The FCC drafts a law against obscenity /
Trying, trying again on broadcasting in Congress !
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Far and away the highest rated dramatic series
(half hour or hour) in syndication.

Highest in households, 18-49 women and 18-49 men.

As well as total women and total men. VIACOM

Source: ARB Syndicated Program Analysis and NSI Report on Syndicated Programs, Feb. 1976.
Audience estimates subject to qualifications available on request.
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This motion picture not only beat
the Emmys, but also got the highest
ratings since “The Godfather’
And there’s more where it came from!

The Life and Times of

exiled in merxwldemess and how
he learns 1o survive

Foatsioy Dan Haggerty 28 Lvnes Adwns  »  Produced by Chares E. Seltler, Jr,
Duected by Richard Friedanberg o Stroonpiay by Lusry Dobkin » Music b Thom Pecs

Finlensed Dy Sun Clayse Ptsos’ 1974

Among the winners on Emmy night was “The Life
and Times of Grizzly Adams.” Because according to
the National Nielsens,* more people watched “Grizzly
Adams” that night, than any other show.

This Sun Classic had an overall rating of 26.5 and
a 43 share as compared to a 25.2 and a 42 share for the
Emmys. The ratings also showed that our movie had
almost twice the audience of “All In The Family.

In fact, “Grizzly Adams™ had the highestratings of
any Monday Night Movie on NBC since “The God-
father." Which was shown in 1974!

This only goes to prove on television what we've

* Source: Dajly Variety May 20,1976

COLOR BY DELUXE*

been proving at theatre boxoffices for years. That if
you find out what people want and give it to them,
you'il be a success ... every time. That's how we've
become the world’s second largest, most successful
producer of family motion pictures. And why we can
say there's more where “Grizzly Adams” came {rom.

Among Sun’s recent successes are “The Adven-
tures of Frontier Fremont,” “The Mysterious
Monsters,” “When the North Wind Blows” and “The
Outer Space Connection.”

So if you're interested in high ratings, we can
make you an offer almost as good as “The Godfather.”

i}

SUN CLASSIC PICTURES
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TheWeek in Brief

DRAWING THE LINE O FCC, under public and
congressional pressure, drafts bill that would ban
obscenity and indecency from the air. PAGE 19.

NEWS IS NEWS O AP Broadcasters meet in Minneapolis,
and the talk is, naturally, about journalism. Speakers
include Humphrey, Wiley, Sheehan, Wasilewski. PAGE 20.

SEVAREID STRIKES BACK O CBS commentator lashes
out at print for its portrayal of events in television and for
its prejudices against the medium. PAGE 23. Mr. Sevareid
was one of several to address a Washington Journalism
Center conference. A panel of Lee Loevinger, Bill Monroe
and Maurice Mitchell contend there's a missing element
in the struggle between the news media and the
government—the public. PAGE 22.

BUNDY BLAST AT CPB (O Ford Foundation head says the
corporation has misread its role in the world of public
broadcasting. PAGE 24.

EGER’S PARTING SHOTS O OTP's acting director, who is
leaving government service, sends drafts of bills on cable
television and radio de-regulation to Congress. Neither
has much chance of passage, but he feels they deserve
scrutiny. PAGE 25.

BPA IN WASHINGTON O A red-hot agenda and top
speakers are lined up for the promotion association's
convention next week. PAGE 28,

THEATER OWNERS’ PROBLEM (0 NATO again pleads with
FCC for protection from pay cable and maintains that the
Justice Department isn't treating it right. Commissioners
listen, but don't seem very much moved. PAGE 27.

LOUISIANA COMPLAINTS O Organizations in that state
charge sex, racial discrimination by eight TV and 21 radio
stations. PAGE 28.

SPOT-TVRATES O Prices are up and inventory is tight,
but rates have not been as inflationary as other elements
of the economy. WBC's Seymour makes that point in
attempt to allay concern of some agencies and
advertisers. PAGE 30.

RIGHTING THERECORD 0O NBC study disclaims link
between drug commercials on TV and illicit use of drugs
by young people. Some 18,000 copies of the three-year

Engingaring
Fales & Forlunes

research project are distributed. PAGE 31.

FORWARD MARCH O Broadcast Advertisers Reports says
the TV networks billed $246.1 million in March, up 16.3%
from the March 1974 total PAGE 31.

NEW PRODUCT EXPOSURE (O Dancer-Fitzgerald-Sample
offers some tips on introductions and recommends 51
markets for testing. PAGE 32.

GROCERS CAPITALIZE O GMA uses Supreme Court
ruling against Virginia drug prohibitions as peg in seeking
relief from FTC proposal on food advertising. PAGE 37.

PAY'S THEWAY O Communications minister tells
Canadian Cable Television Association convention that
pay TV on large scale there is “inevitable,” and cites its
potential benefits to that country. PAGE 38.

A WORRIED NAITPD O Producer-syndicator association

asks FCC chairman to "reaffirm” prime-time access rule
in face of prospects of expanded network evening news

moving into their preserve. PAGE 39.

FROM RELIEF TO APPREHENSION O That's the range of
reactions Buffalo broadcasters have to the impact of
signals transmitted from Toronto’'s new CN Tower. PAGE 42.

“TELETEXT' O The British experiment with a new service
that lets television viewers punch in informational
material in place of regutar programs. PAGE 43.

STILL ALIVE O Representative Sisk's subcommittee
plans a second try at winning approval for a resolution to
permit live broadcasting of House floor proceedings.
PAGE 45.

REFLECTING O Speaking as a former TV news director,

. Lionel Van Deerlin, the chairman of the House

Communications Subcommittee, attacks government
interference in broadcast news. PAGE 486.

COVERAGE PLANS O With Democratic convention just
five weeks away, networks allocate hardware and give
correspondents their assignments. PAGE 46,
wiLLTOWIN O Former USC quarterback Bob Schmidt

has brought his competitive spirit from the sports arena
to the NCTA. PAGE 65.
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WHEN WE FOUND PEOPLE FROM
MENTAL INSTITUTIONS HELPING
ELECT OUR NATION'S LEADERS,
WE TOOK IT TO THE CAPITOL.

lection Day 1974. Mrs. John

Smith* walked into her local
polling place to vote. When her
name was checked against the
list of registered voters, Mrs.
Smith noticed a signature card on
file for her daughter.

Impossible. Since her
daughter is a mongoloid. A grown
woman who cannot read or write
and is a full-time patient in a
local institution. And according to
her mother, “wouldn’t know a
governor from a street sweeper”

Election fraud? Mrs. Smith
wondered enough to contact our
Call For Action operator who
referred her to the WROW news
department.

In a short time we found a
story that made headlines all
over the state.

It seems that the staff of
the institution had helped patients
register with absentee registra-
tion forms.

To top it off, a local civie
group had come in to help these
patients vote, Since most of them
didn’t know their own name
much less the name of the person
theyv were voting for, members of
the group guided them in filling
out their ballots.

Even though many were
mental incompetents who
couldn’t make an“X".

Our disclosures rocked the
New York State Board of Elec-
tions that election day.

Since mental competence  forms suggested by the Board of
is not a requirement for voting, Elections.
there had technically been no They already have our vote.

violation of the law.

So that it won’t happen wnow
again, lawmakers in the State
Capitol are now considering re- Albany

ONE OF THE STATIONS OF CAPITAL CITIES COMMUNICATIONS. WE TALK TO PEOPLE.

*Actual name withheld on request.




The Carolinas Made History in the American Révolution.

The Greenville -~
Spartanbur

| *,X Asheville

Stlll Making It.

Cowpens, helped capture scores of other historic sites, con-
He Fought Indians, s| Augusta laterin 1781,  sists of 481,800 TV households”
Loyalists, Redcoats _ Congress also honored  in 31 counties of the Carolinas
and Other Congressmen | #muiwriec | him with an ornamental  and Georgia. The area, much of

Bicentennial Note:

General Pickens, .Lt“ﬂm;,ﬁ;:-é‘_% sword for his Cowpens it up country where rivers tumble
called Skyagunsta (“Wiz- | " et | exploits. Active politi- from forests and turn turbines
ard Owl”) by the Chero-  fai 1 11 cally after the war, he that power mills, abounds in

kee, was one of the
great soldiers of the
South Carolina frontier.

||§i § | served in Congress from present-day industry. Textile mills,
e 1793 to 1795. He rubber, chemical, electrical and
fit .ii died in 1817 and was ready-to-wear factories vie with

He fought Indians in rnr:*ﬂ'-el!'m buried in the yard of farming and tourism to make
1761 as a lieutenant, Old Stone Church, built Greenville-Spartanburg-Asheville
defeated a Lovalist band on in 1797. a thriving market. It ranks 36th*
Kettle Creek in 1779, although WSPATV's Area of Dom-  in the U.S. and is effectively
outnumbered 2 to 1, rose to inant Influence, which includes reached via WSPA-TV. For avail-
brigadier after the Battle of the Old Stone Church and abilities, check our national reps.

dly

) AL wWspaTve

Owned and Operated by Spartan Radiocasting Company.
i, Walter J. Brown. President.
g TV7.AM95.FM 939
CBS Affiliate in the Nation s 36th Market”
National Reps: H-R Television. Inc
=3~ Abiron TVADI Book 75:76




In the last Florida Associ-
ated Press Broadcasters
News Awards, WIOD Radio,
Miami, dominated the field
in the top award categories.
At the head of the list,
WIOD was selected “Best
Overall” for radio news
coverage in Florida, the first

WSB TV-AM-FM. Aflanto: WHIO TV-AM.FM. Dayton: WSOC TV-AM-FM. Charlofte: WIIC-TV. Piffsburgh: KTVU-TV. San francisco-Oaktand. WIOD, WAIA.FM. Miami: KFI. Los
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time thisaward hasever ~ and public affairs
been presented. programming.

In the Group Threecate- At WIOD quality news
gory (metro populationover is an integral part of local
50,000) WIOD won Firstin: involvement.
news reporting, news fea-
ture, and sports. The station
was also cited for outstand-
ing documentary, editorial, 610 RADIO-MIAMI

Angele
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ClosedzCircuit®

Insider report: behind the scene. before the fact

P S e T T |
Political capital

What would happen if Ronald Reagan or
Jimmy Carter became President? Does
either have it in for broadcasters? To that,
one top Reagan aide responded last week:
“‘Are you kidding?"* Mr. Reagan did daily
syndicated show on radio until he started
campaigning, he pointed out, and owes
some of his living before that to TV. For
many years, he was host of TV series,
Death Valley Days. Furthermore, Mr.
Reagan ‘‘is satisfied”’ with media’s
treatment of his campaign this year,
There’s no chip on Mr. Carter’s
shoulder, either. Starting back in pack early
this year, he found money scarce until
radio and TV started giving lots of play to
his campaign. Mr. Carter credits
broadcasting with his election in 1970 to
Georgia governorship. ‘*Every newspaper
in the state opposed him,”’ one of his top
advisers said last week,‘but because of the
fairness of broadcasting, he was given a
good shot.”” Mr. Carter thinks coverage of
his campaign has been excellent, thinks
broadcasters have done much to take
politics out of hands of bosses and union
leaders.
-
Lawyers at work

American Bar Association committee on
communications, after two-year study of
applicability of First Amendment to
broadcasting, has completed report that
will get mixed reviews from broadcasters.
One conclusion, attributed to Henry
Geller, former FCC general counsel and
committee member, is that FCC ought to
quit looking at fairness complaints case by
case and review them only at license-
renewal time. Another, which broadcasters
will resist, is that FCC ought to require
percentage of station time to be devoted to
controversial issues that trigger fairness
problems.

Chairman of committee is Marcus
Cohn, Washington lawyer, and members
inciude former FCC Chairman Dean
Burch; former Commissioners Lee
Loevinger and Kenneth Cox; former
Office of Telecommunications Policy
general counsel, Henry Goldberg; former
Citizens Communications Center director,
Albert H. Kramer, and Donald Zeifang,
executive VP, National Association of
Broadcasters. Mr. Cox will issue separate
views supporting fairness doctrine as now
applied and urging it be extended to cable
television.

Y |

Delay on reruns

Question of what if anything FCC should
do about limiting number of reruns
television networks may schedule,
pending before commission for several

years, may not be reached until fall. Matter
had been on calendar for May 26, but was
pulled off when staff ran into problems
drafting proposed order dealing with
completed inquiry on subject. But there is
little suspense over issue. Vote counlers at
FCC are hard-pressed to identify single
commissioner who would support
proposal that commission regulate number
of reruns, as unions engaged in program
production have urged.

]
Action over

Senate Communications Subcommittee is
for all intents finished this year. Since its
chairman, John Pastore (D-R.1.),
announced he will retire at end of this
year, subcommittee has undertaken no
major issues or bills save maybe sports
antiblackouts. And it has no plans to start
any now. ‘‘There is nothing really pressing
now,”’ Senator Pastore said last week.
‘*We’ve been under tremendous pressures
here,” he added, referring to his other
assignments as chairman of one
Appropriations subcommittee and of Joint
Atomic Energy Committee. ‘°All these
things have to be put in proper priority.”
Senator will take one last shot at FCC,
before he's through, however, in oversight
hearing yet unscheduled.

L—— T .}
Assignment from FCC?

FCC is expected to deal with what could be
precedent-seiting fairness-doctrine matter
this week. Atissue is complaint that
wHAR{AM) Clarksburg, W. Va., violated
generally overlooked provision of doctrine
that imposes affirmative obligation on
stations to deal with controversial issues of
public importance. And commission staff
is said to be recommending that FCC find
station in violation for its failure to cover
strip-mining issue,

Complaint was filed by Representative
Patsy Mink (D-Hawaii). She had sent
taped messages opposing strip mining to
stations in West Virginia and received
rejection from wHAR along with
explanation that it has not covered issue
and does not intend to.

S Tl G COT T |

Market makers

Independent stations are said to be talking
more seriously than ever with Hollywood
production companies to get them to
supply programing directly for what could
end up as **viable fourth market.”” One
independent station executive says that if
MTM Productions’ new 60-minute talk-
variety strip, The Lorenzo and Henrietta
Music Show, joins Norman Lear’s Mary
Hartman, Mary Hartman in chalking up
decent ratings, “‘there’ll be a deluge of
worthwhile, fresh, first-run programing
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aimed directly at stations.”” Other sources
say MCA TV is thinking of setting up
special division to develop properties,
working on premise that 35% of its off-
network business already comes from
independents alone, even though they
make up only 10% of TV stations
universe. And one ad hoc group of
independent stations, these sources say, is
pushing companies like MCA TV and
20th Century-Fox TV to take over up to 90
minutes of original programing on one
night each week.

o = ==
Promised land

Canadian cable interests, exulting over
signs of reversal of their government’s go-
slow policy on pay TV (story, page 38), see
U.S. as market for Canadian production.
Theory is that once Canadian cables turn
to pay operation, production ventures will
start up in expectation of domestic sales
and export to U.S, where pay-cable
operators are hungry for new product.

|

Winner

Radio Television News Directors Associa-
tion’s highest award—Paul White
memorial—will be given to Theodore
(Ted) Koop, retired CBS Washington vice
president, at association’s annual con-
ference in Miami Beach Dec. 11-18. Mr.
Koop headed CBS News Washington
bureau before becoming corporate VP,

A P T = |
Recount in Chicago

NBC and Nielsen decided to go it alone on
independent test of Nielsen’s new
metered rating service in Chicago, which
shows NBC-owned wMAQ-Tv's ratings in
worse light than they’re accustomed to
(BROADCASTING, Jan. 26, ct seq.). They
hired Statistical Research Inc. to do
telephone coincidental study spanning
four days of April-May sweep, and basic
field work has been completed. If test
shows meaningful difference from meter
measurements, NBC will insist Nielsen do
something about meter systems. If it
doesn’t show differences, NBC will accept
meter results without further challenge.
Report from SR is expected in three or
four weeks.

NBC and Nielsen went ahiead with test
after industry Committee on Local
Television and Radio Audience
Measurement (COLTRAM) decided not
to accept NBC-Nielsen invitation to
supervise independent measurement
{**Closed Circuit,”” April 5). They decided
that if they waited to find another
impartial group to oversee, it couldn’t be
done before fall—and that controversy
needs resolution sooner.



BusinesszBriefly

Ziebart international O Rustproofing
product (for auto bodies) will be
showcased via spot TV flight in about 60
markets, beginning in early November
and lasting five weeks. Ross Roy, Detroit,
is seeking time periods catering to men,
25-49.

Borden Inc.O Chocolate milk is
recipient this summer of extensive spot
TV campaigh to continue for two months,
starting July 19. Tracy-Locke Advertising
& Public Relations, Dallas, will target
commercials in more than 70 markets
toward women, 18-49, and children,
2-11.

A&W Distributing Co.O Boston-based
firm is scheduling three-week spot TV
flight for A&W root beer in about 45
markets, principally in Far West and
Midwest. Humphrey Browning
MacDougall, Boston, is pinpointing
commercials, which start June 21, toward
women, 18-49, and to teen-agers.

J.H. Filbert O New TV campaign (after
test in four markets) begins June 14
continuing through summer for Filbert's
Spread 25, new margarine-like product.
Day and fringe 30's targeted to women,
18-49, in approximately 35 markets, use
theme: Spread 25 has 25% less oil than
regular margarine. Young & Rubicam,
New York, is agency.

HormelO Baconand cured ham
products will be spotlighted in spot TV
drives running last two weeks of August.
Bacon will be featured in 13 markets and
cured ham in 21. BBDO, Minneapolis, is
zeroing in on women, 25-49.

Fram Corp.0O Automotive division is
newest sponsor for D.I.R. Broadcasting's
King Biscuit Flower Hour, FM rock
broadcast syndicated in 187 markets. Qil
filter product is targeted to men, 18-34,
previously reached through sports
programing. $.FM. Media Corp., New York,
is buying service. First flight begins this
summer in 13-week series, "The Way |t
Went Down’’ Other sponsors of King
Biscuit, (now entering the fourth year on
air), are Pioneer high fidelity equipment,
Scotch recording tape by 3M Co,, Lee
jeans and jackets and Toyota.

National Coal AssociationO Spot TV
will be backbone of public information
campaign being blueprinted for run of
three weeks in more than 30 major
markets. Radio will supplement TV in
New York and Washington areas;
campaign begins in mid-September.
Richard Newman Associates,

Rep appcointments

O WwmouiaM-wxLOoFm Berlin, NLH.:
Kadetsky Broadcast Properties,
Boston, appointed regional rep-
resentative.

O WkBKkiaM) Keene, N.H.. Kettell-
Carter, Boston, appointed
regional representative.

O Womiam Marguette, Mich.: Neil
Group, Troy, Mich., appointed
regional representative.

Champaign, Ill., is putting together
creative and media placement elements
to reach adults, 18-49, via commercials
on news and fringe-time programs.

Burroughs-Wellcome

O Pharmaceutical company, through Rolf
Werner Rosenthal, New York, will plug its
Empirin Compound pain reliever and
Sudafed decongestant on weekly
syndicated barter series, Medix. Half-hour
series has built up backlog of 78
episodes on topics from human sexuality
and heart disease to acupuncture and
alcoholism. Seventy-four stations (for 70%
U.S. coverage) carry Medix. Among new
stations agreeing to take show are wCix-Ty
Miami, waL-Tv Baltimore and wicL{tv)
Savannah, Ga. Burroughs-Wellcome
takes two national minutes and allows
stations three minutes to sell to local
advertisers. Sources at Syndicast
Services, New York, which distributes
Medix, say most stations play it on
Saturday or Sunday afternoons.

GTE Sylvania Entertainment
Products 0 Campaign devoted
exclusively to Sylvania GT-Matic line of
color receivers will be kicked off on Sept.
11 with sponsorship of one-hour Perry
Como special on NBC-TV. Spot TV

promotion in 40 to 50 major markets will
start on same date and continue until
shortly before Christmas, major TV set
buying periods. Tying in with TV is local
radio promotion to be placed by local
dealers. Doyle Dane Bernbach, New York,
is tuning in on men and women, 25-49,
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R.J.R. Foods O Campaign for Hawaiian
Punch Drink Mix in new powdered form
begins June 28 to run 12 weeks. Prime-
time and daytime network TV plus spot
TV in top 100 markets use familiar
"Punchy” theme. Additionally, campaign
uses three Spanish language radio
markets. Women, 25-49, are target
audience. BBDO, New York, is agency.

Jos. GarneauO Jos. Gameau, division
of Brown-Forman Distillers Corp.,
Louisville, Ky, begins eight-week flight
June 28 to promote Cella Lambrusco
wine. Fringe and access TV 30's are
targeted to adults, 18-34. R.K. Manoff,
New York, is agency.

LarsenO Makers of vacuum-packed
and frozen vegetables will cultivate
Freshlike vegetables in five-week
campaign to begin Sept. 9. Day-

time, early and late fringe 30's are geared
to women, 25-49. Campbell-Mithun,
Chicago, is agency.

Murray Chaney O Mr. Smithers plant
accessories will be in month-long
campaign to begin Sept. 9. Day-

time, early and late fringe 30’s are geared
target audience. TV 30's and 60's in day
and fringe times are being placed by
S.EM. Media, New York.

California and Hawaiian Sugar

O Spot TV sweetens eight-week effort in
more than 30 markets, primarily in
Midwest and Far West, starting in late
June. Foote, Cone & Belding/Honig, San
Francisco, is seeking time periods
slanted toward women, 18-49, and 25-49.

J.B. Williams O Company, through
Parkson Advertising, New York, will .
promote Rose Milk facial and hand cream
{manufactured by its Century Creations
division) in five one-minute spots on
Saturday's {June 12) Grand Floral Parade
telecast. J.B. Williams joins Georgia
Pacific {through McCann-Erickson,
Portland, Ore.) as sponsors of two-hour
telecast, which is billed as climactic
event of Oregon’s Rose Festival at
Portland. Georgia Pacific is expected to
emphasize agricultural products. Special
is being carried on regional network put
together by Hughes Television Network
and is geared to aduits, 18-49. Region
comprises four states (California,
Washington, Oregon and Utah). Fourteen
stations have agreed to take show so far,
among them kKTTw(Tv) Los Angeles,
KTVU(TV) San Francisco, kGw-Tv Portland
and KFMB-Tv San Diego. Both sponsors are
compensating stations for two hour block



of time (10 a.m.-12 noon, California time).
In addition, stations are given one 60-
second station break for saie to local
advertisers.

Balm Barr O Various skin and hair care
products will be featured on spot TV for
13 weeks, starting in late September, in
approximately 20 markets. Marvin H.
Frank & Co., Chicago, is buying daytime,
evening fringe and weekend periods to
zero in on women, 18-49.

Bristol-Myers O Company (direct),
pitching various of its products, has
joined Association of Baltimore
Corporations (Van Sant, Dugdale,
Baltimore) as major sponsors of The
Great American Celebration. Barter
special will be syndicated by Ray
Beindorf Productions, Los Angeles.
Special will run 12 hours in all, from 7 p.m.
Saturday, July 3, through 7 a.m. Sunday,
July 4. Bulk of show will encompass live
pickups from locations like Fort McHenry
in Battimore and U.S. carrier Constellation
moored off coast of California. Ed
McMahon is host, and celebrities such as
Kirk Douglas. Dinah Shore, Mary Tyler
Moore, Helen Hayes, Mike Douglas and
Lennon sisters will put in appearances.
More than 100 stations have already
agreed to take special, among them
WNEW-TV New York, kTTv(Tv) Los Angeles,
wGN-Tv Chicago and kyw-Tv Philadelphia.
There will be five national minutes in each
hour; stations. which get special free, will
be given two minutes in each hour, plus
station breaks, to sell to local advertisers.
Stations will also be permitted to cut
away at 10 or 11 p.m. for their local
newscasts. In other Bristol-Myers activity,
Sunshine Harvest shampoo receives
extensive spot radio coverage in early
July flights lasting seven weeks. Major
markets on schedule include Boston,
Chicago, Houston. Los Angeles, Miam,

New York, Washington, Milwaukee and
Philadelphia. Foote. Cone & Belding, New
York, is zeroing in on leen-agers via spots
in afternoon and evening periods.

Schick Sun Classic Pictures 0 Spot
TV will continue to be mainstay of “four-
wall” campaign (film distributor pays for
all advertising promotion and, in effect,
rents theater for iength of engagement) to
unveil three new feature films, but for first
time company will tap radio, too. Schick
Sun ordinarily allocates 100% of ad
budget to TV for exploitation films; Media
Buying Services International, New York,
suggested radio test to offset
"unprecedented cost increases of TV in
some markets." TV and radio flights will
each last about 12 days, starting in mid-
Juné and running through August.
Commercials are slanted towards men
and women, 18-49.

Pfizer1 Company's Roerig division,
which markets tranquilizer prescribed
mainly for elderly people, has bought
half-hour on 50 stations so far for one-
shot speciai called What Do You Want To
Be When You Grow Old 2 Syndicator is
Y&R Ventures. New York; agency is Young
and Rubicam. Special focuses on
interviews with older Americans who
discuss "successes and satisfactions” of
old age. Lorne Greene is host, Dick Cox is
executive producer (for DCA Productions,
subsidiary of Y&R Ventures) and William
Peters is producer-director. Stations that
have agreed to take series, which will be
aired over next four months, include
KTTv(Tvi LOS Angeles. wLs-Tv Chicago,
WPLG-TV Miami, KTRK-Tv Houston and
KRON(TY) San Francisco.

Shulton O Old Spice deodorant will
begin four-week summer flight June 14.
Fringe TV 30's are geared to men, 18-49.
Norman, Craig & Kummel, New York, is
agency.

e e e A P T R T T e = T P 2P | W 1 W)
BAR reports television-network sales as of May 16
ABC $334,248,900 (31.2%) O CBS $378,237,400 (35.3%) 0 NBC $358.055.300 (33.5%)

Total Total
minutes doifars L
week week 1976 total 1975 totat change
ended énded 1976 total doliars doffars from
Day parts May 16 May 16 minutes year to date year to date 1975
Monday-Friday
Sign-on 10 am. 143 S 698,100 2,577 $ 13878800 S 12452300 +115
Monday-Friday
10 am.-6 p.m. 1012 12,416,600 19,558 235.956,100 204,677,200 +152
Saturday-Sunday
Sign-on-6 p.m. 314 5537,000 6,264 127.477.500 99,784,100 +27.7
Monday-Saturday
6 p.m.-7:30 p.m. 101 2,787,400 1,984 57,592,100 49348600 +16.7
Sunday
6 p.m.-7:30 p.m. 21 918,900 433 18,651,900 8418000 +1215
Monday-Sunday
7:30 pm.-11 pm. 429 28,668,100 8.099 544,438,400 490,743800 +109
Monday-Sunday
11 p.m.-Sign-oft 207 3865400 3895 72,546,800 60335600 +202
Total 2227 554,891,500 42810 $1,070.541,600 $925759600 +158

Source: Broadcast Advertisers Reports
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Sol Taisholt, editor

Lawrence B. Taishotf, publisher.

EDITORIAL

Edwin H. James, executive editor.

Donald West, managing editor.

Rufus Crater (New York), chief corresponcent.

Leonard Zeldenberg, senior correspondent.

J. Daniel Rudy, assistant to the managing
aditor.

Frederick M. Fitzgerald, senior sditor.

Joseph A, Esser, Randall Moskep,
Jonathan Tourtellot, assistant editors.

Barbara Chase, Mark Harrad, Mark Miller,
Jay Rubin, staff writers.

lan C. Bowen, Linda Gimourginas
{editor's office), Kira Greane, Rick Schwartz,
editorial assistants.

BUSINESS

Maury Long, vice president.
David N. Whilcombe, director of marketing.
Dorls Kelly, secretary.

ADVERTISING

Winfield R. Levi, general sales manager (New York).

John Andre, sales manager—equipment and
engineering (Washington).

David Berlyn, Eastern sajes manager {New York).

Ruth Lindstrom, account supervisor (New York).

Bill Merritl, Western sales manager (Hollywood).

Lynda Dorman, classified advertising manager.

CIRCULATION

Bill Criger, circulation manager.

Kwentin Keanan, subscription manager.

Sheila Chamberlain, Patricia Johnson,
Joanna Mieso, Lucille Paulus.

PRODUCTION
Harry Stevens, production manager.

ADMINISTRATION

Irving C. Miller, business managec
Lynda Dorman, secretary to the publisher.
Philippe E. Boucher.

BUREAUS

New York: 75 Rockefeller Plaza, 10019
Phone: 212-757-3260.

Rutus Crater, chiaf correspondent.
Rocco Famighettl, senior editor.

John M. Dempsey, assistant editor.
Joanne Ostrow, staff writer

Winfield R. Levi, general sales manager.

David Berlyn, Eastern sales manager.

Ruth Lindstrom, account supervisor.

Harriette Weinberg, Lisa Flournoy,
advertising assistants

Hollywood: 1680 North Vine
Street, 80028. Phone: 213-483-3148.
Blli Merritt, Western sales manager
Sandra Klausner, editorial-advartising assisfant.

Broadcasting* magazine was founded in 1931 by
Broadcasting Publicalions Inc., using the title Broadcasting*
—The News Magazine of the Fifth Estate. Broadcast
Adverlising” was acquired In 1932. Broadcast Reporter in
1933, Telecast® in 1953 and Television in 1961.
Broadcasting-Telecasting® was introduced in 1946,
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° Reg. U.S. Patent Office.
Copyright 1876 by Broadcasting Publications Inc.

Microfilms of Broadcasting are avallable Irom University
Microlilms, 300 North Zeeb Read, Ann Arbor, Mich. 48103.



“GENERATES
GENUINE
EXCITEMENT...”

... says WOTV, owner of first @mm ,Z'
Titling/Graphics System.

WOTV

@ tv8 « time- life broadcast, inc.

120 college ave,, s.e. .
grand rapids, michigan 49502 April 23, 1976
(616) 459-4125- %@

Mpr. Paul Warnock
President

TeleMation, Inc.

P. O. Box 15068

Salt Lake City, Utah 84115

Dear Paul:

The new TeleMation TCG3000 Character Generator has
proven to be a very delightful surprise. It seems to
measure up to just about all of cur expectations and then
some. | thought you would like to know that it has generated
more genuine excitement and enthusiasm on the part of our
employees than any other piece of equipment that 1 have
purchased for the station in the last seven years.

May I extend our thanks to you and tc those members of
your staff who have contributed so much in the preparation,
design and provision of this forward looking equipment and
especially to Dennis Fraser, Tom Meyer and Leo Lewis.
It was great having those people work with us on this
project and we hope that they will continue to support us
as we come to be more knowledgeable and familiar with
the equipment.

I just thought you might appreciate our words of thanks.

Sincerely
v

>
R, C. Smith

Chief Engineer
RCS:rg




Introduced at the ‘76 NAB, the first
Compositor | Titling/Graphics System
was delivered to Time-Life station
WOTV, Grand Rapids, Michigan, on
April 17.

The results?

WOTV Chief Engineer R.C. Smith
writes that the Compositor | “’has
generated more genuine excitement
and enthusiasm on the part of our
employees than any other piece of
eguipment that | have purchased
for the station in the last seven
years."

We wish to thank Mr, Smith for his
appraisal, and extend an invitation
to all Broadcast Managers and Engi-
neers to compare these Compositor |
features with any other multifont
character generator:

® Mixed-Font Pages. Some "“multi-
font’* systems can display only one
font at a time. The Compositor |
allows the operator to mix fontson
a single page, within a row or within
a single word.

® High-Capacity Disk Memory.
Some character generators require a
disk change between font changes,
page storage, and program |oading.
In the Compesitor 1, all fonts, as
well as the computer program and
up to 800 composed pages, are
stored on a single disk and are
always available — from any
keyboard location.

® Camera Quality Characters. The
Compositor ! obtains maximum
character smoothness by using char-
acter ""elements’’ smaller than the
limiting resolution of the television
system itself. 1t incorporates line-
by-line vertical resolution and pro-
vides horizontal elements of only
29 nsec width — in contrast to the
45 to 65 nsec element width typical
of other comparibly priced systems.
The Compositor | thus provides on-
air characters that are virtually in-
distinguishable from camera repro-
duced artwork,

® Automated Election Reporting.
With the addition of the TED
{Television Event Display) software
package, the Compositor I auto-
matically compiles, formats, totals,
and displays election returns. No
additional hardware is required.

@ Selection of 28 Colors. With the
EC-3000 Colorizer/Background
Option, characters and/or back-
grounds can be colored any one of
seven hues, with each hue available
at any one of four luminance levels,
Black, white, and two levels of gray
are also keyboard-selectable. Each
character can be colored separately.
Background colors can be changed
in four-scan-line intervals and back-
ground color can be substituted for
character color to provide multi-
hued characters.

® Selectable Character Edging.
The basic edging option (EQ-3000)
provides a selection of border,
"drop'’ shadow, or outline; while
the EOQ-3001 Expanded Edging
Option adds "'slope” shadow and
multiple border/outline widths
proportioned to the font size.

For more information about the
Compositor |, send us the coupon
below or call TeleMation Broadcast
Sales collect at (801) 487-5399.

W TeleMation

the discovery people
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] Please send

TeleMation, Inc., P.O. Box 15068

|
i
|
|
|
| additional Salt Lake City, Utah 84115 i
| information on the Compositor I Titling/Graphics System. :
j Name Title =
‘\ Station or Organization |
i
N, Address
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§ City __State ]
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OPiease add my name to your mailing list.
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MondayzMemo®

A broadcast advertising commentary from Anna I. Zgorska, media manager, ITT Continental Baking, Rye, N.Y.

The media manager:
riding herd on buying
advertising time

Throughout the 60’s and into the early
70°s, broadcast buying and reporting
became complex and sophisticated. As
costs escalated, large companies began to
ask whether they were really getting the
most for their money. ITT Continental
Baking Co. was no exception.

ITT's Bakery Division spends most of
its advertising dollars in TV with radioas a
secondary medium. In 1974, with TV
costs continuing their rise, ITT-CBC’s vice
president and marketing director, Randall
W. Hackett, decided to use media buying
services in a test to determine if spot-
television cost efficiencies could be im-
proved. It soon became apparent that
someone with media experience was
needed within the company to establish a
central contrel system for all planning,
buying and budget control. The result was
the creation of a media manager's position
in May 1975 and my arrival to fill that slot.

The company gave me an office, a
telephone, a secretary and freedom to or-
ganize the operation as [ saw fit. It was a
welcome challenge, and if it was never
easy in those early months, it was never
dull. During the course of a year the job
kept evolving according to current needs,
and it will, most likely, continue to do so
for some time.

But basically, there are two spheres of
action in my job as media manager. One is
internal. It requires interacting inside the
marketing department structure with
group product managers and product man-
agers to evaluate, recommend and coordi-
nate media programs. These functions also
call for involvement with the accounting
department.

The other sphere is external —supervi-
sion of media planning and execution by
our agencies and buying services, and
direct contact with the media.

One of the first things that had to be
done was to establish specific media pro-
cedures to govern planning, execution,
post-buy reporting and analysis. A direct
link was originally set up during the plan-
ning phases with Continental’s product
groups and our two agencies, Ted Bates
and Grey Advertising, to involve the
media manager in development of media
objectives, strategies and budgets. Since
all Continental television and radio plans
are directed against specific target au-
diences, goals had o be carefully estab-
lished in order to reach the correct group
of prime prospects. Itis a part of the media
manager’s job to assist in this just as much
as it is to assure optimum efficiency of ev-
ery media dollar.

Anna ). Zgorska has been media manager at
ITT Continental Baking Co., Rye, N.Y, for the
past year. She has had 17 years of experience
in the media field and has worked al Gaynor
Media International, New York, as media
director; Vitt Media International, New York, as
senior associate: Ted Bates & Co., New York,
as managing buyer and Needham, Harper &
Steers, New York, as estimator and buyel. She
was born in Poland and educated in England.
e e A e S W | W e e |

Exercising control over planning costs is
the most challenging of my respon-
sibilities, since it involves predicting what
is going to happen next year. In order to
answer various questions—from the gen-
eral such as what increases in TV and radio
can be expected, to more specific ones

such as network versus spot efficiencies in.

different dayparts and for different target
audiences—many things must be con-
sidered: the situation within the industry,
the economy, politics, etc. In this area
close cooperation with our agencies and
Vitt Media is needed. Especially good im-
put is received from Ted Bates, which han-
dles the largest portion of our budget and
does most of Continental’s media plan-
ning. Other lines of communication
throughout the industry are also kept open
with station people, TV and radio reps,
network executives, people from various
agencies and other companies. In fact,
keeping abreast of the cost situation con-
sumes considerable time, but it is essen-
tial. After examining past patterns and all
current input a more accurate picture
emerges.

When planning costs (benchmarks, as
we call them) are approved, the agency de-
velops the media and presents it for review
1o the product group. The media manager
takes an active part in the discussion and
final approval of this plan including
evaluation of wvarious proposals such as
syndicated programs, network packages,
sports programs and media merchandising
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opportunities.

Once the plan is approved, we are ready
for execution. When go-ahead is given to
the planning agency, the agency must
issue proper input to the buying units. Ted
Bates handles all of Continental’s network
buys. Bates and Grey also buy spot for
some of our brands, but a considerable
portion of spot negotiation is done by Vitt
Media. This arrangement works very well
as it provides us with spot cost information
from three different sources. This allows
for comparison and creates a healthy com-
petitive incentive. Al buying guidelines
come from the office of media manager.

ITT-CBC’s spot buying is done on a
quarterly basis. Before each quarter’s
media plans are authorized for execution,
the benchmarks are again reviewed and
adjustments are made to accommodate in-
dividual situations on a market-by-market
basis.

After the goals, budgets and guidelines
have been delivered to the buyers, meet-
ings are set up with the buying groups. The
actual executors of our schedules should
understand as much as possible of the
strategy and nature of each brand and its
campaign. All media people are aware that
there are many ways of achieving the same
rating goal, yet they are not all equally
effective in selling the product. At the
same time, buying guidelines should not
be made so exacting that they do not allow
sufficient flexibility to adjust for individual
market conditions. Those finer objectives
of quality in schedules can best be ob-
tained by direct dialogue with the buyers,
who are, after all, intelligent, creative peo-
ple, capable of producing the best results if
treated as such. | always remember that
when [ was a buyer, [ was too often given
pure numbers, while other vital informa-
tion was rarely discussed with me. [ try to
make sure that Continental’s campaigns
are not handled that way.

The use of Donovan Data computer ser-
vice by all of our suppliers for producing
schedules, salesman's sheets and various
other television reports is most helpful in
providing uniformity to our total operation
and record keeping systems.

Post-buy performance reports for net-
work and spot buys are submitted when
appropriate books become available.
These reports are done for each quarter
based on affidavits of pérformance. Deliv-
ery of target audience ratings and C-P-M’s
are always reported by brand, by daypart
and by market (in the case of spot). These
reports are then analyzed and provided to
the marketing directors with a summary
and an evaluation of Continental’s quar-
terly media effort. When this is ac-
complished for all four quarters, a full
yearly cycle of media managing is con-
cluded.



B ndicates new oOr revised lisling
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This week

June 5-9—American Advertising Federation, 7 1st
annual convention. Scheduled speakers and panelists
include FCC Chairman Richard E. Wiley; Donald Ken-
dall, Pepsico Inc. chairman (keynote); Carl Nichals,
Cunningham & Walsh chairman and AAF chairman;
Herb Klein, Melromedia Inc. vice president; George
Gerbner, dean of Annenberg School of Communica-
tions at University of Pennsylvania; Donald Johnston,
J. Walter Thompson Co. president: Charles Moss,
Wells, Rich & Greene president; Shirley Polykoff.
Shirley Polykoff Advertsing Inc. Statler Hillon. Wash-
ington.

June 6-9— Mutual Advertising Agency Network an-
nual meeting. Drake hotel. Chicago.

June 6-10— North Carolina Association of Broad-
casters Spring meeting. Southampton Princess, Ber-
muda.

June 6-25—FEighth annual Institute for Religious
Communications. Loyola University, New Orleans.
Contact: Dr. James L. Tungate, IRC. Loyola University.
Box 201, New Orleans 70118; (505) 866-5471.

June 7 — FCC's deadline lor comments on its inguiry
to gather information on cable TV subscriber rate
regulation process (Docket 20767). Replies are due
July 7. FCC, Washington.

® June 7-8 —National Cable Television Association
board of directors meeting. Marriott hotel, Lin-
colnshire, [Il.

8 June 8— Hollywood Radio and Television Society
newsmaker luncheon. Speaker will be Kathleen holan.
president of the Screen Actors Guild. Beverly Wilshire
hotel, Beverly Hills, Calif.

June 8—idearama, sponsored by Radio Advertising
Bureau for salespeople. Holiday Inn, Jackson. Tenn.

June B—Idearama, sponsored by Radio Advertising
Bureau for salespeople. Hohday Inn Downtown-Plaza.
Wichita, Kan.

June B-10—Armed Forces Communications and
Electronics Association 30th annual convention.
Sheraton Park hotel, Washington.

June 8-11—Annual convention of National Broad-
cast Editorial Association. Scheduled speakers in-
clude Vice President Nelson Rockeleller. Secretary of
Detense Donald Rumsield, FCC Complaints and Com-
pliance Division Chief Wilham Ray and members of
Congress. Mayflower hotel, Washington.

June 9-10— Vermont Association of Broadcasters
convention. Hotel Jay, Jay Peak Ski Area in Northern
Vermont, near Newport.

June 9-10— National Association of Broadcasters
second digital electionics seminar for broadcast
engineers. Cleveland Engineenng and Scientihic
Cenier. Cleveland.

June 10—Seminar on various management-oriented
computerized inlormation programs sponsored by
BIAS (Broadcast Industry Automated Systems) divi-
sion of Data Communications Corp. Airport Hilton.
Memphis.

June 10—Idearama, sponsored by Radio Advertis-
ing Bureau for salespeople. Holiday Inn, Coliseum.
New York

June 10—Idearama. sponsored by Radiv Advertis-
ing Bureau for salespeople. Hyalt-Regency hotel.
Knoxville. Tenn.

June 10—Idearama, sponsored by Radio Advertis-
ing Bureau for salespeople. Hilton Inn West.
Oklahoma City.

June 10-11—Arizona Broadcasters Association
spring convention. Speakers will include James H.
Hulbert. National Association of Broadcasters, Wash-
ington; Michael Bader. Haley, Bader & Potts. Wash-

Datebook®"

inglon, and Ed Godirey KGW-AM-TV Porlland, Ore.,
and Radio Television News Director Association com-
mittee member. Liltle America hotel. Flagstaif.

8 June 10-11—Conference on "Issues of Advertis-
ing: The Economics of Persuasion.” sponsored by the
Center for Research on Advertising of the American
Enterprise Institute for Public Policy Sessions will In-
clude Thursday panel on advertising and the public 1n-
terest, moderated by John Charles Daly. former ABC
News executive, and fealuring Joan Z. Bernstein. act-
ing director, Bureau of Consumer Protection, Federal
Trade Commussion: Thomas Dillon, chairman. BBDO:
Robert H. Bork. solicitor general of the U.S.. and Repre-
sentative Benjamin Rosenthal (D-N.Y.). Among other
speakers will be David M. Blank, CBS In¢., vice presi-
dent and chief economist. International Inn, Wash-
ington.

June 10-12—Florida Cabie Television Association
aBnnuaI convention. Don-Ce-Sar hotel, St. Petersburg
each.

June 10-12—Montana Broadcasters Association
annual convention. Many Glacier Lodge.

June 10-12—South Dakota Broadcasters Associa-
tion annual meeting. FCC Commissioner Benjamin
Hooks will address the June 11 iuncheon. Holiday Inn
of Northern Black Hills, Spearhsh,

June 10-13— Mississippi Broadcasters Association
35th annual convention. Phil Brady. WAPF(AM) Mc-
Comb, is convention chairman. Sheraton hotel, Biloxi.

June 11— FCC’s deadline for comments on its pro-
posed rule amendment to permit the use of automatic
transmission systems at AM, FM and TV stations
(Docket 20403). Replies are due July 12. FCC. Wash-
ington.

June 11— Federal Trade Commission deadline for
comments on proposed rulemaking to determine what
warnings, il any. should be required in advertising of
antacids. FTC, Washington.

June 11 —Twenty-eighth anniversary ball of Bedside
Network of the Veterans Hospital Radio and Televi.
sion Guild. waldorf-Astoria hotel. New York. Further
information: (212) PL7-8659.

June 12-15— Television Programing Conference
(TVPC), Marco Island, Fla. Contact: Tay Voye. secre-
tary for TVPC. WTVJ(TV) Miami.

June 13-16—1976 Summer Consumer Electronics
Show. sponsored by Consumer Electronics Group.
Electronic Industries Association. McCormick Place,
Chicago.

June 13-16— Video Systems Exposition and Con-
ference, third annual video hardware exhibit. held con-
currently with summer Consumer Etectronics Show.
McCormick Place. Chicago.

June 13-16— Florida Association of Broadcasters
41st annual convention Breakers hotel. Palm Beach.

June 13-17 — National Association of Broadcasters
beard meeting. Washington.

I ——
Also in June

June 14-18—Broad/Comm ‘76. exhibition of broad-
casting and communications equipment. Participation
is limited to US. manufacturers. US. Trade Center,
Mexico City. Information: Mary R. Wiening, project
ofhcer, Office of International Marketing. Domestic
and International Business Admumistration. Dept. of
Commerce, Washington 20230

Doubleday
Media
Offers:

TOMORROW

Get away from the rat race. To the
gorgeous Rocky Mountains, pollution-free
air and a year-round healthy climate.

Available now are FOUR single and
medium size market opportunities for your
consideration:

AM/FM Exclusive Market
AM Fulltimer Profitable
AM Fulltimer Profitable
FM Single Station Market

Dick Anderson/Dan Hayslett/
Bob Magruder
214/233-4334

palvet

Doubleday Media

Brokers of Radio, TV, CATV and Newspaper Properties
13601 Preston Rd., Suite 417 W, Dallas 75240

$150,000
$285,000
$235,000
$ 60,000
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June 14-18—Cable television seminar for students,
sponsored by Texscan Corp. and with Jerrold
Electronics Corp. as €0-host, Sheraton Motor Inn. In-
dianapolis. Information: Raleigh Stelle, Texscan Corp..
Indianapolis 46219, (312) 357-8781; or Toni Barnett,
Jerrold Electronics Corp.. Horsham, Pa. 19044, (215)
674-4800, ext. 335.

June 15—idearama. sponsored by Radio Advertis-
ing Bureau for salespeople. Holiday inn, Paducah. Ky.

June 15—Idearama. sponsored by Radio Advertis-
ing Bureau for salespeople. Holiday fnn-Charleston
House No. 2. Charleston. W. Va.

June 15—Idearama. sponsored by Radio Advertis-
fqng Bureau for salespeople. Holiday Inn N.E.. Lincoln.
eb.

June 15-—Idearama. sponsored by Radio Advertis-
ing Bureau for salespeople. Holiday Inn Airport. Sioux
Falls, 8.D.

June 15—Deadline for entries in Women in Com-
munications Inc.’s 1976 Clarion Awards competition
for outstanding communication in areas of human
rights, resources and the community. Radio and televi-
sion are twa of the seven categories to be judged. In-
formation and entry torms: Clarion Awards, WCI,
8305-A Shoal Creek Boulevard. Austin, Tex. 78758,

June 16-18— Broadcasters Promotion A

T — ———— ————
Major meetings

June §-9— American Advertising Federation
71st annual convention. Statler Hilton, Wash-
ington.

June 13-17— National Association of
Broadcasters board meeling. Washington.

June 18-18-— Broadcasters Promotion
Association 21st annual seminar, Statler-
Hilton, Washington. 1977 seminar will be June
12-16, Beverly Hilton. Los Angeles.

June 20-23— NB('s 50th anniversary meet-
ing of TV and radio affiliates. Waidor(-Astoria.
New York.

Sept. 12-18— institute of Broadcasting Fi-
nancial Management annual conference.
Sheraton-Boston hotel. Boston. 1977 con-
ference in mid-September in Regency-
Chicago hotel. Chicago.

Sept. 19-22— National Radio Broadeasters
Association 1976 Conference & Exposition.
Hyatt Regency Embarcadero. San Francisco.
Chicago will be 1977 site.

Oct. 13-16—Annual meeting. Association of

2tst annual seminar. Keynotefs are Senator Hubert H.
Humgphrey (D-Minn.); FCC Chairman Richard E. Wiley
and Joel Chaseman, president, Post-Newsweek Sta-
tions. Statler Hilton. Wastington.

June 18-19— Virginia Association of Broadcasters
spring convention. Mariner's hotel, Virginia Beach
Convention ¢hairman: Lamry Saunders. WTAR(AM)-
WKEZ(FM) Norfolk, Va.

June 17 —Idearama. sponsored by Radio Advertis-
ing Bureau for salespeople. Sheraton Motor Inn. In-
dianapolis.

June 17 —I|dearama. sponsored by Radio Advertis-
ing Bureau for salespeople. Holiday Inn West End,
Richmond, Va.

June 17 —Idearama. sponsored by Radio Advertis-
ing Bureau for Salespeople. Sheraton Royal Inn. Kan-
sas City Mo.

June 17—Idearama. sponsored by Radio Advertis-
ing Bureau for salespeople. Sheraton Inn, Des Moines,
lowa.

June 18— National Public Radio board of directors
meeting. Open to public participation. Crown Center
hotel, Kansas City. Mo.

