922. REI, 2402 Tidewater Trail, Fre-
dericksburg, VA 22401. Phone 703-373-1441,

For 38 Years, industry Leader, Don Martin School of
Communications trains for 1st phone license, in just
five weeks! Call collect for details, 213-462-3281, or
write, Don Martin School. 7080 Hollywood Blvd., Holly-
wood, CA 90028, now!

Get your FCC license in Chicago! Biggest school in
the Midwest. Results guaranteed. Veterans approved.
Financing. Omega Services, Inc., 333 East Ontario.
Chicago, IL 60611. Call today: 312-649-0927.

San Francisco. FCC License. 6 weeks. 6/23/75.
Results guaranteed. Veterans approved. School of
Communication Electronics, 150 Powell Street,
94102. 415-392-0194.

FCC license the right way. through understanding.
Home study. Free catalog. Genn Tech. 5540 Holly-
wood Bivd. Hollywood, CA 90028.

RADIO

Help Wanted Management

General Manager for top rated Arkansas sta-
tion. $35.000 salary. benus arrangement, car,
country ¢lyub membership. health and lite in-
surance and stock options. Confidential. Send
resume to:

Box E-123. BROADCASTING

WANTED
IMMEDIATELY
TOP SALARY
D.J/P.D

Experience
1st Phone
Send resurmne and tape.
10,000 WATTS
KXRB
1000 on the dial

100 N. Phillips Ave.
Sioux Falls, South Dakota 57102
.Ph. {(605) 336-7393
Kay Douglas

Situations Wanted Announcers
Continued

23, married. BA degree. Current P.D. of
medium market. Top personality in rock and
talk shows. Baseball PBP for major college 3
years. TV commercial talent. Would like in or
near Dallas-Calif. near coast. Mil or Chi for
Personality Rock. Will consider any market if
you have & TV affiliate with possibile TV work
in sports, news, or commercials. (214)
368-7759. Confidential.

Situations Wanted News

Available July 1St protessional sposiscasler who
jocks well too. 5 years experience. 26. maiiied, good
voice, good looks, and modesi. Energelic baskeiball
and lootball p-b-p, would hke 10 do baseball 100. Ex-
perience includes: AFRTS Radio & TV. High Schoot
state lournament, and Jr. College national tournament.
Enthusiastic worker. Ready to move up lo college
level p-b-p. Box E-195, BROADCASTING.

General Sales Manager for leading
contemporary station within 200
miles of Dallas. $20,000 hase salary
and opportunity to earn $30K first

year.
Box E-124, BROADCASTING

Situations Wanted Programing,
Production, Other

EXPERIENCED, TOP RATED PRO-
GRAM DIRECTOR, CURRENTLY
WORKING DRIVETIME IN MAJOR
MARKET, SEEKS PROGRAMMING
POSITION WITH FM ROCK STA-
TION IN MAJOR OR MEDIUM
MARKET. FIRST PHONE.

BOX E-133, BBOADCASTING.

Help Wanted Programing,
Production. Others

PROGRAM DIRECTOR & NEWS DIRECTOR |

We are conducting a search for two outstanding persons. . .one
to serve as our Program Director and the other, News Director.
The PD must have mastered the routine of the PD’'s job so well
that he or she is now on the leading edge of what makes ARB's
happen and listeners listen and reach . . . the News Director
embraces the concept that radio news can be honest, informative
and entertaining. He or she is now a successful director in a
medium market or associate director in another major market
. . . rush personal and confidential letter and brief resume only
to: Box E-208, BROADCASTING.

