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TheWeek in Brief

'EANUTS GANG O Wary is the word as broadcasting
vatches President-elect Carter pick ex-Naderite to
1ead regulatory-reforrm unit. PAGE 19.

3OLDEN OPPORTUNITY O TVB meeting emphasizes that
1ext year can't possibly live up to this year's record, but it
~ill be a great chance for television to broaden its
Jusiness base, especially among retailers. PAGE 19.

NOT GUILTY, HE 8AY8 O FCC Chairman Richard E. Wiley,
in talk to TVB gathering, “totally rejects” charges
made by judge in family-viewing decision. PAGE 22.

TRYoUuT O FCC sets up experimental monetary
assistance program to help needy members of public
and licensees in commission proceedings. PAGE 23.

HOOKS FAREWELL O His resignation from the FCC in

January to become the executive director of the NAACP
is being greeted by blacks with demands that the Carter
administration name a black to succeed him. PAGE 28.

POSTMORTEMO Ford and Carter peopie comment on
the role television played in their campaigns —the
debates, advertising and news coverage. PAGE 27.

OPENING THE DOORS O Broadcasters file complaints
with the FCC on its proposals on what programing
records radio stations should keep and make available
for public inspection. PAGE 33.

THREE-WAY BLOCK O Citizen group opposes a three-way
station transfer in San Francisco to prevent the loss of
“unique” program formats. PAGE 35.

MONEY, MONEY O The CPB board allocates its $103-
million fiscal 1977 budget to public television and radio.
PAGE 36.

A FAMILY AFFAIR O Broadcast industry is trying to
determine what effects the family-viewing decision will -
have; CBS and ABC and the government say they will
appeal, while NAB says it will not enforce its code
pending the outcome of appeals. PAGE 38. Key excerpts

Indax to daparimants

of Judge Warren J. Ferguson's decision declaring the
family-viewing restrictions of NAB to be a violation of the
First Amendment are presented. PAGE 40.

BROADCASTING’S MUSEUM [0 CBS Chairman Paley
formally opens institution that will primarily present both
memorable and representative programing since the
beginning of radio and TV. He is funding the first five
years of its operation. PAGE 54.

NBC-TV SCORES O The network's "Gone With the Wind"
blows ABC-TV out of first place in Nielsens.
PAGE 58.

EEO WORD FROM CABLE 0 NCTA, commenting

on revision of FCC rules concerning equal-employment
policies of cable systems, cites extensive efforts of the
industry in that area. The association also expresses
some concern about the commission's authority.

PAGE 57.

BACK INTO THE BLACK [0 Teleprompter, which hadn't
posted profits in more than three years, makes its
comeback in the third quarter. PAGE 87.

MONEY FOR CABLE O Comcast obtains $5.3-million loan
for additions in Michigan. Eastern Telecom gets $3
million for Pennsylvania construction. PAGE 57.

NO SHACKLES O UNESCO draft resolution that would
have recommended greater government control of mass
media is voted down in Nairobi. The vote followed threat
of Western nations to quit organization. PAGE 58.

RTNDA’S AGENDA O Finishing touches are being put on
the organization's plans for its Miami Beach convention.
Carter has been invited. PAGE 56.

PS.ONSCHORR-CIA O Justice Department says it’s still
checking out some aspects of the celebrated leak case
but won't efaborate. PAGE &0.

NAB'S LEGAL EAGLE O Communications law is Erwin
Krasnow's passion. The new general counsel practices it,
writes about it. and, in a roundabout way, he even paints it.
PAGE 61.
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One of the industrial giantsin Dauphin
County in the WGAL-TV coverage
area is Hershey enterprises, engaged
in food and candy manufacture, re-
sort hotel and amusement activities.
Shown, an exterior view of Hershey's
Chocolate World, a new complex
designed to help Hershey tell its
story of chocolate to hundreds of
thousands of visitors every year.

WGAL-TV delivers strong buying power in

a diversified area

This pioneer TV station effectively covers the entire
Lancaster-Harrisburg-York-Lebanon ADI. One of the
country’s fastest-growing areas, this prosperous market
is outstanding for its economic and business diversity
and resultant stability. Consider the facts: manu-
facturing production $6,603,130,000; agricultural
production $365,294,000; retail sales $3,865,093,000*
Cash in on this outstanding buying power - include
WGAL-TV in your planning,

WGAL-TV

LANCASTER-HARRISBURG -YORK-LEBANON, PA.

* 1976 Sales Management Survey of Buying Power
1975 Pennsylvania Abstract

J 3 R

WGAL-TV Lancaster-Harrisburg-York-Lebanon, Pa.
WTEV Providence, R. |./New Bedford-Fall River, Mass.
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ClosedzCircuit®

Insider report: behind the scene, before the fact

T T T ——
Stet the news

CBS officials weren't talking, but best bet
late last week was that they intend to te!l
their TV affiliates, in effect, to relax —that
they don’t plan to try to expand CBS
Evening News any time soon and that if
they decide to try later on, affiliates will get
plenty of notice—interpreted to mean it
won't happen even year from now. If CBS
affiliates can relax, ABC’s and NBC’s can
too, since those networks are already on
record that they don’t plan to expand.
Word on CBS’s intentions is to be
delivered to CBS-TV Affiliates Board
meeting this week in Palm Springs, Calif.
e e et R |

Supply and demand

If newscast expansion is no longer issue
between TV networks and affiliates (see
above), another has risen to take its
place —long-simmering question of
expanding number of network commercial
minutes in prime time. Although some
station reps on hand say that’s what they
heard, CBS sources deny reports that CBS-
TV President Robert Wussler told closed
meeting of agency people that more
commercial minutes are ‘‘inevitable’’
What he said, according to CBS people, is
that there will be more only if there's
enough pressure from advertisers and
agencies to enlarge inventory —and
pressure isn't strong enough now.
Possibility of networks’ expanding
commercial inventory was also one of
main topics at brief, unscheduled Station
Representatives Association meeting held
at close of Wednesday session of
Television Bureau of Advertising’s annual
meeting (also see page 19). Prime purpose
was to review for broadcasters on hand
SR A’s extensive and critical analysis of
network practices and possibilities,
including expansion of commercial time
(BROADCASTING. Nov. 1). Stations were
warned to be on watch lest networks add
minutes, as one rep leader said, *little by
little so no one will notice.” SR A analysis
estimated one extra minute per each
prime-time half-hour could add $500
million to networks® annual take, most of
it at spot TV's expense.

T e ey S
Spin of wheel
FCC Chairman Richard E. Wiley’s plan to
substitute lottery for comparative hearings
as means of choosing among competing
applicants for broadcast frequencies may
be given trial in another field. Some
thought is being given to testing scheme in
new—and burgeoning—multipoint
distribution service.

More than 400 applications for authority
to provide multipoint service are pending,

and many of them are mutually exclusive.
Success in that service might make it
easier for commission to accept lottery in
broadcast area.

[Eai s =t S S e

Where'd everybody go?

Among some influential members there
was grumbling about timing of Television
Bureau of Advertising annual meeting in
Washington last week. TVB delegates were
about only folks in town—what with
Congress out of business and political
figures scattered for post-election rest and
recuperation. Sense of isolation was
compounded when not one of TVB’s
award winners, Walter Cronkite, John
Chancellor and Harry Reasoner, appeared
in person at banquet presentation. One
substitute, however, brought down house.
Audience agreed that Tom Pettit could
make living as comedian if jobas NBC
Washington correspondent paled.

L]

V hunting

With three VHF's in operation, General
Electric Broadcasting is reaching for
maximum quota of five. Quest is on for
two outlets in growth markets (preferably
top 50) which it would acquire on tax-free
exchange of stock. In addition to TV
outlets in Schenectady, N.Y., Denver and
Nashville, GE also owns three AM’s and
five FM’s. Reid L. Shaw, president,
headquarters in Schenectady.

T — — S P T T

Business as usual?

Shift in ownership of WMAL-AM-FM
Washington from Star Broadcasting Co. to
ABC Inc., isn’t likely to change outlets’
way of doing business. Andrew M.
Ockershausen, executive vice president
and operating head under Joe L. Allbritton
ownership, is being asked to stay on by
ABC after FCC approval of transfer (for
$16 million), and chances are he will.

S

Holdout

Whether ABC Sports President Roone
Arledge will remain at ABC is subject of
recurrent speculation, lately intensified.
It’s known that he wants to be
entertainment program producer (witness
short-lived Saturday Night Live With
Howard Cosell which he produced, briefly,
last year) but not so well known is that he
has been working for almost year on
expired contract, which suggests difficulty
in getting what he seeks in new one.
There’s been talk that NBC wants him to
give its sports schedule new life and might
offer something extra to get him. And
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NBC confirms discussions with Arledge
representatives.

Meanwhile, Hollywood columnist Rona
Barrett reported on ABC's own Good
Morning, Americalast week that ABC, to
keep him, had offered him presidency of
ABC News. ABC spokesmen denied that
one totally and without reservation.

Pt il i—
FCC jackpot

Many names are being suggested in
wildest speculation ever for two vacancies
upcoming at FCC to be filled by incoming
President Jimmy Carter. In addition to Ben
Hooks’s replacement, President must

select successor (Democrat or

independent) for incumbent Republican
Chairman Richard Wiley, who completes
his term June 30 and will enter law
practice here or in his native Chicago or
both.

Insiders see need for engineer on FCC
in light of upcoming international
telecommunications conferences. First
mention is Wally Johnson, 30-year FCC
engineering veteran and incumbent chief
of Broadcast Bureau. Also suggested is
George Jacobs, who has just moved from
chief of frequency division of Voice of
America, where he served 23 years, to
newly created post of director of research
and engineering on Board for
International Broadcasting. Ted Ledbetter,
engineer identified with black station
operations, had been candidate in past and
is again mentioned. Other names heard,
but with no appraisal of political clout are:
Wayne Coy Jr., son of late FCC chairman,
now with noncommercial WETA-Tv
Washington; Joseph Zias, member of FCC
review board; Henry Geller, former FCC
general counsel, and Al Kramer, former
head of Citizens Communications Center.
Losers among Democrats in Congress are
also suggested: Utah Senator Frank Moss,
New York Representative Bella Abzug,
and fowa Representative
Edward Mezvinsky.

P P S P

Update on radio

FCC this week will consider mixed bag of
proposals in staff draft of order revising
radio network rules. Number of existing
rules will remain basically unchanged. For
instance, rule barring station from limiting
itself by contract to one network would
remain substantially as is. On other hand,
staff is recommending elimination of rule
barring network from affiliating with more
than one station in market and feeding its
affiliates simultaneously. If adopted, this
would ease pain UPI Audio and AP Radio
might feel as result of adoption of new
network definition that would include
them.
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BusinesszBriefly

Ralston-Purina 0O Promotion budget of
about $10 million will be allocated to
introduce Fit & Trim, low-calorie, low-fat
dog food product. Wells, Rich, Green, New
York, is agency for new product, which
will be advertised nationally without
going into test marketing, starting in late
November. Network television will be
used extensively at outset of campaign to
reach target audience, women, 21-54.

Montgomery Ward O CB radio sets will
be showcased in spot TV flights to begin
in |late November for one week and in mid-
December for one week. Lee King &
Partners, Chicago, is seeking time slots to
reach men and women, 21-49.

Eastman Kodak O EK-4 film projector
will be promoted in TV spots beginning
Nov. 22 and continuing until Dec. 11. J.
Walter Thompson, New York, is taking
aim at men and women, 18-34, via buys in
daytime, early and Iate fringe and prime
periods.

Procter & Gamble 0O Company will test
an undisclosed product for nine weeks on
television beginning this week in limited
number of markets, with day, fringe and
prime-time 30's and 60's targeted to
women, 18-43. Doyle Dane Bernbach,
New York, is agency.

Oldsmobile 0O Company has begun 13-
week sponsorship of half-hour Green
Hornet, vintage radio mystery series, in
New York and is scheduled to sponsor
program in eight other major markets
within next several weeks (program
distribution via Charles Michelson,
Beverly Hills, Calif.). Program sponsorship
supplements spot radio drive begun by
Oldsmobile in early November in 158
markets. Commercials resemble dialogue
from Green Hornet and The Shadow
{another Michelson-distributed property).
Leo Burnett, Chicago, is directing its
appeal to men, 21-54.

Sara Lee and Standard Brands

O Companies will sponsor 13-week flight
beginning Dec. 27 featuring various
products. TV 30's in fringe, day and prime
time are geared to women, 18-49. Benton
& Bowles, New York, is agency.

Volkswagen O Porsche Audi gets four-
week television run beginning this week.
TV 30's in news and sports time are
targeted to men, 18-49. Doyle Dane
Bernbach, New York, is agency.

John Hancock O Two-week flight for
Mutual Life insurance begins Dec. 6. TV
30's in fringe, access and sports time will
be geared to men, 18-49. Rosenfeld,
Sirowitz & Lawson, New York, is agency.

Swift O Brown 'n Serve rolls are subject
of a nine-week television campaign to
start Dec. 27. Women, 25-54, are targets
of TV 30's in fringe time. William Esty,
New York, is agency.

Eastman Kodak, Coca-Cola,
Travelodge and Kelly-Springfield O
All are sponsors of 42-part weekend
special on CBS Radio Network. Portraits
of These United States, anchored by
Charles Kuralt, which will air during four-
day Thanksgiving holiday, Nov. 25-28.

Campbell 0O Radio spots are scheduled
for soup to start in tate November for four
weeks in large number of markets,
including Atlanta, Dallas, Los Angetes,
New York and Milwaukee. Needham,
Harper & Steers, Chicago, is seeking to
reach women, 18-49.

Waestern Auto 0O Retail chain is slated to
touch off spot TV drive on Jan. 10 and
continue through early May. Barickman
Advertising, Kansas City, Mo., is aiming to
reach men and women, 18 and over.

Van Heusen O Men's shirts will be
showcased in spot TV drive to coincide
with holiday season and to begin Nov.

22 for about five weeks. Scali, McCabe,
Sloves, New York, is seeking time slots to
reach men and women, 18-49.

A&P 0 Various A&P products will be
spotlighted in four-week campaign
beginning Nav. 29 to air in TV day, fringe
and prime-time 30's. Women, 25-49, are
targets. McCann-Erickson, New York, is
agency.

Sunbeam O Smoke and fire director for
home use is set for four-week flight to
start next week. Prime-time and tate
fringe TV 30's are aimed to reach adults,
25-54, Foote, Coone & Belding, Chicago,
is agency.

Star-Kist O Various products will be
displayed on spot TV starting in late
November for one month. Leo Burnett,
Chicago, is concentrating on time slots to
reach all women and women, 18-49.

Kiplinger O Changing Times magazine
will be accented in spot TV drive to begin
in early December for 10 to 12 weeks.
Clinton E. Frank, Los Angeles, is setting
its sights an men, 21-54.

Hunt-Wesson 0O Various products of
Clorox division will be accented in spot
TV drive starting in early December and
continuing until early June. Botsford-
Ketchum, San Francisco, is focusing on
women, 18-49.

Coors O Eight-week campaign to

BAR repotts television-network sales as of Oct. 24
ABC $736,603,800 (32.1%) O CBS §795,010,200 {34.7%) O NBC $761,497,200 (33.2%)

Total Total

minutes dollars )
waek wesk 1976 total 1975 total change
ended ended 1976 total doilars dollars m

Day parts Oct. 24 Oct. 24 minutes year to date year 1o date 1975
Monday-Friday
Sign-on 10 a.m. 157 $913400 5959 $30,379,100 §27.772000 + 94
Monday-Friday .
10 am.-6 pm. 1022 14,313.800 42775 499,800,500 418,840,500 +19.3
Saturday-Sunday
Sign-on-6 p.m, 314 8,792,300 12874 258,526,000 193,396,000 +33.7
Monday-Saturday
6 pm.-7:30 p.m. 106 3919700 4347 123,314,200 100.466.400 +227
Sunday
6 p/m.-7:30 p.m. 23 1,277,700 915 37.188.400 17,467,100 +1129
Monday-Sunday
7:30 p.n-t1 pm, 435 40,167,100 17.866 1,173,971.400 999.257.600 +11.7
Monday-Sunday
11 p.m.-Sign-off 220 5,625,400 8,687 169,931,600 139.029.400 +22.2

Total 2,277  §75000.400 93423 $2,293.111.200 $1.896,229.000 +20.9
Soutce: Broadcast Ad p
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itroduce new Press-Tab cans of Coors
eer will begin Dec. 6. Fringe and sports
'V 30's will aim for men, 18-49, Cadco is
ouse agency for Adolph Coors, Golden,
solo.

tureka O Vacuum cleaner will be
showcased in two campaigns, one for two
lays beginning Nov. 22 and another for
hree days starting Dec. 2. TV 30's in day
ind fringe time are targeted to women,
18-49. Young & Rubicam, New York, is
igency.

Sunshine Biscuits O Division of
American Brands will feature Hydrox
sookies in nine-week flight beginning this
month. TV 30's in fringe time are aiming
ior children, 2-11, and women, 25-49.
SSC&B, New York, is agency:.

Independent Life & Accident
Insurance O Spot TV campaign for
insurance will begin Dec. 11. Cecil West
& Associates, Jacksonville, Fla, is aiming
to reach men, 18-49.

Dannon O Yogurt gets television
promotion beginning Dec. 6 for 12 weeks,
using fringe, access and news 10's and
30's. Targets are adults, 18-49. Marsteller,
New York, is agency.

Rimmel O Cosmetics line will get
month-long television campaign next
spring beginning May 1. Day and fringe
TV 30's will aim for women, 18-34.
Keenan & McLaughlin, New York, is
agency.

Fotomat O Retailer of photographic
services is readying spot radio effort for
late February to run 38 to 40 weeks.
Markets include Dallas, Chicago,
Milwaukee, Nashvitle, Norfolk, Va., and
Omaha.

Cumberland Packing 0O Sweet & Low
artificial sweetener will get six-week push
beginning Jan. 10. Day, fringe and news
TV 30's are targeted to adults, 18-49. The
Mmediators, New York, is agency.

Nissln Foods 0 Oodles of Noodles is
product to get four-week push beginning
Jan. 10. TV 30's in day, fringe and access
time are targeted to women, 18-49, Hall &
Levine Advertising, Los Angeles (division
of Foote, Cone & Belding), is agency.

North American Systems O
Company's Mr. Coffee will be featured on
network TV throughout remainder of year
and not on spot TV, as previously reported
{BROADCASTING Nov. 1). Agency for client
is Ted Bates, New York.

Godchaux-Henderson O Two spot TV
flights for sugar are planned to begin in
early part of 1977. First is projected for a
start in early January for two o three
weeks and second for unveiling in early
February, also for two to three weeks.
About 35 markets, primarily in South but

T e R S W T i L Pl Rt
Rep appointments

O Wrvw(Tty) Evansville, Ind.: Blair
Television, New York.

O WusL(FM! Philadelphia: Blair
Radio, New York.

O Kvet(am and KASe(FM) Austin, Tex.:
Katz Radio, New York.

0O WeBc(Fm) Bangor, Maine: Herbert E.
Groskin, New York, for national; and
New England Spot Sales, Boston, for
regional.

in some areas of Midwest, will be tapped,
once go-ahead is given. Noble-Dury &
Associates, Nashville, will be aiming to
reach women, 18-49.

Rich Products O Coffee Rich (frozen
non-dairy creamer) will be spotlighted in
spot TV drive to begin in mid-January in
12 markets for four to five weeks. Healy-
Schutte Advertising, Buffalo, N.Y, is
aiming to reach women, 25-64.

Pfizer O Coty division of Pfizer is putting
together pre-Christmas spot TV
campaign on behalf of Emeraude
perfumes to run from Dec. 6 through Dec.
19. SFM Media Service, New York, is
gearing its buys toward men and women,
18-34.

Van Raalte D Panty hose promotion will
begin Dec. 6, using TV 30’s in day and
fringe time. Women, 18-49, are targets.
Chalk, Nissin, Hanft, New York, is agency.

Zwicher Knit Mills O Hanson knit
division will spotlight accessories for
winter in three-week flight beginning Dec.
1. Day and fringe TV 30's will aim for
women, 25-49. Mort Keshin, New York, is
buying service.

Tony's O Frozen pizza will be promoted
in five-to-six-week spot TV and radio drive
starting in late January in 86 markets,
including Atlanta, Boston, Houston and
Syracuse, N.Y. Carmichael-Lynch,
Btoomington, Minn., is zeroing in on
women, 18-49,

City Products O Los Angeles-based
company's Barker's division,
administrator of TG.&Y. stores, is getting
three-day radio flight in selected markets
beginning Dec. 1. Markets include
Houston and Kansas City. Agency is Grey
Advertising, Chicago, and is aiming for
adult men and women.

St. Croix O Company's Fishing Machine,
described as "a telescoping fishing rod
with patented depth lock," is using TV for
first time in spot TV campaign in 29
markets for five weeks, starting this
month. Product will be showcased as
Christmas gift on early and late fringe
periods to reach adults, 18-54. Agency is
David Singer Associates, New York.
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THE COX
SYSTEM.

FOR STATIONS WHO
LIKE MINDING
THEIR OWN BUSINESS.

Now.

A broadcast
aufomation system that is
in-house and in your control.
No more time sharing from
the “host” computer.

The Cox System is
tailored to your present
procedures. Both on and
off-line systems make you
conform fo their procedures.
The Cox System conforms
1O yours.

Find out more
about this remarikable
advance in broadcast
business automation. Call
Bill Henderson af 404/
256-5200.

Suite 100/Prado North,
5600 Roswell Road NE,
Atlanta, Georgia 30342

cox dala sewices

A Business Service of Cox Broadcasting Corporation






Movies. The best insurance you can buy.
Epic dramas like ‘QB VII’
and ‘Oklahoma Crude.’
Oscar-winning films like
‘Lawrence of Arabia,’ ‘Funny
Girl,’ ‘The Last Picture Show.’
Action films like ‘Shamus’
and ‘The Wrecking Crew.’
Moving movies like ‘Five
Easy Pieces’ and ‘Butterflies
are Free.’
There are 30 great films in
Volume 3 from Columbia Pic-
tures Television. And as home
insurance, there is no better
investment.

FEATURES FOR THE'70°S VOLUME 3

COLUMBIR PICTURES TELEVISIOR

S - Rs. . T

-
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MondayzMemo®

A broadcast advertising commentary from Beryl Seidenberg. senior vice president, Smith/Greenland, New York

The right time for
a radio renaissance

I’ve been fortunate in that my work
allows me at least one yearly trip abroad.
Naturally, I look forward to examining
what’s going on in my field there. But it’s
also the ideal time for me to reflect on the
directions and activities of the media back
home, given the stimufus of a foreign
counterpart.

By the end of a trip, my outlook usually
has been rather mixed. There are many
things in the European media that I end up
liking and 1 hope we'll be able to do such
things here, In London, for example, | am
always impressed with the inventiveness
of outdoor advertising. In Paris, 1 am al-
ways impressed with the quality of transit
ads. On the negative side, | have little pa-
tience for the quality of Sunday newspaper
magazines in London, and I haven’t much
to say on the majority of those movie
house ads that seem to precede every film
in Paris.

As for the broadcast media, | am often
struck by a seemingly greater willingness
to experiment with programing formats
over there. It’s no secret of course that
several recent and highly acclaimed films
were originally produced for television.
New York was recently treated to an entire
week of British programing, including ad-
vertising, by one of its local stations. By
many accounts, it was as enlightening as it
was entertaining.

A recent personal experience with Brit-
ish radio was even more interesting. While
in London, [ felt ill and decided to stay in
my hotel room for the day. That decision
left me with my radio as sole companion.
It offered what I considered brilliantly
written and produced dramatic programs,
both in the afternoon and evening prime
time.

My conclusion, based on this experi-
ence, is that | am certain there is a special
audience for dramatic radio programing in
the U.S. There exists a core audience of
people who are just too busy to sit down
and watch television soap opera. But given
the opportunity, I believe there are many
who would readily turn to their radio if this
kind of vehicle existed.

This type of programing, moreover,
would not be merely another option for
the light television viewer. It might create,
in fact, an entirely new audience, if the
programs were properly developed and
produced to give the listener something
special.

[ wanted to point out the circumstances
under which I found myself listening to
those radio shows in London because -1
think it’s important for us in media to con:
sider as often as possible what makes up
an audience, what the varied lifestyles of

Greenland Co., New York, since 1961. She
joined the agency that year as vice president-
media director. In 1973 she was advanced to
senior vice president, media/marketing
services. Ms. Seidenberg began in advertising
with Kastor, Hilton, New York, in 1955 as
assistant to the media director. She later
became media buyer and was named a vice
president of that agency in 1960.

that audience are like, as well as how both
life style and audience may change over
time. The daytime or evening audience at
home for radio will probably never match
the size of the TV audience. The point is
that it is there. Moreover, it is significantly
increased by other audiences—those
listening to the radio at work, or at play or
in the car.

with few exceptions, radio’s over-all
programing picture continues, as if
changes were not occurring in the listening
audience. We have recently seen the de-
velopment of the single-format station
(all-news, all-country or all-rock music, in
addition to 24-hour classical music sta-
tions) with far too few stations venturing
to offer anything inconsistent with their
particular formats. Worse, many stations
simply copy the ideas of their competitors.

The hesitancy of radio programers may,
in part, be due to the long struggle to
recover from the impact of television.
What recovery has occurred is probably a
result of the music explosion in this coun-
try and no one connnected with the
medium is about to forget that. Young
listeners have shaped this as much as they
have been shaped by it and, in all proba-
bility, we are likely to have a lot of radio
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devoted to the young sound for a lon
time to come. =

Young adults, however, and particularl
the college-aged, have a much wide
range of interests than the wall-to-wa
music programing would suggest. Radi
could easily tap a great resource in this ag
group’s interest in self-expression an
mind improvement, not to mention prc
grams addressing themselves to the vari
ous political and social issues.

In many ways, radio is the ideal forun
for *‘public meeting’’ type programing. Ai
even greater potential market is a result o
the current self-improvement movemen
so much a part of contemporary life. Fo
whatever reasons, new in-home activitie:
have sprung up to take the place of expen
sive outside entertainment. The rising
new interest in home sewing, gourme
cooking, physical fitness, health anc
health foods could spur the revival of the
kind of service shows that used to exist on
radio in far greater quantity. The formats
of these service shows offer excellent op-
portunities for merchandising tie-ins anc
program sponsorship.

The appeal of radio for many is in its
selectivity. It is a medium where the
listener knows where to dial for the news,
for country music, rock, classical, or even
so-called ‘““‘mellow’ sounds. But given the
scope of its potential audiences, it is my
belief that, following our European coun-
terparts, not to mention our own creative
tradition, it can offer even more. More op-
portunities for new ideas, more involve-
ment for listeners and more opportunities
to provide a service would strengthen and
expand the listening audience. ;

Production techniques must be right for’
radio, of course. Some British television
programs have been enormously popular
in this country, in part because they broke
from estabtished production norms. In-,
novation took place at many levels and
resulted in a success that few would have
originally predicted.

Radio can readily find this type of ap-
proach once again. Some awfully good
people used to write and produce for the
medium—and helped listeners use their
imaginations to visualize both stories and
products which could not literally be seen.

I’ve no axe to grind for radio per se nor
does my company. My remarks about
radio are meant, rather, to exemplify my ;
feeling that media professionals need to
take an occasional fresh look at the media
themselves—and be a little more ven-
turesome in using them. With the tight TV
availability situation, and the increase in
cost-per-thousand, the time appears op-
portune for radio to seize this occasion and
to create new appealing programing and
not just pick up orders as a result of the
sold-out TV situation.




The reality of

Sfootcandles.

Film. The ideal fow-light news medium. For fast-breaking news,
dramatic documentarivs, on-location commercials.

Real life isn’t always bright sunlight or floodlight. Sometimes, when you're on a
terrific assignment, the light situation may be not-so-terrific.

Eastman Ektachrome video news film is capable of providing broadcast quality
images down to 5 footcandles (with forced processing).

And this can make the difference between picking up a good story beautifully
—or having no story at all.

EASTMAN EKTACHROME Video News Film 7240 (tungsten), 7239 (daylight).

Film is good news.




The thought is by William Hazlitt. The interpretation by Corita Kent of Immaculate Heart Colle

“Prejudice is the child of ignorance”

It is ironic that prejudice, one of democracy’s greatest
evils, still flourishes widely in the véry society that clearly
proclaims that all men are indeed created equal.

Ironic. Yet understandable. For freedom of speech—
that granite foundation of democracy—cannot be
selective. It must guarantee the bigot the same rights
guaranteed to all citizens.

But if we must allow the voice of prejudice to be heard,
we must be sure it does not go unanswered.

For this we not only have democracy’s formidable
weapon of free speech, but the ideal means of using it.
A free press, a free radio and television, that can
present news and information accurately and honestly.
Provide forums for different viewpoints. Help us
understand our neighbors better.

Unhappily, the challenges and responsibilities for
combatting prejudice and ignorance are sometimes
neglected, subordinated, forgotten.

But the battle must be far-reaching and unremitting.
And who can wage that kind of battle better than
broadcasting?

BOSTON WBZ - WBZ- TV
NEW YORK WINS

PHILADELPHIA KYW - KYW-TV

BALTIMORE WJZ-TV
PITYSBURGH KOKA - KDKA-TV
FORT WAYNE WOWQO

CHICAGO WIND
SAN FRANCISCO KPiX
LOS ANGELES KFWB

WESTINGHOUSE BRDADCASTING COMPANY







B indicates new or revised iisting

|
This week

Nov. 14-20—Fall meeting of CBS-TV Affiliates
Board. La Quinta Country Club, La Quinla, Calif.

Nov. 15—Public hearings begin in Washington on
lirst phase of Federal Trade Commission's proposed
trade regulation regarding information and claims in
food advertising. FTC. 6th and Pennsylvania Avenue,
Washingion.

Nov. 16 —Conference on ways to make multi-purpose
broadband communications economically viable in
rural areas under sponsorship ol Congress's Office of
Technology Assessment (BROADCASTING, Qct. 18).
Washington.

Nov. 15-18— National Association of Broadcasters
regional conference. Representative Louis Frey (R-
Fta.) will be second-day luncheon speaker Omni Inter-
national hotel, Atlanta.

Nov. 1§-17—Fall meeting of NBC-TV Affiliates
Board. Sandy Lane hotel, Barbados.

B Nov. 15-17—First Inleational Videodisc Pro-
graming Conference. sponsored by Visiondisc Corp.
Agenda will inctude discussions about software likely
to be distributed on the new videc-disk format.
McGraw-Hill Conterence Center, 1221 Avenue of the
Americas, New York.

Nov. 17—Meeling of radio code board of National
Association of Broadcasters. Omni International,
Allanta.

Datebook®”

B Nov. 17—American Women in Radio and Televi-
sion meeting. Jack Thayer, president, NBC Radio Divi-
sion, will speak. Ramada Inn. Houston.

B Nov. 17— Advertising Club of Los Angeles
luncheon meeting. Speaker wil! be Jerry Della Femina.
president. Della Femina. Travisano & Partners. Wilshire
Hyatl House. Los Angeles.

Nov. 18-19— National Association of Broadcasters
regional conference. Representative Lionel Van
Deerlin (D-Calif) will be second-day luncheon
speaker. Hyalt Regency O'Hare hotel, Chicago.

Nov. 18-19— Institute of Broadcasting Financial
Management/Broadcast Credit Association quarterly
board of directors meeting. Hyatt Regency, Atlanta.

Nov. 19— Accuracy in Media conterence. Interna-
tional Inn, Washington. Sessions may be expanded to
Nov. 20 or switched entirely to that day, according to
final agenda requirements.

Nov. 19-22— Federal Communications Bar Associa-
tion annual Seminar. Cerromar Beach hotel, PR.

Nov. 21-23 - Sixth national symposium on childien’s
television, held by Action for Children's Television in
cooperation with Harvard Graduate School of Educa-
tion. Universily Law School, Science Center and Gut-
man Conlerence Center, Cambridge. Mass.

T R " P L
Also in November

Nov. 22— FCC's new deadline for comments on AM
clear channel proceedings to aliow 1-A clears to oper-
ate with greater than 50 kw (Docket 20642). Replies

Doubleday Media Offers:

THE BIG TIME

Here is a great opportunity to get into the big time. A
FULLTIME — AM station is available in one of the truly
glamorous markets of the West. This beautiful city is a
tourist attraction with a growing industrial base that
generates excellent radio revenues.

Excellent time sales are produced from a contemporary
format that consistently has given this station the # 1 rank
in total avdience share. Continued good administration and
management will make this a very profitable venture. This is
the time and place for the chance of a lifetime.

The price is $1,200,000 with negotiabie terms for a

gualified buyer.

Call Dan Hayslett for information

olm

Doubleday Media

Brokers of Radio, TV, CATV ond Newspaper Properties
13601 Preston Rd., Suite 417 W, Dallas 75240

214/233-4334
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are now due Jan. 24, 1977. FCC, Washington

Nov. 22— FCC'’s new deadline for comments on peti-
tion filed by Westinghouse Broadcasting Co. to inquire
into TV network practices (RM-2749). Replies are now
due Dec. 7. FCC, Washington.

Nov. 22-23— National Association of Broadcasters
regional conference. Statler Hilton hotel, Washington.

Nov. 28-Dec. 2—Annual conference, North Ameri-
ean Broadeast Section, World Association for Chris-
tian Communication. Galt Ocean Mile hotel, Forf
Lauderdaie, Fla. Information: Rev. Edward B.
Willingham Ji, 660 Palms building, Detroit 48201,

Nov. 29-30—Board meeling, National Cable Televi-
sion Association. Disneyland hotel. Anaheim, Calil.

]
December

Dec. 1-3—Western Cable Show, sponsored by the
Arizona Cable Television Association, California Com-
munity Television Association and Hawaii Cable
Television Association. Speakers will include FCC
Chairman Richard E. Wiley, FCC Commissioner Ben-
jamin Hooks. Representative Lionel Van Deerlin (D-
Calif) and Represenialive John Rhodes (R-Ariz.). Dis-
neyland hotel, Anaheim, Catitf.

Dec, 1-3—American Management Associations'
“First National Forum on Business, Government and
the Public Interest” Shoreham Americana, Wash-
ington.

Dec. 2-3— Arizona Broadcasters Association winter
meetling. Speakers will include John Summers, Na-
tionai Association of Broadcasters; Senator Barry
Goldwater (R-Ariz); FCC Commissioner James H.
Quello and Bill Simms, KOJO(AM) Laramie. Wyo. Mc-
Cormick Ranch Inn, Scotisdale.

Dec. 2-4—Filth annual general assembly of UUNDA-
USA (national Cathotic association for bioadcasters
and allied communicators). Eleventh annual Gabriel
Awards banquet will be heid Dec, 2. Assembly: Galt
Ocean Mile hotel; awards banquet: Pier 66 hotel, Fort
Lauderdale, Fla.

B Dec. 3-8 — Mutual Affiliates Association advisory
council fall meeting. New York Hilton, New York.

B Dec. 3-7—Eleventh Hollywood Festival of World
Television, teaturing award-winning programs from 31
countries. Seminar on pay television will be held all
day Dec. 4; FCC Chairman Richard E. Wiley will pres-
ent Dr. Lee deForest award at Dec. 3 opening dinner.
Contact: HFWT, PO. Box 2430, Hollywood 90028,

Dec. 5—Fall seminar of the Association of News
Broadcasters of Kansas. Ramada Inn, Manhattan.

Dec. 8—New England Adveriising Research Day.
sponsored by the Boston chapter of the American
Marketing Association and the Marketing Science In-
stitute. Copley Plaza hotel, Boston.

B Dec. 8—FCC's new deadline for comments on
reopened julemaking proceeding on proegram records
to be maintained by broadcast licensees, including fil-
ing of letters received by licensee from public for three
years and retention and disclosure of transcript, tape
or disk of all programs except entertainment or sports
(Docket 19667). Replies are now due Dec. 27. FCC.
Washington.

Dec. 10—Deadline for entries. 17th annual Interna-
tional Broadcasting Awards for broadcast commer-
cials, sponsored by Hollywood Radio and Television
Society. 1717 North Highland Avenue, Hollywood
90028, (213) 465-1183.

Dec. 13—Harry M. Shooshan Ill, counsel, House
Communications Subcommittee, speaks at Federal
Communications Bar Association |uncheon. Army-
Navy Club, Washington.

Dec. 13-15-Radio Television News Directors



Association interational conference. Americana hotel,
Miami Beach.

e | P |
January 1877

Jan. 3—FCC’s new deadline for comments on
amendment of noncommercial FM broadcast rules
(Docket 20735}. Reply comments are now due Feb.
24. FCC, Washington.

Jan. 7-10— Missouri Broadcasters Association
winter convention. Friday-Sunday cruise from Miami to
Nassau, Bahamas.

Jan. 9-11—Agsociation of Independent Tblevision
Stations (INTV) fourth annual convention. Fairmont
hotel, San Francisco.

Jan. 9-11—California Broadcasters Association
meeting. FCC Chairman Richard Wiley and Repre-
sentative Lionel Van Deerlin (D-Calif) will speak. Del
Coronado hotel, San Diego.

Jan. 9-12—National Retail Merchants Association
annual convention. New York Hilton hotel, New York.

Jan. 10— Federa! Trade Commission public hearing
on proposed trade regulation rule on over-the-counter
drug advertising. FTC, Washington.

Jan. 13-15—Winter Consumer Electronics Show
sponsored by the Consumer Electronics Group of the
Electronic Industries Association. Conrad Hilton,
Chicago.

Jan. 18-18— Illinois-Indiana Cable Television
Association convention. Indianapolis Hilten hotel, In-
dianapolis.

Jan. 20-22— Alabama Broadcasters Association
winter conference. Ramada Inn, SOulh. Tuscaloosa.

Jan, 23-24— Idaho State Broadcasters Association
winter conference. Holiday Inn. Boise.

Jan. 23-26 — National Religious Broad s 34th
annual convention. Washmgton Hilton hotel. Wash-
ington.

8 Jan. 25-27—South Carolina Broadcasters
Association winter convention. Wade Hamptcn hotel,
Columbia.

8 Jan, 25-27 —Georgia A iation of Broad

32nd annual Radio-TV Institute. Speakers will mclude
Herbert Schlosser. president, NBC-TV: Representative
Lionel Van Deerlin (D-Calif.); Bill Ray. FCC. and Keith
Jackson, ABC Sports. University of Georgia, Athens.

Jan. 25-28— National Association of Broadcasters
winter board meeting. Royal Lahaina hotel. Maui,
Hawaii.

® Jan. 26— Ohio Association of Broadcasters
legislative dinner. Columbus Sheraton, Columbus.

Jan. 26-29— Society of Motion Picture & Television
Engineers 11th annual winter television conference.
Theme topics will be "Beyond ENG" and “Digital
Television." St. Francis hotel, San Francisco.

[LETL Lo el = o]
February 1977

Feb. 2-3— Association of National Advertisers joint
workshops on television (Wednesday) and media
(Thursday). Plaza hotel. New York. Contact: William
Kistler, ANA, 115 East 44th Street, New York, (212)
697-5950.

Feb. 6-8— Public Broadcasting Service annuyal mem-
bership meeting. Hyatt Regency hotel, Atlanta.

® Feb,. 8-19—Seventeenth International Television
Festival of Monte Carlo. Monte Carlo. Information: In-
terComm Public Relations Associates. 9255 Sunset
Boulevard, Los Angeles.

Feb., 10-11—Arkansas Broadcasters Association
winter convention. Camelot Inn, Little Rock.

Feb. 12-16— National Association of Television Pro.
gram Executives 14th annual conference. Fon-
tainebleu hotel, Miami.

B Feb. 14 —FCC's deadline for comments on notice
of inquiry into cable television syndicated program ex-
clusivity rules (Docket 20988). Replies are due March
16. FCC, Washington.

Feb. 16-19—International Conference on film,
theater, video of Center for Twentieth Century Studies.
The University of Wisconsin, Milwaukee. Contact:
Michael Benamou, director, CICS, PO. Box 413, Mil-
waukee 53201,

Dec. 13~15—Radio Tklevision News Direc-
tors Association international conlerence.
Americana hotel, Miami Beach, Fla. 1977 con-
ference will be Sept. 14-18 at Hyatt Regency
hotel. San Francisco: 1978 conference at
Atlanta Hilten hotel, Atlanta; 1979 conlerence
at site to be designated in Chicago.

Jan. 9-11, 1977 — Association of Indepen-
dent Television Stations (INTV)lourth annual
convention. Fairmont hotel, San Francisco.

Jan. 23-26, 1977 —National Religious
Broadcasters 34th annual convention. Wash-
ington Hilton hotel. Washington.

Jan. 25-28, 197 7— National Association of
Broadcasters winter board meeling. Royal
Lahaina hotel, Maui, Hawaii.

Feb. 6-8, 1977 — Public Broadcasting Ser
vice annual membership meeling, Hyatt
Regency hotel, Atlanta.

Feb. 12-16, 1977 — National Association of
Television Program Executives 14th annual
conference, Fontainebleu hotel, Miami. 1978
conference is scheduled for Los Angeles: site
ang date to be announced.

March 27-30, 1977 — National Association
of Broadcasters annual convention. Wash-
ington. Future conventions: in 1978, Las
Vegas, April 9-12; in 1979, Dallas, March
25-28; in 1980, New Orleans, March 30-April
2.

Major meetings

April 17-20, 1977 — National Cable Televi-
sion Association annual convention. Conrad
Hilton, Chicago.

April 27-May 1, 1977 — American Women
in Radio and Television 26th annual conven-
tion. Radisson Downtown hotel, Minneapolis.

May 18-21, 1977 —American Association
of Advertising Agencies annual meeting.
Greenbrier, White Sulphur Springs, W. Va,

June 2-4, 1977 — Associated Press Broad-
casters annual meeting. Chase-Park Plaza, St.
Louis.

June 11-15, 1977 —American Advertising
Federation annual convention and public
alfairs conference. Hyatt Regency hotel,
Washington.

June 12-16, 1977 — Broadcast Promotion
Association 22d annual seminar Beverly
Hilton hotel, Los Angeles.

Sept. 18-21, 1977 — Institute of Broadcast-
ing Financial Management 17th annual con-
ference. Hyatt Regency. Chicago. 1978 con-
ference will be held Sept. 17-20in Las Vegas:

Oct. 2-8, 1977 — National Radio Broad.
casters Association annual convention. Palmer
House hotel, Chicago.

Oc¢ct, 23-28, 1977—Annual meeting of
Association of National Advertisers. The
Homestead. Hot Springs, Va.

Feb. 17-19—Winter convention of Colorado Broad-
casters Association. Four Seasons motor hotel, Col-
orado Springs.

Feb. 17-20— Howard University School of Com-
munication's Sixth annual communications con-
ference. Mayflower hotel, Washington.

Feb. 18-19— Georgia Cable Television Association
annual convention. Stoulfer's Atlanta Inn, Atlanta. Con-
tact: Boyce Dooley. Summerville {Ga.) Cable TV; (404)
857-2551.

Feb. 20-21— Associated Press Broadcasters board
of directors winter meeting. Westward Look. Tucson,
Ariz,

Feb. 21-—Deadline tor entries in 13th annual
Armstrong Awards program for excellence and origi-
nality in FM broadcasting. administered by the
Armstrong Memorial Research Foundation. Entry
forms: Executive director, Armstrong Awards, 510
Mudd building, Columbia University, New York 10027,

M, e T ]
March 1977

March 1—Deadline for entries in American
Osteopathic Association s journalism awards competi-
tion. Award of $1,000 will be given for the print 3ricle
or broadcast on osteopathic medicine judged most
outstanding. Contact: AOA, 212 East Ohio Street,
Chicago 60611.

March 2—International Broadcasting Awards dinner
of Hollywood Radio and Television Society, Century
Plaza hotei. Hollywood.

March 18-19—Eighth annual Country Radio Semi-
nat. Airport Hilton motor inn, Nashville. Agenda chair-
man: Mac Allen, Sonderling Broadcasting Corp..
Miami.

March 27-30-— National Association of Broad-
casters annual convention. Washington,

March 27-30-—Ninth annuat international con-
ference of The International Industrial Television
Association. Statler-Hilton hotel, Washington.

® March 29—Ohio Association of Broadcasters’
“Salute to Congress” dinner. Washington Hilton, Wash-
ington.

.
April 1977

B April 1-3—National convention of the Intercollegi-
ate Broadcasting System. Hyatt Regency hotel, Wash-
ington. fnformation: Rick Askotf, IBS, Vails Gate, N.Y,;
(914) 565-6710.
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April 17-20— National Cable Television Associ
annual convention. Conrad Hilton hotel, Chicago.

April 18-21—Ninth annual conference of Soutkern
Educational Communications Association. Host will
be KETC-TV St. Louis. Breckenbridge Pavilion hotel, St.
Louis.

s April 20-22—Spring meeting of Indiana Broad-
casters Assotiation. Brown County Inn, Nashville, Ind.

April 22-24 — National Association of Farm Broad-
casters South Central regional meeting. Hilton 1nn,
Amarillo, Tex.

April 27-May 1 —American Women in Radio and
Television 26th annual convention. Radisson Down-
town hotel, Minneapolis.

e—
May 1977

® May 3-7—Seventh annual Public Radio Con-
ference and Equipment Exhibit, sponsored by the
Association of Public Radio Stations, Corporation for
Public Broadcasting and National Public Radio. Hyatt
Regency hotel, New Orleans.

May 18-21—American Association of Advertising
Agencies annual meeling. Greenbrier, White Sulphur
Springs, W. Va.

u May 25-27-—Chia A iation of Broadcasters
spring workshops. Kings Island Inn, Ohio.

]
June 1977

June 2-4 - Associated Press Broadcasters annual
meeting. Chase-Park Plaza, St. Louis.

8 June 2-5—Missouri Broadcasters Association
spring meeting. Rock Lane Lodge, Table Rock Lake.

June 12-16— Broadcast Promotion A
22nd annual seminar. Beverly Hilton hotel,
Angeles.

® June 14-16—jowa Broadcasters Assaciation
convention. The New Inn, Lake Okobdji.

® June 17-18— North Dakota Broadcasters
Association summer meeting. Kirkwood motor inn,
Bismarck.

iation

Los

]
July 1977

® July 10-13—National Association ot Farm Broad-
casters summer meeting. LEntant Plaza hotel, Wash-
ington.



When
wanta mall

pac e
dekvered
fast,it'sin

Delta’s DASH guarantees
delivery on the flight or routing
you specify between all Delta
cities and most cities served by
other airlines through interline
agreements. Packages accepted
up to 50 1bs. with length plus

width plus height not to exceed 90"

Call Delta for an expedited
pick-up, or bring your package to
Delta’s passenger counter at
least 30 minutes before scheduled
departure time (or to the air
cargo terminal at the airport 60
minutes before scheduled depar-
ture time). The package can be
picked up at the DASH Claim
Area next to the airport baggage
claim area 30 minutes after
flight arrival at destination. Or
we deliver it at an additional
charge. ADELTA,

The sirkng run Dy prolessonsis

Rate examples {Tax included)
Atlanta-Washington. . . . . . $21.00
Boston-Miami.......... 26.25
Los Angeles-New Orleans. . 31.50
Dallas/Ft. Worth-

Los Angeles. . ........ 26.25
San Francisco-Atlanta. ... 31.50
Philadelphia-Houston . ... 26.25
New York-Tampa......., 26.25
Chicago-Orlando . ....... 26.25
Detroit-Memphis. . ... ... 21.00
For full details, call Delta
reservations.
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de\we’t'y2 4 1092 Ftoll free any-

n
v\:.h%ge in t.he De\ta sy tem. .

Washington

Delta is ready
when you are:
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The Fuller ‘Profile’

EDiTOR: Thanks to BROADCASTING for the
spiendid piece about Keith Fuller (Oct.
25). It is accurate and thoroughly deserved
in every way. — Paul Miller, chairman, AR
and chairman, Gannett Co., Rochester,
NY.

How you read it

EDITOR: As a devoted reader, | must take
exception to the rating figures quoted by
our friendly competitors at KGW-Tv {in the
Oct. 18 article on local ‘‘magazine”
shows]. Ed Godfrey states that Evening
regularly wins its time period and in the
last Nielsen rating book delivered a 17 rat-
ing and a 34 share. The May Nielsen metro
did indeed deliver a 16 rating and a 33
share. But the DMA tells the real story:
KATU's To Tell the Truth, 13 rating, 27
share, 88,000 homes; KGw-Tv's Evening,
13 rating, 27 share, 86,000 homes.—C B.
Gingold, director of programing,
KATU(TV) Portland, Ore.

It’'s Lorimar’s ‘Hunter’

EDITOR: The series, The Hunter, whihc
you credit to Quinn Martin Productions
[BROADCASTING, Nov. 1] is actually
Hunter, a Lorimar Productions starring
James Franciscus and Linda Evans.—Ira
Teller, vice president advertising/market-
ing, Lorimar Productions, Burbank,

Calif.

Missed point

EDITOR: In its article about our protest
against the recent Kojak episode, BROAD-
CASTING (Nov. 1) quoted us as complain-
ing that the show’s story line would “rein-
force the stereotyped notions of homosex-
ual men and persons who are molesters of
chiidren.”

That isn't what we said. We said that
shows like Kgjak reinforced false images
of gay men as child molesters. Gay people
are as opposed to child molestation as any-
body eise. —Ginny Vida, media director,
National Gay Task Froce, New York.

Not quite

EDITOR: Thanks for your Oct. 25 report on
the Irvine-Friendly debate on the ques-
tion, ‘‘Broadcast Journalism—Can it be
Free and Fair?"’ But | did not exactly say
that the fairness doctrine was useless. The
exact quote is this: ‘“This fairness doctrine
provides a little extra incentive for the
effort to be made, but since it is so weakly
enforced against the networks it is vir-
tually useless.”—Reed Irvine, chairman,
Accuracy in Media Inc., Washington.
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your problem?

