Upfront sales setting record pace
Court puts damper on FCC format policy
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TheWeek inBrief

WHAT A WEEK O Radio and TV sale records are set with
the $65-million purchase of KOVR(TvV) Sacramento by the
Outlet Co. from McClatchy Newspapers and the $17-
million sale of wiLw(aM)-wLWS(FM) Cincinnati to Mariner
Communications from Queen City Communications.
PAGE 23.

UNTYPICALLY TYPICAL O NAB's
“typical-station” profits jumpec
to 1978, and broke the million-(
PAGE 23.

Broadcasting
PRIMER PRIME TIME O The ne’ July 9, 1979
as bright as the stations”: The" ’
meaning the new season—is:

upfront buys. pAGE 24.

THE FIX OVER FORMATS O The
programing changes in radio,
tells the commission to get t

RCAMERGER? (1 Thatcompa
confirm speculation that fired
marriage, a $1-billion one. pi

SOUTHERLY MIGRATION O Du
economic environment in thei
operators in Canada are turnir
numbers for investments. pa¢

THINKING SOFTWARE O ABC
Communications are the lates
their intentions to set up subs
to cable, pay cable, STV, videc

also announces a 28-picture purchase from CBS—one of
the largest acquisitions in television syndication
history—for $30 million-$35 million. PAGE 41.

NBC BARES ALL O The network spells out its fall
oroaraming plans in a closed circuit to affiliates. PAGE 41.

Challenging American Top 40
mn radio show audience is Drake-
Top 30 debuts at the end of this

IG SHOT (0 As it closes out its
wrt rules that a defendant, with
»secutor and judge, may close
and trial proceedings. PAGE 46.
:ision as the latest in a series by
g the press. PAGE 48.

O Fairness case against CBS
Security Council Education
k's coverage of national defense
¢ the Court of Appeals in
recificity and for its

PAGE 47.

:asting is the |atest industry to
argy as the Department of
solar panels for a station being
£51.

O Viacom's Ken Gorman has a
id law, as well as broadcasting,
sompany wanted someone with

PAGE 36.

BLOCK IS BACK O Returning to Viacam to head its
Entertainment Division is Willard Block. The company
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Newsweek. PAGE 73.
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THEY'RE GOMING.




ClosedzCircuit’ MORNINGSIDE CoLLEGE

Insider report: behind the scene, pefore the fact

ELEAITEW B | e e
NBC: swept away

ABC-TV affiliates took prime-time control
_ of Arbitron’s May sweeps again, but CBS-
TV affiliates made some clear gains while

" many NBC-TV affiliates suffered.
Compilations by ABC researchers show

. that in 97 top-100 markets where all three
networks have affiliates, ABC’s were first
in 65, seven more than in May 1978;

. CBS’s were first in 24, up eight from year
before, and NBC’s were first in nine, down
18 (totals include ties). Compared with
year-earlier results, prime-lime audience
gains were recorded by 60 ABC affiliates,
79 CBS affiliates and six NBC affiliates,
while losses were found for 31 ABC, 14
CBS and 85 NBC affiliates.

Total prime-time audience remained
about same as in May 1978 bul was
redistributed somewhat. [n 97 top-100
markets, ABC averaged 11,685,000
homes, up 4% and representing 38.4%
share of three-network audience; CBS
averaged 10,049,000, up 9% and equal to
33.0% share: NBC averaged 8,718,000,
down 14% and amounting to 28.6% share.

figrt S | T L L k= ]
Whose man?

Appointment of Frank Washington,
former legal assistant to Chairman
Charles D. Ferris, as deputy chief of
FCC’s Broadcast Bureau (see *‘In Brief™)
immediately raised question as to whether
Ferris had really let new bureau chief,
Richard Shiben, pick deputy or had
dictated choice. Both Shiben and Ferris say
Washington was Shiben’s idea. Shiben
told individual commissioners in advance
of meeting at which decision was made last
week that he regarded Washington as
strongest candidate for job.

But besides personal qualities,
Washington was regarded by observers as
having at teast two things going for him:
He is highly regarded by chairman and
thus would find warmer welcome in that
office than perhaps others who might have
been named. And he is black. Shiben, at
first meeting of division chiefs he presided
over after taking over bureau last month,
made it clear he wanted strong equal
employment opportunity performance by
bureau in hiring and promotion.

TR = TR T T e P
Gas down, HUT’s up

Gas shortage may do wonders for TV
viewing —in some sections, anyway.
Arbitron Television took reading on Los
Angeles homes-using-television levels
from May 12 to June 8, which included
some of driest days there, and found them
up, ofien in double-digit percentages.
from same period of 1978. HUT was up
15% in early fringe. 11% in news time, 6%

in Monday-Friday prime time, 10% in
Sunday prime time, 18% in fate fringe. In
daytime, it was up 4% from noon to 4:30,
and 12% from 9 a.m. to noon.

Not every area can look for similar
result, however. Arbitron said preliminary
reading in New York after crunch struck
there showed no significant change in
HUT levels.

|

Who, us?

Language in court opinion in format case
(see page 28) criticizing FCC for its
attitude toward court and citizen groups
came as unpleasant shock to some
commission officials. Appeals court’s
views, one suggested, are out of date; they
may apply to previous FCC administration
headed by Richard E. Wiley but not one
that came in with Charles D. Ferris,
official said. Court at one point referred to
commission's ‘‘deep-seated aversion”’
both to court's decisions and to
“‘advocates™" of those decisions
(presumably meaning citizen groups).
Official said he did not think such
language accurate in referring to staffers
like Frank Lioyd. one-time director of
Citizens Communications Center, or to
Ferris himself.

[l S Cigits =i -iig
Short strokes

House Communications Subcommittee
staff was working overtime last weekend
preparatory lo markup, beginning
Wednesday, of Chairman Van Deerlin’s
H.R. 3333, rewrite of Communications
Act. But most controversial provisions
relating to broadcast and cable titles are
still unresolved, with Van Deerlin, from
his San Diego base, still hoping that
compromise may be effected.

Some radio deregulation may be worked
out, but less than that in bill. TV
deregulation seems elusive at this point,
but some remnants may get through
markup. No one expects retransmission-
consent provision to survive in present
form, but groups that want it most—movie
producers and sports interests, primarily —
haven't given up hope of getting modified
version. On one thing all segments seem
to agree: Markup won’t be routine
exercise.

R T = s A = At ]
New course, new pilot

As part of reorganization at Major Market
Radio, New York, Warner Rush,
executive vice president and general sales
manager, is reported 1o be next president,
replacing George Lindman, who resigned
because of policy differences over future
direction of company (BROADCASTING.
June 11). MMR has decided to scrap its
past policy of representing only major

Broadcasting Jul 9 1879
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markel outlets with music-personality-
sports formats and is setting out to
become longer-list rep for all types of
stations.

AT T R e BT iy, P T |
Open sesame via PBS

Quest of big companies (like Mobil and
Exxon) for access to nationwide TV for
editorial-type essays may be successful
soon. But instead of commercial
networks, haven probably will be Public
Broadcasting Service as counterpart of
“op-ed’’ format. Although precise
formula hasn't been devised, PBS officials
do not deny that consideration is being
given to format that would allow such
companies to underwrite segment of
perhaps five minutes, but with sufficient
built-in payment 1o defray cost of answers
from public interest group or other
opposing views to meet requirement of
fairness doctrine. '

Educated guess is that if Newton N.
Minow, chairman, and Lawrence K.
Grossman, president of PBS, agree (which
is likely) , proposals will be entertained.
They opposed commercial advertising on
PBS at last month’s PBS convention in
Los Angeles (BROADCASTING. July 2). But
they do not regard underwriting as
sponsorship. '

Ly T | T ISR TFT;
Minow’s successor?

When Newton N. Minow leaves
chairmanship of Public Broadcasting
Service upon expiration of his two-year
term next year (he has said he won't seek
reappointment), his likely successor will
be standing in wings. He is Dailin H. Qaks,
46, president since 1971 of Brigham
Young University, Provo, Utah, former
dean of University of Chicago Law School,
law clerk to Chief Justice Earl Warren,
11357-58. He has been on PBS board since
71.

R O e 1 S e
The expanding tube

Executives of Metrormedia Inc. are
planning to gather at group’s KTTv(TV) Los
Angeles tomorrow (July 10) to take look
at possibilities of Antiope, French-
designed over-air teletext system
represented here by Telegen, Palo Alto,
Calif. Metromedia, however, is not
expected to be close lo announcing any
teletext plans—as have Bonneville, CBS
and Knight-Ridder. CBS is experimenting
with Antiope at its KMOX-Tv St. Louis as
well as with two compatible British
systems, Ceefax and Oracie. Bonneville’s
KSL-Tv Salt Lake City has gone British—as
will Knight-Ridder next year in Miami
with its system, called Viewtron,
telephone-line system similar to British
Post Office’s Prestel.



BusinesszBriefly
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Brown Photo O Fifty-two-week
campaign for photo stores begins today in
five markets including Minneapolis and
Rochester. Agency: Chuck Ruhr
Advertising, Minneapolis. Target: women,
25-54.

Wrigley Co. O Sixteen-week campaign
for Juicy Fruit gum begins this month in
about 50 markets including New York and
Chicago. Agency: Arthur Meyerhoff
Associates, Chicago. Target: teens, 12-17
and adults, 18-25.

Host International O Thirteen-week
campaign begins in late July for Jim
Bendy chicken in 10 markets including
Denver, Dallas and New Orleans. Agency:
Ed Libov, Associates, Los Angeles. Target:
adults, 25-49.

Labatt Breweries O Eleven-week
campaign for Labatt beer begins July 16
in over 25 markets including Boston,
Providence, R.l., Bangor, Me., Columbus,
Ohio, and Cleveland. Agency: J. Walter
Thompson, New York. Target: men, 18-34.

Hyatt Lake Tahoe O Eight-week
campaign for resort begins July 9 in
nerthern Catifornia markets including San
Francisco, Oakland, and San Jose.
Agency: Brady & Associates, Los
Angeles. Tardet: adults, 30-55.

Ford Motor Co. O Six-week campaign
begins July 9 for cars and trucks
including L.T.D. and T-Bird in New York

area. Agency: Gallagher Group, New York.

Target: men, 25-54.

$.C. Johnson O Six-week campaign for
Shout laundry detergent begins Aug. 6 in
five Western markets. Agency: Foote,
Cone & Belding, Chicago. Target: women,
18-49.

Progresso Foods O Four-week
campaign continues through July for
various Progresso products in five
markets inciuding, Philadelphia, Hartford,
Conn., and Boston. Agency: Media Corp
of America. New York. Target: women,
25-49

Alcoa O Four-week campaign for various

266-2464 AND
GET YOUR

MONEY

BACK
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Wkaniamr Knoxville, Tenn.: To Bernard
Howard from Schutz & Co.

Aicea products begins August 13in 31
markets, including Washington, Detroit,
and Pittsburgh. Agency: Creamer, Inc.
Pittsburgh. Target: adult 25-54.

P&R Macaroni O Four-week campaign
for macaroni begins this week in New
York markets of Syracuse, Albany,
Schenectady and Troy. Agency: Bofinger
& Associates, Glenside, Pa. Target:
women, 18-49.

Coit Drapery Cleaning O Four-week
campaign for drapery cleaners begins
this week in 15 markets. Agency: Wenger
Associates, San Francisco. Target:
women, 35 plus.

Fuji O Three-week campaign for Fuji
photo film begins Aug. 20 in 12 markets.
Agency: Manoff Geers Gross, New York.
Target: men, 18-49.

Candar Publishing Co. O Two-week
campaign for Cracked magazine in Dallas
and Baltimore. Agency: Sheldon
Communications, New York. Target:
teens. '

B. Dalton O Ten-day campaign by
bookstore chain for "Chilton Auto Repair
Manual” begins July 16 in St. Louis, Tulsa,
Phoenix, San Jose, Calif, Houston and
Cleveland. Agency: Grey Advertising,
Minnesota. Target: men, 18-34.

Hardware Hank O One-week campaign
for hardware chain begins July 23 in
about 15 Midwestern markets. Agency:
Clark-Livingston, Minneapolis.

Sahara Reno Hotel O One-week
campaign promoting hotel's George
Carlin show begins July 8 in Sacremento,
Reno, San Jose, Calif,, and San Francisco.
Agency: Saguaro Advertising, Reno.
Target: adults 25-54.

Simpac Corp.0 One-week campaign
for Phase vitamins begins Aug. t3in
Sacramento, Calif., Portland, Ore., Seattle
and Spokane, Wash. Agency: Media
Consultants Group, Seattle. Targets:
women, 25-49,

Ty | e T TR U—S e

Curad O Summer-long campaign for
Curad adhesive bandages begins in mid-






Smiling for Schlitz. First use of National Black Network by Schlitz Brewing, Milwal

i

ukee,

will start in mid-July for 13 weeks through Benton & Bowles to promote Schlitz Malt Liguor.
Arranging the buy are (I to r): Jeffrey Taylor, NBN account executive; George Edwards, NBN
vice president; Garry Truitt, associate brand director, Schlitz Malt Liquor; Tom Errath,
Schlitz vice president, group brand director; Ray Brown, assistant media director, B&B and
Ron Campbell, vice president, account supervisor, B&B. Campaign target: black males,

18-34.

Julyin top 20 markets. Agency: Kenyon &
Eckhardt, New York. Target: women,
25-54,

Wickes Building O Eight-week
campaign begins July 15 for farm and
commercial buildings in about 15

Awards are great—

but it’s the audience
that counts.

Every station likes to display a
wall full of awards to impress
visitors and time buyers. But
we in the industry know what
really counts: consistently high
numbers of viewers. It's your
ratings that make the sale not
the plaques and trophies, no
matter how many or how aes-
thetically arranged.

We hope you have both ratings
and awards. But if you only
have awards, call us for a no
obligation presentation.

Meéelr

McHUGH AND HOFFMAN, INC.
THE FIRST IN
COMMUNICATIONS CONSULTING
3970 Chain Bridge Road
Fairfax, Virginia 22030
* (703) 691-0700

markets. Agency: Carlson & Co.,
Indianapolis. Target: farmers and men, 35
and over.

California iceberg Lettuce D Eight-
week campaign begins July 30 in
Porttand, Cre., St. Louis, Atlanta and
Dallas. Agency: Western International,
Los Angeles. Target: women, 25-54.

American Cyanamid O Seven-week
campaign for Lemon—Sot cleaner begins
in mid-July in 19 markets, concentrating
on Southeast. Agency: Ted Bates, New
York. Target: women, 25-49,

Nestle O Seven-week campaign for
Sunrise coffee begins this week in 60
markets. Agency: N W Ayer ABH

International. New York. Target: women,
18-49.

General Motors O Six-week campaign
for Chevrolet cars begins this week in 45
markets. Agency: Campbell-Ewald,
Detroit. Targets: men, 25-54.

Crocker Bank O Five-week campaign
for retail banking begins next week in 13
Western markets. Agency: Needham,
Harper & Steers, Los Angeles. Target:
adults, 25-49.

Hormal O Four-week campaign begins in
mid-August for Mary Kitchen canned
meat product begins in 15 markets
including New York, Chicago, Detroit and
New England area. Agency: BBD&O,
Minnesota. Target: women, 18-49.

Carnation O Three-week campaign for
Slender Bars starts Aug. 27 in 40 markets.
Agency: Erwin Wasey, Los Angeles.
Target: women, 18-49.

Sunn Classic Films O Two-week
campaign begins July 27 for "Beyond
Deaths Door” in North and South Carolina.
Agency: SBB & Associates, Los Angeles.
Target: total audience.

Welch Foods O Two-week campaign for
grape juice begins Aug. 6 in Denver and
Portalnd, Ore. Agency: Manoff Geers
Gross, New York. Target: women, 25-54.

S RADIO AND TV —

Bell of PennsylvaniaO Five-week TV
and four-week radio campaigns for Yellow
Pages start July 30 with TV spots in
Harrisburg, Lancaster and Lebanon, and
radio spots in Philadelphia, TV spots will
be placed mainly in prime time. Agency:
Lewis & Gilman, Philadelphia. Target:
men, 25-64.

April’s ante. Network television investment during April rose by 12.8% to $386.1 millicn,
according to Broadcast Advertisers Reports figures released last week by the Television
Bureau of Advertising. TVB said that for the first four menths of 1979, network television ad-
vertisers spent $1.470 billion, up 14.5%. During the period. nighttime led in percentage in-
crease, up 16.4% to $971.1 million, followed by weekend daytime. up 13.2% to $173.6 mil-
lion and weekday daytime, up 9.8% to $325.3 million.

April January-April
% %
1978 1979 change 1978 1979 change
Daytime $113,778600 $125411600 +102 5449618300 $498931,100 +11.0
Mon.-Fri. 71,229,400 82258000 +155 296,220,300 325282500 + 98
Sat.-Sun. 42549200 43,153600 + 1.4 153.398.000 173,648,600 +13.2
Nighttime 228597,400 260659200 +140 834,023,400 971138500 +164

Total §342,376.000 $386,070.800 +12.8 $1,283,831,700 $1,470,069600 +14.5

ABC CBS NBC Total
January $118,635,300 $113.,706,300 $127,110.800 $359,452,400
February* 131,397,400 118,682,200 103,456,700 353,536,300
March* 138,522,600 118,829,800 113,657.600 371,010,100
April 143,151,700 137,959,800 114,959,300 386.070.800
Year-to-date $531,707.000 $479,178,200 $459,184,400. $1.470.069,600
*Revised

Broadcasting Jul © 1979
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For the last four years, WBTV has campcugned hard

for our Prompt Action Project.

It's a special one-day clinic held at Charlotte Memorial
Hospital and offers women a pelvic examination and a
pap smear for the nominal fee of $2.00.

Pre-cancerous conditions were detected in 59 of
these women. Fortunately, they were detected in their

] I/ early stages when treatment is successful in the vast
» '8 majority of cases.
1 Just 20 years age, more women were killed
" | by cervical cancer than by any other form of
| | the disease. But thanks to the development of
" the pap smear, this is no longer true.
New technology has saved countless
lives. At WBTV, we feel it’s our responsibility to
contribute to this progress by passing along
information whichhelps peopletake advan-
.~ tage of new life-saving discoveries.
Some people call for a retum to the good
old days. But at WBTV,we um S
don’t think there’s ever

been a better time
to be alive.

Jeffer<nnPilat Broadeashing

Charlotte: WBT WBCY-FM, WBTV, Jeffersonics, Jefferson Productions, Jefferson Data Systems. Richmond: WWBT.
Atlanta: WQXIWQXI-FM. Denver: KIMN, KIMN-FM. Greensboro: WBIG. Wilmington: WWIL. WHSL.



MondayzMemo-

A broadcast advertising commentary trom Mel Rubin, chairman, Shaller Rubin Associates, New York

A new lease on life
for a failing product

How many times can you introduce the
same brand when each of three earlier
tries proved a failure?

Tough question. It's the question that
Beecham Inc. asked us when they brought
Second Debut moisturizing lotion into our
shop for a re-evaluation—an in-depth look
at where it had been, why it had failed and
whether there was any life left in the
brand.

Remember, failure in today’s mar-
ketplace operates as the domino theory is
supposed to operate in politics. Once a
product’s sales start 10 collapse, distribu-
tion disappears. When the consumer can
no longer find the product on the shelves,
she shifts to another brand with barely a
complaint because there are so many alter-
natives out there. Loss of sales leads to
loss of distribution and before long the
brand is out of business.

The key to success, of course, is that
overused word and misunderstood mar-
keting necessity—~positioning. It gives me
a secrel satisfaction to find that the word
positioning has become so trite, even
being ignored.

Every marketing man wants to be
smarter than his competition. And every
marketing man cherishes the thought that
his competitors will overlook the basics,
ignore the essentials, become self-in-
dulgent and indulge in gut marketing.

If only all my competitors were gut mar-
keters. What a field day | could have.

Anyway, our agency decided to take a
new look at old Second Debut, touch all of
the essential bases to see whether simple
marketing logic would create a simple mar-
keting concept that in turn would position
Second Debut simply and appropriately in
the consumer’s mind.

Second Debut moisturizing lotion is not
for a young woman. You don’t have to be
genius to know that before a woman will
admit she’s making her second debut,
she's probably already made her third. So,
we start with the first simple step: How do
women 45 and over like this product? How
do they like it as compared to what they
are currently using? Is it appropriately
priced? Are women who try it repurchas-
ing it and will a satisfactory percentage of
consumers remain loyal customers? To
make a long research story short, the
answer was yes. No product problems
here. The merchandise is excetlent and a
good value for the money. Now, how (o
convince her to try Second Debut?

The agency and client proceeded to the

Mel Rubin formed Shaller Rubin Associates
with Milt Shaller in 1950 after he had worked
as copywriter at various agencies. He serves
as chairman of Shaller Rubin, which represents
proprietary drug, cosmetics and toiletries
accounts. Rubin works closely with agency's
accounts to develop marketing strategy and
campaigns.

next question of creativily. So who is mak-
ing her Second Debut? 1It’s practically ev-
ery woman 45 and over.

Second Debut moisturizing lotion posi-
tions itself as her ally during this most
challenging time in a woman’s life. Second
Debut is her cosmetic ally through all of
those good and productive years that lie
ahead.

It’s her time to say, ‘‘Look out world,
here I come again; I'm more of a women
than I’ve ever been.” These are the first
two lines of a lyric we've written for Sec-
ond Debut. It concludes: “‘I'm making my
Second Debut now; I’ve got what it takes
to see it through now.”’

Creatively, we thought of several ways
of telling our story. The lyric was written
early on. Wouldn't it be just great if we
could find someone who was famous
about 20-25 years ago who was making
her Second Debut now, as a singer, so that
she could sing the great lyric we had writ-
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ten for the product.

We looked and we found Rhonda Flem-
ing—believe it or not, a regular and happy
user of Second Debut. She loved the prod-
uct, loved the commercial idea. She looks
great, has a sensational, trained voice. It
was almost 100 good to be true, We made a
series of commercials with her for televi-
sion and radio.

The campaign was launched with televi-
sion to create a visual image of Fleming
for Second Debut. When the television
campaign was half way through its first
flight, we loaded radio on top, using it in a
carefully targeted way to reach our primary
market—drive time for the working
woman and daytime for the nonworking
woman.

We are convinced that this strategy en-
ables us to get dual impact in the market
because we have already imprinted our
visual image via television so that radio
becomes a reinforcing medium, re-creat-
ing television’s visual image in the
listener’s mind. This combination of radio
and television has already proved suc-
cessful for the brand in four major mar-
kets—Chicago, Los Angeles, Miami and
Houston.

It's our strong impression that this
strategy is somewhat unusual in the
moisturizer market. We know that télevi-
sion-print combinations are used by most
of our major compelitors and we were
determined to bypass the clutter of print
via radio. We feel that this strategy has
worked well,

Television was programed around lead-
ing talk and women's-interest shows such
as Johnny Carson, Phil Donahue and
Merv Griffin and the night news—all
targeted for the over-45 female market.
This pinpointing of media, skewed toward
the older woman, has delivered the fre-
quency necessary 10 move her toward
purchase at an efficient rate.

Our television and radio campaign for
Second Debut broke during October 1978.
Flight number (wo goes into seven new
markets in the fall. All the signs say that
Second Debut’s fourth debut is a success.

The adages are always old, but the
lesson must always be relearned. If you do
the homework and do it right, if you face
up to reality squarely and make your tough
decisions early, if you position your prod-
uct realistically and if your creative people
translate that position with unerring preci-
sion, you’ve got a good chance of winning
big.

We’ve earned that chance for Second
Debut. So look out Qil of Olay, look out
Vaseline Intensive Care, icok out
Raintree, here we come. Again.



THE HOT SHOW
IS EVEN HOTTER!

The May sweep figures are'in and again it's

U1 MIKE DDUGLAS SEHOW

that's made the big gains over a year ago.

REACHES THE MOST 18-49 WOMEN
More than Merv. More than Dinah.

UP 7% IN TOTAL HOUSEHOLDS

NIFIPENT \ :‘ A% Merv's down 2%. Dinah's down 30%.
w : UP 9% IN TOTAL WOMEN
: Merv’s up 0.3%. Dinah’s down 30%.

UP 9% IN HOUSEHOLDS, 10% IN WOMEN
IN LATE AFTERNOON

14% more households, 14% more women
than Merv. 144% more households, 150%
more women than Dinah.

SEEN ON THE MOST STATIONS
12% more measured markets than in
May 1978. 134 in the lineup for fall.

<<<<

GROUP W PRODUCTIONS

INC./ WESTINGHOUSE BROADCASTING COMPANY
7800 BEVERLY BLVD. LOS ANGELES. CA 90036

Source: NSI May 1978. May 1979. Late afternoon figures are based on
2:30 - 6PM. Audience figures are estimates subject to the limitations
of the techniques and procedures used by the service noted.






We're helping to
. - develop our
- most cherished resource.

~The goal is clear, to do our part in helping parents

better understand the techniques needed to help

our children grow into healthy, loving individuals.
And the five CBS Television Stations are doing it

with the most comprehensive community service
campaign in station history.

We call it Project Parenting.

More than 300 special programs

More than 210 hours of air time

More than 110 special reports on news
broadcasts

More than 7,900 public service

. announcements

More than 75 broadcast editorials

More than 1,300,000 newspaper
supplements

More than 75,000 parenting
guide/ directories distributed

And all done with one purpose.To help parents
do a better job of raising our most cherished
resource. Our children.

WBBM-TV, CHICAGO
Where an innovative year long campaign of spe-

cial programs, news reports, editorials and local
announcements was backed by impressive pro-
motional support including newspaper ads, post-
ers, TV spots—all to make parents more aware of
the child rearing counseling services available to
them. This effort earned the station the coveted
Media Award from the Illinois Psychological
Association.

KMOX-TV, ST LOUIS

Where Dr, E. James Anthony, one of the nation’s
most eminent child psychiatrists and a local
advisory board of child care specialists oversaw
the entire series of special reports and community
services. Where six months of programming
ranged from reports on the decision to have a
child to editorials on teenage alc oholism. And
where the project was lauded by Mayor James
Conway as a “total programming effort to inform
and inspire parents”

KNXT LOS ANGELES

Where an intensive effort of parenting program-
ming, which included five one-hour specials
based on the Parent Test, was described by-a tele-
vision critic as “something different that could well
become the next trend in public affairs”

WCBS-TV, NEW YORK
Where a special Mother’s Day to Father’s Day

month of programming was highlighted by an
all-day broadcast “celebration” with community
leaders. By News Special Reports. By two prime
time specials. And by a unique “Parenting Poll”
that measured current attitudes on child rearing,

WCAUTV, PHILADELPHIA
Where the final phase of this unprecedented

broadcast project includes TV /0 News Reports,
Joel A. Spivak programs on parenting issues, and
FEye On documentaries on state versus parental
rights. The effort began on Father’s Day. And will
continue through the summer.

PROJECT PARENTING 1978-1979
Celebrating the Year of the Child

THE FIVE CBS®TELEVISION STATIONS




WIIC-TV
Pittsburg

represented by TeleRep

WSB TV-AM-FM  WHIO TV-AM-FM  WSOC TV-AM-FM- WIC-TV. KTVU-TV

Atianta

Doyton

Pittsbt.rrghi gj

World of People

Otympic, Fund

Helping our athletes over the hurdles

WIIC-TV, with help from our viewers
and local businesses, has estab-
lished the World of People Olympic
Fund. If's a giant step over the finan-
cial hurdle on the road to Moscow
for area Olympic hopefuls like
Candy Young. WIC-TV will donate
to the fund a portion of our adver-
tising revenues from the telecast of

Canay Young. Olympic hopeful
from Beaver Falls,
Pennsylvania

photo courtesy Beaver County Times

Charlotte
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Pittsburgh  San Francisco-  Miami

Oakland
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the 1980 Olympics in the name of
sponsors including Hills Department
Store, McDonalds, Pittsburgh Na-
fional Bank and Shop-N-Save. So
farwe've raised over $125,000. We're
proud to bring the Olympics to our
viewers; wa're even more proud fo
be involved in sending one of our
viewers to the Olympics.
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WIOD, WAIA-FM  KFI. KOST-FM WLIF-FM  WWSH-FM

Los Angeles Baltimore Philadeiphia



® indicates new or revised listing
|

This week

July 8-11—Summer convention ol National Associa-
tion of Farm Broadcasters. Billings, Mont.

July 8-11— New England Cable Television Associa.
tion annual convention. Wentworth by the Sea,
Portsmouth, N.H. Contact: Bill Kenny, NECTA, (863)
286-4473.

July 10— Information Industry Association breakfast
meeting, with Glen Robinson, chairman of U.S. delega-
tion to World Administrative Radio Conference, as
speaker. Room B 338, Rayburn House Office Building,
Washington. Information: Bob Willard, (202)
544-1968.

