Ferris, Bazelon zero in on broadcast ‘structure’
Carnegie Il unveils its vision
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The strength of a program can be gauged
by its value in the marketplace.

Stations have made “All in the Family” the highest
grossing off-network series in television history
for the number of markets sold.

That's unprecedented strength!
Tandem Productions’

“All in ﬂ},e Viacom
Family Your Best Bet!
at the NATPE







Now the sound that

won 1In New York can start
winning for you.

TM Pure Disco.

Disco! It’s a phenomenon. It’s a
format that was created by
Burkhart-Abrams that catapulted
an unknown FM into the number
one spot in the number one market
in the country two months ago.

Available only from

TM Programming

But the stunning news of WKTU’s
disco win over WABC in New York
was just the first ripple in a shock
wave that will shake the foun-
dations of popular radio in the com-
ing months. Because now there’s
TM Pure Disco. It's the New York-
winning disco sound, customized to
win in your market, and it’s avail-
able only from TM Programming.

Not all “disco” is Pure Disco
Maybe there’s a station in your
market that calls itself a “disco”
station. Or maybe you've heard a
Top 40, Contemporary or MOR sta-
tion that plays a lot of disco cuts.
Look at their numbers. Chances
are they’ve done well, but nothing
like the mind-boggling growth
of WKTU. Why? Because those
stations aren’t Pure Disco, and
Pure Disco is what the disco au-
dience wants.

For proof, look at what happened
to WBLS in New York. This sta-
tion had been programming a lot
of disco, and they were up to a
7.7* share. Then WKTU came
along with Pure Disco and WBLS
went down to a 3.1*. In short, if you
aren’t programming Pure Disco in
yvour market by the end of ’'79, you

could be very vulnerable to a sta- .

tion that is.

Problems with programming
your own disco format

The first problem is time. By the
time your staff learns the ins and
outs of programming disco, one of

*Oct./Nov., '78, ARB.

your competitors could already be
on the air with TM Pure Disco —a
proven format created by the na-
tion’s leading disco programmers,
Kent Burkhart and Wanda Ramos.
You could be trying to get the bugs
out of your format while your com-
petition’s salesmen are on the street
with their first monster book.

The second problem with self-
programmming disco is this: you
can't create a real Pure Disco
playlist using the traditional
barometers of charts and record
sales. The playlist for TM Pure
Disco is determined by using a
sophisticated nationwide research
system designed to get the real
disco hits on the air faster — in
some cases before they even hit
the charts.

Pure Disco is going to be
around for a while

Disco is not a “music fad.” It’s a so-
cial phenomenon, a new lifestyle,
and the boom hasn’t peaked yet.
Some big national hotel and restau-
rant chains are planning expansion
into discos. These corporations
don’t gamble on fads, but they do
invest in trends. Disco is a trend,
and TM Pure Disco is the format
that can help your station ride that
trend to new highs in the book and
on the bottom line. But you'll need
to move fast.

Sold out in some markets—

call now for a free analysis

TM Pure Disco is already unavail-
able in the following major mar-
kets: New York City, Los Angeles,
Dallas, Knoxville, El Paso, Boston,
Chicago, Phoenix and Springfield
(Mass.). Don't let the competition
beat you to the punch in your mar-
ket. Call TM Programming right
now, before you call a staff meeting

to discuss it. A TM Sales Consultant
can answer your questions, give
you a better idea of what Pure
Disco can do in your market,
and set a date for your free mar-
ket analysis.

TM Pure Disco is available as a
consulting service or fully pro-
duced for either live-assist or fully
automated broadcasting. The sound
that won in New York can win for
you, but only if you call now.
Otherwise it might be winning for
your competition. Call collect, and
ask for Tim Moore. Do it now.

There’s no time to mail a
coupon. Call us now, before
your competition does.

(214) 634-8511

TM Programming
1349 Regal Row
Dallas, Texas 75247

™
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TheWeek in Brief

FUTURE TALK O FCC Chairman Ferris and Judge
Bazelon are two of the speakers at UCLA's symposium on
the future of TV networks. They both see the answerin a
regulatory “structure” that will promote an abundance of
networks and a reduced need for government intrusion,
PAGE 29.

CARNEGIE Il O The long-awaited report on public
broadcasting urges a new system that would be funded

to the tune of $1 billion a year and would be administered
by a new agency that would suppiant CPB. PAGE 30.
Reaction in Washington: A mixture of praise and
reservation. PAGE 31. Analyses of the various aspects of
the report begin on PAGE 58. Carnegie Commission
Chairman McGill tells why U.S. public broadcasters would
not accept a BBC-type system. PAGE 66.

LINE-UP SET O The House Communications
Subcommittee chooses its members. Among changes
are the return of past-member Broyhill and

the departure of Waxman, Mikulski, Moore and
Moorhead. PAGE 32.

FINALLY, SOME ACTION ON FEES O The FCC decides to
refund fees over $129 for radio, $121 for TV. Amount to be
returned is less than had been expected. PAGE 33.

MEGADEAL YEAR IN TRADES O Station buying and selling
in 1978 was a high in volume of sales and 1878 could
even surpass that mark, A BROADCASTING special report
gives the total dollar track record since 1954 plus a
rundown on the major transactions last year. PAGE 34.
Some of the leading station brokers have mixed feelings
on how the market wilt hold up. PAGE 42.

RESTLESSNESS IN THE RANKS O Ferris's winds of
change are whipping up a morale problem at the FCC.
Some say it's mare than a power struggle. The chairman
hopes a record of success will win over the rebellious
troops. PAGE 44.

ONE FOR THE ROAD O In what she calls heriast speech
as an FCC commissioner, Margita White contends too
much power rests with the chairman. And she urges
broadcasters to carry their deregulatory case to
Congress. PAGE 46.

INDEPENDENTS' DAYS O The INTV opened its convention
in Washington yesterday with an agenda that includes

Databaok. . ... ...... .. ]
Editorials. .. .oco00i v
Fates & Fortunes. . ... ...
For the Record, |
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Index ta depariments
Broadcas! Journalism, .,
Buziness Briefly.........

Changing Hands. ... ..... BT
Closed Circwit........,... B

many of that city's shakers and makers in
communications. PAGE 50.

ANSWERIS STILLNO O Amexco raises its offer to
McGraw-Hill to $40 a share, but the latter's board
steadfastly rejects the takeover. Amexco also proposes
putting M-H's TV stations into a trust in order to avoid
FCC complications. PAGE 68.

COMMUNITY SERVICE O NAB and two group owners tell
the FCC that such a program category is not necessary
for broadcast stations. PAGE 68.

SILVERMAN TOUCH IN HOLLYwooD O NBC-TV's West
Coast programing gets a boost from the new president's
philosophy. And there's more staff, ideas and control.
PAGE 70.

CHANGES BRING NO CHANGE O Second-season TV
shows in network prime time result in some changes on
Wednesday and Friday. But the bottom line in ratings is a
familiar ABC-CBS-NBC order. PAGE 73.

LOW-LEVEL RESPONSE O The FCC's request for
comments on the use of time-brokerage contracts to
stimulate minority-oriented programing generates little
reaction from broadcasters. PAGE 74.

SONTAG MIFFED O The 20th Century-Fox executive is
unhappy about NBC-TV's decision to scuttle a major
miniseries on American Indians. He may try to put it on an
ad hoc network. PAGE 74.

CELEBRITY TIME O The American broadcasters last
week brought out their best to cover the visit of Teng

Hsiao-ping, China’s vice premier. PAGE 78.

IN sYNC O This week's column takes yet another look at
plans for 9 khz spacing on the AM radio band. Both NRBA
and NAB are taking second looks. Ampex and RCA
announce major deals with Italian television. PAGE 78.

