One week to go:
Previewing the NAB convention
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The Soupy Sales Shou
- Soupy scores again!
With the zaniest new first-run half hours
of outrageous comedy you’ll see on
television next season.
Call Viacom todav.

Viacom







Ladies Man!

Over the course of six hit seasons on
CBS, Bob Newhart was the favorite
Saturday night date of women in all three
categories.

Against sitcoms, movies, action and
adventure, Bob attracted more women
than the programming on both competing
networks.

rad

These are the impressive figures: =
...an average of 11,280,000 women
...an average of 5,990,000 women 18-49
...and an average of 3,520,000 women 18-34.

You can do a big favor for the women
in your fringe-time audience this September
by making a date right now for...

“The Bob

Newhart Show”’

aurce: NTI, I Sept.-March 1972-77. 11 Sept.-i1 Jan. 1977-78. Audience estimates are subject to qualifications available on request.



GRASS VALLEY GROUP 2\/A\

Learns complex switching functions. Stores them.
Recalls them later, EXACTLY.

At the touch of a button!

It makes switching easier,

good operators better.

E-MEM; creative assistance for video production.

NAB ‘78 BOOTH 813 THE GRASS VALLEY GROUP, INC.

A Tektronix Company

Station Plaza East 1644 Tullie Cir, NE 810 W Bristal Street P.0.Box 482 4419 Van Nuys Bivd, Ste 307
(* Effects Memary) GREAT NECK, NY 11021 ATLANTA,K GA 30329 ELKHART, IN 46514 MABANK, TX 76147 SHERMAN DAKS, CA 91403

(516) 487-1311 (404) 3214318 (218) 264-0931 {214) 887-1181 {213) 990-6172
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TheWeek inBrief

AN EVOLVING FTC O In recent years, and especially
since the arrival of Chairman Pertschuk, the Federal
Trade Commission has-been cutting a wider reguiatory
swath—turning its concern from specific cases to wider,
far-ranging matters such as the current children’s ad
investigation. Where is the commission heading and
what effect is the expected nomination of Robert Pitofsky
likely to have? PAGE 35.

WHAT HE SAID O NAB Chairman Don Thurston answers
an earlier report suggesting that he and the association
board are not quite together on proposals for a spectrum-
use fee. PAGE 36.

ONE THING LEADS TO ANOTHER O ABC's dominant year in
network television shows up on the bottom line for 1977:
radio-TV sales up 25% (contributing nearly 80% to the
company total) and profits up 57%. Movie theaters go on
the block. PAGE 37.

WHITE SEES RED O An FCC commissioner goes public
with her anger over TV sex in op-ed piece in the Times.
PAGE 37.

BACK-SCRATCHING 0 Broadcasters tell Kastenmeier
that record performers and companies are getting plenty
of compensation in the form of airplay and that royalty
fees are unjustified. PAGE 38.

PACIFICA DEFENDERS O The establishment rises to the
side of the station involved in the "seven-dirty-words"
case before the Supreme Court. Even the Justice
Department, which supported the FCC in earlier appeals,
switches sides. PAGE 42.

NTIA'S OFFICIAL O Carter signs the bill-creating a new
telecommunications agency. Hearings on Geller's
nomination as its head expected next month. PAGE 42.

NEWCOMERS PREFERRED [ In two cases, the FCC turns
down the bids of present broadcasters for improved
facilities and, instead, grants construction permits to
competitors. PAGE 46.

CALMING DOWN O There was a decline last fall in the
amount of violence on TV, according to Gerbner's annual
report. PAGE 48.

Closed Clhrewlt. ... ...
Datebook
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Equip & Engineering. .
Fates & Fortunes. .

Broadcast Advertising. .. 61
Broadcast Journalism, .,

Business Briefly..........
Cablecasling............
Changing Hands_........ 4!

WUSSLER SUCCESSOR O Frank Smith, 27-year veteran
with CBS, is named head of CBS Sports. Page 48.

ROCK HISTORY O Drake-Chenault's 52-hour radio
special premieres this week with 125 stations signed up.
PAGE 52.

COMING ON STRONG (0 CBS-TV's The Incredible Hulk
and ABC-TV's Having Babies, both new, draw good
ratings. PAGE 52.

VOA'S GOAL O Director Straus says the government-run
radio service will dispel international criticism that itis a
tool for U.S. foreign policy. PAGE 56.

NOISE LEVELS O FCC's Quello [eads the way in
postponement of a vote on an order that would ban
manufacture of TV sets with noise figures in excess of 14
db. He wants even stricter standards. PAGE s8.

SPOT RADIO DRUTHERS [0 Torbet-Lasker research finds
women, 18-49, are the largest single targets of spot radio
buyers. The report also rates 30-second commercials
and one-to-four week campaigns as most popular.

PAGE 62.

SUNNY DAYS, NEON NIGHTS O The countdown has started
for this year's National Association of Broadcasters
convention that opens in Las Vegas next week with more
than 6,000 broadcasters expected to be on hand. FCC
Chairman Ferris will make his first major speech before
the group. PAGE 65. The complete agenda and related
events appear on PAGE 68, A rundown of hospitality suites
is on PAGE 72. The concurrently scheduled engineering
agenda and abstracts of the technical papers to be
presented begins on PAGE 74. A complete directory of
equipment maker's booths and their wares starts on PAGE
80. A list of representatives from the networks, TV and
radio program firms, reps, brokers and others begins on
PAGE 101.

TACKLING TOUGH ONES O John Moseley has made a
successful career by solving seemingly impossible
technical problems. That's one reason he will be
receiving the NAB's annual Engineering Achievement
Award. PAGE 129,
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WSB TV-AM-FM - WHIO TV-AM-FM WSOC TV-AM-FM- WIIC-TV - KTVU-TV

Aflanta Dayton

“Trader Big; that is. Big Wilson,
WIOD's midday personality, has
raised over $7,000 for charity by
trading and auctioning unbeliev-
able stuff onthe air. He has par-
layed two clambake tickets info a
mink coat and $750to charity. At
Christmas, "Trader Big"” delivered
$2,335 in cash and toys to five local
charities. He even sent 300 happy
people to the circus and 3595 to
Flerida service organizations. Big
Wilson has traded for everything
from golf clubs to cars and boats,

from vacations to motoreycles,
even a black-topped driveway.
WIOD is "Big” with total radio for
South Florida with news, weather,
sports, traffic reports, Paul Harvey,
music and, of course, “Trader”
Big Wilson.

MIAMI

Coxradio stations are represented
by The Christal Company.

WIOD. WAIA-FM  KFI, KOST-FM - WLIF-FM  WWSH-FV!
Pittsburgh  San Francisco-  Miami
Cokland

Los Angeles  Ballimore  Philadelphia
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Insider report: behind the scene, before lhe fact

.
Emergency
Continuing validity of basic system
designed to enable President or other high
government official to talk to nation in
time of emergency has been called into
question. Working group of National
Industry Advisory Committee, after
studying proposed revision of Emergency
Broadcast System, has concluded that
present EBS has serious deficiencies.
Basically, problem is that EBS was
designed in days when AT&T provided
virtually all connections, through
landlines. Now, Mutual Broadcasting
System affiliates, for instance, will be
linked by satellite, and in many areas
independent carriers provide land lines.
As result, members of working group
are concerned about what they say is
perceplion of government, industry and
public that EBS is in state of readiness.
Subcommittee has suggested to John
Summers, of Nationa! Association of
Broadcasters, who is chairman of NIAC
Broadcast Services Subcommittee, that
full NIAC membership be convened to
study matter as soon as possible,

|
References

FCC Commissioner Margita White,
Republican, who is anything but sure bet
to win renomination when her present
term expires on June 30, has been looking
for support on Capitol Hill, and has not
been disappointed. Republican leaders of
Senate and House —Senator Howard
Baker (R-Tenn.), whose help was
important to President Carter in vote on
first Panama Canal treaty, and
Representative John Rhodes (R-Ariz.) —
have endorsed Mrs. White in letter to
White House.
e =~ —wwisr o ____ -]
Instant specials revived
ABC-TV is understood to have sold
American Express Co. on sponsoring ABC
News Special Reports, scheduled at
discretion of ABC News as news
developments warrant. Format of
sponsorship will be five-second audio
identification and 30-second TV
commercial for reports that will be two to
five minutes long. In early 1960°s NBC-
TV had similar arrangement with Gulf Oil,
but later discontinued it.
|
Clear track

Proposed swap of Post-Newsweek’s WTOP-
Tv Washington for Evening News
Association’s wwli-Tv Detroit appears to
be sailing through FCC without serious
incident. Applications, filed in January
and unopposed, will be submitted to
commission because top-50 policy
question is involved. But indications are

that staff, now awaiting answers io some
questions, expects to have item on
commission agenda by June at latest. Staff
says no special treatment is involved, that
processing of all unopposed applications is
moving in high gear.