July 10— Radio Advertising Bureau ldearama-Plus
tor local sales. Holiday Inn-Airport, Atlanta.

July 10— Radio Advertising Bureau |dearama-Plus
for local sales. Hilton Inn-Airport, Denver.

July 10— Radio Advertising Bureau |dearama-Plus
tor local sales. Howard Johnson's Downtown, In-
dianapolis.

July 10— Radio Advertising Bureau ldearama-Plus
for local sales. New Orleans Marriott,

July 10— Radio Advertising Bureau ldearama-Plus
for local sales. Holiday inn Downtown, Porttand, Me.

July 10—New deadline tor filing comments to FCC
on AM clear channel rulemaking proposing to limit the

Datebookz’

coverage range of existing 25 class I-A stations to
make room for additional AM's. Reply comments are
now due Aug. 13,

July 11-14— Virginia Association of Broadcasters
meeting. Cavalier Inn, Virginia Beach.
July 11-14—Colorado A iation of Broadcasters

summer convention. Tamarron, Durango. Colo.

July 12— Radio Advertising Bureau ldearama-Plus
for local sales. Caiolina Inn, Columbia, S.C.

July 12— Radio Advertising Bureau Idearama-Plus
for local sales. Adington hotel, Hot Springs. Ark.

July 12— Radio Advertising Bureau ldearama-Plus
for local sales. Cranston Hilton Inn, Cranston, R.I.

July 12— Radio Advertising Bureau ldearama-Plus
for local sates. Ramada Inn, Billings, Mont.

July 12— Radio Advertising Bureau ldearama-Plus
for local sates. Hilton Inn, St. Louis.

July 12— National Association of Broadcasters
license renewal workshop. Tamarron. Durango. Colo.

July 13- Day-long briefing covering topics of major
national concern by White House Office of Media
Liaison for Radio-Television News Directors Associa-
tion members. President Carter is scheduled to ap-
pear. Old Executive Office Building, Washington.

July 13—Annual Friday the t3th party, Memphis
chapter of American Women in Radioc and Television.
Flannigan's Cabaret, Memphis.

July 14-15— UP[ Broadcasters of Louisiana annual

Sept. 8-8—Radio Television News Directors
Association international conference. Caesar's
Palace, Las Vegas. 1980 conference will be Dec.
3-5 at Diplomat hotel, Hollywood-by-the-Sea, Fla.

Sept. 9-12— National Association of Broad-
casters radio programing conference. Stoufter's
Riverfront Tower, St. Louis.

Sept. 16-19— Broadcasting Firancial Manage-
ment Association 19th annual conference.
Waldorf-Astoria, New York. Future conferences:
Sept. 14-17, 1980, Town and Country hotel, San
Diego: Sept. 20-23, Sheraton-Washington.

Sept. 24-Nov. 30 —Start of World Administrative
Radio Conference for U.S. and 153 other member
nations of International Telecommunication
Union. Geneva International Conference Centre
and ITU headquarters, Geneva.

Oct. 5-7 — Mutual Broadcasting System affiliates
convention. Washington Hilton, Washington.

Oct. 7-10— National Radio Broadcasters
Association annual convention. Washington Hilton
hotel, Washington. Future conventions: Oct. 5-8,
1980, Bonaventure hotel, Los Angeles; Sept.
20-23, 1881, Marriott hotel, Chicago.

Oct. 21-28- Society of Motion Pictures and
Television Engineers 121st technical conference
and equipmenl exhibit. Century Plaza hotel, Los
Angeles.

Nov. 11-15 - National Association of Education-
al Broadcasters 55th annual convention. Conrad
Hilton, Chicago.

Nov. 12-14— Television Bureau of Advertising
annual meeting. Omni hotel, Atlanta, Future meet-
ings: Now. 10-12, 1980, Hilton hotel, Las Vegas:
Nov. 16-18, 1981, Hyatt Regency, New Orleans.

Nov, 14-17 — Society of Professional -Journalists,
Sigma Delta Chi national convention. Waldort-
Astoria, New York.

”','".-—-u': ~ ] ™ '_| o -'-'”—-J_:-;-'--u.--
VIO IVIEE NN S

s rd

Jan. 13-16, 1980-4 iation of Independent
Television Stations (INTV} convention. Galleria
Plaza, Houston. Future convention: Jan, 18-21,
1981, Century Plaza, Los Angeles.

Jan. 20-23, 1980~ National! Religious Broad-
casters convention. Washington Hilton, Wash-
ington.

Feb. 16-21, 1980— National Association of
Television Program Executives conference. San
Francisco Hilton. Future conferences: March
13-18, 1981, New York Hilton; March 12-17, 1982,
Las Vegas Hilton.

April 13-18, 1980— National Association of
Broadcasters annual convention. Las Vegas.
Future conventions: Las Vegas, April 12-15, 1981,
Dallas, April 4-7, 1982; Las Vegas, April 10-13,
1983; Atlanta, March 18-21, 1984 Las Vegas.
April 14-17, 1885; Kansas City, Mo., April 13-16,
1986: Atlanta, April 5-8, 1987: Las Vegas. April
10-13, 1988.

Aprll 18-24, 1980~ MIP TV international pro-
gram market. Cannes, France.

May 18-21, 1980 — National Cable Television
Association annual convention. Dalas.

June 3-7, 1980-—29th annual convention,
American Women in Radio and Television. Hilton
Palacio de!l Rio and San Antonio Marriott, San An-
tonio, Tex. Future convention: May 6-10, 1981,
Sheraton Washington hotel, Washington.

June 11-15, 1980- Broadcaster Promotion
Association 24th annual seminar and Brogdcast
Designers Association $econd annual seminat
Queen Elizabeth hotel, Montreal. Future seminais;
June 1981, New York; June 1982, San Francisco;
June 1983, New Orleans.

Sept. 20-24, 1980—Eighth International
Broadcasting Convention. Metropole Conference
and Exhibition Centre, Brighton, Engtand.
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meeting. Maison Dupuy hotel, New Orleans.

June 14-18— National Gospe!l Radio Seminar. Holi-
day Inn-Clayton Plaza, St. Louis. Contact: Dave Wort-
man, PO. Box 22912, Nashville 37202; (615)
256-2241.

P o T e T
Also in July

July 15-18—Community Antenna Television
Association annual convention. The Abbey on Lake
Geneva, Fontana, Wis.

July 15-18 — New York State Broadcasters Associa-
tion 18th executive conference. The Otesaga hotel,
Coopeirstown, N.Y.

July 15-19—-CATA Cable Operators Seminar ‘79,
sponsored by Community Antenna Television
Association. The Abbey on Lake Geneva, Wis.
Registration: CCOS '79., 429 NW. 23d. Suite 1086,
Oklahoma City 73107.

July 18-18—Arbitron Television Advi
meeting. Radisson South. Minneapolis.

July 17—Deadline date for FCC comments on pro-
posal 1o eliminate cable rules dealing with syndicated
program exclusivity and importation of distant signals
(Dockets 20988, 21284). Replies are due August 16.

July 17— Radio Advertising Burequ ldearama-Plus
for local sales. Hilton Inn, Des Moines, lowa.

July 17— Radio Advertising Bureau |dearama-Plus
for local sales. Alameda Plaza, Kansas City. Mo.

July 17— Radio Advertising Bureau Idearama-Plus
for local sales. Sheraton Inn, Scranton, Pa.

July 17 —Radio Advertising Bureau ldearama-Plus
for local sales. Redt Lion Moter Inn, Spokane, Wash.

July 19— Radic Advertising Bureaqu \d@arama-Plus
for Jocal sales. Littie America, Salt Lake City. -

July 19— Radio Advertising Bureocu ldearama-Plus
tor local sales. Commeodore Perry Motor Inn, Toledo,
Ohig.

July 19~ Radio Advertising Bureau ldearama-Plus
for local sales. Hilton Inn West, Oklahoma City.

July 19— Radio Advertising Bureau |dearama-Plus
for local sales. Holiday Inn, Fargo, N.D.

July 19— Radio Advertising Bureau ldearama-Plus
for local sales. Hilton hotel, Philadelphia.

July 19-20—Workshop on libel litigation, sponsored
by Practising Law Institute. Sheraton Centre hotel,
New York.

July 22-24—California Broadcasters Association
annual meeting. NBC President Fred Silverman will
speak July 24, Del Monte Hyatt House, Monterey, Calif.

July 23 —Deadline for reply comments on FCC inqu-
iry into future role of low-power television broadcast-
ing and television translators {Docket 78-253).

July 25— Radio Advertising Bureau ldearama Plus
for local sales. Captain Cook hotel. Anchorage.

July 25-286-— Wi in Broad; rs A

annual summer meeting. Pioneer Inn, Oshkosh.

y C il

July 25-29— Rocky Mountain Broadcasters Associa-
tion convention. Hyatt Lake Tahoe hotel, Incline Vil-
fage, Nev.

]

August

Aug. 2-3 —Workshop on libel litigation, sponsored by
Practising Law Institute. Beverly Hilton hotel, Los
Angeles.

Aug 3-7-"Politics, Culture and Radio: a Perspective
for the 1880's;" radio production seminar sponsored
by WYSO(FM) Yellow Springs, Ohio, and held there.
Information: Sherry Novick, (513) 767-1722.

Aug. 9-10— Arkansas Broadcasters Association



The Professional

George Mayo
Spreads Himself Thin

When asked to describe his
job, George answers, “I'm the
guy who does everything no
one else wants to do? George
is being modest. Few people
can do the complex technical
work he does. As APR's Chief
Engineer, he's responsible for
installing the receive dishes
that will be part of our new
satellite transmission system,

When George joined APR in
1974 he had already planned
transmission systems for on-
the-road coverage of Presi-
dents Eisenhower, Kennedy
and Johnson for another net-
work. No wonder so many jobs
land on his desk. We like that.
We're like George Mayo.

Professional.

Radio

Associated Press
Radio Network

(212) 262-4011

summer convention, sales seminar. Camelot Inn, Little
Rock.

Aug. 10— Kansas A iation of Broad 8 SpOrts
seminar. Royals and Arrowhead stadiums, Kansas City,
Mo.

Aug. 15-19—Filth annual conference, National Fed-
eration of Community Broadcasters. Evergreen State
College, Olympia, Wash. Information: Nan Rubin (202)
289-1200.

Aug. 18 —National Association of Broadcasters legal
workshop. Sheraton Airport hotel, Atlanta.

Aug. 18-18 — Idaho State Broadcasters Association
convention, Shore Lodge, McCall, Idaho.

Aug. 20—Week of one-day Missouri Broadcasters
Association sales c¢linics, beginning Monday at
Ramada Inn, Sikeston. Tuesday’s will be at the Hilton
Inn, Springfield: Wednesday's at Holiday Inn, Jefferson
City; Thursday's at Holiday Inn. Hannibal, and Friday's
at Ramada Inn. St. Joseph.

Aug. 20-21—Society of Cable Tklevision Engineers
regional technical meeting. Logan Airport Hilton,
Boston.

Sept. 17-18 — Society of Cable Television Engineers
regional technical meeting. Marriott Twin Bridges-Na-
tional Airport, Arlington, Va.

Sept. 19-20—Regional meeting, Mutual Black Net-
work affiliates. Peachtree Plaza hotel, Allanta.

Sept. 19-21—Annual broadcast symposium of
IEEE Broadcast, Cable and Consumer Electronics
Society. Washington hotel, Washington. Contact:
George Jacobs, (202) 254-8040.

Sept. 19-21 —Forum *79, sponsored by Interna-
tional Telecommunication Union for telecommunica-
tions executives and investment bankers. Geneva.

Sept. 20-22 —Western area conlerence of American
Women in Radio and Television. Washington Plaza
hotel, Seattle.

Sept. 21-22—Maine A iati
meeting. Sebasco Estales, Bath.
Sept. 21-23-~West Central area conference of

American Women in Radio and Television. Clayton
House, Lincoln, Neb.

Sept. 20-28 — Telcom 79. world telecommunications
exhibition. sponsored by the International Teiecom-

of Broad 8

Aug. 22-25 — Michigan A iation of Br

munication Union. Palais des Expositions, Geneva.

annual convention. Hudden Valley Resort, Gaylord
Mich.

Aug. 23-26— West Virginia Broadcasters Associa-
tion meeting. Greenbrier, White Sulphur Springs, W.
Va.

Aug. 24-Sept. 2 —International Radio and TV Exhibi-
tion 1979 Berlin, promoted by the Society for the Pro-
motion of Entertainment Electronics of Frankfurt-on-
Main with executive handling by the AMK Company
for Exhibitions, Fairs and Congresses Ltd, Berlin Ex-
hibition grounds.

Aug. 28-28 — lilinois Broadcasters Association an-
nual convention. Ramada Inn, Champaign, IIl.

Aug. 28-Sept. 2— National Association of Broad-
casters sales management seminar. Harvard Universi-
ty. Boston.

Aug. 29-31—Arbitron Radio Advisory Council
meeting. Castle Harbour hotel. Bermuda.

]
September

Sept. 5-7—Second International Fiber Optics and
Communications Exposition. Hyatt Regency O'Hare.
Chicago. Information: (617) 739-2022.

Sept. 8-8— Radio Television News Directors
Association international conference. RTNDA board
will mest Sept. 5 and 9. Caesar's Palace, Las Vegas.

B Sept. 7-9—California and Far West regional con-
ference of Investigative Reporters and Editors. Dunfey
hotel, San Mateo. Calif. Contact: Len Sellers, Journal-
ism Department, San Francisco State. (415}
469-1550.

Sept. 8-11—Southern Show of Southern Cable
Television Association. Atlanta Hilton, Atlanta.

Sept. 9—ABC-TV telecast of Academy of Television
Arts and Sciences’ Emmy Awards presentations.

Sept. 9-12— National Association of Broadcasters
radio programing conference. Stouffer's Riverfront
Tower, St. Louis.

Sept. 12—0Ohio Ass of Br s state
legislative salute. Sheraton-Columbus, Celumbus,
Onio.

Sept. 13 —Iinternational Radio and Television
Society newsmaker luncheon, Waldorf-Astoria hotel,
New York.

Sept. 13-14 —Pitesburgh chapter of Society of
Broadeast Engineers regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge.
Monroeville, Pa.

Sept. 15— Deadline for entries in 14th annual Gabriel
Awards of UNDA-USA tor radio and TV programs that
creatively treat issues concerming human values, Infor-
mation: Charles J. Schisla, (317) 635-3586.

Sept. 18-18 —Nebraska Broadcasiers Association
convention. Old Mill Holiday Inn, Omaha.

Sept. 18-19— Broadeast Financial Management
Association’s 19th annual conference. Waldorf-
Astoria. New York.
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U.S. pavilion will be hosted by Electronic Industries
Association Communications Division. Information:
Mark Rosenker, EIA, (202) 457-4990.

Sept. 24-Nov. 30— World Administrative Radio Con-
ference for U.S. and 153 other member countries of In-
ternational Telecommunication Union. Geneva Inter-
national Conference Centre and ITU headquarters,
Geneva.

Sept. 28-28—Public Service Advertising Con-
ference. sponsored by International Advertising
Association and The Advertising Council. Brussels,
Belgium. Information: 1AA World Headquarlers, 475
Fifth Avenue, New York 10017; (212) 684-1583,

Sept. 28-29 - Tennessee Association of Broad-
casters annual convention, Opryland hotel. Nashville.

Sept. 27— National A iation of Broad
license renewal workshop. Holiday Inn, Fairmont, an

Sept. 27-29 —Northeast area conference of Ameri.
can Women in Radio and Television. St. Moritz hotel,
New York.

Sept. 27-30—National meeting of Women in Com-
munications Inc., Sheraton-Dallas hotel, Dallas.

Sept. 26— Society of Broadcast Engineers regional
convention and equipment show. Syracuse Hilton Inn.
Syracuse. N.Y. Information: Gary Hartman, WSYR-TV
Syracuse; (315) 474-3911,

October

Oct. 2-4—International Electrical. Electronics Con-
ference and Exposition, sponsored by the Canadian
region of Institute of Electrical and Electronics
Engineers. Exhibition Place, Toronto.

Oct. 4-8 —East-Cenlral area conference of American
Women in Radio and Television. Hilton hotel, Colum-
bus, Chie.

Oct. 4-7 —National Black Media Coalition annual
meeting. Mayflower hotel, Washington.

Oct. 5-7—Southern area conference of American
Women in Radio and Television. Opryland hotel,
Nashville.

Oct. 5-7—Annual convention of Mutual Broadcast-
ing affiliates. Washington Hilton.

Oct. 7-10— National Radio Broadcasters Associa-
tion national convention. Washington Hiiton,

Oct. 9-13—Inter-American Association of Broad-
casters meeting. Mayflower hotel, Washington.

Oct. 10-11 —Regional meeting, Mutual Black Net-
work affiliates. Holiday Inn Downtown, Jackson, Miss.

Oct. 10-12—Fourth annual Conference on Satellite
Communications for Public Service, sponscred by
Public Service Satellite Consortium. Washington
Hilton, Washington, Information: Polly Rash, PSSC,
4040 Sorrento Valiey Boulevard, San Diego 92121;
(714) 452-1140.

Oct. 13 —Banquet, San Francisco chapter of Society
of Broadcast Engineers. Sheraton Inn, Concord, Calif.

Oct. 14-15—North Dakota Broadcasters Associa-



Every week they gather at the domed Tabernacle in Salt Lake City.
Physicians ... Mechanics. .. Homemakers. .. Secretaries. . . Police Officers...Salesmen. .,
375 Mormons from all walks of life gather to sing songs of inspiration
on network radio, and they haven’t missed a Sunday since July 1929,
when they first went on the air. The Mormon Tabernacle Choir's.weekly program

is the longest-running confinuous network broadcast

‘in American history— an accomplishment W%
.. we think worth noting in this age é 7 2 (
of musical-chairs-programming

and. changing personal values. ﬂ?ﬂm




tion tall convention. Ramada inn. Minot. N.D

Oct. 15—-New deadline for FCC commenls on pro-
posal establishing table of assignments for FM-ED
stations and new classes of stations (Docket 20735}
Previous deadline was May 2. Replies are now due
Nov. 30.

Oct. 15— Narional Association of Broadcasters legal
workshop. Austin Matriott hotel, Austin, Tex.

Oct. 15 —New deadline for filing comments in FCC's
noncommercial educational FM proceeding (Doc.
20735)

Oct. 15-17 — Texas Association of Broadcasters fall
convention. Marriott hotel. Austin, Tex

Oct. 17 — International Radio and Television Society
newsmaker luncheon, leaturing Paul Harvey Waldorf-
Astoria hotel, New York.

Oct. 18-19— National Association of Broadcasters
television conference. Omni hotel, Atlanta.

Oct. 18-21 — Missouri Broadeasters Association fall
meeting Sheraton west Port Inn. St Louis.

B Oct. 19-21—Pacific Norlhwest regional con-
ference ol Investigative Reporters and Editors.
Jantzen Beach Thunderbird, Portiand, Ore. Contact:
Jerry Unethammer, (503} 485-1234

Oct. 21-23 — Advertising Research Foundation an-
nual conterence. Waldorf-Aslonia, New York.

Oct. 21-26 — Society of Motion Pictures and Televi-
sion Engineers 121s! technical conlference and equip-
ment exhibit. Century Plaza hotel, Los Angeles. Infor-
mation: SMPTE. 862 Scarsdale Avenue, Scarsdale,
N.Y. 10583,

Oct. 24-25— Ohio Association of Broadcasters fall
convention. Columbus Hilton, Columbus. Ohio.

Qct. 24-28— Kentucky Broadcasters Association fall
convention. Hyatt Regency, Lexington

Oct. 26 —Annual Colorade Stale University Broad-
cast Day Featured speaker: Vincent T. Wasilewski,
president, National Association of Broadcasters. Con-
tact: Robert K. MacLauchlin, Department of Speech
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In table showing approximate rankings
of 16 leading national radio station
representatives (July 2), columns in-
dicating size of lists represented by
each firm in 1975 and in 1979 were er-
roneously headed "Number of Stations”
instead of “Number of Markets,” as
footnotes to table indicated. Addi-
tionally, several reps have raised
questions about both market lisl and
billings totats in that tabie. BROADCASTING
1s rechecking estimates, will publish
corrected table in July 18 issue if re-
search warrants.

Technical data for wvam-Fm Altoona,
Pa., (“Changing Hands’ June 11) was
incorrect. Station is on 100.1 mhz with 3
kw and anteana 16.5 feet above
average terrain. Item neglected to in-
clude that AVPRO Inc. was consuitant
for buyer.

and Theater Arts, Colorado State University, Fort Col-
lins 80523.

Oct. 26-28—Southwest area conlerence of Ameri-
can Women in Radio and Television. Stouffers hotel,
Houston.
Oct. 26-28 —Mideast area conference of American
Women in Radio and Television. Falrmont hotel, Phila-
delphia.

Oct. 29-31 —Scientific-Atlanta fifth annual satellite
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earth station symposium, exploring technical and bus-
iness aspects of satellite communications. Marriott
hotel, Atlanta. tnformation: Kenneth Leddick, {404)
449-2000.

Oct. 31-Nov. 2—New Hampshire Association of
Broadcasters annual convention. Sheraton Waytarer
Convention Center. Bedford. N.H

. ]
November

Nov. 1-2-— National Association of Broadcasters
television conference. Fairmont hotel, Denver.

Nov. 1-4 — Federal Communications Bar Association
fall seminar. Cerromar Beach hotel, San Juan, PR.

8 Nov. 2-4— Loyola National Radio Conference.
Loyola University water Tower Campus and Water
Tower Hyatt House, Chicago. Information: (312)
670-3129.

Nov. 7— Nationai Association of Broadcasters legal
workshop. Valley River Inn, Eugene, Ore.

Nov. 7-8~ Oregon Association of Broadcasters con-
ference. Valley River Inn, Eugene, Ore.

Nov. 7-8 —Regional meeting, Mutual Black Network
affiliates. Key Bridge Marnott, Arlington, Va.

Nov. 11 —American Council for Better Broadcasts
annual conference. Speakers: FCC Commissioner Ab-
bott Washburn and NBC-TV President Robert Mulhoi-
land. Contad Hilton, Chicago.

Nov. 11-15— National Associalion of Educational
Broadcasters 55th annual convention. Conrad Hilton,
Chicago.

Nov. 12-14—Television Bureau of Advertising an-
nual meeting. Omni hotel, Atlanta.

Nov. 19-20— National Association of Broadcasters
televislon conference. Hyatt Regency hotel, Houston.

Nov. 20— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria hotel, New
York.

Nov. 28-27 —Society of Cable Television Engineers
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THE REMARKABLE NEW
G-LINE TRANSMITTER. A GIANT STEP
FOR TELEVISION BROADCASTING.

RCA, introduces the first major
advance in television transmission in

more than a decade: The new G-ine.

Revolutionary. With the highest
level of solid-state, the fewest tubes,
the most advanced automatics.

It offers so much more than
conventional transmitters: in
engineering, high performance, and
long-range cost-effectiveness.

Solid state to a new high
of 1600 watts. One-stage
tuning. Advanced
automatics and safety
features.

Day in day out, the G-line is built to
cost less.

With only two tubes throughout:
one visual, one aural. That means a
reduction in spare tube inventory.

With one-stage tuning: amplifier
tuning is needed only in the high-

power output stage, not in the solid-

state broadband driver.

And with real self-sufficiency: the
G-line paces its performance,
overcoming variables that affect
stability. After a momentary power
line interruption, it returns to the air
in two seconds automatically.

The G-line is designed to meet
future safety demands, with a key
interlock system plus electrical
interlocks to assure a new higher
level of protection for your people.

Everything about the G-line is

S

geared toward higher performance
that saves you time and manpower—
that's RCA cost-effectiveness.

The G-line is new in design,
new in versatility.

The G-line transmitter aiso offers
great versatility: eight new power
levels with 20 model variations, and
visual power output of up to 30 kW
(60 kW parallel).

It's the newest member of the RCA
family of television broadcasting
equipment: everything from cameras,
to film chains, to antennas. All
backed by famous RCA TechAlert
service and parts support.

See your RCA representative or
write: RCA, Building 2-2, Camden,
NJ 08102.

Cost-effective
what it takes.

broadcasting: we make




regional technical meeting. Hartford Hilton, Hartford,
Conn.

Nov. 28-29 — Advertising Research Foundation Bus-
iness Advertising Research Conference. Stouffer's Inn
on the Square. Cleveiand.

Nov. 28 —Fourteenth annual Gabriel Awards banqguet,
sponsored by UNDA-USA. Ambassador hotel. Los
Angeles.

Nov. 30—New deadline for filing reply comments

FCC's noncommercial educational FM proceeding
{Doc. 20735).

]
December

Dec. 2-5— Association of National Advertisers an-
nual meeting. Palm Beach, Fla.

Dec. 3-8 — National A iation of Regulatory Utility
Commissioners. 91st annual convention. Peachtree
Plaza, Atlanta.

Dec. 8-7— Broadeast Financial Management
Association/Broadcast Credit Association boards of
directors meetings. Town and Country hotel, San
Diego.

Dec. 18 — International Radio and Television Society
Christmas benefit luncheon. Waldorf-Astoria hotel.
New York.

Dec. 19— Deadline for comments in FCCnotice of in-
quiry into TV waveform standards for horizontal/verti-
cal blanking intervals (Docket 79-368).

Fl A e AT T
January 1980

® Jan. 11-12, 1980 —National radio-television
conference of Investigative Reporters and Editors.
Hyatt, Louisville, Ky. Contact: James Polk, NBC News,
Washington 20016 or Richard Krantz, WHAS-TV
Louisville 40202.

Jan. 13-18, 1980 Association of Independent
Television Stations convention. Gaileria Plaza,Houston.
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OpenzMike*

Dayton dominance

EDiTOR: Re: “ABC-TV gets engaged to
wDTN Dayton®* (June 25 issue).

To set the record straight, you quote
Richard L. Beesemyer as saying WKEF runs
‘‘a little ahead'" of its competition in prime
time. This is inaccurate.

According to both Nielsen and ARB in
their most recent (May 1979) reports,
wHI0-Tv. the CBS affiliate in Dayton, is
number one in ADI household ratings and
DMA household ratings from Sunday
through Saturday, 8 p.m. 10 11 p.m. If you
inctude prime access and Sunday 7 p.m. to
8 p.m., in both of which time periods
WHIO-Tv dominates the marketplace, the
same audience superiority holds true.—
James M. Robinson, account executive,
TeleRep, Chicago.

COntract law

EDiTor: The purchase of advertising time
on teievision, as elsewhere, is a matter of
contract between the buyer and the seller.
As a recent letter from Ashton Hardy
(“Open Mike.” June 11) indicates, the
““conditions’’ on the reverse side of the
““Spot Television Confirmation/Contract,”
approved not only by the American
Association of Advertising Agencies but
also by the NAB, Station Representatives
Association and Television Bureau of Ad-
vertising, provide that the advertising
agency will be solely liable to the station
for payment. However, the ‘‘conditions’”
also state that parties contracting for
television time are not obligated to use
either the form or the conditions, and
both the front and the reverse sides of the
form indicate that changes may be made to
the listed conditions,

The agency’s assumption of sole
liability by contract has been sustained in
several judicial decisions, and never, to
our knowledge, invalidated. The stations’
routine acceptance of this provision attests

to the general desirability from a station’s
point of view of having a familiar
purchaser whose credit and reliability the
station knows. The number of instances in
which agencies fulfill their obligation
despite a default by the advertiser far ex-
ceed the unfortunate circumstance Har-
dy’s clients evidently face in which it is the
agency that has defaulted.— D. C. Ambuhl,
vice president American Association of
Advertising Agencies, New York.

(Hardy. as lawyer for the Louisiana Association of Broad s,
is representing 50 siations among 400 being sued by the trusiee
for bankrupt Lindsay. Bradley & Johnsion, Chatlanooga agency.,
10 recover money paid 1o stations by Sears. Roebuck, an LBJ
client. Hardy is recommending that stations make sgencies and
advertisers jointly liable for payment of media bills.}

High praise

EDITOR: BROADCASTING is one of the
finest trade journals in the western
hemisphere.

I review many trade publications from
shopping centers lo aerospace. BROAD-
CASTING's wriling, layout and readability
are outstanding.

Broadcasters do depend on this publica-
tion for the last word on issues important
to their livelihood— Claude Rorabaugh,
program consultant, Broadcast Program-
ing International, Bellevue, Wash.

Next to knighthood

EDITOR: The *‘Profile’’ in the July 2 issue
made gratifying reading. In England,
pioneers of new industries get a knight-
hood. In this country, the accolade is a
*“Profile”’ in BROADCASTING.

