Booming business in satellites:
The magic is almost routine
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KFI:
adog’s
bestfriend
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WSB TV-AM-FM - WHIO TV-AM-FM - WSOC TV-AM-FM WIIC-TV KTVU-TV
Charlotte

Aflanto Dayton

During atraditionally “down” month
for dog adoptions, KFl initiated and
sponsored “Adopt A Deg Month”
The public service campaign was
conducted with the cooperation

of the six Los Angeles City animal
shelters —where the results were
reflected ina17% increqase in
adoptions over the previous month
— as well as other shelters in neigh-
boring counties. While KFl morning
persondlities Lohman and Barkley
visited a shelter, the station paid
the fees for all dogs adopted at the
site.The Los Angeles Department of

Pittsburgh  San Francisco-  Miami

Oaklond

Lohman
and
Barkley

Animal Reguiation especially ap-
preciated KFlI's spot announce-
ments concerning animal control
services and law enforcement,
accerding fo the department'’s
general manager, who addea:
"Radio KFl has rendered an impor-
tant public service inthe interest of
humane animal control’

KHGOD
LOS ANGELES

Cox radio stations are represented
by The Christal Compony.

WIOD, WAIA-FM  KFI, KOST-FM - WUF-FM  WWSH-FM

Los Angeles  Bailtimore  Philadeiphia



Forall thevideo

freedomyoucanuse,
he studiocamera
with the

outstanding picture.

That's the RCA TK-46, latest version of the most
popular studio camera ever made. It incorporates
a host of features introduced to the industry by
RCA—successful in more than 1,500 units—the
largest universe of any camera series.

Camera excellence doesn’t just
happen. In the TK-46, it comes
from years of experience.

We planned to set a new standard for studio
cameras when we introduced the original TK-44—
and we succeeded. lts successor, the TK-46, still
sets the standard, with features that deliver
outstanding pictures. Among them: Chromacomp,
the colorimetry adjustment that doesn’t change
picture luminance; comb filter and coring, for
greatly improved signal-to-noise ratio; high
efficiency prism optics for clarity and sensitivity;
scene contrast compression. And such automatic
features as color balance, iris control and optional
centering confrol.

You deserve the latest
camera developments.
You get them in the TK-46.

The TK-46 includes these new features: an
advanced preamp that improves signal-to-noise

ratio by 3 dB; a 30° tiltable viewfinder with an
8"’ diagonal screen; simultaneous in/out of band
aperture equalization with combing and coring—
standard, of course. The control panel has been
simplified, and setup controls are virtually
accident-proof.

Video freedom is available now
in the TK-46. And in a
huge array of broadcast
equipment from RCA.
Video freedom is the outstanding performance of
the TK-46. It's the flexibility, features and value of
our other cameras. It's everything you need for
quality TV operation: antennas, fransmitters,
mobile vans, VTRs, telecine systems, and more.
It's all available now. Contact your RCA

Representative, or write us. RCA Broadcast
Systems, Building 2-2, Camden, NJ 08102.

See us at NAB, Booth 601.






Professional Profiles: Ralph J. Carlson

1o say thuat Ralph Carlson takes a positive view of
life and opportwiity in this industry would be a
gross understatement. His optimism for the future
comnes from a burning desire to succeed — and stay
on top —and from strong religious convictions.
Thus far the combimnation has proven to be a pow-
erful one.

Ralph is aradio ovwner-operator in gne of the most
beawiiful cities in America. With the help of an ex-
cellent inanagement staff and the guidance of a
manber of carefully-chosen management informa-

tion services, he has brought his AM/FM combina-
tion, in a rather short time, to the leading adult
contemporary position in the market. With his un-
bounded spirit of optimism, a beliefin fantily, hard
work and regular re-examination of goals and ob-
Jjectives, Raiph is well on the way to achieving his:
owning and operating the full complement of seven
AM and seven FM stations.

Ralph is President of the Utah Broadcasters Asso-
ciation, President of KRSP AM and FM, Salt Lake
City . . . and a valued client.

The Research Group

Perceptual Research for Broadcast Managemeni / San Luis Obispo, California

For those who would like ta discuss their research needs, we would be happy to see you, by apboipzrpn-éozt.

at the NAB Convention. Please call our offices for the time and day of your preference.
(805} 541-2838
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TheWeek inBrief

WJLA-TV DEAL OFF O Allbritton backs out of
arrangement with Combined Communications; he cites
court appeal. PAGE 27.’

BIRTH ANNOUNCEMENT O The National
Telecommunications and Information Administration,
long aborning, is due this week, as President is expected
to sign it into being. Geller nomination goes up.

PAGE 27.

SPEAK CLEARLY O The FCC, although it's not directly
required to, demonstrates its willingness to participate in
President Carter's policy war on government
gobbledygook. PAGE 29.

ANOTHER FOR CABLE O The FCC straightens out a
contradiction in its CATV rules, exempts significantly
viewed signals from the network nonduplication
requirement. PAGE 30.

PLAYING SAFETY OO Onorder from the FCC to explain
how it will avoid misleading promotions for its
sporting events, CBS has some ready answers in
procedures that have been in effect for some time.
PAGE 32.

GLOOMY DANN O The former CBS program chief
expects that network and NBC to turn to more stunting to
win back viewers. He sees problems in program quality,
clearances and with sponsors. PAGE 32,

‘BORN INNOCENT' SUIT O NBC and KRON-TV San
Francisco ask the Supreme Court to review the $11-
million case involving an attack said to have been
inspired by TV drama. PAGE 36.

FIVE CHALLENGED O Alaskans for Better Media is
battling broadcasters again, this time petitioning the FCC
to deny license renewals for three stations in Anchorage,
two in Juneau. PAGE 40.

POLITICAL PREOCCUPATION O The FCC wants
suggestions as to how it could modify its implementation
of laws and regulations dealing with candidates and
issues. PAGE 40.

AFTRA LOSES O The NLRB rules in favor of a
Washington-area broadcaster in a case that involves

Closed Cirewit. ...........
Datebook. .. ............
Editorials. ........co0000
Eguip & Engineering.....
Fates & Fortunes........

Index to Departments
Broadcast Advertising. ..

Broadcast Journaliam. . .
Busineas Briefly
Changing Hands. ... .....

secondary boycotting of advertisers. PAGE 486.

HALF-HEARTED RENEWALS O The FCC commissioners
think long about cases in Houston, Columbus and Tupelo
before deciding not to impose the ultimate sanctions.
PAGE 48.

DIARY TAMPERING O The grand jury turns up the heat in
Denver with more indictments. PAGE 48.

PERFORMER ROYALTIES O Here's the fine-up of
witnesses for hearings this week in Los Angeles on the
legislation proposed by Representative Danielson.
PAGE 52.

MALICE MOTIVE? O The Supreme Court agrees to review
the S44-million suit of a former Army officer who claims
60 Minutes libeled him. Key issue: what was in the minds
of the defendants. PAGE 54.

SATELLITES: TOMORROW IS HERE O A special report
reviews the scramble among networks and other
program suppliers to incorporate transmissions through
space into their systems. MBS, NPR, PBS are but a few
who tell their reasons why. PAGE 57. Here's a rundown of
broadcast and cable services that have their eyes in the
sky. PAGE 62. The three major networks are biding their
time on satellites, using them now on an ad hoc basis.
They tell why. PAGE 62.

P&G TURNED DOWN O A Salt Lake TV station won't
accept a TV commercial that is 45 seconds of product
sell plus 15 seconds of PSA. Ciutter, technical problems
and relevancy of the hitch-hiker portion are cited.
PAGE 70.

FILM STUDIOS’ TWIST O Station reps fret about
Paramount's technique of giving stations a one-hour
show, tied to their latest movie release, in exchange for
banked time. The idea is being picked up by MCA.
PAGE 72.

WHITE HOUSE'S NEUSTADT O President Carter's man
for communications has had limited experience in that
field. But even his critics credit him with success in
mastering the complex issues with which he must deal.
A profile of Rick Neustadt, who wants to maintain a low
profile. PAGE 97.
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WGAL-TV
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Located in York County’s productive farm belt
RYE enjoys the strong voice of WGAL-TV as do
so many other rural and farm communities. All of §
these areas combine to make a vital contribution
to the industrial and business growth, and stability g
\ of the 9-county DMA. Added to this rich rural e
—l N ] ) AN\ coverage is the unequalled acceptance WGAL-TV :

= oy receives in the hundreds of large towns and cities
within its prosperous market. In your media
buying, contrast this WGAL-TV depth and reach
i with the partial coverage provided by other
3 stations in the area. W

WGALTVS |

STEINMAN TV STATION
LANCASTER-HARRISBURG-YORK-LEBANON, PA.
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Represented by
THE
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COMPANY INC.
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TV high signs

Spot television in first quarter of 1978 is
running substantially ahead of end-of-year
projections, with station reps reporting
increases ranging from 10% to 15%. Reps
think gains can be attributed in part to
funds diverted to spot from network, and
they report availabilities to date for second
quarter indicate strong sales activity.

Spot radio shows more uneven pattern,
with some reps saying business in first
quarter is either flat or slightly ahead and
others citing comfortable gains. Almost
unanimously they say bookings for second
quarter are up substantially over last year's
period.

]
Growing older

Top officials at networks and many stations
aren’t apt to be affected by new legislation,
expected to be signed by President, raising
mandatory retirement age to 70, butit’s
expected that thousands of others, both
union and nonunion, will be, Legislation
is certain to get much study by, among
others, Broadcast Financial Management
Association. One early speculation last
week was that broadcast employers will be
allowed —and will tend—to freeze pension
benefits at age 65 for those who stay on,
avoiding continued payment of both salary
and pension premiums.

That’s only one of many questions to be
resolved. Another: What to do about
employes who are being carried now
because they’re only three or four years
from retirement, when suddenly they'll be
eight or nine years away? Exemption rule
itself may need clarification. It says
mandatory retirement at 65 may be
continued for those employed in ‘“bona
fide executive or high policy-making
position”’ and entitled to pension of at
least $27,000 a year. That would seem to
cover such executives as ABC’s Elton
Rule and CBS News’s Dick Salant, for
example, but might let a Walter Cronkite
keep working beyond 65 if he wants to.
Mr. Cronkite’s pension will be over
$27,000, all right, but there’s question
whether he qualifies as high policy-maker.
e S ——

Government only?

State Department’s plan to include
industry representatives on U.S.
delegation at World Administrative Radio
Conference to be held in 1979 are being
held in abeyance and may be scrapped.
Justice Department has questioned
whether presence of industry people on
trade delegations generally creates conflict
of interest. As result, former FCC
Commissioner Glen O. Robinson, who
has been named to head delegation, and

CIosed%a-Circuit@

Insider report: behind the scene, before the fact

State Department have restricted core
delegation to representatives of
government agencies, including FCC,
National Telecommunications and
Information Administration and State
Department.

Whether rematining places on
delegation —which Mr. Robinson hopes to
limit to 45 or 50 over-all— will be available
for industry types depends on outcome of
talks between Justice and State
Department legal officers.

. |
Outreach

There’s movement at highest level of
National Association of Broadcasters to
establish closer cooperation with public
broadcasting, which would be beneficiary
of proposed *‘spectrum use fee’’ from
broadcasters that House Communications
Subcommittee contemplates. First step:
Public Broadcasting Service President
Lawrence Grossman has accepted
invitation to attend next NAB executive
committee meeting May 3.

e —————
Bigger, biggest?

National Association of Broadcasters
thinks it may have shot at attendance
record at this year’s convention in Las
Vegas (April 9-12). Advance registration
was at 3,900 early last week, 500 ahead of
last year’s. Hope is to top record of 6,100.
That success carries over to exhibit sales,
cut off at end of February at 122,000
square feet of floor space (about 300
exhibitors). At $7 per square foot, that
comes to $854,000 gross revenue for NAB
from exhibits alone.

- .- = ———1
Second thoughts
Consideration by House Communications
Subcommittee of fees for spectrum use is
causing mixed reactions among
broadcasters. Donald Thurston, chairman
of National Association of Broadcasters,
says that although there’s potential for
abuse of fee system by government, *‘1
don’t fear it.”’ He says fees could lead to
benefits—release from radio
ascertainment or longer license terms, as
subcommittee chairman, Lionel Van
Deerlin {D-Calif,), has suggested, or to
other relief such as end of cable-broadcast
crossownership ban. But those remarks
make for some confusion when heard
against background of official opposition
by NAB to any tax on broadcasting.
Adding to confusion are remarks of
James Gabbert, president of National
Association of Radio Broadcasters, slated
for delivery to Alaska Association of
Broadcasters April 3. He plans to say he
doesn’t endorse idea but is willing to pay
““franchise fee’’ if freed from FCC
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regulation. He's predicting radio has good
chance of winning deregulation from
Congress, ought to think of what it’s
willing to give in return.

S = e ]

Only the beginning

Mobil Oil’s purchase of 50-station prime-
time access network (inciuding 27
affiliates) for Between the Wars
documentary series {see ‘““Top of the
Week’') may be harbinger of still greater
competition for conventional networks.
Wars and its predecessor series under
Mobil sponsorship, When Havoc Struck,
are half hours. Next project, Edward the
King series, will be hours. When Mobil
takes it to market next January, stations
will be asked to clear from 7:30 to 8:30
p.m., forcing pre-emptions for affiliates in
line-up.

Stan Moger, executive vice president of
SFM Media Service Corp., which arranged
clearances for Mobil, has still greater
ambitions in access network area, plans to
expand from this year's 28-week cycle to
full 52 weeks in 1979.

. 1

Underwriting

Board of Corporation for Public
Broadcasting, meeting in Tallahassee, Fla.,
last week, authorized staff to negotiate
contracts with suppliers for six television
programs and to provide research and
development funds for seventh, Board
authorized $750,000 for new Man and
the Cosmos, $500,000 for fourth year of
Dance in America, $250,000 each for Live
from Lincoln Center and Visions,
$300,000 for American Short Storyand
$500,000 to go toward “‘new elements”’
(more remote coverage, according to CPB
source) for The McNeil/Lehrer Report.
Board also gave staff go-ahead for $25,000
research and development grant for
project called International Television
Consortium, program to be developed by
KERA-TvV Dallas and five international
producers.

b ]

New right arm

Appointment of top executive aide to E.R.
Vadeboncoeur, president of Newhouse
Broadcasting Corp., will be announced
soon. Mentioned as likely executive vice
president is 41-year-old Robert J, Miron,
20-year veteran in Newhouse
organization, now heading its cable and
microwave operations headquartered in
Syracuse, N.Y.

Mr. Vadeboncoeur, 77, has been with
Newhouse broadcasting operations and
predecessor licensee since 1939. Mr.
Miron is nephew of S.I. Newhouse,
chairman of Newhouse organization.




BusinesszBriefly

Radio-TV

A&W Distributing O Boston-based soft
drink firm will introduce A&W root beer
(both regular and sugar-free} into New
York market, spearheaded by TV and
radio spots on large number of stations in
area. New York is latest market added to
A&W's list as part of effort to go national
(it is now in 45% of country). Spot TV and
radio flights run four weeks, starting April
17, and continue to end of year and
represent investment of about $S800,000.

Target: women, 18 to 49, and teen-agers.

Tuffy Service Centers O Automotive
franchise service starts 12-to-13-week
radio and TV campaign next month.
Jackson & MaclLean, Southfield, Mich.,
will schedute spotsin 18 markets
including Cincinnati, Cleveland and
Denver. Target: men, 25-54.

Foodmaker O Jack in the Box
restaurants receives second quarter TV
and radio buy beginning next month.
Wells, Rich, Greene, Los Angeles, will

Rep appointments

0O KviL-am-rm Highland Park, Tex.
(Dallas): Blair Radio, New York.

0O Waveam) Baltimore: P/W Radio
Reps, New York.

0O Weccee-am-Fm Hartford, Conn.:
Selcom Inc., Nev_v York.

0O Wwiw(am) New Orleans: Jack
Bolton Associates, Atlanta.

schedule spots in about 52 markets.
Target: adults, 12-34.

Gulf Oil O Oil company launches four-to-
six-week TV and radio campaign in early
April. Erwin Wasey, Los Angeles, will
select TV spots in 112 markets and radio
spots in 60 markets. Target: men, 25-54.

Amoco Oil O Light oils receive four-to-
six-week radio and TV buy beginning in
mid-April. D'Arcy-MacManus & Masius,
Chicago, will seek TV and radio spots in
50 markets, including Atianta, Kansas

RONALD REAGAN — Former California
Governar presents an alternative
look at the vital issues facing
America. 5 minutes daily.

ART LINKLETTER with "Xids Say the
Darndest Things". The fascinating
shaw that captures the priceless
humoar of children. 5 minutes daily.

GCONNOR

Box 8888, Universal City, CA 91608

MP OFF with Martin Milner. Consumer
and criminal cons, swindles and
frauds are the subject of this lasci-
nating feature. 2 minutes daily.
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City, Mo, and Washington. Target: men,
18-49.

Exxon Enterprises O Qwip systems
division plans one-to-five-week TV and
radio push beginning in mid-April.
Creamer Lois/FSR, New York, will place
spots during news, sports and drive time
in markets including New York, Dallas,
Los Angeles and Boston. Target: men,
25-54.

Kendall Refining Co. 0O Division of
Witco Chemical Co. is launching largest
campaign in its history next month,
concentrating on network television
sports series but using spot TV in flights
outside of East Coast, with first to run
three to four weeks and second in fall.
Supplementing TV will be spot radio in
selected markets as test to gauge its
effectiveness in reaching truck drivers.
Grey Advertising, New York, is agency.
Target: adult males.

Gordon Jewelry Corp. O Four-week TV
and radio campaign starts in late April.
Ketchum, MacLeod & Grove, Houston, will
purchase spots in 50 markets including
Baltimore, Dallas, Los Angeles and
Nashville. Target: adults, 18-34.

TV only

Johnson & Johnson O Company slates
13-week TV push for its Band-Aids
beginning in early April. Young &
Rubicam, New York, will handle spots in
15 markets during fringe time. Target:
women, 25-49.

Miles Labs O SOS soap pads get three-

month TV promotion beginning this week.
Doyle Dane Bernbach, New York, will buy
spots in 32 markets during day and fringe
time. Target: women, 18-49.

Credit Systems Inc. O Master Charge
card receives three-month TV push
starting this week. Mandabach & Simms,
Chicago, will pick spots in St. Louis and
Kansas City, Mo. Target: total women.

E.l. duPont de Nemours O Company is
advertising its Stren fishing line via 30-
second TV spots starting this week on
syndicated fishing programs of Bill Dane
(70 markets}; Virgil Ward (80 markets)
and Roland Martin (60 markets). N.W.
Ayer ABH International, New York, is
agency. Target: men, 18 and over.

TWA O Airline schedules second-quarter
TV buy starting next month. Wells, Rich,
Greene, New York, will arrange spots in
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The BIG MOVE To Torbet-Lasker!

Have you noticed? . . . the major stations moving to Torbet-
Lasker . . . in Philadelphia, Houston, Pittsburgh, St. Louis,
Miami, Seattle, Tampa-St. Petersburg, Cincinnati, Kansas
City, et al—joining TL's powerful group of leading major-
market stations.

And for good reasons: TUs larger more-experienced sales
team; more man-hours per sale; superior research and
marketing services; an unmatched growth and performance
record! Call it DEWDAK:

Desire Experience Work Dedication Ability Knowledge

i TORBET-
T LASKER,
ft=H Inc.
REPRESENTING DISTINGUISHED RADIO STATIONS IN KEY MARKETS

New York  Chicago  Detroit  Allanta  Memphis  Dallas
Denver  Los Angeles San Francisco Portland Seattle




On Thursday evening, April 27, a national television special will explore the
incredible and shocking story of America’s dependence on foreign oil and how
this dependence impacts on U.S. jobs, pocketbooks and our future standard
of living. Not to mention the shaky American dollar.
will document why, despite a
guadrupling of the price of oil, the United States has come to rely on OPEC oil
while running up the largest trade deficit in American history. And why our
country imports from OPEC nations nearly half the il it consumes.
Journalist Adam Smith, best-selling author of “The Money Game” and
“Supermoney,” reports on the changing relationships between the “have” and
“have not” oil countries. On location in Japan, Saudi Arabia and throughout the
United States, Smith examines how higher oil prices coupled with unchecked U.S
consumption have affected wages, buying power and unemployment statistics.
will relate for every viewer the
staggering impl ications of the outcome of this worldwide energy showdown.




Another in a proud tradition of major independent television presentations from
apital Cities Communications:

The Trial of Adolf Eichmann
The Secret of Michelangelo: Everyman’s Dream
The National Automotive Trouble Quiz
The National Savenergy Quiz
The Untold Story
Rhythmetron: The Dance Theater of Harlem
Voyage to the End of the Earth
Final Mass and Ceremonies—The 41st Eucharistic Congress
Why Can’tl Learn
Including Me
We Will Freeze In The Dark

CAPITAL CITIES COMMUNICATIONS, INC.
We listen too.




11 markets during fringe and prime time.
Target: men, 25-54.

Winston Tire Co.O Manufacturer
arranges three-month TV buy starting in
early April. Needham Harper & Steers,
Los Angeles, will seek spots in five
markets during fringe time. Target: men,
18-49.

Pittsburgh Corning Corp. O Affiliate of
PPG Industries, Coming Glass Works
slates three-month TV promotion for its
Glass Block cellular insulation product,
beginning next month. Ketchum,
MatLecd & Grove, Pittsburgh, will buy
spots in St. Louis and Pittsburgh during
fringe time. Target: men, 25-54.

Orkin Extéerminating Co. O Division of
Rollins Inc. launches nine-week TV flight
in early April for its pest control. J. Walter
Thompson, Atlanta, will seek spots in 65
markets during prime and news time.
Target: adults, 25-54,

Dutch Boy O Exterior house paint gets
two four-week TV flights beginning in
April and May. Marvin Advertising,
Chicdgo, will buy spots in 52 markets
during day and fringe time. Target:
women and men, 18-49.

Geo. A. Hormel O Grocery products
division features its Tender Chunk ham in
two three-week TV flights starting in early
April and May. BBDO, Minneapolis, will
place spots in 44 markets during early
fringe and prime time. Target: women,
25-49,

Vidal Sassoon O Hair products get six-
week TV push beginning in early April.
Peter Rogers & SFM Media, New York, will
handle spots in 35 markets during all day
parts. Target: women, 18-49,

American Home Products O Foods
division highlights its Crunch N' Munch
product in six-week TV promotion

beginning in early April. Cunningham &
Walsh, New York, will pick spots in five
markets during daytime. Target: women,
18-49.

Wear-Ever Aluminum O Subsidiary of
Aluminum Co. of America features its
Wear-Ever appliance in six-week TV
promotion starting in miid-April. Ketchum,
MacLeod & Grove, Pittsburgh, will seek
spots in 10 markets during day, prime and
late-fringe time. Target: women, 18-49.

BissellO Household appliance
manufacturer places four-week TV push
beginning in April. Norman, Navan, Moore
& Baird, Grand Rapids, Mich., will pick
spots in 22 markets including Chicago,
Detroit, St. Louis and Dallas during day
and early fringe time. Target: women,
25-49.

Sheraton Corp.O Motel chain begins
four-week TV campaign in early May.
Quinn & Johnson, Boston, will select
spots in six markets during prime and
fringe time. Target: men, 35 and over.

Seven-Up O Soft drink firm plans four-
week TV push starting in early April.
Trends & Associates, Columbus, Ohio, will
handle spots in 10 markets during fringe
and prime time. Target: adults, 18-34 and
teen-agers.

Pabst O Brewery starts four-week TV
campaign for its Blue Ribbon beer in early
April. Young & Rubicam, New York, will
arrange spots in 53 markets during prime
and fringe time. Target: men, 18-49.

Oscar Mayer O Meat company slates
three-week TV promotion beginning in
early April for its various products. J.
Walter Thompson, Chicago, will place
spots in 50 markets during fringe and
daytime. Target: women, 18-49.

T R Py T e T o e 5 e e R S
BAR reports television-network sales of March 5
ABC 5243,391,200 (36.4%) O CBS $224,233,900 (33.5%) O NBC $201,635,800 (30.1%)

Total Total
minutes doliars %
weak waek 1978 total 1977 total change
ended anded 1978 total dollars ars from

Day parts March § March § minutes year to date year to date 1977
Monday-Friday
Sign-on-10 a.m. 145 § 956,600 1,241 $ 8,276,600 S 7509000 +102
Monday-Friday
10 am.-6 p.m. 1.010 16,108,100 9,170 149.793.000 131826600 +136
Saturday-Sunday
Sign-on-6 p.m. 350 9173600 3,027 82,389,500 83,455,800 -13
Monday-Saturday
6 pm.-7:30 p.m. 100 4,242,700 907 38,270,700 35.249.000 +86
Sunday
6 p.m.-7:30 p.m. 22 1,000600 214 14,488,500 11,803,700 +227
Monday-Sunday
7:30 p.m.-11 p.m. 409 36,836,100 3,761 338,310.500 311,897,200 +8.5
Monday-Sunday
11 p.m.-Sign-off 211 4,265900 1,888 37.732.400 37.847.400 -03

Total 2247 $72.583,600 20,208 $669.260,900 $619.588,700 +8.1

Source: Broadcast Adverlisers Reports
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KraftO Dairy group launches new TV
campaign for its Sealtest cottage cheese.
N.W. Ayer, New York, will schedule first

flight in 43 markets running throughout
the year during all day parts. Target: total
women.

Fenas Corp.0 Sporting games
manufacturer features its training device,
Johnny Bench Batter-Up, in three-week
TV flight beginning in early April. Scott,
Lancaster & Mills, Los Angeles, will place
spots in 14 markets during day and early-
fringe time. Target: children, 6-11.

Pizza HutO Fast-food chain begins
three-week TV promaotion for its lunch
meal in mid-April. Foote, Cone & Belding,
Chicago, will buy spots in about 80
markets during fringe time. Target: adults,
18-34.

Burgess Vibracrafters O Hardware
firm highlights its sprinklers in three-week
TV push starting in mid-April. Marsteller,
Chicago, will schedule spots in about 20
markets during day and fringe time.
Target: men and women, 25-49.

Radio only

Toyota O Car and truck manufacturer
starts seven-week radio drive in early
April. Dancer-Fitzgerald-Sample, New
York, will buy spots in 36 markets
including Baltimore, Miami, Phoenix, San
Diego and Washington. Target: men,
18-34.

Canadian Office of TourismO Tourism
office places six-week radio campaign
beginning in mid-April. MacLaren
Advertising, Toronto, will schedule spots
in 20 markets including Chicago,
Milwaukee, New York and San Francisco.
Target: adults, 18-49.

Ford Motor Co.0O Truck division
launches four-week radio promotion in
mid-April. J. Walter Thompson, Dearborn,
Mich., will arrange spotsin 130 markets.
Target: men, 25-49.

Nature’s Bounty O Health foods group
features its diet supplement in four-week
radio promotion starting in early April.
Winner Communications, New York, will
buy spots in 10 markets including Boston
and Providence, R.|. Target: women,
25-49.




Many citizens of Providence think the most important winter
event is the annual basketball shoot-out between Providence
College and the University of Rhode Island. They're mistaken.

On the same day as the big game the Sixth Annual Bounce-A-Thon
was held. For seven hours, about 65 members of the Phi Kappa
Psi fraternity, joined by some of our top WPRO personalities,
including “Brother” Bill Goodman, “Salty” Brine, Larry Kruger
and Gary DeGraide, dribbled and bounced basketballs along a 40
mile route collecting funds for the war against cancer.

As you can see, the dunks that really counted

were the ones that put money into the collection cans

for the American Cancer Society.

When it was over, the brothers of Phi Kappa Psi had collected
more than $3,100, raising their six-year Bounce-A-Thon total to
almost $10,000.

Of course, afterwards, “Brother” Bill, “Salty,” Larry, Gary and the
rest of the WPRO crew joined the Phi Kappa Psi men and the

rest of the crowd to watch the U.R.l. —Providence College
shoot-out...the second most important game in town.

WPRO

Providence

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
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MondayzMemo’

A broadcast adverlising commentary from Arnold R. Deutsch, chairman, Deutsch, Shea & Evans Inc.. New York

Help wanted for
the help wanteds

Our organization maintains an index on
the nationwide demand for technical peo-
ple. Latest data shows that 1978 was the
nighest level of demand since 1966. What
has this to do with broadcasting? It means
that daily newspapers throughout the
country are chock-a-block with recruit-
ment ads placed by companies that are
urgently seeking a variety of experienced
people to meet corporate employment
needs. It also means that there is the
recurrent discovery of the field of recruit-
ment advertising by broadcast people who
want to sell time.

The thinking is logical. Newspapers are
carrying a great deal of this advertising.
(The Los Angeles Times, to give just one
example, carried more than five million
recruiting ads in 1977, amounting to more
than 47 million lines of advertising.)
Newspapers are local media reaching a
broad range of audiences within their area.
Radio and television are also local media,
reaching an even broader range. Why
shouldn’t radio and TV get a share—a
sizable share—of this type of advertising?

Since 1950, when large-scale recruit-
ment really began, however, the record
shows that the broadcast media, despite
sporadic efforts, have had only a small
fraction of the recruitment dollar. The
reasons for this stem from the basic nature
of the broadcast media vis-a-vis newspa-
pers and the professional and trade jour-
nals, which between them account for 99%
of recruitment advertising,.

One key difference is that these publica-
tions—the ones that are successful in at-
tracting recruitment advertising, that is—
have created a job marketplace. This is a
section that appears regularly in the
publication, carries a substantial amount
of employment advertising, and often, as
with Boston Herald-American, supports
this with career-related editorial. Only
rarely has anything comparable to this
been created within the broadcast media.

Difference number two is closely re-
lated. The nature of the broadcast media
could be described as linear: Only one
thing can occur at a time on the screen or
through the speaker—word following
word, image following image. The infor-
mation in a publication, however, might be
called simultaneous. It is all there, in one
piece, to be perused selectively at any
given time. Why is this important in
selecting a medium for recruitment adver-
tising? The recruitment ad, as you may
have noted from your own experience, has
a high level of informational content. It is
a functional form of advertising. It needs
simultaneity of print to get its message

Arnold R, Deutsch is chairman of Deutsch,
Shea & Evans Inc., New York, a firm he founded
in 1939 and which, since 1950, has
specialized in human-resources consulting
and communications, working with many
leading corporations. After his schooling at
Columbia University, he worked on the
Brooklyn Eagle, New York Sun and New York
Journal; after which he was creative head of
the Brown Advertising Agency. Mr. Deutsch has
been an active spokesman for social
responsibility in business and established an
annuat award, with Rutgers University, for
socially signiticant product advertising.

over quickly, selectively and in detail.

Another factor: Broadcast information is
transient and nonrecallable, unless you
happen to have tape deck handy. No op-
portunity to re-read an ad or clip it out for
further action as in print, Usually, not even
the time to jot down a phone number—
during drive time, for example.

Some recruiters feel a major problem in
using broadcast media stems from this fac-
tor: the phenomenon of response from
unqualified people, who may have misun-
derstood or not remembered the spot’s
content—which called, say, for electronic
technicians—butdo remember that compa-
ny X is looking for some kinds of people.
So the company has to handle applications
from electricians, electronic assemblers
and dozens of other irrelevant job catego-
ries. This wastes time recruiters don't
have and is bad public relations for the
company.

Factor four: Think of a major city, such
as San Francisco. The co-owned Examiner
and Chronicle are the only major papers
and the dominant help-wanted medium in
that area. One ad will reach the audience
you are aiming for. But if you were going to
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use broadcast media, which of the more
than 30 radio stations and TV channels
would you choose? Why? How many
would you have to use to assure full
coverage of the area—and how many
times would the basic ad have to be re-
peated on these stations?

Are broadcast media completely out of
the picture then, so far as recruiting is con-
cerned? No. Particulariy during a high de-
mand period such as we are now experi-
encing, perhaps not enough broadcast ad-
vertising is used. How and when can radio
and television be used? Here are some ex-
amples.

The most practical kind of use is to rein-
force the organization’s print advertising.
Most of the people companies seek are
probably aiready employed. Radio during
drive time has been used to urge people to
check out a company’s newspaper ad, e.g.
“Computer programers—great oppor-
tunities are listed in XYZ’s ad in tommor-
row morning's Daily Tribune.” This can
increase the readership of the ad and the
potential response, Many companies send
recruiting teams on field trips into markets
around the country. For these to pay off,
they must generate substantial response
from qualified people. Broadcast spots
have been used to alert these people that
“XYZ is interviewing in midtown. Sun-
day, Monday and Tuesday. See ourad ...

Another use is to cover areas where
there is no strong daily newspaper
coverage. This works best when the types
of people sought are not highly
specialized. When Electric Boat Co., the
nuclear submarine builders, looked for
entry-level people to be trained in ship-
building skills, it was able to use radio suc-
cessfully to cover a broad area of Connecti-
cut and Rhode Island. A few companies
have used television in somewhat the
same way, using low-cost time to present a
film or similar material about the organi-
zation and its opportunities and alerting
potential applicants to these presentations
by use of newspaper ads. ’

On your part as broadcasters, is it worth
the effort to woo possible recruitment ad-
vertisers? On the whole, the answer is no.

What [ would suggest, however, is that
in programing, the broadcast media are
missing the boat. The whole area of
human resources is being reported with in-
creasing frequency and detail in newspa-
pers and magazines. Work and careers are
a major topic of interest. Interrelations
among work, government, economy, tech-
nology, etc., could provide some fascinat-
ing material. Check Studs Terkel’s book,
Working, for example. And, for many
reasons, this country badly needs to have
its citizenry more accurately and more
widely informed on what is, after all, a ma-
jor life interest for most us.




We believe that everyone
deserves a fair shake in a free
society—even those convicted of
crimes. After we learned that
some of the inmates in New
Jersey's penal institutions were

being denied parole, we decided

to investigate.

We talked to a variety of parole
experts. Attorneys...inmates. ..
and members of the New Jersey
State Parole Board.

QOur interviews clearly
demonstrated that asharp
conflict existed between the
Parole Board and inmates. Unfair
conditions had been imposed
oninmates seeking parole.

Parole was often withheld from
inmates for as long as a year
because of administrative errors.

And, most important, uncertainty

and confusion existed over
guidelines for parole eligibility.

in two half-hour programs entitled

“Assignment: Dealing Without

A Contract, we revealed these
conditions and presented a
solution called “Contract Parole!’
The New Jersey legislature-
through its State Committee on
Institutions —investigated parole
in state prisons and found
essentially the same problems
we had documented.

The overwhelming majority of

WPVI-TV

Philadelphia
One of the stations of

i},
8]

“Ad Hoc Parole Committee”
members who had been active
in the reform program, and
who were eligible, were paroled.
And two members of the Parole
Board were not reappointed.
We can only speculate whether
our programs prompted these
actions. But we have a pretty
good hunch they did. Under any
circumstances, we're happy

to see some parole reforms
beginning in New Jersey. We
believe in justice for all in a

free society.

CAPITAL CITIES COMMUNICATIONS.

We listen too.




& jndicates new or revised listing
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This week

March 27— FCC's deadline for comments on pro-
posai to expand cable television relay service band
from 12.7-12.95 ghz 10 12.7-13.20 ghz {BROADCAST-
ING, Jan. 16). Replies are due April 26. FCC, Washing-
ton. .

March 29— NBC Radio Network regional affiliate
meeling. Sheraton Renton Inn, SeaTac Airport, Sealtle.

March 31— NBC Radio Network. regional affiliate
meeting. Opryland hotel, Nashville. '

March 31— FCC's new date for replies In its FM
quadraphonic broadcasting inquiry (Docket 21310).
FCC, Washington.

March 31-April 1—Society of Professional Jour-
nalists, Sigma Delta Chi, region 4 conference.
Cascade Holiday Inn, Akron, Ohio.

March 31-April 1— Society of Professional Jour-
nalists, Sigma Delta Chi, region 12 conference. New
Qrleans.

March 31-Aprll 2— Texas AP Broadcasters conven-
tion. Galvez hotel, Galveston, Tex.

April 1—Great Lakes Radio Conference of Central
Michigar University for high school and college stu-
dents interested in radio careers. Central Michigan
University, Mount Pleasant, Mich.

April 2-5—Workshop on reporting of government
and economy, jointly sponsored by National Associ-
ation of Broadcasters, American Newspaper
Publishers Association, National Newspaper Associ-
ation and National Association of Manufacturer's
Foundation for Economic Freedom. NAB headquar-
ters, Washington.

. ]
Also in April

April 3— Alaska Broadcasters A iati
Anchorage Westward Hilton, Anchorage.

meeting.

u April 4—Workshop on advertising research by As-
sociation of National Advertisers. Plaza hotel, New
York.

April 5—Luncheon to induct John Caples, BBDO, and
Dr. George Gallup into American Advertising Federa-
tion s Advertising Hall of Fame. Waldorf-Astoria hotel,
New York.

Aprll 5—New England Adverlising Research Day

Datebookz"®

April 9-12— National Association of Broad-
casters annual convention. Las Vegas. Fulure con-
ventions: Dallas, March 25-28, 1979; New
Orleans, March 30-April 2, 1980; Las Vegas, Apri!
12-15, 1981; Dallas April 4-7, 1982; Las Vegas.
April 10-13, 1983: Atlanta. March 18-21, 1984,
Las Vegas, April 7-10, 1985; Kansas City Mo..
April 13-16, 1986: Atlanta, April 5-8, 1987.

April 21-27 — MIP-TV 141h annual international
marketplace for producers and distributors of TV
programing. Palais des Festivals, Cannes, France.
April 26-29— American Association of Advertis-
ing Agencies annual meeling. Camelback Inn,
Phoenix.

Aprll 30-May 3—Annual convention of the Na-
tional Cable Television Association. New Orleans.
May 8-10—Annual meeting of CBS-TV affiliates.
Century Plaza hotel, Las Angeles.

May 22-26—Annual meeting of ABC.TV affili-
ates. Century Plaza hotel, Los Angeles.

June 1-3— A iated Press Broadcasters annual
meeting. Stouffer's Twin Towers, Cincinnati.

June 7-10- Broadcasters Promotion Associ-
ation 23d annual seminar. Radisson Si. Paul, 5t.
Paul. 1979 convention will be June 6-10,
Nashville.

June 13-17—American Women irn Radio and
Television’s 27th annual convention. Los Angeles
Hilton. Los Angeles.

June 17-20— American Advertising Federation
annual convention. St. Francis hotel, San Fran-
cisco.

Major meetings

June 18-20—Annual meeting ot NBC-TV affili-
ates. St. New York Hilton, New York.

Sept. 17-20— National Radic Broadcasters As-
sociation annual convention. Hyatt Regency Em-
barcadero hotel. San Francisco. Future conven-
tions: Oct. 6-8. 1979, Washington Hilton hotel,
Washington; Oct. 5-8, 1980, Bonaventure hotel,
Los Angeles: Sept. 20-23, 1981, Marriott hotel,
Chicago.

Sept. 17-20— Broadcast Financial Maragement
Aassociation s 18th annual conference. Dunes hotel
and country Club, Las Vegas. 1979 conference will
e Sept. 16-19 at Waldorf Astoria, New York, 1980
conterence will be Sept. 14-17 at Town and Coun-
try hotel, San Diego.

Sept. 20-22 — Radio Television News Directors
Association international conference. Atlanta
Hilton hotel. 1979 conference will be at New Mar-
riott hotel, Chicago, Sept. 11-14; 1980 conference
will be at Diplomat hotel, Hollywood-by-the-Sea,
Fla.

Oct. 28-Nov. 2— National Association of Educa-
tional Broadcasters annual convention. Sheraton
Park hotel, Washington.

Nov. 13-15— Television Bureau of Advertising
annual meeting. Continentat Plaza hotet, Chicago.

Nov. 15-18—National convention of Society of
Professional Journalists, Sigma Delta Chi. Hyatt
House, Birmingham, Ala.

March 10-14, 1979— National Association of
Television Program Executives conierence. MGM
Grand hotel, Las Vegas Future conference: March
8-12, 1980, Nob Hill complex, San Francisco.

sponsored by the Advertising Research Foundation.
Sheraton Boston, Boston.

April 5-7—Annual worldwide conference and
workshop of American Forces Radio and Television-
Sportsmen'’s Lodge, Los Angeles.

April 5-8—Annual convention of The National
Honorary Broadcasting Society, Alpha Epsilon Rho.
Alladin hotel, Las Vegas. Contact: Gary Lico, vice
president for public information, SFM Media Service
Corp., New York, {212) 682-07860.

April 8 — Missouri Broadcasters Association awards
presentalion. Ramada Inn, Columbia, Mo.

— 11l m am

...Qive
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® April 7—Fourth annual ¢ommunications career
day. sponsored by Department of Mass Communica-
tions, Eastern Kentucky University. Bill Stewart, ABC
News, will be keynote speaker. Richmond, Ky.

April T-8— Society of Professional Journalists, Sigma
Delta Chi, region 6 conference. Minneapolis-Sf. Paul.

April 7-8— Broadeast Education Association 24th
annual convention, Convention Center, Las Vegas.

April T-8— Society of Professional Journalists, Sigma
Delta Chi, region 2 conference. Airport Holiday Inn,
Greensboro, N.C.

April 7-9— Women in Communications meeting for
Great Lakes region 2. Hollenden House, Cleveland.

April 7-9— Women in Communications meeting for
South fegion 8. Carolina Inn, Chapel Hill, N.C.

April 7-9—NBC News managers conference.
WMAQ-TV and Heliday Inn Plaza Mart, Chicago.

April 8 —Meeting of the board of directors of the Ag-
sociation of Maximum Service Telecasters. MGM
Grand hotel, Las Vegas.

April 8— Educational journalism convention of
Rutgers Universily. Brunswick, N.J. Information: Joe
Lasica, convenlion chairman, 266 Washington
Avenue, Elmwood Park, N.J, 07407,

April 8— Career workshop for New England area,
sponsored by Women in Communications Boston
chapter. George Sherman Union building, Boston Uni-
versily, Boston.

April 8—Annual convention of Californic AP Televi-
sion-Radio Association. Holiday Inn, Monterey, Calif.

April 9— Association of Maximum Service Telecasters
22d annual membership meeting. Las Vegas Conven-
tion Center, Las Vegas.

April 9—Society of Broadcast Engineers annual




During the six days before
Christmas, WPAT AM/FM and our
Holiday Helpline Radiothon
helped raise thousands of dollars
for St. Joseph’s Hospital and
Barnert Memorial Hospital.

With the help of celebrities like
sports stars Bill Bradley and

Larry Doby and comedienne Selma
Diamond, WPAT urged its listeners
to respond to the plight of two

of their community’s hospitals.
The response was heartening.

But we accomplished more than

raising money. During the
Radiothon, doctors, nurses and
other staffers explained how
the pinch their hospitals were in
was affecting their patients.

For example, indigent patients
who were treated formerly
without charge now had to pay
$5 for emergency room care. And
only those Medicaid patients
with incomes below $3,960 per
year were eligible for
reimbursement. In many cases,
people earning just over

WPAT

Paterson

One of the stations of

$3,960 left without paying

their bills.

As aresult, New Jersey lawmakers
and former patients reported

on the hardships caused by the
income cutoff and urged support
of pending legislation to
increase to $5,400 the
income-level reimbursement

to Medicaid patients.

Thanks to the generosity of
WHPAT listeners,

we provided much needed
emergency relief.

CAPITAL CITIES COMMUNICATIONS.

We listen too.




meeting. Las Vegas Hilton, Las Vegas.

April 8—Meeting of National UHF Broad 8 As-
sociation, open to all UHF operators. East meeting
room cemplex, room B-1, Convention Center Las
Vegas. , B g

Aprll 9-11 —Annual convention of Iilinois-indiona
Cable TV Association. Forum Thirty hotel, Springfield,
il

April 9-12— National Association of Broadcasters
annual conventicn. Las Vegas Hilton, Las Vegas.

April 10-11=New York State Cable Television Asso-
ciation ‘s spring meeting, Thruway Hyatt House, Albany.
N.Y.

April 12—Deadline for feply comments in FCCinqu-
iry and propesed rulemaking regarding standards to
be established in processing applications for sub-
scription television authorizations. FCC Washington.

Aprit 12—Annual meeting of New England Cable
Television Association. Meadowbrook Inn, Portsmouth,
N.H.

April 13-NBC Radio Network regional affiliate
meeting. Sheraton Airpert Inn, Phoenix.

April 13-14— Broodcast Financial Management As-
sociation/BCA quarterly board of direclors meeting.
Dunes hotel and country club, Las Vegas.

April 13-14—Second annual Texas Association of
Broadcast Educators Southwest broadcast con-
ference and clinic. Texas Tech University, Lubbock. Tex.
Information: (806) 742-3382.

April 14 —Regional meeting and sixth annual broad-
cast journalish seminay, sponsored by William Allen
White School of Journalism, University of Kansas,
and region 6 of Radio Television News Directors Asso-
ciation. Kansas Union on campus, Lawrence, Kan.

B April 14— FCC's new date for comments on peti-
tion by Councii for Children, Media and Merchandising
o amend commission's children’s programing report-
ing form (RM-3054). FCC, Washington.

April 14-15— Radio Television News Directors

region one seminar. Seattle.

April 14-18— Women in Communications meeting
for Northeast region 6. Waldorf-Astoria, New York.

April 14.15— Oklah AP Br
tion. Holidome, Oklahoma City.

April 14-18— Women in Communications meeting
for West region 5. Snowbird Ski and Summer Resort,
Snowbird, Utah.

April 14-168— Women in Communications meeting
for Pacific Northwest region 1. Marylhurst Education
Center, Portland, Ore.

April 15—Meeting of region 14 of Radio Television
News Directors Association. Univérsity of South
Florida, Tampa.

April 15—Regional workshop of Redio Television
News Directors Association and Department of Jour
nalism, Duquesne University. Dugquesne Unliversity,
Pittsburgh.

April 18-18—Canadian A jation of Broad ]
annual meeting. Queen Eiizabeth holel, Montreal.

& April 16-21—The 28th Broadcast Industry Con-
ference of San Francisco State University. Represent-
ative Lionel Van Deerlin (D-Calif) will be banquet
speaker April 21. San Francisco.

® April 17— FCC's deadline for comments on Office
of Telecommunications Policy and Department of
Commerce petitions o promote broadéast ownership
by members of minority groups (RM-3055). FCC,
Washington.

® April 17—Application deadline for journalists in-
terested in participating in National Endowment for
the Humanities' summer humanitiés seminars. Pro-
gram brings journalists together with literary scholars,
philosophers and others for month of full time tuition-
free study. Journalists selected receive $1,200 stipend
and reimbursement for travel. Write: Professions Pro-
gram, Fellowships Division, National Endowment for
the Humanities, Washington 205086.

April 19-20— Alabama Cable Television Association
annual “Citizen of Year” awards meeting. Honored will

3, "

8 conven-

(DELTA AIRLINES SPEGIAL HANDLING)
GETS YOUR SMALL PACKAGE THERE
INA BIG HURRY.

Delta handles more over-the-counter
shipments of 50 Ibs. or less than any
other certificated airline. What’s more,
DASH serves 85 U.S. cities plus San Juan.
Any package up to 90 inches, width+4
lengt[':a + hei%n, and up to 50 pounds is
acceptable. DASH packages accepted at
ai?ort ticket counters up to 30 minutes
betore flight time, up to 60 minutes at
cargo terminals. The charge for DASH
shipments between any two of Delta’s

charge for pick-up and delivery. For pick-
up and delivery, call 800-638-7333, toll
g‘ee. (alln Baétimore, call 263—635:2‘.(1

ial DASH airbill provides s
dopceﬁmentation. Specigl DASH bag rgrakts
identification easy. DASH shipments
are prepaid.

You may pay for your shipment with
cash or approved credit or an acceptable
major credit card. For full details on rates
and shipping information call your nearest

domestic cities is $30. Rate is $25 between Delta air cargo representative.

Dallas/Ft.Worth and
Los Angeles or

San Diego or San
Francisco. There
is an extra

DELTR IS READY WHEN YOU ARE"
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be Fred Sington, force behind establishment of Hall of
Fame Bowl football game in Birmingham. Hyatt House,
Birmingham, Ala.

Aprll 19-21 —Spring convention of Kentucky Broad-
caaters Association. Senator Wendell Ford (D-Ky) will
be the principal speaker. Executive West Inn,
Louisville, Ky,

Aprll 21-22— Society of Professional Journalists,
Sigma Delta Chi, région 8 conference. Holiday Direc-
tors Agsociation region 3 conference. C'est Bon hotel,
Park City. Utah.

April 21-23—Society of Profe ! Jour:
Sigma Delta Chi, region 10 conference. Davenport
hotel, Spokane, Wash.

April 21-23—Society of Profe al Jour:
Sigma Delta Chi, region 11 conference. South Coast
Plaza hotel. Costa Mesa., Calit.

April 21-27—MIP-TV, 14th annual international
marketplace for producers and distributors of TV pro-
graming. Palais des Festivals, Cannes, France.

April 22 —Meeting of Radio Television News -Direc-
tors Association region 7 in conjunction with AP; UPI;
Society of Protessional Journalists, SOX; Indiana Uni-
versity and Purdue University, Indianapolis. Campus of
last-named, Indianapolis.

April 22—Regional workshop by Radio Television
News Directors Association and Pennsylvania Associ-
ation Press Broadcasters. Pocono Hershey, near
Wilkes-Barre, Pa.