Harris offers the world’s
most complete line of FM
broadcast transmitters. From
10 to 40,000 watts. All with a
TE-3100% solid-state exciter
employing DCFM (direct carrier
frequency modulation) and

DAFC (digital automatic
frequency control).

All transmitters have an
INTERMODULATION
specification of 0.5% mono and
0.5% stereo. EFFICIENCY —
the 20 and 40 kW transmitters

HARRIS

COMMUNICATIONS AND
INFORMATION HANDLUING

have a tinal amplifier efficiency
of 80%. All are available
for prompt shipment.

Write Harris Corporation,
Broadcast Products Division,
Quincy, Nllinois 62301.
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PROUDLY ADDS ANOTHER

OF AMERICAS FINEST

o STATIONS TO ITS SELECT

LIST OF CLIENTS:

KOAX

DALLAS/FT. WORTH

A Metroplex Communications Station

The quality of the select list concept is best refiected by the clients represented.

WSB AM/FM
WGY/WGFM
WJIB

WAPI AM/FM
WSOC AM/FM
WHIO AM/FM

WWJ AM/FM WTMJ/WKTI
WAIT WHN

KTRH/KLOL WTAR/WKEZ
KMBZ/KMBR KFAB/KGOR
KFI/KOST WIOD/WAIA

Gy

919 Third Avenue, New York, N.Y, 10022
212-688-4414 Robert J. Duffy, President

WPTF/WQDR
KOIT
WHAM/WHFM
WSYR

WTIC AM/FM

WSM AM/FM
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Regulatory reform
is assigned

to ex-Nader aide
now with Carter

He's in advance guard now planning
next President’s staffing, policy

Jimmy Carter’s transition team began tak-
ing shape last week. Top officials were
being named and were moving into tem-
porary quarters in Washington (more per-
manent offices will be available in a
Department of Health, Education and
Welfare building this week). The group is
perhaps two months away from focusing
on such matters as a replacement for FCC
Commissioner Benjamin L. Hooks, for in-
stance (see page 26). But communications
industry observers with sensitive an-
tennae were already beginning to pick up
disturbing signals.

For openers, a former executive director
of Ralph Nader’s Center for the Study of
Responsive Law will be in charge of gov-
ernment organization and regulatory
reform, and a former head of the Cable
Television Information Center is playing a
prominent role in coordinating the work of
a budget analysis group.

The ex-Nader man is Harrison Wellford,
36, who in 1969-70 was with the Center
for Responsive Law. He was later a legisla-
tive assistant to Senator Philip Hart (D-
Mich.).

During the transition, he will head a
team that will maintain liaison with all of
the regulatory agencies and will make rec-
ommendations for reforming them. His
group will also have transition respon-
sibility in connection with parallel organi-
zations, such as the Office of Telecom-
munications Policy,

The former head of the Cable Television
Information Center (for three and a half
years) is W. Bowman Cutter, 34, who
before joining the Carter team in Atlanta
last summer served as a special assistant to
the president of the Washington Post Co.,
Larry Israel. And although Mr, Cutter’s
responsibility does not include regulatory
and communications matters, officials at
transition headquarters say a ‘‘collegial’
relationship exists, in which individuals
contribute whatever they can from their
experience to the work of the various
teams.

Besides the Wellford team, another

group will have an impact on communica-
tions matters. This group, responsible for
policy development, is headed by Alfred
Stern, a professor at Wayne State Univer-
sity, who was deputy director of Carter’s
issues staff during the campaign, Bruce
Kirschenbaum, 36, a former Washington
lobbyist for New York City; and Curtis
Hessler, 33, a Los Angeles attorney and
former law clerk to Supreme Court Justice
Potter Stewart. Communications policy is
within this group’s assignment, an official
said.

One member of the transition organiza-
tion known to have worked on com-
munications is William Drayton, of the
Kennedy School of Government, at Har-
vard. He said his work, in the pre-election
periods, involved opinion papers for the
Carter team designed to be ‘‘as balanced
as possible.”

The transition also includes a man long
active in public broadcasting— Matt
Coffey, 35, who is one of three men head-
ing a hunt for talent to staff the govern-
ment. Mr. Coffey, who was a staff assistant
for personnel matters in the Johnson ad-
ministration, was a top official at the Cor-
poration for Public Broadcasting for four
and a half years before becoming president
of the Association of Public Radio Sta-
tions, a job from which he has taken a
leave of absence.

Filling jobs on the regulatory agencies is
part of his assignment. But with the group
concentrating on filling the top 200 jobs,
beginning with cabinet officers, he does
not expect a decision on an FCC appoint-
ment soon. **We won't get to that kind of
appointment until late December,” he
said.

gZINoYAlS

TVB in D.C.:
what to do
when the boom
runs down

Meeting hears that next year,
television won’t grow at
phenomenal rate it did

this year, but it will allow
medium opportunity to seek out
wider range of buyers

The record increase in television sales in
1976 won’t be matched next year. But it
will be a year when television’s base can
be broadened, with the help of the Televi-
sion Bureau of Advertising.

That was the message last week in
Washington at TVB’s 22d annual mem-
bership meeting, which was attended by a
record 315 registrants.

Those who went to Washington heard
TV financial analysis from a variety of
sources, including Wall Streeters William
P Suter, vice president and broadcasting
industry specialist with Merrill Lynch
Pierce Fenner & Smith, and Ellen Sachar,
vice president with Mitchell, Hutchins.

While admitting that some industry
forecasts put spot gains higher, Mr. Suter
projected that network revenues in 1977
would rise 12-15%, spot 8-12% and local
8-12%.

(Current TVB estimates cited by Ms.
Sachar call for network revenues to rise
9%, spot 12% and local 14%. This com-

Words from Wall Street. Sharing their financial expertise with TVB were Ellen Sachar, of
Mitchell, Hulchins, and William Suter, of Merrill Lynch Pierce Fenner & Smith, shown here

with TVB President Roger Rice (r).
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pares to TVB's estimates of 19%, 32% and
25%, respectively, for this year
[BROADCASTING. Aug. 16]).

*“The network business and price in-
creases are quite firm, and if total national
advertising is going to be up by 10% and
TV up by slightly more, the network in-
crease indicates a smaller increase for spot
.... I 'hope that I am wrong, but [ am con-
cerned that sometimes the stations can be
their own worst enemies in terms of pric-
ing their valuable service,”” Mr. Suter said.

In preparing his address, Mr. Suter said,
three descriptive phrases came to mind:
“*underpriced in the first half of the
1970s; catch-up and adjustment in 1976;
more adjustment, leadership and coopera-
tion in 1977 and beyond®' He said that
buyers will adjust to *‘the tremendous up-
ward movement in prices” by going after
shorter commercials, more syndicated
product, by entering fewer markets and
eliminating inefficient ones and by testing
other media, particularly radio.

In 1976, he said, the number of com-
mercial minutes should rise 7-8%,
amounting to the largest yearly gain since
1968. Since such elements as the Olym-
pics, political coverage and the Bicenten-
nial will not factor in next year, he ex-
pressed concern as to whether that level
can be maintained. ‘‘Hopefully,”” he said,
*‘the spreading of demand over the whole
daypart and year will enable the industry
to maintain the current base of inventory
sell out, which for 1976, 1 am estimating
will produce gains in station advertising
revenues of 26-27%, based on a 7-8% in-
crease in minutes sold and an 18-20% ad-
vance in average prices.”

He expects first-quarter 1977 to be a
good one, “‘especially since some of the
big price increases did not really take hold
unti! the second quarter of this year’’ Mr.
Suter said a key question is the ‘‘mag-
nitude” of the first-quarter increase since
spot and local revenues ‘‘moderated’ in
the fourth quarter of 1976.

He said the industry is now brought
back ‘‘to the normal month-to-month
basis for watching and projecting trends in
station revenues, after having had the lux-
ury in 1976 of knowing that increases
would be significant and the main ques-
tion was: ‘How high was up?’ ™’

Another trend he noted was the
“‘unprecedented high level of sellout at

Satisfled customers, Among those describing creative techiques
and advertising success stories were (I-r) Alan Banks, director of media
planning, Dancer Fitzgerald Sample (for Toyota Motor Sales); William R.

Bartlett of
Multimedia Broadcasting, chairman of
TVB, introduced FCC Chairman Richard
E. Wiley, who addressed last week's
convention (page 22).

B-efore Wiley. Walter

the networks—extending through the
summer of 1977 He added that although
the bid was refused, one major advertising
agency offered a network $90 million for
time during the 1977-78 season. Because
of a spillover effect, he said, the network
sellout should be beneficial to national
spot. “‘My concern however,” Mr. Suter
said, ‘‘is that normal spot money may have
to be diverted to pay higher network
prices.”’

He concluded that ‘‘the bottom line and
the end result depend on each of you and
all of you in terms of your pricing policies
and decision .... Hopefully, the buyers
and sellers can work together Lo adjust to
the 1976 experience as much as possible.
... Then, maybe, a year from now we can
look back on my forecasts as being
realistic, but hopefully conservative.”

But the price of television time was de-
fended by TVB. *‘It seems the increased
cost of television has still not caught up
with the costs of most products we adver-
tise,”” Roger Rice, TVB president, said in
his address.

That argument was explained in a TVB
position paper distributed at the conven-
tion. In it, Mr. Rice concludes: “*While
some agency media people and buyers are
voicing complaints about television’s
rates, agency research people have been
explaining it ... and convincing their
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clients that television is the place for near-
and long-term growth. [n the final analy-
sis, television continues to be the under-
priced advertising medium.”

Mr. Rice claimed that while spot televi-
sion **warrants a higher cost-per-thousand
than other media.”” it doesn’t have that
rate. He cited a Ted Bates study that said
that spot television's cost-per-thousand
for various dayparts ranges from $1.35 tc
$3.30 as opposed to magazines at $6.77,
newspapers at $7.35 and Sunday supple-
ments at $7.12. A McCann-Erickson study
was also cited and said to be *‘equally im-
pressive.”

Ms. Sachar’s attention was primarily
devoted to local television advertising, for
which she expressed ‘‘our continued opti-
mism.”” One reason for a bright outlook,
she said, is the potential inroads that can
be made into the **huge disparity between
the retail dollars spent in newspapers ver-
sus those spend on television. She cited
statistics from a variety of sources showing
that: In Los Angeles, the second ADI, the
Los Angeles Times outsells the 13 TV sta-
tions there for retail by almost 60%; in
Miami, the [4th ADI, the major two
newspapers carry almost 200% more retail
advertising than the six TV stations in the
market, and in Charlotte, N.C., the 34th
ADI, the two daily newspapers nearly
double the four TV’s in retail advertising.

“To some of vou,” Mr. Sachar said,
*“[this] may only point up the futility of
trying to sell against newspapers. We
would argue the case differently. The low
market penetration of television versus
newspapers, in our view, presents the local
television salesman with a tremendous op-
portunity for growth®

Another reason for optimism, she said,
‘‘relates to certain already discernible
changes in retailers® media spending pat-
terns”’ The information she presented
showed that the percentage of total compa-
ny sales spent on newspaper advertising by
department stores continued to decline—
from 2.06% in 1968 to 1.72% in 1975. She
said newspaper advertising has also
declined for specialty stores. **Total adver-
tising media costs, on the other hand, as a
percent of total company sales . . . appears
to have remained relatively stable’” Ms.
Sachar said. **This would imply, then, that
a greater percentage of company sales is
being spent on media other than news-

Johnson, director of marketing services, J.C. Penney Co.; Grant C. Gen-
try, president, A&R and Jack Noble, VP sales promotion and public rela-
tions, J.W. Robinson Co.



In charge. Members of the TVB board gathered in Washington (I-r}:
" Thomas Maney, vice president and assistant general manager and
director of sales, wcve-Tv Boston; Marvin Shapiro, executive VP and
president-station group, Westinghouse Broadcasting; Adam Young,
president, Adam Young; Arthur Watson, executive VP NBC TV Stations
Division; Jim Terrell, VP and general manager, ktvt Fort Worth; Robert
Rice, president, wrau-Tv Peoria, lll.; Roger Rice, TVB president; Wynn
Nathan, vice president, worldwide syndication, Time-Life Television; C.R
Persons Jr, executive VP and general manager, wkra-Tv Mobile, Ala.;
Paul Raymon, VP and general manager, waca-Tv Atlanta; Kenneth
Johnson, VP and general manager, kTrk-Tv Houston; Thomas Percer,ex-

ecutive VP and general manager, whnT-Tv Huntsville, Ala.; Peter Cash,
TVB vice chairman; Bruce McGorrill, station manager, wcsk-Tv Portland,
Me. and Norman Walt, president, McGraw-Hill Broadcasting. Not pic-
tured are Thomas Cookerly, general manager, wmaL-Tv Washington;
David Henderson, president, The Outlet Co.; Albert Krivin, president,
Metromedia Television; James Marino, president, RTVR; Alfred Masini,
president, TeleRep; James McCann, president, Top Market Television; D.
Thomas Miller, president, CBS Television Stations Division; Richard
O’Leary, president, ABC Television Stations, and Arthur Muth, executive
VP Petry Television. Newly elected members of the board are Messrs.
Muth, Young, Maney, Raymon and Terrell.

papers, namely television and, no doubt,
radio, than in years past.”’

She added that “‘changes in the media
spending patterns of chain stores, namely
Sears, Ward and Penney, similarly favor
television™ with ‘‘a growing percentage of
their ad budgets.” Newspapers, however,
still had the ‘‘lion’s share'” in 1975, she
said, $464 million for newspapers, $95
million for television and $24 million for
radio.

Ms. Sachar said that over-all the dollar
difference between newspaper and TV ad-
vertising ‘‘remains enormous—and has,
in fact, widened in the last few years.’ She
showed figures that estimate newspapers
will receive $5.7 billion in local advertising
and television $1.7 billion in 1976. In
1974, the difference was put at $3.4 billion
and in 1975, at $3.7 billion.

She suggested that one way to increase
local advertising would be to increase local
news commitments. **Local news coverage
is the hook by which they [newspapers]
draw their audiences, and so it should be
for local television station owners.”

**To narrow the gap, she concluded,
“‘may require some additional expen-
ditures, be they on improved local news
coverage or better research into retailers’
merchandising problems. The rewards,
however, will be well worth the effort

TVB’s contributions to broadening
televison’s base were also reported. Dur-
ing the first six months of 1976, Robert D.
Severance, TVB vice president/director of
national sales, reported more than 2,800
additional advertisers bought television in
the top-75 markets alone. In the same
markets, he said, locai advertisers bought
almost 13,000 additional commercials
each week.

As for national spot, more than 700
brands were said to have been brought into
television in the same markets and over
the same period, with 15,000 more com-

mercials each week.

The past year’s work of the TVB Na-
tional Sales Advisory Committee was out-
lined by its chairman, Alfred M. Masini of
Tele-Rep. Among the accomplishments
that he cited: organizing a sales program to
bring more money into spot as well as
switch dollars from network to spot and
opposing proposals to expand the present
ratings survey period from four to eight
weeks. He also explained the work of the
NSAC committees, among them the sales
committee, which assigned specific TVB
salesmen to key accounts, bringing in 62
more stations to TVB and over $270,000
in yearly income.

TVB’s budget was projected on the
upswing in 1976. After a net loss of
$68,000 in 1975, net profit of $85.000 on
revenues of $2.4 million is expected by
year-end.

The National Sales Advisory Committee
presentation centered on a video tape by
KSL-Tv Salt Lake City showing effective
ways to improve sales operation and use

i }

Annual report. QOutlining the activities
of the National Sales Advisory Commit-
tee was its chairman, Alfred Masini,
president of TeleRep.
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TVB materials. Sales committee recom-
mendations, such as an in-house promo-
tion project on ways to sell television to
advertisers and viewers, were also heard.

TVB’s plans for 1977 were given by
President Rice. Among TVB’s new proj-
ects will be quarterly sales management
reports on individual markets, a new
target-selling kit aimed at increasing ad-
vertising by local Sears stores, ‘‘news-
paper’s largest single advertiser’; in-
creased amounts of data on cooperative
advertising; 12 more Sterling Institute
sales training seminars; five Sterling ses-
sions following up 1976 seminars; a new
personal communications course; more
video tapes; eight one-day regional sales
meetings, and new half-day sessions spon-
sored by TVB and stations in specific mar-
kets.

Advertising success stories along with
demonstrations of commercial spots were
also offered. Grant C, Gentry, president of
A&P, explained how the ‘‘Price and
Pride™ television campaign contributed
not only to increased sales but ‘‘has sig-
nificantly strengthened essential com-
munications with stockholders, the finan-
cial community [and] influential persons
in government and business...’’ Mr
Gentry noted that in 1975, A&P led all
supermarket chains in TV advertising and
that spending in the first half of this year is
up over the same period in 1975.

William R, Johnson, director of market-
ing services for J.C. Penney Co., discussed
his firm's fashion-image commercials and
added that his stores have been
redistricted according to television mar-
kets. He called upon the audience to posi-
tion the advertisements ‘‘away from much
of the violence and poor programing’ and
in proper time spots. ‘I am constantly
amazed in my travels across the country to
different markets how many of our local
spots seem to show up after midnight and



how many of our automotive spots are on
Captain Kangaroo,” he said.

Jack Noble, vice president, J.W. Robin-
son Co., and chairman of the television
committee for Associated Dry Goods
stores, predicted: “‘In the next 10 years
you will seek department stores like ours
using TV as their main creator of the im-
age, Newspapers will be for clearance
sales.”” His other projections included one
that cable television will provide high
quality programing ‘‘for stores like ours to
sponsor.”’

Another to provide creative téechniques
was Michael Shapira, senior vice presi-
dent, W.B. Doner and Co. He charac-
terized retail TV as ‘‘the burgeoning
virgin'’ explaining that it *‘is the most ex-
pandable part of your sales potential—
short term and long term.”

Syndicated production also attracted
considerable attention, especially with the
project report by Don Menchel of MCA
TV on **Operation Prime Time.” He said
his firm will be producing a miniseries
along the lines of Rich Man, Poor Man
Book I, with participating stations estab-
lishing the prices. As of last Tuesday, it
was reported that 49 stations had signed
for it, including 28 network affiliates. Mr.
Menchel said more than 77% of all house-
holds had already been cleared. *‘If the

rototype is established, the possibilities
for such programing] are unlimited,’ he
said.

Wiley pleads
his innocence
on family time

He tells TVB court was wrong
to say he triggered code provision

FCC Chairman Richard E. Wiley, still
smarting from the decision of U.S. Judge
Warren J. Ferguson in the family-viewing
case, used a forum provided by the Televi-
sion Bureau of Advertising’s convention
in Washington last week to talk back to the
judge. But he also had some other things
on his mind, like the equal-time law and
the importance of local service to the sur-
vival of the broadcasting system.

As for Judge Ferguson'’s decision
asserting that the commission and its
chairman coerced the broadcast industry
into accepting the plan to limit the first two
hours of prime time to programing suit-
able for the entire family, Chairman Wiley
said, ‘1 totally rejéct” those findings.

He insisted, as he has before (see page
38), that the commission acted responsi-
bly and said that view was supported at the
trial by industry and government wit-
nesses. Then, addressing a point that dis-
turbs him and other commission officials,
he said he could not understand how the
judge could ignore that testimony and rely
instead on *“*Nick Johnson's interpretation
of events he neither witnessed nor partici-
pated in”’ The former FCC commissioner,
now chairman of the National Citizens
Committee for Broadcasting, testified for

In Brief

0 NBC, unlike CBS and ABC, will not appeal main thrust of federal court ruling

against family-viewing concept because, it said, NBC agrees with decision's
“clear and strong prohibition against government interference with broadcast pro-
gram content and scheduling” NBC also saw decision as "reaffirmation of broad-
casters' independence to make program determinations,” and disagreed with any
who think it dismanties NAB code itself. NBC wlll appeal, however, portion of
decision which "appears to impose liability on all networks for damages that
might be claimed by Tandem Productions in connection with CBS's scheduling of
All in the Family” because "NBC believes that no liability for damage exists.”

1 Speculation that President-elect Jimmy Carter may impose wage/price con-

trols after he's in office is beginning to worry number of broadcasters and station
reps. One result: It seems increasingly unlikely that spot TV rates —or network or
local, for that matter—will deciine in fourth quarter or next year's first. There's been
some pressure on rates—but primarily, according to rep sources, from fact that,
unlike year ago, most of fourth-quarter selling has already been done and it's too
early to sell first quarter (which is normally slow anyway), with result that, as one
rep put it, "there's little to do right now and some stations are getting antsy"

0 FCC is expected this week to stay March 31, 1977, refranchising deadline

for cable television systems operating before 1972 cable rules were adopted. Stay
would remain in effect pending conclusion of inquiry and rulemaking aimed at ex-
amining federal interest in franchise standard and at whether standards should be
modified or eliminated. (Officials note, however, that proceeding would leave open
possibility of new standards being adopted.) Proceeding will also involve review of
certification requirements, and whether any should be amended. Question not yet
resolved is whether commission will also stay requirement that systems report sig-
nal-carriage and access-channel information due in March and whether systems
that have already renegotiated franchises will be permitted to file them for ap-
proval. Commission cable staff says no to former, yes to latter Chairman Richard E.
Wiley hoped to be able to act on matter last week, was blocked by lack of quorum.

0 Commissioner Margita White, in first speech since joining commission, says

she thinks FCC should approach decision on use of automated transmitters
with caution. Because of "extreme complexities of automated operation,” she
said (in appearance before Oregon Association of Broadcasters in Portland),
“phasing in” plan might be in order, one that would permit broadcaster and com-
mission to gain "real worid experience with this technique which can then be used
as a basis for further expansion in the future! Commissioner White also made it
clear she favors liberalizing political broadcasting iaws: "Current laws in
some respects not only do not encourage an open and robust dialogue of the
issues during political campaigns, but in specific instances actually inhibit broad-
cast coverage and publi¢ discussion.”

Effect of transition to Carter administration was evident last week when Office of
Telecommunications Policy abruptly canceled news conference scheduled for
Thursday to announce date for Pacific Telecommunications Conference, on
which work has been under way for year. Officials of agencies involved in plan-
ning—OTPR State Department, FCC and Executive Office of President, among
them—decided late Wednesday to let Carter administration decide on whether to
call conference. Original plans were to hold conference in Hawaii in May and to in-
vite countries of Asia-Pacific region.

CBS News anchor switches: Ed Bradley, correspondent travelling with Carter
campaign, named White House correspondent and Sunday Evening News anchor-
man, 11 p.m. edition, succeeding Morton Dean, who moves to anchor 6:30 p.m.
Sunday Evening News. Mr. Bradley thus becomes first black to anchor network

the plaintiffs, the Hollywood writers, pro-
ducers, directors and actors who claim the
family-viewing concept violated their First
Amendment rights.

If he couldn’t erase the judge’s words,
Chairman Wiley could express the hope
that those who know him will have a more
sympathetic view of him—that he is *‘not a
censor”’ and does not believe in govern-
ment threats and that his record *‘bespeaks
a desire and interest to lessen regulation,”’
particularly in programing.

(The commission, he noted, has no au-
thority to enforce family viewing. And, he
said, it should not. But that is not to say—
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“if I still have any First Amendment
rights to say it—that broadcasting does not
have great moral responsibility to the
listening and viewing public of this coun-
try,” he said. “‘After all, yours is a unique
medium, one which pierces the very heart
and soul of American life: the family and
the home."

As for the equal-time law, Chairman
Wiley said that the time has come for Con-
gress to seriously consider scrapping it.
**In actual practice, equal-time has clearly
had the net effect of reducing rather than
enhancing the volume and quality of
debate”” He noted that the Supreme



news. Mr. Dean succeeds Bob Schieffer, who will anchor Saturday Evening
News, replacing Dan Rather, who takes on co-anchor duties on new Who’s Who
news magazine. Phil Jones, White House correspondent, leaves that beat to
cover Congress.

0 Morgan M. Moulder, chairman of House Oversight Subcommittee when it began
investigations that led to revelations of TV quiz scandals in 1959, resignations of
President Eisenhower's chief of staff, Sherman Adams, and FCC appointee, Com-
missioner Richard Mack, and withdrawals of number of television station grants
tainted by ex parte contacts with FCC members, died Nov. 11 in home town,
Camdenton, Mo., at 72, after long iliness. Before subcommittee attained center
stage on news scene, Mr. Moulder was shouldered out of chairmanship by Oren
Harris (D-Ark.), chairman of parent Commerce Committee (now federal judge in
native Little Rock, Ark.). Mr. Moulder, Democrat, later served briefly as chairman of
Communications Subcommittee before retiring from Congress in 1962,

00 ABC-TV President James Duffy said that "a great deal has been done about
the incidence of violence on television” and went on to outline steps ABC has
taken in recent years to bring about reduction. In speech before Sales Manage-
ment and Executives Club of Little Rock, Ark., Mr. Duffy noted that although federal
judge has handed down decision against family-viewing policy and that ABC will
appeal, network still will maintain "fundamental responsibility for everything that
goes out over ABC-TV.

O Lucille Larkin, director of consumer affairs, Carl Byoir & Associates, Washington,
named vice president for public affairs, National Cable Television Association,
succeeding Robert Stenge!, who resigned last month (BROADCASTING. Oct. 11).

O Participants for FCC’s latest en banc meeting set for today (Nov. 15} in
Washington are: Cable Television Information Center; National Gay Task Force,
and National Federation of Local Cable Programers.

Representative Harley O. Staggers (D-WVa.), chairman of House Committee on
Interstate and Foreign Commerce, told NAB Executives’ Seminar in New York last
Friday (Nov. 12} that Los Angeles U.S. District Court decision holding family
hour unconstitutional “is not the iast word on the subject.” He expressed view
that First Amendment "does not give people the right to do anything they want to
do” He felt that there is "too much violence, robberies and bombings," on TV and
contended policing of this area should be by TV industry itself. On same subject,
FCC Commissioner James H. Quello agreed that self-regulation was “best
way" to deal with violence on TV and found court decision incomprehensible.

O Radio stations' rate for Broadcast Music Inc. repertory, now 1.7%, will drop to
1.64% on Jan. 1, 1977, and should result in at least $700,000 saving for radio next
year, Elliott M. Sanger, chairman of All Industry Radio Music License Committee,
announced last Friday (Nov. 12). But he reminded stations that they won't be eligi-
ble to get their part of saving until they file 1977 annual reports in 1978. Drop in
rate stems from incremental fee formula worked into last BMi contract, applicable
only in 1977, last year of that contract ("Closed Circuit,” Oct. 25).

Reporters who covered Jimmy Carter's campaign forecast tough, it blood-
less, adversary relationship developing quickly between news media and
Carter White House. "We're headed for a stormy relationship,” ABC's Sam
Donaldson said, in appearance before Washington Press Club, on Friday. He said
Jody Powell, Mr. Carter's news secretary, regards criticism of his boss "that hurts as
an attack worthy of a Pearl Harbor label!’ But, he said, Carter aides do not try to
"punish reporters”; they try to be "even handed” in their treatment of them. Mr.
Donaldson shared platform with Helen Dewar, of Washington Post and Al Hunt, of
Wall Street Journal, who also indicated they thought relationship between media

and White House under President Carter would be rocky.

Court, upholding the fairness doctrine in
1969, reserved the question as to whether
a regulation could be upheld if experience
indicated that it would have such an effect.

The chairman’s warning regarding the
importance of local service reflected an
awareness of the emergence of such new
technologies as cable, satellite and fiber
optics. “What will sustain conventional
broadcasting, as we know it, will be its tie
to the local community—its responsive-
ness, if you will, to local needs,” he said.
‘““When | hear broadcasters griping about
the requirement to do local news and
public affairs, | sometimes wonder if they

recognize that this is their birthright and,
perhaps, their ultimate salvation.’”
Among the bad things that happened to
him recently—not excluding the election
of a Democratic president, which will
probably mean his removal as chairman—
Chairman Wiley found one *‘good” thing:
the selection of FCC Commissioner Ben-
jamin L. Hooks as executive director of
the National Association for the Advance-
ment of Colored People (see page 26).
**He will be sorely missed at the FCC,” the
chairman said, ‘‘but I am confident that he
will serve with great effectiveness and dis-
tinction as the leader of the NAACP
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FCC moves to ease
financial burdens
for needy cases

Paperwork requirements will be
reduced for outsiders and
for licensees if necessary

The FCC said last week that it is instituting
a trial program in which it will make it less
costly, in speciai cases, for individuals,
groups and licensees to participate in hear-
ing cases.

The commission action, based on a pet-
tion for rulemaking filed by the Federal
Communications Bar Association, in-
volves rule amendments that establish a
monetary assistance program. The pro-
gram, however, is described as experimen-
tal and will not involve reimbursement of
attorneys’ fees or other out-of-pocket ex-
penses, or payments to expert witnesses.

Basically, the aid will involve provision
of free copies of transcripts and commis-
sion documents, and relaxation of require-
ments regarding the number of copies of
pleadings that must be filed, as well as of
other procedural rules the administrative
law judge involved believes would be
helpful.

Under the program, which will become
effective Dec. 6, licensees facing loss of
license through denial of renewal or
revocation could seek the relief available
through a showing that loss of a license
would threaten their livelihood, if they are
not financially able to prepare a proper
defense.

Relief would be available to intervenors
in hearing cases who are able to introduce
testimony of probable decisional signifi-
cance on a matter of substantial public in-
terest and importance, which would other-
wise not be introduced in the proceeding.
The ruling says that individuals or groups
granted relief would not be allowed any fi-
nancial gain.

With the exception of Commissioner
Robert E. Lee, who was absent, al! of the
commissioners supported the order, at
least in part. Commissioners Benjamin L.
Hooks and Joseph Fogarty, who dissented
in part, were preparing a statement ex-
pressing their view that the commission
could have gone further than it did.

They believe the commission should
have issued a notice of inquiry to explore
the possibility of adopting & whole range of
other options, including reimbursement of
attorney fees.

They also said a rulemaking could col-
lect information that could be used to per-
suade Congress to make available the
funds—which the commission says it now
lacks —necessary for reimbursement.

Commissioner James H. Quello, who
concurred in the action, added a caution-
ary word on the subject. He said that pro-
viding indigent relief, **while justifiable in
some instances, may and probably will
serve as an encouragement to additional
or unnecessary litigation, particularly if
monetary reimbursement may be ob-
tained.”
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— Theycalled
it first.

Youwatched
them most.

It was a great night for the winning candidates.
And NBC News had a pretty fair night itself.

For it was NBC News that attracted the largest audience
on Election Night—seven per cent more than the second
network and 65 per cent more than the third*

What's more, NBC News was the first to signal victory
forJimmy Carter. Its projection—at 3:30a.m.EST-of his
win in Mississippi gave Carter the clincher. Attracting the
largest audience and serving that audience with fast,
accurate projections was a demonstration of a news
organization functioning at its very best. That's the way
the press saw it, too:

"NBC had the best national coverage of the election ...
Chancellor and Brinkley managed a cohesive style of
reportage that was television at its best”

Bill Granger, Chicago Sun-Times.

"NBC...seemed to best achieve the often elusive marriage
of the verbal and the visual that was needed Tuesday night
Sander Vanocur, Washington Post.

“The team of John Chancellor and David Brinkley easily
outshone their counterparts at the other two networks...
the NBC News physical setup was also far superior to
that of the competition”’

Bill Hickey, Cleveland Plain Dealer.

A
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source: NTI/SIA average audience ratings 7-11 pm EST. Subject to qualifications on request.
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With Hooks gone,
who’s to be
new FCC chief?

Member who had been likely choice
leaves to head NAACP —giving Carter
fast start on agency remodeling

Along with all of his other problems in
taking over the U.S. government, Presi-
dent-elect Jimmy Carter now faces a deci-
sion on his first appointment to the FCC.
Commissioner Benjamin L. Hooks, the
agency’s first black member, will resign
late in January to paint on a broader can-
vas—that offered to the executive director
of the National Association for the Ad-
vancement of Colored People.

The NAACP announcement of the
selection of Commissioner Hooks to suc-
ceed Roy Wilkins, who will retire in July,
came as a surprise on Nov. 6, only a day
after the commissioner was continuing to
tell anyone who asked that he was in-
terested in the chairmanship of the FCC
under a Carter administration and was
hoping someone from the Carter camp
would broach the subject to him.

Although Commissioner Hooks knew
he was one of several individuals under
consideration for the NAACP post, he was
not counting on being tapped. *'I've been
through that sort of thing before,” he said.
Actually, the NA ACP selection committee
is said to have settled on him, at least ten-
tatively, two weeks earlier but had man-
aged to keep its decision secret, even from
Commissioner Hooks, until the NAACP
board met in New York to make the deci-
sion.

The Hooks resignation is being greeted
by blacks with demands that the new ad-
ministration name another black to the
FCC vacancy. Commissioner Hooks him-
self made it clear last week, in interviews
and in a press conference, that the NAACP
called in Washington to introduce him to
the media, that he will urge the Carter ad-
ministration to name a black to succeed
him. Commissioner Hooks noted that his
own selection, by President Nixon in
1972, was the result of pressure brought to
bear by blacks, including William Wright,
of the old Black Efforts for Soul in Televi-
sion, and added: *‘! feel an obligation to do
the same.”

Commissioner Hooks said he had not
yet talked to the President-elect. **But,"’
he said with a smite, *'I will, and in my
new exalted class, I may talk to him a little
sooner than [ would otherwise.”” Commis-
sioner Hooks may do more than urge the
selection of a black; he says he might rec-
ommend a number of individuals for con-
sideration.

Although speculation is risky when a
new administration is involved, it seems
likely that whomever the new Democratic
President chooses to succeed Commis-
sioner Hooks will also be designated as
chairman to replace the present chairman,

Richard E. Wiley, who is a Republican.
This would enable the new President to
place his mark on the FCC to a greater de-
gree than he would by naming one of the
present Democratic members, James H.
Quello or Joseph Fogarty. The lure of a
chairmanship would also make it easier for
the President to attract a high-quality
nominee. Thus, Commissioner Hooks’s
departure does not eliminate the
possibility that a black will be the next
FCC chairman.

However, another seat will be available
for a Democratic appointment on July 1,
when Chairman Wiley's term expires.
That would offer the President another op-
portunity to name a black and/or a new
chairman. But in any case that appoint-
ment will provide the commission with its
first Democratic majority since 1969.

Commissioner Hooks, whose back-
ground includes service as a Baptist minis-
ter in Memphis and Detroit, as the first
black judge in the South (he was a cri-
minal-court judge in Shelby county,
Tenn.) and as a lawyer and businessman,
will not actually take over as operating
head of the NAACP until Aug. 1. Mr.
Wilkins, who has held the post for 22
years, had made it clear he intends to re-
main in office until the association's con-
vention in St. Louis in July. In the mean-
time, Commissioner Hooks says, he will
familiarize himself with the organization
and its personnel. He will go on salary at
$50,000 annually, $10,100 more than he
earns at the FCC.

Commissioner Hooks's selection to
head the NAACP disturbed some blacks

Hooks

who were reluctant to see the departure
from the commission of a man they feel
has done much to sensitize the agency to
the needs of blacks and other minorities.
The commissioner made it clear that he
was aware of that concern but that he felt
his change in status would result in a net
gain for blacks. ““Although I believe my
presence at the commission has had an im-
portant impact on making broadcasters
more responsive to the tastes, needs and
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interests of all elements of their respective
communities and that I have been able to
be a voice for those previously not heard, |
also feel that I can do so much more, for so
many more people, in my new post,” said
Mr. Hooks at his press conference.

He was speaking of the opportunity he
would have as head of the nation’s oldest
and largest civil rights organization to try.
to influence all levels of government in a_
variety of fields—unemployment, penal
reform and the like, He would seek, also,
the selection of blacks and other
minorities as well as women for appoint-
ment to all government agencies, he said.

And he was speaking, too, of carrying
on efforts begun at the commission with,
in some cases, fewer restraints. He would
continue to press networks and broad-
casters generally to hire more blacks—a
project that could involve civil rights court
suits as well as jawboning. And he would
press them too, on programing —without,
he noted, the First Amendment problems
that such conversations might raise if he
were still with the government, (He feels
today almost as strongly as he did when
he joined the commission, that broad-
casters portray a false image of blacks by
focusing on them principally as athletes or
entertainers. **We don’t get serious black
people on Meet the Press and the Today
Show,” he said last week.) ]

What’s more, he is likely to appear at
congressional hearings on legislative pro-
posals of interest to broadcasters and cable
operators—and not always on the side
broadcasters or cable operators might like.
He would testify, he said, on license-
renewal legislation (to oppose extending
the three-year license to five years), and if
legislation dealing with comparative-
renewal proceedings were introduced he
would oppose provisions to bar challenges
to renewal applicants and thus “‘remove
the competitive spur’ he feels such
challenges provide. As for cable legislation
likely to surface, he would support pro-
posals to authorize the commission to fine
cable systems and to regulate pole-attach-
ment agreements between cable systems
and utility companies. And if the House
Communications Subcommittee goes for-
ward with its plans to rewrite the Com-
munications Act, NAACP Executive
Director Hooks will be on hand.

For all of the work he sees ahead, Com-
missioner Hooks is not unimpressed
with the advances the commission
has already made in EEO matters. At the
news conference, attended by all of his col-
leagues with the exception of Commis-
sioner Robert E. Lee, who was represent-
ing the commission at an interagency
meeting, Commissioner Hooks said the
commission was the only government
agency implementing the EEO law. He fre-
quently notes that broadcasting has far
outstripped the print media in the percent-
age of minority workers employed. And he
credited the other commissioners, former
Chairman Dean Burch and the present
chairman, Richard E. Wiley, with improv-
ing the minority-employment picture at
the FCC. But he was careful to say there is
still room for improverment, both in the in-



dustry and at the commission.

But for now, and the next couple of
months, Commissioner Hooks will remain
a member of the FCC. And, he said last
week, he will be active; there are a number
of things he wants to work on. They in-
volve equal employment opportunity mat-
ters; he would like to see work started on
applying EEO rules to common carriers,
for instance. He is interested in
strengthening the consumer assistance
office (*‘I want it more public interest
oriented”). And, as education commis-
stoner, he would like to wrap up as many
outstanding items involving noncommer-
cial broadcasting as possible.

After ticking off the items he wanted to
work on before leaving, he recalled that he
had said, when joining the commission,
“‘When 1 leave, you'll know I've been
here.’” He said he would attack his
NAACP responsibilities with the same
spirit.

Ford gaffe in
debate, Carter
ads cited as
telling points
in campaign

TV could have been what tipped
scales to Mr. Carter in
winning squeaker, say pundits

Monday-morning quarterbacking of the
presidential election is focusing on televi-
sion as possibly the decisive factor in this
year’s presidential election—winning the
contest for Jimmy Carter as much as it lost
it for President Ford.

The President-elect saw in TV the po-
tential for his undoing. In a post-election
session with reporters, in his home town
of Plains, Ga., he said the debates between
him and President Ford, the major TV
event of the campaign, were a critical fac-
tor in enabling him to make his case to the
public. *‘1 have a feeling that, had it not
been for the debates, 1 would have lost,”’
he was quoted as saying.

On the other hand, he called the televi-
sion news coverage ‘‘a crippling thing,”’
because he said it dwelt on his errors while
at the same time it was ‘‘overly deferen-
tial” to President Ford. ‘‘Every time |
made a mistake it was news, and Mr.
Ford’s news was that he came out into the
Rose Garden and signed a bill and he was
in charge of things, very authoritative,
very sure of himself, no problems, no
squabbles, no mistakes.”

Mr. Carter said the second TV debate
was particularly important in his campaign
because it ‘‘established myself in the peo-
ple’s mind as a more respectable person.”
Mr. Carter was credited with winning the
second debate in public opinion polls and
in the media even though the subject mat-
ter, foreign relations and military affairs,
was supposed to be Mr. Ford's, rather than

Mr. Carter’s, strong suit. It was during that
debate that Mr., Ford asserted that Eastern
Europe is not dominated by the Soviet
Union.

Mr. Ford later publicly regretted the
remark, but it was judged by commenta-
tors to have done perhaps fatal damage to
his election campaign. Polister George
Gallup, for one, said last week that the
second debate was *‘the most decisive mo-
ment’’ in the campaign. At the time Mr.
Ford had drawn even in the Gallup poll
with the Democratic challenger, a
remarkable comeback from a deficit at one
time as high as 33 percentage points. Mr.
Gallup said there is no data to lay the
blame solely on the President’s East
Europe comment, but after that debate,
the President’s momentum was ‘‘fatally
stalled.’

Mr. Carter, despite assertions that the
debates were “‘an excellent thing for the
country,’ has repeatedly refused to com-
mit himself to doing them again in 1980.
I just don’t want to commit myself four
years ahead of time,"” he said.

In searching for weak spots in Presi-
dent Ford's campaign, the experts are not
looking, however, at the Ford TV ad-
vertising, which is judged as a successful
element. Douglas Bailey of the agency
Bailey, Deardourff & Eyre, and a director
of Campaign 76, the Ford campaign’s in-
house advertising agency, said he has re-
ceived *‘a lot of compliments’ for the
Ford media work. That is little consolation
to him, however: *‘I wish that 1 could pile
up all the compliments in a basket and
trade them in for votes,’ he said last week,

If he had it to do again, Mr. Bailey said,
he would not do anything differently. It is
possibie to look at the electoral map and
figure out where money was wasted and
where more work should have been done,
he said, “*but if we can do that, the other
side can do that, too.”” His conclusion was
that **I don’t really believe for a more or
less stereotypical Republican ticket that it
was possible to do better than we did. That
doesn't mean we couldn’t have won. We
could have won. But I don’t know what we
could have done dramatically different.”

Mr. Bailey said the Ford campaign
strategists presumed from the start that
the best Mr, Ford could do in the election
race was to meet Mr. Carter at theend in a
photo-finish. The advertising strategy was
carefully crafted to preserve a question
mark in the minds of voters who had
doubts about Jimmy Carter. “‘From our
standpoint, the theory we were following
was that there would be very substantial
numbers of voters who would be making
up their minds at the last minute,” Mr
Bailey said.

The campaign fed those doubts with a
series of commercials released three weeks
before the election composed of man-on-
the street interviews with people who
questioned Mr. Carter’s abilities. It
stressed doubts about his record as
Georgia governor.

The remarkable thing about those com-
mercials is that although they were anti-
Carter, they were not perceived by viewers
as being negative. In pre-tests by the agen-
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if they left out the
material for tomorrow’s
big meeting...

you can have it tonight.
Tell them to get it

on American’s Priority
Parcel Service.

Ifit weighs up to 50 pounds and
measures up to 90 inches in length,
width and height, American can getit
from here to there in hours. Just get
it to an American airport ticket counte
andit’s onits way. Yes...American
can arrange to pick up and deliver.

AmericanAirlines Freight System
633 Third Avenue, New York, N.Y. 10017 U.S.A.

Getiton
American

AMERICAN’S
PRIORITY PARCEL
SERVICE



Now available
in syndication...

...the most
successful series

in weekend
network historv.

Already cleared on the following 25 stations beginning January 3, 1977.

WNEW New York - KTTV Los Angeles - WGN Chicago - WTAF Philadelphia -
WSBK Boston - KTVU San Francisco - WTTG Washington, D.C. - WPGH Pitts-
burgh - KTVT Dallas - KPLR St. Louis - WTCN Minneapolis - WCIX Miami -
WTCG Atlanta - WTTV Indianapolis - KPTV Portland, Ore. - KTXL Sacramento -
KBMA Kansas City - WUTV Buffalo - WXIX Cincinnati - KWGN Denver -

XETV San Diego - WRET Charlotte - KMPH Fresno - WAPT Jackson, Miss. -
KFPW Fort Smith.



« Consistently beat the
strongest shows NBC
and ABC could throw
against it, including

such hopefuls as The
Flintstones, Spiderman,
Jackson 5, The Jetsons,
and H.R. PufnStuf.

*NTI Annual Average Kids 2-11

episodes
for afternoon
stripping.+

.
‘.

Eight Years on CBS

Longest & Most Successful Run in Weekend Network Hiistory.

« Outperformed the
average weekend
network show by 69%
from 1968-1973"

« Millions of records
sold on RCA...Archie
comics sell 36,000,000
copies a year!

Call or wire now!
Valerie DeSanti
Vitt Media International
437 Madison Ave.
New York, NY 10022
(212) 751-1300

o
\?‘ ©1976 The Archie Company

¢ Destined to dominate
your local ratings,

just as it did for CBS.

« Available for tele-
casting Jan. 1977 by
advertiser trade with
Mattel Toys and ITT
Continental Baking Co.

‘}Package includes 16 EDUCATIONAL
74-75 season U.S. of Archie.
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Not just four new products.
One new ENG system |
fully integrated to broadcast needs.

Sony introduces the first fully integrated
ENG system designed to meet broadcast
requirements. The components of this system
represent a new high in heterodyne picture
quality as well as a practical approach to
editing and airing ENG tapes. Each unit is
designed to work independently or as part of a
system to insure quality, reliability and true
economy.

1. BYU-10{ Portable Broadcast U-Matic®
Recorder

The new BVU-100 is the latest addition to the
famous U-Matic format and is fully inter-
changeable with any of the previous portable
U-Matic models. An additional longitudinal
track, provided for recording SMPTE code on
a battery-operated CG-100 SMPTE generator,
is offered as an option. The new BVU-100 gives
you extra dollar savings in addition to'extra
quality. Because it can be directly coupled to a
TBC, you can go directly to air or microwave
link, avoiding the cost of an additional play-
back machine in the remote van.

2. BVU-200 Broadcast Editing U-Matic

This recorder allows for high speed accurate
editing utilizing either control track or SMPTE
address systems. It incorporates BIDIREX}

a specially engineered system to move tape

in faster or slower speeds in either direction.

When used with the Sony BVE-500 editing
console, BIDIREX assures fast accurate
editing that is fully frame servoed.

3. BVE-500 Broadcaster Editing Console

'The BVE-500 provides a fully automatic
editing control for tape-to-tape editing between
a pair of BVU-200’s. The BVE-500 is a three
register editor with digital readouts for both
source and record material. Changes in the
edit-in and edit-out point can be programmed
at a touch of a button. This highly accurate
editing system provides both preview and
frame timming at a fraction of the cost of a
computer editor. And of course all edits are
frame servoed to insure clean picture quality
without loss of timing information.

4. BVT-1000 Digital Time Base Corrector
(not shown)
Sony’s reputation for engineering reliability is
combined with transparent picture quality and
a wide 4H window to bring broadcasters a
new standard of performance in time base
correction. Line by line correction, velocity
compensation, drop-out compensation, and
full processing with standard advance sync, are
all standard features of the BVT-1000.

For more information on this new ENG
system, write to Sony Broadcast.

Sony Broadcast

Sony Corporation of America, 9 West 57 Street, New York, New York 10019

Sony® is a registered trademark of Sony Corporation of America.



cy, viewers said they thought the ads were
designed simply to show that Mr. Ford
would make the better President. And in
public opinion polls in key states 10 days
after the commercials were released, more
people said they thought Mr. Ford had run
a positive campaign than had Mr. Carter,
even though the Carter campaign never
ran any negative ads against Mr. Ford.

The man-on-the-street ads were
“remarkably successful,”’ Mr. Bailey said.
““We could have used more of them.”

In the end, the Ford campaign hoped to
resolve the question marks in the minds of
the undecided with a final series of ads
stressing the positive attributes of Mr.
Ford—his honesty, openness, humility,
and the warmth of his family.

The only flaw in the Ford advertising
strategy was that there were no flaws in the
final days of the Carter campaign. For Mr.
Ford to win over the greatest number of
undecideds, who, according to Mr. Bailey,
were three to one Democratic, Mr. Carter
had to make some mistakes. But he did
not, and ended pulling in about 60% of
those still undecided, Mr. Bailey said.

(Mr. Carter’s victory was perhaps
foretold in the ratings of the half-hour
commercials both candidates ran on the
television networks the night before the
election. All of the Carter ads had higher
viewership, but in each instance, the
Carter ad preceded the Ford ad. Using
Nielsen data, the ratings were as follows:
On ABC the Carter commercial had a 9.1
rating and 14% share at 8 p.m., compared
to an 8.1 rating and 13% share for the Ford
commercial at 8:30 p.m. On NBC, the
Carter ad drew a 10.8 rating and 16% share
at 9 p.m., the Ford ad a 7.1 rating and 11%
share at 9:30 p.m. The Carter ad on CBS at
10 p.m. had a 14.3 rating and 25% share
and the Ford ad at 10:30 p.m. had a 10.1
rating and 21% share.)

What impact advertising had on the
presidential campaign, Mr. Bailey cannot
say. He suspects it was “‘significant.”* but
added that there were three vehicles gener-

ally by which impact was made on the
public: broadcasting, the debates and news
coverage. “‘To try to draw a distinction be-
tween the three—I can’t do that,’ he said.
Furthermore, ‘‘you can never really know,
because people will never admit to being
influenced by advertising.”

~ The Ford campaign spent about $8.5
million altogether on television, compara-
ble to the $8 million the Carter campaign
spent. A major difference in the respective
expenditures, however, was that the Ford
campaign spent about $4 million in the
last two weeks. The Carter campaign spent
$2.5 million. Gerald Rafshoon, head of
the Atlanta-based agency that handled the
Carter work, said before the election that
the giant last-minute Ford expenditure
was ‘‘overkill.!” Mr. Bailey disagreed, how-
ever, saying last week that ‘‘what breaks
we did get were as a result of having adver-
tising dollars when we needed them—at
the last minute.”

