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San Francisco 
Bay Area, 
Six Languages 

on 
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Every month of the year, the Com- 
munity Affairs Department of KIVU 
produces programs in Spanish, 
Korean, Tagalog (Philippine), Jap- 
anese, Chinese, and, of course, 
English. Many of the programs are 
bilingual to help inform people for 
whom English is a second lan- 
guage. Whether the subject is as 
sober as the Korean CIA or as joy- 
ous as a Mexican Posada, the goal 
of KIVU, in any language, is to en- 
lighten the family of all peoples 
throughout Northern California. 
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THE DAVID L.WOLPER 

Sp eCÌIa 

Sevesinnes_ 
Already sold to: 

WNEW -TV NEW YORK 

I<TTV LOS ANGELES 

WBZ -TV BOSTON 

WTTG WASHINGTON 
KR IV-TV HOUSTON 

WTCN -TV MINNEAPOLIS -ST. PAUL 

1<IRO -TV SEATTLE -TACOMA 
I<BTV DENVER 

I<MBC -TV KANSAS CITY 

WXIX -TV CINCINNATI 
I<THV LITTLE ROCK 

I<VOA -TV TUCSON 
I<RDO -TV COLORADO SPRINGS 

WHA -TV MADISON 
I<SHO -TV LAS VEGAS 

30 one -hour color specials 
Available fall of 1978 

Warner Bros. Television Distribution 0 A Warner Communications Company 



"The Love 
Experts" 

A free -wheeling panel 
of celebrities with as much 

expertise on affairs of the heart 
as the Marx Brothers! 

The laughs are spontaneous 
and unpredictable as the stars 
try to solve perplexing true -life 
love problems that would stump 
Dear Abby. 
Outrageously comic solutions 
and good- natured disharmony 
abound on television's freshest 

new attraction for young adult viewers. 
From Bob Stewart Productions, with host Bill Cullen. 

For the fun of it, call Viacom today. 

Viacom 



Broadcasting Mayl 

TheWeek in brief 
FAT CITY NCTA heads for its New Orleans convention 
riding high on a year's worth of regulatory good news and 
continued industry growth. In advance of that gathering, 
BROADCASTING'S David Crook and Randy Moskop (seated 

Shirley to a Mulligan Stew that went down the disposer. 
PAGE 36. 

ABC WRIST SLAPPED That network takes its turn being 
admonished by the FCC for "negligent" handling of a 
boxing tournament in 1977. PAGE 36. 

'BORN INNOCENT' The Supreme Court won't step in for 
a review, so the way is cleared for a trial in California as to 
whether or not a TV drama with a rape scene contributed 
to later real -life crime. PAGE 37. 

SEVEN -DAY RUN IN CANNES A record number of 

on sofa) sat down with NCTA's Jack Schmidt (I) and Tom 
Wheeler to reflect on the medium's recent successes 
and speculate on its future. PAGE 25. On the eve of the 
convention, the FCC gives the cable industry something to 
talk about. PAGE 30. 

PERFECTLY CLEAR At an appropriations hearing, FCC 
Chairman Ferris comes out more strongly than he did in 
Las Vegas for some sort of spectrum -use fee. He also 
indicates that the commission will be dropping most of 
its cable- certification requirements. PAGE 27. 

TONGUE -LASHING Senator Weicker, in strong terms, 
and Senator Hollings, in his quiet way, let FTC Chairman 
Pertschuk know how little they think of that agency's 
proposals for children's advertising. PAGE 27. 

BETWEEN THE LINES A Supreme Court decision 
striking down a Massachusetts law prohibiting 
corporations from spending their own money to influence 
public referendums has special significance for the 
media: It reinforces the free speech rights of advertisers 
and, in Chief Justice Burger's opinion, gives "media 
conglomerates" same First Amendment protection 
against restrictions. PAGE 30. 

FALL LINE -UPS The TV networks get ready to unveil 
their prime -time schedules for next season, an annual 
spring display maneuver that no one really believes will 
be intact in September. PAGE 34. 

A SEASON'S WORTH ABC -TV ranks the 104 shows that 
made it on the three networks' schedules since 
September. The list runs from the high flying Laverne and 

participants streamed through these portals to do a 
record amount of programing business at MIP -TV '78. 
Here's an on -scene report of the April 21 -27 bazaar in 
which it is estimated that at least $20 million in sales took 
place. PAGE 42. 

MAGIO VS. KSD -TV They're trading law suits over 
fulfillment of terms for a survey, payment involved and a 
subsequent "false and defamatory" statement. PAGE 58. 

TALK IT OUT The National News Council urges 
dialogue between the American Bar Association and the 
press on the latter's proposed trial coverage guidelines. 
PAGE 62. 

NCTA'S DAN AARON It's been a vintage year for cable, 
and the National Cable Television Association's outgoing 
chairman is pleased with the progress. But the Comcast 
executive is quick to point out that there is still plenty to 
do. PAGE 89. 

Broadcast Advertising... 54 Closed Circuit 7 Finance 66 Playllst 68 
Broadcast Journalism... 58 Datebook 12 For the Record 72 Profile 89 
Business Briefly 8 Editorials 90 Media 48 Programing 34 
Cablecasting 63 Equip 8 Engineering 84 Monday Memo 22 Stock Index 87 
Changing Hands 52 Fates & Fortunes 89 Open Mike 20 Where Things Stand 16 

Broadcasting is published 51 Mondays a year (combined issue at yearend) by Broadcasting Publications Inc, 1735 DeSales Street, N.W. Washington, D.C. 20036. Second -class postage paid at 

Washington. Single issue $1.50 except special issues S2.50. Subscriptions. US and possessions: one year $35. Iwo years S65, three years $90. Canada add $9 per year, all other countries add 
SB per year. U.S. and possessions add $104 yearly for special delivery, $65 for first class. Subscribers occupation required. Annually Broadcasting Yearbook $37.50. Cable Sourcebook $20 



Tuning in together. 

Ono In sari.. of paintings by Joseph Cantari dopcting Taft Broatica.ting Aetivltiaa. 

Grandfather's memories live with 
the old set, but today, radio's vitality is 
a part of everyone's daily life. 

Radio is an important part of our life 
at Taft Broadcasting Company. Our 
radio stations continue to contribute 
both profit growth and important serv- 
ice to each of their communities. 

People want entertainment and in- 
formation, and that's our business. With 
radio and television stations, Hanna - 
Barbera Productions and themed 
amusement parks, we're in some of the 
best growth industries around. 

For more information about our 
record breaking performance, drop a 

note on your letterhead to - Mr. John 
T. Lawrence, Jr., Taft Broadcasting 
Company, 1906 Highland Avenue, 
Cincinnati, Ohio 45219. 

TAFT 
Broadcasting Company 

Informing and entertaining the American family. 



ClosednCircuit 
Insider report: behind the scene, before the fact 

Liability 
Supreme Court's refusal to hear Born 
Innocent case (story page 37) seems sure 
to revive affiliate agitation for better 
systems of previewing network programs. 
Donald H. McGannon, president and 
chairman of Westinghouse Broadcasting, 
has been a leading agitator in past and is 
expected to renew his efforts for still 
better preview /preclear procedures. 
Though it depends on how Born Innocent 
lawsuit turns out and what if anything 
Supreme Court does then, on worst -case 
basis Mr. McGannon sees potential for 
suits against broadcasters comparable to 
malpractice suits against doctors, with 
tremendous costs involved. "It could be 
horrendous :' he said last week. 

Hollywood humming 
West Coast production community is 
happier than usual in current development 
season. Substantial replacement needs of 
NBC -TV and CBS -TV, plus efforts of 
ABC -TV to keep pipeline full, have kept 
producers busy, and networks have 
reportedly been willing to pay well for what 
they buy. Contributing to good feelings, 
one source said, is belief that ABC should 
be easier to deal with now that Fred 
Silverman is gone, while NBC should be 
easier to deal with once he gets there. 
(Producers have long complained about 
bureaucratic approval process at NBC, and 
theory is that Mr. Silverman will change 
that.) 

Test of how long relationship stays rosy 
may be how many series on networks' new 
fall schedules get full 13- episode orders. 
Networks are pushing for commitments of 
only six episodes for some new shows, so 
they can quickly cancel losers cheaply. One 
head of major studio said he'd refuse short 
orders; independents may not be so firm. 

Quandary 
FCC decision on what to do about CBS 
and its problems with "winner- take -all" 
tennis matches seems to be on hold. Some 
commissioners say tempers have cooled 
since majority month ago was in mood for 
action and Chairman Charles D. Ferris 
talked of short -term renewal for one or 
more CBS -owned stations ( "Closed 
Circuit," March 6). One commissioner 
said he was "impressed" by mea culpa 
broadcast of Gene J. Jankowski, president 
of CBS /Broadcast Group (BROADCASTING, 
April l0). 

Ferris at NCTA 
There was tight security last week on 
speech FCC Chairman Charles D. Ferris 
will deliver this week at National Cable 
Television Association convention. It's 

expected, however, that speech will be 
philosophical and deal with cable's role in 
technological evolution he's been talking 
about to others. 

Rematch finds home 
ABC Sports is expected to announce 
acquisition of TV rights to Muhammad 
Ali -Leon Spinks heavyweight 
championship fight on Sept. 15. CBS 
Sports's option for bout -which, if it had 
been picked up, would have cost network 
some $7 million - lapsed last Thursday 
(April 27), and CBS then entered bidding 
on equal footing with ABC and NBC. 
ABC's price was pegged by sports 
executive outside that network at "in 
excess" of $5 million. That's at least 
million more than CBS paid for first Ali - 
Spinks match, on which network lost 
money. 

Billion -dollar baby 
Funding for public broadcasting proposed 
in pending legislation may not bear 
slightest resemblance to long -range 
proposals to emerge from Carnegie 
Commission II, select unit headed by 
William J. McGill, president of Columbia 
University. Report, to update 1967 study 
that led to creation of Corporation for 
Public Broadcasting, is to go to White 
House next January. 

Administration- endorsed legislation 
proposes federal appropriation of $180 
million for first of next five years and $200 
million each in next four. Carnegie II may 
envisage federal funding in billion -dollar 
range and de- emphasis of corporate 
underwriting and on -air auctions. In 
addition to spectrum- franchise tax that 
others are proposing, there's talk of excise 
taxes on advertising revenues, receiver 
and transmitter sales. This would take into 
consideration revenues and profits of 
commercial broadcasting ($7.2 billion and 
$1.4 billion, respectively, for radio and TV 
in 1976, latest year FCC has reported). 

Tuning in the future 
While planned system for broadcasting 
House chamber proceedings remains on 
shelf, awaiting Speaker Thomas P (Tip) 
O'Neill's (D- Mass.) bidding, work is more 
than half finished on cable system for 
Capitol and House office buildings. 
Primary intention is to make closed -circuit 
connection between members and House 
floor. But system has 39- channel capacity 
and antenna already functioning atop 
Senate office building to pick up outside 
world. 

Right now antenna is being used to pull 
down local TV signals and cable them to 
House members' sets. But potential is 
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there for communications uses being 
talked about at many commercial cable 
systems, including two -way 
communications and computer data 
transfers with other government agencies 
and departments. System also has capacity 
to pick up floor proceedings for telecast to 
other cable systems, but like proposed 
broadcast feed, that awaits decision of 
Speaker. Expense so far has been about 
$150,000 for laying of cable. 

Early starter 
First suggestion heard inside National 
Association of Broadcasters for successor 
to Charles Jones as radio vice president 
(see "In Brief ") is Wayne Cornils, 
currently NAB vice president for 
membership. Mr. Cornils is radio man, 
having left position as president- general 
manager of KFXD -AM -FM Nampa, Idaho, 
in 1976 to join NAB staff. Other names 
will doubtless surface after search formally 
begins this week. Salary is reportedly 
in $43,000 range. 

In and out 
NBC -TV is expected to announce this 
week that it's signed Ted Turner's 
independent channel 36 WRET - -TV 

Charlotte, N.C., as its affiliate to replace 
Cox Broadcasting's channel 9 wsoc -TV, 

which is moving to ABC -TV 
(BROADCASTING, Aug. 1, 1977). Change is 

effective July 1. Bahakel group's channel 
18 wcca(TV), which has been ABC outlet 
there, turns independent. 

Border tension 
San Diego broadcasters are getting ready 
for another Mexican invasion of their 
market. XETRA -FM Tijuana is said to be 
setting up sales and programing office in 
San Diego and preparing to boost its power 
from 1 kw to 100 kw at 2,000 feet, which 
would enable it to compete on better than 
even terms with San Diego stations in 
their own backyard. If fears are realized, 
San Diegans will ask FCC to apply Section 
325(b) of Communications Act, which 
prohibits delivery of programing to foreign 
country for broadcast to U.S. unless FCC 
approval is obtained. 

San Diego AM, FM and TV 
broadcasters, operating as Committee for 
Equality of Radio Frequencies, urged FCC 
to enforce that provision several years ago, 
when Paul Schafer's Time Sales operation 
was delivering cassettes of U.S. -style 
programing across border to two Tijuana 
FM's. Provision is generally regarded as 

applying to electronic transmission, rather 
than physical delivery, of programing. In 
any case, Time Sales went into bankruptcy 
before commission could conclude case. 



Business Briefly 

Radio only 

H.P. Hood O Food products company 
introduces new line of low -fat, high - 
protein products called Nuform with 12- 
week radio push starting this week. Hill, 
Holiday, Connors, Cosmopulos, Boston, 
will place spóts in seven Eastern markets. 
Target: women, 18 and over. 

Friendly Ice cream parlor chain kicks 
off eight -week radio flight beginning in 
mid -May. Quinn & Johnson, Boston, will 
place spots in seven markets including 
Cincinnati and Cleveland. Target: adults, 
18 -49. 

Bongrain- Gerard Cheese importer 
starts five -week radio campaign 
beginning late this month. McCaffrey & 
McCall, New York, will seek spots in 11 

markets including Baltimore, Dallas and 
Washington. Target: adults, 25 -54. 

Pro Hatdware Franchise chain will 

Rep appointments 

KENS -TV San Antonio, Tex.: Katz 
American Television, New York. 

O WECO(FM) Geneva, N.Y.: Regional 
Reps, Cincinnati. 

launch radio campaign on June 4 in 

markets across country featuring Bud 
Wilkinson, St. Louis Cardinals football 
coach, as spokesman. Four -week radio 
push will be used, keyed to peak 
hardware selling seasons. Agency is Ross 
Roy NY /Compton, New York. Target: men 
over 21. 

National Pork Producers Council 
slates four -week radio buy beginning late 
this month. Lord, Sullivan & Yoder, Des 
Moines, Iowa, will handle spots in 15 
markets including Los Angeles, San 
Diego and Seattle. Target: women, 25 -49. 

Utility Tower Support 
Your Profit Potenti 

From the base to the beacon, Utility Towers 
are engineered and erected to the exacting 
requirements of reliability and stability of 
the broadcast industry. 
Utility Tower combines computer accur- 
acy in the design and specification of 
towers with Utility Tower's own ex- 
perienced erection crews to give 
you the best engineered and 
erected tower available. 
Call Utility Tower for an esti- 
mate, let the tower of strength 
support your profit poten- 
tial. 

NOME OFFICE: Ron Nelson - EASTERN DIVISION: Ñ}te Sholar .- 
Box 12027 - ® hex . Boa 163 
Oklahoma City, Okla 73112 73112 Mayfield. ld, Ky. 420 
(405) 946 -5551 (502) 247 -3642 
Night: (405) 942.9164 ', Night: (502) 247.5657 
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Larry's Foods Frozen food products 
group places two -week radio flight 
starting late this month. S.M. Newmark & 
Associates, Los Angeles, will handle 
spots in 12 markets including Atlanta, 
New Orleans and San Francisco. Target: 
women, 25 -49. 

Mrs. Smith Pies Pie company starts 
two -week radio drive in mid -June. J.M. 
Korn & Son, Philadelphia, will schedule 
spots in 40 markets including Boston, 
Houston, Los Angeles and Miami. Target: 
women, 25.54. 

Firestone() Tire and rubber 
manufacturer begins two -week radio 
promotion this month. Sweeney & James, 
Cleveland, will arrange spots in 
approximately 25 markets including 
Atlanta, Detroit, New York and San 
Francisco. Target: men, 25 -54. 

TV only 

Sunmark Operating unit of Sun Co. 
launches six -month TV promotion for its 
gasoline. Wells, Rich, Greene, New York, 
will select spots in 24 markets during 
fringe and prime time. Target: men, 
25 -54. 

Red Lobster Inns Division of General 
Mills begins four -month TV buy in June. 
D'Arcy -MacManus & Masius, St. Louis, 
will select spots in 100 markets during 
fringe and prime time. Target: women and 
men, 25 -54. 

Johnson & Johnson Spot TV effort 
has been launched for O.B. tampons to 
run in flights throughout 1978. Campaign, 
which covers almost 70% of U.S., was 
created by Cadwell Davis Savage 
Advertising, New York. Target: women, 18 
to 45. 

Ashland Oil Oil company starts three - 
month TV promotion for its Valvoline 
motor oil beginning in early June. 
Fahlgren & Ferriss, Cincinnati, will buy 
spots in 47 markets during fringe and 
prime time. Target: total men. 

Jack Eckerd Drug Co. Drug store 
chain launches three -month TV campaign 
beginning in June. Mike Sloan, Miami, 
will handle spots in 35 -40 markets during 
day, prime, early fringe and prime access 
time. Target: adults, 18 -49. 

United California Bank Banking 
institution plans 10 -week TV promotion 
beginning this week. Foote, Cone & 
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Belding /Honig, Los Angeles, will buy 
spots in 13 markets during day, fringe and 
prime time. Target: men and women, 
25 -54. 

Olympic Stain Division of Comerco 
features its Olympic stain protector in 10- 
week TV buy beginning in mid -May. Kraft 
Smith, Seattle, will buy spots in 22 
markets during fringe and prime time. 
Target: men, 18 and over. 

Pfizer Corp. Visine eye drops get two - 
month TV push beginning this week. Hall 
& Levine, Los Angeles, will schedule 
spots in five markets during fringe time. 
Target: women and men, 18 -49. 

Dad's Root Beer Soft drink company 
launches eight -week TV push in early 
June. Stern Walters /Earle Ludgin, 
Chicago, will schedule spots in about 10 
markets during all day parts. Target: total 
adults. 

Beverage Management Inc. Lemon 
Valley lemonade gets two four -week TV 
flights beginning this week and mid -June. 
Trends & Associates, Columbus, Ohio, will 
handle spots in 11 markets during fringe, 
day and prime time. Target: women and 
men, 18 -49. 

Wm. Underwood Accent flavor 
enhancer receives eight -week TV 
campaign starting late this month. 
Kenyon & Eckhardt, Boston, will place 
spots in 26 markets during daytime. 
Target: women, 18 -49. 

Carling National Brewery features its 
Colt 45 malt liquor and Heidelberg beer 
in four -to- eight -week TV pushes starting 
this week. W. B. Doner, Baltimore, will 
schedule spots in three to six markets 
during prime, news and sports time. 
Target: men, 18 -49. 

Trojan Distributor features its Ice 
House wine cocktail in six -week TV 
campaign starting in early June. David W. 

Evans, Los Angeles, will select spots in 
60 markets during fringe time. Target: 
adults, 18 -34. 

H.J. Heinz Food products group 
features its Heinz 57 sauce in six -week TV 

BAR reports television- network sales as of April 9 
ABC $379,367,800 

Dey parts 

(36.3 %) 

minutes 
week 
ended 
April 9 

CBS $351,008,600 (33.6 %) u NBC $315,262,100 (30.1 %) 

dollars 
week 1978 total 1977 total 
ended 1978 total dollars dollars 
April 9 minutes year to date year to date 

change 
from 
1977 

Monday- Friday 
Sign -on -10 a.m. 147 $ 1,178,700 2,046 $ 13.900.200 S 12,277,900 +13.2 

Monday- Friday 
10 a.m.-6 p.m. 1,020 16,679,400 14,119 228,954,800 208,668,000 +9.7 

Saturday -Sunday 
Sign -on -6 p.m. 315 8,045.400 4,674 127.110,100 123,423,400 +3.0 

Monday -Saturday 
6 p.m.-7:30 p.m. 107 4,587,600 1,422 60,166,600 54,888,800 +9.6 

Sunday 
6 p.m. -7:30 p.m. 19 1,086.400 311 19,964,900 17,408,100 +14.7 

Monday -Sunday 
7:30 p.m.-II p.m. 405 42,165,300 5,804 534,979,500 494,852,300 +8.1 

Monday -Sunday 
11 p.m.-Sign-off 215 7,084.600 2,974 60,562,400 60,845,300 '.5 

Total 2,228 $80,827.400 31,350 $1,045,638,500 $972,363,800 +7.5 

Source: Broadcast Advertisers Reports 

campaign beginning this week. Ketchum, 
MacLeod & Grove, Pittsburgh, will handle 
spots in 56 markets during early fringe 
time. Target: women, 18 -49. 

Polaroid One -Step camera gets six - 
week TV drive starting in early May. Doyle 
Dane Bernbach, New York, will place 
spots in 61 markets during fringe time. 
Target: adults, 18 and over. 

Wine Imports Of America 
Giacobazzi wine gets six -week TV 
promotion beginning in early July. Keller 
Haver, New York, will select spots in 32 
markets during fringe, news and prime 
access time. Target: adults, 18 -49. 

Nabisco Company schedules four - 
week TV push for its spoon -size cereal 
beginning late this month. Ted Bates, New 
York, will handle spots in 17 markets 
during fringe time. Target: men and 
women, 18 -49. 

American Egg Board Egg board 
begins four -week TV campaign beginning 
in mid -June. Campbell -Mithun, Chicago, 

Please send 
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will select spots in 20 markets during day 
and prime time. Target: total. women. 

Speidel Division of Textron features its 
identification bracelets in four -week TV 
drive beginning this week. Creamer Lois/ 
FSR, New York, will seek spots in 77 
markets during early fringe time. Target: 
teen -agers. 

Dutch Boy Exterior house paint is 

subject of four -week TV campaign 
beginning in early May. Marvin 
Advertising, Chicago, will arrange spots in 

52 markets during day, fringe and late 
news time. Target: women and men, 
18 -49. 

Sun Pool Chemicals Division of Sun 
Cleanser Co. plans two -to- five -week TV 
buy beginning this week. Desmond & 
Associates, Oak Park, Mich., will arrange 
spots in four markets during day, fringe 
and prime time. Target: men, 25 -49. 

Earl Scheib Auto painting group plans 
three -week TV push beginning this 
month. Don Lewis Advertising, Los 
Angeles, will seek spots in 18 markets 
during day and fringe time. Target: total 
men. 

Tasty Baking Co. Ole South Tasty 
Cakes get three -week TV push starting in 

mid -June. Harris & Drutt, Philadelphia, 
will buy spots in 26 markets during day 
and fringe time. Target: women, 25 -54. 

Gillette Soft and Dry deodorant gets 
three -week TV drive starting in early June. 
Grey- North, Chicago, will seek spots in 
about 75 markets during daytime. Target: 
women, 18 -49. 

A.J. Funk Sparkle glass cleaner slates 
one -week TV flight starting this week. 
N.W. Ayer, Chicago, will place spots in 
Columbus, Kansas City, Mo., and St. Louis 
during day and fringe time. Target: 
women, 18 -49. 



The National Broadcasting Company wishes to express 
its gratitude: 

to the creative people who were responsible for the 
television drama "Holocaust'; 

to the religious, educational and civic leaders who 
endorsed the program; 

to the advertisers who supported it; and most important 

to the 120,000,000 viewers who confirmed our belief 
that programs such as "Holocaust" can fulfill the 
promise of television. 

kei 



 indicates new or revised listing 

This week 
April 28 -May 2- Pennsylvania Association of 
Broadcasters annual convention. St. Croix, Virgin Is- 
lands. 

April 29 -May 2- Chamber of Commerce of the 
United States 66th annual meeting. Washington. 

April 30 -May 2- Action for Children's Television 
seventh annual symposium on children's TV. Kennedy 
Center and Marvin Center (George Washington Uni- 
versity), Washington. 

April 30 -May 2- Annual meeting of The Copyright 
Society of the U.S.A. examining problems already en- 
countered under the 1976 Copyright Act. Buck Hill Inn, 
Pa. 

April 30 -May 3- Annual convention of the National 
Cable Television Association. Rivergate Convention 
Center New Orleans. 

May 1- Meeting of Society of Cable Television 
Engineers board. Rivergate Convention Center, New 
Orleans. 

May 1- 3- Association of Canadian Advertisers an- 
nual seminar. Royal York hotel, Toronto. 

May 1 -5- Eighteenth annual National Press Photog- 
raphers Association- University of Oklahoma TV 
Newsfilm workshop. Norman, Okla. 

May 2- Television Bureau of Advertising retail 
workshop. Waldorf- Astoria, New York. 

May 2 -New deadline for comments on proposed 
memorandum of understanding between FCC and 
Equal Employment Opportunity Commission to in- 
crease cooperation between agencies in handling em- 
ployment discrimination complaints and sharing of in- 
formation. FCC, Washington. 

May 3- Luncheon by Broadcast Pioneers to pres- 
ent medallions and certificates to winners of George 
Foster Peabody awards of Henry W. Grady School of 
Journalism, University of Georgia. Hotel Pierre, New 
York. 

May 3- 4- Senate Communications Subcommittee 
hearing on public broadcasting legislation. Room 
1224 Dirksen Senate Office Building, Washington. 

May 4 -5- Spring meeting of Minnesota Broadcasters 
Association. Leamington hotel, Minneapolis. 

May 4- 5- Annual meeting of Public Broadcasters 
Organization of Michigan. Bayne Highlands, Mich. 

May 4 -6 -Human resources workshop of Broadcast 
Financial Management Association. Waldorf -Astoria, 
New York. 

May 5- Second media law seminar, co- sponsored by 
National Association of Broadcasters, Radio Televi- 
sion News Directors /Association, Reporters Commit- 
tee and Society of Professional Journalists, Sigma 
Delta Chi. Carl Stern, NBC, will be keynote speaker. 
Pittsburgh Hilton, Pittsburgh. 

May 5 -Third annual advertising seminar of 
KPTV(T'V) Portland, Ore. Al Masini, president of 
Telerep and spearhead of Operation Prime Time, will 
be among the featured speakers. Hilton hotel, Port- 
land. 

May 5- Oregon Association of Broadcasters sales 
training course. Valley River Inn, Eugene, Ore. 

May 5 -8 -Sixth annual Gospel Radio Seminar. Chair- 
man of steering committee is Jim Black, director of 
gospel music, SESAC. Airport Hilton, Nashville. Infor- 
mation: Gospel Radio Seminar. P.O. Box 22912. 
Nashville 37202. 

May 5 -7- Spring convention, Illinois News Broad- 
casters Association. Sheraton Motor Inn, Rock Island. 

May 7- 10- Workshop on reporting of government 
and economy, jointly sponsored by National Associ- 

Datebookß R 

ation of Broadcasters, American Newspaper 
Publishers Association, National Newspaper Associ 
ation and National Association of Manufacturer's 
Foundation for Economic Freedom. NAB headquar- 
ters. Washington. 

Also in May 
May 9- 10- Annual meeting of CBS -TV affiliates. 
Century Plaza hotel, Los Angeles. 

May 10 -FCC's new date for reply comments in its 
"saturated" cable systems inquiry (Docket 21472). 
FCC, Washington. 

May 11- National Radio Broadcasters Association 
seminar on radio sales management techniques and 
promotion ideas. Chicago Marriott O'Hare hotel, 
Chicago. 

May 11 -12 -Media law conference on such sub- 
jects as the Federal Trade Commission's proposed 
rules on children's television advertising, media anti- 
trust actions and domestic satellites. Communications 
Media Center, New York Law School, New York. 

May 11 -14- Western States Advertising Agencies 
Association Western advertising conference. Canyon 
hotel, Palm Springs, Calif. 

May 12-FCC's new date for comments in its pro- 
ceeding examining certain changes to the Cable 
Television Relay Service (Docket 21505). Replies are 
now due June 12. FCC, Washington. 

May 12 -13 -UPI Ohio Broadcasters Association an- 
nual convention. Marriott hotel, Columbus, Ohio. 

May 15 -Legal workshop on political advertising and 
commercial practices by National Association of 
Broadcasters. Hyatt on Union Square, San Francisco. 

May 15- Deadline for applications for H.V. Kalten- 
born scholarship in radio -television at the University 
of Wisconsin 1978 -79. Seniors and graduate Students 
may apply. Applications and information: Assistant 
Professor Carol Brown Eilber, communications pro- 
gram, University of Wisconsin. Madison. Wis. 53706. 

May 15 -New deadline for comments in FCC inquiry 
into commission policy in enforcing Section 312 (a) 
(7) ("reasonable access" for candidates for federal of- 
fice) of Communications Act. Old deadline was May 1. 

New deadline for reply comments is May 30. FCC. 
Washington. 

May 15 -18- Conference on "The Media and the 
Public" sponsored by The Washington Journalism 
Center. Among speakers will be Frank Mankiewicz, 
National Public Radio president, and A. H. Raskin, as- 
sociate director of the National News Council. 2401 
Virginia Avenue, N.W., Washington. 

May 16- NBC Radio Network regional affiliate meet- 
ing. Sheraton Twin Towers. Orlando. Fla. 

May 16- National Radio Broadcasters Association 
seminar on radio sales management techniques and 
promotion ideas. Sheraton Harbor Inn, San Diego. 

May 16 -New Hampshire Association of Broad- 
casters sales seminar. New England Center, Durham. 
N.H. 

May 17 -NBC Radio Network regional affiliate meet- 
ing. Sheraton Safari, Dallas /Fort Worth Airport. 

May 17- National Radio Broadcasters Association 
"radio sales day" Airport Sheraton hotel. Phiadelphia. 

May 17 -World Telecommunications Day of Interna- 
tional Telecommunications Union of the United Na- 
tions, Geneva. 

May 17 -18 -Ohio Association of Broadcasters 
spring convention. Program will include FCC Commis- 
sioner Margita White; Jack Perkins,'NBC News, and 
Tony Orlando, New Marriott East, Beachwood -Shaker 
Heights (Cleveland). 

May 18 -Legal workshop on political advertising and 
commercial practices by National Association of 
Broadcasters. Marriott at Kansas City Airport, Kansas 
City, Mo. 

May 18.19- Arizona Broadcasters Association 
spring convention. Little America, Flagstaff, Ariz. 

May 18 -20 -Third annual Upper Midwest Com 
munications Conclave for record people and broad- 

Major meetings 
April 30 -May 3- Annual convention of the Na- 
tional Cable Television Association. New Orleans. 

May 9- 10- Annual meeting of CBS -TV affiliates. 
Century Plaza hotel, Los Angeles. 

May 22- 24- Annual meeting of ABC -TV affili- 
ates. Century Plaza hotel, Los Angeles. 

June 1 -3- Associated Press Broadcasters annual 
meeting. Stouffer's Twin Towers, Cincinnati. 
June 7- 10- Broadcasters Promotion Associ- 
ation 23d annual seminar. Radisson St. Paul, St. 
Paul. 1979 convention will be June 6-10, 
Nashville. 

June 13- 17- American Women in Radio and 
Television's 27th annual convention. Los Angeles 
Hilton. Los Angeles. 

June 17- 20- American Advertising Federation 
convention. St. Francis hotel, San Francisco. 

June 1 8 -20- Annual meeting of NBC -TV affili- 
ates. St. New York Hilton, New York. 

Sept. 17 -20- National Radio Broadcasters As- 
sociation annual convention. Hyatt Regency Em- 
barcadero hotel, San Francisco. Future conven- 
tions: Oct. 6-8, 1979, Washington Hilton hotel, 
Washington; Oct. 5 -8, 1980, Bonaventure hotel, 
Los Angeles; Sept. 20-23, 1981, Marriott hotel, 
Chicago. 

Sept. 17-20-Broadcast Financial Management 
Association's 18th annual conference. Dunes hotel 

and country club, Las Vegas. 1979 conference will 
be Sept. 16 -19 at Waldorf Astoria, New York. 1980 
conference will be Sept. 14 -17 at Town and Coun- 
try hotel, San Diego. 

Sept. 20 -22 -Radio T levision News Directors 
Association international conference. Atlanta 
Hilton hotel. 1979 conference will be at New Mar- 
riott hotel, Chicago. Sept. 11 -14; 1980 conference 
will be at Diplomat hotel, Hollywood -by- the -Sea, 
Fla. 

Oct. 28 -Nov. 2- National Association of Educa- 
tional Broadcasters annual convention. Sheraton 
Park hotel, Washington. 

Nov. 13- 15- Television Bureau of Advertising 
annual meeting. Continental Plaza hotel, Chicago. 

Nov. 15 -18- National convention of Society of 
Professional Journalists, Sigma Delta Chi Hyatt 
House, Birmingham, Ala. 

March 10 -14, 1979 - National Association of 
Television Program Executives conference. MGM 
Grand hotel. Las Vegas Future conference: March 
8 -12. 1980. Nob Hill complex, San Francisco. 

March 25 -28, 1979 - National Association of 
Broadcasters annual convention. Dallas Future 
conventions: New Orleans, March 30 -April 2. 
1980; Las Vegas, April 12 -15, 1981; Dallas April 
4 -7, 1982: Las Vegas, April 10 -13, 1983; Atlanta. 
March 18-21, 1984. 
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GROUP 

congratulates 
The National Broadcasting Company 

and all those associated with 

"HOLOCAUST" 
the powerful, dramatic presentation 

of a tragic period of history. 

120,000,000 people watched 
'Holocaust " ...further affirmation of 
the public's desire for significant, 
substantive television programming. 

The success of specials like 'Holocaust," 
like "Roots" and 'A Family Upside Down," 
the week -in, week -out popularity of 

"60 Minutes, "demonstrate the American 
public's interest in meaningful television 
and underscore the need for more 
programming that heightens our under- 
standing of the world and its problems. 

As part of the television industry, we 
at Group W congratulate NBC. 

GROUP 

WESTINGHOUSE BROADCASTING COMPANY 

WBZ WBZ -TV BOSTON WINS NEW YORK KYW KYW -TV PHILADELPHIA KOKA KOKA -TV PITTSBURGH 

WJZ -TV BALTIMORE WOWO FT. WAYNE WINO CHICAGO KPIX SAN FRANCISCO KFWB LOS ANGELES 

'Estimated by NBC. 



casters. Radisson Inn Plymouth, Minneapolis. Informa- 
tion: Box 6303, Minneapolis 55406. 

May 18 -20 -Human resources workshop of Broad. 
cast Financial Management Association. Marriott. 
New Orleans. 

May 19- Missouri Public Radio Association spring 
meeting. Hilton Plaza Inn, Kansas City, Mo. 

May 19- Pacific Pioneer Broadcasters luncheon 
salute to Lassie series and to Bonita Granville Wrather, 
June Lockhart, Jan Clayton and others connected with 
the long- running radio and TV series. Sportsman 
Lodge, Studio City. Calif. 

May 19- 20- Public Radio in Mid America spring 
meeting. KCUR Kansas City will be host station. Hilton 
Plaza Inn, Kansas City, Mo. 

May 19 -20 -Radio Television News Directors Asso- 
ciation board meeting. Atlanta Hilton, Atlanta. 

May 21 -23- Washington State Association of Broad- 
casters spring meeting. Sheraton Spokane hotel, 
Spokane, Wash. 

May 21 -24 -Tenth annual Southern Educational 
Communications Association conference. WDCN -TV 
Nashville will be host. Opryland hotel, Nashville. 

May 22-23- Virginia Cable Television Association 
spring meeting, Technical sessions will be set up with 
cooperation of Society of Cable Television Engineers. 
Holiday Inn. Roanoke. Va. 

May 22- 24- Annual meeting of ABC -TV affiliates. 
Century Plaza hotel, Los Angeles. 

May 23- National Radio Broadcasters Association 
seminar on radio sales management techniques and 
promotion ideas. Atlanta Airport Hilton hotel, Atlanta. 

May 23 -Legal workshop on political advertising and 
commercial practices by National Association of 
Broadcasters. Red Coach Convention Center, Portland, 
Me. 

May 23.25 - Electro /78 international electronics 
show and convention, sporsored by New England and 
New York chapters of Institute for Electrical and 
Electronic Engineers and Electronic Representatives 
Association. Hynes auditorium and Sheraton -Boston 
hotel, Boston. 

May 26-27-Annual convention of UP! Broadcasters 
Association of Texas. Hilton Inn, Amarillo, Tex. 

May 26 -June 3- Eighth Prix Jeunesse International, 
an international television competition for children's 
and youth programs under the auspices of the Euro- 
pean Broadcast Union and UNESCO. Building of 
Bayerischer Rundfunk, Munich, Germany. 

May 29 -June 1-Canadian Cable Television Associ- 
ation 21st annual convention. Queen Elizabeth hotel. 
Montreal. 

June 
June 1 -3- Associated Press Broadcasters annual 
meeting. John Chancellor. NBC, will deliver keynote 
address. Speakers will include Ohio Governor James 
Rhodes. Stouffer's Twin Towers, Cincinnati. 

June 1 -3- International Idea Bank convention. 
Winston -Salem Hyatt House. Winston -Salem, N.C. In- 
formation: Bernard Mann, Mann Media, P.O. Box 2808, 
High Point, N.C. 27261. 

June 1-3-Iowa Broadcasters Association meeting. 
Roosevelt Royale hotel, Cedar Rapids. Iowa. 

June 1 -3 -Human resources workshop of Broadcast 
Financial Management Association. Sir Francis Drake, 
San Francisco. 

June 3- Georgia UPI Broadcasters Association 
meeting. Dunfey's Royal Coach, Atlanta. 

June 4 -B- National Association of Broadcasters 
third children's TV programing conference. Hyatt - 

Regency hotel. Washington. 

June 4- 7- Workshop on reporting of government 
and economy, jointly sponsored by National Associ- 
ation of Broadcasters, American Newspaper 
Publishers Association, National Newspaper Associ- 
ation and National Association of Manufacturers's 
Foundation for Economic Freedom. NAB headquar- 
ters, Washington. 

June 8 -NBC Radio Network regional affiliate meet- 
ing, Logan Airport Hilton hotel, Boston. 

June 6 -9 -Third Asian -Pacific television conference, 
sponsored by The Cultural and Social Centre for the 
Asian and Pacific Region, Seoul, Korea, with San 
Francisco State University as co -host. Satellite com- 
munications will be the theme. San Francisco State 
University, San Francisco. 

June 7 -NBC Radio Network regional affiliate meet- 
ing. Sheraton O'Hare motor hotel, Chicago. 

June 7- Advertising Research Foundation midyear 
conference. Hyatt Regency O'Hare, Chicago. 

June 7- 10- Broadcasters Promotion Association 
23d annual seminar. Radisson St. Paul, SI. Paul. 

June 8- 10- Alabama Broadcasters Association 
spring convention. Gulf Park Resort. Gulf Shores, Ala. 

June 8- 10- Florida Cable Television Association 
annual convention. Dutch Inn at Lake Buena Vista, 
near Orlando, Fla. 

June 8- 10- Hawaiian Association of Broad- 
casters convention. Kauai Surf hotel, Kauai, Hawaii. 

June 8 -11- Mississippi Broadcasters Association 
annual convention. MBA board will meet June 8. 
Sheraton -Biloxi hotel. Biloxi, Miss. 

June 8 -11 - Combined meeting of Missouri Broad- 
casters Association and Kansas Association of Broad- 
casters. Marriott, Kansas City International Airport. 

June 11 -13- Montana Broadcasters Association 
annual convention. Fairmont Hot Springs Resort. south 
of Butte. Mont. 

June 11 -13 -New Jersey Broadcasters Association 
annual convention. Resorts International hotel, Atlantic 
City. 

June 11-14- Electronic Industries Association /Con - 

sumer Electronics Group 1978 International Summer 
Consumer Electronics Show. Chicago. 

June 12- 13- Fourth annual New York cable televi- 
sion technical seminar, presented by New York State 
Commission on Cable Television and State University 
of New York at Albany in cooperation with New York 
State Cable Television Association and Upstate New 
York chapter of Society of Cable Television Engineers. 
Empire State Plaza Convention Center, Albany, N.Y 

June 12- 14- National Association of Broadcasters 
meeting for presidents and executive directors of 
state broadcasters associations. Hyatt Regency hotel, 
Washington. 

June 13- Tennessee Association of Broadcasters 
congressional breakfast. Washington. 

June 13- 17- American Women in Radio and 
televisions 27th annual convention. Los Angeles 
Hilton, Los Angeles. 

June 14- Virginia Association of Broadcasters 
meeting. Mariner Resort Inn, Virginia Beach, Va. 

June 15 -18 -Oregon Association of Broadcasters 
spring conference. Salishan Lodge, Gleneden Beach, 
Ore. 

June 15 -17 -South Dakota Broadcasters Associ- 
ation meeting. Holiday Inn, Mitchell. S.D. 

June 16 -17- Broadcast Financial Management As- 
sociation /BCA quarterly board of directors meeting. 
Opryland hotel. Nashville. 

June 16 -18- Annual convention and awards ban- 
quet of Chesapeake AP Broadcasters Association. 
Hunt Valley Inn. Cockeysville, Md. 

June 17- 20- American Advertising Federation an- 
nual convention. St. Francis hotel, San Francisco. 

June 18-19-Oregon Cable Television Associ- 
ation annual meeting. Kahneeta Resort, Warm 
Springs, Ore. 

June 18- 20- Annual meeting of NBC -TV affiliates. 
New York Hilton, New York. 

June 19-23-Workshop on community broadcast- 
ing and public access, sponsored by Department of 
Communication Media, Bemidji State University. 
Bemidji, Minn. 

June 21 -23- Maryland -District of Columbia - 
Delaware Broadcasters Association meeting. Sheraton 
Fountainebleau Inn and Spa, Ocean City, Md. 

June 20 -22 -Armed Forces Communications and 
Electronics Association 32d annual convention. Sena- 
tor Harrison H. Schmidt (R- N.M.), member of Senate 
Communications Subcommittee, will deliver keynote 
luncheon speech. Sheraton Park hotel, Washington. 
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June 21- 23- National Broadcast Editorial Associ. 
ation, eighth annual convention. Mayflower hotel, 
Washington. 

June 21 -24- Florida Association of Broadcasters 
43rd annual convention. The Colony Beach 8 Tennis 
Resort, Longboat Key, Sarasota. Fla. 

June 22- 23- Broadcast Financial Management As- 
sociation/BCA quarterly board of directors meeting. 
Opryland hotel, Nashville. 

June 22 -24- Wyoming Association of Broadcasters 
annual convention. Holiday Inn, Cody, Wyo. 

June 23- 24- National meeting of Radio Televison 
News Directors Association of Canada. Bayshore Inn, 
Vancouver, B.C. Contact: Elmer Harris, VOCM St. 
Johns, Newfoundland A1B 3P5. 

June 24- 28- Georgia Association of Broadcasters 
convention. Speakers will include Dick Salant, presi- 
dent. CBS News; Win Elliot, CBS Sports. and Lillian 
Carter. Callaway Gardens, Ga. 

June 25 -26- Montana Cable Television Associ- 
ation annual meeting. Outlaw Inn, Kalispell, Mont. 

June 25- 28- Public Broadcasting Service's annual 
membership meeting. Fairmont hotel, Dallas. 

June 25- 30- National Association of Broadcasters 
joint board meeting, together with board of Canadian 
Association of Broadcasters. Hotel Toronto, Toronto. 

July 
July 5-FCC's new date for comments in its inqu- 

iry into the fairness doctrine and the public-interest 
standards of the Communications Act. Old date was 
May 3. Replies are due Aug. 4 (BC Docket 78 -60). 
FCC. Washington. 

July 6 -9- National Federation of Local Cable Pro- 
grammers convention, jointly sponsored by The Uni- 
versity of Wisconin- Extension Communications Pro- 
gram Unit. Event will be partly funded by National En- 
dowment for the Arts. University Bay Center, 1950 
Willow Drive, Madison, Wis. Information: Carol Brown 
Eilber, (606) 262 -3566. 

July 9 -12 -New England Cable Television Associ- 
ation convention. Wentworth by the Sea, Portsmouth. 
N.H. 

July 12 -16- Combined Colorado Broadcasters As. 
sociation /Rocky Mountain Broadcasters Association 
meeting. Manor Vail, Colo. 

July 15- 18- Television Programmers Conference 
22nd annual meeting. Hyatt Regency hotel, Nashville. 
Information: A.C. Wimberly, KMCC(TV) Lubbock, Tex. 

July 16 -18- California Broadcasters Association 
midsummer meeting. Del Monte Hyatt House, Mon- 
terey, Calif. 

July 16 -19- National Association of Farm Broad- 
casters summer meeting. Fairmont hotel, San Fran- 
cisco. 

July 16 -19 -New York State Broadcasters Associ- 
ation 17th annual executive conference. Gideon Put- 
nam hotel, Saratoga Springs. N.Y. 

July 18 -28- Eleventh management development 
seminar sponsored by National Association of Broad- 
casters. Harvard Business School, Boston. Information: 
Ron Irion, director of broadcast management, NAB. 
Washington. 

August 
Aug. 10 -11- Arkansas Broadcasters Association 
summer convention. Inn of the Ozarks Motel and Con- 
vention Center. Eureka Springs, Ark. 

Aug. 17 -20 -Idaho State Broadcasters Association 
summer convention. Northshore, Coeur d'Alene, Idaho. 

Aug. 20- 23- National Association of Broadcasters 
radio programing conference. Hyatt Regency hotel, 
Chicago. 

Aug. 24 -25 -Third annual Chicano Film Festival, 
project of Centre Video of Oblate College of the South- 
west Entries must be received by July 15. Theatre for 
the Performing Arts and the La Mansion motor hotel, 
San Antonio, Tex. Inquiries: 285 Oblate Drive, San An- 
tonio 78216. 

Aug. 25- Tennessee Association of Broadcasters 



Announcing the newest in video freedom: 

allyouwantina 1"VTR 

backed by total support 

from RCA. 
Now you can have complete 
freedom from worry about 
helical -scan VTR support. 
That's because your invest- 
ment in the new RCA TH -100 
1" VTR is protected by RCA. 
That protection means 24 -hour 
parts replacement. Emer- 
gency service. TechAlert, for 
help as close as your phone 
at any time -day or night. 
Training support. Service 
manuals. You can be sure 
that RCA support is there, 
wherever your RCA 
equipment operates. 

Quality to start with. 
The new TH -100 is yours in 
the new SMPTE Type C 

non -segmented helical format. 
It's available in three studio 
configurations -rack, console 
or T -cart. A small, light- 
weight, rugged portable -the 
TH -50 -is available for field 
production. All models deliver 
the picture and audio quality 
you need for professional 
results. 

Among the many TH -100 
features are two high quality 
program audio channels for 
stereo /bilingual use; complete 
recording /playback of video 
and vertical blanking interval; 
one cue /SMPTE time code 

ncn 

TH -100. Part of the 
new video freedom. 

channel; automatic color 
framing; five servos for 
optimum tape handling; two 
Flexible tape timers; plus 
much, much more. 

The TH -100 offers eco- 
nomical first cost, economical 
head cost, and tape economy, 
too. 

Simplified edit control. 
One bi- directional search 
knob gives you forward and 
reverse editing control, with 
selectable shuttle speeds up 
to 60 times normal. You get 
a color picture to 7 times 
normal, a recognizable picture 
at full speed when used with 
the TBC -100 time base 
corrector. For more video 
freedom, you can manually 
jog frame -by- frame -again, 
with a color picture. 

Video freedom is 
everything you need for 
quality television. 
RCA offers a brilliant array of 
VTRs, cameras, mobile units, 
antennas and transmitters. 
For more facts about any 
RCA equipment, including 
the TH -100, just contact your 
RCA Representative, or write 
us. RCA Broadcast Systems, 
Building 2 -2, Camden, NJ 
08102. 



regional license renewal seminar. Hilton Airport Inn. 
Nashville. 

Aug. 27- 29- Illinois Broadcasters Association an- 
nual convention. Continental Regency hotel. Peoria, Ill. 

September 
Sept. 8- 10- National conference of Information 
Film Producers of America. Manor Vail Lodge, Vail. 
Colo. 

Sept. 10 -12- Louisiana Association of Broad- 
casters fall convention. Royal Sonesta hotel. New 
Orleans. 

Sept. 12- 14- Wescon /78 electronics show and con- 
vention. Convention Center, Los Angeles. 

Sept. 13 -16- Michigan Association of Broadcasters 
meeting. Hidden Valley, Mich. 

Sept. 14 -17- Federal Communications Bar Associ- 
ation's annual seminar. Homestead, Hot Springs. Va. 

Sept. 15- Deadline for entries in 13th annual 
Gabriel Awards competition, sponsored by UNDA- 
USA, Catholic association for broadcasters and allied 
communicators. Material initially aired in the year prior 
to June 30, 1978, and which treats issues concerning 
human values will be eligible. Information: J. Jerome 
Lackamp, Gabriel Awards. Catholic Radio -TV Center, 
1027 Superior Avenue, Room 630, Cleveland 44114: 
(216) 579 -1633. 

Sept. 15- 18- Annual meeting of Public Radio in 
Mid America. WHA(AM) Madison, Wis., will be host 
station. Wisconsin campus, Madison. 

Sept, 17- 19- Nebraska Broadcasters Association 
annual convention. Kearney. Neb. 

Sept. 17- 20- Broadcast Financial Management As- 
sociation's 18th annual conference. Dunes hotel and 
country club, Las Vegas. 

Sept. 17 -20- National Radio Broadcasters Associ- 
ation annual convention. Hyatt Regency Embarcadero 
hotel. San Francisco. 

Sept. 20.22 -Radio Ibleuision News Directors As- 
sociation international conference. Atlanta Hilton hotel, 
Atlanta. 

Sept. 22- 24- American Radio Relay League's 24th 
national convention. Town and Country Convention 
Center, San Diego. Contact: San Diego County 
Amateur Radio Council, P.O. Box 82642. 

Sept. 22 -24 -Maine Association of Broadcasters 
meeting. Samoset Rockport, Me. 

Sept. 24 -28 -CBS Radio Affiliates board of direc- 
tors meeting. Arizona Biltmore hotel, Phoenix. 

Sept. 25 -27- Council of Better Business Bureaus 
annual assembly. St. Francis hotel, San Francisco. 

Sept. 25- 29- Seventh International Broadcasting 
Convention, sponsored by Electronic Engineering As- 
sociation, Institution of Electrical Engineers, Institute 
of Electrical and Electronics Engineers, Institution of 
Electronic and Radio Engineers, Royal Television 
Society and Society of Motion Picture and Television 
Engineers. Wembley Conference Center, London. 

Where Things Stand 
An every- first -Monday status report on the unfinished business of electronic communications. 

Copyright 1978 Broadcasting Publications Inc. May be quoted 
with credit. 

Advertising Legislation. Pending in congres- 
sional conference committee is energy legis- 
lation, House version of which has provision 
prohibiting electric and natural gas utilities 
from passing on to consumers costs of institu- 
tional, promotional and political ads. There is 
no such provision in Senate version. So far, ten- 
tative agreement has been reached on electric 
utilities issue, to effect that federal government 
will leave utilities advertising regulation in 
states' hands. But natural gas utilities issue is 
tied up with larger controversy over regulation 
of natural gas prices, which threatens to block 
legislation altogether. Broadcasters have op- 
posed advertising provision for fear it would 
discourage utilities from advertising on radio 
and TV. Senator James Abourezk's (D -S.D.) 
Subcommittee on Administrative Practice and 
Procedure has subpoenaed documents from 
major oil companies and their ad agencies as 
part of investigation into federal regulation of 
corporate image advertising (BROADCASTING, 

April 27). 

All- channel radio. Representative John 
Breckinridge's (D -Ky.) House Small Business 
subcommittee last year held antitrust inquiry 
into allegations that auto manufacturers are 
overpricing FM radio sets (BROADCASTING, Sept. 
26, 1977). Those charges were not substan- 
tially supported in Booz -Allen research spon- 
sored by National Association of Broadcasters 
and Corporation for Public Broadcasting 
(BROADCASTING, Dec. 19, 1977). Stymied by in- 
ability to get auto makers to testify about their 
pricing practices, Breckinridge subcommittee 
plans no more hearings, will instead draft re- 
port of its findings and probably let it go at that, 
subcommittee workers say. House Com- 
munications Subcommittee Chairman Lionel 
Van Deerlin (D- Calif.) has said he will pick up 
ball, however, treating issue in his subcommit- 
tee's rewrite of Communications Act. There is 
currently bill pending in House by Joseph Ad- 
dabbo (D-N.Y.) to require all radio sets to be 

equipped with both AM and FM bands. 

AM stereo. National AM Stereophonic Radio 
Committee (NAMSRC), in comments filed 
earlier this year with FCC regarding proposed 
systems for AM stereo broadcasting, con- 
cluded that systems it tested- Magnavox, 
Motorola and Belar Corp. -all worked and 
differences among them were "consequence 
of proponents' system- design philosophy." 
NAMSRC -made up of representatives of Na- 
tional Association of Broadcasters, National 
Association of Radio Broadcasters, Electronic 
Industries Association, Institute of Electrical 
and Electronics Engineers -and other broad- 
cast groups, public, equipment manufacturers 
and auto makers were overwhelmingly in favor 
of idea in general (BROADCASTING, Jan. 9). At 
NAB convention workshop, industry people 
were predicting FCC decision on AM stereo 
system by beginning of next year (BROADCAST- 
ING, April 17). 

Antitrust /networks. Justice Department, 
which originally filed suit against ABC, CBS 
and NBC in 1972 for alleged monopoly prac- 
tices, has reached out -of -court settlement with 
NBC, and that agreement has been approved 
by presiding judge in case (BROADCASTING, Dec. 
5, 1977). Agreement imposes number of 
restrictions on NBC in programing area, but 
some of those restrictions are not effective 
unless other two networks also agree to them. 
ABC and CBS, however, are fighting on; Justice 
has asked court to consolidate cases and pro- 
posed agenda that calls for trial beginning next 
Oct. 16 (BROADCASTING, Nov. 28, 1977). CBS and 
ABC have asked court to dismiss suits (BROAD- 

CASTING, April 3). 

AT&T rates. FCC late last year rejected in- 
creased AT &T charges for occasional net- 
works, contending that Bell did not sufficiently 
justify increases and did not follow procedures 
laid down by commission in earlier proceeding 
for allocating costs among AT &T services. Ex- 
isting tariff has been designated for hearing, 
after which commission could prescribe rates. 
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FCC's rejection of occasional use tariff, how- 
ever, is seen by some as legally risky and corn - 
mission's order rejecting rates, which was 
issued only last month, reflects that view as it 
attempts to plug every loophole in decision 
(BROADCASTING, April 10). 

Automatic transmission systems. FCC has 
allowed automatic transmission service for 
nondirectional AM and FM stations (BROADCAST- 
ING, Jan. 3, 1977). Commission expects to per- 
mit ATS at AM directional and TV stations by 
spring. 

Bell bill. So- called "Bell bill;' named after its 
chief supporter, AT &T, to limit competition in 
business communications field, is currently 
being considered in context of House Com- 
munications Subcommittee's rewrite of Com- 
munications Act. Association of Independent 
Television Stations and National Cable Televi- 
sion Association have opposed it (BROADCAST- 
ING, April 18, 1977), arguing it would bestow 
unconscionable monopoly on telephone com- 
panies, could drive specialized common car- 
riers they now use out of business. On related 
subject, House Communications Subcommit- 
tee Chairman Lionel Van Deerlin (D- Calif.) has 
suggested FCC cable /common carrier 
crossownership rules barring telephone com- 
panies from providing broadband video ser- 
vices should be eliminated for rural areas, if 
not altogether (BROADCASTING, Feb. 20). 

Broadcasting In Congress. Following House 
vote last year to open chamber to live daily 
broadcast coverage, House Rules Committee 
has recommended that rather than allow pool 
of commercial and public broadcasting net- 
works to run system, House should set it up 
and work broadcast controls itself. Recommen- 
dation accords with wishes of Speaker Thomas 
P. O'Neill Jr. (D- Mass.), who has final authority 
in matter, but he says he will put it to vote of full 
House at some point. Under Rules Committee 
recommendation, broadcast feed of proceed- 
ings would be available to all TV and radio sta- 
tions after experimental period, length of which 
is unspecified. Speaker O'Neill says it won't be 
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before end of this year. In Senate, meantime, 
there has been no action on similar proposals 
for live broadcast coverage, but that body took 
unprecedented step of letting radio in to cover 
its debate on Panama Canal treaties. National 
Public Radio has carried large portions of that 
event live (BROADCASTING. Feb. 13 et seq). 

Cable economic inquiry. FCC has opened 
investigation into economic relationship be- 
tween cable television and over -air television. 
Its purpose, commission says, is to provide fac- 
tual information where "intuition" has been 
used in assessing cable television's likely im- 
pact on local television stations. Comments 
were filed March 15 (BROADCASTING, March 20). 
On Capitol Hill, meanwhile, Senate Com- 
munications Subcommittee Chairman Ernest 
Hollings (D -S.C.) has announced his panel will 
begin work this year "on major legislation de- 
signed to give cable legislative mandate "; Na- 
tional Cable Television Association and ABC 
have offered possible versions (BROADCASTING, 
March 6). 

CBS /tennis matches. Network, under FCC 
threat of short -term license renewals for one or 
more of its O &O's because of wrongly pro- 
moted "winner- take -all" Heavyweight Cham- 
pionship of Tennis matches, has apologized to 
public in televised statement by CBS President 
Gene Jankowski (BROADCASTING, April 10). Net- 
work has also filed statement with commission 
contending it has made up for transgressions 
and that errors must be placed in context of 
CBS's long -time broadcasting service (BROAD- 

CASTING, April 24). Commission now must act 
on that issue and related one concerning im- 
proper sponsorship identification. 