June 18-19—Alabama AP Broadcasters Associa-
tion annual meeting and awards présentation. Rode-
way Inn, Birmingham.

® June 18-19—Board of trustees meeting ol The
Educational Foundation of American Women in
Radio and Television. Sheraton Inn. Skyline East.
Tulsa. Okla.

8 June 18-20-Board of diwectors meeting of
American Women in Radio and Television. Sheraton
Inn, Skyline East. Tulsa. Okla.

June 19—Annual election meeting of Missouri
Public Radio Association. KSOZ(FM) Branson. Mo.

June 20-22— New Jersey Broadcasters A iati

National Advertisers. Broadmoor hotel, Col-
orado Springs.

Oct. 24-27 — National Association of Educa-
tional Broadcasters 52d annuai convention.
Conrad Hilton hotel, Chicago.

Nov. 9-11 — Television Bureau of Advertising
annual meeting. Shoreham Americana hotel.
Washington.

Nov. 10-13—Society of Professional Jour-
nalists, Sigma Delta Chi, national convention.
Marriott hotel. Los Angeles.

Dec. 11-18—Radio Television News Direc-
tors Association international conference.
Americana hotel. Miami Beach. Fla. 1977 con-
ference will be Sept. 14-18 at Hyatt Regency
hotel, San Francisco; 1978 conference at
Allanta Hilton hotel, Atlanta; 1979 conference
at site to be designated in Chicago.

Jan. 23-268, 1977 —National Religious
Broadcasters 34th annual convention. Wash-
ington Hifton hotel, Washington.

Feb. 12-18, 1977 — National Association of
Television Program Executives 14th annual
conference. Fontainebleu hotel, Miami. 1978
conference is scheduled for Los Angeles; site
and date to be announced.

March 27-30, 1977 — National Association
of Broadcasters annual convention. Wash-
ington. Future conventions: in 1978, Las
Vegas, April 9-12; in 1979, Dallas. March
55-28; in 1980, New Orleans. March 30-April

April 17-20, 1977~ National Cable Televi-
sion Association annuai convention. Conrad
Hilton, Chicago.

April 27-May 1, 1977 —American Women
in Radio and Television 26th annual conven-
tion. Radisson Downtown hotel. Minneapolis.

40th annual convention. Speakers will include Senator
Harrison A. Williams Jc (D-N.J.) and Barry Farber
WOR(AM) New York. Great Gorge hotel. MacAfee.

June 20-23 — NBC’s 50th anniversary meeting of TV
and radio affiliates. Waldorf-Astona. New York.

June 21—Southern California Broadcasters

Association annual golf and tenmis Wingding and din-

ner for members and guests. Events will include a

salute to Art Linkletter: tenrus tourney at Sunset Hills

Country Club in Thousand Oaks, Calif; golf tourney

gnd dinner at Los Robles Country Club, Thousand
aks.

June 22—Idearama, sponsored by Radio Advertis-
ing Bureau for salespeople. Holiday Inn North, Sacra-
mento. Calit.

June 22—|dearama. sponsored by Radio Advertis-
ing Bureau 10r salespeople. Holiday Inn Airport. San
Antonio, Tex.

June 23-25-— Maryland-District of Columbia-
Delaware Broadcasters Association convention.
Sheraton-Fontainebleau hotel. Ocean City, Md.

8 June 24— FCC’s deadline lor comments on pro-

posal 1o allow circular polarization tor TV transmis-
sions (Docket 20802). Replies are due July 6. FCC,
Washington.

June 24—I|dearama. sponsored by Redio Advertis-
ing Bureau 10r salespeople. Holiday Inn Airport. Los
Angeles.

June 24 —Idearama. sponsored by Radio Advertis-
ing Bureau for salespeople. Holiday Inn, Beaumont.
Tex.

June 24-28— Pennsylvania Cable Television
Association spring meeting. Seven Spnngs Mountain
Resort.

June 24-27 — Rocky Mountain Broadcasters
Association annual convention. Jackson Lake Lodge,
Jackson Hole, Wyo.

June 25-26 — Tennessee AP Broadcasters Associa-
tion annual convention. River Terrace hotel, Gatlinburg.

B June 28-30—Georgia Association of Broad-
casters annual convention. Speakers will include
Robert Wussier. CBS-TV. and 8ob Keeshan, CBS-TV's
Captain Kangaroo. Lake Lanier Islands. Ga.
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June 28-30—0hio Association of Broadcasters’
"Salute to Congress” and annual congressional dinner.
Washington.

June 29—{dearama. sponsored by Radio Advertis-
ing Bureau for salespeople. Sheraton Airport, Denver

June 29—Idearama, sponsored by Radio Advertis-
ing Bureau for salespeople. Sheraton Inn. Portland,
Me.

June 29—|dearama. sponsored by Radio Advertis-
ing Bureau for salespeople. Sheraton Jetport Inn,
Orlando, Fla.

June 30-July 1— Wisconsin Broadcasters Associa-
tion summer meeting. Speakers will include Charles
Kuralt, CBS News, and Morris Reid, ¢chairman, J.I. Case
Co. Scotsland Resort, Oconomowoc.

[ ]
July

July 1—FCC's deadline for comments on its pro-
posed amendment of noncommercial FM broadcast
rules {Docket 20735). Replies are due Aug. 16. FCC,
Washington.

July 1—Idearama, sponsored by Radio Advertising
Bureau for saiespeople. Sheraton Linceoln Inn, Wor-
cester. Mass.

July 1—Idearama. sponsored by Radio Advertising
Bureau for salespeople. Ramada Inn, Billings. Mont.

July 1 —Exhibitors deadiine for fall convention of
Society of Broadcast Engineers. Holiday Inn,
Hempstead, N.Y. Contact: Mark Schubin. SBE. PO. Box
607. Radio City Station, New York. 10019; (212)
765-5100, ext. 317,

July 1—Idearama. sponsored by Radio Advertising
Bureau for salespeople. Holiday Inn of Six Flags,
Dallas.

July 1 —Idearama. sponsored by Radio Advertising
Bureau for salespeople. Sheraton Crabtree, Raleigh,
N.C.

July 7—Texas Association of Broadcasters annual
convention. Americana Inn of Six Flags. Arlington.

July 9 — FCC's new deadline for comments on com-
mission’s review of rules regulating network radio
broadcasting (Docket 20721). Replies are now due
Aug. 6. FCC, Washington.

July 11-12—S8outh Carolina Broadcasters Associa-
tion summer convention. Mills-Hyatt House.
Charleston.

July 11-13—New England Cable Television
Association summer meeting. Wentworth by the Sea.
Portsmouth, N.H. Contact: Bill Kenny. NECTA, Box 321,
Tilton, N.H. 03276: (603) 286-4473.

July 11-13— New York State Broadcasters Associa-
tion 15th executive conference. Lake Placid Club,
Lake Placid.

July 12—0Opening of Democratic National Conven-
tion. New York.

July 13 —Idearama. sponsored by Radio Advertising
Bureau for salespeopte. Rodeway Inn, Eugene, Ore.

July 13 —Idearama, sponsored by Radio Advertising
Bureau for salespeople. Holiday Inn 1-44, Springfield,
Mo.

July 13 —ldearama, sponsored by Radio Advertising
Bureau for salespeople. Wade Hampton hotel. Colum-
bia. S.C.

B July 14— Maryland-Delaware Cable Television
Association summer meeting. Hilton [nn. Annapoalis.

July 14-17—Colorado Broadcasters Association
summer meeting. Douglas Edwards. CBS corre-
spondent, will be keynote speaker Wildwood Inn,
Snowmass.

July 15—~Idearama, sponsored by Radio Advertising
Bureau for salespeople. Hilton Inn Macon. Macon, Ga.

July 15 —Idearama. sponsored by Radio Advertising
Bureau for salespecpfe. Holiday Inn. Fargo, N.D.

July 15-—-Idearama. sponsored by Radio Advertising
Bureau for salespeople. Sheraton Inn, Little Rock, Ark.

July 18-18—Oklahoma Broadcasters Association
summer meeting. Lake Texoma Lodge, Kingston. Okla.

July 17— Atlanta chapter of the National Academy of
Television Arts and Sciences second annual Emmy
awards dinner. Omni International hotel. Atlanta.



NEED ELECTRIC
ENERGY
INFORMATION?

We'll provide fast, accurate answers to hensive backgrounders on topics including
your questions about electric power.We canline  nuclear power, alternate energy sources, rates
up news sources, contacts with electric energy and environmental protection.
specialists, and research assistance for Give us a call and ask about our around-
reporters and writers anywhere in the nation, the-clock response service, too.

We have industry statistics, and compre-

EDISON ELECTRIC INSTITUTE INFORMATION SERVICE

Paul Wagner Jim Sasser Don Curry
212-573-8741 212-686-4700 202-783-2406



July 17-23— National Association of Farm Broad-
casters summer convention. Aclivites planned on
three islands of Oahu. Maui and Hawaii.

July 18-20-—Californic Broadcasters Association
summer convention. Del Monte Hyatt House, Monterey.

July 18-30— National Association of Broadcasters
10th management development seminar. Harvard Uni-
versity Graduate School of Business Admunistration,
Boston.

July 19-20-—Institute of Broadcasting Financial
Management.Broadeast Credit Association quarterly
board of direclors meeling. Washinglon Plaza. Seattle.

July 20—Idearama. sponsored by Radio Advertising
Bureau for salespeople. Holiday Inn Expressway,
Kalamazoo. Mich.

July 20--Idearama. sponsored by Radio Advertising
Bureau lor Salespeople. Holilday Inn Airport, Seattle.

July 21.23-Broadcast Computer Services users

conlerence of Kaman Sciences. Anller's Plaza, Col-
orado Springs.

July 22 —idearama, sponsored by Radio Advertising
Bureau for salespeople. Hyall Regency O'Hare.
Chicago.

July 23-24-Annual seminar of Motion Pictures
Laboratories, Society of Motion Picture-Television
Engineers and Memphis State University. Memphis
State University. Memphis. Information: MPL seminar,
Box 1758. Memphis 38101.

EE——
August

Aug. 1—Deadline for technical papers for fall con-
vention of the Society of Broadcast Engineers. Con-

tact: Mark Schubin, SBE. PO. Box 607. Radio City Sta-
tion, New York 10019: (212) 765-5100. ext. 317.

Aug. 10-12—Canadian Broadcasting League con-
ference on "Cnists in Canadian Broadcasting. Twenty

From now on,
_allother
muiti-cart machines

are out

Beaucart 4D.

Even if you've just purchased a multi-
slot broadcast audio cartridge reproducer,
you're already behind the times. Because
Beaucart has introduced a revolutionary
four-slot machine with features so ad-
vanced that existing units can’t come close.

While standard 3-deck machines use a
single motor and power supply to drive
three carts, the Beaucart 4D is really four
completely independent cart reproducers
in one housing. Not only are key operat-
ing specs, like wow and flutter, easier to
uhiformly maintain, but the failure of an
operating component will put only one slot
out of service. Each machine may be in-
dividually removed from the 4D housing,
leaving the other three still on the air. Try
that with a 3-deckl

Other features? Dozens. 4D is the only

multi-slot machine with the new, patented
Beau pancake drive motors. And fast for-
ward is available In any (or every) slot.
But most important of all is the cost. The
Beaucart 4D mono single cue, at $2,537
list, is only $71 more per siot than an
ordinary 3-deck machine, which typically
lists for about $1,690. And that $71 is a
terrific Investment.

Let us tell you more about the exciting
Beaucart 4D. Modeis available in Stereo
and with built-in recorders. Call today.

umc

BEAUCART DIVISION
UMC ELECTRONICS CO.

460 Sacketl Poinl Rd. North Haven. CT 06473 (203} 288-7731
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papers will be presented and discussed on broadcast
TV, cable. economics. programing and pay TV. St
Mary's University, Halifax, Nova Scotia.

m Aug. 11— FCC's new deadline for comments on its
proposed rule amendment to permit the use ol auto-
matic transmitters at AM, FM and TV stations (Docket
20403). Replies are now due Sept 13. FCC. Wash-
ngton.

Aug. 12-13—Arkansas Broadcasters Association
summer convention. Speaker: Saidie Adwon of KTUL-
TV Tuisa. Okla., president of American Women in
Radio and Telewision. Degray State Park lodge and
convention center. Arkadelphia.

Aug. 15—Deadline for entries in CINE competition.
Council on International Nontheatrical Eventsis non-
profit organization to encourage internalional com-
munications and to select U.S. nontheatrnical and short
subject films for entry in appropriate international
festivals. Details: CINE. 1201 16th Street. N.W. Wash-
ngton 20036: (202) 785-1136.

Aug. 18-0pening of Republican National Conven-
tion. Kansas City, Mo.

Aug. 17 —Idearama. sponsored by Radio Advertising
Bureau tor salespeople. Hohday Inn Downlown,
Anchorage.

]
September

Sept. 8-11—International Musexpo ‘76, market
place for international record and music industry. Fair-
mont hotel. New Orleans. Information: 1350 Avenue of
the Americas. New York 10019: (212) 489-9245.

m Sept, 10-12—Annual conference of NBC Televi-
sion and Radio Networhs and NBC Radio's News and
Information Service news directors. Hotel Drake,
Chicago.

Sept. 12-14 —Southern Cable Television Association
convention. Fairmont Celony Square holel, Atlanta.
Contact: Otto Miller, executive secretary, PO. Box 465,
Tuscaloosa, Ala. 35401; (205) 758-2157.

Sept. 12-14—Annual convention of Western chapter
of The National Religious Broadcaster. Sheraton hotel,
Loes Angeles airport.

Sept. 15-17— Tennessee Association of Broad-
casters annual convention. Glenstone Lodge. Gatlin-
burg.

Sept. 19-22— National Radio Broadcasters
Association Conference & Exposition. Hyalt Regency
Embarcadero. San Francisco.

Sept. 21—FCC’s new deadline for comments on -
AM clear channel proceedings 1o allow 1-A clears to
operale with grealer than 50 kw {(Dockel 20642).
Replies are now due Nov. 22. FCC. Washington.

Sept. 24-29—Fifth Videom-The International Mar-
ket for Videocommunications. ncluding exhibits of
equipment for broadcast program production and ca-
ble television. Palais des Festivals. Cannes, France.
U.S. contact: J. Nalhan. suite 1103, 250 Wes! 57th
Street. New York 10018,

Sept. 28-28— Nebraska Broadcasters Association
convention. Lincoln Hilton, Lincoln.

| Sept. 28-28— Nevada Broadcasters Association
convention. Stockmen’s Motor Hotel. Elko. Nev.

Seopt, 29-0c¢t. 2—Information Film Producers of
America Wm and video communicators conference,
trade show and Cindy Awards festival. Palm Springs
Spa hotel, Palm Springs, Calif. Information: {FPA, 3518
Cahuenga Boulevard Wesl suile 313, Hollywood
90068; (213) 874-2266.

|
October

Oct. 1 —Deadline for entries in media awards pro-
gram of American Cancer Society. Categories include
multiple classifications in local and network radio-
television. Information: ACS Mass Media Awards
Committee, 801 Second Avenue, New York 10017;
(212) 749-8038.

Oct. 1-3— M, husetts Broadcasters Association
annual convention. Sheraton-Boxborough Inn, Box-
borough. Contact: Douglas Rowe. MBA, 16 West Main
Street, Mariborough, Mass. 01752.

Oct. 8-8— Indiana Broadcasters Association annual
membership meeting. Executive Inn, Vincennes.

Oct. 7-10— Women in Communications Inc. national
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meeting. Marc Plaza hotel, Milwaukee.

Oct. 13-18—Annual meeling. Association of Na-
tional Advertisers. Broadmoor hotel. Colorado
Springs.

Oct. 13-168— Western Educational Society for
Telecommunications conference. Sheraton Anaheim.
Anaheim, Calif.

u Oct. 15-18— Chicago chapter of Society of Broad-
cast Engineers Midwest regional convention. Holiday
Inn. Elk Grove Village. IIl.

Oct. 17-22—Society of Motion Picture and Televi-
sion Engineers 118th technical conference and equip-
ment exhibit. Americana hotel, New York.

Oct. 18-19—Advertising Research Foundation
22nd annual conference. Waldori-Asloria hotel. New
York.

Oct. 18-19— National Association of Broadcasters
regional conference. Hyalt Regency heotel, Houston.

u Oct. 19-20—Alab Cable Tel Associa-
tion fall workshop meeting. Site to be announced, Bir-
mingham.

Oct. 21-22— National Association of Broad rs
regional conference. Brown Palace hotel. Denver

Oct. 24-27 — National Association of Educational
Broadcasters 52d annual convention. Conrad Hilton
hotel, Chicago.

0Oct. 24-30—First World Jewish Film and Television
Festival. Jerusalem. Contact: Melville Mark, 52 rue de
Moillebeau, 1211 Geneva 28,

Oct. 25-26— National Association of Broadcasters
regional conterence. Thunderbird Motor Inn. Portiand.
Cre.

u Qct. 27-30— Missouri Broadcasters Association
fall meeting. Crown Center hotel, Kansas City.

November

u Nov. 7-8—Annual convention of the Society of
Broadcast Engineers. Holiday Inn, Hempstead, N.Y.

Nov. 8-11— Television Bureau of Advertising annual
convention. Shoreham Amenicana, Washington,

Nov. 10-13—Society of Professional Journalists, Sig-
ma Delta Chi, national convention. Marriott hotel. Los
Angeles.

Nov. 11-12~— National Association of Broadcasters
regional conference. Waldorf Astoria hotel. New York.

Nov. 15-16— National Association of Broadcasters
regional conference. Omni Internalicnal hotel. Atlanta.

Nov. 18-19— National A iation of Broadcasters
regional conference. Hyatt Regency O'Hare hotel,
Chicago.

u Nov. 21-23-=Sixth national sympoSium on
children's television, held by Action for Children's
Television in cooperalion with Harvard Graduate
School of Education. University Law School, Science
Center and Gutman Conterence Center. Cambridge.
Mass.

Nov. 22-23— National Association of Broadcasters
regional conference. Statler Hilton hotel. Washington.

December

u Dec. 1-4— Western Cable Television show and
convention. House minority leader, John J. Rhodes (R.-
Ariz.), will be featured luncheon speaker. Disneyland
hotel, Anaheim, Calif.

Dec. 11-18—Radio Television News Directors
Association internationat conference. Americana hotel,
Miami Beach. Fla.

The Bill Paley story

EDITOR: I once heard someone admiringly
attribute CBS’s strong position over the
years to the fact that their famous cuff
links were just a little bit smaller than
those of most other communications com-
panies. BROADCASTING's profile of
William S. Paley reminded me that this
shrewd bit of whimsy overlooked the man
who wears the cuff links.

Thanks for a great, special feature on a
great, special man.— William
O’Shaughnessy, president, wvOX-AM-FM
New Rochelle, N.Y.

EDITOR: Hearty congratulations on the
splendid Paley piece in this week’s issue
(BROADCASTING, May 31). [ read every
word of it last night and enjoyed it im-
mensely. —Jerome R. Feniger, president,
Horizons Communications Corp., New
York.

Too many can do so little

EDITOR: As the program director of a
small-market adult rock station, | see the
major problem such a station faces in find-
ing jocks who can consistently do even the
simplest tasks and show up for work.

Having advertised extensively for air
talent and having received several
hundred replies, I frequently found only a
few who can even be considered for jobs
available. The first thing I look at is how
many jobs the applicant has had during his
time in the business; this eliminates about
80% right off the bat. When you do hire
someone whom you’ve checked out as
thoroughly as possible, you’re lucky to get
one in three who is very dependable—
meaning that they can follow format, show
up for work and get a record cued up, not
to mention keeping a log accurately.

At the recent National Association of
Broadcasters convention, [ found a lot of
other PD’s and managers of stations who

OpenzMike’

were having the same problem,; in fact, the
majority | talked to. [ really feel that this is
the primary reason so many stations now
are going to automation. There's a real
surplus of ‘‘talent” in the jock job market.
And most of them claim to know more
than the people they work for.

These *‘stars’ all want to go major mar-
ket or network; if they can’t even show up
for work and keep a log at a small-market
station, what’s going to happen if they
finally do get to the pressure of a major
market? —Bud Andrews, program direc-
tor, WXQR(FM) Jacksonuille, N.C.

Off the wall

EpiTOR: Regarding the ietters from
Messrs. Wain (April 12) and Wolff (May
10) on radio receivers in hotel rooms.

I have stayed in quite a few motels and |
can remember few that had radio re-
ceivers. Those that did had wall sets,
which cannot be moved around by the
guest.

In addition to that inconvenience, the
sets ['m speaking of had only five *‘chan-
nels’ available. The innkeeper decides
which stations will be switched into which
channel. Out of the five channels available
in my most recent encounter, the inn-
keeper had switched in two classical
music stations, two MOR stations and one
blank channel. My main gripe is that the
innkeeper did not have the common sense
to switch in a variety of different radio sta-
tions.

There was a regular random-channel TV
set in the room. Why no random-channel
radio? — Fred K. Baur, St. Charles, Mo.

EDITOR: Your editorial (‘‘And At Those
Rates,”” May 17) touched a sore spot—the
accelerating disappearance of radio re-
ceivers from hotel rooms. We're pleased to
learn that the American Federation of
Television and Radio Artists is also deeply
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concerned. Doing something about this
alarming trend is indeed “‘worth an old-
school try'’ and, never having been noted
for avoiding seemingly impossible prob-
lems, we’ll have a go at it. We hope that
the unions and other broadcast organiza-
tions will join us to put radio back into
hotel rooms. —Abe Voron, executive direc-
tor, National Radio Broadcasters Associa-
tion, New York.

AP backgrounder

EDITOR: A small historical footnote in
reference to your story in the May 10 issue
regarding the admission of broadcasting
representatives to the AP Board:

There had been agitation for the inclu-
sion of broadcasters for some time,
especially after AP started actively pursu-
ing the notion of active state associations
and after the inception of national AP
broadcaster meetings in 1971.

In 1972 at the annual meeting of the AP
Broadcasters Association in Chicago, Don
Keough, then news director of wpaF.Tv
Kansas City and I, then news manager for
wNBC(AM) New York, drafted a resolution
calling for the inclusion of broadcasters on
the AP board.

The resolution was opposed by Wes
Gallagher. He felt the newspaper execu-
tives weren’t ready for the move. Mr.
Kecugh and I circulated the resolution,
secured signatures from delegates and
forced the item to the floor. What came
out of that meeting was a resolution set-
ting up a committee that was charged with
working on the problem and reporting
back regularly.

As time went by, Tom Powell of wpau-
Tv Scranton, Pa., the APBA president,
secured observer status for broadcasters.
And now Tom Frawley is on the board. —
Tony deHaro, newscaster, KCMO-TV
Kansas City, Mo.



Books

The Good Guys, the Bad Guys and the
First Amendment: Free Speech Vs. Fair-
ness in Broadcasting by Fred W Friendly.
Random House Inc., 1976, 268 pp.,
$11.95.

Through an extensive analysis of (he
FCC’s fairness doctrine that includes
reviews of the cases that have shaped it—
Red Lion and Pensions: The Broken
Promise, among them —the former presi-
dent of CBS News who now teaches jour-
nalism at Columbia University attempts to
illuminate what J. Skelly Wright of the
U.S. Court of Appeals in Washington
meant when he said that, in the debate
over the First Amendment and the broad-
cast media, it is difficult to tell the good
guys from the bad guys. Mr. Friendly
comes to the same conclusion, even after
he réports on what he says was an attempt
on the part of Kennedy and Johnson ad-
ministrations to use the doctrine against
stations broadcasting Fight-wing political
programs.

But regardless of the value readers find
in the conclusion, the book provides an
example of investigative reporting in
reaching it. Mr. Friendly extensively re-
searched the Institute for American
Strategy-sponsored study, TV and Na-
tional Defense: An Analysis of CBS News,
1972-73, and found less, and more, than
met the eye. The study purported to show
that CBS News had violated the fairness
doctrine by underplaying the Soviet and
Chinese Communist threat to U.S. se-
curity. But Mr. Friendly found the analysis
was constructed in a way certain to show
that CBS devoted comparatively little time
to the view IAS supported—that the ad-
ministration is not doing enough to devel-
op the country’s defenses. (Defense
Department views were regarded as not
sufficiently hawkish, and stories that did
not contain any viewpoint—80% of the
national security stories—were not
counted.) What's more, Mr. Friendly
found that although the study claims that
two years of CBS News programing was
examined, the researchers, in studying
CBS News programs of 1973, did not rely
on videotapes which were available from
the Vanderbilt News Archive, but on the
abstracts of the programs Vanderbilt pro-
vided, or on Vanderbilt’s categorization of
the 1973 programs.

Mr. Friendly says the omissions and dis-
tortions ‘‘far exceed’ any charge made.

Braddock's Federal-State-Local Govern-
ment Directory. Braddock Publications
Inc., 1028 Connecticut Avenue, N W,
Washington, 20036. 256 pp. $4.35.

A compendium of names, addresses and
telephone numbers of officials in federal
departments, agencies and Congress,
mayors of cities over 500,000 population;
governors and state legislative leaders; na-
tional and state political-party officials, it
also contains protocol forms of address
and lists government and quasi-govern-
ment publications.
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tickets in New Orleans

You may win
two Super Bowl X

by sending in
the coupon below.

No obligation—tickets awarded by
drawing to be held August 15, 1976

THE NUMBER ON

£ FOOTBALL PROGRAM

COM

AW sear

IN THE NATION

PUTER

KICK-OFF

A Proven Station Profit Maker for 8 Straight Years

The fantastic track record
of our computer
projections: 8 winners in
every 10 games.

Two program units

To accommodate both pro and
college projections, your weekly
tape will include two separate
program units. The programs may
be re-played as often as desired
and can be sold to individual
SPONSOrs.

Season after season
over 200 stations.
Over 200 stations subscribe to

COMPUTER KICK-OFF; there must
be a reason.

Realistic pricing.

EXCLUSIVE local radio rights to

our 19 week series are available for
as little as $1.00 per play. Computer
kickoff projects football scores (both
who will win and the score) with
uncanny accuracy. Qur computer’s

incredible record. Over 80% correct

Flexible formats.

The program units include “blind”
cues for two commercial breaks.
If you schedule one minute of
commercial, the show will time
4-1/2 minutes.

winners af nearly 10,000 games in
eight years.

Availability is subject to prior

local sale. GEOGRAPHIC
EXCLUSIVITY IS GUARANTEED IN
METRO AREAS DEFINED BY SMSA.

SEPTEMBER 11 STARTS A BIG SEASON
ASK NOW FOR EXCLUSIVE LOCAL AVAILABILITY « COSTS « DEMO TAPE

[}UMDUTER "“G“'UFF WILL BE SOLD ON AN EXCLUSIVE

BASIS. BE THE FIRST AND ONLY STATION IN YDUR MARKET!

YES| | am interested in COMPUTER KICK-OFF to help boost my station profits.
Please scnd: [] One iree audition tape.

[0 More information on the program
[0 Have your representative call me.

Campuier Kick-0il Is a cgpyighted feature of
AN Amerira Footbail Assoriaies, Inc

Name

Station —

Address

City — - —State ———
2Zip Phone {areacode) —  —
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AAD

INCORPORATED
825 Sibley Memorial Highway
Saint. Paul. Minnesota 55118
— Phane {612] 457-4389
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Whos living together in Washington
and making big news?

Film and tape at WTOP

“Filmandelectronic journalism bothhave their
strengths and limitations,’ says Dave Daughtry,
assistant news director of WTOP-TV in
Washington, D.C.

“Each complements the other—and we often
use them together on the same story. With great
results.

“But we do know there’s a lot that we can do
easily with film that’s difficult for us to do with
videotape. For example, we shoot and edit a
complicated feature piece on film with an editor
or the cameraman himself. Once when we tried
to do a five-part series on tape, using IVC
one-inch equipment, we found it was much %
too time-consuming.

“The bulk of our news work is shot
on Eastman Ektachrome video news
film 7240. We've had good luck push-

ing as much as two stops in processing, 11§
under low-light conditions. S —
ot long ago, we covered astory T R

SRR

from two locations at the Philippine Embassy,
simultaneously. We covered it live on the out-
side of the building, and we had a film camera-
man on the inside filming the Ambassador’s news
conference. Then, when the film was processed,
we were able to do the live report from the out-
side and roll the film of the inside into the piece.
Worked just great.

“Most of the time, we cover an event with both
film and the Mini-Cam because once you're set
up for a live hookup with the ENG truck, you
can’t move it around. The film crews have
mobility, and get into places we can't reach with
the electronic cameras.

“Last December, when that airline crashed into
the mountain, we sent out the videotape truck
and two film crews. But the truck couldn’t get a
live signal through the mountains. And we
couldn’t get the truck up the fire road to the scene
of the crash. So we sent up one of our film crews.
And got a good story on film.

“So you see, in a market like ours, both film

and electronic equipment are necessary. We
haven't locked into either one. And using
both has opened a new dimension in
news coverage.
“You might say, at WTOP-TV, we
think togetherness is making
good things happen with the news!'

Film is good news.
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FCC sends

its message
to Congress
on obscenity
and indecency

Commission submits draft bill
that would ban broadcast
of offensive material and
give it some control over cable

The FCC last week completed work on a
task it took on more than a year ago under
the lash of congressional and public con-
cern over offensive material on radio,
television and cable television. It approved
and sent to Congress a draft bill designed
to prohibit the transmission of obscene or
indecent material by those media.

If the measure is enacted into law,
broadcasters or cablecasters presenting the
kind of material it specifically bans—an
‘‘act of sexual intercourse,” for instance,
or a ‘“‘lewd exhibition of a human
genital’> —might be liable to criminal
penalties of up to $10,000 or a year in
prison (two years for repeaters) or both.
FCC forfeitures of up to $10,000 would
also be possible for broadcasters (the com-
mission does not yet have the authority to
fine cable operators).

The broadcast of obscene, indecent or
profane material is already barred by a sec-
tion of the U.S. criminal code. But that
section was drafted at a time when radio
was the only electronic medium, and it
refers to ‘‘utterances” and ‘‘language.’
The proposed bill would bring the law up
to date with its opening words: *‘Dis-
seminating obscene or indecent material
by means of radio communication or cable
television. ...’

Another sign of the times would be the
disappearance from the law of any
reference to ‘‘profane’’ material. The com-
mission, in a memorandum accompanying
the proposed bill, says it would drop the
word because of the few cases in which
courts have construed it and the “‘sparsity
of decisions which have upheld it against
constitutional attack.”

The draft bill, which resembles in most
details one that the commission con-
sidered in September (BROADCASTING,
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Changing horses. President Ford's broadcast campaign is g
turning from the institutional to the hard sell. Three new 30-
second commercials employing the “"slice of life" technique
started last Tuesday (June 1) in six California markets. In the
one pictured here, two women, out shopping, talk about food
prices and praise Mr Ford for cutting inflation in half. In
another, a father and son are in the crowd at a Ford campaign
appearance. The littie boy asks if Mi. Ford ever tells lies, and
the father replies, “| don’t know for sure, Billy, but | don't think

so. He's not the kind." In a third, two "hard hats"” talk about Mt Ford, one saying he has put
three million people back to work. All three end with a frame proclaiming "President Ford.
He knows the way"

The new spots were designed by James J. Jordan, president of BBDO, New York, working
as an unpaid volunteer (BBDO does not handle political accounts}). He was brought into
the campaign at the urging of Don Penny, a former comedian and comedy writer now a
White House consultant, and David Kennerly, the President’s photographer. Peter H. Dailey,
the California agency president who had been president of Campaign ‘76 Media Com-
munications, set up to handle the re-election campaign, has resigned, presumably in pro-

test to the slight. The commercials he designed strike a more "presidential” posture.
Officials of Campaign '76 were confident the new approach will be effective but said it
was still too early to tell. The California primary is tomorrow (Tuesday).

Sept. 15, 1975), establishes even stricter
standards for determining **morally offen-
sive material’’—both obscene and inde-
cent—than the Supreme Court created in
the landmark obscenity case, Miller v.
California, which involved the mass mail-
ing of unsolicited sexually explicit adver-
tising for several “‘adult’ books.

The court in that case defined obscene
material as referring to “‘patently offen-
sive’’ material which, ‘‘taken as a whole,
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appeals to the prurient interest of the
average person applying contemporary
community standards” and lacks ‘‘serious
literary, artistic, political or scientific
value.” The commission would insert after
*‘standards”: “‘for radio communication
or cable television.”

The commission contends the “‘unique-
ness’’ of the electronic media—radio and
television use a ‘‘scarce’ resource, the
federal interest in them ‘‘is legitimately



greater than in other forms of communica-
tion’* and they are ‘*‘intrusive’” because
they enter the home and occupy a large
percentage of the time of many in-
dividuals, including children —warrants
stricter standards.

The specific types of behavior defined as
obscene are ‘‘an act of sexual intercourse,
including genital-genital, anal-genital, or
oral-genital intercourse, whether between
human beings or between a human being
and an animal; of masturbation; or lewd
exhibition of a human genital or excretory
organ.”’

Although “‘obscene’ material might be
‘‘redeemed”’ if it does not appeal to pru-
rient interest or if it has serious value, it
could still be barred if it is *‘indecent.” For
indecent material is defined as “‘a repre-
sentation or verbal description of a human
sexual or excretory organ or function,
which under contemporary community
standards for radio communication or ca-
ble television is patently offensive.”” The
language is lifted from the commission’s
decision holding that a George Carlin
comedy record broadcast by Pacifica Foun-
dation’s WBAI(FM) New York was ‘‘inde-
cent’’ —a ruling that has been appealed to
the U.S. Court of Appeals in Washington.

The proposed bill does not state whether
consideration of the material should be
based on local, state or national standards,
or how and by whom they should be ap-
plied. Those questions would be left to the
courts.

The commission, in its memorandum,
acknowledges that the law dealing with
“‘indecency”’ is fraught with uncertainty.
Nevertheless, it says, “it has a strong in-
terest in controlling morally offensive
material which is less than obscene and
believes that it i$ compelled to act in this
area despite these uncertainties.”

And the commission makes it clear its
concern i§ in the dissemination of “‘inde-
cent’’ material to children.

For it proposes as an ‘“‘affirmative
defense’’ to a charge of indecent program-
ing the fact that it was disseminated ‘‘for a
per-program charge or in any other man-
ner as to minimize the risk of exposure to
children under the age 12 or to persons
who choose not to be exposed.” (A locked
channel or comparable protective device is
also suggested in the memorandum.)
Thus, the commission says in its
memorandum, society’s interest in pro-
tecting children from indecent material
and the interest of adults in access to the
widest possible range of programing is bal-
anced. This approach, the commission
believes, ‘‘avoids the First Amendment
problems inherent in a standard which
would totally suppress indecent material.”

(The memorandum also says the com-
mission contemplates that, to minimize
the risk of exposure to children, broad-
casters and cablecasters would promote
““offensive material’* only through *“‘non-
sensational techniques,” and only late at
night fafter 11 p.m.] or early in the morn-
ing [before 7 a.m.]).

There is also an affirmative defense
against a charge of transmitting obscene as
well as indecent material: If it is dissemi-

nated as a result of federal law or commis-
sion rules prohibiting program content
control—as in the case of a cable system
retransmitting a television signal, for in-
stance. However, the defense does not ap-
ply to the person actually speaking or act-
ing in an obscene or indecent manner. The
bill also specifies that dissemination car-
ried out during cable television access pro-
graming ‘‘is a bar to any action against a
cable television operator.’ The operator
would not be criminally liable for the pre-
sentation of a *‘blue’’ movie in the access
channel.

However, the commission could hold
cable system operators civilly liable for the
transmission of such material. Although
commission rules prohibit operators from
exercising control over the content of ac-
cess programing, they also require opera-
tors to establish rules to bar obscene or in-
decent material. And last week, in an
effort to reduce the ambiguity of those ap-
parently conflicting rules, the commission
issued a ‘‘clarification,”” asserting that
operators are responsible to the commis-
sion for obscene or indecent material on
access channels and stating that liability is
measured on a standard of reasona-

bleness. (The commission said the

rules contemplate a system operat-
or prescreening access-channel ma-
terial if there is reason to believe it is
obscene or indecent—if, for instance, a
supplier had provided “morally offensive"’
material on a previous occasion. The com-
mission also said a cable operator could
refuse to present a program if the supplier
declined a request to eliminate a portion
the)operator believed would violate the
law).

The draft bill was promised by the com-
mission in the report on steps it was taking
todeal with allegedly offensive material on
radio and television that was submitted to
Congress in February 1975 (BROADCAST-
ING. Feb. 24, 1975). The report had been
demanded a year earlier by Senate and
House Appropriations Committees,

The public, too, has made itself heard.
Last year, the commission received 24,000
complaints about programing regarded as
offensive, a drop from the 32,000 com-
plaints received the previous year but
about 12 times the number received in
1972.

The promise of a bill updating the
obscenity statute was not all that was con-
tained in the report. Another item was an
accounting of the steps the broadcasting
industry was taking to adopt the family
viewing plan—a plan that emerged after
FCC Chairman Richard E. Wiley con-
ferred with industry leaders on what he
said was the need for greater self-regula-
tion to protect children against exposure to
programing not designed for them.

The vote on both the proposed legisla-
tion and the clarification was the same—6
to 0, with Commissioners Benjamin L.
Hooks and Glen O. Robinson concurring
in the result and Commissioner Charlotte
Reid absent. The commissioners voting
were Chairman Richard E. Wiley and
Commissioners Robert E. Lee, James
Quello and Abbott Washburn.
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All candidates
but Mr. Ford
say they’ll
participate in
TV debates

ABC’s Sheehan tells AP Broadcasters
that commitments are in hand; Wlley
backs equal-time repeal; Wasilewski
goes after all-media togetherness

Except for President Ford, all candidates
for the Presidency—both Democratic and
Republican —have agreed to engage in TV
debates if they win their parties’ nomina-
tions. This was revealed by William
Sheehan, president of ABC News, in
keynoting the Associated Press Broad-
casters sixth annua! convention in Min-
neapolis last Friday (June 4). And in the
case of the President, Mr. Sheehan said,
judgment has been reserved.

That was but one of the headlines that

emerged last week. Among the others:
. B FCC Chairman Richard E. Wiley
came out for repeal of the equal-time ele-
ments of Section 315 of the Communica-
tions Act. He remains steadfast in support
of the fairness doctrine.

B National Association of Broadcasters
President Vincent Wasilewski criticized
print media for standing by, if not en-
couraging, outlawing of cigarette advertis-
ing in broadcast media, and urged that the
media stand together in the future.

® Senator Hubert Humphrey (D-
Minn.) underscored the responsibility of
all journalisis in reporting the news ac-
curately—even precisely. He alluded to the
late Edward R. Murrow’s expose of the
late Senator Joseph McCarthy (R-Wis.)
on CBS as the kind of “precise, responsi-
ble and accurate journalism®’ that should
be emulated by all.

Keith Fuller, deputy general manager
and president-designate of the Associated
Press, reported that AP Radio’s audio
news service, launched less than two years
ago, now has 380 stations. He said it hopes
to have at least 500 a year hence. Mr.
Fuller said that the present roster isn’t yet
enough to pay the freight. Asked if AP has
plans to inaugurate a television counter-
part, he said it’s not in immediate view,
and alluded to several other attempts at
similar news services in recent years as
having proved ‘‘croppers.”

Mr. Fuller, like Senator Humphrey, em-
phasized the importance of factual report-
ing, especially in an election year, saying
that “‘campaigns are more than a pretty
face on the television screen.” While he
noted that broadcast journalism has come
of age since World War II and is taking a
leadership role in American journalism,
he warned that ““covering the news in the
advocacy tradition is not a license to maim.
It is not a hunting license”’

Mr. Fuller also told the convention
about AP’s campaign issues bank in which



presidential candidates’ positions and
comments are stored in a computer, avail-
able on print-outs to AP members and
staff in 110 AP bureaus.

Wiley makes another appeal for
revision of equal-time law

FCC Chairman Richard E. Wiley pictured
the commission last week as restrained
and reasonable in its regulation of broad-
cast journalism. But he suggested that
Congress could advance the cause of
broadcast coverage of election campaigns
by repealing the equal-time law.

Mi. Wiley, in his appearance before the
Associated Press Broadcasters, said that
the commission’s fairness policies—
despite his reservations as to their applica-
tion in major radio markets— “*have struck
a reasonable balance between the interests
of the public and those of the broad-
caster.””

But, Chairman Wiley said, the equal-
time law still presents problems which
Congress should consider. While congres-
sional action in an election year may not be
possible, he said, he expressed the hope
that Congress next year—‘‘in the tran-
quility of a nonelection year” —will **face
up to the fact that this adventure in pro-
gram regulation has not been a success,
that it has inhibited the broadcast coverage
of candidates and that a repeal of the law—
not only for President and Vice Presi-
dent—but for all political offices —should
be carefully considered .’

Keynoter Sheehan: a quick piug

for longer news and warnings

on show-biz news and hidden perils
of investigative reporting

In his keynote address to the Associated
Press Broadcasters convention, William
Sheehan, president of ABC News, covered
a range of television news topics includ-
ing, ever so lightly, longer network
newscasts.

*‘In television we need more time for
the national news, and we're working
toward that end,” he said. In times of crisis
the media rise to meet the challenge, Mr.
Sheehan said. ‘‘But it’s the answer to the
daily challenge that has yet to take final
form. We will have longer news programs
on the network and they will not be ex-
panded versions of what we do now.”

The circumstances of the news business
in general have changed radically in the
space of a decade, he said, adding that
newsmen have ascended “‘from the posi-
tion of beleaguered defenders in the late
sixties to a near state of idolatry today”
However, he continued, ‘‘the remarkably
improved status of the reporter and the
press in general has brought with it some
abuses on our part.”

Those abuses, Mr Sheehan said,
amount to a willingness ‘‘to accept as solid
journalism a lot of rubbish that wasn’t
worth collecting in the first place. It’s in-
vestigative journalism and advocacy jour-
nalism gone awry. There’s a place for both
but it’s not the province of the neophyte

and it’s not the kind of journalism that can
be turned out by quota.’”” He acknowledged
the “painstaking’ work of Washington
Post reporters Bob Woodward and Carl
Bernstein, ‘‘but,”’ he warned, ‘‘if a
medium-sized newspaper or a radio or
television station think they can win in-
stant acclaim by setting up an investigative
unit and turning them loose, we’re on a
binge that is sure to lead to a hangover that
will make the Agnew illness look mild.”

Mr. Sheehan devoted attention to a new
television news program, MetroNews,
MetroNews, on Metromedia’s KTTV(TV)
Los Angeles, which he described as de-
signed to capitalize on the success of Mary
Hartman, Mary Hartman. The program is
“funny and irreverent and outrageous’’
and, Mr. Sheehan said, ‘“‘at the risk of
spoiling the fun—I'm going to admit it dis-
turbs me. . ., because it just might set off a
chain reaction that strikes another blow at
the credibility of broadcast news.”’

Such a threat illustrates, Mr. Sheehan
said, that ‘““the line between show-biz flair
and making the news broadcast interesting
must not be crossed’’ Through editing
techniques, exaggerated copy, misleading
sound and other ways, it is possible to dis-
tort the news, making it a series of rob-
beries, stabbings and shootings at the ex-
pense of the significant stories, he said.

Addressing himself to the issue of
checkbook journalism, Mr. Sheehan first
noted that the anchorman’s salary is not
the focal point—‘‘paying news sources is
... And [ say the standard should be a flat-
out ‘no.” No cash. No trips to exotic loca-

tions for interviews. No gratuities, gifts or
other considerations.”” Once such entice-
ments are used to inspire a story, he said,
the probability is that credibility ‘‘goes
down the drain.”’

On the subject of politics, he defended
the manner of media coverage, faulting in-
stead the ‘‘process that does not take fuil
advantage of the means available ... It’s
the fault of the politicians who are skittish
about getting involved where they don’t
have total control.”” While it may be said in
the future that the media missed the story
and concentrated on the wrong things, Mr.
Sheehan said “‘I don’t see any evidence of
it now. I've watched what we've been
doing as closely and as critically as most,
and [ cannot see that we are going astray.”
Although an incumbent President has ‘‘a
great deal of leverage,” the news media
can do something about it, he said: “We
can shout out a little bit to try to get some
of our restrictions removed, and we can
say out loud some of the things that we
think that the candidates should do to try
to inch them towards using radio and
television the way broadcasting can be
most effective.””

Wasilewski on the need for unity
among news media against threats
to the First Amendment and on
the need for press responsibility

National Association of Broadcasters
President Vincent Wasilewski harshly
scolded the print media last week for not
standing with broadcasters in their fight to

News to them. MetroNews, MetroNews, the KTTV(TV) Los Angeles program ABC's Bill
Sheehan criticized in his speech to the AP Broadcasters (see this page), is "a newscast for
people who hate newscasts," according to the program's co-anchor, Charles Rowe (r). The
Metromedia station says its ratings for MNMN prove there's plenty such people around, at
least in Los Angeles. Mr. Rowe's co-anchor on the show is Charles Ashman (1), formerly a
talk-show host for the station. The 11:30-midnight show features kicker-type stories often
from the AP and UPI B wires. At first the show was heavy on sex items, but, according to
News Director Charles Riley, that has been toned down. "We emphasize human interest
angles, and out here in LA." he says, “there’'s plenty of that type of material’* Some of the
items on the show: stripper Fanne Foxe delivering the weathercast; a piece on famous il-
legitimate children; a story on a man who pops out of cakes nude for a living. Mr. Riley says
the show was conceived to hang on to the audience for Mary Hartman, Mary Hartman,
which runs at 11: "We could almost hear the sets clicking off after MHMH." He says the
“pretty zany" newscast filled a need, but he doubts it would play in other markets. Of his
anchormen, he says, "l don't know how many other cities could find two like them, or would

want them."
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prevent Congress from taking cigarette
commercials off radio and TV.

The issue, which broadcasters lost in
1971, was not just economic, Mr.
Wasilewski said. It involved a fundamental
question of press freedom, about which
newspapers should have been concerned.
But ‘“‘newspapers let us down badly on
that,” Mr. Wasilewski said. ““The glittering
dollar signs in their eyes caused them to
perceive great moral and ethical
differences between advertising cigarettes
on radio and television, as opposed to
newspapers.”’

“It was not a high point in American
newspapering,” he continued. “‘But the
important lesson to learn is that it should
not be allowed to happen again, for exam-
ple, in the case of over-the-counter
medicines and remedies.”

Speaking to the Associated Press Broad-
casters meeting in Minneapolis Saturday
(June 5), Mr. Wasilewski called on all
news media to ‘“‘forget our competitive
differences”” when confronted with at-
tempts by government to chip away at
press freedom. ‘“We must regard an attack
upon one as an attack upon all,” he said.

Government and the press “‘will never
be true and trusting friends,” he forecast.
“There will always be tension; there will
always be emotionalism.” In short, ‘“‘we
will always have an adversary relationship
with government,” he said.

Mr. Wasilewski had other suggestions
for fighting future government intrusions
which he thinks inevitable. First, the
media must be accurate. ‘‘Mistakes not
only provide our enemies with the open-
ing they seek, but undermine our credibil-
ity with our friends.” Second, he said, *‘we
must be both fair and responsible.”” But
fairness should not be imposed on the
media by the government, he added. ““The
fairness doctrine constitutes intimidation,
however subtle and restrained.”’

Third, he said, the media should avoid
advocacy journalism, ‘“‘a blatant deception
of disguising opinion as news’” And
fourth, *‘we must be enterprising and not
lazy’’ There are probably more public in-
formation people in government than
there are reporters, he cautioned —*‘thou-
sands of them willing to do our work for us
if we let them.’ Mr. Wasilewski also
said that the adversary relationship be-
tween press and government extends
down to the smallest municipality.
Officials there, as in big governments,
“‘have the power to assess your house, ar-
rest you, to protect or not protect your
property, to repair your streets. It takes the
same courage to take them on.”

Humphrey says the media helped
create ‘big government’ myth

Senator Hubert Humphrey (D-Minn.)
criticized broadcast and other news people
last week for permitting presidential candi-
dates to exploit a vague and negative im-
pression in the public’s mind of ‘‘big gov-
ernment,”’

Speaking to the Associated Press Broad-
casters in his home state last Friday, the

senator said, ‘‘When candidates charge
that all of government is at fault —that ‘big
government’ has become a monster and
made life intolerable—too many members
of the press have made virtually no effort
to verify the charge or to get the facts
straight. . ..

‘““When they say that they will do away
with ‘big government’ they should be
asked how they intend to get us a little
government which conceivably can serve
the needs of 215 million people in the
most complex society on earth.”

Senator Humphrey does not think the
government is too big, or that the people
really think that either. ‘““What they are
seeking,”’ he said, ‘‘is a government that
demonstrates a new competence, a new
sense of fairness and a new concern for
individuals.”

Thayer on what’s in store for radio

Describing himself as *‘a flaming opti-
mist,” Jack G. Thayer, president of the
NBC Radio Division, addressed the
Associated Press Broadcasters convention
on the future of radio. In remarks prepared
for delivery June 4, Mr. Thayer said radio
sales are ‘‘booming ... last year Ameri-
cans spent $2.4 billion on radio sets.
Some of his predictions: the growth rate
for FM will accelerate, the prime mover
will be automated beautiful music; radio
drama will generate increased interest;
competition will produce all-news FM sta-
tions; citizen band radio ‘‘could become
the next FM, a vital new competing
medium;”’ continued growth for cable
radio, and the rise of ‘‘localized news and
information.”” Mr. Thayer also said news
people must become specialists to in-
terpret news precisely. The term
“‘features’’ may be on the way out, he said.

