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el The Yuletide classic for “Christmas Is!” has built a
 ad millions of families features loyal audience, excellent
the talents of Hans - ratings, and community
Conreid, with Benji and goodwill for seven con-
Waldo. secutive years, With sales
performance to match! This
ts the year to attract a
whole new generation of
young viewers.
The City That Fozfg@ﬁz About Christmas
“The City That Forgot <z L. This highly-acclaimed
About Christmas” is a animated family special
worthy companion to = stars Sebastian Cabot,
“Christmas Is!} with quality ¢ A Charles Nelson Reilly, and
- production and high spon- k’ N Y Louis Nye.
4 y sor interest. Last year it ‘ =

ran in over 150 markets, | . Wi

and delivered the ratings G5
and viewer response that it - gl
usher in a classic.
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Alarge and loving audience for family specials from Lutheran Television

—No program charge  Call Mike Vincent or Jan Naji
~3 saleable or PSA minutes  at Lutheran Television 314-647-4900
—High public service value o
—Aud. cassettes/ 16mm prints available % L“th_er an Television
—The shows are available in Spanish  ==e=—= A Serviccol The

— International Lutheran Laymens League
for your Hispanic community. 2185 Hampton Ave., $t. Louis, MO. 63139




Viacom

Twentynew reasons

television’s new

40% network share. 43% network share.

“Sybil I” “Sybil II”
Sally Field and Joanne Woodward star in this

award-winning, two-part film about a real woman
who developed 16 personalities.

Source: NT1, original primetime telecasts.
Audience estimates subject to qualifications on request.

great

42% network share.
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“Nowhere to Hide”

A U.S. Marshall
protects a syndicate
defector in this
action-adventure with

Lee Van Cleef.



Features\V,

why Viacomis
major source for

movies!

41% network share, 39% network share. 41% network share.
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“Savage Bees” “Last Dmosaur”

African bees Richard Boone
invade New Orleans “Judge Horton in a science-fiction
during Mardi Gras. and the thriller about pre-
Ben Johnson stars. historic monsters.

Scottsboro Boys”

Famous trial
of falsely accused blacks in
tense Southern town.

Viacom
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A/V ROUTING SWITCHERS

FEATURES— OPTIONS—

e High Performance ® Additional Audio Matrices
e Clamped Inputs e Breakaway Audio Control Systems
® Vertical Interval Switching e Tally Relay Systems
® Destination Oriented Matrices e Special Control Systems
e Expandable ® Dual Power Supplies
@ Economical e XPT Memory Protection

THE GRASS VALLEY GROUP, INC.

A TEKTRONIX COMPANY
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TheWeek inBrief

POWER SHIFT O Richard Wiley left the FCC last week
and Charles Ferris comes on the scene this week. The
transition, it seems, will be an easy one. PAGE 21.

THE REGIONALS BEGIN [0 NAB hits the road with its
annual fall show, leading off with Chicago. paGE 22.

SPECIAL GRIPE O Agencies begin to complain about
pre-emptions as networks continue to manipulate
schedules. CBS and NBC continue to benefit from
tactical warfare, pulling closer to ABC the week of
Oct. 3-9. PAGE 23.

ON COuRsE O John Shenefield, new chief of the Justice
Department’s Antitrust Division, is not likely to alter the
activist direction that his office has taken in recent years.
Among his ideas: lifting federal regulation from cable
television. PAGE 24.

NRBA IN NEW ORLEANS O House Communications
Subcommittee Chairman Lionel Van Deerlin wins the
hearts of delegates with his talk of total deregulation of
radio. PAGE 26. FCC Chairman Richard Wiley gives an
accounting of his stewardship and appends some words
of caution for his NRBA audience. PAGE 26. A record
turnout of 2,560 in New Orleans and an agenda with
memorable moments prompt the association leaders to
give themselves high marks. PAGE 28.

PLEDGE OF INDEPENDENCE O President Carter sends his
plan for a U.S. Agency for International Communications
to Congress and promises it will be a nonpolitical agency.
PAGE 34.

BATTLE OF ORLANDO O One of the oldest continuing
adjudicatory proceedings on the FCC books resumes as
the commission, on remand order of the courts, again
hears the charges and countercharges of contenders for
channel 9 there. PAGE 37.

MUTING TV’S PIPED PIPERS [0 FTC Chairman Michael
Pertschuk has some choice words about advertisers who
improperty influence children to reach their parents’
pocketbooks. He promises proposals to remedy the
situation within a month. PAGE 40.

STUCK WITH TAB O A federal district judge rules that
CBS cannot collect from advertiser Stokely-Van Camp for
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charges that its agency, Lennen & Newel!, incurred before
going bankrupt in 1972, PAGE 42.

GORE ON GORE O More than 50 wives of senators and
representatives, lead by Tipper Gore, enlist in the crusade
against TV violence. PAGE 46.

TOTVORNOTTO TV O Senate Rules Committee debates
whether to allow television coverage of upcoming debate
on the néew Panama Canal treaty. PAGE 48.

INTO THE BLACK O After five years, pay-cable programer
Home Box Office turns a profit. The pay industry’s largest
company has a history of innovation that's exemplified by
its satellite network. PAGE 50.

FOGARTY AND FRANCHISE FEES O FCC commissioner
supports commission action easing standards for local
communities, but says the FCC lacks authority to set a
limit on such cable system fees. PAGE 53.

POLE BILLS PROGRESS O Cable pole-attachment bills in
both House and Senate are marked up with few changes.
House Communications Subcommittee's version now
goes to the full Commerce Committee, while Senate
Commerce Committee approves its version which
contains a forfeiture provision. Next step is consideration
by the full Senate. PAGE 53.

RCA RECORD O Company posts its best-ever quarter
with an 88% increase in net income and 19% rise in sales
and notes strong advertiser demand for time on NBC-TV
network. PAGE §5.

CBS UP TOO O Sales and earnings records are set by
CBS's four divisions with Broadcast Group sales up 13%
in third quarter. PAGE 56.

ENGINEERS IN CITY OF ANGELS O SMPTE meets this
week in Los Angeles for its annual convention. This year's
gathering is marked by increased interest in television.
PAGE 56. The television agenda appears on PAGE 58 and
exhibitor listings are on PAGE 57.

ARENEGADETO SOME O David McCall may disturb
some of his agency peers when he says that TV prices
aren't excessive. But the board chairman of McCaffrey &
McCall speaks from 28 years of advertising experience
and credentials that attest to his astuteness. PAGE 81.
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Eight nuclear power plants strategically located along the Susquehanna River give
dramatic emphasis to the present and potential concentration of diversified
industries and population centers in the WGAL-TV DMA. With a generating capacity
in excess of 6 million kifowatts the plants now provide electric power for all the
Channel 8 DMA market, as well as adjacent areas. Shown: giant cooling towers for an
instaltation on Three Mile Island operated by Metropolitan Edison Co.

GAl-'l'\! delivers strong uying power
ina diversified area

This pioneer TV station effectively covers the
ey | > entire Lancaster - Harrisburg - York - Lebanon
‘ . DMA. One of the country’s fastest-growing
areas, this prosperous market is outstanding
for its economic and business diversity and
resultant stability. Consider the facts: Manu-
facturing .production $7,407,426,000; agri-

. snimoNTE

i, 1 i ING cultural production $232,935,000; effective
L7 HARRISBURG — - X buying income $7,536,683,000. Cash in on
amin o this outstanding buying power - include
wabiten e - WGAL-TV in your planning.
ml»lnnTc _ I:AIN-CASTER/ cuifren
3 - I_::f:‘”.} "
Represented \
by =
THE LANCASTER-HARRISBURG-YORK-LEBANON, PA.
_____ | MEEKER
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WTEV Providence, R. I./New Bedford-Fall River, Mass.
WGAL-TV Lancaster-Harrisburg-York-Lebanon, Pa.
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ClosedzCircuit®

]
Second stage

Corporate rocket that brought Eugene E
Jankowski from relative anonymity to
executive vice presidency of CBS/
Broadcast Group less than two months ago
shows no sign of losing propulsion.
Announcement of his elevation to still
higher altitude is expected

momentarily.

Mr. Jankowski, 43, worked way up
company ladder from account executive of
CBS Radio network in 1961, after number
of sales positions shifted into numbers
game as VP and controller of parent CBS
Inc., was briefly VP for administration
earlier this year before becoming
executive VP of broadcast group. In that
job, he has taken over day-to-day control
of all four broadcast divisions (TV
network, TV stations, radio and news)
while group president, John A. Schneider,
has assumed outside spokesman and
inside planning role.

o s i i I PP TR

Bigger and bigger

Eight billion dollars in sales that
Television Bureau of Advertising set as
television’s goal for 1980 was both too
little (by at least 20%) and too late {by
nearly three years). That’s present
thinking at TVB, which set $8-billion goal
in 1974 and will see it almost reached this
year, with current estimates at $7.67
billion. Last spring TVB raised 1980 goal
to $9-billion plus, and now it has quietly,
though unofficially, raised it again—to
$10-billion plus.

Newest target is revealed in TVB
projections of TV-versus-newspaper
billings. This year, by TVB's reckoning,
TV will surpass newspapers for first time
in sales for which both compete, reaching
$7.67 billion 10 papers’ $7.60 billion
(BROADCASTING. Aug. 22).1n 1978 TVB
expects television to lead by $8.42 billion
to $8.17 billion, in 1979 by $9.24 billion to
$8.785 biilion and in 1980 by $10.14
billion to $9.44 billion. Estimates exclude
newspaper revenues from liquor,
cigarettes, classified ads and subscriptions,
for which there are no TV counterparts.

|
Last word

Advisory panel of 15 broadcasters will
hold second meeting with key officials of
House Communications Subcommittee
on new communications legislation Nov. 9
in San Diego, home town of
subcommittee chairman, Lionel Van
Deerlin. Panel will be given chance to
counter testimony taken from cable, land-
mobile, public-interest and other groups
taken at subcommitiee hearings since

panel’s first session with subcommittee
ear)ly last summer (BROADCASTING, June
13).

Expected at Nov. 9 session, to begin at 9
a.m. and run to conclusion at Little
America Weslgate hotel, in addition to
Chairman Van Deerlin, are
Representative Lou Frey Jr. (R-Fla.),
ranking minority member of
subcommittee; Harry M. (Chip)
Shooshan 11, chief counsel, and Howard
Chernoff, retired broadcaster, now
consultant to subcommittee. {t's expected
1o be last advisory meeting of this kind
before staff begins drafting legislation.

T ————— PR |

Sporting life

Justice Department, reportedly interested
in whether TV networks had continued
1980 Olympics negotiations with Russia
last year after assuring Justice they had
stopped, has received available
memoranda on subject from House
Communications Subcommittee.
Materials, discussed in subcommittee
hearing (BROADCASTING, Oct. 10), were
turned over at Justice's request three
weeks ago. Meantime, CBS last week gave
subcommittee signed affidavit of Lothar
Bock, West German producer who
ultimately secured Olympics TV rights,
confirming CBS Television Network
President Robert Wussler’s testimony that
Mr. Bock had been warned not to negotiate
during period in question.

That conflicts with what Mr. Bock had
said earlier, according to subcommittee
special counsel, Philip Hochberg. During
hearing Mr. Hochberg said that in
conversations he had had with Mr. Bock,
latter failed to recall meetings at which
network heads were supposed to have
cautioned him. Mr. Hochberg's contract
with subcommittee, which was to expire
Oct. 31, has been extended until Nov. 21.
Further hearings on other segments of
sports inquiry will likely take place Nov.
1-3.

o g ———— |
Outs and ins

White House aides putting together
program to help minorities enter ranks of
communications media owners are turning
to private enterprise for help. Besides
looking to National Association of
Broadcasters task force that will seek ways
to provide minorities with financing to
acquire broadcast properties, they have
also been in touch with National Radio
Broadcasters Association and National
Cable Television Association, as well as
multiple system owners.

Necessary components of
administration’s program, Frank
Washington, consultant to Office of
Telecommunications Policy, says, are
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Insider report: behind the scene, before the fact

industries involved. He indicated he was
encouraged by his talks. He said cable
people have some ideas, and NRBA
members *‘feel strong commitment to do
as much as they can.”

T N —
Tuning out CB

FCC, which has been leaning on citizen-
band equipment makers in effort to reduce
interference television set owners are
complaining of, may next turn its
attention to television set manufacturers.
Chief Engineer Raymond Spence is
considering urging commission toissue
notice of proposed rulemaking aimed at
setting standards for TV tuners that, if
met, would reduce susceptibility to CB
interference. Not all such interference
results from illegal transmissions; some,
engineers say, is fault of television set.

T e e T

Ad quotas next?

House Communications Subcommittee
may get radical legislative proposal from
Rene Anselmo, head of Spanish
Internationat Network, when he testifies
Oct. 20 in session on minorities and
women in panel’s rewrite of
Communications Act. Mr. Anselmo has
been advocating Equal Media
Opportunities Act that would require radio
and TV advertisers to allocate budgets
according to racial or ethnic demographics
of target markets. If market had, say, 20%
blacks and 15% Spanish-speaking people,
broadcast budget would be divided 20% to
black-programed stations, 15% to Spanish-
programed, rest to outlets with general
audience appeal.

e T e -

Price of research

Arbitron Television officials say some 30
stations in 15 markets have signed new
midterm contracts under *‘guaranteed
saving’’ plan offered few weeks ago in new
bid to get TV-rating service out of red
(BROADCASTING, Sept. 12). That’s about
15% of stations to which offer was made,
and Arbitron sources say they're pleased
with progress because it means they're
halfway toward original, private estimate
that about 30% would sign now rather than
wait and take bigger rate increase when old
contracls expire.

Television Bureau of Advertising,
meanwhile, reportedly is continuing to
explore possibility of setting up new,
broadcaster-owned rating service
(BROADCASTING, Aug. 8, et seq.). TVB
committee set up to negotiate with
Arbitron has been disbanded, after
meeting in which Arbitron officials
‘‘refused to budge,” as TVB source put it.



BusinesszBriefly

TV only

Creomulsion O Company will feature its
regular and child's cough syrup in four-
month TV buy starting in mid-November.
Tucker Wayne & Co., Atlanta, will seek
spots in about 55 Southeast and
Southwest markets during day and early
fringe time. Target: women, 18-49.
Frito LayO Company features its
Doritos tortilla chips in nine-week TV
campaign starting this week. Tracy-
Locke, Dallas, is scheduling spots in
about 60 markets during fringe and prime
time. Target: women, 25-49.

Canada Dry 0 Subsidiary of Norton
Simon is arranging two-month TV drive
beginning next month featuring its
Canada Dry mixers. Trends & Associates,
Columbus, Ohio, is placing spots in four

markets during day, fringe and prime time.

Target: men and women, 18-49,
Imperial Sugar Co.0 Company plans
eight-week TV campaign beginning next
week. Tracy-Locke, Dallas, is seeking

Rep appointments

O Kyorrm Los Angeles and
wwwM(FM) Cleveland: Selcom
Inc., New York.

0O WrunaMm-wLYF(FM) Miami and
KYXI{(AM)-KGON(FM) Portland, Ore.:
Buckley Radio Sales, New York.

O Kaiz-am-FM Amarillo, Tex.:
Bernard Howard, New York
{national) and Milam and
Cowart, Dallas (Southwest).

spots in 15 markets during all day-parts.
Target: women, 25-49.

James Industries O Manufacturer is
featuring its Slinky toy in seven-week TV
buy starting this week. Barton, Blair &
Cureton, Columbia, 5.C., is placing spots
in about 75 markets during daytime.
Target: children.

H. P. Hood Inc¢. O Firm N' Fruity yogurt
gets five-week TV push beginning this
week. Hill, Holiday, Connors, Cosmopulos,
Boston. is buying TV spots in 10 markets
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during day and fringe time. Target:
women, 18-34.

Libby, McNeill & Libby O Chunky
peaches will be subject of five-week TV
push starting late this month. Tatham-
Laird & Kudner, Chicago, will seek spots
during day and fringe time. Target:
women, 18-49.

Columbia Pictures O Production group
is launching one-month TV promotion for
its film "You Light Up My Life" beginning
late this month. Joel Poss Advertising,
Atlanta, is purchasing spots in prime,
early and late fringe time in Socutheast
markets. Target: aduits, 18-34 and teen-
agers.

Great Lakes O Company focuses on its
Pine Mountain fireplace logs in four-week
TV promotion starting in early Novembetr.
Draper Daniels, Chicago, i$ handling
spots in 19 markets during fringe time.
Target: total men and women.

Steak & AleD Restaurant chain
schedules four-week TV flight beginning
this week. Tatham-Laird & Kudner,
Chicago, is arranging spots in about 20
markets during prime, day and late news
time. Target: adults, 25-49.

Panasonic O Electronics firm arranges
four-week TV flight for its microwave oven
starting in early November. Ted Bates,
New York, is buying spots in 45-50
markets during fringe time. Target: men
and women, 25-49.

Archway O Cookie Company will air five-
week TV campaign beginning this week.
Archway United, Battle Creek, Mich,, will
purchase spots in 60 markets during day
and fringe time. Target: women, 25-64,

Amchem Products O Industry and
agricultural chemical manufacturer is
placing four-week TV promotion for its
Amiben soybean herbicide beginning this
week. Lewis & Gilman, Philadelphia is
buying in 19 markets during fringe and
prime time. Target: men, 25-49.

Wilson Foods Corp.O Certified franks
are subject of four-week TV push begin-
ning this week. Tracy Locke, Dallas, is pick-
ing spots in about 25 markets during fringe
and prime time. Target: women, 18-49.

Kaiser Aluminum & Chemical O
Corporation will feature its aluminum
products in four-week TV buy starting in
January. Alien & Dorward, San Francisco,
will seek spots in six or seven markets
during fringe and daytime. Target: adults,
18-49.

Lectro-Stik O Corporation focuses on its
Stikki-Wikki childrens product in three-
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FORWARD
RADIO
SELLS!

Watch

profits
STACK UP when you ad-
vertise on a FORWARD
RADIO STATION. We're

your

conveniently located
around the Country and
our REPS are as close as
your telephone.

*WSAU-AM

Wausau, Wisconsin
*WIFC-FM

Wausau, Wisconsin

*WKAU-AM/IFM
Fox River Valley. Wisconsin

*WONS-AM
Tallahassee. Fiorida

*WBGM-FM
Tallahassee, Florida

*WTRF-FM
Wheeling, W. Virginia

o COM ,/Cl .

9 @
R s
£ <
2 3
L] L]
fa) S

& poRatY

Reprasented Nationally by:
PRO-MEEKER RADIO
MINNEAPOLIS; HYETT/RAMSLAND, INC.
WONS/WBGM: SELCOM

week TV promotion beginning next week.
A. Eicoff & Co., Chicago, is placing spots
during children's time. Target: children.

Duofotd O Men's apparel manufacturer
will focus on its Duofold 2 layer
underwear in two-week TV promotion,
costing approximately $100,000, starting
in late November. Evans, Garber, Ligas &
Paige, Utica, N.Y, will place spots in 34
markets during daytime. Target: total
adults.

Pet Inc. O Frozen food division places
spotlight on its waffles in four-week TV
campaign beginning next week. Haworth
Group, Edina, Minn,, is scheduling spots
in 13 markets during day and fringe time.
Target: women, 25-54,

Ralston Purina0 Company is arranging
two two-week TV flights, beginning this
week and in November, for its Liver Dog
Chow and beef, bacon and cheese
products. Wells, Rich, Greene, New York
is buying spots in five markets during day
and late fringe time. Target: women,
18-49,

California Almond Growers
Exchange O Group is placing four-week
TV buy beginning in mid-November,
Steedman, Cooper & Busse, San
Francisco, is placing spots in 13 markets
during fringe and prime time. Target:
adults, 25-49.

Movie Star O Lingerie manufacturer is
arranging four-week TV promotion to start
in mid-November. Western International
Media, New York, is buying spots in about
six markets during day and fringe time.
Target: women, 18-49,

Pizza Hut O Restaurant chain schedules
three-week TV push beginning in early
November. Foote, Cone & Belding,
Chicago, is seeking spots in about 20
markets during fringe time. Target: adults,
18-34.

Arctic Enterprises O Arctic Cat
snowmobile is subject of three-week TV
push beginning this week. Carmichael-
Lynch, Bloomington, Minn., is scheduling
spots during fringe and prime time in
northern markets. Target: men, 25-49.

Hansen Publications O Publisher will
feature its Liberace song book in two-
week TV drive starting this week. A. Eicoff
& Co,, Chicago, will place spots in 32
markets during all day parts. Target:
adults, 35 and over.

Radio only

King Arthur Flour O Company is
placing five-week radio push beginning
this week, Pearson & MacDonald, Boston,
is buying spots in 14 markets including,
Albany and Syracuse, N.Y. Target: women,
25-54,

General Foods O Yuban coffee will get
five-week radio campaign starting in early
November. Grey Advertising, New York
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will select spots in about 15 West Coast
markets including Los Angeles and San
Francisco. Target: women, 35-64.

F & F Laboratories 0 Company plans
five-week radio push beginning in late
November for its F & F cough drops.
Andrew & Thomas, Chicago, is buying
spots in 10 midwest markets including
Milwaukee and Omabha. Target: adults,
12-34.

Rainbo Pickies 0O Company slates five-
week radio drive starting next week.
Biddle Co., Chicago, is placing spots in
New Orleans, Nashvilie and Houston.
Target: women, 25-54.

Mobil Oil O Company slates four-week
radio campaign starting in mid-October.
Doyle Dane Bernbach, New York, is
arranging spots in 16 markets including
Chicago, Milwaukee and San Francisco.
Target: men, 25-54.

Parker Bros.O Game division of
General Mills takes four-week radio buy
for its game, Beggle, beginning in early
November. Humphrey, Browning
MacDougall, Boston, is selecting spots in
nine markets including Detroit, Seattle
and Washington. Target: adults, 25-54.

Pan Am 0O Airline will begin four-week
radio flight next week. Carl Ally, New York,
will schedule spots in eight markets
including Detroit. Target: adults, 25-54.

Renault O Le Car will be featured in
three-week radio buy beginning in mid-
November. Marsteller, New York, will buy
spots in six markets including Boston,
Philadelphia and Washington. Target:
adults, 18-34.

BASF Systems O Division of BASF
Wyandotte will spend about $130,000 on
two-week radio promotion for its cassette
tapes beginning this week. Humphrey
Browning MacDougall, Boston, will seek
spots in 21 markets including Detroit.
Target: men, 18-34.

Radio-TV

Idaho Potato Commission O IPC has
scheduled four-to-seven-week TV and
radio campaign beginning this week.
Foote, Cone & Belding/Honig, San
Francisco, has placed TV spots in 19
markets during day and fringe time and
radio spots in five markets including
Boston and New York. Target: women,
18-49,

Bostonian Shoe Co. O Four-to-five-
week TV and radio promotion will begin
next week. Van Brunt & Co., New York, will
select radio spots in three markets and TV
spots in two markets during fringe time.
Target: men, 25-54.

John Payton O Golden Blessom Honey
gets three-week TV and radio flight
starting this week. Dilorio, Wergeles, New
York, is buying spots in Boston, New York
and Providence, R.l. Target: women, 18
and over.



MondayzMemo*

A broadcast adverlising commentary from Eii Schonberger, president, Pace Advertising, New York.

Radio gives Buxton
maximum efficiency
on a modest budget

How does a small, aggressive restaurant
chain with 13 New Jersey locations out-
maneuver the massive promotional jug-
gernaut of the big fast-food operators in
the New York metropolitan area? And
how does it manage in the process to carve
substantial slices out of both the fast-food
and specialty-food markets in each of its
localities?

It’s the kind of problem that just won't
yield to easy, offhand, stock solutions—
any professional can feel that in his
bones—especially when the dollars avail-
able to do the job fall several degrees
south of minimal.

Yet these were the tasks and terms with
which Lacy Herrmann, the implacable
president of Buxton Country Restaurants,
opened his dialogue with us at Pace Adver-
tising one dreary Monday morning last
February. It came as no surprise. He'd laid
this kind of problem on us many times
before (extravagant goals, diminutive
budget) in an association stretching back
over 17 years and a number of different
corporate relationships.

Since we’d engineered some pretty mar-
keting coups along the lines in question,
both with Lacy and a fair number of our
other clients, we faced the challenge with
reasonable optimism. Besides, we knew
him to be a tough-minded manager who'd
make sharp judgments on our proposals—
and that, we feel, is essential to the success
of any ambitious program.

Lacy Herrmann had taken the reins of
Buxton Country Restaurants in mid-1973.
The original family business had gone
public during the **go-go’" years of the six-
ties, and had expanded without the re-
quisite depth of management and financial
resources. In 1972, Buxton found itself in
Chapter XI. Under the reorganization, Mr.
Herrmann, then chairman of Family
Home Products, and an experienced
capital management specialist, assumed
the presidency and the rebuilding task that
went with it.

After four years, thanks to Mr. Herr-
mann’s painsiaking controls, sound
forecasting and effective planning, Bux-
ton’s financial integrity and service
capability had been restored to the point
where its story deserved exposure. Here
was a quality chain which combined the
efficiency of the fast-food operations with
a more congenial “family’™ style of service

. with a focus on ice cream specialties
which promised to be a strong drawing
card in Buxton's markets.

Accordingly, Mr. Herrmann budgeted
for advertising and promotion, preparing

VAl

Eli Schonberger is one of the founders of Pace
Advertising. and has been president of this
New York agency since 1949. Pace’s account
list ranges from foods to footwear, industrial
equipment to financial services —real estate to
tourism. In addition to advertising in primary
media, Pace is active in public relations,
corporate communications, and all forms of
collateral markeling support.

to sow a mere handful of dollars over the
world’s most expensive marketing area,
and expecting, as I've indicated, nothing
less than a bumper crop of returns on in-
vestment.

We had to rule out research. As much as
we like to work with well-designed, ade-
quately funded market studies, that’s how
much we hate to bind ourselves (o the
half-baked variety. And we well knew that
a decent research effort would leave 100
few dollars available 1o exploit its results.

So we had 1o rely on our knowledge of
the market, and some educated intui-
tions—10 position this client, fix our sights
on target audiences, and develop a media
strategy that would work within severe
budget constraints.

First, it was obvious that we had to con-
fine our effort 1o a single medium. Televi-
sion, of course, would have gobbled up
the frail budget too voraciously. We felt
that for efficiency, reach and penetration, it
had to be radio. And we not only proposed
committing Buxton to a single medium,
but a single station as well.

It takes a degree of courage to make this
kind of recommendation; you stand or fall
with a single choice . .. without any hedg-
ing of your bet; no turning back; no sec-
ond guessing.

We selected wOR{AM) New York for its
credibility, its penetration into the New
York-New Jersey market, and its line-up
of personalities. Based on a determination
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that the initial creative thrust should focus
on Buxton’s family-oriented, community-
centered image, we felt that wor's demog-
raphics maitched our target, and its pro-
graming provided a good environment for
our message.

Pace developed a calchy, contemporary,
up-beat musical ‘*doughnut’’ with a sim-
ple but memorable lyric, ‘“‘Buxton ...
Bringing the Best to You™ ... with live
“centers” to be filled by a variety of wOR
personalities. These ranged from
heavyweight John Gambling in the morn-
ing slot right on through the nighttime
anchor show hosted by the irrepressible
Bob Grant. Seeking the greatest possible
conlinuity that the budget would allow, we
went for multiweek flights in each time
period, maintaining a 52-week commit-
ment on the station as a whole.

Buxton management and agency per-
sonnel spot-checked traffic at various Bux-
ton Country Restaurants to determine
whether the campaign was enhancing
customer loyalty and generating new
traffic. While the readings were generally
quite favorable, the agency wanted a more
reliable index of effectiveness. To ac-
complish this, approximately 100 days into
the campaign, we introduced a benchmark
promotion designed to test the effective-
ness of the media strategy.

The vehicle was an offering of '*Buxton-
Bux'’, each worth 25 cents off a minimum
check of $1. The listeners were invited to
write for a sheet of 10 Buxton-Bux, or a
total of $2.50 in coupons. Over nine
weeks, 6,381 requests were received. More
important, 5,592 Bux were redeemed, and
we could track the redemptions on a store-
by-store basis. The results provided
further confirmation that our promotional
strategy was on the right course.

Naturally, we have also taken care to get
some good merchandising mileage out of
the WOR activity. Buxton guest checks
*‘cross-reference’” the radio coverage, with
the message that both Buxton and woR
‘‘bring the best to you." Giant posters,
featuring woRr personalities—each of them
happily occupied with a big Buxton ice
cream cone—greet cusiomers at the door
of each restaurant. And additional
merchandising projects are on the timeta-
ble.

Here at Pace, we've added one more
piece of solid evidence to our long-held
conviction that radio can provide excep-
tional efficiency when used with sound
marketing sense and creativity. At this
writing, it is apparent that sales increases
have more than met the ambitious projec-
tions, and negotiations are in process to
add to the promotional effort. {t should
come as no surprise that more Buxton Bux
are somehow materializing—10 be dedi-
cated Lo another radio “*buy,” of course!







TODAY
KIDS ARE

GETTING AWAY

'WITH MURDER.

Storer Stations are concerned
and are doing something
about it.

11,256,600 serious crimes were
reported in America during 1975.

43 % of those arrested for
the crimes were under 18 years
of age!

In our schools alone there
were 100 murders, 9,000 rapes,
12,000 armed robberies, 204,000
aggravated assaults. The victims
were students and teachers. The
criminals: other students.

One explanation for our
soaring crime rate: “revolving
door” justice. 65% of all crimes
are, in fact, committed by repeat
offenders. Some laws for youthful
wrongdoers compound the prob-
lem. Like one that makes any
prior crimes by those aged 15 or
younger a sealed record. Not
- even a judge is allowed to see it!

Too often, this has become a
“license to steal.” Or to kill.

Storer Stations are deeply
concerned about the violence and
vandalism ravaging their com-
munities. So, in their programming

vote key segments to juvenile crime.

A good example is
WIBK-TV in Detroit. Sensing
a growing problem, WIBK-TV
began warning Detroit about the
dangers of cutbacks in the Detroit
Police Youth Bureau that left
almost no youth officers in pre-
cincts. As violence grew, WJBK-
TV continued to alert viewers.

Reporters were dispatched
to where juvenile gangs were
terrorizing neighborhoods as well
as slaughtering each other. They
rode with plainclothes squads
assigned exclusively to the gang
problem. They rapped with gang
members. And almost nightly on
the news, they let viewers see and
hear what they learned .

Suddenly on August 15,
Detroit erupted into national
prominence when, after a rock
concert, youth gangs mugged and
raped concert goers.

The day after, WIBK-TV
reporters probed officials on what
would be done. Action came fast.
Police were added to the Youth
Bureau. A strict curfew for under-
17’s was imposed. A WIBK-TV

between gang leaders and the city
council.

And this was only for starters.
A steady barrage of editorials
pushed to change a law that let
social workers put juveniles back
on the street even though judged
guilty. The curfew was defended.
Problems at the Detroit Youth
Home and juvenile court were
delved into.

When the violence finally
faded, WIBK-TV refused to let up:
For a solid month it aired a series
on the larger problem of crime in
our communities, and its remedies.

All Storer Stations have been
waging the fight against juvenile
crime. The way we see it, the more
effective we are in our commu-
nities, the more effective we are for
our advertisers, and the more
effective we are for ourselves.

Fifty years of
broadcasting that serves.

h STORER

and editorials, they continuallyde-  reporter worked as an intermediary STORER BROADCASTING COMPANY

WAGA-TV Atlanta/WSBK-TV Boston/WIKW-TV Cleveland/WJBK-TV Detroit/WITI-TV Milwaukee/KCST-TV San Diego/WSPD-TV Toledo
KTNQ and KGBS Los Angeles/WGBS Miami/WHN New York/WSPD Toledo



B indicates new of revised listing

EE—
This week

Oct. 18-17— National A iation of Broad
management Seminar Hyatt RegencCy Cambndge
Cambridge, Mass.

Oct. 18-19— American Association of Advertising
Agencies western region conference. Hotel del Cor-
onadao, Coronado, Calif.

Oc¢t, 18-21—The Society of Motion Picture and
Television Engineers 119th technical ¢conference and
equipment exhibit. Century Plaza hotel, Los Angeles.
Information: SMPTE, 862 Scarsdale Averue, Scars-
dale, N.Y. 10583,

Oct. 17-18— National A iation of Br
fall regional meetings for radio, TV and englneenng
executives. Hyatt Regency Cambridge, Cambridge,
Mass.

Oct. 17-19—~ Advertising Research Foundation 23d
annual conference. Waldort Astoria, New York.

Oct. 17-19— National Bureau of Standards Seminar

on time and frequency services including applications

to network television and satellites. NBS, Bouider,

Colo. Information: Sandra L. Howe, seminar coordina-

gxzr. I;BS, Boulder 80302: (303) 499-1000. extension
12

Oct. 17-19—New York State Cable Television
Association fall meeting. Sheraton Canandaigua Inn,
Canandaigua.

Oct. 18— National ASsociation of Broadcasters
public meeting on TV programing. New England Life
Hall, Cambridge, Mass.

Oct. 18-20—Seventh annual conference of Western
Educational Society for Telecommunications (WEST).
Harrah's hotel, Reno. Information: Wendell H. Dodds,
WEST '77 chairman, University of Nevada, Reno
89557.

Oct. 19 —Special meeting of the Association of Max-
imum Service Telecasters board of directors. Subjects
will include review of comments filed in the FCC pro-
ceeding dealing with short-separation VHF drop-ins
and with the congressional review of the Communica-
tion Act. Franklin C. Snyder, Hearst Radio, will preside.
Omni International hotel, Atlanta.

Qct. 19—Luncheon by Boston/New England area
chapter of the National Academy of Arts and Sciences.
*Television The Year 1984" will be discussed by
James E. Duffy. president of ABC TV Network; Robert
Wussier. president of CBS TV Network; Lawrence
Grossman, president of Public Broadcasting Service,
and Robert Mulholland, president of NBC TV Network.
Anthony's Pier 4 Restaurant, Boston.

® Oct, 19-Meeting of Metropolitan Washington
chapter of Radio Television News Directors Associa-
tion. Panelists from Capitol Hill. industry and sports
will discuss "Public Relations and the Media"
WTTG(TV) Washington studios.

Oct. 19-20—Twenty-third annual Broadcasters
Clinic, sponsored by the University of Wisconsin-Ex-
tension, Madison. Clinic will teature presentation of
technical papers by equipment suppliers and consul-
tants. Information: Don Borchert, UW Telecommunica-
tions Centes, Vilas Hall, Madison 53706; {608)
263-2157.

Oct. 19-20— National Association of Broadcasters
management seminar. Peachtree Plaza hotel, Atlanta.

Oct. 19.21— Tennessee Association of Broadcasters
annual convention and business meeting. Read
House, Chattanooga.

Oct. 19-21— New Hampshire Association of Broad-
casters annual convention. Margate Inn, Laconia.

Oct. 20—Second annual advertising law conference,
sponsored by the American Advertising Federation
and the Federal Bar Association. Regulatory issues
and policies affecting advertising, particul arly those of

)

Datebooky”

the Federal Trade Commission, wili be examined in
sessions teaturing guest lecturers who are prominent
practitioners of advertising law. Shoreham-American
hotel, Washington.

Oct. 20—"Business Talks” seminar of Financial Com-
munications Society. Biltmore hotel, New York.

Oct. 20— Connecticut Broadcasters Association |all
convention. Stamiord Marriott hotel, Stamford, Conn.

Oct. 20-21— National Association of Broadcasters
fall regional meetings for radio, TV and engineering
executives. Peachtree Plaza hotel, Atlanta.

Oct. 20-21—Meeting of Carnegie Commission on
the Future of Public Broadcasting. Shoreham Ameri-
cana hotel, Washington

Oct. 20-22— Mississippi Cable Tl Associa-
tion annual meeling. Broadwater Beach, Biloxi.

Oct. 20-23 —East Central area conference of Ameri:
can Women in Radio and Television. Stoutfers,
Louisville, Ky.

Oct. 21— Pittsburgh chapter, Society of Broadcast
Engineers regional convention and equipment exhibit.
Howard Johnson motor inn, Monroesville, Pa.

Oct. 21— Kangas Association of Broadcasters fall
management seminar. Wichita, Kan.

Oct. 22— 0Ohio Associated Press Broadcasters fall
meeting. Ramada Inn, Grove City, Ohio.

Oct. 23-24— North Dakota Broadcasters Associa-
tion fall meeting. Holiday Inn, Fargo.

Oct. 23-26—Annual meeting of Association of Na-
tional Advertisers. The Homestead, Hot Springs, Va.

e ——
Also in October

Oct. 25 —Testimonial dinner for Benjamin L. Hooks,
former FCC commissioner and now executive director

Oct. 16-21—Society of Motion Picture and
Television Engineers 119th technical conference
and equipment exhibit. Century Plaza hotel, Los
Angeles.

Oct, 23-26—Annual meeting of Association of
National Advertisers. The Homestead, Hot
Springs, Va.

Nov. 13-18— National Association of Educa-
tional -Broadcasters convention. Sheraton Park
hotel, Washington.

Nov. 14-15— Television Bureau of Advertising
annual meeting. Hyatt Regency hotel, San Fran-
CISCO.

Nov, 18-19—National convention of The Society
of professional Journalists, Sigma Delta Chi.
Renaissance Centet, Detroit. Birmingham, Ala., will
be site of 1978 convention.

Jan. 22-25, 1978~ National Religious Broad-
casters 35th annual convention. Washington Hilton
hotel. Washington.

Jan. 29-Feb. 1, 1978 — Association of Indepen-
dent Television Stations fifth annual convention.
Vacation Village, San Diego.

March 4-8, 1978 — National A iation of

Major meetings

of the National Association for the Advancement of
Colored People. Washington Hilton hotel, Washington.

Oct. 25-27— Inter 1 Thpe A 's home
video systems seminar. Keynote speaker will be John
Chancellor, NBC News. New York Sheraton, New York.
Information: 1TA, 10 West 66th Street, New York
10023.

Oct, 27-28—Conference on food advertising and
labeling, sponsored by The Food and Drug Law in-
stitute. Among sessions will be a review of recent
court cases involving First Amendment rights in com-
mercial advertising and a children's advertising
workshop. Sheraton Park hotel, Washington.

Oct. 28.29—"Interface '77,' conference to provide
broadcast students with prolessional input about that
field. Sponsor is Broadcast Focus. organization of col-
lege students interested in broadcasting. Networks
and other radio-TV related groups will provide
speakers and participants. Statler Hilton hotel, New
York. Information: Bob Tarlet, 89 Longview Road, Port
Washington, N.Y. 11050.

Oct. 28-30—Mideast area conference of American
Women in Radio and Television. Hershey hotel,
Hershey. Pa.

Oct. 29— Florida A iation of Broad
conference. The Beach Club hotel, Naples.

= Oct. 31 —Seminar on communications law and an-
titrust law, sponsored by the Federal Bar Association.
John H. Shenefield, assistant attorney general in
charge of the Justice Department's Anlitrust Division,
will keynole the program. National Lawyers Club,
Washington,

rs fall

]
November

Nov. 1—FCC's new deadline for comments on pro-
posal to add four VHF drop-ins (Charleston, W. Va.;
Johnstown or Altoona, both Pennsylvama; Knoxville,

March 12-15, 1981; Dallas April 4-7, 1982; Las
\(ggas. April 10-13, 1983; Atianta, March 18-21,
4.

April 21-28, 1978 — MIP-TV 14th annual inter-
national markptplace for producers and distribu-
tors of TV programing. Palais des Festivals,
Cannes, France,

Aprlt 30-May 3, 1978 —Annual convention of
the National Cable Television Association. New
Orleans.

June 1.3, 1978—Associated Press Broad-
casters annual meeting. Stoutfer's Twin Towers,
Cincinnati.

June 13-17, 1878— American Women in Radio
and Television's 27th annual convention. Los
Angeles Hilton..Los Angeles.

June 17-20, 1978 — American Advertising Fed-
eration annual convention. St. Francis hotel, San
Francisco.

June 25-28, 1978— Broadcasters Promotion
Association 23d annual seminat Radisson St. Paul,
St. Paul. 1979 convention will be June 6-10,
Nashville.

Sept. 17 20 1978— Broadcast Financial Man-

Television Program Executives ¢onference. Bona-
venture hotel. Los Angeles, Future conferences;
March 10-14, 1979, MGM Grand hotel, Las Vegas;
March 8-12, 1980, Nob Hill complex, San Fran-
CiSCo.

April 9-12, 1978— National Association of
Broadcasters annual convention. Las Vegas.
Future conventions: Dallas, March 25-28, 1979;
New Orleans, March 30-April 2, 1980:; Las Vegas,

iation's 18th annual conference,
Dunes holel and country club, Las Vegas. 1979
conference will be Sept. 16-19 at Waldorf Astoria,
New York.

Sept. 20-22, 1978- Radio Television News
Directors Association international conference.
Atlanta Hilton hotel, Atlanta; 1979 conference will
be at New Marriott hotel, Chicago, Sept. 11-14;
1980 conterence will be at Diplomat hotel.
Hollywood-by-the-Sea, Fla.
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Exclusive from Ei

NEC’s all-new
MNC-711/CP

Cinema Products Corporation
announces the introduction of a
totally new ENG camera of such high
quality and reliability that we are proud
to put our name and logo on it.

Manufactured by NEC —the second
largest broadcast equipment manufacturer in
the world—the MNC-71/CP represents a major
technological breakthrough in the use of
advanced integrated circuitry techniques.

NEC is the only manufacturer of ENG
cameras to use large scale integrated (LSI)
circuits, dramatically reducing the number of
individual circuit components in the camera.
As a result, the MNC-71/CP is significantly
more stable in performance, as well as 7 to 14
times (!) more reliable in circuit operation.

With the introduction of this remarkable
new ENG camera, Cinema Products and
NEC provide the perfect combination for the
electronic side of a balanced TV-news
operation.

Cinema Products is the
exclusive distributor of the
MNC-71/CP throughout
North America. For further
information, please write to:

The relia_le ENG cae_ra

Technology inine Service Of Creativity
2037 Granyille Avenue, Los Angeles California 90025
Telephone: (213) 478-0711 M Telex: 69-1339 W Cable: Cinedevco

Cinema Products’ commitment to the
television news gathering industry remains
the same as it has been with the CP-16, widely
recoghnized as the finest newsfilm camera in
the world. We will provide the MNC-71/CP with
the same reliable backup: liberal warranty
terms, an extensive dealer organization,
centrally-located warehouses fully stocked
with modular replacement components, and
full factory support. And since NEC directly
manufactures all circuit components for the
camera, you are guaranteed a full supply of
replacement parts for the life of the camera.

As our track record with the CP-16
shows, no one understands better than we do
how vital it is for the TV-news cameraman to
have a reliable camera to work with.

Remember, you can’'t go “live” with
a dead ENG camera! So, make the most
of your ENG dollar with the MNC-71/CP,
the reliable ENG camera with reliable
CP backup!

For an exciting demonstration
of the. new MNGC-71/CP video
camera, visit us at our SMPTE
show booths 41, 42 & 43,




Tenn. and Salt Lake City). Replies are now due Dec. 1
(Docket 20418). FCC, Washington.

Nov. 1 —Awards presentation, [/S. Television Com-
mercials Festival. Deadline for entries was Oct. 1.
Chicago.

Nov. 2—World Future Society's conference on Com-
munications and Society: Policies for the Plannable
Future. Topics t0 be discussed include role of FCC,
cable versus broadcast television. frequency alloca-
tion and electronic mail. Keynote speaker will be Harry
M. (Chip) Shooshan, staff director of House Subcom-
mittee on Communications. The Ford Foundation, New
York. Contact: The World Future Society, 4916 St. Elmo
Avenue, Washington 20014,

Nov, 2-3--Tenth AM directional antenna seminat.
sponsored by MNational A iation of Broadcasters.
Carl Smith & Associates will handle program. Mariiott
Inn, Cleveland.

Nov. 2-4—American Association of Advertising
Agencies central fegion annual meeting. Ambassador
hotel, Chicago.

Nov. 3— FCC’s new deadline for comments on pro-
posal to require 45-day advance notice of intent to sell
broadcast stations. Replies are now due Dec. 1
(Docket 21352). FCC, Washington.

Nov. 3-4— [nstitute for Democratic Communications
“Media Ethics: Problems and Pressures” conference.
Speakers will include Ron Nessen, former presidential
press secretary; Anthony Lewis, New York Times col-
umnist; Robert Maynard. Washington Post corre-
spondent. George Sherman Union, Boston. Informa-
tion: Conference coordinator. School of Public Com-
munication. Boston University, 640 Commonwealth
Avenue, Boston 02215 telephone (817) 353-3450.

Nov. 3-4—Oregon Association of Broadcasters fall
conference. Valley River Inn, Eugene.

Nov. 4-5— National Broadcast Editorial Association
regional seminar. Former FCC Chairman Richard
Wiley will be Friday dinner speaker. Sheraton Plaza
hotel. Chicago.

Nov. 4-5—Fifth annual Midwest Seminar on

Videotape and Film, sponsoied by the Chicago Film
Council, Chicago Television Guild, IFPA Film and
Video Communicators and Society of Motion Picture
and Television Engineers. Downtown Marriott hotel,
Chicago.

Nov. 4-8—Eighth annual national radio conference of
Loyola University of Chicago. Open to all college and
high school station personnel. Downtown Lewis
Towers campus. Chicago. '

Nov. 5— Mississippi Broadeasters Associati
gram seminar, Jacksonian Inn., Jackson, Miss.

Nov. 8-7— National Association of Broad 8
management seminar. Marriott hotel, Denver

Nov, 7-8— National A iation of Broadcasters fall
regional meeting for radio, TV and engineering execu-
tives. Marriott hotel, Denver,

Nov. B-10—Midcon electronic convention and ex-
position, sponsored by regicnal Electronic Represen.
tatives Association. O'Hare International Convention
Center and Hyatt Regency O'Hare hotel, Chicago.

u Nov. 9—0hio A iation of Broadcasters-Ohio
Retail Merchants joint meeting. Maurie Webster,
Webster Group, will be principal speaker Sheraton-
Columbus, Columbus, Ohio.

Nov. 9-10— National Association of Broadcasters
management seminar. Sheraton Harbor Island Inn, San
Diego.

Nov. 9-11—Western Cable Show, sponsored by the
Arizona Cable Television Association, California Ca-
ble Television Association and Hawaii Cable Televi-
sion Association. Town and Country hotel, San Diego.

pio-

‘Nov. 10—Fall meeting of National Association of

Broadcasters radio code board. Sheraton Harbor Is-
land Inn hotel, San Diego.

Nov. 10-11— Natiocnal Association uf Broad

fali regional meetings for radio, TV and englneenng
executives. Sheraton Harbor Island Inn hotel. San
Diego, Calif.

Nov. 10-11—Seminar on Canadian-American refa-
tions, “Accountability and Responsibility in North
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American Communications System: Future Perspec-
tives?" sponsored by University of Windsor. Among
participants in panels and discussions: Henry Geller
and Ronald S. Homet, Aspen Institute; Karen Possner,
House Subcommittee on Communications staff assis-
tant; Benjamin Hooks, National Association for the Ad-
vancement of Colored People and former FCC com-
missioner; Hartford Gunn, Public Broadcasting Ser-
vice, and Robert Lewis Shayon, Annenberg School of
Communications, University of Pennsylvania. Law
building, University of Windsor Windsor, Ont.

Nov. 10-11—Practicing Law Institute seminar,
"Communications Law 1977 Session in antitrust area
will include discussion of television-newspaper
crossownership. The new copyright law, access by the
press o courtrooms and prisons, and recent develop-
ments in libel practice are also among topics. Bar-
bizon Plaza hotel. New York.

Nov. 10-13— National Association of Farm Broad-
casters convention. Crown Center. Kansas City. Mo.

Nov. 10-13—American Advertising Federation
western regional conference. Newporter Inn, Newport
Beach, Calif.

Nov. 11— National Association of Broadcasters
public meeting on TV programing. San Diego.

Nov. 11-12—West Coast convention of Intercollegi-
ate Broadcasting System. University of California at
Berkeley's KALX-FM will be host station. Jack Tar
hotel, San Francisco.

Nov. 11-20— The Virgin Islands International Film
Festival and awards that will include TV productions
as a category. St. Thomas, Virgin Islands. Information:
J. Hunter Todd. Festival of the Americas, Box VIFF
7789, St. Thomas USVI 00801; (808) 774-7708.

Nov. 13-14— National Association of Broadcasters
management seminar. Fairmont hotel, Dallas.

Nov. 13-18— National A iation of Educational
Broadcasters convention. Sheraton Park hotel, Wash-
ington.

Nov. 14-15— National A iation of Broadcasters
lall regional meetings for radio, TV and engineering
executives. Fairmont hotel, Dallas.

Nov. 14-18— Television Bureau of Advertising’s an-
nual meeting. Guest speakers will include James R.
Williams, president, National Retail Merchants
Association; Roy T Bergold of McDonald's Corp.:
Charles R. Stuart Jr. of Bank of America; William Wade
of Alpha Beta Supermarkets, and Bill Brower of Ster-
ling Institute, sales-training specialist. Hyatt Regency
hotel, San Francisco.

Nov. 14+17— The National Association of Regulatory
Utility Commissioners annual convention. Hyatt
Regency hotel, New Orleans.

Nov, 16-19—National convention of The Society of
Professional Journalists, Sigma Delta Chi Renais-
sance Center, Detroit.

8 Nov. 1820 —National Commission on Cooperative

Arrangements conference on communily colleges

and community college leadership. Washinglon

Hilten, Washington. Contact: NCCA, 1875 Connec-

:_)ucsul5 Avenue, N.W, Washington 20009; {202}462-
05.

Nov. 17-18— Arizona Broadcasters Association fall
convention and annual meeting in conjunction with
the Arizona Society of Broadcast Engineers conven-
tion. Doubletree Inn, Scottsdale.

Nov. 18-18—Meeting of board of directors. Ameri-
can Women in Radio and Television. Los Angeles
Hilton, Los Angeles.

Nov. 20-21—Meeting. board of trustees, American
Women in Radio and Television’s Educational Foun-
dation. LOS Angeles Hilton, Los Angeles.

Nov. 25— FCC's new deadline for comments in inqu-
iry Into use of subcarrier frequencies in aural base-
band of television transmitters (Docket 21323).
Replies are now due Dec. 9, FCC, Washington.

Nov. 27 Dec.1 Annual conference of North Amer-
ican Br t Section. World A iation for Chris-
tign Communication. Representative Lionel Van
Deerlin (D-Calif) will speak Nov. 29. Towne House
hotel, Phoenix. Information: Rev. Edward 8.
Willingham Jr. 600 Palms building, Detroit 48201.

Nov. 28-29—Gospel Music Association meetings
and seminars. GMA'S annual Dove Awards ceremony
will be held Tuesday night. Hysalt Regency hotel,
Nashville.




ey
December

Dec. 1~ FCC's deadline for comments in inquity ex-
amining economic relationship between cable and
broadcast television, including cable demand and
penetration. audience diversion. audience-revenue
relationship and service to publlic (Docket 21284)
FCC. Washington.

Dec. 1-2—Society of Broadcast Engineers (Kentucky
chapter) regional convenlion, and equipment exhibit.
Senator Barry Goldwater (R-Ariz) will be banquel
speaker on rote of engineers and proposed revamp of
Communications Act. Marriott Ian, Clarksville, ind.
(Louisville area).

Dec. 16— FCC’s deadline for comments in matter of
FM quadraphonic broadcasting (Docket 21310).
Replies are due Jan. 16. 1978. FCC, Washington.

= ]
January 1978

Jan. 3 - FCC's new deadline for comments In inquiry
relaling lo the commission’s radio operator licensing
program, Replies are now due Jan. 31, 1978 (Docket
20817). FCC, Washington

Jan. 5-B— Electronics Industries Association/Con-
sumer Electronics Group 1978 Winter Consumer
Electronics Show. Las Vegas Convention Center/Hilton
hotel, Las Vegas

Jan, 10— Tennessee Association of Broadcasters an-
nual legislative receplion. Nashville

Jan. 18-20— National Association of Breadcasters
joint board meeting. Cerromar hotel, Puerto Rico.