Carter use of broadcasting. President has 
held 30 televised press conferences since 
assuming office, close to promise he made to 
hold them twice monthly. He has also made 
unprecedented radio -TV appearances in for- 
mats ranging from CBS Radio call -in show to 
"fireside chat" on energy last winter and one in 
February on Panama Canal to year -end inter- 
view with representatives of four national TV 
networks. 

Children's advertising. Federal Trade Com- 
mission staff has proposed that commission 
ban advertising on television to children under 
age 8, prohibit ads for highiy sugared products 
and require counteradvertising for sugared 
product spots that are permitted. Commission 
then voted to institute rulemaking inquiry on 
those proposals, and reaction from industry 
was immediate (BROADCASTING, March 13). Pro- 
posed rule was published in Federal Register 
April 27; comments, therefore, will be due 135 
days later -Sept. 9). 

Action for Children's Television, which got 
whole ball rolling with petition to FTC, has also 
gone to FCC with petition urging end of TV ads 
for children (BROADCASTING, Feb. 27). 

Closed captioning. FCC has adopted order 
opening door to system of closed captioning of 
television programs for benefit of hearing im- 
paired. (Closed captioning involves transmis- 
sion of TV signal on line 21, field 1, and avail- 
able half of line 21, field 2, of television blank- 
ing interval for captions that are visible only to 
those with decoding equipment.) President 
Carter wrote commercial networks last Febru- 
ary, urging them to make use of system. How- 
ever, only ABC offered positive response. CBS 
and NBC were at best tentative in their answer. 
Technical and cost problems are cited as 

obstacles to use of closed captioning system. 
However, administration is not giving up. Offi- 
cials of Department of Health, Education and 
Welfare have met separately with each of net- 
works, producers and advertisers in ongoing 
discussion of problems. 

Commercial practices at noncommercial 
stations. FCC has started inquiry that will ex- 
amine whether public stations are stepping too 
far into realm of commerce. Last round of com- 
ments in this proceeding was filed last sum- 
mer (BROADCASTING, July 25, 1977). 

Communications Act rewrite. House Com- 
munications Subcommittee staff is currently 
working on draft of rewrite of Communications 
Act of 1934, to be introduced on or before June 
1 by subcommittee Chairman Lionel Van 
Deerlin (D- Calif.), ranking Republican Lou Frey 
(R -Fla.) and possibly other subcommittee 
members. Meetings have been held to get sub- 
committee members' suggestions for legis- 
lation (BROADCASTING, March 13) and at least 
one more, on broadcasting and cable issues, is 
expected to be called. After bill is introduced, 
there will be more hearings. Broadcasters, 
represented by National Association of Broad- 
casters and subcommittee's hand -picked 
rewrite advisory committee, have maintained 
steadfast opposition to project, but have 
agreed to lower their guns until after they see 
first draft. How long it will take to get bill 
through subcommittee, full Commerce Com- 
mittee and House -if it can be moved at all -is 
anybody's guess. So is what it will say. Chair- 
man Van Deerlin knows what he wants to ac- 
complish, however (BROADCASTING, Dec. 5, 
1977): (1) to promote more diversity of broad- 
cast service; (2) to provide incentives for more 
efficient use of spectrum, including, possibly, 
fee for spectrum use; (3) to remove barriers to 
news communications technologies, and (4) to 
assure access of diverse viewpoints to media. 

Crossownershlp (newspaper -broadcast). 
Supreme Court heard oral arguments Jan. 16 
on question of whether FCC should permit 
common ownership of broadcast stations and 
newspapers in same market (BROADCASTING, 
Jan. 23). It is possible, however, that 
crossownership case will finally be resolved 
not by Supreme Court but by Congress. Legis- 
lation (H.R. 5577) has been introduced by Rep- 
resentative Samuel Devine (R -Ohio) to prohibit 
FCC from considering newspaper crossowner- 
ship in broadcast license proceedings and bar 
divestiture of crossowned media. And, to some 
extent, events are overtaking courts and Con- 
gress. Actions threatening existence of 
crossowned media have been followed by 
quickening trend to dissolve crossowned 
media holdings. Last year, eight transfers or 
assignments of licenses involving crossowned 
stations were announced (BROADCASTING, Dec. 
12, 1977); two, however -swap of 
Multimedia's wFBC -Tv Greenville, S.C., for Mc- 
Clatchy Newspapers' KovR(TV) Stockton, Calif., 
and of WJLA -TV Washington for KOCO -TV 
Oklahoma City plus preferred stock -have 
been called off (BROADCASTING, March 20, 27). 

Crossownershlp (television broadcast- 
ing -cable television). FCC has amended its 
rules to require divestiture for CATV system co- 
owned with TV station that is only commercial 
station to place city -grade contour over cable 
community (BROADCASTING, March 8, 1976). Na- 
tional Citizens Committee for Broadcasting is 
seeking appeals court review, arguing rule 
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should be broader. Two system owners in- 
volved are appealing on appropriate grounds 
(BROADCASTING, April 26, 1976). Court is holding 
Citizens' petition for summary judgment pend- 
ing Supreme Court's disposition of petition for 
review in broadcast- newspaper crossowner- 
ship case (BROADCASTING, April 25, 1977). Pend- 
ing before appeals court are petitions by three 
crossowners for stay of deadline for divestiture. 

EEO. One rulemaking proposal left over from 
administration of former FCC Chairman 
Richard E. Wiley which commission under 
Charles D. Ferris will resolve involves equal 
employment opportunity rules for cable televi- 
sion systems. Supreme Court, in decision in- 
volving Federal Power Commission and its 
role -or lack of one -in EEO matters, ap- 
peared to cast doubt on FCC authority to im- 
pose EEO rules on cable systems. Or so FCC 
general counsel's office under Chairman Wiley 
had felt. Whether new general counsel will feel 
the same, after reviewing comments that have 
been filed in proceeding, remains to be seen. 
In broadcast EEO area, comments were filed 
last week on proposal to amend form 395, 
commission's annual employment reporting 
form, to reflect more accurately job positions in 
industry (see story, page 48). As for FCC's in- 
ternal EEO: it's poor, according to report by 
Citizens Communications Center, which con- 
tended that top jobs are held by white males 
(BROADCASTING, April 3). 

Family viewing. Judge Warren Ferguson of 
U.S. District Court in Los Angeles has ruled that 
family- viewing self -regulatory concept is un- 
constitutional (BROADCASTING, Nov. 8, 1976) and 
National Association of Broadcasters could not 
enforce concept, which was embodied in its 
television code. ABC, CBS and FCC are ap- 
pealing basic decision; NBC is fighting only 
liability for damages to Tandem Productions, 
one of plaintiffs in suit against family viewing. 
Briefs have been filed in those appeals with 
U.S. Court of Appeals for Ninth Circuit (BROAD- 
CASTING, July 4, 1977). In light of court decision, 
NAB dropped its policy of mandatory subscrip- 
tion to TV code, and rewrote code to prohibit 
broadcast of material that subscribers "deter- 
mine to be obscene, profane or indecent" 
(BROADCASTING, Sept. 19, 1977). 

FCC fees. Commission has embarked on 
effort to determine how much of $163 million 
in fees it received between 1970 and 1976 
was collected illegally and to make necessary 
refunds. It is also undertaking task of develop- 
ing another fee schedule to replace schedules 
overturned by courts. Under plan presented to 
commission by staff (BROADCASTING, 
Jan. 16), agency would begin making refunds 
in July. Broadcasters' share of fees paid to FCC 
is estimated at $47.5 million. Still pending 
before U.S. Court of Claims is request by some 
90 parties, including broadcasters, for refund 
of fees. 

FM quadraphonic. National Quadraphonic 
Radio Committee (NQRC) was formed in 1972 
by industry groups. It submitted its conclusions 
to FCC in 1975, and commission has con- 
ducted tests at its laboratory division since 
then. FCC issued notice of inquiry in June 
1977 to study merits of various quadraphonic 
techniques. Comments were filed late last year 
(BROADCASTING, Dec. 19, 1977). 

Format changes. FCC has concluded inquiry 
to determine whether it can or should be in- 
volved in regulating program formats with 
order concluding that it can't and shouldn't 



(BROADCASTING, Aug. 2, 1976). Commission said 
determination should be left to discretion of 
licensee and to regulation of marketplace. This 
was contrary to several previous appeals court 
decisions, and expectation is that Supreme 
Court will ultimately decide issue. Several 
citizen groups are appealing commission's 
position (BROADCASTING. Sept. 13, 1976). 

Indecency. Supreme Court has agreed to 
review appeals court decision that overturned 
FCC declaratory ruling that broadcast of 
George Carlin "seven dirty words" comedy 
routine by WBAI(FM) New York was indecent 
(BROADCASTING, Jan. 16). Broadcast establish- 
ment is supporting nonconformist station in 
briefs filed (BROADCASTING, April 3) and in oral 
arguments at high court (BROADCASTING, April 
24). 

At same time, commission. which brought 
appeal in WBAI case. has asked U.S. Court of 
Appeals in Washington to remand case involv- 
ing agency's "clarification" of rules regarding 
cable and obscenity (BROADCASTING, July 25, 
1977). Court has complied, but status of rule is 
uncertain since U.S. Court of Appeals, in case 
involving cable access rules, has held com- 
mission lacks authority to adopt obscenity 
rules for cable (BROADCASTING, March 6). 

License renewal legislation. Bills to 
lengthen broadcast license terms and make 
licensees more secure against challenges 
have been relegated to back burner in Con- 
gress, which came close to passing measure 
in 1974. Senate Communications Subcommit- 
tee continues to exhibit little interest in sub- 
ject. House Communications Subcommit- 
tee Chairman Lionel Van Deerlin (0- Calif.) has 
proposed lengthening radio licenses to as 
much as 10 years in his subcommittee's 
rewrite of Communications Act (BROADCASTING, 

Oct. 17, 1977). But House subcommittee will 
not take time away from rewrite to give sepa- 
rate consideration to bills such as that of sub- 
committee ranking Republican Lou Frey (Fla.), 
which would lengthen radio and TV license 
terms to five years, exempt radio licensees 
from community ascertainment requirements, 
and cut down on license renewal -related 
paperwork (BROADCASTING, Feb. 28, 1977). 
Among renewal bills pending in Senate is mea- 
sure by Commerce Committee ranking Repub- 
lican James Pearson (Kan.) to lengthen license 
term to five years and require FCC to renew 
license if station's programing is responsive to 
the community and if operation of the 
licensee's station in previous term has been 
without "serious deficiencies:' 

Minority ownership. Carter administration 
has announced wide- ranging push to increase 
participation of minorities in broadcast and ca- 
ble ownership (BROADCASTING, Feb. 6). Com- 
ments have been filed with FCC (BROADCASTING, 

April 24). FCC already has begun inquiry into 
possibility of rule that would require 45 days' 
advance public notification of planned station 
sale. Proposal is held out as means of fostering 
increased minority participation in broadcast 
ownership. Comments in that proceeding were 
filed in fall (BROADCASTING, Nov. 7, 1977). Na- 
tional Association of Broadcasters, meanwhile, 
advanced its own proposal by filing petition 
with commission for declaratory ruling that 
would provide for tax certificates to licensees 
that sell stations to minorities or minority con- 
trolled enterprises. (BROADCASTING, Sept. 5, 

1977). And Small Business Administration has 
changed its policy to allow for loans for 
purchase of broadcast stations and cable 

systems, also seen as means of boosting 
minority ownership. Representative (and 
broadcaster) Cecil Heftel (D- Hawaii) has in- 
troduced legislation to allow SBA to exceed its 
$500,000 limit in loans to minority interests for 
purchase of broadcast or cable properties. Bill 
also incorporates NAB's tax -certificate pro- 
posal (BROADCASTING, Dec. 5. 1977). And, NAB 
and National Radio Broadcasters Association 
have also taken initiatives in this area, NRBA 
establishing program for members to help 
minorities learn station operation, NAB setting 
up task force to find funds to back new 
minority broadcast enterprises. NAB task force 
has met and formed two subcommittees, one 
for support services, one for funding (BROAD- 

CASTING, April 3). 

Network exclusivity on cable. FCC order 
substituting 35- and 55 -mile zones for signal 
contours as basis of protecting television sta- 
tions has been affirmed by U.S. Court of Ap- 
peals in Washington (BROADCASTING, March 21, 
1977). Appeals had been filed by CBS, NBC 
and ABC television affiliates associations, Na- 
tional Association of Broadcasters and number 
of individual broadcasters. Commission has 
denied petitions for reconsideration of order. 
Commission has also begun inquiry to deter- 
mine purpose, desirability and effect of ex- 
clusivity rules in light of adoption of copyright 
law including limited cable liability (BROADCAST. 

ING. Nov. 8, 1976). 

Network Inquiry. FCC's network inquiry is 

back on track after being derailed last summer 
when Senator Ernest Hollings (D- S.C.), chair- 
man of Communications Subcommittee and of 
appropriations subcommittee, blocked transfer 
of FCC funds necessary to finance project. He 
wanted inquiry to be conducted by new Demo- 
cratic chairman of commission. That chairman, 
Charles Ferris, has selected co- directors of 
staff for inquiry (BROADCASTING, Feb. 20), and 
they will sign on full time in June. Inquiry is in 

response to petition by Westinghouse Broad- 
casting seeking examination of network- affili - 
ate relationships. 

Network standings. Prime time ratings 
averages, Sept. 5, 1977 -April 23. 1978: ABC 
20.5, CBS 18.6, NBC 18.0. 

NTIA. Executive order creating new National 
Telecommunications and Information Adminis- 
tration has been signed by President Carter 
(BROADCASTING, April 3). Positioned in Depart- 
ment of Commerce, it will be headed by assis- 
tant secretary; Henry Geller. one -time general 
counsel of FCC and noted for progressive - 

liberal approach to communications regula- 
tion, has been nominated to post. Hearings on 
nomination, before Senate Commerce Com- 
mittee, have been held (BROADCASTING, April 17). 

New agency is taking over functions and 
responsibilities of White House's Office of 
Telecommunications Policy and Department of 
Commerce's Office of Telecommunications; 
it's expected to employ 300 persons, have an- 
nual budget of $12 million. 

Operator licensing. Comments were filed in 

January in FCC rulemaking looking to drop re- 
quirement for tests for what are now third -class 
radio operator licenses (BROADCASTING, Jan. 9). 
Rulemaking proposal also calls for dual 
license structure -one series for routine 
operation and one for maintenance of various 
classes of radio stations -for retitling of 
licenses and for new class of license for opera- 
tion of television transmitters. 
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Pay cable; pay TV. U.S. Court of Appeals in 

Washington has overturned FCC rules de- 
signed to protect broadcasters against siphon- 
ing of sports and movie programing (BROAD- 

CASTING, March 28, 1977) and Supreme Court 
has refused FCC request for review. FCC's au- 
thority to pre -empt pay -cable rate regulation 
has been upheld by U.S. Court of Appeals in 

New York (BROADCASTING, April 10). As industry, 
pay cable reached 1.2 million subscribers on 
440 systems in 1977. Pay subscribers repre- 
sent about 15% of cable universe and produce 
S9 million in revenues monthly. There are two 
over -air pay TV stations currently telecasting: 
WTVG(TV) Newark, N.J., and wesc -TV Corona, 
Calif. 

Payola. FCC investigation into pay -offs to sta- 
tion disk jockeys is currently behind closed 
doors after commission last year held open 
hearings into allegations of payola in Washing- 
ton (BROADCASTING, Feb. 21, 1977). Commission 
says it is looking into similar charges in other 
cities. In unrelated case, Nat Tarnapol and 
three other Brunswick Record executives won 
reversal of federal convictions on multicount 
payola charges. U.S. Appeals Court in Philadel- 
phia has remanded case to district court, how- 
ever, for new trial on count relating to alleged 
payola (BROADCASTING, Aug. 29, 1977). 

Performer royalties. Representative Robert 
Kastenmeier's (D -Wis.) Judiciary Subcommit- 
tee on Courts, Civil Liberties and the Adminis- 
tration of Justice has held hearing in Los 
Angeles on Representative George 
Danielson's (D- Calif.) legislation to create per- 
former royalties, which broadcasters and other 
users of recorded music would have to pay 
record performers and manufacturers (BROAD- 

CASTING, April 3). Another is expected to be 
scheduled later to receive testimony of 
Register of Copyrights Barbara Ringer, who 
recommended that Congress pass Repre- 
sentative Danielson's bill (BROADCASTING. 

March 26). 

TV violence and sex. Following hearings 
before Senate Communications Subcommittee 
and report by House Communications Sub- 
committee on TV violence last year, there is no 

perceptible movement in Congress on issue of 
televised violence. But controversy, which 
seems to be shifting from violence to sex on 
TV, is still heated in private sector, where most 
outspoken agitator for more family programing 
is national Parent Teachers Association. PTA 

has produced program rating guide scoring 
prime -time programing offensive to children 
and has announced a new program to create a 

school curriculum for teaching young people 
how to watch television critically. Association 
has received $30,000 contribution for project 
from CBS and has recruited Gene Jankowski, 
president of CBS /Broadcast Group, to help 
raise more. Meanwhile, University of Pennsyl- 
vania's George Gerbner's annual TV violence 
"index" found declining amounts of hard -ac- 
tion programing (BROADCASTING, April 3). 

UHF. FCC's May 1975 notice of inquiry on UHF 
taboos to determine whether restriction on 
proximity of stations could be reduced is still 
outstanding (BROADCASTING, June 2, 1975). 
Commission has established task force to 
draft master plan for use of UHF spectrum 
(BROADCASTING. March 14, 1977). Task force has 
reported to commission that land- mobile pres- 
sure for UHF spectrum space can be eased 
technologically (BROADCASTING, Feb. 6). Na- 
tional UHF Broadcasters Association has held 
first membership meeting (BROADCASTING, 



March 18, 1977). Texas Instruments has 
delivered prototype receiver, built under FCC 
contract, which is aimed at overcoming UHF 
taboos (BROADCASTING, Feb. 20). Commission 
will hold panel discussions May 10 to discuss 
potential for lowering UHF noise level (BROAD- 
CASTING, April 10). 

VHF drop -Ins. This FCC proceeding, of 
several years' standing, looks to short- spaced 
TV assignments in four markets and antici- 
pates possibilities of further rulemakings for 
drop -ins in other markets (BROADCASTING, March 
14, 1977). Comments, most of them negative 
from broadcasters, were filed with commission 
late last year (BROADCASTING, Dec. 19, 1977). 

WARC. U.S. and 152 other member nations of 
International Telecommunication Union are in 

what technicians and officials involved regard 
as homestretch in developing national posi- 
tions to present to World Administrative Radio 
Conference in 1979. WARC '79 international 
spectrum allocations are expected to remain 
in place for 20 years. Conference, which is 
scheduled to run for 10 weeks, does not start 
until Sept. 24, 1979, but each nation's pro- 
posals are due to be submitted to ITU by next 
January. Preliminary work has been under way 
for several years. FCC, for instance, already 
has issued eight notices of inquiry in connec- 
tion with its responsibility to help prepare U.S. 
position in cooperation with new National 
Telecommunications and Information Agency. 
Named to head U.S. delegation is former FCC 
commissioner, Glen Robinson (BROADCASTING, 

Jan. 23). 

OpenMike® 
Just a test 
EDITOR: "Closed Circuit" in your April 17 
issue reported a problem in San Diego, 
stemming from station announcements 
urging listeners to fill in Arbitron radio di- 
aries. Reference was made to suggestions 
by Broadcast Rating Council officials that 
"it might be interesting to see what would 
happen if all stations in a market broadcast 
such a message an equal number of 
times." 

This report, undoubtedly, referred to 
discussions several years ago relative to 
how station announcements could be used 
to encourage a higher response rate with- 
out simultaneously producing a potential 
for biasing any one station's ratings. My 
tentative proposal then was to test a plan 
whereby in a local radio market: 

1. A series of commonly worded an- 
nouncements were made by all stations in 
the market. 

2. The announcements would be broad- 
cast by each station at precisely the same 
time on every station during the diary 
period. 

3. The number of announcements and 
the time schedule would be worked out by 
the stations in the market with the cooper- 
ation of the rating service. 

The suggestion was to test the pro- 
cedure in a single market -one so located 
geographically that outside stations have 
an insignificant audience share. Interest in 
the test was not forthcoming at the time 
and the idea only resurfaced when the re- 
cent San Diego situation arose. 

I would not want the impression created 
that such a plan has BRC endorsement for 
it does not. It was suggested for test pur- 
poses only to see if controlled announce- 
ments would have a measurable effect on 
diary cooperation without biasing any in- 
dividual station's ratings. - Hugh M. 
Beville Jr., executive director, Broadcast 
Rating Council, New York. 

Where to look 

EDITOR: I sat in on a radio EEO session at 

the recent National Association of Broad- 
casters convention and heard several 
broadcasters bemoan the lack of potential 
minority employes in or near their com- 
munities. 

I teach at a predominantly black institu- 
tion. Among my duties is searching out in- 
ternships for our journalism students. 

Consider this -students have home- 
towns. You may well have a resident of 
your community attending a distant uni- 
versity. This student is probably looking 
for a summer internship or a summer job. 
You can trace potential applicants through 
the counselors at your local high schools 
and community colleges. You can also 
contact institutions, such as ours, to see if 
they have someone who would fit your 
needs. 

Look into internships -they allow you 
and the minority student to get ac- 
quainted -with minimal obligation to 
either party.- Phillip O. Keirstead, associ- 
ate professor, broadcast journalism, 
Florida A &M University, Tallahassee. 

Stop the music? 

EDITOR: I've read with interest the con- 
tinuing arguments for and against the pro- 
posed performer royalty bill. It seems to 
me that there is a simple way to demon- 
strate the industry's position to the propo- 
nents of this bill, without alienating au- 
diences in the process. If radio stations 
across the country, for a period of one 
month, refused to add any new recordings 
to their playlists, but simply relied on 
music released prior to that month, it 
would bring the popular music industry to 
a standstill. Such action initiated by a 
handful of major- market top -40 stations 
might encourage the rest of the broadcast 
industry to follow suit. Perhaps that would 
impress upon the music industry the effect 
such a permanent embargo might have 
upon them if the bill were to become a 
reality. -John F. Schneider, district sales 
manager, McMartin Industries, Kirkland, 
Wish. 
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Now on the Air Across the Nation 

...a three -minute program that can open 
new sales horizons for you. 

on the 
issues 

with Larry Butler 
The Mutual Broadcasting System and the 
National Association of Manufacturers present 
"INSIGHT on the Issues," a daily, three- minute 
Mini -Feature that gives listeners both sides of 
complex economic and governmental policies 
being considered in Washington. 

It's excellent public affairs 
programming for stations, and 
"INSIGHT on the Issues" can 
open new sales avenues to 
stations in every market. 
Members of the NAM are 
spread throughout the 
country, and they're receptive 
to sponsoring "INSIGHT on 
the Issues" in markets of every 

size. It's a natural advertising vehicle for them; 
it's a money -maker for you. Mutual offers 
"INSIGHT on the Issues" at no cost.* 
Here are just a few of the advantages of carrying 
"INSIGHT on the Issues ": 

1) It's perfectly suited for news blocks in morning 
and afternoon drive times...and compatible for 
all station formats. 
2) It's a potential jumping off point for your local 
talk show. 
3) "INSIGHT on the Issues" qualifies as public 
affairs programming. 
4) "INSIGHT on the Issues" is brief (three 
minutes, including a one -minute local station 
commercial) and to the point. 

Larry Butler 

Mutual Radio, 
NAM and 

i/ \ I 
glow World Today with Jeffrey St. John 

can make money for your station. 

As part of Mutual Radio's late afternoon news 
program, "The World Today," award -winning 
author and reporter Jeffrey St. John presents 
"IMPACT of the World Today," a programming 
feature designed to relate economic and political 
issues directly to listeners' daily lives. 
Sponsored in part by the 
National Association of 
Manufacturers, "IMPACT of 
the World Today" deals with 
news events behind the 
headlines and how those 
events affect your listeners. 
Stations clearing "IMPACT of 
the World Today" create new 
sales opportunities, too. NAM Jeffrey St. John 

members throughout the country are aware of 
the organization's commitment to this Mutual 
News exclusive and are anxious to join in the 
sponsorship on a local level. 
Here's an opportunity to add a new dimension to 
afternoon drive time programming and increase 
sales, too, with Mutual's "IMPACT of the World 
Today." 
With consumer interest at an all -time high; with 
Americans growing more and more concerned 
about the economy, "IMPACT of the World 
Today" will be an excellent addition to your 
afternoon programming. 
For clearance information in your market, call or 
write Mutual Station Relations at 703/685 -2050. 

*Non-affiliates must interconnect to the nearest point of Mutual Network Service. 

U 
mutual broadcasting system 

Washington, D.C. World Headquarters 
1755 South Jefferson Davis Highway, Arlington, Va. 

(703) 685 -2050 



Monday 5 Memo, 
A broadcast advertising commentary from William Mackall, vice president /marketing, Straw Hat Restaurant Corp., Dublin, Calif. 

Trying with TV to 
stand out in a crowd 
The Straw Hat Restaurant Corp. could be- 
come a maverick in the fast -food industry. 
The Dublin, Calif., restaurant chain is 
bucking the trend toward look -alike televi- 
sion advertising and taking off at a gallop 
with a concept and coordinated campaign 
that are like no other. 

When Straw Hat gave its advertising 
agency, San Francisco -based Hoefer 
Dieterich + Brown, the assignment to 
abandon the conventional fast -food type 
of advertising and give it an entirely fresh 
approach, there were several immediate 
problems. 

Obviously fast -food advertising is in a 

rut. In most cases a competitor's name 
could be substituted in any fast -food com- 
mercial with no one the wiser. Straw Hat is 
also in the midst of a major remodeling 
project, with some restaurants converted, 
some not, thus compounding the identity 
problem. Finally, there was a challenge to 
create a concept that would implant the 
Straw Hat name and quality theme in the 
minds of viewers. 

A research segmentation study told us 
that most consumers saw all pizza adver- 
tising as relatively alike, all following a 

similar format - people eating in a 

restaurant with a light, snappy jingle play- 
ing in the background. By creating a com- 
pletely different advertising and marketing 
concept, we felt we would be giving Straw 
Hat new meaning, projecting it as a place 
you would think of as a fun place for lunch 
or dinner. 

We gave the agency the assignment to 
develop a campaign that would give people 
a reason to want to go to Straw Hat 
restaurants and set our advertising apart 
from the industry with top -of -mind aware- 
ness that we are unique. 

Television was chosen as the primary 
medium for several reasons. One, the 
competition is there. Two, television is 
especially suited to reach the target young - 
family audience Straw Hat is after. Three, 
the story Straw Hat has to tell is colorful 
and energetic -ideal for a visual medium. 

The winning campaign was based on a 

make -believe Italian legend Hoefer 
Dieterich + Brown developed, which rein- 
forced the type and nature of the product 
we serve. It is also indisputably tied to the 
Straw Hat name. 

According to the "legend," there is a 

mythical village in southern Italy called 
Pizza which during the Middle Ages es- 
tablished a reputation for a distinctive 
culinary creation that featured a special 
blend of cheeses transported in nets of 
straw. One day in 1936 the king of Italy, 
Ferdinand I, asked to sample the special 

William Mackall, vice president /marketing, 
Straw Hat Restaurant Corp. for the past 18 

months, has more than 20 years experience in 

executive marketing and advertising posts 
with franchising companies and large 
restaurant chains. He has worked for Gino's 
Inc. and Schick Service Inc., where he was 
national sales manager, and earlier he was a 

brand manager for Procter & Gamble. 

product of Pizza. 
The master baker of the small town tra- 

veled to the capital and baked his special 
pizza for the king, who was delighted 
beyond words. To show his appreciation, 
the king presented the baker with a wealth 
of treasures in a straw hat, which led to the 
creation of a secret "Society of the Straw 
Hat" (Societa del Capella di Paglia) and an 
annual parade and festival to celebrate the 
event, which legend has it still takes place 
in Pizza and culminates each year in the 
awarding of the straw hat to the best pizza 
baker in the village. 

Such is the basis for the 60- second and 
30- second TV spots that are the core of 
Straw Hat's exceptional new advertising 
effort. The campaign fits snugly into the 
national scope of the restaurant's ag- 
gressive marketing strategy for "New 
Generation," a concept currently being 
initiated that essentially revamps the 
restaurant chain's entire operation in line 
with a concentrated marketing study con- 
ducted over a two -year period. 

Production of the new campaign proved 
to be a complicated and time- consuming 
procedure requiring the coordination of 
crews from Straw Hat, Hoefer Dieterich + 
Brown and the production company, Bill 
Alton Films, New York, for a two -week 
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shoot in Italy aimed at recreating the pomp 
and ceremony inherent in the Straw Hat 
legend. 

The majority of the footage was shot in 
the tiny southern Italian villages of 
Ravello, Amalfi, Minori and Cetara, 
which served as the mythical village of 
Pizza. The legendary parade and awarding 
of the straw hat were staged with entire vil- 
lages enthusiastically joining in the spirit 
of the festivities. The results were genu- 
ine, exciting, and thrilling beyond our ex- 
pectations. 

One of the three principal spots, titled 
"The Society," features a solemn meeting 
of the secret society and focuses on the 
Hot Hat sandwich, an exclusive Straw Hat 
offering. Voice -over narrates: "Once a 

year in Pizza, Italy, they meet to dine on a 

special sandwich: the legendary Hot Hat. 
They swear never to reveal the recipe for 
this scrumptious roll of pizza dough baked 
around delicious fillings. For the Hot Hat 
sandwich is one of the society's most 
closely guarded secrets. And a true Hot 
Hat lunch can only be made by that secret 
group of master pizza bakers who wear the 
Straw Hat ?' 

Another spot highlights the parade that 
greets "the opening of the pizza season" 
in Pizza. As the parade sweeps by, voice - 
over explains that every year the town has 
a festival and a contest to choose the best 
pizza baker in the village, who is then 
awarded the coveted straw hat. As the win- 
ner wearing his Straw Hat passes by lifted 
high above the crowd, voice -over closes 
"So if there's a pizza maker in your town 
wearing this Straw Hat ... well, you get the 
point ?' 

The campaign rolled out in three flights 
that began on Feb. 20. The first phase con- 
tinued to break in 10 markets during 
February and March with heavy fringe and 
prime -time spot TV exposure. 

The California markets that were blitzed 
included Sacramento, San Diego, Chico/ 
Redding, Los Angeles, San Francisco, 
Fresno and Monterey /Salinas. Also in- 
cluded were Tucson, Ariz., and Reno and 
Las Vegas. 

The second flight occurred last month 
and included fringe and prime -time TV at 
sustaining levels. It was extensively pro- 
moted with an Italian festival and 
sweepstakes tie -in. The final flight of the 
campaign will occur in late spring. Some 
radio, newspaper and direct mail is being 
used to back the TV campaign. 

Straw Hat expects to see a 10% increase 
in sales within eight months as a result of 
its landmark Italian campaign. The con- 
cept and creative efforts were developed 
on a national level so that the campaign 
can be easily rolled out as Straw Hat ex- 
pands nationally. 
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Top of the Week 

Cable in 1978: 
about to break 
$1- billion barrier 
Industry heads for New Orleans 
riding a crest of regulatory 
good news and continued growth; 
Schmidt reflects on past victories, 
looks to battles of the future 

The fortunes of cable television, whose 
past course has more closely resembled a 

rollercoaster's than a rocket's, are on the 
upswing again. Looking ahead -as 
BROADCASTING did last week, on the eve 
of this year's 30th annual convention of 
the National Cable Television Associ- 
ation -one can see the prospect of cable's 
first billion- dollar year.* 

No wonder then, that Robert Schmidt 
is going to New Orleans so optimistic 
about the future: The recent past has been 
so good to him and to NCTA. 

In the government arena, cable's 
progress has been swift. The legislative 
and court victories have come as steadily 
as the steps in a fast march, beginning in 
1976 when the FCC rescinded its cable 
"leapfrogging" restrictions. That was 
followed by an appeals court decision early 
last year overturning the FCC's restric- 
tions on pay cable carriage of sports and 
movies. This year Congress passed a law 
establishing the FCC's and the states' au- 
thorities to oversee the reasonableness of 
rates charged to cable operators for pole 
attachments. And in another appeals court 
decision, the FCC's rules governing ca- 
ble's access channels have been 
challenged. 

There was another significant oc- 
currence that on its face would not seem to 
be in cable's favor -the passage in 1976 of 
a copyright law that made cable liable for 
the first time for the unauthorized use of 
copyrighted TV and radio programs. The 
programing that once came free now has to 
be paid for, although broadcasters would 
argue that cable operators were given sig- 
nificant discounts when Congress pro- 
vided compulsory licenses for them. 

The importance of the passage of 

'NCTA estimates that total cable industry revenues were S895 
million in 1977. Conservative estimates anticipate the industry 
will grow another le%. to 12% this year Icnhlé s annual growth 
has averaged over 14% since 19711, putting it comfortably over 
the SIbillion mark. Additional growth in the ray cable area - 
which contributed S144 million to last year's fortunes -may put 
the 1978 total even higher. 

copyright, Mr. Schmidt says, was that it 
gave recognition to cable for the first time 
as a member of the communications fra- 
ternity. The pole attachment bill, in turn, 
gave the industry some stability, he said. 
"No longer are we going to have to operate 
with hat in hand at the 
telephone and power 
companies." 

At the same time 
the industry was col- 
lecting those medals 
to pin to its vest, it was 
putting money in its 
pocket. In two years, 
industry revenues 
grew by about $100 
million, the number 
of systems grew by 
about 500 and the 
number of subscribers 
increased by about 
three million. Pay ca- 
ble grew from about 
600,000 subscribers to 
about 1.6 million ($144 million revenues). 

Interests with money to lend to cable 
have multiplied in the last two years and 
activities such as Time Inc.'s purchase of 
American Television & Communications 
Corp. (see story, page 63) indicate to Mr. 
Schmidt that companies in related indus- 
tries are accepting cable. 

On the eve of NCTA's annual conven- 

wd 
tion in New Orleans this week (which is 
far outstripping other conventions of the 
recent past for prepaid registrations and 
exhibits sold, Mr. Schmidt is saying that if 
people thought all that was good wait until 
they see this coming year. "It's going to be 

a major year for this 
industry," he says. 

Association presi- 
dents are given to such 
phrases on the eve of 
major conventions, 
but again Mr. Schmidt 
has his reasons for 
being optimistic. 

They are rooted in 
his assessment of key 
personalities at the 
FCC and on Capitol 
Hill. At the FCC there 
is, of course, Chair- 
man Charles Ferris, 
who told the National 
Association of Broad- 
casters in his first ma- 

jor address earlier this month that the gov- 
ernment's policy should be to "encourage 
new technology and services, rather than 
helping any vested interest to hold them 
back." Mr. Schmidt, who says he was just 
as anxious as anyone else about what the 
new chairman might loose on the regul- 
ated industries, was delighted. "The only 
thing he [Mr. Ferris] left out was our name 

Schmidt 

Building boom. NCTA figures indicate that the rate of construction in the cable industry 
has increased more than 70% in the past two years. It projects that 21,600 miles of new ca- 
ble will be laid this year, compared to 12,500 in 1976. 

David O. Wicks, with the New York investment banking firm of Warburg Paribas Becker 
Inc., sees several factors contributing to that spurt, the primary one being that there is more 
money, especially for the major firms, which as a result have undertaken construction of 
systems that were on the shelves for years. One of the reasons money began to loosen up 
after the mid- 1970's "credit crunch :' Mr. Wicks says, is that the industry as a whole im- 
proved its planning and management techniques and brought in high -caliber recruits. 
Basically, it gradually developed more confidence in itself, and this spread to the invest- 
ment community, he says. 

Another major factor was the acceptance of pay cable, both within the industry and 
among the lenders. It's a market- tested product now, Mr. Wicks says, and systems are find- 
ing pay cable a useful selling tool to shoehorn cable into markets where there is a plethora 
of over- the -air television signals. Finding the key to those markets has in fact provided the 
greatest impetus for growth. The suburbs are where the action is in cable these days; that's 
where the big companies are building. "We're not just talking about million -dollar systems. 
We're talking about $10 -, 915- and S20- million projects now:' Mr. Wicks says. 

There is another factor that may affect the growth curve, but no one knows for sure 
how. That is new services, exemplified by Warner Cable's Qube system in Columbus, Ohio. 
It is too early to tell how well that system's two -way capacity will hold up with subscribers, 
Mr. Wicks says. "The glamour of something new hasn't worn off" But he says he isn't as 
pessimistic about the experiment as some observers. If not a complete success, at least it 
will lead to the development of a Qube hybrid, he feels, which will be salable. 

How long and how fast cable's growth will continue depends partly on who is doing the 
building. If the major companies, with lots of money to spend, are active, then it will proba- 
bly continue at a rapid rate, Mr. Wicks says. But regardless, it is his feeling that building 
won't stop for five years, at least. 
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Where to be If you don't have to be somewhere else. How to chose among the myriad 
workshops and speeches is a not -so -small task facing delegates attending the National 
Cable Television Association's annual gathering in New Orleans this week. With an agenda 
spanning four days and a cast of hundreds there will be constant competition for his and 
her time. The sessions fall under the general headings of management, engineering, finan- 
cial and government relations, allowing the convention -goer to stick with one speciality or 
spread himself around. As an aid in making up minds, the editors offer this list of sessions 
that appear suited to just about everyone. 

Sunday 1 p.m. Opening session with keynote address by House speaker Thomas P. (Tip) 
O'Neill Jr. (D- Mass.), followed by comments from FCC Cable Bureau Chief Philip Verveer. 

Sunday 5 -6 p.m. Exhibitors reception. 

Monday 8:15 -9:45 a.m. Workshop on "tailoring your approach to financing" 

Monday 10:15 -11:45 a.m. Workshop called "the future is today" with Representative 
Henry Waxman (D- Calif.) and former FCC Chairman Richard Wiley, among others. 

Monday noon. Luncheon with Senate Communications Subcommittee Chairman Ernest 
Hollings (D -S.C.) speaking. 

Monday 2:30 p.m. Annual membership meeting. Outgoing NCTA Chairman Daniel Aaron 
presiding. 

Tuesday 8:15 a.m. Workshop on "franchise renewals and new approaches" 

Tuesday 8:15 a.m. Workshop called "Washington Wire" with House Communications 
Subcommittee members John Murphy (D-N.Y.) and Charles Carney (D- Ohio), FCC Com- 
missioner James Ouello and Paul I. Bortz of the National Telecommunications and Informa- 
tion Agency. 

Tuesday 8:15 a.m. Workshop on "making pay cable pay" 

Tuesday 10:15 a.m. Workshop called "fiber optics: we're all waiting" 

Tuesday 10:15 a.m. Workshop on "financing for the future" 

Tuesday noon. Luncheon with FCC Chairman Charles Ferris speaking. 

Tuesday 2:30 p.m. Workshop on the "the future of television" with television producers 
David Susskind and Norman Lear, among others. 

Tuesday 6:30 p.m. NCTA chairman's reception with the by- then -new chairman, Robert 
Hughes. 

Tuesday 7:30 p.m. NCTA anniversary banquet with Frank Gorshin entertaining. 

Wednesday 8:15 a.m. Workshop on "other (competitive or compatible) pay services" 

Wednesday 10:15 a.m. Workshop, "get ready for advertising." 

Wednesday noon. Luncheon with House Communications Subcommittee Chairman 
Lionel Van Deerlin (D- Calif.) speaking. 

under the category of general technologies 
in the marketplace," he said. Cable will 
take Mr. Ferris at his word about encourag- 
ing alternatives in the marketplace, he 
said. "We're ready. We want in the arena." 

On the Hill, two key personalities are 
Communications Subcommittee Chair- 
man Lionel Van Deerlin (D- Calif.) in the 
House and his opposite number in the 
Senate, Ernest Hollings (D- S.C.). Both 
have indicated sensitivity in general terms 
to cable's fight against FCC regulation. 
Both are in positions to act on cable's re- 
quests and, in fact, both have projects in 
the works that may do just that. Mr. Van 
Deerlin is masterminding his subcommit- 
tee's rewrite of the Communications Act, 
the purpose of which, he says, is to clear 
obstacles from the path of new tech- 
nologies and promote diversity in com- 

munications. Mr. Hollings's staff is work- 
ing on a new cable bill, introduction of 
which is expected soon. 

NCTA hopes that the two projects will 
grant the association two of its legislative 
priorities: (1) a statement that cable is no 
longer ancillary to broadcasting and (2) a 

degree of homogeneity in the regulation of 
cable at all levels of government -federal, 
state and local. 

All the foregoing is to state the positive 
side of Mr. Schmidt's view of cable. There 
are some additional realities that can 
temper that picture somewhat. 

One is the power of broadcasting, which 
continues to hold a hard line against 
almost anything that might encourage ca- 
ble. Mr. Schmidt continues to feel that 
there is no reason broadcast stations and 
cable should be adversaries. He is confi- 
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dent that the FCC's ongoing economic in- 
quiry into the cable -broadcast relationship 
will demonstrate that although there may 
be evidence of some harm from cable to 
broadcasting in isolated markets, not 
enough will be demonstrated to justify 
general restrictions on cable across the 
board. 

The adversary relationship between 
broadcast stations and cable will not con- 
tinue for long, Mr. Schmidt predicts - "not 
when you have the presence of so many 
broadcasters in our business." But re- 
lations between cable and the networks is 
something else again. There Mr. Schmidt 
expects continued friction, focusing on 
pay cable, which the networks have long 
argued has the potential for outbidding 
them for what is now over -the -air enter- 
tainment programing. 

Although it is feeling stronger all the 
time, cable cannot compete with broad- 
casting for sheer clout in Washington, Mr. 
Schmidt says. In response to broadcasters' 
fight, cable can respond just one way: "We 
can't go in and play a heavy game," he 
says. "We've got to sell [our position] on 
the merits." 

That sets the scene for cable's fight, for 
instance, against FCC restrictions on dis- 
tant- signal importation, which some 
operators feel are standing in the way of 
cable's development in urban markets. 
Those rules were designed, of course, to 
protect broadcast programing. 

Although cable might be expected to be 
worried about competition from other de- 
veloping technologies, Mr. Schmidt tosses 
that suggestion off with a shrug. When 
talking about fiber optics, video disks or 
satellites, one is talking about different 
ways of delivering video product, he says. 
Cable, in his opinion, will find ways to 
adapt. He thinks, for instance, that if 
satellite distribution is adapted for home 
use, the signal will still have to travel at 
least part of its route through cable. "I 
don't think you will see the complete 
removal of a hard -wire system," he says. 

From Mr. Schmidt's vantage point, ca- 
ble's fight shouldn't be with broadcasting 
and isn't with other potential competitors. 
But it is with someone else -the 
telephone system. With wires already 
strung to virtually every home in the 
country, the telephone system seems to 
some suited to become a carrier for a 

variety of audio and video services, in- 
cluding those already carried by cable. 
Representative Van Deerlin raised a few 
hairs when he suggested in a speech last 
February that Congress and the FCC 
should re- examine restrictions on 
telephone -cable crossownerships, not just 
in rural areas, but "across the board." 

NCTA members, in their convention in 
New Orleans this week, will be hearing 
from Mr. Van Deerlin as well as Mr. Holl- 
ings and Mr. Ferris. In sessions in between 
those appearances, they will doubtless be 
delighted with stories about the industry's 
present momentum. Perhaps from these 
men, they'll also get a glimpse of how far 
that momentum can carry cable. 



Ferris on Hill: 
Once more, with 
feeling, on a fee 
FCC chairman, in appropriations 
testimony, says more concretely 
what he hinted at in Las Vegas - 
that spectrum users should be 
paying for their space; he also 
reveals that refund plan will be 
ready this summer and that cable 
certification likely will be dropped 

FCC Chairman Charles D. Ferris last week 
made it even more explicit than he did 
three weeks ago in his speech to the Na- 
tional Association of Broadcasters conven- 
tion (BROADCASTING, April 17): He 
"strongly" favors some "mechanism" to 
obtain from those who use the spectrum a 

"public dividend" -some form of fee. 
He has no firm view on the form of the 

dividend - "a fee" or "percentage lease" 
or some other. He would leave that judg- 
ment to Congress. But he indicated he 
supported the idea of using the money 
raised to help support public broadcasting. 

The matter came up during a Senate 
Appropriations Subcommittee hearing on 
the administration's request of $67,035,- 
000 for the commission in fiscal 1979. 
Senator Ernest E. Hollings (D- S.C.), who 
is chairman of the Appropriations Sub- 
committee as well as of the Communica- 
tions Subcommittee, which has oversight 
responsibility for the commission, asked 
how the chairman felt about a spectrum - 
use fee. "I'm trying to find money for 
public broadcasting," Mr. Hollings said. 

The idea for raising public broadcasting 
money from users of the spectrum origi- 
nated with Representative Lionel Van 
Deerlin (D- Calif.), chairman of the House 
Communications Subcommittee, in con- 
nection with that subcommittee's rewrite 
of the Communications Act. And he took 
Chairman Ferris's remarks in his Las 
Vegas speech about a mechanism to 
"yield a public dividend" from spectrum 
users as an endorsement of the idea. 

Chairman Ferris last week indicated he 
is concerned with more than simply rais- 
ing money. He discussed the spectrum - 
use fee in terms of "spectrum econom- 
ics." "We waste spectrum," he said. And, 

as have others, he suggested that a 

spectrum fee would encourage the devel- 
opment of spectrum- saving technology. 

The chairman made a couple of other 
noteworthy remarks in the hearing. He 
said the commission is proceeding "full 
speed" toward developing plans for re- 
funding fees illegally collected between 
1970 and 1977 from those the commission 
regulates. And he disclosed that the corn - 
mission is moving toward the abolition of 
the present process of certifying cable 
television systems. 

Chairman Ferris said the commission 
expects by August to have developed 
plans for refunding fees of more than $20, 
and to begin making refunds by the fall. 
The development of a computer program 
for refunding the far more numerous fees 
of less than $20, however, is probably a 

year away. Along with the refund ma- 
chinery, the commission is developing a 

fee schedule -to replace the second of two 
the courts have declared invalid -to deter- 
mine how much of the fees collected must 
be returned, and what the fees will be in 
the future. 

The disclosure about the likely end of 
the cable certification process came early 
in the hearing, when Senator Hollings 
asked if it were necessary to have 22 Cable 
Television Bureau personnel assigned to 
the task of certification. 

"We may have proposals before the 
commission in a couple of months to con- 
sider doing away with this," Chairman 
Ferris said. 

The remark came as a surprise. But 
Chairman Ferris -and former Chairman 
Richard E. Wiley before him -have said 
that, if the agency were authorized to fine 
cable systems for violating commission 
rules, it would not need the control over 
systems the certification process provides. 
And Congress in the current session has 
provided the commission with that author- 
ity. (Cable Television Bureau Chief Philip 
Verveer suggested later that the staff may 
recommend relying on complaints by 
those adversely affected to police rule vio- 
lations. But he also said the commission 
probably would continue to impose "in- 
formational and procedural require- 
ments.") 

But Chairman Ferris indicated the com- 
mission is not ready to give up the 22 posi- 
tions involved. Implementation of the for- 
feiture law "might require eight or 10 peo- 
ple," he said. However, he had no immedi- 
ate comment as to where the remaining 12 

or 14 might be reassigned. 
In other matters, Chairman Ferris re- 

stated the views he had expressed a week 
earlier in his appearance on the Today pro- 
gram regarding the potential that tech- 
nology holds for the development of four 
more television networks and his commit- 
ment to help develop policies consistent 
with the realization of that potential. But 
he also said the potential would be a long 
time in being realized: "We won't have the 
results in my tenure as chairman." His 
term expires in 1984. 

Chairman Ferris discussed the diversity 
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of service he thinks technology can make 
possible when Senator Lowell Weicker (R- 
Conn.) asked if there wasn't something 
that could be done to improve the techni- 
cal service of UHF, now the home of most 
public broadcasting stations. As network 
representatives in the hearing room 
listened, the senator made no bones about 
his feelings regarding commercial televi- 
sion. He equated it with "excrement, 
human or animal." 

"When I think what it is our children 
are losing" as a result of the inability of 
UHF to compete, technically, with the 
VHF stations or commercial stations, he 
said - "the theater, music...1'm not for 
telling the networks what to do. But let 
public broadcasting " -which, he said, fre- 
quently offers "something of value" - 
"compete." 

Pertschuk gets 
heat, if not 
comeuppance, 
on children's 
advertising ban 
Senator Weicker, backed to degree 
by Senator Hollings, expresses 
grave reservations about proposals 
to limit expenditures in `sugar 
and snack' area; broadcast and 
advertising interests are encouraged 

Some of the heat being generated by the 
Federal Trade Commission proceeding 
aimed at the possible banning of a large 
amount of advertising from children's 
television programing was applied directly 
to FTC Chairman Michael Pertschuk last 
week, in a Senate Appropriations Subcom- 
mittee hearing on the administration's re- 
quest for the agency's funding for 1979. 
Two senators, apparently primed for the 
occasion, laced into the proceeding as 

wasteful and foolish. There was even the 
threat that the power of the purse might be 
used to persuade the FTC to drop the mat- 
ter, or to punish it if it didn't. 

Through it all, Mr. Pertschuk presented 
a determined front. No specific rule has 
been proposed and many difficult ques- 
tions must be answered before a decision 
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is reached, he said. But, he added, "This is 
a serious problem ... and there is enough 
evidence for us to proceed." Indeed, he 
said that, although the commission chose 
not to do so, he favored proposing a 

specific rule for comment. 
Senator Lowell Weicker (R- Conn.) initi- 

ated the discussion with a reference to the 
"national nanny" characterization the 
Washington Post applied to the FTC after 
the proceeding was initiated. Nor was he 
mollified after hearing Mr. Pertschuk's ex- 
planation and defense. "This is absurd, 
preposterous," he said. 

Senator Ernest F Hollings (D- S.C.), 
chairman of the subcommittee, was, as is 
his custom, more low key. He raised ques- 
tions about the legality of banning adver- 
tising- "difficult," Mr. Pertschuk con- 
ceded -but Senator Hollings also ques- 
tioned the proceeding's value. He viewed 
it as `-`chasing rainbows." The FTC, he 
said, "has much good work to do." 

The rulemaking, which the FTC ap- 
proved on Feb. 28 and which was an- 
nounced in the Federal Register on 
Thursday, seeks comment on several staff 
proposals, as well as some suggested by 
the commission. They deal with two ques- 
tions whether young children should be 
subjected to advertising, and whether and 
to what degree children should be made 
aware that some advertised products may 
be harmful. 

The staff offered three recommenda- 
tions -that the FTC ban as deceptive or 

unfair all television advertising aimed at 

children "too young to understand its pur- 
pose," as well as the television advertising 
of sugared products most likely to cause 
tooth decay when aimed at children under 
12 years of age, and require sponsors of 
other sugared product to pay for the airing 
of nutritional and health messages. 
(BROADCASTING, March 6). 

The alternative remedial approaches 
offered for comment by the FTC call for 
disclosure of health or nutritional infor- 
mation either in the body of advertise- 
ments for highly sugared products adver- 
tised to children or in separate messages 
(and paid for by advertisers of sugared pro- 
ducts), or for various limitations on adver- 
tising aimed at very young children or ad- 
vertising of highly sugared products aimed 
at all children. 

The FTC, which has also invited in- 
terested parties to submit proposals of 
their own, has scheduled a legislative 
hearing to begin Nov. 6, in San Francisco 
and to continue in Washington Nov. 20. 

The proceeding has aroused representa- 
tives of the broadcasting and advertising 
industries as have few others initiated by 
either the FCC or the FTC. They have 
formed a joint committee to combat the 
proposals (BROADCASTING, March 13). 
And broadcast industry representatives 
called on members of the Hollings sub- 
committee prior to the FTC hearing to ex- 
press industry concerns. 

To Senator Weicker, the FTC's interest 

in the matter smacked of the kind of gov- 
ernment activity he feels is growing dis- 
tasteful to the public. "People are getting 
tired of the regulation of all aspects of 
their lives," he said. 

Mr. Pertschuk noted that with $600 mil- 
lion spent on children's advertising an- 
nually, a lot is at stake. But, he said, treat- 
ing preschool children as consumers 
"should not be a subject of ridicule." And, 
he said, while the commission is "under a 

lot of heat," it has also "received a great 
deal of support, from parents" 

Senator Weicker, referring to the sub- 
committee's responsibility for assessing 
requests for appropriations, said, "We 
have to decide what is a priority. You're 
telling me a priority is to take over a large 
duty of the parents." 

That was not the senator's first linkage 
of appropriations and the children's adver- 
tising proceeding. At one point he warned 
Mr. Pertschuk that if his "verbal" ex- 
planation of the proceeding was not 
satisfactory, "there will be no money for 
your agency. "The explanation didn't 
satisfy the senator. 

Later, he scaled the warning down. The 
agency, which is seeking $64,485,000, - 
some $4 million more than it received this 
year -hopes to add 66 positions. And it 
now has some eight staffers working on 
the controversial proceeding. "Can you fill 
some of the positions with the people 
working on this ?" Senator Weicker asked. 

"You'll have to take 'em away," Mr. 

In E. Brief 
Austin. Tex. -based Communications Properties Inc., which operates 
50 cable systems (300,000 subscribers), will be purchased by Los 
Angeles's Times Mirror Co. for 585 million cash -beginning with 
purchase of 53% of CPI's stock, now held by CPI Chairman Jack Crosby 
and director Fred Lieberman. Once that is completed and approved 
Times Mirror is to make tender for remaining 47% of CPI stock at same 
per -share price ($17). Deal is expected to take four to six months to con- 
clude. CPI spokesmen said last week that management team will re- 
main intact, with Robert Hughes, president and chief executive of- 
ficer, remaining as chairman and chief operating officer of cable sub- 
sidiary Times Mirror is to establish. Times Mirror now owns 15 cable 
systems and two TV stations: KTBC -Tv Austin and KDFw -TV Dallas. 

The Pulse Inc., New York, which began in 1941 as radio measurement 
service using personal interview technique, ceased operations as of 
last Thursday (April 27). Richard Roslow, president, said firm's demise 
resulted from growing lack of support from radio stations in past five 
years. Staff numbered about 35 at closing. 

Chairman Charles D. Ferris says that if FCC's top 50 policy makes 
sense, commission should transform it into rule; otherwise, it should 
either adopt more rational rule or liminate "this unenforced policy :' 
Statement was one of three accompanying text of notice of inquiry and 
proposed rulemaking regarding policy requiring broadcasters seeking 
fourth television station -or third VHF -in top 50 markets to support ap- 
plication with showing of compelling public interest (BROADCASTING, 

March 20). Thirteen -year -old policy has not once been barrier to sta- 
tion acquisition. Commissioner Joseph Fogarty said commission 
needs to know more about "perceived public interest benefits' of multi- 
ple ownership;' as well as "'problems' of ownership concentration:' And 
Commissioner Tyrone Brown expressed hope commission will either 

"loosen the hold which multiple owners have on television stations" in 

largest markets or offer "convincing reason why strict application" of 
multiple- ownership rule in those markets would not be in public interest. 

o 
House Communications Subcommittee has scheduled mark -up of 
public broadcasting legislation -White House's five -year authoriza- 
tion bill and Hollings -Van Deerlin three -year authorization bill (BROAD- 

CASTING, April 24)- tomorrow (May 2). 

Hubbard Broadcasting Inc. hasn't given up yet. In what may be 
unprecedented move, it has applied for IA status for KOBIAM) Albuquer- 
que, N.M., on clear channel 770 khz, on which ABC's WABCIAMI New 
York is now dominant station. Hubbard filed application on Friday in con- 
flict with ABC's license renewal bid; it had lost 36 -year fight with ABC 
over respective nighttime operating rights on 770 khz two weeks before 
when Supreme Court rejected petition for review of FCC order directing 
KOB, to operate as IIA and protect wAec at night (BROADCASTING, April 24). 
Kos has been operating as 18, required to directionalize at night only if 
WABC did (it never has). Hubbard. which claims commission order would 
cost KOB 100,000 listeners, says.iA status will enable station to increase 
its nighttime service area substantially -it would provide first primary 
service to 118,000 people and second primary service to another 22,- 
000, while its skywave service would reach 7,211,800 more people. 

O 

FCC Commissioner Margita White has called for elimination of com- 
parative hearing in non -license -renewal proceedings and for retaining 
it in cases involving incumbents only when renewal applicant cannot 
demonstrate compliance with commission rules, standards and policies. 
Commissioner White's proposals, similar to those advanced by former 
Chairman Richard E. Wiley two years ago (BROADCASTING, March 29, 
1976). are based on her view that present hearing process is "expen- 
sive, endless, unnecessary, and unimpressive and, increasingly;' 
potentially "unfair." Commissioner White, in speech to Southern 
California Broadcasters Association in Pasadena Thursday, said lottery 
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Pertschuk replied, by way of making a 

point, "by breaking my arm." 
It was far from clear that Congress 

would use the power it has over FTC funds 
to block the proceeding. Nevertheless, the 
representatives of the networks and the 
National Association of Broadcasters who 
were in the audience seemed pleased with 
what they had witnessed. 

"I'd be less than candid if I said I was 
unhappy," said one. Said another, with an 
exuberance that was probably more typical 
of that felt by industry representatives: 
" Pertschuk had his head handed to him." 

