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Ve gave the TGR-100A
cart’ programmable
random play and instant

cartridge identification.

have made programming easier for more than
200 TV stations—and now the “cart” from RCA
is better than ever.

As you may have seen at NAB '78, we've
added a microprocessor-automated program-
mable random play option. Now, the “cart”can
deliver autornated station breaks with even
greater ease.

Microprocessors and bar code
labeling give you hands-off
station breaks with improved
accuracy and simplicity.
The TCR-100A holds up to 22 cartridges, each
containing up to 3 minutes’ worth of spot or
program material. With the automation option,
the carts are bar code labeled for instant identifi-
cation. They may be placed in the TCR-100A at
random, wherever there is an opening. Micro-
processors, communicating with your station's
central computer, select and program cartridges
in their correct sequence, automatically. If last-
minute changes are needed, they can easily be
made. And the TCR-100A may be manually
operated as well.

To give you more
video freedom.

The TCR-100 and TCR-100A cartridge recorders

The “cart” is really a workhorse.

The basic TCR-100A fills many programming
needs. Material is dubbed onto cartridges just
once, regardless of the number of airings. There's
no daily spot reel to assemble and break down.
So, the “cart” frees a reel-to-reel VTR and its
operator for profitable production duties.

Since the TCR-100A is an operator-oriented
machine, cartridges can be made with the press
of a button. Film spots and reel-to-reel material
can be dubbed onto cartridges quickly and easily.

More video freedom equipment.
Only from RCA.

The automated “cart” is just one of many new
video freedom products from RCA. Now, you can
have new compactness, versatility and stability in
cameras, reel-to-reel VTRs, mobile vans,
antennas, transmitters—in everything you need
for quality television.

For full details, see your RCA Representative,
or contact RCA Broadcast Systems, Building 2-2,
Front & Cooper Sts., Camnden, NJ 08102.




oS DU [

= Biger S

oo 2ol gas B o3 e o g

aaaoald aga |
m

The automatic TGRY

Part of the new video|

3 b
;& s
==l



Who knows why

~  housing costs are going

£ through the roof?
“=The NAHB knows.
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The NAHB is the National Associa- shortages on new home construction, objectives is to inform the public.
tion of Home Builders. If you're a writer,  and the cost factors that have driven Call us today, collect at 202-452-0405,
editor or broadcaster who needs reliable new home prices to staggering heights. or mail us the coupon below for a com-
information about the housing industry, Use NAHB information for research, plete outline of the information we can
the NAHB knows. We know the factors for facts and figures that give authen- provide. Put the National Association of
causing the continued high demand for ticity to your articles. And use it all at Home Builders to work for you.
new housing, the effect of material no charge because one of our primary The NAHB knows.

NAHB, Dept. B-01
15th and M Streets, N.W.

Washington, D.C. 20005 Dear NAHB please rush me a complete outline of the free Homebuilding Industry Information you can provide.
Name Organization
Street City

State Zip Phone




BroadcastingzJan8

TheWeek inBrief

ABC-TV KEEPS MOMENTUM O Ratings for the fourth
guarter document that network’'s dominance in prime
time and daytime. CBS-TV and NBC-TV find some solace
in their gains in other dayparts. PAGE 20.

SITTING ON THEIR HANDS O Agency spokesmen aren't
too hopeful about most new entries in the network prime-
time TV schedule. PAGE 21.

TO THE VICTOR'’S AFFILIATES O The latest sweeps show

that ABC-TV affiliates enjoyed a 9% gain in homes. PAGE 22.

HAWAII CALLS O NAB's joint board meeting set for next
week in Maui will not consider any rewrite positions,
instead specific matters such as license fee proposals,
WESH, cable and DBA plans for new AM's. PAGE 25.

RETURN FIRE O NCTA says the NAB filing last month on
cable economics is not conclusive evidence of CATY
harm to broadcasters. PAGE 26,

SOME BACKING FOR NTIA (O Three group broadcasters
endorse the Commerce agency’s controversial proposal
that the FCC modify its license-renewal process so as to
include quantitative program standards. PAGE 27.

NEW TUNE O The new ASCAP contract is explained to
stations in a mailing by the All-industry Radio Music
License Committee. PAGE 27.

POW-WOWS INWASHINGTON O Among the new year's
first major conventions will be the Association of
Independent Television Station’s sixth annual meeting
Feb. 4-7. PAGE 28. And even sooner will be the National
Religious Broadcasters 36th annual convention Jan.
21-24. PAGE 30.

CBS-TV WINS A BIG ONE O It maves solidly into second
place in the season ratings by outscoring ABC-TV by
nearly three points during the Christmas week.

PAGE 33.

BOTH KIND OF 8UMPS (O Seasonwein Associates plans
three sweeps a year to document amounts of sex and
violence on television. PAGE 36.

opT ADDS O Operation Prime Time brings Columbia into

Changing Hands. ........
Closed Cirguit............
Databook. . -. . concvenents
Editorials. ......
Fates & Fortunes........

' Index to departments
Broadcast Advertising. ..
Broadcast Journalism. .

Broadcast Technology. ..
Business Briefly. .........

the fold with plans for a Haroid Rabbins miniseries for
May 1980. PAGE 37.

GOOD, 8UT... O A Gaynor Media analysis says that
1979 will continue to be a seller's market in
broadcasting. However, it cites the TV price spiral and the
trend of some advertisers to seek alternate media.

PAGE 38.

IMPASSE O The strike by AFTRA-SAG performers
appearing in commercials nears its third week with no
settlement in sight. PAGE 38.

ALMOST A YEAR'S WORTH O Advertiser investments in
network television totaled $3.7 billion in the first 11
months of 1978, up 13% from the same 1977 period.
PAGE 39.

IT HAPPENED IN LA. O The Los Angeles district
attorney’'s office has filed theft and forgery charges
against a former executive editor at KFWB. PAGE 39.

MINORITY FEMALES O A study by the RTNDA finds that
women, especially black women, made “impressive
gains” in employment at station news staffs. PAGE 40.

GEARING UP FORUHF O The FCC starts to set up its task
force gimed at insuring comparability with VHF Various
technical studies will require $610,000. Deadline is
September 1980. PAGE 41.

WU HAS HIGH HOPES O Company intends to launch its
third Westar domestic communications satellite in
August. PAGE 41.

INSYNC O This week's report on what's cooking in
broadcast technology touches on a Frost & Sullivan study
of fiber's future. There's also word on neutrinos, the sub-
atomic particles being used to transmit messages
through the earth. PAGE 42.

A PASSION FOR PERFECTION O Leonidas Emerson has
been with the FCC since 1956, earning commendations
inside and outside the commission for his forthright and
meticulous manner. It's all part of the heavy responsibility
he has as chairman of the FCC's review board.

PAGE 65.

For the Record

I RN . o s YO e
Media. . ..o i iiaiain
Monday Memo. ..........
Open Mike. .. ...........

Flaylist..................
Profile....

Programing. .

Stock Indax.. . ..........
Top of the Week..........
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for achieving the largest
quarter hour audience reached
by any AM or FM radio station
in the United States.

And to the man who conceived
the idea and made the decision for

WKITU to go full-time Disco.

Ed Cossman, Executive VP,
SJR Communications,Inc.

JACK MASLA & COMPANY, INC.

New York, Chicago, Detroit, St. Louis, Atlanta, Dallas, Los Angeles, San Francisco

SOURCE: ARBITRON OCT/NOV,, 1978, NEW YORK TSA 280,200 TOTAL PERSONS 12+ AVG. % HR. MON-SUN. 6 AM—12 MID.
o




Closed=zCircuit®

roe it A A
Traffic in space

Competition among satellite carriers may
be heating up this year as dermand for
transponder time increases. One example
was offered last week by Western Union
official who pointed out that occasional
demand for his company’s Westar system
has risen from 300 hoursin 1975to
incredible 16,000 in 1978, His company
announced plans to launch third satellite
this summer, following lead of RCA.

Another component in satellite
competitive mix is certain to be AT&T/
GTE Comstar three-satellite system that
could be opened up to video. uses this year.
With new all-cable RCA satellite leading
way, Western Union official said, ““natural
evolution™ of satellite networking could
be toward specialized satellites.

[asSwma i m QPR Ll
Trouble zone?

As Congress gets ready to reorganize for
next two years, broadcast representatives
in Washington are paying particularly close
attention to Senate Judiciary Committee,
whose new liberal chairman, Edward
Kennedy (D-Mass.}, is no stranger to
them. Mr. Kennedy’s staff already has in
works regulatory reform study that has
singled out communications as one of
three areas possibly ripe for congressional
action. Under microscope are network
practices, FCC regulation and
Representative Lionel Van Deerlin’s (D-
Calif.) Communications Act rewrite.

Triumverate heading Mr. Kennedy’s
new staff all have experience with
broadcast issues. Staff director Ed Merlis is
one-time staff chief for Senate Consumer
Subcommittee and close associate of
Michael Pertschuk, who was chief counsel
for Senate Commerce Committee before
becoming chairman of Federal Trade
Commission; chief counsel David Boies is
former chief counsel of Senate Antitrust
Subcommittee who initiated current study,
and associate counsel Tom Susman is
long-time Kennedy aide who has worked
on issues such as broadcast license
renewal.

Pan=me=omtt Tl el
Self interest

One reason that Federal Trade
Commission is pushing FCC to impose
minimum quotas on public service
announcements that must be broadcast
(see page 38) will soon become evident.
George Idelson, full-time consultant to
FTC (formerly with Henry J. Kaufman
agency in Washington) has completed
three PSA series that FTC hopes to place
on radio and television.

One series teils women that Equal
Credit Opportunity Act entitles them to

get credit in their own right. Another
advises consumers of door-to-door sales
regulation that sets three-day period in
which purchases of more than $25 may be
canceled. Third advises that warranties
must be available for examination on
items costing $15 or more. Television
spots are 30 and 20 seconds; radio, 60’s,
30°s and 10’s.

L ]
Quandries

FCC’s dean, Commissioner Robert E.
Lee, is perplexed (as are his colleagues but
to lesser degree). Ethics in Government
Act of 1978 requires full financial
disclosure, for public record, by all
executive branch and independent
agency officials in Grade 16 or above
(344,756 minimum pay) by next July 1,
not only by official but by spouse and
minor children, Mr. Lee in 1974 married
prominent Washington businesswoman,
Rosa Bente, whose assets reportedly
exceed several million. He's debating his
dilemma, with one alternative that of
terminating his quarter-century service on
FCC—longest in FCC history—on June
30, exactly two years prior to expiration of
his current term.

Predicament doesn’t stop at
commissioner level. Such senior
executives as Wallace E. Johnson, chief of
Broadcast Bureau, and his chief assistant,
Martin L. Levy, as well as chief engineer,
Raymond Spence, are in swivet because
same ethics law would entail two-year,
rather than present one-year, ban on
practice before FCC by engineers or
lawyers in any cases in which they might
have been involved even nominally while
on FCC. For those taking early retirement
before July 1 effective date, only one-year
prohibition would obtain.

T N I L R
Messrs. Right

Time Inc. officials are finding new way to
justify 1972 sale of company’s broadcast
properties (except wWoTv(Tv] Grand
Rapids, Mich., kept to avoid hang-up of
multiple transfer at FCC) and ventures
into cable-related operations. Subsidiary
Home Box Office, pay-cable service, is
said to be making more money now than
broadcast group made when it included
television stations in Indianapolis, San
Diego and Sacramento, Calif.

Recent Time proxy statement reported
that company’s video group (HBO, cable
systems, programing enterprises) earned
$8 million before taxes in first half of
1978, most of it from HBO. That would
put HBO at twice or more profitability of
broadcast group, which in whole of 1971,
its last full year under Time operation,
delivered about $3 million after taxes,
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Insider report: behind the scene, before the fact

laughably little by today’s standards. {One
reason given for broadcast sale at time was
need of cash to replenish corporate
treasury drained by infusions of money
into dying Life weekly.)

TR i e TSN
Auction going on

Storer Broadcasting Co. has received more
than 85 inquiries about its four radio
stations that it advertised for sale at asking
price of $35 million (**In Brief,” Jan. 1).
Bidders will be sent details about stations
this week. Minority groups are among
those interested in wHN(AM) New York,
for which Storer is asking $17 million—
record price for single radio station.
Authorities in position to know say WHN is
priced at roughly 17 times annual cash
flow, unusually high ratio. Radio record
was set six years ago when Cox
Broadcasting paid $15.1 million for
KFI{AM) Los Angeles.

[P AL - E =T i £
Heip wanted

Broadcast Pioneers Library in Washington
is mounting fund-raising drive to be
conducted by yet-to-be-hired full-time
executive. Library is housed in National
Association of Broadcasters headquarters
but will establish another office for fund-
raising staff. Wallace B. Dunlap,
Westinghouse Broadcasting’s Washington
vice president and president of library, is
chief recruiter. Joseph E. Baudino, Mr.
Dunlap’s retired predecessor, is chairman
of library expansion drive.

]

Bill’s bilt

Answer is $425,000 to $475,000. What’s
question? How much has
Communications Act rewrite cost so far?
That’s rough estimate based on expenses
of House Communications Subcommittee
last two years for such things as staff
salaries, hearing costs, travel, consultants
and office expense. Assuming rewrite
process will take at least another two years,
pass or fail, total figure could easily
double, Subcommittee, which plans to
keep staff at current level, will probably
spend from $300,000 to $350,000in 1979,
most of*it on rewrite.

Lest there be suggestion that it hasn’t
been worth it, one subcommittee
spokesman said last week, consider that
rewrite has substituted well for normai
FCC and National Telecommunications
and Information Administration
oversight. Commission has been ‘‘more
responsive’ to subcommittee than at any
time in last five years, staffer said.
Estimate does not take into account time
and expense incurred by outside

participants in rewrite.




BusinesszBriefly

Radio only

Elanco O Agrichemicals division
launches eight-to-10-week radio
promotion for its Treflan herbicide this
week. Creswell, Munsell, Schubert &
Zirbel, Cedar Rapids, lowa, is handling
spots in 70 markets including Houston
and Nashville, Target: farmers.

Time O Magazine publisher begins
seven-week radio buy for its Fortune
magazine this week. Young & Rubicam,
New York, will select spots in 13 markets
including Boston, Minneapolis, Cleveland
and Philadelphia. Target: men, 25-54.

Larsen’s O Frozen vegetables get four-
week radio flight beginning in late
January. Campbell-Mithun, Chicago, will
place spots in test markets. Target:
women, 18-34,

Lloyd J. Harris OO Pie company arranges
three-week radio push starting late this
month. Nader-Lief, Chicago, will place
spots in about 30 markets including
Boston, Detroit and St. Louis. Target:
women, 25-54,

Michigan Apple Growers O Apple
committee slates two-week radio drive
starting this week. Baker, Abbs &
Klepinger, Birmingham, Mich., will
schedule spots in 10 markets including
Omabha. Target: women, 35 and over.

IBM O International Business Machines
Corp. places two-week radio push for its
Computer 1500 starting this week. Geer
Dubais, New York, is buying spots in
approximately 40 markets including
Atlanta, Houston and Los Angeles. Target:
men, 25-54.

Warner LambertO American Chicle Co.
division slates radio buy for its Rolaids
antacid beginning this month. Ted Bates,
New York, will arrange spots in six
markets including Louisville, Ky., and
Oklahoma City. Target: adults, 18 and
over

TV only

Kelly Foods O Food products group
plans three-month TV promotion for its
various products starting {ate this month.

What does television impose on the public consciousness?
Who watches it—and when? What are its effects on the lei-
sure environment? On anti-social behavior? On the poor?
The elderly? Blacks and children?

Television, over the past 25 years, has dramatically changed the
way Americans spend their time, But exactly how does it affect our
lives? Television and Human Behavior, a Rand Corporation
Research study, is an exciting book that brings together, for the
first time, all that has been learned about the social and behavioral

aspects of television viewing

Television and
Human Behavior

George Comstock e Steven Chatfee ¢ Natan Kalzman e
Maxwell McCombs ¢ and Donald Roberts

$16.95 cloth; $9.95 paper

At better bookstores or direct from

COLUMBIA UNIVERSITY PRESS

Addraes for orders: 136 Soulh Broadway, Inamgion, M.y 1
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Eric Ericson, Nashville, will buy spots in
12 markets during day, fringe and prime
time. Target: women, 18-49.

First Union National Bank O Bank
launches three-month TV campaign in
early February. Burton-Campbell, Atlanta,
will place spots in six markets during
prime, news and |ate fringe time. Target:
adults, 18-49.

Diamond International O Paper
products division highlights its Vanity Fair
products in 11-week TV promotion
starting in mid-January. Henderson, Roll,
Friedlich, New York, will handle spots in
about 12 markets during fringe and day
time. Target: total women.

Golden Grain O Food products group
focuses on its Noodle Roni mix in eight-
week TV push beginning in early
February. Vantage Advertising, San
Leandro, Calif., will arrange spots in 31
markets during access time. Target: total
women.

Beatrice Foods O Food manufacturer
arranges two-month TV drive for its
various products beginning this week.
Fred A. Niles Advertising, Chicago, will
place spots in 15-20 markets during ali
dayparts. Target: total women.

interstate Brands Corp.0 Food
products group arranges two-month TV
push for its Roman Meal bread beginning
this week. Foote, Cone & Belding,
Chicago, will place spots in six markets
during late news time. Target: women, 35
and over.

Moulinex O Smali appliance
manufacturer highlights its La Machine
food processor starting this week in two-
month TV campaign. Marketing
Communications International, Chicago,
will pick spots in 45-50 markets during
fringe, day and prime time, Target: total
adults,

TexaSweet Citrus O Association of
Texas Citrus Growers arranges seven-
week TV buy starting this month. Atkins
Advertising, San Antonio, Tex., will select
spots in St. Louis, Kansas City, Mo., Dallas,
Houston and San Francisco during day
and fringe time. Target: women, 18-49,

Parker Bros.D Games division of
General Mills highlights its Bonkers game
in six-week TV drive beginning in early
February. Humphrey, Browning &
MacDougall, Boston, will seek spots in 26
markets during children's time. Target:
children, 2-11,

BRK O Electronics group features its



Increase your listener
Coverage with a Harris AM
Transmitter

Unimproved Coverage | iz
Area e

Huntsville fy 75423

4 Mobert

Harris AM transmitter features that deliver Gain fringe benefits through increased
a significant increase in both loudness and loudness in your present coverage area and
listener coverage are: larger expansion of your listener area with a

e Positive peak modulation capability to Harris AM transmitter.

130%, PDM or PSM*. .
. . ) Write or call Harris Corporation, Broadcast
- COTNHUOUS high average modulation cap-  products Division, Quincy, Illinois 62301.
ability.

¢ Modulation fidelity which reproduces highly
processed audio without distortion or over-
modulation problems.

COMMUNICATIONS AND
INFORMATION HANDLING
k *Harris developed and patented modulation techniques /




Smoke Alert detector in six-week TV
promotion beginning this month. Grey-
North, Chicago, will seek spots in 22
markets during fringe time. Target: men,
25-44.

Ward O Candy manufacturer schedules
six-week TV flight beginning this month.
Kenneth Jafte, East Orange, N.J., will
handle spots in 70 markets during all
dayparts. Target: adults, 18-34.

White Lily 0 Food products group plans
four-week TV campaign for its flour
beginning late this month. Tucker Wayne
& Co,, Atlanta, will pick spots in 15
markets during day and early fringe time.
Target: women, 18-49.

Superior O Pet products group arranges
four-week TV campaign for its Kleen Kitty
litter beginning late this month. Harold
Cabot Advertising, Boston, will place

spots during day and fringe time. Target:
women, 25-54,

Kenyon Industries O Marine hardware
group features its K-pel water repellent in
four-week TV push beginning in early

February. Potter Hazelhurst, Cranston, R.I.,

will pick spats in at least seven markets

during all day parts. Target: total women.

Pet O Food products group plans four-
week TV promotion for its Sego diet food
beginning in February. The Haworth
Group, Edina, Minn., will buy spots in 30
markets during prime and fringe time.
Target: women, 25-54.

MFA Insurance insurance company
slates four-week TV drive starting this
month. D'Arcy-MacManus & Masius, St.
Louis, will seek spots in 51 markets
during prime and fringe time. Target: total
men.

BAR reports television-network sales as of Dec. 3*
ABC $1,368,366,000 {36.4%) O CBS $1,234.564.700 (32.8%) 0 NBC $1.161,260.500 (30.8%)

Totai Totaf

minutes doliars %
woek week 1978 totai 1977 fotal change
ended ended 1978 totai doifars doilars from
Day parts Dec. 3 Dec. 3 minules yearl to dale year 0 date 1977
Monday-Friday
Sign-on-10 am. 179 $1,619.200 7316 S 55,558,100 $47,793.000 +16.2
Monday-Friday
10 am.-6 pm. 1.024 19,432,900 48974 803,449,600 735,001,400 +93
Saturday-Sunday
Sign-on-6 p.m. o7 14,570,700 14,688 438,540,200 379262600 +156
Monday-Saturday
6 p.m.-7:30 p.m. 101 6,030,500 4.931 214,803,400 186418200 +15.2
Sunday
6 pm.-7:30 p.m. 19 1,835,800 1.020 66.359,900 54333700 +221
Monday-Sunday
7:30 pm.-11 pm. 416 51,232,300 19.979 1,919,223,800 1.705.532.300 +125
Monday-Sunday
11 p.m.-Sign-oft 244, 8.657.300 10844 266,256,200 230,156,500 +15.6
Total 2,290 $103,378.700 107,752 $3,764,191,200 $3,338497,700 +128
= This weekly report 1s oul of sequence; the Dec. 10 report was published in the Jan. 1 155ue.
» » « as of Dec. 17
ABC $1,434.847,500 (36.3%) O CBS $1.294,767.100 (32.7%) O NBC 51,224,778,800 (31.0%)
Total Totat
minutes doliars %
week week 1978 total 1977 tolal change
andeq anged 1978 total dolfars dolfars from
Day parts Dec. 17 Dec. 17 minutes year o date year to date 1977
Monday-Friday
Sign-on-10 a.m. 153 $1.326.000 7.640 $58.247,100 $50,138700 +16.2
Monday-Friday
10 am.-6 pm. 1,010 17,521,000 51,028 839,460.600 770,406,600 +9.0
Saturday-Sunday
Sign-on-6 p.m. 296 12,730,800 15,309 464,323,500 401,185,400 +157
Monday-Saturday
6 p.m.-7:30 p.m. 105 5410900 5,140 225574500 195867000 +15.2
Sunday
6 p.m.-7:30 p.m. 21 2,277,000 1,063 70641300 57329400 +232
Monday-Sunday
7:30 p.m.-11 pm. 398 46,968,600 20.789 2,016530,900 1,787,494,100 +128
Monday-Sunday
11 pm.-Sign-off 239 7475900 11,308 279,615,500 241027800 +16.0
Total 2222 $93.710,200 112277 $3.954.393.400 $3.503.449.000 +129

Source: Broadcast Advertisers Aeporls
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Bunker Hill O Meat packaging products
group features its Roto-Magic beef stew
in four-week TV flight starting late this
month. Cargill, Wilson & Acree, Atlanta,
will schedule spots in four markets during
daytime. Target: women, 18-49,

Grandma’'s Foods O Focd products
group plans one-maonth TV drive for its
cookies beginning in February. Gerber
Advertising, Portland, Ore., will place
spots in eight markets during day and
early fringe time. Target: women, 25-49,

John Morrelt O Meat products group
focuses on its Nathan's frankfurters in
one-month TV push beginning this month.
Kenyon & Eckhardt, Chicago, will arrange
spots during day, fringe and prime time.
Target: women and men, 25-54,

Breck O Subsidiary of American
Cyanamid slates three-week TV push for
its Breck shampoo starting this week. Ted
Bates, New York, is purchasing spots in
21 markets during fringe time. Target:
women, 18-34.

Hebrew National D Meat products
manufacturer starts three-week TV
campaign for its frankfurters this month.
Scali, McCabe & Sloves, New York, will
buy spots in 18 markets during day and
fringe time. Target: total women.

Coca-Cola O Food products division
features its Minute Maid frozen orange
juice in two-week TV drive beginning late
this month. Marschalk, New York, will
handle spots in 20 markets during fringe
time. Target: women, 25-49.

Geo. A. Hormel O Grocery products
division schedules two-week TV drive for
its Hormel chili beginning late this month.
BBDQO, Minneapolis, will arrange spots in
about 25 markets during day and fringe
time. Target: women, 18-49.

Ponderosa O Steak house chain
launches two-week TV campaign this
month. Doyle Dane Bernbach, New York,
is handling spots in 50 markets during
fringe time. Target: total adults.

Ghirardelli O Chocolate products group
features its cookie mixes in TV promotion
starting in February. Vantage Advertising,
San Leandro, Calif., will buy spots in four
northern California markets during day
and early fringe time. Target: total women.

Radio-TV

Air Canada (O Airline schedules five-
week radio and TV flight beginning late
this month. Warwick, Welsh & Miller, New
York, will buy spots in 10 TV markets and
one radio market. Target: adults, 25-54.

Western Airlines O Airline schedules
one-month TV and radio flight starting
this week. Bozell & Jacobs, Los Angeles,
will buy spots in 11 radio markets and
seven TV markets during prime, late
fringe and news time, Target: adults,
25-54,



MondayzMemo*

A broadcast advertising commentary from Mike Rosenbloom, president, Globe Communications Inc., Greenwicn.'Conn.

Selling a magazine
with television

The scoop is alive and well in journalistic
circles. In fact, it’s the theme of a televi-
sion campaign in New York and other ma-
jor markets to spur magazine rack sales of
Midnight/Globe. This year TV support has
played a significant role in boosting cir-
culation of this supermarket-oriented
tabloid an average of 50% in key areas.

Our advertising strategy for this publica-
tion—now purchased weekly by two mil-
lion people in retail outlets across the
country—has leaned heavily on TV spots
since the magazine’s founding in the early
1950’s. [ronically, our decision to acceler-
ate TV backing for the periodical was an
offshoot of the upheaval in magazine cir-
cles caused by TV’s rapid growth.

Tracing back to the 1960’s, as TV’s im-
pact gained momentum, magazine dis-
tribution underwent radical changes. The
long-established national network of
newsstands began to collapse, squeezed by
high operating costs and shrinking maga-
zine sales beset by TV competition. The
situation was instrumental in the sudden
rise of weekly tabloids, such as Midnight/
Globe.

While newsstands faded as a magazine
outlet, one sales outlet that had emerged
in this period—the supermarket—began
expanding vigorously. For years, food
chains had sold selected periodicals from
impulse starids next to checkout counters.

By 1970, tabloid publications such as
Midnight/Globe found their way onto the
new supermarket sales racks. In doing so,
they began to shift their emphasis from
sensation to a more family-oriented con-
tent. It was a natural next step to adjust
our advertising support to the demogra-
phics of our principal retail outlets—and
that meant extensive TV spots aimed at
the women’s audierice.

The 13-week spot campaign on all six
New York City stations, which concluded
Nov. 14, 1978, is the latest phase of our
$1.5-million circulation-building ad cam-
paign. It is also typical of the formula we
had followed previously with signal suc-
cess in Cincinnati, Pittsburgh, Dallas,
Cleveland and Detroit.

During an average seven-week period
for the latest series—which began last
spring—circulation increased as follows:
Cincinnati, 66%; Cleveland, 43%; Dallas,
40%: Detroit, 38%, and Pittsburgh, 38%.
For the first nine weeks of the New York
series—which began in August—our TV
spot campaign averaged a 68% jump in cir-
culation.

The consumer circulation increase—in
response to our TV spot campaign—has
had a residual benefit: The demand it has
created in the marketplace became an

Mike Rosenbloom is president of Globe
Communications Inc. Mr. Rosenbloom, a native
of Montreal, was graduated from McGill
University as a chartered accountant (the
Canadian equivalent of a C.PA), One of his
original clients was a small publishing
company, which he bought in 1969 and
developed into the present Globe organization
with Midnight/Globe as its main star. His
company, headquartered in Greenwich, Conn,,
maintains one of the largest sales staff in
publishing, with same 330 circulation
employes working in all parts of the couhtry,

effective bargaining tool in our dealings
with national chains to open new outlets.

By the same ioken, of course, retailers
in areas where the spots have aired have
directed inquiries to headquarters regard-
ing distribution of the magazine as
customers who are exposed to the com-
mercials began asking for the publication.

The 30-second commercials have been
prepared for the campaign by Mary
Fallone, advertising and promotion direc-
tor of Midnight/Globe’s publisher, Globe
Communications Inc. Tailored to appeal to
the tabloid’s women’s, readership, the
spots all follow the pattern of an exclusive
expose. They emphasize each week’s
revealing feature on celebrities, laced with
intimate and candid photos.

The image of a journalistic scoop is car-
ried forward by the ‘‘heroine’ of each
spot—a Midnight/Globe newswoman, out-
fitted in mod trenchcoat and armed with
news camera as she jets to the scenes of
breaking news. The commercial is shotin a
slick, upbeat mood: As the camera follows
the correspondent, a voice-over describes
the current issue’s most appealing news
story, stressing its exclusivity in the pages
of Midnight/Globe. The final sequence of
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the spot is the front page of that week’s
edition. .

Our spots—which appeared in New
York on WABC-Tv, WCBS-TV, WNBC-TV,
WNEW-TV, WOR-Tv and wPIX—also enjoy
the benefit of good positioning. They run
in or adjacent to Today, Good Morning,
America, and Phil Donahue, Mike
Douglas, Merv Griffin and Dinah Shore
shows. In addition, they reach our key au-
diences through showings on local early
and late news programs, as well as on
game shows, soap operas and moviés.

Some of the rationale for the match be-
tween the circulation-building program
and the TV medium is attribited to the
backgrounds of the editorial staff. Heading
this staff is Selig Adler, Midnight/Globe'’s
editor, who was managing editor of the
New York Mirror, and was also editor of
Show magazine and chief articles editor of
the National Enquirer.

Malcolm Abrams, articles editor, has
had extensive experience in picture and
broadcast post$ in the U. S. and Canada;
Ruth Batchelor, our film critic, has her
own weekly broadcast about Hollywood,
beamied to 80 million people around the
world; while Harry McCarthy, one of our
writers, covered Vietnam for public televi-
sion and has won three Emmys and two
Cine awards for documentary work on
radio and television.

Another member of the Globe team is
Aubrey Burke, vice president of market-
ing, whose prior experience as a magazine
distributor has been effectively applied to
the point-of-sale. Since Mr, Burke came
on board in 1970, Midnight/Globe's cir-
culation has quadrupled (when the
publication was launched 25 years ago, it
had a modest audience of 75,000 readers).

The sharp growth of the weekly paper,
first called Midnight dates from the ac-
quisition of its publishing company in
1969, and its reorganization along with
several sister publications, into Globe
Communications Corp. About 95% of
Midnight/Globe's sales are in the United
States, with the balance in Canada where
the tabloid first “*saw ink.”

With circulation hovering' around
2,000,000 at the present time, Midnight/
Globeis ranked as the seventh largest sell-
ing publication in the United States on a
monthly basis according to figures from
the Audit Bureau of Circulations.

Although most of the circulation is
based on single copy sales in super-
markets, drugstores and newsstands, Mid-
night/Globe has a subscription list of
about 85,000. Generally speaking, each
issue ‘‘sells itself”” by its front-page pic-
tures and headlines. A typical issue sells
an average of 60% to 65% of copies
printed; if we sell 80%, we consider it a
*“sell-out.”
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This week

Jan. 6-9 —Inlernational Winter Consumer Electronics
Show, sponsored by Electronic Industries Association/
Consumer Electronic Group. Las Vegas Convention
Center, Hilton hotel and Jockey Club hotel.

Jdan, 7-9—California Broadcasters Association mid-
winter meeting. Vincent Wasilewski, National Associ-
ation of Broadcasters president. and author Alex Haley
will speak. Palm Springs Spa hotel, Palm Springs,
Calit.

Jan. 8—Deadline for entries for The 1978 Media
Awards for the Advancement of Economic Under-
standlng sponsored by Champion International
Corp., Stamford, Conn., and administered by Amos
Tuck School of Business Administration of Dartmouth
College. Total of $105,000 in 14 media categories will
be awarded reporting on economics that is stimulating
and understandable and which was presented during
the 1978 calendar year. Information: Program admin-
istrator, Media Awards for the Advancement of Eco-
nomic Understanding, Amos Tuck School of Business
Administration, Dartmouth College. Hanover, N.H,
03755: (603) 646-2084.

Jan. 8—Deadline for comments on FCC inquiry for
future fee program and refund of fees collected be-
tween Aug. 1, 1970, and Jan. 1, 1977, including
possibility of imposing fee on all users of the
Speclru)m—possibly on lease or auction basis (Docket
78-316).

Jan. 8 —Deadline for entries in 39th annuel Peabody
Radio and Television Awards, to recognize dis-
linguished achievement and meritorious public ser-
vice by networks, producing organizations, stations
and individuals. Awards are administered by Henry W.
Grady School of Journalism and Mass Communica-
tions, University of Georgia, Athens, Ga. 30602; (404)
542-3785.

Jan. 8-9—Pacific Telecommunications Conference,
fealuring technology of comribinications and econom-
ic, social and regulatory aspects of communications.
llikai hotel, Honolulu.

Jan. 8-9—Regional technical conference of the
Society of Cable Television Engineers. Emphasis will
be on antennas, towers and power surges. Holiday Inn
East. Melbourne, Fla. Contact: Mila Albertson, (202)
659-2131.

Jan, 8-12—Technical seminar on Hughes Aircraft
Co's amplitude modylated link local distribution
microwave equipmenl. Hughes Aircraft, Torrance,
Calif. Information: (213) 534-2146, ext. 2763.

Jan. 9— Nebraska Broadcasters Association legis-
lature dinner. NBA Hall of Fame presentation is also on
program. National Bank of Commerce building, Lin-
coln, Neb.

Jan. 10— New England Cable Television Association
winter meeting. Radisson Femncroft hotel and Colntry
Club. Danvers, Mass. Information: Bill Kenny, NECTA,
(603) 286-4473.

Jan. 10—Revised deadline for comments on FCCin-
quiry into role of low power teievision broadcasting, in-

Jan. 14-19— National Association of Broad-
casters joint board meeting. Wwailea Beach hotel,
Maui, Hawaii.

Feb. 4-7— Association of Independent Television
Stations annual convention. Shoreham hotel,
Washington.

March 9-14 — National Associetion of Television
Program Executives conference. MGM Grand
hotel, Las Vegas Future conferences: Feb. 15-20,
1980, Hilton, San Francisco; Feb. 13-18, 1981,
New Orleans.

March 25-28— National Association of Broad-
casters annual convention. Dallas. Future conven-
tions: New Orleans, March 30-April 2, 1980; Las
Vegas, April 12-15, 1981; Dallas, April 4-7, 1982;
Las Vegas, April 10-13, 1983; Atlanta, March
18-21, 1984; Las Vegas, April 7-10, 1985, Kansas
City, Mo., April 13-16, 1986; Atlanta, April 5-8,
1987.

April 20-26— MIP-TV’s 15th annual intema-
tional marketplace for producers and distributors
of TV programing. Cannes, France.

May 18-19— American Association of Advertis-
ing Agencies annual meeting. Greenbrier, White
Sulphur Springs, W. Va.

May 20-23 — National Cable Television Associ-
ation annual convention. Las Vegas. Fulure ¢on-
ventions: Dallas, April 13-16, 1980; 1981 site to
be selected: Washinglon, May 25-28, 1982,

May 27 -June 1 — Montreux International Televi-
sion Symposium and Technical Exhibit, Montreux,
Switzerland.

June 5-9—Americen Women in Radic and
Television 28th annual ¢onvention. Atlanta Hilton.

June 8-8— Broadecast Promotion Association
24tn annual seminar. Nashville, Future seminars:

VajogzIieetings

June 1980, Montreal; June 1981, New York; June
1982, San Francisco; June 1983, New Orleans.

June 7-9—Associated Press Broadcasters con-
vention. New Orleans Hilton. New Orleans.

June 9-13—American Advertising Federation
annual convention. Hyatt Regency hotel, Washing-
ton.

u Sept. 6-8— Radio Television News Directors
Association international conference. Caesar's
Palace, Las Vegas. 1980 conference will be Dec.
3-5 at Diplomat hotel, Hollywood-by-the-Sea, Fla.;
1981 conference will be Sept 10-12 at Marriott,
New Orleans.

Sept. 9-12— Nuational Association of Broad-
cesters radio programing conference. Stouffer's
Riverfront Tower, St. Louis.

Sept. 18-19— Broadeasting Financial Manage-
men! Association 19th annual conference.
Waldorf-Astoria, New York. 1980 convention will
be Sept. 14-17 at Town and Country hotel, San
Diego.

Sept. 24 —Start of World Administrative Radic
Conference for U.S. and 152 other member nations
of International Telecommunications Union.
Geneva.

Oct. 7-10— National Radio Broadcasters Associ-
ation annual convention. Washington Hilton hotel,
Washington. Fulure conventions: Oct. 5-8. 1980.
Bonaventure hotel. Los Angeles; Sept. 20-23,
1981, Marriott hotel, Chicago.

Nov. 11- 15— National Association of Education-
al Broadcasters 55th annual convention. Conrad
Hilten, Chicago.

Nov. 12-14— Television Bureau of Advertising
annual meeting. Omni hotel, Atlanta, Future meet-
ings: Nov. 10-12, 1980, Hilton hotel, Las Vegas;
Nov. 16-18, 1981, Hyatt Regency, New Orleans.
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cluding television translators, in over-all national
telecommunications system (Docket 78-253).

® Jan. 11-Regional meeting of ABC-TV affiliates.
St. Francis hotel, San Francisco.

Jan. 12-13—Utah Broadcasters Association CON
vention. Hilton Inn, Salt Lake City.

Jan. 14-19— National Association of Broecdcasters
joint board meeting. Wailea Beach hotel, Maui, Hawaii.

Lo e e ]
Also in January

Jan. 15 —New deadline for comments on FCCinquiry
into children’s television programing and advertising
practices to revisil voluntary compliance by television
broadcasters with guidelines in its Childen's Televi-
sion Report and Policy Statement, adopted 1974.
(Docket 19142). Replles are due March 1.

Jan. 15— Nationa! Association of Broadcasters "legal
answers workshop,” with sessions on FCC rules atfect-
ing commercial time sales, logging, sponsor |10, hypo-
ing, fraudulent billing and EEQ. The llikal hotel,
Honolulu.

Jan. 15— Joint seminar on women's TV-radio owner-
ship, sponsored by National Association of Broad-
casters and American Women in Radio and Televi-
sion. NAB headquarters, Washington.

Jan. 15-26 —Revised date for Federa! Trade Com-
mission hearing on children’s advertising. Former date
was Nov. 6. San Francisco.

| Jan, 16—Regional meeting of ABC-TV affiliates.
International hotel, New Orleans.

Jan. 16-18— Cable Television Administration and
Marketing Society annual operations seminar, "Manag-
ing the Modern Cable Business Office,” with sessions
on advanced data handling systems, recruiting, train-
ing and motivation. St. Francis hotel, San Francisco.
Questions on program content of conference, limited
fo 200 registrants, may be addressed to Sheldon Satin,
Sheldon Salin Associales, 342 Madison Avenue, New

York. N.Y. 10017, telephone (212) 886-1300, or Trygve
Myhren, American Televisfon & Communications
Corp.. 20 Inverness Place East, Englewood, Colo.
80112, telephone (303) 773-3411

Jan. 17 — International Radio and Television Sociéty
newsmaker luncheon. Waldorf Astoria, New York.

Jan. 17-19—First U.S/African Telecommunications
Conference, sponsored by the Electronics Indusiries
Association’s eommunieations division. FCC Chief
Engineer Raymond E. Spence will be keynote speaker.
Nairobl, Kenya.

® Jan. 1B —Regional meeting of ABC-TV afftliates.
Plaza hotel, New York.

Jan. 18-19— Florida Cable Television Association
midwinter conference. Plantation Inn at Crystal River,
Florida Gulf Coast.

Jan. 18-20— Alacbama Broadcasters Association
winter conference. Downtowner Motor Inn, Montgom-
ery, Ala.

Jan. 19—0Open board meeting of Narionai Public
Radio board of directors. Mayo hotel, Tulsa, Okla.

Jan. 21-23—Convention of NBC Radio affiliates.
Royal Orleans hotel, New Orleans.

Jan. 21-24 — National Religious Broadeasters 36th
annual convention. Washington Hilten.

Jan. 22 —Deadline for comments in FCC inquiry into

the encouragement of parttime operation of broadcast

tacillties by minority entrepreneurs under time broker-

::n% auaangements (Docket 78-355). Replies are due
eb. 23.

B Jan. 22-24— Arbitron televislon advisory council
meeting. Camelback Inn, Scottsdale, Ariz.

® Jan, 23— Radio Advertising Bureau/Sterling In-
stitute radio sales clinic. Marriott Inn. Orlando, Fla.

Jan. 23-25-— South Carolina. Broadcasters Associ-
ation winter convention. Carolina Inn, Columbia, S.C.

Jan. 24— Ohio Association of Broadeasters license
renewal workshop. Fawcett Center, Colunbus, Ohio,

And it tells you where you may be
able to get the
answers. ;

Media Information Service’
Public Refations Dept.
State Farm Mutual

One State Farm Plaza
Blogmingteon, II1. 61701

Nairie

Automaobile Insurance Gompany

Please send me a free copy of your booklet So You're Thinking About Doing A Story on...

Jan. 24—South Dakota Broadeasters Association
legislative luncheon. Elks Club. Pierre, S.D.

Jan. 25— New Jersey Broadcasters Association mid-
winter managers conference. Woodlawn, Eagleton In-
stitute of Politics. Rutgers, The State Universily of New
Jersey, Brunswick.

Jan. 25 —Deadline for nominations for Sigma Delta
Chi Distinguished Service Awards. Of the 16 catego-
ries, there will be three in radio and three in television:
reporting, public service in journalism and editorializ-
ing. Sigma Delta Chi Awards in Journalism, 35 West
Wacker Drive, suite 3108, Chicago 60601

® Jan. 25— Radio Advertising Bureau/Sterling In-
stifute radio sales clinic. Marriolt, Atlanta.

Jan. 26-27— Radio Television News Directors Asso-
ciation board meeling. Caesar's Palace, Las Vegas.

Jan. 26-27 —Advertising law conlerence, sponsored
by University of Alabama, District 7 of American Ad-
vertising Federation and Atlanta Advertising Club.
Peachtree Plaza, Atlanta.

Jan. 27 —Deadline for entries in 11th annual Robert
F Kennedy Journalism Awards for outstanding
coverage of the problems of the disadvantaged. Pro-
fessional calegories will be radio, television, print and
photojournalism. Cash prizes of $1.000 will be
awarded the best in each category. with an additional
$2,000 grand prize for the most outstanding of the
category winners. Entries from student print, broad-
cast and photojournalists will be judged separately
with & three-month journalism internship in Washing-
ton to be awarded. Information: Ruth Dramstadter, ex-
ecutive director. 1035 30th Street, N.W, Washington
20007; (202) 338-7444.

Jan. 27 —Fifth annual media-law conference, spon-
sored by WTVJ(TV) Miami, Miami Herald and Florida
Bar. Omni international hotel, Miami.

Jan, 27 — FCCs new deadiline for comments in inqu-
iry te consider broadening pregram definitions to in-
clude "community service” program category (Docket
BC 78-355). Replies are now due Feb. 28.

B Jan. 28-31-—Arbitron radio advisory council

How well is your community protecting its citizens from these dangers? To help
reporters answer that question, State Farm has developed a booklet that
piro'vldes story ideas involving 10 topics related to these threats to life
"and property. Called So You're Thinking About Doing A Story On...
the booklet gives you the questions, not the answers.
But it does provide a brief overview of the problem.

STATE FARM
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Joystick 5 compressed asynchronous images
with NEC’s Dynamic Quad Split

DQS?® permits you to actually use five
asynchronous sources with dynamic
manipulation of the fifth source from
an existing signal in the quad split, or
as a discrete fifth signal. This
configuration permits a far more
dynamic visual presentation than four
sources, while costing less and
permitting duality of use. NEC's market
research showed that the majority of
stations and groduction houses
considering the use of a compressed
guad split function desired the
expansion or manipulation of only one
frame of the four, one at a time, not
four frames simultaneously.

DQS is comprised of two separate
NEC FS-15 Frame Synchronizers, a
DVP-15 Digital Video Processor, and a
DVS-154 Digital Video Compressor.
The use of two Frame Synchronizers
allows for either combined or separate
operation of the system, permitting
full-time facility utilization of the
equipment, rather than only specialized
production use.

DQS Extras:
% Combines the unigue asynchronous quartering

*

The Grass Valley Group, Inc.

Grass Valley, California

800-824-0216

27815BED

features of the DVC-154 Digital Video Compressor
with the NEC DVE® System.

The two systems combined in switcher mix/effect
amplifiers permit dynamic manipulation (zoom
in/out, separate H and V aspect control, etc.) to
completely animate a quad split compression.
Allows for dynamic zooming and pesitioning of a
complete compressed quad-split image with virtually
no loss in picture detail due to NEC’s unique

Spatial Filtering.

Maximum cost efficiency in that DQS System will
operate as two discrete systems when not occupied
with complex five input tasks. One system permits
four asynchronous quad-splits in fixed quadrants or
stand-alone Frame Synchronizer functions. The
second system offers the full range of DVE functions,
or stand-alone Frame Synchronizer operation.

All five possible inputs may be equipped with TBC
capability and a single Freeze Frame Option will
allow the “Freeze” of the entire compressed quad-split.

Allows fer a maximum of smooth, predictable and
preset image movements via interface to
programmable switchers such as the GVG-1600
Series with E-MEM Options.

J
Nippo
NEC America, Inc.

Broadcast Equipment Division
130 Martin Lane
Elk Grove Village, lllinois 60007




meeting. The Tennis Club, Palm Springs, Calif.

B Jan. 30— Radio Advertising Bureau/Sterling In-
stitute radio sales clinic. Hyatt House, Seattle.

Jan. 30-.Feb. 1—Radio-Television Institute of
Georgia Association of Broadcastersand University of
Georgic. Speakers will include outgoing FCC Com-
missioner Margita White, NBC commentator David
Brinkley and Jane Pauley, Today hostess. Georgia
Center for Continuing Education, Athens.

Jan. 31 —New deadline for reply comments in FCC
rulemaking concerning network representation of
television stations in national spot sales. Previous
deadline was Dec. 22.

Jan. 31 —Deadline for entries in National Press Pho-
tographers Association competition for TV news pho-
tographer of year and for TV news photography station
of year. Information: Sheila Keyes, NPPA, 23318 Via
Copeta, Valencla, Calif. 91355; (805) 259-1138.

® Jan. 31— Redio Advertising Bureau/Sterling In-
stitute radio sales clinic. Airport Hilton, San Francisco.

[
February

Feb. 1—Deadline for comments in FCCinquiry to in-
vestigate ways to help consumers choose, install and
operale their television sets to get best reception
(Docket 78-307). Replies are due March 1

B Feb. 1— Radio Advertising Bureau/Sterling In-
stitule radio sales clinic. Holiday Inn, Los Angeles.

Feb. 2—Deadline for entries in Chatles Stewart Mot
Awards competition for best education reporting in
broadcast and print media. Information: Education
Writers Association, PO. Box 281, Woodstown, N.J1.
08098,

Feb. 2-3— University of California at Los Angeles
communications law symposium on "The Foreseeable
Future of Television Networks!' Speakers will include
FCC Chairman Charles D. Ferris; Henry Geller, assis-
tant secretary of Commerce for Communications and
Information; Donald McGannon, president of
Weslinghouse Broadcasting Co.; Ed Bleier, vice presi-
dent, Warner Communications; Erwin Krasnow, senior
vice president and general counsel, National Associ-
ation of Broadcasters; Bruce Owen, economist, Duke
University; Richard Block, broadcast consultant;
Robert Hadl, MCA Inc; Judge David Bazelon, U.S.
Court of Appeals, and Nina Cornell, chief, FCC Office
of Plans and Policy. Los Angeles,

Feb. 2-3—Society of Motion Picture and Television
Engineers 13th annual television conference. St. Fran-
cls hotel, San Francisco.

B Feb. 2-3—Annaul seminar of Northwest Broad-
cast News Association. Charles Osgood, CBS, will be
keynote speaker at banquet. Sheraton-Ritz hotel, Min-
neaoolis.

Feb. 2-4 — Florida Association of Broadcasters mid-
winter conference. Holiday Inn hotel and convention
center, Tampa airport,

B Feb. 2-4— Retail Advertising Conference. Among
participants will be Roger Rlce, Television Bureau of
Advertising; Don O'Brien, Jordan Marsh New England;
Bob Gordon, Louisville Productions; Miles David,
Radio Advertising Bureau, and Jack Trout, Ries Cap-
piello Colwell. Drake hotel, Chicago. Information: RAC,
130 East Randolph. Chicago 80801,

Feb. 4-7 — Association of Independent Television Sta-
tions annual convention. Shoreham hotel, Washington.

8 Feb. 5-6 — New Mexico Broadcasters Association
sales and programing seminar. Albuquerque Inn and
Convention Center, Albuquerque, N.M.

Feb. 6 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Feb. 6— Television Bureau of Advertising regional
sales meeting. Airport Marina, Dallas.

® Feb. 6— Radio Advertising Bureau/Sterling In-
stitute radio sales clinic. Hilton Inn, Dallas.

Feb. 7— Arkansas Broadcasters Association busi-
ness meeling and legislative reception. Bill Clinton,
Arkansas governor-etect, will be luncheon speaker.
Coachman's Inn, Little Rock, Ark.

B Feb. 8— Radio Advertising Bureau/Sterling In-
stitute radlo sales ¢lini¢. Hilton Airport Plaza Inn, Kan-
sas City, Mo.

Feb. 9-11 —Second annual radio news minicourse of
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Department of Journalism of Florida A&M Universi.
ty and Florida Association of Broadcasters. Marriolt
hotel, Crlando, Fla.

8 Feb. 13— Radio Advertising Bureau/Sterling In-
atitute radio sales clinic. Hilton Inn, Baltimore.

Feb. 13-14 —Winter meeling of Wisconsin Broad-
casters Association and legislative reception/dinner.
Concourse hotel, Madison, Wis. Chairman: Terry
Shockley, WKOW-TY Madison.

® Feb. 14— Radio Advertising Bureau/Sterling In-
stitute radio sales clinic. Holiday Inn Woodlawn,
Charlotte, N.C.

