New life in old concern over license renewal /f
Broadcast stocks reboundmg ahead of the market
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For 26 years,
we’ve been making or breaking
the news in Houston.

1949-1975 Channel 2,

KPRC-TV, wins more news
awards than all other
Houston stations

1969 KPRC-T V is on the
scene with extensive,
award-winning
coverage of a major
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é;‘m = i 1947 KPRC-TV is news. Channel 2
e B> presents the first television
DN newscast in Houston.
Yol v Y oy It's soon to boast the city's first
=z X full-time TV news staff. And
L g later, the first full color news
<OQp A e n T telecast in the city.
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O 1973 KPRC-TV breaks the Dean 1969 KPRC-TV aids all networks

= Corryl Story. On the scene coverage of the in presenting live coverage from NASA
~m largest murder case in modern history. of man’s first steps on the moon.

When it comes to news, people in Houston tum to
TV 2, They've been doing it for 26 years now. And the best is yet to come.
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The Perfect All-Fami
Entertainment!

The only half-hour series
to perfectly fulfill
& the original intent of _ .
- T the FCC Prime Time G RR A
NS I e 3 Access Ruling. SRR
-

The Fastest Selllng Half-Hour
New York WCBS-TV (CBS) Los Angeles KNXT (CBS) Chicago WBBM-TV (CBS)
Detroit WWJ-TV (NBC)  Cleveland WJW-TV (CBS)  Washington, D.C. WMALTV (ABC)
Houston KPRC-TV (NBC)  Miami WTVJ (CBS) Atflanta WAGA-TV (CBS,
Kansas City WDAF-TV (NBC)  Cincinnati WLWT  (NBC} Milwaukee WTMJ-TV' (NBC
San Diego KFMB-TV (CBS) Charlofte WBTV (CBS)  Phoenix KTARTV (NBC
Wichita, Kansas KTVH ~ (CBS) Knoxville WATE-TV (NBC) Omaha WOWT (CBS)

Comeisee us and meet Jim Henson in person at the NATPE-Stuart Suite, 23rd floor, Fairmont Hotel Tower



24 Brand New Perfect
Comedy ¢« Musicale
Variety Half-Hours

Perfect Stars Perfect Production
Starring Kermit, the Frog, as host, And Writing Talent !
and the worid-famous Mu : -
| PRets JimHenson, |
Guest starring the greatest executive producer, multi-Emmy Award
entertainers in show business. * winner, Oscar nominee and three time
P f Grammy nominee
erfect Format Jack Burns,
“A show within a show!” producer- head writer, WGA Award winner
Jack Burns,

On-stage, Kermit, the Frog, plays ‘

host to the greatest entertainers in je J r|¥| Juhl,
show business in extraordinary song,  ¥iM AeNson,
dance and comedy numbers. writers

Backstage thi hilarious| CanySmilhs I
ings are hilariously i i

entertciningcs Kermit and his Dngh'l' Hemlon

loveable multitalented Muppet Productions, Inc.

family prepare for the show! creative consultants for ITC, multi-Emmy

Award winning producer and director team

*Guest stars will be top entertainers like those shown below and others of similar caliber.

vreniante 1801

|

hiladelphia WCAU-TV {CBS} Boston WCVB-TV (ABC) SanFrancisco KRON-TV (NBC)

Httsburgh WIIC-TV {NBC) St. Louis KMOX-TV {CBS) Minneapolis WCCO-TV (CBS) g

yeatile KOMO-TV (ABC) [ndianopolis WLWI-TV (ABC)  Baltimore WJZ-TV (ABC) FROM TELEVISION
5onlond,0re\ KATU (ABC) Denver KMGH-TV (CBS)  Columbus,Ohio WTVN-TV (ABC)

>srand Rapids WOTV ~ (NBC)  Scranton/ WNEP-TV (ABC)  High Point/ WGHP-TV (ABC)

2ockford WREX-TV (ABC) Wilkes-Barre Greensboro/ Winston-Salem

AN COMPANY
An ITC/Henson Associates production. Develobed in cooneration with the CBS owned stations



The Six Million Dellar Man’
is headed your way! Grab him!
The number one series on ABC-TV
and the number one 18-49 show
in all of network television!

mcatv

LIS -1 sasan avarages through 1st s rapar. [aUbjact 10 survay limitations
*Or another appropriate title.

See you at NATPE! Fairmont Hotel, Suite 210.
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BISCAYNE BUSINESS O National Association of
Broadcasters joint boards were busy in Florida last week.
Among top items handled: decision to support radio-only
renewal bill, if one gets anywhere in Congress. That was
only one of many matters considered. PAGE 20.

WHAT, IF ANY, CONNECTION? O Rumors were rife last
week following published reports that newsmen, some
broadcast newsmen included, were cooperating with the
CIA. PAGE 21.

INTERFERENCE CLAIM O Court rejects allegations of
Committee for Open Media that contined operation of
KRON-TV San Francisco—over long period while license
renewal was in hearing— restrwted citizen group’s legal
recourses. PAGE 22.

FCCFEES O National Cable Television Association
argues in appeals court that operators derive no benefits
from annual charges levied by commission. Also
opposing fee schedule are AT&T, EIA and number of
common carriers. PAGE 22.

TIME FOR CHANGE O FCC decides that radio network
rules promulgated many years ago need to be re-
evaluated. Multinetwork operations is one area of
particular concern. PAGE 23.

PASTORE’S PRIORITIES O Insenator’s last year on Hill,
his communications subcommittee will push for action on
EEO, public broadcasting, UHF quality, cable legisiation,
TV violence and daylight time extension. PAGE 25.

WILEY SUPPORT O FCC chairman testifies in favor of
bills that would increase commission power to assess
penalties, reduce conflict-of-interest restrictions, allow
translators to originate programing. PAGE 25.

LUKEWARM TO BURDEN O FCCis unimpressed by
broadcaster’s request that he get his stations back so that
he can sell them to minorities at low prices. PAGE 28.

STATUS FOR TV CODE O New York court dismisses
AFTRA suit against rule that bars host-selling on
children’s TV, It’s seen as establishing legal standing for
code. PAGE 30.

ABC-TV'S BIG WEEK [ Network snares top Nielsens in
19th week, thanks largely to Robert Redford movie,
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Happy Days anniversary show and new Bionic Woman.
PAGE 51.