A typographical error, in advancing the
age of my son, Joel, from 42 10 52, puts
his birth practically prior 10 the marriage
of his parents. He was born in London on
Sept. 14, 1936, when England was still a
puritanical, nonpermissive country.—
Solomon Sagall, president, Teleglobe Pay
TV System Inc., New York.
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Revenue. Ratings. Audience.
Programming.

In FM, they all come together
more successfully when you're
delivering the right sound to the
right audience.

RCA can help you do just that,
with The New Bright Sound line of
FM equipment: transmitters-at 3, 5,
10, 20, and 40 kw power levels,
with the new RCA BTE-115 exciter

system. Low, medium, and high
gain circularly polarized antennas.
Audio consoles. Recorders and
audio processors.
You can specify a total RCA
system, or get just what you need = 5 T
now—and add-on later. e J ( g L! £
Contact your RCA representa- \ ,’ Y B
tive or call RCA Radio Broadcast o ey '
Systems, Building 2-2, Camden, Radlo BroadcaSt
N.J.08102. Phone:(609)338-2048.  Systems




Starting September 24—

Enterfunnyment!

DINAH launches a whole new concept in television entertainment.

"ENTERFUNNYMENT!" Your viewers
have never seen the likes of it on television—
and it's what the new “DINAH & FRIENDS”
is all about.

First we start with television'’s most

honored lady,
ﬁl@ﬁ Eggs DINAH SHORE.
Then we add a
family of rotating sidekicks who guarantee
audience appeal. Like DON MEREDITH,
whose name still means Monday Night Foot-
ball to millions of men—but whose charm and
wit mean the women are watching, too.
whose off-beat
sense of humor
ical laughter that can only be quieted by the
sound of his beautiful music. CHARLES

PAUL WILLIAMS,
TH -1 A VEL
sparks hyster-

NELSON REILLY, living proof that it's not only on the move with a whole § ¥

kids who say the darndest things. And Latin
romantic FERNANDO LAMAS—actor,

director and modern
LAUGH renaissance man who
can shock, amuse and
set hearts aglow all at the same time. Plus
one more surprise sidekick soon to
be announced!

P
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liked Don Meredith from Green Bay and Dallas,
Singapore.
Reilly from Broadway and Atlantic City?
ENTERFUNNYMENT will bring on the
band and spectacular set—
S|on before!”

Then watch DINAH & FRIENDS
take ENTERFUNNYMENT on location! if you
you're going to love him from
Hong Kong and
And how about G A [m S
Charles Nelson
Or Paul Williams in Las Vegas? And that's
only for starters.
*x hot new comics, the fun of
lj "" audience games, a new big
su ';‘ which all say:"Youve
D never seen this on televi-
The all-new DINAH & FRIENDS is a show
5y 4

world to explore.

It'll pull the kind of

audience that adver-

tising dreams are made of.
ENTERFUNNYMENT!—an exciting new

concept, only on DINAH & FRIENDS.
Fox representative
N A > for availabilities.
.;."z o TELEVISION ®

ends
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TOP OF THE WEEK

Records set
in station
purchases

Outlet lands flfth VHF, McClatchy’s
KOVR Sacramento, for

$65 million; Mariner lands
WLW-WLWS Cincinnati from
Queen City for $17 miltion

The upward spiral of prices for broadcast
properties continued last week with the
news of two record-breaking sales—one
of a VHF and the other of an AM-FM
combination.

McClatchy Newspapers agreed to sell
KOVR(Tv) Sacramento (Stockton), Calif.,
to the Outlet Co. for $65 million, surpass-
ing the $54-million price tag attached to
WNAC-Tv Boston (BROADCASTING. Aug.
28. 1978). And Queen City Communica-
tions has sold wiLw(aM) Cincin-
nati-wLWS(FM) Hamilion, both Ohio, to
Mariner Communications for $17 mil-
lion—$1 million more than ABC paid for
WMAL-AM-FM Washington {BROADCAST-
ING. Jan. 3, 1977).

Kovr is an ABC affiliate on channel 13.
WLW is a class I-A station on 700 khz and
WLWS is on 96.5 mhz with 50 kw.

For the Outlet Co. the acquisition is the
latest in a series of high-priced broadcast
buys that are intended, according to a com-
pany spokesman, to transform the compa-
ny from a clothing retailer into a major
group broadcaster. Qutlet purchased
wTOP(AM) Washington in April 1978 and
has pending before the FCC applications
for the purchase of wioQ{FM) Philadelphia
for $6,425,000 (BROADCASTING. March 5)
and wQRS-FM Detroit for $2 million
(BROADCASTING. May 28). To finance its
acquisition program Outlet set up a $40-
million line of credit in the form of long-
term loans and revolving credit with four
banks (BROADCASTING. April 16). That
credit was extended to $73 million to help
pay for KOvR. a cash (ransaction, the
spokesman said.

Kovr has” been on the trading block
since the middle of May, when Charles K.
McClatchy, president of (he publishing
and group broadcasting company, an-
nounced that McClatchy was selling ““be-
cause of increasingly strong government
opposition to the ownership of television
stations by newspapers in the same mar-
ket The company, publisher of news-
papers in Fresno and Modesto, both

The big boost. The typicai television station, for the first time, posted over $1 million in
pretax profits in 1978, reflecting a 32.5% jump over 1977 profits, according to figures re-
leased last week by the National Association of Broadcasters. NAB's annual survey of
television stations revealed that 93.5% made profits last year. Typically, a station had net
revenues of $3,764,600, up 19.2% and well above the 13.8% increase in expenses that the
average station experienced. The result was a profit of $1,072,900 in 1978, compared to

$809,800 the year before.

/

Separate analyses of UHF stations —both affiliated and unaffiliated —revealed average
profits of $482,700 for them in 1978. Typically, their net revenues were $2,745,600 and
their expenses $2,262,900. The typical independent television station looked best of all on
paper. It had pretax profits of $2,577,800, up 29.3% over 1977. The typical independent sta-
tion profile is based on only 42 responses, however, while the larger survey represents 402.
Presumably, the typical independent station is in a bigger market than the typical TV sta-

tion over-all.

Percent
1978 1977 change
Total time sales $4,272,000 $3,585,100 19.16
From:
Network compensation 378,900 362,100 464
National and regional 1,825,900 1,491,400 2243
Local advertising 2,067,200 1,731,600 19.38
Total broadcast revenue 3,764,600 3,175,800 18.54
Nonbroadcast revenue 80,100 81,200 (1.35)
Tradeouts and barter 77300 74100 432
Total broadcast expense 2,691,700 2,366,000 13.77
Total salaries 1,028,200 899,100 14.36
Profit margin (before tax) 28.50% 25.49% 3.01
The bottom line (profit) $1,072,900 $809,800 325

California, as well as Sacramento, agreed
earlier this year to sell KMJ-Tv Fresno 10 a
group that had challenged its renewal ap-
plication in 1974 on crossownership
grounds (BROADCASTING. May 28). That
deal, worth $13.5 million to McClatchy, is
subject to FCC approval.

The sale of the Cincinnati radio stations
is all the more remarkable, as it represents
an 86% return on the three-year invest-
ment of Jay C. Thompson, 70% owner of
Queen City, and several minority
shareholders. The group purchased wLw
in July 1976 for $8.5 million and wLwsS a
vear later for $650.000.

Mariner Communications is principally
owned by Joe Scallon. who said the buy
“is totally consistent with Mariner's de-
velopment strategy of acquiring the top
technical facilities in the fifth to the 35th
largest markets'' Mariner, based in Cin-
cinnati, owns wiTS(aM) Boston and
KBEQ(FM) Kansas City, Mo.

Charles Murdock, 10% owner of Queen
City and the station’s general manager,
will relinquish his ownership interest but
remain as general manager, a post he has
held since 1967. When asked about possi-
ble run-ins with the FCC’s three-year rule
which guards against the sale of a station
owned less than three years, Murdock said
that the AM would escape scrutiny since
the application won't be filed until three
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years of ownership has elapsed. The FM,
he said, would be exempted from the rule
since the FM 1akes on the *‘timetable’” of
the AM in combination deals.

But an FCC attorney in the transfer
branch said that isn’t necessarily so. He
said that according to the rules, the only
preference afforded FM stations when sold
in combination with an AM is that the FM
can be considered separately from the
AM. He said that a request for waiver of
the three-year rule will have to be fled
with the FM transfer application.

McClaichy Newspapers is principally
owned by Eleanor McClatchy, who has
transferred control, subject to FCC ap-
proval, 10 her nephew Charles and other
family members. In addition to KOVR and
KMJ-Tv, it owns KBEE-AM-FM Modesto,
KFBK{AM)-KAER(FM) Sacramento and
KOH(AM) Reno.

Outlet also owns KIQQ(FM) Los Angeles;
WDBO-AM-FM-TV Orlando, Fla.;, WCMH-TV
Columbus, Ohio: wJAR-AM-TV Pro-
vidence, R.l.. and KSAT-Tv San Antonio,
Tex. If approved KOvR will be its fifth VHE,
the maximum allowed under FCC rules.
Bruce Sundlun is president and chief ex-
ecutive officer of the publicly owned cor-
poration, J.S. Sinclair is chairman.

Neither Jay Thompson nor any of the
minority shareholders of Queen City has
any other broadcast interests.
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Fourth quarter hot for networks

Upfront selling aimost at end
with $1.6 billion on books;
scatter buys start at higher
prices; other dayparts strong

The television networks last week were
wrapping up an upfront selling season that
commanded record high prices for their
1970-80 prime-time schedules. And they
were moving into scatter-plan selling at
prices even higher. Sales prospects for
other dayparts were pronounced good. too.

Sales officials estimated that upfront—
early, long-term—prime-time sales on the
books of the three networks totaled $1.6
billion. with a little—~but only a little—
upfront selling yet to be completed. This
would represent a gain of almost 30% to
about 45% over last year’s upfront totals,
estimated variously at $1.1 billion to $1.25
billion.

Prime-time prices were said 1o be run-
ning 15% to 20% ahead of a year ago—on
average.

H. Weller (Jake) Keever, vice president
in charge of network saies at ABC, sum-
med it up: **This year,” he said, **is a good
year 10 be a network sales manager.”

He estimated that ABC-TV’s prime-
time sales alone have passed the $600-mil-
lion mark—not counting $97 million in
sales on Monday-night football and prime-
time specials.

The $600-million figure, Keever said. is
up from $406 million at this time last year,
a gain of nearly 48%. :

Given $1.6 billion in total upfront sales,
ABC’s $600 million would leave a billion
divided between CBS and NBC. Few ob-
servers doubted that CBS’s total was run-

ning ahead of NBC's. though it was not
clear how big the edge might be.

Paul Isacsson. CBS-TV sales vice presi-
dent, indicated he would probably sub-
scribe to the theory that ABC, being on
top in the ratings, has sold the most and
that CBS. being second. has outsold NBC.
But he gave no clue to the size of CBS’s
total, except to say that ‘‘we'’re in great
shape—the best shape we've ever been
in”

Aaron Cohen, NBC-TV vice president
for national sales. agreed that “*we’re prob-
ably a few dollars below CBS in sales.”” But
he said he thought there was ‘‘a large dis-
tance’ between CBS and ABC. and not 2
great distance between NBC and. CBS.

Cohen said NBC's sales are running

well ahead of year-ago levels. and that on

average, network prices are 12%-15%
ahead of last year’s.

NBC, he said, has virtually finished its
upfront selling. **There are still some bits
and pieces.”” he said. “*There’s always
some cleaning up to do out there, but
basically it's done.”” Though NBC's scatter
selling hasn’t really started, Cohen said,
it’ll probably get rolling about the middle
of this week and the prospects look good.

ABC’s Keever said his salesmen would
probably stop soliciting upfront business at
the end of last week. “*Some advertisers.”
he said, ‘‘can only buy scatter, and we
want to be sure we can 1ake care of them.”

Keever estimated that, on an annual
basis, about 80% of ABC’s business this
year will be in upfront sales. the rest in
scatter sales. Last year, he said. about 71%
or 72% was upfront. while in other years
the upfront ratio has ranged from a low of

64% to a high of about 85%.

Keever said that in the first, second and
third quariers. scatter-market prices have
been higher than upfront prices were:

I think that’s one of the reasons the
market was so strong —the combination of
seeing that there are 900 less minutes next
year due to the conventions and the elec-
tions. coupled with the very strong first,
second and third-quarter scatter market.”

“The other networks are doing weli
too,” Keever added.

There were reports that ABC hiked its
prices aftler the selling season got under
way. Keever said it didn’t. but that it may
have seemed to. ‘‘The pricing didn’t
change.” he said. ‘*but we were a little less
flexible in taking deals, so in effect there
was a price increase, but it wasn’t a price

increase vis-a-vis rate card.”

The **average™ cost of a 30-second spot
per thousand homes on ABC, he said, is
probably betwen $4.80 and $5, whereas a
year ago it was *‘a little over $4°

CBS-TV’s lsacsson said business at his
network has been ‘‘going well’' It's
reached the point. he said. that upfront
selling ‘‘is petering out, very relaxed
now.”” but some upfront business is still
being written and negotiations are going
on with a few ‘‘late starters.”” And, he ad-
ded, “‘fourth-quarier scatter is picking
up.||

Isacsson didn’t want to say what per-
centage of CBS’s prime-time schedule has
been sold. but there were indications it’s in
the 75% range. Scatter sales, Isacsson said,
are ‘‘going fine.” at better prices than the
long-term sales.

He denied that CBS had raised prices in
the face of a slowdown in sales earlier in
the selling season. but said CBS did raise
prices.

In> Bhiet,

With mark-up of H.R. 3333 Communications Act rewrite set to begin
Wednesday (July 11), Edward Markey (D-Mass) told consumer
groups in Boston last week that perpetual broadcast licenses are
“just not going to happen.” He said there has been "clear erosion of
support” for unlimited terms of license, instead predicted consideration
of extending TV to five years, radio to seven. Markey also said it may
take a year for H.R. 3333 to come to vote and that "it may never become
law But, he said, it still "serves a good purpose to have the bill out. It has
educated members of Congress to the need for lightening some regula-
tions and loosening others, and for examining the media as another ma-
jor institution.”

m]
ABC reportedly has acquired TV rights to Universal's “‘Jaws'’ theatrical
blockbuster for initial airing some time this fall. Price estimates, uncon-
firmed, range up to $20 million but there was no indication of how
many showings might be involved. CBS has acguired “Rocky Il" from
United Artists at price that could reach $20 million for four showings,
with initial air date dependent on film's theatrical success.
: [w]

Longest-playing-yet video casselle recorder was announced last
week by N. V. Philips Video Division in London. It's designed on audio
cassette principle, turns over (manually) to play in reverse direction and
thus doubles playing time. Paperback-size housing contains two-track
slipover tape allowing eight hours total recording-playback time.
Key, said Philips, is high-density recording technique. Tape speed is 2.44
centimeters per second: tape-to-head writing speed is about five
meters per second. Delivery of PAL model ($1,430-51,540 estimated

cost to consumer) is scheduled for end of year. NTSC plans not yet
specified.
]

White House is preparing major message for President Carter on
communications policy. Drafts circulating among executive branch
agencies and FCC for comment indicate message will be limited largely
to domestic common carrier matters and to proposals for assigning
FCC flexibility it needs to provide incentives for more efficient use of
nonbroadcast portion of spectrum. However, White House official said
that until President accepts final draft of message, neither broadcasting
nor any other communications matter can be ruled out as possible sub-
ject matter. Focus is on common carrier field because that is area where
Senate and House Communications Subcommittees, in their work on
communications legislation, are most likely to reach agreement first.

O

FCC shuffled personnel again last week in filling three key positions
in Broadcast Bureau. Frank Washington, former legal assistant lo
Chairman Charles D. Ferris who was named chief of Poficy and Rules
Division only two months ago, was appointed deputy chief of bureau,
succeeding Martin Levy, who retired {BROADCASTING. July 2}. To fill Wash-
ington’s spot in Policy and Rules, commission named branch chief, He-
nry L. (Jeff) Baumann. And it named transfer branch chief, Roy J.
Stewart, as head of Renewal and Transfer Division, succeeding
Richard Shiben, who was promoted to chief of bureau last month
(BroapcAsTING. June 18).

0
FCC will review in closed meeting this week staff action approving
sale of station and its satellite to Panax Television Inc., whose prin-
cipal, John P McGoft, is under investigation by Justice Department for
failing to report alleged past ties to South African government. Chairman
Charles D. Ferris and several other commissioners called for review
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“When we got 10 the half-sold level.’
he explained, ‘‘we changed our prices. It
had the result. I guess, of forcing a lot of
business 1o spurt in. But we were under-
priced to start with, and we knew it

Until the price adjustment, he indicated,
CBS prices were about 15% over year-ago
levels, and sales after that were made “‘al
higher numbers probably around 20%
above a year ago.

ABC, he noted, had sold out Monday
night to begin with—a reference to Mon-
day night football and baseball—so that
ABC is selling six nights while the other
networks are selling seven. ABC's Keever
contended, however, that ABC’s $600 mil-
lion in sales didn"1 count $97 million in
football and prime-time specials that had

been sold (selling on 1980 baseball, he -

said, hasn’t'started).

Keever indicated the highest priced 30-
second spot on ABC this fall would be in
Happy Days—pegged at $140,000 each in
October and November but also, he em-
phasized, dropping to $66.000 each during
the period between Christmas and New
Year's.

Isacsson said that in pricing, **1 think
our top shows compare favorably with
ABC'’s top shows—they just have more top
shows.” CBS’s highest priced regular
series is believed to be M*A*S*H, where
the top price is reported to be over
$135,000 per 30.

NBC’s Cohen said NBC Entertainment
President Mike Weinblatt’s decision to un-
veil NBC’s full schedule (see page 41) had
*‘a positive effect’” on buyers. Their first
reaction, he said, was ‘‘disbelief.” then
puzzlement about why NBC should tip its
hand to competitors. ““But on rethinking
it,” Cohen said. “‘their attitude became
very, very positive, because if, as

Weinblatt said. there may be nominal but
not major changes fin the schedulel. these
guys’ lives for the first time in two or three
years may be predictably easier in terms of
the reduction in paperwork.” )

Prime time isn'1 the only daypart where
sales look good, according to the network
executives.

Keever said that at ABC, football is over
95% sold, news is running ahead of last
year in upfront selling bul is not sold out
vet, Good Morning, America ‘‘doesn’t
really have an upfront market'’ and Mon-
day-Friday daytime selling is just starting.

Of the weekday daytime prospects, he
added: ‘‘Based on the amount of budget
that’s out there, it Jooks like it'll be a very
good marketplace—as does late night,
which has an enormous amount of budget
as compared 1o a year ago.”

Isacsson was also optimistic. Sales of
news ‘‘are starting to pick up,” he said,
and so are sales of late night, “‘which
seems very strong,” while the market for
daytime is being tested and sales haven’t
really siarted yet. though they should get
going this week.

*“‘We think it'll be a super week for all of
those dayparts.' he added. ‘*and sports
[sales] are beginning to go for 1980 as
well.”’

Cohen said selling of other dayparts is
just beginning at NBC, with ‘negotiations
currently under way with some major
users of both daytime and late night. *'I
would expect that by next week we would
have a number of the major advertisers
resolved both in daylime and in late
night.”” he said, ‘‘and we'll be getting on
with heavy negotiations with the rest.”

A sampling of agency opinion tended to
confirm the network reports. For example:

Louis Dorkin, senior vice president and

director of network programing at Dancer
Fitzgerald Samp!e, said prime-time prices
for upfront buying averaged in the neigh-
borhood of 15% over last year. “‘l wouldn’t
say I'm happy about them.' he com-
mented, “*but it was about what we ex-
pected to pay.”

Dorkin said Dancer has not yet com-
pleted all of its upfront purchases and
preferred not to discuss cost-per-thousand
factors. **In fact, it’s hard to come up with
an average for us since we’ve scattered our
buys throughout the various quarters,
with November and December costing
more than September and January,” he
said.

Richard Welch, vice president, network
programs and negotliations, N W Ayer
ABH International, said he was ‘‘re-
latively pleased’ with the pricing situa-
tion, estimating that prices were from 12%
to 15% higher than last year for upfront
deals. He placed the cost-per-thousand
figure at $4-$4.75.

Welch indicated that about 80% of
Ayer’s investments are in upfront buys,
the rest in scatter. On average, he said,
scatter buys cost 10% more than upfront.

John M. Otter, vice president and direc-
tor, network programs, SSC&B Inc. esti-
mated that upfront prices have risen for
next season by 16%-20% over last year.
Though he felt that increases are high, he
conceded there “‘seems to be a lot of
money around.”

Otter said the cost-per-thousand homes
seems 1o be at the $4-$5 level, varying
with the program. He stressed that the cost
itself is not always an indicator of the pro-
gram’s value, in that advertisers seek
different demographic goals, and said a
higher cost is reasonable if it meets the es-
tablished criteria.

after Washington Star reported staff had acted routinely in matter "even
though" McGoff was under investigation. Statfers have toid commission
they were aware of allegations of connection between McGoff and
South African government at time they approved Michigan Television
Network Inc’s $923,000 sale of waTuity) Traverse City, Mich. and its
satellite, wata(™v Sault Ste. Marie, Mich,, on May 31 (Action was an-
nounced on June 12). But they say they believe their action was consis-
tent with precedent, and they are expected to recommend that commis-

sion affirm grant. However, several commissioners feel staff should have-

brought matter to them, rather than to have acted on delegated authority.
a

Cox Broadcasting has paid $4.5 million in cash for 90% of Schuike
Radio Productions. Leading syndicator of beautiful music, syndication
company has 66 clients. James Schulke will continue to head outfit, and
will retain 10% stock interest. No changes are expected in Schulke per-
sonnel or philosophy.

a
Taft Broadcasting has raised to $15.5 million from $13.5 million
price it agreed to pay Superior Tube Co. Philadelphia, for wpea-Tv
Washington., Initial deal was made over year ago (BRoADCASTING, May 1,
1978) but consumer groups have objected and FCC has not acted on
transfer application. Announcing contract amendment, Taft said con-
tract was about to expire and that company aiso recognized "nationwide
escalation of prices of television stations!" Woca-1v is independent on
channei 20.

a

Federal Trade Commission has worked out unique settlement with
AMF Inc. that requires leisure-time manufacturer to produce informa-
tional messages to be used as public service announcements.
Consent agreement arises out of FTC complaint against AMF which

charged that two TV commercials for its products depicted unsafe bicy-
cle riding. AMF will produce at least two safety messages aimed at
children, to be submitted to 109 TV stations that carry substantial
amount of children's programing. Company will monitor messages for
four months and teport results to commission; if required resuits are not
achieved, messages will be submitted to additional 140 stations. Com-
mercials cited in complaint were aired 1,900 times from July 1978 to
September 1977.

=]

Early upshot of last week’s Supreme Court decision that seems to give
trial court judges' powers to close courtroom to public and press
(see story. page 46) could mean press ban in New York state supreme
court hearing in altempted-murder case. Defense reportedly wants
press out; prosecution wants coverage, and Justice Morris Schwalb is
said to be holding off on decision until July 13 to give parties, as well as
press, time to respond.

a

National Association of Broadcasters has petitioned FCC to reconsider
order allowing expansion of Cable Television Relay Service into
band set aside for use of auxiliary broadcast services. In filing, NAB says
FCC "threatens the ability of broadcasters to fulfill their public service
responsibilities to the extent the video broadcast state of the art cur-
rently aflows”—meaning use of band for electronic newsgathering com-
munications.

u}

Richard S. Reisberg, VP programing and production, Viacom En-
terprises, Los Angeles, named senior VP programing and production,
Viacom Entertainment Group there. Reisberg adds pay-TV and theatrical
to his current network projects responsibility.
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Study for NCTA finds TV wat

Dissatisfaction with conventional
television and its programing

is said to be high—so high that
people are willing to pay for
cable, especially the pay variety

The majority of TV viewers in major mar-
keis are wurned off by the entertainment
programing on over-the-air television and
apparently wouldn’t mind paying for TV if
it would mean more and betler services.
And a majority. it seems, wouldn’t care if
cable television drove (heir local TV sta-
tions oul of business.

Those are some observations coming
from a siudy done for the National Cable
Television Association by Peter D, Harl
Research Associates, a Washington-based
public opinion research firm. The survey,
based on interviews with over 1,500 non-
cable ielevision subscribers in 15 large
markets in June, reaches what may be a
significant conclusion aboul American
television viewers—that given a choice,
they would drift away from mass appeal
programing. ‘‘Television’s appeal is no
longer universal,” the report says. ‘‘For
the medium 1o succeed in the eighties, it
must become more varied and appeal to
the more diversified tastes within our
society."

The survey shows thalt viewers are
satisfied with some of what they get on
over-lhe-air television. Some 61% have
**high satisfaction®’ with news and docu-
mentaries, for instance. About 45% re-
spond similarly to specials, sporis events

and movies. But only 23% are satisfied
with entertainment programing, the stuff
that consumes most of prime-time TV.

Those interviewed were asked how they
would program TV differently. Their
responses placed them into three camps:
those who seem satisfied with the kinds of
programs over-the-air television offers but
who wan! more and betler choices (33%);
those who want different kinds of pro-
graming, most often more educational and
informative programs such as 60 Minutes,
20/20, Nova and National Geographic
(36%), and those who don’t know as
much what they want as what they don't
want: sex and violence, for instance. and
too many commerciais (15%).

All 1his is preiude to the report’s pri-
mary interest: cable television, and how
people feel about it. It finds, for instance,
that there is fairly high inlerest among
people who don’t have cable in getting it.
The report says 44% have a high interest in
cable; 29% have only a low interest.

But when they say they are interested,
they mean in the whole package:
retransmitted over-the-air signals, distant
TV signals, local programing and pay ca-
ble. Take away distant signals and ‘“‘high
interest”’ in cable drops from 44% 10 33%.
Take away pay cable and “*high interest™
drops to just 19%. And if both distant sig-
nais and pay cable are taken away, *‘high
interest”” drops 10 13%. *‘Low interest’ in
the last instance increases to 49%.

The strongest interest in cable seems lo
come from young viewers, the group one

chers ready for alternatives

NCTA spokesman referred 1o last week as
“‘the future of television.” Some 62% of
the respondenis aged 18 to 24 have a high
interest in cable if it has both distant sig-
nals and a pay channel, as do 57% in the
25-34 age group.

Perhaps 1o no one's surprise, the survey
also finds that people siill watch a lot of
television, About one quarter reporied
watching 25 hours or more each week.
Another 42% said they waich from 10 10
25 hours and the rest said they waich less.

But despite their devotion to the TV set,
they are not as loyal 10 the people who cur-
rently provide the programing as the
broadcast industry might want, according
10 the survey. They were asked, for in-
stance, what they thought of the argument
that cable should be opposed because it
might put local commercial broadcasters
out of business. Fifty-one percent said
they think that is a weak argument. By the
same loken, 56% said it is a weak argu-
ment that cable will hurt the movie and
entertainment businesses. Fifty-five per-
cent thought it a weak argument that ca-
ble's arrival would curtail the number of
recent movies on over-the-air television.

Having to pay to walch cable television
did not seem to disturb too many of those
surveyed. Nearly half said they thought
$10 or more is a reasonabie monthly
charge for basic cabie service. About 4t%
think $10 is also a reasonable fee for the
pay channel, and if the fee for the pay
channel is dropped to $7.50, 53% said that
is reasonable.
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Pique in high places

White House leans on stations in
Washington to drop ‘Star’ spots
for Doonesbury; it is a losing
effort that plays on network news

Last week was a bad one for the Carter
White House, and not only because of an
inability to put together a speech on en-
ergy. It was also the week in which the
White House got into a public squabble
over a Washington Star television com-
mercial involving, of all things, the
Doonesbury comic strip, and lost.

The TV spot, another in a long list of
celebrations by the Star of its coup in cap-
turing the strip from the Washington Post,
contained a Doonesbury-like rendition of
the White House and the voices of actors
impersonating the President and his
daughter, Amy.

To the White House, which reacted after
receiving protests from viewers and then
reviewing a tape of the commercial, it ex-
ploited the President.

Accordingly, Michael Cardozo, While
House associate counsel, asked the Starto
withdraw the commercial. But the paper,
after its top officials, including publisher
George W. Hoyt, conferred on the matuter,
refused. “We didn’t see anything other

HEAH DADDY,
DOONES BURV'S MOVED TO
THE WASHINGTON STAR!