On bringing

the people into
the conflict
between media
and government

Panelists at journalism conference
—Monroe, Loevinger, Mitchell —
state their cases for allowing
greater public participation

Establishment types recruited by profes-
sional organizations to discuss the present
state of the First Amendment as it affects
broadcasting, usually talk about it in terms
of the media and the government. But in
one session of a conference on the First
Amendment the Washington Journalism
Center held in Washington last week,
there was a looking outward, too. Each of
three speakers—Bill Monroe, executive
producer of NBC’s Meet the Press, former
FCC Commissioner Lee Loevinger and
Maurice B. Mitchell, chancellor of the
University of Denver—reflected, if in
different ways, the feeling that the public’s
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role in the controversy should not be ig-
nored. (Another speaker at the conference
to head off on a different tack was CBS
commentator Eric Sevareid; see facing
page.)

Mr. Monroe did not give an inch in his
long-held view that such FCC regulations
as the fairness doctrine violate the spirit
and letter of the First Amendment. He
blamed government regulation for what he
said was broadcast journalism’s failure to
exhibit the same degree of aggressive re-
porting that marks print journalism. And
he expressed the fear that government
regulation of broadcast journalism could
be extended to newspapers and maga-
zines.

But while he said broadcasters should
struggle against government regulation
and muster up the courage to do more in-
vestigative reporting, he also said they
should ‘“‘do more to allow their own au-
dience to talk back: experiment with how
to establish the broadcast equivalent of let-
ters to the editor ... There is something
arrogant and one-sided. . .for any media
not to regularly use their own facilities to
allow the public to talk back, disagree,
comment, correct and have their say.”

Mr. Loevinger, now a partner in the law
firm of Hogan & Hartson, also did his
thing, in knocking “liberals™ he says are
on the leading edge of those favoring gov-
ernment regulation of programing:
‘‘Broadcasting is the Waterloo of liberals,”
he said. ‘“‘They have won control of the
media but have lost their principles.”

But for lawyers, journalists and others
with a professional interest in the problem
to discuss the problem—as they were
doing in Washington last week—is some-
thing of a waste of time. *“The courts and
Congress will reflect public opinion, and
now, public opinion is against broadcast-
ing,” he said. So, go to the people, he ad-
vised. ‘‘Convince them that programing
that makes television and radio worth-
while will be interfered with by govern-
ment—and that's a fact.’ He said
““liberals’’—he cited as an example former
FCC Commissioner Kenneth A. Cox with
whom he jousted vigorously on program-
ing matters when both were on the com-
mission in the 1960’s—want to impose
“‘better’” programing on the public and
‘‘elevate’’ public attitudes.

But it remained for Mr. Mitchell vir-
tually to place the blame on the media for
whatever First Amendment problems they
face.

The public is not concerned with
the “‘sophisticated” arguments members
of the media use to discuss the First
Amendment issue, he said. Indeed, the
media are failing to demonstrate that the
First Amendment is designed to benefit
not them but the public. The press,
said Mr. Mitchell, a former member of the
U.S. Commission Civil Rights, is seen as
‘‘bigoted, racist and insensitive to
minority rights.’ And “if there is a decline
in the guarantee of the First Amendment,
that’s the problem, not that we are losing
our freedom.” The media, he said, are
““not reflecting the people’s concerns.”’



Sevareid criticizes the TV critics

CBS commentator lashes out at
print treatment of broadcast;
he says writers are wrong about
television—in their assumptions,
their attitudes and their facts

For most commentators at the Conference
on the First Amendment that the Wash-
ington Journalism Center held in Wash-
ington last week, the adversary relation-
ship that concerned them was the one be-
tween government and the media. But the
relationship that veteran CBS newsman
Eric Sevareid discussed was the one be-
tween print journalism and electronic jour-
nalism, and ‘‘adversary’’ was not too
strong a word.

He criticized the TV critics. He talked of
the ‘‘*hypocrisy’’ of publishers in de-
nouncing low-brow television entertain-
ment, and of their lack of consistency in
failing to support intellectually superior
programing. And he deplored the print
media’s ‘‘inaccuracy” in reporting on
events in the broadcasting industry.

Mr. Sevareid was concerned with the
printed press’s treatment of broadcast
journalism in general. But he was specific,
too, regarding CBS. In the process, the
commentator, who after 37 years with CBS
News is approaching retirement, heid up
CBS News as a shining example of inde-
pendence and integrity, and heaped a large
measure of credit for that state of affairs
on CBS Chairman William S. Paley.

He ridiculed the myth that ‘‘an ogre™’
named William S, Paley discourages
“‘idealistic talents down the line" and
keeps ‘‘news people nervous if not
cowardly’’ at CBS News. That organization
has grown in size and effectiveness, has
built its ‘‘unmatched record of innovation
and boldness in dealing with public
issues,”’ and waged ‘“‘repeated wars with
the most powerful figures of government
and business’ largely because of Mr.
Paley’s presence, certainly not in spite of
it, as some suggest, Mr. Sevareid said.

Why the vigorous rebuttal? Why the
violation of what he said was Ed Murrow’s
old precept of never replying to critics?
Someone must, he said. ““The criticism
exchange between print and broadcasting
is a one-way street. .. a mythology is being
slowly, steadily set in concrete)” A new
generation of writers, he said, is per-
petuating myths in their books that are
“‘being read and believed by a new gener-
ation of students and practitioners of jour-
nalism.”” That is what concerns him.

The speech generally was a rebuttal to a
broad range of criticisms that have been
directed against television for years. He
said, for instance, that it is ‘*nonsense’’ to
contend that television is destroying read-
ing habits. Book sales have increased well
beyond the increase in -population during
the lifetime of television, he said. But it
was the professional critics that received
most of his attention.

Returning the favor of television critics
who comment on everything seen on the

screen—drama, soap operas, political
coverage—he suggested they stop ‘‘trying
to be the renaissance man.” Newspapers,
he said, should assign specialists to
dramas and to programs on science,
politics and other specific disciplines.

In calling for *‘a little less hypocrisy’’ on
the part of publishers, he advised them:
““Don’t publish lofty editorials and cri-
tiques berating the culturally low common
denominator of TV entertainment pro-
graming and then feature on the cover of
your weekly TV supplements, most weeks
of the year, the latest TV rock star or
gang-buster character.”” Or, he said, they
should be honest enough to admit they ap-
peal to mass audiences for the same
reason the networks do—‘‘because it is
profitable.”’

Mr. Sevareid made special mention of
TV Guide, owned by former multiple-sta-
tion owner Walter Annenberg. He noted
that most weeks it not only features the
most popular television programs; “it also
lectures network news people for our sup-
posed political bias—this from a publica-
tion dedicated to the propagation of ex-
treme right-wing ideology. ‘Annenberg’s
revenge,” we call it.”

Mr. Sevareid supported his charge of a
lack of consistency on the part of the
printed press with an example from his
own experience. He recalled that last year
he did seven hours of conversations with
some of the ‘‘most experienced, wisest
minds around’—former West German
premier Willy Brandt and former U.S. dip-

¢C . . .many of these critics
are simply wrong—
wrong in their attitude,
wrong in their premises,
repeatedly wrong in
their facts.99
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lomat George Kennan, among them. And
although he had thought the series would
appeal to newspaper critics who had
deplored the scarcity of such programing,
there was from the press, with only a few
exceptions, silence. “*“How do you extract
scarce air time from a network for this
kind of program if you not only can’t show
vast ratings, which nobody expected, but
you can't even show a good press reac-
tion?'* Mr. Sevareid wondered.

What appeared to disturb him even
more was what he said was the “image’’ of
the networks that many writers, ‘‘mostly
young ones,’ have in their heads of
organizations ‘‘run by ruthless, money-
mad hucksters who crush gallant, socially
conscious souls down the line ... It is
bunk.”

And he deplored the “myths’” he said
are being perpetuated by writers who
rewrite one another. One he cited was the
report that Fred Friendly resigned as presi-
dent of CBS News in 1966 ‘‘over an issue
of high principle involving some public
service air time’’'—a reference to CBS’s
refusal, after devoting two days to the sub-
ject, to pre-empt another day’s programing
for live coverage of a Senate Foreign Re-
lations Committee hearing on the Viet-
nam war.

(Mr. Sevareid declined to elaborate on
that point, other than to say there was *‘a
whole complex of reasons™ involved in
Mr. Friendly’s resignation, including the
dispute over the refusal to clear time for
live coverage of the hearing. Mr. Friendly,
now teaching journalism at Columbia Uni-
versity, said the only other factor was that
he was being asked to report to John
Schneider, then the new president of the
CBS Broadcast Group. Mr. Friendly said
he had understood he would report to Mr.
Paley and CBS President Frank Stanton.
Mr. Schneider’s **first decision,”” Mr.
Friendly said, ‘‘was not to put the hearings
on.” As for the reference to ‘“*high princi-
ple,’ Mr. Friendly said, *‘I never called it
that. But others did.'")

Mr. Sevareid denounced, too, ‘‘the
myth’’ that CBS News has been less daring
since the ground-breaking programs of
Messrs. Murrow and Friendly. Since those
early days, CBS dealt *‘forthrightly with
every conceivable controversial issue’ —
drugs, homosexuality, government cor-
ruption, pesticides, tax frauds and the
like, he said. There has been no reluc-
tance to tackle such issues.

And again, he cited his own experience
to support his contention that CBS News is
independent. After 13 years of doing more
than 2,000 pieces of commentary on the
nightly news, he can count only three
scripts that were *‘killed because of their
substance by CBS News executives.” Each
was killed by a different executive, and
none ever did it again, he said. (But he
declined to disclose the substance of the
killed scripts.}

One reference he does clarify is to a
series of articles that *‘cut ... to ribbons™
a man whom CBS News had recently ap-
pointed to a high post. The man is William
Small, now CBS News senior vice presi-
dent, Mr. Sevareid said. And he said the



series of columns and articles he felt were
inaccurate and unfair in their treatment of
Mr. Small stemmed from a Nov. 25, 1974,
“Profile’” on him in BROADCASTING
magazine.

But the defense made most passionately
was that of Mr. Paley, who along with CBS
was dealt with in considerable and not al-
ways flattering detail by David Halberstam
in two articles (**The Power and the Prof-
its’’) in Atlantic magazine. ‘Il have had
my differences with him, once or twice
acutely,’ Mr. Sevareid said of the CBS
chairman. “‘But we had our differences
out, and never once was his treatment of
me less than candid and honorable. He is
now in the evening of his career; | am now
pretty much the gray-beard of CBS News
[he is scheduled to retire in November
1977]. I must soon go gently into that
good night of retirement. But I shan’t go
so gently that I shall not say what [ think of
the mythologists who now surround us,
what [ think of these ignorant assaults on
Paley. It would be cowardly of me not to
say that many of these critics are simply
wrong-—wrong in their attitude, wrong in
}heir premises, repeatedly wrong in their
acts.”

Bundy criticizes
CPB role in
public television

He says it is a trustee, not
a manager, of the system

McGeorge Bundy, president of the Ford
Foundation, took the Corporation for
Public Broadcasting to task last week for
failing to perceive “‘its true role is that of
the insulating and arbitrating trustee, not
that of the bureaucratic manager™ of
public television.

Mr. Bundy’s remarks, delivered at non-
commercial wCET(TV) Cincinnati, came
down hard on CPB in the ongoing power
struggle that has existed between it and
the Public Broadcasting Service. A better
arrangement of responsibilities among the
stations, PBS and CPB is needed, he said,
and the place where change is needed
most is at CPB.

“As with other grown-up organiza-
tions,” said Mr. Bundy, ““the right place for
program decisions is as far from the origi-
nal source of funds, and as near to the
consumer, as it is possible to get. If CPB
and PBS resolve their differences by this
basic guideline, PBS will be the active
agent and CPB the trustee and public de-
fender’

Mr. Bundy also criticized the White
House for refusing to produce nomina-
tions for the five vacancies on the CPB
board. He further charged the administra-
tion with not seeking CPB leadership that
“‘remotely approaches’ the standard set
by James Killian, the first CPB chairman
and Carnegie Commission head that
helped map out the public broadcasting
structure.

O “The cable industry in the United States has not made very much of the

opportunities which it had a year ago. It was out-lcbbied at the White
House and was out-argued during the recent hearings [of the House Com-
munications Subcommitteel by the broadcasters. The broadcasters have many
compelling arguments, and they have been making them in compelling fashion.
No convincing effort has been made by the cable industry ... Possibly it is be-
cause the industry has already reached its potential and is about to be left
behind by even more exciting technologies such as video disks."— Harry M.
(Chip) Shooshan.III, House Communications Subcommittee counsel and co-
author of subcommittee staff report on cable TV, in speech last week before
Canadian Cabile TV Association, Toronto.

McGraw-Hill's VHF ch. 10 kcTv(tv) will replace Storer Broadcasting's UHF ch.
39 kcsT-1v as ABC affiliate in San Diego. KC8T-TV is expected to assume
KGTv's present NBC affiliation. Question is when. NBC's contract with KGTv runs
until November 1877, and network says it will hold station to it. ABC also an-
nounced that Garryowen Corp!s kxLF-Tv Butte and sateltite kpAx-Tv Missoula,
both Mont., currently CBS primaries and ABC secondaries, will become ABC
primaries Sept. 1.

FCC has ordéred Don Burden's wiFe(aM) Indianapolis off air when it grants
program test authority to indianapolis Broadcasting, competing applicant that
has been awarded facility. Wire call will remain temporarily; new licensee has
until October to choose another.

Cosmopolitan Broadcasting has been denied renewal of its wHsI(FM)
Newark, N.J. FCC agreed with initial decision that held licensee abdicated
control over programing by selling "virtually every available minute” of air time
to brokers. Atso cited were violations involving lottery information, false adver-
tising and improper logging and financial records.

Hearing on family viewing and children’s TV planned by House Com-
munications Subcommittee for Denver, July 8, i8 on again, contrary to earlier
report {page 40). Los Angeles hearing remains postponed.

Young & Rubicam seminar in New York last Thursday (June 3) heard presl-
dents of three TV networks take common, hard line on subject of prices.
ABC's James E. Duffy said cost-per-thousand rates were at record high be-
cause of supply and demand, and that medium had previously been under-
priced. CBS's Robert Wussler said prices are not likely to fall, or even to stabit-
ize, because of "skyrocketing increase” in cost of entertainment programing
and news coverage. NBC's Robert T. Howard said current price of single hour
for prime time is over $300,000.

Indications that FCC would take harder line on UHF ("Ciosed Circuit," April
19) have come true. In order setting for hearing application by VHF wrmy-Tv
Greensboro, N.C., to improve facilities in way that would increase service in area
served by several UHF's, and with unused U's allocated there, commission said
opposition would have to bear burden or proving near-term potential of activat-

. ing unused UHF's in area, or expansion of existing UHF service. Commission

posture is that new policy signals UHF’'s being able to stand on its own, end to
need to sheiter that segment of medium, and that V's should have chance to
show what they can do in such situations.

Headliners. Anthony L. Conrad, president and chief executive officer of RCA
Corp.. named to additional post of chairman of board, filling position vacant
since resignation of Robert Sarnofflast Dec. 31. m Jerry Rubin, VP-business
affairs for CBS-TV in Hollywood, named VP-business affairs for network over-all,
headquartered in New York. He succeeds Robert Daly, recently named execu-
tive VP Michael Marden, director of feature films, CBS-TV New York, named
director of motion pictures for TV and mini-series, CBS-TV Hollywood. Jerome
Dominus, account executive, CBS-TV New York, named director of daytime
sales, succeeding Dana Redman, resigned to join General Foods Corp., White
Plains, N.Y. ® Jack Haley Jr. has resigned, effective June 30, as president of
20th Century-Fox Television. He'll become independent producer under ex-
clusive contract to Fox. Successor: Sy Salkowitz, VP, prime-time programing.
8 Edward Bleier, VP-network sales and programing, Warner Bros. Television,
New York, named executive VP and assigned additional responsibilities in pay
cable, video disks and other electronic technology. @ Renee Valente, VP-talent,
Columbia Pictures Television, Los Angeles, named VP for long-form program-
ing. ® William T McClenaghan resigns as VP-general manager of operations
and productions of Arbitron radio and television, New York.
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Parting shots
from John Eger

OTP acting director sends Congress
two draft bills that have little
chance of passage, but which he
feels deserve scrutiny; one is for
cable, one for radio de-regulation

John Eger, the acting director of the Office
of Telecommunications Policy, who is ex-
pected to depart government service in a
matter of weeks, appears to be clearing his
desk of legislative proposals and related
matters. However, the purpose seems pri-
marily to assure that the items receive
some attention; there seems little chance
of their enactment in this Congress.

One package, sent to Representative
Lionel Van Deerlin (D-Calif.), chairman
of the House Communications Subcom-
mittee, is a dralt of a cable television bill
OTP has been laboring over for several
years, along with a comparative analysis of
it and the reports on cable television
regulation prepared by the Cabinet Com-
mittee and the Communications subcom-
mittee staff.

The second item involves a draft bill
submitted to the Office of Management
and Budget for clearance to Congress that
would accord broadcasters a greater mea-
sure of freedom from government control.
It would provide for a test suspension of
the fairness doctrine as it applies to radio
stations in major markets, and it would
prohibit the FCC from considering format
changes or program content when passing
on sales of AM or FM stations.

The proposed cable television legisla-
tion is OTP’s third draft of a bill designed
to implement the report of the Cabinet
Committee, whose chairman was Clay T.
Whitehead, then director of OTP. The first
two drafts—one completed in May 1974,
the second in January 1975—were taken
back for revision after being criticized by
the Justice Department, other agencies
and the affected industries.

The latest draft, like its predecessors, is
aimed at shifting the burden of regulatory
authority from the commission to non-
federal government and the courts
(BROADCASTING, Jan. 20, 1975). However,
changes have been made to satsify some
critics of the earlier drafts, particularly the
Justice Department. For instance, where
the earlier drafts would permit
crossownership of cable television and
television in the same market, the new
draft would authorize the commission 1o
adopt rules banning such crossownership,
as it has, if necessary to assure competi-
tion. The new rules would also restrict the
commission’s authority to adopt rules
limiting the number of distant signais ca-
ble systems could import or protecting
broadcasters against the siphoning of pro-
grams by pay cable operations.

However, as Mr. Eger noted in a letter to
Representative Van Deerlin, the draft bill
“*does not represent the administration’s

position.’ Rather, he said, it represents
OTP's effort to translate the Cabinet Com-
mittee Report into a legislative format. It
does not address the matter of cable televi-
sion’s economic impact on broadcasting—
a subject under study by the Domestic
Council’s regulatory reform group, which
is now in over-all charge of drafting cable
legislation.

Mr. Eger sent the draft bill to Repre-
sentative Van Deerlin because of the hear-
ings his subcommittee is holding on cable
television regulation and, it is understood,
because he felt the bill worthy of con-
sideration, whether it had administration
backing or not.

As for the comparative analysis, the
OTP staff found that on most major
issues, the similarity among the subcom-
mittee staff report, the Cabinet Commit-
tee report and OTP positions *'is striking.”
The main exceptions, it said, are
crossownership (the staff report favors the
ban on co-located crossownership and the
Cabinet Committee would permit it to
continue, while the draft bill would autho-
rize the ban only if restraint of trade or
restriction of viewpoint would otherwise
result) and the so-called separations
policy. The cabinet committee reported
that, when 50% of the nation's homes are
wired for cable, control of cable distribu-
tion facilities should be separated from
contro! of programing, although the com-
mittee would have permitted an operator
to program two channels. The draft bill
would establish such a policy as a goal,
while the subcommittee staff would sup-
port prompt implementation of a separa-
tions policy.

The draft bill sent to OMB, dubbed the
‘‘Radio Program De-regulation Act of
1976, reportedly has not received
enthusiastic support at the White House.
However, as in the case of the draft cable
bill, Mr. Eger feels it deserves considera-
tion.

The section on the fairness doctrine
would eliminate the problem the FCC
faced when it was considering Chairman
Richard E. Wiley's proposal to suspend
the doctrine on a test basis for radio in ma-
jor markets. There was and remains doubt
the commission has the statutory authori-
ty to conduct such as test.

The OTP bill would authorize such a
test for five years for AM and FM stations
in the 10 largest markets. And it reflects
Mr. Eger's view that the doctrine, particu-
larly in the case-by-case manner in which
the commission now administers it, raises
First Amendment questions.

Enforcement of the doctrine, Mr. Eger
says in a draft letter to the House of Rep-
resentatives accompanying the proposed
bill, “*has resulted in increasing govern-
mental intrusion into the professional
journalistic decisions of broadcast licen-
sees.”” And the proposed suspension, he
adds, would test the hypothesis that, with
the growth of competitive forces in the top
markets in recent years, ‘‘economic in-
centives can accomplish the public interest
objectives presently assured through gov-
ernment regulation.”

The provision dealing with formats
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NEBRASKA
ETV ‘NETWORK

Replacement logo. The Nebraska

Educational Television Commission
claims its lawyers conducted an exten-
sive search and have found no competi-
tion for this new logo. The commission
discontinued use of its previous "N" on
Aptil 1, following a court settlement of a
trademark infringement suit brought
against NBC (Broapcasting, March
8, Jan. 12), NBC had unveiled a look-
alike "N" on Jan. 1 and later paid the
Nebraska ETV Commission $55,000 in
cash and in excess of $500,000 in
equipment to gain the rights. The new
logo uses the same color red as in the
earlier "N",

results from a number of court cases hold-
ing that the commission must hold hear-
ings in assignment and transfer cases
when groups in the affected community
complain that the sale will result in the toss
of a ‘‘unique’ format.

Regquiring the commission to pass judg-
ment in such matters is inappropriate, ac-
cording to Mr. Eger. “‘The substitution
of the programing judgments of a few
government officials for those of broad-
cast licensees is not in the public interest,”
he says. ‘‘Itis the licensee, after all, who is
located in the community, and who is in a
better position to determine the most
effective manner in which the tastes and
interests of the listeners in his markets can
be satisfied.””

Mr. Eger also contends that any solution
to the problem of insuring diversity of ex-
pression that involves governmental
analysis of speech and selection of
speakers is clearly and specifically forbid-
den by the First Amendment.”

The legislative desk-clearing will proba-
bly be among Mr. Eger’s last official duties
at OTP The man reported to be President
Ford’s choice to assume the role of OTP
director, former FCC Commissioner
Thomas Houser, of Chicago, is expected
to be nominated soon, probably this week.

e e W e B
No phone?

Should the FCC change or do away with its
license requirements for broadcast station
operators? This is one of the questions the
commission is asking in an inquiry into
the relevancy of its operator rules.
Comments are being solicited on
whether current licenses examinations are
up-to-date and insure competent opera-
tors; whether a ‘‘beginner” class of
license should be issued for an apprentice



period prior to the issuance of a regular
license, and whether all responsibility for
proper technical operation of a station
should be placed on the licensee, rather
than the operator, leaving the licensee free
to hire anyone, licensed or not, to run the
station.

Comments on the proposal (Docket
20817) are due at the commission by Sept.
1 and replies are due Sept. 15.

BPA gathers next
week in Washington

Broadcast promoters will hear
from Humphrey, Wiley, Walters;
attendance expected at 400

In advertising its 22d annual seminar June
16-18 in Washington, the Broadcasters
Promotion Association promises ‘‘ideas to
steal, brains to pick.” But as Gene Davis,
wTOP-AM-Tv Washington’s advertising,
sales promotion manager, is making the
arrangements, he has a higher goal in
mind: to clarify the “‘identity of the adver-
tising and promotion manager at his sta-
tion”’ so ‘“‘people go back knowing who
they are’”

Among those that have been lined up
for those purposes are keynoters Senator
Hubert H. Humphrey (D-Minn.), FCC
Chairman Richard E. Wiley and Joel
Chaseman, president, Post-Newsweek

Stations; NBC’s (soon to ABC’s) Barbara
Walters;, Hal Davis, president, Grey-Davis
Advertising; Arthur Hecht, president,
Hecht/Vidmer Advertising; Bob Klein,
president, Klein & Co.; James Yergin, vice
president, research, Westinghouse Broad-
casting, and Jane Cohen, program man-
ager, WRC-Tv Washington.

Speeches and workshops will be held at
the Statler Hilton hotel. The BPA is aiming
for an attendance of 400 and, according to
Mr. Davis there were about 350 paid
registrations by last week. Attendance at
last year's Denver convention was 299,

A convention first, Mr. Davis says, is a
joint research and promotion session
featuring representatives of Arbitron,
Neilsen, Pulse and Mediastat. Other ses-
sions will carry such titles as “What the
Hell is an Ad Agency,” *‘Cable TV: an
Overview,”’” ‘‘Developing a Dynamite
Radio Contest,” *‘The Trade Publica-
tions,” ‘‘Sales and Sales Promotion,”
“Promoting the Independent TV Sta-
tions’” and **The One Man Band.”

Election of officers and members of the

IS

Emblem of the BPA convention
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Helping hands. In a closed meeting
during their convention in Los Ange-
les ABC-Tv affiliates voted to take a
more active role in support of stronger
legislation than is now in sight for cable
television copyright liability. The aftili-
ates voted to assess themselves
$30.000 now and S$20.000 more if
needed for legal fees. The cable
copyright bill passed by the Senate and
legislation marked up by a Judiciary
subcommittee in the House (BRoaDCAST
ING. May 24) were called “a travesty
against us" by Tom Goodgame. KTuc.1v
Tulsa, Okla., reliring chairman of the
aftiliates. Poltical education of congres-
sional delegations was also pledged by
the affiliates.
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board of directors of BPA will take place
during the BPA seminar. Officer
nominees: president, Lynne Grasz, KOLN-
Tv Lincoln, Neb. and KGIN-Tv Grand Is-
land, Neb.; president-elect, Roger Otten-
bach, Week-Tv Peoria, Ill.; vice president,
Kenneth Taishoff, wtMJ-Tv Milwaukee;
secretary, Terry Simpson, wTTv(Tv)
Indianapolis; treasurer, Al Gordon, wilC-
TV Pittsburgh. Nominees for board of
directors (three years): Tom Smidt, KWGN-
TV Denver; Ron Lorentzen, KING-AM-TV
Seattle; Gene Davis, WTOP-Tv Washington
and Bob Edell, Storer Broadcasting Co.
Miami. Gord Hume, CHYM-AM-FM
Kitchener, Ont. has been nominated for a
one-year term. Nominations for a one-
year associate-member seat on the board
will be accepted from the floor.

Other events are to include the presen-
tation of BPA awards, and the results of a
nationwide survey of the state of the
broadcast promotion industry, and a ban-
quet and circus performance sponsored by
Ringling Bros., Barnum & Bailey.

Aside from the BPA convention, other
meelings earlier that week will be drawing
promotion directors to Washington. By
synchronizing with the BPA, both the CBS
and NBC networks have scheduled their
fall regional promotion meetings in Wash-
ington, as have the ABC affiliates for their
promotional meeting. The NBC and ABC
gatherings will be held at the Statler
Hilton; CBS’s at the Mayflower hotel.
Several rep firms have also scheduled
meetings in Washington near the time of
the BPA convention, Mr, Davis said.

Changing Hands

Announced

The following broadcast station sales were
reported last week, subject to FCC ap-
proval:

B WBKO(TV) Bowling Green, Ky.: Sold by
Professional Telecasting Systems to
Bluegrass Media for $1.75 million. Prin-
cipals in seller are D.C. Combs and John
M. Berry who have no other broadcast in-
terests. Buyer is owned by Clyde Payne
(20%), present general manager, and eight



business and professional men from Bowl-
ing Green, none of whom has any broad-
cast interests. WBko is ABC affiliate on
channel 13 with 316 kw visual, 30.2 kw
aural and antenna 740 feet above average
terrain.

B Wraw(aM) Reading, Pa.: Sold by Rust
Communications Group to Camelot Com-
munications for $840,000 plus $10,000
noncompetition covenant. Seller, William
F. Rust Jr., principal, also owns
wHAM{(AM).-WwHFM{(FM) Rochester and
WFLY(FM) Troy, both New York;
WAEB(AM)-WXKN(FM) Allentown and
WNOW(AM)-wQXA(FM) York, both Pennsyl-
vania; wKLX(aM) Portsmouth and
WRNL(AM)-WRXL{FM) Richmond, both
Virginia, and has 34.5% interest in Buena
Vista, Va., cable system. Principals in
buyer are brothers, Jeffrey and Stephen
Levin, who are secretary and general man-
ager, respectively, of Reading Coca-Cola
Bottling Works. WRAw is on 1340 khz with
1 kw day, 250 w night.

B WBFD(AM)-WAKM(FM) Bedford, Pa.:
Sold by Inquirer Printing to Bedford
Broadcasting for $265,000. Seller is owned
by John H. Biddle and Hugo K. Frear. Mr.
Biddle is officer and director of wcpa-aM-
FM Clearfield, wHUN-aM-FM Huntingdon
and wpAD(AM)-wQMV(FM) Indiana, all
Pennsylvania. Mr. Frear owns Bedford
Gazette. Buyer is owned by Paul D. Im-
grund who is sports director at the sta-
tions. WBFD is 5 kw daytimer on 1310 khz.
WaKM is on 100.9 mhz with 3 kw and an-
tenna 205 feet above average terrain.
Broker: Blackburn & Co.

® WLFa(aM) Lafayette, Ga.: 60% of
Radio Dixie sold by J.A. Gallimore to
C.W. Gwyn for $260,000. Seller also owns
50% of wsNw(aM)-WBFM(FM) Seneca,
S.C., anid 51% of Seneca Journal & Tri-
bune and Messenger. Buyer owns remain-
ing 40% of licensee. WLFA is 5 kw
daytimer on 1590 khz.

Approved

The following transfers of station owner-
ship were approved last week by the FCC:
® WAPA.TV San Juan, PR.: Sold by Co-
lumbia Pictures International to Puerto
Rican Broadcasting for $11 million. Seller,
New York-based group owner, also owns
WYDE(AM) Birmingham, Ala.; wvUE(Tv)
New Orleans; wNJU-Tv Linden, N.I;
KCPX-AM-FM Salt Lake City; Wwva-AM-FM
Wheeling, W.Va., and woLE-TV Aguadilla,
PR. Buyer is owned by Dale Moore and
John Price. Mr. Moore owns, through sub-
sidiaries, KSEI(AM) Pocatello and KMVT(TV)
Twin Falls, both Idaho; KTvM(TV) Butte,
KCAP-aM-FM Helena, kcrFw-Tv Kalispell
and KGvo-aM.Tv Missoula, all Montana,
and has bought, subject to FCC approval,
KIDO(aM) Boise, Idaho. Mr. Price is Utah
builder and real estate developer. WApPA-TV
is on channel 4 with 53.7 kw visual, 8.1 kw
aural and antenna 2,865 feet above
average terrain.

® KpPEL-AM.FM Lafayette, La.: Sold by
Radio Lafayette Inc. to Lafayette Broad-
casting Inc. for $1,025,000. Seller is
owned by First National Bank in Dailas as

trustee under estate of Edward L. Francis.
Principal in buyer is Ronald J. Gomez,
present vice president and station man-
ager. KPEL(AM) is on 1420 khz with 1 kw
day, 500 w night. KPEL-FM is on 99.9 mhz
with 38 kw and antenna 165 feet above
average terrain.

® Other sales approved by the FCC last
week include: kaLI(FM)y Yuma, Ariz.;
waF1(aM) Middlesboro, Ky.; wMRB(AM)
Greenville, S.C.; KacT(aM) Andrews,
Tex., wCIR-AM-FM Beckley, W.Va.;
WGEZ(AM) Beloit, Wis.; wwLA(FM) La
Crosse, Wis. (see page 52).

NATO finds welcome
mat but lukewarm
reception at FCC

Theater-owner group restates

its plea for protection

against pay cable,

complains of Justice’s injustice;
commissioners indicate economic
probiems are industry’s concern

The National Association of Theatre
Owners last week took advantage of the
FCC's open invitation to anyone with
something to discuss with the commis-
sion. NATO’s concern, as it has been over
the past several years, is pay cable and its
possibly adverse impact on theaters. The

NOW...

that we have a good inventory of properties in all
sections of the United States, what area would you
like—what type property would you need and
what size investment do you want to make?

Call or write
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commission’s reaction seemed generally
the same as it has been; it can’t be con-
cerned with the economic viability of
theaters.

NATO’s presentation was made by Mar-
tin Newman, chairman of NATO's pay-TV
Committee, and Martin Firestone, the
association’s counsel. For the most part,
the arguments were those advanced a
week earlier at the House Communica-
tions Subcommittee hearing on cable
television.

They also presented a study indicating
that pay cable poses a real and present dan-
ger to theater owners. It indicates that pay
TV will in time elbow theaters out of the
way in the competition for motion-picture
product. What’s more, it shows that
theaters exhibiting films already seen on
pay cable in the market do not do as well at
the box office as theaters not facing that
kind of competition.

The commissioners, particularly Chair-
man Richard E. Wiley and Glen O. Robin-
son, seemed unmoved, the commission
was not responsible for the theaters’ well
being, they said. But Mr. Firestone sought
to persuade them otherwise.

When the commission adjusts the re-
lationship between pay cable and televi-
sion in a way that affects competition by
weakening a third industry —theaters—it
has a public interest mandate to act, he
said.

NATO contends that the commission’s .
rules, in requiring pay cable to select gen-
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erally new films for presentation, works to
the disadvantage of theaters. NATO has
urged the commission to adopt a rule
prohibiting pay cable from exhibiting a
film for 12 months after its first theater ex-
hibition or 90 days after the exhibition,
within that one-year period, when the film
was last seen in the community served by
the affected pay cable system.

Messrs. Newman and Firestone also
complained of what they said was the un-
fairness with which theater owners were
being treated by the Justice Department.
They noted that consent decrees signed
with Justice require theater owners to bid
for films on a theater-by-theater, film-by-
film basis, while pay cable systems are per-
mitted to engage in concerted action to
purchase films.

Chairman Wiley suggested NATO take
that complaint to the Justice Department.
The NATO spokesmen said they have.

And when Commissioner Robinson
chided NATO for seeking new govern-
ment ‘‘restrictions’ on an industry, Mr.
Firestone said, ““One man's restrictions
are another man’s protections.”’

Sex, racial
discrimination
charges hit
La. outlets

Informal objections filed against
29 stations by blacks, women

Twenty-nine stations in Louisiana are
targets of discrimination complaints filed
with the FCC.

The Louisiana state chapters of the Na-
tional Organization for Women, the
Southern Media Coalition and the Na-
tional Welfare Rights Organization charge
that eight TV and 21 radio stations are
responsible ‘‘for a continuing pattern and
practice of discrimination’’ against
employes and applicants on the basis of
sex, race and national origin.

The groups, in an “‘informal objection,”
are asking the FCC to investigaate their
charges and to designate for hearing—and
then deny—the license renewal applica-
tions of those stations found in violation
of commission rules barring such dis-
crimination.

The groups allege that the stations have
unlawfully excluded women and
minorities from the top four job catego-
ries, have segregated women and
minorities into lower paying jobs, and
“‘have excluded blacks totally in employ-

s worth of earnings reports from stoc

ment or from upper middle and higher
level positions.”’

An analysis by the groups of the total
work force of the 29 stations shows that of
707 workers, 11% are minorities, although
minorities make up 24% of the work force
in the state, and 24% are women, although
women constitute 33% of the state’s work
force. White males constitute 69.2% of all
employes and 83.2% of those holding posi-
tions in the top four categories.

The stations named in the informal ob-
jection are KDBS-AM-FM Alexandria; wLPB-
TV. WRBT(TV}, WAIL-AM-FM, WIBR(AM),
WYNK-AM-FM and WwLCS-AM-FM Baton
Rouge; wikc(aM) Gogalusa; KAIN(AM)
Crowley; KDLA(AM)-KEAZ(FM) De-
Ridder, KEUN{(aM) Eunice; KIJEF-AM-FM
Jennings; KLFY-TV, KLNI-TV and KXKW(AM)
Lafayette; KOaK(aM) and KLOU(aM) Lake
Charles; KNOE(aM) Monroe; WVUE(TV),
WNOE(AM), WNPS(AM), WSHO(AM) and
wsMB(aM) New Orleans; KSLA-TV, KTBS-TV,
KBCL(AM), KRMD-AM-FM and KWKH(AM)
Shreveport, and KvCL-AM-FM Winnfield.

The informal objection against the
Louisiana stations is expected to be
followed by others directed against stations
elsewhere in the country. Kathy Bonk,
NOW'’s national Media Task Force Coor-
dinator, said, ‘‘We are planning similar ac-
tions against Tennessee, Ohio and
Michigan television and radio stations —all
of which are up for license renewal in the
next year”

Media Briefs

This is a test. FCC has scheduled closed-
circuit Emergency Broadcast System test
for June 17. Stations participating are radio
affiliates of ABC, CBS, NBC, Intermoun-
tain Network, Mutuai Broadcasting
System and National Public Radio and
clients of UPI-Audio. Stations will be told
of test procedure four days before test.

Music to their ears. American Federation
of Musicians membership has approved
two-year contract with TV networks and
producers of TV programs. Agreement
calls for increase in rates and improvement
in fringe benefits, retroactive to May 10,
Rates have been increased from $80.50 for
half-hour variety show to $86.50 and $90
in 1977. Rehearsal rates jump to $23.25
pgr hour from $21 and climb to $25 in May
1977.

Wnew-tv scholarships. Eight full-tuition
scholarships will be sponsored by wNEW-
Tv New York for undergraduate members
of minority groups or women, at St. John'’s
University, Jamaica, N.Y. Two recipients
each year over the next four years will be

Bird in hand. Secretary of the Treasury
William Simon {I) presented one of three
“American Eagle Awards" last week to
CBS President Arthur R. Taylor at a
Washingion luncheon sponsored by the
Invest-in-America National Council. He
and J. Peter Grace, president of WR.
Grace & Co. and Morris A. Cox, presi-
dent of the William Volker Fund, were
cited for “outstanding service. vision
and leadership! Invest-in-America, sup-
ported by donations from American
business, spoOnsors seminars On eco-
nomics (27 in 1875) for college and uni-
versity teachers.

selected by joint committee from St.
John’s admission office and WNEw-Tv
executives.

Trafficking charged. Citizens Committee
to Save WEFM is opposing $1 million sale
of Chicago FM from Zenith Radio to GCC
Communications and resulting format
change from classical to rock (BROADCAST-
ING, April 12). Group has asked FCC to
reopen hearing so it can present evidence
that GCC is ‘‘trafficking’” in licenses.
Citizens quotes GCC’s 1975 annual report
concerning its broadcasting properties (in-
cluding wEFM) as stating, ‘‘It is the inten-
tion of management of sell these invest-
ments.”” Citizens claims GCC did not tell
FCC of this decision to sell and said GCC
was ‘‘deliberately concealing its intention
[to buy wEFM] for the purpose of selling,
rather than operating the station.”

CPB training grant. First in series of
women’s training grants have been
awarded by Corporation for Public Broad-
casting to 14 public radio and television
stations. Grants are part of newly estab-
lished Women’'s Training Grant Program,
which will hold another round this Sep-
tember.

Justice answers, Justice Department de-
fended its right to oppose FCC in court on
commission’s crossownership rules. Na-
tional Association of Broadcasters had
urged U.S. Court of Appeals to remove
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Justice from case saying law prohibited it
from taking different position from com-
mission’s (BROADCASTING, May 17).
““There can be little doubt’’ that applicable
statute ‘‘contemplates United States/com-
mission conflict in the appellate courts,”
department said in its response.

Little goes long way. Rust Craft's broad-
casting properties, contributing only 21%
of company’s net sales and revenues, pro-
vided 87% of total income reported for
year ending Feb. 29, 1976. Rust Craft
operates six TV stations and 11 radio sta-
tions along with its greeting card and allied
products divisions. Net sales and revenues
for 1976 were $82.9 million and net in-
come was $2.8 million. That represents
.9% and 19% increase respectively over
year-end results for 1975. Fully diluted
earnings per share remained at $.40 for
both 1975 and 1976. Broadcasting’s 87%
contributed largest chunk to company's
net income since 1974, compared to 82%
in 1975 and 63% in 1974.

Negotiating. Officials at American Feder-
ation of Television and Radio Artists
(AFTRA) and of wETA.-Tv Washington,
wQED(TV) Pittsburgh, KQED(TV) San Fran-
cisco, WGBH-Tv Boston and KCET(Tv) Los
Angeles have begun negotiations for con-
tract covering public TV stations. AFTRA
has no national agreement covering public
stations, and unions and stations have
been living under contract covering na-
tional production with wWNET(TV)} New
York. That pact expired several months
ago. Other public TV stations have been
asked to participate in discussions.
AFTRA also reported it has filed petition
with National Labor Relations Board for
representation of on-air personnel in in-
formational programing division of Na-
tional Public Radio.

Facilities funds to Ford. Bill authorizing
$30 million in fiscal 1977 for improvement
and construction of educational broadcast-
ing facitities cleared House last week and
was sent 1o President Ford for his sig-
nature. Bill, H.R. 9630, also authorizes $1
million for demonstrations in telecom-
munications technologies for distributing
health, educational and social service in-
formation. Money is significantly higher
than $7 million per year for next five years
that administration recommended for edu-
cational broadcasting facilities.

Still some ieft. Peter S. Starr, head of Starr
Broadcasting, says company is putting
KABL(AM) Oakland, Calif.-kABL-FM San
Francisco up for sale. Broadcast group. he
continues, needs cash to ‘“‘pay off a big
debt load’* and is asking $10 million. Starr
paid $10.5 million for stations threc and a
half years ago. Group says it has no
prospective buyers. FCC recently granted
sale of Starr’'s wNCN(FM) New York for
GAF Broadcasting for $2.2 million
(BROADCASTING. May 10) after three years
of ownership. Remaining holdings in-
clude: KxLR(AM) North Little Rock, Ark.;
KHvO(Tv) Hilo and KkiTv(Tvy Honolulu,
both Hawaii; KUDL(AM) Fairway-KUDL-FM
Kansas City, both Kansas, wTvQ.Tv
Lexington, Ky., wBOKiaM) New Orleans;

wwww(FM) Detroit, wLOK(AM)
KDTX(FM) Dallas; Kk yok(aM) He
wCYB-Tv Bristol, Va.

- . —
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One moves, one stays. Code Authority of
National Association of Broadcasters will
move headquarters, effective June 14, to
477 Madison Avenue, New York 10022.
New telephone: (212} 759-7020, New
York office of NAB research remains at
485 Madison Avenue, (212) 688-6285.

Honored. Hanna Broadcast Center, com-
prising new transmitter and related facil-
ities for Ithaca (N.Y.) College's WICB(FM).
has been named in honor of Michael R.
and Lola Hanna, major donors to project.
Now one of school’s trustees, Mr. Hanna
has been associated with radio operation
since 1940.

For children enly. First CBS scholarship
awards for children of employes have been
announced, 27 in all—24 for college and
three for vocational and technical school—
with grants ranging from $500 to $2,000
annually. Amount originally appropriated
for fund was increased 25%, ‘‘because of
the large number and high quality of appli-
cants.”’ Recipients were selected on com-
petitive basis from among 225 qualified
applicants, determined by committees of
Educationa! Testing Service of Princeton,
N.J., and amount of each award was based
upon applicants’ financial need,

...ecns 10 Save Alterna-

-+ naulo, claiming 650 members, peti-
tioned the FCC to deny the university’s
operating authority.

In ousting Mr. Sleeman, the university
had claimed that its policies were not being
followed. It also had objected to certain
public service announcements and had
sought 10 require more sports broadcasts.
Mr. Sleeman, however, had charged that
the licensee sought only to serve the uni-
versity rather than the community at large.

According to the university, the sta-
tion's plug was pulled *‘to permit internal
reorganization and to prevent further
jeopardizing” of its FCC license. WGTB-
FM's license renewal has been deferred
pending inquiry into *‘sensitive language”’
used on the air and licensee control.

Davis pleads guilty
to tax evasion

It’s part of plea bargain; he'll
likely receive suspended sentence;
CBS suit, however, is still pending

Clive Davis’s legal problems—a legacy of
the payola-ridden early seventies—con-
tinued to make news.

On May 24, Mr. Davis, who was presi-
dent of the CBS/Records Group from

F We are pleased to announce the closing
of our recent transaction:

HOWARD

445 Park Ave. New York, N

I Media Brokers — Financial Consultants

$8,900,000
I TELEVISION STATION KETV - OMAHA, NEB.
Sold To
THE PULITZER PUBLISHING COMPANY, ST. LOUIS, MO.
[ ]

E. STARK

Y. 10022

(212} 355-0405
ﬁ

-
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or

.e Justice

.¢ five other

~tment it filed

.., which arose out

payola investigation,

.ax evasion for the years

. 1972. This kind of plea-

.s done in all tax cases,’ said

s attorney, Robert Morillo. The

sndepartment is now checking into

Javis's character, and he will be sen-

.nced on July 15. The expectation among

insiders is that Mr. Davis will get a sus-
pended sentence.

Meanwhile, according to network
sources, CBS Inc. will continue to press its
lawsuit against Mr. Davis charging him
with “‘improperly’” dunning CBS for the
following personal expenses: $54,000 to
fix up his New York apartment; $20,000
for his son’s bar mitzvah on Oct. 7, 1972,
at the Plaza hotel in New York; $13,000
for three months rent on a Beverly Hills,
Calif.,home in the summer of 1972, and at
least $6,500 in cash payments. This suit,
which was filed in the supreme court of
New York county on May 29, 1973, the
day CBS fired Mr. Davis (BROADCASTING,
June 4, 1973), has been held up by *‘a

_crowded court docket.” according to CBS
sources.

KQED fight goes on

The contest for control of noncommercial
KQED-FM-TV San Francisco is back in court.

The Committee to Save KQED. an inde-
pendent group claiming over 10% of the
membership of listener-viewers that finan-
cially support and vote for directors of the
licensee, KQED Inc., has filed suit in
California superior court challenging last
winter’s election of KQED board members.
The committee is also seeking access to
KQED's membership list and access to air
time and KQED's in-house publication,
Focus, to present its views.

The committee is dissatisfied with KQED
management, particularly its programing
decisions. The committee claims public
affairs programing has been cut back and
corporate underwriting has affected some
programing decisions.

William Osterhaus, president of KQED
Inc., contends the stations broadcast more
public affairs now than ever. While the
amount of corporate underwriting has
gone up over the past, he added, it is still a
relatively small contribution to the over-all
costs of running the stations. (He esti-
mates less than $500,000 comes from cor-
porate underwriters compared to about $6
million spent yearly in station operations.)

KQED Inc. had won a court injunction
against the committee last winter during
the board elections, barring the committee
from using its membership list or identify-
ing itself as part of KQED. (BROADCASTING,
Dec. 8, 1975).

Spot-TV rates
seen catching up
with others now,
decelerating later

They still trail other media,
though recovering from 1970-75,
Westinghouse advises clients

Spot television prices have lagged behind
those of other elements of the economy
and, in addition, have started their current
upturn from a ‘‘depressed’’ condition,
Stephen D. Seymour, Westinghouse
Broadcasting’s vice president for corporate
sales and president of its Television Ad-
vertising Representatives, told clients last
week.

He gave his views to allay ‘‘concern”
he said some agencies and clients had
recently expressed over spot TV costs be-
cause of the tight inventory currently ex-
isting in television.

“If spot television had followed the in-
flationary pattern existing elsewhere,” he
said in a letter to clients, *‘its prices would
be well above the current level.”

Mr. Seymour said he couldn’t envision
the cost of spot TV returning to the
depressed levels that prevailed in the
1970-75 period, ‘‘or even remaining con-
stant”’ But he didn't expect the present
rate of increase to continue, and said he
expected 1977 increases ‘‘will more
closely reflect the inflationary pressures.”

He noted that he had forecast the cur-
rent tight inventory in a letter last August
pointing out that an upturn in the general
economy, Olympics coverage, Bicenten-
nial programing and political advertising
would have a strong impact on avail-
abilities.

But to put spot rates “‘in their proper
perspective,” he said that between 1968
and 1976 the national consumer price in-
dex rose 61.4%, a minute on the Tonight
show increased 86.4% a black-and-white
page in Time, 55%; a page in the New York
Times, 106%, and a Super Bow! minute,
397%. By comparison with these in-
creases, he said, a minute in the local early
evening news on the five Westinghouse
TV stations combined had increased
28.2%.

Between 1970 and 1975, he continued,
spot TV pricing was depressed by a num-
ber of factors including the loss of
cigarette advertising, the emergence of 30
seconds as the standard length for network
commercials, the prime-time access rule’s
creation of additional station inventory
and a generally downward economy
through mid-1975.

“*These conditions,”” Mr. Seymour
wrote, ‘‘created an imbalance with the
supply outstripping the demand for spot
television availabilities. As a result, 18
months ago spot prices were considerably
below those of 1968 as well as those pre-
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vailing today. In fact, the cost of spot
television regressed between 1968 and
1974, countering the inflationary trend.

*The five 60-second announcements in
the five Group W early news shows could
have been purchased for $3,390, 34% less
than 1968. Agreed the 1973 price is half
what it is today, but only 28% above 1968.
The sales increases of the recent past have
been a product of stations selling more
time, not a function of rate increases.”