R ey S T
Hardware to be hot

Broadcast equipment specialists look for
this to be year for stations to refurbish
plants, leading, they predict, to brisk
equipment sales at National Association of
Broadcasters convention in Las Vegas next
week. *‘The oid equipment is just
beginning to wear out,” says one authority
who suggests that hot items will inciude
ENG equipment (smaller, more rugged),
one-inch helical video tape recorders
(Sony and Ampex will unveil new
unsegmented models), solid-state

transmitters, circularly-polarized antennas.

‘‘Some refinements, but nothing
revolutionary,”’ he said.

L ]

Uprooted

FCC’s administrative law judges are up in
arms over word from FCC Chairman
Charles D. Ferris that they’ll have to move
to make room for other operations on sixth
floor of headquarters at 20th and M
Streets, N.W., Washington. Space is to be
given to network study staff and fee-
refund staff, among others.

Judges fear they may be relocated at
distance from FCC library and dockets.
Lawyers practicing before FCC may also
face problem, for hearing rooms will go
with judges. Many law firms moved to
vicinity when FCC settled on M Street 11
years ago. Review board, also slated to be
moved out, seems less upset,

[l s—=amse— . ==m_n 4}

Bigger universe

Despite rejection by stations in three of
four markets where it was tested last year,
Arbitron Radio officials are gearing up to
sell reps, stations, agencies on Expanded
Sample Frame technique for getting
homes with unlisted phones into rating
samples. They insist inclusion of unlisted-
phone homes—which range from 22% to
47% of homes in major markets—gets
better ethnic representation, produces
better research generally (and also
increases audience levels). Idea has
support of Broadcast Rating Council, is
used in television by both Nielsen, which
pioneered it, and Arbitron TV.

T |
Competition in sight

In two weeks since announcement of plan
to enter radio ratings field with TRAC-7
system (BROADCASTING, March 20),
Audits & Surveys Inc. officials say they’ve
received letters from more than 50
stations. ‘‘Not orders,”” one emphasized,

Broadcasting April 3 1878
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““but expressions of interest—a lot more
than ['d expected in this time.”” They've
hired Avery Gibson, vice president of
Axiom Market Research, to be vice
president and director of marketing for

A&S/TRAC-17, effective today (April 3).

L
Strength in numbers?

FCC will face equal employment
opportunity case with couple of odd twists
in few weeks. Case involves KETV(TV)
Omaha, whose EEO performance,

at least on paper, is far above average: lts
12% black employment is twice proportion
of blacks in area and substantially higher
than total minority percentage of
population. But commission is pondering
complaint from half-dozen black employes
who say station procedures block
advancement of blacks, particularly to on-
air jobs, and that station discriminates
against blacks in recruiting. Station denies
allegations.

T — |

Easy target?

Knowledgable insiders feel
Representative Robert Kastenmeier’s (D-
Wis.) Judiciary subcommittee is only
going through motions with hearings on
legislation 1o establish performer royalties.
Bill, sponsored by George Danielson (D-
Calif.), ranking Democrat on
subcommittee under Mr. Kastenmeier,
may pass subcommittee, but is given little
chance for further advancement—even
though it has some seemingly powerful
support. Organized labor is for it, and
there are signs White House might be,
too. But both have more important issues
on their minds, observers note.

If performer royalties aren’t bread-and-
butter issue with labor and President, they
are with broadcasters. National
Association of Broadcasters has made
legislation’s defeat its number-one priority
for 1978, and last week in Los Angeles put
on great show of strength at subcommittee
hearings (see page 38). Doubtless when
bill falters—and prognosticators say that is
virtually assured—association can claim
victory, like its defeat of saccharin
advertising controls last year.

[ =S
Planner planted

FCC this week is expected to announce
that Carlos Roberts, now head of Office of
Plans and Policy, will take over Safety and
Special Radio Services Bureau as acting
chief to succeed Charles Higginbotham,
who is retiring effective in June but will
begin extended leave next week.
Successor to Mr. Roberts at OPP is not
known, but, given Chairman Charles D.
Ferris’s expressed interest in building up
that office, betting is he will bringin
personal choice from outside.
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TV only

Albertson’s O Supermarket chain
arranges three-month TV buy starting in
early May. Foote, Cone & Belding/Honig,
Los Angeles, will seek spotsin 13
markets during day, fringe and prime time.
Target: women, 25-49.

Remco O TV rental service launches
three-month TV push this week. Weekley
& Penny, Houston, will schedule spots in
21 markets during day and fringe time.
Target: women, 25-54.

Colgate-Palmolive O Household
products division highlights its Paimolive
liquid in 11-week TV campaign starting
this week. Ted Bates, New York, will buy
spots in about 21 markets during fringe
time. Target: women, 18-49.

General Mills O Frosting mixes receive
two-month TV buy beginning this week.
Needham, Harper & Steers, Chicago, will
handle spots in seven markets during day,
prime and late fringe time. Target: total
women.

...give
you
something
EXTRA

See us in Las Vegas
NAB SHOW April 9-12
at Booth 512

A '
= I 3 T IR €= CORPORATION
212 WELSH POOL RD., LIONVILLE, PA 19353

Tallaelalle
AM-FM TRANSMITTERS

Rep appointments
O Woal-AM-FM San Antonio, Tex.:
Eastman Radio, New York.
O Knus(rm) Dallas: Major Market
Radio, New York.

O WRIN(AM) Rensselaer and
WUME(AM) Paoli, both Indiana:
Regional Reps, Cincinnati.

0O WrtHo-AM-FM Thomson, Ga.: Jack
Bolton Associates, Atlanta.

Ralston Purina O Pet food division
starts 10-week TV push for its CAt Chow
beginning this week. Della Femina,
Travisano & Partners, New York, will place
spots in two markets-Dayton and
Columbus, Ohio, during fringe time.
Target: total women.

Conwood Corp.0O Tobacco products
division features its Levi Garrett chewing
tobacco in eight-week TV flight beginning
in early May. Tucker Wayne & Co., Atlanta,
will select spots in 300 markets during

(215)363-0444
\

Sintronic Corporation is a subsidiary of Singer Products Co., Inc.
tntegrity and dependability since 1937

Broadcasting Aprll 3 1978
8

early fringe and prime time. Target: total
men.

Colgate-Palmolive O Cold Power
detergent gets 10-week TV flight
beginning this month. Norman, Craig &
Kummel, New York, will select spots in
eight to 10 markets during daytime.
Target: women, 18-49.

American Brands O Andrew Jergens
subsidiary plans eight-week TV push for
its Gentle Touch soap starting this month.
Cunningham & Walsh, New York, will buy
spots in approximately 35 markets during
day, prime and fringe time. Target: total
women.

Avion Travel O Travel trailers get seven-
week TV push beginning this month.
Eisaman, Johns & Laws, Los Angeles, will
handle spots in three markets during
fringe and prime time. Target: adults, 35
and over.

Miami Margarine O Company
introduces its Yoge-light yogurt-based
margarine in six-week TV test beginning
this month, Byer & Bowman, Columbus,
Ohio, will pick spots during daytime.
Target: total adults.

Beechnut O Baby food gets five-week
TV promotion beginning this month.
Weightman Advertising, Philadelphia, will
schedule spots in 15 markets during day
and early fringe time. Target: women,
18-34,

Noxell O Company focuses on its Lestoil
liquid cleaner in four-week TV buy
beginning in early May. Foote, Cone &
Belding, New York, will schedule spots in
50 markets during day and fringe time.
Target: total women.

Colombo-O Yogurt gets four-week TV
drive starting this week. Quinn & Johnson,
Boston, will seek spots in at least six
markets during all day parts. Target:
women, 18-49. |

General Electric O Lamp division
focuses on its Bright Stick flourescent
lamp in four-week TV push beginning this
week. BBDO, New York, will arrange spots
during day and prime time. Target:
women and men, 25-54.

Speidel O Division of Textron begins
four-week TV drive for its identification
bracelets in May. Creamer Lois/FSR, New

-York, will schedule spots in 77 markets

during fringe time. Target: teen-agers.

Armour-Dial O Dial Two dandruff
shampoo is highlighted in three-week TV
push starting this month. Foote, Cone &
Belding, Chicago, will seek spots in eight
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TORBET-LASKER, Inc.

The BIG MOVE To Torbet-Lasker!

Have you noticed? . . . the major stations moving to Totbet-
Lasker . . . in Philadelphia, Houston, Pittsburgh, St. Louis,
Miami, Seattle, Tampa-St. Petersburg, Cincinnati, Kansas
City, et al—joining TL's powerful group of leading major-
market stations.

And for good reasons: TL's larger more-experienced sales
team; more man-hours per sale; superior research and
marketing services; an unmatched growth and performance
record! Call it DEWDAK:

Desire Experience Work Dedication Ability Knowledge

LASKER,

REPRESENTING DISTINGUISHED RADIO STATIONS IN KEY MARKETS

New York Chicago  Delroit  Aflanta  Memphis  Dallas
Denver LoOs Angeles  SanFrancisco  Portland  Seattle




Midwestern markets during fringe time.
Target: women and men, 18-49.

Taylor Wine O Lake Country wine gets
three-week TV promotion starting this
week. Kenyon & Eckhardt, New York, will
schedule spots in 38 markets during
news and late fringe time. Target: total
adults.