HANGING IN BALANCE O At NCTA executive commiitee
meeting, cable leaders express fear thaf broadcasters’
anti-pay efforts aren 't being effectively countered.

PAGE 54.

UNITED THEY STAND O Convinced that First
Amendment rights are af stake, broadeast and print
representatives join in urging the U.S. Supreme Court to
overturn Nebraska gag order. PAGE 55.

REPLY TWME O Network executives rebut House Speaker
Albert's charge that television time is arbitrarily granted
to President without fair treatment for opposition.

PAGE 55.

HARDEST PART OF AN INTERVIEW O That appears to be
getting subject before camera—at least in CBS reporter
Mike Wallace’s case. Twice now, he's thought he’s had
Gerald Ford lined up but wires kept getting crossed.
PAGE 56.

RINGING IN HIGHER PRICES. O FCC's Common Carrier
Bureau doesn’t support AT& T's proposal for long-run
incremental costs. It boils down to possibility of much
bigger tab for broadcasters. PAGE 57.

LESS ISMORE O Thomson-CSF Laboratories uses
Society of Motion Picture and Television Engineers
conference to introduce new eight-pound electronic color-
TV camera. PAGE 58.

EYES ON UHF SPACE O Development of U.S. position for
WARC-79 gives private land mobile interests chance to
push for a greater share of spectrum. PAGE 59.

HAPPY DAYS ARE HERE AGAIN [0 Riding the crest of
bullish stock market are broadcasting, cable and allied
stocks which are rebounding from last year’s lows.
PAGE 60.

FROM GALLERY TO BOARD ROOM [ Ray Scherer, who
dodged bullets in Northern Ireland and travelled the
Texas hill country with Lyndon Johnson, reflects on his
transition from NBC News correspondent to RCA
executive VP and top man in Washington. PAGE 81,

Fimanoe, ., Playlist
For the He Jrﬂ
Media, | R,
Manday Ml-.'rﬂu

Open Mike. .

Broadcashing is published 51 MonOays a year (cOmbined issue at yearend) by Broadcasting Publications inc, 1735 DeSales Street. NW. Washington, D.C. 20036. Second-class postage paid at
Washingfon. Single issues ST except yearend issue $2.50. Sudscrptions: one year 525, two years 545, three years S60. Add $52 yearly for special delivery. S65 for air mail, $4 for Canada. §6 for
alf other countries. Subscribers occupation required. Annually: Broadcasting Yearbook $20. Canie Sourrebook S10.
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This charming 19th century mansion, Wheatland, was the home of
James Buchanan, the fifteenth president of the United States. Built in
1828 in Lancaster, Penna., the mansion has been completely restored,
with much of President Buchanan's furniture, china and silver in place.
Buchanan was Pennsylvania’s only native president.

=== ) PENNSYLVANIA
e e | Pioneer and still the Leader

WGAL-TV was the first television station in this
A o A . y o\ historic area. Today, after more than twenty-five

- LS‘ A ' years, itisstill first in that it delivers more audience

s ) s ‘ ‘ than all other stations in the Lancgster-Harrisburg—
\cumteniais o — York-Lebanon market combined. The resuit of
this impact is increased sales results for advertisers.

GAL-TV

LANCASTER-HARRISBURG-YORK-LEBANON, PA.

e Hhﬁi_lssgun__q

Represented
/...u...u A s b

Fiaots
3 THE

e , MEEKER | * ARB Station Index, Nov. °75, Sun. through
B Al e B £ CEMPANY, ING. Sat.,, 7:00 AM to 1:00 AM, Audience esti-
pree oS T . n mates subject to limitations published by ARB.
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WGAL-TV Lancaster-Harrisburg-York-Lebanon, Pa.

STEINMAN TELEVISION STATIONS /SSesaiSiiiiis i




ClosedzCircuit’

Insider report: behind the scene. before the fact

e ]
Election year

Politics was in balmy air of Key Biscayne,
Fla., during Nidtional Association of
Broadcasters winter board meeting last
week. After TV board chose Robert
Gordon (wcpo-Tv Cincinnati) chairman
and Kitty Broman (wwLpITv] Springfield,
Mass.) vice chairman in special election
(see page 20) talk turned to radio board
elections to be held next June. Best
guesses: Donald A. Thurston (WMNB-AM-
FM North Adams, Mass.) to be unopposed
for chairmanship; Virginia Pate Wetter
(WASALAM]-WHDG[FM] Havre de Grace,
Md.) and William O*Shaughnessy (wvox-
AM-FM New Rochelle, N.Y.) vying for vice
chairmanship.

T T T—
Behind scene

Extent of alarm raised among
broadcasters by report that White House
was inclining toward de-regulation of
cable (BROADCASTING, Dec. 15, 1975) is
only now becoming evident. Last week it
came to light that whole line-up of ABC-
TV affiliates, acting through Tom
Goodgame, of KTUL-TV Tulsa, Okla,,
chairman of ABC Affiliates Association,
protested to Robert T. Hartmann,
counselor to President.

Wire from ABC-TV affiliates followed
release of letter from Paul MacAvoy,
member of President’s Council of
Economic Advisers, that was interpreted
by recipient, Wilson Wearn, chairman of
National Association of Broadcasters, as
expressing willingness to see TV
broadcasting go into decline in favor of
cable development. Mr. Goodgame,
speaking for **185 television stations on
this crucial issue,’” told Mr. Hartmann:
*‘We will work to make our views known
and we believe that the public will agree
with us.”” Mr. MacAvoy issued denial that
he or associates had made up minds on
cable regulation (BROADCASTING, Dec.
22, 1975).

e PSS o
The bell ringers
Four of CBS’s five owned TV stations
have renewed Sandy Frank's-Chuck
Barris’s The Bobby Vinton Show, variety
half-hour, for 1976-77 prime-access
season. (CBS's wBBM-Tv Chicago runs
local news in access time.) ITC’s The
Muppets will probably be only new CBS-
owned stations prime-access series for
1976-77, according to CBS sources,
whereas NBC-owned stations have
already firmed up two new ones to begin
next September: Andy Williams Show,
variety half-hour syndicated by Grey
Advertising Inc., and 20th Century-Fox

Television's Celebrity Sweepstakes game.