New militancy emerging 
in 4A's relations 
with Washington 
In annual meeting in Arizona, 
group outlines new program 
of volunteer work with 
government, plans to improve 
member communications and 
enlarges office in capital 

The American Association of Advertising 
Agencies geared itself last week for more 
aggressive action in its relations with gov- 
ernment regulators. 

David Mahoney of Norton Simon Inc., 
a one -time agency man himself, seemed 
to reflect the new attitude when he told the 
AAAA's annual meeting in a speech: 

TOP OF WIE WEEK 

At the top for the 4A's. John S. Pingel, president of Ross Roy Inc., Detroit, was elected 
chairman of the American Association of Advertising Agencies last week at its 60th annual 
meeting, held Wednesday through Saturday at Camelback Inn, Scottsdale, Ariz. 

Stuart B. Upson, chairman and chief executive of Dancer -Fitzgerald -Sample, New York, 
was elected vice chairman. H. Smoot Fahlgren, president of Fahlgren & Ferriss, 
Parkersburg, W.Va., was named secretary- treasurer. 

As chairman Mr. Pingel succeeds Edward N. Ney, chairman and 
chief executive of Young & Rubicam, New York, who becomes chair- 
man of the AAAA advisory council. William R. Hesse continues as in- 
terim president pending selection of a successor to President John 
Crichton, who died last December. 

The operations committee, which meets monthly when the board 
is not in session, will consist of the officers plus three directors -at- 
large: Eugene H. Kummel of McCann -Erickson Worldwide; David B. 

McCall of McCaffrey & McCall, and John P. Warwick of Warwick, 
Welsh & Miller. 

Three directors -at -large were elected to three -year terms on the 
AAAA board last week: Charles F. Adams of D'Arcy -MacManus & 
Masius, Bloomfield Hills, Mich.; John O'Toole of Foote, Cone & Beld- 
ing, New York, and Bradley H. Roberts of Needham, Harper & Steers, Los Angeles. 

The following regional directors were elected for one -year terms: 
Eastern region - Harold C. Donofrio of Richardson, Myers & Donofrio, Baltimore; Louis T. 

Hagopian, N. W. Ayer ABH International, New York, and Thomas E. Lawson. Rosenfeld, 
Sirowitz & Lawson, New York. 

Central region - William C. Aiston, Clinton E. Frank Inc., Chicago; David Gillespie, Ke- 
nyon & Eckhardt Advertising, Dearborn, Mich., and David L. Stashower, Lang, Fisher & 
Stashower, Cleveland. 

Western region -Paul E Keye, Beverly Hills, Calif. 

Pingel 

"Don't go to Washington as supplicants. 
Go as militants -equals demanding equal 
rights in the free -enterprise system." 

Mr. Mahoney spoke Thursday, the sec- 
ond day of the annual meeting at 
Camelback Inn, Scottsdale, Ariz. The day 

before, in a closed session, AAAA leaders 
outlined details of "a broad new com- 
munications program to meet the 
challenge of escalating government in- 
volvement in business." 

One phase of the plan provides that top 

could be used to pick winner in honrenewal proceeding once compet- 
ing applicants are found to be qualified. Where incumbents are involved, 
she said, renewal process would better serve public interest if renewal 
applicants "first are evaluated on their past broadcast record" 

Year -long study by Carter administration of federal audio -visual pro- 
grams has turned up numerous cases of waste and inefficiency in 

expenditure of at least $500 million annually, and has led to devel- 
opment of directive to tighten up procedures. One example cited in re- 

port: agency spent $125,000 on motion picture, but has lost track of film. 

House Appropriations Subcommittee on State, Justice, Commerce and 
the Judiciary last week voted to give FCC $1.5 million more than it 
asked for in fiscal 1979 to create 11 new positions for network inquiry 
and 36 new positions in Common Carrier Bureau. Total budget now 
comes to $88,535,000. It goes before full House Appropriations 
Committee May 23. 

O 

John A. Schneider, senior VP of CBS Inc., who for 13 years was domi- 
nant force in CBS broadcast operations, resigned last week to open 

broadcasting consultancy, with CBS one of his clients. Move was not 

Schneider Cookeriy Jones 

unexpected, as he had been replaced as president of CBS /Broadcast 
Group last fall after eight years in post (BROADCASTING, Oct. 24, 1977). He 

had also headed CBS -TV network and been CBS Inc. executive VP dur- 

ing 28 -year CBS career. Mr. Schneider, 51, will maintain office at CBS's 

Holt, Rinehart and Winston headquarters, 383 Madison Avenue, New 
York 10017. 

Thomas 8. Cookerly, executive vice president and general manager 
of wJLA-TV Washington, named president of broadcast division of newly 

established Allbritton Communications Co., licensee of wJLA -TV and 

co -owned wcty -Tv Charleston, S.C., and wsET -Tv Lynchburg, Va. He will 

continue to run Washington station. Joe L. Allbritton, publisher of Wash- 

ington Star, is chairman and sole owner of new company. 

Charles T. Jones Jr., vice president for radio affairs of National Associ- 
ation of Broadcasters, is resigning to become president of O'Connor 
Creative Services, Universal City, Calif. Member of NAB since 1972, 

when he was named director of Radio Information Office (he was pro- 

moted to vice president in 1974), he will leave in June. 

Richard P. Verne, vice president- administration, NBC Radio Division, 
named VP- general manager of radio network, succeeding Marlon 
Stephenson, who becomes VP -radio and industry relations of radio 

division. Robert Mounty, VP for sales and marketing of radio division, 

named VR in charge of stations groups. 

David J. Saylor, 32, former Hogan & Hartson lawyer now with Federal 
Trade Commission, will be named FCC deputy general counsel. He's 

to join commission in mid -June, filling vacancy open since October. 
Commission has approved reorganization of general counsel's of- 

fice- subject to oversight committees of Congress -which consoli- 
dates five divisions into two: litigation, to be headed by Daniel M. 

Armstrong, who now heads smaller division dealing with litigation, and 

administrative law and legislation, expected to be headed by 

Louise Florencourt, now on staff of Opinions and Review. 
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agency volunteers - perhaps two next fall 
and two more next spring -would work for 
a year or more with legislative or regulato- 
ry agencies while remaining on their com- 
pany payrolls, with the AAAA picking up 
the tab for their travel and living costs. 

Other features of the new program are 
designed to improve public understanding 
of advertising, improve member informa- 
tion service and improve member com- 
munications. 

As part of its new militancy in regulato- 
ry affairs the AAAA plans to enlarge its 
Washington staff and office space. 

William R. Hesse, a former president of 
Benton & Bowles, heads the Washington 
staff and is also serving as interim presi- 
dent of the AAAA pending selection of a 

successor to John Crichton, who died last 
December. 

The search for a new president is being 
conducted by a committee led by Richard 
C. Christian, chairman of Marsteller Inc., 
Chicago. The committee was reported at 
Scottsdale last week to have set a new 
target date -the end of the year -for hav- 
ing a candidate selected, elected and in 
place. This was also an earlier target date 
but at one subsequent point there were re- 
ports that progress seemed to be moving 
faster than expected. 

High court adds 
more protection 
to advertising 
Decision in Massachusetts case 
cites First Amendment application; 
Burger opinion goes further, says 
'media conglomerates' are no less 
covered by rights of free speech 

The U.S. Supreme Court last week struck 
down a Massachusetts law that prohibited 
corporations from spending their funds to 
influence the outcome of public referen- 
dums. The court, by a 5 -to -4 margin, said 
such laws violate the First Amendment 
guarantee of freedom of speech. 

And Chief Justice Warren E. Burger, in 
a concurring opinion, suggested the 
court's decision has special significance for 
"media conglomerates ": It serves as a bul- 
wark against the imposition of restraints 
on those conglomerates which have 
"vastly greater influence." 

At issue in the case was a Massachusetts 
law that limited corporations and banks to 
the financing of campaigns for or against 
ballot propositions that "materially affect" 
their business interests. And it was aimed 
specifically at prohibiting the corporations 
and banks from opposing a legislative pro- 
posal to enact a graduated income tax. 

The court majority, in an opinion writ- 
ten by Justice Lewis Powell, rejected the 
argument that the First Amendment loses 
its power to protect speech when the 
source of the speech is a corporation that 
cannot demonstrate, to the satisfaction of 

a court, "a material effect on its business 
or property." The "materially affecting" 
requirement, the court said, "amounts to 
an impermissible legislative prohibition of 
speech..." 

The majority also added more gloss to 
the developing court view that commercial 
speech comes within the protection of the 
First Amendment. A commercial adver- 
tisement is constitutionally protected, 
"not so much because it pertains to the 
seller's business as because it furthers the 
societal interest in the free flow of com- 
mercial information," Justice Powell 
wrote. 

Chief Justice Burger, who said in his 
opinion he was writing separately to raise 
questions "likely to arise in this area in the 
future," said a disturbing aspect of Massa- 
chusetts's position "is that it may carry the 
risk of impinging on the First Amendment 
rights" of corporations in the business of 
mass communications -media con- 
glomerates. 

He noted that a corporation may own 
the dominant newspaper in one or more 
communities, along with radio and televi- 
sion stations in the same areas and 
elsewhere, a newspaper chain, news maga- 
zines with national circulation, news wire 
services and interests in book publishing 
and distribution enterprises. Indeed, he 
said, the corporate ownership could ex- 
tend to organizations that manufacture 
and transport newsprint. 

Such media conglomerates, Chief 
Justice Burger wrote, could be said "to 
pose a much more realistic threat to valid 
interests" than do the banks and corpora- 
tions that opposed the Massachusetts law. 
(And Justice Byron R. White, in a dissent- 
ing opinion in which Justices William 
Brennan and Thurgood Marshall joined, 
warned about the "unfair advantage" in 
the political process and the "corporate 
dominations of the electoral process" that 
could result if corporations were not regul- 
ated.) 

The chief justice also said -while 
acknowledging the lack of constitutional 
relevance -that managers and directors of 
media conglomerates are not more "vir- 
tuous, wise or restrained" in the exercise 
of power than are corporate officers gen- 
erally and added: 

"Thus, no factual distinction has been 
identified as yet that would justify govern- 
ment restraints on the right of appellants 
to express their views without, at the same 
time, opening the door to similar 
restraints on media conglomerates with 
their vastly greater influence." 

However, while expressing concern 
about the possibly adverse consequences 
that upholding the Massachusetts law 
would have for media corporations, the 
chief justice also indicated he did not 
believe those corporations have any 
special First Amendment privilege not 
available to others. "The First Amend- 
ment does not belong to any definable 
category of persons or entities," the chief 
justice said. "It belongs to all who exercise 
its freedoms" 
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FCC gives 'em 
something to 
talk about in 
New Orleans 
Commission redefines cable 
systems, turns down MPAA bid 
to limit satellite distribution 
and proposes rules to handle 
pole attachment complaints 

With the nation's cable operators getting 
ready to travel to New Orleans for the Na- 
tional Cable Television Association con- 
vention, the FCC last week put together a 
package of items for NCTA members to 
discuss this week. Generally, their reaction 
should be favorable. 

The commission redefined a cable 
system to exempt from most commission 
regulations systems with fewer than 1,000 
subscribers. Previously, the cut -off was 
500. And it denied the Motion Picture As- 
sociation of America's petition to limit the 
distribution of television programs to ca- 
ble systems by satellite. 

The commission also issued a notice of 
proposed rulemaking looking to the adop- 
tion of regulations for dealing with corn-. 
plaints concerning cable television pole at- 
tachments. The rulemaking is designed to 
implement legislation passed by the cur- 
rent session of Congress. 

One FCC action of greater joy to the 
telephone industry than to cable operators 
was the instruction given the staff to draft 
two notices of proposed rulemaking aimed 
at rolling back the current ban on 
telephone companies' ownership of cable 
systems in areas they serve. 

The commission's redefinition of a ca- 
ble system means that systems with up to 
1,000 subscribers are free of such rules as 
those limiting the number of distant sig- 
nals they can import and requiring that 
they blackout local sports events provided 
by a distant station if the events are not 
available to local television stations. 

The action also exempts the systems 
from much of the paperwork now re- 
quired. They will no longer be obliged to 
obtain a certificate of compliance from 
local authorities before beginning opera- 
tions and they will be asked to notify the 
commission only of the owner's name, the 
system's location and the signals to be car- 
ried. Technical performance tests will no 
longer be required either. 

The commission acted on the basis of 
studies and comments indicating that the 
relaxation of rules would have virtually no 
adverse effect on television stations in 
affected markets. Although 42% of the na- 
tion's cable systems would benefit, they 
have only 6% of the nation's cable subscri- 
bers. 

Furthermore, the commission believes 
that fewer than 50% of the systems would 
add signals. Half of the systems are out- 
side all television markets and, therefore, 
already exempt from the limitations or had 



WPLJ appoints Blair to rep 
America's most listened to FM station: 

WPLJ. It's a bright star in the ABC-FM 
family of stations that plays New York's best con- 
temporary music, just the way its demanding 18 -34 
audience likes it. 

Blair Radio. It's a division of John Blair & 

is 

Company that provides all its represented stations 
with the best people and support services in 
the industry. 

WPLJ and Blair Radio. Together, they're 
even better. 

Blair Radio 
A division of John Blair & Company 

Reliable people, reliable data 

*Audience estimates based upon Jan /Feb Arbitron total persons 12+ cume, 6 AM -12 Midnight, Mon -Sun. 
© 1978 American Broadcasting Companies. Inc. 
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neither the incentive or channel capacity 
to increase the number of distant signals. 

The Broadcast Bureau offered no objec- 
tion to the commission's action. 

But there were indications that the com- 
mission may not stop at the 1,000- subscri- 
ber level in exempting cable systems from 
regulations. Philip Verveer, the FCC's Ca- 
ble Television Bureau chief, called the ac- 
tion taken last week "reregulation," in that 
it was designed to ease burdens not only 
on the small cable system operators but on 
the commission staff as well and is likely to 
have only minimal impact on broadcasting. 
But he also said it may be time to move on 
to "deregulation " -to consider whether 
the commission should "alter or eliminate 
signal carriage rules" as they apply to ma- 
jor- market systems. And Commissioner 
Joseph Fogarty, for one, said he felt the 
record justified relaxing the rules for 
systems with up to 3,500 subscribers. 
However, no one else seemed ready to 
move that fast. 

The MPAA, which fears that widespread 
exposure of member companies' films will 
adversely affect their value in markets 
where they have not yet been sold, urged 
its petition on the commission on the 
ground that satellite distribution runs 
counter to the commission policy of 
"localism." MPAA said the station whose 
signals are being carried would tend to 
neglect local interests, while the stations 
whose markets are being invaded by the 
distant signals would lose audience and, 
consequently, revenue. 

MPAA cited the example of WTCG(TV) 
Atlanta, whose programs are being 
delivered by satellite to 672 cable systems 
with a total of 1.2 million subscribers. But 
the commission was not impressed. 

It said MPAA had provided no evidence 
that satellite use endangered local stations. 
And it said it was difficult to accept the 
argument that technological development 
should be stopped because the service it 
provides might be too good. The commis- 
sion said it was persuaded the technology 
would improve programing generally and 
not threaten service to the public. 

Furthermore, the commission noted 
that when it authorized Southern Satellite 
Systems Inc., on Dec. 15, 1976, to dis- 
tribute wrco's signal, it determined that 
such service was in the public interest - 
that it would permit a more efficient use of 
satellite facilities and increase diversity of 
cable programing -but that it would 
reevaluate satellite distribution of televi- 
sion after five years. Accordingly, the com- 
mission said, MPAA s request for evalua- 
tion at this time is premature. 

The proposed rules dealing with pole at- 
tachment agreements are designed to keep 
commission involvement in the issue to a 
minimum. The rules would limit FCC ac- 
tivity to matters over which state and local 
authorities are not exercising jurisdiction 
and only to those matters brought to its at- 
tention. The commission expressed the 
hope the parties would resolve conflicts 
among themselves. 

Under the proposal, the cable system 

complainant would be required to make a 
prime facie case that the terms being in- 
sisted upon by the telephone or power 
company are unreasonable, but the ulti- 
mate burden of justifying the rates would 
be on the utility involved. 

The proposal would authorize the com- 
mission to suspend a rate it found to be 
unreasonable, and to substitute a "just 
and reasonable" one for it. It could also 
estimate costs without requiring full hear- 
ings or special studies. However, in view of 
its inexperience in the field, the commis- 
sion asked for comments on developing 
guidelines to determine whether the rates, 
terms and conditions for cable television 
pole attachments "are just and reasonable 
in any particular case." 

The new responsibility given the com- 
mission will be heavy, and expensive, 
since only four states now exercise author- 
ity over pole attachment agreements. The 
Common Carrier Bureau, which will do 
the staff work, says it will need another 13 
positions, which will cost an additional 
$138,000 for the fourth quarter of fiscal 
year 1978 and $527,000 more in fiscal year 
1979. 

The telephone company -cable system 
crossownership matter began as a staff pro- 

pose! simply to ease the present ban as a 

means of providing cable service in rural 
areas where it would not otherwise be 
available. It would have provided for 
waivers permitting such crossownership in 
areas where there are 25 or fewer potential 
subscribers per route mile. 

However, FCC Chairman Charles D. 
Ferris suggested that the commission deal 
with the matter by rulemaking. And, when 
the staff pointed out the proposal was 
aimed at providing relief promptly, sug- 
gested two rulemakings -one dealing with 
rural areas and one with the question gen- 
erally. 

The commission had adopted the ban 
on telephone company -cable system 
crossownership in 1970 because of con- 
cern over the possibility of anticompetitive 
practices on the part of telephone compan- 
ies that both owned systems and offered 
channel service to nonaffiliated compan- 
ies. 

However, over the years, the commis- 
sion has been generous in granting 
waivers to telephone companies seeking 
ownership of cable systems in rural areas. 
Thirty -four requests for waivers have been 
made and granted over the years, six in 
the last two. 

A short course in cable, 1978 
There are close to 4,000 operating cable systems in the United 
States, serving over 9,000 communities. They reach roughly 13 

million subscribers - perhaps 40 million people -and generate 
annual gross revenues expected to top $1 billion this year. Cable's 
penetration of total U.S. television households: 18 %. Pennsylvania 
has the most systems (328) and California the most subscribers 
(1.7 million). Teleprompter is the largest multiple system operator 
(MSO), nearing 1.1 million subscribers on 110 systems. The 
largest single cable system, Cox's Mission Cable in San Diego, has 
about 130,000 subscribers; some small systems have fewer than 50 
subscribers. Most cable systems offer 12 channels; those 
constructed after March 1972 must have at least 20 channels.* 
Monthly fees in typical larger market systems range from $8 to $11 
for conventional cable service; pay cable adds another $8 to the 
monthly bill. An average installation fee is $15. Costs of laying 
cable range from $6,000 per mile in rural areas to $10,000 in urban 
areas, and up to $100,000 where underground cable is required. 
Almost 2,600 cable systems originate some of their own 
programing. Past estimates suggest many or all of those accept 
advertising on local origination channels, with rates from $5 to 
$300 a minute. Pay cable is on approximately 600 systems and 
reaches 1.6 million subscribers in 46 states, producing revenues of 
approximately $144 million last year. Most pay cable operators 
report 25% penetrations of their subscriber counts. About 30% of 
all cable systems have ties with broadcast interests, almost 20% 
with program producers and distributors and approximately 12% 
with newspapers. 
'This requirement was thrown into question by the Midwest Video Corp. decision of the U.S. Court of 
Appeals for the Eighth Circuit (St. Louis), which earlier this year overturned the commission's rules on 
public access channels (BROADCASTING, March 6). The FCC is appealing that decision. 
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WRIF appoints Blair to rep 
Detroit's most listened to FM station: 

WRI F It's one of the brightest sounds in 
the ABC-FM family of stations, with programming 
geared to please a hard to please audience of 
young, well- educated adults. 

Blair Radio. Its a division of John Blair & Com- 

pany, which is always way ahead of the industry, provid- 
ing the most experienced people and sophisticated 
support services to sell its represented stations. 

WRI F and Blair Radio. Together, they're 
even better. 

Blair Radio 
A division of John Blair & Company 

Reliable people, reliable data 

*Audience estimates based upon Jan /Feb Arbitron total persons 12+ cume, 6 AM -12 Midnight, Mon -Sun. 
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Programing 

The first drafts: 
Networks get set 
for fall schedules 
No one really believes they'll 
stay that way, but habit decrees 
they have to start someplace; 
think of the buyer's dilemma 

Former CBS -TV programer Mike Dann 
calls it a "ritual dance" that may be seeing 
its final performance. NBC -TV's chief pro- 
gramer Paul Klein calls it "passe." Adver- 
tisers don't trust it any more. 

Nonetheless, executives at the three 
commercial television networks have been 
locked away in their screening rooms for 
the past several weeks, preparing once 
again for the annual unveilings of the fall 
prime -time program schedules. Two of 
those schedules are to be announced this 
week -ABC's on Monday and CBS's on 
Wednesday -while NBC is waiting until 
May 12 or 15. 

The question is: How much 
resemblance will the line -ups presented 
now bear to what actually goes on the air 
next fall? Last year, the schedules an- 
nounced in the spring lasted through the 
summer virtually intact. Program juggling 
then started almost immediately -another 
reason this year's fall schedule ritual is 
being viewed with some wariness. But 
another difference today is that few mem- 
bers of the industry seem at all convinced 
that this spring's program blueprints will 
survive until premiere week -whenever 
premiere week turns out to be. 

The main reason for that attitude is 
Fred Silverman's scheduled arrival at NBC 
in June. Although it's considered unlikely 
that he will be able to get any new shows of 
his own ready by fall, it's taken for granted 
that he'll tinker with the product he has. 
CBS and perhaps even ABC will be ready 
to counterprogram those moves, in the o- 
pinion of many advertisers, and thus may 
be less than fully committed to their first 
line -ups even as they're announced. 

Not everyone is so sure of Mr. Silver- 

man's predictability. Michael Eisner, a 
former ABC program executive who 
worked with Mr. Silverman before becom- 
ing president of Paramount, believes the 
schedules will remain basically intact. He 
sees it as more in keeping with Mr. Silver - 
man's style to get behind the schedule he 
inherits at NBC because he wouldn't want 
to "insult" the program executives who 
put it together. However, more representa- 
tive of the general view was the comment 
of one agency executive, who said, 
"Silverman's nature doesn't allow him to 
do nothing." 

Another factor seen by many as con- 
tributing to the likelihood of a fluid sched- 
uling process is the sheer volume of po- 
tential programs on hand. The networks 
have for the most part finished the short - 
run testing of contenders that have riddled 
prime time for the past two months or so, 
but many believe the ongoing analyses of 
those performances, the performance of 
pilots and other new shows still to be aired 
and the changing competitive situation in 
general will increase the temptation to go 
on juggling as the summer wears on. 

That scenerìo concerns the advertising 
agencies, both because it presents prob- 
lems with their immediate buys and be- 
cause it could represent only a prelude to 
another year of constant program 
maneuvers. "Historically, 60% -70% of the 
advertising expenditures for the fourth 
quarter were made within days after the 
schedules were announced, "says Mr. 
Dann. "There is no possibility that will 
happen now. The rhythm of the business 
has changed, and the agencies have to ac- 
cept the revolution that has happened." 

Not every agency executive accepts it, 
and some of them believe the networks 
don't either. Steve Leff, director of televi- 
sion programing for McCann -Erickson, is 
one of several who say they have received 
repeated assurances believe it's going to 
happen right away, and that leaves some 
disagreement about how to proceed in the 
interim. 

The consensus is that the sure shots, say 
a Laverne and Shirley, will sell quickly in 
any event. Beyond that, however, many 
observers tend to agree with Mr. Dann 
that advertisers will hang back until they 
feel more certain about what they are buy- 
ing into. "It will be a lot more drawn out 

Sweeps away. Another ritual of network television programing that has been viewed with 
increasing suspicion by advertisers -the Nielsen and Arbitron sweeps -also kicks off this 
week. Nielsen starts counting on May 4 and continues until May 31: Arbitron starts and 
ends a day earlier (both have avoided the April 30 switch to daylight savings time). Viewers 
are likely to notice that something's up, as the program line -ups for the three commercial 
networks will suddenly be bursting with new or expanded episodes of regular series, big - 
name theatrical and made -for -TV movies, variety and comedy specials and pilots. 

ABC is banking primarily on original episodes of its strong regular series, saved by going 
into reruns early, and the network said it plans to run more than 90% original material dur- 
ing the sweep. NBC -TV and CBS -TV both have what théy hope will be blockbuster mini- 
series coming in -the 10 -hour Wheels for NBC and the six -hour Dain Curse for CBS. 
Among the theatrical movies to be unleashed by those two networks are "Alice Doesn't 
Live Here Anymore;' "The Lincoln Conspiracy" and "Rooster Cogburn" (all NBC): "It's a 

Mad, Mad, Mad, Mad World :' "Breakheart Pass :' and "The Alamo" (CBS). Specials to be 
aired will feature such talents as Bob Hope, Barbara Walters, David Frost, Alan King and 
Dean Martin, and there will be several theme specials including ABC's The Stars Salute 
Israel at 30 and NBC's Country Night of the Stars. 
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and negotiable than in the past," says 
William Suter, broadcast analyst for Mer- 
rill Lynch, Pierce, Fenner & Smith. Ellen 
Berland Sachar, analyst for Mitchell 
Hutchins Inc., adds that un certainty about 
the economy and irritation with the net- 
works' prices may contribute to the 
cautious approach. 

Some agency executives seem less will- 
ing to bank on that. They remembered 
that late buyers last year in some cases 
found themselves buying less desirable 
shows for more money simply because 
availabilities were scarce. They agree, how- 
ever, that pricing will be an important fac- 
tor in their decisions - probably more im- 
portant than the certainty of scheduling. 
As Eugene Accas, network director for 
Leo Burnett, put it, since advertisers 
never know whether the show they're buy- 
ing will run or what its competition will be, 
they might as well buy anyway if prices are 
reasonable. 

Mr. Leff hinted that he shares the Accas 
view, although he won't reveal his specific 
strategy. "There are two schools of 
thought," he says. "You can go up front or 
hold back. Somewhere between the two is 
probably the best course of action. But I al- 
ways felt that betting on the come has 
proved to have significant advantages." 

`Holocaust' gives 
week to NBC -TV 
Three episodes plus 'Little House' 
take top four ratings slots; 
ABC -TV reruns and tryouts 
earn it third place 
for week of April 17 -23; 
'Hulk' reinforcing its 
bid for placement in the fall 

NBC -TV's Holocaust carried the network 
to its first weekly ratings win since "The 
Godfather" aired in November, while 
ABC -TV, relying almost entirely on reruns 
and new series tryouts, came in third for 
the first time this season. 

Averages for April 17-23 were 21.2 for 
NBC, 16.7 for CBS -TV and 16.1 for ABC. 
Holocaust swept the top three positions on 
the most -watched programs list (its initial 
episode was included in the previous 
week's scoring), followed by Little House 
on the Prairie. CBS -TV had three of the 
remaining top 10 shows -Alice, All in the 
Family and 60 Minutes -and ABC also 
had three, Happy Days, Laverne and 
Shirley and Three's Company. 

With the fall schedules at the drafting 
stage, time is running out for many of the 
new entries that have been auditioning for 
the past several weeks. CBS -TV's The In- 
credible Hulk remains the strongest con- 
tender, with a 35 share performance on 
April 21. Spiderman, a more recent CBS 
fantasy entry, had scored 37 shares in its 
first two weeks on the air, but on Wednes- 
day, April 19 (8 -9 p.m. NYT), it slipped to 
a 29- possibly because its latter half hour 
faced Holocaust's final episode. 

Of the new shows that didn't face 



KSFX appoints Blair to rep 
the Bay Area's best FM station. 

KSFX. It's ABC -FM's bright light on the dial 
in the Bay Area, delivering today's most popular 
music in an up -tempo style that is the market's 
hottest sound for contemporary young adults. 

Blair Radio. It's a division of John Blair & Com- 

pany that stays light years ahead of the industry by 
providing represented stations with top notch 
people and the most advanced support services. 

KSFX and Blair Radio. Together, they're 
even better. 

Blair Radio 
A division of John Blair & Company 

Reliable people, reliable data 

© 1978 American Broadcasting Companies. Inc. 



Holoeaus4 performances were less en- 
couraging. CBS's Husbands, Wives and 
Lovers, despite Hulk's hefty lead -in 
continued to languish with a 24 share, and 
its prospects for survival were viewed as 
nil by members of the advertising com- 
munity. On Saturday night, CBS's ma 
Knight Show and Another Day turned in 
what have been their typical perfor- 
mances-25 and 20 shares, respectively. 
Another Day showed no improvement 
despite receiving some publicity over the 
subject matter of its episode -that week, 
teen -age sex (BROADCASTING, April 24). 
Also for CBS, Sam (Tuesday, 8 -8:30 p.m.) 
continued to inch upward against Happy 
Days reruns, scoring a 27 share on April 
18. 

ABC's A.E.S. Hudson Street on Thurs- 
day, which has been fluttering just above 
or below the 30 share mark, came in with a 

27, while the premiere of the country and 
western variety show, Mel and Susan 
Together, pulled a 28 on Saturday (8 -8:30 
p.m.). 

NBC's newest entry, the Hanna Bar- 
bera Happy Hour (Thursday, 8 -9 p.m.) 
appears to be the weakest show of the lot, 
finishing its second week with a 20 share, 
five points down from its premeire. NBC 
has come up with one substantial hit in its 
second -season crop, however - Project 

UFO (Sunday, 8 -9 p.m.). The show has 
been maintaining steady 30 -plus shares for 
several weeks after what had looked to be 
a shaky start in February, coming in with a 

34 share on April 23. 

FCC cites ABC 
as `negligent' 
in handling of 
boxing tournament 
Network executives should have 
acted sooner than they did when 
irregularities in production of 
the matches became apparent, 
says commission, which lets matter 
go with letter of admonishment 

Last week, it was ABC's turn to take criti- 
cism from the FCC as a result of sports 
telecasts. But where CBS faces the 
possibility of short -term license renewal 
for one or more of its stations as a result of 
its Heavyweight Championship of Tennis 
matches (BROADCASTING, March 20), 
ABC was "strongly admonished" by the 
commission for its conduct in connection 

with coverage of the U.S. Boxing Cham- 
pionships tournament broadcast in 1977. 

The FCC, in a letter to ABC, said the 
commission's investigation did not dis- 
close any conscious wrongdoing on the 
part of ABC Sports personnel. But it said 
ABC was "negligent in not having acted 
sooner [than it did] to investigate fully" 
the rumors and allegations of tournament 
improprieties that had come to the atten- 
tion of ABC executives. 

Those rumors and allegations involved 
the integrity of Ring magazine rankings 
that were used as a basis for determining 
the fighters who would participate and 
concerned the involvement of personnel 
of Don King Productions, the promoter, in 
kickbacks or booking fees. 

ABC Sports made some efforts to main- 
tain the integrity of the tournament, the 
commission noted. But the affidavits ABC 
Sports obtained from the promoter, Ring 
and others, and the warnings to the pro- 
moter to obtain quality fighters, among 
other actions, the commission said, "do 
not negate ABC Sports' failure to investi- 
gate thoroughly" when information 
regarding irregularities was turned up by 
its own staff and outside sources. 

The commission directed ABC to re- 
spond within 30 days as to steps taken -or 
to be taken -to prevent recurrence of the 

A season's worth of program standings 
ABC ranks the 104 shows that 
made it onto the TV networks 
since September; not surprisingly, 
it scores heavily with top series 

Only on television could two bottle cap - 
pers in a Milwaukee brewery be the 
superstars of the year. ABC -TV has com- 
piled rankings of all the shows that made it 
to the prime -time schedules of the three 
commercial networks between Sept. 12, 
1977, and April 9, the 30 weeks ABC 
defines as the 1977 -78 season. As ex- 
pected, Laverne and Shirley topped them 
all, as did the network that broadcasts it, 
ABC -TV. 

The network had five of the top -10 pro- 
grams to CBS -TV's four and NBC -TV's 
one. But the depth of ABC's dominance is 
more evident in the top -20 rankings where 
it had 12 programs to CBS's six and NBC's 
two. ABC's lowest- ranked show of the 
year, 89th out of 104, was San Pedro 
Beach Bums, one of only two shows can- 
celed by the network (The Redd Foxx 
Show was the other.). CBS and NBC lost 
10 each. 

1. ABC Laverne and Shirley 32.0 
2. ABC Happy Days 31.7 
3. ABC Three's Company 28.4 
4. ABC Charlie's Angels 25.3 
5. CBS All in the Family 24.7 
6. CBS 60 Minutes 24.4 
7. NBC Little House on the Prairie 24.0 
8. CBS Alice 23.5 
9. ABC How the West Was Won 23.2 

10. CBS MM 5SH 23.1 
11. CBS One Day at a Time 23.0 
12. CBS Amazing Spider -Man 22.8 

13. ABC Eight is Enough 22.6 
14. ABC Harvey Korman Show 22.5 
15. ABC Soap 22.2 
16. ABC Love Boat 21.9 
17. ABC Barney Miller 21.6 
18. ABC NFL Monday Night Football 21.5 
19. ABC Fantasy Island 21.4 
20. NBC NBC Monday Night Movie 21.3 
21. NBC Project UFO. 21.2 
22. ABC ABC Sunday Night Movie 21.1 

23. CBS The Waltons 20.9 
24. CBS Barnaby Jones 20.8 
25. CBS Rhoda 20.5 
26. 

CBS 
Hawaii Five-O 
Incredible Hulks 

20.4 
20.4 

28. ABC Welcome Back, Kotter 20.3 
ABC ABC Monday Night Movie* 20.3 

30. CBS On Our Own 19.9 
31. ABC Family 19.8 

ABC Carter Country 19.6 
3332. ABC Starsky and Hutch 19.4 
34. 

ABC 
Quincy MD. 
Donny and Marie 

19.3 
19.3 

36. 
ABC 

Big Event 
Lucan 

19.2 
19.2 

38. ABC Having Babies /Julie Fare MD. 19.0 
39. ABC ABC Friday Night Movie 18.8 

ABC Six Million Dollar Man 18.8 
41. CBS Lou Grant 18.7 
42. CBS CBS Thesday Night Movie 18.6 
43. NBC Rockford Files 18.5 
44. CBS Baby I'm Back. 18.4 

CBS Dallas 18.4 
46. ABC What's Happening 18.2 
47. NBC Grizzly Adams 18.1 
48. CBS CBS iiidnesday Night Movie 18.0 
49. CBS Betty White Show t 17.9 

NBC Big Event- Tiresday 17.9 
51. ABC Fish 17.6 
52. CBS The Jefferson 17.6 

NBC Black Sheep Squadron 17.6 
ABC A.E.S. Hudson Street 17.6 

55. CBS Good Times 17.4 
56. NBC Wonderful World of Disney 17.3 
57. NBC Class of '65 t 17.2 

NBC Richie Brockleman, Private Eye* 17.2 
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59. CBS CBS Friday Night Movie 17.0 
60. NBC Big Event II" 16.9 
61. NBC Bionic Woman 16.8 

ABC Baretta 16.8 
63. NBC CHiPs 16.7 

NBC NBC Saturday Night Movie 16.7 
65. ABC Young Pioneers 16.5 
66. CBS Carol Burnett Show 16.4 
67. CBS Bob Newhart Show 16.3 
68. ABC Operation Petticoat 16.2 
69. ABC Hardy Boys /Nancy Drew 15.8 

CBS Sam 15.8 
71. CBS Wonder Woman 15.6 
72. CBS Tony Randall Show 15.4 

NBC C.P.O. Sharkey 15.4 
74. NBC Police Woman 15.3 
75. CBS Maude 15.2 

ABC Redd Foxx Show t 15.2 
77. CBS Rafferty t 15.1 
78. NBC Quark* 15.0 
79. CBS Return of Captain Nemo 14.9 

CBS Husbands, Wives and Lovers 14.9 
81. ABC Thbitha 14.8 
82. CBS Logan' Run t 14.6 

NBC Oregon Thail t 14.6 
CBS Busting Loose T 14.6 

85. CBS Young Dan'l Boone t 14.5 
86. NBC Richard Pryor t 14.5 
87. CBS Kojak 14.3 
88. NBC Chico and the Man t 14.2 
89. ABC San Pedro Beach Bums t 14.0 

CBS Switch t 14.0 
91. NBC Man from Atlantis t 13.8 

CBS We've Got Each Other t 13.8 
93. NBC James at 15 T 13.7 
94. NBC Rosetti and Ryan t 13.2 
95. CBS Szysznyk t 13.1 
96. NBC Sanford Arms t 13.0 
97. CBS TM Knight Show 12.9 
98. CBS Another Day 12.6 
99. NBC Big Hawaii t 12.2 

100. NBC Chuck Barris Rah Rah Show 12.0 
101. CBS Shields and Yarnell. 11.8 
102. CBS Celebrity Challenge of the Sexes 11.6 
103. CBS The Fitzpatricks t 11.3 
104. NBC Mulligan's Stew t 10.5 

Second or third season entry 
t Canceled. 



procedural failures that came to light in 
connection with the boxing tournament. 

The tournament grew out of a contract 
signed in July 1976, under which ABC 
Sports was to pay Don King Productions 
$2,035,000 for the exclusive broadcast 
rights to the boxing championships -a 
series of elimination fights aimed at pro- 
ducing U.S. champions in eight weight 
divisions. 

But after six broadcasts, ABC Sports an- 
nounced on April 16, 1977, that the tour- 
nament had been suspended because of ir- 
regularities, including inaccurate Ring 
records of numerous fighters. 

ABC commissioned two investiga- 
tions -one by Michael E. Armstrong, 
former chief counsel of the Knapp Com- 
mission (which investigated corruption in 
the New York City Police department) and 
the other by Philip R. Forlenza, of 
Hawkins, Delafield & Wood, outside 
counsel to ABC. And their findings were 
later corroborated by the commission's 
own investigation, according to the com- 
mission's letter. (However, the Armstrong 
report offered no judgment on whether 
ABC might have acted sooner; in the ab- 
sence of a finding of gross negligence, that 
was said to be outside the scope of the re- 
port. And the Forlenza report said the 
question of whether ABC Sports could 
have reacted differently to the rumors can- 
not be answered without the wisdom of 
hindsight.) 

The commission quotes ABC Sports 
President Roone Arledge as stating that, 
although he took what he thought at the 
time were "extraordinary actions" to 
guard against irregularities- requiring 
affidavits, for instance -they proved in- 
sufficient. 

Mr. Arledge also sought to present some 
of the difficulties ABC Sports faced in 
guarding against irregularities. According 
to the commission, he said ABC Sports 
was not expert in boxing when the tourna- 
ment began, and did not see its role as be- 
coming intimately involved in the 
mechanics of the tournament. He cited 
past criticisms of networks for being 
directly involved in the scheduling or con- 
duct of sports events. 

To this, the commission said it appreci- 
ates ABC Sports' concern for divorcing it- 
self from involvement in the sports events 
it covers. But, the commission added, "we 
do not believe that minimizing such in- 
volvement in any way relieves the network 
from fully investigating irregularities that 
come to its attention." 

Beyond the question of whether ABC 
Sports was as alert as it should have been 
to the rumors and reports that were cir- 
culating, the commission expressed con- 
cern about "apparent carelessness regard- 
ing representations to the public." 

These included descriptions of the tour- 
nament as open to qualified fighters who 
wanted to participate with entry based 
solely on Ring rankings. However, a clause 
in Don King Productions contracts offered 
the fighters - patterned after one in ABC 
Sports' contract with the promoter -gave 
Don King first negotiation /first refusal 

rights to the fighters' future bouts. And 
some fighters refused to participate be- 
cause of that clause. 

The commission said ABC Sports was 
"careless" in not anticipating that its 
agreement with Don King would result in 
the promoter's use of the same first 
negotiation /first refusal clause. Thus, "the 
public;' the commission said, "was some- 
what misled" as to what entry into the 
tournament involved. 

Furthermore, the commission said, 
despite the title of the tournament, the 
last three broadcasts contained no men- 
tion of the fact that some ranked fighters - 
Muhammad Ali and Ken Norton, among 
them -were not participating. And Mr. 
Arledge is quoted as acknowledging to 
commission investigators that ABC Sports 
should have informed the public on each 
broadcast. 

The commission also noted that Don 
King, in an interview with Howard Cosell 
after the second broadcast, and Mr. 
Arledge, in an interview with the New 
York Post on Feb. 14, 1977, said that the 
tournament was still open to qualified 
fighters -that those who had not yet done 
so could still enter before the semifinals. 
However, on Feb. 24, the chairman of the 
tournament's rules committee held that 
permitting late entrants would breach con- 
tracts with fighters already in the tourna- 
ment and, therefore, could not be permit- 
ted. The ruling, accepted by Mr. Arledge, 
was apparently not communicated to the 
public, according to the commission. 

The commission vote was unanimous, 
but Commissioner Tyrone Brown concur- 
red in the result and issued a separate 
statement expressing concern about those 
portions of the commission letter that 
"could be viewed as casting aspersions on 
the principals of Don King Productions 
Inc. or Ring magazine." He noted that the 
commission had based its comments in 
that regard on ABC -commissioned reports 
and had not given the individuals involved 
an opportunity to respond to the allega- 
tions. 

PBS program co -op 
spends $2.3 million 
more for next season 
Added are two new series, including 
one with Julia Child and special 
on Speaker O'Neill for total of 25 

Twenty -five programs, including two new 
series and one new special, are being fi- 
nanced for $19.3 million by the fifth Sta- 
tion Program Cooperative for showing 
over Public Broadcasting Service stations 
next season. 

The new series are Sneak Previews, 18 

half hours of movie critiques by top critics 
produced by wrrw(Tv) Chicago, and Julia 
Child and Company, 13 half hours featur- 
ing the cooking expert and produced by 
WGBH -TV Boston. The new special is the 
one -hour Mr. Speaker: A Portrait of Tip 
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O'Neill, also a WOBH -TV production. 
PBS said the $19.3 million committed 

by stations this year exceeds the 1977 total 
by $2.3 million. Stations will have an op- 
portunity to purchase additional programs 
this June and October. 

PBS said a total of 22 current series fi- 
nanced by the stations will return to the 
schedule. These include Sesame Street 
The MacNeill -Lehrer Report Great Per- 
formances, Noua, Firing Line and Evening 
at the Symphony. 

In addition to the programing (new and 
old) financed by the public TV stations, 
the fall schedule also will present program- 
ing underwritten by special grants from 
corporations or foundations. Included 
among these are a BBC series on Marie 
Curie; a resumption of Bill D. Moyer's 
documentaries; a series of feature films, 
and Masterpiece Theater. 

Back to court for 
`Born Innocent' 
Since Supreme Court decided 
not to review, case will now 
go to trial in California 

The frequently debated question over the 
responsibility broadcasters bear as a result 
of the programs they present will be ex- 
amined in a California court -at least in 
connection with one program. 

At issue is Born Innocent the made -for- 
television movie about an adolescent girl 
in a reformatory who is raped by older girls 
wielding a broomstick. Olivia Niemi, who 
was 9 at the time the program was aired, 
on Sept. 10, 1974, (beginning at 8 p.m.) 
and was assaulted a few days later by older 
girls in an attack patterned after the one in 
the movie, is suing NBC and its San Fran- 
cisco affiliate, KRON -TV, for $11 million in 
damages. 

And the Supreme Court last week 
cleared the way for the trial of the suit, re- 
jecting broadcasters' pleas that it review 
the decision of the state court ordering the 
trial. Only Justice William Brennan voted 
to hear the case. 

NBC and KRON -TV, as well as CBS and 
the National Association of Broadcasters 
in friend -of- the -court briefs, had argued 
that trial of the suit would violate the First 
Amendment and inhibit broadcasters 
from presenting news and dramatic pro- 
grams that reflect harshness of life. 

The plaintiff's theory that "the tort 
[wrong] of `imitation' is consistent with 
First Amendment principles is in- 
sidious,"' NBC and KRON -TV said in their 
petition for review. If the theory was ac- 
cepted, they said, those who create and ex- 
hibit artistic works would be liable for in- 
jury caused by imitation of any aspect of 
the work, "no matter how depraved the 
actor who actually causes the injury" 
(BROADCASTING, March 27.) 

That, essentially, was the position of the 
trial judge in the case. Superior Court 
Judge John Ertola said the First Amend- 
ment protected broadcasters and 
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publishers against anyone seeking 
damages as a result of an action commit- 
ted in imitation of what the broadcaster or 
publisher had brought to the public's at- 
tention (BROADCASTING, Sept. 20, 1976). 

Judge Ertola screened the film and con 
eluded it did not advocate violent or 
depraved acts. Accordingly, he ruled in 
favor of the broadcasters without calling a 
jury. 

The California Court of Appeal, how- 
ever, overruled Judge Ertola. It directed 
him to hold a jury trial on questions of fact 
that had been raised (BROADCASTING, 
Nov. 14, 1977). "Despite First Amend- 
ment protections," it said, the plaintiff is 
entitled to show that the broadcast of the 
movie "resulted in actionable injuries." 

That opinion was supported in a friend 
of the court brief filed by the California 
Medical Association. It urged the Supreme 
Court to reject the petition for review, con- 
tending that the "profound social implica- 
tions" of violence on television cannot be 
ignored. 

The Supreme Court's refusal to review 
the case does not foreclose broadcasters' 
use of the First Amendment against such 
suits. The California appellate court said 
that the First Amendment argument 
could be considered following the trial. 

Program Briefs 

Paternity suit. Dennis Maitland, Carle 
Place, N.Y., alleges he went to ABC in 
November 1974 with idea for show called 
The Ultimate 7Fip, which he says was 
almost identical in concept to Fantasy 
Island. ABC was interested, according to 
Mr. Maitland, and he proceeded to script - 
writing stage, only to be told some months 
later that network had changed its mind. 
Spelling -Goldberg Productions subse- 
quently came up with Fantasy Island - 
now hit show on ABC -and Mr. Maitland 
is suing network and producers for $30 
million. 

FM drive changing? FM stations will be 
scheduling less music and more news and 
service features in drive time, according to 
Allen B. Shaw, Jr., president of ABC 
Owned FM Radio Stations. In talk at Uni- 
versity of North Carolina in Chapel Hill, 
Mr. Shaw said ABC -owned FM outlets al- 
ready are stressing news, traffic and 
weather reports and time checks in morn- 
ing. He said preliminary research indicated 
that listeners wanted this type of coverage 
in morning drive. 
Ole. NBC Sports has acquired TV rights to 
1978 Fiesta Bowl, Christmas Day college 
football game from Tempe, Arizona, for- 
merly broadcast by CBS -TV. 

Liz to NBC. Elizabeth Taylor has been 
signed to appear in Hallmark Hall of 
Fame production of play, "Return 
Engagement," to be aired on NBC -TV 
during 1978 -79 season. Her co -star is to be 
Joseph Bottoms, who played Rudi Weiss 
in network's Holocaust. 
Crash course. NBC -TV is developing 
four -hour miniseries about 1929 stock 
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market crash, to be called The Day Ameri- 
ca Died. The Production Company and 
20th Century -Fox are producing show, and 
Doubleday & Co. plans book version. 

The switcheroo 
in Washington 
Eaton, about to lose AM outlet 
and black format, changed calls 
and programing over to FM, whose 
Spanish format moved over to 
other side of band -and went off 
the air; local Hispanics get 
the attention of the FCC 

By order of the FCC, Richard Eaton's 
WFAN(AM) Washington went off the air at 
midnight Saturday, April 22. And although 
nobody outside the Spanish- speaking 
community it served was expected to 
notice the station's passing, the stranded 
audience is making the kind of noise that 
attracts attention in high places. The atten- 
tion is focusing on Mr. Eaton's surviving 
station in Washington, black- oriented 
WOOK -FM, and the history of the switch in 
call letters and formats of the two outlets. 

Telephone calls to the FCC by repre- 
sentatives of the Hispanic community, and 
letters from members of Congress aroused 
by the community, have caused FCC 
Chairman Charles D. Ferris's staff to con- 
vene meetings to consider the Spanish - 
speaking community's problem. 

What is involved is not only the demise 
of the city's only Spanish -language sta- 
tion, which lost its license in a comparative 
hearing in which wool -as it was known 
at the time -was accused, among other 
things, of permitting persons to operate a 
numbers game through religious pro- 
grams. 

What is involved also is a swap of for- 
mats and call letters that took place about a 
year ago. The swap took the AM's 
black format and WOOK call letters to the 
FM side, where WFAN -FM became WOOK- 
FM. The Spanish programing of WFAN -FM 
was switched to the AM, which then 
became WFAN. Now the AM -and its 
Spanish format -are off the air. It is to be 
replaced by a new station, owned by the 
successful challenger of Mr. Eaton, Wash- 
ington Community Broadcasting, to go on 
the air with a black format in August. 

Commission officials last week said 
there was nothing the commission could 
do about the Spanish- speaking com- 
munity's concern, at least for the immedi- 
ate present. The commission does not 
review format changes during a license 
period. But one staffer noted that WFAN- 
FM'S license renewal application is due 
June 1. Among the questions to be con- 
sidered, one staffer said, "is whether the 
format change served the public interest." 

Furthermore, members of the Spanish - 
speaking community were organizing an 
effort against Mr. Eaton. Silverio Coy, of a 
group called Washington Metropolita 
Coalition Pro -Radio Latina, said they 
"were trying to put together a case against 
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Today, over 200 

The following radio stations are airing this news service- exclusive in their areas. 

AL, Birmingham WKXX -FM ME. Dover- Foxcrott WDME OH. Podsmouth WPAY 
AL, Montgomery WOTY ME. Norway WOXO -FM OH. Portsmouth WPAY -FM 
AR, Little Rock KXXA -FM ME. Norway WXN OH, Youngstown WBBW 
AZ, Flagstaff KEOS ME, Springvale WNCY -FM OR, Podland KYXI 
AZ. Kingman KAAA MI, Alpena WATZ -FM PA, Kittanning WACB 
AZ, Phoenix KRUX MI, Ann Arbor (Saline) WNRS PA, Lancaster WDDL 
AZ, Tucson KUAT MI, Battle Creek WWKO PA, Latrobe WRTA 
AZ, Tucson KUAT -FM MI, Grand Rapids WMAX PA, Philadelphia WCAU 
CA, Arcata KXGO -FM MI. Hastings WBCH -FM PA, Reading WRFY -FM 
CA, Bakersfield KGEE MI. Lansing WITL PA, Wilkes Barre WERE 
CA, Brawley KROP MI, Lansing WITL -FM PA, Wilkes Barre WERE -FM 
CA, Chico KVGS-FM MN, Austin KAUS RI, Providence WEAN 
CA. Escondido KOWN MN, Austin KAUS -FM SD, Aberdeen KABR 
CA, Escondido KOWN -FM MN. Rochester KWEB SD. Mitchell KORN 
CA, Fresno KVPR -FM MN, Thiel River Falls KOSN -FIA TN, Jackson WDXI 
CA, Palm Desert KGUY MO, Cape Girardeau KGMO TN, Knoxville WIVK 
CA, Riverside KPRO MO, Cape Girardeau KGMO-FM TN, Nashville WMAK 
CA, Santa Rosa KPLS MO, Kansas City KBEA TX, Brenham ETU 
CA, Sonora KVML MS, Corinth WADI -FM TX. Corpus Christi KNCNFM 
CA. Sonora KROG -FM MS, Greenville WDDT TX, Dallas WRR 
CA, Ventura KVEN MS, Tyledown WTYL TX, El Paso KTSM 
CA, Yreka KSYC MS, Tylerlown WTYL-FM TX, Houston KEYH 
CO, Denver (Aurora) KOSI NC, Charlene WFAE -FM TX, Victoria KTXN -FM 
CT, Groton WSUB NC, Fayetteville WFNC TX, Vidor K106-FM 
CT. Groton WSUB -FIA NB. Grand Island KMMJ (FT, Salt Lake City KWMS 
CT, Middletown WCNX NO, Fargo WDAY UT, St. George KDXU 
CT. Slamford WSTC NH, Berlin WBRL UT, St. George KDXU -FM 
CT. Waterbury WWCO NH. Hanover MGR VA, Amherst WKYY 
FL. Boynton Beach WKAO NH. Hanover WFRD-FM VA, Bluefield WBDY -FM 
FL. Jacksonville WEXI NH, Manchester WGIR VA, Charlottesville WOMC FM 
FL. Sarasota WOSA NJ, Dover WRAN VA, Lexington WREL 
FL, West Palm Beach WWRN -FM NM, Albuquerque KZIA VA, Lynchburg WERG 
GA, Atlanta WGST NM, Albuquerque KHFM -FM VA, Waynesboro WANV 
GA, Buford WDYX NM, Las Cruces KOBE VT, Brattleboro WKVT 
GA. Buford WGCO -FM NM, Las Cruces KOPE -FM VT, Stowe WRFB -FM 
GA, Clarksville WIAF NV, Las Vegas KNUU VT, Wells River WYKR 
HI. Hilo KIPA NV, Reno KCRI WA, Tacoma KTNT 
HI, Honolulu KHVH NY, Albany WABY WA, Walla Walla KIEL 
HI, Honolulu (Waipahu) KULA -FM NY, Bath WVIN WI, Eau Claire WEAO' 
HI, Kealakekua KKON NY. Buffalo WHLD WI, Eau Claire WIAL-TM 
A, Clarinda KM NY, Dunkirk -Fredonia WBUZ WI, Kenosha WGTD -FM 
A, Des Moines KLYF -FM NY, Ellenville WELV WI, La Crosse WIZM 
A. Des Moines WHO NY, Ellenville WELV -FM WI. La Crosse WIZM -FM 
D, Boise KBBK -FM NY, Geneva WECO-FM WI, Monroe WEKZ -FM 
D, Boise KYME NY, Hammondaport WVIN -FM WI, Oshkosh WOSH -FM 
D. Idaho Falls KID-FM NY, Hornell WLEA WI, Oshkosh WYTL 
L. Charleston WEIC NY, Hyde Park WHPN WV. Wheeling WNFU 
L, Charleston WEIC -FM NY, Hyde Park WRVS -FM WY, Casper KTWO 
L, Chicago WIND NY, Little Falls -Herk. WLFH 
L, Danville WDAN NY, Lake Placid- Sar.Lk. WIRD CANADA 
L. Elsah WTPC-FM NY, Massena WYBG ALTA, Calgary CI(UA-FM I 
L. McLeanshoro WMCL NY, Middletown WALL ALTA, Calgary CKO-FM 
L, Mount Vernon WMIX NY, Middletown WALL -FM ALTA, Edmonton CKUA 
L, Mount Vernon WMIX -FM NY, Monticello WSUL -FM ALTA, Edmonton CKUA -FM 
L, Sterling WSDR NY, Platt$U. -Bun. WKDR AL IA, Grand Prime CKUA -FM5 
N, Crawfordsville WNDY -FM NY, Rochester WROC ALTA, Lethbridge CKUA -FM 2 
N, Michigan City WMCB FM NY, Ticonderoga WIPS ALTA, Medicine Hat CKUA -FM 3 
N, Rensselaer WJCK -FM OH, Bowling Green WK10.FM ALTA, Peace River CKUA -FMI 

KS, Dodge City KEDD OH, Bucyrus WBCO BC, Vancouver CKO-FM 
KS, Emporia KLRF -FM 0H, Bucyrus WBCO -FM ONT, Ottawa CEO-FM 
KS, Wichita KFH OH. Cleveland WCLV -FM ONT, London CKO-FM 
KY, Mayfield WYMC OH, Columbus WMNI ONT, Toronto CKO-FM 
LA, New Orleans WTUL -FM OH, Columbus WMNI -FM PO. Montreal (Pt Claire) CEO 
LA, Leesville KVVP -FM OH, Lima WCIT 
MA, Boston WEEI OH, Lima WLSR -FM MARIANA ISLANDS 
MA, Orleans WVLC OH, Marietta WMOA Saipan WSZE 
MA, Orleans WLDM -FM OH, Marietta WMOA -FM Saipan WSZE -FM 
MA, West Springfield WNUS OH. Middletown WPFB 
ME, Bangor WGUY OH. Middletown WPFB -FM VIRGIN ISLANDS 
ME, Brunswick WBOR -FM OH, Newark WCLT Frederiksted WVIS 



stations put the Monitor on the air. 

Just one year ago, The Christian Science Monitor unwrapped its 
Radio News Service. On its first anniversary, the news service 
thanks the more than 200 stations who have added the Monitor's 
exclusive dimension to their programming. Isn't it time you 
looked into it? 

From Boston to Honolulu 
Weekly tapes of 20 news and feature stories 
researched by Monitor correspondents -and 
adapted for radio by broadcast writers -are sent to 
client stations throughout the U.S. and Canada. 
You'll hear news analysis, trends, interviews, 
consumer tips, and stories about education, urban 
problems, energy solutions, and other topics of 
strong listener interest. Stories range in length from 
45 seconds to two minutes, about half with 
actualities. They're already being used by over 
200 stations with formats from contemporary to 
all -news to country, in markets of every size. And 
we guarantee exclusive use to just one AM and one 
FM in your market area. 

"an outstanding service" 
Program director, Bob Gifford, of WHO and 
KLYF -FM in Des Moines notes that the Monitor's 
Radio News Service is "...an outstanding service 
offering good material, on -time service, and very 
professional moderators. [It] complements our 
newscasts." 

In Houston, Program Director Jarrett Day of KEYH 
says the Monitor's service covers material, and 
in depth, which everyone else is "either ignoring 
or doesn't know how to do." KEYH recently won 

the Texas Associated Press Broadcasters award 
for the best extended newscast, an hour of listening 
which included a story from The Christian Science 
Monitor Radio News Service. 