If the Ford campaign had had more, it
undoubtedly would have spent more on
advertising, Mr. Bailey said, but he does
not think the money mattered that much.
“‘After the second debate, the Ford cam-
paign did as good a job of reaching the
public as it could. I don’t think there were
more votes to squeeze out of it.”

(Another member of the Campaign 76
team, Malcolm MacDougall of the adver-
tising firm Humphrey Browning Mac-
Dougall, Boston, told advertising execu-
tives last week that the final push in the
Ford ad campaign was thwarted by a
reliance on politicians and by the under-
estimating of the black vote. Speaking at a
meeting of the Advertising Club of
Greater Boston, Mr. MacDougall said,
**We underestimated the black vote badly.
We had some special black media material,
but it was in the wrong places.”” He also
said, ‘‘We handled Texas badly. We went
with John Connally commercials when we
should have had Ronald Reagan live.")

Mr. Bailey complimented his adversary,
Mr. Rafshoon, for successfully ‘‘shifting

gears’ in the middle of the campaign. The
early Carter ads were technically compe-
tent, but did not help to meet the cam-
paign’s principal problem, he said: that is,
answering the question, ‘‘Could people
trust Jimmy Carter?’” The early Carter ads
put stress on character traits, promoting
Mr. Carter’s competence and compassion,
and that, said Mr. Bailey, is ‘‘right on
target ... It’s important, however, to talk
about issues, especially the candidate's
priorities.” Indeed, some of Mr. Carter’s
early commercials did touch on issues, but
usually in the context of speeches or inter-
views. Late in the campaign the Carter
campaign produced a new batch of com-
mercials with Mr. Carter addressing
specific issues and priorities—and looking
directly into the camera, as if in quiet dis-
cussion with the viewer.

In a separate interview last week, Mr.
Rafshoon agreed that the move to the new
commercials proved ‘‘smart,”’ and so did
the decision to run a half-hour commercial
in some 25 markets the week prior to the
election. In that ad, the same one that ran
on the networks the night before the elec-
tion, men and women on the street in vari-
ous cities told interviewers what they
would ask Mr. Carter if they met him. Mr.
Carter, in his study in Plains, answered
them one by one. In Mr. Rafshoon’s opin-
ion, the commercial effectively addressed
the question marks that Mr. Bailey said the
Ford campaign worked so hard to main-
tain.

Mr. Rafshoon said he thinks the Ford
campaign's negative ads may have back-
fired toward the end of the campaign.
**Look at the solid South,” he said. [t was
there, in his opinion, that the Ford attacks
on Carter credibility did the least good.

Like Mr. Bailey, Mr. Rafshoon said there
is nothing significant he would do

differently if given a charice to begin again.
Given more money, ‘‘we might have
started earlier with radio.” In some areas,
he said, the Ford campaign was using as
much as three times as much radio adver-
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Cowles Communications.... 000 9 mo. 9/30
Walt Disney Productions............... Year 9/30
Dun & Bradstreet...................... 9 mo. 9/30
Falrchitd Industries. 9 mo. 9130
Farinon Eleétric........oooieveinnnn, 6 mo. 9/30
Interpublic Growp......ovvvuiivieinnnn. 9 mo. 9/30
Liberty Corp. 9 mo. 9130
McGraw-Hill............oooiiiiile 9 mo. 9/30
MOtorola. . ...co.iiiuiiiiiciniiiiiiiian 9 mo. 9130
Ogilvy & Mather.......ooviviviainnnes 9 mo. 9130
ROMING. - ovvvvnerreeenniriaenrarvanes 3 mo. 9130
1 Y} 000000000000a8008000000000600000000 6 mo. 9/30
Times Mirror .......cooiviieininiinien 40 wk. 1013
Transamerica.......coovieiiiiieiannns 9 mo. 9130

Current and change

L] Net L)

Reévenues Change Incomé Change
988,688,000 + 63  73.481.0001 +362.5
61.500.000 +198 5.250.000 +238
79.890.000 +318 3.419.000 +18t3
7.673.000 +248 2.795.000 +26.5
583.896.000 +122  74.599.000 +208
441,651,000 + BS 34788000 +128
179,274,000 +10.6 3.311,000 +65.3
26.702.503 +57.3 1.769.6392 +208.8
141,081,000 +132 6.230.000 +434
121.335.000 +132 14,854,000 +31.7
419.032.000 + 90 27289000 +243
1.092.000.000 + 57  62007.000 +14.2
78.200.020 +144 4632509 +71.2
60.163.699 +158 4395220 +14.3
66.219.913 +122 9.925697 415
714713000 +21.3  49.021.000 +397
2.013.648.000 + 1.3 85441000 +61.5

Yincludes gan of §32.356.000 for discontinued operations. largely broadcasting unils.
2includes extraoidinary ilem-lede!al tax benelit related lo Digial Tetephone subsidiary net operating loss carry lorward

Broadcasting Nov 15 1976
32

Year sarlier
Par Net Per
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tising as the Carter campaign did. The only
major weakness he sees, looking back,
however, is that there was ‘‘not enough
opportunity to work with the candidate
during the general election campaign as
there was during the primaries.”

Broadcasters oppose
FCC’s proposals
on public access
to radio records

Small-market operators say
additional expense is not justified
in retaining program tapes;

CBS agrees that burden would be
impossibie for most stations

An FCC rulemaking proposal on what pro-
graming records radio stations should keep
and make available for public inspection
has drawn strong opposition from broad-
casters, particularly small-market opera-
tors.

In comments received in advance of the
Dec. 8 deadline, nearly 20 small-market
owners were strongly against proposed
rules requiring: (1) retention and
transcription of tapes or disks of news and
public affairs programing; (2) accessibilit
of stations’ program logs to the public: (33’
stations be required to supply copies of
material in the station's public file, and (4)
stations be required to keep all written
comments from the public for three years
in )lhe public file (BROADCASTING. Oct.
1),

The main objection was to the first pro-
posal. The comments agreed with the
remarks of the Nebraska Broadcasters
Association which said, *‘There is nothing
in the record to warrant the additional ex-
pense.”” The matter of additional expense
was also mentioned by XKKUB(AM)
Brownfield, Tex., which said the rules
would ‘‘take hundreds of thousands of
dollars in time and effort from the indus-
try without a comparable benefit to the
general public.”

Other stations estimated that the cost to
them in tape, personnel and storage space
would be at least $3,000 per year.

CBS Inc. agreed that the burden would
be impossible for most stations and would
be “‘overwhelming’ for all-news and talk
formatted stations.

The other matters, whether the public
should have access to program logs and
whether stations should keep public letters
in the public file, were also seen as unnec-
essary. Many broadcasters said that there
has never been a request from the public
to see logs. CBS added that the need to
have transcripts available of automatic log-
ging methods would *‘deter stations from
utilizing exclusively, as permitted under
FCC rules, automatic methods for log-
ging.”

One comment in favor of the proposals
came from the New York citizen group,
WNCN Listeners’ Guild, which said the
stations should not be made to keep
transcripts of the tapes but to ‘“‘make such
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recordings available for transcription™ by
the public. The guild said transcriptions
and availability of letters in public files
were of use to it in its recent petition to
deny sale and format change of the classi-
cal music station in New York.

Changing Hands

Announced

The following broadcast station sales were
reported last week, subject to FCC ap-
proval:

B WLOK(AM) Memphis: Sold by Starr
Broadcasting Group to Gilliam Com-
munications Inc. for $725,000. Seller
(Peter H. and Michael F Starr and William
E Buckley Jr. are largest stockholders in
publicly traded group owner) reported
negotiations for this sale at time it an-
nounced sale of its wCYB-Tv Bristol, Va,
(BROADCASTING, Aug. 16). Financially
troubled Starr said deal is ‘“part of its pro-
gram to reduce senior indebtedness and to
meet current obligations.”’ Buyer is owned
by H.A. Gilliam Jr., former vice president
of Universal Life Insurance, Memphis.
WLOK is on 1340 khz with 1 kw day, 250 w
night. Broker: Blackburn & Co.

® KDeo(am) El Cajon, Calif.: Sold by
Metro Communications In<. to Lee Bartell
& Associates for $700,000. Seller is prin-
cipally owned by Mortimer W. Hall who
has no other broadcast interests. Buyer is

owned by Lee Bartell (40%) and his
children, Richard (20%), Michael (20%)
and Roberta Weiss (20%). Senior Bartell is
San Diego attorney and, with his sons, has
various mote! interests. He also, with
other members of Bartell family, has
minority interest in holding company of
five stations licensed to Bartell Broad-
casters, which he will dispose of prior to
consumation of this application. Richard is
El Cajon attorney, Michael is vice presi-
dent of New York leasing and insurance
firm and Mrs. Weiss is San Diego school
teacher. KDEO is on 910 khz full time with
1 kw.

8 WMvG-AM-FM Milledgeville, Ga.: Sold
by M.T. Landy to WMVG Inc. for $450,000.
Seller has no other broadcast interests.
Principal in buyer is John W. Davidson
who also owns wpax(aM) McRae, Ga.;
90% of wDKD-AM-FM Kingstree, $.C., and
80% of wLOP(AM)-WIFO(FM) Jessup, Ga.
WMvG is 1 kw daytimer on 1450 khz.
WMvG-FM is on 107.3 mhz with 3 kw and
antenna 160 feet above average terrain.

® WYZE(AM) Atlanta: Sold by WYZE
Communications Inc. to George H. Buck
Jr. for $400,000. Seller is owned equally by
George Johnston IIl, George Barber Jr.
and Lathrop W. Smith Jr. Mr. Johnston
also owns 40% of WILD(AM)-WZZK(FM)
Birmingham, Ala. Buyer owns WHVN(AM)
Charlotte, N.C.; wcos-aM-FM Columbia,
S.C.; wMGY(AM) Montgomery, Ala., and
has sold, subject to FCC approval,

closed on November 1.
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wQAK(AM) Decatur, Ala. He also owns Co-
lumbia, S.C.-based Jazzology Documen-
tary Record Co. WyzEe is 5 kw daytimer on
1480 khz.

® WCER-AM-FM Charlotte, Mich.: Sold by
Roy W. McLean and Craig E. Davids to
Mid-America Broadcasting Inc. for
$288,000. Mr. Davids has 90% interest in
Kcky(aM) Coolidge, Ariz. Buyer is owned
by Ralph S. Gregory (70%) and Charles S.
Hayes (30%). Mr. Gregory is account ex-
ecutive at wcco-FM Minneapolis and has
60% interest in application for new FM in
Littie Falls, Minn. Mr. Hayes has interest
in Chicago investment firm. WCER is 5 kw
daytimer on 1390 khz. WCER-FM is on 92.7
mhz with 3 kw and antenna 160 feet above
average terrain. Broker: John D. Stebbins.

® WFFG(AM) Marathon, Fla.: Sold by
WHOO Radio Inc. to WFFG Inc. for
$200,000. Seller is subsidiary of Bluegrass
Broadcasting, owned by Central Bank &
Trust of Lexington, Ky., executor of estate
of Garvice D. Kincaid, with control vested
in advisory committee. Bluegrass also
oOwns WwWVLK-AM-FM and WKYT-Tv
Lexington, wHOO-AM-FM Orlando, Fla.,
and WINN(AM) Louisville, Ky. Buyer is
owned by brothers, Emil and James Lock-
wood, and Francis J. Coomes (33-1/3%
each). Emil Lockwood and Mr. Coomes
are chairman and president, respectively,
of Lansing, Mich., legislative consulting
firm. James Lockwood is branch manager
of investment firm in St. Louis, Mich.
WEFG is on 1300 khz with 500 w day, 250
w night.

B Other sales reported by the FCC last
week include; wauc(am) Wauchula, Fla.
(see page 63).

Approved

The following transfers of station owner-
ship were approved last week by the FCC:

B WFMY-Tv Greensboro, N.C.: Sold by
Landmark Communications to Harte-
Hanks Newspapers for $19 million. Seller
also owns Greensboro Daily News and
Record, WTAR-AM-Tv and WKEZ(FM)
Norfolk, Va., two Norfolk newspapers and
two Roanoke, Va., papers. Buyer also
owns WTLV(TV) Jacksonville, Fla., and
KENS-Tv San Antonio, Tex., and operates
25 daily newspapers and 39 weeklies in 27
markets. WFMY-Tv is CBS affiliate on
channel 2 with 100 kw visual, 20 kw aural
an_d antenna 720 feet above average ter-
rain.

® Wraw(aM) Reading, Pa.: Sold by Rust
Communications Group to Camelot Com-
munications for $840,000 plus $10,000
noncompetition covenant. Seller, William
F. Rust Jr., principal, also owns
WHAM(AM)-WHFM(FM) Rochester and
WFLY(FM) Troy, both New York;
WAEB(AM)-WXKN(FM) Allentown and
WNOW(AM)-WQXA(FM) York, both Pennsyl-
vania; WKLX(AM) Portsmouth and
WRNL{AM)-WRXL(FM) Richmond, both
Virginia, and has 34.5% interest in Buena
Vista, Va., cable system. Principals in
buyer are brothers, Jeffrey and Stephen
Levin, who are secretary and general man-



ager, respectively, of Reading Coca-Cola
Bottling Works. Wraw is on 1340 khz with
1 kw day, 250 w night.

B Wpoy-Tv Clarksburg, W.Va.: Sold by
Northern West Virginia Television Broad-
casting Co. to WsoY-Tv Inc. for $750,000.
Seller is owned by Max and Marion Ascoli
and Nathan W. Levin who also own
wBOY(aM) Clarksburg. Principal in buyer
is Birney Imes Jr., who also has interests in
wCBI-AM-FM Columbus, wgLO(AM)
Tupelo, wNaG(aAM) Granada, WONA(AM)
Winona, and wrox(aM) Clarksdale, all
Mississippi. WBOY-Tv is NBC affiliate on
channel 12 with 129 kw visual, 24 kw aural
aqd antenna 860 feet above average ter-
rain.

B WALG(AM)-WWCW(FM) Albany, Ga.:
Sold by Radio Albany Inc. to Albany
Radio inc. for $575,000. Seller is The First
National Bank of Columbus, Columbus,
Ga., as trustee of the will of Allen M.
Woodall, who died in 1965. Buyer is
owned by Allen M. Woodall Jr. (75%) and
Bernie Barker (25%). Buyers also own
WEIZ(FM) Phenix City, Ala. (Columbus,
Ga.), and Mr. Woodall owns WDAK(AM)
Columbus. WALG is on 1590 khz with 5
kw day and 1 kw night. WwCw is on
101.7 mhz with 3 kw and antenna 300 feet
above average terrain.

B Other sales approved by the FCC last
week include: kwip(aM) Merced, Calif.;
KKAR{AM) Pomona, Calif.; wkwF(aM) Key
West, Fla.; KrSL-aM-FM Russell, Kan.;
KYFM(FM) Bartlesville, Okla.; kvov(am)
Henderson, Nev.; wQTI{FM) Dunn, N.C.;
KDLK-AM-FM Del Rio, Tex., KBzB(aM)
Odessa, Tex., wTZE-aM-FM Tazewell, Va.
{see page 66).

KGGM-TV passes first test

An FCC administrative law judge has
renewed in an initial deciston New Mexico
Broadcasting Co.'s license for KGGM-Tv
Albuquerque, N.M.

Petitions to deny the renewal were filed
in 1971 by Alianza Federal de Pueblos
Libres and William L. Higgs and the Coali-
tion for the Enforcement of Equality in
Television and Radio Utilization of Time
and Hours which said the station was not
responsive to the needs and problems of
the area, especially those of the Mexican-
American community. The petitions also
said the station misrepresented the per-
centage of local and regional news broad-
cast during the 1968-71 license period and
that it had violated the commission’s EEQ
rules.

ALJ Joseph Stirmer's decision said that
the evidence produced at hearings showed
that the station’s programing, over-all, was
reasonably responsive to the general needs
of the community. The misrepresentation
claims, he found, resulted from a misin-
terpretation of information called for on
the renewal form. As for the EEQ matters,
he said that KGGM-Tv had achieved signifi-
cant minority. employment and afforded
employment opportunities t0 members of
minority groups and women.

Opponent to sale
of S.F FM’s may
encounter paradox

Citizen group’s concern over
format change could run counter
to desire for minority ownership

On a number of occasions over the past
several years, citizen groups have peti-
tioned the FCC to deny the sale of a sta-
tion in order to prevent the loss of a
‘““unique’ program format. Frequently, an
additional principal goal of citizen groups
is to promote minority ownership of
broadcast properties.

Those goals may be in conflict in a com-
plicated, three-way station-transfer case
now pending before the FCC.

The stations involved—all in San Fran-
cisco—are CBS’s KcBs-FM, Family Sta-
tions® KEAR(FM) and National Science Net-
work’s KMPX(FM). CBS plans to buy KEAR.
(more powerful than its own KCBS-FM) for
$2 million; and Family Stations will buy
KMPX, for $1 million. To make those sales
possibie, CBS would sell its FM to Golden
Gate Radio Inc. for $850,000 (BrOAD-
CASTING, Sept. 6).

The potential hang-up in the matter is
that Family Stations would continue its
present programing on KEAR-FM—
religious—on its new frequency while

Golden Gate Radio would begin broad-
casting ‘‘adult contemporary” music over
the former KcBs-FM frequency. CBS would
continue its present ‘““mellow sound’” pro-
graming.

The net effect, says the KMPX Listeners
Guild, in a petition to deny the KMPX sale
that was filed with the commission, would
be the elimination of KMPX’s current
‘‘unique’” format—"‘‘retrospective ‘Big
Band’ and jazz music of the 1920’s, 30’s
and *40’s—and further duplicaton of exist-
ing programing.”

The guild contends that court cases in
format-change situations in the past make
it clear that the FCC must hold hear-
ings where there are substantial questions
of fact as to the uniqueness of the format
involved in a protested station sale or its
continued financial strength. And the
guild says that there is no question as to
the uniqueness of the format and that
NSN’s primary reason for selling the sta-
tion appears to be a desire to settle the
estate of the network's founder, not to dis-
pose of a money-losing enterprise.

Furthermore, there is sufficient ‘‘public
grumbling”™ about the proposed sale to
meet the standards of previous format
change cases considered by the courts, ac-
cording to the petition. It says the guild
has collected more than 1,000 signatures
on its petitions. (One of the signers is a
star of the Big Sound era, Bing Crosby.)

However, the guild’s success would
block the sale of KCBs-FM to Golden Gate,

—
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whose owners, Lloyd Edwards and his
wife, Barbara, are black. As a result, Mar-
cus Garvey Wilcher, who over the past
several years has been active in citizen
group efforts to persuade the FCC to deny
license renewals to San Francisco Bay area
stations, is likely to emerge in a new role.

He has expressed support of the sale of
Golden Gate as a means of increasing
minority ownership of broadcast proper-
ties. And he has indicated he will file a
pleading with the commission in op-
positon to the petition to deny.

CPB divvies up
dollars for 1977

Board allocates money along
same lines as this year;

it also reaffirms decision

to fund BBC Shakespeare effort

The Corporation for Public Broadcasting
board, meeting last week in Denver,
spelled out how its $103-million fiscal
1977 budget will be distributed.

From the $103 million, $77.32 million
will go for the support of public television,
with $15.38 million for public radio. Ten
percent of the total budget—the remaining
$10.3 million—goes to common broadcast
services such as CPB operations, research
and training CPB’s $78.7 million budget

for fiscal 1976 was divided in similar pro-
portions.

Public television’s share breaks down as
follows: $51.5 million for community ser-
vice grants which are given to the in-
dividual stations; $12.5 million for the
satellite interconnection project, and
$13.32 million for production. The radio
breakdown: $6.38 million for National
Public Radio and other production efforts;
$1.83 million for radio expansion grants;
$300,000 for the satellite interconnection,
and $350,000 for a membership awareness
program.

Among other actions last week, the CPB
board reaffirmed its plans to participate in
the funding of a BBC production of 36
Shakespearean plays. The American Fed-
eration of Television and Radio Artists
had criticized use of U.S. money to sup-
port foreign production (BROADCASTING,
Nov. 1), and last week further criticism
came from the AFL-CIO, the American
Federation of Musicians and Lawrence
Grossman, president of the Public Broad-
casting Service.

The CPB board said again it would fund
the BBC project at $200,000 a year for six
years. It cited the ‘‘long, residual educa-
tional value’’ of the programs.

The CPB board aiso:

B Reaffirmed its authorization of $1
million in CPB support to establish a
revolving documentary fund.

® Authorized a study by Yankelovich,

Skelly & White Inc. on public participation
in public broadcasting.

B Adopted statements of general mis-
sion, goals, tasks and responsibilities for
CPB.

The afternoon session of the board
meeting was open to public participation.
The turnout: Vine Deloria, an American
Indian author who expressed program
concerns; Frank Blythe, chairman of the
Native Amerlcan Public Broadcasting
Consortium, who asked for funding for his
orgamzauon and expressed training and
employment concerns, and Bill Brazel of
Telecommunications Inc., a Denver-based
multiple system operator, who recom-
mended more national attention on ways
cable operators can work with public
broadcasters.

FCBA seminar this week

The Federal Communications Bar
Association’s annual communications
seminar will be conducted Nov. 19-22 at
Cerromar Beach, Puerto Rico. Howard
Eaton, senior vice president, Ogilvy &
Mather, will be the banquet speaker on
Nov. 21.

Two panels are scheduled for the semi-
nar. ‘*Competition in Telecommunications
Services,” will be moderated by Peter Tan-
nenwald of Arent, Fox, Kintner, Plotkin &
Kahn. Panelists will be Henry M. Boet-

TR-600A:
henew

t
quadUTR
with Super
Highband/

Pilot Tone.



tinger, director of corporate planning,
AT&T; Walter R. Hinchman, chief, Com-
mon Carrier Bureau, FCC, Peter E Mc-
Closkey, president, Computer and Busi-
ness Equipment Manufacturers Associa-
tion; William G. McGowan, chairman,
MCI Telecommunications Corp., and
John Morgan, administrative assistant to
the president, Communications Workers
-of America.

The second panel, ‘*Ex-FCC Commis-
sioners: What Is Past Could Be Prologue,”
is to be moderated by Joseph DeFranco of
CBS. Panelists will be former Commis.
sioner Kenneth A. Cox of Haley, Bader &
Potts; former Chairman Rosel H. Hyde of
Wilkinson, Cragun & Barker, and former
Commissioner Glen O. Robinson,
professor, School of Law. University of
Virginia.

Media Briefs

Two, are added. New York/Washing-
ton communications law firm of Fly,
Shuebruk, Blume and Gaguine has
changed name to Fly, Shuebruk, Blume,
Gaguine, Boros and Schulkind to reflect
senior status of associates, Jerome S.
Boros and Herbert M. Schulkind.

Open for business. H. Roger Gardner an-
nounced opening of media brokerage
firm, H.R. Gardner & Associates at Route

2, 113 Sydnor Drive, Leesburg, Va. 22075
(703) 777.6767.

Sonderling pays, spiits. Board of directors
of Sonderling Broadcasting Corp., Miami,
has declared 12-cent per share cash divi-
dend and three-for-two common stock dis-
tribution. Dividend, first ever paid by
company, and stock distribution will be
payable on Jan. 14, 1977, to shareholders
of record on Dec. 15, 1976. Stock split will
increase outstanding shares to more than
1,101,000 compared to 734,240 shares
now outstanding. Cash will be paid in lieu
of fractional shares.

Almost an MCA record

MCA Inc. reported the second highest net
income and earnings per share in the com-
pany’s history for the three months and
nine months ended last Sept. 30. Only the
same periods in 1975, which included
results from the domestic release of the
blockbuster motion picture, “‘Jaws,” ex-
ceeded these levels. Net income for the
nine months was $69,123,000 ($3.96 per
share) on revenues of $574,509,000, as
against $71,462,000 ($4.12 per share) on
revenues of $575,622,000 in the record
period of 1975. Television revenues in the
first nine months of 1976 outpaced the
1975 figure by 46%, rising to $172,505,-
000 from $118,104,000,

USIA employes don’t want
Voice of America
as separate agency

A group of employes of the United States
Information Agency have urged Presi-
dent-elect Jimmy Carter to reject a pro-
posal to reorganize the agency under the
State Department and to establish a sepa-
rate agency for the Voice of America.

In a signed petition, 148 employes asked
that the USIA’s present structure be main-
tained, as well as the policies of its direc-
tor, James Keogh, who has resigned effec-
tive at the end of this month (see page
64). Mr. Keogh has been a sharp opponent
of reorganization.

The reorganization plan had been pro-
posed last year by the independent Panel
on International Information, Education
and Cultural Relations, headed by former
CBS Inc. Vice Chairman Frank Stanton
(BROADCASTING, March 17, 1975).

The petition also requests that the func-
tions of the State Department’s Bureau of
Educational and Cultural Affairs be
turned over to the USIA. Drafted by 30
USIA career officers, with participation by
Mr. Keogh’s public relations officer, the
statement also urges agreement that the
USIA’s mission is to seek understanding
of America and its policies, not to
manipulate foreign attitudes.

This RCA option substantially improves
signal-to-noise ratio, reduces moir¢, and
corrects banding errors. Master recordings

look better than ever so that all your tapes
can be produced with consistent

high quality.

The complete quad.

It takes a great VTR to accommodate
versatile options. That's the TR-600A.

We designed in all-modular electronics.
Included desirable features that cost up to
$20,000 to add to other VTRs. The
TR-600A offers a raft of options, such as
exclusive integral on-line Time Code
Editing, AE-600. All housed in a smart
cabinet that fits in 7 sq. ft. of van or studio
floor. In short, the complete quad at a

surprisingly low price.

For the complete story of the TR-600A
and all its options, see your RCA
Representative now.




Industry still

in disarray

after decision

on family viewing

There’s no consensus as to
ruling’s eventual impact

on broadcasting, although
major entities still intend

to appeal; at minimum, says
Burch, ‘jawboning’ will change

Lawyers and principals among the defen-
dants in the family-viewing case emerged
last week from a study of the 223-page
court opinion issued in the case (BROAD-
CASTING, Nov. 8), some shaking their
heads, others simply shaken and still
others actually showing signs of a smile. It
was that kind of opinion. About the only
thing certain was that the National
Association of Broadcasters would not
seek to enforce the family-viewing provi-
sion of its code pending the outcome of
appeals.

The opinion, in the suit brought by
guilds representing television writers, pro-
ducers, directors and actors, went against
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the NAB, the networks and the FCC.
The defendant’s actions leading to the
adoption of the family-viewing concept by
the networks and the NAB code, US.
Judge Warren J. Ferguson said, were **law-
less” and constituted a violation of the
First Amendment.

Judge Ferguson was referring primarily
to FCC Chairman Richard E. Wiley, the
speeches he gave and the meetings he held
with network and NAB officials preced-
ing the adoption of the plan under
which the hours between 7 and 9 p.m.
were reserved for programing suitable for
the entire family. The defendants, Judge
Ferguson said, permitted the NAB televi-
sion code review board to act ‘‘as a na-
tional board of censors for American
television.”

And yet, harsh as that judgment was,
much of the language running through the
opinion is of the kind that broadcasters
would ordinarily be delighted to hear from
a judge: Broadcasters must make in-
dividuai judgments as to what programing
is in the interest, and cannot delegate the
authority for such decisions to anyone
else.

Former FCC Chairman Dean Burch
who is practicing law in Washington and
who is one of the few lawyers not involved
in the case to have read the lengthy docu-
ment, said of the decision, **It’s good for
broadcasters. Any time the First Amend-
ment is honored, it has to be good.”

And that kind of thinking is evidently

T e

current at NBC, which has yet to an-
nounce whether it will appeal the decision.
An NBC spokesman said, ‘*We regard the
basic point of this dccision to be a declara-
tion that government may not constitu-
tionally interfere with programing. We
have to examine the opinion further to see
if there are other elements that justify ap-
peal,” the NBC spokesman said, ‘‘but we
agree with the basic principle .. The
‘‘other elements™ being studied presuma-
bly include the question of whether NBC
would be liable for damages.

The NAB will not make a final decision
on whether to appeal until its executive
committee considers the matter at a meet-
ing on Nov. 23. However, an appeal is a
virtual certainty. NAB officials contend
they did nothing wrong and, therefore,
should not be required to pay the damages
to which the court said the private defen-
dants were liable. Furthermore, ‘‘at its
worst,” according to John Summers, NAB
executive vice president, ‘“‘the opinion
might result in the code being unenforce-
able in terms of program standards.”

But while its decision on an appeal is
pending, the NAB issued a statement
asserting the view it had done nothing
wrong but that it will, *‘of course, comply
with the decision pending any appeal’
The decision directed the NAB not to en-
force the code provision dealing with
family viewing.

CBS and ABC said they will appeal, and
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government also plans to appeal. But
the case finds CBS in an unfamiliar
posture. Normally the most outspoken of
broadcasters in matters even indirectly
raising First Amendment issues, it is in
the forefront of those defending family
viewing and the NAB code provision re-
quiring code members to comply with the
concept. John Schneider, president of the
CBS/Broadcast Group, remarked that “‘no
one said we disagree with every word of
the opinion. But we do disagree with the
conclusion that we cannot band together
as an industry for self-regulation.”

Denying broadcasters that right, when it
is granted to other industries and associa-
tions, is unfair, he said.

Although Judge Ferguson said the NAB
could adopt codes of conduct, *‘including
codes which contain the family-viewing
policy,” he also said that the NAB has *‘no
constitutional right to set up a network
board to censor and regulate American
television.” To CBS, the opinion means
that sanctions may not be employed to en-
force programing provisions of the code.

CBS had taken the lead in advancing the
family viewing concept as an NAB code
provision under the leadership of its then
president, Arthur Taylor. Mr. Taylor
became the industry’s leading spokesman
for the plan, and last week he said: ‘I
would like to think that family viewing
would continue without the support of the
NAB code. But 1 believe it does need the

support of the NAB code in order to be
effective.””

Among all those involved, the decision
appeared to have been felt most deeply,
certainly most personally, by Chairman
Wiley. His anguish showed through a for-
mal statement denying that he had issued
threats and asserting that his conduct and
that of his colleagues were proper.

A comment by Judge Ferguson during
the trial in his Los Angeles courtroom last
May led commission attorneys to believe
the plaintiffs had failed to persuade him
that the commission had used improper
means to induce the broadcasters to adopt
the family-viewing plan. He had said all
the evidence was in and the lawyers were
engaging in what would be a pointless
hunt for a “‘smoking gun" (BROADCAST-
ING. May 10).

Accordingly, the judge's references in
the opinion to ‘‘lawless’’ action and
“threats”’ stunned commission officials,
particularly Chairman Wiley. “‘My only
hope, the only thing that sustains me, is
that people who know me will judge for
themselves whether this [opinion pres-
ents] an accurate picture of how I oper-
ate,” he said. ‘'l disagree with the court’s
opinion, but it would be inappropriate for
me to say more.”

One of Chairman Wiley's colleagues
was not so reticent. Commissioner Abbott
Washburn issued a statement calling the
opinion ‘‘wrong-headed'’—*‘one which
undercuts the right of an industry to take

responsible self-regulatory action in the
public interest.”

He said that the family viewing provi-
sion in the NAB code resulted from a
“*voluntary agreement on the part of the
broadcasters involved,” and added: *‘It is
the first and only cooperative action in 20
years to control the level of televised
violence for the protection of our nation’s
children. This important progress should
not be upset, nor should the ability of an
industry to effect voluntary reforms be in-
terferred with.

“l know of absolutely no ‘threats’ on
the part of the chairman or anyone else at
the commission. Such a finding is contrary
to the facts.”

Nevertheless, to former Chairman
Burch, *‘the most significant point’ in the
decision ‘‘is that it sets forth ground rules
that all parties—the bar, the commission,
broadcasters —should know' as to the
limits of permissible government action
**in the first Amendment area.’’ The deci-
sion, he said, addresses such questions as
*“What is government coercion?’’ The sig-
nificance in practical terms? *‘The days of
FCC jawboning,” he said, referring to a
tactic to which he was not a stranger, “‘are
going to change

Excerpts from Judge
Ferguson’s family-
viewing decision begin
on the following page.
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Key excerpts of the family-viewing decision

Here are the central findings of Judge Warren J. Ferguson of the U.S. district court in Los
Angeles in his landmark decision declaring the tamily-viewing restrictions of the National
Association of Broadcasters television code to be a violation of the First Amendment.

Most of the first half of Judge Ferguson’s opinion was devoted to an analysis of evi-
dence. Much of this is omitted here. The rest of the opinion is condensed to what the
BroapcasTinG editors have considered essentials. Most legal citations and footnotes have
been excised.

Two cases were filed against the same defendants: the FCC and its seven members,
ABC, CBS. NBC and the NAB. Plaintiffs in one case were the Writers Guild of America,
West; Wiiters Guild of America, East; Directors Guild; Screen Actors Guild; Concept Plus |l
Productions, Four D Productions; Danny Arnold, Allan Burns, Samuel Denoff; Larry Gelbart;
Susan Harris; Norman Lear; Willlam Persby; Paui Witt and Edwin Weinberger. The plaintiff

in the other was Tandem Productions, owned principally by Norman Lear.

More than half a century ago, Secretary of
Commerce Herbert Hoover warned that, “*We
cannot allow any single person or group to place
themselves in a position where they can censor
the material which shall be broadcast to the
public, nor do 1 believe that the government
should ever be placed in a position of censoring
this material”” The plaintiffs in this case have
exposed a joint agreement on the part of the
three major television networks, the Federal
Communications Commission and the National
Association of Broadcasters 10 permit one
group—the NAB television code review
board—10 dct as a national board of censors for
American television, The plaintiffs have evi-
denced a successful attempt by the FCC 1o

pressure the networks and the NAB into adopt-
ing a progruming policy they did not wish to
adopt. The plaintiffs have proved that the FCC
formulated and imposed new industry policy
without giving the public its right to notice and
its right to be heard.

The parties, of course, characterize the fac-
tual circumstances leading up to the adoption of
the family-viewing policy quite differently.
None of the defendants arc prepared 1o accept
the plaintiffs’ position that Chuirman [Richard
E.] Wiley and the commission staff, acting on
behalf of the commission, pressured the net-
works and the NAB inte adopting the family
viewing policy thereby causing mjury o the
plaintiffs. The government defendants maintain

that Chairman Wiley merely made suggestions
and they deny that he threatened anyone. .
The private defendants, on the other hand,
equivocate as to the proper characterization of
the chairman’s advocacy or lack of it. In their
post-trial brief, they suggest that the record
evinces **the total lack of coercion or pressure
on the networks by the FCC and its chairman
" Instead they write that **[Tlhe chair-
man’s role was merely to suggest ..’ At oral
argument, however, the private defendants con-
ceded that the chairman had clearly done more
than offer suggestions. How much more they
were unable (o say.
Whatever differences there may be between
the government defendunts and the private de-
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fendants as to the nature of the chairman’s con-
duct. they are united in their approach (o
characlerizing its resulls, They contend that the
adoption of the family viewing policy was not
caused by Chairman Wiley. In fact, they main-
tain thal Wiley’s proposals were rejected. In-
stead the privale defendants suggest that the
adoption of the policy is best viewed as *‘a con-
tinuation of the industry's response (o public
concern over lelevised violence and other
offensive material”” The family-viewing policy.
they claim., is **a direct outgrowth of the work of
[CBS President] Arthur Taylor. and not the
result of pressure or suggestions by Chairman
Wiley™. ..

Such post hoc rationalizations, however, can-
not be squared with the evidence accumulated
by the plaintiffs. They especially are difficult Lo
reconcile with the writings of the defendants
made at the time of the decision making pro-
cess. Based on the lotalily of the evidence accu-
mulated in this case the court finds that Chair-
man Wiley, acting on behalf of the commission
(and with the approval of the commissioners) in
response lo congressional commitlee pressure.,
launched a campaign primarily designed o alter
the content of entertainment programing in the
early evening hours.

The evidence discloses. as former Commis-
sioner [Nicholas] Johnson put it, that the gov-
ernment activilies involved amounted to *'a vir-
tually unprecedented orchestration of regulato-
ry lools by the FCC.” The evidence confirms
his conclusion that “*What you have before you
in this case is really unprecedented in my expe-
rience in terms of the lolality of the force
brought to bear on the industry .. " The court

CCin short, the family hour
may or may not be
desirable. Censorship
by government or privately
created review boards
cannot be tolerated.99

finds that Chairman Wiley in the course of his
campaign threatened the industry with regulato-
ry action if it did not adopt the essence of his
scheduling proposals. On some occasions, when
the persuasive demands of the siluation so dic-
tated, he would withdraw his threats or assume
a low profile. But the commission’s pressure in
this case was persistent, pronounced, and un-
mistakable. Chairman Wiley's aclions were the
direct cause of the implementation of the
family-viewing policy: Were it not for the
pressure he exerted, it would not have been
adopled by any of the nelworks nor by the
NAB. The threat of regulalory action was pot
only a substantial factor leading to its adoplion
but a crucial, necessary, and indispensable
cause ...

The basic proposals of the [FCC] staff were
presented in a meeting with the chairman on
Oct. 4, 1974, but some preliminary moves were
made prior (o that date. Some time in August
1974, acting al the request of Chairman Wiley.
Lawrence Secrest, legal and administrative
assistant to the chairman, requested the NAB o
strengthen its position on televised violence by

reinslating language which had eurlier existed in
the code. The proposal, which had been
reduced Lo writing, was delivered by Secrest 1o
John Summers. the NAB general counsel, and
was considered by the NAB (elevision code
review board at their Oct. 1-2 meeling in San
Antonio, and was rejecled. Al thal same code
board meeting, the question of violence on
television was discussed in some detail. The
topic, of course. had been the subject of
numerous discussions over the years at board
meelings . ..

Six days after the Oct. 4 meeting Wiley took
the first in a series of steps designed Lo bring
commission pressure (0 bear on the industry. In
a speéch delivered to the lllinois Broadcasters
Association, he focused on ‘‘the question of
violence and obscenily on Llelevision—parlicu-
larly as Lo the effect of such presentations on
our children”” The speech réminded broad-
casters of their “‘public accountability® and
*“‘special’’ responsibilities as licensees. It stated
that *“*[1]f self-regulation does not work, gov-
ernmental action Lo protect the public may be
required —whether you like it or whether [ like
il" and stressed thal the issue involved was on
the *‘front-burner of a rather ‘well-healed’
chairman’s desk at the FCC' Specifically it
called for “‘intelligent scheduling, appropriale
warnings, and, perhaps, even some kind of in-
dustry-adminislered rating program .. " In the
process, it referred (o a speech delivered in
Allanla by Wiley proposing a reduclion in
children’s commercials, and it applauded indus-
ry code amendments which had followed that
speech, stating that **l am frankly optimistic
that the combined effect of government en-
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couragement and enlightened self-regulation
will bring about constructive change in this very
important aspect of public service."

The import of the speech was unmistakable
und the indusiry press was quick to say so.
BROADCASTING. the major industry journal, in
its Oct. 21, 1974, issue stated:

**Chairman Wiley, who is loathe to delve into
the area of program content under any condi-
tions, appeared in his Illinois speech (o be em-
barking on the same course that proved suc-
cessful in connection with children's television
programing. A tough speech in Atlanta in May
resulted several months later in the bind of self-
regulation ...

After referring to the questionable ability of
the commission Lo regulate in this area, a prob-
lem which the chairman had conceded, the arti-
cle continued: **However, Chairman Wiley ap-
parently has not quit en juwboning. He is under-
stood (o be planning to confer with senior net-
work officails on the matier™ ...

On Nov. 7, 1974, Chairman Wiley and mem-
bers of the FCC staff met with the Washington
vice presidents of CBS, NBC and ABC. At that
meeting, Wiley oroposed that each network
issue -a statement of policy on violence and
obscenity, that the policies include cautionary
warnings, and that programs requiring warnings
be scheduled later in the evening. He further
hoped ... that “‘the NAB code would be
amended with exhortatory language urging
members to follow the suggestions....”
[Richard] Jencks' [of CBS) memo of Nov. 8. to
Taylor discusses the scheduling proposal:

**Chairman Wiley also asked consideration of
an agreement that programs bearing such a
warning would not be scheduled before a cer-

G¢ Broadcasters daily are
forced to make ad hoc
subjective decisions as
to what should and shouid
not be broadcast. Those
excluded from the airwaves
call this censorship.

Those permitted to parti-
cipate call it visionary
editorial decision making.99

tain time which. for discussion purposes. he
identified as 9 p.m. local time, although in the
discussion he conceded that time zone
difficulties might make the selection of such a
lime impracticable.”

On Nov. 22, the chairman and members of
the FCC staff met for two hours with the presi-
dents of the networks and other network execu-
tives in the chairman’s office in Washington.
Wiley opened the meeting by referring to the
fact that there was a serious problem with ** *un-
due violence' and ‘fairly explicit’ sexual
material”™ on television and that complaints
from a variety of sources had been received by
the commission. He indicated that, **The com-
mission was reluctant, for legal and policy
reasons, to try to ly down specific program
rules. but something had to be done ... {em-
phasis added). The chairman was concerned
with the lack of public visibility of network stan-
dards with respect 1o sex and violence and con-
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cerned about their substantive inadequacy as
well. He ‘*‘mentioned an effort on his part (o gel
the NAB code standards on this subject
strengthened, and said this had been rejected,
with  network representalives—particularly
ABC's—opposing such a move. None of the
network people at the meeling knew what he
was talking about.”” Wiley proposed a joint net-
work stalement on the subject of sex and
violence and suggesied that the Code might
want 10 express 4 new posilion in this area. . ..

Nor did the chairman confine his comments

to approving the goal of industry-wide com-
laince and offering 10 help bring it about. As
David] Adams [of NBC] recorded:

“This opening led Chairman Wiley, later in
the meeling. 10 make some not very veiled
threats, as a response lo Taylor's point: that
perhaps the FCC could deal with the ‘separate
station problem® by including in the license
renewal forms new questions on stations'
policies regarding the acceptance and scheduling
of programs with sex and violence. We asked
what the commission would do with the infor-
malion it obtained, since it was dedicated not to
intrude on programing, and could not ¢com-
prehend the chairman’s response. He said the
commission might also consider issuing a gen-
eral policy statement, along the lines of the ene
on children’s programing/advertising. outlining
what it expected of licensees in guarding against
sex and violence, particularly when there were
significant numbers of children in the au-
dience.”

Thus the chairman threatened action which
he himself believed Lo be unconstitutional . . ..

Within three days of the meeting in the chair-
man’s office. ABC forwarded two policy state-
ments to the FCC which represented its existing
policies. They did not address the chairman’s
specific proposals. The activities #t NBC and
CBS were moere complicated . .. .

The FCC staff met in New York with NBC
executives having program standards respon-
sibilities in the morning of Dec. 10, with CBS in
the afternoon of the same day. and with ABC
on Dec. 11. The meetings served a number of
purposes. The FCC sought to clarify its posi-
tion. to achieve an understunding of how the
networks would apply a new scheduling policy
Lo specific programs, and to learn more about
the program practices of each of the networks.
Gene Mater. assistant to John A. Schneider,
president of CBS/Broadcast Group, sum-
marized the FCC position in a Dec. 10 memo:

‘*Basically, here is what they want: Some sort
of policy statmeent of principles issued by the
three networks, in which he would, in effect,
recognize our ‘responsibility’ with regard to
children. We would state that, in implementa-
tion of this responsibility, all programing before
9 p.m. (New York time) would be of a type that
parents could generally rely on as being suitable
for viewing by the young audience. This respon-
sibility factor would presumably apply to the
problems of violence, sex and language.

**Recognizing that there might be exceptions
to this approach. we would also agree to some
type of warning notice or disclaimer, both audio
and visual, (o be carried at the beginning of any
program aired earlier than 9 p.m. that might be
considered questionable .... The disclaimer
would be standardized for the entire industry.
The idea of a visual dot or triangle has been dis-
carded.”

Mater also commented on the point of how
industry-wide complaince might be achieved . ..

During [an} FCC staff meeting of Dec. 17,
Les Brown, a‘reporter for the New York Times,
contacted the chairman and interviewed him
over the telephone. In the course of that inter-
view, (he chairman indicated in response to
questions that public hearings on the question
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of sex and violence were always a possibility and
conceded that the networks would not like that
possibility. The next day a Les Brown column
appeared in the New York Times headlined
“iHead of FCC Weighing Hearing on TV
Violence.” The article stated that Wiley **made
no secret of the fact that he might use the
prospect of hearings as negotiating leverage to
spur the networks into adopting policies on
their own 1o protect the young from adull-
oriented programs.’” The chairman was quite
concerned about the article, first, because he
thought it imported a threatening tone 1o his
remarks which he did not believe had been
present and, second, because it would appear as
though he were deliberately using the press at
this late hour to put additional public pressure
on the networks.

On the same day that the Brown article ap-
;[)eared Wiley had telephone conversations with
Everett] Erlick [of ABC] and Taylor in which
he told them he had been misquoted. He placed
a call with [Herbert] Schiosser [of NBC] on the
same day. could not get through, and after a
series of missed returned calls talked to him on
Clec. 20.

The first telephone conversation was with
Taylor. According to [Kidder} Meade. a CBS
vice president, Taylor in essence told Wiley,
*‘We are not going to send you this letter right
now. We are working on something much more
important and we need a lot of support. We
don’t want to muddy the waters with this. We
don't want you in the act. Be patient and bide
your time.”" Moreover, Meade continued:

you can’t atiord
to gamble with
your health!

FOR TELEVISION

AND RADIO STATIONS

*‘He admonished Mr. Wiley 10— don’t like
10 be rude—but to keep his mouth shut in
terms of throwing his weight around, that he
was having this jawboning and so forth . .. and
the essence of what Taylor said is, ‘You are
making it much more difficult for us, because it
has to be an industry-regulated thing. We can-
not have the government breathing down our
neck, and, furthermore, if you continue in your
present tone, you are going to make it impossi-

s

ble to get anything through the code ...

On Dec. 20, Wiley and Schlosser finally were
able to reach each other on the telephone.
Schlosser prepared a memo for the file on Dec.
24, The memo summarized the ‘‘principal
points” Wiley made. In pertinent part, the
memo paraphrases the chairman’s posilion as
follows: **The Les Brown article in the New
York Times on the sex and violence issue was
not correct. Wiley did not intend to threaten the
networks with public hearings. He would rather
work with us to achieve a result. However, there
would be a notice of inquiry leading to some
kind of policy statement if some kind of agree-
ment cannot be reached with the networks. If
the networks and the commission ‘agree to dis-
agree’ then he, Wiley, would go to the ‘court of
public opinion.’ He referred me to his speech
before the ‘Dr. Parker group. ™

The episode richly illustrates the general ap-
proach taken by the chairman throughout. He
did not want lo “‘threaten’ anyone. Al the
same time he wanted the networks to know that
if something constructive in the eyes of Con-
gress, the FCC, and the public were not done,
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the FCC would be compelled lo take some sort
of action. He felt that FCC action of any type at
the very least raised serious conslitutional ques-
tions and would strongly prefer as a matter of
policy that the FCC do nothing. But if the net-
works were 10 be so unwise as not to act, the
commission (probably bul not necessarily with
his support) would be forced by the circum-
stances (which he had created) to take action.
Thus Wiley could offer “*suggestions’ initially
caring little about the specifics of the response
but requiring that something constructive with
public visibility be accomplished. On some occa-
sions, he viewed himself not as personally
threatening anyone but rather as offering advice
as a friend concerning the consequences which
would follow if constructive action were not
taken. On other occasions in the heat of the
campaign, he would deliberately threaten.
Sometimes he would repudiate *‘threats’” The
bottom line, however. remained the same, in
substance if not in tone—‘‘Do something to
curb ‘offensive’ material or we, the FCC, will
be forced to take action.”

Thus the chairman called Schlosser to
reassure him that the Brown article which pic-
tured him as threatening the networks was inac-
curate. Before the conversation had ended,
ironically, he had deiivered in substance the
same threats he had called to disavow. The
difference was that he had delivered them as a
friend, not as a foe .. .

[Judge Ferguson’s opinion continues (o recount
the history of family-viewing development until
adoption by the NAB television code board on
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April 8, 1975, Luter, after establishing the facts
to his satisfaction, he addressed the conse-
quences.}

Much of the energy associated with this case
has been generated because the plaintiffs and
defendants disagree about the wisdom of the
family viewing policy. In the last analysis, how-
ever, this is not the family hour case. The
desirability or undesirability of the family view-
ing policy is not the issue. Rather the question is
who should have the right to decide what shall
and shall not be broadcast and how and on what
basis should these decisions be made, This
court will not evaluate the family viewing policy
except to say that individual broadcast licensees
have the right and the duty to exercise indepen-
dent judgment in deciding whether or not to
follow that policy. This court has no authority to
declare an end to the family hour. At the same
time, however, neither the FCC nor the NAB
has the right to compromise the independent
judgments of individual station owner licensees.
The court will formulate remedies designed to
let those with the right and the duty to make
programing decisions make them without im-
proper interference from government or other
broadcasters, If the family hour continues, it
should continue because broadcasters in their
independent judgment decide that it is desirable
policy, not because of government pressure or
NAB regulation, If government intervenes in
the future to control entertainment programing
on television, it shall do so not in closed-door
negotiating sessions but in conformity with
legislatively mandated administrative pro-
cedures, If the government has any power to
regulate such programing, it must be exercised
by formal regulation supported by an appropri-
ate administrative record, not by informal
pressure accompanied by self-serving and un-
convincing denials of responsibility. In short,
the family hour may or may not be desirable.
Censorship by government or privately created
review boards cannot be tolerated . ..