Feb. 15—Deadline for comments to FCC on multiple
ownership of educational broadcasting stations
(Docket 78-165). Replies are due March 15,

® Feb. 15—Deadline for entries for 1979 Clarion
Awards competition 1o recognize oulstanding com-
munication in areas of human rights. resources and

communily. Radio and television documentaries and
series are among all-media categories. Information
and enlry forms: Women in Communications Ine., PO.
Box 9561, Austin, Texas 78766.

w Feb. 15— Radio Advertising Bureau/Sterling In-
stitute radio sales clinic. Royal Sonesta hotel. New
Orleans.

Feb. 18— Religion in Media's Rim awards presenia-
tion. Convention Center, Anaheim,

8 Feb. 20— Radio Advertising Bureau/Sterling In-
stitute radio sales clinic. Carrousel Inn, Cincinnati.

Feb. 20-21—[llinois Broadcasters Association
winter meeting. Forum 30 hotel, Springfield, Ill.

Feb. 21-28-— International Radio and Television
Society faculty-industry seminar and college con-
ference. Harrison Conference Center, Glen Cove, N.Y.

8 Feb. 22— Radio Advertising Bureau/Sterling In-

You may never see

the world’s

largest pig*

But... WKZO goes whole hog in farm news.

Farmers in Western Michigan
prefer our brand of farm
reporting as much as 4-to-1
over the next closest com-
petitor according to the most
recent Doane Agricultural
Service Study. And our Ag
audience is still growing. A
lot of the credit goes to
WKZO's Farm Services
Director. Jim Bernstein. Jim.
a member of the National

Association of Farm Broad-
casters, reaches Western
Michigan listeners weekday
mornings and noon on WKZO
Radio and on his award-
winning WKZO-TV series
“Michigan Farm Reports”
Sundays at noon. He's also a
regular part of WKZO Radio
and Television newscasts with
the latest in agriculwral
developments and activities.

Jim's noontime farm show on
WKZO Radio was judged the
best regularly scheduled farm
program by the Michigan As-
sociated Press Broadcasters
Association for 1978.

*The heaviest pig ever
recorded is “Big Boy,” a hog
of 1,904 lbs. bred by B. Liles
and H. A. Sanders of Black
Mountain, N.C.. weighed on
Jan. 5, 1939.

WKZ0

CBS RADIO FOR KALAMAZOO
AND GREATER WESTERN MICHIGAN

Buckley Radio Saies, Inc., National Representatives
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stitute radio sales clinic. Hyatt House, Pitlsburgh.

® Feb.25-28—CBS Radio Affiliates board meeting.
The Breakers. Palm Beach, Fla.

Feb. 28-March 2—Intelcom ‘79 international ex-
position. Speakers will include Joseph Charyk ang
John A, Johnson, Comsat; Henry Geller assistant sec-
retary of commerce for Communications and informa-
tion, and Dr. Mahoud Riad, secretary general, Arab
Telecommunications Union. Dallas Convention Center.
Information: Horizon House International, 610 Wash-
ington St, Dedham, Mass. 02026; (800) 225-8977.

Feb. 27— New York Market Radio Broadcasters As-
sociation’s fourth annual Big Apple Awards lunchecn
honoring creators of best radio commercials in New
York. Hotel Americana, New York.

8 Feb. 27— Radio Advertising Bureau/Sterling In-
stitute radio sales clinic. Regency-Denver, Denver.

Feb. 27:28—Fourth annual CATV reliability con-
ference, co-sponsored by the Society of Cable Televi-
sion Engineers and the Consumer Electronics Society
of the Institute of Electrical and Electronics
Engineers. Denver Stouffer's Inn, Denver. Registration:
SCTE. PO. Box 2665, Ariington, Va. 22202.

Feb. 28—Rally for deregulation, sponsored by Na-
tional Associafion of Broadcasters, National Radio
Broadcasters Association, National Religious Broad-
casters and Daytime Broad rs A iation. Wash-
ington.

March

March 1—Deadline for news and entertainment
media entries for American Bar Association’s Gavel
awards. Television, radio, wire services and news syn-
dicates are among the categories that will be judged
for efforts during 1978 to increase legal and judicial
system. ABA Gavel Awards program, 77 South Wacker
Drive, 6th floor. Chicago 60606, attention: Dean Tyler
Jenks.

March 1— International Radic and Television Society
anniversary banquet. Waldorf-Astoria. New York.

March 1-—Tenth annual Abe Lincoln Awards
ceremony of Southern Baptist Radio and Television
Commission. Tarrant County Convention Center, Fort
Worth.

March 1— Television Bureau of Advertising regional
sales meeting. Marriott Downtown, Atlanta.

® March 1— Radio Advertising éureuulSterling In+
stitute radio sales clinic. Radisson St. Paul hotel, St.
Paul.

March 5— International Council, Academy of Televi-
sion Arts and Sciences ceremony to honor TV Globo
Network of Brazil. Avery Fisher Hall, Lincoln Center,
New York.

March 5-8—Society of Cable Television Engineers
regional technical meeting. Del Webb's Townhouse.
Phoenix.

® March 5-30—Continuation of Federal Trade Com-
mission hearing on children's advertising. Start is in
San Francisco on Jan. 15. Washington.

March 6 —Presentation dinner, Hollywood Radio and
Television Society s International Broadcasting Awards
for radic and television commercials. Century Plaza
hotel, Los Angeles.

B March 6— Radio Advertising BureaulSterling In-
stitute radio sales clinic. Sheraton Inn, LaGuardia, New
York.

8 March 8— Radio Advertising Bureau/Sterling In-
stitute 1adio sales clinic. Copley Plaza hotel, Boston.

March 9-10~Tenth annual Country Radio Seminar.
Hyatt Regency, Nashville,

March 9-14 — National Association of Tel Pro-
gram Executives conference. MGM Grand hotel. Las
Vegas.

8 March 13— Radio Advertising Bureau/Sterling
Institute radio sales clinic. Hilton Inn, Troy, Mich. {for
Detroil area).

March 14-15— Broadcast Financial Management
Association/BCA board of directors meeting. Waldorf-
Astoria, New York.

March 15—Deadline for nominations for first
Michelle Clark Awards, sponsored by Radio-Televi-
sion News Directors Association 10 recognize ex-
cellence in broadcast journalism by those who have




been in the profession less than three years. Informa-
tion: Ted Landphaif. WMAL(AM) Washington 20015,

8 March 15— Radio Advertising Bureau/Sterling
Institute radio sales clinic. Arlington Park hotel,
Arlington Heights, Ill. (for Chicago area).

March 16-18— Intercollegiate Broadcasting System
40th annual convention. Shoreham Americana hotel,
Washington.

B March 18-20— Ohio Cable Television Association
annual convention. Sheraton Columbus. Columbus,
Chio.

March 21— Council of Churches of the City of New
York’s 15th annual awards buffet/reception,
multimedia awards presentation for radic and TV sta-
lions. Americana hotel, New York.

March 21— international Radio and Television
Society newsmaker luncheon. Waldorf-Astoria, New
York.

March 21—Meeting of executive committee of
American Women in Radio and Television. Fairmont
hotel, Dallas.

March 21-22— Association of National Advertisers
annual Television Workshop (March 21) and Media
Workshop, (March 22). Combination fee for both
events will be $100 for ANA members, $115 for non-
members, and for either event, S60 for members and
$70 for non-members. Plaza hotel, New York.

March 21-24 — The National Honorary Broadcast-
ing Society, Alpha Epsilon Rho, 37th annual conven-
tion. Sheraton hotel. Dallas.

March 22 — Television Bureau of Advertising regional
sales meeting. City Line Marriott, Philadelphia.

March 22-23 —Meeting of nationat board of Ameri-
can Women in Radio and Television. Fairmont hotel,
Dallas.

8 March 24 —Meeling of American Women in Radio
and Television Educational Foundation board. Fair-
mont hotel, Dallas.

March 25-28— National Association of Broad-
casters annual convention. Dallas.

March 30-31—Convention of Society of Professional
Journalists, Sigma Delta Chi's region 5 (Indiana, II-
linois.and Kentucky). Century Center, South Bend. Ind.

]
April

April 1—Deadline for comments in FCC inquiry on
measurement techniques of television receiver noise
figures. Replies are due May 1.

® April 1-3— American Association of Advertising
Agencies South-Southwest joint annual meeting. Key
Biscayne hotel, Key Biscayne, Fla.

April 2 —Deadline for comments on FCC proposal es-
tablishing lable of assignments for FM-ED stations
and new classes of stations (Docket 20735). Replies
are due May 15.

April 2-5— Electronic Industries Association Spring
conference. Shoreham Americana hotel, Washington.

April 2-5— Canadian Cable Television Association
annual convention. Sheraton Centre, Toronto.

April 3— Advertising Research Foundation public
affairs conference. Washington.

April 3— New York State Broadcasters Association
25th annual meeting. Essex House, New York.

April 3— Television Bureau of Advertising regional
sales meeling. Beverty Hilton, Los Angeles.

April 5— Television Bureau of Aduvertising regionat
sales meeting. Benson hotel, Porttand, Ore.

Aprit 6—Mass communications carees day con-
ference of Eastern Kentucky University. Richmond,
Ky.

April 7—Greal Lakes Radio Conference of Certral
Michigan University chapter of Alpha Epsilon Rho for
high scheool and college students interested in radio
careers. Central Michigan University, Mount Pleasant.
Mich. Information: (517) 774-3851.

Aprit 8-10—Annual convention of Illinois-indiana
Cable TV Asseciation. Hilton Downtown, Indianapaolis.

April 10-11—0hio Association of Broadeasters
Washington dinner. Hyatt Regency. Washington.

April 11 —lInternational Radio and Television Society
newsmaker luncehon. Waldorf-Astoria, New York.

Aprit 11-13— Washington State Association of
Broadcasters spring meeting. Thunderbird Motor Inn,
Wenatchee, Wash.

April 11-13— Kentucky Broadcasters Association
spring convention. Hyalt Regency. Louisville, Ky.

Aprit 19— Missouri Broadcasters Association awards
dinner. Ramada Inn, Columbia, Mo.

® April 20-21— Nationa! Translator Asseciation
annual convention. Regency hotel, Denver. Informa-
tion: Paul H. Evans, (801} 237-2623.

April 20-21— Texas A iated Press Broad, ]
Association annual convention. Sheraton, Abilene, Tex.

April 20-26— MIP-TV'% 15th annual international
marketplace tor producers and distributors of TV pro-
graming. Cannes, France.

April 22-23 —Broadcasting Day of University of
Florida and Florida Association of Broadcasters.
Gainesville.

April 23-24 —Society of Cable Television Engineers
regional fechnical meeting. Portland Hilton Inn, Port-
land. Ore.

Aprit 27-28 — Oklahoma Associated Press Broad-
casters Association annual convention. Holidome,
Oklahoma City.

April 28-May 1—Chamber of Commerce of the
United States 67th annual meeting. Washington.

May

May 1—Deadline for comments ¢n FCC inquiry o
sludy problem of radio frequency interference and
need for regulation lo lessen such interference (Gen-
eral docket 78-369). Replies are due July 1.

May 2— National Radio Broadcasters Association
radio sales day. Hyatt House (airport). Los Angeles.

May 3 —International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

The NEW3REED Lets You Mix it Your Way

The McMartin NEWBREED lineup features a variety of mixers

e
B-1052V 5-ch

5 MX-5 5-channel mixer preamplifier

and consoles, each suited to a particular application and
budget, each built to meet the highest standards of per- _
formance and reliability in its class,
i

Y B-1000 For demanding siudio broadcast

and production applications. Mono or
stereo — Vertical or rotary attenuators
channels — Cassette input jack (& ch. models)
— Gold plated PCB contacts — Tantalum
capacitors — State-of-the-art ICs — 15 wati
monitor amplifier

Saorl

B-500 For smaller sindios and mo-
bile units. Mono and stereo. models —
Plug-in modular design — Two preselect
inputs per mixer — Cue on all mbxers —
Built-in four watt (rms} monitor amplifier

BR-400 Economy and flexibility inm a
console-style remoie mixer. Four mic
inputs — Two inputs convertible to either

line or RIAA phono inputs — AC or hattery
operation — built-in tone generator and
headphone amplifier

MX.5 For high quality sound reinforce-

ment and low budget broadcast applications.

One program and four mic channels — Two mic

channels convertible to RIAA magnetic phono — buili-in
tone generator — AC or external battery operation

MCMARTIN McMartin Industries, Inc. - 4500 S. 76th St. - Omaha, NE 68127 + (402) 331-2000 - Telex 484485
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May 7-10- Southern Educational Communications
Association conlerence. Lexington. Ky.

May 8- National Radio Broadcasters Association
radio sales day. Hyatt House (airport), Seattle.

May 10~ National Radio Broadcasters Association
radio saies day. Sheraton Airport Inn, Atlanta.

May 16—Na{ionai Radio Broadcasters Association
radio sales day. Americana, New York.

May 16-19— American Association of Advertising

Agencies annual meeting. Greenbrier, White Suiphur
Springs, W. Va.

8 May 17— Television Bureau of Advertising
regional sales meeting. Marriolt, Kansas City.

B May 17-19— New Mexico Broadcasters Associ-
ation annual convention. Holiday Inn. Farmington, N.M.

= May 20-22—Tentative dale for National Associ-
ation of Broadcasters meeting of broadcast general
managers and public affairs directors to explore
public aftairs programing on TV. Site lo be announced.

OpenzMike®

The future is now

EDITOR: 1 thoroughly enjoyed your pro-
vocative special report on ‘‘Perils and
Prospects Over the Electronic Horizon™
(BROADCASTING, Jan. 1), Its conclusions
parallel in great measure those expressed
last September at the National Association
of Broadcasters executive forum in
Reston, Va. It was to encourage just such
discussions about the communications
future that NAB Chairman Donald
Thurston organized that event and its pre-
decessor the year before. We who had a
hand in bringing those futurists together
at Reston are pleased that BROADCASTING
is tuned to the same frequency.— John M.
Eger, communications consultant Wash-
ington.

(BROADCASTING owes much of the inspiration
for its special report to NAB’s Resion conference,

many of whose participants were interviewed for the
Jan. 1 report.)

EDITOR: *‘Perils and Prospects” ... ex-
emplifies your dedication to provide all
broadcasters with excellent and valuable
information about the future of the com-
munications industry. Opportunities over
the electronic horizon are enormous ‘‘if
broadcasters learn how to market new ser-
vices,”’ as suggested by one Reston con-
ference speaker.— Ralph E. Becker, execu-
tive vice president, Rust Craft Broadcast-
ing Co., Pittsburgh.

In answer to Stevens

EDITOR: The Dec. 4 issue carried an article
in ““Closed Circuit’’ regarding comments
by Dr. Paul Stevens of the Southern Bap-
tist Radio and Television Commission
which made reference specifically to
“purchase by Texas-based James Robison
Evangelistic Association of time on 100
radio stations . .."”

I feel that the facts should be clarified.
James Robison does not have or has ever
had a radio ministry of any type. We are on
television in some 85 markets and will
purchase 15 nights of prime time in 1979
on 225 stations for a series of special
telecasts. Frankly, we are grateful for the
ministry of the commission and commend
them for the programs that point people to
Christ. We are not in competition with the
commission or any other evangelical
broadcaster. Our desire is to get the

message of Christ to the nation, and
whether it be through us or another minis-
try is secondary.

Regarding paid evangelistic programs
rather than the use of public service time,
we feel that the message is more than
worth paying for. Also, broadcasters are
not willing to give up prime time for evan-
gelicals to air their message for free, and
why should they? We, as Christians, can-
not expect the secular media to pay for
James Robison Presents any more than
the network can expect the James Robison
Evangelistic Association to sponsor
Soap— Mike Huckabee, director of com-
munications, James Robison Evangelistic
Association, Fort Worth.

Sixes and sevens

EDITOR: [ was extremely pleased with the
article written about me in BROADCASTING
Jan. 1. It was accurate with one exception:
The headline stated that ‘“‘Little leaves
MBS after six years”” I would appreciate
your correcting that to *‘after seven
years.’ 1 am very, very proud of each of
my years at Mutual and the accomplish-
ments we made during that time.— C. Ed-
ward Little, Washington.

Where it hertz

EDITOR: In a Dec. 11 “Closed Circuit,””
you mention that the Daytime Broad-
casters Association has sent to the FCC a
proposal to change AM spacing from 10
khz to nine khz. The report states that
“‘narrower AM channels are now used by
some European countries.”

That is essentially incorrect. Nine khz
channels are used in all European coun-
tries, all of Russia, Africa and the Near
and Middle East. These countries made up
Zone I.

The Zone III countries—South, South-
east and East Asia and the Pacific—are ac-
tively considering adoption of nine khz
spacing.

Technically speaking, nine khz spacing
works fine. It would not be adopted in
America for one reason—the system
would put more stations on the air and in-
crease radio competition. That, American
broadcasters do not want.—.Joseph B.
Martin, North Chicago, IIL
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The quantum leaps
of FM radio

The last time BROADCASTING took a long lock at radio —
in the annual July issue devoted to that subject—

we discovered that more than half of the stations
ranked among the top 10 in each of the top 50 markets
were on the FM side of the dial— 260 out of 500, to

be exact. We resolved then and there to take another
long look at FM alone.

The results of that investigation will be published on
January 22, 1979, as an in-depth report on a medium
too big to ignore—over half a billion dollars in
revenues in 1977, for example, with both sales and
profits bounding upward at record rates.

We've been asking a lot of questions about FM since
last July. Among the answers you'll read next month:

How FM stations rank among their competitors in the

first 50 markets. The departures from, and the improvements
upon, FM's beautiful music beginnings. The competition in
top 40. Evolution of the full-service FM. The escalation in
station values —and prices. Who's afraid of AM stereo. Who
believes in FM quad. What today's leaders are pioneering,
and what the futurists have in mind.

All'in all, a great way to start the FM business year.
Prime positions are available through the BROADCASTING
representatives listed below. <

You belong in BroadcastingzJan 22

* Our end of the line. For advertising placements from the North,
Midwest and East, call Win Levi or Dave Berlyn at (212) 757-3260.

From the South, call Peter O'Reilly at (202) 638-1022.
From the West, call Bill Merritt at (213} 463-3148.

From any point of the compass, call David Whitcombe
or John Andre at (202) 638-1022,
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CBS and NBC
fail in fall

to slow down
ABC momentum

Ratings averages for what was

the new season give six of

top-10 shows to No. 1 network,
show improvements for it in
morning, daytime, evening news, but
problems on Saturday morning

The 1978 fourth-quarter ratings averages
came in last week, and they’re further
documentation of the crushing success of
ABC-TV's prime-time and daytime pro-
graming. )

CBS-TV and NBC-TV could take some
solace in gains of their own in Saturday
morning, early morning and late night.

In prime time, the change compared to
fourth-quarter 1977 was small for all three
networks (no change for ABC, a 1% loss
for CBS and a 2% loss for NBC). But the
averages become more significant when
some programing considerations are taken
into account,

Most striking in that regard is that ABC
has maintained exactly the prime-time
average it had in 1977 — without the help
of the World Series. That potent ratings
puller delivered NBC the only two weeks it

O

—

won in the fourth quarter of 1978, at that
time kicking up the network's ratings
averages by aimost two full points.

The fact that NBC lost prime-time au-
dience in 1978 despite that bounty indi-
cates the problems the network has
suffered with its series programing, prob-
lems that included the canceliation of 10
programs during the quarter.

ABC, proving that success tends to feed
on itself, in the meantime built two major
new series hits—Mork and Mindy and
Taxi—and increased its share of the
quarter’s top-10 programs from five in
1977 to six in 1978. That, of course, bodes
well for the network’s continued domi-
nance, especially since the highest ranked
new series of either CBS or NBC came in
at 30th place.

Mike Dann, the former CBS program
chief now consulting for Warner Cable
and others, suggests that with each
average rating point’s difference in prime
time representing approximately $30 mil-
lion in profits over the course of a season,
ABC could make as much as $100 million
more than its rivals if current standings
hold up. And whatever further ensues be-
tween CBS and NBC, no one is expecling
any immediate change in ABC’s position
(see facing page).

Breaking "down the first half of the
1978-79 prime-time season by week, ABC
had 10 first-place finishes, five seconds
and no thirds. CBS had three wins, seven
seconds, including one tie for second with
NBC, and five thirds. Besides its two
World Series wins, NBC placed second
four times, including the tie with CBS, and
third nine times.

ABC also won both of the two weeks of

Prime
time Daytime
1978
ABC 206 7.3
CBS 18.0 6.7
NBC 17.6 5.3
1977
ABC 20.6 6.6
CBS 18.2 6.8
NBC 17.9 5.6

Ratings year to year, daypart to daypart

Early Evening Late Saturday

merning news night morning
34 10.3 66 6.1
2.2 13.9 7.1 7.9
4.7 12.8 7.5 49
3.2 98 68 7.7
22 14.9 64 69
4.2 12.9 83 4.2
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the fourth quarter prior to the new season,
while CBS and NBC placed second in one
apiece. All of NBC’s second-place show-
ings, except for its tie with CBS, came in
the first three weeks of the season, as CBS
followed its late-building pattern of recent
years, Of the season’s program rankings
so far, six of the top 10 shows belong to
ABC, three to CBS and one to NBC. Of
the top 20, 13 belong to ABC, five to CBS
and two to NBC.

ABC’s lead in daytime is not nearly as
dramatic as in prime time but it does
represent a turnaround over the fourth
quarter in 1977, when it trailed CBS by 0.3
of a rating point. ABC’s 1978 fourth-
quarter average in that daypart is up about
11% over 1977, while CBS is down 1% and
NBC 5%. The turnaround actually began
in the first quarter—ABC says it led in
daytime in each quarter of 1978 —when
the network initiated its afternoon block
of soap operas. And ABC continues to
crow about its even greater lead in the
18-49-year-old women demographic—a
lead of 42% over CBS and 137% over
NBC, according to ABC.

ABC is not crowing about its perfor-
mance on Saturday morning, when it lost
about 21% of its audience compared to the
fourth quarter of 1977. Saturday leader
CBS gained 14% while NBC gained 17%.
ABC’s vice president of children’s and
early morning programing, Squire
Rushnell, promises Saturday schedule
changes shortly, but he also blames some
of ABC’s drop on its increased slate of col-
lege football doubleheaders this season,
which cause West Coast pre-emptions of
the network’s Saturday schedule.

Both CBS and NBC gained audience
in the early morning time period, with
NBC’s Today show picking up the lion’s
share of the increase, about 12%. ABC
built its Good Morning, America audience
by about 6% over the fourth quarter of
1977, while CBS, which has announced
intended revisions in its early morning
news format, showed no change. CBS
showed substantial gains in late-night,
however, picking up 11% while ABC lost
3% and NBC lost 10%.

I’s possible that one of ABC’s more
modest gains of the quarter—in its eve-
ning news rating—may give the network
some of its greatest satisfaction, consider-
ing the attention paid the efforts of the
news division’s new president, Roone
Arledge. World News Tonight increased
ABC’s fourth-quarter news audience in
1978 by 5%, the CBS Evening News lost
7% and NBC Nightly News dropped 1%.
ABC says it is ‘“‘encouraged’ by the
results.



TOP OF THE WEEK
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Where they fell in the fall: average program ratings and shares

RANK PROGRAM (NETWORK) - RATING SHARE RANK PROGRAM (NETWORK} RATING SHARE
1. Three’s Company (ABC)............... 29.7 45 42. Wednesday Movie of the Week (NBC)... 16.9 27
2. Laverne and Shirley (ABC)............ 29.0 45 43. Diffrent Strokes* (NBC).............. 16.8 29
3. Happy Days(ABC)................... 27.0 44 —  CBS Tuesday Night Movie (CBS)....... 16.8 27
4. Mork and Mindy*(ABC).............. 259 43 —  WKRP in Cincinnati** (CBS)......... 16.8 27
5. M*A*S*H(CBS)..................... 253 38 46. Wonder Woman (CBS)................ 186.7 29
8. Little House on the Prairie (NBC)...... 24.7 38 47. The Jeffersons (CBS)................. 16.6 28
7. Allin the Family (CBS)............... 248 37 48. CBS Wednesday Movie** (CBS). ....... 16.5 27
B. Charlie's Angels (ABC)............... 244 38 49. Donny and Mariet (ABC)............. 16.2 29
9. 60 Minutes(CBS).................... 24.2 40 50. Dallas(CBS)...........cccvvivninnn 16.1 28

— Taxi*(ABC)............. .ottt 24.2 37 — Peoplef (CBS). ...........ccocvnnn. 16.1 25

11. One Dayata Time (CBS)............. 23.7 36 52. Mary**{CBS)................... ... 16.0 25

12. What's Happening (ABC)............. 23.2 38 53. Eddie Capra Mysteries (NBC)..... ... 15.5 28

13. Barney Miller (ABC)................. 22.7 36 —  Operation Petticoatf (ABC)............ 15.5 25

14, Eight is Enough (ABC)............... 225 36 55. Flying Highf (CBS). ................. 15.1 24

15. Love Boat (ABC)..................... 22.4 39 56. In the Beginningl (CBS).............. 15.1 24

18. Alice (CBS). .......ovvii e a, 22.0 36 57. Welcome Back, Kotter (ABC).......... 15.0 27

17. Fantasy Island (ABC)................. 21.6 40 —  Dick Clark’s Live Wednesday} (N_BC). . 15.0 24

18. ABC Sunday Night Movie (ABC). ... ... 21.2 34 59. NBC Saturday Night Movie** (NBC) .. 14.8 28

19. Seap{(ABC).............. ... ........ 21.2 34 60. Carter Country**(ABC).............. 14.7 27

20. NBC Monday Night Movie (NBC). ..... 211 33 61. Good Times? (CBS).................. 14.2 25

21. Barnaby Jones{CBS)................. 20.7 37 62. Grandpa Goes to Washington?......... 13.8 23

—  Centennial** {NBC).................. 20.7 33 63. Sword of Justicef (NBC).............. 131 25

23 Vega$*(ABC).............ocoiivnnnt. 20.0 33 64. Hardy Boys Mysteries} (ABC)......... 13.0 21

— LouGrant(CBS). .............covn... 20.0 32 65. Rhodat(CBS)...............ccoienn. 12.7 24

25. Battlestar Galactica* (ABC)........... 19.9 31 — Lifelinef (NBC). .............oevnen 12.7 27

26. CHiPs(NBC)..............cvvvnnen. 19.8 35 67. David Cassidy— Man Undercoverf (NBC) 12.3 22

—  NFL Monday Night Football** (ABC).. 19.8 33 — Paper Chase (CBS)................... 12.3 19

28. Incredible Hulk (CBS)................ 19.1 32 69. Waverly Wonderst (NBC)............. 11.9 23

29. ABC Friday Night Movie (ABC). . ..... 18.9 33 —  American Girlsf (CBS)............... 11.9 21

— The Weltons (CBS)................... 18.9 31 —  Who's Watching the Kids 2t (NBC)..... 11.9 21

31, Kaz*(CBS).......oiiiiiiiieiann 18.7 30 — Lucan**(ABC)...........c.coiviinn 11.9 18

—  White Shadow* (CBS)................ 18.7 30 73. Apple Pief (ABC). ..............c.un. 114 22

33. Big Event (Sunday) (NBC)............ 18.6 30 74, Project UFOF(NBC).................. 11.2 18

—  Quincy, ME.(NBC).................. 18.6 30 75. ABC Monday Movie** (ABC).......... 10.6 21

35. Big Event (Tuesday) (NBC)............ 18.3 29 76. WEBF(NBC). ...t 10.5 19

36. Family(ABC)................ccuin. 18.1 32 77. Weekend (NBC)....................... 8.4 15

37. Starsky and Hutch (ABC)............ 18.0 30

38. Wonderful World of Disney (NBC)..... 17.9 29

39. CBS Saturday Movie* (CBS)......... 17.8 31 * New.

40. Hawaii Five-O(CBS)................ 176 28 ** Removed from schedule.

41. Rockford Files (NBC)................ 17.0 29 t Canceled program.

Ad agencies sit on their hands watching new TV series

They find few Indications of
success in second-season shows,
especially in large number being
introduced by NBC; CBS seen as
taking firmer grip on number-two slot

The programing pundits of Madison
Avenue have analyzed the second-season
program schedules of the three commer-
cial TV networks and, as usual, have
found little to be happy about as far as new
series are concerned.

There is some disagreement on in-
dividual programs, especially since judg-
ments at this point are being made on
pilots at most, concepts at least. But, in
general, the agencies are looking for CBS-
TV to solidify its number-two position
behind ABC-TV while NBC-TV heads
even farther downhill.

Much of that pessimism derives from
the fact that with nine new shows coming
aboard, NBC will be by far the most de-
pendent on new product. And new pro-

duct on all the networks is rated successful
by the handicappers only when it is pro-
tected by either a successful show airing
immediately before it or weak competition
airing against it. In other words, the agen-
cies find no show outstanding enough to
succeed on its own.

As Phil Burrell, vice president of pro-
graming for Dancer Fitzgerald Sample,
put it, the new schedule ‘‘rates as a bit of
an enigma . .. it’s not what the networks
play, but the place where they play them
that provides the basis for second season
‘excitement.’” Joel Segal, senior vice
president of TV negotiations for Ted
Bates, agreed. ‘‘The three-network battle
continues,” he said, “*with strategy sacri-
ficed for tactics and the casualties oc-
curring with increasing rapidity.”’

A canvassing of oddsmakers last week
found unanimous votes of no confidence
given ABC’s Osmond Family Hour,
CBS’s Flatbush and Coed Fever and
NBC'’s Supertrain, Little Women, Mrs.
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Columbo and Brothers and Sisters. No
new shows are consistently picked as win-
ners, with the exception of CBS’s
rescheduled WKRP in Cincinnati (also
picked as a hit last fall).

Night by night, here’s the agencies’
thinking:

On Monday, ABC’s new Salvage at 8-9
p.m. NYT is given generally poor reviews,
but is thought by some to have a chance of
survival because of the universally dis-
dained CBS entries in that time period,
Flatbush and Coed Fever. **You have to be
16 years of age or younger, or demented,
to like those shows,’ said Herb Jacobs,
president of Telcom Associates. How the
West Was Won is expected to perform
respectably for ABC. Again, most agen-
cies pick CBS’s WKRP in Cincinnati as a
hitin its new position behind M*A *S*H at
9:30-10 p.m.; Lou Grant however, is ex-
pected to lose a few share points without
One Day at a Time as its lead-in.

On Tuesday, most oddsmakers see
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Measured in dotlars. NBC-TV's elaborate program spending, among other things, will
drop the network’'s pretax profits from an estimated $65 million in 1978 to about $50 mil-
lion this year, in the opinion of Anthony Hoffman, vice president of the Wall Street firm of

Bache Hatsey Stuart Shields.

Mr. Hoffman says he expects the ABC-TV network’s profits to rise from about $240 mil-
lion in 1978 to $280 million in 1979, and the CBS-TV network'’s to go from $145 million to

$170 million in the same period.

tn addition to heavy spending in an effort to achieve a ratings turnaround, Mr. Hoffman
says NBC ratings fell short of estimates to advertisers to such an extent that there will be “a
lot of makegoods"” in this year's first quarter, further holding down profits. His estimates
also take into account his belief that NBC's second-season program changes will not be

as successful as NBC thinks they will.

For NBC as a whole, Mr. Hoffman foresees 1979 profits of $115 million as compared with
his estimate of $122 million in 1978. For ABC's entire broadcast operations, he anticipates
that profits will reach $340 million this year, up from about $§315 million in 1978, while for
CBS's broadcast operations he foresees $247 million in profits this year versus about $226

million last year.

NBC’s Cliffhangers as a loser, with several
mentioning that its multicharacter
“‘module” concept may make it difficult to
sustain character interest in the show.
Again, weak competition from CBS’s
Paper Chase is thought to be an advantage
for NBC, but most buyers are looking for
ABC's Happy Days and Laverne and
Shirley 1o get stronger, if anything.

CBS is strong on Wednesday night,
agencies believe. Most like the move of
The Incredible Hulk 10 8-9 p.m., although
they agree it may be hurt by affiliate defec-
tions for Mobil Oil’s Edward the King
(BROADCASTING, Nov. 20, 1978). NBC’s
Supertrain is seen as the time period’s
loser, with the qualification that nobody
has seen any footage from the show yet.
(Dancer’s Mr. Burrell commented,
““We’re concerned that all upfront atten-
tion centers on the show’s set’)

Predictions are that CBS’s One Day at a
Time will fade slightly in its new time
period at 9-9:30 p.m. Wednesday. No one
thinks Charlie’s Angels or Vegad on ABC
will suffer much from either NBC’s novels
for television or from CBS’s One Day,
Jeffersons and Kaz.

NBC’s Thursday schedule is also desig-
nated a loser by the preponderance of

The other MTM. CBS-TV announced
late last week that Mary the ill-fated
comedy-variety series starring Mary
Tyler Moore, will return to the network’s
prime-time schedule Sunday nights
beginning March 4. The reworked pro-
gram has been slotted at 10-11 p.m.
NYT—two hours later than its original
time period—immediately following the
new comedy, The Stockard Channing
Show, also premiering March 4.

Dallas, formerly in Mary's new time
period, moves to 10-11 p.m. Friday,
replacing Flying High, which has been
placed on a “hiatus." Dallas goes 1o its
new time period beginning Jan. 26, the
same date its new lead-in, The Dukes of
Hazzard, premieres at 9-10 p.m. CBS
also said last week that it has moved
back by almost a month the starting
dates of ils two new lead-in comedies
on Monday, Flatbush and Coed Fever
Previously set for Jan. 22 introductions,
both shows now are to premiere Feb. 19,

agencies. Of Little Women at 8-9 p.m.,
Herb Jacobs said, ‘It has two speeds—
slow and stop,” and Phil Burrell stated that
the network should have learned from
Lifeline that “‘infrequent or miniseries
scheduling does not a series make.”” Ad-
vertisers also complain again about the
‘“stranding” of Quincy at mid-evening
with what they expect will be no support
either fore or aft. In the latter case it’s Mrs.
Columbo, at 13-11 p.m., which the agen-
cies expect to be smothered by CBS’s
thriving Barnaby Jones. ‘‘There seems to
be little reason for this show to exist at
all,”” said Bates’s Mr. Segal.

ABC plans 1o introduce Angie behind
Mork and Mindy, a positioning some
odds-makers say all but guarantees it a
tolerable audience. But most also said the
pilot looked ragged and underdeveloped.

The greatest bulk of new series product
comes aboard on Friday, when NBC
unloads a string of new comedies behind
the relatively new Diff’rent Strokes (which
is frequently criticized because of the
acidity of its young star, Gary Coleman
(“They’ve made a monster of the kid,”
was a representative comment.)

Brothers and Sisters starts the string of
new NBC comedies, and it is roundly dis-
missed by handicappers, as are the
**‘Animal House” spin-offs on the other
networks. A few considered Turnabout an
interesting *‘adult’” concept, but even its
advocates fear it may turn into a one-joke
program. Reviews for Hello, Larry were
mixed. Phil Burrell calls it ‘‘perhaps
NBC’s funniest [pilot] of the season, with
cascades of laughter from the carefully
crafted one-liners.”” Herb Jacobs, on the
other hand, dismissed its star. “‘All
McLean Stevenson has to do to lose is to
show up,” he said. All agree its scheduling
will hold it to modest ratings.

NBC ends its evening with Sweepstakes,
another show Mr. Burrell liked. “*An idea
whose time has come,”’ he said. “Hope
and greed are orchestrated by the pro-
ducers to climax in escapist fare of the
highest order”” He gave the series a
“good” chance of success—others were
less optimistic—in part because of weak
scheduling against CBS's Flying High. So
most advertisers would probably applaud
the removal of Flying High from the

Continues on page 24.
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The rich get
richer in

the latest
sweeps: ABC
homes up 9%

Top-rated network’s affiliates
rank first in 63 of first 100

TV markets: CBS homes off 1%
while NBC’s drop down 4%

ABC-TV affiliates swept to another—and
larger—prime-time victory in the Novem-
ber 1978 local measurement sweeps, tak-
ing first place in 63 of the 97 top-100 mar-
kets where all three networks have primary
affiliates.

This count of the Arbitron results in the
biggest 100 markets also showed that ABC
was the only network to record gains over
November 1977 in total prime-time
homes and in three-network share. In ad-
dition, ABC affiliates far outnumbered
those of CBS-TV and NBC-TV in better-
ing their previous November’s prime-time
audience averages.

The analysis, prepared by ABC re-
searchers from Arbitron figures, showed
total network homes delivery in prime
time was up 1.7% from November 1977.
The per-minute average totaled 36,457.-
000 homes as compared with 35,847,000 a
year earlier.

ABC’s prime-lime average was put at
14,081,000 homes, an increase. of 9%.
CBS at 11,378,000 was off 1% and NBC at
11,028,000 was down 4%.

ABC’s three-network share was 38.6%,
up from 36.0% in November 1977. CBS’s
was 31.2%, down from 32.1%, and NBC’s
was 30.2%, down from 31.9%.

ABC also offered this compilation to
show trends in network households shares
in the top 100 markets over the past five
Arbitron November sweeps:

ABC cBs NBC
1974 28 36 36
1975 32 35 33
1976 35 32 a3
1977 36 32 32
1978 a9 3 30

In the 99 top-100 markets in which ABC
has primary affiliates, that network’s out-
lets increased their prime-time homes
delivery over November 1977 levels in 77
markets, while those in 17 markets
showed declines and five were unchanged.

CBS affiliates, in 98 of the top 100 mar-
kets, scored gains in 33, losses in 57 and
no change in eight. NBC affiliates, in all of
the top 100, were up in 47, down in 44 and
unchanged in nine.

In the 97 markets where all three net-
works have primaries, the ABC stations’
first-place rankings in 63 represented a
gain of four markets over November 1977.
Counting one tie between them, CBS out-
lets were first in 23 markets as compared
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with 25 a year earlier, and NBC stations
were first in 12, a drop of one.

Along with its 63 first places, ABC
ranked second in 18 markets and third in
16. CBS was second in 36 and third in 38,
while NBC was second in 44 and third in
41. (These tallies include ties.)

ABC picked up two affiliates from other
networks in the top 100 markets after the
November 1977 sweep. Both, ABC au-
thorities said, showed substantial gains
under the ABC banner: WAAY-TV,
Huntsville, Ala., which switched from
NBC on Dec. 11, 1977, was said to be up

43% in prime-time audience while wsoOcC-
Tv Charlotte, N.C., picked up on July 1,
1978, also from NBC, was up 93%.

Over-all, ABC claimed first place for its
affiliates in 14 of the top 15 markets, in 26
of the top 30 and in 38 of the top 50 (see
table).

Here’s how affiliates fared in prime time in each of the top 100 mar-
kets in Arbitron Television's November 1978 sweep measurement, as
compiled by ABC researchers from the Arbitron reports. The numbers ABC CBS NBC
represent prime-time averages in thousands of households (add 000). g 3 g
The plus or minus numbers show percentage of change in the house- HH change HH change HH change
hold figures as compared with the November 1977 sweep. ABC re-
searchers said the household figures are Arbitron's "pure” network : i}
averages, covering the hours from 7:30 to 11 p.m. NYT Monday through L N°,’,'2','§;::;‘53,’f C‘:ws 93 -3 90 5 88 +3
Saturday and 6-11 p.m. Sunday but excluding all access programs or 49. Salt Lake City 106 +5 83 -2 87  +9
other local programing presented during those hours. The sweep period 50. Birmingham, Ala. 140 -3 36 -3 92 +8
as Nov. 1-28, 1978 51. San Antonio, Tex. 97 3 91 +5 75 +7
b/ . . . 52. Tulsa, Okla. 100 +3 70 -8 58  +5
53. Greensboro-Winston
Salem-High Point,N.C. 102 -6 77 -4 82 +24
54. Wichita-
ABC cBs NBC . Hutehinson, Kan. 83 +15 68 -15 78 +16
E % % 55. Flint-Saginaw-
HH change HH change| HH change Bay City, Mich. 113 +7 a9 -1 88 +1
58. Richmond, va. 64 +3 78 +3 59 +4
57. Toledo, Ohio 82 +14 81 -4 80 +8
58. Little Rock, Ark. 26 -4 B85 -3 80 -1
59. Shreveport, La.-
Texarkana, Tex. 79 -12 82 +69 59 -9
1. New York 1409 +3 1073 -6 1047 -17 60. Knoxville, Tenn. 39 +30 84 +15 86 +4
2. Los Angeles 867 +10 503 +2 645 +7 61. Syracuse, N.Y. 79 +14 84 -1 78 -9
3. Chicago 839 +5 472 -1 447 -7 62. Mobile, Ala.-
4, Philadelphia 620 +13 430 +6 364 -7 Pensacola. Fla. 75 +1 80 +11 65 +14
5. San Francisco 380 +28 261 +2 250 -9 63. Des Moines, lowa 67 -7 74 -3 63 47
6. Boston 359 +7 297 +1 298 -8 64. Jacksonville, Fla. 48 NC 85 +6 64 -2
7. Detroit 376 +9 308 NC 298 -6 65. Rochester, N.Y. 82 +21 69 +3 60 +2
8. Washington 292 +15 227 -2 214 +4 66. Green Bay. Wis. 81 -1 66 -3 69 NC
9. Cleveland 349 +11 235 -7 220 -20 67. Lynchburg-
10. Dailas-Fort Worth 362 +1 220 -3 179 -4 Roanoke, Va. 50 +6 74 -6 51 -15
11, Pittsburgh 324 +12 228 -5 172 -10 68. Omaha, Neb. 102 +13 70 -5 65 -3
12. Houston 237 +16 166 -4 177 +1 69. Fresno, Calif. 58 +9 45 -4 50 -4
13. SI. Louis 198 +4 185 NC 166 +4 70. Cedar Rapids. lowa 73 +16 49 -6 53 -4
14. Minneapolis-St. Paul 203 +12 162 -6 166 +3 71. Decatur-Spring-
15. Miami-Fort Lauderdale 197 +12 204 +7 149 -12 field, 1il. 49 -17 64 +3 82 +17
16. Atlanta 171 +5 187 +8 169 +1 72. Altoona-Johns-
17, Tampa-St. town, Pa. 18 +50 53 -13 78 -1
Petersburg, Fla. 128 +29 182 +3 147 -15 73. Chattanooga, Tenn. 83 -2 48 NC 62 +22
18. Seattle-Tacoma 231 +18 107 -10 136 -14 74. Moline, .-
19. Baitimore 213 +19 181 +3 147 -13 Davenporl, lowa 66 +3 55 -10 65 +5
20. Indianapolis 156 +8 127 -2 139 +1 75. Spokane, Wash. 65 +7 49 NC 51 -2
21. Denver 191 +26 114 NC 127 +2 76. Harrisburg, IlI.-
22. Portland, Ore. 143 +19 118 +4 106 +5 Paduch, Ky.-Cape
23. Hartford-New Girardeau, Mo. 41 +21 69 +1 60 -5
Haven, Conn. 188 +13 195 +5 64 -3 77. Albuquerque, N.M. 74 +10 42 -5 47 NC
24. Sacramento- 78. South Bend-
Stockton, Calif. 164 +16 106 +10 124 -3 Elkhart, ing. 54 -4 48 -8 48 +4
25. Milwaukee 139 +4 112 -4 13 -7 79. Portland-Po-
26. Cincinnati 144 +6 119 -10 114 -4 land Springs, Me. 55 -4 41 -2 54 +4
27. Kansas City. Mo. 150 +9 119 -2 1298 NC 80. Youngstown, Ohic 66 +20 49 -12 48 -4
28. San Diego 146 +35 90 -1 74 NC 81. Wesl| Palm Beach, Fla. 45 +25 - - 52 NC
29, Buftalo, N.Y. 137 +3 105 -3 101 -8 82. Lincoln-Kearney-
30. Nashville 106 +4 125 +2 124 +4 Hastings, Neb. 43 +5 49 -2 16 -6
31. Providence 132 +20 70 -5 117 NC 83. Jackson, Miss. 37 -3 52 +13 57 NC
32. Columbus, Ohio 145 +16 120 -5 93  -10 84. Kingsport-John-
33. Phoenix 124 +16 91 -6 96 +16 son City, Tenn.-
34. Charlotte, N.C. 104 +93 122 +1 44  -55 Bristol, Va. a3 +3 46 NC 59 +4
35. Memphis 98 -7 113 +1 95 -10 85. Springfield. Mo. 23 4 44 -10 66 +6
36. New Orleans 118 +13 126 +13 98 +5 86. Springfield, Mass. 82 +7 - — 45 -2
37. Greenville-Spartanburg, 87. Evansville, Ind. 60 -2 37 -3 36  +20
S.C.- Asheville, N.C. 107 +6 94 +1 110 +16 88. Peoria, Il 53 NC 36 +3 486 412
38. Oklahoma City 112 +12 89 +7 107 +13 89. Lexi_ngton, Ky. 45 +10 ar +7 a7 +9
39. Grand Rapids- 90. Burlington, Vt.
Kalamazoo. Mich. 116 +15 B84 -8 86 -4 Plattsburg, N.Y. 19 +6 49 +7 28 -3
40. Orlando-Daytona 91. Tucson, Ariz. 46 +2 34 +6 37  -10
Beach, Fla. 118 +10 88 -3 86 -1 92. Sioux Falls-
41, Wilkes Barre- Mitchell, S.D. 21 +17 55 -2 36 -14
Scranton, Pa. 116 +5 85 -2 81 -16 93. Lansing, Mich. = = 52 = 41 =
42, Raleigh-Durham, N.C. 111 +13 96 +7 24 485 94. New Bern-
43. Louisville, Ky. 73 +11 91 NC 98 +7 Greenville, N.C. 31 +7 42 -5 59 +5
44, Charleston-Huntington, 95. Baton Rouge 63 NC 46 -10 32 +14
W. va. 83 NC 76 -7 125 +16 96. Huntsville- Decatur-
45. Albany-Schenectady- { Florence, Ala. 50  +43 51 +6 36 NC
Tray, N.Y. 97 +17 68 -13 83 -6 97. Austin, Tex. 40 +11 47 NC 26 +8
46. Dayton, Chio 80 +22 109 -2 83 -6 98. Fort Wayne, Ind. 49 NC 38 -5 38 +15
47. Harrisburg-York- 99. Columbia, S.C. 28 -10 25 -4 60 NC
Lancaster-Lebanon, Pa, 76 +6 74 -10 92 +3 100. Rockford, Il 44 +2 28 -20 32 =
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Conceding on fees. The proposed license fee in the Communications Act rewrite has the
modified support of two radio-TV networks and to a smail extent the third, lending some
credence to House Communications Subcommittee Chairman Lionel Van Deerlin's (D-
Calif) contention that early broadcasting industry opposition to the fee seems to have

schedule and its replacement with Dallas
(see box). Presumably CBS liked the
similarities between Dallas and its new
lead-in, Dukes of Hazzard; advertisers
tend to personally dislike both shows, but
at the same time they have acknowledged
either can pull modest ratings in the right
time period. Makin’ It the ‘‘Saturday
Night Fever’’ spin-off that starts ABC’s
night, is given mixed reviews: some ex-
perts tend to trust the creative team
behind it (also involved with such shows
as Happy Days, Laverne and Shirley and
Mork and Mindy); others distrust its po-
tency in a lead-off position and the casting
seen in the pilot. (One executive said the
John Travolta figure can’t dance.)

On Saturday, ABC also leads off with a
movie spin-off, Delta House, from the
creators of '‘Animal House.’ It's given
borderline chances of denting the au-
dience of NBC’s CHiPs by several agen-
cies. Many agencymen bemoaned CBS’s
moving The White Shadow from the Mon-
day time period in which it started last
month to 8-9 p.m. Saturday, where they
assume it will be shooting for an older au-
dience than does CHiPs. NBC’s BJ and
the Bear is ‘‘cute’ enough to perhaps at-
tract a modest audience, many handicap-
pers believe, but no one expects a serious
threat to ABC’s Love Boat. That in turn
may hurt another of NBC’s few estab-

softened considerably.

The chairman conceded two weeks ago (BROADCASTING, Jan. 1) that there is considerable
opposition still to the first rewrite's provisions dedicating the fee to the support of public
broadcast programing, to loans to minority broadcast owners and to expanded rural
telecommunications services. But if it were only used to pay the costs of broadcast regula-
tion, "I don't think you would get a singie complaint,” he said.

ABC and CBS have said as much, ABC Washington Vice President Eugene Cowen say-
ing two weeks ago that his network would debate the amount of the fee, but accepts the
concept. CBS put itself on record in September accepting the "concept of a fair and
equitable fee that is truly related to spectrum use and is 1o be used only to finance the fire-
ct cost of operating the commission” (BROADCASTING, Sept. 18, 1978).

NBC has not taken a public position on the rewrite's proposed fee. NBC Washington
Vice President Peter Kenney said last week that the netwark does not object to a license
fee based on administrative casts, not on spectrum usage.

lished hits, in the agency consensus—
Rockford Files, which follows B.J.

CBS’s two new sitcoms attract the most
attention on Sunday night, since ABC’s
Osmond Family causes little or no agency
excitement. Onward and Upward, which
foilows All in the Family, drew high marks
from several agencies when it starred John
Amos. With his departure from the show,
its prospects will be re-evaluated, but all
agree its time period couldn’t be better.

The Stockard Channing Show, at
9:30-10 p.m. behind Alice, provoked

perhaps the widest diversity of opinion—
some executives loved it, other thought it
was one of the worst shows they’ve ever
seen. Again, scheduling is viewed as the
key to its possible success. Dallas had
been seen as a tolerable CBS choice at
10-11 p.m., mainly because of the fact that
it faced NBC's Weekend. CBS’s changes
came too late last week to garner adver-
tiser reaction, but Mary will enjoy the
same advantage Dallas did and will proba-
bly find more favor with the buyers of
broadcast time.

In&Brief

In keeping with commitment made in proposed $488-million acquisition
of Cox Broadcasting Co. by General Electric Co. (BROADCASTING,
Oct. 9, 1978), companies Friday announced tentative fist of
properties to be sold to comply with FCC rules: wras(tv) Schenec-
tady, N.Y. (GE); whio-Tv Dayton, Ohio (Cox); wsac-am-fm Charlotte, N.C.
(Cox); wsix-aM-FM and wNGE(TY) Nashville (GE); kFoa-Fm San Francisco
{GE); and wss-am-rum Atlanta (Cox).

|}
Progressive Broadcasters Inc. has agreed to sell KBPIFM) Denver to
Sandusky Newspapers Inc. for $§6.7 million, record price for FM sta-
tion. Deal to sell station to RKC General Inc. for $2.7 million fell through
after one-year contract expired in October 1978. Buyer is owned by
Dudley A. White and his family, publishers of Sandusky (Chio) Register,
Norwalk (Ohio) Reflector; Kingsport (Tenn.) Times and News and Grand
Haven (Mich) Tribune. Group bought two other stations in 1978:
kzamiam) Bellevue, Wash. ($1.6 million) and koke-am-eM Mesa-Phoenix,
Ariz. ($4 million). Broker: Chapman Associates.