WHERE HHIVE VOU BEEN {7

than a humorous implication,”” Hoyt was
quoted in the Star as saying. ‘“Certainly
Doonesbury has been identified with the
White House from the very beginning,
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and we thought it was fun’

Cardozo then called three of the four
stations that were carrying the spot—
WDVM-TV. WRC-TV and WJLA-TV—and
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asked them to stop carrying the spot. They
also refused. WDVM-Tv and WJLA-Tv acted
after executives reviewed the commercial
and checked the National Association of
Broadcasters Code Authority (which the
White House had also called), but in all
three cases, officials found nothing offen-
sive about theé material, *‘It was obviously
a spoof,” said WRC-TV's John Rohrbeck.
“It didn't imply an endorsement.”” The
fourth station that carried the commercial,
WTTG(TvV). was not called.

The commercial makes its point by hav-
ing the actor imitating the President ex-
press unhappiness at an inability to find
Doonesbury *‘in this paper.’ and then
having a little girl's voice explain that
Doonesbury has moved to the Star *‘The

———— ——————___1TOP OF THE WEEKI

President’s been-lookin' in the wrong
paper.” says the ‘‘President’’ Then a
voiceover cites the telephone number to
call for home delivery. (Similar radio spots
didn’t arouse White House ire.)

But Cardozo indicated the White House
felt it important to make the effort. **The
White House adheres to long-standing
policy'’ —predating the Carter administra-
tion—of guarding against efforts to exploit
‘‘the President, the First Family, the in-
stitution of the Presidency, the presiden-
tial seal, or the White House itself*’ in any
advertisement or commercial or other
form of exploitation, he said.

To some at the NAB, the White House
revealed a surprising degree of insen-
sitivity. The calls to the stations, said NAB

senior vice president and genera!l counseél,
Erwin Krasnow, were ‘‘overkill and
showed a distoried sense of proportion.
The White House should be careful when
dealing with a federally licensed busi-
ness.”

The White House knew its effort to
have the Doonesbury commercial dropped
carried with it the risk of a publicity
bonanza for the Star and the commercial.
And the worst fears were realized. Not
only did WDVM-TV. WRC-TV and WILA-Tv
carry pieces on the incident in their 11
o’clock news shows on Tuesday, but, with
the Fourth of July being a notoriously dull
news day, ABC, CBS and NBC carried
next-day stories on their evening news
shows.

Appeals court reverses FCC on formats

It says commission has been
blatantly disregarding the
law in refusing to consider
format change protests
against transfer applications

The FCC was aware three years ago when
it adopted a policy statement asserting that
determination of radio entertainment for-
mats should be left to the discretion of the
licensee and the regulation of the mar-
ketplace that it was courting reversal by the
U.S. Court of Appeals in Washington. The
court has now indeed declared the state-
ment of ‘*no force and effect’’ —and in an
opinion as sharply critical of the commis-
sion as any issued by the court in recent
years.

The commission’s policy statement con-
stituted an unusual if not unprecedented
effort to persuade the court to change its
mind about a ruling—one holding that,
under certain conditions, the commission
must hold hearings on transfer applica-
tions involving a proposed purchaser who
plans to change the station’s format. The
principal case in a line of cases leading to
that holding involved the sale of
weFM(EM) Chicago.

The court, in a2 7-2 opinion written by
Judge Carl McGowan, declined, as he put
it, ““the commission’s invitation®’ to aban-
don the court’s reading of the Com-
munications Act. It is the commission’s
duty, he also said, ‘‘to accept and carry out
in good faith its legal duties as interpreted
by the court.”” And he made it clear that
the court does not believe the commission
has been cooperative, let alone
enthusiastic, in that regard.

The focus of attention is now shifting to
the Supreme Court. The National Associa-
tion of Broadcasters, an intervenor in the
case, will appeal to the high court, NAB
senior vice president and general counsel
Erwin Krasnow said last week. He said the
appeal court’s decision *‘is very bad news
for radio broadcasters, the FCC and, ulti-
mately, members of the public)” An ap-
peal may aiso be taken by the National
Radio Broadcasters Association, which
issued a statement saying it is ‘‘con-

templating”’ filing one.

But the question left unanswered last
week was whether the commission will
seek Supreme Court review. Commission
officials three years ago indicated that was
the likely game plan—that citizen groups
would appeal the commission’s policy
statement and that, whatever decision was
issued by the appeals court, the matter
would be taken to the Supreme Court
(BROADCASTING, Aug. 2, 1976).

However, there has been a substantial
turnover in commission personne! in the
last three years. Chairman Charles D. Fer-
ris and Commissioners Joseph Fogarty,
Tyrone Brown and Anne P. Jones joined
after the statement was adopted.

Nevertheless, there were indications
that commission lawyers would recom-
mend that the agency seek review. A ma-
jor reason would be that the appeals court
decision amounts to a pre-emption of
commission policy-making authority by
the court—a point made by Krasnow as
well as in a statement by the dissenting
judges—Edward A. Tamm and George E.
MacKinnon,

A collateral issue, at least, in an appeal
would be concern over the decision’s im-
pact on the commission’s authority to pro-
ceed with plans to deregulate radio. Law-
vers with the Citizens Communications
Center raised that point last week in a let-
ter to Chairman Charles D. Ferris assert-
ing that there are at least 18 long-pending
proceedings the commission should dis-
pose of before tackling the radio deregula-
tion proposals. Abandoning “‘the public
interest standard in favor of the mar-
ketplace as proposed in radio deregula-
tion,” the letter said, *‘would appear to be
not only an irrational act but contrary to
the commission’s statutory public interest
mandate.”

The letter, by Nolan Bowie, Wilhelmina
Reuben Cooke and Jeffrey H. Olsen,
noted that the court had held that the mar-
ketplace is an imperfect mechanism for
regulating broadcasting and that the com-
mission has been charged by Congress
with responsibility for assuring that broad-
casting serves all members of the public.
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Commission lawyers say they do not
read the decision as necessarily applying to
deregulation generally. On its face, they
say, there is no connection. However, one
said, the possibility of such a linkage
makes the case ‘‘more important.” one
that the Supreme Court would be more
likely to review.

The case is one in which citizen groups
and broadcast industry groups clashed in
massive numbers. Eleven citizen groups—
determined to preserve the right to peti-
tion for the retention of a favored format—
sought court review, and were supported
by five other citizen groups in friend-of-
the-court briefs. Twenty-one broadcasting
organizations, including ABC and CBS,
intervened on the side of the commission.

The court has held—and affirmed in the
decision rejecting the commission’s policy
statement—that the commission must
consider the loss of diversity of program-
ing, among other factors, in reviewing
abandonment of applications involving
format changes, Indeed, McGowan agreed
with the commission that logic required
extension of that policy to renewal appli-
cants.

However, he noted that the court has
held that hearings would not be necessary
if there has been no outpouring of public
protest to the format change, or if a group
that does protest is quite small, or if the
format being abandoned is not unique in
the area. Nor would a hearing be required
if the format is shown to be economicaily
unfeasible. Indeed, commission lawyers
say the decision narrows the scope of pre-
vious decisions requiring hearings in for-
mat change cases.

But, McGowan said, the court has based
its rulings on ‘‘certain factua! premises,
namely that there is, in the traditional
sense, no free market in radio broadcasting
and that in certain circumstances, when
there are persuasive indications that mar-
ket allocation has broken down, the com-
mission had been given a useful role by
Congress to play in insuring that the bene-
fits of radio accrue to all the people, not
simply those favored by advertisers.”

The commission, following a notice of
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inquiry proceeding, had concluded in its
statement that government should not be-
come involved in radio entertainment for-
mats. It said the marketplace is the best
vehicle to allocate such formats, whether
the goal is the First Amendment aim of
promoting the greatest diversity of listen-
ing choices or the economic one of maxi-
mizing the welfare of listeners. It also said
that implementing the WEFM and other
format decisions would be an *‘administra-
tive nightmare,” imposing ‘‘enormous
costs on the participants and the commis-
sion alike.”

McGowan took sharp issue with the
commission on both counts.

Particularly troubling to the court on the
first was that the argument for mar-
ketplace solution was based in large part
on a commission staff study that was not
made public until after the policy state-
ment was issued. “The commission’s
failure to disclose this important technical
document for public comment not only
diminishes the assurance that its decision
is substantively accurate, but also raises
questions of procedural fairness to the par-
ties’” supporting the court’s format deci-
sions, McGowan said. However, even put-
ting aside the skepticism with which the
“lack of adequate adversarial testing™
causes the court to regard the study,
McGowan said that, on its own terms, the
study is not persuasive.

McGowan used even stronger language
in dealing with the ‘‘administrative
nightmare’® argument. On examination,
he said, “‘it turns out to be little more than
a dream.” He said that in the four format-
change cases that have reached the court
in the last 10 years, only one—WEFM, in
which the purchaser wanted to replace a
classical music format with rock—resulted
in a hearing. Two others were remanded to
the commission but were settled, and the
commission was affirmed in the fourth
{which involved a switch from all news to
country and western).

McGowan said the staff study and ad-
ministrative nightmare issues “‘are merely
the most striking examples of certain
more pervasive problems’ —specifically,
the commission’s display of a ‘‘deep-
seated aversion to the decisions of this
court (and to the advocates of those deci-
sions) while at the same time misin-
terpreting and exaggerating their mean-
ing.”’

In that connection, McGowan noted
that the commission contended that the
WEFM case ‘‘mandates an unconstitu-
tional” intrusion on licensee program
decisions, and describes that contention as
“‘unpersuasive’”” He said the commis-
sion’s “‘remedial”’ powers are narrow; it
can only take a station’s format into con-
sideration in deciding whether to grant ap-
plications. ‘*To say that it is empowered to
impose censorship or common carrier
obligations is to stretch WEFM virlually
beyond recognition.””

If Judge McGowan’s opinion reflected a
determination of the court to insist on its
position in a conflict with an independent

regulatory agency, the two dissenters took
a humbier position. Tamm, writing for
both, said, “The majority’s decision ...
usurps the proper role™ of the commission
in formulating communications policy.

And in disregarding the ‘‘commission’s
expert knowledge,” he added, it violates
the mandate of the Supreme Court when it
overruled the appeals court in the media
crossownership case. The majority, Tamm
said, “‘has lost sight of our role as a
reviewing court whose proper function is
to uphold an agency’s reasonable judg-
ment.”” And the commission’s determina-
tion that the WEFM doctrine will not
further the public interest “*is well within
the parameters of reason.”

Judge David Bazelen concurred in the
majority’s epinion, but his views on the
merits were closer to Tamm’s than to
McGowan’s. Bazelon attributed his vote to
the commission’s “‘almost cavalier dis-
regard for the public’s right to comment™
on the staff study supporting the commis-
sien’s finding that market forces provided
a significant amount of format diversity.

But, he said, while Congress has
assigned the commission the respon-

sibility to implement the pubiic interest,
“the‘majorily virtually confines the FCC
to a spectator’s role in formulating policies
that will promote and preserve diversity
while minimizing the hazards of govern-
ment intrusion into the content of broad-
casting.”

And he noted that the matter may be
taken out of the court’s—and the commis-
sion’s—hands. He said Congress might
““cut the Gordian knot and free the choice
of format from the bondage of govern-
ment regulation.”” Or *‘the dawning tech-
nological revolution may eliminate this
dilemma, by opening up an unprece-
dented number of outlets for speech.”

McGowan, in his opinion, referred to
the bills pending in Congress that would
deregulate radio and in the process elimi-
nate the problem facing the court. But he
said the bills would effect a major change
in the system; licensees would pay for the
use ‘“‘of the publicly owned channels,”’
with the proceedings accruing to all mem-
bers ‘“‘of the owning public* But looking
to the law as it stands, he said, “‘we hold
the policy statement under review to be
unavailing and of no force and effect.”

RCA pondering $1-billion buy of CIT

Everything’'s at proposal stage,
but merger could be one of
biggest ever; principal question
is how RCA will get the money

RCA Corp. announced that it has pro-
posed a merger with CIT Financial Corp.,
a New York-based financial services firm
with insurance and manufacturing in-
terests.

Unconfirmed reports placed the price
under consideration at more than $1
billion, which would make the merger one
of the largest in history and which spurred
speculation as to how RCA would finance
it. CIT has approximately 20.7 million
shares of stock outstanding, with a book
value of $42.63 a share, reported at the
end of last year. .

Following RCA’'s June sale of Alaska
Communications Inc., for more than $200
million in cash, the company had indicated
that it intended to use those funds to fi-
nance purchases that would either bring
new technology into the RCA fold or gen-
erate funds that RCA could use (o further
its own research efforts.

The RCA joint announcement with CIT
stressed that “*no agreement has yet been
reached’ and that there is ‘‘no assurance™
that any will be. This statement followed a
Tuesday release from CIT Chairman
Walter S. Holmes Jr. that said CIT had
been approached by ‘‘a major United
States corporation with a general proposal
for the acquisition of CIT” A temporary
halt had been ordered in CIT (rading on
the New York Stock Exchange prior to
Holmes’s announcement, which came on
the heels of rising trading volume sparked
by rumors that a purchase was imminent.
Trading resumed Thursday at $51 a share.
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Another halt followed the confirmation of
merger talks, and when (rading resumed
Thursday afternoon, the price of shares
climbed $3.375 to close at $53.125. The
previous Friday the stock closed at $39,

Holmes also said ‘“‘while CIT is not
seeking a 1akeover, it is our policy to ex-
amine alternatives as they arise to deter-
mine the course of action that best serves
our stockholders.”

Some indication that CIT was not averse
to a merger could be drawn from its sale
earlier this year of -its banking division,
National Bank of North America. Under
1970 amendments to the Bank Holding
Act, CIT. as a bank holding company,
found itseif prohibited from * participation
in any new business activity that is not
closely reilated o banking.”” The original
deal called for sale of 75.1% of National
Bank of North America to National
Westminister Bank Ltd., London, for
$300 million. When the board of gover-
nors of the Federal Reserve System held
that CIT would remain a bank holding
company after the sale, CIT exercised an
option 1o sell its remaining 24.9% interest
for an additional $125 million.

CIT reported net income last year of
$86.46 million, up from $81.95 million in
1977, with earnings of $4.16 a share. RCA
net income was $278.4 million, up from
$247 million, or $3.65 a share.

CIT's Holmes has past ties with RCA,
having spent 12 years with the firm. Before
leaving to join CIT in 1959, Holmes had
been an RCA controller for five years. He
started with the same title at CIT, and rose
through the ranks in the 60’s and early
70’s. RCA’s President Edgar Griffiths also
held a controller post in the company
earlier in his career.
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Now in production for the CBS fall season.

To everybody who, year after year, keeps us in the Top Ten—to the cast
and crew of television’s most honored program—we welcome you all back 7
for season #8! !
Our Stars: Alan Alda, Mike Farrell, Harry Morgan, Loretta Swit, - iy
David Ogden Stiers, Gary Burghoff, Jamie Farr and William Chnstopher :
Executive Producer: Burt Metcalfe. Producers: Jim Mulligan,
John Rappaport. Associate Producer: Stan Tischler. Executive Story
Editors: Thad Mumford, Dan Wilcox. Story Consultant: Ronny Graham. &8
Creative Consultants: Gene Reynolds, Alan Alda’

A lot of good things are going on
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Grassrooters. The National Association of Broadcaster's annual small
market radio tour captured the attention of the FCC chairman and one
commissioner as well as a number of staff members (ast Monday (July
2). The first stop on the tour was wxvaam)-wzrmrm) Charles Town, W. Va,,
country-formatted stations owned by John P Luce. From there the bus
moved to wTaitam Brunswick, Md. There, Chairman Charies Ferris {in
picture at left), holding a personalized fire helmet, posed before one of
the three fire engines wTri uses for promotional purposes, with (I to r)
Bob McKune, a member of the NAB small market radio committee; FCC

Commissioner Anne Jones, and Fred Thornton, general manager of wTRl,
and Brunswick Mayor Jess Orndoff. In the picture on the right (I to r): Ar-
nold Lerner of wLLH(am)-wssH(FM) Lowell, Mass., radio board chairman,
and Wayne Carmils, vice president for radio of the NAB, and the FCC's
Frank Washington, new deputy chief of the Broadcast Bureau, are pic-
tured as they board the chartered bus for the trip. Also along for the day-
long activities were Frank Lloyd, administrative assistant to Ferris, and
the NAB's Erwin Krasnow, senior vice president and general counsel,
and Roy Elsan, vice president of government relations.

The Canadian connection

More and more north-of-the-border
companies are heading south to
the U.S. to build cable systems;
with 53% of their country wired,
and lots of experience in large
cities, America’s the next step

Prompted by an increasingly inhospitable
regulatory and economic atmosphere and
low growth potential in their own country,
Canadian cable operators are looking
to the U.S. for new cable investments.
According 1o Rick Michaels, a broker
with Community Equity Associates, the
Canadians have ‘‘shown a tremendous in-
terest’’ in acquiring and building systems
in the United States and that interest is
growing “‘at a rapidly accelerating pace.*

And Bob Brown, a broker with Daniels
Associates in Denver, concurs with
Michaels's view: Canadians have shown
an ‘‘increased interest’’ that has been
“‘picking up in the last six to twelve
months.”

Although no figures are available to
show the exact exient of Canadian in-
terests in the American cable marketplace,
the Canadians have a firm foothold and are
moving to strengthen their position. Some
examples:

m Canadian Cablesystems Ltd. of
Toronto recently turned on a system
in Syracuse, N.Y., and is looking for addi-
tional franchises in Minneapolis-St. Paul
and, according to one source, St. Louis.
The company, principally owned by Ted

~

From a reader’s letter:

overlapping bookings.”

Housez Ad

‘... Iam enclosing a list of dates for inclusion in
Datebook — that section of BROADCASTING which
singlehandedly keeps the industry from strangling itself with

You belong in BroadcastingEvery Week

1
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Rogers, has also shown an interest in ap-
plying for the franchise for Omaha.

m Cablecasting Ltd. last month
reached an agreement to purchase the
Atlanta system of Cox Cable Communica-
tions for $5.5 million (BROADCASTING,
June 18). The Toronto-based company is
principally owned by David R. Graham.
According to Jim Meekinson, chief finan-
cial officer, the Atlanta deal was its debut
in America, and the company is actively
looking for other opportunities.

@ Fresno (Calif) Cable TV Ltd., a
17,760 subscriber system, is 80% owned
by Cable Utility Communications of Scar-
borough, Ont. Jeffrey Conways is its presi-
dent.

m Selkirk Holdings Ltd. of Toronto is
the parent of Broward County Cable Inc.,
owner of the franchise for Fort Lauder-
dale, Fla. 1.S. McKay is president.

® Suburban Cablevision, serving
40,000 subscribers in West Orange, N.J.,
is 75% owned by MacLean-Hunter Cable
TV Lid. of Rexdale, Ont. which has also
bid for a franchise in Portland, Ore.

& Beally Ventures Lid., and Evergreen
Cablevision Ltd., Canadian firms, own
15% and 10%, respectively, of Qceanic
Cablevision Inc., a system serving 32,000
subscribers in Honolulu.

Besides the obvious geographical and
cultural reasons for the Canadian cable
operators’ migration, there are others.

The cable market in Canada has reached
the saturation point. With 53% of all
households connected and virtually ail
franchises awarded, Canadian operators,
eager (o invest their money and apply their



experience, are being forced to expand
over the border. And compared to Canada,
the United States cable market is wide
open., with many large cilies not yel
franchised, let alone built.

The entreprenurial spirit of the Cana-
dians is also dampened by a restrictive
regulatory environment there. Pay TV and
satellite usage, natural and lucrative steps
in the development of cable, have been
held back by the government, concerned
that the introduction of the technology
would produce another flood of American
programing at the expense of Canadian
producers.

Iin Canada. maximum installation
charges and monthly subscriber fees are
set by the Canadian Radio-Television
Telecommunications Commission. Rate
increases must be justified at public hear-
ings—as public utility rate increases are
here—to win necessary CRTC approval.
There is even talk in some of the western
provinces of nationalizing the cable
systems.

Add to these problems the generally
depressed state of Canadian economics.

According 1o a state department official,
Canada has experienced ‘‘sluggish” and
**sporadic’® economic growth since 1976.
A high rate of unemployment has existed
next to double-digit inflation— “‘signifi-
cantly higher”” than even the United
States’s high rate. Also indicative of the
general state of the economy is the
troubled Canadian dollar, which has fallen
18 cents against the U.S. doilar since
Brown suggested that Canadians ook on
an American investment—any invest-
ment—'‘as a hedge against possible
decline of the Canadian dollar in the
future.”’

More important than what is wrong with
Canada, perhaps, is what is right about the
United States. The U.S. is currently in the
process of loosening the regulatory reigns.
Ancillary services such as pay TV and
satellite retransmission are fhriving and
have proved to be lucrative by-products.
And most important, there are few restric-
tions on foreign ownership of cable in the
United States. For a time foreign investors

Professional
- Programming

=increased
profits

Programmed Success: Bri's over 20 years of
experience as one of the world’s largest producers of radio
programming can give your station “Programmed Success".
Need proof? Read what Larry Keene, President and General
Manager of Avalon Broadcasting Company, Inc., has to say:

“I've said it many time before, but after this Iatest Arbitron®,
it's worth repeating: Dollar for doliar, listener for listener,
BPI has given WWOC the professional punch to put us on
top in our radio market. For the second year in a row,
WWOC is a strong #1 in a market with 16 stations showing
audience. We're not just #1, we are dominant in every single
area: men, women, average "% hours, cumes, etc. No matter
how the statistics are viewed, WWOC and BPI are

the winners.”
* Arbitron, Cape May County, Jan. 79

10 Successful Formats

Call BPI's toll-free number for a free market analysis to
determine which of the following formats wili best fit your
needs. Formats available announced or unannounced.

O Contemporary MOR [J Album Rock
[0 Adult Contemporary [ Rock Gold
O Bright ’n Beautiful [J Country Living
[0 Easy Listening [0 Spectrum
[0 Concert Overtures [ Classical

and Encores

Toll Free: 1-800-426-9082

were hampered by an inability to get
licenses for microwave hookups (CARS).
an important cog in a cable operation.
This obstacle was overcome in 1974 when
Congress lifted the microwave restriction.
The action. affirmed by the FCC in 1976
when it refused to reimpose the restric-
tion, has facilitated the entry of Canadians
and other foreigners into the cable mar-
ket—or at least completely legitimized it
According 1o Michaels. even before Con-
gress’s action, the restriction was often cir-
cumvented by leasing facilities from an
American licensee. set up by the foreign
interest.

While there is a consensus that Cana-
dians are looking for cable investments,
there is a difference of opinion on the ex-
act nature of the investments. Michaeis
sees a ‘‘real growth’’ in Canadians looking
for investments as minority partners. He
characterized the Canadians as more con-
servative than their American counter-

P.O. Box 2027
Bellevue, WA 98009

In washington, Hawaii, Alaska or
outside U.S,, call collect:

1-206-454-5010

Broadcast Programming International, Inc.

Broadcasting Jul 9 1979




parts and content to build a portfolio with
**a conglomeration of minority positions.”

Brown sees litile of this. The Canadians
with whom he has done business are expe-
rienced operators who want systems they
can control and manage and from which
they can reap the profits of their own ex-
pertise.

Brown also feels that the Canadians
prefer franchises 1o buying existing
systems. They are put off by the price of
existing systems which can cosl seven to
10 times current cash flow. Because of the
cost in American cable’s currently
“bullish’® market and an exchange rate
that discounts the Canadian dollar 14%,
Brown said they feel they are betier off
starting up systems.

And Canadians may have an advantage
over their American competitors when ap-
plying for franchises. Most of the current
U.S. cable activity centers on big cities and
Canadians have a great deal of experience
in operating large urban systems. Ameri-
can companies, by contrast, have lillle ex-
perience in the cities, having principally
served small towns and rural areas.

Also, according to one employe of a
large American company in head-to-head
compelition with the Canadians, the
Canadians have done a beiter job in pro-
viding community programing. an area of
great concern 10 cily managers and com-
missioners who award the franchises.

The Canadians are also willing to accept
local minorily ownership to appease the
franchise givers. Besides, as Cablecast-

WEST

Successful full-time, non-directional AM in
Top 50 market ... and growth continues. Ex-
cellent studios and offices along with tower, are
on station owned real estate. Home of large uni-
versity and cultural activities. Available at
$1,650,000— cash preferred, possibility of terms
with suitable financial qualifications and se-

curity.

BIACKBURN& COMPANY,INC.

RADIO = TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANGING « APPRAISALS

ing's Jim Meekinson points out, it is a rule
of thumb for a company operating far from
its home base to bring in people who know
the city and its people.

T e e T Pl o e, e e . ey e 1
BRC’s back on hypoing

The Broadcast Rating Council has recom-
mended that radio and TV rating services
produce separate lists of stations that
engage in polentially distorting research or
diary promotions, and that they include
the actual wordings of promotions so that
agency or advertiser subscribers can
decide for themselves whether distortion
has occurred. Earlier, BRC had recom-
mended that services ‘‘delist” such sta-
tions, but the services objected on the
ground that they might be sued by delisted
stations. In its new action, BRC also
amended its “minimum standards” to
specify that an **exhortation to the public
lo cooperale in rating surveys’’ is a form of
“hypoing’’ that must be so identified.

S FI S T ey ee. E W e
More cable for Capital

The Washington, D.C., area will soon
have its second cable television franchise
as the Alexandria, Va., city council has
selected Alexandria Cablevision Co. to de-
velop a system in that suburb.

The counsil awarded ACC a 15-year ex-
clusive franchise. The company estimates
that hook-ups on the 190-mile system
could begin within 16 months, with a sub-
scription cost of $17 a month.

With the city government receiving 3%
of the company's revenues, consultants
estimate that, over 15 years, Alexandria
may receive as much as $1 million.

Alexandria Cablevision was selected
over two competing firms, one of which is
half owned by Arlington, Telecommunica-
tions Corp., which operates the franchise
in a neighboring suburb.

The company is owned by former FCC
Chairman Frederick W, Ford, a number of
local businessmen and public officials.

Chengihgatlends

S PROPOSED

| WLw(aM) Cincinnati and WLWS(FM)
Hamilton, Ohio: Sold by Queen City Com-
munications to Mariner Communications
for $17 million (see “‘Top of the Week’*).

FEATURED BY
AMERICA’S OUTSTANDING
MEDIA BROKER

| WKTZ.AM-FM Jacksonville, Fla.: Sold by
Jones College to Beck-Ross Communica-
tions Inc. for $2.5 million. Seller is private
college with no other broadcast interests;
Ed Bell Oberle is president and general
manager. Buyer is owned by Martin E
Beck and George Ross, who also own
WHCN(FM) Hartford, Conn.; WKMF(AM)-
wGMz(FM) Flint, Mich., and WBLI(FM)
Patchogue, N.Y. WKTzZ(aM} is | kw
daytimer on 1460 khz. WKTZ-FM is on 96.1
mhz with 90 kw and antenna 830 feet
above average terrain. Broker: Blackburn
& Co.

| WsHOo(AM) New Orleans: Sold by
Americana Broadcasting Corp. to Swanson
Broadcasting Inc. for $1.5 million. Seller is
principally owned by H. Calvin Young who
also owns WGUS-FM Augusta, Ga., and
wGUSs(aM)} North Augusta, S.C. Buyer is
group owner, principally owned by Gerock
H. Swanson. It also owns KLEG(AM)
Wichita, Kan.. wBYu(FM) New Orleans;
KKNG(FM) Oklahoma City,; KRMG(AM)
Tulsa, Okla.; KFi5-AM-FM Fort Worth and
KKYX(AM) San Antonio, Tex. WSHO is 1
kw daytimer on 800 khz. Broker:
Blackburn & Co.

| KLo(aM) Ogden, Uiah: Sold by KLO
Broadcasting Co. to Kvoc Inc. for
$687.500 plus $100.000 for consuliancy
agreemenl. Seller is owned by Robert E.
Davis, who has no other broadcast in-
terests. Buyer is owned by Harry Bubeck
and his wife, Alice, and Fred L.
Hildebrand, who also own KYOC(AM)
Casper, Wyo. KLoO is on 1430 khz with §
kw full time. Broker: Chapman Associates.

® WFRC(AM) Reidsville, N.C.: Sold by

WASHINGTON, D.C. CHICAGO 60601 ATLANTA 30381 BEVERLY HILLS 80212

Charles C. Travis (45%) and his wife,

20006 333 N, Michigan Ave. 400 Colony S 9465 Wilshire Bivd. ; AT
e — (312) 3486480 il ::;“'e;”"‘ (213) 274.8151 Jessica (55%), to James E. Casto, William
(202) 331-8270 J. Baird 111, Ralph E. Hacker and six others

for $385,000. Travises have no other
broadcast interests. Casto is former gener-

119179 -)
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al manager of WDHR(FM) Pikeville, Ky.,
and is current owner of Pikeville advertis-
ing agency. Baird is Pikeville attorney.
Hacker is general and sales manager of
wWVLK(AM) Lexington, Ky. WFRC is on
1600 khz with 1 kw full time.

| KMIT(FM) Mitchell, S.D.: Sold by BMA
Broadcasting Inc. to Mitchell Broadcasting
Lid. for $265.000. Seller is owned by
William Moke (35%); his son, Duane
(15%), and Marvin E Bormann (37%).
None has other broadcast interests. Buyer
is owned by Tim J. Grivna (50%) and four
local businessmen, Grivna is general man-
ager of station. KMiTis on 102.3 mhz with
3 kw and antenna 300 feet.