The liability of the private defendants turns
on four questions. First, does broadcaster adop-
tion of the family viewing policy constitute a
violation of the First Amendment even in the
absence of government encouragement or
pressure? Second, assuming it does not, does
the presence of government encouragement
without more vary the result? Third, assuming
it does not, does broadcaster adoption of the
family viewing policy violate the First Amend-
ment when the decision to do so is substantially
motivated by a desire to defuse the consciously
exploited threat of government regulation?
Fourth, and an entirely separate matter does a
government-network-NAB agreement to com-
promise licensee program decision making vio-
late the First Amendment?

As will be discussed in detail infra, the
answers to the first two questions are no.
Whether or not broadcaster action in either con-
text is considered to be governmental, the
answers to the last two questions are yes. Analy-
sis of the first two questions, however, sheds
light on the degree of private autonomy
afforded to broadcasters and expected of them
which in turn assists analysis both of the state
action question and the question of appropriate
remedies. In short, broadcasters are free to
adopt the family viewing policy even if the
source of the idea is governmental, and even if
government officials have encouraged the
policy, provided that their adoption of the policy
is based on their independent judgment that the
particular programing policy is best suited to
promote the public interest. Broadcasters retain
this freedom whether or not their actions are
considered to be governmental. They are not
free, however, to program on any basis other
than their own independent judgment of what

constitutes good programing, and they have no
right to interfere with the independent judg-
ment of other broadcasters. . ..

The analytical starting point must be the
Supreme Court’s holding in CBS v. Demaocratic
National Committee, supra, 412 U.S. 94, There
the plaintiff committee sought a declaration that
a flat ban imposed by broadcasters against
editorial advertising was in violation of the First
Amendment and the Communications Act of
1934, Although the court did not decide the
question of whether or not broadcaster action
was the equivalent of state action for First
Amendment purposes, it held that even
‘‘assuming governmental action,” neither the
First Amendment nor the Communications Act
was violated by broadcaster refusals to carry
editorial advertisements. In so holding, the
court reaffirmed the constitutionality of the
Federal Communications Act of 1934. See,
eg, National Broadcasting Co. v. United
States, 319 U.S. 190 (1943). Supreme Court
sanction, then, has again been given to a system
in whu:h the government excludes everyone
from access to the media unless the approval of
governmentally appointed caretakers (i.e., the
licensees), is first secured. Moreover the discre-
tion afforded to these licensees is purposely
broad. As the court stated in CBS, ‘‘Congress
intended to permit private broadcasting to de-
velop with the widest journalistic freedom con-
sistent with its public obligations.”

The government can make some types of
editorial decisions when the particular circum-
stances make it necessary for it to do so. Viewed
in perspective this conclusion is not remarkable.
The government must act as an editor in a wide
variety of contexts, making decisions on the
basis of content as to what should or should not
be included. One need only contemplate the
operations of public libraries, public school

€€ In short, the NAB has no
constitutional right to
set up a network board
to censor and regulate
American television.99

newspapers and law reviews, state university
radio and television stations, the Government
Printing Office, indeed even the public schools
themselves . . .

Althoughi it is clear that the proper operations
of government necessarily involve it in editorial
functions, it is crucial to recognize the
safeguards involved in the system of broadcast-
ing which make ‘‘government’’ editing in that
sphere. .. constitutionally acceptable. The goal
of the system is to assure that the “‘paramount”
right of viewers and listeners ‘‘to receive suit-
able access to social, political, esthetic, moral
and other ideas and experiences” be
safeguarded. ... Crucial to the attainment of
that goal was the development of a system
which premoted maximum diversity. Part of
that goal has been promoted by FCC regula-
tions but the key to its attainment is the effec-
tuation of decentralized control of access to the
nation’s airwaves. Thus as the court recognized
in Red Lion, *‘It is the purpose of the First
Amendment to preserve an uninhibited mar-
ketplace of ideas in which truth will ultimately
prevail, rather than to countenance monopoliza-
tion of that market, whether it be by the govern-
men)t itself or a private licensee” (emphasis ad-
ded).

The importance of independent judgments by
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local licensees has been affirmed again and
again by the FCC. In its Network Programing
Inqutry, 25 Fed. Reg. 7291, 7295 (1960) the
commission proclaimed that,

‘‘Broadcasting licensees must assume respon-
sibility for all material which is broadcast
through their facilities. This includes all pro-
grams. . .which they present to the public...
This duty is personal to the licensee and may
not be delegated. He is obligated to bring his
positive responsibility affirmatively to bear
upon all who have a hand in providing broad-
casting matter to transmission through his facil-
ities so as to assure the discharge of his duty to
provide acceptable program schedules conso-
nant with operating in the public interest in his
community . .. This aguin. is a duty personal to
the licensee and may not be avoided by delega-
tion of the responsibility to others’ (emphasis
added).

Again, in its Fairness Report Regarding Han-
dling of Public Issues, the commission reaf-
firmed that the individual licensee’s respon-
sibility for selection of programing material,
*“ ‘can neither be delegated by the licesee to any
network or other person or group, or be unduly
fettered by contractual arrangements restricting
the licensee in his free exercise of his indepen-
dent judgments’ " (emphasis added).

It was precisely because of these principles
that the commission enacted the chain broad-
casting regulations which were particularly de-
signed to prevent network control over local
licensees’ decision making as to programing ...

The right and the duty to make independent
and final decisions as to who shall and who shall
not get access to the media resides not with the
networks (except in their capacity as owners of
local stations), not with the NAB, not with the
FCC, not with the screen writers, directors or
actors, not with Norman Lear or Tandem Pro-
ductions and not with this or any other court.
The constitutionality of the broadcasting system
depends on the conclusion that the right and
duty to make these decisions reside in hundreds
of different licensees.

This principle controls both the state action
and substantive First Amendment questions of
this case, First, is it constitutional (even assum-
ing state action) for the networks in their
capacity as station owners (i.e., licensees) to
adopt a family viewing policy and to indepen-
dently apply it? The answer must clearly be yes.
Surely if the decision to refuse editorial adver-
tisements is within the range of editorial discre-
tion afforded to broadcasters, then an in-
dividual decision to adopt a policy such as
family viewing must be similarly safeguarded.

By adoption of the family viewing policy, a
licensee commits itself to reserve two hours of
the evening for family shows at a time when
most families are likely to be watching. The
question of what the needs of the community
are at particular times is peculiarly the province
of the licensee. If the licensee should determine
that an audience is likely to be composed of
children and adults at particular hours, nothing
in the First Amendment prohibits it from pro-
graming accordingly. Nor is it the province of
the court or the commission to second guess
good-faith judgments in applying such a policy.
Broadcasters daily are forced to make ad hoc
subjective decisions as to what should and
should not be broadcast. Those excluded from
the airwaves call this censorship. Those permit-
ted to participate call it visionary editorial deci-
sion making. But such decisions are inherent to
the broadcasting function and constitutionally
protected whether or not state action is present.
Therefore, independent adoption of and ap-
plication of a family viewing policy by a licensee
does not violate the First Amendment. ..

It is clear that the adoption of the family view-



ing policy was caused substantially by govern-
ment pressure. The adoption of the policy was
not the kind of independent decision required
by the First Amendment. Instead the networks
served in a surrogate role in achieving the im-
plementation of government policy ...

... the chairman {Richard E. Wiley of the
FCC] threatened the networks at the very least
with actions that would impose severe economic
risks and burdens. By indicating that a policy
statement might be issued on the matter, the
chairman impliedly threatened the networks
with the burden of a full-fledged administrative
proceeding together with necessary appeals
therefrom. Moreover since a policy stalement
would outline responsibilities of licensees, the
networks’ 15 stations could be held accountable STARAT
in the licensing process for their adherence to
the policy. In addition, the chairman’s use of the
“*public interest’” standard as the rubric with
which to clothe his proposals and his continual
references to the ‘‘public trustee’ status of the spmgs 3000 160 Hi
broadcasters again subtly but unmistakably in- d
dicated that the FCC could employ formal
regulatory mechanisms to burden the networks

if they did not go along. That the networks Nobody hos it "ke
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SEC TER

might have successfully resisted the govern-
ment actions is no call for the conclusion that N
the burdens were absent. The economic hard- the new SPOt mQSter 3000 Se”es

ships involved in ‘‘success’ and the risks in-
volved in possible failure were sufficiently
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obbying and informational services together
vith whatever prestige attaches to member-
ihip), the First Amendment requirement of
fiversity in decision making does not protect
such tie-in arrangements . .. Broadcasters who
oin forces with government officials to bring
ibout industry-wide adherence to a government
plan to suppress offensive materials in the early
evening hours cannot rightly complain when
their actions are characterized as state action.

And there is no merit to the idea that the
broadcasters have a right to deter legislation by
programing to prevent it or by compromising
other broadcasters’ independent judgments.
Taylor testified that:

*“Now, certainly, the whole aspect of congres-
sional pressure was part of that motivation ...
[Olne must be concerned, as every business-
man is in America today of what the Congress
may do. And the fact of the matter is that the
best way ... to prevent congressional action
which may take a form that is extremely disrup-
tive or it may be very, very salutory, is that
when you think you have a problem and you're
worried about that problem, to try to get to
some kind of correction before that correction
is fostered upon us [sic].

““Most of the trouble in American business in
the last five years could have been avoided if in
fact that kind of policy had been followed. And
that's how this thing came about.”

The answer to this whole line of thought was
crisply supplied in Chief Justice [Warren
Burger’s plurality opinion in CBS: “A licensee
must balance what it might prefer to do as a pri-
vate entrepreneur with what it is required to do
as ‘public trustee! ™ Adoption of the family
viewing policy in order to avoid government
reaction and delegation of programing authority
to the NAB may have been good “‘business,”
but it was not consistent with the broadcaster’s
status as public trustee. NAB counsel tells the
court that we would live in a better world if the
NAB could control access to the nation's air-
waves. Counsel may be right, but the First
Amendment has committed us to a different
course, a course which reflects the wisdom of
Judge Learned Hand: ‘‘For myself it would be
most irksome to be ruled by a bevy of Platonic
guardians, even if | knew how to choose them,
which [ assuredly do not.’” . ..

The more that government is permitted to in-
terfere in programing by way of pressure,
threats, and intimidation, the less independent
broadcasters will be or appear to be. If broad-
casters face liability for responding to govern-
ment pressure (or risk it by appearing to do so},
it is critical that inappropriate government
pressure be terminated.

Al the outset, therefore, it is important (o es-
tablish why the FCC has been able to apply
pressure effectively. The root of the power is the
uncertainty of the relicensing process and the
vagueness of the standards which govern it. Sig-
nificantly, the commission has not disclaimed
any power to use the licensing process to curb
abuses in this area. Indeed in its brief currenily
on file before the Seventh Circuit Court of Ap-
peals in The Polite Society, Inc. & FCC, No.
75-2044, the commission intimated that it was
without power to formulate rules regulating the
portrayal of violence, but specifically main-
tained that, “[Tlhe commission may evaluate
past programing to determine if the licensee has
met the obligation to serve the public interest,
but otherwise the commission will not interfere
with licensee programing discretion.”” Govern-
ment Brief at 20 (emphasis added). Moreover,
the commission continued, ‘“The consideration
of past programing in connection with grant of
license renewa! has received judicial acceptance
... and is not considered censorship. This is con-
sistent with the reasoning that ‘no one has a

CENAB counsel tells the court
that we would live in a
better world if the NAB
could control access to
the nation’s airwaves.
Counsel may be right,
but the First Amendment
has committed us to
a different course. 99

First Amendment right to a license .. *; to deny
a station license because ‘the public interest’ re-
quires it ‘is not a denial of free speech’ " (em-
phasis added).

Thus when Chairman Wiley spoke of the
“public interest” responsibilities of broad-
casters during 1974-75 in connection with aduit
programing in early evening hours, when he
talked of putting questions on the license
renewal form, when he spoke of policy state-
ments (which are, of course, enforced in the
license renewal process), he credibly threatened
the use of the ultimate regulatory tool.

Broadcasters have always taken the position
that the FCC cannot constitutionally employ the
licensing process in the manner suggested by
the commission, but it is understandable that
they would not want to put the issue to the test
by making their license the vehicle for the test
case ... The commission has extraordinary

]
bargaining power which gives it the ability to do
what the First Amendment and Section 326
prohibit — censor television.

The commission, of course, enjoys expansive
power under the public interest standard. As the
Supreme Court has often recognized, the stan-
dard is ‘‘a broad one, a power ‘not niggardly but
expansive’. . .whose validity we have long
upheld.” Red Lion Broadcasting Co. v. FCC,
supra, 395 U.S. at 380. On the other hand, as
the commission itself has observed, *‘[Wlhile
the commission’'s statutory authority is indeed
broad, it is certainly not unlimited. Broadcasting
is plainly a medium which is entitled to First
Amendment protection.”’ Children's Television
Report and Policy Statement, 50 FCC 2d 1, 3
(1974). In the absence of carefully defined
categories of speech falling outside First
Amendment protections, FCC regulation of
program content has been permitted only in-
sofar as it has served to promote greater diver-
sity in the broadcasting medium ...

In this case, the commission ... acting
through Chairman Wiley ... declared that the
broadcasters had to reduce substantially the
broadcasting of violence and adult material in
the early evening hours. If such action were not
forthcoming, regulatory actions up to and in-
cluding the relicensing process were threatened.
Understandably concerned about the existence
of its power to do anything, the commission
resorted to informal coercion. Believing that it
could not develop a record sufficient to support
regulatory action, it threatened such action any-
way. This lawless conduct cannot be tolerated if
broadcasters are to enjoy meaningful First
Amendment freedoms ...

This court will not rule that the commission
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could hot develop constitutional regulations
(properly supporfied in a record compiled pur-
suant to the procedures and protections of the
Administrative Procedures Act which deal with
the questions of violence or of programing for
children in the early evening hours. It may be,
for example, that a record could be compiled
that would demonstrate that particular types of
programing are so demonstrably injurious to
the public health that their entitlement to First
Amendment protection in the broadcasting
medium could properly be questioned. It may
be that the rights of children to diversity of pro-

graming have been so severely ignored by-

broadcasters that affirmative requirernents that
broadcasters meet iheir needs in the times
when children most frequently watch television
could be constitutionally supported in a prop-
erly prepared administrative record.

Here, however, the government defendants
have made no attempt to suggest that the gov-
ernment policy Js supported by evidence suffi-
cient to permit the court to conclude that excep-
tioris to First Amendment principles justify gov-
ernment regulation. Indeed the record in this
case unmistakably demonstrates that the policy
as enacted is so vague that no one can ade-
quately define it . ..

Moreover this court holds that unless the
commission enacts valid regulations giving fair
notice to licensees of what is expected, the com-
mission has no authority to use the licensing
process to control the depiction of violence or
the presentation of adult material on television
... The licensing process cannot be used as a
vehicle to spring new rules on licensees . . .

This is not to say that the commission is
powerless to prevent abuses. Evidence was pres-
ented in this case thal some broadcasters have
programed violence not because they believe it
isin the public interest but because it is in the fi-
nancial interest of the licensee. Indeed evidence
was introduced that if there were no NAB to
govern the airwaves, many broadcasters would
deliberately program for profits, rather than for
the public interest. Quite obviously if a broad-
caster deliberately programs in a manner which
it believes is inconsistent with the public in-
terest, the commission has power to take action

Here the commission compromised licensee
independence in two ways: First, it pressured
the networks to adopt the family viewing policy;
second, it participated in a conspiracy to usurp
licensee independence through the vehicle of
the NAB. Those activities violated the First
Amendment . ..

The plaintiffs seek a declaration that the
family viewing poficy was adopted by each of
the networks as the impermissible product of
government action—i.e, that the adoption of

€€ The root of the power
[of the FCC to pressure
broadcasters] is the
uncertainty of the
relicensing process
and the vagueness of
the standards which
govern it.99

the family viewing policy by each of the net-
works violated the First Amendment. They are
clearly entitled to that relief. The limited scope
of that relief, however, needs emphasis. The
networks are free to continue or to discontinue
the family viewing policy. The decision is to be
based on their independent conception of the
public interest. )

It is regrettable that no fully satisfactory relief
can be formulated in these circumstances. The
government has foisted a policy on the net-
works. The networks have publicly committed
themselves to that policy; and have put them-
selves in a public relations position where any
departure from the policy would_produce con-
siderable controversy. One would like.to think
that the networks would evaluate the program-
ing policy independent of corpordte pressures
such as these, but the record in this case reveals
that such independence is unlikely. This is not
to suggest that the family viewing policy is not a
desirable one. Rather it is to say that the policy
should be evaluated by broadcasters on its
merits. The court is painfully aware that it can-
not erase all the effects of the FCC’s illegal cam-
paign. Howevér, any attempt by this court to
dictdte that the networks not program in conso-
nance with the family viewing policy would vio-
late the very precepis which the FCC has ig-
nored id this case. If the First Amendment has
any meaning at all, it is that broadcasters, not
FCC officials or judges, have the authority to
make programing decisions. Prior restraints on
freedom of expression become no less offensive
when imposed by judicial order instead of by
executive intimidation.

Tandem, however, would have this court
issue an order directing CBS to move All In The
Family back into the family viewing time
period. The relief is said to be justified because,
as the court has found, CBS originally moved
the show out of the family viewing period, not
because it believed that the show would be inap-
propriate at that time but because it was anxious
to comply with probable NAB perceptions of
the meaning of family viewing. To direct that
the show be shown during family viewing
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hours, it is claimed, would restore the status
quo ante ... .

Tandem’s request for relief on these lines
must be- denied. The court cannot restore the
status quo. Program scheduling decisions in-
volve many variables, not the least of which it
the nature of the programs on the programing
network and the nature of their appeal to au-
diences vis-a-vis the programs of other net-
works. Changing line-ups each season,
therefore, are the rule. The scheduling con.
siderations in 1976, therefore, cannot be equ-
ated with those prevailing in the fall of 1975. If
only the plaintiff’s rights vis-a-vis CBS’s were at
issue, the balance of equity would tip to the
plaintiff. But the rights of viewers are at stake,
and they are entitled to independent broad-
caster decisions. The evidence does not disclose
why CBS programed All In The Family on
Wednesday at 9 in the fall of 1976. The court
cannot assume that the decision would have
been different in the absence of NAB pressure.
Beyond declaring CBS’s duty to make indepen-
dent decisions, the court will not go ...

[T]he plaintiffs seek a declaration that the
NAB’s adoption of the family viewing policy
violated the First Amendment and seek to
restrain enforcement of the rule by the NAB.
The court will confine itself to a declaration that
NAB adoption of the rule involved. First
Amendment violations by each of the defen-
dants and a declaration that NAB enforcement
of the family viewing policy violates the First
Amendment. The scope of lhe declaration
deserves some elaboration. The NAB has the
right to adopt as a part of its code anything that
it wishes, but it has no First Amendment right
to interfere with the rights of the public to inde-
pendent broadcaster decision making. Again
the court is aware that thé results of the FCC
campaign (o adopt the family viewing policy
cannot be erased. The court must permit the
networks to continue with the policy because
the interests in *private’” autonomy are so
great. But the NAB right to interfere with
licensee decision making, if any such right does
exist, ranks low. Any attempt by the NAB to en-
force the family viewing policy would be so im-
permissively tainted by the government's con-
duct that it could no longer (if that ever were
the case) be labeled private action for First
Amendment purposes.

The court emphasizes that nothing in its
dectaration implies that broadcasters are
precluded from enunciating codes of conduct,
including codes which contain the family view-
ing policy. Nothing in its declaration speaks to
the question of whether or not NAB enforce-
ment of a code per se is government action for
First Amendment purposes. Nor does anything
in this opinion address the question of whether
or not NAB enforcement of any other section of
the code amounts to a First Amendment vio-
lation. Finally, the court does not believe that an
injunction is necessary to restrain the NAB
from taking any measures to enforce the family
viewing policy. The court has plainly declared
such enforcement to be illegal. The court is con-
fident that the NAB will respect that declara-
tion ...

. the plaintiffs seek a declaration that
the networks aré required to program on the
basis of their own judgment rather than that of
the NAB. Again the court will so declare, but
the scope of the declaration requires discussion.
The networks are free to consider the views of
others in making their decisions. They, thus,
may consider the views of other broadcasters as
enunciated in the NAB code. They may not
delegate their autherity to the NAB, however.
They cannot contract with the NAB to respect
the family viewing policy, let alone the family
viewing policy as interpreted by the NAB . . .
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The plaintiffs are entitled to a declaration that
the government defendants violated the First
Amendment by issuing threats of government
action should industry not adopt the family
viewing policy or the equivalent thereof, This
declaratien does not-imply that the FCC cannot
make suggestions for broadcasters to consider.
It does make clear that more than suggestions
were involved in this case.

The plaintiffs are entitled to a declaration that
the FCC may not enforce the family viewing
policy and in the absence of valid statutes or
regulations, may not use the licensing process to
prevent programing which it regards as offen-
sive. This declaration does not prevent the FCC
from acting against ““‘offensive’” material which
is already validly prohibited. For example, by
statute broadcasters are prohibited from pre-
senting obscene material . . .

Nonetheless the court will not enjoin the
commission from enforcing the family viewing
policy or the commitments associated with it. If
the commission attempts to enforce this policy
through the relicensing process, those aggrieved
will have means to redress the grievance in the
courts. Moreover this court does not believe
that the commission will soon venture again on
a lawless course ...

The plaintiffs are entitied to a declaration that
the government defendants violated the Ad-
ministrative Procedure Act by imposing policy
on the industry without resort to the protections
afforded by that act . ..

Tandem, but not Writers Guild, asks for
damages. The damages requested are ap-
parently confined to a reduction of earning po-
tential and fair market value resulting from the
exclusion of All In The Family from the early
prime-time hours. Of principal concern to
Tandem is the loss of value in the syndication
market which is alleged to be *‘the most impor-
tant source of revenue for a successful enter-
tainment series originally broadcast by one of
the networks.” ...

The private defendants (or at least CBS)
argue that even if the First Amendment affords
a damage remedy for aggrieved plaintiffs
against federal officials, it will not permit such a
remedy against broadcasters who are part of the
press protected by the First Amendment. This
argument, of course, is purely semantic. If the
press has acted as press, it is protected from
liability. If the press has acted as surrogates for
the government, no immunity is conferred ...

More to the point, the private defendants
argue that “‘the rationale of ‘state action’ in the
broadcasting area if it is ever to be recognized
... must be that the broadcasters were coerced
against their will into doing what the FCC
wanted. A damage award assumes culpability;
‘state action’ assumes the broadcasters were vic-
tims.” The culpability of the private defendants
cannot be so easily minimized. Their argument
erroneously assumes that the defendants were
without free will. To be sure, the FCC imposed
burdens upon the exercise by the broadcasters
of First Amendment rights. The broadcasters
had the right and the duty to make independent
decisions. Instead of doing so, they took the
easy road and capitulated to FCC pressure. No
one doubts that the networks could have
resisted if they had chosen to do so. They are
not quivering or powerless institutions. Instead
they freely chose to abdicate the burdens of in-
dependent decision making. Moreover the net-
works willingly entered into a partnership with
the FCC for competitive reasons to use the
medium of the NAB in order to interfere with
the independent judgments of other licen-
sees. ..

Although Tandem asks for damages against
the government defendants, it cannot escape
the doctrine of sovereign immunity insofar as it

6CIf the First Amendment
has any meaning at all, it
is that broadcasters, not
FCC officials or judges,
have the authority to make
programing decisions.
Prior restraints on
freedom of expression
become no less offensive
when imposed by judicial
order instead of by
executive intimidation. 99

seeks damages against the defendants in their
official capacities nor the requirement of per-
sonal jurisdiction insofar as it addresses its
damages claim against the government defen-
dants in their personal capacities . .. Clearly, to
the extent the defendants are sued for damages
in their official capacity, the judgment would ex-
pend itself on the public treasury ...

It is ordered, adjudged and decreed that:

1. Each of the plaintiffs’ requests for injunc-
tive relief is denied.

2. The plaintiffs’ action under Section 326 of
the Communications Act of 1934 does not state
a claim upon which relief can be granted.

3. The adoption of the family viewing policy
by each of the networks constituted a violation
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of the First Amendment. The networks are free
to continue or discontinue the policy or any
variant of the policy provided that such pro-
graming decisions are made independent of
concern for government reaction.

4. The adoption of the family viewing policy
by the NAB involved a First Amendment vio-
lation by each of the defendants.

5. NAB attempts to enforce the family view-
ing policy in any way would violate the First
Amendment.

6. The networks are required to indepen-
dently program and may not without violating
the First Amendment enter into agree-
ments with the NAB which condition their
membership on adherence to the family view-
ing policy or enter into any other agreements
which delegate their programing authority over
family viewing matters to the NAB. Their
delegation of authority in this case violated the
First Amendment.

7. Each of the government defendants vio-
lated the First Amendment by issuing threats of
government action (through Chairman Wiley)
should industry not adopt the family viewing
policy or the equivalent thereof.

8. FCC enforcement of the family viewing
policy (or of commitments associated with the
policy) through the licensing process would vio-
late the First Amendment.

9. Each of the government defendants has
violated the Administrative Procedure Act.

10. The private defendants are liable for any
financial damages which Tandem has suffered
resulting from the adoption of the family view-
ing policy.

11. The plaintiffs’ request for attorneys’ fees
is denied.

e e e ey

AUDI-CORD cartridge Equipment
will SAVE You MONEY

¥

Model 100

i e i e i e i e e i i e e e e e s v e vk sk e i i o ok ke ke e sk e e o e e e ok

"



Paley opens
broadcasting’s
own museum

CBS chairman funds first
five years; institution will
house primarily programs,
will be open to public

A Museum of Broadcasting that will col-
lect, catalogue and display representative,
outstanding and in many cases historic
radio and television programs from broad-
casting’s past, present and future was
opened in New York last week by William
S. Paley, chairman of CBS and founder
and chairman of the museum.

The museum, believed to be the only
one of its kind in the world, has the sup-
port of all the major networks, many inde-
pendent station operators and the National
Association of Broadcasters, Mr Paley
said, thus enlarging its potential to indus-
try-wide dimensions. 1t already has col-
lected, indexed and taped 718 broadcasts,
going back virtually to the beginning of
radio, and expects to have 2,000 by the
end of this year and to reach 18,000 by the
end of 1980.

Mr. Paley said he had personally guaran-
teed the museum’s financing for the first
five years and expected this cost to reach a
minimum of $2 million. He hoped, he
said, that additional financing would come
from other sources including foundations,
the broadcasting industry, government
and the public.

Robert Saudek, well-known producer
and former broadcast executive, currently
visiting lecturer on visual studies at Har-
vard University, has been named president
of the museum. He has a staff of eight, in-
cluding Mary V. Ahern, TV and documen-
tary film producer, as curator; Gwendolyn
Sloan, former head of McKinsey & Co.'s
world-wide information storage and
retrieval systems, as librarian, and James
R. Rieser, associated with the production
of a wide range of films and TV programs,
as technical director.

The museum’s trustees, in addition to
Chairman Paley and President Saudek, are
Leonard H. Goldenson, president of ABC

Inc.; Julian Goodman, chairman of NBC;
Katharine Graham, chairman of the
Washington Post Co., Henry Loomis,
president of the Corporation for Public
Broadcasting; Donald R. Osborn, a
partner in the New York law firm of
Sullivan & Cromwell (and a member of
the CBS board); Barbara Cushing Paley,
Mr. Paley’s wife; Charles A. Ryskamp,
director of the Pierpont Morgan Library
and professor of English at Princeton Uni-
versity; Robert W. Sarnoff, former chair-
man of RCA; Arthur B. Tourtellot, vice
president and general executive of CBS,
and Vincent T. Wasilewski, president of
NAB.

Though there had been no fanfare, the
museum had been actively under develop-
ment for most of this year, and its origins
go back a decade.

Mr. Paley said he began thinking about
the need for such an institution some 10
years ago, as a result of which the William
S. Paley Foundation in 1967 commis-
sioned field studies ‘‘to determine how
many broadcast materials of the past had
been saved, what they were and where
they were.”

The studies, also supported by the Na-
tional Endowment for the Humanities,
lasted four years but produced ‘‘reassur-
ing’ results, Mr. Paley said, by showing
that ‘‘despite some losses, a great deal of
meaningful material still existed: at the
networks, in universities and in private
collections.”

With that word, the Paley Foundation in
1971 convened a seminar of historians,
museum directors, librarians and other
specialists to consider the feasibility of set-
ting up a broadcasting museum. Their
opinion was ‘“‘strongly affirmative,” Mr.
Paley said, and after ‘*many problems”
were resolved the go-ahead decision was
reached.

“Now,” he said, ‘‘in 1976, on the 50th
anniversary of network broadcasting,”
radio and television ‘“‘have become a
mature, responsible and important force in
our national life” and *‘it is time that we
take stock of our past, so that we can know
and understand the heritage of the broad-
cast media in building our future.

**[t is imperative that we do this now, for
the precious body of broadcasting history
that is still in existence —disks, kinescope

-
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History repeats itself. CBS Inc. Chair-
man William S. Paley is seated at a con-
sole in the museum's broadcast study
center. Robert Saudek, president of the
institution, looks on.

film and audio and video tapes—must be
preserved. Otherwise, it will simply, by
neglect, distintegrate or disappear.”’

The Museum of Broadcasting, he said,
“*will collect, preserve and present the pro-
grams and historical materials of radio and
television. Its purpose will be both to give
scholars and students an insight into
broadcasting and to serve as a public
resource for all interested people to visit
for enjoyment and for information about
broadcasting. The museum will aid and
encourage the study of broadcasting, it will
give recognition to broadcasting’s creative
people and it will serve as a major instru-
ment to advance the broadcasting arts . ..

*“The museum’s main collection will be
composed of radio and television broad-
casts, put into tape form. It will be a selec-
tive collection, representative of different
periods and different categories of pro-
graming. It is designed to give a good in-
dication of what broadcasting was doing in
a particular field at a certain time. The
museum has sophisticated audio-video
equipment for visitors to hear and see this
material. It also will contain a library, with
materials about broadcasting, inciuding
books, manuscripts, scripts and so forth.”

The museum currently occupies three
floors at 1 East 53d Street—next to Paley
Plaza, the mini-park that Mr. Paley devel-
oped and gave to New York in memory of
his father. It has “‘an initial capacity” of
20,000 programs, but Mr. Paley said that
*‘in the near future™ it would need addi-
tional space, including an auditorium for
large groups and seminars, and an exhibi-
tion area in which “‘to show the tools of
our trade as they have developed over the
years.’

Broadcasts already collected, catalogued
and put into cassettes include radio
speeches by each President from Warren
G. Harding on; 38 speeches by Franklin
Roosevelt and Herbert Hoover during the
1932 presidential campaign; a broad range
of Roosevelt broadcasts starting with one
in 1920; a full day of broadcasting at the
start and another at the end of World War
II; rare musical, comedy and dramatic
material from the 1920s including the



Rhythm Boys with Paul Whiteman’'s
orchestra, Walter Damrosch’s Music Ap-
preciation Hour and, among items from
the 1930’s, Judy Garland’s first broadcast
(at age 12, introduced by the late actor
Wallace Beery).

The radio collection also includes a full
catalogue of the Columbia Workshop and
One World Flight series, the earliest ver-
sion of Amos ‘n’ Andy, Graham
McNamee’s coverage of Charles
Lindbergh’s return to the U.S. after his
trans-Atlantic flight in 1927 and a broad
sampling of popular comedy and musical
variety programs of the 1930’s and 1940’s.

TV acquisitions thus far are primarily
from the first five years of large-scale TV
broadcasting. They include the first trans-
continental TV broadcast (President Tru-
man’s signing of the Japanese peace treaty
in 1951), the first presidential tour of the
White House on TV (by President Truman
in 1952) and the first televised congres-
sional hearing (Kefauver crime hearings
in 1951). There are also samplings of Ed-
ward R. Murrow's See It Now series, the
pioneering Studio One series and the Ed
Sullivan Toast of the Town shows.

Thus far about 34% of the museum’s
collection represents public affairs, 20%
major drama, 12% musical variety, 10%
comedy variety, 7% daytime drama, 6%
performing arts, 5% adventure, 3%
children’s, 2% sports and 1% religious
broadcasts.

When the museum reaches its five-year
goal of 18,000 broadcasts, about 7,000 are
expected to be from television, 11,000
from radio. The intended acquisitions are
programs that have won prizes or popu-
larity or achieved artistic merit.

There will also be one full day’s pro-
graming by one station every eight
months; the stations will vary by
geographic area and by network, and the
eight-month interval makes it possible to
include, in time, programs for all seasons
of the year.

Three episodes of each of the 15 highest
rated programs of each year will also be in-
cluded: The three will be the first episode,
the highest-rated episode and one episode
chosen at random.

Mr. Saudek said the museum has signed
agreements with NBC and CBS—and has
reached agreements in principle with
ABC, the Pubiic Broadcasting Service and
National Public Radio—for access to their
program archives.

Mr. Saudek also said that if the selected
programs contained commercials, the
commercials are included on the tapes.
And he suggested that later there may be a
collection of TV and radio commercials,

Exhibition copies of TV broadcasts are
transferred to half-inch tape cassettes,
with master copies on three-quarter-inch
tape stored separately, in climate-con-
trolled, fireproof vaults. Audio cassettes of
radio programs are stored in the same way.

The museum has eight custom-de-
signed consoles which may be used—by
up to three persons each—for both listen-
ing and viewing. Officials said that from
the moment a specific broadcast is re-
quested by its medium identification code,

it takes less than two minutes, on the
average, to have the cassette ready for
viewing or listening.

Mr. Paley said that all of the museum’s
acquisitions thus far had come from
donors ‘‘on a give basis,”” but that it would
consider purchasing a particularly valuable
broadcast if that should be necessary.

Programs in the museum’s collection
may not be taken out of the museum or
duplicated for outside use. But Mr. Paley
said thought was being given to the
possibility of setting up ‘‘a traveling
museum.”

The museum will formally open to the
public this week. At the outset it will be
open from noon to 5 p.m., Tuesdays
through Fridays, and no admission fee will

be charged. Eventually, Mr. Saudek said,
““modest’’ membership rates will be estab-
lished, probably in the range of, say, $20 a
year for students, $30 for resident mem-

berships and on-up to $1,000 or $1,500 for
patrons.

Mr. Paley and Mr. Saudek fielded a wide
range of questions at the news conference
announcing the opening. One of those
directed at Mr. Paley was whether it was
entirely coincidence that CBS’s headquar-
ters and the Museum of Modern Art (of
which he is chairman), Paley Park and now
the Museum of Broadcasting are all on 53d
Street.

“Well,” he replied. *‘if you want to
change the name of this street, it's OK
with me.”
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‘GWTW’ knocks
ABC out of
first for week,

sets modern
Nielsen record

Part one, on Sunday, hits rating
of 47.8, gives NBC weekly win;
part two, on Monday may put
network on top second time

The first telecasts of the classic film,
“*Gone With the Wind,”” went through the
ratings roof last week and in the process
carried NBC-TV to its first—and conceiva-
bly also its second—weekly prime-time
win of this season.

Part one of “GWTW.” on Sunday (Nov.
7), scored a 47.6 Nielsen rating and 65
share of the audience, a record for mod-
ern television. Part two, the following
night, was close behind—and still higher
than anything previously —with a 47.4 and
64.

The all-time high up to that point, ac-
cording to NBC record-keeping, was the
46.6 rating scored by the Bob Hope
Christmas Show on Jan. 15, 1970. And
because there were fewer TV sets in use
in 1970, the audience then would have
been more than proportionately smaller.

One of Nielsen's computers broke down
Sunday night, slowing the compilation
(but not affecting the tune-in count, ac-
cording to Nielsen). On the basis of pre-
liminary figures, however, NBC re-
searchers estimated that 110 million
viewers had watched some or al] of
“GWTW," making it the most widely
viewed movie ever on TV. Closest runner-
up, they said, was 85,820,000 for ‘‘Ben
Hur,” another five-hour movie, telecast
Feb. 14, 1971, to a 37.1 average rating.

Only part one of “GWTW?" fell in the
Nov. 1-7 rating week, but it was enough to
help edge ABC-TV out of first place for
the first time in the first seven weeks of
the current season. The score for the week
was NBC 20.8 rating and 32.4 share, ABC
19.9 and 31, and CBS 19.0 and 29.7.

For the season to date ABC remained in
front with a 20.9 rating and 33.5 share, to
NBC’s 19.7 and 31.6, and CBS's 18.3 and
29.3.

The ratings runaway of the second part
of ““GWTW?" could possibly carry NBC
back into first place for the week ended
Nov. 14, but the movie got a healthy assist
from at least one nonrecurring event: elec-
tion coverage, which wiped out ABC's
normally strong Tuesday night numbers
and left it a weak third for the evening
(story this page.).

NBC won Tuesday in addition to Sun-
day ; CBS took Monday, Thursday and
Saturday and ABC took Wednesday and
Friday.

“GWTW,” on top of Wonderful World
of Disney gave NBC a Sunday night
average rating of 40.7 with a 57.2 share.
ABC’s two-hour movie, **21 Hours at

Munich,” came in with a 13.8 rating and
19 share, which after Six Million Dollar
Man's 22.6-rating, 32-share lead-in left
ABC with a Sunday-evening average of
18.3 and 25.5. CBS managed only a 12.0
rating and 16.7 share; its best performer of
the evening was pre-‘GWTW" 60
Minutes, which scored 18.7 rating and 28
share.

CBS's The Waltons was the week’s sec-
ond highest rated show at 34.7 rating and
56 share. ABC's Charlie’s Angels was
third with 33.7 and 59, while CBS's Maude
was fourth with 29.0 and 44, and ABC’s
Bionic Woman fifth with 28.4 and 43.

Big Event, the showcase for ““GWTW,”
and Charlie’s Angels and CBS’s All’s
Fair. which ranked sixth, were the only
newcomers to make the week's top-30 pro-
grams.

(T O T T T U M v e 0 L P S L |
And on into the night

NBC-TV, which led the 7-11 p.m. ratings
for prime-time election night coverage
(BROADCASTING. Nov. 8), led them for the
rest of the night as well. Nielsen figures
covering the complete span of election
coverage, which started uniformly at 7
p.m. NYT but ended at various early-
morning hours, showed NBC-TV with an
average rating of 14.5, CBS-TV with 12.9
and ABC with 10.6. NBC’s coverage ex-
tended to 4:43 a.m., CBS’s to 4:49 a.m.
and ABC’s to about 5 a.m. but ABC's rat-
ings shut off at 1:53 because, authorities
said, commercial sponsorship of its
coverage stopped then and Nielsen does
not normally report ratings on sustaining
programs. For the period when ratings for
alt three networks were available (7 p.m. to
1:53 a.m.), NBC had a 17.7 rating and 39
share of the three-network audience and
CBS had a 16.4 and 37, as compared with
ABC's 10.6 and 24.

NBC-TV signs SAL
for seven specials

NBC-TV has signed Survival Anglia Ltd.,
specialist in nature programs, to produce
seven one-hour actuality specials for pre-
sentation during the next three years,
officials of the two companies announced
last week.

Two of the seven are to be presented
next spring. Kangaroo, a study of that
animal which is currently being filmed by
SAL in Australia, and Bringing Up Baby,
a look at the relationships between animals
and their young, which is being filmed in
various parts of the world.

Subjects of the remaining five were not
disclosed but all will deal with real-life
events, focusing in some cases on men
and women and in others on wildlife white
recounting true stories of man and his en-
vironment. They are to be broadcast by the
end of the 1978-79 season.

Aubrey Buxton, head of Anglia Televi-
sion, London, who also founded Survival
Anglia some 18 years ago, was in New
York for last week’s announcement
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luncheon at which the agreément was dis-
closed by Irwin Segelstein, NBC-TV ex-
ecutive vice president, programs, and
John E Ball, president of SAL.

ABC says CBS violated
rights to auto race

ABC Sports has threatened CBS with a
lawsuit for allegedly excerpting two
minutes of coverage of the Japanese
Grand Prix during half-time of a pro foot-
ball game on Oct. 24. .

ABC claims exclusive television rights
in the U.S. for the Japanese event. Third
parties are, by mutual agreement, allowed
to televise up to three minutes of the
event, but only in regularly scheduled
newscasts, according to ABC.

A spokesman for CBS Sports said the
two-minute segment was obtained
through a reciprocal agreement with Tokyo
Broadcasting System and aired in CBS’s
‘‘sports news magazine show.”” The prob-
lem arises, he said, from *‘a jungle of for-
mal and informal agreements™ among
television networks.

CBS gives boot to soccer

CBS has decided not to pick up its option
for telecasting soccer games in 1977 and
1978 —after only one year and two games.

CBS made a three-year agreement last
May with teams in the North American
Soccer league to telecast two games this
year, six in 1977 and nine in 1978. The
first contest CBS carried on June 6 at-
tracted a rating of 4.7 and a share of 19,
while the second, a championship game,
received even lower figures—a 2.8 rating
and an 11% share.

Herbert Gross, director of sports for
CBS, said ‘‘we still think soccer will do
well as a television attraction, but it hasn’t
arrived yet.' CBS-TV originally carried a
soccer series in 1967-68 and dropped it
then because of low ratings.

Programing Briefs

New country sound. Radio Arts Inc., Los
Angeles, whose initial format, The Enter-
tainers, was introduced and bought by 55
radio stations last year, is now offering new
major country programing service, Easy
Country. President Larry Vanderveen said
Easy Country features only “cream of the
crop” in mix of selected MOR country
recordings by traditional and modern ar-
tists to appeal to broadest base of today’s
adult country audience.

Movie money. U.S. District Court for
central district of California has issued
notice of intended ruling in favor of tax
credit claims by MCA Inc. for theatrical
and television films from 1962-1970. If
final judgment in case upholds notice and
other issues, MCA could receive refunds
of approximately $12.8 million plus in-
terest.



NCTA says cable
is working itself
to better EEO,
questions FCC
authority in area

Revisions of the FCC’s rules concerning
equal employment policies of cable-TV
systems were the subject of a comment
filed last week at the commission by the
National Cable Television Association.

NCTA cited the efforts of the cable in-
dustry to better its employment record
through the establishment of an industry
EEQ committee, regional seminars and
workshops, and the development of an
EEQ primer for cable operators.

Since the industry is committed to im-
proving its EEQ performance, NCTA
asked ‘‘that a reasonable period should be
given to demonstrate its commitment®’
before any rules are adopted.

It then questioned the FCC’s authority
to adopt and enforce EEQ proposals since,
it said, ‘‘a commission determination to
impose equal employment obligations on
cable operators cannot be justified on
either the limited spectrum rationale, or a
statutorily prescribed all-encompassing
licensing grant of authority.”

In response to specific suggestions of
the FCC, NCTA said that while the pro-
posed three-year filing requirement for
EEQ programs is not intolerable, a five-
year standard might be more appropriate
to reduce the paperwork by making the fil-
ing correspond with the renewal period of
the cable operators’ CARS licenses.

NCTA expressed concern over the com-
mission’s proposed enforcement,
monitoring and complaint procedures
since, it said, ‘“‘the criteria proposed for
commission action are undefined and the
extent of its jurisdiction is questionable.”’
It suggested that the FCC’s role ‘‘should
be limited to educating cable operators,”
maintaining records and monitoring the
resolution of complaints. *‘If called upon,”
NCTA continued, ‘‘the commission could
refer complaints to the appropriate state,
local or federal entity specifically charged
with their resolution.”’

Teleprompter reports
third-quarter profit

Company in the black for
first time since 1972

Teleprompter Corp., which hasn’t posted
profits in more than three years, last week
reported that it did make it into the black
in the third quarter of this year.

Russell Karp, Teleprompter’s president
and chief operating officer, cited these en-
couraging developments in the company’s
journey to profitability: 1976 pre-tax in-
come of $1,644,000 compared with a pre-

tax loss of $339,000 in the 1975 period,
net income up to $910,000 (five cents per
share) from a net loss of $665,000 in last
year's third quarter and revenues of
$34,681,000 in the 1976 quarter, up from
$27,333,000 last year. The last time the
fi'lgmzshowed a profit was in fourth-quarter

72

Even the nine-month figures were hear-
tening, relatively speaking. The net loss
for the period was reduced to $1,166,000
from $3,576,000 in 1975, an improvement
of $2,410,000.

Mr. Karp injected another optimistic
note. He pointed out that Teleprompter
now is in discussion with Hughes Aircraft
Co. concerning the formation of a joint
venture to operate their northern Manhat-
tan and Los Angeles (Theta) cable
systems. Mr. Karp observed: *‘If the pro-
posal being discussed is adopted, Manhat-
tan and Theta would cease to be a signifi-
cant cash and earnings drain on
Teleprompter—without any dilution in
Teleprompter’s equity interest in the
system.”

The plan under discussion contemplates
that the Manhattan and Los Angeles
systems (each of which are jointly owned
by Teleprompter and Hughes) will be
contributed to a newly formed joint ven-
ture. This latter company would be owned
50% by Teleprompter and 50% by Hughes
Aircraft. The proposal still is contingent
on the satisfactory conclusions of talks,
approval of the respective boards of direc-
tors, and the execution of a definitive
agreement.

Theta has approximately 79,000 subscri-
bers, of which 37,000 also take the pay ca-
ble service. Teleprompter Manhattan
serves 47,000 homes, of which 9,000 are
pay cable subscribers. Neither system is
now operating profitably, according to
Teleprompter.

Money to build

Comcast obtains $5.3 million
for additions In Michigan;
Eastern Telcom lands

$3 million for Pa. construction

Comcast Corp., a Bala Cynwyd, Pa.-based
multiple cable-system operator, has closed
a 15-year, $5.3-million loan agreement
with a consortium of lenders including
John Hancock Mutual Life Insurance Co.,
Home Life Insurance Co. and the Pitts-
burgh National Bank.

The loan, made to the firm’s Michigan
subsidiary, Comcast Cablevision Corp.,
completed funding for the earlier acquisi-
tion of sytems in Flint, Hillsdale and
Jonesville, from Lamb Communications
Inc. (BROADCASTING, Feb. 23). It will also
be used to finance 280 miles of system ex-
tensions in the greater Flint market, A
portion of the loan was arranged by TA
Associates, Boston,

When acquired from Lamb Com-
munications, the Flint system served
20,240 subscribers, and the Hillsdale-
Jonesville system, said to be fully satur-
ated, some 2,800. Aside from obtaining a
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rate increase from $5 to $6.50 for the Flint
system, Comcast has added about 2,500
subscribers.

Construction plans call for the first
phase of the Flint addition, 120 miles, to
be completed by Feb. 1, 1977. The re-
maining 160 miles are expected to be
added at 20 miles per month.
® Another Pennsylvania-based MSO has
also announced a loan agreement that will
allow new construction. Eastern Telcom
Corp., Monroeville, has completed a 15-
year, $3-million loan with Home Life In-
surance Co. Some $2.2 million will be
used to refinance the company. However,
the remaining $800,000 will be on a line of
credit for construction. Acting as financial
adviser to ETC was Communications
Equity Associates, Minneapolis.

Early next year ETC plans to begin con-
struction of a 60-mile system in Pium
borough and Upper St. Clair, both Penn-
sylvania. Eventually it expects to construct
200 miles of system there.

Falcon buys KOR

Los Angeles-based Falcon Communica-
tions has entered into a purchase agree-
ment that would add another 10,000 cable
subscribers to its current 13,000 count.
The multiple-system operator plans to buy
80% of Cable KOR Communications,
Redwood City, Calif., for a price reported
at over $3 million including liabilities. The
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purchase is expected to be completed near
the end of this year.

Cable KOR systems pass about 35,000
homes in the California counties of San
Luis Obispo and Tulare and cities of Man-
teca, Guadalupe, Dixon and Woodlake.
They would be added to Falcon’s other
California systems. Over the past 18
months, Falcon has bought various
California systems including those located
in Monteréy Park, Montebello, La Canada
and Upper Hastings Ranch (Pasadena)
from Telecommunications Inc. of Denver
(BROADCASTING, Jan. 12).

Cable Briefs

More time wanted. Robert Schmidt, presi-
dent of National Cable Television Associa-
tion, has asked FCC to include separate
forum for CATV operators during com-
mission regional meetings. In letter to
FCC Chairman Richard E. Wiley, he said
that cable operators are lumped with
public witnesses while portions of the ses-
sions are devoted exclusively to broad-
casters. Chairman Wiley earlier had
said that he plans to propose similar
regional programs that will emphasize
other areas aside from broadcasting.

Rationale questioned. California Com-
munity Television Association is support-
ing National Cable Television Associa-
tion’s petition urging FCC to reconsider
decision that it lacked jurisdiction over
pole attachment agreements between cable
systems and electric and power compan-
ies, and instructing staff to study agree-
ments with telephone companies
(BROADCASTING, July 5). CCTA said FCC
erred in concluding that ‘“‘entity of ser-
vice’’ and not service itself is foundation
of jurisdiction. CCTA claims that Com-
munications Act and past commission ac-
tions show FCC has powers of regulatory
oversight but that commission is reluctant
to assume administrative burden.

Down links. ITT Space Communications,
Ramsey, N.J., has introduced satellite-
communications earth station for cable-
TV systems. Receive-only stations are
offered as complete package, costing from
$65,000 to $95,000 depending on model.

Two-way tryouts. General Media Corps
Rockford (I1l.) Cablevision system will be
site of Michigan State University research
project to study new applications of two-
way cable. Funded by $430,000 National
Science Foundation grant, Michigan State
will be demonstrating instructional pro-
gram on *‘prefire planning” for local fire-
fighters. Future experiments are also in
store for system. The University of
Michigan plans to use $192,000 National
Science Foundation grant there for in-ser-
vice teacher development program.

Nostalgia. New firm, Cable Films, has
been formed to distribute vintage and
*classic” films for use on cable systems’
local origination channels. Nearly 100
films are available, most produced in
1930’s. Address is Country Club Station,
Box 7171, Kansas City, Mo. 64113; (913)
362-2804.