O
Taft Broadcasting Co. has signed to buy wpae(am} Tampa, Fla., from
Robert W. Rounsaville for $5.5 million cash. Deal, subject to FCC ap-
proval, would give Taft AM-FM combination in market, where it acquired
WYNFIFM) last year. WDAE is on 1250 khz with 5 kw.

@]
Cosmos Broadcasting Corp., wholly owned subsidiary of Liberty
Corp, has agreed to buy wasa(rm)} Sarasota, Fla., for $1.9 million.
Seller is Sarasota Radio Inc., owned principally by Carroll Newton and
Ted Rogers. Group also owns wasRiaM) Sarasota. CoSmos OWNS wiS-AM-Tv
Columbia, S.C.; wsra-Tv Montgomery, Ala. wroL-Tv Toledo, Ohio, and
wosu-Tv New Orleans. Broker: Reggie Martin.

0
Association of Maximum Service Telecasters and seven licensees have
asked FCC to convene panel of experts to consult with commission
and its staff on studies commission wants done in drop-in pro-
ceeding (BroaDCASTING, Jan. 1). Commission has asked staff to prepare
studies of effect of terrain and outdoor antennas on interference that
would be caused by VHF drop-ins commission has proposed to add to

four markets. Petitioners say panel —representing engineers from vari-
ous sides of debate—would help illuminate factors to be considered,
complications to be confronted and strengths and weaknesses of vari-
ous techniques for conducting studies. As alternative, petitioners asked
that commission invite comments on study commission staff proposes.

0
ABC Sports took beating in national press for neither mentioning nor
replaying incident in which Ohio State football coach Woody Hayes hit
Clemson player near end of Gator Bowl game Dec. 29, 1978 —action
that ted to coach's dismissal. Chuck Howard, vice president of program
production for ABC Sports, blamed technical circumstances, saying in-
cident was erased from replay equipment before announcers in booth or
director had realized what happened. Altercation was shown on live
feed, but sportscasters had no way to bring it back to unit at field to
recover $hot, he said. Commented Los Angeles Times writer Jim Murray
in syndicated column: "Disgraceful as his [Hayes's] action was, it was
scarcely more reprehensible than the actions of the ABC an-
nouncers in ignoring it... .. If that's photojournalism, well, 'm glad they're
not covering the White House!”

0
Network news departments' belief that they'll soon have bureaus in
Peking (see page 40) was confirmed late last week by Chinese govern-
ment which said it will grant permission later this year.

0

Adverse publicity surrounding grant of Small Business Administration
loan for broadcast station purchased by NBC Today show host Tom
Brokaw and reports that only seven of first 32 broadcast loans went to
minorities prompted House Communications Subcommittee Chairman
Lionel Van Deerlin (D-Calif.} to appeal for congressional inquiry into
SBA broadcast loans. In letter to House Smail Business Committee
Chairman Neal Smith (D-lowa), Mr. Van Deerlin noted that SBA had
minority businessmen in mind in changing its former policy against
foans to broadcasters. Fact that so few of first breadcast loans went to
minorities undermines SBA's own credibiiity, he said.
O

U.S. Court of Appeals in Washington has changed its mind and will
grant FCC’s request that all nine judges of circuit court hear ap-
peal from policy statement on entertainment formats. Commis-
sion. following inquiry, held that determination of such formats is best
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Maui meeting
won’t take
stand on rewrite

NAB executive committee scraps
staff's effort at position paper;
board will instead consider
specific issues, including fees,
WESH, cable, DBA proposal

*It will be an extremely important meet-
ing, but I don’t see any fireworks,” Na-
tional Association of Broadcasters Chair-
man Donald Thurston said of NAB’s joint
board meeting in Maui, Hawaii, next
week. Last week, the association’s execu-
tive committee considered the second
draft of a government relations depart-
ment statement of NAB legislative-
regulatory principles that was to be the
centerpiece of the Hawaii meeting, but
decided to throw it out.

Washington affairs will still occupy
center ring next week, but the board’s goal
is now a lot less concrete. There will be no
NAB-initiated Communications Act
rewrite or amendments, as had been ex-
pected nor a comprehensive statement of
positions on major issues before both
House and Senate Communications Sub-

committees and the FCC.

Instead, executive committee members
reported after last week’s Washington
meeting, there will be discussion of ‘‘five
or six’’ major issues, among them: the
license fee proposal in the rewrite; the in-
dustry’s desire for greater license stability,
specifically, the wESH case; cable televi-
sion—where it is going and what the
broadcasting industry’s attitude toward it
ought to be; proposals for quantitative
license standards for broadcast programing
and advertising; a proposal by the Daytime
Broadcasters Association for reducing AM
separation to 9 khz and expanding the AM
band.

Mr. Thurston will propose that the joint
board dispense with staff reports—letting
the board members study the written
progress reports on their own—and move
directly into debate. He said he wants to
touch on all of the issues on the list during
the opening joint board meeting Tuesday.
There will be further discussions at the in-
dividual board meetings that follow, by the
TV board on Wednesday and radio board
on Thursday, culminating at the closing
joint session on Friday.

Executive committee members could
not predict last week whether any votes or
resolution will result from all the talk. Mr.
Thursten, in fact, indicated he would
probably discourage conclusions, save in
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an area such as part-time radio. NAB al-
ready has a position on the daytimer pro-
posals, in favor of expanding the AM band
but opposing the 9 khz proposal. But that
stance will be revisited, he said, and
perhaps another proposal seeking prohibi-
tion against any future FCC assignments
for part-time radio operations.

The decision to scrap the government
relations department draft last week was
interpreted by some to mean that the NAB
does not want to show its hand before the
next draft of the Communications Act
rewrite is introduced (it’s expected to be
unveiled in mid-February) or before it
sees what Senate Communications Sub-
committee Chairman Ernest Hollings (D-
S.C.) produces in his announced Com-
munications Act ‘‘renovation.”> And Mr.
Thurston last week confirmed that “we’re
not about to negotiate {on the rewrite)
publicly.”’ Vote or no vote, he said, the
board will spell out its positions to ‘‘our
own satisfaction,” if not to that of House
Communications Subcommittee Chair-
man Lionel Van Deerlin (D-Calif.), who
indicated two weeks ago he was looking
forward to seeing what he thought would
be a ‘*more realistic’’ position from NAB.

One executive committee member said
it is probably just as well Mr. Van Deerlin
won’t see a new statement. After seeing
the first government relations draft

left to licensees {BROADCASTING, Aug. 2. 1976) —statement that is at odds
with several decisions of appeals court. Three-judge panel was o hear
oral argument on appeals by citizen groups on Jan, 22. With decision
made to grant commission’s request for en banc hearing, court moved
date to Feb. 7. In other court matters, Supreme Court will hear argument
in Midwest Video case, involving validity of commission's rules requir-
ing cable systems to provide access channels, on Jan. 10, and on
CBS’s per-use music license case, on Jan. 15.

O
Discussions are proceeding on proposals to study possibility of devel-
oping gualitative ratings for TV. Corporation for Public Broadcasting
last week held second meeting with Ford Foundation's Fred Friendly as
it seeks support for study. National Association of Broadcasters repre-
sentatives attended. John and Mary R. Markie Foundation, with internal
background study compieted, has scheduled closed symposium on
subject this week with academics and measurement experts.

a
Following last year's controversy when radio wasn't in running for Alfred
I. duPont-Columbia University Awards in Broadcast Journalism
{BroaocasTING, Feb. 20, 1978), radio solicitation for 1977-78 honors
widened greatly, with questionnaires said to have been sent to every
radio station with active news/public affairs department. List of finalists
includes seven radio stations and networks among 53 nominees. More
than 1,000 entries were received.

O
lllinois Broadcasters Association has adopted resolution urging J.
Walter Thompson Co., New York, to eliminate practice of placing spot
broadcast business directly with stations, theteby bypassing national
representatives {BrOADCASTING, Oct. 2, 1978). IBA said if trend grew, sta-
tions would incur extra costs in assuming functions performed by reps,
thereby causing potential rise in rates for advertisers. Thompson had no
comment on association's action.

O
District of Columbia bar association's board of governors last week gave
ail but final approval to recommendations for changes in its rules de-
signed to guard against lawyers gaining unfair advantage in
moving between government service and private practice. Most
controversial proposal would require disqualification of law firm from
participating in case if one of its members is barred by conflict of in-

terest rules. However, proposed amendments provide for exceptions:
under proposal favored by board, ban on firm's representation would not
apply if disqualified lawyer is screened from participation in matter and
from sharing in fees. Ethics committee favors requiring firm to’ obtain
waiver of ban from agency that had employed disqualified lawyer
Waiver would be granted only on determination that it "would not be in-
consistent with the public interest After it gives proposals final review
at meeting on Feb. 6, board of governors will submit them—along with
ethics committee's recommendations—to D.C. Court of Appeals. Court
is expected to seek comment before it makes decision sometime in late

spring.

[}

Two former executives with Telemation Program Services, New York,
affiliated company of Time Inc., pleaded guilty to fraud charges
amounting to about $250,000. Robert Weisberg, Former TPS presi-
dent, and Henry Feinsteir, senior vice president. face possible five-year
prison sentences and $1,000 fines at sentencing scheduled Feb. 9.
Weisberg admitted diverting $150,000 to personal bank account in
Grand Cayman Island, and Feinstein admitted receiving $10,900 in con-
tract kickbacks. Men also admitted forming sham corporation, Mat-
terhorn Films. that received $S30,000 TPS contract.

O
Four FCC commissioners will be on road this week. Chairman
Charles D. Ferris and Commissioners Robert E, Lee and Joseph Fogarty,
who constitute telephone committee, along with Larry Darby, acting
chief of Common Carrier Bureau, will travel to St. Thomas, Virgin Islands,
on Tuesday for meeting with representatives of Puerto Rico and Virgin
Islands on telephone rates matters {*Closed Circuit," Jan. 1). Commis-
sioner Tyrore Brown on Monday will address Public Broadcasting Ser-
vice Annual Programing Conference, in New Orleans.

O
Henry Geller, assistant secretary of commerce and director of National
Telecommunications and Information Administration, will address Jan.
17 newsmaker luncheon of International Radio and Television Society in

New York.
O

Carl Ward, CBS-TV vice president, administration. and longtime head
of affiliate relations, took early retirement effective Dec. 31, 1978, but
will serve as consultant to network. Mr. Ward, 63, joined CBS in 1945,
He's living in Scottsdale. Ariz.
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(BROADCASTING, Dec. 18, 1979), he said,
““he would have said, ‘These guys are
going back to square one.’’ The same
member said he didn’t think it is possible
for the board to reach a consensus on
some of the issues—the license fee, for
example.

There are other items besides govern-
ment relations up for discussion in Hawaii
next week, chief among them approval of
the association’s fiscal 1979 budget. As ap-
proved by the executive committee last
week, it plots a $6.2 million income, with a
$60,060 excess over expenditures.

At the executive committee’s request,
salary raises for NAB officiais were kept
within the President’s 7% guideline.
Under the budget going before the board,
NAB President Vincent T. Wasilewski re-
ceives a $7,000 raise, to $112,000.

Another recommendation going before
the board is for the elimination of NAB
fall regional meetings. NAB officials say
the annual schedule of six meetings puts
too many top association staffers on the
road for too long in the fall. The recom-
mendation is to continue the single in-
terest meetings begun in recent years—the
license renewal and legal seminars, for ex-
ample—and to work more closely with the
annual conventions of state associations.

There is also expected to be a proposal
by Herbert Hobler, Nassau Broadcasting,
Princeton, N.J., chairman of NAB’s First
Amendment committee, that the associ-
ation sponsor a First Amendment Con-
gress in 1979.

NCTA says NAB’s
latest filing on
cable economics
missed the point

Schmidt admits that fewer viewers
mean less revenue, but claims study
done for broadcasters didn’t
establish that CATV is causing
drastic drops in audience levels

A Charles Rivers Associates study sub-
mitted to the FCC last month (Broap-
CASTING, Dec. 18, 1978) by the National
Association of Broadcasters may prove
that loss of broadcast audience leads to
loss of revenues, but that doesn’t prove
that cable hurts broadcasters, the National
Cable Television Association argued last
week in another filing for the FCC’s cable
economic inquiry.

Elaborating on the newest submission,
NCTA President Robert Schmidt cheer-
fully conceded the broadcasters’ point that
there is a cause-and-effect relationship be-
tween audience loss and broadcast
revenues. But NAB has never proved, he
said, that it’s cable which stimulates au-
dience ‘‘fractionalization” in the first place
(NAB made such an assertion in a study
submitted earlier, which in turn was dis-
puted at the time by NCTA). And since
there is no data to prove the broadcasters’
claims of potential audience loss to cable,

““it clearly points out that there isn’t that
kind of fractionalization,” he said.

He did say that there may be some mea-
surable audience loss from cable, but it is
at a minimum—not enough to hurt
broadcasters profits. And there is evi-
dence that cable could improve local
broadcasting, he continued, by improving
hard-to-receive UHF signals and, through
increased competition, by spurring broad-
casters to improve their local program
offerings. NCTA had no fresh evidence to
back these assertions, however, relying in-
stead on its previous filings in the inquiry.

® On other subjects, Mr. Schmidt
offered the opinion that 1979 ‘‘is going to
be one of the most critical years in com-
munications for decades’’ — what with the
FCC’s deregulatory initiatives, the House
Communications Subcommittee’s rewrite
of the Communications Act, the Senate
Communications Subcommittee’s an-
nounced Communications Act ‘‘renova-
tion’* and the World Administrative Radio
Conference.

When asked about House Communica-
tions Subcommittee Chairman Lionel Van
Deerlin’s (D-Calif.) expressed desire to
have the copyright law changed to increase
the cable industry’s copyright liability
(BROADCASTING, Jan. 1), Mr. Schmidt
argued there’s no need to alter the law.
There is a mechanism for changing cable’s
rates in the law itself, he said, which pro-
vides that any change in the FCC’s signal
carriage limitations triggers a review of ca-
ble's compulsory license.

NTIA endorses deregulation of radio

It wouldn’t go as far as NAB,
however, telling FCC that

it shouldn’t eliminate standards
on programing and commercials

The National Telecommunications and In-
formation Administration last week again
expressed its support of the concept of
deregulation of. radio. But, in a pleading re-
sponding to the National Association of
Broadcasters’ petition to the FCC seeking
a rulemaking aimed at such deregulation,
NTIA urged a cautious approach. It said
some deregulation can be accomplished
only by legislation.

NAB, which acted three days after a
speech by Commissioner Tyrone Brown
calling for deregulation of radio, urged the
commission to issue a rulemaking incor-
porating the commissioner’s ideas:

Repeal the standards the commission
uses in reviewing the commercial practices
and nonentertainment programing of AM
and FM stations, and eliminate formal
ascertainment requirements. NAB also
asked the commission to obtain comments
on the establishment of a fixed percentage
of “‘local public service programing”’
(BROADCASTING, Dec. 18, 1978).

NTIA noted that President Carter has
called for elimination of unnecessary
regulation. And it recalled that Henry

Geller, the assistant secretary of com-
merce who heads NTIA, in testifying last
fall on the Communications Act rewrite,
called for the removal of the public trustee
concept from radio regulation, at least in
major markets, and serious consideration
of its elimination in all markets, But
NTIA, while urging the commission to in-
stitute the rulemaking requested by NAB,
said, *‘Until Congress dictates otherwise,
the radio licensee remains a public trustee
... [and] the commission disserves the
licensee if it purports to relieve the station
of some obligation only to have the court,
upon review, hold the obligation is part of
the congressionally imposed public trustee
duty that an issue exists as to the
licensee’s performance of that obliga-
tion...”’

NTIA believes that elimination of ascer-
tainment requirements would be within
the commission’s discretion. ‘“‘This is an
agency policy tool to effectuate licensee’s
public trustee obligation.”” And the agency
could abandon it, NTIA believes.

But the other matters the NAB would
eliminate give NTIA pause. It said that as
long as broadcasters are public trustees the
commission cannot eliminate standards
for local and informational programing or
for commercial time.

The licensee will continue to be judged
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at renewal time ‘‘on the basis of com-
pliance with [the] basic bedrock policies of
local and informational programing,”
NTIA said, adding, **The commission has
a statutory duty to enforce them.” And,
NTIA asked, what would the commission,
or the courts, hold in a case in which a
broadcaster who had devoted 60% or 70%
of its time to commercial matter was facing
a petition to deny alleging that much com-
mercial time is inconsistent with the public
trustee notion?

NTIA said percentage guidelines for
local and informational programing could
be adopted on the basis of comments in
the rulemaking—perhaps 8% for local and
3% for informational, with the choice of
programs left to the broadcaster. As for
checking performance in that and the
commercial areas, NTIA suggested an In-
ternal Revenue Service type of spot check.

Although it points out what it says are
limits on the commission’s deregulatory
authority, NTIA said the commission can
go further than proposed by NAB. It said
the commission should examine all its
radio rules and policies with a view to
determining what burdens are unneces-
sary and not mandated by Congress. This
is the *“‘zero-based’’ regulatory approach
championed by Chairman Charles D. Fer-
ris, NTIA noted. It is also the approach the
chairman indicated, in 2 memorandum to
the staff last month, he intends to take.



Media

NTIA gets some
backing from
broadcasters for
its proposal on
program standards

Midwest TV, Post-Newsweek,
Spartan back idea for
objective criteria as
protection for incumbents

at license-renewal time

The National Telecommunications and In-
formation Administration has received the
support of three broadcast group owners
for its controversial proposal that the FCC
modify its license-renewal process, and in-
clude in it quantitative program standards.

Midwest Television Inc., Post-
Newsweek Stations Inc, and The Spartan
Radiocasting Co., which among them own
14 radio and television stations, endorsed
NTIA’s view that an incumbent licensee’s
record should be measured by objective
criteria for local and informational pro-
graming (BROADCASTING, Nov. 6, 1978)
and they urged acceptance of NTIA’s sug-
gestion that the commission institute an
inquiry aimed at establishing the standards
that would determine whether a record
warrants renewal of a television license.
The pleading said the commission should
consider issuing a similar inquiry for radio
but that it should keep in mind ‘‘the quite
different circumstances affecting radio™ —
the greater number of stations and for-
mats, as well as the difference in functions.

Issuance of the notice of inquiry is the
last of three steps the group owners ask
the commission to take as part of a pro-
gram ‘‘to encourage and reward service by
broadcasters in the public interest and to
serve the goals of both the First Amend-
ment and a meaningful comparative
renewal process.”

The first step would be to make clear
““the important differences™ in compara-
tive proceedings involving renewal appli-
cants and those in which only new appli-
cants are parties. The pleading said the
commission should endorse “‘long-stand-
ing policy that a renewal applicant with a
meritorious record™ and lacking a history
of a “‘pattern of abuse of license or of
serious dereliction will be granted
renewal.”’

Then, the pleading said, the commiis-
sion should establish a two-step procedure
in comparative renewal proceedings. If the
proceeding determines that an incumbent
warrants renewal-—on the basis that its
record is meritorious—that would end the
matter; the license would be renewed.
Otherwise, a full comparison of the in-
cumbent and challenger would be made.
(Again, this is similar to NTIA’s proposal.
However, NTIA said that if an incum-

bent’s record is not found to be
meritorious, the presumption should favor
the challenger.)

The pleading said those steps should be
taken promptly, without further proceed-
ings, by the issuance of a policy statement
applying both to television and radio.

NTIA offered its proposal against a
background of concern in government as
well as among broadcasters generated by
the U.S. Court of Appeals decision in the
WESH case {(BROADCASTING, Oct. 2, 1978).
In reversing the commission decision
renewing the license of wesH-Tv Daytona
Beach, Fla., and denying the competing
application of Central Florida Enterprises
Inc., the court was seen by some to have
pre-empted commission authority to es-
tablish comparative license renewal policy
and to have left multiple owners vulnera-

ble to competing challenges at renewal’

time. The commission had indicated it
would initiate a project aimed at revising
its renewal policy but has yet to get it
under way. It apparently is waiting for a
resolution of its petition to the appeals
court for rehearing of the wESH case.

The use of quantitative standards—
specifically, percentage guidelines—for
measuring programing performance in
news and local programing had been the
subject of an inquiry the commission
issued in 1971, at another time when there
was concern about new applicants
challenging incumbents at renewal timé.
The proposal was attacked by some broad-
cast industry representatives,- including
the National Association of Broadcasters,
on various grounds, including a possible
First Amendinent threat. But other broad-
casters, including those now supporting
NTIA's petition, favored it.

Two years ago, the commission, after it
had renewed WESH-TV’s license, rejected
the use of nonentertainment program per-
centages, calling them ‘‘a simplistic ap-
proach” to a complicated problem. And
the appeals court, in a decision issued
three months ago, affirmed the commis-
sion’s action , (BROADCASTING, Oct. 20,
1978).

The pleading supporting NTIA's pro-
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Traveling Van. House Communications
Subcommittee Chairman Lionel Vvan
Deerlin {D-Calit), accompanied by his
wife, made an overseas trip last week
with stops in Geneva, Cairo and
Jerusalem. Prior to his departure Dec.
30, he characterized himself as a
"hitchhiker" on a tour booked by the
House Armed Services Committee, and
said he planned to take the opportunity
to meet with officials at the International
Telecommunications Union headquar-
ters in Geneva who will be involved in
the World Administrative Radio Con-
ference next September. The Van
Deerlins also have a son, John, 31, living
in Cairo, teaching at the American Uni-
versity. The congressman said his way is
being paid by the House Commerce
Committee and that he is paying his
wife's. They are scheduled to return to
Washington Jan, 9.
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posal acknowledged that the power to
adopt quantitative standards could be
abused by the government. But, it added,
‘“it is the absence of firm rules governing
the comparative renewal process and
quantitative standards to provide fair and
objective guides where this is feasible that
opens the renewal process to the greatest
potential for arbitrariness and abuse.”

A new tune for
music licenses

ASCAP contract is explaine& to
stations in mailing by

all-industry committee; there’s

a choice between blanket and
per-program forms and new pact is
said to save $6-8 million

Broadcasters will find a lot of things
changed in the new musi¢ licenses that the
American Society of Composers, Authors
and Publishers is sending to all its radio
station licensees in the next few days.

The changes, developed in negotiations
between ASCAP and the All-Industry
Radio Music License Committee, are de-
scribed in some detail in_a letter sent by
the committee to its subscribers—about
2,200 siations—over the New Year’s holi-
day.

The committee and ASCAP agreed in
principle on the new contract last summer
(BROADCASTING, Aug. 21, 28, 1978).
Since then the agreement has been put
into writing and on Dec. 21 was approved
by the U.S. Southern District Court in
New York, settling the committee’s suit
for a court-determined music-license fee.

In the committee’s letter to its station
subscribers, Abiah A. Church of Storer
Broadcasting Co., the committee chair-
man, repeats his August estimate that the
new agreement will save the radio industry
at least $6.5 million by the time it éxpires,
Dec. 31, 1982. *“If radio growth-continues
at present levels,” he adds, ‘*savings of ap-
proximately $8 million will be achieved.”

Radio stations will receive two license
forms from ASCAP to choose between:
the blanket license, which virtually all sta-
tions have elected to use in the past, and a
per-program license, revised so that the
committee feels ‘‘stations may for the first
time find it advantageous™’ to use it.

In the blanket license, which conveys
the right to use as much or as little
ASCAP music as a station wishes, the
commercial rate remains the same as in
the old license: 1.725% of ‘‘net revenue
from sponsors after deduction.”” There is
also, as in the past, a sustaining fee based
on station rate card and revenue category.
The minimum fee has been increased to
$30 a month from $18.

Among the changes in the blanket
license, according to the committee, are
the following:

8 “‘Standard Deduction: In lieu of
itemizing deductions any station, regard-
less of its revenues, may, at its option, take
a standard deduction of 15% of adjusted



gross revenue [as defined in contract]. The
expired license provided a 5% optional
standard deduction and this was available
only to stations having revenues of less
than $500,000.° )

With this change, the committee letter
says, “‘it is estimated that 75% to 80% of
all radio stations will now find it advan-
tageous to utilize the liberalized optional
‘standard deduction,’ thus eliminating
ASCAP audits as to itemized deductions.”

8 “The [advertising agency] commis-
sion, up to 15%, may now be deducted in
full *off the top. Previously this deduction
had been reduced by ASCAP by the ratio
[that] itemized deductions bore to gross
revenues. In addition, the language has
been revised to make clear that commis-
sion paid to, or withheld by, a sponsor’s
house agency is deductible.

8 “‘Reporting of trade deals: In report-
ing to ASCAP, stations may now use the
same figures for trade deals as used for
FCC Form 324, and ASCAP has given up
its right to audit trade deals unless the
amount reported is less than 75% of the
amount reported to the FCC in 1976. Sta-
tions that have not already done so must,
on or before Jan. 31, 1979, file with
ASCAP a copy of Schedule 1 of FCC Form
324 for the year 1976 in order to be eligible
to report on this revised basis.”

This provision, the committee felt,
represents a change ‘‘that is expected to
reduce audit disputes.’

B For stations that itemize deductions,
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‘‘a deduction is now available for the cost
of audio news services, as well as for news
ticker services.”

® Among other changes in reporting
and accounting to ASCAP, the estimated
monthly fees “‘will be one-twelfth of the
amount shown on the annual report to
ASCAP plus 8% instead of plus 6% under
the expired license.”

In the per-program license, presented as
‘““an experimental agreement,” a variety of
changes have been made, including a
reduction—to 5.175% from 8%—in the
rate for programs containing feature uses
of ASCAP music.

The commiitee’s letter advises stations
that *“if your format is any one of the
following, the per-program license may be
beneficial to you and we recommend that
you carefully review it:

*“1. Stations having a split format con-
sisting of all talk or all news for most of
the broadcast day and musical programs in
nonprime hours. Examples of this kind of
format would be a station which programs
all talk/news from 6 a.m. to midnight and
music from midnight to 6 a.m., or which
programs all talk or news during weekdays
and music on Saturday and Sunday.

*¢2. Crlassical music- stations which
broadcast primarily public-domain music
and keep accurate records of music used.

‘3. Stations which have a few in-
terspersed hours of music during the
week.’

Broadcasters who think they may decide
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to choose the per-program license were ad-
vised to ““keep a record of music uses from
Jan. 1, 1979, on so that you will be in a
position to supply the reports as to music
used to ASCAP”

The new blinket license extends from
Jan. 1, 1978, through Dec. 31, 1982, and
is retroactive to March 1, 1977, when thé
old license expired. The per-program
license runs from Jan. 1, 1979, through
Dec. 31, 1982.

The all-industry committee that negoti-
ated the new ASCAP contract is currently
negotiating with Broadcast Music Inc. on a
new BMI contract. The old one expired
Dec. 31, 1977, but has been continued in
force—subject to cancellation by either
side on three months’ notice—while
negotiations continue.

Members of the committee in addition
to Chairman Church are George W.
Armstrong, Storz Broadcasting Corp.,
Omabha; Kenneth R. Frank!, RKO Gener-
al, New York; Rbbert E. Henley, WGN of
California Inc., Sacramento, Calif.; Robert
R. Hilker, Suburban Radio Group, Bel-
mont, N.C.; J. Allen Jensen, KiD Broad-
casting Corp., [daho Falls, Idaho; Richard
C. Percival, retired Cowles Communica-
tions executive; Elliott M. Sanger, retired
chairman of wQXR-aM-FM New York;
Lester M. Smith, Kaye-Smith Radio
group, Bellevue, Wash.; James A. Stabile,
Metromedia, New York; and Donald A.

Thurston, Berkshire Broadcasting Co.,
North Adams, Mass.
Emanuel Dannett and Bernard

Buckholz of the New York law firm of
Graubard Moskovitz McGoldrick Dannett
& Horowitz are counsel to the committee.

INTV gathers in D.C.
early next month

Quelio, Bortz and Van Deerlin

lead list of Washington speakers;
others include Paramount's Frank,
General Foods’ Braun, SFM's Moger

The Association of Independent. Televi-
sion Stations will hold its sixth annual con-
vention Feb. 4-7 in Washington. Thenie of
the meeting: *“The Independent Station in
an Era of Change.”’

Among the topics to be explored, ac-
cording to Herman Land, INTV president,
are children’s television, superstations,
the Communications Act rewrite and pro-
graming.

Those scheduled to address the conven-
tion include FCC Commissioner James H.
Quello; Paul Bortz, deputy assistant secre-
tary of the National Telecommunications
and Information Administration; Repre-
sentative Lionel Van Deerlin (D-Calif.),
chairman of the House Communications
Subcommiittee; David Braun, director of
media services, General Foods; Richard
Frank, president, Paramount Television;
Stan Moger, executive vice presiaent,
SFM Media Service Corp; Jonathan Blake.
of Covington & Burling, a Washington law
firm, and Thomas Krattenmaker, co-direc-
tor of the FCC’s network inquiry staff.



ChangingzHands

The beginning and the end .of station transfers:
from proposal by principals to approval by FCC

Proposed

® Kipo(aM) and CP for KNFR-FM Boise,
Idaho: Sold by Kipo Broadcasters Inc. to
Sundance Broadcasting Inc. for $715,000
plus $100,000 for agreement not to com-
pete. Seller is owned (100%) by Dale G.
Moore, who also is chairman and 91.8%
owner of Western Broadcasting (KCAP-AM-
FM Helena and KGvo(aM) Missoula, both
Montana; KMvT(Tv) Twin Falls and
KSELIAMI-KRBU[FMI Pocatello, both Idaho;
half of wAPA-Tv San Juan, BR.) Buyer is
owned (100%) by David E. Reese, director
of banks in Prescott, Ariz., and Colum-
bus, Ohio; he has no other broadcast in-
terests. Kipo is on 630 khz with 5 kw full
time. KNFR-FM authorized for 104.3 mhz
with 50 kw and antenna 1,800 feet above
average terrain.

® WcLl-aM-FM Corning, N.Y.: Sold by
WcLI Inc, to King Communications Inc.
for $550,000. Seller is owned by Gordon
M. Jenkins and George P Droelle (27%
each) and seven others, none of whom has
other broadcast interests. Buyer is owned
principally by John T. King and his wife,

Helen, of Wellesley, Mass., suppliers of

creative sérvices for broadcasting.
WcCLI(AM) is on 1450 khz with 1 kw day
and 250 night. WCLI-FM is on 106.1 mhz
with 22 kw and antenna 540 feet above
average terrain. Broker: Keith W. Horton
Co.

® Other stations sales announced last
week included: KWRL(AM) Sparks, Nev.;
WELX(AM) Xenia, Ohio; WSIW(AM)
Woodruff, S.C., and KCLT(AM) Lockhart,
Tex. (see **For the Record,” page 47).

Approved
8 WACQ(AM)-WTTK(FM) Boston: Sold by
Plough Broadcasting Co. to GCC Com-
munications for $3.3 million plus
$250,000 for agreement not to compete.
Seller, subsidiary of publicly traded Plough
Inc., pharmaceutical company, owns
WPLO(AM)-WVEE(FM) Atlanta, WCAO(AM)-
wXYv(FM) Baltimore, wIID(AM)-WIEZ(FM)
Chicago, WMPS(AM)-WHRK(FM) Memphis
and, in Florida, wsUN(AM) St. Petersburg
and WQXM(FM) Clearwater. Buyer is
licensee of wiFi(FM) Philadelphia and
WEFM(FM) Chicago. It is owned by Alex-
ander M. Tanger (25%) and General
Cinema Corp. (75%). WacqQ is on 1150
khz with 5§ kw full time and WTTK is on
100.7 mhz with 50 kw and antenna 500
feet dbove average terrain.

® WALL-AM-FM Middletown, N.Y.: Sold
by Castle Communications to Sillerman-
Morrow Broadcast Group for $1,875,000.
Seller, which is owned by James E
0’Grady and 15 others, owns WHPN(AM)-
wHvs(FM) Hyde Park, N.Y. Buyer is owned
by Robert Sillerman, son of Mickey Siller-
man who was founder of Keystone Broad-

casting System and television programing
and sales pioneer, and Bruce (Cousin
Brucie) Morrow, broadcast personality.
WALL is on 1430 khz with 1 kw daytime
and 250 w night. WALL-FM is on 92.7 mhz
with 3 kw and antenna 190 feet above
average terrain.

® KXRB(AM)-KIOv(FM) Sioux Falls, S.D.:
KxRrB-KIOv Radio Inc., licensee, sold by
John L. Breece to Southern Minnesota
Broadcasting Co. for $760,000, plus
$50,000 covenant not to compete. Seller
has no other broadcast interests. Buyer is
owned by G. David Gentling, 80% owner
of KTYD-AM-FM Santa Barbara, Calif. KXRB
is 10 kw daytimer on 1000 khz. Ki0v is on
104.7 mhz with 100 kw and antenna 740
feet above average terrain.

® Qther station sales approved last week
included: KYDE(AM) Pine Bluff, Ark.;
KVRE-AM-FM Santa Rosa, Calif.; KSTR(AM)
Grand Junction, Colo.; WQRC(FM)
Barnstable, Mass.; wcCIs-FM Falmouth,
Mass.; WNBY-AM-FM Newbury, Mich.;
WDSK(AM)-WDLT(FM) Cleveland, Miss.;
WMVB-AM-FM Millvale, N.J., and
KAPS{AM) Mt. Vernon, Wash. (see *‘For
the Record,” page 47).

Omega again makes
its case for
Orlando facility

Firm tells FCC it's ready to put
dark, bankrupt UHF back on air,
urges commission to turn aside
CBN and Turner efforts to acquire

Omega Communications Inc., which has
been trying for some time to buy wSwWB-Tv
Orlando, Fla. (BROADCASTING, Nov. 13,
1977), has appealed to the FCC to approve
the purchase.

Responding to petitions from Turner
Communications and the Christian Broad-
casting Network, both of which have also
been trying to acquire wswB-Tv, Omega
said a receiver in bankruptcy is ready to
sell the station’s assets, and subject to
commission approval, assign the license to
Omega.

Turner and CBN had asked the commis-
sion to defer approval until various court
and other appeals are cleared up in Florida.
Omega claims that neither Turner nor
CBN is a qualified party of interest by FCC
standards (they press only ‘‘private in-
terests,”” Omega said). Omega also said
that it is ready to return the station to
operation. The station has been off the air
since 1976.

Omega said in 1977 a Florida court or-
dered the receiver, Edward F Starr (who

-~

Wausau, WI

Horizons of Wisconsin
has completed the sale of the assets of

WAOW-TV WKOW-TV WXOW-TV
Madison, WI

to

Liberty Communications, Inc.
of Eugene, Oregon

The undersigned initiated this transaction
and represented the seller in the negotiations.

" Nou. 30, 1978

La Crosse, WI

\_

TIED TEIEPBUIRR
C@M Cincinnati, Ohio
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came into the case when former owners of
the station went bankrupt), to sell the sta-
tion to Omega. Since then, Omega said,
Turner and CBN have tried to upset the
ruling, but have failed, and now the station
should go to Omega.

Turner, in an earlier petition, claimed
that control of Omega had been secured
through various agreements by Meredith
Corp., a company that had unsuccessfully
bid to buy wSwB-Tv before. Omega said
the option of Meredith to acquire control
of Omega four-and-a-half to six years after
the station is returned to operation is sub-
ject to commission approval. Meanwhile
Omega principals, who include Lawrence
H. (Bud) Rogers 11, former president of
Taft Broadcasting Co., intend to operate
channel 35 WSWB-Tv.

In another petition filed by the receiver,
Mr. Starr, the commission is asked not to
delay further its approval for assignment
of the license to Omega. Turner and CBN
have been unsuccessful in their attempts
to get reversal or reconsideration in the
WSWB-TV case, he said. The receiver is now
prepared to proceed with the execution of
the court’s directive following commission
consent to the assignment application, Mr.
Starr said.

[rms SLE RS e e LS ]
Anglo-American talkfest
organized by Aspen

A veritable who’s who of broadcast
statesmanship has been invited to a Brit-
ish-American Conference on Issues of
Governance in Public Broadcasting, a Feb,
15-17 meeting sponsored by the Aspen In-
stitute’s Program on Communications and
Society at its conference center near Wash-
ington.

According to Program Director Michael
Rice, the conference at Wye, an estate in
Easton, Md., will take up *‘the fundamen-
tal questions of accountability and inde-
pendence being raised in both the U.S.
and the U.K. in regard to public service
broadcasting organizations which depend
at least in part on the decisions of govern-

ment for their authority and financial sup-
port.” .

Among those who have already agreed
to attend the three-day meeting are Repre-
sentative Lionel Van Deerlin (D-Calif.),
chairman of the House Communications
Subcommittee; lan Trethowan, director-
general of the BBC, and Robben Fleming,
the new president of the Corporation for
Public Broadcasting.

And the list of invitees include: Provost
Lord Annan, who headed a commission
that two years ago completed a study on
broadcasting in . Britain; Mark Bonham
Carter, a member of the board of gover-
nors of the BBC; Charles Ferris, chairman
of the FCC; Henry Geller, head of the Na-
tional Telecommunications and Informa-
tion Administration; Frank Gillard of the
BBC; Lucius Gregg of CPB; Hartford
Gunn, vice chairman of the Public Broad-
casting Service; Senator Ernest E Hollings
(D-8.C.), chairman of the Senate Com-
munications Subcommittee; John Jay
Iselin, presiderit of WNET(Tv) New York;
David Ives, president of wGBH-Tv Boston,
James Loper, president of KCET(Tv) Los
Angeles; Shelia Mahony, executive direc-
tor of the Carnegie Commission on the
Future of Public Broadcasting; Frank
Mankiewicz, president of National Public
Radio; Mary Jo Manning, counsel to the
Senate Communications Subcommitiee;
Dr. William McGill, president of Colum-
bia University and chairman of the Car-
negie Commission on the Future of Public
Broadcasting; Colin ShHaw, director of
television for Great Britain’s Independent
Broadcasting Authority; Harry M. (Chip)
Shooshan, counsel to the House Com-
munications Subcommittee; Anthony
Smith, a British author and television crit-
ic; Frank Stanton, the former vice chair-
man of CBS Inc., and Merlyn Rees, Brit-
ish home secretary.

Bad press for WETA-TV

The Washington Journalism Review's
Jan. 8 issue will carry an article (**WETA:
Behind Closed Doors,”” by John 8. Fried-

From out of the West, Combined Communications Corp., Phoenix-based licensee of
several affiliates of ABC's (elevision and radio networks, presented a bronze statue by
sCulpter-painter Harry Jackson to ABC "to commemorate your long years of dedication to
out mutual achievements.” On hand for ceremonies at ABC's New York headquarters were
(i to 1): Alvin G. Flanagan, president, broadcast division, Combined Communications;
Leonard H. Goldenson, chairman of the board of ABC Inc., and Elton H. Rule, president,
ABC Inc. The statue was commissioned to honor ABC's 25th anniversary year.
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man) alleging various instances of fiscal
and programing mismanagement at that
Washington noncommercial TV station,
and assigning most of the responsibility
for it to Ward Chamberlin, the station’s
president. The latter, contacted for com-
ment after BROADCASTING received ad-
vance proofs of the WJR article, would ad-
mit to the accuracy of only one charge
therein: that WETA-Tv had indeed received
$5,400 a year from the Central In-
telligence Agency for rental of its tower for
a two-way radio operation.

The article dlleges that WETA-TvV overs-
tated its nonfederal revenues by as much
as $500,000 a year—a factor that affects
the amount given the station on a match-
ing basis by the federal government. That
question is now the subject of a special
audit. Mr. Chamberlin said that another
charge in the article—that the station
regularly inflates salaries in its budget—
was ‘‘absolutely incorrect.”’

it’s strictly business
at this year’s NRB

Annual Washington gathering
will avoid controversies

of 1978 convention; speakers
include Van Deerlin, Schuller

More than 2,000 delegates are expected in
Washington when the National Religious
Broadcasters will ““Declare His Glory™ at
the association’s 36th annual convention
Jan. 21-24 at the Washington Hilton hotel.
According to the NRB, 135 exhibitors
have signed up to show their products at
the four-day meeting—up considerably
from the 83 who appeared at last year’s
show,

In an apparent attempt to avoid some of
the controversy that surrounded last year’s
convention when demonstrators protested
the appearance of anti-gay-rights leader
Anita Bryant and then recently converted
publisher of Hustler magazine, Larry
Flynt, and drew the press corp’s attention,
the NRB this year has invited speakers
well-known to broadcasters and religious
groups but few major celebrities.

Among the notables who have been in-
vited are Representative Lionel Van
Deerlin (D-Calif}, chairman of the House
Communications Subcommittee that is
rewriting the Communications Act of
1934, as well as Senator Wendell Ford {D-
Ky), a member of the Senate’s Com-
munications Subcommittee. Senator Har-
rison H. Schmitt (R-N.M), another mem-
ber of that subcommittee, has also been
invited to attend a special Monday morn-
ing panel on the rewrite.

Singer B. J. Thomas will provide the en-
tertainment for a Tuesday evening session.
The principal speaker for the Sunday eve-
ning opening session will be Bishop Festo
Kivengere, a refugee from Uganda. Col-
onel James Irwin, the former astronaut,
will speak at Tuesday’s congressional
breakfast—which often attracts sizable
numbers from Capitol Hill. Dr. Robert



Captatory
\X/ins Again!

The November ARB and NSI reports for the highly competitive New York City
market proves WNEW-TV's “Captain Inventory™* ratings lead over the
competitions’ cat and mouse game, 4:30-5pm, Monday-Friday.** Captain
Inventory wins in the fight against the evil of low ratings.

Call today for more details. Your next rating sweep will show the difference.

Taft, H-B Program Sales

One East 57th Street, 9th Floor, New York, NY 10022 (212} 838-1225

**Source: NSI November, 1978: New York, WNEW-TV, 4:30-5pm, *On-Air title is "'Hanna-Barbera World of Super Adventure.”
ARB November, 1978: New York, WNEW-TV, 4:30-5pm. .
Audience estimates subject to qualifications set forth by Indicated service. ©1979 Hanna-Barbera Productions, A Tait Broadcasting Company



Week's

worth of earnings reports from

Current and change

Company PeriodiEnded Revenues Cn:nge lncNZr:rw Ch:;we
ACLON. .. ..veivrnrerrarisatiasasiinaanns 9 mo. 8/30 78,309,000 +140.1 3,140,000 +26
Burnup & Sims InC.........oc0viiinanes 6 mo. 10/31 67,422,200 +64.9 1.092.200 -10.1
(X3 (53 s0000080000008000600000 00000000 9 mo. 9/30 2,302.996.000 +16.3 141,583,000 +78
General Instrument Corp............... 39 wks. 11/26 397.182.000 +5.0 25,045,000 +324
Kansas State Network Inc............. Year 8/31 17.396,000 +10.7 1,910,000 +6.2
MCI Communications Corp............. 6 mo. 9/30 43,166,000 +21.2 2,256,000 +200
Metro-Goldwyn-Mayer In¢.............. Year B/31 401,406,000 +37.0 48,341,000 +48.7
Rockwell international Corp............ Year 9/30 5,668.800,000 1.3 176,600,000 +22.6
Rust Craft Greeting Cards Inc........ 9 mo. 11/26 81,137,000 +158 3,228,000 +452
Sony Corpa....ooviiriiiiiiriiiniinnnns Year 10/31 2,770,000,000 +5.7 132.700.000 =250
$larr Broadcasting Group Inc.......... 3 mo. 9/30 9,484,060 +10.2 630.211 +61.1
Technical Operations InC.....,......... Year 9/30 92.017,000 +3 949,000 +47.1
Tete-Communications InC.............. 9 mo. 9/20 46.139.000 +18.8 4,283,000 +138.1
Westinghouse. .............ceverraunss 8 mo. 9/30 4.880,564,000 +90 168,338,000 -11.28
Wrather Corp.....oovvivarienrararsans 9 mo, 9/30 32,664.000 +30.7 1,561,000 -150

Year earlier

Per Net Per
Share Ravenues Income Share
1.30 32,615,000 3.061,000 1.13
13 41,642,200 1.214,200 .15
5.11 1.979,150.000 131.642,000 4.68
KAR 378,190,000 18,912,000 2386
1.10 15,720,000 1,799,000 105
10 35,609,000 1.880,000 08
339 293,011,000 33,188,000 224
5.02 5,744,200,000 144,100,000 4.18
1.44 70.188,000 2,292,000 1.00
62 2.620,000,000 179,200,000 83
41 8.603.074 391,998 26
A 91,724,000 384,000 .29
32 38,842,000 1,798,000 .04
1.94 4,474,780,000 189,737,000 218
68 24,992,000 1,836,000 81

1 Net income and net income per share reflect pre-merger costs (with Ziff Corp.) thal amounted to $984.000 or $.42 per share (n 1978 and $356.000 of S.15 per Share in 1977.

Schuller, whose Hour of Power is one of
the larger circulated religious television
programs, will speak at a Monday night
gathering.

Among other highlights of the conven-
tion are: a Monday afternoon session of
the FCC presided over by Washington at-
torney, John C. Midlen Jr., and offering
appearances by the commission’s various
bureau -chiefs; a Tuesday FCC luncheon
featuring a number of the commissioners;
a Tuesday afternoon report on *‘Christian
Television in Western Europe,” and a
special Wednesday discussion on the eco-
nomics of Christian broadcasting.

Media Briefs

Warner sells out. Warner Communica-
tions Inc., New York, reports it has re-
ceived total of $8.2 million from sales of
its stock ownership in National Kinney
Corp., New York and repayment of all in-
debtedness due to WCI from NKC
through September 1978. General
partners of purchasing group are Andrew
J. Frankel, board chairman of NKC; Mor-
ton Sweig, vice chairman of NKC, and
Paul Milstein, formerly president of NKC.
Predecessor firm, Kinney Services,
bought Warner Bros.-Seven Arts in 1969,

Radio board reshuffling. Peter A. Lund,
vice president, CBS-Owned AM Stations,
has been appointed to National Associ-
ation of Broadcasters radio board, replac-
ing Sherri! Taylor, who has been named
vice president-development CBS Radio
Division. Mutual Broadcasting’s seat on
same board is temporarily vacant, follow-
ing resignation of C. Edward Little as
Mutua! president.

Forewarned is forearmed. National Asso-
ciation of Broadcasters is supporting peti-
tion filed by Washington law firm asking
FCC 1o initiate rulemaking that would re-
quire commission to notify station before
decision is made on whether hearing will
be held regarding its license. NAB said
licensee should have opportunity to pro-
vide information regarding mitigating fac-
tors of which commission may not be

aware. Rule is needed **so that time, effort
and resources—both of the government
and of private parties—will not be
needlessly expended on hearings which
would serve no useful purpose,” NAB
said. Petition it supports was filed by Fly,
Shuebruk, Blume, Gaguine, Boros &
Schulkind.

New quarters. Custom Audience Consul-
tants Inc. is operating from new base at
9420 Annapolis Road, Lanham, Md.,
20801; (301)459-2686. Consulting/re-
search firm had been located in Washing-
ton.

Book of the best. Broadcasters Promotion
Association is making available copies of
National Association of Educational
Broadcasters Graphics and Design Awards
book. Seventy-two page book features ex-
amples of best artwork done by public sta-
tions in various categories: ads, brochures,
teaching guides, posters, program guides,
letterheads, promotions, graphics, set de-
sign, film and video. Price is $3 and may
be ordered from Pat Evans, BPA adminis-
tlr_lz_léiaria secretary, Box 5102, Lancaster, Pa.

CBS Radio stays at WTOP

WTOP(AM) Washington and CBS Radio, its
longtime network, have settled their
differences and a new affiliation agreement
between them went into effect Jan. 1.
WTOP will carry CBS network news broad-
casts on the hour and selected CBS news
and information features at other times. It
will also continue the partial affiliation it
signed late last year with Mutual, and car-
ry Mutual news on the haif-hour, plus
selected other Mutual programs.

The differences between the station and
CBS centered on station compensation.
The station, which claimed it hadn’t had a
rate increase from the network in 17 years,
said it has been offered one but not
enough, while the network claimed that
WTOP may not have had a basic rate in-
crease but that its income from the net-
work had gone up nevertheless (BROAD-
CASTING, Nov. 6, 1976).

The differences apparently were settled
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by compromise. Sam Cook Digges, presi-

dent of CBS Radio, said ‘“we reached [a
settlement] between the two positions—
and I'm very happy about it.’

T e Vi WY T e o T T
How to handle those
avid letter writers?

FCC is trying to figure out
a way to answer the volume
of mail it receives on both
real and imagined issues

What does an agency do when it receives
millions or even merely thousands of
pieces of mail on a subject, usually emo-
tion-charged? Besides throwing up its
hands, institutionally speaking?

The FCC is trying to figure out a way to
answer it all.

In his days as a top aide on both the
Senate and House sides of Capitol Hill,
Chairman Charles D. Ferris learned the
wisdom and virtue of answering mail. He
feels anyone writing the government
deserves a response.

Of course, few members of the Senate
or House receive the volume the commis-
sion has been getting.

It has received more than 8 million
pieces in the past four years opposing a
petition that was, in fact, never filed—one
to ban religious broadcasting. The petition
that was filed—and denied, in August
1975 —sought an inquiry into the practices
of noncommercial stations and a freeze on
licenses for new noncommercial outlets
pending the inquiry’s outcome.

Some of the mail is answered by a form
letter. But most of it—and it’s flowing at
the rate of up to 5,000 letters daily—is
simply carted off to a nearby dump by the
truckload.

Now the commission is concerned
about the mail barrage touched off by
Chairman Ferris’ speech in July saying the
commission would read very narrowly the
Supreme Court decision in the wWBAI case
affirming the commission’s decision to
move against indecent broadcasting. More
than 14,000 postcards distributed by an
organization called Citizens for Decency,



in Cleveland, Ohio, have been received
‘*demanding’’ that the commission *‘keep
vulgarity off the public airwave—and out
of our homes.”” The organization is under-
stood to have distributed 350,000 cards for
signing and mailing.

Chairman Ferris has asked the execu-
tive director’s office to look into means for
responding to such mailings. And R.
Donald Lichtwardt, the executive director,
said his staff is ‘“‘working up cost esti-
mates, and looking into how best to do it.”’

The staff had better hurry. The commis-
sion now is receiving letters at the rate of
‘“‘a couple hundred a week,” according to
Mr. Lichtwardt, opposing proposals by gay
activists that gays be contacted by broad-
casters in their ascertainment surveys.

Books

“ The Fairness Doctrine and the Media,”
by Steven J Simmons. University of
California Press, Berkeley, Los Angeles,
London. 285 pp. $14.95.

Steven J. Simmons is employed these days
as a member of the White House domestic
policy staff, where he spends some of his
time on communications maiters. Before
joining the government, he was an assis-
tant professor of law at the University of
California at Irvine, where he spent much
of his time studying the FCC’s fairness
doctrine and writing law review articles
about it. The book is a collection of those
pieces, plus new material, and it adds up to
a sharp indictment of the doctrine and the
manner—somewhat haphazard, as Mr.
Simmons sees it—that it has been admin-
istered over the years.