BRING ON THE FUTURE O Terry Elkes is the first to admit
that he doesn't know exactly what is down the
communications pike in the years ahead. But the new
president of Viacom International is insuring that his
organization has the proper flexibility and irons in the fire
to cope with change. PAGE 105.
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RING ALL DEMOGRAPHICS.. I ALL TIME PERIODS...
FIRST RUN PROGRAMMING AND THE




HAS ITALL!

WITH TOP-RATED SERIES, GLITTERING PREMIERE SPECIALS,
FINEST LIBRARY OF FEATURE FILMS.

U.S.S.ENTERPRISE'

“LAVERNE & SHIRLEY" « “HAPPY DAYS” « “THE ODD COUPLE"
“THE BRADY BUNCH” « “LOVE, AMERICAN STYLE" «“STAR TREK”
“MISSION: IMPOSSIBLE” « “THE UNTOUCHABLES” « “THE LUCY SHOW”
“STAR TREK ANIMATED” « “THE BRADY K|DS” (ANIMATED)
“MAKE ME LAUGH” « MARQUEE | - PARAMOUNT ACTION THEATRE
PORTFOLIOS I THRU V « PORTFOLIO VI« PORTFOLIO VII
PORTFOLIO VIl - “PREMIERE FEVER”

COMING ATTRACTIONS:

“MORK & MINDY” « “TAXI”

See us at INTV-Visit us at our suite at NATPE!
CONTACT YOUR PARAMOUNT TELEVISION DOMESTIC SYNDICATION SALESPERSON




_ “This is the time for an
innovative company to
ge of radio’s

take advanta
new vitality.

And Sears IS the company.”

time when we've been mak-
ing other strong program
moves as well.

For one, we’ve now built the
most ambitious play-by-play
sports (and special action
reports) schedule of any
network broadcaster, radio
or television.

For another, we'll introduce
this year an important

radio first, involving CBS
News’ worldwide resources:
instant, 20-part weekend
reports in depth when major

That's the world’s largest
retailer—Sears, Roebuck and
Co.—talking about its new
advertising commitment.

Ifsa blg commitment. Full news breaks anywhere in
network sponsorship of the world.

SEARS RADIO THEATER D s

five nights a week on CBS Rr?;n?” -Spor 'l: ' r})ews. o
Radio, Stars such as Richard  12dios new vitality? Here it s!
Widmark, Cicely Tyson, Isn’t this the time—and
Vincent Price and Andy isn’t yours also the kind of

Griffith as hosts and perfor-  company-— to take advantage
mers. Top-flight production  of it?
values.

And significantly, this radio

drama venture comesata  CIBS Radio NetworlO)(
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Insider report: behind the scene, before the fact
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Carnegie conflicts

Although last week’s Carnegie
Commission report on future of public
broadcasting made no mention of discord
among 17 members, some engaged in
running battle against what they perceived
to be studied effort to demean commercial
broadcasting. Among them: Kenneth
Mason, president, Quaker Qats; Kathleen
Nolan, president, Screen Actors Guild;
Virginia Duncan, former member of
Corporation for Public Broadcasting
board, and J. Leonard Reinsch, chairman
of Cox Broadcasting Corp. Final report,
riddled with rhetorical pot shots at
commercial television (see page 30; also
detailed report beginning on page 56),
would have been shriller still in earlier
versions. Most impassioned critics of
commercial system were said to be
Chairman William J. McGill, president,
Columbia University, and Peggy Charren,
president, Action for Children’s
Television.

There'll be no minorily report, but
some ‘“‘explanalion papers,’ including one
on radio, are expected. Much of report was
writlten by staff members Rob Stengel and
Nick DeMartino under supervision of
Sheila Mahony, executive director, and Dr.
McGill.

Swift kick

Suggestion that broadcasters should be
made to devole percentage of profits or
revenues to public affairs programs, which
has been made by FCC Chairman Charles
Ferris among others, is being raised by
someone far closer tlo Communications
Act rewrite in House. New
Communications Subcommillee member
Allan Swift {D-Wash.), former news and
public affairs director of KvOs-Tv
Bellingham, Wash., intends Lo make thal
and other suggestions to Chairman Lionel
Van Deerlin {D-Calif.)} and rewrite staff.

Mr. Swifl generally shares broadcasters’
feelings about pointless FCC regulations,
community ascertainment for one, but he
strongly believes broadcasters have greater
responsibilities to serve public than mosit
businesses, and that they haven’t been
doing best job of il. His aim on
subcommittee is not to gel rid of broadcast
rules, but to find least and most efficient
regulation.

F DT

Sears again

Another regional agency of Sears,
Roebuck, this one Rollband Inc.,
Philadelphia, has run inlo trouble, owing
70 s1ations in mid- Atlantic region about

$186,000. Rollband says Sears, on few
days’ notice, dropped it for MARC
Advertising, Pittsburgh, putting Rollband
in financial pinch. Sears traditionally has
disavowed responsibility for agency
payments. Rollband has offered stations
57 cenis on dollar and says stations seem
willing to cooperate—or else Rollband will
go inlo bankruptcy.

Meanwhile stations have complained
that new agency, MARC, has proposed
cash-and-barter deals or sought deals for
up 10 40" off rate card. Less than two
years ago large number of stalions were
stuck when LBJ Advertising,
Chattanooga, one of Sears’s main
regionals, went broke (BROADCASTING,
Oct. 24, 1977, et seq) and Sears refused 1o
accep! responsibility to pay.

T TPl e el o e |
Collectors’ fancies

FCC’s network inquiry special staff seems
bent on scooping up tons of information.
One of three requests in letter that went to
networks asks for data for each year
between 1966 and 1977 on hours offered
to and cleared by affiliates, minutes
offered and sold to advertisers, and
minutes available to stations clearing
network programs for sale of advertising
adjacent 1o or within network programs.
Another letter asked for copies of
contracts that would enable staff to
examine effects of prime-time access rule
on contractual relations between networks
and advertisers and copies of spot
contracts between owned and operated
stations and station reps that staff will
examine in researching performance of
national spot market.

Those are not only requests for
information, and more are expected.
Network officials show no reluctance to
supply data, but digging material out is
causing headaches. Some requests ‘“will
take months'” to satisfy, said one network
representative.

Auditor

In wake of its discovery of expense-
account irregularities among some unit
managers (BROADCASTING, Jan. 29),
NBC-TV is creating high-level post to
oversee unil managers and other areas.
Michael Sherlock, NBC News vice
president, business affairs and
administration, has been tapped for
executive vice president, production
administration, NBC Finance. He'lt have
executive responsibility for unit
managers—who supervise budgets and
expenditures for projects ranging from

Broadcasling Feb 5 1979
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NBC-produced programs to NBC affiliates
conventions—and also for Telesales
(rental of facilities to others when not in
use by NBC) and program merchandise.
Mr. Sherlock is former vice president for
administration at RCA's Hertz Corp.,
before that was director of business
administration for NBC-TV.

.
Other side

CBS-TV officials are in mood to strike
back at ABC-TV claims that ABC has
signed 17 CBS affiliates since reaching top
of prime-time roost. Of those 17, CBS
people note, six were satellites, not
originating stations. Of remaining 11, they
say, seven were in markets outside top
100. 1n two markets within top 100
(Milwaukee and Spokane, Wash.), it was
CBS that initiated changes, CBS says. In
other two (Providence, R.1., and and
Albany, N.Y.), ABC made moves.

CBS statisticians say what it comes down
1o, with CBS’s replacement coverage
added in, is net coverage loss of 0.18% of
U.S. TV homes—about 134,100 homes.
More satisfying, CBS people contend,
ABC has made ‘‘'major presentations’’ to
CBS affiliates in 24 markets in last six
months or so withoul winning any away.

L]
In thing

New regulatory emphasis on economics as
well as law—evident at both FCC and
National Telecommunications and
Information agency—hasn’t escaped
notice on other side. National Association
of Broadcasters is thinking of recruiting
chief economist of its own, perhaps to fill
vacancy occasioned by departure of John
Dimling, research vice president, for
Arbitron job (BROADCASTING, Jan. 29).