® WprBR(AM) Palm Beach, Fla.: Sold by
GR Group Inc. to WPBR Inc. for $300,000.
Seller is owned by Gerson Reichman, who
has no other broadcast interests. Buyer is
owned by Everett H. Aspinwall and his
wife, Valerie (50% each). Aspinwall is
general manager and Mrs. Aspinwall is
_program director of wper. They have no
other broadcast interests. WPBR is on 1340
khz with 1 kw day and 250 w night.

B WDGL(aM} Douglasville, Ga.: Sold by
Douglas County Broadcasting Inc. to S-P
Enterprises Inc. for $225.000. Seller is
owned by Evelyn P Rowe, widow of
Howard M. Rowe, who died last Decem-
ber. She also owns wSNE(AM) Cumming,
Ga. Buyer is owned by Hugh J. Wheeler
and Dale L. Karacostas, former salesmen
al WSGA(AM)-wWZAT(FM) Savannah, Ga.
WDGL is on 1520-khz with 1 kw day and
500 w night,

a KMcp(aM)-KBCT(FM) Fairfield, lowa:
Sold by Carousel Broadcasting Corp. o
Galesburg Broadcasting Co. for $219,000.
Seller is owned by Ray L. Sherwood, who
has no other broadcast interests. Buyer is
principally owned by Lester T. Pritchard,
individually (25%) and as principal owner
of Galesburg Printing and Publishing Co.,
Galesburg, Ill., which owns 75% of buyer.
[t also owns WGIL(AM)-WAAG(FM)
Galesburg. KMcp is 250 w daytimer on
1570 khz. KBCT is on 95.9 mhz with 3 kw
and antenna 135 feet.

B Ksik(aM) Lompoc, Calif.: Sold by Ber-
ry-Iverson Co. of California to Sunshine
Wireless of California for $210,000. Seller
is owned by A, G. Berry (51%) and Ronn
L. Iverson (49%). Neither has other
broadcast interests. Buyer is partnership of
Erich T. Esbensen and Donald V. Berlanti
(46.5% each) and two others. Group also
owns KRQK{FM) Lompoc and WKQS(FM)
Boca Raton, Fla. KBik is 500 w daytimer
on 1410 khz. Brokers: William A. Exline
and Richard A. Shaheen.

T APPROVED (e )
B WQSR(FM) Sarasota, Fla.: Sold by
Sarasota Radio Inc. to Cosmos Broadcast-
ing Corp. for $1.9 million. Seller is prin-
cipally owned by Carrol Newton and Ted
Rogers, who also own wQSA(AM) Sarasota.
Cosmos is wholly owned subsidiary of
Liberty Corp. (insurance): Francis Hipp is
chairman and W. Hayne Hipp vice chair-
man of parent company. Charles A. Batson

is chairman and president of Cosmos,
which owns wis-AM-Tv Columbia, S$.C.;
WSFA-TV Montgomery, Ala.; wWTOL-TvV
Toledo, Ohio, and wpsu-Tv New Orleans.
WQSR is on 102.5 mhz with 100 kw and
antenna 570 feet above average terrain.

B Koza(aM) Odessa, Tex.: Sold by
Odessa Broadcasting Co. to Harris En-
terprises for $610,000, including $75,000
for agreement not to compete. Seller is
owned by Cecil Trigg. who is retiring from
broadcasting. Buyer is Garden City, Kan.,
group owner, owned by John P. Harris and
family. Robert Wells, former FCC com-
missioner, is vice president in charge of
broadcast operations. KOza is ils seventh

AM. maximum attowed by FCC. Harris
also owns five FM’s. Koza is on-1230 khz
with | kw day and 250 w night.

® Krox(FM) Redondo Beach, Calif.: Soid
by Jack Barry to KFox Radio Inc. for
$810.000 plus accounts receivable. Barry,
television personality and producer, has
no other broadcast interests. Buyer is
owned by group of Los Angeles business-
men—Bancroft J. Howell and Melvyn
Bell, bankers; Samue! Brown, attorney,
Edward Roper, municipal bond broker,
and Louis Whallon, private financial con-
sultant. None has other broadcast in-
terests. KFox is on 93.5 mhz with 3 kw and
antenna 175 feet above average terrain.

When you're expanding faster
than your money, discuss your
financial needs with Heller-Oak.
As the pioneers in communica-
tions financing, we have the
imagination and resources to put
your deal together: to arrange a
loan or lease for new
construction, equipment,
acquisitions, or re-financing,
whether for $200,000 or
$20,000,000,

At Heller-Oak, our magic

formula is no formula. Each
transaction is an "original,”
structured to your specific needs.
There is no commitment or
investigation fee, nor do we look
for equity participation. Our
growth and leadership come from
helping broadcast and cable
operations grow.

Find out more. Write or call
Loren N. Young, Vice-President,
or Edward H. Zukerman,
Vice-President.

for expanding money,

try
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Business®

ABC and Warner aim for new media

Network sets up division headed
by Granath to make and sell

programs to cable, pay cable and TV,
videodisk and videocassette markets;

Warner brings in Fink to head
operation geared to home VCR’s

ABC Inc. and Warner Communications
Inc. last week became the latest t{o join the
stampede of entertainment conglomerates
planning or establishing arms 10 market
software for new media markets.

ABC created a new division to develop
and market programing domestically for
cable, pay cable, videodisks. cassettes and
other new communications forms. Her-
bert A. Granath, vice president and assis-
tant to ABC Inc. President Elion H. Rule,
was named to head the new unit, called
ABC Video Enterprises.

The actions were announced by Fre-
derick S. Pierce. ABC Inc. executive vice
president as well as president of ABC
Television. In a memo to ABC department
heads. President Rule praised the selec-
tion of Granath and said the new division
will “*draw upon existing and potential pro-
graming material not only within ABC
Television but also ABC Radio and ABC
Publishing, for presentation on the new
means of distribution.”

Pierce was given responsibility for over-
seeing production of programing for new
technologies—as well as possible produc-
tion of theatrical motion pictures—when
he was named ABC Inc¢. executive vice
president two months ago (BROADCAST-
ING. May 7).

In announcing last week's moves, he
said that they “‘reflect our belief that there
will be a substantial need for programing
of all kinds for the new and developing
methods of distribution.”” He said Gra-
nath’s ‘“‘broad experience with all operat-
ing divisions within ABC' and ‘‘his
proved talents in programing. marketing
and sales will provide successful leadership
for our expansion into this promising
area.’”

ABC was the second network-related
company to move into the field of software
for new technology. RCA, parent of NBC,
started exploring the programing
prospects intently several years ago in con-
junction with its development of the
SelectaVision home videodisk. RCA’s pro-
gram development is under the direction
of Herbert S. Schlosser, who moved into
the role as an RCA executive vice presi-
dent upon giving up the NBC presidency
in June 1978.

Last week. RCA announced the ap-
poiniment of David Heneberry as staff

Granath Fink

vice president, marketing, for SelectaVi-
sion videodisks. Heneberry, to be respon-
sible for “*planning and implementing the
marketing effort*’ for RCA’s new ‘soft-
ware® business. moves 10 the post from
RCA Records. where he was vice presi-
dent, music service.

Granath has been ABC Inc. vice presi-
dent and assistant to the president since
October 1976. Before that, in an interrup-
tion of an ABC career that started in 1960,
he was senior vice president of
TransWorld International. He had previ-
ously been vice president of program de-
velopment and marketing for ABC Sports,
had headed TV network sports sales and
had been vice president and director of
sales for the ABC Radio network.

Warner Chairman Steven Ross an-
nounced the formation of WCl Home
Video, a new division to be headed by
Mort Fink, who moves to WCI from Sony
Corp. of America, where he was senior
vice president. responsible for corporate
strategic planning and development.

Warner lermed itsell ‘‘strongly posi-
tioned to take advantage of the consumer
demand for programing materials’’ for
home video because of the company’s
‘‘extensive programing experience and
resources.”’ Warner units that the Home
Video division will draw from were listed
as Warner Bros. Pictures, Warner Bros.
Television, Atari (the video game
manufacturer). Warner Cable, Qube, WCI
record companies and Warner Publishing
branches. Warner also expects to develop
and create original product for the home
video market.

No target date is set for marketing, nor
have specific litles been selected. However,
Harvey Schein, executive vice president of
WCI, sees the new media drawing at first
on programing in existing formats. He
cited the examples of early broadcast
television turning to films like Hopalong
Cassidy and cable systems retransmitting
broadcast programs before moving on to
develop software specially suited to their
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respective formats. Asked what Qube
might contribute to the Home Video
spectrum., Schein pointed to the childrens’
program, Nickelodeon, as a title that might
be considered.

Schein sees the market for original
home video product as lying primarily in
the entertainment field. with programing
developed out of Warner's background in
recorded music as a ‘‘very fertile’" area.
The company has no fear that opening its
libraries to the home video market will
dilute the value of its holdings as broad-
cast properties. Instead, it concludes that
there are distinct markets for each product.

Schein and Fink will work closely
together on the new division's projects.
Each man moved t0 Warner after serv-
ing successively at CBS and Sony. Starting
as a general attorney with CBS in 1958,
Schein advanced through various posts to
become president of the company’s Co-
lumbia Group record unit. Joining Sony in
1972 as president of Sony Corp. of Ameri-
ca, he departed that company last year to
move to Warner. Fink went to his Sony
vice presidency in 1974, after having spent
five years as vice president of the CBS
Communications and Technology Group.

Ladd news tied
to nosedive in
Fox stock price

SEC wants to know how closely
resignation announcement figured
in drop, is Investigating trade of
large block before official word

Twentieth Century-Fox Film Corp. stock
experienced a steep decline on the heels of
the announcement of Alan Ladd Jr's
planned departure as president of the com-
pany’s film division. The drop actually pre-
ceded official word on June 26 of the Ladd
move. and prompted a New York Stock
Exchange inquiry into that day’s trading of
Fox shares.

The Wall Street Journal reported that
the exchange is *‘particularly interested”
in the sale of a block of 135,000 shares at
$40.50 before trading closed on Tuesday.
Monday’s closing price for Fox stock was
$42.75. An exchange spokesman said the
investigation would seek to make “‘an
assessment of what went on’’ to deter-
mine if the deal involved any infringement
of NYSE regulations. Fox had no com-
ment on the subject of the investigation
and says it has received no notification that
one is under way. The Fox slide continued
through Thursday. closing at $36.88.

The recent decline also follows the an-
nouncement in mid-June that Fox antici-



Oneof
the
best

There are really two Pye
Chamberlaynes reporting for
UPI Audio.

One stays close to home in
Washington covering the
Senate. The other hits the trail
to get the sound and feel of
what's happening then and
there. Crowds chanting. Tires
screeching. Shouts of rage and
joy. It adds a unigue and
listenable dimensicnt

The Chamberlayne style. From
Washington or wherever, it's
quite d cut above the rest. He's
been delivering it for UP1 Audio
since 1962.

Pye Chamberlayne
UP!I Audio Washington—
One of the best




pates a sharp drop in its second quarter
earnings over last year. The company ex-
pects to pay between 75 cents and 85 cents
a share, compared with $1.95 a share in
the 1978 second quarter. Saying that he is,
over-all, optimistic that 1979 wiil be a good
year for Fox, the company’s chairman,
Dennis Stanfill, pointed 1o the positive in-
fluence of the box office hit, **Star Wars.’
on the 1978 second quarter, and noted that
he expects the company’s current release
“‘Alien.” 1o make an “‘important contribu-
tion 10 earnings’ in the latter half of 1979,

Ladd has said he will not renew his con-

tract past its Dec. 31, 1980, expiration
date. Taking over film operations in 1976,
Ladd has been credited with much of the
success the company has experienced dur-
ing his tenure—including ‘‘Star Wars”
and “‘Alien’’—and the motion pictures
division has accounted for more than 55%
of 1978 corporate revenues of $626 mil-
lion. In contrast, Fox’s television division
and United Television station-group sub-
sidiary, have accounted for less than 15%
of revenues.

Along with Ladd, two other division ex-
ecutives also announced they would not

BolttomuLing

Sharing the weaith. Metromedia, group station owner with diversified interests, boosted
quarterly dividend to 70 cents from 60. This 16.5% rise brings annual dividend rate to $2.80
a share. John W. Kluge, Metromedia's chairman and president, said increase (eighth since
1975) represents 54% four-year compound annual growth rate. Company had revenues of
about $371 million last year.

[m]
Lee makes it 23. Newspaper publisher-broadcaster Lee Enterprises is buying five more
newspapers. Selier is Lindsay-Schaub Inc. of Decatur, lli, and price is about $60.4 million,
according to John S. Stemlar, vice president-finance, for Davenport, lowa-based Lee. New
properties are Herald & Review of Decatur; Southern Illinoisian of Carbondale; Midiand
Deily News of Midland, Mich.; The Intelligencer of Edwardsville, lli., and Huron Daily
Tribune of Bad Axe, Mich. Acquisition will bring to 23 the number of newspapers owned by
Lee, which also has five TV and two radio stations, plus 49% interest in two other radio
stations of associated printing company.

o
Price was right. Conversion of 1.8 million publicly held warrants to common stock
brought $3.6 million to MCI Communications Corp.. Washington. In special one-for-one
offer for 30 days, holders of 1975 warrants had been offered common stock at $2 per share
instead of originally specified $2.50 per share. Remaining three million warrants can be
exercised at §2.50 price until they expire in November 1980. Conversion increased
microwave telecommunications firm's common outstanding to about 22.8 million shares.

a

Buy back. Board of Chris-Craft Industries, with station ownership among its interests, has
authorized purchase of up to 300,000 shares of its outstanding common stock. Company
completed separate stock purchase in April, and is continuing to purchase $1.40
convertible preferred shares under previously announced authorizations (14,000 additional
shares are to be purchased under that plan). About 2,820,000 shares of company's
common stock are outstanding, as are roughly 483,000 of preferred. According to Standard
and Poor's, these figures are down from roughly 4,429,000 and 682,000, respectively, at
end of 1977,

[m]
Moving into moving about. ABC In¢. has acquired assets of Trave! Network Corp., San
Diego, franchiser of retail travel agencies serving 140 independently owned agencies in
nine Western states. Price was not disclosed but was reported to be under $10 million.
Sheldon Wool. vice president, corporate development, ABC Inc., has been named president
and chief executive officer of new subsidiary.

a

»To pay the tab. To finance its $27.7-million acquisition of seven-station McCoy
Broadcasting Co., approved by FCC last March ("Changing Hands.' April 9}, Des Moines
Register & Tribune Co. has obtained $30 million in long-term financing from six insurance
companies. Proceeds of issue will also be used to refund bank borrowings incurred in other
newspaper and broadcast activities of Register & Tribune. Connecticut General Life
Insurance Co. and Connecticut Mutual Life Insurance Co. are lead lenders, each with $7.5
million participation in private placement of senior notes, due 1991, arranged by Northern
Trust Co. Register & Tribune broadc¢ast holdings also include woaD-Tv Moline, l11.; wiBa-AM-FM
Madison, Wis., and 11.6% of Minneapolis Star & Tribune Co. licensee of two TV's.

[m]
$-A adding Adar. Scientific-Atlanta has signed agreement to acquire Adar Associates,
Burlington, Mass., memory-equipment maker, in transaction valued at around $5 million.
Involved would be 186,240 shares of S-A for 970,000 shares of Adar. Adar is not publicly
traded, its ownership having been closely held by principals in its founding approximately
10 years ago. Acquisition would be part of test and measurement facilities of Atlanta-
based S-A, which manufactures equipment in fields of satellites, cable and home
communications (services in connection with security and energy load management).
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Dave Hill

7641 19 Mile Road, Sterling Heights,
Michigan 48077 {313) 739-7020
Hlinois, Indiana, Ohio, Michigan

Tom Copeland

10523 Maplegrove, Dallas,
Texas 75218

(214) 328-4944

Arkansas, Louisiana, most of Texas

Mike Shafer

P.0. Box 2537, Grand Junction
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Arizona, Utah, Idaho, Montana,
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Fred Harkness

3123 56th St. N.W. #14, Gig Harbor
Washington 98335 (206) 858-9294
Washington, Oregon, Northern
California, Northern Nevada, Alaska

Dale Tucker

8398 139th Court, Apple Valley,
Minnesota 55124 (612) 432-2800
Minnesota, Wisconsin, lowa,
Missouri

Jerry Clements

1110 Mark Avenue, Carpinteria,
California 93013 (805) 684-7686
Southern California, Southern
Nevada, Hawaii
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Cetec Broadcast Group

1110 Mark Avenue, Carpinteria,
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CP means stronger coverage

in FM broadcast.

And Cetec is the CPleader.

Circularly polarized broadcast antennas deliver
the strongest signal to any randomly polarized
FM receiving antenna. That’s because CP
transmissions are radiated in both the hori-
zontal and vertical planes.

Achieving high CP performance in practical
FM broadcasting antennas is a sophisticated
engineering task and a demanding manufac-
turing feat.

Even though Cetec Antennas is a world
leader in high-performance CP antennas for FM
broadcast, there's nothing routine about any
Cetec Jampro antenna. Even our standard
models are customized to each installation.

There are 23 models in our high-power
and super-power lines. We also produce ten &I
liptically polarized antennas in a low-power,

low-cost range, specifically for Class A and edu-

cational applications.

We back up state-of-the-art engineering know-
how with computer testing and pattern adjust-
ment, and rugged, all-weather construction of
high-strength copper and brass. Cetec antennas
are designed and built for high-performance
under the toughest conditions.

The bottom line is that Cetec leads the way
in CP antennas for FM broadcast. The proof is
in the field, at radio stations around the world.

For technical specs and performance data,
ask your Cetec man-on-the-spot—he’'s listed on
the opposite page.

Cetec Antennas

Marketing and Sales:
1110 Mark Avenue, Carpinteria, Ca 93013




renew their contracts past the end of
1980—Jay Kantner, senior vice president,
worldwide production, and Gareth Wigna,
vice president, worldwide production. In
1978, revenues of the film division totaled
$346.5 million versus $61.4 million for
television programing and $31.8 million
for the broadcast group.

Last Wednesday (July 4) the three busi-
nessmen announced they would be form-
ing a new film production company as a
joint venture with Warner Communica-
tions Inc. The announcement of the form-
ing of the as-yet-unnamed company was
made by Ted Ashley and Frank Wells,

chairman and president, respectively, of
WC1’s film subsidiary, Warner Bros.

Taking on talent
at two TV reps

PGW and Katz shuffle and add
new executives and other personnel

A series of management changes and per-
sonnel additions were announced by
Peters, Griffin, Woodward last week in
what the TV station representative firm

You may never see
the world’s heaviest feline*...

...but you'll be a fat cat in
food sales with WKZO-TV.

Last year, more than $1.1 billion
was spent in food stores in the
Grand Rapids-Kalamazoo-
Battle Creek ADI. That makes
it the 31st market in food

store sales.**

If you want to reach these
hungry consumers, it makes
good sense to consider the
number one adult television

WKZO-TV.

November, 77

{vor

2 S s

station— WKZO-TV. It’s first
in Total Adult Viewers from
9 a.m. to midnight, Sunday
through Saturday.*** Your
Avery-Knodel representative
can tell you more about

**Source: Arbitron ADI,

***Source: Nielsen Viewers
in Profile, November, 77

*The heaviest domestic cat
on record wes a nine-year-old
tom named "Spice,” owned by
Mrs. Loren C. Caddell of
Ridgefield, Connecticut. He
scaled 43 1bs. on June 26, 1974,
but has since reduced to 35 1bs.
The average weight for an
adult cat is 11 1bs.

channel 3 (@ A CBS Attitinte 190,000 WATTS

KALAMAZOO-GRAND RAPIDS AND GREATER WESTERN MICHIGAN
Avery-Knodal Television National Represenlatives
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called a ‘‘major expansion' program.
PGW also announced that its in-house
computer operation, using an IBM Series [
sysiem, had been installed two months
ahead of schedule and now was on-line in
12 of the company’s 13 offices, offering
full capability for availabilities and man-
agement control reports.

In the PGW division, which serves sta-
tions primarily in the top 50 markets,
Senior Vice Presidents Farrell Reynolds
and Tom Will received broader assign-
ments, reporting to President C.R. Kin-
ney. Reynolds, responsible for New York
sales of the East, American and West
units, was given additional responsibility
for sales of these stations in all PGW of-
fices. Will, senior vice president for the
Midwest, was named senior vice presi-
dent, regional offices, with management
responsibility for all PGW offices except
New York.

John Gardner, Petry Television’s
Chicago manager, joined PGW as New
York/East sales manager, replacing John
Lehman. PGW said Lehman is expected
to announce future plans. Bob Paine,
director of marketing and research for Pe-
try Television, was named research direc-
tor of PGW, according to Dennis Gillespie,
executive vice president. Lon King, vice
president in charge of the development
group, was named to head special projects,
and with the arrival of the new research
director, PGW said John Werkmeister,
who has been vice president for sales re-
search and manpower development, will
concentrate on manpower development.
Sari Weiner was added to PGW’s program
department to handle network program in-
formation.

In the national division, which repre-
sents stations primarily in markets 50 to
150, two New York sales units are being
created, New York/Atlantic and New
York/Pacific. Julio Bermudez was pro-
moted 1o head the former and Dave
Moore to head the latter, both reporting to
Ron Collins, the division’s senior vice
president/sales. Three graduates of
PG W's sales training program, Tom Com-
erford, loanna Coundouris and Doug
Gillen, were added to the National divi-
sion sales staff in New York in preparation
for the new two-unit operation.

# Katz American Television has added
a fourth sales team in New York, effective
today (July 9), which the firm says, will
reduce the workload of its sales executives
there by 20% (**Closed Circuit,” June 25).

The New Stars team will be headed by
Maury Wind, who has been a member of
American’s White sales team since 1977
and will have the title of national sales
manager. In the change-over, Mike
Raounas, vice president and manager of
the Red sales team, has been promoted to
the new post of vice president, national
sales manager for Katz American, and
Ron Cochran, who has been with now de-
funct Bolton Broadcasting, replaces
Raounas as manager of the Red team. The
other units are the White and Blue teams.
Last week's moves meant the addition of
17 staffers to Katz American.



Viacom brings
back Block, buys
a batch of movies

Former executive returns to head
Enterprises division; 28 CBS films
acquired for upwards of $30 million

Two major announcements emerged from
Viacom lnternational last week—one on
personnel, one on product.

Viacom is returning a veteran to the fold
as president of its Enterprises division.
Willard Block, Viacom Enterprises presi-
dent from 1972 through 1974, regains that
title Aug. 6.

Block currently is vice president in
charge of international sales for Taft H-B
and owner of his own television consulting
firm, whose clients have included Time-
Life Television, Mexico’s Televisa, non-
commercial WPBT(TvV) Miami and MacFad-
den Publications. He is relinquishing the
consultancy.

One of Viacom’s original executives,
Block had been a domestic sales executive
and later vice president and internationai
sales director for CBS Films, from which
Viacom was born in a spin-off. Before
assuming the presidency of Viacom En-
terprises, he was the division’s vice presi-
dent and general manager. Upon leaving
Viacom, he joined MCA Television Ltd. as
a vice president in the international sector.

In reassuming the Enterprises presiden-
cy, Block takes charge of domestic and
foreign television distribution, acquisition
and first-run development. Network proj-
ects, however, are not expected to be part
of his domain; reorganization in that area
is in the works.

Block replaces Ave Butensky {BROAD-
CASTING, April 30), who remains on the
Viacom payroll into the fall and says he’s
still exploring other opportunities.

® The company also announced a 28-
picture buy from CBS, calling it Viacom’s
largest single product acquisition and one
of the largest in television syndication
history. Viacom is expected to spread the
films through various movie packages,

Terms of the deal were not released.
However, it was estimated that Viacom
‘would be paying in the neighborhood of
$30 million-$35 million.

The theatrical movies, originally pro-
duced or commissioned by CBS’s Cinema
Centec Films, range from John Wayne’s
*“Big Jake” and ‘‘Rio Lobo’’ to Steve Mc-
Queen’s “The Reivers’ and ‘‘LeMans.”
Two Dustin Hoffman films are included:
“Little Big Man” and.‘‘Who is Harry
Kellerman,” as well as Richard Harris’s
“‘A Man Called Horse.”

Programing?

Block

Other properties acquired are Jack Lem-
mon’s “‘April Fools’* and *“The War Be-
tween Men and Women,”’ Lee Marvin's
“Monte Walsh’ and ‘“‘Prime Cut,)”’
William Holden’s “‘The Revengers.”
Dean Martin’s *‘Something Big,’ Al
Pacino’s ‘““Me, Natalie”” and Rock Hud-
son’s “‘A Fine Pair”’

Rounding out the new Viacom bill are
the feature documentary ‘‘Blue Water,
White Death,”” *‘Boys in the Band.,”
*‘Royal Hunt of the Sun,” *‘With Six You
Get Eggroll,”” ““Adam at 6 a.m..)” ‘“‘Darker
than Amber,” ‘‘Hail Hero,”” ““The Little
Ark,” “The African Elephant,’ “Some-
thing for Everyone,” *‘Homer,” “‘Figures
in the Landscape’” and “The Christian
Licorice Store.’

NBC bares all

in closed circuit, network
spelis out its programing ptans
for the fall; Mon.-Wed. are
taken up with specials through
most of October to avoid
playoffs and World Series

NBC-TV, in a closed circuit to affiliates
June 28, traded off the competitive edge of
secrecy in hopes that a well-exposed hour-
by-hour, day-by-day. prime-time schedule
will reap greater rewards.

As NBC Entertainment President Mike
Weinblatt explained. the purpose of the
rundown—a detailed look at Sept. 16 to
Dec. 31 and highlights of the movies and
specials of January through May—was to
let the affiliates, audience and press know
what’s coming, as well as to let advertisers
know just what they're buying and when
(BROADCASTING. July 2). After the previ-
ous season's seemingly constant shuffling,
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the announcement ailso was likely in-
tended as an NBC-TV show of strength
and stability to the financial community.

Although NBC’s regular prime-time
schedule for 1979-80 has been out for a
couple of months (BROADCASTING, May
7). Weinblatt went a step further by giving
premiere dates, filling in the specials and
providing the specifics for umbrella shows
such as The Big Event.

Kicked off by a three-hour Bob Hope
special from China (Sept. 16 at 8 p.m.),
NBC will follow the next Monday through
Wednesday at 9-11 with The Martian
Chronicles miniseries. A week later,
another miniseries, The Last Convertible,
fills those blocks. Then, on Tuesday and
Wednesday (Oct. 9 and 10) at 9-11, NBC
will have Beggarman, Thief, picking up
where ABC-TV left off with its Rich Man,
Poor Man.

Add a movie, And Baby Makes Six,
from 9 to 11 the following Wednesday
(Oct. 17), and the NBC-TV schedule does
not show its regular Wednesday line-up
until Oct. 24,

According to Weinblatt, the network is
protecting 9-11 Wednesday "(Diff'rent
Strokes, Hello Larry and From Here to
Eternity: the War Years) from the inter-
ruption of the baseball playoff games it
will be carrying and the competition of the
World Series on ABC-TV.

Early in the season, however, the shows
appear elsewhere. Strokes and Larry, for
example, are offered on Friday nights to
warm up the time period for Shirley, which
premieres Friday. Oct. 26, at 8-9. Eternity
shows up first as a two-hour special Mon-
day, Oct. 22. before its regular Wednesday
slot.