However, he continued, the supply-de-
mand relationship has been altered by
other recent developments, including a
reduction in station inventory through net-
work expansions into station time, grow-
ing acceptance and heavier use of TV by
advertisers and an upsurge in new-product
introductions and increased use of TV for
corporate advertising.

“In addition,” he said, ‘‘local station
costs (e.g., equipment, labor, etc.) have
risen significantly in recent years because
of the inflationary spiral, forcing stations
to demand higher rates for their product.”

Although he anticipated a slowdown in
spot TV’s rate of increase, he said the
basic question ‘‘is not whether television
has become too expensive but rather:
Does television produce economic
results? Does it do the job? Spot television
remains one of the least expensive and
most effective media for targeting in on a
mass audience. Although costs have in-
creased significantly during the past 18
months, spot has—in reality—only been
catching up.

“For [clients’] planning purposes.” he
added, “‘we feel modest increases in your
1976 actual spot expenditures should be
adequate in executing your 1977 spot
plans.”

Owens-Corning bows
to FTC over ads
for home insulation

Consent order will keep firm
from making cost-saving claims,
require substantiation in future

The Federal Trade Commission has ac-
cepted a consent agreement from Owens-
Corning Fiberglas Corp., prohibiting the
Toledo-based firm from making false and
unsubstantiated claims about its home in-
sulation products. At issue were television
spots handled by Oglivy & Mather, New
York, which promised money and energy
savings.

In its complaint, the FTC cited two
versions of the basic advertisement in
question. One aired in Birmingham, Ala.,
said: “‘Insulate your attic yourself with
Fiberglass six inches thick. You'll save
$175 a year on air conditioning and heat-
ing.”> Another, broadcast in Flint-Saginaw,
Mich., advertised $150 in fuel savings
after insulation. Localized spots ran in 41
markets from September 1974 to March
1975.

Owens-Corning **did not possess or rely
upon a reasonable basis for making these
representations,” the FTC said. It added



that the savings also were based on abnor-
mal conditions.

Owens-Corning has agreed to stop mak-
ing the claims in question, to substantiate
future advertisements and to maintain the
substantiating information for three years.

NBC study
disclaims link
between drug ads,
illicit drug use
Report of three-year study

of teen-age viewing and drug habits
is being widely circulated now

NBC is undertaking a massive distribution
of its long-term study rejecting the theory
that exposure to drug advertising on TV
somehow causes young people to use illicit
drugs (BROADCASTING, Dec. 15, 1975).

Some 18,000 copies of the report are
being sent to government officials, civic
organizations and other opinion leaders,
including NBC-TV affiliates, to help
counter the widely held but unproved and
for the most part untested theory on
which some critics have based calls for
restrictions if not an outright ban on drug
advertising on TV,

Results of the study, conducted over a
three-year period among the same lower-
income and middle-income teen-age boys
in two medium-sized cities, were made
public in limited detail last December, and
the report itself was subsequently
published in the winter issue of The
Public Opinion Quarterly, where it oc-
cupied 25 pages.

But the report is highly technical as well
as lengthy, and with it NBC is distributing
a summary of major highlights in layman’s
language. In a covering note, William S.
Rubens, vice president, research and cor-
porate planning, calls attention to both the
summary and *‘the carefully documented
full report.”’

““The data—in the first scientific study
of the matter —clearly refute the specula-
tion that television advertising of over-the-
counter medications leads to the use of il-
licit drugs,”” Mr. Rubens asserts.

*“In fact, the study shows that teen-agers
who are exposed to more TV drug adver-
tising are less likely to use illicit drugs. Two
unpublished studies, cited in the report,
by researchers outside the industry, show
similar findings.”

One of the unpublished studies is
described in the report as having been
made by Professor James Hulbert of the
Columbia University School of Business
Administration, the other by Dr. Denise
Kandel of the Columbia University School
of Public Health and Administrative
Medicine. NBC's summary said ‘‘both
studies showed similar results: the greater
the viewing of television, the less use of il-
licit drugs.”

Of its own findings, the summary re-
ported:

“Use of illicit drugs [by boys in the

study] increased over the course of the
study as the boys grew older. The propor-
tion of boys ever having used marijuana
increased from under 10% in May 1970 to
over 50% in May 1973, Use of other drugs,
such as heroin or cocaine, amphetamines
and LSD, also increased over time,
although the percentage of users of these
hard drugs remained relatively small.

*The key finding in the study shows that
the greater the exposure to TV drug adver-
tising, the less the use of illicit drugs—
marijuana and other illicit drugs. This
finding is contrary to unsubstantiated
charges that greater exposure to TV drug
advertising leads to more use of illicit
drugs.

“‘Because this is such an important find-
ing, every effort was made to corroborate
this result with research done by others.
Two other relevant but as yet unpublished
studies were found[by Professor Hulbert
and Dr. Kandel, reaching similar results].

“In addition to examining the direct
connection between exposure to TV drug
advertising and illicit drug use, possible in-
direct connections were also examined:
that is, whether exposure to TV drug ad-
vertising leads to some condition which in
turn leads to illicit drug use.

“One of the indirect measures ex-
amined was whether TV drug advertising
led to proprietary drug use which in turn
led to illicit drug use. There was a slight
tendency for those boys who saw more TV
drug advertising to use more proprietary
drugs. (This does not necessarily mean
that TV drug advertising is causing use of
proprietary drugs by teen-agers, who are
not the group primarily addressed by the
advertising; other factors may be responsi-
ble for both greater exposure to TV drug
advertising and greater use of proprietary
drugs.)

‘‘However, the second link in this in-
direct path does not exist: Use of proprie-
taries does not lead to use of illicit drugs.

Thus, a pattern of influence from TV ad-
vertising to illicit drug use via use of
proprietaries can be ruled out.

**The other indirect mechanism ex-
amined was whether exposure to TV drug
advertising promoted illicit drug use by
fostering an attitude of ‘readiness’ to take
proprietary drugs. The data indicated that
those who are more ‘ready’ to take
proprietary drugs are more likely to use
both proprietary and illicit drugs. However,
TV drug advertising and the ‘pill popping’
attitude are not related. This finding does
not support the claim that exposure to TV
drug advertising promotes illicit drug use
by fostering an acceptance of ‘pill pop-
ping.

*“The over-all conclusion of the study is
that exposure to TV drug advertising
neither directly nor indirectly leads young
people to use illicit drugs.”

NBC said that over the three-year field-
work period, 1970-73, information was
obtained five different times from the
same boys and that additional information
was obtained from their friends, schools
and parents.

“‘As part of the basic study,” the sum-
mary continued, “‘information was ob-
tained about how often the boys viewed
each of many TV programs, and this en-
abled us to calculate a measure of ex-
posure to TV drug advertising by each boy.
Special analysis of this measure indicated
that it was indeed a valid measure of actual
exposure to TV drug advertising,

*‘Measures of other aspects of the prob-
lem were also devised: These included the
amount of illicit and proprietary drug use,
knowledge of the effects of proprietary
drugs, acceptance of ‘pill popping’ and
several others.”

The formal report was by NBC’s J.
Ronald Milavsky, director of social re-
search; Berton Pekowsky, manager of
social research, and Horst Stipp, senior re-
search analyst.

T Y o L e e e e S
Forward March. Network TV billings in March reached $246.1 million, up 16.3% from

March 1975 levels, according to estimates

by Broadcast Advertisers Reports being re-

leased today (June 7) by the Television Bureau of Advertising. The March figures brought

the network total tor the first three months of
year-ago total.

1976 to $703.1 million, a gain of 17% from the

The largest March gain was in weekday daytime, up 30.7% to S60.1 million. Nighttime
gsined 14.5% to S160 million, and weekend daytime remained virtually unchanged, up
0.4%, despite two fewer March weekend days this year. For the quarter, weekend daylime

was up 37.5%, weekday daylime was up 17

9% and nighttime was up 13.4% (see lable).

In the three-month figures, CBS-TV was first with $244.3 million, NBC-TV second with
$238.1 million and ABC-TV third with $220.7 million.

March January- March

1975 1976 %change 1975 1976 %change
Daytime $ 721564 S 86.364.4 +19.7 $203949.2 $252,.8391 +240
Mon.-Fri. 45.995.2 60,1093 +30.7 1409797 166,269.7 +179
Sat.-Sun. 26,161.2 26,255.1 + 04 62,9695 86,5694 +375
Nighttime 139.4127 1596896 +145 3970369 4502198 +134
Total $211569.1 5$246,0540 +16.3 $600986.1 $7030589 +170

ABC CBS NBC Total

"January S 64.331.1 $ 83.501.1 S 78.657.7 $226,489.9
*February 80.9039 73,104.1 76,507.0 230515.0
March 75,4446 87,7170 82,8924 246,054.0
Year to date $220,6796 $244,3222 $238,057.1 $703,058.9

*Revised.
Note: Figures are in millions.

Broadcasting Jun 7 1976
31



Where and how
to introduce
products, plans

DFS lists 51 markets and methods
of media use in test programs

Dancer-Fitzgerald-Sample, New York, has
issued ‘*A Guide to Test Market Media
Planning and Market Selection™ to assist
advertisers in introducing new products or
in devising new plans for going brands.

The guide sets up t/hese standards:
There should be a minimum of two mar-
kets for a test in addition to a control area;
a test should be run for at least six
months; the test area should total at least
3% of the total U.S.; markets should be
distributed geographically, and for a going
brand to test a new weight plan, a mini-
mum of a 50% increase or decrease should
be tested.

DFS’s recommended test markets total
S1. They are Albany-Schenectady-Troy,
N.Y.; Albuguerque, N.M.; Amarillo, Tex.;
Atlanta; Austin, Tex.; Beaumont-Port
Arthur, Tex.; Birmingham, Ala.; Cedar
Rapids-Waterloo, lowa; Charleston-Hun-
tington, W.Va.; Chattanooga; Cincinnati;
Cleveland; Colorado Springs;, Columbus,
Ohio; Corpus Christi, Tex.; Davenport,
lowa-Rock Island-Moline, Ill.; Dayton,
Ohio; Denver; Des Moines, lowa; El Paso,
Tex.; Fargo, N.D.; Fort Wayne, Ind.;
Grand Rapids-Kalamazoo, Mich.;
Greensboro-Winston-Salem, N.C.; In-
dianapolis; Jacksonvilie, Fla.

Also Knoxville, Tenn.; Lexington, Ky.;
Lubbock, Tex.; Milwaukee; Mobile, Ala.-
Pensacola, Fla.; Nashville; New Orleans;
Oklahoma City; Omaha, Neb.; Orlando-
Daytona Beach, Fla., Peoria, 111.; Phoenix;
Portland, Ore.; Richmond/ Va.;
Rochester, N.Y.; Rockford, ill.; Sacramen-
to-Stockton, Calif.: Sait Lake City, San
Antonio, Tex.; San Diego; Seattle-
Tacoma; Syracuse-Elmira, N.Y.; Tucson,
Ariz., Tulsa, Okla.; Wichita-Hutchinson,
Kan.

Some of the DFS criteria for best-mar-
ket selection: the availability of three to
five TV stations with no single one domi-
nant; availability of at least four radio sta-

There's always one. Radio salesmen
were advised during a CBS Radio Spot
Sales seminar in New York last week “to
find the maverick” at the agency or ad-
vertiser level in order to clinch a sale.
This suggestion was made by Howard
Cohen, chairman of Cohen Pasqualina
Timberman Inc.. New York, at a gather-
ing of 40 sales executives of CBS Radio
Spot Sales stations. He ventured that at
many agencies radio advertising is
given short shritt because of a heavy in-
volvement with TV, but contended that
the maverick is willing to take a chance.
"It radio sounds right, he'lf use it—even
if it's never been done before” Mt
Cohen said.

tions, a daily and Sunday paper, a supple-
ment and test-market editions of maga-
zines. DFS also decreed that for TV there
should be a minimum of 80% of viewing
to home-market stations and a minimum
of 50% of listening to home-market radio
outlets.

The guide includes a detailed descrip-
tion of each of the 51 test markets provid-
ing special characteristics; major
businesses and industry, major retail out-
lets; test market usage from 1972 to 1975
and a listing of the media available.

Collaborating on the preparation of the

, guide were Ira Weinblatt, vice president

and associate media director, and Martin
Friedman, editor of the DFS New Product
News. It will be circulated generally this
week. Agency management and clients
will receive it free of charge. Others will be
charged $250.
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The Ones: ‘Time’ spots

Eight TV and two radio commercials and
campaigns have been honored with
first-prize gold medals in The Annual One
Show sponsored by the Art Directors Club
and the Copy Club of New York.
Winners were chosen on the basis of

creative excellence. One team was cited for
first-place awards in both the single radio
commercial and the consumer radio com-
mercial campaign classifications. These
commercials were produced for Time mag-
azine, with Dick & Bert Inc., New York,
serving as production house and Young &
Rubicam International, New York, as
agency.

Taking top laurels in both the 30-second
single TV commercial and 30-second TV
commercial campaign were the team of
First Distributors Inc., Englewood, N.J.;
Lovinger, Tardio, Melsky Inc., New York,
and Car] Ally Inc., New York, the agency.
Other TV winners: single commercial
campaign—Barnes & Noble Bookstores
Inc., New York (EUE Screen Gems Divi-
sion of Columbia Pictures Television, pro-
ducer, and Geer, Dubois Inc., New York,
advertising agency); 60-second commer-
cial—Xerox Corp., Stamford, Conn.
(Lovinger, Tardio, Meisky Inc., New York,
producer, and Needham, Harper & Steers
Advertising, New York, agency). public
service (political single)—National High-
way Traffic Safety Administration
(Flickers Inc., New York, producer; Grey
Advertising, New York); 60-second com-
mercial campaign—Exxon Co., Houston
(Griner/Cuesta, Steve Horn Inc., New
York, producer, and McCann-Erickson,
Houston and New York).

ANA-RAB’s one-day radio-sales school

New York seminar at end of month
features success stories, how-to's,
advice on research and retailers

Close to 1,000 advertiser and agency ex-
ecutives, commercial producers, broad-
casters and researchers are expected to be
on hand for this year's all-day radio
workshop sponsored by the Association of
National Advertisers and the Radio Ad-
vertising Bureau. The annual event is
scheduled June 29 at the Waldorf-Astoria
in New York.

The agenda is strong on radio advertis-
ing success stories, how-to advice from ex-
perienced radio users, tips on research
available to sharpen radio’s effectiveness
as a marketing tool, new looks at creativity
in radio commercials and panels on radio
in retailing, creativity and media planning.
The attendance goal of 1,000 would ex-
ceed last year's turnout by about 100.

A.G. Atwater Jr. of Wm. Wrigley Jr.
Co., chairman of the ANA radio commit-
tee, will open the sessions at 9 a.m.,
followed by a report on ‘“‘How Young &
Rubicam Uses Radio as a Mainstream
Medium,” by Alex S. Kroll, executive vice
president and managing director of Y&R,
USA, and Joseph W. Ostrow, senior vice
president and director of communications
services,

Warren Rucker, advertising director of
Continental Air Lines, will tell how radio’s
selectivity, reach/frequency and copy flex-
ibility helped carry his company to the
highest revenue gains of any U.S. air line,
and Bruce Sutherland, vice president and
management supervisor of Campbell-
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Mithun, will report on the use of local
radio personalities to introduce, build
awareness and increase sales for three new
General Mills package brands.

A. Spencer Bruno of Spencer Bruno Re-
search, Princeton, N.J., will offer do’s and
don'ts for commercial producers, drawn
from analyses based on his technique for
pretesting radio commercials. Sales results
obtained for Borden’s Kava coffee when it
turned to radio after four years of TV will
be presented by James Barten, marketing
director of Borden’s beverage products,
and Don Bratrude, executive vice presi-
dent of Campbell-Ewald. Midas Interna-
tional’s success in using car radio to sell
car mufflers will be recounted by Gerald
R. Kerr, advertising directot.

Marketing and other material available
through special analyses drawn from the
data bank of the $400,000 multi-media All
Radio Marketing Study (ARMS 1I) will be
outlined by RAB’s President Miles David
and Executive Vice President Robert H.
Alter. Howard Cohen, chairman of the
Cohen, Pasqualina, Timberman agency,
will round out the morning program with a
look at radio creativity.

Bert Berdis and Dick Orkin, the voices
behind Time magazine’s current radio
campaign, will examine the use of humor
in selling serious products as principal
speakers at the workshop luncheon. After-
noon sessions will be devoted to three con-
current panels: radio in retailing, creative
trends and the. ARMS Il data bank as
source for custom-tailored planning
material for marketing/research execu-
tives,







“BRAVO ON MAKING

“Barbara Bain is terrific in new
interpretation! SPACE: 1999 Year
Two is one of the finest produc-
tions I've ever seen. Barbara Bain
is terrific in her new interpretation
of Helena. | think the show now
moves twice as fast. Every
scene is packed with action.”

—Lionel Schaen. V.P. & General Mgr.
KHJ-TV. Los Angeles

“Much better than first season!
The new characters work well.
Much better than the first
season. A lot of care and alot of
dollars have been putinto the
second season. SPACE: 1999
will be with us for a long time.”

—Gordon Bussey, Sales Mgr.
KVAL-TV, Eugene, Ore.,

“Gatherine Schell new ‘Wonder
Woman’ of sci-fi! There is much
more action and better pacing in
Year Two. Catherine Scheliand
Tony Anholt are tremendous
assets. You have a new “wonder
woman’ of sci-fi in Catherine
SChe" , ' —Jack Jacobson, VP, Mgr. Programming

WGN-TV, Chicago

“Greater sci-fi stories! New
characters and greater sci-fi
stories highlight Year Two. It has

all the ingredients of a big winner.”

—Bill Franks, Program Dir.
WVTV, Milwaukee

“Fred Freiberger very impressive!
There is greater emotional impact
in SPACE: 1999 Year Two. Fred
Freiberger, who was very suc-
cessful with Star Trek, is very
impressive as new producer.”

=Julian Smith, General Mgr.
WBFF-TV, Baltimore

“Weaknesses in scripting and
characterizations have heen
completely corrected! The
improvements you promised for
Year Two have been delivered. It
is a much, much better program.
The weaknesses in the scripting
and characterizations have been
completely corrected. We were
very successful with Year One.
Based on the improvements, the
second year should be more

1
SUCCGSSfUI . —Irwin Starr, Program Mgr.
WMAL-TV, Washington, D.C.

“Super! Extremely improved! The
first season performed well in
Providence, and was very strong
among viewers 18-49. Now it's
extremely improved. It's super!”

—Gary Dreispul, Program Dir.
WJAR-TV, Providence, R.1.

“New characters, very exciting!
Superb production values, fast-
paced storylines, and strong
new characters, will make a
very exciting and successful
second year”’

— Tom Rose, Program Dir.
WTHR, Indianapolis

“Will appeal to broader audiences!
Actors show much more emo-
tion. It will definitely appeal to
much broader audiences.”

—Don Hess, Program Mgr.
WDSU-TV, New Orieans

“Catherine Schell a big plus! You
have enhanced the production
qualities and made it more action
oriented. Catherine Schellis a
big plus.’

—Jim Edwards, Program Dir.
WJAC-TV, Johnstown, Pa.
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“Catherine Schell is a big plus.
Characters are more human! You
have succeeded in getting away
from the robot-like quality of the
characters and made them more
human. Greater action. Better
pacing. Addition of Catherine
Schellisabig plus’”

=—Tom Shelburne, President
WNEP-TV, Wilkes-Barre

~ “A winning entry for 1976 —77! The

series contains new elements
that will make it a winning entry
forthe 1976-77 season.”

—Tom Bolger, Exec.V.P. & Gen. Mgr.
WMTV, Madison, Wisc.

“Pacing much improved! In SPACE:

1999 Year 2 the action is much
better. The pacing is much
improved. Catherine Schellis
definitely a big asset.”

—Jon Ruby, General Mgr.
KVOA-TV, Tucson

“The changes in Year Two are
just right! New cast, new music,
outrageous aliens, and better

stories, make SPACE: 1999, Year

Two come off as the best scifi
series ever! The changesinYear

TWO are jUSt r|g ht’ ’ —Art Dorfner, President
WDHO-TV, Toledo

“A much better show all around! It's
muchimproved. There is more
empathy with the characters.
You have removed the robot-like
qualities of Year One. Itis a much
better show all around!”

—Jack Callaghan, Station Mar.
WSOC-TV, Chariotte, N.C.

“Fred Freiberger, delivers a winner!
The new producer, Fred Frei-
berger, the casting changes, and
the humanization of the charac-
ters, deliver awinner”

—Jack Schaeffer, Program Dir.
KGTV, San Diego

“Second Year is very much better!
SPACE: 1999 worked very well
in our market, especially in the
important 18-49 demographics.
The second year is very much
better as a result of all the

dramatic changes made.’

—Jack Decker, Pres. & Gen. Mgr.
WHEC-TV, Rochester, N.Y.

“Catherine Schell fantastic! 'm
very impressed with the im-
proved action and youthful look
of Year Two. The characters are
far more vibrant and alive. The
new music hits the right pace.
Catherine Schell adds a fantastic
new dimension.”

—Charles (Chuck) Alvey, Program Mgr.
WUHQ-TV, Battle Creek

“Scripting much stronger. Characters
more human! Very impressed with
Catherine Schell. The scripting is
much stronger. The characters
are more human.”

~Tay Voye, Program Dir.
WTVJ, Miami

“Exciting. Catherine Schell is

‘The Wonder Woman’ of sci-fi!
Exciting...may be the best special
effects ever seen. Certain to be
a hit! Catherine Schellis “The
Wonder Woman” of sci-fi.”

—Gene McCurdy, Pres. & Gen. Mgr.
WPHL-TV, Philadelphia

CREENYEAR 2 NOW!







GMA uses Va. ruling
in petition against
food ad strictures

Hearings on FTC proposal
set in five cities

Now that the Supreme Court has shot
down the state of Virginia's ban on
prescription drug advertising, the Grocery
Manufacturers of America (GMA) s
employing the high court’s decision in its
fight against proposed food advertising
rules.

The Washington-based trade associa-
tion, just four days after the Supreme
Court ruling last month (BROADCASTING,
May 31), cafled upon the Federal Trade
Commission “‘to reassess its proposed rule
in light of today’s controlling First
Amendment protections of such commer-
cial expression as food advertising.” In its
decision, the court, for the first time, held
that “‘purely commercial speech’” held
some claim to First Amendment protec-
tion.

The FTC rule, which has bred con-
troversy since its proposal in 1974, would
affect information and claims in food ad-
vertising; a staff proposal would aiso re-
quire a partial nutrient profile {(BROAD-
CASTING, Nov. 11, 1974 et seq.). In com-
ments filed at the FTC, the proposal gen-
erally has met with approval by consumers
but the disdain of broadcasters, advertis-
ing agencies and manufacturers.

According to the GMA, ‘‘there are cer-
tain provisions in all ‘phases’ of the pro-
posed rule which, on their faces, appear to
violate the Supreme Court’s ruling that
the government may not ‘suppress the dis-
semination of concededly truthful infor-
mation.” " For example, the GMA said,
the proposal would *‘suppress the use’’ of
such ‘‘potentially truthful terms as
nourishing or wholesome”™ or ““natural,
organic and health food.’ In addition, it
said that certain aspects of ‘“‘affirmative
disclosure would halt all food advertising
that did not include a commission-re-
quired message.”” The GMA claimed that
the FTC now must limit itself to the
regulation of “‘false, misleading or decep-
tive advertising.”’

Public hearings on the trade regulation
are to begin July 21 in San Francisco and
continue in Chicago (Sept. 13), Dallas
(Oct. 12) and Washington (Nov. 15).
Hearings were to begin today (June 7) in
Washington but were postponed to allow
more preparation time and since hearings

in Washington are expected to last longer.
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N.Y. may disallow ad costs
in utilities’ rate-making

New York TV and radio stations are lined
up solidly against a state bill that would ex-
clude the cost of public utility advertising
from expenses allowed for rate-making
purposes.

The state assembly passed such a bill

two weeks ago and a state Senate version
of it awaits action. The New York State
Broadcasters Association, which repre-
sents more than 25 television stations and
more than 100 radio stations, has been try-
ing to persuade legislators that institu-
tional or corporate ad vertising strengthens
the local utilities and enables them to bet-
ter serve the public. The rationale for the
proposed legislation is that it would tend to
maintain reasonable and low-cost service
to the public.

The association’s position is that if utili-
ties are not permitted to show advertising
as an expense when they seek rate in-
creases, they will be discouraged from ad-
vertising. A spokesman said a similar
legislation is cropping up in other parts of
the country.

Advertising Briefs

Blair TV expands. Blair Television has
opened new office in Minneapolis area at
Suite 1438, Midwest Plaza Building-West,
801 Nicollet Mall, Minneapolis 55402.
Telephone is (612) 339-8894. Mark Rob-
bins, account executive with Blair's NBC
Chicago sales unit, has been named man-
ager of new office.

H-R Television growing. H-R Television
has opened three more offices, raising
total to
Road, Suite 116, Charlotte, N.C. 28209,
(704) 366-7124, Sam Fuller, manager;
1130 S.W. Morrison, Portland, Ore.
97205, (503) 226-2991, Richard Ohlman,
manager; 1411 Fourth Avenue Building,
Seattle, 98101, (206) 624-4191, Mick
Tucher, manager.

TVB down South. Television Bureau of
Advertising will open its fourth regional
office in July, this one in Atlanta at address
to be announced, under direction of
Willard Dougherty. Mr. Dougherty, South-
east territory specialist for TVB since
1973, has been named director of South-
east sales, Atlanta.

Two up, two down. National Advertising
Division of Council of Better Business
Bureaus resolved four challenges (out of
total of 10) to TV advertising in April.
Council backed advertisers for Haley’s
MO laxative (Sterling Drug) and Hertz
Rent-A-Car; discontinued were commer-
cials for Miracle White Super Cleaner and
Quaker Qats’ Cap’n Crunch cereal.

Label clarificatlon. Sound Alike Music
Corp., Los Angeles, has agreed to list ac-
tual performers or include statement:
**Thisis not an original artist recording’’ in
all radio and TV advertisements for its
tape recordings. Federal Trade Commis-
sion accepted consent agreement from
firm following FTC complaint that,
*‘directly or by implication,” Sound Alike
claimed tape products featured original ar-
tists. According to FTC, typical tape labels
include “‘A Tribute to Ray Price,” ““The
Best of Tom Jones,”” “‘A Salute to
Chicago™ and “*Carpenters.”
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15. Additions are: 5821 Park’
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Labunski, Mills advise
NRBA sales seminar

Radio station operators have been
urged by Stephen B. Labunski, executive
vice president, Merv Griffin Group Radio,
to pay more attention to nighttime radio.

He reminded an audience at a sales
seminar of the National Radio Broad-
casters Association in New York that there
are some convincing arguments for buying
nighttime. Mr. Labunski emphasized that
“‘people are generally doing what they
want to, rather than what they must do, so
they’re obviously more relaxed and in a
more receptive frame of mind.”” He said
the composition of the audience is
‘‘ideal—everybody is potentially avail-
able.”’

But he warned station executives they
must extend some support to nighttime
programing. Mr. Labunski said the typical
music station uses the youngest disk
jockey from 7 p.m. to midnight, pays him
the lowest wages, provides him with scant
support in the way of news and leaves him
unattended. He urged that this period of
the day ‘“‘get its fair share of the station's
resources.”

Kenneth A. Mills, director of creative
services of The Katz Agency, New York,
called on stations to work more closely
with their station representatives. He said
the representative’s effectiveness depends
on how well he knows the stations and
markets under his wing.

He cautioned his audience not to pro-
vide material obtainable from such stan-
dard sources as government documents,
industry publications or rating reports, and
added, **What we do need is data that only
the station can give us: dramatic develop-
ments in your market and information
about your sound, your personalities,
your news and your promotion that will
allow our sales persons to tell your sta-
tion's story more effectively.”
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Must log: ‘sister’ promos

Promotional announcements for com-
monly owned or ‘‘sister” stations must
now be logged as commercials. The rule
change by the FCC was one of two logging
requirements the commission proposed
last year (BROADCASTING. Dec. | and 8,
1975).

Most of the comments received, the
FCC said, were not opposed to the change
and many licensees said they were already
logging such announcements as commer-
cials. The reason for the change, the com-
mission said, was to promote ‘‘full com-
petition”” and take away from multiple
owners a “‘substantial benefit and advan-
tage ... thatis not available to the licensee
of a single station.”" Educational stations
are exempted from the rule.

The other proposal, that self-promo-
tions by stations also be logged as com-
mercials, met with strenuous objections
from broadcasters and was turned down by
the commission.



Cablec

Pay-cable fever
strikes Canada

Government’s go-stow policy
shows sudden signs of shift;
boon to domestic production cited

Momentum for introducing pay television
in Canada is building, and clear evidence
of that could be found in Toronto last week
during the Canadian Cable Television
Association’s annual four-day convention.

A shift in government policy, which has
held the introduction of pay cable to be
‘‘premature,” was forecast in a speech by
Communications Minister Jeanne Sauve
last Wednesday (June 2). Mrs. Sauve said
the introduction of pay TV on a large scale
was “‘inevitable,” and she suggested the
formation of either a public or private pay-
TV network to provide national program-
ing.

The Canadian Radio and Television
Commission had opted to hold back on
pay television in its policy statement
issued last winter (BROADCASTING, Jan.
5), chiefly out of concern that pay TV
would bring on an onslaught of foreign
(mostly U.S.) programing material to com-
pete with the underdeveloped Canadian
TV and movie production industry.

Since that time, pressure has continued
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to come from Canadian cable interests for
the introduction of pay television. Adding
steam to their efforts was the establish-
ment of pay television last month by a
master antenna operator serving a Toronto
apartment complex (*‘Closed Circuit,”
May 10).

Mrs. Sauve outlined no precise plan for
how pay TV should be implemented, but
she did ask the CRTC to reopen its study
and cable operators and broadcasters to
update their comments filed with the com-
mission last summer. She invited sugges-
tions for the proper ‘‘structural develop-
ment”’ of pay TV in Canada.

Any structure for pay TV, she said, must
foster a greater range of programing, avoid
duplication of what is now being broadcast
and refrain from siphoning programing
from existing broadcast operations. It
must also foster production of Canadian
programing for domestic and international
sale, she added.

Although Mrs. Sauve characterized her
analysis of the pay TV situation as “‘in-
complete,” she favored a concept not too
different from a proposal issued in the
CRTC’s original pay-TV position paper
(BROADCASTING, June 16, 1975). Accord-
ingly, Mrs. Sauve said cable would be best
for delivery of pay TV, but programing
responsibilities should lie elsewhere. She
favored the establishment of a nationwide
pay-TV network to be operated by the
public, as a private enterprise or as a mix-
ture of both. It would be operated inde-
pendently of existing cable operators or
broadcasters, she suggested. (Canadian
cable operators had opposed such a divi-
sion in their response to the CRTC’s posi-
tion paper.)

The great advantage in the develop-
ment of pay television in Canada, said
Mrs. Sauve, is its ability to provide finan-
cial support to the country’s lagging pro-
gram production industry. Based on a 35%
pay penetration among Canada’s 2.7-mil-
lion CATV subscribers and a typical $8
monthly pay charge, she estimated $13.5
million would be put back into Canadian
production annually, given an automatic
allocation of 15% of a cable system’s gross
pay-subscriber revenues.

While cable would appear the best
means to deliver pay television, Mrs.
Sauve pointed out that broadcasters might

Something for everybody. Russell
Karp, president of Teleprompter Corp,
has urged pay-cable operators to devel-
op three new categories of programing,
each requiring its own channel. Speak-
ing in Toronto at the Canadian Cable
Television Association’s annual conven-
tion, Mr. Karp suggested the establish-
ment of a family-programing channel, a
drama channel including musical per-
formances and a news and public-
affairs channel "Our early experience
with pay cable has shown that there is a
huge. pent-up demand in America for
programing with a broader appeal than
can be found on advertiser-supported
television,” Mr. Karp said. “This is un-
doubtedly true in Canada also”
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carry pay programs in noncable rural areas.

Harry Boyle, CRTC chairman, another
speaker at the convention, urged cable
operators‘‘not to underestimate the minis-
ter’s remarks.”” The introduction of pay
television is ‘‘an important and serious
first step toward the repossession of Cana-
dian broadcasting,” he said.

The interest in pay television at the
Toronto convention was also apparent
from the speakers’ roster. Key pay-cable
figures from the U.S. included: Gerald
Levin, Home Box Office Inc.; Alan
Greenstadt, Optical Systems Inc.; Robert
Weisberg, Telemation Program Services,
and Russell Karp, Teleprompter Corp.
(see box below).

Another Philadelphia
franchisee backs out

Commonwealth Cable TV Co., a subsidi-
ary of Triangle Publications, Radnor, Pa.,
last week relinquished its franchise to con-
struct and operate a cable television
systemn in Philadelphia and turned it over
to the city. The firm had not initiated con-
stuction.

Commonwealth Cable was one of six
groups granted 10-year franchises in 1966,
up for renewal in December, and the sub-
ject of dispute by local citizens groups.
(Other Philadelphia franchise holders in-
clude the Philadelphia Bulletin, Comcast
Corp., Telesystems and Mid-New York.
Jerrold, the sixth, has already turned back
its franchise to the city.)

Citizens for Cable Awareness in Penn-
sylvania and the Philadelphia Community
Cable Coalition have alleged in complaints
to the FCC that the city’s franchise owner-
ships have been illegally transferred. Lois
Brown, chairperson of PCCC, contends
that Communications Properties Inc. (par-
ent of Telesystems) has designs to take
over all the cable franchises for
Philadelphia.

Cable Brief

Score one. New York state senate voted
46-9 to repeal cable TV sales tax that went
into effect this month (BROADCASTING.
May 24). Similar bill is pending in state
Assembly at committee level.

Warner pay. Warner Cable Corp.'s system
at Fort Walton Beach, Fla. began pro-
viding Star Channel pay service June 1.
Advance sign-up for service amounted to
25% of system’s 4,800 subscribers. Pay
service initiated at Warner's Hampton,
Va., system in April netted over 3,000
subscribers out of 12,000.

Boogie-woogie pay. Home Box Office, pay
cable network, will present two-and-one-
half hour taped performance June 19 and
21 by pop singer Bette Midler, as part of
On Location series. Performance, taped at
Cleveland Municipal Auditorium during
Ms. Midler’s recent 20-city tour, wil! be
presented unedited.



Program

Network talk
of expanded news
worries NAITPD

Producer-syndicator association
asks FCC to make sure
that access time isn’t disrupted

The increasing speculation that the televi-
sion networks will expand their nightly
news programs into access time—7:30to 8
p.m.—is causing uneasiness among
independent producers and syndicators
who depend on that half hour for a large
part of their sales. A measure of their
uneasiness was revealed last week in a let-
ter their counsel sent to FCC Chairman
Richard E. Wiley, asking that the commis-
sion ‘‘reaffirm™ its intent to preserve the
access rule—designed to reserve the sec-
ond haif hour of prime time for nonnet-
work programing—against ‘‘further ero-
sion.”

Executives at CBS and ABC have talked
about increasing their half-hour news pro-
grams, either to 45 minutes or an hour.
Precisely how this might be done has not
been pinned down, but tacking the addi-
tional time on to the end of the 7 p.m, pro-
grams has not been ruled out.

As a result, Katrina Renouf, counsel for
the National Association of Independent
Television Producers and Distributors,
said in her letter to Chairman Wiley that
the association ‘‘is gravely concerned
about the implications™ of the reported
network plans. “‘Such a programing
change on a national basis would consti-
tute a mortal blow to the entire prime-time
access principle,”’ she wrote, adding: ‘“The
networks ought not to be encouraged to
proceed on the assumption that a commis-
sion waiver is a mere technicality to be
satisfied after they have formalized their
plans to enlarge the network news by in-
vading access time.”

Ms. Renouf said NAITPD ‘‘applauds
commitments by stations and networks to
serious coverage of the news.” But, she
added, the exemption from the prime-time
access rule that the commission has pro-
vided for network news at 7 p.m. ‘‘does
not envision a revamping of program
schedules throughout the country by net-
work flat.”

She noted that there are ‘‘many other
ways’' the networks can expand their eve-
ning news programs within commission
rules. The networks could run longer news
programs in mid-evening, late evening,
“or in the various time periods now pro-
gramed by the networks,”” she said. Televi-
sion news, she added, is not the “‘loss
leader®” it was once considered to be, so
“‘economic considerations need not dictate
scheduling plans.”

Accordingly, she said, NAITPD asks the
commission to ‘‘reaffirm, in letters to the
networks, firmintent”’ to preserve the rule
as amended ‘‘against further erosion
through general waivers.”

el L

Bicentennial leader. Among NBC's specials keyed to America’s Bicentennial celebration

1s "1776" (based on the Broadway production). a musical tracing events connected with
the Declaralion of Independence. The film premiere 1s June 29 (8-11 p.m.). under full spon-
sorship of Borden Inc. through Conahay & Lyon Inc.

NBC which claims to be presenting more hours of Bicentennial programing than the
other two networks combined, 1s still building toward its "unprecedenied day-long sched-
ule” of televised events on July 4. By NBC's count. the three-network lotals for Bicenten-

nial-oriented fare through March 31, 1976, are:

NBC. 142 hours: CBS. 33 hours. 30

minutes: ABC. 24 hours. NBC's leadership claim in that area 1s not challenged by the other
networks. who declined to furnish ther own Bicentennial tabulations.
L-r: Howard de Silva {Benjamin Franklin}: Ken Howard (Thomas Jetferson), and William
Daniels (John Adams). ail retaining their roles from the stage versian.

Can TV do something
about alcoholism?

That's question senator is asking
of TV producers and networks

Senator William Hathaway (D-Me.),
chairman of the Senate Subcommittee on
Alcoholism and Narcotics, met privately
last week with a dozen Hollywood televi-
sion producers to talk about what TV
might contribute to the stemming of
alcohol abuse.

The meeting, arranged with the help of
Motion Picture Association of America
President Jack Valenti, and another one
like it to be held next month with network
executives, are part of an effort by the
senator to ‘‘raise the consciousness of
alcohol depictions™ in TV shows and to
secure voluntary help from TV people, ac-
cording to one of his aides. They stem
from hearings his subcommittee held
earlier this year on alcohol abuse (BROAD-
CASTING, March 15),

No formal agreements emerged from
last Tuesday's meeting, held at the Beverly
Hilton hotel in Beverly Hills, Calif., but ac-
cording to the aide, it was ‘‘amicable and
productive.”” He added: ‘‘We’re not trying
to make the broadcast industry the
scapegoat for the problems of alcoholism.”
The producers, he said, afford ‘‘a pretty
potent pool™ of talents for an attack on
alcoholism.

Present at the meeting with Senator
Hathaway were Dennis Stanfill of 20th
Century-Fox Television; Frank Price and
David Victor of Universal Television;
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Sterling Silliphant, independent screen-
writer; John Mitchell of Columbia Pic-
tures Television; Sidney Sheinberg of
MCA TV, Bud Yorkin of Tandem Produc-
tions; Al Burton, representing Norman
Lear, and Mr. Valenti.

The Hathaway aide said the senator will
meet with the networks’ program-practice
executives in the first week in July. He has
no plans currently to meet with advertisers
or agencies. For the moment he is focus-
ing on programs rather than commercials.

Around the world
with Paramount, ICM

Two firms announce joint operation
to sell TV programs internationally

Paramount Television and International
Creative Management last week an-
nounced the creation of a joint distribu-
tion venture.

The new entity will be called Paramount
International Television Sales.

**We'll basically be in business to syndi-
cate television products worldwide” said
Alvin Schuiman, president of Marvin
Josephson Associates Inc., the parent
company of ICM. As of now, that product
comprises off-network reruris of hit Para-
mount series such as Star Trek, The
Brady Brunch, The Untouchables and
Mannix, and various packages of the more
than 700 theatrical movies in the Para-
mount catalogue.

Sources at Paramount said the company
expects to draw on the expertise of ICM in
putting its finger on network and syndica-
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tion trends. ICM has developed this ex-
pertise, these sources said, in years of suc-
cessful dealing with networks and syndica-
tors for the services of its talent pool of ac-
tors, writers, directors, producers, etc.

A spokesman for ICM said it expects to
increase the revenue of its various clients
by giving them more lucrative distribution
outlets for the movies and TV series they
become involved in.

This spokesman added that the new
joint venture will not become directly in-
volved in film production and that it will
be completely separated from the agency’s
dealings with major studios and indepen-
dents for the employment of its clients.

But when it comes to future worldwide
syndication rights to various movies and
TV series made with or without ICM’s
clients, the spokesman said, the joint ven-
ture will aggressively seek to obtain those
rights.

ABC’s NCAA line-up

Nine of the [3 national and 28 regional
National Collegiate Athletic Association
football games to be broadcast by ABC-TV
this year were announced during the ABC-
TV affiliates convention in Los Angeles
(BROADCASTING. May 31).

A 10th game, University of California at
Los Angeles versus Arizona State on
Tuesday, Sept. 7 at 8 p.m. New York
time. had been announced earlier. The
others will be scheduled during the
season. Those announced (all New York
time):

Saturday, Oct. 9, Oklahoma-Texas at
Dallas, 3:30 p.m. (national); Saturday,

Nov. 13, Alabama at Notre Dame, 12:30
p.m. {national or regional): Saturday, Nov.
20, Michigan at Ohio State, 12:30 p.m.
(national) and UCLA-University of
Southern California. 4 p.m. (national);
Friday, Nov. 26, Oklahoma at Nebraska, 2
p.m. {national) and Penn State at Pitts-
burgh. 9 p.m. (national): Saturday, Now.
27, Army-Navy at Philadelphia, 12:30
p.m. (national) and Notre Dame at USC, 4
p.m. (national); Saturday, Dec. 4, Arkan-
sas at Texas, 9 p.m. (national).

Family viewing hearings are
still on, says Van Deerlin

House Communications Subcommittee
Chairman Lionel Van Deerlin (D-Calif.)
will follow through on his commitment to
two of the subcommittee’s junior mem-
bers to have hearings on family viewing in
their home districts. The chairman said
last week the hearings, requested by Rep-
resentatives Henry Waxman {D-Calif)
and Timoth Wirth (D-Colo.), will proba-
bly be in August or later.

Mr. Van Deerlin is personally not
enthusiastic about the project. He told
BROADCASTING shortly after he became
chairman he would not be an ‘“‘apostle™
for involving Congress in the issue of
violence on television. If hearings are to
be held, however, he said he wants to i n-
sure that subcommittee members of both
parties are represented. Because both Re-
publicans on the subcommittee have other
commitments, however, tentative hearing
dates of July 7 and 8 in Los Angeles, July
9 in Denver, were scrapped.

A further difficulty in scheduling the

TIO tells true story on child viewing

The Television [nformation Office, at-
tempting to correct misinformation
published in the New York Times and
picked up by an ‘“‘authoritative medical
journal’*, last week released Nielsen view-
ing-time figures.

TIO said criticism of television in the
medical journal cited **Nielsen data that
children view 54 hours a week," with a
footnote naming the New York Times as
the source. The Times article, according to
TIO, actually quoted a nursery school
teacher attributing the ‘‘statistic’’ to

Nielsen. However, TIQ said Nielsen data
shows the most recent year-round average
of viewing by children {age 2 to 11) at
24:07 hours per week. TIO added that,
“Even in the heaviest viewing report
period, February, children spend on the
average only 30 and one quarter hours
with television per week, considerably
below the claimed 54 hours’

The year-round average hours of view-
ing per week by persons in the various
dayparts is detailed in the Nielsen figures
in the chart below:

Total
persons Women Men Teens Children

Sat.-Sun. day 3:56 3:25 3:53 3:43 5:14
(7 a.m.-7:30 pm.)

Prime time 9:22 10:33 9:32 7:57 7:33
Mon.-Sun. 7:30-11 p.m}

Early fringe 3:54 4:12 3:15 3:22 4:45
{(Mon.-Fri..4:30-7:30 pm.)

Late fringe 2:23 2:55 2:51 1:51 0:45
{Mon.-Sun.. 11 pm.-1am)

Mon.-Fri. day 4:02 6:15 2:04 3:06 3:49
10 am.-4:30 pm.)

Other” 1:42 2:02 1:25 1:12 2:01

Total 25:19 29:22 23:00 21:11 24:07

Nielsen, May, July, Nov. 1975 and Feb. 1976.

“Includes Mon.-Fri, 1-10 a.m,; Sat.-Sun., 1-7 am.
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hearings is the family viewing suit, in liti-
gation in Los Angeles the past two
months, Mr. Van Deerlin wants to wait for
the outcome there before undertaking
hearings he thinks might otherwise in-
fluence the outcome.

Rooney gets into fray
over Olympic TV rights

Representative Fred Rooney (D-Pa.)
chairman of the House Subcommittee on
Transportation and Commerce, has writ-
ten the International Olympic Commit-
tee to express concern over the manner in
which TV rights were granted to ABC-TV
for the 1980 winter Olympic games in
Lake Placid, N.Y. (BROADCASTING. March
15 et seq.).

Mr. Rooney pointed out Congress is
considering giving financial assistance to
the Lake Placid Olympic Organizing Com-
mittee and is *‘deeply concerned™ that ev-
ery effort be made by the committee “‘to
maximize revenues and thereby minimize
anticipated losses resulting from these
games.”

Mr. Rooney said he has received data
from both NBC and CBS in which they
alleged they had not been given satisfacto-
ry opportunities to bid on the television
rights. He added that NBC claims it has
made a firm offer higher than ABC’s.
(ABC'’s bid was for a reported $10 million;
at a later date, NBC offered $11.1 million).

Mr. Rooney asked the 10C, which must
approve the Lake Placid agreement, to give
consideration to both CBS’s and NBC’s
positions before acting.

Both CBS and NBC have sent represent-
atives to Paris for meetings with the 10C
finance commission. They outlined their
plans for coverage of the (980 winter
games. They were advised in advance that
although the IOC must approve any agree-
ment, the original pact must be with the
Lake Placid Committee.

e e T e TR et
Talk for sale

Radio stations are being offered a new pro-
gram service called Talkradio which will
provide up to 24 hours per day of dis-
cussion.

Robert S. Smith, former vice president
and general manager of WOR-AM-FM-Tv
New York, has been named general man-
ager-of Talkradio, a service of Jefferson
Communications, Washington. Jefferson
was formed recently to acquire newspapers
and television and radio stations and oper-
ate in the program syndication field.

Mr. Smith said he is now in the process
of engaging talent and staff for the various
segments that will make up Talkradio. He
envisions segments of two, three or four
hours led by a host and including partici-
pation by specialists in the different areas.
The service is expetied to be available by
the fall,

Talkradio is making its headquarters at
221 West 57th Street, New York 10019.
Telephone: (212) 247-3500.

Public defender. | sometimes get the idea that I'm the only person in this country who's
pretty much satisfied with TV programing as it is. That is not to say | think everything on the
tube is first-rate, but that, on balance. | feel TV does a good job of dispensing both informa-
tion and entertainment. Quite frankiy, | don't know why TV allows itself to be the whipping
boy of the communications field. tt strikes me that when you can sit home and see. in a
given week, the likes of 60 Minutes, Nova, a baseball game., Masterpiece Theater, Monty
Python, Police Story, halt a dozen funny sitcoms, a Jacques Cousteau special, Love
Among the Ruins, The Ascent of Man,NBC's Saturday Night Live, Columbo, Sesame Street,
David Horowitz's Consumer Guidelinesand “Casablanca” that TV can't be quite as dreadtful
as it's so often pictured.

To hear some peoplée talk, you'd think TV has nothing to offer but Starsky and Huich,
Bowling for Dollars and reruns of My Little Margie. To be consistent, one might as well
condemn movies because so many of them are excCessively violent, books because so
many are escapist fare or periodicals because such a large number are devoted to por-
nography, gossip or innuendo. It seems to me that if the best movie of the recent past is
"One Flew Over the Cuckoo's Nest.' the best book is "Ragtime” and the smash hit maga-
zine is People, that TV is taking a lot of cheap shots from inhabitants of glass abodes. The
tip-off, | think, is that so many of TV'S critics are still borrowing their wit from old Fred Allen
wisecracks. They thus fail to acknowledge that the over-all quality of TV has improved in
the past quarter century since Pinky Lee, Milton Berle and the Super Swedish Anget ruled
the roost,

TV is just the handiest of scapegoats. The chumps blame it for all of society's ills. They
hold it responsible for the fact that their kids can’t read, as otherwise they might actually
have to hold themselves responsible. TO hear the goofs talk, you'd think it was the coaxial
cable. and not Christopher Columbus, that introduced social disease to the New World.
And, finally, if you listened to these saps, you'd get the CoCkeyed idea that before television
brought the Vietnam war and SWA.T. into our living rooms, violence consisted of Oliver
Hardy getting a dent in his derby. Makes you wonder what these folks think Genghis Khan,
Attila the Hun, Adolf Hitler and Pontius Pilate might have made of themselves if only their
folks had been able to afford Motorolas”— Critic Burt Prelutsky, in a column in the Los
Angeles Times.

FBIl admits meddling
with scheduling of
talk-show guests

Bureau attempted to keep authors
of Rosenberg book oft the air,
according to its own documents

The FBI tried to interfere with the sched-
uling of talk-show guests it felt would
speak against the bureau, according to
documents released by the agency in
response to a Freedom of Information Act
request.