Jan. 16-30— National Association of Farm Broad-
casters agricultural seminar at sea. Aboard Queen
Elizabeth It, sailing from East Coaslt to Los Angeles.
Contact: Russell Pierson, WKY(AM)-KTVY(TV)
Oklahoma City.

8 Jan. 19-21 —First U.S/Soulheast Asian Telecom-
munications Conterence and exhibition, sponsored by
Electronic Industries Association’s Communication
Division. FCC Chiet Engineer Raymond E. Spence Jr
will be keynote speaker. Singapore.

8 Jan. 21— Florida Association of Broadeasters
midwInter conference fealuring license-renewal semi

nar. Errol Estate Inn and Country Club, north of Orlan-
do, Fla.

8 Jan. 22-24-—South Carolina Broadcasters
Association winter convention. Sheralon Inn (-85,
Hearon Circle. Spartanburg, S.C.

Jan. 22-25— National Religious Broadcasters 35th
annual convention. Washington Hilton hotel, Wash-
ington.

8 Jan, 27-18—Annual meeling of Northwest
Broadeast News Association i conjunction wilh
Radio and Television News Directors Association.
Sheraton Ritz. Minneapolis.

Jan. 29-Feb. 1 — Association of Independent Televi-
sion Stations (ifth annual convention vacation Village,
San Diego

e — ____—
February 1978

8 Feb. 9 —Ninth annual Abe Lincoln Awards presen-
tation of the Southern Baptist Radio-Televisivn Com-
mission. Dr. Billy Graham will be keynote speaker and
will accept the commission's Distinguished Com-
munications Medal. Tarrant County Convention Center.
Fort Worth.

8 Feb. 16-19— Howard University's séventh annual
communications conference. Mayflower hotel. wasn-
ington. information: Howard University School of Com
munications, Washington 20059; (202) 636-7690

B Feb. 17-18— Nebraska Associated Press Brood-
casters Assoctation annual convention. Omaha.

B Feb. 24 —Deadline for enlries by FM stations in
U.S. and Canada for 101h annual Armstrong Awards for
excellence and originality in FM programing. Com-
petition 15 administered by Columbia University,
where late Edwin Howard Armstrong was professor of
electrical engineering and researcher Entry forms; Ex-
ecutive director, Armstrong Awards, 510 Mudd build-
ing. Columbia Universily, New York 10027




March 1978

March 4-B— National Association of Te Pro-
gram Executives conference. Bonaventure hotel.
Chicago.

s March 13-18—Annual spring conference of
Electronics Industries Association. Washington.

= March 17-18—National convention of Inter-
collegiate Broadcasting System. Biltmore hotel, New
York.

B March 22-24 — Indiana Broadcasters Association
spring membership meeting. Marriott Inn, In-
dianapolis.

—
April 1978

April 8-12— National Association of Broadcasters
annual convention. Las Vegas.

April 21-286—-MIP-TV, 14th annual international
marketplace for producers and distributors of TV pro-
graming. Palais des Festivals, Cannes. France.

® April 24—Twentieth annual Broadcasting Day.
sponsored by Floride Association of Broadcasters
and University of Floride College of Journalism and
Communications. FAB board will hold its spring meet-
ing on preceding day' (Sunday). Reitz Unicn, campus,
Gainesville.

April 30-May 3 —Annual convention of the National
Cable Television Association. New Orleans.

May 1978

= May 5-8-—Sixth annua! Gospel Radio Seminar.
Chairman of steering committee is Jim Black. director
of gospel music, SESAC. Airport Hilton, Nashville. In-
formation: Gospel Radio Seminar, PO. Box 22912,
Nashville 37202.

® May 21-24—Tenth annual Southern Educational
Communications Association conference. WOCN-TV
Nashvilie will be host. Opryland hotel, Nashville.

May 24-27— National Associ of Broad
radio programing college. Hyan Regency hotel
Chicago.

OpenzMike’

No magic formula

Epitor: Under the *‘fairness doctrine,” a
response to your Sept. 26 editorial,
‘“‘Presto Change-o," alluding to National
Cable Television Association prestidigita-
tions for cable deregulation, is called for.

The FCC's responsibilities do not in:
clude judging the adequacy or inadequacy
of the new Copyright Act. The FCC is
obligated only to respond to any regulatory
challenges that new technologies might
present.

Using a phrase from your editorial of
last week, ‘‘those with short memories are
reminded”’ that the very FCC rules the ca-
ble TV industry is attempting to have re-
pealed were based on assumptions of ad-
verse impact which to this day have no
foundation in fact. If trying to get out from
under onerous rules which rest on false
premises is somehow wrong, we plead
guilty as charged.

BROADCASTING has often editorialized
on the subject of excessive and unneeded
regulation of the broadcast industry, saying
federal regulation should be imposed only
where there is a demonstrated harm to the
public interest. Then certainly the cable
industry cannot be scored for demanding
that that criterion be applied to it as well. —
Stuart F. Feldstein, vice president, general
counsel, NCTA, Washington,

Heard it wrong

EDITOR: The Bell System strenuously ob-
jects to two consumer groups represented
by Media Access Project questioning
whether two of our business-sales TV
commercials pose a fairness-doctrine
violation (BROADCASTING, Sept. 26). They
are misinterpreting the objective of this
advertising effort.

The theme being challenged—"*'The

system is the solution’—is a succinct

statement of our marketing emphasis on

developing communications Systems de-
signed to solve specific customer prob-
lems.

It is a basic expression of the Bell
System’s marketing philosophy and is at
the heart of all our business print, exhibit
and TV sales messages. It is clearly ad-
dressed, in all media, to business people.
In context, in all media where it appears,
the line carries the obvious meaning that
the business communications system de-
veloped and provided by the Bell System
can be a solution to a problem facing a
manager in a customer firm. It has no rela-
tionship to any legislation or antitrust suits
currently pending.—John A. Howland,
assistant vice president-advertising,
AT&T, New York.

‘Where’s my money?

EDiTOR: In reply to Alan Gottesman’s
allegation that the government is paying
high subsidies to radio stations (‘*‘Open
Mike,” Sept. 12), if KLUV is receiving such
subsidies, then the Post Office Depart-
ment has failed to deliver our checks.—
J. P Robillard, president KLUV(AM)
Haynesville, La.

Page party

Eoitor: | read Hal Davis’s Aug. 29 letter
about the CBS pages with much interest. |
too served, and spent the summers of
1943 and 1944 working on the staff at
Playhouse Number Two and Three, now
the Ed Sullivan Theater, as a backstage
page. When 1 was radio vice president for
the Merv Griffin Group, headquartered in
Connecticut, | met many former pages.
How about a CBS reunion?— Bob Ardrey,
area vice president, Pacific FM Inc.,
Kikitam) Honolulu.
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These stations have ability, style,

timing, programming know-how, fore-

sight, initiative, money and success.

They also have Welcome Back, Kotter.

WNEW-TV
KTTV
KRON-TV
WNAC-TV
WTTG
WEWS
WTAE-TV
WTCN-TV
WXIA-TV
WTTV
WBAL-TV
WISN-TV
KBTV
KTXL
KMBC-TV
WXIX-TV
KTAR-TV
WCMH
WMC-TV
WDTN
KTEW
KARK-TV
WMT-TV
KREM-TV
WKJIG-TV

New York

Los Angeles

San Francisco-Oakland
Boston

Washington, D.C.
Cleveland

Pittsburgh
Minneapolis-St. Paul
Atlanta

Indianapolis
Baltimore

Milwaukee

Denver
Sacramento-Stockton
Kansas City
Cincinnati

Phoenix

Columbus, Ohio
Memphis

Dayton

Tulsa

Little Rock

Cedar Rapids-Waterloo
Spokane

Ft. Wayne

WARNER BROS.TELEVISION DISTRIBUTION

O

AVWARNER COMMUNICATIONS COMPANY



HOW CAN

A RADIO STATION

IN MANITOU SPRINGS,
COLORADO, AFFORD A

FULL PAGE AD IN |
BROADCASTING MAGAZINE?

EASY. READ THE COLORADO SPRINGS, COLORADO,
ARBITRON. OUR REP, SELCOM CAN TELL YOU
WHY WE'RE THE BEST BUY IN SOUTHERN COLORADO.

am, /fm,
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Clear sailing
for first days
of Ferris FCC

Senate gives one of its own an
85-t0-0 send-off; Tyrone Brown
nomination expected any day now;
Wliey makes his final farewells

Charles D. Ferris moves into the chair-
manship of the FCC tomorrow (Tuesday)
under circumstances that appear
auspicious. The Senate, in a roll-call vote
unusual in such matters, confirmed his
nomination last Monday (Oct. 10) by a
vote of 85-to-0. And this afternoon, in a
White House ceremony, Vice President
Walter Mondale is to swear him in as a
member of the commission.

And those were not the only positive
signs. The White House was expected mo-
mentarily to announce the nomination of
Tyrone Brown to succeed Commissioner
Benjamin L. Hooks, who resigned in July
to take over as executive director of the
National Association for the Advance-
ment of Colored People. Thus, it seemed
likely Mr. Brown could be confirmed
before Congress recesses, possibly early
next month, which would bring the com-
mission up to full strength now, rather
than next January.

Mr. Ferris will be taking over the office
vacated by Richard E. Wiley, who last
week spent his final FCC days in farewells
and at a regulatory agency management
seminar sponsored by the Administrative
Conference of the U.S. (in Charlottesville,
Va., on Friday and Saturday).

But Thursday was his day to say goodby.
About 20 minutes into the commission
meeting that morning he interrupted mat-
ters to turn the gavel over to Commis-
sioner Lee, the senior member in point of
service and who served as acting chairman
for the remainder of the week. ““No one
has waited so long for so little,”” was the
acceptance comment of the commission’s
quipster.

But Mr. Wiley, who had joined the com-
mission as general counsel in 1970 and
was named a commissioner in 1972 and
chairman in 1974, wasn’t ready to vacate
the premises just yet. On Thursday after-
noon, the commission held a gathering in
the meeting room for employes and others
who wanted to say goodby, and the room
was filled to overflowing. Among those
present were two former commissioners—

Broadcast

Nicholas Johnson, now chairman of the
National Citizens Committee for Broad-
casting, and Robert Wells, vice president
of Harris Enterprises Group. based in
Garden City, Kan., who was at the com-
mission ‘‘on business.”

Commissioner Lee, who served as
master of ceremonies, ‘‘roasted’’ the
chairman with good-natured ribbing for
about 15 minutes. ‘“*“We’re not losing a
friend but gaining a well-heeled lobbyist,”
Commissioner Lee noted.

And he concluded his remarks with a bit
of doggerel, which ended on the same
note:

“But you'll be in town (confirming our
hunches),

Sipping martinis at 50-buck lunches,

Advising your clients and ieading the bar

But without us to (ahem) guide you,

You may not go far.

We know that you'll miss us,

But not all that dough

From Wiley, Kirkland, Ellis & Rowe.”

Mr. Wiley is joining the Washington
office of the Chicago-based firm of Kirk-
land & Ellis as a managing partner. {The
Washington office, now known as Kirk-
land, Ellis & Rowe, will drop the last name
from its title next Jan. 1, when Frederick
M. Rowe leaves the firm, initially for a
year's sabbatical in London.) Although
there is no confirmation, it's believed that
Mr. Wiley's initial salary will be in the
$125,000-8150,000 range, with future
escalations when he begins to participate
in the firm’s profits.

o

o
—

=

All yours (for the weekend). Departing FCC Chairman Richard E. Wiley (r) passed the

INGAOCKIZ

As a former commissioner, Mr. Wiley
will be barred by conflict of interest laws
from ever participating in matters— prin-
cipally adjudicatory matters—in which he
had a ‘‘substantial responsibility’’ as a
commissioner. However, under the so-
called *‘Dean’Burch precedent,” the firm
would not be barred from participating in
such matters provided Mr. Wiley is
screened from involvement in the cases
and from participating in the profits from
them.

Mr. Wiley would also be barred for one
year from appearing before the commis-
sion in any matter for which he had
“official responsibility,”” although he
would not be barred from discussing the
matter with associates or a client. A one-
year ban on appearing before the commis-
sion on any matter that applies to commis-
sioners who do not complete their terms
does not apply to Mr. Wiley, who com-
pleted his.

Mr. Ferris's treatment by the Senate and
the administration is seen as an indication
of the strength of the connections he has
made in his 13 years as a top aide to then-
Senate Majority Leader Mike Mansfield
(D-Mont.) and, since January, as general
counsel to House Speaker Thomas P. (Tip}
O’Neill Jr. (D-Mass.).

Normally, a noncontroversial nomina-
tion is perfunctorily disposed of by voice
vote. However, in the case of Mr. Ferris, a
““hold™ was placed on the nomination—
thus blocking Senate action before the Oct.
8-9 weekend—by Senator William D.

gavel to senior commissioner, and from that moment on the acting chairman, Robert E. Lee
last Thursday morning during the FCC's reguiar meeting. The assignment will last until
this afternoon (Monday) at 4 p.m., when Charies Ferris is sworn in (at the White House, and
by Vice President Mondale) as the commission's new chairman.
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ris’s. It was, said a Senate source, a
‘‘joke.” Then, on Monday, Senate Ma-
jority Leader Robert Byrd, reportedly at
Mr. Ferris’s request, asked for the voice
vote—and 85 senators went on record in
support of the nomination.

As for the swearing-in, Mr. Mondale,
who spent 12 years in the Senate before
his election as Vice President last year,
knows Mr. Ferris. And an aide said the
Vice President, who receives many re-
quests o participate in swearing-in
ceremonies, tries to accepl those in which
he has a personal interest.

The nomination of Mr. Brown, a former
general counsel for Post-Newsweek Sta-
tions who is now a tax lawyer in Wash-
ington, had been an on-again, off-again
thing. Long regarded as the While
House’s choice for one of the two seats
open last summer, he asked that his name
be withdrawn from consideration after Mr.
Ferris was nominated to the seven-year
term (BROADCASTING, Sept. 12).
However, a week laler, under heavy White
House pressure and after talks with Mr.
Ferris and members of the Congressional
Black Caucus, he reconsidered and said he
would accept the remaining 21 months of
Mr. Hooks’s term (BROADCASTING. Sept.
19). At that point, the Federal Bureau of
Investigation’s background check, routine
in such matters, was begun.

Mr. Ferris will not have a great deal of
time to ease into his new duties. Besides
having to pick a personal staff of four
professionals, he will be primarily respon-
sible for filling key vacancies in the com-
mission staff (BROADCASTING, Oct. 10).
And beyond personnel matters, Mr. Ferris
faces tough policy questions. One involves
the inquiry into alleged network domi-
nance over the television industry, an in-
quiry that was stalled last summer when
Senator Ernest Hollings (D-S.C.), blocked
funds for the staff the commission said it
needed. Senator Hollings, chairman of the
Senate Communications Subcommiltee,
said he felt the inquiry should be shaped
by the new chairman. And Mr. Ferris
promised at his confirmation hearing to be
ready within 30 days of being sworn in
with recommendations *‘for personnel and

ot ;"1 /1\7!*\?\

Brown

staff™* to proceed with the inquiry (BROAD-
CASTING, Oct. 3). Mr. Ferris also faces the
thorny question of how (o deal with court-
ordered refunds of illegally collected fees.
The issue is being forced by a group of
broadcasters who are among a group of 90
parties that are urging the U.S. Court of
Claims to order the U.S. government to re-
fund fees collected under schedules the
courlts have declared illegal.

The broadcasters told the court that a
stalemate has developed over the issue:
The commission says it lacks the data to
determine what a legal schedule would
have been in the past and therefore cannot
calculate a partial refund.

Curtain is up on
NAB'’s fall shows

First regional held last week
in Chicago; broadcasters come
to deal with real-world problems

The first stop on the National Association
of Broadcasters regional road show (with
its Radio Advertising Bureau sideshow)
was Chicago last week, where separate
radio and television sessions ran the
gamul of concerns for the 336 broad-
casters, two-thirds of them representing
radio, who attended.

Returning to his native Chicago to ad-
dress both the radio and television meet-
ings was House Communications Sub-
committce member Martin Russo (D-
111.). He brought good news for radio and a
warning for television,

He said that when draft fegislation is
written in the review of the Communica-
tions Act (he expects it to be ready in two
or three months), radio would *‘have less
to worry about than the TV people’’ He
expects longer license terms and elimina-
tion of the fairness doctrine for radio as
part of a general move towards radio
deregulation,

However, during a luncheon address
before television broadcasters, Mr. Russo
cautioned that *Those of you in this room
are viewed by some of my colleagues and
by some members of the public as a dan-
gerous element of unlimited power that
must be curbed, even if that means we
must seriously tamper with traditional
principles of freedom that are indispensi-
ble to a democratic society.’’ Mr. Russo ad-
ded that he doesn’t follow that line and
stressed that any new laws affecting broad-
casting must be consistent with guaran-
teed constitutional freedoms.

Financial projections were offered dur-
ing a TV session enlitled ‘‘Prosperous
Days—Are They Here To Stay?” The
over-all conclusion, presented to a packed
house of television broadcasters, was yes.
Securities analyst Ellen Berland Sachar,
vice president of Mitchell Hutchins Inc.,
New York, warned, however, that every
year may not show the record increases of
1976, when, she said, the Olympics, Bi-
centennial and presidential election were
major factors in bringing total advertising
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growth up 19.2% and television advertis-
ing up 27.7%. However, ‘*barring excep-
tional governmental interference,’ she
called the outlook ‘‘most favorable*

Since 1976, she said, television has
broken away from its traditional business
cycles into a pattern of *‘steady growth™
and “‘unprecedenited stability.”

The Television Bureau of Advertising's
predictions were offered by David E.
Michels, vice president, sales, Midwest,
who moderated the session. Citing TVB
figures, he said 1977 national spot should
rise 5%-6% and local 12%. For network, he
expects a 22% gain over 1976. In the third
quarter of 1977 he said network compen-
sation would be up 6%, national spot up
1% and local up 9% over the same period
in 1976.

Walter A. Schwartz of Blair Television,

who serves on TVB's national sales ad-
visory commitlee, encouraged broad-
casters lo pursue regional advertising dol-
lars. In 1973, he said, $30 million was
spent in that area in television; in 1976,
$44 million and by 1980, “*conceivably™
380 million.
" The growth of regional agencies’ billings
is up 23%, he said. Agencies in New York
and Chicago have had only 59% of the
over-all billings during the first nine
months of this year, he said. In 1976, he
continued, they had 64% and in 1970,
76%.

The range of questions went from con-
cerns about the National Radio Broad-
casters Association to new members of
the FCC when the NAB’s president, Vin-
cent Wasilewski, sat down with a small
group of his constituents for an informal
*‘Ask the President’’ session,

Asked if auempts have been made to
bring the rival NRBA into the NAB fold,
Mr. Wasilewski said, *‘There has not been
much in the way of specific discussion”
H0wever he did add that *‘we’re cooperat-
ing.”

Regarding new FCC Chairman Charles
Ferris, Mr. Wasilewski called him pofiti-
cally knowledgable and said that his prior
experience already has given him a chance
10 know people from the broadcasting as
well as from the cable and common carrier
fields. Of Tyrone Brown, who is expected
1o be nominated to fill the term vacated by
Benjamin Hooks, Mr. Wasilewski said that
he has heard that Mr. Brown understands
broadcasters’ problems, **I don’t have any
negative feelings at all’’ about him, Mr.
Wasilewski said. *“We would much prefer
to see him there than other people we
heard aboul,” he added.

The syndication marketplace was dis-
cussed by Henry A. Gillespie of Viacom
International, Richard A. Bompane of Av-
ery-Knodel Inc., and Zvi Shoubin of
wMAQ-Tv Chicago on a panel, ‘**Happy
Days— Are They Here To Stay?”’, moder-
ated by Jim Majors of wiBk-Tv Detroit,
president of the National Association of
Television Progra Executives. Dominat-
ing the session was Mr. Gillespie, who was
on the firing line over rising costs. “‘Supply
and demand'’ and ‘‘pure psychology”
were the reasons he gave. He characterized



Art imitating life, and vice versa. A television comedy became part
of the legistative process—if only peripherally—last week when an
episode of All in the Family was screened by House Judiciary Commit-
tee members as a key exhibit in arguing for rape legislation. “Rape
strikes at everyone, even Edith Bunker” said Congressman Peter Rodino
(D-N.JJ), speaking at a congressional preview of iast night's (Oct. 16}
one-hour special on CBS-TV. In it, Edith was the victim of an attempted
assault, which she prevented by smashing a burned birthday cake into
the face of her gun-wielding assailant.

The presentation was put together by Congressman Herbert E. Harris
(D-Va), who has co-sponsored a biil now before the committee that will
amend the rules of evidence. The thrust of the {egislation is to protect

rape victims from unnecessary inquiries into their private lives.

“Norman Lear and All in the Family” said Congressman Rodino,
"have shown great courage to use the television medium to sensitize the
American public Congressman Harris echoed the chairman when he
called the program “a moving performance” And Virginia Carter, vice
president of creative affairs at Tandem Productions, Los Angeles, told a
packed Judiciary Committee hearing room that Mr. Lear and Tandem
had attempted to present the problem "with sensitivity and understand-
ing and with humor” and had tried to enhance the public's awareness of
a growing criminal problem. Pictured above. (Left) Mr. Harris and Ms.
Carter; (center) Mr. Rodino and the House hearing room audience;
(right) a scene from the rape episode.

the off-network syndication marketplace
as one where a broadcaster thinks *“‘if ]
don’t buy it”" the competition will.
Panelists did not see a lack of product as
driving prices up.

Broadcasters also complained that they
are often stuck with a product for several
syndicated runs even after it hasn’t done
well the first time in the market. As to
whether a distributor might pro-rate a
price depending on how successful the
first run was, Mr. Gillespie said that would
be ‘‘worth talking about.”

Agencies annoyed
at the TV networks’
schedule tactics

As pre-emptions and specials
continue week of Oct. 3-9,
advertising people complain

that up-front buys were ‘gamble’;
ABC continues to dominate ratings,
but its lead is not as wide

Specials and other program pre-emptions
have made the difference again in the rat-
ings race, this time for the week of Oct.
3-9, when they boosted the prime-time
fortunes of CBS and NBC. But the adver-
tising world is beginning to wonder
whether it's the real loser in the networks’
free-wheeling schedule warfare.

With six weeks now gone in the fall
season, the networks and advertisers—not
to mention the audience—still have had
no opportunity to read with any consisten-
cy the performances of regularly sched-
uled series. It looks as if the networks may
adapt to the situation as a way of life, and
agencies are clearly upset about it.

“We’re scheduled ‘x’ amount of weeks

ahead,’ said Robert Mulholland, presi-
dent of NBC-TV, *‘so we know when we’re
going to get two, three, four weeks of a
program running in its regular time slot
when we see how a series is going. But it’s
not only a question of running your series,
it’s also a question of what’s running op-
posite them . .. The business has changed,
and you've got Lo organize yourself so you
can make decisions quickly to meet chang-
ing situations.”

But several advertisers said last week
that they are unable to make similar ad-
justments because of the necessity of buy-
ing weeks and months in advance. The un-
certainty of not knowing what program
they will end up in and what its competi-
tion will be is, they complain, is turning
their business into something of a lottery.

“I'm concerned,” said Lou Dorkin,
director of network programing for
Dancer-Fitzgerald-Sample. **When you're
buying six months up front, it’s a gamble.
You get a program that’s doing fairly well
and then, bang, you don’t know what’s
going to happen. You pay your money and
take your chances.”

Mr. Dorkin gave as an example buys he
make in ABC's Redd Foxx (Thursday,
10-11). In the two weeks it faced its regular
competition, Foxx pulled 34 and 35 shares.
The last two weeks, against the Ali-
Shavers fight one night and the movie
“‘Papillon’” and the baseball playoffs the
next, Foxx pulled 15 and 25 shares,
respectively.

Of course, advertisers aren't expecting a
schedule without specials, and there are
times when stunts pay off for the adver-
tiser as well as for the network. But, it is
the frequency of the pre-emptions that dis-
turbs advertisers.

“It’s a serious thing,” said Jack Otter,
director of network programing for SSC&B
and a former sales vice president of NBC.
““You make all your projections based on a
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regular schedule ... This is completely dis-
ruptive of viewing habits.”

Mr. Otter said that there is increasing
talk within the advertising community of
refusing to accepting make-goods for pre-
emptions. **I think you're going to be
seeing a lot more of that,” he said.

The two networks that are doing most of
the pre-empting, CBS and NBC, are deriv-
ing the most benefits. For the week of Oct.
3-9, CBS, with two nonscheduled movies
and an Elvis special, boosted its average
over the previous week by 2.9 rating points
and four shares, while NBC, with its
down-to-the-wire baseball playoffs, edged
to within a rating point of ABC-TV—the
closest three-way spread of the season.
The final count for Oct. 3-9: ABC, 20.6,
rating/ 34 share; NBC, 19.8/33 and CBS,
19.4/32.

The week of Oct. 10 siarted out with
more of the same, with specials the
decisive factor in the ratings every night
through Wednesday, the last national
figures available. ABC joined in the pre-
emption sweepstakes on Oct. 11 with its
coverage of the World Series, giving the
network its best showing of the year on a
Tuesday, one of its strong nights for regu-
lar series, with a 28.8/45 average.

But the World Series and the playoffs
did more than’just win ratings for the net-
works carrying them. The advance sched-
uling of the games, plus the fact that fans
watching them pushed up the number of
sets in use, opened the way for some suc-
cessful counterprograming.

On Oct. 11, for example, ABC won its
45 share with the Series by pre-empting its
usual Tuesday night line-up. NBC that
night put in Dick Clark’s Good Old Days,
promoted it as “‘the real happy days’ and
walked away with a 36 share—giving the
network its best Tuesday night of the
season despite the 20 share pulled by a
Richard Pryor rerun from 10-11.



Shenefield hopes
for a cable worid
beyond the reach
of the FCC

The new Antitrust Division chief
indicates he will carry on work

of his predecessors in many areas,
but adds that his own aspirations
are in the field of communications

For years now, the Department of
Justice’s Antitrust Division has been a
source of concern for broadcasters. The
division is the prime mover, for instance,
behind the effort to break up co-located
broadcast and newspaper holdings. And
things won't be any different under John
H. Shenefield, who was sworn in two
weeks ago as the new antitrust chief
{BROADCASTING, Oct. 10}, An idea that
seems to appeal to him is to move the FCC
virtually all the way out of cable-TV
regulation. .

Mr. Shenefield discussed some of his
division’s plans in the communications
field the day after he was sworn in by
Supreme Court Justice Lewis Poweli in the
White House’s Roosevelt Room, a setting
seen by some as indicating the importance
the administration attaches to antitrust
work.

Mr. Shenefield, 38, made his mark in
the antitrust field as a Richmond, Va., law-
yer for clients needing advice, or defense,

in antitrust matters. But Mr. Shenefield,
who joined the division as deputy assistant

chief in April and who was named acting .

assistant attorney general a month later,
seems to have had no problem in changing
sides.

Indeed, to some extent, antitrust chiefs -

are borne along on the momentum they
encounter on entering office. One of the
biggest cases the division is prosecuting is
the suit charging AT&T with monopoliz-
ing telecommunications service and
equipment; it is a case Mr. Shenefield in-
herited—it was filed in 1974—and will
almost certainly pass on to his successor.
A suit charging the networks with anti-
trust law violations as a result of their con-
trol of prime time is another long-range
project. The division’s effort to break up
commonly owned broadcast-newspaper
properties in the same market is now one
he has made his own. (He concedes that
there may be some value in the local
ownership that goes with common owner-
ship of broadcast and newspapers proper-
ties in the same market. But, he says,
*‘you lean in favor of various presump-
tions, of which I feel competition would be
one.”} And over the years, the depart-
ment has urged a light regulatory hand in
cable matters.

What’s more, Mr. Shenefield speaks
with favor of the four-point program in-
stituted by his predecessor, Donald I.
Baker, as much as anyone, to make sure
that antitrust principles are not ignored by
other agencies that regulate industries.
The division acts as an advocate of com-
petition whenever legislation is introduced

to expand the scope of regulation; it serves
as the “‘voice of competition’ in agency
proceedings; it seeks the repeal of legista-
tion it considers anticompetitive, and it
does its normal antitrust enforcement
work when a member of a regulated indus-
try engages in anticompelitive activities.
That program, Mr. Shenefield says, will
continue.

But it is the cable area that the divi-
sion under Mr. Shenefield seems likely to
break new ground, as far as communica-
tions is concerned. His preference, Mr.
Shenefield said, is *‘to have cable com-
pletely independent of television regula-
tion; let it be regulated locally, if possible.
Gelt the FCC out of the game entirely’
The only exception would be in areas
where regulation is ‘‘technologically nec-
essary’’ lo avoid interference problems.

Mr. Shenefield does not pretend to be
fully informed in the field. When asked if
he would wipe out the entire panoply of
regulation, including such rules as those
limiting the number of distant signals that
systems may import, he said, *'l don’t
know anything about distant signals.

But, he said, **I have the feeling that the
FCC is just too much into it [cable regula-
tion]. They’ve gotten into it with the at-
titude of protecting UHF and VHF chan-
nels. It has virtually—and here I’'m draw-
ing on my own very local experience—
slammed the door on a lot of cable devel-
opment . .. One of the things I'll suggest is
that we look toward an effort to deregulate
cable television, to see where we are and
how much regulation couid be shed.”

The division would seek to get the FCC

NFL football rights could reach $644 million for next four
years. NBC-TV announced Friday it had reached agreement with
National Football League on four-year contract (1978-81) for
package similar to one expiring this year: 16-week {up from 14-week)
regular-season American Football Conference games, two AFC playoff
games, AFC championship, two (instead of three) pre-season games,
Super Bowl in January 1979 and 1981, and new element: wild-card
divisional playoff qualifying game. CBS Sports sources said they
had similar four-year deal for National Football Conference games and
alternate-year Super Bowls, and ABC was believed at or near deal
for rénewal of Monday-night football plus minipackage of four to six
other weeknight games per year Officials refused to discuss prices,
but estimates ranged as high as $6 million for each Super Bow! {(up
from $4 million this year) and as high as $44 million per year for rest of
NBC package (vs. $16.6 million this year), $48 million for CBS (vs. $22
million} and $46 miliion for ABC Monday-night package {vs. $11.5 mil-
lion) plus $17 million for minipackage on other nights.
m]
CBS Inc. reported record third-quarter and nine-month profits last
Wednesday (story page 56) but its stock dropped next day by two
points to close at 48-7/8, lowest since first quarter of 1976. Wall
Streeters offered no particular reason other than that stock market had
been in slide and plunged steeply on Thursday, with 1,121 New York
Stock Exchange issues registering declines to 321 advances. 128 hit-
ting new lows as opposed to six new highs.
m]

Comsat rate case that began in 1965 isn’t over yet. U.S. Court of
Appeals in Wasnington last week returned to FCC for further proceed-
ings decision it issued in case, in 1975, ordering across-board 37%
reduction in rates. Decision. howevey, is not seen as major victory for

Comsat, since court affiimed commission's decision in several key
areas. Meanwhile, Comsat continues escrow funds it would not be per-
mitted to retain under commission's 1975 decision. As of August, fund
totalled $70 million.

0
FCC amended rules to allow unattended operation of FM transla-

tors. Action was response to petition by National Translator Associa-
tion and had been opposed by National Cable Television Association.

Ball of the Belle. Belle Brooks O'Brien (I}, chiet of FCC's consumer
assistance office, was sworn in as president of Washington chapter of
American Women in Radio and Television last Wednesday night (Oct.
12) on the steps of Lincoin Memorial. FCC Commissioner Margita
White (1) served as mistress of ceremonies at event, which was at-
tended by members of House and Senate subcommittees on com-
munications, FCC members and others of broadcast community. Also
pictured: Mrs. White's husband, Stuart, partner in Washington law firm
of Hamel, Park, McCabe & Saunders.
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Shenefield

“‘out of the business™ either through fil-
ings with the commission or legislation.
Mr. Shenefield said that the division has
not yet moved on the matter—*‘this is just
an idea perking in my head at the mo-
ment”’ And to some extent, he is anli-
cipating the work of an antitrust study
commission President Carter is expected
to create to examine two problem areas of
antitrust enforcement—complex litigation
(how to reduce the length of time it now
takes to resolve some major antitrust
cases) and antitrust-law exemptions and
immunities in the context of regulated in-
dustries. Mr. Shenefield said these exemp-
tions and immunities have proliferated to

1
Fhﬁf =N

such an extent that “‘the free enterprise
system is almost the exception rather than
the rule.”

Mr. Shenefield expects the study com-
mission to deal with cable television in
considering the immunities and excep-
tions matter. Another communications
matter with which he would expect the
commission to concern itself is the News-
paper Preservation Act, which permits two
newspapers in a communily to merge
some of their functions if one would
otherwise fail—and which the division has
long opposed. The Antitrust Division
would follow through on recommenda-
tions the commission makes.

The commission, as envisaged in the
present draft, would be composed of 15
members appointed by the President.
Three would represent antitrust enforce-
ment—and would probably include Mr.
Shenefield and Michael Pertschuk, chair-
man of the Federal Trade Commission.
The group would also contain one other
regulatory commission chairman, four™
representatives of private industry, one
federal trial judge, and six members of
Congress, with the three senators recom-
mended by the president of the Senate and
three House members by the Speaker.
What’s more, the commission wouid be
charged with completing its work in six
months. “*So in the next session [of Con-
gress] we might be thinking about this
measure,”” Mr. Shenefield said. The divi-
sion is expected to transmit a suggesied
execulive order creating the commission
to the White House for its consideration
this week or next.

The study commission is the idea of At-
torney General Griffin Bell. He notes that
the antitrust laws were reviewed in 1955,
in a wide-ranging study that included
everything from the Sherman Antitrust
Act to procedural matters. Now, he says, it
would be appropriate to focus on the two
specific areas he feels require attention.

As assistant attorney general in charge
of the Antitrust Division, Mr. Shenefield
has a large number of major issues con-
fronting him in such fields as energy, in-
surance and shipping. Nevertheless,
deregulation of cable television apparently
is another matter he is interested in adding
to his agenda.

Eastern Airlines is appealing $1.6 million judgment on grounds that
Miami jury returned “newsworthy verdict in hope and expectation
that they would receive further television coverage.’ Former
Eastern pilot, Dan Gellert, had been awarded money after convincing
jury he had been grounded because he testified about safety problems
on airplanes. Eastern, however, said grounding was due to health
reasons. Florida is conducting one-year experiment on broadcast
coverage of trial proceedings. Mr. Gellert's attorney is Ellis Rubin, who
two weeks ago defended “TV addict” Ronny Zamora by pleading
"television-induced insanity” caused his client to commit murder.

Zamora was found guilty.
m]

Time inc. reporled record Lhird-quarter and nine-month profits of $19.4
million and $59.5 million respectively and also disclosed that its
Home Box Office subsidiary broke into black for first time with
profits (undisclosed) for both third quarter and January-September

period (see page 50).
a

Congress shou'd enact "comprehensive legislation that sets nationai
policy” on cable television "in much the same way as the 1934
Communications Act” charted course for broadcasting, Everett H.
Erlick, senior VP and general counsel of ABC Inc. said in speech
Thursday to New York Academy of Television Arts and Sciences. He
said cable forces would like to restructure broadcasting for their own
purposes and, among other targets, he called cable's copyright fees
so low as to represent “one of the largest government subsidies
ever granted to any industry.”

FCC has ordered hearing in connection with Lee Broadcasting
Corp's application for renewal of its license for WTUP{AM) Tupelo,
Miss. Action was triggered by petition filed by North Mississippi Coali-
tion for Better Broadcasting and Jack Benney, officer of Pollution and
Consumers Protection. FCC said "serious problems” regarding a sta-
tion's management could not be resolved on basis of present record.

it looked dead for moment, but word at week's end was that there’s
still life in resolution for live broadcast coverage of House pro-
ceedings this year. House Speaker Thomas P (Tip) O'Neill loid re-
porters at one point last week that broadcast resofution was dead this
year. On Friday, however, O'Neill lieutenants said broadcast resolution
is "back on track’ and is to be reported out of Rules Committee
Wednesday (Oct. 19).
a

Harry Lillis (Bing) Crosby, 73, world-famous entertainer, died of
apparent heart attack Oct. 14 while playing golf in Madrid. In addi-
tion to regular performances on CBS (1931-35), NBC (1936-47), ABC
(1947-49) and CBS afterward, he was founder and president of Bing
Crosby Enterprises, program producer-distributor, now owned by Cox
Broadcasting. At ABC he broke radio network taboo against use of
recorded material when he began taping weekly Wednesday-night
show in fall of 1947 with equipment that led to Ampex entry into audio
and video taping. Survivors include wife, Kathryn, and seven children.

Leonard H. Goldenson, board
chairman of ABC Inc., said com-
munications industry should pro-
ceed cautiously about disman-
tling or curtailing current TV
system despite current wave of
new television technologies. in
accepting one of two 1977 Com-
munications Awards of ICD
Rehabilitation and Research
Center in New York last Wednes-
day night (other went to Peart J

Balley, with whom he’s pictured here) he sa1d commumcanons
systems are valuable only if there "is a message to be passed through
and an audience with some use for the message”
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Van Deerlin wins
NRBA audience
with talk of total
radio deregulation

He also says recent appointments
in Washington should be reason

for broadcasters to better
appreciate his subcommittee’s work

Since it undertook to review the Com-
munications Act, the House Communica-
tions Subcommittee has been maligned —
and pretty soon broadcasters, especially
radio broadcasters, are going to realize
that, Communications Subcommittee
Chairman Lione! Van Deerlin (D-Calif.)
said last week.

The congressman told an applauding
National Radio Broadcasters Association
that in light of some recent appointments
to some high government positions, ‘‘we
in Congress, and especially in the Com-
munications Subcommittee, are going to
smell a lot better to you. ... Events may
even bring you around to supporting our
effort.”

The reason: “*l see the prospect for vir-
tually the total deregulation of radio.” In
his New Orleans speech last Monday, he
mentioned specifically radio’s license
term. “‘There has been some talk about a
five-year license-renewal period,” he said.
“I say why not seven? Or nine? Or 10
years? ... The FCC doesn't have to wait
until your term is up to move against you
[for a rule violation].

“While [ knew you would like to hear
that, believe me that is not the reason that
I said it,” Mr. Van Deerlin declared. **It’s
not for the sake of deregulation ... or to
make life pleasanter for you, but it makes
more sense for the American public.”’

The congressman added, ‘[ see no
reason to compel you every three years or
every five to prepare this mountain of
material ... which nobody down [at the
commission] reads.* (Applause), “I'd like
to free up some of that talent down [at the
commission],” he said, and if his subcom-
mittee doesn’t succeed at that, “‘then I’li
tell you no matter what else we have done,
we have failed.”

Since Mr. Van Deerlin and the subcom-
mittee’s ranking Republican, Lou Frey
(Fla.), announced his intended review of
the 1934 Communications Act last year,
the broadcasters’ attitude has been one of
“*suspicion and distrust,”’ Mr. Van Deerlin
said. But **I think that we in Congress
might look very different to you' when
the subcommittee takes up proposed
legislation which he expects in draft form
next year.

This is particularly so in light of three
recent federal appointments important to
the broadcast industry—Charles Ferris to
chairman of the FCC, Michael Pertschuk
to chairman of the Federal Trade Commis-

sion, and Henry Geller to the newly cre-
ated post, assistant secretary of commerce
for communications. All are “*bright and
respected men'’; all are men Mr. Van
Deerlin said he considers friends, but all
are also liberal and have identified them-
selves with positions ‘*which seem to me
to be at variance with what your goals ap-
pear to be,” he said.

In the sum of the three, *‘we might see a
trend toward sharper regulation of your in-
dustry,* Mr. Van Deerlin said. ““Our sub-
committee may be the only voice left in
government for deregulation.”

Mr. Van Deerlin left his radio audience
virtually no reason to dislike him. Because
there are as many radio stations as there
are daily and weekly newspapers, and
because radio already accommodates most
of the public’s listening interests, he said,
*radio is one industry where [ can’t think
of a situation where it wouldn't be safe to
turn the broadcasters loose tomorrow.”

Furthermore, he told them that he rec-
ognizes that “‘your problems do differ
from TV. That’s why you organized sepa-
rately, I guess.”

Aside from the major issue of deregula-
tion, Representative Van Deerlin told
NRBA he is also on the association's side
on the all-channel radio issue. In previous
years he has sponsored legislation to re-
quire car radios to be equipped with FM as
well as AM, and he told the group Monday
that if the House Small Business Commit-
tee does not move against auto manufac-
turers for pricing FM radios out of most
people’s range, *‘it will definitely be part
of our rewrite.”’

There are other reasons the NRBA
should support the Communications Sub-
committee, Mr. Van Deerlin said, notably
two Supreme Court decisions: one making
it possible for private telephone users to
purchase all their phone receivers from
sources other than AT&T; the other over-
turning the FCC’s restrictions on pay-ca-
ble carriage of movies and sports. In both
cases the Supreme Court let stand appeals
court rulings. “*There will be pressure for
Congress to act’’ in areas that affect broad-
casting, Mr. Van Deerlin said. "*So let’s get
serious with one another.

“Let’s get away from fantasy and dire

Van Deerlin
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warnings and let’s talk about what will be
best for you and more important, what will
be best for the public.”

He indicated that the subcommittee will
take steps to remove barriers to the devel-
opment of new technology —direct broad-
cast satellites and fiber optics, for exam-
ples. ““They may change things in a signifi-
cant way in signal distribution,” he said,
*“‘but they're not going to be throwing peo-
ple into the breadlines.”

But whatever the subcommittee passes,
it will never make it through the House
without broadcasters behind it, he said.
*“If we on the committee come up with
something inimical to broadcasters, we
won't have a chance of passing it.

“You have clout,” he said.

The NRBA luncheon audience gave Mr.
Van Deerlin a standing ovation.

Wiley reviews

his stewardship

in farewell talk

to NRBA delegates,
appends some
words of caution

Departing FCC chairman reiterates
his desire for less regulation,

cites the breaking down of walls
of distrust during his regime;

and a cheering audience responds
to his history of help to radio

After being introduced at the National
Radio Broadcasters Association conven-
tion in New Orleans last week as one of
the best friends radio ever had, outgoing
FCC Chairman Richard E. Wiley told the
broadcasters to beware of ‘‘some
tumultuous days ahead.””

He said that despite a sound financial
position and public acceptance, the broad-
cast industry faces challenges from new
technologies, the House Communications
Subcommittee’s rewrite of the Com-
munications Act of 1934, and government
attitudes such as those expressed in the
Civil Rights Commission report on
minorities on TV. Last on his list but not
least is the potential challenge from *‘a
new FCC with a new regulatory philoso-
phy."

He didn’t go into much detail on the last
reference, in fact mentioned the name of
his successor, Charles Ferris, only once, in
another part of the speech. He said he
wanted to be careful not to say anything
negative, but just to caution broadcasters
that “*all of you should be concerned
about [the challenges] and watch [their]
development.”’

He added in an aside that things may
become worse for TV than radio.

It was the closest thing to a prediction in
what was to be Mr, Wiley's last speech
before stepping down from the commis-
sion chairmanship today (Monday). He
devoted the greater part of his remarks toa
review of his own efforts, which were for
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the most part in the best interests of last
week’s radio audience, he said. And the
broadcasters in attendance demonstrated
their agreement, interrupting his remarks
with frequent applause, and presenting
him at the end with NRBA's annual
Golden Radio Award, inscribed, **in recog-
nition and appreciation of his outstanding
cort+ibutions to the radio industry.’

Mr. Wiley returned their good will with
his assertions that less regulation is better
than more, and that government and in-
dustry don’t have to be enemies. One of
the accomplishments of his administration
was that “we've made great strides in
breaking down the walls of distrust’ be-
tween the FCC and broadcasters, he said.

One of the lines evoking the heaviest
applause was his assertion that *‘I don’t
think you have to apologize to the United
States of America for making a profit.”
Without the profits, radio could not pro-
vide good service, and its ‘“‘unique’ ser-
vice to the local community is the key to
radio’s future strength, he said.

He added in another aside that although

he has never taken sides with one associa-
tion or another, “it’s a matter of consider-
able pleasure to me at the FCC that I'm
making my final speech to a radio au-
dience.”

Mr. Wiley summarized the philosophy
of his chairmanship, citing these specifics:

@ Efficiency. ““The commission has to
operate like you run a business,” he said,
with deadlines and decreased backlogs.
During his administration the backlog of
broadcast renewal applications was cut to
zero, he said, but he added that ‘‘we
haven’t reached the millenium® in the
AM processing area.

® Reregulation. The program to cut out
or rewrite outmoded regulations which he
started in 1972 resulted in about 600
policy or rule changes, prominent among
them the short radio renewal form, and
some minor EEO rule changes aimed at
**giving small broadcasters a break.’

® “A willingness to face tough issues.””
Among those is the commission’s inquiry
into clear channels and the demands of
daytime radio stations for expanded hours

NRBA: still thriving after four years

Almost, it seemed, to the
astonishment of many, radio
association attracts record
turnout in New Orleans;
registrants and exhibitors
share board’s satisfaction
with way things are going

About 2,560 radio broadcasters, exhibi-
tors and guests swarmed to the National
Radio Broadcasters Association’s fourth
annual convention in New Orleans last
week, straining the resources of the new
Hilton hotel .there and putting smiles on
the faces of the NRBA convention coor-
dinators.

Memorable moments were provided by
the House Communications Subcommit-
tee Chairman Lionel Van Deerlin (D-
Calif.), who gave the radio managers great
expectations for the outcome of his sub-
committee’s review of the Communica-
tions Act of 1934 (see page 26);"by FCC
Chairman Richard Wiley, who delivered
what was expected to be his last address as
the industry’s chief regulator (page 26),
and by Radio Advertising Bureau Presi-
dent Miles David, who renewed his appeal
for unity among industry associations
(page 30).

NRBA's leaders took great comfort in
the numbers of the convention. It was
difficult to say how many of the 2,560 were
actually radio managers, but there were
1,187 people who paid the full registration
fee to participate in the three-day gather-
ing. The volume of registrants came as
something of a surprise to those who
remembered the association’s first con-
vention in the same town three years ago.
Lionel Van Deerlin, who recalls speaking
to sparse NRBA crowds in the past,
blinked at the sea of faces greeting him
this time and said, ‘‘knowing your humble
beginnings, it sure is a surprise to find a
throng this size.”

On the exhibit floor, containing what
was said to be the biggest show in NRBA's
brief convention history, sales people
reflected uniform pleasure with the traffic
of buyers. Some among the 65 exhibitors
compared the show favorably with that at
the National Association of Broadcasters’
annual convention, and none could be
found among the exhibitors who would be
willing to forgo NRBA in the future.

*‘I wouldn’t miss it,” said one computer
salesman. ‘[ wouldn’t do better at NAB,”
said a program salesman.

Upstairs at the suites, business was re-
portedly considerably slower, however,
something NRBA's officers attributed to
the lure of the nighttime entertainment of
the French Quarter just a few blocks from
the hotel.

As far as NRBA's leaders were con-
cerned, the show represented another step
in NRBA’s evolution into a ‘‘major,
serious, radio trade association,” as John
Richer, NRBA executive vice president-
administration, phrased it.

From the registrants came occasional
comparisons to the much bigger, busier
and more lavish NAB show. More than
one broadcaster was heard to grumble at
the lunch table that NAB is too big, still
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of broadcast time. He said he hopes the
commission will take action on the clear
channel docket this fall.

m Better relations with regulatees.
Gone are the days when broadcasters are
afraid to show their name badges when
complaining to FCC personnel for fear of
reprisal from the commission at renewal
time, Mr. Wiley said. The regional meet-
ings and phone-in program he initiated, he
said, contributed to improved relations be-
tween the regulators and the regulatees.

® More respect at the commission for
the First Amendment. Mr. Wiley said
there is “‘an improved view at the FCC
toward the importance of the First
Amendment’’ since he took over, evi-
denced in the FCC’s challenging a court
opinion that the commission should be in-
volved in radio format changes. The shape
of formats is “‘better left to the mar-
ketplace,” he said.

Other main tenets in the Wiley philoso-
phy, he said, include the following:

® On program percentages: ‘'l don't

To page 30

too dominated by television, despite re-
cent additions in radio services.

**We really believe in NRBA,’ said one
general manager, who disagrees with
Miles David’s call for the joining of the
two radio representatives in Washington
(NAB and NRBA). *‘I don't want them to
join together,” this manager said. **Having
to gompete to be good makes them do bet-
ter)?

NRBA heads tried to keep such com-
parisons upbeat. ‘[ in no way want to take
anything away from NAB,” NRBA presi-
dent Jim Gabbert said in opening remarks
at the convention. “‘It’s just that we speak
with a little different voice.”

At an early-morning membership meet-
ing later in the week, Mr. Gabbert was
asked what NRBA is doing to bring the
networks into the fold. He replied that
**that will come around by itself>’ He im-
plied that he sees signs now to support that
view. ““The presence of Miles David |
think is very significant,”” he said.

In informal state-of-the-association
remarks to the 30 broadcasters who
showed up for the membership meeting,
Mr. Gabbert said NRBA currently has
1,175 members and is in good shape to
deal with Washington problems which he
thinks may make next year one of radio’s
“bumpiest.”” *In Washington, small is
good,” he said. “*They tend to listen more
to us because we’re real. We're not just
getting paid to go in and say something.”

The association leaders gave themselves
high marks for the New Orleans gathering,
despite chronic problems with the hotel. A
new structure with a lot of bugs in it yet,
the Hilton turned away about 50 broad-
casters who had confirmed reservations.
Al least one suite host, Torbet-Lasker
Inc., had to find new quarters, and the
FCC’s Broadcast Bureau chief, Wallace
Johnson, woke up one morning to find
water leaking on him from the ceiling. The
lesson, Mr. Richer said, was not to pick a
brand new hotel as a convention site.
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Participants in the NRBA programing panel, Taking the Market by
Storm, were (I-r): Robert Herpe, weLairm) New Haven, Conn., NRBA
chairman; Pam Strauss, kikitam Honoluly; Bob Henabery (despite the
placard}, Bob Henabery Associates, New York, and Ken Gaines, kTok(am)
Oklahoma City.

I._......- -‘ - e v T
At an NRBA session on Sales: Answering Format Objections, were

(I-r): Jim Connor, wwsh(emy Philadelphia; Bill Clark, kaLiamy Oakland,
Calif.; Eric Anderson, wnoeamy New Orleans, and Doug Brown, wHk(am)-

-
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Programing: How Many Kinds of Rock Are There? was the topic
for {I-): Lee Abrams of Burkhart, Abrams & Associates, Atlanta; Dick
Drury, Bonneville Broadcast Consultants; Tenafly, N.J.; Chuck Borchard,
WHND(AM Monroe and wmicFm Birmingham both Mich, and Dean Land-
sman, Dean Landsman Radio Services, New York.

P Duns
Talking about Small Market Radio Sales, another NRBA panel, were
(1-r): Mel Peterson, kueaam Yuba City, Calif; Gene Flowers, wemB(am)
West Branch, Mich.; Paul Dunn, wrLe-am-rm Utica, N.Y, and Chester Cole-

wmmsFm Cleveland.

believe it’s a good idea for the government
to put every broadcaster in a preconceived
mold.”

® On the equal time law: “‘The effect
has been to prevent the electronic media
from doing the job as they would in the
print media.” Mandatory equal tlime
should be abolished, he said.

® ““The same goes for the fairness
doctrine,’” he said, adding that his proposal
for suspending the fairness doctrine ex-
perimentally in major radio markets *‘is an
idea whose time will eventually come.”

® On ascertainment: "'l don’t want to
cause you to spend all your time filling out
government forms . . . when you should be
devoting more of your time to the bottom
line—to public service.”

Contained in that last remark was Mr.
Wiley’s final admonition for the radio:
**Public service: It’s the great respon-
sibility of broadcasting in our system. You
alone have the unique opportunity to pro-
vide service to them [the listeners] where
they live ... If radio continues to empha-
size localism, it will continue to be a great
industry.®

He said broadcasters should ‘‘think
about engaging in self-regulation without
the government having to tell you what
that self-regulation should consist of’’
Current problems with record lyrics,
broadcast obscenity, advertising excesses,
news bias, broadcast coverage of terror-
ism, are all situations calling for some in-
dustry self-policing, he said.