[ =" % 59 9]
Custodian?

Should American Express yet prevailin its
so-far-spurned attempt to take over
McGraw-Hill, and should ‘‘voting
trustee’ for McGraw’'s four TV stations
eventually evolve (story page 68), it could
mark return to active duty for Richard W.
Jencks, former CBS executive now retired
in northern California. He won’t
comment, but sources close Lo
negoliations consider him ideal candidate.
He’s lawyer (was CBS general counsel),
broadcast executive (headed CBS/
Broadcast Group) and knows Washington
scene first-hand (as company’s vice
president there before taking early
retirement in 1976).



'STARS AND

Now you can strip a series of star-spangled programs into your schedule
with America’s best loved comedy shows... Laverne & Shirley” and
“Happy Days” still deliver the highest shares of any network offering in the
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STRIPS FOREVER

surrent season - "Lavemne & Shirley” and “Happy Days”... #1 and #2...
lust two more good reasons to turn to Paramount for the most successful
rogramming you've ever known,

= N

ource: NTI Share September 17—December 24,1978

'ONTACT YOUR PARAMOUNT TELEVISION DOMESTIC SYNDICATION SALESPERSON




BusinesszBriefly

TV only

Taco Bell O Six-month TV campaign
starts in early March for restaurant chain
in 55 markets during fringe and prime
time. Agency: Grey Advertising, Los
Angeles. Target: adults, 18-34 and teen-
agers.

Superior Pet Products O Five-month
TV campaign begins in mid-February for
Chew Eez pet product in five markets
during day and fringe time. Agency:
Cabot Advertising, Boston. Target:
women, 25-54,

Dos Equis O Fifteen-week TV campaign
starts in late April for Dos Equis beer in
Los Angeles and San Francisco during
sports time, Agency: Basso/Boatman,

Newport Beach, Calif. Target: men, 18-34.

Pic & Pay O Fourteen-week TV
campaign starts in mid-March for shoe
stores in about 12 markets during day
time. Agency: W.B, Doner, Southfield,

rewarding and satistying.

1122,

Mich, Target: women, 18-49,

Famous Footwear O Four-month TV
campaign begins this week for footwear
manufacturer in 15 markets during all
dayparts. Agency: Stephan & Brady,
Madison, Wis. Target: total women.

Pillsbury O Twelve-week TV campaign
starts this week for American Beauty
pasta in 14 markets during daytime.
Agency: W.B, Doner, Southfield, Mich.
Target: women, 25-54.

Chrysler O Eleven-week TV campaign
begins in mid-February for company’s
Mitsubishi Motor Corp. division in 48
primary markets and again for seven
weeks in 21 secondary markets during
fringe and prime time. Agency: BBDO,
Troy, Mich. Target: adults, 18-34.

John DeereC Ten-week TV campaign
starts in late March for lawn and garden
products in 120 markets during news and
sports time. Agency: N.W. Ayer, Chicago.
Target: men, 25-54.

Getz Exterminators O Nine-week TV

Get Behind it!

— PRESTIGE — RECOGNITION —
— EXCITEMENT — CHALLENGING —

A Career in
Broadcasting

® Students receive valuable on-the-air experience and develop

managerial expertise whilg operating campus radio stations WJCR
and WFAM Stereo, Study in Sunny Fiorida.

® ONES COLLEGE offers an Associate Degree program that pre-
pares you for a place in the world of Broadcasting. Young men and
women with ambition will lind a career in Broadcasting 1o be

® Opportunity comes to the best qualified. JONES COLLEGE can
quality you. Call our Admissions Office collect (904) 743~

@ Approved for the training of Veterans.
Housing Available for married and single students.

JONES COLLEGE

5353 Arlington Expressway Jacksonville, Fla 32211

Back to network. For the first time in
10 years, Pan American World Airways
is tapping network television to help
boost its message, "We fly the world the
way the world wants to fly" The launch
of the network TV effort was on the
telecast of the Super Bowl game on Jan.
21, and over the next four months Pan
Am will be represented on network
telecasts of such events as PGA golf,
NCAA and NBA basketball and on such
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Wie My the world
the way the world wants to fly.

programs as NBC SportsWorld, CBS
Sports Spectacular and 60 Minutes. Pan
American has earmarked an ad budget
of about $20 million for 1979, continu-
ing its heavy spot radio and television
commitments in its eight gateway cities.
Pan AM's new campaign was created by
N W Ayer.

Broadcasting Feb 5 1979
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campaign begins in late March for
exterminators group in nine markets
during day, news, fringe and weekend
time. Agency: Rafshoon Advertising,
Atlanta. Target: adults, 25-54.

Personal Products O Six-week TV test
starts for subsidiary of Johnson and
Johnson's Shower-to-Shower deodorant
bath powder, during day and prime time.
Agency: Young & Rubicam, New York.
Target: women, 18-49.

Kenyon Industries O Six-week TV
campaign starts in mid-February for
liquid water repellent in about 10 markets
during daytime. Agency: Potter
Hazelhurst, Cranston, R.l. Target: women,
18 and over.

Schwinn O Six-week TV campaign
begins in early April for Schwinn bicycles
in about 21 markets during day and late
fringe time. Agency: George Bond &
Associates, Chicago. Target: total adults,
teen-agers and children, 6-11,

Ole South Foods O Six-week TV
campaign starts in mid-April for Ole
South frozen pies in 15-20 markets during
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TOM AND JERRY

IN THE MORNING
The Number One cartoon
show of tast season is still
going strong in markets airing
weekday mornings, leading
its time period in such major
marketsas Los Angeles (31
share) and Detroit (31 share).

TOM AND JERRY

IN THE AFTERNOON
A weekday winner in early
fringe as well' TOM AND
JERRY carries its time period
in Washington, D.C. (24
share), Minneapclis-St. Paul
(50 share), Cincinnati (29
share), Nashville (40 share),
Greensboro-Winston Salem-
Highpoint (43 share), Syra-
cuse (40 share), Albuguerque
(36 share). And, in Chicago,
TOM AND JERRY is tied for
the ieading position.

TOM AND JERRY

IN THE EVENING
Who said cartcons were just
for children? In the two mar-
kets where TOM AND JERRY
had their prime-access debut,
they captured the time period
away from several adult-
oriented game shows-and sit-
coms: in Cleveland, Monday-
Friday, 7:30 PM (21.0 rating —

37 share), in Rochester, Thurs-

day, 7:30 PM (15.8 rating — 31
share}.

TOM AND JERRY,

ANYTIME!

]
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MGM TELEVISION




What every
needs, is a great

Portfolio Portfolio
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Géfgt;;?t Blow Your

on Earth

Portfolio
LOVE
WITH THE
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STRANGER
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I

THE
DESPERATE
HOURS

WARAND
PEACE

CIRETS

SHANE SABRINA TIORILID

THE
MAN WHO SHOT
LIBERTY YALANCE

SUNSET
BOULEVARD

HOUSEBOAT

s 8 0 a0 O OOBODRTETBODO BOD

STRATEGIC
AR
COMMAND

THEWAR OF
N [HEWORLDS

TAKE IT FROM THE TOPF, AND IT
WILL SHOW ON THE BOTTOM LINE
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Portfolio

Vi

LOVE
SIORY

BREAKFAST
AT
TIFFANY'S
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STALAG
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ChRISTMAS

BUNFIBHT
ATTHE
0K CORRAL

R Ome~Eyed
Jacks

The 5py Who
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The Cold

GOCDBYE,
COLUMBUS
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In local markets, the most effective cost-
fficient way to produce excellent ratings is
) program great movies. Find the films
our audience is looking for, in the world’s
reatest title holders: Portfolio | thru V.

Portfolio

Vi

THE
LONGEST
YARD

Portfo'lio

DEATH
WISH

THE
GRERT

Serpico RIEY A by

MURDER ON
THE ORIENT
EXPRESS

PAPER
MOON

s 0B BB ROOBDEDERD OB CBRERTSE OB

Portfolio VI. Portfolio VII. Portfolio VIII...an
outstanding collection of the most highly
acclaimed films of the decade. Turn to
Paramount for revenue producing
programming ...we've got just the ticket!