An Equal Opportunity Employer

Situations Wanted Announcers

MORNING MAN

MATURE, STABLE, AIR-PERSONALITY WITH SHTICK.
. . . TWENTY YEARS DIVERSIFIED BROADCAST EX-
PERIENCE . . . FOUR YEARS MAJOR MARKET. BASE
SALARY 18 TO 20 K. . . WILL CONSIDER DAYTIME
SLOT OR PROGRAMING. PREFER EASTERN LOCA-
TION. . . . PLEASE REPLY TO:

Box E-218. BROADCASTING

Situations Wanted Programing,
Production, Others Continued

BROTHER LOVE

My co-workers call me an ofiginal, fellow jocks call
me unique bul nobody's ever called me a newsman.
WRC is No. 1. 18-34. and when it goes all news on
June 18th. Il go. . . {picture your call tetiers here). If
you're looking lor a stable, dedicatled jock or P.D., call,
early or late, just call, 301~926-5088.
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Situations Wanted Programing,
Production, Others Continued

Help Wanted Programing,
Production, Others

For Sale Equipment

No. 1 IN A.R.B. 12-49

EXPERIENCED TOP 10 MARKET P.D. NOW
CONSULTING. TURNED AROUND CURRENT
STATION IN ONE BOOK WITH MINIMAL PRO-
MOTION BUDGET. STATION IS NOW No. 1
(CUMES & QUARTER HOURS) IN TEENS &
18-49 6 AM-MIDNIGHT MONDAY-SUNDAY.
FOR INFO ON PROGRAMMING
RESEARCHED AND RIGHT FOR YOUR
MARKET, CONTACT:

BOX E-216. BROADCASTING

TELEVISION
Help _Wanted Management

DIRECTOR OF MARKETING
Group broadcaster needs marketing oriented
Radio/TV graduate to fill newly created posi-
tion at our television statioh. Station sales ex-
perience desirable, Candidate selected will
be in charge of all marketing services at the
station and be groomed for top level manage-
ment positions. Send resume to Mike Walker,
Ron Curtis & Company, O'Hare Plaza, 5725
East River Road, Chicago. IL 60631.

Help Wanted News

Hard-working TV Street Reporter.

Must be creative with film. Send picture with
resume.

An Equal Opportunity Employer.
Apply: Box E-174, BROADCASTING.

Buy—Sell—Trade

FINALLY! A FIRST CLASS,
18-TRACK RECORDING STUDIO
RIGHT ON MADISON AVENUE!

Twenty First Century Communications, Inc.,
publishers of the NATIONAL LAMPOON and
other magazines, and radio and recording pro-
ducers, are now making their superb record-
ing studio facilities available for hourly rental
al reasonable rates. In the Twenty First Cen-
tury Building on Madison Avenue and 59th
Street, this slick, clean, fully equipped. 16-
track studio is now available for top notch
recording sessions for albums, commercials,
demos, etc. From these studios came two
Grammy nominations in the last two years and
some of the best radic commercials heard in a
generation.

Available 24 houfs a day.
For rates and more details, call:

STUDIO “21"
835 Madison Avenue
New York, N.Y. 10022

Telephone: (212) 888-4070

|

[f you need help, the right job . . , ¢
for any needs related to Broadcasting:

POSITION
OPEN
STATE COORDINATOR:
IDAHO PUBLIC TELEVISION
Salary: $21,500-$22,500

Responsibilities: State-level cootdination of
three public university non-commercial televi-
sion operations. including financia! manage-
ment, inter-agency utilization. network
development, and consultative assistance to
individual stations.
Minimum Requirements: Master's degree in a
field related to public broadcasting: four years
of broadcasting experience, including a com-
bination of three years in broadcasting and
two years in management; professional ex-
perience in education, public relations and
public information; experience in non-com-
mercial television is preferred.

Deadline for applications: June 15, 1975

Employment effective July 1, 1975

Submit applicatiens and current resume to:

Milton Small, Executive Director
Office of the State Board of Education
614 West Idaho Street

Boise, Idaho 83720

An Equal Opportunity/Affirmative Action
Employer

ONE PE-245 GATES COLOR FILM CAMERA WITH
CBS IMAGE ENHANCER, ONE PE-12
MULTIPLEXER {4 IN, 2 OUT). ONE SARKES
TARZIAN DSP-80 SLIDE MACHINE AND TWO
B&H JANB 14 PROJECTORS. THIS COMPLETE 1S-
LAND JUST TAKEN OUT OF SERVICE: IN LIKE
NEW CONOITION. CALL 209—733-2600, KMPH
TV, HARRY PAPPAS.