April 23— lowa Associated Press Br
ing. Ramada Inn, Ames, lowa.

Aprll 23-27—Seventh American institute of Aero-
nautics and Astronautics communications satellite
systems conference. San Diego. Information: David
Brown, Hughes Aircraft, PO. Box 92819, Los Angeles
90009; (213) 648-3786.

Aprll 24 —Twentieth annual Broadcasting Day, spon-
sored by Florida A iation of Broadcastersand Uni-
versity of Florida College of Journalism and Com-
munications. FAB board will hold its spring meeting on
preceding day (Sunday). Reitz Union, campus, U. of
Florida, Gainesviile.

April 24— Women in Communications Indienapolis
chapter "Matrix Dinner’ Stoutfer's, Indianapolis.

® April 24— Symposium on television in the
courtroom, sponsored by Alpha Epilon Rho, the Na-
tional Honorary Broadcasting Society. Lawson Hall,
Southern lllingis University, Carbondale.

April 25— Tk A iation of Broadcasters
sales seminar. Hilton Airport Inn, Nashville.

April 26-29— American Association of Advertising

Agencies annual meeting. Camelback Inn, Phoenix.

April 27-29— Spring meeting of the Louisiana As-
iation of Broadcasters. Diamondhead, Miss.

Aprll 28— Revised deadline for comments in FCC
notice of inquiry and proposed rulemaking regarding
standards to be established in processing applica-
tions for subscription television authorizations. Reply
comments will be due May 26, FCC Washington.

April 28-29— Society of Professional Journalists,
Sigma Delta Chi, regions 5 and 7 joint conference, in

rs meet-

conjunction with SDX Distinguished Service Awards -

ceremonies. Bel Air hotel, St. Louis.

April 28-29— New Mezxico Broad 8 Associati
annual convention. Four Seasons, Albuguergue, N.M.

April 28-May 2-— Pennsylvania Association of

. Broadcasters annual convention. St. Croix, Virgin Is-

lands.

Aprll 29— White House Correspondents Association
64th annual dinner in honoar of the President. Washing-
ton Hilton hotel, Washington.

April 30-May 2— Action for Children’s Television
seventh annual symposium on children’'s TV. Washing-
ton.

April 30-May 3 —Annual convention of the National
Cable Television Association. Rivergate Convention
Center. New Orleans.

[ ]

May

May 1-3— Association of Canadian Advertisers an-
nual seminar. Royal York hotel, Toroqto.

May 2-— Television Bureau of Advertising retail

- -



She’s Olga Mele; a 59-year-old people responding to other Institute for Public Service liked
community worker from Hartford. people’s needs. our way of listening to people
And this year Olga Melewasone  Fifty of the letters told of Olga. so much, it asked us to tell other
of five persons in the United Mele and the praiseworthy work stations how we developed our
States to receive the 1977 she has been doing as a counselor, awards plan.

Jefferson Award. This prestigious  job developer and fundraiser Now the Institute tells us it's hard
award from the American for various community service pressed to keep up with the
Institute for Public Service activities on behalf of the Puerto  various news media which want
honors the highest ideals and Rican people in Hartford. to help out with the Jefferson
achievements in public service We're proud of our local “good Award nominations as we do.
benefitting local communities. neighbors” and thought even Some people think the trouble
We think that's terrific. But what's  more people should hear about with the world is a lack of

even better is how she won it. them. So we produced a communication. But we showed
WTNH-TV asked its viewers to 30-minute documentary showing  that when you talk to people,
determine the top five “good each at work helping people in they talk back. And, in this case,
neighbors” in the Channel 8 their Connecticut communities. with good results.

viewer area. We received about And after that film everything

150 heartwarming reports of snowballed. The American

WTNH-TV

New Haven

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.




workshop. Waldorf-Astoria; New York.

May 4-5—Spring meeling of Minnesota Broadcasters
Association. Leaminglon holel, Minneapolis.

& May 4-5—Annual meeting of Public Broadcasters
Organization of Michigan. Beyne Hightands, Mich,

May 5—Second media law seminar, Co-sponsoied by
National Association of Broadcasters, Radio Televi-
sion News Directors/Association, Reporters Commit-
tee and Society of Professional Journalists, Sigma
Delts Chi. Carl Stern. NBC, will be keynote speaker.
Pittsburgth Hilion, Pittsburgh.

May 5-8—Sixth annual Gospel Radio Seminar. Chair-
man of steering committee is Jim Black, director ot
gospel music, SESAC. Airport Hilton, Nashville. Infor-
mation: Gospel Radio Seminar, PO. Box 22912,
Nashville 37202.

May 7-10—Waorkshop on reporting of government
and economy, jointly sponsored by National Associ-
ativn of Broadcasters, American Newspaper
Publishers Association, Nationa! Newspaper Associ-
ation and National Association of Manufacturer’s
Foundation for Ecornomic Freedom NAB headquar-
ters, Washington.

May 9-10—Annual meeting of CBS-TV affiliates.
Century Plaza hotel, Los Angeles.

May 11— Ngtional Radio Broadcasters Association
seminar on radio sales management techniques and
promotien ideas. Chicago Marriott O'Hare hotel,
Chicago.

u May 12— FCC's new date for comments in its pro-
ceeding examiming certain changes to the Cabte
Television Relay Service {Docket 21505). Replies are
now due June 12, FCC. Washington.

B May 15—Legal workshop on political advertising
and commercial practices by National Association of
Broadcasters. Hyall on Union Square, San Francisco.

May 16— NBC Radio Networkregional affiliate meet-
ing. Sheraton Twin Towers, Orlando, Fla.

May 18— National Radio Broadcasters Association
seminar on radio sales management techniques and
promotion ideas. Sheraton Harbor Inn, San Diego.

May 16— New Hampshire Association of Broad-
casters sales seminar New England Center, Durham.

May 17 — NBC Radio Networkreglonal affiliate meet-
ing. Sheraton Safari, Dallas/Fort Worth Airport.

May 17— Nationa! Radic Broadcasters Association
“radio sales day” Airport Sheraton hotel, Phiadelphia.

May 17 —World Telecommunications Day of Interna-
tional Telecommunicdtions Union of the Unlted Na-
tions, Geneva.

May 17-1B—0Ohio Association of Broadcasters
spring convention. New Marriott East, Cleveland.

B May 18—Legal werkshep on political advertising
and commercial practices by National Association of
Broadcasters. Marrioti at Kansas City Alrport, Kansas
City. Mo

May 18-19— Arizona Broadcasters Association
spring convention. Little America. Flagstaff, Ariz.

May 19-20— Public Radio in Mid America spring
meeling. KCUR Kansas City will be host station. Hilton
Plaza Inn, Kansas City. Mo.

May 21-23 — Washington State Association of Broad-
casters spping meeting. Sheraton Spokane hotel,
Spokane, Wash.

May 21-24=Tenth annual Southern Educational
Communications Association conlerence. WDCN-TV
Nashville will be host. Opryland hotil, Nashville.

8 May 22-23-— Virginia Ceble Television Associ-
ation $pring meeting. Technical sessions will be set up
with cooperation of Society of Cable Television
Engineers. Holiday Inn, Roanoke, Va.

May 22-26—Annual meeting of ABC-TV affiliates.
Century Plaza hotel, Los Angeles.

May 23— Nationa! Radio Broadcasters Association
semlnar on radio sales management techniques and
promotion ideas. Atlanta Airport Hilton hotel, Atlanta.

B May 23-—Legal workshop on political adverlising
and commercial practicé$ by National Association of
Broadcasters. Red Coach Convention Center, Portland,
Me.

May 23-25—Electiof78 international electronics
show and convenlion, sponsored by New England and

A former FCC consultant and a long-
time broadcast industry reporter take
an insider’s look at how the compli-
cated game of broadcast regulation is
really played.

“. . .their revelations are both surpris-
ing and disturbing.”
— Lionel Van Deerlin
Chatrman, Subconvmittee on Communicalions
U.S. House of Representatives
“. . .extraordinarily informative."
— Morton Hamburg,
New York Law Jorrnal
“This book is an absolute must for ev-
eryone who cares why the bad is so
bad on TV, the good so rare!”
— Les Whilten, syndicated colwinnis!

310.95 al bookstores

A Addison-Wesley
V¥V Reading, Massachusetts 01867/
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New York chapters of Institute for Electrical and
Electronic Engineers and Electronic Representatives
Association. Hynes auditorium and Sheraton-Boston
hotel, Boston.

May 26-27 — Annual convention of UPI Broadcasters
Association of Texas. Hilton Inn, Amariilo, Tex.

May 26-June 3—Eighth Prix Jeunesse International,
an international television tompetition for children’s
and youth programs under the auspices of the Euro-
pean Broadcast Union and UNESCO. Building of
Bayerischer Rundfunk, Munich, Germany.

May 29-June 1—Canadian Cable Television Associ-
ation 215t annual convention. Queen Elizabeth hotel,
Montreal.

——
June

June 1-3—Associated Press Broadcasters annual
meeting. John Chancellor. NBC. witl deliver keynote
address. Speakers will include Ohio Governor James
Rhodes. Stouffer's Twin Towers, Cincinnati.

June 1-3—International Idea Bank convention.
Winston-Salem Hyatt House. Winston-Salem, N.C. In-
formation: Bernard Mann, Mann Media, PO. Box 2808,
High Point, N.C. 27281.

June 1-3-— lowa Broadcasters Association meehing.
Roosevelt Royale hotel, Cedar Rapids, lowa.

June 4-8— Naticnal Association of Broadcasters
thid children's TV programing conférénce. Hyatt-
Regency hotel. Washinglon.

June 4-7—Workshop on reporling of government
and economy, joinlly sponsored by National Associ-
ation of Broadcasters, American Newspaper
Publishers Association, National Newspaper Assoei-
ation and National Association of Manufacturers's
Foundation for Economic Freedom. NAB headquar-
ters, Washington.

June 6— NBC Radio Network regional aftiliate meet-
ing, Logan Airport Hifton hotel, Boston.

June 7 — NBC Radio Network regional affiliate meet-
Ing. Sheraton O'Hare molor hotel, Chicago.

June 7 — Adveriising Research Foundation midyear
conference. Hyatt Regency O'Hare, Chicago.

June 7-10- Broadcasters Promotion Association
23d annual seminar. Radisson St. Paul. St. Paul

June 8-10— Alabama Broadcasters Association
spring convention. Gulf Park Resorl, Gulf Shores. Ala.

June B-11-— Mississippi Broadcasters Association
annual convention. MBA board will meet June 8.
Sheraton-Blloxi hotel, Biloxi, Miss.

June 8-11—Combined meeling of Missouri Broad-
casters Assoctation and Kansas Association of Broad-
casters. Marriott hotei, Kansas City International Air-
port.

June 11-13— Montana Broedcasters Association
annual convention. Fairmont Hot Springs Resort, south
of Butte, Mont.

June 11-14— Electronic Industries Association/Con-
sumer Electronics Group 1978 International Summer
Consumer Electronics Show. Chicago.

June 12-14— National Association of Broadcasters
meeting for presidents and executive directors of
state broadcasters associations. Hyatt Regency hotel.
Washington.

June 13— Tennesset Association of Broadcasters
congressional breakfast. Washington.

June 13-17 — American Women in Radio and
Television’s 27th annual convention. Los Angeles
Hilton, Los Angeles.

June 14— Virginia Association of Broadcasters
meeting. Mariner Resor! Inn, Virginia Beach, Va.

June 15-16—Oregon Association of Broadcasters
spring conference. Salishan Lodge. Gleneden Beach,
Ore.

June 15-17—South Dakota Broadcasters Associ-
ation meeting. Holiday Inn, Mitchell. 5.D.

June 16-18—annual convention and awards ban-
quet of Chesapeake AP Broadcasters Association.
Hunt Valley Inn, Cockeysville, Md.

June 17-20— American Advertising Federation an-
nual convention. St. Francis hotel, San Francisco.




Ordinarily, LA radios tune in to us for music. But on March 23,
1977, we turned the airwaves over to our listeners.

We devoted that day to “City On Trial” And we let the people
debate the subject of school busing to achieve integration.
Thirty-six community leaders took part in our studio discussion
and in talks with phone-in listeners. It wasn't easy keeping the
exchanges under control, considering the panelists who got hot
under the collar—but we managed.

And we're glad we did.

We helped pin down the issues and maybe even changed

some people's minds.

But most important,

we brought a critical issue out into the open.

And as a responsible member of the community, we felt we had to.
For now we're back to music. But the next time a controversial
community issue comes up,

our listeners will know where to tune in.

KPOL

Los Angeles

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.




June 18-20—Annual meeting of NBC-TV affiliates.
New York Hilton, New York.

June 21-23-— Maryland-District of Columbia-
Deiaware Broadcasters Association meeting. Sheraton
Fountainebleau Inn and Spa, Ocean City, Md.

June 21-23— National Broadcast Editorial Associ-
ation, eighth annual convention. Mayflower hotel,
Washington.

June 21-24-— Florida Association of Broadcasters
4313 annual convention. The Colony Beach & Tennia
Resort, Longboal Key, Sarascta, Fla.

June 22-23 ~ Broadcast Financial Management As-
sociation/BCA quarterly board of directors meeting.
Opryland hotel, Nashville,

June 23-24 — Radio Television News Directors Asso-
ciation board meeting. Atlanta Hilton, Atlanta.

B June 23-24—National meeting of Readio
Televison News Directors Association of Canada.
Bayshore Inn, Vancouver, B.C.

June 24-28-— Georgia Association of Broadcasters
convention. Callaway Gardens, Ga.

June 25-28— Public Broadcasting Service's annual
membership meeating. Fairmont hotel, Dallas.

June 25-30— National Association of Broadeasters
joint bOlld mesting, together with board of Canadian
A of Br ters. Hotel Toronto, Toronto.

L]
July

July 12-18 ~Combined Colorado Broadcasters As-
saciation/Rocky Mountain Broadcasters Association
meeting. Manor Vail, Colo.

July 15-18— Teievision Programmers Conference
22nd annual meeting. Hyatt Regency hotel, Nashvllle,
Information: A.C. Wimberly, KMCC(TV) Lubbock. Tex.

July 18-18—California Broadcasters Association
midsummer meeting. Del Monte Hyatt House. Mon-
terey, Calif.

OpenzMike’

Sound reasons

EpiTOR: I'd like to comment on the letter
from Bud Andrews of WXQR(FM) Jackson-
ville, Fla. (BROADCASTING, March 13)
where he refers to the poor technical
quality of the sound being transmitted by
far too many U.S. radio stations,

We at Bonneville Broadcast Consultants
are very concerned about this deficiency
and spend a great deal of time counseling
our client stations on matters relative to
engineering.

There’s no question that the manufac-
turers produce broadcast equipment capa-
ble of top quality transmission. The prob-
lem stems from the fact that most station
managers are sales oriented and have little
technical knowledge and sensitivity. At
many radio stations the engineers have too
much of a load to carry so they just keep
the station on the air. In other cases the
engineer just does not have the skill or
commitment to keep up with the heavy
maintenance that is required to keep a
radio station operating at peak perfor-
mance. — Marlin R. Taylor, president, Bon-
ne:)jille Broadcast Consultants, Tenafly,
NJ.

The royalty treatment

EDITOR: | am getting sick and tired of
hearing my fellow broadcasters fuss about
the proposed performer royalties. Without
music, radio broadcasting would be out of
business in a month. The proposed royalty
tates are minuscule.—Glenn E Cun-
ningham, Wiscasset Me.

Shut the door

EbITOR: Why is it so important that televi-
sion cameras penetrate the halls of Con-
gress?

After viewing the ‘'Segment 3** portion
of the NBC Nightly News, which

spotlighted Canadian televised parliamen-
tary sessions, [ am more convinced than
ever that it s unwise to open the U.S. con-
gressional doors to the networks.

As exemplified in Tom Pettit’s report,

an advertising agency has already
capitalized on the recognizable national at-
tention factors involved by conceiving a
bitingly humorous Canedian tea commer-
cial.

I am afraid it would not be long in this
country before a shrewd record company
would release a top-40 novelty hit such as
Roll Out Those Lazy, Hazy, Crazy Days of
Congress and you would soon see a decline
in public confidence in the federal govern-
ment.

I am certainly not opposed to the ready
accessibility and free flow of information,
but [ fear the unfortunate moments during
a long debate or boring speech when insig-
nificant human foibles become Johnny
Carson monologue material, There are
some American institutions that simply
require the deference of privacy in order to
function and I feel one of these institu-
tions is the Congress.—Joe Caravells,
news director, KELD(AM) E! Dorado, Ark.

The hard way

EDITOR: Your editorial comment under
the letter from James DeBold of wvILTV
Bangor, Me., in **Open Mike'' March 6 is
incorrect in stating none of the Bangor sta-
tions is equipped for live remotes. At this
very time, WABI-TV is televising live from
the Bangor auditorium, for the 25th con-
secutive year, the annual eastern Maine
high school basketball championships. We
have done many live remotes through the
years, without the benefit of a convenient
remote van, That means blood, sweat and
tears, brother. —George Gonyar, vice presi-
dent and manager, WABI-AM-TV-WBGW (FM)
Bangor, Me.
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Not all boys play Littie League baseball. Or deliver newspapers.
Or enjoy a loving home.

Because they're involved in male prostitution.

We knew the problem existed in Houston. And we knew it was not
something people should ignore. But what we didn’t know was
how widespread it was. So for two years we researched the young
"male streets” of Houstan, Los Angeles and New York City.

The result: an 11-part series entitled “Boys For Sale]’ that tells

it like it is and why some people are doing something about it.
Several churches and civic organizations have started programs
to educate boys away from prostitution.

And the Houston Police Department is going after

the leaders of these male prostitution rings.

Hopefully, boys can be boys again.

KTRKTV

Houston

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.




Duringthe past year, our 10-part series, “It's Your Heart,' laid on
the line the facts about cardiovascular disease. It told people
how to protect themselves from becoming one of the 70,000
persons that heart disease claims each year.

How? Stop smoking. Stop stuffing cholesterol into your body.
Exercise. Check your blood pressure.

And don't lead your children into a lifetime

of heart trouble by feeding them fatty foods.

And people listened. In fact they listened so well the Central
Valley Heart Association gave KFSN its first-ever “Media Award”
That’s KFSN reporting. After all

you “gotta have a heart” to help people keep theirs.

KFSN-TV

Fresno

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.
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Allbritton
backs out of
WJLA-TV deal

Swap with CCC for KOCO-TV and
$55 million in preferred stock

is off; Washington wheeler-dealer
cites ¢itizen groups’ court fight

The station sale described as the largest in
television history—that of wiLA-Tv Wash-
ington—has collapsed. Joseph L. Allbrit-
ton, who had agreed to sel! it to Combined
Communications Corp. in a transaction
observers said was worth $100 millien to
Mr. Allbritton, called the deal off on Fri-
day (March 24).

Mr. Allbritton, who exercised a right
given either party in an agreement extend-
ing the life of the contract beyond March
3, acted 11 days after the FCC approved
for a second time the complicated transfer.

The apparent reason for Mr. Allbritton’s
action was the complication caused by the
court appeal of four citizen groups who are
opposing the sale.

Karl Eller, president of CCC, had ob-
jected to completing the sale while the ap-
peal is pending. Mr. Allbritton noted that
in his letter to CCC, and added: “Rather

than prolong the present state of uncer- ,4
-\;’iemain as publisher of the Star for at least
tion, the most practical course of action *]

tainty concerning our proposed transac-

under the circumstances is to terminate
the agreement.”’

M. Eller did not try to hide his feelings.
“Sure I’m disappointed,” he said. ‘It
wasn’t our idea [to terminate]. We'd still
like to do the deal. But we couldn’t close
with the appeal pending’’ He tried to
strike an optimistic note, saying, ‘‘We’ve
still got a fine station in Oklahoma City, of
which we're proud.” But then he said,
*“This was a tough one.”

Under the agreement, CCC’s KOCO-TV
Oklahoma City was to have been transfer-
red to Mr. Allbritton, along with $55 mil-
lion in nonvoting, preferred CCC stock.
The use of preferred stock was accepted by
the commission as insulating Mr. Allbrit-
ton from the multiple-ownership and
media-crossownership rules.

Mr. Allbritton proposed to sell the sta-
tion in accordance with a condition the
commission attached to its approval of Mr.
Allbritton’s acquisition of Washington
Star Communications Inc. in 1976. He was

Allbrittoh

to sell either the Washington Star or WILA-
Tvin three years. However, after the com-
mission’s initial approval of the station
sale, on Jan. 12, Mr. Allbritton announced
his intention to sell the newspaper to Time

Inc.—an announcement that triggered the
commission’s reconsideration of its origi-
:nal decision.

The sale of the Star—for $20 million
‘plus at least $8 million in Staer obliga-
tions—does not free Mr. Allbritton from
;problems with the crossownership rule.
Under his agreement with Time, he is to

ve years, and Mr. Allbritton has told
friends he intends to serve in that capacity.
And the commission, in its March 10
order reaffirming the earlier approval of
the wJLA-Tv sale, said the media
crossownership rule refers to control as
well as ownership and therefore would ap-
ply to him as publisher of the Star, If the
WILA-TV sale were not consummated, the
commission said, Mr. Allbritton would re-
quire a waiver of the rule to retain the sta-
tion and his post with the Star

That option seems hardly realistic, given
the circumstances of the case and the com-
mission’s increasingly strong preference
for diversity of voices. So assuming Mr.
Allbritton’s intention to honor his agree-
ment to remain as publisher of the Star; he
must—under the present deadline—find
another buyer for wILA-TvV by January
1979. The growing speculation in Wash-
ington, however, is that Mr. Allbritton will
ultimately sever his ties with the Star, and
hold on to the station that now bears his
initials.
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New initials
stamped on
communication
regulation:
NTIA starts up

President expected to have signed
order creating new agency )
by today; all seem ready to accept
order creating unit, which is to be
put in Commerce, headed by Geller

The National Telecommunications and In-
formation Administration, an agency
that has had an unusually difficult gesta-
tion period, is due to emerge into the
Washington spring this week, with the
signing, expected by today, of an executive
order by President Carter.

A signal that all was well, finally, with
the President’s plan to combine most of
the responsibilities and functions of the
White House Office of Telecommunica-
tions Policy and the Department of Com-
merce’s Office of Telecommunications in a
new unit in Commerce, came Wednesday
when the White House announced plans
to nominate Henry Geller as the assistant
secretary to head NTIA. The Senate Com-
merce Committee is expected to hold a
hearing on the nomination by mid-April.

Mr. Geller, 54, a former deputy general

Geller
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counsel and general counsel of the FCC
under Presidents Kennedy and Johnson,
remained active in communications mat-
ters in recent years, first with the Rand
Corp., then, since 1975, as a communica-
tions fellow with the Aspen Institute Pro-
gram on Communications and Society.

As the assistant secretary in charge of
NTIA, Mr. Geller will run an agency of
some 300 persons with a proposed budget
of almost $12 million and a grant of power
he feels is sufficiently broad to affect
telecommunications policy in a variety of
areas—from the FCC's fairness doctrine
to the encouragement of the already rapid
development of telecommunications tech-
nology.

But NTIA has had a difficult time com-
ing into existence.

Reorganizing OTP was one of the first
projects undertaken by the Carter transi-
tion team after the election. And the pro-
posal to create the unit now known as
NTIA was part of the first government
reorganization plan—dealing with the ex-
ecutive branch—that the White House
sent to Congress. The plan became effec-
tive in October.

But it has taken five months for officials
of affected agencies—Commerce, the
Defense Department, the Office of Man-
agement and Budget, among others—to
agree on an executive order implementing
the plan. :

I fact, even after all of the parties were
believed to have agreed, if grudgingly in
some cases, to a final order, Secretary of

Defense Harold Brown complained per-.

sonally to President Carter on Thursday
about an aspect dealing with the Defense
Department. However, White House aides
on Friday expressed confidence the matter
could be ironed out in a manner all the
agencies involved “can live with’
Although the plan, basically, was to
shift OTP’s functions and responsibilities
to the new unit in Commerce, each of the
affected agencies saw in successive drafts

of the order language stripping it of
responsibilities and assigning them
elsewhere.

Last week, however, after additional dis-
cussions with the reorganization team
from OMB, Mr. Geller, who has been
serving as a consultant to Commerce,
helping in the establishment of the new
unit, pronounced himself satisfied with
the final version of the executive order
sent to the President for his signature.

Although the text of the order will not
be released until this week, enough infor-
mation about it has surfaced to make it
clear why Mr. Geller, at least, is satisfied.

First, with the help of Mary Jo Man-
ning of the staff of the Senate Com-
munications Subcommittee, Commerce
won a point in the last controversy over
the executive order that involved the
question of whether the secretary of com-
merce would be called, as the director of
OTP was, the President’s *‘principal ad-
viser” on telecommunications matters.
The problem was that OMB, it had been
agreed, was to be the President’s principal
adviser on procurement and management
of telecommunications systems.

The solution was to label OMB the prin-
cipal adviser in that respect, and the secre-
tary of commerce the principal adviser on
telecommunications matters in most other
areas—those relating to technological and
economic advancement of the nation, and
to the regulation of the telecommunica-
tions industries.

Furthermore, the order is understood to
assign NTIA the function of developing
and setting forth plans, policies and pro-
grams in those areas. However, NTIA in
that role will be authorized only to pro-
pose; the FCC and Congress will have the
power to dispose.

One area in which its authority is domi-
nant is in the management of the govern-
ment side of the spectrum. NTIA estab-
lishes policies governing the allocation and
assignment of that portion of the

His honor. The Gold Medal of the Inter-
national’ Radio and Television Society
was accepted on behalf of ABC Inc. by
ABC Chairman Leonard H. Goldenson
(1) from Giraud Chester of Goodson-
Todman, IRTS president. The occasion
was a dinner Wednesday night at New
York's Americana hotel, attended by 900
IRTS members and guests, the largest
crowd in the 19-year history of the
awards, The award, in the 25th annivers-
ary year of ABC's present ownership
and management, recognized “the
many innovations of this great company
which, under the leadership of [Mr]
Goldenson, has been so remarkably
successtul at doing things differently
that it has had a profound effect in shap-
ing: the development of broadcasting
over the past quarter-century” M.
Goldenson said innovation is the secret
not only ot ABC but of the broadcasting
business and pledged that ABC will stay
“in the forefront of innovation.”

spectrum, and all government agencies
must consult with NTIA.

Some on Capito! Hill who had been con-
cerned that the executive order would not
be consistent with the plan are not entirely
satisfied with the final draft. But one
staffer resolved doubts with the observa-
tion that Mr. Geller’s authority will de-
pend more on his imagination and
‘‘willingness to rock boats.”’

For the record, Mr. Geller was known as
an activist at the FCC.

InzBrief

President Carter is expected to name Robert
Pitofsky, 48, Georgetown University law professor
and associate of Washington law firm of Arnold &
Porter, to vacant seat on Federal Trade Commission.
Mr. Pitofsky said, "I do understand I'm to be nomi-
nated but had -no indication when White House
would make it official. He was former head of com-
mission's Bureau of Consumer Protection, once was
counsel to American Bar Association panel that con-
cluded commission should be abolished if it could not be improved.

]
Capital Cities Television Productions last week claimed still-grow-
ing tally of 136 stations (129 network affiliates) and 85% U.S. clearance
for The 45 Billion Dollar Connection, prime-time hour scheduled for
April 27. Special, exploring impact of U.S. dependence on foreign oil on
average American, is being distributed on barter basis.

(]
Cox Broadcasting’s Clifford Kirtland Jr. told stockholders in Atlanta
last week that first quarter sales are expected to rise 15% and operal-
ing income 25%.

Qube, its two-way cabie service in Columbus, Ohio, has cost Warner
Cable bundle: Company reported 1977 operating income of $8.6 mil-
lion and pre-tax income of $3.7 million; without Qube, it said, these
would have been $15.7 million and $11.5 million, respectively. Company
had revenues of $55.7 mitlion, up from $51.6 million in 1976,

a

FCC will ask for Supreme Court revlew of appeals court decision
overturning commission's rules requiring cable systems to provide
channels for public's use. Majority in 4-3 decision is Said to have in-
cluded Chairman ferris and Commissioners Washburn, White and
Brown. Dissenting: Commissioners Lee, Quello and Fogarty.

a

In sharp turnaround Time Inc.s video group turned in $6.1 million in
pretax profits in 1977 after losses of $1.9 million in 1976 and $2.8 mil-
lion in 1975, according to Time's annual report. Group's revenues rose
44% to $78.8 million. Home Box Office, which itself became profitable
in 1977 third quarter, was credited as major contributor to group's im-
provement.

a

Proposal to permit radio and television coverage of criminal trials
received major boost last week. American Bar Association's Standing
Committee on Standards for Criminai Justice, meeting in Washington,
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FCC enlists in
Carter campaign
on gobbledygook

Executive order does not apply
directly to commission, but
Ferris emphasizes agency’s
efforts to communicate clearly
by his presence at signing

President Carter last week signed an ex-
ecutive order designed to improve govern-
ment regulations by, among other things,
making sure they are written clearly and
simply,-and by involving the public in their
preparation.

The order applies to executive agencies.
But while independent regulatory agen-
cies, such as the FCC, are specifically ex-
empted—"‘‘l think their independence
should be preserved,” the President said
in comments at the signing ceremony—he
asked them to adopt applicable provisions
voluntarily.

He underscored that expressed wish in a
letter to the heads of 17 agencies. He said
it would be ‘‘useful’ if the agencies re-
ported to him and Congress on the

TOP OF THE WEEK
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1]

Cleaning up the ianguage. Among those present as President Carter signed the execu-
tive order last week mandating clear and simple English in government regulation (1 to r):
Hale Champion, undersecretary of healith, education, and welfare; Charles Ferris, chairman
of the FCC; Juanita Kreps, secretary of commerce; John O'Leary, undersecretary of educa-
tion; Robert Bergland, secretary of agriculture; Michael Blumenthal, secretary of the treas-
ury; Joan Claybrook. safety administrator, Department of Transportation; Jim Mcintyre,
director of the Office of Management and Budget, and the President.

progress they were making in their pro-
grams. He set a June 30 deadline, and
said, ‘I look forward to reviewing these
reports.”’

Furthermore, President Carter managed
to point up the role he saw for indepen-
dent agencies in the effort to improve gov-
ernment regulations by inviting two
regulatory agency chairmen to the order-
signing ceremony—FCC Chairman
Charles D. Ferris and Alfred Kahn, chair-
man of the Civil Aeronautics Board.

The President also singled out the FCC
action in rewriting the citizen band rules in
‘‘plain English>® as an example of the
results he hopes the executive order will
produce,

Like most of the other independent

agencies, the FCC had objected last fall,
when the order was issued as a proposal,
to a suggestion that the order apply to in-
dependent agencies. The commission said
that it is not subject to the directives the
President issues to the executive depart-
ments regarding their regulatory func-
tions. But it said it was already following
procedures designed to achieve the order’s
policy objectives.

Last week, however, Chairman Ferris’s
office acknowledged that the agency would
have to travel some distance to implement
fully the procedures outlined in the order.

For instance, the commission routinely
invites public participation in rulemaking
proceedings, not only through its press of-
fice but through its Actions Alert publica-

tion, which is mailed to some 500 groups.

However, the order also requires agen-
cies to make ‘‘early warning announce-
ments”’ of regulatory actions under con-
sideration. This would involve at least
semiannual announcements, which
would include the name and telephone
number of a responsible agency official.
Chairman Ferris’s office has been attempt-
ing to restore the three-month calendar
former Chairman Richard E. Wiley
published as a means of setting deadlines
for commission and staff, but has been
able to publish only one-month calendars.

The order also requires agencies to
analyze proposed rules to determine their
possible economic impact. The analysis
would be expected to include a statement

voted in favor of idea, in action that is expected to result in matter com-
ing to vote on floor of ABA’S House of Delegates in August.

[w]
FCC’s Field Operations Bureau has released study on evaluation of loud
commercials that asserts at least one third of TV commerciais are
“loud.” Report, by William Hassinger, notes experts in field have been
unable to arrive at accepted standards for judging loudness. But he says
method developed by FOB's Inspections Branch and employing CBS
Laboratories loudness level monitor provided evidence that about 35%
of 178 commercials examined in study were “loud” He says results are
believed to be true for television broadcasting generally.

[m]
Department of Justice was expected to file brief with Supreme Court
late Friday opposing FCC position in WBAI(FM) New York obscenity
(seven dirty words) case.

m}
James M. Aispaugh, president of H-R Stone Inc., New York, who began
with original H-R Representatives Inc. at its founding in 1950, has sold
his large stock interest in representative firm back to corporation and
has resigned, effective March 31. Saul Frischling, executive vice presi-
dent of H-R Stone, becomes president.

. m}

Seymour Horowitz, program director of wasc-Tv New York, to be
named VP-programing for ABC-owned TV stations.

Congress is in recess this week, and House Communications Subcom-
mittee Chairman Lionel Van Deeriin (D-Calit) is spending it in Por-
tugal as delegate to Inter-Parliamentary Union, body with representa-
tives from some 75 parliaments of world, considering problem of terror-
ism. After Congress resumes April 3, subcommittee continues staff work
on rewrite draft, plans another meeting of subcommittee members to
discuss cable and broadcasting issues perhaps this week or next, and
has scheduled hearings on sports antiblackout legislation in Miami April
28.

)
Merger talks between Combined Communications Corp., Phoenix,
and Gannett Inc., Rochester, N.Y (BroancasTinG, March 20), have been
cailed off.

D
Duke M. Patrick, 77, communications lawyer for Washington firm of
Hogan & Hartson until retirement in 1964, died in Washington March 19
following stroke. He was general counsel of Federal Radio Commission,
predecessor of FCC. Survivors include his wife, Gwendoiyn.

]
W. Edward (Ned) Cramer, 50, with wees.Tv New York 26 years, seven
as program director, and later director of broadcasting at CBS's wcau-Tv
Philadeiphia in 1971-72, was found dead March 12 on boat on which he
lived at World's Fair Marina in New York. Death attributed to natural
causes.
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On their own. A national publicity blitz behind Mobil Qil's prime-time
access network presentation of Between the Wars, a series of 16 docu-
mentary half hours featuring former CBS commentator Eric Sevareid as
narrator, began in Washington last Thursday night (March 23) with a
State Depariment-Foreign Policy Association reception for some 400
guests, including newspaper TV editors flown in from around the coun-
try. The series begins Wednesday (April 5), 7:30-8 pm. NYT, on a
50-station line-up; some $1.5 million has been budgeted for media sup-

of the problem involved, alternative ap-
proaches to dealing with it and the reasons
for choosing the one adopted. The com-
mission does not now do that.

A provision in the order requiring
“‘sunset’’ reviews has its counterpart in
commission policy. The provision is de-
signed to assure the elimination of ob-
solete regulations—the goal of the
FCC’s deregulation policy.

The chairman’s office noted that the
broadcast deregulation task force has as
one of its goals the simplification of com-
mission broadcast regulations. If suc-
cessful, the task force would accomplish
the principal goal of the President’s execu-
tive order—that regulations be ‘“‘as simple
and clear as possible.”’

Chairman Ferris put the problem this
way: ‘“To a great extent, the rules we have
involve lawyers talking to lawyers. It
should be the commission talking to the
people we regulate.”

FCC gets its
right and left
hands together
on a cable rule

Significantly viewed signals were
required under one rule, forbidden
under another for CATV systems;
now they're exempted from
network nonduplication policy

What some FCC officials call “‘a little cor-
ner”’ of the cable television network non-
duplication rules was turned by the FCC
last week, when by a 5-to-2 vote it ex-
empted from those rules the carriage of
significantly viewed signals.

To the majority, consistency in the treat-

ment of such signals was the virtue 10 be
prized: If a station is *‘tocal’’ in terms of
the off-air viewing it commands in a com-
munity and cable carriage is, therefore,
mandatory, it should not be treated as a
distant signal for purposes of the non-
duplication rule.

The protection that the rule was de-
signed to afford television stations against
outside signals would still be available, the
majority argued—but through waiver re-
quests. The burden of proving harm would
be shifted from cable systems to broad-
casters, where, Commissioner Joseph
Fogarty said, it belongs.

The question of whether to exempt dis-
tant signals that are significantly viewed in
a community —signals that are seen off the
air at least 3% of total weekly hours and
have a net weekly circulation of 25%—has
been plaguing the commission for some
time. In November 1976, the commission
concluded a rulemaking on the subject
with a decision not to exempt such signals
(BROADCASTING, Nov. 22, 1976). Instead,
it said it would adopt criteria for waivers.

That proved beyond the commission’s
ability. And when the matter came up at a
meeting last December, the new chair-
man, Charles D. Ferris, expressed ex-
asperation. He said rules requiring cable
systems to carry distant signals that are
significantly viewed but to black them out
when they duplicate signals of a local sta-
tion make the commission look
“ridiculous” (BROADCASTING, Dec. 19,
1977).

At the time, there was a question as to
whether the commission could reconsider
the gquestion on its own motion without &
rulemaking. Later, commission attorneys
said it could. In any case, the staff came
across a petition for reconsideration, by
Moscow TV Cable Company Inc., that
provided the basis for last week’s action.

The burden of arguing for retention of
the rule was carried by Commissioner Ab-
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port, in addition to spot announcements on stations carrying the show.
At left (| to r): Stan Moger, executive vice president of SFM Media Ser-
vice Corp., which cleared the access network; Judith Green, national
sales manager of wTop.Tv Washington, carrying Wars in that market;
Alan Landsburg, executive producer of the series, and Herbert
Schmertz, Mobil's vice president for public aftairs and a leading figure in
that company's battles with the conventional networks. At right: Hod-
ding Carter Il {I), assistant secretary of state, and Mr. Sevareid.

bott Washburn. ““If there is one rule that
can be protected, it’s the nonduplication
rule,” he said. ““The commission has been
consistent on this ... Qutside signals are
not local . . . When they duplicate local sta-
tion programing ... they detract from the
ability of the local station to provide local
service—the basis for television in this
country.”

And the deputy chief of the Broadcast
Bureau, Martin Levy, argued that the rule
is not burdensome for cable systems—
they must maintain equipment to imple-
ment the nonduplication rule in any
case—and does not deprive the viewer of
any programing. On the other hand, he
said, it protects local advertising—on
which the small-market broadcaster partic-
ularly relies—against capture by distant
stations.

But even Commissiotier Washburn con-
ceded the force of the consistency argu-
ment, as made last week by Commissioner
Tyrone Browrn. Commissioner Brown
noted that the significantly viewed test was
developed as a standard for *‘local’ sta-
tions. If the commission is interested in a
new definition, he said, he is prepared to
consider one.

Chairman Ferris sought to ease the
minds of broadcasters concerned about
the impact of the commission’s action.
First, he said, he too shares concerns ex-
pressed for small-market stations. (Mr.
Levy had suggested, without success, that,
at a minimum, the commission continue
to provide for protection of stations with a
circulation of 30,000 households in prime
time.) But, he said, ‘‘they would have the
wajver procedure if they are burdened.”

Joining Chairman Ferris and Commis-
sioners Fogarty and Brown in the majority
on the issue were Commissioners James
H. Quello and Margita White, both of
whom concurred in the result. Commis-
sioner Robert E. Lee joined Commis-
sioner Washburn in dissent.




Women are so fearful about breast cancer, they sometimes ignore
its symptoms. Until it’s too late. Our own Peggy Mann knéw all about
that fear. She had been through a radical mastectomy herself. As
producer of her own show, “At Home With Peggy Mann’'

she had learned that while fear cannot be banished, it can be eased
by reason and evaluation. Publicly and out in the open.

That's how our six-part series of half-hour programs, “Coping

with Breast Cancer: The Emotional Malignancy!,’ came to be aired.
Interviews were filmed at Duke Medical Center with surgeons,
radiologists, a plastic surgeon, physical therapists and cancer
researchers. They reported on advances in treatment and techniques.
Women, including Peggy Mann, who had undergone surgery for
breast cancer told about their experiences —in a positive way.

We think lots of women will be less frightened about breast cancer
because of Peggy's series. Many of them will live longer, too.

That's why we like to get things out in the open —once you know
about them, you're better prepared to deal with them.

WTVD-TV

Durham/Raleigh

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.
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CBS safeguards
on sports shows
already in works

Network prepares guidelines

to prevent recurrence of mishaps
such as tennis promotion for which
it's currently on the FCC grill;

ABC expects to be asked

about its precautions to avoid
repeat of boxing incident

The FCC gave CBS 30 days to explain
what steps the network is taking to avoid
further inaccurate promotions of sporting
events, such as those that occured with
several ‘“‘winner take all’’ tennis matches,
but the network was way ahead of the
commission,

CBS Sports has for months been taking
great pains to establish just such pro-
cedures—in unparalleled detail—and the
FCC is certain to receive a full briefing on
them when CBS complies with the com-
%i?sion's request (BROADCASTING, March

The keystone to CBS's efforts is CBS
Sports President (until April 15) Robert
Wussler’s 10-page memorandum on pro-
cedures that spells out for all employes of
the division exactly what needs to be
known about an event and who—from
standards and practices executives to on-
air announcers, dozens of people in all—
ngfds to know it (BROADCASTING, March
13).

Beyond that, however, a number of
“self-imposed’’ regulations have been ad-
ded since last spring to govern sports pro-
motion and advertising, according to Don
Wierderecht, director of communications
for the division. Those include, he said,
the use of generic instead of individual
photographs in advertisements to avoid
misleading viewers in the event that a
star—say, basketball pro Julius Irving—
ends up not appearing in a game as sched-
uled.

The division also is paying closer atten-
tion to its press releases, Mr. Wierderecht
said, making sure, for example, that copy
reads ‘‘is scheduled to appear” instead of
“‘will appear.”” And the ads also clearly in-
dicate whether an event is to be broadcast
live or on tape.

Less certain is what CBS's response will
be to two other matters of concern to the
FCC: the possibility that Mr. Wussler
made inaccurate statements during the in-
vestigation about promotional considera-
tions given to hotels, and efforts taken by
the network to correct the misinformation
broadcast concerning the purses in the
‘‘winner take all’’ tennis matches.

Asked about the former issue, Mr.
Wussler replied,'l do not feel as though
we committed any errors or broke any
rules or laws”” As for the latter, Mr.
Wiederecht noted, as did the FCC, that
announcer Pat Summerall had made one

on-air correction of the facts. It is not
known whether that announcement will
satisfy the FCC, or whether CBS will make
other attempts to set the facts straight.

Whatever the network’s response (o the
FCC, its tone is certain to be one of ap-
peasement. *‘[ think the over-ali effect [of
the investigation] has been a very positive
one,’ Mr. Wussler said in an interview
before the FCC’s censure. ‘‘Some of the
people around sports at this network and
at other networks and some of the people
who dealt with the networks were just very
naive. Sports is fact broadcasting ... and
we have taken the position that as a result
of that our people have responsibilities.
They can’t just sit there and say, ‘Nobody
told me.” They have to go out and check
and call. There hasn’t been enough of that
in the sports world.”

That attitude will also apply to the divi-
sion’s relationships with promoters, Mr.
Waussler said. Presumably the network will
note in its report to the FCC that it termi-
nated its relationships with the promoter
of the winner-take-all events, Bill Rior-
dan, since CBS took the unusual step of
issuing a press release to announce that
termination last summer.

Not referring specifically to Mr. Rior-
dan, Mr. Wussler characterized some
sports promoters as ‘‘fly-by-night opera-
tors”’ who don’t always deliver what they
say they will. “‘An organizer can be very
good at his business or he can be quite
sloppy at his business,”’ Mr. Wussler said.
‘‘He doesn’t answer to anybody but the
local bank ... We now write a very tough
contract. We ask far more questions than
we used to.”’

Over at ABC, expectations are that the
FCC will ask what steps have been taken
to avoid a recurrence of the negligence the
commission found responsible for the
problems with the cancelled U.S. Boxing
Championships tournament. James
Spence, senior vice president of ABC
Sports, said last week one response was to
have the division's boxing expert, Alex
Wallau, investigate the rankings of any
fighters appearing on the network to in-
sure their legitimacy. Mr. Wallau con-
ducted a similar investigation of the
scheduled participants in the U.S. Boxing
Championships, but his report concluding
that most of them were either unqualified
or ‘‘marginal” was ignored by executives
in the department.

Another recent action, besides the divi-
sion’s existing policies for assurance of ac-
curate promotion and the like, was the
drafting of a guidelines memorandum by
legal affairs vice president Charles A.
Smiley Jr. Mr. Spence described the docu-
ment as ‘‘multi-page,”’ but he said it was
for internal use oniy and not available for
release.

Sports executives at NBC, who face no
FCC action, say they want to keep it that
way. Accordingly, compliance and practices
Vice President Alan Gerson is in the pro-
cess of adapting a version of the network’s
compliance manual specifically for use in
relation to sports events. Mr. Gerson also
said that he or members of his department
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meet with promoters to discuss their
events before a contract is signed— ABC
does not take that precaution, according to
Mr. Spence—and that regular brainstorm-
ing meetings are held in the sports divi-
sion to discuss and analyze issues of com-
pliance.

Don Ohimeyer, executive producer of
all NBC Sports programs, explains the at-
mosphere this way: ‘I think it [the House
subcommittee investigation into network
sports] scared a lot of people,” he said.
‘‘People are going to be a lot more
cautious. Sports television now faces a
very important period where we are going
to have to police ourselves or have laws
made for us."”

A gloomy Dann
looks at the
future of TV
programing

at CBS

and NBC

Former CBS program chief sees
those two networks going in for
more stunting to win back viewers,
resulting in drop in quality,
sponsors and affiliate ciearances

CBS-TV and NBC-TV face a ‘‘critical”
period in the coming year as soaring pro-
gram costs and failing series chip away at
revenues and force more desperate sched-
uling tactics which in turn will drive away
advertisers, affiliates and viewers, in the
opinion of Michael H. Dann.

Mr. Dann, head of programing at CBS
from 1963 to 1970, now a TV consultant
for Warner Cable Corp. and others, made
his gloomy predictions to members of the
National Academy of Television Arts and
Sciences at a luncheon in New York last
week. Pointing to the dismal success ratio
of CBS’s and NBC's new series entries
this season — 235 shows, none of which won
their time periods, according to his calcu-
lations—Mr. Dann foresees those net-
works resorting by necessity to more one-
shot specials, miniseries and expanded
episodes of the successful shows they do
have. Reminded that NBC and CBS pro-
gramers have promised less stunting next
year, Mr. Dann replied, “‘Don’t believe
pronouncements, especially from current
executives.”

The increase in those maneuvers will
bring a simultaneous need to cut costs
elsewhere, Mr. Dann believes, and he ex-
pects the over-all quality of programing to
bear the brunt. His prediction: Imitation
will replace experimentation, lowest-com-
mon-denominator fare will take prece-
dence over the more esthetic values of
such shows as NBC-TV's Holocaust and
King this year, and news, chiidren’s and
daytime programing also will suffer.

‘““Historically, when top management
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WJR-Radio's own J. P. McCarthy, the fellow who wakes our
listeners every morning with his “Music Hall” show, helped raise
the money the Detroit PA.L. needs to keep kids on solid instead
of thinice.

As the driving force behind the “J. P. McCarthy Police Athletic
League Golf Tournament,” J. P. helps raise more than $100,000
annually. And that's over half the sum the PA.L. needs to run

its year-round inner city athletic programs.

And through his golf tournament, J.P. helps publicize how much
the P.A.L. means to Detroit. And how our city's police officers
coach the kids on their own time.

That's community involvement. And that’s one of the things
WJRis all about.

WIR

Detroit

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.




has faced excessive program costs, they
cut back substantially on program expen-
ditures,”* Mr. Dann said. ‘“You can’t get as
quick an okay, [because] they can't afford
it ... Next year’s season will not be a bet-
ter season compared to what we have on
now. We'll all be riding coach —it will be an
era of frugality.”’

The chief reason for the failures of
CBS’s and NBC's $140 million-worth of
new series this year, Mr. Dann said, was
the lack of strong programs with which to
surround them for support (the ‘‘ham-
mock’ theory of programing, which Mr.
Dann said ‘‘has always been the key™ to
successful introduction of new shows). He
believes that, beyond luck, the only way to
overcome those odds is to develop new
series forms, as represented by the success
of such programs as Laugh-In and All in
the Family. “*Tragically,” Mr. Dann said,
no new forms were in evidence this
season. And since he sees nothing new in
the works for next year—including sex,
which he says has increased in permissive-
ness but not so much in frequency—Mr.
Dann envisions no threat to ABC-TV's
dominance until at least 1982-83.