A 1965 memorandum by William C.
Sullivan, assistant FBI director, told of his
efforts to keep the authors of a book on
Julius and Ethel Rosenberg (convicted of
giving U.S. atomic secrets to the Soviet

Union) from appearing on an unnamed
Chicago talk show.

Mr. Sullivan asked a lawyer ‘‘to in-
struct’” the show’s host not to agree to
Walter and Mariam Schneir’s request to
discuss their book since, Mr. Sullivan said,
they wanted to ‘‘exonerate the Rosen-
bergs’ and ‘‘attack and undermine the
FBI in its investigations.” .

In addition, a letter was sent to all FB
field offices to alert agents that “‘attempts
will be made to get the Schneirs on televi-
sion programs throughout the country.”

Mr. Schneir said he remembered being
turned down for an appearance in Chicago
on a show hosted by Sun Times columnist
Irv Kupcinet, but he could not say if this
was the show mentioned in Mr. Sullivan’s
memo. Mr. Kupcinet said he decided on
his own not to do the show and that he
hadn't spoke to the FBI about the
Schneirs.

WJFM The power to persuade

With 500,000 watts, WJFM covers 26
counties in southern Michigan—
about 750,000 households. And they
are listening, as proved by the mail

bags we receive.

Who are these listeners? They're
those 18 to 49 who appreciate this
good music station, programmed to
the adult who enjoys the very best—
and often buys the very best.

The nation’s most powerful FM station.
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Programing Briefs

For mature audiences. David L. Wolper
Organization has been slapped with
$25,000 lawsuit by mother of one of 20
young girls in Georgia who agreed to pose
topless for slave-auction scene in new
made-for-TV mini-series called Roots.
Wolper's company apologized and said it
dismissed casting person responsible for
using girls as extras without permission of
their school. Roots is planned as 12-hour
movie to be played on ABC-TV beginning
next January in pattern similar to Rich
Man, Poor Man.

Variety of vignettes. Kaiser Broadcasting
is entering program syndication field with
its Peabody Award-winning series,
Snipets. One-minute public service shows
for children have covered topics such as
nutrition, art, metric system and ethnic
pride. No distribution company has yet
been chosen.

Making music. Production has been com-
pleted on Epic of the 70’s, six-hour music
special featuring stars and songs. Century
21 Productions, Dallas, announced that
more than 50 stations have purchased
show, many planning first run during
Fourth of July weekend.

Emmy for community-service. WBBM-Tv
Chicago was named winner of Academy of
Television Arts and Science’s ‘‘National
Award for Community Service” for its
telecast of half-hour documentary, The
Forgotten Children. Special was originally
aired on May 18, 1975, and repeated
Tuesday night,May 25, o6n station. Ac-
cepting award was Lee Philip (in photo),
show’s narrator, and Judy Muntz, who
produced it.

Son of Superfun. Blanc Communications
Corp., Beverly Hills, Calif., is producing
Superfun II, follow-up on Superfun syndi-
cated comedy series. New product will in-
clude “*Story Lady’’ series, one-liners and
other material. Mel Blanc will star.
Economical. Corporation for Public Broad-
casting will fund development of The Eco-
nomic Society, proposed 13-hour series on
U.S. economic system, to be produced this
summer by Time-Life Television for dis-
tribution by public television next season.
Projected cost of total project is $2 million,
which will be shared by CPB and various
corporate underwriters and foundations,
not yet announced.

Equipment & En

Broadcasting
reaches new high
in Toronto

CN tower at 1,815 feet, improves
signals of five FM and five TV
stations and causes some headaches
for stations in nearby Buffalo

Five television stations and five FM’s in
Toronto last week began transmitting from
the CN (Canadian National) tower, which
is being acclaimed as the tallest self-sup-
porting structure in the world.

Beginning last Monday (May 31},
viewers and listeners on both sides of the
border began enjoying the improved recep-
tion they had been promised. A 20-30%
increase, depending on the station, had
been anticipated, but according to Earl
Beall, vice president and general manager
of WGR-Tv Buffalo, N.Y., the Toronto sig-
nals have “‘basicaily doubled in strength.”
Buffalo broadcasters have varying reac-
tions—from relief to continued apprehen-
sion.

Built at a cost of $52 million, the CN
tower rises 1,815 feet in the air, with the
transmitting mast making up the top 335
feet. Hooked up to the tower are television
stations CBLFT, CBLT, CFTO-TV, CICA-TV and
CITY-Tv. The radio stations—which formed
Master FM Antenna Ltd. in 1973 to ex-
plore ways to improve reception—are CBL-
FM, CKFM-FM, CHIN-FM, CHUM-FM and CHFI-
FM.

Although *'I had prepared myself for
the worst,” Philip R. Beuth, wKBw-TV
Buffalo vice president and general man-
ager said it’s too early to know the effect
of the stronger Canadian signals crossing
the border. Topmost in Mr. Beuth’s mind,
as with other Buffalo broadcasters, is the
subject of pre-release—the policy of Cana-
dian release of U.S. network programs
prior to domestic telecast.

Mr. Beuth said he called ABC (with
which his station is affiliated) last week to
let them know that ““we are no longer an
exclusive franchise’” Although Buffalo
stations had long been experiencing pre-
release problems, the seriousness appears
to have increased with the improved
reception. Mr. Beuth worries about a
Buffalo viewer watching the Six Million
Man at 8 p.m. on Sundays when an accep-
table Canadian signal brings it across the
border an hour earlier. He also said that
each network may end up competing
against itself. As an example he said in the
fall, ABC’s Happy Days and Laverne and
Shirley will be on wkaw-Tv and ABC’s
Bionic Woman on CcFTO-TV from 8 to 9
p.m. Tuesdays,

WGR-Tv's Mr. Beall feared that the in-
creased Canadian strength can ‘‘poten-
tially fragment our market.”’” However, he
claimed, ‘‘we’re not apprehensive as long
as we have free exchange.”” What Mr. Beall
finds ‘‘a little tough to live with” is a
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Canadian policy that cable systems delete
commercials from U.S. stations they pick
up and a proposed law denying Canadian
advertisers a tax deduction for time
bought on U.S. stations.

Bruce Kaplan, general sales manager at
wBUF(FM), however, was optimistic.
*“Everybody’s breathing a sigh of relief . . .
1t {the tower] ain’t what it’s cracked up to
be)’ He said he had feared competition
from cHUM-FM (which features a progres-
sive, album-oriented format similar to his)
but found that the station came in at
‘‘practically zero penetration in the city.”
He did admit to better reception in the
northern Buffalo suburbs, however.

John Hayes, WGRQ(FM) station manager,
claimed, however, that both CHUM-FM and
CBL-FM had greatly improved their recep-
tion.

Wes Armstrong, vice president of
CHUM Ltd. claims that his station is get-
ting better clarity but that “‘we don’t give a
damn about crossing the border.”’ He ex-
plained that several Toronto broadcasters
had boasted about cashing in on the
Buffalo market but that their real motive
was improvement north of the border. Ac-
cording to Mr. Armstrong, the five FM’s
organized as Master FM Ltd. each will pay
$75,000 during the next 10 years to
transmit from the tower including an
equipment investment and rent to CN.
The television stations made their ar-
rangements with CN individually.

Presently the transmitter complex con-
sists of five separate systems, four for
television and one with a circularly
polarized antenna capable of servicing 11
FM channels. The system has the poten-
tial to rransmit eight television signals.

The tower will also have land mobile,
microwave and point-to-point radio facil-
ities. It opens to the public June 26 with
the added attractions of observation
towers and revolving restaurants.

Dominating the skyline. Toronto's
new CN Tower dwarts neighboring
structures with its 1,480-foot concrete
base and 335-foot transmitting system.
It also supports observation towers and
revolving restaurants.



British piggyback
reading material
on TV signals

Spare lines on scan,
special encoder used
in ‘teletext’ experiment

British television is experimenting with a
new television service, popularly called
“teletext,” that offers viewers the option
of supplanting regular programs with mag-
azine-type information on their TV set
screen. Both the- British Broadcasting
Corp. and the Independent Broadcasting
Authority (IBA) have been providing the
over-the-air service since last year under
experimental authority granted by the
government.

Essentially, the service allows viewers
with special decoders to get visual news
summaries, weather reports, gardening
tips, recipes and other digital or graphic
data on home sets. The data is inserted in
the vertical interval of a television picture
transmission in the spare lines that make
up the TV picture’s 625-line standard.
Viewers without special decoders watch
the regularly transmitted program and
cannot see the encoded data.

The magazine format enables a viewers
to choose the pages or topics the person
wants to read and then push buttons to
allow only those pages to be accessed. A
single page can be held on the TV screen
for an indefinite period of time or be auto-
matically changed after a predetermined
reading time. Letters, numbers and simple
graphics can appear in six colors plus
wihte. The basic information on a page is
transmitted as a series of coded electronic
impulses and requires a special calculator
type decoder for pick-up. News informa-
tion is regularly updated by network
editorial teams using computer system
technology.

Both BBC's ‘“‘Ceefax™ (see facts)
system and IBA's ‘*Oracle’ teletext
system are under an experimental license
that will expire later this year. British in-
dustry groups have formulated a standard
for data broadcasting that enables
decoders used with the Ceefax system to
also be used for the Oracle system.

Manufacturers of the decoders appear to
be waiting to see what happens when the-
experimental authorizations terminate. As
a result, there has not been widespread
consumer use of the new data broadcast-
ing system. The decoders, presently
manufactured in limited quantities, gener-
ally are too expensive for the average
home TV watcher. Most demonstrations
have taken place in public places along
with business and institutional use.
Nevertheless, some of Britain’s leading
TV set manufacturers have announced
their intention of building more sets with
the decoder option.

No such experiment in over-the-air TV
data transmission to date has been autho-
rized in the U.S. by the FCC. However,

there is a rulemaking, initiated by the
Public Broadcasting Service, that would
permit coded use of line 2] on the TV
screen for insertion of captioned informa-
tion to help the hearing impaired (BROAD-
CASTING, May 17).

One individual,, prominent in the broad-
cast electronics industry, suggested there
is an inherent conflict of interest for com-
mercial networks here to implement a
similar teletext system. Advertisers would
not want the viewer to be able to punch
out commercials and punch in news and
feature material at will, he said.

Technical Briefs

Over there. Scientific-Atlanta has been
awarded $700,000 contract by General
Electric Space division for satellite ground
station to be installed in Iran. Scheduled to
be operational by early 1977, ground sta-
tion will receive, record and display data
from both Landsat Earth Resources
Satellite and NOAA Meteorological
Satellites for scientific use.

TV transmitters. Acrodyne Industries,
Montgomeryville, Pa., has developed new
line of TV transmitters for both VHF and
UHF operations. VHF models are offered
in various powers from 100 w to 2.5 kw.
UHF models are available in 100 w and |
kw. Depending on size, transmitters use
either one or two tubes.

Tape heads. Beaucart division of UMC
Electronics Co., North Haven, Conn., has
introduced line of mono and stereo audio
tape heads for use with all major broadcast
cartridge tape machines. Tape heads meet
all cart machine standards set by National
Association of Broadcasters. Models with
screw, pin, bracket or plug-in mountings
are available.

Battle of 770 khz
moves to appeals court

As expected, the FCC was premature in
describing its last action in the 35-year-old
KOB case as “*settling™ the matter (BROAD-
CASTING. April 26). Hubbard Broadcast-
ing, licensee of KoOB(AM) Albuquerque,
N.M., has gone back to court in an effort
10 reverse the commission’s action.

At issue is the controversy belween
ABC and its waBc(am) New York and KOR
over their respective nighttime operating
rights on 770 khz, the clear channel on
which both are located. The commission in
April established wasc as the Class I-A
dominant station —the role to which it has
clung throughout the dispute. It
reduced KOB from a I-B, required to protéct
WABC at night if that station would sup-
press radiation toward Albuquerque
(which it never did), to a [I-A, required to
protect WABC at night and not entitled to
reciprocal protection.

Hubbard, in its suit in the U.S. Court of
Appeals in Washington, will oppose the
commission actions renewing WABC'S
license and establishing the station as a I-
A and declaring KoB a [1-A.
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Justice ideas for N.J.
draw rebuttal from AMST

The FCC’s inquiry into how to provide
New Jersey with more local TV service has
drawn comments from a number of parties
(BROADCASTING. May 10), among them
the Justice Department which wants some
VHF frequencies dropped-in to the state.
1t also recommended that **all of the vari-
ous restraints imposed upon the avail-
ability of cable television' be removed.

The Association of Maximum Service
Telecasters filed a short statement with the
FCC which rebutted Justice's comments
and said they are “‘unsupported’ by the
facts and *‘would be shown to be incorrect
if subjected (o technical and economic
analysis.”

AMST also said that Justice *‘left unex-
plained™ how further UHF development
in New Jersey would be helped by remov-
ing the cable carriage rights of local UHF
stations there, allowing the unlimited im-
portation of distant VHF and/or UHF sta-
tions and unlimited pay-cable operations.

Sound backing

The National Council on the Arts has rec-
ommended that the National Endowment
for the Arts join the Public Broadcasting
Service in developing a system for deliver-
ing improved television sound. The coun-
cil urged that manufacturers, common car-
riers, broadcasters and the FCC 1o cooper-
ate in improving TV audio at the studio
and in the home set.

Council members met earlier with PBS
officials in a briefing on PBS's Digital
Audio for Television system (DATE). The
system has been in development at PBS
for several years and enables TV networks
1o distribute up to four channels of high
fidelity audio to TV stations.

“Improvement of sound.”’ the counci)
said, “‘is essential if the potential of arts
programing on television is to be
realized.”

IBEW studies CBS pact

The International Brotherhood of Electri-
cal Workers is considering a CBS proposal
for a new, three-year contract covering ap-
proximately 1,300 technicians employed in
New York, Washington, Boston, St.
Louis, Los Angeles, San Francisco and
Chicago.

Neither management nor the union
would divulge the terms of the contract
proposal. Most technicians at CBS now
earn a basic weekly salary of $358.15 per
week.The new agreement reached by NBC
and the National Association of Broadcast
Employes and Technicians called for ap-
proximately 33% in wage hikes over four
years, raising the weekly pay in the final
year to $500 weekly (BROADCASTING, May
31). Since the CBS offer is for three years,
thlei (\:vage provisions will not reach those at
NBC.
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Over-all-rank
Last This
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Titie (lengtn)

Siliy Love Songs (5:54)

Paul McCartney & Win%s—Capitol
Love Hangover (3:40

Diana Ross —Motown

Shannon (3:50)

Henry Gross— Lifesong

Weicome Back, Kotter (2:48)
John Sebastian— Reprise

Get Up and Boogle (4:05)
Silver Convention —Midland int'l.
Boogie Fever (3:25)
Sylvers—Capitol

Misty Blue (3:38)

Dorothy Moore—Malaco

Theme from “Happy Days” (2:40)
Pratt & McClain—Reprise

Sara Smile (3:07)

Hall & Oates—RCA

Fooled Around and Fell fn Love (2:58)
Elvin Bishop—Capricom

Shop Around (3:23)

Captain & Tennille—A&M
Rhiannon (3:45)

Fleetwood Mac —Reprise

Never Gonna Fall in Love Again (3:45)
Eric Carmen—Arista

More, More, More (3:02)
Andrea True Connection—Buddah
Bohemian Rhapsody (5:55)
Queen—Elektra

Right Back Where We Started From (3:16)
Maxine Nightingale—United Artists
Kiss and Say Goodbye {(2:24)
Manhattans—Columbia
Afternoon Delight (3:10)
Starland Vocal Band—Windsong
Moonlight Feets Right (3:38)
Starbuck —Private Stock

A Fool to Cry (3:59)

Rolling Stones—Rolling Stone
Movin’ (3:49)

Brass Construction—United Artists
Let Your Love Flow (3:16)
Bellamy Bros.—Warner Bros.

Love In the Shadows (3:18)
Neil Sedaka—MCA

Maklng Our Dreams Come True (2:29)
Cyndi Grecco-Private Stack
Takin' It to the Streets (3:20)
Doobie Bros.—Warner Bros.

Rock N’ Roll Love Letter (2:52)
Bay City Rollers—Arista

Today's the Day (3:15)
America—Warner Bros.

Take the Money and Run (2:48)
Steve Miller 8Band— Capitol

Love I3 Allve (3:24)

Gary Wright—Warner Bros.

Disco Lady (3:50)

Johnny Taylor—Columbia

Let Em in (5:08)

Paul McCartney & Wings— Capitol
The Boys Are Back in Town (3:26)
Thin Lizzy—Mercury

Rock N’ Roil Music (2:26)
Beach Boys—Reprise

You'il Never Find Another Love ... (3:36)
Lou Rawls —Phila. Int'l.

I'll Be Good to You (3:30)

Bros. Johnson —A&M

You're My Best Friend (2:49)
Queen—Elektra

Turn the Beat Around (3:21)
Vicki Sue Robinson—RCA

Let Her In (3:03)

John Travoita—Midland Intl.

{ Want You (3:35)

Marvin Gaye—Tamia

Theme from ‘‘Baretta” (3:06)
Rhythm Heritage —ABC

Rank by day parts
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There've been some changes made. "Playlist” is faster. This
week's contemporary list—BRroaDcasTING's own “Top 40"—has been
revised to reflect what America's leading radio stations are playing
today, as oppesed fo what they were playing last week or the week
before. The change was accomplished: (1) by converting our ballots-
by-mail system to a ballots-by-phone system, (2) by concentrating
calls late enough in the week 1o catch reporting stations after they
had shifted to the playlists still current on the Monday of publication,
and (3) by pushing the results through a computer fast enough to get
to typesetiers early enough to make a form printing late enough to
produce the kind of “Playlist” you see here. We've started naming
names, too, as well as call letters. Jerny Steele of wirEam In-
dianapolis says the Beatles re-release of Got to Get You Into My Life
"will definitely make it" Capitol version features Paul McCartney as
lead vocal, softer drums and Helter Skelter on {lip side. *I think it will
come home! adds Jimmy Dean of wioswam Winston-Salem, N.C.,
where it's had immediate phone response. Summer sure shot.
Another favorite of wire's Mr. Steele is Good Vibrations, original
Beach Boys tune out and moving by Todd Rundgren on Bearsville. It
has been added this week by wsai(am) Cincinnati, wcoLam Columbus
and ki(am Houston. Alone In splendor. Starbuck is soaring with
Moonlight Feels Right (Private Stock), rates this week's only bolt. It's
“really popping” in Newark, Del., says John Patrick of wNRK(am).

Country
Over-all-rank Rank by day parts
Ltast This  Title (fength) 6- 18- 3- 7-
wagk week  Artist—label 10a 3p 7p 12p
2 1 One Piece ata Time (3:10) 1 2 1 1
Johnny Cash—Columbia
5 2 After All the Good Is Gone (2:56} 3 1 7 3
Conway Twitty—MCA
4 3 El Paso City (4:13) 6 3 2 9
Marty Robbins—Columbia
— W4 Al These Things (3:07) 4 4 4 10
Joe Stampley— ABC/Dot
— W5 Here Comes the Freedom Train (3:25) 2 9 3 7
Merle Haggard —Capitol
1 6 I't Get Over You (3:12) 5 § § 2
Crystal Gayle—United Artists
6 7 Lonely Teardrops (2:56) 7 7 9 5
Narvei Feits—ABC/Dot
1" 8 You've Got Me To Hold On To (3:04) 8 B 10 8
Tanya Tucker—MCA
— B9 Suspicious Minds (3:57) 11 6 8 4
Waylon Jennings & Jessi Colter—RCA
10 10 Hurt (2:05) 9 10 6 6
Elvis Presley—RCA
3 11 That's What Made Me Love You (2:48) 10 11 13 13
Bill Anderson & Mary Loy Turner—~MCA
8 12 Come On Over (3:38) 12 16 11 186
Olivia Newton-John—MCA
7 13 What i've Got In Mind (2:39) 14 17 12 12
Billie Jo Spears—United Artists
12 14 I'd Have To Be Crazy (3:24) 13 15 16 19
Willie Nelson—Columbia
13 15 She'll Throw Stones At You (2:58) 17 14 17 1
Freddie Hart—Capitol
9 16 Don't Pull Your Love... Goodbye (3:18) 18 12 14 18
Glen Campbell —Capilol
20 17 Together Again (3:56) 20 13 15 15
Emmylou Harris —Reprise
14 18 The Door Is Always Open (2:42) i6 18 19 14
Dave & Sugar—RCA
16 19 Forever Lovers (3:42) 15 21 18 17
Mac Davis—Columbia
17 20 Walk Softly (3:02) 19 20 22 23
Billy “Crash” Craddock—ABC/Dot
15 21 Stranger (3:10) 24 19 20 22
Johnny Duncan—Columbia
19 22 What Goes On When the Sun .., (2:51) 21 23 20 20
Ronnie Milsap—RCA
— 23 Homemade Love (2:50) 23 22 23 25
Tom Bresh—Farr
— 24 Your Picture In the Paper (2:29) 25 24 24 2
Statler Bros.—Mercury
24 25 Red, White & Blue (2:14) 2 9~

Loretta Lynn—MCA

These are the top songs in air-play poputarily as reported by a select group of U.S. stations. Each has been "weighted™ in terms of The Pulse Inc. audience ratings for the re-
porting station on which it is played and for the part of the day at which it appears. A (#) indicates an upward movement of 10 of more chart positions.
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Broadcast Journalism®

Broadcasting
in the House:
Sisk refuses
to let it die

His subcommittee lays plans for
getting resolution through Rules
and to the floor for a vote

Representative B.E Sisk’s (D-Calif.) ad
hoc subcommittee on broadcasting will try
again to sell the House Rules Committee
on its resolution to permit live broadcast
coverage of House floor proceedings.
Although it failed once, the subcommittee
will continue to push its original version
providing that the networks would be pri-
marily responsible for the broadcast
system.

The subcommittee’s resolution (H.Res.
875) failed to muster enough votes in the
Rules Committee last March to be sent to
the House floor (BROADCASTING, March
29). It was instead returned to the sub-
committee where observers presumed it
would remain the rest of this year.

But Representative Sisk persists. The
adversaries to the resolution, he is con-
vinced, are the leaders of the House, pri-
marily Speaker Carl Albert (D-Okla.) and

Get five boating safety radio programs
free from State Farm.

This radio series doesn’t advertise State Farm.
It just gives your listeners sound tips on boat-
ing safety, and it's yours for the asking. Five
four-minute programs. Plus six shorter mes-
sages in 60 and 30-second lengths.

State Farm Fire and Casualty is the
nation’s largest insurer of small pleasure
craft. We know the problems a boatowner
can run into on the water. These tapes
are designed to help him steer clear of
them. And help him protect his boat’

from burglars, too.

For a free tape and scripts, return

the coupon below or call us collect
at 309-662-2845.

,_Dave Hurst

l Public Relations Department
State Farm Insurance Companies

| One State Farm Plaza
Bloomington, Hlinois 61701

l Please send me your public service series
on boating safety and boat theft prevention.

| 1 understand there is no charge.

STATE FARM

INSURANCE

| Name
' Station

Address S S i 1=
I City State Zip

|
|
I
:
l
|
|
(Mo P.O. Box Numbors, plassel _]

Majority Leader Thomas P O'Neill (D-
Mass.), and not the majority of the House
members, who he thinks would pass a
broadcasting measure.

Subcommittee member Claude Pepper
(D-Fla.), who is given credit for having
been the first to introduce a resolution to
permit broadcasting in Congress when he
was a senator in 1944, recently completed
a poll of House members showing a ma-
jority in favor of sharing their chamber
with TV cameras (BROADCASTING, May
17). Of 346 responding to his question-
naire, 238 favored broadcasting in the
House. Of those 238, 141 said they
favored letting a pool of the networks and
the Public Broadcasting Service perform
the coverage. The pool is the method pro-
vided in the ad hoc subcommittee resolu-
tion; it drew more support than any other
alternative, including an  in-House
system or a system run by PBS alone.

Mr. Sisk’s subcommittee met two weeks
ago and decided to continue their quest for
House broadcast coverage. Their original
goal of having the system working by July
4 this year is unattainable. Instead they are
now aiming for the beginning of next year.

At their meeting the members of the ad
hoc subcommittee talked openly about
how to maneuver around the leaders, even
though the leaders have denied trying to
stop the resolution. Mr. O'Neill particu-
larly has repeatedly denied accusations
that he had worked behind the scenes to
ensure the resolution would not pass the
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Rules Committee in March.

The ad hoc subcommittee’s strategy
now is to provide the Rules Committee
members with a smorgasbord of ap-
proaches to broadcasting in the House.
The subcommittee’s staff is in the process
of drafting three different resolutions,
with arguments for each. One, the sub-
committee's favorite, is the current reso-
lution providing for live coverage by the
network-PBS pool; another would opt fora
PBS-run system,; a third would provide for
a system run with House equipmeént and
by House personnel.

Using lobby-style techniques, the Sisk
subcommittee members will then seek a
majority on the Rules Committee for one
of the alternatives, and having found that
will put it before the Rules Committee for
another formal vote. The panel hopes to
be back before the full committee by sum-
mer’s end.

Scheduling another vote before the
Rules Committee will require the coopera-
tion of its chairman, Ray Madden (D-
Ind). Mr. Madden, long opposed to
House broadcasts, reversed that stance
during his recent campaign for renomina-
tion to Congress. He lost his bid, however
(BROADCASTING, May 10), and told a col-
league recently he is, as before, steadfastly
opposed to broadcasting in Congress. He
had qualified his endorsement during his
campaign, saying he would vote for a PBS-
run system. But of the three alternatives
for House broadcast systems, that is the
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BAT SYSTEMS
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REASON # 11

Some BAT Systems now can have
multiple terminals on them, and can
do more than one job at a time! The
result: your BAT System is available
for use by more people more of the
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boards are low in cost, and allow
off-site reports, such as at satellite
stations in a group operation.

For a reprint ol the full series of
these ads, literalure on the BAT
Systems, or a free Station System
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AUTOMATIC
RELEASE

SERIES 3000
CART MACHINES
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than 45 watts; no damage to your tapes.
STANDARD FEATURES — headphone
jacks, transformer output, FET switch-
ing, remote control socket.
OPTIONS — all tape speeds, secondary
and tertiaty Cue tones, fast forward,
mike input.
FULL RANGE DF MODELS — availahle
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playback, all cartridge sizes,
| desk and rack
mounting.

[
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least likely to win.

PBS itself does not want the job. In a
May 24 letter to Representative Sisk, PBS
President Lawrence Grossman and Ward
Chamberlin, president of noncommercial
WETA-Tv Washington, urged acceptance of
the network-PBS pool plan.

Freedom of press
extends to air,
says Van Deerlin

On interview show he talks
as one old newsman to another

Lionel Van Deerlin (D-Calif.) doffed the
mantle of chairman of the House Com-
munications Subcommittee for a moment
last week and, in a radio interview, talked a
while as Lione! Van Deerlin the former
local TV news director.

““In so many places you get the feeling
that the televised news shows are really
just a reflection of the newspaper, that
there isn’t any original reporting.” Mr.
Van Deerlin said.

But if he finds local TV news spotty, Mr.
Van Deerlin thinks ‘‘network news is just
superb now, in my opinion.”

In an interview last Monday (May 31)
on McCaffrey’s Washington with Joseph
McCaffrey on wmaL(AM) Washington, Mr.
Van Deerlin recalled his days as news
director at XETV(TV) Tijuana, Mexico (San
Diego) in the 1950’s and early 1960's
when he ‘‘had one full-time cameraman,
one part-time cameraman who also did
sports, and I wrote the entire script for a
half-hour news show, did the news gather-
ing. And I see some of these news depart-
ments today, which are 20-, 25- or 30-peo-
ple operations, and I look with great envy.”

“television regulation (BRhe notion that
the media are responsible for disenchant-
ment with government. “‘The media,
although they may zero in in a way that
pleases or disappoints, are no more than a
reflection of what they are reporting,” he
added. “‘Let’s take the reporting on Con-
gress itself. When a member of Congress
does something to disgrace himself, it’s
usually not simply because a newspaper
decided to make trouble for him; it’s be-
cause he made trouble for himself”

Mr. Van Deerlin came down hard
against government interference in broad-
cast news, *‘] haven’t yet seen any general
reporting or editing that is so bad that [
would want to change the way we go at it,”
he said. ‘““‘Every now and then, you know,
someone in the Senate, or in Congress, or
in the White House, or in the Vice Presi-
dency gets impatient and calls for new
laws, which surely, as far as newspapers
go, would be clearly unconstitutional. But
if we believe in freedom of the press we
have got to believe in freedom for the
electronic news media, which would be
equal to that which is accorded the print
media. And | have yet seen anything that
would make me want to establish any level
of government with the power to be look-
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ing over the writer’s or the editor’s
shoulder.”

Speaking as a congressman, Mr. Van
Deerlin turned to the hearings his sub-
committee held over two weeks on cable
television regulation (BROADCASTING,
May 24,31). On pay cable, he said, ““Con-
gress will be reluctant to do anything to
permit anything that would take from the
free air, things like the Super Bowl and
World Series that people are enjoying now,
[but] I think you do reach a point where
you have to agree that the American free
enterprise system says that if technology
can deliver a product to the consumer that
the consumer wants and can afford, that
you have to have pretty good reasons for
imposing artificial barriers to say you can’t
have it.”

Before his election to Congress in 1962,
Mr. Van Deerlin had never before held
office. Recalling his first days in Wash-
ington, he said: ‘‘I came back here without
even a law degree or anything, and feeling,
without any experience in public life, that
[ was inferior. [ spent a lot of time listening
and waiting to see some brilliant leader-
ship around me and get guidance . . . What
[ found out was not being a lawyer or not
having been a legislator was not too great a
disadvantage once the uncertainty wore
off. I think a lot of lawyers get by with a
pretty good con job on the rest of us.

‘I think that—I hate to put it this way—
but [ think maybe Van Deerlin's career
proves that anybody can be a congress-
man.”’

Networks begin
Garden setups
for the Democrats

Correspondents get assignments
as masses of hardware are moved in

The circus is gone from Madison Square
Garden in New York, and as of last week,
the networks were well on the way to
entrenching themselves for the Demo-
cratic convention, now only five weeks
away.

CBS News announced some details of
its convention coverage, which for the first
time will use ali-electronic news gathering
equipment—some 30 ENG cameras inside
and outside the halls and in four mobile
units.

Correspondents have been assigned as
follows: Walter Cronkite will anchor at
Madison Square Garden for the Demo-
crats July 12-15 and at the Kemper Arena
in Kansas City, Mo., for the Republican
convention Aug. 16-19. National corre-
spondent Eric Sevareid will provide analy-
sis, as will political consuitant Theodore
H. White. Bill Moyers, recent addition to
the ranks of CBS correspondents, will re-
port on activities at the rostrum.

Floor reporters for CBS News at the
Democratic convention will be corre-
spondents Morton Dean, Roger Mudd,
Dan Rather and Bob Schieffer. The floor
team for the Republican convention will



be Messrs. Dean, Mudd, Rather and Mike
Wallace, with Bob Schieffer reporting on
the activities of President Ford,

Additionally, Ed Bradley, Lesley Stahl,
Richard Threlkeld, Connie Chung and
Sylvia Chase have been designated relief
correspondents with Ms. Chung covering
the activities of Vice President
Rockefeller.

Hour-long special reports on Sundays
before and after each convention,
anchored by Mr. Cronkite, will pre-empt
60 Minutes (7-8 p.m.) on four occasions.

The floor team for ABC News's
coverage will be Frank Reynolds, Sam
Donaldson, Ann Compton and Herb
Kaplow. Harry Reasoner and Howard K.
Smith will co-anchor for both conventions
(Barbara Walters will not join the team un-
til September). As announced earlier, Re-
publican Barry Goldwater and Democrat
George McGovern will serve as guest
commentators for the opposing party’s
conventions and pollster Lou Harris will
help with analysis. Two half-hour specials
are under consideration depending on the
news issuing from the platform committee
and the rules and credentials committee
hearings prior to the conventions. Two
hour-long specials will preview each con-
vention on Sunday evenings, 7-8 p.m.,
July 11 and Aug. 15.

ABC’s coverage will use all-electronic

equipment inside the halls with a mixture
of film and ENG (predominantly ENG)
on the street. Stan Opotowsky, director of
TV news coverage, ABC News, said the
number of correspondents this year will be
more than double that of recent years
since, “‘for the first time since Eisenhower
and Taft vied for the nomination [1952] it
will be an open convention with changes
ballot to ballot.”” That will necessitate full-
time correspondents covering state delega-
tions.

The NBC News floor reporters, an-
nounced previously, will be Tom Pettit,
Catherine Mackin, Tom Brokaw and John
Hart. The John Chancellor-David
Brinkley anchor team will call on 30 corre-
spondents assigned to major state delega-
tions and off-the-floor interviews (proba-
bly by Edwin Newman), but will not
employ guest commentators/analysts.

Twelve unilateral cameras will be scat-
tered around Madison Square Garden for
NBC News: a remote unit will be stationed
at the Democratic headquarters at New
York’s Statler Hilton hotel, and seven
vans will provide remotes from the hotel-
headquarters of major candidates; similar
remote capabilities are scheduled in and
around Kansas City and at the airport, for
the Republican convention. An NBC
spokesman said two hour-long specials are
planned prior 10 each convention with the

Chancellor-Brinkley team, at times to be
announced.

ABC will handle the radio-television
pool in Kansas City; NBC is pool network
in New York.

T e W I Y | | T Wl e,
Agronsky is key
in new PBS series

WETA-TV production will be part
of network’s public-affairs emphasis

The Public Broadcasting Service is work-
ing out final details of a contract with Mar-
tin Agronsky for a new public affairs
series to begin this fall. WETA-TV
Washington will produce the series of 34
half-hour shows with $350,000 in support
from PBS.

The yet untitled interview program with
Mr. Agronsky, another journalist and
an individual in the news, is expected to
replace USA: Peaple and Politics after the
November presidential election. [t will be
part of PBS’s planned Friday evening
back-to-back news and public affairs
schedule (BROADCASTING. May 31).

Mr. Agronsky is also expected to appear
in other wWETA-Tv productions, but it is
those detals that have not yet been
finalized.

His Evening Edition program will finish
the end of this month after a five-year run.

Fates & Fortunesz®

Media

David Ruleman, general sales manager, KOWN.
AM-FM Escondido, Calif., named VP of Tri
Cities Broadcasting and general manager of its
KKOS(FM) Carlsbad, Calif.

John R. Corporon, VP news, wpix(Tv) New
York. named to board of directors of Wrix Inc.
there.

Bernard Gold, assistant general attorney, West
Coast, NBC, clected VP Law there. He Suc-
ceeds Richard Graham, who reured May 31
after 38 years with NBC.

Harry P. Stephenson, sales manager,
wEZK(FMy Knoxville, Tenn., named station
manager.

Dave Harper, sales manager, WPDX-AM-FM
Clarksburg, W.Va., appointed general manager,
WATO(AM)-WUUU(FM) Qak Ridge. Tenn. Gary
Drum, creative director for stations and FM
program director, named operations manager
for both.

dJoan Zucker, on communications staff of [i-
linois Governor Dan Walker, named press in-
formation manager, wasm.Tv Chicago.

Roberta Altman, reporter, WMOD(FM)
Washington, named public affairs director.

Sheila Bryan Butler, public affairs director,
wiz-Tv Baltimore, joins wCsM(aM) there as pro-
motions director.

Earl Ling, promotion muanager. KOVR(TV)
Stockton, Calif., appointed station manager of

ro-owned Kottamr Reno, succeeding Hewitt
Kees, retired.

Roger H. Coleman, general manager,
WGILIAM)-WAAG(FM) Galesburg, [ll., has
resigned.

Glorla Van Ham, acting director of develop-
ment, University of Maine at Portland-
Gorham, appointed director of development
and audience relations, Maine Public Broadcast-
ing Network, Orono.

Arthur R. Hook, general manager, wLVI.TV
Boston, joins noncommercial KIUD.-FM-TV
Moscow, Idaho, in same capacity.

George Foster, managing news editor, non-
commercial KQeo(Tv) San Francisco, appointed
public affairs director for KQED-FM-Tv and co-
owned noncommercial KQEC(TV) there.

Robert C. Glazier, executive director, St.
Louis Educationa! Television Commission/gen-

eral manager, noncommercial KETC-TvV there,

?i” resign from both positions, effective Dec.
1.

Robert Uttenweiler, station manager, non-
commercial wrTI(FM) Phitadelphia, appointed
general manager noncommercial WGTB.-FM
Washington.

|ts 30 zany

its new!
its comedy, its proven,

its original radlo at its best, |ts'

“DEAD AIR i

and its yours for the asking. one actual
free for 21 days or three weeks, whichever comes first.
but first come first served. contact :

CASINO LOOT PRODUCTIONS
232 8st. brooklyn ny. 11215 (212) 768-1587

min. a week,

hour show,
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Florence M. Monroe, station manager/assis-
tant director of broadcasting, noncommercial
wNYE-FM-Tv New York, joins noncommercial
wBHM(FM) Birmingham, Ala., as director and
general manager. Station is scheduled to go on
air by end of year.

Stephen Goffreda, technical/program staff
member, noncommercial wrsU.FM New
Brunswick, N.J., named general manager.
Michael Blishak, news director/election night
producer, appointed assistant gen€ral manager.

Broadcast Advertising

Joseph G. Antelo, VP,
WGN Continental Sales
Co. and general sales
manager of WGN-TV
Chicago, assumes addi-
tional responsibility as
director of television
saies for rep firm. John
P. Fendley, national
sales manager, WGN-TV,
named sales manager,
succeeded by Anthony
C. Coiosimo, account
executive, Major Mar-
ket TV Sales, New York. Appointments were
prelude to WGN Continental Sales expansion
this month to cover Detroit, St. Louis,
Philadelphia, Atlanta and Dallas, where WGN-Tv
was formerly represented by Petry Television.

Anteio

Ronald DelLuca, creative director/executive
VP Kenyon & Eckhardt, New York, named
chairman of management committee. Robert
Flori, creative director, Wells, Rich, Greene,
and William F Suchmann, K&E senior associ-
ate creative director, appointed creative direc-
tors, domestic operations, K&E. Stephen O.
Frankfurt, president, Frankfurt Communica-
tions, K&E subsidiary, assumes additional
responsibility as director of creative planning
and development for K&E worldwide.

John Maher, senior VP, J. Walter Thompson,
New York, appointed general manager of
JWT's Washington office.

John J. Caggiano, and Michael Uris, VP's/
art supervisors, and Robert W. Mackall, VP/
copy supervisor, Doyle Dane Bernbach, New
York, elected senior VP’s/creative management
supervisors.

Howard L. Davis and George W. Malcom-
son Jr., account supervisors, NW Ayer ABH
[nternational, New York, elected VP’s.

Stephan J. van Ophuijsen, Western sales
director, Mutual Broadcasting System,
Arlington, Va. (Washington), appointed VP,
Western sales.

Al D. Kitchen, account supervisor, McDonald
& Little Advertising, Tampa, Fla., promoted to
administrative assistant to president, Atlanta
office.

John S. Miller, Bob Shen and William A.
Sommerschield, account executives, Leo
Burnett U.S.A., Chicago, appointed account
supervisors.

Nancy C. Widmann, account executive with
CBS Radio Spot Sales, appointed New York
sales manager of unit, replacing Charles D.
Schwartz, who has been appointed general

sales manager of CBS-owned wasM(AM)
Chicago.

Michae! Miglino, account executive, Har-
rington, Righter & Parsons, New York, named
sales manager of firm's Philadelphia office.

Richard B. Tayior, Midwestern sales manager,
ABC TV Spot Sales, Chicago, appointed general
sales manager of ABC-owned wxvz-
Tv Detroit.

Mark Conrad, sales director, wF8C-TV
Greenville, S.C., transferred to co-owned
wLwT(Tv) Cincinnati as general sales manager,
succeeded by Dave McAtee, wrBC-Tv assistant
general sales manager. John Scott, wrsc.Tv
sales representative, replaces Mr. McAlee as
assistant general sales manager there,

Don Bates, with sales staff of Koco-Tv
Oklahoma Cily, appointed general sales man-
ager.

Joseph J. Ahern, account executive, wLs-Tv
Chicago, appointed local sales manager.

Jay Jordan, account executive, Radio Adver-
lising Representatives, New York, appointed
sales manager, KFwB(aM) Los Angeles.

Clint Culp, account executive, KLIF(AM)
Dallas, appointed regional sales manager.

J. Michaei Henderson, local sales manager,
wrIF(FM) Detroit, promoted to general sales
manager.

Todd Branson, general manager, wGIV(AM)
Charlotte, N.C., appointed general sales man-
ager, WCCB(TV) there.

Eddie Weiss {Charlie Brown), local sales
manager, wkix(aM) Raleigh, N.C., joins
wRAL(FM) there as general sales manager.

Dick Green, sales representative, WLIX(AM)
Istip, N.Y., joins wGLI(AM) Babylon, N.Y., as
sales manager.

Programing

Norman Powell, executive producer of vari-
ous comedy programs, CBS Television Net-
work, Hollywood, named director, comedy pro-
gram development there, reporting 10 Andrew
Siegel, VP-comedy program development.

Jean Goidberg, research department man-
ager, Viacom Enterprises, New York, promoted
to director of research. Robert T, (Bud) Don-
nelly, Western division manager, assumes addi-
tional responsibility as marketing director, West
Coast.

William J. Urbanic, production assistant,
Group W Productions Video Tape Center, Pitts-
burgh, promoted to program distribution super-
visor. Raymond E. Porter, syndication coor-

I ey O T T -t T LT |
Veteran’s day. Howard K. Smith will
become permanent host on the ABC
News Closeup documentanes begmn-
ning next Jdan. 1. At the same time,
Marlene Sanders, ABC News vice presi-
dent and director of television docu-
mentaries, said that the Closeup series
would return in 1977 to the once-a-
month schedule that was abandoned
two years ago in an economy move.
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dinator, Television Production Center there,
joins Group W Video Tape Center as operations
supervisor.

Warren Baker, executlive producer of pro-
graming, KNBC(Tv) Los Angeles, named pro-
graming director.

Richard Citron, independent producer of
Great Adventure series, appointed president,
R.D. Citron Associates, Miami, distributor of
Great Adventure IL

Tony Lee Creamer, president/general man-
ager, Kansas Midwestern School of Broadcast-
ing, Wichita, assumes additional responsibility
as program director, KFH(AM)-KBRA(FM) there.

irv Brown, head baseball coach, University of
Colorado, Boulder, and NCAA basketball
referee, named sports director, KHOW(AM)
Denver.

Chuck Taylor, staff meteorologist, WTEV(TV)
New Bedford, Mass., joins WHAS-AM.TV.
wnNNs(FM) Louisville, Ky., as weather expert.

Jonathan Rice, manager/program director,
noncommercial KQED(TV) San Francisco, begins
semij-retirement and continues as staff pro-
graming consultant and program manager of
KQED and co-owned noncommercial KQEC(TV)
there. KQec is scheduled to return to air early
next year. James Scalem, senior producer,
named assistant program manager of both sta-
tions.

Laurel E. Defoe, reporter, wDAF-Tv Kansas
City, Mo., joins noncommercial KCPT(Tv) there
as assistant producer in public affairs.

John ©O’Donnell, technical/program depart-
ment staff member, noncommercial WRSU-FM
New Brunswick, N.J., appointed program direc-
tor. Gary Thompson, public affairs host,
named educational program director. Gregg
Tabakin, sports reporter. named sports direc-
tor.

s e i o
Broadcast Journalism

Eric Ober, assistant news director, WCBS-TvV
New York, appointed news director of co-
owned wcau-Tv Philadelphia.

Sue O'Brien, anchor/reporter, NBC’s News &
Information Service, New York, returns to Koa-
Tv Denver as managing news editor.

Tripp Frohlichstein, news writer/editor/re-
searcher and sports program producer, KMOX-TV
St. Louis, appointed assistant executive news
coordinator.

Christopher Ames, community affairs direc-
tor, KNX-FM Los Angeles, appointed to newly
created post of director of news and community
affairs.

Greg Caputo, assignment editor, KDKA-TV
Pittsburgh, named assistant assignment man-
ager for news, wasM-Tv Chicago.

Larry Gellman, reporter, wWTvN-Tv Columbus,
Ohio, joins wcpo-Tv Cincinnati as reporter/writ-
er.

Steve Wasserman, executive news producer,
Post-Newsweek’s wixT(TV) Jacksonville, Fla.,
appointed executive news editor, Newswatch,
co-owned wpLG-Tv Miami. Dwight Lauder-
dale, reporter, WCKT-TVv Miami, and Art
Carlson, reporter, wvcG(aM) Coral Gables,
Fla., join wPLG-Tv in same positions. Jim
Reynolds, Broward county bureau chief,



wioD{(AM) Miami, named WPLG-Tv reporter in
Broward county bureau.

Loran Mann, reporter, K DKA-AM-FM Pittsburgh,
joins wiic-Tv there in same capacity.

John P Bobel, technical news producer,
wTHR(TvV) Indianapolis, promoted to assign-
ments manager. Hank Phillippi, reporter, Roll-
ing Stone, Washington, joins WTHR as reporter.

Don Sherry, reporter, wky(am) Oklahoma
City, joins KOCo-Tv there in same capacity.

Tony Bruno, reporter, wriL{AM) Philadelphia,
named anchorman/news producer, WSGN(AM}
Birmingham, Ala.

George Osterkamp, news department, non-
commercial KQED(Tv) San Francisco, appointed
news director, KQED-FM-TV and co-owned non-
commercial KQEC(TV) there.

Cable

John F Chapple Il, president, LWC [ndus-
tries, Opa Locka, Fla., subsidiary of Vikoa Inc.,
Acton Mass., elected Vikoa VP George M.
Phillips, Vikoa accounting director, elected
controller. Morton M. Winthrop, Vikoa cor-
porate communications director, elected secre-
tary. Lawrence O. Boswell, director of mar-
keting, Telaction Phone Corp., for Vikoa,
named marketing VP for Vikoa's Continental
CATV.

George Brownstein, independent cable/pay
TV censultant, joins Cinemerica Inc. Beverly
Hills, Calif., as VP, corporate development.

Newly elected officers, California Community
Television Association: Ted Hughett, Mon-
terey Peninsula TV Cable, president; Gene G.
Cook, General Electric Cablevision, Walnut
Creek, programing VP; Bili Schiller, Storer
Cable TV, Thousand Oaks, technical VP; M.
Christopher Derick, Viacom Cablevision of
San Francisco, secretary, and David Lewine,

TM Communications Co., Costa Mesa, treas-
urer.

Paul Montessoro, operations manager, Guam
Cable TV System, promoted to operations VP

e S |
Equipment & Engineering

Juan C. Chiabrando, one of original founders

and owners of CCA Electronics, Gloucester

City, N.J., and most recently consultant to

l\)froadcasl industry, rejoins CCA as operations
P

Thomas B. Jones, with Broadcast Electronics,
Silver Spring, Md., joins Multronics, Rockville,
Md., as sales engineer.

Allied Fields

Richard R. Colino, assistant VP/deputy direc-
tor, Intelsat Division, Communications Satellite
Corp., Washington, and Jose Martinez-
Villarejo, head of Space Sector Division, Na-
tional Telephone Co, of Spain, elected chairman
and vice chairman, respectively, of Interna-
tional Telecommunications Satellite Organiza-
tion, Washington.

Jacques de Suze, reporter, anchorman and
news bureau chiefl for wTEv(Tw) Providence,
R.I., named account executive for McHugh &
Hoffman Inc., communications consultants,
McLean, Va.

Paul T. Kraynick, sales representative,
WNDR(AM)-WTNQ(FM| (formerly wDDS-FM)
Syracuse, N.Y., named Eastern account execu-
tive, Compu/Net Sales, New York.

Bruce W. Bertsch, assistant manager, Kansas
Midwestern School of Broadcasting, Wichita,
promoted to VP/manager.

Gene Hartigan, promotion director, WLVI-TV
Boston, appointed to direct media carmnpaign of
Patrick H. McCarthy, candidate for 11th con-

gressional seat now held by James Burke (D-
Mass.).

Deaths

Robert E. Slaughter,
65, director/consui-
tant/retired execultive
VP, McGraw-Hill Inc.,
New York, died at New
York hospital May 28
after long illness. He
joined company in 1948
as manager of business
education department
and assumed adminis-
trative responsibility for
text-film division in
1955 as VP/director of
book company. Survivors include his wife,
Gertrude, and three daughters.

Slaugnhter

Robert F. Kelley, 82, one of founding officers
of Radio Liberty, died of congestive heart
failure June 1 at George Washington hospital,
Washington. He was deputy Lo president and
subsequently VP of Radio Liberty before his
retirement in 1967.

Thomas A. Rogers, 74, president/general
manager, wCLT(AM) Newark, Ohio, died there
May 25 of congestive heart failure. He had been
general manager of station since it was founded
in 1946.

Ralph A. Knleriem, 54, electrical engineer
who designed cable and closed-circuit television
systems, died May 24 in Hyattsville, Md., after
heart attack. At time of his death, he was con-
sultant to government and worked with
electronic and acoustic installations for Defense
Department and Smithsonian Institution. Sur-
vivars include his wife, Marian, one daughter
and two sons.

Where Things Standz

Status report on major issues in electronic communications

Copyrighl 1876 Broadcssling Publications Inc. May be quoted
with credit

B Indicales new of revisad listing.