ONTACT YOUR PARAMOUNT TEI.EVISION DOMESTIC SYNDICATION SALESPERSON



day, early fringe and prime access time.
Agency: Montgomery & Associates, Bala
Cynwyd, Pa. Target: women, 18-49.

Clear Springs TroutO One-month TV
campaign begins in late February in Los
Angeles and Detroit during day, prime and
early fringe time. Agency: Evans/Pacific,
Seattle. Target: aduits, 25-54.

Gold Seal O Four-week TV campaign
begins in mid-February for Snowy Bleach
in 19 markets during day and fringe time.
Agency: Ammirati, Puris, AvRutick, New
York. Target: women, 25-49.

F.A. Bonanno O Four-week TV campaign
starts in mid-March for wine company in
19 markets during all dayparts. Agency:
Kircher, Helton & Collett, Dayton, Ohio.
Target: adults, 18 and over.

Vivitar O Four-week TV campaign begins
in earty Apri! for Vivitar's 110 pocket
camera in 30 markets during fringe,
sports, weekend and movie time. Agency:
The Dreyfus Agency, Los Angeles. Target:
women and men; 25-49,

Revlon O Four-week TV campaign
begins in mid-February for Color Silk hair-
coloring product in about 20 markets
during fringe time. Agency: Grey
Advertising, New York. Target: women,
18-49.

Seneca Foods O Three-week TV
campaign starts in late February for

Seneca apple juice in eight-to-10

markets during day and early fringe time.

Agency: Mathieu, Gerfen & Bresner, New
York. Target: total women.

Agway O Three-week TV campaign
begins in late February for dog food in 20
markets during fringe and prime time.
Agency: Northrup & Teel, Pittsford, N.Y.
Target: adults, 25-54.

Playboy O Two-week TV campaign
begins in early February for Playboy
magazine in 10 markets during fringe and
prime time. Agency: Scali McCabe
Sloves, New York. Target: men, 18-49.

White Labs D Two-week TV campaign
starts in mid-March for X-14 mildew
remover in 30 markets during day and
early fringe time. Agency: Bozell &
Jacobs, Atlanta. Target: women, 18-49.

CBS Records O Two-week TV campaign
begins this week for Willie Nelson's
Willie and Family Live album in six
markets during fringe time. Agency:
Young & Rubicam, New York. Target:
aduits, 18-34 and teen-agers.

Baskin Robbins O Cne-week TV
campaign begins this week for ice cream
chain in four markets during late news,
sports, specials and news time. Agency:
QOgilvy & Mather, Los Angeles. Target:
total adults.

Contact Malco!m C. Klein

(213) 650-0842

Independents

...so AFFILIATE!

Call, Write, Wire...Find out how you can jein the growing
family of SelecTV Affiliates on the way to bigger income by
adding Pay-TV income to your station's revenue. You'll
make more from selling time to us than to advertisers.

We are now signing affiliates to the SelecTV PAY-TV
Network. Get the compiete story, including an analysis of
the cash flow potential for your station.*

Vice President Broadcasting
TELEASE, Inc.—Pay-TV

8383 Wilshire Blvd., Suite 900
Beverly Hills, CA 90211

*New channels can be applied for in some very attractive markets.

Affiliates
Make
More

Money
Than
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Radio only

Latrobe Brewing O Thirteen-week radio
campaign starts in April for Rolling Rock
beer in 200 markets including Boston,
Cleveland, Baltimore and Philadelphia.
Agency: Robert Wiltman, Sewickley, Pa.
Target: men, 18-49.

Turtle Wax O Six-to-twelve-week
campaign begins in early April for auto
wax in about 25 markets including
Atlanta, Houston, Miami, Los Angeles and
Seattle. Agency: Marvin H. Frank,
Chicago. Target: men, 18-49.

Kronenbourg O Six-week radio
campaign starts in mid-April for
Kronenbourg beer in four California
markets — Sacramento, San Diego, San
Francisco and Los Angeles. Agency:
Wilton, Coombs & Colnett, San Francisco.
Target: men, 18-34.

Magic Pan O Four-to-eight-week radio
campaign begins for restaurant chain this
week in 15 markets including Atlanta,
Chicago, Kansas City, New Orleans and
Phoenix. Agency: Allen & Dorward, San
Francisco. Target: adults, 25-49.

J.M. Smucker O Five-week radio
campaign begins in late February for low-
sugar spread in 24 markets including
Omaha and San Antonio. Agency: Wyse
Advertising, New York. Target: women,
25-54,

Hudson Vitamins O Two-week radio
campaign begins in mid-February for
vitamin group in Boston, Chicago and
Philadelphia. Agency: Wunderman,
Ricotta & Kline, New York. Target: adults,
18-49.

Communications Engineering O Two-
week radio campaign starts in early
February for sales and service group,
division of Communications Industries, in
seven markets including Houston, New
Orleans and Oktahoma City. Agency:
DBG&H Unlimited, Dallas. Target: men,
35 and over.

Frontier Air Travel O Two-week radio
campaign begins this week for airline in
three western markets and two eastern
markets. Agency: Tracy-Locke, Denver.
Target: adults, 18-49,

Friendly’s O One-week radio campaign
starts in mid-February for ice cream chain
in 10 markets. Agency: Quinn & Johnson,

-Boston. Target: adults 18-49.

G T L o AT B PR R
Rep appointments

O Koa-Tv Denver and Koco-Tv
Oklahoma City: Telerep, New
York.

O KEevn-Tv Rapid City, S.D., and
WAFF-TV Huntsville, Ala.: PGW
National, New York.
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When it comes to independents
GAYLORD has the Quality!

5 of the nation’s top independents
are Gaylord Broadcasting Company
television stations. They deliver the
audiences you want and the rating
points you need in 5 of America’s
most important markets.

[ o) 5} GAYLORD
Broadcasting Company

One of America’s largest privately owned broadcasting companies

0

*Represented by KATZ  **Represented by PETRY *%*Represented by TELEREP

*KTVT *WTVT *KHTV  “*KSTW-TV  *WUAB-TV

Dallas/Fort Worth  Tampa/St. Petersburg Houston Seattie/Tacoma Cleveland/Lorain

“*WVUE-TV *WVTV *WKY  *KYTE-AM/FM *KRKE-AM/FM

New Orleans Milwaukee Oklahoma City Portland Albuquerque
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Where Things Stand

An every-first-Monday status report on the unfinished business
of electronic communications

Copyright 1979 Broadcasting Publicalions Inc. May be quated
with credit.

AM stereo, FCC last year instituted formal in-
quiry looking to development of standards for
AM stereo broadcasting (BroapcasTing, Sept.
18, 1978). Included in proceeding are five pro-
posed systems—Belar, Harris, Kahn, Magnavox
and Motorola.

Antitrust/networks. Justice Department,
which originally filed suit against ABC, CBS
and NBC in 1972 for alleged monopoly prac-
tices, has reached out-of-court settlement with
NBC, and that agreement has been approved
by presiding judge in case (BROADCASTING, Dec.
5, 1977). Agreement imposes number of
restrictions on NBC in programing area, but
some of those restrictions are not effective
unless other two networks also agree to them.
ABC and CBS, however, have asked court to
dismiss suits, and last fall, judge in case
refused (BROADCASTING, Nov. 6, 1978). Federal
Trade Commission also has begun preliminary
inquiry into broadcast antitrust questions
(BroaDcasTING. July 31, 1978) and late last year
held seminar on media concentration (Broap-
casTing, Dec. 18, 1978).