In addition, NBC stations reportedly
may pick up two more new ones: The
Uncxplained, Columbia Pictures
Television's documentary series exploring
mysterious phenomena (Bermuda
Triangle, UFQ’s, etc.), and Viacom's Don
Kirshner Presents New Stars, talent-
scouts-type half-hour with singer Frankie
Avalon as host. ABC O&O’s are
considering several diverse possibilities
(**Closed Circuit,” Jan, 12).

T ——
Green light
Now that FCC has ratified transfer of
control of Washington Star
Communications to Joe L. Allbritton
(story page 24), negotiations for sale of
certain of broadcast properties formally
will get under way. First to be sold
{although FCC has given new owner three
years to comply with crossownership
rules) are expected to be WMAL-AM-FM
Washington, offered as package. Asking
price reportedly is eight to 12 times net
before taxes. Based on current $2 million
annual return, that would be $16-to-3$24
million.

It’s doubted that Mr. Allbritton, sole
owner after transfer, will be disposed to
sell channel 7 wMAL-Tv until radio
stations’ sales are closed. ABC affiliate,
with 316 kw visual, 48 kw aural, is one of
four V's in Washington market. Also to be
sold under rules is either wLVA(AM) or
WLVA-TV Lynchburg, Va., and likelihood
is offers will be entertained for radio only.
Star's ownership of channel 4 wciv-Tv
Charleston, S.C., isn’t involved because it
has no companion radio outlet. Handling
all negotiations for Mr. Allbritton is John
O’Connell, Houston investment
consultant, with whom Houston banker
Allbritton had business relationships. Mr.
O’Connell had been identified with
Houston’s Astrodome and Roy Hofheinz,

e ———
Full text wanted

Political party officials have been advised
that Public Broadcasting Service won’t
provide live coverage of national
conventions this year, and they’re
unhappy. Some highly connected
Democratic advisers are known to believe
that full-text coverage of such events is
kind of assighment noncommercial
systam was created to perform, and
they’re expected to argue that point
forcibly. PBS explanation that it lacks
funds for gavel-to-gavel coverage is
answered with suggestion that PBS could
tap network pool and avoid costs of special
commentators, booths and sidebar
remotes, all of which are stock in trade of

commercial networks.

Broadcasting Jan 26 1976
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Gome stays home

FCC has collected data indicating
Canadians are losing about $11.5 million
in advertising revenue to American
television stations along border, not $20
million Canadian government claims.
Canadians cite larger figures in defending
policies aimed at cutting off export of
advertising dollars. Figures FCC has
obtained from 16 stations stretching from
Washington state to Maine indicate that in
1974 Canadians spent about $18 million
on U.S. stations but that $6.5 million
stayed in that country.

Some of that $6.5 million was in agency
and rep commissions. But most of it,
those familiar with figures assume, was
money spent with Canadian subsidiary of
KvOs-Tv Bellingham, Wash., which serves
Vancouver, B.C.

R T —
Name on the door

Richard D. Kleindienst, attorney general
(1972-73) during Nixon administration,
has become full partner in long-
established Washington communications
law firm, which now becomes Welch,
Morgan & Kleindienst. Mr, Kleindienst,
52, prominent in Arizona Republican
politics before going to Washington, will
engage in general corporate practice. Since
last spring he had been of counsel to firm.

e ——— T
Contraband?

FCC staff is grappling with question of
whether U.S. cable importation of
Mexican television broadcasts that
contain cigarette commercials violates
U.S. law against broadcast advertising of
cigarettes. Issue was raised by permittee of
KOrRoO(TV) Corpus Christi, Tex., in
opposing importation by cable systems in
nearby Bishop and Kingsville of Mexican
television signals that would compete with
Spanish-language programs new station
intends to air.

FCC’s Cable Television Bureau thinks
U.S. law does not apply but would refer
question to Justice Department. General
counse!’s office thinks law applies. FCC
itself will have to decide.

- -]
Unfrozen north

Announcement expectéd soon that KROC-
Tv Rochester, Minn., has been sold for
reported $4.25 million to Tom Oakley,
president of WGEM-AM-FM-TV Quincy, Ili.,
and Quincy Herald Whig. Seller is G.
David Gentling,who also owns KROC-AM-
FM Rochester. Kroc-Tv is NBC affiliate on
channel 10 with 316 kw visual, 46.8 kw
aural and antenna 1,260 feet above

average terrain.



BusinessuBriefly

Bristol-Myers O Ban Basic, pump-
spray antiperspirant that has been in test
on West Coast via spot TV and print, is set
for national roli-out, probably in early
spring, with spot TV expected to be used
heavily. Boclaro Associates, New York, in-
house buying unit of Bristol-Myers, will
handle purchases to reach men and
women, 18 and over, with creative and
marketing functions handled by Danie! &
Charles, New York.

Boise Cascade O Idaho-based
manufacturer of modular homes is
planning spot-TV campaign in iong fist of
markets in Oregon, Colorado, Idaho,
Montana and California, starting in early
March for six weeks. Campaign is being
created and placed by Hall Butler
Blatherwick Inc., Los Angeles, to reach
men and women, 25 to 49.

Deere & Co.00 Moaline, lli-based
manufacturer is preparing extensive spot-
TV campaign in support of lawn and
garden equipment to begin in mid-March
for six weeks in substantial number of
markets. N.W. Ayer, Chicago, is zeroing in
on men and women, 25 to 49.

U.S. BoraxO U.S.Borax & Chemical's
Borteem will get one-week promotion
starting March 8 in number of markets.
Prime-time 30's are being handied by
McCann-Erickson, Los Angeles.

John Morrell & Co.0 Processed meat

Rep appointments O Avery-
Knodel has been named naticnal
sales representative for KkiS(am)
Pittsburg and korm(Rv) Walnut
Creek, both California. Eastman
Radio has been appointed sales rep
for woictam) Columbia, S.C.;
KeYS(am) Corpus Christi, Tex., and
KLLL-AM-FM Lubbock, Tex.; Katz
Radio has been appointed by wisN-
AM-FM Milwaukee. McGavren-Guild
has been named wewz-fm
Wauwatoso, Wis. Meeker Co. has
chosen by wuHa-Tv Battle Creek,
Mich. The Queen Co. has been
appointed for New England area by

waTR-Tv Waterbury, Conn.

products will be advertised via spot radio
in six major markets in Midwest for five
weeks, starting Feb. 23. Radio effort
supplements spot-TV push launched in
January in same markets. Campbell-
Mithun, Chicago, is aiming for women, 18
{o 49,

Life Saver O Kids 6 to 11 are target for
Life Saver's Carefree Gum campaign, with
TV 30's scheduled for 12 weeks
beginning March 1, in number of markets.
BBDO, New York, is agency.