Borden O Southern division places
three-week TV push for its various milk
products beginning this week. Tracy-
Locke, Dallas, will arrange spots in about
35 markets during day and prime time.
Target: women, 25-54.

King Seely/Thermos Co.0 Even-Up
tanning blanket gets four-week TV
campaign beginning in mid-May. Creamer
Lois FSR, Providence, R.I, will handle
spots in 33 markets during fringe time.
Target: teen-agers, 12-17.

Pet 0 Sego diet food is subject of four-
week TV buy beginning in mid-April. The
Haworth Group, Edina, Minn., will arrange
spots in 26 markets during day and fringe
time. Target: total wormen.

Northern Electric O Master Chef home
doughnut bakery gets two-week TV push
starting in early May. The Co-Ordination
Group, Chicago, will schedule spots in 23
markets during day and fringe time.
Target: total women.

Xerox O Corporation places two-week TV
campaign in early April. Needham, Harper
& Steers, New York, will handle spots in
approximately 30 markets during late
news time. Target: men, 25-54.

Mid-America Farms O Farm
association plans one-week TV drive for
its potatoes starting in early April.
Paragon Companies, Minneapolis, will
handle spots in about 10 markets during
fringe time. Target: women, 25-54,

Popular Library O Division of CBS plans
one-week TV push for its book "“Love's
Fiery Dagger” starting in early April.
Cataiano & Gornick, New York,will pick
spots in seven markets during day and
early fringe time. Target: women, 18-34.

Radio only

Latrobe Brewing Co.0O Rolling Rock
beer gets 13-to-26-week radio push
beginning this month. Robert Wiltman
Co., Sewickley, Pa., will handle spots in
about nine states including Ohio, Virginia,
Massachusetts and Pennsylvania. Target:
men, 18-49.

Independent Life & Accident
InsuranceO Firm schedules 18-week
radio push beginning this week. Cecil
West & Associates, Jacksonville, Fla., will
handle spots in 140 markets including
Charlotte, N.C., Miami, Memphis and
Oklahoma City. Target: men, 25-49.

Piedmont Airline O Airline launches 12-
week radio drive this week. Liller Neal
Battle & Lindsey, Atlanta, will buy spots in
about 25 markets including Cincinnati,
Louisville, Ky, Memphis and Nashville,
Target: men, 25-49.

American Airlines O Company
schedules 10-week radio flight beginning
this week. Doyle Dane Bernbach, New
York, will arrange spots in about 40
markets including Boston, Chicago, Des
Moines, lowa, Los Angeles and Salt Lake
City. Target: adults, 18 and over.

Hanover Brands O Food products
company slates five-week radio buy
beginning in early May. Cohen Pasqualina
Warren, New York, will select spots in
seven markets including Baltimore, Miami
and Washington. Target: women, 18-49,

BAR reports television-network sales as of March 12
ABC $270,634,200 (36.4%) O CBS $248,258.900 (33.4%) O NBC $224,065,300 (30,2%)

Tolal Totat

minutes doltars %
week week 1978 total 1977 total change
enoed ended 1978 total dollars dollars from
Day pérts March 12 March 12 minutes year to date yoar to date 1977
Monday-Friday
Sign;on-10 a.m. 159 § 1057800 1,400 S 9.335900 $ 8433600 +107
Monday-Friday
10 a.m.-6 pm. 1013 16,307,400 10,184 166,100,400 147570600 +12.6
Saturday-Sunday
Sign-on-6 p.m. 340 9,281,200 3368 91,670.700 92,261,200 06
Monday-Saturday
6 p.m.-7:30 p.m. 101 4,321,500 1,008 42,592,200 39,055,800 +9.1
Sunday
6 p.m.-7:30 p.m. 18 924,500 233 15,468,000 12,684.500 +21.9
Monday-Sunday
7:30 pm.-11 pm. 410 37.956.400 4173 376.266.600 384,110,000 +98
Monday-Sunday
11 p.m.-Sign-off 21 3806400 2,099 41,524.600 41,859,700 0.8
Total 2,252 $73.655200 22465 $742,958,400 $689.975,400 +7.7

Source: Broadcast Adverlisers Reports
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Florsheim O Shoe company gives its
Weeds shoes four-week radio promotion
starting in early May. Firestone &
Associates, New York, will buy spotsin 10
markets including Chicago, Los Angeles
and Philadelphia. Target: men, 18-34.

Amchem 0 Industrial and agricultural
chemicals get three-week radio flight
beginning in mid-April. Richardson, Myers
& Donefrio, Baltimore, will buy spots in
Syracuse, N.Y, Philadelphia and San
Francisco. Target: men, 25-49.

Rohm and Haas O Chemical company
focuses on its plexiglass in four-week
radio promotion starting this month. Al
Paul Lefton, Philadelphia, will select spots
in 17 U.S. and four Canadian markets.
Target: men, 18 and over.

Armour-Dial O Armour canned meat
and Dial soap each get two-week spot-
radio flights starting early in April. Mars
Advertising, Southfield, Mich., will select
spots in eight to ten test markets
including Los Angeles. Target: women,
18-49.

Glorietta 0O Food products company
arranges three-week radio promotion
beginning this week. Dailey & Associates,
San Francisco, will schedule spots in New
England and northern and southern
California. Target: women, 18 and over.

Rosarita O Mexican food products
company plans three-week radio
campaign starting late this month. Dailey
& Associates, Los Angeles, will place
spots in eight markets including Phoenix,
San Diego and San Francisco. Target:
women, 18-49.

Uniroyal O Tire company plans three-
week radio promotion beginning this
week. Ross Roy, Detroit, will schedule
spots in approximately 25 markets
including Atlanta, Houston, Omaha and
Pittsburgh. Target: men, 18-49.

N.V. State Lottery O Lottery begins two-
week radio promotion beginning this
week, Smith Greenland, New York, will
seek spots in nine New York markets
including Albany, Buffalo and Syracuse.
Target: aduits, 18 and over.

Helzburg’s O Jewelry store chain
specializing in diamonds slates one-week
radio campaign this month. Goodwin,
Dannenbaum, Littman & Wingfield,
Houston, will place spots in 16 markets
including Kansas City, Mo., Oklahoma
City and St. Louis. Target: adults, 18-34.

Radio-TV

Ole South Foods O Baked goods are
featured in four-to-six-week radioand TV
buy starting in April. Harris & Drutt,
Philadelphia, will arrange spots in about
30 markets during day, weekend, early
and late fringe time. Target: women,
25-54.




Seeing is Believing
Lions Club members throughout the country have
been working to strengthen their Eye Institute’s
donor program so more blind men and women
might know the miracle of sight. To help make
people aware of the Institute’s work, KOLN-TV/
KGIN-TV invited the recipient of an eye to appear
on the air. The young teacher’s joyful story had a
profound effect. Since the program was shown in
June of last year, the number of donors in Nebraska
has increased by 3,000. Five videotapes of the
KOLN-TV/KGIN-TV show have been distributed
to Lions Clubs over the state to help them in their
work.

Informing the public about such worthwhile pro-
grams is all part of the Fetzer tradition of total
community involvement.

e %@‘#? SHalions

WKZO WKZO-TV  KOLN-TV  KGIN-TV

Kalamazoo Kalamazoo Lincoln Grand Island
WWTV WWUP-TV WJIFM WKJF(FM) WWAM KMEG-TV
Cadillac Sault Ste. Marie Grand Rapids Cadillac Cadillac Sioux City

A
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ViGeo ireeaomn.
More than 700 TK-76 color cameras are now To pay off, a portable camera

delivering superb pictures around the world—for must have the qua]ity for

news, sports, commercials and documentaries. .
This tremendous TK-76 acceptance has taken more than news gathenng'

place in less than two years! : Picture sharpness and colorimetry of the TK-76
compare favorably with large studio cameras.
A pprtable c.amera should Whié)lil is one reasgn why itgis an excellent field
deliver maxi performance production camera for location shooting of
with mini pounds. commercials and documentaries.
The TK-76 does just that. Its maxi performance See the new video freedom
features include éutomatic iris, vyhite balance and inthe TK-76. And in a complete
flare control, horizontal and vertical aperture ki fTV :pment
correction, comb filter and coring. And the TK-76 nco equipm ¢
encoder produces a full bandwidth signal. Result: The new video freedom is yours in the TK-76 and
superb pictures. other RCA cameras. In a complete array of
The 20-pound TK-76 is self-contained: no broadcast equipment: vans, VTRs, telecine,
CCU, no backpack. A lightweight battery belt antennas, transmitters—you name it, we have it.
powers it—or you can operate one from any 12V To get it, contact your RCA Representative,
DC source. or write us. RCA Broadcast Systems, Camden,
Despite its extreme portability, the TK-76 is N.J. 08102.

rugged, weatherproof and reliable. "It just won't
quit,” is the compliment paid by many users. It
warms up in 7 seconds and needs minimal
adjustments, even in rough-and-tumble

ENG work.

See us at NAB, Booth 601.




K-76. Part of the newvideo freedom.