Three announcers prepare tapes 
Dave Dunbar, editor of the radio syndication 
service, is a former news director from California 
where he won the Golden Mike Award from the 
Southern California Broadcasters Association. 
Fay McKenzie is a long -time actress with extensive 
experience in films, on Broadway, and on radio. 
And Paul Cunningham is a veteran news writer and 
broadcaster from Massachusetts. 

Choice of payment methods 
Client radio stations have two options for payment: 
commercial time for the Monitor or a cash payment. 

For more information, call Dave Dunbar, toll free at 
800-225-7090. Or return the coupon below. 

r 
The Christian Science Monitor 
Radio News Service 
One Norway Street 
Boston, MA, U.S.A. 02115 
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The Christian Science Monitor Radio News Service. 
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Mr. Eaton of "misrepresentation for deny- 
ing the Spanish- speaking community the 
services he was supposed to deliver." 

Commission officials were hoping that 
the market would solve the problem -that 
one or another of the stations in Washing- 
ton would seek to serve the Spanish - 
language community, which is said to 
number 150,000. WEAM(AM), licensed to 
nearby Arlington, Va., has begun Spanish - 
language programing at night, from 11 

p.m. to 6 a.m. But Mr. Coy said that was 
inadequate. "Nobody listens" at that 
time, he said. 

There was a possibility that Georgetown 
University, which has given up on its 
wGTB -FM Washington -its programing has 
involved the university in controversy - 
would transfer the station to the Catholic 
Archdiocese of Washington for use as a 
Spanish -language outlet. However, 
Georgetown late last week was awaiting 
the response to an offer it had already 
made to the University of the District of 
Columbia. 

Senate bill would 
allow FCC to protect 
sports from siphoning 
Ford measure is designed to 
overcome constitutional challenge; 
need would have to be proved 

A bill to reassert the FCC's authority to 
restrict "siphoning" of over- the -air sports 
programing by pay cable television has 
been introduced in the Senate by Wendell 
Ford (D -Ky.), a member of the Com- 
munications Subcommittee. 

In submitting the measure, Mr. Ford in- 
dicated to the Senate that it is not intended 
to extend carte blanche to the FCC to 
reinstate its pay cable sports restrictions 
that were struck down in the courts last 
year. Under the Ford bill, the FCC would 
first have to make an evidentiary finding 
that siphoning is actually taking place - 
that programing is actually being with- 
drawn or denied, or is about to be- before 
it could issue any new regulations. 

This requirement is necessary, Senator 
Ford said, to satisfy the constitutional re- 
quirement that any form of prior restraint 
on programing has to be based on clear 
need. 

The burden of proof in establishing the 
need would rest on the party seeking the 
pay cable restriction -in this case 
presumably the broadcasters. 

Senator Ford said he introduced his bill 
because he feels strongly that college and 
professional sports should be available to 
all television viewers without charge. And 
he argued that it would be in pay cable's 
interest to support it: "The question of po- 
tential siphoning is one that creates nega- 
tive feelings toward the pay television in- 
dustries," he said. "By acting on this ques- 
tion now instead of reacting later to a con- 
frontation, the pay television industries 
will avoid being subjected to an overly 
negative reaction." 

MIP: feeding 
the furnace of 
international TV 
It's estimated that $20 million in 
business was done at annual 
Cannes program bazaar as number of 
participants and programs surges 

The relentlessly upward growth in buying 
and selling of international television pro- 
graming was evident again at MIP -TV- 
the Marche International des Programmes 
de Television -which concluded a seven - 
day run in Cannes, France, last Thursday 
(April 27). The greatest growth was in par - 
ticipants-up 28.1%, from 1,979 at last 
year's 13th annual event to 2,536 at this 
year's 14th -but the escalations were 
across the board: exhibitors up 24% (from 
321 to 398), programs up 18.7% (from 
2,397 to 2,845), distributing and produc- 
ing companies represented up 23% (from 
448 to 551). Only the number of nations 
remained relatively stable: up only one, 
from 92 to 93. 

U.S. representation also was on the 
upswing; that country placed 103 compan- 
ies on the official roster this year, displac- 
ing the United Kingdom (with 99) from its 
traditional second place position at MIP. 
(France, the home country, fielded 143.) 

As one major American distributor put 
it, "We're here to feed the furnace of 
television." And ready to be consumed in 
the Palais des Festivals was everything 
from Starsky and Hutch and Holocaust 
from the United States to three- dimen- 
sional cartoons from Japan to musical pro- 
ductions from Sweden and Cuba to 
"Padre, Padrone," a feature film from 
Italy. By the time the week was out, MIP 
officials estimated the event had con- 
tributed an additional $20 million to the 
international cash flow. 

By the third day of MIP, claimed Klaus 
Lehmann, vice president for international 
sales for Metromedia Producers Corp., the 
company "hit our first million" ($200,000 
of that having been picked up during a 

stopover in West Germany the week 
before). Muir Sutherland, managing direc- 
tor of London -based Thames TV Interna- 
tional Ltd, was projecting about $750,000 
in sales at MIP. 

From the American vantage the world- 
wide financial stakes are high, whatever 
the direct or indirect contribution of MIP. 
A 1977 estimate put U.S. program sales 
abroad as between $235 million and $245 
million (BROADCASTING, April 17). The 
bulk of that comes from seven countries: 
Canada, more than $50 million; Australia, 
about $35 million; Japan, $25 million; the 
United Kingdom, $24 million; Brazil, $22 
million; West Germany, $20 million, and 
France, $15 million. 

With production costs rising with inter- 
national inflation, another word is becom- 
ing entrenched in the MIP vocabulary: co- 
production. From the largest to the small- 
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est, producers and distributors were look- 
ing for financial partners. The MIP co-pro- 
duction stand - primarily a service for the 
smaller companies -was claiming records. 
As the festival neared its end 138 projects 
were listed on its boards, up from 80 last 
year, with producers looking not only to 
share expenses but technical know -how 
and territorial access. U.S. offers turned 
up in the listing with 14 proposals. Among 
the large distributors, Time -Life went to 
the Palais with a new co- production in 
hand titled The Africans, a joint effort 
with Network Nine of Australia in associ- 
ation with Meredith Broadcasting of the 
United States. With that property and 
other Time -Life products, Frank Miller, 
director of international sales, said that "1 
had anticipated [a certain] sales level and 
we tripled it." Len Mauger, executive vice 
president of Network Nine, said that sales 
on The Africans have been strong enough 
to prompt discussions about a sequel. 

Viacom, said Larry Gershman, vice 
president for international sales, 
specifically went to MIP to talk co- produc- 
tions and said he had "serious and 
meaningful conversations ?' Although he 
was not ready to detail what and with 
whom the projects were involved, he said 
they included a made -for -TV movie, a 

miniseries and a two -hour special. 
Viacom's pay cable subsidiary, Showtime, 
also factored into discussions on possible 
network -syndication -pay cable projects at 
various times. (A pay cable competitor, 
Home Box Office, also was on the MIP 
registration list.) 

Public television also was involved. 
Midway through the festival came word of 
a co- production between Granada Televi- 
sion of England and WNET(TV) New York: 
a miniseries based on Evelyn Waugh's 
"Brideshead Revisited." Joint production 
costs for two 90- minute episodes and 
three hours are in the $1.8 million range. 
An earlier combined effort of the two 
broadcast units, Charles Dickens's Hard 
Times, originally aired in 1977 and was 
bought by 40 countries including most 
major European markets. 

France and the Soviet Union also had 
announcements, of co- productions be- 
tween the Societe Francais de Productions 

Worldwide hospitality. One of the 
few distributors to set up a hospitality 
suite at MIP -TV was Viacom Interna- 
tional. On the scene: Art Kane (I), vice 
president for international marketing, 
and Benigno Nosti, president of Viacom 
Latino Americana. 



AUDIENCE TESTED MOVIES 
THE NILNEST QUALITY 

Just released and sold to ten of 
America's greatest television stations! 

WABC -TV New York 
KABC -TV Los Angeles 
WLS -TV Chicago 
KGO -TV San Francisco 
WXYZ -TV Detroit 
KCMG -TV Kansas City 
WNEM -TV Flint /Saginaw /Bay City 
WKRC -TV Cincinnati 
WFRV -TV Green Bay 
KJEO Fresno 
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Finnish first. Among early arrivals at the MCA TV booth were repre- 
sentatives of Finland's MTV network, talking business here with MCA's 
Paris agent, Roger Cordjohn (second from left). The prospects (I to r): 
Jaahko Tervasmaki, purchasing chief; Leo Meiler, program director, and 
Raimo Lahti, foreign relations manager. 

and Soviet television for two series, Close - 
Up on the Soviet Union Republic (fifteen 
52- minute shows) and Portrait of the 
U.S.S.R. Another upcoming co- produc- 
tion between those countries is an ex- 
pected film on the Moscow Olympics. 

For a foreign producer, a co- production 
deal with a domestic company is one way 
of cracking the U.S. market; that's how 
EMI Films' television department is try- 
ing to make a dent. Los Angeles -based 
Roger Gimbel Productions was acquired 
last year to give EMI U.S. facilities. 
Among Gimbel /EMI productions already 
aired is The Amazing Howard Hughes. 
Another upcoming miniseries is to be 
based on James Michener's The Source, 
hopefully by 1979 -80. All the partners for 
that co- production, according to EMI TV 
sales director William Gilbert, haven't 
been firmed up, but "we are talking with 
TV stations around the world." 

The widespread popularity of ITC En- 

Two from Paramount. Ready with films and series ranging from Lost 
Islands to Chopper Squad (both yet to be released in the U.S.), as well as 
the best- selling Happy Days, were Malcolm Vaughan (I), European sales 
manager, and Bruce Gordon, senior vice president for worldwide dis- 
tribution. 

tertainment's The Muppets not- withstand- 
ing -it's easier to list countries not taking 
it (Russia and China, conspicuously) than 
those that do- discovering worldwide 
tastes isn't that easy. The U.S. influence, 
however, remains dominant. In some 
cases, U.S. programing may determine 
success of certain home grown products. 

Both Mery Stone, manager of program 
purchasing for the Canadian Broadcasting 
Corp., and David Plowright, program con- 
troller and joint managing director of Gra- 
nada Television of the United Kingdom, 
indicated that hot U.S. programing often is 
used as a lead -in to maximize audiences. 

Alain Duvochel, an administrator in the 
program department of France's TF 1 net- 
work, admitted that he and his associates 
are trying to look for foreign programing 
from countries other than the United 
States but "it is very difficult because most 
countries are imitating what the Ameri- 
cans do" Among the hot programs on the 

French schedules, according to Mr. 
Duvochel, are Serpico, Columbo, Kojak 
and Charlie's Angels. 

That's not to say that all U.S. program- 
ing aired abroad plays as it does at home. 
Starsky and Hutch for example, appears 
on German TV, but as Manfred Schutze, 
deputy chief of program buying for Germ- 
any's ZDF net'-'ork, explains, it's a Ger- 
man version: only about half the episodes 
are accepted, and those are then cut down 
from 52 to 45 minutes. The dialogue often 
isn't just dubbed but changed. 

Joseph Wallach, executive director of 
TV Globo in Brazil (one country, in partic- 
ular, whose program capabilities are 
booming), claimed that about 85% of what 
goes on his network is produced at home 
while the remaining 15% is "pretty much 
American ?' As in the U.S., Mr. Wallach 
said, "right now we're experimenting with 
miniseries." 

Of growing interest to foreign buyers 

In Cannes, en masse. Anthony Black (I), a program buyer from Swazi- 
land TV, checks out the Worldvision Enterprises stand manned by 
(standing, 1 to r) Gane Moss, vice president -promotion director; Michael 
Alexander, Western European sales manager; Brian Rhys- Jones, 
Australia and Far East sales director, and Philippe Cousin, agent in 
France. 

Teamwork. Of particular interest at the Time -Life Television booth was 
the miniseries, The Africans, a co- production of T -L and Nine Network of 
Australia, in association with Meredith Broadcasting. L to r: Wynn 
Nathan, vice president for worldwide syndication for Time -Life; Len 
Mauger, executive vice president of Nine Network, and Frank Miller, T -L 
director of international sales. 
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If we didn't deliver 
extra - distance 
gas injected poly, 
someone else might 
be number one. 

Introducing One Inch 'Lumifoam ID. 
Unlike other companies who merely 

talk about super low loss cable, Times 
delivers. Here is One Inch 'Lumifoam III 
with attenuation of .720 db /100 max @ 
300 MHz. This is the inch that translates 

into many more yards between amplifiers. 
You wanted this premier size in 

'Lumifoam III so we perfected it, coupling 
the best electricals in the business to 
the proven mechanical characteristics 
of smaller sized 'Lumifoam 111.A 
construction which makes it easier to 
strip, while maintaining immunity to 
moisture migration. 

Call us for as much One Inch 
'Lumifoam DI as you want. Nobody works 
harder to stay number one than the 
company that is number one. 

Times Wire & Cable 
The #1 Coaxial Cable Company 

358 Hall Auenue,Wallingford, CT 06492 
(203) 265- 2361,T W X:710- 476 -0763 

In Canada 5215 Rue De La Sown SI,MOnbeal,Oue.(514) 341.7440 

DIVISION OF TIMES FIBER COMMUNICATIONS, INC. 



The thought is from Miguel de Cervantes. The interpretation is by Corita Kent of Immaculate Heart College. 

By the street of By- and -By one arrives at the house of Never." 

The street of By- and -By, like another metaphorical 
thoroughfare, is paved with good intentions. We are 
aware of our society's problems; we know the necessity 
of resolving them. But action is frequently hindered 
by procrastination and postponement. And, sadly, the 
delays often result in opportunities forever lost. 

For example, while we vacillate in solving teenage 
unemployment, the potentials of a generation of young 
people may be blunted or permanently lost. While we 
endlessly debate the problems of energy, resources 
dwindle and fuel costs escalate. 

Clearly, we must be constantly reminded of the job 
at hand. And we must be goaded, prodded, even 
shamed into action. 

Broadcasting is uniquely equipped for that task. With 
their phenomenal reach and impact, radio and television 
can and must spotlight today's problems, present pos- 
sible solutions and urge action. Repeatedly and relent- 
lessly. In this way, broadcasting can help direct its vast 
audience away from the street of By- and -By to a road of 
vigorous action. 

It would be sad indeed if our society, the most in- 
formed in history, were to end its days padding about 
the house of Never, mooning over the dusty relics of 
lost opportunities. 

GROUP 
BOSTON WBZ WBZ-TV 

NEW YORK WINS 

PHILADELPHIA KYW - KYW -TV 

BALTIMORE WJZ -TV 

PITTSBURGH KOKA KDKA -TV 

FORT WAYNE WOWO 

CHICAGO WIND 

SAN FRANCISCO PIK 
LOS ANGELES KFWB 

WESTINGHOUSE BROADCASTING COMPANY 
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In Portuguese or otherwise. From 
M *A *S *H to Peyton Place, the 20th 
Century -Fox Television inventory was 
fronted by a sales team including 
Richard Harper (seated, left), vice presi- 
dent for international sales, and Elie 
Wahba, vice president of Fox Film do 
Brasil S.A. 

were children's programs and those shows 
stressing pro -social and family values. 
Hassaan Hammad, director of the Kuwait - 
based Technical Cooperation Co., said he 
was looking for social shows along the 
lines of Young Pioneers, Little House on 
the Prairie, The Waltons and Eight is 
Enough. Mr. Hammad's company, which 
buys programing and then resells it to 
various countries, is but one example of 
the burgeoning buying going on for the 
Middle East market. Last year Mr. Ham - 
mad went to MIP representing eight 
states. This year he said he was there for 
the entire Mideast (with the obvious ex- 
ception of Israel). He now claims to have 
his eye on cracking the European market. 

In the words of one MIP veteran, "there 
is a reaction worldwide against gratuitous 
violence but the action [shows are] still 
damn appealing." The reduction in hard 
action in U.S. programing, according to 
one Venezuelan buyer, is a major reason 
why that country is "a much tighter mar- 
ket for U.S. products" now. He claimed 
that when the "guts" were taken out of 
U.S. shows Venezuelans were spurred to 
proceed more strongly into programing for 
themselves. 

A successful U.S. reputation is often a 
major key to worldwide success, but not 
always. Take Paramount's Lost Island, for 
example. According to Bruce Gordon, 
senior vice president for worldwide dis- 
tribution, it is Paramount's strongest 
money- making half -hour series (exclud- 
ing Happy Days, which collected big sums 
in Canada). Lost Island garnered 
$990,000 in 63 markets even before MIP 
began. The children's program, co -pro- 
duced with Channel 10 of Australia, has 
yet to be released in the U.S. 

From the American front at least, 
resulting from network schedules, there 
was more comedy offered than ever. But 
"it's still a hard sell, "according to Mr. Gor- 
don. Should Fred Silverman (who moves 
to the NBC presidency in June) emphasize 
comedy as he did as ABC programing 
chief, Mr. Gordon said, the U.S. will have 
even fewer action- adventure shows to 
watch. Mr. Gordon said that was among 
the reasons why Paramount acquired the 
rights to the Australian action -adventure 
series, Chopper Squad. 

In American booths the business beat 
was up. John Spires, MGM vice president 

for international sales, claimed that 
"renewals are following automatically" for 
How the West Was Won, for example, and 
that over -all sales at MIP have gone over 
"seven figures" (MGM is represented in 
the overseas TV world by CIC, based in 
Amsterdam). Most of his deals have been 
informal, Mr. Spires said, but he remarked 
that in the international world "in 99% of 
the cases our experience has been that if 
you have a handshake you have a deal." 

Worldvision Enterprises, which planned 
for two screening rooms prior to MIP and 
rented another on the spot, went to the 
festival with many of the major countries 
locked in for its hottest property, 
Holocaust. Another deal worked out just 
in advance of MIP was for a regional chan- 
nel to supply it to the West German ARD 
network. Earlier, in Australia, according to 
Worldvision's Colin Campbell, Holocaust 
sold for the highest price ever in that 
country "even before the script was avail- 
able." Among the series selling in Cannes 
were Little House on the Prairie (already 
sold "right across the board from Japan to 
Kenya "). He also claimed success with 
Love Boat and Eight is Enough. 

MCA TV's best -seller TV novels were 
frequently mentioned by foreign buyers, 
as was Kojak. And Ralph Franklin, vice 
president in charge of sales, said interest 
ran "the gamut" of his movies and series. 
The top -grossing American syndicator, 
MCA TV, had record foreign revenues of 
$42.8 million in 1977. 

Richard Harper, 20th Century -Fox's 
vice president fòr international sales, was 
continuing to sell That's Hollywood and 
claimed to have received a good reception 
for Olympic Minutes, a series of four -and- 
a -half- minute to seven -minute vignettes 
on past Olympic games as well as athletes 
expected to be contenders in Moscow. 

Other U.S. fare ranged from Airtime In- 
ternational's single product, The 
Unknown Wan to Gold Key Interna- 
tional's Alpha Chronicles and outdoor ad- 
venture films. 

The first MIP sale of The Unknown 
War -20 hours concerning the Russian 
front during World War II -was made to a 

distributor for Austria, Germany and 
Switzerland. The series is a co- production 
of Airtime Sovinfilm (Soviet Union) dis- 
tributed abroad by Bregin Film of Switzer- 
land. 

From the U.K. Among the 99 British 
firms represented at this year's MIP -TV 
was Thames TV International. Pictured 
here (I to r): Muir Sutherland, managing 
director; Joe McCann, head of European 
sales, and Edith Schwarz, sales assis- 
tant. 
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Industry urges FCC 
to keep 395 changes 
down to a minimum 
Broadcasters approve of new 
job classifications, but argue 
against providing additional 
information such as salaries, 
organizational charts, reasons for 
firing minority, women employes 

Broadcaster comments filed by last week 
in the FCC's inquiry to revise its employ- 
ment reporting form 395 took the same 
line as those filed earlier (BROADCASTING, 
April 3): The job classifications used on 
395 should be changed, but citizen group 
proposals to require the filing of salaries 
and organizational charts, among other 
items, are not reasonable. In addition, 
some of these proposals, said the broad- 
casters, are outside the FCC's jurisdiction. 

The National Association of Broad- 
casters, for example, said it believes "it is 
important for the commission throughout 
this proceeding to remind itself that its 
mission does not encompass the adjudica- 
tion of employe grievances or the enforce- 
ment of the civil rights laws." 

NAB, in commenting on the ideas put 
forth by a number of organizations, in- 
cluding the National Organization for 
Women and the U.S. Commission on Civil 
Rights, said "they seek to alter radically 
the scope and format of form 395 by re- 
quiring the annual filing of detailed infor- 
mation concerning employe salaries, hires, 
promotions, terminations, training pro- 
grams and organizational charts." NAB 
said that "these proposals go far beyond 
what is necessary to merely improve the 
accuracy and consistency of the employ- 
ment data presently received. None of this 
information has ever been routinely re- 
ported on an annual basis to the Equal 
Employment Opportunity Commission - 
the agency created by Congress to oversee 
employment practices -much less to the 
FCC ?' 

Broadcasters argued that many of the 
proposals simply were not practical. Many 
stations, they argued, are too small to file 
an organizational chart that would be of 
any statistical value. 

But the strongest opposition came 
against the proposal to adopt requirements 
for reporting salaries and information on 
the termination of each minority or female 
employe. 

"It is simply not possible," said NAB, 
"to provide salary information to the 
public and still guarantee that each 
employe's right to privacy is protected." 
Having salaries made public, it added, 
"would cripple station morale, enable a 

station's competition to determine which 
employe it can afford to hire away and in- 
trude on the privacy of station employes." 
And publicly reporting employment ter- 
mination information, NAB said, "vio- 
lates an employe's right to privacy. Not 



Until now you wouldn't 
con sider buying 

a demod for 51775. 

The remarkable Scientific- Atlanta 6250 falls 
about $7,000 short of the price you might nor- 
mally pay for a comparable high quality demod- 
ulator. But it doesn't fall short in engineering and 
performance. We've sold over 300 6250 Demod- 
ulators since its introduction a year ago. In fact 
one group of station engineers wrote, "we are 
amazed at your demod's performance," after 
comparative bench tests against a unit close to 
the $10,000 range. 

Consider the specs. 100 uy input sensiti- 
vity. Video response ±0.5 dB to 4.18 Mhz, 
±2.5% differential gain and ±1° differential 
phase. With audio response ±0.5 dB 30 Hz to 
15 KHz. 

Consider the features: Zero chopper capable 
of operation from external as well as internal 
command. Envelope detector with optional syn- 

chronous detector. Intercarrier sound detection, 
also direct mode with synchronous detection 
option. Local or remote control of chopper on/off, 
envelope /synchronous detection, intercarrier/ 
direct sound detection. Automatic switch -back to 
envelope mode if phaselock is lost in synchro- 
nous mode. AC operation with optional +DC 
standby powering. Optional powering from -DC. 

Consider the organization. At the forefront 
of the companies who are revolutionizing world 
communications vih satellite, Scientific- Atlanta 
has had to meet some of the toughest requirements 
for performance, reliability and economy. The 
results of this experience are evident in our ad- 
vanced 6250 Demodulator. 

For a demonstration, call Harry Banks at 
(404) 449-2000. Or write us. 

Scientific 
Atlanta 

United States: 3845 Pleasantdale Road, Atlanta, Ga. 30340, Telephone 404- 449 -2000, TWX 810 -766 -4912, Telex 054 -2898 
Canada: 6511 Atlantic Drive, Mississauga, Ontario, L5T 1C8, Canada, Telephone 416 -677 -6555, Telex 06- 983600 

Europe: 1 -7 Sunbury Cross Centre, Staines Road West, Sunbury on Thames, Middlesex TW16 7BB, England, 
Telephone Sunbury on Thames 89751, Telex 896015 
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The Sony BVH series. 
Consider the accomplishment. 
Two years ago, 1" helical -scan recording 

was just a gleam on the broadcast horizon. 
Now, there's the new SMPTE Type C 

Standard. 
We're kind of proud of that. From the 

start, Sony Broadcast was a leader in the 1" 

revolution. We pioneered many of the 
technical innovations incorporated into the 
1" helical -scan VTR. And it's good to be part 
of a movement so beneficial to the broadcast 
industry. 

How does our new SMPTE Type C 
machine differ from the more than one 
hundred BVH- 1000's already in use across the 
nation? Frankly, very little. 

And we're proud to be able to offer you 
SMPTE- standard 1" machines that maintain all 
the unique advantages of the Sony Broadcast 
equipment already in the field. 

Consider the advantages. Advantages 
like BIDIREX, which gives you full 
bi- directional search capability in both shuttle 
and jog modes. And that means 100% 
post- production creative freedom, with all the 
ease and flexibility of 35mm film techniques. 

Advantages like the incredible economy 
of the 1" tape format. Far lower acquisition 
costs. Smaller size, so you save valuable studio 
space. Lower maintenance costs. Plus major 
savings in 1" videotape alone. 

Advantages like three high fidelity audio 
tracks. Color framing, to maintain perfect 
timing continuity during editing and animation 

sequences. And more. 
Consider the possibilities. Think about 

the local programming capabilities that open 
up with the BVH -1000 and portable BVH -500. 
Capabilities quad can't match. With an 
economy that leaves film far behind. 

Think about creating your own 
documentaries. Taping your own commercials. 
Think about taking 1" tape out into the field, 
then bringing it home and going directly on 
the air without the need for converting to 
another format. 

Think about the kind of panoramic 
production once possible only on film. And 
think about what single -camera film editing 
techniques will mean to your creative effort. 

Consider the source. There's one more 
thing you should think about as you consider 
the move to 1 ". 

The source of your equipment. 
And when you consider Sony Broadcast, 

you'll find benefits no other source can give you. 
Like our years of experience in research, 

engineering, and production of advanced video 
systems. 

And access to a complete family of 
professional video equipment from a single 
manufacturer. With the kind of reliability and 
performance only a single manufacturer 
system can guarantee. 

The BVH Series, from Sony Broadcast. 
All things considered, it's quite an 

accomplishment. 

Sony Broadcast 
Sony Corporation of America, 9 West 57 Street, New York, New York 10019 

New York: (212) 371 -5800 Chicago: (312) 792 -3600 Los Angeles: (213) 537-4300 Canada: (416) 252-3581 
Sony is a registered trademark of Sony Corporation of America 



only might disclosure cause irreparable 
harm to the employe, but such documen- 
tation could possibly lay open the licensee 
to a charge of libel ... Simply stated, the 
commission is ill equipped, nor is it its 
mission, to adjudicate each individual's 
case for dismissal." 

On the other side of the fence was the 
joint filing by the Citizens Communica- 
tions Center on behalf of a number of 
groups who said the earlier proposals will 
help the commission "make what now is 
nearly an empty excuse in paperwork into 
an effective tool of disclosing compliance 
with the commission's equal employment 
opportunity rules." Such amendments to 
the form, it continued, "would facilitate 
an accurate evaluation of the EEO perfor- 
mance of all broadcasters by the commis- 
sion and the public, while encouraging 
self -regulation by individual broad- 
casters." 

It also criticized the practice of applying 
EEO filings to stations with more than 5 

employes and proposed a change. "The 
failure to require all broadcasters to file 
employment reports neglects important 
policy and public interest considerations. 
It prevents ascertainment of true station 
size. It allows distortion of the industry 
employment picture. It overlooks the im- 
portance of the small broadcaster to its 
local community, as well as to the indus- 
try." Thus, Citizens said, "in order to 
eliminate the possibility of any small sta- 
tion, either intentionally or uninten- 

I 

tionally hiding its true size and employ- 
ment policies and practices, the petitioners 
suggest that the commission should re- 
quire all stations to submit annual employ- 
ment reporting forms regardless of ap- 
parent size." 

Citizens concluded that "the present 
form provides only incomplete and inac- 
curate statistical data that precludes effec- 
tive interindustry comparison and it could 
be amended without imposing any addi- 
tional burden on broadcasters ?' 

Reply comments in the matter (Docket 
21474) are due May 24. 

Taft's turn 
to buy WDCA -TV; 
price this time 
is $13.5 million 
Chicago's Tribune Co. made 
pass at Si 2- million level, 
but that deal fell through 

WDCA -TV Washington, which was almost 
sold to Chicago's Tribune Co. for $12 mil- 
lion earlier this year, was contingently sold 
to Taft Broadcasting Co. last week for 
$13.5 million. 

Taft announced it had signed a letter of 
intent to buy the channel 20 independent 
from Superior Tube Co., with the final 

FEATURED BY 
AMERICA'S OUTSTANDING 
MEDIA BROKER 

West Coast 
AM /FM 
$325,000 

Newly programed, fully automated stereo FM 
station just now starting to make impact -along 
with successful non -directional AM daytimer. 
Located in growth area away from big city signal 
competition yet with easy access. Most every 
summer /winter recreation close by. Eight acres 
of transmitter real estate. First time offered. 
Mostly cash required. 

BLACKBURN& 

COMPANY,INC. 

RADIO TV CATV NEWSPAPER BROKERS / NEGOTIATIONS FINANCING APPRAISALS 

WASHINGTON, D.C. CHICAGO 60601 ATLANTA 30361 BEVERLY HILLS 10212 
20006 333 N. Michigan Ave. 400 Colony Square 9465 Wilshire Blvd. 
1725 K Street. N.W. 1312) 346 -6460 (404) 692.4655 (213) 2714151 
(202) 331 -9270 
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transaction subject to execution of a 

definite agreement and approval by the 
FCC. Taft said the $13.5- million purchase 
price would be payable over four years. 

Taft officials said the proposed acquisi- 
tion reflected Taft's confidence in the 
future of independent UHF television. 
WDCA -TV would be the second such sta- 
tion for Taft, which already owns WTAF -TV 
Philadelphia, an independent on channel 
29. WDCA -TV would also become Taft's se- 
venth television station, the maximum 
allowed by FCC. 

The Tribune Co., which owns the 
Chicago Tribune, New York Daily News 
and other papers and is also the parent 
company of WGN Continental Broadcast- 
ing and of WP(x Inc., announced in Janu- 
ary that it was buying WDCA -TV (BROAD- 
CASTING, Jan. 16). The price was said to be 
$12 million. 

The deal subsequently fell through from 
what a Tribune spokesman called "dis- 
agreement on the financial terms," 
although he denied published reports that 
the seller had wanted to jack up the sales 
price after the station showed ratings gains 
in January and February (BROADCASTING, 
March 6). 

Superior ibbe is a Philadelphia -based 
manufacturer of precision tubing and 
specialty metals. It is principally owned by 
the families of Clarence A. Warden Jr. and 
Robert H. Gavel. Superior bought WDCA- 
TV in 1969 from Capitol Broadcasting Co., 
headed by Milton Grant, now vice presi- 
dent and general manager of the station, 
for $4.8 million, including liabilities and 
an agreement not to compete. Mr. Grant 
will continue as general manager under 
the new ownership. 

Taft said Ted Hepburn Co. assisted in 
getting the Taft and Superior Tube officials 
together. Taft television stations, in addi- 
tion to WTAF -TV, are WKRC -TV Cincinnati; 
WTVN -TV Columbus, Ohio; WBRC -TV Bir- 
mingham, Ala.; WDAF -Tv Kansas City, 
Mo., and WGR -TV Buffalo, N.Y. Taft also 
owns five AM and five FM stations. 

Changing Hands 

Announced 
The following station sales were an- 
nounced last week subject to FCC ap- 
proval. 

WDCA -TV Washington: Sold by 
Superior Tube Co. to Taft Broadcasting for 
$13.5 million (see story above). 

WRNB(AM)- WRBK(FM) New Bern, N.C.: 
Sold by First Capital Radio to Conway M. 
Smith for $850,000. Seller is owned by Ted 
J. Gray who also owns WKDE -AM -FM 
Altavista and WTTx -AM -FM Appomattox, 
both Virginia, and WRrtt(AM) Rock Hill, 
S.C. Mr. Smith also owns WDEC(AM)- 
WIPE(FM) Americus, Ga., and WTTL(AM) 
Madisonville, Ky. WRNB is on 1490 khz 
with 1 kw day and 250 w night. WRBK is on 
101.9 mhz with 100 kw and antenna 580 
feet above average terrain. 

WEPM(AM)- WESM(FM) Martinsburg, W. 



Va.: Sold by Martinsburg Broadcasting to 
Electra Broadcasting for $800,000. Seller is 
owned by C. Leslie Golliday, who has no 
other broadcast interests. Buyer, owned by 
Charles C. Thornton Sr., is also licensee of 
WTRI(AM) Brunswick, Md. WPEM is on 
1340 khz with 1 kw day and 250 w night. 
WESM is on 97.5 mhz with 9 kw and anten- 
na 1,010 feet above average terrain. 

KRIZ(AM) Phoenix, Ariz.: Sold by 
Doubleday Broadcasting Co. to Family 
Life Broadcasting System for $700,000. 
Seller is wholly owned subsidiary of 
Doubleday & Co. publishers. It is licensee 
or parent corporation for KHOW(AM)- 
KXKY(FM) Denver; KITE(AM) Terrell Hills, 
Tex.; KITE -FM San Antonio, Tex.; 
KDWB(AM) St. Paul; KDWB -FM Richfield, 
Minn.; KWK(AM) St. Louis. Buyer is 
Michigan nonstock corporation for 
religious broadcasting. Warren J. 
Bolthouse is president. Family Life also 
owns WUNN(AM) Mason, Mich.; WUFN -FM 
Albion, Mich.; WUGN -FM Midland, Mich., 
and KFLT(AM) TUCSOn, Ariz. KRIZ is on 
1230 khz with 1 kw day and 250 w night. 

WAPL -AM -FM Appleton, Wis.: Sold by 
Badger Cities Broadcasting to the 
Telegraph -Herald Corp. for $160,000. 
Seller is owned by Thomas P. Moore and 
his wife, LaVonne, and Mr. and Mrs. Or- 
ville Sather who also own WBCO -AM -FM 
Bucyrus, Ohio, and wwOM(FM) Albany, 
N.Y. Buyer is owned by Woodward family 
and publishes Dubuque, Iowa, Telegraph 
Herald and also owns KDTH(AM)- 
KFMD(FM) there, KLMS(AM) Lincoln, Neb., 
WHBY(AM) Appleton, Wis., (Telegraph - 
Herald plans to spin off WAPL and keep 
WHBY). WAPL iS 1 kw daytimer on 1570 
khz. WAPL -FM on 105.7 mhz with 50 kw 
antenna 310 feet above average and ter- 
rain. 

WWRN(FM) West Palm Beach, Fla.: Sold 
by Sandpiper Broadcasting Co. to Pearl 
Broadcasting Inc. for $520,000. Seller is 
principally owned by John Keljikan (75 %), 
Harcourt Brace Javonovich Inc. publishers 
(15 %), and Ralph Keesing (10 %). Buyer 
is owned by Irving and Helen Pearl (mar- 
ried) who are equal partners with no other 
broadcast interests. WWRN on 92.1 mhz 
with 3 kw and antenna 280 feet above 
agerage terrain. 

KTRT(AM) Truckee, Calif.: Sold by 
Trans- Sierra Broadcasters to Mira Shea for 
$160,000. Seller is owned by Herbert G. 
Crenshaw; his mother, Talma L. 
Crenshaw; Howard F. Brooks, and Eugene 
Gini, none of whom has any other broad- 
cast interests. Buyer is account executive 
at KvOR(AM) Colorado Springs and has no 
other broadcast interests. Sale of KTRT pre- 
viously announced to Vernon L. Lund- 
quist (BROADCASTING, Dec. 5, 1977) was 
not consummated. Krill- is on 1400 khz 
with 1 kw day and 250 w night. Broker: 
Chapman Associates. 

Other station sales announced last 
week are on page 74. 

Approved 

The following station sales were approved 

last week by the FCC: 
KPRO(AM) Riverside, Calif.: Sold by 

Progress Broadcasting to Inland Broad- 
casters for $780,000. Seller, wholly owned 
subsidiary of Dick Clark Television Pro- 
ductions, is owned by music producer 
Dick Clark and has no other broadcast 
holdings. Buyer is principally owned by 
Howard N. Fisher, vice president and gen- 
eral manager of station who has no addi- 
tional broadcast interests. KPRO is 1 kw 
daytimer on 1440 khz. 

KIXY -AM -FM San Angelo, Tex.: Sold by 
Solar Broadcasting Co. to CDI /Abaris 
Communications for $575,000 in cash and 
notes, $10,000 agreement not to compete 
and $80,000 consulting agreement. Seller 
is 100% owned by Walton A. Foster who 
has no other broadcast holdings. Buyer is 
Illinois limited partnership in which John 
P. Higgins, Gerald P. Mikitka and Don J. 
Wiskes own equal amounts of stock. Mr. 
Higgins also has 10% interest in First Ca- 
ble Communications Inc., operator of 
three CATV systems. Messrs. Wiskes and 
Mikitka are president and senior vice 
president, respectively, of Capital Direc- 
tions Inc., Illinois brokerage firm. Kim, is 
I kw daytimer on 1260 khz. KIXY -FM is on 
94.7 mhz with 39 kw and antenna 140 feet 
above average terrain. 

WMOG(AM) Brunswick, Ga.: Sold by 
Radio Brunswick to Burrows Broadcasting 
for $500,000. Seller is owned equally by 
William G. Brown and Clifton G. Moor, 
who also own 100% of WPCF(AM)- 

WPFM(FM) Panama City, Fla.; 33.3% of 
WTIF(AM) Tifton, Ga., and 47.5% of 
WAYX(AMI- WLTE(FM) Waycross, Ga. Buyer 
is owned by Robert T. Shircliff (55 %), 
Jacksonville, Fla., management consul- 
tant, and Robert Burrows (45 %), who is 
owner and general manager of Eau Claire 
(Wis.) Pepsi -Cola Bottling Co. WMOG is 
on 1490 khz with I kw day, 250 w night. 

Other station sales approved last week 
are on page 74. 

Brown's two -way 
street between 
broadcasters and 
their communities 
To FCC Commissioner Tyrone Brown, 
"dialogue between broadcasters and 
viewers is at the heart" of the television 
broadcasting system. He says he intends to 
do everything he can to keep the channels 
of communication open. And he indicated 
he could be tough about it. 

The commissioner made the comment 
in remarks prepared for delivery at a meet- 
ing of the Boston Community Media 
Council Inc., whose purpose is to bring 
citizen groups and broadcasters together - 
a function the commissioner applauded. 

"There is a real value in result- oriented 
discussion among broadcasters and their 
viewers and listeners," Commissioner 
Brown said. Both members of the public 

Negotiations 
Appraisals 
Radio 
T.V. 
Newspapers 
CATV 
Financing 

(703) 821 -2 552 

Cecil L. 
Richards, 
inc. 
media brokers 
Suite 408, 7700 Leesburg Pike 
Falls Church, Va. 22043 

Southeast 
Full AM /FM Combination. 

100,000 + population. 
Best facility in a growing market. 

$735,000 on terms. 

Florida 
Full AM /FM, Medium Market. 

FM is undeveloped; 
Asking $1,400,000. 

A Confidential Service to 

Owners and Qualified Buyers 
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and broadcasters, he said, have a duty to 
engage in the kind of dialogue that will 
result in better broadcast service. 

And the commission, he added, is 
responsible for assuring that "the chan- 
nels of communication are open so that 
meaningful dialogue" between the two 
groups can occur. It is also responsible, he 
said, for "requiring broadcasters to be rea- 
sonably responsive to the needs and in- 
terests of their viewers, not as individuals 
but as the community and as significant 
groups within the community. 

We commissioners are in a sense guar- 
dians of both the First Amendment rights 
of broadcasters and of the First Amend- 
ment rights of the community in free and 
open debate and the presentation of vary- 
ing viewpoints and lifestyles over the 
public airwaves," he said. 

Commissioner Brown promised to sup- 
port broadcasters who are engaged in a 
meaningful dialogue and are meeting their 
public interest responsibilities. But, he 
warned, "I also promise that when broad- 
cast licensees come before the commis- 
sion who are not taking their public in- 
terest obligations seriously, I will vote for 
transferring their license to someone 
else." 

ACT gets together 
in Washington 
Symposium marks 10th anniversary 
of organization, starts off with 
Kennedy Center bash, continues 
with big names in attendance 

Action for Children's Television, which 
began 10 years ago as a group of Boston 
area housewives unhappy about the televi- 
sion programing their children were watch- 
ing, is demonstrating in Washington this 
week the prestige and public relations 
sophistication it has acquired. 

The occasion is a double event -ACT's 
seventh national symposium, which is 
being devoted to "TV Role Models and 
Young Adolescents," and the organiza- 
tion's 10th anniversary. 

And as speakers, panelists and partici- 
pants, ACT has managed to line up an ar- 
ray of attention -getting personalities. FCC 
Chairman Charles D. Ferris and author 
David Halberstam will be among the 
speakers during the symposium, which 
runs from April 30 to May 2. 

Among the panelists are Alfred 
Schneider, ABC's vice president for broad- 
cast standards; columnist Ellen Goodman; 
satirist Stan Freberg; former FCC Com- 
missioner Nicholas Johnson, who now 
heads National Citizens Committee for 
Broadcasting; David Sontag, vice presi- 
dent of prime time television, Twentieth - 
Century Fox; Mike Dann, consultant to 
Warner Communications, IBM and 
Children's Television Workshop, and 
author Jeff Greenfield. They will be dis- 
cussing such things as the ways that televi- 
sion producers might address issues of 
concern to teen -agers, advertising to 

adolescents and "Soaps and Sitcoms: Is 
That All There Is ?" 

Most of the events will be held at 

George Washington University, but the 
three -day event was to be kicked off on 
Sunday in the Kennedy Center Concert 
Hall, with Mario Thomas, Ossie Davis, 
Buffy Sainte -Marie and LeVar Burton pre- 
senting a multimedia program. It is de- 
signed, ACT's press release says, "to il- 
luminate the crucial issues of children's 
television, including the effects of TV role 
models on the attitudes and behavior of 
young people." 

ACT will establish a first this week, 
using the symposium as a forum for the 
presentation of its annual "Achievement 
in Children's Television" awards. These 
will be announced on Tuesday. 

The symposium is supported in part by 
grants from the Mary Reynolds Babcock 
Foundation and Sears, Roebuck. 

Media Briefs 

No way to do it. FCC has dismissed peti- 
tion by Wioo Inc. for reconsideration or 
classification of order designating applica- 
tion of Carlisle, Pa., case for hearing. 
Commission in January designated com- 
parative hearing involving renewal ap- 
plication of WI00(AM) and application for 
new station filed by Carlisle Broadcasting 
Associates. Commission said its rules did 
not provide for reconsideration of hearing 
orders, except in situations not applicable 
in Wioo case. 

More ask stay. Spartan Radiocasting Co., 
licensee of WSPA -TV Spartanburg, S.C., is 
appealing FCC action in significant view- 
ing case. Spartan has filed notice of appeal 
in U.S. Court of Appeals for Fourth Cir- 
cuit, in Richmond, Va. And along with 
WPLG(TV) Miami and WFSB -TV Hartford, 
Conn., it has asked FCC to stay May 24 
effective date of order exempting from 
network nonduplication rule signals that 
are significantly viewed off air in com- 
munity. They are requesting stay of order 
until petitions for reconsideration of order 
are acted upon or until judicial review is 
completed. Motion for stay pending action 
on petition for reconsideration had already 
been filed by Amaturo Group Inc., KCST 
Inc., McGraw -Hill Broadcasting Co. Inc., 
and NEP Communications Inc. Deadline 
for filing comments on request for stay is 
today (May 1). 

Correction. Media law conference dealing 
with such subjects as Federal Trade Com- 
mission's proposed rules on children's 
television advertising, media antitrust ac- 
tions and domestic satellites will be held. 
May 11 -12 at the Communications Media 
Center, New York Law School, New York. 
School was erroneously identified as New 
York University in BROADCASTING April 
17. Erwin Krasnow, general counsel, Na- 
tional Association of Broadcasters, and 
Scott Robb, Robb & Reukauf, New York, 
will be co- chairmen. 
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Broadcast Advertising' 

Classical stations 
report big gains 
in ad revenues 
But CMBA members are told 
their outlets are underused 
as an advertising medium 
Advantages and problems of classical 
music radio stations were pointed up by an 
advertising panel at the 1978 conference of 
the Concert Music Broadcasters Associ- 
ation, held in New York April 17 -20. 

Ramon Gaulke, president of Marsteller 
Inc., New York, told a luncheon session 
that his agency had used classical music 
radio to sell products of all sizes and prices 
but that he had never been able to per- 
suade a client to use it for corporate adver- 
tising. "I'll keep trying," he added. 

George Norton, vice president of Gen- 
eral Telephone & Electronics, which spon- 
sors classical music programs nightly on 
five stations, said concert music "gets you 
an audience that is really loyal ... and 
responsive." 

When some of the 60 classical music 
broadcasters at the conference protested 
that they often got very short shrift from 
agency timebuyers, Joyce Peters, media 
director of Media Specialists Inc., advised 
that they visit the timebuyers -and also 
send their research people to call on the 
agency planners. "When it's on the plan," 
she said, "the buyer is afraid not to buy." 

Mr. Gaulke suggested that it was up to 
agency management people, like him, to 
tell agency creative and media people to 
use radio "whether they like it or not," 
whenever it's in the best interest of a 

client. "Where you need more than 25 
words," he said, "radio has a real advan- 
tage " 

In other sessions of the CMBA's ninth 
annual conference, Teresa Gannon of 
Target Group Index reported that a na- 
tional survey had set the number of adults 
who "prefer" classical music radio pro- 
graming at 9,916,000, a gain of 10% in 
four years. 

The 23 stations represented at the con- 
ference -out of a total of 52 AM and FM 
outlets that devote 30% or more of their 
air time to classical music - reported gains 
in time sales averaging 30 %, according to 
Vianne Webb of WGH -FM Newport News, 
Va., president of CMBA. 

Chicago Symphony Orchestra broad- 
casts, presented by Amoco on 300 radio 
stations for the past two seasons, reached 
an unduplicated total of 24 million 
listeners a year, according to a study by 
D'Arcy -MacManus & Masius, Amoco's 
agency. The report was presented by Ray 
Nordstrand of WFMT(FM) Chicago, which 
syndicates the broadcasts. 

President Bernard Mitchell of U.S. 
Pioneer Electronics reported his compa- 
ny's first season of sponsorship of New 
York City Opera Company broadcasts was 



"successful" The broadcasts were syndi- 
cated in major markets by Robert E. 
Richer of WNCN(FM) New York. 

Dr. John K. Major, research and market- 
ing director of WFMT, reported on au- 
dience studies conducted by 20 classical 
music stations in recent years. He said 
they showed the majority of listeners to be 
in the 25 -49 age bracket, with high in- 
come, college education and engaged in 
professional work. 

If advertisers and agencies would take 
audience buying habits into account, Dr. 
Major said, they would find classical sta- 
tions especially efficient for such products 
and services as airlines, wines and car ren- 
tals. They're also good for "bread and but- 
ter" items, John Hoffman of KKHI(AM) 
San Francisco reported, noting that his sta- 
tion sells more than $1 million worth of 
time to food advertisers annually. 

The CMBA members named a five - 
member executive committee and autho- 
rized it to elect officers from its member- 
ship. The committee: Fred Miller, 
WDCS(FM) Portland, Me.; Robert Richer, 
WNCN(FM) New York; Hal Rosenberg, 
KFSD -FM San Diego; Steve Shepard, 
KLEF(FM) Houston and John Wolfe, 
KVOD(FM) Denver. 

A no -panic posture 
on media inflation 
All things considered, price 
hikes aren't as bad as they 
might have been, says agency man 

Despite all the talk, media price increases 
haven't been too bad, and besides, they're 
going to taper off, especially in television. 

That message was offered to an Associ- 
ation of National Advertisers workshop 
last week by William H. Lynn, senior vice 
president and director of media services 
for Ketchum, MacLeod & Grove, New 
York. 

Mr. Lynn, examining ways to beat rising 
costs, ventured that much more interest is 
going to center on the 10- second length 
for television commercials. But he cau- 
tioned that a mass move to 10's could in- 
crease clutter and reduce efficiency. 

As for that "uncontrollable spiral" in 
media costs, he said that since 1970 broad- 
cast costs have risen about 65 %, thanks to 
a 91% rise in TV costs, and media prices 
generally have climbed about 66 %. In the 
same period, he said, the cost of living has 
risen 60%, coffee prices 300 %, housing 
over 110 %, gasoline 125 %, an average 
food basket 70%. 

Against those rises, he said, "the gener- 
al media price increases of 66% -and even 
the TV 91% increase -don't look out of 
line. The world is getting to be a more ex- 
pensive place to live in, and media are just 
one element involved." 

Over the next two years, Mr. Lynn pre- 
dicted, "we will see media costs- particu- 
larly television -plateau. In fact, it is high- 
ly probably that the 1978 -79 broadcast 
season will find substantial advertiser 

resistance to any major marketplace cost 
increases, and in some instances negoti- 
ated costs might actually fall below this 
year's. 

"And because the media market is a 

self -regulating entity, as far as pricing is 
concerned, the broadcast plateau will slow 
down the prices increases in other media 
as well." 
' Mr. Lynn spoke at an ANA advertising 
financial management workshop at Calla- 
way Gardens, Pine Mountain, Ga. 

Female life styles: 
will changes hurt TV? 
C &W's Nichols says working women 
are reading more and viewing less 

The changing role of women could lead to 
a decline in the use of television advertis- 
ing and an increase in print advertising, ac- 
cording to Carl W. Nichols, president of 
Cunningham & Walsh, New York. 

He developed this hypothesis during a 

talk to the Phoenix Advertising Club. He 
cited research undertaken by C &W that 
shows that women, more and more, are 
taking charge of family finances for such 
big- ticket items as cars, houses and vaca- 
tions, as well as in supermarket shopping. 

He noted that working women watch 
less TV and spend more time reading mag- 
azines than nonworking women. But he 
said nonworking women, who consider in- 
flation their number -one problem, also are 
reading more "in a search for more helpful 
product information which most commer- 
cials simply can't provide in 30 seconds" 

Mr. Nichols said he would not "go so far 
as to predict the decline and fall of TV." 
But he insisted that "there's certainly a 

stronger and brighter future for print 
media; it simply has to become more up- 
front in our marketing thinking and its 
growth undoubtedly will be at the expense 
of TV." 

He told the meeting that many of to- 
day's copywriters have written only for 
television. Mr. Nichols announced during 
his speech that C &W is organizing a pro- 
gram of seminars on writing for print for 
its younger writers and summer interns. 

Broadcasting role in coping 
with drug problems cited 
at Wolff committee hearing 

"In general, public service advertising 
about drugs has no effect on the au- 
dience," Dr. Gerhard Hanneman of the 
Annenberg School of Communications, 
University of Southern California, has 
told a House Select Committee on Nar- 
cotics Abuse and Control. Among reasons 
for PSA ineffectiveness, according to the 
professor, are lack of pretesting of spots 
and a "laissez -faire distribution" of spots. 
He called the latter "a waste of taxpayer 
dollars." 

Representatives from the National As- 
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sociation of Broadcasters, ABC, CBS, 
.Mutual, NBC and WCAU -TV Philadelphia 
also presented statements. Bill Leonard, 
Washington vice president of CBS Inc., 
said his network has "consistently at- 
tempted to contribute meaningfully to the 
public's awareness of the drug abuse prob- 
lem." 

ABC's Richard P Gitter, vice president 
for broadcast standards and practices, said 
that while "the use of illegal drugs and the 
abuse of legal drugs have, from time to 
time, been the subject of ABC entertain- 
ment programs...we require that the pre- 
sentation be accomplished unex- 
ploitatively, responsibly and in a manner 
that will not be instructional or invite im- 
itation." 

Committee Chairman Lester L. Wolff 
(D -N.Y.) said Congress was "interested in 
the effect of advertising, programing and 
PSA's" in the fight against the "insidious 
problem" of drug abuse. 

Colorado's unusual 
Section 315 quandary 
FCC rules DA facing recall 
must be considered a candidate 
since ballot also contained 
choices for his successor 

New Section 315 questions never cease. 
The FCC last week was called upon to 
decide whether the district attorney of 
Pueblo county, Colo., who was facing a 
recall election on Thursday, April 27, was 
to be considered a legally qualified candi- 
date for public office. 

Ordinarily, the answer would be no, 
since the question in recall elections is not 
who should hold office but whether an of- 
ficial should be removed from office. 

But the situation in Pueblo county was 
different. For the voters were being asked 
not only whether the district attorney, 
Joseph E. Losavio Jr., should be recalled, 
but also, if he is, who of two alternative 
candidates- Patrick J. Maggio and Joe T. 
Ulibarri- should replace him. 

Under those circumstances -with the 
two questions so interrelated -the present 
district attorney should be considered a 
candidate, the commission said. Other- 
wise, it added, the incumbent and the 
other candidates might suffer inequities. 

The commission noted that if the in- 
cumbent were not a legally qualified candi- 
date, his paid announcements would be 
subject to censorship while the candidates' 
would not. Nor would the incumbent be 
entitled to the lowest unit charge that 
would be available to the others. On the 
other hand, the alternative candidates 
would not be entitled to equal time if the 
incumbent appeared on a station. 

The question as to Mr. Losavio's status 
was raised by KOAA -TV Pueblo. It won- 
dered whether tapes Mr. Losavio wanted 
aired could be considered "uses" under 
the equal -time law and, therefore, subject 
to the no- censorship provision of the 
equal -time law. The station said the tapes 
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contained material that could be con- 
sidered defamatory to persons supporting 
the recall. 

The commission said that if the station 
had agreed to sell Mr. Losavio time, it 
could not withdraw the offer because of 
the material on the tapes. It also noted that 
the Supreme Court has ruled that since a 

station may not censor a broadcast by a 

legally qualified candidate, it could not be 
sued for anything the candidate said. 

Advertising Briefs 

Bread for B&B. Quality Bakers of America 
Cooperative Inc., New York, which has 
used in -house Q.B.A. Advertising Inc. 
since 1942 when it introduced Miss Sun- 
beam Bread, has named Benton & Bowles, 
New York, as its first outside agency. Co- 
operative organization of 130 -member 
companies has budget of about $6 million, 
primarily in spot TV in New England, 
Southeast and Southwest. 

New honor. World Institute of Black Com- 
munications has been formed to present 
first awards to recognize excellence in 
print and broadcast advertising aimed ex- 
clusively at black audience. Institute, 
founded by National Black Network, will 
give CEBA (Communications Excellence 
to Black Audiences) Awards in 39 catego- 
ries of print and broadcast advertising. 
Entries must be postmarked by May 19, 
1978, to be eligible for this year's awards. 
Mail or deliver entries to CEBA Awards c/ 
o National Black Network, 1350 Avenue 
of the Americas, 24th floor, New York 
10019. Information on entry fees is avail- 
able from NBN from Joan Logue Henry or 
Adrian Gaines at (212) 586 -0610. 

NAB to CAB. National Association of 
Broadcasters told Civil Aeronautics Board 
in comments last week that proposed 
rulemaking preventing airlines from pass- 
ing costs of institutional advertising on to 
customers would affect their free speech 
rights, because rule would encourage CAB 
to review advertising content. Further- 
more, rather than absorb costs of institu- 
tional ads, airlines would probably stop 
running them altogether, NAB predicted. 
Proceeding is in response to Aviation Con- 
sumer Action Project, which contends that 
some institutional ads, for which 
customers pay through their tickets, are 
primarily intended to lobby government 
on behalf of airlines. 

New agency Is tapped. F & M. Schaefer 
Brewing Co., New York, has chosen 
Ogilvy & Mather, New York, as its new 
agency, replacing Warwick, Welsh & 
Miller, New York, effective June 30. Ac- 
count bills more than $5 million, of which 
estimated $4 million is in broadcast. War- 
wick officials said they were surprised by 
move, saying they had been assured brew- 
ery was talking to other agencies only on 
matters involving new products.' 
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Health care abuses. Profit abuses. Bureaucratic fum- 
blings. These and other attacks leveled at nursing 
homes have always appeared as front page news. 

When these stories appear, we are just as outraged 
at the shame and the scandal. We abhor the tales of un- 
safe facilities, inadequate diets, patient neglect. 

Perhaps, unwittingly, we have built a serious com- 
munications gap. A gap between what most critics 
believe to be the facts and what actually are the facts 
related to the nursing homes in our nation today. 

Nursing home care is a relatively recent develop- 
ment in this country. From the early community-spon- 
sored shelters that served as poor houses, the nursing 
home was born. Usually a small family -run home that 
planted the seeds for today's modem facility. 

But as human life spans continued to increase, so 
did the problems of aging and the care for the aged and 
the chronically ill. So that by the early 1950's, the need 
to improve conditions and facilities was critical. A 
major growth took place, not only aided by public 
awareness, but by the private investment of billions of 
dollars for land, construction and qualified personnel. 

Suddenly, the number of long -tern facilities tripled 
from 6,500 to 25,000. 

Suddenly, from 172,000 available beds in 1953, 
the number of beds became 1.2 million by 1973. 

Today, there are 20,000,000 Americans aged 65 
and over. But, as many as 600,000 need nursing care 
and can't get it. Because for all the growth, for all the 
improvements, the number of Americans needing pro- 
fessional health care has skyrocketed. 

Where can these people go? As fast as new, 
modem, professionally staffed facilities are built, just as 
quickly the waiting lists multiply. Many remain resi- 
dents of boarding houses, independent homes, some 
inadequate, too many unsafe. 

The incidents that have stigmatized the entire 
health care industry are mainly focused on those homes. 