He also urged broadcasters to keep cur-
rent with the issues that involve them and
that may threaten their system. “‘Know
your rights and speak up for them.’ Partic-
ularly be aware of the trade-offs, he said. If
broadcasters win repeal of the fairness
doctrine, will it be at the expense of being
forced by the government to provide free
access? And what is the quid pro quo for a
longer license renewal period? Program
percentages? he asked.

During the last seven years, he said he

man, kGasrM) Camarillo, Calif.

has seen a constant pressure for govern-
ment to solve some broadcast-related
problems. He called on the broadcasters to
fight against that.

When he was finished, the broadcasters
gave Mr. Wiley a standing ovation, as they
had at the start, when former FCC Gener-

al Counsel Ashton Hardy, now an attorney
in New Orleans, had introduced Mr. Wiley
as the *“*finest chairman to ever hold a
gavel” at the FCC. “*Over the next few
years you're going to find out just how
good a friend you had at the FCC,” Mr.
Hardy said.

RAB’s David makes togetherness pitch

He cites success of battle
against saccharin restrictions,
says there’s need for joint action

Radio Advertising Bureau President Miles
David made a pitch for greater unity
among broadcast and advertising associa-
tions in a speech to the National Radio
Broadcasters Association last week in New
Orleans.

It worked once, when the National
Association of Broadcasters, RAB,
NRBA, Television Bureau of Advertising,
the Station Representatives Association
and several advertising associations joined
to fight proposed restrictions on advertis-
ing of saccharin products, Mr. David said.
In his opinion, it will work again on future
issues that are bound to arise again *‘in
this age of total hypochondria

It seems the government is finding
heaith risks in all kinds of products, from
butter and sugar to flame-retardant pa-
jamas, he said. **The only thing that hasn’t
been found to be bad for you is sex,” he
added jokingly, **and I am waiting for the
discovery to be announced any moment.”

Mr. David called the defeat of saccharin
advertising restrictions a ‘‘great victory. *‘I
think it’'s exciting to win one for a
change.

““‘But we won a battle, not a war,’ he
said. ““There’s no telling what product will
be banned next.’

He tipped his hat to the National
Association of Broadcasters for its leader-
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ship in the fight against the saccharin pro-
posal. With NAB at the head of the indus-
try cooperative, “‘an unprecedented num-
ber of letters, calls and mailgrams were
stimulated”” And he added, ‘‘the com-
bined effort should be a pattern in the
future when major principles are at issue.””

Specifically Mr. David proposed that the
same communications associations that
held a summit in Washington during the
saccharin fight (BROADCASTING, July 18),
reconvene once or twice a year, even when
there is no imminent threat on Capitol
Hill.

Further, **I personally hope for evolu-
tion under which the Washington repre-
sentation of radio is reunited. It worries
me that we have two organizations repre-

David



ABC’s Broadcast Operations and Engineering
has won a special Emmy -
for clearing up your TV picture.

ABC’s Broadcast Operations and
Engineering Department has been
awarded a special Emmy. It was
for the development of circularly
polarized television transmission.
Stated simply, this means they
have picneered an innovative sys-
tem to make today’s TV pictures
even clearer.

This system has already reduced
multiple images, and holds the
promise of eliminating them
altogether.

We're proud of ABC’s Broadcast
Operations and Engineering
Department, and offer them our
special congratulations on winning
this very special Emmy.

ABC TELEVISION NETWORK®
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Ruling class. Members of the National Radio Broadcasters Association board of directors,
assembled during the association’s convention in New Orleans last week: First row (I to 1),
Loring Fisher, Bonneville Broadcasting, Tenafly, N.J.; Eric Hauenstein, koke-am-FM Mesa,
Ariz.; Robert Herpe, wpLR(FM) New Haven, Conn., chairman: James Gabbert, KiQiaM-KIQIFM}
San Francisco; Bernie Mann, weLb-am-Fm High Point, N.C., and Steve Trivers, woLR(FM)
Kalamazoo, Mich. Second row: Chester Coleman, kGastem) Camarillo, Calif; Paul Lange,
KDLR(AM) Devils Lake, N.D.; Charles Boman, wiey(am Gadsden, Ala.; Dave Raven, wsaulam:-
wIFC(FM) Wausau, Wis.; Stephen Heater, ksentFm Aspen, Colo.; Jack Gennaro, wrHR(AM)
Wisconsin Rapids, Wis.; Abe Voron, NRBA executive vice president-government relations,
and John Richer, NRBA executive vice president-administration. Third row: Ken Meligren,
wuis(rm) Boston; Jim Connor, wwskHtrm Philadelphia; Thurman Worthington, wkez(rm Nor-
folk, Va. Lynn Christian, Century Broadcasting Corp., Chicago. Not shown: Bob Duffy,
Christal Co., New York; Don Nelson, wiretam-wxtz(Fm) Indianapolis, and Gary Worth, Mutual
Broadcasting System, Arlington, Va.

Going its own way: NRBA board looks into code possibilities, other means for
moving minorities into ownership. Meeting during its annual convention in New
Orleans last week, the NRBA board created a committee to survey all radio stations to find
out if there is demand for an NRBA "standards of practice and performance.” Abe Voron,
executive vice president-government relations for NRBA, said the move was not spurred by
dissatisfaction with the industry's existing code, that of the National Association of Broad-
casters. "It may be that the NAB's is probably as good as anybody can make it" he said.
"We just want to look at it”

On another issue, the NRBA board established a committee to work out a program to
help minorities move into station ownership. The board took exception to NAB's proposal
for giving broadcasters tax credits as incentive to sell stations to minorities, Mr. Voron said,
because it is implicit in 'the NAB proposal that broadcasters need a reward to sell to
minorities. "That whole concept is aboslutely erroneous!” He said NRBA feels the solution
lies in finding sources of funding for minority interests and in providing minority owners
assistance where they lack expertise in running broadcast stations. In other actions the
NRBA:

B Increased the government affairs budget to $25,000-530,000 next year.

8 Made its temporary goals committee a standing committee. “A constant analysis and
probing of our goals is necessary because of our rapid growth,' Mr. Voron said.

1 Voted to urge the Small Business Administration to repeal its policy against ‘ending
money to radio stations.

B Re-elected ail of its officers. Jim Gabbert of KiQiaAM-KIOIFM) San Francisco, begins his
fourth term as president of the association, and Robert Herpe of wrLR(FM) New Haven,
Conn, begins his fifth as chairman. The other officers are: Eric Hauenstein, KDKB-AM-FM
Mesa, Ariz., NRBA vice president-West; Steven Trivers, woLrtrm) Kalamazoo, Mich., vice
president-East; Bernie Mann, waLp-am-#M High Point, N.C.. secretary; Loring Fisher, Bon-
neville Consultants, Tenafly, N.J. treasurer.

senting radio, particularly, when we see
how many potential economic problem
areas we face.’

He said the same pitch applies to radio
sales; in fact, government crises and sales
are ‘‘really two sides of the same coin.”
Radio has to begin going after the larger
advertisers, and that is “‘best done when
radio stations work together.” He said sta-
tions especially have to stop putting down
other stations in front of advertisers.
Rather than other stations, the competi-
tion should be *‘other media.”

NRBA President James Gabbert, who
introduced Mr. David, said after the lat-
ter’s speech that he endorses the idea of

annual or semiannual cross-industry
meetings. But he was hesitant about back-
ing up Mr. David’s statement that *‘there
are relatively few philosophical differences
dividing radio.””

In his own opening remarks to the con-
vention, Mr. Gabbert said that although
he does not want to detract from ar com-
pete with NAB, he and NRBA neverthe-
less have substantial differences with the
larger association, notably with NAB's
espousal of expanding the AM band to
1800 khz. **“No way am | going to say that’s
good for radio,” he said. Although the
differences between NRBA and NAB are
few, they are significant, he said.

Broadcasting Oct 17 1977
32

FCC feels a bit

of nosiness makes
broadcasters more
aware of their

EEO obligations

Commission, commenting to court
in review of its methods of dealing
in such employment matters,

cites case histories to show

how stations were motivated

to improve own work situations

The FCC’s specific requirements for
broadcasters to report how they are imple-
menting their equal-employment-oppor-
tunity programs is proving a valuable tool
in improving the broadcasters’ perfor-
mance in EEO matters, according to the
commission. [t also said that, since it seeks
to encourage licensees to improve their
affirmative efforts in the EEQ area, only in
‘‘egregious cases’’ does it call for evidenti-
ary hearings.

The commission made those comments
in responding to questions asked by the
U.S. Court of Appeals in Washington in a
proceeding in which it has opened a major
review of the manner in which the com-
mission deals with EEQ in matters
(BROADCASTING, July 4). The court
granted the commission’s request for
rehearing—by the full nine-member
bench—of a decision by a panel reversing
commission decisions renewing the
licenses of KONO(AM) San Antonio, Tex.,
and KCBS(AM) San Francisco (BROADCAST-
ING, April 25).

But then, since the question of whether
citizen groups should be authorized to ob-
tain information from broadcasters to sup-
port a petition to deny, the court asked the
commission a number of questions to
determine how the commission develops
and uses the information citizen groups
need in filing those actions. [t also invited
a number of parties—among them, citizen
groups and broadcast industry representa-
tives, including broadcasters likely to be
affected by the outcome of the case—to
file friend-of-the court briefs. These are
due Oct. 31.

The commission, in its response,
stressed that, in dealing with *‘literally
thousands of contested and noncontested
EEO cases in the past six years,” it has
found it impossible to establish hard and
fast dividing lines governing the kind of
sanctions to be applied in a particular case.
Instead, it said, it has attempted to deal
*‘with a specific case, while fitting into a
pattern of remedies consistent over the
whole range of cases™ presented to it.

The value of the sanction of condition-
ing a renewal on the licensee reporting on
actions to deal with what appear to be
weaknesses in the implementation of his
EEO program, and the reason for its
“*‘more frequent’’ use than any other, the
commission said, is shown by the results.

As an example, it cited the history of
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Model 3100 Slim Line — the space saver for
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Model 3200 Compact — for A and B cart-
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A new family of professional
cart machines with a large air-damped
solenoid, direct drive synchronous
motor, and a rugged machined deck.

And these Spotmaster exclusives:
Phase Lok Il head bracket for opti-
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cue tones, microphone input and
desk top or rack mounting.
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KONO, one of the two stations whose
license is at stake in the case. Afler report-
ing conditions were attached to the sta-
tion’s renewal, in 1975, the percentage of
minorities employed increased from 22%,

in 1974, to 38% this year and the number’

of women, from 24% to 34%. As for
employment in the top-four job catego-
ries, the percentages increased, for
minorities, from 13.2% to 27.3%, and for
women, from 5.3% to 18.2%.

The designation of an employment
issue for hearing, the commission indi-
cated, is a reluctant last step. The com-
mission’s aim, it said, ‘‘is to foster
licensee self-help through appropriate
sanctions designed not oniy to eliminate
the negative aspects of a licensee’s
employement practices and policies but
also to encourage affirmative efforts”

The commission noted it designated the
renewal applications of Rust Communica-
tion Group's WHAM(AM)-WHFM(FM)
Rochester, N.Y., after a review of the
record showed that for three years the
work-force of 40 persons included no
minority group members. Furthermore,
the commission said, the licensee’s EEO
program indicaled some positions were

“‘suitable’ or *‘feasible’ for minority ap-
plicants, while others were not.

The commission also cited the designa-
tion order in the case of WSAY(AM)
Rochester. The station not only failed to
show any minority employment since
adoption of the commission’s EEO rules,
in 1969, but it also failed to reveal any type
of affirmative action program.

Thus far, only one renewal case involv-
ing an EEQ issue has reached the commis-
sion. The station is WSWG(aM) Green-
wood, Miss., and the commission denied
renewa! (BROADCASTING, Aug. 1).

The report to the court also indicated
that the commission’s new EEQ
guidelines may be causing broadcasters
problems. Texas stations that filed for
renewal on April 1 were the first to file
under the new program, and of the 225
stations involved, 128 ‘‘technically fell
below™ the criteria established for staff
processing, Of those, 64 reported *‘miti-
gating circumstances’’ which served (o
resolve, ‘‘questionable employment
profiles.’’ But the remaining 64, the com-
mission said, ‘“‘may be the subject of
further administrative inquiry and/or
sanction.”

Carter pledges that USAIC

will be independent

New agency will combine USIA
and State Department bureau
under reorganization proposal
sent last week to Congress;
President promises that it

will be nonpolitical outfit

President Carter moved last week to
reorganize the nation’s machinery for dis-
seminating information about the U.S.
abroad and for engaging in cultural ex-
change activities with foreign nations. The
result would be the creation of the US.
Agency for International Communication,
which would incorporate the functions of
the U.S. Information Agency, including
the Voice of America, and the activities
now conducted by the State Department
Bureau of Educational and Cultural
Affairs.

The proposal, the product of months of
study by groups inside and outside govern-
ment, is designed, the President said, to
promote “‘a more effective dialogue
among peoples of the earth” He said that
“Americans—mostly immigrants or the
descendants of immigrants—are particu-
larly well suited to enter into such an un-
dertaking.”

The new agency, he said in a message to
Congress describing his plan, will ““tell the
world about our society and policies—in
particular our commitment (o cultural
diversity and individual liberty”’ And, he
added, it will “‘tell ourselves about the
world, so as to enrich our own culture as
well as to give us the understanding to deal
effectively with problems among nations.”

And for those concerned about the in-
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dependence of the VOA and the integrity
of the government’s total output of infor-
mation for foreign consumption, President
Carter made these commitments;

“Under this administration, VOA will
be solely responsible for the content of
news broadcasts—for there is no more
valued coin than candor in the interna-
tional marketplace of ideas ...

**The new agency's activities must be
straightforward, open, candid, balanced
and representative. They will not be given
over to the advancement of the views of
any one group, any one parly Or any one
administration. The agency must not oper-
ate in a covert, manipulative or propagan-
distic way,

**‘Maintaining the integrity of the educa-
tional and cultural exchange programs is
imperative.”

Under the plan, which was anticipated
by a statement issued by officials of the
State Department and USIA in September
{BROADCASTING, Sept. 5), the new agency
would have ties both to the White House
and the State Department. The agency's
director will be the principal adviser to the
President, as well as to the National
Security Council and the secretary of state,
on international information and ex-
change activities. And under the secre-
tary’s direction, the director would have
primary responsibility within the govern-
ment for the conduct of such activities.

The plan also envisages the consolida-
tion into a single seven-member commis-
sion of the two commissions that now ad-
vise the USIA and the Bureau of Educa- -
tional and Cultural Affairs. Members of
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the new nonpartisan commission—to be
known as the United States Advisory
Commission on International Com-
munication, Cultural and Educational
Affairs,—will be appointed by the Presi-
dent and confirmed by the Senate.

The President’s message contained no
cost figures. But officials said the new
agency would require about the total
amount now spent on USIA—$270 mil-
lion—and the cultural affairs unit—about
$70 million.

The reorganization plan becomes effec-
tive unless vetoed by either the Senate or
House within 60 legislative days—that is,
days on which Congress is in session.
Since Congress is expected to recess later
this month until January, the plan could
not become effective until next year.

The plan is the second reorganization
measure submitted by the President. The
first, transmitted to Congress in July, pro-
vides for the transfer of Office of Tele-
communications Policy functions 1o the
Department of Commerce, and is ex-
pected to clear the 60-day waiting period
this week.

Changing Hands

Announced

® KBUK(AM) Baytown, Tex.: Sold by Bay
Radio Inc. to G&K Broadcasters Inc. for
$950,000. Seller is owned by Wayne E.
Marcy, David E. Perkins Jr. and J. Edward

CALIFORNIA
$165,000

Residential and commercial building boom along
with a 21% increase in taxable sales for last quarter,
create a business environment ideal for you when
you become owner of this AM daytimer. Four acres
of property —deluxe studios and offices with much
equipment spanking new. Easy drive to metro area.
Health conditions prompt sale.

Assume existing note after down payment of
29%. Please call for complete details.

BIACKBURN&COMPANV,INC.

RADIO = TV » CATV » NEWSPAPER BROKERS / NEGOTIATIONS * FINANCING » APPRAISALS

Martin. Mr. Marcy has interest in
KISO(AM)-KLOZ(FM) E! Paso and Brazoria
county, Tex., cable system. Neither Mr.
Perkins nor Mr. Martin has other broad-
cast interests. Buyer is owned by Lawrence
Gross (71%) and his minor nephew,
Joshua Gross (29%). Mr. Gross is air per-
sonality with KSDO{AM) San Diego and son
of long-time California broadcaster, Jack
0. Gross. Gaill Keeble, former employe of
WRNL(AM)-WRXL(FM) Richmond, Va., is
president of buyer. KBUK operates on 1360
khz with 1 kw full time. Brokers: Robert
0. Magruder for sellers, Dan Hayslett &
Associates for buyers.

® KiLI(FM) Mount Pleasant, lowa: Sold
by Pleasant Broadcasting Co. to KiLJ Inc.
for $400,000, plus $148,000 covenant not
to compete. Seller is principally owned by
Forrest J. Mitchell, 55.2% owner of
KGRN(AM) Grinnell, lowa. Buyer is owned
by Paul L. Dennison, general manager of
station. He has no other broadcast in-
terests. KiLJ is on 105.5 mhz with 3 kw
and antenna 300 feet above average ter-
rain.

® WKLH(FM) Montgomery, Ala.: Sold by
Griffin Broadcasting Co. to Colonial
Broadcasting Co. for $500,000. Sellers are
Gillis, Lloyd and Sidney Griffin, brothers
(one-third each). They have no other
broadcast interests. Buyer is owned equally
by three brothers, Robert, James and
Thomas Lowder, owners of Montgomery
insurance agency, mortgage company and
construction firm. They have no other

FEATURED BY

AMERICA’S OUTSTANDING
MEDIA BROKER
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broadcast interests. WKLH is on 92.3 mhz
with 50 kw and antenna 409 feet above
average terrain.

@ KNIT-AM-FM Abilene, Tex.: Sold by
West Texas Media Inc. to Taylor County
Broadcasting Inc. for $400,000. Sellers are
Page W. Nelson, Joe Glenn Thompson,
Raymond Reid and Frank J. Gerow,
owners of 95% of kzFrM{(FM) Corpus
Christi. Buyer is owned by 1.D. Osburn
and Kenneth R. Reynolds (50% each),
owners of KYKX(aM) Longview, Tex. Mr.
Osburn also owns KAMC(AM) Arlington,
and Mr. Reynolds owns 20% of KMCO(AM)
Conroe, both Texas. KNIT is 500 w
daytimer on 1280 khz. KNIT-FM is on 105.1
mhz with 49 kw and antenna 154 feet
above average terrain.

® Kzip-aM-FM Amarillo, Tex.: Sold by
Panhandle Broadcasting Co. to Denning
Broadcasting Group for $275,000. Seller is
owned by David P Pinkston, 50% owner of
KDav(aM) Lubbock, Tex., and of applicant
for new FM there. Buyer is owned by Dan-
na Lou Denning (70%) and her three
children (10% each). Mrs. Denning has
various real estate investments in Kansas
and Oklahoma and no other broadcast
holdings. Kzip is 1 kw daytimer on 1310
khz. Kz1p-FM is on 98.7 mhz with 100 kw
and antenna 800 feet above average ter-
rain.

B8 WECQ(FM) Geneva, N.Y.: Sold by Buc-
caneer Broadcasting Co. to Aquarius
Radio Communications Ltd. for $155,000.
Seller is principally owned by Frank
Shoupe, who has no other broadcast in-
terests. Buyer is principally owned by
Joseph Weinfeld, Newton, Mass.,
manufacturer’s representative, and his
son, David, who is general manager of
WKST(AM) New Castle, Pa. Buyers have no
other broadcast interests, WECQ is on
101.7 mhz with 3 kw and antenna 125 feet
above average terrain. Broker: Keith W
Horton Co.

Approved

The following station sales were approved
last week by the FCC;

B KBEQ(FM) Kansas City, Mo.: Sold by
Mark and Connie Wodlinger to Mariner
Communications for $5.1 million. Sellers
have no other broadcast interests but will
remain as consultants to station. Buyer is
owned by L. Joe Scallan and Elmer Ward
Jr. Mr. Scallan is also president of River-
bend Group, media broker based in Cin-
cinnati. Mr. Ward is chief executive officer
of Palm Beach Corp., manufacturer of
men’s clothing. Mariner has also bought,
subject to FCC approval, WMEX(AM)}
Boston, for $2,640,000 (BROADCASTING,
May 30). KBEQ is on 104.3 mhz with 50 kw
and antenna 953 feet above average ter-
rain.

B Wava-AM-FM Arlington, Va. (Wash-
ington): Sold by U.S. Transdynamics
Corp. to Wava Limited Partnership for
$2,500,000, plus $50,000 covenant not to
compete and $760,000 consulting agree-
ment. Seller is owned by Arthur W
Arundel, owner of weekly Loudon Times-
Mirror, Leesburg, Reston Times, Reston,



and Fauquier Democrat Warrenion, all
Virginia. Mr. Arundel has no other broad-
caslt interests. WAvA Partnership is headed
by four general partners: Alex Shefiell
{13%), Melvin Lenkin and his son, Ed-
ward (11% each), and JU Investments
Associates [nc. (9%). Mr  Shefiell is
former part-owner of wLMD(AM) Laurel,
Md., and was president of Washinglon-
area excursion boat line. Messrs. Lenkins
own Washingion construction firm. JU
Associates is investment firm owned by
Robert Understein, Washington accoun-
tant. Wava Partnership has 10 limited
partners. FCC has also approved spin-off
of WAVA(AM) by WAvA Partnership to 780
Inc. for $665,000, plus $100,000 covenant
not to compete. 780 Inc. is owned equally
by Edwin Tornberg, Edward Welter and
Douglas D. Kahle, who also own WFIA-AM-
FM Louisville, Ky, and wWBRi(AM)
Indianapohs. Mr. Tornberg and Mr. Kahle
are also owners of kBNDiAM) Bend, QOre.
Mr. Tornberg is Washingion media broker.
Wava is | kw daytimer on 780 khz. Wava.-
FM operales on 105.1 mhz with 50 kw and
antenna 500 feet above average lerrain.

® WENO(AM) Madison, Tenn.
(Nashville): Sold by H. Calvin Young Jr.
1o Mack Sanders for $750,000. Mr. Young
also owns WGUS-AM-FM Augusta, Ga., and
wSHO(AM) New Orleans. Mr. Sanders is
also owner of KFRM{(AM) Salina and
KICT({FM) Wichila, both Kansas; KBIL-AM-
FM Liberty, Mo.. KECK(AM)-KHAT(FM)
Lincoln, Neb., and KTOW(AM)-KGOW(FM)
Tulsa, Okla., and has sold. subject to FCC
approval, K0O0O-AM-FM Omaha for $1.2
million (BROADCASTING, July 4). WENO is
on 1430 khz with 5 kw day and 1 kw night.

8 Other station sales approved last week
by the FCC inciude: wvvXx.FM Highland
Park, Ill.; kKAN(aM) Phillipsburg, Kan;
WESO-AM-FM Southbridge, Mass.;
WGON(AM)-WQXO(FM) Munising, Mich ;
wFLB(aM) Fayetteville, N.C.; WURL{AM)
Winston-Salem, N.C.; and KEAN(AM)
Brownwood, Tex. (see page 66).

Orlando ch. 9
in-fighting resumes
at original front

Remanded again to FCC by courts,
contenders battle on such issues
as a demerit for a former principal,
and whether an applicant should be
given merit for minority participants

The Orlando, Fla., channel 9 case, one of
the oldest continuing adjudicatory pro-
ceedings on the FCC’s books, has taken
another step in its journey through the
commission and the courts—the filing by
the parties of another round of proposed
findings and conclusions as the result of
the latest of a series of court remands (o
the commission.

One principal issue in the new round in
the case is whether the indictment, on
gambling charges, of a former officer,

director and 1.54% stockholder of Mid-
Florida reflects adversely on Mid-Florida’s
character qualifications.

Another—and one that is of greater con-
cern 10 the indusiry generally—involyes
the court’s ruling that minority ownership
should be accorded a merit, in compara-
tive hearings, when *‘it is likely Lo increase
diversity of conlent, especially of opinion
and viewpoint!" The ruling resulted from
the commission’s failure 1o give any
special weight 1o the presence of (wo
blacks—owning a total of 14% of the
stock—in the application of the Comint
Corp.

The former Mid-Florida official in-
volved in the remand order is Marltin
Segal, an Orlando attorney. His indictment
grew oul of substantial loans he made to a
man repuled to be *‘the kingpin'’ of orga-
nized gambling in Florida, Harlan
Blackburn. However, Mr. Segal, who
resigned his posts with Mid-Florida in
November 1971 afier he was indicted, was
never brought 1o trial; the charges were
dismissed because of his health.

Mid-Florida, whose principal owners
are Joseph Brechner and his wife, Marion,
contended in its proposed findings thai the
record is “‘devoid of probative evidence™
showing that Mr. Segal’s activities had an
adverse effect on the applicant.

And the commission’s Broadcast
Bureau and the Uniled Church of Christ,
which has been granted permission Lo par-
ticipate in the proceeding, ook similar

positions on that point. The Broadcast
Bureau concluded that ‘*Segal’s wrongful
conduct never affected his participation in
Mid-Florida or the operations of the sia-
tion™ and that there had been no reason
for Mid-Florida to *‘suspect any wrongdo-
ing’’ on Mr. Segal’s part. Furthermore, the
bureau said, Mr. Segal’s role in the appli-
cant company ‘“‘was very limited.” in
terms of his ownership and his authority
as an officer and director.

However, some of the four competing
applicants were not as generous. TV 9 Inc.,
for instance. said the evidence indicates
that disqualification of Mid-Florida—or at
least a **substiantial comparative demeril—
would be “‘appropriaie’” And Comint
Corp. said Lhe only conclusion possible is
that the record ‘‘is insufficient to support
an affirmative finding that Mid-Florida
possesses the high character qualifications
10 be a licensee.”’

As for the minorily ownership question,
Comint and the United Church stressed
the importance of the black ownership in
the Comint application. (The Broadcast
Bureau, in line with its policy, did not com-
ment on that or other comparative aspects
of the case.)

““This case is distinguished by 4 unique
and important factor—the promise of sub-
stantial black participation in the owner-
ship and operation of an important facility
serving Orlando and the Central Florida
area,”” Comint said. It noted that although
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blacks make up 25% of the city’s popula-
tion and 17% of Central Florida’s, they
have no role in owning or operating any of
the means of mass communications in the
area. **The substantial minority ownership
embodied in Comint's proposal ... is
responsive to a fundamental need of the
Orlando area,”” Comint said.

The United Church of Christ said the
grant should go to Comint because of the
presence of two local blacks. (One is the
widow of one of the two black men who
were original members of the applicant
company. UCC said that because of the
black participation, Comint would be more
sensitive to the entire community's needs
and interests.)

Mid-Florida’s answer was 10 stress the
importance of the participation of women
in broadcast ownership and managemenit.
And Mrs. Brechner, Mid-Florida said, not
only owns 11% of the applicant company
and would help her husband run the
television station as a full-time vice presi-
dent for community affairs and promo-
tion, but also is a veteran broadcaster in
her own right. Before moving to Florida,
she helped operate wGayY(AM) Silver
Spring, Md., in which her husband had
been a part owner. Thus, Mid-Florida said,
itis entitled to **a clear preference’ in the
contest for the grant.

The case is before the commission for
the third time since the 1950’s. Three
times Mid-Florida was awarded the grant,

and three times the U.S. Court of Appeals
reversed the commission and sent the case
back to it. The Brechners in 1957 put
WFTV(TV) on the air. But in 1969, as the
result of one of the many court decisions
in the case, the commission granted joint
interim operating authority to the five
competing applicants—Central Nine Corp.
and Florida Heartland Television, as well
as Mid-Florida, Comint and TV Nine.

Rockefeller, Sorenson
breeze through hearing
on nominations to CPB

President Carter’s two nominees to the
board of the Corporation for Public Broad-
casting, Sharon Percy Rockefeller and
Gillian Sorensen, appeared before the
Senate Commerce Commitiee last
Wednesday. Although the committee is
not expected to vole on the nominees until
sometime this week, the tone of the hear-
ings indicated that the two women would
have little difficulty with the senators.
Mrs. Rockefeller, wife of West Virginia
Governor John D. Rockefeller 1V, told the
senators that her particular interests were
in **public affairs programing and
children’s programing.” On the latter sub-
ject, she said she was interesied in
“*superior” programing for children. *'l
care about public broadcasting as a con-

cerned mother. My children are as
mesmerized by commercial television as
most American children,” she said.

Mrs. Sorensen likewise is no stranger to
politics. Her husband, Theodore, was an
adviser to President Kennedy and was also
President Carter’s original nominee for
the top post at the Central intelligence
Agency. In response to a question on the
right of public broadcasters to editorialize,
Mrs. Sorensen, was adamant that ‘“*a sta-
tion must take a side’’ The alternative,
she said, would be *“‘pablum.’

Both women have long been active in
broadcasting. Mrs. Rockefeller is a trustee
of WETA-Tv Washington and has been ac-
tive in the West Virginia Broadcasting Au-
thority. Mrs. Sorensen is a former produc-
tion assistant with CBS and an assistant
producer for Teleprompter Corp.

Shooshan in the future. House Com-
munications Subcommittee Counsel Har-
ry M. (Chip) Shooshan Il is scheduled
keynote speaker at World Future Society's
conference, ‘*Communications and
Society: Policies for the Plannable
Future,” Nov. 2, at Ford Foundation in
New York. One-day conference also
features discussion panels on communica-
tions, business, arts and social services.

File stays shut. FCC has reversed July 20

Media Briefs

B ONTV!

World Championship Tennis — 1978
35 Weeks of top TV tournaments!

$1,420,000 in prize money!

OnTVinover75% of the country

including the top 25 markets!

starting in January right throdgh the $200,000

. From the $320,000 Caesar's Ralace Challenge Cup

W Shakey's Tournament of Champions and 5 other major
live events, expect WCT to be on TV wherever the biggest
names in tennis battle for the biggest purses!

Syndicated over the Mizlou Television Network.

Call Jon Doyle, Director of Television,

World-Championshjp-Tennis,

320 E. 52nd Street, New York, N.Y. 10022

(212) 688-2191.

N Pl

America isWatchidig tennis on TV and
WCT is bringing the best tennis to America!
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Experience of Others

Benefit From the

C)ver 100 Stations Have Experienced The Flexibil
Of The Harris System 90 Program Automation...

WHTB-FM
Talladega

WTSU-FM
Troy

KHIG-FM
Paragould

KSER-FM
Searcy

KPAY-FM
Chico

KFRY-FM
Fresno

KFIV-FM
Modesto
KCTC-FM
Sacramento
KGMS-AM
Sacramento

KUBC-FM
Montrose

WFYN-FM
Key West

WAJB-FM
Pensacota

WBBQ-FM
Augusta

WMAZ-FM
Macon

WGAF-AM
Valdosta

WVLD-AM
Valdosta

WBNQ-FM
Bloomington
WRMN-AM
Elgin
WGEM-AM
Quincy
WGEM-FM
Quincy

WQCY-FM

Quincy

WTAD-AM
Quincy
WQFL-FM
Rockiord
WGOM-AM
Marion

WMRI-FM
Marion

KGRS-FM
Burlington

WFKY-AM
Frankfor

WKYW-FM
Frankfort

KEZM-AM
Sulphur
KSNS-FM,
Lake Charies

WOXO-FM
Norway

WXIV-AM
Norway

WMNB-FM
North Adams
WNCR-AM
Worcester
KSUM-AM
Fairmont

KTIS-AM
Minneapolis

KTIS-FM
Minneapolis
KWWR-FM
Mexico

KXEO-AM
Mexico

KEZO-FM
Omaha

WKXL-FM
Concord

KOB-FM
Albuquergue

So Can You!

KBIM-AM
Roswell

KBIM-FM
Roswet!

WVIP-AM/FM
Mount Kisco

WSYR-FM
Syracuse
WBT-FM
Charlotte

WBIG-AM
Greensboro

WHSL-FM
Wiimington
WHBC-FM
Canton
KTJS-AM
Hobar
KFJL-AM
Oklahoma City

WMYB-FM
Myrile Beach

WASC-AM
Spartanburg

KWMJ-FM
Midland

KCWM-FM
Victoria

WWVA-FM
Wheeling

WXRO-FM
Beaver Dam

WPDR-FM
Portage

KOVE-AM
Lander

KDLY-FM
Lander

KDRB-FM
Wichita

Small, medium or major market, AM or FM, Mono or
Stereo...Let System 90 work for you, the way it does for
so many others.

From announcer-assist to total automation, System 90’s

versatility readily lends itself to any format.

For more information write Harris Corporation, Broadcast

Products Division, Quincy, lllinois 62301.
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COMMUNICATIDNS AND
INFORMATION HANDLING

-\

ity

_/




staff ruling and denied Pullman TV Cable
Co. and Moscow TV Cable Co., operators
of systems at Pullman, Wash., and
Moscow, Idaho, access to 1973-76 finan-
cial reports of KIMA-Tv Yakima and KEPR-
Tv Pasco, both Washington. Requests
were made after licensee, NWG Broad-
casting Co., had voluntarily submitted re-
port on satellite KLEw-Tv Lewiston, Idaho,
in nonduplication proceeding.
Cablecasters said that introduction *“*nec-
essarily’” placed finances of NWG’s other
stations in question. But commission
ruled NWG could withdraw KLEW-TV’s re-
ports and denied requests to open files of
other stations.

Second try. Attorney of convicted mur-
derer Ronny Zamora, whose defense
argued he was ““TV addict” and ‘‘intoxi-
cated”” by television violence (BROAD-
CASTING, Oct. 10), has filed for new trial
on grounds that judge “‘cut heart out™ of
defense. Ellis Rubin, based request on
Judge Paul Baker’s rulings against allowing
testimony on general effects of television
violence on young. Judge also banned
questioning of jurors about their own
television experiences.

Hispanic help. Spanish lnternational Net-
work (SIN) is offering free consulting pro-
gram to Hispanic groups seeking to own
and operate Spanish-language TV stations
in US. Reno Anselmo, president, said
SIN will make available without charge ad-
vice and assistance on application and

licensing procedures, engineering and
construction requirements and financing,
programing, operations and sales develop-
ment information. He said program is an
outgrowth of assistance provided to KORO-
TV Corpus-Christi, Tex., first U.S. TV sta-
tion to be wholly owned by Hispanic
Americans, and to group which recently
filed for channel 31 in Denver.

PSA petition denied. FCC turned down re-
quest by Public Media Center, 65 citizen
groups and five members of Congress ask-
ing that broadcasters be required to air
public service announcements during
more ‘‘desirable’’ time periods. They also
sought limitation on number of PSA’s
broadcasters could accept from single
source and requirement that they carry
certain percentage of locally originated
PSA's. Commission said adoption of such
rules would be ‘‘inappropriate intrusion"’
in programing.

Corrections. In story dealing with settle-
ment of National Asscoation of Broadcast
Employes and Technician’s strike against
ABC (BROADCASTING, Oct. 10), weekly
salary of experienced technicians in fourth
year of new pact was given as $585. Cor-
rect figure is $535.

Right man, wrong pew. BROADCASTINGs
Oct. 10 story (page 53) concerning possi-
ble staff changes at the FCC identified
James Hobson as chief of Common Car-
rier Bureau. Mr. Hobson is chief of Cable
Television Bureau. Walter R. Hinchman is
chief of Common Carrier.

Henderson/Las Vegas

INDEPENDENT
TELEVISION STATION

IN THE UNITED STATES

Aepresented Natspnally by HE Television

) Out-Delivers ABC Las Vegas affiliate
Sun-Sat/9AM-Mid. o

homes (000)

+13%

share

+11%

women {(000)

total women

18-49 (000)

+25% +33%

July ARB 77

"Tied, WGN 19% July 1977 Arbitron, Sign-on—Sign-off ADI share,
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FTC’s Pertschuk
wants to mute
the piped pipers
of TV selling

Chairman uses AAF roundtable
to express anger about ways
ads are being directed at children

The chairman of the Federal Trade Com-
mission had some choice words for adver-
tisers last week. And he expects some of
his views to be backed up ‘‘within a
month™ when his staff may be finished
with some new proposals on the way prod-
ucts can be advertised.

*“I’'m pretty damn well convinced,” said
Chairman Michael Pertschuk, ‘‘that a
three-year-old ought not be the subject of
messages.” He said “the protection of
children receives special attention” from
the FTC, and that, among other questions
the commission would be looking into
would be “*whether an ad directed at three-
year-olds’’ should be on television.

Mr. Pertschuk was speaking to the board
of the American Advertising Federation at
a Tuesday roundtable discussion at the
FTC in Washington.

Adding illustration to his language, Mr.
Pertschuk showed the advertisers a copy of
an advertisement that appeared in the
Aug. 29 issue of BROADCASTING that pro-
moted the potential market of a Boston
television station by saying that advertisers
could reach children whose “*buying power
is an American phenomenon.’ (The ad-
vertisement, headlined ‘‘Kid Power is
Coming to Boston,” announced the debut
of Christian Broadcasting Network’s chan-
nel 25 wWXNE-Tv.)

The chairman said the FTC was con-
cerned that advertisers are trying to turn
children into “‘guided missiles™ aimed at
their parents’ pocketbooks. Mr. Pertschuk
also said the commission was still in-
terested in the ‘‘advertising of highly
sugared products to young children.” In
answering questions by the advertisers,
Mr. Pertschuk said he did not believe the
FTC *‘should substitute its judgment’” for
that of individuals in its rulemaking pro-
ceedings, but he added that he felt con-
sumer laws ‘‘basically do reflect the desires
of the public.”” He postulated, as an exam-
ple, that few consumers would be inclined
to want seat belts removed from
automobiles although initial public reac-
tion to legislation requiring their installa-
til;)ln had not been overwhelmingly favor-
able.

He also said the commission has ‘“‘tried
to strike a balance™ in opening itself to
business groups as well as to consumer
groups. ‘‘We've probably been meeting
more with business than with consumer
groups,” he said, and the commission
““had no intention™ of excluding business
access to it.



IS HERE!

WNEW-TV: New York, N.Y. KMBC-TV: Kansas City, Mo. KENS-TV: San Antonio. Tex.
KTTV: Los Angeles, Cal. WXIX-TV: Cincinnati, Oh. WFMY-TV: Greensboro, N.C.
WPHL-TV: Philadelphia, Pa. KOIN: Portland, Ore. WTLV: Jacksonville, Fla.
KPIX: San Francisco, Cal. KMGH: Denver, Colo. WPTA: Ft. Wayne, Ind.
WDCA-TV: Washington, D.C. ~ WTVN-TV: Columbus, Oh. WJIM: Lansing, Mich.
WTCN-TV: Minneapolis, Minn, KGTV: San Diego, Cal. WSAU: Wausau, Wisc.
WCIX-TV: Miami, Fla. WHAS: Louisville, Ky. KOSA-TV: Odessa, Tex.
WRTYV: Indianapolis, Ind KTAR-TV: Phoenix, Ariz. KERO-TV: Bakersfield, Cal.

KOCO-TV: Oklahoma City, Okla.

“CAROL BURNETT and FRIENDS”
120 Half-Hours of Carol’s Great Comedy Sketches
for the First Time in Syndication

For Information:

Alan Silverbach/ The C.B. Distribution Company
Century Park Center - 9911 West Pico Boulevard
Los Angeles, California 90035 - (213) 552-2660



CBS loses case
on sole liability

Judge won’t make Stokely pay
what Lennen & Newell didn’t

A federal district judge has ruled that CBS
cannot collect from Stokley-Van Camp the
$390,382.48 that Lennen & Newell should
have paid it on Stokely’s account before
the agency went bankrupt in 1972,

Judge Inzer B. Wyatt of the U.S.
Southern District of New York ruled that
Stokely had paid the money to Lennen &
Newell, and that CBS, although it knew
the agency was in financial trouble, made
no claim on Stokely—did not even men-
tion the subject to Stokely—until after
L&N's collapse.

The decision resolves, subject to appeal,
the largest single case centering on the in-
sistence of major agencies that they, rather
than their clients, are solely liable for pay-
ments to media. It does so, however, only
in the context of the CBS suit, without ad-
dressing the general question of whether
advertisers should share liability. But if
allowed to stand or upheld on appeal it
presumably would serve as precedent in
other cases in which media made no move
against advertisers until agencies had
failed.

The issue became a stormy one in the
years immediately following Lennen &
Newell’s bankruptcy in 1972 and that of
U.S. Media International a few months
earlier. More recently it has become less
turbulent foliowing the development of a
recommended standard form, by Broad-
cast Financial Management Association
and others, specifying that the agency is
solely liable up to a point but spelling out
conditions under which the client
becomes liable.

That form is used by a growing number
of stations, currently estimated at about
150, including those of many large group
owners, but is not used by networks. It was
developed as a compromise between the
sole-liabjlity and advertiser-liability ex-
tremes, and is accepted by some agencies
but rejected by others.

CBS filed its suit against Stokely in
1972. Judge Wyatt subsequently issued a
summary judgment in favor of the adver-
tiser, but on appeal by CBS the case was
remanded to him for trial last January.

In his decision Judge Wyatt traced the
history of agency sole liability, saying it
went unchallenged from the earliest agen-
cy days until the early 1950°s, when TV
billings were growing large and CBS “‘and
no doubt other networks™ revised their
contract forms to identify the advertiser
and to show that the agency was “‘acting as
agent™ for him,
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is due in part to “‘selfish reasons.”” For one
thing, direct dealings between media and
advertisers might lead to ‘‘elimination of
the agencies.”” For another, payment
through the agencies increases their cash
flow “‘and is believed by them to improve
the standing of the agencies with their
banks.”” For still another reason, this posi-
tion **makes it easier [for agencies] to col-
lect from the advertisers.’

Though CBS disputed the agency posi-
tion, Judge Wyatt continued, “‘CBS did
nothing to inform the advertisers of this
difference of position,” And it had its
reasons for not informing them:

*“‘CBS wanled to be able in an emergen-
cy, as in the case at bar, to assert its legal
position that the advertiser was liable on
the contract, at the same time, CBS
wanted to retain the good will of the agen-
cies who placed 75% of the advertising
with CBS, CBS did not want to antagonize
the agencies, whose good will CBS was
constantly seeking, by informing their ad-
vertiser clients of the legal position CBS
was taking with the agencies.”

Thus, the decision continued, Lennen
& Newell was late in its payments to CBS
as early as 1968, and in 1970 ‘‘fell
seriously behind,” but CBS continued to
push the agency for collections rather than
turn to Stokely. CBS, Judge Wyatt ruted,
knew in 1970 that “‘Stokely and the other
advertisers’’ were paying the agency
promptly but that the agency “was divert-
ing the payments elsewhere.”” [n contrast,
he said, Stokely was not aware of L&N’s fi-
nancial problems until January 1972, a
month before the bankruptcy.

Judge Wyatt contrasted the Stokely case
with that of the Florida Citrus Commis-
sion, another L&N client buying time on
CBS. In 1970, he said, the citrus commis-
sion learned, apparently from an audit,
that the agency was late in making pay-
ments in its behalf. The commission asked
whether CBS would look only to L&N for
payment, CBS said in writing that it would
not, and *‘Citrus at some point in 1970 or
early 1971 began to pay directly to CBS
rather than to Lennen.”

The Citrus incident, Judge Wyatt con-
tinued, showed that CBS knew L&N was
in “‘substantial financial difficulty.”

‘*“*Substantial financial difficulty,”” he
said, ‘‘is not taken by me to mean so bad
that collapse is imminent or even proba-
ble. Doubtless CBS hoped until the end
that Lenne, a major customer, would sur-
vive, but it certainly knew at the end of
1970 that financial collapse was a
possibility. Yet CBS had no contact with
Stokely until after the bankruptcy when its
first demand on Stokely for payment was
made.”
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No hang-up about print. Radio and
television stations boosted their adver-
tising in daily newspapers during the
first half of 1977 by 50% over last year,
according to the Newspaper Advertising
Bureau. The bureau noted that in the full
year of 1976, stations spent $65 million
in newspapers and said this figure top-
ped 1975 by 35%.
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Stock analyst says
spot TV won’t
be so soft after all

Hotfman of Bache Halsey predicts
eventual growth of 10%-11%

over last year, contends summer
wasn't as bad as was thought

A Wall Street specialist with an indepen-
dent streak, who predicted a year ago that
spot-TV business in 1977 wouldn’t live up
to then-current expectations, thinks now
that in 1978 it will be a good bit better than
many expect.

He also thinks this year’s fourth quarter
will be stronger than a lot of people had
thought during spot’s long summer slow-
down.

The specialist is Anthony M. Hoffman,
vice president of Bache Halsey Stuart
Shields Inc. He figures the 1977 fourth-
quarter growth for spot TV at about 8%
over last year's fourth, and thinks 1978
will be 10%-11% better than 1977.

A year ago Mr. Hoffman advised Bache
clients that 1977, compared with record-
setting 1976, was apt to be a disappointing
year for spot. Others were projecting
growth of 12% or more, but Mr. Hoffman
noted that 1976 had a lot going for it that
wouldn’t recur in 1977, including the Bi-
centennial celebrations, the Olympics and
the presidential elections. In addition, he
pointed out, 1976 had been an unprece-
dentedly big year for new-product in-
troductions, another boon to spot.

" Over-all, he estimated a year ago that
spot-TV growth for 1977 would be in the
nieghborhood of 5.6%—a neighborhood
to which industry forecasters have much
more recently retreated (BROADCASTING,
Aug. 8).

Now, in his latest advisory to clients, Mr.
Hoffman says a lot of forecasters seem to
have overreacted the other way as a result
of spot’s summer slump:

“As demand began to soften in the sec-
ond quarter, forecasts of annual growth
were trimmed and analysts’ profit esti-
mates adjusted. Further softness in the
third quarter gave rise to contentions that
the fourth quarter would also fail to equal
the year-earlier period. In the minds of
some, the decline in the fourth quarter
was expected to be even more severe than
the third, suggesting a very poor year in
1978

His analysis continues:

“For some time we have been at odds
with those holding this bearish outiook for
the final 1977 quarter and the year 1978,
We have been advising clients to take ad-
vantage of any unusual dips in the price of
the group broadcasters that result from
these dire predictions.

““We now have definitive data from the
FCC for 1976 and from other sources for
the first haif of 1977 that fully document
our position.

““The same type of analysis we did last



RAILROADS AND GOAL:

TOGETHER THEY CAN HELP PULL
AMERICA OUT OF THE ENERGY CRISIS.

One of the things railroads do best is move coal. Today, they move most of the coal that is mined
in America. And they have the capacity to move more—much more.

In recent years, the nation’s railroads have been hauling more freight than at any time in
their history. But, because of the use of larger cars and more efficient operating methods, today’s
railroad tracks handle only half as many trains as they did during World War IL

What this means is that the nation possesses an untapped resource in the form of unused
rail capacity. That’s important because much more transportation capacity will be needed as
America begins to make more use of another vast, underutilized resource—coal.

President Carter has called for an increase in coal production averaging 8 percent per
year over current levels. For the railroads, such increases would mean only a 3 percent annual
increase in their total traffic—no strain for an industry that easily handled 15 percent traffic &
growth during the 1972-73 period.

Since the lead time for obtaining new coal cars is far less than the time needed
to open new mines, railroads can easily keep pace. In fact. they're already ahead of
schedule. New coal cars added in each of the past two years were double the
average of the previous five years.

An added bonus is the railroads’ energy-cfficiency, particularly
when it comes to moving coal. There is simply no safer, more efficient.
fuel-thrifty way lo move most volume shipments long distances ”
throughout the nation than by rail. Railroads are here, buiit
with yesterday’s dollars, moving the coal we need so
urgently. They can go a long way toward pulling
America through the energy crisis.

- Association of American Railroads
American Railroads Building
Washington, D.C. 20036




year 1o arrive at our estimate of 5.6%
growth for the entire 1977 year indicates it
will finish with a relatively strong fourth
quarter, about 8% above the comparable
1976 period. In addition, our analysis finds
no disruption of the medium’s long-term
growth patterns and we estimate spot
television will grow 10% to 11% in 1978.

““This performance, combined with a
comparable level of growth for local televi-
sion expenditures, suggests that total
revenue growth for the industry in 1978
should be about 10%, more than enough
to offset the expecied 8%-9% escalation in
costs. This will allow an increase in
margins after a decline in 1977. This
scenario augurs well for the profits of the
group broadcasters and, to a lesser extent,
the owned stations of the major net-
works."”

Mr. Hoffman's advisory anticipales ‘‘a
change in investor psychology regarding
these [group broadcasting] stocks™ and
recommends ‘‘selective accumulation of
positions™ in them.

He lists his preferences among seven
broadcasling issues and one station-rep
stock in descending order: Metromedia,
Storer, Taft, Cox, Combined Communica-
tions, LIN Broadcasting, Capital Cities
Communications and John Blair & Co.
But he adds, ‘‘Despite the fact that we
have ranked these stocks, we feel that all
names on this list'offer the potential for
near-term price appreciation from current
price levels”’

—
Spector: Legal expenses
are inflating ad costs

The legal cost of commercial clearance is
likely 10 become a regular part of many
clients' advertising budgets, Larry Spector,
president of DKG Advertising Inc., New
York, stated.

In a speech o the Grand Rapids (Mich.)
Advertising Club, Mr. Spector pointed out
that in recent years consumer protec-
tionists and government regulators “‘have
added a new dimension o the advertising
business—the legal cost of doing busi-
ness.”” He noted that in setting up a staff
recently for a new toy account DKG had to
add a broadcast clearance person.

**And we have 1o figure that cost in our
fee arrangement,” Mr. Spector remarked.

He said the problem with industry self-
regulation is “*not the fact that the regula-
tion exists; the problem is the caliber and
attitude of the people who administer the
regulations—they tend to be people who
are very narrow and literal-minded, and
their rulings too often are ludicrous.”

Korvettes buys Big Apple

In its first regular use of television this
fall, Korvettes Inc., New York, is investing
approximately $500,000 for three flights in

New York, the first running for cne month
through Nov. 5; the second between Nov.
6 and 23 and the third from Nov. 24
through Dec. 17.

A spokesman for Korvettes said in the
past the retailing chain has restricted its
TV activity to occasional weekend and
holiday advertising. The New York area
campaign, crealed by Grey Advertising,
New York, is aimed at stimulating busi-
ness in 31 stores, particularly for its soft
goods. The theme is, **For fashion, shop
‘The Other Korvettes' at Korvettes.”” Re-
inforcing the TV splurge will be radio and
print advertising.

David Brous, president, said the thrust
of this program is 1o strengthen the
message that over the past few years Kor-
vettes has ‘‘substantially increased the
quality and fasion orientation of its
messages and still retains its compelitive
prices.”

CBBB onto business ethics

The Council of Betler Business Bureaus is
convinced that business ethics are slipping
and has announced a series of panel dis-
cussions on the subject, including one en-
titled **Responsibilities of Advertisers to
Society.”

CBBB President William -H. Tankersley,
in a speech last week to the Detroit Eco-
nomic Club, reported on the project. The
first panel discussion will be held in Dallas

Did you call State Farm last year for help

on a story? 441 other reporters did.

Reporters on papers, magazines, and broadcast stations
across the country are calling State Farm for help on
stories involving auto, homeowners, boatowners, and life

insurance. Why? Two reasons.

First, we're the nation’s largest insurer of cars, homes,
and pleasure boats. Reporters naturally call the industry
leader when they need facts or opinions about these
forms of insurance. While we're not the leader in life
insurance, we are the seventh largest writer of individual

life policies.

Second, our public relations staff of former newsmen
welcomes calls from the media. We understand dead-
lines. If we have the information you need, we'll give it to
you right away. If we don't, we'll talk to one of our
experts and call you back as soon as possible. If we cant ¢
get the information you need, we'll tell you that too.

When you need help with a story on personal
insurance, join your 441 colleagues who turned

to State Farm last year. Call our public
relations department at 309-662-2521
or 662-2063.