MondayzMemo*

A broadcast advertising commentary from Neve Savage, director of account services, Cadwell Davis Savage/Advertising, New York.

Kronenbourg beer:
coming from nowhere
with a TV campaign

When we were retained last year by Kro-
nenbourg as its advertising agency in the
United States, we were confronted by a
unique marketing challenge. Television
was decisive in meeting that challenge.

Kronenbourg, brewed in the Alsace
region of France, is part of a giant con-
glomerate called BSN Gervais Danone,
Europe’s biggest beverage-producing
group. BSN, whose 1977 sales were $3
billion, ranks third after Unilever and Nes-
tle in Europe as a producer of packaged
foods, beverages and dairy products. In
France, Kronenbourg has the lion’s share
of the beer market, and the number-two
beer is also made by a division of BSN. In
England, Kronenbourg became the num-
ber-one premium lager in 1976, 15
months after it was introduced.

Kronenbourg’s 1977 production was 5.3
million barrels. It is exported to 53 coun-
tries, and sales volume abroad more than
doubled in the past three years.

That was the nature of the marketing
challenge—in spite of its international size
and reputation, Kronenbourg was virtually
unknown in the United States when Cad-
well Davis Savage was given the respon-
sibility to develop a program that would
bring it up among the front runners. It
meant creating an intensive campaign that
would bring it abreast of imported brews
that had been continuously promoted in
this country for many years.

Studying the competition, we found that
the leading imported beer, which has had a
secure niche in the American market for
many years, uses no TV advertising and
very little radio, devoting almost its entire
budget to print ads and point-of-purchase
materials. Another competitor uses 10-
second 1D’s, quite a number of them, but
nothing approaching a heavy campaign.

Most of the imported beers come into
the United States via independent jobbers
and distributors. They have virtually no
advertising budgets; instead, they depend
on placement in bars and stores along with
the distributors’ well-advertised domestic
brands of beer. These imported brands
ride piggyback, so to speak.

This was the route that Kronenbourg
had used for about a decade. For small
brewers without ambitious plans for
penetrating the American market, this pig-
gyback method works out reasonably well.
In Kronenbourg’s case, however, it didn’t

Neve Savage, director of account services for
Cadwell Davis Savage/Advertising, New York,
has an MA in modern history from Oxford
University. He worked in London for more than
10 years at agencies that included Garland-
Compton, where he handled major packaged
goods accounts, including Procter & Gamble
and United Biscuit. In 1970 he transferred to
Compton Advertising, New York, where he
managed Duncan Hines and Crisco Qil. He
joined CDS, a subsidiary of Compton
Advertising, in 1977.

even add a small percentage to its enor-
mous sales volume worldwide.

The home office in Alsace realized that
to achieve meaningful results in the
American market, Kronenbourg would
have to make a substantial investment in
promotion and advertising. It also meant
that the product needed a strong creative
selling idea to make it in the United States.

Kronenbourg chose our agency, Cadwell
Davis Savage. We believe that in every
product category, most advertising consists
of look-alike, follow-the-leader cam-
paigns. CDS seeks to break through this
sameness of approach by carving out new
positionings for its clients. Instead of
following the category leader, it strives to
make its clients the leaders in their catego-
ry. CDS constantly tries to shake up con-
sumers, reshape old buying habits and es-
tablish new ones.

We decided that television, with its
ability to generate fast awareness, would
give Kronenbourg the greatest and most
effective exposure in the shortest time. We
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initially entered two regional markets to
measure and refine our marketing efforts:
the Washington area and the greater
Miami area, extending as far north as Fort
Lauderdale and Palm Beach. We devel-
oped commercials that featured the unique
origin of the beer in Alsace. Alsace,
though French politically, has a strong
German history, heritage and brewing tra-
dition. Our copy emphasized that because
Kronenbourg is brewed in the Alsace, it
combines the best of both France and Ger-
many—the heartiness and body of one
and the lightness and finesse of the other.

The main theme of our TV commercials
was: ‘‘Kronenbourg, the beer Alsace
would rather keep for itself.”” Visually, our
introductory execution showed Alsatian
natives sadly waving good-by to trucks
carrying the beer that was to be shipped
overseas to America: “‘Alsace is unhappy
to announce that some of its precious Kro-
nenbourg beer is going to America.”

The commercials identify strongly with
Kronenbourg’s place of origin. They were
shot in Alsace, using local residents, many
of them in native dress, as characters in
the commercials. The European-type
trucks travel along quaint village roads,
against a background of gabled houses,
inns and village stores. Product identifica-
tion with the Alsatian locale is heightened
in one 10-second commercial through the
use of a dissolve from an Alsatian village
cafe to a six-pack of Kronenbourg depict-
ing the identical scene.

The TV campaign developed smoothly
in the initial two markets, with sales in-
creasing every month. After just six
months, a survey revealed that the aware-
ness level for Kronenbourg in the Wash-
ington and Miami areas was close to
domestic beers spending $10 million or
more annually on nationwide advertising.
Our competition was mostly in print ad-
vertising, and we were predominantly in
television—with remarkable results.

Within the next few months, Kronen-
bourg climbed to second piace among im-
ported beers in the two markets. The tim-
ing is right for a major breakthrough. Im-
ported beers are gaining favor in the
American market. Their share of total
volume increased from 1% to 2.6% in the
past year.

Qur plans for Kronenbourg are,
naturally, to continue the intensive TV
campaign, with the aim of capturing the
number-one spot for Kronenbourg. To
date, television has done the job for us,
and we intend to go on expanding our use
of the medium.




How a 3-minute
medical report
msavewd 1,000 lives.

\*

™

In early June. 1974, Dr. Henry Heimlich. 30.000 people wrote asking for And throughout the nation, news media

an Ohio surgeon, developed a delails reported the phenomenal story of this
simple technique that could save people Police departments starled including lifesaving demonstration
who were choking it in their traiming programs Any lelevision stalion can cover
Later that year, Dr. Frank Field of An insurance company mailed over  the news. But we believe our responsi-
WNBC-TV New York — an NBC Owned a million reprints to its policyholders bility goes beyond merely reporting
Television Station — demonstrated And hundreds of people wrote to lhe day's events. That is why we take
the Heimlich Maneuver on the air. The thank us for saving their lives. the time to broadcast information
response was immediale — and over- The Heimlich Maneuver was vital to our viewers' needs — and, in this
whelming demonstrated and re-demonstrated on case, their lives.

all five NBC Owned Television Stations.

WNBC-TV New York/ WRC-TV Washington, D.C./ WKYC-TV Cleveland/ WMAQ-TV Chicago/KNBC Los Angeles

do more than 8 Television

We'd rather a NBC Owned
not enough Stations
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This week

April 2-5-—Workshop on reporting of government
and economy. jointly sponsored by National Associ-
ation of Broadcasters, American Newspaper
Publishers Association, National Newspaper Associ-
ation and National Association of Manufacturer’s
Foundation for Economic Freedom. NAB headquar-
lers, Washington.

April 4—Workshop on advertising research by Asso-
ciation of National Advertisers. Plaza Hotel, New York.

April 5—Luncheon to induct John Caples, BBDQ, and
Dr. George Gallup into American Advertising Federa-
tion’s Advertising Hall of Fame. Waldorf-Astoria hotel,
New York.

April 5—New England Advertising Research Day,
sponsored by the Advertising Research Foundation.
Sheraton Boston, Boston.

April 5-7 —Annual worldwide conference and
workshop of American Forces Radie and Television.
Sportsmen's Lodge, Los Angeles.

April 5-8—Annual convention ot The National
Honorary Broadcasting Society, Alpha Epsilon Rho.
Allagin hotel, Las Vegas. Contact: Gary Lico, vice
president for public information, SFM Media Service
Corp.. New York, (212) 682-0760.

B April 8—Newsmaker luncheon of Hollywood
Radio and Television Saciety with Elton H. Rule, presi-

Datebook:*

dent. ABC Inc.. to speak. Beverly Wilshire hotel, Holly-
wood.

April &— Missouri Broadcasters Association awards
presentation. Ramada Inn, Columbia, Mo.

Aprll 7—Fourth annual communications career day,
sponsored by Department of Maess Communications,
Eastern Kentucky University. Bill Stewart, ABC News.
will be keynote speaker Richmond, Ky

April 7-8— Society of Professional Journalists, Sigma
Delta Chi, region 6 conference. Minneapolis-St. Paul.

| April 7-8—CATV technical training session of
Arizona Cable Television Association and Society of
Cable Television Engineers. Quality Inn Wes!, Phoenix.

Aptil 7-9— Broadcast Education Association 24th
annual convention, Convention Center, Las Vegas.

April 7-9— Society of Professional Journalists, Sigma
Delta Chi, tegion 2 conterence. Airport Holiday Inn;
Greensboro, N.C.

April 7-9— Women in Communications meeting for
Great Lakes region 2. Hollenden House. Cleveland.

Aprll 7-9— Women in Communications meeting for
South region 8. Carolina Inn, Chapel Hill, N.C.