Situations Wanted
Management

Ex. V.P. & Gen. Mgr. currenlly wite group operation.
Available Aug. 1, 1975, Good refalionship with cusrent
employer, who is aware ol this ad. TVB and Amefican
Management Assoc. lrained. Documented lhiack
iecord Havewon at all assignments. Can absolutely
conbiol éxpenses and keep people motivated. 14pear
in Tv'ales & manag (12 in manags . Ex-
cellent references. | can make your operation a win-

ner. Avaifable for personal interview. Box E-211,
BROADCASTING.

THE FINEST
MODERN
MOBILE COLOR
TELEVISION
STUDIO
IN THE WORLD

FOR SALE

Five stationary cameras with 15 to 1
zooms ., . . One hand-held camera . . .
Two VTR's . . . Ong Ampex HS-100 disk

. One character generator . . . Dou-
ble re-entry switcher with Quad effects
and double chroma-key.. . . Double re-
entry swilcher with Quad effects and
double chroma-key Outstanding
audio and communications system. . .
Over 30 monitors plus vectorscopes,
waveform monitors, and all associated
equipment . . . In 40 foot van. . . . Will
deliver anywhere, Write

Box E<175, BROADCASTING

Situations Wanted
Programing, Production,
Others

SUMMER HELP Top 1975 Harvard gladuale and
tormer e] al ade wants r

employment at your station in e:change for long
hours and hard work. Production and editing ex-
perience. All markets and salaries considered. Call
immediately. Richard Mendelson. 617—498-3350
(home), 617 —495-5792 {officel. Hawvard College.
Winthrop |-31, Cambridge, MA. 02138,

Employment Service

JOBS! JOBS! JOBS! IF YOU HAVE THE

TALENT—WE MAVE THE JOBS'™ Subscribe to:

HSdinlads

Box 61, Lincolndale, N.Y. 10540
Number “*Dne’ in Weekly, Nahnnwude
Employment Listings for Radio, TV, DJ's
PD's, Announcers, News,
Sales and Engineers
[ $12.00 3 mnnths {12 issues)
[ $25.00 12 munths (50 isswes)
(Cheek Approptiate Box)

NAME .
ADDRESS

FOR IMMEDIATE SALE
IN NEW YORK
BROADCAST TELEViISION
EQUIPMENT
IN GOOD OPERATING
CONDITION FROM
2 TV STUDIOS

2 RCA Ts-40 switchers with special effects and
chroma key

1 RCA BC-100 audio console with associated equip-
ment

1 RCA custom audio-video routing switcher
2 Mole-Richardson mic booms
35mm-16-mm interlock dubbing system

1 RCA TK-27 film chain with TP-66 16-mm, 35-mm
Simplex and TP-7 35-mm slide projector

1 Berkey colortan portable lighting dimmer pac and.«
conlrol

Kliegl raising and lowefing systemn
Many Other ltems

FOR INFORMATION:

Contact

ROSNER TELEVISION SYSTEMS
(212) 248-3967

All items subject 1o prior sale

Remil Cash With Order. Pleasel

BROADCASTING’s Classified
works for YOU!
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For Sale Equipment
Continued

Business Opportunity

FOR SALE

Two
AMPEX VPR-7950 1" video tape record Playback
rachines, including:
~TBC-790-05 color time corrector with video pro-
cessing dropout compensator
—705-68019-01 tension memory
—Velocity error compensator
—701-7938-01 transport remote control
—Tektronix Model 650 color monitor with RGS output,
Tektronix 602 vector display module installed in over-
head bridge.
Bolh units have recently been Serviced and fully
aligned by factory representative and are fuliy opera-
tional. Both have lew actual operating hours.
$35,000.00 Each. F-0.B. Quincy, IL.
Harris Corporation
Broadcast Equipment Division
123 Hampshire St
Quincy, IL. 62301
217-222-8200