STATE FARM MUTUAL
AUTOMOBILE INSURANCE COMPANY
Home Office, Bloomington, lllinois

STATE FARM
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Anaward for excellence
1N €CONOMIC reporting,

o

The 1977 Media Awards for the
Advancement of Economic Unde r5r;1n-:|inlg

Purpose:

The 1977 Media Awards for the
Advancement of Economic Under-
standing is 2 new program to give
recognition to outstanding economic
reporting directed to the general
public. Patterned after the Pulitzer
awards, the program is designed to
stimulate media to initiate economic
reporting that is imaginative, inter-
esting and easily understandable.

The goal of the program is to
improve the quality and increase the
quantity of economic reporting in
the general media. It aims to encour-
age and reward outstanding sub-
missions by media which effectively
explain aspects of the economic
system to typical audiences—in
terms that have meaning for the
average reader or viewer.

Awards:

A total of $105,000 will be awarded
in 14 media categories, competitively
grouped according to circulation or
scope of market. In each category,
there will be a First Prize of $5,000
and a Second Prize of $2,500.

Eligibility:

Entries must be original works
published, broadcast or telecast
between January 1, 1977 and
December 31, 1977,

Judges:
Winners will be selected by a panel of
judges consisting of the following:

Alexander Calder, Jr.
Chairman &

Chief Executive Officer
Union Camp Corporation

Arthur C. Deck
Executive Editor
Salt Lake City Tribune

Roy M. Fisher
Dean. School of Jorernalism
University of Missours

Norman E. Isaacs
Chairman
National News Council

Paul Miller
Chairman
Gannett Co. Inc.

Rudolph A. Oswald
Director of Research
AFL-CIO

For entry blanks or

additional information write:
Program Administrator
Media Awards for the
Advancement of
Economic Understanding
AmosTuck School of
Business Administration
Dartmouth College
Hanover

New Hampshire 03755

Kenneth A. Randall
President, The Conference Board.

Irving S. Shapiro
Chairman
E. I du Pont de Nemours

Otto A. Silha
President
Minneapolis Star and Tribune Co.

Frank Stanton
Former President CBS

Murray L. Weidenbaum
Director of Center for the
Study of American Business
Washington University

Administration:

The Amos Tuck School of Business
Administration of Dartmouth
College is sole and independent
administrator of the Media Awards
for the Advancement of Economic
Understanding.

Media Awards for the Advancement
of Economic Understanding is being
sponsored by the Champion
International Corporation, Stamford,
Connecticut.

Deadline for Entries:
January 15,1978




in February. Dates and locations for the
other four sessions have not been set yet.

Mr. Tankersley, in referring to weakened
principles in business praclices, cited com-
parative advertising which he called the
practice of ‘‘knocking competitors in ad-
vertising.”” Mr. Tankersley said the
**plethora of such ads has further damaged
the credibility of advertising with equal
negative effect on the mores of civilized
business pehavior.””

He put the blame on the Federal Trade
Commission for the practice, which had
“‘fittle standing,”’ he said, *‘until the FTC
began lo urge the broadcasting networks,
the National Association of Broadcasters
and other associations including ours to
abandon their prohibition against the
naming of competitors in advertising.”

‘Time’ study says TV
outdone by print for
corporate images

The results of a study commissioned by
Time magazine claim corporate-image ad-
verlisements are more believable in print
than on TV.

The study, which cost $70,000, was con-
ducted for Time by Yankelovich, Skelly &
White, New York, which interviewed 700
business executives in the 25 largest
metropolitan areas. The research firm
questioned respondents basicaily on their
opinions of the corporate advertising of
five firms—AME [BM, St. Regis Paper,
Texaco and U.S. Steel—and of five com-
panies that do no corporate advertising—
Burroughs, Armstrong Cork, Champion
International, General Foods and Gulf &
Weslern.

The executives in the study, by a margin
of 58% to 38%, felt that companies active
in corporate advertising—irrespective of
media—have a significantly better image
than those that do not.

In comparing media, YS&W said that
businessmen found advertisements in
magazines L0 be more believable than
commercials on television by a 39% to

22% margin. Similarly, in judging the
believability of the editorial contents of
magazines with that of selected TV pro-
grams, publications edged out television
by a 71% to 67% ratio.

Regarding advertising recall, both maga-
zines and TV scored 50%, but since the 10
corporations under study spent about
$245 million in TV and $47 million in
magazines, publications would seem to
have an edge in this area, according to
a spokesman for Time.

To effect the comparison between maga-
zines and television, YS&W chose 14
publications and 16 television programs.
The magazines were Business Week, Dun's
Review, Forbes, Fortune, National
Geographic, Nation’s Business,
Newsweek, New Yorker, Reader’s Digest,
Scientific American, Sports Illustrated,
Time, U.S. News & World Report and the
Wall Street Journal. The national televi-
sion programs were ABC Evening News,
CBS Evening News, NBC Evening News,
Meet the Press, Face the Nalion, Issues
and Answers, Wide World of Sports, CBS
Sports Spectacular, 60 Minutes, Tonight
Show, Today Show, AM America, CBS
Morning News and the late news shows of
the three networks.

Advertising Briefs

It's up at WRG. Wells, Rich, Greene Inc.,
New York, reports billings for nine
months ended last June 30 rose (o
$170,578,000 from $142,356,000 in like
period last year. Net income virtually
doubled to $1,206,997 ($2.62 per share),
as compared with $625,508 ($1.37 per
share) last year.

Angel. CBS Inc. has made $2,045,000 in
cuftural grants to seven insitutions in New
York City: Cultural Affairs Commission
($150,000); New York Public Library
($330,000); American Academy of Dra-
matic Arts ($260,000); Brooklyn
Chiidren’s Museum (3345,000); Munici-
pal Art Society of New York ($200,000);
Bedford-Stuyvesant Restoration Corp.
(8$460,000); Harlem School of Arts
($300,000).

This announcement appears as a matter of record only.

$1,750,000
EZ Communications, Inc.
Senior Notes Due 1989

The undersigned acted as financial advisor to EZ Communrications, Inc. and
placed the above Notes privately with an institutional investor.

Ron Curtis & Company
Chicago

October 17, 1977
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Congressidnal wives
enlist in crusade
against TV violence

Group produces report that says
It's ‘secondary form of

child abuse’; makes long list

of corrective recommendations

**“The heavy reliance of American televi-
sion broadcasters on violence in entertain-
ment programing is an outrage against the
young people of America,”’ says a report
filed by a group of some 50 wives of U.S.
senators and congressmen.

The Congressional Wives® Task Force
produced a seven-page report on ‘‘televi-
sion programing in general and violence in
particular,” according to Tipper (Mrs.
Albert A.) Gore Jr, chairman of the
group. The report says television violence
has become a ‘*disruptive and negative in-
fluence™ on society and ‘“‘could well be
defined as a secondary form of child
abuse.”

The task force made several recommen-
dations including: devoting a ‘‘larger share
of network profits to the development and
purchase of quality programs’’; “‘stricter
control of advertising directed at
children™; a Children’s Television Net-
work, funded either with federal money or
by a combination of public and private
funds; more prescreening time for affili-
ates; FCC commissioners “*who will repre-
sent the interests of viewers rather than
those of broadcasters’™, a private rating
system; network-produced after-school
programing; ‘“‘explicitly limited antitrust
exemption™ for networks to provide
children’s programs, and viewer participa-
tion in expressing their views ‘‘directly to
the networks, the advertisers and the
FCC»

Mrs. Gore, whose husband, a Ten-
nessee Democrat, is a member of the
House Communications Subcommittee,
said she and the other members of the
task force were acting as ‘‘wives and
mothers™ in presenting their ‘‘concern™
to broadcasters. ‘‘l see no conflict of in-
terest,” she said, in offering her views on a
subject her husband oversees in Congress.
Kathy (Mrs. John M.) Murphy, whose
husband also sits on the Communications
Subcommittee, is a member of the task
force, too.

Although the task force will now look at
another issue of national importance, Mrs.
Gore said a *‘continuing subcommittee on
television has been established to carry
on the task force’s work.
o e e B

Eastern front revisited

Twenty one-hour documentary films
depicting battles in World War 1i on the
Eastern European front are now in produc-
tion for syndication in the U.S. and
throughout the world in the fall of 1978.

Burt Lancaster will be host of the series,



The Unknown War, which will include film
footage from Soviet archives and from
U.S. and British sources as well as original
production. Mr. Lancaster recently
returned from a two-week trip to eight
Russian cities for location filming. The
series is being produced by Air Time Inc.,
New York, a media buying and planning
firm, in cooperation with Sovinfilm of the
USSR. Script consultant is Harrison
Salisbury, former Moscow correspondent
for the New York Times and a specialist on
Soviet affairs.

More critics’ fodder

Latest new-season premieres draw
opinions on the upbeat side

With the bulk of the new television series
properly premiered and reviewed, the na-
tion’s television critics seemed to be
breathing a distinct sigh of relief last
week —although many wearily noted that
the replacements are already coming in.

Two CBS comedies, We've Got Each
Other (Saturday, 8:30-9 p.m.) and On Qur
Own (Sunday, 8:30-9 p.m.), were the last
new series 1o premiere on the three com-
mercial networks except for NBC’s
Mulligan’s Stew (Tuesday, 9-10 p.m.)
which comes aboard Oct. 25.

Reviews for We've Got Each Other and
On Our Own were mixed, leaning toward
the positive, but individual critics usually
displayed strong feelings one way or the
other. Following are some sample com-
ments:

We've Got Each Other (CBS, Satur-

day (8:30-9 p.m.)—
“Joe Average Viewer finaily has 4 relata-
ble television show 10 watch. Maybe not to
embrace, but at least to relate to ... a
delightfully workable concept, a solid cast
and a slew of talented backstage people. Its
simplicity is its weak point.”” Bud Wilkin-
son, Columbus (Ohiog Dispatch.

... debuts as an also-ran, rather than
the winner one has come to expect from
the MTM stables . .. everything is played
full throttie and there is no subtlety in any
of the humor . .. can’t be written off im-
mediately, but it will have to show spec-
tacular improvement or Each Other is all
the show will have!’ Bob Brock, Dallas
Times Herald.

“As in most MTM efforts, the situa-
tions are simple and the comedy is in-
spired . .. the new season's most promis-
ing entry”” John O’Connor, New York
Times.

On Our Own (CBS, Sunday, 8:30-9
p.m.)—

** .. pleasant, cute and fairly entertain-
ing ... a far cry from a powerhouse ...
[but] I'm rooting for On Qur Own.” Bob
Goodman, Atlanta Journal and Constitu-
tion.

‘... one-trait characters and mechani-
cal gag lines . . . the moral . . . appears to be
that only plain people have any decency
... Plain people can be rotlers 100 ...
perky, jerky, winsome and tiresome

bores.”’ Tom Shales, Washington Post.

“‘The comedy is cute and most of it is
based on youthful freshness confronting
experienced cynicism . . . a gentle look and
sound.” Steve Hoffman, Cincinnati En-
quirer.

e ]
One step beyond
‘One Step Beyond’

Worldvision does pilot of show
that picks up where old
network program left off;

it and P&G hope to barter

A January 1978 telecast is planned for The
Next Step Beyond, a half-hour prime-time
access special that Worldvision Enterprises
Inc. and Procter & Gamble anticipate will
become a barter series beginning next fall.
A sequel 10 One Step Beyond, which
ended a three-year run on ABC-TV more
than a decade ago and continues to be dis-
tributed internadonally by Worldvision,
The Next Step Beyond delves into extra-
sensory perception, parapsychology and
other phenomena, subjects that Kevin
O’Sullivan, Worldvision president and
chief executive officer, says are ‘‘of even
more interest 1oday’’ than when ils pre-
decessor was offered by the network.
Production costs, paid by Worldvision
and Procter & Gamble, are to be $140,000
for the pilot. If the pilot is successful, ac-
cording to Mr. O'Sullivan, the same in-
vestment will be made for each of the 24

half-hours thai are expected 1o make up
the series. Proctor & Gambie will take
opening and closing billboards and two
commercial minutes, in return for
clearance, stations will receive three com-
mercial minutes.

With the investment—and the return of
the same production team of Factor-New-
land Productions and director/host, John
Newland, that handled One Step Beyond —
Mr. O’Sullivan claims that the critics of
present prime-time access programing will
be shown that a ‘“‘program of network
quality’” can be placed there.

Mr. O'Sullivan says that some 50 mar-
kets already have cleared the pilot and anti-
cipates no problem getting more than 100.
Those already on board for the pilot are
ABC’s five owned-and-operated TV’s, as
well as wTvl Miami, wiLA-Tv Washington;
WTVH-TV Syracuse, N.Y.; KHOU-TV
Houston, KXTv Sacramento, Calif., and
wCPO-Tv Cincinnati.

e e e e O et
Sequel-time doctrine
used by ‘Donahue’

When syndicated series segment
on WTOP-TV Washington evokes
response from Catholics,
Multimedia bends over backwards
to let them have their say

A potential fairness doctrine complaint
was avoided last month when the pro-
ducers of the syndicated Phil Donahue

‘Today’s music
on target with the
18 to 49 audience. || ~ -

/
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Inyour
business,
itdoesnt

a
to collect
the bill
if youlose
the account

Broadcast and print media
have a unique relationship with
their advertisers,

We understand that.

Because we're media collection
specialists. That's why we're so
successful at collecting slow-pay
and no-pay bills that you or
another agency can't.

And we do it with diplomacy
and goodwill, so that your
relationship with your accounts
is never jeopardized.

Call us collect.

As the nation’s largest media
collection specialist, we can start
getting results for you

right away.

Media collection specialists.

SZABO ASSOCIATES, INC.

3355 Lenox Road, Suite 945
Atlanta, Georgia 30326
404/266-2464

Show agreed to produce a second show on
the book, **“Human Sexuality, New Direc-
tions in American Catholic Thought.”

The Rev. Maurice Fox, director of radio
and television for the Catholic Arch-
diocese of Washington, wrote a letter to
Post-Newseek-owned WTOP-TV there after
it aired the first program on the book, ask-
ing for a second show to air other opinions
on what he considered to be a controver-
sial subject. The station contacted the
show’s producer, Multimedia Program
Productions, which agreed. Father Fox
was told to select the people he wanted to
appear and Multimedia paid their
transportation to Chicago where the show
was taped.

Father Fox later commented on the
broadcasters’ response; ‘‘The people of
the Phil Donahue Show were most respon-
sive to our letter. The executive producer,
Richard Mincer, in particular wanted me
to have equal time ... They could not be
criticized in any way in their responsive-
ness to my initial letter.”

The second show began airing on the
120 or so stations that carry Donahue
aboul two weeks after the original.

Program Briefs

Rising tally. Metromedia Producers Corp.,
distributor of Merv Griffin Show, reporls
‘‘best sales record’ during summer
months, with 15 stations adding show and
10 renewals. New count puts Merv in 90
markets. On another distribution front,
MPC has renewed Cross-Wits with Ralph
Edwards’s Gemini Productions for third
year. Daily game show is said to have been
sold in more than 80 markets.

Skiing sheriff. Pilot episode of possible
new NBC-TV series for 1977-78 season,
Stedman, is in production in Sun Valley,
Idaho. Barry Weitz Productions, in
association with Columbia Pictures Televi-
sion, is shooling two one-hour segments
about ski racer who becomes sheriff of
resorl town.

Money’s all in. With $250,000 grant from
Gulf & Weslern Industries, Public Broad-
casting Service and WNET(Tv) New York
have finished fund-raising for this year’s
nightly Dick Cavett Show. Other major
contributors to $1.8 million budget are
PBS stations, $1 million; The Chubb
Corp., $250,000, and PBS general fund
(with money given by National Endow-
ment for the Humanities), $235,000.

Navajo roots. NBC-TV will produce 16-
hour miniseries from ““The Yazzies,” an
account of 100-year history of fictional
Navajo Indian family. Executive producer
will be David Sontag, who researched proj-
ect five years, according to NBC. Co-writ-
ter will be Budd Schulberg. Mr. Sontag and
20th Century-Fox will co-produce for air-
ing in 1978-79 season as eight two-hour
movies.

Gets rights. Ed Friendly Productions, Los
Angeles, said it has acquired television
and motion picture rights to all romantic
novels of British writer Barbara Cartland.
They are said to number more than 200,
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Senate ponders
possibility of
opening chamber
to TV for debate
on Panama treaty

Rules committee undecided, but
some members are for it

The Senate Rules and Administration
Committee met last week to consider
allowing broadcast coverage of upcoming
debate on the new Panama Canal treaty.
The committee members were a bit leary
of opening their floor proceedings to
television and radio coverage, but Senator
James B. Allen (D-Ala.) spoke for more
than just himself when he said, ‘*We
might well make an exception in this
case.”

The resolution, which must be approved
by the full Senate after the committee
makes its recommendation, was in-
troduced by Majority Leader Robert C.
Byrd of West Virginia and by Minoritly
Leader Howard H. Baker of Tennessee.
Senator Mark O. Hatfield (R-Ore.) voiced
the only strong opposition to the proposal.

Senator Byrd called the canal treaty
debate “a filting occasion for the first
televised proceedings in the Senate cham-
ber’’ and said it would be an ‘‘important
step’” in increasing the public’s under-
standing of how the body conducts its
business. Senator Baker said, **The public
is clearly focusing on this issue,”” and *‘the
very nature” of democratic government
‘“‘requires’’ that the public be allowed to
observe its representatives at work.

Both men hinted, however, that they
were inclined to place responsibility for the
operation of the equipment in the hands
of the Senate. “‘It’s essential that the
lelevision coverage not be intrusive or
obstructive,”” said Senator Byrd. And
Senator Baker added that the coverage
should be ‘‘carefully attuned and ad-
justed™ to the ways of the Senate,

They offered no hard-and-fast rules for
the coverage, but Chairman Howard W,
Cannon (D-Nev.) instructed the commit-
tee staff to consult with the major nel-
works to get their views on how the
coverage could best be handled.

Opposing the resolution, however, was
Senator Hatfield, who called the treaty
debate the “‘poorest time' to open the
floor to broadcast. The Senate ‘‘can’t
assume,’ he said, that television cameras
will provide the people with an ‘‘accurate
presentation’” of itself. “‘People do not un-
derstand’® how the Senate operates, the
senator said, and televising the proceed-
ings could “*convey more disillusion’’ than
enlightment. Speaking of the apparent dis-
orderliness that takes place on the floor,
the senator asked, ‘Do we want to televise



that to the public?”’

Senator Allen, who said he had pre-
viously opposed broadcast coverage, sug-
gested a system whereby the *‘entire pic-
ture ought to be shown.”” He was insistent,
100, that *‘the media shouldn’t have the
right”” to select portions of the coverage
for airing.

Senator Dick Clark {D-lowa) poked fun
at that argument saying, ‘**We ought to im-
pose the same restrictions on print media
and require them to print only the Con-
gressional Record every day.”

The committee gave no indication of
when it would vote on the resolution and
send it to the full Senate. Staff members
have indicated, however, that it is unlikely
that there will be a vote before the end of
this week.

Montana may ease
Canon 35 restrictions

Special committee, set up to study
courtroom access, expected
to come up with proposal by Dec. 1

Montana may be the sixth state caught up
in an accelerating momentum to permit
broadcast access to courtrooms. The Mon-
tana supreme court has named a commit-
tee 10 study the issue. Comprising three
media representatives, three Montana bar
members and the president of the Mon-
tana League of Women Voters, it is
charged to make a recommendation by
Dec. 1.

The court’s action was in response (o
resolutions passed last summer by the
Montana Broadcasters Association and the
Montana Press Association—and pres-
ented to the Montana Bar Association—
according to the panel’s chairman, W.C.
(Bud) Blanchette, executive vice presi-
dent of Western Broadcasting (the Dale
Moore station group), Missoula.

Montana’s judicial Canon 35, identical
to the American Bar Association’s Canon
35, forbids cameras and other broadcast
equipment in the courtroom. The Mon-
tana news groups argued in their resolu-
tions that the canon is outdated because it
‘‘presupposes that the presence of news
cameras and microphones . .. must in ev-
ery case interfere with the administration
of justice”’

The committee’s vice chairman, George
D. Remington, publisher of the Billings
Gazette, said he is confident the group will
recommend a change in the canon. *'l
wouldn’t serve on a committee | thought
would not go for a change,” he said. Mr.
Blanchette agreed: ““The predominant
sentiment is for change. There is strong
support for change among the press and |
think most of the bar also favors it."”

Fund set up for children,
schools of ABC’s Jayne

The David W. Jayne [l Memorial Trust
has been established to honor the ABC
News senior producer who was killed on

assignment on Sept. 23 when his chartered
jet crashed in Amman, Jordan (BROAD.
CASTING, Sept. 26).

Serving as co-chairmen of the executive
committee of the trust are Harry Reasoner
and Barbara Walters of ABC News, others
on the executive committee are Howard
K. Smith, ABC News;, Walter Cronkite
and Dan Rather, CBS News; John Chan-
cellor, NBC News; Elie Abel, dean of the
Columbia Graduate School of Journalism,
and John W. Chandler, president of
Williams College.

The trust has these objectives: to pro-
vide for the college education of Mr.
Jayne's four children and to establish a
memorial in his name at Williams College
and the Cofumbia Graduate School of
Journalism, two institutions Mr. Jayne at-
tended. Donations may be made to the
David W. Jayne 11l Memorial Trust, c/o
Walter Porges of ABC News, 7 West 66th
Street, New York 10023. Donors are asked
to designate which of the three purposes
they want their contributions to serve.

News from Britain to Brazil

A daily 15-minute news feed via satellite
from London to Rio de Janeiro, said to be
the first of its kind, has been initiated by
UPITN under a contract with TV Globo, a
Brazilian television network.

Service via the Intelsat IV satellite is
provided seven nights a week and consists
of 10 minutes of news from UPITN, an in-

cd
Rjus©
Mass appeal |

with proven |\
performance.

ternational news-gathering organization,
and at least five minutes from TV Globo’s
European correspondents, according to an
announcement by UPITN.,

The agreement was said to have been
reached by Kenneth A. Coyte, UPITN ex-
ecutive vice president, and Armando
Noguiera, TV Globo news director, after
trial runs in June, July and August.
UPITN said the range of Intelsat IV makes
it possible for other networks on both
sides of the Atlantic to participate.

A companion news feed is provided by
UPITN from New York to the Far East via
a Pacific ocean satellite.

l Journalism Brief

Three's a crowd? Alabama Information
(radio) Network, Montgomery, has filed
friend-of-court brief to be named party in
divorce proceedings between Governor
and Mrs. George Wallace. Filing is attempt
to circumvent judge’s order under
Alabama law that allows for closing hear-
ings of cases that “‘could tend to debauch
morals of young' LIN President Jay
Lewis said intention of plea is ‘‘to provide
different avenue” for news organizations
to gain access 1o courtrooms other than on
standard First Amendment grounds. Mr.
Lewis said he expects eventual outcome of
filing will be decision **to open up’’ case to
all news organizations. No other state
news organizations have yet joined effort.
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HBO: point man
for an industry
makes it into
the clear

Pay cable's predominant firm

turns its first profit in

five years; indications are

that the foundation is solid

and there's nowhere to build but up

This month marks a watershed for the
medium of pay cable in general and the
pay-cable company, HBO Inc., in particu-
lar. The Supreme Court, on Oct. 3, refused
to review an appeals court decision over-
turning the FCC’s restrictions on pay-ca-
ble use of movies and sports. And just last
Thursday, HBO parent Time Inc. an-
nounced in a third-quarter report that the
pay-cable subsidiary was itself paying—
turning its first profit after nearly five
years of operation.

The news was a double shot in the arm
for HBO, which almost is the pay-cable in-
dustry, it controls 80% of the business.
HBO’s satellite and terrestrial network has
a lock on 60% and its Telemation Program
Services subsidiary has another 20%. The
remaining piece of the pay-cable pie is
shared by some half-dozen others. HBO
has 800,000 (up from 600,000 in 1976)
subscribers in 46 states who shell out $8 to
$10 monthly—of which HBO's take is
$3.50 1o $4—for movies, entertainment
specials and sports. From this base will
grow HBO, and from the territory explored
by this company will grow HBO’s direct
competition.

As the child of Time Inc. and currently
the only pay service using satellite
transmission, HBO's grip on the industry
is not surprising. And in the view of at
least one multiple system operator, it may
be a blessing—having one company ex-
plore the way without it being eaten alive
by competition.

Nick Nicholas, HBO president, who

" walches over day-to-day operations, re-
jected the idea that his service hasn't had
to compete. “‘In my year and a half at
HBO, [ cannot recollect one new affiliate
of significance that has joined us that
hasn’t also had several other pitches made
at the same time,” he said.

Whatever level of competition HBO
now faces, it is being stepped up, rapidly.
RCA currently has 12 of its 24 satellite
transponders allocated to cable, and ac-
cording to one industry source, has been
*“talking to more people than there is
space.”’

This should come as no shock to HBO.
Two months before HBO began program-
ing to its first satellite affiliates in Fort
Pierce and Vero Beach, Fla., and Jackson,
Miss., Sept. 30, 1975, HBO Chairman
Gerald Levin told a CATV analysts group
in New York:

**When 1 first announced our satellite

networking plan in April, [ made it clear
that, yes, we did recognize that it would be
competitive, In dealing with a’ terrestrial
network, | pointed out, once we leased a
frequency from a common carrier, it
became rather difficult for anyone else to
duplicate it. The satellite system, on the
other hand, does lend itself (o a
multiplicity of services ....

““We are not so naive as 1o believe that
we are acquiring automatic squatter’s
rights. We do, however, believe there is an
important advantage....” The advantage
he was speaking of is HBO's head start.

Just how far ahead HBO is in the
satellite pay networking market may soon
begin to come to light. While Viacom In-
ternational apparently isn’t ready for an
announcement yet, its Showtime service is
expected 10 be up next on the bird. The
company admitted to talks with both RCA
and Western Union, Showtime’s fare—
also movies, specials and sports—cur-
rently services about 80,000 subscribers.
And although programing is delivered by
cassette, it follows the network approach,
with one set of shows and set times to run
them.

Another company showing considerable
interest in the field is Walt Disney Produc-
tions, said to have the largest inventory of

Levin:
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naive as to believe
that we are
acquiring automatic
squatter’s rights. 99

G-rated films available. Although it has
made no formal commitment, it already
has a nontheatrical and pay-TV division.
HBO executives are reticent about pro-
jecting where their business will be down
the road. And, with Time Inc. in registra-
tion with the Securities and Exchange
Commission pending its merger with the
Book-of-the-Month Club, they are
cautiously following attorneys’ orders not
to predict anything beyond that written in
the SEC filing. (Based on the facts and
figures of 1976, it still characterizes HBO
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as having ‘‘not developed to a profitable
stage.”)

It’s likely that many boardroom dis-
cussions have been held in Time Inc’s
midtown Manhattan headquarters aboul
where HBO will be next year, in five years,
and beyond. But it’s hard not lo believe
Mr. Nicholas when he claims: **We can’t
tell you what we’re going to have in 1982,
we can't begin to tell you. It gets very
difficult and hazy when you begin postu-
lating about who’s going to be up on the
bird and who isn’t.”

8 Listening to those who have nurtured
HBO from day one, it seems that the ven-
ture always has been somewhat hazy
although obviously a project with enough
potential to warrant risking stockholders’
dollars.

Richard Munro, Time Inc. Video
Group, vice president responsible for HBO
as well as Manhattan Cable, Time-Life
Films and woTv(TVv) Grand Rapids, Mich.,
recalled the beginnings: *“We all sat in this
room and Jerry [Levin] and Chuck
[Dolan] put on a presentation that out-
lined what this was all about.”” Mr. Munro
said he and the other Time Inc. execu-
tives left that 1972 meeting ‘‘scratching
our heads.”

*“The basic theory was very simple,”
said Mr. Levin, who was hired to see if an
idea of then Sterling Manhattan Cable
President Charles Dolan (now heading
Cablevision of Nassau county, N.Y.)
would work. Time Inc.'s New York City ca-
ble system needed more than just the
promise of clear reception 10 attract sub-
scribers. The competitive edge was 1o be
additional programing and “‘the only way
that could be amortized,” said Mr. Levin,
“*was not just to put it on in Manhattan but
to send it out to other systems.”

There were doubts from the start—fun-
damentally, whether consumers would
open their wallets for more than what was
already available. ‘‘Just to indicate the
dark ages,” said Mr. Levin, “we had
various attitudinal surveys that essentially
told us there was no inherent demand for
the kind of pay television we were model-
ing. We kept hammering away at more par-
ticularized kinds of research.”

Ironically, the persistence of Mr. Levin
and the others was the result of the exam-
ple set by the industry that has become
HBO’s arch enemy: conventional televi-
sion. **I think we felt justified,” he said,
“‘by virtue of the fact that some 30 to 40
years earlier, if you had asked people dur-
ing the radio era if they would be in-
terested in watching radio—calling it
television—most people would have said
no. So we had realized very early then that
the demand, if it was there, was latent and
not explicit and really needed to be
brought to the surface and scratched ™

The Sterling Cable Network, later to
become known as HBQO, kept scratching.
Paperwork became realitly on Nov. 8, 1972,
when HBO microwaved programing to
about 365 homes hooked into Service
Electric’s Wilkes-Barre, Pa., system. lnitial
offerings were a National Hockey League
game from Madison Square Garden
followed by a Paul Newman-Henry Fonda



film, **Sometimes a Great Notion."" HBQ’s
first feed was, literally, almost a washout.
The microwave line fell victim to heavy
rains and was repaired only seconds before
the scheduled sign on.

At the ume, Mr. Levin said, his
thoughts didn’t extend 100 far beyond a
successful microwave nelwork in the
Northeast. If viable there, the game plan
was to follow the pattern in other regions
and “‘maybe,’ he said, ‘‘ultimately use
satellite transmission to reach those parts
of the country that wouldn’t lend them-
selves to regional networking. There was
no domestic satellite activity we could
even plan for. It seemed very much a dis-
tant thing for us”

Especially during the early going, Time
Inc. probably had good reason to be ner-
vous. HBO was far from an overnight suc-
cess. The pay-cable service ended 1972
with 1,395 subscribers, all in Wilkes-
Barre, only to confront what Mr. Munro
characterized as the “‘doldrums of that
summer of 1973

Mr. Munro told the story in terms of a
promotional concept with ‘‘a very low
profile” HBO had planned for the 1973
National Cable Television Association
convention. **“We were going to have a lit-
tlestand . ... We wanted to get a clock that
would show maybe every hour there was a
new subscriber. We jettisoned the idea
when we realized the subscribership was
beginning to decline.”

Business crept back, however, and by
October 1973, HBO was serving its second
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state, with affiliate systems in Mount Ver-
non, Babylon and Ithaca, N.Y. It ended
1973 with 8,622 subscribers on 14 systems
and ended 1974 with 57,715 on 42
systems including HBQ's largest affiliate,
Time Inc's own Manhattan Cable, for
which it was planned.

The major question among prospective
affiliates was Time In¢’s commitment to
the fledgling service. Mr. Munro recalled
the question—"‘Are you going to be here
next year?

**That was probably the single largest
hurdle in terms of growth in those
days. . .. [ remember Jerry Levin would go
down and make the sale. Then [the affili-
ates] would all march up here to see me
and they’d look me in the eye and say,
‘Now I've just talked to this guy Levin.
But you’re Time Inc. Are you goingto...?

“And | had my fingers crossed [and
would say] *You betcha, we’re going to be
here to stay’ It was fun. We had a tiny
group of people and we were all just chew-
ing the hell out of our fingernails.”

Time Inc. silenced the doubters in April
1975 with the announcement of the
satellite network plans. From Mr. Levin:
““That was the clearest sign 1o us internally
and I think publicly of what kind of com-
pany we've got. In retrospect, I think it was
a daring thing for the company to do
because we were on the hook for that
satellite time whether there was going to
be one earth station or a thousand.”

Time Inc’s commitment was enough 10
sell Teleprompter on using the service on a
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nationwide scale. Among the first mulitiple
system operators lo throw their weight
behind HBO, Teleprompter had been test-
ing HBO since 1973, but didn’t fully sign
on until 1975. According to Teleprompter
President William Bresnan, the company
was satisfied with the programing, im-
pressed by Time Inc. resources (**We're
not dealing with some fly-by-night.””) and
encouraged by satellite transmission.

The last published Teleprompter pay-ca-
ble subscriber count shows about 150,000
homes, and the figure is understood o be
substantially higher now. Over-all,
Teleprompter, the largest MSO in the
country, serves about 1.1-million basic ca-
ble subscribers, more than 950,000 of
which are offered HBO. Thirty-eight earth
stations are now in place at Teleprompter
systems, with another six expected to be
added by year’s end.

In growth terms, HBO might be best to
celebrate its anniversary not from 1972,
but from Sept. 30, 1975, when satellite
programing began.

At the time of the first feed—an Ali-
Frazier fight brought on a 12,500 mile
path from the Philippines—HBO could
count about 200,000 subscribers. It ended
that year with more than 250,000 which
rose to nearly 600,000 by Dec. 31, 1976,

Currently, some 48% of HBO’s subscri-
bers are served by satellite, the remainder
through microwave or multipoint distribu-
tion. The ratio seems certain to swing in
favor of satellite, By the end of last year
when the FCC brought down the decision
permitting the cheaper, more portable 4.5-
meter satellite receiving dishes, 77 earth
stations were tuned to HBO. Today HBO
claims 131,

And the figure looks as if it’s going to

double, if only from one new deal with
Tele-Communications Inc., which has a
commitment to install 60 earth stations in
the near future and later go up to about
130. **We can go into systems we never
thought we could,” says Graham Moore,
president of TCI Cable Theater, adding
that a satellite can economically serve as
few as 2,800.subscribers. With 600,000
TCI basic cable subscribers, HBO has
much to gain.
m If the small-dish earth station deci-
sion provided a boost to the technological
side of pay cable, the U.S. Court of Ap-
peals decision on the FCC’s pay cable
regulations (and this month’s refusal to
review it by the Supreme Court) did the
same for pay-cable programing.

Congress could step in and pass laws
limiting programing access, but in the
meantime, HBO and the pay industry at
large have defeated rules that, among
other things, generally limited pay’s
chances at films between three and 10
years old; denied pay specific sporting
events such as the Super Bowl and the
World Series; prohibited commercials;
barred systems from devoting more than
90% of their time to sports and films, and
limited the carriage of regularly scheduled
sports.

The HBO network is a formatted
package of movies, entertainment specials
and sports, without commercials. From an

original programing concept based on
sports and movies, HBO now is moving
toward a predominantly movie/entertain-
ment special mix.

In fact when asked to provide ballpark
estimates as to the 1978 schedule being
drawn up, Austin Furst, HBO’s vice presi-
dent, programing, said he expects a break-
down of 75% films, 20% entertainment
specials and only 5% sports. **Sports have
been de-emphasized,” he said, explaining
that they generally have regional appeal,
‘‘don’t repeat” and are abundant on com-
mercial television. (It could be argued that
the move toward national distribution
through satellite precludes a heavy sports
schedule. As Robert Stice, marketing
director for the pay-cable competitor,
Prism, put it: **“Who wants to see the L. A.
Kings play hockey, in Philadelphia?’)
HBO however will continue with some
sports, namely top-ranked college basket-
ball teams as well as tennis, boxing, track
and gymnastics and its Inside the NFL.

The mainstay of the HBO network re-

Richard Munro:
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mains films, and Mr. Furst added that 60%
of everything coming down from the net-
work will be first-television-run movies.
This year, he said, more than 100 will be
shown. Of the remaining films next year,
about 10% will be ‘‘segmented appeal”
such as the French ‘‘Cousin, Cousine™
and about 5% movies that have already
shown up on the commercial networks.

If the pay-cable rules remain off the
books, HBO could have an easier time ac-
quiring product. But the next regulatory
hurdle it is looking for would prohibit what
pay cable alleges is ‘‘warehousing' —that
broadcasters have contractual exclusivity
arrangements with distributors that deny
pay cable a wealth of films.

The FCC last month closed its inquiry
into that charge without action. The Na-
tional Cable Television Association has
now turned to the U.S. Court of Appeals
in Washington.

HBO already has taken steps to
guarantee itself product. In May 1976, it
announced a multimillion-dollar deal with
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Columbia Pictures whereby HBO, in
return for an investment, secures license
for pay-cable showings of 20 releases
through 1978. And although funding is
“tricky,” Mr. Furst admitted that HBO
currently is reading the script of what
could become a made-for-pay-TV movie.

The area which Mr. Furst said *‘is going

tlo go through the roof”’ is entertainment
specials. HBO currently has its On Loca-
tion and Standing Room Only series that
spotlight big-name talent. Mr. Furst claims
that ‘‘the average special outperforms the
average movie,” a conclusion based on
HBO’s regular random mail samplings of
more than 1,000 subscribers, as well as
telephone surveys.
B Even before the announcement of
HBO going into the black, financial con-
sultants were discussing an improved pic-
ture for pay cable. Loren Young, vice
president of Heller-Oak Communications
Finance Corp., said that the ‘‘lenders’ at-
titude toward pay has improved consider-
ably over the past two years,” particularly
because earth stations have allowed small-
er systems to amortize the software froma
broader base. He cited two basic advan-
tages to taking on pay: ‘‘increased cash
flow™ and ‘‘stabilization of basic subscri-
bers."

Phillip Thoben, division manager and
assistant vice president of Firstmark Fi-
nancial Corp., claimed that while HBO
“*really hasn't been around long enough to
put a lot of weight on it,” he is optimistic
that it will become a lending factor ‘‘once
the pay market firms up.” CATV consul-
tant Elmer W. Metz of Metz & Jarvis said
his clients last year gave **no credence™ to
projected pay cable revenues and now
there's at least “‘discounted credence.”

More positive on the pay front is David
O. Wicks, vice president of Warburg
Paribus Becker, who said the lenders he
deals with are ‘“*not ignoring pay TV
revenues.” He said that for those systems
that have had pay cable for a while, lenders
“don’t distinguish cash flow’’ as coming
from either basic or pay revenues.
Specifically addressing the HBO package,
he said ‘“‘lenders are seeing that there’s
stability.” Mr. Wicks, like others, is uncer-
tain what competition will bring but he
believes HBO will remain in the forefront
because ‘‘they’re so solidly entrenched
with the knowledge of the consumer.”

The industry had expected Optical
Systems Corp. to be the first challenger on
a satellite but now the talk from Tom Zim-
merman, Optical vice president, opera-
tions, is that “‘there are no satellite plans
that relate 1o pay cable”” (Optical now has
a new name, Home Premiere Cinema, and
a new direction: over-the-air subscription
TV). Optical’s change-of-heart, however,
left no vacuum. Cable operators now are
waiting for Viacom’s Showtime to make its
move.

HBO claims no plans on the pay-per-
viewing basis but the concept is being de-
veloped by Warner Cable, which expects
to open its Qube two-way system in Co-
lumbus, Ohio, Dec. 1. And outside
Philadelphia, one of the few areas where
HBO faces direct competition within the



same cable system, Hollywood Home
Theater and 20th Century-Fox's Prism
claim to be racking up considerable num-
bers. Using multipoint distribution, Prism
offers local sports events and six current
motion pictures per month.

In the Audubon, N.J., system HBO is
said to have 1,436 subscribers and Prism,
2,335. Mr. Levin speaks of Audubon as a
‘‘chaotic marketing situation,”” where
Prism has its own sales staff working
locally and HBO doesn’t (and mentions
lhal)HBO may have to do something about
that).

As Mr. Levin points out—and Robert
Stice, Prism marketing director who
worked at HBO early on seconds—the
Prism concept was one that Time Inc. orig-
inally had thought it would go with. Prism
has its deal with the Philadelphia
Spectrum; HBO had its deal with Madison
Square Garden. However, Mr. Levin says
that when concentrating on local sporls
teams, a service ‘‘draws a narrower com-
pass’’ regarding its potential subscriber
universe. Nevertheless, Prism picked up
where HBO left off. Still other services are
vying for their share elsewhere.

As Mr. Levin told the CATV analysts
two years ago, HBO has never expected to
have a monopoly. He says that ‘“‘there is
room for a lot of program services.”” What
HBO is banking on as its competitive edge
is the foundation that's been laid and the
lessons that have been learned in the past
five years. But as to how the marketplace
will develop, said Mr. Levin, *It's just too
early to tell”

Fogarty says FCC
has no right

to ride herd on
cable franchise fees

Commission action easing standards
for local communities draws support

of the commissioner, but he contends
that the FCC lacks authority to set

a limit on charges assessed systems

When it comes to cable television regula-
tion, at least, FCC Commissioner Joseph
Fogarty believes in a strict construction of
commission authority, the kind of con-
struction he says is required by court deci-
sions.

Commissioner Fogarty made that clear
in an opinion concurring in part and dis-
senting in part on the commission’s action
following a review of the standards it had
required local communities to follow in
granting cable franchises. The commis-
sion, in action taken on July 22 (BROAD-
CASTING, July 25), but not reported in a
published order until Sept. 30, repealed
five standards but retained the 3%-to-5%
limit on franchise fees that local authori-
ties may impose.

Commissioner Fogarty, in the opinion
released with the text, endorses the dele-
tion of the five standards. The action, he
said, indicates the commission is begin-
ning to recognize the limits of its authority

to regulate a “*dynamic’’ technology with-
out the benefit of “*a more specific con-
gressional mandate.”

But, he added, retention of the fee
limitation—normally 3% of gross
revenues, but 5% if the community can
demonstrate that would be reasonable—
*‘fails again to recognize the limited nature
of the commission’s jurisdiction over ca-
ble and fails, [ believe, to meet judicially
established standards for the valid asser-
tion and exercise of our limited jurisdic-
tion in this area.”

The courts have held that the commis-
sion regulation of cable must be justified
as ‘‘reasonably ancillary to the commis-
sion’s power over broadcasting.” And the
commission supported its retention of the
fee limitation with the argument that,
“‘since the promise of cable’s abundance
and diversity of services is integrally
linked to its financial viability ... the fee
limitation serves the goal of diversity and
thus is within the scope of our authority.

Commissioner Fogarty, however, said
that even assuming a reasonable connec-
tion between ‘‘the established objective of
diversity in broadcasting and cable’s ‘fi-
nancial viability,"* the commission has not
presented any evidence to support the
contention that the lack of a franchise-fee
limit will frustrate the industry’s develop-
ment or ‘‘impair the ability of cable
systems lo provide a full panoply of ser-
vices.”

He noted that the commission’s action
suggests that local authorities are compe-
tent to assure due process in the award of
franchises, set construction timetables,
provide complaint procedures, and estab-
lish the duration of the franchises they
award, and that they need not be required
to state in their franchises that commis-
sion rules will be complied with when
compliance is compulsory. But, he added,
it also reflects the view that local authori-
ties are “‘either incompetent or untrust-
worthy when it comes to the imposition of
franchise fees.”

Commissioner Fogarty was not the only
commissioner not entirely satisfied with
the commission’s action. Commissioner
Abbott Washburn dissented because of
the deletion of the standard requiring the
holding of proceedings in connection with
franchise awards. ‘‘Events of the past
several years have revealed, again and
again, the danger of favoritism in proceed-
ings involving public officials,” Commis-
sioner Washburn said, adding, ‘‘mere
guidelines are not enough.” The rule re-
quiring **a full public proceeding affording
due process was a good rule which served
a useful purpose,” he said.

A voice from the past was also heard last
week on the franchise issue. Benjamin L.
Hooks, who had been a member of the
commission when it acted on the matter,
concurred in part, dissented in part and
issued a statement, which was released on
Tuesday. Mr. Hooks, who resigned from
the commission to become executive
director of the National Association for
the Advancement of Colored People, ob-
jected to the commission’s deletion of the
requirements for a public-hearing, due-
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process proceeding, for construction time-
tables and for establishing procedures for
handling subscriber complaints. Those
deletions, he said, leave “‘unprotected™
those persons the commission’s rules are
designed to protect.

Pole bills moving
through Congress

Senate committee votes out one
with forfeiture provision;

House subcommittee approves
one without that feature

Pole attachment legisiation took a step
closer to law in both the House and Senate
last week, but not in the same form.

The Senate Commerce Commiltlee
made no changes in its bill, which had
been introduced by Communications Sub-
committee Chairman Ernest Hollings (D-
S.C.). That bill contains two elements—
one favored by broadcasters, the other by
cable interests.

The pole attachment section supported
by the National Cable Television Associa-
tion and the National Association of
Regulatory Utility Commissioners autho-
rizes the FCC regulation of pole-attach-
ment rates or allows state regulation within
federally defined areas.

The National Association of Broad-
casters is supporting the Senate version
because it contains a section allowing FCC
fines of cable systems that violate its rules.
“The forfeiture provision is very impor-
tant,” said Donald Zeifang, NAB’s senior
vice president of government relations. *‘It
was included in the version of the bill that
passed the Senate last year,’ he added.
NCTA is also supporting the Senate ver-
sion, but only for the pole attachment pro-
vision. If it had its way, NCTA would
prefer the House pole bill—that one is
almost identical to the Senate’s in terms of
the pole area, but contains no mention of
forfeitures.

The House Communications Subcom-
mittee met last Wednesday and quickly ap-
proved that version with some amend-
ments. One was introduced by Represen-
tative W. Henson Moore (R-La.) and
stated that while the federal government
may regulate pole attachment rates, “‘at
any time the state may act and set rates,”’
much the same language as contained in
the Senate’s version.

The House version will now be voted
upon by the full Commerce Committee,
possibly as soon as tomorrow (Oct. 18).
The Senate bill will have to come before
the full Senate, with no date scheduled
yet.

At the state level, California Governor
Jerry Brown signed a bill (it becomes
effective Jan. 2) that gives the California
Public Utilities Commission the authority
to establish the terms and conditions of
pole attachment agreements when the ca-
ble industry and pole owners are unable to
agree on terms, conditions and price. The
bill also specifies that cable firms only pay
for that portion of usable space they oc-
cupy on the poles.
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Now you can buy an annual index of Volumes for the years 1972, 1973, 1974 and

BROADCASTING, the authoritative and complete 1975 are ready for immediate delivery. The 1976
newsweekly of television, radio and allied arts.  edition will be off the presses soon. And to

The index is being offered only after thorough complete your reference library, BROADCASTING
testing in actual use by BROADCASTING's editors is now available on microfiim.

and writers. It is as accurate and comprehensive

as the magazine itself. Act now while these limited editions last.
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Finance

RCA chalks up
best quarter
in its 58 years

Report notes record sales
from strong advertiser demand
for time on NBC- TV network

RCA Corp. achieved an 88% increase in
net income on a sales boost of 19% in the
third quarter of 1977.

The company noted that on an opera-
tional basis, excluding a $20-million
reserve provided in last year’s third
quarter to reflect the reduced value of the
company's United Kingdom food subsidi-
ary, the profit gain was 18%.

By either yardstick, RCA said, the 1977
period was the best in the company’s 58-
year history; the third record quarter in a
row, and the ninth consecutive period of
improved year-10-year earnings.

Net income for the three months ended
Sept. 30 amounted to $62.9 million, equal
to 82 cents per share, compared with $33.4
million, or 43 cents per share, a year ago.
The 1976 figure included a charge of 27
cents per share representing the $20-mil-
lion reserve provision for the Oriel Foods
Group. Revenues for the third quarter
swelled to $1.46 billion from the previous
record high of $1.33 billion in the 1976
period.

RCA said that for the first nine months
of 1977, net income was $181.5 million, or
$2.37 per share, an increase of 50% over
the $121.4 million, or $1.57 a share, in the
corresponding period last year. That result
is only two cents per share less than RCA's
full-year record earnings of $2.39 in 1973.
Excluding the Oriel provision, the nine-
month net income gain was 28%. Sales for
the nine months climbed to $4.27 billion
from $3.91 biilion in the 1976 period.

Edgar H. Griffiths, RCA's president and
chief executive officer, said *‘these results
reflect gains in RCA’s traditional
electronics sector as well as its diversified
businesses’ and ‘‘place the company on
target in building the record year we have
been projecting for 1977

NBC achieved “‘record sales as a result
of strong advertiser demand for time on
the NBC television network,” RCA re-
ported. It said although earnings reflected
the effects of increased costs resulting
from an early start in the fall television
season, they were well ahead of 1976 for
the nine-month period.

New records in both sales and nef in-
come were reported during the third
quarter for these major operating units:
the Hertz Corp., RCA Records, Coronet
Industries, Solid State, the RCA Service
Co. and Random House.

Oriel Foods Group in the United King-
dom reported lower revenues, reflecting
divestment of marginal operations, but
earnings more than tripled to a new high.

Financial Briefs _]
Borrowing and paying. Outlet Co., group
broadcasting and retailing firm based in
Providence R.1., has announced negotia-
tion of $40 million in bank financing to
provide for four retail acquisitions. Total of
$22 million of financing would be used for
acquisition of Hughes & Hatcher Inc.,
men's clothing cham (10 become Outlet’s
men’s clothing division), and to cover pre-
viously made down payments on three
other retail acquisitions. Outlet plans to
repay $22 million of loan later this year by
$10-million, 20-year, 9% percent financing
from insurance companies plus part of
proceeds from pending $11-million sale of
WNYS-Tv Syracuse, N.Y., to group headed
by Larry H. Israel, in which Coca-Cola
Bottling is major stockholder (BROAD.-
CASTING, Aug. 29).

Teleprompter loan. Teleprompter Corp.
has agreed in principle with bank group led
by First National Bank of Boston and in-
cluding Bank of America, Manufacturers
Hanover Trust Co., Continental Illinois,
Wells Fargo Bank, Chemical Bank and
Bank of New York for $136.5 million loan
maturing in installments through June 30,
1985. Loan would replace another loan for
same amounl. Teleprompter said that
under terms of proposed refunding loan,
its principal amortization over next four
years would be dramatically reduced.

Traditional

Settled, finally. Chris-Craft I[ndustries,
group broadcaster and boat manufacturer,
has announced settlement of nine-year
controversy with Bangor Punta Corp. over
control of Piper Aircraft Corp. Proposed
agreement includes sale by Chris-Craft to
Bangor Punta of all of Chris-Craft’s in-
terest in Piper, consisting of 711,000
shares of common stock, for $70 per share
or $49,777,000. Chris-Craft intends to use
proceeds 1o repay all amounts outstanding
under its 815,000,000 bank credit agree-
ment and to expand activities in broadcast-
ing and entertainment fields. Settlement is
subject to approval by boards of both com-
panies.

Another one. Multimedia Inc., Greenville,
S. C., has bought Ohio Valley Publishing
Co., publisher of Gallipelis Tribune, and
Pameroy-Middleport Sentinel and Times-
Sentinel, all Ohio. Seller is Point Pleasant
Register Co., publisher of Point Pleasant
(W.Va.) Register. Multimedia publishes
seven dailies in Southeast and owns five
TV’'s, seven AM’s and five FM’s. It has
bought, subject to FCC approval,
WQHI{FM) Jeffersonville, Ind., and
WEZW(FM) Milwaukee.

Field names. Field Enterprises, Chicago-
based newspaper publisher and owner of
five UHF TV stations (formerly Kaiser
Broadcasting) named seven outside direc-
tors to its board. Included are: Robert
Lemon, broadcasting consultant and
former NBC Radio president, and Newion
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N. Minow, partner with Chicago law firm
Sidley & Austin and former FCC chair-
man.

Cox pays more. Cox Broadcasting Corp.,
Atlanta, has declared 18% increase in
quarterly cash dividend from 13 3/4 to 16
1/4 cents per share on common stock.
First dividend at new rate is payable Oct.
18 to shareholders of record Sept. 30.

Increases continue at H-H. Harte-Hanks
Communicitions, San Antonio, Tex., re-
ports 23d consecutive quarter of earnings
improvement over comparable period in
previous year. Net income for third
quarter ended Sept. 30 was $2,895,000 on
revenues of $36,429.000, earnings in-
crease of 22% over previous third quarter
income of $2,730,000 on revenues of
$30,011,000. Earnings per share rose from
54 cents to 65 cents.

CBS revenues,
profits set
new records

Nine-month report shows sales
up 23%, net income rising 13%

CBS Inc. set new sales and earnings
records for both the third quarter and first
nine months of 1977, Chairman William
S. Paley and President John D. Backe re-
ported last week.