NBC. with the premieres and the set-
tling of shows into regular time slots, plans
*‘another partial season”’ in October—one
that ‘‘promotes itself out of the very
beginning of the season.’” Aside from the
Strokes, Larry, Eternity and Shirley
manuevers, Kate Columbo doesn’t pre-
mier until Thursday, Oct. 18,

The Big Events, in the order they are to
be presented Sunday, Sept. 23, through
Sunday. Dec. 30 (8-10 p.m.), are “The
Outlaw Josie Wales’* with Clint Eastwood;
*The Kid in Left Field,” with Strokes star
Gary Coleman; *‘Gray Lady Down,” *‘The
Miracle Worker." with Pa»»; Duke Astin
and Little House on the Prairie’s Melissa
Gilbert; *‘Years of TV Guide™; *‘Freedom
Road.’ with Muhammad Ali and Kris
Kristofferson (to be continued the follow-
ing evening); ‘‘MacArthur’ (also con-
tinued on Monday); *‘Semi-Tough’”; “‘A
Bridge Too Far’ (continued from Satur-
day); a three-hour Little House on the
Prairie rtetrospective; ‘‘Goldie and the
Boxer,” with O.J. Simpson; “‘Last Ride of
the Dalton Grang’"; ‘“‘Return to Lillies of
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the Field. a three-hour *“*Mary and
Joseph: The Story of Love™ and “‘The
Greatest.” with Muhammad Ali.

Among the specials on the schedule are:
former Secretary of State Henry Kissinger
on his latest book and memoirs (Oct. 11,
10-11: Country Stars of the 70's (Oct. 16,
9-11). an Oct. 30 Halloween line-up of
Casper, Witches Night Out {animated) and
the movie, *‘Aliens Are Coming,’’ Rod
Stewart and Steve Martin (Nov. 15, 8 and
9). Bob Hope special {(Nov. 21, 8-10):
Candid Camera special and another to be
announced later (Nov. 23); animated
specials (Dec 3. 8 and 8:30); Jack Frost,
followed by Bob Hope and Dean Martin
Christmas specials (Dec. 13); Casper and
Family Circus Christmas specials,
followed by a Country Christmas (Dec.
18): more Christmas specials including
one with Mac Davis (Dec 21) and Real
People retrospective, followed by an NBC
News White Paper (Dec. 26).

Among the movies: Mirror, Mirror
(Oct. 1); *“*Heroes™ (Oct. 8); Barbara
Cartland’s *‘The Flame in Love™ (Oct.
15); ““My Undercover Years with the
KKK (Oct. 23); ““The Duchess and the
Dirtwater Fox' (Nov. 6); Academy
Award-winner **Coming Home'* (Now.
12). “Mrs. R's Daughter”” (Nov. 13);
“Other Side of the Mountain 1" (Nov.
19). *‘Other Side of the Mountain 11"
(Nov. 20); “The Car" (Dec. 4); **Walls
Came Tumbling Down." entirely pro-
duced. written and direcied by and star-
ring women (Dec. 10); “‘The Great
Smokey Roadblock™ (Dec. 11); *“The
Gathering ™ (Dec. 17); *“The Man in the
Santa Ctaus Suit’® (Dec. 24), and
*“Charlie’s Balloon™ (Dec. 25).

Beyond the first of the year, Weinblatt
admitted that there are likely to be more
changes, with shows moved up in the
schedule and new acquisitions. However,
{ among the projects scheduled now are:
| January— (specials) Orange Bow!, Bee

Gees, Bob Hope. Tom Snyder personality

interview specials, Saturday Night Live

lock at the 70's, Dolly Parton, Lucille Ball
| and Ringling Bros. Circus; (movies) “One

Flew Over the Cuckoo’s Nest,”” “‘Let’s Do
it Again.” *‘St. lves.”” “When Hell was in
Session,” “‘Power’ and ‘‘The Night the
Bridge Collapsed.”

February—two Bob Hope retrospectives
on his Christmas trips, Doug Henning
magic hours. Animal Olympics and
Family Circus half hours; three-part, six-
hour Gangster Chronicles miniseries;
three-hour The Day that Hitler Died, and
the movie, *“‘Dog Day Afternoon.”

March —Bob Hope, Dick Clark Music of
the 70’s, Tom Snyder personality inter-
views, National Basketball Association
championship; two-hour White Paper;
Dragnet 1980; Brave New World; Death
Penalty; Detour, and -Jesus of Nazareth.

April— Jesus of Nazareth (continued):
“‘Late Show.” “American Graffiti,” ““The
| Macintosh Man." *“The Seven Percent
| Solution,” Dick Clark with Hoilywood
child stars, and an animal and magic show.

May— Academy of Country Music
Awards, Bob Hope and his movies, Run,
America, Run, Tom Snyder personality in-
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terviews, Olympic trials show: ‘“‘Enola
Gay." ‘“‘Beaulah Land.” **Olympic Love
Story.' a story about World War Il and
Walks Far Woman.

BRI (o ST I TR B -] o R P
Another CBS weekly win

CBS-TV, which has been running nip and
tuck with ABC-TV for prime-time rating
leadership in recent weeks, came out
ahead again in the week ended July 1. The
Nielsen averages: CBS 15.1 rating and 29.8
share, ABC 14.9/29.4, NBC 13.0/25.7
share.

The schedules were dominated by re-
peats. The relatively few originals tended
to rank far down the list. Ali but one of the
top 20 shows, and al! but three of the top
30, were reruns.

The exception in the top 20 was ABC
News’s 20/20, which had its best rating
yet, a 17.1 with a 32 share, placing 19th.

NBC News's new magazine entry,
Prime Time Sunday, which had pulled a
15.5 rating and 29 share to rank 25th in its
debut the week before, slipped to a 12.9
and 24 in its second appearance, ranking
41st. CBS News's 60 Minutes remained
strong, coming in with an 18.9 rating and
43 share, placing 10th.

Among the original entertainment en-
tries, the highest rated were ABC’s Julie
Farr, M.D.,, and NBC's Monday-night
movie, ‘“‘Forever Young, Forever Free!’
They tied with a repeat of NBC’s Quincy
for 28th place; all three had a 16 rating.

At the top of the ratings, CBS took the
first three places with WKRP in Cincin-
nati, M*A*S*H and Lou Grant in that
order. Then came five ABC shows: **The
New Maverick.” a movie; Three’s Compa-
ny, Charlie's Angeles, Laverne & Shirley
and Vega$, followed by CBS’s -Jeffersons
and 60 Minutes to round out the top 10.

At the botiom of the batting order, from
66th to 60th, were NBC’s *‘Uptown Satur-
day Night" Comedy Theater entry, an
original of ABC’s Operation Petticoat,
reruns of ABC's Welcome Back Kotter
and Hardy Boys, another NBC Comedy
Theater entry, ‘‘Heaven on Earth®’, a Lisa
Hartman Show original on ABC and a
CBS Reports look at *“The High Cost of
Everything.”

Britain’s lament

Both English TV systems complain
about what they see as declining
quality in the network shows

they purchase from the U.S.

Program buyers for Britain's two televi-
sion systems, the BBC and ITV, are
sharply critical of the American programs
being offered to fill their schedules. {TV is
buying five new programs from the net-
works® fall line-ups, while the BBC has
thus far selected only one new show.

ITV has a maximum quota of two hours
per day of foreign programs, which chief
buyer Leslie Halliwell said it always fills.
Halliwell said he looks 1o the U.S. for



‘‘classy hokum,” the action shows the
British do not make themselves. He said,
however, (hat finding these kinds of pro-
grams was becoming increasingly difficult.

“It’s one of the worst years I've seen,
but I say that every year,” he said.

ITV’s five new programs are The Man
Called Sloane and The Force, both to be
shown on NBC: 240-Robert and Hart to
Hart on ABC, and Paris on CBS.

Hailiwell also said ITV would renew
many of the current programs now being
shown, including Hawaii Five-O and
Charlies Angels. He said that Angels had
actually improved in the last year.

Halliwell said he wishes more action
programing was available. ‘‘Television
movies about people dying of cancer are
not very entertaining,”’ he said,

Halliwell also dismissed the idea that the
networks might be injerested in more sub-
stantial programs, similar to those made in
Britain. *‘If they are trying, they're cer-
tainly not succeeding.”

Allen Howden, head of purchased pro-
grams for the BBC, agreed that programs
are deteriorating: **The quality is a long
way below what it was a few years ago, but
it is better than last year.”

The BBC's only purchase is We're
Cruisin’, to be shown on CBS. Howden
said the low interest in new programs
could be partially explained by the re-
latively large number of current programs.

He said The Rockford Files and Dallas
had been renewed, and negotiations were

in process for others. None of the Ameri-
can shows has been dropped from BBC’s
schedules, he said.

Drake-Chenault
goes up against
Kasem’s ‘Top 40’

Radio syndicator debuts at end
of month with *Weekly Top 30’
on 180 stations; competition is
on a line-up of more than 500

Over the weekend of June 30, listeners of
more than 160 radio stations across the
country tuned in to hear The Weekly Top
30, a new syndicated radio show that is ex-
pected to provide the first serious, national
compeltitive bid to one of the medium’s
programing institutions—Casey Kasem’s
American Top 40.

Countdown shows, as they are knawn in
the trade, have long been a staple of con-
temporary radio Stations, especially on the
local level, but Top 40 has come to domi-
nate the genre. The show, which made its
debut July 4, 1971, is now heard on 505
radio stations nationally and 100 in Canada
and the rest of ihe world. Its four hours
feature interviews with leading representa-
tives of the music world as well as Kasem’s
own comments about the music scene,
The top 40 songs are selected weekly by
Billboard magazine. The show is pro-

duced by Watermark Inc., Los Angeles.

Enter Drake-Chenault Enterprises Inc.,
Canoga Park, Calif., which has put
together a three-hour show featuring
former disk jockey Mark Elliot. *“We were
asked many times to do a weekly syndi-
cated show, and we believe the mar-
ketplace is now ready for something new,”
said James Kefford, executive vice presi-
dent and general manager of Drake-
Chenault, last week; Drake-Chenault is a
radio syndication firm and serves as con-
sultant for some 300 stations.

The show, which also features interview
and commentary segments, relies on a
different formula for computing the top 30
records, however. Using lists published by
Billboard, Cash Box, Record World,
Radio & Records and The Gavin Repori,
Drake-Chenault uses its own weighting
system and comes out with a composite
list of its own. **We feel it’s the stronger
chart,”” Kefford said of his show’s list. He
said that Top 30's chart and Top 40's are
**about 90% the same"’ in the weekly com-
pilation of the top-10 records although
specific order within that group may differ.

Although Eiliot will be the star of the
shown, he is not expected to exert the per-
sonal influence over the program that
Kasem has. Editorial contro} of the show
will rest with its executive producers—
Kefford and Bill Drake. Elliot, formerly an
air personahly for KHI(AM) Los Angeles
and othér major-market stations, has done
The Number One Radio Show and the

FREE
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ANNOUNCEMENTS
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osking from one of America’s most recog-
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T R A,
Put the most
active,
experienced
team of
national
program
consultants

towork
for you.

N Drake-Chenault —successfully

consulting over 300 stations world-
wide.

Call TOLL FREE 800-423-
5084. (California and outside the
continental United States, please
call 213-883-7400.}

8399 TOPANGA CANYON BLVD.
CANOGA PARK, CA 91304

Golden Years for Drake-Chenault in the
past. Bill Watson is the producer.

Stations carrying the show include KHi,
cKLw(aM) Windsor, Ont. (Detroit);
WwCBM(AM) Baltimore, WASH(FM) Wash-
ington and wrYR(FM) Chicago.

Marketing for the new show began six
menths ago and featured a $25,000 “‘im-
age package™ prepared by Otis Conner,
who has done similar work for NBC Sports
arid the Nauonal Association of Broad-
casters.

Top 40 was created by Kasem and Don
Bustani, who produces the show. It
switched from a three-hour format to the
current four last year.

Hooking up
Holiday Inns

M&tel chain buys earth stations,
will receive HBO programing

Guests at some of the nation’s Holiday
Inns will be able to walch the programing
of Home Box Office starting some time in
August or September. The Memphis-
based mote! chain has announced plans to
purchase 174 receive-only earth stations—
one for each of its owned and operated
motels—to receive the HBO signal.

To effect the new service, Holiday Inns

will use 87 Scientific-Atlanta 4.6-meter
dishes and an equal number of M:crodyne
S-meter dishes. Total cost of all 174 ter-
minais and their installation is $2.1 mil-
lion. According to an application filed with
the FCC, Holiday Inns expects to spend

another $360,000 for site preparation. ’

Bruce Walker, vice president of market-
ing for Holiday Inns and president of Hl-
NET Communications Inc., a new subsidi-
ary formed to manage the earth station
operations, said the service would be pro-
vided free to the guests, adding it should
have great promotional value for HBO.

Walker said the first 14 stations would
be turned on upon FCC approval of the
application—he hopes in the next two
months—and he expects the FCC to ap-
prove 70%-80% of the applications by
January. A certain number will be denied,
he said, because of potential interference
with AT&T’s microwave common carrier
transmissions, Walker said.

Hook-up to the motels will be no prob-
lem, Walker said; all the motels are already
wired for a master antenna system. He
also said “‘options are being built in tech-
nically and contractually’” so that Holiday
Inns can use the system ‘10 provide all
sorts of programing.’

Depending on the success of the ser-
vice, Walker said Holiday Inns may make
the service available to its 1,300 indepen-
dently owned franchised motels.

ortord

Contributing factor. West German parliament last week abotished 30-year statute ot
limitations on murder, permitting prosecution of Nazi war criminals to continue.

Statute

was to expire Dec. 31. Said to have contributed to decision were world opinion-and impact
of TV miniseries, Holocaust (presented on NBC-TV and syndicated mtematlonally by
Worldvision Enterprises). West German surveys showed 30% of citizenry lor continued
prosecution prior to Holocaust airing, 50% after.

o’
Beefing up. Boston Broadcasters Inc.. owner of wcve-Tv Boston and already involved in
syndication with projects including joint deal with TA.T. Communications on The Baxters, is
branching out. BBI Communications has been formed as wholly owned syndication arm.
Wcve.1v's Paul Rich will be handling marketing/operations from station; Jack Duffield
moves lo New York to run new sales/station relations office.

]
Oak buys Time. Oak industries’ subsidiary, Oak Communications, annoupced agreement
with Time Inc. for unspecified Time units to prowde programing for Oak’s projected on-air
subscription television service in Phoenix and Fort Lauderdale-Miami, Fla. (but not for
Oak’s Los Angeles STV). Programing will include motion pictures and special TV shows.
Time's HBO satellite service will not be used, but HBO programing may be used in other
forms. Timetable has August/September start at Oak's Phoenix STV, and later this year in
Fort Lauderdale-Miami. Angeta P Schapiro, president of Time HBO's Telemation Program
Services, will head project for Time, with Kathleen T. Dofio, formerly of Oak's jointly owned
National STV in Los Angeles, named director of programing for Oak.

[w]

Gunning for radio time Charles Michelson Inc., Beverly Hills, Calit., is placing another
oldie series into radio syndlcatuon Have Gun, Will Travel: Paladin, heard originally on
CBS Radio and later adapted for TV. Michelson will integrate Have Gun into westem
package that atso includes The Lone Ranger and Gunsmoke, and will offer three half-hours
weekly from each of these series. Package already has been bought by 38 radio stations.

o
Outreach. Blinded Veterans Association, Washington, has conducted mass mailing of
public service announcements to radio stations urging blinded veterans to contact
association if they need assistance in rehabilitation or employment, and asking employers
to break down stereotypes barring employment. Spots —three 60's, six 30's—feature such
personalities as John and Patty Duke Astin, Cindy Williams, Penny Marshall, Steve Garvey,
Abe Vigoda and Pat Harrington.
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The Broadcasting

PlaylistzJul9
Contemporary “

Last This ) ) Cream of the crop. Rip Avena, music director at kpza(am) Pueblo,
O e Latel | Colo, says that "disco’s popularity is causing the cream to rise to the
1 1 Logical SongDSupertramp .....................c...0s A&M top among recording artists, and Chic-is definitely part of that special
3 2 Bad Girlsn Donna Summer..................... Casablanca breed producing high quality disco music.” Chic's latest single, Good
5 3 She Believes In MeD Kenny Rogers........... United Artists Times (Atlantic) bolts into the top 10 on “Playlist” this week, and ac-
2 4 Hot Stuffc Donna Summer ..................... Casablanca Corqipg to Gary l\IAOere. program director ?t waGNiaM) Bowling Green,
4 5 RingMyBellDAnita Ward. .............evivoennninnn. ™® ':':’m:; ;he_%“’,‘:zs best 'ecc;’d musma:ly." Although, he adgslitl"T::ié
. ouldn concerned. r
10 6 [ Wont You To Wont MeQ Choap Trick ... EPiC | 1o identify with the r‘zﬁ:iaTsh:;: Srethe Zﬁfa: fimes: but the przduc-
7 7 Boogie Wond.erlandD Earth, Wind & Fire/Emotions .... Col. tion is exceilent and we're getting a good response 1o it” Easy en-
6 8 We Are FamiiyO Sister Sledge .................... Cotillion core. With Earth, Wind & Fire's Boogie Wonderland still climbing in
13 9 You Tuke My Breath AwayO Rex Smith ... Columbia | jts third week within “Playlist's” top 10, their newest single, After the
210010 Good TimesOChIC ... ... oo vuiiieiiieaaaiennn. Atlantic Love is Gone (Columbia), is eliciting highly favorable comments from
11 11 Ain't No Stoppin’D McFadden & Whitehead. . . ... Phila. Inti. program directors. “It's a smash,’ comments Chuck Stevens, music
8 12 Chuck E's In LoveD Ricky Lee Jones .. ....... Wamer Bros. director at kstytam San Luis Obispo, Calif. "The horns and the lyrics
14 13 Shine a Little Lovet Electric Light Orchestra ........ Epic | sound great. It's a perfect record for top 40 radio and a fine follow-up
9 14  RennitedD Poaches & HErb ...........ooveeeeennnn. Polydor to their discFJ single” And Matt Hudson, program director at KeLik(am)
12 18 Just When I Needed You MostD Vanwarmer. .. Warner Bros. Jefferson City, Mo, says: “Earth, Wind & Fire are showing another
24¥W18  When You're In LoveDODr. Hook .................... Capitol ild;.ol themsdelv:‘s. Itsi O e Tl h:.a.s the.'f tnghly L7
17 17 Makin' It0 David Naughton. ..............c........... aso | hnctive sound” Morning muslc. Soon to enter "Plalist” is Spyro

Gyra's Morning Dance (Infinity). Randy Anson, program director at

15 18  Shake Your BodyD Jacksons ............... ....Epic KAKClAM) Tulsa, Okla. broke the single in his area and watched it

18 19 GoldD John Stewart................oooiiiiineiiinn. RSO climb to number one at his station. “it's an unusual record;” he says,
23 20 I Was Made For Lovin’ YouDKiss ............. Casablanca “and a very nice change of pace’

22 21 Mama Can't Buy You LovenEiton John.............. MCA

20 22 You Can't Change ThatORaydlo. .. .................. Arista Country

26 23 Is She Really Going Out With HimQ Joe Jackson.... ALM

30W 24 Main EventO Barbara Streisand.................. Columbia Last This

28 25 Heart Of the NightOPoco ...............covvvininnn ABC week week Title O Arsist Label
31 @28 I Can't Stend It No MoreD Peter Frampton........... ALM 1 1 Shadows In the MoonlightQ Anne Murray ... ....... Capitol
19 27 Minute By MinuteD Doobie Bros. ............. Warner Bros. 3 2 Amandan Waylon Jennings . ... ..................... RCA
33028 Rock n’ Roll FantasyD Bad Company .......... Swan Song 4 3 ICan't Feel You AnymoreD LorettaLynn .. ......... MCA
25 29 One Way Or AnotherOBlondie ................... Chrysalis 2 4 You're the Only OneQODolly Parton. ................... RCA
40830 Lead Me OnD Maxine Nightingale ............... Windsong ~® 5 Dellc And The DealerOHoyt Axton............... Jeramial
27 31 Days Gone DownO Gerry Rafferty ............ United Artists 238 6  Save the Last Dance For Me D Emmylou Harris Wamer Bros.
29 32 Does Your Mother KnowOAbba. ................... Atlantic § 7  She Believes In MeD Kenny Rogers........... United Artists
32 33 Shadows In the MoonlightDQ Anne Murray .......... Capitol — 8 SuspicionsO Eddle Rabbitt. ......................... Elekira
34 34 Dance the Night AwayQ Van Halen............ Warner Bros. 6 9 IfIGive My Heart To YouD Margo Smith .. ... Warner Bros.
38 385 Up On the RoofCJames Taylor................... Columbia 14 10 You Can Have HerD Jones/Paycheck................. Epic
37 38 Do It Or DieO Atlanta Rhythm Section .. ........... Polydor 13 11 Just Like Real PeopleD The Kendalls .............. Ovation
35 37 Getting CloserOWings. ........................... Columbia 12 12  Nobody Likes Sad SongsD Ronnie Milsap ............. RCA
35 38  After the Love Is GoneO Earth, Wind & Fire ... . .. Columbia 9 13  Play Together AgainD Owens/Marris ...... ... Warner Bros.
36 39 Shake Down Cruisen Jay Ferguson.................. Allied 11 14  Since I Fell For YouD Con Hunley............. Warner Bros.
43 40 LetsGoDCars...... P, Elektra 8 15 [Don't LieDJoe Stampley. . .......................... Epic
42 41 My SaronaDThe Knaek .................ccevnnivnnn Capitol 16 16  (Ghost) Riders In the SkyD Johnny Cash. ... ... Columbia
41 42  You Gonna Make me LoveD Jones Girls ......... Phila. Intl. — W17  Who Put the Line In GasolineD Jerry Reed........... RCA
45 43 Devil Went Down to GeorgiaQ Charlie Daniels Band..CBS 10 18 If Love Had a FaceD Razzy Balley.................... RCA
44 44 SuspicionsD Eddie Rabbitt.......................... Elektra 22 19 Two Steps ForwardO Susie Allanson . ......... Warner Bros.
48 45 WeekendOWet WIlli®. .. .. ... ......oveiiinennarinnenins i 7 20 When!IDreamOCrystal Gayle ............... United Artists
— 46  Goodbye StrangerD Supertramp ...................... 18 21  Are You SincereD Elvis Presley ....................... RCA
49 47 Kiss In the DarkDPink Lady . .......... 15 22  Simple Little WordsD Christy Lane..........cvveinn. LS
— 48 RenegadeDStyx ............... ... ool 20 23 Red BandanaO Merie Haggard . ...................... MCA
— 49  I'll Never Love This Way AgainO Dione Warwick .. .. Arista 19 24  Beautiful BodyO Betlamy Bros................. Warner Bros.
46 50 People Of the South WindO Kansas .............. Kirschner t7 25 Me and My Broken HeartO Rex Allen Jr. ... ... Warner Bros.

These are the top songs in air-play popularity as reported by a select group of U.S. stations. Each has been “weighted” in terms of Arbitron audience ratings for the reporting
station on which it is played. A B indicates an upward movement of five or more chart positions between this week and last.
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Law & Regulation®

High court rules
defendant rights
supersede those
of press, public

Justices leave open possibility
that trials can be closed

The Supreme Court closed out its 1978-79
term last week with yet another opinion
that drew expressions of pain and outrage
from the news media and their supporters.
By a narrow majority, the court held that
the constitutional right to a public trial
belongs to the defendant in criminal pro-
ceedings, not to the press or the public.

The opinion, adopted by a 5-4 vote,
would allow the defendant, with the con-
currence-of the prosecutor and the judge,
to close the courtroom in criminal pretrial
proceedings, perhaps in the trials them-
selves.

The majority’s expressed concern is
with the rights of the defendant to a fair
trial. *“To safeguard the due process rights
of the accused.” the majority opinion said,
‘‘a trial judge has an affirmative constitu-
tional duty to minimize the effects of pre-
judicial pretrial publicity.”

The gpinion was promptly denounced as
a blow to the public’s right to observe and
monitor the fairness of the judicial system.

Jack Landau of the Reporters Commit-
tee for a Free Press predicted that the deci-
sion would ‘‘encourage federal and state
trial judges all over the nation to convert
our open court system into secret judicial
forums.’ Paul Davis, president of the
Radio-Television News Directors Associa-
tion, said that, *‘in its zeal to protect a de-
fendarit’s right to a fair trial, the Supreme
Court has seriously crippled the concept of
public scrutiny without which the integrity
of the American judicial system cannot
survive.”

The case involves the efforts of a re-
porter for Gannett Co. newspapers in
Rochester, N.Y., to gain access to a pretrial
proceeding in a murder case. The defense
counsel, concerned about prejudicial
publicity, had asked the judge to close the
proceeding, during which efforts were 10
be made to suppress evidence allegedly
obtained illegally. The prosecutor did not
object, and the proceeding was closed.

Allan H. Neuharth, chairman of Gan-
nett Co.—which, following its acquisition
of Combined Communications Corp. last
month (BROADCASTING, June 11), has be-
come a major force in broadcasting—and
chairman and president of the American
Newspaper Publishers Association, said
the opinion was ‘‘another chilling demon-

stration that the majority of the Burger
court is determined to unmake the Consti-
tution.

**This case is not simply a matter of free
press vs. fair trial,” he said. “‘It is the
Supreme Court saying that the judiciary is
a private Supreme Club, which can shut
the door and conduct public business in
private.”’

The majority opinion, written by Justice
Potter Stewart, not only upheld the trial
judge’s action but went beyond it to a dis-
cussion of trials themselves—to the dis-
may of some observers like Landau, who
said the breadth of the opinion had come
as a ‘‘bombshell”’ to him.

However, three of the justices in the ma-
jority wrote concurring opinions that
would appear 10 cast some doubt on how
the court would treat future cases. (Justice
John Paul Stevens was the only membér of
the majority who didn’t write.) Chief
Justice Warren E. Burger, for instance,
said he wanted 1o “‘emphasize™ that, *‘by
definition, a hearing on a motion before
trial to suppress is not a ¢rial; it is a pretrial
hearing.”” And such matters, he said, have
always been regarded as ‘‘wholly private to
the litigants.”

(Whatever comfort Burger’s statement
affords supporters of open trials, however,
is tempered by the knowledge that, as Lan-
dau noted, 89% of all criminal cases are
settled during pretrial proceedings.)

And Justice Lewis E Powell Jr. said he
would hold that the Ganneltt reporter has
an interest protected by the First and
Fourteenth Amendments in being present
at the pretrial proceeding. But he also said
the trial judge in such proceedings has the
authority to determine whether
‘‘unrestrained exercise ‘‘of First Amend-
ment rights poses a serious danger 1o the
fairness of a defendant’s trial. The judge in
the Gannett case, he said, had not been ar-

e e v T L SR
Another score. ABC's News's Tim
OBrien is four-for-four in the accuracy
of his reports anticipating Supreme
Court decisions. The Gannett décision
last week confirmed a story ABC's
Supreme Court reporter broke on May
18. O'Brien first attracted attention with
his beats on Supreme Court stories in
April. when he reported, accurately as it
turned out. that the court would rule that
public-figure plaintiffs in libel cases
have the right to probe the thought pro-
cess of journalists (BroaDcasTing, April
23). Eartier, however, he had scored his
first beat, when he reported, an hour or
so in advance of a court announcement,
that Justice William Rehnquist had
stayed the execution of an Alabama
convict, scheduled for later that eve-
ning. The fourth story involved a deci-
sion on the rights of prison inmates.
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bitrary in exercising that authority.

On the other hand, Justice William
Rehnquist, in a three-page statement,
made probably the most sweeping and ex-
plicit argument that press and public have
no right of access to criminatl trials when
the parties wish them closed. Indeed, he
said, ‘‘the trial court is not required by the
Sixth Amendment to advance any reason
whatsoever for declining to open a pretrial
hearing or trial to the pyblic.”” Rehnquist
took specific exception to Powell’s opinion
that, as Rehngquist said, ‘‘the First
Amendment is some sort of constitutional
‘sunshine law’ that requires notice, an op-
portunity to be heard and substantial
reasons before a governmental proceeding
may be closed to the public and press.”

Against those four opinions of the ma-
jority justices, the dissenters joined in one
44-page statement by Justice Harry A.
Blackmun. The presence among the dis-
senters of Justice Byrgn R. White
surprised some observers because of opin-
ions he has written that appeared to reflect
a narrow and unsympathetic view of the
press’s rights— Red Lion, Stanford Daily
and Herbert v. Lando (see page 48). The
other dissenters are known for generally
pro-First Amendment views—Justices
William Brennan and Thurgood Marshall.

The basic difference between the two
sides was their view of the rights afforded
by the Sixth Amendment. And each
reached his view through examination of
the amendment’s history in English and
American law.

By the time of the Constitution, Stewart
wrote, ‘“‘public trials were clearly associ-
ated with the protection of the defendant.”
And there is nothing in the Constitution
today, he said, that suggests ‘‘any right of
access 10 a criminal trial on the part of the
public; its guarantee . .. is personal to the
accused.”

But even if the Sixth Amendment could
be read as embodying the common-law
right of the public to attend criminal trials,
Stewart added, *‘it ‘would not necessarily
follow" that the Gannett reporter would
have a right of access to the pretrial hear-
ing. Stewart said there is no evidence that
common law accorded members of the
public or the press any right to attend
pretrial proceedings; ‘‘indeed, there is
substantial evidence to the contrary.”