Stouffer Foods O Various prepared
foods will be featured in four-week spot-
TV spree to run in 28 markets starting in
mid-February. Commercials will be aimed

BAR reports television-network sales as of Jan. 4
ABC §7.385.200 (21.6%) 0 CBS 512,457,300 (36.5%) 0 NBC $14.296,700 (41.9%)

Total Tota!
minutes dollars
waek week 1976 total 1975 total
ended ended 1976 total dollars doilars

Day parts Jan. 4 Jan. 4 minutes year (o date yéar lo date
Monday-Friday
Sign-on-10 a.m. 92 S 469,500 36 S 173,000 $ 166,500
Monday-Friday
10 a.m.-6 p.m. 873 12842300 345 7,288,200 8.807,200
Saturday-Sunday

Sign-on-6 p.m. 207 6.584.200 207 6,584,000 3.673600
Monday-Salurday
6 pm.-7:30 pm. 102 3.616.600 52 2.248.600 2623900
Sunday
6 p.m.-7:30 p.m. 20 1.294,100 20 1.294.100 271,600
Monday-Sunday
7:30 pm.-11 pm. 410 23,848,600 237 15,043,300 17.085.700
Monday-Sunday
11 p.m.-Sign-off 172 3.385.200 80 1.508.000 1.478.800

Total 1.876 977 $34.139.200 $34,107.300

Source: B Raporl
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in daytime and fringe periods at women,
25 and older, with placement and creative
work by Ketchum, Macleod & Grove,
Pittsburgh.

Standard Brands O In first campaign
under aegis of Benton & Bowles, firm
will advertise potato chip products on
spot TV in 60 markets for 13 weeks, with
starting dates in early and mid-February.
Agency is seeking daytime, fringe and
prime periods to hit target audience of
women, 18 to 49.

Sara LeeO Six-week flight in ongoing
campaign begins Feb. 2 in network and
spot TV for various Sara Lee bakery
products. Fringe 30's will be placed in
75% of U.S. spot markets. Benton &
Bowles, New York, is agency.

BordenO Fringe 30's in 26 Midwestern
and Southern markets will begin Feb. 2 in
four-week flight for Borden's {Columbus,
Ohio) Cheese Kisses. Women, 18 to 49,
are target for spots with theme, "Cheese
Kisses ... instead of sweets and stuff”
Ross Roy, New York, is agency.

RenaultO Roll-out campaign
(Northeast, Midwest of West as import
autos arrive) is tentatively set for period of
19 weeks beginning Feb. 2 for Renauilt,
Englewood Cliffs, N.J. Approximately 30
markets for TV and radio spots, geared to
men 18 to 34, are handled by McCaffrey
& McCall, New York.

Alfa Romeo O Flight of two fo three
alternating weeks for Alfa Romeo autos
(Englewood Cliffs, N.J.) will begin Feb. 2
in some 60 markets TV fringe 30's are
being placed by Allscope, New York
buying service; John Paul Itta, New York,
is agency.

Booth Fisheries O Division of
Consolidated Foods, Chicago, is backing
Shrimp Sticks in 15 midwestern and
eastern markets, with starting dates
varying from early February to mid-March
and flights lasting from six to 11 weeks,
depending on market. Arthur & Wheeler,
Chicago, is angling for total women and
women, 25 to 49, and using 10- and 30-
second spots in fringe periods.

Mitchum Thayer Inc. O Division of

Revlon Inc. is planning spot-TV campaign in

long list of major markets in support of
anti-perspirant products to begin in early
February and continue through first half of
1976. Marschalk Inc., New York, is
seeking fringe time periods to reach men
and women, 18 to 34.



e e e e e e o e T W,
Daytime sets pace. Network TV billings, up 7.7% to a record high of $2.4 billion in 1975
(BROADCASTING. Jan. 19), made their most impressive gains in daytime, which rose 12.8% to
8829744500, according to details released by the Television Bureau of Advertising,
based on estimates compiled by Broadcast Advertisers Reports. The details follow:

Whenyou
want a small

December January-December
% %

1974 1975 change 1974 1975  change pacw
Daytime 5 735045* $ 806511 497 $ 7353319 S 8297445 +128 =
Mon.-Fri. 432468 506333  +17.1 4958455 5676855 +145 Mmred
Sat-Sun. 302577 300178 - 08 2394864 2620590 + 9.4
Nighttime  149767.1 151,7184 + 13  1521,1872 16009227 + 52 mgg_ =
Total $223271.6 $2323692 + 41 $22565191 $2.4306672 + 7.7 aSt It s In

[ ]
ABC cBS NBGC Total

January $ 59,1836 $ 70017.4 $ 716423 5 2008433
February 58915.3 67,2912 62.353.2 188,559.7
March 653135 77.7959 68,459.7 211,569.1
Agril 59,4885 75237.7 67,688.7 202,414.9
May 59,1833 78,1953 69,516.1 206,394.7
June 50,388.5 59,283.6 59,694.3 169,366.4
July 43,566.3 54,177.8 51,055.2 148.799.3
August 434724 53,059.1 51,0496 147,581.1
September 60,2060 70,161.3 67.4195 197.786.8
October 72,5452 90,3138 99,6795 2625385
November 76679.7 95,162.9 90,1016 261,944.2
December 67,596.0 81.741.0 83,032.2 232,369.2
Total $716,538.3 $872.437.0 $841,6919  $2,430.667.2
*Add 000.

Plumrose O Imported Danish sliced and
canned hams by Plumrose, Springfield,
N.J., will be advertised in five TV flights
over 21 weeks, beginning Feb. 2 in 40
markets. Daytime, early- and late-fringe,
and prime-access 30's are handled by
Scali, McCabe, Sloves, New York.

Kellogg’s D Cereal company and
Nestle's candies, both through Leo
Burnett, have signed as national sponsors
of Lassiereruns, which Syndicast
Services, New York, is bartering. Sixty-
seven stations are stripping Lassiés 130
half-hour episodes, mostly in late-
afternoon fringe. Among them are woRr-Tv
New York, kcop-Tv Los Angeles, waN-Tv
Chicago, wsBk-Tv Boston and kTvu-Tv San
Francisco. Stations get Lassiefree {with
60-second Kellogg's and 60-second
Nestie's spots already factored in) and are
accorded four minutes to seli locally.