All four CBS operating groups increased
their sales in the third quarter, with the
CBS/Broadcast Group up 13%. Gains by
the others ‘‘more than offset the impact
on CBS/Broadcast Group earnings of
unusually high costs for new and special
programing in September on the CBS-TV
network,” Mr. Paley and Mr. Backe said in
an allusion to the “‘stunting’ with which
the networks opened the new season.

For the nine months, CBS Inc. net in-
come rose 13.4% to $131.7 million on a
23.6% increase in sales to $1.94 billion.
Earnings per share were $4.68, up 15%
from the $4.07 reported for the 1976
period.

For the third quarter, net income was
put at $43.8 million, up 7.4% from the
same period of 1976, on sales of $655.4
million, up 24.9%. Earnings per share were
$1.57, up 10% from a year earlier.

Mr. Paley and Mr. Backe said CBS-TV
and the CBS Radio division again set the
sales pace for the broadcast group in the
third quarter, while the CBS Television
Stations division ‘‘continued to feel the
effects of the weak national spot advertis-
ing marketplace.”

The CBS/Records Group showed a
third-quarter sales gain of 23% over the
1976 period, the CBS/Columbia Group
was up 21% and the CBS/Publishing
Group was up 63%, with *‘a significant
portion” of that increase attributed to
Fawcett Publications, which CBS acquired
in January. Due to sizable amortization
values assigned, however, Fawcett was said
to have made *‘an insignificant contribu-
tion to pretax profits in the quarter.”

Equipment & Engineering

SMPTE beefs up
sessions on TV

Agenda for Los Angeles convention
this week has much to interest
television engineers; real action,
however takes place in meetings of
committees; 134 exhibitors on hand

A very specialized group is gathering today
{Oct. 17) at the Century Plaza hotel in Los
Angeles for the 119th Technical Con-
ference and Equipment Exhibit of the
Society of Motion Picture and Televison
Engineers.

An expected attendance in excess of
5,000 engineers from the television and
film worlds will listen to five days of tech-
nical presentations and review the wares of
134 exhibitors in 220 booths. *‘Exhibitors
can reach a very important kind of per-
son,” said SMPTE Adverlising Manager
Jeff Friedman. “‘All the major technical
peopie in television will be there, We pin-
point that group.”

Past SMPTE conventions have leaned
toward the film side, but Mr. Friedman
said there is an upswing this year of televi-
sion-oriented registrants and exhibitors.
“We're very interested in the television
field,” he said. “‘People are just getting to
know us.”

Frank Flemming, vice president,
engineering, for NBC-TV and a television
affairs official for SMPTE, said he doesn’t
expect startling revelations to surface at
either the exhibits or the technical presen-
tations this year. But he said the conven-
tion will provide an opportunity for full at-
tendance at meetings of a number of
SMPTE working committees, and it is at
those meetings that some of the more im-
portant progress is likely to be made.

One particularly interesting session, in
the mind of Mr. Fliemming and others, is
the meeting on Thursday of the working
group assigned to devise technical stan-
dards for one-inch nonsegmented helical
scan video tape recorders. Other commit-
tee meelings, ‘‘some of them very se-
cretive,” according to Mr. Friedman, in-
ciude those on new television technology
and video disks.

Technical presentations on film and
television subjects will run concurrently
throughout the week. Morning and after-
noon television sessions will be held
across the street from the Century Plaza in
the ABC Entertainment Center. Mr. Fried-
man said the network has provided two
movie theaters within the center for the
convention’s meetings, in which the au-
dience will be able to listen to all the
various papers in each session without
moving from one room to the next.

The exhibits are to be located in four
large, interconnecting rooms on the lower
level of the Century Plaza. They will be
open on Monday from 5 p.m. to 8 p.m., on
Tuesday from 11 am. to 8 p.m., on
Wednesday from 9:30 a.m. to 4 p.m. and
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on Thursday from 11 a.m. to 6 p.m.

Following is an excerpted SMPTE agen-
da, including sessions primarily of interest
to TV engineers. Exhibitor listings begin
on page 57.

Monday, Oct. 17

Interfaces. 9 am. Century Plaza Thealer Two.
Conference opening address: Robert M. Smith,
executive vice president, SMPTE. “Technology
and the Consumer,’ Sir Chartes Curran, director
general, BBC, London. “The Film-Television In-
terface: a Long Look," Daan M. Zwick, Eastman
Kodak, Rochester, N.Y. "Image Transform: A
System for the Reproduction of Video Images
on Motion-Picture Film,' Peter Comandini and
Toni Roth, Image Transform Inc., North
Hollywood, Calif. "Masking in the Film/Telecine
System.” Dr. Karel Staes, Afga-Gevaert, Mortsel,
Belgium. “Trends in Motion-Picture Exhibition’
Spero Kontos, The Filbert Company, Glendate,
Calif.

Luncheon. 12 noon. Los Angeles Room.
Luncheon speaker:. George Stevens Jr, direc-
tor, American Film Institute. Awards speaker:
William Friedkin, producer-director, Universal
Pictures.

New products in television. 2:30 p.m. Cen-
tury Plaza Theater One. "A Digital Noise
Reducer for Encoded NTSC Signals' R. H.
McMann and S. Kreinik, Thomson-CSF
Laboratories and J. K. Moore, A, Kaiser and J.
Rossi, CBS Technology Center, Stamford, Conn.
"Saticon: the New Color TV Camera Tube!" R.
G. Neuhauser, RCA, Lancaster, Penn. "The
Digital Special Effects Generator' Robert
Cobler, Grass Valley Corp., Grass Valley, Calit.
"Automatic Microprocessor Color Camera Set-
Up Unit" Kiyoshi Inoue, Ikegami Tsushinki Co.
Long Island City N.Y. Presented by Herman
Schkolnick. “Design Concepts in the Develop-
ment of a Lighter, More Efficient, Portable VTR,
M. Morizono, T. Chimura and K. Koguma, Sony
Corp, Tokyo. Presented by J. McGinty.

Tuesday, Oct. 18

Television post production. 9 am. Century
Plaza Theater One. "Post Production at the
Societe de Production,” C. Coutel and Michel
Oudin, Societe Francaise de Production, Paris.
"Television Post Production: the Small End of
the Funnel,' Arthur Schneider, consultant,
Agoura, Calit "A Unified Videotape Editing
System.” Sterling E. Davis, Metro Tape West,
Los Angeles. “The Development of a Quad-
ruplex Videotape Facility' J. Calioway,
Vidtronics Inc., Hollywood. and John Streets,
Lerlin Engineering, Palo Alto, Calif. "SMPTE
Time Code Sparks Small-Market Creativity"
Gary William Jones, Faulkner & Associates, Lit-
tle Rock, Ark.

Panel session: Authors will be joined by Marty
Erwin, EUE Screen Gems; Len Lauk, Canadian
Broadcasting Corp., and Phil Arenson, A & G.

Television post-production. 2 p.m. Century
Plaza Theater One. “The Hollywood Editors
Guild Looks at Tomorrow” B. Laramee,
Milestone Productions Inc. Los Angeles.
"Video Post-Production Systems,” George
Gould, Teletronics International, New York.
“Future of Audio in Post Production,” Tom Keller,
wGBH-Tv Boston. “Television Post Production
Demand;" Robert B. Pfannkuch, Belt & Howell.
Chicago.



Panel session. Authors will be joined by Joseph
Roizen, Telegen, Al Malang, TAV, and Arthur
Schneider, consultant.

Wednesday, Oct. 19

Television sound. 9 am. Century Plaza
Theater One. "Modern Television Stages,” John
Studwell, ABC, and Michael Rettinger, consul-
tant, Encino, Calif. "Audio Recorders in Televi-
sion Post Production,” Samuel L. Keiser, Ampex
Corp.. Redwood City, Calit. "Applying SMPTE
Time and Control Code to TV Audio Post Pro-
duction” George R. Swetland, Electronic
Engineering Co. of California, Santa Ana. "Post
Production Videotape Audio,’ Emory M. Cohen,
Glen Glenn Sound Co., Hollywood.
Tetevision production. 1:45 pm. Century
Plaza Theater One. “"Videotape at Studio
Center—a Progress Report," Joseph A. Flaher-
ty, CBS-TV, New York. "New Techniques in
Television Drama Productions,” James Red-
mond, BBC, London. “Electronic Program Pro-
duction in the SFP Michel Qudin, Societe Fran-
caise de Production, Paris. "BCN Format Up-
date: New Products, New Applications in Pro-
duction and Post Production,” Hans Groll and
Henry Zahn, Robert Bosch GmbH, Fernseh
Group, Darmstadt, West Germany. “Cost-Effec-
tive Planning, Operation and Evaluation in
Electronic OQutdoor Program Production Facil-
ities,” Junnosuke Wakabayashi, Naokatla
Madarame and Shuichi Morikawa, NHK, Tokyo.
"Program and Commercial Production Using
ENG Equipment Scott Gibbs and Steven
Smith, kpix-Tv San Francisco. "Latest Portable
EFP Equipment Makes Possible Television
Series,' Ray Piper, Unlimited Productions Inc,,
Hollywood.

Friday, Oct. 21

New television technology. "Optical-Fiber
Video Transmission Using Analog Baseband
Modulation," Andrew U. Tenne-Sens and Der-
wyn C. Johnson, Communications Research
Center, Ottawa. "The Current State of Interna-
tionai Teletext Technology Joseph Roizen,
Telegen, Palo Alto, Calif. "Hilbert Transform
Chroma Processing in the Electronic Still
Store!" Robert MacKenzie, Ampex Corp., Red-
wood City, Calif. "Adaptive Digital Filters for
Separating NTSC Signals Into Components,” N.
F. Maxemchuk and D. K. Sharma, Bell Laborato-
ries, Holmdel, N.J. "Considerations Regarding
the Use of Digital Data to Generate Video
Backgrounds" E. Leonard, DaVinci Systems
Group, Port Washington, N.Y. “Digitalized Pro-
cesss Amplifier and Color Encoder;’ Yoshizuma
Eto, Kazuyuki Matsui, Shizuka Ishibashi and
Hiroyuki Terui, Central Research Laboratory,
Hitachi Ltd., Tokyo.

Television technology. 2 p.m. Century Plaza
Theater One. "Microprocessor Stabilization of
Picture Monitors," Benson Ackerman, Corpor-
ate Technology Center, CBS, Inc, Stamford,
Conn. "A New Digital video Special Effects
Equipment,' Reginald F H. McCoy, Vital indus-
tries, Inc, Gainesville, Fla. "Waam.Tv, a New
Technology Station! David Horowitz, CBS-TV,
New York. "Operational Experience with an
Electronic Stitl Store;' Raymond D. Schneider,
CBS-TV, New York. "UltiMatte: a Video Blue-
Screen Matting Device," Petro Vlahos, Vlahos-
Gottschalk Research Corp., Reseda, Calif.

Where the wares are:
the SMPTE exhibitors

The foliowing equipment and service firms will
be displaying and selling their products in the
several exhibit rooms of the Century Plaza.
Listings contain booth locator numbers for
each firm. New products are indicated by an
asterisk (*).

Adda 110
1671 Dell Avenue, Campbell. Calif 95008
Product: ESP-750 digital frame storage
system*. Personnel: Jesse Blount, William B.
Hendershot, Sheila Holmes, Michael Tallent,
Ronaid Long.

Alien Products 220-221
180 Wampus Lane, Milford. Conn. 06460

Ampex 126-129
401 Broadway, Redwood City, Calif 94063
Produet: Quadruplex and helical videotape
recorders, time base correctors, EECO syn-
chronizing equipment. Personnel: Charles A.
Steinberg, Donald V. Kieftman, C. Anderson, C,
Kennedy. J. Diermann, R. Sirinsky, M. Sanders,
A. Taylor, B. Carpenter, C. Crum, H. Lilley, B.
Park, P Hansil, L. Hase, E Nault, T. Nielson, A.
Slater. D. Carlsen, R. Ide, M. Wachtel, B.
Williams, R. Williams.

Arriflex 34-38
25.20 Brookiyn-Queens Expressway West
Woodside, NY. 11377

Product: Arri 35BL camera with video adapter
and zoom housing accessories, Arri 16SR
camera with video adapter and time code ac-
cessories, Zeiss super speed lenses. Arri HMI
lights. Personnel: Volker W. Bahnemann,
Richard B. Schreibman, K. Ferrell Forehand.

Arvin/Echo Science 107
485 East Middlefield Road, Mountain View,
California 94043

Belden Corp. 321
Box 1327, Richmond, Ind. 47374

Bell & Howell 1-3
7100 McCormick Road, Chicago 60645
Berkey Colortran 204-205

1015 Chestnut Street, Burbank, Calif 91502

Product: Lighting kit packages for US. and
foreign applications®, Gelatron color control
media,*, 1,000, 2,000 and 5,000 watt Fresnels®,
lighting control packages {6 and 12 channel)*,
Memory 2 computerized lighting control
system®, Pantographs suspension hardware
systems*®, 1,200 follow spot*, hard edge
spotlights®, dimmer packs, portable lighting
fixtures, key lights, fill lights, cyclorama light-
ing, soflights, special lighting. mounting hard-
ware, accessories. Personnel: Peter Coe, Moe
Tawil, Marion Rimmer, Thomas Pincu, Joe
Byron, Jeff Sessler, Abbott Sydney, John
Gresch, Jack Leonard.

Birns & Sawyer 104-105
1026 Highland Avenue, Los Angeles 90038
Product: Tripods, telezoom extenders, direc-
tor's finders, scriptotes, stopwatches, hi-hats,
underwater lights, motion picture and televi-
sion books. Personnel: Marvin Stern, Jack
Birns, Bilt Sutphin, Audrey Stern.

Bosch Fernseh 28.27
279 Midland Avenue, Seddle Brook, N.J.
07662

Product: BCN-50 one-inch reel video tape
recorder with frame store and new jogging
feature, BCN-5 compatible one-inch portable
cassette recorder®, portable cameras, BCN
recorder variations. Personnel: Fred Bun-
desmann, Mike Clayton, Hans Groll, John
Webb, Henry Zahn, Ditmar Zieger.

Brumac Industries 53
7511 Clay, Huntington Beach. Calif 92648
Product: Motion picture and sound track den-
sitometers. Personnel: Roger Clough, Roger
Imbt, Jay McGarrigle.

Canon USA 91-92
10 Nevada Drive, Lake Success, N.Y. 11040

Carter Equipment Co. 201-203
15430 Condon Avenue, Lawndale, Calif 90260
Product: Totat immersion continuous contact
welprinter, computerized tape punching
system, frame count cuer Personnel: W. D.
Carter, W. C. Ogletree, Martin Mueller, Wallace
I. Vance, Sybil Lani, Chery! Haigwood.

Century Precision Cine/Optics 58
10661 Burbank Boulevard, North Hollywood,
Calif 91601

Product: Photographic lenses, Duplikin copy
devices, motion picture production accesso-

CINCINNATI—

TUCSON—

R. C. CRISLER & CO., INC.

BUSINESS BROKERS FOR C.ATY. TV & RADIO PROPERTIES
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ries. Personnel: Bill Turner, Steve Manios, John
Manios. Nancy Horowilz, Elisa Charouchas,
Teo Sandoval.

W. A. Charnstrom 309
8127 Pleasant Avenue South, Minneapolis
55420

Product: Editing consoles, storage systems.
Personnel: Gerald Hoska. Charles Johnson,
Greg Hudlund.

Christy’s Editorial Film Supply 57
212 West Magnolia Boulevard, Burbank, Calif.
91502

Product: Moviolas, flatbeds, synchronizers, butt
splicers, Perf-fix machine. rewinds, motion pic-
ture supplies. Personnel: Dick Christy, Dan
Christy, Jitoo Devani. Jim Bost.

Cinema Products 41-43
2037 Granville Avenue, Los Angeles 90025
Product: GSMO compact 16mm film camera®,
NEC ENG video camera®, Stedicam camera
stabilizing system, CP-16 reflex and nonrefiex
film cameras, location lighting equipment. Per-
sonnel: Ed DiGiulio, Gary Gross, Ed Clare, Peter
Waldeck, Susan Lewis, Ray Tamba, Charles
Lipow.
Cinematics 216
Box 16045, Baltimore 21218

Product: Flatbed editor for super-8 or 16mm
picture or sound stock. Personnei: Carl Schultz,
Bill Farmer, Tim Huntley.

THE IKEGAMI
INUTATIONAL

Consider these production facts
for your next special event:

FACT: Hand-held cameras/
portable recorders
FACT: Mobile production van
FACT: Experienced staff
FACT: Immediate response
RESULTS: Quality/Flexibility/
Value to better serve your
video-communications needs.

ChLL AND COMPRRE
CONTACT: Denny Fussell

TRI-COMM
PROCLUCTIONS
Hilton Head Island, S.C. (803}785-5920

Cine Pro 80
1037 North Sycamore Avenue, Hollywood,
Calif 90038

Cine 60 75
630 9th Avenue, New York 10036

Product: Battery belts and packs®. shouider
pods”, Snaplok camera mount system, t15 voit
blower-cooled quartz light system. Personnel:
Don F. Civitillo, Robert Kabo, Paul Wildum.

CMX Systems 14
3303 Scott Boulevard, Santa Clara, Calif
95050

Coherent Communications 106
13733 Glenoaks Boulevard, Sylmar, Calif
91342

Cohu 29-30
Box 623, 5725 Kearny Ville Road, San Diego
92112

Commercial Electronics 311-312
880 Maude Avenue, Mountain View, Calif
94043

Consolidated Video 222-223
3300 Edward Avenue, Santa Clara, Calif
95050

Continental Camera Systems 79
16800 Roscoe Boulevard, Van Nuys, Calif
91406

Convergence 230-231
17953 Park Circle. Irvine, Calif 92714

Cine/Precision Engineering 307
1038 North Highland Avenue, Hollywood
90038

Dolby Laboratories 32-33
731 Sansome Street, San Francisco 94111

Durafilm 344
137 North LaBrea Avenue, Hollywood 90036

Dynair Electronics 28
5275 Market Street, San Diego 92114
Product: Video switching equipment, distribu-
tion amplifiers, blackburst generator, audio and
video switch modules®. Personnel: Doug Buter-
baugh, E. G. Gramman, Julian Hansen, Bob
Jacobs, Phyllis Lynch, Hank Maynard, Tom
Meyer, Alex Sibbald, Bob Vendeland.
Eastman Kodak 44-45
343 State Street, Rochester, N.Y. 14650
Product: Low cost tape-to-film transfer exam-
ples, low cost super-8 duplication examples.
refurbished gquad heads warranted for 1,000
hours of compatible broadcast-quality picture.
Personnel: G. L. Boyd, J. C. Norris, G. L. Borton,
J. F Teahan, R. F Grant. J. R. Knaus, K. R. Knaus.

Ehrenreich Photo Optical 72-73
101 Crossways Park West Woodbury NY.
11797

Eigen Video 228-229
Box 1027, Grass Valley, Calif 95945

Product: Model 15 color slow motion disk
recorder®, flexible disk recorders. Personnel:
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Jim Hebb, George Foster, Bob Bowes, Jerry
Warner, Bob Sand.

Eiki 217-219
27882 Camino Capistrano, Laguna Niguel,
Calif 92677

Electro-Voice 335-336
600 Cecil Street, Department 77BY. Buchanan,
Mich. 49107

Eimo Manufacturing 77
32-10 57th Street, Woodside, N.Y. 11377
Product: Bmm sound projectors and cameras,
16mm optical and magnetic sound projectors,
overhead projectors, 8mm editors. Personnel:
Hachiro Nagao. Vincent G. Marotti, Milton
Gould, Eddie Suzuki, Daniel Miller.

Farinon Electric 212-213
1691 Bayport Avenue, San Carlos, Calif 94070
Personnel: Jim Hurd, Cliff Fields, Joe Baker.

F&B/Ceco 120-121
315 West 43d Street, New York 10036
Ferco 80-81
419 West 54th Street, New York 10019
Frezzolini Electronics 4-5
7 Valley Street. Hawthorne, N.J. 07506
Personnel: Jim Crawford, James Frezzolini,
Lina Frezzolini, Jack Frezzolini.

Adolph Gasser 359
5733 Geary Boulevard, San Francisco 94121
Product: Acmade photographic equipment
and supplies. Personnel: Adolph Gasser, Frank
Lowe, Mike Fennell.

General Electric 22
NELA Park 4455, Cleveland 44112

Goldberg Brothers 14-16
Box 5345TA., Denver 80217
Alan Gordon Enterprises 63-66

1430 North Cahunga Boulevard, Hollywood
90028

Gould Inc. 345
340 Fordham Road. Wilmington. Mass. 01887

GTE/Sylvania 13
114 South Orange Street, El Paso, Tex. 79901
Hammond Industries 342
155 Michael Drive, Syosset N.Y. 11791
Hazeltine 17-18
Pulaski Road, Greenlawn, N.Y. 11740

Karl Heitz 100

979 Third Avenue, New York 10022

Product; Gitzo tripods and heads, Pathe
electronic double super-8 and 16min motion
picture cameras, Kinoptik apochromatic
lenses, Gitzo projector stands and platforms®,
levelling bail for cine or fluid heads®. Person-
nel: Karl Heitz, Auke Venema, Dora Delph.

Hitachi-Denshi 214, 215, 224, 225
48-25 Brooklyn-Queens Expressway, Woodside,
NY 11377



Hollogon Opticals Systems 76
225 Park Avenue South, New York 10003
Product: Shutterless super-8 cartridge tfilm
projection system, 35mm dubbing projector
with variable speeds from zero to 500 frames
per second”. Personnel: Ulrich Fritzler, Alex-
ander Neel, David Coker.

Hollywood Associates 207
18607 Topham Street, Reseda, Calif 91335

Hollywood Film 96-98
956 Seward Street, Hollywood 90038
Houston-Fearless 339-340

833 East Wainut Street, Carson, Celif 90746

Houston Photo 7
655 East 20th Street, Yuma, Ariz. 85364
Product: Continuous film processing equip-
ment, conditioned air control device for pro-
cessing laboratories®  Personnel: John
Houston, Edward Tait, Barry Henshaw, Rick
Arlen, Wendell Lewis.

Ikegaml Electronics USA 117-118
29-19 39th Avenue, Long Island City, NY
11101

Image Devices 19
1825 N.E. 149th Street, Miami 33181

Infotechnics 210
15730 Stagg Street, Van Nuys, Calif 91406

Jamieson Film 23
6911 Forest Park Road, Dallas 75235

J-K Camera Engineering 51
5101 San Leandro Street Ockland, Calif
94601

Product: Animation stand, computerized opti-
cal printer and stop-motion motor*. Personnel:
Jaakko Kurhi, Pirkko Kurhi, Stephen Weinberg,
Michael R. Hinton, Gary Richardson.

JVC Industries 362-363
58-75 Queens-Midtown Expressway, Maspeth,
NY 11378

Kliegl Brothers Lighting 52
32-32 48th Avenue, Long Island City, N.Y.
11101

KLM Associates 6-8
Box 34102, Bethesda, Md. 20034

Product: Cinemonta horizontal film editor,
digital counter for editor®, single channel
16mm recorder®. Personnel: Desmond McElroy,
M. Ten Wolde, Glyn Powell Evans, William

McKee.

Lab Methods 310
7645 Densmore Avenue, Van Nuys, Calif
91406

La Vezzi Machine Works 89

900 North Larch Avenue, Elmhurst, Iil. 60126
Product: Film sprockets, Geneva intermittent
movement starwheels and drivers, film rollers,
film gate parts, gears, shafts. Personnel: Dick
Horak, Worth Baird.

Lenco Electronics Division 343
319 West Main Street, Jackson, Mo, 63755

Lipsner-Smith 3687-368
6735 North Honore Street, Chicago 60626
Listec Television Equipment 108
39 Cain Drive, Plainview, N.Y. 11803
Lowel-Light 93-94
241 West 54th Street, New York 10019

LTM 84-88
21200 Nordhoff, Chatsworth, Calif 91311

L-W International 123
6416 Variel Avenue, Woodland Hills, Calif.
91367

Product: Athena film projectors, digitizing
system. Personnel: R. H. Lawrence, Pat Smith,
David Stern.

Magnasync/Moviola 37-40
5539 Riverton Avenue, North Hollywood, Calif.
91601

Magna-Tech Electronics 87-69
630 9th Avenue, New York 11036
Matthews Studio Equipment 111-113

2405 Empire Avenue, Burbank, Calif 91504

MBI 314-316
9025 Eton Avenue, Suite B, Canoga Park, Calif
91304

SEEKING RADIO ENGINEERING FIRM

OR CONSULTANT

The Los Angeles Department of Airports is seeking a qualified radio broadcast engineering
firm or consultant to analyze the recent FCC Travelers Information Service (TIS—Docket
205089} rulemaking and to prepare alternatives for the extension of the Los Angeles Airport
service on 530 kHz. Consideration is being given to extending this service to include the
major access routes to Los Angeles International Airport.

The firm will be required to prepare detailed specifications and plans for the installation of
the chosen alternative and will be required to prepare and submit all applications, reports,
maps and forms as required by the FCC. The firm will also be required to review the bids and
supervise the installation. The firm must have several years experience in the engineering of
radio station instaliations and must demonstrate proficiency in this area. If further informa-
tion is required, write or call the Los Angeles Department of Airports, No. 1 World Way, Los
Angeles International Airport, Los Angeles, CA 90009, (213) 646-9290, c/o0 Karl Rach.
Resumes must be received by November 30, 1977.
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Product: Stellavox SP-8 quarter-inch portable
tape recorder”, Steenbeck fitm and sound edit-
ing equipment, Film-O-Hand film and sound
post production facilities. Personnel: Garey
Lundberg, H. McCall, Winnie Bass, Mac Mc-
Call, Georges Quellett, Hans Kuyper, Linda
Mills, Elemer Nyiry.

Merlin Engineering Works 318
1880 Embarcardero Road, Palo Alto, Calif
94303

Micro Consultants 9-10
Box 10057, Palo Alto, Calif 94303
Microtime 119

1290 Blue Hills Avenue, Bloomfield, Conn.
06002

Microwave Associates 384
63 Third Avenue, Burlington, Mass. 01803

Miller Equipment 319
6500 Santa Monica Boulevard, Hollywood
90038

Mitchell 82
11630 Tuxford Street, Sun Velley, Calif 91352

Mole-Richardson 101-103
937 North Sycamore Avenue, Hollywood 90038
Product: HMI Mole Solar-Arc (575, 1,200,
2,500, 4,000 watt), 1,800 watt Teenie-Weenie
Molekit, 30 volt Molepower battery pack, 500
watt Molite with barn door and diffuser holder,
500 watt Gator Grip, Teenie Molefay. Personnel:
Larry Mole Parker, Mike Parker, Dennis Parker,
Paul Boziger, Howard R. Bell.

Motion Picture Enterprises 70
Tarrytown, N.Y. 10591

Motorola 118
2333 Utah Avenue, El Segundo, Calif 90245

Multi-Track Magnetics 103-131
One Ruckman Road, Closter, N.J. 07624
Product: High speed Avex mixing system,
holoscope projector, dubber rack, three track
master pick-up recorder. Personnel: Stephen
Talian, Nancy C. Salvatore, Vincent Mosdar.

Nagra Magnetics 83
19 West 44th Street Room 715, New York
10036

NEC 317
130 Martin Street, Elk Grove Village, Ill. 60007

Neumade Products 209
720 White Plains Road, Scarsdale, N.Y. 10583
Product: Neutaper film splicer using non-per-
forated splicing tape®, Neuvator Il automatic
film cleaning machine *, Black Fiesta short
pitch leader for A & B editing*, complete line of
film handling equipment, storage facilities for
film slides, audio and video tape. Personnel:
Lee Jones, Ron Jones, Warren Clements, Bob
Hempel, Lew Grofsik.

Peterson Enterprises 3680-381
1840 Pickwick Avenue, Glenview, 1ll. 60025

Products: COR super-8 reduction printer, loop
cabinet, frame count cueing system®, super-8
light probe*. Personnel: Walter Peterson,



Chuck Zichterman, William Pfeifer, Hjalmar
Kallman, William Bachmann.

Pioneer Marketing 313
1021 North Lake Street, Burbank, Calif 91502
Product: Liquid gates®, film gate photometer,
instrumentation film transports, Chromolog ad-
ditive lamphouse®, Focatron, animation equip-
ment, 35mm random access, variable speed
flickerless projector*. Personnel: Donald E
Stults, L. Ron Schmidt, Bill Richardson, James
Martin.

Piastic Reel 20-21
7165 Willoughby Avenue, Hollywood 90046
Product: Pli0 reels, cans, cases, cores,
laboratory processing supplies, film editing
supplies, PRC film leader, Moduline storage
systems. Personnel: Bob Miller, Milt Blutter, Pat
Baccarella, Jerry Friedman, Gene Stroud, Bob
Toltz, Chuck Gillen, Carole Pinker.

Quick-Set 74
3650 Woodhead Dr., Northbrook, I, 60062

Norton Associates 206
10 Di Tomas Court Copiague, NY. 11726
Product: Magnetic heads for motion picture
sound recording. Personnel: R. S. Norton.

Nurad

2165 Druid Park Drive, Baltimore 21211
Product: Superquad ENG antenna system®,
Goldenrod with panftilt mounting pedestal, 7
and 2 ghz helicopter antennas, 7 and 2 ghz
guad ENG antennas, 13 ghz window link an-
tennas (both fixed circular and selectable
polarizations). Personnel: Les Lear, Harry Ruts-
tein.

365

O’Connor Engineering 234
100 Kalmus Drive, Costa Mesa, Calif 92626
Personnel: Chad C'Connor, Cary Clayton, Bob
Lowe, Jim Steinmeyer, Joel Johnson.

Oxberry inc. . 24-25
180 Broad Street, Caristadt, N.J. 07072

Perf-Fix
Box 3208, Santa Monica, Calif 90403

211

Rank Precision industries 58
411 East Jarvis Avenue, Des Plaines, Il 60018
Product: 16mm zoom lens*, 25-250mm zoom
lens for 35mm cinematography, motion picture
lenses, matte boxes, support cradles.

RCA Broadcast Systems 46-49
Front and Cooper Streets, Camden, N.J. 08102

Recortec 11-12
777 Palomar Avenue, Sunnyvale, Calif 94086
Product: Video cassette evaluator®, R-Mod
guadruplex video tape recorder modification
kit. Personnel: R. R. Troxell.

Rosco Laboratories
36 Bush Avenue, Port Chester, N.Y, 10573

99

Skirpan Lighting Controi 50
61-03 32d Avenue, Woodside, N.Y. 11377
Smith-Victor ’ 369

301 North Colfax Street, Griffith, Ind. 46319
Product: Quartz lighting equipment, lighting

kits. Personnel: Ronald H. Smith, Durward D.
Carson, Richard Arnold.
Sony Corp. 232-233
9 West 57th Street, New York 10019

Soremec-Eclair 55-56
905 North Cole Avenue, Hollywood 90038

Strand Century 114,115,124,125
20 Bushes Lene, Elmwood Park, N.J. 07407
Product: MMS, Multi-Q and Micro-Q memory
lighting control systems, Quartzcolor HMI and
laniro Quartzcolor lighting fixtures. Personnel:
Wallace A. Russell, William Liento, Larry E.
Nelson, Robert Schiller, Edward Gallagher,
Keith Gillum, Marvin Wolf. Betty Schneider.

Soremec-Eclair 55-56
905 North Cole Avenue, Hollywood 90038

Super 8 Sound 59-60
95 Harvey Street, Cambridge, Mass. 02140

Tele-Cine 109
5434 Merrick Road, Massapequa, N.Y. 11758
Product: 10X ENG lens, 20X ENG lens

{12-240mm, f/1.4)*, field lens (33-1000mm)*.

Personnel: Donald R. Collins, Craig Marcin,
Bob Jones.
Telemation 337-338

Box 15068, Salt Lake City 84115

Product: Compositor |- graphics system with
off-line page storage®, TCF-3000 color film
camera. Personnel: Dave Clayton, Jim Kubit,
Don Rhodes, George Elsaesser, Dennis
Shelton.
Telescript 226
20 Insley Street, Demarest, N.J. 07627
Product: Monitor prompting system, remote
area prompting package*. Personnel: Bob
Swanson, George Parodi, Ron Wilson.

Tentel 366
50 Curtner Avenue, Campbell, Calif. 95008
Product: Tentelometer audio and video tape
transport tension gauges. Personnel Wayne
Graham, Joan Kaye.

Television Equipment Associates 301

Box 260, South Salem, N.Y. 10590

¥

Thomson-CSF Laboratories 341
37 Brownhouse Road, Stamford, Conn. 06902
Product: Model 9000 digital noise reducer. Per-
sonnel: John Camarda, Langdon A. Cook,
Robert J. Estony, Renville H. McMann, James A.
Smith, Steve Kreinik.

Unimedia 227
22525 Kingston Lane, Auburn, Calif 395603
Product: Color TV monitors, receivers, tuner,
amplifier. Personnel: Bill McLaughlin, Keith
Reynolds, Karol Freed, Lioyd Dawson.

Vega Microphones 78
9900 Baldwin Place, E! Monte, Calif 91731

Videomagnetics 334
155 San Lazaro Avenue, Sunnyvale, Calif
94086

Product: Video tape head refurbishment, con-
version of head assemblies from low to high-
band. Personnel: Ted W. Barger, R. Roger Wat-
son, Dean C. Leeson, Jack Tolvanen, Richard
Reilly.

Video Systems 358
12530 Beatrice Street, Los Angeles 90046

Vital Industries 346
3700 N.E. 53d Avenue, Gainesville, Fla. 32601

Viahos-Gottschalk Research 208
18607 Topham Street, Reseda, Calif 91335
Product: Ultimatte blue screen video matting
system®. Personnel: Petro Vlahos, William Got-
tschalk, William Bauerle, Paul Viahos.

Westrex 61
390 North Alpine Drive, Beverly Hills, Calif
90210

Wide Range Electronics 31
2118 Schuetz Road, St. Louis 63141

Product: High speed super-8 transfer system,
super-8 playback system, 16mm record/play-
back unit, optical sound recorder system, bulk
degaussers. Personnel. Otto Rauhut, Al Russell,
Charlie Fox.

Winsted Corp. 309
8127 Pleasant Avenue South, Minneapolis
55420

Product: Editing consoles, storage systems.
Personnel: Gerald Hoska, Charles Johnson,
Greg Hedlund.

m«»-c than a decade o/ Conalrucliw &Nit‘
to Broadcasters and the gmac{cadlihg .ﬂn:lualr,

HOWARD E. STARK

Media Brokers—Consultanis

445 PARK AVENUE

NEW YORK, N. Y. 10022

(212) 355-0405
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The Broadcasting

PlaylistzOct17

Last This . \
week week Title O Artist Label s"?:' oﬁ‘st“t:‘r. Tgurk;der mdnély Heart (Wa;ne; Bro4sd),I d:ebunng ?tL 48
= ; on "Playlist” this week, provides a preview for to isteners of Le
2 1 You Light U;‘: My Lifeq Pebbv Boone......... Warrer Bros. Sayer'sylatest album olp the samepname. it's a gisco-beat tune lhac;
! 2 Theme from "Star Wars'OMeco................ Millennium | follows How Much Love, the |ast Sayer single that's almost off *Play-
3 3 Keep it Comin' LoveO K.C./Sunshine Band............. ™® list" now (it peaked at 14, is at 50 this week). Says Terry Long of
4 4  Nobody Does It BetterQ Carly Simon......... ElektraiAsylum wesw(rm Orlando, Fla., “it will sell better than How Much Love. V'd
9 5 Boogie NightSOHeatwave ............................. Epic pick it as a top song" Swinging single. Steve Miller Band, whose
5 8 That's Rock ‘n’ RollC Shaun Cassidy ......... Warner Bros. Jyr':gle ﬁ:"; isn't Iftl off ‘hte "';'2’2“}%:'“ V\Il_?lghis 'a_llelady bajk
with a third single from its o) ams e first was Jet
; ; é:e:f‘dl'o(;:; 2::::9:“::::9 """""""""" Casab":";; Airliner). Swingtown (Capitol) is an upbeat dance tune that WBJW'S
""""""""""""" Long calls “Jamaican reggae. Out of all the records we’ve added, this
178 9  Cold as IcenForaigner................c...oooen Mtlantic | s one of the best sounding songs. | personally like it” A double for
6 10 [ Just Wanna Be Your EverythingO Andy Gibb ....... RSO Dolly. Here You Come Again (RCA) is proving to be a double hit for
15 11  Brick HouseQ Commodores........................ Motown Dolly Parton: Both country and contemporary stations are picking up
11 12  Stawberry Letter 230 Bros. Johnson................. AGM on this one. But it "doesn't even sound country. It's good" says Andy
14 13 Telephone LineC Electric Light Orchestra ... United Adists |  S2UInski of wrsrm Baltimore. And Greg McClure of WFOM(AM)
18 14 Baby What a Big Surprised Chicago ............ R — Marietta, Ga., says he's "looking for it to be big I don t. think it will
hurt the sound of any Atlanta [contemporary] radio station—or any
20015 It’s EcstasyOBarey White ................... 20th Century radio station, for that matter” Watch this space. Closer to the Heart
10 18  Don’t StopO Fleetwood Mac.......... ... ... Warner Bros. (Mercury) by Rush is at least a local hit in Columbus, Ohio, reports
22817  Just Remember I Love YouOFirefall ........... ... Atlantic Chris Edmonds of wnCHEmM). "We have a tight playlist but we added it
13 18  Swaying to the MusicO Johnny Rivers . ... ... ... Big Tree on the impact of the album| Farewell to Kings. It's very strong locally.
16 19  Signed, Sealed and Deliveredr Peter Frampton. ... ... ARM It's very easy and very pretty. Not like their usual.’
32020  You Make Lovin' FunO Fleetwood Mac ....... Warner Bros.
30821 Don't It Make MyBrown Eyes Bluen C.Gayle UnitedArtists
23 22 SheDid fOErdcCarmen ... ......................... Arista Country
21 23 Don't Worry BabyoB.J. Thomas .. ................... MCA
28 24  We're All AloneT Rita Coolidge ...................... A&M Last This .
26 25 Heaven on the Seventh FloorO Paul Nicholas ......... RSO wweetiivee R TileY el Label
24 26 It's So EasyOLinda Ronstadt....................... Asylum 2 1 Heaven is Just a Sin AwayO Kendalls ............. Cvation
12 27  Best of My LoveDEmotions ...................... Columbia 5 2 Daytime FriendOKenny Rogers.............. United Artists
27 28 How Deep Is Your Love Bee Gees .................. RSO 1 3 Yall Come Back Saloont Oak Ridge Boys ....... ABC/Dot
43829 Blue BayouO Linda Ronstadt....................... Asylum 15 @ 4  Once in a Lifetime ThingO John Wesley Ryles. ... ABC/Dqt
29 30 FloatOnOFloaters ......................cccoooveeinn. ABC 8 5 I'mJust a Country BoyQ Don Williams............ ABC/Dot
38M31 Isntlt TimeOTheBabys......................... Chrysalis 9 6 Eastbound and DownOJerry Reed................... RCA
19 32 Higher and HigherD Rita Coolidge ................... A&M 4 7 Don't It Make My Brown Eyes BlueQ C.Gayle UnitedArtists
25 33 Handy ManOJames Taylor ...................... Columbia 7 8 WeCan't Go on Living Like ThisO Eddie Rabbitt. .. Eiektra
33 34 It Was Almost Like a SongO Ronnie Miisap........... RCA 24 8 9 The Old Man and His HornO Gene Watson........ Capitol
35 35  We Just DisagreeODave Mason .. ................ Columbia — 010  What a Way to GoO Bobby Borchers .............. Playboy
31 38 Cat Scratch FeverOTed Nugent ... .................... Epic 12 11 Why Can't He Be Youti Lorettalynn................. MCA
36 37 Jungle LoveO Steve Miller Band.................... Capitol — @12  Too Much Is Not EnoughQ Blille Jo Spears .. United Artists
45838 Do You Wanna Get Funky WithMeD PeterBrown Drive/TK 3 13  IGotthe HossUMelTHlllS ............................
a6M 39 DaybreckOBarry Manilow ........................... Arista 10 14  It’s All in the GameC Tom T. Halt
38 40 Smoke from a Distant FireO S. Townsend. . ... Warner Bros. — W15 Love Is Just a GameO Larry Gatlin.............. Monument
42 41  The Greatest Love of AllD George Benson........... Arista 18 18  Dancing the Night AwayQ Tanya Tucker.............. MCA
~M42 Send in the ClownsOJudy Collins. ................. Elektra 21 17 Moreto MeOCharley Pride ....................covunts RCA
44 43 Help Is on the WeyO Littie River Band. . ............ Capitol 13 18  If It Ain't LoveO Jim Ed Brown & Helen Cornelius. ... RCA
5044 Slip Sliding AwayD-Paul Simon .......... e Columbia 22 19  Eres ThO Johnny Rodriguez ....................... Mercury
~ 045  You're Moving Out TodayQ Carole Bayer Sager . ... Elektra 14 20 Danger of a StrangerQ SteliaParton. ............... Elektra
41 46 BarracudaOMHeart...................coocvuenns Portrait/CBS 6 21 [I've Already Loved You in My MindO Conway Twitty MCA
— 471  We're the ChampionsOQueen....................... Elektra — 22 The Wurlitzer PrizeQ Waylon Jennings. ............... RCA
— 48  Thunder in My HeartO Leo Sayer............. warner Bros. 17 23 I Love You a Thousand WaysD Willie Nelson .. .. Columbia
37 49 EasyOCommodores ..................c..c......... Motown — 24 Little Ole’ DimeO JimReeves......................... RCA
34 850 How Much LovetiLeo Sayer.................. Warner Bros. 23 25 Biue BayouO Linda Ronstadt ....................... Elektra

These are the tep songs in air-play popularity as reported by a select group of U.S. stations. Each has been "weighted” in terms of The Pulse inc. audience ratings for the re-
porting station on which it is played. A }§ indicates an upward movement of five or more chart positions between this week and last.
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Fates & Fortunes:*

Media

Terrell Metheny, VP-general manager,
KJET(AM}-KWIC(FM) Beaumont, Tex., appointed
president-general manager, WRITIAM)-WBCSIFM)
Milwaukee.

John A. Tagliaferro, director of broadcast ser-
vices, Western Union, named vice president,
communications services, Hughes Television
Neiwork.

Frank Nicholson, local sales coordinator,
wsHH(FM) Pittsburgh, joins wioitFm) there as
general manager.

John Basset, general manager, WBBX(AM)
Portsmouth, N.H., named to same post,
WCCMIAM)-WCGY{FM} Lawrence, Mass. All are
Curt Gowdy Broadcasiing stations.

Robert F. Goodwin, special assistant 10 Presi-
dent during Ford administration and former
owner-operator of KCFlcam) Cedar Falls, lowa,
named director of governmental affairs,
Meredith Corp., Washington.

Morton J. Pollack, direclor of promotion, The
Washington Post, joins CBS Television Nel-
work, Hollywood, in same capacity.

William A. Mason, former direclor of urban

and metropolitan aflairs, noncommercial
wCET(Tv) Cincinnati, joins Public Broadcasting
Service, Washinglon, us assistant director of
station relations on Nov. 14.

Carolyn Jenkins, continuity director,
KOTviTY) Tulsa, Okla., promoted to community
affairs direcior.

Susan Powell, data processing coordinator
and truffic supervisor, wxex-Tv Pelersburg, Va.,
named manager of sales and program traffic,
wTVR-Tv Richmond, Va.

Wayne Mansfield, consultant in advertising
and marketing, Boulder, Colo., joins noncom-
mercial KCETITV) Los Angeles as associale direc-
tor of program underwriling.

Nancy Fletcher, project coordinator, summer
arts festival, Hartford, Conn., joins Connecticut
Public Television (here as developmenlt associ-
ale-auction manager. Alexander Wiggin,
associate director of development, Hartman
Theater, Stamford, Conn., joins CPT as devel-
opment associate. Gerald Leonard, director of
local government, Connecticut department of
community affairs, named CPT development
associate.

Newly elecled officers, Missouri Broadcasters
Association: Charles McAbee Jr., Meredith

Broadcasting, Kansas City, president; Curtis

HAVE YOU
EVERHEARD
A RAINBOW?

The TANNER MUSICAL SPECTRUM offers
the broadcaster oll formats for aute-
rmated or semi-automated systems with
a RAINBOW OF SOUNDS.

« BEAUTIFUL MUSIC is Pacific Green. not
background but foreground music.

« MOR is Bright Blue in three

distincl formats

« CONTEMPORARY cormes In Red Satin
Rock designed especially for the

18-34 market

» COUNTRY is our TANner Country with

all the couniry hits from 1949

through today!

QUR MUSICAL SPECTRUM comes in
these four beauliful colors...you can
add "PROFITABLE BLACK” fo vour SALES
RAINBOW! Call Kurt Alexander or Keith
Lee collect of (904) 320-4340.

WILLIAM 8.

FTdNNER

cCOmMmPANY. INC
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Brown, gcneral manager, KTTS-AM-FM
Springfield, president-elect, and Jay Smith,
KBTC(AM)-KSCM{FM) Houston, Mo., secretary-
Lreasurer.

Newly elected officers, Greater St. Louis Radio
Broadcasters Associalion: Wally Clark, wiL-
AM-FM, president; Ed Newsome, kSDiam), VP,
and Ted Smith, KSLQ(Fm), secretary-treasurer.

e —
Broadcast Advertising

Harry N.D. Fisher, secretary, treasurer and
public relations director, Stemmiler, Fisher,
Wallke & Hagen advertising, St. Louis, ap-
pointed president and chairman, replacing
George L. Stemmler Jr., who is on leave 10
pursue other business inlerests. James J.
Waltke, from Imperial Oil Co., Los Angeles,
Jjoins agency as treasurer, director of develop-
ment and member of board of directors.

Paul Brickman, president, Creamer/FSR Inc.,
Chicago, joins Clinton L. Frank there as execu-
tive VP-client services and chairman of strategy
review commitlee. He had been with Creamer
agency 27 years. Donald E. Rutz, CEF presi-
dent, elected chairman of agency's executive
commiltee.

Brickman Nicolo

Frank Nicolo, VP/crealive supervisor, J.
Waller Thompson, New York, named senior
VP Ted Baseler, staff intern, Chuck Snyder
Advertising, Seattle, joins JWT, Chicago, as
associale representative and accounl coordina-
10r.

Susanne Grayson Townsend, VP and crea-
live director of Foote, Cone & Belding, New
York, and Peter W. Yoars, VP and group man-
agement supervisor, named senior VP's. Ap-
pointed VP's: Sue Brown, associate media
direclor; Libby Daniell, executive copywriter;
Anna May Jones, associale media director;
Jeff Manoff, director of broadcasting, Anne
Powell, director of personnel, Robert Tore,
executive art director, and Alde Traina, associ-
ale media direclor.

Numed to new posts of creative group heads
and senior VP's al Benton & Bowles, New York:
Loretta Wayuka, formerly senior VP and
associale creative director, Donn Resnick,
who was VP and creative director, and John La
Pick, senior VP and creative director, B&B, Los
Angeles. Succeeding Mr. La Pick in Los
Angeles is Chet Lane, VP and associate crea-
tive director in New York.



—~ William G. Cecll,
_ director of daytime
B ! lelevision, BBDO, New
" York, named direcior
of sales planning, CBS-

TV network sales, New
York.

Norm Stahl, vP-senior
crealive supervisor, Ted
Bates & Co., New York,
appointed crealive
director.

Cecil
Jane Brite, Richard

Kebbon Jr., and Connie Sartain, accounl
supervisors, Young & Rubicam USA, New
York, elecied VP's.

Norman Trell, media VP, Diener/Hauser/
Greenthal, New York, named senior VP, David
Rosenfelt, account executive, appoinled VP

Richard Barry, executive, retail division:
Bruce Beach, account supervisor. and
William Cowie, account supervisor, Compton
Adverlising, New York, named VP's.

Gerda Paulsen, associate media director and
media planner-buyer, AC&R Adverlising, New
York, named media VP

Ken Bernhardt, VP-creative direclor, Louis
Benilo Advertising, Tampa, Fla., elected 1o
board of directors.

Edmond H. May, sales manager, Petry Televi-
sion, Atlanta, appoinied VP

Sid Roberts, accounl execulive, Bernard
Howard, Chicago, named VP, R. A. Lazar &
Co., national black consumer market radio
representative and consultant firm there.

Willlam A. Oswald, VP-general manager,
Oswald Ford, dealership in Dannemora, N.Y.
rejoins Kenyon & Eckhardt, Detroil, as account
supervisor on Ford corporate account.

Stephen Bunyard, project manager, Ad-
vanswers Media/Programing, media services
organization, St. Louis, joins Kenrick Advertis-
ing there as account supervisor and director of
media planning.

Marge Navolio, planner/buyer, Kelly, Scou &
Madison, media services firm, Chicago, named
VP-associale media director. Dianne Dodds,
administrative assistant, named VP-station rela-
lions.

Robert S. Zach, media planning group head,
Independent Media Services, media sales de-
velopment firm, New York, elected VP

Murray Gross, communications VP, Television
Bureau of Advertising, retires for health
reasons, effective Nov. 1, after nearly 19 years
with TVB plus earlier career in station and sta-
tion rep field and as associale editor of Televi-
sion magazine. His responsibilities will be
divided belween Barbara Zeiger, com-
munications manager, and public relations
director 10 be named.

Marilyn Kwasniak, senior broadcast media
buyer, McCann Erickson, Deltroit, joins Parker,
Willox, Fairchild & Campbell Advertising,
Saginaw, Mich., as broadcast media buyer.

Dan Sesiar, sales manager, RKO Radio Repre-
sentatives, New York, joins CBS Radio Spol
Sales, New York, as account execulive.

Mark Braunstein, account executive uat
McGavren-Guild, New York, appointed to
same post at Eastman Radio, New York.

Robert W. Motl, account execulive, Jagua Co.,
Grand Rapids, Mich., joins 1. 1, Scott Co., ad-
vertising/markeling agency there, in same
capacily.

Charles Dent, general manager, WCCMIAMI-
WCGY(FM) Lawrence, Mass., named general
sales manager of licensee, Curt Gowdy Broad-
casling.

Kenlyn Wells Zschunke, national sales man-
ager of wTvQ-Tv Lexinglon, Ky., assumes addi-
tional duties as general sales manager.

Jack Perk, from KXRX(AM) and KEZR(FM) San
Jose, Calif., joins wWDAE(AM)-wIYwiFM} Tampa,
Fla., as sales manager.

Barty W. Bryant, accounl execulive,
wcHviaMm) Charlottesville, Va., promoted to
sules manager.

Earl Jones, accounlt execulive, Telerep, New
York, joins wDCA-Tv Washinglon as national
sales manager.

Paul Siracuse, national-regional sales man-
ager, wis-Tv Columbia, S.C., named national
sales manager, kHou-Tv Houston.

Roger H. King Jr., account execulive,
wTEV(TY) New Bedford, Mass., named regional
sales manager.

John Caldwell, relail sales manager, WCAU-TV
Philadelphia, named national sales manager:
Carol Quereau, director of new business de-
velopment, promoted 1o manager of retail and
developmenlal sales.

John Dew, general manager, Greater Media
Service, Philadelphia, joins KENRiAM) Houston
us sales manager.

Andie McCullars, sales representalive, Sen-
linel Newspapers, Rockville, Md., joins wGMms-
AM-FM Washinglon in same capacity.

Mary Lou Smiley, research and print media
direcior, Carlson Adverlising, Indianapolis,
joins wxTZ(FM) there as account execulive.

Elizabeth Mayo, sales represenlalive,
KsONiAM) San Diego, and Ron Cheswick,
sales representative for Major Market Radio,
New York, join K$DOiAM) San Diego as account
executives.

Melvin A. Jones, in TV sales positions Pitts-
burgh and Atlanta, rejoins wFTviTv) Orlando,
Fla., as local sales account execulive.

Jim Gnau, local sales manager, wMGCIAM)
Cleveland, joins sales staff of wGarR(am) there.

Programing

Barry Lowen, VP program development,
MGM Television, Los Angeles, named VP, pro-
gram development, Celumbia Pictures Televi-
sion, Burbank, Calif. Christine Foster, man-
ager of film program operations, NBC-TV, Bur-
bank, joins CPT as director of movies and long
form development.