His bottom line is that it is an *‘unfair-
ness doctrine” one that is unfair to the
public, because it fails to'produce the addi-
tional coverage of public issues it prom-
ises; to broadcasters, in interfering with
their editorial judgments; to groups seek-
ing access to the media, because they may
be denied an opportunity to respond to an
editorial, and to the FCC itself, because
the commission’s gingerly manner of en-
forcing the doctrine has subjected it “‘to
legitimate and severe criticism for failing
to increase diverse public issues coverage
over the nation’s airwaves.

Mr. Simmons’s proposed remedy: in-
crease the number of electronic com-
munications outlets, including cable
television, available to the American peo-
ple. But that is long term. For the near
term, he would simply drop the require-
ment that broadcasters balance controver-
sial issue programing, except in the case of
station editorials, and enforce the require-
ment that broadcasters seek out and air
controversial programing only in terms of
minimum percentages of time for public
issue broadcasts and programing to meet
ascertained community needs. (*‘The
commission must get tough in enforcing
the ascertainment obligations it has im-
posed on broadcast licensees.’”)

The book contains a forward by Newton
N. Minow, former FCC chairman who is

now chairman of the Public Broadcasting
Service.

“The Radio Format Conundrum,” by Edd
Routt James B. McGrath and Fredric A.
Weiss. Hastings House, New York. 314 pp.
$16.95 (hardback), $8.95 (paperback).

The authors describe the many basic radio
formats and their sub-categories, and
detail them with case studies, sample
scripts and charts.

Designed for both the student and pro-
fessional broadcasters, the book examines
the broad categories of music, the
mechanics of constructing various formats
and the practical considerations (technical,
financial, etc.) needed when deciding on a
particular format,

Also provided is a concise history and
evolution of each of the formats covered
along with a glossary and bibliography.

‘American Entertainment” by Joseph and
June Bundy Csida. Watson-Guptill
Publications, a division of Billboard
Publications, New York. 448 pp. with
more than 1,000 photo reproductions.
$30.

The authors document the assertion that
there is no business like show business, To
do so, they have riffled back the pages of
entertainment history to its American
beginnings in 1700. Much of it relies on
reproductions of stories and pictures,
seasoned with vignettes, from Billboard
magazine since 1894,

The book has six sections. Part one
deals with the 1700-1893 period of show
business—wagon shows, magic lantern
presentations, show boats, Edison’s
phonograph, etc.

Parts two through five are concerned
with lesser sized slices of time, from 1894
to the present. Here the development and
personalities of radio and television are in-
terlarded.

Part six, ““There Was Always Music,”
covers music throughout America's histo-
ry and touches on practically all media.

The authors spent much of their careers
with Billboard.

“TV Movuies, 1979-80 revised edition.”
Edited by Leonard Maltin, with associate
editors Mike Clark, John Cocchi, Alice
Tilusty Maltin and Alvin H. Marill,
Signet/New American Library, New York,
paperback, 801 pp., $2.95.

From ‘‘Aaron Loves Angela” to “‘Zulu”
with more than 12,000 other entries in be-
tween, this is, the editors say, a guide of
““what not to miss and what to miss.”

With ratings ranging from **** to
BOMB, Mr. Maltin’s updated version
(from 1969 and 1974 editions) covers
what’s been on and what’s likely to be
played—both on conventional and cable
TV.

Each listing contains the director, a plot
summary, the release year, the country of
production, cast, color or black and white
and original running time. Key songs from
musicals also are pointed out, as well as
early appearances and debuts of major
stars.
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Hrograming

CBS wins big one,
lands solidly

in second place

in ratings race

It outscores ABC by nearly
three points in Christmas week
with schedule of original shows
while other two use reruns

CBS-TV went after the skimpy post-
Christmas viewing audience by pouring on
original programing during the prime-time
week of Dec. 25-31, coming away with its
second highest viewing average of the year
and a ratings victory over both ABC-TV
and NBC-TV. ]

CBS finished the week with a 19.9 rating
average o ABC’s 17.1 and NBC’s 14.2.
That margin over NBC ended any argu-
ment over which network was in second
place (BROADCASTING, Jan. 1), as season-
to-date averages went to 20.2 for ABC,
18.2 for CBS and 17.8 for NBC.

According to ABC’s figures, CBS took
its victory for Dec. 25-31 by filling just
18% of its schedule with reruns, compared
to ABC’s 75% and NBC’s 55%. Reruns of
Laverne and Shirley, Three’s Company,
Happy Days, Mork and Mindy, Love Boat,
What’s Happening and M*A *S*H all were
in the top 10 however, as were CBS’s one-
hour run-over of its Sunday afternoon Na-
tional Football League playoff game and
its original installments of 60 Minutes and
One Day at a Time.

CBS won Monday, Wednesday and Sun-
day nights, all by huge margins. The net-
work’s three-hour presentation of Les
Miserables on Wednesday scored a 38
share for the night, making it the 11th
most-watched show of the week. ABC
reruns that night of Eight is Enough and
Charlie’s Angels still maintained 35 and
34 shares, respectively, but an ABC News
special, The Politics of Torture, pulled a 17
share, 59th out of a total 62 programs aired
during the week.

Below Torture was the canceled ABC
series, Hardy Boys Mysteries, and a one-
shot ABC pilot, aired Monday at 8-9 p.m.,
Fast Lane Blues, ABC also tried another
pilot on Thursday: Almost Heaven. It came
in with a 33 share, inheriting a hefty lead-
in audience from Mork and Mindy, What'’s
Happening and Barney Miller.

Talking to itself: PBS

The Public Broadcasting Service is holding
its PBS Professional Conferences in New
Orleans this week, bringing together more
than 500 representatives from the pro-
graming, development and public infor-
mation areas of the public television
world. The six-day meeting, which began
yesterday (Jan. 7) at the Fairmont hotel in
downtown New Orleans and will continue










through Friday, offers three separate but
often overlapping agendas aimed at
strengthening means of communication
within the system.

Major speeches will be delivered by
FCC Commissioner Tyrone Brown (on
Monday at lunch) and by PBS President
Lawrence K. Grossman (at the Wednesday
luncheon). Other notables appearing at
the conference are Sheila Mahony, execu-
tive director of the Carnegie Commission
on the Future of Public Broadcasting; Jim
Lehrer and Robert MacNeil, co-anchors
of PBS’s nightly MacNeil/Lehrer Report,
and Dick Cavett, who will tape two of his
nightly programs while in New Orleans.

On Wednesday afternoon there will be
previews of programs PBS will run during
its “Festival ‘79" fund-raising week in
March.

Other highlights include a discussion
this morning {Jan. 8) on the public televi-
sion Station Program Cooperative and an
afternoon review by the PBS staff on the
public network’s programing process. On
Wednesday morning the staff will take a
fook at the future of programing at PBS,
and that afternoon there will be a *‘Na-
tional Update’’ session examining the po-
litical and economic prospects for the non-
commercial network.

Thursday’s luncheon will feature an ad-
dress by Dr. William Mindak, a professor
with the Graduate School of Business,
Tulane University, New Orleans.

New firm to measure
audience opinion on
incidence of sex and
violence on TV shows

Sex and violence on television have been a
stated concern of advertisers, and now a
research firm has developed a method de-
signed to determine the percentage of the
viewing public that finds specific prime-
time programs excessive in those two
areas.

Roger Seasonwein, president of Season-
wein Associates, New Rochelle, N.Y., calls
this project Seasonwein SV/TV, and has
already tested the methodology and com-
pleted a first report based on a polling of
viewers in October. The report was made
at the behest of Henry Hayes, director of
media planning for Pepsi-Cola.

Mr. Seasonwein said he plans three mea-
surement sweeps a year—one in October
for new and continuing shows, a second in
February and a third in April. Telephone
interviews will be conducted for each
sweep among 7,500 viewers, consisting of
three matched samples of 2,500 each. Mr.
Seasonwein said that for each of 60-odd
prime-time shows there will be a mini-
mum of 200 interviews.

Respondents will be asked if they have
viewed any part of a specified prime-time

Program Briefs

Sports festival to NBC. NBC Sports ac-
quired TV rights to second annual Na-
tional Sports Festival, pre-Olympic meet
this summer sponsored by U.S. Olympic
Committee. Event takes place in Colorado
Springs July 27-Aug. 1, featuring 30
events. NBC plans six hours of coverage,
with some prime-time scheduling being
considered.

No loss. HUT (homes using television)
levels have remained consistent with no
changes beyond one point in 10 major
dayparts. That claim of new season HUT
stability came from Arbitron Television
and was contained in October 1977 and
October 1978 comparison of its 33 mea-
sured markets. Prime time stayed the
same at 61 averages.

From soaps. American International
Television has signed waBC-TV New York
for first three of its planned monthly
series, Daytime Star. Barter hour has John
Gabriel from Ryan’s Hope as host, will
feature seven to nine soap stars per show
as well as ‘‘super celebrity guest.”
Maramay Productions is handling.

Senior syndication. More than 100 sta-
tions, inciuding 28 of top-30 markets are
said to be on board for next Sunday’s (Jan.
13) Senior Bowl. Previously network fare,
bowl is being distributed by Syndicast Ser-
vices in association with Hughes Televi-
sion Network, with Anheuser Busch.
American Motors among sponsors.

King Features expands. As part of an ex-
pansion program at King Features Syndi-
cate, New York, Charles E. Shutt, Wash-
ington bureau chief and manager of
Hearst Metrotone Division, has been ap-
pointed to new post of director of opera-
tions for motion picture and television
department of King Features Syndicate,
New York, and Hearst Metrotone. KFS
now syndicates to stations Blondie, Popeye
and Time Capsules series and is in process
of developing Popeye and Mandrake
feature films and several TV projects.

Producers to ABC. ABC Entertainment
signed exclusive contract with director-
producer John Moffitt and producer-writer
Bill Lee to develop TV specials and series.
Between them, two have produced
numerous musical and variety programs,
including Emmy awards ceremonies,
American Music Awards and NBC-TV’s
Dick Clark Live Wednesday.

From Columbia to Warner. Alan J.
Hirschfield, president of Columbia Pic-
tures Industries, New York, until he was
ousted last summer, has been named full-
time consultant to Warner Communica-
tions Inc., New York. Mr. Hirschfield was
dismissed after he differed with other
members of CPI board who insisted that
David Begelman, who resigned as head of
motion picture division after admitting he
had forged company checks, be reinstated
to that post
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program over the past four weeks. If they
have, they will be questioned as to
whether they think the program contains
““too much sex’’ or ‘‘too much violence.”
Mr. Seasonwein said he considers a show
with an 80% or higher rating—that is, §0%
or more do rot consider it to contain too
much sex and violence—1to be ‘“clean,”

For example, he noted that in the Octo-
ber interviewing, Alice emerged with an
8% for “‘too much sex’* and a 1% for “‘too
much violence’ for a '‘clean’’ rating of
91%. On the other hand, Three's Company
scored 28% for ‘‘too much sex’’ and 3%
for ““too much violence” for a “‘clean™
rating of 69% and considered “‘a risk>® by
SV/TV.

Mr, Seasonwein said the ST/TV tool is
not intended to aid advertisers in buying
television, but to enable clients to better
evaluate complaints they may receive from
viewers.

““We feel SV/TV reflects ‘the real world’
and the poll can help advertisers by show-
ing them what are the prevailing standards
in the community,” Mr. Seasonwein said.

SV/TV is available at $3,500 per year,
covering the three sweeps. There are the
usual nondisclosure requirements. For
$10,000 an agency can share the informa-
tion with all of its clients.

In addition to Pepsi-Cola, My. Season-
wein reported, seven other companies
have signed for the new service. He added
he has had *‘inquiries” from two of the

New assignment. Arnold Turner, producer
of episodes of The Six Million Dollar Man
and Spider Man, has been named pro-
ducer of Harris & Co., long-time develop-
ment project for NBC-TV. Production is to
start soon, NBC said,

Capcities network. Capital Cities Com-
munications Inc. arranged line-up of 138
independent and network-affiliated TV
stations to carry one-hour special program
A House Divided, on Dec. 28, 1978. Pro-
gram, produced by Capital Cities in associ-
ation with Gateway Productions Inc., ex-
amined present state of ‘‘political
upheaval’’ in House of Representatives in
wake of Watergate. Nancy Dickerson
served as correspondent. J. C. Penney Co.,
through McCaffrey & McCall, was one
sponsor of telecast,

Fox buys Video. Twentieth Century-Fox
reached agreement in principle to acquire
Magnetic Video Corp., distributor of
home video cassette programing. Cash
merger for $7.2 million, subject to ap-
proval by Fox board of directors, is ex-
pected to be completed about Feb. 1,
Fox said. Fox Pictures President Alan
Ladd Jr. said acquisition would ‘‘provide
Fox with experienced management and
operations in the distribution of product
for the emerging home video field.”

Not for fun. Anyone curious enough about
President Carter’s television viewing
habits to ask White House would be told:
“President Carter does not watch televi-
sion for recreation’ —with the “‘not” em-
phasized. That bit of information would be




three television networks.

One network official said he did not con-
sider the SV/TV measurement helpful,
claiming that respondents are inclined to
reply affirmatively when asked if programs
contain ‘‘too much sex’ or ‘‘too much
viclence.”

T T R T T L e i el W [T
Television Critics
Association gets
financial help

Markle Foundation donates
$20,000 to ald new group;
first project will be setting up
series of interviews in L.A.
with public broadcasting brass

The fledgling Television Critics Associ-
ation has received a $20,000 boost in its
first year of existence in the form of a
grant from the Markle Foundation.

The TCA consists of 96 critics and is in-
tended in part to further their collective
interests by representing them in discus-
sions with the television networks and
others. Some of the grant money will be
used to sponsor a day-long series of inter-
views in Los Angeles with officials of the
Corporation for Public Broadcasting, the
Public Broadcasting Service and the Car-
negie Commission.

The Jan. 16 session precedes the start of

gleaned from 13-page pamphlet of Carter
trivia. White House has put together to
help staff members answer most fre-
quently asked questions about President.
Red letter show. In what is said to be its
first serial presentation of an American
classic, Public Broadcasting Service has set
WGBH(TV) Boston’s four-part production
of The Scarlet Letter for whowing on four
consecutive nights, Monday through
Thursday, April 2-5, 9-10 p.m. NYT.
Numbers game. Rev. Donald Wildmon,
whose Tupelo, Miss.-based National
Federation of Decency organized boycott
of ABC-TV during November sweep
period, is reporting success. ““We don’t
claim full responsibility ... he said, but
**‘we do feel our boycott was a significant
factor in the drop.”’ “*Drop”” Rev. Wildmon
is claiming has ABC-TV declining to 20.8
average during sweeps, as opposed to 21.5
for previous nine weeks. ABC-TV, how-
ever, can’t find any drop. In fact, it claimed
increase from 21.1 to 21.5 All differences
fall within standard error range in ratings
calculations.

Amos departs. Roots and Good Times star
John Amos has withdrawn from lead role
in TAT Communications’ new sitcom for
CBS-TV, Onward and Upward. TAT
spokeswoman said his leaving did not ac-
count for series’s relatively late second-
season premiere date of March 4 (BROAD-
CASTING, Dec. 11, 1978), cited ‘‘creative
differences’ as reason for Mr. Amos’s re-
quest to leave series, in which he was to
play former football star turned congress-
man.

the second-season program preview tours
sponsored by the three commerciai net-
works, set for Jan. 17-27 at the Century
Plaza hotel. The public broadcasting offi-
cials will pay their own expense for the trip
to Los Angeles—“we don’t pay for news.”
said one critic—but the TCA will pick up
the tab for meeting rooms, press facilities
and the like.

The TCA was formally established dur-
ing another preview tour last summer
(BROADCASTING, June 26, 1978), and it is
at those tours that its members typically
meet. Noncommercial broadcasting has
never been represented there, however,
and the critics chose that topic for the
TCA-sponsored session through a mem-
bership poll last fall.

The Markle Foundation, a New York-
based philanthropic organization, has
defined its current goal as the strengthen-
ing of “‘educational uses of the mass
media and communications technology.”
Jean Firstenberg, a program officer for the
foundation, said Markle approached the
TCA about the possibility of a grant be-
cause the TCA's activities fit that defini-
tion. ‘““We're extremely interested in
television criticism,'” she said, ‘‘and we’re
excited about this organization.”

The remainder of the grant money is to
be used this year to finance another “TCA
Day’" during the next press tour in June, a
monthly TCA newsletter and
miscellaneous expenses.

Head of the class. Television, which in re-
cent times has felt sting of national Parent-
Teachers Association’s switch, received
gold star on state level. KPRC-Tv Houston
was named first recipient of Phoebe
Award by Texas PTA. Award, named after
Phoebe Apperson Hearst, co-founder of
national PTA, was established this year by
Texas chapter to recognize community
service and to emphasize chapter’s desire
for “*a workable and working relationship
with the television industry.’

Good start. Black Music Association, new
industry group formed last September for
‘‘preservation, protection and perpetua-
tion of black music in all its forms,” claims
1o have received close to $750,000 in com-
pany contributions so far. Membership
crosses various industry segments.
Among chairpersons: Motown Industries’
Barry Gordy, A&M Records’ Jerry Moss,
and vocalist Dionne Warwick. Senior vice
president and managing director at Phila-
delphia headquarters is Jules Malamud;
Glenda Gracia is executive director.

Disco distribution. Burkhart/ Abrams As-
sociates, Atlanta, has signed agreement
with TM Programming Inc., Dallas, to dis-
tribute Burkhart’s disco format to radio
stations on either tape or live consultation
basis. Stations already signed include:
KIS(AM) Los Angeles; KXTC{FM) Phoenix;
and wKGnN{(AM) Knoxville, Tenn.

Rockin’ New Year’s. DIR Broadcasting,
New York-based syndicator, offered The
Pabst/Marshall Tucker New Year’s Eve
Party Dec. 31, 1978, two-hour broadcast
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Columbia comes into

OPT producers fold,

will do Harold Robbins’s
‘Dream Merchants’ next year

Columbia Pictures Television has joined
Paramount Television and veteran MCA
TV/Universal as a producer for Operation
Prime Time’s 1979-80 season.

Columbia will handle OPT’s fourth
project for its third season: Harold Rob-
bins’s The Dream Merchants, a four-hour
miniseries in two parts (as are all upcom-
ing OPT ventures), scheduled for May
1980.

The Columbia announcement rounds
out the production houses for 1979-80.
The five upcoming OPT projects are John
Jakes’s The Rebels (MCA TV/Universal),
May 1979; Mr. Jakes’s The Seekers (MCA
TV/Universal), November 1979; an un-
titled Paramount Television project with
an original Irwin Shaw screenplay, Febru-
ary 1980; The Dream Merchants, May
1980; and a still-to-be selected vehicle to
be produced by MCA TV/Universal,
November 1980.

OPT planners who lined up 91 stations
(66 network affiliates) for their latest proj-
ect, The Immigrants (BROADCASTING,
Dec. 4, 1978), are expecting to exceed 100
stations with the coming season.

from New Orleans (11:30 p.m.-1:30 a.m.)
said to have been largest live rock radio
event ever with 140 FM stations on board
and largest live stereo concert (37 sta-
tions). Barter distribution for Pabst Brew-
ing Co. followed beer’s sales territory:
none west of Denver. Qutside rock world,
broadcast is said to have been second
largest after live Metropolitan Opera per-
formances from New York.

Jets on radio. New York Jets signed ex-
clusive five-year contract with wCBS(AM)
New York for play-by-play broadcasts of all
Jets football games. Broadcast schedule,
which begins in August 1979, consists of
four preseason and 16 regular-season
games.

Nail-biters. Charles Michelson Inc.,
Beverly Hills, Calif., distributor, has ob-
tained from CBS distribution rights to 52
half-hour episodes of Suspense drama
radio series, and has closed sales in 52
markets, including wGN{(aM) Chicago:
WMAL(AM) Washington; wFAA(AM) Dallas
and KOA(AM} Denver.

Do-it-yourself conservation. John
Cameron Swayze and George B. Roscoe
offer radio listeners ideas on how to cut
energy bills ‘“‘without sacrificing comfort
or convenience’’ in new five-minute radio
show, Tips on Energy Saving. Show is
based on Mr. Roscoe’s book, 200 Ways
to Save on Energy in the Home and Still
Be Comfortable,” and is available for
broadcast with local sponsorship from FSS
Productions, 3001 Veazey Terrace, suite
1101, Washington 20008.
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Another good year
predicted for
broadcasting ads

Gaynor Media study sees 1979
as seller’'s market, but notes
trend to using other media more

An analysis by Gaynor Media concludes
that a seller’s market will continue in
broadcasting throughout 1979, but says
that the first signs of counter-trends in the
market are beginning to appear.

The New York media buying and plan-
ning service, which conducts periodic sur-
veys of commercial TV and radio stations,
asserted that the average cost of a 30-sec-
ond network TV spot has climbed by 55%
in the past three years, three times the in-
flation rate, Gaynor said there is no ap-
preciable diminution of demand to date. In
spot TV and radio, the firm said, avail-
abilities remain tight.

Lee Gaynor, president of Gaynor
Media, said that as a result of the TV price
spiral, more and more of the larger adver-
tisers are examining alternative media. He
stressed that big advertisers are ‘‘not walk-
ing away from TV, but said magazines are
gaining in favor.

As examples, he cited General Foods,
whose spending in magazines has tripled,
while TV’s share of its advertising dollars
slipped from 91.2% in 1975 to less than
85% in 1978. Mr. Gaynor said that Coca-
Cola is spending almost five times as
much in magazines as it did in 1975, while
allocating 80.1% of its expenditures for TV
in 1977, as against 95.6% in 19735.

“If the general economy slows down,”
Mr. Gaynor observed, ‘‘the market could
turn around and TV could lose its pricing
leverage through weakened demand, plus
strong competition from print media and
radio.”

Y T e T e Yl ST ey N e
FTC repeats request
on PSA guidelines

In second comment filed in
FCC proceeding, agency again
urges requirements as to
number and airtimes of

public service announcements

The Federal Trade Commission, which is
planning to use public service announce-
ments to get information to consumers,
has asked the FCC to consider requiring
broadcasters to air a daily minimum of
PSA’'s dispersed throughout the day.

In comments filed with the FCC, the
trade commission also urged that broad-
casters be required to match the content of
public service announcements with ap-
propriate audiences.

The FTC has a pilot PSA program

whereby broadcast announcements are
used to supplement consumer information
disseminated through other means. The
trade commission hired outside personnel
1o create what it hopes to be more effective
public service announcements.

The FCC is currently conducting an in-
quiry into PSA’s in response to a petition
from a group of nonprofit organizations
and five members of Congress. In its com-
ments—its second filing in this proceed-
ing—the FTC said stations may reject
PSA's they fear will offend commercial ad-
vertisers and suggested they be told that
“‘controversial matters and educational
campaigns designed to offer information
not presented by commercial messages are
proper subjects of PSA's."”

Broadcasters® duty to air PSA's in a
“*responsible and responsive’’ manner re-
mains a “‘theoretical obligation that is not
realized in practice,”” the FTC said. Broad-
casters devote only two to three percent of
total air time to PSA’'s, the FTC said, and
most are aired ““during low-audience ‘gra-
veyard hours’ when commercial sponsors
are hesitant to buy time.”

Advertiser would
rather do TV itself

Singer arranges production, owns
rights to ‘Night Flight, barters
it through Young & Rubicam

In an unusual move for an advertiser, The
Singer Co. not only will be barter sponsor
of a half-hour special premiering later this
month, but also is taking credit as rights
owner and producer,

Night Flight, an adaptation of the An-
toine de Saint Exupery classic, last week
had been cleared for 47% of U.S. homes,
including 44 network affiliates, with CBS’s
0&O0's among them.

For the most part, the special will begin
its airplay during the week of January 21 in
prime-time access. Several stations, how-
ever, have opted for prime-time. WwL-Tv
New Orleans (a CBS-TV affiliate) and
WBAL-Tv (NBC-TV), for example, have
scheduled it in prime time.

The program cast is led by Trevor
Howard, Bo Svenson and Canadian actress
Celine Lomez in the story about pioneer
aviators.

Executive producer is Singer’s vice
president of corporate relations, Lawrence
E Mihlon. Production is by Marlow Pic-
tures Inc. of Montreal.

Singer is splitting five commercial
minutes equally with local stations. Young
& Rubicam is lining up stations and han-
dling advertising.

I S e el Pl e e = S
TVB sets meeting sites

The Television Bureau of Advertising'’s
1979 regional sales meetings will be held
in seven cities in the first half of the year
and will feature—as last year’s did—two
specialists in sales training: Bill Brower,
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president of Sterling Institute, and Charles
Reilly, president of In-Person Com-
munications.

The meetings will open at 9 a.m. and
run to 4 p.m. The registration fee, $75,
also covers lunch and a reception. In 1978,
a total of 871 broadcasters attended. The
1979 schedule: Feb. 6, Airport Marina,
Dallas; March 1, Marriott Downtown,
Atlanta, March 22, City Line Marriott,
Philadelphia; April 3, Beverly Hilton, Los
Angeles; April 5, Benson hotel, Portland,
Ore.; May 17, Marriott, Kansas City, Mo.,
and June 7, Hyatt O’Hare, Chicago.

Ad strike still on,
no talks being held

AFTRA-SAG work stoppage
continues, some production
being done by non-union people

The strike by performers appearing in
television and radio commercials enters its
third week tomorrow (Jan. 9) with no ap-
parent settlement in sight.

No meetings have been held since the
American Federation of Television and
Radio Artists and the Screen Actors Guild
called the strike Dec. 19 after two months
of negotiations with advertisers and agen-
cies to frame a new pact to replace the
three-year contract that expired on Nov.
15. The walkout was ordered by the unions
after negotiators failed to resolve several
issues. The main stumbling block was
management’s insistence that a clause be
inserted into a new pact whereby alternate
scenes or lines could be shot without addi-
tional payment to performers unless the
additions were used in the TV commer-
cials (BROADCASTING, Dec. 11, 1978).

The Federal Mediation and Conciliation
Service in New York made several at-
tempts prior to the strike to bring the par-
ties together and only last week had ar-
ranged a session for Wednesday (Jan. 10).
But this meeting subsequently was can-
celed.

Representing the industry in the talks is
the Association of National Advertisers-
American Association of Advertising
Agencies Joint Policy Committee on
Broadcast Talent Union Relations. The
committee has said it required the alter-
nate scenes provision to insure produc-
tivity.

The unions claimed last week they had
signed up more than 100 agencies and pro-
ducers to an interim agreement. They
would not identify the firms but they are
believed 1o be smaller companies. One was
A. Eicoff & Co., Chicago, which ranked
39th in 1978 BROADCASTING's annual
compilation of the top 50 broadcast agen-
cies. The interim agreement includes all
provisions approved by management and
the unions during their negotiations and
will apply until a contract is signed by
AFTRA and SAG with the Joint Policy
Committee.

Agencies and advertisers had stepped up
their production of television and radio



commercials in the weeks before the strike
began and they are not expected to feel a
pinch for about another month. The Joint
Policy Committee held a meeting in New
York last Wednesday (Jan. 3) for agency
and production company executivés and
filled them in on strike developments.

John McGuinn, chief negotiator for
ANA arid AAAA, said that during a ques-
tion-and-answer period agencies reported
they had been producing some commer-
cials in New York and elsewhere using
non-union performing talent. Mr.
McGuinn noted that to date, craft unions
have not been respecting AFTRA and
SAG picket lines, thereby paving the way
for some production activity.

e — e
Switch in computer style

Station Business Systems decides
to change its traffic, scheduling
and billing operations from
on-line to in-house systems

Station Business Systems, computer-
based traffic, scheduling and billing ser-
vice, will offer its 61 on-line radio station
clients a chance to convert to in-house
miiicomputer systems at no increase in
the rates they’re paying now.

Eventually SBS, formerly known as
Compunet, plans to convert fully to in-
house systems, but officials emphasized
that *‘we’re not pulling the plug on our on-
line service.’

Larry T. Pfister, vice president for mar-
keting, said the 61 station clients would

have three choices: They can lease a
minicomputer from SBS, they can buy one
(at “‘a special price'’ from SBS), or they
can continue their present on-line service
for the duration of their contracts.

The present contracts are for iwo years,
and for stations that want to convert, “‘all
we ask is a normal two-year contract,”” Mr.
Pfister said.

The rising costs of communication with
SBS’s central computer in Los Angeles
was one of the main factors in SBS’s deci-
sion to convert to in-house, Mr. Pfister
said. These costs, he said, also limit sta-
tions’ uses of computer capability in many
instances.

Mr. Pfister said SBS plans to sign no new
contracts for on-line service. Among the
61 current client contracts the last expires
in September 1980. After that, it’ll be en-
tirely an in-house service. He hopes to
begin the conversions in February and
complete them by early 1980. Each, he
said, should take only a few weeks.

Among the services planned in the con-
version are advance or pre-log capability,
log editing, simultaneous printing and ter-
minal keyboard operations, substantially
faster printing speed, high-speed display
and, if desired, full accounting and finan-
cial reporting.

The “‘average’’ computer system SBS
plans to use costs about $65,000 on the
market although the range can be much
fower or higher depending on individual
station needs, according to Mr. Pfister. He
said if a client station wants to buy its own,
rather than lease, SBS will waive its
customary installation and training
charges.

) .
Almost a year’s worth. Adverliser investments in network television totaled $3.7 billion ini
the first 11 months of 1978, up 13% from the same 1977 period, according 1o figures com-
piled by Broadcast Advertisers Reports and released by the Television Bureau of Advertis-

ing.

TVB said network investments in October 1978 reached $403.2 million for a 13.6% gairl
over October 1977, and that the November total hit $445.2 million, a 10.1% increase from
November 1977. Details are shown in the following tables:

October November

1977 1978 % Chg. 1977 1978 % Chy.
Daytime 5$140,226,400 $153647,100 + 96 5143212400 $5156.955.700 + 96
Mon.-Fri. 80,993,000 89142300 +10.1 97.251.500 101.012,500 + 39
Sat-Sun. 59,233,400 64504800 + 89 45,960,900 55.943,200 +21.7
Nighttime 262,927,700 304310800 +15.7 261172000 288,253,400 +10.4
Totat $403,154,100 S457,957,900 +136 5404384400 $5445209,100 +10.1

January-November

Daytime 51,144,119,000 $1,278,753,500 +118

Mon.-Fri, 774661900 854,786,900 +10.3

Sat.-Sun. 369.457,100 423,966,600 +148

Nighttime 2,143,089.800 2,437.111.800 +13.7

Total 3.287,208,800 3,715,865,300 +130

ABC CBS NBC Total

January §114,555.900 §110,403.600 S 96.308,100 $321,267,800
February 109,602,700 98,030,500 89,012,500 296,645,700
March 115,521,500 108,925,100 98,836,800 323,283,400
April 125,202,200 112,389,600 104,784,200 342,376,000
May 130,286.400 118,414,100 104,895800 353.596,600
June 111.086.400 95,936,400 94,942,500 301965300
July 95.471.700 85.430.900 84,197,700 265,100,300
August 94,915,600 85,796,200 85.217.300 265,929,100
September* 130.301,900 108,350,500 103,881,900 342,534,300
October 161.895.000 143,967,300 152,095,600 457 957,500
November 161,847,900 151,555.400 131,805,800 445,209,100
*Revised
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Former Westinghouse
employe arrested for
theft and forgery

The Los Angeles district attorney’s office
has filed charges—one count of grand
theft and four counts of forgery—against
Ken Draper, former executive editor at
Westinghouse Broadcasting Co.'s
KFWB(AM) Los Angeles. Mr. Draper sur-
rendered to authorities as scheduled last
Wednesday (Jan. 3). _

The case against Mr. Draper, said to be
based on an internal audit by
Westinghouse, alleges theft of $14,290
between February 1975 and August 1976.

Mr. Draper is charged with illegally hav-
ing Group W issue checks to employes,
primarily for overtime. In turn, the district
attorney’s office claimed, Mr. Draper had
the checks endorsed back to him, or en-
dorsed them himself.

Mark Savan, a KFWB reporter, was said
to have been the initial recipient of most
of the check money. Others involved, ac-
cording to the district attorney’s office,
were Cleve Herman, a sports reporter;
Don Richman, who served as host of a
sports program; Don Schrack, news edi-
tor; Charles Sippl, a news writer; Shirley
Fernandez, a secretary, and Donna Maine.

Donna Maine, unknown to present
KFWB management, is believed by the dis-
trict attorney’s office to be a fictitious
name. Her checks were said to have been
written off as payment for information on
the Symbionese Liberation Army.

With the exception of Mr. Draper and
Mr. Richman, whose show was canceled,
all the others remain as KFwB employes.

According to Frank Oxarart, KFWB gen-
eral manager, neither the district attorney
nor the station found anything to indicate
that incumbent employes “‘wittingly took
place in a plot.’ They were said to have
been told this was a way of getting around
corporate policy that prevented Mr. Draper
from receiving a raise.

Mr. Draper, who could not be reached
for comment, left the station last June.
That was the same month that Mr. Oxarart
said he first was told of possible financial
irregularities by an employe he wouldn't
name. Mr. Draper’s departure, however,
had been planned 30-45 days earlier at
higher corporate levels due to manage-
ment differences, Mr, Oxarart said,

The district attotney’s office found no
evidence of higher Westinghouse manage-
ment involvement,

According to Westinghouse, it was
KFwB’S own interrial investigation that led
to the audit and subsequent charges. Mr.
Oxarart said the investigation began in
June 1978. In- mid-July, however,
Westinghouse executives, both at New
York headquarters and in Los Angeles,
denied any knowledge of financial im-
proprieties (BROADCASTING, Sept. 4,
1978).

Mr. Draper was released on his own



recognizance following his meeting with
authorities last Wednesday. An arraign-
ment has been set for Jan. 17. Should Mr.
Draper be found guilty of the felony
charge, he could be subject to up to four
years imprisonment.

A matter of economics

Martin R. Gainsbrugh Awards for ex-
cellence in econémic reporting have been
presented to Irving R. Levine, NBC News
economic correspondent; one local news-
man, and two local news teams. Five other
broadcasters received citations of ex-
cellence during the three-day *‘Second Na-
tional Forum on Jobs and People” in Palm
Beach, Fla. .

Sponsor of the awards is the Fiscal
Policy Council, Riviera Beach, Fla., a non-
profit ecoriomic research and education or-
ganization formerly known as the National
Dividend Fund. The competition is to
honor the late Dr. Martin R. Gainsbrugh,
economist, authot and educator, who was
consultant to the award sponsor at the’
time of his death in 1977.

The award winners;

Network television

Irving R. Levine, NBC News, New York O
NBC Nightly News segment story on the July
1978 economic summit meetings in Bonn.

Local
Mike Hegedus, wGR-Tv Buffalo, N.Y. O A five-
part report on local area use of community
block grant funds.
Sarah Wilson and John C. Bry, wcuz(am)
Grand Rapids, Mich. O A study of "The
Japanese Yen vs. The American Dollar
Ann Keefer and Bob Hardy, kmox{am St.
Louis O Examination in 46 parts of “Inflation:
The American Nightmare.

Citations of excellence

Jacqui Adams, wesMm-Tv Chicago; Richard
Bioome, wisN-Tv Milwaukee; Larry Badger,
KING-Tv Seattle; Chris Thomas, katu-tv Port-
land, Qre.

RS W o T e L ey SRR T T
Part of the story

A producer with National Public Radio has
been charged with inducing minors to pro-
cure liquor as a result of a story he was
working on in Stamford, Conn. John G.
Merrow of Washington was charged with
the misdemeanor by local police after he

enlisted two leen-agers, one 16 and the
other 17, to purchase alcohol at liquor
stores in Stamford and nearby Greenwich
and Darien.

Mr. Merrow said he was conducting an
investigation for a program, and that he
had the permission of the youths® parents.
The two boys, who were not identified,
visited between 18 and 22 area liquor
stores, police said. Mr. Merrow told the
police the ycuths, although they had no
identificatiori, had been abie to purchase
beer and liquor from a number of the
stores.

The three were arrested after a Stamford
liquor store clerk became angry during an
interview and called the police.

I i~ YR G T RN W e
Minority females

make biggest jump

in employment in

radio and TV news

Women, especially black women, have
made “‘impressive gains’’ in their num-
bers among the news staffs of the nation’s
broadcast stations through the
mid-1970’s, but minority men ‘‘did no
more than hold their own on the employ-
ment rolls,”” according to a new study by
the Radic Television News Directors As-
sociation.

Twice as many women were working in
radio and television news in 1977 as in
1972. Nearly a fourth of the women work-
ing in television news were members of
minority groups, as were 16% of women
working in radio news. The study, prepared
by Dr. Vernon A. Stone of Southern Il-
linois University, chairman of the
RTNDA research committee, found that
nine of every 10 responding commercial
lelevision stations had at least one
newswoman on their staffs. In 1972, only
57% of the stations had newswomen.

The study was prepared from data re-
ceived through a series of RTNDA studies
since 1972, Questionnaires in the latest
survey were mailed to 635 nonsatellite
commercial television stations and a sam-
ple of 940 commercial radio outlets.
Responses came from 68% of the televi-
sion stations and 45% of the radio opera-
tions.

Although employment opportunities for

S e e e L R L L S e e e T e e T P T e o | RN S
Full press relations. While the U.S. government proceeds towards full diplomatic re-
lations with the Peoples Republic of China, the network news organizations too are pursu-
ing a permanent presence there: namely, news bureaus.

“Within hours of the President's announcement,’ says ABC News's Stan Opotowsky,
director of TV news coverage, the network renewed its long-standing request for establish-
ment of a bureau. And his feeling is that approval's going to come "pretty soon” NBC and
CBS news operations too have made official requests and Don Dunkel, NBC vice president,
news operations, expects permission within a year,"hopefully within the first quarter of this
year!' But with the housing shortage in Peking, however, he's not expecting any mansion.

CBS News, according to a spokesperson, initially is seeking a bureau for a corre-
spondent and an electronic newsgathering crew.

Until this Friday, network representatives are on temporary visas in Peking, Aside from
electronic newsgathering crews, among those there are ABC's Jim Laurie, Hong Kong cor-
respondent; CBS's Bernard Kalb, diplomatic correspondent, and NBC's Jack Reynolds,
Hong Kong correspondent, and Bruce MacDonnald, Tokyo bureau chief.
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both women and minorities increased
through the five years of the study, the
largest-gaining group, black women, ap-
peared to make their gains at the expense
of minority men. According to the study,
in 1973, 83% of minority newspersons
were men. By 1977, males among
minorities in news had dropped to 66% in
television and 64% in radio. “‘So a third of
the total minority news staffers were
women.”’

*“The gains by minority women in both
media,” the study said, ‘*‘indicate that
minority men barely held their own in TV
news and actually lost ground in radio.”

Television, according to the study, was
far ahead of radio in employment of
women and minority news staffers.
RTNDA found that 91% of all television
stations employed women in newsrooms,
but only 51% of radio stations did. The
difference in minority employment was
much greater. Seventy-one percent of
television stations reported minority em-
ployment, but only 20% of radio stations
did. Minority employment was highest in
the South—where 83% of the television
stations and 31% of the radio outlets re-
ported it.

Journalism Briefs

Back on CBS Radio. Harry Reasoner last
Monday (Jan. 1) returned to CBS Radio
with The Reasoner Report Monday
through Friday (3:25 p.m.f Program had
been on CBS Radio from 1964 to 1969,
before correspondent switched to ABC.
He returned to CBS News last year.

Professor Salant? Retiring CBS News
President Richard Salant had been looking
into teaching possibilities at Columbia
University Graduate School of Journal-
ism, among other places, once he turns:
over network news reins this April to Bill
Leonard, CBS News executiVe vice presi-
dent and chief operating officer. Talks are
preliminary, Mr. Salant said, adding he
won’t be just ‘““mowing the lawn’' after
retirement.

Settled. Associated Press and Wire Ser-
vice Guild have reached tentative agree-
ment on new two-year contract covering
720 employes, including editors, reporters
and photographers in broadcast and print
media. New pact, subject to ratification by
members, calls for 5% increase in salary
each year, bringing top minimum weekly
salaries to $430.50 as of Jan. 1 and $450
on Jan. 1, 1980. The contract also provides
a second-year increase by whatever
amount the January-to-January consumer
price index rise climbs by more than 8%.

Mutual news. Mutua! Broadcasting System
is to hire 25 stringers to handle news
coverage in Europe, Africa and Middle
East. MBS previously had used Reuters
for its overseas audio coverage. Dick
Resse, MBS’s Washington bureau chief,
conducted interviews for new positions
last month in Germany.



Broadcast Technology

Gearing up for
the UHF push

FCC starts to set up task force
aimed at insuring comparability
with V’s with $610,000 going for
various technical studies;
deadline is September 1980

The FCC is creating a task force and set-
ting deadlines in connection with its plans
for helping UHF television reach com-
parability with VHF *‘in as short a time as
possible,”” as directed by Congress last
year in authorizing the commission’s ex-
penditure of $750,000 for the improve-
ment of UHF reception. The commission
expects to complete the project by Sep-
tember 1980.

The commission announced those as-
pects of its program in a report it submit-
ted to Congress on Dec. 29, 1978, in ac-
cordance with a requirement of the autho-
rization measure.

The program includes the issuance of
three notices of inquiry to explore the
possibilities for improved UHF television
service, the most economical way to im-
prove television reception and increase the
use of the radio spectrum, and the need to
incorporate television receiver standards
into the commission’s rules (BROADCAST-
ING, Jan. 1).

The notices of inquiry were adopted at a
meeting on Dec. 20, 1978 (BROADCAST-
ING, Jan. 1). At the same meeting, the
commission denied a petition filed by the
Consumer Electronics Group of the
Electronic Industries Association for
reconsideration of the order requiring a
two-step improvement in UHF reception
by new television sets. The order calls for
a reduction of the allowable UHF noise
figure from 18 db to 14 db for new sets
beginning Oct. 1, and a further reduction
to 12 db on Oct. 1, 1982 for new models
and for all sets manufactured after Oct. 1,
1984.

The commission plans to spend
$610,000 of the $750,000 for research,
although current plans envision a compnit-
ment of a maximum of $530,000; some
will be held until a determination is made
as to a need for further studies. The re-
maining $140,000 will be used to pay the
salaries and travel expenses of the task
ferce. Seven research projects are planned:

8 A follow-up study to provide ‘“fine
tuning” of the design of the prototype
high-performance television receiver de-
veloped by Texas Instruments. Cost:
$80,000 to $120,000.

8 A study of the trade-offs said to exist
between a receiver’s noise figure and its
selectivity (i.e., interference rejection).
Cost: $40,000 to $60,000.

8 A study of the gain characteristics of
a cross-section of indoor and ocutdoor
receiving antennas, asa supplement to ex-
isting information. Cost: $20,000.

® An evaluation of the comparable per-

formance uniformity of coaxial cable, twin
lead, and matching transformers under
new and aged conditions. Cost: $15,000 to
$25,000.

® A study of receiving equipment as in-
stalled by the public to determine whether,
under actual conditions, significant at-
tenuation exists for that part of the televi-
sion system. Cost: $50,000 to $80,000.

® A study to determine the com-
parability of various channel selection
systems and the difference in tuning or
viewing habits with use of separate-dial
and electronic (push-button) tuners. Cost:
$50,000 to $80,000.

8 A study of the UHF handicap from
the consumer’s point of view. Information
will be sought to answer such questions as:
Would comparable tuning or better picture
quality produce greater viewer satisfaction
with UHF in the urban areas? Do subur-
ban areas suffer from poor UHF picture
quality? Is ghosting a significant problem
on UHF? How much are consumers will-
ing to pay for improved reception? Cost:
$120,000-$150,000.

The task force will consist of four pro-
fessionals and is being formed in the Of-
fice of Plans and Policy. The task force
manager has already been selected. He is
Philip Gieseler, an OPP engineer. Virginia
Armstrong, formerly with the President’s
Commission on Military Compensation
and before that a member of the Bicenten-
nial staff, is serving as a consumer
specialist on a contract basis pending a
final hiring decision on the person to fill
that position.

The unit’s work will be divided into
three phases:

One, determination of the problem,
which will include compilation of existing
information and initiation of research con-
tracts, January-March 1979; receipt of ini-
tial product from resedrch contractors and
conduct of independent analyses, March-
June 1979; start of drafting of interim re-
port, May 1979, release of interim report,
August 1979,

Two, evaluation of improvements, May
1979-February 1980.

Three, formuation of alternatives for
improved UHF reception, January-Sep-
tember 1980.

WU hopes to put up
newest bird on block

Waestar I, with 12 transponders,
is ready to launch, awaits
approval of orbit slot from FCC

Western Union Corp. announced that it
intends to launch its third Westar domestic
communications satellite this August. The
announcement of the new $30-million
venture comes only a month after Western
Union’s principal competitor in the
satellite field, RCA Corp., announced that
it would be launching its third satellite later
this yéar (BROADCASTING, Dec.11, 1978).

The new Westar IIl is already con-
structed and has been held by the compa-
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ny until now as a spare and back-up for the
satellite system. ‘‘With our present
satellites being used heavily and [with] a
number of potential new orders, we prefer
to have Westar III in orbit rather than on
the ground,” & company spokesman said.

Each Westar has 12 transponders, and
the new satellite will increase the system’s
capacity by 50%, to 36 video channels.
(Each transponder is capable of relaying
1,200 one-way voice transmissions, one
video feed or as many as 60 million bits
per second of computer data,) The RCA
satellites, which feature vertically and
horizontally polarized transponders, have
24 channels each.

Both launches will require FCC ap-
proval. Western Union has applied for per-
mission to place the new Westar at 91 de-
grees west longitude, outside the prime
119 degrees to 132 degrees west longitude
arc in which a geosynchronous satellite
must sit if it is to cover all 50 states. Westar
I is the only Western Union satellite in that
arc, which is also occupied by RCA’s Sat-
com Il and AT&T/GTE’s Comstar 1. RCA
has applied to the FCC for a position with-
in the arc, and Western Uniori has op-
posed that move on the grounds that RCA
would be the only company with two
satellites covering all of the country.
Domestic communications satellites must
be four degrees apart, according to FCC
rules, in order to reduce interference prob-
lems.

Say no to STL request,
recommends NAB

Group tells FCC it should not
grant request by Moseley to
open up portion of UHF spectrum

The National Association of Broadcasters
has asked the FCC not to approve a re-
quest made last November to allow aural
studio-to-transmitter (STL) links and
aural intercity relay stations to operate on
unused portions of the UHF band. The
NAB also asked the commission to return
to broadcasters frequencies in the 947 mhz
to 952 mhz portion of the spectrum be-
cause they are needed ‘‘for transmission
from studios to transmitters.”

Last fall, Moseley Associates, Goleta,
Calif., equipment manufacturer, asked the
commission to open portions of the UHF
spectrum for STL operations. The compa-
ny asked for ‘‘unassigned UHF TV chan-
nels’* for STL operations ‘‘when frequen-
cies in the 947 mhz to 952 mhz spectrum
are unavailable” (BROADCASTING, Nov.
27, 1978).

NAB, however, has told the FCC that
his *‘should not be done until all other po-
tential solutions have been considered.”’
NAB said the frequencies in the 947 mhz
to 952 mhz range, which previously were
assigned to broadcasters for auxiliary ser-
vices but are now assigned to land mobile
use, will be needed by broadcasters for
STL when AM stereo becomes a reality.
With that development, NAB said, ‘‘the
demand for dual high quality STL chan-
nels will explode.”



Watching out for
the big guys

In letter to Ferris, Microband

says Xerox proposal for business
communication network could be
done by MDS firms too, and FCC
should allow duplex transmission

Huge, **highly capitalized’’ industrial
firms are attempting to move into a field of
communications that smaller multipoint
distribution firms feel is a natural exten-
sion of their present services, one MDS
operator told the FCC in a letter delivered
over the Christmas holidays to Chairman
Charles Ferris.

Specifically discussing the proposed
Xerox Telecommunications Network for
business communications (BROADCAST-
ING, Nov. 27, 1978), Don Franco, presi-
dent of Microband Corp. of America, an
MDS firm, wrote Chairman Ferris that
“with limited rule revisions, MDS can
provide the same communications ser-
vices as are envisioned by the Xerox pro-
posal.”

According to the letter, Xerox in fact de-
veloped its proposal for the planned web of
satellites, earth stations and microwave
towers after thk corporation’s personnel
‘“spent considerable time over the course
of the past 12 months with Microband ex-
ecutives.” Furthermore, the letter states,
“In substantial part, the Xerox filing
reflects a great deal of the information they
obtained during this period.”

The letter asks the commission neither
to deny the Xerox proposal or delay it.
Rather, it says, the FCC should authorize
MDS operators to use duplex transmis-
sions *‘in order that we will be better able
to meet the present needs of business
communications users and to compete in
the future on a fair and equal basis with
the giant office equipment and data pro-
cessing companies now entering the com-
munications field.”

Getting set for SMPTE

Discussions of up-to-the-minute broad-
cast technology—emphasizing one-inch
tape recorders, microprocessors and digital
TV—will dominate the winter television
conference of the Society of Motion Pic-
ture and Television Engineers.

Set for Friday and Saturday, Feb. 2-3 at
the St. Francis hotel in San Francisco, the
conference is to offer presentations of
technical papers related to four primary
themes: (Friday) production and post-pro-
duction operating experience -with one-
inch video tape recorders {including com-
puterized editing); microprocessors in
machine control and video editing; (Satur-
day) digital video effects and computer
animation, digital video recording.

Coinciding with the technical sessions
will be an exhibition of equipment also re-
lated to the conference program.