SYSTEMS WANTED TO MANAGE

Medium-sized MSQ Ilooking for cable systems to
manage. If you are a tax-shelter investor without cable
operating expertise, ean owner-operator wanting to
retire but not wanting to sell unti! System prices im-
prove, or an owner seeking to professionalize the
management Of your Syslem or group, contact us.
Fees negotiable. Option to purchase not required. Will
consider purchase of minority position if desired.

Write o cell Jfim Hoak, President, Heritage Com-
munications, Inc, 8611 Hickman Road, Des Moines,
lowa 50322, 515—278-5281.

For Sale Stations
Continued

Class A FM including al reas esfate. $110.000.00.
Only station in community less than three hours from
New York. Modern building, equipment, and (ull
automation system.

Arthur H. Hoit
The Helt Corporation
Box 111
Bethiehem, Pa, 18018
215—885-3775

Program Services

Miscellaneous

RADIO AUDIENCE SURVEYS from $269
* INCREASE SALES REVENUE

+ ACHIEVE GREATER RESPEGT AT THE AGENCY LEVEL
*INCREASE STATION PRESTIGE AMONG EMPLOVEES

Professional Research Services J’J[ ﬁig ~Another ‘
Dole Bennerr

l 6308 S. TERRACE RO. TEMPE, ARIZ. BE28] (602) 839-4003 Collect

AMERICAN BICENTENNIAL
RADIO PROGRAMS

5 Min.— 5 per Week. 52 Weeks Available. Top Produc-
lion. Reasonably priced. Don’l miss out on the biggest
thing to hit America in 200 years! Free Demo. Com-
mittee for 1778, 4409 Madison Ave. Kansas City,
MO. 64111, (816) 56+-0700.

Placement Service

THE Z FORMAT
WINS AGAIN!
Spring '75 ARB

63% total audience share!
46% men 18-49!
80% women 18-49!
85% teens!

Professional programming
for automation.
Free demo:
CENTURY 21 Productions Inc.
8383 Stemmons —Suite 233

Dallas, Texas 75247
{(214) 638-3222

John Grandy
Western Business Brokers
773 Foothill Boulevard
San Luis Obispo, California
805—544-1310

tNCORPORATED

BROKERS & CONSULTANTS

s SUITE 217
11300 NORTH CENTRAL EXPRESSWAY <
DALLAS, TEXAS 75231 (214) 368-8545

Brokers & Consultants
to the
Comrmunications Industry

THE KEITH W.HORTON COMPANY, INC.
200 william Street o Elmira, New York 14902

(P.O. Box 948) = (607) 733-7138

NEED RADIO OR TV PERSONNEL?
CALL THE 24 HOUR HOTLINE!
305-—-392-4210
An Exclusive Service of
WILLIAM J. ELLIOTT, JR.

& COMPANY, INC.

For Sale Stations

PUBLIC NOTICE

TOP MARKET OFFERING

AM apd 50.000 watts FM stereo stations In
the most ideal of the top_15 markets. Com-
bined price: 2¥z milllon. Excellent facillties;
superb properlies. Repties should conteln
information sufficlent to establish financial
and personal qualifications,

Box B-237, BROADCASTING

Tha City of Columbia, Missouri hereby gives
notice of request for applications to construct
and operate a cable television system to serve
the City.

Applications must be received by 5:00 p.m,
COT, August 15, 1975.

Applications will be accepted only if they
follow the form specified in the application
package. Application packages, which in-
Clude a copy of the application form, the
regulatory ordinance, pertinent charter sec-
tions, the feasibility study and the selection
criteria, may be ¢btained from the City Coun-
selor, Municipal Building, Sixth and Broadway,
Columbia, Missouri §5201.