April 8—Meeting of the board of directors of the As-
sociation of Maximum Service Telecasters. MGM
Grand hotet, Las

April 8— Meeting of the board ot director of the Asso-
ciation of Maximum Service Telecasters. MGM Grand
hotel. Las Vegas.

April 8— Educational journalism convention of

Rutgers University. Brunswick, N.J. Information: Joe
Lasica. conventlon chairman, 266 Washington
Avenue, Elmwood Park, N.J. 07407

April 8—Annual conventlon of California AP Televi-
sion-Radio Association. Holiday Inn, Monterey, Caiit

April 9 — Association of Maximum Service Telecasters
22d annual membership meeting. Las Vegas Conven-
tion Center. Las Vegas.

Aprll 9—Society of Broadeast Engineers annual
meeting. Las Vegas Hilton, Las Vegas.

April 9—Meeting of National UHF Broadcasters As-
sociation, open to all UHF operators. East meeting
room complex. room B-1, Convention Center Las
vegas.

Aprll 9-11—Annual convention of Hlinois-Indiana
Cable TV Association. Forum Thirly hotel, Springfield,
I

April 9-12— National Association of Broadcasters
annual convention. Las Vegas Hilton, Las Vegas.

———i B
Also in April

April 10-11— New York State Cable Television Asso-
ciation s 5pring meeting. Thruway Hyatt House, Albany.
N.Y.

April 12—Deadiine lor reply comments in FCC inqu-
iry and proposed rulemaking regarding standards to
be established in processing applications for sub-
scription television authorizations. FCC Washingten.

WE’RE READY—ARE YOU?

See system display

Suite 1098-A
MGM Grand Hotel

WE’VE DONE IT FOR OUR SELVES
NOW LET US DO IT FOR YOU!

BROADCAST AUTOMATION

BONNEVILLE NOW OFFERS ITS BROADCAST
TRAFFIC- ACCOUNTING SYSTEM TO THE
TELEVISION AND RADIO INDUSTRY.

e Efficient Stand Alone Configuration

e Workhorse Capacity
e Turn Key Installation

e High Speed Production
e Flexible Programming
e Financially Attractive
e Development and Support by a Leader in the Industry

A SERVICE OF BONNEVILLE DATA SYSTEMS
A DIVISION OF BONNEVILLE INTERNATIONAL CORPORATION

FOR INFORMATION CALL—801 237-2463

OR WRITE 36 SOUTH STATE STREET
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April 12—Annual meeting of New England Cable
Television Association. Meadowbrook Inn, Portsmouth,
NH.

Aprll 13— NBC Ruadio Network regional affiliate
meeting. Sheraton Airport Inn, Phoenix.

April 13-14— Broadcast Finarcial Management As-
sociation/BCA quarterly board of directors meeting.
Dunes hotel and country club, Las Vegas.

April 13-14—Second annual Texas Association of
Broadcast Educators Southwest broadcast con-
ference and clinic. Texas Tech University, Lubbock. Tex.
Information: (806) 742-3382.

April 14—Regional meeting and sixth annual bread-
cast journalism seminar, sponsored by William Allen
White School of Journalism, University of Kansas,
and region 6 of Radio Television News Directors Asso-
ciation. Kansas Union on campus. Lawrence, Kan.

April 14— FCC's new date for comments on petition
by Council fer Children, Media and Merchandising 1o
amend commission's children's programing reporting
form (RM-3064), FCC, Washington.

April 14-15— Radio Television News Directors
region one seminar. Seattle.

April 14-15— Women in Communications meeting
for Northeast region 6. Waldorf-Astoria, New York.

April 14-15— Oklah AP Broad,
tion. Holidome, Oklahoma City.

April 14-16— Women in Communications meeting
for West region §. Snowbird Ski and Summer Resort,
Snowbird, Utah.

April 14-18— Women in Communications meeting
for Pacific Northwest region 1. Marylhurst Education
Center, Portland, Ore.

April 15—Meeting of region 14 of Radio Television
News Directors Association. University of South
Florida, Tampa.

April 15--Regional workshop of Radio Television
News Directors Association and Department of Jour-
nalism, Duquesne University. Duguesne Univessity,
Pittsburgh.

u April 15— Oklah
Oklahoma City.

April 18-18— Canadian A iation of Broad ]
annual meeting. Queen Elizabeth hotel. Montreal.

April 18-21—The 28th Broadcast Industry Con-
ference of San Francisco State University. Represent-
ative Lionel van Deerdin (D-Calif) will be banquet
speaker April 21, San Francisco.

April 17— FCC's deadline for comments on Office of
Telecommunications Policy and Department of Com-
merce petitions to promote broadcast ownership by
members of minority groups (RM-30585). FCC, Wash-
ington.

April 17—Application deadline for journalists in-
terested in participating in National Endowment for
the Humanities' summer humanities seminars. Pro-
gram brings journalists together with literary scholars.
philosophers and others for month of full time tuition-
free study. Journalists selected receive $1,200 stipend
and reimbursement for travel. Write: Professions Pro-
gram, Fellowships Division, National Endowment for
the Humanities, Washington 20508.

April 19-20— Alab Cable Tel

annual "Citizen of Year" awards meeting. Honored will
be Fred Sington. force behind establishment of Hall of
Fame Bow| football game in Birmingham. Hyatt House,
Birmingham, Ala.

April 19-21—Spring convention of Kerntucky Bread-
casters Association. Senator Wendell Ford (D-Ky) will
be the principal speaker Executive West Inn,
Louisville. Ky.

u April 20—Meeting ot American Women in Radio
and Television New England chapter. Keynote
speaker will be Connecticut Governor Ella Grasso.
Yankee Sitversmith, Wallingford. Conn.

§ conven-

AP Broad: -8 convention.

u Aprll 20— Public meeting of Carnegie Commis-
sion on Future of Public Broadcasting, Nebraska Edu-
cational Tv Commission, Lincoln.

April 21-22—Society of Professional Journalists,
Sigma Delta Chi, région 8 conference. Holiday Direc-
tors Association region 3 conference. C'est Bon hotel,
Park City, Utah.

April 21-23--Society of Professional Journalists,

Sigma Delta Chi, region 10 conference. Davenport
hotel, Spokane, Wash.

April 21-23 —Society of Profe ! Jour
Sigma Delta Chi, region 1 conference. South Coast
Plaza hotel, Costa Mesa, Calif.

April 21-27—-MIP-TV, 14Ih annuai international
marketplace for producers and distributors of TV pro-
graming. Palais des Festivals, Cannes, France.

April 22—Meeting of Radio Television News Direc-
tors Association region 7 in conjunction with AP; UPI;
Society of Professional Journalists, SDX: Indiana Uni-
versity and Purdue University, Indiarapolis. Campus of
lasl-named, indianapolis.

April 22—Regional workshop by Radio Television
News Directors Association and Pennsylvania Associ-
ation Press Broadcasters. Pocono Hershey, near
Wilkes-Barre, Pa.

April 23— lows A d Press Broad:
ing. Ramada Inn, Ames, lowa.

Jiot

-3 meet-

April 23.27 —Seventh American Institute of Aero-

nautics and Astronautics communications satellite

systems conference. San Diego. Information: David
Brown, Hughes Aircraft, PO. Box 92918, Los Angeles
90009; (213) 648-3786.

m Aprll 24—New date for comments in FCC
rulemaking to amend Form 395 and instructions —an-
nual employment report (Dacket 21474). Old date
was Maich 24, Reply comments are now due May 24.
FCC, washington.

April 24 —Twentieth annual Broadcasting Day, spon-
sored by Florida A iation of Broadcastersand Uni-
versity of Florida College of Journalism and Com-
munications. FAB board will hold its spring meeting on
preceding day (Sunday). Reitz Union, campus, U. of
Florida, Gainesville.

April 24 — Women in Communications Indanapolis
chapter "Matrix Dinner” Stouffer's, Indianapolis.

April 24 — Symposium on television in the courtroom,
sponsored by Alpha Epsilon Rho, the National
Honorary Broadcasting Society. Lawson Hall,
Southern linois University, Carbondale.

April 25 — Tennessee Association of Broadcasters Ed-
die Allgood sales seminai. Hifton Airport Inn, Nashville

How to

from making

thieves
what’s

yours theirs.

Burglary and car theft are among our nation’s
most prevalent crimes. They also are among the easiest
to prevent. .. if people like your listeners would take

the time to learn how.

The State Farm Insurance Companies have
produced for radio a series of five public service programs
and four spots on how your listeners can protect
themselves against burglary and car theft. The programs,
each four minutes, are on such topics as how to make it
tough for burglars to get into your home; how to outthink
the would-be thief; how to make it more likely he’ll get
caught; and how to get financial protection against theft.
The spots—two are 60 seconds and two are 30 seconds—
cover some of the same pointers in briefer fashion.