In areas of the industry outside the net-
works, Mr. Dann predicted the following
repercussions:

m For stations—There will be more
refusals to clear network programs, not be-
cause the quality of the shows is bad, but
because their ratings will be low. The affili-
ates will therefore be more in the market
for syndicated product, much of it origi-
nal, since the availability of off-network
reruns will shrink with the number of suc-
cessful network shows.

m For advertisers-‘‘Large blocks of
money are leaving the networks,” Mr.
Dann said, *‘because they can’t get the
consistency [with all the schedule disrup-
tions]”” If Bristol-Myers wants to in-
troduce a new deodorant on March $5, a

Second time around. Former CBS-TV
program chief Michael Dann said in a
speech last week (story above) that
history has shown that viewers will re-
main loyal to their favorite shows even to
the extent of watching rerun episodes.
The prime-time ratings for the week of
March 13-19 bear out that theory. Ten
reruns made it into the top 20 shows,
seven Of them betonging to ABC-TV
(Laverne and Shirley, Three’s Company,
Happy Days, Charlie’s Angels, Love
Boat, Barney Miller and Eight is
Enough) and three CBS (M*4*S*H and
two specials, The Easter Beagle and The
First Easter Rabbit). ABC won the week
with a low 18.8 average to CBS's 18.3
and NBC's 17.1. That makes it 25
weekly wins for ABC since Sept. 5, 1977,
compared to CBS's two and NBC-TV's
one. ABC said its string of wins now
represents the most a network has
dominated primetime since 1963-64,
when CBS won every week of the
season. ABC is now shooting to top its
1977-78 record of 35 weeks in first
place.

make-good a month later doesn’t interest
a product manager, Mr. Dann said.

m For program suppliers—*‘It’s going
to be a great era for suppliers,” Mr. Dann
said, because of the increased demand for
product on both the network and station
levels. “‘I suggest to you that the suppliers
will have a lot more strength and clout
than they’ve ever had before.’

Mr. Dann said after his speech that he
had been asked to re-enter the network
arena in a job other than programing (a
pressure cooker to which he has said he
would not want to return but he would not
say who offered or whether he would ac-
cept. He made several references during
his speech to recent phone conversations
he has had with Fred Silverman, whom
Mr. Dann hired at CBS-TV and who is now
waiting to assume the presidency of NBC.

‘Hulk’ is only hit
among latest tryouts

CBS show scores a 36 in its
second outing; ‘Brockleman’
does respectably for NBC

Among the most recent crop of new series
to appear on the prime-time schedules of
the three commercial networks, there ap-
pears to be one new hit: CBS-TV’s The In-
credible Hulk.

In its second week as a regularly sched-
uled program, Hulk (9-10 p.m. Friday
NYT) scored a 36 share on March 17, two
points higher than its premiere episode a
week earlier and 11 points higher than its
lead-in, Wonder Woman. Husbands,
Wives and Lovers, another new CBS show,
follows Hulk at 10-11 p.m. It moved from
a 26 share its first week to a 30 in its sec-
ond with the help of weaker-than-usual
competition from NBC-TV (a 28-share
Dean Martin special instead of the usually
strong Quincy).

Hulk and Husbands are the only two of
the newest entries 10 win their time
periods, and although instant hits may be
considered rarities, many of the new
shows have but a few weeks to prove them-
selves. (Hulk and Husbands are not in
that category; both are to be left on in-
definitely.)

Of the two premieres during the week of
March 13-19, NBC-TV’s Richie Brockle-
man, Private Eye was the strongest con-
tender, turning in a 29 share in a face-off
with CBS’s Hulk. Brockleman was in-
troduced in an earlier episode of The
Rockford Files, which he replaces for five
weeks, and the test of whether he can hold
Rockford’s viewers should come in ensu-
ing outings. CBS premiered Sam, Jack
Webb’s new cop-and-dog show, on Tues-
day (8-9 p.m.). It pulled a 24 share, better
than both its predecessors in that time
period, Celebrity Challenge of the Sexes,
and its competition from NBC, the new
Chuck Barris Rah Rah Show (8-9 p.m.),
which continued an apparent slide to obli-
vion with a 16 share. CBS’s Shields and
Yarnell showed little improvement follow-
ing Sam, pulling an 18 share. Reruns of
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ABC's Happy Days and Laverne and
Shirley wiped them all out with 41 and 45
shares, respectively.

Two shows slipped in their second out-
ings: CBS’s The Return of Captain Nemo
(8-9 p.m. Wednesday) had a 24 share
against regular competition. It had done
four points better against specials in its
premiere a week earlier. ABC’s Having
Babies (10-11 p.m. Tuesday) dropped four
points from its premiere, to a 28 share.

Of entries that have been on a few
weeks longer: NBC-TV’s Quark (8-8:30
p.m. Friday) and Project UFO (8-9 p.m.
Sunday) are still slipping, with 23 and 28
shares respectively (although UFO faced
specials competition from CBS on March
19). CBS’s new Monday night lead-off half
hours, Good Times (8-8:30 p.m.) and
Baby, I'm Back (8:30-9 p.m.) re-entered
the picture after a week’s hiatus for a
special, and both dropped drastically to 20
shares. They faced NBC’s Little House on
the Prairie, which concluded a two-parter
in which one of the little girls goes blind.
That was the top-rated show of the week
with a 46 share. Against it, ABC tried
again with Lucan, which pulled a 32 share.

Finally, ABC’s new Fantasy Island and
How the West Was Won are holding steady
as substantial new hits, with 37 and 35
shares, respectively.

T S i

Dallas, derby and disco

Rich Texas ranchers, pretty Pittsburgh
roller-derby girls and infatuated New York
teen-agers are the subjects of three new
series hopefuls that have been given short-
run tryout slots on the prime-time sched-
ules of CBS-TV and NBC-TV.

For five weeks beginning April 2, CBS
will move Dallas, a one-hour drama that
picks up where the movie ‘‘Giant’” left off,
into Carol Burnett's 10-11 p.m. NYT time
period on Sunday. Leonard Katzman is the
producer for Lorimar Productions.

On NBC, Little House on the Prairie
will be put out to pasture for four weeks
for two new sitcoms, Roller Girls (8-8:30
p.m.) and Joe and Valerie (8:30-9 p.m.).
Roller Girls, a James Komack production,
centers on the adventures of the Pitts-
burgh Pitts, a female roller-derby team.
Joe and Valerie portrays two teen-aged
lovers from blue-collar families who fall in
love at a discotheque. Bernie Kahn is the
producer.

Roller Girls: It's the Pitts.




The North Texas territory gels its fair share of lornados.

And when a twister hits there’s not much you can do about it
except batten down the hatches.

That's why during the 1977 school year WBAP placed special
radios in the office of each superintendent of the 116 North
Texas school districts...radios that are automatically activated
when our station broadcasts local emergency messages such as
tornado alerts and warnings.

WBAP is the first station to provide this kind of service. And as
members of the North Texas community, we're proud to pioneer
this concept. Especially if it means better protection for our
children and peace of mind for their parents.

At WBAP, we're here to serve people. Rain or shine.

WBAP

Dallas/Fort Worth

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.




High court is
asked to hear
case alleging
that TV drama
inspired crime

NBC, KRON-TV ask Supreme Court
to review $11-million suit

tiled three years ago claiming
‘Born Innocent’ scene prompted
similar attack on young girl

NBC and KRON-Tv San Francisco have
asked the U.S. Supreme Court to consider
whether a broadcaster can be sued for
negligence in presenting a drama because
persons might imitate a scene and commit
a criminal act that causes injury.

At issue is an $11-million suit that in-
volves the broomstick-rape scene of a
young girl in Born Innocent a television
motion picture NBC broadcast—and
KRON-Tv carried—on Sept. 10, 1974. The
mother of an 11-year-old girl brought'suit,
claiming her daughter, who was 9 at the
time, was attacked by girls who wielded a
Coca-Cola bottle in an attack allegedly pat-
terned after the one shown on the network
- (BROADCASTING, Oct. 14, 1975).

The trial judge in the case dismissed the
suit. He agreed with NBC’s contention
that the First Amendment protects broad-
casters against such suits (BROADCASTING,
Sept. 20, 1976). He said, ‘‘The state of
California is not about to begin using
negligence as a vehicle to freeze the crea-
tive arts.” .

However, the mother appealed, and the
California Court of Appeals overturned
that decision. It directed the lower-court
judge to hold a jury trial on questions of

.

fact that had been raised (BROADCASTING,
Nov. 14, 1977). The court said that,
**despite First Amendment protections,”
the plaintiff is entitled to attempt to show
that the broadcast of the movie “resulted
in actionable injuries.’”

NBC and KRON-TV, in urging the
Supreme Court to review that decision,
said the plaintifl’s theory that ‘‘the tort
[wrong] of ‘imitation’ may, consistently
with long-standing First Amendment
principles, be permitted to survive' is
“simplistic ... novel ... insidious ...
[and] unbounded’ The suit claims, the
petition for review added, that those who
create and exhibit artistic works are liable
for injury caused by imitation of any aspect
of the expression, ‘*no matter how
depraved the actor who actually causes the
injury.”

Furthermore, the petition argues the
trial itself, regardless of the outcome,
would have a potential inhibiting effect.
For even if NBC and KRON-Tv prevail on
one or another of their defenses —that, for
instance, the assailants in the incident had
not seen the program—the “tort of ‘imita-
tion™' would survive. And if the peti-
tioners lost, “‘the range and variety of the
entirety of the creative arts’’ would be
*‘chilled”’ during the ‘““months or years"
of appeals.

T e i S
A soap from Syndicast

Still another syndicated soap opera—
following Y&R Ventures' High Hopes and
JWT Syndication’s Gold Coast—was en-
tered in the marketplace last week as Syn-
dicast Services wired stations about The
Unknown, a daily barter vehicle it’s pursu-
ing for this fall.

The series, to be produced by Time-Life
Productions, was described as involving a
young woman ‘‘who is granted a strange

L o
.
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Keeping up. In the wee hours of Monday, March 20, Dick Cavett, Public Broadcasting Ser-

vice President Lawrence Grossman and British actress Jean Marsh held forth at the con-
clusion of PBS's Silver Marathon, 30 hours of continuous national programing that con-
cluded the system’s 16-day-long Festival ‘78. As public stations were calcuiating viewer -
pledges received during the annual event, PBS reported preliminary lotals of $12,465,431,
with an estimated $3 million support in "off-air" contributions yet to be counted. WNET(TV)
New York, which served as national headquarters for the marathon, reported $1,008,019 in
pledges from 37,411 viewers in its service area (up from its pre-marathon goal of $750,000
from 30,000 viewers). WeTattv) Washington reported a "record-breaking” total of $363,183
from 10,236 viewers. Last year's festival netted $8.5 million, according to PBS.
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power of vision’’ and a man ‘‘who seems
to know more than he should’’ and is ‘‘the
mysterious gift-giver who weaves through
[her] life .. In exchange for airing the
half-hour series with national advertising
(Syndicast said it was close to signing ad-
vertisers last week), stations would be
given three or four local minutes per
episode.

Syndicast also began offering four one-
hour documentaries from Witness Pro-
ductions’ What Do We Know Now That
We Didn't Know Then series. The shows
being produced, and available for cash, are
“World War II Dirty Tricks,” ‘‘UFQ's”’,
‘‘Jack the Ripper’’ and “The Romanov
File.’ One-a-month play is expected
beginning in September.

All the drama that's
fit to broadcast

‘Times’ forms a TV production
firm and plans to offer access
documentaries in January;
company makes debut with show
on the Oscars this week

The New York Times hopes to break into
series television next January. It has its
sights set on prime-time access play for 13
half-hour documentaries called Portraits
of Power: Those Who Shaped the Twen-
tieth Century.

Production is a joint venture of the
newly formed NYT Productions and the
Toronto Star’s Nielsen-Ferns documen-
tary arm. But for historical perspective,
the Times has gone in-house.

The series editor is military corre-
spondent Drew Middleton, who will be
handling segments on Adolf Hitler,
Winston Churchill and Charles De Gaulle.
Harrison Salisbury, former Moscow and
China correspondent as well as assistant
managing editor, is responsible for Joseph
Stalin and Mao Tse-Tung. Turner
Catledge, former Washington corre-
spondent and executive editor, will have
Franklin Roosevelt.

Following an introductory first episode,
each leader will be profiled in two half
hours. There will be a common narrator
(yet unnamed) throughout, and the series
writers also will offer on-camera com-
ment.

The distribution method for the series
has not yet been decided; taking charge
there will be the TVS Network.

Although the series isn't planned for
airing until January, NYT Productions in
a smaller way is to make its TV debut this
week with Fifty Fabulous Years: Film-
makers Salute Oscar, 2 90-minute syndi-
cated special TVS has been selling in ad-
vance of ABC-TV’s carriage of the
Academy Awards ceremony April 3.

The special was produced by the Robert
Wold Co. in association with NYT Produc-
tions (which provided background
material. By early last week, 15 stations,
including the Metromedia group, had
bought it.




Friday dawned clear and cold...and most people were at work
when the blizzard blasted across Lake Erie. By three o'clock
that afternoon, Buffalo and Western New York were in the midst
of the Blizzard of '77. That's when WKBW moved into special
emergency atert programming.

The lucky ones were marooned at their places of employment.
Others were missing, and families were stranded without food or
heat. Entire lowns were shut down. For the next twelve days
emergency condilions prevailed. WKBW became the emergency
message center for the community.

Staff members camped out at the station. They answered calls,
matched helpers with those who needed help, gave instructions
on how to detect frostbile, drive in 60 mph winds and...survive
It was months before the damage could be repaired. And we'll
talk of the Blizzard of '77 for generations. But we survived the
wall of white thal enclosed our world. We pulled together...

and we pulled through.

WKBW

Buffalo

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.




Paul Harvey among
45 |IERT winners

Total of 806 entries screened
in annual competition

The Institute for Education by Radio-
Television at Ohio State University, spon-
sor of the annual Ohio State Awards for
broadcasting, has presented its 1978
Director’s Award to Paul Harvey, radio
and television commentator. The Direc-
tor’s Award recognizes ‘‘a person or orga-
nization for a unique and significant con-
tribution through broadcasting, who, in so
doing, has enhanced the role of broadcast-
ing in international, intercultural or inter-
personal relations.”’

The following 44 Ohio State Award win-
ners were selected from 806 entries and
are recognized for ‘‘meritorious achieve-
ment in educational, informational and
public affairs broadcasting, with the hope
that this recognition will encourage and
stimulate the quest for excellence in the
production of such programs.”’ The awards
were presented last month in Columbus.

Radio

Bonneville Productions and Church of Jesus
Christ of Latter-day Saints, Salt Lake CityO If You
Love 'Em, Tell 'Em.

CBC/“Ideas™, Toronto O Bob Harrington, the
Chaplain of Bourbon Street.

CBS News New York O Newsmark.

Community Connection/A Public Affair, Denver
O High Time.

Councilt of Ministers of Education, Toronto D Mis-
sion to the Green Planet

Johnson Foundatton, Racine, Wis. O Conuversations
from Wingspread.

KSJN(FM)/Minnesota Public Radio, St. Paul O
Ashes to Ashes and Dust tv Dust.

NBC Radio O The First Fabulous Fifty.

Ontario Educationat Communications Authority,
Toronto O The Neturalists® Notebook . .. with Arthur
Black.

Provinciat Educationai Media Centre, Burnaby,
B.C. O Soundscape.

South Carolina Educationat Radio Network, Co-
lumbia O American Popular Song with Aleec Wilder
and Friends.

WBZ{AM) Boston O BZ Living.

WCBS(AM) New York O Have We Given Up on Our
Schools?

WHA(AM) Madison, Wis. O Remembering Aldo
Leopold. .

WQXR(AM) New York O Napoieon, a Musical Saga.

Television

ABC News New York 1 Madness and Medicine.

ABC-TV, New York O Roots.

Agency for Instructionai Television, Bloomington,

Ind. O The Heart of Teaching: the Parent Crunch.

Agency for Instructional Television and Ken-

tucky Educational Television Network,

Bloomington, Ind. O The Universe and I: the Atlantis

Connection.

Alberta School Broadcasts/Cinetel Nine, Ed-

rES}nlon. Alberta O Katei Seikatsu: Japanese Family
ife.

Dave Bell Associates, Holiywood O Values and

Morality in School.

CFCF-TV Montreal O Special siation citation.
Group W, New York O Six American Families: the
Pasciaks of Chicago.

lowa Public Broadcasting Network, Des Moines
O See How They Run.

KERA-TV Dallas O The Stages of Preston Jones.
Network for Continuing Medtcal Education, New
York O Hyperlipidemia and Heart Disease.

New Jersey Public Television, Trenton O Equality.
New York Department of Aging, New York O Get.
ting On.

Ontario Educational Communications Authority,
TorontoO Symphony.

Martin Tahse Productions, Los Angeles O ABC
After School Special

University of Mid-America, Lincoln. Neb. O The
Lakota: One Nation on the Plains and Japan: The Liv-
ing Tradition.

WAVE-TV Louisville, Ky O A New Day in the Moun-
tains.

WBNS-TV Columbus, Ohio O Winter School.
WETA-TV Washington and WNET(TV) New York O
USA: People and Politics.

WEWS(TV) Cleveland O Feelin' Fine.

WGBH Educationai Foundation, Boston O Nova
series and episode, "The Business of Extinction.”
WKYC-TV Cleveland O Home and Montage.
WMAQ-TV Chicago O Special atation citation.
WNBC-TV New York O Sight and Sound: [ Am Old, I
Am Old.

WRC-TV Washington D A Woman Is ... Homeless.
WTTWI(TV) Chicago O Guess Who's Pregnant.

NBC hires away ABC’s
‘Good Morning’ producer
for new daytime show

NBC-TV announced last week that it had
hired Woody Fraser, executive producer of
ABC-TV’s Good Morning, America, to
produce a new live Monday-Friday
daytime program that will start ““later this
year”’

The new program will be oriented
toward women, topical in nature and
feature talk and other entertainment, NBC
authorities reported. They said it would be
scheduled around midday but that no time
period or start date has yet been assigned.
Mr. Fraser, NBC said, will leave ABC in
May.

It was clear that NBC officials con-
sidered the signing of Mr. Fraser a coup.
Under his direction Goeod Morning, Amer-
ice has edged closer and closer to NBC’s
Today in the ratings.

Robert E. Mulholland, NBC-TV presi-
dent, said that ‘‘Woody Fraser has been
the guiding spirit behind Good Morning
America during the period of that pro-
gram’s growth on ABC. He is a superb
production talent and an innovator with a
clear idea of how to use television effec-
tively and interestingly. All of us at NBC
are delighted he’ll be working with us.”

Mr. Fraser helped develop the Mike
Douglas Show in 1961, later produced a
succession of series with Dick Cavett,
Della Reese, Steve Allen and other per-
sonalities and returned to the Douglas
Show for a three-year stint as executive
producer before joining Good Morning,
America in 1976.

Mr. Fraser wasn't the only old Good
Morning, America hand NBC hired last
week. It also hired Michael A. Krauss, a

Broadcasting March 27 1978
38

former producer of that show, now 2 free-
lance producer, to become producer of To-
day, effective in early April. NBC News
sources said the position was essentially a
new one: that Doug Sinsel, who had held
the title of producer, would become pro-
gram director, which is more in keeping
with what he has been doing under the
producer title.

e e e

Antiabortion segment
in Lutheran show
rejected by NBC Radio

The International Lutheran Laymen’s
League claimed to have been caught
“completely off-guard’” NBC said it was
following company policy. In what’s un-
derstood to be a first since the Lutheran
Hour began its weekly run ocn NBC Radio
in 1956, the network rejected a script.
Turned down was an antiabortion submis-
sion for April 9, ‘“The Sanctity of Life’

The Lutherean Hour is carried by 32
NBC Radio affiliates, many in major mar-
kets. Over-all, the International Lutheran
Laymen’s League said, the show is aired
by about 1,000 stations, the majority of
them taking it on a sustaining basis. It’s a
paid religious program on NBC Radio as
well as on the Mutual Broadcasting and In-
termountain networks; the league said the
latter two networks haven’t raised any
questions about airing the *‘Sanctity’* pro-
gram.

NBC told the league it ‘““does not sell
time for the presentation of views on con-
troversial issues’’ Tommy Thompson, the
league’s manager for domestic radio, ad-
mitted that the program’s subject was
more ‘‘volatile” than most, but charged
that “NBC is telling us the church can’t
talk about anything controversial”” The
league, however, does not plan to pursue
any FCC or court action.

After the rejection, the league sent let-
ters to the NBC-affiliated stations, offering
the program outside the network. By last
week, Mr, Thompson said four indicated
they would be running it, including
wBAL(aM) Baltimore. He expected more to
follow.

Christophers go to 12

Twelve television specials were honored
last week with Christopher Awards for
‘‘their contribution to the portrayal of the
highest values of the human spirit through
their works”’ in 1977. The programs cited
were Abide With Me (BBC/Public Broad-
casting Service); The Body Human: The
Miracle Months (CBS); CBS Reports: The
Fire Next Door (CBS), The Gathering
(ABC); Georgic O’Keefe (PBS); The Hob-
bitt (NBC):; Jesus of Nazareth (NBC);
Just a Little Inconvenience (NBC); Mary
White (ABC); Minstrel Man (CBS);
Something for Joey (CBS); and Tut: The
Boy King (NBC). Awards are presented by
the Christophers, an ecumenical mass
media organization,

b
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We did it through the Sixteenth Annual Children’s Rehabilitation
Foundation Telethon...one of the oldest in the nation.

For 20 consecutive hours, from March 11 through March 12,

we televised the live fund-raising from Shea's Buffalo Theater.
On hand as host we had TV personality Jack Smith.

Also appearing were comedian Marty Allen, recording stars
England Dan and John Ford Coley, singer Cavril Payne,
contemporary songstress Linda Bennett and a slew of media
personalities from the Buffalo area.

And how did we do? Between our “main” telethon and the many
regional groups who collected donations throughout Western
New York, we raised over half a million dollars!

At WKBW we're involved in more than show business.

We're also involved in the business of helping people.

With events like the Children’s Rehabilitation Foundation Telethon,
a Buffalo institution.

WKBW-TV

Buffalo

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.




Alaskan group
tries to put
station renewals
in deep freeze

Citizen group files petition to
deny licenses of five stations,
claiming fairness, logging and
clipping viclations among others

Alaskans for Better Media (ABM), the
citizen group that has become a focus of
controversy within Alaska as a result of a
series of challenges to station sale and
renewal applications, has done it again.
Last week, it petitioned the FCC to deny
the renewal applications of Northern
Television’s five stations—KBYR(AM)-
KNIK(FM)-KTvA-TV Anchorage and
KFRB(AM)-KTVF-TV Fairbanks.

The petition, which fills one 414-page
volume and is backed up by two volumes
of exhibits, details 16 major charges. One
is that Northern Television is using the
stations unfairly, and in violation of com-
mission rules in connection with the con-
troversy over conserving wilderness in the
state, and another that ‘‘the heads of the
other two commercial television stations
in Anchorage’” had ‘‘threatened’’ KIMO-Tv
Anchorage with retaliation if it reached an
agreement with ABM.

ABM, a coalition of environmental, In-
dian and women’s groups, began its peti-
tioning campaign in November 1977, with
an opposition to the proposed $3.5-million
sale of Midnight Sun Broadcasters’ three
television and four radio stations to Mid-
night Sun Broadcasting. In December, it
petitioned the commission to deny the sta-
tions’ renewal applications (BROADCAST-
ING, Jan. 9). Subsequently, ABM filed
against the renewal of KiMO-Tv.

The conservation issue involves a dis-
pute within the state regarding conflicting
proposals as to whether 25-35 million or
80 million acres should be protected from
development. ABM contends that North-
ern Television used its stations to promote
the more limited program and that, in the
process, it violated the fairness doctrine
and the personal-attack, logging and spon-
sorship-identification rules. ABM says the
campaign was evidently begun as an effort
to attract a major share of the $74,000 that
the state, which favors the more limited
proposal, had authorized for an advertising
campaign on the issue.

The allegation regarding attempted ‘‘in-
timidation” of KIMO-Tv was based on
statements that Duane Triplett, president
of that station, is said to have made to
ABM representatives. According to ABM,
Mr. Triplett said that the heads of the other
two commercial television stations in
Anchorage told him that if KIMO-Tv
reached an agreement with ABM, ‘‘the
other stations would try to see that KIMO-
Tv suffered the consequences; they were

prepared to retaliate against. Triplett in
some manner, such as running him out of
business.”” ABM said it was ‘‘clear Mr.
Triplett was referring to Northern Televi-
sion’s A.G. Hiebert and Midnight Sun’s
Alvin O. Bramstedt.

Another charge is that KTvAa-Tv—
through its participation in a “‘scheme’” of
the Anchorage Associated Broadcasters—
tied access to public service time to finan-
cial contributions to the association in
such-a manner that financial well being
determined the selection of PSA's. ABM
also said KTvA-TV’s participation in the
plan involved a violation of the logging
rules (the spots should have been logged
as commercial matter, according to ABM),
and raised the likelihood of-a violation of
the “‘lowest unit rate” rule (the station
didn’t include the value of the PSA time
in calulating the lowest unit rate that would
be charged to political candidates) and of
the antitrust law (barring conspiracies in
restraint of trade).

The petition also alleges that KTva-Tv
and KTVF-Tv have clipped their CBS net-
work programing in order to provide time
for more local commercials, that the
Northern Television’s community leader
and general public surveys were invalidly
conducted, that programing of some of the
stations was neither responsive to ascer-
tained needs nor in compliance with 1974
proposals, and that the licensee violated
the commission’s equal employment op-
portunity rules.

ABM’s activities have received con-
siderable attention in the press in
Anchorage and Fairbanks. Northern
Television’s Mr. Hiebert contributed to
the controversy with an editorial broadcast
on KTVA-TV in December, urging viewers
to write the FCC in support of the pro-
posed sale of the Midnight Sun stations.
Mr. Hiebert’s rejection of ABM's request
for time to respond to the editorial pro-
vided grounds for another fairness
doctrine violation complaint in the peti-
tion.

The challenges have stimulated a rash
some 700 pieces of mail to the commis-

e
Better late than never. Office of
Telecommunications Policy employes
have been startled to receive copies of
a merit promotion plan from Acting
Director William J. Thaler. Not only did
employes think it an odd procedure for
an agency that was due to go out of
business In matter of weeks—functions
and personnel are to be absorbed into
the Commerce Department's National
Telecommunication and Information Ad-
ministration by April—but they also
wondered about an explanation in a
paragraph stating, “There are presently
no career ladder positions in QTP If
career ladder positions are identified at
a later date, [an appropriate amend-
ment] will be .., published .. " Dr. Thaler
said the notice was issued in response
to a Civil Service Commission com-
plaint last year that OTP had no merit
promotion plan.
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sion—most of them, as ABM notes in its
petitions, filled with criticism and, in some
cases, abuse of the citizen group. A large
part of the mail is made up of petition
forms that were published in Alaskan
newspapers under the sponsorship of
“‘Alaskans in Support of Alaskan Broad-
casters.”” ABM attributes that attitude to
the “‘distortion” of its petition “‘by certain
media, particularly one newspaper,” and
to the fact that, it says, politicians have
used it as a ‘‘whipping post.”

Political
preoccupation
at the FCC

Reasonable access provision and
definition of legally qualified
candidate are subjects of inquiries

The FCC is seeking help from the broad-
casting industry, members of the public
and anyone else with ideas on how it
might modify its implementation of laws
and regulations dealing with political
broadcasting. It has initiated an inquiry on
whether it should adopt guidelines or rules
to make sure that federal candidates re-
ceive ‘‘reasonable access” on radio and
television. And it has proposed revising its
definition or a legally qualified candidate.

Both issues have caused problems for
the commission over the years. And the
commissioners’ March 16 discussion on
those subjects indicated there may be
problems ahead in resolving the ‘“‘reason-
gbl)e access’’ issue (BROADCASTING, March

0).

For instance, Chairman Charles D. Fer-
ris indicated he felt candidates were not
being given proper consideration in dis-
putes with broadcasters as to what consti-
tutes reasonable access. ‘‘It bothers me
that we don't give equal weight to the
judgment of candidates as to the judgment
of licensees, as to what is wise in the con-
duct of a campaign,’”’ he said.

To which Commissioner James H.
Quello replied with some heat that there is
**a big difference’” between the “‘self-serv-
ing’* views of a candidate seeking air time
and a licensee’s ‘‘journalistic’” decisions
as to when to “‘give time.’

“‘Sell, not give,” said the chairman.

That point aside, Commissioner Joseph
Fogarty sided with Commissioner
Quello—something, Mr. Fogarty noted, he
does not do often. “I'd hate to see a
Vegetarian Party candidate have a say as to
what time he will have on a station or that
he will get time on the news, That should
rest with the licensee,” he said.

Since Congress in 1972 approved an
amendment to the Communications Act
authorizing the commission to revoke the
license of any station that does not afford
reasonable access—either through sale or
gift of time—~to a candidate for federal of-
fice, the commission said, it has developed
a general policy of deferring to the reason-
able good faith judgment of stations in

7 P



“..As long as their kids are warm at night, why should they care?”
Alot of tenement dwellers, like the one quoted above, thought
nobody cared. If the housing codes in existence had been
enforced, it might've helped. But they weren't.

So tenants in substandard housing went without

heat and water for days. They borrowed water from neighbors or
local bars, stored it as best they could, and complained.

WROW listened. Then we ran our series on Albany's antiquated
housing code. City officials admitted changes were needed,

then defended their actions and previous legislation.

But since the series ran, there have been more inspectors,

more inspections, and a new Chief of the Housing Bureau. Most
important, a line of communication has been opened, from tenant
to Bureau. Things still aren't perfect, but they've improved.

And they’'ll keep on improving.

Because now there’s two-way communication,

and that's where the road to improvement starts.

WROW

Albany

One of the stations of

CAPITAL CITIES COMMUNICATIONS.
We listen too.
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AMERICA'S OUTSTANDING MEDIA BROKERS » A COAST TO COAST NETWORK

Please Welcome

James Thrash

Mr. [ames Thrash to the Atlanta office of Blackburn & Company. A former
stockholder and director of Turner Communications Corp. and General Man-
ager of WRET-TV/36 in Charlotte, [im's excellent record includes positions
with Pacific & Southern Broadcasting, Westinghouse Broadcasting, CBS and
Time, Inc. With over 20 years of broadcast and print media experience, [im
will be concentrating on the Southeast.

Alan C. Tindal
We are also pleased to announce that Mr Alan C. Tindal has joined
Blackburn & Company. A former director of WWLP-TV in Springfield,
former owner of WSPR in Springfield and founder of WOKW in Brockton,
Massachusetts, Alan brings over 30 years of experience to our firm. A Past

President of the Massachusetts Broadcasters, Alan will be working out of our
Washington office and concentrating on the Northeast.

BI_ACKBURN&COMPANV,INC.

RADIO ¢ TV « CATV = NEWSPAPER BROKERS / NEGOTIATIONS = FINANCING « APPRAISALS

WASHINGTON, D.C. CHICAGO 60601 ATLANTA 30381 BEVERLY MILLS 90212

(202) 331-3270

20006 333 N, Michigan Ave. 400 Colony Square 9465 Wiishlre Blvd.
3/27178

1725 K Street, N.W. (312) 346-6460 (404) 892.4855 (213) 274-8151
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determining what constituies reasonable
access. It said it has attempted to strike a
balance between the rights of federal can-
didates and the obligations of broadcasters
1o present political as well as other types of
programing. And in the process; it has de-
veloped some general guidelines—if only
a few candidates are involved, for in-
stance, they would be entitled to prime
time.

The inquiry being initiated asks
whether new, specific requirements are
necessary. The notice asks comments on
whether general guidelines should be
adopted and, if so, what they should be. It
also asks if the commission should, in-
stead, adopt rules, and whether specific
regulations could be written (o accommo-
date the diffferences in the number of can-
didates and offices from one area to
another.

Another question grows out of the con-
troversy that erupted last year when the
commission said noncommercial stations
were required by the law to accept, at no
charge, commercial messages of a political
candidate. Should a different interpreta-
tion of the access provisions be applied to
noncommercial, educational stations than
1o commercial stations?

Those questions tie in with the proposed
revision in definition of a legally qualified
candidate. The commission asks if it
should require stations to afford reason-
able access to federal candidates as soon as
they are determined to be legally qualified
candidates under commission rules.

However, the commission feels its pres-
ent definition of a legally qualified candi-
date is inadequate. (It covers any person
who has announced his candidacy, is eligi-
ble to hold office, and has qualified for a
place on the ballot or has publicly commit-
ted himself to run as write-in candidate
and has made a substantial showing that
he is a bona fide candidate for nomina-
tion.)

The commission noted that under that
definition a write-in candidate could be-
come legally qualified far in advance of the
time that other candidates could qualify
for a place on the ballot. And if a station
allowed a write-in candidate to purchase
time beforc candidates could get on the
ballot, the latter would not be entitled to
protection of the equal-time law.

Accordingly, the commission proposed
applying to write-in candidates the time
limits that localities and states set for fil-
ing and certification of ballot status. The
commission also said its definition of
legally qualified candidates does not cover
candidates seeking nomination other than
through a primary, general or special elec-
tion.

Nor does the definition provide ade-
quate criteria for determining who is a
qualified candidate for President or Vice
President. Under the commission’s pro-
posals, a person who qualified as a candi-
date for either of those offices in one state
or made a substantial showing he was a
bona fide candidate would be considered
legally qualified in all states.

The commission asked for comments by
May 1 on the various proposals.



Changing Hands

Announced

The following station sales were an-
nounced last week, subject to FCC ap-
proval:

8 Kyak(aM}-KGOT(FM) Anchorage and
KIAK(aM) Fairbanks, Alaska: Sold by Big
Country Radio Inc. to Prime Time of
Alaska Inc. for price said to be in excess of
$3 million. Seller is owned by Richard C.
Cruver, Glenn S. Miller and Robert W.
Fleming, who have no other broadcast in-
terests. Buyer is principally owned by Mar-
tin Hamstra and Robert Brown, owners of
KWYZ(AM) Everett, Wash. Others with in-
terests in buyer are Dr. and Mrs. William
Lucas, Washington state restaurateurs,
and George Akers, Seattle attorney. Kyak
is on 650 khz with 50 kw day and 25 kw
night. KGoT is on 101.3 mhz with 26 kw
and antenna 66 feet below average terrain,
K1AK is on 970 with 5 kw full time.

8 Kprro(aM) Riverside, Calif.: Sold by
Progress Broadcasting to Inland Empire
Broadcasters for $780,000. Seller, wholly
owned by Dick Clark Television Produc-
tions, owned by music producer and
television personality, Dick Clark, has no
other broadcast interests. Buyer is prin-
cipally owned by Howard N. Fisher, vice
president and general manager of station,
who has no other broadcast interests.
KPRO is 1 kw daytimer on 1440 khz.

8 WGCH(AM) Greenwich, Conn.: Control
of Greenwich Broadcasting Corp.,
licensee, sold by estate of George Cook
Stevens to John T Becker for $600,000.
Estate, which holds 56% of station, has no
other broadcast interests. Mr. Becker, 32%
owner of station, has no other broadcast
interests, WGCH is on 1490 khz with 1 kw
day and 250 w night.

8 WMOG(AM) Brunswick, Ga.: Sold by
Radio Brunswick to Burrows Broadcasting
for $500,000. Seller is principally owned
by William G. Brown and Clifton G. Moor,
each of whom owns 50% of WPCF(AM)-
wPEM(FM) Panama City, Fla.; one-third of
wTiF(aM) Tifton, Ga., and 47.5% of
WAY X (AM)-WLTE(FM) Waycross, Ga. Buyer
is 55% owned by Robert T. Shircliff,
Jacksonville, Fla., management consul-
tant, and 45% by Robert Burrows, owner
of Eau Claire, Wis., Pepsi-Cola Bottling
Co. WMOG is on 1490 khz with 1 kw day
and 250 w night.

8 KTGR(AM)-KTGC(FM) Columbia, Mo.:
Tiger Broadcasting Co., licensee, sold by
Robert Neathery Jr., Laurel Thompson
and Richard Bradley to Tiger Broadcasting
Corp. for $365,000, plus $75,000 covenant
fiot to compete. Mr. Neathery has minor
interests in KUKU(AM) Willow Springs,
Mo., and KALM(FM} Mammoth Springs,
Ark., and is principal owner of cable
television systems in West Plains, Thayer,
Alton, Willow Springs and Branson, all
Missouri, and in Mammoth Springs. Mr.
Thompson is station manager of KwPM-
AM-FM West Plains, and Mr. Bradley is
president and general manager of Magic

Circle Network, Springfield, Mo., radio
station rep firm. Buyer is owned by W. J.
Wheeler president and 17.8% owner of
KHOZ-AM-FM Harrison, Ark., and 25%
owner of local cable television sytem.
KTGR is 250 w daytimer on 1580 khz.
KTGcis on 96.7 mhz with 3 kw and anten-
na 160 feet above average terrain. Broker:
Ralph E. Meador.

® Kcon(am) Conway, Ark.: Conway
Broadcasting, licensee, sold by Madge W.
Clayton, Billy E Johnson and his wife
Rosanne H. to group headed by Paul
Coates for $384,000. Sellers have no other
broadcast interests. Mr, Coates is general
manager of kxaR(aM) Hope, Ark. Neither
he nor any other buyer has other broadcast
holdings. Kcon is on 1230 khz with 1 kw
day and 250 w night.

8 WMIL(FM) Waukesha, Wis.: Sold by
Stebbins Communications to Darrel
Peters Productions for $325,000. Seller is
owned by Paul M. Stebbins who has no
other broadcast interests and is requesting
waiver of three-year rule to recover losses
incurred in operating station. Buyer is
owned by Darrel Peters, vice president and
general manager of wLoO(AM) Chicago.
WMIL is on 106.1 mhz with 19.5 kw and
antenna 180 feet above average terrain.

8 KTCH-AM-FM Wayne, Neb.: Sold by
Theodore S. Storck to KTCH Inc. for
$265,000. Seller has no other broadcast in-
terests. Buyer is owned equally by Dean D.
Craun, Clyde D. Petrossi Sr., Ronald D.

Shaw and Donald E Dolejs. Mr. Craun is
president and general manager of KHUB-
AM-FM Fremont, Neb. Others are
Nebraska businessman with no broadcast
interests. KTCH is 500 w daytimer on 1590
khz. KTCH-FM is on 104.9 mhz with 3 kw
and antenna 115 feet above average ter-
rain.

8 Kprus(aM) Pueblo, Colo.: Sold by Quix-
ote Broadcasting to Rocky Mountain
Broadcasting for $225,000. Seller is owned
equally by Rex R. Miller, Clifton H. Gar-
diner and L. W. Newcomb, who also own
KPUB-FM there. Buyer is owned equally by
William James Engler, KPUB sales manager
and news director, and Leo R. Smen-
towski, Colorado Springs accountant.
KpuB is 1 kw daytimer on 1480 khz.

® Ksuz(aM) Port Neches, Tex.: Sold by
L&R Broadcasting to David Livingstone
Missionary Foundation for $200,000.
Seller is principally owned by Lester J.
Ledet, president, who has no other broad-
cast interests. Buyer is nonstock, nonprofit
corporation with no other broadcast in-
terest. Billy James Hargis, foundation
president, is Tulsa, Okla., evangelist. Ksuz
is a 500 w daytimer on 1150 khz.

® Kcin(aM) Victorville, Calif.: Sold by
Dynamic Radio Broadcasting Inc. to
Sidney King for $160,000. Seller is prin-
cipally owned by Roger P. Brandt, who has
no other broadcast interests. Buyer is
former vice president and general man-
ager of Kvoc(aM) Casper, Wyo. KCIN is

f
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500 w daytimer on 1590 khz. Broker:
Biackburn & Co.

® Other station sales announced last
week include: Kpca(aM) Marked Tree,
Ark.: KNFB(FM) Nowata, Okla.; KPRB(AM)
Redmond, Ore.; KSvN(aM) Ogden, Utah,
and KRTR{aM} Thermopolis, Wyo. (see
page 80).

Approved

The following station sales were approved
last week by the FCC:

B Kram{aM) Salina, KiCcT(FM) Wichita,
both Kansas: Sold by Jaco Inc. to Journal
Star Stations for $3 million, plus $1 mil-
lion covenant not to compete. Seller is
owned by Mack Sanders, owner of KBIL-
AM-FM Liberty, Mo.; KECK(AM)-KHAT{(FM)
Lincoln, Neb., and KTOW{(AM)-KGOW{FM}
Tulsa, Okla. Mr. Sanders has sold KOOO-
AM-FM Omaha for $1.2 million (BROAD-
CASTING, Jan. 9), and has received com-
mission approval of his purchase of
WENO(AM) Madison, Tenn. (Nashville) for
$750,000 (BROADCASTING, Oct. 17, 1977).
Buyer is wholly owned by Peoria (IIL.)
Journal Star Inc., principally owned by He-
nry P Slane and Elizabeth T. Heidrich,
publisher of Peoria Journal-Star and
owner of Kssstam) Colorado Spring;
KBMY(aM) Billings, Mont.; KNOX{(AM)-
KYTN(FM) Grand Forks, N.D., and wAzy-
AM-FM Lafayette, Ind. John G. Enoch is
vice president and general manager of
broadcast division. KFRM is 5 kw daytimer
on 550 khz. KicT is on 95.1 mhz with 100
kw and antenna 500 feet above average
terrain.

B WIRc(AM)-WXRC(FM) Hickory, N.C.:
Sold by Foothills Broadcasting Inc. to
Broadcast Ltd. for $825,000. Seller is prin-
cipally owned by estate of Edmond H.
Smith (co-executors are Mr. Smith’s
widow Margaret and A.J. Burgess) and
Joseph A. Moretz, None has other broad-
cast interests. Buyer is owned by Thomas
A. Swatzel Jr. (40%) and William A.
McDonald 11T and Jerry W. Oakley (30%
each). Messrs. Swatzel and McDonald are
Hickory businessmen with no other broad-
cast interests. Mr. Qakley is owner of
wFBS(AM) Spring Lake, N.C. WiRCis 1 kw
daytimer on 630 khz. WXRC is on 95.7
mhz with 27 kw and antenna 350 feet
above average terrain.

| WMas-aM-FM Springfield, Mass.: Sold
by Valley Broadcasters Inc. to Lappin
Communications Inc. for $550,000. Seller
is principally owned by Marvin Sameth
and his sister, Marcia L. Bernstein, both of
Scarsdale, N.Y., who have no other broad-
cast interests. Buyer is owned by W.
Robert Lappin, president and chairman of
Pepsi-Cola bottling companies in Hartford
and New Haven, both Connecticut, and in
Springfield. He has no other broadcast in-
terests. Zachary W. Land, present general
manager of stations, will remain under
new ownership and assume added title of
vice president. WMAS is on 1450 khz with
1 kw day and 250 w night. WMAS-FM oper-
ates on 94.7 mhz with 22 kw and antenna
170 feet above average terrain.

B WwHy{(AM) Huntington, W.Va.: Sold by

Ohio River Broadcasting Corp. to
Abracadabra Inc. for $433,779.35, plus
assumption of $85,000 loan. Sellers are
Richard Hustead (85%) and Hercil Gartin
(15%), who have no other broadcast in-
terests. Buyer is owned by Bert Michael
Johnson (80%), his wife Judy (10%) and
his mother Margaret (10%). They own
Huntington hotel. Mr. Johnson is former
announcer-engineer with wsaziam), (now
wGNT) Huntington. WwHY is § kw
daytimer on 1470 khz.

® Other station sales approved last week
included: wsuz(am) Palatka, Fla.;
KANR(AM) Great Falls, Mont.; KRWS(FM)
and KHDN(AM) both Hardin, Mont.;
KXEO(AM)-KWWR-FM Mexico, Mo.;
KLMT(FM) Marlin, Tex., and KOBS-FM
Orange, Tex. (see page 82).

NLRB rules against
AFTRA in WPGC
“hot cargo” case

Law judge says clause in agency
contracts constituted illegal
secondary boycott; aithough still
subject to appeal, decision is

seen as protection for broadcasters

A radio station combination in the Wash-
ington market has won the first round of a
labor dispute that its lawyers argue is sig-
nificant to the broadcasting industry. An
administrative law judge for the Naticnal
Labor Relations Board found last week
that the Washington-Baltimore local of the
American Federation of Television and
Radio Artists violated laws against “‘sec-
ondary boycotts’” and ‘‘hot carge” con-
tracts by trying to force advertisers to ob-
serve its strike against First Media Corp.,
licensee of WPGC-AM-FM Morningside,
Md.

The case is not finished yet. AFTRA has
already notified the NLRB that it takes ex-
ception to the ruling, meaning that now
the agency board will have to consider the
issues, perhaps even hold oral arguments
before accepting or tejecting the adminis-
trative law judge’s decision.

The judge, Bernard Ries, found that the
AFTRA local has an unlawful ‘‘hot cargo™
clause in a letter that advertising agencies
are asked to sign pledging adherence to the
union’s codes. Under the clause, an agen-
cy agrees Lo go along with the striking
AFTRA performers who want to withdraw
their taped commercials from a station that
is the object of an AFTRA strike.

In the strike against wPGC, initially
brought by the station’s announcers,
AFTRA tried to enforce that clause,
threatening to bring suil against some
local agencies that continued to permit
AFTRA performers’ commercials to run
on the stations. The union argued that use
of taped commercials carrying the voices
of striking performers has the same effect
as if the performers were to cross the
picket line.

First Media, was concerned that the
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union had found a way to pressure it
through its advertising, a method which, if
successful, “would have been a powerful
strike weapon against WPGC,” Judge Ries
noted in his decision.

He ruled that the union had exceeded
the bounds of lawful economic boycotts,
saying that by trying to coerce advertising
agencies and producers to cease doing bus-
iness with the stations, it was engagingin a
secondary boycott, which is against the
law. He ordered the union to stop enfore-
ing the offending clause in the letter of
adherence.

On the broadcaster’s side, the judge’s
decision was welcomed as a blow for the
entire industry. Indeed, said Marshall Ber-
man of the Washington law firm, Dow,
Lohnes & Albertson, which represents
First Media, it may be “‘the most impor-
tant labor case in the history of the broad-
casting industry,” because ‘‘it goes directly
to the balance of power at the bargaining
table.” If the union can force advertisers Lo
withdraw their commercials from stations
in Washington, its but a short step, he
said, to apply like pressure on radio and
TV stations all over the country—and on
the networks. It is also conceivable, he
said, that the union could try to shut off
records, as well as advertising tapes.

Among those who share Mr. Berman’s
assessment of the case’s importance is the
National Association of Broadcasters,
which sent a letter over President Vincent
Wasilewski’s signature to the NLRB last
year, urging that the case be carefully con-
sidered by the full agency board.

But the attorney for the other side,
Thomas Powers of Cafferky, Powers, Jor-
dan & Lewis, disputed Mr. Berman’s
claim. Last week, he called the controver-
sial clause in the Washington-Baltimore
local’s letter of adherence ‘‘a local
peculiarity’’ that has “‘no national implica-
tions in terms of AFTRA " There is no
similar clause in the national AFTRA con-
tract, he said, and ‘‘assuming that we win,
you will not see the national at the next
negotiations trying to change the contract.
I just don’t think that will happen.”

Three licensees
get half-hearted
renewals by FCC

Cases in Houston, Columbus and
Tupelo aren’t strong enough

for ultimate sanction, although
last gets short-term license

The FCC commissioners, faced with
license renewal cases that some considered
almost too close to call, finally went with
the staff’s recommendations and renewed
all of them, although one is for only a
short term.

The short-termer was given to Tupelo
Broadcasting Co.s WELO-AM-FM Tupelo,
Miss., whose renewals had been opposed
by the local chapter of the National Asso-
ciation for the Advancement of Colored
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People and the Pollution and Consumers
Protection Foundation.

The other renewal cases involved Sky
Way Broadcasting Corp.s WvKO-AM-FM
Columbus, Ohio, and the University of
Houston’s KUHF(FM) and KUHT(TV). Both
were facing petitions to deny—Sky Way
from a group calied Concerned Citizens
for Broadcasting and the university from
the National Black Media Coalition.

In the Tupelo case, the staff said it had
examined such matters as alleged vio-
lations of the equal empioyment oppor-
tunity rules, fraudulent billing, misrepre-
sentations of commercial policy and of ser-
vice area, and mislogging.

The staff said its analysis indicated there
was no basis for a fine or for a hearing, but
no basis, either, for disqualification. So it
recommended renewing the licenses to
Feb. 1, 1979, which would mean the ap-
plications would have to be filed by Oct. 1.
Since Mississippi stations must file for
renewal again on Feb. 1, 1979, Tupelo
Broadcasting will file for renewal twice in
four months. )

With the licensee’s president, Birney
Imes JIr, in the audience, Commissioner
Joseph Fogarty, who said he did not know
the principals, gave his estimate of the
licensee: ‘‘either a bad administrator or
woefully inept. My own feeling is that he’s
inept.”’

As for the other cases, the FCC renewed
the Houston stations with the condition
that the university report on the TV sta-
tion’s EEO efforts and on the outcome of
a pending discrimination suit, and
renewed the Columbus stations with a
feeling of apparent uneasiness. The staff
said there was no merit to charges of EEO
violations (although the FCC did make
renewals subject to the outcome of two
discrimination complaints filed with the
Equal Empioyment Opportunity Commis-
sion), but for charges of payola and
plugola, it said only that the evidence
turned up was ‘‘inconclusive.’” The
licensee had been admonished by the FCC
in 1976 for lack of supervision over staff
that resulted in payola violations and in
the stations exceeding commercial limits.

In discussions of the Tupelo and Co-
Jlumbus cases, Commissioner Fogarty and
Chairman Charles D. Ferris expressed
concern about the lack of material in the
record as presented on which they could

make a finding with a feeling of confi-
dence. ““It’s a toss-up case,’” he said of Co-
jumbus. *‘I think we need more guidance
on how to handle these cases,”’ he said of
Tupelo.

At one point, Chairman Ferris sug-
gested holding oral argument to help the
commissioners decide on a remedy. “The
frustration here is that we don’t know what
remedy is warranted.”