All applications will be publicly opened on
August 18, 1975. Communications should be
addressed only to the City Counselor and
should be limited to those of a contractual
nature. Public hearings will be held subse-
quent 1o August 18, 1975 at which time appli-
cants will be given an opportunity to make a
public presentation.

Florida—AM Daytimer,

1000 watts. Needs management to be
a success. No brokers, Please.

Principals Only!
Reply to Box E-147, BROADCASTING.

MIDWEST STATION
Exclusive to Market
Fiscal Year Gross $170,000
Price $315,000
10 Year Terms

AT YOUR SERVICE WITH
20 YEARS EXPERIENCE.

RICHARD A.

SHAHEEN, INC.

Ll I"
435 N, memnn Avs Chicago, Il 80811 ‘xg 1

312/467-0040 /;;;_- A

Highly Profitable 10 Kw AM-full time in sunny
Westerm City of 5$750.000 growwing over
$700,000 with No. 1 rating most of the day.
Asking only 51,200,000 with $500,000 down.
Qualified buyer only. Box E-212, BROAD-
CASTING.

LARSON/WALKER & COMPANY

Brokers, Consuftants & Appraisers
Los Angeles Washington
Contact: William L. Walker
Svite 508, 1725 DeSaes St., N.W.
washington, D.C. 20036
202—223-1553

You belong In

]

The newsweeklv of broadcasting and allied ansg

] Medium VHF-TV 2.7KK Nego
S Metro  AM-TV 1,1KK  Cash
Mw Metra  Package 400K 30%
NE Medium Daytime 275K Terms
c Metro  Daytime 200K 20%

& CHAPMAN ASSOCIATES"

Tuasliwess Deoknrinae surviae

Atlanta—Boston—Chicago—Detroit

Dallas—San Francisco
Please Write: 5 Dunwoody Park
Atianta, Georgla 30341

BROADCASTING'S CLASSIFIED
RATES

Rates, classifiad iistings ads:

—Help Wanted, 50¢ per word—$10.00 mtﬁy minl-
mum. (Billing charge to sistions end firms: $1.00).

—3ituations wanted, 40¢ per word—S$5.00 weekly
minimum,

—All other classifications, B80¢ per word—$10.00
weskly minlmum.

—Add $2.00 for Box Numbet per lssus.

Reates, cisssified display ads:

—Situations Wanted (Personal ads) $25.00 per Inch,
—All other $45.00 per Inch,

—Mdre than 4% bilied at run-of-book rate,

~—Stations for Sale, Wanted to Buy Statlons, Employ-]
ment Agencies and Business Opportunity advertising
requires display space.
L)
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WABC'’s Rick Skiar and
his giant radio station

On Tuesday momings, the programing
staff of waBc(aM) New York meets to
decide which singles will be added to its
playlist and which will be dropped from it.
The meetings are relaxed, casual affairs.
Nowhere is there the sense that these
decisions will indirectly affect radio sta-
tions nationwide and, in turn, the success
of recording artists and record companies.

For top-40 radio, living with clear-chan-
nel WABC, the top-rated contemporary sta-
tion in the nation’s largest market, is
somewhat like living in the shadow of the
mountain. But Rick Sklar —college profes-
sor, author of *‘Tom Swift and His Giant
Robot,” waBc's programing chief and
perhaps America’s most successful and
influential programer—will downplay his
status as man on top of the mountain and
turn any such talk to a conversation on the
values of research, a stable air staff and
good promotion.