AT&T rates. FCC has rejected increased
AT&T charges for occasional networks, con-
tending that Bell did not sufficiently justify in-
creases and did not follow procedures laid
down by commission in earlier proceeding for
allocating costs among AT&T services. Com-
mission indicated it would designate existing
tariff for hearing, after which commission could
prescribe rates. FCC's rejection of occasional
use taritf, however, is seen by some as legally
risky and commission’s order rejecting rates,
which was issued last spring, reflects that view
as it attempts to plug every loophole in deci-
sion (BROADCASTING, April 10, 1978). AT&T has
petitioned commission for reconsideration.

Automatic transmission systems. FCC has
allowed automatic transmission service for
nondirectional AM and FM stations (BROADCAST-
ING, Jan. 3, 1977). Commission expects also o
permit ATS at AM directional and TV stations
soon.

Blanking intervals. FCC last June issued
public notice on problem of growing number of
tapes produced by ENG equipment that ex-
ceed commission standards for horizontal and
vertical blanking intervals. It said that for
period of one year it would allow two-line
tolerance (from 21 to 23) for vertical and 56
microsecond tolerance (from 1144 to 12
microseconds) for horizontal to give industry
time to correct problem. The Broadcasters Ad
Hoc Committee on Television Blanking Widths
was formed last August to “identify probtem
areas and recommend corrective action” to the
FCC. The group is made up of representatives
of the three commercial networks, the Public
Broadcasting Service, the National Association
of Broadcasters and several station groups
(see "In Sync;” Oct. 23, 1978).

Broadcasting in Congress. Mid-February is
projected start-up time for live daily television

coverage of House of Representatives' floor
activities. Feed will be distributed only within
Houses offices during shakedown period ex-
pected to last about two weeks before going
out to any broadcaslers and cable sysiems
that want it. Networks and Radio Television
News Directors Association lost their fight for
broadcaster control of live feed, but some
House members are predicting they may win in
long run after House members grow ac-
customed to live coverage. For now control
room and remote-controlled cameras will be
run by House employes. There have been pro-
posals for broadcasting in Senate chamber, but
they have not yet been seriously considered.

Cable economic inquiry. FCC has opened
investigation into economic relationship be-
tween cable television and over-air television.
Its purpose, commission says, is to provide fac-
tual information where “intuition” has been
used in assessing cable television's likely im-
pact on local television stations. Comments
were filed last March (BRoaDcasTING, March 20,
1978); main conlenders—National Associ-
atlon of Broadcasters and National Cable
Television Association—are waging ongoirg
battle of words in inquiry. On Capito! Hill,
Senate Communications Subcommittee Chair-
man Ernest Hollings (D-S.C) has announced
that legistation he will introduce this year will
give cable “legislative mandate”; new Com-
munications Act rewrite this year in House may
do something along same line.

Carter use of breadcasting. President has
held 43 televised press conferences since
assuming office. He has also made unprece-
dented radio-TV appearances in formats rang-
ing from CBS Radio call-in show to “fireside
chat" on energy to 1978 year-end interview
with representatives of national TV networks;
more such exposure can be anticipated with
official return to Carter camp of campaign
media adviser Gerald Rafshoon (BROADCASTING,
May 29, 1978).

Children’s advertising. Federal Trade Com-
mission has completed 10 cays of hearings in
San Francisco on proposals to limit, and in
some cases ban, advertising aimed at children.
Hearings resume in Washington March 5 and
are scheduled to go five weeks, with 138 wit-
nesses slated to testify Opponents of pro-
posed ban argued action would be unconstitu-
tional and is, in fact, unnecessary since indus-
try self-requlation has been effective. Propo-
nents, however, argued that self-regulation has
not worked, and children are unable to under-
stand real intent of advertisements, making
them “targets” of industry. FCC, meanwhile, re-
ceived similar comments in inquiry into
children's TV programing and advertising. And
Senate Communications Subcommittee Chalr-
man Ernest Hollings has announced that his
unit will be looking Into matter.

Clear channels. FCC initiated rulemaking
that could result in addition of 125, or even
more AM stations in clear and adjacent chan-
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nels. Commission decided against higher
power for clear channel 1-A stations as means
of providing service to areas without nighttime
radio service (BROADCASTING, Jan. 1).

Closed captioning. FCC has adopted order
opening door to system of closed captioning of
television programs for benefit of hearing im-
paired. (Ctosed captioning involves transmis-
sion of TV signal on line 21, field 1, and avail-
able half of line 21, field 2, of television blank-
ing interval for captions that are visible only to
those with decoding equipment) President
Carter has become involved, urging commer-
cial networks to make use of system. However,
only ABC offered positive response. CBS and
NBC were at best tentative in their answer,
Technical and cost problems are cited as
obstacles to use of closed captioning system.
However, administration is not giving up. Offi-
cials of Department of Health, Education and
Welfare have met separately with each of net-
works, producers and advertisers in ongoing
discussion of problems.

Gommunications Act. Foundation for com-
munications regulation is now being revamped
in both houses of Congress, Senate Com-
munications Subcommittee Chairman Ernest
Hollings (D-S.C.) having announced last Octo-
ber that Communications Act of 1934 is to be
"renovated” {BROADCASTING. Oct. 16, 1978). He
eschews “"rewrite” approach of House Com-
municalions Subcommittee, saying there's lot
of good in old statute. Nor will his bill, to be in-
troduced this year, go as far in broadcasting
area. He wiil retain public trustee concept, fair-
ness doctrine and equal time—but he has en-
dorsed House rewrite’s license fee concept
(BroaDcasTING, Oct. 23, 1978). Rewrite, having

PERFORMANCE

Over 100 Radio & TV
Transactions in 14 years-

I Experience.

Take Advantage of {

“TVIQORE

AND ASSOCIATES

MEDIA BROKERS AND APPRAISERS

6116 N. CENTRAL EXPRESSWAY SUITE 712
DALLAS. TEXAS 75206 214/361-8970

undergone marathon hearings last year (those
on broadcasting reported in BROADCASTING,
Sept. 11, 1978), is itself being renovated at mo-
ment, to be reintroduced by Lionel Van Deerlin
(D-Calif} by March 1. Third revamping of act is
being prepared by Senator Harrison Schmitt
(R-N.M.), member of Senate Communications
Subcommittee.

Crossownership (newspaper-broadcast).
Supreme Court has upheld FCC policy grand-
fathering most such existing crossownerships,
disallowing future crossownerships and requir-
ing break-up of "egiegious" crossownership
cases (BroapcasTing, June 19, 1978).

Crossownership (television broadcast-
ing-cable tetevision). FCC has amended its
rules to require divestiture of CATV system co-
owned with TV station that is only commercial
station to place city-grade contour over cable
community (BROADCASTING, March 8, 1976). Na-
tional Citizens Committee for Broadcasting is
seeking appeals court review, arguing rule
should be broader. Two system owners in-
volved are appealing on appropriate grounds
(BRoADCASTING, April 26, 1976). Pending before
appeals court are petitions by three
crossowners for stay of deadline for divestiture.

EEOQ. Supreme Court, in decision involving
Federal Power Commission and its role—or
lack of one—in EEQ matters, appears to have
cast doubt on FCC authority to impose EEQ
rules on cable systems, but commission has
promulgated new cable EEQ regulations any-
way (BROADCASTING, Oct. 22, 1978). In broadcast
EEQ area, commission has tentatively voted to
amend form 395, commission's annual em-
ployment reporting form, to require licensees
to rank employes according to salary and to
identify minorities and women (BRoADCASTING,
Nov. 6, 1978). However, after that action gener-
ated considerable criticism, commission
decided to issue further notice of rulemaking
to obtain comments on various options (BRoap-
CASTING, Jan. 1).