But these stories mask the progress of the vast 
majority of AHCA members who provide a wholesome, 
enriching environment for their residents. We are 
constantly improving both the social and physical 
environment; we are working to build individual dignity 
to its highest level; we are recruiting more qualified 
full -time specialists, searching for methods to train and 
re-train doctors and nurses in geriatric care. The nursing 
home profession has outgrown the county poor farm. 
Certainly the story of progress in health care is just as 
valid as the story of abuse. Let's report them both. 

American 
Health Care Association 

1200 15th Street N.W. Washington D.C. 20005 



Broadcast Journalism® 

Magid, KSD -TV 
trade suits 
over survey 
He started first, asking for 
$9,000; station countered 
with bid for $18,000; now 
he is asking $3 million more 

News consultant Frank Magid and one of 
his oldest clients, KSD -TV St. Louis, are 
suing each other over a $27,000 market 
survey Frank N. Magid Associates Inc. 
agreed to perform last year. The station 
wants to get back the $18,000 it has paid, 
claiming Magid failed to perform in ac- 
cordance with the agreement. Magid, on 
the other hand, is countersuing not only to 
collect the remaining $9,000 but for 
another $3 million as a result of the 
allegedly "false and defamatory" state- 
ment of a KSD -TV executive that was 
published in a St. Louis newspaper. 

At issue in the suit is an "attitudinal 
news research study" of a kind KSD -TV of- 
ficials say they have obtained from Magid a 
number of times dating back to 1964. 
However, the one delivered last August 
was not in accordance with an agreement 
reached last May, according to KsD -Tv. 

For one thing, the submission was late; 

KsD -Tv said the report was to have been 
delivered the week of July 25. For another, 
it contained no recommendations (all 
other reports provided by Magid had con- 
tained recommendations, according to 
KSD -TV officials). The suit also alleges that 
errors in the survey questionnire were 
discovered in preliminary testing but were 
not corrected, that the report did not in- 
clude breakouts as to age and 
socioeconomic patterns, and that the 
analysis was "superficial." 

A key issue in the case is KSD -TV's 
allegation that Magid refused to allow sta- 
tion personnel to verify and validate the 
authenticity of the survey data -a process 
that normally involves recontacting 20% of 
the sample to verify they had participated 
and had completed the questionnaire. 
Magid, in its countersuit, claims it offered 
to allow KSD -TV personnel to monitor the 
validation "in a manner consistent with 
the ethical standards of confidentiality 

Gary Chapman, KSD -Tv'S marketing 
director, said the two parties were continu- 
ing to discuss the validation issue when, 
"on Christmas Eve," Magid initiated the 
litigation with a suit in Linn county (Iowa) 
court seeking the $9,000 allegedly due. 
KSD -Tv later asked for dismissal of that 
suit and filed its own in U.S. district court 
for the eastern district of Missouri, where 
the case is now being litigated. 

Magid, in its countersuit, claims it per- 
formed all of its obligations. It says the 
study it performed "was comprehensive 
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and complete," containing more than 234 
pages of information and analysis and that 
KSD -TV was provided with a computer 
printout used in the study that included 
survey data by age and socioeconomic pat- 
terns. 

The suit also cites, without elaboration, 
one finding of the study that was negative: 
"Positive viewer attitude toward KSD -TV 
was declining in the St. Louis metropolitan 
market," a conclusion said to have been 
supported in a November 1977 study con- 
ducted by Arbitron that showed a drop of 
22,000 viewer homes. 

The defamation aspect of the counter- 
suit -Magid is seeking $1 million actual 
damages and $2 million in punitive 
damages - results from a column in the 
Feb. 10, 1978, St Louis Globe -Democrat 
in which Mr. Chapman is quoted as saying 
the research performed by Magid was 
"defective and incomplete," and as mak- 
ing other statements, "the reasonable in- 
terpretation of which," the suit says, "was 
that Magid had refused to allow KSD -TV to 
validate the authenticity of the question- 
naires used in research. 

This referred to a history of events given 
to the newspaper by Mr. Chapman that he 
repeated last week. He said that although 
Mr. Magid offered to permit KSD -TV offi- 
cials to monitor the validation process, 
plans for KSD -TV personnel to travel to 
Magid's headquarters in Marion, Iowa, for 
that purpose were twice postponed at 
Magid's request and that, finally, late in 
October, Magid was advised by counsel 
not to permit the monitoring until the final 
$9,000 was paid. 

The Magid suit said that as a result of 
the "false and defamatory statements, 
Magid has suffered in its business reputa- 
tion and professional standing." 

Utica station upheld 
in refusal to yield 
off - the -record tape 
WTLB Inc., licensee of WTLB -AM -FM Utica, 
N.Y., has won a victory for reporter's priv- 
ilege in a skirmish with a local Democratic 
political leader. WTLB refused to turn over 
an audio tape of a county executive's 
remarks it considered privileged, and a 

state judge upheld the refusal. 
The controversy started when word got 

out of a press briefing by the county ex- 
ecutive of Oneida county, William Bryant, 
on April 4. The remarks, which reportedly 
dealt with Mr. Bryant's reasons for not at- 
tending a breakfast conference between 
local political leaders and Senator Daniel P 

Moynihan (D- N.Y.), were off the record, 
and were not reported. 

But the attorney for the Democratic 
leader, Rufus P. Elefante, filed a motion in 
New York Supreme Court, asking that a 

tape the WTLB reporter, Gary Kenner Ken - 
nect, had made be turned over to Mr. Ele- 
fante. He was said to be contemplating a 

slander suit against the county executive. 
When WTLB'S attorney opposed the mo- 

tion, claiming reporter's privilege, the 
county executive was quoted in the press 
as saying he hoped the station would com- 
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At Microwave Associates, we're doing something 
about one of your prime concerns. CAW system acquisition costs. 

With over 25 years of solid -state microwave technology behind us, 
we can offer you an unbeatable combination of high quality and low 
price in CAN equipment and systems. That means a complete, 
turnkey system or any of the individual components you may need 
for backup or expansion. You'll find that with a Microwave Associates 
CATV installation you can count on equipment reliability, low main- 
tenance, and long service life. It's an excellent investment. 

How do we give you a price advantage? For example, there's the 
VR -3 CAW satellite video receiver. This single -channel unit is a 
genuine bargain at under $4000. 

Now we've just introduced the VR -4 all channel satellite receiver 
that sets a new standard of excellence. At $6500, you'll find that it 
has the others beat hands down in performance and versatility. 

We also have a new, low cost CARS Band FM microwave system. 
It's the MA -12X transmit/receive system that incorporates state of the 
art, field proven, solid -state circuitry and provides great flexibility. 

MA -12X System 

Through innovative design and engineering, we've come up with a 
quality system that costs one third the price of similar systems. 

For long -haul relay, the MA -12G and FML systems are the stand- 
ards of performance in the industry. 

Whatever your CAN needs, Microwave Associates can fill them 
economically ... from total, custom designed satellite and terrestrial 
systems to individual components. 

For detailed literature and specifications, contact the Microwave 
sales office nearest you. 

Microwave Associates, Communications Equipment Group, 
Northwest Industrial Park, Burlington, MA 01803, (617) 272 -3100. 

Field Sales Offices: Southeast (404) 455 -3815, 
Southwest (214) 234 3522, Rocky Mountain 
(816) 891 -8538. Western (408) 733.0222. 
Midwest (612) 831 -3920. North Central (617) 358 -5054, 
Northeast (617) 443 -5139. 

Microwave 
A M /A-COM COMPANY 

See us at 
BOOTH 300 
NCTA Convention 
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you 
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Before you decide on 
your money lender, con- 
sider Firstmark. For over 
19 years, Firstmark Fi- 
nancial has provided the 
resources and profes- 
sional guidance to cable 
operators across the 
country. Competitive 
rates coupled with re- 
payment terms up to 12 
years offer you the finan- 
cial flexibility you're look- 
ing for. For a confidential 
analysis of your finan- 
cial requirements, call 
Phil Thoben at (317) 
638 -1331. Firstmark is 
Cable Finance. 

Iîurstmark 
Financial 
Firstmark Financial Corporation 
Communications Finance Div. 
110 E. Washington St. 
Indianapolis, IN 46204 
317/638 -1331 

SEE US AT 
BOOTH #210 NCTA 

ply with the request for the tape. 
With that for ammunition, Mr. Ele- 

fante's attorney, in argument before 
Supreme Court Judge Parker Stone, con- 
tended that Mr. Bryant, by his remarks, 
had waived his right to confidentiality. But 
WTLB argued that the privilege involved 
was the reporter's, not the county execu- 
tive's. Judge Stone agreed and denied the 
Elefante motion. Judge Stone based his 
ruling on the New York reporter's shield 
law and on the First Amendment. 

News council urges 
dialogue between 
ABA and the press 
Guidelines being developed by 
lawyers for coverage of trials 
need input of professional 
journalists, it's said 

The National News Council said last week 
that the new free press /fair trial guidelines 
being developed by the American Bar As- 
sociation, promising though they seem to 
be, should be subjected to review by a 

panel of knowledgeable media and public 
representatives. 

This review, the council said, should 
take place before the ABA House of 
Delegates votes on the guidelines at its 
meeting in August. "The one indisputably 
valuable contribution of the earlier effort 
by press and bar to agree [on voluntary 
guidelines] was the demonstration it pro- 
vided that both sides could learn much 
through an exchange of ideas," the coun- 
cil said. 

"The [ABA] panel's final report has not 
yet been made public," the council said, 
"but members active in its preparation 
have assured the National News Council 
that the proposed canons go well beyond 
the Supreme Court's decision in Nebraska 
Press Association vs. Stuart in that the 
proposed canons provide protection 
against any judicial attempt to order prior 
restraint on publication of information in 
the possession of newspapers or television 
and radio stations. 

"Similarly, in the ABA committee's 
view, there is no judicial right to cite re- 
porters or editors for contempt for 
anything they publish except under cir- 
cumstances of prejudicial intent and ex- 
ecution so flagrant as to be almost incon- 
ceivable in journalistic practice. 

"The paramount thrust of the recom- 
mendations is to foster open court pro- 
ceedings and full disclosure. This commit- 
ment to openness is further reflected in 
the panel's proposal that television and 
radio coverage of criminal trials be stan- 
dard whenever the judge finds that can be 
done without upsetting courtroom 
decorum" 

The council observed, however, that 
"admirable as all these initiatives are, it 
would be foolish to suggest that they hold 
out promise of trouble -free future re- 
lations even if the committee report is ap- 
proved without change by the ABA House 
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of Delegates." Hence the proposal that 
they be reviewed, and the council offered 
to help recruit a review panel to take a look 
"with a view to enriching the mix of 
thought available to the bar when it makes 
its decision on new standards this summer. 

"The timeliness of such a fresh attempt 
at communication is heightened by the ex- 
istence of other court -related questions on 
which a fusion of views would be helpful 
in substituting cooperation for conflict. 
One is the wider use of television cameras 
and radio in courtrooms. The qualified en- 
dorsement given to such use by the 
[ABA] committee ought not to become a 

prelude to new bickering over rules of 
reason acceptable to both sides." 

The council, meeting last Monday and 
Tuesday at its headquarters in New York, 
also disposed of a series of complaints re- 
lated primarily to reporting of abortion 
issues, and took stands against portions of 
pending legislation to revise the federal 
criminal code and against what it called 
threats to press freedom in international 
news reporting. 

The council said that S. 1437, the crimi- 
nal -code revision measure that cleared the 
Senate in January and is now before the 
House Judiciary Committee, "is vastly 
less dangerous in its potential impact on 
press freedom than its predecessor, S. l," 
but that this "provides scant warrant for 
complacency. 

"Section 1324 of the measure would, 
for example, make reporters, editorialists 
and news organizations vulnerable to 
possible criminal prosecution for any ac- 
tion that `improperly' subjected a witness 
before Congress, the courts or an adminis- 
trative agency to economic loss or to injury 
in his business or profession. 

"Other provisions would expose re- 
porters to contempt citations or punitive 
action for refusal to disclose confidential 
news sources even under court orders sub- 
sequently held unconstitutional (Section 
1331) or for refusing to give notes or film 
outtakes to law- enforcement officials (Sec- 
tion 1311). 

"The News Council believes that such 
provisions of the bill and of comparable 
measures pending in the House represent 
disquieting new steps toward secrecy and 
censorship in the criminal justice system. 
They would severely curb the press..." 

The council also viewed "with ap- 
prehension the suggestion by representa- 
tives of 20 nonaligned countries, meeting 
in Havanna last week, that their govern- 
ments consider the establishment of 
restrictions on the movement of news out 
of and into their nations." The council 
reiterated its position that the need "is not 
for less coverage of the developing coun- 
tries," but for "a better, more thorough 
and more understanding job in the whole 
field of international reporting." 

In a series of rulings based on com- 
plaints against abortion news coverage, 
the council found two aspects of com- 
plaints against CBS News to be warranted 
and 10 unwarranted. It also held unwar- 
ranted a complaint against NBC News and 
one against WJLA -Tv Washington, also on 
abortion issues. 
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Time, ATC merger 
set at $140 million 
Time Inc. signed an agreement last 
Wednesday (April 26) to acquire the bal- 
ance of American Television & Com- 
munications Corp., Denver -based cable 
TV systems company, in a merger transac- 
tion valued at between $135 million and 
$150 million (BROADCASTING, Jan. 2, et 
seq.). 

Time, which already owns 26% of ATC's 
outstanding stock, plans to acquire the rest 
in an exchange -of -stock arrangement. 
Each outstanding share of ATC common 
not owned by Time will be converted into 
1.55 shares of Time convertible preferred 
stock- which would have a cumulative 
annual dividend rate of $1.575 per share 
and a liquidation value of $30 per share 
and be convertible into 0.72 shares of 
Time common, redeemable five years 
after the merger. 

The merger terms include a cash alter- 
native that will permit ATC stockholders 
to receive a cash payment in lieu of shares 
of Time Inc. convertible preferred stock. 
Time will not be required to make cash 
payments for more than about 22% of the 
outstanding ATC stock. A Time spokes- 
man said the cash price will be determined 
prior to mailing proxy materials with 

respect to the merger, but will not be more 
than $50 nor less than $45 per share of 
ATC common stock. 

The proposed merger, including the 
cash election alternative, will be subject 
to, among other things, approval by ATC's 
stockholders and the receipt of neessary 
regulatory agencies. 

ATC operates more than 80 cable 
systems throughout the country. 

Showtime and Columbia 
sign deal for pay specials 
Showtime Entertainment Inc., New York, 
has entered into a nonexclusive agreement 
with Columbia Pictures Pay Television, 
New York, to acquire 11 original pay TV 
specials and to co- produce other entertain- 
ment specials with Columbia. 

The 11 Columbia specials are: In Ses- 
sion: Seals & Crofts; In Session: Sarah 
Vaughan and Carman McRae; No Cover, 
No Minimum, starring blues singer Lee 
Horwin; No Cover, No Minimum, starring 
Peter Allen; Orson Welles at the Magic 
Castle; The Johnny Mathis Christmas 
Special; Jamboree in the Hills; Scapino 
with Jim Dale; Abba, featuring the Euro- 
pean rock group, and two rock concerts 
taped in London. 

Showtime, a subsidiary of Viacom Inter- 
national Inc., New York, will distribute the 
specials via its satellite network to affili- 
ated cable TV systems. 

Another in the sky 
Fanfare Television, a new consortium, has 
signed an agreement with RCA American 
Communications for satellite distribution 
of sports events, major motion pictures 
and special events to pay cable television 
systems in Texas, Louisiana, Arkansas, 
Oklahoma and New Mexico. 

It is said to be the first satellite distribu- 
tion agreement for regional pay television. 
According to Fanfare's president, Jack 
Williams, its service will begin in June 
1978 and will include exclusive coverage 
of the Southwest Athletic Conference 
(football, basketball and other sports), 
Houston Rockets basketball, Houston 
Astros baseball and other sports and en- 
tertainment events. Fanfare will originate 
a daily program during the five hours be- 
tween 7:30 p.m. and 12:30 a.m., central 
time, from its Houston headquarters for 
distribution by the RCA satellite. 

Fanfare is a joint venture of Hollywood 
Home Theater; Kenneth Schnitzer, Texas 
businessman and owner of the Houston 
Rockets and Houston Arrows hockey 
team, MCI Productions, Houston -based 
TV production firm, and Pace Manage- 
ment, Texas entertainment production 
company. Hollywood Home Theater, a 

joint pay TV programing venture of 20th 
Century -Fox and United Artists, will pro- 
vide Fanfare with major motion pictures 
from Hollywood studios, it was said. 

Your viewers may not believe in astrology, 
but they do believe in home safety. 

Whether or not your viewers take astrology 
seriously, they'll be interested in State 
Farm's 12 astrological spots on safety in the 
home. Each spot builds a safety suggestion 
around a sign of the zodiac. 

The 30- second spots are animated, in full 
color, and on individual 16 mm reels. They're 
designed for public service programming. 

r 7 
Public Relations Dept. 
State Farm Insurance Companies 
One State Farm Plaza 
Bloomington, Ill. 61701 

Please send me your free set of 12 astrological spots on home safety. 

Your name 

Station 

Address 

City - _ State Zip 
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Equipment & Engineering 

Some kidding 
on the square 
from Anselmo 
Spanish International president, 
who wants to extend network 
via system of TV translators, 
assumes fictitious identity to 
make his point with the FCC 

"First of all, I want to tell you how dis- 
tasteful it is to me to even have to write to 
a member of the growing bureaucracy in 
this country ... and have no doubts about 
it, Mr. Ferris, you are a member of this 
growing menace" 

Thus began a letter to FCC Chairman 
Charles D. Ferris from one Caruthers P 
Holdfast, president of "The Broadcasters 
& Cablecasters Benevolent Society of 
America," which, according to a line at the 
bottom of the stationery, is "An Affiliate 
of the Old Boy Network" 

At first, the letter -with its criticism of 
Chairman Ferris's encouragement, in his 
speech to the National Association of 
Broadcasters convention, of minorities to 
enter broadcast ownership -seems the 
work of an uninhibited bigot with a mad 
on for government. But a few sentences 
later it is evident that what is really driving 
the writer is not hate but sarcasm and 
irony. And it isn't long before Caruthers P 
Holdfast is revealed as Rene Anselmo, 
president of Spanish International Net- 
work. Mr. Anselmo is the target of much 
of the criticism expressed in the letter, 
which bore the return address of 270 Park 
Ave., N.Y.,SIN's national headquarters. 

The letter was Mr. Anselmo's device to 
draw attention to his impatience with con- 
tinuing delay in FCC consideration of his 
applications for four translators to extend 
the signals of SIN stations to distant cities. 
The applications were filed about a year 
ago, shortly after then Chairman Richard 
E. Wiley indicated to Mr. Anselmo that ap- 
proval could be granted in about three 
months. 

However, there were problems. The ap- 
plications represented something new in 
translators. Normally, translators fill out 
blank spots in a regular station's service 
area; these were to provide service in new 
areas - Denver and Bakersfield, Calif., 
where the facilities would rebroadcast pro- 
graming of SIN's KMex(Tv) Los Angeles; 
Philadelphia, where the translator would 
be fed off the air from SIN's wxTV(TV) 
Paterson, N.J., and Austin, Tex., where 
the translator would rebroadcast SIN's 
Kwex(TV) San Antonio. SIN's plans also 
provided another new wrinkle: The 
Denver translator would be fed by 
satellite. Mr. Anselmo is considering ex- 
tending the translator plan to other areas 
with large Spanish- speaking populations. 

But the proposals provided policy ques- 
tions the FCC staff felt needed pondering 
before action could be taken. And those 
questions were compounded when the Na- 

tional Cable Television Association, con- 
cerned about the competition translators 
could provide cable systems (a concern in- 
tensified when the commission in Decem- 
ber authorized the use of FM microwave 
to transport signals to translators), corn - 
plained that translators are free of the kind 
of restrictions familiar to cable operators. 
With the staff considering these matters, 
action on SIN's applications has been 
delayed. 

At present, the Office of Plans ànd 
Policy and the Broadcast Bureau are at- 
tempting to draft a notice of inquiry to ex- 
amine a wide range of translator- related 
issues. Last week, staffers could provide 
no indication of when a document would 
be ready for commission consideration. 
But at a minimum, it would appear that ac- 
tion on SIN's applications could be 
delayed for a year or more, particularly if 
the inquiry were to be followed by a notice 
of proposed rulemaking. 

"That's why," SIN's counsel, Norman 
Leventhal, said, "Mr. Anselmo got fed up 
and wrote the letter." (Mr. Leventhal 
telephoned the chairman's office as soon 
as he was informed the letter had been 
sent to make sure Mr. Ferris was aware of 
the author's identity. The letter, Mr. Le- 
venthal said last week, "was a joke, but 
with a serious purpose ") 

Frequently in the letter, Mr. Anselmo, 
as "Caruthers P. Holdfast," uses the 
bigot's language to make a point: "All this 
talk about encouraging minorities to get 
into broadcasting can have a disastrous 
effect on people. When former Chairman 
Wiley] started palavering off on this 
theme, right away that guy Anselmo starts 
to go crazy dreaming up schemes how he 
can put more of those Spanish- speaking 
stations on the air." 

And often, the letter directs sarcasm at 
cable interests. With the author of his let- 
ter cast as a former broadcaster who has 
acquired "a little unregulated cable 
system," Mr. Anselmo manages a jibe at 
cable operators based on their success in 
persuading the commission to repeal 
prohibitions on cable systems' leapfrog- 
ging television signals and on cable's plea 
to the FCC to remove the restrictions that 
hinder them in competing with broad- 
casters: "How are you going to allow that 
Spanish International crowd to leapfrog 
their own signal ?" he asks at one point. 
"Leapfrogging is the whole underpinning 
of the cable industry. That's unfair com- 
petition to let a broadcaster leapfrog. Isn't 
it bad enough that you're still allowing 
broadcasters to provide free service in 
markets where we are forced to charge 
people to bring them cable TV? Talk about 
unfair competition." 

To what extent Mr. Holdfast -Anselmo 
managed to stir the commission to action 
on SIN's translator applications remains to 
be seen. The chairman's office had not yet 
seen the letter last week, but an aide to 
Chairman Ferris directed reporters look- 
ing for reaction to the chairman's com- 
ments favoring marketplace competition 
among technologies over regulation as a 
way of serving the public interest. 
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NBC raises objections 
to Mutual's filing 
for earth stations 
Future problems with interference, 
effects on EBS, other networks must 
first be determined, FCC is told 

Mutual Broadcasting System's plans to 
distribute its radio network programing via 
satellite have been questioned by NBC and 
opposed by the Texas State Network. 

In comments on Mutual's application 
to construct 500 receive -only earth sta- 
tions around the country (BROADCASTING, 
Nov. 28, 1977), NBC raised several mat- 
ters it said the commission should con- 
sider before it allows construction of the 
10 -foot dishes. TSN asks denial of the ap- 
plication on a number of legal and techni- 
cal grounds. 

"Our basic concern," said NBC, "is 
whether adoption of the policies proposed 
here and their application to similar 
systems in the future, possibly represent- 
ing thousands of 4 ghz ground stations, 
could upset the efficient management of 
the vital 3.7 -4.2 ghz frequency band." 

NBC said it as well as CBS and ABC are 
studying the possibilities of satellite 
transmission on the same frequency. NBC 
is concerned that Mutual's earth stations 
may cause interference problems later 
when the band is more crowded. 

"The commission should also con- 
sider," NBC continued, "the restrictive 
implications of a dedicated nationwide 
system, possibly leading to many dedi- 
cated systems duplicating each other, in- 
compatible standards among those 
systems, and the resulting inefficient use 
of the 4 ghz frequencies and satellites, not 
to mention the higher cost of duplicated 
facilities to the users, and indirectly to the 
public." 

Another concern NBC expressed was 
over the possible effects of the satellite 
system on the Emergency 'Broadcast 
System. Currently, NBC noted, the system 
is constructed as a combination of land- 
lines, microwave hops and satellites. NBC 
said the Mutual system as proposed pro- 
vides no EBS back -up capacity. 

NBC also questioned whether the sta- 
tions using the earth stations would be 
permitted to pick up signals other than the 
Mutual feeds, such as other networks, 
wire services, syndicators and so on. It 
wanted to know, for example, "If other 
services do begin to share the system ... 
can Mutual remove its ground station and 
terminate those services when its radio 
stations discontinue affiliation with 
Mutual? Would Mutual's sharing rates be 
subject to regulation? What are the 
qualifications of those entitled to share 
Mutual's facilities ?" 

NBC concluded that it "believes that 
the most effective, flexible and desirable 
use of the 4 ghz satellites for radio pur- 
poses may involve earth stations that are: 
coordinated among several users, able to 
work with any satellite or satellite channel, 



frequency coordinated where deemed nec- 
essary, fully compatible with the various 
broadcast and wire services normally used 
by radio stations, and possibly operated in 
association with a carrier who can make 
additional use of the ground station's 
capacity." 

TSN targets Mutual's new parent, Am- 
way Corp., as well as Mutual in the peti- 
tion to deny. It notes that Amway has been 
accused in a Federal Trade Commission 
proceeding of unfair and deceptive prac- 
tices and says that a determination that 
one or more of the charges has been 
proved could "have a bearing of Mutual's 
licensee qualification." 

Mutual, itself, according to TSN, is 
engaging in "anticompetitive practices to 
Texas and adjacent areas" with respect to 
TSN. The petition says that Mutual, which 
has obtained broadcast rights to the games 
of the Dallas Cowboys and (beginning in 
January) those of the Southwest Athletic 
Conference, eight of whose nine members 
are in Texas, is seeking to establish a 

regional subnetwork in Texas and adjoin- 
ing states to which it would feed the 
games. But, TSN says, Mutual is "tying" 
the broadcast rights to "a regular Mutual 
affiliation and the acceptance" of Mutual 
network news and associated commercial 
material. And Mutual news, TSN says, is 
"relatively unattractive" in Texas. 

TSN also says that Mutual's application 
"appears to contemplate" the operation of 
up to six, simultaneous, national network 
services, "a practice long ago found to be 
contrary to the public interest." And, it 
says, a grant would require the abandon- 
ment of a number of policies -by licens- 
ing Mutual, rather than the end -user of 
each earth station, for instance, "the com- 
mission could lose effective regulatory au- 
thority of the system and its use," since 
the commission would be reluctant to 
move against earth stations used by 
hundreds or thousands of broadcasters 
who "had nothing to do with Mutual's 
misconduct." 

TSN has also petitioned the commission 
to deny Western Union Telegraph Co.'s 
application to use the Westar satellite 
system to interconnect Mutual's affiliates. 

FCC will have its pick 
of testimony on UHF 
receiver noise limits 
Next week (on May 10), a panel of experts 
will present their views to the FCC on the 
proposed lowering of the UHF receiver 
noise figure. The figure -now 18 db max - 
imum-is a measure of one factor affect- 
ing the visual interference (snow) in a TV 
picture. 

The panel, representing UHF stations, 
citizen groups, land mobile interests and 
the government's Council on Wage and 
Price Stability, will discuss how far the 
noise level can be reduced without creat- 
ing more UHF taboos or limiting the de- 
velopment of electronic tuners, the effect 

on consumer prices of tuners, the number 
of viewers affected and whether the noise 
reduction can be achieved by Oct. 1, 1979, 
or sooner. 

UHF station panelists include Harold L. 
Green, vice president for operations and 
engineering of Field Communications 
(representing the Council for UHF Broad- 
casting). Citizen groups include the 
Citizens Communication Center and the 
D.C. Media Task Force. Land mobile in- 
terests will be represented by the Utilities 
Telecommunications Council, Land 
Mobile Communications Council, The 
National Association of Business and Edu- 
cational Radio and the Land Mobile Corn- 

munications section of the Electronic In- 
dustries Association. Individuals taking 
part will include Dr. J. Brandinger, vice 
president, TV engineering, Consumer 
Electronics Division, RCA Corp.; 
Douglass D. Crombie, director, Institute 
for Telecommunication Sciences, National 
Telecommunications and Information Ad- 
ministration; William Detweiler, presi- 
dent, Helper Instruments Co.; Clinton S. 

Hartmann, manager, Surface Wave Device 
Branch, Advanced Technology Laborato- 
ry, Texas Instruments Inc.; Daniel R. 
Wells, senior vice president for engineer- 
ing and operations, Public Broadcasting 
Service; Walter S. Wydre, CATV 

Quality 
at $790 

The PD -II 
Plays mono tapes In "A" size 
cartridges. Stops automatically 
on 1kHz cue. Big and small buy 
it for the same reason. Nothing 
else does this task so well, so 
long, so reliably, with so little 
maintenance. That's ITC Qual- 
ity. Something money can't buy. 
Except from ITC. Also available 
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engineering consultant; Issac S. Blonder, 
for engineering and operations, Public 
Broadcasting Service; Walter S. Wydre, 
CATV engineering consultant; Isaac S. 

Blohder, chairman of the board, Blonder 
Tongue Laboratories Inc.; Leonard 
Dietch, vice president, product develop- 
ment, Zenith Radio Corp.; Norman 
Parker, Motorola Inc.; William E. Pastore, 
product line manager of noise products, 
Ailteçh; Dr. Philip A. Rubin, director of 
engineering research and development, 
Corporation for Public Broadcasting; 
Alfred Sfreddo, vice president, tuner 
engineering, General Instrument Corp. 

Technical Briefs 

To Russia, with VTR's. Ampex says it has 
been chosen as `official supplier" to 
Soviets of one -inch video -tape recorders 
for 1980 Summer Olympics in Moscow. In 
its Olympics coverage NBC -TV will 
presumably use Sony -made model sold in 
licensing agreement by RCA. 

Moscow In May. U. S. delegation of 15 
members of Institute of Electrical and 
Electronic Engineers is to meet with Rus- 
sian counterparts in Moscow May 16 -18 
for Annual scientific and cultural ex- 
change. Broadcasting is to be principal 
topic. U.S. delegation will be headed by 
George Jacobs, director of engineering of 
Board for International Broadcasting. 
Others include Marvin Blumberg of A. D. 
Ring consulting engineering firm and 
John H. Gayer, Colorado broadcaster and 
former member of International Radio 
Frequency Board in Geneva. 
No dumping. Justice Department has 
dropped year -long antitrust investigation 
of Japanese television exports to. U.S. 
John H. Shenefield told Senate Judiciary 
Committee that preliminary investigation 
did "not provide any reasonable basis for a 

full -scale" inquiry. He said Justice had 
found "no evidence of ongoing concerted 
activity by Japanese enterprises aimed at 
the United States market." 
Trois oiseaux. Telesat Canada hassigned 
$53.6- million contract with Hughes 
Aircraft Co.; Los Angeles, to build three 
communicatidns satellites for launching 
from U.S. space shuttle in 1981. Four 
Canadian firms will be major subcontrac- 
tors- receiving almost $24 million of con- 
tract. About $20 million of that will go to 
Spar Aerospace Products Ltd., Toronto. 
Ùp one. Hughes Television Network, 

which last season handled away games for 
22 of 26 major league baseball teams, this 
year has tally of 23, having added San 
Diego Padres. Hughes anticipates work on 
more than 860 games, with more than 400 
transmitted by Western Union Westar 
satellite and others by landlines. 
New for automation. Broadcast 
Electronics, Quincy, Ill., has introduced 
Control 16 microprocessor /CRT -based 
radio program automation system. 
Features include five CRT displays, 3000 
event memory, self- correcting digital 
clock, 17 programable functions, easy 
change of source assignment, instant 
review of last 10 logging lines and 
monitoring of on -air programing. 

N.J. congressmen 
trying to legislate 
VHF station into state 
Members of the New Jersey congressional 
delegation have introduced legislation in 
the House and Senate that would require 
the FCC to make frequency reassignments 
so that every state would have at least one 
commercial VHF television station. 

The FCC is charged with distributing 
broadcast licenses fairly and equitably, said 
Senator Harrison Williams (D), co- chair- 
man with Senator Clifford Case (R) of the 
New Jersey Coalition for Fair Broadcast- 
ing, but "New Jersey, the most densely 
populated, the most industrialized and the 
eighth most populous state in the nation, 
does not have a major television station." 

Senator Case noted that the FCC's 
response to the coalition's appeals has 
been to have stations in New York and 
Philadelphia come up with plans for pro- 
viding better service to New Jersey 
viewers. "This has been tried before and it 
simply does not work," he said. "Volun- 
tary commitments on the part of many 
television stations in New York City and 
Philadelphia are not carried out." 

The bill, as explained by Representative 
Andrew Maguire (D), who introduced it 
in the House, would require the commis- 
sion to pick a station now licensed to New 
York; determine its fair market value and 
see that the present owner gets paid that 
amount for the loss of his equipment and 
plant. 

The bill is aimed at New Jersey, but 
would have the same impact on Delaware, 
which also has no commercial VHF within 
its boundaries. 

Finance 

CBS has its eye 
on $3 billion 
in sales in '78 
Paley and Backe tell shareholders 
that if everything stays on track, 
revenues will break that barrier 

CBS Inc. stockholders were treated to an 
optimistic report on the corporation's 
future, including the prediction that 1978 
will be a $3 billion -plus year. 

The glad tidings were included in a 

speech by William S. Paley, CBS chairman, 
before the annual shareholders meeting, 
held April 19 in St. Louis. He noted that it 
took CBS 42 years, until 1969, to attain 
the level of $1 billion in annual sales and 
added: 

"We passed the $2 billion mark in 1976, 
only seven years later. Our latest first - 
quarter results gives me confidence to pre- 
dict that CBS will be a $3 billion corpora- 
tion by the end of the year. We will then 
have achieved another billion dollars of 
growth in only two years." 

The first -quarter results to which Mr. 
Paley referred were for the period ended 
March 31 when, he said, CBS's estimated 
net income reached $33.7 million on esti- 
mated net sales of $732 million. Mr. Paley 
reported that net income grew by 2% and 
sales by 15% over the first quarter of 1977. 

He said that the 1977 net income was 
boosted by a tax rate significantly lower 
than this year's first -quarter taxes. On a 

pretax basis, he noted, the improvement 
over the first quarter of last year was 
greater, amounting to an 8% increase. 

"Part of the disparity between sales in- 
creases and net income has been the in- 
tensive competitive environment that has 
prevailed in the television network field," 
he continued. "But our heavier -than- 
usual costs in television during the first 
quarter are showing excellent results as 
will be pointed out to you by our presi- 
dent, John p. Backe, when he makes his 
report." 

During his talk to shareholders, Mr. 
Backe said heavy television programing 
expenses reduced the CBS /Broadcast 
Grbup earnings though the division's 
sales rose by 10% over last year's record 
quarter. He pointed to positive results 
emerging from the TV network program- 

Week's worth of earnings reports from stocks on Broadcasting's index 

Company Period/Ended Revenues Change 

Current and change 

Net % 

Income Change 
Per 

Share Revenues 

Year earlier 

Net 
Income 

Per 
Share 

Acton Year12/31/77 59.232,000 +200 5.372.000 +253 2.00 19,745,000 1,521,000 .57 

Cotes `rear 12131177 43.005.000 + 6.4 790,000 + 39.5 .36 40.409,000 568.000 .25 

Conrec Year 12131177 12,877,000 + 19.4 6,490,000 + 2.8 3.01 10,784,000 5.284,000 2.56 

Oros. Telecasting 3 mo. 3131178 2.044,120 + 14.3 431,067 + 29.7 .54 1,788,154 332.ì53 .42 

Gulf & Western 6 mo. 12131 7 2,011,232.000 + 14.8 188,451,000 + 2.8 1.19 1,754,240.000 183.213.000 1.26 

A.C. Nielsen 6 mo. 2128178 151,174,000 + 18.7 11,459.000 + 29.3 1.08 121,403,000 8.885,000 0.82 

starr 8 mo. 12131/77 9.669.727 + 7.4 330,329 - 11.3 .22 8,995,742 372.345 .25 
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Backe (I) and Paley 

ing development dollars, saying CBS -TV's 
prime -time position in the first three 
months of 1978 was "substantially bet- 
ter" than a year ago. 

Mr. Backe painted a bright picture for 
other components of the Broadcast Group, 
pointing out that advances have been 
made by CBS -Owned Television Stations 
and CBS Radio, both of whose sales were 
ahead of last year's quarter. 

Mr. Backe also said CBS's other busi- 
ness groupings- CBS /Records Group, 
CBS /Columbia Group and CBS /Publish- 
ing Group- showed impressive gains in 
the 1978 first quarter. 

In their comments to shareholders, both 
Mr. Paley and Mr. Backe noted that the 
quarterly earnings and sales point up the 
value of a balanced partnership of separate 
business groups. 

At the meeting, a resolution was offered 
from the floor by Reed Irvine, chairman of 
Accuracy In Media Inc., an organization 
that frequently criticizes network news 
practices. His resolution, which was 
passed without dissent, praised CBS Radio 
for the diverse viewpoints represented on 
its Spectrum discussion series. 

Viacom stockholders 
get a double treat 
Ralph M. Baruch, president of Viacom In- 
ternational Inc., New York, brought bright 
news to the company's annual meeting of 
stockholders. First quarter net income 
rose 34% to a record $1,556,000 (41 cents 
per share) on revenues of $18,097,000, as 

compared with $1,160,000 (31 cents per 
share) on revenues of $13,462,000 in the 
comparable 1977 period. 

Mr. Baruch also outlined expansion 
moves Viacom is undertaking in both first - 
run syndication and network programing 
including a half -hour situation comedy, 
Please Stand By, for access time; The Love 
Experts, a five -times -weekly program for 
stations, and for network showing, Stick- 
ing 7bgether (90 minutes), Fast Lane 
Blues (a one -hour pilot for a half -hour 
series) and a half -hour situation comedy 
based on the British series, Faculty 7bwers. 

TV: Time's bright hope 

Time Inc. President James R. Shepley told 
the company's annual stockholders meet- 
ing that its video group is "our fastest 
growing business;' that it became profita- 
ble last year and should be "significantly" 
more so this year. He said the acquisition 
of American Television and Communica- 
tions (page 63), although "currently 
under scrutiny by the Justice Depart- 
ment" and still subject to FCC approval, 
should enable the group to "compete 

more effectively with other larger compan- 
ies in the communication and entertain- 
ment industry." According to Time's 
proxy statement, the company's top TV 
executive, J. Richard Munro (video group 
vice president), received $175,539 in sal- 
ary and bonus and accrued $15,004 under 
profit sharing plans in 1977. 

First -quarter record 
set in ABC finances 
ABC Inc., riding the crest of prime -time 
television supremacy, achieved record 
results in the first quarter in both sales and 
net income. 

Leonard H. Goldenson, chairman, and 
Elton H. Rule, president, noted it was the 
ninth successive quarter of earnings gains 
for ABC. They said net income climbed by 
21% to $22.9 million, or $1.26 per share, 
from $18.9 million, equal to $1.05 per 
share, in the 1977 first quarter. Revenues 
increased 16% to $437.3 million from 
$378.0 million in the corresponding 
quarter last year. 

Mr. Goldenson and Mr. Rule said the 
company's broadcasting operations "were 
once again the principal contributors to 
our earnings improvement." The ABC 
Television Network, the owned television 
stations and ABC Radio all achieved im- 
proved performances, they said, though 
FM profits were down. 

$1,100,000 

Leadership Cablevision 
Associates, Ltd. 

Senior Secured Loan due 1987 

We acted as lender and financial advisor to 

the Company in this transaction. This adver- 
tisement appears as a matter of record only. 

111ii11cAt101t5 

April, 1978 

Associates 
1800 North Meridian Street, Suite 410, Indianapolis 46202 317/923 -2353 
Chicago: 312/630 -5035 New York: 212/747 -4440 Los Angeles: 213/552 -6115 
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The Broadcasting 

Playlist5 May 1 

Contemporary 

Last This 
week week Title 0 Artist Label 

1 1 Night Fever° Bee Gees RSO 

2 2 Can't Smile Without Youo Barry inllow Arista M 

3 3 If I Can't Haue Youo Yvonne Elliman RSO 

108 4 With a Little Luck° Wings Capitol 

6 5 The Closer I Get to You° R. Flack /D. Hathaway Atlantic 

4 6 Dust in the Wind° Kansas Kirshner 

5 7 Staying Alive° Bee Gees RSO 

7 e Jack and Jill° Raydlo Arista 

12 9 Too Much ...0 Mathis 8 Williams Columbia 

8 10 

13 11 

9 12 

20813 
25814 
17 15 
14 18 

16 17 

18 18 

321119 
151120 

19 21 

24 22 

3811 23 
11 24 

3511 25 

23 28 

22 27 

441128 

28 29 
29 30 

27 31 

30 32 

26 33 

21 34 
401135 

31 38 
37 37 

34 38 

39 39 

41 40 
42 41 

50 8 42 

-1143 
- 1144 

- 1145 

48 48 

49 47 

- 48 

46 49 

- 50 

Lay Down Sallyo Eric Clapton RSO 

Goodbye Girlo David Gates Elektra 

Emotion° Samantha Sang Private Stock 

You're the One That I liántD Travolta /Newton- John.. RSO 

Feels So Goodo Chuck Mangions A &M 

Running on Emptyo Jackson Browne ElektraiAsylum 

Our LoveD Natalie Cole Capitol 

Flashlight° Parliament Casablanca 

Dance With Meo Peter Brown DR -TK 

Disco Inferno° Trammps Atlantic 

We'll Neuer Have to Say Goodbyeo Dan 8 Coley Atlantic 

Count on Meo Jefferson Starship Grunt /RCA 

Shadow Dancingo Andy Gibb RSO 

Dance Dance Dance° Chic Atlantic 

Ebony Eyeso Bob Welch Capitol 

It's a Heartache° Bonnie Tyler RCA 

Imaginary Lover° Atlanta Rhythm Section Polydor 

On Broadway° George Benson Warner Bros. 

You Belong to Meo Carly Simon Elektra 

More Than a Womano Bee Gees RSO 

Sweet Thlkin' Womano Electric Light Orchestra.... UA/Jet 

Just the Way You Areo Billy Joel Columbia 

Werewolves of LondonD Warren Zevon Asylum 

Mouin' Outo Billy Joel Columbia 

Loue is Thicker Than Watero Andy Gibb RSO 

Baby Hold Ono Eddie Money 

I Go Crazy° Paul Davis 

Before My Heart Finds Outo Gene Cotton 
Thank You for Being a Friendo Andrew Gold 

This Time I'm in It for Loved Player 

Fooling Yourself° Styx 
Always and Foreuero Heatwave 
Ttuo Out of Three ...0 Meatloaf 
Love is Like Oxygen° Sweet 

Only the Good Die Youngo Billy Joel 
More Than a Womano Tavares 

Deacon Blues° Steely Dan 

Because the Nighto Patty Smith 

Groove Lineo Heatwave 

We are the Champions /Rock Youo Queen 

Thke a Chance on Meo Abbe 

Columbia 

Playback 

Meatloaf's cooking. The group's latest recipe: Two Out of Three 
Ain't Bad (Epic). Neither is 42 out of 50, which is where the group 
places on this week's "Playlist:' "It's a legitimate smash;' says Keith 
London of WINW(AM) Canton, Ohio, "a heck of a record, no negatives 
about it:' While the medium -tempo ballad appears to have a broad - 
based appeal, it seems to g ra b women between the ages of 25 and 
34. Post -teens "identify with it...it relates to their experiences and 
emotions :' says Bob McLain of WTMA(AM) Charleston, S.C. Jeff Gerber 
of WGCI(FM) Cleveland says Ttuo Out of Three "sounds real good on 
the radio...it's probably a number two or number three record :' On 
the Money. Eddie Money's new single, Baby Hold On (Columbia), 
bolts to 35 on "Playlist :' "It's basic, simple rock and roll and very well 
done at that:' says Dave Bishop of wC0L(AM) Columbus, Ohio. "I would 
be surprised if it didn't make top five." Ed Alexander of KTKT(AM) Tuc- 
son agrees that Baby Hold On "is a good, basic clean rock song, not 
raunchy (with] a good up beat:' It's like "the 1965 British (sound] in- 
vasion:' he adds. Newcomer. A new name is showing up on playlists 
across the country. The name is Gerry Rafferty and his song is Baker 
Street (United Artists), drawn from the album, City to City. "I per- 
sonally like it says WTMA'S Mr. McLain. "I plan to play the hell out of it 
until it's a hit.' And 1(TI(1's Mr. Alexander says the song has a "basic 
jazz beat" and "it's going to grab people under the skin ... it's going 
to cover all bases:' "lt looks like a major hit :' says Bill McCown of 
WANS(AM) Anderson, S.C. "There's a good sax in it:' And the saxophone 
is the key. Says Patti Sullivan of KKTO(AM) Pittsburgh, echoing others' 
observations, Baker Street has a "great sax -in fact, it's the hook :' 

Country 

Last This 
week week Title O Artist Label 

5 1 Every Time Moo Fools Collide° Rogers & West UA 

2 She Can Put Her Shoes ...o Johnny Duncan .. Columbia 

11 3 It's All Wrong But It's All Righto Dolly Parton RCA 

11 4 Do You Know You are My Sunshine° StatlerBros. Mercury 

3 5 Hearts on Fire° Eddie Babbitt Elektra 

6 8 Always on a Mountain° Merle Haggard MCA 

4 7 Someone Loves You Honey° Charley Pride r RCA 

10 8 Sweet Sweet Smiled Carpenters A &M 

-11 9 I'll Never be Freed J. Brown & R. Cornelius RCA 

2 10 I've Got a Winner in Youo Don Williams ABC 

Bang -811 
Ariola -H12 

Asylum 14 13 

RSO 8 14 

A &M 201115 

Epic 9 18 

Epic - 1117 

Capitol 12 18 

Columbia / 19 

RSO 18 20 

ABC 25 21 

Arista '3 22 

Epic - 23 

Elektra - 24 

Atlantic 22 25 

No, No, Noo Rex Alien Jr Warner Bros. 

Softly as I Leave Youo Elvis Presley RCA 

We Believe in Happy Endings° Johnny Rodriguez. Mercury 

I Cheated on a Good Woman's Loved B. Craddock. Capitol 

The Power of Positive Drinking° Mickey Gilley .... Playboy 

Starting All Over Againo Don Gibson ABC 

Baby It's Youo Janie Fricke Columbia 

It Don't Feel Like Sinnin' to Meo The Kendal's Ovation 

Ready for the Times to Get Bettero C. Gayle UA 

Don't Ever Say Goodbye° T.G. Sheppard Warner Bros. 

Red Wine and Blue Memories]° Joe Stampley Epic 

A Lover's Question° Jacky Ward Mercury 

I'll be There° David Rogers Republic 

Night Time Magico Larry Gatlin Monument 

I Would Like to See You Again° Johnny Cash Columbia 

These are the top songs in air -play popularity as reported by a select group of U.S. stations. Each has been "weighted" in terms of The Pulse Inc. audience ratings for the re- 
porting station on which it is played. AI indicates an upward movement of five or more chart positions between this week and last. 
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Fates & Fortu nes 

Media 

Eskridge Cremona 

Olson Johnson 

Michael Eskridge, director of business affairs 
for NBC's WMAQ -TV Chicago, appointed VP -ad- 
ministration, NBC Television Stations Division, 
New York. 

Vincent M. Cremona, VP /general manager, 
WICC(AM) Bridgeport, Conn., assigned addi- 
tional duties of general manager of co -owned 
WPtX -FM New York. He succeeds John Catlett 
who has resigned. Ronald Gilbert, general 
sales manager, wicc, named station manager. 

Donald M. Olson, VP /general manager, WDEF- 

AM-FM Chattanooga, appointed general man- 
ager, WAPt -AM -FM Birmingham, Ala. 

Bill Johnson, general manager, WKNX(AMI 

Saginaw, Mich., appointed VP- general manager, 
WDEE(AMI Detroit. 

Fritz Beesemyer, general sales manager, 
KBBC(FM) Phoenix, appointed VP- general man- 
ager, WLDM(FM) Detroit. Robert E. Gaskins, 
operations manager, KMGC(FM) Dallas, joins 
WLDM in same capacity. 

William Stough, general sales manager, WISH - 

Tv Indianapolis, named station manager of co- 

owned WANE -TV Fort Wayne, Ind. 

Mary Perot Nichols, director of communica- 
tions for Boston Mayor Kevin White, appointed 
by New York City Mayor Edward Koch to direct 
operations of Municipal Broadcasting System's 
WNYC- AM -FM -TV New York. She is also former 
New York Village Voice city editor and she suc- 

ceeds Arnold Labaton who moved to 
wNET(TV) Newark, N.J. (New York), as director 
of special projects. 

Dick French, general manager, wttaQ(AM) 
Memphis, appointed VP. 

Gerard J. Sperry, general manager, WROR(FM) 
Boston, appointed VP. 

Harper Carraine, director of radio research, 
CBS /Broadcast Group, New York, retires after 
40 years with CBS. Sylvia Hughes, ratings ser- 
vices manager in CBG radio research depart- 
ment, succeeds Mr. Carraine. 

James R. Page, station clearance representa- 
tive, affiliate relations, CBS Television Net- 
work. New York, appointed district manager, 
Southeast, affiliate relations. 

Kenneth Tyler, first assistant film editor, NBC 
Nightly News, New York, named manager of 
community relations of NBC's WNBC -Tv there. 

Frances Ming, executive assistant, WPLJ(FMI 

New York, named director of community 
affairs, newly created position. 

Everett L. Klosterman, assistant controller, 
WGN Continental Broadcasting Co., Chicago, 
named corporate controller, Midwest Radio - 
Television, Minneapolis. 

Broadcast Advertising 
Newly elected senior VP's, Ogilvy & Mather, 
New York: Frederic S. Cuba, associate direc- 
tor; J. Brendan Ryan, VP and management 
supervisor, and Jennifer Stewart, project 
director. 

Jess Korman, executive creative director, Los 
Angeles office of J. Walter Thompson, elected 
senior VP. Howard Willens, research and 
planning department, JWT, New York, named 
co- director of that department. Jack Scollay, 
merchandising director, JWT, Chicago, named 
senior VP. John McKee, associate creative 
director, named VP there. 

A. Norman Young, president, Leber Katz 
Partners, Montreal, rejoins Ogilvy & Mather, 
New York, as senior VP and international per- 
sonnel director. He was managing director of 
O &M's Montreal office before he joined Leber 
Katz. 

Jack Giroux, senior VP, Foote Cone & Beld- 
ing, Chicago, appointed deputy manager. Other 
positions announced by FC &B, New York: 
Maxine Cohen, media supervisor, named 
assistant media director; Julian Romeu, Paula 
Senft and David Slavin, assistant media plan- 
ners, named media planners; Becky Ham, 
Jane Perl and Reg Ungberg, media assis- 
tants, named assistant media planners; Steve 
Gray, systems specialist, named media analyst, 
and Kenneth Sausvllle, art director, named 
art supervisor. 

Jim Millman, president of Millsport, New 
York, and Jeffrey Zeiler, account supervisor at 

Cadwell Davis Savage there, elected VP's of 
parent company, Compton Advertising, New 
York. Edward Lucaire, account supervisor, 
Della, Femina, Travisano & Partners, New 
York, joins Compton in same capacity. 
Leonard Fiore, account executive, Compton, 
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named Cadwell account supervisor; Mark K. 
Lane, assistant account executive, Caldwell, 
and Jane E. Trombley, associate media director, 
Compton, both named account executives for 
Cadwell. 

Francis J. Farrell, account supervisor, Benton 
& Bowles, New York, named VP. 

Lesleigh Latcham, assistant producer, 
Richard K. Manoff Advertising, New York, 
named producer; Jean Muchmore, production 
assistant, named assistant producer. 

Joan Black, VP- account supervisor, 
Needham, Harper & Steers, Chicago, named 
account director. 

Patricia R. Vargo, production coordinator, 
Foote, Cone & Belding, Chicago, joins Clinton 
E. Frank there as assistant account executive 
and account group coordinator. Ralph A. 
Woods, also from FC &B, joins Clinton E. 

Frank as associate creative director. 

William F. Brokaw, copy supervisor, 
Needham, Harper & Steers, Chicago, named 
associate creative director, D'Arcy- MacManus 
& Masius, St. Louis. Roberto E. Sours, crea- 
tive director of Mexico City office of Reader's 
Diges4 also joins creative staff of DM &M, St. 
Louis. 

"The persoin 
yo« describe 
is tige herson 

I'i I dei iver" 
Joe Sullivan 

'Finding a first -rate executive isn't 
enough. 

' You want the right one. 
' Right for your company. Right for you. 
'I understand your needs. I relate 

them to my own 18 years of executive 
responsibilities in media and 
communications. When you tell me 
what you want, I search out and deliver the 
right person. 

"I know where to look. How to 
evaluate critically in terms of your specific 
preferences. And how to create the right 
climate for successful recruiting. 

You get an effective, knowledgeable, 
professional search. And you get exactly the 
person you're looking for." 

Joe Sullivan & Associates, Inc. 
Executive Search and Recruitment 

111 East 58th Street, 
New York, N.Y. 10022 

(212) 752-8888 



You 
can't 

disguise 
value. 

introducing 
THE INDUSTRY'S BEST 

DROP CABLE 
Take our aluminum tape -braid cable. It offers 
economy plus quality features engineers 
demand. Like 100% shielding. Excellent iso- 
lation. And durability. Plus the braid coverage 
over the tape is as high as 95%, to eliminate 
radiation and direct pick up. 

With our bonded foil -braid drop cables, the 
foil is permanently bonded to the dielectric. 
Connectors slip on more readily without dis- 
turbing the foil. So there's less signal loss. 
Less direct pick up. And reduced installation 
time. 

We also make copper braid drop. Plus a full 
range of CATV sizes, including mini - 
diameter. 

In fact we're the number one supplier of 
CATV drop cable in the world - offering a 
wider choice of sizes, shapes and conductor 
configurations. 

Cerro drop cable. One of the CATV prod- 
ucts in our line of trunk and distribution cable, 
drop cable, and RF devices. 

Write for our comprehensive catalogue 

COMMUNICATION 
PRODUCTS 
Division of Cerro-Marmon Corporation 
Halls Mill Rd., Freehold. N.J. 07728 
(201) 462 -8700 

Sam Ferraro, associate creative director /art 
director, D'Arcy, MacManus & Masius, New 
York, named art director, Keenan McLaughlin 
Ketchum there. Roy Rosenthal, staff artist, W. 

B. Doner, New York, joins KMK as junior art 
director. Anne Oliver, marketing manager, 
Money magazine, New York, named account 
executive for agency. 

Lawrence Dolph, copy chief, Kay Press Ad- 
vertising and Promotional Productions, Ann 
Arbor, Mich., joins D'Arcy -MacManus & 
Masius, Bloomfield Hills, Mich., office as senior 
copywriter. Terry Bowen, senior system 
analyst, Great Lakes Computer Center, 
Kalamazoo, Mich., joins DM &M, Bloomfield 
Hills, as project manager in data processing 
department. 

Dan Greenblatt, VP- Eastern sales manager on 
wrrcr rvl Washington account, Metro TV Sales, 
New York, joins wrrc as VP- general sales man- 
ager. 

Maloney 

Three account execu- 
tives, WABC(AM) New 
York, named to new 
positions: Jack 
Maloney, general sales 
manager; Gary Fisher, 
sales manager, and 
Anita Edwards, na- 
tional sales manager. 

Donald R Alcorn, 
regional sales manager, 
CKLW -AM -FM Windsor, 
Ont. (Detroit), ap- 
pointed general sales 

manager, WLUM(FMI Detroit. 

Mitch N. Turner, national sales manager, WKYC- 

Tv Cleveland, named director of sales. 

Richard A. Charnack, regional account ex- 
ecutive, WAXY(FM) Fort Lauderdale, Fla., ap- 
pointed regional sales manager. 

B ruce Walton, account executive, KCBQ(AMI 
San Diego, named local sales manager. 

Wally Armstrong, account executive, 
KFYE(FM) Fresno, Calif., named local sales man- 
ager. 

B ill Harvey, sales manager, WKVHAMI Knox, 
Ind., joins Ww1Y(FM) South Bend, Ind., as local 
sales supervisor. 

Christina Buman, research supervisor, WOR -TV 
New York, named director of client services for 
KOMO -TV Seattle sales department. 

Larry Taylor, local sales manager, KGBT -TV 
Harlingen, Tex., named regional sales manager. 
Don Hale, account executive, succeeds Mr. 
Taylor. 

C. Wayne Daugherty, regional account execu- 
tive, WSFA -TV Montgomery, Ala., named ac- 
count executive, WTVC(TVI Chattanooga. 

B arry Rose, account executive, Radio Adver- 
tising Representatives, New York, named sales 
manager, WINS(AMI there. 

F. Gregory Siebold, account executive, 
KBCA(FM) Los Angeles, joins KHJ(AM) Los 
Angeles in same capacity. 

Susan L. Heimburger, media supervisor, 
Stolz Advertising, St. Louis, named account ex- 
ecutive, WIL -FM there. 

Jim Van Way, local sales manager, KRIV -TV 
Houston, named account executive, KLEF(FM) 
there. 
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Stewart Bradley, sales manager, WBBX(AM) 

Portsmouth, N.H., named marketing manager. 

Paula Charneskl, from sales department, 
KJRBIAMI Spokane, Wash., joins KJRIAMI Seattle 
as account executive. 

B arney Bauernfeind, account executive, 
KDWB -AM -FM Minneapolis -St. Paul, joins 
KSTPIAMI there in same capacity. 

Robert Wing, account executive, WLWT(TVI 

Cincinnati, named senior sales account execu- 
tive. Thomas A. Ashwell, freelance film pro- 
ducer, joins station as director, retail sales devel- 
opment. 