Journalism®

Third-world effort
at greater control
over mass media is
defeated in Nairobi

UNESCO draft declaration is
voted down after Western nations
threaten to quit organization

The United States and its allies at the
UNESCO conference in Nairobi, Kenya,
were rubbing their hands in satisfaction
last week over a victory over the Com-
munist bloc in what the West called a
freedom-of-the-press issue. ‘‘The Rus-
sians got clobbered,” said one U.S. media
representative who has followed the con-
test closely.

But George Beebe, associate editor of
the Miami Herald, and chairman of the
World Press Freedom Committee, was not
taking too much for granted. ‘““It's only
round one,”’ he said.

The issue involved a draft declaration
on principles ‘‘governing the use of' mass
media’” which was backed by the Soviet
Union and a number of third world coun-
tries. But after intense lobbying on the
part of the West—lobbying which had
been going on in national capitals for the
past three months—the proposed declara-
tion was shelved and, presumably, killed,
by a vote of 78 to 15, with six abstentions.

The vote, by a UNESCO commission,
referred the draft to a negotiating commit-
tee, which is expected to recommend
redrafting the document with the aid of
consultants from the media. The process
will last until the next general conference,
to be held in two years.

The provision in the declaration that
drew the most opposition from the West
says that “‘states are responsible for the ac-
tivities in the international sphere of all
mass media under their jurisdiction.”” If
the declaration had been adopted, that pro-
vision, opponents said, would have given
the color of moral sanction to governmen-
tal actions asserting control over news
media and the flow of news between coun-
tries.

The conflict became one of the bitterest
in UNESCO history. Spokesmen for the
U.S., the Nordic nations and the European
Economic Community were said to have
warned that passage of the resolution
would mean the withdrawal of their coun-
tries—UNESCO’s major contributers—
from the organization. And that would
mean the death of UNESCO. Accordingly,
Africans, loathe to see the international
body die in its first meeting on their conti-
nent, urged other third-world nations to
oppose the draft resolution.

Indeed, the Senegalese who is director
general of UNESCO, Ahmadou Mahtar
M’Bow, said after the vote that mass
media proposals should not be adopted
without the ‘‘widest possible consensus.”

However, Mr. Beebe, who was on hand
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in Nairobi for the vote, was cautious about
the result after returning to Miami. “We
don’t think the Soviets will stop here,” he
said. ‘‘They and unaligned nations will try
to raise the issue in other forums in the
future>’

Although representatives of the Western
media opposed the draft declaration, they
are not unsympathetic to feelings that led
some third-world nations to support its
tentative adoption at a conference in Paris
last year. Those nations complain about
what they say is distortion of news
emanating from their countries and the
dominance of Western organizations in
the dissemination of news in the third
world. Mr. M’Bow said “‘it is urgent that
(developed nations] help developing coun-
tries build up their own means’’ of com-
munication.

The U.S., the Nordic nations and the
West Europeans have agreed to help third-
world countries to modernize their radio,
television and print equipment and to
train their journalists. Leonard Marks, the
former director of the U.S. Information
Agency who is now chairman of the Ad-
visory Commission on International, Edu-
cational and Cultural Affairs, has sug-
gested that broadcast and print media in
the U.S. raise $10 million for such an
effort. However, a major collection drive is
not yet under way.

Mr. Beebe indicated that support for an
effort to aid the third world improve its
means of mass communications would not
necessarily be entirely altruistic. ‘‘Every-
one agreed we have to help the third
world” in that regard, he said. ‘““They’re
rqs]?Hrceful. If we don’t, the Russians
WIlL,

Top network newsmen
on RTNDA’s agenda

Association Is also hopeful
of getting Carter to speak
at Florlda convention next month

Some 600 registrants are expected at the
Radio Television News Directors Associa-
tion’s International Convention Dec.
13-15 at the Americana hotel in Bal Har-
bour (Miami Beach), Fla. Keynoting the
3ist annual event will be CBS News'’s
Walter Cronkite. Other top speakers
scheduled are NBC News’s David
Brinkley, Sam Donaldson, ABC News
Capitol Hill correspondent, and Connie
Chung, KNXT(TV) Los Angeles anchor.

Invitations also had been extended to
President Ford and President-elect Jimmy
Carter who prior to last week chose to
withhold a decision until after the elec-
tion.

Eight workshops and five special ses-
sions have been planned thus far.
Workshops are entitled: ‘‘Radio All
News™; ‘“‘Small Market Radio”’; “ENG
Hardware’’; ‘‘Newsroom Budgets and
Cost Contro!”; “‘Radio Format News;
‘‘Radio Audience Research’; ‘‘Better
Broadcast Writing”, and ‘‘ENG Prob-
lems—Ethics, Unions etc.” Special ses-
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AUDIO CONTROL MANDBOOK--for radio
and television broadcasting, 4th edition.
Revised and Expanded by Robert 5. Onngel.
Closely following the format of the three earlier
editions, the lourth has been aimost enfirely
rewritten. Reflects changes in equipment and
techniques. while digging deeper inlo all techni-
cal and electronic aspects of audio operation.
192 pages, illustrated, index. $10.00

BROAOCAST JOURNALISM, An Introduc-
tion 1o News Wrlting by Mark W. Hall. Covers all
basics of radic-television news writing slyle,
techniques —for student and practicing profes.
sional, 160 pages. 6 1/8" x 9 1/4". $6.05.

THE TECHNIQUE OF TELEVISION PRO-
DUCTION, 9tk Revised Edition by Geraid
Millerson, Now revised and updated throughout to
reflect the latesl techniques and with a new
chapter on color TV, this book consolidates is
leadership as the standard in the field. 440 pages.
1,160 illustrations, bibliography. $14.50.

THE FOCAL ENCYCLOPEDIA OF FILM AND
TELEVISION: Techniques edited by Raymond
Spottiswoode. Major reference work of 10,000 en-
tnes—will eventually comprise three of [our
volumes. 1,124 pages. 6 314" x 9 112", 1,000
diagrams. index, $37.50.

TV CAMERA OPERATION by Gerald Milierson,
Examines step by step the various principles that
underlie the use of the television camera. “Clear,
concise and an absolute “must’ for anyone aspir-
ing to TV camera work. it surpasses anything |
have sesn on the subject”—Richard D. Hutio,
Director of Broadcasting, St. Lawrence University
160 pages. 5 1/2" x 8 112", 71 two-color
diagramalic illustrations, glossary $10.08

TELEVISION NEWS, 2nd Edition, Revised
and Enlarged by lwving €. Fang. Rewvised
throughout and reset. including many new illus-
trations. expanded treatment of radio news, up-
dated discussions on First Amendment problems
related to electromc journalism. 384 pages. 6 1/8”
% 9 1/4", about 100 iliustrations. $12.80

THE WORK OF THE TELEVISION JOUR-
NALIST by R. W. Tyrell. Describes every [ob from
writer and producer to that of Cameraman, recor-
dist, film editor and newscaster, Invaluable as a

the full amount is enclosed.
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3486,

Book Division

Washington, D.C. 23003

basic primer for all newcomers to lelevision — stu-

dent and professional. 176 pages. illustrated,
glossary. $14.80.

WRITING FOR TELEVISION AND RADIO,

Revised and Eniarged 3rd Editlon by Robert

L. Hilliard. Shows how today's successtui writers

prepare and produce top TV and radic programs

of every type. Inctudes new chapters and fresh

script samples and excerpts. 461 page: index.
1

THE TECHNIQUE OF THE S8OUND 8TUDIO,
Radlo, Televiaslon, Recording, 3rd Revised
Edition by Alec Nisbett. The basic approach of
this widely-used text and guidebook emphasizing
general principles rather than rule-ci-thumb, has
the latest technological developments. 558
pages. 5 1/2" x 8 1/2, 234 diagrams. Qlossary.

$14.50.

THE TECHNIQUE OF SPECIAL EFFECTS IN
T!LEVlSION by Bernard Witkie. A unique.
g and ishingly comprehensive
book that covers everything one needs to know
about "special effects” from popping champagne
cork to bullet and bomb effects. 400 pages. 5
112" x 8 3/4”, 200 halftones, 40 diagrams, appen-
dix, index. $18.50.

THE BROADCAST COMMUNICATIONS DIC-
TIONARY edited by Lincoin Diamant. Puts —at

-your fingertips—some 2.000 technical common

and slang words in daily use on both sides of the
Altantic ... many coined during the last decade.
inctuding familiar words that mean the sama
thing {and the same words that mean different
things) in Enghish-speaking countries every-
where. An extremely useful tool. 128 pages.

$0.08.

AMERICAN BROADCASTING: A Sour-
cebook on the History of Radio and Televl-
slon by Lawrence W. Lichty and Malachu C. Top-
ping. A skillfully edited anthology ol 93 selec-
tions, this unique source book provides a com-
prehensive description and analysis of broad-
casting in America from its pre-history to 1975
Articles by such notables as: Edwin H. Armstrong.
Witham L. Shirer, Edward R. Murrow. Samuel Gold-
wyn, Frank Stanton—1to name but a few. A must
for every broadcaster's library. 723 pages. notes.
tables, bibliography, index, chronological table of
contents, $20.50.
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sions are on TV News Skin Test Consult-
ing™; “‘Corporate Public Relations and
News Departments’™; ““‘How to Research
Public Records’™; “Progress in Electronic
Coverage in the Courtroom™, and *‘Per-
sonnel Management™. In addition, more
than 50 exhibitors are expecting to be pre-
senting products ranging from ENG
equipment to programing inserts.

RTNDA’s annual Paul White Memorial
Award will go to Ted Koop, one-time CBS
Washington vice president and former
RTNDA president and Washington
director. Spearheading the convention
effort is Wayne Vriesman, KWGN-Tv
Denver vice president/news. Mr. Vries-
man, RTNDA vice president, will assume
the organization’s presidency. Nominees
for the vice presidency (president-elect)
are Pat Stevens, KGUN-Tv Tucson, Ariz.,
news director, and Ernie Schultz,
KTvY(TVv) Oklahoma City director of infor-
mation.

Time also has been set out from the
convention for special meetings of net-
work affiliate representatives.

An answer to Carter

CBS News's Salant takes issue
with report that President-elect
criticized N.Y. rally coverage

CBS News President Richard Salant in-
tends to set the record straight and to let
the Jimmy Carter entourage know ‘‘from
the start that we don’t like these totally in-
accurate charges.”

Mr. Salant said **So far as CBS News is
concerned, Carter was 180 degrees wrong.
by President-elect Carter about television
news coverage of his campaign—
specifically about a New York rally on Oct.
27. Mr. Carter was quoted by UP! as say-
ing: **... the evening news was not any-
thing about the size of the rally or the
response to me or the potential support for
me. The evening news coverage was
almost completely dominated by
[reporting] the fact that the truck with the
TV cameras was a block and a half [too
far] in front of my car”

Mr. Salant said, *‘So far as CBS News is
concerned, Carter was 180 degrees wrong.
1 am attaching a transcript of our Oct. 27
piece on the New York rally. We did have
Carter saying that ‘I’m very grateful for
this tremendous crowd.” Ed Bradley
[correspondent with the Carter campaign])
said that ‘Estimates of people at the rally
in the Garment Center and along the
parade route ranged as high as 200,000°
... We said absolutely nothing about the
alleged ‘fact’ that the truck for the TV
cameras was a block and a half in front of
Carter’s car’’

Journalism Briefs

Another look. NBC has asked full
FCC review of FCC staff ruling that
Socialist Workers Party presidential candi-
date, Peter Camejo, was entitled to time

equal to that of appearance by Communist
party candidate, Gus Hall, on NBC'’s
Tomorrow program (BROADCASTING. Oct.
4). NBC said that, contrary to staff deci-
sion, Mr. Hall’s appearance was bona fide
news interview and that Mr. Camejo did
not establish that he and Mr, Hall were
legally qualified candidates for same office
at time of appearance. NBC said it plans to
ask for rulemaking with respect to latter
point at future time.

Conversion. Nationa! Bureau of Stan-
dards is offering free copies (no more than
25 per request) of its ““Metric Style Guide
for News Media™ to assist during the
transition period trom English (custom-
ary) system to metric under act signed by
President last December. ‘“‘Guide”’ is
three-fold, six-page pamphlet. Office of In-
formation Activities, room A621, Admin-
istration Building, National Bureau of
Stendards, Washington 20234,

VN-UPI. Virginia Network, Char-
lottesville, and UPI have formed com-
bined state, national and world news net-
work to serve radio stations throughout
Virginia. Scheduled to begin Dec. 6, VN-
UPI service will offer stations, via broad-
cast lines, choice of hourly state newscasts
or combination of Virginia Network’s
state newscasts plus hourly national/inter-
national newscasts of UPI's regular all-
news Audio Service. VN will provide 10
state newscasts per day, four minutes each,
transmitted on half hour beginning at 6:30
a.m. UP! Audio provides 22 five-minute
broadcasts per day, transmitted on hour
beginning at 6 a.m.

There may be an epilogue
to the Schorr-CIA affair

The Daniel Schorr case has not yet been
closed at the Justice Department, “*There
is an on-going criminal tnvestigation” into
the leak of the House Intelligence Com-
mittee’s secret report on the Central In-
tetligence Agency to former CBS corre-
spondent Schorr, according to Robert L.
Keuch, deputy assistant attorney general
for the Justice Department’s criminal divi-
sion.

Mr. Schorr resigned from CBS News
after the House Ethics Committee closed
its investigation of the leaked report,
which Mr. Schorr acknowledged receiving
and passing on to the Village Voice.

Mr. Keuch would not tell reporters last,

week precisely what the department is in-
vestigating—whether it is trying to dis-
cover who leaked the report to Mr. Schorr
or is simply trying to determine if any laws
have been broken. Mr. Schorr refused to
divuige the name of his source and the
House Committee failed to discover it in
its investigation.

The Justice Department made its in-
vestigation known in citing it as a reason
for refusing a freedom-of-information re-
quest for all the department’s files relating
to the publication of the report. The re-
quest was submitted by Morton Halperin,
director of the Center for National Se-
curity Studies.
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Petry people meet in N.Y.

Developments in TV programing and TV
advertising will be explored during a Petry
Television seminar to be held in New York
today (Nov. 15) for executives of about 20
of the Petry-represented stations.

Speaking to the group will be a cross-
section of officials from companies in-
volved in various aspects of television. On
the agenda will be Don Menchel, vice
president and director of sales, MCA-TV,
and Wynn Nathan, vice president, world-
wide syndication, Time-Life Programs (on
new program opportunities); William P
Andrews, vice president, domestic syn-
dication, Viacom Enterprises, and Erwin
H. Ezzes, chairman, United Artists
Television (program syndication);
Sheldon Boden, senior vice president,
Syndicast Services (on program barter); E
Richard Olsen, senior vice president, Vitt
Media International (broadcast economic
forecast); Ed Smarden, president of E.
Smarden & Associates (children’s pro-
graming), and Anna Zgorska, media man-
ager, ITT Continental Baking (children’s
marketing).

T (T e e B T e St T T S R MGl
Computerized system
introduced for advertisers

Golden West Broadcasters, Los Angeles,
is offering advertisers and agencies a com-
puterized media audience measurement
system that aims to provide audience
reach, frequency, distribution of frequency
and cost efficiency analysis.

The system, called Market By Market,
was developed by Golden West and Major
Market Radio Inc., New York, a Golden
West-owned radio representative compa-
ny. There is an initial fee of $200 for the
service, a $20 monthly charge and an addi-
tional charge for computer time.

Advertising Briefs

For sake of clarity. Young & Rubicam
Inc., New York, which several years ago
changed its corporate name to Young &
Rubicam International Inc., has changed
its name back to Young & Rubicam Inc.
Company says switch back enables agency
to better define its overseas operations as
International Division,

NAD in October. Seven challenges to na-
tional TV advertising were resolved during
October by National Advertising Divi-
sion of Council of Better Business
Bureaus. Agreeing to discontinue TV
spots were Coastal Industries (Iso Clor
Chlorine), Coca-Cola Co. (Hi-C fruit
drink) and Volvo automobile. Reviewed
and found acceptable were TV commer-
cials for Du Pont’s Rally Liquid and Rally
Cream car waxes, Ponder & Best's
Vivitar pocket camera; Sears, Roebuck’s
Lady Kenmore washing machine and Mar-
vin’s frankfurters.
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Assimilation. The hillbilly, guitar-twanging sound is still there, says
Over-all-rank R by di arts i : A e (R
Lost Thie ™ Tite ttength) A G Colleen Cassidy of wmacm Chicago, but country music is finally
week week  Artist—iabel 10a 3p 70 12p opening up to the masses. Such mass appeal artists as John Denver,
T (2:28) s Olivia Newton-John and Jessi Coiter now vie for airplay with such
uskrat Love (3:2 2 1 1 o 4 i i
Captain & Tennilis—ALM Ahadrd core couqtry singers as F:onway Twitty and Merle Haggard.
11 @ 2 Tonight's the Night (3:55) 3 2 3 2 nd country music playlists are tighter thar] they used to be, says Ms.
Rod _tewan—Warner Bros. Cassidy, because "country stations are paying more attention to what
L ] ;lh‘e‘, ég:,'%sl(:ap“o' 4 4 4 4 listeners are saying. We're playing what they like rather than a lot of
6 4 TheWreck of the Edmund junk” What do they like in Chicago? Baby Boy (Columbia) by Mary
Elu:.'t:dhl(tggnli : 6 3 1 3 Kay Place (Loretta Haggars of TV's Mary Hartman, Mary Hartman)
ordon Lig —Reprise B A N
2 5 If You Leave Me Now (3:40) 1 6 6 8§ holds"the No."1 spot at wmaa for the third v\'/.eek in a row "(bolhng tg No.
Chicago— Columbia 2 on "Playlist"). Seconding the motion. "Modernized” country is on
s 6 ls‘u.bb-vblxﬂ MlTn (3:30) 7 7 5 5 at wwvatam) Wheeling, W.Va,, too. Music director Charlie Cook says
® o RS .82.‘:.““ (3:28) 9 8 8 9 “this station would be more negligent by not playing Linda Ronstadt
o goslont—,Epic(P 7 @ 5 10 and Gordon Lightfoot than by sticking to traditional artists. Country
4 lsco Duck (Part 1) (3:1 10 7 9 music has to broaden its base” In fact, fastest movers at wwva in-
TH o Sonltask His Castol idits=RSOModor o clude Olivia Newton-John's Every Face Tella a Story (MCA) and Jessi
Kiss—Casablanca Colter's I Thought I Heard You Call My Name (Capitol). 9,999,999
LD s tnsndogiil 9 15 10 18 Tears (RCA) by Dickey Lee is on top in Wheeling and the fastest
7 11 AFifth of Besthoven (3:02) 12 9 15 12 mover in Chicago.
Walter Murphy — Private Stock
13 12  Maglc Man {2:45) 13 1t 17 10
Heart—Mushroom Country
2413 Nights Are Forever Without You (2:52) 16 12 13 13
England Dan & John Ford Coley—Big Tree
5 14 Play That Funky Music (3:12) 14 14 16 15
25 W18 Wiid fhe;rg—‘Evpic (2:42) oy e e flangth) Pt dastid
You Are the Woman (2: 15 18 14 17 i . S-S
s 18 ;i:ﬁ:a".l'— A‘l’lanli ‘(:3 " week week  Artist—label lo, _33 _79 12p
a One H 17 14
Orleans —Asylum 320 : 6N 1 Cherckee Maiden (2:56) t 1t 1 1
14 17 Do You Feel Like We Do (7:19) 19 16 12 1 Merle Haggard— Capitol
Peter Frampton— A&M 100 2 Baby Boy (3:04) ) 2 2 2 2
16 18 Just to Be Close to You (3:28) 18 17 19 16 Mary Kay Place—Columbia
Commodores —Motown 3 3 HerNamels (2:17) 3 6 3 3
31019 Lowdown (3:15) 10 21 11 25 George Jones—Epic
Boz Scaggs —Columbia 5 4 Somebody Somewhere (3:00) 4 3 4 4
15 20 She’s Gone (3:24) 21 20 18 23 Lorelta Lynn—MCA
Hall & Oates —Allantic 8 5 Living It Down (2:30) 5§ 4 5 8
19 21 | Only Want to Be with You (3:20) 26 19 22 20 Freddy Fender—ABC/Dot
Bay City Rollers— Arista 2 6 Thinking of a Rendezvous {3:22) 6 5 6 5
22 22 (Don't Fear) The Reaper (3:45) 24 22 25 21 Johnny Duncan—Columbia
32W23 e'ue 8ys“t“ch"_lC%umb§t (3:40) 22 24 23 19 1 i ¥:r:|‘nfvmn(ea:::(232)Enic Tro8 8
'ou Don't Have to Be a Star (3: =
Marilyn McCoo & Bill{ Davis J1~ABC 4 8 AWhole Lotta Things to Sing About (2:42) 8 9 7 10
29l 24 You Make Me Feel Like Dancing (2:48) 25 27 21 26 Charley Pride—RCA
Leo Sayer—Warner Bros. 9 9 gm ngsnl Lov;c\:\ou (2:52) 1 8 10 7
2 25 Deovii Woman (3:21) 29 23 26 24 ave ugar—
3 Cliff Richard —Rocket 11 10 9,999,999 Tears (3:00) 11 16 9 12
28 26 Sorry Seems to Be the Hardest Dickey Lee~RCA
Word (3:28) 20 26 27 28 —~ W11  Good Woman Blues (2:50) 12 12 11 14
Elton John —Rocket/MCA Mel Tillis—MCA
18 27 Love 8o Right (3:19) 28 30 24 22 14 12  The G‘"‘G_' Daddies Play (3:00) 15 10 12 9
Bee Gees—RSO/Polydor Conway Twitty—MCA
26 28 | Never Cry (3:43) 23 25 28 29 2313 Thank God I've Got You (2:17) 9 14 13 15
Alice Cooper—Warner Bros. Statler Bros.—Mercury
27 29 Nadia's Theme (2:50) 27 929 29 31 7 14 Among My Souvenirs {2:32) 14 11 14 11
Perry Botkin JL—A&M Marty Robbins —Columbia
— 030 Livin' Thing (3:30) 33 33 30 27 15 18 Peanuts and Diamonds (3:10) 16 13 15 13
Electric Light Orchestra—United Artists Bill Anderson—MCA
—M31  After the Lovin’ (3:50} 30 28 31 32 16 18 Show Me a Man (2:53) 13 16 16 18
Engelbert Humperdinck—Epic T.G. Sheppard —Hitsville
33 32 Stand Tall (3:20) 32 31 33 33 13 17 Here's Some Love (2:59) 19 17 17 17
Burton Cummings—Portrait Tanya Tucker—MCA
21 33 The Best Disco in Town (2:29) 31 35 32 34 18 18 1 Don't Wanna Talk it Over ... (2:50) 17 18 18 19
Ritchie Family—Marlin/TK. Connie Smith—Columbia
36 34 1Wish (6:28) 35 34 35 35 —@m19 Take My Breath Away (2:48) 18 19 19 20
Stevie Wonder— Motown Margo Smith—Warner Bros.
30 35 This One's for You (3:25) * 32 34 a0 — 220 Lawdy Miss Clawdy (2:19) 20 20 21 21
Barry Manilow — Arista Mickey Gilley—Playb
35 38 That'll Be the Day (2:32) 34 37 37 37 19 21 Hilibilly Heart (2:55 22 23 20 22
Linda Ronstadt—Asylum Johnny Rodriguez—Mercury
38 37 A Little Bit More (2:56) 36 36 38 36 — 22 That Look in Her Eyes (3:03) 21 22 22 °
Dr. Hook —Capitol Freddie Hart—Capitol
20 38 (Shake...) Shake Your Booty (3:06) 39 40 40 39 12 23 Al Can Do (2:23) - n * 16
K.C. & Sunshine Band —TK. Records Dolly Parton—RCA
37 39 Don't Go Breaking My Heart (4:23) 37 " 38 ° 17 24 Comeonin (2:40) 23 24 24 °
Elton John & Kiki Dee— Rocket/MCA Sonny James—Coiumbia
34 40 'd Really Love to Se¢e You ... (2:36) 40 * 39 38 — 25 Sweet Dreams (3:00) 24 * 23 23
England Dan & John Ford Coley—8ig Tree Emmylou Harris—Reprise

These are the top songs in air-play popularity as reported by a select group of U.S. stations. Each has been “weighted” in terms of The Pulse Inc. audience ratings for the re-
porting station on which it is played and for the part of the day at which it appears. A () indicates an upward movement of five of more chart positions.
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Media

Dealy Golden

John T. Dealy, assistant secretary of ABC Inc.,
named VP corporate legal affairs, reporting to
Everett H. Erlick, senior VP and general
counse!. Jerome B. Golden, VP and secretary
of ABC Inc., continues with that title but now
reports to Elton H. Rule, president of ABC Inc.,
instead of Mr. Erlick. Richard P. Gitter, direc-
tor, broadcast standards and practices, East

Gitter

Kersey

Coast, ABC, named VP, broadcast standards
and practices, ABC. He succeeds Grace M.
Johnson, retired after 42 years with ABC.
Thomas Kersey, director of broadcast stan-
dards and practices, West Coast, ABC, named
VP

Rocky Stone, general manager, wQUT(FM)
Johnson City, Tenn., named president of par-
ent, Tri-Cities Broadcasting there. He succeeds
James C. Wilson, who becomes chairman.

Eric Hauenstein, VP/general manager, kDK
AM-FM Mesa, Ariz., named president/general
manager.

Robert A. Roberts, general manager,
wavs(am) Fort Lauderdale, Fla., named VP/
general manager.

W.A. (Art) Selley, consultant and formerly
with Rounsaville Radio, Atlanta, joins
wQBK(AM) Winter Garden (Orlando), Fla., as
genera! manager.

Juanetta M. Bennett, executive secretary,
CBS News, New York, named personnel place-
ment counselor.

Ted Bair, director of public affairs and broad-
cast standards, wHN(aM) New York, appointed
operations director.

Julio Rumbaut, account executive, wQBA(AM)
Miami, named assistant general manager.

Layton Franko, senior management scientist,
J.C. Penney Co., New York, appointed manager
of forecasting, ABC-TV there.

Peter Herrndorf, head of current affairs pro-
graming, Canadian Broadcasting Corp., Ottawa,
appointed VP, planning.

Sherman Harris, with Mutual Broadcasting
Systems, Washington, joins wsyx(FM) London,
Ohio, as VP/general manager.

Bill Winchell, general manager, wQwQ-FM
Muskegon, Mich., joins KvMN(FM) Pueblo,
Colo., in same capacity.

Wes Croteau, traffic manager, wDCA-TV
Washington, promoted to operations manager,
succeeded by Chrls Fuller, manager of sales
services, wMAL-TV there.

Douglas Kent Lyon, owner/corporate admin-
istrator, C&M Broadcasting, Eureka, Calif,
named operations manager, KARD-FM Wichita,
Kan.

Robert Harrlson, business manager, KETV(TV)
Omaha, appointed to same post, WTVN.AM-FM-
Tv Columbus, Ohio. He is succeeded by Dick
Spark, auditor, Peter Kiewit Sons, Omabha,
which owns KETV.

Ruth Whitmore, research coordinator and
publicity/premotion coordinator, wKBD-Tv
Detroit, named promotion manager.

Mark Waxman, director of program develop-
ment, noncommercial KCET(Tv) Los Angeles,
assumes additional duties as director of presen-
tations, responsibie for coordination and pro-
duction of on-air fund-raising events.

B el N I SO NN,
Broadcast Advertising

Richard 8. Seciow, executive VP, Geer,
DuBois advertising, New York, elected presi-
dent, succeeding Peter Geer, who becomes
chairman.

William D. Wells, VP and director of research,
Needham, Harper & Steers, New York, named
senior VP Warren Stewart, from Douglas
Turner agency, Newark, N.J., joins NH&S,
Dayton, Ohio, as VP/general manager.

Arthur E. Muth, executive VP, Petry Televi-
sion, and Adam Young, chairman and presi-
dent, Adam Young Inc., named to Television
Bureau of Advertising board of directors, suc-
ceeding William G. Walters, chairman, Peters
Griffin Woodward, and Robert Dudley, presi-
dent, Meeker Co.

John Bassler, management supervisor/Euro-
pean business director, Frankfurt, Germany,
office of Compton Advertising, appointed VP
and transferred to New York headquarters.

Atan Torreano and Bob Wright, creative
directors at J. Walter Thompson Co., New
York, named VP's,

Bruce Hoenig, VP and manager of media
operations, Kenyon & Eckhardt Advertising,
New York, named VP and director of broadcast
and programing, and Russell Gilsdorf, VP
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and associate media director, appointed VP an«
director of media planning.

Lynn Picadie, account executive in Lot
Angeles office of Selcom Inc. station represent:
ative, New York, named sales manager o
firm’s San Francisco office.

Willilam B. Peavey, manager, San Franciscc
office, Masla/Young, appointed executive VP/
West Coast operating head of M/Y and presi.
dent of Broadcast Media Sales, M/Y radio rep-
resentative subsidiary, succeeeding William L.
Wallace, retired. Stan Lothridge, account ex-
ecutive, M/Y Los Angeles office, named Los
Angeles manager. Anthony W. Wrath, general
manager, KGMQ(FM) and sales manager,
KGMB(AM) Honolulu. joins Los Angeles office of
M/Y.

Robert H. Bolte, associate manager of media
services, Gillette Co., Boston, joins Campbell
Soup Co., Camden, N.J., as director, advertis-
ing services.

Emanue! Rappaport, head of his own re-
search firm, joins Chiat/Day advertising, Los
Angeles, as director of market research.

Peggy Bell Masterson, creative supervisor
on International Playtex and Pfizer accounts at
Ted Bates & Co., New York, named VP

Mike Schwartz, from New York Gold team of
Harrington, Righter & Parsons, appointed sales
manager of HR&P Chicago Blue team. He is
replaced in New York by Barry David of
Chicago Gold team.

Hager Patton, supervisor of business, techni-
cal and industrial account services group, Bozell
& Jacobs, Dailas, named VP

Claude Cayler, manager of network broad-
cast, and Walt Atkinson and Chris Miller,
media supervisors, Tracy-Locke advertising/
public relations, Dallas, promoted to associate
media directors.

Willlam C. Munro, VP/account supervisor,
Benton & Bowles, New York, named manage-
ment supervisor.

Robert R. Cappelll, partner/contact depart-
ment manager, Tatham-Laird & Kudner,
Chicago, promoted to management supervisor.

Thomas R. Elrod, manager of national mar-
keting, Walt Disney World, Lake Buena Vista,
Fla., promoted to director of marketing.

James M. Casey, manager, collateral services,
Murray and Chaney, Advertising, Hudson,
Ohio, rejoins Meldrum and Fewsmith, Cleve-

e ) L N e T T I e X
On the mend in Memphis. Harold
Krelstein, chairman of Plough Broad-
casting and twice chairman of the radio
board of the National Association of
Broadcasters and of the Radio Advertis-
ing Bureau, is at home in Memphis after
having been hospitalized for exploratory
chest surgery. He is undergoing radia-
tion and chemotherapy and, according
to his family, is making progress toward
remission. Mr. Krelstein, 67, has been
with Plough for 37 years.



ind, as senior writer. Dennis Okerbloom,
opy chief/radio-TV producer, Dix & Eaton
here, joins M&F as senior copywriter.

iory Lebrun, sales manager, wPTv(Tv) West
alm Beach, Fla., appointed director of sales.
job Lawson, regional sales representative,
iamed local sales manager.

>raig Bachman, senior account executive/
issistant to general sales manager, WIND(AM)
"hicago, joins wistam) Columbia, $.C., as gen-
sral sales manager.

id Brett, former merchandising director, WIFE-
M Indianapolis, joins wIFE(AM) there in same
apacity.

William Wheatiey, account executive,
wAvs(aM) Fort Lauderdale, Fla., named general
sales manager.

Larry Ryan, news photographer, wDTN(TV)
Dayton, Ohio, appointed executive producer/
commercial development.

Dale M. Paul, account executive, WYRE(AM)
Annapolis, Md., promoted to sales manager.

Richard 8. Bentz, creative/production direc-
tor, wrov(am) Roanoke, Va., joins wLOS-Tv
Asheville, N.C., as creative coordinator.

Dick Storck, newsman/announcer, wPTF(AM)
Raleigh, N.C., named creative services director.
Margaret Webb, copywriter/publicist, Ameri-
can Times Advertising there, joins WPTF as
assistant creative director.

Pamela C. Singer, assistant traffic manager,
wLwi(aM) Cincinnati, joins noncommercial
WCET(TV) there as continuity coordinator, pro-
graming department.

Programing

Aubrey (Bud) Groskopf, president, Enter-
tainment Corp. of America, Los Angeles,
elected executive VP, National Telefilm Associ-
ates there.

Richard Schilling, director of marketing and
programing, Time-Life Multimedia, New York,
appointed general manager. William Ambrose,
regional sales manager, Time-Life Multimedia,
Washington, promoted to national sales man-
ager, based in New York.

Douglas H. Grindstaff, supervisor of post
audio production unit, Glenn Sound, Los
Angeles, joins Columbia Pictures Television,
Burbank, Catif., as supervising sound editor.

Bruce Macfarlane, studio engincer, WELI(AM)
New Haven, Conn., joins Sound Concepts Inc.,
Woodbridge, Conn., as production engineer.

Darryl Hickman, executive producer, CBS-
TV's Love of Life series, joins Norman Lear's
T.A.T. Communications, Los Angeles, aiding in
development of new half-hour sitcom, A Year
at the Top, scheduled as mid-season replace-
ment on CBS.

Dale Hill, VP in charge of operations, PTL
Television Network, Charlotte, N.C., producer
of syndicated The PTL Club, six-a-week, two-
hour religious program, named VP-general
manager. Roger Fiessing named PTL director
of operations.

Robert Spicer, from wpaDiam) Paducah, Ky.,
joins wroR(FM) Boston as production director.

Mike Salmen, production manager WRET-TV
Charlotte, N.C., named producer/director,
wFRv-Tv Green Bay, Wis.

NBN selecting advisers. William E. Summers of wiouiam Louisville. Ky. was elected
chairman of the newly formed affiliates advisory board of the National Btack Network at a
meeting of the board with NBN officials at Acapulco. Mexico. Stuart J. Hepburn of kNOK-Am-
Fm Fort Worth-Dallas was named vice chairman and Ellioit E. Franks of woictam Columbia,
S.C. secretary. The group also formed a program advisory committee under Harvey E.
Lynch of wnJriam) Newark, N.J.; a research and analysis committee under James A. Reeder
of kokatamy Shreveport, La., and a public affairs committee under HE. Sonny Burns of
wcinam Cincinnati. The board and NBN officials. led by President Eugene Jackson. also
expressed concern with what they said was failure of major radio rating services,
specifically Arbitron Radio, to produce full counts of black radio listening. Black radio. they
said. is losing hundreds of thousands of dollars in revenues as a result. FCC Commissioner
Benjamin F Hooks was a guest at the meeting, held Oct. 24-27.

Eleven members of the new affiliates advisory board are: front row (I-r) Paul Downs,
Rollins Broadcasting; Mr. Franks; Mr. Hepburn; Chairman Summers; NBN President
Jackson and Executive Vice Presidents Sid Small and Del Raycee. Second row: Alex
Bowab, wkxiFm Jackson, Miss.; Mr. Lynch; Mr. Burns: Mr. Reeder; William Manney, wipctam
Chicago: Wendell Cox, wahsiam) Inkster. Mich. (Detroit), and Shelton Earp, wwinam)
Baltimore. Board members not present when picture was made were Pierre Sutton, wLisam)
and wsLstFm) New York; Joseph B. Whalen, wosowrmy Dayton, Ohio; Wiltie B. Martin,
weDotam) Jacksonvilte, Fla.: Richard Oppenheimer. Starr Broadcasting, and Ragan A. Henry,

Broadcast Enterprises Network, Philadelphia.

Billy Grey Hurt, music director, noncommer-
cial wikMs-FM Murray, Ky., appointed program
director. Robert Rinella, joins wKkMS-FM as pro-
duction coordinator.

Annette Hall, producer/director, KDKA-TY
Pittsburgh, joins wrsB.Tv Hartford, Conn., as
producer.

Susan Winston, researcher, Mike Douglas
Show. Group W Productions, Philadeiphia,
named talent coordinator, succeeded by Ernest
Angstadt, production assistant.

L P S Y T NN R i i |
Broadcast Journalism

Rod MaclLeish, chief commentator for
Westinghouse Broadcasting since 1966. will join
CBS News in late November as commentator
with assignments on weekend and morning
newscasts.

Jeffrey Sprung, radio writer/editor. ABC
News, New York, named munager of ncws.
ABC's American FM Radio Network. succeed-
ing Clarence Fanto, resigned. Gayle Kline,
administrative assistant, ABC News business
office, New York, named business manager.
ABC News Washinglon bureau. Terry Ray,
desk ussistant for ABC News, named staff re-
searcher, ABC Evening News with Harry
Reasoner and Barbara Walters. Jaye Malkie,
ABC News business munager. numed produc-
lion associate, ABC Evening News. Les Blatt,
writer/edilor. Good Morning America. named
associate producer. ABC Evening News.

Emerson Stone, VP, CBS Radio News, named
network representalive on AP Broadcasters
board of directors, succeeding Jim Holton, VP,
NBC Radio News. Mark Sulllvan, ABC Radio,
New York, named AP broadcast supervisor for
Connecticut, stationed in Hartford.
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John Tesh, reporter/co-anchor, WSM-TV
Nashville, joins wcBs-Tv New York as news cor-
respondent.

Gerald R. Fricks, deputy press secretary to
late Missouri congressman, Jerry Litton, joins
Kansas State Network, Wichita, as news re-
porter/photographer.

Ray E. Willis, reporter, KORK-Tv Las Vegas,
promoted to news director.

Pamela Wilsey, director of news and public
affairs, wssMm-FM Chicago, named field pro-
ducer. wBBM-Tv news department. Charles
Gomez, reporter, wPLG(Tv) Miami, joins wWBBM-
Tv in same position.

Bob Grossfleld, consumer affairs specialist,
International United Auto Workers, Detroit,
named news director, wvic-am-FM East Lansing,
Mich.

Bob Bates, anchor/reporter, wevu.Tv Naples,
Fla., joins wrtv(Tv) Orlando, Fla., as reporter.

John Howell, news director/anchorman, KsBy-
Tv San Luis Obispo, Calif., named reporter,
KFsN-Tv Fresno, Calif.

Stan Ciark, news director, WIPS(AM)
Evansville, Ind., joins wEKT(Tv) there as special
assignment reporter. This corrects item in Oct.
25 “‘Fates & Fortunes’ which had Mr. Clark
leaving wivs(am) Owensboro, Ky., for weHT.

Charlie Martin, meteorologist, KAMR-TV
Amarillo, Tex., joins KETv(TV) Omaha in same
post.

Don Watson, news director, KPRC(AM)
Houston, was erroneously reported to be join-
ing wsar(am) Fall River, Mass., in BROADCAST-
ING. Ocl. 25. The report was based on an an-
nouncement ostensibly issued by wsar but now



disavowed by wsAR management.

Kris M. Long, producer/anchor, wHo.Tv Des
Moines, lowa, joins wDTN(TV) Dayton, Ohio, as
anchorman.

Fred K. Baur (Jay Fredericks), from
KIRL(AM} St. Charles, Mo. (St. Louis), joins
wHHY(AM) Montgomery, Ala., as news coor-
dinator.

Richard J. Scott, newsman, wOND(AM)-
WMGM(FM) Pleasantville, N.J., joins wsoc(am)
Charlotte, N.C., as news correspondent.

Kevin Roberts, reporter, wmc-Tv Memphis,
and Karin Kelly, from news stafl at wCHs.Tv
Charleston, W.Va., join KMGH-Tv Denver as re-
porters.

Roger Carroll, director of publications and
communications, Arizona School Boards
Association, Phoenix, and Lynn Morford,
newscaster/reporter, wiBC(AM)-WBNQ(FM)
Bloomington, Hl., join news department at
wsoY.aM-FM Decatur, Il1,

Newly elected officers, Wisconsin Broadcast
News Council: Don Schmitt, wMTv(Tv)
Madison, president; Bill Hoel, wLCX{AM)
LaCrossé, VP. and Harriet Pfersch, woLs(am
Marshfield. secretary.

Cable

Wayne R. Hauser, VP/general manager, Com-
munity Cablevision, Newport Beach, Calif.,
elected president.

Robert L. Brody, VP/treasurer, Baker Indus-
tries, Parsippany, N.J., named financial director,
Hollywood Home Theatre, New York. Howard
I. Levine, director of marketing, Warner Com-
munications, New York, joins HHT as advertis-
ing/promotion director. Steve Kutner, head
film buyer, Playboy Enterprises there, named
HHT programing director.

Donald E. Anderson, head of San Francisco
office, Home Box Office, appointed Western
region general manager.

William E. Langednorf, general manager,
Teleprompter cable system in Bradenton, Fla,,
named manager of Sarasota, Fla., system

owned by Storer Cable TV-of Florida.

Allen J. Lipp, consultant, Carteret, N.J., joins
Magnavox CATV Division, Manlius, N.Y., as
director of sales administration. George
DuBois, mechanical engineer, Magnavox
CATV, promoted to senior mechanical
engineer.

TS
Equipment & Engineering
Fred Benjamin, VP industrial division,

Christie Electric Corp., Los Angeles, promoted
to senior VP,

James B. Sanders, corporate treasurer,
Lynch Communication Systems, Reno,
assumes additional duties as opérations man-
ager of Reno division.

Charles E. Barry, manager of sales-order/
custortier service, Philco-Ford Corp., Blue Bell,
Pa., named customer service department man-
ager, Jerrold Electronics, Horsham, Pa.

Tom Kitaguchi, director of engineering, Con-
trol Design Corp., Rockville, Md., joins Broad-
cast Electronics, Silver Spring, Md., as man-
ager, systems engineering.

Raymond M. Poland, Supervisor, broadcast
technicians, wpTn(Tv) Dayton, Ohio, named
manager of engineering operations.

Allied Fields

Wes Gallagher, former AP president and gen-
eral manager, elected 10 board of directors,
Gannett Co., Rochester, N.Y.

Robert A. Benyi, business manager, wwJ-Tv
Detroit, appointed to board of directors, In-
stitute of Broadcasting Financial Management,
Chicago.

James Keogh, directoer of U.S. Information
Agency since 1972, resigned (0 become head of
Business Round Table, New York.

Donald Halverson, client service VP, Menlo
Park, Calif., office of A.C. Nielsen, named man-
ager of Boston office,

Eugene Pleshette, former VP, merchandis-

For half a century. The Northeast Area Conlerence of American Women in Radio and TV
opened last month with a dinner honoring AWRT's first president. Edythe J. Meserand (sec-
ond from left), for her 50th anniversary in broadcasting. On hand were AWRT officers (I-r)
Mary Jean Parson, Northeast area vice president; Saidie Adwon, national president, and
Audrey Hunt, national president-elect.
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Editorial honor. Bryson Rash (), editoric
director of wrc-tv Washington and forme
president of the National Broadcast Editoric
Association, presents Dr. Harold Niven (c), vic:
president for planning and development of th:
National Association of Broadcasters, a plaqu
naming him an honorary president of NBEA ii
recognition of his “invaluable support” of th
association. Looking on is NAB President Vin
cent Wasilewski.

ing/licensing and theater and entertainmeni
divisions, ABC, New York, opens his own
merchandising/licensing firm, Pleshette Associ-
ates, 9489 Dayton Way, Beverly Hills, Calif
90210; (213) 274-2574.

Paul Miller, chairman of boards of AP and
Gannett Co., received University of Southerr.
California Journalism Alumni Association 197¢
Distinguished Achievement Award for news.
papers at awards dinner in Los Angeles Nov. 9.

Aaron Beckwith, founder and president,
Beckwith Presentations, New York, firm
specializing in TV programing for children, ap-
pointed instructor of radio and television,
Elizabeth Seton College, Yonkers, N.Y.

Charles B. Kauffman, area director for 18
Illinois scout councils of east central regien of
Boy Scouts of America, Qak Brook, Ili., named
national director of communications for BSA.

Deaths

Theodore S. Repplier, 77, retired president,
Advertising Council, Washington. died Nov. 7
al Washington Adventist hospita! following cor-
onary thrombesis. He retired in 1966 after 23
years as head of council. Survivors include his
wife, Esmee, and three sons.

ity

Cross Reppher

Jdohn S. Cross, 72, who was FCC commis-
sioner from 1958 10 1962, died of heart attack
Nov. 8 in Greencastle, Ind. He and his wife,
Ruth, were on their way from Eureka Springs.
Ark., where they spent summers, to their



winter home in Bethesda, Md. outside of Wash-
ington. Mr. Cross, an engineer, joined commis-
sion after 25 years of experience in regulatory
and administrative work with other areas of
government and service in private industry. He
was appointed to fill unexpired term of Richard
Mack, who had resigned after exposure of his
ex parte contacts in adjudicatory matters involv-
ing television grants. He is remembered for his
comment at Senate confirmation hearing: **|
may not be awfully smart, but I°'m as clean as a
hound's tooth” Besides his wife, Mr. Cross
leaves his sister, Mrs. Elsie C. Wood, of
Mullins, S.C., and two sons, John E Cross, of
Eureka Springs, and Navy Captain Claude C.
Cross.

Edward J. Roth, 54, broadcast executive and
communications consultant, died of cancer Oct.

26 at Massachusetts General hospital in Boston.
He was cable TV consultant for 21 cities and
counties and was first director general of Ireland
Radio and TV in Dublin. Member and consul-
tant to U.S. Catholic Conference Communica-
tions Committee, he was former deputy manag-
ing director of Associated TV Lid., London,
and executive director of Public Broadcasting
Satellite task force, Washington. Survivors in-
clude his wife, Kathleen, one son and three
daughters.

Harry S. Hyett, 67, partner in Hyett/Rams-
land, Inc., Minneapolis radio-TV station sales
representative, died of cancer there Nov. 2. His
broadcasting career began in 1935 when he
signed on air wMFG(AM) Hibbing, Minn. as
manager. From 1948 to 1955 he was manager of
wWEAU.Tv Eau Claire, Wis. In 1955 he founded

Harry S. Hyett Co. radio-TV station sales repre-
sentative. Survivors include his wife, Rosem-
ary, and two children, Robert and Amy.

Collls A. Young, former general manager and
president, wcoL.aM-FM Celumbus, Ohio, died
of cancer Nov. 6 at Riverside Methodist hospital
there. He directed wcoL operations from 1957
until his retirement in 1973. Survivors include
his wife, Bernice, and daughter, Mrs. Frank
Kremblas.

Howard J. Haman, 54, veteran radio station
owner/operator, died in Qakland, Calif., Oct. 10
after short iliness. He had been executive VP/
part owner of KXOA(FM) Sacramento, Calif.,
before founding his own media brokerage firm
in 1972. He is survived by his wife, Peggy; son,
James, and daughter, Trish.

For the Record=”

As compiled by BROADCASTING for period
Nov. 1 through Nov. 5 and based on fil-
ings, authorizations, petitions and other
actions announced by the FCC.

Abbreviations: ALJ— Administrative Law Judge.
alt.—alternate. ann.—announced. ant.—antenna.

* aur.—aural. aux.—auxiliary. CH—critical hours. CP—
construction permit. D—day. DA —directional anten-
na. Doc.—Docket. ERP—effective radiated power.
HAAT—height of antenna above average terrain.
khz—kilohertz. kw—kilowatts. MEOV —maximum
expecied operation value. mhz—megaheriz. mod.—
modification. N—night. PSA—presunrise service au-
thority. SH—specified hours. trans.—transmitter.
TPO—transmitler power output. U—unlimited hours.
vis. —visual. w—watls. *—honcommercial.

New stations

TV licenses

¥ Broadcast Bureau granted following licenses cover-
ing new stations: KDTV San Francisco (BLCT-2506};
KTSF-TV San Francisco (BLCT-2507).

AM application

B Eddyville, Ky.—Lyon County Broadcasting seeks
900 khz, 250 w-D. PO. address: City Hall, Eddyville
42038. Estimated construction cost $50,000; first-year
operating cast $52,000: revenue $84,000. Format:
MOR, pop, country. Principals: Ten local business and
professional people each with 10%. J.D. Williams is
station manager of *WKMS-FM Murray, Ky. Ann. Oct.
26.

AM starts

® KSRB Hardy, Ark.—Authorized program operation
on 1570 khz, 250 w-D. Action Oct. 8.

B WYMC Mayfield, Ky.— Authorized program opere-
tion on 1430 khz, 1 kw-U. Action Oct. 15.

m WYKR Wells River, Vi.—Authorized program
operation on 1490 khz, | kw-D, 250 w-N. Action Sept.
29.

m WRRA Frederiksted, St. Croix, V.I.—Authorized
program operation on 1290 khz, 500 w-D. Action Oct.
18.

FM actions

m Clarksdale, Miss.—Bie-Scanlon Broadcasting Co.
Broadcast Bureau granted 106.3 mhz, 3 kw, HAAT 300
ft. PO. address: 5587 Glenwild Rd., Memphis 38117.
Estimated construction cost $30,625: first-year operat-
ing cost $28,850; revenue $60,000. Format: C&W,
gospel. Principals: E.W. Bie (50%) is general manager
of KWAM(AM) Memphis and owns 25% of
WSST(AM) Largo, Fla. James J.B. Scanlon owns
KCAT(AM) Pine Bluff, Ark. (BPH-9443). Action Oct.
n.