- InzSync
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Up and coming in broadcast technology

Fiber’s future. The commercial role of fiber optics is certain to increase over the
next decade, but “the already crowded field will be characterized by poor return
on investments,” according to Frost & Sullivan Inc., a New York market research
firm, in a new study, “Fiber Optics Technology and Markets.” Says the study: “We
dispute the widely heralded forecasts of explosive growth for fiber optics mar-
kets during the coming decade’” O O O Not that the market will stagnate.
Over the next 10 years, the study says, fiber optic shipments will increase more
than five-fold —from $11 million in 1978 to $60 million by 1987. “The total, how-
ever, is paltry when compared either to market projections touted by others or to
the market values of alternative technologies that proponents of fiber optics
hope to displace” O O O What the market will look like. According to Frost &
Sullivan, the military market for fiber optics will be $20 million in 1987. Applica-
tions in telephony will account for $22 million in sales, and in telecommunica-
tions another $10 million. “Computers and terminals, industrial applications and
so-called wired homes will each be at a $2-million level as well’ D O O And a
conclusion. The report says that technical problems, in particular, hold back
commercial implementation of fiber optic systems. Virtually “every component
area poses serious limitations," the study says. O O O From the top of the
world. WrrM(FM) New York became the first radio station to broadcast from the
top of the city's tallest building Dec. 20, when it inaugurated its new tower, 1,440
feet above street level, atop the north end of the World Trade Center. Most other
stations in the city probably will not begin transmitting from the center before the
latter half of the year—when a single master antenna on the south end of the
building is expected to be ready for use.0 O O Neutrinos. They may sound like

" a new breakfast cereal, but the tiny next-to-nothings —actually sub-atomic parti-

cles having neither electrical charge nor mass—have been used by Western
Washington University scientists to send some messages through the earth.
The team of scientists, which was headed by Dr. Peter Kotzer, reported a suc-
cessful communications experiment at the Fermi National Laboratory, Batavia, Ill.,
last month during which they transmitted messages several miles through hills.
Dr. Kotzer speculates that neutrinos could provide global television transmission
that could obviate the need for satellites. The U.S. Navy has also taken an interest
in neutrino communication, primarily as a means of communicating with deeply
submerged submarines. 0 O O Sharp's latest. Sharp Electronics Corp. has in-
troduced a 12-pound, XC-530 electronic news-gathering camera that it is selling
for only $8,900. It features three
bonded Saticon tubes attached
directly to the camera's dichroic
mirror. Operating at low light levels,
the XC-530 offers a minimum of
400 lines horizontal resolution with
a signal-to-noise ratioof 46 db.0O O
O It’s a breeze. Listeners to 10-
watt noncommercial WPCR-FM
Plymouth, N.H., probably would not
have noticed otherwise, but last
Nov. 26 the station went wind-
powered. "We are on wind power.
This hour is 100% wind-propelled,”
said the station announcer, and the whirring blades of the windmill that's con-
nected to the generator that's connected to the storage battery that's connected
to the transmitter sent the signal out to the coverage area. “We're doing it to dem-
onstrate the feasibility of wind power." said Paul Shulins, general manager of the
station and a senior at Plymouth State College. The transmitter actually averages
only three to four hours a day of wind power, but when the winds are up, "some-
times we can run all day” The windmill is a 12-foot tower with an eight-foot pro-
peller on top. Mr. Shulins says they are working up an application for a monetary
grant to increasé the energy capacity of the wind project, planning ultimately to
run everything in the station. O O O Until then? The station is maintaining its
back-up conventional energy system. O O O Meanwhile, in far-off Bryan,
Ohio. WBNO(AM), @ commercial station, is participating in a Massachusetts In-
stitute of Technology experiment on a photovotaic (solar energy) power system.
Construction will begin on the system this spring, and the 110-foot-by-160-foot
solar array is expected to be in operation by late summer. The system, which will
power wiaNC's transmitter, is designed to generate 15,000 watts of electric power.
The system will also include a battery bank capable of storing 40,000 watt-hours
of electrical energy. As part of the deal, the station has agreed to conduct tours of
the new facility when it is completed.
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The Broadcasting

PlaylistizJan 8

Contemporary
Last This Disco disks. Disco, the trend of 1978, appears to be setting the
week week Title O Artist Label pace for 1979; two new disco records enter high on the chart this
week and two others make significant moves. Gloria Gaynor's I Will
1 1 LeFreakOChIC ... . .ciirieeeiiii i, Atlantic Survive (Polydor) comes on at 20 and Peaches and Herb's Shake
3 2 MylLifeOBillyJdoel.............c.coviviiiiinin.--- Columbia Your Groove Thing (Polydor) enters at 25. Eva Wood of wiac(am}
2 8 Too Much HeavenOiBee Gees ........................ nso Nashville calls I Will Survive “real gutsy disco. It's a female-type
. . record. Lyrically it's very, very strong. it's a stronger record [than
4 4 Don't Bring Me FlowersO Streisand/Diamond . ... Columbia Shake Your Groove Thingl. It may have more longevity:'s more mass
5 5 YMCAOVillagePeople...................oceee casablanc_a appeal—but both are legitimate [hits]” Among this week's disco
9 @&  HoldtheLineQToto......................ccoiuul Columbia prime movers, Cheryl Lynn's Got to be Real (Columbia) jumps from
7 7 Sharing the Night TogetherO Or. Hook.............. Capitol 24 to 11 and Rod Stewart's Do Ya Think I'm Sexy (Wamer Bros.)
8 8 MacArthur ParkO Donna Summer ............. Casablanca moves from 32 to 19. Blues bolter, The Blues Brothers (Joliet Jake
10 9 I Love the Night LifeO Alicia Bridges .............. Polydor Blues and Elwood Blues—alias John Belushi and Dan Aykroyd of
12 10 SeptemberC Earth, Wind & Fire................... Columbia Sglt;’:i"-; éN ‘_?:l‘; I;i‘r':;:ear??":"?;: a|';'ttér‘1”"h IS‘:‘!B M_E‘;‘ (A":{:l'f)k thlmh
. a , 1T p um liw riejcase 0, ues
S LAN Gor' to Be Real.D CherylLynn....ooovvvenennnn Commf)'a album, is a remake of the Sam and Dave classic. Many programers —
16 12 We've Got TonightOBob Seger..................... Capitol Dave Masters of kapitam) Great Falls, Mont, among them—say the cut
13 13  Ooh Baby, BabyO Linda Ronstadt .................. Asylum closely resembles the original, and with good reason: The Brothers
15 14  Instant ReplayODan Hartman .................... Blue Sky are backed by Steve Cropper and Duck Dunn, who performed on the
14 15 I'm Every WomanO ChakaKhan .............. Warner Bros. Sam and Dave version. Says Mr. Masters: “Musically, it's very good
8 18 [ Just Wanna StopO Gino Vannelli. ................... A&M and very close to the original; almost identical arrangement and

" It All AwayQ Andy Gibb . ... RSO vocals.' Mike Stone of kmak(am) Des Moines, lowa, says “The band is
UL A e A T T B T s extra tight and it's well produced. Melissa's music. Melissa

19 18  Lotta LoveO Nicolette larson ................. Warner Bros. Manchester, best known for her Midnight Blue hit, is out with 8 new
32819 Do Ya Think I'm SexyO Rod Stewart.......... Warner Bros. single, Dont Cry Out Loud (Arista). It bolts to 43 this week and, says
— 820 I Will SurviveQ Gloria Gaynor...................... Polydor Mike Munday of wrLetam) Fayetteville, N.C,, “It's a good record. It will
23 21 Shake ffOlanMatthews . ........................ Mushroom be a big hit for Melissa."

21 22 FireOPointer Sisters........................... ... Planet

25 23 A Little More LoveD Olivia Newton-John. ..., ........ MCA Country

26 24 Strange WayOFiretall .............................. Atlantic Last This

—B 25 Shake Your Groove ThingQ Peaches & Herb ... .... Polydor week week Title O Artist Label
20 28 PromisesOEric Clapton........................ ... RSO 1 1 The GamblerD Kenny Rogers. ................ United Artists
27 27 Every 1's a WinnerQ Hot Chocolate ................ Infinity 4 2 Why Have You Left...0 Crystal Gayle ................. UA
29 28  ShatteredD Rolling Stones................... Rolepitonss 3 3 Lady Lay DownOJdohnConlee ....................... ABC
22 29 How Much I FeelO Ambrosia.................. Warner Bros. 6 4 YourLove Had Tuken Me That High O Conway Twitty MCA
11 30 Time PassagesO Al Stewart.......................... Arista § 8 Tulsa TimeODon WIlliams.................coieieiit ABC
44M 31 Somewhere in the NightO Barry Manilow ............ Afista 25 @& Come On In0 Oak Ridge Boys . ....................... ABC
41032 Soul ManDBlues Bros. ............................ Allanlic 21 W7 The Official Historian ... O Statler Bros........... Mercury
30 33  Bicycle Race/Fat Bottomed Girls O Queen......... Elektra 8 Do You Ever Fool AroundC Joe Stampley............ Epic
28 34 Sweet LifeOPaulDavis ............................... Bang 9 Gimme Back My BluesOJderryReed .................. RCA
35 35 New York GrooveO Ace Frehiey................ Casablanca 10 10  Texas (When I Die)O Tanya Tucker................... MCA
33 38 How You Gonna See Me NowQ Alice Cooper Warner Bros. 7 11 Burgers & FriesnoCharley Pride ...................... RCA
46837 Don't Hold BackOChanson ......................... Aligla 8 12 Rhythm of the RainOJdacky Ward ................. Mercury
438 38 Home and DryO Gesry Rafferty............. . United Adists 12 13 ['ve Done Erough Dying TodayO Larry Gatlin ... Manument
47839 The GamblerOKenny Rogers................. United Artists —#14  Every Which Way But LooseO Eddie Rabbitt. .. .. ... Elektra
— M40 Straight OnOMeart. ... ... ..................... Portrait 16 15 Please Don't Play a Love SongQ Marty Robbins .. Columbia
36 41 Double VisionOForeigner.......................... Allantic 13 18  We've Come a Long Way BabyQ koretta Lynn......... MCA
34 42  Hot Child in the CityO Nick Gilder ............... Chrysalis 20 17  You Don't Bring Me FlowersO Brown & Cornelius .... RCA
49043 Don't Cry Out LoudD Melissa Manchester........... Arista 14 18 Baby I'm Burnin'ODolly Parton ...................... RCA
37 44 Kiss You All OverDExile...................... Warner Bros. 18 19  Allof MeO Willie Nelson ......................... Coiumbia
- {45 Blue Morning, Blue DayO Foreigner ............... Allantic —820 Wake Up in Your ArmsOKenny O'Dell .......... Capricom
31 46 Part Time LoveOEltonJdohn.......................... MCA 15 21 The Bull and the Beavern Haggard & Williams ....... MCA
45 47  Love Don't Live Here AnymoreC Rose Royce Warner Bros. — 22  Whiskey Riveruo Willie Nelson .................... Columbia
50 48 Tuke Me to the RiverO Talking Heads.................. Sire 19 23 On My KneesOCharlie Rich...........oovvovvvnnnnian. Epic
— 49 Dancin’ShoesO Nigel Olsen.......................... Bang — 24 Mr JonesO Big Al Downing.................... Warner Bros.
40 80 Get OffoPoxy ...............ooiiiiiiin s TK 24 25 I Just Want to Love YouD Eddie Rabbitt............ Elektra

These are the top songs in air-play popularity as reported by a select group of U.S. Stations. Each has been "weighted” in terms of Arbitron audience ratings for the reporting
station on which il is played. A j indicates an upward mavement of five or more chart positions between this week and last.
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Fates & Fortunesz”’

Media

Jim Myers, assistant general manager, KRON-TV
San Francisco, joins ksFo(am) there as VP-gen-
eral manager. Gregory W. Reed, general sales
manager, KsFO, named VP-general manager of
co-owned KEX(aM) Portland, Ore.

George C, Carpenter |il, general manager,
wHO-Tv Des Moines, lowa, elected VP-general
manager of WHo Broadcasting Co. division of
Palmer Broadcasting Co.. which includes wHo-
AM-Tv. Elected VP’s and continuing as mem-
bers of board of Palmer: Mrs. Thomas D. Mc-
Closkey Jr., Lake Park, Fla.; Mrs. Kermit S.
Sutton, Des Moines; Mrs. J. Douglas Miller,
Davenport, lowa, and Robert G. Engelhardt,
Des Moines. Mrs. McCloskey, Sutton and
Milier are daughters of late Dr. David D.
Palmer, founder of company.

Carpenler Hyland

Robert Hyland Ill, general sales manager,
weBs(aM) New York, appointed VP, CBS Radio
Division, and general manager, wCBS, succeed-
ing John Lack, who has been named executive
VP, programing and marketing, Warner Cable
Corp., New York (BROADCASTING, Jan. 1.

Jack Palvino, from wBBF(aM) Rochester, N.Y.,
joins wvoR(FM) there as VP-general manager.

Tommy Walker, general manager, WGLD-FM
High Point, N.C., named general manager of
co-owqed wKIX(AM)-WYYD(FM) Raleigh. N.C.

Forest F Whitehead, operations direclor,
wiNa{aM) Charlottesville, Va., appointed gener-
al manager. George Habel, news director,
wiINA, named general manager of co-owned
Virginia News Network.

Scott Vaughan, general manageér, and Jack
Parris, station manager, KGUN-Tv Tucson,
Ariz.. named VP's.

Don Prijatel, program director, WDTN(TV)
Daytlon, Ohio, named station manager.

Don Neil, general sales manager, KLAAITV)
West Monroe, La., assumes additional respon-
sibilities as station manager.

Donald W. Mevyers, general manager,
wAKY(AM)} Louisville, Ky.. joins WMC-FM
Memphis as station manager.

Jennifer Martin, attorney with New York law
firm of Greenbaum, Wolff & Ernst, joins ABC-
TV in Los Angeles as associate director of con-
tracts, West Coast.

Raymond J. Tucker, secretary-treasurer, Cox
Broadcasting. group owner based in Atlanta,
elected VP

Ron Davison, program director and air per-
sonality, wQiotam) Canton, Ohio, named opera-
tions manager.

Al Petronio, corporate accountant, WFAA-TV
Dallas, joins wTAF-Tv Philadelphia as assistant
business manager.

Mike Meadows, corporate accountant, Taft
Broadcasting, Cincinnati, named .assistant con-
troller. Michael C. Brungs, staff accountant,
succeeds Mr. Meadows.

Robert R. Landman, manager of systems in
management information systems department,
NBC, New York, appointed director of TV sta-
tions systems.

New officers, Indiana Broadcasters Association:
Chris Duffy, wTHR(Tv} Indianapolis, president;
W.R. {Biil) Williamson, WIOU(AM)-WZWZ(FM)
Kokomo, president-elect: Reid Chapman
wANE-Tv Fort Wayne, VP-TV; Kenneth Coe,
WLOI(AM)-WCOE(FM) La Porte, VP-AM; William
Kepler, waOv-AM-FM Vincennes, VP-FM:
Robert Rouse, wvTs(FM) Terre Haute, secre-
tary-treasurer, and Charles Blake, WIKY-AM-
FM Evansville, assistani secretary-treasurer.

T e 7 S S P L
Broadcast Advertising

Charies Bachrach, broadcast account super-
visor, Peter Craighead, account supervisor,
and Frances Devereux, personnel director,
Ogilvy & Mather, New York, elected senior
VP's.

Noah Bass, account executive and creative
director for entertainment division, D’Arcy-
MacManus & Masius. New York, working pri-
marily on Universal Pictures account, elected
VP Thom Rhodes, from Wilson, Haight &
Welch, Hartford, Conn., joins DM&M in St.
Louis as associate media director on General
Mills accounts.

Dick Stein, VP, sales/
marketing, Broadcast
Marketing Co., Los
Angeles, sales consul-
tancy firm, named VP-
retail marketing, Radio
Advertising Bureau,
New York.

Doris J. Howe, ac-
count executive,
wITS(AM) Boston, joins
Marv Roslin Radio
Sales, Boston, as New
England sales manager.

Stein

Loyd Senn, specialist in farm radio in South-
west and Midwest, named director of Ag Devel-
opment, newly formed agricultural marketing
division of Torbet Radio, New York. He will be
based in Lubbock, Tex.

Susan Herridge, assistant planner, Campbell-
Mithun, Minneapolis, joins Carmichael-Lynch,
Minneapolis. as media planner.
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C. Roger Lewis, director of new product de-
velopment, General Foods Corp.. joins J.
Walter Thompson, San Francisco, as manage-
ment supervisor. Alfred B. Whelan, from
Clorox Co.. Oakland, Calif., joins JWT in San
Francisco as account supervisor. Don Vaughn,
partner in Tom, Vaughn & Hayashi Advertising,
Honolulu, and Stephen J. Weiss, chief
copywriter and associate creative director,
Havill Associates, Washington, join creative
staff of JWT in San Francisco.

Eric R. Wessman, senior commercial policy
editor in broadcast standards department of
NBC, New York, appointed commercial policy
manager, broadcast standards.

Steve Barry, national sales manager, wOTN(TV}
Dayton, Chio, named sales manager.

Don Walker, from KIQQ(FM) Los Angeles, joins
KMJIC(aM) San Diego as general sales manager.

Peter J, Mitchell, national sales manager,
woR-TV New York, named VP

Darris Forgy, VP-general sales manager,
WING (AM)-wJAl(FM) Dayton, Chioc, named ex-
ecutive VP

John Dienert, account executive, WSET-Tv
Lynchburg, Va., joins wyTv(Tv) Youngsiown,
Ohio, as local sales manager.

Patrick J. Gmiter, director of television and
radio sales, Cox Broadcasting, group owner
based in Atlanta, elected VP-broadcast sales.

Gmiter

Frank O’Neil, sales manager, kxas-Tv Forl
Worth, appointed general sales manager.

David Gingold, station manager, WMC-FM
Memphis, named assistant manager, responsi-
ble for sales development.

Louise Smith, account executive, KPIX(Tv} San
Francisco, joins wiLs-Tv Chicago in same
capacity.

Andrea Weiner, graduate siudent. femple
University in Philadelphia, joins sales staff of
WTAF-TV there.

Mike Gypins, from wOL(AM) Washington, and
Jerry Lohrman, sales manager, KRLY(FM)
Houston, joins kCOH(AM) Houston as account
executives.

Rick C. Paul, owner and president of Media
Dimensions Inc., Washington, joins sales staff
of wMaL(aM) there.



James Shanahan, from wpoer(am) Hartford,
Conn., joins wTIC-FM there as account execu-
tive.

Sharon K. Wright, sales representative, Bell &
Howell Education Group, Chicago, joins
KRNA(FM) lowa City as account executive.

J. Gregory Wathen, sales manager, WKCM(AM)
Hawesville. Ky., and Timothy B. Jones, sales
representative, Media Statistics, Washington,
join wGBF(aM) Evansville, Ind., as account ex-
ecutives.

Jim Vann, operations manager, WXTC(FM)
Charleston, S.C., joins WEzZL{(FM) there as ac-
count executive.

Bob Bonnell, account executive, wjiva(aM)
South Bend, Ind., joins wsiv(Tv) Elkhart, Ind.,
as local account executive. Jean Knapp, sales
secrelary at wslv, named account executive.

Daniel Gorby, graduate, Florida State Univer-
sity, Tallahassee, joins wLEQ(FM) Bonila Springs,
Fla., as account executive.

Rhonda Prewitt, media buyer, Faulkner & As-
sociates Advertising, Little Rock, Ark., joins
KARN(aM) there as account executive.

Lavern {Bud) Mansfield, account executive,
wTAC(AM) Flint, Mich., joins wTRX{AM) there in
same capacity.

Neil Schwartz, senior account executive,
wLKw-AM-FM Providence, R.l., and Marianne
Story, account executive, WGNG(AM) Pro-
vidence, join wWIAR-Tv there as account execu-
tives.

[ R T
Programing

Arnold Turner, producer, Six Million Dollar
Man, NBC, Los Angeles, named producer of
Harris and Company.

Charles Stanford, assistant general attorney,
ABC, New York, named director of legal and
business affairs for ABC Sports.

Robert Cohen, production manager, Perfor-
mance Guarantees, joins Sandy Frank Film
Syndication, New York, as account executive.

-ﬁ J. Clifford Curley,
program director, KDKA-
Tv Pittsburgh, joins
WRC-Tv Washington as

director of programing.

Jeff Salgo, editor-
* director of research for
International Radio
Report, joins KMJC(AM)
San Diego as program
director.

Jack Casey, program
director, wWROV(AM)
Roanoke, Va., joins
WRXL(FM) Richmond, Va,, in same capacity.

Curley

T T e P Y | [ S 5%, B, [ — L
News and Public Affairs

E.S. (Bud) Lamoreaux lll, producer for CBS
Sports, New York, named senior producer of
Sunday Morning, CBS News.

Ray Depa, associate news director, WOWT(Tv)
Omaha, joins KGUN-Tv Tucson, Ariz., as news
director.

Jim Barber, production manager, KCRA.TV
Sacramento, Calif., named news director of §

p.m. and 11 p.m. news. Duane Borovec, assis-
tant news director and executive news producer,
succeeds Mr. Barber. Steve Haskins, assign-
ment editor, succeeds Mr. Borovec. Jim Dren-
nan, news director and assignment editor,
KXTV(TV) Sacramento, joins KCRA-Tv as assign-
ment editor.

Steve Cohen, director
| of news for WNAC-Tv
Boston, named director
| of news for weCss-Tv
New York, effective
'f Jan. 15, succeeding Jim
,f‘ Cusick.

- Jeff Gralnick, director
and executive producer
of special events unit,
ABC News, and
Pamela Hill, executive
producer and director
of ABC News docu-
mentaries, named VP’s.

Grainick Hill

Scott R. White, director of news and public
affairs, wkix(AM)-wYYD{FM) Raleigh, N.C., joins
WBT(AM)-WBCY(FM) Charlotte, N.C., as news
director.

Randy Graff, city hall reporter, wizM-AM-FM La
Crosse, Wis., appointed news director. He suc-
ceeds Doug Breisch, who moves 10 KDTH{(AM)
Dubuque, lowa, in same capacity. Scott Stein,
graduate, University of Wisconsin, La Crosse,
joins wizM as reporter.

Susan Garrett, reporter for wina(aM) Charlot-
tesville, Va., and for co-owned Virginia News
Network, named news director of wiNa. Ed-
ward Swindler, reporter, wiNA and Virginia
News Network, named news director of
Virginia News Network.

Allen Scott, news editor, KULF(aM) Houston,
joins KFRD-AM-FM Rosenberg, Tex., as news
director.

Ernest Ford, assignment editor, KsL-Tv Salt
Lake City, named managing editor. Janice
Evans, producer of 10 p.m. news, named ex-
ecutive producer of news.

William J. Covington, senior attorney in law
department, NBC, New York, appointed senior
administrator, news talent contract negotia-
tions, NBC News.

Carol Halmes, from KCRL-Tv Reno, joins
KORK-Tv Las Vegas as reporter. Richard Pratt,
from KTHv(TV) Little Rock, Ark., joins KORK-TV
as photographer.

Rich Newberg, general assignment reporter,
WMAQ-Tv Chicago,.joins wive-Tv Buffalo, N.Y.,
as weekend anchor and investigative reporter.

John Buchin, reporier, wHEC-Tv Rochester,
N.Y., joins wINH-Tv New Haven, Conn., in
same capacily.

Steve Silber, production assistant, WHN(AM)
New York, joins wBRE-AM-FM Wilkes Barre, Pa.,
as anchor-reporter.

David R. Cochran, news producer and assign-
ment editor, wiz-Tv Baltimore, joins WPVI-TV
Philadelphia as noon news producer.

Sara Hassinger, news director, WIHL-TV
Johnson City, Tenn., joins wsPA-Tv Spartanburg,
$.C., as director of weekend news program. She
will also produce public affairs programs.

Darryl Crouch, weekend weathercaster,
wwLPr(TV) Springfield, Mass., joins wwviT(TV)
New Britain, Conn., in same capacily.

Richard M. Schmidt Jr, partner in Washing-
ton law firm of Cohn & Marks, named chair-
man of board of trusiees of Washington Jour-
nalism Center. He succeeds Theodore F.
Koop, retired VP of CBS who headed Center’s
board for five years.

James J. Kilpatrick, newspaper columnist
and television commentator, named 10 receive
William Allen While Foundation award for
journalistic merit from University of Kansas at
luncheon Feb. 9 in Lawrence.

OO ey P T PN W T e
Promotion and PR

Jack Jacobson, program director, KGUN-TV
Tucson, Ariz., joins KTVK(TV) Phoenix as pro-
motion and publicity director.

Alison Kaplan Russell, media specialist,
American Trucking Association, Washington,
joins wkYs(FM) there as advertising and promo-

KAUZ-TV Goes Harris!

\
KAUZ-TV, Wichita Falls, Texas
goes Harris with a
BT-25L2, 25kW, TV Transmitter
B, e s Cor ""I HARRIS
Box 4290. Quincy. Ninois 62301 WNFOAMATION HANDLING J
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tion manager.

Linda Brown, director of national program
promotion, noncommercial wGBH-Tv Boston,
joins National Public Radio, Washington, as
director of promotion and public affairs.

Morgan Jeffreys, news direclor, KFRD-AM-FM
Rosenberg, Tex.. named public relations direc-
10r.

Jane Gibbons, freelance writer, Los Angeles,
named manager, business information, Weslt
Coast, ABC public relations.

Ivan Ladizinsky, manager of promotion and
publicity, kTvu(Tv) Oakland, Calif., joins CBS
Entertainment as manager of affiliate promo-
tion services, West Coast.

James A. Gershman, broadcast promotion
consultant. noncommercial wsBe-Tv Provi-
dence, R.l., named director of public informa-
tion.

eSSl B = S S, NSyt
Broadcast Technology

Joe Reighley, transmitler supervisor, from
KSHO-Tv Las Vegas, joins KORK-aAM-FM there as
chief engineer.

Harold Thompson, chief engineer, wDTN(TV)
Dayton, Ohio, appointed director of engineer-
ing development.

Joseph A. Martinez, field project coordinator,
RCA, named sales engineer for RCA broadcast
systems, based in Miami. George J.
Stepanenko, attorney adviser with Office of
Opinions and Review, FCC, Washinglon, joins
law department of RCA Global Communica-
tions, New York.

Nate Sholar, Eastern regional manager, Utility
Tower Co.. Mayfield, Ky., forms World Tower
Co. there.

Allied Fields

Osborn Elliott, former New York deputy
mayor for economic development and former
editor-in-chief and chairman. Newsweek,
named dean, Columbia University Graduate
School of Journalism, New York, effective in
April. Mr. Elliott succeeds Elle Abel, who
leaves Columbia in June to serve as Chandler
professor of journalism at Stanford University,
Palo Alto, Calif.

Dennis Lane, from Federal Energy Regulatory
Commission, Washington, and Richard H.
Waysdorf, graduate, Syracuse (N.Y.)) Law
School, join Wilner & Scheiner. Washington.

John D. Pellegrin, from Fleicher, Heald &
Hildreth, Washington, opens communications
law firm in Washington and Springfield, Va.

Herbert L. Golden, head of his own invest-
ment bank lo serve entertainment industry,
Lexington lniternational Inc., New York, joins
Bankers Trust Co. there as senior consultant in
charge of newly formed media group.

Deaths

Charles Greenough Mortimer, 78, retired
chairman and chief executive officer of General
Foods Corp., died Dec. 25 in Orleans, Mass. He
lived in White Plains, N.Y. Mr. Mortimer, who
was early chairman of Advertising Council.
began his career al age 22 as baking powder
salesman. He joined Madison Avenue advertis-
ing agency George Baitten Co. (now BBDO) in
1921 and moved to Postum Co., which later
changed its name to General Foods, in 1928. He
was named executive VP in 1952; president and
chief executive officer in 1954; chairman and
chief executive officer in 1959, and chairman of
executlive committee in 1965, retiring in 1971.
Survivors include his wife, Elizabeth, three
sons and one daughter.

Thomas F. Reynolds, 67, White House corre-
spondent for United Press during Franklin
Roosevelt’s administration, died Dec. 27. He
was also special correspondent for NBC during
national political conventions in 1960, 1964 and
1968. Survivors include his wife, Helene, and
one daughter.

For the Record:”’

As compiled by BROADCASTING based on
filings, authorizations, petitions and other
actions announced by the FCC during the
period Dec. 21 through Dec. 29.

Abbreviations: ALJ—Administrative Law Judge.
ak.—allernale. ann.—announced. anl.—anienna.
aur.—aural. aux.—auxiliary. CH—critical hours. CP—
construction permit. D—day. DA —directional anten-

na. Doc.—Docker. ERP—effeciive radiaied power.
freq.—frequency. HAAT—height of antenna above
average terrain. khz—kiloheriz. kw—kilowatts.
MEOV —maximum expected operation value. mhz—
megaheriz. mod.—modification. N—night. PSA—
presunrise service authority. SL—siudio location.
SH—specified hours. TL—uransmitler location.
trans.—transmitter. TPO—transmitler power output.
U—unlimited hours. vis.—visual. w—walts. *—non-
commercial.

APPRAISALS
SHOULDN’T COST AN ARM AND A LEG

There is no good reason why a brokeroge firm. handling a volume of sales,
cannct evaluate one more station at a reasoriable fee.

For economy we Utilize a custom designed computer program to keep tabs
on station prices and stay cument with the market.

Detailed and documented appraisals for legal purposes are priced at $750 for
radio stations and $1,000 for television stations.

A simple letter report. recommended for most business purnooses. costs $250.

CHAPMAN ASSOCIATES 1835 Savoy Drive/Atianta, GA 30341/(404) 458-9226
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New Stations

AM actions

® Florala, Ala.—Broadcast Bureau granted Florala
Broadcasting Co. 1230 khz, | kw-U. Address: PO. Box
202, Florala 36442. Estimated construction cost $42,-
377, first-year operating cost $31,680; revenue un-
determined. Format: MOR. Principals: Larry Grover,
president, and 19 others. None has other broadcast in-
terests. Mr. Grover is accountant at Lawrenceville,
Ga., bank. {(BP-20575) Action Dec. 18.

® Tuba City, Ariz.—Broadcast Bureau granted Navajo
Bible School and Mission 1050 khz, § kw-D. PO, ad-
dress: Drawer F, Window Rock, Ariz. 86515. Estimated
construction cost $25,075; first-year operating cost
§25.146; revenue $27,394. Format: Religious, pops.
Principais: Applicant is licensee of KHAC(AM) Win-
dow Rock (BP-20,475). Action Dec. 18.

® Pittsburg, Ky.—Broadcast Bureau granted Q Radio
Group 1600 khz, 500 w-D. PO. address: Route 2, Box
243, London, Ky. 40741, Estimated construction cost
§32,245; first-year operating cost $32,100; revenue
$60,000. Format: Contemporary. Principals: James A.
Jones, David 1. Humes and Mark A. Cole (33-1/3%
each). Mr. Jones is engineer for different Kentucky sta-
tions. Mr. Cole is announcer for WVLK(AM) Lex-
ington. Ky., as is Mr. Humes. (BP-20, 616) Aciion
Dec. 18.

® Lebanon, Tenn.—Broadcast Bureau granted S&W
Enterprises 1600 khz, 500 w-D. PO. address: Box
40333, Nashville 37204. Estimated construction cost
$10,000; first-year operating cost $35,000; revenue
$48,000. Formai: C&W, pops. Principals: PL. Severy
and S.B. Walker. Mr. Severy deals in machine tools Mr.



Walker is station manager at WAMB(AM) Donelson,
Tenn. (BP-20, 386) Action Nov. 13.

@ Pleasant Prairie, Wis.—Broadcast Bureau retumed
as unacceplable for filing application for CP of Metto
Broadcasting Corp. for new AM. Action Dec. 1.

FM actions

® Haleyville, Ala.—Broadcast Bureau granted
Haleyville Broadcasting Co. 92,7 mhz, 3 kw, HAAT:
238 . Address: PO 805, Route 5. North Haleyville
35565. Estimated construction cost $78,079; first-year
operating cost $36,500; revenue $45,000. Format:
Standard pop. Applicant is owned by John L. Slatton
who owns 42.5% of WLAY-AM-FM Muscle Shoals.
Ala., 100% of WMSL(AM) Decatur, Ala.
(BPH-11100) Action Dec. 6.

AM starts

® WENA(AM) Penuelas, PR.— Authorized program
operation on 1330 khz, 500 w-D. Action Nov. 8.

FM starts

8 WALZ(FM) Machias, Me.—Authorized pro'ig'ram
operation on 95.3 mhz, ERP: 3 kw, HAAT: 220 fi. Ac-
tion Nov. 21.

8 KOGA-FM Ogaliala, Neb.— Authorized program
operation on 92.7 mhz, ERP: 3 kw, HAAT: 295 . Ac-
tion Nov. 15.

8 KREK(FM) Bristow, Okla.— Authorized program
operation on 104.9 mhz, ERP: 3 kw, HAAT: 300 ft. Ac-
tion Now. 13.

8 KSLE(FM) Seminole, Okla.— Authorized program
operation on 105.5 mhz, ERP: 3 kw, HAAT: 295 ft, Ac-
tion Nov. 8.

8 KICR(FM) Coos Bay, Ore.— Authorized program
operation oni 98.3 mhz, ERP: 700 w, HAAT: 5501t. Ac-
tion Nov. 13.

8 WQVE(FM) Mechanicsburg, Pa.— Authorized pro-
gram on 93.5 mhz, ERP: 3 kw, HAAT: 300 M. Action
Nov. 21.

8 KORM Orem, Utah— Authorized program opera-
tion on 107.1 mhz, ERP: 3 kw, HAAT: 920 fi. Action
Oct. 27.

AM licenses

8 Broadcast Bureau granted lollowing licensés cover-
ing new stations:

8 WYZD(AM) Dobson,
KHOL{(AM) Beulah, N.D. (BL780912AF);
WTNR(AM) Kingston, Tenn. (BL-14,482);
WNPC(AM) Newport, Tenn. (BL780829Al1), and
WWBB(AM) Madison, W.Va. {BL781016AB).

FM ficenses

® Broadcast Bureau granted following licenses cover-
ing new stations:

8 KICO(FM) Yuma, Colo. (BLH780928AA);
*WPCD(FM) Champaign, 1Il. (BLED1743);
*WMSS(FM) Middletown, Pa., and WOTB(FM) Mid-
dletown. R.l. (BLH780918AH).

N.C. (BL780926AG);

Ownership Changes

Applications

® KKTT{AM) Los Angeles and KUTE(FM) Glen-
dale, Calif. {AM: 1230 khz, | kw-D, 250 w-N; FM:
101.9 mhz, 640 kw)—Seeks assignment of license
from Tracy Broadcasting Co. and Progress Radio Nei-
work, respectively, to Inner City Broadcasting Corp. of
Los Angeles for $4,500,000 plus $800,000 non com-
pete agreement. Tracy is parent of Progress and is
wholly owned by Richard B. Stevens who also owns
KUPL-AM-FM Poriland, Ore. Buyer is wholly owned
subsidiary of Inner City Broadcasting. Percy E. Sutton
is chairman and 29.3% owner. His brother Olivet has
22.6% interest. No other stockholder has more than
5%. Group, through subsidiaries, owns WLIB(AM)-
WBLS(FM) New York; been granied FCC consent o
buy WBRB-FM Mti. Clemens, Mich., and has
purchased KRE-AM-FM Berkeley, Calif., subject to
FCC approval. Ann. Dec. 18.

8 KIDO(AM) and CP for KNFR (FM) Boise, 1daho
(AM: 630 khz, 5 kw-U, DA-2: FM: 104.3 mhz, 50
kw) —Seeks assignment of license from KIDO Broad-
casters Inc. to Sundance Broadcasting Inc. for $715,000
plus $100,000 non compete agreement. Seller is owned
(100%} by Dale G. Moore. who owns 91.8% of
Western Broadcasting, licensee of KCAP-AM-FM
Helena, KGVO(AM} Missoula, all Montana; and

KMVT-TV Twin Falls and KSEI{AM)-KRBU(FM)
Pocatello, both Idaho. Weslern is also half owner of
WAPA-TV San Juan, PR. Buyer is owned (100%) by
David E. Reese, director ol banks in Prescou, Ariz.,
and Columbus, Ohio. He has no other broadcast in-
terests. Ann. Dec. 18.

® KWRL(AM) Sparks, Nev. (1270 khz. | kw-D)—
Seeks assignment of license from Peter Forsythe (re-
ceiver) lo Jonsson Broadcasung Corp. for $250.000.
Seller: Mr. Forsythe is general manager of station
which previously filed bankrupicy. Buyer is owned by
Kenneth A. Jonsson (65%); his wife, Diana (10%),
and son, Michael (15%). Group recently purchased
KROY{AM}-KROI(FM) Sacramento, Calif. Mr.
Jonsson is also former 33% owner of KRLO(AM)-
KAFM(FM) Dallas and has interest in bank and com-
puter service company. Ann. Dec. 18.

8 WELX{AM) Xenia, Ohio (1110 khz, 250 w-D,
DA) —Seeks assignment of license from H&H Broad-
casters Inc. t0 L&D Broddcasting for $160,000 plus
60,000 non compete agreement. Seller is owned by
Harold J. Wright (90%) and his wife, Eleanore (10%),
who formerly owned WHBM(FM) Xenia. Buyer is
owned by LaRue (40%) and Darnell (20%) Turner
(brothers), Francis Thomas (33%} and two others.
LaRue Turner is director of telecommunications al
Central State University, Wilberforce, Ohio. Darnell
Turner is insurance agent and Mr. Thomas is retired
professor at Central State. They have no other broad-
cast interests. Ann. Dec. 11.

8 WSIW(AM) Woodruff, 5.C. (1510 khz, 1 kw-D,
250 w-N) —Seeks assignment of license from R.ED.
Radio Inc. to Newton-Conover Communications Inc.
for $170,000. Seller is owned by Ronald K. Edwards
who has no other broadcast interests. Buyer is prin-
cipally owned by David and Jane1 Lingafelt (24% each)
and Charles and Glenna Lingafelt (17.27% each).
David and Charles are brothers. David {general man-
ager) and Janet (assistant managcr) work at
WNNC(AM) Newton, N.C. Charles is former broad-
cast engineer and announcer. Ann. Dec. 18.

8 KCLT(AM) Lockhart, Tex. (1060 khz, 250 w-D,
DA)—Seeks assignment of license from Radio Cald-
well County Inc. to Triple R Broadcasting Inc. for
$240,000. Seller is owned by L.M. Pruess (80%) and
Franklin Kasper (20%). They have no olher broadcast
interests. Buyer is owned by Esther Lou Copeland,
Richard G. Copeland and Gayle C. Alchley (33.25%
each), but Ralph D. Copeland (.25%) is president.
Ralph Richard and Gayle are children of Esther.
Group also owns KIKZ(AM) Seminole, Tex. and is ap-
plicant for new FM in Seminole, Tex., and AM-FM in
Ruidoso, N.M. Principals also are partners in aviation
school in Sonora, Tex. Ann. Dec. 18.

Actions

8 KYDE(AM) Pine Bluff, Ark. (1590 khz, |1 kw-D)—
Broadcast Bureau granted assignment of license from
KPBA Inc. 10 Smith Davis and Shields Inc. for $325.-
000. Seller is owned by Dan W. Curran {45%), Frank
D. Deramus {45%)} and Dan D. Moulds (10%), who
also own WKDL(AM) Clarksdale, Miss. Buyer is
equally owned by John J. Shields, Warren B. Smith and
Don J. Davis. All are owners of KGMR(FM)
Jacksonville, Ark. Mr. Shields also owns 51% of
KFLO{AM) Shreveport, La. (BAL-9356) Action Dec.
19.

a KPLY(AM) Cresent City, Calif. (1240 khz, 250 w-
U)—Broadcast Bureau granted assignment of license

from Mason C. Deaver and wife. Virginia (50% each)
(Summit Broadcasters) to Mr. Deaver (100%), lollow-
ing death of his wife. (BAL781214EA) Action Dec. 21.

8 KVRE:AM-FM Santa Rosa. Calif. (AM: 1460 khz.
| kw-D; FM: 101.7 mhz, 135 kw)—Broadcast Bureau
granled assignment of license from KVRE Inc. 10 Vi-
sionary Radio Euphonics Inc. for $400,000 plus
assumption of liabilities. Seller: equally owned by Mr.
and Mrs. Edward LaFrance and Mr. and Mrs. William
H. Colclough. who have no other broadcast interests.
Buyer: principally owned by Joyn Deuz Jr., former vice
president of Century Broadcasting Corp., who has ap-
plied for new AM-FM a1 Apple Valley, and new FM at
Fort Bragg, Calif. {(BAL781106ED, BALH781106EE)
Action Dec. 26.

8 KSTR{AM) Grand Junction, Colo (620 khz, 5 kw-
D) —Broadcast Bureau granted transfer of control of
Liicomm Inc. from Roy H. and Cecilia Adamson
(68.69% before; none after) to group headed by
William H. Nelson (none before; 23.8% after). Con-
sideration: $142,500. Other principal buyers are Paul S.
Barru, Ben E. Carnes, Gregory K. Hoskin and George
R. White (11.7% each). Mr. Nelson is an atiorney.
None have other broadcast interests. Robert A. Col-
lins, who is operator of KSTR, will retain control of his
shares (29.4%). {BTC781106EA) Action Dec. 26.

® WAYK(AM)-WSWF(FM) Lehigh Acres, Fla.
(AM: 1440 khz, 5 kw-D, | kw-N: FM: 107.1 mhz, 2.35
kw) —Broadcast Bureau granied assignment of license
from Broadcast Management Inc. aid Lee County FM
Inc., respectively, to Dwyer Broadcasting. Robert
Dwyer was granted ownership of licensee corps. on
Sept. 29, 1978 and is now merging \hem into new corp.
(BAL781220EA) Action Dec. 22.

® WLOO(FM) Chicago (100.3 mhz, 6 kw);
WABX{FM) Detroit (99.5, 36 kw): KWST(FM) Los
Angeles (105.9 mhz, 72 kw), and KMEL(FM) (106.1
mhz, 69 kw) San Francisco —Broadcast Bureau granted
acquisition of de jure control of licensees of WLOO
and WABX and Century Broadcasting Corp. {parent
corporation of KWST(FM) and KMEL) 10 George A.
Collias, Howard Grafman and Anthony C. Karlos
through purchase of siock from Paul V. Vranos, Lola P.
Vranas, Sam N. Souleles, George N. Souleles and
Steven Souleles for $315,000 (BTCH781212EC EF).
Action Dec. 22.

® KJOT(FM) Boise, Idaho (105.1 mhz, 43 kw) —
Broadcast Bureau granted assignment of CP from Gem
State Broadcasting Corp. in reorganization involving
no change in ownership. {(BAPH781204EC) Action
Dec. 19.

8 WYGO-AM-FM Corbin, Ky. (AM: 1330 khz, 5 kw-
D, DA; FM: 99.3 mhz, 3 kw)—Broadcast Bureau
granted assignment of license from James C. Vernon
o Vernon-McCreery Broadcasting Inc. James Vernon
has formed new licensee corp. in which John McCre-
ery has purchased 20% interest for $12,500. Mr. Mc-
Creery also has option to buy additional 30% interest.
(BAL781218ED, BAPLH781218EE) Action Dec. 22.

8§ WVLK-AM-FM Lexinglon, Ky. {AM: 590 khz, 5
kw-D, | kw-N; FM: 92.9 mhz, 100 kw)—Broadcast
Bureau gramed assignment of license from Bluegrass
Broadcasting Co., parent of licensees of four stations,
10 newly Tormed subsidiary, WVLK Radio Inc.
{BAL781215EC, BALH781215ED) Action Dec. 22.

8 WQRC(FM) Bamstable, .Mass. (99.9 mhz, 50
kw) — Broadcast Bureau granted transfer of positive
control of Cape Cod Broadcasting Co. from Richard D.
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WKRC-TV, Cincinnati, Ohio
goes Harris with a

BT-50H3, 50kW,
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Walsh and others (56% before; none afier) 1o Donald
P Moore and others (44% before; 100% afier). Con-
sideration: $369,000. Principals: Mr. Walsh and eight
others are transferring their holdings to company presi-
dent, Mr. Moore, who, after approval, will own %1% of
stock (39% originally). Marguerite Cooper is retaining
her 5% interest. Remaining shares are 1o go to John W,
Miller, station manager. Mr. Moore is applicant for new
AM at Middleborough, Mass. None of other principals
has other broadcast interesits, (BTCH781107ED) Ac-
tion Dec. 26.

8 WACQ(AM)-WTTK{FM) Boston (AM: 1150 khz,
5 kw-U; FM: 100.7, 50 kw)—FCC granied assignment
of license from Plough Broadcasting 10 GCC Com-
munications for $3.3 million plus $250,000 covenanit
not 10 compele. Seller; Licensee of WPLO(AM)-
WVEE(FM) Ailanta, WCAO(AM)-WXYV(FM)
Baltimore, WJID(AM)-WIEZ(FM) Chicago,
WMPS(AM)-WHRK(FM) Memphis, WSUN(AM)
St. Petersburg and WQXM (FM) Clearwater, both Fla.,
is public Delaware corporation. Buyer: is licensee of
WIFI-FM Philadelphia and WEFM-FM Chicago. It is
25% owned by Alexander M. Tanger and 75% by Gen-
eral Cinema Corp., public Delaware corporation with
controlling interest in WIFI and WEFM and licensee
of WCIX-TV Miami. Action Dec. 21.

8 WCIB-FM Falmouth, Mass. (FM: 101.9 mhz, 50
kw}—Broadcast Bureau granted iransfer of negative
control of New England Media Corp. from Ralph Guild
(37.5% before; none after) 10 Keaneth J. Paich (25%
before; 50% afier). Consideration: $236,379. Prin-
cipals: Mr. Guild is selling his 37.5% interest in
licensee with 25% going to Mr. Patch, 10.2% to Roger
A. Neuroff (31% before; 41.2 afier), 1.7% going to
John R. Neuhoff (5.5% before; 7.2% after}, and .3%
going to Geoffry H. and Marion C. Neuhoff {.5% each
before; .8% afier). New principal, Mt. Patch is general
manager and president of stalion and has no other
broadcast interests. (BTCH781013EC) Action Dec. 19.

m WNBY-AM-FM Newberry, Mich (AM: 1450 khz, 1
kw-D, 250 w-N; FM: 93.5 mhz, 3 kw)—Broadcast
Bureau granted assignment of license from Newberry
Broadcasting Co. to Prime Time Productions Inc. for
$141,500 plus $1,000 covenant not to compete. Seller
is sole proprietorship of Thomas Stewart Backus, who

American Fdrm Bureau Federation
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is terminally ill. Buyer is owned by Alfred E. Thomas,
president (50%), and Janet M. Johnson, secretary and
treasurer (50%). Mr. Thomas is owner and president of
Communication Setvice Co., iwo-way radio service of
which Miss Johason is also an officer. Mr. Thomas and
Miss Johnson are also half owners and officers of
Nashville recording studio. Neither has other broad-
cast interests. (BAL781106EB, BALH781106EC) Ac-
tion Dec. 26.

m WDSK(AM)-WDLT(FM) Cleveland, Miss. (AM:
1410 khz, | kw-D; FM: 92.7 mhz, 3 kw}—Broadcast
Bureau granted assignment of license from Segars
Broadcasting Inc. 10 Delia Radio Inc. for $188,000.
Seller is owned by Kelly Segars who owns
WVOM(AM)-WTIB(FM) luka, Miss. Buyer is prin-
cipally owned by Robert M. Williamson, president,
who is general manager of WNLA-AM-FM Indianola,
Miss. He has no other broadcast interesis.
(BAL781023EC, BALH781023ED) Action Dec. 26.

a KSHE(FM) Chestwood, Mo. (94.7 mhz, 100 kw)—
Broadcast Bureau granted acquisition of de jure control
of Century Broadcasting Corp. (parent corp. of
licensee) by George A. Collins, Howard Grafman and
Anthony C. Karlos through purchase of stock from
Paul V. Vranas, Lola P Vranas, Sam N. Souleles,
George N. Souleles and Steven Souleles for $315,000.
(BTCH781212EG) Action Dec. 22.

® KDXT(FM) Missoula, Mont. (93.3 mhz, 38 kw)—
Broadcast Bureau granted assignment of license from
Jensen Broadcasting Co. 10 Jensen Broadcnslin; Co.-
Ingstad Enterprises (parinership). Jensen Broadcast-
ing, owned by Rex, Jack and Lamont Jensen, has
formed parinership with Robert E, Ingstad who will
own 48% interest for $135,000 and $20,000 consultan-
cy agreement. (BAPLH781204EB) Action Dec. 19.

n WMVB-AM-FM Millville, N.J. (AM: 1440 khz, 1
kw-D; FM: 97.3 mhz, 5.2 kw)—Broadcast Bureau
granted assignment of license from Garden State

Call Letters
Applications Grants (cont.)
Calt Sougnt by Call Assigned fo
Now AM's New Fil's
Kwﬂgw g:::;s;.e:o:::;secﬁ:.h.’lt::g::?n =L “WUFT-FM Universily ol Florida, Gainesville, Fia.
’ “WUWF University of west Florida, Pensacola, Fia.
New FM" WDAX-FM John Davidson, MCRae, Ga.
"KESP ?,zka'k Public Broadcasling, Eureka Springs. [ {(s]:] Idaho Broadcasling Co. Coueur D'Alene,
) Idaho
WHPO Walter Tatar Hoopeston. Il KNAQ Inland Broadcast Co. Rupert, Idaho
WGUY Stone Communications Inc.. Brewer, Me. KLXL Tower Power Corp. Dubuque, lowa
TWVRM e s L KOAK-FM  Red Oak Radio Co. Red Oak. lowa
i I Manlez Radio Co. Ponca Cily, Okla. “KANZ Kanza Sociely, Inc.. Garden City, Kan.
WJHR ?e::‘t:::.son County Broadcasling, Mackson, “WRBH Radio for the Biind and Print Handicapped
inc.. New Orleans
LG e i WCTD-FM Caroline Broadcasling Co.. Federalsburg,
wWPDZ Cheraw Broadcasting Co., Cheraw, S.C. Md.
WGBK Radio Blue Ridge inc.. Harrisonburg, va. WYAJ WLSR-FM InC.. Sudbury, Mass.
New TV KLWT-FM Lebanon Broadcasting Co., Lebanon,
WBHW windmill Broadcasting Co., Springlield, lil. Mass.
Existing AM's KELN Dahl FMm Broadcasting Co.. North Platte. Neb.
WEEF WGVO Highland Park-Deertield, Il KSDW Lula M. Stone, Sulphur. Okla.
WXKS WWEL Meford, Mass. WYSS g:eget'lown Broadcasting Corp.. Saegertown,
KESY KOOO Omaha. Neb. wibz Community Educational Group Corp.,
KKSY KPAR Albuguerque, N.M. Leviltown, PR.
KOKD KFCB Redlield, S.0. WOQNE Bradley Entarprises Inc.. Cleveland
KVGM KOQOT Yakima, wasn. KEYE-FM Parrylon Radio Inc.. Perrylon, Tex.
Existing FM's “WVPM West Virginia Educational Broadcasting
WLAZ WULA-FM Eulaula, Ala. . Authority, Morgantown. W. va.
KAYZ KEZU El Dorado. Ark. WVNP e qucaiiony) Broadcasing
KHOW-FM KXKX Denver New TV's
:vii: :v(isl_:'i:'e';‘:‘er:'(";l?l"' WITSG Soutneast Broadcasting Co.. Albany, Ga.
Lo WEEG Cleveland Asscciates Co., Cleveland
KOwWI KSwi Claninda, iowa
WXKS-FM WWEL-FM Medford. Mass. Existing AM’s
WOVR WESQ-FM Southbridge. Mass. Kmay KHNY Riverside, Calit.
KESY-FM KOOO-FM Omaha, Neb. WJBR WTUX Wilmington. Del.
KOZ2Z KGLR Reno, Nev. WAEC WXAP Allanta
KKJY-FM KPAR-FM Albuquerque, N.M. WYNR WPIO Brunswick, Ga.
KLVF KFUN-FM Las Vegas, NM. wDJD wJCO Jackson, Mich.
WIYE WBNY Buffalo, N.Y, WX WRBC Jackson, Miss.
WWOO-FM  WEMA Wilminglon, N.C. KJLA KAYQ Kansas City, Mo.
WPCT WTHJ Lobelville. Tenn. Existing FM's
WZYP WJOF Athens, Ala.
G rants WJIBR-FM WJBR Wilminglon, Del.
Cail Assigned to wPIO WYNR-FM Brunswick, Ga.
KKRL KCIM-FM Carrolf, lowa
New AM's WUGQ WGQH-FM Grayson, Ky,
KJEM JEM Broadcasting Co., Benlonville, Ark. WLBS WBRB-FM Mt. Clemens, Mich,
WPOE Poet's Seat Broadcasting Inc.. Greenfield, KIDX KBMS Billings, Mont.
L ) KDLN KDBM-FM Dillon, Mont.
KNCwW g?;g::lcgggigle \‘Nv%:t:rr‘!.glon Broadc¢asters Inc. WSLT WSLT-FM Ocean City, N.J.
New FM's WNIQ-FM WBZA Glens Falls, N.Y,
“WAED Univarsity of Alabama, Huntsville, Ala. Ll L LA ST L TS
KTED Edward Atsinger, Fowler, Cali, WGSX LA
KWQ* Kenneth Orchard, Victorville, Calit, L WSRA San Juan, PR.
"KCME Cheyenne Mountain Public Broadcast House bl e
Inc., Manitou Springs, Colo. WOWN WTCH-FM Shawano, Wis.
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Broadcasting Corp. to Sel-Thom Communications Inc.
for $400,000. Seller is principally owned by Fairleigh S.
Dickinson Jr.. principal owner of WKIP{AM)
Poughkeepsie. N.Y. Buyer is owned by James B.
Thompson, account executive atl KYW-TV Philadel-
phia and principal in trophy and awards store in Willow
Grove, Pa.: he has no other broadcast inlerests.
(BAL781018EA. BALH7801BEB) Action Dec. 19.

m KPSA{AM) Alamogordo, N.M. (1230 khz, 1 kw-D,
250 w-N)—Broadcast Bureau granled assignmeni of
license from Wycom Communication to Cotionwood
Comrmunications Corp. in reorganization intended lo
increase interest of station manager, Robert Flotte in
KPSA in exchange for part of his interest in Wycom,
slation’s principal owner (BAL781201EB) Action
Dec. 21.