J. Nicoll Durrie Jr, lreasurer, Time-Life
Films, named vice president for finance and ad-
ministration there.

Gary Firth, assistant program director,
KRI1ZtaM) Phoenix, appointed program director.

Barry {Michaels) Howard, program director,
wrANiaM) Dover, N.J., named to same posl,
KSEltAM).KBRU(FM) Pocatello, Idaho. Ron Wat-
son, KsEl announcer, named music-production
director.

Jim Forest, sporiscasier-radio sporls director,
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Pacific
Bridges

As We See It

A view from the bridge? Or a view
of the bridge! Or grammatically
incorrect? Wrong! Your viewers
can see either. Because Pacific
Bridges and As*We*See®It are just
two of 17 exceptional quality TV
series that give your station an
opportunity to fulfil your public
affairs obligations with first-class
entertainment at virtually no cost,

Forget vertigo and
rise to new heights.
For information,
call toll free

(800) 421-0597

Television's
dynamic new
programming
opportunity!

Suite 930

6464 Sunset Boulevard
Los Angeles, CA 90028
{213) 463-7060

Atlanta e Chicago

Los Angeles » Pullman
Washington, DC

TvAC operates under a conirac! lrom lhe U.S. Office of Education
awarded 10 KWSU-TV. Washingion Siale University. Puliman.
washingion These series have been lunded under lhe
Emergency School Aid Act through the U.S. Ottice of Education.
Department ol Health, Education and Weliare,

TvAC stands lor Television lor All Children




wis-aM-Ty Columbia, S.C., joins WIR(AM)

Detroil as sports director.

Lynn Waggoner, production-=continuity
director and assistant music director, KEBC(FM)
Oklahoma City, promoted 10 music director.

Gary L. Grenier, development specialist, Greal
Plains National Instructional Television Library,
Lincoln, Neb., named programing counselor,
responsible lor coordination of library's sales
and rental activites in ceniral states and assisting
ETV stations and educational institutions in
selecting recorded visual programs for instruc-
tion.

Warren Nelson, freelance film maker, joins
staff of It's Written, syndicated religious pro-
gram, Thousand Oaks, Calif., as assistant direc-
tor of program production, replacing Larry
Arany, resigned.

Broadcast Journalism

Mark G. O'Ceonnell, reporier, KFMI(AM)-
KRAV(FM) Tulsa, Okla. named news director.
Brent Clanton, anchorman, KODA-AM-FM
Houston, joins KFMJ-KRAV in same posi., Ann
Robinson, intern, St Louis Post-Dispatch,
joins KFMJ-KRAV 4§ reporler.

Howard M. Modell, community affairs direc-
tor, wsac-aM-FM Fort Knox, Ky., named news
and public affairs director.

Larry W. Price, executive news producer,
wCMH-Tv Columbus, Ohio, joins KHOU-TV
Houston in same capacity.

Meredith Lewis, reporier, NBC's wkyC-Tv
Cleveland, named NBC News correspondent
there.

Robin Wright, freelance reporier, named CBS
News staff reporter, Johannesburg, South
AfTrica.

Michele L. Cooke, production assistant, wiz.
Tv Baltimore, named news producer. Paul
Malkie Jr., news producer-wrilter, WILA-TY
Washington, joins wiZ-Tv as assignment editor.
Martin H. Bass, reporier, KENS-TV San An-
tonio, Tex., named wiz.-Tv weathercaster-en-
vironmental reporter.

Ray Thompson, anchorman, KTAR-TV
Phoenix, joins KTvK(TV) there in same capacity.
News staff appoiniments, kETviTvi Omaha:

Marcia Ladendorff, from wnNDU-Tv South
Bend, ind., named co-anchor. Peter Van
Sant, from KCrRG-Tv Cedar Rapids, fowa, joins
as reporter/anchor, and Mike Gleason, re-
porter, appointed assignment editor.

Please send
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Hal Brown, air personality-desk assistant,
KSDO{aM) San Diego, appoinied senior editor.

Clyde S. Conangia, announcer-public affairs
assistant, wlJIB(FM) Bosion, joins WSMW-TV
Worcester, Mass., as anchorman.

Mike Barry, sports director, wbBo-Tv Orlando,
Fla., joins wrLA-Tv Tampa, Fla., as sports direc-
tor-anchor.

Tom Kelly, sporis reporler, WLWTITV)

Cincinnati, named sports director.

Sylvan Rodriguez, reporter-anchor, KENS-TV
San Antonio, Tex., joins kTrk-Tv Houston as

-reporter.

Dave Miiler, graduate of public affairs reporting
program at Sangamon State University,
Springficld, ill., named sports director, wiCS(Tv)
there.

Joan Mack, public service direclor, wCsC-Tv
Charleston, S.C., joins wcBD-TvV there as re-
porter. Dallas D. Raines, weathercaster, wBRZ-
Tv Baton Rouge, joins wCBD-TV in same
capacity.

Debbie Warshawski, reporler-anchor, KomU-
Tv Columbia, Mo, joins wicn(Tv) Champaign,
ill.. as reporter-photographer.

Michael T. Gorman, sporiscasier, WPRO(AM}
Providence, R.i., joins weRI-Tv there 45 sports
director-anchorman.

Roger Helmick, announcer, WILE(AM)
Cambridge. Ohio, joins wOMP-AM-FM Bellaire,
Ohio, as reporter.

Diane Cummings, reporier, noncommercial
KPFK(FM) Los Angeles, joins news siaff al
KNX(AM) there as writer-broadcaster.

Storm Field, weathercasier, waBC-Tv New
York, assumes additional weather reporting
duties al co-owned wpLJ(FM) there.

Bruce A. Wiliiams, news direcior, WENZ(AM}
Highland Springs, Va., joins WTVR-Tv
Richmond, Va., as weather reporter.

Roger Field, science editor, wPIx(Tv) New
York, joins wBBM-Tv Chicago as health and
science editor.

Dean Sorenson, president, Sorenson Broad-
casting, Pierre, S. D., elected president, South
Dakota Associated Press Broadcasiers. David
Law, news director, KSDRiaM} Walertown,
elected VP

Jill Swenson, director of news graphic art,
WTHR(Tv) Indianapolis, joins wcCCO-Tv
Minneapolis as graphic artist.

SUBSCRIBER
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Cable

Dr. William D. Petty, operations VP, Eprad
inc., manufacturer of motion picture theater
equipment, Toledo, Ohie, joins Cablecom-Gen-
eral, Denver, as director of engineering.

Wiillam H. Grumbles, Southeuast regional
salesman for Teleprompter Corp., named man-
ager of company’s South Central cable TV dis-
trict in Galveston, Tex.

Robert Mann, newscaster-reporter, woBM(FM)
Toms River, N.]., joins UA-Columbia Cablevi-
sion, Qakland, N.J., as Bergen County
Newswatch correspondent, responsible for writ-
ing, producing and anchoring weeknightly news
program.

i

Equipment & Engineering

Arthur J. Barrett, Camden, N.I., plant man-
ager, RCA's government systems divison, ap-
pointed division VP-manufacturing, commer-
cial communications sysiems division there.
Leo Slutzky, finance manager, RCA commer-
cial communicalions sysiems division,
Camden, appointed- finance VP for division.
Frank O’Donnell, Eastern regional manager,
RCA. New York, named national sales opera-
tions manager there. Kenneth J. Rice, sales
manager, Fujinon Optical, Scarsdale, N.Y., joins
RCA Broadcast Systems, Dallas, as equipment
sules representalive. Howard R. Hawkins, ex-
ecutive VP, RCA Corp., New York, is retiring
after 31 years of service but will continue as
consultant to RCA and 1o other companies.

Edward W. Watts, Weslern regional manager,
John M. Fluke Manufacturing Co., Seattle, re-
joins Cetec Corp., El Monte, Calif., as corporate
VP

Herman Schkolnick,
manager-professional
color preducts, Philips
Broadcast Equipment,
Mahwah, N.J., joins
Ikegami Electronics
USA, Long Island City,
N.Y., as sales VP-broad-
casl television products.

Ward E. Bledsoe,
director of engineering,
Ty Network One pay-cable
Schkalnick network, Las Vegas,
joins Donrey Media Group there as engineering
director, broadcast division.

PE

Hudspeth

Beakley

Mickey L. Hudspeth, senior marketing man-
ager for salellite communications, Scientific-
Atlania, appointed sales manager, sateilite com-
munications division. Dr. Guy Beakley, head
of image processing research for RCA
Laboratories, Princeton, N.J., joins S-A as man-



ager of engineering, satellite communications
division. Jullan W. Eidson, corporate assistant
controller, named controller.

John M. Zrno, VP, MCI Telecommunications,
Washington, joins American Satellite Corp.,
Germantown, Md., as service development VP

George F. Benton, broadband communica-
tions consultani, joins Jerrold Electronics, Hat-
boro, Pa., as Eastern regional sales manager.

Steve Ballard, process equipment engineer,
Raychem Corp., Menlo Park, Calif., joins IGM,
division of Northwestern Technology,
Bellingham, Wash., as mechanical design
engineer.

Arne M. Dahl, involved in Air Force/General
Dynamics F-16 weapon system development,
joins Leasametric, divison of Metric Resources
Corp., Burlingame, Calif., as manager of Dallas
rental inventory center. Metric Resources rents,
leases and sells tesi instruments and com-
munications equipment.

Altied Fields

Alexander Buchan, European operations VP,
Radio Free Europe/Radio Liberty, based in
Munich, named RFE/RL president and chief
execulive officer in administrative reorganiza-
tion. Sig Mickelson, president, appointed vice
chairman, based in Washington.

Karen Layland, director of marketing, ABC
Record and Tape Sales, Hackensack N.J.,

named marketing VP

Larry Gallagher, North Central regional sales
manager, RCA Records Sales department
Chicago, named to newly created position of
director, national accounts, Chicago.

Howard Lester, from General Electric Co.,
named task coordinator for personal use radio
advisory committee (PURAC), advisory com-
mittee established by FCC to advise commis-
sion on issues relating to personal uses of radio.

John W. Kluge, president and chairman of
Metromedia, New York, and H. Peter
Kriendler, president 21 Club, named co-recip-
ients of first distinguished public service award
presentied by Anti-Defamation League of B'nai
Brith.

Jack Valentl, president and chief executive
officer of Motion Piclure Association of Ameri-
ca, Washington, has renewed his contact with
MPAA for seven years through 1984, at which
time he will have completed more than 18 years
as associalion’s president.

[ ]
Deaths

Webley Edwards, 74, originator of Hawaii
Calls radio series and CBS World War [l corre-
spondent, died Oct. 5 at Munalani hospital,
Honolulu. He suffered series of strokes in 1972
from which he reporiedly never fully recovered.
From its inception in 1935 unul 1972, with ex-
ception of war years, he wrote, produced and
served as host of Hawaii Calls, which at

different times had been picked up by CBS and
Mutual Breoadcasting networks. Interspersed
throughout his programing and news careers
were stints as manager of Honolulu stations
KGU{AM} and KGMB(AM). He is survived by his
wife, Louise.

Howard D. Williams, 88, who retired in 1968
as board chairman of Erwin Wasey, Ruthrauff &
Ryan, New York, after 32 years with agency and
its predecessor company, died in Los Angeles
on Sept. 28. He is survived by his wife,
Katharine; daughter, Anne, and son, David.

Constantine Grigorovich-Barsky, 64, news
analyst and political editor, Voice of America,
died of cancer Oct. 3 at Doctor’s hospital in
Prince George's county, Md. At time of his
death, he was chief of news and commentary
branch in Russian language division. He had
joined VOA in 1955. Survivors include his wife,
Marina, one son and one daughter.

Dave Tayior, 63, former general manager,
KPRO(AM) Riverside, Calif,, died afier heart at-
tack Sept. 23 while visiting in Indio, Calif. He
managed KPRO from 1960 through [970. He is
survived by his wife, Phyllis, one daughter and
one son.

James A. McNally, 74, retired Navy rear ad-
miral and chief engineer of Allantic Reserve
Fleet, died at his home in Potomac, Md., Oct. 1.
After his retirement in 1956, he became associ-
ated with Bludworth Marine division of Kear-
fool Co. and was project representative for
RCA. He is survived by his wife, Marjorie, and
two daughters.

For the Recordz”

As compiled by BROADCASTING based on
filings, authorizations, petitions and other
actions announced by the FCC during the
period Oct. 3 through Oct. 7.

Abbreviations: ALJ— Administrative Law Judge.
alt.—aliernate. ann. —announced. anl.—anlenna.
aur.—aural. aux.—auxiliary. CH—critical hours. CP—
construction permit. D—day. DA—directional anten-
na. Doc.—Dockel. ERP—effective radiated power.
HAAT —height of anienna above average terrain.
khz~kiloheriz. kw—kilowaus. MEOV—maximum
expecled operalion value. mhz—megahenz. mod.—
modification. N—night. PSA—presunrise service au-
thorilty. SH—specified hours. trans.—transmitler.
TPO—transmilter power output. U—unlimited hours.
vis. —visual. w—walls. *—noncommercial.

New stations

TV applications

& Aplantic City, N.J.— Allantic City Television Corp.
seeks ch. 53 (704-710 mhz); ERP 1832 kw vis.. 366 kw
aur., HA AT 465 f1.; anl. height above ground 499 ft.
PO. address: 1 New York Avenue, Atlantic City 08401,
Estimated construction cosl $1,372,805; firsi-year
operating cost $665,500. revenue §575,000. Legal
counsel Michael S. Yaroschuk, Washington: consull-
ing engineer Serge Bergen. Principals: 15 siockholders:
Donald G. Burnhouse (10%), Robert Maironi, Joseph
I. Fabi, Chester H. Oliver and Murray Raphel (9%
each) are principals. Mr. Barahouse is Drexel Univer-
sity professor. Mr. Fabi is parl owner of conslruction
firm. Mr. Oliver is owner of insurance adjusting firm;
Mr. Raphel is vice president of retail clothing store. Mr.
Muirone is attorney. Ann. Qct. 3.

FM licenses
® Broadcast Bureau granied following licenses cover-

ing new stalions: KAMU-FM College Station, Tx.
(BLED-1645); KWCB Floresville, Tx. (BLH-7389):
KMHT-FM Marshall, Tx. (BLH-7501}; SU Dayion,
Oh. (BLED-1687): UC Clarion, Pa. (BLED-1680);
WZDQ Soddy-Daisy, Tn. (BLH-7486).

Ownership changes

Applications

8 WKLH(FM) Mongomery, Ala. (92.3 mhz, 50
kw)—Seeks transfer of control of Griffin Broadcasting
Co. from Gillis C. Griffin and family (100% before;
none afier) 1o Colonial Broadcasting Co. {none before:
100% after}. Consideration: $500,000, Principals: Mr.
Griffin and his brothers, Lloyd and Sidney (one-third
each}. They have no other broadcast interests. Buyer is
owned equally by brothers, Roberi, James and Thomas
Lowder, owners of Monlgomery insurance agency,
morigage company and construction firm. They have
no other broadcast inerests. Ann. OcL. 5.

a WHYI1(FM) Fort Lauderdale, Fia. (100.7 mhz, 100
kw)—Seeks assignment of license from WHYI Inc. 10
Metroplex Communications of Florida for $4,550,000,
plus §1,480,000 covanant not lo compete. Sale in-
cludes transfer of KEZK(FM) Si. Louis (102.5 mhz,
63 kw). Seller is U.S. Representative Cecil Hefiel (D-
Hawuii), who has been reducing his broadcast holdings
since his election last fall. He siill owns KGMB(AM)
Honolulu. Buyer is owned by Norman Wain and
Robert Weiss, owners of KOAX(FM) Dallas. Ann.
Oct. 5.

8 WSGC(AM)-WWRK(FM) Elberion, Ga. (AM:
1400 khz, 1 kw-D, 250 w-N; FM: 92.1 mhz, 3 kw}—
Seeks transfer of control of Elberton Broadcasting Co.
from G. T. Christian {80% before; none afier) 10 C.
Lewis Shurbuut (20% before: 100% afier). Considera-
lion: none. Principals: Mr. Christian is ill and is
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transferring control of stations 10 his son-in-law, Mr,
Shurbuit. They have no other broadeast interests. Ann.
Oct. 5.

8 KVNI(AM) Coeur d’ Alene, ldaho (1240 khz, T kw-
D, 250 w-N) —Seeks transfer of control of North ldaho
Broudcasting Co. from Seripps League Newspapers
(68% before: none afler) 1o Duane B. Hagadone (32%
before; 100% afier). Consideration: stock Lransfer.
Principals: Seller is public corporation. Edward W.
Scripps is president and controlling siockholder. Mr.
Hagadone, president of license, has no other broadcast
interests He owns varying percentages of 19 papers in
Wesl and Midwest. Ann. Ocl. 5.

a WIVA(AM} South Bend, Ind. (1580 khz, 1 kw-
D)—Seeks assignment of license from Booth Ameri-
cun Co. 1o Mid-America Broadcasting Co. for $263,-
000. Seller, group owner, is principally owned by John
L. Booth and his family. 11 last year sold subsidiary,
Booth Newspapers Inc., 1o Newhouse Newspapers for
over $260 million (BROADCASTING, Nov. 1, 1976).
Boolh’s station group includes: WRBR{FM) South
Bend; WIOU(AM)-WKMO(FM) Kokomo, Ind.:
WILB(AM)-WMZK(FM) Detroit; WIBM(AM)-
WHFI(AM)} Jackson and WSGW(AM)-WIOG(FM)
Saginaw, both Michigan; WTOD(AM)-WKLR(FM)
Toledo, Ohio, and WABQ(AM)-WXEN(FM) Cleve-
land. Buyer is owned by Ralph Gregory and Charles
Hayes, owners of WCER-AM-FM Charlolle, Mich.
Ann. Oct. 5.

8 KILI{FM) Mount Pleasant, lowa (105.5 mhz, 3
kw) —Seeks assignment of license from Pleasant
Broadcasting Co. 10 KILJ Inc. for 400,000 plus $148,-

covenant nol 1o compete. Seller is principally
owned by Forrest J. Miichell, who also owns 55.2% of
KGRN{AM) Grinnell, lowa. Buyer is owned by Paul
L. ison, general of station. He has no
other broadcast interests. Ann. Ocl. 5.

8 WOLC(FM) Princess Anne, Md. (102.5 mhz, 50
kw) —Seeks transfer of control of Maraniha Inc. from




present bourd 10 new bourd. Consideration: none.
Transfer represents restructuring of bosrd of nonprofit
license. Ann. Oct. 5.

® WABY(AM) Albuny. N.Y. (1400 khz. | kw-D. 250
w-N) —Seeks assignment of license from WABY Inc.
10 Broadeast Management Corp. for $200.000. plus
$75.000 covenant not 1o compete. Seller is wholly
owned subsidiary of CCA Electronics Corp., Cherry
Hill. N.J.. publicly held manufaciurer of rudio station
equipment. Jason Fox is president and chief executive
officer. CCA has no other broadeast interests. Buyer is
principally owned by Joel Thrope and Tom Green,
owners of WCNW(AM)-WLVV(FM) Fuirfield. Ohio,
and WNDB(AM)-WWLV(FM) Daytona Beach, Flu.
Ann. Oct. 5.

8 WKRT-AM-FM Cortland. N.Y. {AM: 920 khz. |
kw-D, 500 w-N: FM: 99.9 mhz, 14 kw)—Seeks assign-
ment of license from Radio Cortland Inc. 1o Crown
Broadcasting Corp. lor $650.000. Seller is owned by
Leighton A. Hope, who has no other broadeust in-
terests. Buyer is owned by Kerby E. Conler and Paul H.
Rothfuss: who recenily received FCC approval of
$712,000 purchase of WHUM(AM) Reading. Pa.
(BROADCASTING, June 20). und ulso own
WLYC(AM)-WILQ(FM) Williumsport. Pa. Ann. Oct.
5.

B WOXR(FM) Oxford, Ohio (97.7 mhz. 3 kw)—
Seeks assignment of livense from BGS Broudcasting
Inc. Lo Sione Broadcasting Co. for $119.000. Seller is
owned by Jumes L. Gregg, who ulso owns WWKI(FM)
Kokomo. Ind. Buyer is owned by Richard D. Stone,
radio equipment salesman in Chicage who has no
other broadcast interests. Ann. Oct. 5.

® KNIT-AM-FM Abilene, Tex. {AM: 1280 khz. 500
w-D: FM: 105.1 mhz. 49 kw)—Sceks ussignment of
license from West Texas Media Inc. 1o Tuylor County
Broadcasting nc. for $400.000. Sellers: Page W, Nelson
(49.9%). Joe Glenn Thompson (31.7%). Raymond
Reid (11.2%) and Frank J. Gerow (7.2%), owners of
95%, of KZFM(FM) Corpus Christi, Tex. Buyer is
owned by J. D. Osburn and Kenneth R. Reynolds
(509 each). Mr. Osburn owns KAMC(AM) Arlington
and 50% KYKX(AM) Longview. both Texus. Mr.
Reynolds owns 50% of KYKX and 20% of
KMCQ(AM) Conroe, Tex. Ann. Ocl. 5.

B KZIP-AM-FM Amarillo. Tex (AM: 1310 khz, FM:
98.7 mhz, 100 kw)—Seeks assignment of license from
Panhandle Broadcusting Co. 1o Denning Broadcasting
Group for $275,000. Seller is David P Pinkston, 50%
owner of applicant for new FM a1 Lubbock. Tex.. and
of KDAV(AM) there. He also owns KPIK-AM-FM
Colorado Springs. Buyer is principally owned by Danna
Lou Denning (70%) and her three children (10%). Ms.
Denning has various real esiate investments in Kansas
and Oklahoma. Ann. Oct. 5.

m KOOS(AM) Coos Bay, Ore. (1230 khz. 1 kw-D, 250
w-N)— Broadcast Bureau granted transfer of control of
Kerry Radio Inc. from Jumes and Mary Johnson (100%
before: none afier) 1o KOOS Radio Inc. {none before:
100% afier). Consideration: $245.596. Principals: Mr.
#nd Mrs. Johnson have no other broadcast inerests.
Buyers are Cecilia Murphy, Sydney L. Chandler.
Robert E Walberg and Michael O. Whitty (25% each).
Miss Murphy is sales manager of KYNG(AM) Coos
Bay. Other principals are atorneys there. They have no
other broadcast interests (BTC-8416). Action Sept. 22.

®» KIKZ(AM) Seminole. Tex. (1250 khz, | kw-D)—
Broadcast Bureau granted assignmeni of license from
KIKZ Inc. 1o Triple R Broadcasting Inc. for $140,000,
plus $12.000 covenant not 1o compele. Seller is owned
by Michael and his wife. Alpha, Horne {(51%) and Guy
P Russell {49%). They also own KOYY-AM-FM El
Dorado. Kan.. and KARV{AM)} Russellville.
KWCK(AM)-KSER(FM) Searcy. bolth Arkunsas.
Buyer is uwned by Ralph D. Copland and his family.
They also own Sonora, Tex.. flight instruction firm.
They have no other broadcast interests (BAL-9085).
Action Sept. 23.

» KOLJAM) Quanah, Tex. {1150 khz. 500 w-D):—
Seeké assignment of license from Fuy Neel Egglesion
10 Joy Radio Broudcasling inc. for §110,000. Seller has
no other broadcast interests, Buyer is owned by
Charles E. Maddux. E. F Abercrombee Jr. Joe E.
Willis, Robert Raching and Murlin Maddoux, all of
Texds (20% each). Mr. Maddoux is aulo dealer. Mr.
Abefcrombie owns Houston construction firm. Mr.
Willis is employe of KEFC{AM) Waco (which was for-
merly owned by Mr. Maddux). Mr. Raching owns groc-
ery slore, ind Mr. Maddoux is minister. Ana. OcL. 5.

Actions
® WVVX-FM Highland Park. 1. (103.1 mhz. 3 kw)—

Broadcast Bureau granted assignment of license from
Vanguard Communications Inc. 10 WVVX 1Inc. for
$183,750. Seller is owned by James F Hoffman. who
also owns WVVX(AM) Highland Park. Buycr is
owned by Howard Warshaw und his wile. Miriam (25%
cach). and her brother. Marvin B. Kosofsky (50!,
who ulso own KEST(AM) San Francisco: KPPC(AM)
Pasadena-KMAX (FM) Arcadia, Calif.. KUXL(AM)
Golden Valley. Minn.. WARQ(AM) Canonsburg. Pu.:
WYLO(AM) Juckson. Wis.. and WTHE(AM)
Mineola, N.Y. (BALH-2527}. Action Sept. 29.

® KKAN(AM) Phillipsburg. Kan. (1490 khz. 1 kw-
D; 250 w-D} — Broadcast Bureau granted assignment of
license from KKAN Inc. 1o Look Broadeasting Inc. for
$150.117, plus $50,000 covenant nol 1o tompete.
Seilers are Norton E. Warner and his wife. Diana. who
also own KIMB(AM) Kimbull. KLIN-AM-FM Lin-
coln. both Nebraska, KABI-AM-FM Abilene. Kan.,
and KRLN(AM)-KSTX(FM) Canon City, Colo.
Buyer is owned by Dwight C. Look and his wife. Ednu,
who already own 20% of KKAN. Mr. Look is general
munager of station and has no ather broadeast interests
(BAL-9095). Action Sept. 29.

» WESO-AM-FM Southbridge, Mass. (AM: 970 khz,
| kw-D: FM: 100.1 mhz, 3 kw)—Broadcast Bureau
granted transfer of control of WESO Broadcusting
Corp. from Peter A. Bordes et al. (100% before: none
afier) 1o Eastern Media Inc. (none before: 100% afier).
Consideration:; $325.000. Principals: Mr. Bordes
(19.5%), Joseph L. Rosenmiller Jr (60.5%) and
Winifred Amaturo and William Ruane, trusiees
(20%). Buyer is John R. Neuhoff, president of New
York retail millinery compuny. He is minority owner of
Euastern Broadcusting Co.. licensee of WCVS(AM)
Springfield. 1lI.. and WHUT(AM)-WLHN(FM} An-
derson, Ind.. and mujority owner of licensees of
WBOW(AM)-WBOQ(FM) Terre Haute, Ind.. and
WRSC(AM)-WQWK(FM) Siate College. Pu.
(BTC-8417). Action Sept. 29.

8 WGON(AM)-WQXO(FM) Munising, Mich. (AM:
1400 khz, 1 kw-D, 250 w-N: FM: 98.3 mhz, 1.8 kw)—
Broadcast Bureau granted assignment of license from
Ollie's Ideu lnc. to Laidlaw & Associates Inc. for $180.-
000, Seller is George A. Freeman, owner of KGRI-
AM-FM Henderson, Tex. Buyer is owned equally by
Thomas L. Laidlaw. Bert Johnson, his brother. Lyle
Johnson, and William Heigaard, all of Lungdon, N.D.
Mr. Laidlaw und Johnsons own KNDK(AM) there.
and Mr. Heigaard is attorney (BAL-9047.
BALH-2519). Action Sep1. 29.

8 WFLB(AM) Fayeuevilte, N.C. (1490 khz, | kw-D,
250 w-N) —Broadcast Bureau granted iransfer of con-
trol of WFLB Radio Inc. from Gurdner H. Aliman Sr.
10 William E. Tart. Consideration: $85,000. Principals:
Mr. Allman is minisier who wishes to devole more
time to WQTL(FM} Dunn, N.C. religious station. Mr.
Turt, who will own bulk of stock, owns furniture and
lelevision retsil store there. Other principals are
Richard M. Wiggins (L0%). Charles A. Lursen and
Billie G. Sheuarer (4.5% each.) Messrs. Wiggins and
Tart are partners in applicant for new AM at Aberdeen,
N.C. (BTC-8418). Action Sept. 26.

8 WURL(AM) Winston-Sulem, N.C. (1500 khz. 10
kw-D) —Broadcast Bureau grunied uassignment of
license from Randolph Properiies Inc. 1o Power Media
Communications for $290,000. Sellers: Warren W, Bi-
nion (88%) und his son. Warren 5. (12%). They have
no other broadcast interests. Buyer is owned by Harrel
Powell Jr. (34%), Howard Sisk and Rubin Hicks (33%
euach). They ure general munager, ussistanl manager
and manager. respectively, of WKTE(AM) King, N.C.
Mr. Powell is also partner in Winston-Salem law firm
and is officer of upplicant for new AM at Kernersville,
N.C. (BAL-9083). Action Sept. 28.

8 WENO(AM) Madison. Tenn. (1430. 5 kw-D, 1 kw-
N) —Broadeast Bureuu granied assignment of license
fromy Central Broadcasting Corp. 1o Mack Sanders for
$750.000. Seller: H.C. Young Jr.. who also owns 87.5%
of WGUS-AM-FM Augustu. Ga.. and 75% of
WSHO(AM) New Orleuns. Buyer (Mack Sanders is
professional name of John Bozeman) also owns
KFRM{AM) Salina and KICT(FM) Wichila, both
Kansas. and KOOO-AM-FM Omaha (BAL-9079). Ac-
tion Sept. 30,

m KEAN(AM) Brownwood, Tex. (1240 khz, 1 kw-D,
250 w-N)—Broudcast Bureau- granted ussignment of
license from KEAN Radio Corp to Central Texas Com-
munications Corp. for $347,500. plus expenses. Seller
is owned by Pat Furren Davidson and her son, Michael
S. They huve no other broadcast interests. Buyer is
owned by Rulph Wayne, 72.5% owner of KKYN(AM)
Pluinview, all of KKYR(AM) Marshall and
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KYXX{AM) Odessa. ull Texas (BAL-9036). Aciion
Sept. 29.

B WAVA-AM-FM Arlingion. Va. (AM: 780 khz. |
kw-D: FM: 105.1 mhz. 50 kw)—Broadcast Bureuu
granted assignment of license from U.S.
Transdynumics Corp. 10 WAVA Limited Purinership
for $2.960.000. Seller is owned by Arthur W. Arundel.
owner of weekly Loudon Times-Mirror, Leesburg.
Reston Times, Reswon, und Fauguier Democraf, War-
renton, all Virginia. Mr. Arundel has no ather broad-
cast interests. Buyer is owned by Alex Shefiell, Edward
Lenkin und his father. Melvin (see below).

(BAL-9076. BALH-2532). Action Sept. 30.

B WAVA(AM) Arlinglon, Vi, (790 khz. | kw-D)—
Broadcust Bureau granted assignment of license from
WAVA Limited Purtnership 1o 780 Inc. for $665,000,
plus $100,000 covenunt not 10 compete. Transuclion is
spin-off from ucquisition of WAVA-AM-FM by WAVA
Partnership from Arthur Arundel for $2,500,000. plus
$50,000 covenant not 10 compete and $760,000 con-
sulling agreement. WAVA Parinership is headed by
four general pariners: Alex Sheftell (13%), Melvin
Lenkin and his son, Edward (11% each). and JU in-
vestments Associales Inc. (9%). Mr Sheftell is former
part-owner of WLMD(AM) Luurel, Md.. and waus
president of Washinglon-urea excursion bout line.
Messrs. Lenking own Washingion construction firm.
IU Associates is investment firm owned by Robert Un-
derstein. Washinglon iccountant. WAVA Purinership
hus 10 limited pariners. Buyer of WAVA(AM), 780
Inc.. is owned equally by Edwin Tornberg, Edward
Welter und Douglas D. Kahle, who also own WFIA-
AM-FM Louisville, Ky.. and WBRI(AM} In-
dianapolis. Mr. Tornberg and Mr. Kahle are also owners
of KBND(AM) Bend, Ore. Mr. Tormnberg is Wash-
inglon media broker. (BAL-9077). Action Sept. 30.

Facilities changes

TV action

® KCET Los Angeles—Broadcast Bureau granied CP
1o chunge ERP 10 93.3 kw: max. ERP 2450 kw: am.
height 3050 fi. (BPET-579). Action Sept. 27.

AM starts

Following stations were authorized pro-
gram operating authority for changed facil-
ities on dates shown:

B KFJZ Fort Worth, Tx. (BP-20208) Sem. 1, 1977.
KIROQ Seaule (BP-20284) Sem. 13, 1977: KNFT
Buyard. N.M. (BP-20109) Aug. 30, 1977; KOTS Dem-
ing, N.M. (BP-20362) Sepl. 2, 1977: WMAC Matter,
Ga. (BP-20646) Sept. 9, 1977. WRAR Tappanhan-
nock, Va. (BP-20768) Sept. 9, 1977. WVLD valdosta,
Gu. (BP-20827) Sept. 12. 1977. WYMG Munning. 5.C.
(BP-20605) Sep. 12, 1977.

FM applications

® KUNF La Canada, Ca.—Seeks CP (o change TL &
St 10: Gamble Gym, 1030 East California Blvd..
Pasudena, Cu: trans.. ant.. make chunges in ant.
system (increase height). Ann. Oct. 6.

m KDBS Alexandria, La.—Seeks CP to change TL Lo:
intersection of Broudway & TPRR, Alexandriat unt.2'
make changes in ani. syslem: (increase height):
chunge TPO: ERP: 55.4 kw (H&V) and HAAT: 473
feet (H&V). Ann. Oct. §.

® Plainwell, Mi. Pinehurst Broudcasting—Seeks CP
for new FM: 100.9 mhz: ERP:3.0 kw (H&V) HAAT:
300" (H&V). (BPH-10728). Ann. Oct. 7.

®m Trenton, Mo. Luehrs Broadcusting —seeks CP for
new FM: 92.1 mhz: ERP:1.74 kw (H&V) HAAT:
380.4" (H&V) (BPH-10645) Ann. Oct. 7.

B WVO0S-FM Liberty, N.Y.—Sceks CP 1o change TL
10: East Mongaup Rd., 800° E. of inlersection with
Ruadcliff Rd.. nedr Liberty, N.Y.. change trans.t ant.,
make changes in ant. system (increase height): change
ERP 3 kw (H&V) und HAAT 300 feet (H&V). Ann.
Qct. 6.

B KCSC Edmond, Okia.—Seeks CP to chunge ERP:
100 kw (H&V). HAAT: 427° (H&V). trans.. anL;
muke changes in anl. system {increase height). Ann.
Oct. 6.

® Corpus Christi, Tx. A. V. Bamford—seeks CP for




Attention: Production/Traffic Personnel

All you need now

IS the postage...

Standard Rate & Data Service, Inc. has just expanded
its Listed Television Station Index in the monthly
Spot Television Rates and Data edition to include com-
plete station address and VTR high/low band capability

you now have everything you need to make your next
tape shipment.

IT ASSURES ACCURACY!

information.

IT SAVES TIME!

IT'S CONVENIENT!

Order
Additional

Subscriptions
TODAY!!

Make sure each person in your
traffic or production departments

has this important up-to-date
shipping information at their
fingertips . . . it will save them

time and your company or agency
money. Simply fill out and return
the card below.

Special benefits of this expanded Index:

No more separate listing searches ,
tion you need is located in one easy-to-use index.

By providing an index with call letters, channel posi:
tions, complete addresses and VTR band capabilities,

THE EXPANDED LISTED TELEVISION STATICN INDEX

... another service from Standard Rate & Data Service

Our standards of constant updating and conscientious
rechecking are maintained . . . so you can be secure
in the knowledge that the information we provide, is
the information you can use.

IT'S FROM SRDS TO YOU!

The expanded Listed Television Station Index was
created specifically for those people charged with
responsibility for tape shipments to television stations
across the country.

, . afl the informa-

Howard B. Krause .
Standard Rate & Data Service /5201 0id Orchard Rd., Skokie, (Il 60076

YeS, I would like to order subscriptions to Spot Television
Rates and Data at $71.00 plus $1.42 postal surcharge per year each. If applicable,
please prorate my new subscriptions to expire at the same time as my current
subscriptions to Spot Television Rates and Data.

Name

Company

Address

State 2ip
O Bill me

City

O Check enclosed

L__—_____



new FM: 99.1 mhz ERP: 100 kw (H&V) HAAT: 894
(H&V) (BPH-10649). Ann. Oct. 7.

® Corpus Christi, Tx. Big **C"* Broadcasting—seeks
CP for new FM: 99.1 mhz; ERP: 100 kw (H&V)
HAAT: 932 (H&V) (BPH-10644). Ann. Oct. 7.

m KCCT Corpus Christi, Tx.—secks CP for new FM:
99.1 mhz; ERP:100 kw (H&V) HAAT: 752' (H&V)
(BPH-10654). Ann. Oct. 7.

® KOCV Odessa, Tx.—Broadcast Burcau granted
license covering changes. ERP 5 kw (H&V). ant.
height 255 fi. (H&V) (BLED-1695). Action Sept. 27.

u KREM-FM Spokzne, Wa.—seeks CP to change TL
10: 7 miles SE of Spokane. install new Lrans.; anl.;
muke changes in anl. sysiem (increase height), change
ERP: 90 kw max. (H&V) and HAAT: 2090° (H&V).
Ann. Oct. 3.

u KLEN-FM Cheyenne, Wyo.—seeks CP 10 change
freq.; TL to: 9.9 miles WSW of Cheyenne on 1-80,
Cheyenne, Wyo.. change \rans.. anl.;make changes in
ant. system (increase height}. change ERP: 100 kw
(H&V) and HAAT: 490 feet (H&V). Ann. OcL. 6.

FM actions

® WQLT Florence, Al.—Broadcast Bureau granied
license covering changes: ERP 100 kw (H&V). ant.
height 700 fi. (H&V) (BLH-7508). Action Sept. 27.

u WQEN Gadsden, Al.—Broadcast Bureau granted
license covering permil o install new aux. trans. and
aux. ant. at 3010 Park Ave_, Gadsden 10 be operated on
103.7 mhz, ch. 279. ERP 30 kw; ant. height 530 fi.
(BLH-7421). Action Sept. 27.

® KMAG Ft. Smith, Ar.—Broadcast Bureau granted
license covering changes: ERP 100 kw (H&V): anl.
height 2000 fi. (H&V) (BLH-7481). Action Sept. 27

® KLQQ Sulphur, La.—Broadcast Bureau granted
mod. of CP o specify studio location as corner of
Maplewood Drive and Cities Service Highway,
Sulphur, La.. operate trans. by remolted control from
proposed studio location (BMPH-15258). Action Sept.
26.

u WBGW Bangor, Me.—Broadcast Bureau granted
mod. of license covering operation of trans. by remote
control from Main Studio Location at 35 Hildreth
Streel, Bangor (BRCH-1336). Action Sept. 26.

u AW Spring Arbor, Mi. — Broadcust Bureau granted
license covering changes. ERP 3.1 kw (H&V). ani.
height 240 feet (H&V) (BLED-1676). Action Sepl. 26.

® WASU-FM Boone, N.C.—Broadcast Bureau
granted mod. of license covering change in studio loca-
tion 1o New Ar and Speech Building, Appalachian
State University, Boone: operate trans. by remote con-
trol from proposed site (BRCED-171). Action Sept. 26.

u WKSM-FM Tabor City, N. C.—Broadcast Buresu
granted CP to change Lrans.; type ant.:aal. system {in-
crease height). change ERP to 1.6 kw {H&V): ant.

height 400 f. (H&V): remote control permitted. con-
dition (BPH-10112). Action Sept. 29.

» WPST Trenton, N.J.—Broadcast Bureau granted
mod of license covering change in remole control loca-
lion 1o 221 Witherspoon St., Princeton, N.J.
(BRCH-1335). Action Sepl: 26.

FM starts

& Following stations were aulhorized program operat-
ing authority for changed Facilities on dutes shown:
KAIR-FM Tucson (BPH-10554) Aug. 24, 1977,
KDES-FM Paim Springs, Ca. (BPH-9929) Aug. 26,
1977 KELA-FM Centralia, Wa. (BPH-10300) Sepi.
27, 1977, KFNV-FM Ferriday, La. (DKT-19650) Sept.
16, 1977, KGIL-FM San Fernaando, Ca. (BPH-9973)
Sepl. 6, 1977. KGRI-FM Henderson, Tx. (BPH-9848)
Sept. 1, 1977, KNGT Jlackson, Ca. (BPH-9933) Sept. 2,
1977. KPOL-FM Los Angeles (BPH-10097) Aug. 30,
1977. WCOD-FM Hyannis, Ma. {(BPH-9712) Aug. 24,
1977, WDJC Birmingham, Al. (BPH-10435) Sept. 20,
1977. WFML Washington Ind. (BPH-9707) Sept. 27,
1977, WHKW Guin, Al. (BPH-10580) Sept. 2, 1977,
WIMD New York (BPH-10288) Aug. 30, 1977;
WLDR Traverse City, Mi. (BPH-10581) Sept. 2, 1977,
WLEW-FM Bad Axe. Mi. (BPH-10225) Sepl. 27,
1977, WQXA York, Pa. (BPH-9803) Sept. 15, 1977;
WRFK-FM Richmond, Va. (BPH-10450) Sept. I,
1977, WRJIC-FM Mauston, Wi. (BPH-9803) Sept. |,
1977, WTCV Shelbyville, Ta. (BPH-9633) Aug. 30,
1977, WUOA Tuscaloosa, Al, (BPH-10530) Aug. 24,
1977, WYLD-FM New Orleans (BPH-10127) Sept. 16,
1977, KRBD Kelchikan Alaska (BPED-2507) Aug. 31,
1977, KTCU-FM Forl Worth, Tx. (BPED-2288) Sept.
19, 1977, KUOI-FM Moscow, Id. (BPED-2187) Aug.
1977, WCWT-FM Centerville, Oh. (BPED-2253) Aug.
;é, Ilg'ﬂ; WFPK Louisville, Ky. (BPED-2175) Aug.
, 1977,

In contest

Designated for hearing

8 Springfield, lIl., FM proceeding: Springfield Ad-
ventising Co., Group 76 Incorporated, Midwest Broad-
casting Co., Lincoln-Douglas Communications (Docs.
21338-41)—Chief, Broadcast Bureau designated for
hearing o determine which proposal would best serve
public interest and in light of evidence adduced, which
application should be granted. Action Sept. 29.

B Deer Lodge, Moni., Deer Lodge Broadcasting,
(KDRG) renewal proceeding: (Doc. 21398)—
Chief ALJ Chesier F Naumowicz designated ALJ
Dauniel M. Head 10 serve as presiding judge; scheduled
prehearing conference for Nov. 14 and hearing for Jan.
4, 1978, in Deer Lodge or vicinily. Action Sept. 28.

u Richmond, Va., renewal proceeding: Roy H.
Park Broadcasting of Virginia (WTVR-AM-FM-TV)

Summary of broadcasting

FCC tabulations as of August 31

CPs CPs
On air on Total not Total
Licensed SIA® air on air on air authorized**

Commercial AM 4478 6 22 4.506 46 4.552
Commercial FM 2.885 1 78 2,964 129 3.093
Educational FM 889 0 19 908 87 995
Tolal Radio 8.252 7 119 8378 262 8640
Cornmercial TV i 1 3 125 47 772
VHF 513 1 0 514 8 522
UHF 208 0 3 211 39 250
Educalional TV 242 3 13 258 7 265
VHF 93 1 7 101 3 104
UHF 149 2 6 157 4 161
Tolal TV 963 4 16 983 54 1037
FM Translalors 191 o] Q 191 72 263
TV Transiators 3425 o] Q 3425 N 3816
1,048 0 0 1.048 224 1.272

VHF 2377 0 0 2377 167 2544

“Special temporary authorization

**incluaes oll-air licenses
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(Doc. 21409) —commission designated for hearing
renewal applications in response Lo federal appellate
court order mandating Tull hearing on questions of dis-
crimination and licensee's affirmative action efforts.
Ana. Oct. 3.

Proceedural rulings

m Fresno, Calif. McClaichy newspapers (KMJ-TV}
and San Joagquin Communications. TV proceeding:
(Docs. 21274-6) —ALJ Thomas B. Fitzpatrick by four
separate actions, granied to limiled extent vne motion
by McClatchy and two by SICC and directed applicants
1o respond Lo interrogatories by Oct. 21 (Actions Sept.
28): denied second request by SICC for admission of
facts Re EEOC policies of McClaichy, granted to
limited exteat motion by McClatchy and direcied SJICC
to produce specified documents by Oct. 25 (Action
Sept. 29).

u High Springs and Alachua, Fla., Country Broadcast-
ing and Alachua Broadcasiing, FM proceeding:
(Docs. 21235-6) —ALJ Frederick W. Denniston by
three separate actions, granted petition by Country for
leave to amend ascertainment and financial portions of
its application and report change in siudio location,
granted to limited extent motion by Alachua and
enlarged issues Lo determine whalt, if any, trans. and
anl. broadcast equipmenl was included in Country’s
proposal and, il not, effect on its technical and financial
qualifications and whether public interest would be
served by granting waiver of Section 73.210(a)(2) of
the rules, with respect 10 main sludio location re-
quested by Country: granted pelition by Alachua (o ex-
tent it sought to amend Section 111 of its application,
granted 10 limited exient motion by Country and
enlarged issues to delermine whether Alachua’s pro-
posal complies with Section 73.315(a) of rules, and if
nol, whether rule should be waived in public interest
and whether Alachua failed 10 report complete infor-
malion with respect 10 financial status of one of its
principals and if so effect on its basic and/or compara-
live qualifications (Actions Sept. 30): and granied mo-
tion by Alachua and exiended to Oct. 6 the time o file
oppositions lo further molion to enlarge issues filed by
Country. Action Oct. 3.

m Cicero, lll., Radio Cicero, Et Al. AM proceeding:
Docs, 21247-51. 21253) — ALJ Danie! M. Head denied
petition by Cicero Radio Corporation Lo enlarge issues
against four of competing applicants. Action Sept. 29.

® Greenwood, Miss. Leflore Broadcasting Company
(WSWG-AM) and Dixie Broadcasting Company
(WSWG-FM) renewal proceeding: (Docs.
20025-6)—Chief, Office of Opinions and Reviews
granted request by the applicanis and extended to Sept.
30 time Lo file reply to Broadcast Buresu's opposition 10
petition for reconsideration. Action Sept. 29.

u Albuquerque, N.M. and New York, AM pro-
ceeding: Hubbard Broudcasting, American Broad-
casting Co.—federal appellate court affirmed commis-
sion’s decision establishing permanent aighttime
operating modes for KOB Alburquerque and WABC
New York both licensed 10 operale on clear channel
770 khz. Decision in respoase to appeal by Hubbard
Broadcasting, licensee of KOB. Ann. Oct. 3.

® Rochester and Cheekiowaga, N.Y., Federal Broad-
custing System (WSAY) and Niagara Broadcasting
System (WNTA), renewal proceeding: (Docs.
20791-2)—ALJ David I. Kraushaar rescheduled the
hearing from Oct. 11 to Oct. 18. Action Oct. 4.

® Lansing, Mich., Gross Telecasting, Inc. (WJIM-
AM-FM-TV) renewal proceeding: (Doc. 20014)—
ALJ Byron E. Harrison by (wo separale actions,
granted molions by Broadcast Bureau and American
Civil Liberties Union of Michigan and continued from
Oct. 3 to Oct. 6 Llime to file motions 1o compel answers
10 interrogatories. Action Ocl. 4.

m  Ashland, Ore. Faith Tubernacle, and Killibro Broad-
casting FM proceeding: (Docs. 21171-2)—ALJ
Lenore G. Ehrig posiponed indefinitely prehearing
conference scheduled for Oct. 7. Action Sept. 28.

8 Jackson, Tenn.. Madison Counly Broadcasting, ET
AL. FM proceeding: {Docs. 21171-2)—ALJ Joseph
Stirmer direcied Madison County and Communily Ser-
vice Broadcasting, [nc. to file affidavit required by Sec-
lzitsm 1.525(c) (1 of rules within seven days. Ann Sept.

m Terrell Hills, Tex., Reding Broadcasting, ET AL.
FM proceeding: (Docs. 21307-9)—ALJ Walter C.
Miller granted pelition by $.5.S. Broadcasting for leave
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AM-FM BROADCAST STATION PLANNING
GUIDE by Harry A Etkin. A comprehensive guide
1o planning, building. and operating a radio broad-
cast facity—AM. FM. of combined operation.
Based on a hifetime of expenence and intimale
assaciation in broadcasting. 8% x 11 " llustiated.

$12.95

THE ANATOMY OF LOCAL RADIO-TV COPY
by Wilham A. Peck. Leading station execubives
have called this book the one that sets the stan-
dard for radio-TV copy at the local level. Loaded
with hundreds ol ways o increase station brilng
with sales-proven copy. 146 pages. $5.95

BROADCAST STATION OPERATING GUIDE
by Sol Robinson. This comprehensive relerence
encompasses every level of broadcasting. The
secret 10 success In broadcasting. as in any other
business. 15 knowirg what 10 do and how to do it
This book tells it like it 1s. 256 pages. $12.95

THE BUSINESS OF RADIO BROADCASTING
by Edd Routt. How to operate a station as a profit-
able business and serve Ihe pubhc interest as
well. This 15 he Nirst text 1o deal with broadcast
station operalion from beginning to end. Clearly
explains proven techniques to follow. and cau-
tions |o observe. 400 pages, illuslraled $12.95

T 435.RA010 PROGRAM IDEABOOK by Hal Fisher. All the

T4,

programing ideas you need to build and hold an au-
dience! A virtual theaurus of ideas on radio
showmanship loaded with suggeslions to help push
station ratings to the top. Fresh and surfire pro-
gram ideas. 256 pages. $12.95

COMMERCIAL FCC LICENSE HANDBOOK
by Harvey F Swearer. A unique study guide and
reterence manual. combining theory and applica-
nens with up-10-date questions and answers lor
1sl. 2nd. and 3id Class Radiotelephone Iicense
exams plus broadcasl and 1adar endorsements
Complete detaled answers lo quesuons on vir-
tually any subject you may be asked when you
lake your exam. plus sample queshions on each
element (with answers in the back of Ihe book)
AlSO 101 practical relerence N your professon
444 pages. 150 llusirations $10.95

Send the books whose numbers are indicated at right. Payment must ac-

company your order.

Name

Ta17.

T448.

T419.

T420.

T421.

BROADCASTING BOOK DIVISION

1735 DeSales Street, N.W.

GUIDE TO PROFESSIONAL RADIO & TV
NEWSCASTING Robert C. Siller. A practical, self
study guide for those who want to get started or
get ahead in broadcast journalsm. 224 pages. II-
tustrated. $0.95

HANDBOOK OF RADIO PUBLICITY & PRO-
MOTION by Jack Macdonald. This handbook 15 a
wirtual promotion encyclopedia—includes over
250.000 words. over 1500 on-air promo themes
adaptable to any format: and over 350 contests.
stunts. stahon and personality promos! One idea
alone of the hundreds olfered can be worth many
bimes the small cost of this indispensable source-
book. 372 pages. 8% x 11" bound n long-life 3-
nng binder. $20.95

HOW TO BECOME A RADIO DISC JOCKEY
by Hal Fisher Essenlially a course In sShowman-
ship. Ims book teaches all the lechniques needed
10 become a successiul broadcas! announcer (o
disc jockey) 256 pages. ilustiated $9.95

HOW TO PREPARE A PRODUCTION BUD-
GET FOR FILM & VIDEO TAPE by Sylvia Allen
Cosla. A complete gude to determining flinances
lor any video tape or film production. from TV
commercials o [eature-length hims. Jammed
with facls covering every aspect of estmaling
cosis. Tells how to eslimate every cosl associated
wilh any size production, including the production
location, cameras and accessones. sound equip-
menl. hight gear. raw film stock or video and sound
recording tape. 1ab developing. printing and pro-
cessing fees, personnel—(creative. lechnical.
and talent). scenic elements. location expenses.
surveys of remole shooling locations. fitm and
tape ediling. ophical eftects and animation, plus a
hosl ol miscellaneous expenses such as wnler
lees. animals. Special effects requirements. and
nsurance. Also included are lypical cate stings
and eighl sample budgels. represenung TV com-
mercials. documenianes. and feature-length
fims. 192 pages. $12.85

HOW TO SELL RADIO ADVERTISING by 51
Willing. The nght formula for sales depends on
the ndividual and the prospective advertiser.
Theren hes the secret as St Willing illustrates it
by theory and by practice. You'll hear all sorts of
objechions tincluding a few you havenl heard!)
and how they've been successfully countered.
Fiom ihe dialog between salesman and prospect
you'll 1earn the approaches and the chnchers,

Washington, D.C. 20036

Address

City

State

Zip

T423.