Family viewing. Judge Warren Ferguson of
U.S. District Court in Los Angeles has ruled that
family-viewing self-regulatory concept is un-
constitutional (BroapcasTiNg, Nov. 8, 1976) and
National Association of Broadcasters could not
enforce concept, which was embodied in its
television code. ABC, CBS and FCC are ap-
pealing basic decision; NBC is fighting only
liability for damages to Tandem Productions,
one of plaintiffs in suit against family viewing.
Briefs have been filed in those appeals with
U.S. Court of Appeals for Ninth Circuit (Broap-
CASTING, July 4, 1977). In light of court decision,
NAB dropped its policy of mandatory subscrip-
tion to TV code, and rewrote code to prohibit
broadcast of material that subscribers “deter-
mine to be obscene, profane or indecent”
(BROADCASTING, Sept. 19, 1977).

FCC fees. Commission has begun inquiry
aimed at helping it develop plan for refunding
some S60 million in fees it collected illegally
between 1970 and 1976 from those it regui-
ates — 533 million is expected to be returned to
broadcasters—and at developing new fee
schedule based in part on spectrum use
(BroapcasTing, Oct. 2, 1978). FCC expects to
begin making refunds this spring. Commission
also is asking for comments on proposal to ob-
tain “fair market value" for spectrum use
through spectrum fees or auctions, or some
combination of the two. And, still pending
before U.S. Court of Claims is request by some
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90 parties, including broadcasters, for refund
of lees.

FM quadraphonic. National Quadraphonic
Radio Committee (NQRC) was formed in 1972
by industry groups. It submitted its conclusions
to FCC in 1975 and commission has con-
ducted tests at its laboratory division since
then. FCC issued notice of inquity in June
1977 to study merits of various quadraphonic
techniques. Comments were filed over year
ago (BROADCASTING, Dec. 19, 1977); second
notice of inquiry was issued last month {Broap-
CASTING, Jan. 15).

Format changes. FCC several years ago con-
cluded inquiry to determine whether it can or
should be involved in regulating program for-
mats with order conciuding that it can't and
shouldn't (BroabcasTING, Aug. 2, 1976). Com-
mission said determination should be leit to
discretion of licensee and to regulation of mar-
ketplace. But this was contrary to several pre-
vious appeals-court decisions and expectation
is that Supreme Court will ultimately decide
issue. Several citizen groups are appealing
commission's position (BROADCASTING, Sept. 13,
1976).

License renewal legislation. Broadcasters’
effort to win license renewal legislation with
longer licenses and insulation from challenge
for such reasons as ownership structure
suddenly became more urgent after Washing-
ton appeals court's wesH decision in October.
Senator Howard Cannon (D-Nev), chairman of
Senate Commerce Committee, told them
Senate plans to act on legislation in upcoming
Congress (BroapcasTiNG. Oct. 30, 1978). Any
action on renewal issues will take place within
context of House's rewrite and Senate's
renovation of Communications Act, it appears.
Introduction of renewal measures, reaching
flood stage in previous years, is limited to just
two bills this year, both reruns from last Con-
gress.

Minority ownership. Carter administration
has announced wide-ranging push to increase
participation of minorities in radio and TV sta-
tion ownership (BROADCASTING, April 24, 1978).
FCC also has adopted policies aimed at assur-
ing minorities path to ownership {BROADCASTING,
May 22, 1978). Small Business Administration
changed its policy against making loans to
broadcasters, ostensibly to help minority
owners, but only seven of first 32 broadcast
loans last year went to nonwhite-owned en-
terprises {BroaocasTting. Nov. 13, 1978). In pri-
vate sphere, National Association of Broad-
casters has incorporated its nonprofit Minority
Broadcast Investment Fund, through which it
hopes to raise $45 million for direct loans and
loan guarantees to minority broadcast owners
{BROADCASTING, Jan. 1). National Radio Broad-
casters Association has created program
where its members help minorities learn sta-
tion operations. Group consisting mostly of
blacks has filed for what will be first minority-
controlled VHF in continental U.S., wHec-Tv
Rochester, N.Y. (BroapcasTING, Aug. 28, 1978);
another ail-black firm is seeking VHF wago-tv
Rhinelander, Wis. (BroapcasTiNg, Sept. 25,
1978).

Music ticenses. All-Industry Radio Music
License Committee and American Society of
Composers, Authors and Publishers have
agreed, subject to court approval. on new
licenses for radio stations' use of ASCAP

Continues on page 86.
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m indicates new or revised listing
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This week

Feb. 4-7 — Association of Independent Television Sta-
tions annual convention. Shoreham hotet, Washington.

Feb. 5-6 — New Mexico Breadeasters Association
sales and programing seminar. Albuguerque Inn and
Convention Center, Albuquergque, N.M.

Feb. 6— International Radio and Teleuvision Sociely
newsmaker luncheon. Speakers will include Anthony
D. Thomopoulis, ABC, Robert A. Daly, CBS, and Mike
Weinblatt, NBC. Waldorf-Astoria, New York.

Feb. 6— Television Bureau of Advertising regionai
sales meeting. Airport Marina, Dallas.

Feb. 6 — Radio Advertising Bureau/Sterling Institute
radio sales cline. Hilton Inn, Dallas.

Feb. 6— Alfred I duPont-Columbia University
awards in hroadcast journalism for 1977-78.
Ceremonies will he telecast on Public Broadcasting
Service. Columbla campus, New York.

Feb. 6 — Broadcas! Pioneers board meeting (10 am),
Broadcasters Foundalion board meeling (1 p.m.) and
Mike Award banquet {6:30 p.m.) o honor WGY(AM)
Schenectady. N.Y. Pierre hotel, New York.

Feb. 6 —Legislative meeting of Michigan Associalion
of Broadcasters. Lansing, Mich.

Feb. 7=Arkansas Broadcasters Association busl-
ness meeting and legislative reception. Bill Clinton,
new Arkansas governor. will be luncheon speaker
Coachman’s Inn, Little Rock, Ark.

Feb, B— Radio Advertising Bureau/Sterling Institute
radio sales clinic. Hilton Airport Plaza Inn, Kansas City,
Mo.

Feb. 8—Conterence on "Public Service Programing
for the Hispanic Community!' sponsored by the Uni-
versity of Maryland College of Journalism and the
Johnson & Johnson Family of Companies. Speakers
will include Hector Acuna, director, Pan American
Health Organization, Pablo Sedillo, secretary of
hispanic affairs, U.S. Catholic Conference of Bishops;
Representative Edward Roybal (D-Calit), chairman
Congressional Hispanic Caucus; Rene Anselmo,
president, Spanish International Network; and William
Medina, assistant secralary for agministration, HUD
Campus of UM, Coltege Park, Md.

Feb. 8 — Columbia University seminar on public com-
munications. Topic will be “Challenges of the Network
Television News: The Last Decade and an Outlook on
the Fulure” Guest will be Richard Salant, president,
CBS News. Casa ltaliana, 1161 Amsterdam Avenue,
New York. Information: (212) 687-6020.

& Feb. 9—New deadline for comments in FCC
tulemaking concerning network representation of
lelevision stations in national spot sales (Docket
78-309}. Previous deadline was Jan. 31

Feb. 8-11 —Second annual radio news minicourse of
Department of Journalisim of Florida A&M Universi-
ty and Florida Association of Broadcasters. Marriott
hotel, Orlando, Fla.

DI AV T T
Also in February

Feb. 13— Redio Advertising Bureau/Sterling In-
stitute radio sales clinlc. Hilton Inn, Baltimore.

Feb. 13-14 —Winter meeting of Wisconsin Broad-
casters Association and legislative reception/dinner.
Concourse hotel, Madison, Wis. Chairman: Terry
Shockley, WKOW-TV Madison.

Feb. 14— Radio Advertising Bureau/Sterling In-
stitute radio sales clinic. Holiday Inn Woodiawn,
Charlotte, N.C.

Feb. 14-18— Howard University School of Com-
munications eighth annual communications con-

ference. Theme will he "Communications and Health:”
Conference participants will include former FCC Com-
missloner Benjamin Hooks, now executive director of
Nationat Assoclatlon tor the Advancement of Colored
People; FCC Commissioner Tyrone Brown, and Dr.
Jesse Barber president, American Medical Associ-
ation. Agenda will also include sessions on careers lor
students. Shoreham American hotel, Washington. In-
formation: (202) 636-7491.