8 WALL-AM-FM Middletown, N.Y. (AM: 1430 khz,
1 kw-D, 250 w.N; FM: 92.7 mhz, 3 kw)—Broadcast
Bureau granted assignment of license from Castle
Communications 1o Sillerman-Morrow Broadcast
Group for $1,875,000. Seller, which is owned by James
E O’Grady and 15 others, owns WHPN{(AM)-
WHVS(FM) Hyde Park, N.Y. Buyer is owned by
Robert Sillerman, son of Mickey Sillerman who was
founder of Keystone Broadcasting Sysiem and televi-
sion programing and sales pioneer, and Bruce (Cousin
Brucie) Morrow, broadcast personality.
{BAL781010EH, BALH781010E1) Dec. 19.

8 KXRB(AM)-KIOV(FM) Sioux Falls, S.D. (AM:
1000 khz, 10 kw-D; FM: 104.7 mhz, 100 kw) —Broad-
cast Bureau granted transfer of control of KXRB-K]OV
Radio Inc. from John L. Breece (100% before; none
after) to Southern Minnesota Broadcasting Co. (none
before;, 100% after). Consideration: $760,000 plus
$50,000 covenant not to compete. Principals: G. David
Gentling, president and 100% owner of Southern Min-
nesota Broadcasting, is 80% stockholder of Antares
Broadcasting Co., licensee of KTYD-AM-FM Sanla
Barbara, Calif. G. David Gentling voles Antares stock
and is executive vice president and secretary of An-
tares. Mr. Breece has no other broadcast interests.
(BAL781212EA, BALH781212EB) Broadcast Bureau
simultanecusly granted assignment of license of sta-
tion from Southern Minnesota 1o Sioux Falls Radio
Inc. 1o effect corporate reorganization. Action Dec. 21.

m KAPS(AM) Mt1. Vernon, Wash. (1470 khz, 500 w-
D, DA)—Broadcast Bureau granted ¢ransfer of control
of Totem Broadcasters Inc. from George B. Aller
(100% before; none after) 1o Valley Broadcasters Inc.
{none before; 100% afier). Consideration: $380,000.
Principals: Mr. Aller is retiring and has no other broad-
cast interests. Buyer is 60% owned by Bruce Shorts,
Seallle real estaie investor, and 40% owned by James J.
Keane, KREM-AM-FM Spokane, Wash. sales man-
ager. Mr. Shorts daughter and son-in-law own
KNOI{AM) Pullman, Wash. (BTC781205EB,
BTCH781205EC) Action Dec. 19.

8 WWQM{AM) Madison-WWQM-FM Middleton,
Wis, (AM: 1550 khz, 5 kw-D; FM: 106.3 mhz, 1.75
kw) — Broadcast Bureau granted transfer of control of
Hudson Broadcasting Corp. 10 Hudson Communica-
tion Corp. in reorganization that involved no change of
ownership. (BTC781205EB-EC) Action Dec. 19.

Facilities Changes

FM applications

® KWIJM(FM) Farmerville, La.—Seeks CP 1o make
changes in ant. system; change SL and RC to 113
North Main, Farmerville, La.; change type trans.;
change type ant.; increase HAAT: 280 fi. (H&V) and
change TPO. Ann. Dec. 20.

a WNWN{(FM) Coldwater, Mich.—Seeks CP to relo-
cate trans. and anl.: change TL to Herricksville Road,
Girard, Mich.; change SL and RC to 174 N. Angola
Road, Coldwater, Mich.; change lype trans.; change
type ant.; decrease HAAT: 469 ft. (H&V), increase
ERP: 50kw (H&V) and change TPO. Ann. Dec. 20.

8 WDCE(FM) University of Richmond, Va.—Seeks
CP 1o change TL to Fine Ars Building, University of
Richmond, operate trans. by RC from Student Center,
Commons Building, University of Richmond and in-
crease HAAT: 86 fi, Action Dec. 27.

AM actions

m KSRB{AM) Hardy, Ark.—Granted CP to increase
power 10 | kw. (BP-20732). Action Dec. 21.

8 KEZY(AM} Anaheim, Calif.—Broadcast Bureau

returned as unacceplable for filing application for CP of
KEZY Radio Inc. to increase daytime power from 5 1o
10 kw. Action Dec. 22.

m KIUX(AM) Fort Collins, Colo.—Granted CP to in-
crease power 10 5 kw daylime: make changes in ant.
system; change TL: 4.0 miles east of interstate 25 and
0.7 mile south of Highway 14; change trans.; condi-
tions. (BP-21,114) Action Dec. 20.

m WNRK(AM) Newark, Del.—Granted CP to in-
crease power 10 1 kw and change Lrans.; conditions.
(BP-21,258) Action Dec. 20.

§ KSPD(AM) Boise, idaho—Granted CP to change
TL and SL 10 5201 Overland Road, Boise. {BP-21,122)
Action Dec. 5.

8 WRTH(AM) Wood River, Ill.—=Granted CP Lo in-
crease daylime power 10 1 kw, make changes in DA
anl.; conditions. (BP-21,253) Action Dec. 20.

® KBAB(AM) Indianola, lowa— Broadcast Bureau
Granted CP 1o make changes in ant. sysiem (increase
height); conditions. (BP-21,232) Action Dec. 19.

® WOOP(AM) Danville, Ky.—Granted mod. of CP 10
change TL to three miles northeast of cily and 0.4 mile
south of state road 34, Danville; conditions.
{BMP-14,573} Action Dec. 15.

m KLUV(AM) Haynesville, La.—Broadcast Bureau
Granted CP 1o make changes in ant. system, change
TL 10 1803 N. Ist East. Haynesville. (BP-21.182) Ac-
tion Dec. 19.

| WIMQ(AM) Norfolk, Mass.—Granted CP 1o in-
crease power to | Kw; conditions. (BP-21,252) Action
Dec. 20.

m WARE(AM) Ware, Mass. —Granted mod. of CP to
increase night power to 2.5 kw and make changes in
DA-2; conditions. (BMP-14,620) Action Dec. 20.

m WELV{AM) Ellenville, N.Y.=Granted CP 1o
change lype trans. and increase daytime power to 5 kw.
(BP-20,789) Action Dec. 21.

B WKBQ(AM) Garner, N.C.—Granted CP fo change
TL 1o Creech Rd., Garner. (BP-21,001} Action Dec.
15.

m WEUC(AM) Ponce, PR.—Granted CP to change
TL to Calle Santa Marta, Playa, Ponce Ciudad, PR.;
redescribe studio and remote control location as Ponce
By-pass, Canas Urbano, Ponce Municipio, PR.; instail
new trans. and make changes in ant. system (increase
height). {BP-780908AF) Action Dec. 19.

8 KWKC(AM) Abilene, Tex.—Broadcast Bureau
granted CP to make changes in ant. system (reduce
height), redescribe TL and SL 1o 2449 South Treada-
way, Abilene. (BP-21,080) Action Dec. 19.

® KKIK(AM) Waco-Marlin, Tex.—Broadcast Bureau
granted CP t0 add nighttime power with 2.5 kw, change
hours of operation to unlimited, change TL to Marriah
Church Rd., 3 miles NW of Riesel, Tex. (nighttime);
conditions. {BP-20,571) Action Dec. 18.

m KSUB(AM) Cedar City, Utah—Granted CP to in-
crease daytime power lo 5 kw. (BP-20,734) Action Dec.
20.

m KBBX{AM) Centerville, Utah—Granted CP to in-
crease power 10 5kw; change trans.; change TL to 1578
West 1200 North Street, West Bountiful, Utah,
(BP-21,195) Action Dec. 20.

m WYVE(AM) Wytheville, Va.—Granled CP 10 in-
crease power (o 2.5 kw; change type trans. (BP-20,739)
Action Dec. 20.

a WHAR(AM) Clarksburg. W.Va.—Granted CP 1o
increase anl. oulpul power to 1 kw day and 250 w night:
conditions. (BP-21,144) Action Dec. 18.

FM actions

m *KUSC(FM) Los Angeles—Granted CP to make
changes in anl. system and TPO. (BPED-780822AM)
Action Dec. 15.

8 WPCH(FM) Atlanta—Granted CP to inslall new
aux. ant. al TL to be operated on 94.9 mhz; ERP: 9.522
kw (H&V); ant. height: 500 ft. (H&V), for auxiliary
purposes only. (BPH-780831AX) Action Dec. 19.

. WTMS(FM) Presque Isle, Me.—Granled mod. of
CP 10 make changes in ant. system, change TL,
redescribe SL as 489 Main Street, Presque Isle; change
type trans. and ant.; install auxiliary trans. at main TL;
ERP: 100 kw (H&V); ant. height: 1310 fi. (H&V);
remote control permitted. (BMPH781019AF) Action
Dec. 6.

m *WIAA(FM) Interlochen, Mich.—Broadcast
Bureau granted CP to install new (trans. and ant.
{BPED-2471) Action Dec. 18, .

TV action

B WHAS-TV Louisville, Ky.—Granted CP 1o replace
station’s transmission line. (BPCT-7808071A) Action
Dec. 15.

In Contest

Designated for hearing

® Columbus, Ohio—FCC has designated for hearing
competing applications of Commercial Radio Institute
Inc. and Christian Voice of Central Ohio for new UHF
on ch. 28 there. Action Dec. 21.

Initial decisions

® Charlottesville, Va.—ALJ David 1. Kraushaar, in
summary decision, granted WUVA Inc. CP for new
FM on 92.7 mhz there and accepted its amended ap-
plication updating its financial qualifications. He also
dismissed competing applications of Charlottesville
Broadcasting Associales Inc. and Brown Broadcasting
Co. and approved agreement whereby WUVA would
reimburse other two applicants for expenses incurred
in processing their applications. Action Dec. 21.

Procedural rulings

m Moulton and Alberwville, Ala., and Aberdeen,
Miss. (Moulton Broadcasting Co. el al.) AM Pro-
ceeding: (Docs. 78-287-89) —ALJ Lenore G. Ehrig
set certain procedural dates and scheduled hearing for
April 3. Action Dec. 11,

® Los Angeies and Norwalk, Calif. (RKO General
Inc. and Fidelity Television Inc.) TV Proceeding:
(Docs. 16679-80) —Office of Opinion and Review
granted petition by RKO and accepted amendment
reflecting information regarding disposition of certain

KRBC-TV Goes Harris!
2 ™\

For cOmplele information. write Harris Cor-
poration. Broadcast Products Division. P.O.
Box 4290. Quincy. lllinois £2301
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Summary of broadcasting

FCC tabulations as of Oct. 31, 1978

CP's CP'’s
On air on Total not Total
Licensed STA" air on air on air authorized™"
Commercial AM 4,498 5 44 4,547 34 4.581
Commercial FM 3010 2 67 3079 138 27
Educational FM 940 o 42 982 73 1.055
Tolal Radio 8,448 7 153 8,608 245 8.853
Commercial TV 724 1 3 328 57 785
VHF 513 1 2 516 7 523
UHF 211 [ 1 212 50 262
Educational TV 245 3 12 260 9 269
VHF 94 1 7 102 5 107
UHF 151 2 5 158 4 162
Total TV 969 .4 15 988 GG 1,054
FM Translalors 249 [ 0 249 73 322
Tv Translators 3.566 o Q 3566 446 4,012
UHF 1,146 [V} 0 1,146 247 1.383
VHF 2.420 o 0 2,420 199 2619

*Special temporary authorization

“*Intludes olt-air licenses

litigaiion. Action Dec. 12.

® Largo, Fla. (WLCY-TV Inc.) TV Proceeding:
(Doc. 19627) —Office of Opinion and Review granted
petition by WLCY-TV and accepted amendment
reflecting that Lawrence M. Clamage is now vice presi-
dent of licensee. Action Dec. 12

8 Largo, Dunedin, Safély Harbor, Fla. (BIE Broad-
casting Co. et al.) FM Proceeding: (Docs.
78-169-71}— ALJ Joseph Stirmer, by separate actions.
ordered thai Stereo FM 92 Inc.’s **Partial Opposition to
Taking of Deposition’ is overruled, its request for pro-
tective order denied and deposition of John P
Southmayd may be laken; set certain procedural dales
and scheduled hearing for April 3 at 10 A.M.; ordered
that J. Tweed McMullen's deposition shall not be taken
and denied request by Concert Radio for issuance of
subpoena duces tecum. Actions Dec. 8.

B Kalkaska, Mich. {Kaltrim Broadcasting Co, and
Peninsula Broadcasting Inc.) FM Proceeding: (Docs.
78-37-38)—ALIJ Lenore G. Ehrig, by two separate ac-
tions, granted joint petition by applicants, accepted set-
tlement agreement and dismissed with prejudice
Kalrim’s application; granted motion by Peninsula for
summary decision and 1erminated proceeding. Actions
Nov. 28.

B New York, N.Y. (WPIX Inc. and Forum Com-
munications Inc.) TY Proceeding: (Docs.
18711-2) —Office of Opinion and Review granted mo-
tion by Forum and accepted amendment reflecting that
Robert Rosenkranz has withdrawn as partner of Op-
penheimer & Co. and is general pariner of Rosenkranz
& Company, New York, invesiment firm; Leon Levy
will vote stock of Forum held by Oppenheimer & Co.;
Ronnie Myers Eldridge has been appointed manager,
communily relations programs for Port Authority of
New York/New Jersey. Action Dec. 12.

8 Greenville, Ohio {Lewel Broadcasting Inc. and
Korin Broadcasting Co.) FM Proceeding: (Docs.
21267,78-91) — ALJ John H. Conlin granied motion by
Lewel and extended 1o Jan. 15 and Feb. §, respectively,
time to file proposed findings of fact and conclusions of
law and time 1o file replies. Action Dec. 7.

Review Board actions

8 Stockton, Calif. —FCC Review Board granted ap-
plication of Robert D. Carson, Susan V. Carson and
Clarence L. Elfman (Czrson Communications) for
new FM on 100.1 mhz at Stockton, Calif., denied com-
peting application of McLean Communications Corp.
and dismissed application of Barnes Enterprises Inc.
for same facilities. Action Dec. 6.

FCC actions

® Sarasota, Fla.—FCC has granted application of
Sarasota-Bradenton Florida Television Company Inc.
to change facilities of its WXLT-TV there and denied
request by WLCY-TV Inc., licensee of WLCY-TV
Largo, Fla., 1o deny S-B’s application. Action Dec. 21.

8 Savannah-Pembroke, Ga,—FCC has granied ap-
plication of Georgia State Board of Education for
renewal of license for noncommercial educational
WVAN-TV there. However, it conditioned renewal on

final disposition of employment discrimination com-
plaint by Paula Whatley who is awaiting authorization
from U.S. Depariment of Justice 1o file suit in federal
court. In granting conditional renewal, FCC rejected
petition 10 deny filed by Savannah Branch of National
Association for the Advancement of Colored People.
Action Nov. 30.

® Boston—FCC has renewed licenses of
WACQ(AM)-WTTK{(FM) there and granted their
assignment from Plough Broadcasting Company Inc. 10
GCC Communications of Boswon Inc. over objections
of Committee for Community Access. Action Dec. 21.

® Cornwall-on-Hudson, N.Y.—FCC has denied
WWLE Inc. review of siaff action refusing 10 accept
company's exceptions 1o initial decision, released Oct1.
20, 1977, that recommended denial of its license
renewal for WWLE(AM) there. Action Dec. 12.

® Rochesier, N.Y.—FCC has denied motion by
Rochester Black Media Coalition to strike reply lo its
exceptions in case involving renewal applications of
Federal Broadcasting System Inc. and Niagara Broad-
casting System for WSAY(AM) there and
WNIA(AM) Cheekiowaga, N.Y., respeciively. Action
Dec. 12.

8 Hendersonville, N.C.—FCC has denied The Moun-
tainaire Corp. waiver of rule to permit WHVL(AM)
there to increase power and returned its application as
unacceptable for filing. Action Dec. 12.

B Ponce, PR.—FCC has waived its one-10-a-market
rule 1o permit Tele-Luz Washington Inc¢. to acquire
WRIK-TV there from United Artists Broadcasting Inc.
Action Dec. 21.

Allocations

Petitions

® Aspen, Colo.—Pitkin County Broadcasters Inc. re-
quests amendment of FM 1able of assignments 1o
assign 103.9 mhz to Snowmass, Colo. Ann. Dec. 21.

Actions

B Scottville, Mich.—Broadcast Bureau has proposed
assigning 95.9 mhz there as its first FM. Aclion was in
response 10 petitions by Eldon Stielstra and Eugene A,
Barre. Comments are due Feb. 12, replies March 5. Ac-
tion Dec. 12.

® Broken Bow, Okla.—Broadcast Bureau has proposed
assigning 106.3 mhz there as its first FM. Action was in
résponse to petition by Chris Daniel. Comments are
due Feb. 12, replies March 5. Action Dec. 12.

B Vinita, Okla.—Broadcast Bureau has proposed
assigning 95.9 mhz there as its first FM. Action was in
response 10 petition by David Leon Boyd and William
E. Davis. Comments are due Feb. 14, replies March 7.
Action Dec. 14.

= Savannah, Tenn.—Broadcast Bureau has proposed
assigning 93.5 mhz (here as its second FM. Action was
in response to petition by The Tennessee River Broad-
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casting Inc. Comments are due Feb. 12, replies March
5. Action Dec. 12

Fines

u Corpus Christi, Tex.—FCC has reduced, from
$10,000 10 $8,000, forfeiture assessed on KCCT(AM)
there for logging violations. Action Dec. 21.

Transiators

Applications

m Seaford, Del.—Delaware Citizens® Committee
seeks CP for UHF translator on ch. 64 Lo rebroadcast
WHYY-TV Wilmington, Del. Ann. Dec. 22.

8 Brainerd, St. James and Willmar, Minn.—Hubbard
Broadcasting seeks CP for three UHF translators—ch.
22 (HAAT: 350 1., TPO: 1 kw), ch. 38 (HAAT: 600 fi.,
TPO: 1 kw) and ch. 14 (HAAT: S00 1., TPO: | kw)—10
rebroadcast its KSTP-TV St. Paul, Minn. Ann. Dec. 22.

Action

® Eau Claire and Aitkin, Minn.—Broadcast Bureau
returned as unacceptable applications for CP's of Hub-
bard Broadcasting Inc. for new UHF 1elevision transla-
tors there. Action Dec. 20.

Cable

Service Registrations

® The following operators of CATV sysiems have filed
service regisirations:

B Keyser Television Co., for Keyser, W.Va. (Wv0140)
add signal.

® Oceanic Cablevision Inc., for Honolulu, Oahu
Central, North Shore, all Hawaii (H10005,4,12) add
signals.

8 South Gwinnett Cable TV, for Gwinnett, Ga.
(GA0222) add signal.

® Cabiecom-General of Clarksdale/Lyon, for Lyon,
Miss. (MS0092) add signal.

® Cablevision Systems Suffolk Corp., for Amityville,
N.Y. {NY0391) add signal.

8 Derry-Decatur TV Line Inc., for Derry and Decatur,
both Pennsylvania (PA1410,11) add signal.

8 UA-Columbia Cablevision of Texas Inc., for Olmos
Park, Tex. (TX0504) new system.

B8 Cablevision of New Jersey, for Paramus, N.J.
{NJ0311) new system.

® Inter-County Television of Suffolk Inc., for Hun-
tington, N.Y. (NY0392) and signals.

B Alabama TV Cable Inc., for Homewood, Center
Point, Midfield, Fairfield and Hueytown, 2l Alabama
(AL0005,8,9,1,6) add signals.

® - Community TC] of Colorado Inc., for Lakewood,
Colo. (CO0077) add signal.

8 Community Cable Corp., for Walnut Ridge and
Hoxie, both Alabama (AR0009,61) add signal.

8 Frankfort Cable Communications Inc., for
Frankfort and Clinton, Ind. {IN0138,67) add signal.
® Wesimoreland Cable Co., for New Kensingion,
Harmar, Spring, Oakmont, Harrison, Cheswick, Lower
Burrell, Tarentum, Blawnox, East Derr, Springdale,
Brackenridge, Verona and O'Hara, all Pennsylvania
(PA0624, 727, 012, 724, 619, 615, 621, 630, 725, 617,
629, 613, 723, 464) add signals.

® Televents of Colorado Inc., Craig, Colo. (CO0122)
new system.

® Total TV Inc., for Beaver Dam, Wis. (W10150) add
signal.

® Camarillo Cable TV Inc., for Rancho Camarillo and
Camarillo, both Calif. (CA0638,57) add signals.

8 Total TV Inc., for Hariford, Wis. (W10066) add sig-
nal,

® Shelby County Cable TV Inc., for Shelbyville, Ind.
(INOI15) add signal.

8 Columbia Cable TV Co., for Columbia, Richland,
Lexingtdn, West Columbia, Cayce, and Springdale. all



Professional Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Yirginia 22314
{703) 354-3400

EDWARD F. LORENTZ
& ASSOCIATES
Cansulting Engineers
1334 G St., N.W., Svite 500
3471319

Washingten, D. €, 2000
Member AFCCE

A. D. Ring & Associates
CONSULTING RADIC ENGINEERS
1770 N St., NW. 296.2215
WASHINGTON, D. C. 20036
Member AFOOB

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
527 Munsey Bldg,

(202) 783-0111
Washington, D.C. 20004
Member AFCCE

CARL T JONES ASSOCS.
(Formerly Gautney & Jones)
CONSULTING ENGINEERS

2990 Telestar Ct., Suite 405

{703) 560-6800
Falls Church, va. 22042
Member AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W.. Suite 606
Washington, D.C. 20005-
(202) 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN, MOFFET & KOWALSKI
Washington, D.C. Ares
8701 Ga. Ave., Silver Spring, MD 20910
ROBERT M. SILLIMAN. P.E.
(301) See-8288
1925 N. Lyan St., Arlington, VA 22209
JOHN A. MOFFET. P.E.

(703) 841-0500
Member AFCCE

STEEL, ANDRUS
& ASSOCIATES
2029 K Street, N.W.
Washihgton, D.C. 20006
(301) 827-8725

(301) 384.5374
Member AFCCE

CONSULTING ENGINEERS

Radio & Television
Box 68, Internationsl Airport

San Francisco, California 54128
(415) 342-5208

Member AFCCE

HAMMETT & EDISON, INC.

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St, N.W,, 659.3707
Washington, D.C. 20036

Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phona: 216-526-4388
Member APOOR

VIR JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Cemputerized Frequency Surveys

Colorado Blvd.—30206
(303) 333-5562
DENVER, COLORADO
Member AFCCE

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineeéring Consuitants
Box 220
Coldwater, Michigan 49036
Phone: 517—-278-7339

ROSNER TELEVISION

SYSTEMS
CONSULTING & ENGINEERING
250 West 57th Street
New York, New York 10019
{212) 246-3967

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
Gonsu[ung gnginuu
6934 A N_ University
Peoria, lllinois 61614

{309) 692.4233
Member AFCCE

MATTHEW ]. VLISSIDES, P.E.
STRUCTURAL CONSULTANT
TOWERS. ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications.
Inspections. Supervision of Erection
801 BURFORD DRIVE McLEAN.VA 22102
Tel (703} 356-9504
Member AFCCE

C.P.CROSSNO 8 ASSOCIATES
CONSULTING ENGINEERS
P, 0, BOX 18312
DALLAS, TEXAS

18
Computer Alded. Design & Allocation Studias
Field Engineering,
Agriel Radiation Measurements
(214) 3219140

PO Box 2352 Palos Verdes Ca 90274
CONSULTANTS
ALLOCATIONS INSTALLATIONS FIELD
ANTENMA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON
{213} 541-737%
Serving Broadcasters over 35 years

RADIO ENGINEERING CO.

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013
Tel. (313) 6426226 (202) 293-2020
Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
D(I;\LELAS/ FORT WORTH

15745 anrlca LIwn Clrel Io
Dallas, Texas 75240. 214/233.6034
WILLIAM B. CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028. 817/293:1181
MEMBER AFCCE

E M.R. ENGIN EERING, INC.

PO BOX 766, CHANNELVIEW, TEX. 77530
171314526147

CONSULTING ENGINEERS

COMMUNICATION $YSTEMS,
ALLOCATIONS, BROADCAST SYSTEMS &
MICRO " WAVE SYSTEMS

FRED L. ZELLNEFR

DON'T BE A STRANGER

To Broadcasiing’s 157.000° Readeis
Display your Professional or Service
Caid here It wilt be seen by the deci-
sion.-making station owners and man-
agers. chiet engineers and teChrnicians.
applicanis for AM. FM. TV and buyers of
Droadcasing Setvices

*1977 Readership Survey showing 44
readers per copy

contact

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D, €, 20036
for availabllities
Phene: (202) 638-1022

Services

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monl'on Repaired & Certified

S. Market St.
l.oo s Summit, Mo. 64063
Phone (816] 524-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ava.
Cambridge, Mass, 02138
Phone (617) 876-2810




South Carolina (SC0064, 53, 52, 127, 126, 93) add sig-
nal,

8 The Times Mirror Co., for Oceanside, Calif.
(CAQ776) add signal.

® Arkansas Video Inc., for Forrest City, Marianna,
Brinkley, and Wynne, all Arkansas (AR0122, 120, 2,
46) add signals.

m Pacific Cablevision Corp., for Honolulu {H10006)
add signal.

8 Gloucester Counly Cable Television Inc., for
Westville, N_J. (NJ0312) new system.

8 Redwood Cable Vision Inc., for Ferndale, Calif.
(CA0633) add signal.

® Centre Video Corp., for Wilmerding, Pa. {PAQ177)
add signal.

® TCI Cablevision Inc., for Moberly, Mo. (MO0032)
add signal.

8 Athena Cablevision Corp. of Knoxville, for Knox-
ville, Tenn. {TNOG81) add signal.

® Prosser Cable TV, for Prosser, Wash. (WA0226) add
signal.

® Ceniral Washingion Cable Systems Inc., for Sun-
nyside, Wash. (WA0226) add signal.

® Twin State Cable TV Inc., for Lebanon, Hanover,
and Enfield, all New Hampshire, and Hartford and
Norwich, both Vermont (NH0022, 21, 67, VT0021,
96) add signal.

® CATV Service Co., for Independence, N.J.
(NJO314) new system.

® Delaware County Cable Television Co., for Folcroft
and Prospect Park, both Pennsylvania (PA1720,21)
new systems.

8 Peninsula Cable Television Corp. of San Mateo, for
San Mateo, Calif. (CA0206) add signal.

8 Fort Dodge Cablevision, for Fort Dodge, lowa
(IA0070) add signal.

® Ozark Cablevision Co., for Ozark, Ark. (AR0024)
add signal.

8 Cass Community Antenna TV Inc., for Sanford,
N.C. (NC0023) add signal.

Please send

Broadcasting i

The newsweekly of broadcasting and allied arls

Name

Company

O Business Address
O Home Address

City

State Zip

Type of Business

Title/Position

Are you in cable TV operations O Yes O No

Signature {required)

10 3 years $1050 2 years $750 1 year $40
{Canadian and international subscnbers add S12ryear)

O 1979.Cabie Sourcebook $2000

(1 payment with ordes: §15.00}

0 1978 Yearbook $37.50

(f paymenl with order: $32.50)

O Payment enclosed (O Bill me

O Across the Dial $3

{Price ncludes postage and handling. Prepaid orders Only.}

[ il I

‘,------H

For Address Changes Place Most
Recent Label Here.

Ll Y

| S ——— | [ rep——— |

1735 DeSales Street, N.W., Washington, D.C. 20036

8 Clear Sight Television Cable Co., for Las Vegas,
N.M. (NM0008) add signal.

8 WKBC Cablevision Inc., for North Wilkesboro,
Wilkesboro, and Wilkes, all North Carolina (NC0058,
76, 05) add signal.

® Nonhstar CATV, for Placer, Calif. {CA0777) add
signals.

® Valparaiso Communication, for Valparaiso, Fla.
(FLO340) add signals.

® Selmer Cable Ltd., for Selmerand Adamsville, both
Tennessee (TN0053, 126) add signal.

8 O and D Cabie Ltd., for Obion, Newbern, Troy and
Trimble, all Tennessee (TN0120-3) add signal.

8 Community TV of Madison, for Madison, S.D.
(SD0040) add signal.

8 Cable TV of Chatiahoochee Inc., for Chat-
tahoochee. Fla. (FLO167) add signal.

® Carroll Cable Co., for Carroll, lowa (1A0050) add
signal.

8 Karneck Corp., for Carrizo Springs and Crystal City,
both Texas (TX0185-6) add signals.

® Auanta Cablevision Corp., for Atlanta and Queen
City, both Tex. (TX0506-7) new systems.

@ Cable Television of Eagle Pass Inc., for Eagle Pass,
Tex. (TXO0114, 436) add signal.

® Gulf Communications Inc., for Barefoot Bay, Fla.
{FL0282) add signal.

8 Ambherst County Cablevision Inc., for Amherst, Va.
{VA0208, 149) new system and add signals.

® Citizens Cable of Fort Wayne Inc., for Fort Wayne,
Ind. {IN0O203) add signals.

8 Cox Cable TV, for Jefferson, La. (LA0098) add sig-
nal.

u Communicable of Crane Inc., for Crane, Tex.
(TX0414) add signal.

® Scottsboro TV Cable Inc., for Hollywood, Ala.
(AL0169) new system.

8 Atlantic Cablevision Systems Inc., for Audubon,
lowa (IA0054) add signal.

8 Chief Cablevision Inc., for Cherokee, lowa
{1A0042) add signal.

B Greater Algona Cable TV Inc., for Algona, lowa
(1A0014) add signal.

® UA-Columbia Cablevision,
(NJ0313) add signal.

@ North Gibson County Cable TV Inc., for Dyer,
Kenion, and Rutherford, Tenn. (TNOQ71, 72, 70) add
signal.

8 People Cableco II, for East Rochester, N.Y.
(NYO0763) new systemn.

8 Atlantic Cablevision Systems lInc., for Atlantic,
lowa (1A0034) add signal.

® South Padre Cable Inc.,
(TX0501) new system.

| Alert Cable TV of South Carolina Inc., for Scran-
ton, S.C. (SC000S) add signal.

8 Clay Video Inc., for Orange Park and Clay, Fla.
(FL0O435, 405) add signal.

® Alert Cable TV of South Carolina Inc., for Lake City

for Ramsey, N.J.

for Cameron, Tex.

and Florence, both South Carolina (SC0003-4) add sig--

nals.

= National Cable Co., for Meredian, Mich. (MI0337)
add signal.

8 Youngsville TV Corp., for Youngsville, Pa.
(PA0663} add signal.

8 Keyser Television Co., for Mineral, W.va.
(WV0572) new system.

® Inyo-Mono Broadcasting Co., for Round Valley,
Calif. (CA0779) new system.

® Micro-Cable Communications Corp., for
Bloomingdale, Bogota, Butler, Cedar Grove, Clifton,
Garfield, Glen Rock, Hackensack, Hawthorne, Kin-
nelon, Lincoln Park. Little Falls, Maywood, North
Caldwell, North Haledon, Nuiley, Oakland, Paramus,
Pequannock, Pompton Lakes, Ramsey, Ridgewood,
Ringwood, River Edge, Riverdale, Saddlebrook, South
Hackensack, Teaneck, Tenafly, Totowa, Wanaque,
Washington, Wayne, West Patterson, and Westwood,
all New Jersey (NJ0201, 033, 176, 219, 245, 227, 228,
196, 171, 185, 183, 244, 181, 215, 224, 034, 226, 191,
035, 313, 195, 076, 264, 184, 265, 276, 204, 212, 197,
075, 271, 036, 180, 266) add signals.
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8 Micro-Cable Communications Corp., for Rochelle
Park, N.J. (NJO315) new system.

8 P ] Cable Co., for Rush and Morgan, both Ohio
(OH0030) new systems.

8 |one Cablevision, for Pend Oreille County and lone,
Wash. (WA0283,82) new systems.

8 Wy-Dak Cable TV of Edgemont South Dakota, for
Edgemont, S.D. (SD0042) new system.

8 Wheeling Antenna Co., for St. Clairsville, Belmont,
Provident, Richland, all Ohio, and Wheeling W.Va.
(OHO154, 151-3, 214) add signals.

® Daphne Cablevision Inc., for Daphne, Ala.
(ALO0170) new system.

8 Samson Cable TV Inc., for Samson, Ala. (ALODSS)
add signals.

8 Golf Cable TV Systems Inc., for Spanish Fort, Ala.
(AL0171) new system.

® Florala Cable TV Inc., for Florala, Ala. (AL0054)
add signals.

® Slocomb Cable TV Inc., for Slocomb, Ala.
(A L0069} add signals.

® Hartford Cable TV Inc., for Hartford, Ala.
(ALDO70} add signals.

8 [ockhart Cable TV Inc¢., for Lockhart, Ala.
(ALOO7I) new system.

8 Centerville Telecable Co., for Centerville, Ga.
(GA0160) add signal.

8 Pott County Cablevision Co., for Shawnee, Okla.
(OKO0161) new systern.

8 Sonic Cable TV Corp., for San Luis Obispo, Calif.
{CAOQ778) new system.

8 Alert Cable TV of Wilson Inc., for Wilson, N.C.
{NCO0110) new signal.

® Sammons Communications Inc., for Ceres and
Stanislaus, Calif. {CA0434, 35) add signal.

8 Quler Banks Video Inc., for Kill Devil Hills, Nags
Head, Dare and Manteo, all North Carolina
(NC0047-49, 85) add signals.

® Centerville Telecable Co., for Byron, Ga. (GA0180)
add signal.

8 Watson Communications Co., for Mobile World/
Forest, Ga. (GA0218) add signal.

Other

® FCC has denied Rob Warden's appeal of FCC staff
ruling that partially denied his requesi for access 1o
audio tapes, written instructions from commission offi-
cials, internal memoranda and transcripts of inquiry
into broadcast of obscene material. Action Dec. 21.

® Broadcast Bureau granted requests by Harris Corp.
and Motorola Inc. and extended from Dec. 29 to Feb.
27 time for filing comments and from Jan. 31 to March
30 time for filing replies in matter of AM siereophonic
broadcasting (Docket 21313). Action Dec. 22.

8 FCC has begun inquiry into most economical way to
improve television reception and to increase use of
radio specirum. Comments are due July 1, replies Oct.
1. Action Dec. 20.

8 FCC has terminated its inquiry, initiated March 24,
1977, 10 determine ways to improve the legibility of on-
the-knob UHF channel displays. It said it was concur-
rently adopting two inquiry notices that together would
provide a more comprehensive framework for in-
vestigation of question of UHF channel readout. Ac-
tion Dec. 20.

8 FCC has denied petition by Consumer Electronics
Group of Electronic Indusiries Association for recon-
sideration of FCC’s Aug. | order requiring improve-
ment in UHF television reception in nearly all new
television sets effective Oct. 1, 1979 and further im-
provemnent by Oct. 1, 1982. Action Dec. 20.

B FCC has initiated inquiry into need for incorporat-
ing television receiver performance standards into its
rules. It staled that UHF noise figure and peak picture
sensitivity were only requirements now present in its
rules that gave some measure of piclure qualily pro-
duced by receiver. Action Dec. 20.

8 FCC has found plan by Storer Broadcasting Co. that
would make $1 million available 10 minority broad-
casters would cause no violation of FCC's multiple
ownership rules. Action Dec. 12




Classified Advertising

See iast page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

General Manager. West Coast high-powered FM
station in small/medium market. Base plus sales and
profit incentives. Growth potential to other larger sta-
tion in two-station group. EOE. Reply Box Q-75.

Finance Manager/Controller needed for expand-
ing radio/newspaper corp. Accounting or finance de-
gree required. We want a creative/take charge Mgr.
Send resume to G. Scantland, Pres., WDIF Radio, Box
524, Marion, OH 43302.

Arkansas Small Market station needs selling Gen-
eral Manager. Buy-in possible. §15—794-3799.

Manager —Western States —beautiful growth area
with excellent climate. Must be outstanding local
salesperson—extra sharp on detail. EOE/MF Box
R-92.

Minnesota Public Radio seeks a project manager to
supervise construction, staffing, and operation of a
new lull-service public radio station in South Central
Minnesota. (Mankato and St. Peter). Experience in, or
knowledge of public broadcasting; development and
promotion; interest in arts and news; general knowl-
edge of engineering requirements. 145K to 17.5K.
Resume and letter of interest immediately to: Tom
Kigin, MPR, 400 Sibley, St. Paul, MN 55101, AAJEOE.

FM General Manager/Sales small-medium market,
Middie Atlantic multi-city, salary, commission, invest-
ment, potential. Resume Box R-102.

General Manager for 50,000 watt, non-commercial,
religious radio station needed after February 1, 1979.
Experience in management of religious station
desireable. Send resume, references, and audition
tape to: Dr Timothy Wamer—WBCL Radio. Fort
Wayne Bible College, Fort Wayne, IN 46807.

Bilingual experienced General Sales Manager for
El Paso counterpart of Mexican Radio Group. Call Tom
Narvaez, 915—533-9300.

GM for successful station in desireable small/
medium markel. Need maturity & strong radio sales
background. Submit b.g. & full qualifications including
realistic dollar need. An E.O.E., we encourage applica-
tion by qualified women and ethnic minorities. Box
R-121.

GM needed for top 100 AM-FM combinalion in Texas.
Must have background in sales, pregramming and
management. Fine company benefits. This is a unique
opportunity. EQE. Send resume, track record and sal-
ary requirements to Box S-13.

Radio Management Wanted: Small market resort-
growth area with TM programmed dominant AM/FM
combo needs a sales leader who can deliver results
and professionalism. Young company with future GM
needs. Sfrong draw/commission/override and car
other excellent benefits. Must have two year committ-
ment. EQE. Resume/track recordireferences to: J.D.
Williams, GM WUME. Box 26, Paoli, IN 47454,

HELP WANTED SALES

Experienced Sales Persons immediately wanted
for two new stations, western capital city in the Rocky
Mountains. Applicants must have radio sales experi-
ence (retail and ad agencies), plus ability and poten-
tial to grow with us! Top money, bonuses, company car,
expense allowance, plus best insurance benefits
possibie. Future guaranteed with our young. very suc-
cessful company, which is expanding rapidiy in both
radio and TV. Established account list, 5,000-waft AM
adult contemporary 100.000-watt FM AOR station.
Contact General Manager, 208 —344-8661, or write
General Manager. KIDO-Radio, PO Box 8087, Boise,
ID 83707.

KRDR, Portland, Oregon suburban station, seeks
experienced radio salesperson with management po-
tential. Very high growth area. Company is expanding
with station acquisitions pending FCC approval. Call
or send resume to Charles Banta, KRDR, PO. Box 32,
Gresham, OR 97030, EEQ Employer.

Join the sales experts in growing San Francisco
Bay area markel. Earn big bucks if you can hack it.
Learn how the experts sell the sizzle/prepare, produce
winning spec copy, and ¢lose short and long term con-
tracts, on both retail and agancy level. If you're 100
percent sales radio, with plenty of drive, and want to
be a true professional radio salesperson, send us your
resume. M/F-EOE. Box Q-132.

Airmedia, Incorporated seeks sales person for
one of its stations. Must have minimum of two years
experience. Send resume with monthly billing record
and minimum income required to Bill Brown, Box
3032, Fort Pierce, FL 33450. Airmedia is an Equal Op-
portunity Employer.

Small market AM-FM needs experienced salesper-
son. Ambitious and willing to achieve for the company
as well as yourself. Third Class license. Salary, com-
mission, and benefits. Send resume to Frank Tim-
berlake, WWDR. Box 38, Murfreesboro, NC 27855.
EOE.

Sales Consultant: WSHH Radio, one of Pittsburgh's
two top Arbitron rated radio stations is looking to add
lo their sales department. 1 to 4 years radio sales ex-
perience necessary. Send resume to: David E. Gerard,
General Sales Manager, WSHH Radio, Broadcast
Plaza, Crane Avenue, Piltsburgh, PA 15220. WSHH
Radio is owned by Nationwide Communications, Inc./
An Equal Opportunity Employer.

Salesperson wanted for KKZZ/KOTE. Letter and
resume to GM, BQ. Box 1152, Lancaster, CA 93534,

Sales manager, California market of 50,000, If you'll
settle here and make our station a success, you can
earn $15-30,000 fairly rapidly, and in five years own
part of the station. Box S-21.

Wanted: Worlds greatest “small” market-50,000
plus-sales person ... or the person who just thinks
they're the greatest. Live and work by the ocean in
Georgia selling No. 1 AM & FM stations. $200.00 a
week for first six weeks, then $100.00 a week, plus
15%, plus 340.00 a month gas. Send resume as 500n
as possible to Box S-22,

KOUL Radio, Corpus Christi, Texas. seeks experi-
enced sales peopie with management potential to sell
soft country music. Expanding company actively look-
ing for 3rd and 4th stations. Call or send resume to Bill
Heyman, 512—883-0927, PO. Box 898. Ceorpus
Christi, TX 78403.

WDXI, Jackson, TN needs one more strong street
selling account executive. WDXI is the dominant sta-
tion in the booming West Tennessee area. Excellent
opportunity for person desiring exciting job with a
good Group broadcaster and interested in above
average eamnings. Send resume to Betty Mastick, Sta-
tion Manager, WDXI 1310 RADIO. PO. Box 3845,
Jackson, TN 38301 EOE/ME

New management in good lowa market wants ag-
gressive salesperson with minimum two years experi-
ence. Established accounts and growth potential.
E.O.E. Resumes to Box S-1.

Pittsburgh’s only full-ime AM Counlry Station
needs retail Sales Specialist. We frain you for career
growth. Resumes to: WWSW, One Allegheny Square,
Pittsburgh, PA 15212 E.QO.E.

Sales Manager, February opening due to promotion
in three-station group. Resume to Bob Zellmer, KRDZ,
Wray, CO 80758.

Perfect Climate. Would you like to live in one of
America’s lovliest areas. Napa valley, Calitornia, 45
miles from San Francisco. Market of 150,000, Contact
KVON/KVYN. Write George Carl, PO Box 2250, Napa,
CA 94558,

Wanted Top-Notch Go-getter in radio sates for
Southern Goergia Stations. Resort area. We are look-
ing for an aggressive sales person for one of Georgia's
fastest growing markets. Excellent growth potential
with one of the top groups in the Southeast. Send com-
plete resume to Charles Hicks, WYNR/WPIQ,
Brunswick, GA.

Thinking about a new job for the new year? 50,000
watt AOR needs experienced salesperson for immedi-
ate opening. Excellent opportunity for the right person.
E.O.E. Resume to WSFK, PO. Box 1703, Poughkeepsie,
NY 12601.

Fast Growing FM-AM, 2 year old station, in booming
il related small market has opening for ambitious
salesperson whao is interested in a tuture with a growth
minded company. Applicants should have radic sales
experience, or educational requirements. Send
resume to PO. Box 847, Morgan City, LA 70380 or call
504—395-2853.

HELP WANTED ANNOUNCERS

WTLC-FM/Indianapolis accepting applications for
future on air positions. Applicants must have at least
one years experience on air large or medium market,
Send tape and resume to Ass't Manager, WTLC, 2126
N. Meridian, Indianapolis, IN 46202, EOE/MF.

St. Cloud MN seeking announcers and newpersons
for Jan. 1st AM/FM split. Tapes and resumes to J J
Justin or Pat Kelly KCLD, Box 1458, St. Cloud. MN
56301.

Night Announcer—Mature, natural sound for adult
contemporary Midwest station. Some production.
Send tape and resume to—Jim Miller, KFOR Lincoln,
NE. Equal opportunity employer.

Florida Fine Arts Station has immediate openings
for two proven announcers/program progucers. Must
have: pleasing voice, proficiency in classical pronun-
ciation, good knowledge of composers, orchestras
and artists. Production and programming experience
essential. 3rd endorsed. Top dollars and benefits, Tape
should include classical pronunciation, news items,
and ad lib. Tape and resume to Norm Vincent, WJCT-
FM, 2037 Main Street Jacksonville, FL 32206. EOE. M/
E

Experienced Announcers needed immediately
new AM FM, contemporaries, top Western capitol city.
Tape, resume, Program Director, KIDO., Box 8087,
Boise, 1D 83707.

Morning DJ needed immediately. Must have at least
a year's experience. Send lape, references, and salary
requirements to William Winn, PD. Radio Station
WFSB, Bradford, PA 16701,

Suburban Washington D.C. Top 40 has an opening.
for a personality announcer with first. Opportunity to
become assistant PD or MD. Exciting station with in-
credible potential. Call Randy, Swingle 703—
368-3108 weekdays before 3 PM. Personal interview
necessary. EOE.

Afternoon personality for quality MOR. Prefer good
industry references and track record in 18-35 demog-
raphics. Excellent pay and fringes. Tape and resume,
no calls, to PD., WBNS, 62 East Broad Street, Colum-
bus, OH 43215, An Equal Opportunity Employer. M/E

One of America’'s Top Ten country markets wants
you, No beginners, must be sharp. Send tape and
resume to KLUR, Box 5344, Wichita Fails, TX 76307.
An Equal Opportunity Employer.

Immediate need for mature sounding person to han-
dle middays at one of the Southeast's most respected
country stations. Great production is a necessity. Good
bucks for the right person. Send resume, and other info
today! Box R-90.

Inspirational Religious Educational FM stalion
seeks announcer; possibie PD position. Send tape,
resume, references, salary requirements to Larry
Soblotne, KRPC, 315 S. Grove, Owatonna, MN 55060,
No calls.

Experienced staff announcer for midnight shift.
24-hour MOR station and automated Beautiful Music
on Stereo. Send resume and tape to Roger Fischef, Box
518, Marion, OH 43302. An equal opporfunily
employer.

Come Work In the sun. Small market station seeks
announcer with writing skills. Send tape and resume
to Box 1118, Clifton, AZ 85533. EOE.
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HELP WANTED ANNOUNCERS
CONTINUED

Communicator Needed —We serve 60,000 people
with the only station in the county. We want a career
minded individual who wants to grow with progressive
company. if interested contact Don Wohlenhus, KRWC
Radio, Buffalo, MN 55313.

We're searching for experienced contemporary
jocks and newscasters to work in top-40 and modermn
country formats at our stations in Michigan. Rush tape,
resume and salary requirements to Tim Achterhoff. PO.:
Box 5260, Muskegon, MI 49445,

Announcer/Sales Person wanted immediately.
Third endorsed, good attitude, hard worker. 5,000 watt
Northern Arizona adult contemporary ready to hire.
Manager or Program Director, 602—524-3994, KDJI.

Weekend Announcer. Major market conlemporary
experience required. Send tape with resume to Jay
Williams, Ji. WVBF-105 Radio, Box 8550, Boston, MA
02114. EQE.

Midwest medium-market BeautifullMOR station
seeking announcer. Mature voice, good reading skills.
Television potential. Please send tape, resume and
salary needs. Equal Opportunity Employer. Box $-30.

Immediate opening at small market Adult Contem-
porary for experienced Morning person who works
well with remole broadcasts. Send resume including
availability and salary requirements. EOE. Box R-109.

Denver—Beautiful music pros needed by leading
group Station: Must have smooth delivery and ex-
cellent production ability Send tape; resume; and sal-
ary requirements to: Joe Taylor, Operations Manager:
KHOW-FM, Petroleum Bldg., Denver, CO 80202. Equal
Opportunity/Affirmative Action Employer.

Florida Announcer with first class radio telephone
permit. Voice quality and delivery important. Salary
open. Wiite to PO. Box 2186, Fort Myers, FL 33902 giv-
ing resume including qualifications and past experi-
ence. An Equal Opportunity Employer.

One of the South’s leading radio broadcast facility
is accepting appfications for a full time staff an-
nouncer. Position requires 3 to 5 years broadcast ex-
perience, FCC Third Class License with Broadcast En-
dorsement. An Equal Opportunity Employer. Submit
detailed resume to Box R-122.

Florida, Country Format air personality (Morning
shift). Must also be fast and creative production pro:
this is major requirement. $300 a week. 3rd with
broadcast endorsement required. Send resume and
tape to PO. Box 2186, Fort Myers, FL 33902. An Equal
Opportunity Employer.