Blackmun’s review of legal history pro-
duced a different result: *‘I . . . find no evi-
dence in the development of the public
trial concept in the American colonies and
in the adoption of the Sixth Amendment
to indicate that there was any recognition
in this country, any more than in England,
of a right to a private proceeding or a
power to compel a private trial arising out
of the ability to waive the grant of a public
one.”

He also said he would not “‘indulge in a



mere mechanical inference that, by phras-
ing the public trial as one belonging to the
accused, the framers of the Amendment
must have meant the accused to have a
power to dispense with publicity.

Blackmun does not contend that all
trials must be open. But he says states may
not close them ““without affording full and
fair consideration to the public’s interests
in maintaining an open proceeding.”” And
he would apply the same principles to
pretrial proceedings, which, he said, have
come to assume considerable importance,
particularly in view of the large number of
cases that are settled before trial.

To Blackmun, the presence of press and
public at trials and pretrial proceedings is
crucial to the maintenance of the integrity
of the judicial system. ‘“The public trial in-
terest cannot adequately be protected by
the prosecutor and judge in conjunction,
or connivance, with the defendant’ he
wrote. He hypothesized a situation in
which a defendant is of the same political
party as the prosecutor and judge—*‘both
of whom are elected officials perhaps
beholden to the very defendant they are to
try’’—and obtains a closed proceeding
without any consideration being given to
the public’s interest. He said, such a
‘‘specter . . . is sufficiently real 1o cause me
1o reject’’ the view of the court’s majority.

There is, also, he said, the matter of ap-
pearances and their impact on the admin-
istration of justice. *‘The ability of the
courts to administer the criminal laws de-

pends in no small part on the confidence
of the public in judicial remedies,”
Blackmun said, ““and on respect for and
acquaintance with the processes and
deliberations of those courts . .. Anything
that impairs the open nature of judicial
proceedings threatens to undermine this
confidence and to impede the ability of the
courts to function.”

Court spikes
‘blunderbuss’
fairness case
against CBS

ASCEF’s massive research is
for naught as full appeals court
rules that it lacked specificity

The prospect that broadcasters could be re-
quired to respond to fairness doctrine
complaints based on their coverage of ma-
jor and complex issues has receded in the
wake of the decision by the U.S. Court of
Appeals in Washington in the complaint
that had been fited against CBS News’s
coverage of ‘‘national security’’ matters
(BROADCASTING, July 2). The American
Security Council Education Foundation’s
extensively researched and documented
study of the network’'s newscasts, the
court found, had failed to provide the

prima facie evidence that would warrant an
investigation by the FCC.

Furthermore, said Judge Edward A.
Tamm, writing for the majority, ASCEF’s
“‘blunderbuss’ approach to the fairness
doctrine would do little to achieve the goal
of a fully informed public while posing the
dangers inherent in government inter-
ference in the news process.

The full nine-judge court, in a 6-3 opin-
ion, reversed a 2-1 decision of a three-
judge panel (BROADCASTING, Sept. 18,
1978) and affirmed a commission decision
dismissing the ASCEF complaint without
asking CBS to respond to it. ASCEF, the
commission had said, had not based its
complaint on a particular, well-defined
issue.

ASCEEF a conservatively oriented, non-
profit educational institution which seeks
to enhance the public’s awareness of na-
tional security issues, had contended that
CBS News had devoted most of its pro-
graming lo the views of those who feel the
U.S. should decrease national security
efforts and to those who agree the govern-
ment’s perception of the dangers to na-
tional security is correct. The views of
those who feel the threat is greater than
perceived by the government and that a
greater defense effort is required, ASCEF
said, were paid scant atiention.

It asked the commission to direct the
network to afford a reasonable opportunity
for the expression of views that the U.S.
should do more to counter what ASCEF
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. Give your station a lively signal that
.. attracts listeners. Take a look at the
new McMartin BA-5K2 — a 5KW,
single ended, three tube AM trans-
mitter based on the design of the
highly successful BA-10K ten
kilowatt model.
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The BA-5K2 features 125% pos-
. itive modulation capability using
| astraight-forward plate mod-

. ulated design providing high per-
formance and reliability at rea-
sonable cost. Other features in-
clude a 12 phase power supply, an

oil filled modulation transformer,
crystal controlled oscillators,
LED status indicators, full meter-
ing, and cutback power of 2500
or 1000 watts.

McMartin is what you’ve been looking for.
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Battered by the hands of the Burger court

The Supreme Court’s parting gift (o journalism at the close of its
1978-79 term last week was the last in a package fashioned by this
court in ils past two terms 1o restrict journalistic freedoms. In among
the more conspicuous, presented here in chronological order, the
court:

® Refused to review a Florida supreme court ruling upholding the
constitutionality of a state law that makes it a criminal offense to fiim
or record a conversation without the prior consent of all persons
involved, The appeal was brought by wckT(Tv) Miami and the Miami
Herald (BROADCASTING, March 27, 1978).

® Refused to review a Califernia court of appeals directive to a
lower court lo proceed with the trial of a damage suit brought against
NBC-TV by parenis of a child who was alleged lo have been raped in
imitaiion of an act on a dramatic show, **Born Innocent™
{BROADCASTING, May |, 1978). The suit was later dismissed by the
trial judge on a finding thai the First Amendment barred the action
urtless the plaintiff could prove that NBC-TV had intentionally incited
or abetted the rape.

B Let stand a New Mexico court of appeals order to reporiers for
KoB(AM) Albuquerque, N.M., to divulge confidential sources in a libel
suit and an lowa supreme court directive to a Des Moines (lowa)
Register reporier 1o release sources and notes, also in a libel suit
{BROADCASTING, May 22, 1978).

® Overruled decisions by a district judge in California and the U.S.
Court of Appeals for the Ninth Circuit, which had held that police had
violated the Fourth Amendment, prohibiting unreasonable search and
seizure, when, armed only with a search warrani, they searched the
files of the Stanford (Calif.) Daily. The Supreme Court ruled that the
search violated neither the Fourth Amendment nor the First
(BROADCASTING, June 5, 1978).

m Affirmed the FCC’s authority to adopi crossownership rules
that ordered divestiture of 16 “‘egregious’ newspaper-broadcast
combinations, prohibited formation or transfer of others and
grandfathered other éxisting co-located combinations under present
ownerships. In the decision, the court ook occasion 10 affirm its 1969
Red Lion opinion and once again asserted *‘the fundamental
proposition that there is no unabridgeable First Amendment right to
broadcast comparable to the right of every individual to speak. write
or publish™ (BROADCASTING, June 19, 1978).

8 Ruled that journalists have no more rights of access to jails than
those granted to the general public. In so doing it reversed rulings by
California courts that journalisis should be allowed 10 inspect an
Alameda, Calif., prison al *“*reasonable times.” The action was

initiated by KQED(Tv) San Francisco (BROADCASTING, July 3, 1978).

® Reversed an opinion by the U.S. Court of Appeals, Washinglton,
which had ruled as unconstitutional an FCC decision 1o prohibit the
broadcasi of ““indecent’ programing. The FCC had acted against the
Pacifica Foundation’s wsal(FM) New York for airing a recorded
monologue by George Carlin containing *‘seven dirty words"* The
courl majority held that broadcasiing could be held to tighter
standards than other forms of communication because of its
pervasiveness and accessibility to chiidren (BROADCASTING, July 10,
1978).

8 Refused an appeal by a cameraman for noncommercial KERA-Tv
Dallas from a Texas court ruling that he had no First Amendment
right to film a criminal execution (BROADCASTING, July 10, 1978).

B Refused to review the conviction of the New York Timesand one
of its reperters, Myron Farber, for coniempt of court in refusing to
release material obtained in confidence. Farber served 40 days in
jail a|)1d the Times paid fines totaling $285,000 (BROADCASTING, Dec. 4,
1978).

8 Refused to review a contempt-of-court conviction of a reporter
for KAKE-Tv Wichita, Kan., for refusal to reveal a source
{BROADCASTING, Feb. 26, 1979). (The case involved the trial of Milda
Sandsirom who was convicted of murdering her husband, Thad, chief
executive of the Stauffer group of broadcast stations.)

8 Refused 1o review an appellate court ruling that the First
Amendment offers no protection 1o journalists against the secret
delivery of their telephone records by 1elephone companies 1o
government authorities. The appeal had been taken by the Reporters
Committee for Freedom of the Press, the Wall Street Journal,
Knight-Ridder Newspapers and 12 individual journalists
(BROADCASTING, March 12, 1979).

8 Reversed an appellate-court holding that the First Amendment
barred lawyers for the plaintiff in a libel suit against CBS-TV's 60
Mirutes from inquiring into the thought processes of the producer of
the program (BROADCASTING. April 23, 1979).

B Reversed summary judgments by lower courts dismissing two
libel suits filed against, respectively, Senator William Proxmire (D-
Wis.) and the Reader’s Digesl Association. The Supreme Court said
neither plaintiff was a “*public figure™ who had 10 prove malice or
willful disregard of truth to sustain a libel action. It further ruled that
senators were liable to libel actions for statemenis made in
newsletiers, audio or video recordings or other collateral material
issued outside the Senale chamber (BROADCASTING, July 2, 1979).

® QGannett Co. v. DePasquale, County Court Judge (see page 46).

regards as the Soviet Union's effort to
achieve world domination.

ASCEF which had become concerned
in 1972 about what its members con-
sidered ‘‘*dovish’ positions taken by nel-
work news operations, backed its com-
plaint with a study probably unique in its
massiveness. A team of academicians was
assembeid and it reviewed every CBS Eve-
ning News broadcast in 1972 as well as 23
news specials and 14 60 Minutes programs
broadcast in the same year. The resull was
a 209-page book—**TV and National
Defense; An Analysis of CBS News,
1972-73" —which was published in 1974.
lts findings were totally updated through
1976.

The core of the study was a *‘viewpoint
analysis’ of 274 news items culled from
the Evening News that feli within four
topic areas—U.S. military and foreign
affairs (including the U.S.-U.S.S.R. mili-
tary balance), Soviet military and foreign
policy, Chinese military and foreign policy,
and Vietnam affairs. The analysis indi-
cated that CBS devoted almost 62% of its
time to the view (hat the U.S. could reduce
its national security effort and 35% of its
time to the argument that the government

was doing enough in that area. The view
that the government should do more was
heard only 4% of the time, according to
the analysis.

But where some fairness doctrine com-
plaints are rejected because of lack of re-
search, in the ASCEF case, it was, in the
commission’s view, the lack of adequate
focus in the council’s material. The com-
plaint, it said, was not based on a ‘*particu-
lar and well defined” issue.

And the full appeals court agreed be-
cause, Judge Tamm said, ‘‘the indirect re-
lationships among the issues aggregated by
ASCEF under the umbrella of ‘national
security’ do not provide a basis for deter-
mining whether the public received a rea-
sonable balance of conflicting views’
Furthermore, he said, ‘‘a contrary resuit
would unduly burden broadcasters with-
out a countervailing benefit to the public’s
right to be informed.”

Tamm noted that the broadcasts ASCEF
studied involved issues as distinct as
America’s commitment to the North
Atlantic Treaty Organization, detente with
China, SALT. amnesty, the Vietnam war,
and America’s response lo (he Soviel
Union’s role in the Middle East. He
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acknowledged that the issues might have
some relevance to the *“‘umbrella’’ concept
of national security.

But, he said, their relationships (o one
another are *‘tangential’”” And considering
them together, rather than individually,
would not provide a basis to determine
whether a broadcaster was providing a
balanced picture, since ‘‘views on any one
issue do not support or contradict views on
the others.”” When *‘an ‘umbrella’ issue is
that ill-defined.” he said, ‘‘there is no rea-
sonable basis for determining whether the
public is receiving balanced conflicting
views.”

Judge Tamm said that accepting
ASCEF’s notion of the particular-issue re-
quirement would establish precedent that
“*might well have a serious effect on daily
news programing, by inducing broad-
casters 1o forgo programing on controver-
sial issues or by disrupting the normal ex-
ercise of journalistic judgment in such pro-
graming that is aired.”

He said an editor preparing an evening
newscast ‘‘would be required (o decide
whether any of the day’s newsworthy
events is tied, even tangentially, to events
covered in the past, and whether a report



on today’s lead story, in some remote way,
balances yesterday's, last week’s or last
year's. Because this requirement woulid
not promote the public interest, the limita-
tions on the exercise of news judgment
would be unjustified.”

Chief Judge J. Skelly Wright, in a con-
curring opinion, said the court was not re-
jecting out of hand all future studies that
are as ambitious and broadly based as
ASCEF's and that attempt to establish a
pattern of bias over a period of time. But
he said such a study *‘must be shaped to fit
the contours of the fairness doctrine’
rather than the reverse. And any such
study must be structured **around a highly
specific issue ... reflect a high level of
qualitative correspondence between its
narrowly defined issue and the subjects
dealt with by the news items evaluated in
the study ... and must seek to achieve a
true objectivity .. "

As for the ASCEF study, he said it is
“‘incontestable’ that ‘“‘national security"’
means different things to different people,
a fact that, *‘in this fairness doctrine con-
text, lis] fatal to petitioner’s complaint.””

The dissenting judges, however, took a
different view. Indeed, Judge Malcolm L.
Wilkey, writing for himself and Judges
George E. MacKinnon and Roger Robb,
said the majority opinion suggests ‘‘that
the wagons are being drawn about the fair-
ness doctrine in a fashion assured to
deflect the most worrisome fairness com-

plaints—those, like petitioner’s, alleging
pervasive and continuous imbalance in
the coverage of controversial matters.”’

The court’s dissenters stressed that the
issue before the court was not the fairness
doctrine or whether CBS violated it but,
simply, whether ASCEF’s complaint pres-
ented a prima facie case warranting a
response from CBS. They contended
ASCEF had made such a case. The issue it
posed— whether the U.S. should do more,
less, or the same about threats to its na-
tional security—"‘is a specific issue be-
cause it is singular, precisely formulated
and explicit,”” Judge Wilkey said.

The case offered Judge David Bazelon
another opportunity 1o express his misgiv-
ings about the fairness doctrine. He said,
as he has before, that whatever benefits
the doctrine may have generated in terms
of diversity of views ‘‘have been undercut
by the tendency of the fairness doctrine to
suppress coverage of controversy allo-
gether””

Judge Bazelon also suggested that the
fairness doctrine may not forever pass
court review. He noted that Judge Tamm,
as courts before him, justified the doctrine
on the basis of spectrum scarcity. **As that
factual predicate is called into question,”
Judge Bazelon wrote, courts may well be
required to ‘‘reassess the statutory and
constitutional validity of the fairness
doctrine’s restraints on the independence
of broadcast journalism.”

Case of the missing
renewal application

The FCC’s license renewal branch has
adopted a policy to guard against the kind
of embarrassment it found itself in after
sending a telegram to Evans County
Broadcasting ordering its wCLA(AM) Clax-
ton, Ga., off air and deleting its call letters.
Now, such telegrams won't go out until
the branch has telephoned the station to
make sure the commission has the right
facts.

The telegram, sent April 9, said the sta-
tion’s license expired on April | without a
renewal application having been filed. That
prompted a call from a worried W. Don
Sports, owner of the station, who said he
had, too, sent the application, back in
November 1978, in the same package in
which he had mailed a companion FM
renewal. That application had in fact been
checked in. License renewal chief Jeff
Baumann told Sports to stay on the air,
mail in a copy of his application, and
things would get straightened out. On
April 13, the commission notified Sports
that the AM station’s renewal application
had been received and that authority to
“‘resume operation®’ had been granted.

But that didn't end mattess. The
Georgia Association of Broadcasters and
then a lawyer Sports hired wrote Chairman
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Charles D. Ferris complaining about the
treatment accorded Sports and asking for
an investigation. Baumann, still perplexed
over the apparent error, says there's no
way of solving the riddle. While Sports in-
sists the first application was sent in.
records show it was not logged in. Bul
Baumann aiso noted that was the only
problem of that kind in the processing of
3.800 applications last year, and thinks a
bit much is being made of it.

The error is ‘‘regrettable.”” he said last
week, and he apologizes for it, but the
matter *‘is being blown out of proportion.”
Last week. Evans County Broadcasting re-
ceived word its AM had been renewed; the
FM had been renewed earlier. And
Baumann is counting on an advance warn-
ing technique to guard against such
incidents in future.

Soured on satellites

Metromedia has asked the FCC 10 review
a siaff decision authorizing satellite
retransmission by ASN Inc. of the pro-
grams broadcast by Metromedia's Los
Angeles station. KTTV(TV).

In filing the petition. Metromedia said it
opposes any retransmission of its pro-
grams for profit by groups such as ASN.
“This application for review provides the
commission with iis first opportunity 1o
directly address the phenomenon of the
involuntary ‘superstation.” " it added.

The application asks the commission to
make the following findings: The staff
committed procedural errors in the pro-
ceeding; ASN is not a common carrier;
retransmission of KTTv's signal without

Metromedia's consent violates the Com-
munications Acl. and authorizing ASN to
retransmit KTTv's signal is inequilable and
exceeds the commission’s authority.

Metromedia claimed that the decision
will be injurious 10 KTTv. as it gives ASN
program rights denied to the station: *“The
startling fact is that the commission has
authorized ASN to make a use of KTTV’s
signal which KTTv could not make. If KTTV
wished to further distribute the programs
which it had purchased. it would be re-
quired to obtain the consent of those from
whom it licenses many of its programs.”

Metromedia added that it is not fighting
the use of satellite technology, but is op-
posing ““the abuse’’ of new technology.

““The commission must be on guard to
prevent infaluation with technology from
blinding it.” it concluded.

CBS gets different kind
of Supreme Court scoop

Graham gets tapes of arguments in
Pentagon Papers case, network
airs them, contrary to policy of
justices, on TV and radio

Despite a Supreme Court ban on the
broadcast of its proceedings, CBS News
June 29 aired portions of audio recordings
obtained by law correspondent Fred
Graham to commemorate the eighth an-

niversary of the Pentagon Papers decision.-

While hearings in the case were open to
the public and detailed by the news media,
this report is said to mark the first time
any Supreme Court hearing has been
broadcast. Both Graham and CBS News
maintain that while a rule and tradition
may have been broken, no law was vio-
lated:

The tape was offered as the closing story
on the CBS Evening News with Walter
Cronkite as well as on a CBS Radio special
report that evening.

Had it just been a question of breaking
tradition, CBS News apparently could have
gone ahead earlier and broadcast portions
of other hearings. Questioned last week,
Graham satid *‘I have had access to several
tapes and could have had others’* He ad-
ded, however, that “‘this one seemed to be
appropriate.”

In the more extensive portions broad-
cast on the radio special, in particular,
Graham pointed to the participation of the
justices; the give and take of the prosecu-
tion and defense in this press freedom
case, and also the insight it gives about
court processes. Making it available over
the air, he believed, was a ‘‘service 1o the
public.”

According to Barrett McGurn, a court

Journalism#

spokesman, two tapes of proceedings are
made. One, he explained, is used to pre-
pare a transcript and erased within three or
four days; the other, he said, is held “‘for
the convenience of the court™ for three
years, before being turned over to the Na-
tional Archives. On a case-by-case basis,
McGurn said, the court will authorize the
archives (o lend out the tapes ‘‘solely for

scholarly research™ or similar purposes.

McGurn said nine colleges and univer-
sities requested and received access to the
Pentagon Papers tapes and that CBS news
never requested them.

According to Graham, he had once writ-
ten Chiefl Justice Warren Burger asking
permission to broadcast court hearings
and was turned down.

New look. The NBC Nightly News set for John Chancellor in New York took on a new face

last Monday (July 2), and if any viewers found the concept similar to the one used during
NBC News eleclion-night coverage, they'd be right. Following last November's congres-

sional and slate coverage, there was said to be a general consensus that the special set,
with a map in particular, was more attractive than what was regularly used. The color
scheme also was picked up, and now Chancellor (above) has a map and monitors behind
him. In addition there are working areas for other staffers, wire machines and typewriters.
Co-anchor David Brinkley in Washington wiil be on a compatible new set next month once
he returns from vacation. The old Brinkiey set is below,
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Ohio daytimer
looks to the sun
for its power

Experiment at WBNO expected to
produce up to 80% of electriclty
used by station with solar cells
provided under government program

The Department of Energy, in its search
for practical applications of a photovoltaic
solar power system, thinks it might have
found one—broadcasting.

Starting some time next month,
WBNO(AM) Bryan, Ohio, a 500 wau
daytimer, will begin its broadcast day with
a transmitter powered solely by a field of
photovoltaic cells, provided courtesy of
the U.S. government. Photovoltaic (PV),
or solar, cells are thin sandwiches of semi-
conductors that convert sunlight to
electricity. The amount of electricity s pro-
portional to the intensity of light.

The solar power plant, a one-third-acre
array of PV cells, was developed by the
Massachusetts Institute of Technology's
Lincoln Laboratory. The lab selected wBNO
for the first application of the experimen-
tal system since it fit neatly the system’s
requirements. A daytime radio station pro-
vides a constant, predictable direct current
load and the operational hours concur with
sunlight hours. WBNO also met another
criterign—the space necessary to accom-
modate the PV array.

According to Rhett Turnipseed, the
DOE official responsible for finding ap-
plications for various solar technologies,
most of the cost of the system will be ab-
sorbed by DOE, through Lincoln
Laboratory, which will install, maintain
and monitor the operation. Lincoln will
provide the solar cells, the batteries that
will back up the array on rainy or overcast
days, and control and data-monitoring
equipment.

WBNO will contribute housing, currently
being built, for the batteries and the con-
trol room. [t is also responsible for prepar-
ing the site for the installation of the PV
panels.

Bill Pries, program direclor at wBNO who
is directing the ‘operation there along with
the general manager, Luke Thaman, said
that preparations are proceeding smoothly
and that the panels are expected some
time this week or next.

The PV array will consist of 100 panels,
arranged in seven rows placed 12 feet
apart. Each panel consists of eight PV
modules supporied by a metal frame and
anchored by concrete blocks. One panel is
capable of producing 150 watts peak
power —electricity produced under ideal
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Solar setup. Lincoln Laboratory's depiction of a typical photovoltaix array for a daytimer
(top) would be made up of PV cells such as those shown here.

conditions—a clear day al noon.

The entire array then will have the
capability to produce 15 kw. Under normal
operating conditions, the load from the
station is expected to be 3 kw for the two-
hour periods after sunrise and before
sunset and 4 kw at all other times.

According to the report submiiled to
DOE by Lincoln, the system should pro-
vide 70%-80% of the total annual power
consumption of the transmitter either
directly from the array or from the bat-
teries charged by the array. The report also
noted that in the best of times the array
will produce more power than necessary (0
power the transmitter or charge the bat-
teries, Pries said on those occasions the
station will take advantage of the surplus
to run equipment in the studio, produc-
tion room and the newsroom.

In the worst of times, when due to bad
weather the array is producing insufficient
power and the batieries are drained, ihe
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station will swiich back to conventional
power.

Although the mandate of Lincoln
Laboratory is to develop a cost-effective
system, such an operation is some years
off. To be competitive with the power com-
panies, Turnipseed said, a PV cell must be
developed that can generate electricity at
$2 per watt. The type used in the wBNO
project can do it at $5-86 per watt. But Tur-
nipseed pointed out that the cost
difference between power produced by PV
cells and the utility companies has been
steadily decreasing. In 1975 electricity
from PV cells cost $15-$20 per watt and as
that cost has fallen the cost of the off-the-
line power has risen, Turnipseed said.

Turnipseed said the future of the PV cell
will be greatly affected by the cost of com-
petitive sources. If the U.S. decides to go
after nuclear power as a source of
electricity —which he sees as reducing the
cost of electricity—the day of the PV cell



will be pushed further into the future. In
its report, Lincoln said it thought such a
system as it is building for wBNO could be
‘‘economically attractive’ in the mid to
late 1980°s.

The PV panels used in the array come
from a warehouse of the Jet Propulsion
Laboratory in Pasadena, Calif. They were
purchased for its solar power experiments
from a number of different manufacturers,
including RCA, Motorola, Spectrolab and
Solarex.

Despite the prospects of an abundance
of cheap electrical power, Pries was not ex-
cited about the possible savings the station
might reap. As a matler of fact, he said
preparations for the installation are costing
*‘a lot more than we thought.”” In addition,
10 building housing for the control room
and (he batteries, the station has found it
necessary 1o purchase a new, more effi-
cient transmitter.

But the station, Pries said. is not *‘really
looking at cost’’ It is enough ‘‘to be the
first solar powered radio station.”

State of Sony

Chairman Morita tells New York
security analysts his company

is on the move with ngw Betamax,
larger screen TV sets and audio
cassette dictation units; describes
moves to counter rise of yen

With the industry al *‘the threshold of
greal changes in innovation.’ Akio
Morita, chairman and chief executive of-
ficer of Sony Corp.. sees ‘‘a world of
unlimited possibilities and continuing
severe competition in the electronics busi-
ness.”

Speaking before the New York Society
of Security Analysts, Morita said he came
*‘with a most encouraging story about re-
cent developments in Sony.” He cited the
*‘tremendous response’’ 10 his company’s
new products at jts spring sales convention
in this country, and the *‘explosion of pop-
ularity’” for Sony’s new Beltamax units on

haSyne

Brand new award. International! Telecommunications Union Administrative Council has
given first ITU Centenary Prize to Georges Valensi for exceptional contribution to
development of international communications. Research by Valensi, French engineer and
scientist, led to French patent in 1938 that was basis for American patent that validates his
reverse compatibility concept for color signal transmission. Prize, which consists of gold
medal and 15,000 Swiss francs ($9,000), will be awarded Sept. 23 at ceremony held in
conjunction with World Telecommunications Exhibition in Geneva.

[m]
Meeting of the minds. Approximately 150 experts on telecommunications transmission
systems are in Geneva this week for meeting of International Telegraph and Telephone
Consultative Committee Study Group dealing with such issues as cables, oplical fibers,
digital equipment and visual teiephone service. By end of 1980, group hopes to complete
recommendation standardizing physical and transmission characteristics of optical fiber.

a
Why ask? National Association of Broadcasters has questioned whether FCC should
promulgale additional rules regulating design and manufacture of TV receivers. In inquiry
examinirig possible improvements in receivers and certain standards relevant to UHF TV
tranmission, NAB questioned value of working toward reduction of UHF receiver imposed
taboos since primary allocation limitation will remain unchanged. NAB suggested instead
that FCC focus its efforts on award of contracts for advanced communication design and
coordination with government and industry groups 10oking to establish standards for
consumer equipment.

a
Back and forth. New videocassette recorder system developed by Philips and Grundig
uses reversible cassette, similar to audio cassette system. VR 2020 has “dynamic track
following," with self-correcting recording and playback heads. Unit makes extensive use of
microprocessor technology for monitoring control and operating functions, allowing 26
different TV stations to be stored in microprocessor's memory. in addition, five programs,
broadcast at different times and on different channels, can be selected in advance.

[m]
Expanding network. Appalachian Regional Commission has placed order with
Scientific-Atlanta for 16 complete earth stations and 26 receivers to expand community
service TV network in 13-state area served by ARC. Transmitting and receiving earth
station will be installed in Lexington, Ky, where educational and public interest programing
will originate. Most of first receiving stations will be placed in small rural areas, with
communities tied together by RCA Satcom satellites. Programing will include educational
classes and workshops, with 35 hours worth during daytime hours.

a
North country news. Anchorage-based Visions, subscription TV operation that runs one-
channel. 24-hour programing, has begun negotiations with Comsat for purchase of Torus
earth slation. capable of looking up at six satellites simultaneously. Prototype of Torus has
been operational since 1973, but hasn't been used commercially. Comsat has asked FCC
for permission to build three units.
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Morita

its Japanese home ground. The machine,
introduced in March, has ‘‘every essential
function the Japanese customer may
need.”” according to Morita. These include
BetaScan. still-frame, frame-by-frame ad-
vance, triple speed playback. multiplex
sound recording and a one-week timer
system. The importance Sony attaches to
the sales potential of the BetaScan feature,
which shows a picture on the screen in fast
forward or rewind. was underlined by
Morila's comment that *‘*with all the talk
about long-playing videotape recorders,
this BetaScan feature will be a *must’ in
home video recorders.”” eliminating the
“‘hit-or-miss. hunt-and-search difficulties
of other video recorders.”” Sony will mar-
ket a version of the machine in the United
States later in the summer. and has
boosted production to 60.000 units a
month to keep pace with demand.