RCA Consumer Electronics O After
18-year association with J. Walter
Thompson Co., New York, RCA Consumer
Electronics, indianapoilis, is looking for

advertising and Banguet Foods, wholly
owned subsidiary.

Standard Oil of Indtana O Corporate
spot-TV effort citing company's
contributions to farming, industries and
cities set to start in early February for five
weeks in about 60 maijor markets. This
campaign bolsters product advertising
drive already started in about 50 markets
and is scheduled to continue until mid-
March. D'Arcy-MacManus & Masius,
Chicago, is aiming to reach men, 18 to 48,
via spots in prime time.

TWA D Trans World Airlines, New York,
will launch six-week flight beginning Feb.
17 on radio in at least 32 markets.
Message varies market by market. Wells,
Rich, Greene, New York, is agency.

Velcrod Velcro Corp., marketers of
hook-and-loop fasteners, has assigned its
$1 million account to Bozell & Jacobs,
New York. Current ad campaign will
encompass spot TV and print.

Delta’'s DASH guarantees delivery
on the flight or routing you specify
between most Delta cities. Pack-
ages accepted up to 50 Ibs. with
iength plus width plus height not to
exceed 90"

Bring your package to Delta's
passenger counter or air freight
terminal at the airport at least 30
minutes before scheduled depar-
ture time. Package can be picked
up at DASH Claim Area next to air-
port baggage ctaim area 30 min-
utes after flight arrival at destination.

Charges for DASH shipments
are nominal. Delta reservations will
be pleased to quote actual charges
between specific points. Payments
acceptedin cash, by company
check, most general-purpose
credit cards, special credit arrange-
ments or on government ship-
ments by GBL. ADELTA

The srne run by professonals

Rate examples {Tax included)
Atlanta-Washington. . .. .. .. .. $21.00
Boston-Miami............... $26.25
Los Angeles-New Orleans. .. .. $31.50
Dallas/Ft.Worth-Los Angeles. . . $26.25

A . San Francisco-Atlanta. . . ... .. $31.50
?:;;g?%ég[}gts b?ﬁlso;t;g{ﬁvslilg%illion, Bt_:r_deq Fo_o_d Division O Estimated S3 Philadelphia-Houston. . ... .. .. $26.25
of which estimated $8 million is in million in billings from Borden's Wise NEJUE LHETED 00 0c00 00000 Eeres
broadcast. RCA Consumer Electronics el Ol el e e BIELD R e oo vauoces M

‘ Bakeries has been shifted from Needham, Detroit-Memphis............. $21.00

praised Thompson's "recent 'ColorTrak’
introductory campaign, which has been
well received by both trade and public,’
but said "changing competitive nature of
consumer electronics business required
we make completely fresh start in
planning our creative strategy for future
RCA color television product lines” JWT
will continue to handle RCA corporate

Harper & Steers, New York, to Bozell &
Jacobs, New York. More than $2 million of
total expenditures is in broadcast.

Penney O Consumer financial services

division of J.C. Penney Co., New York, has
named Wells, Rich, Greene, New York, as
agency for account.

Brctack:v.\ntinu9 Jan 26 1978 *

For full details, call Delta reservations.

Delta is ready
when you are:
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MondayzMemo®

A broadcast advertising commentary from Marce Mayhew, senior :vice president, Bozell & Jacobs. New York

The bottom line starts
at the very top in
commercial production

The element of surprise is one factor an ad
agency must insure itself against in the
process of creating commercials. Produc-
tion budgets are subject to painstaking
cost analysis by clients as well as by our
own internal doilar watchdogs. Today's
clients are justifiably concerned about the
cost factor in spat production, and it is im-
perative that we take special care even at
the storyboard stage of commercial
development not to suggest concepts or
techniques that might backfire financially.

Feature-film production companies run
into this problem quite frequently. The
‘“Cleopatra’’ fiasco comes most readily to
mind, but even moneymakers like ‘‘Jaws™
and “‘The Exorcist’* have run over budget.
Feature filmmakers, however, have con-
siderably more latitude than commercial
makers in this respect. An agency can’t
afford that kind of budget-stretching {ux-
ury.

It has been Bozell & Jacobs policy to
work out commercial budgets accurately
prior to introducing a new spot concept.
When one of our creative teams develops
4 new idea that looks great on paper, we'il
research it carefully in order to be able to
tell our client what the spot is going to cost
going in to production. If we're talking
about a $25,000-$35,000 shoot as part of a
total campaign budget of $250,000, we’ve
got to be sure our bottom line quote is on
target. If we’re 16% or 15% off base, the
mistake is going to have a dramatic effect
on that total budget figure. If we’ve com-
mitted ourselves to a verbal quote and end
up $5,000 or $7,000 high when the
cameras stop rolling, we've got a serious
problem.

Not only does a situation of this kind
present an immediate budget crisis, it is an
embarrassment as well. As professional
commercial makers, it is our job to hone
budgets down to the marrow. Even with
the allowance for a reasonable cost flex-
ibility based on the understanding that
commercial production is an ‘‘art;’ we’ve
got to strive for accuracy.

Occasionally an idea will present itself
for which there simply are no ‘“in-house”
guidelines. In these situations I rely on a
few close friends at a handful of the pro-

A\

5 |
i 9 -
1

A\

Marce Mayhew was born in Canada and
educated in California. He has been in
advertising for 20 years, having held creative
posts with Kudner Advertising and Reach,
McClinton Inc..both New York. When the latter
agency merged into Bozell & Jacobs in 1958,
he went along as creative director, and
subsequently was appointed senior vice
president of B&J.

duction companies I consider reliable for
advice. I might call on Dick Wolf at Alan
Brooks Productions or Arthur Williams
and Mark Polyocan at Editing Concepts,
both in New York, and plug into their
wealth of production problem-solving
knowledge.

Wolf is a particularly good example of
the skitled production-house executive be-
cause he’s worked on the agency side of
the desk as well as the production side.
There have been a number of situations
where a pre-bid session conversation with
a production house has resulted in altering
the specs on a board.

[ believe that the agency calling for the
bids must be totally honest with the pro-
duction companies as to exactly what they
expect for and from the commercial. Hid-
ing worriSome problem areas like ‘‘half-
day™ grab shots and other time-and-
money-consuming extras can only result
in strained budgets and tempers. It seems
to me that many of these problems stem
from a simple lack of understanding as to
how the final spot should look.