® *Bainbridge, Ohio—Kenston Local School District.
Broadcast Bureau granted 88.3 mhz, 10 w, HAAT 144
ft. PO. address: c¢/o Marilyn Teague, 17425 Snyder
Rd., Chagrin Falls, Ohio 44022. Estimated construc-
tion cost $6,915: first-year operating cost $1,500. For-
mat: Variety. Principal: Applicant is nonprofit, educa-
tional organization. Action Ocl. 22.

’ Waynesburg, Pa.—Commonweaith Broadcasters.
Broadcast Bureau granted 103.1 mhz, 3 kw, HAAT 461
ft. PO. address: 25 East High St., Waynesburg 15370.
Estimated construction cost $21,000: first.year operat-
ing cost $8,700; revenue $30,000. Principals: Kenneth
R. Strawberry (95%)}, Amold W. Albright (5%). Mr.
Strawberry works for State Department, Messrs.
Albright and Strawberry own same percentages of
%ANB(AM) Waynesburg (BPH-9808). Action Oct.

B QOdessa, Tex.—Tower Power Corp. Broadcast Bureau
granted 99.1 mhz, 100 kw, HAAT 413 ft. PO. address:
c/o J.R. McClure, 4 Estanolle St., Greenville, S.C.
26907. Estimated construction cost $4,900; first-year
operating cost $50,525; revenue $72,000. Format:
Religious, inspirational. Principal: J.R. McClure is
owner of KHYM{AM) Gilmer, Tex. and 50% owner of
:)evera] nonmedia oriented firms (BPH-9768). Action
ct. 22

® *Tacoma, Wash.—University of Puget Sound.
Broadcast Bureau granted 90.1 mhz, 10 w. PO. address:
1500 N. Warner, Tacoma 94816. Estimated construc-
tion cost $11,000, first-year operating cost $5,000.
Principal: Lloyd Stuckey, financial vice president
(BPED-2108). Action Oct. 22.

& Broadcast Bureau granted following CP modifica-
tions to extend completion time to date shown: KIOY
Hanford, Calif., to April 15, 1977 (BMPH-14921),
WQMT Chatsworth, Ga., to January 10, 1977
(BMPH-14929); WUFF-FM Eastman, Ga., to April
16, 1977 (BMPH-14912); *WDCB Glen Ellyn, Il 10
May 1, 1977 (BMPED-1432); *WUSB Stony Brook,
N.Y., to Nov. 21 (BMPED-1429); *WSIF Wilkesboro.
N.C., to Nov. 15 (BMPED-1430), WBOZ-FM Hor-
miguros, PR., to April 2, 1977 (BMPH-14920), KIKT
Greenville, Tex., to April 26, 1977 (BMPH-14925).

FM starts

B *WACC Arnold, Md.— Authorized program opera-
tion on 89.9 mhz, TPO 10 w. Action Sept. 2[.

B *WZBT Gettysburg, Pa.—Authorized program
operation on 90.3 mhz, TPO 10 w. Action Oct. 20.

Ownership changes

Applications

m KDEO(AM) El Csjon, Calif. (910 khz, | kw-U)—
Seeks assignment of license from Metro Communica-
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tions Inc. to Lee Bartell & Associates for $700,000.
Seller is principally owned by Mortimer W. Hall
(70.14%) who has no other broadcast interests. Buyer
is owned by Lee Bartell (40%) and children, Richard
(20%), Michael (20%) and Roberta Weiss (20%).
Senior Bartell is San Diego attorney with motel in-
terests; Richard is El Cajon, Calif., attorney also with
motel interests; Michael is vice president of New York
leasing and insurance firm, Mrs_. Weiss is San Diego
school teacher. Ann. Nov. 4.

B WONN(AM) Lakeland - WPCV{(FM) Winter
Haven, both Florida (AM: 1230 khz, 1 kw-D, 250 w-N;
FM: 97.5 mhz, 100 kw) —Seeks assignment of license
from Joe and Audrie Garagiola to WONN Inc. for $1.1
million. Seller, Mr. Garagiola is NBC sports per-
sonality; neither he nor his wife has other broadcast
ownership. Buyer is owned by Herbert Stewart (51%),
and Leonard H. Marks (49%). Mr. Stewart is president
of MCA Cariada Lid., TV film producer and distribu-
tor, subsidiary of Calif.-based MCA Inc. Mr. Marks is
Washington communications attorney. Ann. Nov. 2.

B WFFG{AM) Marathon, Fla. (1300 khz, 500 w-D,
250 w-N) —Seeks assignment of license from WHOO
Radio Inc. to WFFG Inc. for $200,000. Seller is sub-
sidiary of Bluegrass Broadcasting, owned by Central
Bank & Trust of Lexington, Ky., executor of estate of
Garvice D. Kincaid, with control vested in advisory
commitiee. Bluegrass also owns WVLK-AM-FM Lex-
ington; WHOO-AM-EM Orlando, Fla.; WINN(AM)
Louisville, Ky.; WKYT-TV Lexington. Buyer is owned
by brothers, Emil and James Lockwood and Francis J.
Coomes (33-1/3% each). Mr. Emil Lockwood and Mr.
Coomes are chairman and president, respectively, of
Lansing, Mich., legisiative consulting firm. Mr. James
Lockwood is branch manager of investment firm in
Saint Louis, Mich. Ann. Nov. 4.

® WAUC(AM) Wauchula, Fla. (1310 khz, 500 w-
D)—Seeks assignment of license from Barro Inc. to
Poucher Broadcasting for $112,400. Seller is owned by
Richard C. Rosenberger (50%) and son, Samuel (50%)
who have no other broadcast interests. huyer is owned
by Donald W. and M. Carol Poucher. Mr. Poucher.
former radio-TV professor, is director of alumni affairs
at University of Florida at Gainesville. Mrs. Poucher is
housewife. Ann. Oct. 28.

® KGMB-TV Honolulu (ch. 9) —Seeks assignment of
license from Hefiel Broadcasting Corp. to Lee En-
terprises for $10 million plus assumption of about $2
million in liabilities. Seller (principal Cecil Heftel)
owns two other Hawaii television stations and five
radio stations in Hawaii and mainland U.S. Buyer,
publicly traded, owns four television stations, four
radio stations and 15 daily newspapers, mainly in Mid-
west. Ann. Oct. 27.

® WHIR(AM)-WMGE(FM} Danville, Ky. (AM:
1230 khz, 1 kw-D, 250 w-N; FM: 107.1 mhz, 3 kw)—
Seeks assignment of license from Joseph K. and Mary
B. Beasley 10 John C. Farmer and Glen J. Goldenberg
for $339,500. Seller: Sellers have no other broadcast in-
terests. Mr. Farmer is manager of stations, and Mr.



Summary of broadcasting

FCC tabulations as of Sept. 30, 1976

CF" CcPs
On air on Total not Totai
Licensed STA" air on air on air authorized™"
Commercial AM 4.460 5 20 4.485 42 4527
Commercial FM 2,790 0 52 2842 140 2982
Educational FM a27 0 30 as7 58 825
Tolal Radio 8.077 5 102 8,184 250 8434
Commercial TV 699 1 [} 708 38 763
VHF 509 1 3 513 7 523
UHF 190 0 S 195 3 240
Educaltional TV 233 3 17 253 8 262
VHF 91 1 7 99 3 102
UHF 142 2 10 154 160
Total TV 932 4 25 961 46 1.025

“Special temporary authorization

Goldenberg is Somerset, Ky., furniture store and real
. estale owner. Ann. Nov. 2

B WOKW(AM) Brockton, Mass. (1410 khz, | kw-
D) —Seeks assignment of license from WOKW Inc. to
Sidney Sanft, Arlene Sanft and Henrietta Masters for
$350.,000. Seller is owned by John J. Sullivan, Alan C.
Tindal and Kristian Solberg. Mr. Sullivan has no other
broadcast interests. Messrs. Tindal and Solberg also
own WSPR(AM) Springficld, Mass. Buyers have no
other broadcast interests. Mr. Sanft is employed by fed-
eral government. Arlene Sanft is his wife, and Henriet-
ta Masters his mother in-law. Ann. Nowv. 2.

B WCSM-AM-FM Celina, Ohio {AM: 1350 khz, 500
w-D: FM: 96.7 mhz, 3 kw)—Seeks assignment of
license from Johnston Broadcasting (o John Coe and
William Hayman for $480,000. Seller is owned by
Hugh Johnston, who has no othér broadcast interests.
Mr. Hayman, father-in-law of Mr. Coe, has no other
broadcast interests. Mr. Coe’s father, De¢ O. Coe, and
family have interests in WLOI(AM)-WCOE(FM) La
Porte and WWCA(AM) Gary, both Indiana, and have
sold WIOR(AM) South Haven, Mich., for $200,000,
subject to FCC approval (BROADCASTING, June
28). Ann. Nov. 2.

B WWEZ(FM) Cincinnati (92.5 mhz, 11 kw) = Seeks
assignment of license from Sudbrink Broadcasting Inc.
to Truth Publishing Co. for $2 million. Seller is owned
by Robert W. (Woody) Sudbrink and his wife
Margareta, who are also principals of WLYF(FM)
Miami and WFUN(AM) South Miami, both Florida:
WLIF(FM) Baliimore; WEZW(FM) Wauwatosa,
Wis.. WLAK(FM) Chicago and WINN(AM)-
WPCH(FM) Aulanta. Principals in buyer are John E
Dille Jr. and Walier Beardsley. Buyer publishes Elkhart
(Ind.) Truth, and M. Dille also owns WTRC(AM) —
WYEZ(FM) Elkhart, and with son John E Dille 1,
owns WMEE(AM)}-WMEF(FM) Fort Wayne and
WCUZ(AM) Grand Rapids, Mich. Mr. Beardsley has
no other broadeast interests. Ann. Oct. 27.

Actions

B KWIP(AM) Merced, Calif. (1580 khz, | kw-D)—
Broadcast Bureau granted transfer of control of
K.W.LP. Broadcasting from Glenn H. Hilmer (100%
before; none after) to Jack O. Koonce (none before;
100% after). Consideration: $34.000. Principals: Seller
has no other broadcast interests. Buyer also owns
gz(E%(AM) McFartand, Calif. (BTC-8139). Action
1. 28.

B KKAR(AM) Pomona, Calif. (1220 khz, 250 w-
D) —Broadcast Bureau granted assignment of license
from KYOR Inc. 10 JATO Communications for
$17,500 plus assumption of more than $200,000 in
debts and liabilities. Principals: Seller is owned by
Joseph J. Bassett (80%) and Kenneth C. Reeth (20%)
and is requesting wiaver of FCC's ““three-year™ rule
fr sale of financially i1roubled station which was
purchased Sept. 28, 1973. Buyér is owned by Jack L.
Siegal (49.99%). Allan Kaufman (49.99%) and two
minority stockholders. Mr. Siegal is self-employed
broadcast consultant in Los Angeles and Mr. Kaufman
is president of La Jolla, Calif., investment firm
(BAL-8774, BALRE-3077). Action Aug. 18.

B WKWF(AM) Key West, Fla. (1600 khz, 500 w)—
Broadcast Bureau granted assignment of license from
Mary S. Spottswood to Key West Broadcusting for
$235,000. Principals: Seller is executrix of estate of
husband, John M. Spouswood, and has no other
broadcast interests. Buyer is.owned by E. Stratford

““includes off-air licenses

Smith (85%), John M. Spottswood Jr., William B, Spot-
tswood and Robert A. Spottswood (5% each). Mr.
Smith is general partner in Washington law firm of
Smith & Pepper and owns 43.5% of WLOU(AM)
Louisville and WSTM-FM St. Matthews, both Ken-
tucky. Spottswoods are sons of Mrs. Spottswood.
Buyers are also applicants for assignment of construc-
tion permit for FM in Key west (BAL-8767,
BALST-316). Action Oct. 28.

B WALG(AM)-WWCW(FM) Albany, Ga. (AM:
1590 khz, 5 kw-D., 1 kw-N; FM: 101.7 mhz. 3 kw) —
Broadcast Bureau granted assignment of license from
Radio Albany Inc. 1o Albany Radio Inc. for $575.000.
Principals: Seller is First National Bank of Columbus,
Columbus, Ga., as trustee of will of Allen M. woodall,
who died in 1965. Buyer is owned by Allen M. Woodall
Jr. (75%) and Bernie Barker (25%). Buyers also own
WEIZ(FM) Phoenix City, Ala. (Columbus, Ga.), and
Mr. Woodall owns WDAK(AM) Columbus (BAL—
8787, BALH-2350, BALRE-3087). Action Oct. 28.

B KRSL-AM-FM Russell, Kan., and KYFM(FM)
Bartlesville, Okla.—Broadcast Bureau granted assign-
ment of licenses from Thompson Broadcasting of
Russell 1o Fred L. Thompson for $100,000. Buyer al-
ready owns 67% of stations and is purchasing remain-
ing 33% from his partner, Ralph B. Evans Jr. who has
noother broadcast interests (BAL-87%4, BALH-2355).
Action Oct. 6.

B WISZ-FM Glen Burnie, Md. (95.9 mhz, 3 kw)—
Broadcast Bureau granted assignment of license from
WISZ Inc. to Baltimore Radio Show for $690,000. Prin-
cipals in seller are Samuel J. Cole (25%), L.W. Gregory
(20%), Harold H. Hersch (26%) and Hdrry G. Salls
(28%) who also own WISZ(AM) Glen Burnie and
WPRW(AM) Manassas, Va. Buyer owns WFBR(AM)
Baltimore and is principally owned by Biemiller family
voting trust voled by Robert S. Maslin Jr., Hope N.
Barroll 111 and Robert M. Barroll (BALH-2347). Ac-
tion Oct. 22.

m KVOV(AM)Henderson, Nev. (1280 khz, 5 kw-D)—
Broadcast Bureau granted assignment of license from
KTOO Broadcasting Co. to KVOV Inc. for $200,000
and $200,600 covenant not to compete. Seller: Cy
Newman, general manager, owns 50% of KWRL(AM)

o 1?“ :,“r-r-ﬁ—

Sparks, Nev. Buyers are Joseph F Newman and Louis
Randle Jr. (50% each). Mr. Newman owns advertising
and rep firm. Mr. Randle has ¢lectronic products in-
terests (BAL-8738). Action Oct. 28.

m WQTI(FM) Dunn, N.C. (103.1 mhz, 3 kw)—
Broadcast Bureau granted assignment of license from
North Carolina Central Broadcasters to Cumberland
A&A Corp. for $155,000. Sellers wish to devote more
time to WCKB(AM) there. Buyers are Gardner Alt-
man Sr. (75%) and Jr. (25%). Elder Aliman is pastor,
with interest in WFLB(AM) Fayelteville, N.C. Other
Altman is atlorney and also has interests in WFLB
(BALH-2322, BALRE-3058). Action Oct. 28.

B KBMT{(TV) Beaumont, Tex. (ch. 12) —Broadcast
Bureau granted assignment of license from Liberty Na-
tional Corp. of Oklahoma City to Texas Telecasting for
$2.4 million. Seller, publicly traded holding company
which owns Liberty National Bank & Trust Co. of
Oklahoma City, received waiver of FCC's *‘three-year"*
rule 1o sell station which it received as paymem for
debts owned by previous owner. Harbour Television
Systems Inc. (BROADCASTING, Feb. 23). Principals
in buyer are Michael G. and Clinton McKinnon who
also own KII(TV) Corpus Christi, Tex., and
KSON{AM) San Diego (BALCT-60l, BALTS-419,
BALTP-418, BALRE-3063). Action Oct. 22.

® KDLK-AM-FM Del Rio, Tex. (AM: 1230 khz, 250
w: FM: 94.1 mhz, 3 kw)—Broadcast Bureau granted
assignment of license from Western Plains Broadcast-
ing Co. to Forum Broadcasting for $165,000 plus
$17,000 note on property. Seller: Owned jointly by
Redney C. Robertison and Fletcher R. Lawson, who
have no other broadcast interests. Buyer: Owned by
Center Atkins Jr. who also owns $.8.5. Broadcasting,
licensee of KAPE(AM) San Antonio, Tex., and has
advertising interests (BAL-8756, BALH-2333,
BALRE-3066). Action Oct. 22.

B KBZB(AM) Odessa, Tex. (920 khz, 1 kw-D, 500 w-
N) —Broadcast Bureau granted assignment of license
from Atkins and Green Broadcasting to Mesa Broad-
casting for $260,000. Seller: Diama J. Atkins is widow,
and executrix of estate of Herbert H. Atkins, no other
broadcast interests. Buyer is Ralph Wayne (100%),
who owns majority interests in KKVN(AM) Plainview
and 100% of KKYR(AM) Marshall, both Texas
(BAL-8734, BALRE-3056). Action Oct. 28.

» KWFT(AM) wichita Falls, Tex. (620 khz, 5 kw-
U) —Broadcast Burcau granted transfer of stock of
North Texas Radio from Geraldeane J, Whan estate
(28.6% before: none after) To Don Forest Whan
(16.3% before; 44.9% after). Consideration: none.
Principals: Will of Geraldeane ], Whan requests that
her interest in licensee be transferred to her son, Don
F. Whan. Both D.FE Whan and estate of deceased own
stock in Central Broadcasting Co., licensee of
KCNY(AM) San Marcos, Tex. Executor of estate of
Geraldeane Whan is Forest Livings Whan
(BTC-8142). Action Oct. 22.

8 WTZE-AM-FM Tazewell, Va.—Broadcast Bureau
granted acquisition of positive control by Fred W. Cox
(33-1/3% before, 66-2/3% after) through purchase of
stock from estate of William H. Bowen (33-1/3%
before, none after) for $7,812. Other stockholder, Gar-
land Hess (33-1/3%) retains same amount
(BTC-8147). Action Oct. 6.

B WBOY-TV Clarksburg, W.va. (ch. 12} —Broadcast

b —————— — D D D D S D D D D D D D € S S S S S S e ———— ]
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3 3 years $60
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Bureau granted assignment of license from Northern
W.Va. Television Broadcasting to WBOY-TV Inc. for
§750,000. Sellers: Max and Marion Ascoli and Nathan
W. Levin who also own WBOY (AM) Clarksburg. Prin-
cipal in buyer is Birney iImes Jr., who also has interests
n WCBI-AM-FM Columbus, WELO(AM) Tupelo,
WNAG(AM) Granada, WONA(AM) Winona, and
WROX(AM) Clarksdale, alt Mississippi (BALCT-590,
BALTI-169, BALTS-411). Action Nov. §.

Facilities changes

TV action

® WCFE-TV Plattsburgh, N.Y.—Broadcast Bureau

granted modification of CP to change ERP to 562 kw

(max.); 145 kw {(H): aur. 28.8 kw: change type trans.;

type ant.; make changes in ant. structure (increase

réecigh;g; ant. height 2440 it. (BMPET—877). Action
t. 26,

AM action

8 KMOO Mineola, Tex.—Broadcast Buresu granted
CP lo increase power to 500 w (BP-20,115). Action
1. 8.

AM start

m Following station was authorized program operating
authority for changed facilities on date shown: WSGW
Saginaw, Wash. (BP-19,818). Action Oct. 15.

FM actions

| *WVJC Mt. Carmel, 11l. —Broadcast Bureau granted
CP 1o change trans. location to on norhiwest side of
Mt. Carmel; operate by remote control from studio
site, 2200 College Dr., M1. Carmel; install new trans.;
new ant.. make changes in ant. system {increase
height): change TPO: ERP 50 kw (H&V); ant. height
330 f1. (H&V): remote contrel permitied
(BPED-2179). Action Oct. 21.

| WIVK-FM Knoxville, Tenn.—Broadcast Bureau
granted CP to install new lrans., néw ani.; make
changes in ant. system (increase height): change TPO:
add circular polarization to ERP; change ant. height
1970 fi. (H&V); ERP 100 kw (H&V); remote control
permitted (BPH-9573). Action Oct. 22.

m KRCT Ozona, Tex.—Broadcast Bureau granted
modification of CP to change rans. location, studio
location and remote control to 605 12th St., Ozona:
change trans.; make changes in ant. system {(decrease
height); change TPO; ERP 3 kw (V): ant. height —55
fi. (H); remote control permitted (BMPH-14933). Ac-
tion Oct. 27.

FM starts

| Following stations were authorized program operat-
ing authority for changed facilities on date shown:
KGBS-FM Miami Beach, Fla. (BPH-9726), Oct. 27:
KRST Albuquerque, N.M. (BPH-10,175), Oct. 22:
WEDA-FM Grove City, Pa. (BPH-10,161), Oc1. 22,
WLVU Erie, Pa. (BPH-9891), Oct. 27; WMYK
Elizabeth City, N.C. (BPH-9858), Oct. 20; WYSP
Philadelphia (BPH-9660), Oct. 21, *WETL South
Bend, Ind. (Doc. 19831}, Oct. 27. *WFAM Jackson-
ville, Fla. (BPED-2015), Oct. 27: WNAS New Albany,
N.Y. (BPED-2010), Oct. 22.

In contest

Designated for hearing

® KDIG-FM San Dicgo, remewal proceeding:
West Coast Media {Doc. 20971) —Commission desig-
nated for hearing. San Diego residents, Jonathan D.
Lewis and John B. Musselman, petitioned to deny
renewal, contending that KDIG failed to perform as it
promised in 1971 renewal application, failed to offer
programing during 1971-1974 license period to meet
needs and interests of community and commiited
numerous rule violations. Action Oct. 21.

Complaints

a Total of 3,119 broadeasting complaims from public
was received by commission during September, in-
crease of 1,108 over August. Other comments and

Call letters

with power in excess of that authorized. Action Oct. 22.

8 WDIC(AM) Clintwood, Va.—Broadcast Bureau or-
dered to forfeit $2,000 for operating with daytime
power commencing earlier than authorized by station
license. Action Oct. 21.

Applications
Can Sought by
New AM Q
WGLR Berl R. Peterson Lancaster. Wis. Other aCtlonS
Now FM's
KCAC . o County Broadcasting, Welnut ® WSLY(FM) York, Ala.—Broadcast Bureau granted
Ridge. Ark. Cigles o request for waiver of rules to identify as York-
KCMS Ciassic Broadcasting Corp., Indio, Calil, VLR, G L35 2,
KGLS do West Broac 0. Glen a KWIN(FM) Lodi, Calil.—Broadcast Bureau

[
Springs, Colo.

KEMB Palo Alto Broadcasting. Emmetsburg. lowa
KSNF isuny T. Venable & Enrest McRae, Oberlin.
n.

"WMOS Bath Board of Education, Bath, Me.
WMGX Sunshine Broadcasting. Portland, Me.
“KSJU SL John's University, Collegeville, Minn.
*KRSH Ritenour Consolidated Schoot DisL,

Rovetland, Mo.
KCoT KPET Radio, Lamesa. Tex.
KBLW-FM People’s Broadcasting, Logen, Utah
WVAB-FM virginia Seashore Broadcasting, Virginia
Beach. va.
WKCN Harvit Broadcasting, Wiltiamson, \W.va,
KERM Kermit G. Kath. Tormnglton, Wyo.
Existing AM's
wCVvC WMEN Tallahassee, Fla.
KXV1 KYAL McKinney, Tex.
WWOM WMAD Madison, Wis.
Existing FM's
KRAY-FM KCTY-FM Salinas, Calit.
WIXY WINE-FM Brooktield, Conn.
WIGY WJTO-FM Bath, Me.
wCav WBET-FM Brockton, Mass.
KRCH KWEB-FM Rochestet. Minn.
KZIP-FM KFRN Amarillo, Tex.
KMGC KDTX Dallas
KFJZ-FM KWXI Fort worth
Grants
Call Assigned to
New AM
WXCE Polk County Broadcasting, Amery, Wis.
New FM's
KLMR-FM KLMR Inc.. Lamai Colo.
WAJB Barba Broadcasting, Pensacola. Pa.
"WHSK Kokomo-Center Township Consolidated
School Corp. Kokomo. Ind.
WHMI-FM B&B Broadcasting. Howell, Mich.
KOIZ-FM Tascosa Broadcasting, Amarillo. Tex.
*KBWC Wiley College, Marshall, Tex.
Enisting TV's
“WWPB WWPB-TV Hagerstown. Md.
KOLR-TV KOLR Springfleld, Ma.
Eristing AM's
KRCQ KREQ Indio, Calit.
KIDN KKAM Pueblo, Colo.
WWKQ WVOC Battle Craek. Mich.
WIYM WMGS Bowling Green, Ohio
Existing FM's
WAGQ WJSR Athens, Ga.
*WJuL *WLTI Lowell. Mass.
KELE KSWM-FM Aurcra, Mo.
WFMG WGHN-FM Grand Haven, Mich.
WUSL WPBS Philadelphia

inquiries 10 Broadcast Bureau for September totaied
2,000, increase of 742 from previous month. Commis-
sion sent 1,026 letters in response Lo comments, in-
quiries and complaints. Ann, Nov. 4.

Fines

granted request for waiver of rules to identify as Lodi-
Stockton, Calif. Action Oct. 21.

m KSD-AM-TV St. Louis—Commission condi-
tionally renewed licenses for stations and denied op-
posing petitions filed by St. Louis Broadcast Coalition.
Commission said grant is subject to final determina-
tions of proceedings in Equal Employment Oppor-
tunity Commission v. KSD/KSD-TV Inc., now before
United States District Court and those of three em-
ployment discrimination complaints against stations
pending before EEOC. Action Oct. 21.

| Commission renewed licenses for 15 Mississippi
broadcast stations for remainder of regular license
term—June [, 1979. Renewals were unconditionally
granted for: WHIL(AM) Bay Springs; WVMI{AM)-
WQID(FM) Biloxi; WACR(AM) Columbus;
WMAG(AM)-WQST(FM) Forest; WSLI{AM)-
WIFR(FM) Jackson: WNAT{(AM)-WQNZ(FM)
Natchez; WINS-FM Yazoo City. Renewals for follow-
ing stations were condilioned on equal employment
oppoftunity reporting requirements: WMPA (AM)
Aberdeen; WIQS(AM) Jackson: WLAU(AM) Laurel;
WHNY(AM) McComb. These stations had been in-
cluded in petition to deny filed by Mississippi Stale
branch of National Association for the Advancement
of Colored People and others against renewals of 86
Mississippi stations. Action Oct. 21,

a WOMP-AM-FM Bellaire, Ohio—Commission
granted short-term license renewals for period ending
December 1, 1977. Commission said that based on in-
vestigation conducted in September 1975 it found sta-
tions failed to conduct contest in accordance with FCC
policy, broadcast program-length commercial and vio-
lalcdznumemus technical rule requirements. Action
Oct. 27

| Broadcast Bureau, on October 29, granted renewal
of licenses for following stations and their subsidiary
communication authority when applicable;
KFAY (AM) Fayetteville, Ark., KTLO-AM-FM
Mountain Home, Ark., WATH{AM) Athens, Ohio,
WCOR-AM-FM Lebanon, Tex., WCRK{AM) Morris-
town, Tenn., WDOK(FM) Cleveland, WDTN(TV)
Dayton, Ohio, WGTU(TV) Traverse City, Mich.,
WHUT(AM) Anderson, Ind., WIMS{AM) Ironwood,
Mich., WLAS(AM) Jacksonville, N.C., WLHN(FM)
Anderson, Ind., WSRK(FM) Oneonta, N.Y., WTRE-
AM-FM Greensburg, Ind., *WUTM{FM) Martin,
Tenn., WVEZ(FM) Louisville, Ky, WWWE(AM)-
WWWM(FM) Cleveland, WCOB(AM)-WBIE(FM)
Marietta, Ga., WHYD(AM)-WCGQ(FM) Columbus,
Ga., WYNA-FM Tuscumbia, Ala. *WGTV(TV)
Athens, Ga,, WKSJ-AM-FM Prichard, Ala.,
KDMS{(AM)-KRIL(FM) E!I Dorado, Ark., WALB-TV
Albany, Ga.

& Commission denied petition by Associated Public-

Safety Communications Officers Inc. proposing mini-

mum period of 60 days for filing comments and 45 days

g)r ﬁ;ing replies in rulemaking proceedings. Action
L. 27.

Allocations

m KNBY(AM) Newport, Ark.— Broadcast Bureau or-
dered licensee to forfeit 3500 for attributing readings
and entries of excessive power to faully remote anten-
nd current meter and denying that station was operated
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Petitions

8 Honolulu, Hawaii —Hawaii Public Broadcasting Au-
thority seeks assignment of TV ch. 67 to Lihue
(RM-2781). Ann. Nov. 3.

® Chadron, Neb.—Big Sky Company seeks assign-
ment of FM chs. 248 or 259 in lieu of 234 at Chadron
(RM-2779). Ann. Nov. 3.

& Oberlin, Ohio—WOBL Radio Inc. seeks assignment
of FM ch. 261A to Plymouth, Ohio (RM-2778). Ann.
Nov. 3.

® Amherst, Va.—Amherst Broadcasting Associates
seeks assignment of FM ch. 300 to Amherst



(RM-2772). Ann. Nowv. 3.

Actions

8 Gordon, Neb.—Broadcast Bureau proposed assign-
ing FM ch. 238 (95.5 mhz) as community’s first FM
assignment. Action was in response 1o petition by
Ranchland Broadcasting Co., Inc., licensee of KBRX-
FM and KBRX{AM) O°Neill, Neb. (Doc. 20978). Ac-
tion Oct. 29.

® Taos, N.M.—Broadcast Bureau substituted FM ch.
269A (101.7 mhz) for ch. 257A (99.3 mhz). Action
was in response to petilion filed by Fontana Media
Corp. (Doc. 20893). Action Oct. 29.

® Sulphur Spring, Tex.—Broadcast Bureau proposed
assigning FM ch. 240A (95.5 mhz) as first FM assign-
ment. Action was in response to petition by Galen O.
Gilbert (Doc. 20977). Action Oct. 29.

Translators

Appllcatlons

8 The Plantation of S, John, Si. John Planiation,
Me.—Seeks ch. 12 rebroadcasting WAGM-TV Presque
Isle, Me. (BPTTV-5714). Ann. Nov. 3.

® Northern Cheyenne Communications Commis-
sion, Lame Deer; Busby, Ashland; Crow Agency, all
Montana—Seeks ch. 11 rebroadcasting KYUS-TV
Miles City, Mont. (BPTTV-5709). Ann. Nov. 3.

® Gila Center Recreation Association, Gila Center
Federal Housing Area, Gila Hot Springs, N.M.—Seeks
ch. 3 rebroadcasting KOAT-TV Albuquerque, N.M.
(BPTTV-5710). Ann. Nov. 3.

® Philip Television Association, Philip, $.D.—Seeks
ch. 2 rebroadcasting KEVN-TV Rapid City, $.D. (BPT-
TV-5713). Ann. Nov. 3.

® Green River City TV, Green River, Utah—Seeks ch.
7 rebroadcasting KUED Salt Lake City (BPTTV-5711).
Ann. Nov. 3.

Actions

8 KO3EQ Douglas Creek and rural area, Colo.—
Broadcast Bureau granted CP for new VHF-TV transla-
tor station on ch. 3 rebroadcasting KREX-TV Grand
Junction, Colo. (BPTTV-5631). Action Oct. 19.

® KO9NA Sheep Springs, Maschitti Schools, Coyote
Canyon School, Tohatchi, Mexican Springs and area
west of Dezza Bluff, N.M.—Broadcast Bureau granted
CP to change frequency of VHF TV translator station
from ch. 11 to ch. 9; make changes in ant. system
(BPTTV-5543), Action Oct. 6.

® KOZIH Tohatchi arca, N.M.—Broadcast Bureau
granted CP to change [requency of VHF TV translator
station from ch. 91o ch. 2, make changes in ant. system
(BPTTV-5542). Action Oct, 6.

® KI130K Silver Springs, Nev.—Broadcast Bureau
granted CP for new VHF TV translator station on ch.
13 rebroadcasting KTVN Reno, Nev. (BPTTV-5623).
Action Oct. 7.

8 W59AE Pine Grove, Pa. —Broadcast Bureau granted
CP for new UHF TV translator station on ch. 59
rebroadcasting WVIA-TV Scranton, Pa.
(BPTT-3030A). Action Oct. 19.

® W08BQ Del Rio, Tenn.— Broadcast Bureau granted

CP for new VHF TV translator station on ch. 8
rebroadcasting WLOS-TV Asheville, N.C. (BPT-
TV-5529). Action Oct. 7.

® K070H Garrison, Utah and Baker, Nev. —Broadcast
Bureau granted CP for new VHF TV translator station
on ch. 7 rebroadcasting KUED Salt Lake City (BPT-
TV-5597). Action Oct. T.

® KO09NB Garrison, Utah and Baker. Nev,— Broadcast
Bureau granted CP for new VHF TV translator station
on ch. 9 rebroadcasting KUTV Salt Lake City (BPT-
TV-5598). Action Oct. 7.

® K11NP Garrison, Utah and Baker, Nev.—Broadcast
Bureau granted CP for new VHF TV translator station
on ch. 11 rebroadcasting KTVX Salt Lake City (BPT-
TV-5599). Action OctL. 7.

® K 130J Garrison, Utah and Baker, Nev.—Broadcas!
Bureau granted CP for new VHF TV translator station
on ch. 13 rebroadcasting KSL-TV Salt Lake City (BPT-
TV-5600). Action Oct. 7.

Cable

Applications

Following operators of cable TV systems requesied cer-
tificates of compliance, FCC announced Nov. 2 (sta-
tions listed are TV signals proposed for carriage):

® Viacom International, for unincorporated area of
Polk county, or (unincorporated areas of) Marion
county, both Oregon (CAC-07214, CAC-07378):
CHAN-TV Vancouver, B.C.

® Watsontown CATV, for McEwensville borough,
Turbotville borough, Lewis township, Delaware lown-
ship, White Deer township, all Pennsylvania (CAC-
07406-10): WTAJ-TV Alloona, Pa.

m Television Cable Company of Brackettville, Tex. for
Brackettville, Tex. (CAC-07411); Request certification
of existing operations and to add: KLRN San Antonio,
Tex.

um Tri-State Cable Construction, 6162 Ridgewood,
S.W., Canton, Ohio 44706, for (village of) Scio, Ohio
(CAC-07412): KDKA-TV, WTAE-TV, WIIC-TV,
WPGH-TYV, Pittsburgh; WJAN Canton, Ohio; WSTV-
TV Steubenville, Ohio; WTRF-TV Wheeling, W.Va.;
WOUC-TV Cambridge, Ohio.

® Bucklin Community TV, for Bucklin, Kan. (CAC-
07413): KBMA-TV Kansas City, Mo.

® Cable T.V. Construction, Box 776l. Chanute, Kan.
66720, for Andover, Kan. (CAC-07414). WTCG
Atlanta, Ga.; KARD-TV, KAKE-TV, Wichita, Kan.;
KTvVH, KPTS. Hutchinson. Kan.; KBMA-TV Kansas
City, Mo.

& Clear Vision Television, for Nogales, Ariz. (CAC-
07415): Requests certification of existing operations.

® Northeastern Pennsylvania TV Cable Co., for
Nicholson borough, Archbald borough, Blakely
borough, Olyphant borough, Jessup borough, Roaring
Brook township, Elmhurst township, Moscow
borough, Hughestown borough, Exeter borough,
Abingion township, all Pennsylvania: (CAC-
07416-26). WBTB-TV Newark, N.J.

® Northeastern Pennsylvania TV Cable Company, for
Falls Village (Exeter township), Yatesville borough,

SIMPLY
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Dupont borpugh, Duryea borough, Exeter township.
Jenkins township, Laflin borough, Pittston, Pittsion
township, W. Pittstown borough, Dunmore borough.
Clarks Summit borough, Clarks Green borough.
Dalton borough, Factoryville borough, Glenburn
township, La Plume township, S. Abington township.
Scott township, all Pennsylvania (CAC-
07427-45):WBTB-TV Newark, N.J.

8 Coeur D*Alene Cablevision, for Coeur D'Alene.
[daho (CAC-07446): KSTW Tacoma, Wash.

® Master Cable TV, for Lake Forest Park, Wash.
(CAC-07447): KPTV Portland, Ore. and KTPS
Tacoma, Wash.

® Master Cable TV Systems, for portion of King
county, Wash. (CAC-07448): KPTV Portland, Ore,
and KTPS Tacoma, Wash.

® Leadership Cable Systems of Palm Beach, for Boca
Del Mar, Delray Beach, (unincorporated portions of)
Palm Beach county, Guifsiream, all Florida. (CAC-
07449-52). WHFT Miami.

Certification actions

® CATV Bureau granted following operators of cable
TV systems certificates of compliance: Teleprompter of
Jamestown, for Ellery (town of), N.Y. (CAC-05815);
Cotton Hill Cablevision, for Malden, Mo. (CAC-
06030); Cablevision of Chester, for Chester, S.C.
{CAC-06185), Suburban Communications, for
Phoenixville (borough of), Pa. (CAC-06187); Com-
munity Tele-Communications, for Worland, Wyo.
{CAC-06235); Casco Cable Television, for West Bath
{town of), Me. (CAC-06276); Warner Cable of Roar-
ing Springs, for Roaring Springs, Pa. {CAC-06427);
Omega of Michigan Cable. for Schoolcraft {village of),
Vicksburg (village of), Schoolcraft township, all
Michigan. (CAC-06589-91); Fulda Cable TV, for
Fulda, Minn. (CAC-06621); Storer Cable Com-
munications, for Sparks, Ga. (CAC-06894): Transca-
ble Inc., for Mount Vernon, Ailey, both Georgia
{CAC-06901-2);, Cape Cable TV, for Orleans (town
of), Mass. (CAC-06903); Lynchburg Television Cable,
for Lynchburg, Tenn. (CAC-06905): Cablevision
Systems Westchester Corp., for Yonkers, N.Y. (CAC-
06907); Retel TV Cable Co., for Cogan Station, Trout
Run, Perryville, all Pennsylvania (CAC-06908-10);
Catawba Valley Communications, for Long View
(town of}, N.C. {CAC-06911); Teleprompter of Bay-
town, for Baytown, Tex. (CAC-06949); Robinson TV
Cable, for Robinson, Ill. (CAC-06954); General
Television of Michigan, for Tawas township, Mich.
(CAC-06961); Gulf Coast Cable Television, West Uni-
versity Place, Southside Place, both Texas (CAC-
06969-70); Hometown TV, for Newburgh {town of),
Cornwall {(town of) New Windsor (town of),
Newburgh (city of), Marlborough (town of) , Cornwall
(village of), ail New York (CAC-06994-99); PGR En-
terprises, for Appalachia (town of), Morton, Big Stone
Gap (town of), Wise (town of), all Virginia (CAC-
07011-14); PGR Enterprises, for unincorporated areas
of wise county, Va. (CAC-07015); Muliiple Channels
of Alabama, for Elmore Courity, Ala. (CAC-07031);
Midwest Video Corp., for Bryan, Tex. {CAC-07044);
East Bank Cable TV, for Kenner, Harahan, both Loui-
siana (CAC-07061-2); Troy Cablevision, for Troy, Ala.
(CAC-07065); Sun Cable TV, for Deming, N.M.
(CAC-07066); Baker Cable TV Co., Baker, Mont.
{CAC-07067); Teleprompter of Clear Lake, for
Webster, Nassau Bay, El Lago, Taylor Lake Village,
Seabrook, all Texas (CAC-07075-9); Sylvania Cable
Television Co., for Montezuma, Oglethorpe, both
Georgia (CAC-07083-4); Pittsburg Cable TV, for Pit-
1sburg, Kan. (CAC-07099); Twin State Cable TV, for
Lebanon, Hanover, Enfield, all New Hampshire;
Hartford, Conn., Norwich, Vi. (CAC-07101-5);
Haysville Cable TV, for Haysville, Kan. (CAC-07135);
Derby Cable TV, for Derby, Kan. (CAC-07137); Vi-
sion Cable of Sumter, for Sumter, $.C. (CAC-07149);
Cable Television Co., for Wilmington, N.C. (CAC-
07150); Wrightsville Cable Television Co., for
Wrightsville Beach, N.C. (CAC-07151); General
Television of Michigan, for Baldwin township, Mich.
(CAC-07152): Florida Video, for Perry, Fla. (CAC-
07154), Potomac Valley Television Co., for
Moorefield, W.Va. (CAC-07188); Telecable of Over-
land Park, for Fairway, Prairie Village, Merriam, Over-
land Park, Roeland Park, Shawnee, Lenexa, Leawood,
Mission, all Kansas (CAC-07193-201). Action Oct. 28.

Other action

# Commission amended rules to authorize Chief of
Cable Television Bureau to impose forfeitures up to
$500 against Cable Television Relay Service (CARS)
operators who violate Communications Act and com-
mission rules, Action Oct. 21.



Professional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consulting
Member AFCCE

5390 Cherokee Avenue
Alexandria, Virginia 22314
{703) 354-3400

EDWARD F. LORENTZ
& ASSOCIAYES
Consulting Engineers

(fermerly Commercial Radio)
1334 G $1., N.W., Svite 500

ane
Washington, D. C. 20005
Member AFCCE

A. D, Ring & Associates
CONSULTINGC RADIO ENCINEERS
1771 N St NW. 296-2315
WASHINGTON, D, C. 20036
Member AFCOB

COMEN and DIPPELL,P.C.
CONSULTING ENGINEERS

527 Muniey Bldy.
{202} 783-0\1)
Washingien, D.C. 20004

Member AFCCE

CARL T JONES ASSOCS.
{Formerly Gautney & Jones)
CONSULTING ENGINEERS

2990 Telestar Ct.. Suite 405

{703) 560-6800
Falls Church. Va. 22042
Member AFCCE

LOMNES & CULVER
Consbiting Enginsen
1154 15¢h S0, N.W., Suite 606
Washington, D.C. 20003
(202) 2912
Membder AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W.

Republic 7-6646

Washington, D. C. 20005

Member AFOCE

CONSULTING RADIO ENCINEERS
8200 Swowville Road
Cloveland, Ohlo #4141
Phone: 216-526-4386

Momber AFOUN

cousumno RADIO ENGINEERS
plications and Field Enginesring
Elnlﬂtlﬂlll Frequency Surveys
345 Colorado Blvd.—|
(303) 333-5562
DENVER, COLORADO
Mmbef AFCCE

STEEL, ANDRUS & ADAIR HAMMETT & EDISON, INC. JULES COMEN
2020 K Street, N.W. CONSULTING ENCINEERS JOHN B. HEFFELFINGER '
Washington, D.C. 20008 Radie & Television & ASSOCIATES
{gg“ gﬁ-g;gi Box &8, international Airport 9208 Wyeming Pl Hiland 4-7010 e s:-n’: v‘kuum
(202) 223-4884 B 7 e KAMSAS CITY, MISSOURI 64114 Washingéan, D. C. 20036
Member AFCCE Mombsr APOCE Member AFCCE
CARL E. SMITH E. Harold Munn, Jr., ROSNER TELEVISION

& Associates, Inc.
Brogdcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: $17-278-7339

SYSTEMS
CONSULTING & ENGINEERING
250 West 5Tth Street
New York, New Yoérk 10019
(212) 246-3967

JOHN H. MULLANEY
CONSULTING RADIO ENGINEERS

9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

MERL SAXON
CONSULTING RADIO ENGINEER
622 Heskins Street
Lufkin, Texas 75901
634-9558  {AC 713) 632-2821

HATFIELD & DAWSON

Consulting Engineers
Broadcast ond C icati
906 - 36th Ave.
Seattie, Washington 98122
(206} 324-7860

MIDWEST ENGINEERING
ASSOCIATES

comulllnj £n51nuu

8904 A N UNIVERSITY PEORIA, ILLINGIS 81814
1309) 692-4273

DAWKINS ESPY
Consulting Radio Engineers
Appiications/Fiold Engineering
P.0. Box 3127—Olympic Station 90212
BEVERLY HILLS, CALIF.
(213) 272-3344

MATTHEW |. VLISSIDES, PE.
STRUCTURAL CONSULTANT

TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis, Design Modifications.
Inspections. Supervision of Erection
801 BURFORD DRIVE McLEAN.VA 22101

Tel (703) 356-9504

Member AFCCE

JOHN F. X. BROWNE
& ASSOCIATES, INC.
TELECOMMUNICATIONS
CONSULTANTS/ENGINEERS
25 West Long Lake Road

BLOOMFIELD HILLS, MICH. 48013
Tel (313) 642-6226 TWX (810) 232-1663
Member AFCCE

C. P. CROSSNO & ASSOCIATES

CONSULTING ENGINEERS

®. 0. BOX 18312

DALLAS, TEXAS 78218 (2ve) 310180

Service
Directory

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS, AM.FM.TV

Moniters Repaired & Certified

103 5. Market 5.
Lee's Summit, Me. 64063
Phone (816) 524-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TY

445 Concord Ava.
Cambridge, Mass. 02138
Phone (617) $76-2810

L. SCOTT HOCHBERG
& ASSOCIATES
NON-COMMERCIAL RADIO
APPLICATIONS — DESIGN

Box 25304, Houston, Texas 77005
713-523-7878

TALL TOWER SPECIALISTS
Box 656, Fremont, Indiana 46737
219—495-5165

SWAGER TOWER BROASDE%A?E TEICl'(I:N ICAL
CORPORATION o AM-FM Station Com(rtlction

o Audio/Skeleton ... Partial Proofs
® Slignal Sound Improvement
» FREE Counsel by Phone

Phone 817 —772-3371

Box 7343 « Waco, Texas 76710

Z & A CINE SERVICE

Quality precision Electro Optics
Service - Canon-Angenieux-Tokina
Broadcasting & CCTV lens.
12833 w. Washington Bivd.
Los Angeies, CALIF 80086
213/380-6369.

John H. Battison Assocs.
Consulting Broadcast Engineers
AM-FM-TV-CATV-Microwave

10073 Echo Rill Drive
Cleveiand, Ohio 44141
216-526-3906




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO
HELP WANTED MANAGEMENT

General manager position, small midwest market,
new station. must be able to take charge and make a
successful operation. Send complete resume and sal-
ary requirements. Box Y-107, BROADCASTING.

HELP WANTED SALES
CONTINUED

HELP WANTED ANNOUNCERS
CONTINUED

The right salesparson with at jeast 2 years radio
experience and all around radi¢ cavabilities has a
very good future with this Skw western station. EQA.
303-336-2206.

HELP WANTED ANNOUNCERS

Combo DJ/news person for adult contemporary FM.
Must be able to handle jock shift and write an air
news. Tape and resume to Box 511, Beacon, NY
12508.

Station manager for Miss. Gulf Coast 1,000 W AM
station. Ownership interested in expanding in other
markels after management potential 15 determined.
EOE-MIF. Send resume. history, present salary and re-
quirements. Box Y-119, BROADCASTING.

KLCC-FM in Eugene, Oregon, needs a station man-
ager. Baccalaureate required, Masters preferred. Man-
agerial experience required. Some teaching duties.
Starting salary $859-5980/month. Closes December
1, 1976. Contact Personnel Office. Lane Community
Caollege, 503-747-4501. EQE.

Executive Director-Pacifica Foundation, licensee
of five non-commercial FM radio stations. program
service and tape library. has executive position avail-
able January 1st. Modest salary. Extensive travel re-
quired. Affirmative Action Employer. Write Box 8455,
Universal City, CA 91608.

Sales Manager, exceptional opportunity for career

conscious candidate to join exciting southeastern.

company. Must be able o make things happen.
$20.000 first year, sunny coastal climate. Calf or write
Bill Livek. Ron Curtis & Company, 5725 East River
Road. Chicago, IL 60631, 312-693-6171,

Partner needed to manage Arkansas smafl market
station $5.000. Investment required. Phone
317-653-6583 alter 7 p.m.

HELP WANTED SALES

Wanted: Sales person for midwest AM-FM. Box
W-187. BROADCASTING.

Experienced staff announcer. CW Format. Some
production. Sales if desired. Good Salary, fringe bene-
fits. Send resume: Box Y-99, BRAODCASTING.

| diate opening for jock for MOR AM station,
Experienced. Tape and resume to Tom Abernethy, 320
Market Street, Steubenville, OH 43952, EQE.

Radio-comb/ancr/engineer. 10,000 W, 24 hour
central Calitornia Radio Station, soon country rock.
Grow with a company with [our radio stations and two
TV's. Need experienced country rock jockies. FCC 1/C
License. S800 to $1.000 per month starting salary. Ap-
plication for 50,000 non-directional covering six mil-
lion population, pending before commission. 1% hours
from San Francisco, 1 hour from High Sierra. An Equal
Opportunify Station. Send resume to Box Y-100,
BROADCASTING.

Expansion-created slot for warm, direct an-
nouncer. Successful station, excellent facilities. Box
Y-108, BRAODCASTING.

New England top-40 station has both parttime and
fulitime position available immediately. Minorities and
females strongly encouraged. Send resume Box
Y-13t, BROADCASTING.

Top-rated beautiful music FM looking for adult,
mature-sounding, experienced morning announcer.
Must be strong in production, news and community
oriented. Also need a midday announcer with strong
production and copy abilities. Southeast small to
medium size markel. Send resume. Salary require-
ments. Box ¥-139, BROADCASTING.

Modern country experienced DJ-Music director,
1st phone, reliable and good morals for no. 1 ARB. 5
kw. Central California Medium Marketl. Send resume,
1apes reflecting DJ, news & sports reading. KCEY-P.O,
Box 170. Turlock. CA.

New York state fulllime AM/FM seeks fulltime
salesperson. Box Y-61, BROADCASTING.

Could you sell S$15000/Mo with a $20/spot
average? Then you'lll earn $36,000/yr. Strong LA.
suburban market- 1.7 million, 161 new car dealers, 10
major shopping centers, 5000 watts, 24 hour AM.
Only competition two 250 watt day limers & several
news papers. Apply only it have strong radic retail
sales tract record. Call 213-331-0794. Mike Anthony,
K-WOW, Pomona CA 91766.