Ta2e.

T434.

T437.

T443,

how lo use available sales tocls (o the best ad-
vantage and how to deal with compelition. You'll
learn ways$ to sidestep objections, how to recog-
nize the "opportune moment.” and how to convert
a "No" to a "Yes™ 320 pages. $12.05

MANAGING TODAY'S RADIO STATION by Jay
Hotfer Outiines pnnciples evolved by the author
dunng s 20 years as a broadcaster 288 pages.
lustrated $12.95

MODERN RADIO BROADCASTING: Man-
agement & Operation in Small To Medium
Markets by R. H. Coddington. A comprehensive
guide to successiul practces of radio stations in
small-to-medium-sized markets. 288 pages, ilius-
trated. $12.85

RADIO PRODUCTION TECHNIQUES by Jay
Hofter Here's an all-round book for everyone in
radio = performers. producers and directors, and
sales and engineering personnel. Covers every
phase of radio produclion 1rom announcements
to the overall stahon “sound” =in lact, every crea-
tive aspect ol today's radio ... with special em-
phasis on sales. Tells how to produce resutts for
an advertiser. and how to develop production ex-
pertise, and how 10 use the elements of pacing
and liming in every production. Covers recoid
screening. jingle use. news, on-air pramotion,
public service. contesls, public alfais. remotes.
1alk and farm shows. eic. Praclical dala on sales
includes idea development. writing. and how to
creale more effeclive commercials. 240 pages. il-
lusirated. $12.95

RADIO STATION SALES PROMOTIONS by
Jack Macdonald. 300 merchandise-moving
wdeas! A compendium of creative selling 1deas
designed exclusively for rado slations —sales
ools that work. A vast supply ol ready-lo-use
«deas for producing sales In 43 categories. from
au conditioners to washing machines. 72 pages,
8" x 1¥” $10.00

DIRECTIONAL BROADCAST ANTENNAS: A
Gulde To Adjust L] ement & Test-
Ing, by Jack Layton A complele and prachcal—
bul nonmathemalical—hbook about inslalling. ad-
using and maintaining dieclional antennas.
Describes the dweclonal anterna and s con-
struchion from the ground up This s 6ne book ev-
ery stalion should have. and every DA musl have
210 pages. 50 iustrauons. §12.85

Book No. Price

Total $




1o amend ils application lo correct clerical error und
revise ils finances. Action Sept. 30.

# Milion and Hurricane, W, Va., WNST Radio and
Putnam Broadcasting, FM proceeding: (Docs.
20994-5) —ALJ David 1. Kraushuar denied motion by
Putnam for enlargement of issues; granted motion by
WNST and extended 1o five business days from release
of this order time for WNST 1o submil corrected
engineering exhibil; and granted petition by WNST foi
leave Lo amend ils application Lo specify ant. height of
some 20 feel lower Lhan was previously specified. Ac-
lion Oct, 3.

FCC decisions

8 Si. Petersburg, Flu.. TV proceeding: Hubburd
Broadcasting {WTOG) —commission granted short-
term license renewal. nol believing facts ruised ques-
tion of whether license grant would be inconsisient
with public interest bul concerned with lack of ability
Lo end clipping as agreed in 1972, not being uble lo
besiow degree of confidence resullunt in full erm
renewal of ils license. Action. Oct, 3.

m Cleveland. Scripps-Howard Broadcasting (WEWS)
and Summit Radio Corp. (WAKR-TV), TV proceed-
ing—commission upheld stafl ruling denying Summit
access Lo 1970-77 financial reports of WEWS on
grounds that reports would nol prove or disprove
alleged competitive disadvanlage. Action Oct. 3.

® Portsmouth and Norfolk. Va., Tidewater Radio
Show, (WPCE) und Willis Broadcusting Corporation
(WOWI-FM) renewat proceeding: Chiel ALJ
Chester F Naumowicz Jr. granted motion by applicants
for protective order; denied motion by (he Broadeast
Bureau for production of documents: and granted 10 a
limited extent second motion by the applicants for pro-
tective order (Docs. 21278-9). Action Sept. 28.

Allocation

Action

®  Sioninglon, ClL.—Broadcast Bureau proposed

assignment of ch. 272 A as community’s first FM. Ac-

tlion was response 10 pelition by Blackmore Broadcast-

i(t)\s. (gommenls due Nov. 18, replies Dec. 8. Action
ct. 6.

Rulemaking

Petition

® Dennis F Doelitzsch, Marion, lll. reguesis amend-
menl of TV wable to assign channel 27 Lo Marion
(RM-2970). Ann. Oct. 3.

Actions

8 Council for UHF Broadcasting, Washinglon, denied

request 1o amend commission’s rules Lo restore chan-

nels 70-83 for additional assignments Lo television

broadcast translalors on secondary use basis

(()IE‘M~2764) Adopted Sepl. 15, released Sept. 28. ann.
1. 3.

8 Electronic Industries Association, Washinglon,
granied amendment of commission’s rules concerning
maximum efective radiaied power above horizontal
plane for television broadcast stations. (RM-1701)
Adopted Sept. 15, released Sept. 20. ann. Oct. 3.

Translators

Applications

®  Antonito and Alamosa, Colo.—Sun Luis Valley
Television seeks ch. 61 with 100w rebroadcasting
KRDO-TV Colorado Springs. Colo. Ann. Oct. 7.

#8 Panana Nv.—Lincoln County TV District No. |
seeks ch 61 with 100w rebroadcasting KVVU-TV Las
Vegas. Ann. Oct. 7.

8 Monitor, Casmere&Surrounding Areas, Wash.—
Apple Valley TV Association seeks chs. 55,57,59.61

with 20w rebroadcasting KREM-TV, KXLY-TV, KHQ-
TV, KREM-TV respectively, all Spokane, Wash. Ann.
Oct. 5.

Actions

® KB8IAR, Cheyenne & Reydon. Ok.—Broadcust
Bureau granted lic. covering chunges for UHF TV
transhutor station (BLTT-1920). Action Sept. 23.

8 WT76AG. Churloitesville & Rural Albermarle Coun-
ly. Va.—Broadcast Bureau granted CP for UHF TV
translutor stalion 10 redescribe trans. location. make
changes in ant. system (BPTT-3233). Action Sept. 26.

Cable

Applications

Following operators of cable TV systems
requested certificates of compliance, FCC
announced Oct. 4 (stations listed are TV
signals proposed for carriage):

8 Tower Communications, for Tuscarawas, Oh.
(CAC-08006): certificate of compliance for exisling
operalion.

® Teleprompter Corp. for Douglas. East Wenulchee,
both Wa. (CAC-09901-2): WCMH-TV Columbus.
WAKR-TV Akron, Both Oh.

8 Clearview Cuble TV, for Swuinsboro, East Dublin,
Dublin, Thomasville, Valdosta, Milledgeville, Remer-
ton, afl Ga. (CAC-10595-601): interim authorization
for existing opcration.

8 Teltron Cable TV, for Rib Mountain, Wi,
(CAC-10602): certify operalion.

® Dynuamic Cablevision. for West Homestead. Pa.
(CAC-10603): interim uuthorizalion for existing
operation.

® Quinl Cities Cablevision, for Molinc, East Moline,
Silvis, all lllinois, Davenport, Bettendorf, both 1lu.
(CAC-10604-8): WYAH-TV Porismouth, Va.

® TV Pix, for Elko. Nv. (CAC-10609): WTCG Allan-
ta, KTVN Reno. WYAH-TV Porismouth, Va.

®  Teleprompler of Oswcgo, for Oswego, Minello,
Scriba, all NY (CAC-10610-13): interim authorization
for exisling operalion.

® Welch Antennu. for Welch. Hemphill. Havaco,
Gary, Capels. North Welch, Maitland-Superior all
Wesl Virginia (CAC-10614-20): WCYB-TV Bristol,
Va., WKPL Pikeville. Ky.. WJHL-TV Johnson City, Tn.

8 The Meca Corp., for Texas City. Tx. (CAC-10621):
KPRC-TV Houston, WTCG Altlanta, KJAC-TV Pon
Arthur. KFDM-TV Beaumont. both Tx., KUHT.
KDOG, KHTV, KHOU-TV all Houston, Tx., KMBT
Beaumont, KTRK-TV Houston, KWEX-TV Suan An-
tonio, Tx.. KTVU Oakland, Ca, WYAH-TV
Portsmouth, Va,

® Ruaritan Valley Cablevision. lor Edison. N.J.
(CAC-10622): WCBS-TV New York. WXTV Paterson,
NJ WNYE-TV, WNEW-TV both New York. WTVG
Newark, N.J. WHYY-TV Wilminglon, De. WOR-TV
New York. WNIJS Cumden. NJ, WTAF-TV
Philudelphia. WNET Newark. N.J., WNJT Trenton.
N.J.. WLIW Garden City. N.Y., WNBC-TV New York,
WNIU-TV Linden, N.J., WNYC-TV New York,
WNIB New Brunswick. N.J., WPHL-TV Philadelphia.
WPIX New York, WNIM Monicluir, N.J., WLVT-TV
Allentonw, Pa.

# Cupital Cable, for Austin, Bergstrom AFB, both Tx.
(CAC-10623-4);: WYAH-TV Porismouth, Va.

8 Tele-media of Key West, for Key West, Key Colony
Beach, Monroe. all Florida (CAC-10625-7): WTCG
Allanta, WAYH-TV Porismouth, Va.

8 McCook Mulii Vue TV Sysiem, for McCook. Ne.
(CAC-10628): WTCG Atlanta, WYAH-TV
Porismouth, Va.. to delete: KWGN-TV Denver.

® Macon TV Cable, for Bibb, Macon, Payne Cily,
Jones, ull Georgia (CAC-10629-32): interim autho-
rization for existing operation.

®  Sheyenne Cuble TV, for West Fargo, N.D.
(CAC-10633): WYAH-TV Ponsmouth, Va., WTCG
Allunia to delete: CBWT Winnipeg, M.B.

8 Telesonics of Ohio, for Struthers, Oh.
(CAC-10634): WIAN Cunlon, Oh,

s Comiteg, for South Hilo District, Hi. (CAC-10635):
WTCG Atlanly, WYAH-TV Portsmouth, Va.
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® American Television and Communications Corp.
for Canon Cily, Co. (CAC-10636); KWGN-TV
Denver. KOAA-TV Pueblo, KKTV Colorado Springs.
KRMA-TV Denver, KTSC Pueblo. KRDO-TV Col-
orado Springs. ull Colorado.

® Continental Cublevision of Pekin, for Marquelle
Heighis. 1. (CAC-10637): WRAU-TV, WMBD-TV,
both Peoria. WILL-TV Urbana, WSNS Chicugo,
WEEK-TV. WTVP both Peoria. WGN-TV Chicago, all
{llinois.

® North Plaite Multi-Vue-TV System. for North
Platte, Ne. (CAC-10638): WYAH-TV Portismouth,
Va., WTCG Allanta.

8 Teleprompter Cable Communications, for Ravalli.
Humilton, both Montina (CAC-10639-40): interim
authorization for exisling operation.

8 Tele-media of Addils, for Hickory. Tionesia. both
Pennsylvanis (CAC-10641-2): interim authorization
for existing operation.

8 Teleprompter of Coquille. for Coos,_ pr.
(CAC-10643): interim authorization for existing
operalion. :

s Teleprompler of Virginia, for Richlunds, Cedar
Blufl, Seaboard, Tazewell, Doran, Raven. all Virginia
(CAC-10644-9): interim authorization for exisling
operation.

® Cablecom-General. for Lampasus, Tx.
(CAC-10650) cerlify operation.

® Americun Cablevision, for Rollingstone, Minn-
esots City, Wilson, Winouna, Homer. all Minnesola
(CAC-10651-5): inlerim authorizalion for existing
operation.

s Cablevision Co of Annislon, for Anniston. Hobson
Cily, Oxford, Weaver, Calhoun, all Alabama
(CAC-10656-60): interim aulhorization for existing
operalion.

® Libenty TV Cable, for Macomb. 1l. (CAC-10661):
certify operation.

® Rusion Seemore TV, for Ruston, La. (CAC-10662):
interim authorizalion for exisling operation.

s Seemore TV, for Bustrop. La. (CAC-10663): interim
authorization for existing operalion.

8 Continental Cablevision, for Morion. 1l.
(CAC-10664): WRAU-TV, WMBD-TV both Peoria,
WILL-TV Urbana. WSNS Chicago, WEEK-TV,
WTVP, both Peoria, WGN-TV, Chicago. all llinois.

8  Wayne Communications, for Hariwell. Gu.
(CAC-10665): WAIM-TV Anderson, WNTV, WGGS-
TV both Greenville, WSPA-TV Spartansburg. all
South Caroling, WGTV Alhens, WANX-TV, WTCG
both Atlanta, all Georgiu. WFBC-TV Greenville, S.C.,
WLOS-TV Asheville, N.C.

® Jim R. Smith and Co.. for Tombsione. Az.
(CAC-10666): KZAZ Nogales. KPHO-TV, KPAZ-TV
both Phoenix, KVOA-TV, KUAT-TV, KOLD-TV alt
Tuscon. all Arizona, KTLA, KHI-TV, KTTV, KCOP
all Los Angeles KGUN-TV Tucson, Az.

® Sammons Communications, for Johnson City.
Elizabethion, Washinglon, Carter, all Tenncssee
(CAC-10667-70): WHKY-TV Hickory, N.C.

Certification actions

8 CATV Bureau granied following operators of cable
TV systems cerlificales of compliance:

® Upsiate Communily Antenna. for Salina, N.Y.
(CAC-07510): Lungdon Cable TV, for Langdon, N.D.
(CAC-08205). Northwest Cublevision, for King, Wa.
(CAC-08611); Teleservice Corp of America, lor De
Ridder. La. (CAC-08615); Rapid City Cable TV, for
Rapid City, SD (CAC-08774); Cable Vision. for
Ganado, Edna. both Texus (CAC-08799-800); Miles
City Cuble TV, for Miles City, M. (CAC-08878):
Madison Cablevision. for McColl, Bennetisville, both
South Carolina (CAC-08908-9); Jim Scoll and Associ-
ates, for Lebanon, Mo. (CAC-09048); Sammons Com-
munications, for Ephraa, Wu. (CAC-09069). Cuble
TV of Acadina, for Eunice, La. (CAC-09142); Si. Lan-
dry Cable TV. for Opelousas. La. (CAC-09143);
Garden State CATV, for Sparia, Ogdensburg, Franklin,
Hambrug. Vernon. Sussex. Wanlage, Andover,
Fredon. Newion, Stillwater, Hardyston, Byram. all
New Jersey (CAC-09204-17); Community Tete-Com-
munications. for Mites City, M1 (CAC-09350-1): Mid
South Cublevision. for Long Beach. Ms. (CAC-
09556). Cublecom General for ldabel, Ok. (CAC-
09626). Liberty TV Cable, for Porl Neches, Groves,
Nederland, Pear Ridge. Lukeview. Griffing Park., all
Texas(CAC-09710-15).



Professional Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey
. Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Mexandria, Virginia 22314
(703} 354-3400

EDWARD F. LORENTZ
& ASSOCIATES
Consvulting Engineers
1334 G $t., N.W., Suite 500
7039

Washington, D. C. 20005
Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
T771 N St., N.W.  296-2315
WASHINGTON, D. C. 20036
Member AFOOR

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
527 Munsey Bldg.

(202) 783-0111
Washington, D.C. 20004
Member AFCCE

CARL T JONES ASSOCS.

{Formerly Gautney & Jones}
CONSULTING ENGINEERS
2990 Telestar Ct. Suite 405
{703) 560-6800
Falls Church. Va. 22042
Member AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W.. Suite 606
Washington. D.C. 20005
(2021 296.2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN, MOFFET & KOWALSKI
Washington, D.C. Area

8701 Ga. Ave., Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.
({301) 589.8288

1925 N. Lynn St., Arlington, VA 22209

JOHN A. MOFFET. P.E.
(703) 841-0500
Member AFCCE

STEEL, ANDRUS & ADAIR
2029 K Street, N.W.
Washington, D.C. 20006
{301) 827-8725
{301) 384-5372
{202) 223-4664
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radie & Television
Box 68, Internationsl Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St NW, 659-3707
Washington, D.C. 20036

Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland. Ohic 44141
Phone: 216-526-4386
Member AFOOE

VIR JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys

345 Cnlerado Blvd.—802
(303) 333-5362
DENVER COLORADO
Member AFCCE

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 45036
Phone: 517—278-733%

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57th Street
New York, New York 10019
(212) 246-3967

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

TERRELL W. KIRKSEY
Consulting Engineer
5210 Aveénue F.
Austin, Texas 78751
5121 454.7014

HATFIELD & DAWSON
Consulfing Engineers
Broodcast ond Communications
3525 N, Stone Way
Seattle, Washington 98103

(208)833-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

Con Au[h’n, fnginuu

O34 AN UMIVEASITY PEORIA HLLINOIS 81814
13091 692422

Member AFCCE

DAWKINS ESPY

Consulting Radio Engineers
Applications/Fieid Engineering
PO. Box 3127 —0Olympie Station 90212

BEVERLY HILLS, CALIF
(213) 272-3344

STRUCTURAL CONSULTANT
TOWERS. ANTENNAS. STRUCTURES
Studies. Analysis. Design Mixlificalions.

inspeations, Supervision of Ereclion
7601 BURFORD DRIVE Mcl.EAN.VA 22101
Tel (703) 356-9504
Member AFCCE

MATTHEW J. VLISSIDES, PEE.

C. P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

P. 0. 80X 8312

DALLAS. TEXAS 76218 214} 321-9140

JOHN FEX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS

1901 Pennsylvania Ave. NW
washington, D.C. 20006

25 West Long Lake Road
Bloomfield Hills, M1 48013
Tel. {313) 642.6226 2). 293.2020

¢ Member A }%pi

Satellite Telecom
Services. Inc.
Management and Engineering
Consulting Services
2971 Fiowers Rd. So.
Atlenta, Ga. 30341
404~ 455:-8369

KESSLER ASSOCIATES
Consulting Engineers
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Display your Prulessional o Seiwvice
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BROADCASTING MAGAZINE
1735 DeSales $t. N.W.
Washington, D. C. 20038
for availabilitios
Phone: (202} 638-1022

Attorneys

LAUREN A. COLBY

Attorney-at-law
15 N. Court Steet
Fredenck. Md. 21701
Tel. 301 —663-1086
Specializing in motiers involving ihe
Federal Commuricotions Commission

Services

COMMERCIAL RADIO

MONITORING €O.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monitors Repaired & Certified
103 S. Marht Sf

Lee’s Summit, Mo,
Pons (816) 343777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TY

445 Concord Ave.
Cambridge, Mass. 02138
Phone (617} 876-2810

BROADCAST TECHNICAL

INC.
AM-FM Smlon Consuuctlon
Autho/Skelelon ... Partal Prools

LR 2N I ]

Signal Sound Improvemnent
FREE Counsel by Phone
Phone 817—772.3371

Box 7343 & Waco, Texas 76710




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Wanted, a young experienced Station Manager for a
Midwest Market to manage and sell. Price open to the
right person. No Loafers. Box M-129.

General Sales Manager for group-owned Radio
Station in major Mid-western market wanted. Adult
music format. Good fringe benefits, Person must be
able to find, train and motivate local sales staff, super-
vise national sales. Long established station. Excellent
working conditions. Send resume, references, salary
requirements to Box M-125.

Local Sales Manager —Southeastern, top 50 mar-
ket with established chain. if you are a trainer and
motivator then we need to get together with you. Base
overrides, fringes. Minimum acceptable base with
resume. Box M-169.

Manager-trainee lor Texas Station, Fast growth area
... lop rated station. Tell us what you can do. Good
money. Box M-181,

HELP WANTED SALES

Learn To Sell at a professional Midwest radic station.
Box H-107.

WVLD AM & WLGA FM are looking for qualitied
Sales & Production people. 3 possible openings.
Resume accepted. no calls. PO Box 1529, Valdosta,
GA 31601.

Successful Salesperson with management poten-
tial needed by leading Southwest AMIFM. Cali Jim
Brady, 602—782-4321.

Sales Opening Go-getter needed to take charge of
re-organized radio station sales dept. Large account
list and plenty of room for growth at Midwest vacation-
land daytimer. Box M-109.

Aggressive, Self Motivated, experienced salesper-
son wanted. Single station market. AM/FM fulltime.
Eamings unlimited. Salary plus commission with
further chance of ownership. Located in PA. Send
resume Box M-112.

Sales Manager for major Midwest rocker Agressive
in sales and promotional ideas. EOE M/F Send resume
to Box M-149.

Wisconsin smali market seeks a proven sales per-
son on way up. Must have 3rd or better. Real oppor-
tunity for eventual management and working owner-
ship. Send resume. Guaranteed confidential. Box
M-159.

Account Executlve for Southeastern modern coun-
try FM. Great opportunity to grow with and established
account list and group. Call 912 —283-1230.

Are You an Announcer with several years in the
business? Do you have a slrong voice and reading
ability? Are you potential Program Director material?
If so we'd like to hear from you. Send tape and resume
today to KLMR, Box 890 Lamar CO 81052,

Announcer/Parsonality: No. 1 Rated C & W Per-
sonality Radio Station. Strong iocal news. Send tape
and resume to Charlie Tuma, KLIX Radio, PO. Box
1259, Twin Falls, ID 83301. 1—-208-733—1310.

Where have all the communicators gone? If you are
a communicator instead of a8 maching, have a First
Phone and expect 1o be paid for what you produce,
lets 1alk! We have one of the finest broadcast facilities
in the state with good equipment and pleasant work-
ing conditions. | will pay 200-dollars a week to stast for
the right person, depending upon ability and experi-
ence. E.O.E. Call Butch Luth 307 —682-4747.

Top rated lllinois C & W siation needs personality
jock for futl air shift. Experience preferred, Excellent
opportunity with good co. benefits. Send 1ape and
resume to Program Manager, 820 Myers Bldg.
Springfield, IL 62701. EOE.

Wanted: Announcer with first ticket willing to work
any shift. WAMD Aberdeen, MD 21001.

Leading West Michigan Adult slation looking for
strong MOR Personality. and also. a News-oriented An-
nouncer. Send tapes and resume to: William Struyk,
PD.. WOOD Broadcasting, Inc. PO. Box B, Grand
Rapids. MI 49501.

First Phone, Announcer wanted. Strong in produc-
tion, experienced, willing to work with automation, Un-
derstand contemporary radio. Midwest. EO.E. Box
D-125.

Experlenced, Versatile announcer. Daytime shift.
Medium Virgima Market. $175 weekly. Excellent fringe
benefits. Send resume to Box M-157.

Immediate Opening for afterncon drive. South
Arkansas' best Top 40 in town of 26.000. Tight board,
production and assume News Director Position. Tape
and resume to Bob Parks, KELD, 2525 North West
Ave., El Dorado, AR 71730. EOE.

Wanted .. Experlenced announcer with good voice
and good production abilities. Top rated South Eastern
100,000 watt FM stereo. Call Station Manager, collect
615—687-2312. or send resume and air check to:
Station Manager, WEZK-FM, PO. Box 1388, Knoxville,
TN 37901,

Announcer, experienced, 3rd ticket, with solid
commercial background for MOR 5 KW fulltimer. Es-
tablished operation offering good salary and benefits.
Applications encouraged from minorities. WCOJ,
Coatesville, PA. 215—384-2100.

1 diat.

Immediate Opening for a Radio Sales Person or ex-
perienced broadcaster ready to move into sales. Ac-
tive tist. Salary plus commission. Call Ken Riggle
301—724-5400. EOE.

Sales Manager WCFR AM/FM Sconnix group station
in Springfield, Vermont needs cCreative experienced
working Sales Manager, salary 15K plus commission.
Call Frank Zezza 802 —885-4555.

opening for super Production Director
and air personality combined. Modem Country in
Medium mkt. South. Contact Rick Warren, PD, WBHP
PO. Box 547, Huntsville, AL 35804. 205—534-3521.

HELP WANTED TECHNICAL

Chief, 5,000 watts at 580 AM, need directional ex-
perience. Group operation, good benefits, call Bob
Manning; 404 —863-5800; Augusta, GA.

HELP WANTED ANNOUNCERS

immediate opening for announcer, First Tickets only.
Write KPOW, Box 968, Powell, WY 82435. EOE.

WBOC-Salisbury, MD. Experienced morning per-
son with flexibility. Must handle news, production. be
able to communicate and entertain. Adult Contempor-
ary. Looking for stability. Paid retirement, life and
health insurance. Resume, references and tapes lo: Ed
Hunt—WBOC-TV-AM-FM. Salisbury, MD 21801. Equal
Opportunity Employer.

Adult contemporary personality for top rated 5000
waltt teader in Southeast. Group operation. good bene-
fits. Send tape and resume to Bob Young, WGAC
Radio, PO. Box 1131, Augusta. GA 30903.

Rare opening at Wyoming's KRKK-AM/KQSW-FM
in Rock Springs. Chief Engineer needed to help main-
tain 1 kw-Di5 kw DA-N AM and 100kw FM. FM is
Shaeffer automated. Combo helpful but not neces-
sarily preferred. Satary open. Cah Bill Luzmoor 307 —
362-3793 between 8-10 a.m. MST or write PO. Box
2128, Rock Springs. WY 82901.

Midwest AM/FM needs full charge Chiet Engineer.
FCC rules and experience in Transmitters, Automation,
Audio Processing and Microwave, SKW-AM Direc-
tional and S0KW-FM Stereo. Aggressive organization.
Good pay. religious staff. Call Ed Moore, 219—
B875-5166. Resume to WCMR-WXAX, Elkhart. IN
46515,

A take charge broadcast engineer for AM/FM, with
automation, directional array ... with short board work.
Call: 517—224-7911, WRBJ St. Johns, M! ask for Bob
Ditmer.

Virginia AM-FM needs chief. Must be thoroughly €x-
perienced. On air capability a plus. Opportunity for
growth. Box M-168.

Great Opportunity for progressive, creative, hard-
working chief engineer at relatively new, very suc-
cessful FM in medium-sized Mid-Western City. Ex-
cellent pay and benefits. Transmitter, studio equip-
ment, preventive maintenance, and operational duties
required. Position requires a career person. Reply in
confidence 10 Box M-171.

Sales Engineer for radio broadcast equipment
wanted for expanding distributor/manufacturer's
representative organization. Sales experience calling
on radio broadcasters deswed. Must be aggressive
and willing to travel. Great Lakes area, salary and com-
mission. Send resume to Box M-173.

Wanted — Chief Engineer. Chief Engineer for FM
Station. Must be experienced in audio maintenance
and FM transmitter. Light board shift {tapes). Hun-
tington West Virginia area. Contact: David S. Johnson,
Mortenson Broadcasting Company. 619 Peoples
Merchants Trust Building. Canton, OH 44702.

Wanted —Chief Engineer. Chiei Engineer for FM
Station. First Class license. Experience in transmitter
and audio system maintenance. Limited board shift.
Contact: Dale McMillen, Radio Station WHKK, 100
Commonwealth Avenue, Erlanger, KY 41018,

Midwest distributor/manufacturer's representative ot
broadcast equipment needs an engineer who's
familiar in servicing Ampex audio recorders and
broadcastirecording equipment for expanding sesvice
dept. Must have 5 years experience and first ticket.
Send resume and salary requirements to Audio Dis-
tributors, Inc. 2342 S. Division. Grand Rapids. M|
49507.

HELP WANTED NEWS

Wanted-News Director with administrative ability
for three person Midwest local news operation. Box
M-55.

People reporter whose talents to interview and in-
vestigate will enlighten listeners on the people and
events behind the hard news. We're expanding our AP
award-winning news department with a unigue posi-
tion. If you have unusual Creativity, proven abilities to
deal with people from every field, and a track record 1o
demonstrate. write now. The challenge involves some
investigative reporting, and on-air anchoring. WOIF,
PQ. Box 524, Marion, OH 43302.

Natural, conversational newstyle. Want news
reader and inlerpreter—not a preacher. Pleasant voice
important. Send tape and resume or call 402—
432-6606 10 Jim Miller, KFOR, Box 80209, Lincoln, NE
68501. Equal opportunity employer.

News Director major Midwest rocker, Must be expe-
rienced in all phases of news including air work. EOE
MIF Send resume to Box M-146.

i diate Opening for News Director. Strong on

Ass't chief for Midwest group station. Transmitter
and studio maintenance. DA and automation experi-
ence helpful. Immediate. EOE. Resume to: Joseph
Cunat, Mid America Media, 6 Dearborn Square,
Kankakee, IL 6090t.

Immediate Opening for a Chief Engineer/Air Talent.
KOFM Radio (top 40). Oklahoma City, OK. Att; Mike
Miller. Area 405—478-0444. EQLE.

human interest and actualities. Telephone, talk, MOR.
Midwest, 5,000 watts. Good-pay for performer. EO.E.
Resumes to Box M-153.

News Director: Expenenced Newsperson who
wants to move up or current News Director who wants
a new opportunity Good salary, car & other benefits.
Minnesota station tocated near Minneapolis. Box
M-150.
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HELP WANTED NEWS
CONTINUED

Newsperson/Journallst: Southern |daho's largest
Radio News Dept. needs good newsperson. Send tape
and resume 1o Charlie Tuma, KLIX Radio. PO. Box
1259. Twin Falis, 1D 83301. 1—-208—733-1310.

News Directoar lo head two person department. Ex-
cellent salary. benehts and working conditions. Send
tape, resume’ and salaty requirements —Prograimn
Director, WROX, PO. Box 139. Evansville, IN 47701.
Equal Opportunity Employer.

On-Alr Anchorperson/tntecrviewer 1in News and
Pubtic Aftairs for WHA Radio. Extensive on-air work as
co-host of news and public affairs magazine program.
Extensive inierviewing, ediing and producing of
modules for same. Preparation and delivery of straight
newscasts, in keeping with public radio news philoso-
phy and style. Some college. bachelor's degree prefer-
red. Minimum two yeass' fult-time experience 1n radio
public affairs broadcasting. public radio preferred.
Demonstrated ability to edit, produce magazine
moduies. Extensive interview expernence essential.
Salary based on @ minimum annual rate of 514.000.
Application deadline November 15, 1977. Write for
application ang details to: Jack W. Mitchell. Station
Manager WHA Radio. University of Wisconsin-Exten-
sion Telecommunications Center, 821 Umniversity
Avenue. Madison, Wi 53706. An equal opportunity
employer.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Broadcast School Grad wants first job. 3id en-
dorsed tickel. Money secondary to training oppor-
tunity. Box M-113.

Sports Director. Seven years PBP Telephone-Talk,
jock. news: all formats. Seeking same 100,000 market.
Box M-170.

Newscaster-DJ light expernience—trained per-
former, smali market OK. Phone Preston 914—
238-8815. Box M-115,

You undoubtedly are looking for someone good.
Consider this—two years as Promoter-Manager of NY
Disco, | know what sells and appeals to an audience.
DJ {any format) also news and interviews. Call Vic
914 —632-2673. 31d Endorsed.

DJ Looking for first job in Iflinois, Wisconsin, Indiana
or lowa. Ready now. 3rd Endoised. no experience.
Thomas Matnciano, 1323 S. Kenilworth, Berwyn, IL
60402. Phone 312-788-5068. Call between 9AM
and 10 PM.

Brite Morning Man/PD/Sales ... ready for new
challenges. Love outdoors, prefer small-medium,
ocean of mountain markel. Box M-179,

Experienced PD/Announcer, looking for work out-
side Conlinental USA. Box M-180.

Lady DJ, 1st Phone. BA. 1-1/4 years Top 40 expen-
ence, good voice, news, production. Prefer SF to Mon-
terey Area. PO Box 535, Daly City. CA 94017

Fresh Talent, 21, Top 40 or Progressive plus News.
3rd. nght board. produclion, college. KFRC intern.
Energetic—will relocaile. tape Ken Montz 415—
792-9422. 37421 2nd. Fremont, CA 94536.

College Grad in Radio looking for small 10 medium
markel o1 college town for good start. Sports and news
are major interests but | enjoy all facets of Radio. Cur-
rently working in St. Louis radio with 3rd Phone. Need
the opportunity. Box M-178.

SITUATIONS WANTED
PROGRAMING, PRODUCTION
AND OTHERS

Top 25 Market jock seeking to program. Have
worked for the best. If you're looking to better your rat-
ngs and revenue, let's get together. Box K-95.

Professional man/woman team does it alt. C.E., an-
nouncing. production, copywriting, great on-the-air
team. 20,000 minimum. Box M-167.

Production Pro In Hiding! Very talented commer-
cial producer-performer-wnter seeks major markel
Chatlenge with progressive station. Many voices,
special programming 1deas. Box M-177,

TELEVISION

HELP WANTED
SALES

Begi seeking full or part ime work as DJ in

Operations Director for aulomated AM/FM, Need
promotion minded indwidual with good voice and pro-
duction abilities. First phone an asset. Contact Ken
Riggle 301 —724-5400. EOE.

small market. Hold 3rd FCC license with Broadcasting
endorsement. Willing to work for low pay anywhere.
Tape and resume seni upon request. Contact Chns
Ahl, R.D. 1, Warsaw, NY 14569.

Contemporary Country, medium market FM. needs
Programmer with automation experience, profit shar-
Ing and other benefits. Send complete resume, tapes,
recommendations, no calls. to Mike Diem. WWJO, St.
Cloud, MN. 56301, EOE.

Perfectionist Operations Director. You'll do on-air
shifl and oversee detaited programming, scheduling,
and production for this 24-nour automated, easy-MOR
FM station. Pleasant, naturai air-style. imbative and
follow-through required. 1 year expenience. 3rd phone.
Tape, resume. salary requirements to Phil Cutling,
WLYQ-FM. Box 1350. Norwalk, CT 06852, 203—
838-5566. EQE.

SITUATIONS WANTED MANAGEMENT

General Manager—Experienced. all phases. 45.
Stiong on sales. Steady, sober. reliable. Phone 412 —
530-6943.

SITUATIONS WANTED SALES

You Profit! Straight commussion Salesman for Mid-
west, Rocky Mountain station. 20 years experience.
Box M-160.

SITUATIONS WANTED ANNOUNCERS

Experienced Sportscaster, BA degree, seeks
sports position. PBR color, actualites, sportscasts.
Also experienced in straight news wniting, editing. pro-
duction. Northeast preferred, but will consider reloca-
tion. Call Joel Coran, 617 —484-1779.

Experienced Professional Country Jock. 3rd
Phone. 10-years experience. 1—707 —839-3336.

Looking for mornings: Top 100 markel. 28, ten
years small to major experience, consistently good
ratings. Call toll free 1 —800-824-5136 (California call
1—800-852-7631) and request resume andior return
call from "Jacobs M2166",

DJ, 26, 3rd Endorsed. married. stable. 3 years com-
mercial experience. coliege degree seeks Adult Con-
lemporary. AOR, T40. etc. Will relocate. Resume, tape,
Frank Cavaliere. 40 Benedict Ave. Tauytown. NY
10591, 914 —-332-0323.

Persistant, 3rd Endorsed, mature 29. Responsible
“live” experience in front of 500-1500. 10 years lyncal
wiling. Energetic, creative tight board and production.
Enthusiastic. like hard work, tape available. George
Fortin, 85 Hopkins Hill Rd.. Covenlry. Rl 0281t6.

Program Director with six years expersience. Music
Director with three years experience. Both hard work-
ing and dependable—Ilooking to relocate. Call 12—
448-8725 mornings, 812 —448-1409 alternoons.

SITUATIONS WANTED
TECHNICAL

First Phone with 600 hours Electronics. Trainee posi-
tion welcome. For resume Box M-116.

Engineer. Sixteen years broadcast staff through
Chiet plus five communicalions. Stereo, aulomation,
tuning of directional AM. Heavy maintenance. Pres-
enlly Midwest. Desire Northeast but wilt accept any it
pnce Is right. Reply Box M-175.

SITUATIONS WANTED
NEWS

Your Sportscaster is waiting for your ¢all. Major col-
lege play-by-play experience. reporting, wriing. Dan
Faber. 2245 East Monterosa. Phoenix, 85016. 602 —
266-6515.

Sports-Sales combo/West-MidwesiWCAC Baskel-
ball experiencerhave done NASL SocceriTape avail-
able/Greg Flakus, 2911 25th W Seattle 98109,

Journalist—Successful all news programmer, free-
lance major market reporter, college educated. Box
M-152,

Our company will need one or two experienced
television sales representatives in Centeal or Northern
Maine. approximatefy December 1. They will be with
the leading station 1n Ceniral Maine and a single sta-
tion market 1n Northern Maine. Direct retail sales expe-
rience in smalt/medium TV markets is essentiat. The
positions have developed account lists. pay straight
commission. expenses, and full company benetfits,
with an income currently of $12.000 to $15.000 per
year. It you're interested in a higher income. it's there
for anyone who wants to work full time in a state with
many hfe style benefits. We're a growing, diversitied
communicalion ¢company and your futwe can be
rewarding. based upon your results. Equal opportunity
employer. Send resume to: Geoirge F Spring. Vice
President, Sales & Development, Broadcasting Divi-
son, Diversified Communications, Inc. 35 Hildreth
Street, Bangor, ME 04401.

HELP WANTED
TECHNICAL

Engineer. First phone. Thorough knowledge of
electronics. Thiee years experience. $300 or more per
week. EOE. write WDCA-TV. 5202 River Road. Wash-
ington, DC 20016.

TV Englneer. University public TV station—wWBGU-
TV, operation and maintenance of equipment for full-
color broadcast and CCTV facility. Firs1 Class FCC
license required. Send application. resume, school or
college transcript(s). three letiers of recommendation
by October 24 to William Leutz. chief engneer
WBGU-TV, Bowling Green. OH 43403. WBGU-TV is an
Equal Opportunity Employer.

Immediate Opening, experienced television broad-
casl technician—write or call Chuef Engineer. KPVI-TV,
Pocatello. ID 208—232-0654.

Engineer, Maintenance. Studio, Transmitters, ENG.
KFMB AM. FM TV. Send Pesume to KFMB-PO. Box
80888 — San Diego, CA 92138 —Attn: John Weigand.

Studic engineers; we are building new studios. in-
stall and maintain Vital Switcher, TRE00 VTR's.
‘Weather Radar & ENG Equipment. Exceltent oppor-
tunity. Contact Chief Engineer. PO. Box 3687,
Lafayelte, LA 70502,

Syndicated Talk show production associate seeks
small market on air. DJ-news stafi position. 3rd en-
dorsed. Box M-144.

Third Phone DJ, good production, news, commer-
cials, will relocate—some experience. hard worker.
Box M-124,

Small Market News Direclor leading six-person staff
seeks major market position. Box M. 148,

New Jersey Newsman desiies position with oppor-
tunity lo do talk as well. Informed, articulate conversa-
tionalst, experienced incisive intérviewer. Ready for a
challenge. Box M-118.

4 Years Commercial Expéerience, some Major, cur-
rently Medium; solid production, News; East—any
size, format. Box M-111,

News Director, Midwest major market News Radio,
ready for new chaltenge, Radio or TV. 30 years old,
marned, stable with great track record. Box M-165.

Assistant Chief Engineer in charge of studio
operation. Minimum five years experience. Knowledge
of digital technology Ability to guide, motivate and
supervise people. Satary 525000. EQE, WDCA-TV,
5202 River Road, Washington, DC 20016.

Television Transmitter Englneer. Must have First
class license. Transmitier experience required. Cen-
teral South Dakota localion. Contact. Chief Engineer,
KSFY-TV, 6th at Dakota, Sioux Falts, SD 57102. 605—
336-1300.
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HELP WANTED TECHNICAL
CONTINUED

Central Michigan University is seeking a Senior
Television Engineer 10 be responsible for operation,
preventative maintenance, and repair of television-re-
lated apparatus. Require education equivalent to two
years of TV-related repail lraining at the college or
trage schoal level. Minimum three years of regular TV
broadcast experience of a qualifying nature. Must
possess a valid first class FCC radio-television opera-
tor's license. Excellent fringe benefits. Send resume.
reterences and salary requirements by October 31,
1977 to Yom Endres. WCMU-TV. 155 Anspach Hall,
Cenlral Michigan University, Mi. Pleasant, Ml 48859.
CMU is a non-discriminatcrv institution and employes

Chief Engineer. Heavy Mainlenance PC-70,
VTR-1200, TCR-100. Sony ENG. Grass Valley
Switcher —Excelient Shop Facilities. Mimmum 5 years
sludio experience. Location in the Beautiful Black Hills
of South Dakota. Excellent fringe benetits with a pro-
gressive company. Director of Engineering, PO. Box
1760, Rapid City SO 57709 ... EOE.

Opening due to promotion. Operations Engineer.
§7.700. On-air switching. Operate AVR-2 VTR's, film
chain. Light maintenance. 1st ticket necessary. EOE/
M-FIAA. Send resume to WSKG Public TV, Box 97,
Endwell, NY 13760 o¢ call Lin Solyak at 607—
754-4777.

Immediate opening—Broadcast Eng. 15t Class FCC
License Required. Contact Darrell Hunler. WKEF-TV,
1731 Soldiers Home Rd.. Dayton, OH 45418. 513—
263-2662. EEQ. MIF

HELP WANTED NEWS

News Reporter wianchor potential. Top 50 market.
Equal Cpportunity Employer. Send tape and resume lo
Bob Brunner, WSAZ-TY, PO. Box 2115, Huntington, WV
25721,

Medium Market VHF network affiliated station seek-
ing weekend sports anchorman. Position also entails
regular news reporter during the week. Heavily into
ENG with some play-by-play and/or color announcing.
Excellent benefits. An Equal Opportunity Employer.
Send resume 10 Box M-136.

Meteorologist for medium market. Should have
Television and subtropical weather experience and
ability to devise and storyboard giaphics to perform
weekend ang noon weathercast. Must be AM.S. mem-
ber ot have equivafent qualifications. Resume to Box
M-154,

Northeast PTV station needs Host/Reporter for
jocal public affairs programs. Must have strong public
affairs interest, journalism background, and television
experience. Excellent benefits. Equal opportunity
employer. Send resume and salary requirements o
Box M-162.

Sports Director—We're still looking ... Don't apply
unless sports is what you eat and $leep. Creative.
dynamic and strong air work a must. Prévious televi-
sion sports position also a must. We're a top rated
Capital Cities Station and we'll pay the right person up
to $18.000. Excellent fringe benefits. Send recent
cassette air check of your sports show and a detailed
resume to Richard R. Graham, KFSN-TV, 1777 G
Street, Fresno, CA 93706. We are an Equal Oppor-
tunity Employer.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Lighting director for busy PTV production cenler.
Extensive expenence necessary in large-scale studio
and location lighting. tilm and tape. E.O.E. Box M-110.

SITUATIONS WANTED NEWS

Anchor Producer Spot. Seven years experience
news and Director-Producer. Energetic. versatile. crea-
tive, Currently anchoring and reporting; want 1o move
up. Box M-134.

Production Director. Creative person needed lo pro-
duce and direct commercials using video lape
cassette equipment and lilm. Must be capable of
maintaining good relations with local accounts and
agencies in a highly compelitive Sun Belt market.
Equal Opportunity Employer. Send resume inCluding
salary requirements. Box M-120.

Director. Sun Belt TV Station seeking a director who
can be creative and can produce effeclive 6 & 11
newscasts in a highly competitive market. You'll put
your ability to work with the news operation o produce
winning news shows no one will want to miss. Equal
Opportunity Employer. Send resume including salary
requirements. Box M-121.

Teacher for radio-television. Academic creden-
tials and professional experience for permanent posi-
tion i strong program. Rank and salary depend on
background but range is §15000-523.000. Details
from Head, Depariment of Journalism and Mass Coin-
munications, Kansas State University, Manhattan, KS
66506. Equal Opportunity Employer.

Grant Anticipated for produceriwriter/on-air talent
(8.500) and camera operator (7,500). One year with
possible renewal. Research and produce feature seg-
ments for News. Ombudsman type operation. Work
with community committee and station statf. In-
vestigative work with agencies for underprivileged
EOE/M-FIAA. Contact Lin Solyak, WSKG, 607 —
754-4777. Resume to Box 97, Endwell, NY 13760.

Television Studio Supervisor—Imaginative person
with knowledge of and experience inall TV operalions,
Studio supervisor will be responsible for organizing
floor display for commeérciai production and all studio
programing, Box M-164.

News Director, Executive Producer. Major market.
ENG experlence. Skilled in all phases newsroom
operations. Box M-135.

Solid young TV reporter seeks entry-level position.
December '77 grad with Substantial internship experi-
ence. Good looking, professional relerences. Will relo-
cate anywhere. Call now! Rob Nothmann—203—
384-1937.

Experienced Reporter, with anchor and producer
experience. Available almost immediately anywhere.
Steve Kremer 301 —797-0126.

SITUATIONS WANTED PROGRAMING,
PRODUCTION AND OTHERS

Producer-Director/Production Specialist seeking
dynamic, creative position in enterpnsing organization
with outstanding facilities. 7 years studiolremote ex-
perience. No dazzing Superdatives, just consistent
quality television. Graham Brinton, 215—664-3346.

WANTED TO BUY EQUIPMENT

Automation Systems,—Top dollar for used systems.
Call or write, Eastern Broadcast Supply. 419 Boyiston
St., Boston 02116, 617—534-8987.

FOR SALE EQUIPMENT

Stainless G4 400° Tower on giound in Alabama.
Guys, lighting, erection pnnts. Paul Coleman, Box
1501, Yumna, AZ 85364, 602—782-3881.

Color Studio Camera: Thiee G.E. 350 best offer:
Teiemation Film Multiptexer Model tmm-203 best
ofter: 35mm slide proj. Selectoslide Model 332c best
offer. 704 —536-3636.

Public Broadcast Program/Funding specialist. Per-
forms more difficult work associated with making
grants, obtaining tunding, developing policy and ad-
ministration of stale commission. Salary S18,672—
$22512, California state civil service, Equal Oppor-
tunity Employer. Send resume to California Public
Broadcasting Commission, 921 11th Street, Sacra-
mento, CA 95814.

Producer/Writer. Miami station seeking a Creative
Producer/Writer for local cultural programs. Candi-
dates should be able to develop program from incep-
tion to final scripting and have expernence as a Pro-
ducer and/or Director in television or picture produc-
tion with mimmum of 5 years as Producer with a
Public or Commercial television facility or production
company. Salary mid-leens. Apply Personnel PO. Box
610001, N. Miami, FL 33161, Equal Opportunity
Employer.

SITUATIONS WANTED MANAGEMENT

General Manager with outstanding credentials!
Television 20 years; Radio 12 years: top-level Man-
agement 17 vyears, Thoroughly experienced all
aspects: acquisibons, ownership, administration.
sales, pragramming, film-buying. news. promotion,
community involvement, etc. Quality leader in broad-
cast industry. Very competitive. Produced sales and
profits records, plus prestige. ahead of projections.
Achieved revitalization and rapid turnarounds. Built
empire. Seeking new, exciting challenge and potential.
Box M-176.

TV News, Assistant Professor Broadcasting, Uni-
versity of Fla. and News Director, WUFT-TV beginning
173178, Supervision of daily student-produced
newscast. Experience: Asst. news manager level, min-
imum; ENG equipment shooting, editing; some back-
ground preferred universily teaching TV NEWs and
survey of Broadcasting: M.A. Degree. Salary about
518,000 12 months. Send application and resume to:
Kenneth A. Christiansen, College of Journalism and
Communications, University of Fla. Gainesville, FL
32611

Topnotch, experienced producer-anchor wanted
for weekend responsibilities at No. 1 news operation in
mid-forties market, SE. An equal opportunity
employer. Send resumes to Box M-163.

Money Maker! There 1s only one kind of manager you
want—someone who knows how to make money. So-
meone who has a brain and knows how to use it. A
Selling Manager who knows how lo organize, train,
guide, direct, and motivate a team of money makers,
Someone who knows how to carve up 8 market and
cover it wall to wall. This complete-charge profes-
sional you're looking for is looking for @ once-in-a-
tifetime opportunily with honest, stable, good people
Radio or TV. Box J-85.

SITUATIONS WANTED TECHNICAL

Experienced {NYC) Major Market 1st Phone
engineer (studio & remotes) Will relocate immedialely.
Box M-105,

Broadcast Color Camera. One CEI-280 color
camera with Schneider 17:170 zoom lens, pulse ad-
vance and Sync. image enhancer studio plumbs,
O'Connor 1008 head, 300 ft. cable. Priced for quick
sale 524,500. Call Rod Hall 213—577-5575 or
577-5400.

Save 40% on a complete Harris Systems 90 Auto-
mation. Unit is mono, 15 months old consisting of six
carousels, stack three, logger, recorder-encoder and
250-10 1/2 carnts. The new cost 534,000. The answer
to your AM-FM non-duplications problems. 904 —
356-1366.

2 Carousels $850 ea. 1 ultimate Console 10 channel
mono. 1 yr. old. 1 Gates FM 10H 10 KW transmitter W/
SG. 7 yrs old. Available 6 weeks. 1 Collins 1 KW Am
Transmitter $2500. Call 404 —487-9559.

Norelco PC-70 Color Camera with 10 to 1 Servo
Zoom Lens—Excellent Condition, 2, IVC-500A Color
Cameras, Norelco LOH-20 Color Camera with 25 1o 1
Zoom Lens, Plus Camera Pedestals. Call R. Hippler—
General Television Network, 313—548-2500.

{1) Schater 802; (1) 1.G.M. 750. Immediate delivery.
Call or write: Eastern Broadcast Supply: 419 Boylston
St. Boston 02116, 617—534-8987.

10 or 20 KW FM transmitter, with or without exciter,
less than 12 years old, call Robert Reymont 216—
526-6700 or write WGAR. Cleveland, OH 44147,

Audio Console, RCA BC7 two channel monoistereo.
Ten faders, 31 inputs. Now being removed from sér-
vice to make room for larger console. Only $3,500.
Call Jerry Richards, WLVT-TV, 215—867-4677.

COMEDY

Deejays: New, sure-tire comedy! 11,000 classified
one liners. $10. Catalog tree! Edmund Orrin, 41171-B
Grove Place, Madera, Calif. 93637.

“Free” D.J. Catalog! Comedy. Wild Tracks, Produc-
tion, FCC Tests, more! Command, Box 26348-8, San
Francisco 94126,

Free sample of radic’s most popular humor service!
O'LINERS, 366-C West Bullard, Fresno, California
93704.
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COMEDY CONTINUED

Help Wanted Sales Continued

Hundreds Renewed Agaln! Guaranteed funnier!
Curtent issue $4.00. Contemporary Comedy, 5804-B
Twineing, Dallas, TX 75227.

FRUITBOWL: world's leading weekly humor and in-
lormation service for radio personalities. Free four
week trial subscription to qualified broadcasters.
Dept. "C”, Box 382, Fair Oaks, CA 95628.

MISCELLANEOUS

Have a client who needs a jingle? Call us. Custom
jingles in 48 hours. Honest Phuladelphia MusiC Works.
Box 947, Brynmawr, PA 19010. 215—525-9873.

Prizes! Prizes| Pnzes! National brands for promo-
tions, contests, programming. No barter or frade ...
better! For fantastic deal, write or phone: Television &
Radio Features, Inc., 166 E. Superior St, Chicago. IL
60611, call collect 312—944-3700.

Hundreds of Jobs open now! Exclusive listings! The
"World's Best Jobsheet” is not the most advertised.
Free Sample! "Hot Tips,” Box 678. Daytona. FL 32017

INSTRUCTION

RE! teaches ectronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin October 24. January 3. Student rooms
at each school.

RE1 61 N. Pineapple Ave. Sarasota, FL. 33577.813—
955-6922.

REY 2402 Tidewater Trail, Fredericksburg, VA 22401.
703—-373-1441.

“Tests-Answers” for FCC First Class License. Plus
“Self-Study Ability Test’ Proven! $9.95. Free Brochure.
Command, Box 26348-8. San Francisco 94126.

1st class FCC, 6 wks, 5450 or money back
guaranlee. VA appvd. Nat'l. Inst. Communications,
11488 Oxnaid St, N. Hollywood, CA 91606.