Programing 

Jones 

Ed Jones, assistant 
program manager and 
executive producer, 
WTOP -TV Washington, 
named program man- 
ager, WFSB -TV Hartford, 
Conn. He succeeds 
Amy McCombs who 
was named VP- general 
manager, WJXT(TV) 
Jacksonville, Fla. 
(BROADCASTING, April 
10). All are Post - 
Newsweek stations. 

Chuck Alvey, program director, WUHQ-TV Bat- 
tle Creek, Mich., joins WNEM -Tv Flint, Mich., in 
same capacity. 

B eau Phillips, from KYA -FM San Francisco, 
named program director, Klsw(FMI Seattle. 

Diane Berson, associate producer, Morning 
Show, KYW -TV Philadelphia, named to same 
position, Impact series. She succeeds Deena 
Pearlman, who leaves station to become asso- 
ciate producer, This Morning program, WW1-Tv 
Detroit. Caroly Tyson, program coordinator 
and associate producer, Junior Supersports, 
succeeds Ms. Berson. Jeannette Doney, sales 
assistant, given additional duties as associate 
producer, Junior Supersports. 

Peter Diamond, freelance researcher and writ- 
er, joins NBC Sports, New York, as associate 
producer, Olympics research. 

Terry Palmer, account executive, CBS -TV 
Spot Sales, Chicago, joins Metromedia Pro- 
ducers Corp., New York, as Northeast division 
sales manager. 

Burton 1. Lippman, director of finance, 
Vidtronics, Hollywood, named senior VP. Phil 
Aronson, president of A &G Concepts, San 
Diego -based video tape production company, 
named VP- production for Vidtronics which ac- 
quired 100% of stock of A &G. 

Mark Fulmer, writer, producer and director for 
KRON -TV San Francisco, joins noncommercial 
KVIE(TV) Sacramento as executive producer. 
Chris Cochran, producer, director and news 
director, KMST(TVI Monterey, Calif, joins KVIE 
as auction and pledge producer /director. 

James Metcalfe, production director, 
WBBX(AM) Portsmouth, N.H., named program- 
ing manager. 

Darrell Landrum, owner and director, The 
Landrum Group, media production and con- 
sulting firm in Dallas, named production man- 
ager, wCPO -Tv Cincinnati. 

Mark Stulberger, feature writer and sports an- 



nouncer, WERE(AMI Cleveland, named sports 
director. 

Merrill Reese, sports director, WWDB(FM) Phil- 
adelphia, joins WIP(AMI there as sports director 
and play -by -play announcer for station's Phila- 
delphia Eagles broadcasts. 

Jim Kirkwood, sports /assistant news director, 
KVKM(AM) Monahans, Tex., and weekend sports 
anchor, KMID -TV Midland, Tex., named sports 
director, WIVQ(EM) Peru, 111. 

Roger LaMay, announcer, KTRC(AM) Santa Fe, 
N.M., named sports director, WvII -Tv Bangor, 
Me. 

Sid Jenkins, in sports department of 
WVJS(AMI-WSTOIFMI Owensboro, Ky., named 
sports director for stations and for co -owned 
Owensboro Cablevision. 

Bob Hillman, sports reporter, KVOA -TV Tucson, 
Ariz.. joins wJBK -Tv Detroit in same capacity. 

Nick Medved, news director, WTONIAMi Staun- 
ton, Va., named producer, WFMJ -TV Youngs- 
town, Ohio. 

Brant Welty, copywriter, KGBT -TV Harlingen, 
Tex.- named director of continuity department. 
Charlie Lozano, director -switcher, succeeds 
Mr. Welty. 

Dick Mort, floor director, WITNITVI Dayton, 
Ohio, named producer -director. 

Kathryn Condello, assistant TV traffic man- 
ager, sales service department, KYw -Tv Philadel- 
phia, joins station's program department as pro- 
gram coordinator. 

News and Public Affairs 
Howard Glassroth, VP, news division, 
TelCom Associates, New York, named news 
director, WIVB -TV Buffalo, N.Y. 

Mary Lyon, news staff, KHJ(AM) Los Angeles, 
appointed news director. 

Charlie Steiner, program director, WERE(AM) 

Cleveland, joins WXLO(FM) New York as news 
director. 

Chris Lorenzo, investigative reporter, 
WTTG(TV) Washington, named assignment edi- 
tor. 

Poussaint 

Renee Poussaint, 
CBS News Washington 
reporter, joins WJLA -TV 

Washington as co- 
anchor. 

Tom Keene, anchor 
and television voice of 
Tampa Bay Rowdies 
soccer team, W 

Tampa -St. Petersburg, 
Fla., named news direc- 
tor. 

New assignments, 
WFSB -TV Hartford, 

Conn.: Gerald Toney, reporter- assignment edi- 
tor, named investigative -urban reporter; Emily 
Rooney Berky, assistant assignment editor, 
named assignment editor; Nanci Carnabuci, 
production assistant, succeeds Ms. Berky, and 
Mary Lou Sullivan, production assistant in 
public affairs programing, named associate pro- 
ducer. 

John Bell, weather reporter, KOMU -TV and 
KBIA(FM), Columbia, Mo., joins KSD -TV St. 

Louis in same capacity. 

Steve Nikazy, news director, WzNGIAM) 
Winter Haven, Fla., joins WFIL(AM) Philadel- 
phia, news staff. He is succeeded by Ken Ste - 
pien, news director, KOGAIAM) Ogallala, Neb. 

New assignments, wXIA -TV Atlanta: Collin 
Sledor, reporter, WISN -TV Milwaukee, joins 
WXIA -TV in same capacity; Jon Murray, pro- 
ducer, WLUK -TV Green Bay, Wis.. named to 
same position with WXEA -TV; Tracey Lyons, 
graduate, Michigan State University, joins sta- 
tion as associate producer, and Fred Saxon, 
freelance entertainer /critic named entertain- 
ment critic and lifestyle reporter. 

Norm Stangland, news director, WXKEIFM) 
Fort Wayne, Ind., joins WSBT(AMI-WWIYIFM)- 
WSBT-TV South Bend, Ind., as reporter. 

D. Lynne White, general assignment reporter, 
w)cs(rv) Springfield, III., joins KTVIITV) St. 
Louis in same capacity. 

Jan Harrison, anchor, KGTVITV) San Diego, 
named co- anchor, KIRO -TV Seattle. Bob 
Blackburn, voice of Seattle Sonies basketball 
team on KOMOIAM) there, joins KIROIAM) sports 
department. 

Thomas C. Mitchell, teacher, Roosevelt Uni- 
versity, Chicago, and director of Black Opinion 
Poll, Chicago -based research organization, 
named editorial director, WBBM -TV there. 

Jeannette Harrison, transportation and medi- 
cal news reporter, KGw -TV Portland, Ore., joins 
WTCN -TV Minneapolis -St. Paul as news reporter. 

Rick Taylor, assistant news director, WYUR(TV) 
Huntsville, Ala., named co- anchor, WESH -Tv 
Daytona Beach- Orlando, Fla. Ralph Hipp, 
sports reporter, wESH -Tv, named assistant sports 
director. 

Bob Breck, meteorologist, WDTN(rV) Dayton, 
Ohio, joins wvUE(TV) New. Orleans in same 
capacity. 

Jim Parr, anchor for Owensboro (Ky.) Cablevi- 
sion's local news, named news director for com- 
pany and its wvlx(AM)- wsro(FM) there. 

Newly elected officers, Texas Associated Press 
Broadcasters Association: president, Gene 
Turney, KGKLIAM) San Angelo; VP -TV, Gene 
Burke, KTRK -TV Houston; VP- radio, Don Wat- 
son, KPRC(AM) Houston; VP- conventions, Bill 
Terry, KRBC -TV abilene, secretary -treasurer, 
Moss Thornton, KILE(AM) Galveston. 

Debra Lightner Stokes, from public affairs 
department of WFBC -TV Greenville, S.C., joins 
wrvc(TV) Chattanooga as director of public 
affairs /public service. 

Walter Cronkite, CBS News correspondent, 
will receive annual award of Skyline Founda- 
tion, New York, on May 3 for "outstápdfng 
achievement in communicating progress in 
aeronautics and astronautics." 

Promotion and PR 
Barry Smith, audience promotion manager, 
KYW -TV Philadelphia, named director of adver- 
tising and promotion, KMGH -TV Denver. 

Robin Reibei, press /promotion coordinator, 
wcva -TV Boston, joins WNAC -TV there as press 

relations manager. Pamela Weckel Sohn, 
senior art director, Wilson, Haight & Welch, 
Boston, joins station as art director. 

Patti Hoth, radio advertising consultant, Pikes 

Broadcasting May 1 1978 
71 

Peak Broadcasting, Colorado Springs, appointed 
stations relations manager and promotion direc- 
tor for company which owns KRDO- AM -FM -TV 

there. 

Jeanne Kosek, on -air promotion director, 
WTCN -TV Minneapolis -St. Paul, appointed asso- 
ciate promotion manager. 

Equipment and Engineering 
Gary Donahue, engineer, Springfield (Mass.) 
Television's WKEF(TV) Dayton, Ohio, named 
production manager for company's ch. 20 Salt 

Lake City permittee, scheduled to go on air in 
October. 

Wayne Burress, from sales department of 
Communications Technology Corp., Los 
Angeles, joins Anixter -Pruzan's San Francisco 
office as northern California sales force account 
manager. 

John Bullock Jr., research assistant, Pennsyl- 
vania State University, University Park, joins 
Electro- Voice, Buchanan, Mich., as senior 
engineer? 

Sean A. McCarthy, legislative assistant for ap- 
propriations for former Representative (now 
New York Governor) Edward I. Koch (D- 
N.Y.), joins Satellite Business Systems, 
McLean, Va., as general attorney in legislative 
matters. 

Cable 
Irving A. Faye, VP of sales /marketing for 
CATV Communications Division of American 
Electronic Laboratories, Lansdale, Pa., ap- 
pointed national sales manager for Magnavox 

KFDI TO MAKE CCA 
MILLION $ PROMOTION 

IN WICHITA IN 1978 
"Unless, John, our next CCA gross revenues 
drop (they never have in the past), this fall our 
8th Annual CCA Campaign will make CCA a 

Million Dollar Promotion here 
in Wichita, Kansas," said Mike 
Oatman, KFDI, Co- owner/ 
manager, in a letter to Com- 
munity Club Awards president, 
John C. Gilmore. 
"In addition to our KFDI re- 
newal agreement, enclosed is 
KTTS, Springfield, Missouri's 
agreement for their 20th year ", 

Mike Oatman Oatman said. 

"Generally, we're well pleased with our first - 
time, CCA efforts for our newly acquired 
KYNN, Omaha and KWKH, Shreevesport. 
Station management tells me that CCA has been 
helpful to the ranch -hands in launching and 
selling our new country format in both cities ", 
concluded Mike Oatman. 

COMMUNITY CLUB 
CALL COLLECT: 

AWARDS (203) 226-3377 AWARDS 

P.O. BOX 151 - WESTPORT, CT.06880 



CATV Systems, Manlius, N.Y. Mr. Faye will be 
in company's new office in Jenkintown, Pa. 

Peter A. Newman, account executive, 
Frankfurt Communications, New York, named 
marketing services manager, Qube division, 
Warner Cable Corp. 

David L. Meister, director of broadcasting in 
office of Commissioner of Baseball, New York, 
appointed director of sports, Home Box Office 
there. 

J. William Servies, general manager of 
Whaling City Cable TV, New Bedford, Mass. 
(subsidary of Colony Communications, Pro- 
vidence, R.I.), appointed regional manager for 
Colony's cable companies in New Bedford, Fall 
River, Falmouth, all Massachusetts, and 
Waverly, R.I. He will continue to be based in 
New Bedford. 

Howard J. Gan, senior attorney in FCC's Ca- 
ble Television Bureau, Washington, joins Cable 
Television Information Center there as general 
counsel and regional director. 

Susan W. King, senior accountant, Touche 
Ross & Co., Richmond, Va., named controller, 
Continental Cablevision of Virginia there. 

Allied Fields 
Jay VanAndel, chairman of board, Amway 
Corp. (parent company of Mutual Broadcasting 
System), Ada, Mich., elected vice chairman of 
board of directors of Chamber of Commerce of 
United States, Washington. 

John N. Lindsay, Office of Opinions and 
Review, FCC, Washington, joins Peterson, 
Taylor & Shea, Pasco, Wash. 

Sally Lynn Stevens, counsel, National News 
Council, New York, joins Verner, Lipfert, 
Bernhard & McPherson, Washington. 

John L. Gwynn, VP, A.C. Nielsen Co., North- 
brook, Ill., named administrative VP. He suc- 
ceeds C. V. Stewart who retires after 43 years 
with company. James Gilbertson and Gary 
D. Payne, account executives for Nielsen, 
named VP's. 

Michael Marsho, account executive, Petry 
Co., Chicago office, joins Arbitron television 
sales there in same capacity. 

Frank Mitchell, captain, USN (retired), ap- 
pointed staff director, Electronics Industries As- 
sociation's government division requirements 
and planning program, Washington. 

Deaths 
John B. (Steve) Conley, 84, retired broadcast 
executive of Westinghouse Broadcasting's 
KEX(AM) Portland, Ore., and company's head- 
quarters in Philadelphia, died April 10 at his 

home in Deerfield, Fla. He is survived by his 
wife and daughter. 

Will Geer, 76, character actor who played 
grandfather in CBS -TV series, The Waltons, 
died April 22 of respiratory ailment in Midway 
hospital, Los Angeles. His career covered six 
decades and included Broadway shows Tobacco 

Road and many Shakespearean roles. Mr. 
Geer's role in The Waltons won him Emmy 
award in 1975. He also appeared in Mannix, 
Gunsmoke, Mission: Impossible and Bonanza. 

John Holbrook Midlen, 67, senior partner in 
Washington communicationslaw firm, Midlen & 
Reddy, died April 24 of cancer at Doctors hospi- 
tal there. During World War I1, he was lieute- 
nant colonel in Army. After war, he entered pri- 
vate law practice and became senior partner of 
Midlen & Reddy in 1968. He is survived by his 
wife, Gertrude, son and daughter. 

Lord Richard Valentine Cecil, 30, freelance 
television reporter who worked for United 
Press International but contributed to British 
newspapers as well, was killed April 20 while 
covering clash between Rhodesian soldiers and 
black nationalist guerillas. He is said to be first 
journalist killed in five- and -a- half -year war. He 
is son of Marquess of Salisbury. 

Ann Morrison, 62, character actress in radio, 
films and TV, died April 18 at Motion Picture 
Country Hospital, Los Angeles, after long ill- 
ness. Her career began in 1930's with roles in 
radio serials, including Lux Theate! Woman in 
White and Calling All Cars. Surviving are two 
sons and one daughter. 

Dick Strout, 47, whose Hollywood Profiles 
news feature ran two years on KTLA(TV) Los 
Angeles and other U.S. and Canadian stations, 
died April 23 at Brotman Memorial hospital, 
Los Angeles. Mr. Strout worked in radio and 
television for 20 years. He is survived by one 
brother. 

For the Record R 

As compiled by BROADCASTING for the 
period April 14 through April 20 and 
based on filings, authorizations, petitions 
and other actions announced by the FCC. 

Abbreviations: AU-Administrative Law Judge. 
alt.- alternate. ann.- announced. ant. -antenna. 
aur.- aural. aux.- auxiliary. CH- critical hours. CP- 
construction permit. D -day. DA- directional anten- 
na. Doc. - Docket. ERP- effective radiated power. 
freq. - frequency. HAAT- height of antenna above 
average terrain. khz- kilohertz. kw- kilowatts. 
MEOV- maximum expected operation value. mhz- 

megahertz. mod.- modification. N- night. PSA- 
presunrise service authority. SL- studio location. 
SH -specified hours. TL- transmitter location. 
trans.- transmitter. TPO- transmitter power output. 
U- unlimited hours. vis.- visual. w- watts. ' -non- 
commercial. 

New Stations 

FM starts 
KSCF Florissant, Mo.- Authorized program 

operating authority on 97.1 mhz, 50 kw, HAAT: 500 ft. 
Action March 29. 

EDWIN TORNBERG 
& COMPANY, INC. 

Negotiators For The Purchase And Sale Of 
Radio And TV Stations CATV 

Appraisers Financial Advisors 

5530 Wisconsin Avenue, Washington, D.C. 20015 

301 - 652-3766 
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WLCF Southport, N.C. - Authorized program 
operating authority on 107.1 mhz, 3 kw, HAAT: 300 ft. 
Action March 29. 

KDEY Lufkin, Tex.- Authorized program operat- 
ing authority on 99.3 mhz, 1.9 kw, HAAT: 362 ft. Ac- 
tion March 29. 

TV license 
WXNE -TV Boston - Broadcast Bureau granted 

license to Christian Broadcasting Network Inc. for new 
UHF station on ch. 25. Action April 14. 

FM licenses 
'KTPK -FM Topeka, Kan.- Broadcast Bureau 

granted Shawnee Broadcasting Co. 106.9 mhz, with 
ERP: 100 kw (h &v) and ant. height: 340 ft. Action 
April 10. 

'WCCH Holyoke, Mass.- Broadcast Bureau 
granted Holyoke Community College 89.5 mhz. Ac- 
tion April 10. 

'WCHC Worcester, Mass.- Broadcast Bureau 
granted trustees of College of the Holy Cross 89.1 
mhz, with ERP: 8.3 w; ant. height: 60 ft. Action April 
10. 

'WITCCazenovia, N.Y.- Broadcast Bureau granted 
Cazenovia College 90.9 mhz. Action April 10. 

KGUL -FM Port Lavaca, Tex.- Broadcast Bureau 
granted Calhoun County Broadcasting 95.9 mhz. Ac- 
tion April 13. 

WNCS -FM Montpelier, Vt.- Broadcast Bureau 
granted North Country Communications Inc. 96.7 



something this good 
gets a workout! 
The main reason is that buyers and sellers alike agree that the 
material contained in NCA is invaluable as a planning tool. 

\Qwspaper Rates and Data's 

1978 -1979 
newspaper 
circulation 
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mhz, with ERP: 400 w (h &v); ant. height: 700 ft. Ac- 
tion April 10. 

WVPA Windsor, Vt.- Broadcast Bureau granted 
Vermont Public Radio 89.5 mhz, with ERP: 1.25 kw 
(h &v); ant. height: 2,160 ft. Action April 14. 

TV applications 
Newark, Ohio -Christian Television of Ohio seeks 

UHF ch 52 (698 -704 mhz); ERP 21.5 kw vis., 2.15 kw 

aur., HAAT 395 ft.; P.O. address: c/o Michael'F.'Rìtey, 
8869 National Rd., SW, Pataskala, Ohio 43062. Esti- 
mated construction cost $108,717; first -year operating 
cost $101,592; revenue $240,000. Principal: is a non- 
profit corporation, Michael F. Riley is president, Janet 
E Riley (wife) is secretary, Julian K. Davis is treasurer. 
Principal has no other broadcast holdings. Ann. April 
13. 

San Antonio, Tex. Family Television Inc. seeks 

UHF ch 29 (560 -566 mhz); ERP 16.99 kw vis., 12.04 

kw aur., ant. height above ground 1016 ft. PO address: 
Star Rt. 2, Box 155, Canyon Lake, Tex. 78130. Esti- 
mated construction cost $473,000; first -year operating 
cost $432,000; revenue $535,000. Principal: Sandra 

Harley Carey is sole owner. She has no other broadcast 
interests. 

San Antonio, Tex.- Hubbard. Broadcasting Inc. 
seeks UHF ch 29 (560-566 mhz); ERP 2084 kw vis., 
417 kw aur, HAAT 1474 ft.; P.O. address: c/o Stanley 
S. Hubbard, 3415 University Ave., St. Paul, Minn. 
55114. Estimated construction cost $3,161,419.70; 
first -year operating cost $717,200; revenue undeter- 
mined. Principals: Stanley E. Hubbard controls 61% of 
stock, he is trustee of an additional 14% for his son 
Stanley S. The remaining stock is owned by five other 
individuals and firms. Hubbard Broadcasting is owner 
of eight firms of diverse natures including real estate, 
hotel, film production, marine supplies and com- 
munications. It is licensee of the following broadcast 
stations: KSTP- AM -FM -TV St. Paul, Minn., KOB- 
AM-FM-TV Albuquerque, N.M., WTOG(TV) St. 
Petersburg, Fla., WGTO(AM) Cypress Gardens, Fla. 
and nine translator stations. Ann. April 13. 

AM applications 
Vienna, Ga. -Dooly Broadcasting seeks 155 khz, 1 

kw -D. PO address: 404 6th St., Vienna, Ga. 31092. 
Estimated construction cost $62,241; first -year operat- 
ing cost $40,105; revenue $72,000. Format: Rock, 
country, gospel. Principal: Jack A. Powers is sole 
owner. He is a retail grocer and farmer. Ann. April 13. 

Ashland City, Tenn. -Andrew Jackson Broadcast- 
ing Corp. seeks 1190 khz, 250 w -D. PO address: P.O. 
Box 84, Ashland City, Tenn. 37015. Estimated con- 
struction cost $40,000; first -year operating cost $64,- 
700; revenues undetermined. Format: C &W, gospel. 
Principals: A.1. Hendrickson Jr., banker and retailer, 
owns 30% of stock. He is also director and sole owner 
of WCOR Broadcasting, licensee of WCOR -AM -FM 
Lebanon, Tenn. Darwin Lankford owns 30% of stock, 
is a banker and president of CLT Enterprises, a Ten- 
nessee advertising /publishing firm. Homer J. Tidwell 
also owns 30% of stock, is a banker and manufacturer. 
Remaining 10% of stock is owned by two others with 
no other broadcast interests. Ann. April 13. 

Springfield, Tenn. -Fred Hanon seeks 1190 khz, 
250 w -D. PO address: 5628 South Hil!view, Brentwood, 
Tenn. 37027. Estimated construction cost $17,975; 
first -year operating cost $33,931.20; revenue $60,000. 
Format: C &W, popular, gospel. Principal: Mr. Herron is 

president of Mid -West National Life Insurance of Ten- 
nessee. Ann. April Il. 

Aberdeen, N.C. -107 Inc. seeks 550 khz, 1 kw -D. 
PO address: Comer of Short and Long Streets, 
Southern Pines, N.C. 28385. Estimated construction 
cost $37,608; first -year operating cost $13,895; 
revenues $60,000. Format: top 40. Principal: William 
R. Gaston is sole owner of 107 Inc. which is also 
licensee of WIOZ(FM) Southern Pines, N.C. He is 
also owner of Carolina Broadcast Equipment Inc and 
contract engineer fro WAYM(AM) Rockingham, N.C. 
Ann. April 11. 

Bloomer, Wisc. -Two Rivers Broadcasting Co. 
seeks 1550 khz, 250 w -D. PO address: do Ronald L. 
Anderson 321 Harriman Ave., Amery, Wis. 54001. 
Estimated construction cost $55,500; first -year operat- 
ing cost $60,000; revenues $65,000. Format: Country. 
Principal: Ronald Anderson furniture retailer, 
manufacturer, is sole owner. Ann. April 13. 

AM actions 
Alpharetta, Ga.- Broadcast Bureau returned as un- 

acceptable application of North Fulton Broadcasting for 
new AM station there. Action April 12. 

Pine Lake Park, Manchester township, N.J. - 
Broadcast Bureau returned as unacceptable application 
of Vacationland Radio Inc. for new AM station there. 
Action April 12. 

Minoqua, Wisc.- Broadcast Bureau granted Lake- 
land Communications 1570 khz, I kw -D. PO address: 

Box 584, Minoqua 54548. Estimated construction cost: 
$21,684; first -year operating cost: $12,000; revenue: 
$10,000. Principles: John H. Ames (56 %), Betters 
Super Market (22 %), W.F. Yeschek and Rudy 
Benkowitz (11% each). Mr. Ames and Mr. Yeschek are 

attorneys, Mr. Benkowitz, a realtor. Action April 10. 

FM applications 
Baltimore- College of Notre Dame of Maryland 

seeks 91.1 mhz, 10 w, HAAT 105 ft. P.O. address: 4701 

N. Charles St., Baltimore 21210. Estimated construc- 
tion cost $8,369; first -year operating cost $3,000. For- 
mat: Variety. Principal: Applicant is private educational 
institution. Ann April 11. 

Lubbock, Tex.- Western Broadcasting Co. seeks 
102.5 mhz, 77.679 kw, HAAT 238 ft. P.O. address: 6602 
Quiet Ave., Lubbock 79413. Estimated construction 
cost $110,968; first -year operating cost $36,000; 
revenue $48,000. Format: Modern C &W. Principals: 
David P. Pinkston and Robert E. Clark (5(I% each). 
They also own KDAV(AM) Lubbock. Mr. Pinkston 
owns KPIK -AM -FM Colorado Springs; KZIP -AM -FM 
Amarillo and KPEP(AM) San Angelo, both Tex. Ann. 
March 29. 

FM actions 
Dunedin, Fla.- Broadcast Bureau dismissed ap- 

plication of Hispanic Broadcasting Associates for new 
FM there. Action April 7. 

Fort Myers Beach, Fla.- Broadcast Bureau dis- 
missed application of Stoner Broadcasting System Inc. 
for new station on 90.3 mhz there. Action April 14. 

Orlando, Fla.- Broadcast Bureau granted Florida 
Technological University CP for new station on 89.9 
mhz, 10 w. Adress: Box 25000, Orlando 32816. Esti- 
mated construction cost $13,524; first -year operating 
cost $3,500. Format: variety. Principal is public educa- 
tional institution. Action April 10. 

Larman, Miss.- Broadcast Bureau dismissed ap- 
plication of Alcorn State University for CP covering 
new noncommercial FM there. Action April 13. 

Charlotte, N.C.- Broadcast Bureau dismissed ap- 
plication by Mark Englander for new noncommercial 
FM there. Action April 13. 

'Salt Lake City- Broadcast Bureau granted Listeners 
Community Radio of Utah CP for new FM on 90.9 
mhz, with 19 kw, HAAT: 3,595 ft. Address: 1840 South 
1300 East, Salt Lake City 84105. Estimated construc- 
tion cost 526,250; first -year operating cost $35,000. 
Format: variety. Principal: applicant is nonprofit cor- 
poration. Action April 11. 

Ownership Changes 

Applications 
WABF(AM) Fairhope, Ala. (Am: 1220 khz, I kw- 

D)-Eastem Shore Broadcasters Inc. seeks assignment 
of licensee to BEE CEE Brodacasting Inc. for SI29,000. 
Seller: is jointly owned by J. Russell and Bettie F. 

Kilgore, Sr. (married) who have no other broadcast in- 
terests. Buyer: Robert A. Clark owns 45% of stock in 
BEE. CEE. John R. Hallstrom, Richard Pearson and 
Patricia A. Magner each own 15% with remaining 10% 
jointly owned by Mr. and Mrs. R. La Van Clark. Robert 
Clark is director and 15% stockholder in Hallstrom 
Communications, licensee of KWNT(AM) Daven- 
port, Ohio and has had extensive broadcast stock hold- 
ings and experience. Mr. Hallstrom is currently direc- 
tor and 45% stockholder of Hallstrom Communica- 
tions, and Keowa Broadcasting, licensee of KIMI(AM) 
Keokuk, Iowa, as well as having broadcast interests in 
the past. Mr. Pearson is 15% owner of Hallstrom, 
partner in Illinois funeral home. Ms. Magner is trustee 
for Kelan and Kian Putbresé s stock in licensees of 
following stations: WIHN (AM) Bloomington, Ill., 
KWNT(AM) Davenport, Iowa, KJER -AM -FM Dover, 
Ohio. R. La Van Clark and his wife (parents of Robert 
A.) have no other broadcast holdings. Ann. April 10. 

KRIZ(AM) Phoenix, Ariz. (1230 khz, 1 kw -D, 250 
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w -N) -Doubleday Broadcasting Co. seeks assignment 
of licensee to Family Life Broadcasting System for 
$700,000. Seller: wishes to concentrate on other broad- 
cast interests. It is a wholly -owned subsidiary of 
Doubleday & Co. publishers. Doubleday Broadcasting 
is licensee or parent corporation for the following 
broadcast stations: KHOW(AM) Denver, Colo., 
KITE(AM) Terrell Hills, Tex., KITE -FM San An- 
tonio, Tex., KDWB(AM) St. Paul, Minn., KDWB -FM 
Richfield, Minn., KWK(AM) St. Louis, Mo. (con- 
struction permit), KXKX(FM) Denver, Colo. Mr. 
Gary Stevens, president of the corporation is also a 

member of the board of the licensee of KTCA(AM)- 
KTC1-TV Minneapolis -St. Paul, Minn. Boyer: is 

Michigan non -stock corporation for religious broad- 
casting. Warren J. Bolthouse is president, Francis 
Goodman is vice -president, Robert G. Schwartz is sec- 
retary, Harold Sayers is manager and treasurer. Family 
Life also owns the following stations: WUNN(AM) 
Mason, Mich., WUFN -FM Albion, Mich., WUGN- 
FM Midland, Mich. KFLT(AM) Tucson, Ariz. Ann. 
April 15. 

WWRN(FM) West Palm Beach, Fla. (92.1 mhz, 3 

kw)- Sandpiper Broadcasting Co. seeks assignment of 
licensee to Pearl Broadcasting Inc. for $520,000. Seller: 
75% of stock is owned by John Keljikan, 15% by Har- 
court Brace Javanovich Inc., 10% by Ralph Keesing. 
Buyer: Irving and Helen Pearl (married couple) are 
equal partners. Both have real estate investment in- 
terests. Ann. April 14. 

WSSA(AM) Morrow, Ga. (AM: 1570khz, 1 kw -D) 
Seeks assignment of licensee from Atlanta Broadcast- 
ing Co. to South Atlanta Broadcasting Inc. for $345,- 
000. Seller: James H. Simmons is majority stockholder 
(50%), Van A. Temple owns 49%, James S. Beattie 
(1 %) is an officer and stockholder of WEXY(AM) 
Oakland Park, Fla. Buyer: James H. Piper and David L. 
Piper (brothers) are equal partners. James is a practic- 
ing dental surgeon in Elberton, Ga., and equal partner 
with David and chairman of the board of Radio 
Georgia, licensee of WTGA(AM) Thomaston, Tex. 
David is president and general manager of WTGA. 
Ann. April 10. 

WBRV(AM) Boonville, N.Y. (900 khz, 1 kw -D)- 
Seeks assignment of license from Black River Ra- 
dio to The Atwood Corp. for $170,000. Seller: Prin- 
cipal stockholders desire more time for other business 
interests. Black River is owned by Livingston and Irene 
Lansing (99.5% and .5% respectively). They have no 
other broadcast holdings. Buyer: is owned by David R. 
and Nancy V. Atwood (married couple). Mr. Atwood is 
manager of WBRV, his wife is his assistant and book- 
keeper. Both have also been employed by 
WMCR(AM) Oneida, N.Y. 

WERM(FM) Wapakoneta, Ohio (FM: 92.1 mhz, 3 
kw -D) -West Central Ohio Broadcasting Inc. seeks 
assignment of license to Bulmer Communications Inc. 
for 5120,000. Seller: is seeking assignment because of 
poor health. Ernest J. Rogers owns 55.9% of stock, 
Carl C. Herwig 26.5 %, H.B. and Ernestine Miller (mar- 
ried) jointly own 17.6%. No other broadcast holdings. 
Buyer: John A. Bulmer owns 50% of stock. Robert L. 
Bollinger & his wife Joyce own 25% each. Mr. Bulmer 
is also general manager of Ottawa Communications, 
licensee of W PN M (AM) Ottawa, Ohio, was operations 
manager of WDOT(AM) Burlington, Vt. and 
WABY(AM) Albany, N.Y. He is director and 10% 
owner of Triplett Broadcasting of Indiana, applicant for 
new FM in Alexandria, Ind. Mr. Bollinger is a banker, 
Mrs. Bollinger was a housewife until becoming secre- 
tary- treasurer of Bulmer Communications. Ann. April 
18. 

KVRA(AM)- KVRF(FM) Vermillion, S.D. (AM: 
1570 khz, 500 w -D; FM: 102.3 mhz, 3 kw) -Seeks 
assignment of license from Siouxland Broadcasting 
Inc. to Viking Communications Ltd. for $180,00. 
Seller: R. E. Macy owns 87% of company stock, is vice - 
president. Doyle Ritter and his wife Mary are minority 
stockholders. Mr. Ritter is president of Siouxland, 
which has no other broadcast holdings. Buyer: Charles 
W. Halverson, president /treasurer, owns 60% of stock. 
Gerald F. Guth, vice -president /secretary, owns re- 
maining 40%. Mr. Halverson, a real estate developer, 
has worked as news director for several Wisconsin 
radio stations. Ann. April 14. 

Grants 
KPRO(AM) Riverside, Calif. (1440khz, 1 kw -D)- 

Broadcast Bureau granted transfer of control of 
KPRO Inc. from Progress Broadcasting (100% before; 
none after) to Inland Empire Broadcasters (none 
before; 100% after). Consideration: $780,000. Prin- 
cipals: Progress is wholly -owned subsidiary of Dick 
Clark Television Productions, owned by music pro- 



ducer Dick Clark, which has no other broadcast hold- 
ings. Inland Empire is principally (20%) owned by 
Howard N. Fisher, president. None of owners has other 
broadcast interests. Action April 10. 

WETO(AM) DeLand, Fla. (1490 khz, I kw -D, 250 
w- N) - Broadcast Bureau granted assignment of 
license from West Volusia Broadcasters Inc. to James 
S. Beattie for $270,000. Seller principal owner Keith 
Walker, has no other broadcast interests. Buyer, James 
S. Beanie presently owns WEXY(AM) Oakland Part 
(Fort Lauderdale) Fla. and 2% interest WSSA(AM) 
Morrow, Ga. Action April 12. 

WMOG(AM) Brunswick, Ga. (1490 khz, I kw -D. 
250 w- N)- Broadcast Bureau granted assignment of 
license from Radio Brunswick to Burrows Broadcasting 
for$500,000. Seller: is principally owned by William G. 
Brown and Clifton G. Moor who both Own 50% of 
WPCF(AM)-WPFM (FM) Panama City, Fla., 33- 1/3% 
WTIF(AM) Tifton, Ga. and 47 -1/2% WAYX(AM)- 
WLTE(FM) Waycross, Ga. Buyer is 55% owned by 
Robert T. Schircliff, Jacksonville, Fla., management 
consultant, and 45% by Robert Burrows, owner and 
general manager of Eau Claire, Wis.. Pepsi -Cola Bot- 
tling Co. Action April 12. 

WTWC(FM) Urbana, III. (103.9 mhz, 3 kw)- 
Broadcast Bureau granted assignment of license from 
Robert Durst to WTWC Inc. for $225,000. Seller is 

retiring from broadcasting. Buyer is 51% owned by Er- 
nest Harm Huts, Gifford, Ill. insurance broker 29% by 

Harold R. Hoplins, Rantoul, Ill. car dealer, and 20% by 
William Albers Earman, VP sales of Sono -Mag Corp., 
Blommington Ill. broadcast equipment manufacturer. 
None of parties has other broadcast interests. Action 
April 6. 

KYXI(AM)- KGON -FM Oregon City, Ore.- Broad- 
cast Bureau granted mod. of license to change name of 
licensee to McCoy Broadcasting of Oregon Inc. Action 
April 14. 

'KNHC(FM) Seattle - Broadcast Bureau granted 
change in name of licensee from Nathan Hale High 
School lo Seattle Public Schools. Action April 12. 

KBIC(FM) Alice, Tex. (102.3 mhz, 3 kw)- Broad- 
cast Bureau granted assignment of license from Beth- 
any Investment Corp. to Comal Broadcasting Co. for 
$140,000. Seller: desires to remove itself from broad- 
cast industry. It has no other broadcast interests. Buyer: 
principally owned by Carl H. Skoog Jr. (40 %), is 
licensee of KGNB(AM) -KNBT(FM) New Braunfels, 
Tex. Action April 6. 

WFTR(AM1- WIXV(FM) Front Royal, Va, (AM: 
1450 khz, I kw -D, 250 w -N; FM: 95.3 mhz, 3 kw)- 
Broadcast Bureau granted assignment of license from 
WFTR Inc. to Harris Broadcasting Co., for $30,000. 
Seller: is principally owned by Charles B. and Aurelia 
G. Britt (married couple) who have no other broadcast 
interests and are selling for health reasons. Buyer: is 
51% owned by Donald B. Harris, Rockville, Md. busi- 
nessman and 49% by his wife Dorothy. Neither has 
other broadcast interests. Action April 12. 

WVEC -TV Hampton Va.- Broadcast Bureau 
granted change in name of licensee from Peninsula 
Broadcasting Corp. to WVEC Television Inc. Action 
April 13. 

KIXY -AM -FM San Angelo, Tex. (AM: 1260 khz, I 

kw -D; FM: 94.7 mhz, 39 kw) -Seeks transfer of con- 
trol of Solar Broadcasting Co. from Walton A. Foster 
(100% before; none after) to CDI /Abaris Com- 
munications (none before; 100% after). Consideration: 
$575,000 cash and notes, SI0,000 agreement not to 
compete and $80,000 consulting agreement with Mr. 
Foster. Principals: Seller: Mr. Foster is sole owner of 
licensee. Buyer: An Illinois limited partnership with 
John P. Higgins, Gerald P. Mikitka and Don Wiskes 
owning equal amounts of stock. Mr. Higgins also has 
10% interest in First Cable Communications Inc., 
licensee of three CAT), Systems. 

Other Actions 

'La Mirada, Calif- Broadcast Bureau returned as 
unacceptable for filing application by Quality Public 
Broadcasting for new FM educational on 90.1 mhz. Ac- 
tion April 7. 

Larman, Miss.- Broadcast Bureau dismissed ap- 
plication of Alcorn State University for new noncom- 
mercial FM there. Action March 31. 

Charlotte, N.C.- Broadcast Bureau dismissed ap- 
plication of Mr. Mark Englander for new noncommer- 
cial FM there. Action April 4. 

WGCD(AM) Chester, S.C. (1490 khz, I kw -D, 250 

w- N)Broadcasl Bureau dismissed application for 
assignment of license from Dispatch Broadcasting Co. 
to Southern Piedmont Broadcasting Ca. Action March 
31. 

Facilities Changes 

AM applications 
KINY Juneau. Alaska -Seeks CP to install new 

aux. trans. Ann. April 18. 

W KIZ Key West. Fla. -Seeks CP to change MEOV. 
Ann. April 18. 

WIMQ Tampa, Fla. -Seeks CP to install new aux. 
trans. Ann. April 18. 

WXLL Decatur, Ga. -Seeks CP to make changes in 
ant. system. Ann. April 18. 

WWNS Statesboro, Ga. -Seeks CP to make 
changes in ant. system. Ann. April 18. 

KUAI Eleele, Hawaii -Seeks CP to install new aux. 
trans. Ann. April 18. 

KACH Preston, Idaho -Seeks mod of license to 
change hours to U. Ann. April 18. 

WTIM Taylorville, 111. -Seeks CP to add nighttime 
power with 1 kw, make changes in ant. system. Ann. 
April 18. 

KLUV Haynesville, La. -Seeks CP to change TL. 
Ann. April18. 

KODY North Platte, Neb. -Seeks CP to make 
changes in ant. system. Ann. April 18. 

KDOV Ashland, Ore. -Seeks CP to change ant. 
system, TL, SL. Ann. April 18. 

KMED Medford, Ore. -Seeks CP to change TL. 
Ann. April 18. 

WRRA St. Croix, V.I. -Seeks CP to make changes 
in ant. system. Ann. April 18. 

WVAR Richwood, W.Va. -Seeks CP to change ant. 
height. Ann. April 18. 

KRWT Winters, Tex. -Seeks mod. of CP to change 
TL. Ann. April 18. 

W YTL Oshkosh, Wisc. -Seeks CP to make changes 
in ant. system. Ann. April 18. 

AM actions 
KGRB West Covina, Calif.- Broadcast Bureau 

granted mod. of CP for extension of time for changes 
to June 30. Action April 11. 

WKND Windsor, Conn.- Broadcast Bureau 
returned as unacceptable application for CP to change 
frequency from 1480 khz to 620 khz and add nighttime 
hours of operation. Action April 12. 

WGNG Pawtucket, R.I.- Broadcast Bureau 
returned as unacceptable application for CP to increase 
power and change radiation patterns day and night. Ac- 
tion April 12. 

WLOF Orlando, Fla.- Broadcast Bureau granted 
CP to increase aux. power to I kw and install new trans. 
Action April 12. 

WYNX Smyrna, Ga.- Broadcast Bureau returned 
as unacceptable application for CP to add nighttime 
hours of operation. Action April 12. 

WBFC Stanton, Ky.- Broadcast Bureau granted CP 
to increase power to 1 kw and change type trans. Action 
April 14. 

WEGA Vega Baja, P.R.- Broadcast Bureau granted 
mod. of license to change SL and operate trans. by 
remote control. Action April 12. 

WKYE Bristol, Tenn. - Broadcast Bureau returned 
as unacceptable application for CP to change city of 
license, increase daytime power, add nighttime hours 
of operation . Action April 11. 

WBBN Clarksburg, W.Va.- Broadcast Bureau 
granted CP to install new aux. trans. Action April 12. 

FM applications 
'KUCR Riverside, Calif. -Seeks mod. of license to 

change trans. Ann. April 19. 

WMCD Statesboro, Ga. -Seeks CP to change 
HAAT, make changes in ant. system. Ann. April I1. 
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WCAR -FM Detroit -Seeks mod. of CP to change 
TL, SL, type trans., type ant., make changes in ant. 
system, change TPO, ERP and HAAT. Ann. April 11. 

KWRO -FM Coquille, Ore. -Seeks mod. of CP to 
change TL, type trans., ant., make changes in ant. 
system. Ann. April 17. 

FM actions 
WGMS -FM Washington- Broadcast Bureau 

granted mod. of license to operate trans. by remote 
control. Action April 12. 

WDBO -FM Orlando, Fla.- Broadcast Bureau 
granted license covering permit for changes , ERP, ant. 
height. Action April 13. 

'KHCC Hutchinson, Kan.- Broadcast Bureau 
granted CP to change TL, install new trans., new ant., 
change TPO, ERP, ant. height. Action April 12. 

KSCF -FM Florissant, Mo.- Broadcast Bureau 
granted mod. of permit for extension of completion 
date of new station to June I. Action April 18. 

WSHN -FM Fremont, Mich. - Broadcast Bureau 
granted mod. of permit for extension of completion 
date for changes to Oct. 1. Action April 18. 

WKDN -FM Camden, N.J.- Broadcast Bureau 
granted -CP to replace expired permit for changes. Ac- 
tion April18. 

'WBCT Columbia, S.C.- Broadcast Bureau granted 
mod. of permit to extend time for new station to July 1. 

Action April 18. 

KEBC -FM Oklahoma City - Broadcast Bureau 
granted mod. of permit to redescribe SL, make changes 
in ant. system. Action April 5. 

KPAM -FM Portland, Ore.- Broadcast Bureau 
granted license covering changes in SL, TL . Action 
April 10. 

KSOP -FM Salt Lake City- Broadcast Bureau 
granted license covering permit for changes in ERP 
and ant. height. Action April 13. 

'K ACC Alvin, Tex.- Broadcast Bureau granted 
mod. of CP to make changes in ant. system, change 
type trans. and add remote control. Action April 17. 

In Contest 

Designated for hearing 
Goleta, Calif.- Chief, Broadcast Bureau, designated 

for hearing mutually exclusive applications of Guy S. 
Erway and Goleta Communicatiosn Corp. for new FM 
on 106.3 mhz. Action April 10. 

Procedural rulings 
San Jose, Calif., United Broadcasting Co. and Public 

Communicators Inc., FM proceeding: (Does. 
20611 -2)- ALJ James K. Cullen Jr. extended to June 

1 date for filing corrections to hearing transcript. Ac- 
tion April 12. 

Kalamazoo and Portage, both Michigan, WHW En- 
terprises, et al., FM proceeding: (Does. 12374-7)- 
AU James K. Cullen Jr. granted motion by Sear Broad- 
casting Co. and enlarged issues. Action April 18. 

Joplin, Mo., and Pittsburg, Kan., Gilmore Broad- 
casting Corp., et al., TV renewal proceeding: (Doc. 
BC 78- 81 -3)- AU John H. Conlin granted petition by 
Gilmore for leave to amend application and provide in- 
formation on EEO complaint. Action April 14. 

Deer Lodge, Mont., Deer Lodge Broadcasting Inc., 
AM renewal proceeding: (Doc. 21398) -ALJ 
Daniel M. Head set new procedural dates and sched- 
uled hearing for Aug. I near Deer Lodge. Action April 
14. 

Farmington, N.M., E.Boyd Whitney (KRZEIAMI- 
KRAZ-FM), renewal proceeding: (Does. 
21519 -20) -ALJ Daniel M. Head cancelled procedural 
schedule, set new dates and scheduled new hearing for 
Sept. 19. Action April 14. 

Central Virginia Educational Television Corp., 
amendment to TV table of assignments: (Doc. 
BC 78-52) -Chief, Broadcast Bureau,extended from 
April 24 to May 8 time for filing comments and from 
May 18 to May 29 time for filing replies in matter of 
proposed amendment to TV table of assignments for 



Washington, Waldorf, Md.. Fairfax and Front Royal. 
both Virginia. Action April 18. 

Review board decisions 
Compton, Calif., FM proceeding: (Doc. 20756) - 

Review Board granted request by Broadcast Bureau for 
extension of time. Action April 10. 

Milton, W.Va., FM proceeding: (Dots. 
20994 -5)- Revicw Board granted request by Broadcast 
Bureau for extension of time. Action April 10. 

Rulemaking 

Commission amended its subscription television 
rules by deleting provisions that restrict which sports 
events may be offered on STV, prohibit commercial ad- 
vertising and limit combined amount of sports and 
movies to 90% of STV station's programing. Action 
April 5. 

Translators 

Actions 
Roaring Fork, Crystal, Frying Pan River Valleys, 

Carbondale, El Jebel, all Colorado - Broadcast Bureau 
returned as unacceptable application of Roaring Fork 
TV Association for new UHF TV translator. Action 
April 17. 

Gilette, Wyo. - Broadcast Bureau returned as unac- 
ceptable application of Duhamel Broadcasting En- 
terprises for new VHF TV translator on ch. 6. Action 
April 14. 

Cable 

Applications 
Following operators of cable TV systems requested 

certificates of compliance, FCC announced April 18 

(stations listed arc proposed for carriage): 

Saint Croix Cable TV, for Sant Croix, V.I. 
(CAC -12682): commence operation. 

Columbia Cable TV Co., for Cayce, Springdale, 
West Columbia, all South Carolina (CAC -12687 -9); 
commence operation. 

Okanogan Valley TV Cable, for Okanogan and 
Omak, both Washington (CAC -12700 -21: for changes. 

Cyprus Valley Cablevision, for Marshall, Tex. 
(CAC -12703): for changes. 

Athena Communications, for DeSoto, Miss., 
Memphis, Tenn. (CAC -12704 -6); for changes. 

Orange County Cablevision, for Wallkill, N.Y. 
(CAC- 12707); commence operation. 

Coaxial Development Associates, for Camden, S.C. 
(CAC -12708 -9); commence operation. 

Clearview Cable TV, for Emanuel, Laurens. both 
Georgia (CAC -12710 -1); existing operation. 

Colebrook Cable TV, for Colebrook, Columbia, 
West Stewartstown, all New Hampshire, Lemington, 
Canaan, both Vermont (CAC -12712.6); existing 
operation. 

Cablevision of Knox County. for Camden, Rock- 
land, Owls Head, all Maine (CAC -12717 -9); for 
changes. 

NW Translator TV, for Pondcreek, Wakita, North 
Enid, all Oklahoma; Caldwell, Anthony, both Kansas 
(CAC -12721.4): for changes. 

Hereford Cablevision, for Hereford, Tex. 
(CAC- 12725); for changes. 

Cable TV Systems, for South Hutchinson. Kan. 
(CAC -12115); commence operation. 

Actions 
CATV Bureau granted following operators of CATV 

systems certificates of compliance: 

OVC Telecommunications, for London, KY. (CAC - 
08675); Telecable Associates, for Abbeville, La.(CAC- 
08679); Focus Cable of Oakland, for Oakland, Calif. 
(CAC -10229); Piedmont Cablevision, for Piedmont. 
Calif. (CAC- 10230); Teleprompter of Seal Beach, for 
Seal Beach, Calif. (CAC -10241); American Cablevi- 
sion, for Osage, W.Va. (CAC -10592); Putman TV Ca- 
ble, for Ottawa, Ohio (CAC -10694); Nelsonville TV 
Cable, for Buchtel, Jacksonville, Glouster, Nelson- 
ville, Trimble, all Ohio (CAC -10902 -8); Cable TV, for 
Berwick, Salem. Briarcreek, Nescopeck, all Pennsyl- 
vania (CAC -10926, 29-32); Jackson Television, for 
Lonaconing, Midland, National, Carlos, all Maryland 
(CAC -10937 -40); Television Enterprises. for Junc- 
tion, Tex. (CAC -11001); Falcon Communications, for 
Pasadena, Calif. (CAC -11004); Continental Cablevi- 
sion of Michigan, for Jackson, Mich. (CAC -11015): 
TV Cable, for Paintsville, Ky. (CAC -11041); Saint 
Croix Cable TV, for Baileyville, Calais, both Maine 
(CAC- 11085 -6); Community TV Systems of Wyom- 
ing, for Casper, Evansville, Mills, all Wyoming 
(CAC -11381 -3); Brownwood Television Cable Service. 
for Brownwood, Bangs, Early, all Texas 
(CAC -11390.2); Ashland County Cable, for Loudon- 
ville, Ohio (CAC -11558); Imperial Valley Cable, for El 
Centro NAF, Calif. (CAC -11655): Centre Video, for 
Wall, Pa, (CAC -11724); Tulia Cable Television, for 
Tulia, Tex. (CAC -11731); Nocona TV Cable System. 
for Nocona, Tex. (CAC -11738); Centre Video, for 
Pensbury Village, Pa. (CAC -11996); Telecable Associ- 
ates, for Kaplan, La. (CAC -12114); Telecable of Spar- 
tanburg, for Spartanburg, S.C. (CAC- I2208); 
Carolina Cablevision Properties, for Cheraw, S.C. 
(CAC -12275); Torrington Community Television 
System, for Lingle, Wyo. (CAC -10705); Wheatland 
Community TV Systems, for Wheatland, Wyo. 
(CAC -10758); JAL CATV Corp., for Eunice, N.M. 
(CAC -10824); Ausable Communications, for Plat- 
tsburgh, N.Y. (CAC -10836); Imperial Valley Cable, for 
El Centro. Imperial, Holtville, Calexico, Brawlcy, 
Westmorland, all California (CAC -11654 -61). 

Summary of broadcasting 

FCC tabulations as of March 31, 1978 

On av 
Licensed STA' 

Commercral AM 
Commeroal FM 
Educational FM 

Total Radio 

Commercial TV 
VHF 
UHF 

Educational TV 
VHF 
UHF 

Total TV 

FM Translators 
TV Translators 

UHF 
VHF 

4,490 6 
2,952 I 

904 0 

8,346 7 

724 I 

513 I 

211 0 
243 3 
93 I 

150 2 

967 4 

904 
3.500 
1.082 
2.418 

o 
o 
0 
0 

CP's 
on 
art 

Total 
an dir 

CP's 
not 

on air 
Total 

authorized" 

28 
75 
43 

146 

2 

2 

0 
14 

6 

16 

43 
o 
o 
o 

4.524 
3.028 

947 
8.499 

0 
0 
0 

260 
102 
158 

260 
0 
0 
0 
0 

41 
119 

77 

237 

57 
7 

50 
7 

4 

3 

64 
77 

453 
268 
185 

4,565 
3,147 
1.024 

8.736 

784 
523 
261 
287 
106 
161 

1.051 

1,024 
3.953 
1,350 
2,603 

'Special temporary authorization "Includes 011-eir licenses 
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Circleville Cablevision, for Circleville, Ohio 
(CAC- I1774): Midcontinent Cable Systems, for 
Miller, S.D. (CAC -12429); Morris Cablevision ,for 
Madison, Morris Plains, Chatham, Florham Park, 
Morris, Dennville, Hanover, East Hanover, all New 
Jersey (CAC -12039.47); Sylvan Valley CATV, for Bre- 
vard, Transylvania county, both North Carolina 
(CAC -12248.9); Newchannels, for Delhi, N.Y. 
(CAC -12316 -7); Teleprompter. for Portales, 
Roosevelt, both New Mexico (CAC -12383 -4); Central 
Plains Cable TV, for Mitchell, S.D. (CAC -12413); 
American Television and Communications, for Mur- 
ray , Ky. (CAC- 12431); Ceracche Television, for 
Ithaca, N.Y. (CAC -09721); General Television of Min- 
nesota, for Fridley, Minn. (CAC -10448); Macon TV 
Cable, for Jones, Ga. (CAC -10632); Multi -pix of 
Idaho, for Burley, Rupert, Paul, all Idaho 
(CAC -10737, 9 -40); TV Cable of Space City, for Otero, 
N.M. (CAC -11579); Community Telecommunica- 
tions, for Mineral Wells, Tex. (CAC -120191; Midwest 
Diversified Communications, for Camdenton, Mo. 
(CAC- I2397); Cable Systems, for Pennsauken, 
Woodlynne, Magnolia. all New Jersey 
(CAC -12401 -3); Webster City Community Cablevi- 
sion, for Webster City, Iowa (CAC -12425); Ohio River 
Cable TV, for Rome, Fayette, Union, Perry, South 
Point, Proctorville, Chesapeake, all Ohio 
(CAC -12454.60); Newcastle Cable TV, for Newcastle. 
Wyo. (CAC -12461). 

Rulemaking 
Chief, Cable Television Bureau, extended time for 

filing comments on motion for stay of effective date of 
commission's new cable TV network nonduplication 
rule to May I. 

Services 

COMMERCIAL RADIO 
MONITORING CO. 
PRECISION FREQUENCY 

MEASUREMENTS, AM -FM -TV 
Monitors Repaired a Certified 

103 S. Market St. 
Lee's Summit, Mo. 64063 

Phone (816) 524-3777 

CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 
MEASURING SERVICE 

SPECIALISTS FOR AM -FM -TV 
445 Concord Ave. 

Cambridge, Mass. 02138 
Phone 16171 876 -2810 

datawonld inc 
Technical broadcast data base 

Engineering computations 
FCC actions "flag" service 

1302 18th St.. N.W., Suite 502 
Washington, D. C. 20036 

(2021 296 -4790 

CHLADEK & ASSOCIATES 
Cable Origination /Access /M.D.S 

(212) 475.1550 
110 East 23rd St., 

New York, N.Y. 10010 

BELL RESEARCH 
ASSOCIATES 

Community Ascertainment 
Surveys Audience Surveys 

61 Moraga Way 4 
Onnda, CA 94563 

415-254-6990 



HATFIELD 8 DAWSON 
Consulting Engineers 

Broadcast and Communications 
3525 N. Stone Way 

Seattle, Washington 98103 
(206)833 -2885 

Member .4FC('E 

Professional Cards 
ATLANTIC RESEARCH CORP 

Jansky & Bailey 

Telecommunications Consulting 
Member AFCCE 

5390 Cherokee Aw ̂ ue 

Alexandria. Virginia 22314 

(703) 3543400 

EDWARD F. LORENTZ 
& ASSOCIATES 

Consulting Engineers 

1334 G St., N.W., Suite 500 
347.1319 

Washington, D. C. 20005 
Member AFCCE 

CARL T. JONES ASSOCS. 
(Formerly Gaulney & Jones) 

LOHNES & CULVER 
Consulting Engineers 

CONSULTING INGINUM 1156 15th St.. N.W., Suite 606 
2990 Telester Ct.. Suite 405 Washington, D.C. 20005 

(703) 560-6800 1202) 296-2722 
Falls Church, Va. 22042 

Member AFCCE 
Member AFCCE 

STEEL, ANDRUS HAMMETT & EDISON, INC. 
& ASSOCIATES CONSULTING ENGINEERS 

2029 K Street, N.W- Radio 4 Television 

Washington, D.C. 20006 Box 68, International Airport 

(301) 827 -8725 San Francisco, California 94128 

(301) 384.5374 14151 342 -5208 

Member AFCCE sii ..,r .111 1 

CARL E. SMITH 
CONSULTING RADIO ENGINEERS 

8200 Snowville Road 

Cleveland, Ohio 44141 

Phone: 216 -526 -4386 
Member AFCCE 

JOHN H. MULLANEY 
Consulting Radio Engineers. Inc. 

9616 Pinkney Court 
Potomac, Maryland 20854 

301 - 299 -3900 
.Member AFCCE 

DAWKINS ESPY 
Consulting Radio Engineers 

Applications /Field Engineering 
P0. Box 3127- Olympic Station 90212 

BEVERLY HILLS, CALIF. 
(213) 272 -3344 

KESSLER ASSOCIATES 
Consulting Engineers 
AM- FM -TV- Microwave Systems 

1511 N.W. Sixth Street 
Gainesville, Florida 32601 

19041 376 -3157 (9041 373.5225 

RALPH E. EVANS ASSOCS. 
Connu lti ne TeleCommun Icalions 

Engineers 
AMFMTVCATYITFS 

216 N. Green Bay Rd. 

THIENSVILLE, WISCONSIN 53092 
Phone: (414) 242.6000 

Member AFCCE 

VIR JAMES 
CONSULTING RADIO ENGINEERS 

Applications and Field Engineering 
Computerized Frequency Surveys 
345 Colorado Blvd. -80206 

(303) 333 -5562 

DENVER, COLORADO 
Member AFCCE 

MERL SAXON 
CONSULTING RADIO ENGINEER 

622 Hoskins Street 
Lufkin, Texas 75901 

634 -9558 (AC 7131 632 -2821 

MATTHEW J. VLISSIDES, P.E. 
STRUCTURAL CONSULTANT 

TOWERS, ANTENNAS, STRUCTURES 
Studies. Analysis. Design Modifications. 