Antitrust/networks. Justice Department
antitrust suits charging networks with illegally
monopolizing prime time were filed in U.S.
Court in Los Angeles in April 1972, Suits were
dismissed on ground that networks were
denied access to White House tapes and
documents they said they needed to support
their charge that Nixon administration was po-
litically motivated in bringing suits. However,
Judge Robert J. Kelleher permitted Justice to
refile suits after President Ford moved into
White House, and it did (Cases 74-3599 et al).
Network appeals. contending Judge Kelleher
should not have permitted refiling of suits, were
dismissed by Supreme Court. Networks made
another effort to have suits thrown out by filing
motions for summary judgment {BROADCASTING.
May 3).

@ Broadcasting in Congress. Resolution to
permit daily live broadcasts of House chamber
proceedings failed in Crucial vote before

House Rules Committee, panel that serves as
gatekeeper for legislation ready for considera-
tion of full House (BroaocastTing. March 29),
Committee voted 9 to 6 to send H. Res. 875
back to its Ad Hoc Subcommittee on Broad-
casting, headed by B.F Sisk (D-Calif) for
further study. Subcommittee decided at subse-
quent meeting May 27 to keep pushing for es-
sentially same resolution. Its members will lob-
by other Rules Committee members and as
soon as they have enough pledges. will seek
another Rules Committee vote this year. Poll of
House members showed two-thirds approval
for approving broadcasts (“fn Briet" May 17).
There is second broadcast resolution pending
in House by Representative Jack Brooks (D-
Tex.), chairman of Joint Committee on Con-
gressional Operations, committee whose rec-
ommendation of broadcast coverage sparked
recent activity. Mr. Brooks, opposed to Sisk plan
because it provides that networks would ad-
minister coverage. designed plan that would
have Congress run cameras. Resolution pro-
viding for broadc¢ast coverage of Senate, pend-
ing in Senate Rules Committee since last year,
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has received no attention.

Cable rebuild deadline. FCC has relaxed
rebuild requirements it would have imposed on
systems by 1977 (Broaocasting, April 5, 12).
National Black Media Coalition and
Philadelphia Community Cable Coalition have
appealed cancellation of 1977 deadiine in U.S.
Court of Appeals in Washington.

Canadian policies. Canadian policy that ca-
ble systems there delete commercials from
signals of U.S. stations and proposed law deny-
ing Canadian advertisers tax deduction for
time purchased on American stations are
being fought by U.S. broadcasters, assisted by
FCC and State Department. Stations involved
have met with Canadian Radio Television Com-
mission and advanced plan involving Cana-
dian subsidiaries, but reaction from CRTC was
cool (BroapcasTiNg, March 22) and indications
are that government will proceed with pro-
posed law on tax deduction ("Closed Circuit,”
April 12).

Children's TV. FCC's policy statement on



children's television programing, adopted in
1974 (BroaDcasTinG, Oct. 28, 1974), has been
appealed to U.S. Court of Appeals in Wash-
ington by Action for Children’s Television
{Case 74-2006). House Communications Sub-
committee has held four days of hearings on
broadcast advertising and children, and one
member of that subcommittee, Timothy Wirth
(D-Colo), has introduced bill (H.R. 8613) to es-
tablish national council to study effects of ad-
vertising on children and recommend regulato-
ry reforms if needed (BROADCASTING. July 21,
1975).

Consumer agency. Both houses ol Congress
have passed bills to create new agency for
consumer protection (consumer advocacy is
Senate's term for agency), but two bills differ in
one respect significant to broadcasters:
Senate bill (S. 200) has exemption that
prohibits agency from becoming involved in
FCC license renewal proceedings, but House
bill {(H.R. 7575) does not. However, commitiee
report that accompanies House bill says agen-
cy's "active participation should be dis-
couraged” in renewal proceedings. Agency
would have no regulatory pewers; its function
is to represent consumer interest in agency
and court proceedings. Promised veto by
President apparently has stalled conference to
resolve differences between two bills.

Copyright legislation. Senate has approved
unanimously its version (S. 22) of copyright
revision (BROADCASTING. Feb, 23). It provides for
a compulsory license for public broadcasters
and cable television. House Judiciary Subcom-
mittee on Courts, Civil Liberties and Adminis-
tration of Justice tentatively completed mark-
up of cable section of its bill, H.R. 2223 {"In
Brief’ May 24).

Crossownership (newspaper-broadcast).
FCC order banning newspaper-broadcasting
crossownerships prospectively and requiring
breakup of 16 crossownerships has been ap-
pealed by various parties to three different cir-
cuit courts of appeals. Suits have been
transferred from Fourth and Eighth Circuits to
one in Washington, where they have been con-
solidated {Cases 75-1064 et al}). Number of
parties had petitioned commission to recon-
sider its order, but commission denied them.
FCC did. however, deny Justice Department
petition seeking to break up crossowned
WIBW-AM-FM-TV Topeka, Kan. (BROADCASTING.
May 24).

Crossownership (television-cable teievi-
sion). FCC has amended its rules so that
divestiture is required for CATV system co-
owned with TV station that is only commercial
station to place city-grade contour over cable
community (Broabcasting. Sept. 29, 1975).
Affected are eight crossownerships in small
markets, which have two years to divest. Ac-
quisitions of cable systems by TV stations are
still banned within grade B contour of station.
FCC has rejected petitions for reconsideration
of new rule (BROADCASTING. March 8). National
Citizens Committee for Broadcasting is seek-
ing appeals court review as are two of system
owners involved (BROADCASTING. April 26).

8 EEO guidelines. FCC has issued proposed
rulemaking on equal employment opportunity
guidelines. Comments have been filed (Broap-
casming. Oct. 27, 1975). Commission is also
considering EEQ policy for cable (BrRoaDCaST-
ING. Feb. 23); matter is scheduled for commis-
sion consideration on June 30. Commission
has received some support for its EEO authori-

ty over broadcasters but not, as it had hoped,
over cable operators in Supreme Court deci-
sion involving Federal Power Commission
(BROADCASTING, May 31).

Fairness doctrine blils. Senate action on
two bills to eliminate fairness doctrine has
gone no further than hearings conducted for
five days last year by Communications Sub-
committee. Although Senator William Proxmire
(D-Wis.) continues to promote his bill, S. 2, on
Senate floor, it is not on this year's agenda of
Communications Subcommittee. Nor is other
bill, S. 1178 by Senator Roman Hruska (R-
Neb.). Proxmire bill has twin in House, HR.
2189 by Robert Drinan (D-Mass) and M.
Hruska's is duplicated in H.R. 4928 by Charles
Thone (R-Neb.). There is no sign of movement
on two House bills.

Family viewing suit. Writers Guild of Ameri-
ca, West and Tandem Productions have filed
suit in U.S. Court for Central District of Califor-
nia (Los Angeles) aimed at blocking imple-
mentation of family viewing concept adopted
by networks and National Association of
Broadcasters (BRoADCASTING, Nov, 3, 1975).
FCC is defendant along with networks and
NAB in both suits, which are based on antitrust
and First Amendment grounds. Tandem Pro-
ductions, besides seeking injunction, wants
S10 million damages. Trial in Writers Guild
case was abruptly haited when district judge
called for out-of-court settlement but parties
could not come to terms (BROADCASTING, May
24).

8 FCC fees. Sixteen parties have appealed
(Cases 75-1053 et al) FCC's order madifying
its fee schedule (BROADCASTING, Jan, 20, 1975).
Oral arguments have been held (BROADCASTING,
Jan. 26). More than 70 appeals have been filed
by broadcasters and others frem commission's
refusal to refund fees paid under preévious
schedule which was held by Supreme Court to
be illegal {Cases 75-1087 et al). Oral argu-
ments have been heid in that case (BROADCAST-
ING. May 31). More than 90 parties seeking re-
funds have filed in U.S. Court of Claims {Cases
82-74 et al) {BroapcasTING, Nov. 3, 1975). FCC
has suspended collection of 1973, 1974 and
1975 cable fees pending final court decision
on legality of commission order requiring pay-
ment of those fees (BroaDcasTing. Aug. 4,
1975).

® Food advertising. Federal Trade Commis-
sion atlorneys are analyzing comments
regarding proposal to regulate claims and in-
formation contained in food advertising
(BroaDcAsTING. May 10). Trade regulation rule
would involve such areas as nutrition claims
and comparisons, and energy and calorie
¢laims. Rule was proposed Nov. 7, 1974, with
disputed issues of fact and comments submit-
led in opposition by broadcasters and advertis-
ing agencies and generally in favor by con-
sumers (BRoADCASTING. Aug. 4, 1975 et seq).
Public hearings on certain aspects of proposal
will begin July 21 in San Francisco, maving
later 10 other cities (see story, this issue).

Format changes. FCC has instituted inquiry
{Docket 20682) to determine if it can or should
be involved in regulating program formats.
Comments have been filed (BrRoancasTin, April
26).

® Indecency. FCC's declaratory ruling on in-
decent broadcasts (Broapcasting, Feb. 17,
1975) is being appeated to U.S. Court of Ap-
peals in Washington (Case 75-1391) by object
of ruling, Pacifica Foundation's weairm) New
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York. Cral arguments have been held (Broap-
casting, April 5). Ruling involves airing of
George Carlin album cut. Commission is con-
sidering proposed legislation to include televi-
sion and cable in federal statute banning
obscenity on radio (BrRoapcasting. Sept. 15,
1975). Commission also tfined wxPN(FM)
Philadelphia 52,000 for obscene and indecent
broadcast, has begun hearing on license on
ground of licensee abdication of responsibility.
FCC last week approved draft legisiation to
ban broadcast of obscene or indecent material
(see story. this issue),

KRLA(AM). FCC has affirmed earlier decision
awarding Pasadena, Calif, frequency to
Waestern Broadcasting Corp. (Bob Hope and
others) following remand of that decision to
commission by U.S. Court of Appeals in Wash-
ington for “clarification” Commission reiter-
ated its position that it couid award license on
basis of engineering efficiency alone (BrRoAD-
CASTING. Jan, 5). Case now goes back to court.

License renewal legislation. There is no
date set, but House Communications Subcom-
mittee Chairman Lionel Van Deerlin (D-Calif)
has said there will be hearings this year on bills
to revise broadcast license renewal pro-
cedures, among which leading measure is H.R.
5578 by subcommittee ranking Republican,
Lou Frey (R-Fla.). Mr. Frey has also said he
thinks bill can go through this session, but with
longer renewal term for radio than for TV (*In
Brief” May 24). Radio-only proposal by Na-
tional Radio Broadcasters Association has no
sponsor yet, but it is counted among proposals
being considered in preparation for renewal
bill hearings. So far more than 150 representa-
tives and 20 senators have sponsored or Co-
sponsored renewal bills; nearly all provide for
lengthening renewal pericd from three to four
or five years and give renewal applicant
preference over challenger for substantially Yiv-
ing up to his license commitments. Senate will
take no action until House makes first move.

Network exclusivity on cable. FCC order
substituting 35- and 55-mile zones for signal
contours as basis of protecting television sta-
tions has been appealed to U.S. Court of Ap-
peals in Washington by CBS. NBC and ABC
television affiliates associations, National
Association of Broadcasters and number of in-
dividual broadcasters. Commission has denied
petitions for reconsideration of order.

8 Pay cable; pay TV. FCC's modification of
its pay cabte and pay television rules (Broap-
CASTING, March 24, 1975) is being opposed by
broadcasters and cable operators in U.S. Court
of Appeals in Washington. Oral arguments
have been held (Broapcastng, April 26).
Justice Department has filed on side of cabte
(BroaDcasTING, Feb. 9). Commission has to
remove restrictions on the use of series-type
programs by pay cable (BROADCASTING. Nov. 10,
1975). Senator Philip Hart {D-Mich) and his
Senate Antitrust Subcommittee were looking
into charges that broadcasters are “throttling”
pay cable (Broabcasting. Dec. 15, 1975). but
apparently nothing will come of their efforts in
this Congress (*Closed Circuit," May 31). Also,
cable systems, New York Cable Television
Association and National Cable Television
Associa-on are taking state of New York to
court, challenging its assumption of jurisdic-
tion over pay cable rates (BRoADCASTING. April
12).

B Performers’ royalty. Copyright subcom-
mittees in both houses have held hearings on



measures 10 Create performers’ royally to be
paid by broadcasters and other users of
recorded works (BROADCASTING. July 28, 1975).
Bill on Senate side is S. 1111 by Senator Hugh
Scott (R-Pa). who has been trying for some 30
years to push measure through. S. 1111 is
being considered separately from Senate-
passed copyright bill, but its chances are rated
poor; subcommittee on House has killed dupli-
cate of Scott bill, HR. 5345 by Representative
George Danielson (D-Calif.). as amendment to
copyright revision bill pending there (Broao-
CASTING. May 31).

Prime-time reruns, FCC's Office of Network
Study is considering comments submitted in
response to October 18974 notice of inquiry
concerning proposal to limit amount of net-
work re-runs shown duiing prime-time.

Public broadcasting funding. First-ever
long-range appropriation for Corporation for
Public Broadcasting has been wrillen into
legislation by House Appropriations Subcom-
mittee on Labor, Health, Education and Welfare
(BroancasTING. May 10). Bill would fund CPB for
next three fiscal years at these levels: $96.-
750,000 in 1977, $107.150.000 in 1978 and
$120,200,000 in 1979. Government money is
available under matching plan requiring CPB
to raise $2.50 privately for every federal dollar.
CPB appropriation for this year of $78.5 million
has passed hoth houses. Aiso bill authorizing
$30 million for improvement and construction
of educational broadcasting lacilities has

cleared House and Senate and awaits Presi-
dent's signature.

B Ratings. Nielsen prime-time averages
season-to-date (38 weeks): CBS 18.9, ABC
18.7. NBC 17.4. Thirty-eighth week alone: NBC
16.3, ABC 16.0, CBS 14.7.

Section 315. U.S. Court of Appeals in Wash-
ington has upheld FCC's change of its admin-
istration of equal-time law. Democratic Na-
tional Committee had asked for full-court
rehearing of decision but was turned down by
court (BRoOADCASTING. May 24}, Commission said
political debates and press conferences by
presidential and other candidates will be
treated as on-spot coverage of bona fide news
events exempt from equal-time requirements
(BroancasTing. Sept. 28, 1975). FCC has also
ruled that if station gives candidates time with-
in 72 hours before election day opponentis
must be notified by station promptly (BROAD-
caSTING. April ).

Sports antiblackout. House/Senate con-
ferees have agreed on a bill to extend perma-
nently the experimental sports antiblackout
law that expired at the end of last year. Com-
promise provides that professional baseball,
{ootball. basketball and hockey games sold out
72 hours in advance cannot be blacked out on
home TV. It would also reduce 72-hour ¢utoft to
24 hours for postseason games in baseball,
basketball and hockey. Conferees also agreed
to one-year trial of amendment to limit
blackout zone to 90 miles around town where

game is played (BrROADCASTING. May 24).

UHF. FCC issued notice of inquiry in May 1975
on UHF taboos to determine if restrictions on
proximity of stations could be reduced (Broab-
CASTING. June 2, 1975). In July, Council for UHF
Broadcasting filed Action Plan for UHF Devel-
opment and in August submitted to FCC peli-
tions for rulemaking to reduce noise levels of
receivers and to require indoor UHF antennas
to be attached to sets permanently, as with
VHF (BrOADCASTING. Aug. 18, 1975). Both peti-
tions are under study by chief engineer's
office.

VHF drop-ins. In April, FCC adopted inquiry
{Docket 20418) into feasibility of dropping as
many as 83 VHF channels into top 100 mar-
kets. Inquiry resulted from United Church of
Christ petition which substantially embodied
study by Office of Telecommunications Policy
suggesting channels could be added if
mileage-separation standards are reduced.
Comments have been filed (BroapcasTING. Dec.
15, 22, 1975): matter is scheduled for commis-
sion consideration on July 30.

WPIX(TV). FCC Administralive Law Judge
James Tierney has issued initial decision rec-
ommending renewal of New York station and
denying competing application of Forum Com-
munications Inc., a decision contested by com-
mission’s Broadcast Bureau (BROADCASTING.
Sept. 22, 1975). Case is moving toward oral
argument stage.

For theRecordz’

As compiled by BROADCASTING, May 24
through May 28 and based on filings, au-
thorizations and other FCC actions.

Abbreviations: ALJ—Administrative Law Judge.
altl.—alternate. ann.—announced. anl.—anlenny.
aur. —aural. aux.—auxiliary. CH—=critical hours. CP—
construction permit. D—day. DA —directional anten-
ni. Doc.—=Docket. ERP—effective radisted power.
HAAT —height of antenna above average 1erfuin.
khz—kilohertz. kw—kilowatts. MEOV —maximum
expected operation vulue. mhz—megahenz. mod.—
modification. N—night. PSA —presunrise service uu-
thority. SH—specified hours. truns.—transmitter.
TPO—transmitter power oulput. U—unlimited hours.
vis.—visual. w—walls. *—noncommercial.

New stations

TV action

8 Broadcast Bureau granted following CP modification
to exiend completion time 10 date shown: KERO-TV
Bakersfield, Calif., 10 Nov. 21 (BMPCT-7628).

AM applications

8 Huntsville, Ark.—Mountain Media Corp. seeks
1190 khz. 250 w-D. PO. address: Box 521. Hunisville
72740. Estimated consiruction cost $21.100: first-year
operating cost $26,000: revenue $50.000. Format:
C&W, gospel. Principals: Orval and Elizabeth Faubus
and Felix. und Felix 11 Brashers (25% each). Mr.
Faubus is former governor of Arkansas. Brashers have
funeral home interests. Ann. May 25.

8 Leland. Miss. —Interchange Communications seeks
1140 khz, 250 w-U. PO. uddress: Box 4426, Greenville,
Miss. 3870L. Estimated construction cost $121.652:
first-year operating cost $2.5¥): revenue: none. For-
mat: Soul. Principals: Interchange is licensee of
WBAD(FM) Leland. Ann. May 21.

AM action

® Steamboat Springs. Colo.—Big Country Rudio. Ini-
tial decision takes effect. which granted Big Country
1230 khz. | kw-D. 250 w-N. PO. address: c/o John H.
Gayer. 815 Reed St.. Lakewood. Colo. 802!5. Esti-
mated construction cost $39.410: first-yeur operating
cost $39.300: revenue $58,000. Format: variety. Prin-
cipals: Gayer family (parents and three children) own
cqually. Father, John Gayer. has interests in
KFNF(AM) Shenandoah, lowa and KAAT(AM)
Denver. Ann. April 25.

AM license

Broadcust Bureau granted foilowing license covering
new station:

8 KVRN Sonora. Tex. (BL-14129). Action May 25.
FM applications

8 Hilo, Hawaii —~Christian Broadcasting Assn. seeks
97.1 mhz. 100 kw, HAAT —98 1. PO. address: 3555
Harding Ave.. Honolulu 96816. Estimated construc-
tion cost $130.438: first-year operaling cost $60.000:
revenue $75.000. Format: Classical. religious. Prin-
cipal: Applicant is nonprofit corporation and licensee
of KAIM-AM-FM Honolulu. Ann. May 25.

® Pana, lll.—Pana Broudcasting Corp. seeks 100.9
mhz. 3 kw, HAAT 292 fi. PO. address: ¢/o Bob Grotts,
110 W. Second St., Pana 62557. Estirnated construction
cost $33.049: first-year operaling cost $42.000;
revenue $85.000. Format: Standard pops. Principals:
Larry W. Craig and Bob J. Grotis {50% each). Mr. Craig
owns antenna sefvice, Mr. Grolls owns real estate and
insurance company. No other broadcast interests. Ann.
May 27.

8 *New Orleans—New Orleans Baptist Theological
Seminary seeks 90.7 mhz, 10 w, HAAT 60 . PO. ad-
dress: c/o Paul Gericke. 3939 Gentilly Blvd.. New
Orleans 70126, Estimated construction cost $2.800:
first-year operating cost $1.900. Formai: Religious.
variely. Principal: Applicant is privaie educational in-
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stitution and nonprofit corporation. Ann. May 19.

8 °*Monro¢, Mich.—Monroe Public Schools seeks
89.5 mhz. 10 w, HAAT 150 fi. PO. address: 1275 N.
Macomb Si., Monroe. Estimated construction cost
$£8,750; first-year operating cost $11,100. Format:
Variety. Principal: Applicant is public educational in-
stitution. Ann. May 27.

® *Plausburgh, N.Y.—State University of New York
seeks 91.1 mhz, 1 kw, HAAT 26 M. PO. address: 99
Washingion Ave., Albany, N.Y. 12210. Estimated con-
struction cost $16,271: first-year operating cost $12,-
000. Formal: Variety, informational. Principal: Appli-
cant is public educational institution. SUNY is also
licensee of various facilities at other branch campuses.
Ann. May 27.

FM actions

® Clarinda, lowa—Southwest lowa Stereo. Broadcast
Burcau granted 106.3 mhz, 3 kw, HAAT 300 fi. PO. ad-
dress: 321 N. 3rd St.. Burlington. lowa. Estimated con-
struction cost $37,400: first-year operating cost $27.-
700: revenue $72.000. Format: MOR. Principals: Ken-
dall Light (70%) owns one-third of KCII{AM)} Wash-
inglon. lowa. Three others have 10% interest in Clarin-
da station. Original application was filed by Mr. Light
and Dwain Munyon. Application was amended 1o
show new ownership (BPH-9488). Action April 23.

® Missoula, Mont..—Rex K. lensen. Broadcast
Bureau granted 93.3 mhz. 45 kw., HAAT 2480 fi. PO.
address: 4620 N. Maple Grove. Boise, ldaho 83702.
Estimated construction cost $39,100; firsi-year operat-
ing cost $47.940; revenue $36.000. Format: Rock.
Principal: Mr. Jensen is general manager and
stockhotder of KBRJ(AM)-KBBK (FM) Boise. Action

May 25.
FM start

® KLLS Okmulgee. Okla.—Authorized program
operation on 94.3 mhz, ERP 3 kw, HAAT 300 . Ac-
tion May 13.



FM licenses

Broadcast Bureau granted following licenses covering
new stations:

8 KBLI-FM Bluckfoot. idaho (BLH-7031); *WMWM
Salemn. Muss. (BLED-1532). KMSR Sauk Centre,
Minn. (BLH-7025). KMCS Gatesville. Tex.
(BLH-7038): KACV-FM Amarillo, Tex.
(BLED-1510). Actions May 24. *KBDG Turlock.
Calif. (BLED-1527): KRAI-FM Craig. Colo.
(BLH-6997). Actions Muay 2l. *KRPR Rochester.
Minn. (BLED-1517). Action May 25.

Ownership changes

Applications

® WLFA(AM) Lafayette, Ga. (1590 khz, § kw-D)—
Seeks transfer of control of Radio Dixie from J.A.
Gallimore (60% before: none after) 10 C.W. Gwyn
(40% before: 100% afier). Consideration: $260.000.
Principals: Mr. Gullimore owns 50% of WSNW(AM)-
WBFM(FM) Seneca. S.C. and 51% of weekly news-
papers in Seneca. Mr. Gwyn has no other broadcast in-
terests. Ann. May 25.

u KBLR(AM)-KLTB(FM) Bolivar. Mo. (AM: 1130
khz, 250 w-D: FM: 106.3 mhz, 3 kw) —Seeks assign-
ment of license from KBLR Inc. 1o NPN Corp. for
$190,000. Seller: Willium J. Young who hus no other
broadcast interests. Principals in buyer are Charles
Presion, Ray Neill and his son, Joe. Mr. Preston is
engineer and announcer of KLEX(AM)-KBEK (FM)
Lexington, Mo. Ray Neill is employe of West Central
Rural Missouri Development Corp.. Stockton. Mo.,
4nd his son works for rudio paris wholesale firm in
Springfield, Mo. Ann. May 25.

® KJAS(AM) Juckson, Mo. (1170 khz. 250 w-D}—
.Seeks transfer of control of Jackson Broadcasting Co.
from Robert Neathery Jr. and Ann Rebecca Raymond
(100% before. none after) to Ruinbow Broudcasting
Co. (none before; 100% after). Consideration: $180.-
000. Principuls: Mr. Neathery also owns 33% of KTGR-
AM-FM Columbia, Mo., and has interests (with his
father) in KUKU(AM) Willow Springs; KALM(AM}
Thayer; all Missouri: KAMS{FM) Mammoth Springs.,
Ark.. and is principul in five Missouri CATV systems.
Buyer is owned by James Smith. KJAS sales manager.
und three Jackson businessmen—Vernon Werner,
owner of plumbing and heating firm: Bruce Dokins,
undertuker, and John Ellis. owner of wholesale auto
parts company. Ann. May 25.
® WKOT(AM) Kingston, N.Y. (1550 khz. 500 w-
D) —Seeks assignment of license from Town & Coun-
try Broadcasting 10 Eagle Broadcasting Co. for $1.500.
Price was incorrectly reponied in BROADCASTING,
May 24, as $15.000.

& WNNC(AM) Newton, N.C. (1230 khz. | kw-D.
250 w-N) —Seeks transfer of control of Newton-Con-
over Broadcasting Co. from Eurl and Phyllis Holder
and Willie Dellinger 1o Newton-Conover Communica-
tons. Consideration: $255.000 und $25.000 noncom-
petition covenant. Principals: Seller is owned by Eurl
Holder who hus no other broudcust interests. Buyer
principals are David B. and Charles R. Lingafell and
Edmond B. Fitzgerald. David Lingafelt is promotion
manager at WMNC-AM-FM Morgantown, N.C. Mr.
Fitzgerald has interest in Gretna. Va., telephone com-
pany, and Charles Lingafelt is employe there. Ann.
May 25,

® WERE{AM) Cleveland (1300khz. 5 kw-U}~—Seceks

Summary of Broadcasting

FCC tabulations as of April 30, 1976 ors

CPs
On gir on Total not Total
Licensed STa” an on air on air authorized**
Commercial AM 4.442 k] 27 4472 49 451
Commercial FM 2.748 0 58 2.806 125 2931
Educational FM 795 0 a7 832 60 892
Tolal Radio 7985 3 122 8110 234 8344
mercial TV 699 1 8 708 56 764
Co\?l‘-lFe o 508 1 4 513 0 523
UHF 191 0 4 195 46 241
Educational TV 231 9 12 252 15 287
VHF 30 3 4 97 7 104
UHF 141 6 8 155 8 163
Total TV 930 10 20 960 7 1.031

‘Specsal lemporary author2aton

trunsfer of control of Cleveland Broudcasting Inc. from
Cleveland Broadcusting (100% before: none after) to
Oliva-Neuhoff Broadcasting (None before; 100%
after). Consideration: $3.1 million. Principals: Seller.
publicly owned. is licensee of WRYT(AM) Boston.
KFAC-AM-FM Los Angeles. and KITV(TV)
Bakersfield and KROY(AM)} Sacramento, both

. Culifornia, and owns McGavren-Guild-PGW, New

York. station representative firm. Buyer is owned by
Paul Neuhoff, present WERE vice president and gen-
eral manager, and George Oliva Jr.. who owns
WPAX(AM) Thomasville and WSIZ{(AM) Ocilla,
both Georgia. and WIPC(AM) Lake Wales and
WAK A (AM) Gainesville, both Florida. Ann. May 25.

® WRAW(AM) Reading, Pu. (1430 khz, | kw-D, 250
w-N) —Seeks assignment of license from Rust Com-
munications Group to William Jr., William I11, Richard
and Henry Rust, Roberta Rust Jeffries und S. Robert
Ackley then the Camelot Communications for $850.-
000. Seller: Rust Communications is first distributing
stock of WRAW{AM) 1o individual stockholders who
will then sell station 10 Camelot. Rust Group also owns
WHAM(AM)-WHFM(FM) Rochester. WFLY (FM)
Troy. all N.Y.. WAEB(AM)-WXKW(FM) Allentown,
WNOW(AM)-WQXA(FM) York. all Pa.;
WKLX(AM) Portsmouth, Va. Rusts are expécied to
buy new AM Lo replace WRAW. Principals in buyer are
Jeffrey J. and Stephen A. Levin (48.8% cuch). Levin
brothers work for Coca-Cola and have real estate in-
terests. Ann. May 25.

m KGUL{(AM) Pont Lavacu. Tex. (1560 khz, 500 w-
D) —Seeks assignment of license from Lewis Q.
Seibert to Daniel L. Andrus for $100,000. Seller: Louis
0. Seibert who has no other broadcast interests. Buyer
is general manager of KVPI-AM-FM Ville Platte, La.,
and has no other broadcast interests. Ann. May 25.

Actions

® KEOS{AM) Flagstuff. Ariz.—Broadcast Bureau
granted acquisition of negative control of CFK Broad-
casting by Paul and Constance Knutson, brother and
sister {(S0% each). Third party 1o applicution for ussign-
ment of license, recently granted, could not meet
terms of stock ownership, so originul stock issue wus
never made (BTC-8035). Action May 25.

® KALJ(FM) Yuma. Ariz. (95.1 mhz. 25 kw)—
Broadcust Bureau granted assignment of license from
Lan-Jol Enterprises (100% jointly before; none afier)
1o Joel E. Pollard (50% before; [00% ufer). Robert H.
Langill sold his 50% interest in station to Mr. Pollard
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for $135.000 (BALH-2281). Action May 20.

® KITT(FM) San Diego (105.3 mhz, 120 kw [H], 31
kw([V])—Broadcast Bureau granted assignment of
license from Shepard Broadcasting Corp. of Calif. to
Melvin L. Wheeler and Russell B. Chambers for
$262.500 and $45,000 noncompetition covenant.
Sellers: John ). Shepard (was 29.2%) also has interest
in KVFM(FM) San Fernando, Calif.. WLAV-AM-FM
Grand Rapids. Mich. and KQAM(AM)-KSAQ(FM)
San Antonio, Tex. Gilbert Gans recently sold interest
in KALO(AM)-KEZQ(FM) Liule Rock, Ark. and re-
tains interest in WGLD-AM-FM High Point, N.C.
Three other stockholders. Buyers are Melvin L.
Wheeler and G. Russell Chambers (50% each). Mr.
Wheeler is director of Bass Brothers Telecasters {no
stock ownership)and part owner of.applicant, for assign-
ment of license of KROD{AM)-KUOE(FM) El Paso,
Tex. Mr. Chambers owns KPLC-TV Lake Charles, La.
(BALH-2265). Action May 25.

s WKEM{AM) Immokalee, Fla.—WLEQ(FM)
Bonita Springs, Fla. (AM: 1490 khz, | kw-D, 250 w-N;
FM: 95.9 mhz, 3 kw) —Broadcast Bureau dismissed ap-
plications, at request of licensee, for transfer of control
of Jerome Broadcasting Corp. from C.J. Jones Jr. 10
Emerson McCarty (BTC-7972). Action May 21.

u WAFI(AM) Middlesboro, Ky. (1560 khz, | kw-D,
500 w-CH) —Broadcast Bureau granted assignment of
license from Tri-State Broadcasters to Country-Wide
Broadcasters for $144,000. Seller: Walter Powell Jr.,
sole owner of seller. owns Middlesboro coal brokerage
firm and has no other broadcast interests. Buyer’s prin-
cipals are William R. Carrigan, Clyde Darnell, Carl
Sturmp, Marc Beaubien and Sandi Lavender. Messrs.
Carrigan and Darnell have interests in WECO{AM}
Wartburg, Tenn., and WEQO(AM) Whitley City, Ky.
Messrs. Stump and Beaubien and Miss Lavender have
interests in WEQO. Action May 25.

® *WLTI(FM) Lowell. Mass. (91.5 mhz, 1.7 kw)—
Broadcast Bureau granted assignment of license from
Lowell Technological Institute of Massachusetts to
University of Lowell. No consideration: two schools
merged (BALED-35). Action May 28.

® WYNG(AM) Goldsboro. N.C.—Broadcast Bureau
granted assignment of license to J. Darby Wood, re-
ceiver (BAL-8536, BALRE-2930). Actioh May 20.

® WOBR-AM-FM Wanchese, N.C.—Broadcast
Bureau granted transfer of negative control of WOBR
Inc. from Douglas L. Craddock. (50% before:. none
after) to Jeannine Craddock Clark, execulrix of estate
of Douglas L. Craddock. deceased (none before; 50%
after). Ms. Clark was wife of deceased (BTC-8028).
Action May 20.

® WHLM-AM-FM Bloomsburg, Pa. (AM: 550 khz. |
kw-U, DA-2; FM: 106.5 mhz, 8.8 kw)—Broadcast
Bureau granted transfer of control of Magee Industrial
Enterprises from estate of Harry L. Magee (62.1%
before: none after) to Alice and James Magee, Joanne
Katerman (36.6 before; 98.7% after). Principals: Alice
is mother of James and Joanne. Trunsfer reflects will of
father, Harry (BTC-8009). Action May 25.

a WAPA-TV San Juan, PR.—Broadcast Bureau
granted transfer of control of WAPA-TV Broadcasting
Corp. from Screen Gems Broadcuasting Corp. to Puerto
Rico Broadcasting Inc. Consideration: $11 million.
Principals: Sale leaves Columbia Pictures Interna-
tional’s holdings at three AM’s, two FM's and four
Tv's: WYDE(AM) Birmingham. Ala.. WVUE(TV)
New Orleans; WNJU-TV Linden, N.J.; KCPX-AM-
FM Salt Lake City; WWVA-AM-FM Wheeling, W.Va.,
and WOLE-TV Aguadilla, PR. Buyer, new firm owned
by Dale Moore, owner of Montana-based broadcasting
group and John Price, Utah building and real estate de-



veloper. Mr. Moore owns, through subsidiaries,
KSEI(AM} Pocatello and KMTV(TV) Twin Falls,
both Idaho. KTVM(TV) Butte. KCAP-AM-FM
Helena. KCFW-TV Kalispell and KGVO-AM-TV
Missoula, all Montana. Mr. Moore has application
pending to buy KIDO(AM) Boise, Idaho (BTC-7946).
Action May 26.

a WMRB(AM) Greenville, S.C.—Broadcast Bureau
granted acquisiton of negative control of Paramount
Broadcasting Co. by C.F. Cope (36% before: 50% after)
through purchase of stock from estate of John A.
Ellison, now deceased (28% before: none afier). Other
principal in licensee, Katherine Simpson. increased
holdings from 29% before to 40.3% afier. Total con-
sideration: $60,000 (BTC-8029). Action May 25.

m KACT(AM) Andrews. Tex. (1360 khz. | kw-D)—
Broadcast Bureau granted assignment of license from
PAM Stations to Zia Broadcasting Co. for $115,000.
Seller: PAM Stations wishes to liquidate assels 1o pay
creditors. and start new business. Buyer: Zia Broad-
casting is owned by Allsup's Convenience Stores,
owned by Lonnie D. Allsup. Zia also owns
IZ(SCLV(AM) Clovis. N.M. (BAL-8559). Action May

® KHFI-FM-KTVV(TV) Austin, Tex.—Broadcast
Bureau granted transfer of control of Kingstip Com-
munications from Kingstip Inc. to Kingstip Com-
munications. Publicly-owned corporation is reorganiz-
ing. same major stockholdess and officers (BTC-8028).
Action May 20.

m KSAM-AM-FM Huntsville, Tex. —Broadcast
Bureau granted transfer of stock from James Cauthen
(33-1/3% before, none after), now deceased, to wife.
Irmadene (none before. 33-1/3% after). Ms. Cauthen
shares ownership with family (BAL-8678.
BALH-2284, BALRE-3013). Action May 25.

m WCIR-AM-FM Beckley, W.Va. (AM: 1070 khz, 10
kw-D, 500 w-N: FM: 103.7 mhz, 25 kw) —Broadcast
Bureau granted assignment of license from Waldron
Broadcasting Corp. 1o Carper-Southern Broadcasting
for $450,000. Seller: Assignee wishes to retire from
broadcast field, no other broadcast interests. Principals
in buyer are Ira and Judy Southern (50%) and W.
Grady and Ruth Carper (50%). Southerns own
electronics stores and Mr. Southern is councilman-
mayor of Princeton, W.Va. Mr. Carper has insurance.
motel and property interests (BAL-8639. BALH-2264.
BALRE-2994). Action May 26.

B WGEZ(AM) Beloit, Wis. (1490 khz, 1 kw-D, 250
w-N) —Broadcast Burcau granted assignment of
license from Telegraph-Herald to Seehafer and
Johnson Broadcasting for $270,000. Seller: ER. Wood-
ward family, publishes Dubuque (lowa) Telegraph-
Herald and owns KDTH(AM)-KFMD(FM) Dubu-
que; WHBY(AM) Appleton, Wis_, and KLMS(AM)
Lincoln, Neb. Principals in buyer are Don Seehafer
and Robert Johnson, who also own KRBI-AM-FM St
Peter. Minn.. and WOMT(AM) Manitowoc and
WXTO(AM) Wausau. both Wisconsin (BAL-8628,
BALRE-2988). Action May 20.

m WWLA(FM) La Crosse. Wis. (93.3 mhz. 100
kw) —Broadcast Bureau granted assignment of license
from William E. and Louise A. Bruring to Family
Radio for $298,000. Seller: Brurings are selling for
health reasons. Principals in buyers are Richard T.
Record (22%). William R. Walker, Joseph D. Mackin,
Philip Fisher and Charles D. Mefford (15.4% each).
Family Radio owns WIZM(AM) La Crosse. Mr
Walker has interest in WYFE-FM Winnebago, Ill..
WISM(AM) Madison, Wis.. WSIM(AM)-
WIRX(FM) St. Joseph, Mich., WYTL{(AM)-
WOSH(FM) Oshkosh, Wis., WITL-AM-FM Lansing,
Mich. and WYFE(AM) Rockford, Ill. Mr. Record has
interests in WISM and WIZM. Mr. Mackin has in-
terests in same stations as Mr. Walker as do Mr. Fisher
and Mr. Mefford (BALH 2256, BASCA-731). Action
May 20.

Facilities changes

AM applications

m KBAI Morro Bay, Calif.—Seeks CP 10 add nighttime
power with 5§ kw, DA-N: increase daytime power to §
kw, change hours of operation to unlimited: change
type trans. Ann. May 25

8 WilD Garden City, Mich. —Seeks CP to add night-
time power with 500 w; change hours of operation to
unlimited: change stations location to Livonia, Mich.
Ann. May 25

® KOTS Deming, N.M.—Seeks CP 1o change hours
of operation to unlimited and change ant. system.
Ann. May 24.

AM action

® WHHL Pine Castle-Sky Lake, Fla.—Broadcast
Bureau granted modifications of CP to change ant./
trans. location and studio to DuMont and Castle St.,
Pine Castle, Fla. (BMP-14,171). Action May 20.

FM applications

m *KDVS Davis, Calif. —Seeks to change frequency 1o
90.3 mhz. change studio location 10 Room 14,
Freeborn Hall, University of California at Davis.
change trans. and ant.; change TPO. ERP 5 kw and
HAAT 149 fi. Ann. May 27.

® *KVTT Dallas—Seeks CP o change trans. location:
instali new trans. and ant.; increase height of ant.
system; change TPO; ERP 100 kw and HAAT 786 .
Ann. May 25.

FM actions

m WQSB Albertville, Ala.—Broadcast Bureau granted
CP 10 redescribe trans. location, studio location and
remote control at 2240 Hooper Dr., Albertville. Ala..
install new trans. and ant.; ERP 20 kw (H&V). ant.
height 320 fi. (BPH-9889). Action May 21.

m KVRH-FM Sajida, Colo.—Broadcast Bureau

granted modifications of CP to change TPO: change

IZSRP 10 2.35 kw (H&V) (BMPH-14817}. Action May
1.

& WEEJ Port Charlotte. Fla.—Broadcast Bureau
granted modifications of CP to change trans. and

studio location to 100 Gasparilla S1., S.E.., Port
Charlotie, Fla.; change trans.; make changes in ant.
system (BMPH-14.819). Action May 21.

m KRUS-FM Ruston, La.—Broadcast Bureau granted
data filed 10 change frequency 1o 107.5 mhz (ch. 298);
change trans. location: Wesley Chapel Rd., near
Ruston, La.. change trans. and ant.; make changes in
ant. system (Doc. 19690). Action May 21.

® WLIF Baltimore —Broadcast Bureau granted CP 10
change TPO:; change ERP 1o 13.5 kw (BPH-9893). Ac-
tion May 21

B WVCA-FM Gloucester, Mass. —Broadcast Bureau
granted CP to change trans. location to Blackburn In-
d_uslrial Park. Gloucester, Mass.: change studio loca-
tion: operate by remote control from proposed studio
site; install new transmitter: make changes in ant.
system; ERP 2.25 kw (BPH-9870). Action May 21.

8 *WMHC South Hadley, Mass. —Broadcast Bureau
granted modifications of CP to change studio and
trans. location to Mary E. Woolley Hall, Mt. Holyoke
College campus, South Hadley, Mass.; make change in
ant. system (BMPED-1389). Action May 21.

m WORS-FM Shelby, N.C.—Broadcast Bureau
granted CP 10 change trans. and studio location to 1511
West Dixon Blvd.. Shelby: install new ant.; change
ant. height to 440 f.. (BPH-9897). Action May 21.

B *WVWC Buckhannon, W.Va.—Broadcast Bureau
granted modifications of license covering change in
studio location to Raleigh County Airport, State Ri.
No.9/9, Beckley, operate by remote control from pro-
posed studio site (BMLED-105). Action May 21.

m WHEZ Huntington. W.Va. —Commission returned,
as unacceptable for filing, application of Greater Media
to change operating power and ant. height. 1t sought to
operate with 9 kw power, and ant. height of 1000 f1.
WHEZ had requested waiver of rules which require
minimum spacing of 40 miles between transmitters of
Class B FM stations removed in frequency by 600 khz
(three channels). FCC said it would not waive FM
minimum spacing requirements to improve station's
coverage unless present coverage is “‘patently inade-
quate.” Since WHEZ's calculated signal completely en-
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TV application

B WGGS-TV Greenville. S.C.—Broadcast Bureau
granted modifications of license covering change in
studio location to 3409 Rutherford Rd., Taylors, S.C.
{BMLCT-806). Action May 25.

TV action

m KOLN-TV Lincoln, Neb.—Broadcast Bureau
granted modifications of license covering decrease in
aural ERP 1o 36.3 kw (BMLCT-805). Action May 25.
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compasses Huntington, commission $aid its coverage
is not patently inadequate according lo best availuble
information. While WHEZ’s request for waiver was
denied and its application returned as unacceptable for
filing, commission indicated that application could be
resubmitted with measurement data showing that sta-
tion does not in fact provide required principal city
coverage (70 dbu). Action May 26.

FM start

a2 Following station was authorized program operating
authority for changed facilities on date shown: WANS-
FM Anderson, S.C. (BPH-9883). Action May 13.

In contest

Designated for hearing

B Tracy and Carmichael, Calif., AM proceeding:
West Side Radio and Olympia Broadcasters, respec-
tively, competing for 710 khz (Docs. 9944, 20819)—
Commission designated for hearing mutually ex-
clusive applications. Two applications have been before
commission for many years (West Side’s since August
21, 1950 and Olympia's since March 25, 1960) awaiting
compliance with Section 1.569 of the rules. That sec-
tion was adopted in 1961 and enumerates cerwin re-
quirements that must be met before applications for
frequencies (including 710 khz) within 30 khz of Class
1-A clear channels can be acted on. Action May 25.

Case assignments

Chief Administrative Law Judge Chester F
Naumeowicz Jr. made following assignments on date
shown:

a *Birmingham, Demopolis and Montgomery, Ala.,
TV proceeding: Alabama Citizens for Responsive
Public Television and Alabama Educational Television
Commission (AETC), competing for ch. *10 in Bir-
mingham. c¢h. *41 in Demopolis and ch. *26 in
Montgomery (Doc. 20675-6) — Designated ALJ Ernest
Nash to preside at proceeding, set prehearing con-
ference for June 15 and hearing for July 27. Action
May §.

8 WBCW{(AM) Jeanette, Pa.. renewal proceed-
Ing: Central Westmoreland Broadcasting Co. (Doc.
20789) —Designated ALJ John H. Conlin to serve as
presiding judge; set prehearing conference for June 9
in Washington and hearing for July 15 at Jeanette. Ac-
tion May 4,

a WTRA(AM) Latrobe, Pa., renewal proceeding:
WTRA Broadcasting Co. (Doc. 20788} — Designated
ALJ John H. Conlin to serve as presiding judge: set
prehearing conference for June 7 in Washington and
conference for July 13 near Latrobe. Action May 4.

Procedural rulings

a Milton, Fla., AM proceeding: Radio Santa Rosa.
Aaron J. Wells, Jimmie H. Howell and Mapoles Broad-
casting Co., competing for 1330 khz {Docs. 19882-5) —
ALJ Ernest Nash set hearing for July 14. Action May
4,

® KPOI(AM) and KHVH(AM) Honolulu, facliities
changes proceeding: Communico Oceanic Corp.
and KHVH Inc. (Docs. 20740-1) —ALJ Joseph Stirmer
set hearing for Sept. 8. Action May 18.

u Mt Holly, N.J., AM proceeding: WIIZ(AM),

L)
i| Please send
|

l Name

The newsweekly of broadcasting and allied ansg

seeking renewal, snd John J. Earina and John H. Vi-
vian, competing for 1460 khz (Docs. 20738-9)—ALJ
Thomas B. Fitzpatrick set hearing for Sept. 20. Action
May 20.

B WSAY(AM) Rochester, N.Y. and WNIA(AM)
Cheekiowuga, N.Y., renewal proceeding: Federal
Broadcasting System and Nisgara Broadcasting System
(Docs. 20791-2)—=ALJ set hearing for June 22 in
Washington. Action May 14.

a Norfolk, Va., TV proceeding: WTAR Radio-TV
Corp. (WTAR-TV Norfolk) and Hampton Roads
Television Corp., competing for ch. 3 (Docs.
18791-2) - ALJ David 1. Kraushaar set hearing for
Sept. 20. Action Muy 14.

Joint agreement

o Sault Ste. Marie, Mich., FM proceeding: Miami
County Broadcasting Co. and Q Communications
Corp.. competing for [01.3 mhz (Docs. 20627-8) —
ALIJ John H. Conlin granted joint petition by both par-
ties to merge their interests into single applicant cor-
poration provided reimbursement to Q not exceed
$9,049.54; dismissed Qs application: retained Miami
application in hearing; by separate action. granted peti-
tion by Miami to amend its application to change name
of applicant to Radio Soo and to substitute information
t;oncerning new applicant and other data. Action May

Fine

a WELL-FM Marshall, Mich.—Broadcast Bureau
notified licensee of apparent liability of $1,000 for
operating with excessive power. Action May 21.

Other actions

® KITT(FM) San Diego, Calif. —Broadcast Bureau
granted renewal of license to Shepard Broadcasting
Corp. of Calif. subject to condition that assignment of
license (BALH-2265) be consummated within 60 days
of grant. Action May 25.

a WEBR(AM) Buffalo, N.Y.—Broadcast Bureau
granted rencwal of license 10 Queen City Radio Corp.
subject to condition that assignment of license
(BAL-8587) be consummated within 60 days of grant.
Action May 26.

& *KMPT(TV) Butte, Montana—CP and call letters
reinstated. Ann. May 25.

& WAGI-FM GafTney, S.C.—Commission renewed
license of Gaffney Broadcasting Inc. (GBI). It denied
petition to deny rentwal filed by Basic Media Lid..
licensee of WISE(AM) Asheville, N.C. Basic Media
contended that WAGI-FM does not serve some 715,-
000 North Carolinians within ils service area. and that
GBI's survey of community problems was limited to
Gaffney, its surrounding area and Cherokee County.
Commission said its review of GBI's renewal applica-
tion revealed GBI did ascertain needs and interests. It
said Basic Media failed to reveal specific instances of
deficiencies in operation of WAGI-FM or to explain
with any specificity errors in ascertainment surveys.
' Action May 19.
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m Gregory, $.D.—Broadcast Bureau granted petition
by Midwest Radio Corp. and rescinded construction
permit of West Central Investment Co. (BPH-9215)
ranted January 29, 1976 for FM station on ch. 268
101.5 mhz) at Gregory. Action May 21.

Allocations

Petitions

B Alaska Educalional Broadcasting Commission—
Seeks to assign ch. 276 (FM Table of Assignments) lo
Anchorage and reserve it for noncommercial educa-
tional use (RM-2696). Ann. May 24.

® V. Tobi Kanter, Denver—Seeks to amend rules to
provide for use of frequencies 530, 1606 and 1612 khz
by community access noncommercial stations for
locally produced public affairs, musical, dramatic and
cultural programing (RM-2704). Ann. May 24.

m Calumet County Broadcasting Co., Kewaunee,
Wis. —Seeks to assign ch. 22 (TV Table of Assign-
ment) 1o Chilton, Wis. and substitute ch. 68 for pres-
ently-assigned ch. 22 at Oshkosh, Wis. (RM-2701).
Ann. May 24,

Action

m Grants Pass and Albany, Ore.—Broadcast Bureau
reassigned ch. 260 (99.9 mhz) from Grants Pass to
Albany and substituted ch. 262 (100.3 mhz) at Grants
Pass, in lieu of deletion. Bureau had proposed deletion
of 260 at Grants Pass and subsequent assignment of
that channel to Eugene, Ore. It also proposed substitu-
tion of Channel 262 at Grants Pass. Action was in
response 1o petition by Mattco Inc. In response to
notice. counterproposal was received from Linn-Ben-
ton Broadcasters (LBB), licensee of KRKT(AM) Alb-
any, requesting reassignment of ch. 260 to Albany in-
stead of Eugene. Bureau said following expiration of
deadlines for comments and replies in this proceeding
Mattco requested withdrawal of its comments and
reply comments indicating it was no longer interested
in pursuing proposed assignment at Eugene. Action
May 18.