Every contemporary radio station with
any hope of success conducts research,
Mr. Sklar’s weekly survey reaches a ran-
dom 75 record stores, with continuous
crosschecks designed to detect sales hypo-
ing and local fads. Most radio stations
recognize the value of clever, timely pro-
motions; Mr. Sklar's creations, from a
contest challenging listeners to duplicate
DaVinci’s Mona Lisa to the current,
copyrighted ‘“$25,000 Button,”’ are
models for stations across the country,
The trademark of any station calling itself
top 40 is a record rotation that reflects
what the program director believes his au-
dience will want to hear most often; the
WABC studio is equipped with special
clocks that inform the announcer when it
is time to play a hit from a certain catego-
ry.
He and his station are emulated. He is
often credited with trends in top-40
radio —particularly tight playlists and
tight-lipped announcers. But Mr. Sklar
sees these phenomena as self-generated,
arising out of intensive research into what
people want to hear. (Actually, despite his
air personalities’ reduced role on the air,
Mr. Sklar values his staff highly. He says
that ‘‘good people’’ on the air and
elsewhere in the organization have made
WABC.)

Rick Sklar’s career has grown apace
with both rock ‘n’ roll music and the radio
formats it spawned. Finding, after his gra-
duation from New York University, that a
childhood dream of writing comedy for
radio has been thwarted by the changes
the medium had undergone, he went into
copywriting at wPAC(AM) Patchogue, N.Y.
He moved in 1955 to wiNs(aM) New York,

Profile

Richard Jerome Sklar—VP and director of
program development, ABC-owned AM radio
stations; director of station operations.
WABC(AM) New York; professor of
communications arts, St. John's University,
New York; b. Brooklyn, N.Y., Nov. 21, 1931; BA,
education, New York University, 1953;
copywriter and announcer, WPAC(AM)
Patchogue, N.Y., 1954; copywriter, promotion
director, assistant program director, program
director, WINS(AM) New York, 1955-59:
program director, WMGM{AM) {now WHN)
New York, 1960-61; director of production and
community service, WABC, 1962-63; program
manager, WABC, 1964-72; operations director,
WABC, 1973; present post, 1974; named VP,
February 1975; m. Sydelle H. Helfgott, July
1954; children—Scott, 16; Holly, 11.

L i
participating in that top-40 pioneer’s suc-
cess with Alan Freed’s Rock n’ Roll Par-
ty, and learning from the payola scandals
that soon followed.

His arrival at wWABC accompanied the
station’s switch to top 40. Further respon-
sibilities came last year with his assump-
tion of over-all programing development
for all six ABC-owned AM stations. He is
quick to emphasize that he does not pro-
gram these stations, but that he has
brought his research techniques and his
ear for radio to minister to the needs of
each station.

Mr. Sklar’s fascination with science and
technology touches all aspects of his work,
which he describes as *‘a lot more like fly-
ing an airplane or a spaceship than you'd
think.” Beyond the futurism of the wABC
studio, Mr. Sklar’s office is equipped with
a variety of tape and monitor devices, in-
cluding a special phone that enables him
to listen to the air sound of any ABC-
owned station or to its principal competi-
tion.

It seems that there are few people in
radio who don’t have some opinion of Mr.
Sklar and his results. Most rival pro-
gramers echo the superlatives of his ABC
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colleague, Howard Cosell, who calls Mr.
Sklar ‘‘the best there is at what he does in
this whole country. No one has the sense
of contemporary music that he does.””
One competing programer defines Mr.
Sklar’s programing ability as ‘‘an amazing
talent for knowing what New York
needs.”’ Those closer to him are more apt
to talk about his humility than his achieve-
ments. As Richard Roslow of The Pulse
Inc. puts it, ‘‘He’s the biggest success in
his business, but you can reach him on the
phone.””

The scientist-programer is also a writer
with a flair for science fiction. Mr. Sklar’s
best-known work, he notes wryly, is
“Tom Swift and his Giant Robot,"’
published as part of the Tom Swift series
by Grossett & Dunlap. Written early in his
radio career, the book borrows some of its
characters’ names from Mr. Sklar’s co-
workers at WPAC.