Inspections. Supervision of Erection 
7601 BURFORD DRIVE MCLEAN.VA 22101 

Tel (703) 356 -9504 

Member A ECCE 

D. L. MARKLEY 
& Associates, Inc. 

CONSULTING ENGINEERS 
31018 W. Harmon Hwy. 
Peoria, Illinois 81804 

309/873 -7511 
Member AFCCE 

DON'T BE A STRANGER 
To Broadcasting s 157.000' Readers 
Display your Professional or Service 
Card here II vial be seen by the decl 
sronmaking station owners and man 
age's. cruet engineers and Iecnnrclans. 
applicants :or AM. FM. TV and buyers of 
broadcasting services 
'1977 Readership Survey snowing 4 a 

leaders per copy 

A. D. Ring & Associates 

CONSULTING RADIO ENGINEERS 

1771 N St., N.W. 296 -2315 

WASHINGTON, D. C. 20036 

Member APOCA 

A. EARL CULLUM, JR. 
CONSULTING ENGINEERS 
INWOOD POST OFFICE 

BOX 7004 
DALLAS, TEXAS 75209 

(214) 631 -8360 
Member AFCCE 

JOHN B. HEFFELFINGER 

9208 Wyoming Pl. Hiland 4 -7010 

KANSAS CITY, MISSOURI 64114 

E. Harold Munn, Jr., 

& Associates, Inc. 
radcasl Engineerng Consultants 

Box 220 
Coldwater, Michigan 49036 

Phone: 517-278-7339 

. P. CROSSNO & ASSOCIATES 

CONSULTING ENGINEERS 

o. BOX Min 
DALLAS. TEXAS osatt 

13141 321414o 

RADIO ENGINEERING CO. 
PD Bos 2352. Pans Verdes. Ca. 90274 

CONSULTANTS 
ALLOCATIONS. INSTALLATIONS. FIELD 

ANTENNA 8 TYPE ACCEPTANCE MEASUREMENTS 

NORW00D J. PATTERSON 

(213) 547 -7379 
Serving Broadcasters over 35 years 

contact 

BROADCASTING MAGAZINE 
1735 DeSeles St. N.W. 

Washington, D. C. 20036 
for availabilities 

Phone: 12021 638 -1022 

COHEN and DIPPELL, P.C. 
CONSULTING ENGINEERS 

527 Munsey Bldg. 
(202) 783.0111 

Washington, D.C. 20004 
Member AFCCE 

SILLIMAN, MOFFET & KOWALSKI 
Washington, D.C. Area 

8701 Ga. Ave., Silver Spring, MD 20910 
ROBERT M. SILLIMAN. P.E. 

(301) 589.8288 
1925 N. Lynn St., Arlington, VA 22209 

JOHN A. MOFFET. P.E. 
(7031 641.0500 

Member ,4 FCC£ 

JULES COHEN 
& ASSOCIATES 

Suite 400 
1730 M SL, N.W. 659.3707 

Washington, D.L. 20036 

Member AFCCE 

ROSNER TELEVISION 
SYSTEMS 

CONSULTING & ENGINEERING 

250 West 57th Street 
New York, New York 10019 

(212) 246 -3967 

MIDWEST ENGINEERING 
ASSOCIATES 

Cons,dtcn5 E ylnesta 
6934 A N. University 
Peoria, Illinois 61614 

(309) 692 -4233 
Member AFCCE 

Satellite Telecom 
Services, Inc. 

Management and Engineering 
Consulting Services 

2971 Flowers Rd. So. 
Atlanta, Ga. 30341 

404 -455.8369 

JOHN F.X. BROWNE 
& ASSOCIATES. INC. 

CONSULTING ENGINEERS 
1901 Pennsylvania Ave.. NW 

Washington, D.C. 20006 
25 West Long Lake Road 

Bloomfield Hills, MI 48013 
Tel (3131 642 6226 12021 293.2020 

Member A FCCE 

Attorneys 
LAUREN A. COLBY 

Attorney -ab law 
15 N Court Sleet 

Frederick. Md 21701 

lel 301- 6631086 
.Spectalrang in malten involving the 

Federal Communications Commission 



Classified Advertising See last page of Classified Section for rates, 
closing dates, box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

General Manager for AM and FM combo in Top 30 
market. Sales and programming experience a must. 
Confidentiality assured. Send complete resume and 
salary history. Group owner. Equal opportunity 
employer. Box E -15. 

Major broadcast group looking for experienced 
broadcast business manager /controller for its AM/FM 
radio stations in the Midwest. Strong broadcast experi- 
ence essential. Accounting degree preferred. EOE. 
Send resume including salary history and references 
to Box E -55. 

General Manager for new fulltime small -town AM 
Adult Music station in the mountainous pine forests of 
Northern Arizona. Ideal for experienced salesperson 
looking for first management position in beautiful en- 
vironment. Sober, stable, family type preferred. Sales 
and FCC knowledge a must. Starting compensation: 
$1,000 per month, health ins. + incentive bonus. We're 
ready to sign on, so rush resume to Eric Hauenstein, 
P.O. Box 4227. Mesa, AZ 85201. Be sure to include 
professional references. E.O.E. 

Assistant Managers needed for dynamic small 
market group with stations in Indiana, Illinois, Arkan- 
sas & Mississippi. Only persons with sales and leader- 
ship abilities considered. Resume to Lee Buck, 214 
Churchill Place, Franklin, TN 37064. 

Excellent Opportunity for Sales Manager for 5000 
watt AM and 100.000 watt stereo FM. Located in Great 
Northern Midwest Recreation Area. Skiing, hunting, 
fishing. If you can organize and lead a sales depart 
ment, let's talk. Contact Robert Knutson. Vice- Presi- 
dent, Radio Stations WJMS and WIMI, Ironwood, MI 
49938. Phone 906 - 832 -2411. 

General Manager wanted for AM and FM in Eastern 
Pennsylvania. Must be experienced and capable in all 
areas. Stations presently leading local market in rat- 
ings and billings. Interesting salary and fringe bene- 
fits. Box E -40. 

Group owner is looking for future managers. Train 
now as salesperson or sales manager. Sunbelt. Top 
pay. Profit sharing. EOE. Box E -151. 

HELP WANTED SALES 

Experienced Radio Sales person wanted for 
Florida's most powerful Country station Good oppor- 
tunity and company benefits. An Equal Opportunity 
Employer. Call or write Dick Bennick, WGTO Radio, 
P.O. Box 123, Cypress Gardens, FL 33880. Phone 
813- 324 -5400. 

"One of the South's great radio stations" is looking 
for a professional "Street Fighter" If you are ag- 
gressive. motivated, and consider yourself a. "Solid" 
radio salesperson, let's get together. Excellent oppor- 
tunity with plenty of room for growth with our four sta- 
tion company send complete resume with salary 
history To: Mr. Jerry Russell, General Sales Manager, 
WDAK Radio. Post Office Box 1640. Columbus, GA 
31902 

Immediate Opportunity, experienced aggressive 
self starter, able to write and produce spots, County 
FM /Rock AM, small Georgia market. Bill McConnel 
404-595-5122. 

Sales position open- Promotion has opened the 
top list. WTRX seeks a stable, experienced salesper- 
son. Contact Ray Nelson, Sales Manager, P.O. Box 
1330, Flint, MI 48501. 313- 743 -1150. E.O.E. 

New England station needs experienced radio 
salesperson who can handle short daily airshift. Send 
resume and salary requirements, Box E -92. 

Sales Manager Mid- Michigan AM and FM. Outstand- 
ing opportunity for experienced. aggressive achiever 
interested in the future. Applications held in confi- 
dence. Equal Opportunity Employer. Send resume to 
Box E -121. 

Dynamite Northeast FM rocker and adult contem- 
porary AM combination has great opportunity for en- 
ergetic, self- starter. Aggressive pro could make 
15 -25K. EOE. Box E -144. 

Medium mkt, Southwest AM /FM desires experi- 
enced sports announcer for college sports, who can 
also sell. Excellent opportunity for advancement. Send 
resume to Box E -148. 

Local Sales Outstanding "Street Fighter" ... great 
station, great deal. Minimum 5 years experience. 
KRUZ. Santa Barbara, CA 93101. 805- 963 -1831. 

Broadcast Professional with radio /N local sales/ 
sales management background to sell proven annual 
renewable services to broadcast management. We 
are industry's leading independent producer of proven 
local sales support and training services utilized by 
large and small independents and groups, including 
ABC, CBS, and NBC. If you enjoy a consultant sales 
approach using the finest audio /visual tools and have 
the ability to conduct workshops /seminars, you can 
expect an excellent income with job satisfaction. Con- 
siderable travel first year relocation may be unneces- 
sary First year potential $36.000+ with continuing/ 
renewable income. Position available in Southeast 
and East Central on a draw vs. commission basis, or 
as as a self -employed rep. Rush confidential detailed 
resume, with references in first letter, to John Brigham, 
General Manager, Broadcast Marketing Company, 415 
Merchant Street. San Francisco, CA 94111. 

Wanted - Experienced Radio -time Salesperson 
for growing 3 city area of Central Florida. Small 
daytime station. Mail resume and personal recommen- 
dations to Suite 3, Gables Secretarial Service, Coral 
Gables, FL 33134. (Equal Opportunity Employer). 

Wanted: Sales person for North California station, 
salary open, phone 916 - 233 -2714 or write Box 
1650, 96101. 

Florida sales opportunity for newcomer or veteran, 
male of female, EOE. Complette resume to Box 1060 
Cocoa Beach, FL 32931. 

KCCO -KRLG -FM Lawton, OK has opening for 
young broadcaster ready for sales opportunity Salary 
plus commission, Call Baker 405 -355 -1050 or write 
Box 1050. 73502. 

WKOK, 10,000 watt AM and 50,000 watt FM. needs 
one more top flight account executive to join our R.A.B. 
trained staff. Job offers salary plus commission, at- 
tractive fringe benefits and an established account 
list. If you can help us continue our outstanding record 
of growth, Send your resume and references to: 
Joseph McGranaghan, Vice -President /General Man- 
ager. WKOK Radio, P.O. Box 1070, Sunbury, PA 17801. 
WKOK is an equal opportunity employer M/F 

Sales Manager wanted for leading MOR station in 
this fast growing community with 70,000 people with- 
in 15 miles. Job includes supervising sales force plus 
selling top list. In house computer offers excellent 
control and data. Wonderful living in great climate by 
the ocean. Low cost of living comparatively Excellent 
medical plan. Opportunity for growth with small public 
company. Job is immediately Send resume, give your 
sales by months for last three years and indicate sal- 
ary guarantee requirement to Randolph Millar, WIRA, 
Fort Pierce, FL, an Airmedia Station. An Equal Oppor- 
tunity Employer. 

WJML FM /AM, top rated contemporary powerhouse 
in beautiful Northern Michigan, is taking applications 
for additional sales positions. We're looking for ag- 
gressive individuals who are willing to work long hours 
for big money. Attention to detail is a must. Please 
send complete resume, including salary requirements 
and references, to Tim Achterhoff, 710 Hackley Bank 
Building, Muskegon, MI 49440. 

Immediate opening tor Sales Manager for daytime 
Country Music station. Must have strong sales back- 
ground and desire to be a leader. Excellent opportunity 
for advancement with group operated station. Send 
complete resume to Charles Hicks, General Manager, 
WEGO, PO. Box 128. Concord, NC 28025. Equal Op- 
portunity Employer. 
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HELP WANTED ANNOUNCERS 

Experienced Promotion Supervisor -Announcer for 
Iowa Contemporary. Box D -1. 

Automated Beautiful Music station has opening for 
experienced Announcer with good voice and produc- 
tion skills. Send resume and audition tape with news 
and commercials to WLIN, PO Box 12247, Jackson, 
MS 39211. 

Florida West Coast Contemporary Format air per- 
sonality. Must also be fast and creative production pro; 
this is major requirement. $350 week. 3rd with Broad- 
cast Endorsement required. Send resume and tape to 
P.O. Box 216, Fort Myers, FL 33902. An Equal Oppor- 
tunity Employer. 

Florida West Coast. Country Format air personality. 
Must also be fast and creative production pro; this is 
major requirement. $350 week. 3rd with Broadcast En- 
dorsement required. Send resume and tape to PO. Box 
216, Fort Myers, FL. An Equal Opportunity Employer. 

Morning Personality, program director, minimum 
five years on air experience, humorous, tight board, for 
powerful adult leader in Southeastern medium market, 
major group, big college town. Send resume and sal- 
ary requirements. EOE Employer. Box E -63. 

Announcer Wanted for all -night music show. Must 
have experience with Personality /MOR format. An op- 
portunity to enter a growing company offering future 
growth potential. Must have production abilities and 
3rd class operator's permit with broadcast endorse- 
ment. Send resume and air check to Mike Sands, Pro- 
gram Manager, WJAR -AM, 176 Weybosset Street, Pro- 
vidence, RI 02903. An Equal Opprotunity Employer. 

One of Northern California's Top Beautiful Music 
stations needs announcer /copywriter. Must have 
mature, resonant voice. Send audition tape and 
resume to Gordon Zlot. KIST, Box 2755. Santa Rosa. 
CA 95405. EOE. 

PD- Morning slot. 24 -hour Easy Country Beautiful 
Rocky Mountain area just 90 miles from Sun Valley 
EOE/MF. Contact Dick Ryall, Box 65, Twin Falls, ID, or 
call 208 -733 -3381. 

Announcer /Discjockey /Productlon:Send tape 
and resume to Bobby Dobbs. KLIX, P O. Box 1259, 
Twin Falls, ID 83301. More information call 208- 
733 -1310. 

Modern country station has two positions open - 
afternoon drive announcer, and news person for am -fm 
combo -third class + experience required. Send non- 
returnable tape and resume to Operations Manager, 
WFIG Radio, Box 38, Sumter, SC 29150. EOE. 

Immediate opening personality /Music Director. 
Third Phone, Excellent voice. Resume -Tape, Roger 
Manning, KDMS, Box 1565, Eldorado, AR 71730. EOE. 

Maryland Station: High School Baseball /Football 
PBP? MOR DJ? Good! Rush resume. Box E -134. 

Midwest, CA W personality with good voice, experi- 
ence necessary. Send resume and salary No drifters 
wanted. Permanent position. EOE. Box E -141. 

Sports Talk Opportunity: 50.000 watt station in top 
ten market seeks experienced sports talk show host. 
Send resume to Box E -147. 

Highly responsible job at small market radio station 
for experienced announcer. Morning person with 
operations- manager and music -director duties. Salary 
commensurate with ability and experience. Send tape 
and resume to WRXO/WKRX, Box 1176, Roxboro, NC 
27573. EOE. 

Immediate opening. Sign on personality. Not just 
time and temperature. Qualified? Send tape, resume 
to Jerry Collins, WASK, Box 800, Lafayette, IN 47902. 
E.O.E. 

Wanted: Announcer /sales person for Northern 
California station, salary open, phone 916- 233 -2714 
or write Box 1650, 96101. 



HELP WANTED ANNOUNCERS 
CONTINUED 

Accepting tapes and resumes from professional an- 
nouncers for future openings. II you're dedicated and 
want to join a team, great opportunities are available. 
Send confidentially to Dick Stevens, Operations man- 
ager, WIVI -FM. Box 310. Christiansted, St. Croix, U.S. 
Virgin Islands 00820. 

Need experienced Contemporary DJ for AM drive. 
Enjoy best of two worlds living in the beautiful 
Berkshires and professional Radio people. Contact 
Bob Catan, WUPE AM and FM, 73 4th Street, Pittsfield, 
MA 01201. 

If you are a communicator, have personality, and 
believable you are the person we need mid -days on 
WBHP. No. 1 ARB adults 18 +, Country. Send aircheck, 
resume, production samples, references, to Rick War- 
ren, WBHP Radio, P.O. Box 547, Huntstsville, AL 
35804. You'll love our beautiful Medium Market in the 
Mid -South. 

Experienced Announcers for automated beautiful 
music FM. Bright on -air personality for adult MOR AM. 
Good voices. Salary commensurate with ability. Send 
tape and resume to Tom Reynolds. WDEF AM /FM, 
3300 South Broad Street, Chattanooga, TN 37402. 
EOE. 

Wanted: Announcer /sales person for Northern 
California station, salary open, phone 916- 233 -2714 
or write Box 1650. 96101. 

Country disc Jockey opening soon in small market 
Kentucky station, with possible sales. Send tape and 
resume immediately to Danny Koeber, PO. Box 338, 
Madisonville. Ky. 42431. 

Sports /sales combo, to do play by play of area 
sports, and part -time sales in the largest single station 
market in Connecticut. Experienced pros only, includ- 
ing writing skills. Great opportunity, in great area. Send 
tape and resume to WMMW, Meriden, CT. 06450. EOE. 
MIE. 

Needed immediately, two openings in Modern FM 
facilities, Top -40 format, small market, with big market 
sound. Rush tapes & resumes to Danny Tabor, WOVO 
Radio, PO. Box 478, Glasgow, KY 42141. 

Immediate opening for full time anncr. Must have 
heavy mature, deep voice. $170 a week start. With 1st 
class tk $185 wk. Maryland station. Send tape, resume 
to Box 1726, Rockville, MD 20850. 

HELP WANTED 
TECHNICAL 

Immediate opening. First Class Engineer. Some ex- 
perience necessary. Salary open. Call Larry Sandlin, 
713- 772 -4433. Send resume to: KIKK Radio, 6306 
Gulfton, Houston, TX 77081. 

Chief Engineer wanted to build and operate new 
FM. Must have FCC 1st class license. STL experience 
helpful. Send resume WOVE, Box 38 Carlisle, PA 
17013. Equal opportunity employer. 

Immediate opening for engineer for 100.000 watt 
stereo, public radio station. Requires FCC 1st. Need 
working knowledge of STL, micro -wave. FM stereo, 
RPU, FM transmission, and remote control equipment. 
Send resume to Vice President for Administrative 
Affairs, Central Missouri State University, War- 
rensburg, MO 64093. Equal Opportunity Employer. 

Chief Engineer Full facility top rated Class C FM and 
Non- Directional AM properties. Excellent equipment 
and working conditions. Must have experience with 
sophisticated studio and transmitter equipment. 
Owner operated, above average salary and benefits. 
One of countrys most liveable cities. Equal Oppor- 
tunity Employer. Send resume to Karl C. Smith, KRAV- 

KFMJ, PO Box 746, Tulsa, OK 74101.918 -585 -5555. 

Cheif Engineer for AM /FM. First phone. Complete 
maintenance background including transmitter and 
production equipment. Automation and AM directional 
experience. Knowledge of FCC regulations. Equal Op- 
portunity Employer. Reply Box E -89. 

Chief Engineer for AM -FM. First Phone. Complete 
maintenance background including transmitter and 
production equipment. Automation and AM Directional 
experience. Knowledge of FCC Regulations. Equal 
Opportunity Employer. Reply Box E -100. 

Competitive engineer needed for full time direc- 
tional AM and automated FM in medium Southern 
market. We need a fighter! Salary open. Send resume 
to Box E -96. 

Chief Engineer needed for Mpls -St. Paul Radio Sta- 
tion. Directional AM -FM Stereo. Automation experi- 
ence preferred. EOE. Box E -108. 

Chief Engineer Minimum of 5 years experience with 
one employer. KRUZ, Santa Barbara, CA 93101, 805- 
963.1831. 

Chief Engineer, small market AM /FM, mountainous 
West Coast. Maximum pay for market size. Starting 
lulltime directional CR plus improved studios, mobile 
communications and remote equipment. Second 
fulltime engineer soon. Lower living costs, outdoor 
recreational paradise, family town. Challenge and op- 
portunity for good working engineer. EOE. Resumes 
C.L. Smith, KLAD /KJSN, PO Box 969, Klamath Falls. 
OR 97601. 

Sagniaw, Michigan. WSAM/WKCQ needs a Chief 
Engineer. Salary open, Company paid insurance, plus 
bonus. Call Ken MacDonald, Sr., 517- 752 -8161. 
E.E.O. 

Assistant Chief Engineer needed with experience 
in directional for 50,000 watt Midwest station. Send 
resume and salary requirements to Mgr. KRVN, P.O. 

Box 619, Lexington, NE 68850. EOE. 

Chief Engineer for Communications Teaching Fa- 

cility at East Texas State University. Operation in- 
cludes Public Radio FM and closed circuit television 
system. Applicants should have a strong technical 
background and be able to communicate with student 
broadcasters. First Class required and degree prefer- 
red. Complete resume, references and salary ex- 
pected should be sent to: Station Manager, KETR, Box 
BB, E T Station. Commerce, TX 75428. Closing Date 
for applications June 1. 1978. ETSU is EOE /AA 
employer. 

Chief Engineer who understands both Am and FM 
Mid West Combo needs experienced pro with ears. 
Good equipment and facility Chance for advancement 
with growing, ambitious group. Immediate opening. 
Resume to: Perry St. John. V.P. GM, KSO, KGGO. 3900 
N.E. Broadway, Des Moines, IA 50317. 

Chief Engineer- AM /FM combination. Automation 
experience helpful. Good salary Great fringes with es- 
tablished group. Call or write Dennis Martin, Com- 
munications Propertieis, Box 971. Albert Lea, MN 

56007. 507- 373 -2338. 

WOXI Radio is looking for a maintenance engineer. 
Applicants must have valid FCC First Class License, 
knowledge of R.F, audio, and digital systems. Mini- 
mum of three to five years experience in broadcasting 
with emphasis on maintenance, design and construc- 
tion. Excellent growth potential. Interested persons, 
please send resume to Mr. Thomas L. Giglio, Chief 
Engineer, WOXI AM /FM Radio, 3340 Peachtree Road, 
N.E., Atlanta, GA 30326. Applicants and resume's by 
mail only. No drop in applicants, please. WOXI Radio 
is an Equal Opportunity Employer. 

Attention Traffic/Operations/Business Personnel. 
Paperwork Systems Inc.. the nation's leading supplier 
of minicomputer -based systems for traffic, account- 
ing, billing and payroll processing now has openings 
for installation specialists. This challenging job offers 
excellent compensation plus full travel expenses, and 
medical coverage. The work is very demanding: travel 
is heavy, with field trips all over North America averag- 
ing three weeks at a time to PSI System locations. 
Much of the work is done under substantial pressure, 
often with long hours. Offsetting these demands is the 
PSI schedule which allows adequate free time at your 
home between installations. Applicants need not 
move to a new location. Applicants should meet the 
following-criteria: have radio and/or TV experience in 

the area of traffic and/or accounting; be an effective 
communicator with. and trainer of, people; be free to 
travel extensively; and be able to work under pressure 
and understand human and workflow relationships 
clearly. You should not require close supervision. If ac- 
cepted, you will be placed in a training program with 
one of the men or women presently employed by us in 

this capacity, and will become part of this fast -growing 
firm. No Phone Calls, Please! Send a complete resume 
along with a detailed letter indicating why you think 
this job would be best filled by you to: Paperwork 
Systems Inc.. P.O. Box 38, Bellingham, Washington 
98225. (Application period closes May 31, 1978.) 
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HELP WANTED NEWS 

Good Money Good Life. WOBT u- the vacation 
northwoods wants a professional to head our news 
department. Salary open. Contact me and enjoy the 
summer and the rest of your life North of the tension 
line. Tape, resume and salary requirements to Wally 
Pasbrig, Box 738. Rhinelander, WI 54501. 

Broadcast Newspersons: We're looking for a news 
director and newspersons for a growing AM /FM corn - 
bination in the Beaumont -Orange -Port Arthur, TX mar- 
ket. Send tapes and resumes to John Morrison, KOLEI 
KZOM, PO. Box 336. Port Arthur, TX 77640. E40. E.O.E. 

News Director: Aggressive, experience preferred, 
Top AM /FM. Send tape and resume to George 
Baumann, WLKE.s.WGGQ/ 609 Home Avenue, 
Waupun, WI 53963. 414- 324 -4441. 

News department expansion, openings for experi- 
enced newspersons. Tape, resume, references, Fred 
Hoskins, News Director, WCAR Lowell MA. 01852. No 
phone calls. 

Radio News Director- Kansas City. Must be expe- 
rienced with proven track record, strong on -air deliv- 
ery, and production. Send tapes & resumes to Tom Bar - 
santi, Operations Manager. KCMO Radio, 4500 
Johnson Drive, Fairway, KS 66205. An Equal Oppor- 
tunity Employer, M /F. No phone calls, please. 

Expanding news staff. Opportunity for newsperson 
with at least one year experience to join active news 
department in prime location in the South. send tape 
and resume to Tim Tyson, News Director, WBHP Radio, 
Box 547. Huntsville, AL 35804. 

Immediate opening for a creative newsperson. At 
least 3 -years experience. Must be able to write con- 
versational news and deliver it in a person to person 
manner. Excellent opportunity to join top -notch air 
staff at a Capital Cities' Communication station. Send 
tape and resume to Henry Brach, News Director, 
WKBW- Radio, 1430 Main St., Buffalo, NY 14209. An 

equal opportunity employer. 

Newsperson wanted: Need Big voice and some 
journalism background. Talk show a possible. Tape, 
resume and salary requirements to Tom Casey, WRTA, 
P O. Box 272, Altoona, PA 16603. E.E.O. 

News person needed- Central Florida Metro Mar- 
ket. Good facilities; excellent working conditions. 
Send tape, resume, writing samples, and salary re- 

quirements to WZNG Radio, 1505 Dundee Road, 
Winter Haven, FL 33880. E.O.E. 

LA. Radio Network Announcer/Writer /Reporter. Min. 
6 years experience. Radio news directing experience 
preferred. Tape /Resume Box 3691, Baton Rouge, LA 
70821. 

Immediate opening for News Director, strong on 
human interest and actualities. MOR, 5000 watts. 
Good pay for performer. Tapes and resumes to Rod 
Metcalf. WJPS Radio, Box 3636, Evansville, IN 47735. 
EOE 

Central Maines's Top News Department needs an 
evening newsperson. Do a bit of everything. Explosive 
news market. We have a serious commitment to local 
news. May college graduates encouraged to apply. 
WLAM, Box 929, Lewiston, ME 04240. 207- 
784.5401. Equal Opportunity Employer. 

Broadcast Journalist needed who can develop sto- 
ries, write concisely, and deliver a newscast with style 
and credibility Send tape /resume for morning shift in 
Phoenix' leading AOR station to: KDKB, Mesa, AZ 
85201. No calls please 

HELP WANTED PROGRAMING, 
PRODUCTION, OTHERS 

Producer Writer- Challenging opportunity with a 
large national organization to produce and write 
material for network and national syndication. Some 
on -air time possible. You will be responsible for im- 
proving current shows and developing new ones. EOE 
M/E If you are a creative individual with at least five 
years professional writing and three years producing 
experience, send your resume, including salary histo- 
ry and requirements to Broadcasting Box E -102. 

Grads for Thief River Falls AVTI Tenth Anniversary 
June 3, 78. Res. 218 -681 -5427. 



HELP WANTED PROGRAMING, 
PRODUCTION. OTHERS CONTINUED 

Manager of Programming, whose track record in- 
cludes successfully leading a strong team of profes- 
sional personalities ' to top ratings; close encounters 
of the sales -producing kind; pace -setting personal 
performance on air and in production. In -depth know- 
ledge of Radio's total operation. An extraordinary op- 
portunity for an extraordinary talent. Burt Levine, 
WROV, 15th & Cleveland, Roanoke, VA 24015. 

AM /FM /TV facility in Midwest medium market look- 
ing for mature personality. Excellent long -term spot 
with good pay and benefits. Send tape and resume to 
Don Guthrie, WKBN, Youngstown, OH 44501. An 
Equal Opportunity Employer. 

Instructor of basic speech courses with secondary 
expertise in broadcasting for fall. Terminal degree. 
513.000 plus for 9 months. Send resume to Chairman, 
Drama Dept., East Carolina University, Greenville, NC 
27834. 

Operations Manager - Beautiful Music. Class B FM, 
WSSH, Lowell, MA, competing in Boston. We want a 

pro with knowledge, voice and character. High teens. 
Call Arnold Lerner, 617 - 458 -8486. 

Faculty Position. Full -time Advertising instructor 
available August 21, 1978. Basic advertising courses 
culmintating in retail campaign and mass com- 
munications courses. Master's required with previous 
teaching and /or professional experience. Salary 
based on education and experience. Fringe benefits 
excellent. Send resume and transcripts to: Personnel 
Office. Parkland College, 2400 West Bradley, Cham- 
paign, IL 61820. AA/EOE. Title IX, Section 504. 

SITUATIONS WANTED MANAGEMENT 

Experienced Broadcasting Executive. AM FM 
CAN sales, finance, acquisition, union negotiation, 
available now. Box E -41. 

General manager -of successful major market AM 

station has had his one year sabbatical as a broadcast 
consultant. Now, in residence and full -time wants to 
make a station a winner (or keep it that way) Strong 
sales background. Prefer larger markets. Sun Belt not 
mandatory. Potential for making money is. Box E -109. 

Management opportunity sought. Solid News and 
Public Affairs background. Hands -on automation ex- 
perience. Organizer, Willing to sell. Box E -116. 

Sales Manager - Determined Account Executive, 
major market background, has the ability to create a 

succesful sales team. Let's Talk. Box E -130. 

SITUATIONS WANTED SALES 

Experienced Salesman /Announcer available for 
sign on. or afternoon drive plus sales. Straight sales at 
small or medium market also considered. Dick Hoff 
Rice Lake. WI. 1 -715- 234 -9222. 

SITUATIONS WANTED 
ANNOUNCERS 

First Phone Announcer, 32, seeking part -time em- 
ployment in South Florida. Experienced in AM, FM, and 
TV. Box E -30. 

D. J. Strong on commercials and news. Available 
now! Honest, energetic, hard working. 3rd Endorsed 
All markets. Nick Ittounas, 2729 N. Troy St., Chicago IL 

60647 Call: 312- 384 -3105 between 6 A.M. to 1 PM. 

Broadcast School Grad, 3rd Endorsed looking for 
first job. Phone weekdays 716 -834 -4457. 

Jock of all trades. Master of Science (TVR). desires 
East Coast position. Extensive experience: PD. MD. air, 
news, production, promotion, research. Box E -62. 

14 year MOR pro seeks permanent position. Super 
big voice. great production. 305-764-5809. Box 
E -69. 

Versatile announcer ready to move from small mar- 
ket to medium -Midwest. Good production. First 
phone. Box E -76. 

First Phone, Top 40 air personality desires small 
market station. Experienced. anywhere. S.H. Green 
212- 347 -5149. 

Talented personality seeking first break, 3rd En- 
dorsed. 3hyears college experience, offers diligence 
and dedication. Tape and resume available. 201- 
777 -0749. 

Experienced Broadcaster would like full time 
sports responsibilities. Heavy in play -by -play Tapes. 
references and resume available. Box E -91. 

Experienced, Involved, humorous drive time 
Country Personality looking. Excellent production. 
copy writing, and management abilities. Box E -110. 

Top- rated, experienced MOR personality. 
Humorous, creative, award -winning. 20 years in major - 
market radio. Interested in major market only. Box 
E -138. 

The Mechanical D.J. -Ira Shimshi. 83-30 118th St.. 
Kew Gardens, NY 11415. 212 -YU2 -6770 or 212- 
459 -0335. 

Good references, 14 years experiences, Third. 
Broadcast. Randy Gaggle,. 3907 Angol Place, 
Jacksonville, FL 32210. 904 -771 -7386. 

"Corny" "Wacky" "Wild" "Crazy" DJ with 
Bachelors and Masters degrees and medium- market 
experience seeks full or part time job in NYC. NJ, CT 
area. I'm a real Idiot!, but I'll make your ratings 
skyrocket! Also interested in syndication possibilities. 
For tape and resume, Box E -131. 

Announcer /DJ (Third Endorsed). 4 years experi- 
ence, mellow style, tight board, good news & produc- 
tion, knows automation. Seeking full -time air shift at 
Modern Country /MOR /Beautiful Music station that 
offers part -time sales work. Prefer California, Arizona, 
or Pacific Northwest area. Will relocate. Call Frank 
Cordell, 714- 658 -1094. Hemet, CA. 

Attention Central Florida: Bright Tennessean seek- 
ing quality Small or Medium Market position. Four 
years experience in Country and Rock. Production, 
D.J., local remotes. Versatile and dependable, age 24. 
married, 3rd. Endorsed. Mark, 1-615-684-5160. 
nights. 

Florida Stations: Seven years experience, various 
formats, positions. MA Broadcasting, 3rd Endorsed, 
Automation. Married, employed. Chuck: 404 -787- 
0892. 

Midnight to B show wanted. 4h years experi- 
ence,Third. 904- 255 -6950 Mike Hon, 373 Williams, 
Daytona, FL 32018. 

SITUATIONS WANTED 
TECHNICAL 

Electronic technician five years varied experience 
and First Phone seeking engineering position on East 
Coast. Box E -21. 

Experienced Chief Engineer seeks position with 
quality station. Box E -56. 

Assistant Chief Engineer in Major Market West 
Coast station, age 48 with 30 years experience, 
wishes to relocate in Southeast area. Extensive con- 
struction (both studio & R.F.) plus management of bud- 
gets and personnel. Looking to up grade my position. 
Box E -107. 

Do you need an enginner so extremely competent 
that he can work effectively in a small town? Write Box 
E -111. 

Broadcast technician seeking position as assistant 
chief engineer at AM facility in the 'lower 48;' Arizona - 
Southern California area preferred but not absolutely 
necessary. Have six years' experience in most phases 
of AM engineering, except automation, transmitters 
over 5 kw., and the more elaborate directional antenna 
systems. Possess Associate Degree in Electronics 
Technology and First Phone. No air work wanted; 
just looking for engineering work, first and foremost. 
Will be available July- August. 1978. Bob Carr. Box 
670, Dillingham, AK 99576. 907- 842 -5281. 

SITUATIONS WANTED 
NEWS 

Sports Director and PBP Voice of Major College's 
football and basketball /hockey teams. Six years col- 
lege and high school experience: football, basketball. 
hockey Currently Sports Director /Salesman in NE 
Small Market. Contact Peter Cooney 802 - 388 -6077. 
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Female sports /news pro. 3 yrs PBR beat reporting, 
talk -show host, good production. 3rd endorsed. MA. 
Single. Ready to join your sports /news staff now. 
Anywhere. Box D-103. 

Aggressive News Director, small market. Looking 
for position on news staff in medium or large market. 
Solid Journalism background including public affairs. 
Phone Tom Sobottke evenings: 312- 323 -5596 or 
write: 219 Middaugh Road. Clarendon Hills, IL 60514. 

Aggressive Young Pro seeks pbp and /or 
sportscasting position. Three year Pbp experience 
covering four sports. Inventive reporting and writing. 
616 -775 -8265. 

Need some Depth? I'm looking for a challenging 
position with a quality -minded news staff. Related ex- 
perience includes News Director, editor, reporter, re- 
searcher, newsletter, and B.A. Virginia -based, prefer 
South, willing to relocate. Box E -93. 

Talented female seeks first announcer, newsreader- 
rewriter position. Pleasant voice. Crisp. authoriative 
newsstyle. College grad. 3rd Endorsed. Please listen 
to my tape. Box E -105. 

Sports Director. Up and coming fast! Experienced 
high school sportscaster looking for college play-by- 
play. Baseball. football & basketball. Would like Radio 
or T.V. If you want a self -starter and a go- getter, then 
I'm your man. I'm not looking for, nor do I want, 
newscasting. Family man. Salary open. Box E -112. 

Experienced newsman seeks challenge in major 
market. Presently drive time newscaster in medium 
market. Will relocate anywhere. Box E -137. 

"Just Looking!" Presently employed Top 50 market 
News Director. Good ratings in highly competive 
Western market. Present concept is creative and 
unique. Good for all news or all talk. Lets talk realities. 
Box E -149. 

Lawyer- journalist, now in broadcasting to USSR 
and freelancing from Europe seeks news writing or re- 
porting job with international outlook anywhere. Know 
German, French. Read Italian, some Swedish. In US in 
June -July. Box E -150. 

27 Years Experience, all phases of Radio, some TV. 

Interviews, production, news, editing, writing. report- 
ing. copy, air work. plus much more. Seeks station, with 
stable staff. Contact Jack J. Quirk, P.O. Box 157, Ameri- 
cus, GA 31709. 

Sportscaster -Radio & TV- Dynamic ambitious 
young man is looking for an entry level position. 4 
years college experience. Strong on PBP, all sports. Ex- 
cellent cred. Call Ed 618- 654 -8543. You wont go 
wrong. 

SITUATIONS WANTED PROGRAMING, 
PRODUCTION AND OTHERS 

Experienced Multi- Station programmer with 
respected group seeks off -air adult programming or 
music position and with major station or synidcator. 
College degree and excellent references, 312- 
445 -6149 after 3 PM CST. or Box E -98. 

Assistant M , Program -Music Director, or 
Operations Manager; nine years experience in Top 40 
Rock Format Station. Prefer Arkansas, Louisiana, 
Oklahoma, Eastern Texas, Tennessee or Southern 
Mississippi. Resume upon request. Available now. Call 
501 -751 -7203. 

TELEVISION 
HELP WANTED MANAGEMENT 

General Sales Manager -Exciting ground (loor op- 
portunity with major organization for someone with a 

solid track record in advertising and syndication sales. 
Our national market offers dramatic growth potential. 
EOE AVE II you are an achiever who gets things done 
right and last, send a resume, including salary history 
and requirements, to Box E -88. 

Station audience promotion manager New York 
market supervisory experience needed in on air pro- 
duction. copy, print and radio. An equal opportunity 
employer. Send resumes to Box E -94. 

Wanted TV Station Manager for small market sta- 
tion. Must be bilingual. Spanish speaking market. Box 
E -125. 



HELP WANTED MANAGEMENT 
CONTINUED 

Immediate Opening - Account Executive- Number 
One VHF network affiliate in the Southeast seeking an 
aggressive. experienced individual with a solid sales 
background. Sales management experience desired. 
An equal opportunity employer. Female and male ap- 
plicants from all races are desired. Submit resume and 
starling salary requirements in confidence to Box 
E -71. 

HELP WANTED SALES 

Immediate opening - broadcast sales representa- 
tive. Minimum 3 to 5 years executive level sales expe- 
rience. Sales management experience desirable. An 

equal opportunity employer. Female and male appli- 
cants from all races desired. Submit resume and start- 
ing salary requirements in confidence to Box E -84. 

Sales Manager. Major Market Northeast. Local and 
National experience necessary with management 
background preferred. Excellent salary and benefits. 
Equal Opportunity Employer. MIE Forward resume to 

Box E -106. 

HELP WANTED TECHNICAL 

Experienced TV Transmitter Engineer to install 
and maintain RCA remote controlled VHF transmitter, 
supervisor responsibilities. Send resume to: Ron 

Jacobson, Chief Engineer. KTVX, 1760 Fremont Drive, 
Salt Lake City, UT 84104, or call 801- 972 -1776. An 

Equal Opportunity Employer. 

Wanted: Electronic Technician Looking for the 
Best. The best opportunity for a qualified electronic 
technician desiring to live in the best climate, with the 
best hunting and fishing and the best vacation area in 

the United States ... conveniently located between the 
nation's best beaches and Mexico ... position is work- 
ing in South Texas' lop station ... qualifications are ex- 
perience in repairing Sony electronic news gathering 
equipment, single tube cameras and U-Matic editing 
equipment .. if you're the best looking for the best, 
contact the Personnel Director, KGBT -TV, P. O. Box 711. 
Harlingen. TX 78550 or call 512- 423 -3910. We are 
ari Alliimative Action Equal Opportunity Employer. 

Transmitter maintenance engineer. Immediate 
opening loi experienced individual with first class 
FCC license. Contact Chief Engineer, WBKB -TV, Box 
35, Alpena, MI 49707. Phone, 517-356-3434. 

Immediate opening...Television Transmitter 
Engineer and Television Studio Maintenance 
Engineer....F rst Phone required. An Equal Oppor- 
tunity Employer. Send complete resume to Gene 
Rader, KBIM -TV, PO. Box 910, Roswell, NM 88201...or 
call 505- 622 -2120. 

Video Technical Operations Supervisor, for quality 
East Coast Production Studio. Must be experienced in 
setup, operation, and maintenance of color cameras. 
quads, and film chains. Supervisory experience a 
must. Should have an eye for quality and a perfec- 
tionist attitude. Resume and salary requirements to 
Box E -117. 

Chief Engineer needed for Southeast AM,FM, TV 

operation of large broadcast group. Full knowledge of 
audio, video, studio and transmitter required. Equal 
Opportunity Employer -Send resumes to Box E -123. 

South Florida television station needs an Engineer 
with 1st phone. Experience required on the operation 
and maintenance of studio. ENG and microwave 
equipment. Equal Opportunity Employer. Reply Box 
E -124. 

Studio Engineer wanted for sunny South Florida 
television station. First phone required. Experienced in 
videotape camera control and switching. Send 
resume to Personnel Department. WPEC, Fairfield 
Drive, West Palm Beach, FL 33407, 305 -848 -7211. 

Chief Engineer for KETC -TV, St. Louis. Responsibility 
for overseeing all aspects of broadcast and production 
operation of growing public television station. Send 
resumé s to P.O. Box 24130, St. Louis, MO 63130 by 
May 12, 1978. An Equal Opportunity Employer. 

HELP WANTED NEWS 

Photographer: All -ENG group -owned Midwest sta- 
tion. Looking for a journalist with photo abilities. Must 
be able to shoot, edit and write. Box E -31. 

Weather /Sports interest required. Reporting slot 
with back -up, on -air work at Black Hills ABC affiliate. 
Send tape and resume to Bill Avery, News Director, 
KEVN -TV, Box 677. Rapid City, SD 57701. 

Wanted: Experienced TV Weatherperson. Send ' 

resume and lape to Bill Moore. KBMT -TV, PO. Box 
1550, Beaumont. TX 77704. An Equal Employment 
Opportunity Employer. 

Sports Director with emphasis on local coverage. 
features and commentary. Must have TV anchor expe- 
rience. Send video tape and resume to: Tom Moo. 
WTVW -TV, P.O. Box 7, Evansville, IN 47701. An Equal 
Opportunity Employer. 

Wanted: TV news director for CBS affiliate which 
has a strong number one news rating. Need someone 
to manage TV news department and also anchor. Must 
have reporting background with experience in filming 
and editing. An Equal Opportunity Employer. Send 
tape and resume to Dale Hazen, General Manager. 
KIMA -TV. PO Box 702. Yakima. WA 98907. Phone 
509- 575 -0029. 

Producer, Experienced, creative and enthusiastic. 
You'll bear lull responsibility for the look, feel, at- 
mosphere of 6 and 10 o'clock news. Conversational 
writing ability a must. Mere slide- stackers need not 
apply. Contact Tom Collier, News Director, KCRG -TV, 

501 2nd Ave SE, Cedar Rapids, IA 52401 E.O.E. 

News director Midwest commercial television (net- 
work affiliate) with journalism school faculty appoint- 
ment. Must be willing to take active leadership role in 

newsroom operation. Work with youthful staff and ex- 
perienced editors. News program is dominant in mar- 
ket. Applicants should have distinguished background 
in broadcast journalism. Advanced degree desirable. 
Teaching and administrative background helpful. Ex- 

cellent salary. EOE. Box E -101. 

Assignment Editor Top 20 Market. Previous news 
experience required. Must be able to supervise daily 
newsgathering activities. Looking for someone with 
strong leadership qualities, good ideas, strong pro- 
duction values. and ENG Experience. E.O.E. M/F Box 
E -114. 

Photographer Top 20 Market, to work in news 

department's film unit. Must have previous news expe- 
rience. Must be familiar with all aspects of 16MM film 

photography and editing. E.O.E. MIE Box E -115. 

Wanted aggressive, news person who wants to 
break into small market Western V.H. F Television Sta- 
tion. Box E -126. 

South Florida growth station seeks a News Pro- 
ducer with management experience. Good writing 
skills and knowledge of ENG an absolute necessity. 
An Equal Opportunity Employer. Send resume to: Box 
E -129. 

Strong Gulf Coast News Department seeks re- 

porters, photographers for summer openings. Mini- 
mum one year commercial experience. This is a top- 
notch organization looking for people who want to 

work with the best. Resume, salary requirements to 

Box E -135. 

News Director for expanding operation in single sta- 

tion market. Must be an experienced broadcast jour- 
nalist ready to direct and motivate a young staff of 

dedicated reporters. Some anchor duties. Tape and 
resume to Harold Wright, WVIR -TV, P.O. Box 751 

Charlottesville, VA 22902. An Equal Opportunity 
Employer. 

News Producer TV- experienced, must excel at 

producing fast -moving full -hour daily news broadcast. 
Equal Opportunity Employer. Top Ten Market. Phone - 
202- 686 -3011. 

Television Journalist, University of New Hampshire. 
Immediate opening for two broadcast journalists for 

daily news program on the PBS affiliate station in New 
Hampshire. Degree plus two years TV news experi 
ence required; strong writing skills, good on -air deliv- 
ery, ability to tell story visually essential. E.N.G. experi- 
ence desirable. Salary range $9,180 to $14,244/yr; 
normally starting salary not to exceed $10,296/yr. For- 
ward resume and writing samples no later than May 
12, 1978, to News Director, WENH -TV, Box Z, Durham. 
NH 03824. AA /EEO. 
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News Anchor We want a strong personality and 
results. Both shows. An Equal Opportunity Employer. 
Send resume to Box E -65. 

HELP WANTED PROGRAMING, 
PRODUCTION, AND OTHERS 

On -Air Promotion with experience in independent 
station for top ten market. EOE. Box D -44. 

Art Director for PTV Station. Responsible for TV 
graphics. sel design, advertising and other print 
materials. Salary range $11.000 -$11.850 depending 
upon qualifications. Equal Opportunity, Affirmative Ac- 
tion Employer. Send letter of application, resume, col- 
lege transcripts, letters of recommendation, color 
slides of art work to Dr. Duane Tucker, WBGU -TV, Bowl- 
ing Green, OH 43403. Application deadline May 5. 
1978. 

Executive Director for non -profit PTV corporation in 
Southeast. Will work in tandem with general manager 
of UHF ITV /PTV station licensed to school system. 
Duties include corporate management, budget mak- 
ing. establishing, implementing and evaluating devel- 
opment, programming, and promotion activities. Expe- 
rience in public television, administration, and seeking 
grants essential. Salary negotiable: starting date July 
1. Submit resume with Salary history. Box E -119. 

Program Manager, Top 10 network affiliate, group 
owned. Looking for an individual with strong experi- 
ence in all areas of programming and production. All 
replies handled in a confidential manner. Equal Op- 
portunity Employer. Send resume lo Box E -122. 

Promotion Manager- Top -twenty market oppor- 
tunity with ABC affiliate for individual with television 
creative background and station promotion experi- 
ence. EOE. Send resume lo Box E -142. 

Television utilization and production position at 
Western Kentucky University. Duties include supervi- 
sion of campus wide videotape and equipment dis- 
tribution, producing and directing instructional pro- 
ductions, and associate producer for some produc- 
tions. Send resume and references to Dr. Charles M. 
Anderson, Director of Media Services, Academic Com- 
plex 153, Western Kentucky University, Bowling 
Green, Kentucky 42101. Bachelors degree and mini- 
mum of two years experience required. Masters 
preferred. Application by May 15. WKU is an Affirma- 
tive Action, Equal Opportunity employer. 

Creative Services Director needed by group 
owned No. 1 network affiliate in top 60 market. Mini- 
mum three years experience needed in all phases of 
commercial TV production. Position includes supervi- 
sion of staff members. Send resume and salary history 
to Business Manager, WTOL -TV Cosmos Broadcasting 
Corporation, P.O. Box 715, Toledo, OH 43695. An Equal 
Opportunity Employer. 

Senior ProduCer/Director Public TV. Responsible for 

color studio and remote productions. Able to write, re- 

search and produce local /regional television pro- 
grams. Opportunity for growth. Contact C. Julius, 
Director of Programming, WNIN -TV, Evansvile, IN 

47711: Phone 812 - 867 -6471. 

Postion Available: Director of University Media 
Resources. University of Minnesota. Provides leader- 
ship and mangement of a total media organization in- 
cluding broadcast radio. production for broadcast 
television. closed- circuit instructional television, film 
production. photographic services and processing, art 
materials, and audio -visual equipment and duplica- 
tion services. A senior administrative position, with 
academic status dependent on interests and back- 
ground. Send inquiries to Professor Maynard 
Reynolds, Chairman, UMR Search Committee, 253 
Burton Hall, University of Minnesota, Minneapolis, MN 
55455. Closing date for applications and nominations 
is June 1, 1978. The University of Minnesota is an 
equal opportunity educator and employer. 

Promotion Manager- Needed to assist rising 
television station achieve Number 1 position in a 

growing market. Must be creative. Experienced in pro- 
duction, on -air and print. Send resume to William 
Kemple, General Sales Manager, WRDW -TV, Drawer 
1212. Augusta. GA 30902. We are an Affirmative Ac- 
tion Equal Opportunity Employer. 



SITUATIONS WANTED ANNOUNCERS 

Experienced, perceptive, persistent interviewer 
stilling in restrictive formal, wants room to develop - 
myself and my ideas - preferably on my own program. 
No smaller than lop 20 market. Copy and tapes avail- 
able. Box E -133. 

SITUATIONS WANTED TECHNICAL 

Chief Engineer, Highly skilled with 19 years in the 
business. Ten as Chief Engineer. Worked up thru the 
ranks. familiarizing myself with the techniques of 
operation and maintenance of todays equipment. 
Resume on request. Box E -86. 

Top Ten Chief Engineer seeks new location. Prefer 
working for decisive manager. Box E -97. 

Engineer with common sense. Single, First Ticket, 6 
years operations experience. Looking for Television. 
Radio, or Production Facility operations. Currently 
employed. California location only. Box E -132. 

SITUATIONS WANTED NEWS 

TV News Director. Innovative and thoughtful ap- 
proach. Also background as large market reporter. 
documentary producer. Prefer Sun Belt or West. Box 
E -43. 

TV News Reporter. Medium -large market experi- 
ence includes: general assignments, mini -does, net- 
work feeds. Prefer South or West. Box E -49. 

Experienced Radio sportscaster needs move to 
television. PBP /reporting /writing /personable on air ap- 
proach /sales background. All markets considered Box 
E -68. 

Trained in Major Market... looking for street report- 
ing assignment at medium or small station. Experi- 
enced, aggressive. TV Radio degree from large univer- 
sity. Great references, will relocate. Contact: Mark 
Weller, 3400 N. Maryland Ave., Milwaukee, WI 53211. 
414- 963 -7114. 

Broadcast Professional with management, report- 
ing, writing, anchor, interview experience looking for 
TV reporting- anchor or news director position. Age 35. 
Married. 714-247-7797. 

Award winning newspaper reporter looking for a 
TV news job. Have some broadcast stringing experi- 
ence. Box E -90. 

Major Market Reporter wants anchor slot. Has all 
background and experience needed to provide real 
credibility. Best references and video samples. 16- 
years as a deg reed, broadcast journalism pro. Box 
E -136 

Experienced medium market anchor man seeks 
anchor or co- anchor position. Interested in news not 
show business. Will relocate anywhere. Box E -145. 

Seasoned Versatile Newsman available for small 
market TV News Director. Wayne Sorge 214- 
657 -2627. 

Honor Graduate, B.S. in Broadcast -Journalism, 
desires reporter /writer position in Small- medium mar- 
ket. Impressive resume. Write Larry Eastlack, Box 53. 
Waterport. NY 14571. Call 716- 682 -4375. 

Attorney turned sports writer, turned sports caster 
wants to move up to larger market. 601 -327.7556. 

Sports director with six years radio and TV experi- 
ence. Talk show host and accomplished photographer. 
Active. thorough, and accurate. 701-839-5159. 

SITUATIONS WANTED PROGRAMING, 
PRODUCTION AND OTHERS 

Let Me Produce For You...I'm young, bright and en- 
ergetic, have two years agency experience, and am 
looking for a position as an associate producer. If 
you've got an opening, write Box E -103. 

TV is for the eyes and I can help you look good! Ex- 
perience in all production phases from set design to 
sports remotes. Looking for challenging work in any 
market. Bill Seesselberg, 1726 Kenyon Avenue, South 
Plainfield, NJ 07080, 201 - 753.5305. 

Eager female seeking more creative position. Expe- 
rienced all phases studio production, TV Production 
Degree, First Phone. 516 -667 -9665. 

TV Commc'I -prod- director; personal exp. in all 
phases VTR & Film. Currently with int'l Marketing firm; 
writes produces, directs national and intl. material for 
TV. Seeks better money, budgets, or VTR house wlfilm 
look. Prefers MSP area, but will relocate. Avail im- 
mediately. Nite: 612- 871 -0733. 

Award Winning Producer- Director with switching, 
film and tape editing, audio, copy writing and techni- 
cal directing experience, send for audio and video 
tape. Box C -166. 

Director. Experience in live news and public affairs 
shows -commercial production- ENG -VT editing. 
1st Phone. BA. Journalism. Ready for any size market 
now. Box E -66. 

First Phone Switcher /Director /Operations seeks 
position in the Northeast- Mid -Atlantic. Currently 
employed at well equipped VHF -Net Affiliate. Call Bob 
516- 266 -1143. 

WANTED TO BUY 
EQUIPMENT 

Wanting 250,500,1,000 and 5,000 watt AM FM 
transmitters. Guarantee Radio Supply Corp., 1314 
Iturbide Street, Laredo, TX 78040. Manuel Flores 
512 - 723 -3331. 

Wanted: 15kw UHF klystron tube No. 4KM7OLA. 
Number of hours on tube unimportant if in working 
condition. Call Luster King, WSIL -TV, Harrisburg, IL 
618 -253 -7921. 

Want High Band VTR, Ampex 2000 or 1200 B prefer- 
red. Call Bob Pritchard 215 -546 -4634. 

Wanted: RCA BTF -10E FM Transmitter complete 
with Exciter and Harmonic Filter. P. Testan, WVNJ, 
Livingston, NJ 07039. 

Wanted: Sony VP3000. new or used. Doug Robertson 
Advertising, PO Box 160567 Sacramento, CA 95816. 

FOR SALE EQUIPMENT 

5" Air Hellax -Andrews HJ9 -50. Can be cut and ter- 
minated to requirement. Below Mfgrs Price. Some 3" 
also available. BASIC WIRE & CABLE 860 W. 
Evergreen. Chicago. IL 312- 266 -2600. 

GE BT -50A 50KW AM Transmitter and Gates 
BC -10E 10KW AM Transmitter. Both are clean. well 
maintained and presently in use. Phone: 312 -263- 
0800 x447. 

2 G.E. 350 Cameras complete with Pedestals & Pan 
oing Heads $7500 /each. 6605 Eleanor Ave., Holly- 
wood 213- 463 -2121 

COL VS100 Switcher: Double Reentry, 12 x 4 with 
two Mix Amps. Special Effects Amp. Proc Amp, Black 
Gen. Power Supply, RGB Croma Keyer, Teck Preview, 
Downstream Keyer. Contact Rod Hall: 213- 
577 -5400. 

Four 3' face triangular guyed towers. One 100', one 
270' and two 300'. Standing. Asking S9 a loot. Larry 
Young. WMBB -TV. Panama City. FL. 904 -769 -2313. 

401 mobile tractor /trailer T.V. unit for sale. Com- 
pletely operational and self -contained. You supply the 
camera and video tape recorders: everything else 
needed comes with the unit. Asking $42,000. For more 
information write Box E -120. 

Never used 5K FM Transmitter, and stereo exceiter. 
Still in carton at factory. Both for $14,000. Call 203- 
235 -5747. 

RCA VTR update modification kits for 
TR4122/5016016I/70. Splicer (single -frame), TEP In- 
terface, Time Code Edit Interface Kit, Audio Splice 
Timing Mod (Audio Insert Editor). Wideband Audio 
Amplifiers, most mod kits, some modules available. 
Lawhed, Ltd. 388 Reed Road, Broomall, PA 19008. 
215 -543 -7600. 

Raytheon RA -1000 1kw AM Transmitter Old but 
was operating satisfactorily when taken out of regular 
service two years ago. Where is -as is. $1,000. Mr. 
Holley, WGKA, Atlanta, GA. 404- 892 -1190. 

Panasonic, U- Matie, 3/4" video cassette player /re- 
corder /timer /remote- control. NV -2125. Call: 206- 
464 -2386, 322 -7369. Write: A. Blethen, The Seattle 
Times. P.O. Box 70, Seattle, WA 98111. 
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Fernseh color bar generator modules (2 available). 
Type PC BK with connection plates. Best offer. Contact 
D. Dunbar 413 -781 -2801. 

COMEDY 

"Free" D.J. Catalog! Comedy, Wild Tracks, Produc- 
tion, FCC Tests, more! Command, Box 26348 -B. San 
Francisco 94126. 

Free sample of radio's most popular humor service! 
O'LINERS. 366 -C West Bullard, Fresno, California 
93704. 

GUARANTEED FUNNIERIHundreds renewed! 
Freebie! Contemporary Comedy, 5804 -B Twineing, 
Dallas, TX 75227. 