Feb. 15—Deadline lor comments to FCC on muitiple
ownership ol educational broadcasting statlons
{Docket 78-165). Replies are due March 15.

Feb. 15—Deadline for entries for 1979 Clarion
Awards competition to recognize oulstanding com-
munication In areas of human rights, resources and
community Radio and television documentaries and
series are among all-media categories. Informatlon
and entry forms: Wonmen in Communications Inc., FO.
Box 9561, Auslin, Texas 78766.

Feb. 15— Radio Advertising BureaulSteriing In-
stitute radio sales climc. Royal Sonesta hotel, New
Orleans.

Feb. 15:-17 —RBritish-American Conference on
“Issues of Goverance in Public Broadcasting” spon-
sored by Aspen [lnstitute’s Program on Communica-
tions and Society. Wye conference center, Easton, Md.

Feb. 18— Religivn in Media's Rim awards presenta-
tion. Conventlon Center, Anaheim,

Feb. 16—Annual North Carolina Farm Press, Radio
and Television Institute of the North Carolina Farm
Writers and Broadcasters Association. Sheraton-
Crabtree motor inn, Raleigh, N.C. nformation: Frank
Jeter Jr, PO. Box 27307, Raleigh 27611

m Feb. 16 —-"Law ‘79" Workshop, sponsored by the
National Association of Broadeasters. Featured will be
Arthur Ginsburg, chief of FCC Complaints and Com-
pliance, and four communications lawyers. Registra-
tion is $25 for NAB members, $45 for nonmembers.
NAB headquarters, Washington.

Feb. 20— Radio Advertising Bureau/Sterling In-
stitute radio sales cfinic. Carrousel Inn,

8 Feb. 20-21— National Association of Broad-
casters television code board meeting. Waldorf
Astoria holel, New York.

Feb. 21-26 — International Radio and Television
Society taculty-Industry seminar and coliege con-
ference. Harrison Conlerence Center, Glen Cove, N.Y.

Feb. 22— Radio Aduveriising Bureau/Sterling In-
stitute radio sales clinic. Hyatt House, Pittsburgh.

Feb. 22-23 —Georgia Cable Television Association
annual meeting. Hilton hotel, Savannah, Ga. informa-
tion: Wayne Knighton, (404) 291-7288.

Feb. 23—Rescheduled date for Joinl seminar on
women's TV-radlo ownership, sponsored by National
Association of Broadcasters and American Women in
Radio and Television. NAB headquarters, Washinglon.

Feb. 23— Colorado Breadcasters Association
engineering seminar. Writers Manor. Denver.

Feb. 23-24 —Meeting of Oklahoma Broadcasiers
Association. Midwestern Inn, Enid, Okla.

Feb. 25-28 —CBS Radio Affiliates board meeting.
The Breakers, Palm Beach, Fla.

Feb. 26-March 2—inteicom '79 international ex-
position. Speakers will include Joseph Charyk and
John A. Johnson, Comsat; Henry Geller assistant sec-
retary of commerce for communications and Inferma-
tion, and Dr. Mahoud Riad, secretary general, Arab
Telecommunications Union. Dallas Convention Center.
Information: Horizon House International, 610 Wash-
ington St., Dedham. Mass. 02026; (800) 225-9877,

Feb. 27— New York Market Radio Broadeasters As-
sociation s fourth annual Big Apple Awards tuncheon
honoring creators of best radio commercials In New
York. Hotel Americana, New York.

Feb. 27— Radio Advertising Bureau/Sterling In-
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When
you slip,
it hurts

And when you fall, it's a disaster.
That's why so many of our clients who
are Number One in their markets re-
tain us year after year—they want to
keep from slipping. it's easy to get a
little bored or a little careless when the
ratings look good. Even when the rat-
ings drop a few points, somehow it
can be rationalized; then suddenly, the
station is in trouble. When you finally
realize it, the reaction is often panic,
and hasty changes accelerate the de-
cline.

When we study your audience in-
depth every year, we know just what is
going on, and we harass you to make
sure you don't get careless, so that the
corrective action you take will be pro-
ductive.

For other clients who are second, third
or even fourth in their markets and
heading for Number One, their ability
to move constructively, with a sound
knowledge of the strengths and
weaknesses of their station and every
other station in town, makes the dif-
ference. Our use of social scientists
for gathering basic information about
your own market keeps decisions out
of the personal opinion area.

It also helps that the number one sta-
tion in town usually sieeps while it
slips. It's not just a game, but a deadly
serious business, and mistakes can
be worth millions. Iif you want to find
out more about getting to be
Number One or about staying
there, please call us for a no-
obligation presentation.

M&Tr

McHUGH AND HOFFMAN, INC.

THE FIRST IN
COMMUNICATIONS CONSULTING

3970 Chain Bridge Road
Fairfax, Virginia 22030
(703) 691-0700

stitute radio sales clinic. Regency-Denver, Denver.

Feb, 27-28—Fourth annual CATV reliability con-
ference, co-sponsored by the Society of Cable Teleui-
sion Engineers and the Consumer Electronics Society
of the Institute of Eleetrical and Electronics
Engineers. Denver Stouffer's inn, Denver. Registralion:
SCTE, RO. Box 2665, Arlington, Va. 22202,

® Feb, 27-28—Annual meeting of state broadcast
association presidents and executive directors, spon-
sored by National Association of Broadcasters, NAB
headquarters, Washington.

Feb. 28 —Rally for deregulation, sponsored by Na-
tional Association of Broadeasters, National Radio
Broadcasters Association, National Religious Broad-
casters and Daytime Broadcasters Association. Start
will be 8 a.m. at Capitol Hill Quality Inn, Washington,

I
March

March 1—Deadline for news and entertainment
media entries for American Bar Association's Gavel
awards. Television, radio, wire services and news Syn-
dicates are among the categories that will be judged
for efforts during 1978 to increase legal and judicial
system. ABA Gavel Awards program, 77 South Wacker
Drive, 6th floor, Chicago 60606, attention: Dean Tyler
Jenks.

March 1 — laternational Radio and Television Saciety
anniversary banquet. Waldori-Astoria, New York.

March 1—Tenth annual Abe Lincoln Awards
ceremony of Southern Baptist Radio and Television
Commission. Tarrant County Convention Center, Fort
Worth.

March 1 — Television Bureau of Advertising regional
sales meeting. Marriott Downtown, Atlanta.

March 1— Radiv Advertising Bureaul/Sterling In-
stitute radic sales clinic. Radisson St. Paul hotel, St.
Paul.

March 1—Deadline for radio and TV regional and na-
tional editorial entries for National Broadcast
Editorial Association awards for editorial excellence.
Entry forms and information: Sydney Nickerson,
KCBS(AM) San Francisco 94111,

® March 1—Deadline for entries in the 1978 Roy W.
Howard Awards competition for public service last
year by a commercial radio station and by a commer-
cial television station. Bronze plague and $2.500 will
be given the over-afl broadcast winner with $1.000
awards for the first runner-up in radio and the first run-
ner-up in tefevision. Contact: Rick Reeves, The Scrip-
ps-Howard Foundation, 500 Central Avenue, Cincin-
nati 45202

March 4-6— Oregon Cable Communications Associ-
ation annual convention. Holiday inn, Salem, Ore, Con-
vention chairman: John P Johnston, (503) 378-9123.

March 5— International Council, Academy of Televi-
sion Arts and Sciences Ceremony to honor TV Globo
Network of Brazil. Avery Fisher Halt, Lincoln Center,
New York.

March 5-6—Society of Coble Television Engineers
regional technical meeiing. Del Webb's Townhouse,
Phoenix.

March 5-7 —Annual convention of Association for
Educational Communications and Technology.
Rivergate Convention Center, New Orleans. Informa-
tion: AECT. 1126 16th Street, N.W. Washington 20036.