Writing has been supplanted in recent
years by yet another interest. Mr. Sklar
has just completed his fourth semester as
a professor of communications arts at
New York’s St. John’s University, teach-
ing the business of broadcasting in a
course that draws heavily on guest lec-
tures by leading industry figures. A
favorite class project involves analysis of
the format at a given station to determine
how creatively and efficiently manage-
ment is trying to achieve its goais. Mr.
Sklar berates himself for giving too many
A's,

Juggling work and avocations, Mr. Sklar
sees little meaning in the concept of **free
time,” and argues convincingly that he
enjoys all he does. With school out for
summer, he is anxious to return to writ-
ing—but this time, to writing a textbook
for broadcasting that he believes is long
overdue.

He has, however, little time to consider
what he will do next. The demands of
waBC (which, having bested a host of AM
competitors, is now facing a potentially
greater threat from FM) are not likely to
diminish. He will serve as music consul-
tant to Mr. Cosell’s contemporary-
oriented TV variety series. Most signifi-
cant of all, though, may be the animation
that comes into his voice when he dis-
cusses his teaching.

At the moment, his weekly music meet-
ing is reaching its end. Three singles have
been dropped and three added. On one of
the adds, he has allowed the views of six
of his staff to overrule his negative opin-
ion. Two of those dropped are efforts by
artists following up major successes. The
tremors created by those decisions will be
felt for weeks to come, but with the choos-
ing behind him for now, Rick Sklar is
quite willing to turn his attention to other
things.



Editorials

If the FCC needed a nickname it could be the Midwestern Com-
munications Commission. Six of its seven members are from
that area, and the seventh, from Tennessee, has one foot in
Michigan.

The hyphenated commissioner—Benjamin L. Hooks—is as
unique as he is ubiquitous. While Mempbhis is the birthplace of
the black commissioner, he also has roots in Detroit where, as a
Baptist minister, he still has church connections. And he is also
an attorney and a former Tennessee judge.

Three of the FCC's members—Chairman Richard E. Wiley,
Madame Commissioner Charlotte T. Reid and the dean, Robert
E. Lee, are natives of Illinois. Former broadcaster James H.
Quello is a Michigander, and the newest members, Abbott
Washburn and Glen O. Robinson, aboard only since last July, are
both Minnesotans.

When the original Radio Act became law in 1927, it specified
that there be five commissioners, each designated from one of
the five radio zones into which the country was divided on the
basis of population. That was to assure that the broadcast assign-
ments (then AM-only) were to be equal among the five radic
zones, and equitable among the states in each zone.

The Communications Act of 1934, which as amended is still
the law of the land, jettisoned the zone and quota system, for bet-
ter or for worse. Thus geography was removed as a requisite in
the selection of commissioners. The unwritten law of patronage,
of course, was and still is a dominant factor.

Certainly it wasn't by design that neither coast is represented
on the FCC. It couldn’t have been the intent to bypass California
and New York, the most populous states, particularly when the
preponderance of the programing and the talent are in Los
Angeles and in New York City, not to mention leadership in
numbers of radio, television and common carrier licensees.

It won't happen quickly, of course, but as the FCC is the most
important independent agency in government, giving its mem-
bers unequalied exposure, the patronage dispensers are certain o
catch up with this oversight in geographical distribution.

Our mentioning this phenomenon should not be confused with
advocating its correction: Selections premised on patronage alone
seidom yield optimum appointments. Moreover, if perchance the
FCC were repopulated, the new crop— person for person—could
be a lot worse than the incimbents. At the top, we doubt whether
a harder-driving chairman, who moves mountains of backlogs,
whatever the price, could ever be found.

Double jeopardy

Public broadcasting’s WNET(TV) New York put itself in a pre-
carious position, to say the very least, when it broadcast last
Monday night a program built around a taped interview with Ab-
bie Hoffman, the former Yippie and current fugitive from justice.
Ironically, the program partially replaced one on Harlem that
WNET elected to postpone under pressure from New York blacks
in general and from one of its own staff members in particular
(BROADCASTING, May 19).