These non-commercial messages are aimed at
informing your listeners . . . not advertising State Farm.
For a free tape and scripts, return the coupon below or
call us collect at 309-662-2625.
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| svare sanm | Robert Sasser |
| Public Relations Department |
| State Farm Insurance Companies |
| insusancs | One State Farm Plaza |
| *ANCL ) Bloomington, Illinois 61701 |
: Please send me your public service series on burglary and car theft prevention. !
I 1 understand there is no charge. :
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' |
: STATION :
| ADDRESS |
] {No P. O. Box Numbers, Please) I
| CITY. STATE ZIP. i



April 9-12— National Association of Broad-
casters annual convertion. Las Vegas. Future con-
ventions: Dallas, March 25-28, 1979; New
Orleans, March 30-April 2, 1980; Las Vegas, April
12-15, 1981; Dallas April 4-7, 1982; Las Vegas,
April 10-13, 1983; Atlanta, March 18-21, 1984;
Las Vegas. April 7-10, 1985; Kansas.City, Mo,
April 13-16, 1986; Atianta, April 5-8, 1987.

April 21-27 — MIP-TV 14th annual international
marketplace for producers and distributors of TV
programing. Palais des Festivals, Cannes, France.

April 28-29— American Association of Advertis-
ing Agencies annual meeting. Camelback Inn,
Phoenix.

April 30-May 3—Annual convention of the Na-
tional Cable Television Association. New Orleans.

May 9-10—Annual meeting ot CBS-TV affiliates.
Century Plaza hotel, Los Angeles.

May 22-28—Annual meeting of ABC-TV affili-
ates. Century Plaza hotel, Los Angeles.

June 1-3— Associated Press Broadcastersannual
meeting. Stouffer's Twin Towers, Cincinnati.

June 7-10-— Broadcasters Promotion Associ-
ation 23d annuai seminar. Radisson St. Paul, St.
Paul. 1979 convention will be June 6-10.
Nashville.

June 13-17— American Women in Radio and
Television's 27th annual convention. Los Angeles
Hilton. Los Angeles.

June 17-20— American Advertising Federation
annual convention. St. Francis hotel. San Fran-
cisco.

Major meetings

June 18-20—Annual meeting of NBC-TV affli-
ates. St. New York Hilton, New York.

Sept. 17-20— National Radio Broadcasters As-
sociation annual convention. Hyalt Regency Em-
barcadero hotel, San Francisco. Future conven-
tions: Oct. 6-8, 1979, Washington Hilton hotel,
Washington; Ocl. 5-8, 1980, Bonaventure hotel,
Los Angeles; Sepl. 20-23, 1981, Marriott hotel,
Chicago.

Sept. 17-20— Broadeast Financial M
Association's 18th annual conference. Dunes hotel
and country club, Las Vegas. 1979 conference will
be Sept. 16-19 at Waldorf Astoria, New York. 1980
conference will be Sept. 14-17 at Town and Coun-
try hotel. San Diego.

Sept. 20-22— Radio Television News Directors
Association international conference. Atlanta
Hilton hotel. 1979 ¢onference will be at New Mar-
riott hotel, Chicago, Sept. 11-14; 1980 conference
will be at Diplomat hotel, Hollywood-by-the-Sea,
Fla.

Oct. 28-Nov. 2 — National Association of Educa-
tional Broadcasters annual convention. Sheraton
Park hotel, Washington.

Nov. 13-15— Television Bureau of Advertising
annual meeting. Continental Plaza hotel, Chicago.

Nov. 15-18—National convention of Seciety of
Professional Journalists, Sigma Delta Chi. Hyatt
House, Birmingham, Ala.

March 10-14, 1979 — National Association of
Television Program Executives conference. MGM
Grand hotel, Las Vegas Future conference: March
8-12, 1980, Nob Hill complex, San Francisco.

chairman; Jack Mayer WDXN(AM) Clarksville, Tenn.

April 26-29— American Association of Advertising
Agencies annual meeting. Camelback Inn, Phoenix.

April 27-29— Spring meeting of the Louisiana As-
sociation of Broadeasters. Diamondhead, Miss.

April 28— Revised deadline for comments in FCC
notice of inquiry and proposed rulemaking regarding
standards to be established in processing applica-
tions for subscription television authorizations. Reply
comments will be due May 26. FCC Washington.

® April 28—Biannual convention of Broadcasters
Association of Puerto Rico. Condado Holiday Inn, San
Juan, PR.

April 28-29— Society of Profe I Journalist
Sigma Delta Chi, regions 5 and 7 joint conterence, in
conjunction with 50X Distinguished Service Awards
ceremonies. Bel Air hotel, 5t. Louis.

April 28-29 — New Mexico Broadcasters Association
annual convention. Four Seasons, Albuguerque, NM.

May 4-5—Spring meeting of Minnesota Broadcasters
Association. Leamington hotel, Minneapolis.

May 4-5—Annual meeting of Public Broadcasters
Organization of Michigan. Beyne Highlands. Mich.

May 5— Second media law seminar, co-sponsored by
National A tion of Broadcasters, Radio Televi-
sion News Directors/Association, Reporters Commit-
tee and Society of Professional Journalists, Sigma
Delta Chi. Carl Stern. NBC, will be keynote speaker.
Pittsburgh Hilton, Pittsburgh.

May 5-8 —Sixth annual Gospel Radio Seminar. Chair-
man of steering committee is Jim Black, director of
gospel music, SESAC. Airport Hilton, Nashville. Infor-
mation: Gospel Radic Seminas PO. Box 22912,
Nashville 37202.

May 7-10—Workshop on reporting of government
and economy, jointly sponsored by National Associ-
ation of Broadtastera. Amzru‘an Newspaper
Publishers A iation, National Ne per Asgoci-
ation and National Association of Manufacturers
Foundation for E ic Freed NAB headquar-

April 28.May 2— Pennsylvania A
Broedcasters annual convention. St. Croix, Virgin Is-
lands.

April 20— White House Correspondents Association
64th annual dinner in honor of the President. Washing-
ton Hilton hotel, Washington.

m April 29— Radio Television News Directors Asso-
ciation region four meeting. University of Texas-
Arlington campus, Arlington, Tex. Contact: Bob
Rogers. KENS-TV San Antonio, Tex.

Aprll 29-May 2— Chamber of Commerce of the
United States 66th annual meeting. Washington.

April 30-May 2—Action for Children's Television
seventh annual symposium on children's TV. Kennedy
Center and Marvin Center (George Washington Uni-
versity), Washington.

April 30-May 3—~Annual convention of the National
Cable Television Association. Rivergate Convention
Center. New Orleans.

]
May

May 1-3— Association of Canadian Advertisers an-
nual seminar. Royal York hotel, Toronto.

May 2— Television Bureau of Aduvertising retail
workshop. Waldorf-Astoria, New York.

ters, Washington.

May 9-10—Annual meeting ot CBS-TV affiliates.
Century Plaza hotel, Los Angeles.

May 11— National Radie Broadcasters Association
seminar on radio sales management techniques and
promotion ideas. Chicago Marriott O'Hare hotel.
Chicago.

May 12— FCC's new date for comments in its pro-
ceeding examining certain thanges to the Cable
Television Relay Service (Docket 21505). Replies are
now due June 12. FCC, Washington.

& May 12-13— UP! Ohio Broad s A iati
annual convention. Marriott hotel. Columbus. Ohio.

May 15 —Legal workshop on political advertising and
commercial practices by National Association of
Broadcasters. Hyatt on Union Square, San Francisco.

May 18 — NBC Radio Network regional atfiliate meet-
ing. Sheraton Twin Towers, Orlando, Fla.

May 18— National Radio Broadcasters Associati
seminar on radio sales management techniques and
promotion ideas. Sheraton Harbor Inn, San Diego.

May 18— New Hampshire Association of Broad-
casters sales seminar. New England Center, Durham,
NH.
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May 17— NBC Radio Network regional affiliate meet-
ing. Sheraton Safari, Dallas/Fort Worth Airport.

May 17— National Radio Broad s Associati
“radio sales day" Airport Sheraten hotel, Phiadelphia.

May 17 —World Telecommunications Day of Interna-
tional Telecommunications Union of the United Na-
tions, Geneva.

May 17-18—Ohio Association of Broadcasters
spring convention. Program will include FCC Commis-
sioner Margita White: Jack Perkins, NBC News and
Tony Orlando. New Marriott East, Beachwood-Shaker
Heights (Cleveland).

May 18— Legal workshop on political advertising and
commercial praclices by National Asseciation of
Broadcasters. Marriott at Kansas City Airport, Kansas
City, Mo.

May 18-19— Arizona Broadcasters Association
spring convention. Little America, Flagstaff, Ariz.

® May 18-20—Third annual Upper Midwest Com-
munications Conclave for record people and broad-
casters. Radisson Inn Plymouth, Minneapalis. Informa-
tion: Box 6303, Minneapolis 554086.

May 19-20— Public Radio in Mid America spring
meeting. KCUR Kansas City will be host station. Hilton
Plaza Inn, Kansas City, Mo.

May 21-23— Washington State Association of Broad-
casters Spting meeting. Sheraton Spokane hotel,
Spokane, Wash.

May 21-24—Tenth annual Southern Educational
Communications Association conference. WDCN-TV
Nashville will be host. Opryland hotel, Nashville.