The ultimate purpose of the bid session
is one which is not always taken into con-
sideration, and that is to clarify every

Broadcasting Jan 26 1976
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possible vagueness. Will we use any opti-
cal effects? What about locations? Are
there special casting considerations? Do
we need a back-up camera. What is the
lighting like? Are there animals involved?
Real people? Are there any special
makeup or transportation problems?

The more specifics we can thrash out at
the bid session, the better for all con-
cerned. This is where a knowledgeable
production company rep outshines the
‘““can carriers.”” And, too, that is the true
difference between a genuine producer/
rep and someone who picks up
storyboards as though they were lunch
tabs.

I think a rep owes it to himself and his
director to learn as much about his busi-
ness as he possibly can, and that means -
much more than the order of the spots on
his reel. I have a pretty sound cost sense,
and there is nothing magic about a straight
stand-up shoot or a simple endorsement,
but when we start out on a new idea or
concept, I appreciate being able to call on a
nuts-and-bolts rep as a solid sounding
board.

Knowing the right questions to ask ai a
bid session is an invaluable asset. Some
time back we were calling for bids on a car
shoot set in a desert. The commercial
closed with 30 autos driving across the
sand into the sunset. It seemed like a sim-
ple enough project, but when the produc-
tion house rep asked how far the closest
auto dealership was from the location site,
whether the cars were going to be
transported by truck, driver or pack horse,
how they were going to be stored, fueled
and cleaned, whether the agency or the
production house was responsible for the
cost of maintaining the autos, and a num-
ber of other questions that came readily to
his mind, we had some very basic re-
evaluating to do.

Production houses are as anxious to
keep costs down as we on the agency side
of the court are, and when a production
house can show us how a cherry picker can
perform the same task we had planned for
a Titan crane, and save us half the cost in
the process, everybody benefits.

I feel that with purse strings tightening,
minds have got to start opening, and I'm
very appreciative of help from whatever
the source if it presents us with an oppor-
tunity to save money without compromis-
ing Bozell & Jacobs standards.
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CELEBRITY SWEEPSTAKES...Racing into a Second
Successful Season with Top Stars and Top Cash Prizes!

36 New half-hours & 16 repeats
Available for prime-access January, 1976
Already bought by the NBC owned & operated stations
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TRY TELLING HIM

THAT THE BEST

THINGS IN LIFE
ARE FREE.

Storer stations are concerned
about the aged and are
doing something about it.

For many of the 22 million
Americans 65 and over, life is
becoming a struggle for survival.

Because most have fixed
incomes, inflation is devastating
them. Nearly one in six lives in
poverty. It's estimated that one-
third gets fewer than 3 meals a day.
Some are starving. Others literally
eat from garbage cans.

As rents rise, many are forced
into “gray ghettos” in big city
slums. Lonely and often ill, they
become prey for drug pushers and
other criminals when they venture
out. Purse-snatching, for example,
is especially common when Social
Security checks arrive.

Storer Stations believe we
must start making adequate provi-
sions for our senior citizens. And

now. For when the year 2000 rolls
around, it’s estimated the average
American will live to age 90.

WSPD-TV in Toledo is one
with an ongoing commitment to
the plight of the aged. Recently, for
example, they produced a six-part
mini-documentary series on the
problems they face. Covered were
prominent legislators, expertsin
Social Security, transit, housing
and nursing homes as well as
senior citizens.

WSPD-Radio, meanwhile, on
successive “People to People”
programs held discussions alerting
Toledoans to two new area services:
1. home health aid for the elderly
unable to clean their homes or
leave them to buy food and med-
icines; and 2. the availability of
meals three times a day for the
elderly, particularly those unable to
prepare food for themselves.

In Milwaukee, WITI-TV

programmed a half-hour special

on elderly citizens as victims of
crime. The program focused on
federally funded Neighborhood
Security Aides that could be used in
high crime areas to patrol the
streets. WITI-TV’s “Contact Six”
often comes to the rescue of senior
citizens, too.

All Storer Stations believe it’s
important to get involved in the af-
fairs of the communities they serve.

The way we see it: the more
effective we are in our communi-
ties, the more effective we are for
our advertisers, and the more
effective we are for ourselves.

Broadcasting that serves.

h STORER

STORER BROADCASTING COMPANY

WAGA-TV Atlonta/WSBK-TV Boston/WJW-TV Cleveland/WJIBK-TV Detroit/WITI-TV Milwaukee/KCST-TV San Diego/WSPD-TV Toledo
WIW Clevelond/KGBS Los Angeles/WGBS Miami/WHN New York/WSPD Toledo




® indicates new or revised listing

This week

Jan, 28— Radio Advertising Burcau Co-0p sales
clinic. Sheraton Renton, Seattle.

B Jan. 28 —Federal Communications Bar Associ-
ation luncheon meeting. Robert Schmidt, president,
National Cahle Television AssoCiation. will speak.
Army-Navy Club, Washing*on.

Jan. 27 — Broadcast Pioneers presentation of Golden
Mike Award to WNBC(AM) New York, honoring NBC-
owned station on network’s 50th anniversary. Hotel
Pierre. New York.

Jan. 27 — Television Bureau of Advertising regional
co-0p sales workshop. Michigan Inn, Detroit.

Jan. 27 —Radio Advertising Bureau cO-0p sales
clinic. Sheraton Airport, Portiand, Ore.

Jan. 27-29—Georgia Association of Broadcasters
annual Radio-Television Institute. Speakers will in-
clude Fred Silverman. ABC; Elmer Lowet. ABC; Frank
Blair. formerly of NBC; C. Edward Little. Mutual; FCC
Commissioner Benjamin Hooks and Jane Cohen,
American Women in Radio and Television. Center for
Continuing Education on the campus of the University
of Georgia, Athens.

Jan, 28-30— National Cable Television Assaciation’s
fourth annual state and regional association presi-
dents' meeting. Stouffer's hotel, Crystal City, Va.

Datebook®*

Jan, 28— FCC’s new deadline for comments on pro-
posed rule changes governing design and measure-
ment of radiation patterns lof directional antennas
(Docket 20645). Previous deadline was Dec. 29.
1975. Replies are now due Feb. 9. FCC. Washington.