Rulemaking

Petitions

B WCCO-AM-FM-TV Minneapolis —Seeks to amend
station identification rules to allow insertion of iden-
tifying characteristics such as licensed frequency and
channel number between call letters and station loca-
tion in required announcements (RM-2669). Ann.
May 24.

® Broadcast Interest Group-Pittsburgh, Pittsburgh—
Seeks amendment of rule to require licensees on an-
niversary of filing of its license renewal application to
publish in local newspaper list of ten most significant
problems placed in its public file (RM-2700). Ann.
May 24.

@ Kaiser Broadcasling Co.—Seeks amendment to
rules to afford UHF stations (1) uniform channel
assignments on cable systems within their *'must-car-
ry"" areas to maximum exient feasible and (2) local sta-
tion priority in channel assignments on cable systems
that employ more than 12 channels (RM-2703). Ann.
May 24.

Actions

@ Commission liberalized requirements pertaining to
program logs for AM, FM, educational FM and televi-
sion stations. Modified rules include: deleting require-
ment for initialing corrections to program logs and
simply requiring person keeping log to certify, when
signing off duty that log, with any changes or correc-
tions made before he signed off, is accurate representa-
tion of what actually was broadcast. in case of auto-
matically kept logs and of automatic maintenance of
logging data, person responsible for keeping log must
certify he checked automatic equipment periodically
throughout his tour of duly, and that to best of his
knowledge, at no time during his tour did equipment
fail or malfunction, unless otherwise noted; and, that
any part of 10g which was kept manually, with any cor-
rections or additions made before he signed off duty,
was accurate representation of what actually was broad-
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E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Enginesring Consultants
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ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57th Street
New York, New York 10019
(272) 246-3967

JOHN H. MULLANEY

CONSULTING RADIO ENGINEERS
9616 Pinkney Court

Potomac, Maryland 20854
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cast; combining into one, present requirements for two
entries (1) identifying sponsor of commercial maiter,
and (2) showing that sponsorship identification was
given over-the-air, thereby deleting confusing check
mark option. It also said, Idaho's proposal that name of
donors be kept in ¢ducational station's public files
rather than in program log, would best be considered in
separate proceeding (Doc. 20600). Action May 27.

# Commission initiated inquiry to solicit comments
and recommendations on relevancy of its radio opera-
tor rules to current state of communications industry.
Under Section 318 of Communications Act of 1934,
actual operation of all transmitting apparatus lor which
station license is required must be performed only by
person holding operator license. However, except for
ship. aircraft, broadcast and some common carrier sta-
tions, FCC may waive or modily provisions of Section
318, and to large extent, has done so. For example,
operator licenses are no longer required for routine
operations of stations such as Police, Fire, Business,
Taxi and Citizens Band Radio. Only station licenses are
required (Doc. 20817). Action May 25.

m Commission decided it would not restrict alien
ownership of cable television systems. In rulemaking
notice released October 15, 1975, commission pro-
posed barring aliens, foreign governments and
*‘foreign”’ corporations from owning or operating cable
television system. Corporations conirolled by
**foreign™ corporations also would be excluded where
such ownership or control was not in public interest. It
determined instead to review annually, or more often il
necessary, alien ownership trends based on annual fil-
ings of ownership information (Form 325) and infor-
mation filed with certificate of compliance applications.
Action May 19.

® FCC amended rulés to require promotional an-
nouncements made on behalf of sister stations—com-
monly owned stations in different broadcast services
serving same community—be logged as commercial
announcements. It declined to make any changes in
present rule with regard 10 same-station (self-promo-
tional) announcements. Such announcements now are
not considered commercial matter and need not be en-
tered in station's program log {Doc. 20558). Action
May 19.

® Commission denied four petitions requesting
amendment of rules concerning political broadcasting.
Petitions were filed by Edmund G. Brown Jr
(RM-1689), R. Bruce McLean and Lloyd B.
Thompson (RM-1753), Alexander Brown (RM-1863)
and Anthony R. Martin-Trigona (RM-1904). A. Brown
requested rule 1o mandate provision of free time 1o
each qualified candidate for office, while E. Brown Jr.
requested free time for each candidate lor state-wide
office. Martin-Trigona urged rule barring short spot an-
nouncements by requiring that political material on
behalf of candidate be at least four minutes-30 seconds
in length. (Including necessary disclaimers, minimum
segment would, in effect, be five minutes.) McLean-
Thompson asked for both five minute minimum and
campaign expenditure limitation. Action May 19.

Translators

Applications

m Alaska Public Television, North Kenai, Alaska—
Seeks CP for ch. 48 rebroadcasting KAKM Anchorage.
Ann. May 27.

m KO7ID Atascadero, Calif,—Seeks CP to change fre-
quency from ch. 7 (174-180 mhz) to ch. 9 (186-192
mhz). Ann. May 24.

® Moffat County, Gore Pass and Blue River Valley,
Colo.—Seeks CP for ch. 56 rebroadcasting KBTV
Denver. Ann. May 27.

® Translator TV Inc., Pinewood Springs and Estes

Park Estates, Colo.—Seeks Ch. 3 rebroadcasting

KMGH-TV Denver; also seeks ch. 8 rebroadcasting

KOA-TV Denver, ch. 1| rebroadcasting KWGN-TV

aenv;g and ch. 13 rebroadcasting KBTV Denver. Ann.
ay 26.

u XYZ Television, Sunetha and Nutria, Cclo. —Seeks
KBIL 66 rebroadcasting KREZ-TV Durango, Colo. Ann.
ay 27.

= Clark County Board of Commissioners, Eldorado
Valley, Nev.—Seeks CP for ch. 65 rebroadcasting
KORK-TV Las Vegas. Ann. May 25.

m Clark County Board of Commissioners, Searchlight,
Nev.—Seeks ch. 2 rebroadcasting KSHO-TV Las
Vegas. Ann. May 25.

® KO&GA and K12HG Searchlight, Nev.—Seek CP's
to change frequencies from ch. 6 to ch. 7and ch. 1210
ch. 4, respectively. Ann. May 25.

Cable

Appiications

m Electronic Systems Co.. Box 196, El Granada, Calif.
94018 for Live Oak, Calif. (CAC-06611): KHSL-TV
Chico, Calif., KRCR-TY Redding, KCRA-TV, KVIE,
KXTVY, KTXL, KMUV-TV, Sacramento, KOVR
Stockton, KTVU Oakland, KBHK-TV, KVOF-TV,
KEMO-TV, KDTV, San Francisco, KLOC-TV,
Modesto, all Calif.

m Athena Cablevision Corp.. of Knoxville, for Knox-
ville, Tenn. (CAC-06612): WXAT-TV Atlanta.

m Texas Cablevision, for Winters, San Angelo, Tom
Green county, and Goodfellow Air Force Base, Tex.
(CAC-06613-6): KXTX-TV Dallas.

m Texas Cablevision, for Ballinger, Tex. (CAC-
06617): KXTX-TV Dallas.

® Oregon Cablevision Co.. for Monmouth and Inde-
pendence, Ore. (CAC-06618-9): Requests certification
of existing operations.

® Cablevision of Duncan, for Duncan, Okla. (CAC-
06620): KXTX-TV Dallas.

m Fulda Cable TV, Box 777, Hector, Minn. 55342 for
Fulda, Minn. (CAC-06621}: KTCA-TV, KSTP-TV,
KMSP-TV, St. Paul; KEYC-TV Mankato, both Minn.;
KTIV, KCAU-TV, Sioux Falls, lowa: KXON-TV
Mitchell, S.D.; WTCN-TV Minneapolis; KELO-TV,
KSFY-TV, Sioux Falls, S.D.; KESD-TV Brookings,
S.D.

m Ellendale Cable TV, 6950 Wayzata Bivd., Suite 129,
Minneapolis 55426 for Ellendale, N.D. {CAC-06605):
KDLO-TV Florence, S.D.. KXJB-TV Valley City,
N.D.; KFYR-TV Bismarck, N.D.; WDAY-TV, KTHI-
TV, Fargo, N.D.; KABY-TV, KDSD-TV, Aberdeen,
S.D.

® Wilderness Cable Co.. Box 65, Mt. Nebo, W.Va.
26679, for Eleanor, Poca, and {town of) Bancroft, all
W.Va. (CAC-06606-8): WCHS-TV Charleston, W.Va.;
WOWK-TV, WSAZ-TV, WMUL-TV, Huntington.
W.Va.; WSWP-TV Grandview, W.Va.

B Cable Associates, for (borough of) Millersville, Pa.
(CAC-06609); Requests certification of existing opera-
tions.

m Kennedy Cablevision. for Reidsville, Ga. (CAC-
06610} WATU-TV Augusta, Ga.; WTCG Atlanta;
WIWI-TV Beaufon, S.C.

B Frederick Cablevision, Box 366, Lawton, Okla.
73542, for Frederick, Okla. (CAC-06622): KFDX-TV,
KAUZ-TV, Wichita Falls, Tex.; KSWO-TV Lawton,
Okla.; KTVY, KWTV, KETA, Oklahoma City. Okla.;
KTVT Fi. Worth. Tex.

® Natign Wide Cable, for Olympia. Lacey, Tumwater,
and Thurston county, all Wash. (CAC-06623-6):
KPTV Portland, Ore.

m Warner Cable of Clearfield, for (borough of) Cur-
wensville, Pa. (CAC-06627): Requests certification of
existing operations.

m Warner Cable of Pittsfield/Dalton, for Dalton,
Mass. (CAC-06628): WOR-TV, WPIX, New York.

m Henderson All-Channel Cablevision, for Hender-
son, Ky (CAC-06629): WVUT Vincennes, Ind.;
WGN-TV Chicago; and delete WDRB-TV Louisville,
Ky.

® Warner Cable of Metter, for Metter, Ga. (CAC-
06598): WATU-TV Augusta, Ga.

m Warner Cable of Claxton, for Claxton, Ga. (CAC-
06599): WATU-TV Augusta, Ga.

® Warner Cable of Delphos, for Delphos, Ohio
(CAC-06600): WXIX-TV Newport, Ky.

B Warner Cuble of Ft. Shawnee/Cridersville, for Ft.
Shawnee, (unincorporated area of) Allen county,
(unincorporated area of) Auglaize county, and Cri-
dersville, all Ohio (CAC-06601-4): WXIX-TV
Newport, Ky.

m Omega of Michigan Cable Co., for Schoolcraft
township, Mich. (CAC-06591): WFLD-TV Chicago;

;nd delete WKBD-TV Detroit;, WMSH-TV South
end, Ind.
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®m Warner Cable of Union City, for Union City, Ohio
and Union City, Ind. (CAC.06592-3): WXIX-TV
Newport, Ky.

N Warner Cable of Wapakoneta, for Wapakoneta and
unincorporated area of) Auglaize county, Ohio
(CAC-06594-5): WXIX-TV Newport, Ky.

® Warner Cable of St. Marys, for St. Marys and {unin-
corporated area of) Auglaize county, Ohio {CAC-
06596-7): WXIX-TV Newport, Ky.

m Warner Cable of Kenton, for (unincorporated areas
of) Hardin county and Kenton, Ohio (CAC-06585-6):
WXIX-TV Newport, Ky.

m Cable T.V. of Constantine, White Pigeon and Mat-
tawan Co., for White Pigeon and Constantine, Mich.
(CAC-06587-8): WFLD-TV Chicago; and delete
WKBD-TV Detroit; WMSH-TV South Bend, Ind.

m Omega of Michigan Cable Co., for {village of)
Schoolcraft and (village of) Vicksburg, Mich. (CAC-
06589-90): WFLD-TV Chicago; and delete WKBD-TV
Detroit; WMSH-TV South Bend, Ind.

Certification actions

m Kanawha Cable Television Co., Nitro. W.Va.—
Commission denied Kanawha certificate of compliance
to add signal of WXIX-TV Newport, Ky., to its existing
cable TV system at Nitro. System was also ordered to
show cause why it should not be ordered to cease and
desist from further violations of commission's signal
carriage rules. Lee Enterprises, licensee of WSAZ-TV
Huntington. W.Va. requested issuance of cease and
desist order for Kanawha's continuing carriage of
WHIS-TV Bluefield, W.Va. in violation of 1968 Com-
mission decision denying Kanawha's request to carry
WHIS-TV and WDTV Clarksburg, W.Va. Action May
25.

m CATV Bureau granted following operators of cable
TV systems certificates of compliance: Humboldt Bay
Video Co., for McKinleyville, Calif. (CAC-06029R);
Moshannon Valley TV Cable Co., for Philipsburg
borough, South Philipsburg, Chester Hill borough,
Osceola Mills borough, Boggs township and Decatur
township, Pa. (CAC-06163-68); Moshannon Valley
TV Cable Co., for Morris township and Rush town-
ship, Pa. (CAC-06169-70); Tele-Media Company of
Addil, for Althom, Pa. (CAC-04719); Delaware City
Trans-Video Corp., for Delaware City, Del. (CAC-
04995); Greater Humboldt-Dakota City Cable TV, for
Pocahontas, lowa (CAC-05797): Teleprompter of
LaCrosse, for LaCrosse, Wis. (CAC-05818); Warner-
CCC. for Marble CIiff (village of), Ohio (CAC-05827);
Cass Community Antenna TV, for Fremont, Mich.
(CAC-05866); Crown Communications Corp., for
Blacksburg (town of), S.C. (CAC-05867); Big Horn
Televents, for Greybull (town of), Wyo. (CAC-
05881); Tahoe Systems, for specified unincorporated
areas ol Washoe county, Nev. and Placer county, Calil.
(CAC-05917-8); Blue Ridge Cable Television, for
Summit Hill (borough of), Pa, (CAC-05929); Blue
Ridge Cabie Television, for Nesquehoning {borough
of), Pa. (CAC-05930); Ashurst & Kincade Cable T.V.
Co., for specifiied unincorporated areas of Douglas
county, Nev. (CAC-06020); Warner Cable of Roaring
Springs, for Freedom township, Pa. (CAC-06027);
Cablevision of Gaffney, for Gaffney, S.C. (CAC-
06039); Cablevision of Union, for Union. S.C. (CAC-
06040); Washington Channels, for Washington, North
Franklin township, East Washington borough, Canton
township, South Strabane township and Amwell town-
ship, all Pennsylvania (CAC-06111-6); National Cable
Television Corp., for Scottsdale borough, Mount Plea-
sant borough, and Everson borough. Pa. (CAC-
06117-9); National Cable Television Corp., for Mount
Pleasant township. East Huntington township, both
Pa. (CAC-06120-1); Highiland Video, for Latrobe
borough, Youngstown borough, Derry borough, Derry
township and Unity township, Pa. (CAC-06145-9).
Central Cable System, for Clinton, lll. (CAC-06157);
Bradleys TV Cable Service, for Dansville and Wayland,
both New York (CAC-06201-2): Kanawha Cable
Television Co., for S1. Albans and Cross Lanes, W.Va.
(CAC-06213-5). Howard Cable TV, for Howard, Kan.
(CAC-06217); Husco Cablevision Corp., for Bar-
boursville, East Pea Ridge, West Pea Ridge and Guyan
Estates, W.Va. (CAC-06219-22); Husco Cablevision
Corp.. for Lesage, W.Va. (CAC-06224); Coaxial Com-
munications of Reynoldsburg, for Reynoldsburg, Ohio
(CAC-06282): Service Electric Cable TV, for
Courtdale borough and Pringle borough, Pa. (CAC-
06283-4); Suburban Cablevision, for Maplewood
(township of), N.J. {CAC-06295); American Televi-
sion and Communication Corp., for South Beloit, 11l
(CAC-06424).
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HELP WANTED ANNOUNCERS

HELP WANTED MANAGEMENT

Top-rated, medium market Midwest beautiful
music FM seeks sales manager who can sell and lead
sales staff. Send complete resume. earmning expecta-
lions and goals lo Box Q-220, BROADCASTING.

General Manager of small Midwes! educational FM
station to start September 1. 19786, State salary re-
quirements. Equal Opportunity Empioyer. Box S-230.
BROADCASTING.

Person with managerial experience. sales-onented
to participate as manager-operating partner with
mingority nterest in station soon 10 go on air In oul-
standing medium to large market. Limited capital nec-
essary for investment. between $35.000 to 550.000.
Unlimited opportunity for equity for right person. Reply
to Box T-13. BROADCASTING.

Station Manager will earn good salary plus bonus at
WDXI, Jackson. Tennessee. Station is No. t in fastest
growing Tennessee market. Management experience
essential. Send resume to Jim Glassman, Vice Pres-
dent, Community Service Broadcasting. Box 1209, Mt
Vernon, IL 62864. Please do not call.

2 Residence sales managers {Midwesl and West
Coast). Full-time travel (Monday through Friday). Sal-
ary, commission, incentives provide opportunity
unlimited earnings. Availability, background.
references, first letter. No phone calls. Community
Club Awards, Box 151, Westport, CT 06880.

Major market religlous station desires general
manager. Previous religious experience not neces-
sary. $25,000 s firsi-year income with this group-
operated station Rick Davenport 312-693-6171,
Chicago.

HELP WANTED SALES

Immediate opening for experienced RAB sales
manager. in growing market, who can generate own
accounts. rain, and supervise sales stafl. Salary, over-
ride, incentives, benefits. Box $-306. BROADCAST-
ING.

Sales Manager. Aggressive leader for medium
market North Carolina AM-FM. Needs good track
record. Will become member of management team.
COénpensalion negotiable. Box T-19, BROADCAST-
ING.

Denver, high commission, greal chmate, suc-
cessful talk formal, opporturuty for man or woman o
make goed money. KWBZ. 3 West Princeton.
Englewood, CO. Sales Manager, 303-761-1150.

Stifl looking for the right personto fill top spot in ag-

gressive local sales department. Excellent growth
markel, opportumity and draw, immediate opening.
WBNR. PO Box 511. Beacon. NY 12508.
914-831-1260.

5,000 watt F.T. Class C FM in south Afabama county
of 32,000 needs sales manager. to direct two other
salesmen. I you have the dnve 10 go oul and make
calls, and oversee sales dept. send requirements to
WK Hoisington, General Manager. WKYD-WQHQ, PO
Box 8, Andalusia, AL 36420, EOE.

Wanted: Sharp, aggressive radic sales person.
Must have experience. Good draw against commus-
s1ons, expense account, and excellent major company
benefits. Major market income with small market con-
venience. If this sounds good to you. send your resume
to Fred Gardini, Sales Manager. WWVA Radic. 1015
Main Street, Wheeling, WV 26003. You start to work
on July 1, 1976. An Equal Opportunity Employer.

Quality announcer wanted for automated station,
central Indiana. Training provided for nght voice, Send
resume. Equal Opporturity Employer. Box $-273,
BROADCASTING.

Country music program director needed soon. Must
know promotion inside and outuor exceptional C&W
station in lop Southwestern market. Send resume and
example(s) of promotions you have created to Box
$-300. BROADCASTING.

Talk show host. Midwest major markel. Please send
resume only {no tape). Include telephone number and
we will call you. Box S-314. BROADCASTING.

Community minded. Experienced, personable
warm. good voice. adult communicator. Production a
must. Third please. AMIFM combination. New York
metro area. Box T-23. BROADCASTING.

Announcer-Producer. Must have top commercial
voice. Also, produce public affairs, talk show. Midwest
NBC. medium market, group owned. Send resume
only. Equal Opportunity Employer. Box T-30, BROAD-
CASTING.

Quality air talent, work with large stafl of mature
professionals in East Texas' largest and most suc-
cessful radio operation. full ime AM and FM with 100.-
000 watl stereo. one of state's fastest growing small
cities, beautiful hill and lake country. Facilities now ex-
cellent, but construction under way on new 2 story
radio center building with studios to occupy the entire
9.000 square foot ground floor, excellent opportunity
for talented air person, good benelits including profit
sharing plan. Send tape and resume to Dudley Waller,
President, Waller Broadcasting Incorporated. KEBE-
SOOI Radio. Jacksonville. TX 75766. Al replies confi-
ential.

immediate opening. First phone. announcer-
salesperson. Base and commissions approx. S750 to
start. Contact Butch Luth, Station Mgr.. KIML, Gillette,
WY. EOE.

Personality MOR Jock, 3rd tickel, no time &
temper, good bucks & fulure, No phone calls. Tape &
resume to D.J. MacKinnon, KITE, 8400 Data Point, San
Antonio, TX 78229,

Anncr. wanted. Opporlunity for expenenced an-
nouncer who desires to finish college. Tuition paid at
Southwestern State University plus S400 minimum
monthly. Third class. Call. write Dick Johnson, Paul
Buenning. KWEY. Weathertord, OK 73096,

Announcer with first lickel. Phone 301-272-4400.
Svemngs call 301-676-6040. WAMD. Aberdeen, MD
1001.

HELP WANTED ANNOUNCERS
CONTINUED

WGST is seeking a radio personality. We require a
minimum of two years on-the-air experience in the in-
dustry and a current 3rd class FCC operators license
with broadcast endorsement. Send tape and resume
to Bill Sherard. WGST. PO Box 11920, Allanta. GA
30355. We are an Equal Opportunity Employer. No
phone calls will be accepted.

Coastal Florida Station seeks expenenced mature,
humorous personality standard pop MOR station must
be able to attract and hold majority audience which
has made this station leader for the past 25 years. Op-
portunity for advancement. No floater. Send tape and
resume with salary requirements to Randolph H.
Miller, WIRA, Fort Pierce, Equat Opportunity Employer.

No. 1 Station playing Country and Western has
opening for a disc jockey and production person. If
you are qualified 1o work with the best personnel in the
area and have a good personal background. contact
Vernon Arnold, Station Manager, WJEM. valdosta. GA.

We need you but we won't promise anything we can't
deliver. Evening MOR announcer-sales person with
some experience and exceplional ability, college or
commercial. Sharpen your skilfs in good small station
Reasonable salary-commissions. EOE. Write: Ross
Hunter, WIJMA, Orange, VA 22960.

Immediate opening for creative, up-tempa moining
personality at Central Florida contemporary/per-
sonality rock station. Must be good in production.
Send tapes. resumes. references to: John Lander,
WLOF. PO Box 157486, Orlando. FL 32808. No phone
calls accepled. EOE.

Florida coastal station has an opening for a morn-
ing personality announcer for WOVV-FM. a rock sta-
tion. Must be experienced and have at least a third
class license. Applicant will be fudged strictly upon
personality (funny. witty. topical). voice quality, pro-
duction ability, talent, ability to read with color,
enthusiasm and Clarily. Send resume and salary re-
quirements to Randoiph H. Millar, WOVV-FM, PO Box
3192, Fi. Pierce. We are an Equal Opportunity
Employer, No (l0aters please.

We are seeking a special caliber of person, who has
some knowledge of the fundamentals of communica-
tion. Prior experience is not required, but a first ticket
is, for those of you who want 1o learn our brand of
radio. Call or write Broadcast Enterprises. Box 968.
Powell, WY 82435.

Morning Announcer-Production Ass’t. Program
Director. Two years of commercial broadcast exper-
ence necessary. Equal Opportunity Employer. Send
salary required, resume and tape to T-H, Inc.. Person-
nel, PO Box 688. Dubuque, 1A 52001.

Contemporary country station in Alabama looking
for experienced communicators with good production
ability. We're number one in our market so no begin-
ners please. Salary commensurate with talent. Send
fape and resume to Dana Harmon. WBHP Radio Sta-
tien, PO Box 547. Huntsville, AL 35604,

Dedicated morning personality with PBP experi-
ence needed by central Nebraska's |op sporis station.
Right person could work into management. Wiite
General Manager. Box 465, Holdrege, NE 68949, in-
clude resume and tape. or call 308-995-4020. EOE.

Have immediate opening for adult contemporary
for mature announcer with lirst phone, Looking for a
PM drive slot between 7:00 and midnight. Experience
and track tecord in ratings are a must. Good salary.
Send lape and resume to James Poston, WCOG. PO
Box 8717, Greensboro, NC 27410. No calls please.

HELP WANTED TECHNICAL

Engineer, North Central Texas FM station. auto-
mation, experienced. Some air work, needed im-
mediately. Good opportunity for steady person who
wants o settle down. Box T-1, BROADCASTING.

DJ Play-by-play. Contemporary formal. Expen-
enced only. No phone calls. Air check and resume to
WFVA. Box 269. Fredernicksburg, VA. ECE.

Religious broadcaster with sales experience
wanted for full-time religious radio station. Production
and air work plus sales. Opporturity to grow with
young broadcasting group. Salary plus commission.
Call George Anderson, 301-724-7291,

f have immediate opening for malure annocuncer
with 1st phone. Must have personality for adult con-
temporary MOR format. Please send audition tape and
resume. EOE. v.G. Balkcum. WGBR. PO Box 207.
Goldsboro, NC.

Technical Chief Engineer. WMAD AM/FM Madiscn.
Wisc. AM Daytime directional Class A FM Stereo.
Remole Control. Equal Opportunity Employer. Contact
Don C. Wirth, Box 4408, Madison, Wl 54711, AC
608-271-6611.

Arkansas Company looking for chief engineer and
engineerfoperator. Contact James Cope
501-376-9292.
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HELP WANTED TECHNICAL
CONTINUED

HELP WANTED PROGRAMING
PRODUCTION OTHERS CONTINUED

SITUATIONS WANTED ANNOUNCERS
CONTINUED

Chief Engineer, fulltime engineer. 5 KW-D country.
all news "C" FM, mobuile unils, public address equip-
ment installation. New 4-ltower possible. 268th mar-
ket, Cascade Mountains ot Oregon. Il you like outdoor
living, you'll love this country. Pays betler than many
larger markets. Lower living costs. EOE. Mr. Smith
503-882-8833 lo arrange interview.

HELP WANTED NEWS

News Director for two person midwes! department.
Personal interview required. Box S-239. BROAD-
CASTING.

News director with talk show expenence. Sports op-
portunity if qualified. Smal northeast market. 3 man
news stalf. 3rd endorsed. EOE. Box S-293. BROAD-
CASTING.

News Director: Chain operation. Excellent oppor-
tunity to move 10 Top 10 markel, even though you'll
starl in mid-size southeast markel. Must have good
voice, wnte well and be a hustler. Two years expern-
ence required. EOE. Box S-311. BROADCASTING.

News Director tor 5000 watt AM/FM combination;
must have good presentation. be aggressive. and
know how 10 use actuallies. Sinclly local news
responsibility; city 25000. county 50.000: AM-lop
rated contemporary: FM country: EOE: saiary flexible
to $200 weekly. with news car. good references im
portant. JA. West. KDMS-KRIL. PO Box 1565. El
Dorado. AR 71730. 501-863-5121.

WOAI Radlo has opening for lead afternoon anchor.
Must be experienced journalist with personable deliv-
ery. 50,000 watt clear channel. excellent salary. EOE.
Tapes to John Barger. GM, 1031 Navarro. San Antonio.
TX 782065.

News director who can dig. write, ar and direct 2
man staff for growing AM in good medium market. N.Y.
state. Tape and resume to PO Box 27, Binghamion. NY
13904,

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Experienced Beautiful Music programmer wanted
by top syndication service. Tremendous opportunity
for nght person. Send 1esume to Box 5-290, BROAD-
CASTING.

Professional/experienced radio person to teach
radio production courses and advise campus radio
stations; 511.500 12/months, MA reguired. Box S-313.
BROADCASTING.

Program Director for 10p ten market contemporary
station. Send resume fo Box S-316. BROADCASTING.

Ohio Powerhouse with midwest coverage looking
for production/traffic director. A perfect position for
the right person. Pnior expenence s desirable. Ex-
celient benefits. salary. EQE, MIF. Send examples of
work. @ resume, relerences and salary requirements

to Box T-11, BROADCASTING.

Operations director for upper Midwest medium
market adult contemp. Full responsibility for program-
ing and production in addition to air shift. Must be
creative and well organized, able to take charge and
get the job done. 1st and technical skills a plus. Sal-
ary/benefit package commensurate with experience.
Send resume with references 10: Box T-15. BROAD-
CASTING.

Appiicant must have direct production expesience.
Mature voice required, along with ability lo create ex-
citing original production. Send tape and resume to
Bill Sherard. WGST Radio, PO Box 11920. Atlanta. GA
30355. We are an Equal Opportunity Employer. No
phone calls will be accepled.

Immediate opening (or copywriter. Central Flonda
personality rock station. Send samples. resumes.
references to John Lander. WLOF. PO Box 15746.
Orlando, FL 32808. ECE.

Copy writer/receptionist. Il you are original and
creative and are looking for a change. contact WRGI
Naples, Marco Island at once. Work with a profes-
sional contemporary staff in one of the most beautiful
areas in the country. Submit application in writing to
WRGH. Counly Road 31. Naples. FL 33940. An EEO
Employer.

Assistant Professor. Teach broadcast law. Crili-
cism, management. Doctorate. Wnite: Chairperson.
Speech. Central Michigan University, ML Pleasant
48859. Allirmative ActioniEqual Opportunity
Employer.

SITUATIONS WANTED MANAGEMENT

N.Y.'s No. 1 producer ol radio talk shows wants PD/
OD with lalkinews station. Box S-225. BROADCAST-
ING.

Experienced group V.P. Consider good G.M. posi-
tion il group position unavailable. Under 35, farnily.
reterences. Box S-236, BROADCASTING

Professional broadcaster: Heavy expenence all
media, air work. Wit consider small investment for ac-
tive Northeast partnership. Prefer New York. Conn. Box
§-245, BROADCASTING.

14 years experience all phases desires manage-
ment position. Must retocate to lower humidity area.
Bob Clark. 24 Clanion Dr., Fredericksburg, VA 22401,
703-371 3840 after 5 PM.

SITUATIONS WANTED ANNOUNCERS

DJ, 3rd phone, light board, good news and commer-
cials, ready now! Anywhere. Box H-5 BROADCAST-
ING.

Contemporary program director seeks Top 40
jock or programing posilion at medium or major mar-
ket station. I'm ready to move now. Box $-265,
BROADCASTING.

Avid sports fan seeks opportunity in radio sports.
College journalism grad. currently employed at 5000
w NBC Top 40 station. 3rd endorsed. locate anywhere.
Box S5-268, BROADCASTING.

Female D.J., 6 years expenence, excellent voice.
Wants large or medium market. Contemporary MOR
of rock. | would be an asset 1o your stalion. Box $-296,
BROADCASTING.

Progressive rock full ime positon 1s what I'm |00k~
ing for. Dependable announcer, 2 years expenence.
Currently employed part time. at Top 50 market pro-
gressive station. 3rd endorsed. will relocate. Box
5-301. BROADCASTING.

Attention contemporary stations! A true proies-
stonal wants to work for a winner. Box T-2, BROAD-
CASTING.

FCC First PD/Morning man with heavy production,
copy, news experience. Dedicated. hard worker, good
voice. Seeking immediate, permanent position ofier-
ing good salary and growth. Medwm market situated
in Northeast. Please be specific about position and
salary. lirst letter. No iny markels, please. Box T-5,
BROADCASTING.

Experienced, creative 3rd phone announcer seek-
ing Top 40 station. Will adjust to your format. Ready o
relocate anywhere. Box T-14, BROADCASTING.

Experienced announcer, Top 40, MOR. Country.
3rd. Pa. or neighboring states preferred.
717-24B-3646. Box T-18. BROADCASTING.

5 years, 3rd on the way lo 1st, Seeks top spot C&W in
mid or Southwest. Voted Top D.J. n Ohio in 1974, Mar-
ried [00king 1o settle, News pro with local angle. Soon.
Box T-20. BROADCASTING.

Strong professional. Over eight years all phases
radio and TV. Medium/Major market. Box T-22.
BROADCASTING.

New England Area station needing person with
these qualifications: Production, jock, news. music
and program direction. Presently employed. Call Dave

Macaulay, 617-922-0798. | am an Equal Opportunity -

Broadcaster.

Versatile announcer, sirong voice. bright per-
sonality, wants to move up and settle down. PO, coun-
try, rock, MOR, production, news, PBP experience. 3rd
endorsed. Willing to relocate. 312-741-4081.

Award winning personality, major mkt, experience.
Family man. Not a "big voice,” but a real entertainer.
Jack North 717-764-2908,

H. Taylor. A top 40 rock DJ presently employed 100k-
ing to move medium to major market. A cooker. 6 yrs.
experience. 1127 Columbus St, Ottawa, IL 61350.
Phone 815-434-0000.

Pennsylvania, Maryland, Virginia. Communicator
willing to do it your way. Experienced. 215-256-6330,
John LaMonica,

Actor, first ticket, good voice, appearance, wriling
skills, well educated. stable. mature. Seek local PT or
FT outlet for talent. Tape. Huston, 26 High, Rockport,
MA 01966,

Hello California Radio! Experienced DJ,
newscaster available for any schedule. Call
213-874-7236 mornings.

Smail markets!! Young aggressive announcer, dee-
jay, news, copy. production, 3rd endorsed. Some expe-
rience. Do anything. Rich Logan, 215-Ki4-8292 col-
lect.

Young aggressive D.J. wi5 years experience, BA,
3rd. l0oking for progressive or jazz gig or MD post.
Production, news. Resume, memo and references
upon request. Neal Monastersky, 26 Bedfard Court,
Spring Valley, NY 10977, 914-356-7244.

Announcer, ten years experience. Excellent
references. Crack copywriting and production. News
or DJ. First phone. 404-323-8571.

Articulate, knowledgeable, responsible. well read,
bright, well traveled. Seeking position; radio talk show
host. Spent 20 years in show business. AFTRA mem-
ber, know radio well. Was born for this new career.
212-854-8191.

SITUATIONS WANTED NEWS

Total news professional l100king for a challenge! |
have experience in anchoring newsblocks, wriling,
producing and slieet work. | want a position that | can
get my teeth int0. Box §-274, BROADCASTING.

QOutstanding interviewer and experienced news
professional is seeking a station that needs an ag-
gressive. dedicaled and talented man in their news
department. Box S-277. BROADCASTING.

Fifteen years experience |ast five Top Ten TV mai-
ket. Play by play/color hockey. football, basketball:
street. six-eleven strip. Strong investigative, opinion
pieces, tight scripts. Personable, no nonsense
package. 313-352-6672 or Box T-12, BROADCAST-
ING.

Experienced news director and reporter in
medium size station seeks greater challenge. Third
phone endorsed. Will relocate. Steve Kremer
301-926-5005 or Box T-16, BROADCASTING.

Strong professional. Over eight years all phases
radio and TV. Medium/major market. Box T-27.
BROADCASTING.

Returning to radio. 20 years experience, sales.
management, production, air personalily.
609-883-8990.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Looking for smail market Texas operation needing
PD. Seven years experience, sale ‘ncluded, Box S-64.
BROADCASTING.

Experience: major. small market news, medium,
small music. B.A. Prefer SW. Whatcha got? Box 5315,
BROADCASTING.

1st phone wants to try programing. Loves produc-
tion. Some broadcast experience. For resume write
Mike Swetz, 1031 East 231st Street, Bronx, NY 10466.
212-654-7874.
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TELEVISION
HELP WANTED MANAGEMENT

Network affillated UHF in stable markel seeks
business manager capable of runming the inside shop
from administration to budgets and cost contiol in
order to Iree manager for emphasis on sales Resume
and hnanciat requirements to Box $-259. BROAD-
CASTING.

Traffic Manager lor progressive station in Gulf
Coast Markel. Presently in process of converting to
Bias Computer Trathc System. Equal Opportunity
Employer. Send resume and salary requirements lo
Box S$-284, BROADCASTING

HELP WANTED NEWS

Anchor, experlenced. Must be able to edil, write
and deliver news. Must be a iehable repoerter. able lo
work with ilm and film cameras. Contact News Direc-
tor, WEAU-TV. 1907 S. Hastings Way. Eau Clawe. Wi
54701.715-832-3474.

Immediate opening. News direclor/co-anchor If you
are really good and can help hoid an establushed 44%
share. wnite: ED. Madden. PO Box 395. Evansville. IN
47703. Send complete resume and tape. An Equal
Opportunity Employer.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Interdisciplinary education and research institute
seeking Assistant Director for Community Education
1o develop and administer media delivery of programs
n community education and manpower development
in cnminal ustice 12-month salary $20.000-530.000
DOE. Appointments duning June/July Send vita to: Dr
John Havelock. Director. Criminal Justice Center. Uri-
versity of Alaska. 3211 Providence Avenue,
Anchorage. AK 99504 Further information on request
we are an Affirmative Action Employer

Chief FInancial Officer. Major group broadcaster
located in upsState New York needs c¢hief hinancial
officer. Key top management member. must have
demonstrated abihty in internal controls. operating
budgets and consolidated financial statemenls. CPA
preferred. Resume to WM. Thomas, PO Box 550,
Ithaca. NY 14850.

Community Club Awards Inc. (CCA). Two es:-
dent area sales managers (Midwest and West Coast)
Full-ime travel (Monday-Friday). RadiofTV sales man
agement experience prerequisite. Salary. cominission.
incentives, provide unlimited earnings opporfunity in
excess $20.000 base. Availabiinty. background.
references, fust letter. John C Gimore. Box 151.
Westport. CT 06880.

Art Director, presently art direclor or assistant ready
for move up. Five man depariment. Creative and
strong manager. Highly skilled in set design. graphics.
sales presentations. pnnt and on-ar premotion. Top
lerémamr market net affihale Box T-8. BROADCAST-
ING.

Assistant promotion manager for net owned sta-
tion in lop len market. Strong on-air. production and
pnnt background with 3-5 years experience preferred.
Resume to Box T-25. BROADCASTING.

Art Director. Pubfic television WMFE seeks exper-
enced arl director 1o supervise ull-service graphics
department. BA in commercial art or equivalent expe-
nence. Salary 11 to 14K. Call Shen Lamb
305-855-3691 Equal Opportunily Employer.

SITUATIONS WANTED MANAGEMENT

Experlenced station manager looking for new
challenge Has an excellent record of building com-
muynity. personnel. and chenl pnde Cosl controls. pro-
graming. promaotion. engineenng. production. It you
are ired of having an “also ran” TV station. make the
one pesiive move lo being number one Contact Box
S-218. BROADCASTING

Think you can raise 53.000.000 a year in voluntary
contnbutions? Think you can do it while working with
a 300-member Viewers' Advisory Commuitee. 100-
member Advisory Council. a 19-member Board of
Trustees, and a staff of 110 persons? Expenence in
multi-milhion level fund raising 1s required along with
experience in public and instructional telewision pro-
duction conceptualization and funding. Position 1s that
of General Manager for major market public TV orga-
nization. Station is an Equal Employer Opportunity-
Affirmative Action Employer. but persons withoul five
to len years of successful public lelevision manage-
ment responsibility needs not apply. Send resumes to:
Search Committee. PO Box 24130. St. Lows. MO
63130,

HELP WANTED TECHNICAL

Chief Engineer [or television remote ¢company. Min.
3 yrs. remote expenence. Familiar with maintenance
of RCA ¢cameras and Ampex 1200 VTRs Must be will-
ng 10 travel. Southwest area Box §-287. BROAD-
CASTING.

Maintenance engineer with expenience in remoles
and supervision for TV station in top 10 markel with
very achive remote schedule. Applicant must have
FCC first class and 5 to 10 years expenence. Box
.5-294. BROADCASTING.

Operating Engineer, with lirst class FCC license 1o
work television control room. limmecdhate opening,
ideal community located in Alaska. Send resume and
salary requirements 1o: George Howard, Chief
Engineer. Northern Television. Inc., Box 2200.
Anchorage, AK 99510,

Employed creative services director at top 40 net-
work V available June 15th. Seeking small or medum
management opportunity 10 renovate your station's
approach to crealive program operations. If your local
pregraming doesn't stand head and shoulders above
your competiion's, if your 10s aren't exciting. if your
promos aren't electric. it your news show 100k like ev-
ery other news show. and If your commercial produc-
tion 1S less than No 1.1n the marketplace. then maybe
you should consider a man who will re onent internal
station morale and create the kind of on air operations
which translale info slation recogmtion in the mar-
ketplace and higher numbers. Major markels inguines
encouraged only it you want people to notice that your
station does things diflerently. with a iwist of excite-
ment and hfe. Single. 30. professional. college. experi-
enced and above all Chnshan. Please reply lo Box
5-285. BROADCASTING.

Recent graduate with degrees in accounting and
racho and telewision desires beginning accounting job
in television slation Will relocale al my expense. Box
§-310, BROADCASTING.

General Manager. Also sales manager. program-
mer, etc. Thoroughly expenenced and successful all
phases. including station ownership. management.
sales. programing. film-buying. production. news. pro-
motion; community invelvement. Oustanding creden-
tials! Tetewision 21 years: Radio 8. Mid-forhes. De-
greed. Aggressive. innovative. quality compelitor. Ac-
customed to formidable challenges; much respon-
sibility. A professional Specialist in programing and
sales! Can increase. substantially. your profits and
prestige Box T-7, BROADCASTING.

Chiet Engineer wanted with UHF transmitter expe-
rience. Prefer experience with RCA equipment. Equal
Opportunity Employer. Send resume to: EF. Bighe,
Vice President of Engineering. WJCL. PO Box 13646.
Savannah. GA 31406.

Upstate New York CCTV & production center re-
quires maintenance engineer for full coler facihly. Ex-
perience should also include Ampex one-inCh
videocassetle and related CCTV gear Salary S10.-
000+, geod benefits with major university. Reply to
Douglas Dunning. Chief Engineer. ETV Center, MVR
Hall, Cornell University. Ithaca, NY 14853,

Gen sis mgr (ten years) Top 100 S.E. market Back-
ground includes managing, production. program and
local sales depts. Recommendations include present
employer (group pres.). three major rep firms. Avail-
able for GM or SM position. Contact Jack Sausman
615-756-5500.

SITUATIONS WANTED NEWS

SITUATIONS WANTED NEWS
CONTINUED

Weatherman, thirteen years experience now in
thirtieth market. desires a move up. Thirly-five, per-
sonable, understandable, educational. dedicated. Box
T-21, BROADCASTING.

Street reporter. Experienced, Top 75 with BA
Journahsm, Currently full time radio. want back into TV
or R-TV combo. VIR available. Box T-26, BROAD-
CASTING.

Goodbye N.Y. Hello all markels! Experienced
female TV talk show hostiintervieweriwrnler/drama
reviews. Tight budgets ok Radio City Station. PO Box
250. NYC. NY 10019.

Professional returning lo broadcasting. 20 years
expenence, weather. sports. producing. directing.
609-883-8990.

Experienced stringer in SIL & SOF available for
summer. Resume. Charlie Kendall. 1217 11th Ave.
Yuma. AZ 85364. 602-783-8947.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Cinematographer. Degree. experience in both
single and double system ENG experience. Seeks
PBS position. Resume and reel on request. Box S-155,
BROADCASTING.

Program, pr tion, pr tion manager. Experi-
enced in all phases of cost centrols. Can inspire a staff
lo give their all with pnde. Perfect track record of
building stations into number one position. Looking for
a station that presents a challenge. Box $-223.
B8ROADCASTING.

Creative! Ambltious! Producer/Director with
slrong enterlainment background looking for innova-
tive station with open limeslot, object: ratings.
Casalaina, 785 Market. No. 611, San Francisco.

Just left Air Force. 6 years TV/Film training and ex-
penence. Seeking producer-director position. but can
do it all. Available immediately. Bob Hinshaw, 203
South Augusta, O'Fallon, IL 62269. 618-632-3399.

Proven talent seeking program director or execu-
tive producer position. Twelve years sohd film produc-
tion and television network expenence. For resume
wnte to L.G.. PO Box 295. Fanwood, NJ 07023.

WANTED TO BUY EQUIPMENT

TR-5 Hi or tow band with splicer. Box 5-295, BROAD-
CASTING.

We need uged 250, 500 | KW, 10 KW AM and FM
transmutter. No junk. Guarantee Radio Supply Corp.
1314 iturtnde St., Laredo. TX 78040,

FOR SALE EQUIPMENT

50 KW AM transmitter was operaling satisfactorily
when removed from service in February. this year.
Continental 317B installed new in 1959 and operated
daylime hours only. HV transformer rebuilt in 1975.
Tubes have less than 500 hours, Now stored in con-
trolled envwonment. Good umi. good buy. Steve
Schotl, KLIF, Dallas.

C-Mount Zoom Lens. perfect for production, com-
mercial work. Funnon CCTV. 1:2/18-144 slandard
manual Twe, both like new. Make offer. lan Pearson,
WANE-TV, 219-743-0289.

Schafer automation, model 800. 5 Ampex AG 440.
network joiner, 3 carousels, (2 R.S.). logger, SMC card
reader for programing carousels. was running Hit-
parade formal. $12,500.00. 803-279-2330. WZZW.
PO Box 1584, Augusta. GA 30903

Ampex VR-1200 Hi band guad, loaded except Vel
Comp and editor. Includes bridge and 2 heads. avail-
able June 1. $37.500.00 205-591-4800.

Street reporter. Experienced. Top 75, with BA jour-
nalism. Currently full time radio. want back into TV ot
R-TV combo. VTR available. Box T-26. BROADCAST-
ING.

1.G.M. automation series 730 4 reels stereo, plus
instant cartl. Price new S50.000. Will sell $30,000.
4700 S.W. Council Crest. Portland., OR.
503-226-7676.

Operating Engineer. Fust Class FCC license. To
work studio and master control operatwns. Expern-
ence needed. Phone 517-755-8191. ECE.

Top 5 market assignment editor with on-air experi-
ence seeks reporting position. Box T-6, BROADCAST-
ING.

RCA BTA-50F1 50 KW AM transmitter, 1060 kHz,
fully operational. Reasonable offers considered.
504-523-4753.
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FOR SALE EQUIPMENT
CONTINUED

§—Bay QE channel 15 UHF antenna. Call
703-434-6767. Warren Denton, RCC of Virginia, Inc.,
Box 632, Harrisonburg, VA 22801.

Dolby 324 B processor, Gatesway |l Audio con-
sole, (2) remote control systems, {2) equalizers. SASE
for list or call 504-523-4753. WNOE, New Orleans,
70130.

Collins 830 FIA, 10 KW FM stereo transmitter. Per-
fect. Tuned and tested your frequency, $10,500.00.
PO Box 2154, Jackson. MS 39205. 601-362-2790
after 5:00 PM.

Heliax-styroflex. Large stock—bargain prices—
tested and certitied. Write for price and stock lists.
Sierra Western Electric, Box 23872, Oakland, CA
94623.

COMEDY

Deejays: New, sure-tire comedy! 11,000 classified
one liners. $10. Catalog free! Edmund Orrin, 2786-8
West Roberts. Fresno, CA 93711,

TECHNICAL OPPORTUNITIES

MATYV Installations your city: part time. $200.00
day possible; Resume, Melvin Cohen, PO Box 809,
Boynton Beach, FL 33435,

INSTRUCTION

Cassette recorded first phone preparation at home
plus one week personal instruction in Boston, New
York, Philadelphia, Detroit, Atlanta, Chicago, Los
Angeles. Our twentieth year teaching FCC license
courses. Bob Johnson radio ticense training, 1201
Ninth, Manhattan Beach, CA 90266. Telephone
213-379-4461.

Job opportunities and announcer-d.j.- 15t class FCC
license training at Announcer Training studios, 152 W,
42nd St., 3rd floor, NYC. Licensed and V A. benefits.

Institute of Broadcast Arts, 75 East Wacker Drive,
Chicago, 4730 West Fond du Lac, Milwaukee. Current
FCC license updates. Approved for Veterans benefits,
financing available. Lowest prices in the Midwest.
312-236-8105 or 414-445-3090. Resuits guaranteed.

Contemporary comedy! Most usable deejay ser-
vice available! Hundreds have renewed! Freebie!
5804-B Twineing. Dallas. TX 75227.

385 days of laughs, page a day. $5 per month. Box
183, Prospect Heights, IL 60070.

Deejays: 'Conversations’ are super fun' And they
score! Free demo from Hip Pocket Productions, PO
Box 339, Denver, NC 28037.

Contemporary Comedy! Most usable deejay ser-
vice available! Hundreds have renewed! Freebie!
5804-B Twineing, Daltas, TX 75227.

Latest gags $2, Back issues (18} $1 each. Gagwrit-
ing Lesson $1. Robert Makinson. 417 State, Brocklyn.
NY 11217,

Famous American Saying: "He who doesnt tlry
Foohey and Ferraro has taste, in his mouth!” Already
banned in 38 countries {only kidding!) Funny,
hilarious, generous, superior, usable, new sample: S1.
Jim Foohey, 710 Rhine Blvd., Raritan, NJ 08869.

First Class FCC license in 6 weeks. Veterans ap-
proved. Day and evening classes. Etvin Institute (for-
merly Elkins Institute), 8010 Blue Ash Read, Cincin-
nati, OH 45326. Telephone 513-791-1770.

FCC License study guide. 377 pages. Covers third,
second, first radiotelephone examinations. $9.95
postpaid. Grantham, 2002 Stoner. Los Angeles, CA
90025,

No: tuition, rent! Memorize, study—Command's
“Test-Answers” for FCC first class license—plus "Self-
Study Ability Test.” Proven! 59.95. Moneyback
guarantee. Command Productions. Box 26348, San
Francisco 94126. {Since 1967.)