FRUITBOWL: world's largest weekly humor and in- 
formation service for radio personalities. Free four 
week trial subscription to qualified broadcasters. PO. 

Box 9787. Fresno, CA 93794. 

MISCELLANEOUS 

Have a client who needs a ¡Ingle? Call us. Custom 
jingles in 48 hours. Honest! Philadelphia Music Works, 
Box 947, Brynmawr. PA 19010. 215- 525 -9873. 

Prizes! Prizes! Prizes! National brands for promo- 
tions, contests. programming. No barter or trade ... 
better! For fantastic deal, write or phone: Television & 
Radio Features, Inc., 166 E. Superior SI.. Chicago, IL 
60611, call collect 312- 944.3700. 

Promotions, talk topics, one liners, documen- 
laries- "Feedback" monthly newsletter covers them 
all. Original ideas, too! 3 -month trial, S6. 
Newsfeatures, Box 14183, St. Louis, MO 63178. 

Radio and TV Bingo. Oldest promotion in the indus- 
try. World Wide Bingo -PO. Box 2311, Littleton, CO 
80160, 303 - 795 -3288. 

Bumper Bucks, exciting new radio promotional 
game, increases listeners, secures new accounts. 
makes money Impact Advertising. Box 1524. Glen- 
wood Springs. CO 81601. 

INSTRUCTION 

1st class FCC, 6 wks., S450 or money back 
guarantee VA appvd. Nat'l Inst. Communications. 
11488 Oxnard St., N. Hollywood CA 91606. 

OMEGA STATE INTSTITUTE, training for FCC First 
Class licenses. color Tv production, announcing and 
radio production. Effective placement assistance, too. 
237 East Grand, Chicago. 312- 321 -9400. 

Free booklets on job assistance, 1st Class F.C.C. 
license and D.J- Newscaster training. A.T.S. 152 W. 
42nd St. N.Y.C. Phone 212 -221.3700. Vets benefits. 

1978 "Tests- Answers" for FCC First Class 
License. Plus- "Self -Study Ability Testy' Proven! $9.95. 
Moneyback guarantee. Command Productions, Box 
26348 -B. San Francisco 94126. 

Bill Elkins and his famous six -weeks First Phone 
course are back! Prepare with the masters now and 
avoid proposed license and examination changes. 
Elkins Radio License School, 332 Braniff Tower, PO. 
Box 45765. Dallas. TX 75245, 214- 352 -3242. 

Bill Elkins proudly announces the opening of Elkins 
Radio License School in Oklahoma City, Inc., at 4801 
N. Classen Blvd., Suite 100, Oklahoma City, OK 73118, 
405 -842 -4862. 

REI teaches electronics for the FCC first class 
license. Over 90% of our students pass their exams. 
Classes begin May 8, June 19. Student rooms at each 
school. 

REI 61 N. Pineapple Ave., Sarasota, FL. 33577. 813- 
955 -6922. 

REI 2402 Tidewater Trail, Fredericksburg, VA 22401. 
703-373-1441. 

Get your First Phone in Exciting Music City, U.S.A. 
Four weeks $395. Tennessee Institute of Broadcasting 
615- 297 -5396. 

Cassette recorded First phone preparation at 
home plus one week personal instruction in Boston, 
Atlanta, Seattle, Detroit, Philadelphia. Our twentieth 
year teaching FCC license courses. Bob Johnson 
Radio License Training. 1201 Ninth. Manhattan Beach, 
CA 90266 213- 379 -4461. 



r 

RADIO 
Help Wanted Sales 

Wanted: 
Aggressive salesperson who is ready to move 
up to a group -owned major facility in a major 
New England market. Send resume ASAP 
EOE. Box C -2. 

J ! 
SALES MANAGER 

for major station in Texas Metro 
area. Excellent account lists, 
great potential, and many bene- 
fits including retirement. Com- 
plete details first letter in com- 
plete confidence. Box E -75. 

Help Wanted Announcers 

Radio Station in Top 10 Market 

TALK SHOW HOST 

50,000 watt station is looking for 
top talent to host general talk show. 

Send resume to Box E -146. 

PERSONALITY DEEJAY 

We have an opening at KLIV, San Jose's Top 40 
Radio Station. If you have the sort of per- 
sonality that attracts listeners to yourself and 
to your station, send us a tape right away If 

you've had Top 40 experience and own a First 
Class license, all the better, but we'll gladly 
listen to your tape even if you don't. 

Box 995, San Jose, CA 95108. 

Help Wanted Programing, 
Production, Others 

BROADCAST RESEARCH 
Our firm is looking for additions to staff. Appli- 
cants must have quantitative background, 
writing skills and preferably, knowledge of 
radio. Excellent salary and benefits. Desirable 
location. 

THE RESEARCH GROUP 
1422 Monterey Street 

San Luis Obispo. California 

Situations Wanted Management 

AFTER 12 YEARS AS NEWS DIRECTOR 
WITH LARGE MULTIMEDIA ORGANIZA- 
PON, seeking to leave management for 

radio or TV anchor job in warm climate 
Excellent announcer, either straight or 

personality. Box E -140. 

Situations Wanted Announcers 

Major Market Mornings 
A charismatic approach to AM Drive leaturing humor, 
phones. sincerity, Community involvement and a 

special intangible flair _.. A proven winner on all IO 
mats . it you want to Capture your market. increase 
revenue and aren't intimidated by success -we want 
to loin your family 609-737-1421. 

TOP RADIO PERSONALITY 

18 years experience in all phases of broad- 
casting. Hard worker and not a prima donna. 
Top industry references. Prefer Los Angeles 
area. Box E -139. 

TELEVISION 
Help Wanted News 

REPORTERS 
Top rated CBS -TV affiliate looking for bi- 
lingual (Spanish -English) street reporter can- 
didates. TV experience not necessary, but 
background in news gathering essential. West 
Coast location with nationwide group broad- 
caster. Send resume and writing samples to 
Box E -95. An Equal Opportunity Employer 

r. 

Help Wanted News 
Continued 

ENG EDITORS 
National news organization needs freelance ENG Edi- 
tors. 

Send resumes to Box E -100. 
equal opportunity employer m/f 

NEWS DIRECTOR 
Midwest TV and Radio Station looking for experi- 
enced News Director to manage completely equipped 
news department including live ENG. Must possess 
good Journalist Judgement and be able to administer 
budget. EEO Employer. Send resume to Box E -155 

ATTENTION SUCCESSFUL 
ANCHORS /REPORTERS 

Mato( market station is looking for knowledgeable 
personality whose interviews encompass serious and 
light Subiect material. Send audition cassette only to 
PO Box 6900. San Francisco, California 94101. J 

METEOROLOGIST 
FOR STATEWIDE 

BROADCAST IN ALASKA 

Experienced TV meteorologist needed for nightly strip 
nalf hour "Aviation Weather" program broadcast to en- 
tire state via satellite. Civil service position with 
Anchorage office National Weather Service. Produc- 
ing public station is young, aggressive VHF in state's 
population Center. Send letter and resume to KAKM, 
32r i Providence Drive. Anchorage. Alaska, 99504. 
EOE 

We're Looking People Peo le IL 
Who Aren't Looking For A New Job. 
You re the TV or Rodio newsperson who hos been roo busy dealing wirh 
"the present" to rhink about "the furure.- 

Bur where do you want ro be 10 years from now? 
You hove been perfecring your skills-getting the experience you 

need to move forward. You don't wonrjusrony new job. you wont rhe 
righr one. 

Thor's where we can help. You con keep on deoling wirh rhe pres- 
ent-we'll concenrrare on your future. 

Whether you're a news direcror anchor. wearhercosrer. sporrscosrer 
reporter, editor. producer or photographer. there's a for we con do for 
you. The srarion rhor hires you pays our fee. 

We think it's on offer rhor's roo good to ignore. Because you've gar 
norhing to lose. and probably o great job ro gain. 

Just coil us or (313) 968 -1416. or send o rope of your work (3/4" 
videocassette) ro: 

¿Newpeople, Irle. 
26200 Greenfield, Suite 60, Ook Pork, Michigon 48237 

An olfiipre of aeymer C, O rs,n Ass000ies Inc 
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Help Wanted News Continued 

TV NEWS PEOPLE 

We are looking for experienced anchors, reporters, weather - 
casters and sportscasters who have the potential for devel- 
opment in major markets. 

All replies will be kept strictly confidential. 

Send resume and videocassette to P.O. Box 5549, Washing- 
ton, D.C. 20016. Tapes will be returned promptly. 

TEAM 
Together we're Wilding a winner. 
Be part of the Midwest's most aggressive news team. 
A top 25, group owned ABC affiliate, 

Meteorologist -with credibility and personality for this weather -oriented city. 

Investigative Reporter- combination of quality and quantity will own this mar- 
ket. 

Feature Specialist -with unique approach to entertainment, lifestyle and 
leisure time. 

Send resume' and salary requirement to Box E -127. 
An Equal Opportunity Employer. 

Help Wanted Production 

PRODUCER /DIRECTOR 
WANTED 

For KXTV, CBS -Sacramento. Should 
have solid background in News, PA and 
other programs; commercial, promos 
and PSAS. The person we want will have 
many ideas for good and effective pro- 
grams and be capable of own switching. 
KXTV is an Equal Opportunity Employer. 
Send resume to Gary Johnson, 400 
Broadway, Sacramento 95818 or call 
916/441 -2345. 

Help Wanted Technical 

EMPLOYMENT OPPORTUNITIES 
$15,000- $40,000 

Broadcast /Communications related openings at all 

locations coast to coast -all levels and disciplines. 
Engineering. Sales, Marketing. Management, Etc. Over 

1,000lirms represented. To cover ALL your immediate 
Sob possibilities in the market;' send 
your resume with salary requirements now. No lee, 

confidante!. professional. KEY PERSONNEL. NAIL 
HDOTRS. Dept. B. South Main Towers. Wilkes- Barre. 

Penna. 18701 (717) 822 -2196. 

Help Wanted Technical 
Continued 

VITAL HAS A FUTURE 
FOR YOU 

Dynamic growth opportunities for video 
engineers with experience in video 
switching systems. Enjoy Florida living. 
Work for hi- technology company. Send 
resume to: Dale Buzan, Vital Industries, 
Inc., 3700N.E. 53rd Avenue, Gainesville, 
Florida 32601. 

Overseas 
Assignment 

Major TV News Organization needs 
combination ENG Maintenance person 
and Editor for foreign assignments. 
You must handle network style ENG 
editing as well as maintain TK 76 and 
Ikegami cameras plus Sony BVU tape 
equipment. 
Send resumes and references 
to: Box E -99. 

equal opportunity employer mit 
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BOOKS 
430 THE POWER TECHNIQUE FOR RADIO -TV 

COPYWRITING by Nall Terrell. Based on a 

series of workshop seminars developed and con 
ducted by the author for processional broad- 
casters. 224 pages. 69.95 

423. MANAGING TODAY'S RADIO STATION by J ay 
Holler Outlines principles evolved by the author 
during his 20 years as a broadcaster. 288 pages. 
illustrated_ $12.95 

454 TALK -SACK TV: TWO -WAY CABLE TELEVI- 
SION, by Richard H. Vela. An expose of recent 
developments in two -way TV for those concerned 
with future personal convenience and security! 
The book covers electronic mail, video games. at- 
home shopping and banking; news at the push of 
a button (or turn of a dial), computer -assisted in- 
struction, home security alarm monitoring ser- 
vices. meter reading -plus entertainment pro- 
grams and the usual TV fare. Learn how many of 
these services are already being provided in 
some areas and what the future holds for the TV 
viewer who wants to talk back! 238 p. $9.96 

441 YOU'RE ON THE AIRI by Sam Ewing. A practi- 
cal do- it- yourself guide to a career in radio and 
TV for the student and beginning broadcaster. 
224 pages. 67.95 

405. BROADCAST STATION OPERATING GUIDE 
by Sol Robinson. This comprehensive reference 
encompasses every level of broadcasting. The 
secret to success in broadcasting, as in any other 
business. is knowing what to do and how to do it. 

This book tells it like it is 256 pages 312.95 
452 THE MINI- DOCUMENTARY- SerlaliiIng TV 

News, by Stanley Field. Now you can learn all 
there is to know about making a minidocumen- 
tary from experts who are engaged daily in the 
production of this newly emerging and highly 
effective communications medium. The author 
presents the keys to successful presentation of 
serial documentaries. based on interviews with 
producers. cameramen, editors and Sound men - 
professionals with hands -on contact with the 
mini -documentary. 252 p.. 28 ill. $12.95 

406. THE BUSINESS OF RADIO BROADCASTING 
by Edd Routt. How to operate a station as a profit- 
able business and serve the public interest as 
well. This is the lirst text to deal wdh broadcast 
station operation from beginning to end. Clearly 
explains proven techniques to follow. and cau- 
tions to observe. 400 pages. illustrated $12.95 

437. RADIO STATION SALES PROMOTIONS by 
Jack Macdonald. 300 merchandise -moving 
ideas! A compendium of creative selling ideas 
designed exclusively tot radio stations -sales 
tools that work. A vast sùbpiy of ready -to -use 
ideas for producing sales in 43 categories. from 
air conditioners to washing machines. 72 pages 
eY" s 11" - $10.00 

434. RADIO PRODUCTION TECHNIQUES by Jay 
Hoffer. Here's an all -round book for everyone in 
radio - performers. producers and directors. and 
sales and engineering personnel. Covers every 
phase of radio production from announcements 
to the overall station "sound " -in tact. every crea- 
tive aspect of today's radio ... with special em- 
phasis on sales. Tells how to produce results for 
an advertiser. and how to develop production ex- 
pertise. and how to use the elements of pacing 
and timing in every production. Covers record 
screening, tingle use. hews. on -air promotion. 
public service. contests public affairs, remotes. 
talk and farm shows. etc. Practical data on sales 
includes idea development. writing, and how to 
create more effective cofnmercials. 240 pages. il- 
lustrated. $12.95 

BROADCASTING BOOK DIVISION 
1735 DeSales St., NW 
Washington, DC 20036 

please send me book(s) numbers 
my check in the amount of is enclosed. 

Name 

Address 

City 

State Zip 



Situations Wanted News 

TV or Radio 
NEWS DIRECTOR -ANCHOR - REPORTER 

IF YOU HAVE 
western U,S. outlet, good living & working conditions, desire for local 
"MUrrow- type" hard news. 

I CAN GIVE YOU 
top national rep, top national & local awards, 10 yrs. on -air in "top ten ", 
still going strong, but tired of dollar -egos and "happy talk ". 

Box E -104. 

Situations Wanted Programing, 
Production, Others 

writer /director 
for sale 

Creative filmeape writer/director seeks a home wir' 
future in adlprrprodJetc. solid background awards 
many skills E. ideas that work. housebroken. will des, 
with outfit that wants to be No. 1 as bad as i do. Bor 
E -128. 

Radio Programing 

LUM and ABNER 
5 - 15 MINUTE 

PROGRAMS WEEKLY 

Program Distributors 
11 VISTA DRIVE 

LITTLE ROCK, ARK. 72210 
Phone (501) 378 -0135 

The MEMORABLE hays 
of Radio 

30-minute programs from the golden age of radio 
VARIETY ' DRAMA COMEDIES ' MYSTERIES SCIENCE FIC- Cr 

...included in each series 

PROGRAM DISTRIBUTORS 
11 Vista Drive 

Little Rock, Arkansas 72210 
501 -37B -0135 

For Sale Equipment 

TRANSMITTER SITE 8 TOWER 
Dallas -Ft Worth 

(Cedar Hill) 

Thirteen acre transmitter site with seven -hundred loot 
guyed lower available. Easy terms. low downpaymenl. 
Sr50.000. Also available already installed. 20 KW 
transmitter, 12 Bay FM antenna. 
Contact: 

James Johnston, Attorney 
Room 1002 

Main Bank Building 
Dallas. TX 75202 
(214) 742 -3847 

Wanted To Buy Stations 

Wanted to Buy 
Northern California AM or FM stations. Bd. 

DeBlonk, Artz & Cook. (916) 966 -9600, or 

write 5330 Primrose Drive. Suite 147, Fair 
Oaks, CA 95628. 

For Sale Stations 

LARSON /WALKER 8 COMPANY 
Brokers, Consultants 8 Appraisers 

Los Angeles 
Contact: Washington 

William L. Walker 
Suite 417, 1730 Rhode Island Avenue, N.W. 

Washington, D.C. 20036 
202- 223 -1553 J 

MIDWEST AM -FM 

Single market station serving two counties. 
Good growth potential. Price $375.00. 29% 

down. terms. 

Box E -143. 
Employment Service 

"HOT TIPS!" 
YOUR MONEY BACK ... If ANY issue doesn't give 
you an edge in your lobhunt. EXCLUSIVE RADIO 
OPENINGS! 55 -75 NEW jobs per WEEK for locks. 
news, programing 6 production ALONE! $12 for 13 

weeks. S30 /yr FREE SAMPLE! Call our 24 HOUR 
HOTLINE! 904 - 252 -Cwt. Box 678, Daytona. FLA 
32017 

W. John Grandy 
Broadcasting Broker 

773 Foothill Boulevard 
San Luis Obispo, California 

93401 
805 - 541 -1900 J 

So you didn't get the job ... 
and they didn't tell you why. 

Send us a copy of your demo tape and we'll 
suggest ways to get that job next time. Send 
S4.50 cash, check or money order to: 

SOUND ADVICE, P.O. Box 905 
Gardner, MA 01440 

BOOKS 
413 DESIGNING & MAINTAINING THE CATV a 

SMALL TV STUDIO -2nd Edition, by Ken- 
neth S. Knecht. Completely updated edition of 

this simplified, yet detailed guide on the installa- 
tion and maintenance of production facilities for 
CATV. CCTV, ITC and broadcast TV studios. 288 P. 

100 ill. 312.05 

428 ORGANIZATION 8 OPERATION OF BROAD- 
CAST STATIONS by Jay Notier. An exhaustive 
examination of the responsibilities and 
capabilities required in each job classification. 
256 pages. $12.95 

458 JOURNALIST' NOTEBOOK OF LIVE RADIO - 
TV NEWS, by Phillip Keiratead, network 
news producer, adjunct prof., Fordham Univ. 
Written to provide broadcast journalists with a 

solid understanding of journalism concepts and 
techniques. Covers the techniques of gathering, 
processing, writing. and broadcasting live news, 
using the latest electronic equipment. Contains 
special sections on laws relating to journalism. 
documentaries, and editorials. 252 p.. 29 ill. 

$12.95 

453. TV LIGHTING HANDBOOK. by Dr. James A. 
Carroll & Dr. Ronald E. Sherrill*. Everyone in- 
volved in TV production should be familiar with 
effective lighting principles. This book is de- 
signed to train badly needed technicians and 
aquaint producers, directors, anyone involved in 
production, with the basics and specifics of TV 
lighting. In workbook format, with a multitude of 
photos (some in color) and diagrams, the reader 
learns to design lighting setups for all types of 
productions indoors and out. 228 p.. including 4. 

color section. $12.95 

BROADCASTING BOOK DIVISION 
1735 DeSales St., NW 

Washington, DC 20036 

please send me book(s) numbers 
my check in the amount of is enoosed 

Name 

Address 

City 

State Zip 
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W Small AM S7OK 535K 
SW Small AM S125K $50K 
MW Small AM /FM $310K Terms 
MW Medium Daytime $400K 29% 
E Metro AM/FM Make Offer 

PI 
1835 Savory Dr.. N.E. Atlanta. Ga. 30341 

Atlanta, Boston, Chicago, 
Dallas, Los Angeles 

CHAPMAN ASSOCIATES 
nationwide service 

RALPH E. MEADOR 
Media Broker 

AM - FM - TV - Appraisals 
P.O. Box 36 

Lexington, Mo. 64067 
Phone 816- 259 -2544 

EXCELLENT BUY 

Full time .... Small Market A.M. in W. South Dakota. 
Priced less than twice gross. Terms to qualified buyer. 
$165,000. Box E -78. 



For Sale Stations Continued 

FLORIDA AM's ... in attractive, growing markets. Select a small - 
market fulltimer at $250,000 or another at $315,000, each with a 
long payout. Choose a medium market AM-FM at $750,000 or a small 
daytimer for as little as $125,000 on terms. Contact Jerry (Chip) 
Chiappetta in our new office at 601 Elkcam Circle, Marco Island, 

Fia. 33937, or by phone at 813 -394 -7579. 

THE KEITH W. HORTON CO., INC. 
Post Office Box 948 Elmira, NY 14902 (607) 733 -7138 

BROKERS & CONSULTANTS TO THE COMMUNICATIONS INDUSTRY. 

H.B. La Rue, Media Broker 

WEST COAST, 5104 CUSS BY11.01/10 .11N IrSANCISCO, CLIIONNIA "104 

SST COAST 210 EAST 5300 ST NO SO. Now York 10022 

MEDIA BROKERS 
APPRAISERS 

r1 CNAr1D A. 

435 NORTH MICHIGAN CHICAGO60611 

312.467.0040 

Super coverage daytimer in Virginia 
City. Only ethnic station in whole area. 
Real Estate. $250,000. Terms. 
Class "A" FM in Georgia city. An ex- 
cellent buy for $460,000. 
Powerful Fulltimer. City in NM. Billing 
$300,000. Excellent value. $530,000. 
Daytimer within 60 miles of Montgom- 
ery, Ala. Asking $60,000. Seller wants 
offer. 
Daytimer NW Alabama. Good buy. 
$175,000. Terms. 
Fulltimer in Northeast Alabama. In- 
cludes real estate. $360,000. Terms. 
AM /FM Within 50 miles of NYC. Power- 
ful FM. S690,000. Terms. 
UHF TV with 20 cable systems in 
South. $600,000. Terms. 
5,000 watt daytimer in Ga. City. 
Ethnic. $810,000. Terms. 
Big city in Texas. Daytimer with 100 
mile radius prime coverage area. Bill- 
ing more than $500,000 with much 
national and regional business. 1.2 
million. 
CP for Class "C ". Now Class "A ". 
Texas. Good buy. $240,000. 
Cable TV operation in Indiana. A good 
buy. $360,000. 
FM within 35 miles of Washington, 
D.C. Consultant says potential of mov- 
ing within 8 miles of Washington belt- 
way. $340,000. Terms. 
Fulltimer in S.E. Missouri. Profitable 
single station. $280,000. 
Daytimer In N.C. $400,000. Terms. 
FM in Central Pa. $225,000. Terms. 
Minority interest in five small town 
stations. Mangement possibilities. 

All stations listed every week until solo. Lei us list 

you, station. Inquiries and details confidential. 

BUSINESS BROKER ASSOCIATES 
615- 756 -7635 24 HOURS 

Kenneth Chapin 
1100 Malden Rd. 
Syracuse, N.Y. 13211 
(3,514544,44 

William S. Cook 
Box 425 
Newark, Oel. 19711 
(3021 7374772 

Robert 1. Kimel 
Box 270 
St. Athens, Vt. 05478 
(8021 524-5963 

Elmira Office 
Keith W. Horton 
Richard Koracko 
Keith Horton, Jr. 

BROADCASTING'S 
CLASSIFIED RATES 

Payable in advance. Check or money order only. 
(Billing charge to stations and firms: $1.00). 

When placing an ad, indicate the EXACT category 
desired: Television, Radio or Cable, Help Wanted 
or Situations Wanted, Management, Sales, etc. If 

this information is omitted, we will determine the 
appropriate category according to the copy. No 
make goods will be run if all information is not in- 
cluded. 

The publisher is not responsible for errors in print- 
ing due to illegible copy. All copy must be clearly 
typed or printed. 

Deadline is Monday for the following Monday's 
issue. Orders andlor cancellations must be sub- 
mitted in writing. (No telephone orders andlor can- 
cellations will be accepted). 

Replies to ads with Blind Box numbers should be 
addressed to (box number) c/o BROADCASTING, 
1735 DeSales St., N.W., Washington. DC 20036. 

Advertisers using Blind Box numbers cannot re- 
quest audio tapes, video tapes, transcriptions, 
films or VTR's to be forwarded to BROADCASTING 
Blind Box numbers. Audio tapes, video tapes, 
transcriptions, films and VTR's are not forwarda- 
ble, and are returned to the sender. 

Rates: Classified listings (non -display) Help 
Wanted: 70c per word. $10.00 weekly minimum. 
Situations Wanted: (personal ads) 40c per word. 
$5.00 weekly minimum. All other classifications: 
80c per word. $10.00 weekly minimum. Blind Box 
numbers: $2.00 per issue. 

Rates: Classified display: Situations Wanted: 
(personal ads) $30.00 per inch. All other 
classifications: $60.00 per inch. For Sale Stations. 
Wanted To Buy Stations, Employment Services, 
Business Opportunities, and Public Notice adver- 
tising require display space. Agency Commission 
only on display space. 

Publisher reserves the right to alter Classified 
copy to conform with the provisions of Title VII of 
the Civil Rights Act of 1964, as amended. 

Word Count: Include name and address. Name of 
city (Des Moines) or state (New York) counts as 
two words. Zip code or phone number including 
area code Counts as one word. Count each ab- 
breviation, initial, single figure or group of figures 
or letters as a word. Symbols such as 35mm, COD, 
PD. etc. count as one word. Hyphenated words 
count as two words. Publisher reserves the right to 
abbreviate or alter copy 

TESTS -ANSWERS 
FOR FCC FIRST AND SECOND CLASS 
COMMERCIAL LICENSE by Warren Weagant 

15 updated multiple- choice tests based on the actual FCC exam, plus 
Self -Study Ability Test. 

Prepared specifically to meet the enormous demand for holders of FCC 

operator licenses, this 5th revised edition practically guarantees a pass- 
ing grade. 

Contains helpful study tips, how to take the exam and much, much 
more! 

200 pages, 180 illustrations ... $9.95. 

To order, mail this ad, along with your $9.95 advance payment, your 
name and your address to BROADCASTING BOOK DIVISION, 1735 
DeSales Street, NW, Washington, DC 20036. 
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Stock Index 
Stock 

symbol Exch. April 

Closing 
Wed 

26 

Closing 
Wed. 

April 19 

Net change 
in week 

91 change 
in week High 

1977 -78 
Low 

Approx. 
shares 

PIE out 
ratio (000) 

Total market 
capitali- 
zation 
(000) 

roadcasting 
ABC ABC 45 3/8 43 1/2 1 7/8 4.31 46 3/4 35 3/8 8 18,152 823,647 
CAPITAL CITIES CCB 68 63 1/4 4 3/4 7.50 68 44 3/4 13 71426 504,968 
CBS CBS 54 3/8 51 5/8 2 3/4 5.32 62 43 7/8 9 28,100 1,527,937 
COX COX 37 5/8 36 1/4 l 3/8 3.79 37 5/8 25 1/2 10 6,185 232,710 
GROSS TELECASTING GGG 17 1/8 16 1/2 5/8 3.78 17 3/8 13 5/8 8 800 13,700 
KINGSTIP COMMUN. KTVV 11 1/2 11 1/2 11 1/2 3 7/8 21 462 5,313 
LIN LINB 30 3/4 29 1/8 1 5/8 5.57 30 3/4 16 1/2 10 2,745 84,408 
MOONEY** MOON 2 3/8 2 3/8 2 5/8 1 7/8 425 1,009 
RAHALL RAHL 20 1/4 20 1/4 1.25 20 1/4 8 5/8 22 1,264 25,596 
SCRIPPS -HOWARD SCRP 37 37 37 30 1/2 8 2,589 959793 
STARR SBG 12 1/d 12 1/8 12 3/4 11 1,487 18,029 
STORER SBK 27 25 3/8 1 5/8 6.40 27 19 3/8 10 41876 131,652 
TAFT TFB 41 38 1/4 2 3/4 7.18 41 24 5/8 9 4,119 168,879 

TOTAL T8,630 3,633,641 

Broadcasting with other major interests 
ADAMS- RUSSELL AAR A 7 1/2 7 3/4 - 1/4 - 3.22 8 3 3/4 B 1.229 9.217 
JOHN BLAIR 8J N 24 23 1/8 7/8 3.78 24 11 lid 7 2,427 58.248 
CHRIS -CRAFT CCN N 8 7/8 9 1/4 - 3/8 - 4.05 10 1/4 4 1/2 22 4,451 39.502 
COMbINED COMM. CCA N 37 1/2 36 3/4 3/4 2.04 40 7/8 19 12 6,920 259,500 
COWLES CWL V 21 1/8 20 3/8 3/4 3.68 21 1/8 12 1/2 24 3,969 83.845 
DUN C BRADSTREET DNb N 31 1/2 31 1/2 1.61 31 1/2 2o 1/4 15 26.339 8290678 
FAIRCHILD IND. FEN N 21 3/d 21 1/4 1/8 .58 21 3/8 9 1/2 13 5.708 122,008 
FUQUA FOA N 11 10 1/2 1/2 4.76 13 8 7 99396 103.356 
GANNETT CO. GCI N 42 40 1/4 l 3/4 4.34 42 32 3/4 17 22,430 9429060 
GENERAL TIRE GV N 25 3/4 24 3/4 I 4.04 29 1/4 22 3/8 5 229692 5849319 
GLOBE BROADCASTING* GLBTA 0 4 3/4 4 3/4 4 3/4 2 1/8 29772 139167 
GRAY COMMUN. 0 15 1/2 15 1/2 16 B 7 475 7,362 
HARTE -HANKS HHN N 38 5/8 36 3/8 2 1/4 6.18 38 5/8 26 14 4,477 172.924 
JEFFERSON -PILOT JP N 29 1/2 29 1/8 3/8 1.28 32 3/8 26 5/8 9 231946 706,407 
MARVIN JOSEPHSON MRVN 0 15 13 1/2 1 1/2 11.11 17 1/4 10 1/4 7 1,978 29,670 
KANSAS STATE NET. KSN 0 12 3/4 12 3/4 13 1/8 4 3/4 12 19727 22.019 
LEE ENTERPRISES LNT A 28 3/8 28 3/8 28 7/8 22 1/4 11 4,930 139,88d 
LIBERTY LC N 27 1/2 25 7/8 L 5/8 5.28 27 1/2 18 d 6,762 1850955 
MCGRAW -HILL MHP N 21 1/2 20 3/8 1 1/8 5.52 21 1/2 15 5/8 11 240682 530.663 
MEDIA GENERAL MEG A 17 5/8 L7 1/4 3/8 2.17 20 13 5/6 8 7,451 131.323 
MEREDITH MDP N 31 3/4 30 1/4 1 1/2 4.95 31 3/4 17 3/8 8 30074 97.599 

METROMEDIA MET N 45 3/4 44 7/8 7/8 1.94 45 3/4 25 1/4 10 6,630 3030322 
MULTIMEDIA MMED 0 21 20 1/4 3/4 3.70 27 1/2 16 1/4 12 69594 138.474 
NEW YORK TIMES CO. NYKA A 24 23 5/8 3/8 1.58 24 15 3/4 10 11.422 274,128 
OUTLET CO. OTU N 24 3/4 23 5/8 1 1/8 4.76 24 3/4 16 5/8 9 2,290 56,677 
POST CORP. POST 0 29 1/2 30 1/2 - 1 - 3.27 30 1/2 16 1/4 9 893 26,343 
REEVES TELECOM RBT A 3 2 7/8 1/8 4.34 3 1/8 1 3/4 50 29381 7,143 
ROLLINS ROL N 16 1/2 17 1/8 - 5/8 - 3.54 24 1/4 14 7/8 9 33,000 544,500 
RUST CRAFT RUS A 23 1/2 23 1/2 24 8 1/2 14 2.297 53.979 
SAN JUAN RACING SJR N 11 5/8 11 5/8 11 7/8 7 5/8 18 29509 29.167 
SCHERING- PLOUGH SGP N 32 1/4 29 3/4 2 1/2 8.40 44 3/4 26 3/8 10 54,084 1,744.209 
SONDERLING SDB A Id 1/2 18 7/8 - 3/8 - 1.98 19 1/8 8 3/8 8 1,105 200442 
TECH OPERATIONS TO A 4 1/2 4 1/2 17.50 4 3/4 2 3/8 18 19344 69048 
TIMES MIRROR CO. TMC N 28 L/4 27 3/4 1/2 1.80 28 1/4 20 3/4 11 34,760 981.970 
WASHINGTON POST CO. WPU A 4U 1/4 39 1 1/4 7.20 40 1/4 21 3/4 11 8,476 341,159 
'UMETCO ROM N 15 14 3/8 5/8 4.34 15 10 7/8 10 89554 128.310 

TOTAL 364,174 9.724,581 

Cablecasting 
ACTON CORP. ATN A 8 1/2 8 1/8 3/8 4.61 8 7/8 3 1/8 10 2.710 23,035 

AMECO. ACO 0 1/2 1,200 
AMERICAN TV C COMM. AMTV O 47 1/2 46 i 1/2 3.26 47 1/2 19 3/4 24 3,863 183,492 
ATHENA COMM.* 0 3/8 3/8 7/8 1/8 2,125 796 

BJRNUP C SIMS BSIM 0 5 1/8 4 3/4 3/8 7.89 5 1/8 3 1/8 23 8,370 42,896 

CABLE INFO.* 0 l 1/2 1 1/2 1 1/2 1/2 8 663 994 

COMCAST J 8 8 1/4 - 1/4 - 3.03 8 3/4 3 3/4 14 1,651 13,20d 

COMMUN. PROPERTIES COMO O 14 3/4 13 1/2 11/4 9.25 14 3/4 3 5/8 27 4.839 71,375 

ENTRONO ENT 0 3 3 3 7/8 3 979 2,937 

GENERAL INSTRUMENT GRL N 27 1/8 25 3/4 1 3/8 5.33 27 1/8 17 5/8 10 7,508 203,654 
GENEVE CORP. GENV 0 14 1/2 12 1/2 2 16.00 14 1/2 7 1/2 1,121 16,254 

TELE- COMMUNICATIONS TCUM 0 14 1/2 12 5/8 1 7/8 14.95 17 3/4 2 7/8 73 5,281 76,574 

TELEPROMPTER TP N 11 1/8 11 3/4 - 5/8 - 5.31 11 3/4 6 3/4 26 16,922 188,257 
TEXSCAN TFXS 0 1 3/4 1 3/4 2 1 1/4 10 786 1,375 

TIME INC. TL N 44 3/8 43 1 3/8 3.19 44 3/8 31 3/4 11 20,371 903,963 

TOCOM TOCM 0 5 1/8 4 7/8 1/4 5.12 5 1/8 2 1/4 11 894 4,581 

UA- LOLUMBIA CABLE JACC 0 29 1/4 28 1/2 3/4 2.63 29 1/4 15 1/2 20 1,679 49,110 

UNITED CABLE TV UCTV il 13 3/4 13 3/4 5.76 13 3/4 3 7/8 25 1,915 26,331 

VIACOM VIA N l8 5/d 19 1/2 - 7/8 - 4.48 20 1/8 9 1/2 14 3,764 70,104 

TOTAL 86,641 1,8780936 
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Closing 
Stock Wed. 

symbol Exch April 26 

Closing 
Wed 

April 19 
Nef change 

rn week 
% change 
in week 

Programing 
COLUMBIA PICTURES 
DISNEY 
FILMWAYS 
FOUR STAR 
GULF WESTERN 
MCA 
MGM 
TRANSAMERICA 
20TH CENTURY -FOX 
VIDEO CORP. OF AMER. 
WARNER 
WRATHER 

Service 
BdDU INC. 
COMSAT 
DOYLE DANE BERNBACH 
FOOTE CONE E BELDING 
GREY ADVERTISING 
INTERPUBLIC GROUP 
MCI COMMUNICATIONS 
MOVIELAB 
MPO VIDEOTRONICS 
A. C. NIELSEN 
OGILVY E MATHER 
J. WALTER THOMPSON 

CPS 
DIS 
FWY 

GW 
MCA 
MGM 
TA 
IF 

MCI 
WC O 

8800 
CO 
DOYL 
FCB 
GREY 
IPG 
MCIC 
MOV 
MPO 
NIELB 
OGIL 
JWT 

Electronics /Manufacturing 
AEL INDUSTRIES 
AMPEX 
ARVIN INDUSTRIES 
CCA ELECTRONICS* 
CET EC 
CUHU 
CONRAC 
EASTMAN KODAK 
FAR1N0N 
GENERAL ELECTRIC 
HARRIS CORP. 
MARVEL INDUSTRIES* 
INTL. VIDEO CORP. 
MICROWAVE ASSOC. INC 
3M 
MOTOROLA 
N. AMERICAN PHILIPS 
OAK INDUSTRIES 
RCA 
ROCKWELL INTL. 
RSC INDUSTRIES 
SCIENTIFIC- ATLANTA 
SONY CORP. 
TEKTRONIX 
TEL EMAT ION 
VARIAN ASSOCIATES 
WESTINGHOUSE 
ZENITH** 

CEIBA 
APX 
ARV 
CCA 
CEC 
COH 
CAX 
EASKD 
FARN 
GE 
MRS 
HARV 
IVCP 
MAI 
MMM 
MOT 
NPH 
OAK 
RCA 
ROK 
RSC 
SFA 
SNE 
TEK 
TLMT 
VAR 
MX 

ZE 

Standard & Poor's Industrial Average 

A- American Stock Exchange 
M- Midwest Stock Exchange 
N -New York Stock Exchange 
0-over the counter (bid price shown) 
P- Pacific Stock Exchange 

N 
N 
A 

N 
N 
N 
N 
N 

0 
N 
A 

0 
N 

0 
N 

0 

N 

0 
A 

A 
0 

0 
N 

O 

N 

N 

0 
A 

A 
N 
N 

u 
N 
N 

0 
u 

N 

N 

N 

N 
N 

N 

N 

A 

A 

N 

N 
0 
N 

N 

N 

18 
38 
10 
L 

13 
46 
35 
15 
29 
5 

39 

9 

29 
39 
19 
20 
33 
29 

4 
1 

5 
25 
48 
25 

8 

14 
18 

4 
4 

21 
51 
12 
52 
53 

4 
1 

41 
51 
44 
28 
25 
28 
33 

2 
26 
8 

41 
2 

15 
20 
15 

1/8 
3/4 
3/4 
L/d 
7/8 
1/4 
3/4 
1/2 
1/8 
1/4 
1/4 
3/4 

3/4 
3/d 
7/8 
3/4 

5/8 

5/8 

7/8 

1/2 
5/6 

1/4 
1/4 
1/2 
5/8 
3/4 
(/d 
1/8 
3/4 

1/2 
1/2 

1/4 
7/8 
3/4 

1/2 
1/8 
3/8 
5/8 

3/4 
3/4 
3/8 

1/4 
7/8 
1/2 

17 
36 
10 
1 

13 
43 
32 
L4 
28 

5 
38 
9 

G9 
39 
20 
21 
32 
29 
3 

1 

5 
24 

47 
24 

6 

13 

19 

4 

4 
21 
48 
11 

49 
49 
4 
1 

39 
47 
41 
27 
23 
27 
32 
2 

25 
8 

38 
2 

16 
19 
15 

3/4 
1/2 
1/4 
1/8 
1/2 
1/2 
7/8 
7/8 
7/8 
1/2 
1/8 
5/8 

1/8 

1/4 

7/8 
1/2 

1/2 

1/4 
7/8 

7/8 
1/4 
3/4 
5/8 
1/8 
1/2 
5/8 

1/2 
5/8 

1/4 
1/8 

3/4 

1/4 
7/8 
1/8 
5/8 
5/8 
3/4 
3/4 
1/4 
1/2 

1/4 

- 

- 

- 
- 

. 

- 

- 

- 

3/8 
2 1/4 

1/2 

3/8 
2 3/4 
2 7/8 

5/8 
1/4 
1/4 

1 I/8 
1/8 

3/4 
1/4 
1/8 
1/2 

1 

5/8 
1/8 
1/8 

1 3/8 
1 1/4 

3/4 

1 3/8 
1 

11/4 
5/8 
3/8 
1/2 

3 3/4 
1/2 

2 7/8 
4 1/2 

3/4 
2 3/4 
4 

2 3/4 
1 1/8 
2 1/8 

3/4 
7/8 
1/8 

1 1/8 
3/8 

2 1/4 

5/8 
1 1/2 

1/4 

2.11 
6.16 
4.87 

2.77 
6.32 
8.74 
4.20 
.86 

4.54 
2.95 
1.29 

2.58 
.63 
.62 

2.35 
3.12 
2.15 
3.22 
8.33 

5.61 
2.64 
3.01 

20.00 
7.54 
6.32 

15.15 
8.33 
2.31 
7.81 
4.34 
5.79 
9.18 

66.66 
7.05 
8.51 
6.58 
4.16 
9.13 
2.69 
2.72 
4.76 
4.39 
4.28 
5.80 

3.78 
7.89 
1.63 

20 
47 
10 

I 

18 
46 
35 
16 
29 
6 

39 
10 

29 
39 
22 
21 
33 
39 
4 

3 

9 
25 

48 
25 

8 

14 

20 

4 
4 

27 
86 
12 

56 
53 

5 

2 

41 
57 
56 
36 
25 
31 
36 
2 

26 
10 

68 
2 

21 
22 
28 

1/2 
5/8 
3/4 
1/4 
3/8 
1/4 
3/4 
1/2 
1/8 
1/2 
1/4 
1/4 

3/4 
3/8 

1/4 

1/4 
1/4 

7/8 

1/2 
5/8 

1/4 
1/4 
3/4 
5/8 
3/4 
1/2 
1/4 
3/4 

5/8 
1/2 
1/2 
3/8 

3/4 

7/8 

3/8 
3/4 
3/4 
7/8 
3/4 
3/8 
1/2 
1/4 

í 106.8 93.3 #13.5 

Over -the -counter bid prices supplied by 
Loeb Rhoades Hornblower. Washington. 

Yearly high -lows are drawn from trading days 
reported by Broadcasting. Actual figures 
may vary slightly. 

Approx. 
shares 

PIE out 
ratio (000) 

Total market 
capitali- 
zation 
(000) 

7 3/b 7 69748 122.307 
32 1/2 15 329380 1.2549725 

6 7/8 d 29579 27.724 
3/4 11 666 749 

10 1/4 5 48,215 668.983 
32 10 18,558 858.307 
16 15 14,609 522.271 
13 1/4 6 66,731 I,U35,105 
10 5 7,786 226.767 
3 1/2 10 973 59108 

25 3/4 B 149458 567.476 
4 l/2 9 2,243 21,869 

TOTAL 2159996 59311,391 

22 1/2 
28 3/4 
16 3/4 

a 
11 

6 

2,513 
10,000 
1,776 

74.761 
3939750 
35,298 

14 3/4 9 29304 47,808 
16 1/2 716 23,628 
22 1/2 8 2,387 70,714 

7/8 44 20.137 80,548 
1 I1 1,410 2,291 
4 6 520 2,600 

18 7/8 13 10.832 280,278 
31 10 19805 87,542 
15 1/8 8 2.649 67,880 

TOTAL 51,049 1,1679098 

Z 3/8 9 1,672 139794 
7 3/8 14 10,929 155,724 

14 1/2 4 5,959 110,241 
1/8 3 897 560 

L 3/4 14 1,654 7.656 
2 1/8 13 1,779 7,338 

19 1/4 7 19803 38,088 
42 13 1619370 8.3509897 
8 12 4,635 55,620 

44 1/2 11 184,581 9.690,502 
28 14 129236 654.626 
3 1/8 11 480 2.040 

1/4 2.701 5.064 
20 1/4 16 19320 55,110 
43 1/2 14 115,265 5,878,515 
34 1/4 13 289544 1.2709208 
24 3/4 6 12,033 338,428 
9 5/8 29 19716 439543 

22 3/4 9 74,810 2,141,436 
28 1/4 7 33,600 1,1089800 

1 5/8 11 2,690 7,397 
16 3/4 15 2,426 64.895 
7 13 1729500 1.444.687 

28 1/4 14 17,804 729.964 
1/2 3 19050 2,362 

14 3/4 9 69838 108,553 
16 1/4 7 87,329 1,7909244 
11 3/8 20 18,818 282.270 

TOTAL 967,438 34,358,762 

GRAND TOTAL 10769,928 56,074,409 

'Stock did not trade on Wednesday, closing 
price shown is last traded price. 
"No PIE ratio Is computed. company 
registered net loss. 
"'Stock split. 
+Traded at less than 12.5 cents. 
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P/E ratios are based on earnings per -share 
figures for the last 12 months as published 
by Standard 6 Poor's Corp. or as obtained 
through Broadcasting's own research. Earn- 
ings ligures are exclusive of extraordinary 
gains or losses. 



Dan Aaron: heading NCTA 
in a vintage cable year 
Back in 1959, Daniel Aaron joined Milton 
Shapp, then president of Jerrold 
Electronics and now governor of Pennsyl- 
vania, in an appearance before the Senate 
Communications Subcommittee, then 
under the chairmanship of John O. 
Pastore (D- R.I.). "Milt and I prepared a 

map on which 526 pins located each of the 
nation's cable systems." recalls Mr. Aaron. 
"As we carried this six -foot exhibit into 
the hearing room, we brushed against the 
doorway, and most of the country's cable 
systems wound up on the floor. 

"Much to Senator Pastore's surprise - 
and probably annoyance -we scurried 
about the hearing room for a frantic half 
hour picking pins off the floor in a mad 
scramble to reconstruct our industry. I 

would not dare repeat that feat today, for 
age has caught up with both me and the in- 
dustry. It would take nimble youth and 
3,500 pins." 

Mr. Aaron, vice president and co- 
founder of Comcast Corp., Bala Cynwyd, 
Pa., and president of its cable operations, 
has served for the past year as chairman of 
the National Cable Television Association, 
which is holding its annual meeting this 
week in New Orleans. 

His year at NCTA's helm, he says, has 
been "exhilarating." He's pleased that 
he's "leaving behind an NCTA with the 
largest membership in its history, sup- 
ported by an enthusiastic, smart, profes- 
sional staff, representing a resurgent, 
unified industry with a new leadership 
drawn from this industry's second gener- 
ation." 

He is especially proud of that staff. "We 
now have a much better balance between 
the policy guidance responsibilities of the 
board and the staff's responsibility to carry 
out those policies." In the past, he 
believes, there was a power "vacuum" at 
NCTA that adversely affected the associ- 
ation's ability to get things done. Today, 
Mr. Aaron says, NCTA is in "as good a 
shape as ever" under its president, Robert 
L. Schmidt, and has "more cohesively 
united" the cable industry. "We got our 
act together," says Mr. Aaron. 

It has been a good year for Mr. Aaron 
and NCTA. Since he assumed office in 
1977, the House of Representatives and 
the Senate passed, and the President 
signed, a long- sought pole attachment bill; 
NCTA drafted a cable bill in conjunction 
with the House's rewrite of the 1934 Com- 
munications Act; the courts upheld cable 
interests in the Home Box Office and Mid- 
west Video cases, and NCTA presented 
the FCC with economic research that, Mr. 
Aaron says, substantiates the cable indus- 
try's long- standing position that cable 

Profilers 

Daniel Aaron -chairman of National Cable 
Television Association and president, Cable 
Operations Division, Comcast Corp., Bala Cyn- 
wyd, Pa.; b. Jan 27, 1926, Giessen (Frankfurt) 
Germany; arrived in U.S., 1938; U.S. Army, ar- 
mored infantry and German military govern- 
ment, 1944 -46; BA, economics, Temple Univer- 
sity, 1950; MA, economics, University of Penn- 
sylvania, 1952; copyboy, financial writer, Phila- 
delphia Bulletin, and commentator, wFLN(AM) 

Philadelphia, 1952 -56; assistant to President 
Milton Shapp of Jerrold Electronics, 1956 -63; 
co- founder, Comcast Corp, vice president, 
member of board of directors, present position 
since 1963; elected NCTA chairman, Feb. 14, 
1977; m. Geraldine Stone, Dec. 26. 1948; 
children- Erika, 24; James, 23; Kenneth, 22; 
Judson, 19, and Allison 16. 

television "has little detrimental effect on 
broadcast audiences, none on broadcast fi- 
nances and substantially expands pro- 
graming available to the public." 

During this week's convention, Mr. 
Aaron will step down from his chairman- 
ship. In the 12 months he served, he 
represented NCTA before Congress, the 
FCC, the U.S. Copyright Office and vari- 
ous state and local government bodies. He 
has logged 50,000 miles traveling to meet- 
ings of state and regional cable associ- 
ations. He also made several appearances 
on the Washington cocktail circuit. All of 
that while still managing to see Comcast's 
Cable Communicatons Division deliver a 
23% increase in revenues. As president of 
that division, Mr. Aaron is especially 
pleased that for the first time in its history, 
Comcast earned more than $1 million. 

So what will there be left for his NCTA 
successor, Robert Hughes, president of 
Communications Properties Inc., Austin, 
Tex., to do? Plenty, Mr. Aaron says. Num- 
ber one on NCTA's agenda for this year, 
he says, will be the Communications Act 
rewrite. "NCTA is committed to support a 
progressive [bill], one in which cable 
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television will become 'an equal of' rather 
than 'ancillary to' broadcasting." He calls 
the NCTA cable bill model presented to 
the House and Senate subcommittees "as 
comprehensive and serious a legislative 
proposal as has been framed by an indus- 
try." 

And, he believes, NCTA will still be 
pushing for deregulation. (It's "like 
motherhood," Mr. Aaron says.) 

Serving as NCTA chairman, he says, 
was also a unifying experience for his 
family. "They all have taken a great sense 
of pride -to be immodest -in whatever 
acclaim has accrued to me." And that's not 
all. His wife and several of his children 
have taken active interests in Mr. Aaron's 
position. Mrs. Aaron, for one, found a 
new tennis partner in Senator Ernest F 
Hollings (D- S.C.), chairman of the Com- 
munications Subcommittee. His daughter, 
Allison, joined Mr. Aaron at last year's 
NCTA convention. One son, James, 
worked for Tele- Communications Inc.'s 
cable system at Boulder, Colo., while at- 
tending the University of Colorado, and 
another, Kenneth, spent six months sell- 
ing cable subscriptions door -to -door in 
Flint, Mich. Mr. Aaron's year as chair- 
man, he says, "gave my wife and five 
children a great sense of identification with 
my business activities." 

All work and no play, of course, ¡nay 
lead to at least two chronic maladies 
among businessmen- dullness and heart 
conditions - neither one of which appears 
to be a problem Mr. Aaron must worry 
about: "My year's travels on behalf of 
NCTA took the boredom out of jogging. I 

jogged down many new streets as I took 
along my sneaks and sweatsuit. The cable 
industry's state and regional tennis tour- 
naments helped improve my tennis game 
if not my record, and most important, I did 
not permit my NCTA chores to interfere 
with my tap dancing lessons." (He says he 
closes himself in his basement to prac- 
tice.) 

It's been nearly 20 years since Mr. 
Aaron and Governor Shapp made that ap- 
pearance on the Hill in Washington; two 
decades that have seen the cable industry 
grow into a truly "new medium" that, if 
Mr. Aaron has his way about it, will be 
"placed on par with broadcasting" in the 
eyes of the government, the public and the 
broadcaster. 

And in his future? Mr. Aaron, coming 
down from his year at the top, says he 
would "like to establish a center for TV 
cable study at a major university to train 
young people in the skills of this industry, 
to develop a think tank for this industry 
and to provide an academic center for a 
progressive TV cable industry. And who 
knows, some day I might like to head 
that." 



Editorials 

Party time 

A year ago the National Cable Television Association held its an- 
nual convention in an atmosphere of liberation. The FCC had 
loosened its distant -signal rules. The appellate court had over- 
turned the FCC's restrictions on pay cable programing. The Con- 
gress had adopted a copyright law containing fee schedules low 
enough for cable systems to pass on to their subscribers but high 
enough to give cable an argument against other governmental 
controls. 

If there were reasons for celebration last year, there are reasons 
for a bacchanal when the NCTA meets this week in New Orleans. 
The NCTA's principal legislative mission of the past year has pro- 
duced a law that all but eliminates the bargaining power of local 
utilities in setting rates for cable systems' pole attachments. The 
FCC has continued to discard or liberalize cable rules. 

There are, of course, enough other threats to keep the NCTA 
in business. The Senate Communications Subcommittee is work- 
ing on a cable -regulation bill that will engage the association's 
close attention. The House Communications Subcommittee is 
rewriting the Communications Act, with a specific place for cable. 
In both of these proceedings, cable will be pitted on some points 
against the broadcasting interests with which it has historically 
conflicted. 

The record of such encounters in the past two years, however, 
gives cable little to fear. If the whole NCTA membership dances 
down Bourbon Street behind a jazz band playing "Saints Come 
Marching In," Washington will understand. 

This year's winner 
By the criteria of audience size and media attention, NBC -TV's 
four -part miniseries, Holocaus4 must be rated as the pre- eminent 
event of the 1977 -78 television season. By the same criteria, 
ABC -TV's eight -part Roots was the pre- eminent event of 
1976 -77. Roots and Holocaus4 in that order, now rank as the first 
and second events in all of television entertainment history. 

The programs shared other qualities. Both were scheduled on 
successive nights. Both were massively promoted. Both dealt 
seriously with the darkest side of human nature, with inhumanity 
on an outrageous scale. Divining the reasons for the mass ap- 
peal -night after night -of these tragic dramas will give work 
into the future to sociologists as well as television network pro- 
gramers. 

It would be grossly wrong to assume that a formula has been 
discovered. As was demonstrated by NBC -TV's recent disaster, 
King, there is no magic in the selection of oppression as a theme 
for fictionalized history. The assumption here is that Roots and 
Holocaust succeeded not only because of their subject matter, 
scheduling and promotion but also because they were made with 
care. 

One ingredient in television programing, as in any other form 
of creativity, can be neither faked nor imitated: class. 

Out of date 
A newspaper item the other day informed us that the Pulitizer 
Prize people are adding a 12th category, newspaper feature writ- 
ing, to the list of journalism accomplishments upon which they 
bestow annual awards. This showed us that the Pulitzer rules can 
be changed, and it set us to wondering- again -why the Pulitzers 
for journalism are still confined, in this day and age, to newspa- 
pers. 

We checked the Pulitzer experts at Columbia University, 

which administers the awards, and found out why. It's simple: 
Changes have to be approved by the advisory board, and the ad- 
visory board is made up of newspaper people. As a matter of fact, 
we were told, inclusion of television and radio has been proposed 
from time to time but has always been voted down. 

We can understand that newspaper people, having lost so much 
ground to TV and radio journalism over the years, would be 
reluctant to admit those rivals to their most prestigious honors. 
But Pulitzers for distinguished TV and radio reporting need not 
compete with newspapers in any sense, and yet they would at 
least reflect a contemporary view of journalism. Until those 
categories are added, the Pulitzers for journalism remain blind to 
the realities of the second half of the 20th century. 

Dampener 

The U.S. Supreme Court has presented broadcasters with a new 
legal peril of destructive potential. The court refused to block the 
trial of a suit that is based on the novel theory that broadcasters 
are liable for damages if a real act of violence can be traced to an 
episode of violence on the air. NBC and its San Francisco affiliate, 
KRON -TV, are defendants in an $11- million suit brought by the 
mother of a 9- year -old girl who was allegedly assaulted by girls 
imitating an act on an NBC program, Born Innocent. 

It was probably too much to hope that the high court would call 
off the case before it had been tried. The decision in no way 
denies NBC and KRON -TV the normal appellate procedures that 
will be available if the plaintiff wins in the trial. But surely it is 
not too much to hope that the judicial process will eventually es- 
tablish the principle that NBC, KRON -TV and several supporting 
organizations wanted the Supreme Court to establish now: that 
the First Amendment frees broadcasters of the kind of liability 
the Born Innocent suit assumes. 

Meanwhile, however, all broadcasters live in the danger of cos- 
tly legal consequences if anyone is harmed by an assailant who is 
asserted to have been inspired by television. The possibilities of 
exploitation by unscrupulous lawyers and avaricious plaintiffs are 
endless. 

It is unthinkable that the Born Innocent theory will prevail. At 
best, however, broadcasters face an extended period of uncertain- 
ty that will do nothing to stimulate creativity in entertainment 
programing or graphic action in news. 

Drawn for BROADCASTING by Jack Schmidt 

"Can you hold a minute? We're updating our forecast now." 

Broadcasting May 1 1978 
90 



Again! KTXL -TV Sacramento-Stockton 
is America's #1 UHF Independent! 

KTXL's Metro Share of Audience,* (19), ranks along 
with such leaders as KPTV, Portland (21 Share); 
WTCN, Minneapolis -St. Paul (19 Share); and WTTG, 
Washington, D.C. (18 Share). 
What's more, KTXL operates in a seven station 
market - three network V's, three independent U's, 
and a VHF educational station - plus encroachment 
by San Francisco stations. Still, KTXL ranks #2 
among all U.S. Independents! 

KTXL -TV40 
REPRESENTED NATIONALLY BY MMT SALES 

"Sign On-Sign Off per Feb. '78 Arbitron 



ACTION ON 

F M 
When lighting is amateur, film should be pro 

Eastman Ektachrome video news film high speed 
7250 (tungsten) is a story saver. 

With its high -speed (El 400) and force -processing 
capability there's plenty of room to maneuver with filters 
to correct for fluorescent lighting and still use lens set- 
tings that give good depth of field. 

Back at the station you process it as you do Eastman 
Ektachrome video news film 7240. Eastman 7250 film is 

fully compatible with all process VN F- 1 procedures. 
When you're covering sports, sometimes the action 

is a lot better than the lighting. That's when the pro 
reaches for Eastman 7250 film. At air time it's better to 
show footage than to just report the score. 

For more information, write: 
Eastman Kodak Company, Dept. 640V, 
Rochester, New York 14650. 