Madison, Wi. A career in the making for problem-
solving sales person on the way up. Must be strong on
creativity with abilily to wrile and sell campaigns. Cily
offers superior living. Our people earn far more. Grow
with thirteen station Midwest Family radio group into
working ownership and management. WISM, Box
2058, Madiscn, W1 §3701.

Ready to move into sales? Growing young group
seeks motivated broadcaster as an addition to our
staff. Call Tom Manley at WKCY. 703-434-1777.

Need creative, experienced safesperson tor
WLAG, Lagrange, Georgia. Excellent opportunily lor
permanent person. Contact Paul Reid, 912-423-2077.

Super sales opportunity! California fulltime AM &
fulltime FM. Fast growing market, and a great place to
live and work. Top dolfar for stabie, aggressive sales
person. Call Dee Olson, 805-327-3587. EQE.

Monterey, California, one of the nation's most
beauliful coastal growth areas with superb climate.
24-hour contemporary with great ARB ratings has
opening for dynamic street fighter who can take over
as sales manager in 90 days. MuSt have proven suc-
cessful iocal sales record. Outstanding career oppor-
tunity for management oriented broadcaster with
growing group. EOE/MF. Send resume to President,
Box 68, Moraga, CA 94556.

Expanding statf need experienced production-
news person. If you have a good resonant voice, like
news and production, want 1o live in beautiful southern
California with good opportunity for advancement,
contact Lyle Richardson, KUDE/KJFM Oceanside CA
92054, 714-757-1320. Equal Opportunity Employer.

Good announcer, strong production for “All News"
(NBC-NIS) AM and "Beautiful Music” FM. Both auto-
mated Schafer 903's. Must have excellent references.
Medium size market in the sunshine belt near Guif
Coast and Old Mexico. Write KURV-KESI, P.O. Box
1638, Edinburg, TX 78539,

Needed immediately: Experienced morning per-
son plus good production. Competitive market close
to ocean. Tape. resume and salary requirements to Al
Kahn, WAGR, Lumberton, NC 28358.

Top rated country FM in SE. wants PM drive jock. 3
years broadcast experience, 1 year in prime time.
Send resume & tape to WCOS-FM, P.O. Box 748, Co-
lumbia, SC. 29202. EEO Employer. Deadline: Novem-
ber 30, 1976.

Florida classical station seeking creative per-
sonalily for uplempo concert program. Thorough
knowledge of repertoire required; experience in other
formats advantageous. Call Alvis Sherouse, WTMI,
Miami. 305-443-5251.

Wa are seeking a special caliber of person, who has
some knowledge of the fundamentals of communica-
tion. Prior experience is not required, bul a first ticket
is. for those of you who want to learn our brand of
radio, call or wiite Broadcast Enterprises, Box 968,
Powell, WY 82435,

Immediate opening for gospel director for Black
programmed Southern New England radio station.
Ability 1o interact with local community a necessity.
Salary negofiable. Liberal benefits. Send tape and
resume to P.O. Box 309, Windsor, CT 06095.

Funny thing happened to you on the way to your
next market, HUMORETTES! See ad under "Comedy”
for HUMORETTES!

HELP WANTED TECHNICAL

Chief engineer for AM/FM. automation Indiana. Box
W-150, BROADCASTING.

Immediate opening for chief engineer who really
cares about good audio. Three tower, night directional.
5,000 W. Midwest Contemporary AM station. New
transmitter. Good pay and hours. EOE. Reply to Box
Y-46, BROADCASTING.

Engineer/newsperson with 1st, Central New York
Minority applicants welcome. EQE. Reply with full
resume to Box Y-53, BROADCASTING.

Fast growing KINT FM/AM needs experienced
Chief to grow with us. Join one of the radio leaders in
1he southwest. Call Rish Wood. 915-779-6454. (EQE).
P.O. Box 10243, El Paso, TX 79993.

Chief engineer for directional AM & fuil Power FM.
Microwave, two Schafer 903's. Must be mature, expe-
rienced, with excellent references. Perfect working
and living conditions with good income and benefits,
Write to KURV-KESI, P.O. Box 1638, Edinburg, TX
78539.

Experienced first phone engineer. Chief's job avail-
able within twelve months to fight person. 5 KW
AM-100 KW stereo FM. KXXX, Colby. KS,
913-462-3305.

Chief engineer, North East Directional AM, requires
strong background experience in Audio and DA's.
Group ownership and excellent benefits. WAMS, P.O,
Box 3677. Wilmington, DE 19807. 302-654-8881.

Contract engineer with good AM/FM experience.
Maintenance, eic. for two independent operations
about 25 miles apait. Will make annual guarantee to
right person for 20 hours weekly with each operation.
State experience, availability and financial require-
ments first letter. WEPM/WESM. P.O, Box 767, Mar-
tinsburg, WV 25401.

Immediate opening for first phone engineer for
Miami, Florida. AM RAdio Station. Four tower direc-
tional. Combo plus solid experience in all phases
transmitter and solid state studio equipment. Isolated
XMTR site requires 4 days on duty. Good pay and ben-
efits. Contact L. Shea. WRHC Radio, 2260 SW 8th
Street, Miami, FL 33135 or phone 305-541-3300. An
Equal Opportunity Employer.

Wanted: Chief engineer-Announcer for two-tower,
full-time, 1 kw directional in Oregon’s Willamette
Valley. Salary range 750-900 per month. Bright future
with progressive 8 station group. Opportunity to leam
engineering from the ground up. Write A. Boyd. P.O.
Box 590, Bend, OR 97701.
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HELP WANTED TECHNICAL
CONTINUED

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

SITUATIONS WANTED MANAGEMENT
CONTINUED

Zlectronics engineers: Postiions available as
Shiel, Engineering Division and Staft Engineers,
/foice of America, Washington. D.C. Pasition also
1vailable for electrenics engineer at VOA Relay Sta-
ion, Delanc, California {applicant for this position
nust be willing to accept reassignment to Wash-
ngton, D.C. if necessary.) B.S. in Elect. Engineering or
‘elated field required. Knowledge of modern
slectronics design principles and practices as ap-
slied to high powered MF and HF broadcasting
systems, directional antennas, microwave systems,
audio control and speech processing devices is also
-equired. For position of Chief, Engineering Division,
general engineering knowledge of electrical power
generation and distribution, mechanical and civil
engineering practices as applied to International
broadcasting facilities is required. Salary range from
$18,612 to 534,300, depending on background and
experience of applicant and position for which being
considered. Submit Standard Form 171 to: U.S. Infor-
mation Agency, VOA Personnel Office, Washington.
D.C. 20547, U.S. Citizenship required. An Equal Op-
portunity Employer.

HELP WANTED NEWS

Wanted: experienced, professional morning news
anchor person with the ability to write creatively and
deliver conversationally. Goed salary. major company
benetits. Our station has a professional news attitude
which earned us dozens of national news awards in
the last several years. This position wili allow you to
grow creatively, professionally, and monetarily. An
cht;al Opportunity Employer. Box Y-7, BROADCAST-
ING. .

News Director, 2 man department. midwest
medium market. Must be able to dig, wiite, deliver.
Strong local news and sound. Resume, and salary re-
quirements. First Lefter. EOE.Box Y-77, BROADCAST-
ING.

Radio news reporter-airperson. Experienced. Large
Midwestern station. Salary negotiable. Box Y-129,
BROADCASTING.

KAKC, Tulsa I8 looking for the right person to fill out
our news team. If that's you, contact Daryl Myers, Box
970, Tulsa, OK 74101. EOE/M-F.

News director. Immediate. Contemporary Ameri-
cus (Plains), GA. Self Starting Hustler able to take
direction. Tapesiresume: Joe Johnson, WDEC, Box
1307, 31709.

Reporter to handle radio newscasts in combined
radio-TV operation. Must be experienced. Strong on
interviews and actualities. Tape and resume to Gil
Buettner, News Director, WEAU-TV, Box 47, Eau
Claire, WI 54701.

Reporter, Broadcasting Journalism degree and/
or radio news reporting experience reéquired. Send
tape and complete resume to Tom Taylor, News Direc-
tor, WREN, Box 1280. Topeka, KS 66601.

Newscaster/reporter, experienced in field re-
porting and studio air work. Will be responsible lor
news on daytime AM and 50.000 watt stereo FM. Ex-
cellent living conditions in historical college town.
Send tape, resume, Salary requirements and writing
samples to Don Bentley, GM, P.O. Box 180,
Williamsburg, VA 23185. EOE.

Small market broadcast news with a one person
depariment is an awesome task. Long hours, coolie
wages, up at dawn (or before} to write, edit and air
morning news. Work all morning on the phone and on
the air. Noontime news and interview program. Cover
meetings three to four nights a week. Third phone,
bionic legs, and wheels necessary. Still interested ? ft
pays $10,000 to start, and will be open early ‘77. Send
tape, resume, narrative description of current duties to
POB 1, South Tamworth NH 03883.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Creatilve? Cont. director/production manager
needed for Midwest major market FM. Format: Adult
contemporary. Must be able 1o write, produce and
voice local production. 3rd required. Box X-158,
BROADCASTING.

Operations director, take charge programming
functions of Adult Conternporary AM in medium sized
Midwest market. Light on-air shift. Send resume and
requirements to Box Y-83, BROADCASTING.

Experlenced GM/SM. 20 year professional. Strong
sales. bottorn line oriented. Let me worry about profit
and loss. Investment possible Box Y-148, BROAD-
CASTING.

Western Oregon non-commercial station, KLCC-
FM has openings for Operations ManagernProgram
Director, Public Aifairs Director, and Music Director.
Baccalaureate and 2 years experience required. Some
leaching duties. Starting salaries 5542-5668/month.
EQE. Contact Personnel Office, Lane Community Cot-
lege, Eugene. OR, 503-747-4501. EOE.

Program dlrector with imagination interested in
joining aggressive small market group contact
Charles Jones, KWCQ Radio, Box 1268, Chickasha,
OK 73018, Must be willing to accept responsibility. do
production, and small board shift. Salary to be negoti-
ated according 1o ability.

WCAR-FM, Detroit 1s looking for a program director
with Rock experience. Please send tape and resume
to Bruce Houston, 18900 James Couzens Hwy.,
Detroit, Ml 48235.

SITUATIONS WANTED SALES

Ind. & Ohlo preferred. Salesman, 20 years radio ex-
perience. 1st ticket, Desires permanent sales position
with opportunity to advance. Box Y-109, BROAD-
CASTING.

Attention equipment manufacturers. High caliber
20 year broadcast professional. Strong sales/techni-
cal. Lot of drive, will move your products. Midwest ter-
ritory. Box Y-149, BROADCASTING.

College grad with bachelors in radio-TV production
looking for break into radio of TV sales. Retail man-
agement expernience. Highly motivated, potential to
become top notch closer. Marc Bodner, 27
Shadowlawn Dr., Livingston, NJ 07039.
201-994-1652. Will relocate.

SITUATIONS WANTED ANNOUNCERS

Program director with record of success wanted for
adult programmed AM. and C&W FM. Part of manage-
ment team. Experienced only. Air shift, production and
direction. Right opportunity for right person. Equal Op-
portunity Employer. Jog Warner, WCEC-WFMA, Box
4005, Rocky Mount, NC 27801.

Manager (Program Manager-Radio). Develops
and coordinates WOSU and WOSU-FM (Telecom-
munications Center, The Ohio State University) pro-
gram broadcast schedule and general program
philosophy. Supervises radio personnel. all opera-
tions, production and news personnel, policies and
activities of WOSU and WOSU-FM. Requirements:
Degree in communications of related field and at least
five years experience in broadcasting and program-
ming. Previous experience as program manager desir-
able. Salary $12,000-516.000. Reply to Personnel
Oftice, Telecommunications Center, 2400 Olentangy
River Road, Columbus, OH 43210. The Ohio State Uni-
versity is an Affirmative ActicrvEqual Opportunity
Employer.

Supervisor (Radio Production Manager). Respon-
sible for all activities and functions of the Radio Pro-
duction Department of WOSU and WOSU-FM,
Telecommunications Center, The Ohio State Univer-
sity. Initiates and approves production projects:
supervises graduate students: evaluates policies. Re-
quirements: Degree in communications of related
area or equivalent experience. Radio production expe-
rience and knowledge of radio production techniques
desirable. Salary: $12,200-514,000. Reply to: Person-
nel Otfice, Telecommunications Center, 2400 Olen-
tangy River Road, Columbus, OH 43210. The Ohio
State University is an Atirmative Action/Equal Oppor-
tunity Employer.

Bookkeeper for top rated WRBC radio in Tampa/St.
Pete, Florida. Send resume to Pete Schulte, Gen, Mgr.,
WRBQ, 5510 Gray St, Tampa, FL 33609. ECE.

Two positions available, copy writer and produc-
tion manager needed for major market station in the
South. Send tape and resume to: Kent Burkhart, 6500
River Chase Circle, East, Atlanta, GA 30328.

SITUATIONS WANTED MANAGEMENT

General manager avallable, Administration-sales
ofiented. 29 year background smali medium markets.
Box Y-88, BROADCASTING.

Young, aggressive goal oriented go-getter. Self
confident, self motivated. Ready to lead your sales
force to record billings. | produce! Major market,
northeast preferred. Box Y-126, BROADCASTING.

DJ, 3rd phone, tight board, good news and commer-
ciaclss. ready now! Anywhere. Box H-5, BROADCAST-
ING.

Personality plus with experience as music director,
sports director, creative production. Presently
employed. Box Y-45, BROADCASTING.

Female DJ, no experience. but well trained. good
voice, tight board, good commercials, looking for a
break, wiiling to go anywhere, ready now. Would
preeier Rock n Rol! station. Box Y-111, BROADCAST-
ING.

3rd endorsed, news, commercials, DJ. Good tubes.
Hungry Rookie and ready now! Box Y-120, BROAD-
CASTING.

Midnight Cowboy seeks daytime ride. Experienced
Country jock/sports director, PBP, B.A. Third, Married.
Box Y-133, BROADCASTING.

Number one market sporiscaster. Play-by-play all
sports, 5 yrs exp, B.A. real pro, ready now. Box Y-138,
BROADCASTING.

Midwest, twenty years allround experience. Very
strong production. Wide news background. Solid
references. Veleran with college. Third endorsed. Box
Y-143, BROADCASTING.

Eleven year veteran one lo one persenality. Adult
MOR or beautiful format. Music director, production,
writer. Box Y-147. BROADCASTING.

No. 1 in top 10 markets. Country & MOR. First phone.
Box Y-153, BROADCASTING.

2nd phone offers stable station a personable and
adaptable 23 yr. old worker. Will relocate. Box Y-154,
BROADCASTING.

Jay Stevens, WBUS-FM looking for good progres-
sive gig. Strong voice, production, music. Willing to
relocate. 3034 Oak Ave, Miami, FL 33133.
305-442-1083.

DJ, 25, 3rd endorsed, 6 months pro, news produc-
tion, copy, BSEE, college radio. seeks small MOR. Top
40 or adult contemporary anywhere. Resume, tape.
Frank Cavaliere, 31-38 74 St Jackson Heights, NY
11370. 212-446-8649.

Hello, I'm 28, single, with 3'rd phone and 8 years ex-
perience, and want full-time air shift in MOR or easy
listening format. Smooth voice and board. Good news,
commercials, and production. Will refocate. Call or
write Frank Cordel! at 714-658-1094. 26353 Coium-
bia Street, Hemet, CA 92343

January availability. Youth, experience, degree.
Want management baptism in small market. I'll prove
it to you. Box Y-130, BROADCASTING.

First phone. Degree in Communications. Married.
31. Seeking first job preferably with a Southwestern
Christian Station. Please call 602-833-4408.

General manager 5000 watt medium market sta-
tion. Available, due to recent owneiship change. Very
strong in sales, programming. Good reputation in
broadcast industry. Knows FCC rules. Good track
record. Community involvement. Box Y-141, BROAD-
CASTING.

1st phone DJ wants job. Write or phone John Cook,
125 South 3rd East no. 501, Salt Lake, UT 84111,
Phone: 801-322-4095. 1 year's experience.

Experienced radio announcer, news caster avail-
able now. Call 213-874-7236.
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SITUATIONS WANTED ANNOUNCERS
CONTINUED

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

HELP WANTED TECHNICAL
CONTINUED

Broadcast school graduate: Former actor/techni-
cian, good voice, strong audio background, 3rd, seeks
entry level position with radio or TV station. Will selo-
cate. Roberi D'Aprile, 349 W. 85 St, n0. 65 NYC 10024.
212-595-5623.

Humorous, first phone, air personality desires
small market top 40 or contemporary. 213-387-7175,
SH. Green.

Young DJ looking for small market contemporary.
Preferably in midwest area. College experience. Hard
worker, tight board. Steve, 314-432-8988.

Massachusettsl Producer/announcer for na-
tionally syndicated “New Blimps™ desires air shift/pro-
duction. Sales experience. Any format. 3rd endorsed.
Intelligent, creative. Eric Riback, 212-585-2717.

8 year pro, all formats, 15t phone family man will
relocate for better support | know I'm worth.
904-761-6920.

Operations & program director, all formats in top §
markets. 1st phone. Box Y-152, BROADCASTING.

| am ready to guide your station to a great on-air
sound. and to smooth out any rough spots in your
operation. If you'd like another dedicated professional
to help your station achieve its potential, give me a
call. Stacy Richardson, 918-838-7547.

Buzz Words! is what you'll get from job huntess.
Resulls are what this career programmer delivers.
Briiliant record. Will give up what | have, if your major
market challenge and reward are exciting. I'm 33,
have beautiful wife and kids. Wiite to me personally:
Mike Long, P.O. Box 1666, Charlotte, NC 28232

TELEVISION
HELP WANTED SALES

National sales manager for VHF in good south-
tern market. Box Y-67, BROADCASTING.

Oildies expert. 1 year experience, 3rd endorsed, all
offers, formats considered. Dave Evjen, 15375 Tropic
Ct. No. 1A, San Leandro, CA 94579. 415-357-4045
after 6 p.m.

SITUATIONS WANTED TECHNICAL

Frequency management spectrum analysis. 10
years experience major gov't. agency. BA telecom-
munications and first phone. Box Y-155. BROAD-
CASTING.

Assistant engineer seeking positicn as chief. BS
degree, first phone license, strong on RF. Some direc-
tional experience. Will relocate. Dan Jones
305-841-4269.

SITUATIONS WANTED NEWS

The sun belt is calling! We are looking for a top
salesperson, with management potential. We are an
affiliate in the south-east, the country's fastest grow-
ing region. All replies are confidential. Forward
resume and salary requirements to Box Y-124,
BROADCASTING.

Independent salesperson to handle nostalgic
films for cable and/or TV. Genercus commissions but
no expenses paid. P.O.B. 340952, Coral Gables, FL
33134,

HELP WANTED TECHNICAL

Maintenance engineer for West Coast remole
operation. Requirements: 5 years experience, 1st
phone. quad and camera experience. Send complete
details to Box X-201, BROADCASTING.

I'm picky, Employed ND now looking for a station
that counts good news operation as an asset. No one-
man units or losers need reply, to Box Y-105, BROAD-
CASTING.

Reporter-announcer, 2 years experience, BA.
seeks middle-market position. Hard-working and de-
pendable. Box Y-110, BROADCASTING.

Female looking for small to medium market. Expefi-
enced in radio and TV. Strong on local news. Box
Y-146, BROADCASTING.

Professi r ing to broadcasting. 22 wrs ex-
perience. Floridian, prefer South, Southwest.
609-883-8990.

Creative, conversational writing by experienced
pro. in news, production, publicity and public affairs.
3rd endorsed. Contact Stan. 212-526-1831 dayleve-
ning.

Immediate opening ior experienced TV transmitter
enginees, first phone required quarters furnished at
transmitter. 307-864-3655 evenings or week ends or
Box Y-20. BROADCASTING.

Chief engineer with current hands-on experience,
administrative skills, and ability to plan and achieve
growth in facilities and staff. Southeast pubiic UHF;
open January. Send resume and salary requirements.
Box Y-31, BROADCASTING.

Senfor TV engineer needed by religious broad-
caster with nationwide ministry and worldwide vision.
Five years experience and knowledge of TK44, TR70C
and sophisticated editing equipment desired. Top
professionals needed to join this spiritually rewarding
ministry. Write Box Y-63, BROADCASTING.

Chlef engineer needed to replace retiring chief ir
small market TV station in beautiful, clean Northerr
Asizona. Must be familiar with FCC Rules and Regula:
tions, experienced in transmitter and studic maintai-
nance, and capable of administering small technica
staff. If you'd like to join our small friendly siaff, con-
tact Wen Elliott, General Manager, KOAI-TV, Flagstaff
AZ 86002, Phone 602-774-1818.

Transmitter supervisor for VHF remote controllec
mountain site. Contact Jim Kozora, KTCM-TV, Helena
MT 59601, 406-443-5050.

Transmitter engineer to maintain and operate Tv
transmitter near Sault Ste. Marie, Michigan. Write
WGTQ. Gostzville, Ml 49736, Attn: Elwood Crepeau
of call 906-297-3131. EOE.

Assistant Director for Engineering (Chief
Engineer). Coordinates and administers all technical
operations and engineering functions of the Telecom-
munications Center (WOSU, WOSU-FM, WOSU-TV),
The Ohio State Universily. Plans new services and
electronic equipment systems. Maintains complete
files of FCC rules and regulations and supervises
License renewals and all other FCC filings. Require-
ments: Must have extensive background in electionic
engineering plus knowledge of business administra-
tion; previous supeivisory experience in radio and
television broadcasting: must possess valid first class
FCC License; extensive knowledge of FCC regula-
tions is essential. Experience in public broadcasting
preferred. Salary: $18,000-20,000. Reply to Personniel
Office, Telecommunications Center, 2400 Olentangy
River Road, Columbus, OH 43210. The Ohio State Uni-
versity is an AHirmative Action/Equal Opportunity
Employer.

Engineer for public radio and television Stations.
Duties include on-air switching, VTR operation, main-
tenance, transmitter watch, camera control, etc. Pos-
tion requires FCC 1st and technical schoo! or
equivalent training. Starting salary $8,940 to 510,980
depending on experience. Send resume to: Leon Drye,
C.E. WSWP-TV, Box AH, Beckley, WV 25801.

Master control operator. Expanding southeast
PTV. Career-oriented man or woman with FCC First
Class License. Experience helpful but not required.
Excellent conditions, competitive salary and benefits.
WTVI, Charlotte, NC.

Studio maintainance englneer first class license
réguired. Strong background in solid state and digital
electronic. Some transmitter maintainance involved.
Contact Chief Engineer, WVIR-TV, P.O. Box 751,
Charlottesville, VA 22901.

Engineer, best technical qualifications, reliable
character, for VHF Texas resort city. Box Y-64,
BROADCASTING.

Experienced php sportscaster, 4 years radio ex-
perience on major coliege level plus minor league
baseball. Host TV sports show. College grad. 3id
tickel. 4 years news experience seeks college pbp.
Frank Giardina, 708 Georges Drive, Charleston, WV
25306.

Sports PBP, color. Recent college grad with 1% yrs
experience in announcing, stats, interviews and pro-
duction. Worked with successful NFL team. Looking
for small or medium market. References. Leonaid
Weingarten. 5511 Masonic Ave, Oakland CA 94618,

Chief engineer for medium market group owned

* VHF strong technical and administration background

required, Equal Opportunity Employer. Send resume
with salary history to Box Y-74, BROADCASTING.

Video tape editor 1or leading production, post-pro-
duction lacility in N.Y.C. Experienced in the ulilization
of CMX systems and editec electionic editors. Crea-
tive background in the production and finishing of
commercials helpful. Male or female. Box Y-102,
BROADCASTING.

Telecine and color comrection specialist for full ser-

F seeoks ad t. Experience in gather-
ing, writing. airing. local and national news and
copywriting, AP. credits. S. Stewarl, 6185 Red Bank.
Galena. OH 43021.

vice video facility in N.Y.C. Broad background in film,
video tape and projection setup. Electronic theory and
understanding of ACC-1 color correction or Fernseh
systems essential. Box Y-103, BROADCASTING.

Sports job which involves PBP. Six years experi-
ence includes state’s best sports award. Experienced
jock. If you have need, I'm worth a call. 309-662-3194.

Radlo news director for two years at sm. mkt. Cal.
AM-FM. B.A. Brdcst Jour. Third phone. Seeking report-
ing slot with larger mkt. Call Richard Terry,
209-9084-5709 or write Rt. 1, Bx 965, Sonora. CA
95370.

Assistant chief engineer for major video broadcast
production and post-production facility in N.Y.C.
Strong background in the maintenance of VR-1200's.
CMX computer editors, Fernseh KCN and Norelco
PC-70 cameras, 240 Gates telecine camera, RCA and
Eastman projectors, Palmer film recorder and the un-
derstanding of micro-computers. Some experience in
design, facility construction and layout heipful. Box
Y-104, BROADCASTING.

Aggressive young man BA. speech needs first
break seeks job in TV/radio. 3 years college radio ex-
perience in sports and news. Strong on PBP. Location
and salary open. Call 618-654-8543.

VTR maintenance engineer, minimum 3 years ex-
perience, RCA and AMPEX VTR's. Good background
in solid state and digital electronics required. Box
Y-116, BROADCASTING.

Electronic tech-video, for servicing CCTV,
cameras, recorders. projectors, studios. Experienced
in solid state TV &/or instrumentation required. Fine
keyman opportunity with established industrial video
systems dealer. 45 miles from NYC. Send resume, sal-
afy histery and requirements to: Concord Com-
munications, Box 8785, Norwalk, CT. 06852.
203-846-9660.

Electronic technician with supervisory experience
for southeastern Florida. Strong background in video,
video tape and RF distribution systems. First phone
license and microwave experience helpful. Send
resume and salary history to J. Keller, ATC, 360 South
Monroe, Denver, CO 80209.

Video engineer. Syracuse University needs a
qualified video engineer to work evenings in the
Newhouse Communication Center with experimental
and traditional television production. The person must

. have an AAS in electronics or equavalent combination

of education and experience. Also tequired is a mini-
mum of 3 years experience in Broadcast Color Televi-
sion studio maintenance procedures (emphasis on
VTR's) and system troubleshooting. The annual salary
is §11,590. Syracuse University's liberal benelfits in-
clude free tuition (12 credit hours a year) and an an-
nual one month vacation. Send resumes to WF.
Denne, Syracuse University, Video Services, 215 Uni-
versily Pl. Room 164, Syracuse. NY 13210. Syracuse
University is an Equal Opportunity Affirmative Action
Employer.

Maintenance engineer-Midwest: Public TV. Mark
Lange, Vincennes University, Vincennes, IN 47591.
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HELP WANTED TECHNICAL
CONTINUED

HELP WANTED NEWS
CONTINUED

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS, CONTINUED

Public television broadcast engineering, opera~
tions, maintenance, and production Supervisor: salary:
Mid-teens: write or cail Don Smith, CE, O.U. Telecom-
munications Center, Athens, OH 45701,
614-594-6107.

Television technlcal engineer: First class FCC
license, minimum 2 years technical experience in TV
including TCR 100 & TR 70B. Salary negotiable. Con-
tact: Personnel Dept. Capitol Broadcasting Co.. Box
12000, Raleigh, NC 27605. An Equal Opportunity
Employer.

HELP WANTED NEWS

Strong anchor/journalist needed by midwest net
affiliate. Must have ability to: package accurate and
attractive newscast, attract and hold audience. Good
appearance, voice and credibility a must. An Equal
Opportunity station. Send resume and salary require-
ments 10 Box Y-51, BROADCASTING.

Active TV news department affiliated with major
journalism school will need news editor/facully mem-
ber this spring. Must have MA., proven expenence in
TV news; know writing, film, tape. assignment desk.
Must want 10 work with young people learning the
business. EOE. Box Y-65, BROADCASTING.

Top 50 TV station fooking for experienced. energetic
reporter. Resumes only. Tapes will be requested later.
We are an Equal Opportunity Employer and en-
courage minority applicants. Reply to Box Y-112,
BROADCASTING.

News director Gulf Coast location. Top rated ABC
affiliate is expanding news coverage. Need seasoned
media news pro 1o direct this expansion. EOE-M/F.
Send resume and present salary to Box Y-118,
BROADCASTING.

Weekend anchor/producer tor top-rated medium
market station. Must also have $trong reporting back-
ground. ENG knowledge helpful. An Equal Oppor-
tunity Employer. Box Y-128, BROADCASTING.

Television news director. Network affiliated group
broadcaster in the top 40 markets is seeking an ag-
gressive, creative television news director. Must be a
professional broadcast journalist with experience in
electronic news gathering. Position demands high or-
ganizational and feadership skills from an innovative
contemporary manager with solid news judgement.
New modern facility with the finest equipment and
staff. Compensation commensurate with market and
quality of experience. Excellent benefit programs. An
Equal, Opportunity Employer (M/F). Reply Box Y-137.
BROADCASTING.

Reporter-photographer for expanding news
operation in midwest medium market. Jeurmalism
graduate or 1-2 years experience desired. Some air
work likely. Resume 1o Gil Buettner. news director.
WEAU-TV. Box 47, Eau Claire, WI 54701,

Weekend anchor with street experience wanted for
highly competitive medium market news operation on
the move. Send resume and VTR or cassette 10 News
Dti_;ecton WOWK-TV, P.O. Box 1448, Huntington, WV
25716.

Assignment editors & weathercasters needed to
join dominate NBC news affiliate. Experience re-
quired. Send tape & resume to John Spain, P.O. Box
2906, Baton Rouge, LA 70821. an Egual Opportunity
Employer.

News Producers & reporters needed to join domi-
nate NBC news affiliate. Experience required. Send
tape & resume to John Spain, P.O. Box 2906, Baton
Rouge. LA 70821. An Equal Opportunity Empioyer.

Experienced journalist: anchor experience, expe-
rienced in 16 mm lilming and editing. Send resume,
relerences, tape to: News Director, P.O. Box 100,
Madison, Wi 53701,

Sports reporter, strong aggressive sports-minded
protessional needed to anchor $ports coverage in
everything trom professional to local high school ac-
tion. Film and editing experience a must plus on-air
tatents. Phone, 614-282-3021. An Equal Opportunity
Employer.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Production manager, midwest net. affiliate. Good
news & commercial, producer-director, & work well
with people. We need ideas, ability, organization & $o-
meone ready o move into management. An Equal Op-
portunity Employer. Box Y-76, BROADCASTING.

Art director for major group telecaster. Imagination
more important than experience. Emphasis on effec-
tive on-air graphics and sets. The total visua! look of
the station will be in your hands. You may be a number
two position ready for a move up. An Equal Oppor-
tunity Employer. Send letter, resume, salary range to
Box Y-89. BROADCASTING.

Promotion manager. Position available in top 50
market. Knowledge of all media helpful. Creative on-
the-air promotion ability top requirement. An Equal
Opportunity Employer. Send resume to Box Y-106,
BROADCASTING.

Video tape editor. Minimum 2 years experience
with computer type VTR editing systems. (CMX expe-
rience preferred). Must be capable ol setting up and
performing minor maintenance on RCA and AMPEX
VTR's. Box Y-115, BROADCASTING.

Senior design artist: Top ten affiliate looking for ar-
tist with experience in TV set design and graphics, for
chailenging position which could lead to manage-
ment. An Equal Opportunity Employer. Box Y-121,
BROADCASTING.

Film director, south west medium market resort area
desires persen capabie ol handiing film editing. ship-
ping, records procedures, etc. of lilm department. Film
Director may also be called upon to operate camera or
shoot minicam lor news depariment so production
ability is an assel. Applications from minorities and
women welcome. Reply Box Y-140, BROADCASTING.

Director/Ramrod -ability to motivate crew, leader-
ship, management goals. minimum 3 years experi-
ence. WABI-TV, Bangor, ME, Urgent, phone
207-947-8321.

Director, strong on all aspects of production. Mini-
mum 3 years experience, & a solid technical back-
ground with creative flair. Apply in writing te Produc-
tion Manager, WYES TV, 916 Navame Ave, New
Orleans. LA 70124, An Equal Opportunity Employer.

Help wanted, college teaching/administration.
Chairperson, radio-television-film. Assistant, Associ-
ate or full professor, depending upon credentials pres-
ented. Teach part-time with remainder (25 to 50%)
devoted to administiative duties. Ph.D. or Ed.D. prefer-
red: Master's with cutstanding professional creden-
tials considered. Must relate well with and inspire con-
fidence in School's various publics. Responsible to
School Director for ail activites of the sequence.
Assists Director in setting both short and long-range
goals. Application deadline: Febuary 1, 1977 for ap-
pointment Sept. 1, 1977. Contact: Hatry Heath, School
of Journalism and Broadcasting, Oklahoma State Uni-
versity, Stillwater, OK 74074. An Equal Opportunity/
Affirmative Action Employer.

TV Auction coordinator. Must have experience in

Writer/photographer needed for magazine style
features, Must be a self starter and some on air experi-
ence necessary. Growing top 40 market. Send resume
and film or cassette of feature work, no news film. To
Johnny Walker, 1731 Soldiers Home Rd., Dayton, OH
45418. Equal Opportunity Employer M/F.

volunteer-oriented fund raising, and should have some
background in office management, records mainte-
nance, merchandising, and volunteer training. Send
resume and Salary requirements to Director of Devel-
opment, Box 1263, Buffalo, NY 14240. An Equal Op-
portunity Employer.

Marketing opportunity. Inmediate cpening for a
marketing person with CATV or related marketing ex-
perience. Solid opportunity for right individual to grow
with expanding MSQ. Cail or write: NewChannels Cor-
poration, 3 Northern Concourse, North Syracuse, NY
13212. An Equal Opportunity Employer.

Photographer/writer needed for features in maga-
zine style program. Top 40 midwest market. Send
resume and film or cassetle of feature work, no news
film, to Johnny Walker, 1731 Soldiers Home Rd..
Dayton, OH 454 18. Equal Oppertunity Emptoyer MiF.

TV-Radio promotion. Experience in scheduling,
scripting and producing on-air promotion for TV and
radio required. Please send resume and salary re-
quirements to Director of Development, Box 1263,
Buffalo, NY 14240, An Equal Opportunity Employer.

Assistant professor. Film History, Broadcast Jour-
nalism. August, 1977. Deadline: November 15. Write:
Head, BCA, Central Michigan University, Mt. Pleasant
48859. Altirmative Action Equai Opportunity
Employer.

Creative writers. Must demonstrate ability to write
dialogue for innovative situational format adult educa-
tion series. Equal Cpportunity Employer. Send ap-
plications to E.S. Rodes, Mississippi ETV. P.O. Drawer
1101, Jackson, MS 39205,

Broadcast electronics facuity position: To teach
the final year of a Bachelor of Science program. The
subjects to be taught inClude two-way communica-
tions, Radio Transmitters (AM and FM), CATV, and
Color Television Transmitters. Bachelor of Science de-
gree required plus significant work experience. This is
a tenure track position. Apply to: M.R. Halsey, Head.
Electrical and Electronics Department, Ferris State
College. Big Rapids, Ml 49307. 616-796-9971, Ext.
208. An Equal Opportunity/Affirmative Action
Employer.

Broadcast journalism teacher starting Fall 1977
for developing professional program in integrating
predominently Black University in busy Florida State
Capilal. Expertise in television and/or radio news re-
porting, public affairs programming, news film and
videotape production and editing and broadcast law
essential PHD and 3 to 5 years radic/TV experience
necessary. Rank, Ssalary, negotiable. but at least
514,500 for assistant professer (9 months). Equal Op-
portunity, Affirmative Action Employer, Contact Robert
Ruggles, Chairman, Journalism, P.O. Box 14, Florida
A&M University, Tallahassee, F1 32307,

SITUATIONS WANTED MANAGEMENT

Station manager in medium size market seeks man-
agement opportunity in large market or group. Proven
track record in all areas. with emphasis on sales;
references; available to travel for interviews. Reply
Box Y-1, BROADCASTING.

Former network executive with extensive key mar-
ket general management success seeks opportunity
and tough challenge: can provide unique references
and background story: will relocate; for immediate in-
terview, reply Box Y-48, BROADCASTING.

Professional television sales execulive of nine
years in local/national sales in major markets and
agency background seeks position as local or na-
tional sales manager. Midwest preferred. 33. Family.
Degree. Box Y-144, BROADCASTING.

SITUATIONS WANTED SALES

Professional media manager with 9% years of
steadily increasing responsibility in broadcast adver-
tising and publishing seeks sales and sales manage-
ment responsibilities with dominant radio or TV sta-
tion 1n market with minimum metro population of 250,-
000. Credentials include an M.S. in Radio-TV & Busi-
ness; a B.A. in English, Journalism, & Business: and
FCC commercial and amateur radio licenses. Media
accomplishments include a 326% increase and a
S$70,000 profit in one year. Valuable personal files. In-
terested cnly in stations able to contractually agree to
pay sales commission, draw. and expenses. Box Y-92,
BROADCASTING.

I'm a recent college graduate with a degree in
telecommunications, marketing minor, desiring an ac-
count executive trainee-type position. Call
812-738-2424 or wiite Box Y-145, BROADCASTING.

SITUATIONS WANTED ANNOUNCERS

A real pro-sports, news man. Looking for a real pro
station. Will relocate. 10 yrs exp. Play by play. Anchor
news & weather plus talk show host. Top numbers.
Box Y-91, BROADCASTING.

Anchorman, top 3 markets & movie experience. Box
¥-151, BROADCASTING.
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SITUATIONS WANTED TECHNICAL

Engineer 34 years bioadcast experience opera-
tions maintenance audio, video, studio transmitter,
STLS, remotes; 15 years supervisory capacity. Seek-
ing position in New England. 714-639-8926. Box
Y-134, BROADCASTING.

First phone, major market. Versatile control room
operator. Complete (Broadcast) technical back-
giound. Frank Schubert, 1239 South St., Alliance, OH.
216-823-5941.

SITUATIONS WANTED NEWS

Female gnchor with five years news experience.
Co-anchoring two major evening newscasts. Tape
available upon request, Box Y-33, BROADCASTING.

Ind. d.

P t br ter seeks anchor-reporter
small or medium market. Experienced, film ENG BA
UTR. Box Y-37, BROADCASTING.

News Director: | can make your news department
something to be proud of. And, | need the job. Box
Y-42, BROADCASTING.

Experienced Associate producer in top 30 mar-
ket seeks producer, assignment editor or writer posi-
tion. No regionat preference. Box Y-59, BROADCAST-
ING.

Anchorman. Exceptionai ratings. Former news
director. Much network experience. Superb ap-
pearance and delivery. Please reply for resume and/or
VTR. Box Y-94, BROADCASTING.

Producer or combination with anchor, reporter or
assignments. Four years medium and small market
experience in all areas of TV news. MA. Hard working.
Excelient references. Available in January. Box Y-101,
BROADCASTING.

Hustling major market reporter at network 0&o
radio. TV background seeking top 40 market TV re-
porting. Box Y-127, BROADCASTING.

Large market radio sales manager desites TV news,
sports opportunity. Excellent background, ap-
pearance, strong voice, PBP. Love broadcasting, want
ouéof sales. Will you listen? Box Y-132, BROADCAST-
ING.

Anchor/reporter position in small or medium mar-
ket. BS, experienced, creative, versatile, ENG. Tapes
available. Box Y-136, BROADCASTING.

Weekend anchorman top 25 market newsradio
seeks reporting position middle market TV news.
Some TV background. Degree. Box Y-142, BROAD-
CASTING.

Sports director, 27 years old, 10 years experience.
Looks and talent. Box Y-150, BROADCASTING.

Aggressive young man BA speech needs first
break seeks job in TViradio. 3 years college radio ex-
perience in sports and news. Strong on PBP. Location
and salary open. Catl 618-654-8543,

I’'m not just a plain Jayne! Enthusiastic young woman
seeking broadcast opportunity. BA, radio and TV, ma-
jor market anchor/writing/producing experience. De-
pendable, talented, willing to relocate. Excellent
references. Jayne Jeffery, 535 E. Laverne Drive, Oak
Creek, WI 53154. 414-762-8836.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Cihematographer/director for commercials,
public affairs looking for creative challenge. Degree,
experienced and proven record. Send for tape and
resume. Box Y-8, BROADCASTING.

Director/producer of instructional-public affairs
television/radio programs for a state department of
education seeks position as television director or re-
lated work. Experience also includes announcing,
writing, filming. MA., B.J, BA Age 31. Box Y-122,
BROADCASTING.

SITUATIONS WANTED PROGRAMING
PRODUCTION OTHERS CONTINUED

FOR SALE EQUIPMENT
CONTINUED

Pacific northwest: Relocating, seek new position in
educationalfindustrial TV. 3 yr. experience, BA. RI TV.
Sue Davis, 17122 Yorba Linda 8Ivd,, Yorba Linda, CA
92686.

AMPEX 1200-2000 Capstan motor with flywheel,
$275.00 new. Ampex 2" Digital Tape Timer $475.00
new. Dave Castellano, 415-937-9566.

Writer-producer of video tapes for state of CA.
Seeks production position at station. BA in MPTV
from UCLA. Contact Stuart Boros, 213-426-5783.

Works cheap. Have PTV experience. Wants opening
position. Recently finished college. Steve Dickey, 764
Ranch Lane, Pacific Palisades, CA 90272.

Eager college grad with BA in telecommunication
seeks production position ieading to producing/
directing. Studio experience. Will relocate. Michael
Jetchick, 2012 E. Kalamazco Lansing, Ml 48912,
517-484-2996.

CABLE

HELP WANTED TECHNICAL

Our company operates a full-time 5000-watt AM
and a (presently) 73-mile CATV system. We are plan-
ning to triple the size of the CATV system and are
looking for capable technicians (with First Ciass
licenses) to help us grow. We offer an exciting
challenging job with a good future to two good people.
WCOJ, Coatesville, PA. 215-384-2100. Equal Oppor-
tunity/affirmative Action Employer.

SITUATIONS WANTED TECHNICAL

Chief tech of 15,000 looking for position in moun-
tains of Southern Cal. 805-834-5076 after 6.

WANTED TO BUY EQUIPMENT

Need two TD-11 or similar Tripods for 85 Ib
cameras. Bart Derby, Kent State University, Kent, OH
44242, 216-672-2184.

Wanted: Nems-Clarke Fieid Intensity Meter
FIM-135, damaged or junker. Nagle, 12330 Lawyers,
Herndon, VA 22070.

Paut Schafer wants to buy Schater 800 automation
system, RCA ampliphase and other AM and FM
transmitters, stereo console and what have you. Con-
tact Schafer International, 5801 Soledad Min Rd., La
Jolla, CA 92037. Phone 714-454-1154,

FOR SALE EQUIPMENT

Scully LJ-10 two track stereo tape reproducers. Bi-
directional capability. Includes all electronics and in-
ternal 25 Hz detector. Three available in top condition.
$1500 each. Also Schafer BOO stereo automation.
Noel M. Moss, KEZK, 1780 S. Brentwood, St. Louis, MO
63144, 314-968-5550.

Noreico PC 70 82 Camera System with pedestal,
pan head, new plumbicon tubes, and contour. Selling
price $41,000.00. Contact: Walter C. Nichol/KPIX
Television, 2655 Van Ness Avenue, San Francisco, CA
94109. 415-776-5100.

Schafer 800 braln excellent condition 51,985.00.
404-876-7123.

One stop for all your professional audio require-
ments. Bottom line oriented. F.T.C. Brewer Company,
Box 8057, Pensacola, FL 32505,

Fidelipac carts-85¢ with tape, untimed, unused. no.
300, while they last. Minimum order 100. Calif. add
6%. Panorama Sales, B464 Brier Dr.. Los Angeles, CA
90046, 213-656-1730.

Portable microwave system, Communications
Carriers, Inc. Model MCT-11A transmitterireceiver-
FREQ. A02 (12.725-12750 GHz). Output power %
watl, 2' trans dish 4’ rec. dish, prodelin. One year old.
Call Jim Dovey, 203-747-6891.

Counter-225 MHz New Ballantine. Portable. 6-
digits. $295.00. DYMA, Box 1697, Taos, NM 87571,
505-758-2686.

RCA TR-4 color quad high band VTR, new head
wheel panel, $17,500.00, MATEC, Inc. 205-956-3034.

Coior Film chain, RCA TK27, Two TPL projectors
Multiplexer $14,750. New Cetec C-10 Audio Console
$3,200. 202-244-2345,

COMEDY

Deejays: New, sure-fire comedy! 11,000 classified
one liners, $10. Catalog free! Edmund Orin, 2786-B
West Roberts, Fresno, CA 93711,

OBITS, No hype. You be the judge. Free comedy
sample! OBITS. 366-C West Bullard, Fresno, CA
93704.

Be funny for the holidays. We send our very best
“laughs” $5. Box 183, Prospect Heights, Il 60070.

FRUITBOWL is not for comedians: it's for per-
sonality pro's who use humor on their shows. Check
the difference yowrself, with free trial subscription.
FRUITBOWL, Dept. “C", Box 3B2, Fair Oaks, CA
95828.

Fresh 18 to 20 humorous quips, weekly. 3 mos. trial
520. Free sample. Farquhar; 2315A S. Tekoa,
Spokane, WA 99203,

Boondox wireless gives everybody gas! "The
Gasser"! Ten pages a month! Odd info and funny
thoughts! Ten states for three years! Now the world!
Free sample! Boondox Wireless, 1001 South 12th
Street, Wausau, WI 54401,

Hundreds have renewed! We guaraniee you'll be
funnier. Freebie! Contemporary Comedy. 5804-8
Twineing, Dallas TX 75227.

For sale: 1-BTASF RCA Transmitter in good condi-
tion; presently in operation on 910 KC WJCW Radio,
P.O. Box W, Johnson City. TN 37601.

For sale: 3-Winchanger towers. 250' WJCW Radio,
Johnson City, TN 37601.

RCA-BTA-500MX 500 watt AM transmitter tuned to
1290 KHZ. Including 833A modulator & output tubes,
plus two new 833A spares & other assorted tubes.
$1,600. Call WNIL. Niles. MI. Charles Frey GM,
616-683-5432.

Noreico PCT0S Color Camera chain, Complete, Ex-
cellent condition, $30,000.00, MATEC, Inc.
205-956-3034.

Color TV Equipment. We buy, sell, and trade.
World's largest selection. MATEC, Inc., P.O. Box 6638,
Birmingham, At. 35210. 205-956-3034.

GE PE-250 Color chains, 2, less monitoring and
mounting with 2 extra CCU's, usable tubes, all for
§12,000.00. MATEC, Inc. 205-956-3034.

HUMORETTES, free sample. Better yet get full
monthly copy with 10 day Money Back Guarantee and
free offer. Quick, contemporary! Send $5. payable
Casino Loot Productions, 232 8th Street, Brooklyn, NY
11215,

MISCELLANEOUS

Prizes Prizes! Prizes! National brands for promo-
tions, contests, programing. No barter or trade . .. bet-
ter! For fantastic deal, write or phone: Television &
Radio Features, Inc., 166 £. Superior St, Chicago, IL
60611, call collect 312-944-3700.

45 RPM reforced record shuck choose from a
variety of colors; write for free samples and price toc.
Pic-A-Disc, Products, 2717 Gibson St, Flint, Ml 48503.

Creative people need to know their biorhythm, the
study of your “ups” and "downs. For complete info:
Send 51 to: Bio-Behavior Institute, P.O. Box 38521,
Dallas, TX 75238.

BSC Telecommunications, 3 years experience
broadcast ops/prod. Looking for same. Call or write for
resume and other goodies. Bill Frankel, 24049 Lyman
Blvd. Cleveland 44122. 216-932-1270.

Two CEIl 280 color cameras. Two 1VC 870 and one
IVC 760 VTR's. Everything one year oid. Dave
Castellano, 3232 McNutt Ave, Walnut Creek, CA
94596. 415-937-9566.

Broadcasters: Uptight on the air? Relax with my
taped hypnosisimeditation technigue, developed by
award-winning broadcaster who has been there. Only
$15. J. Anderson, Box 1544, Knoxvitle, TN 37901,
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OLIVA-NEUHOFF
BROADCASTING, INC.
®
1500 CHESTER AVENUE * CLEVELAND, OHIO 44114
216/696-1300

November 15, 1976

The end of NBC's News and Information Service will mean, for many radio sta-
tions, an end to an all news format. For many very talented news personnel, this
will probably mean a change in employment.

We're a broadcasting company with major market radio facilities and a need for
talented news and service personalities. Annouyncers are a dime a dozen, and
that’s about what we’'d pay. But a real personality is worth his or her weight
in gold.

If you have the sizzle we're seeking, your tape and resume will show it. No phone
calls, please.

B

Sﬁgrely,

A/CJ’> \fv\—-
Paul F. Neuhoff

President



PROGRAMING

30 syntheizer music tracks. each ;30 and 25 Moog
Bullets that can be used for Conlests, promos,
weather, news intros and more. 55 cuts for §75.00.
Order now. Studio 4 Productions, P.O. Box 68, Grand
Blanc. Ml 48439,

INSTRUCTION

18t class FCC, 6 wks, $5450.00 or money back
guarantee. VA appvd. Natl. Inst. Communications.
11488 Oxnard St. N. Hollywood, CA 91606.

FCC license study gquide. 377 pages. Covers thitd,
second, first radiotelephone examinations. $9.95
postpaid. Grantham, 2002 Stoner, Los Angeles, CA
90025.

Free bookiets demonstrate "Job Power” of our
FCC 1st class license preparation, andfor perfor-
mance training. Write Announcer Training Studios
(AT.S) 152 West 42 St New York City 10036 (Vets
Benefits). 212-221-3700.

Announcing & radio production. Learn at Omega
State Institute.