The oral argument proposal did not take
hold. But Wallace Johnson, Broadcast
Bureau chief, suggested the staff -afford
more input when it routinely summarizes
and explains each case in a memorandum
that accompanies a proposed order sent to

the commissioners.
in other matters, the commission:

8 Voted to require stations that, until
an appeals court overruled the commis-
sion, had been exempt from requirement
of filing written EEO programs with their
renewal applications, to file them by June
30. The stations are those with between
five and 10 employes that filed their
renewal applications between Dec. 1,
1976, and Aug. 31, 1977. The commis-
sion, in response to the court’s decision,
reinstated what had been the original five-
employee cut off.

The chief of the Renewal and Transfer
Division, Richard Shiben, recommended
the requirement as, in effect, a benefit for

the stations invoived. He said that they .

will be required to file the reports at their
next renewal and, he noted, they wili have
to state what they have done in imple-
menting an EEQ program. Without a writ-
ten program during the license period,
they may have trouble af renewal time, he
said.

® Issued a notice of proposed rulemak-
ing that would require broadcast permit-
tees and licensees to respond promptly to
commission inquiries, and to tell the truth
in written statements to the FCC. The ex-
pectation that broadcasters be truthful
with the commission wouid not be new;
charges of misrepresentation have figured
in license-renewal hearings. But a rule
would permit the FCC to fine broadcasters
who lie to it, a sanction it now lacks.

® [ssued a further notice of rulemaking
designed to limit the installation and
operation of an FM translator importing
signals of a distant FM station to com-

e
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munity groups and others not associated
with the station. The proposals, which
would bar an FM station from either sup-
porting or installing a translator in a com-
munity beyond its service area, reflects
concern about FM licensees using transla-
tors as a competitive tool. But it would not
go as far as a National Association of
Broadcasters® suggestion that would bar
any translators beyond the primary sta-
tion’s service area if the area is served by
two local FM stations. In a related action,
the commission adopted a rule that would
enable it to terminate the authority of an
FM translator when circumstances in the
community had so changed as to warrant
that action.

Grand jury turns up
the heat in Denver

indictments are issued against
employes of a second statlon
for diary tampering, while two
KHOW executives are reindicted

Indictments have been issued by a Denver
grand jury alleging that employes of a sec-
ond radio station there tampered with Ar-
bitron ratings diaries. Two employes of
another Denver station were reindicted
after earlier charges were dismissed in
court for being incomplete (BROADCAST-
ING, March 20).

Daniei Davis, former morning drive
personality for KLz(AM) Denver, and Hal
Widsten, KLZ’s former program manager,
were charged March 16 with felonious
criminal impersonation and conspiracy, as
was Mr. Davis's wife, Paula. Harold
Moore, afternoon drive personality and
program director for KHOW(AM) Denver,
and Bud Elliot Stambaugh, KHOW's news
director, were reindicted on the same
charges.

According to an employe of KLz, about a
month ago Mr. Davis was dismissed for
breach of contract, and Mr. Widsten’s con-
tract expired and was not renewed. The sta-
tion’s management could not be reached
for comment last week, but Mr. Davis’s
lawyer, Danny Lozow, confirmed that the
dismissal was based on Mr. Davis’s refusal
to discuss the tampering allegations with
management at KLZ. Mr. Lozow said he
believed the reai reason Mr. Davis was
fired was that the station changed its for-
mat, and used the allegations as an excuse
to dismiss him. Mr. Moore and Mr. Elliot
{Mr. Stambaugh’s professional name) are
still employed at KHOW, and Gary Stevens,.
president of its owning company, Double-
day Broadcasting, has said he is ‘‘support-
ing the presumption of innocence.”

Richard Spriggs, Denver’s chief deputy
district attorney, said the three new indict-
ments allege that Mr. Davis received six
Arbitron diaries for the fall 1977 report
from a former wife, Janie Tucker Sherry,
who had been chosen by Arbitron to par-
ticipate in the survey. The diaries were
filled out to inflate the ratings of KLz and
of Mr. Davis’s program in particular, ac-
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cording to the indictments. Mrs. Sherry is
named only as a witness.

Mr. Spriggs said that Arbitron was
notified that the diaries might have been
forged just before they were processed. He
said a police handwriting €xpert in Denver
had identified the writing on them as
belonging to the Davises and to Mr
Widsten. A spokeswoman for Arbitron
said there are 1,886 diaries in the Denver
sample. Mr. Moore and Mr. Elliot are ac-
cused of filling out diaries from the spring
1976 report period. Those diaries were
destroyed by Arbitron before the indict-
ments in accordance with its standard pro-
cedure to keep them no longer than 11
months.

A court hearing was to have been held
last Wednesday (March 22) to arraign the
accused or to hear motions for dismissal of
the charges. Mr. Widsten’s attorney, Gary
Lozow, said his client would plead not
guilty without asking that the charges be
dropped in hopes of winning a speedy trial
‘“to get this thing behind him.”’ Mr
Widsten is currently unemployed, Mr.
l.ozow said, while Mr. Davis has re-
portedly taken over an American Bands-
tand—type program for KWGN-Tv Denver
Mr. Davis's attorney said he would file
motions “‘to gain some time’’ at Wednes-
day’s hearing, but he expects the case will
eventually come to trial.

Mike Dimanna, attorney for Mr. Moore,
said he would file another motion for dis-
missal of the indictments, again arguing

that the charges do not specify what crimi-
nal conduct is alleged. The grand jury re-
sponded to the dismissal of the first indict-
ments by submitting an eight-page
description of the charges—the first in-
dictment was one page in length—but Mr.
Dimanna feels the document is still too
vague. ‘‘Basically, they overreacted,’ he
said. *‘It still misses the entire point of
what we are talking about. If a charge 1s s0
indefinite that you can’t enter a plea, it's
difficult to proceed.!’ The district at-
torney’s office termed the dismissal a
“‘technicality.”’

Media Briefs

Better criteria sought. FCC Commis-
sioner James H. Quello has again called on
commission to institute rulemaking to es-
tablish ‘“‘more efficient and equitable
regulations governing standing’’ of mem-
bers of public to participate in commission
proceedings”’ Statement was in connec-
tion with commission decision denying
petition of Media Advocacy Center 10
deny application for sale of WEZE(AM)
Boston to New England Continental
Media Inc. (BROADCASTING, March 13).
Commission staff had told commission
petition appeared to be responsibility of
single individual. And Commissioner
Quello said commission finding that
““mere fact of petitioner’s residence’ in
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Boston confers standing is *‘ludicrous.”

Two are cleared. Senate has confirmed
nominations of John E. Reinhardt and
Charles W. Bray 111, currentiy director and
deputy director, respectively, of U.S. Infor-
mation Agency, to be director and deputy
director of new International Communica-
tions Agency, which replaces USIA April
1

e =]
Rosters set for first
performer royalty
hearing in Los Angeles

Broadcasters, labor, record
industry will all be on hand

Broadcasters are prominent on the list of
witnesses for hearings in Los Angeles this
week on Representative George
Danielson's (D-Calif.) legislation to create
royalties that radio and television and
other users of recorded music would have
to pay record performers and manufac-
turers. Among Ssix groups to be repre-
sented, the broadcasters have two panels
reserved —one for the National Associ-
ation of Broadcasters, the other for the
National Radio Broadcasters Association.

The hearings, before Representative
Robert Kastenmeier's (D-Wis.) Judiciary
Subcommittee on Courts, Civil Liberties
and the Administration of Justice, will
take place at the Beverly Hilton hotel
Wednesday and Thursday. Following is the
list of those scheduled to testify, in order
of appearance:

Wednesday, 9:30 a.m.

Organized labor: Jack Golodner, AFL-
CIO; Victor Fuenteabla, American Feder-
ation of Musicians, and Sanford Wolff,
American Federation of Television and
Radio Artists.

NAB: Carl Venters, WPTF(AM)/
WQDR(FM). Raleigh, N.C; Peter Newell,
KPOL-AM-FM Los Angeles, Willie Davis,
KACE-FM Inglewood, Calif; Major Short,
KOBH(AM) Hot Springs, S.D., and John
Dimling, NAB research vice president.

Los Angeles Philharmonic Orchestra:
Zubin Mehta, conductor; Ernest Fleish-
man, executive director, and Marilyn
Horne, soprano.

American Council for the Arts: Joel
Wachs, Los Angeles city councilman and
vice chairman of the National League of
Cities task force on the arts.

Thursday, 9:30 a.m.

Jukebox industry: Nicholas Allen,
Music Operators of America.

NRBA: James Gabbert, KiQi(aM)-
K101(FM)} San Francisco, KIKI(AM)
Honolulu, NRBA president; John Bayliss,
Combined Communications Corp., radio
division.

Recording Industry Association of
America: Stanley Gortikov, association
president; Alan Livingston, 20th Century
Fox Records, Stephen Stewart, Interna-
tional Federation of Producers of
Phonograms and Videograms; Joe Smith,
Elektra Asylum Records; Jerry Moss,
A&M Records, and Gene Norman, Cres-
cendo Records.
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Supreme Court to
review libel case
involving CBS’s’
‘60 Minutes’

Former Army officer’s $44-million
suit is accepted for review by

the high court; matter Involves
whether thoughts of journalists
are protected by First Amendment

The question of whether a public figure
who claims to have been libeled can probe
the thought processes of the journalists in-
volved to determine whether they were
motivated by malice is going to be ex-
amined by the U.S. Supreme Court.

The high court will take up the question
next winter in the context of a libel suit
that has taken on the trappings of a major
First Amendment case—the $44,275 -
000 suit former Lieutenant Colonel
Anthony Herbert filed as a result of a CBS
60 Minutes broadcast in 1973 he said
defamed him.

He petitioned the Supreme Court to
review the case after the U.S. Court of Ap-
peals in New York, in a 2-to-1 decision,
held that the First Amendment protected
journalists from questions concerning the
views and conclusions, tentative and
otherwise, they reached on the way tlo
completing work on their stories (BROAD-
CASTING, Nov. 14, 1977).

A factor in the controversy is the 1964
Supreme Court ruling requiring public
figures who sue journalists for libel to
prove “‘actual malice” —that the statement
in question was made ‘‘with the know-
ledge that it was false or with reckless dis-
regard of whether it was false or not.”

Mr. Herbert contends that if the appeals
court decision stands, potential litigants
may decipe that a public figure has, in
effect, no basis for a libel suit against a
journalist.

The Herbert suit, which has not yet
come to trial, names CBS; Mike Lando,
producer pf the broadcast in question;
Mike Wallace, 60 Minutes correspondent,
and the Atlantic Monthly, which later
published an article on the case by Mr.
Lando, as defendants. It grows out of a
segment that cast doubt on the former
Army officer’s contention that the Army
covered up atrocities by U.S. troops in
Vietnam.

There is no claim that the CBS newsmen
declined to discuss the 60 Minutes piece
with Mr. Herbert’s counsel. In fact, Mr.
Lando alone provided 26 volumes of
testimony—transcripts of interviews,
volumes of reporter notes, video tapes of
interviews and a series of drafts of the
telecast. Mr. Lando balked only when
asked a small number of questions regard-
ing his views and conclusions in preparing
the program; he said those thoughts were

protected by the First Amendment.

When Mr. Herbert's lawyers went to
court in an effort to compel testimony,
U.S. District Judge Charles S. Haight
granted the order. He said that since a
public figure *‘bore a heavy burden of
proving that an alleged libeler acted with
malice or in reckless disregard of the
truth,” Mr. Herbert was entitled to the
answers he sought.

The appeals court decision overturning
that opinion was written by Chief Judge
Irving R. Kaufman. Forcing the journalist
who must ‘‘question his conclusions’ at
every step, to divulge his thoughts, opin-
ions and conclusions, Judge Kaufman
wrote, would “‘strike to the heart of the
vital human component of the editorial
process.”

Reporters and journalists, he added,
“‘faced with the possibility of such an in-
quisition . . ., would be reluctant to express
their doubts. Indeed, they would be
chilled in the very process of thought,”’
and would take the safe course ‘‘of avoid-
ing contention and controversy.”’

The dissenting judge, Thomas J.
Meskill, upheld the view that a public
figure seeking damages for libel shouid be
permitted to inquire into journalists
thoughts. He said that was the purpose of
the lawsuit—10 expose the journalists’
thoughts and opinions to the light of
judicial review. “‘Obviously, such a review
has a chilling effect,” he said. “It is sup-
posed to. The publication of lies should be
discouraged.”

Miami media lose bid
to have law banning
secret taping reviewed
by the Supreme Court

WCKT(Tv) Miami and the Miami Herald
have lost their court fight to outlaw a
Florida statute prohibiting reporters from
secretly recording interviews. The U.S.
Supreme Court last week rejected their
petition to review a state supreme court
decision upholding the statute.

The station and the newspaper had con-
tended that the 1974 law-which makes it
a criminal offense to film or record a con-
versation without the prior consent of all
persons involved—is a hindrance to in-
vestigative reporting and violated their
free press rights.

They won the first round when a Dade
county circuit court judge declared the law
unconstitutional, and issued a temporary
injunction barring its enforcement
(BROADCASTING Jan. 31, 1977). However,
the state supreme court last October
reversed that opinion, and held the statute
to be constitutional. It said that the First
Amendment “‘is not a license to trespass
or to intrude by electronic means into the
sanctity of another’s home or office.”

The petition for Supreme Court review
failed by one vote. Justices William J.
Brennan, Byron White and Harry
Blackmun voted to hear arguments.

The media at bay? During a live, two-hour telecast (March 21, 9 pm.NYT), Terrorism —the
World at Bay, noncommercial wHyy.Tv Philadelphia and the Public Broadcasting Service
examined the worldwide problem and the roles and responsibilities of the world's media
in dealing with the coverage of terrorist actions. Jim Hoge of wHyv.Tv {I-r) interviewed, via
satellite, David Webster of the BBC, and Conor Cruise-O'Brien, editor-in-chief of The Lon-
don Observer. Via another satellite hook-up, Ron Ben-Yishai, political correspondent for the
israeli Broadcast Authority, also participated in the discussion. Mr. Cruise-O'Brien, who is a
former member of the lrish government, admitted that he had prohibited broadcast
coverage of some Irish Republican Army activities, "Our view on that was that the publiciz-
ing of these people on television, the mere appearance of them on it, gives them a point
which they want very much. One of the motivations of the terrorist is the quest for publicity,
prestige and glamor' He added: "1 think there is some ground for search of conscience by
the media, generally, on this, because there is a tendency towards complicity; there is a
tendency towards collusion.” Mr. Webster tried to defend broadcast coverage, however, and
sald, "We have to live with this phenomenon the same way that governments and the rest
of society have to live with it, We have to adjust without giving up our basic role in society”
He said even as well respected a news organization as the BBC has, at times, chosen “not
to broadcast" information "because we knew that it was possible that it could be picked up
by the terrorists." From Jerusalem, Mr. Ben-Yishai, whose Country has experienced the hor-
ror of terrorism perhaps more than any other, supported, "not enforced restraint, but con-
siderable cooperation. We journalists are not evil. We have one task. one duty: to supply

and provide the publi¢ with information.’
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EASTMAN 7250 FIILM

ANEW HIGH-SPEED FILM FOR “AVAILABLE DARKNESS?

[f you've ever had to pass up a story for lack of light, we'd like you to know about
new Eastman Ektachrome video news film high speed 7250 (tungsten).

It 1s a companion film to our Ektachrome video news film 7240 and uses the same
Process VNF-1 procedures. It 1s, however, far faster (EI 400), and it can be pushed two stops
and still provide you with an image of excellent broadcast quality.

It is an ideal solution for news assignments when additional lighting would be
Inappropriate or prohibitively expensive.

For available light, available twilight, or "available darkness,” Kodak has a film to
help you get the news. For literature or a call from one of our Sales and Engineering
Representatives please write: Eastman Kodak Company, Dept. 640, Rochester, N.Y. 14650.

Filmis good news.




1978

Mutual, the World’s Largest Radio Network, Launches a New Era in Broadcasting with Multiple
Program Transmissions via Westar Satellite to more than 500 Mutual Earth Stations throughout the
Continental United States, Alaska, Hawaii, Puerto Rico and the Virgin Islands.

Key radio station management and engineering personnel are invited to join the Mutual Broadcasting Representatives at
the NAB Convention, 10:00 A.M., Sunday, Aprii 9th, for a Special Champagne Brunch, Satellite and Sales Presentation that
will teature a spectacular audio-visual demonstration of the many advances that space age technology brings to the
broadcast industry. For an invitation to this special presentation and 20x24 full color entargement of this advertisement

suitable for framing, please send your name, titie and address to: Gary J. Worth, Executive Vice President.

&
)
mutual broadcasting system

1755 South Jeterson Davis Highway, Arlington, Virginia 22202, (703) 4852080




SpecialZReport

Big birds. These are artists’ conceptions of RCA Satcom (at left) and
Western Union Westar satellites in their geostationary
orbits 22,300 miles above the equator. The two Satcoms provide
24 transponders each for a system capacity of 48 video
or 28,000 duplex messages. The two Westars provide 12 transponders
each for a system capacity of 24 video or about 14,000 duplex
messages. Among Satcom customers: Home Box Office,
Christian Broadcasting Network and WTCG(TV) Atlanta. Among
Westar’s: Wold, Spanish International and the Public Broadcasting

Service. Upcoming: National Public Radio and Mutual Broadcasting System.

Satellites:
tomorrow is
here today

There’s a scramble among networks
and other program suppliers

to incorporate transmission through
space into their systems;

quallity, lower cost and technical
innovations that will be possible
cited by MBS, NPR, PBS and others

According to William Houser, director of
the Corporation for Public Broadcasting’s
satellite interconnection project, 1978 will
be remembered in the communications in-
dustry as the year domestic satellite dis-
tribution of programs became reality on a
grand scale—a situation Mr. Houser
believes is ‘‘analogous to the transition

from the propeller-driven airplane to the
jet”

Why satellites, and why today? Are they
just this year’s gadget, or will they prove —
as their advocates believe—to be the har-
binger of a new age in communication?

On March |, the Public Broadcasting
Service unplugged 24 of its member sta-
tions in the Southeast from their old
AT&T land-line interconnection and
switched them to Western Union’s Westar
satellite. By May 1, another 31 stations will
be receiving their PBS feeds via Westar,
and by the end of the year the public net-
work expects more than 270 television sta-
tions in all 50 states, Puerto Rico and the
Virgin Islands to be on line.

On March 3, the Mutuai Broadcasting
System filed with the FCC applications to
build more than 500 earth stations. When
that system is approved by the commission
and built, Mutual’s 780 affiliates will begin
receiving their network programing via
Westar, and, in the words of the radio net-
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work’s executive vice president, Gary
Worth, ““for the first time in 52 years”
network radio transmissions will experi-
ence a qualitative technical improvement.
Satellite distribution, Mr. Worth believes,
marks a ‘“‘quantum leap upward” in net-
work radio.

And National Public Radio, ‘‘a radio
network that depends on the goddamn
Postal Service” now, according to Presi-
dent Frank Mankiewicz, will at the end of
1979 follow PBS to Westar and begin feed-
ing its 200-plus affiliates up to four
different programs simultaneously at a
remarkably cheaper cost per hour than it
presently pays for only one program
transmission.

Satellites provide broadcasters with
greater programing flexibility at a lower
price, and, says Daniel Wells, senior vice
president for engineering and operations
at PBS, those two reasons alone make
them much more than an engineer’s toy.

Nor are those broadcast networks alone



in turning to the satellites. Home Box Of-
fice Inc., Time Inc's pay-cable service,
serves over one million subscribers via
RCA’s Satcom satellite. Others on that
satellite include Viacom’s Showtime En-
tertainment Inc., Madison Square Garden,
UPI Newstime, the Christian Broadcasting
Network, the PTL (People That Love)
Network, Trinity Network, KTVU{TV)
Qakland, Calif. and WTCG(TV) Atlanta.
Others on Westar are the Independent
Television News Association, Spanish In-
ternational Network, Hughes Sports Net-
work and Robert Wold Co. (see page 62).
The major television networks, ABC,
NBC and CBS, occasionally use one or
bot)h of the domestic satellites. (see page
62).

The FTL Satellite Network is now feeding Christian pro-
gramming 24-hours a day via RCA Satcom II, Tran-
sponder #2. Programs on the network represent a wide
variety ol denominational backgrounds. The PTL Club
with host Jim Bakker heads the list. Also available are
Oral Roberts, Robert Schuller, Jerry Falwell, Rex Hum-
bard, James Roblson, Ralph Wilkerson, Chico Holiday,
Tammy Faye Bakker, Don Storms, George Otis, Demos

Of all the broadcast satcllite users, PBS
is the farthest along in its construction.
When completed, the $39.5-million
system will allow the public network 1o
transmit up to four (it is to acquire a
fourth Westar transponder in 1980) pro-
grams simultaneously. PBS, then, will
have the capacity, allowing for time zone
delays, to transmit up 10 96 hours of pro-
graming a day. But, warned PBS President
Lawrence Grossman, ‘‘the satellite is a
tool. It makes it easier, but it is no
substitute for developing programing.”

Mr. Grossman is understandably hesi-
tant to wave the satellite’s flag too
enthusiastically. *‘The bottom line is still
the programing,” he contended. *“‘You
have to be careful not 1o confuse the hard-
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Shakarian, Christopher Close-Up, This
Is The Life and many more.

See us at the NCTA Convention in
New Orleans (Booth 859) or contact
Gary Deaner, PTL Satellite Network,
Charlotte, NC 28279. (704) 527-5350.

Horitage Villags Church & Missionary Fellowship. Inc
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ware and the programing. A good program
can be done whether you have a satellite
or not.”

But Mr. Wells is convinced that the new
system will allow PBS to generate ‘‘con-
siderably more service’ to its viewers.
One PBS project on the drawing boards,
for example, is an expanded, one-hour
version of its successful MecNeil/Lehrer
Report. It “*would be very expensive,” Mr.
Wells said, to distribute the longer news
program on PBS’s present terrestrial inter-
connection.

Here, too, the satellite’s flexibility will
play an important role. PBS would like to
see McNeil/Lehrer do more remotes than
it presently can. Seven uplinks—earth sta-
tions with the capacity (o transmit as well
as receive— are planned as part of the PBS
system. Located in various regions of the
country (Columbia, S.C., Tallahassee,
Fla., Hartford, Conn., Lincoln, Neb.;
Denver, and somewhere as yet undeter-
mined on the West Coast), the uplinks
will allow the affiliates t¢ provide instan-
taneous remote feeds which can either be
fed to the public system’s main origination
terminal (MOT) in suburban Washington
and then passed out over the system or go
directly to the affiliates without going
through the MOT at all.

Such flexibility, PBS believes, will open
the network to “‘gecgraphic and interest”’
consortia, said Mr. Grossman, that will
radically alter the television network con-
cept. For example, he said, an urban
affairs program produced in San Francisco
could be picked up by stations in New
York, Washingion, Boston and other big
cities while stations in the rural Midwest
or South could be showing another pro-
gram originating from the PBS uplink at
Lincoln. Or in markets such as Washing-
ton that are served by more than one non-
commercial television outlet, both shows
could be seen. The satellite, Mr. Grossman
said, will have the capacity, at once, ‘‘to tie
the nation together and then break it up
again.”’

Mr. Mankiewicz is equally excited by
the flexibility of the satellite. The NPR
system will have about 15 uplinks around
the country {cities tentatively planned in-
clude New York, Washington, Boston,
Atlanta, Los Angeles, Chicago, Min-
neapolis-St. Paul, and one in Texas}, and
Mr. Mankiewicz is convinced that local
stations will gain stature from the new
system. It will ‘“‘strengthen localism in
radio,” he said, but tend to *‘centralize”
television. He said the satellite will have a
“‘centrifugal’’ ecffect on radio but a
“‘centripetal’” one on television, where
production costs are significantly higher.
Furthermore, he said, ‘‘the opportunity
for non-Washington production increases
with the satellite.”’

{While being interviewed, Mr.
Mankiewicz was confronted with a classic
example of the limitations of NPR’s pres-
ent terrestrial distribution system. As the
network was broadcasting the recent
Senate Panama Canal debates, President
Carter held a news conference. *‘I have to
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decide,”’ Mr. Mankiewicz lamented,
whether to carry the Senate or the Presi-
dent. *“When we have the satellite, as a
matter of course we’ll do both and let the
station make the decision’’ as t¢ which to
air. NPR opted to carry the debate live and
delay the news conference.)

Nor is the enthusiasm for the new pro-
graming possibilities of the satellite
restricted to the noncommercial sector.
Mr. Worth at Mutual said that with its
present system ‘‘sporting events have to
compete for clock time with news.”” With
the satellite’s ““multiple transmission
capability,” he said, ‘‘that will no longer be
the case.”

Initially Mutual will be leasing three 15
khz channeis on Westar, ultimately ex-
panding to six. With those six channels,
Mutual anticipates ‘‘regional network
broadcasting’” of, for example, sporting
events. Affiliates interested in running one

of Mutual’s offerings, one of four South-’

west Conference football games being
played simultaneously, will have that op-
portunity while affiliates in other regions
will be able to carry some other program,
Mr. Worth pointed out.

The satellite will cause a *‘revolution in
this industry,”” Mr. Worth said. It will allow
Mutual *‘to offer programs national net-
works cannot do today’, such as stereo
music, and has the possibility of allowing
Mutual, for one, to deliver *‘three or four
programs simultaneously within a mar-
ket” 1t is really an ‘“‘extension of the

overTwo
Million
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April‘77:

We're Beaming
CBN&Satell'rte-rsemices

multiple formats’’ of local radio to the net-
work level, Mr. Worth said.

Mr. Worth's plans extend beyond the
present Mutual network. There are ‘7,000
radio stations to serve,” he said, and he
seemed convinced that Mutual, with its
expanded ability to transmit up to six
different programs at once, just might be
able to produce something for everyone.
He suggested, for example, that “some-
thing similar” to NBC Radio’s ill-fated
News and Information Service could be
developed and distributed at a significantly
lower cost to the network.

Mr. Worth was quick to point out, how-
ever, that at Mutual, at least, the satellite
‘“isn’t really a cost-saving measure.” In
fact, he said, the network presently spends
about $2.1 million a year on distribution,
and over the eight or nine years it will take
for Mutual to pay for lhe new system,
costs will be in the same neighborhood.
But, he also said that when the system is
fully operational, it will cost Mutual vir-
tually the same to distribute six different
programs as it now does to feed one.

The Mutual earth stations are being de-
veloped and manufactured by California
Microwave Inc. and maintained by
Western Union. The stations, each to con-
sist of a 10-foot receiving dish at each ter-
minal and studio equipment, will be in-
stalled and owned by Mutual.

At NPR, the satellite will reduce dis-
tribution costs for some programs from
$1,500 an hour to about $50, said Clyde
Robinson, who is heading the public radio
network’s satellite project. (Many of
NPR’s music programs are distributed on
tape via the mails, a process that forces the
network’s costs up considerably.) At pres-

_ent, said Sam Holt, vice president for pro-

graming, ‘“‘the distribution of some pro-
grams on tape is more expensive than the
production.”’

Mr. Robinson also said that NPR is find-
ing it less expensive to build earth stations
for its new affiliates than to hook them to
the AT&T system. “If you’re going to
spend $30,000-335,000 just to get a phone
line in, why not spend the same money to
get first-class service and give them a
range of choices that they would not have
otherwise?’* .

The important thing about any system
is, of course, what it will do for the listener
or viewer. Mr. Wells said the satellite
system will first result in reduced inter-
ference. Between Washington and
Spokane, Wash., he said, the PBS signal
passes through about 130 AT&T relay sta-
tions. At each, he said, there is a slight
degradation of signal quality. Over the dis-
tance-insensitive satellite system, how-
ever, there is “‘essentially only one relay.”
The signal quality *‘is much better,’ Mr.
Wells said, and that will result in home
viewers noticing “‘a lack of snow in their
picture’” and ‘‘improved sound quality.”

On radio, the listener will notice that the
“sound degradation that we associate with
distance” will have become virtually a
thing of another era. Those who remem-
ber the scratchy, almost incomprehensible
radio reports of the past that were
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Earthbound. Among the principal sup-
pliers of broadcast earth terminals:

Complete earth station systems
O Harris Corp., Quincy, IIl; Scientific-
Atlanta, Atlanta, and Rockwell Interna-
tional {Collins Commercial Telecom-
municalions Group-Broadcast Pro-
ducts), Dallas.

Earth station systems O Andrew
Corp. Orland Park, Ill; RCA Corp.. New
York, and R.F Systems Inc., Orlando, Fla.

Terminals O Farinon Electric, San
Carlos, Calif.

Terminal components O Hughes
Microwave Communications Products,
Tarrance, Calif.; Microdyne Corp.,
Rockville, Md., and Microwave Associ-
ates Inc., Burlington, Mass.

Other manufacturers can provide
broadcasters and cable systems with a
variety of products and services. Some
of these include California Microwave,
Comtech Communications, Fairchild In-
dustries. GTE International Systems and
Terra Com.

delivered over low-grade land lines will be
surprised, Mr. Holt said, when they listen
to NPR reporters on the new system.
‘‘Literally, they're going to sound like
they’re in the same room.”

(Mr. Holt and Mr. Mankiewicz said that
during experiments with the satellite,
some listeners complained that remotes
were rigged —that the reporter who was
said to be in the field was actually in the
studio. As a consequence, the NPR offi-
cials said, they are toying with the idea of
using less sophisticated microphones for a
while so listeners can grow accustomed to
the new sound quality.)

““The idea that you can listen to a pro-
gram live, 3,000 miles away, that has tape-
like quality has just been an unreasonable
expectation until now,”* said Mr, Holt.

The enhancement of signal quality on .
the satellite is a result, in part, of the
reduced handling of the signal that Mr,
Wells spoke of. But the satellite also allows
the broadcaster to start with a better grade
signal than can be passed through a ter-
restrial system. Most AT&T lines, for ex-
ample, are only five khz, adequate for
most veice transmissions but woefully in-
ferior to signals listeners have grown ac-
customed to on local FM sterec broad-
casts.

Sound for television, as well as radio,
over the satellite will be transmitted at 15
khz with only one percent harmonic dis-
tortion. Multiple sound channels will allow
for the simultaneous transmission of
stereo from the network plus 2 monaural
signal, which could be used for foreign
language translations, international
sound, commentary circuits or multiple
sound channels for instructional techni-
ques.

There will also be enough room on the
transponders for a network to upgrade its
nonbroadcast communications with affili-
ates. Mutual, Mr. Worth said, is planning a
“*hard copy” transmission to its affiliates
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world of entertainment.
Instantly.

In a quickly changing world, satellite com-
munications is steadily increasing the reliability
and flexibility of programming distribution.
Today via satellite, you can already pull in sports
events, live, from around the world, as well as
daily news feeds. Tomorrow there’ll be packages of
syndicated shows. And at Scientific-Atlanta where
we make earth stations and other products for
satellite communications, we’re ready to help tune
you in right now.

Nobody on earth knows more about earth
stations. Over 150 of our packages are in use
today around the world, standing up to the rigors
of operation in climates ranging from extreme cold
in Alaska to the hot deserts of Africa.

A Scientific-Atlanta package includes our
10-meter diameter antenna with automatic posi-
tioning equipment, our Model 414 4 GHz video

receiver, our Model 461 6 GHz transmit exciter
and up/down converters. All built especially for
satellite communications.

For receive and transmit, the package can
include such advantages as autornatic antenna
positioning with any satellite in the sky. Complete
frequency agility with automatic switching for
standby equipment. Optional remote control for
unattended operation. Maximum reliability via
automatic switched uplink and downlink elec-
tronics. And you’ll sleep better too, knowing
emergency help is available 24 hours a day
because Scientific-Atlanta maintains a network of
service centers strategically located across the
United States.

For more information, call Ken Leddick at

(404) 449-2000. Or write us. Sci en ti fic
Atlanta

United States: 3845 Pleasantdale Road, Atlanta, Ga. 30340, Telephone 404-449-2000, TWX 810-766-4912, Telex 054-2898
Canada: 6511 Atlantic Drive, Mississauga, Ontario, L5T 1C8, Canada, Telephone 416-677-6555, Telex 06-983600
Europe: 1-7 Sunbury Cross Centre, Staines Road West, Sunbury on Thames, Middlesex TW16 7BB, England,
Telephone Sunbury on Thames 89751, Telex 896015

See us at NAB—Booth 1205



More and more, they reach for the sky

The Public Broadcasting Service, Mutual
Broadcasting System and National Public
Radio may be the largest broadcast users
of satellites; but are by no means members
of an exclusive club. Here are some of the
other broadcast and cable services that are
now or soon will be fed via satellites:

Home Box Office O A subsidiary of
Time Inc., the pay-cable service began
transmitting to cable systems on the RCA
Satcom satellite in 1975, [ts signals are re-
ceived at 170 earth terminals and are fed to
260 systems. It programs eight to 12 hours
a day of movies, sports events and
specials. It uses two of Satcom’s 24 trans-
ponders.

Showtime Entertainment Inc.
D Viacom International’s pay-cable ser-
vice that started on Satcom earlier this
month. It uses two transponders eight
hours a day and is fed to about 50 cable
systems.

Madison Square Garden O Sporting
events ai the New York arena are dis-
tributed by UA-Columbia, a multiple
system operator, to 75 cable systems.
About 135 events are fed a year.

UPI Newstime O Aiming to start its
24- hour daily video feed in mid-April, the
new news service will be distributed to ca-
ble systems over one Satcom transponder

by Southern Satellite Systems of Tulsa,
Okla.

wrca(tv) AtlantaO Ted Turner’s in-
dependent UHF has enjoyed a
phenomenal success with cable systems
importing it as a distant signal. About 200
systems now carry the station, distributed
by Southern Satellite Systems via Satcom,
and others have applied to the FCC for
permission to import it. WTCG was the
first television station to go on a satellite
(Dec. 17, 1976).

Krvu(Tv) Oakland, Calif. D To be dis-
tributed by Satellite Communications
Systems Inc., Memphis (a joint venture of
Holiday Inns Inc. and Southern Satellite
Systems), the station expects 1o begin
transmissions by Aug. 1. It will be offered
to cable systems and as an in-room service
to hotels and motels—including some
1,700 Holiday Inns.

Christian Broadcasting Network
O The Virginia Beach, Va,, religious
broadcaster transmits 24 hours a day to ca-
ble systems from its own uplink. Dis-
tributed by its own carrier, Continental
Satellite Corp., by the end of 1978 it ex-
pects 1o construct earth stations in the 60
largest television markets for transmission
to broadcast stations, Presently using only
Satcom, CBN expects to go on Westar for

its new broadcast service.

The PTL Network O Another
religious broadcaster, based in Charlotte,
N.C., it will start transmissions to about
30 cable systems April 3. PTL plans ini-
tially to offer 20 hours a day over Satcom
but will soon move up to a full 24 hours.

Trinity Broadcasting MNetwork
0 The Los Angeles religious broadcaster
plans to go on Satcom April 30. It has built
an uplink in Los Angeles and a downlink
at its station in Phoenix. Others are
planned. The network’s 24-hour-a-day
programing will be distributed by Robert
Woid Co.

Spanish International Network
O Using Westar, eight SIN affiliates re-
ceive 43 hours a week of Spanish program-
ing. Two SIN stations have their own
downlinks; another is under construction.
The other stations receive their feeds via
Western Union terminals.

Independent Television News As-
sociation O The 10 member stations use
Westar for an hour a day to distribute a na-
tional news service. ITNA is distributed by
Robert Woid Co.

Other firms, classified as carriers or ser-
vice coordinators, are also heavy users of
Satcom and Westar. Among them are
Robert Wold Co., Hughes Television,
American Satellite, RCA Alaska Com-
munications, Southern Satellite Service
and Satellite Business Systems.

that will allow the network to provide a
continuous wire service or relay traffic in-
formation without taking away from pro-
graming time. With that additional
capability, Mr. Worth said, Mutual *‘could
actually automate a station.”” That is, the
network could run an affiliate’s auto-
mation system with a series of sound cues
that would be inaudible to listeners.

The satellite will provide networks with
a ‘‘weaith of alternative programing”
possibilities, Mr. Worth said. It will put
them ‘‘back into the programing busi-
ness.”” With such a selection from which to
choose, *‘the decision as to what is going
to be heard’’ will, again, belong to the
local broadcaster. Networks, he said, will
become program ‘‘suppliers’ with a
variety of offerings, and the local general
manager or program director will “‘deter-
mine what he wants to carry.”

Mr. Mankiewicz is convinced that NPR
will be able to provide its member stations
with a *‘richer menu”’ of shows. Produc-
tion centers othgr than New York, Los
Angeles and Washington will flourish. *‘I
guarantee you that an opera lover would
rather hear the San Francisco Opera on
our satellite than he would the
Metropolitan Opera on a five khz
monaural line,”” the NPR president said.

Mr. Grossman said that he believes
‘*picking and choosing will happen”
among PBS’s members, but the concept of
the *‘core schedule™ will remain a part of

network television. He envisions “‘strands
of programing” on the various available
channeis. The satellite will allow us to
**build on our record of performance,”’
and, for instance, ‘‘enable us to cover
legitimate cultural events and arts festivals
the same way that the commercial net-
works cover sports’”” He also envisions
‘“*adult education’ daytime feeds.

Although far from boundless, the op-
portunities presented to broadcasters by
satellites promise to expand. Hughes
Aircraft’s Syncom 4, an experimental
system with a substantially greater capacity
than present ones, is scheduled to go up
with one of the early space shuttle flights.
The engineers are still trying to determine
how Syncom will be used, but its longer
life and capacity for more traffic will cer-
tainly make it attractive to broadcast users.
Another experimental satellite, ATS-6,
has demonstrated in the Rocky Mountain
region and elsewhere that a very powerful
satellite signal can appreciably reduce the
hardware costs of earth terminals.

The big jump,” said Mr. Houser, ‘‘is
going to come with the space shuttle that
puts these very large packages up there
and puts far more effective units in a par-
ticular orbit than we have right now.”’

Satellites are not ‘‘trendy in the sense
that they are this year’s gadgets,’ Mr.
Houser said. ““They are the next logical
step in communications.”” With other de-
velopments such as direct-to-home
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satellite service ‘10 to 15 years down from
us,” he said, the existing broadcast system
in the United States could undergo some
radical changes. But, as Mr. Robinson
said, whether such changes will, in fact,
take place is ‘‘not a technical question,”
but a regulatory one.

Three majors
bide their time
on satellites

They're using them now ad hoc,
and even though they view them
as eventuality, they're holding off,
waiting for cost effectiveness

ABC, CBS and NBC are taking a ‘‘wait
and see’’ attitude toward satellite distribu-
tion of their day-to-day TV and radio pro-
graming to affiliates, according to
engineers at those networks. At the same
time, however, they are studying the field
closely and increasing their level of occa-
sional satellite use every year.

David White, vice president and general
manager of operations and engineering at
CBS, said, for example, that his company
had used more than 700 hours of satellite
time last year (divided about equally be-
tween news and sports programs) an in-
crease of at least 25% and perhaps as much



L.A:S BESTROCK

The ABC-owned FM Station in Los Angeles.

Now represented by
Katz Radio.
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STRIP

First run off network.

A Chuck Barris/Chris Bearde Production

If you haven’t heard about it by
OU.

now, have we got a strip for y

An outrageous late-
night strip!

THE GONG STRIP is fast-paced and
crazy! Perfect appeal for the young, hip
audience that’s the dominant factor in
late-night television viewing.

A super strip for
early fringe!

THE GONG STRIP has tremendous kid
appeal...it'll grab the kid audience along
with the young adult audience in an
afternoon slot...a perfect blend of color-
ful zaniness, variety show excitement,
and comedy show laughs...the mix that
makes a powerful kid-adult strip.
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Look who will be
stripping GONG... so far:

WNEW-TV — New York
KTTV — Los Angeles
WFLD-TV — Chicago
WKBS-TV — Philadelphia
WCVB-TV — Boston
KBHK-TV — San Francisco
WKBD-TV — Detroit
WTTG-TV — Washington, D.C.
WUAB-TV — Cleveland
KPLR-TV — St. Louis
KDOG-TV — Houston
WSB-TV — Atlanta
WTOG-TV — Tampa
WKBW-TV — Buffalo
KWGN-TV — Denver
WTTV — Indianapolis
KMBC-TV — Kansas City
WTCN-TV — Minneapolis
WVUE-TV — New QOrleans
WXIX-TV — Cincinnati
KFMB-TV — San Diego
WFRV-TV — Green Bay
WUHQ-TV — Battle Creek
KMJ-TV — Fresno
WBRZ-TV — Baton Rouge
KMTV — Omaha
KVVU-TV — Las Vegas
WPTV — W. Palm Beach
KHQ-TV — Spokane
WPGH-TV — Pittsburgh
KZAZ-TV — Tucson
WPLG-TV—Miami
KHON-TV—Honolulu
KVOS-TV—Bellingham
KNTV—San Jose

Distributed by

Program Syndication Co.

540 Madison Avenue, New York, N.Y. 10022
(212) 593-3013




as 50% over the year before. **The applica-
tions,”” Mr. White said, ‘‘are more and
more advantageous, more and more cost
effective for our uses.”

He mentioned as one such use the
Muhammad Ali-Leon Spinks fight, which
CBS found was more economical via land
lines from Las Vegas to Los Angeles and
via satellite to New York for distribution to
the full network. Similar combinations are
definitely on the upswing, he said, and will
continue to be as satellite vendors increase
their facilities, as RCA has recently done
by building an earth station in Atlanta
(Western Union also plans a station there,
Mr. White said.)

The attitude at CBS and at the other net-
works seemed to be summed up by Frank
Smith JIr., CBS’s vice president of opera-
tional resources. *‘The systems we now
have do the job on an economic basis that
is acceptable to us,” he said.

No one is against saving money if the
opportunity presents itself, however.
Julius Barnathan, president of broadcast
operations and engineering at ABC, said
“we're not hurting in terms of distribu-
tion,” but he added that the network, with
yearly distribution costs of about $20 mil-

lion, is happy to shave off more than $1
million of that with the 500-700 hours of
satellite time it does use. And ABC seems
more willing to acknowledge a readiness to
go all-satellite if land tariffs go out of sight.
The company has submitted a detailed
satellite distribution plan to the FCC to be
considered with AT&T’s current applica-
tion for a tariff increase, in part to put the
phone company on notice that it may lose
an important customer if prices make
satellite an attractive alternative, Mr. Bar-
nathan said. But he also said he considers
it probable that if one or more of the net-
works took to the sky, AT&T would
“rightly’’ curtail some of its occasional-
use services, leaving what could become a
dangerous lack of backup.

“‘What if sunspots come around?’’ he
said, **“Do we go off the air?”’ So Mr. Bar-
nathan makes it clear he is reasonably hap-
py with what he’s got and with the
“‘responsiveness’” of AT&T, at least since
the last tariff increase in 1969. “‘I'm will-
ing to go another direction,” he said, ‘‘but
it’s all cost effectiveness’” and reliability.

ABC does use satellite to relay its four
different radio feeds from New York to the
Pacific and mountain zones. They are sent

1o Los Angeles, and the mountain feed is
then “‘back-hauled™ by land lines to the
mountain states, with the purpose of in-
serting compatible commercials in
different time zones (a sponsor may want
his spot to run in morning drive time all
across the country, for example).

That use could expand simply by install-
ing earth stations in the mountain zone to
bring the material down there, Mr. Bar-
nathan said. But he sees little sense in ex-
panding further at the moment, partly be-
cause of the unique requirements of the
four radio networks (**Would you need
four different ground stations for four
different radio stations?’’ he asked) and
partly for the same reasons TV is hanging
back —the advantages of regionalization of
certain broadcasts and the ability of sta-
tions to send as well as receive material.
Nonetheless, other ABC radio executives
have implied that satellite distribution may
be very close indeed—perhaps within a
few years—and that it may be the key to
adding fifth and sixth networks to the four
existing ones (BROADCASTING, Feb. 13).

Regionalization and the ability to send
as well as receive were cited as particularly
important factors by Frank Flemming,

Some names of the game in satellite technology

Satellite communications is a relatively
new technology with its own language.
Below are excerpts from a glossary
prepared by the Public Broadcasting
Service to make more familiar some
terms that are destined to become a
part of broadcasting’s vocabulary.

Crosspolarization (3 Electrical energy transmitted by a satellite
normally has its waves oriented either horizontaily or vertically. When
a satellite transmils both horizontal and vertical waves it is said to be
crosspolarized, and thereby can reuse the entire satellite frequency
spectrum —once horizontally and once vertically.

Earth station O Equipment located on earth used for communica-
tions between a satellite and users on earth. Some earth stations are
designed as receive-only, in which case they only have the capability
of receiving signals transmitted by a satellite. Other stations are de-
signed as receive-transmit, capable of both receiving signals from a
satellite as well as originating programs to be sent to other stations
through the satellite. A main origination station has the capability of
transmitting multiple channels to earth stations in the system via
satellite as well as receiving those salellite transmissions as a
means of monitoring their transmissions. The main origination sta-
tion also includes a control and cueing system to prevent two signals
from impinging on the same transponder simultaneously and thereby
causing interference and loss of intelligible signal.

Footprint O The area on earth within which a satellite's signal can
be received.

Frequency bands O Under present International Telecommunica-
tions Union provisions the frequencies for satellite communications
are 6000 mhz for uplinks and 4000 mhz for downlinks. In the future,

' additional frequencies for communications satellite use would be 14
ghz up and 11 ghz down. As technology progresses. even more fre-
quencies are expected to become available in higher areas of the
electromagnetic spectrum.

Look angle O The angle above the horizon where the earth sta-
tion's antenna is pointed to communicate with a satellite.

Low noise amplifiersO Amplifiers are used in earth stations to
boost the received saltellite signal to usable levels. Since satellite
signals travel over 20,000 miles before reaching the earth, they arrive
at extremely low levels. These levels are so low as to be comparable
to the noise levels that are inherent in the majority of receiving
devices often masking the desired signal. Special amplifiers which
introduce very little noise have been developed; they are called low-
noise amplifiers.

Parabolic antenna O An antenna in the shape of a large bowl
which gathers in the satellite signal as a funnel would gather rainfall,
and focuses the saleliite's energy into the earth station's receivers.
Some antennas are steerable, allowing them to be pointed at various
satellites in orbit, either manually of by means of motors.

Satellite O A man-made object put in orbit around the earth. A
communications sateilite is one that carries electronic equipment
capable of receiving signals from earth and retransmitling those sig-
nals back to a desired area on earth. A community broadcast
satellite is a high-powered communications satellite that transmits
signals capable of being received by inexpensive installations on
earth, affordable by communities but not by individuals. A direct
broadcast satellite is one that can send a signal capable of being re-
ceived directly by the general public. A geostationary satellite is one
whose orbit 22,300 miles above earth is in the plane of the Equator
so that it not only has a 24-hour period, but also no north-south mo-
tion, appearing thus to remain stationary over one point of the earth.
A synchronous satellite is one whose orbit is located 22,300 miles
from earth so that its period of revolution is 24 hours, or synchronized
with the earth's daily rotation.

Transponder O Equipment on a satellite that receives the signal
from an earth station, amplifies it, changes its frequency and
retransmits it back to earth. Each transponder operates on a difterent
frequency and is capable of handling one frequency-modulated
television channel with associated audio. The electromagnetic
spectrum assigned for satellite communications is approximately
500 mhz wide. Currently, each satellite transponder is 40 mhz wide,
so that 12 transponders on one satellite occupy the entire satellite
communications band. Satellites that are capable of transmitting
crosspolarized signals can have 24 transponders.
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Take one cat, and one mouse. Add
them together and you have a number
one team. In the November sweep,
Tom and Jerry was the top-rated
syndicated cartoon show. And now the
February books show Tom and Jerry
climbing even higher on the rating
charts. Kids love Tom and Jerry.
W Add it up for yourself.
\.

Source: ARB Nov. 1977. Feb. 1978.
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How secure is the satellite communication system? With recent news stories about
satellites falling to earth and about so-called hunter satellites designed to destroy com-
munications and surveillance satellites in space, the Corporation for Public Broadcasting's
William Houser, a retired admiral who headed the Navy's air warfare planning, attempted to
dispel some of the fears about turning the communications system over to geo-
synchronous satellites. Domestic public satellites, he said, are "very vuinerable, but the
more you get up there, the more difficult it would be to destroy them all"Furthermore, he
said, an attack on a satellite would be a "very powerful signal” from a foreign government to
the United States that war was imminent. It is likely, he indicated, that-the United States
could develop a timely and appropriate response to an attack on one of jts satellites.

On the possibitity of a satellite breaking down 22,300 miles from from the nearest repair-
man, PBS's Dan Wells responded confidently, “It hasn't happened yet" Communications
satellites of the sort used by broadcasters and cable systems, he said, "are several gener-
ations old" with multiple-channel capacities that provide their own back-ups. If one trans-
ponder went out on the Westar, he said, PBS's signal could be switched to another with no
loss of service. If one of the Westars went dark, the signal could be beamed almost im-
mediately to the other, and a third Westar is on the ground, ready for launching if necessary.
Then, if Western Union's back-ups fail, PBS has arranged to go to Satcom, then AT&T-Com-
sat's Comstar, and, if all else fails, to Telesat Canada’s Anik satellites.