May 22-23— Virginia Cable Television Asscciation
spring meeting. Technical sessions will be set up with
cooperation of Society of Cable Television Engineers.
Holiday Inn, Roanoke, Va.

May 22-26—Annual meeting of ABC-TV affiliates.
Century Plaza hotel, Los Angeles.

May 23— National Radio Broadcasters A
seminar on radio sales management technigues and
promotion ideas. Atlanta Airport Hilton hotel, Atlanta.

May 23 — Legal workshop on political advertising and
commercial practices by National Association of
Broadcasters. Red Coach Convention Center, Portland,
Me,

May 23-25—Electro/78 international electronics
show and convention, sporsored by New England and
New York chapters of Institute for Electrical and
Electronic Engineers and Electronic Representatives
Association. Hynes auditorium and Sheraton-Boston
hotet, Boston.

May 268-27—Annual convention of UPI Broadcasters
Association of Texas. Hilton Inn_ Amarillo, Tex.

May 26-June 3—Eighth Prix Jeunesse Interational,
an international television competition for children's
and youth programs under the auspices of the Euro-
pean Broadcast Union and UNESCO. Building of
Bayerischer Rundfunk, Munich, Germany.

May 29-June 1— Canadian Cable Television Associ-
ation 21st annual convention. QGueen Elizabeth hotel,
Montreal.

iation

[ ]
June

June 1-3—Associated Press Broadcasters annual
meeting. John Chancellor, NBC, will deliver keynote
address. Speakers will include Chio Governor James
Rhodes. Stoufter's Twin Towers, Cincinnati.

June 1-3—International Idea Bank convention.
Winston-Salem Hyatt House, Winston-Salem, N.C. In-
formation: Bernard Mann, Mann Media, PO. Box 2808,
High Point, N.C. 27261.

June 1-3— lowa Broad 8 A tion meeting.
Roosevelt Royale hotel, Cedar Rapids, lowa.
June 4-8-~ National Association of Broadcasters

third children's TV programing conference. Hyatt-
Regency hotel, Washington.

June 4-7—Workshop on reporting of government
and economy. jointly sponsored by National Associ-
ation of Broadcaanr.s, American Newspaper
Publishers A i National Newspaper Associ-
ation and Neational Anocumon of Manufacturers’s
Foundation for Economic Freedom. NAB headquar-
ters, Washington.




A second
DuPont-Columbia Award.
For serving the
Great Northwest.

KGW-TV of Portland is in 1974, KGW-TV received

proud to be the first television the DuPont-Columbia for
station to ever receive two “Death of a Sideshow’
DuPont-Columbia Awards... examining the problems of
this year for “The Timber homeless men being pushed
Farmers’ out of skid row by an

encroaching business district.

This year, Channel 8 won its
second DuPont-Columbia
for its examination of the
controversial economic
developments attendant on
disappearance of the Pacific
Northwest's chief resource—
old growth Douglas Fir forests.
Three months of research,
writing and fiiming by news
analyst Floyd McKay and
cameraman Doug Vernon
resuited in “The Timber
Farmers, a 60-minute prime-
time documentary.

The Douglas Fir region—
most of western Oregon and
Washington — contains the
nation's last large old growth
forests. Conversion of those
forests to modern, intensively
managed tree farms is the
most profound economic and
social change of this century
in the Northwest. “The Timber
Farmers” provides a broader
look at the impact of change
on a total environment,
with the news team covering
the major timber communities
of the western slope of
Oregon and Washington.
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stereo console
does everything
but cost like one.

It’s the new Rockwell-Collins

Mark 8 Stereo Console. You get out-
standing performance at about half
the cost of many ten-channel modeis.

Mark 8 features all plug-in con-
struction, including switches, PC
boards, attenuators and amplifiers.
Plus a host of maintenance aids.

Additional features? Performance
that equals consoles costing several
times as much. 22 dB of head room.
+1-dB frequency response, ¥4% har-
monic and intermod distortion. Big
25-W monitor amps. 5-W headphone
amps. Optional machine control
functions for ease of operation.

The remarkable new Mark 8
Stereo Console. It looks like we just
priced ourselves right into your
radio station. Contact your local
Rockwell-Collins man. Or Collins
Broadcast Marketing, Commer-
cial Telecommunications Group,
Rockwell International, Dallas,
Texas 75207. Phone 214/690-5574
or 5424,
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Rockwell
International

June 6 — NBC Radio Network regional affiliate meet-
ing. Logan Airport Hilton hotel, Boston.

“June 7— NBC Radio Network regional atfiliate meet-
ing. Sheraton O'Hare motor holel, Chicago.

June 7 —Advertising Research Foundation midyear
conference. Hyatt Regency O'Hare, Chicago.

June 7-10— Broadcasters Promotion Association
23d annual seminar. Radisson St. Paul, SL. Paul.

June 8-10—Alabama Broadcasters Association
spring convention. Gull Park Resort, Gulf Shores, Ala.

June B8-11— Mississi) Broadcasters A
annual convention. MBA boald will meet June 8.
Sheraton-Biloxi hotel, Biloxi, Miss.

June 8-11—Combined meeting of Missouri Broad-
casters Association and Kansas Association of Broad-
casters. Marriott, Kansas City International Airport.

June 11-13— Montena Broadcasters Association
annual convention. Fairmont Hot Springs Resort, south
of Butte, Mont.

June 11-14— Electronic Industries Association/Con-
sumer Electronics Group 1978 International Summer
Consumer Electronics Show. Chicago.

June 12-14— National Association of Broadcasters
meeting for presidents and executive directors of
state broadcasters associations. Hyatt Regency hotel,
Washington.

June 13— Tennessee Association of Broadcasters
congressional breakfast. Washington.

June 13-17—American Women in Radio and
Television’s 27th annual convention. Los Angeles
Hilton, Los Angeles.

June 14— Virginia Association of Broadcasters
meeting. Mariner Resort Inn, Virginia Beach, Va.

June 15-18—Oregon Association of Broadcasters
spring conference. Salishan Lodge, Gleneden Beach,
QOre.

June 15-17—South Dakota Broadcasters Associ-
ation meeting. Heliday Inn, Mitchell. S.D.

8 June 18-17— Broadcast Financial Management
Association/BCA guarterly board of directors meeting.
Oopryland hotel, Nashville.

June 18-18—Annual convention and awards ban-
quet of Chesapeake AP Broadcasters Association.
Hunt Valley Inn, Cockeysvilie, Md.

June 17-20— American Aduvertising Federation an-
nual convention. St. Francis hotel, San Francisco.

June 18-20—Annual meeting of NBC-TV affiliates.
New York Hilton, New York,

Jun! 21- 23 Maryland -District of Columbia-
e Br iation meeting. Sheraton
Founlalnebleau |nn and Spa, Ocean City. Md.

June 21-23— National Broadcast Editorial Associ-
ation, eighth annual convention. Mayflower hotel,
Washington.

June 21-24— Florida A of Broad:
43rd annual convention. The Colony Beach & Tennls
Resort, Longboat Key, Sarasota, Fla.

June 22-23 — Broad Fi ial M t As-

dowment for the Arts. University Bay Center 1950
Willow Drive, Madison, Wis. Information: Carol Brown
Eilber, (606) 262-3566.

July 12-168—Combined Colorado Bmadcasters Aa~
sociation/Rocky Mountain Broad g A
meeting. Manor Vail, Colo.

July 15-18— Television Programmers Conference
22nd annual meeting. Hyatt Regency hotel, Nashvile.
Informatien: A.C. Wimberly, KMCC(TV) Lubbock, Tex.

July 18-18—California Broadcasters Association
midsummer meeting. Del Monte Hyatt House, Mon-
terey, Calif.

July 18-19— National Association of Farm Broad-
casters summer meeting. Fairmont hotel, San Fran-
cisco.

B July 18-19— New York State Broadcasters Asso-
ciation 17th annual executive conference. Gideon Put-
nam hotel, Saratoga Springs, N.Y.

July 16-28—Eleventh management development
seminar sponsored by Netional Association of Broad-
casters. Harvard Business School, Boston. Information:
Ron Irion, director of broadcast management, NAB,
Washington.

EE——

August

Aug. 10-11—Ark Broad, A iati
summer convention. Inn of the Ozarks Motel and Con-
vention Center, Eureka Springs, Ark.

Aug. 17-20— Idaho State Broadcasters Association
summer convention. Northshore, Coeur d'Alene, Idaho.

Aug. 20-23— National A ion of Broadcast
radio programing conference. Hyatt Regency hote!
Chicago.

Aug. 25— Ten A iation of Broadcasters
regional license renewal seminar. Hilton Airport Inn,
Nashville.

Aug. 27-29— Jilinois Broadcasters Association an-
nual convention. Continental Regency hotel, Peoria, 1Il.

|
September

» Sept. 8-10—National conference of Information
Film Producers of America. Manor Vail Lodge, Vail,
Colo.

Sept. 10-12—Louisiana Association of Broad-
casters fall convention. Royal Sonesta hotel, New
Orleans.

B Sept. 13-18-— Michigan Association of Broad-
casters meeting. Hidden Valley, Mich.