1st Class FCC, 6 wks, $S450.00 or money back
guarantee. VA appvd. Nat'l. Inst. Communications,
11488 Oxnard St.. N. Hollywood, CA 91606.

RE! teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin June 21, August 2 and Sept. 13. Stu-
dent rooms at each school.

MISCELLANEOUS

The Captain’s Mate. Over 30 radio stations, in ali
formats, need announcers. Send 50¢ in coin, pius self-
addressed-slammed envelope for current issue. Box
T-3, BROADCASTING.

Prizes Prizes! Prizes! National brands for promo-
tions, contests, programing. No barter or trade . . . bet-
ter! For fantastic deal. wnte or phone: Television &
Radio Features. Inc., 166 E. Superior St. Chicago. 1L
60611, call collect 312-944-3700.

REl. 61 N. Pineapple Ave, Sarasota, FL 33577
813-955-8922.

REI. 2402 Tidewater Trail, Fredericksburg, VA 22401,
703-373-1441.

Omega State Institute, your best choice for FCC
license training. Learn to work tests right. Survive FCC
updates. Veterans approved. Financing. Out of state
students welcome. Free booklel. Call or write today.
3(1)%-321-9400. 235 East Grand Avenue, Chicago. IL
60611.

If you do Author interviews, talk shows. etc., keep up
to date on the latest books! More than 200 of them are
reviewed in each issue of The West Coast Review of
Books, 6311 Yucca Street. Hollywood. CA 90028.
Sample copy: $1.25.

PLACEMENT SERVICE

NFL Play by Play. May keep present position. Perfect
deal for moonlighting. Twenty week-ends. Sports Cor-
poration of America, 305-582-2474,

PERSONNEL AVAILABLE

DJ, News, Sales, Copy, traffic personnel available.
Live experience in public broadcasting and 3rd's.
Eager and willing men and women ready now. Contact
John O'Rourke. AAVTI, Austin, MN 55912,
507-437-6681. Trained TV production personnel also
available.

Get your first to get there first! Don Martin School of
Communications! Since 1937, training broadcasters
for Broadcasting! 1st phone training using latest
methods and completely equipped transmitter studio.
Call or write for details and start dates. Don Martin
School, 7080 Hollywood Blvd. 5th Floor, Hollywood,
CA 90028. Call 213-462-3281 or 213-657-5886.

San Francisco. FCC license 6 weeks, 6/28/76.
Results guaranteed. Veterans approved. School of
Communication Electronics, 150 Powell St. 94102,
415-392-0194,

FCC License preparation, Electronic courses.
Compare out prices. Free home study school catalog.
Genn Tech. 5540 Hollywood Blvd, Hollywood, CA
90028.

TOWER SERVICE

New and used towers. Also erection and painting. 40
years experience very reasonable prices. Angle Tower
Erectors, PO Box 55. Greenville. NC 27834,

PROGRAMING

Nationaily known management consultant is now
available tc pump up rating$s and billings for under de-

veloped radio stations. Protect your investment. Bill

Elliott & Associates. 305-967-8838.

RADIO

Help Wanted Management

Looking for dynamic Local Sales Man-
ager. Must be producer and self starter
with creative approach. We're a young
group with lots of room to grow. EQOE.
Call Al Makkay WEZE, Boston. 617 —
542-1717.
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Help Wanted Sales

SALES POSITIONS

An opportunity to join a young expand-
ing broadcasting company. We are 100k-
ing for aggressive creative salespeople
for our stations.
Our group consists of WBNY, Buffalo;
WEZE. Boston and WLKW AM/FM, Pro-
vidence. In three years of operation all
three General Managers have been pro-
moted from within our company.
Tremendous opportunity for financial
and career growth. Send resume to:
William M. McCormick
President
McCormick Communications. Inc.
One Beacon Street
Boston. Mass. 02108

An Equal Opportunity Employer

J

Help Wanted News

NEWSPERSON )

Southern California FM rock station
needs professional, able to relate to
18-34 audience. Great opportunity for
creativity.

Box T-17, BROADCASTING.

Help Wanted Programing,
Production, Others

“Radio-TV faculty opening, 197€-77. Candi-
date should have significant peofessional expe-
rience; sdvanced degrees preferrad. Oppor-
tunities for developing radio-TV resources and
curricul Send r to Dean, School of
Journalism, Drake University, Des Moines, iowa
50311. Appliéations from minoritles, women
encouraged.”

Situations Wanted Management
-

EXEC VP — GEN MGR
Goals-oriented Management Pro-
50 kw MOR Powerhouse
Built Sales, Audience to Market
Dominance and Ntl Recognition
Believe Breoadcast Philosophy es-
sential for long-range community
support
Admit to continuing ambition. Same
suit—bigger size. Strictest confi-
dence.

Box T-28 BROADCASTING.
. J

Situations Wanted Announcers

rPAF!T TIME WEEKENDS, Westchester, T
NY, Fairfield, Conn. 6 Yr. Radio Profes-
sional  seeks meaningful respon-
sibilities. MOR, Top 40, C&W, Classical.
NYC writer-journalist. Degree. Vacation
fill or regular slot.

Box T-24, BROADCASTING. y

)

For Fast Action Use
BROADCASTING's

L Classified Advertising




Situations Wanted News

Attention Pro & Major College Football

( Radio Nets Experienced PBP An-

nouncer. B years major market.

References, testimonials, & tape will

convince you one of the best is avail-
able for freelance.

L Box 7-10, BROADCASTING.

|

AWARD WINNING REPORTER!

Eight years experlence, equally at home on the
streets or in the Newsroom. A pro at any kind of
interview, recently co-host of top-rated
sportstalk show—some P-B-P. available im-
mediately/reférénces.

John Adams, 316-683-1248.

—

J

TELEVISION

Help Wanted Management

f

GENERAL MANAGER
Solid Cpportunity in Medium Size Mid-
west Station.

Established station looking for a GM
who can step in and handle the people,
the job, the community and the growth.

Program and promotion experience re-
quired.

Submit detailed resume lo Box T-31,
BROADCASTING.

—

7

J

7~
TV PROMOTION MANAGER
we're looking for an aggressive Promotion
Manager who's sliong in on-air promo produc-
tion. and who knows print produchion, too.
Send your resume now. We'll contact you for a
reel shortly.
We're a nelwork affiliate in a desirable
medium size Southwest market,
BOX T-29, BROADCASTING.

L An Equal Oppartunity Emplayer

)

Help Wanted Announcers

Television
Position
Available

TALENT — ANNOUNCER

WPBT, the Public Station in Miami, Fla, has a
position available for a Staff Announcer. This
person serves as the local identitying voice
and on-air image for WPBT.

Responsibilities inClude booth annguncing.
and on-air interviewing when necessary.
Requirements include excellent diction. ability
to wiite for television, general knowledge of
TV Production and skill in the use of audio
consoles. Considerabte experience in televi-
sion or radio announcing and basic TV Pro-
duction is required.

interested applicants should send their
resumes with complete salary history to An-
nouncer Position, P.O, BOX 61001, N. Miaru,
Fla. 33161

i\ Equal Opportunity Employer. jJ

Help Wanted Management
Continued

Most weeks, there's something missing in the
columns of BROADCASTING magazine. it's
opportunity for skilled promotion people. Op
portunity to move —or move up

But this week is lhe exception. Because it
offers an opportunity that 1s most unusual. It is
quite possible that these columns may never
again carry an opportunity like it. It is certain
that there will never be many like it

One of America's leading newspapers has
need for more assistance in carrying out a
year-round program of promotion and pubhc
relations that is exciting, vaned and challeng
ng

Exciting because it's that kind of newspaper in
that kind of market

Vaned because we're into all forms of promo-
lion—and because we do 1t curselves: there 1s
no agency involved

Challenging because it's in what Ad Age has
called "a media jungle” —one of the most com-
petilive areas of all—with strong suburban
newspapers and more radio and TV stations
than any other market in the world

So we're looking for a very special person to
work in a very special place. A senior promo-
tion persen. For a very demanding spot

Specifically, to serve as Assistant Director of a
large department that really moves

To qualfy, you must know all phases of promo-
tion. You must be an excellent wnter. You must
seek and demand the highest quahty in every
project. And your creative and admiristrative
skills must be sprninkled with warm cohesive
ness

We like thinkers. And doers We'te negative on
"yes" people

Quite simply, we want one ol the best promo
tion persons in the business —or one who has
demonstrated ability to become one of the
hiest

Far instance, someone who could write this ad
much shorter—and much better!

Qur newspaper offers an outstanding salary
and benefits program, including a lully-paid
retirement plan, broad medical and dental
assistance and exceptional working condi
tions. We're an equal opportunily Company
We are not in a hurry We plan to really look
around. This ad is also running in Editor and
Publisher magazine, aimed at newspaper pro
motion people. But we recognize that the radio
and television fields also have some outstand -
ing promotion people—we want them 1o be
aware of this opportunily. And our Own promo-
fion supervisors also know about this search
.. we're looking at them, too. Because this
spot, when filled will strongly inlluence our
future crealiveness and productiveness
It you're interested and think you qualily {(we're
inCluded a lot of information here o you can
honestly decide), please send a brief resume
to our Employment Superwisor, Jim Duncan
Mail it to him at the Los Angeles Times,

Now you know who we are

And where we are

We publish more news and features than any
other newspaper in the word. And we publish
more advertising linage than any other news
paper

We have America's largest home-delivered
circulation—and the largest weekday total cir-
culation of any metropolitan standard-sized
newspaper

We're a leader in publishing technology
We've just won our ninth Pulitzer Prize

All of us on The Times" promotion team are
going to do our part to see to it that our news-
paper continues lo lead. But we need another

team membey
That's why we spiced up BROADCASTING

Classified Ads this week. Now, it's up lo one of

'
L you

Situations Wanted News

PROMOTION

( 5 time award winning sports director. Credits in-

clude in depth programs with national sports
personalities. Major League coverage experi-
ence in all sports, including pro playlf®y back-
ground, total coverage of big ten sports at major
Univ. My next award could go to your station.
Contact Jim Miller, 808-238-0895 or write 469
Hilton Drive, Madison, Wis. 53711, Opportunity
more important than pay.

~

)

ECONOMICS REPCRTER

Ph.D. in econ.; TV reporting experience;
strong voice; good face; aggressive;
VIDEOTAPE available to serious inquir-
irj% Mel Stone, Econ Dept. Grand Forks,

Placement Service

Times Mirror Square,Los Angeles, CA 90053,
.

[ %HAPPY BIRTHDRY AMERI

([ RADIO-TELEVISION-CATV

STATION OWNERS & MANAGERS

We will recrult your personnel
at no charge to you. Call the

“PERSONNEL HOTLINE”

L 305-987-8838

N

Miscellaneous

should be broadcast several times on
SUNDAY—JULY 4, 1976 —during our bl-
centennial. Hayden Huddleston's 11
minute narration is yours for only $15.00
outright buy. Easy to sell. Send check for
your tape today. HAYDEN HUDDLESTON
PRODUCTIONS, INC. 305 Shenandoah

\ Building, Roanoke, Virginia 24011.

THE DECLARATION OF INDEPENDENGE )

r
23" VIDEO MOBILE UNIT

Fully equipped with or withoul two CEl 280
color cameras and CBS 800 image enhancers,
Tektronix 528 wave form monitors, Telemet
7945 production switcher and 4704 chioma
key, Unimedia dual 9 color monitors, Telema-
tion slide chain. Sparta 4515 audio tape. two
IVC 870 and one IVC 760 video lape recoi-
ders. All equipment only year & half old.
Call or write

R.E. Joslin
Big Valley Cablevision, Inc.
4955 West Lane
Stockion, CA 95207 (209) 466-1567

.

n

—

BICENTENNIAL

Fractured History
Five 50-second spots with open end for $75.
For a sponsor who wants something different at
a {ow cost. Ideal for banks, loan companies,
others. Hear hefore you buy. Call coilect
218-337-7930 for audition and facts.

=

* 200 YEMRS OF LIBERTY
W BICENTENNIAL C€l€DRATION
: AMERICA C€|.€BQRT
CAMPAIGN ‘76
«TV SLIDES s6"’

SEND FOR COMPLETE LIST

L DOB LEBAR FLMS 240 € 555T W YORK 10022

~

4 YOU BELONG IN

BROADCASTING!
1735 DeSales Street, N.W.

Washington, D.C. 20036

2
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Audience Research

INCREASE SALES
with a customized PRS audience survey
. from 3329 %

Professional Research Services ' Pﬂ%s ‘

|L_6806 S Terrace Rd Tempe. Az 85263 (602) 839-4003

Business Opportunity

For Sale—40 Shares Stock inT
Twin Tier Broadcasting, WTTC-
AM, WTTC-FM, Towanda, Pa,
and WYBG-AM Massena. Call

717-885-7753.
v,

For Sale Equipment

A.M. or FM. recelvers to use with your EBS
system, designed to go 24 hours a day-every
stability. .M. is crystal controlied. A.M. audio is

day. Excellent sensitivity, selectivity - and
800 ohm balanced. All sets permanently fix-
tuned to your primary EBS Station. Available
Walnut cabinet table model or rack mount. A.M.
$55. FM, $65. Fixtune Etectronics One W. 30th
St. N.Y.C. 10001.

Personnel Available

)

-

OWNERS

Our client offers a dynamite package in-
cluding general manager, sales man-
ager, program director, music director.
production manager and chief engineer,
as well as three top-rated, major-market
air-personalities. In short, they are a
staff looking for a place to happen. New
York or New Lebanon. Los Angeles or
Los Alamos. This staff can win
anywhere. Do you have the facility and
signal but not the ratings and billing?
we'd be happy to lalk to you about
changing all that. Write: Capital Pro-
grams Company. 1 N. LaSalle Street,
Suite 4700, Chicago, iliinois 60602.

Wanted To Buy Stations

f ™
Experienced radio owner, gener-
al manager, sales manager. Pro-
gram manager is interested in
investing up to 25,000.00 cash
in a station that also needs on
the spot management. If you are
in need of a working partner
please write. All replies will be
treated on a confidential basis.

Box S-271, BROADCASTING.
- )

For Sale Stations

5 kw daytime, South. Ethnic money-
maker. $275,000 cash is less than
1.5 X gross. This one will go fast.
No Brokers,

Box S-145 BROADCASTING.

For Sale Stations
Continued

For Sale Stations
Continued

LARSON/WALKER & COMPANY
Brokers, Consultants & Appraisers
Los Angeles Washington

Contact:

Witiem L. Walker

Suite 308, 1725 D.Saln St, N.W.
Washington, 0.C. 20038

W 202-223.1553

_

MEDIA BROKERS
APPRAISERS

RAICHARD A

435 NORTH MICHIGAN + cmcmosom 1

312°467:0040

Brokers & Consultants
to the
Communications Industry

THE KEITH W. HORTON COMPANY, INC
1705 Lake Strest & Eimire, New York 14902

\_ PO, Box 948 a (607) 733-7138 )
M.W. Small AM/FM 200K 58K
EAST Medlum Daytime 375K 29%
$.E. Small Fulltime 186K Nego
MW, Small Daytime * 145K 25K
EAST Small CATV BOK Nego

Atlsnts — Boston —Chicago—Dalias
New York—San Franclsco

CHAPMAN ASSOCIATES'

nationwide service

€

1835 Savoy Driva,

Atlants, Georgis 30341

PAUL KAGAN
ASSOCIATES. INC
100 MERRICK ROAD ROCKVILLE CENTRE N Y 11570 (516) 764.5516

( 1000 watt Daytimer at 010 KHZ )

*City area about 95,000 in metro area of sbout

295.000. “Western part of Virginia. *Only black

programed station in the market. A musl buy for

many r and regi

about $130.000.

*About 5 acrés and included. Possibl

to operate at transmitter site.

$250,000. Owner will help finance.

BUSINESS BROKER ASSOCIATES

615—-894-7511 J

o

BROADCASTING’S CLASSIFIED
RATES

Payable In sdvance. Check or money order only

When placing an ad indcale the EXACT category desired.
Television or Radw, Help Wanted or Situations Wanted. Man.
agement, Sales, Etc. If this inlormation 15 omitled we will deler-
ming, according to Ihe copy enclosed. where the ad should be
placed. No make goods will be run it all informanion 1s nol .
cluded.

The Publisher 15 not responsible for 8rors i pnnting due to il
legible copy. Type of pnnt clearly all copy!

Copy: Deadtine 1s MONDAY (or Ihe iollowing Monday's issue.
Copy must be submitted n whning.

No teleph

copy P

Repiles 10 ads wilh a box number should be addressed 1o Box
Number, cio BROADCASTING, 1735 DeSales St NW.
Washington. D.C. 20036.

Since January 1, 1974, BROADCASTING no ionger for-
wards audio upn. trnmcrlpllom. films or VTR's.
BROADGASTING cannot accept copy requesting sudio
tapes, transcriptions, films or tapes to be sent to s box
number.

Rates, classified Hstings ads:

—Help Wanied. S0c per word—$10.00 weekly minlmum.
{Bliling charge to stations and fiems: 51.00).
—Situations Wanted. 40¢ per word—$5.00 weekly

minimum,

—All olher classilicalions, 60c per word—$10.00 weekly

minimum.

—Add $2.00 for Box Number pér issue.

Rates, ciassitied display ads:

—Siluations Wanted {Personal ads} 52500 per inch.

— Al other $45.00 per inch

—More than 4" billed at run-of-book rate.

— Stauons for Sale. Wanled to Buy Stations, Employment Agen-
cies and Business Opportunity advertising requires display
space.

Publiisher reserves the right to siter Classified copy to
conform with the provisions ot Title Vi of the Civii
Rights Act of 1984, as amended.

Agency Commisslon only on display space.

Word Count: Include name and address. Name of city (Des
Moines) or of state (New York) counts as two words. Zip Code
ot phone nymber mcluding area code count$ as one word.
(Publisher seserves the nght lo ormit 2ip code and/or abbreviale
words i space does not permit} Gount each abbreviation. in-
itial, single figure or group ol figuras or letters as a word. Sym-
bols such as 35mm. COD, PD. GM, etc. count a5 one word. Hy-
phenaled words count as two words.

Name Phone

City State Zip
Insert time(s). Starting date Box No.
Disptay (number of inches).

Indicate desired category:

Copy:
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Focus on Finance®

Stockzindex

ADPIOX. Tolai market
Ciosing Ciosing shares capitali-
Stock Wed. wed. Net change % change 1976 PIE out zation
symbaol Exch. June 2 May 26 in week in week High Low ratio {000} (000)
B
Broadcasting
ABC ABC N 32 31 3/4 + 176+ W78 32 7/8 19 7/8 28 17+289 553,248
CAPITAYL CITIES cce N 4R 3/8 48 3/4 - 3/8 - .76 52 5/8 42 1/4 14 T+716 373,261
CRS CBS N 54 3/4 52 7/8 + 1 7/8 + 3.54 58 46 3/4 12 28.313 1,550,136
cox cox N 33 32 3/8 + 5/8 + 1.93 36 172 28 3/4 13 S.+861 193,413
GROSS TELECASTING GGG A 11 11 .00 12 3/8 10 7 800 8,800
LIN LINB Q 15 1/4 14 374 + 172 + 3,38 17 1/4 9 5/8 8 2,382 36,325
MOONE Y MOON 0 2 3/4 2 374 .00 3 7/8 2 3/8 5 425 1,168
RAHALL RAHL Q 5 1/4 5 + 1/8 +  2.50 5 1/4 4 172 14 1+297 6+647
SCRIPPS—-HOWARD SCRP o 27 172 27 172 .00 2R 172 20 1/2 8 2+589 71,197
STARR#* SBG M 2 172 2 s/8 - 1/8 - 4.76 5 2 172 1,202 3,005
STORER SRK N 24 3/8 24 172 - 1/ - .51 25 7/8 15 7/8 8 4 54R 110,857
TAFT TFR N 2R 1/4 28 172 - 1/6 - .87 29 3/8 23 1/4 11 44046 1144299
TOTAL 76,468 3,022,358
Broadcasting with other major interests
ADAMS-RUSSELL AAR A 3 5/8 3 7/8 1/6 -  6.45 4 3/4 2 8 1+258 44 560
AvVCO AV N 11 174 11 1/8 + 1/8 + 1.12 12 3/8 4 172 2 11,481 129,161
BARTELL MEDIA%% BMC [ 1 1 .00 1 174 172 24257 24257
JOHN BLAIR BJ N 10 1/8 9 5/8 + 172 + 5.19 10 5/8 5 8 2,403 24,330
CHRIS=CRAF T*=* CCN N 5 1/8 5 3/8 =~ 176 = 4,65 6 3/8 5 44162 21,330
COMBINED COMM, cCa N 18 1/2 18 + 172 + 2.77 18 1/2 12 5/8 11 5,807 107+ 429
COWLES Cwl N 9 3/8 9 + 3/8 +  4.16 10 6 1/8 13 3,969 37,209
DUN & BRADSTREET DNB N 25 172 26 1/4 - 3/4 -  2.85 33 374 25 1/2 16 26,581 677815
FATRCHILO IND. FEN N 10 5/8 11 - 3/8 - 3,40 11 174 & 1/8 15 5,708 60,647
FUQUA *% FOA N 7 3/4 7172 + 1/4 + 3,33 R 7/8 4 172 8,551 66:270
GANNETT CO. GCI N 35 35 1/2 - 172 - 1.40 40 32 7/8 18 21,108 738,780
GENERAL TIRE GY N 19 172 19 + 172 +  2.63 23 17 5/8 6 21+914 427,323
GLOBETROTTER®* GLBTA O 2 5/8 2 5/8 .00 2 7/8 1 172 2,783 74305
GRAY COMMUN, 1] 6 6 . 00 A 172 [ & 475 24850
HARTE-HANKS HHN N 24 1/4 24 174 1.04" 25 17 1/8 13 4,381 106+239
JEFFERSON-PILOT JP N 25 7/8 26 1/4 - /8 - 1,42 31 1/6 25 7/8 11 264,074 622,914
KATSER INDUSTRIES K1 A 13 5/8 13 174 + 3/8 + 2.3 13 5/8 8 7 27,598 376,022
KANSAS STATE NET. KSN [s] 3 172 3 1/2 .00 4 7/8 3 5 1,815 64352
KINGSTIP KTP A 6 3/4 7 /8 - 3/8 - 5.2 A 5/8 4 1/8 5 14154 7+789
KNIGHT-RIODER KRN N 33 7/8 33 1/8 + /e + 2,26 35 5/8 28 7/8 15 8.305 281,331
LEE ENTERPRISES LNT A 16 5/A 15 3/8 + 1 1/4 + 8.13 25 1/2 15 3/8 11 3,352 55,727
LIBERTY LC N 14 5/8 15 - /s - 2.50 17 9 1/2 6 6,762 98,894
MCGRAW-HILL MHP N 1a 13 3/R  + 5/8 + 4.67 17 12 3/4 10 24,700 345,800
MEDIA GENERAL MEG 4 16 17 1/8 - 1 1/8 - &.56 19 172 14 1/4 8 7,272 116+352
MEREDITH MODP N 15 1/2 15 1/2 .00 17 5/8 10 1/4 4 3,041 474135
METROMEDTA MET N 26 174 23 172 + 3/4 + 3.19 24 7/8 15 9 64553 158.910
MULTIMEDIA MMED o 18 1/2 18 1/2 .00 19 1/2 14 174 11 44390 81,215
NEW YORK TIMES CO. NYKA A 13 3/8 12 5/8 + 3/46  + 5.94 17 3/8 11 172 13 10,931 146,202
OUTLET CO. [shyV] N 18 17 172 + 172 +  2.RS 19 12 7/8 6 1391 25,038
PAST CORP, ¥ POST o 10 172 10 1/2 .00 10 1/2 a 871 9,145
REEVES TELECDM=x RAT A 1 5/8 1 5/8 .00 2 1/4 1 1/8 2,376 3,861
ROLL INS ROL N 21 174 21 3/8 - /8 - .58 27 3/8 20 3/4 14 13.404 284,835
RUST CRAFT RUS A 7 1/8 7 3746+ 1/R +  1l.61 9 7/8 5 5/8 7 2+291 18,041
SAN JUAN RACING SJR N 7 1/8 7 374+ 1/R + 1.61 9 174 7 1/4 6 2,509 19,758
SCHERING-PLOUGH SGP N 50 3/4 52 3/8 - 1 5/B - 3,10 59 3/&4 4T 172 19 53,995 2,740+ 246
SONBERL ING soe A 10 3s8 9 3/4 + 5/8 + 6.4l 13 6 3/64 5 729 74563
TECH OPERATIONS*% T0 A 3174 3 1/ + 1/8 +  4.00 4 3/4 2 7/8 14344 44368
TIMES MIRROR CO. T™C N 20 3/4 20 174 + 172 +  2.46 23 18 1/4 14 33,881 703,030
WASHINGTON POST CO. wPQ A 33 1/2 33 1/2 .00 35 21 3/4 11 44546 152,291
WOMETCO WOM N 17 174 17 172 - 1764 - 1.42 19 1/2 13 8 6,292 108,537
TOTAL 376,414 8+834,861
e ——
Cablecasting
AMECO#* aAco o] 1/2 172 .00 172 3/8 1,200 600
AMER. ELECT. LARS%®x AELBA O 1 174 1174 .00 2 1/8 3/4 1,672 2,090
AMERICAN Tv & COMM, AMTY 4] 16 3/4 16 3/4 .00 21 3/4 13 172 1R 3,322 55,643
ATHENA COMM, %% * 0 3/8 3/R .00 172 1/8 2,125 796
BURNUP & SIMS== ASIM o] 4 374 4 5/8 1/8  + 2.70 5 172 4 5/8 8,351 39,667
CABLECOM-GENERAL cce A 5 3/4 & - 176 - 4,18 8 1/8 5 1/2 5 24560 144720
CaABLE INFO. Q 172 176 + 1/4  + 100.00 172 174 3 663 331
COMCAST 0 3 3 .00 3 1/8 1 7/8 38 1.708 5,124
COMMUN. PROPERTIES CoMu Q 3 1/2 3 172 .00 3 374 1 7/8 45761 164663
COX CABLE cxC A 14 3/6 14 3/4 .00 17 3/4 13 17 3,560 52,510
ENTRON ENT 0 1 3/4 1 5/8 + 1/8  +  T.69 1 3/4 1 5/8 2 979 1,713
GENERAL INSTRUMENT GRL N 14 5/B 13 + 1 5/8 + 12.50 14 5/8 8 1/4 19 7.178 104,978
GENEVE CORP. GENV o] 9 9 172 - 172 - 5.26 9 3/4 6 1/2 &0 1.121 10,089
TELE-COMMUNICATION®*  TCOM 0 2 7/R 2 7/8 .00 5 1/4 2 7/8 5,181 14,895
TELEPROMPTER %% T N 7 3/8 712 - 1/8 - 1.46 9 3/8 5 3/4 16,634 122,675
TIME INC, T N b4 63 1 + 1.58 69 1/2 59 3/4 13 10.036 6424306
TOCOM TOCM o] 2 7/% 2 1/R .00 3 1/4 1 5/8 10 617 1,773
UA-COLUMBTA CABLE UACC 0 12 12 .00 13 9 12 1,700 20,400
UNITEN CABLE Tvsx ucTVy 0 2172 2172 .00 3 1 5/8 1.879 44697
viacom vVIa N 8 1/4 8 1/8 + 1/8 +  1.53 11 374 T 7/8 9 3,654 30.145
VIKOA viK A 3 1/8 3 1/8 .00 3 3/4 1 1/8 156 2,529 7+903
TOTAL 81,430 1+149,716
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Approx. Total market
Closing Closing shares capitali-
Stock waed. Wed. Nel change ‘F change 1976 PIE out zalion
symbol  Exch. June 2 May 26 in week in waek High Low ratio fooo) 000)
L ]
Programing
COLUMBIA PICTURES CPS N 5 5172 - 1/2 - 9.09 77/8 5 5 6,748 33,740
DISNEY pIS M 53 1/8 52 3/4 + 3/8 + .71 &3 S0 1/8 24 31,005 1,667,140
EIEMWAYS FWY A 7 1/8 7 1/6 - /8 - 1.72 10 1/4 5 1/4 7 21164 15,418
FDUR STAR 3/8 3/8 .00 5/8 3/8 [ 666 249
GULF + WESTERN W N 24 5/8 24 1/6  + 3/8 + 1.54 25 1/8 19 /8 S 30,058 T40,178
MCA *%% MCA N 32 65 1/4 - 33 1/4 - 50.95 79 1/8 32 6 174344 555,008
MGM MGM N 13 S5/8 13 17/8 - 1/4 = 1.80 15 3/4 12 7/8 7 13,091 1784 364
TELETRONICS INTL. 0 5 1/2 6 s 172 S 8.33 g 5/8 3 3/4 9 BB7 44878
TRANSAMERICA TA N 10 1/2 10 174 + 174 + 2.43 11 5/8 8 1/4 8 641947 6814943
20TH CENTURY-FOX TF N 8 7/8 9 3/8 - 1/2 o 5.33 15 8 7/8 5 7+558 67:077
WALTER READE WALT 0 1/4 1/4 .00 3/8 1/4 13 49296 1.074
WARNER WCIE N 20 1/8 19 172 + 5/8 + 3.2D0 24 17 172 31 17,728 356776
WRATHER WCO A 4 1/8 4 172 - 3’8 & 8.33 5 1/8 3 1/8 13 24229 G.194
TOTaL 198,721 4,291,039
_-
Service
8ADC INC, BBODO o 20 172 20 1/4 + 1/4  + 1.23 21 16 3/4 8 2,513 51+516
COMSAT cQ N 25 3/4 26 1/2 3/a = 2.83 31 3/4 23 7/8 [} 10,000 257500
DOYLE DANE BERNBACH DOYL o 12 1/8 12 1/8 .00 13 8 7/8 8 1,816 22+019
FOOTE CONE & BEEDING FCB N 12 3/4 12 7/8 - 1/8 S -97 14 10 1/4 8 2+130 274157
GREY ADVERTISING GREY 1] 10 1/2 10 1/4  + 174 + 2.43 10 3/4 6 T7T/8 6 1,213 127386
INTERPUBLIC GROUP 1PG N 22 1/8 21 172 + 5/8 + 2.90 26 5/8 16 3/8 & 2+2%0 50,666
MARVIN JOSEPHSON MR VN a] 8 3/8 T 172 + T/8 + 1ll.686 10 3/8 7 8 1,952 16+ 348
MCI COMMUNICATIONS®=% MCIC a 1 5/8 1 172 + 1/8 + 8.33 3 3/8 1 3/8 15.826 25+717
MOVIELAB MOV A 1 174 1172 - 176 - 16.66 2 5/8 1 5 1+ 407 1,758
MPD VIDEOTRONICS#*% MPO A 3 3 .00 3 3/8 2 3/8 837 1611
NEENHAM, HARPER NOHMA 0 [ 6 .00 5 7/8 5 5/8 4 Blé& 44,896
A. C. NIELSEN NIELB ] 18 1/8 18 + 1/8 + +69 24 5/8 18 12 10.598 192,088
NGILVY & MATHER OGIL s] 27 174 27 172 - 174 £ «90 27 172 17 9 1,805 49,1886
J. WALTER THOMPSON JHT N 10 374 10 3/8 + 3/8 + 3.61 13 7/8 T 1/8 9 2+649 28,476
TOTAL 55+552 Tal.674
= — 0
Electronics/Manufacturing
AMPEX APX N 7 176 7 3/8 - 1/8 - 1.69 8 1/8 & 3/4 73 10,885 78:916
CETEC CEC A 2 1 7/8 + 1/8 + &.66 2 3/4 1 174 13 2+319 4,638
COHU. INC. COH A 2 174 2 3/8 - 1/8 - 5.26 3 5/8 2 11 l+617 3+638
CONRAC CAX N 21 3/8 21 + ‘e o+ 1.78 24 20 7 1+282 27+6402
EASTMAN KGDAK EASKD N 100 99 172 + 172 + .50 116 3/4 S99 172 25 1614347 16+134+700
FARINON ELECTRIC FARN a 10 10 1/4 - 1/4 £ 2.43 11 172 7 19 3,937 39,370
GENERAL ELECTRIC GE N 52 50 1/4 + 1 3/4& + 3.48 56 3/4 &4 15 184,427 9+530+204
HARRIS CORP. HRS N 44 7/8 45 174 - 3/8 = .82 4h 3/8 33 3/4 11 6+ 066 272211
HARVEL INDUSTRIES = HARV Q & 6 .00 & 6 16 480 2+88B0
INTL. VIDECQ CORP,** IvCP 1] 2 3/8 2 3/8 « 00 3 1/8 1 L/8 2+701 &r4la
MICROWAVE ASSOC. INC MAT N 17 1/8 17 1/4 - 1/8 o 72 20 13 374 11 1+320 22,605
EL] HMM N 55 56 3/64 - 1 3/a - 3.08 63 172 54 .1/2 23 114+ 240 6+283,200
MOTOROLA MOT N 55 52 3/8 + 2 5/8 + 5.01 55 41 174 31 28,300 1+556+ 500
N, AMERICAN PHILIPS NPH N 25 3/4 26 172 - 3746 o 2.83 33 19 7/8B 8 12,033 309+849
0OAK INDUSTRIES OEN N 10 1/8 10 1/8 .00 11 1/2 T 1/6 25 1,639 16+594
RCA RCA N 26 7/8 25 + 1 7/8 + 7.50 27 3/4 18 7/8 16 Tae 627 2+005,5600
ROCKWELL INTL. ROK N 30 30 1/ - 1/4 = .82 32 172 23 3/8 Q 31,200 936,000
RSC INOUSTRIES RSC A 1 5/8 1 172 + 1/8 + B.33 2 172 1 3/8 8 3,440 5+ 590
SCIENTIFIC-ATLANTA SFA A 14 1/4 13 3/4 + 1/2 + 3.63 18 5/8 10 174 11 1.387 19, 764
SONY CORP. SNE N 9 3/8 g 5/8 - 1/4 - 2,59 e 7/8 T 1/4 35 172,500 1+617+187
TEKTRONI X TEK N 59 5/8 59 1/4 + 3/8 + .63 62 172 44 1 /4 18 B.671 517,008
TELEMATION TIMT 0 172 /4 - 174 - 33,33 1 172 1 1.050 525
VARIAN ASSOCIATES VAR N 14 1/4 13 5/8 + 5/8 + 4,58 17 1/4 12 12 6+838 974441
WESTINGHOUSE WX N 14 7/8 14 7/8 - 00 17 374 13 7 87,001 1:295+478
ZENITH ZE N 32 3/8 32 1/8 + 174 + <17 38 1/4 23 5/8 18 18,79¢ 6084617
TOTAL 938,198 419452+ 331
L4 GRAND TOTAL 1+726+781 594491,977
Standard & Poor's Industrial Average 112.7 111.7 +1.0

A-Amencan Stock Exchange
M-Midwest Stack Exchange

N-New York Stock Exchange

O-over the counler (bid price shown}
P-Paciht Stock Exchange

Over-the-counter bid prnces suppked By
Hoinblower & Weeks, Hemphill-NOyes InG.
‘Washington.

Yearly hugh-lows are drawn ltom lradhing days
eporied by Broadcasting. Actual hgures
may vary shighlly

‘Stock did nol nade on Weunesuay. closing
pnce shown is 1asl Iraded price
‘*No P/E ratio s compuled.
regisiered net loss

“**Slock spi

company

PIE 1alos are based on earmings per share
bigures o1 the 1ast 12 months as pubhshed
by Standard & Poor's Corp of as oblaned
through Broadcasting’s own research Eain-
nys hgures are exclusive ol extraodinary
gains or losses

Less active astocks. Ttading in the lollowing ssues is 100 infrequent for weekly
reporting. This histing reports the amounl and dale ol |he lasl known sale:

Camptown Industnes
CCA Electronics
Concert Network
Elkins InStitute

Hernlage Commumications . .

Lamb Commumcanons
Tele-Tape . -
Universal Communicalions
Woods CommuniCalions

/8.
"8
1,
18
278
1114,
1IN
14 ..
112

10/2/74
11420/74
6/4/75
11/20/74
318176
316174
215175
A5
128475
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Bob Schmidt at NCTA:
making those first downs

Robert L. Schmidt, president of the Na-
tional Cable Television Association, has
competed in many arenas. They range
from the basketball court to the football
field to courts of law to the halls of Con-
gress. But the competitive spirit that once
drove him in the early 1960’s as quarter-
back of the University of Southern
California Trojans football team is still
within him today as he quarterbacks the
cable television industry.

Sports is a nearly continuous thread
running through Mr. Schmidt’s back-
ground. He was All-American in basket-
ball in high school, made varsity football
as a freshman at Notre Dame, led the USC
football team after transferring there, was
drafted by the New York Titans (forerun-
ner of the Jets) professional football team
and coached the Georgetown University
football club. Today, he is owner of the
Washington Tennis Center, an indoor fa-
cility in McLean, Va., and he keeps in
shape playing golf, tennis and, according
to one NCTA staffer, a still mean game of
basketball.

Sports, however, is only one reflection
of Mr. Schmidt’s will to win. His father
died when he was a teen-ager, and Mr.
Schmidt worked then and all through col-
lege to support himself. It was the reason
he left Notre Dame: USC athletes were
allowed to work part-time, and the Los
Angeles location was closer to home, in
Bakersfield, Calif. Like many of the USC
jocks, Mr. Schmidt worked as an extra and
as a stuntman in the Hollywood studios.

“‘I was one of the guys that gets blown
up or put on fire,” Mr. Schmidt says. He
worked in *‘Elmer Gantry™ and in “Spar-
tacus’’ as an extra and had speaking roles
in the TV series, Ozzie and Harriet, and in
the movie, “‘The Qutsider,” a biographical
sketch of Ira Hayes, the American Indian
who helped raise the flag on Iwo Jima.
Another of his nonspeaking roles was
when Mr. Schmidt’s underarms were
featured in an early Right Guard anti-
perspirant commercial {a role that paid for
his first year of law school).

It was not the entertainment world,
however, that drew Mr. Schmidt away from
a sports career. It was politics.

In 1960, the Democrats held their na-
tional convention in Los Angeles, and Bob
Schmidt did volunteer work for them
chauffering the then governor of Ohio,
Mike DiSalle, around town. Mr. Schmidt
says that Governor DiSalle ‘“*was the kind
of person who took you inside his circle.”
And that was the beginning of politics for
Mr. Schmidt.

All political roads lead to Washington

Profiles

F {

3 ? 7
Robert Louis Schmidt —president, National
Cable Television Association; b. May 24, 1939,
Evanston, lIl.; BA, business administration,
University of Southern California, 1961; various
staff positions with Democratic National
Committee, 1961-64; International Telephone
and Telegraph Co.. public affairs director,
Washington, 1964-74; international business
degree, American University, 1968; law degree,
Georgetown University, 197 3; private law
practice, Washington, 1974-75; appointed
NCTA president, Aug. 1, 1975; m. Patricia Ann
Godtrey, Sept. 18, 1965; children—Mary
Margaret, 9; Laura, 7: Christian, 3.

B e
and it was there that Mr. Schmidt went
after graduating from USC, working for
the Democratic National Committee in
“‘the basement’ during the day and at-
tending Georgetown University Law
School at night. He began with the DNC
by running the Addressograph machine,
but later served as assistant to the chair-
man, special assistant to the treasurer and
as an advance man for President John E
Kennedy.

in 1964, Mr. Schmidt joined 1TT's gov-
ernment relations department in Wash-
ington. Later, he was moved up to director
of public affairs for Washington, serving
during the time of ‘‘the merger that never
came off* between ITT and ABC. He also
during that time acquired his law degree
and an international business degree.

Mr. Schmidt left ITT in 1974 and set up
his own law practice in Washington. His
clients included ITT, the Trial Lawyers
Association, a World Football League
franchise and various tennis. football and
soccer notables.

It was a fellow attorney who first ap-
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proached Mr. Schmidt about the job as
president of NCTA. His first reaction was
negative. “‘[ was not high on trade associa-
tions generally,”” he confesses. He thought
they were ‘‘hard-pressed” to carry out
their responsibilities, he says, since their
efforts are tied down by *‘action by com-
mittee’” and the “multifaceted interests of
its members.”

But he elected to take the job, partly out
of his unrequited desire to work in the po-
litical process, partly because of the
challenge. Eleven months ago, when he
joined the association, he knew next to
nothing about cable. Today, he is genu-
inely enthused about cable and where it is
going. (He will proudly display NCTA's
“new toy,” a video-tape playback unit that
association staffers can use to demonstrate
CATYV program offerings to legislators and
regulators.)

Mr. Schmidt is **anxious™ to do more
next year than he has accomplished in the
first months of his administration. Once
the copyright issue is out of the way, Mr.
Schmidt says the key problem for cable
will be for it to establish itself as a separate
medium and not as a service ancillary to
over-the-air broadcasting.

Many in the cable industry give Mr.
Schmidt much of the credit for NCTA's
victories so far on copyright. Indeed, most
of Mr. Schmidt’s time has been spent on
copyright rather than on other political
issues or administrative tasks. That has not
been a personal choice, he says, but one
he had to take because copyright is ‘‘the
most divisive issue’ for the cable industry.
He is pushing hard to put copyright to bed
before it takes an internal toll on the busi-
ness. His outlook is optimistic for passage
of a copyright bill that NCTA, and, he
hopes, the rest of cable can live with. All
that can prevent that now, he says, is if
‘‘broadcasters do everything in their power
to kill the bill.”

In fighting for cable in the copyright
arena, Mr. Schmidt has shifted NCTA's
lobbying focus away from the FCC and up
on Capitol Hill. And it is there that Mr.
Schmidt can call on his background.
“‘Sports and entertainment,” he says, are
the “‘two greatest bridges™” to political con-
nections. Sports and movie people have
the means to communicate widely, he
says, and they reach a great number of in-
fluential Americans. Mr. Schmidt's ac-
quaintances on both sides of the sports
bridge are impressive. And it is a bridge
across which he often travels.

Mr. Schmidt has run up a string of suc-
cesses in most of the arenas he has com-
peted in. It is probably too early for Mr.
Schmidt’s score to be added up in the
arena of cable television regulation, but he
has already demonstrated his will to win in
the first period of play.



Editorials®

Elitism at its worst

Eric Sevareid last week delivered an eloquent plea for a restora-
tion of reasonableness to discussions of television’s place in the
nation’s culture. His lecture at the Washington Journalism
Center’s seminar was in no way a defense or an apology. [t was
the considered judgment of a journalist who has seen his own
calling debased by those in the print media.

What Mr. Sevareid was saying, in a nicer way, was that the in-
tellectuals who write deprecatingly of television don't know what
they’re writing about. ‘‘Television is a combination mostly of
lowbrow and middle brow, but there is more highbrow offered
than highbrows will admit, or even seek to know about,”” he said.
“They will make plans, go to trouble and expense, when they buy
a book or reserve a seat in the theater’” But when it comes to
television, **They want to go home, eat dinner, twist the dial and
find something agreeable ready, accommodating to their sched-
ule’’

There is also hypocrisy among publishers who editorially decry
the low quality of television programing but who feature on the
cover of their weekly TV supplements ‘‘the latest TV rock star or
gang-buster character,” said Mr. Sevareid. The same hypocrisy is
evident when publishers “lecture the networks’’ for violence
(““and it is excessive™) but in the same papers publish advertising
for the most violent and pornographic plays and films,

Mr. Sevareid’s comments are reported at some length
elsewhere in this magazine and are commended to the attention
of readers who agree that television could be better but is being
grossly undervalued in the nation's press. This is not the average
hurrah-for-television speech prepared for a Rotary luncheon.
Considering its source, it must be heeded—even by the targets of
Mr. Sevareid’s obvious if tempered scorn,

Win some, lose some

The National Association of Broadcasters has won at least a tem-
porary respite from attempts on the Hill to create a new copyright
covering the manufacture and performance of recorded music
(BROADCASTING, May 31). The House Judiciary subcommittee
that is drafting a general copyright bill has rejected the adoption
of a recording royalty now, but with the stipulation that the
register of copyrights will study the matter and advise the Con-
gress in 1978 whether such legislation is desirable.

It says something about the esteem in which broadcasting is
held in Washington these days when the mere neutralization of a
legislative threat can be called a victory for broadcasters. Still, the
NAB is entitled to dance once around the Capitol — before going
back inside to renew the Struggle to neutralize other copyright
legislation that would favor cable television.

With exceptions too slight to matter, the same Judiciary sub-
committee three weeks ago adopted cable provisions that had
been drafted jointly by the National Cable Television Association
and the Motion Picture Association of America (BROADCASTING,
May 24). The subcommittee’s bill would exempt cable systems
from any copyright liability for local television signals and estab-
lish royalties for distant signals as follows: 0.675% of gross
receipts for the privilege of carrying distant signals, to be credited
against the first such signal picked up; 0.425% for second, third
and fourth distant signals, and 0.2% for each signal over four.
Systems grossing $160,000 or less semiannually would pay flat
fees at much lower scales for any number of distant signals.

No wonder the majority of cable operators support that fee
schedule. It is a cheap price to pay for their anticipated release

from regulations that they say will no longer be justified if any
copyright liability is legislated.

There are other features of the subcommittee bill that give
some comfort to broadcasters. The royalty tribunal that would or-
dinarily meet every five years to review the fee scales would meet
additionally whenever the FCC changed rules governing distant-
signal importations or exclusivity of syndicated programing, It
would also be required to assess how any changes in the FCC’s
distant-signal rules would affect broadcasting. Those provisions
are read as an implied endorsement of the FCC's continued
regulation of cable and as a deterrent to radical relaxation of its
distant-signal rules.

Still to be considered by the subcommittee is the new bill’s sec-
tion on remedies and enforcement. In that, the NAB hopes to get
the authority for radio and television stations to sue cable systems
for the deletion or substitution of commercials.

As we say, there may be time for a brief victory celebration on
the Hill, but no more than that.

Fees and fiddle faddle

The FCC seems bent on defending to its last lawyer its steadfast
refusal to refund fees that were clearly outlawed by a Supreme
Court decision back in March 1974, As reported here a week ago,
the agency once again asserted the righteousness of its position in
arguments before the U.S. Court of Appeals, where broadcasters
and a number of common carriers are seeking treatment equal to
that accorded cable operators, whose fees the FCC long ago re-
funded.

Once again there was the claim that the Supreme Court deci-
sion applied exclusively to cable because it was rendered in a case
that only the National Cable Television Association pursued after
the National Association of Broadcasters dropped out, upon an
adverse appellate-court ruling. Once again the FCC conveniently
de-emphasized the fact that it scaled down its whole fee schedule,
for broadcasters and everybody else, after the Supreme Court
acted. And, once again, the FCC was silent on the most
bureaucratic reason of all for its disinclination to make general re-
funds: As disclosed in a report in this publication’s issue of last
Jan. 19, the FCC staff is horrified at thought of the administrative
burden it would face if required to refund parts of all the hundreds
of thousands of fees paid by licensees in citizens-band radio.

Justice and equity have been singularly lacking in every FCC
action on fees, since it first began reading political signals from
Congress as orders to soak the regulated for 100% of the cost of
regulation. Perhaps those qualities may at last be introduced in
the appellate court’s decision. We would have more confidence in
the outcome if the whole story had been told to the court.

Drawn for BROADCASTING by Jack Schmidt

“Fred, you're going to have to change your name.”
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EMERY
INTRODUCES
ANEWTV.

PROGRAM.

You may not find it listed in the TV Guide, That's over 1000 jets a day. And we use hun-
but Emery's new T.V. program has something dreds of charter and commuter airlines, too.

dramatic to offer you. Wherever commercial airline service is weak.
New low rates. Specially designed for the So you won't have a wait for your ship-
T.V. film and production industry. ment. Nor will you have a weight problem.
If you have a shipment moving to or from  Because we have no size or weight restrictions.
any of the country’s major film and tape All this and more. For less.
production capitals (New York, Los Angeles, If you'd like to get with the program, just
Pittsburgh, Chicago) you can save as much tear out the coupon. Or call us.
as 30%.
And if you have multiple T T Towe [ SN N S D T — s =

T e e D To: Mr. Ben Scrimizzi, Domestic Marketing Coordinator BC67
p; ck EP r:; e th:t can savlep you I Emery Air Freight/Television Distribution Service
§ven nlzore World Headquarters, Wilton, Connecticut 06897

Yet while you no longer
pay extra with Emery, you
still get the extras.

Like an instant tracking

Yes! Your service sounds like it can provide the dependability and
economy ['ve been looking for.

O Please send me information [J Please contact me immediately

system that can give you an [average ______ air shipments per month.
up to the minute picture of Name Title
your film or tape in just ten
seconds. Over 100 offices, Company
worldwide, plus hundreds of Address
agents. )
What's more we're on City State Zip
practically every commercial I N ey

airline that carries freight.

The shortest distance between: two points.

____——____J

L_—___—————_——J



IPS TELEVISION PRODUCTIONS, INC.
IN ASSOCIATION WITH
HUGHES TELEVISION NETWORK
PRESENTS

A brand new 90 minute series that includes some of the
best (and funniest) moments ever on television.

Laughing preof that they don't make ‘em that way anymore.

Already cleared in 60% of U.S. TV households, with over
80% of the clearances in prime time.

For more information call: Dave Donnelly (212) 765-6600.

Executive producer: Jerry Harrison
Producer: Roger Ailes