The Harlem program’s postponement strikes us as strange, but
the Hoffman program raises serious questions. Not only is he a
fugitive, but he was paid for the interview, he was given certain
editing rights over it and he obviously used it to his own purposes
as best he could. Putting aside the question of whether public
funds were or should be used for such a purpose, it is hard to im-
agine that WNET did not somehow and perhaps sericusly aid a
fugitive.

No charges have been brought against the station or the pro-
ducer, TVTV, at this writing, so far as we know. Nor are we sug-
gesting that any should be, We do suggest that WNET manage-

ment strained the bounds of licensee responsibility if it did not
break them: positively in the Hoffman case by scheduling a pro-
gram that was legally suspect, negalively in the Harlem case by
letting others call the shots. Both instances represent problems
that deserve serious study.

Summa cum laude .
Two names in this week’s news remind us of the debt all in
broadcasting owe to those who blazed the technological trails for
the media of today.

Dr. Peter Goldmark, 68-year-old scientific genius whose cred-
its are phenomenal, may mean little to the star-idolizing public
that saw him receive the Trustee’s Award of the Nationai
Academy of Television Arts and Sciences last Monday night on
the network he called home for most of a career,.and under
whose aegis many of his accomplishments came to flower. But
without the contributions of Dr. Goldmark to LP recording, color
television and video cassettes, neither radio nor television would
be the technologically advanced services they are today.

Also in this issue is an account of the career of Ernst F.W,
Alexanderson, an earlier genius who died May 14 at 97. Without
his contribution, transmission of the human voice by radio,
made possible by the invention of the alternator, first demon-
strated in 1906, certainly would have been delayed.

Those who follow should remember in whose footsteps they
tread.

Lest we forget

Broadcasting as a medium has become so large, and the dimen-
sions of television in particular so dominant among the nation’s
media, that one tends to forget that 88.6% of the radio stations in
this country have annual revenues under $500,000, and that
36.6% serve communities of fewer than 15,000 people. Yet in
ways beyond number, they are the backbone of America’s home-
tewn communications system. Their owners rarely get rich (in-
deed, one out of three radio stations runs in the red), but they
often die happy.

Those reflections are but a few among many that come to mind
with realization that six days remain in National Radio Month, an
event thdt should not pass without notice. This year’s theme for
that event—symbolized by the design that appears in place of this
week’s editorial cartoon—is that ““Radio is beautiful.”” Truer
words there aren’t.
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hal{g if/l a nameoPRmuwand  Judiet

Great names can also be great trademarks.

“Good name i man or woman...is the

)

immediate jewel of their souls..”ow

And great trademarks can be as valuable to you as they are to the companies that own
them. Because they help ensure that when you ask for something you get what
you asked for.

peak the speech 1 pray you,as I

pronounced it 10 YOUL. s

So, in order to protect yourself, and us, please use Xerox as a proper adjective and not
as a verb or noun. Thus, you can copy on the Xerox copier but you can’t Xerox
something. You can go to the Xerox copier but not to the Xerox.

“Zounds! Lwas never so bethumpd

»

by words.

We dor’t want to bethump you with words; please just use our name correctly.

XEROX

(

XEROXBis a trademark of XEROX CORPORATION.




Good News jrom Goodwill.

Many of Kalamazoo's handicapped have had their
lives changed for the better through the work of
Goodwill Industries. Goodwill trained them in their
workshop and placed them in paying jobs.

To do this, the Goodwill organization needed public, @
support. So the local Fetzer radio station publ1c1zeﬂ:\ e A 'z
their needs and produced worthwhile results. A g3 S |€a T’S'

: 23S o FS W

cent letter from Goodwill said, "Our programs have, Ay K
been expanded, our services increased and many more o \ § s_‘ré: g ‘ﬁ/
people have given of their time and talent to help e ‘/
the handicapped help themselves.” S rt'"l:“.

Helping a good neighbor is all part of the Fetzer
tradition of total community involvement.

She r_‘%{fgﬁ Sations
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