OMEGA STATE INSTITUTE, training for FCC First
Class licenses, color TV production, announcing and
radio production. Effective placement assistance, too.
237 East Grand, Chicago. 312—321-9400.

Don Martin School—40th Yr. providing training in
FCC 1st Class License. 4 mo. course-Jan., May, Sept. 8
wk. course-Jan., July. Nov. Complete XMTR.. studio.
Radio & TV courses start every mo. 7080 Hollywood
Bivd., LA 90028, 213—462-3281.

Free booklets on job assistance, 1st Class FC.C.
license and D.J.-Newscaster training. A.TS. 152 W.
42nd St. NLY.C. Phone 212-221-3700. Vets. benefits.

1st phone test preparation. Free information. VA,
benefits. Financial Aid. A.A.B. 726 Chestnut,
Phuladelphia 19106. Phone 215-—922-0605.

Minneapolis Yocation 1st Class License. Eight
weeks—top instructors. $475. THE SCHOOL OF
COMMUNICATION ARTS, Division Communication.
Arts, Inc. 2526 27th Avenue South, Minneapolis, MN
55406, 612—721-5357.

RADIO
Help Wanted Sales

0 DRAKE-CHENAULT N

Needs Programming/Sales Consultants. We're
expanding the Marketing Department of the
Nations No. 1 Programming Team. Regional
positions now available to present syndicated
formats and Special Features to station
owners and management. Need 3 to § years
programming  background and  sales
knowledge or desire to [earn. Travel a must ...
expenses paid. E.Q.E. Send resume to
Buddy Scott
VP-General Sales Manager
Drake-Chenault
8399 Topanga Canyon Bivd.

- BROADCAST )

EQUIPMENT
DISTRICT
SALES
MANAGER

Upper Midwest temritory open now for
complete line of AM/FM equipment.. Ex-
cellent compensation. fringes, and op-
portunities. Send resume to Andy Mc-
Clure at

CETEC BROADCAST
GROUP

75 Castilian Drive
Goleta, CA 93017

(805) 968-1561 EOE-MIF

_/

(
MONEY

TRAINING
ADVANCEMENT

If you're ready to move up to the
28th market, that's what we have
to offer. We have just one open-
ing. Tell us why it's yours. Sales
experience required, minorities
encouraged to apply Write to
David Gerard, General Sales
Manager.
WBNY
2500 Rand Building
Buffalo, New York 14203

\_ Y,

Help Wanted Management

tions:

gramming experience.

\ AAJEQE

NATIONAL PUBLIC RADIO

NPR. a nationwide representational, program production and interconnect system located in
Washington, D.C. seeks three outstanding professionals to fill Ihe following Otficer level posi-

Senior Vice President, Programming &
Distribution

Provides overall leadership and direction to the NPR program effort; oversees Public Informa-
lion and Engineering Departments in addition to all Programming staff. Requirements: col-
lege degree (or equivalent experience) and significant broadcast management experience.

Vice President, Programming

Administers operation of all Programming activities. Requirements: college degree (or
equivalent experience) and significant expenence in broadcasting. including senior level pro-

Vice President, Long Range Planning

Responsible for development and implementation of technical and organizational plans,
responsive to the programming, distribution and development goals of the system. Particuiar
cognizance of radio system's needs when satellite interconnection is available. Require-
ments: college degree {or equivalent experience) and significant experience in broadcasting,
inctuding famiharity with engineering. operations and organizaticnal development.
Compensations for these positions is negohiable. Send resumes by 10/28 to:
Judith Rowe, Personnel Manager
National Public Radio
2025 M St, NW.
Washington, D.C. 20036

‘\

/" RADIO PROMOTION MANAGER

Major New York City group owned radio sta-
tion seeks experienced advertising and sales
promotion protessional. Candigate must be
take charge lype who knows it's time for N.YC.

Send resume al once.

\-

Canoga Park, Calif. 91304 J

Box M-156.
\_ EOEM-F

Help Wanted Programing,
Production, Others

( EXCEPTIONAL OPPORTUNITY \

WFTL. F1. Lauderdale, is looking lor a knowledgeable
and dynamic Program Direclor. A jare opening for a
crealve and hardworking programmer. Staff, working
conditions. and Iocale are excellent. 5o 8 the salary. If
you're inlerested ... give it your best shol. Send com-
plete written presentation, including your prolessional
history. philosophies, cieative promotions. air check,
eic. Short anshilt 1s necessary. Send 16: Bill Sherry,
General Manager, WFTL. PO. Box 5333, FL. Lauder-

—_—

\ date. FL 33310 EOE, M/F )
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Help Wanted Announcers

e e T e
MAGICsm TALENT
FOR MAGIC MUSIC

we're building a file of good on-air talent for place-
ment al our Magic Music siations in several major and
medium markels. We need pleasani. nalural voices;
nlelligent approach: basic announcing skills; and ex-
perience. Of course, we're EOE M/F It you think you fit
what we're after. 'd like (0 read your resume and listen
to your tape.
Jutian H. Breen

General Manager/Radic Programming

Greater Media. InC., +97 Highway 18
East Brunswick, NJ 08816

SM—"Magic” s an exclusive Service
mark of Grealer Media. Inc.



'3 !
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THE CBS
SOUND
EFFECTS
LIBRARY
IS THE BEST

YOU CAN
BU B QVER 8 HOURS OF

SOUND EFFECTS: fire engines and fire-
works . . . wind and waves , . . birds and
sea lions . . , horses & buggies and racing
autos . . . explosions and avalanches . . .
airports . . . stadiums . . . courts of law

.. . factories . . . orchestras . . . partias
... sirens , .. fighting . . . kids at play
407 CUTS IN ALL —AND ALLIN A
16-LP RECORD SET FOR ONLY

$150. COMPLETE!

BROADCASTING BOOK DIVISION
1735 DeSales St., NW
Washingten, DC 20036

Please ship the 16-LP CBS Sound Effects
Library to:

Name -
Firm or Call Letters —————————__
Address

City

State Zip

| agree to purchase this set for $150.

My check {payable to
BROADCASTING BOOK DIV.)
is enclosed.

Situations Wanted Management

f GENERAL MANAGER

Major markel expeftience as Sales Manager and Gen-
eral Manager. I'm a good “pecple manager” and a
seasoned, profil oriented businessman. The people
I've worked for will confum that | can develop your sta-
tion to its maximum piofit potential. Station sale lrees
me for new position. Write in confidence to Box

L M-141.

~

GENERAL MANAGER 7

with outstanding record in achieving high prof-

its, sales and ratings with successful radio sta-
tions in competitive major markets looking for
position. Can offer talent and loyalty. Reply in
utmost confidence. Box M-155,

. J

(- MANAGEMENT \

13 years experience in radio with lasl 7 years in Top
10 market. All aspects of Operalions and Piogram-
ming, including license renewal. Current situation ne-
cessitates a move. | am interested in discussing any
position advancing my career and achieving your
L goals. Excellent relerences. Reply Box M-158,

(" OPERATIONS MANAGER )
PROGRAM DIRECTOR

Group Operations Manager for major
chain seeking more intimate involve-
ment through smaller group or large
market single or AM/FM combo. 15
years proven producer of ralings.
revenue and solid professional opera-
tions in Top 20 markets. Background in-
cludes GM, OM, PD, Sales. Thorough
knowledge of FCC ruies and regula-
tions, renewals, ascertainments, union
relations. minority group relations. Add
to this top on-air and production ability,
including national spot credits, and a
first phone and you've got a one-man
package who can turn your operation
around for you or keep it on top if its al-
ready there. Excellent credentials —na-
tionally recognized references. If you're
looking for a young, aggressive and
thoroughly experienced winner ihen by
all means LET'S TALK! Tel. (301)

_J

TELEVISION
Help Wanted Technical

~

ISl is a leading manufacturer of radio
and TV broadcasting and other
electronic equipment. We are recog-
nized for encouraging and supporting
creativity and are looking for a person
who values this type of independent, in-
novative atmosphere to work in our Re-
search and Development department.
This position requires a minimum of 5
years general design experience or 2
years of swilching system associated
experience. Must be familiar with
analog and digital visual circuilry with
experience in micro processors an
asset. We are a M/F Equal Opportunity
Employer. Reply in complete confidence
to PO. Box 1495, Gainesville, FL 32602.

1

_J

977-3047. All inquiries will be kept in
kstrict confidence. )

Sltuations wanted Sales

BEFORE | DECIDE

which job to take, let's hear from you. | can
bring up billing and profits and solve prob-
lems. | have a strong track record. I'm expen-
sive, but good. Write Box M-166. Let's con-
sider each other.

Situations Wanted Programing,
Production, Others

\.

~

ONCE

in a great white we have an opening on our
engineering staff. This is one of those rare oc-
casions. This opening involves both operating
and maintenance duties at the Operating
Center of our Network which serves seven sta-
tions in Pennsylvania. The person we are look-
ing for must have a minimum of three years
television broadcast experience with a strong
maintenance background. Rotating schedule;
salary is $15,210 per year plus outstanding
benefits. If you believe you are qualitied. would
like to work in a state of the art operation, and
would like to live in beautiful south-central
Pennsylvania, please reply only in writing to:

Lary Messenger
Director of Engineering
Pennsylvama Public Television Network
163 West Chocolate Avenue
Hershey, PA 17033
Equal Opportunily M/F Employer

N

/

Help Wanted Programing,
Production, Others

(.

TV PERSONNEL
NEEDED

Relgious broadcaster has conhinuing need for
expenenced personnel 1n all areas of pro-

gramming. production and engineernng.
Send resumes lo Box M-35 Broadcasting.

J

4

ART DIRECTOR

Experienced graphic artist with a thorough knowledge -

of television lo handle a variely of design and layout
assignments including on-air, print, sets, et¢. Send
tesume 10 Personnel Department. WBEN-TV, 2077
Eimwood Avenue, Bulfalo, New York. 14207. WBEN-
TV is an Equal Opportunity Empioyer.

N

/

Help Wanted Sales

Program/Operations Director
Currently programming medium market gioup ewned
Number One rated Adult Contemporary Track record.
7 year pro—all phases including sales. Adult Contem-
porary. MOR, & AOR oriented. Heavy promolion; com-
munity ir local news; d Irated admin-
istrative abilities: bottom liner. Sharp. no nonsense PD.
looking for lucrative deal with progressive company
Box J-138.

Major worldwide television distribulor is lsoking for an
experienced, highly motivaled person 1o sell 3 lull
1ange cf tape and him, first-run and off-network series
and motion pi lo tefevision stations. G !
manager, program director and sales manageér con-
tacts dre important, This is an opportunily for financial
and personal growth in a rapidiy expanding company.
Excellent fringe benefits. All correspondence will be
handled in compl i €. Write to Box N-17.
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Situations Wanted Management

Miscellaneous Continued

>

G.M./G.S.M.

Currently G.S.M. net TV affiliate Top
50 mkt. AM/FM management expe-
rience. Min 35K, Box M-172.

T.V. Producers,
Writers and Sponsors!

Stop violence on TV, but don'l subslitute sex for it
Give good. wholesome American entertainment to
US.A.
Frank €. Zabielsks, Jr.
4608 South Spaulding
Chicago. Inois 60632

Situations Wanted News

YOUNG NET PRODUCER

Seeks Return
to Local TV News
Business Reporter/Anchor
Confidential Box M-161.

Employment Service

(" TECHNICAL OPPORTUNITIES )

{Coaslt 1o Coast)
We sp ize in the pli ol well quahfied peo-
ple in Broadcast Engineenng, Equipment Manufacture
Engineering, Audio/Video Systems Engineenng.
Openings al all localions—all levels. Confidential. no
cosl to appiicant, Employer nguines invited. Send
your resume including salary history and requirement
lo Alan Kowmish. Key Personnel. 116 S. Man S1.. S
Main Towers, Wilkes-Barre. Penna. 18701. (717)

822-2196.
\_

J©!b leads

([ SUBSTANTIAL COMPANY )

Audience Research

Professional Research Services

SURVEYS from $339.00 - Write or call far brochyre

= Lo rease sales revenue
o Adlnewit grener respect at the dgency livel
o Increase statmn Prosuge aneding imployees

b 6806 § Terrace Rd Yempe. Az 85283 (602) 839-4003

Wanted To Buy Stations

[ PUBLIC COMPANY )

interested in acquisitions
and /or mergers.
T.V.—Radio.
Profitability not a factor.
Reply Box E-69. y

.

desires acquisitions of CATV. radio or
Tv stations. Minimum pre-tax earnings
of $200,000 required. Write Lawrence
Flinn. Jr, Naticnal Cable Communica-
tions Corp. 19 West EIm St., Greenwich,

For Sale Stations
Continued

e Fulltimer. Small town in Northwest. No
competition. Profitable. $180,000.
Terms,

& Daytimer. Greater Grand Raplds Metro
area. $250,000.

® AM/FM. Utah. Only station in county.
30,000 pop. trade area. $230,000.
Terms.

® Class "C” Stereo. Central Texas.
30,000 pop. trade area. Good billing.
$260,000.

® Class “C” Stereo covering Jackson,
Miss. $435,000. Liberal terms.

® Fulltimer within 50 miles ot Orlande.
Only tulitime AM in 30,000 pop. trade
area. Real Estate. Bliling about $140,-
000. $395,000. $70,000 d.p.

¢ Stereo station metro area of Oklaho-
ma City. Collected about $250,000,
$585,000. Terms.

¢ Fulltimer in Northcentral Calif. A good
buy. Terms.

® Fulltimer. Major metro area of Tenn.
Good billing. A bargain at $600,000,
Good terms.

¢ $95,000 for FM in small town in Mo.
Possibility of powerful AM. Terms.

# Fulltimer with real estate. Billing about
$100,000. About 50,000 Pop. in
county. Southern W.Va. $230,000.

® Good buy for $725,000 In N.M.

¢ Daytimer. Within 25 miles of Albany,
Ga. Billed $85,000 with no salesmen.
$265,000. Terms.

All stations listed every week unlil soid. Let us hst
your station. Inquiries and details conlidential.

BUSINESS BROKER ASSOCIATES

Ct. 06830. Reply in confidence. 615-894-7511 24
YOUR MONEY BACK... ~ OIS )
If the first issue doesn’t give you a head f WANTED....RADIO \
start on the jobhunting competition. STATION — —)
EXCLUSIVE RADID & TV OPENINGS: LARSON/WALKER & COMPANY
DJ's...News... Technical... Sales...Everyone LOCATED 75 MILES AREA Brokers, Consuitants & Appraisers
DI$10 for seven weeks OF NEW YORK CITY Los Angeles Washington
R— L Confidences observed - Contact:
Street Box M-174 ) :«lllltl:’;ol'a,v#l"z‘;rmsam St, N.W,
City State Zin s 2oy ?-"1':5"3:‘ 20036
For tations - J
\_ 1680 IR S EATAR T LRERE 3% goozaJ D AL
4 COLORADO [ MEDIA BROKERS
Radio Programin APPRAISERS
graming RADIO STATION . P %‘
The Original e ) FOR SALE: High power (Class C) 1%,
Radio Network , g 5 - FM radio station in growing market \%_3 i)
Seriesis 4 .}n?'PBACK ON THE AIR! of 100,000 plus population. Write: 435NORTH MICHIGAN - - CHICAGO 60611 ) ey
\ L 312+467-0040 f"" =7\

Now available for local purchase:

CHARLES MICHELSON, inc.

9350 Wilshire Bivd,, Bevaerly Hills, Ca, 20212 - (213) 278-4546

Miscellaneous

11-Round Pr

AMERI[‘HN FLAG KITS

!
ATLAS FLAG CO
Eldorade, 1l &

\_ Box M-182.

&

STATION MANAGERS .

want to use advertising media.
MEDIABILITY

;m:

AND MUCH MORE

Clip this ad and send to:

Qrder.

... PUBLIC INTEREST GROUPS
Accurate step-by-step instruction for non-profit public service groups who

How to use radio and television

® Preparing slides, videotape spots

Talk shows, editorial reply, news coverage
Getting free production

¢ Newspaper, magazine, outdoor advertising

® Ad Council and other professional help

® Legal concerns, recourse to unfair treatment

Authors Len Biegel and Aileen Lubin

Broadcasting Book Division
1735 DeSales St. NW.
Washington, D.C. 20036

Enclose $7.50 for each copy of Mediability, along with your name and address. Payment must accompany
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For Sale Stations Continued

MEN OF ACTION.
MEN OF EXPERIENCE.
MEN OF THEIR WORD.

THE KEITHW. HORTON CO., INC,
Post Office Box 948

Elmira, NY - 14902
{607) 733-7138

Box 425

(3185) 454.4144

Witliam S. Cock
Newark, Delaware
(302) 7374772

Robart 1. Kimal
Box 270

Keith W. Horton
Eimira Otfice

Richard L. Kazacka
Elmira Offica

St Alhna Vermoni
13211 19711
(002) 520 3963
BROKERS & CONSULTANTS TO THE COMMUNICATIONS INDUSTRY. m

We’ve Got

Your First Radio Station

1. Class "C"” Stereo
2. Automated

3. Billed 42,000 in fiscal 75
4. Billed 24,000 in fiscal 76

5. Super small town
6. It needs you

Price 175,000.
Bank financing available

Dan Smith 505—393-9158.

J

Small FM S80k  S20k
Small Profitable  $215k  Steims
Medium  Fulltime S$600k 5198k

Major Fulltime: $650k 5189k
Meltro AM $1.570k 5455k
Atlanta, Boston. Chicago.
Dallas. Los Angeles

18385 Savoy Dr., NE

Atisnte. Georgis 30341

)
H.B. La Rue, Media Broker

RADIO. TV . CATY . APPRAISALS

WEST COABT: 1204 HUSS SUILDING . 8aM FRANCISCO, CALIFORMIA S4104
1516720070

EAGT COAST: 210 E4S7 33RO BT, HO. 3B, Wew York t0022
212/208.0737

4 A
FM/AM

Very successful full power FM/AM
Combeo in growing Southwest mar-
ket for sale to qualified purchaser.
Price of $3.500,000 is less than 9 X
cash flow and is just over 2 X gross.
Inctude financial qualifications first
letter. Principals only, please. Reply

kBox M-123,

BOOKS

417. QUIDE TO PROFESSIONAL RADIO & TV
NEWSCASTING Robert C. Siller. A pracucal. sell
study guide lor those who want 1o get started or
get ahead in broadcast journalism. 224 pages. il-
lustrated. $9.95

405. BROADCAST STATION OPERATING GUIDE
by Sol Robinson This comprehensive reference
encompasses every level of broadcashing. The
secrel to success in broadcasting. as in any other
business. 15 knowing what io do and how to do it
This book tells i ke 1tis 256 pages $12.95

419. HOW TO BECOME A RADIO OISC JOCKEY
by Hai Fisher Essenually a course in showman-
Ship. this book teaches all the lechmgues needed
10 become 3 successiul broadeast apnouncer (ot
hse jockeyl 256 pages. ilustrated $9.95

please send me bookl(s) numbers

my check in the amount of is enclosed.
Broadcasting Book Division
1735 DeSales St.. NW
Washington, DC 20036

Name

Address

Cty —  State_ 2IP ___

BROADCASTING'S
CLASSIFIED RATES

Payable in advance. Check or money order only
(Billing charge to stations and trms- 51 00)

Wnen placing an ad. indicate the EXACT category
desired: Television or Radw. Help Wanled or
Situations Wanted. Managemenit. Sates. etc If this
information 1s emitted, we will deterrine the ap-
propnate category according lo the copy. No make
goods will be run if all information is not included

The publisher 1s not 1esponsible 1o erors in prini-
ing due 1o ilegible copy All Copy must be clearly
typed or prninted.

Deadline 15 Monday for the following Monday's
1ssue. Copy must be submitted n wnting. (No
telephone copy accepted )

Replies 1o ads with Blind Box numbers should be
addressed to (box number) ¢jo BROADCASTING.
1735 DeSales St. N.W. Wasmngton, OC 20036

Adverlisers using Blind Box numbers cannot re-
quest audio tapes, video lapes. transCnplions.
hims or VTR's 10 be forwarded 1o BROADCASTING
Biind Box numbers. Audio lapes. wideo lapes.
transcniptions, hims and VTR's are not forwarda-
ble. and are returned to the sender

Rates: Classified histings (non-display} Help
Wanted: 70¢ per word. $10.00 weekly mimmum.
Situations Wanted: (personal ads) 40¢ per word.
5$5.00 weekly minimum. All other classifications:
80c per word. 510.00 weekly mimmum. Biind Box
numbers: $2.00 per 1ssue.

Rates: Ciassified display: Siluations Wanted:
(personal ads) S30.00 per inch. All other
Classifications: 560.00 per inch. For Sale Stations,
Wanted To Buy Stauons. Employment Serwices,
Business Opportunities, and Public Notice adver-
using require display space. Agency Comrmussion
only on display space.

Publisher reserves the nght to after Classitied
copy to conform with the provisions of Title VI of
the Crvil Rights act of 1964, as amended.

Word count: In¢lude name and address. Name of
city {Des Moines) or state {New York) counts as
two words. Zip code or phone number including
area code counts as one word. Count each ab-
breviation, imtial, single figure or group of tigures
or letters as a word. Symbols such as 35mm. COD.
PD, etc. count as one word. Hyphenated words
counl as two words. Publisher reserves the right to
abbreviate or alter copy.
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Stockzindex

. ) ADPIOX. Total market
Ciosing Closing shares capitali-
Stock Wed. Wed. Net change % change 1977 PIE out zation
symboi  Exch. Oct. 12 Oct. 5 in week in week High Low ratio {000} {000)
e ——————
Broadcasting
ABC ABC A 39 /4 39 5/8 ¢+ 1/8 + .31 46 3/4 a7 8 1av1¢€7 7199753
CAPITAL CITIES cCce N 48 172 47 S/8 1/8 + 1,83 57T 44 1/4 10 Te481 3624828
ces cEs N 50 7/8  S! 1/2 - s/8 - 1.21 52 SC 7/8 8 284395 L6444 4595
cCx CCx N 27 1/8 27 3/8 ¢ 1/2 . 1.82 33 5/8@ 2% 1/2 8 5+87R 163+849
GRCSS TELECASTING GGG A 15 174 15 1/4 15 1/2 13 5/8 7 ace 12+200
KINGSTIP CEVMMUNG KTVY C 5 1/2 5 1/2 5 t/2 3 7/8 10 461 2+535
LIN LINE c 18 1/8 19 - 7/8 - 4.6C 2r /% 16 172 7 24739 494644
FCCKNEY #CGN C 2 5/8 2 5/8 2 5/¢8 1 7/8 9 425 14115
RAPALL RAHL C 19 18 1/2 + 172 + 2,70 15 R 5/8 23 12281 244339
SCrRIPP5-HLAARD SCRP [ 36 1/2 36 1/2 37 31 /2 8 2+595 9444980
STaRR&% SPG v 6 5 7/8 + 1/8 . 2.12 7 3 172 les18 8.508
STCRER SEK A 21 1/4 21 1/4 26 1/8 19 3/4 5 44876 1034615
TAFT TFP N 2¢ /4 27 - 1/4 = .52 33 1/8 24 5/8 7 44070 108.872
TCTaAL 78+520Q 3,0964+351
Broadcasting with other major interests
ACAMS-RUSSELL AAR A 5 34 6 = 1/4 - 4416 & 3 /4 7 1.232 7.084%
avee AV N 14 3/4 14 7/9 =~ /6 - 84 17 178 13 3/8 3 114656 1714926
JOFN eLAIR BJ A 17 3/4 17 1/2 - /8 - +ES 15 11 1/8 5 24419 424937
CHRIS-CRAFT cen [N 7T 1/2 9 3/8 - 1 1/8 - 20.CC S 3/8 4 1/2 6 5,810 43,4575
CCHUINEL CCMM. cCa N 24 1/4 24 * 1/4 + 1.C4 24 1/4 16 2 64692 1624281
CCHLES CWL N 15 7/38 15 1/4 » 5/8 ¢ 4.C9 15 7/€ 12 1/2 18 34969 534007
Cun £ ERACSTRELT CaR N 28 /4 29 1/4 - /2 - 1.7C IC 7/¢ 2¢ 1/4 15 261447 7604351
FAIRCHILC [INC. FE% EN 12 1/8 12 - /8 - 6.13 15 5/¢ 5 1/2 1c RT0 694269
FuCus FlA LN 8 5/2 & T/8 - 1/4 = 2.81 13 g n/8 5 94293 B0s152
GAMMNETTY CC. GCIl A 35 /8 36 = 1/8 = .34 48 3/4 32 ¥4 15 224430 8049676
SENFRAL TiRE cyY [N 22 s/e 22 1/8 - 1/6 - 1.CS 29 1/4 22 /A 4 224239 5034157
GLLBF ERCAZCASTING®X CLNTA o 4 /4 & 1/4 4 3/9 2 1/¢8 2+733 114327
GRAY LCMPUA. [ 11 1/2 11172 12 /4 H | 4758 51462
HARTE-KAAKS ik A 12 32 /8 - 1/8 = 2.8¢ 12 /8 2E 12 44474 1534168
JEFFLRSCA-FILLCT JF [N 30 30 172 - 1/2 = 1.63 32 1/A 2¢ S5/8 1c 24 +0%56 721+4R80
MARVIN JCSEPFSCAM VRN C 1 3/4 12 - /4 = ?.C8 17T 1/4 18 174 & 1e992 234486
KANSAS STATE NET. KSE C 9 172 T 16+ 1 1/4 v 17,24 0 1/z 4 /4 1 LeTlb 14+586
LZE EATERPRISFS LAT 4 24 23 5/8 » /e . 1.58 23 /8 22 /4 11 5,010 120+240
LIEERTY L A 22 34 22 3/4 o« /¢ . 1.67 23 1/¢ 18 L4 byT62 153,835
MCCRAW=FILL MhP [N 12 172 1% - 1/2 = 2.&3 15 s/¢ 15 &/8 10 241664 45h 284
MECIA GEMERAL ¥EG 8 13 5/8 13 3/4 - /8 - .SC  2C 13 5/8 6 Te4h3 1C1+683
YERECITH VTP [ 22 22 1/4 - /g - . 8¢ 22 /% 17 /8 4 34067 674674
YETRUC¥ECTa VET [N 21 3/« 2T 3/4 1 1/8 25 1/4 6 647C0 1854925
YULLTIVEDTA MVMEC c 24 172 24 /4 - 1/4 - 1.21 25 1/2 21 172 1o 44352 10T +604
NEw YORK TIMES CC. AYra ) 17 /8 17 1/8 + /4 o 4,17 15 172 1% 3/4 8 11207 2004325
CUTLET Cfe CTu [N 18 15 3/2 - /e - 2464 24 1/ l& &/9 7 21140 3A4520
FCST CCRé. PGST [ 22 1/2 21 3/4 ¢ 3/4 + 3.44 22 1/2 1% 174 ] 8sg 194552
REEVES TELECLY RLY A 2 172 2 8/4 - 1/73 - 4.76 2 1 3/4 2% 24380 5,950
RCLLINS RCL N 18 379 17 T/8 » 1/2 . 2.79 24 1/4 17 1/8 17 33.c00 6064375
«LSY CRAFT aus A 22 178 23 = 1/3 = «54 23 1/2 B 1/2 l4 24291 524406
Sah JUAN RACING 3J# A S L/8 S 1/4 = 1/2 = 1.35 11 3/4 7 65/%2 5 2,509 224894
SCHERING-PLCLGK SGP A 29 25 5/3 ¢+ 3/% . 1.31 44 3/4 28 579 9 S44N84 115684436
SCACERLING SCP 4 10 1/4 1G5 1/ 1/8 . 1423 12 1/2 g /8 8 151903 114305
TECH CPERATICASSE 1C’ A 3 18 h L/R = 1/4 - e.CE 4 1/4 2 /8 le344 542C8
TIVES MIRRCR CC. THC n i2 e 22 /8 25 /7 L /4 9 334617 175897
WASHINGTCA PCST CC. wPC Y 29 1/2 2% 3/4 o+ 1/8 . .42 ic /e 21 3/4 9 84659 25Re597
«lHETCC wlv . 11 1/8 1 1/3 12 2/4 12 7/8 7 B4561 54263
TCTAL 3734517 Be4824347
Cablecasting
ACTCN CChF. AT A 7 1/6 ? . 1/4 . .57 T 3/ 11/9 E] 2,757 194988
AMECCE® LCr < 1/9 1/ 1/2 178 1,200 150
AVESTCAN TV £ CC¥~. ANTY 5 32 32 32 15 3/4 19 3,465 110.8AC
ATHENA CCyy.82 % [ 3/R EVE:] EVAs 172 24125 198
ELRNUP £ SI¥S 3SIwv C 3 e 4 1/6 - /% = fhe2 4 3/4 3 1/8 19 Re3CY 32:197
CASLE INFC. C /4 3/4 /¢ 172 4 663 497
CCMCAST € 4 3/t 4 /% 5 1/4 3 V4 3 Leth2 Te271
CCPMUNe PRLPERTIFS cory 4 7 1/4 T 34 - 1/7 - €445 T 3/4 3578 13 4y7h1 144517
ENTRCN ERT C 1 3/¢ 1 3¢ 2 /8 1 379 ledbé
GENERAL [NSTRUMERNT crL A 17 3/4 19 /8 - 1 1/0 - .55 23 17 3/4 9 74332 130,143
GEANEVE CCRP. Crav C 2 1/4 2 174 S 1/4 11/2 55 lel21 9,248
TELE-CTMYUNECATICA TCer c e 1/2 T /5 - T/6 = lleks 7 3/n 2 1/8 4l 54231 344326
TELEPRC¥FTER TP A\ 1172 & 3/ - 1/8 - 10444 g 3/9 6 /4 22 16¢793 1254947
TEXSCAR TEXS S 1 /4 1 s/8 o+ 1/8 + TetG 2 1 174 10 786 14375
TI¥E IAC. TL [ 33 1/F 33 + 1/9 + 27 334 1/4 31 3/4 9 20324 6734232
TCLCH TCLY [« 3172 3 s/ - r/e - 3.44 ¢ 5/¢8 2 174 13 el7 24159
Ua-LCLUMRTA CafLE Uell [ 23 1/4 21 1/2 - 1/% - 1.0« 23 1/2Z [9 172 l6 1+¢79 39,07
UNITET CAELE Tv ucTy c ER VA ¢ 1/4 = 1/¢ = 2.18 3 /% 1 7/% 122 1+R15 Q8629
VIECCH via [N 15 1/8 16 1/2 - 1 3/e =~ 4.33 17 /€ 5172 13 3,750 56+718
ToTaL 95+483 1+2894455
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Approx. Tolal market
Closing Closing shares capitaif-
Stock wed. Wed. Net change % change 1977 PIE oul zation
symbol  Exch. Oct. 12 Oct. § in week in week High Low ratio 006} 000)
T
Programing
CCLUNBIA PICTURES ces [ 16 17 373« 5/8 ¢ 3.5 18 T 3/% 14 beT4P 1214464
CISKNEY cCIs N 3¢ 1/3 38 1/4 - 2 1/%8 = .56 47T &/8 a2 1/2 15 31,89% 1+152.208
FLLMKAYS Fwy A T 3/8 7 3/4 - /R - 4,83 s 7/8 e 1/8 6 24275 16477¢
FCUR STaR 1 1 1 1/¢ /4 1c 667 667
GULF + WESTERNX 15 n 11 1/2 1L 7/8 - 3/ - 3.15 18 3/e 11 1/4 3 48,239 5544748
¥CA VLA [N 13 1/% 32 1/2 ¢+ 5/8 + 1.52 42 3/4 32 1/2 7 19,024 597,045
MG vow [ 22 172 23 - vz - 2417 24 1/% 1¢ 9 134102 294+795
TELETARCALCS INTL. [ 3 1/¢2 3 34 - 1/4 - bobE & 1/2 I 1/2 5 1+018 3+863
TRANSAVERICA T [N 14 1/8 L4 T/8 16 1/2 13 5/#8 7 674238 1.000+165
20Th CFATUPY-FCX T+ N 23 1/2 23 /R - 38 - 1.57 25 1c L] Teb3l 179+328
WARNE R wCl N 2% /8 26 1/2 - s/3 - 2425 32 1/2 25 3/4 [ 144411 172+884
wRATHER Wil A T 5/A 8 = 3/8 - 4.68 & 3/8 4 1/2 19 2+243 17102
TCTAL 2124491 49310+74%
Service
2ACC INC. eEce o 2T 1/4 27 I/« 29 3/4 22 1/2 4 2+513 68+479
COMSAT cL N 3L /e 31 7/%8 3t 3/4 25 3/8 9 10,000 318,750
DOYLE CANE RERNZACK cCyL C 21 /8 21 1/2 - /5 - o5 22 1€ 3/4 7 1+866 394885
FCCTE CCNE £ BELDING FLi* h 17 1/2 18 - 1/2 = 277 13 14 3/4 7 2+304 404320
GREY ACVERTISIAG GREY C 22 t/2 22 ¥4 - 1/4 - L.CS 28 le 172 b 821 184472
INTERPUBLIC GRCUF 1ec [N 39 35 1/4 - /4 - &3 35 1/4 23 1/8 a 24387 934093
¥CI CCMMURICATICAS *CIC C 2 /4 2 172 - /8 = 4434 2 1/8 T/8 39 234137 55+37¢
¥YCvIELAR ¥Cv A 1 1/74 1 3/8 - /¢ - 1.CS 2 1 174 7 14410 19762
¥PC VIOECTRCNICS® »PC s 5 1/8 5 1/8 9 4 a 52¢C 21665
Ae Co NIELSEN NIELR C 20 1/8 21 1/8 - 1/ = 1.18 22 /4 18 7/8 12 104762 2244656
CGILVY € MATHEF CGIL 4 35 1/2 2g - 21/ - £.57 18 1/4 31 7 1.805 64,077
Jo WALTER THC»FSCA IKT N 19 18 1/2 /2 ¢ 2.70 15 15 1/8 7 29649 504331
TOTAL 574174 9774866
— — 1
Electronics/Manufacturing
AEL IACUSTRIES AFLEA c 4 1/8 4 174 - 1/8 = 2.94 L] 2 3/8 7 14672 64897
AMPEX APX A 9 1/2 10 - 1/2 - 5.00 11 7 3/8 10 104885 103,407
ARVIN INCUSTRIES ARV N 17 3/4 18 3/8 - 5/8 - 3.40 19 1/4 14 172 4 5+959 105772
CCA ELECTRCNICS® cCa [ S/8 5/8 5/8 1/8 3 897 560
CETEC CEC A 3 3 3 174 1 3/4 11 14654 49962
CCHU CCH A 3174 31/8 178 . 44CO 31/2 21/8 12 1779 5+781
CGNRAC Cax N 20 174 21 - 34 = 3.57 27 1/a 2C 1/4 7 1,793 364308
EASTKAN KGEAK EASKC N 59 3/4 6C 1/4 - /2 - «82 86 /4 57 5/% 16 161371 946414917
FARINCN ELECTRIC FARN o 8 1/4 8 1/2 - 176 - 2.94 12 8 9 49616 384082
GENERAL ELECTRIC GE [N s0 50 3/4 - 3/4 - l.4T7 %6 5/2 49 1/4 11 184,581 992299050
HMARRIS CCRP. h&$ N 38 172 38 * 172 + 1031 39 28 12 124275 4724587
HARVEL INCUSTRIES# HARV o} s 5 5 172 31/8 13 480 2+400
INTLe VICEO CORP.s% 1vCp c 3/4 /8 - 1/8 = 14.28 2 /8 L/74 2,701 2+025
MICRCWAVE ASSCCe INC  MAL N 26 25 5/¢ + 3/8 ¢ leat 26 2G 1/4 11 19320 344320
3¥ rup N 49 3/4 5C 3/8 - 5/& = 1.24 57 48 3/8 16 115.265 547344433
MOTORCLA ver N 42 1/8 44 - 1 1/8 - 2455 S6 1/8 3T 3/4 13 28+544 1+4223+824
N, AMERICAN PHILIPS KPH X 29 29 1/4 - /4 - .85 36 29 6 124033 3484957
CAK INDUSTRIES GAK N 12 L/4 13 - 3/4 - 5.76 17 71/8 G 5/8 11 14639 204077
RCA RCA Nk 27 1/8 27 1/ - 3/4 = 269 31 3/4 25 3/8 10 77,807 2+110+514
RCCKWELL INTL. ALK L8 3C 1/4 3IC 1/4 36 3/4 3C L/4 T 324400 $80+100
RSC INCUSTRIES RSC A 2 2 2 /8 1 5/8 9 2+690 54380
SCIENTIFIC-ATLANTA SFA A 20 s5/8 19 7/8 + 3/4 ¢ 3.77 21 1/8 16 /4 13 1,668 344402
SChY CORP. SNE [ e 8 1/3 - 1/8 = 1.53 10 3/8 8 14 172+500 1+380+000
TEKTRONIX TEK N 37 1/4 37 1/4 68 1/2 28 L/4 15 174342 6454989
TELENMATICN TIvT (5 /e /8 1/8 1/2 1 1,050 918
VARIAN ASSCCIATES V&R N 16 1/4 16 7/8 - 5/8 = 3.70 21 14 3/4 10 69838 1114117
WESTINGHCUSE WX N 17 /4 17 174 22 16 1/4 [} 874492 115094237
ZENITH L€ N 13 1/8 14 CJ 1/8 - .89 28 13 3/4 7 18+818 261+099
TOTAL 968,069 3440504115
GRAND TCTaAL 1+7761254 5242064879
Standard & Poor’s Industrial Average 103.4 105.1 -11.7

A-American Stock Exchange
M-Midwest Stock Exchange
N-New York Stock Exchange

Q-over the counter (bid price shown)

P-Pacific Stock Exchange

QOver-the-counter bid prices supplied by “Stock did notf ragde on Wednesday, closing
Hornblower & Weeks, Hemphill-Noyes Inc,, price shown is last raded price.
Washington. “*No P/E ratio 15 computed, Company
Yearly high-lows are drawn from trading days registered net loss.

reported by Broadcasting. Actual figures “**Stock split.

may vary slightly
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P/E ratios are based on earnings per-share
figures for the last 12 months as published
by Standard & Poers Corp. or as obtained
through Broadcasiing's own research. Eam-
ings figures are exclusive of extraordinary

Qains or 10sses.



David McCall: He feels
TV’s value outweighs
its increased cost

David B. McCall must sound like a
renegade to his advertising agency col-
leagues: He doesn’t think network televi-
sion prices are “‘at all excessive.”

In fact, he is skeptical about the swelling
chorus of discontent among agencies and
says pointedly that *‘if prices are too high,
why hasn’t there been an exodus from
television? 1 don’t see any evidence of
this. So TV must be providing excellent
value.”’

Mr. McCall, board chairman of Mc-
Caffrey & McCall Inc., New York, which is
putting about $45 million of a projected
$75 million in billings this year to televi-
sion and radio, points out there always has
been, and always will be, an adversary
relationship between buyer and seller (in
this instance, the agencies and the net-
works). He thinks this is a wholesome
practice.

When Mr. McCall is reminded that Mc-
Caffrey & McCall is the advertising agency
for ABC Inc. and is asked if his attitude
reflects this association, he replies:

‘*Not at all. You know, ABC happens to
be our biggest print account. We don’t do
any of their air work at all. And in the 14
years we have had the account, not once
has ABC suggested to us that we should
steer some business their way.

“It just so happens that I'm a firm
believer in the free enterprise system.
Business must be conducted in a free mar-
ketplace. If some people believe that
television prices are ‘unconscionable.
they shouldn’t buy —and maybe prices will
come down. [ think that some agencies
just don’t buy well.”

Mr. McCall, a tall, husky man of 49 who
smiles easily and often, is a “‘free en-
terpriser”’ who has known good and bad
times. His grandfather was president of
the New York Life Insurance Co. at the
turn of the century but financial reverses
later forced Dave McCall to leave Yale
University after his freshman year.

“From my grandfather I got the inspira-
tion that [ too could run a business some
day,’ Mr. McCall confided, ‘‘and from my
father, Sydney, 1 learned to appreciate
ideas and people.”’

After leaving Yale in 1949, he worked
briefly as a management trainee for Con-
necticut General Life [nsurance Co. in
Hartford, Conn., but he felt unfulfilled.
From his father, who used to work the
New York Times crossword puzzles with a
pen, he acquired a respect for language
and words.

I felt | could write and decide to try the
advertising business,”” he recalls. ‘[

Profilez

David Bruce McCall—board chairman and
chief executive officer, McCaffrey & McCalil
Inc., New York; b. March 13, 1928, New York:
Army, 1946-47; Yale University, 1948-49;
management trainee, Connecticut Genera!
Life Insurance Co., Hartford, 1949-50;
messenger, mailroom clerk, Young & Rubicam,
New York, 1950-51; copywriter, Y & R, 1951;
copywriter, Ogilvy, Benson & Mather, New York,
1951-53; VP and copy chief, David J. Mahoney
Inc., New York., 1953-1955; senior VP and copy
chief, Ogilvy & Mather, New York, 1955-62; vice
chairman, C. J. LaRoche Inc., New York,
1962-65; president, McCaffrey & McCall,
1965-73; board chairman, McCaffrey & McCall
since 1973; m. Susan Alder of Omaha, 1974;
children (by former marriage)—John, 21; Peler,
20; David, 18; William, 17; Robert, 15; Thomas,
8, and stepdaughter, Jamie, 5.

- )
started as a messenger for Young &
Rubicam in New York in early 1950 and a
few months later [ was promoted to the
mailroom.”

The following year Mr. McCall was ad-
vanced to a junior copywriter’s postat Y &
R on the Statler Hilton hotel account
where, he says, ‘‘l wrote poems that were
sort of print jingles.”

He moved to Ogilvy, Benton & Mather,
New York, as a copywriter in late 1951 and
remained there until 1953. Mr. McCall
joined David J. Mahoney Inc., New York,
as vice president and copy chief that year
but returned to his old agency, now called
Ogilvy & Mather, in 1955 as copy chief,
senior vice president and a member of the
board of directors.

‘1 was perfectly happy at Ogilvy,” Mr.
McCall relates. *‘But in 1962 Chet
LaRoche, who was running C.]J. LaRoche
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& Co., asked Jim McCaffrey, who was a
friend and associate of mine at Ogilvy, to
come over to LaRoche in preparation for
Mr. LaRoche’s retirement. Jim asked me
to come along,

“At that time LaRoche was a $10-mil-
lion agency. [ don’t think of myself as a
manager but [ think [ am an entrepreneur.
And 1 felt it would be fun to take some-
thing small and try to make something big
out of it. And I accepted Jim’s offer.”

Mr. McCall was installed as vice chair-
man of LaRoche in 1962 and became
president of the successor agency, Mc-
Caffrey & McCall, in 1965. He was elected
board chairman in 1973 when Mr. Mc-
Caffrey took early retirement. Mr. McCall
speaks fondly and respectfully of his pre-
decessor.

*“Jim was an athlete at coliege when he
suffered polio but he never let it deter him
from doing what he wanted to do. His
specialty at the agency was media and ac-
count work, and those are two areas | used
to stay out of. Though today I do get in-
volved in account management.”

Though a word aficionado, Mr. McCall
is still creative director of the agency, but
confesses he functions today mainly as
‘‘an editor”> He describes the duty of a
creative director as two-fold: (1) to make
sure the copy strategy is correct and (2) to
make sure that it is adhered to—and done
brilliantly.”

During Mr. McCall’s association with
the agency, the staff has grown from a
handful of employes to more than 230 at
its sole location on Lexington Avenue in
New York. He noted that the agency has a
fairly small list of accounts—14—and said
it always has tried to acquire business that
held out prospects for growth. Among the
broadcast-active accounts are S. A.
Bongrain-Gerard, Borg-Warner Corp.,
European-American Bank, Exxon Corp.,
North American Philips Corp., JC Penney
Corp., Pfizer, Random House and the
Hartford Insurance Group.

Mr. McCall predicts that within two
years McCaffrey & McCal! will be a $100-
million-agency, though there are no plans
to expand to offices outside of New York

Mr. McCall seems blessed with bound-
less energy. He usually arrives at his office
by 8:30 in the morning—after having
played squash or tennis for 30 or 40
minutes. He lives on the Upper East Side
of Manhattan (*‘I like city life’*) and often
walks the 40 or so blocks home to office.

Mr. McCall enjoys books on politics and
poetry and writes what he calls *‘private
poetry” (for himself). Though a staunch
supporter of the private enterprise system,
he regards himself as a political liberal. He
was active in civil rights activities for many
years and once was president of the New
York Urban League.



Editorialsz

Bum rap

Television broadcasters have not heard the last of the trial of Ron-
ny Zamora. As reported a week ago, a jury convicted the 15-year-
old defendant of murdering an 82-year-old woman who caught
him in the act of robbery. By implication the same jury acquitted
television of the charge—invented by the defense lawyer, Ellis
Rubin—that the boy had been driven 1o murder by watching
crime programs that he admired.

But others are unwilling to accept the verdict about television.
R. Drummond Ayres Jr., the New York Times correspondent on
the scene, wrote in what purported to be a news story: **Ronny
Zamora has been convicted, but the jury is still out on television
... The jury’s rejection of the boy’s unusual defense did not put
an end to the debate about television and the visual mayhem that
it serves up day after day’’ Tom Shales, the Washington Post's re-
porter, submitted his conclusion: **‘As for Rubin’s television in-
toxication defense, it seemed, once all the psychiatric testimony
had been heard, not so far-fetched as it may sound in headlines
and capsule news roundups on TV. Rubin was not allowed to
enter into evidence any studies showing that emotionally dis-
turbed children are more suggestible to television and that
children predisposed toward aggressive behavior are likely to
become more aggressive after viewing televised violence. Such
studies exist, however, and Ronny Zamora emerged as a classic
example carried to a fatal extreme.”

Nope of the post-trial accounts paid much attention to the
testimony that indicated what really led Ronny Zamora straight to
his tragic destiny: illegitimacy, cultural displacement and an utter
Jack of parental competence. The boy’s mother testified that he
began an addiction to television al the age of 5 when the family
migrated to Florida from Costa Rica. ‘*He was just crazy about
Supermgn,” Yolanda Zamaora said. ‘‘He would wrap a towel
around his neck and ask my husband to open the window so he
could jump out”’

What was television to do when Ronny became a problem:
cance! Supermen and all other fantasies and substitute remedial
programing to fill the blanks in Ronny’s life? How do the critics
suggest that television could perform that function without totally
disenfranchising everybody else? Indeed is it reasonable to imply
that television could ever be a substitute for the genes and condi-
tions that shape young lives?

The jury isn’t still out in Miami. It came back in two hours with
a verdict that will surely withstand appeal—no matter how
energetically Ellis Rubin tries to trade on the false transfer of
guilt to television.

Isn’t this where we came in?

There was a note of familiarity in the announcement two weeks
ago that the radio board of the National Association of Broad-
casters had voted to permit stations to exceed **for good cause”
the limit of 18 commercial minutes per hour prescribed by the
radio code, Sure enough, a brief visit to the files turned up a re-
port of an identical action taken by the NAB radio board in 1967.
Maybe the present radio directors are unaware of it, but they have
repeated an embarrassing incident in code history.

It was in 1967 that the FCC adopted the commercial time stan-
dards in both the NAB radio and television codes as its own stan-
dards for license renewal, thus turning self-regulation into gov-
ernment regulation and destroying the fundamental argument for
codes as defenses against government control. The commission,
however, said stations could exceed the NAB time limits for rea-

sonable purposes, a generosity the NAB codes had previously
denied.

The NAB radio board, fearful that subscribers would accuse it
of enforcing harsher regulation than the government’s, voled (o
approve commercial-time exceptions **for special circumstances.”
Any pretense of independence that had previously been main-
tained was abandoned when the NAB amended its standards to
correspond to the government’s adaptation. Since then, slations
have been permitted by the FCC and the NAB code lo exceed the
18-minute limit for such reasonable purposes as making up for
advertising lost in an emergency, accommodating special com-
munity events and airing political advertising in the heat of cam-
paigns.

The incumbent radio board’s reason for approving practices
that have been in effect for more than nine years is unapparent,
unless the board could find nothing livelier to head its agenda. 1f
that is the case, perhaps it is true that a third annual board meet-
ing, scheduled for the first time this year, is unnecessary. The
record here suggests that board meetings twice a year can comfor-
tably handle the real business.

A name big enough to fit

Al the New Orleans convention of the National Radio Broad-
casters Association last week there was a revival of talk about a
broadcaster federation under which disparate interests could
unite for common enterprise, without losing their individuality.

For example, the NRBA, which was formed originally as some-
thing of a protest against a perceived downgrading of radio in the
established National Association of Broadcasters, could continue
its independent role, if its members wanted that, but would
cooperate in a federated representation, the theory goes. There is
something to be said for that kind of evolution, but the structure
and function need to be more clearly defined.

Federation is a word that has been used favorably on occasion
on this page. Perhaps, it now occurs to us, there is a better name.
Why not a National Congress of Broadcasters?

The congress would be just that—an assembly of varying con-
stituencies. 1t should have a headquarters big enough to be a na-
tional presence for all radio and television, but its parts couid act
independently as they chose. A restructured NAB could easily
grow into the National Congress of Broadcasters.

BiLL Davey

Drawn for BROADCASTING by Bill Davey
“I don’t believe it. World team hopscotch?”
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In April, violent tornadoes devastated several
communities just east of Kalamazoo, Michigan.
Although the storm took no lives, many fami-
lieswere left without shelter and other essentials.
From the first storm warning, WKZO Radio and
Television devoted their facilities to alerting
the conmmunity to the danger. Afterward,
emphasis shifted toward helping victims by
broadcasting appeals for aid.

Within hours, more food and clothing had been
donated than could be used. WKZO Radio and
Television were asked to suspend the appeals
and simply refer callers to special aid centers.
Through the generosity of their neighbors, the
homeless were helped through a frightening
and traumatic experience. Motivating our
audiences to help others in need is all part

of the Fetzer tradition of total community
involvement.

~TV =y
Kl

e fﬁe{;&a SHalions

WKZO WKZO-TV  KOLN-TV  KGIN-TV

Kalamazoo Kalamazoo Lincoln Grand Island

WWTV WWUP-TV WJFM WKJF(FM) WWAM KMEG-TV
Cadiliac Sault Ste. Marie Grand Rapids Cadillac Cadillac Sioux City




the only

4in1
frame store
synchronizer

American technology prevails at NAB
77. Vital introduces for the first time in
TV history the only tour input frame
synchronizer through digitization of
video signals. In 1974 Vital introduced
the Digital effects for video switching
and is holder of Patent Numbers 3 821
468 and 3758712.

The “"Squeezoom'' opens new vistas in
television production both in real time
use or post production.

You will not be locked out with one
video channel ““Squeezoom.’ Add
other channels as you wish. Too
many exciting features and appli-
cations to describe. Call us toll free
1-800-874-4608.

e @

@
[ ]
@
[ ]

SQUEEZOOM VMU-1

Synchronizes up to 4 non-synchronous NTSC color video signals
simultaneously to studio sync.

Continuousiy corrects variations in subcarrier phase from remotes or
doppler effects from satellite transmissions.

Full frame real time compression and zooming of pictures to any size.

Joystick positioners place up to 4 compressed pictures
anywhere on the screen.

Microprocessor control for wider mode of operation.

Real time freeze frame. @ Zero delay in switcher.
Horizontal and vertical compression yield multiple effects.
Eliminates tedious use of chroma keys in most cases.

HI TECHNOLOGY PRODUCT INNOVATORS

VITAL INDUSTRIES, INC.

MAIN OFFICE: 3700 N.E. 53rd Ave., Gainesville, Fla. 32601 U.S.A. + Tel.: Area 904—-378-1581.
MORRELL BEAVERS Midwest ROBERT MCALL Northeast GORDON PETERS Southwest ERIC KING Southeast BARRY HOLLAND West Coast

2644 North Seventh St 34 Autumn Lane

Terre Haute. Indiana 47804 Hicksville. N. Y. 11801
Phone B12/466-3212 Phone 518/ 735-0055

P. 0. Box 912 Fox Hill Road 7960 West Beverly Bivd.
Aclington, Texas 76010 Lynchburg. Va. 24503  Los Angeles, California 20048
Phone 817 /261-6855 Phone 804/384-7001 Phone 213/653-9438