According to Mr. Wells, satellites have "predictabie end of life," and the Westar, designed
for seven years, has demonstrated an actual life span of eight to nine years.

vice president of engineering at NBC.
NBC depends on its ‘“‘round robin’’
ground circuit that enables the natwork to
break in at any point at any time, ‘‘and it’s
very hard to beat that,’ Mr. Flemming
said. Bud Prather, NBC Radio director of
engineering, agreed.

““With our regular need for getting
material back to us,” he said, “‘ground sta-
tions are not practical.”

But NBC, too, is preparing for the
satellite era, whenever it comes. The com-

“three or four’ vendors, (neither Mr.
Flemming or Mr.Prather will name them),
all involving expanded channel and band-
width availability, Mr. Prather said. Radio
proposals, where less occasional use is re-
quired, are also being studied, but ‘Mr.
Flemming, like his counterparts at the
other networks, communicates no particu-
lar sense of urgency about the fruition of
either the TV or radio systems. “‘It's a
tough dilemma,’” he said. ‘“We're not anti-
satellite—it’s just the practicality of the

pany has solicited systems proposals from

service.”

STUDIO CENTER CORP.
200 WEST 22ND STREET
NORFOLK, VA 23517 USA

Profits? Just Ask Jeff!

On February 20th. sometring very profiable happened fo radio Sales managers
ot 89 statons become Spot affihates exclusively in their markets And almaost
without excephon. their very first weekly sales-produchon campaigns eamed
immediate dmoends Toke Jeff Coelho. KKUA. Honolulu for example:

"The first campaign (a $35.00 investment) resulted in a sale of
$13,685.00 with a brand new account. The second has been
pitched o a local finance company and it appears that we will
receive G 26 week buy., Already my sales people are fighting over
the amval of each week's package. Ater investigating nearty 75
different types of sales qids, the Spot Shop—without a doubt—has
been the best buy for us at KKUA"

Jeff isn't olone Of the stotions reporing in ot the end of the third week. averoge
new business was 57.382 00 per stahon. . . Two stations reversed cancelictions., | .
and numera s stohons reported extensions of existing schedules. . .all with Spot

Campaigns And that's ofter just three weeks! Your SIahon has receved our
complete presentahon But if your need onother copy or want 1o put a "hold™” on
your market, phone Warren Mifler (804) 622-2111 immediately!
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Deintermixture doubts

An Alabama UHF broadcaster’s request
that the FCC help rewrite the “‘tortured
history”’ of television in that state has
drawn some heavy fire from the National
Association of Broadcasters and the Asso-
ciation of Maximum Service Telecasters.

Wcov Inc., licensee of wcCov-Tv
Montgomery (channel 20), asked the
commission to realtocate the VHF assign-
ment of its competitor, wWSFA-Tv there,
from channel 12 to channel 45, to move
channel 8 from not-too-distant Selma,
Ala., to Tuscaloosa for educational pur-
poses, to switch WSLA(Tv) Selma from
channel 8 to channel 29 and to bump
wYEA-Tv Columbus, Ga., from channel 38
to channel 12, The musical allocations, ac-
cording to Wcov Inc., would help to rectify
the ‘‘unique television problems of central
Alabama’’ (BROADCASTING, Jan. 9).

But NAB and AMST told the commis-
sion last week that the request for deinter-
mixture would, in the words of AMST,
“‘be inconsistent with basic tenents'’ of
the nation’s broadcasting system.

“If UHF is not successful now in
Montgomery,”’ AMST declared, ‘‘the fault
lies with the operators themselves, not
with some inherent defect in the UHF fre-
quencies. The commission’s policy against
deintermixture should be affirmed, not
subjected to erosion.”

Echoing that refrain, NAB attempted to
convince the commission that it could not
reallocate the assignments without con-
gressional approval. ““The commission is
precluded from independently considering
deintermixture without congressional
guidance,” the industry association said.

““The NAB reaffirms its opposition to
the deletion of VHF assignments because
the inevitable dislocations and loss of ex-
isting service would be profoundly detri-
mental to the public as well as the indus-
try,” NAB said.

Les e
ENG by fiber optics

KsL-Tv Salt Lake City claims it's the first
TV station in the U.S. to use a fiber optic
video transmission link as an operational
part of an electronic news-gathering
system.

KsL-Tv said that on March 8 it began
transmitting ENG material from its
microwave receiving station atop the Bene-
ficial building through a 1,700-foot fiber
optic cable to the outlet’s studios a block
away. A spokesman for KSL-Tv said the ad-
vantages of the system are that it takes up
much less cable space than a comparable
electronic signal, provides better quality
because there is no line loss and no fre-
quency limitation and the light beam is not
affected by any type of interference.

The system replaces a line-of-sight laser
systern that had been in use for 18
months.



Broadcast Electronics moves to automation........

CONT L_ 16 moves out front

among microprocessor
program automation
and it should—it’s the
“INTELLIGENT ONE”
Only with

Control 16 do you have
all the benefits of the

intelligent radio program
automation system

LIKE. ..

INTELLIGENT AND INNOVATIVE CRT DISPLAYS—YES FIVE!
It is absolutely amazing the ease with which you have full system control.

Exclusive Assignment Table display for easy change of source assignment
(Time Announce, Dead Roll, etc.) from the Keyboard instead of being
hardwired directly.

Exclusive Diagnostic Logging display for instant review of last 10 logging
lines. From anywhere in the station you can see if events as scheduled
did actually play.

Exclusive Program display for monitoring on-air programming while at the
same time (and on same display) you can make program changes.

PLUS 2 MORE EXCLUSIVE REVIEW DISPLAYS

You can look ahead at any 96 Program Events at one time. Or look at any 72 Compare Time
Entries at one time. Both available for making intelligent programming decisions.

AND THESE “OUT FRONT” FEATURES

Intelligent and Attractive Portable Keyboard

This low, clean keyboard design eliminates all those unnecessary keys that cause confusion.
Control 16’s self teaching keyboard makes automation operation a real snap.

Intelligent and Versatile Memory System
Innovative memory concept with SEQUENTIAL, MAIN/SUB, and TIME INSERTION PROGRAM-

MING. Plus a unique 12/24 hour self correcting digital clock system. With a powerful 500 entry
Compare Time memory with 17 programmable functions!

There is a lot more that Control 16 offers. To learn what modem automation equipment is
capable of, send for our brochure on Control 16. Or call John Burtle at (217) 224-9600 and
tell John you want to know more about "THE INTELLIGENT ONE.”

-','5 BROADCAST ELECTRONICS, INC.
PRODUCERS OF S melmessbe” TAPE CARTRIDGE EQUIPMENT
A Filmways Compeny 4100 NORTH 24th STREET, QUINCY, ILLINOIS 62301



KUTYV turns down
P&G 45/15 spot

Station general manager cites
technical and business reasons

The controversy surrounding odd-length
TV commercials continued last week
when a Salt Lake City broadcaster said he
had rejected a 45-second commercial from
Procter & Gamble, in part because he felt
it might encourage 15-second commer-
cials.

Recently, other broadcasters have raised
their voices against the emergence of the
15-second spot (BROADCASTING, March
20}, and last week Robert H. Temple, vice
president and general manager of
KUTV(TV) Salt Lake City, joined the
chorus. His points were essentially those
of other critics.

Mr. Temple set forth his views in a letter’

to the Leo Burnett Co., Chicago, and in an
interview with BROADCASTING. He said
KUTv has declined to schedule the 45-sec-
ond commercial for Camay soap for a
number of reasons.

He said P&G's order for a 60-second
position included a 45-second commercial
and a 15-second public-service message,
and claimed this combination added to
clutter. Second, he said, the station does
not use cartridge video-tape equipment
and must rely on manual switching, which
resulted in ‘““awkward and unacceptable
performance’ during switching from the
45-second spot to the 15-second public-
service announcement. Third, the public
service spot was not one that the station
considered relevant to the needs of the
community, according to Mr. Temple.

“‘And perhaps what may be most impor-
tant,” he said, “we know the 15-second
commercial is attractive to some adver-
tisers, and the type of spot we are turning
down could become a new bastard ele-
ment. Today an advertiser is offering a 15-
second as a public service announcement.
What's to stop them from trying to place
15-second commercials in the future?”

A spokesman for Burnett said it is the

Computer confab. Included among the more than 300 broadcasting executives present
at the seventh annual BIAS seminar on broadcast automation in Memphis were {l to r):
Dick Paul. president. witn-Tv Washington, N.C.; Joe Jerkins, assistant general manager,
kTvv(tv) Oklahoma City; Walter Hoffman, director of data processing, RKO General, New
York, and Floyd Smith, controller, Combined Communications Corp., Phoenix.

policy of the agency not to comment on
matters relating to P&G. He declined to
give the number of stations offered the 45-
second commercial or the number accept-
ing or rejecting it.

Ad expenditures

hit $38 billion

last year, says

Coen, with 20% jump
in TV, 7% in radio

Advertising expenditures in television in
1977 reached $7.63 billion, or 20.1% of all
advertising expenditures, according to pre-
liminary estimates by Robert J. Coen, vice
president of McCann-Erickson.

His estimates put total advertising ex-
penditures at $37.99 billion, with newspa-
pers getting $11.07 billion or 29.1%; direct

NAB Las Vegas, booth 1-2-3.

IN A CLASS BY ITSELF

Full or Semi Automation
from $18 per week

MICROPROBE

mE ELECTRONICS INC

JOHN HANCOCK CENTER
Sulte 1532A

875 North Michigan Avenue
Chicago, Illinois 606811

MODEL 100A
PROGRAMMER

Dave Collins, (312) 440-3111
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mail $5.34 billion or 14.1%; radio $2.595
billion or 6.8%; magazines $2.165 billion
or 5.7% and outdoor $420 million or 1.1%.
The rest was distributed among business
publications ($1.18 billion}, farm publica-
tions ($100 million} and miscellaneous
($7.49 billion).

Total national advertising expenditures
were put at $21.1 billion, total local at
$16.89 billion.

In television, the McCann-Erickson
estimates put $3.455 billion in network, up
20.9% from 1976; $2.26 billion in spot, up
4.9%, and $1.915 billion in local, up 12%.
In radio, the division is $120 million in
network, up 14.3%:; $580 million in spot,
up 12%, $1.895 billion in local, up 11%.

L.A. radio toots its
horn in the Big Apple

The “Los Angeles Radio Story’” was
trumpeted for five days by a band of
Southern California broadcasters to a
selected group of advertisers in New York.

Robert M. Light, president of the
Southern California Broadcasters Associ-
ation, said the group had 10 appointments
set with advertisers and hoped to make 15
presentations before the end of the week.
What made this foray different from others
was that this year Mr. Light was joined by
executives of radio stations from the Los
Angeles area in delivering the presenta-
tion.

Mr. Light and his colleagues focused on
Los Angeles county and Orange county in
the presentation, stressing that this area of
8.75 million individuals has been touted
by the American Association of Advertis-
ing Agencies as the ‘‘best radio market in
the U.S." Among its advantages: Almost
all food stores in the counties are open ev-
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ery day of the week; radio reaches almost
96% of the female heads of households in
the area; most department stores are open
seven days a week; radio penetrates 99% of
the market and, counting passenger cars,
Los Angeles residents own more than 23.5
million radios; each week Los Angeles
radio reaches 97% of men and women in
households with an annual income of
'$15,000 and more.

Advertising Briefs

More. Federal Trade Commission Chair-
man Michael Pertschuk told House sub-
committee that commission’s most impor-
tant issue was ‘‘spiralling costs of goods
and services—in other words inflation’’ —
as he requested $3,917,000 increase in
agency’s budget for 1979. Mr. Pertschuk
said FTC needed $66,485,000 budget for
upcoming fiscal year.

Driving force. Investment in television for
new-car advertising in 1977 grew by 19%
to $510.6 million, according to figures re-
leased last week by the Television Bureau
of Advertising. Roger D. Rice, president
of TVB, noted that 56% of every new car
dollar invested in media in 1977 went to
TV. Television’s total in 1977 compared
with an estimated $200 million in newspa-
pers, up 22%; magazines, $111.8 million,
up 21%, and radio, $52.6 million, up 8.5%.

NADA's February. Thirteen challenges to
national advertising, including four on
television, were resolved during February
by National Advertising Division of Coun-
cil of Better Business Bureaus. Modified or
discontinued were TV commercials for
General Mills Fun Group Inc. (Tree Tots
preschool toys); Gillette Co. (Right Guaid
Power Pump antiperspirant); North
American Systems (Mr. Coffee
coffeemaker) and Singleton Packing Corp.
(batter-fried seafood products).

Burke expands. Burke Marketing Re-
search Inc., Cincinnati, has formed Burke
Broadcast Research Inc., based in New
York, which will providé syndicated ratings
for radio stations in top 20 markets, and
may go into TV later.

Drug stores continue
to like local TV

Local TV investment by drug store chains
climbed by 30% in 1977 to $19.1 million,
according to figures released by the Televi-
sion Bureau of Advertising.

‘Roger D. Ricé, president of TVB, in pre-
paring for a speech before the National
Association of Chain Drug Stores in Los
Angeles today and tomorrow (March
27-28), said that drug stores are “‘becom-
ing more and more aware that their growth
potential rests in being able to generate
new buying powér through new customer
traffic, and that means greater use of
television.”

Leading the list of the top-15 drug
chains in local TV advertising in 1977 was
Revco with $2.9 million, up 51%, followed
by Eckerd, $2.7 million, up 34%:

Walgreen, $1.5 million, up 6%; Thrifty,
$1.0 million up 69%, and Hook, $9OO 000,
the same as.1976.

Reps worry over
drain on spot

by film studios’
programing twist
Paramount technique of giving
station hour show linked té

new release in exchange for
banked time Is picked up by MCA

It’s not an epidemic, but Paramount Pic-
tures’ “‘Premiere Fever” concept of pro-
moting upcoming theatrical releases via
special TV programs that earn time credits
on stations could become contagious.

Stations seem to have embraced the ap-
proach. Last December approximately 80
TV stations carried the one-hour Disco
Fever special which spotlighted the West
Coast premiere of Paramount’s feature
film, “‘Saturday Night Fever.’ And in mid-
March, according to Paramount, more
than 100 stations telecast the one-hour
Thank You, Rock aend Roll, which
heralded the premiere of the studio’s
“‘American. Hot Wax.” )

Some station reps are worried about the
development. They regard this marketing
technique as a threat to spot TV invest-
ments by motion picture companies,
which amounted to about $67 million last
year. They point out that not only does the
station carry the special, which might be
construed as an advertisement for the
film, but the studios earn time ¢redits to
be used in other periods of a station sched-
ule. And they thereby reduce, to some
measure, paid spot TV advertising, reps
contend.

Walter Schwartz, presidént of Blair
Television, New York, said ‘‘the long-
term ramifications -can be serious since
these television specials and the attendant
time bank pose a real threat to the spot
dollars these major producers have spent
promoting their big releases .... If Para-
mount and MCA are successful, other ma-
jor studios will jump on the bandwagon
and severely reduce their spot budgets.”

A spokesman for H R Television, New
York, said the MCA and Paramount
moves could be damagmg in the same
sense that all TV programing that is bar-
tered is a threat to spot TV investment.

An official of the Katz Agency, New
York, said the firm has long opposed
barter and has consistently advised its sta-
tions that in thé long run this practice is
detrimental. He added that although the
present development is still in the infant
stage, Katz is watching it carefully and will
take a firmer stance once it proves to be, in
its opinion, a definite threat to spot TV.

QOutside of Paramoum, which plans four
to six more “‘Prerniere Fever™ programs,
MCA-Universal has announced it plans to
produce a half-hour special for its new
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theatrical release, ‘‘FM.’ Officials of
Warner Bros. and Columbia Pictures said
they were watching the developmem
carefully but had no immediate plans in
this area.

““We would have to cost it out to see if it
is worthwhile to produce a special,”” one
official said. *‘It might be that it would be
too costly and the best route would be to
‘buy spot television.”’

A Paramrount spokesman said that for
the remainder of 1978 four 10 six speciais
are planned for production timed for up-
coming theater releases of ‘‘Grease,’
‘*Heaven Can Wait,” “*‘Bad News Bears Go
to Japan,”’ ‘“*Death on the Nile,” “Foul
Play’’ and ‘‘Oliver’s Story.”

He said the specials are not overt-adver-
tisements for the motion picture, although
references are made via introductions of
‘performers appearing in it or comments by
guest stars. Commercials for the film are
not used within the framework of the pro-
gram, he added, ‘‘to make it clear that the
whole thing is not a commercial.”

The Paramount official explained the
one-hour special actually devotes S0
minutes to program ‘content, with the re-
mainder turnied -over to stations for local
sale. In turn, Paramount earns 10 minutes
of time, he said, but this formula is subject
10 negotiation with Stations.

Both specials have rated ‘‘very highly,”
he continued. He said Thank You, Rock
and Roll ranked first in its time period on
KTTv(TV) Los Angeles and WGN-Tv
Chicago, and second on wpIX(Tv) New
York.

“‘Every feature doesn't lend itself to this
sort of treatment,” the Paramount official
said, ‘‘but those in the light-enter-
tainment area are candidates.”

MCA TV said last week it has lined up
more than 30 stations and expects to ob-
tain substantially more for its half-hour
special, which will have two runs, initially
two or three days before or after the
theatrical exhibition begins in_late April.
On the first run, MCA TV will earn six
minutes of time credit and on the second
run, two minutes.

An executive of a group station opera-
tion summed up the attitude of some sta-
tions by saying: ‘‘This deal should not bé
judged by whether this is barter against
cash. If the program is good and the ar-
rangement makes sense, it’s acceptable.
Obviously reps don’t like it because it’s not
commissionable to them.”

Rich Frank, president of television dis-
tribution, Paramount Pictures Corp., Los
Angeles, disputed the contentién of na-
tional reps that the TV spécial-barter ap-
proach would siphon off spot TV dollars.
He claimed that Paramount invested more
money in paid spot TV for both *‘Saturday
Night Fever” and “American Hot Wax"
than it ordinarily would have allocated and
intends to spend proportionately more in
the medium on future releases.

“‘Qur company intends to shift more of
our money into spot TV, he said. *“We
have learned the value of television adver-
tising and we intend to spend more rioney
in spot TV than we have in the past.”’
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is no ghost story

The image is clear and sharp when it leaves the
transmitter. That's the way it should be when it
arrives on home TV receivers, too. No triple chins or
fuzzy outlines. No ghosts. No snow. No distortions.

Until just now, man-made and natural terrain
could distort video signals so that the big plays were
haloed with ghosts. Or snowbound by poor indoor
antenna performance.

Circularly polarized transmission can change
all that, as exhaustive field-testing under FCC
authorization has proved. Proved well enough that
CP transmission is now FCC-authorized for VHF and
UHF broadcast.

Circular polarization brings to TV what FM radio
has had for 25 years or more: Signal transmission
that rotates more than 55 million times per second
between horizontal and vertical planes.

The result, shown in the field tests, can mean
elimination or dramatic reduction in snow and
ghosting on home TV sets. In Manhattan’s concrete

(4 Jampro CP/TV Antennas

Jampro Division of Cetec Corporation
1900 Point West Way, Sacramento, Ca. 95813

jungle. Over hill and dale. In just about any tough
reception area. (And in good ones, 100.)

Naturally, we think Jampro's unique spiral CP
transmitting antenna design is the premier one. After
all, we already have more than 1600 CP FM radio
antennas operating around the world. And our half
of those year-long FCC-authorized tests demon-
strated our ability to deliver all the action in sharp,
clear profile to home receivers—no matter what
the receiving antenna: rabbit-ears, UHF rings, bow- |
ties, or outdoor antennas.

Picture quality is a competitive consideration, not
just an esthetic one. If your signal isn't picture-
perfect throughout your service area, it will be
well-worth your time to investigate the Cetec
Jampro CP transmitting antennas.

We have a fully illustrated documentary brochure
just off the press. Write for yours today, or telephone
Peter Onnigian, (916) 920-0600.
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The Bro

Playlistz=Mar27

Contemporary

Last This
week week Title O Artist Label
1 1 Staying AliveDBee Gees ............................. RSO
2 2 Night FeverDBee Gees......................
6 3 Can't Smile Without YouD Barry Manilow ........... Arista
3 4 Loveis Thicker Than WaterOAndy Glbb ... ... ....... RSO
4 5§ EmotionD Samantha Sang .................... Private Stock
8 6 Lay Down SallyOEric Clapton ....................... RSO
7 7 Just the Way You AreOBilly Joel .............. .. Columbia
5 8 Sometimes When We TouchOQDanHill......... 20th Century
1681 9 IfICan't Have Your Yvonne Elliman. ... ............. RSO
9 10 OurLoveONatalieCole............................ Capitol
10 11 Jack and JillO Raydio
t4 12  Thunder Islgndu Jay Ferguson . ...................
19013  Dustin the WindOKansas ........................
12 14  Ebony EyesOBobwelch ...........................
11 18  How Deep is Your LoveOBee Gees. ..................
28116 Baby Come BackOPlayer................c............
31817  Goodbye GirlODavid Gates.........................
17 18 I Go Crazya Paul Davis .....................
15 19  FallingO LeBlanc & Carr.............. ... ..
33920 Running on EmptyQ Jackson Browne. .. ... . ElektrasAsylum
20 21 Sweet Talkin’ WomanO Electric Light Orchestra . ... UAlet
26 22 Dance Dance DanceQChic......................... Atlantic
35023  The Closer I Get to YouO R. Flack/D. Hathaway. . .. Aliantic
27 24 More Tha{; a WomanCBee Gees.............. ... ... RSO
23 25  We'll Never Have to Say GoodbyeQ Dan & Coley. .. Atlantic
37.928  Count on MeD Jefferson Starship................ Grunt/RCA
30 27 Always and ForeverO Heatwave....................... Epic
29 28 HotLegsORod Stewart ........... ... ... ... Wainer Bros.
13 29 PegQSteelyDan.................................. ... ABC
34 30 Come Sail Awayu 13" S A&M
36831  With a Litile LuckD Wings _ Capitol
—®32  You're the One That I WantD Travolta/Newton-John. RSO
24 33 We Are the ChampionsOQueene ................... Elektra
32 34 Thank You for Being e FriendO A. Goid ........... Asylum
38 35 FlashlightQParliament......................... Casablanca
45036  Feels So GoodO Chuck Manglorie...................... UA
40 37 Happy AnniversaryO Little River Band ............. Capitol
4338 Which Wayis UpOStargard.......................... MCA
480539 Movin' OutOBiliydoel . ............ccccuvivvvins Columbia
41 40  Before My Heart Finds OutO Gene Cottdon........... Ariola
5041  FantasyOEarth, Wind & Fire ................... .. Columbia
— 42 Disco InfernoQ Tramemps ... ... RSO
21 43 Wonderful WorldO Art Garfunkei................. Columbia
22 44 The Way You Do the Things You DoO R. Coolidge ... A&M
49 45 This Time I'm in It for Love Player . . ... e RSO
46 46  You're In My HeartO Rod Stewart........ ... .. Warner Bros.
39 47  Theme from “Close Encounters”D John Williams .. . Arista
— 48 Lady LoveOLouRawls .......................... Phila. Int'l,
42 49 Name of the GameQAbba........................ .. Atiantic
— 50 Imaginary LoverO Atianta Rhythm Section ........ Polydor

These are the top songs in air-

‘Grease’ spooning. You're the One That I Want (RSO) isn't eluding
music directors "who can read the trends.” So says Mark Elliott of
wkRCIFM) Cincinnati, who also says "John Travolta is what's happen-
ing right now:" And this single—a duet by Mr. Travolta and Olivia
Newton-John—is happening on “Playlist™: it debuts at 32 one week
after its release. Drawn from the upcoming soundtrack album from
the motion picture "Grease," the cut is “a monster. It's a bouncy, hap-
py, sing-along without being abrasive. [t's a good programing song...
full market in terms of demographics.’ says Jay Cook of wriLiam Phil-
adelphia, which added the record last week as did wxLo(Fm) New
York. Rozy Myzal, music director, says "it sounds totally unlike John
Travolta. Thé voice is higher . .. people out there are not yet sure” that
it's he. Movin' up. While Billy Joel's Just the Way You Are (Columbia)
is still active in "Playlist's" top 10 (seven this week), Movin’ Out, the
follow-up single, bolts to 39. Both are from Mr. Joel's fourth album,
The Stranger, which ranks in the top five on many album charts. Only
the Good Die Young, another cut from the album (not released as a
single), is proving to be “one of the more populdr cuts" says Jim Mc-
Cann of wez.rm Boston, where all three are being played. Each is
different: Just the Way is a ballad, Movin' Outis a rocker and Only the
Good falls in between. “As diversified as his music is, programers are
going to look for different cuis)' says Jim Smith of woxyiam Mil-
waukee. Wnec(am) New York also is having success with Billy Joel.
The station named him artist of the month and, says Music Director
Roz Frank—who likens him to the Bee Gees in popularity—"he’s so
hot [that] he's mass appeal.’

Country
Last This
week week Title O Artist La_bel
i 1 Someone Loves Yoii HoneyD Charley Pride............ RCA
2 2 DollLove YouDDonnaFargo..... . ........... Warner Bros.
3 3 Mamas Don't Let Your Babies ... D Waylon & Willle. . RCA
1289 4 Don't Break the Heart .. .0 Margd Smith...... Warner Bros.
13@ 5 Don't Feel Like Sinnin’ to Mer1 The Kendalls ... ... Ovation
240 6 Every Time Tiwo Fdols CollideT K. Rogers/D. West ... UA
4 7  Ready for the Times to Get BetterO C. Gayle . United Artists
23 8 Hearts on FireQ Eddie Rabbitt...................... Eleklra
9 9 A Lover’s QuestionO Jacky Ward . ... Mercury
5 10 Walk Right BackO Anne Murray.................... Capitol
7 11 Soft Lights & Hard Country MusicO M. Bandy. .. Columbia
6 12  Return to MeQ Marty Robbins. ................... Columbia
16 13 I Love You ...O Ronnie McDowell................. Scorpion
8 14 [ Cheated on a Good Woman's LoveQ B. Craddock . Capitol
25@15 I've Got a Winner in YouD Don Wiiliams.............. ABC
11 16  Two Doors DownO ZellaLehr......................... RCA
14 17 If I Had a Cheating HeartO Mel Street. .. .......... Polydor
10 18  What Did I Promise Her Last NightO Mel Tillis. . ... .. RCA
— @19 I Would to See You AgainQ Johnny Cash........ Columbia
15 20 Woman to WomanO Barbara Mandrell ................ ABC
17 21 Yes Ma’amD Tommy Overstreet....................... ABC
20 22 Bartender BluesD Qeorge Jones...................... Epic
— M23  Sweet Sweet SmileD Carpenters ...................... A&M
— M24 Red Hot MemoryOKenny Dale .. ................... Capitol
22 28 Everybody Loves a Rain SongQ B.J, Thomas ......... MCA

play popularity as reported by & setect group of U.S. stations. Each has been "waighted” in terms of The Pulse Inc. audience ratings for the re-

porting station on which it is played. A B indicates an upward movement of five or more chart positions between this week and last.
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Fates & Fortuness’

Media

Stephen T. Lindberg named VP and general
manager of Intermountain Radio Network, Salt
Lake City, succeeding Jack Paige, who has
retired after 43 years in broadcasting. last 29 ai

Lindberg

Paige

IMN. Mr. Lindberg was with NBC Radio Net-
work prior to joining IMN fast July in prepara-
tion for present position. Mr. Paige continues as
consultant to IMN.

Asa 7. Spaulding Jr., public affairs director
wrpU-Tv Durham. N.C., named corporate
director of public affairs for licensce, Durham
Life Broadcasting Service, which also owns
WPTF(AM)-WQDR(FM) Raieigh, N.C.

Charles E. Giddens, general manager of
wczoiFm) Columbus and waGQ(FM) Athens,
both Georgia, appoinied general manager,
KSGR(AM)-KDOT(FM) Scottsdale, Ariz.

Earl David Greenburg, attorney with Atlan-
tic-Richfield, Los Angeles, named director.
compliances and practices, NBC, Burbank,
Calif.

Stephen Miller, assistant VP for administra-
tion, The Urban Institute, Washington, ap-
pointed director of administration, Public
Broadcasting Service, Washington.

Arnold Raskin, from woOr(aM) New York,
joins wvni-AM-FM Newark, N.J., as director of
station operations.

Kathy Arnold, writer-producer in promotion
department, wcco-Tv Minneapolis-St. Paul,
named public service coordinator.

Joe Baird, wxEX-Tv Richmond, Va., assistant
promotion manager, named promotion man-
ager, replacing John McGurn, resigned.
Deveron Castle, from wRrvaiam) Richmond,
Va., assumes Mr. Baird’s former duties.

Joseph Norris, sales manager, wiCD(TV}
Champaign, Ill., appointed station manager.

Herb Loops, sales manager, KCii(AM) lowa
City, lowa, named station manager. Mike
Moon, operations manager, appointed assistant
station manager.

Jo Ann Cabanne, coordinator of compliances
and practices in broadcast standards depariment
of kNBC(TY) Los Angeles, promoted 10 policy
editor. She is succeeded by Veronlca
McGovern, who was station information edi-
tor.

John Lauer named VP of Meredith Broadcast-
ing Group and general manager of its wGST(AM)
Atlanta. He aiso will continue as general man-
ager of wPCH.FM Atlanta, which has been ac-
quired by Meredith.

e T e Tl AT LS|
Broadcast Advertising

Edward H. Forester,
Eastern sales manager
and manager of sales
development, RKO
Radio Representatives,
New York, appointed
direcior of Buckley
Marketing Services of
Buckley Radio Sales,
New York, responsible
for sales of BRS Nei-
work and for special
program sales of repre-
sented stations.

Forester

Craig McKee, manager, Blair Radio Min-
neapolis office, joins wLstaM) Chicago as sales
manager, with primary responsibility for na-
tional sales. He succeeds Don Bouloukos. ap-
pointed wLs general sales manager {BROAD-
CASTING, Jan. 30).

Steve Dickler, formerly in sales with Storer
Broadcasting in Atlania and New York, joins
wCKT{Tv) Miami as national sales manager.

Mike Vogel, media director, Burton Advertis-
ing, Detroit, named VP

Stuart Hyatt, VP-creative director, J. Walter
Thompson, San Francisco, named senior VP,

J. Donald Howe, general sales manager, wCPO-
Tv Cincinnali, appointed assistant general man-
ager/sales.

Richard A. Johnson,
VP and associate crea-
tive director, BBDO,
Detroit, named creative
director on Chrysler ac-
count.

Robert A. Munson,
media research super-
visor, J.I. Scou Co.,
Grand Rapids, Mich..
agency, named VP-
director of media/re-
scarch.

Johnson

Allen Murphy, account execulive, WCAU-TV
Philadeiphia, joins wzzD(aM) Philadelphia as
sales manager.

Thomas P McAlevey, VP and project man-
ager, Advanswers/Media Programing, St.
Louis, joins Needham, Harper & Steers,
Chicago, as VP and associate media director.

Michael McCoy Moore, research supervisor,
Doyle Dane Bernbach, New York, appointed
research group head, McCaffrey & McCall
there.

Gary Reams, account executive, KCMO(AM)
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Kansas City, Mo., joins co-owned KCEZ-FM there
as sales manager.

J. Donald Howe, general sales manager, wCPO-
Tv Cincinnali, appoinied assistant general man-
ager/sales.

Kent Beckwilth, account executive, wOKR-Tv
Rochester, N.Y., appointed general sales man-
ager. James Hogan, account executive, ap-
pointed national sales manager. John Wallace,
account executive, wsBF(ami there, and Bradd
Lasch, account executive, wezZo(aM) and
WNYR(AM) there, join WOKR-TV in same capacily.

Dave Arnold, associale media director in
charge of administration and developmeni, Leo
Burnett, Chicago; Walter Maes, associate crea-
tive direcior; Patrick Martin, associaie creative
director, and Tom RoS$s, account supervisor,
named VP's.

Susan Abramowicz, media buyer, Arthur
Meyerhoff Associales, Chicago, joins J. Walter
Thompson there as local market broadcast
buyer. Matt Kurz, account representalive,
JWT/Chicago, appointed account supervisor.
Janet Weber Bahr, with Haddon, Burns &
Cohen, Chicago, joins JWT there as art director.

Marilyn Gottlleb, media director, March Ad-
vertising, New York, joins Stone & Adler,
Chicago, in same capacity.

Wilson A. Seibert Jr., senior VP and group
crealive director, J. Walter Thompson, New
York, named executive creative director.

Kris Augusta, with Metro Radio Sales, New
York, joins Major Market Radio there as ac-
count executive. Gordon McCaw, former

(
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Detroit manager, Buckley Radio Sales, joins
MMR, Chicago. as account executive.

Gregg Cebulski, associate creative director,
Jennings & Thompson/FCB Advertising,
Pheenix named VP-creative director. Bernie
Pitzel, copywriter, Young & Rubicam West/
Phoenix, joins J&T/FCB in same capacity.

Harvey Rabinowitz, director of negotiations,
Ed Libov Associates, New York, joins W.B.
Doner & Co., Southfield, Mich., as associate
media direcior and director of broadcast
negotiations. Lynn McCormick, office man-
ager, Sherman A. Kay cancer clinic, Huntington
Woeds, Mich., joins Doner as account execu-
tive.

Lee Savage, account execulive, WINZ(AM)
Miami, named general sales manager. Warren
Chiavaroli, account executive, wrFTL(aM) Fort
Lauderdale, Fla., joins wiNz as Broward county
sales director.

Nick LaMicela, VP-associate creative director,
Norman, Craig & Kummel, New York, named
senior VP-creative director.

Mim Crowley, account executive, WFLD-Tv
Chicago, appointed senior account executive.
Jim Ottolln, media buyer, Leo Burnett,
Chicago, joins WFLD-Tv as account execulive.
Erin Clifford-McCabe, retail sales coordina-
tor, WFLD-Tv, named account executive. She is
succeeded by Raybon Myers, account execu-
tive, wLurFM) Chicago.

Stan Vogin, account executive, wCAU(AM}
Philadelphia, joins wFLN-AM-FM there in same
capacity.

David B. Eberhard, account executive, WTHR-
Tv Indianapolis, joins wLCY-Tv Tampa-St.
Petersburg, Fla., in same capacity.

Herb Hahn, executive VP and national sales
manager, Selcom, Inc., New York, joins Katz
Radio’s New York sales staff.

Linda H. Snelham, office manager, CBS-FM
National Sales, Detroit, joins Blair Television,
New York, on ABC/Blue sales team.

Frank M. De Felipo, senior copywriter, Foole
Cone & Belding, New York, joins N.W. Ayer
there in same capacity.

Lenda Westbrook, account executive,
Metromedia's wTTG(TV) Washington, and
Scott Marcus, with Katz Television, New
York, join MM’s Metro TV Sales, New York as
account executive. Maria-Luise Busi, director
of finance and administration, Avco Broadcast-
ing, joins Metro TV Sales in New York as busi-
ness manager.

George Acree, account executive, Cun-
ningham & Walsh, Southfield, Mich., joins
D’Arcy, MacManus & Masius, Bioomfield,
Mich., in same capacity.

David A. Beale, salesman, Prudential Life,
Houston, joins KCOH(aM} there as account ex-
eculive.

Katherine Hicks, account executive, KTAL-TV
Shreveport, La., joins KSLA-Tv there in same
capacity.

Monica Jean Park, sales coordinator, KOMO-Tv
Seattle, appointed account executive.

Michellte Jennings, account executive,
wHFS(FM) Bethesda, Md., and Tony Gagllardi,
account executive, Savalli/Gates, New York,
join Pro/Meeker Radio, New York, in same
capacity.
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Programing

Lawrence Gershman, independent television
packager in New York and earlier station man-
ager of wNBC-TV New York, named VP—inter-
nationa! of Viacom Enterprises, New York.
David R. Laking, president of Television Mar-
keting Services, Toronto, station representative
firm: appointed VP and general manager of
Viacom Canada Lid., Toronio.

Aubrey (Bud) Groskopf, executive VP, Na-
tional Telefilm Associates, Los Angeles, named
chief operating office of company, following
resignation of Donald Havens as president.

Robert Wulfhorst,
senior associate media
director and VP, direc-
tor of spot-buying
operations of Dancer-
Fitzgerald-Sample Inc.,
New York, named
president of Program
Syndication Services,
TV programing subsidi-
ary of D-F-S, replacing
Ave Butensky who
became president of
Viacom Program
Television Group (BROADCASTING, March 20).
Robert Rierson, PSS sales manager, appointed
VP, director of programs of PSS. Peggy Green,
VP, spot buying, succeeds Mr. Wulfhorst as
senior associate media director and VP and
director of spot buying.

Wullhorst

Irv Sepkowitz, director of contract negotia-
tions and administration, CBS Entertainment
Division, appointed VP for television business
affairs, Lorimar Productions, Burbank, Calif.
He succeeds Billle Gold who last week joined
Paramount Pictures as VP, business affairs-
feature division.

Edward K. Cooper, VP, Filmways Interna-
tional, Los Angeles, elected president.

Stan Sellers from sales staff, wTvF(TV)
Nashville, named VP-sales, Show Biz Inc. there.

Mike Brown, with Multimedia Program Pro-
ductions, Cincinnati, promoted 10 supervisor of
syndicated services, responsible for duplication
and syndication of Donahueand Young People’s
Specials.

Michael A. Krauss, producer of ABC-Tv's Geod
Morning America, New York, named producer,
NBC-TV's Today, there.

Richard G. Peabody, television and film actor,
named production manager, KIEM-Tv Eureka,
Calif.

Keith James, announcer wgcL(Fm) Cleveland,
joins wMHE(FM) Toledo, Ohio, as program direc-
tor.

Kevin Sargent, director, wsiv(tv) Elkhart,
Ind., named production manager there. Eric
Blackburn, studio cameraman, becomes direc-
tor.

Joyce Rebeta Burditt, program executive for
comedy programs, ABC Entertainment, Holly-
wood, named director of variety programs
there.

C. Norman (Rick) Reeves, production man-
ager, named director of operations, WCPO-Tv
Cincinnati.

Sherman Singleton, production assistant,



‘When engineering excellence

creates a more reliable design,

it creates the

E=OFM-25KG Transmitter.

A new concept in reliable design, ease of
operation and maintenance—and a new high
in transmitting performance.

The Model M-25KG is a completely self-
contained 25,000W FM Broadcast Transmitter,
operational at any fixed frequency between 88
and 108 MHz, in monaural or stereo, and SCA
mode.

Features include: Mid-Panel Metering,
Automatic Re-Cycling, Remote Control Inter-

- face, VSWR Protection, Elapsed Time Indi-

cator, Remote Control Power Adjust.

Sophisticated, reliable technology and
easy maintenance too. The metering panel
folds down for easy access to most major sub-
assemblies.

Let Engineering Excellence be an every-
day quality at your station. Contact AEL for
your Broadcast Transmitter requirements.
FM: 2,500, 5,000, 10,000, 15,000, 25,000, 40,000 and

50,000 watts.

AM: 5,000, 10,000 and 50,000 watts.
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noncommercial wpTo(Tv) Oxford and wePTD(TV)
Ketlering, both Ohio, named film editor.
wDTN(Tv) Dayton, Ohio.

Jeffrey H. Kazmark, senior account execu-
tive, NBC-TV National Spot Sales, Los
Angeles, joins JPD Enterprises there as execu-
tive director of program development and sales.

Debra Zimmer, news show director, wLwT(TV)
Cincinnati, named producer/director wKyC.Tv
Cleveland.

Dennis Mazzocco, commercial scheduler,
ABC Entertainment, New York, named opera-
tions supervisor, ABC Sports there.

Keith A. Luke, announcer wwoL(am; Buffalo,
N.Y., joins air staff of wiLcamy Niagara Falls,
N.Y.

Rev. John T. Catoir, clergy personnel director,
Diocese of Paterson, N.J., named director, The
Christophers, New York.

Richard Garcia, production, KDCE(AM) Santa
Fe, N.M., named program director and morn-
ing man there.

Broadcast Journalism

Lamar Matthews, assistant Georgia bureau
chief, AP named broadcast executive for
Georgia, Atlanta, succeeding Donald Har-
wood, who becomes AP’s broadcast executive
for Florida, Tampa. Willlam P. Cook Jr., sales
manager, KXoL(aM) Fort Worth, named broad-
cast executive for Arkansas, Louisiana and
Mississippi, Jackson, Miss., succeeding Paul
Freeman, named North Carolina bureau chief,
Raleigh.

Larry Manne, news director, wraL-Tv Raleigh,
N.C., named executive news producer, wTNH-TV
New Haven, Conn. David B. Baer, executive
producer/assistant news director, KXTV(TV}
Sacramento, Calif., named WTNH-TV news pro-
ducer. Jerry Taff, wTNH-Tv reporter, named
anchor.

Paul Steinle, reporter/weekend anchor, wCvB-
Tv Boston, named news director, WIXT(TV)
Syracuse, N.Y.

Don Mllis, reporter, wAVIIAM)-WDAO(FM})
Dayton, Ohio, named news director, Wavi
Broadcasting Corp., succeeding Art Barrett,
who becomes executive producer, WKEF(Tv)
Dayton’s Evening program.

Richard Vance, reporter, KviQ-Tv Eureka,
Calif., promoted to news director.

Dave Sheehan, with Mutual Broadcasting
System, Arlinglon, Va., named sports director,
KMSP.Tv Minneapolis.

Nancy Furman, weekend anchor/reporter,
KMOL-TV San Antonio, Tex., named to same
post, wrBC.Tv Greenville, S.C.

Dann Cuellar, reporter/anchor, kXIX(Tv) Vic-
toria, Tex., named reporter, KHOU-Tv Houslon.

Mark Wolin, reporter, wBay.Tv Green Bay,
Wis., named t0 same position at WCKT(TV)
Miami.

John Bry, news director, wCUZIAM)-WMLW(FM)
Grand Rapids, Mich., appointed chairman of
recently formed news service, Michigan News
Network.

Cheryl Mattox and Francis Migliore Jr.,
both reporters, wBBH-Tv Fort Myers, Fla.,
named reporters/photographers, WrLA-TV Tam-
pa, Fla.

Stan Stovall, anchor/reporier, Ksp-Tv Sti.
Louis, named co-anchor, weaL-Tv Baltimore.

Juana Samayoa, producer, KBHK-Tv San Fran-
cisco, named news and public affairs adminis-
trator.

Stephanie Steiger, executive producer, non-
commercial KAET(Tv) Phoenix, named assign-
ment editor, KTvK(TV) there.

Dana Waddell, reporter/weekend anchor,
wico(Tv) Champaign, IIl., named reporter,
wROC-Tv Rochester, N.Y.

Kathy O’Connor, part-lime reporter, wpTN(TV)
Dayton, Ohio, named reporter/Saturday
anchor.

Christy Moller, Arkansas State University stu-
dent, named weekend weather reporter, KAIT-Tv
Jonesboro, Ark.

Marci Elliott, reporier, wem).Tv Youngstown,
Ohio, assumes additional duties as weekend
anchor.

Clayton Vaughn, anchor, KOTv(Tv) Tulsa,
Okla.. named to same position at noncommer-
cial wNET(TV) New York.

Recently elected officers of newly formed
Arizona Associated Press Broadcasters Associ-
ation: Paul McGonigle, kOyv(aM) Phoenix,
president; Russ Stockton, koLp.Tv Tucson,
VP, and Suda Prohaska, KTAR(AM) Phoenix,
secretary.

Barbara Walters, ABC News correspondent,
New York, on April 14 will receive Matrix
award for excellence in broadcasting from New
York chapter of Women In Communications at
awards banquet at Waldorf-Astoria, New York.

Equipment & Engineering

Alan K. Jensen, executive vice president,
Commercial Electronics, Mountain View,
Calif., named president.

Thomas E. Newman, manager, fizld sales,
Hong Kong, RCA Broadcast Sysitems, ap-
pointed manager, international sales develop-
ment, RCA Broadcast, Camden, N.J.

Orest J. Hanas, manager of equipment
engineering, RCA Astro Electronics, Princeton,
N.J., joins QOak Industries CATV division,
Crystal Lake, Ill., as director of engineering.

Charles W. Moore, operations manager, In-
dustrial Sciences, Gainesville, Fla., appointed
sales manager. He is succeeded by Netf Cox
Jr., formerly with Lykes Electronics, Tampa,
Fla.

Mortimer Goldberg, with' CBS Radio, New
York, appointed engineer in charge, technical
operations.

Gene Robinson, Los Angeles district and
Western regional sales manager, Anixler-
Pruzan, Los Angeles, named VP

B. Morgan Martin, technical operations super-
visor, Metrotape West, Hollywoed, appointed
chief engineer for Metromedia video tape facil-
ity.

Steve Brant, with wTTv(Tv) Indianapolis, joins
Tektronix, Rockville, Md., as video saies
engineer based in Indianapolis and responsible
for Indiana, western Kentucky, lower Michigan
and western Ohio.

Jay Kuca, chief engineer, telecommunications
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department, Wright State University, Dayton,
Ohio, joins Grass Valley Group, Grass Valley,
Calif., as sales engineer. John White, sales rep-
resentative, RCA, Minneapolis, joins Grass
Valley as south central sales manager based in
Dallas.

Don Powers, radio sales manager, CCA
Electronics, Cherry Hill, N.J., appointed area
sales manager for most central Atlantic states.

Jeff Gulick, with KARN(AM)-KKYK(FM) Little
Rock, Ark., joins wLEE(AM) Richmond, Va., as
chief engineer. He succeeds Barry Taylor, who
joins wKTQ(aM)-wSHH(FM) Pittsburgh in same
capacily. WLEE. WKTQ. WSHH are Nationwide
Communications stations.

R. Glenn Martin, with wTvQ.Tv Lexington,
Ky., joins kQTv(Tw) $1. Joseph, Mo., as director
of broadcast engineering.

G. A. Vincent, acting director of manufactur-
ing, Telemation Inc., Salt Lake City, appointed
director of manufacturing. E. L. Persons,
quality assurance manager at Telemation, adds
duties of customer service manager.

Cable

J. Randal! Steward, VP/director of market-
ing, Hawkeye Cablevision, Des Moines, lowa,
named VP of marketing for parent company,
Heritage Communications, headquartered in
Des Moines.

M. Christopher Derick, VP-general manager,
Viacom Communications’ San Francisco cable
system, named Viacom VP, Eastern operations,
New York.

Allied Fields

James Thrash, president-general manager,
wrEeT-Tv Charlotte, N.C., and Alan C. Tindal,
former owner, wsPR(aM) Springlield and
WOKW(AM) Brockton, both Massachuseits,
named associates with Blackburn & Co., Wash-
ington-based media brokerage, appraisal and fi-
nancing firm. Mr. Thrash will be based in Atlan-
ta, Mr. Tindal in Longmeadow, Mass.

Tindal

Thrash

James E. McKee, president, Dala Com-

munications Corp.’s broadcast division,
Memphis, named DCC senior VP, sales and
marketing, with responsibility for sales/market-
ing of company’s five divisions.

Peggy Reimer promoted from director of
fielding 10 operations director, The Research
Group, San Luis Obispo, Calif., which offers
radio audience research.

Raul A, Chavez, professional executive with
Boy Scouts in Dallas, named broadcast relations
coordinator for national office of Boy Scouts of
America, North Brunswick, N.J.

Michael T. Craig, press secretary to Repre-



See 9 new lkegami
Broadcast TV Products

atBooth1013
1978 NAB.

1. New Ikegami HL-79 ENG camera.
Smallest, self-contained, full-performance
broadcast-quality ENG camera ever.
Lower battery drain. Delivers all the
features and benefits that make Tkegami
the front-page name in ENG. A total
breakthrough in ENG camera technology.
And that’s not all you'll see.

2. New Ikegami HL-52 portable EFP

caimera runs on super-flexible cables up

to 650 feet between head and control unit.
Also a removable RCU for small vans.

3. New Ikegami TM20-8R 19-in. rack-
mountable broadcast color monitor.

4. New Ikegami TM20-8RH 19-in. rack-
mountable high-resolution broadcast color
monitor. With eomb filter.

5. New Ikegami TM14-8R 14-in. rack-
mountable broadecast color monitor.

6. New Ikegami MA-78 ENG camera
control system for remiote operation of

HL-77A and HL-79 by wireless link or up
to 4000-ft triax cable.

7. New Ikegami microprocessor 45-
second auto-setup computer for HK-312
studio camera. Handles up to six cameras
sequentially.

8. New auto-color balance feature ih
the TKC-950B broadcast color film chain
camera.

9. New HK-857 studio and field camera
with highest performance plus triax plus
computer setup.

If you can’t make it to the show, get all the details from your Tkegami distributor
or Ikegami Electronics (USA) Inc., 29-19 39th Ave., Long Island City, N.Y. 11101



sentative David F Emery (R-Me.), has joined
The Tobacco Institute, Washington, as director
of media relations.

Deaths

Peter L. Ramanov, 51, gencral sales manager,
WNYR(AM)-WEZO(FM) Rochester, N.Y., died there
March 13 after heart attack. He formerly was
regional director for Radio Advertising Bureau.

His wife Louise and daughters, Elizabeth and
Jane. survive.

Joseph L. Miller, 70, director of labor re-
lations. National Association of Broadcasters,
Washinglon, from 1938 to 1943, died May 18 of
emphysema al his Washinglton home. He left
NAB during World War Il to join War Relations
Board, then went into Navy where his last
assignment was on staff of White House dealing
with labor matters. In 1947, he set up own con-

sulting firm and operated it until his death. Sur-
vivors include wife, Elinpr; son, Andrew, and
daughter, Mrs. Alexander Warrikoff.