Jan. 28— Television Bureau of Advertising regional
co-op sales workshop. Stouffers, Cincinnati.

Jan. 29—Radic Advertising Bureau co-0p sales
clinic. Airport Hilton. San Francisco.

Jan. 29-31 - Virginia Associotion of Broadcasters
winter meeting. Speakers will include Vincent
Wasilewski, president, National Association of Broad-
casters; Banry Farber. syndicated talk show host; Her-
bert W. Hobler. WHWH(AM) Princeton, NJ. and
Richard Roden, Washington law firm of Hogan &
Hartson. The Cascades. Williamsburg.

Jan. 30 —Deadline for entries for Janus Awards, pre-
sented annually to commercial radio and TV stations
and networks for excellence in financial news pro-
graming. Contact: lanus Awards, public relations
department, Mortigage Bankers Association of
America, 1125 15th Street, NW. Washington 20005.

Jan, 30— Deadline for entries in eighth annual Robert
F Kennedy Journalism Awards for outstanding
coverage of the problems of the disadvantaged.
Television and radio are two of the six categories. Con-
tact: Robert F Kennedy Journalism Awards Commit-
lee, 1035 30th Street. N.W. Washington 20007.
(202)338-7444.

Jan. 30— Radio Advertising Burequ co-0p sales

Doubleday
Media
Offers:

FULLTIME

SOUTHWEST

Bob Dalcho .
nezaszs Stable, medium market.
Dall . q
“  Profitable, well-equipped.
asilSergent  Less than 2 times gross; terms to highly
Phoenix

Regional Managers

Don Malcolm
214-324-4231
Dallos

qualified buyer.
Call (214) 233-4334.

oim

Doubleday Media
Brokers of Radio, TV. CATV ond Newspaper Properties
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c¢linic. Holiday Inn, International Airport, Los Angeles.

Jan. 30— FCC's deadline for comments on proposed
changes of mandatory regulation of cable system
rates by local or state franchising authorities (Docket
20681). Replies are due Feb. 10. FCC, Washington.

Jan. 30— FRCC’s deadline for reply comments on in-
quiry into dropping new VHF channels into top-100
markets (Docket 20418B). FCC, Washington.

Jan. 30-Feb, 1 —Twenty-fourth annual Retail Adver-
tising Conference. Drake hotel, Chicago.

Jan. 31—Nofthern California chapter of the The
Society of Cable Television Engineers winter meeting
and technical seminar. Technical presentation will be
"CATV Signal Propogation, How and Why" presented
by Professor Richard Adier. Ingersoll Hall, U.S. Naval
Post Graduate School, Monterey, Calif.

|
February

Feb. 1-3—California Broadcasters A iation
winter corwvention. Elton Rule, ABC-TV, will be keynote
speakesr. Newporter Inn, Newport Beach.

Feb. 2— FCC's new deadline for filing comments on
proposed amendment of parts O and 1 of adjudicatory
re-regulation rutes (Docket 20626). FCC, Washington.

Feb. 2-4— National Cable Television Association
board meeting. Beverly Wilshire hotel, Los Angeles.

Feb. 3— Pennsylvania Asseciation of Broadcasters
annual congressional-Gold Medal presentation recep-
tion-dinner. Washington Hilton, Washington.

Feb. 3— Television Bureau of Advertising regional
co-0p sales workshop. Hyatt Regency, San Francisco.

Feb. 5— Television Bureau of Advertising regional
co-op sales workshop. Wilshire Hyatt House, Los
Angeles.

Feb. 5-8 — Society of Cable Television Engineers and
Phitadelphia chapter of Institute of Electricel and
Electronics Engineers conference on CATV reliability
Luncheon speakers will include Delmer C. Ports,
NCTA, and Dr. Robert Powers, Cable Television Bureau,
FCC. Hotiday Inn, City-Line, Philadelphia. Registration:
James Herman. Jerrold Electronics. 200 Witmer Road,
Horsham. Pa. 19044,

Feb. 8-8—Oklohoma Broadcasters Association
winter meeting. University of Tulsa and Camelot Inn,
Tulsa.

Feb. 8-11 — National Fricnds of Public Broadcasting
fifth annual conterence, concurrent with Public Broad-
casting Service annual membership meeting. Century
Plaza hotel, Los Angeles.

Feb. 8-12—Pyblic Broadcasting Service annual
membership meeting. Century Plaza hotel. Los
Angeles.

Feb. 8 — Radio Advertising Bureau cO-op sales clinic.
Sheraton Jetport, Orlando, Fla.

Feb. 10—Connecticut Broadcasters Association
engineering conference. Meeting will feature Vincent
Kaijunski, chief field inspector of FCC’s Boston office
and Donald Aines. emergency communications divi-
slon, FCC. Washingten. Hawthorne Inn on Wilbur
Crass Highway. Berlin

Feb. 10— Television Bureau of Advertising regional
co-op sales worikshop. Royal Sheraton. Kansas City
Mo.

Feb. 10—Radic Advertising Bureau co-op sales
clinic. Sheraton Airport, Atlanta.

Feb. 10-11— Wisconsin Broadcasters Association
winter meeting. Featured speakers will be astronaut
Donald K. Stayton and Frank Reynolds, ABC News.
There also will be a panel discussion on license
renewal. The Concourse, Madison. Terry Schockley,
WKOW-TV. Madison, is Chairman.

Feb. 10-11—South Carolina Cable Television Asso-



"THE UNEXPLAINED"

A Dramatic Breakthrough In Access Programming By
Multiple Award-Winning Wolper Productions.

Wolper Productions and Columbia Pictures
Television are embarking on a unique television
adventure..“The Unexplained”..a half-hour
series that explores those mysterious and dramatic
events for which no rational explanations exist.

The Bermuda Triangle. Six Navy fighters and a 425
foot freighter arec among the 100 planes and ships confirmed as
lost in this “devil’s sea” since 1945.

The UFO Phenomena. An Air Force fighter pilot swears he
has becn chased by one, and 15 million Americans belicve
they have seen “flying saucers?

Thc Haunted Houses. A sailor and alittle girl died a century ago in the house.
at Clinton Court in New York City — but their spirits remain. Professional

ghost hunters seek answers in this and other houses, from Inverary Castie
0 Versailles.

The list goes on. And it
is curiously long. Even
now, in our time of giant
technological leaps and
mind-boggling discoveries
in science, these phenom-
ena continue to provoke
our curiosity, imagination
and interest, and remain...
unexplained.