B Sept. 14-17 — Federal Communications Bar Ag-
sociation s annual seminar Homestead, Hot Springs.
va.

Sept. 15-18—Annual meeting of Public Radio in
Mid America. WHA(AM) Madison. Wis., will be host
station. Wisconsin campus, Madison.

Sept. 18-18— Nebraska Broadcasters A iati
annual convention. Kearney, Neb.

Sept. 17-20— Broadcast Financial Management As-
iation’s 18th annual conference. Dunes hotel and

sociation/BCA quarterly board of directars meeting.
Opryland hotei, Nashville.

B June 22-24-— Wyoming Association of Broad-
casters annuat convention. Holiday Inn, Cody, Wyo.

June 23-24— Radio Television News Directors Asso-
ciation board meeting. Atlanta Hilton, Atlanta.

June 23-24 —National meeting of Radio Televison
News Directors Association of Canada. Bayshore Inn,
Vancouver, BC. Contact: Elmer Harris, VOCM St
Johns, Newfoundiand A1B 3P5,

June 24-28-—Georgic A iation of Broad. '3
convention. Callaway Gardens, Ga.
June 25-30— National A iation of Broadcasters

joint board meeting, together with board of Canadian
A tion of Broadcasters. Hotel Toronto, Toronto.

[ ]
July
B July 8-9 —National Federation of Local Cable Pro-

grammers conventlon ;omtly sponsmed by The Uni-

versity of W Pro-
gram Unit. Event will be partly Iunded by National En-
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country club, Las Vegas.

Sept. 17-20— National Radio Broadcasters Associ-
ation annual convention. Hyatt Regency Embarcadero
notel, San Francisco.

Sept. 20-22 — Radio Television News Directors As-
sociation international conference. Atlanta Hilton hotel,
Atlanta.

Sept. 22-24— American Radio Relay League'’s 24th
national convention. Town and Country Convention
Center, San Diego. Contact: San Diego County
Amateur Radio Council. PO. Box 82642, San Diego
92138,

Sept. 22-24— Maine Association of Broadcasters
meeting. Samoset Reckport, Me.

Sept. 24-28- CBS Radio Affiliates board of direc-
tors meeting. Arizona Biltmore hotel, Phoenix.

Sept. 25-29—Seventh International Broadcasting
Convention, sponsored by Electronic Engineering As-
sociation, Institution of Electrical Engineers, Institute
of Electrical and Electronics Engineers, Institution of
Electronic and Radio Engineers, Royal Television
Society and Society of Motion Picture and Television
Engineers. Wembley Conference Center. London,




We interrupt
this magazine

One callis alf ittakes to
get anything and everything you
need in broadcast equipment —
from turntables to AM and FM
transmitters.

Choose from Rockwell-
Collins equipment plus that of
close to a hundred different man-
ufacturers. It's one-stop shopping
with fourfold advantages:

1. Quality products. Our
transmitters and consoles are the
result of our technical excellence
and single-minded dedication
exclusively to the radio broadcast-
er for over 40 years. We've never
once deviated from our goal: to
make our name synonymous with
quality, reliability and long life . . .
for your benefit.

2. Broad choice of pro-
ducts. In addition to our own Gen-
eration 4® FM transmitters and our
all-new Power Rock 5-kW AM
transmitters (the cleanest,

I l @

auyou
®

equipment.
brightest, loudest AM in town), we
carry products from the largest
team of respected specialty ven-
dors available anywhere from a
single source — from ADC to
UREI, with nearly a hundred cther
such leaders in between. If we
don't have what you want, chances
are we can get it for you. Fast.

3. Flexible financing ar-
rangements. If it's under $1000,
YOu Can use your own or your com-
pany's Master Charga. For larger
orders, take your choice of time-

purchase (up to 5 years) or lease
plans.

4. Unbeatable customer
support. Your emergency is our
emergency. We're ready to re-
spond — without delay — 24 hours
a day, 365 days a year.

See the cities listed below
for the representative nearest you
— and call him for one-stop shop-
ping, Rockweli-Collins style. Ask
him for a copy of our new brochure,
or contact: Collins Broadcast
Marketing, Commercial
Telecommunications Group,
Rockwell International, Dallas,
Texas 75207.

Phone: 214/690-5424.
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Rockwell
International

Cairo 801525 » Frankfurt {Rodgau 6 Weiskirchen) (0) 6106-4093 » Hong Kong 5-274-321 e Johannasburg 211-521
Kuala Lumpur 27283 e London 01-759 9911  Mexico City (905) 533-1846 » Melbourne (Lilydale) (03) 726-0766 o Paris (Rungis Principal) 687-31-02
Rio de Janeiro (021) 246-3276  Rlyadh 69060 or 68324 » Rome {0) 6-862-415 e Tehran 685-180 » Toronto (416) 757-1101




Where Things Standz

An every-first-Monday status report on the unfinished business of electronic communications.

Copyright 1978 Broadcasling Publications Inc. May be quoled
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Advertising legislation. Pending in congres-
sional conference committee is energy legis-
lation, House version of which has provision
prohibiting electric and natural gas utilities
from passing on to consumers costs of institu-
tional, promotional and political ads. There is
no such provision in Senate version. So far, ten-
tative agreement has been reached on electric
utilities issue, to effect that federal government
will leave utilities advertising regulation in
states' hands. But natural gas utilities issue is
tied up with larger controversy over regulation
of natural gas prices, which threatens to block
legislation altogether. Broadcasters have op-
posed advertising provision for fear it would
discourage utilities from advertising on radio
and TV.

All-channel radio. Representative John
Breckinridge's (D-Ky) House Small Business
subcommittee last year held antitrust inquiry
into allegations that auto manufacturers are
overpricing FM radio sets (BROADCASTING, Sept.
26, 1977). Those charges were not substan-
tially supported in Booz-Allen research spon-
sored by National Association of Broadcasters
and Corporation for Public Broadcasting
{BrRoaDCASTING, Dec. 19, 1977). Stymied by in-
ability to get auto makers to teslify about their
pricing practices, Breckinridge subcommittee
plans no more hearings, will instead draft re-
port of its findings and probably let it go at that,
subcommittee workers say. House Com-
munications Subcommittee Chairman Lionel
van Deerlin (D-Calif) has said he will pick up
ball, however, treating issue in his subcommit-
tee's rewrite of Communications Act. There is
currently bill pending in House by Joseph Ad-
dabbo (D-N.Y) to require all radio sets to be
equipped with both AM and FM bands.

AM stereo. National AM Stereophonic Radio
Committee (NAMSRC), in comments filed
earlier this year with FCC regarding proposed
systems for AM stereo broadcasting. con-
cluded that systems it tested—Magnavox,
Motorola and Belar Corp.—all worked and
differences among them were “consequence
of proponents’ system-design philosophy:
NAMSRC —made up of representatives of Na-
tional Association of Broadcasters, National
Association of Radio Broadcasters, Electronic
Industries Association, Institute of Electrical
and Electronics Engineers—and other broad-
cast groups, public, equipment manufacturers
and auto makers were overwhelmingly in favor
of idea in general (BROADCASTING, Jan. 9).

Antitrust/networks. Justice Department,
which originally filed suit against ABC, CBS
and NBC in 1972 for alleged monopoly prac-
tices, has reached out-of-court settlement with
NBC, and that agreement has been approved
by presiding judge in case (Broapcasting, Dec.
5, 1977). Agreement imposes number of
restrictions on NBC in programing area, but
some of those restrictions are not effective
unless other two networks also agree to them.
ABC and CBS, however. are fighting on; Justice

has asked court to consolidate cases and pro-
posed agenda that calls for trial beginning next
Oct. 16 (BroaDcasTING, Nov. 28, 1977). CBS and
NBC are continuing in effort to have court dis-
miss suits (BRoADCASTING, March 6).

ATA&T rates. FCC late last year rejected in-
creased AT&T charges for occasional net-
works, contending that Bell did not sufficiently
justify increases and did not follow procedures
laid down by commission in earlier proceeding
for allocating costs among AT&T services. Ex-
isting tariff has been designated for hearing,
after which commission could proscribe rates.
FCC's rejection of occasional use tariff, how-
ever, is seen by some as legally risky (Broao-
CASTING, Dec. 5, 1977).

Automatic transmission systems. FCC has
allowed automatic transmission service for
nondirectional AM and FM stations {BroaDcasT-
ING, Jan. 3, 1977). Commission expects to per-
mit ATS at AM directional and TV stations by
spring.

Bell bill. So-called “Bell bill’ named after its
chief supporter, AT&T, to limit competition in
business communications field, is currently
being considered in context of House Com-
munications Subcommittee’s rewrite of Com-
munications Act. Association of Independent
Television Stations and National Cable Televi-
sion Association have opposed it (BROADCAST-
NG, April 18, 1977), arguing it would bestow
unconscionable monopoly on telephone com-
panies and could drive specialized common
carriers they now use out of business. On re-
lated subject, House Communications Sub-
committee Chairman Lionel Van Deerlin (D-
Calif) has suggested FCC cable/common car-
rier crossownership rules barring telephone
companies from providing broadband video
services s