Ken Wright, 70, who retired in 1972 as staff
musician at KTvY(Tvl Oklahema City, died
March 15 at Mercy Health Center there after
long iliness. He began in broadcast music in
1936 as accordianist and arranger with NBC’s
National Barn Dance. His wife, Mauna, and
daughter, Margo, survive,

For the Record:’

As compiled by BROADCASTING based on
filings, authorizations, petitions and other
actions announced by the FCC during the
period March 10 through March 16.

Abbreviations: ALJ— Administrative Law Judge.
alt.—allernale. ann.—announced. ant. —anlenna.
aur.—aural. aux.—auxiliary. CH—¢ritical hours. CP—
construction permit. D—day. DA —direclional anten-
na. Doc.—Docket. ERP—effective radiated power.
freq.—frequency. HAAT—height of antenna above
average lerrain. khz—kilohertz. kw—Kkilowaus.
MEOV —maximum expected operation value. mhz—
megahertz. mod.—modification. N—night. PSA—
presunrise service authority. SL—siudio localion.
SH—specified hours. TL—transmitier location.
1rans. —transmitter. TPO—1ransmitier power outpul.

U—unlimited hours. vis.—visual. w—watis. *—non-
commercial.
( New stations j

Actions

® Brawley, Calif.—Broadcast Bureau dismissed ap-
plication of Campesinos Unidos for new commercial
FM. Action Feb. 24.

® Farmerville, La. —Broadcast Bureau granied Union
Broadcasiing Co. 92.7 mhz, 3 kw, HAAT 270 1. PO.
address: Box 64, Farmerville, La. 71241. Estimaled
construction cost $20,720; firsi-year operaling cosl
§3,690; revenue $15,000. Format: Siandard pops. Prin-
cipals: Don and Doyle Barron and Thomas L. Gaddis
Jr. {1/3 each), Barron brothers have construction in-
terests and with Mr. Gaddis own KTDL(AM) Farmer-
ville (BPH-9986). Action March 9.

® *QOwatonna, Minn.—Broadcast Bureau granied
Pillsbury Baptist Bible College 90.5 mhz, 10 kw. PO.
address: 3155 Grove S1., Owatonna 55060. Estimated
construction cost $3,010: firsi-year operating cost $12.-
[16. Format: educational, religious. Applicant is
religious affiliated private college, Richard Paige, is
chairman of board of trustees (BPED-2427). Action
March 9

FM starts

8 WKIG Glennville, Ga.— Authorized program
operation on 106.3 mhz, TPO 3 kw.

8 "WCCH Holyoke, Mass.—Authorized program
operation on 89.5 kw, TPO 10 w.

B KMBS Billings, Mont.— Authorized program opera-
tion on 98.5 mhz, TPO 5.5 kw.

® KBLW-FM Logan, Utah— Authorized program
operation on 92.9 mhz, TPO 29.5 kw.

B KYBO Yakima, Wash. — Authorized program opera-
tion on 98,3 mhz, 700 w.

Ownership changes ]

Applications

B KCON(AM) Conway, Ark. (1230 khz, | kw-D, 250
w-N) —Seeks transfer of control of Conway Broadcast-

DID YOU HEAR WHAT

KZOK FM/AM, a unit of Sterling Recreation Organization, announces the
appointment of CBS/FM National Sales as its new national representative. KZOK, FM and
AM, offers the Seattle area the best Adult Contemporary music—the AOR sound.

iz

&

WCBS/FM. NEW YORK; WCAU/FM. PHILADELPHIA; WAVA, WASHINGTON, DC; KRLY, HOUSTON; WWYZ, HARTFORD/WATERBURY;
KNX/FM, LOS ANGELES: KCBS/FM, SAN FRANCISCO; KFWD, DALLAS, FT. WORTH; KMOX/FM, ST LOUIS;
KPRI, SAN DIEGO; WBBM/FM, CHICAGO: WEEI/ Fivi, BOSTON; WFFM/WLOA. PITTSBURGH: KZOK AM/FM. SEATTLE.

Broadcasting March 27 1978
80



ing from Madge W. Claylon. Billy F and Rosanne
H. Johnson (100% before: none after) 10 Paul
Coates, Gerald Keith, Yancey Renolds and J.W. Rowe
(none before: 100% afier). Consideration: $384.000.
Principals: Sellers have no other broadcast interests,
Mr. Coates is general manager of KXAR(AM) Hope,
Ark. None of buyers have other broadcasts inierests.
Ann. March 9.

u KPCA(AM) Marked Tree, Ark. (1580 khz, 250 w-
D) —Seeks assignment of license from J.E. Singlelop
and Archie H. Bray to Stanley B. Porter und Forrest E.
Wilkerson 111 for $70,000. Sellers: have no other broad-
cast interests and Mr. Singleton is retiring. Buyers: Mr.
Porter is director of commercial production at Scripps-
Howard's WMC-TV Memphis. Mr. Wilkerson is presi-
dent and 51% owner of Memphis sound studio. Ann
March 14.

u KPRO{AM) Ruverside. Calif. (1440 khz, | kw-D)—
Seeks transfer. of control of KPRO Inc. from Progress
Broadcasting (100% before. none after) to Inland Em-
pire Broadcasters (none before: 100% after). Con-
sideration; $780,000. Principals: Progress is wholly-
owned subsidiary of Dick Clark Television Produc-
tions, owned by music producer Dick Clark, which has
no other broadcast holdings. Inland  Empire is prin-
cipally (20%) owned by Howard N. Fisher, president.
None of owners has other broadeast interests, Ann.
Feb. 17

w KPUB(AM) Pueblo, Colo. (1480 khz, 1 kw-D.
DA)—Seeks assignment of license from Quixote
Broadcasting lo Rocky Mountain Broadcasting for
$235,000. Selier: is cqually owned by Rex R. Miller,
Clifion H. Gardiner and L. W: Newcomb who also own,
equally, KPUB-FM there. Buyer: is equally owned by
william James Engler, sales manager and news direc-
tor at KPUB, and Leo R. Smentowski, Colorado
Springs accountant. Neither has other broadcast in-
terests, Ann, March {4,

® WGCH(AM) Greenwich, Conn. (1490 khz, 1 kw-
D, 250 w-N) —Seeks transfer of control of the Green-
wich Broadcasting Corp. from executors of esiate of
George Cooke Stevens (56.1% before, none after) lo

DID YOU HEAR

JUST

KPRI/FM 106, San Diego's Best Rock, is pleased to announce the appointment of
' CBS/FM National Sales as its new national representative.
KPRI/FM reaches high-income 18 to 34 year olds in this prosperous market.

John T. Becker (32.37% before: 88.47% alter). Con-
sideration: $600.000. Seller: is executing will of Mr.
Stevens who had no other broadcast interests. Buyer is
vice president of station and has no broadcast interests
except WGCH. Mr. Becker's wifc Sheila B. owns 6.72%
of WGCH. Ann. March 9.

» WMOG(AM) Brunswick, Ga. (1490 khz. 1 kw-D.
250 w-N)—Secks assignment of license from Radio
Brunswick 'o Burrows Broadcasting for $500.000.
Seller: is principally owned by William G. Brown and
Clifton G. Moor who each own 50% of WPCF(AM)-
WPFM(FM) Panama City. Fla.. 33-1/3% WTIF(AM)
Tiftan, Ga. and 47-1/2% WAYX(AM)-WLTE(FM)
Waycross, Ga. Buyer is 55% owned by Robert T
Shircliff, Jacksonville. Fla., management consultant,
and 45% by Robert Burrows. owner and general man-
ager of Eau Claire. Wis.. Pepsi-Cola Botling Co. Ann.
Feb. 23.

u KTCH-AM-FM Wayne. Neb. (AM: 1590 khz. 500
w-D: FM: 104.9 mhz, 3 kw) =Seeks assignment of
license from Theodore S. Storck 1o KTCH Inc. for
$265,000. Seller: has no other broadcasi inierests.
Buyer: is owned equally (25% each) by Dean D. Craun.
Clyde D. Petrossi Sr., Ronald D. Shaw and Donaid F
Dolejs. Mr. Craun is president and general manager
KHUB -AM-FM Fremont, Neb. Others are business-
men with no broadeasi interests. Ann. March 14.

® KLAS-TV Las Vegas {ch. 8)—Seeks assignment of
license from Summa Corp. to KLAS Inc. for $9.587.-
500. Seller: since death of sole stockholder, Howard R.
Hughes. gstate has been divesting broadcast 1nierests
(KLAS-TV is only broadcast stalion in estate). Buyer:
is wholly-owned subsidiary of Landmark Communica-
tions, principally owned by chairman Frank Batten.
which also owns WKEZ-FM, WTAR(AM}, WTAR-
TV, all Norfolk, Va., WEMY-TV Greensboro, N.C.
and is proposed assignee of KNTV(TV} San Jose,
Calif. Ann. March 15

® KNFB(FM) Nowata, Okla. {94.3 mhz, 3 kw)—
Seeks assignment of license from Jack Powell 1o
Dwight Carver for $87.000. Seller. has no other broad-
cast interests and is retiring from radio business.
Buyer: is chiel engineer of WKKD-FM-WFVR-AM

Aurora, LIl. He has no other broadcast interesis. Ann.
March 14.

s KPRB{AM) Redmond. Ore. (1240 khz, 1 kw-D.
250 w-N)—Seeks transfer of control of Big Sky Broad-
casters from Ronald E. Post (90'% before: none after)
to BBS Communications (none before: .100% after)
Consideration: $70.000. BBS is buying 10% and ir-
revocable oplion 10 purchase remaining shares within
10 days of FCC approval of transfer. Mr. Post has no
olher broadcast interests. BBS is 51% owned by
William A. Moller. general manager of KPRB. None of
BBS’s stockholders has other brnadcast interesis. Ann.
March 4.

® KSUZ(AM) Port Neches. Tex. (1150 khz, 500 w-D,
DA)—Sceks assignment of license from L&R Broad-
casting Corp. 1o David Livingstone Missionary Foun-
dation for $200.000. Seller: is principatly owned by
Lester J. Ledet. president. who has no other broadeast
interests. Buyver: is non-stock, non-profil corporation,
Billy James Hargis. president. is Tulsa. Okla. evan
gelisl. Ann. March 14.

® KSYN(AM) Ogden, Ulah (730 khz, 1 kw-D}—
Seeks transfer of control of Weber Broadcasting Co
from Orin G. and lelen M. Geesey and Duveen H.
Gunter (100% before. none after) 10 Wendell T
Winegar {none belore: 100% after). Consideration: ap-
proximately $55.000. Principals: sellet is licensee of no
other broadcast interests. Mrs. Gunter owns 98% of
Lincoln Broadcasling’s KMER{AM) Kemmerer. Wyo.
Mr. Winegar is president and 60% owner of
KDYL(AM) Tooele. Utah. Ann. March 14.

® WMIL(FM) Waukesha, Wis. (106.] mhz, 19.5
kw) — Seeks assignment of license from Stebbins Com-
munications to Darrel Pelers Productions for $325.-
000. Seller: is owned by Paul M. Siebbins who has no
other broadcast interests and is requesting waiver of
Section 1.597, three-year rule, in order 10 recover
tosses. Buver: is owned by Darrel Peters {98%) vice
president and general manager of WLOO(AM)
Chicago. Ann. March 4.

® KRTR(AM) Thermopolis, Wyo. (1490 khz, 250 w-
U, DA-1)—Seeks assignment of license from Mildred
V. Ernst to Eagle Broadcasting for $47,500. Seler: is
co-owner of KWRB-TV Riverion, Wyo., and is selling

ED?

&)

WCBS/FiM, NEW YORK; WCAU/FM, PHILADELPHIA: WAVA, WASHINGTON, DC; KRLY. HOUSTON: WWYZ, HARTFORD/WATERBURY;
KNX/FM, LOS ANGELES; KCBS/FM, SAN FRANCISCO: KPWD. DALLAS/FT. WORTH; KMOX/FM. ST. LOUIS:
KPRI, SAN DIEGO; WBBM/FM. CHICAGO; WEEI/FM, BOSTON: WFFM/WLOA, PITTSBURGH: KZOK AM/FM, SEATTLE.
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Summary of broadcasting

FCC tabulations as of Feb. 28, 1978

CPs CP's
On air on Tolal not Total
Licansed STA" air on ait on air aulhorized**

Commercial AM 4,489 [ 27 4.522 43 4.565
Commercial FM 2949 1 69 3019 118 3137
Educational FM 904 1] a8 . 942 74 1016
Tolal Radio 8.342 T 134 8.483 235 8718
Commercial TV 724 1 2 727 55 782
VHF 513 1 2 516 7 523
UHF 211 Q Q 211 48 259
Educanonal TV 243 3 14 260 5 265
VHF 93 ! 8 102 2 104
UHF 150 2 6 158 3 161
Total TV 967 4 16 987 80 1.047
FM Transiators 212 0 0 Q 75 287
TV Translators 3.476 0 Q 0 476 3952
UHF 1.082 0 0 0 268 1.350
VHF 2.394 0 0 0 208 2,602

“‘Special temporary authotization

“*Includes off-air licenses

for age and health reasons. Buyer: is 51% owned by
W.H. Johnson Jr., businessman, and 39% by Harry C.
Wisehart Jr., KWRB-TV sales. Ann. March 14,

Actions

® WSUZ(AM) Palatka, Fla. (800 khz, 1 kw-D)—
Broadcast Bureau granied assignment of license from
wayne E. Bullock 1o WG Eniterprises Inc. for $155,000.
Seller: has no other broadcast interests and would like
10 pursue some other field in broadcast industry. Buyer
is 50% owned by James Stephen Wilkerson,
Charlesion, W.Va., dentist with no other broadcast in-
teresis; and 50% by August Joseph Greiner, Florida
clothing retailer with no other broadcast interests. Ac-
tion March 7. .

m WIIN(AM) Atlania (970 khz, § kw-D) —Broadcas!
Bureau granled assignment of license from Sudbrink
Broadcasting Inc. 10 Clinton County Radio Inc. for
$750,000. Seller: Sudbrink Broadcasting Inc. is prin-
cipally owned by Roberi W. and Margareta S. Sudbrink
(married) also principal owners of WLY F(FM) Miami,
WFUN(AM) South Miami: WEZW(FM) Wauwalosa,
wis.. WLAK(FM) Chicago, and WPCH(FM)-
WIIN(AM) Atlania. Buyer: SJR Communications
Inc., is wholly-owned subsidiary of San Juan Racing
Asso. and licensee of WUST(AM) Washington,
WIMD(FM) Bethesda Md.; WYSP(FM) Philadelphia:
WKLS(FM) Atlanta: WQAL(FM) Cleveland:
WTMI(FM) Miami. and KRLY(FM) Houston. SIR
Communications New York Inc., also wholly-owned
subsidiary of San Juan Racing is licensee of
WIIT(AM) New York and WKTU(FM) New York.
SJR is principally owned by H.N. Glickstein, New York
lawyer and investor, and Bernard S. Needle, New York
investor. Action March 7.

B WMAS-AM-FM Springfield, Mass. (AM: (450
khz, | kw-D: FM: 94.7 mhz, 22 kw)—Broadcast
Bureau granted assignmemt of license from Valley
Broadcasters Inc. 1o Lappin Communications Inc. for
$550,000. Seller: has no other broadcast interests.
Buyer: W. Robert Lappin, 75% owner and chairman of
board is owner of soft drink bottling and automotive
leasing businesses. Remaining stock is owned by his
wife, Dorothy L. Lappin, vice president of same bot-
1ling company and proprietor of advertising agency. Ac-
tion March 8.

8 KANR(FM) Greal Falls, Mont. (98.9 mhz, 25
kw) —Broadcast Bureau granted assignment of license
from Frank Anderson to Feder Communications Corp.
for $120,000. Seller: Frank Anderson is 100% owner
and chief engineer. Buyer is 100% owned by Steven
Feder who is general sales manager of WFMT Inc.,
Chicago. Action Jan. 24.

m KRWS(FM) Hardin, Mont. (95.3 mhz, | kw)—
Broadcast Burcau granted assignment of license from
Alfred E. and Melodie Sargent 10 Big Horn Broadcasi-
ing Inc. for $60,000. Seller: Husband/wife parinership
has no other broadcast interests. Buyer: is 95% owned
by Robert L. Rezanka, remainder is owned by his
mother, Anne. Mr. Rezanka is airline pilot, was radio
announcer. Tendered simultaneously is transfer ap-
plication for KHDN(AM) Hardin, Mont. (see below).
Action March 9.

8 KHDN(AM) Hardin, Mot (1230 khz, | kw-D, 250
w-N) — Broadcast Bureau granmed 1ransfer of control of
Big Horn Broadcasting Inc. from Merlyn J. and
Marlene G. Hedin (1009 before; none afler) lo Robert
Rezanka {none before; 100% ufier). Consideralion:
$215,000. Principzls: Merlyn J. Hedin owns 95% of
seller, his wife Marlene owns remainder. They have no
other broadcast interesis and wani 10 go into different
business. Buyer: see above. Aclion March 9.

B KXEQ(AM)-KWWR-FM Mexico, Mo. (AM: 1340
khz, | kw-D, 250 w-N; FM: 95.7 mhz, 55 kw) — Broad-
casl Bureau granled transfer of conirol of Adrian
Broadcasting Corp. from W. Earl Dougherty (100%
beforé: none afler) tlo KXEQ Radio Inc. (none before;
100% after). Consideration: $418,449. Principals: Mr.
Dougherty is principal. 33%, owner. None of owners of
seller have other broadcast interests. Buyer is prin-
cipally owned by Galen O. Gibert, 50.5%, majorily
owner of KSWM(AM) Aurora, Mo.; KBTN(AM)
Neosho, Mo.; KTLQ{(AM) Tahlequah, Okla.;
KPET(AM), KCOT(FM) both Lamesa, Tex., and
KZEE(AM) Weatherford, Tex. Action March 8.

B WIRC(AM)-WXRC(FM) Hickory, N.C. (AM: 630
khz, 1kw-D:¥M: 95.7 mhz, 27 kw) — Broadcast Bureau
granted transfer of control of Foothills Broadcasting
Inc. from estale of Edmond H. Smith Sr. and Joseph A.
Moretz, Scott H. Smith, et al. {100% before: none
after) 10 Broadcast Lid. (none before: 100% after).
Consideration: $825.000. Principals: Margaret A.
Smith and A. H. Burgess are co-execuiors of the estale
of Edmond H. Smith, 60% owner of Foothills, Joseph
A. Moreiz, 23% owner, is other principal. None
has other broadcast inlerests. Buyer is 40% owned by
Thomas L. Swatzel Jr, 30% by William L. McDonald
1{, both Hickory businessmen and 30% by Jerry W.
Qakley, president, general manager and 100% owner
WFBS{AM) Spring Lake, N.C. Action March 8.

8 KLMT(FM) Marlin, Tex. (96.7 mhz, 1.25 kw)~
Broadcast Bureau granted transfer of control of Mid-
western Broadcasting Corp. from Janelle Eastham and
others (100% before; none afer) to Jerry Garrison
(none before; 100% after). Consideration: $72,275.
Principals: Ms. Eastham and other owners have no
other broadcast interests. Mr. Garrison is general man-
ager of KLMT. Action March 7.

8 KOBS-FM Orange, Tx. (104.5 mhz, 55 kw)—
Broadcast Bureau granted assignment of license from
Charles Hubert Kobs 10 North Star Broadcasting Inc.
for $350,000. Seller: Mr. Kobs has no other broadeast
interests. Buyer is owned by Alver G. Leighton, owner
of KDLM(AM) Deitroit Lakes, Minn., and 80% of
KLVR(FM) there, 57.76% of KOUR-AM-FM Inde-
pendence, 46% of KCII-AM-FM Washinglon and
89.9% of KNIA(AM)-KRLS(FM) Knoxville, all lowa.
Action Jan. 24.

1 WWHY(AM) Huntinglon, W.Va. (1470 khz, 5 kw-
D) —Broadcast Bureau granied assignment of license
from Ohio River Broadcasting Corp. 10 John Broadcast-
ing Co. for $518,779. Seller: is owned by Richard
Husted (85%) and Hercil Gartin (15%), who have no
other broadcas! interests. Buyer: is owned by Bert
Michael Johnson (80%), his wife Judy, and his mother
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Margaret, (10% each). They own Huntinglon hotel.
Mr. Johnson is former announcer-engineer with
WSAZ{AM) Huntingion. Action March 10.

Facilities changes

AM Action

8 WILD Boston— Broadcast Bureau granted CP 10 in-
crease power 1o 5 kw and change type trans., condition
(BP-20, 269). Action March 3. :

FM Applications

® WAHR Huntsville, Ala.—Seeks mod. of CP to
change TL. Ann. March 14,

B WTSU Troy, Ala.—Secks CP to change freq., TL,
type trans., type ant.,.ERP: 100 kw (h&v) and HA AT:
561 fi. (h&v). Ann. March 15.

8 KXXA Liule Rock, Ark.—Seeks mod. of CP to
change SL, ant., TPO and HAAT: 942 fi. (h&v).Ann.
March 14.

® KFCF Fresno, Calif.—Seeks CP 10 install new
irans., new ant., change TPO, ERP: 2.4 kw (h&v) and
HAAT: 1877.5 fi. {h&v). Ann. March 14.

8 KOZE-FM Lewiston, ldaho—Seeks CP 10 install
new ant., change TPO, ERP: 2 kw (h&v) and HAAT:
minus 621 fi. (h&v). Ann. March 14,

8 WFIW-FM Fairfield, 1]l. —Seeks CP 10 inslall new
ant., make changes in anl. system, change TPO, ERP:
3kw (h&v) and HAAT: 273 ft. (h&v). Ann. March |4,

8 WRWC Rockton, Ill.—Seeks CP 1o redescribe TL,
install new trans., make changes in ant. sysitem, make
changes in transmission line, and change TPO. Ann.
March 14.

= WBWB Bloomington, Ind. —Seeks mod. of CP to
change TL, trans., ant., ant. system, TPO, ERP: |.45
kw (h&v) and HAAT: 439 fi. (h&v). Ann. March 14.

8 KMAQ-FM Maquokela, [owa—Seeks CP 1o install
new lrans., new anl,, change TPO, ERP: 2.8 kw (h&v)

Services
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" 445 Concord Ave.
Cambridge, Mass. 02138
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Professional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Virginia 22314
(703} 354-3400

EDWARD F. LORENTZ
& ASSOCIATES
Cansulting Engineers
1334 G $1., N.W., Suite 500
347.1319

Washington, D. C. 20005
Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N St., N.W. 296-2315
WASHINGTON, D. C. 20036
Moembder AFOCN

COHEN and DIPPELL, PC.

CONSULTING ENGINEERS
527 Munsey Bldg.
{202} 783-0111
Washington. D.C. 20004
Meémber AFCCE

CARL T JONES ASSOCS.
(Formerly Gautney & Jones)
CONSULTING ENGINEERS

2990 Telestar Ct., Suite 405

(703) 560-6800
Falls Church. Va. 22042
Member AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th $t, N.W., Suite 606
Washington. D.C, 20005
{202] 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member APCCE

SILLIMAN, MOFFET & KOWALSKI
Washington, D.C. Area

8701 Ga. Ave., Silver Spring, MD 20810

ROBERT M. SILLIMAN, P.E.
{301) 589.8288

1925 N. Lynn St., Arlington, VA 22200

JOHN A. MOFFET. P.E.
(703) 841-0500
Member AFCCE

STEEL, ANDRUS
& ASSOCIATES
2029 K Street, N.W.
Washington, D.C. 20006
(301) 827-8725

(301) 384.5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Velevision
Box 63, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER
9208 Wyoming PI. Hiland 4-7010

KAMSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES
‘Suite 400
1730 M St, N.W_ 659.3707
Washington. D.C. 20036

Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENCINEERS
8200 Smowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFOCOR

VIR JAMES

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Camputerized Freguency Surveys
345 Colorado Blvd.—80206
(303) 333-5562
DENVER, COLORADO

Member AFCCE

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engmeermg Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57th Street
New York, New York 10019
(212) 246-3967

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

TERRELL W. KiRKSEY

Consulting Engineer
5210 Avenue F.
Austin, Texas 78751
1512} 454-7014

HATFIELD & DAWSON

Consulting Engineers
Broodcast ond Communications
3525 N, Stone Way
Seattle, Washington 88103

(206)633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
C’aruu[éc’ag gngmuu
6934 A N. University
Peoria. illincis 61614

(309) 692-4233
Member AFCCE

DAWKINS ESPY
Consulting Radic Engineers
Appiications/Field Engineering

PO. Box 3127 —Olympic Station 90212
BEVERLY HILLS, CALIF,
{213) 272-3344

MATTHEW ]. VLISSIDES, P.E.

STRUCTURAL CONSULTANT
TOWERS. ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications.

Inspeclions. Supervision of Ereclion
7601 BURFORD DRIVE Mel.LEAN.VA 22101
Tel (703} 356-9504
Member AFCCE

C. P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

P. O. BOX 18312

OALLAS. TEXAS 75218 BINERry

Satellite Telecom
Services, Inc.

Management and Engineering
Consulting Services

2971 Flowers Rd. So.
Atlanta, Ga. 30341
404—455.8369

KESSLER ASSOCIATES
Consulting Engineers
AM-FM . TV-Microwave Systems
1511 N.W. Sixth Street
Gainesville, Florida 32601
(904) 376-3157 @ (904} 373.5225

D. L. MARKLEY
& Associates, Inc.

CONSULTING ENGINEERS
31018 W. Harmon Hwy.
Pecria, lliinois 61604
309/673-7511

RADIO ENGINEERING CO.
PO Bon 2352. Palos Verdes Ca 30274
CONSULTANTS
ALLOCATIONS (NSTALLATIONS. FIELD
ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON
(213} 541-7379

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
washington, D.C. 20006

25 West Long Lake Road
Bloomfield Hills, Ml 48013
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LAUREN A. COLBY contact
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15 N. Court Streel

Frederch. Md. 21701
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Federal Communications Commission
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" and HAAT: 121 fi. (h&v). Ann. March 14,

8 WRCN-FM Riverhead, N.Y.—Seeks CP 1o install
new trans., change TPO, ERP: 2.8 kw (h&v) and
HAAT: 321 fi. (h&v). Ann. March 14.

8 WKAD Canton, Pa.—Seeks mod. of CP o change
trans., ant., and TPO. Ann. March [4.

8 WTPA-FM Harrisburg,Pa.—Seeks CP (o install new
trans., change TPO and ERP: 24 kw (h&v). Ann.
March 16.

8 WPJS Orangeburg, S.C.—Seeks CP to install new
aux. Irans., aux. ant., o be operated on 106.7 mhz,
ERP: 45.24 kw (h&v) and HAAT: 307 fi. (h&v). Ann.
March 16.

[} K(_')BS»FM Orange, Tex.—Seeks CP to redescribe
TL, install new ant., make change in ant. system,
change TPO, ERP: 40 kw (h&v) and HA AT:396.6 fi.
(h&v). Ann. March 14.

FM Actions

® KHVN-FM Anchorage —Broadcast Bureau granted
mod. of CP 1o change TL, install new ant., make
change in ant system, change TPO, ERP: 25 kw (h&v)
and HAAT: 135 ft. (h&v), conditions (BMPH-I5,
388). Action March 7.

8 WVFK-FM Key West, Fla.—Broadcast Bureau
granted n:lod. of CP to change TL, irans., ant., make
changes in ant. system, ERP: 100 kw (h&v) and
!’{AAT: 254 ft. (h&v) (BMPH-15, 391). Action March

8 WKQQ-FM Lexingion, Ky.—Broadcast Bureau
granted CP 10 install new trans., ant., change TPO,
ERP: 100 kw (h&v) and HAAT: 650 fi. (h&v)
(BPH-10, 861). Action March 6.

In contest

Designated for hearing

[] WQA_L(FM) Cleveland — Commission designated
for hearing application of SJR Communications for

-

THE ONLY
SURE BET IN
LAS VEGAS!

SEE THE
AUTOMATIC
TRANSMITTER

OPERATOR
AT THE N.A.B.

o

orks.

PO. Box 79 Medina. Ohio 44256 '

(216) 336 -7500

renewal of license. Action March 8.

Case assignments

8 Mobile, Ala., Sound Broadcast and Mobile Broad-
cast Service, FM proceeding: (BC Doc. 78-74-75)—
Chief ALJ Chester F Naumowicz Jr. designated ALJ
James K. Cullen Ir. as presiding judge, scheduled
prehearing conference on April 12 and hearing on May
25. Action Feb. 28.

8 Ishpeming, Mich., WIPD Inc., revocation pro-
ceaeding: (BC Doc. 78-80)—Acting Chief ALJ
Lenore G. Ehrig designated ALJ Joseph Stirmer as
presiding judge, scheduled prehearing conference
April 20 in Washingion and hearing on June 6 in
Ishpeming. Action March 10.

8 Albemarle, N.C., WABX Inc. and Victor Broadcast-
ing, FM proceeding: (BC Doc. 78-63-64) —Chief
ALJ Chester E Naumowicz Jr. designated ALJ Thomas
B. Fitzpatrick as presiding judge, scheduled prehearing
conference on April 10 and hearing on May 23 in
Albemarle. Action Feb. 24,

8 Lubbock, Tex., Grayson Enterprises and Texas Key
Broadcasters, renewal proceeding: (Doc. 21283) —
Acting Chief ALJ Lenore G. Ehrig designated ALJ
Thomas B. Fitzpatrick as presiding judge. Action
March 10.

8 Fairfax. Va., Jerry M. Graves, renewal proceed-
ing: (Gen. Doc. 78-88) —Acting Chief ALJ Lenore G.
Ehrig designated herself as presiding judge, scheduled
prehearing conference on April 27 and hearing on June
12. Action March 14.

Procedural ruiing

B8 San Jose, Calif.. United Broadcasting and Public
Communicators, FM proceeding: (Docs. 20611-2) —
ALJ James K. Cullen Jr. granted motion By United and
extended from March 6 to March 8 date for filing pro-
posed findings of facts and from April 7 to May 15 date
for filing replies. Action Feb. 23.

8 Siockton, Calif., Barnes Enterprises, et al., FM pro-
ceeding: (Docs. 20925-7)—ALJ Walter C. Miller
granted motion by Carson Communications and ex-
tended from March 17 to March 24 the date for filing
proposed findings of fact and from March 31 10 April.7
the date for filing replies. Action March 3.

@ Little Falls, Minn., Little Falls Radio and Little
Falls Broadcasting, AM proceeding: (Docs.
21169-70) — ALJ Lenore G. Ehrig granted motion by
parties and set certain procedural dates including hear-
ing on April 4 in lieu of March 21. Action March 2.

8 Bozeman, Mouat., Burt H. Oliphani et al., FM pro-
ceeding: (BC Doc. 78-15-17) —Chief ALJ Chester F
Naumowicz Jr. granted motion by Oliphant and ex-
tended to March 29 time to file responsive pleadings.
Action March 1.

8 Farmington, N.M., E.Boyd Whitney, renewal pro-
ceeding: (Docs. 21519-20)— ALJ Daniel M. Head
continued prehearing confi from March 16 10
March 28 and hearing for April 27 10 new date to be set
at prehearing conference. Action Feb. 28.

8 Rochester and Cheektowaga, N.Y., Federal Broad-
casting System and Niagara Broadcasting System,
renewal proceeding: (Doc. 21268) — ALJ David 1.

Kraushaar granted motion by Rochester Black Media
Coalition and extended from March 17 to April 12 time
for filing proposed findings of fact. Action March 6.

8 Rochester N.H., Strafford Broadcasting, FM pro-
ceeding:(Doc. 20619)— ALJ Byron E. Harrison
granted petition by Strafford and continued proposed
findings of fact from March 8 10 March 29 and replies
from March 29 to April 5. Action March 7.

8 Gilmer, Tex., KHYM Broadcasting and Daniels
Broadcasting, FM proceeding: (Docs. 21281-2)—
ALJ James K. Cullen Jr. postponed prehearing con-
ference on March 23 and scheduled it for March 31,
Action March 13.

Initial decision

8 Baltimore, J.B. Broadcasting of Baltimore, AM pro-
ceeding: (Doc. 21012)—ALJ Frederick W. Den-
niston granted motion by Broadcast Bureau and dis-
missed with prejudice J.B.'s application for CP 1o
replace expired permit and terminated proceeding. Ac-

tion Marchl. .

Review Board decision

®8 Orlando, Fla.,TV proceeding: (Docs. 11083,
17339-44) —Review Board denied motion to certify
proceeding to commission for review and decision filed
by Comint Corp., Office of Communication of United
Church of Christ and Florida Conference of United
Church of Christ. Action March 10.

FCC decisions

8 KWSR(AM) Rifle, Colo. (Doc. 20213)—Commis-
sion granted Qil Shale Broadcasting 1-year renewal of
license for KWSR and fined it $200. Action March L.

8 WEZE(AM) Boston—C ion granted applica-
tion of McCormick Communications for assignment of
license to New England Continental Media denying
petition to deny by Jacob A. Berastein of Media Ad-
vocacy Center. Action March 8.

8 WSYR-TV Syracuse, N.Y.—Commission affirmed
its December 1976 action granting 1975 license
rencwal application of Newhouse Broadcasting denying
reconsideration sought by Syracuse Coalition for Free
Flow of Information in Broadcast Media. Action March
8.

8 WXPN(FM) Philadelphia (Doc. 20677) —Commi-
sion denjed Friends of WXPN intervention in case in-
volving renewal application of Trustees of University
of Pensylvania and also Friend’s alternate request (o
file amicus brief but authorized its participation in oral
argument in status of amicus curiae. Action March 9.

® KHTV(TV} Houston—Commission granted ap-
plication of Gaylord Broadcasting for renewal of its
license rejecting oppositions filed on behalf of 11 in-
dividuals, 11 organizations and “lisiening and viewing
audience® of KHTV. Action March 8.

Allocations

Actions

® Greenville, Ky.—Broadcast Bureau proposed
assigning ch. 288A as community’s first FM in
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response 10 petition Hayward F Spinks. Commenis due
May 9. replies May 30. Action March 8.

8 Eldon, Mo.—Chief Broadcast Burcau granied joint
request by Tripie K Broadcasiers and Eidon Broad-
casting, applicants for new FM on ch. 224, dismissing
application of Triple K and granting that of Eldon
Broadcasting. Action Feb. 24.

& Walla Walla, Wash. —Broadcast Bureau assigned ch.
239 as community’s third FM in response 1o petition
by Capricorn Communications, licensee of KUI(AM)
thete. Action March 7, becomes effective April 20.

® Milton, Wva.—ALJ David I. Kraushaar in initial
decision granied application of WNST Radio for new
FM on ch. 292 denying competing application of Put-
nam Broadcasting for same channel at Hurricane W.Va.
Action March 10, becomes effective in 50 days barring
appeal or review.

® Wwausau and Rhinelander, Wis.— Broadcast Bureau
proposed assigning ch. 300 Lo Wausau and substituting
ch. 291 for ch. 300 in Rhinelander in response (o pedi-
tion by Seehafer & Johnson Broadcasting, licensee of
WXCO(AM) Wausau. Comments due May 8, replies
May 29. Action March 7.

Rulemaking

Petition

® Newtenville, Mass.— Action for Childern’s Televi-
sion’s pelilion for inquiry and notice of proposed
rulemaking has been filed and associated with Doc.
19142 and will be considered by commission. Ann.
March 8.

Actions

m Chief, Broadcast Bureau in response 10 request by
Sudbury Services extended from March 10 to April L0
time for filing reply comments in matier of amend-

ment of Section 73.202 (b} of rules, FM 1able of
assignments for Mayfield, Wickliffe, boith Ky.,
Biytheville, Ark., and Henderson, Tenn (Doc. 21504).
Action March 9.

8 Chief, Broadcast Bureau granied to Himited extent
request by Broadcast Communications and exiended
from March 15 to April 17 time for filing responses 1o
petition for establishment of policy 10 promote broad-
cast ownership by minorities (RM-3055). Action
March 10

® Chicf, Broadcast Bureav in response 10 request of
law firm, McKenna, Wilkinson and Kitiner, on behalf
of various clienis exiended from March 24 to Apnil 24
and from April 21 to May 24, respectively, dates for fl-
ing comments and replies 1o petition for rulemaking 1o
amend Form 395 and instructions (Doc. 21474). Ac-

tion March 5.

Cable _]
Applications
m Following operators of cable TV systems requested

certificales of compliance, FCC announced March 14
(stations listed are TV signals proposed for carriage):
® Humboldi Bay Video, for Blue Lake,
McKinleyville, both Calif. (CAC-12056-7); commence
operation.

m Hill Country Calbevision, for Kerrville, Tex
(CAC-12391); WTCG Atlanla.

® Indian River Cablevision, lor Roseland, Gifford,
Sebastian, Wabasso,Winter Beach, all Fla.
(CAC-11294-8); interim authorization

® Telecable Associates, for Broussard, Scott, both La.
(CAC-12398-9): commence operation.

8 Colville TV Cable, for Colville, Wash

(CAC-12560); CKTN-TV Trail , Canada.

®m Cablevision of Gonzales, for Gonzales, Lla.
(CAC-12569); commence operation.

WILLIAM B
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COMPANY,INC

® Suffolk Cable, for Port Jefferson, N.Y

(CAC-12586); commence Operation

m Bayshore CATYV, for Onancock, Keller. Bioxom. Ac-
comac, Onley, Melfa. Parksley. atl Va
(CAC-12587-94); WTCG Atlanla.

®m Liberty TV Cable, for South Haven, Charleston,
Mcrae, Helena, all Ga. (CAC-12595-9); certify opera-
lion.

® Delia Video, for Clarkion, Gideon. Deming, all
N.M. (CAC-12600-2). change signals.

® Wwashington Cable, for Washingion, Lebanon, Ox-
ford, Glen Gardiner, Hampton. High Bridge, Franklin,
all N.J. (CAC-12603-10): exisiing operation.

® Television Signa! Service, for Floydada, Tex.
(CAC-12611); commence operation.

® Cablevision Systems Long Island, for Williston
Park, N.Y. (CAC-12612}: commence operation

® Potomac Valley Television. for Londonderry,
Southampton, Cumberland Valley, all Pa., Allegany,
Md. ( CAC-12614-7); existing opcration.

Certification actions

s CATV Bureau granted following operators of cable
TV systems certificates of compliance:

m Plaite County Communications, for Platie Woods,
Mo. (CAC-12277). Nation Wide Cablevision for
Olympia, Lacey, both Washington (CAC-12027-8);
Telecable Associates, for tberia, New lberia, both La.
(CAC-08092, 557). Valley Vision, for Placerville,
Jackson, Sutter Creek, Amador, all Calif. (CAC-
08174-8): Cotulla Cable TV, for Cotulla, Tex. (CAC-
08917}; Sammons Communications, for Black Moun-
tain, N.C., Waynesboro, Miss., Summit, Miss.,
Hambien, Tenn., (CAC-08921-2,59,64); Oxford
Valley Cablevision, for Falls, Pa. (CAC-08991);
United Cable of New Hampshire, for Goffstown, Bed-
ford, both N.H. (CAC-08998-9); Cass Cable TV, for
Beardstown, Ill. (CAC-09298); Cablevision of Cheraw,
for Cheraw, S.C. (CAC-09299); Continental Cablevi-
sion of Ohio, for Fostoria, Tiffin, both Ohio {CAC-
09367-8);

HAVE YOU
EVER HEARD
A RAINBOW?

The TANNER MUSICAL SPECTRUM sffers
Ihe broadcasier all formats for auio
mated or semi-automaled systems with
a RAINBOW OF SOUNDS

= BEAUTIFUL MUSIC 15 Pacitic Green. not
background but foreground music

» MOR is Bright Blue in three

distinct formats.

» CONTEMPORARY comes in Red Satin
Rock designed especially tor the

18-34 market

+ COUNTRY is our TANner Country with
all Ine Country hits from 1349

hrough today!

OUR MUSICAL SPECTRUM comes in
these four beautiful Colors...you can
add “PROFITABLE BLACK' t0 your SALES
RAINBOW! Calll Kurt Alexander or Keith
Lee ¢ollect at [901) 320-4340

Hear it at the N.A.B. in Las Vegas Hilton Suite 1669
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Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details. -~

RADIO

HELP WANTED MANAGEMENT

Director of Broadcast Seivices/General Manager.
Directs and sustains the functions and operations as-
socialed with Public Radio Station WSSR, and other
electronic media delivery systems. Marketing, plan-
ning, development, public broadcasting experience
desirable. Doctorate preferred or equivalent combina-
tion of educalion, and experience in broadcasting.
Teaching experience in higher education required. Sal-
ary negoliable. Sangamon State Universily Search
Committee for Director of Broadcast Services.
Springfield, IL 62708. cfo Jack Coleman,

Major Midwest market station wants aggresive
dedicated Manager—strong in Sales and Manage-
ment. Excellent base, strong profit incentive plus stock
ownership plan to create meaningful equity base. Sta-
tion now strong in billings and ratings. No crisis. Will
wait for right person. Confidentiality assured. Could
meet dunng NAB. Box C-252.

Florida AM/FM Seeking strong, experienced Sales
Manager with a proven record of agency and direct
selling. Able to develop and lead a powerful sales
team. Equal Opportunity Employer. Send resume to
Box C-282.

Generai Manager Wanted For AM and Powerful FM
on Florida Coast. The ideal candidate will have solid
General Management experience, able 1o provide
knowledgeable leadership in all areas. Must also be
capable of developing and servicing larger accounts.
Community oriented. Salary, .attractive, fringes, and
share in profits. Group owner. Equal Opportunity
Employer. Send resume to Box C-280.

Manager-trainee needed for Texas station. Must be
strong in Sales with a broadcast background and be
able o motivate people. Send ull information in first
letter. Box D-3.

Dynamic young broadcasting company is ready to
giow bul needs some solid help in Sales/Station Man-
agement. If you know how to sell small market radio,
like people and community involvement, have met
enough goals 10 show you can do i, and can help
other people achieve while enjoying their work, then
we should talk. Responsibilities and compensation
will depend on where you are and where you are
headed. An Equal Oppertunity Employer. Box D-9.

Saies Manager opening for Eastern small market

top rated station, agency experience, agressive, salary -

20-25.000 plus override. Write Box D-17.

Sales Manager. Big opportunity for a professional

who likes to develop new Radio Advertisers. Under-

developed N.C. major market. 40 K Potential. Box
D-28.

Saies Manager Ready to take challenge to build
second yeai 50kw California FM to major billing
heights. Excellent income and growth prospects to
person who can get resulls. All the 1ools are here, as-
tounding secand book ratings, top flight new Program
Directar and excellent supporting team. Contact Gary
Willson, Owner & General Manager, K104, 12592
South Cedar Ave. Fresno, CA 93725. 209 —834-5904,

University CPB Station Manager, must view station
in context of University's mission. M.A. preferred,
513,000 minimum. Apply to Dr. Walter Shaw, Universi-
ty of Dc;:nver. Denver, CO 80208, AA EEO. deadline,
Apiil 10.

We need assistant o Management & Qualily An-
nouncer with some experience. 314 —586-8577 for
Mgr.

HELP WANTED SALES

Sales Manager for one of Minnesotas fastest grow-

ing markets. Salary commensurate with experience,.

profit sharing and other benefits. Would prefer an RAB
or Welsh Company tiained persen. Box C-146.

Are you tired of the howling winds of winter, making
calls through the ice and snow, owning a car with two
sets of res and a sel of chains? There is a better way.
Welcome to the sunny South. We've got a 50,000 watt
country music radic station and a 100,000 watt free
swinging contemporary FM. We need two aggressive
salespeople who are career oriented. Our company
offers outstanding benefits and unlimited opportunity.
Send resume to Gene Dickerson, KWKH-KROK Radio,
P O. Box 21130, Shreveport, LA 71120. We are an
Equal Opportunity Employer.

Nine year old youth-oriented music newspapes
seeks (3) aggressive retail salespeople. We've had
great success with our radio "converts". Our last
makes $25.000. S250 draw vs. 20%. Intérview on Long
Island necessary. Resume: Good Times, 24 Lumber
Rd, Roslyn, NY 11576,

Small Market, Big QOpportunity. Sales, production,
with management possibility Established Accounts.
AM with new FM pending. KLKC, Box 853, Parsons, KS
67357.

WESY, Leland, MS. Experienced Salesperson Souli
Gospel Radio. Send resume, billing history Box 340,
Greenville, MS, 38701, Altn: Wally Hoy. Salary open.
EQE station. No calls please. Auditions Welcome.

Wanted: Aggressive salesperson who is ready to
move up to a group-owned major facility in a major
New England market. Send resume ASAP EOE. Box
C-254.

Upper Midwest Country station needs salesperson.
Top benefits, oplion on car, good ratings. heavy promo-
tion. Send resume to Box C-262.

Wanted: Top-Flight street fighters who want to eain
big money. Major East Coast Market (1,000,000 +).
Will only consider experienced professionals. Pro-
gressive new owners are interested in your track
tecord, resume and experience. Rapid advancement
to Management. EQE. 703 ~—273-4000,

Local Salesperson Needed immediately. Good op-
portunity for self starter. E.C.E. Reply Bob Outer
WBNR, Box 511, Beacon, NY 12508.

Wanted: Salesperson for Cedar Rapids only Con-
temporary Stereo Rocker (100,000 walls). Resume
and billing history to Bill Clymer KQCR, Suite 500
Paramount Building, Cedar Rapids, 1A 52401.

L.A. Suburban AM station wants automotive
specialist to work with 164 new car dealers. Min 3 yrg
experience. Must be a pro with auto promotional
knowledge. We have exceptional merchandising
plan—potential earnings $3 to S5 thousand/mo. K-
wOwW 213—331-0794 EQE.

Mature, self-starter, aggressive salesperson with
good track record for growing medium market. Good
opportunity for person who can produce sales. Ex-
cellent fringe benefits. Resume (0 PO. Box 3246,
Burdington, NC 27215.

if you're a creative Small Market, RAB trained, retail
specialist with outstanding track record of new ac-
count/repeat business success now anxious to move
up. This group-owned Radio Broadcaster in medium,
good-life community is looking for honest, stable,
dynamic self-starler eager to make more money and
willing to learn from the best. Future is up to you! Call
Dave Gifford 814 —456-2096.

Aggreasive saiespergon—Western North Carolina.
Liberal commission with draw. Future Ownership/Man-
agement possibilities. Call 1—404 —283-3084 eve-
nings. WQxz.

HELP WANTED ANNOUNCERS

Highest biiling AOR in rich Northeast Medium Mar-
ket looking lor experienced, competitive sales person
capable of high earnings who will be given full sup-
porl training in all phases of our agressive operation.
Box D-20.

Not for Everyone. Combination sales and moring
person (limited sign on schedule). Have qualifications
and definite interest in management potential. i
qualified the only person ahead will be the President-
General Manager. Highly respected FM in the midwest
with excellent growth potential. Request tape after
receiving complete resume. Box D-23.

Experienced communicator needed for small mar-
ket Colorado statien. Opportunity to learn and grow.
Top production a must. Resume and salary require-
ments to Box C-102.

Needed Immediately, experienced AOR and Adult
Contemporary Communicalors for large Midwest
chain ranging from the Gulf of Mexico 1o the Lakes of
Minnesota. Become involved with a growing twelve
station organization. Send tapes and resume’s to J.J.
Justin, Leighton Enterprizes, Inc. 501 Proclor Street,
Port Arthur, TX 77640.

A /Commercial Producer for advertising

How wouid you like to be the number one sales per-
son for the only FM stereo country station in a five
county area of a Southeastern state? Radio sales is a
must. Other talents properly appreciated. Send
resume Box D-24.

Sales Manager for aggressive Southwes! Modern
Country Station. Must be able to lead, station is very
promotion minded. Excellent pay, conditions and
future. Company car furnished. Send resume to Box
D-31.

Salesperson for Noithein NE AM-FM. 5200/wk com-
mission with potential for much more. EOE. Resume,
references, to Box D-41.

Aggressive group need account executives at Il-
linois, Tennessee, and West Virginia stations due to
fast grawth. Prior experience desirable but not essen-
tial. Send resume to Jim Glassman, Vice Presidenl,
Community Service Broadcasting, Box 1209, Mt Ver-
non IL 62864. Please do not call.

agency near Chicago. Fine growth opportunily. Mid-
western applicants only. Replies confidential. Box
C-239.

Need experienced profassional broadcaster for
production. copy and traffic. Emphasis on production.
Salary commensurate with ability. Send resume and
tape to Bert Silverman, WSVS, 800 Melody Lane,
Crewe, VA 23930. EOE. '

Number One Country station in Rackford, Illinais
needs bright sounding jock who is also solid in pro-
duction. Call Curtis King at WKKN 815—877-6064 or
send lape and resume to 1901 Shaw Road. Rockford,
IL61111.

First Phone Announcer/Engineer for Vermont MOR
AM/FM. Engineering experience a must. Contact
Director of Engineering, Vermont Radio. Inc., PO. Box
249, Rutland, VT. 802--775-5597.

Experienced Promotion Supervisor-Announcer for
lowa Contemporary. Box D-1.

Modern Country station in Chio Resort community.
Salespersons needed to sell our expanded signal
coverage area. Perfect for family person wanting to
leave the big City rat-race. Can include some announc-
ing. Contact Gerry Cook, WKKI, 419—586-7715.