Hosted by Leonard
Nimoy, of “Star Trek”
fame—“The Unexplamed” combines drama,
imagination, suspense and mystery with subjects
of proven interest to television audiences.

“The Unexplained” is a different kind of access
series that can unravel the secret of good family
entertainment and the riddle of
high ratings.

The Loch Ness Monster. It surfaces at least
once a year and is sighted by many, including
priests and statesmen, but remains elusive to
the professional hunters who search the cold,
deep waters it inhabits.

The Nazca Lines. Hundreds of square
miles of precise ancient drawings that can
only be seen from the air. Did creatures
from another planct create them?

Bigfoot. Whether the Man-Ape of
America is a throwback to King Kong or
a bizarre mutation, over 300 eyewitness
reports and photographs bear witness to
his continuing existence.

"THE UNEXPLAINED’

VISIT US AT NATPE, THE FAIRMONT HOTEL, SUITE 562 =
Distributed exclusisely by Let us Entertain you.

Columbia PicturesTelevision



ciation annual convention. Wade-Hampton hotel, Col-
umbia. Contact: Bud Tibshrany, 2130 Carlisle Street,
Columbia 29205, (803) 252-6595.

Feb. 11—0hio Association of Broadcasters sales
workshop. Bowling Green State University Union,
Bowling Green.

Feb. 12—Southern Baptists Radio and Television
Commission seventh annual Abe Lincoln Awards.
Arthur R. Taylor, president of CBS, will be featured
speaker. Distinguished Communications Medal will be
conferred on late Edward R. Murrow, Distinguished
Communications Recognition Awards will be given Mr.
Taylor and Sol Taishoff, editor of BROADCASTING. Tar-
rant County Convention Center, Fort Worth.

Feb. 12— Radio Advertising Bureau co-op sales
clinic. Holiday Inn, Airport, New Orleans.

Feb. 12-14—Colorado Broadcasters Association
winter convention. Stouffer's Denver tnn, Denver.

u Feb. 12-14 —South Carolina Broadcasters Associ-
ation winter convention. South Carclina Governor
James 8. Edwards will be speaker at the Friday ban-
quet. Holiday Inn, Florence.

Feb. 13— Radio Advertising Bureax CO-0p sales
clinic. Inn of the Six Flags. Dallas.

8 Feb. 13-15—Women in Communications Inc.
career conference and facully adviser session.
Sheraton Chicago, Chicago.

Feb. 18— Idaho Cabie Communications A iation
annual meeting. Downtowner motel, Boise. Idaho.

Feb. 16-17 — North Central Cable Television Associ-
ation annual spring meeting. Madison Hilton. Madison,
Wis.

Feb. 18— Washington State Cable Communications
Association annual meeting. Tyree Motor Inn, Oiympia.

Feb. 19— FCC's deadline for comments on commis-
sion's inquiry as to its role in format changes at radio
stations (Docket 20682). Reply comments are due
March 3. FCC, Washington,

Feb. 20—North Carolina Farm Press, Radio and TV
Institute of N.C. Farm Writers gnd Broadcasters Asso-
ciation. Sheraton-Crabtree, Raleigh.

Feb. 20-21 —Georgia Cable Tklevision Asscciation
annual convention. Senator Sam Nunn (D-Ga.) will be
featured speaker. Stouffer's Atlanta hotel, Atlanta. Con-
tact: Mary Barnette, PO. Box 785, Carterville; (404)
382-4444.

Feb. 21-25— National Association of Television Pro-
gram Executives 13th annual conference. Lew Klein,
Gateway Communications, is convention chairman;
Derk Zimmerman, KBHK-TV San Francisco, is
facilities chaisman. Fairmont and Mark Hopkins hotels.
San Francisco.

Feb. 22-25—Bicentennial combined conventions of
the National A iation of Evangelicals and the Na-
tional Religious Broadcasters. Among speakers: FCC
Chairman Richard E. Wiley; Dr. Billy Graham, Repre-
sentative John B. Conlan (R-Ariz) and Dr David
McKenna, Seattle Pacific College. Shoreham Ameri-
cana hotel, Washington.

Feb., 23—Deadline for entries in 12th annual
Armstrong Awards program for excellence and origi-
nality in FM broadcasting. Entry forms: Executive
director, Armstrong Awards, 510 Mudd building, Col
umbia University New York 10027.

Feb. 23— Radio Advertising Bureau c0-0p sales
clinic. Sheraton LaGuardia, New York.

Feb. 24— Radio Advertising Bureau co-op sales
clinic. Colonnade, Boston.

Feb. 24-25— Association of National Advertisers TV
workshop. Program chairmen: Harry Way, Colgate-
Palmolive, and Peter Spengler, Bristol-Myers. Plaza
hotel, New York,

Feb. 28—Radic Advertising Bureau co-op sales
clinic. Hilton Inn. Greensboro, N.C.

8 Feb. 26— C ity Ant Television Associ-
ation board meeting. CATA offices, 4209 NW. 23rd
Street, Oklahoma City

Feb. 27 —Radio Advertising Bureau co-op sales
clinic. Marriott, Key Bridge. Washington.

Feb. 27-29—Board of trustées meeting, Educational
Foundation of American Women in Radio and Televi-
sion. Watergate hotel, Washington.

Feb. 27-29—Arkansas Broadcasters Association
winter convention. Mount Aire motel, Eureka Springs.

Major meetings

Feb. 21-25— National Association of Televi-
sion Program Executives 13th annual con-
ference. Fairmont and Mark Hopkins hotels,
San Francisco. 1977 conference will be Feb.
12-16, Fontainebleu hotel. Miami.

March 21-24— National Association of
Broadcasters annual convention. Chicago.
1977 convention will be March 27-30, Wash-
ington. Future conventions: in 1978, Las
Vegas, April 9-12; in 1979, Dallas, March
25-28; in 1980, New Orleans, March 30-April
2.

Aprll 4-7 — National Cable Television Associ-
ation annual convention, Convention Center,
Dallas. 1977 convention will be April 17-20,
McCormick Place, Chicago.

May 5-9—American Women in Radio and
Television 25th annual national convention.
Marriott hotel. Philadelphia. 1977 convention
will be April 26-May 1, Radisson Downtown
hotel, Minneapolis.

May 12-15—Annual meeting, American As-
sociation of Advertising Agencies. Gre