March 5-30—Continuation of Federal Trade Com.
nrission hearing on children's advertising. Start was in
San Francisco on Jan. 15. Washington.

March 6 —Presentation dinner. Hollywood Radio and
Television Scciety s International Broadcasting Awards
for radio and television commercials. Century Plaza
hotet, Los Angeles.

March 8—Radio Advertising Bureau/Sterling in-
stitute radio sales clinic. Sheraton Inn, LaGuardia, New
York.

March 8-7 — iltinois Broadcasters Association winter
meeting. Forum 30 hotel, Springfield, Ill.

March B—Radio Advertining BureaulSterling In-
stitute radio sales cfinic. Copley Plaza hotel, Boston,

March 9-10~-Tenth annual Country Radio Seminar.
Hyati Regency Nashville.

8 March 9-11 —Conlerence of Region 2 of Society of
Professional Journalists, Sigma Delta Chi. UEnfant
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Plaza hotel, Washington. Information: Paula Wolfson,
general chairperson, (202) 483-8570 or 755-4444,

March 9-14 — National Association of Television Pro-
gram Executives conference. MGM Grand hotel, Las
Vegas.

March 13— Radio Advertising BureaulSterling In-
stitute radio sales clinic. Hilton Inn, Troy, Mich. (for
Detroit area).

March 14-15—Breadcast Financial Management
Assaciation/BCA board of directors meeting. Waldorf-
Astoria, New York.

March 15—0Deadline for nominations for first
Michelle Clark Awards, sponsored by Radio-Televi-
sion News Directors Association 1o recognize ex-
cellence in broadcast journalism by those who have
been in the profession less than three years. Informa-
tion: Ted Landphair, WMAL(AM) Washington 20015,

March 15— Radio Advertising BureaulSterling In-
stitute radio sales clinic. Arlington Park hotel,
Arlington Heights, IIl. (for Chicago area).

March 15—0Deadline for entries in Radio Television
News Directors competitions, including Edward R.
Murrow Awards for courage, enterprise and social
awareness in reporling a significant community prob-
lem. There also are RTNDA awards for spot reporting,
invesligative reporting and editorialicommentary. En-
try forms: RTNDA, 1735 DeSales Street, N.W., Wash-
ington 20036. (Form will list judges and schools to
which regional entries muyst be Submitted).

March 18-18— Intercoliegiate Broadcasting System
40th annual convention. Shoreham Americana hotel,
Washington,

March 18-20-—0hic Cable Television Association
annual convention. Sheraton Celumbus, Columbus,
Onhio.

March 19— international Radio and Television
Snciety newsmaker luncheon. Waldori-Astoria, New
York.

March 21— Council of Churches of the City of New
York's 15th annual awards buffet/reception,
multimedia awards presentation for radio and TV sta-
tions. Americana hotel, New York.

March 21—Meeling of executive committee ol
American Women in Radio and Television. Fairmont
hotel. Dallas.

March 21-22— Association of National Adverlisers
annuyal Television Workshop (March 21} and Media
Workshop, (Maich 22). Combination fee for both
events will be $100 for ANA members, $115 for non-
members, and for either event, S60 for members and
$70 for non-members. Plaza hotel, New York.

March 21-24 —The National Honorary Broaccast-
ing Saciety, Alpha Epsiien Rho, 37th annual conven-
tion. Sheraton hotel, Dallas.

March 22 — Television Bureau of Advertiszing regional
sales meeting. City Line Marriott, Philadelphia.

March 22-23 —Meeting of national board of Ameri-
can Women in Radio and Television. Fairmont hotel,
Dallas.

March 23 — Coisrado Broadcasters A ssnciation news
seminar (8:30 a.m.), management update { 2 p.m.) and
annual awards banguet (6 p.mJ). Writers Manor,
Denver

® March 23 —New deadline for comments on pro-
posed changes tc alcoholic beverage adverlising
tules by Bureau of Alcohol, Tohacco and Firearnms
(BROADCASTING, Jan. 29). ATF. Regulations and Pro-
cedures Division. PO. Box 385, Washington 20044.

March 24 —Meeling of American Women in Radio
and Television Educational Foundation board. Fair-
mont hotel, Dallas.

March 25-28— Nationa! Association of Broad-
casters annual convention. Convention Center, Dallas.

March 30-31—Convention of Society of Professional
Journalists, Sigma Delta Chi's region 5 (Indiana, II-
lingis and Kentucky}. Century Center, South Bend, Ind.

| |
April

April 1—Deadline for comments in FCC inquiry on
measurement techniques of television receiver noise
figures. Replies are due May 1.

April 1—Deadtine for registration for June 18-20 Prix



Feb. 4-7 — Association of Independent Television
Stations annual convention. Shoreham hotel,
Washington,

March 9-14 — National Association of Television
Program Executives conference. MGM Grand
hotel, Las Vegas Future conlerences: Feb. 15-20,
1980, Hiflon. San Francisco: Feb. 13-18, 1981
New Orleans.

March 25-28 — National Association of Broad-
casters annual convention. Dallas. Future conven-
tions: New Orleans, March 30-April 2, 1980; Las
Vegas, April 12-15, 1981; Daflas, April 4-7, 1982;
Las Vegas, April 10-13, 1983; Atlanta, March
18-21, 1984 Las Vegas, April 7-10, 1985; Kansas
City. Mo.. April 13-16, 1986; Allanta, April 5-8,
1987; Las Vegas, April 10-13, 1988.

| April 20-26—MIP-TV's 15th annual interna-

tional marketplace for producers and distributors
of TV programing. Cannes, France.

May 7-11—ABC-TV affiliates annual meeling
Century Plaza holel, Los Angeles.

May 13-15— NBC-TV affiliates annual meeling.
Century Plaza hotel, Los Angetes.

May 16-19 — American Association of Advertis-
ing Agencies annual meeting. Greenbrler, White
Sulphur Springs, W. Va.

May 20-23—CBS-TV affiliates annual meeting.
Century Plaza hotel, Los Angeles.

May 20-23 — National Cabie Television Associ-
ation annual convention. Las Vegas. Future ¢on-
ventions: Dallas. April 13-16, 1980, 1981 site to
be selected; Washington, May 25-28, 1982.

May 27-June 11— Montreux International Televi-
sion Symposium and Technical Exhibit. Montreux,
Switzerland.

June 5-9—American Women in Radio and
Television 28th annual convention. Atlanta Hilton.

June 6-9— Broadcast Promotion Association
24th annual seminar. Nashville. Fulure seminars:

Meleralistings

June 1980, Montreal; June 1981, New York; June
1982, San Francisco; June 1983, New Orleans.

June 7-9— Associated Préss Broadcasters con-
vention. New Orleans Hilton. New Orleans.

June 9-13— American Adveriising Federation
annual convention. Hyatl Regency hotel, Washing-
ton

8 June 25-29— National Association of Broad-
casters joint board meeting. NAB headquarters,
Washington.

Sept. 6-8— Radio Television News Directors As-
sociation international conference. Caesar's
Palace, Las Vegas. 1980 conference will be Dec.
3-5 at Diplomat hotel, Hollywood-by-the-Sea. Fla.;
1981 conference will be Sept 10-12 at Marriott,
New Orleans.

Sept. 9-12— National Association of Broad-
casters radlo programing conference. Stouffer's
Riveriront Tower, St. Louis.

Sept. 16-19— Broadcasting Financial Manage-
ment Association 19th annual conference.
Waldor{-Astoria, New York. 1980 convention will
hbe Sept. 14-17 at Town and Country hotel, San
Diego

Sept. 24 —Start of World Administrative Radio
Conference for U.S. and 152 other member nations
of Internationel Telecammunication Union.
Geneva.

Qct. 7-10— National Radio Breadcasters Associ-
ation annual convention. Washington Hiiton hotel,
Washington. Future conventions: Oct. 5-8, 1980,
Bonaventure hotel, Los Angeles; Sept. 20-23,
1981