Salesperson Wanted-—Localed in beautiful
Rockies. Contact Jim Williams, KCAP AM & FM. P O.
Box 1165, Helena, MT. 406--442-4490.

Major Market Station has opening for seasoned
Talk Show Host. Must be informed, issue oriented,
good communicator and have proven track record in a
Top 20 ADI. Send resume to Box D-19.

Successful South Fiorida Station seeking experi-
enced Announcers and Saiespeople. Adult Contem-
porary operation. Equal Opportunity Employer. Box
D-27.
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HELP WANTED ANNOUNCERS CONTINUED

Not for everyoné. Combination morning person
{limited sign on schedule) and sales. Have qualifica-
lions and definite interest 1n management potential. If
qualified the only person ahead will be the President-
General Manager. Highly respected FM in the Midwest
with excellent growth potential. Request tape after
receiving complete resume. Box D-37.

Engineer needed for AMIFM, separale IGM auto-
matioh systems. Salary negotiable. Call Station Man-
ager, WRSW, Warsaw, IN, 219—267-3111.

Chief Engineer Western New York State AMIFM.
Must be strong on automationigigital equipment. Con-
tact Director of Engineenng, Verrmont Radio Inc.. PO.
Box 249, Rutland, VT 802—-775-5597.

Assistant Chief or Chief for radio station chain, AM,

Dd-Announcer. Adull Coniemporary format. Experni-
enced oniy. Sports knowledge. Air-check & resume. No
phone calls. WFVA, Fredericksburg, VA

Is Your Talent Wasted? Modern Country station
wanls entertainers, good production person. Seng
audition to WLKK, 3204 State Street, Erie, Pa. 16508,
Send it yesterday.

Modern Country station in Ohio Resorl community.
Announcer-sales position open. Perfect lor tamily per-
son wanting to leave the big city rat-race Contact Ger-
ry Cook, WKKI, 419 —-586-7715.

Entertaining Morning person for Contemporary
Midwestern secondary needed immediately. Creative
production a must! Perfect opportunity for someone
looking to join a growing chain. Tape and resume to:
Jeftrey Jay Weber, Program Director, WAZY, Box 1410,
Lafayetle, IN 47902.

WZZl-Professional small market Modem Coun-
try station needs afternoon drive announcer. Madison-
ville, TN 37354, 615—442-2902.

WASK, Lafayette, Indiana, has an opening for an
experienced MOR/Pop Morning Person. Tape and
resume to Jerry Collins.

Central Virginia Modern Country station needs an-
nouncer/ptoduction pro for morning drive. Send com-
plete resume, salary requirements and air check tape
to President, WPED. P O. Box 8, Crozet, VA 22932,

Exciting Opportunity! Person wanted who can
write, produce and announce spots for N.E. Station.
Send resume to Box D-14.

Morning person for wake up ministry 3-5 years ex-
perience preferred. Duties include news and some
production. Send air check and resume to: Station
Manager, WOLC, Pnincess Anne, Md 21853,

immediate opening for Announcer. Sports or news
background helpful. Send resume and tape to KWEL
Radio, 401 W. Missoun, Midland, TX 79701,

Kentucky small market is looking for Iull-time M-O-
R jock {who could also sell if heishe desired). Good fa-
cilites and working conditions, decent pay. Call Bob
Mays between 8:00 AM and noon (Centrat Time) at
502—-821-4096.

HELP WANTED TECHNICAL

If you are a technical crackerjack who would like to
spend his time in a pleasant well-equipped lab. 35
miles west of Phila, doing challenging things for a
5000-watt full-time AM station and a 100-mile {soon
to become 250) sophisticated CATV system
(microwave, 100!), call Louis Seltzer at 215—
384-2100 or write to WCOJ/Cable TV of Chester
County, PO. Box 231, Coatesville, PA 19320. EO.E.

Chief Engineer: KKBC/KPTL, Carson City, Nevada.
Must have directional and digital electronics. familiar
with micro-wave and strong on maintenance. Call
702—882-6263, or send resume to PO. Box 653, Car-
son City, NV 89701. E0.E. MIE

Atlanta Based Group Owner is seeking an Assis-
tant Director of Broadcast Operations/Engineering.
Applicants should have a strong technical background
and at least five (5) years experience as a Chief
Engineer. This position involves travel to our slations
as well as various administrative duties. Contact Steve
Shrader, PO. Box 647, Atlanta, GA 30301. Telephone
404 -873-2355. ECE.

Chief Engineer Full facility top rated Class C FM and
Non-Directional AM properties. Excellent equipment
and working conditions. Must have experience with
sophisticated studio and transmitter equipment.
Owner operaled, above average salary and benefits.
One ot countrys most liveable cities, Equal Oppor-
tunity Employer. Send resume to Karl C. Smith, KRAV-
KFMJ, RO. Box 746, Tuisa, OK 74101. 918
585-5555.

FM & automation. Experience —will train— must be ag-
gressive, willing to learn. Announcing, production of
saies helpful. Send tape and resume to Ray Lockhart,
KOGA Box 509, Ogallala, NE 69153.

$200.00 Reward for information leading to the em-
ployment of Chief Engineer. Turn yourself in & collect.
Must have Studio, Automation, Transmitter experience.
Above average salary & benefits. Call David Hutlbut,
VPIGM, WYER AMIFM, Box 553, Mt. Carmel, IL 62863,
618-262-5111.

Chief engineer wanted for directional AM and stereo
FM stations n Delaware. Mainlanance, proofs,
troubieshooling and FCC R&R knowledge required.
Solid opportunity. Call 1—-302-422-7575, WTHD/
WAFL, Milford, DE.

Chief—great installation ... multi studios ... new
transmitting system being installed. You must be ex-
penenced and know the state of the art as applied to
audio and transmitters. Design, planning and mainte-
nance are invoived. Antenna experience not necessay,
but beneficial. Send resume and reguirements to Ed
Juaire, Engineering Director. WSAR, Box 927, Fall
River, MA 02722  EO.E.

immediate opening for Announcer-Engineer combo
at Modern Country station in Central Virginia. Board
shift and 1st, phone for maintenance a must. Daytime,
nondirectional facility in supeér living area. Send com-
plete resume, Salary requirements and air check tape
to President, WPED, P O. Box 8, Crozet, VA 22932

Audio Engineer. Nati Public Radio seeks an experi-
enced recordingfbroadcast engineer with a min. of six
yrs. aclive exp. capable of handling live studio and
location recording of large and small jazz, folk and
classical groups, including all aspects of pre and post
production. Background in music, light maintenance
ability and diplomatic personality a definite asset.
Send resume and salary history to: DeNise Johnson,
NPR, 2025 M St, NW, Washington, D.C. 20036. An
Equal Opportunity Employer.

Major University seeks Broadcast Engineer for
maintenance duties for Fine Arts non-commercial FM
station. Transmitter maintenance experience required.
Music recording experience desirable. Send resume
to Personnel Office, 1818 Terrace Avenue, The Univer-
sity of Tennessee, Knoxville, 37916. The University of
Tennessee has an Equal Opportunity/Affirmative Ac-
tion Program for students and employees.

AM in beautifuf Rio Grande Valley of Texas need ex-
perienced Chief Engineet Mail resume to KSOX, 345
South 7th, Raymondville, TX 78580 or call 512—
689-3333.

Solid Chief Engineer. Escape to a great market in
wild, wonderful West Virginia. Make the No. 1 team
stronger in this university city with strong Processing,
Maintenance and Construction. We are solid and sta-
bie. If you are thinking long term send résume to Garry
Bowers, WCLG AMIFM, Box 885, Morgantown, WV
26505 304-—202-2222. Equal Employment Oppor-
tunity Employer.

HELP WANTED
NEWS

Progressive small market Colorado station needs a
ports director with a minimum of 3 years of play by
play in football and basketball. Twice daily sports pro-
gram, plus small air shift and production work. Ex-
cellent pay and future. Resume and salary require-
ments to Box C-165.

Immediate opening lor morning anchor. Must be an
experienced, aggressive reporter with background in
broadcast journalism ang public affairs. We're an
awarg winning station that offers opportunity, good
salary, and the right to be creative. Send tape and
resume to Bob Cain, News Director, 1015 Main Street.
Wheeling, WV 26003. 304 —232-1170. Ari Equal Op-
portunity Emplayer.

Minnesota Public Radio seeks director of news and
information programming. Twelve years experience in
broadcasting or journalism with reporiing experience;
minimum 5 years supervisory capacily, 2 years col-
legé with liberal arts/journalism background preferred.
For complete description send stamped self-ad-
dressed envelope to: T Kigin, News Director Box C,
MPR, 400 Sibley, St Paul, MN 55101. EOE/AA.

News Director with good sense and objectivity, two
person news department. We are the source of local
news to our communities. Good pay, fringes and work-
ing conditions. Northern lllinois. Box D-2. o

Sports, Number-2 PBP. News assistance. Sales if
desired. We do considerable sports! West-Midwest,
EOE. write Box D-30.

News Director position open. Station has & strong
commitment to Local news. Applicants should have
strong background, experience and good voice. Send
tape. sample of writing, resume and salary require-
ments to: Tom Casey, WRTA, Box 272, Altoona, PA
16603.

Street-wise Béat Reporler to cover city of 100-thou-
sand. Deborah Johnson, WJOB, Hammond, 219—
844-1230._

Néws Director for Central New England CBS affili-
ate. Haro worker, good voice, strong on actualiti€s.
Send resume and cassetie to Cynthia Georgina.
WKNE. Box 466, Keene, NH 03431.

Modeérn Country station in Ohio Resort community.
News person for morning drive, some experierice
preferred, good voice a musl. Includes some sales
work. Contact Gerry Cook. WKKI, 419 —586-7715.

Expanding news department needs an expern-
enced radio news journalist 1o take charge of WBEV
and WXRO news department. Must be a leader, good
writer, organizer, and a news "digger”. Good company
benefits, and working conditions. Send complete
resume and audition 1ape to John Klinger, WBEV ahd
WXRO Radio. Beaver Dam, W| 53916.

Newsperson for leading AM-FM operation in mutti-
station market preferably with two years experience.
Send tape ahd resume to Mt Lenny Reeves, The
WROM stations, PO. Box 1546, Rome, GA 30161.

HELP WANTED
PROGRAMING,
PRODUCTION, OTHERS

Production person with copywriting abilities. Must
be strong on ideas to give us Creativity. Announcing
and production experience required. Stations are fated
Numbeér 1. ‘AM’ is 5000 watts and 'FM’ is 100,000
watts. Resume to: Marty Green, Sales Manager, WAXX/
FM, WAYY/AM, P O. Box 47, Eau Claire, Wl 54701. An
Equal Opportunity Employer.

Commercial Producer/iCommercial-Type An-
nouncer for growing broadcast ad agency greater
Chicago area. Excellent salary plus benefits. Prefer
Chicago metropolitan area applicants. Repliés confi-
dential. Box C-237.

Creative Radio Producers—be heard on 85 sta-
tions! Progressive Radio Network needs an imagina-
tive producer for "News Blimps™, aired nationally on
leading rock stations. Supertight engineering, major
market voice, encyclopedic knowledge of rack music,
familiarity with advanced production lechniques. copy
editing and news experience all required. 212—
585-2717.

Faculty position available to teach undérgraduate
courses, Fall 1978. To teach courses in radio produc-
tion oral performance in broadcasting, broadcast law
and regulations. international systems in broadcasting
and intern supervision. M.A. required, Ph.D. preferred
with professional Broadcasting experience and/or col-
lege teaching experience required. Application
deadline is May 1. Write: Dr. Ron Rabin, Department of
Journalism, Broadcasting and Speech. Bufialo State
College, 1300 Eimwood Avenue, Buffalo, NY 14222,

Operations Manager for Mellow AOR station in
Central Oklahoma inciudes three hour air shift. Degree
of equivalent experience. EEO/AA employer. Send
Resume and tape to Employment Services, The Uni-
versity of Oklahoma, 905 Asp. Room 152, Norman, OK
73019 before April 7.
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SITUATIONS WANTED MANAGEMENT

Sales-oriented Programmer looking for oppor-
lunity as Station Manager. Aggressive knowledgable
administrator who can build a winning team. | am the
solution to your problem. Box C-206.

General Manager—17 years in Radio, all phases,
38, steady family man seeking good permanent posi-
tion. Strong on FC.C.. programming and sales. Reply:
Box C-250.

General Manager wilh personalily and ability to be
your number one man. Currently successful. Excellent
references. Not a beginner. Prefer South East. Box
C-261.

Experienced, Aggressive, sales-oriented, radio
General Manager seeks relocation in médium to large
market. Excellent track record in very competitive
markets. Box D-a,

SITUATIONS WANTED TECHNICAL

First Phdne, light experience. Trainee salary OK. Im-
mediate relocation to all markets. Box C-88.

Experlanced Chief Engineer seeks position with
quality station. Box C-269.

SITUATIONS WANTED NEWS

Sports Director/Music Director available now. Ex-
¢iting PBP solid production, announcing (all formats}),
news. 8 years experience. Salary negotiable. 616—
780-4104. Box C-257.

Young agﬁrenlv'e newswoman S$eeking Medium
Market Field reporting duties. Presently Small Market
ND. Degree and Third Ticket. Box D-8.

Sports Director-P-B-P—6 years experience in
covering football, baseball, and basketball. Looking for
move upward. Box D-39.

SITUATIONS WANTED SALES

Experienced in all phases of Religious Broadcast-
ing, including Sales and Management. wme Arlen
Vaden, Box 180. Trumann, AR 72472,

Experlenced broadcaster seeking sales with tead-
ing station Ohio, Indiana. Lou Swanson, 4518 Broad-
bush Drive, Dayton, OH 45426,

Top Radio Time Salesman available .., Selling is
my first love. After 20 years in management | want to
return to sales. Almost t3 years with present group as
General Manager and pait ownership. Proven track
record. Community involvemént. Best industry
references. Day-to-day sales, very promotion minded.
Prefer Single or Two-Station markets in Minnesota,
Wisconsin, lowa, North or South Dakota, Missouri. If
you want a lop salesman who understands manage-
ment-ownership problems, but wants to sell, I'm your
man. Available in 30 to 60 days. Box D-32.

SITUATIONS WANTED ANNOUNCERS

If you're tired of zombies who promise but can't
deliver, my tape and resume will surprise. Trained
DJ~—Newscaster. 914 —238-8815 Preston (eves.) or
Box C-87.

Versatile anncr. Production, office, news, pubtic
affairs. 2-1/2 years. 1st phone, 207 —882-7395.

Cail me. Flrst ticket Announcer experienced in
music, news, and production. Mark 617 —587-370t.

MOR Personality. Solid twelve year record. Can
grow with you. Talk, Production, Music. Box D-29.

Experlenced Announcer Desires position in In-
dianapolis area. Sam Bass 703—361-6357 after 6:30
pm.

Hard working announcer experienced in Music-
Programing, production. Good references, but you be
the judge. Prefer Northeast, desire F/T, but P/T con-
sidered. Mitch Zimmer 212—53t-4717.

Dependable announcer, 3rd phone, 5 years expe-
rience, strong production, automation. Prefer Midwest,
medium market. Dave Daniels 507 —433-8123,

Female —age 24, 3rd class, expertly trained seeking
first break in radio. Available immediately, will relocate
anywhere—tape and resume upon request—call
312~767-5398 between 3pm and 11pm or wirite
Denise A. Farrell, 5225 S. Parkside, Chicago. IL 60638.

4 Years Experience—Top 40 and Contemporary
“Personality”. Super production, employed, 1st Phone.
612—451-0636.

Morning Mouth needs Medium Market, Top-40 Morn-
ing Gig or PD/On-Air Position. 1st Phone, 10 Yrs. Exp.
Let's get together. Bobby Morgan, 1—~303-773-2875,
6377 S. Fairfax Way, Littieton, CO 80121,

Jazz —Big Band Announcer/Producer wants major
market, late—all-night show for music, interviews,
callers and news. Third endorsed. 8 years of 25 in
public radio. Jim Dougherty, 103 Middle Road,
Muscatine, |A 52761.

Spottscaster—experience in play-by-play of all
sports. Can do news and boardshift. Seek work in
Georgia or Florida. Available after ¢ollege basketbali
season. Box D-40.

Aggressive Grad, B. A seeks first reporting job, 2
yrs, college Radlo and TV. Dana Benson 612—
588-2610.

Sports Director and PBP Volce of Major College's
football and basketbalifhockey teams. Six years col-
lege and high school experience: fgotball, basketball,
hockey. Currently Sports Director/Salesman in NE
small market. Contact Peter Cooney 802 — 388-6077.

News Director, 19 years experience, tight writer, sta-
tion building professional, perfect pronounciation,
proven administrator, impeccable references. What
¢an you offer? John Knight, R O. Box 18211, Tucson,
AZ B5731.

Hire a Hustler! Dec. UN.C. broadcast journalism,
poli. sci. grad. seeking entry position. Experience:
capital correspondenl for professional radio station;
top 50 TV string reporter. intern. Bob Hamilton; 23;
919—782-5255 after 6; 3505 Eden Croft Dr. Raleigh,
NC 27612. Prefer Southeast.

Background as Newscaster, News-Public Affairs
Director. Major Market experience. Great voice, profes-
sional delivery. Writing interviewing skills. Under-
standing of COmmunity affairs. Leadership administra-
tive ability. Looking for Newscaster or News Director
position. 17 years in radio. Call Joe. 606—286-2713.

SITUATIONS WANTED PROGRAMING,
PRODUCTION AND OTHERS

Natural, Bright, Announcer, PD experience, look-
ing for MD, OD position with Adult Rock or Modern
Country Format. Both Sales & TV. Experience, Top 50.
Box C-246.

ldea man, 9 year pro, first, liberal arts grad available
for PD position May 20, Nosthwest or West—Pete,
414—748-8159, leave message.

Howie Castle, Former PD WIFE, WLCY, WOLF, look-
ing for Medium or Major Market programing position,
Top 40 or Adult Contemporary. Excellent track record
and references. Available immediately. 813—
397-1380.

Operations Manager—Spanish TV. station has an
immediate Opening for a bilingual manager capable of
scheduling and supervising Air and Production crews.
Knowledge of union contracts helpful. Contact Chiel
Engineer at WNJU-TV 201—643-9100 or 212~
233-6240 or resume to 1020 Broad Street, Newark, NJ
07102,

Assistant Director of Production. Responsibje for
production planning, scheduling, and operation at
Kentucky Educational Television—a 13 station state
ETV network with facilities in Lexington. Staff bf 40 in-
cludes producer-directors, producers,
cinematographers, studio and remote video crews,
and production sound operators. Strong record of han-
dling creative staff and in-depth knowledge of studio
and location equipment and techniques essential.
KET has two fully-equipped color studios, 2", 1", and
314" virs and editing equipment, remote trucks, and 5
ENG cameras. Salary 515,000 +. Immediate opening.
Send resume to Sid Webb, 600 Cooper Drive, Lex-
ington, KY 40502.

General Manager. Network affiliated UHF New Eng-
land area. Strictly a hands-on type manager who
knows operations and sales and who can do, as well
as lead. Resume and qualnhcahons to Box C-216.

2-3 years medium/ma]or market experience.
Please reply with personal fetter outling background
and skills. EOE. Reply to Box C-271.

Tratfic Mlnager. A Major Midwest Market Television
station is seeking an experienced Traffic Manager.
Computer knowledge very helpful (BIAS prefered). A
real opportunity for a good manager of people and
computer systems. Equal Opportunity Employer M/F
Box C-273.

Chalrman for expanding Department of Journalism,
Broadcasting and Speech to begin September 1978.
Faculty of 13: 400 students. Must have significant pro-
fessional print or broadcast news experience. Ph.D.
preferred. Maslers degree required. Rank and salary
open depending on qualifications. Affirmative Action,
Equal Opportunity Employer. Deadline for applications
is May t. Write: Dr. Ron Rabin, Department of Journal-
ism, Broadcasting and Speech, Buffalo State College,
1300 Eimwood Avenue, Buffalo, NY 14222,

Director of Engineering for Radio-TV-Film Bureau
at the University of Arizona. Top level, Manager |lIi
grade in University personnel system. Administrative
responsibility for planning, operation and mainte-
nance of all technical facilities and for all technical
persennel in the bureau, which includes KUAT-TV-AM/
FM. Requires BS/BA degree, or equivalent, 8 years ex-
perience, including 5 years supervisory, and First
Class license. Contact Frank Barreca, KUAT-TV-AM/
FM. University of Arizona, Tucson, AZ 8572t. Equal
Opportunity, Atfirmative Action, Title 1X. Section 504
Employer.

HELP WANTED SALES

General Sales Manager—Superb opportunity to
build top sales department for growing, progressive
affiliate in top-45 market. Equal opportunity employer.
Send resume and references to. Box D-36. .

Salesperson, Peoria area, full or part-time, experi-
ence helps.but not necessary. Contact Mike Dupont,
602 West Glen, Peoria, IL 616t 4, 309 —685-5947.

HELP WANTED TECHNICAL

3rd Endorsed DJ ready to refocate. PD & MD experi-
enced. Great voice, production, & News. Call 304—
235-t660. Ask for Chuck.

TELEVISION

HELP WANTED MANAGEMENT

Centrai Missouri State University has been
awarded an éducational broadcasting grant from
HEW for the operation of KMOS-TV, Channel 6, as a
public, educational television station. City of license
and the lransmitter to be in Sedalia, MO; studios to be
in warrensburg. On-air target date is about six months
tiom now. Applications for the positions of General
Manager and Chief Engineer are being accepted now.
Closing date is April 15; appointments to be made as
soon after May 15 'as possible. Other opénings will be
announced later. Send applications, including resume
and salary requirements, to: Office of Public Relations,
Central Missouri State University Warrensburg, MO
64093. Job descriptions available upon request.
CMSU is an equal opportunity/affirmative action
employer.

Maintenance technician for NY production house.
Heavy VTR experience required. Digital experience
desirable. Excellent company benefits. Send resume
and salary requirements to Box C-207. .

Come in out of the cold: Two well-qualified techni-
cians needed by VHF in sunny South Texas. Box
C-263.

TV XMTR Maintenance Supv. for WGTE-TV, Chan-
nel 30, Tatedo, Ohio. Must have first ticket, 3 years ex-
perience in operation, maintenance and trouble shoot-
Ing UHF xmtr. H.S. diploma plus 2-year college
electronics certificate (or trade school equivalent or 6
years xmtr experience). Salary open. Call Mr. Hafer
419—255-3330. Equal Opportunity Employer.

Need Experienced FCC 1st Class Engineer for
studic maintenance and remote contral operation.
Contact R. Doyle, KGGM-TV, Albugquerque, NM. 505—
243-2285.
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HELP WANTED TECHNICAL
CONTINUED

CCTV Engineer, Position available July 1, 1978 with
well-equipped and highly regarded Dental School
Media Center Requires high school. some college
andlor completion ol a program in electronics and
felevision maintenance at an accredited institute, and
preferably, several years experience in maintenance
‘and operation of Color CCTV or Broadcast equipment,
including FCC 1st Class, Employee Benefils are ex-
cellent. $12,700 to start. Write or call: John Kichi, 666
W. Baltimore Street. Baltimore, MD 21201. 301—
528-7082.

Photographer: Must possess background in all
phases of Television News Film, technique including
the use of CP-16, DR-70, 35 MM Stll Camera, Film
ediling and the Houston-Fearless Processor Box Y-8.

Anchor-producer Medium Midwestern City ABC
Affiliate with total commitmeni to local excellence.
Must be a pro. Expenence vital on air. Resume, writing
samples. salary requirements n first letter. An EOE.
Wiite Box C-242.

immediate opening for Meleorologist with at least
three years on-the-air experience. Top twenty market.
An EEO Employer. Send resume to Box C-272.

HELP WANTED PROGRAMING,
PRODUCTION, AND OTHERS

ITV Producer/Director to produce college credit
courses over umiversity hcensed PTV station. Prefer
M.A. or equivalent experience with solid TV production
background including studio-ENG-Film. Siation fully
color equipped. Salary to $14.500 depending upon
qualifications. Equal Opportunity employer MIE Posi-
lion available July 1, 1978 or possibly sooner. Applica-
tion deadline April 15. Contact: Dr. Dale N. Anderson,
Manager-KTWU, 301 N. Wanamaker, Topeka, KS
66604, 0r 913—-272-8181.

Maintenance Englneer needed now. Minimum one
year experience in transmitter and production equip-
ment maintenance and first class FCC license. $8700.
Contact Marge Laskoski at WSKG Public Television
and Radio, Box 97, Endwell, NY 13760, 607—
754-4777. EOE/M-F/AA.

RKO General, Boston Division, has an immediate
‘'opening lor the following position: Engineering Super-
visor—for the candidate who can supervise techni-
cians assigned 10 television production and mainte-
nance. A solid technical background, FCC First Class
License and a minimum of 5 years of television broad-
casl experience is also required. Previous Supervisory
experience a real plus. RKO General offers a liberal
compensation package. For prompt consideration, for-
ward your resume including salary requirements 10:
Personnel Department, WNAC-TYV Boston, A CBS
Afiitiate, RKO General Building, Government Center,
Boston, MA 02114. An Equal Opportunity Employer M/
F/Hivets.

Assistant Chief for Rocky Mountain small market TV.
1st Class 5 years minimum, must know quads, studio,
transmitter Great area and good salary Contact CE,
KIFI TV. Box 2148, Idaho Falls, ID. EQE Employer.

AM/FM/TV Transiitter Maintenance Engineer.
Immediate opening for experienced individual with
First Class FCC license. Please contact Personnel
Department 503—226-5076. KGW, King Broadcast-
ing Company, 1501 SW Jefferscn Street, Portiand, OR
97201. An Equal Oppertunity Employer. MIF/HIVets.

Techniclan Satellite Communications. Our broad-
casling organization has immediate openings for
Satellite Operations and Maintenance Technicians to
operate and maintain a main origination terminal, lo-
cated near Springfield, VA. Should have 2 years expe-
rience. in areas of TV transmitter, microwave and/or
Satellite GCE maintenance. Valid First Class
Radiophone Operator's License lequued Please send
resume to: Box D-26.

Chief Engineer. Hands on Administrator to head
department of 8 persons. Remote contral UHF
transmitter and 3 translators. Knowledgeable in color
studio, color remate. 3/4-inch cassetle ENG,
microwave, CTS downlink and PBS downlink. Salary
open. Contact,Z WVPT, Harrisonbuig, VA 703—
434-5391. An equal opportunity employes.

A Progressive AM-FM-TV Operalion in llinois is
seeking an experienced person lor Sports Director-
Weatherperson position. Job also includes some news
work. Excellent opportumty with a growing Mid-
western Chain. An Equal Opportunity Employer. Send
resume and writing samples to Box C-275.

Wanted: 2 TV-News reporters, 3-5 years expenence
on the street. ENG preferred. Resume, VTR and salary
requirements on first response. Capitol city market.
Contact Clark Edwards, News Director, WSFA-TV, PO.
Box 2566, Montgomery. AL 36105, An equal oppor-
tunity employer. Female and male applicants from all
races are desied.

Aggr_osslve street reporter with anchor potential
for Midwes! net affiliate. ENG operation. EOE. Resume
to KDUB TV, Dubuque. 1A 52001.

Experienced newsperson who can anchor superior
news team with No. 1 ratings. eng, in small market
Rocky Mountain station. If you are good we want to
see your tape. Coniact Operations Manager. KIFI TV,
Box 2148, Idaho Falls, ID 83401. EOE Employer.

Anchor needed Experience necessary Must be
bright and energetic. EQOE. Fast growing sun belt area.
Send cassette and resume to Art Angelo, VB KPLC-Ty,
Box 1488, Lake Charles, LA 70601. No phone calls.

Weathercaster News Producer: Midwes! Televi-
sion Station looking for On-air Weatherperson. Aiso
must write/produce early and late evening newscast.
Equal Opportunity Employer. Send resume to Box D-5.

Sports Director/Anchor for Small-Medium Market
station. Some experience required. Must be ag-
gressive and willing to be a one-person band.
Resume' only. Will contact. Box D-7.

Top 50 S.E. number one wants experienced pro-
duceriwriter for night newscast. Short brisk stories.
Lots of film and tape. Must be able to edit it. E.O.E. Box
D-11.

Anchor-No. 1 station in medium market looking for
an anchor to join aggressive all eng dept. Abibity to
produce and write essential. An Equal Opportunity
Employer. Write Broadcasting Box D-18.

Television stations seeks an experienced broad-
casi vtdeolape technician. Three years experience
with quadraplex videotape and camera operation re-
quired. Experience with editing systems, studio and
remote systems and equipment required. First Class
FCC license preferred. Liberal benefits. Send resume,
references, and salary requirement to the Personnel
Department, WHRO-TV, 5200 Hampton Boulevard.
Norfolk, VA 23508, Deadiine for applications is March
30. 1978,

Technician —strong on electionic theory with experi-
ence in television studio/transmitter operations and
maintenance: 1st phone required. Send resume to
Wyatt McDaniel. WJAR-TV, 176 Weybosset Street,
Providence, Rl 02903.

HELP WANTED
_NEWS

Reporter: Must posseéss background in Broad-
cast Journalism including writing skills, interviewing
technique, and at least 1 year of reporting experience
preferable in. Television News. Must have working
knowledge of- tape and film procedures including
audio tape equipment. Should have educationai back-
ground in Mass Communications and the ability to ag-
gressively pursue news and information. Box C-221."

Assistant News Director/Assignment Editor for top
rated news operation in medium market in Southwest.
Must be able to work with young staff. Right person
could move up to News Director in six months. E.Q.E.
Send resume to Box D-33.

News Director—Unique opportunity for gualified
professional in top-40 market to build news from zero
base. ENG equipped. Ideal area. Equal opportunity
employer. Send resume and references to Box D-34.

Executive News Producer/KIRO TV. Requires five
years TV news experience/three years management.
Knowledge of ENG microwave technology. Ag-
gressive, people-oriented approach essential. Appli-
cant will plan/execute special events, mini-documen-
taries, series reports, election ¢overage: coordinate
remotes, schedule staff, and implement competitive
objectives through direct stafl supervision. Call Per-
sonnel for station application 206 —624-7077. EEQ.

News Assignment Editor/KIRO TV. Requires five
years news experience/one year management. Back-
ground in various stages of broadcast journalism, ie.
wiriting, reporting, etc. Knowledge of ENG/microwave
technology desired. Aggressive people-oriented ap-
proach essential. Call Persennel for station application
206—624-7077. EEO.

Program Director. Looking for a creative Program
Director with heavy promotional experience. Send
resume and salary requirements to Mr. Richard Grimm,
KITY, 1290 Ala Moana, Honolulu, HI 96814. An Equal
Opportunity Employer.

Copywriter: Immediate opening 1n a group owned.

VHF, network affiliate. Need self-motivator with crea-

tive ideas. Advancement possibilities. Organizer. Must

follow up on small details. Some secretarial dulies re-

quired. College grad or previous experience neces-

E:ary. Send resume and salary requirements to: Box
-227.

Producer/Director: Dominant affiliate small
Eastern market. At least 2 years experience in CML
production, news and VT editing. An Equal Op-
protunity Employer M/F. Bax C-244.

Director/Producer needed by group owned No. 1

network affiliate in top 60 market. Experience in pro-

gram, commercial and remote productions required.
Excellent growth opportunily and benefits. Send
resume and salary history lo Business Manager
WTOL-TV, Cosmos Broadcasting Corporation, P C. Box
715, Toledo, OH 43695. An Equal Opportunity
Employer.

KOAT TV Albuquerque, New Mexico is locking for
a Production News Director and a Technical Director
with years ol experience. Immediate openings. Send
tape and resume to: KOAT, PO Box 4156, Albuquer-
que. NM 87196, 505—247-0101.

Graduate Assistantships available—Radio-TV
Division, Arkansas State Universily, Jonesboro. has
assistaniships available to students enrolling in Divi-
sion's Graduate Program in Mass Communications:
Radio-TV. Must be accepted for admission to Gradu-
ate School. For more information, contact Chairman,
Radio-TV Division, Arkansas State University, Box 4B,
State University. AR 72467. Tel; 501 —972-3070.

General Production/Announcer (Jackson,
Michigan). Wanted ... a general lelevision studio pro-
duction person with a minimum of six months an-
nouncing experience. Equal Opportunity Employer
Send resume to WILX-TV, R O. Box 30380, Lansing, Ml
48909,

Creative Services Director—experienced man-
ager, to assure total responsibility for energetic affili-
ate's total image: advertising, sales promotion, re-
search, etc. Great opportunity in ideal living area.
Equal opportunity employer. Send resume and
references to. Box D-38.

Syracuse University faculty vacancy. Fall 1978. In-
structor or Assistant Professor to teach courses in the
area of Broadcasting Advertising, Media Analysis and
Criticism. Commercial Writing. or Introduction to Mass
Media Systems. Masters required, PH.D. preferred.
College teaching andfor professional broadcasting
expernence required. Salary: $12,000-$15,000. Write:
Chairperson, TV-Radio Search Committe, S.I.
Newhouse School of Public Communications.
Syracuse, NY 13210. Application Deadline: April 1,
1978. An Affirmative Action/Equal Opporiunity
Employer.

Facuity position available to teach undergraduate
courses, Fall 1978. To teach courses in television pro-
duction. broadcast sales and management, contem-
porary issues. broadcast programming, cable

i

systems. M.A. required, Ph.D. preferred with profes. .

sional broadcasting experience andfor college teach-
ing experience required. Application deadline is May
1. Write: Dr. Ron Rabin, Department of Journalism,
Broadcasting and Speech, Butfalo State College.
1300 Eimwood Avenue, Buffalo, NY 14222 Affirma-
tive Action, Equal Opportunity Employet
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HELP WANTED PROGRAMING
PRODUCTION, OTHERS CONTINUED

Notice of Faculty Vacancy, available immediatety,
Telecommunications and Film Department. San Diego
State University. One year appointment, 1978-79 aca-
demic year Lecturer - Salary $15.000. Teaching
Assignment: Television production techniques. Exper-
tise in all phases of television produclion. Will teach
one course in allied area of interest such as graphic
design, lighting, staging. production management, etc.
Educational Background: MFA or Doctoral candidate
(minimum). Teaching Experience: One year higher
education and/or prolessional lelevision production
experience. Contact Kenneth K. Jones, Chairman,
Telecommunications and Film Department, San Diego
State University, San Diego, CA 92182. Affirmative Ac-
tion/Equal Opportunity Employer. Title 1X. SDSU does
not discriminate against handicapped persons. Clos-
ing date—May 1. 1978,

Positions Available: Two full-time faculty positions.
No. t —to team-teach Inlroduction to Mass Media, an
undergraduate core course. Also teach Writing for
Broadcast-Film and Advanced Writing for Broadcast-
Film. with emphasis on non-fiction film and TVIVTR
formats. Minimum M.A. degree and 5 years experience
as writer for film and TV. Submil writing samples with
resume. No. 2—1o teach Fundamentals of TV/VTR and
an advanced level film produclion course emphasiz-
ing technical skills such as lighting, sound. etc. Mini-
mum M.A. degree and 5 years experience including
multi-camera TV studio production. Both positions at
Assistant Professor rank with salaries $12.000 - S14,-
000. Glenn Harnden, Visual Media Program, School of
Communicalion. The American University, Washing-
ton. DC 20016. An EEO/AA employet.

TV Director —For Southwest network affiliate. Duties
include production of local programs, news, and com-
mercials. Must be a self starter. Switching experience
a must. Three years experience and college degree (or
equivalent) required. Salary commensurate with expe-
rience and ability. An Equal Opportunily Employer.
Send resume lo: Production Manager, KGUN-TV, PO.
Box 5707, Tucson, AZ B5703.

Promotion Manager: Group owned network affili-
ate in major Southeast market seeks professional ex-
penenced in overall station promotion. Good idea per-
son skilled in scripting. producing and scheduling
creative on-air promos, preparing effective print ad-
vertising and press releases. anaiyzing research for
program and sales purposes. Send resume and salary
- requirements to: Business Manager, PO. Box 1B33,
Orlando. FL 32802. We are an Equal Opportunity
Employer.

Assistant Professor - TV. Teach Intorductory and
Advanced TV courses. Ph.D. required. Must have ptior
college teaching experience. Film making and televi-
sion management experience helpful. Interested can-
didates should write to: Dr. Jerome H. Supple, Maytum
Hall, SUC Fredonia, Fredonia. NY 14063. EO/AA
Employer.

Art Director. Must have.a major degree in commer-
cial art, minimum five years experience as an Art
Director, possess working knowledge of electronic
production equipment. understand all on-air graphics
and print media. Resumes to Roger Ottenbach, KCRA-
TV. 310 10th St. Sacramento. CA 95814,

Graduate Assistantship. Opportunity for student
seeking masters degree who will serve as laboratory
assistant in television labs for undergraduate courses.
Must have completed undergraduate degree in broad-
casting with minimum GPA of 2.6 Experience helpiul.
Persons seriously interested in graduate degree are
encouraged to apply. Send resume and references to:
Dr. Rik Whitaker, Graduate Coordinator, Department of
Mass Commumication, Central Missouri State Univer-
sity, Warrensburg, MO 64093. An Equal Opportunity/
Alfirmative Action Employer.

Masters Degree in Broadcast Management. 100king
for position in operations or management. 5 years ex-
perience in all areas ol production, also sports, News,
operations and management. Box D-16.

Wanting 250, 500, 1,000, and 5,000 watt AM FM
transmitters. Guarantee Radic Supply Corp. 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512-723-3331. :

SITUATIONS WANTED TECHNICAL

First Phone: Maintenance. ENG. Teaansmitter or
Studio, anywhere USA. Box D-10.

Mature, capable, professional seeks position as
chief engineer. 13 years experience in constructién,
maintenance, operations, both UHF and VHF, person-
nel management, administeation and budgeting. | can
do it all and | work well with management and other
depaitments. Self-starter equally at home in coal and
tie or coveralls. Let Ihis hard worker run your engineer-
ing department. I'm not expensive, with my budgeting
skills and techmical ability | will save you money. Prefer
Southeast. Call to arrange interview al my expense.
704 —597-1465. Ask for Bill, 9 to 5.

Need parts, especially elevator jack screws and
nylon elevator blocks., for Gates ATC Stack 55
Cartridge Handler built around 1968 ... also Gates
SP-10 programmer and switcher Will buy pans or
working equipment. WMJM, Cordele, Geoigia.

Need IVC 500, 200, 90 Cameras. used lripods,
used microwaves, RCA TP6 and Eastman 285, RCA
TP66 Projectors and general gear. What do you have?
Contact: lvey Communications Corporation, 305—
423-8299.

Need used, 2.5-5 KW FM Transmitter, good condi-
tion. KALT, Atlanta. TX. 214—796-2817.

FOR SALE EQUIPMENT

SITUATIONS WANTED NEWS

Weatherman. Top 30 vetleran. Mini-cam environmen-
tal/scientihc reporis. charls, graphics. Box C-195.

5" Air Heliax —Andrews HJ9-50. Can be cut and ter-
minated to requirement. Below Migrs Price. Some 3"
also available. BASIC WIRE & CABLE 860 W.
Evergreen, Chicago, IL. 312 —266-2600.

washington Radio Reporter with TV experience
looking for Weekday Reporler/Weekend Anchor spol.
202—244-1404,

Investigative Reporter with 7 years journalistic ex-
perience seeks large or medium market position. Can
write, produce. shoot and edit film; also some man-
agement experience. For resume, tape. and lop
reterences call Ed [senberg, 505=299-4242 or wrile
13110 Constitution NE 403, Albuguerque, NM 87 112.

Formaer Vietnam War conrespondent with 14 years
in Radio and TV Broadcasting. Professional combo
work with 16 MM camera, and ability to edit with tape
has been acquired. Area of interest is S.E. or S.wW. Mail
to: Resident, 1840 N.E. 48th Street, Apt. 126. Pompano
Beach, FL 33064,

SITUATIONS WANTED PROGRAMING,
PRODUCTION AND OTHERS

Hard working Director in small market seeks maore
challenging position with medium market operation.
Experienced n directing news, commercials, and
public aftairs programs. Resume and demonstration
tape available. Box C-260.

Producer Director Experienced female director,
skilled in all aspects of production, 3 Class FCC En-
dorsed. Resume and tapes available: Denni Gerhard,
4 Chittenden Ave.. Columbus, OH 43201.

Production Manager/Executive Producer. Black
female with eight years experience in Major Eastern
markets desires new challenge. Willing to re-locate.
Box D-6.

Top B.A. Broadcasting Grad. Looking for strong TV.
start with eye on Producing/Directing. Ambitious, ag-
gressive. Currently producing local Public TV. series.
Excellent references and resume available. Box D-12.

Eight years production experience in top 5 market.
Also. good background in public affairs. license
renewal, promaotion, sales. Will relocate for oppertunity
as production manager or program direclor for group-
owned station. Box D-15.

Situation: You have a Production/Operalions posi-
tion. and | have the 7 years professional experience to
fill it. Granam Bnnton, 215—664-3346.

TV Production. Hard Working, Creative Audio-Visual
Producer/Special Effects Photographer seeks higher
opportunity in Film/TV Production. Thorough know-
ledge of film and video plus live studio production.
BFA in Film/TV Production. Good References. Will relo-
cate. Paul Tokarski, 37-41 81 St Jackson Heights. NY
11372 212-639-2178.

CABLE

SITUATIONS WANTED
MANAGEMENT

President/CEQ TV-Radio National. International
level. Outstanding performance. Box C-180.

General Manager-5 years Gen. Sales Mgr—9
years. Profit record. Budget conscious. Strong motiva-
tor. Want larger markel challenge. Box C-220.

SITUATIONS WANTED PROGRAMING

RCA BTA-50H1S 50,000 Watt AM Transmitter with
BTE-20A Solid State Exciter presently tuned to 1170
KHz. Complete with 5SKW Cutback Kit, Spare Tubes.
Recently removed from service. $45,000 or offer. Con-
tact: Bill Weaver. General Manager; or Ron Blassmig,
CE. Radio KLOK, San Jose, CA. 40B—274-1170.

3/4"” Video Cassettes - KCABO/KCA30. Cassette
Audio Tape .(3030"hub). 1" OpeniNAB; 1/2" open/
ElaJ, Broadcast Carts. Complete duplication facilities.
Write: KENT A/V; Box 516, SF, CA 94101.

FM Transmitters (used}: 20 Kw. 15 KW, 10KW,
7.5KW, 5KW, 1KW. Communication Systems, Inc.
Drawer C, Cape Girardeau. MO 63701, 314—
334-6097.

AM Transmitters (Used): 5 KW, 1 KW. 250 W. Com-
municalion Systems, Inc.,, Drawer C, Cape Girardeau.
MO 63701. 314 —334-6097.

Optimod/FM. Used cart machines. New CCA Auto-
matic Ten Mono Console. QRK —Future 10 Channel
Stereo {used). CBS—aAutomax no. 4440—like new.
Call 404—487-9559.

Towers—TV, AM, FM, Microwave, CATV, new and
used. 7.000 teet in stock at present. Complete erection
services available. Tower Construction & Service. Inc.
904—B77-9418.

GE PE-350 cameras. Three available immediately.
Excellent condition. Complete with 3M encoders, 10:1
Angenieux lens, 100-foot cables, EEV camera tubes.
up-dated optics. Albert Chismark. WTVH, 980 James
Street, Syracuse, NY 13203 315—425-5555.

Custom GE mono BC-21A. audio console. Ex-
cellent condition. Available immediately. 10 low level
21 high level inputs. Complete instruction books and
schematics. Albert Chismark, WTVH. 980 James
Street, Syracuse, NY 13203 315—425-5555.

Norelco-35mm Telecine Motion picture projectlor
Complete system like new and ready to operate. Cost
new S$17.500. First S8500. Takes it. International
Cinema Eq. Co. Inc, 6750 NE 4th Court, Miami, FL
33138.

For Sale two 20 KW FM Isolation Filters. One passes
100.9 Mhz and rejects 97.9 Mhz and the other passes
100.9 Mhz and rejects 101.9 Mhz. Could be retuned.
Has 3 1/8 input and output connections. Contact Ken
Jones CE, WAQY 413—525-4141.

Digital master clock, TFT, Model 720. Excelient
condition, $750. Steve Schuchman, KRXV, Fart Worth,
TX.

Audo processor, Dorrough model 310 for AM. Ex-
cellent candition, $850. Steve Schuchman, KRXV.
Forth Worth, TX.

Cable Program Manager Experienced in all phases
of L.O. Proven moneymaker. Masters Degree in Com-
munications. Prefer NYC area. Box C-228.

WANTED TO BUY EQUIPMENT

Wanted: UHF TV Transmitters Instant cash paid
for all models. Call Bill Kitchen: 904 —837-2798.

Collins 21-A 5 KW AM Transmitter in operating
condition with 2 891 R mod. and 1 892 R final plus 3
newly rebuilt spares. $2000. FO.B. Eureka. CA KINS.
707 —442-5744,

Gates BC-1-J ...1 KW AM. Transmitter. Completely
rebuilt. Good as new. Ampex 601. excellent. WYXI,
Athens TN. 37303.
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FOR SALE EQUIPMENT
CONTINUED

IGM Automation Equipment: {(Excellent Condition)
IGM 500 Controi Center, IGM tape transporti(2) Scully
270, IGM Instacart 48PBM, (1) IGM cart playback (2)
cartridge recorders, equipment rack. Sold as package.
Also: 250-10 inch reels ol beautiful music tapes. Best
offer. Contact: Steve Feder K99 Radio 406—
727-7211.

Discount Tape: Check our prices on fresh name-
brand tape: bulk, reels. boxes, carts and cassettes.
Call PB.P 813—877-7125.

550'-1 5/8" Andrews air Heliax coaxial cable, ex-
cellent condition—$1,650.00. Also 460" Andrews
Heliax coaxial cable, slight damage—$1.000.00.
Phone 804 —539-8365.

COMEDY

Deejays: New. sure-fire comedy! 11.000 classified
one liners. $10. Catalog free! Edmund Crrin, 41171-8
Grove Place, Madera, Calif. 93637.

“Free" D.J. Catalogl Comedy. Wild Tracks, Produc-
tion, FCC Tests. more! Command, Box 26348-B, San
Francisco 94126. .

Free sample of radio’'s most popular humor service!
O'LINERS, 366-C West Bullard, Fresno, California
93704.

Hundreds of Deejays renewed again! Guaranteed
funnier! Freebie. Contemporary Comedy, $804-B
Twineing, Dallas, TX 75227,

INSTRUCTION

1st class FCC, 6 wks, S450 or money back
quarantee VA appvd. Nali Inst. Communications.
11488 Oxnard Si.. N. Hollywood CA 91606.

OMEGA STATE INSTITUE, (training lor FCC Furst
Class licenses, color Tv production. announcing and
radio production. Effective placement assistance. too.
237 East Grand, Chicago. 312—321-9400.

Free booklets on job assistance. 1sl Class FC.C.
ucense and D.J.-Newscaster Wraining. ATS. 152 W.
42nd St. N.YC. Phone 212—221-3700. Vets benefits.

Helip Wanted Programing,
Production, Others

Continued
( Are you a pro? We are only interested in professionals,
and we pay the price in income & benelits!

Production/Continuity
Director

1978 *"Tests-Answers' for FCC First Class
License. Plus—"Self-Study Ability Test” Proven' $9.95.
Moneyback guatantee. Command Productions, Box
26348-8. San Francisco 94126.

Radio License Institute offers extensive preparalo-
1y training lor the FCC lirst class license. Over 90% of
our students pass their exam the first time. Both six-
week daylime and eighl-week nightime classes avail-
able year round. Stale approved for Velerans. RLI, 216
E. Montague St. Charleston, SC 29406. 803—
744-7189.

Bill Elkins and his famous Six-weeks First Phone
cowrse are back! Prepare with the masters now and
avoud proposed hcense and examination changes.
Elkins Radio License School. 332 Braniff Tower, PO.
Box 45765. Dallas, TX 75245, 214—352-3242.

Reputable, Mid-West, Group owned Medium Market
AM & FM is looking to upgrade and expand its stall.
Send resume to Box D-35.

L /

Help Wanted News

News Anchor
Sports Play-By-Play

Duve-lime news and Big Ten Foolball play-by-play a
Sound news judgment, rehability and positive work al-
tilude essential. Midwest—EQE —MIF Send letter and

resume lo Box 3788, Davenport, 1A 52808

Bill Elking proudly announces the opening ol Elkins
Radio License School in Oklahoma City, Inc., at 4801
N.classen Bivd,, Suite 100, Oklahoma City, OK 73118,
405—842-4862.

Broadcasting’'s Biggles buy Bicnic Boftos ...
Again! Free Sample! Bionic Botlos, Box 457, Capitola,
CA 95010.

MISCELLANEOUS

Have a client who needs a jingle? Call us. Custom
jingles in 48 hours. Honest! Philadelphia Music Works,
Box 947, Brynmawr, PA 19010, 215—-525-9873.

Prizes! Prizes! Prizes! National brands for promo-
tions, contests, programming. No barter or trade ...
better! For lantastic deal, write or phone: Television &
Radio Features. In¢.. 166 E. Superior St. Chicago, IL
60611, call collect 312—944-3700.

QU-108 is looking for a National Rep with the
courage to stick by a small suburban FM in the No. 39
market. Write Roy Lamberton, 780 Van Vieet Oval,
Norman, OK 73019.