Florida, Contemporary Format air pefrsonality
afternoon drive. Must also be fast and creative produc-
tion pro. This is major requirement. $300 week to start.
3rd with broadcast endorsement required. Send
resume and tape to PO. Box 216, Fort Myers, FL
33902. An Equal Opportunity Employer.

After eleven years, one of our heavy hitters leaves to
run his own business. Can you take his place? Jock/
newsman combo. Tape, resume. salary in tirst letter.
E.Q.E. WRTA, PO. Box 272, Altoona, PA 16603.

Morning Personality in top 50 markel. Inmediate
opening, must be experienced. AO.R. farmat. Good
salary. Send resume Box S-29.

Experienced, mature-voiced announcer for
Beautiful Music. Good production a must. New facil-
ities in medium Southeast market. Resume to Box
S-27.

Natural Sounding Announcers, music. news, pro-
duction, for new pop progressive formal, Western
United States. Box number S-2.

Upstate New York AM-FM consolidating part-time
news people and part-time announcers in additional
full-time utility person. Seek experience in news, an-
nouncing, production, with adaptability to tightly con-
trolled format. Not Mom{Pop operation. Good salary
and benefits. EOE Send resume to Box R-107.

Adult Contemporary Jock for AM-FM in stable mar-
kel. Good equipment, no hassle, bonuses, paid in-
surance & vacation. Tape & resume to: Bob Mays,
WKTG, Madisonville, KY 42431,

Wanted immediately good all ajound man. An-
nounce, sell and other station duties inCluding Assis-
tant to Management. 314 —586-8577 for Mgt

Accepting applications for future expansion. Two
years commercial experience required. WMCB, 1903
Springland Ave., Michigan City, IN 46360.

Beautful Music Staff Announcer, Must have good
voice and reading ability, third phone endorsed. Send
tape, resume and references to: John Neal, WSiV AM
& FM, 28 South 4th, Pekin, IL 61554. An Equa! Oppotr-
tunity Employer.

HELP WANTED TECHNICAL

Minneapolls area medium market high power auto-
mated FM and fulitime AM seeks chief. Major group
owner with substantial benefits, including pension.
Send resume and Salary requisements to Box R-24.

Chief Engineer. 1KW daylime and 10 KW FM Stereo.
City of 25,000 in West Central lllinois. Top Salary and
fringe benefits. Technical only. EOE. WLDS/WEAI, PO.
Box 1180, Jacksonville, IL 62651.

Wanted: Full Time Chief Engineer for a full time
AMIFM station affiliated with the Forward Com-
munications Corporation in the Fargo—Moorhead
market. Must have a first class license and be familiar
with afl aspects of FCC engineering rules and regula-
tions. Contact Rick Abel, KvOX Radio, PO. Box 97,
Moorhead, MN 56560. Call 218—233-1522. We are
an equal opportunity employer.

South Florida major market AM needs engineer
with experience in all areas. Must be comfortable with
sophisticated directional (day and night) system. Posi-
tion includes all responsibilities of Chief inCluding
ability to repair equipment. Salary commensurate with
ability. Send resume to Box R-78.

Chiet Engineer—Group-owned AM and FM com-
bination, in Roanoke needs engineer to assume total
technical responsibility. Job includes maintenance of
directional AM, transmitters, studios, and automation
along with the usual paperwork. Requires 1st class
FCC license and broadcast equipment maintenance
experience. An Equal Opportunity Employer. Reply to
Box R-88.

Top Northwest New Mexico AM/FM taking applica-
tions for Chief Engineer Mus! know directional, Stereo,
STL and automation. Great opportunity for a take-
charge, well organized seli-starter Call 505—
863-4444 in Gallup.

Radio Engineer needed for Southern medium mar-
ket facility. FCC ticense required. Will accept minimal
experience. Contact Jim Cope at 501 —661-7500 or
501 —661-7544.

Chief Engineer for group owned, Binghamton, New
York, 5SKW AM directional and 50 KW stereo auto-
mated FM. Must have extensive knowledge of direc-
tional antennas, automation, and studio maintenance.
Contact: Don Wilson, WENE, InC/WNRV-FM, PO. Box
151, 2721 E. Main Street, Endwell, NY 13760. 607 —
785-3351.

Chief Engineer for a large, modern well equipped,
AM carrier current broadcast system. Must have expe-
rience in AM and have strong performance in audio
and studio maintenance repair and construction.
Supervisofy and carsier current experience highly de-
sirable. Will supervise 1-2 student assistants and be
responsible for 6 studios and 13 transmittess. This is a
full-time year round position. Starting salary $11,000
or more depending on qualifications and experience.
Good fringe benefits package. Reply to: Michigan
State University Personnel Office, 110 Nisbet Bidg.,
East Lansing, M| 48824. Refer to position No. C81134.
An Equal Opportunity Employer.

Chief Engineer for Public 24.5KW Stereo FM in
Southern California. Approximately $14,000 first year
plus full family benefit package. Minimum of 3 years
braodcast experience in design, installation, repair,
and maintenance of equipment. Letters of intent and/
or applications must be postmarked by 2 February
1979. For more information and application form con-
tact Winston W. Carl, Personnel Officer, KVCR-TVIFM,
San Bernardino Community College District, 631
South Mt. Vernon Avenue, San Bernardina, CA 92410,
714—688-6511, ext 105. EOE.

South Florida station needs chief with DA experi-
ence and ability to handle all aspects of station's
engineering. Salary commensurate with ability, experi-
ence. Send resume to Jim Giassman, Vice President,
WGMA Radio, Hollywood, FL 33024, Please do not
call. EOE M/IE

Complete resumes now being accepted for
engineer for a Class IV station in the Southeast. Will
be moving into a new facility February Must be
familiar with newer types of equipment. Tell all in first
letter and resume. Some combo. R-89.

Chiet engineer, small market directional AM-stereo
FM stations. mid-Atlantic area. Should know FC.C.
R&R. transmitters, instailation and maintenance. Good
pay and benefits. Near beaches. Light experience con-
sidered. E.O.E. Send resume to Box S-33.

Jock with Studlio Engineer abilities. Modern Coun-
try. WPVA, Box 87, Petersburg, VA 23803,

Chief Enginear. 5 KW—DA nite and sterea FM.
Fulltime engineering position with fulltime assistant,
truck benefits, regular raises. $18.,000 to $25,000.
Resume, reterences lo Box R-116.

Minnesota Public Radio seeks engineer to provide
network engineering support for six-station public
radio network. Report to Director of Network Engineer-
ing. Evaluation, specification, design and construction
of RF and audio equipment to ensure high standard of
audio and transmission quality throughout network in-
cluding extensive field work. $14,000 to $22,000. FCC
tst of equivalent. Strong expetience. Resume,
references and letter of interest immediately to Dan
Rieder, Director of Engineering, MPR, 400 Sibley
Street, St. Paul, MN 55101. AA/EOE.

WDEE/Detroit has an opening for an Assistant Chief
Engineer. Candidates must have a First Class license
and experience in directional systems. (WDEE oper-
ates a 12 tower critical array) Transmitter and studio
maintenance experience is also required. Reply in
confidence to: Craig Roberts, Chief Engineer, WDEE,
21700 Northwestern Highway, Southfield, Ml 48075.
No phone calls. Equal Opportunity Employer.

Immediate Opening for chief engineer. Call or write
WASA/WHDG, Havre De Grace, MD 21078; 301—
939-0800.

Sharp? Capable? Want to get ahead and do
things? Come grow with us. Head our engineering
department. Midwest group, three stations, with out-
standing record and reputation. Small town living ex-
penses. $18,000 minimum. All replies in strictest con-
fidence. E.O.E. Box S-35.

Chief Engineer: Automation, AM/FM, immediate
opening, group owner, resort area. Send complete
resume to Ted Bryant, WYNR/WPIQ, Brunswick, GA.

HELP WANTED
NEWS

Anchor-reporter to handle moring drive news in
Southeastern Top 50 markel. Must be supei-strong on
air. Prefer two or more years experience in radio news.
Starting salary range S$180-230 weekly. Great bene-
fits. Equal Opportunity Empioyer. Send resume and
tape to Mike Edwards, WRAL FM, N.C. News Network,
PO. Box 17000, Raleigh NC 27609.

We're looking for a self-starter, morning-anchor for
out Illinois city of 50,000. We need the fresh angle on
the otherwise routine news and enterprise reporling.
Send your complete resume, and air-check tape to:
Mark Fredrickson, news director, WITY Radio, Box 142,
Danville, IL 61832.

Needed Immediately ... Two reporterfanchors for
regional radio station in Upper Midwest. These people
should sound reasonably good on the air. He/She may
do our morning drive newscasts. Experience preferred.
Salary is negotiable and our company has good fringe
benefits. 44 hour week with every third weekend off.
Send tape and resume to: Jan Thomas, News Director,
KFYR Radio, Box 1738, Bismarck, ND 58501. Equal
Opportunity Employer.

Creative person with at least 3-years experience.
Must be able to write conversational news and deliver
It in a person to person manner. Excellent opportunity
to join top notch air staff at a Capital Cities’ station.
Send tape and resume to Henry Brach, News Director,
WKBW, 685 Delaware Ave. Buffalo, NY 14209. An
equal opportunity employer.
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HELP WANTED NEWS
CONTINVED

Right now. Opening for one person news statf. Gather
and deliver local news for daytimer in Southeastern
city of 20,000, Equal Opportunity Employer Box
R-108.

Growing Broadcasting Company (now operating 7
stations) looking for a tough,-aggressive, News Man-
ager. The right person will manage a 6 person staff ...
and totally supervise the news operation for a full time
AMIFM in the Midwest. You'll have plenty of equip-
ment, mobile units, etc., to work with, management
backing, and the best facilities available in the Mid-
wesl. The individual we're lopking for is a family per-
son, reliable, experienced, dedicated to all phases of
electronic news gathering, and ready lo make a per-
manent move. Salary commensurate with experience
and tatent. An Equal Oppertunity Employer. Send com-
plete resume 1o Box R-77.

News/information oriented Midwest radio-TV
operation will pay top dollar for Creative writer-an-
nouncer. Excellent benefits. Send tape and resume to
Carl Dickens, News Director, WAKR, PO. Box 1590,
Akion, OH 44309. EEO/ME

immediate opening—News Director, experienced
only. Mature voice. Tape, resume. WLRG, PO. Box
8428, Roanoke, VA 24014,

Newsperson Needed Medium Market, No. 1 rated
stations. Part of a growing chain. Al [east 1-2 years ex-
perience required. Strong delivery and writing talent a
must. College degree preferred. Tape and resume lo
Bob Bennett, News Director WAZY. Box 1410,
Lafayette, IN 47902. An E.O.E. employer.

Aggressive, Medium Southeast station is loaking
for personality newscaster to wark with four-person,
contemporary moming drive team. Only experienced
professionals censidered. Opportunity for advance-
ment. EOE/MF. Box S-12.

News Director. Eastern major market adult contem-
porary. Existing staff needs motivation and leadership.
Only mature, experienced administrators with strong
on-air ability need apply. Ex¢ellent opportunity for a
solid, hard-werking individual now in medium market.
Egual Opportunity Employer. Box S-16,

Reporter/Announcer. Must be slrong on-air with
good writing ability Overnight shift. Respond with
tape and resume first reply. Mark Davis, WVBF-105/
WKOX, Box 8550, Boston, MA 02114, EOE.

immediate opening for News Oirector who can
gather, write, interview, obtain actualities, direct cthers.
Experience needed, no phone calls, send tape, com-
plete resume, to J. R. Russ, Program Director, WLOY/
WCOE. Box 385, La Porte IN 46350. £OE.

News Director to manage three person news staff
for Regional power medium market station that em-
phasizes news. CBS affiliate. Good Opportunity for ag-
gressive person with authoritative, professional deliv-
ery. Send resume to General Manager, KFEQ, Box 879,
St. Joseph, MO 64502.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

One of the Top Ten Black Stations in the Midwest
has a growth apportunity for a Program Director Appli-
cants should either have their college degree or five
years radio experience. Ability to motivate creative
people a must plus good administrative skills. Send
tape and resume to General Manager, Box 697, In-
dianapolis, IN 46206. EOE/MF

Experienced Program Director, 12-15 thousand
per year. Hire-supervise pregram staff. Air shift. Com-
petitive 30 thousand Midwest. Box Q-121.

Creatlve Production-Announcer pro for Modern
Country Cooker. Conta¢t Royal Brucé, Box 87,
Peletst‘;ﬂurg. VA 23803, 804—732-3478.

Qutstanding opportunity for creative and
enthuslastic Program Director Should have full knowl-
edge aof FCC regulations, be able to supervise an an-
nouncing staff, and be capable of all types of produc-
tion (miusic format, commercials, etc.). Station located
in San Diego County. Write S. Leonard, 7118 El Fuerte,
La Codla, CA 92008.

Help Wanted: Production/Promotion— (Radio).
AM-FM Stations in highly competetive Northern
Wisconsin market need person with experience and
creativity to work with commercial productionand sta-
tion promotion. Limited air work. Send resume, Box
R-103.

Major market contemporary country station has
immediate opening for program director. Our program
director has dene a super job and got an offer he
couldn't refuse from a top station in another major
market. Position also involves air shift. Send tape and
resume immediately to WGMA Radio, Hollywood. FL
33024. No calls please. EOE MIE

Production Specialist; creative copy and produc-
tion. On air experience desirable. Contact the Opera-
tions Manager, KCOL AM/FM Radio, PO. Box 1339,
Fort Collins, CO 80522.

SITUATIONS WANTED
MANAGEMENT

Southeast and Florida stations, | aBm a successful
General Manages with 25 years broadcast back-
ground. A professional with a solid track record, and
integrity. Christian family man. Desire permanent loca-
tion in Southeast, or Florida. Box R-114.

General Manager, running successful MOR Station,
on West Coast. Desire relocation. Organizer and
leader. Accomplished sales, programing. promotion,
fee regulations, license renewal, new station applica-
tion. Highly experienced broadcaster. Part ownership
plan welcomed. Box 115,

General Manager highly expenenced and very suc-
cessful looking for an upward move. Write Box R-97.

Young, experienced, successful manager looking
for a new challenge. Sales and profit criented. Box
119.

General Manager who can prove it, winner. track
record, super heavy background in programing, sales,
administration, management. FCC regulations, search-
ing stable permanent position, credentials speak for
themself. Reply in confidence. Box Q-64.

Bright Minority Female jock with mose hours in
broadcast training than most people in this section.
Need | say more! Send for lape and compare. Call
Rose Burroughs at 215—848-0861 or 215—
922-2797.

Waestern New York discotheque personality desires
radio (weekends acceplable). Radio experience
(1960's). License. 716 —631-0851, Ralph.

Announcer—DJ—automation board operator, 3rd
endofsed, 27, wants to sharpen skills and learn great
radio in Florida. Short on experience, but long on talent
and ambition, with good voice and production ablmy
Box R-112.

Seasoned Black Broadcaster—Actor. Some com-
mercial expenence and extensive broadcast training.
“Alonzo Muse" 215—849-0132 or 922-2530. FO. Box
183 —Philadelphia, PA 19105,

Announcer (warm, mellow, sexy voice)—31 yrs.
single, 2 yrs collége, prefer top 40 or MOR. Experience
in commercials, writing, part time local news and 7
years police radio, 3rd ¢lass license and Broadcasting
school graduaté, I'm a stable, sincere, hard worker.
Good background. You'll be impressed by tape. Can
work for 5200 a week, Willing~to work on all levels of
station operation. I'm looking for experience. PO. Box
17729, Philadelphia, PA 19135, n

Audition Tape custom-made for small market radio
and a program director who wants results not excuses.
Box S-20.

Top-40 late nights. Seeks break with small mérket.
2 yrs. experience. 3rd, 305—721-0582.

Disc Jockey and Production Man locking for first
break. Recent college grad. New England states
preferred, will relocate anywhere. 3id Class Endorsed.
Write: Alan Katovich, 34788 Fargo, Sterling His.. Ml
48077, or call 313-—939-8063. Will send tape and
resume.

D.J. 3% years experience, all formats. Looking for
job in Midwest only. Scott; Evenings 216 —382-2159.

Talented, Reliable announcer with third endorsed.
Experienced in announcing, news, sales, copy, sports:
play-by-play. Journalism and braodcasting degrees.
Call Ran, 1 —608—2365-8563.

Female, coliage medla graduate, will relocate. Has
First phone. 1 year radic experience. Call 615—
254-1415. Excellent diction.

Experienced Announcer 15 years —1ooking, avail-
able January 5th. Let's talk. Call Randy 9504-—
771-7386 or write: 3907 Angol Place, Jacksonville, FL
32210.

General manager with a winning track record in pro-
gramming, sales and management. Fourteen years
broadcast experience. Seeking stable permanent
position. Ratings getter. Money maker. Have learned
from the besl. Available eary 1979. Prefer Midwest.
Reply in confidence. Box $-19.

GM/GSM. Motivation, arganization, training. A track
record of success that shows that | get the job done.
Lets talk about how my ideas and drive can bring
about the results that you demand. Box S-14.

Medium Market. Radio sales manager with fine radio
and television background including management,
programming, adminiStration, on-air. Seeks manage-
ment, Box 5-10.

General Manager, amazing qualifications, and
abilities, in sales, programming, administration, pro-
motion, publicity Locking for stable management
position, Must want to win and pay price to do so. Can
we win together? Box S-26.

Minneapolis area medlum market is searching lor
deep voice production whiz for high power FM con-
temporary and AM MOR. Experience in automation
programming is desired. Major group owner with sub-
stantial benefits, pension. Send resume and salary re-
quirements to Box R-41.

KSO0, Des Moines needs experienced continuity and
production pro. Must have good woice, and creative
imagination and be used to heavy load. Great working
conditions and professional staff to assist. Production
samples and resume to Program Director, 3900 NE.
Broadway, Des Meines, IA 50317 ECE.

SITUATIONS WANTED
ANNOUNCERS

Soul Personality Seeking to refocate 1o either North
Carolina, South Carolina or Virginia area. 919—
483-6530.

Protessional Singer, now lotally broadcast trained,
minarity female disc jockey. newscaster, resonant
voice, warm personality experienced in audience ap-
peal, and a performance backgtound that spells “com-
munication”. Call Larella Brewington at 215—
878-7296 or 215—922-2530.

Female Announcer/Copywrlter, radio/TV 2rd En-
dorsed. Five years copywriting experience, some radio
exp. Exceptional voice quality, creative, terrific person.
For T&R call Martine Wood 415—834-1124; wrile
3009 Harrison, Oakland, CA 94611.

Humorous, Serious Outrageous. 15t Phone air
personality desires Top 40, Adult Contempoary or
Oldies small market station, anywnere. S. H. Green,
212—347-5149.

Talented, ambitious, good voice, hard working
young man with First phone, college degree, six years
of experience. Looking for a challenging position. Box
§-32.

3rd Endorsed with 3 years experience. Will go any-
where. Call 319-—-391-0072. Ask for Joe.

SITUATIONS WANTED
TECHNICAL

Chief 29 years AM/FM DA. Installations. Western
States. Box R-117.

Experienced Chiet Engineer, AM-DA, FM Stereo.
Automation, STL. Announcing, TV, Raddr Quality
oriented engineer with good ear seeks quality
oriented station. Box 5-31.

Experienced Chief Engineer, AM-DA, FM, Stereo,
Prefer South. Box S-28.

SITUATIONS WANTED NEWS

Florida only. 4 years experience, MSJ, currently ND,
28, married. Market size unimportant. Box R-B2.
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SITUATIONS WANTED NEWS
CONTINUED

Experienced reportes, BA, 3rd endofsed. Please
call Chris Long. 213—851-8894 or 213—466-3534.

Experienced anchor/reporter seeking larger mar-
ket station with news emphasis. Solid news and public
affairs background. 207 —353-2308.

Top sportascaster availabie. Cunently with major
network O&O 50K clear channel. Write Box 15, Rose-
mont, NJ 08556,

HELP WANTED SALES

Need a street fighter, one who is creative and can

deal with clients on a direct basis. Great income and

opportunity for advancement. Must have 2 years expe-

gence and want lo be with a winner in Virginia. Box
-123.

Local Account Executive Top 50 market in Sunbelt;
VHF Network affiliate; 3-5 years experience in local
sales required; should have desire and ability 10 ad-
vance into management in 1-2 years. Send resume {0
Box S-10.

Public Affairs. intelligeni, well-produced program-
ming which compliments your format and generates
promotion. ... Seeking Public Affairs Director position
with a quality, adult-oriented station in the San Jose,
Calitornia market. Box $-23.

Seeking first break in news at your station. UNC
Graduate, BA Broadcast Journalism. Stringer experi-
ence. Will relocate. For tape and resume contact:
Charles Freiman, 1404 Hillwocd Court, Charlotte, NC
28210, 704—525-1477.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

If you're looking for someone who does just what's
needed, I'm not interested. But, if you need a "doer”,
that gives 100% then let's talk. Eight years experience
on-air; production; continuity; traffic; personnel; pro-
graming; music; organization and sales service. First
Phone. Rick 301 —352-5888.

Major Market Program Director looking to move to
a more challenging. aggressive majer or medium mar-
ket station. Box S-15.

TELEVISION

HELP WANTED MANAGEMENT

Account executive for VHF ABC affiliate in a fast
growing Southeastern market, Requires an experi-
enced, street-wise, self-starter tooking to move up
with an aggressive group owner Equal Opportunity
Employer. Send resume to Box S-16.

HELP WANTED TECHNICAL

Maintenance Chief to top 50 market. Midwest ABC
affiliate. Applicant must have working knowledge for
repair of TR-70s, TK-27s, PC-70s. Knowiedge of
digital systems a must. Station is well-equipped but
needs pride and polish. Growing area with affordable
living. An Equal Opportunity Employer. Send resume
and salary requirements to Box R-98.

Director of Engineering/Produttion for outstand-
ing Virginia small operation. Require solid knowledge
of studio. engineering and transmitter equipment.
Prior supervisory experience necessary. Contact
Arthur Hamilton, WHSV-TV, PO. Box TV-3, Harrison-
burg, VA 22801 —-703~433-9191. EOE.

Chief engineer for Western Montana VHF commer-
cial station. Must be strong maintlenance engineer
with transmitter, VTR and studio equipment experi-
ence. Located in growing university community in
beautiful mountainous area. EOE. Send resume and
salary requirements to Pete Friden, KPAX-TV, PO. Box
4827, Missoula, MT 59806, or call 406 —543-7106.

General Manager, chief operating officer, KVIE,
Channel 6, Central California Educational Television,
Sacramento Area. To qualify, completed application
form must be postmarked by February 23, 1979. For
job description, station and environmental information
and application form, write Ms. Lynn Burgener. KVIE
Search Committee, 717 K Street, Suite 509, Sacra-
mento, CA 95814.

Manager National Operations. Growing television
facility is in need of a Manager of National Operalions
to co-ordinate activities of national program produc-
tion and oversee budgels. Positfon will work closely
with business office and vendors as well as project
producers ahd unit managers. Requires$ degree, or ex-
perience, in business and accounting. plus two to
three years expérience as unit manager for national
program projects, or related job experience at a major
TV production facility, local station or network, Salary
mid-teens. Send resume witn salary history to Person-
nel, PO, Box 610001, Miami, FL 33161. An Equal Op-
portunity Employer.

Promotion Manager —Major market network affiliate
in Sunbelt. We are looking for a sharp person who
knows the business. Experienced in all media, strong
in on-air production. Total campaign planning and ex-
ecution important. No beginners. Salary commensur-
ate with experience. Provide all details in first lelter.
We are driving hard to become number one. Join us if
you have the desire and ability Equal Opportunity
Employer MJF. Box S-17.

Business Manager—Major market in Southeast,
group owned network affiliate, Will be responsible for
accounting, computerized traffic/billing, work closely
with General Manager on budget, fiscal planning. Sal-
ary commensurate with experience. Equal Oppor-
tunity Employer MIF. Send complete resume in confi-
dence to Box S-18.

Station Manager—for new community-based public
TV station. Responsible for lotal administrative leader-
ship including all phases of station operations. Re-
quires management experience in broadcast adminis-
tration; minimum of bachelor's degiee. No application
by phone. Submit resume, salary history, and 3 profes-
sional references by Feb. 15 to Search Committee,
Northern Minnesota Public Television, Box 188—
Bemidji State Universily, Bemidji, MN 56601. An
Affirmative Action EQE.

Chief Engineer—~WROC-TY Group owned VHF in
Rochester, New York. Experienced management and
technical. Experience should include Transrnitter,
Studio, ENG, Administrative. Send resume and salary
requirements to T. B. Sheally, Mgt of Eng.. 320 Market
St., Steubenville, OH 43952. Phone, 614—282-0911.
EOE. MIF

Chief Engineer: Major Mid-West videotape produc-
tion house looking for top qualily chief engineer who
has a preduction background as well as management
and fiscal responsibility. Must have experience with
broadcast systems & have the abillty to troubleshoot,
schedule maintenance & staff in accordance with
heavy production load. Also this desired individual
must be able to communicate with clients. Starting
salary commensurate with experience. You prove you
can set the example and we’ll show you a growth posi-
tion hard to equal. E.O.E. Box R-101.

Would you baelieve that 53 degrees is the average
January temperature in the Lower Rio Grande Valley—
why would anyone want to live anywhere elsé? Year-
round fishlhg, golfing and backyard barbeque. Nice
area to raise a family or retire— safe to walk the streets
at night. Get out of the cold. We need an experienced,
energetic individual to maintain broadcast equipment
in Harlingen, Texas. Contact the Personnel Director,
KGBT-TV, PO. Box 711, Harlingen, TX. 78550 or call
collect 512—423-3910. We are an affirmative action,
equal opportunity employer.

TV Maintenance Engineer—Electronic Engineering
education of equivalent experience. ENG mainte-
nance experience desirable. Contact Harold 8. Wright,
WVIR-TV, Charloltesville, 22902. 804—977-7082. An
Equal Opportunity Employer.

Maintenance/Production: Video and Audio equip-
ment. 2-3 years experience. Salary $11,000+.
Resume to Jim Whitman, 214 Reed McDonald Build-
:EngiETexas A&M University, College Station, TX 77843,

Director of Photography for expanding small mar-
ket. Leader for staff of three not afraid of the cold and
interested in bright future under Aurora Borealis, Arri,
Nikon, Photostar, Jamieson 8-16. Resume to General
Operations Managet, KIMO, 3910 Old Seward High-
way, Anchorage, AL 99503. An Equal Opportunity
Employer.

Maintenance Engineer, 1st FCC Tickel, experience
with helical VTR, studio & remote cameras, microwave
preferred. WQRF-TV, Box 4478, Rockford, IL 61110.
815—987-3950.

Controi Room Operator. Must have previous ex-
prience in Master Control operation and 2 inch VTR
operation. Three days off per week to enjoy Idaho's
mountains, lakes, fishing and hunting. First Class
Ticket required. Call or write Dave Schnuckel, 5407
Fairview, Boise, ID 83707 208—375-7277. An EOE.

Chief Engineer—ior new public TV station. Assist in
initial construction. Responsible for complete
electronic maintenance and operfation. Minimum 5
years TV experience required, including transmitter,
studio, color VTR, STL. 15t class FCC license required.
Prefer minimum 2 years technical school. No applica-
tion by phone. Submit resume, salary history, and 3
professional references by Feb. 15 to Search Commit-
tee, Northern Minnesota Public Television, Box 188 —
Bemidji State University, Bemidji, MN 56601. An
Affirmative Action EOE.

Assistant Maintenance Engineer—4 AVR-2 VTR'Ss,
RCA TTU-30 transmitter, 3/4"” Sony ENG. Assist in
repairs and preventive. Minimum 2 years experience.
$11,500. Start immediately Send resume to Margie
Laskoski, WSKG Public Television, Box 97, Endwell,
NY 13760. 607 —754-4777, EOE/AAIM-F

Television Maintenance Engineer with First Class
FCC License. Immediate opening, ideal community, lo-
cated in Alaska. Send resume, experiénce and Salary
requirements to: George Howard, Chief Engineer
Northern Television, Inc., Box 2200, Anchorage, AL
99510. An EOE.

Switcher, video technician. Must be experienced
in 3/4 VTR. 1st Class License. Quiet setting: hard
workers only. WSVI, PO. Box 8 ABC, Christiansted, St
Croix, U.S. Virgin Islands. Reply with Resume.

Position open for an operating technician, Operating
experience preferred. First phone not necessary. Equal
Opportunity Employer. Send resume to Jim Martens,
WGEM-TV, 513 Hampshire, Quincy, IL 62301.

Television Technicians: Syracuse University needs
a qualified Video Engineet for studio maintenance and
operations. The person must have an AAS in
electronics (or an equivalent combination of educa-
tion/experience} and three years experience in color
studio maintenance procedures. The annual salary is
$12.200. Syracuse University's liberal benefits inciude
free employee tuition (12 cr. hrsJyr, transferable to
spouse), fiee tuition for the employees children (four
years undergraduate), and ah annual one month vaca-
tion. Send resumes before Januaty 15, 1979 to: Ms.
Kelly Rose., Syracuse University Personnel Dept.,
Skytop Offices, Syracuse. NY 13210. Syracuse Univer-
sity is an Equal Opportunity/Affirmative Action
Employer.

Chief Engineer —Immediate opening, CBS affiliate
on California Monterey Peninsula. Experienced in
studio, transmitter and microwave maintainance. ENG
and UHF experience necessary. Salary negotiable,
Contact Chuck Muntean, KMST-TV, 46 Garden Court,
Monterey, CA 93940. 408 —649-0460. Equal Oppor-
tunity Employer.

HELP WANTED NEWS

Combination reporter/photographers skilled in
shooling and editing film and tape. Journalism/Com-
munications degrees or comparable experience nec-
essary. Equal opportunity employer. South Florida TV
station. Send resume to Box Q-134,

Weekend Sports Announcer and Anchor—Both
positions require bright, energetic applicants with on-
air experience. Ideal year round recreationa) area.
Equal Opportunity Employer. Send video cassette and
resume to Art Angelo, VR KPLC-TV, Box 1488, Lake
Charles, LA 70601, No phone calls.

Weather Anchor—West Coast medium market net-
work affillate seeks personable, competent, experi-
enced, Weatherperson capable of building a weather
department. No beginners. EOE, M/F. Resume and sal-
ary history to Box R-104.

Anchor-Producer: Pro with 1-2 years experience
news production/sub-anchor locking to move up.
Resume and VTR first letter. Contact News Director,
WSTVY-TV, 320 Market St., Steubenville, OH 43952,
Equal Opportunity Employer.

Broadcasling Jan 8 1979
56




HELP WANTED NEWS
CONTINUED

Producer—West Coast medium market network
affiliate wants take charge producer with solid news
judgement and production know-how who ¢an build a
fast paced watchable broadtast. Minimum two years
producing experience. EOE. M/F. Please Submit
resume and salary history to Box R-105.

Combination meteorologist/environmental re-
" porter. Minimum two years professional TV experi-
ence: South Florida station. Equal oppOrtunity
employer. Send resume to Box R-93.

Hard news réporter. Journalism training. Minimum
two years professional TV experience. Work with ENG
and film. Co-anchor possibility if experienced. South
Florida TV statjon. Equal Opportunity employer. Send
resume to Box R-94.

Consumer news oriented reporter. Minimum twc
years professional TV experience. Work with ENG and
film. Selt staster. South Florida TV station. Equal oppor-
tunity employer. Send resume to Box R-95.

Sports Director/Anchor, for M-F casts, 6 and 10.
Experience necessary: work with live remotes, ENG
and film. Upper Midwest, Big Ten sports. EEC
employer. Send resume and letter to Box R-99.

We want to strengthen our anchor team. We're |0ok-
ing for an accomplished broadcast journalist to do
both. Chemistry is important. So is matunty. VTR of
anchor and reporting work must be available. We're
solid and committed. Box R-91.

Photographer: must have 3 years experience as a
news photographer; 16mm film experience is neces-
sary along with ENG experience, preferably working
as a one-man crew; should be familiar with shooting
live stories and editing film or tape. A first class tech-
nician license is preferred. Send resume and 3/4" tape
of news stories to Steve Caminis, News Director,
WJAR-TV, 176 Weybosset Street, Providence, Rl
02903. No phone calls please. An Equal Opportunity
Employer.

Sports Reporter/Anchor with experience. heavy on
writing, good on camera presentation. Respond with
resume, salary requirements, videocassette. Ne phone
calls. Wayne Ashworth, WXII-TV, Box 11847, Winston-
Salem, NC, 27106.

Photographaer needed for news operation at major
group-owned station in Northeast. Must be creative
and willing to hustle. Should have’experience in com-
mercial TV news operation with both 18mm film and
ENG. Equal Opportunity Employer. Reply Box S-6.

News Anchor: Sunbelt Area, Anchor for 6 and 10PM
newscast in major Scuthwestern market. An Equal
Employment Cpportunity Employer. Send resume to
Box S-7.

Publlc Affairs: Creative writer producer, presenter
for Midwest TV-Radio network affiliate in 50-100 mar-
ket category. Prefer news background. Position in:
volves editorials, documentaries, and on-air
capabilities. Salary negotiable. Send resume and re-
quirements 1o Box S-11.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

TV technician for commercial production unit. San
Diego affiliate. Experience in mini-cam, film photogra-
phy. editing, lighting and maintenance. Minimum 5
years experience. TV Pregram Director, PO Box 80888,
San Diego, CA 92138, An EO.E.

Producer/Director—Responsible for instructional
programming. Writing experience mandatory. Mini-
mum 3 years professional television experience.
Bachelor's degree required; M.A. desirable. Send
resume to: Paul Stankavich, Teleproduction Center
University of Wisconsin-Stout, Menomonie, Wi 54751.
UW-Stout is an Equal Opportunity, Affirmative Action
Employer.

Cinematographer/Editor familiar with commescial
production, Documentaries and Public Service film-
ing. Some producing experience desired. Top 50 mar-
kil Group owned station. Immediate start. E.O.E. Send
resume to Box R-86.

Production Manager—Public TV. station WIPB has
an opening for a Production Manager. Responsibilities
include the coordinations of production, operawons,
regular, special events and remote broadcast; com-
pilation of daily program log. BS in radio and TV. with
2-3 years experience as a producer-director of TV.
programs required. Educational opportunities, 18 days
paid vacation. Immediate opening. Application
deadline 1-15-79. Send resume to: Ball State Univer-
sity, Personnel Services Office, Muncie. IN 47306.
Equal Opportunity/Affirmative Action Employer.

Weekend-Noon Anchor, Must have news experi-
ence. Will consider radio background. Prefer someone
with knowledge of agriculture. Send tape, resume and
salary requirements to: Ron Heller, KTVO-TV PQO. Box
945, Kirksville, MO 63501.

Producer: For Vidwest ABC Affiliate to produce 6 &
11 PM newscasts. Must have 3-5 years experience in
television news including at least 1 year of news pro-
duction. Must be a strong writer, creative thinker.
Replies including VTR cassette, resume, writing sam-
ples to: News Director, Jerry L. Scott, WYTV, Inc., 3800
Shady Run Road. Youngstown, OH. An EOE.

We're an NBC TV affiliate in the Midwest and we're
looking for a top flight sports director If you have lively
delivery, can write, shoot, and edit film and handle the
responsibility of reporting all types of sports, including
the Big Ten. send tape and resume to Ron Davis. News
Director, WICD-TV, 250 Country Fair Drive, Cham-
paign, IL §1820.

Associate Preducer needed for hour-long newscast
at leading station in Northwest major market. Must be
organized, efficient, creative and have prior experi-
ence in TV news operation. Good opportunity for ad-
vancement in leading broadcast group. Equal Oppor-
tunity Employer. Reply Box S-5.

No. 1 Rated top 40's TV station with heavy commit-
ment 1o news is expanding and needs experienced
personnel: General Assignment Reporters with a track
record for breaking hard news, enterprise stories,
Feature Reporter who can write and produce Creative
"down home" stories, Photographers who are Creative
with both film and ENG, Producers who write the way
people talk ... are good teachers for reporters ... have
management potential. Assignment Editor full of ideas
and angles who can move personnel and equipment
efficiently Must be experienced, highly motivated and
successful. EOE, M/E Send resume, references with
phone numbers and current salary to Box S-3.

Program Manager—For medium market CBS Affili-
ate. Must be experienced in television programming
and able to administer Production and News Depart-
ments. Send resume to James N. Armistead. Vice
President & General Managet WRDW-TV, Drawer
1212, Augusta, GA 30903, ECE.

Producer: Individual or company wanted on a con-
sulting basis to help develop pilot for regional televi-
sion game show. Send resume to The Game Show, Box
88, Marblehead, MA 01945,

Manager for ProductioniCreative Services Depart-
ment in top 50 market TV station. Highly experienced
in supervision of large staff, production of quality crea-
tive work, overseeing local-regional commercial pro-
duction EOE, MIF Send resume to Box S-4.

Information Specialist H Professional public infor-
mation and public relations work, involving writing
promotion material: developing campaigns; coor-
dinating TV promotion activities with community
groups. Contact: Jim Maran, Program Manager,
WFSU-TV, 202 Dodd Hall, Tallahassee, FL 32306.

Director of Programming Position Availability. The
lowa Public Broadcasting Network is seeking
qualified candidates for the position of Director of Pro-
gramming. IPBN cperates an eight-station network
with major production facilities and program staff
headquartered at KDIN-TV, Des Moines. Director of
Programming manages all programming functions in-
cluding planning, development, production, acquisi-
tion, scheduling, and ascertainment. Position requires
demonstrated administrative skills in budgeting,
public contact, program development, grantsmanship,
FCC rules, management principles, and supervision ot
a large and diversified staff. For position description
and requirements, contact: Rod Thole, Executive
Director, IPBN, PO. Box 1758, Des Moines, lowa
50306. Applications close January 31, 1979. An Equal
Opportunity Employer.

Pubile Affairs Producer—Produce public affairs
programs for KUSD-TV and the South Dakota Public
Television Network. College degree in journalism,
English or communications and 3 years experience in
public affairs or an equivalent combination required.
Experience as on-air reporler with extensive writing
and editing skills and proven research abilities
desired. Must be familiar with all facets of ENG, quad,
and cassette editing. Application deadline, January
31. 1979. Reply to: USD Personnel Department, Uni-
versily of South Dakota, Vermillion, SD 57069. An
Equal Opportunity Employer.

Production Crew Chief. We need an experienced
working supervisor who can |ead a crew through our
busy studio/remote schedule. No phone calls. please.
Letter and resume to: NJPTV. 1573 Parkside Ave,
Trenton, NJ 08638. Closing date 1/22/79.

TV Production Manager South Carolina Education-
al TV Network Station, WNSC-TV 30, Rock Hill. S.C.
iImmediate opening for agressive, experienced TV
Director to manage production staff of six (6). Strong
knowledge of directing, lighting, studic operation and
eiectronic field production. Apply: WNSC-TV. PO. Box
117686, Rock Hill, SC 29730, B03—-324-3184.

Production Photographer: Work with writers,
clients. Send resume, samples to “Manager’ KSFY-TV.
Sioux Falls, SD 57102. EC.E.

SITUATIONS WANTED MANAGEMENT

Medium Market radio sales manager with fine radio
and television background including management,
programming. administration, on-air. Seeks manage-
ment. Box 5-10.

SITUATIONS WANTED NEWS

High rated, medium market anchorman wants more
challenging market. $25,000 minimum. 10-years ex-
perience. Box R-47.

35 year old small-town anchor made wrorig move
into big market. Too much hassle. Want more cordiai
situation. Money is not everything. Shoot, write, edit.
Box R-84.

Reporter/Anchor/Producer, 4 yrs. TV news experi-
ence, net feeds, Currently at top-rated small market
station, wants to move up. Box R-113.

Weathercaster/Meteorologist looking for small or
medium market station where | can grow. Currently
employed major market. Box 5-8.

Reporter/Photographer, not into shallow stories,
talking heads. Heavy ENG experience. Live, net feeds.
Strong writing. BS. FCC. Energetic. professional,
seeking reporting, or combination position. Box S-9.

T.V. Weatherman available immediately. Television
and radio experience. B.S. metearclogy, Novembet.
1978. Bob Demers, 301 —449-1948.

News Producer or Assignment Desk position
desired. Currently AM/FM News Director. Two years TV
news experience. Box S-34.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

If Comedy Writing/Acting is your dream, call Ed
Janik at 812—476-4596.

ALLIED FIELDS

HELP WANTED SALES

Sales Manager, experienced in Production Facility
Sales: require solid background in television
engineering-video tape commercial production—
travel. Send resume to Personnel Director, WSM, Inc.,
Box 100, Nashville, TN 37202. An Equal Opportunity
Employer.

HELP WANTED
TECHNICAL

Donrey Media Group in Las Vegas and Reno seeks
qualified Microwave Service lechnicians for Lenkurt
75176 systems on 7 KMC. Send resume and salary re-
quirement of call: E. Doren, Director/Engineering
Donrey Media Group. PO. Box 70. Las Vegas, NV
89101, An Equal Opportunity Employet.
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HELP WANTED MANAGEMENT

State Public Broadcasting Coordinator—Stalf
position to Idaho State Board of Education located in
Boise, Idaho. The Coordinator acts as liaison between
the public broadcasting stations. Beard of Education,
stale legislature, Department ot Education, and other
slale agencies. Administers state microwave intercon-
nect, provides staff advice to the Public Broadcasting
Committee and State Board of Education. Reviews
and recommends state budget requests, provides
planning services for the licensee in facilities and
broader policy areas and coordinates activities of sta-
tions and other interested agencies. Qualifications:
Education: Master's degree or equivalent in a field re-
lated to public broadcasting. Experience: Four years
broadcasting experience, including a combination of
three years in broadcasting and at least two years ex-
perience at an administrative level. PTV experience
and experience in public administration preferred. Sal-
ary $21.000-$26.000. Applications close Janu-
ary 26, 1979. Send complete fesume with employ-
ment history, educational background, and references
to: Dr. Clitf Trump, Office of the State Board of Educa-
tion, Len B. Jordan Building, Room No. 307, 650 West
State Street, Boise, |D 83720, Phone: 208 —2384-2270.
An Equal Opportunity Employer.

+ HELP WANTED INSTRUCTION

5" Air Heliax Andrews HJ9-50. Can be cut and termi-
naled fo requirement. Below Mfgrs Price. Some 3" also
avallable. BASIC WIRE & CABLE 860 W. Evergreen,
Chicago. IL 312—266-2600.

Towers — AM-FM-Microwave-CATV & TV. New and
used. Terms availabie. Tower Construction and Ser-
vice. 904 —877-9418.

Ramko Consoles Stereo—Used only one year. §
channel main and 5 channel production board. Current
price new is $3800. Cash price S3000. For details call
David Green, Broadcast Consultants Corporation
703—777-8660.

1-200' Self-Supporting tower, angle legs 2-300',
1-180, 2-220", 48" face towers, all used Telco towers,
1-275' Tubuiar leg. Call. 901 —274-7510 days 901—
853-8037 nights.

RCA - TTU-30A Telv. Transmitter. For UHF broad-
casting. Contact M. Palmquist 815—964-4151.

100 Watt General Electric TV Transmitter on Chan-
nel 22. Switcher, Test Set, Synch Generator, Antenna
with Feed Line. D. Zulli 213—466-5441,

DE23 New Block converters for qualified op;ralors.
212—434-1074 o1 253-1880.

Florlda College seeks Associate of full Professor of
Communications to teach, and to coordinate the de-
velopment of a rapidly expanding program in the
electronic/film media. Professional experience in
Broadcasting and publications essential. Doctorate
preferred. Salary negotiable. Send resume to Chair-
man, Dept. of Communications, RO. Box 248127, Coral
Gables, FL 33124,

Radio-Televislon Broadcasting, laculty position:
Applications being accepted for full-time teaching
position to begin fall semester 1979. Instructor/Assis-
tant Professor to teach courses in TV & Radio Produc-
tion, Advanced Broadcast Praduction, TV Directing,
Writing, Electronic News Gathering Techniques. &
Broadcast Management & Sales. Ph.D. in Broadcast-
ing preferred with some universgity level teaching ex-
periehce, Salary: $12,500-513.800. Forward resume,
academic transcripts, three (3) letters of recommen-
dation to: Dr Gil Clardy, Chairman, Department of
Communication Arts, Washburn University, Topeka, KS
66621, Closing date: February 1, 1979. An Equal Op-
portunity Employer.

Two Positions. Broadcast Journalism: radio-TV
news writing and news gathering. Broadcasting/Mass
Communication: radio and television production, 1/2"
video. Ph.D. and media experience, or MA. and out-
standing professional broadcasting experience. Sal-
ary compelitive. Write Dt Mary Williamson, Search
Committee Department of Communication, University
of Nebraska at Omaha, Omaha, NE 68182, an equal
opportunity, affimative action empioyet.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5.000 wait AM FM
transmitters. Guarantee Radio Supply Comp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Wanted: Used top condition AM Transmitter 5000
Waltt cut back to 1000 or 10.000 Watt we Can convert
tc 5000. KEES Radio, Box 1428, Gladewater TX
75647, 214—-758-5229.

3M Drop Out Compensator for Quad. D. Zulli 213—
466-5441.

Wanted — Tektronic 146 NTSC Test Signal Generator,
Call: 312—236-5535 (Days).

Instant Cash For TV Equipment: Urgently need
UHF teansmitters, antennas, VTR's, coler studio equip-
ment. Call Bill Kitchen, Quality Media Corporation,
404—568-1155. :

Wanted, 2500 and 5000 AM transmilters, must be
top condition. 25C and 180 foot towers. Bob, 303—
332-4171,

Wanted: RCA, TER CAVEC, and DOC. Contact Fred
Higbie, 614—476-2800.

FOR SALE EQUIPMENT

Scully 250-2: Stereo recorders, in stock, bargain
prices. Val-tronics inc. Call collect 717 —655-5937.
Excellent condition; E. Porter, 900 3rd Street, San
Francisco, CA 94107, 415—777-5777.

For Sale—Character Generator 3M D-2400. Brand
new keyboard $995. Call: 312—236-5535 (Days) or
Write: Panos Preductions, 188 North Michigan
Avenue, Chicago, IL 60601.

Ampex KSC-80 Video cassettes: below factory
price. Val-tranic Inc. call collect 717 —655-5937.

Technics Turntables: Direct drive, in stock, bargain
prices. Val-tronics Inc. Call collect 717 —655-5937.

MISCELLANEQUS

Prizes! Prizes! Prizes! National brands for promo-
tions, contests. programming. No barter or trade ...
better! For fantastic deal, write or phone: Television &
Radio Features, Inc., 166 E. Superior St. Chicago, iL
60611, call collect 312—944-3700.

Have a client who needs a jingle? Custom jingles in
one week. Philadelphia Music Works, Box 947 Bryn
Mawr, Pa. 19010. 215—525-9873.

Radlo and TV Bingo. Oidest promotion in the indus-
try. World Wide Bingo—PRO. Box 2311, Littleton, CO
80160, 303—795-3288.

INSTRUCTION

OMEGA STATE INSTITUTE training for FCC First
Class licenses, color Tv production. announcing and
radio preduction. Effective placement assistance, too.
237 East Grand, Chicago. 312—321-9400.

Free booklets on job assistance. 1st Class £C.C.
license and D.J.-Newscaster training. ATS. 152 W.
42nd St. N.Y.C. Phone 212—221-3700. Vets benefits.

1978 “Tests-Answers" for FCC First Class License
Plus—"Self-Study Ability Test". Proven! $9.95.
Moneyback guarantee. Command Productions, Box
26348-B, San Francisco, 94126,

REI teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Ciasses begin February 19 and April 9, Student rooms
at each school. 6 week announcing course. Emphasis
on creative commercial production at Sarasota.

REI 61 N. Pineapple Ave., Sarasota, FL. 33577.813—
955-6922.

REI 2402 Tidewater Trail, Fredericksburg, VA. 22401.

First Class FCC License in six weeks. Contact
Elkins Radio License School, PO. Box 45765, Dallas,
TX 75245,214—352-3242.

Available January 1979: used GE Transmitter
moedel TT50 Driver and TF4 Power-Amplifier currently
tuned to channel 9. Also Alford Diplexer. Phone Mid-
Florida Television, Orlando 305—423-4431 for infor-
mation.

RCA TR-4 Hi Band— Two available, new heads, one
with editor, 514,000 ea. GE-PE 250/350 Color
Cameras—Thiee available, excellent cendition,
$12,000 ea. GE 12 KW Klystron Transmitter— With
channel 14 antenna, $35000. Call Bill Kitchen,
Quality Media Corporation, 404—568-1155.

San Francli , FCC Lic , 6 weeks 1/15/79.
Results guaranteed, Veterans Training Approved.
SCHOOL OF COMMUNICATION ELECTRONICS. 150
Powell St., SF 94102 415—392-0194.

1st class FCC, 6 wks, $500 or money back
guarantee, VA appvd. Nat'l Inst. Communications.
111488 Oxnard St, N, Hollywood CA 91608,

RADIO
Help Wanted Sales

For Sale: One AM 240 ft. Stainless Tower, complete
with Base Insulator, Guide Lines, Guide Anchors, and
Lighting Kit. Delivered: $3,300.00. W. Burckhalter, RO,
Box 114, Ladson, SC 29456, Phone —803-761-2518.

JVC 8300 374" VCR with still frame, tunef, timer. Ex-
celient condition. $1300. 215—272-0292,

For Safe: 11-20 foot sections-Andrews 3-1/8 inch
rigid line-other miscellaneous pieces, with connec-
tors, spring hangers, 1-1/4 inner conductor. Box R-3.

10KW FM CCA, 6 yrs. old, stereo. exc. cond. M.
Cooper, 215—379-6585.

5 KW FM Collins 830-E. Stereo, exc. condition. M.
Cooper 215—379-6585.

COMEDY

Free sample of radio’s most popular humor service!
C'LINERS. 366-C West Bullard. Fresno, California
93704,

GUARANTEED FUNNIER! Hundreds renewed!
Freebie! Contemporary Comedy. 5804-B Twineing,
Dalias, TX 75227.

Not Comedy—Total personality service for Top 40,
MOR, AOR. Sampie: GALAXY, Box 98024-B, Atlanta,
GA 30359 (phone 404 —231-9884).

“Free” Catafog! D.J. Comedy ... Wild Tracks ...
more! Command, Box 26348-H, San Francisco 94126.

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom.
215—379-6585.

Phantastic Phunnies ... introductory month's 400
one-liners ... $2.00! 1343-B Stratford Drive, Kent, OH
44240.

@ NATIONAL A
SALES MANAGER
AM/FM
TRANSMITTERS
Rapidly expanding AM/FM
transmitter manufacturer needs
experienced and aggressive
sales professional to develop
effective sales program. Con-
siderable travel involved. Send
resume and salary history to:
\ Box S-25. )

—

In a small or N

Medium market?