FCC First Ciass license. Prepare for your test at
Omega State Institute,

Omega State Institute. Quality resident training in
Chicago at 237 E. Grand Ave. Successful placement.
Vet approved. Call or write for cowse catalog.
312-321-9400.

REI teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin Jan. 3 and Feb 14. Student rcoms at
each school.

RE! 61 N. Pineapple Ave. Sarasota, FL 33577.

813-955-6922.

REI 2402 Tidewater Trail, Frederciksburg, VA 22401.
703-373-1441.

No: tuition, rentl Memorize. study—Commands
"Test-Answers” for FCC first class license— plus "Self
Study Ability Test™ Proven! $9.95. Moneyback
guarantee. Command Productions, Box 26348. San
Francisco 84126. (Since 1967)

First Ciass FCC license in 6 weeks. Veterans ap-
proved. Day and evening classes. Ervin Institute, 8010
Blue Ash Road. Cincinnati, OH 45326 Telephone 513
791-1770.

No FCC license. Tried every way but the right way.
it's time for Genn Tech.. Free catalcg. Home study.
§540 Hollywood Blv. Hollywood, CA 90028,

Cassette recorded first phone preparation at home
plus ane week personal instruction in Boston, Allanta,
Seattle, Detroit, Philadeiphia, Los Angeles. Our twen-
tieth year teaching FCC license courses. Bob Johnson.
Radio License Training, 1201 Ninth, Manhattan Beach,
CA 90266. Telephone: 213-379-4461.

Institute of Broadcast Arts. 75 East Wacker Drive,
Chicago, 4730 West Fond du Lac, Milwaukee. Current
FCC license updates. Approved for Veterans benetits,
financing available. Lowest prices in the Midwest.
312-236-8105 or 414-445-3090. Results guaranteed.

Don Martin Schooi of Communications trains for
television. Not a "workshop” or "seminar.” Fully equip-
ped school environment. 2-camera studio, color
equipped. Control room with video swilching, video
tape, tele-cine, et¢. Complete classroom facilities for
lecture. News film and editing procedures. Tripod and
hand held film cameras. News, commercial and script
writing for TV, Audio. studio lighting, and set design.
Technical and TV directing for TV news. commercial
and dramatic. V.A, approved classes start each month,
day or evening. Inquire now. Don Martin School of
Commuhications, 7080 Hollywood Bivd., 5th Floor,
Hollywood, CA 90028. 213-462-3281.

RADIO

Help Wanted Management

Help Wanted Programing,
Production, Others
Continued

[ General Manager for )
ploneer and successful
AM and FM radio stations
which are operated with
separate staffs and
different formats in one of
South’s top and fastest-
growing markets. Splen-
did opportunity for expe-
rlenced and aggressive
broadcaster to head up
radio operation of compa-
ny which also has suc-
cessful network televi-
sion station.

Send resume to Box Y-117,

L BROADCASTING. = J

Help Wanted Sales

ARE YOU READY?
Yes. ready to make more money and en-
joy life as Sales Manager for top-rated
adult contemporary station in Texas'
lake area. Fastest growing area in state.
Box Y-84, BROADCASTING.

Help Wanted Programing,
Production, Others

\
FMARKETING DIRECTOR. Present-

able, personable aggressive but
tactful person with a solid under-
standing of radio. Please send
resume and references.

L Box Y-97, BROADCASTING. Ny

([ TALK SHOW PERSONALITY )
Exceptional opportunity for experienced
thinker and talker. Pioneer station in top
15 Southwestern market. Resume and
salary history first letter. Equal Oppor-
tunity Employer. Box Y-114, BROAD-

L CASTING. ]

s ™

PROGRAM DIRECTOR

We are seeking an outstanding in-
dividual who knows programming,
systems and broadcast administration.
Excellent salary and career growth op-
portunity with one of the South's out-
standing radio stations. You will be join-
ing a successful team and will be ex-
pected to manage people and product
with a great deal of independence. Send
resume, with references and salary
history to Box Y-135, BROADCASTING.
M/F, EOE.

\_ __J

DEAN MARTIN
STARTED IN
STEUBENVILLE...

...which is not all that formidable.
But look where he is now.

We're a broadcasting company with
major market facilities, and we're look-
ing for great radio talent. It doesn‘t
matter where it is now.

If your tape and resume have the spice
that makes you a gourmet dish {radio-
wise, that is} we’ll come to your town
by Pony Express if necessary to hear
you cookin'.
Give it a shot. Small towns are nice
to be from.

OLIVA-NEUHOFF BROADCASTING
1500 Chester Avenue
Cleveland, Ohio 44114

Situations Wanted Management

GENERAL MANAGER W
34-year-old seasoned pro - Tops in pro-
ducing REVENUE & RATINGS! Presently
manager of extremely successful sta-
tion in highly competitive market, Strong
SALES and management background.
Respensible for a 100% increase in
sales in previous sales management
position. Present operation is showing
similar sales gains. 18-years broadcast
experience including 10-years in pro-
gramming in Top- 10 markets. interested
in GM position in medium to major mar-
ket. V'l turn it around for you or keep # on
top and growing as the case may be and
in return I'm seeking an opportunity for
real financiai growth! Excellent creden-
tials and nationally recognized
references. If you need a GM who can
get the job done, from sales to promo-
tion, from programming to FCC com-
pliance then piease reply in STRICT
confidence to Box Y-125, BROADCAST-

_J

(_ING.

Situations Wanted Announcers
(

POWERHOUSE AM PACKAGE )
Currently kicking “S$®*% on major 5Ckw
East Coast facility. Voices, interviews,
community involvement add up to cash
in the bank for you. Proven money maker
and audience grabber. This unique ap-
proach to AM Drive is available im-

H mediately. ~ Call  Capt.  Crunch

L 617-267-2377.
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TELEVISION

Heip Wanted Management

GENERAL MANAGER o)
Now interviewing applicants with com-
mercial of public television line man-
agement experience, with track record
in programming. Contact: EW. Ziebarth,
Twin Cities Public Television, 1640
LComo Avenue, St. Paul, Minn. 55108

-

FRANK N. MAGID
ASSOCIATES

is looking for

a news professional with managerial
goals. This person should have exten-
sive experience in television news and/
or public affairs production, with
strengths in program and story concep-
tualization, as well as experience in
news management or on-air perfor-
mance. This individual is seeking an up-
ward move in television management.
We are looking for a creative self starter,
who likes people, who is not afraid of
hard work, and who can follow a project
through to its successful conclusion.
Send a resume to:
Mitch Farris
Frank N. Magid Associates
One Research Center
Marion, iowa 52302 J

.

Help Wanted Technical

Situations Wanted News
Continued

ENGINEER/TECHNICIAN with at Jeast 3
year$ active mainienance expetience on TV
studio equipment including Ampex ACR - vital
switcher, character generator and digital
remote control equipment. Central New York
equal opportunity employer Send complete
resume and salary requirements to Box Y-66,
BROADCASTING.

Situations Wanted Sales

r SALES MANAGER j

22 years lelevision/radio sales management wilh major
markel. Expernenced. aggressive. reliable. Knowledgeable
in all phases ol broadcasiing. Seeks opporlumly’ proven
rack record. raised tolal sales wilh major company. st
quarler 400%. 700% second year. Can demonsirale
abilities. hardworker. lough compeltor Conlacl

Tod Mulier—Johnson Avenue

Wells Beach, Maine 04080

1-207-646-2268

. W,

Situations Wanted News

MAJOR MARKET ANCHOR/PRO- |
DUCER seeks medium or exceptional
small market News Director or Com-
bination. Degreed, 33, Married, 12 years
as reporter, photographer, Producer and
Anchor. Experienced in ENG techniques
and editing. Stable. Best references.

Box Y-123, BROADCASTING. y

Help Wanted Sales

[ BROADCAST

ledge. BS or equivalent required.

Camden, NJ 08102,

RGA

MARKETING SPECIALISTS

To accommeodate a continuing growth pattern, RCA Broadcast Systems is
seeking professional specialists in three areas of marketing operations:

BROADCAST SYSTEMS SALES. Experience in television station
operations and engineering, and/or sales experience in radio, television or
related technical fields. BSEE or equivalent is required.

BROADCAST SYSTEMS BID SPECIALISTS. To prepare bids and pro-
posals in response to detaited customer specifications and requirements.
Good technical knowledge of broadcast and teleproduction studio
systems and AM-FM, TV, RF systems. BSEE or equivatent required.

FIELD TECHNICAL SPECIALISTS. Experience should cover mainte-
nance and/or operation of cameras, video tape machines or RF products.
Technically-oriented specialists willing to travel and expand their know-

Excellent compensation and related employee benefits.
If you qualify, send your resume and salary requirement, in confidence, to:
Mr M.H. Kessler, Mgr. Empl., Dept. B-15, RCA Corporation, Bldg. 3-2,

We are an equal opportunity employer F/M.

News Photographer
Three years experience, as photogra-
pher, seeking a staff position in the S.\wW.
or sun belt area, Car is radio equipped
with 2 way. Film and VTR available. Jo. L.
Keener, 4337 Clyde Park, SW, Wyoming,
Mich. 49509, 616-538-7744 before 3
PM Eastern time.

Situations Wanted Programing,
Production, Others

( Goal oriented college grad looking for
break into television prdocution or sales.
Retail management experience. Hard
working and aggressive with high rec-

ommendations. Will relocate Marc

Bodner 27 Shadowlawn Drive,

Livingston, New Jersey 07039.
\ 201-994-1652, y

Placement Service

RADIO-TELEVISION CATV
Looking For A Job?
Maii Us Your Resume Now!
william J. Elliott, Jr.
& Corfipariy, Inc.
205 Daturs Street
Sulte 444 M

Weat Paim Beach, Figrids 33401

\, 305—-659-4513

Programing Consuitants

ATTENTION RADIO OWNERS AND MANAGERS:

If we don't get ratings —~you don't pay! At Iast a pro-
Qraming consultant service that guarantees results.
Two of the shiarpest programing minds in radio today
are in Chicago and are now offering guaranteed
results. What do you have to lose? If you are tired of
being ripped-off by consultants that talk big and don't
deliver, call now—The Chicago Consultants (312)

Lsss-aoas. J

Management Consultants

SMALL STATION OWNERS
Losing money? Marginal? You shouldnt be!
30-year Broadcast Pros now accepting new
clients. Hear our plain-talk first survey It you
like our ideas we'll work longer - your terms.
Let's start talking— COMMUNICATIONS MAN-
AGEMENT ASSOC. Box 4521, Adington, Va.
22204. y

Audience Research

"“"COMMUNITY NEEDS” SURVEYS
To satisty FCC requirements for license
renewals, ownership changes, and subscrip-
tion TV applications.

Professional Research Seémces Jﬁ Another
Oaie Benrgnt
Enterprize”

008 S TERRACE AD. TEMPE_ARMIZ. 05283 1602) 039-4003 Coliser

Buy-Sell-Trade

CHARGE-A-TRADE
Top 50 market stations| Trade
" advertising time (smallar sta-
tiomktu::l‘. ‘othor due bills or

) forr
. travel snd hundreds of business
needs. FREE BOOKLET
AVAILABLE= CALL TOLL FREE
== - B00-327-8§666(except Florida)

3041 €. Commergial Bivd. F1. Lauderdele. FL 33308 (3051491 .2700
FT.LAUDERDALE » MEMPHIS . DRLANOD - N.¥. o ATCANTA s GREENVILLES E5C00A non, =
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Radio Programing

REMEMBER ELVIS \

One hour musical documentary. includes ex-
clusive 20 year old interview with Elvis
Presley, never before released. Narrated by
noted Florida air personality, Ed Ripley. The
right length ... the right price. Perfect for rock,
MOR and country formats. For demo and par-
ticulars write: Ripley Productions, Box 82367
Qampa, Florida 33612, (813) 949-3767

THE BIG BANDS ARE BACK!
* GOODMAN % DORSEY
* HERMAN % MILLER

% and many others
One 55 minute program weekly.

PROGRAM DISTRIBUTORS
1001 SPRING STREET « LITTLE ROCK. ARKANSAS 72202
(501) 376-9292

MONEY ... MONEY ... MONEY ... MONEY| W
A "'Bargain Man" license will Incresse your Sts-
tion Income and Audlencel
Proven successful for over two years on WDCL,
Dunedin-Clesrwater, WFIR; Roanoke; WEXY, Ft.
Laudardaie & others aiso enjoying profite; Fun &
Ratings with “Bargain Man'.

Cali or write for facts:
PO. Box 1470, Dunedin, FI. 33528.

\ 1-813-784-1480.

Television Programing

SLIDES: $6

=——2%

*MERRY CHRISTMAS  * HAPPY THA ING
B WY, $ SRR

BOB LEBAR ALM DESIGN
240 €AST 55 STREET NVC 10022

Employment Service

BROADCAST

RADIO & TELEVISION
Jobs for West Coast
Over 143 Openings
Call Mike Lawrence 622-2020
Snelling & Snelling 2033 6th Ave.
Sealtle, Washington 98121

Wanted To Buy Stations

For Sale Stations

[ NEW ENGLAND AM’s A

Profitable collegetown AM in
single-station medium market. Ex-
cellent equipment and real estate,
Terms negotiable with downpay-
ment as low as $75,000 considered
for qualified buyer = Asking
$500,000. Contact Bob Kimel in our
New England office at (802)
524-5963 or at RO. Box 270 St.
Aibans, Vt, 05478,

Small metro market AM is attractive
buy at $340,000 with just $65,000
down. Only station in southern N.E.
market, Excellent opportunity for
owner-operator.  Contact  Dick
Kozacko at our Elmira office.

Brokers & Consultants
to the
Communications Industry

THE KEITH W. HORTON COMPANY, INC

1708 Lake Street ¢ Eimira, New York 14902
RO, Box 9468 & (807) 733-7138

S v
NE Msjor AM/FM $1, 700K 20%
SE Metro Fulitime $750K Cash
Fla. Small Fulitime $200K  20%
N.Eng. Metro Deytima $340K  $98K
Mw Major AM/FM  $2,000K nego.

Atlenta—Boston —Chicego—Dalise
New York—San Franclsco

CHAPMAN ASSOCIATES']

nationwide sarvice ]

@

16835 Savoy Drive, Atisnta, Georgia 30341

r ™\
@ Clage "C” FM and powerful full time AM In .
400,000 Metro Market In S.E. - 1.8 million,

Tetms.

o 5000 watt day, 1000 watt night AM plue
Ciass A FM In large central Florida City. New
Low Price. Make sn offer.

* AM/FM In Southern Indiana, Smeil Town, Wall
established station with good real sstate
$225,000. Terms,

® 1000 watt day, 250 night in Western Mon-
tana, Modern City, Sales ebout $200,000.

® AM/FM in Misslesippl. Within 50 miles of
Meridisn, $25,000 down.

e Class "C” sterso station In Missiesippl.
$435,000. Terms.

BUSINESS BROKER ASSOCIATES
615-894-7511

-
rPRINCIPAL LOOKING for full time
AM, FM or combo, in small to
medium size market $150-300K
range.

Box Y-113, BROADCASTING.
e

i
Multi-station owner interested
in inquiring AM or FM stations
In the Southeast. All replies will
be confidential. Write M.D.
Smith, I, RPO. Box 551,

-
offered by R
RALPH E. MEADOR,
Media Broker
KWRT AM & FM
Boonville, Missouri
1975 Gross Sales $241,000
Priced at less than 2
times gross
$425,000,00
Phone or Write
RALPH E. MEADOR,
Media Broker
PO. Box 36
Lexington, Mo. 64067

\_
r

L Huntsville, Alabama 35804. )

816-259-2544

LARSON/WALKER & COMPANY
Brokers, Consuitants & Appralsers
Los Angeles Washington

Contact:

William L. Walker

Suite 508, 1725 DeBeles 8t., N.W.
Weshington, 0.C. 20038

L 202-223-1583

PAUL KAGAN
ASSOCIATES. INC,
100 MERRICK ROAD ROCKVILLE CENTRE N Y 11570 1516) 784.5516 |

L ;
[ )
ANNOUNCING

The opening of the Firm
THE TED HEPBURN COMPANY
Business Brokers specializing in
negotiations, sales and appraisals
of radio and television properties.

Phone: 513/791-8730
Address: PO Box 42401
Cincinnati, Ohio 45242

.

Midwest daytimer W
gross

Ty

estimated
$165,000
Price $275,000

MEDIA BROKERS

APPRAISERS
RICHARD A

1976

AISNORTH MICHIGAN - CHICAGO 60611

&
"512+467-0040 /x5

\
[BROADCASTING’S CLASSIFIED )
RATES

Paysble in advance. Check or money order only.

When placing sn ed indicate ihe EXACT category desired.
Television or Radio, Help Wanted or Situations Wanted, Man-
agement, Sales, E1c. Il this inlormation is omitted we will deter-
mine, according 10 the copy enclosed, where the ad should be
placed. No make goods will be run if all enformation (s not in-
cluded.

The Publisher is not responsible for errors in printing due to il-
legible copy Type or print clearly all copy!

Copy: Deadline is MONDAY for the following Monday's issue.
Copy must be submitted in writing.

No teleph: copy pted

Rates, classitied listings ads:

—Help Wanted. 50c per word—$10.00 weekiy minimum.,
(Billing charge to statlons and firms: 51.00).
—Situations Wanted, 40¢ per- word—$5.00 weekly mini-

mum,
—All other classifications, 60c per word—$10.00 weekly
minlmum.
—Add $2.00 for Box Number per lssue,
Rates, classified display ade:
—Situations Wanled (Personal ads) $25.00 per inch.
—All other $45.00 pet inch,
—More than 4" billed al run-cl-book rate.
— Stations tor Sale. Wanted 1o Buy Stations, Employment Agen-
cies and Business Opportunity adverlising requires display
space.
Repiies 10 ads with a box number should be addressed to Box
Number cio BROADCASTING, 1735 DeSales St, N.W. Wash-

ington, D.C. X
&nDC20036 J
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Stock:index

Approx. Total market
Closing Closin shares capitaii-
Stock Wed. Wed. Nel change % change 1976 PIE out zation
symbol  Exch.  Nov 10 Nov. 3 in woek in waek High Low ratio (000) (000}
3roadcasting
\BC ABC N 37 36 1/4 + 3/6  +  2.06 38 1/2 19 7/8 24 174519 6489203
CAPITAL CITIES cce N 50 3/8 S1 1/2 - 1 1/B - 2.18 55 3/4 42 1/¢ 13 Te762 391,111
M:% CBS N S2 3/6 52 172 + 174 + 4T 860 1/2 b 3/4 i1 28,313 1,493,510
cox cox N 29 374 30 3/4 - 1 - 3,25 37 3/4 28 3/4 10 54863 174,424
3RO8S TELECASTING GGG A 12 1/8 12 + 1/8  +  1l.04 12 1/2 10 7 800 9,700
KINGSTIP COMMUN. KTVY 0 4 376 4 7/8 - 1/8 =~ 2.56 4 7/8 2 1/4 17 461 2+189
LIN LINB 0 16 1/4 15 - 3/4 - 5,00 17 3/6 9 5/8 7 2,382 33,943
MOONEY MOON 0 1 3/64 1 3/6 +00 3 7/8 1 3/4 3 425 743
RAHALL RAHL 0 7 3/8 T 174 4+ 178+ 1.72 7 3/8 4 172 15 10297 9,565
SCRIPPS—HOWARD SCRP 1] 28 28 .00 28 1/2 20 1/2 7 21589 72,492
STARR*% SBG M 2 3/8 2 5/8 - 174 = 9,52 5 2 174 1+ 202 24854
STORER* %% SBK N 2t 376 27 3/8 - 5 5/8 - 20.54 25 1/4 12 3/4 7 4,876 1064053
TAFT TFB N 27 3/8 28 1/8 - 3/6 =~ 2.66 31 172 23 1/4 9 41070 111416
TOTAL 174561 3,056+203
Broadcasting with other major interests
ADAMS -RUSSELL AAR A 2 7/8 3 1/8 - 174 = B.0O 4 3/4 2 5 1,258 3,616
AVCO AV N 12 3/4 16 - 1 176 ~ 8.92 14 3/4 4 1/2 2 111541 1479147
JOHN BLAIR 84 N 9 1/8 8 172 + §/8  + 7.35 11 1/4 5 5 24406 214954
CHRIS-CRAFTax CCN N 5 1/4 “ 7/8 + 3/8  +  T.69 6 3/8 4 172 4,162 21+850
COMBINED COMM. cCA N 16 15 3/4 4+ 1764 + 1.58 20 12 §/8 8 64363 101,808
COWLES CWL N 11 5/8 11 3/8 + 176  +  2.19 11 s5/8 6 1/8 15 3,969 464139
DUN & S8RADSTREET DNB N 28 5/8 28 1/8 + 172+  1.77 33 3/4 24 5/8 17 269571 7600594
FAIRCHILD IND. FEN N T 3/4 7 3/8 + 3/8 + S.0B 11 1/2 6 1/8 10 5,708 4449237
FUOUA FOA N 10 10 3/8 =~ 3/8 - 3,81 10 3/8 4 1/2 8,844 881440
GANNETT CO. GC1 N 36 5/8 36 3/6 -~ /8 - 36 40 32 7/8 18 21,108 773+080
GENERAL TIRE GY N 23 7/8 23 1/8 + 3/6 + 3.264 25 5/8 A1 5/8 7 214954 524151
GLOBE BROADCASTING** GLBYA O 2 3/8 2 3/8 .00 2 7/8 1 1/2 2,783 64609
GRAY COMMUN. 0 6 1/2 6 3/4 -~ 176 = 3,70 T 174 6 & 475 3,087
HAR TE-HANKS HHN N 24 172 25 - 1/2 -  2.00 25 374 17 1/8 12 44383 107,383
JEFFERSON-PILOT JP N 30 1/8 29 S/8 + 172 + 1,68 31 1/8 25 5/8 11 24,078 T725+349
KAISER INDUSTRIES K1 A 12 172 12 172 .00 16 8 & 27598 344,975
KANSAS STATE NET. KSN 0 4 1/8 3 3/ + /8  + 10.00 4 7/8 3 5 1,826 74532
KNIGHT~RIODER KRN N 35 3/8 34 /4 + 1 1/8 + 3,28 37 1/8 28 7/8 13 8+305 293,789
LEE ENTERPRISES LNT A 17 16 7/8 + 1/8  + <74 25 1/2 15 3/8 10 3,352 56,984
LIBERTY LC N 16 1/2 16 5/8 - /8 - .75 18 5/8 9 1/2 6 6,762 111,573
MCGRAW-HILL MHP N 16 1/4 14 1/4 .00 17 12 3/4 9 244690 351,832
MEDIA GENERAL MEG A 16 5/8 16 3/4 - 1/8 = .76 19 172 14 /4 8 7.276 1204963
MEREDITH MDP N 15 7/8 16 1/8 - 1/4 - 1.55 17 5/8 10 1/4 4 3,066 484641
METROMEDI A MET N 23 1/2 24 5/8 =~ 1 1/8 = 4.56 29 3/4 15 ki 64730 158+ 155
MULTIMEDIA MMEOD 0 18 1/2 19 - 172 - 2.63 20 14 1/¢ 10 4y390 819215
NEW YORK TIMES CO. NYKA A 13 3/8 13 5/8 - 176 = 1,83 17 3/8 11 172 11 11,203 149,840
OUTLET CO. oru N 17 1/8 16 172 + S/8 + 3,78 19 12 7/8 5 1,438 244625
POST CORP, POST 1] 13 3/4 13 3/ .00 13 3/4 8 375 8175 124031
REEVES TELECOM®* R8T A 1 7/8 2 1/8 - 174 - 11.76 2172 1 1/8 2,378 41455
ROLLINS ROL N 21 22 - 1 - 4.54 27 3/8 20 ¥4 13 13,406 281,484
RUST CRAFT RUS A 7 5/8 8 1/8 =~ 172 - 6.15 9 7/8 5 5/8 6 2:291 17,468
SAN JUAN RACING SJR N 9 1/4 9 3/4 = /2 - 5,12 10 1/4 T 1/4 6 24509 234208
SCHER ING-PLOUGH SGP N 45 1/4 49 1/2 - 4 1/4 - B.58 59 3/4 45 1/4 17 544037 2,665,174
SONDERL ING SD8B A 12 5/8 13 1/2 - T/8 -  6.48 13 1/2 6 3/4 5 729 94203
TECH OPERATIONS#* T0 A 2 1/2 2172 .00 4 3/4 2 1/2 1,344 3,360
TIMES MIRROR CO. TMC N 19 20 1/6 - 1 Y/& = 6,17 23 3/4 18 1/4 10 33,905 644,195
WASHINGTON POST CO. WPO A 40 7/8 40 1/4 4 §/8 + 1.55 40 7/8 21 3/4 11 44546 185+817
WOMETCO WOM N 11 t/2 11 7/8 - /8 =  3.15 13 1/« 8 7/8 7 91470 1081905
e — TOTAL 377,723 8,860+868
Cablecasting
ACTON CORP. . ATN A 3 3/8 3 1/8 + 176 + 8,00 3 374 1 1/8 16 2,640 8,910
AEL INDUSTRIES#=» AELBA O 2 1/4 2 /8 - 1/8 =  5.26 2 3/8 3/4 1672 3,762
AMECO ACO 1] 1 174 1 /6 .00 1 1/4 3/8 15200 1,500
AMERICAN TV & COMM. AMTY o 19 1/4 18 1/6 + 1 +  5.47 21 3/4 13 172 18 3,359 649660
ATHENA COMM, o 1/8 1/8 <00 172 1/8 2+125 265
BURNUP & SIMS esin 1] 3 7/8 3172 «+ 3/8  + 10.71 6 172 3 1/4 48 89349 324352
CABLECOM-GENERAL cce A 5 4 1/8 + 1/8  + 2,56 8 1/8 4 178 & 2+560 12+800
CABLE INFO. 0 7/8 /6 4 178 + 16.66 1 174 1/4 4 663 580
COMCAST 0 3 1/8 31/8 .00 3 1/4 1 7/8 39 1,708 54337
COMMUN. PROPERTIES**  COMU 0 4 3 3/4 + 1/4 + b6.66 4 1 7/8 15 4y 761 19,044
COX CABLE cxc A 15 7/8 15 1/8 .00 17 3/4 13 17 3,560 564515
ENTRON ENT 0 1 5/8 1 3/4 - /8 = T.ls 1 3/4 1 1/2 2 979 1,590
GENERAL INSTRUMENT GRL N 15 15 3/4 = 3/6 = 476 17 5/8 8 1/4 63 7.178 1074670
GENEVE CORP. GENV 1] 9 1/4 9 1/4 <00 10 6 1/2 62 1,121 10+ 369
TELE-COMMUNICATION TCOM 0 3 3/8 3 + 3/8  + 12.50 5 1/6 2 1/8 48 5,181 17,485
TELEPROMPTER*% 1P N 7 6 1/4 « 3/4  + 12,00 9 3/8 5 3/4 162634 1164438
TIME INC. T N 32 33 -1 - 3,03 34 3/4 32 6 25,000 800,000
TOCOM TOCM 0 2 1/8 2 7/8 .00 3 176 15/8 10 617 1,773
UA-COLUMBIA CABLE UACC 0 14 3/4 14 172 + 1/4 + 1.72 15 9 13 1,700 25,075
UNITED CABLE Tvexz ucTv 5] 2 3/4 2 5/8 + L/8  +  4.76 3 15/8 1,879 Se167
VIACOM VIA N 9 8 5/8 + 3/8 + 4034 11 3/4 T 1/8 9 3,705 335345
TOTAL 96,591 143244637
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Approx. Total marks:
Ciosing Ciosing shares capitali-
Stock Wed. Wed. Net change % change 1976 PIE out zation
symbol  Exch. Nov. 10 Nov. 3 in week in week High Low 1atio {060) {000)
T —
Programing
COLUMBIA PICTURES cPS N 5 5/8 5 3/8 + 1/4 + 4465 T /8 4 172 & b9 T48 37,495
DISNEY DIs N 44 174 “hd 1/4 « 00 63 43 5/8 19 31,010 1,372+19:
FILMWAYS FuY A 6 172 6 174 + 1/4 + 4. 00 10 1/4 S5 1/4 [ 24404 15+624
FOUR STAR 3/8 172 - 1/8 - 25.00 5/8 174 & 667 25¢(
GULF + WESTERN GW N 16 1/8 16 5/8 = 172 = 3.00 26 71/8 15 1/2 & 30,058 484+ 68!
MC A MCA N 33 33 1/2 - 1/2 = 1,49 36 1/4 25 5 174344 572,352
MGM : MGM N 15 164 378 + 5/8 + &34 15 3/4 12 7/8 8 13+102 196.+53(
TELETRONICS . INTL. ] 6 6 174 = 1/4 = 4. 00 9 5/8 3 3/4 10 837 S5+022
TRANSAMERICA TA N 12 3/8 12 38 +00 13 1/4 8 1/4 9 644973 804,04(
20TH CENTURY=-FOX TF N 8 1/8 8 7/8 .00 15 8 3/4 10 T+568 67416¢
WALTER READE WALT ] 1/8 1/8 « 00 EX:} 1/8 & 49296 5337
WARNER WCIY N 24 S/8 25 = 3/8 = 1.50 25 17 172 29 17+001 418+649
WRATHER WCO A 4 4 1/8 - 1/8 - 3,03 5 1/8 3 1/8 8 24244 8+97¢
TOTAL 198+252 3,983,982
_
Service
BBOD INC. 8BDO 1] 21 172 2l 174 + 1/4 + 1.17 22 16 3/4 8 2+513 544029
COMSAT cae N 28 29 - 1 = 3.44 31 374 23 7/8 ) 10000 280.000
O0OYLE DANE BERNBACH payL o0 13 3/4 14 3 1/4 C 1.78 15 3/8 8 /8 7 1.816 24+970
FOOTE CONE & BELDING FC8 N 13 1/2 13 7/8 - 3/8 = 2.70 14 1/4 10 1/4 7 24332 31+482
GREY ADVERTISING GREY 0 12 174 12 1/4 <00 13 1/4 6 7/8 5 1+104 13,524
INTERPUBLIC GROUP IPG N 26 1/2 26 5/8 - 1/8 = o &b 27 16 3/8 7 2+290 60,685
MARVIN JOSEPHSON MRVN 1} 8 5/8 8 3/4 - 1/8 - 142 10 3/8 6 3/4 5 1,854 15,990
MCT COMMUNICATIONS** MCcIC 0 1 378 1 5/8 = /4 - 15.38 3 3/8 1 3/8 16,795 23,093
MOVIELABR MOV A 1 1 1/8 = 1/8 = 11.11 2 5/8 1 &4 1,409 1,409
MPO VIDEOTRONICS##* MPO A 3 1/8 3 3/ - 1/4 = Te&0 & 174 2 3/8 537 1.678
NEEDHAM, HARPER NDHMA 1] T 172 7 3/4 - 1/4 = 3,22 7 7/8 5 &/8 4 823 6+172
A. C. NIELSEN NIELS 1} 18 3/4 20 /6 - 1 Y/2 = 7.40 24 5/8 16 3/4 12 10,598 198.712
OGILVY £ MATHER oGIL o 26 172 25 172 + 1 + 3.92 27 /2 17 8 1,805 474832
Je« WALTER THOMPSON JET N 13 1/8 13 1/8 « 00 14 1/4 T 7/8 9 24649 344768
TOTAL 56+525 T94 0 344
-
Electronics/Manufacturing
AMPEX APX N 6 1/4 6 3/4 - 1/2 - T.40 9 174 4 374 10 10,885 68+031
ARVIN INDUSTRIES ARV N 13 5/8 13 5/8 « 00 16 9 5/8 5 5+959 81,191
CETEC CEC A 1 5/8 1 1/2 + 1/8 + 8.33 2 3/4 1 1/4 9 20244 3,646
COHU, INC, COH A 2 172 2 3/8 + 1/8 + 5.26 3 5/8 2 14 1617 49062
CONRAC Cax N 20 3/4 22 1/4 - 1 172 = 6.74 29 1/8 20 7 1,427 29,610
EASTMAN KODAK EASKD N 84 87 - 3 - 3.46 116 3/4 B4 21 161,347 13,553,148
FARINON ELECTRIC FARN [v] 8 8 +00 11 1/2 7 14 4,291 34,328
GENERAL ELECTRIC GE N S0 7/8 52 1/8 - 1 1/4 - 2.39 58 3/4 46 14 184,581 9,390+558
HARRTS CORP. HRS N 50 50 1/6 - 174 — « 49 54 3/8 33 3/4 11 6,071 303.550
HARVEL INDUSTRIES HARV 1} [ 23/4 + 3 1/4 + 118.18 6 1/2 2 3/4 16 480 2+880
INTL. VIDEQ CORP.2= 1vCp 1] 1 174 1 1/8 + 1/8 + 1i.11 3 1/8 1 1/8 2+701 3,376
MICROWAVE ASS0C. INC MAE N 16 3/4 16 7/8 - 1/8 - - T4 21 1/8 13 3/4 10 1,320 224110
EL] LL1] N 55 174 59 1/2 - & 1/4 o T.14 66 1/2 52 1/2 21 114+240 6+311,760
MOTOROLA MOT N 48 50 - 2 = &4.00 ST 3/4 41 174 22 28+353 1,360,%44
N. AMERICAN PHILIPS NPH N 27 3/4 29 - 1 1/4 S 4.31 33 19 7/8 T 12,033 333,915
OAK INDUSTRIES OEN N 8 7/8 8 7/8 00 12 1/4 7 /4 8 14639 14546
RCA RCA N 24 172 24 1/8 - 3/8 - 1.50 30 18 7/8 12 T44728 1,830,836
ROCKWELL INTL. ROK N 28 /& 28 + 1/4 + =89 32 1/2 23 3/8 8 31+200 881+400
RSC INDUSTRIES RSC A 1 172 1 1/2 - 00 2 1/2 1 3/8 8 2+690 4»035
SCIENTIFIC-ATLANTA SFa A 16 1/2 18 3/8 - 1 7/8 - 10.20 18 7/8 10 174 12 1,657 274340
SONY CORP, SNE N 7 5/8 8 1/64 =~ 5/8 = T.57 g 7/8 T 1/4 23 172,500 1+315+312
TEKTRONIX TEK N 58 3/6 59 1/2 - 3/4 s 1.26 67 “6 1/4 17 8,671 509,421
TELEMATION TIMT [v] 172 3/8 «+ 1/8 + 33,33 1 1/4 1 1+050 525
VARIAN ASSOCIATES VAR N 12 3/8 12 3/4 - a’e = 2.94 17 1/4 12 10 6+838 84,620
WESTINGHOUSE L1 N 15 1/8 16 = 1/8 = 5e46 19 1/8 13 T 87+503 1+323+482
ZENITH lE N 27 26 3/8 + 5/8 + 2+36 38 1/4 23 5/8 13 18+818 508,086
TOTAL 9449843 3840020692
GRAND TOTAL 147514495 56+022+726
Standard & Poor's Industrial Average 110.2 114.0 -3.8

A-American Slock Exchange
M-Midwest Stock Exchange

N-New York Stock Exchange

O-over the counter (bid price Shown)
P-Pacific Stock Exchange

“Stock did not trade on Wednesday, closing

price shown is last traded price.

**No P/E rato is computed. company

registered net loss.
***Stock spliL

Over-the-counter bid prices supplied by
Hornblower & Weeks, Hemphli-Noyes Inc,

Washington.

Yearly high-lows are drawn from trading days
reported by Broadcasting. Actual figures

may vary slightly.

Broadcasting Nov 15 1976
80

P/E ratios are based on eemings per-share
figures for the Jast 12 months as published

by Standard & Poor's Corp. or 8s obtgined

gains or losses.

through Broadcasting’s own research. Earn-
ings figures mre exclusive of extraordinary



Coming at communications
{aw from all angles:
NAB's Erwin Krasnow

Communications law is Erwin Krasnow’s
passion. He practices it, writes about it,
teaches it and, in a roundabout way, even
paints it.

Mr. Krasnow is the new general counsel
for the National Association of Broad-
casters (he stepped in six weeks ago as
John Summers moved up to executive
vice president and general manager). A
prodigious worker, he usually keeps about
*‘eight irons in the fire,”’ as one of his col-
leagues says, and most of those irons re-
late in some way to his profession.

He joined the NAB from the Wash-
ington office of the Kirkland, Ellis & Rowe
law firm, which he served as a com-
munications specialist for 12 years.

His writings include some 20 articles ap-
pearing in law journals and trade publica-
tions on subjects ranging from com-
munications legislation to copyright and
antitrust law, He has also penned several
monographs and is co-author of a book
entitled ‘‘The Politics of Broadcast
Regulation.”” That book, written with po-
litical scientist Lawrence Longley, is an
effort to describe the limits of the FCC’s
power over radio and television, Con-
gress’s influence on the commission and
the increasing impact of citizen groups on
broadcasting. He says he is fascinated by
whatever it is that propels the issues of
broadcasting at the FCC, in Congress and
in the courts.

The more Mr. Krasnow has written and
researched, the more contacts he has made
within academic circles, and he himself
eventually wound up in the classroom. In
recent years he has taught courses about
communications law and politics at Ohio
State University, at American University
in Washington, and even now teaches at
Temple University in Philadelphia a
course on access to the media.

His painting is a leisure-time activity.
But even in that he mixes in a little of his
professional life. The trouble with most
Sunday painters, he says, is that every-
thing they do is different; they have no dis-
tinctive style, no theme. Mr. Krasnow has
an idea for an ambitious series of 60 paint-
ings. By the time he gets to the 60th, he
figures, his style will be revealed. So far he
has done only two, and one of those
decorates a wall of his new office at NAB
headquarters. The theme is immediately
apparent. It shows a series of colored, con-
centric squares, and at their center: a
yellow legal pad.

““] have a lot of energy,” Mr. Krasnow
says. “One of the ways I use my energy
is in teaching and writing. A lot of these

Profilez

Erwin Gilbert Krasnow—Nationa! Association
of Broadcasters general counsel; b. Jan. 8,
1936, Brooklyn, N.Y.; AB, Boston Universily,
1958; JD, Harvard Law School, 1961; LLM,
Georgetown Graduate Law School, 1965;
administrative assistant to Representative
Torbert Macdonald (D-Mass.), 1962-64;
communications attorney, Kirkland, Ellis &
Rowe, Washington, 1964-1976; partner, 1970;
present position, October 1976; m. E. Judith
Levine, September 1960; children —Michael, 5,
and Catherine, 6 months.
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things sort of mesh together.”

There is more on his crowded schedule,
including his activities with bar associa-
tions in Washington. Currently, he is a
member of the executive committee of
the Federal Communications Bar Associa-
tion and is vice chairman of the Com-
munications Law Committee of the
American Bar Association. Past posts in-
clude chairmanships of committees for the
Federal Bar Association and chairmanship
of the Capitol Hill Bar Association, an or-
ganization of congressmen and congres-
sional aides who are lawyers,

The tast affiliation points up one of the
more fascinating facets of Mr. Krasnow’s
past employment—his two years on
Capitol Hiil as administrative assistant to
late Communications Subcommittee

Chairman, Torbert Macdonald (D-Mass.).

Mr. Krasnow served Representative
Macdonald in 1962 and 1963 when John
Kennedy was President. Mr. Macdonald
and the President were fast friends and
spent a lot of time together socially. The
frequent contacts with the White House
made youthful Mr. Krasnow's job more in-
teresting than most on Capitol Hill.

When Mr. Krasnow served him, Mr.
Macdonald was not yet a member of the
Communications Subcommittee. But Mr.
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Krasnow kept in touch after leaving to join
Kirkland, Ellis & Rowe. **Over a period of
time, I tried to convince him—unsuc-
cessfully—that a broadcast license is not
necessarily a license to print money,” Mr.
Krasnow says. “‘But deep down he always
felt that.”

Mr. Krasnow says he is ‘‘euphoric™
about his new job at NAB. He finds much
of his past experience paying off in the
post. *‘All these years of teaching and writ-
ing and representing different types of
clients—I’ve had a chance to use some of
that and it’s been interesting.”

Mostly he likes the new job because it
involves him in regulation and politics at
the level he has written about. “‘It’s a lot
of fun,” he says. ‘‘Instead of these narrow
things where I file applications to re-
license a remote pick-up station for a client
or supplemental ownership reports to
show a change in the trust of a particular
estate, the issues here are just more gener-
al and more interesting.”

He has had little time to get established
in the job because three of his first six
weeks have been spent on the road at
NAB’s fall regional meetings. His first
chore, however, is to establish priorities.
Topmost must be the pursuit of remedies
to broadcasting’s First Amendment prob-
lems, he says. ‘I think the courts are be-
coming increasingly sympathetic to broad-
casters’ First Amendment arguments.”’
For radio, the problem is program format
changes. For TV, it is the fairness doctrine.
Another obvious priority is the problems
broadcasting confronts with cable televi-
sion,

Mr. Krasnow is already well into a per-
sonal project for the association, a com-
pilation he hopes to have out in book form
in January of all the FCC rules and regula-
tions affecting broadcasters. That informa-
tion is available to broadcasters in pieces
from several sources now, including the
NAB legal department, but nowhere
under a single cover.

Mr. Krasnow’s other initial reaction to
the new job is that it is bigger than he
thought. He says he was surprised to learn
how many issues the NAB legal depart-
ment involves itself in—not just before the
FCC, but also the Federal Trade Commis-
sion, the Federal Election Commission
the Office of Occupation, Safety and
Health and others,

He thinks he will have to give up teach-
ing. *‘'I’m going to curtail. [t turns out that
NAB is a total commitment. There are so
many things happening, so many things to
keep up with!” He frames his goal with
that in mind: to do his best at writing
pleadings, arguments and legal briefs.
“I’'m a lawyer,” he says, ‘“‘and I see my
goal as just doing a good job as a lawyer.”



Editorialsz

Unpredictable

The uncertainties of broadcast regulation under a Jimmy Carter
Presidency have been accentuated by the decision of FCC Com-
missioner Benjamin Hooks to become executive director of the
Nationa! Association for the Advancement of Colored People.
Until he got the NAACP call on Saturday, Nov. 6, Mr. Hooks ap-
peared to be in line for the FCC chairmanship, and indeed had
done everything but accept it in comments he made during the
week preceding the NAACP invitation. Now the chairmanship
and Mr. Hooks’s seat will be Mr. Carter’s to fill as soon after his
inauguration as he can get around to FCC appointments.

Conventional politics would suggest that Mr. Carter will selecta
black to succeed Mr. Hooks, who is the first of his race to serve as
an FCC member. The pressures will be great to give the appointee
not only the unexpired portion of the Hooks term but also the
chairmanship, now held by Richard E. Wiley, a Republican with-
out political claim to extended tenure. Among other Democrats
now serving with Mr. Hooks on the FCC, there is none with
ostensible ties to Jimmy Carter. )

Mr. Carter, however, has defied political tradition throughout
his unconventional career and shows no signs now of wishing to
join the establishment. It is that characteristic that troubles
businessmen who exist by FCC regulation. The apprehensions of
the regulated are in no way eased by the recollection that Mr.
Carter promised during his campaign to appoint regulators who
would be congenial to Ralph Nader.

[t may be difficult to predict who or even what kind of person
will succeed Mr. Hooks on the FCC, but it is easier to appraise the
meaning of Mr. Hooks’s departure. If he had remained and been
appointed to the chairmanship, Mr. Hooks would have been
forced into positions of advocacy that would befit a litigant more
than a judge. As Mr. Hooks himself explained in talking with re-
porters last week, he will be freer to fight for black causes in his
NAACP role.

That point ought not to be lost on Mr. Carter in his considera-
tion of appointments to the FCC. The interests of the general
pubtic, as well as its components, must be served if the FCC is to
fulfill its legislated mission.

As to Mr. Hooks himself, he is going to a job that looks ideal
for his talents and experience. He is a political realist with an
evangelical flair, and the combination could not be better suited
to his new assignment. The prediction here is that the NAACP
will flourish under his direction.

Living legacy

A resource having vast potential for broadcasting—and for Amer-
icans generally—~came into being last week with the opening in
New York of the Museum of Broadcasting by William S. Paley, its
founder. The museum, described in more detail elsewhere in this
issue, already has rore than 700 radio and TV broadcasts from
early years taped and indexed in its files and is well started toward
becoming, as the announcement said, ‘‘a major facility for the
storage, cataloguing and exhibition of thousands of priceless
radio and television programs from many sources.”

Mr. Paley, chairman of CBS, has personally guaranteed the fi-
nancing for the museum’s first five years—a commitment ex-
pected to total at least $2 million. No less important to the proj-
ect’s success, he has enlisted the support of other leading broad-
casters including all the major networks and the National
Association of Broadcasters. Robert Saudek, a long-known name
in broadcasting and program production, has been hired full time

as the museum’s president, a staff is at work, viewing and listen-
ing equipment has been installed and the museum officially
opens this week to scholars, historians and, indeed, all comers.

In addition to taped and filmed broadcasts old and new, which
museum leaders hope to expand at the rate of 4,000 a year over
the next few years, the museum expects in time to have equip-
ment exhibits, hold seminars and workshops, issue publications
based on its collections and in general ‘‘serve as a major instru-
ment to advance the broadcast arts.”

Those increments, as they come, will be bonuses. For the mo-
ment it is satisfying enough that broadcasting at last has a means
of rescuing so much of its past from almost certain loss and for
making it available, along with more recent but equally vital and
representative examples, in one place where both this and future
generations may look and listen.

Good try

It comes as a disappointment that NBC has decided to abandon
its News and Information Service for radio. No one can say, how-
ever, that the venture failed for want of effort. No one could ask
NBC to go on spending millions in the dwindling hope of even-
tual recovery—no one, that is, but the FCC if that agency were
obeying orders by the U.S. appellate court to get into format con-
trol.

NBC could not have introduced NIS and stations could not
have subscribed to it if the commitment had been permanent. Yet
that is the commitment that would have been risked if the FCC
were literally observing court decisions that have revoked format
changes upon protest by listeners, however few. If the NIS experi-
ence proves anything, it is that broadcasters must have the
freedom to fail.

To its credit, the FCC has elected to challenge the court on the
grounds that the government has no constitutional business in
the repression of program innovation. Its case gets a piece of real-
world evidence in NBC and NIS.

Foul

Isn’t it about time for the free world to blow the Olympics whistle
on the Communist bloe? The Soviet Union, with its ludicrous
demands for $100 million for television rights to the 1980 sum-
mer games in Moscow (as against $25 million for last year’s
Montreal events) is only the beginning. It goes without saying
that the Russians will want complete control of what is broadcast
for propaganda purposes.

A thought for U.S. networks and sports officials to contempl-
ate: What if Russia held the Olympics and nobody went?

L
Drawn for BROADCASTING by Jack Schmidt

“WJAS-TV is bringing you a first-hour report on last night’s
record-breaking snowfall.”
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EE You Are Superiatively
EPopriilar And PrOoSpperauEs~

W hy Noi Move i o Betier Joih?

Our broadeasting company is made up of people.
We've never been particularly fond of transistors,
tubes, or tape. Qur preference for bright, crea-
tive people, in all fields of radio, has put us where
we are today. The best group of

stations on the Pacific Coast.

-l

This is not a message for on-air people alone.
We want bright people to back up other bright
people. So, if you are convinced that you are
superior in any of the many kinds of positions re-

lated to radio, please convince us.
Interested? Okay, send us a

If you can be replaced easily and
readily, don’t bother to contact us.
We've surrounded ourselves with
men and women who are the best in
the business. The kind of bright
minds that can't be replaced...and
won't be for as long as they want
to be with us.

We want people with so much
talent they have to have freedom
Lo experiment, to grow bigger
and better—or even goof from
time to time. Brilliantly, of course.
If you have this much ability,

If there’s a guy or gal
at a compelitive sta-
tion, some sharpie
you'd like to see move
out of town, why not
pass along this ad
i a plain envelope?
GWB is an equal op-
portunity employer.

tape...not more than ten minutes.
Don't send us an air check. Of
course, we're not asking for tapes
from people who do not expect to be
on the air. A letter and samples
proving that we need you will do

Above all, don’t try to call us.
Don’'t even come near us. But
whether we're amazed by your evi-
dent talents or simply unamazed,
you will hear from us. Confiden-
tially, naturally.

No, we're not expecting to re-
place any of the people who work

we’ll encourage you, pamper
you, respect you. We might even
overpay you.

Are weinterested in employing Big Shots from
Big Town? Yes. But we also firmly believe that
people of exceptional talent come from Podunk
and Flyspeck.

for us now. But all things change.
So, when the time comes that we
need an exceptional talent, we want to know
exactly where to look.

Send your letters and/or tapes to: Bert S,
West, President, Golden West Broadcasters,
5858 Sunset Boulevard, Los Angeles, CA 90028.

Golden Sest Broadaea siers

Radio Division
KMPC Los Angeles + KSFO San Francisco - KEX Portland - KVI Seattle - KVI-FM Seattle
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Introducing the
King of Kensington.
An“Adult Comedy”

for adults.

Open up the sit com Hall of Fame. “The King Canadian Broadcasting Company last year,
of Kensington” is in the tradition of the and it's rated #1 this year as well.
greats. Not an oversimplification or There are 26 half-hour episodes
a cynical exaggeration, “The King available for a Jan. start. Over
of Kensington” is both charming 30% of the U.S. ADI has
and believable. The show is bought the series already.

funny because the stories are X Now your station can
human. It laughs at life with a e\\\\\ have an “adult comedy”
very successful track record. g 4 ~ ‘§\\ for adults, because “The
“The King” was the top I3 \\\ }  King of Kensington” is a

|

rated comedy series on the little bit of everyman.

PSS

A Subsidiary of
Dancer Fitzgerald Sample, Inc.
347 Madison Avenue
New York, N.Y. 10017
Telephone: 212-679-0600