Radlo and TV Bingo. Oldest promotion in the indus-
try. Worid Wide Bingo—PO. Box 2311, Littleton. CO
80160. 303—795-3288.

RE} teaches electronics for the FCC first ¢lass
license. Over 90% of our students pass their exams.
Classes begin May 8, June 19. Student rooms at each
school.

RE! 61 N. Pineapple Ave., Sarasota, FL. 33577.813—
955-6922.

RE! 2402 Tidewater Trail, Fredericksburg, VA 22401,
703-373-1441.

Cassette recorded First phone preparation at
home plus one week personal instruction in Boston,
Atlanta, Seattle, Detroit, Philadelphia. Qur twentieth
year teaching FCC license courses. Bob Johnson
Radio License Training, 1201 Ninlh, Manhatian Beach,
CA 90266 213—379-4461.

Graduate Program in Public Affairs Reporting. Stu-
dents receive stipends during six months intérnship
with media covering state government. Application
deadline April 1. Bili Miller, Director. Sangamon State
University. Springfield, 1L 62708,

Help Wanted Announcers

MAJOR MARKET TALKER

Midwest major markel talk station now accepling
resumes from crealive, Jun Ioving talk Show hosts. Also
looking for 3 dynamic and opinionated spofls talk
show personality. This is the Opportunity you've been
working lowards, Send resume to Box C-208.

~

—

We're looking for a pro, and we pay
the price in income and benefits!

ANNOUNCER

Strong, reputable Mid-West Group
Medium market AM & FM radio is
looking to expand its staff. Send
resume to Box D-25.

RADIO

Help Wanted Programing, Production, Others

NETWORK OPERATIONS MANAGEMENT

Every successful radio station usually has at least one individual who is not a
manager but can manage, is not a producer but can produce, and is not an
engineer but has masted most technical skills required in today’s broadcasting.
The Mutual Broadcasting System'’s new computerized Master Control has several
openings for Computer Operations Managers responsible for the origination of all
programming on the World's Largest Radio Network. This is a unique opportunity
for those individuals possessing this rare combination of management,
production, operating and technical skills. Familiarity with computers is helpful
but not mandatory. Send your resume and salary history immediately to: William
J. Wisniewski, Vice President - Engineering, Mutual Broadcasting System, 1755
South Jefferson Davis Hwy., Arlington, VA. 22202. No phone calls please.

[

An Equal Opportunity Employer

mutual broadcasting system
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Help Wanted Technical
4 )

MERCHANDISING MANAGER
Equipment Manufacturer

A career opportunity to join a long established
broadcast equipment manufacturer who is
broadening its product line and gearing up for
faster growth.
Wwe need an Advertising/Sales Promotion Man-
ager who loves the broadcast equipment field,
{0 be responsible for all direct mail, space,
trade shows and PR activities, distributor sup-
port, and, who can roll up his sleeves and write
creative technical copy
Compensation commensurate with experi-
ence. Excellent working conditions and com-
pany benefits.
Send resume in confidence t0:
vice President Marketing
Broadcast Electronics, Inc.
4100 North 24th Street
Quincy, lilinois 62301
An Equal Opportunity Employer

— -/




Help Wanted Technical
Continued

f

BROADCAST
SALES ENGINEER

Excellent opportunity for above average
person with strong technical back-
ground. Applicants must be able to pro-
vide technical sales and application
support for radio and TV broadcast

oriented, and experienced in budgeting
& planning, R&M, systems & control, re-
porting & communication, and who can
do major installations and solve
emergency problems. Knowledge FCC
Rules & Regulations and 1st class
license required. Work in Philadelphia
suburbs with growing dynamic compa-
ny—9 stations. Send complete resume
to Crawford Broadcasting, PO Box 86,
Flourtown, PA 19031.

A

Help Wanted Management

Situations Wanted Announcers

Help Wanted Management

TELEPHONE TALK
PERSONALITY

Gnl. interest—Sports.
Available soon
in all Major Markets
Box C-78

SYSTEMS MANAGER
(BIAS)

Trattic, Continuity, Billing, Sales order entry and collec-
tions. Top 50 markets. Manages nine (9) people.
Qualified applicants contact: Sharon Stinnatte, WOTN
TV2,(513) 283-2101. An Equal Opportunity Employer
M/F

TELEVISION

J

-

METEOROLOGIST

WCVB-TV, an ABC affiliate, seekS an experienced
metecrologist for early and late evening newscasts.
Applicants must have a minimum of two to three
years television experience in a large or major mar-
ket television station and must be an accredited
metecrologist.

Qualified candidates should send cassette tape and
complete resume (no telephone calls please) to: Per-
sonnel Department, Boston Broadcasters, Inc., 5 TV
Place, Needham, MA 02192. An Equal Oppor-

Help Wanted Technical

WCVB-TV Channel 5 in Boston, has an
immediate opening for a highly qualified
maintenance engineer. The successful
applicant should have a MINIMUM of 5
years' broadcast maintenance experi-
ence, a first-class license, and a
thorough knowledge of state-of-the-art
digital technology. A background in
Ampex Video Tape Equipment and
Norelco Cameras is a plus.

We offer 4-day work week with vacation
and benefit package commensurate
with our bargaining agreement. Base
salary up to $26,000. Qualified appli-
cants should forward resume to the Per-
sonnel Director, WCVB-TV. 5 TV Place,
Needham, MA 02182 (no telephone
calls please). An Equal Opportunity

equipment product line. Radio or TV sta-
tion experience required for this inside Help Wanted News ( )
sales position. If you are interested in VITALHAS A FUTURE
becoming associated with a well estab-
lished leader in the industry please sub- ( FOR YOU
mit your resume to: METEOROLOGIST Dynamic growth opportunities for video
Personnel Director . n engineers with experience in video
TV Weather broadcast experience fequired. Top 50 A . . L
M°';':Vc:;l;;‘:g::ev Inc. markel, Midwest location. VIF Station Oualifie:i ap- \s;;ntch;ng systems. Enjoy Florida living.
licants contact: Lou Pralo, WDTN TV2, (513) -
Goleta, California 93017 ‘z’slg;a;tol.con : o et ,efﬂfneozo?'égfehgﬂfgx \c,ﬂmﬁgf,s?ﬁgg
__ _J - IR AR A 53 Inc., 3700 N.E. 53rd Avenue, Gainesville,
— Florida 32601.
_ J
f ( NP
. CORPORATE Sports Director Weatherperson =\
ENG'NEER'NG DIR ECTOR :‘Pnugressive AM-FM-TV Opesation in IiNoS is seek-
g an expenenced person for Sporls Dueclor
Weatherperson posilion. Job also |nc'!udes"som’e MAINTENANCE
news work. € opp ity with a g g Mid-
Prestige position. Excellent pay for any weslemn chan. An Equal Oppattunily Employer. Send ENGIN EER
engineering pro who is management k resume and wrling samples to Box C-277.

tunity Employer M/F. Employer MIE

\

CONTROLLER - < - -
BUSINESS MANAGER

For Newspaper/Radic Broadcasling group operaling

n indiana, Ohio. and Michigan. Requues aggressive
individual with well-rounded background m account:

(

Help Wanted Programing, Production, Others

4

ing, EDP systems. inlemal control 1echniques. and HELP WANTED . .
supervision. ATTORNEY Creative Communicator
Personnel/labor selations admimstiauon expenence . . " .
highly desuable. Must have polentiat for persanal de- Young and giawing communicalions faw (im seeks e e e o
velopmen! with growth-ornented orgamization. new atlorney wilh | or 2 years COmmunicalions expe- 15 looking Dral writer-produces-director. el :dy Q
Business degree required. CPA desrabte. Salary 1n nence. Inquities will be held in sirctest confidence. f’"‘e Concents oy st as“':sﬂl’;"'"‘-‘;c'ad D'sul":'
20K+ range wilh excellent nnge benefil package. €.0E.-MIF Send confidential, detailed resume 10 Box TGS ) L (o R a=enGUES LTI
Send resume defaling educalion and prior work c-218. and sample seel to: RO, Box 124, Narberth. Pa. 18072,
assignmenis in confidence ta Richaid P Wilhams. \
Treasurer, Federated Media, PO 8gx 2500, Elkharl, In-
diana 46515.
S aations Wanfed Hanagemen! PRODUCTION MANAGER

( ~
General Sales Manager TOP 25 MARKET
14 year pro—Rada and Television Major. Medum.
Small Markel experience. Looking for firsl General i i Yindi ili A
e Yot o Expenenge an.d gducguon shoulc_i indicate management capability. Ex
wo spot) wilh growing broadcasl gioup of owner. perience in Broadcasting should include thorough knowledge of all pro-
Results through goal onenled planning. training. i H H : R R
e, ) s Cl o) e duction aspgcts with emphasis on producing and directing. Knowledge
saies. Can do 1l with of without numbers. Call Lhis con- of commercial production work very helpful. Send resume to Box D-21.
tacl number today 10 get me on your (eam ol winners.
219—489-6106. Also available lfor one day co-op A

L TR e (e L An Equal Opportunity Employer. J
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Help Wanted Sales

N

MARKETING REPRESENTATIVE

plus commission

Kaman Sciences Corporation Computer Center is looking for an
Account Executive to sell BCS Computer Systems to radio and
television stations throughout the country

Applicants must have extensive and recent experience in either
radio or TV station sales or operations. Position requires extensive
travel from home office in Colorado Springs, Colorado. Base $alary

Please send resume t0: Kaman Sciences Corporation, attention: Jf
PO Box 7463. Colorado Springs, Colorado 80933.

KAMAN SCIENCES
CORPORATION
Colorado Springs, Colo.

An Equal Opportunity Employer Male/Female

Situations Wanted News

For Saie Equipment

TV News Director Available

Dedicated journalist, anchorman, columnisi. commen-
iator and producer. More than a decade i No. 1 sia-
tion in top twenty markel. Won wirually every news
and documenlary award in he business. Solid exper
ence in all phases ol news operations and adminisiia-
tion. Salary negotiable. large or Small markel. Box
C-226, Broadcasling.

RCA-TTU-30A
TV Transmitter

For Sale
call —815—-964-4191

Radio Programing

LUM and ABNER

5-15 MINUTE
PRACGRAMS WEEKLY
Program Distributors
11 VISTA DRIVE
LITTLE ROCK, ARK. 72210
Phone (501) 378.0135

Consultants

—
BROADCAST SALES
CONSULTANT

Jack Magan, one of the broadcast industry’s
foremost sales authorities, will come into your
market and work directly with your local sales
force for 30-9G days. Highly protessional, in-
novative approach to solving your station or
group's sales problems. Excellent references.
Proven results. 512/699-0079.

Employment Service ') (" LARSON/WALKER & coupmvw
J Ib Brokers, Consuitants & Appraisers
© O @@'dl S o Los Angeles ... Washington
Radio Surveys :
y Sulte 417, 17“:::;“;0To;e“l’:lla':$ Aavanue, NW.
Washington, D.C. 20036

: thOfoi M?::':Igi‘:?ﬁ':";;ad r From the Warner Bros.: A Rt L)

e first issue
start on the jobhunting competition. calls per
EXCLUSIVE RADIO & TV OPENINGS: 500 o, $50.00 -T
DJ's...News. . Technical... Sales...Everyone calls per MEDIA BROKERS
%15 tor 12 weeks OR (OSend details. 100 i $25.00 APPRAISERS £
Name _ RICHARD A, ﬁ%ﬂ
Street - - - g 1A £
City State Zip 3407 $§nybroeeuaqucn§zzou 43SNORTHMICHIGAN - CHICAGO 60611 \é‘) /1L

1680 W70 Sl Sistiteadd Eoo0zs ) | PO Box 2585 Augusia. Ga. 30803 (400 7330642 312-467-0040 %&‘// \

\

Public Notice

Town of Wareham, Massachusetts
is soliciting CATV license applications until
June 2nd, 1978. Reply to: Town Administratos,
Town Hali, Wareham, MA 02571.

Free Goif/Car Rental

r_ FLORIDA FREE GOLF

Completely furnished delux condominium apariments
for two 855 ped day until April.21 with greens fee in-
cluded at nearby top-rated Deer Creek C.C. Rent-A.
Car available through Apex-Courlesy Car Rental. WE
FEATURE FORDS.
Wrile ot call
VILLA LAGO APARTMENTS
3910 Crystal Lake Drive
Pompano Beach. Fia. 33064 (305} 782-3400
SORRY, NO PETS

_J

For Sale Stations

This is addressed o you if you are a
qualified member of a Minority Group
with broadcast experience and access
to capital. Medium Market Ethnic Pro-
gramed Station available for immediate
purchase by Minority Group. Box C-278.J

ARIZONA!

AM. 1,000 Watts, Fulltimer. DA-N. Near Phoenix. Heard
Ihere! Land, building, FM CP included. Group situation.
Active or inactive with §15.000 min. A “Sleeper! if ac-
tive. please send resume. M. Gotlesman, Box 175,
Quincy. I §2301. {217) 224-4184, anytime.

. —
Smail M $130K §25K
Mw Small AMIFM $327K $94K
MW Medwm  Daytime S400K  S118K
w Metro AM §225K Cash
w Metro AMIFM S1.1KK Cash

Bosten. €
Dalias, Los Angeles

1835 Savoy Dr., N.E. Atlants, Ga. 30341
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THE CBS
SOUND
EFFECTS

LIBRARY
IS THE BEST

YOU CAN
Buy- OVER 8 HOURS OF

SOUND EFFECTS: fire engines and fire-
works . ., wind and waves . ., birds and
sea lions .. . horses & buggies and racing
autos . . . explosions and avalanches . . .
airports . . . stadiums . . . courts of law

... factories . , . orchestras . . . parties
...sirens ... fighting .. . kids at play
407 CUTS IN ALL --AND ALLIN A
16-LP RECORD SET FOR ONLY

$150. COMPLETE!

BROADCASTING BOOK DIVISION
1735 DeSales St., NW
Washington, DC 20036

Please ship the 16-LP CBS Sound Effects
Library to:

Name

Firm or Call Letter$ ————————————

Address

City

State

Zip
| agree to purchase this set for $150.
My check (payabfe to

BROADCASTING BOCK DiV.)
is enclosed.

c BLACK FORMAT

For Sale Stations

~ 3

W. John Grandy
Broadcasting Broker
773 Foothill Boulevard
San Luis Obispo, California
93401
805-541-1900

N

Continued

H.B. La Rue, Media Broker

KaDIO . TV , CATV . APPRAISALS

WEST COAST: 1204 RUSS BUILDING . S4N FRANCISCO, CALIFORNIA 34104
412/672.2474

EALY COAST: 210 EASY SIRO ST., NO. SO, Naw Yerh 10022,
ari/ess-0rar

N

Well established Soul/Jazz for-
mat. High power daytimer in de-
sirable market. Perfect condi-
tion. Superb community accep-
tance. Real estate. Poor health of
owner forces sale. Southeast.
$750,000 cash and worth it. Box
C-251,

/

THE
KEITH W. HORTON
COMPANY

— e

P.O. Box 948
Elmix. N.

14902
{607) 733-7138

BROKERS AND
co N’!goUL‘I‘ANTS

THE
COMMUNICATIONS
INDUSTRY

® AM/FM single station market in Miss.
FM heard in adjacent city. Automated.
Good buy. $15,000 down if financially
responsible,

¢ Daytimer within 100 miles of
Montgomery, Ala. Total price $60,000
Building included. Lease land for
$22.00 per month, $35,000 down.

¢ Daytimer NW Alabama needs resident
owner/manager. Good potential.
$175,000.

® Fulltimer in North Alabama. Only
Fulitimer in Mkt. Includes real estate
$360,000.

¢ Powerful fulitimer, good metro area of
GA, real estate, billed about $300,-
000. $590,000.

e Class A FM, GA city, $450,000.

o AM/FM within 50 miles of NYC. Power-
ful FM. Majority share $710,000.
Terms.

® UHF TV with 20 cable systems In

South. $600,000. Terms.

Powerful Fulltimer in Northarn

Arizona. $900,000. Terms.

® Spanish station, Sou. Calif. Good buy
for $520,000.

e Powerful ethnic daytimer with good
billing. Central Georgia metro area.
$810,000. Assume corporate note.

& Powerful daytimer. Fort Worth-Dallas
area. Good buy for 1.2 million.

e Class “'C" Stereo. Central Texas.
Good bllling. $260,000.

e Daytimer. Southern Georgia. $265,-
000.

& Cable TV operation In Indiana. A good
buy. $360,000.

¢ FM within 35 miles of Washington,
D.C. Consultant says potential of moy-
ing within 8 miles of Washington belt-
way. $340,000. Terms.

® Fulltimer in S.E. Missourl. Profitable
single station. $280,000.

¢ Daytimer in N.C. $400,000. Terms.

¢ FM in Central Pa. $225,000. Terms.

¢ Minority interest in five small town
stations. Management possibilities.

All stations histed every weak ynlil sold. Lel us hst
your station. Inquines and delails conhdential.
BUSINESS BROKER ASSOCIATES
615-758-7635 24 HOURS

BROADCASTING’S
CLASSIFIED RATES

Payable in advance. Check or money order only.
(Billing charge to stations and firms: $1.00).
When placing an ad, indicate the EXACT category
desired: Television or Radio. Help Wanted or
Situations Wanted, Management, Sales, etc. If this
information is omitted. we will determine the ap-
propnate category according 1o the copy No make
goods will be run if all information 1s not included.
The publisher is not responsible for errors in pnt-
ing due tg illegible copy. All copy must be clearly
typed or printed.

Deadline is Monday for the following Monday's
1ssue. Copy must be Submitted in writing. (No
telephone copy accepted.)

Replies 10 ads with Blind Box numbers should be
addressed 1o (box number) c/o BROADCASTING.
1735 DeSales St. N.W. Washington, DC 20036.

Advertisers using Blind Box numbers cannot re-
quest audio tapes, video tapes, lranscriptions,
films or VTR'S to be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR'S are not forwarda-
ble, and are returned to the sender.

Rates: Classitied listings (non-display) Help
Wanted: 70c per word. S10.00 weekly minimum.
Situations Wanted: (personal ads) 40¢ per word.
$5.00 weekly minimum. All other classifications:
BOc per word. $10.00 weekly minimum. Blind
Box numbers: §2.00 per issue.

Rates: Classified display: Situations Wanted:
{personai ads) S$30.00 per inch. All other
classifications: S60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space.

Publisher reserves the right 10 aiter Classified
copy to conform with the provisions of Title VI! of
the Civil Rights Act of 1964, as amended.

Word tount: Include name and address. Name of
city (Des Moines) or state (New York) counts as
two words. Zip code or phone number including
area code counts as one word. Count each ab-
breviation, initial, singie figure or group of figures
or letters as a word. Symbols such as 35mm, COD,
PD. etc. count as one word. Hyphenated words
count as two words, Publisher reserves the right to
abbreviate or alter copy.
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Siock3].lnde)t

Approx. Total market
Crosing Closing . shares capitali-
Stock Wed. Wed. Nel change % change 1977-78 PIE out zation
symbol  ExCh.  March 22 March 15 in week in week High Low ratio {000} (000}
. —— e LY
Broadcasting
[Y:1% ARC N 33 3/8 37T S/R . /4 . 199 «bh 3/4 35 3/4d ! 1P+152 0364503
CaAPITAL CITIES CCo N sV 1/38 SR e 2 1/% ¢ 3.60 60 1/2 b4 3/4 11 7626 Ghoy 488
€35 Las N 46 3/u 47 - 5/A8 - 1.3¢ 62 43 /6 7 2%y 1un 1e3N3,137
cox LOx Iy 34 3/4 36 1/6 /2 . 1:45 35 176 25 1/¢ 9 he185 2144928
GROSS TeleCASTING GGG A 16 3/4 16 5/9 ¢ 1/8 C <75 16 3/4 15 5/b d 201 134400
KINGSTIP COMMUN. KTvv u & 1/2 & 1/2 7 3 7/8 12 46? 3,003
LIN LINR 8] 21 s/d 2T 1/9 1/¢ ¢ .82 21 /R 16 1/¢ 4 2474% The 144
MUONEY MaUN s} ¢ 3/4 2 /e 2 S/8 1 7/8 425 1.0n9
RaHALL nanl J 13 19 19 1/2 v 5/ 2y 1+264 24+ 016
SCRIFPS-HUWAR Y SCrP [¥] 35 35 37 30 1/2 3 R L 90.61%
STAkR SPG fl 1 1/q Lt /8 12 5/6 11 14687 174658
STORER 50K N 26 3/4 4 T/R « 1 /2 + Te53 26 1/%° 19 3/c 10 beR1S L3us433
TaFT TFs ] 34 32 3/6 0+ 1 L/6 . 3.al 34 24 5/g ? fylle L40r V40
TOTAL 19+430 341509460
Broadcasting with other major interests
ADAMS~-RUSSELL AAR A T 3/ T 1/2 1/4 . 3.3 T 3/ 3 3/ 3 14227 94524
JOHN BLAIR gJd N 2u 20 2n 11 1/a ) 2147 4819540
CHRIS-CRAFT CCue | v L/4 8346 ¢ 1 1/2 ¢ 17.1% 1n 1/4 “ 1/2 ¢35 44451 454,622
COvdINFL CNMM, (Ca N 40 7/8 37 1/9 ¢« 3 W4 ¢ 19.10 o0 /8 19 13 69220 282,855
COWLES WL N 19 1L/d 18 3/4 /A ¢ 240 17 1/8 12 1/2 21 09 15.9n7
QUM L BRADSTREET oMb H 28 1/8 9 1/4e o S/8 ¢ ?.21 31 20 1/4 14 2he 339 160536
FATRCHILD IND. FEN N 186 1/¢ 18 /4 - 1/4 - 1433 19 1/1 9 1/2 1i Sy708 In54594
FUgua FCa N 4 7/8 LV 1/8 . l1.24 k) L] [ 94146 924785
CANNETT (i« ol N 36 3/4 37T 1/8 - 1 1/8 - 297 4«0 3/4 12 M4 15 224430 d24+302
GENERAL TirE GY N 2a 3/4 24 3/4 27 1/4 22 3/4 5 22+5732 56lv027
GLOBE BrOADCASTING oleTa 0 + 3/4 4 S/R e 1/8 ¢ 2.70 4 3/4 2 1/8 2772 134167
GRAY COMMUN, U 15 172 L4 + 1 1/2 « 1n.71 15 1/2 ] H 475 74362
HARTE-HANKS HHN N 33 /¢ 30 7/8 ¢+ 2 5/% . 2,50 36 26 12 44477 1494979
JEFFERSUN-PILUT JP N 28 3/4 2T 3/4  « 1 + .60 32 3/R8 26 5/0 bl 224345 688y 447
MARVIN JOSEPHSOW MRVN dJ 12 1/2 12 3/4 - b/6 - 1.9 17 174 10 1/4 o 14378 244725
KANSAS STATE NFT. KN J 12 3/4 L2 S/B 1/8 * .99 12 3/« 4 3/4 12 1,727 224019
LEE ENTERPRISES LNT A 2T 5/4 25 5/8 ¢ 2 . T.80 28 1/8 22 1/4 11 44930 1369191
LI2ERTY Le N 24 /4 25 L/4 - 3/8 - l.48 25 1/4 lb ] 69762 168+ 206
MCGRAW-HILL MHP N 18 7/4 17 /8 ¢« 1 . 5.59 17 5/8 15 5/8 12 c4.682 4b5+ 67
“EDIA GENcRAL MEL A la 1/8 14 . /8 . ba25 20 13 5/43 7 Trasl 110+833
MEREDITH “hpP i 26 1/d 2T 3/4 « 1 1/R . 4+05 28 1/8 17 3/8 7 14774 Ras 161
METROMEDIA HF T N 4¢ 2/8 41 S/« 1 + 240 42 5/ 25 L/4 9 &4630 282,603
MULTIMEDEA MMED 0 lo 1/4 1T 3/4 « 1/2 + ?.81 2T 1/2 16 1/4 1y 6,534 L2Us 340
NeW YORK TIMFS CN. NYR A A 20 8/ 20 1/2 1/% . 50 2N S/9 195 3/4 9 1lsa22 235,578
AUTLFET €. uTy N 19 3/4 L9 1/8 5/9 . 1.26 24 1/4 16 5/8 ? 24290 454227
PJST CORP. PRST 4] 2% ¢4 + 1 + 4.16 2% 16 1/4 ] R93 22,325
REFVES TELELDM RBT A 2 1/8 2 1/8 3 1/8 L 3/4 48 24381 G145
ROLL INS AR0L N 16 3/4 16 3/4 24 1/4 14 1/8 9 33,000 552+ 750U
RUST CRAFT RUS A 23 5/¢ &3 5/8 24 B 1/2 14 24297 544266
SaN JUAN RALINS SJH N 10 1/4 9 1/2 S5/R + 6.57 11 3/4 7 5/ 15 22509 25+403
SCHER [MG=PLOUGH SGP N 28 s5/4 2B 1/B « /2 * 1.77 44 3/4 26 3/6 k] 544084 1+54d+ 154
SONDERL ING Sbi A 19 1/8 14 1/8 + 5 « 35,39 19 1/8 8 3/8 9 14135 21e133
TECH OPERATIONS T0 A 3 3/4 3 1/4 1/2 + 1538 4 3/4 2 3/9 15 14344 54040
TIMES MIRROR Cn. T™( N 24 /4 23 3/4 o« L/2  « 2,10 25 3/8 20 3/4 9 344 76D 3624930
WASHINGTON PDST Cu. aPJ A 32 5/6 31 172 + 1 1/R + 3.57 35 1/8 21 3/4 9 A 476 276,529
WOUMETCO WM N 14 u/2 14 1/2 14 3/4 10 /8 10 Be554 124,033
TOT AL 3044174 BeB464014
e ——
Cablecasting
ACTON CORP. ATN A 4 3/8 4s5/8 - 1/4 - 2.89 ] 5/8 3 W/ 9 24710 2210696
AMECO« ; ACO u 1/2 14200
AMERTCAN TV £ COMM. AMTV 4] 40 7/38 40 1/4 5/8 + 1.55 41 3/4 19 3/4 26 33863 157,900
ATHENA (OMM &2 & ; v} 1/8 1/8 1/8 /o X 24125 1+85%9
JURNUP L SIMS BSIM 0 4 5/0 3 /6 o+ 7/8 ¢ 23.33 4 3/4 3 1/8 21 B+370 384711
CABLE INFOuz g 1 1/2 1 1/2 1 1/2 1/ 8 . bod 994
COMCAST 0 T 1/4 T 1/4 T 1/4 3 3/4 13 lembl 11:+967%
COMMUN. PROPERTIES cnMu 0 13 11 1/9 « 1 7/8 ¢  16.85 13 3 5/d 24 4+839 624907
ENTROn® ENT 4] 2 /4 2 1/4 2 1/4 1/8 2 79 2.202
GENERAL INSTRUYENT GRL N 23 3/8 2l /8 ¢« 1 1/2 * 6485 23 3/8 17 5/8 9 T+508 1750499
GENEVE CORP. GEWY u 11 11 1/4 - 1/4 - 2.22 12 172 T 172 1el2l 124331
TELE-COMMUNTCATIONS TCGM 0 14 3/4 1 1/8 - 1/8 - 34 14 1/8 2 1/8 T4 Se281 774894
TELEPRCMPTER TP N 11 L/4 e 7/8 « 3/8 . 3.44 1l 1/¢ & 34 2o 16¢922 1904372
TEXSCAN TEXS 0] 1 3/4 1 3/4 2 1 1/ 10 T84 14375
TIMe INC. TL N I8 3/4 36 5/8 ¢« 2 1/8 . 5. R0 38 3/4 31 3/4 C) 204371 789+ 376
TOCOM TaLM J 4 1/2 G 1/4 . 1/4 3 S.88 4 S/8 2 /e 1y a4 443023
Ua-COLUMBLA CARLF UALC 8] 26 1/2 26 3/4 ¢« 1 34 + T.07 26 1/2 15 172 lo 14679 449493
UNTTED CABLE TV ucTv 0 11 3/4 10 7/8 » T/8 + 9.04 11 3/4 3 7/8 21 1,915 224591
vIacom vIia n 18 18 3/4 -~ 3/4 - 4400 20 3 1/2 14 3,764 67752
TJTAL BO,641 196844854
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ADDrox. Total market
Closing Ciosing shares capitali-
Stock wed. Wed. Net change % change 1977-78 PIE out zation
symbol  Exch.  March 22 March 15 n week n week High Low ratio 000} 000}
.}
Programing
COLUMBIA PICTURES CPS N 16 1/8 15 1/8 - 176 ¢+ 1«57 20 1/2 7 38 7 60748 108+811
13 . . .76 47 5/8 32 1/2 13 324340 100600445
Eif:ixvs i A % 2;3 *3 555 1 9 778 6 1/8 7 2,579 242178
FOUR STAR 11/8 1 . 1/8 ¢+ 12.50 1 1/4 3/4 1 s66 749
GULF + WESTERN oW N 12 3/64 12 5/8 + /8 ¢ .99 18 3/8 10 1/« 5 484215 6lay T4l
MCA MCA i 18 3/64 36 1/8 ¢+ 1 7/8  +  S.nB 42 34 32 9 18,558 7194122
MGH MCM N 28 1/8 27 e 1 1/8 ¢ G.l6 28 1/8 16 12 144609 410v878
TRANSAMER [Ca Ta N 13 7/4 13 5/8 - 174 « 1.83 16 172 13 l/4 5 664781 9264596
20TH CENTURY-FOX TE N 26 1/4 25 1/8 » 1 1/8 ¢+ 4.4T 26 1/4 10 & 7,786 204+ 382
VIDET CURP. OF AMER. 0 5 174 “ 172 + 3/4 ¢+ 16466 6 1/2 3 1/2 10 973 5.108
WARNER WC1 N 33 5/8 31 1/78 + 1 3/4 +  5.49 33 5/8 25 3/4 7 149458 4864150
WRATHER wCO A 10 176 1P . 176 *+  2.50 10 1/4 4 1/2 10 29263 224990
TaTAL 2154996 49584y 140
N
Service
B80J INCe BRDO u 29 28 3/4 174 . 86 29 3/4 22 1/¢ 5 2512 124077
COMSAT co i 35 1/4¢ 35 3/8 - /8 - .35 36 3/4 28 34 19 10400UN 352,500
DUYLE DANE BERNBACH DOYL J 20 19 1/8 o /8 ¢ 451 22 16 3/4 6 1776 15,520
FOOTE CONE £ BELDING  FCB N 19 3/ 18 7/8 172  + 24864 19 3/8 14 3/4 8 2,304 449640
GREY ADVERTISIMG GREY u 33 31 . 2 v 6.45 33 16 172 6 716 23,623
INTERPUBL I[C GROUP PG N 29 28 ¢« 1 . 357 39 1/4 22 1/2 b 2+387 69+223
MCI COMMUNICATIONS MCIC 0 2 1/8 2z 1/8 4 174 7/8 32 204137 57+893
MOVIELAB MOV A 1178 1 1/4 - 1/8 = 10.00 3 1 8 1;:;0 ;.:22
4 ) a 4 4 7/8 9 4 6 529 ’
?5°CY‘ETSI§23‘ : :7gLB 0 22 I;g 22 1/4 - /8 - .56 22 1/2 18 /8 11 10,832 239+658
OGILVY & MATHER 0GIL 0 42 3/4 42 . 3/4  +«  1.78 42 3/4 31 8 14805 774163
Jo WALTER THOMPSON INT N 23 5/8 23 1/72 /8 ¢ .53 24 S/8 15 1/8 4 21649 62+582
’ TOTAL 570049 15039, 805
Electronics/Manufacturing
AEL INDUSTRIES AELRA O 6 I/a 5 T/8 o /8 4.38 6 1w e >0 N ceeen R
AMPEX APX N 12 3/8 12 1/4 1/8 1.02 12 1/2 7 3/3 12 10,928 1354234
ARVIN INDUSTRIES ARY N 18 7/8 18 1/4 5/8 3.42 20 3/4 14 1/2 4 59959 112,476
CCA ELECTRANICS® Cra 0 5/d s/8 5/8 1/4 3 897 560
CETEC CEC i 4 174 4 . 1/ ¢+ 6,25 4 1/4 1 3/4 13 1,654 7.029
COHY Con A 4 4 t/8 - 1/8 - .03 4 1/8 2 1/4 13 1779 Tellse
CONRAC CAx I 20 19 5/8 3/B ¢ 1.9l 27 1/¢ 19 1/4 7 14803 369060
EASTMAN KODAK EASKD N 42 42 1/4 - /4 - .59 36 3/4 42 1L 161,370 647774540
EARINON FAKN g 10 1/¢ 10 . /6 ¢+ 2.50 12 8 10 41635 47,508
GENERAL ELECTRIC GF N 46 7/8 b6 3/4 ¢ /8 26 56 S/B 44 1/2 10 1845581 8y 6524234
HARRIS CORP. HRS N 46 w5 3/4 < 176 o v54 46 28 12 125236 5623856
HARVEL IMDUSTRIES® HARV 0 4 1/4 4 1/4 5 1/2 3 1/8 11 430 24040
INTL. VIDEO CURP.x Lvie 0 1 1 2 3/8 174 2,701 25701
MICROWAVE ASSUC. IMC  MAI N 32 3/4 32 172 o 174 o LT6 33 172 20 174 13 15320 43,230
3M MMM N 44 5/8 45 1/2 - T/8 = 192 57 44 5/8 13 115,265 5+143+700
MOTUROLA MOT N 38 7/8 3T /4 ¢+ 1 5/ ¢ &4.36 56 T/8 4 1/4 12 284544 1,109y 648
Ne AMERICAN PHILIPS HPH N 24 3/4 25 1/4 - 172 -  1.98 36 24 3/4 s 12,033 297.8186
DaX INDUSTRIES OAK N 22 1/6 21 174 ¢ 1 v 4. 7O 22 1/4 9 5/4 25 11716 38,181
RCA RCA N 23 1/ 24 178 - 1 - 4,02 3l 3/4 22 3/4 7 T4.A10 1,796+ 088
ROCKWELL INTL. RMK N 31 5/8 30 3/4 o T/8 ¢ 2.8+ 36 3/¢ 28 1/4 7 33,600 14062+ 600
RSC INDUSTRIES RSL A 2 3/8 2 1/4 o 1/8  +  5.55 2 a4 1 5/8 1 24690 6388
SCIENTIFIC-ATLANTA SFa A 23 22 34 o 174 ¢« 1.09 23 1/2 16 3/4 13 29426 554798
SONY CORP. SNE N 7 3/8 LRV 1/8 ¢ 1.72 10 3/8 7 11 172,500 162724187
TEKTRONIX TEK v 37 3/8 35 S/8 + 1 3/& ¢ 4.9l 68 1/2 28 1/4 13 174804 5654424
TELEMATION TLMT o 2 1/4 1 3/6 ¢ 172« 28.57 2 1/4 172 3 15050 24362
VARIAN ASSOCIATES VAR N 15 576 16 3/4 - 1 1/8 -  &.71 21 14 3/4 9 69838 106.843
WESTINGHOUSE WX N lo 178 17 - 178 - 13 22 16 1/4 5 87,329 1+473.676
ZENITH LE N 13 778 12 178 » 1 ¢ 1.76 28 11 3/8 13 12,813 2614099
TUTAL 9674438 295618+ 844
GRANO TUTAL 147694928  48+990.117
Standard & Poor’s Industrial Average 98.3 98.0 +.3

A-American Stock Exchange
M-Midwest Stock Exchange

N-New York Stock Exchange

O-over the counter (bid price shown)
P-Pacific Stock Exchange

Over-the-counter bid prices supplied by
Hornblower & Weeks, Hemphill-Noyes Inc.,
Washington.

Yearly high-lows are drawn from trading days
raported by Broadcasting. Actual figures
may vary slightly.

*Stock did not trade on Wednesday, closing
price shown is last traded price.

**No_PI/C ratio is computed, company
registered net loss.

***Stock spiit.

+Traded at less than 12.5 cents.
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PiE ratios are based on earnings per-share
figures for the last 12 months as published
by Standard & Poor's Corp. of as obtained
through Brc ting’s own h, Earn-
ings figures are exclusive of extracrdinary
gains or losses.




Lightning rod on
communications at
the White House

For anyone interested in a prescription for
winning, at an early age, a role as an ad-
viser to the President, the career of Rick
Neustadt may afford one. Although less
than two months into the shady side of
30, he is an assistant director of the White
House's domestic policy staff, with
responsibilities in, among other things,
communications, privacy, regulatory
reform and government reorganization.

He speaks of the job as an exhilarating
experience. It is, he says, ‘‘a fantastic op-
portunity”’ And of the real-world bruises
he’s been- picking up as he goes about his
duties—well, he dismisses them with the
aphorism relating kitchen heat to politics
coined by the man for whom his father,
Harvard government professor Richard E.
Neustadt, worked as a speech-writer more
than 25 years ago.

(Being the son of the man whose
‘‘Presidential Power” has been assigned
reading for political science students for
close to 20 years, incidentally, may be
something of a burden. *‘Rick”’ calls him-
self that to give himself his own identity.
But the father’s activities seem to have set
a pattern for the son. In the early 50's,
Neustadt pere worked long hours for Har-
ry Truman in an office in the old Executive
Office building not far from the office
where Neustadt fils puts in long hours for
Jimmy Carter))

As the person on Stuart Eizenstat's
domestic policy staff primarily concerned
with communications matters, Mr.
Neustadt will serve as the White House
liaison with the new National Telecom-
munications and Information Administra-
tion being established in the Department
of Commerce under Henry Geller as an
assistant secretary. While NTIA is to be
the administration’s lead agency in
telecommunications policy-making and
Mr. Geller the chief spokesman, matters
requiring presidential attention will be
routed through Mr. Neustadt to Mr
Eizenstat. Mr. Neustadt will also help in
coordinating telecommunications policy
matters that cut across agency lines.

It wasn't long ago that Mr. Neustadt’s
experience in telecommunications was
limited to that gained doing temporary
duty as a CBS newsman and as news direc-
tor of the Harvard college radio station. By
training, he is a lawyer —he graduated cum
laude from Harvard Law School in 1974
and worked for the next two years for a
Washington law firm. But politics seems to
have been his passion: Since graduating
magna cum laude from Harvard College in
1969, he served the Democratic National
Commitiee on various projects and

Profiles

Richard Mitchells Neustadt —assistant director,
White House domestic policy staff; b. Feb. 4,
1948, Washington; BA, Harvard College, 1969;
assistant public affairs officer, U.S. Navy,
1970-72; assistant political editor, CBS News,
1972 (ran delegate count in Democratic
presidential primary campaign); JD, Harvard
Law School, 1974; Wald, Harkrader & Ross.
1974-76; assistant to Walter Cronkite in CBS
anchor booth at Democratic and Republican
conventions, 1976; Carter campaign issues
staff and, later, Carter transition staff, 1976;
deputy ta special assistant to President for
media and public affairs, 1977.

worked in a number of congressional and
presidential primary campaigns.

But he has been immersing himself in
the mysteries—policy, technological and
political — of telecommunications since
that day in October 1976 when, as a mem-
ber of the Carter campaign staff in Wash-
ington, he volunteered to take a call from
Representative Timothy Wirth (D-Colo.).
The congressman had asked who was han-
dling communications policy, Mr.
Neustadt recalls. ‘“We all sort of looked at
each other, and nobody was. Communica-
tions had not been a big issue in the cam-
paign.”

After the election, when he was a mem-
ber of the Carter transition team, he
offered to help in telecommunications
matters—to keep track of what was going
on in the field, to serve as liaison with the
Office of Telecommunications Policy and,
when the government-reorganization
team began focusing on the executive
branch, to help in connection with OTP.

Today, Mr. Neustadt, who shifted over
to Mr. Eizenstat’s staff in October, after-
joining the White White House as deputy
to Barry Jagoda, President Carter’s special
assistant for media and public affairs,
speaks with evident familiarity of telecom-
munications. Even critics credit him with
success in mastering the complex issues
with which he must deal.
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He doesn’t talk much about his own
views on such matters—what policy initia-
tives he would favor, for instance. **‘My job
is 1o advise the President and represent
where he'd like to come out,’” he says.
“That’s a low-key process. I've tried 1o
maintain a low profile this past year.’

In that respect, he has not been entirely
successful. While serving as liaison with
OTP, he suggested several projects—and
the people to staff them—that he felt were
*‘significant’’ for the President’s program
and that, one former OTP staffer says,
“‘helped keep the office together’” They
also helped focus attention on him,

One involved the drafting of a program
for helping miriorities to acquire broadcast
station ownership. Another was the devel-
opment of a public broadcasting bill.

The minority ownership program,
which proposes actions by the FCC and
calls for changes in government lending
and advertising policies (BROADCASTING,
Feb. 6), appears to represent a posilive
effort on the part of government to deal
with a long-neglected problem. So far, at
least, it has gone down easily.

But the public broadcasting bill has run
into problems on Capitol Hill, a fact that
has not done much for Mr. Neustadt’s
standing there. And the reorganization of
OTP into NTIA led to bitter infighting
among affected agencies and departments
determined not 1o lose any of their respec-
tive turfs and to criticism from Congress,
where some members and staffers ex-
pressed concern about NTIA not being
given the authority they feel was contained
in the original reorganization plan. (The
details of the plan were being spelled out
in anexecutive order.) The reorganization
job is essentially the Office of Manage-
ment and Budget's, but Mr. Neustadt
assisted, and attracted most of the
epithets—*‘inept,”’ according to one Hill
source, ‘‘whippersnapper,”’ according o
one furious executive department official,

In any event the job of creating NTIA
was completed late last week (see ““Top of
the Week™').

It is not always easy to determine where
criticism of Mr. Neustadt ends and criti-
cism of the White House as an institution
begins; throwing rocks at the White House
is a popular pastime these days, even, or
especially, among Democrats, a fact Mr.
Neustadt recognizes.

“Things have been rough with me, as
with other people, but I don’t feel
bruised,” he says. He is simply facing a fact
of life: ““It’s inherent in the process. When
you try to do things, you step on toes. Peo-
ple get upset. It’s hard in our system of
government to make thirigs happen.”’

Perhaps he has something of a personal
nature to contribute to a revised edition of
“‘Presidential Power.’



Poor relations

Another Alfred 1. duPont-Columbia University survey has con-
cluded that television journalisrh falls short of academic expecta-
tions (BROADCASTING. March 20). The latest is of a piece with
five earlier surveys: The virtues of broadcast journalism are
grudgingly conceded in passing while thé emphasis is reserved for
adverse criticism.

The new survey portrays lelevision management as greedy for
profits and heartless in its handling of the news—omitting men-
tion that most station managers nbw regard their news operations
as the key to both prestige and commercial success. It deploies as
a “‘bottom line™ decision the affiliates’ rejection of proposals to
extend the networks’ evening néws from a half hour to an hour—
without reporting that most stations would have to shortén their
own newscasts to accommodate the network expansion, at a loss
of local service as well as revenue.

It is beginning to be questionable whether these duPont-Co-
lumbia surveys and the annual duPont-Columbia awards are
servirig any purpose beyond providing work for the Columbia
faculty and consultants. It is just possible that the awards, if they
are o be perpetuated, belong in another environment. The con-
trast in the university’s administration of the Pulitzer Prizes,
which have been around for 60 years, and of the duPonts, which
have been in its custody for less than 10, is striking.

If the issuance of the Pulitzérs has been accompanied by the re-
lease of extensive surveys maligning print journalism, thé latter
has escaped our attention. Each Pulitzer carries effusions of
praise for its recipient, and the cumulative effect is an annual
hosanna for the newspaper business, the theater, music and
books. The duPonts are invariably presented with apology and an
air of surprise that anything commendable can be found in radio
and television.

It should be noted that this year radic was omitted altogether,
with the explanation that duPont funds were insufficient t6 sup-
port a judgirig of both broadcast media. Perhaps Columbia could
have found the means to honor radio by cutting some of the costs
of its television report. )

There is of course a need for professional criticism of broadcast
journalism, not to mention print journalism, and indeed the
same school’s Columbia Journalism Review provides it regularly
with intelligence and skill. That function, however, ought to be
unallied with the selection of examples of excellerice for annual
prizes. If Columbia can’t handle duPonts as it hdndles Pulitzers,
the duPonts ought to find another home.

Winners and losers

Now that the FCC has censured CBS and threatened it with sanc-
tions for deceptive promotion of tennis matches that it broadcast
years ago, il is pertinent t6 wonder why this has turned into a fed-
eral case only now. .

It is not as though the inaccuracy of CBS’s characterization of
its tennis specials as “‘winner take all’’ was belatedly discovered.
In a special article on sports in its issue of Sept. 22, 1975, BROAD-
CASTING reported that losers as weil as winners were paid. Sports
Hllustrated had the same story in the same pétiod.

At the time nobody paid much attention. If the incident were
thought about at all, it was evideritly dismissed as just another ex-
ample of hyperbole in sports promotion.

Since then the circumstances haveri’t changed, but the FCC’s
attitude has. It was Chairman Charles D. Ferris, no doubt after
consultation with the legal advisers he took into the FCC, who

Editorialsz

proposed that CBS stations be put on shori-term license
renewals—a penalty of unprecedented severity for a transgression
by a network. Although the ultimate decision reached by the
agency gives CBS a chance to explain its way out, the threat of
short-term renewals remains.

Still we must say that Chairman Ferris had a point when he
argued to his colleagues that harsh penalties had often been im-
posed on smaller licensees for acts of no larger magnitude than
CBS’s. Intentional deceptions such as double-billing have cost in-
dividual broadcasters dearly. If equal justice is to be had at the
FCC, the agency must be no more reluctant to penalize a major
corporation than to fine a small one. The question is whether the
short-term renewal would be an excessive punishment in this
case.

It is the expectation here that CBS will be able 1o advance solid
reasons for censure instead of short-term renewals. It is enough
for the FCC to serve notice that no matter how intense the net-
work competition gets, the public must be treated with respect.

Some catching up to do

Good news has to run fast to overtake bad, especially when com-
petitors are spreading the bad. Last summer and fall the bad news
was out in front in the form of a seemingly persistent drop-off in
homes using television. Understandably, the print media made
no special effort to hide that news.

Then the HUT's begari to stabilize and finally to right thém-
selves. That news was given little attention in newspapers and
magazines, if mentioned at all, and we can understand that.

What we don’t understand is the frequency with which maga-
zine and newspaper writers continue to refer to TV’s “‘declining™’
audiences and audience ‘‘losses.”

The fact is that HUT's are back up to where they were a year
ago and in some day parts are higher. For February, for instance,
Nielsen found prime time even with its year-ago levels and
daytime 4% higher than then (BROADCASTING, March 13). And
Katz Television has taken a look at the first 28 Nielsen books
from the February local sweeps and has found levels on a par with
February 1977 (*‘Closed Circuit,”’ March 13).

What makes it really frustrating, of course, is that even before
the turnaround began, the decline—as a discerning agency re-
searcher said at the time—was ‘‘not enough to be concerned
about> (BROADCASTING, Dec. 12, 1977).

Drawn for BROADCASTING by Jack Schmidt

“We've had a report that our communications satellite is drop-
ping out of orbit, but there is no cause for alarm.”
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IF YOURE A
PERFECTIONIST
YOU'VE MET
YOUR MATCH

If you're really hard-nosed about audio quality, you'll see our perfectionism in our
equipment. We're really demanding about our engineering, manufacturing and quality
control standards. Correction. Make that read “downright finicky.”

We're insistent about maintaining complete in-house design and' manufacturing
operaticns and about our painstaking quality control methods. These factors help
maintain our position as the innovator, the one others look to for leadership. They
assure you of the finest, the most reliable and advanced audio equipment.

You'll probably want to read every word of our excellent 5-year warranty, the most
comprehensive in the industry. And while you're at it ask for our customer list.
We're proud of it and we think you'd be proud to have your name on it some day.

For our complete cataleg contact Audio Designs and Manufacturing, Inc., 16005
Sturgeon, Roseville, Michigan 48066. Phone (313) 778-8400. TLX-23-1114.
FEES Distributed outside US.A. by Ampexinternational Operations, Inc.

See us at booth 435.

CONSOLES &
COMPONENTS

for audlio control

The Audio Company




American Data, innovator in fourth ge'neragion production swifching,
now introduces the first fully programmable computer controlled
teiewsuon switching system.
The 3100 Series Automatic Control Television Switcher {ACTS)
will meet any initial requirement and maintain the capability
of impreving or expanding the system as future demands
are made. Modular-expandability justifies its "
application in the smallest or, largest
broadcast facility. From basic
manual operation to complete. -

. automatic control of event
scheduling, the 3100-remains
flexible, cost efjectwe and .
rellable

AmericanData’
A North American Philips Cormpany .
Research Park » P.O). Box 5228
-Huntsville, Alabarma 35805
Telephorne (20%) 837-5180°
TWX 810 726-2125

., - . ‘ " S . : )
ADC NORTHEAST [ ADC-SDUTHEAST ADC MIDWEST - * ADC WEST

P.D. Box 452 Natekway, 2219 Dakawana Rd, N.E.  P.D. Box 27324 3760 Cuhuenga Blvd, - :
New Hartford, TT" 0'6057 ekilte, V Atlanta, GA 30345 Indianapulis, IN 46227  North Hollywood, CA 91604
(203).379.7440 - (3017#460-1 {404) 633-2100 (317)' 784-3000 * (213) 750 3221
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