Ready to move up to a major fa-
cility in a major market? WLKW
AM & FM, No. 1 in Providence,
has an Account Executive open-
ing now!! Send resume ASAP to
Pete Vincelette, 1185 North
Main Street, Providence, Rl. EOE.

\ _J
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Help Wanted Sales

Situations Wanted News

Help Wanted Technical

Continued ~ Continued
Experienced: h -
SALES HELP WANTED Broadcast journalist, probing for oppor-
One of our top salesmen has laken a GM position [unily_ TOp market radio ancgor-reporler VITAL HAs A FUTURE
elsewhere. South Georgia's leading country operation . h . o FOR YOU
has a créoilce opening fglilhe ggh[ salesmanian- TV anchor experience. Print media writ-
ounc : - H H H . H
gly:"ra?es“sn?’ﬁ‘s‘ﬂ.:;pféf'\‘ﬁﬁsﬁf rgoo?sggfd 3%%. t ::“ dNe;\:is{ichlrtz.; $02r.) gggg%‘;’gs‘ science Dynamic.growth opportunities for video
oy CA- 31601 WJEM Is an equal opporiunity P : : J engineers with experience in video
switching systems. Enjoy Florida living.
Help Wanted Announcers Work for hi-technology company. Send
r” ) resume to: Dale Buzan, Vital Industries,
BURGLARIZED!!!! Inc., 3700 N.E. 53rd Avenue, Gainesville,
. " Florida 32601. y
WCOD-FM Two years ago, we lost our night-
The No. 1 station in New England's No. 1 livindarea- man to WVBF/Boston. Now, ABC Help Wanted News
beautiful Cape Cod. We're looking for an aitemoon Radio. KAUM, Houston has
drive jock who's stiong on production. An excellent ' '
oppartunity to jown an aulstanding contemporary sia- taken Howard Hoffman away. I - N
on. Pros . please. ., rfesumne, a alar a . . .
requirements 1o Ray Brown, PD. WCOD-FM. 108 If you are a killer night jock, with SPORTS ANNOUNCER
Stevens Street, Hyannis. Mass. 02601. llent ducti kill d
excetient production skills, an Desired for Medium-Sized radio and
the ability to maintain top ratings television market in Northeast. Excellent
' i tive sports story re-
Help Wanted News on Southern New England’s opportunity for creative
Number One Rocker send your | | Poring weekend spors anchar wor
KIMN—Denver tape, resume and salary require- Must rtJJe experienced, depe;?da\llale!.,r?avz
Searching nationwide for outstand- ments to: . writing ability and work well with people.
ing news communicator. Street re- Gary Berkowitz, Program Manager Send resume and videotape to Program
porting experience a must. Tapes 1502 ﬁm‘gnz":g Tl Director, WSYR-TV, 1030 James Street,
and resumes to: Rod Fritz, KIMN, East Providence. Rhode Island 02915 Syracuse, N.Y, 13203,
5350 W. 20th Ave. Denver, Colo. PRC-FM is a Capital Cities Station/An Equal An Equal Opportunity Employer.
80214 (EQE) Opportunity Employer.
\_ J
f emamE g ‘
ENG Photographer
I‘i‘“ :’I"““:VP' fm ;'ﬁ"c'a'{l’ P:':"':L"';“e' wanted for Top 30 market, qualified ENG pho-
Is ;:u: spgl);i:g above rep,;oach? to.graphefleditor.. who has some fam|l|a.nly
Is your copy interesting and succinct? ;Nlth film. No bqgmners please. We are looking
or someone with a news background to help
NEWS Is your delivery authoritative? i ding ENG tion. Good
PEOPLE: Are you willing to do ‘phone and leg work? us with our expanding operation. Go
. Do you know how to ferret out local news stories? salary and a Number 1 news operation. Con-
Can you edit and produce actualities? tact Bill Applegate, News Director, WKBW-TV,
Would you be interested in limited P.B.P.7 7 Broadcast Plaza, Buffalo, NY 14202. An
Is your overall work and appearance truly professional? Equal Opportunity Employer
If you answered these questions aifirmatively, we're interested o

in talking with you. “We’ are the premier news voice of East
Texas. Send aircheck, resume, references and financial require-

ments to:

EQE

Perry Andrews

KEBE % KOOI

RADIO 1400

Waller Broadcasting, Inc.

P. O. Box 1648

STEREO 106

Jacksonville, Texas 75766

TELEVISION
Help Wanted Technical

W

TV NEWS ANCHOR

for Central Virginia's No. 1 news team. Musl be
qualified reporter with minimum 3 years anchor expe-
rience. Send (no phone calls) resume with salary
history. and tape to: Bill Jobes, News Director. WTVR
TV, 3301 W. Broad St., Richmond, VA 23230. EOE.

v

)

j

Investigative
Reporter “Wanted”

We are still looking for an Investigative Re-
porter who can fill the shoes of our previous
Troubleshooter, who is now with WCBS in New
York. We want someone with television in-
vesligative skills, and a flair for the dramatic

a . tation. C i
T.V. Station B §'ﬁf§§l’io?.:’{v.ﬂa‘i‘g;%%‘,k?"'gi‘fa"%‘i%%‘? Plate
. - U 3 . An tuni
Chief Engineer Employer aual Opportunty
Due to expansion plans, station WDTN-Dayton, Ohio \ J
is seeking a qualified candidate to supervise
engineering operations. Supervisory experience and LIRS vf“ted News
college level electronics education including First Experienced:
Class FCC license required. Please phone: Mr. John Broadcast journalist, probing for oppor-
Stoddard, Office/Personnel Manager, 513—293-2101 tunity. Top market radio anchor-reporter.
H H ; TV anchor experience. Print media writ-
for employment appllcatlor) forms. er. News Director, Specialties: science
L An Equal Opportunity Employer M/F/H. p and politics. (212) 929-3585.
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Situations Wanted Management

r N
Shirt-Sleeves Manager
COMMERCIAL OPERATIONS

PROGRAMMING/ETC.

Twenty years of wide-ranging
management experience in TV.
primarily in major market indies
(New York/LA). Now securely
employed but fed up with smog,
traffic, games and corporate
politics. Interested in a position
as Commercial Ops Manager,
Admin. Asst. to the G.M., etc.
Looking for a pleasant middle or
lower market location where
dealings are on a first name,
face-to-face basis and empha-
sis is on results. Salary open.
Detailed resume on request.
Write Box S-36.

_ J

Help Wanted Programing,
Production, Others

Programmer/Analysts
Station Business Systems, one of the nation's leading suppliers of
business automation systems for the broadcasting industry, has
several openings for Programmer/Analysts to work In our new
Greenwich, Ct. headquarters. We use COBOL and less sophisti-
cated languages such as DATABUS. Knowledge of the broadcast
industry certainly is an added plus. Qur positions involve being
trained by our systems development staff, then working on inde-
pendent or smail team projects. We offer excellent salary, bene-
tits and opportunities to advance with a growing organization. If
you feel you can make a solid contribution to an expanding orga-
nization involved in an interesting and exciting industry, give us a
call at (203) 622-2400 or 800—243-5300 or send a detailed
resume including desired compensation to:
STATION BUSINESS SYSTEMS
600 W. Putnam Ave. Greenwich, Ct. 08830

Attn: Delane W. Bell
An Affirmative Action Employer M/F

'ALLIED FIELDS

Help Wanted Technical

Wanted To Buy Stations

N N\
MANAGER RADIO STATIONS
) WANTED
TECHNICAL SERVICES BY PRINCIPAL
Corporation wants FM or AM/FM
SHOWTIME needs a Manager of Technical Services with management statlgns tog 100 markgt. _tm-
- ' : mediate action. Brokers invited,
and administrative experience. VP Acquisitions, Southwest Fla
MICROWAVE and SATELLITE EARTH STATIONS experience Enterprises, PO Box 35-460,
should-include (1) survey, {(2) system design, (3) equipment selection, Miami. FL 33135 305—
(4) cost analysis, and (5) installation. 649-3000. ' J
CATV Systems experience shoutd include (1} cassette operations, \.
and (2) security devices.
BROADCAST experience should include (1) transmission, and (2} For Sale Stations
studio operations. — - ~
Exciting opportunity in a fast-paced organization, medium to heavy Virginia Highlands:
travel. Please send resume with salary requirements in confidence to Day/CL 4 AM; CLA FM; Good market,
Dept. M great potential; only station in county,
o lAD 285,000 cash and terms; send finan-
cial gualitsication principals only. Reply
Box Q-115.
A joint venture of L y
. Viacom International Inc.
Show‘hme and Teleprompter Corporation.
1211 Avenue of the Americas, 4 Ideal B
. New York, N.Y. 10036 ; :
Entertalnment An Equal Opportunity Employer College T'own b AT
Georgia priced to sell. Terms
\ J availabie for qualitied buyer. Box
R-72.
Radio Programing \. -
LUM and ABNER [ - —
T&Hﬁokgﬁ% 5-15 MINUTE . 81?03 WATT DAHIME A
1 PROGRAMS WEEKLY --- Lowes Souin Carolina near natlonally known resort
e e £ Program Distributors §[355§38%§§' Eﬁ&:ﬁf;ﬂ“&'}%ﬁe&sﬁ?gg for
ONTHEAD sonashom et v2a0t | Eamen IR0 i et
. I al real eslate valu it 1 . ( i
ﬂlwﬁn? ':Efa.'ﬂﬁﬂf‘"i‘?z:, Imnc. Phone: 501 —972-5884 L °‘?Y great potential. Reply o Box R-75.FaSl action vl
1] - J
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THE EASY WAY TO ADVANCE YOUR
CAREER IN BROADCASTING!

IMMEDIATE
OPENINGS NOW

If you've been struggling to get a
better job, you know how tough the
competition can be. Sometimes you'll be
competing with hundreds of qualified
applicants for a single opening!

Now, there’s a technique that will
sharply increase your odds: Job Leads. It’s
the weekly employment newsletter that
will. give you a definite edge over the
competition.

It really works. While some of the
large trade journals claim readerships of
more than 100,000, Job Leads is dis-
tributed to a select group of “career
climbers.”” When you pursue an exclusive
Job Leads listing, you'll often compete
with just a handful of others. And if you
have the talent, there’s little doubt that
you’ll soon’land a job.

OPENINGS NOW IN
THESE MEDIA CATEGORIES:

(o porial st}
Announcers/Disc Jockeys
Camera Operators

Directors

Editors

Engineers

General Managers

Music Directors

News Reporters & Directors
Production (Radio or TV)
Program Directors

Public Affairs

Public Relations Consultants
Sales Executives

Sports Play-by-Play

Talk Show Hosts

Videotape Editors

Writers & Producers

—and many, many more

Our employers need help. Full-time
as well as part-time. In major cities as well
as small towns.

(‘TREE FOR ANNUAL SUBSCRIBERS )
Accept 4 one-year subscrip-| “How to
tion to Job Leads and we'll| Get Into

send you the guidebook that | Broadcagting”
tells all—

® How to qualify for the best
jobs

i TR
® Secrets of preparing re- - %"
sumes. B ol ¥
¢ Where and how to apply 7 e
® What to say during the interview
® And much, much more...
“How to Get Into Broadcasting” is packed
with everything you need to know...about FCC
licenses...reference sources...salaries...as well
as practical tips on "‘g[t‘atting in the back door” in
the exciting world of Radio and TV. Andit’s just
as valuable whether or not you have experience
or formal training.

To qualify for this FREE 28-page report,
\ order your annual subscription todg F Y,

y

Experience Not Required

Job Leads carries a wide variety of
classified openings...from big-salary jobs
for executives and on-air talent...to
trainee jobs with more modest salaries.
There’s a real need for your talent and
natural abilities—even if you lack exten-
sive experience.

Each lead that we publish is the result
of real digging by our staff. We contact
employers day in and day out
...uncovering the important jobs. Many of
these jobs will never be listed anywhere
else. But beware. The good jobs are filled
quicl_(ll{—sometimes in a day or two.

at’s why a weekly subscription to
Job Leads is the only practical way to keep
in touch with the fast-changing media
marketplace.

Free Situations Wanted

Here’s what your subscription will do
for you:
® Inform you of hundreds of openings,
including the key jobs in your area of
interest.
® Let you list your availability in our
famous “Situations Wanted’" section AB-
SOLUTELY FREE. (This bonus alone is
worth more than the full subscription
price!)
& Rush you weekly newsletter issues b
First Class mail. .. guaranteeing your lea
are fresh, ripe for picking.
® Give you peace of mind...knowin
you're plugged into the most respectes
independent listing service in the media
community.

What do you want from your career?
More money? Prestige? A chance to show
what you can do?P

Picture yourself in a new career
environment, preparing to take the
challenge—to prove you have what it
takes. Job Leads will put you in the
picture.

What Subscribers Say...

Let Job Leads work for you. It's
already working for media pros every-
where:

“...1 am a previous subscriber to Job
Leads and obtained my present job from an
ad you printed in 1975. Since I'm looking
again, and I remember how helpful your
service was in the past, I would like to
renew my subscription....”

—D.C., Lawton, Oklahoma

“... Please renew my subscription for
one year. [ have found your publication
most useful....”

—S8.5., Rialto, California

“....Thus far, I have been very
satisfied with the service you have provided
me with....”

—K.C., Baltimore, Maryland

“....Most impressive....”

—M.L., London, England

(Documentation on file in our editorial
offices at Hollywood & Vine, Hollywood,
California.)

Now, you're invited to join the talent
pool thousands of employers have used to
select their key people.

Fully Guaranteed
And remember the famous Job Leads
No-Risk Guarantee: “If, after acceptin
this offer, you are not absolutely convince
Job Leads is a solid help to your career, we
guarantee to promptly refund your
g_i):sment. No strings. No questions asked.
is guarantee is good forever.” We take
the risk. There’s no way you can lose—
unless you fail to act now.

Clip out and mail with your payment

today!
Jobleads
/_ Job Leads w

Suite 820-JO
1680 Vine Street
Hollywood, CA 90028

YES, rush me the latest issue of Job Leads

and start my subscription to the nation’s

number one media listing service. I'm en-

closing my check or money order.
SATISFACTION GUARANTEED

[J $15 Three-Month Trial (12 issues)

[] $35 One-Year Discount Rate (50 issues)

(Entitles me to FREE bonus)
Name
Street
City
State Zip

[0 I'm an employer. Tell me how I can use
the free Job Leads listing service to reduce
my recruiting costs.

U.S. funds only. Rates outside North America on request.
\ ©Copyright 1978 Job Leads. /




For Sale Stations Continued

ATTENTION: TV PRODUCTION DIRECTORS | IOt

® FM large metro area. Midwest. $500,-

EXCESS'VE BLANKING WIDTHS A PROBLEM? [ gget.imerwith potential to go full time.
(Public Notice FCC78-423)

Plus CP for FM in New York State.
$500,000.

DON'T THROW AWAY THAT VALUABLE VIDEO! WE CAN, USING & AM/EM within 100 miles of Monroe,
DIGITAL VIDEO EXPANSION, RETURN YOUR VIDEO TO FCC La. Fantastic Potential. Extra good
SPECS. WEWILLDELIVER VIDEO STARTINGONLINE1SAND11.0 coverage. Real Estate. $450,000.

® Overseas AM/FM/TV. New equipment.
Automation. $420,000,

® S.E. daytimer. $225,000,

® AM/FMin Kentucky. $360,000. Terms.

.

FOR MORE INFORMATION CALL AM/FM in New Hampshire, Real
Estate. Profitable. $460,000,

EHAHLEE BALTIMORE mnn! Tv ® Fort Worth-Dalias area. Fantastic
(717) 823-3101 WILKES-BARRE, PA. coverage. Billing $500,000. Make

offer.
e N.C. Daytimer. Real estate, Growing
market. $400,000. Terms.

A . ® Two central Georgla properties.
For Sale Stations Continued All stations listed every week unil sold, Let us list

your station. Inquiries and details confidential.
BUSINESS BROKER ASSOCIATES
\ 615—756-7635 24 HOURS J

MICRO SECONDS HORIZONTAL BLANKING. IMMEDIATE TURN=-
AROUND AVAILABLE!

HOLT CORPORATION

BRDEERAGE — APPRAISALS — CONSULTATION
OVER A DECADE OF SERVICE

@ CHAPMAN ASSOCIATES®

media brokerage service

T0 BACADCASTERS

STATIONS CONTACT
) Small Fulltime  S400K S100K Bill Chapman (404) 458-9226
S Small AM S185K 29% Bill Cate (404) 458-9226
Mid-Atl.  Small CATV $24MM Cash  Bill Cate {404) 458-9226 s m
w Small FM $185K $54K Bill Martin (303) 597-6168 H
MW Suburban  FM $1.4MM  S406K David Kelly  (414) 499-4933 H.B. La Rue, }}"j‘}'ﬁ,ﬁ.‘,’ﬂ}ﬁﬁf
To receive offerings of stations within the areas of your interest, P ee o
write Chapman Company, Inc.,, 1835 Savoy Dr, NE, Atlanta, Ga. 30341 cisco, California 94104 415/673-4474
East Coast:
210 East 53rd Strest. Suite 50-New York, N-Y-J
\ 10022 212/288-0737
T T R ey i e R T S e |' MEDIA BROKERS
318-707-8868 | ogumy : CLASSIFIED RATES
g Payabie in advance. Check of money order onl
.. . S . }
This 'f ?e"e ?:‘ t::ﬁse racr,_e FM C'isi ?hz 435NORTH MICHIGAN - » CHICAGO 60811 (Billing charge to stations and firms: $1.00).
complete wi . medium market, 31 2 .467.0040 Deadline 18 Mond . |
. X ay for the following Monday's
?gg}glcsl;.s‘s %ll.Fgan be dominant. Also, — issue. Orders and/or cancellations must be sub-

mitted in writing. (No tetephone orders and/or can-
SHERMAN cellations will be accepted).

anrd |
BROWN Replies to ads with Blind Box numbers should be

JOHNS

i addressed 1o (box number) clo BROADCASTING,
m 1735 DeSaies St, N.W. Washington, DC 20036.
. Advertisers using Blind Box numbers cannot re-
1065 uest audic tapes. video lapes, transcriptions,
A a0 daAZHes ﬁlms of VTR's to be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video lapes.
- transcriptions, films and VTR's are not forwarda-
ble, and are returned to the sender.
RALPH E' MEADOR T Rates: Classilied listings {(non-display) Help
THE Media Broker Wanted: 70c per word. $10.00 weekly minimum.
KEITH W. HORTON AM - FM - TV - Appraisals Situations Wanted: (personal ads) 40C per word.
COMPANY P.O. Box 36 $5.00 weekly minimum. All other classifications:
Lexington, Mo. 64067 80¢ per word. $10.00 weekly minimum. Blind Box
Phone 816'—-259-2544 numbers: $2.00 per issue.
gt \__ J Rates: Classified display: Situations Wanted:
14902 (personal ads) $30.00 per inch. “All other
(607) 753-7138 ~

LARSON/WALKER & COMPANY
Brokers, Consuitants & Appraisers

Wanted To Buy Stations, Employment Services,

w Classifications: $80.00 per inch. For Sale Stations,
Business Opportunities, and Public Notice adver-

BROKERS AND
SULT.

tising require display space. Agency Commission

CONTO THE 213/826-0388 202/223-1583 only on display space.
COMMUNICATIONS Sulte 214 Sulte 417 . - -
INDUSTRY 11881 San 1730 Rhode Publisher reserves the right to alter Classified
Vicente Bivd. Isimnd Ave. N.W. copy to conform with the provisions of Titte VIl of
LLm Angeles, CA, 90049 | Washingten, 0.C. 20038 > the Civil Rights Act of 1964, as amended.
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Stockzindex

Approx. Total market
Closing Closing shares capitali-
Stock Wea. Tuss. Net change % change 1978-79 PIE out Zalion
symbol  Exch. Jan. 3 Dec. 26 in week in week High Low ratio {o00) (ooo)

LLES" = . PESTeas )
Broadcasting
ARC ABC N 36 1/8 36 . 1/8 . «34 41 1/4 23 1/2 8 2T+472 992+1426
CAPITAL CITIES cce N 39 3/8 40 1/4% - /8 - 2.17 75 38 1/2 11 14+300 5634062
ces (4.1 N 52 51 3/8 » 5/8 + la2l 64 43 7/8 K] 28+100 L1461+ 200
cox cox N 55 3/4 55 1/4 » 1/2 0 190 56 1/2 25 1/2 14 64667 371685
GROSS TELECASTING GGG A 18 1/8 19 1/8 - /¢ - 1.30 23 7/8 13 5/8 8 800 15,100
KINGSTIP COMMUN.# KTVV 0 11 1/2 11 1/2 11 3/4 3 1/8 21 462 59313
LIN LINB s} 37 35 1/2 ¢ 1 1/2 + 4,22 43 1¢ 1/2 10 2+789 1034193
METROMEDIA MET N 56 1/4 54 1 1/4 + 2.31 71 25 1/4 10 Sel34 2834653
MOONEY MOON 0 6 1/2 6 1/2 6 1/2 1 7/8 425 2+762
RAHALLZ RAHL c 20 1/2 20 1/2 21 1/4 8 5/8 23 12264 254912
SCRIPPS-HOWAROD SCRP o 46 1/2 49 - 21/2 -~ S.l0 52 30 1/2 9 2¢589 1204388
STARR SBG M 12 1/4 12 1/4 13 1/2 13 1e512 189522
SYORER SBK N 32 3/8 33 1/8 - /4 - 2.26 34 7/8 19 3/8 10 4,893 1584410
TAFT TFB N 19 1/8 19 1/2 -~ 3/8 - 1.92 24 1/8 12 1/4 7 8,508 1624715

TOTAL 104915 492849 341
Broadcasting with other major interests
ADAMS~RUSSELL AAR A 11 1/8 9 3/4 + 1 3/8 ¢ 14410 14 1/8 3 3/4 10 1+233 139717
AMERICAN FAMILY AFL N 9 1/4 10 1/64 - 1 - 9.75 17 1/8 $ L/4 4 10+536 974458
JOHN BLAIR 8y N 23 3/4 23 1/4 « 1/2 * 2.15 31 3/8 11 L/8 6 29447 58y 116
CHARTER CO. CHR N 5 1/4 5 . 1/4 + 5.00 8 3 /8 6 17+941 94+190
CHRIS~CRAFT CCN N 10 ) 10 11 3/8 4 1/2 91 49413 449130
COCA-COLA NEW YORK KNY N 6 5/8 6 1/2 1/8 + 1.92 9 1/4 6 1/8 9 174641 116+8T1
COMBINED COMM. CCa N 29 1/4 2B 3/4 1/2 + 1.73 45 1/8 19 12 10,308 301+509
CONWLES CHWL N 19 1/2 20 1/8 - 5/8 - 3.10 25 1/4 12 1/2 18 3+969 774395
OUN & BRADSTREET ONB N 35 34 3/4 ¢ 1/4 . e 71 38 26 1/4 15 274886 976+010
FAIRCHILDO IND. FEN N 27 28 - 1 - 3.57 35 1/4 § 1/2 8 5,708 1544116
FUQUA FQA N 9 1/8 9 3/8 - /4 - 2.66 13 5/8 ] 5 12+661 115+531
GANNETT CQe. GCI N 40 3/4 41 1/8 -~ 1 1/8 -  2.68 49 32 /4 14 22+430 9144022
GENERAL TIRE GY N 25 2% 30 5/8 22 3/8 5 22+710 5674750
GLOBE BROADCASTING% GLBTA O 4 1/2 4 1/2 4 3/4 2 1/8 20772 12+474
GRAY COMMUN. 0 21 1/2 20 1/72 + 1 ¢ 4,87 24 8 8 475 10+212
HARTE-HANKS HHN N 22 1/2 22 1/4 « 1/4 . 1.12 24 3/8 13 14 99104 20449840
JEFFERSON-PILOT JP N 30 3/8 30 1/4 » /8 + o4l 34 1/2 26 5/8 9 23¢134 7024695
MARVIN JOSEPHSON MRVN 0 13 1/2 13 . 1/2 + 3.84 14 3/4 8 1/4 7 2e51¢& 334966
KANSAS STATE NET. KSN Q 10 1/2 10 5/8 - 1/8 - lal7 14 3/8 4 3/4 10 13740 18+ 270
KNIGHT-RIDDER KRN N 23 3/8 22 178 + 1 1/4 . Seb4 28 1/8 13 1/4 11 32,797 7669629
LEE ENTERPRISES® LEE N 21 5/8 21 5/8 22 3/4 11 1/8 7 Te371 1594397
LI3ERTY Lc N 30 3/4 31 3/4 - 1 = 3014 33 1/8 18 8 69762 2074931
MCGRAW-HILL MHP N 24 1/4 24 + 1/4 . L.04 25 3/4 15 5/8 10 2449753 600+ 260
MEOIA GENERAL MEG A 19 1/2 19 3/8 1/8 . N1 23 1/8 13 5/8 10 Te451 1459294
MEREDITH MOP N 29 217 I + 7040 40 1/4 17 3/8 6 3,082 89,378
MULTIMEOIA MMED 0 25 24 3/4 + 1/4 + 1.01 28 1/4 16 1/4 12 69630 165+ 750
NEW YORK TIMES CO. NYKA A 27 1/2 28 /4 - 3/4 - 2.65 31 5/8 15 3/4 Ll 11+599 3189972
OUTLET CO. oTu N 22 3/4 28 1/4 = 5 1/2 - 19.46 32 1/8 16 5/8 [ 20445 569623
POST CORP. POST 0 16 1/2 14 1/2 + 2 + 13.79 19 3/8 3 1/8 4 10824 304096
REEVES TELECOM RBT A 2 s/8 2 34 - 1/8 -~ 4454 3 3/4 1 3/4 26 2+388 64268
ROLLINS ROL N 18 17T 1/4 ¢ 3/4 ¢ 4e34 26 1/4 14 7/8 9 13,407 2414326
RUST CRAFT RUS A 31 1/8 30 5/8 + 1/2 . 1.63 31 1/8 8 1/2 18 2e 319 720178
SAN JUAN RACING SJR N 13 1/4 14 S 3/4 - 5435 15 5/8 7 5/8 24 2¢509 133,244
SCHER ING-PLOUGH SGP N 29 1/8 30 /8 - o4l 44 3/4 26 3/8 9 53+580 1+600+702
SONDERL ING SDB A 24 1/2 24 1/2 24 1/2 8 3/8 9 1+105 27+072
TECH OPERATIONS TO A 5 4 1/8 + 1/8 ¢ 2l.21 8 3/4 2 i/e 45 19345 . 64725
TIMES MIRROR CO. TMC N 31 30 . 1 + 3.33 35 20 3/4 9 344811 140794141
TURNER COMM .2 Q 16 16 16 5 3,800 60¢800
WASHINGTON POST CO. WPO A 46 3/8 46 + 3/8 s «81 47T 5/8 21l 3/4 10 Bel34 3717+ 214
WIMETCO HOM N 14 3/8 13 5/8 « 3/4 + 5¢50 18 1/4 10 /8 8 89524 122+532

TOTAL 4369260 1016794804
Cablecasting
ACTGN CORP. ATN A 9 1/2 9 1/4 ¢ 1/4 . 2.70 13 5/8 3 1/8 7 2:419 22+980
AMECO+ ACO 1] 1/2 L+200 .
ATHENA COMM. s} 2 1/4 2 1/8 + 1/8 * 5.88 S 1/2 1/8 29125 49781
BURNUP & SIMS BSIM 0 4 L/4 4 3/8 - 1/8 - 2.85 6 1/8 3 1/8 21 8¢531 360256
CABLE INFO.* o 2 1/4 2 1/4 3 /4 11 648 19458
COMCAST 0 12 1/2 12 1/2 14 1/4 3 3/4 15 Lleb1l7 20+212
COMMUN. PROPERTIES COMU 0 16 L/2 16 3/8 ¢ 1/8 + 76 16 1/2 3 5/8 19 5¢018 82,797
ENTRON% ENT 0 3 1/2 3 1/2 3 1/2 1/8 4 979 3,426
GENERAL INSTRUMENT GRL N 29 3/8 28 3/4 + 5/8 . 2.17 40 17 s/8 8 Te682 22541658
GENEVE CORP. GENV 0 12 1/2 12 1/4 » 1/4 + 204 15 3/4 1 1/2 5 12121 149012
TELE-COMMUNICATIONS TCOM ] 14 1/8 15 L/8 - 1/4 - 1465 19 1/8 2 /8 53 5¢327 194239
TELEPROMPTER TP N 13 /2 13 1/2 14 1/4 6 3/4 22 164931 2281568
TEXSCAN TEXS o] 1 3/4 1 71/8 -~ 1/8 =~  6sb6 2 1/8 1 1/4 10 786 14375
TIME INC. TL N 43 3/4 42 1/8 + 1 5/8 . 3.85 50 31 3/4 9 204505 8974093
TOCOM TOCHM 0 9 1/4 8 1/2 =+ 3/4 . 8.82 11 2 /4 20 993 G+ 185
UA-COLUMBIA CABLE UACC 0 37 1/2 36 1/2 + 1 + 2.73 40 1/4 15 1/2 20 1+679 62+962
UNITEQ CABLE TV ucTv o] 25 1/2 25 t/2 25 1/2 3 /8 24 2:047 52¢198
VIACGM vIia N 25 3/4 26 1/8 -~ 3/8 - 1e43 27 1/8 1¢ 5/8 15 3,799 97+ 824

TGTAL 834407 1+840+024
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Approx. Total markat

Closing Ciosing shares capitali-
Stock Wed. Tues. Net change % change 1978-79 PIE out zation
symbol Exch. Jan. 3 Dec. 26 in week in week High Low ratio {000) 000)
—
Programing
M PICTURES ces N 24 3/8 22 3/4 + 1 5/8 e Tel4 24 L/2 7 3/8 5 Fe749 2374631
E?E:ESIA DIS N 41 3/8 40 + 1 3/8 « 3,43 47 5/8 32 1/4 14 324397 193404425
FILMWAYS FWy N 14 14 /8 - 7/8 - 5.88 17 6 7/8 9 49113 570582
FOUR STAR 1 /e 1 1/2 - 1/4 - l6+66 2 1/8 /2 13 666 83z
GULF ¢ WESTERN GW N 14 3/8 14 . 3/8 ¢+ 2.67 18 3/8 10 174 s 484177 692¢544%
MCA MCA N 43 S/8 42 34 ¢ 1/8 ¢ 2.04 4B 1/4 25 3/4 7 23.227 10013277
MGM MGM N 44 5/8 38 3/4 ¢ 5 1/8 ¢ 15.1&6 54 16 15 149551 649+ 338
TRANSAMERICA TA N 16 1/2 le 3/8 ¢ 1/8 . .76 19 13 1/4 6 661475 1,096+837
20TH CENTURY-FOX TF N 32 73/8 31 5/8 + 1 1/4 + 3,95 39 3/8 10 3 7,907 2594942
VIDEQ CORP. OF AMER Q 4 3/4 4 3/4 9 3/4 3 1/2 9 988 44693
WARNER WCl N 49 1/8 48 1/4 ¢ /8 ¢+ 1.8l 56 7/B 25 3/4 9 144054 6904402
WRATHER WCO A 13 12 1/4 + 3/4 ¢+ 5.12 14 T/8 4 1/2 3 2,308 301004
TOTAL 22649612 6+073,507
—
Service
BBUO INL. BBDO 0 34 33 1/4 3/4  +  2.25 8 3/4 22 1/2 8 2¢513 859442
COMSAT co N 39 1/2 39 5/8 - 1/8 - <31 48 3/4 28 3/4 12 10,000 395,000
DOYLE DANE BERNBACH povL o} 17 1/4 17 1/4 31 16 1/4 5 1:776 30+636
FOCTE CONE € BELDING  FCB N 18 1/8 18 1/72 - 3/8 -  2.02 23 1/8 14 3/4 6 24538 469001
GREY ADVERTISING GREY 0 33 32 1/2 ¢ 1/2 + 1.53 34 16 1/2 4 624 209592
INTERPUBLIC GROUP 1PG N 31 1/4 31 3/4 = 172 = 1.57 39 1/4 22 1/2 7 24387 T4+1593
MCI COMMUNICATIONS MCiC o} 3 1/8 3 3/4 ¢ 1/8 + 3,33 5 3/4 /8 39 204431 194170
MOVIELAB MOV A 2 3/4 2 1/4 ¢ 1/2 + 22,22 3 3/4 1 13 1e4l4 3,888
MPO VIDEOTRCNICS MPO A 4 4 3/8 - 3/8 - B.51 65 3/8 4 5 520 2.080
Ao Co NIELSEN NIELB O 23 23 1/2 - 1/2 - 2.12 28 1/2 18 1/8 11 10+980 2521540
OGILVY &-MATHER 0GIL 0 22 21 1/2 + 1/2 ¢ 2432 S6 1/2 20 7 3,610 791420
TPC COMMUNICATIONS TPCC o T 3/4 T 3/4 10 1/2 2 1/4 14 899 61967
Jo WALTER THOMPSON JWT N 23 22 5/8 3/8 + 1.65 32 7/8 15 1/8 6 29649 60+927
WESTERN UNION WU N 16 15 1/2 + 172 +  3.22 21 1/4 15 7T 159177 2424832
TOTAL T5¢518 1+380.088
i - _- =
Electronics/Manufacturing )
AEL INDUSTRIES AELBA O 5 5/8 5 1/2 » 1/8 + 2.27 10 1/4 2 38 5 14672 94405
AMPEX APX N 14 5/8 15 - 3/8 = 2.50 19 1/4 T 3/8 12 11,371 1664300
ARVIN INDUSTRIES ARV N 14 1/4 14 1/4 22 172 12 1/2 4 59959 844915
CCA ELECTRONICS® cCa [ 1/8 1/8 5/8 1/8 1 897 112
CETEC CEC A 4 1/8 4 1/8 5 3/4 1 3/4 9 29127 84773
COHU COH A 3 31/8 -~ 1/8 -  4.00 5 1/2 2 1/8 9 1732 59196
CONRAC CAX N 14 3/4 13 6/8 + 1 1/8 +  B.25 27 1/4 13 1/2 7 . 2+030 291942
EASTMAN KODAK EASKD N 62 1/8 62 5/8 - 1/2 - .79 B6 3/4 42 13 1614376 1000251484
FARINON FARN 0 11 3/4 11 1/2 » 1/4 + 217 16 1/2 8 12 49782 569188
GENERAL ELECTRIC GE N 47 1/8 48 1/8 - 1/4 - «51 56 5/8 44 1/2 9 1844581 84836+815
HARRIS CORP. HRS N 29 1/2 29 3/4 -~ 174 - -84 35 3/4 19 1/8 14 250189 1434075
HARVEL INDUSTRIES® HARV Iy [ [ & 3 1/8 16 480 24880
INTL. VIDED CORP.% Ivce 0 1 5/8 1 5/8 2 5/8 1/4 Z2e701 44389
M/A COMs INC. MA T N 33 3/4 35 1/2 - 1 3/4 - 492 4l 7/8 20 /4 15 1,320 444550
k1) MMM N 63 5/8 64 - /s - «58 64 3/4 43 1/2 15 1169473 T2410+594
MOTOROLA MOT N 40 1/4 40 + 1/4 + .62 56 7/8 34 1/4 11 2B+544 141484896
Ne AMERICAN PHILIPS NPH N 25 1/4 25 /4 36 24 1/2 5 12,033 303+833
0aK INDUSTRIES OAK N 1T 3/4 17 5/8 + 1/  + .70 24 & 1/4 17 24973 52+770
RCA RCA N 21 27 /B - /8 - «46 33 5/8 22 3/4 8 T4,y819 2+020¢113
ROCKWELL INTL. ROK N 35 35 1/8 - /8 - 335 37 1/4 28 1/4 7 33,500 1+186+500
RSC INDUSTRIES RSC A 2 3/4 2 5/8 + 1/8 ¢+ 4.T6 4 1 5/8 15 29412 69633
SCIENTIFIC-ATLANTA SFA A 33 1/4 33 5/8 - /8 - le11 35 5/8 16 3/4 16 29471 B2s160
SONY CORP. SNE N 8 5/8 1 1/8 + 3/4 + 9.52 10 3/8 7 15 172+500 1+487¢812
TEKTRONIX TEK N 49 3/8 48 5/8 » 3/4 ¢+ 154 68 1/2 28 l/4 15 174995 888+503
TELEMATION TLMT 0 11/2 L1172 2 1/4 1/2 2 1,050 1+575
VALTEC VTEC 1] 9 1/4 10 1/8 -~ 1/8 = B8.64 12 3/4 6 1/2 24 44200 38+ 850
VARIAN ASSOCIATES VAR N 14 1/4 14 1/2 - 1/4 = 1l.72 21 13 9 69838 9Te 441
WESTINGHOUSE WX N 17 1/8 17 . 1/8 . .73 24 1/2 16 /4 5 861511 1v481¢ 500
ZENITH ZE N 12 7/8 12 1/8 28 11 3/8 32 184800 2420050
TOTAL 9874736 3614679254
. GRAND TOTAL 199121448  60+725+018
Standard & Poor's 400 Industrials Average 109.07 108.08 +1.01

A-American Stock Exchange
M-Midwest Stock Exchange
N-New York Stock Exchange

O-over the counter (bid price shawn)

P-Pacific Stock Exchange

Over-the-counter bid prices supplied by
Loab Rhoades Homblower, Washington.

Yearly high-lows are drawn from trading days
reported by Broadcasling. Aclual figures
may vary sligntly.

*Stock did not trade on Wednesday. closing
price shown 1s last Iraded price.

**No P/E ratio s computed, company
registered nel loss.

***Stock split.

+Traded at less than 12.5 cents.
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PIE ratios are based on earnings per-share
figures lor the last 12 months as published
by Standard & Poors Corp. or as oblained
through Broadcasting's own research. Earn-
ings figuras are exclusive of extraordinary
gains or losses.



What'’s in a name; what’s
in a review board chairman

Leonidas Polk Bills Emerson: Now, there’s
a handle. There is in it a brief course in
American history. A “*fighting bishop of
the Confederacy’ is in there— Lieutenant
General Leonidas Polk, himself the grand-
son of a Revolutionary War colonel and
the cousin of President James K. Polk. So
is the family of poet Ralph Waldo Emer-
son,

The burden of that family history rests
on the shoulders of the chairman of the
FCC’s review board. He allows as how,
yes, the ancestors are ‘‘interesting.”’ But
the real question, he says, is “What will
they think of you?"’ The classicists on his
mother’s side who named many Polk baby
boys after the Spartan king who died hold-
ing off the Persians at Thermopylae might
not appreciate the nickname, ‘‘Lonnie,”
he goes by. Democracy and the classics
sometimes are uneasy partners,

But other than that, the ancestors would
probably have no cause for concern. For
after some years with the commission—he
began in 1949 but spént four years in the
1950’s in private practice—he appears to
be a distillate of much that is good in the
civil servant.

One private lawyer who has worked with
him on committees and who knows him as
a judge on the review board, says, ‘“‘He’s
the type of civil servant that makes the
system go round. He is a man of extraor-
dinary integrity and intelligence and great
character.

Although there is a courtliness in Mr.
Emerson’s manner that seems to reflect
the origins of one who was born in Gre-
nada, Miss., and grew up in Gulfport,
Miss., and Jackson, Tenn.—he is
respectful and deferential in his dealings
with just about everyone—he can be hard
nosed when practicing his profession.

Former FCC Chairman E. William He-
nry, whom Mr. Emerson served as legal
assistant, remembers him as a ‘‘first-rate
lawyer | could count on for an indepen-
dent view." And another former commis-
sioner says of Mr. Emerson in his later role
as chief of the Office of Opinions and
Review, which advises the commission on
adjudicatory matters and drafts opinions
on the commission’s instructions: **You
could count on what he said. He had no
prejudices, no slants, And if he thought
what a commissioner said in a meeting was
wrong, he'd say it right out: *No, sir, Com-
missioner, that is not the law’

But nobody’s perfect. And if there is a
flaw in Mr. Emerson that those who have
been associated with him point out it is in
his passion for perfection; ““He is so
meticulous; he is concerned about doing

Profilex

Leonidas Polk Bills Emerson—chairman, FCC
review board; b. Sepl. 2, 1925, Grenada, Miss.;
BS 1947, University of the South, Sewanee,
Tenn.; JD, 1949, vanderbilt University School of
Law; attorney-adviser and trial attorney, FCC,
1949-52; McKenna & Wilkinson, 1952-56;
attorney-adviser, then acting chief attorney and
assistant chief, Rules and Standards Division
of FCC’s Broadcast Bureau, 1956-59; legal
assistant to Commissioner John S. Cross,
1953-62; legal assistant to Commissioner
(later Chairman) E. William Henry, 1962-64;
chief, Office of Opinions and Review, 1964-74;
member of review board, 1974, in present
position since Jan. 1, 1975; m. Gloria Bell, Aug.
4,1948; three sons— Charles, 26; Leonidas Jr.
24, and Robert, 21.
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everything right; he’s a little uptight,” said
the former commissioner.

And he can be a worrier. Probably the
most difficult time Mr. Emerson had in his
career at the commission occurred a few
years ago, when then-Chairman Richard
E. Wiley proposed abolishing the review
board. Mr. Wiley was not convinced the
board, established by law in 1962, was
doing the kind of work that merited the
time and effort of four GS 17s.

Mr. Wiley assured Mr. Emerson and his
colleagues that other, more useful work
would be found for them, but Mr. Emer-
son and his colleagues would have none of
that. (Mr. Emerson was terribly *‘ner-
vous,” said one official who knew him at
the time.) They took advantage of the op-
portunity given them to argue their case
before the commission—and they won.
Not a single vote was cast for abolishing
the board. Mr. Wiley settled for carving
away some of the board’s interlocutory
functions (ruling on motions, for in-
stance) and much of its staff,

Actually, an argument can be made that
the board is one of the more efficient
organs of the commission. The board
reviews all adjudicatory cases, except
renewal and revocation cases involving
broadcasters and common carriers, And
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although parties may appeal the board’s
decisions to the commission, the commis-
sion can, and usually does, simply deny
the applications for review. The case can
then be appealed to the courts.

Thus, the commission is saved the
burden of acting on appeals from adminis-
trative law judges, and the record of
cases—no matter how long and turgid—is
read and analyzed by the senior staff mem-
bers who rule on them. There are two
other significant tests of the board’s effi-
ciency: It is meeting its goal of resolving
cases within six months of the filing of
final pleadings, and it is a rare review
board decision that is reversed on appeal
to the courts.

The term Protestant ethic probably ap-
plies to Mr, Emerson with special force.
Not only does he have an obsession for
work—running often into nights and
weekends—but his Episcopalian faith is
very much a part of his life. One lawyer
who knows him says, ‘*His religion is a real
key to understanding Lonnie.”’

The religious influence comes down
through both sides of his family. There
was, of course, the ‘‘fighting bishop.”
There was also Mr. Emerson’s father, who,
after a tour as a Shakespearean actor, was
an Episcopalian minister, and a brother
who was an Army chaplain. (Another
brother, Robert, is a broadcaster—man-
ager and 10% owner of wTIS(AM)-
WKIR(FM) Jackson, Tenn., stations whose
pleadings and applications Mr. Emerson
has given a wide berth in his years at the
commission.)

Does religion influence his work? *‘1
hope it may give me a better sense of
justice, decency, propriety,’ he says. *‘I
suppose it’s inevitable that a person’s out-
look and beliefs have some bearing on his
secular life, his professional work. I
believe in separation of church and state,
but that doesn’t mean separation of
church from state.”

Mr. Emerson could retire in a few years,
after 30 years of governmerit service, in-
cluding two years in the Navy. Even if he
does, there is another generation of Emer-
sons coming along. One son, a specialist in
nuclear weapons who attended Oxford on
an Episcopal Church scholarship, is a
management analyst at a think tank in
McLean, Va. The middle son (Leonidas
PB. Jr.), is an agricultural economist in the
Agriculture Department’s foreign service.
And the youngest son, a merit scholar in
high school and winner of two scholar-
ships to the University of the South,
which his father and two brothers at-
tended, is now in his first year at Harvard
Law School.

The talent does not seem to have run
thin.



Editorialsy

Sensible accommodation

The FCC has taken the graceful way out of a predicament of its
own making. It has stepped back from an original vote to require
broadcast licensees, in their annual equal-employment-oppor-
tunity reports, to rank employes by order of their salaries. Instead
it will issue a notice of inquiry that nobody expects to lead to the
same ends.

The original vote had precipitated as vehement and massive an
outpouring of broadcaster opposition as any in recent memory.
Hundreds of letters went to members of the FCC, complaining
that, among other things, the publicizing of salary rankings would
upset staff morale, provide competitors with information to use
in staff recruitment, give unions a new advantage in bargaining
and add paperwork while the Carter administration is professing a
degire to reduce the paperwork load.

The broadcasters were rallied by the National Association of
Broadcasters to make their feelings known. The NAB niay take
crédit for introducing the real world into the FCC’s consideration,
and the FCC may take credit for accepting it.

The crowd inside

We were startled, but none the less delighted, to read in the pages
of this very magazine an advertising man’s confession that ‘‘l
love television” (*“Monday Memo,” Jan. 1). In these days of con-
stant criticism, that sort of talk takes courage.

Bernard Zlotnick, of Leber Katz Partners, not only said it, but
said it persuasively. [n the process he also exposed a myth that
has been around a long time and seems to gain strength with age,
like bad cheese. We mean the myth of television’s ‘‘Golden
Age.’ Many of the critics who pine for that fabled time are too
young to have seen what they’re talking about. Let them—and
their seniors who created the myth in the first place—go look at
some of these golden oldies, as Mr. Zlotnick did, and they’ll see
that television’s Golden Age was mostly junk by today’s stan-
dards.

We are delighied that Mr. Zlotnick decided, as he said, to come
out of the closet. There are a lot of closets out there, and we
suspect they are well populated. If everybody came out, as Mr.
Zlotnick did, you’d probably see most of your friends.

Double standard

If the Russian government gets its way, America’s Radio Free
Europe and Radio Liberty will be barred from covering the 1980
Olympic games in Moscow. The Russians assert that reporters for
the two broadcast services are in reality agents of the CIA and
therefore unwelcome. .

It was on the same grounds that Russia succeeded in keeping
RFE out of the winter Olympics at Innsbruck, Austria, in 1976.
(At that time RFE and RL were separate entities. They were put
under the general supervision of the Board for International
Broadcasting late in 1976). The Russians failed, however, in a
similar exclusion from the 1976 summer games in Montreal.

It is, of course, a fact that Radio Free Furope was originally
funded by the CIA—with considerable help from an American
public that was annually solicited for funds, while the CIA con-

nection was kept secret. The CIA association is said to have been
ended after its disclosure in 1971, and we have no reason to dis-
believe in the current independence of RFE/RL as agencies
directly funded by congressional appropriation.

But whatever the composition of the RFE/RL reporting staffs,
the Russian objection to their presence is on its face ridiculous.
Everybody who works for any communications médium in
Russia is an employe of the state and subject to state discipline.
The world of journalism has for years accepted as a known quan-
tity the role that the official Russian news agency, Tass, plays in
Soviet intelligence.

If RFE and RL can be denied accreditation at the Moscow
games, accreditation must also be denied to all Russian jour-
nalists and those from Russian satellites. If this thing is followed
to its logical extreme, there’ll be lots of room in press boxes and
broadcast booths in 1980.

Under the gun?

Broadcast journalists have been making headway in their long
campaign to cover courts with their modern implements. Doors
have been opening to cameras and microphones in more and
more jurisdictions.

Progress stopped last week, however, in, of all places, the na-
tion’s capital. Judges of the U.S, Disttict Court for the District of
Columbia issued rules excluding cameras of all kinds from the
courthouse and permitting audio recordings to be made only in
the press room.

We have no way of knowing what led the judges to formalize
their antedated version of journalistic access, but it may be more
than coincidence that they work in d television market where the
U.S. Supreme Court also sits. A vote that favored broadcasting
would probably brighten no future of a district judge presiding
where the chief justice of the United States has gone on record
with an unwavering aversion 1o the broadcast reporting of legal
affairs.

This vote may be more a reflection of career planning than of
legal judgment.

Drawn for BROADCASTING by Jack Schmidt

“Today’s half-time highlights will feature a demonstration of
painting the walls.”
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“The

hijackers

have been apprehended!

Your wife and

Hijacked! Christine Santiago
and her five-year-old son were
among the 86 people who were
aboard a West German Airliner
that was hijacked to Somalia
in October of 1977. To complicate
the situation, Christine was a
victim of a serious heart ail-
ment. Back home in San Diego,
her family could do nothing

but pray, hope and wait. And wait.

The phone would ring. There
would be a knock on the door.
Friends and neighbors offered
sympathy. The Santiagos waited.

Then it came. It was a phone
call from a KSDO newsman.

“Mr. Santiago. Your wife and son
have been freed. Safe and
sound. They’re in good health”
Tears. Laughter. Clapping. Relief.

Soon afterwards, TV

newsmen arrived at the Santiago
home. TV viewers shared the
celebration of the Santiagos and
the thanks they gave to the
KSDO newsman who had broken
the good news to them even
before the official State Depart-
ment notification.

SOmn dre

alive!”

KSDO-AM in San Diego is
no different from any of the other
affiliates of Combined Commu-
nications Corporation. You see,
CCC affiliates don't just broad-
cast news and entertainment,
they become involved in their
communities.

Taking responsible actionis the
most important thing we can do.

Combined

Commun[cationse
Corporation
P.O. Box 25518. Phoenix. AZ 85002

Television—WXIA-TV(ABC) Atlanta. KBTV-TV 1ABC) Denver. WPTA TV(ARBC) Fort Wayne. KARK-TV(NBC) Little Rock. WLKY-TV{ABC) Louisville. KOCO-TV {ABC) Oklahoma City. KTAR-TV

(NBC) Phoenix. Radio —WGCI-FM Chicago. WVON-AM
KTAR-AM Phoenix. KEZL-FM San Diego. KSDO-AM San Di

Manufacturing —Claude Neon

Chicago. WDOK-FM Cleveland. WWWE-AM Cleveland. WDEE-AM Detrvit. WCZY-FM Detroit. KIIS-AM &

Supermarket Merchandising —P1A Merchandising Company throughout California. Arizena and Nevada.

FM Los Angeles. KBBC-FM Phoenix.

MUZAK Arizona. Qutdeor —ELLER OUTDOOR in Denver, St. Louis, Detroit, Flint. Grand Rapids. Oakland/San Francisco/San Jose,
Tucson. Sacramento. Kansas City, Phoenix, Houston. Chicago. PACIFIC QUTDOOR in San Diegu. Los Angeles. CLAUDE NEON in Montreat, Quebec. Winnipeg,
{ndustries. Limited, Canada. Tennessee Continental Corporation { TENCON), Centerville. Tennessee. Newspaper —The Cincinnati Enguirer. The Oakland Tribune.

wa, Hamilton, Toronto. Sign