Morita also dwelt on Sony’s recent work
with television receivers. He expects last
September’s introduction in Japan of
muitiplex audio for television broadcasts
to boost the demand there for sets (5.6
million sold in 1978} to as high as 6 mil-
lion this year. Sony brought out a 25-inch
color set in Japan in 1978 and with a 26-
inch Trinitron console set has entered the
large screen console sector of the Ameri-
can market for the first time. Within the
past year Sony began marketing projection
television systems. and Morita, claiming a
good reception in industries and schools,
tied this product to Sony’s home
videorecorder. saying ‘‘using the projec-
tion TV with the Betamax, homes are now
enjoying their own theaters.”

Briefly mentioning videodisk tech-
nology. Morita described it as a format that
will **coexist*’ with videotapes. and one in
which Sony ‘*will be ready to take the lead
when the time comes in this field.”” As he
made clear in the question and answer ses-
sion following his address. he doesn’t
believe that time is now.

The Sony chairman reviewed the com-
pany’s history in professional video equip-
menl, and pointed to the establishment of
Sony Broadcast Ltd. in the United King-
dom and the Sony Video Technology
Center in Palo Alto, Calif.. as well as the
digital video recording system introduced
at the March NAB convention. Speaking
later of Sony's work with pulse code
modulation digital recording systems,
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In SRDS, YOU ARE THERE, selling by helping people buy.

SPOT RADIORATES AND DATA

5201 Old Orchard Road, Skokie, Illinois 60077




Morita claimed **PCM audio disks will un-
doubtedly replace present records.”

The final product area outlined by
Moriia was the business machines field. in
which he said Sony has captured 15% of
the United Siates market for dictation
equipment using standard cassettes. A
micro cassette series is to be introduced.

Discussing Sony's recently released con-
solidated results for the six months ending
April 30. Morita said the 15% increase in
sales and 98% operating income rise
showed ‘‘how strong Sony has become as
an enterprise.”’ However, a 21% drop in
the exchange rate of the yen between Oct.
31. 1978, and April 30. 1979, required
Sony. under the consolidated accounting
procedure specified by the Financial Ac-
counting Standards Board Statement No.
8. 10 charge a foreign exchange loss of
about $60 million in *‘other expenses’’
(**Bottom Line.” June 25). This resulted

in a decrease of 36" in the company’s con-
solidated net income. compared with the
same period last year. Referring 1o FASB
No. 8. Morita said **1 personally believe
that there ought 10 be a more rational way
to express the operational results of a com-
pany.” The translation loss. he empha-
sized, was not due to any direct cause on
the part of Sony.

The chairman earmarked greater re-
search and development of products with
higher added value as the first step in a
three-point program Sony underiook to
counter the sharp rise in 1the yen’s value.
The second was a reorganization of Sony
management around the world. designed
to achieve ‘‘a closer balance of sales by
area’’ and increase the proportion of sales
outside the United States. The final mea-
sure was a reducition of costs, with the cost
ratio againsi sales during the first haif of
fiscal 1979 down to 63.8% compared with

68.5% for the same period in 1977.

Describing Sony’s plans for the future,
Morita said the firm will **continue 10 eie-
vate [its] own technology.’ expand and
strengthen its production and marketing
networks and diversify. Sony’s joint ven-
ture with The Prudential Insurance Co. of
America, recently approved by the
Japanese Ministry of Finance, was cited as
a promising example of the diversification
effort.

Morita closed his speech with some
thoughts about Sony stock. He spoke of
Americans having been ‘‘net exporters"”
of the company's stock for the last one
and a half fiscal years. listing the Ameri-
can holdings in Sony at 6% of the total.
down from 43% in 1973. Expressing his
gratification at the’interest in Sony on the
part of Japanese investors. Morita said *]
am sure that interest in Sony among
Americans will be generated again.”

For the Recordz’

As compiled by BROADCASTING based on
filings, authorizations, petitions and other
actions announced by FCC duting the
period June 25 through June 28.

Abbreviations: ALJ— Administrative Law Judge.
alt.—alternate. ann.—announced. ant.—antenna.
aur.—aural. aux.—auxiliary. CH—critical hours. CP—
construction permit. D—day. DA —directional anten-
na. Doc.—Docker. ERP—effective radiated power
freq.—frequency. HAAT—height of antenna above
average lerrain. khz—kiloheriz. kw—kilowalis.
MEOV —maximum expecied operation value. mhz—
megahertz. mod.—modification. N—night. PSA—
presunrise service authorily. SL—studio location.
SH —specified hours. TL—transmitler location.
trans. —transmitie. TPO—1ransmitier power output.
U—unlimited hours. vis.—visual. w—walts. *—non-
commercial.

New Stations

AM action

® Dimondale, Mich.—Broadcas! Bureau granied
BDT&W Broadcasting 1170 khz. 1 kw-D. PO. address:

4415 Chadburne Drive. Lansing. Mich. 48910. Esti-
mated construction cost $113,300: first-year operating
cost $68,740; revenue $90.000. Format: top-40 soul.
Principals: Terry E. Tyler (40%), Ernie L. K. Boone
(20%). Cullen L. DuBose (20%) and Robert Joe
Williams (20%). Tyler is assistant director of Lansing
Headstar1 program, Bodne is housing administrator for
Michigan Housing Development Authority, DuBose is
real estate developer in Lansing, and Williams is direc-
tor of youth employment for Michigan Depariment of
Social Services. None has broadcast interests
{BP-21.151). Action June 20.

FM actions

® *Champaign, lll. — Broadcast Bureau granted Prairie
Air Inc. 90.1 mhz. .4 kw, HAAT: 390.26 1. PO. ad-
dress: Box 2224, Siation A", Champaign 61820. Esti-
mated construction cost $6.206; firsi-year operating
cost $6.720: revenue not given. Format: informational
variety. Principal is nonprofit, educational corporation
incorporated 1o operale noncommercial broadcasi sia-
tions in lllinois (BPED-2624). Action June 21.

8 *Baton Rouge, La.—-Broadcast Bureau granted
Louisiana Staie University and A&M 89.1 mhz, 8 kw,
HAAT: 130 fi. Address: LSLU! Sysiem Offices, Baton

"Rouge 70803. Estimated construction cost $17.680:

first-year operating cost $27.870. Applicant is public
university. John E. Fisher is director, office of student
media (BPED781113AW). Action June 21.

SIGNAL PROPAGATION SPECIALISTS

RADIO, TELEVISION, CATV, MICROWAVE
FIELD STRENGTH SURVEYS & PROOFS
ANTENNA INSTALLATION, SWEEPING & TUNING
TRANSMISSION LINE INSTALLATION & REPAIRS
TOWER ERECTION, MODIFICATION & DISMANTLING
TOWER STRESS ANALYSIS & CERTIFICATION
TOWER PAINTING, INSPECTIONS & MAINTENANCE
GUY CABLE REPLACEMENT, TENSIONING & COATING
COMPLETE EMERGENCY ANTENNA AND TOWER RESTORAL SERVICE

Office (812) 824-2158

ELECTRONIC SERVICES COMPANY

6205 S. AIRLINE ROAD, BLOOMINGTON, INDIANA 47401
Serving Communications Since 1968

24-Hour Service (812) 334-0818
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B *Kingspori. Tenn.—Broadcast Bureau granled
Kingspori City Schools Board of Education 90.3 mhz.
19.5 w, HAAT: 881.5 1. PO. address: 1701 East Center
St., Kingsport. Tenn. 37664. Estimaled construction
cost $43.494; first-year operating cost $23.000.
Revenue not given. Format: informalional variety.
Principals: applicant is clecled board of education
which operates city school system (BPED-2643). Ac-
tion June 18.

B °*Pikeville. Tenn.—Broadcast Bureau granted Mary
V. Wheeler Elementary School and Bledsce County
Board of Education 91.3 mhz, 100 w, HAAT: 453 fi.
Address: Box 155, Pikesville 37367. Estimated con-
struction cost $22.065: first-year operating cost $19.-
709. Format: educational. Principals: William Johnson,
chairman of school board, and Carl Boynion. principal
at Wheeler Elementary School (BPED780406AL). Ac-
tion June 18.

® San Angelo. Tex—Broadcast Bureau graniéd San
Angelo Broadcasters Inc. 92.9 mhz, 100 kw, HAAT:
600 fi. Address: 801 Carnegie. Brownwood. Tex.
76801. Esiimated construction cost $10.700: first-year
operating cost $t42.587. revenue $£72.000.
KBWD(AM)}-KOXE(FFM) Brownwood, KVOP(AM)-
KPLA(FM) Plainview. KSNY(AM) Snyder.
KVKM(AM) Monahans. KQTY{(AM} Borger and
’I\(AK[KngM) Waco-Marlin. Tex. (BPH10772). Action

ay 29.

TV actions '

® Jacksonville, Fla.— Broadcast Bureau granted Chris-
tian Television of Jacksonville Inc. ch. 47, ERP: 1,653
kw vis., 165 kw aur., HAAT: 836 f1.. ant. height above
ground 852 fi. PO. address: 3350 Phillips Highway,
Jacksonville 32207. Estimated construction cost $964.-
847, firsi-year operating cost $214,740; revenue
$1.200,000. Legal counsel James A, Gammon, Wash-
ington: consulting engineer Serge Bergen. Applicant is
nonprofit religious organization. Thomas R. McGehee
is president. He is former director (no stock) of
WTLV(TV) Jacksonville (BPCT-5165). Action June
21,

® Lafayeie. La.—Broadcast Bureau granied Charles
Chatelain ch. 15, ERP: 165 kw vis.. 29.4 kw aur.,
HAAT: 208.6 f1.; ant. height above ground 228 fi. Ad-
dress: 1506 Eraste Landry Rd., Lafayette 70506. Esti-
mated construction cost $211.365; first-year operating
cost $287.000. revenue $540,000. Legal counsel
Mullin, Conner and Rhyne, Washington: ¢onsuiting
engineer Smith & Powstenko. Principals: Chatelain
owns electronic equipment firm at Lafayette. He has no
other broadcast interesis {BPCT780919KF). Action
June 12.



Ownership Changes

Applications

8 WDGL(AM) Douglasville, Ga. (1520 khz, | kw-D,
500 w-N) —Seeks assignment of license from Douglas
County Broadcasting Inc. 1o S-P Enteprises Inc. for
$225.000. Seller is owned by Evelyn P Rowe. widow
of Howard M. Rowe, who died in December 1978. She
also owns as heir WSNE(AM) Cumming. Ga. Buyer is
owned by Hugh J. Wheeler and Dale L. Karacostas.
They are salesmen a2t WZAT{AM)-WSGA(FM)
Savannah. Ga. Ann. June 27.

m KMCD(AM)-KBCT(FM) Fairfield. fowa (AM:
1570 khz, 250 w-D. FM: 95.9 mhz, 3 kw)—Seeks
assignment of license from Carousel Broadcasting
Corp. 10 Galesburg Broadcasting Co. for $219,000.
Seller is owned by Ray L. Sherwood, who has no other
broadcasl interests. Buyer is owned by Lester T
Pritchard, individually {25%) and as principal owner of
Galesburg Printing & Publishing Co.. Galesburg, Ill..
which owns 75% of buyer. It also owns WGIL{AM)-
WAAG(FM) Galesburg. 1ll. Ann. June 27.

a KBCQ(AM) Roswell, N.M. {1020 khz. 50kw-D, 50
kw-N) —Seeks assignmen! of license from Berrendo
Broadcasting Co. to Sky Broadcasting Corp. for $600.-
000. Seller, principally owned by Robert O. Anderson,
chief executive officer of Atlantic Richfield Corp., has
no other broadcast interests. Buyer, owned by Andrew
E Bell and Fosier Management Co., group of New
York investors. also owns KSKY(AM) Dallas. Ann.
June 27.

m WFRC(AM) Reidsville, N.C. (AM: 1600 khz, 1
kw-U) —Seeks transfer of control of Travis Broadcast-
ing Inc. from Charles C. Travis (45%) and his wife,
Jessica (55%) (100% before. none afler) to group
{none before: 100% afier). Consideration: $385.,000.
Principals: Travis's have no other broadcast interests.
Buyers are James E. Casto, William J. Baird [11, Ralph
E. Hacker and seven others. Casto is former genersal
manager at WDHR(FM) Pikeville. Ky.. and is cus-
rently owner of advertising firm in Pikeville. Baird is
Pikeville altorney. Hacker is sales and general manager
of WVLK(AM) Lexingion, Ky. Ann. June 27.

8 WVAM-AM-FM Alioona, Pa. (AM: 1430 khz, 5
kw-D, 1 kw-N; FM: 100.1 mhz, 3 kw) —Seeks assign-
ment of license from Blair County Broadcasiers lo
Phyldel Communications [nc. for $920,000. including
$120,000 for agreement not to compete. Seller is prin-
cipally owned by Deany J. Bixler of Alicona and Ran-
dolph Burdsall of $i. Petersburg. Fla, neither of whom
has other broadcast interests. Buyer is owned by James
Draylon. Dean Schomburg and Bernard Seabrooks.
Draylon is New York bank manager. Schomburg {War-
ren Dean) is announcer at WMCA(AM) New York.
Seabrooks is former producer of CBS News. New York.
Ann. June 27.

® KMIT(FM) Mitchell. S.D. (102.3 mhz, 3 kw)—
Seeks assignment of license from BMA Broadcasling
Inc. 10 Miichell Broadcasting Lid. for $265,000. Seller
is principally owned by William Moke (35%). his son,
Duane (15%). and Marvin E Bormann (37%). None
has other broadcast interests. Buyer is owned by Tim J.
Grivna (50%) and four others. Grivna is general man-
ager of KMIT. He is only buyer with other broadcast in-
teresis. Ann. June 27,

m WIKE(AM} Newport and WTWN(AM) Si.
Johnsbury, both Vermont (WIKE: 1490 khz, 1 kw-D,
250-N: WTWN: 1340 khz, 1 kw-D. 250 w-N) —Seeks
assignments of licenses from Memphremagog Broad-
casting Co. and Twin Stale Broadcasiing Inc., respec-
tively, 1o Brent W. Lambert and Eric H. Johnson {(50%
each) for $610.000. including $25,000 for agreement
nol 1o compete. Sellers are principally owned by Dean
Finney, who has no other broadcast interests. Lambert
and Johason each own third interest in KIOQ-FM
Bishop. Calif.. and KEVA{AM) Evanston. Wyo., and
one-sixih interest in applicani for new AM al Golden,
Colo. Ann. June 27.

Actions

m KOVA(FM) Oijai, Calif. (105.5 mhz, 130 w}—
Broadcast Bureau granied assignment of license from
Radio Ojai lac. to Frank W. Spencer Jr. for §375,000.
Seller is owned equally by Fred M. Hall, Edward T.
Mariin and William G. Myers. Hall will remain at sta-
tion as general manager and chiel engineer. Neither
Martin nor Myers has other broadcast inieresis.
Spencer also owns WCLT(AM) Newark. Ohio
(BALH790430HV, BALFT790430IA. IB). Action
June 20.

Summary of Broadcasting

FCC tabulations as of May 31, 1979

ce's

On air on Total not Total
Licensed STA" air on air on air authotized""

Commercial AM 4512 E] 32 4.548 7 4620
Commercial FM 3.032 2 75 3,109 159 3,268
Educalional FM 949 0 44 993 72 1.085
Tolal Radio 8.483 7 151 8.651 302 8.953
Commercial TV .

VHF 514 1 2 517 7 524

UHF 218 0 3 218 57 275
Edycalional TV

VHF 94 1 7 102 8 10

UHF 152 2 4 158 6 164
Tolal TV 975 4 16 995 78 1073
FM Tianslalots 265 0 0 265 88 353
TV Translalors

UHF 1.161 0 0 1,181 272 1.433

VHF 2402 0 0 2.402 199 2,601

e T T e T T T e T T S T S T L T

B KFOX{FM) Redondo Beach, Calif. {93.5 mhz, 3
kw)}—Broadcast Bureau granted assignment of license
from Jack Barry 10 KFOX Radio Inc. for $810,000 plus
accounts recejvable. Barry, television personality and
producer, has no other broadcast interests. Buyer is
owned by group of Los Angeles businessmen—
Bancroft J. Howell and Melvyn Bell, bankers. Samuel
Brown. altorney. Edward Roper. municipal bond
broker, and Louis Whallon, private financial consui-
tant. None have other broadcast interesis
(BALH790420G A). Action June 18.

m WQSR(FM) Sarasota, Fla. (102.5 mhz, 100 kw)—
Broadcast Bureau granted assignment of license from
Sarasola Radio Inc. to Cosmos Broadcasting Corp. for
$1.9 million. Seller is principally owned by Carroll
Newton and Ted Rogers, who also own WQSA(AM)
Sarasota. Cosmos is wholly owned subsidiary of Liber-
ty Corp. {insurance); Francis Hipp is chairman and W,
Hayne Hipp vice chairman of pareni company. Charles
A. Batson is chairman and president of Cosmos, which
owns WIS-AM-TV Columbia, $.C.. WSFA-TV
Montgomery. Ala.. WTOL-TV Toledo, Ohio. and
WDSU-TV New Orleans (BALH790409GN). Action
June 21.

m KOZA(AM) Odessa, Tex. (1230 khz, | kw-D, 250 -

w-N) —Broadcast Bureau granted transfer of control
from Odessa Broadcasiing Co. 10 Harris Enterprises for
$610,000, including $75.000 for agreement not o com-
pete. Seller is owned by Cecil Trigg. who is retiring
from broadcasting. Buyer is Garden City, Kan., group
owner, owned by John P. Harris and family: Robert
Wells, former FCC commissioner. is vice president in
charge of broadcast operations. KOZA is its seventh
AM, maximum allowed by FCC. I1 also owns five FM’s
(BTC790419FP). Action June 18.

Facilities Changes

AM applications

m KPHX(AM) Phoenix—Seeks CP io change TL to
315t Ave. and Durang. Phoenix; change SL and RC 1o
1925 S. Central Ave., Phoenix: make changes in ant.
sys. Ann. June 28.

m KGFL{AM) Clinton. Ark.—Seeks CP 1o increase
power 10 1 kw. Ann. June 28.

m WXOX(AM) Bay City, Mich.—Seeks CP to change
SL 10 Essexville. Mich.: change TL 1o NE corner of
Michigan and W Freeland Roads, Frankenlust Town-
ship, Mich.; change hours of operation to unlimiled by
adding nightlime operation with 5 kw, DA-N: increase
daytime power 10 § kw. make changes in ant. sys.. in-
stall new trans. Ann. June 28,

m KTYN{AM) Minot, N.D.—Seeks CP to change SL
10 Burlington. N.D.: increase daytime power Lo 5 kw;
change hours of operation to unlimited by adding
nighuime operation with 5 kw, DA-N: change TL and
SL: 1 miles S, 4 miles W of Minot: make changes in
ant. sys. Ann. June 28,

a KWOK(AM) Wagoner. Okla.—Seeks CP to in-
crease power 1o 500 w. install new trans. Ann. June 28.
® WTBP{AM) Parsons. Tenn.—Seeks CP lo increase
power 1o | kw. Ann. June 28.
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FM applications

m KZAP(FM) Sacramenio, Caiif.—Seeks CP to
change TL 4 miles SE of Folsom, Calif.. install new
ant.. make changes in anl. sys. Ann. June 28.

& KCRW(FM) Santa Monica, Calif.—Seeks CP 1o
change TL 10 255 Briarcrest Rd., Beverly Hills, Calif;
change SL and RC 10 1900 Pico Blvd., Santa Monica:
install new ant.; make changes in anl. sys.. increase
ERP: 6.9 kw and HAAT: 1110 f1. Ann. June 28.

m KTSC-FM Puebto, Colo.—Seeks CP to change TL
to Baculite Mesa, NNE of Pueblo: install new ant.;
make changes in ant. sys.. increase ERP: 100 w and
HAAT: 1124 fi. Ann. June 28.

® WFTU-FM Orlando. Fla.—Seeks CP io increase
ERP: 7.94 kw and HAAT: 160.6 1.; ins1all new ant. and
make changes in ant. sys. Ann. June 28,

a WRUM-FM Rumford, Me.—Seeks CP 1o change
TL 10 Black Mountain, Rumford. install new ant..
make changes in ant. sys. and increase ERP: 47.53 kw

QUALITY TALKS

FOR
KTKT

Yucson, Arizona

Continental's new 5/10 kW AM
transmitter is setting records for
acceptance. it has performance

and efficiency, with tha cleanest
ound ar , Listen to Continen-
tal: quality talks.

Write for brochure: Continental Electronics
Mfg. Co. Box 270879 Dallas, Texas 75227
(214) 381-7161

St




(H&V) and HAAT: 1435 Nt (H&V). Ann. June 28.

8 WKXA-FM Brunswick. Me.—Seeks CP 10 make
changes in ant. sys.. change type trans. and ani.;
decrease ERP: 50 kw (H&V} and increase HAAT: 500
fi. (H&V). Ann. June 28.

® WSHL-FM Easion. Mass.—Seeks CP 10 increase

ERP: 100 w and HA AT: 68 fi.. install new ant.; make
changes in ant. sys. Ann. June 28.
a WTRZ(FM) Springfietd. Mass.—Seeks CP 10

change freq. to 97.5 mhz: HAAT: —22.9 fi. and ERP:
13.09 kw and make changes in ani. sys. Ann. June 28.

8 KCCM-FM Moorhead. Minn.—Seeks CP to make
changes in ant. sys.. insiall new ant.. increase ERP:
100 kw and HAAT: 641 fi. Ann. June 28.

8 WVBU-FM Lewisburg. Pa.—Seeks CP to change
TL to Armory Bivd.. off Rt. 15, Lewisburg: increase
ERP: 11.17 kw and HAAT: 148 {1 install new ant.:
make changes in ant. sys. Ann. June 28.

8 WNFM(FM) Dayton. Tenn.—Seeks CP to change
TL: 1 mile S of Old hwy. and Ogden Rd.. Dayton: in-
stall new ani.. make changes in ant. Sys.; decrease
ERP: 65 kw (H&V) and increase HAAT: 657 fi
(H&V). Ann. June 28.

m KAOS(FM) Otympia. Wash.—Seeks CP 10 make
changes in ani. sys.. change TL and SL to The
Evergreen Siate College. Olympia. Wash.. install new
ant.. increase ERP: 1.3 kw and HA AT: 18.5 It. minus.
Ann. June 28.

TV applications

| WTVP(TV) Peoria. Ill. —Seeks CP to change ERP
1o vis. 1386.8 kw. aur. 138.7 kw: change TL 10 High
Point Rd.. 0.6 miles W of Pine Cres1 Rd.. East Peoria,
and HAAT: 706.5 fi. Ann. June 28.

m WCGV(TV) Milwaukee—Seeks mod. of CP 10
change ERP 10 vis. 5000 kw (M). aur. 1000 kw (M)
change SL 1o 5445 N. 2T1h 51.. Milwaukee; change type
trans. and type ant. and change HAAT: 1026 fi. Ann.
June 28.

AM actions

m WACT(AM) Tuscaloosa, Ala.—Granied CP 1o
change SL and TL 10 3900 1 hih Ave.. Tuscaloosa: in-
stall new 1rans.. install former main trans. as aliernate
main trans.. make changes in ani. system (increase

Please send
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height) (BP-21.263). Action June 18.

8 WGRO(AM) Lake City, Fla.—Granted CP 1o add
nighitime power with | kw, DA-N: change hours of
operation (o unlimited: conditions {BP-20.729). Ac-
lion June (8.

m WGRC(AM) Spring Valley. N.Y.—Granted mod. of
CP covering operation of trans. by remote control from
proposed SL: 99 West Nyack Rd.. Nanuet. N.Y.
(BRC790504A1). Action June 19.

a KTGO(AM) Tioga. N.D.—Granted CP o increase
power (o | kw: change type trans. (BP780830AJ). Ac-
tion June 19.

8 WMLP(AM) Milion. Pa.—Granied CP (o make
changes in ant. system. increase height of tower:
change SL 10 1.5 miles S of route 976 on route 15,
Milion (BP790215AH). Action June 5.

8 KORN(AM) Mitchell, S.D.—Granted CP to make
change in ant. system: change TL to U.S. Route 16: in-
crease height of tower 1o 416 f1. 10 accommodaie FM
anl. (BP790123Al). Action June 5.

® KLFB{AM) Lubbock, Tex.—Granted CP 10 change
hours of operation 10 unlimited; add nighttime opera-
tion with 500 w: move TL near VFW Highway and
82nd Si.. Lubbock: conditions (BP781205AF). Action
June 18.

® KEDA(AM) San Anionio. Tex.—Granied CP 10 in-
crease day power 10 5§ kw: add night service with 1 kw:
install DA-2: change TL to Sulphur Springs Rd., E of
Fosier Rd.. near Boldtville. Tex.: conditions
(BP780728AT). Action June 18.

8 WPAK(AM) Farmville. Va.—Granied CP 10 make
changes in ant. sysiem and increase iower height
(BP781107AJ). Action June 19.

FM actions

8 *KFCF(FM) Fresno. Calif.—Granted CP 1o insiall
new trans. and ant.; change ERP: 2.4 (H&V), change
ant. height: 1900 fi. {H&V) (BPED-2703). Action
June 18.

a *WVIK(FM) Rock Island. 11l.—Granted mod. of
CP changing Ireq. 10 90.1 mhz: change TL NE of Bet-
tendorf City Hall, Betiendorf. lowa: change 1ype ant.;
change ERP:50 kw (H&V): change ant. height: 500 fi.
(H&V): conditions (BMPED780901AC). Action June
18.

| *KALA(FM) Davenport. lowa—Granted CP
changing freq. 10 88.5 mhz: change ERP 10 .1 kw
(H&V): change 1ype of trans. and make changes in
ant. system f{decrease height): conditions
{BPED780920AM). Action June 18.

| Lincoln, Neb.—FCC has granied application of
Union College for authority 10 modily facilities of iis

O Business Address
O Home Address

City

Stale = Zip

Type of Busi

Title/Position

Are you in cable TV operations (3 Yes 1 No

Signature (required)

D 3years $1050 2 years $750 1 year $40
{Canadian and ntemalional subscribers add $12/year)

O 1979 Cable Sourcebook $20.00

It payrnenl with order: $15.00)

0O 1979 Yearbook $42.50

{If payment with order: $37.50}

0O Payment enclosed O Bill me

0 Across lhe Dial $3.95

{Price inciudes postage and handling. Prepaid orders oniy.)

™ == oo

Ry |

For Address Changes Piace Most
Recent Label Here.

fon oo om oo oo o o

1735 DeSales Street, N.W., Washington, D.C. 20036

e aca-t

Name ... I — educational KUCV(FM) there. II also denied petition

C 10 deny application filed by Chronicle Broadcasting

ompany Co.. of WOWT-TV Omaha. Neb. Action June
21.

® *WCVH(FM) Flemingion. N.J.—Granied CP 10
change TL 10 County Route 17, .3 miles S of Cher-
ryville Raritan Township. N.J.. change type of ant.:
change ant. system. ERP: 0.039 kw (H&V) and ani.
height: 460 fi. (H&V). conditions (BPED-2645). Ac-
tion June 21.

® KFMS(FM) Las Vegas—Granted CP to insiall new
trans. al presently licensed site: increase ERP: 50 kw
(H): change TPO (BPH790110AA). Action June 19.

a WFAH-FM Alliance, Ohio—Granted CP 1o change
TL 1o Whilacre Ave., I mile SW of New Franklin,
Ohio; change SL 10 393 Smyth Ave.. Alliance. operate
by remote control from proposed SL: install new trans.
and ant.; make changes in ant. sysiem. ERP: 17.8 kw
(H&V) and ant. height: 500 fi. (H&V) (BPH-11095).
Action June 18.

| WMLP-FM Milton. Pa.—Granied CP to make
changes in ant. system: change irans. and SL 10 1.5
miles S of route 976 on route 15, Milton; change type
irans. and ant.; increase ERP: 3 kw (H&V): decrease

3m. hseishl: V15 fi. (H&V) (BPH790215AC). Action
une

& KISN(FM) Salt Lake City—Granied CP 10 install
aux. ant. to common FM ant. for other stalions via
noich diplexer sysiem: change TL 18 miles SW of Salt
Lake City, Farnsworth Peak. Uiah: change type trans.
and ant.. increase ant. heighi: 3740 fi. (H&V): change
TPO (BPH781124AK). Action June 15.

® WNST-FM Milton, W.Va.—Granied mod. of CP 10
change TL to Barker Ridge. 14 miles NE of Hun-
tington W.Va.. change 1ype trans. and ant.. decrease
ERP: .1] kw {H&V): increase ani. heighi: 1230 fu.
(H&YV) (BMPH790406A)). Action June 15.
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| *WVPN(FM) Charleston. W.Va.—Granted CP 10
change trans. and ani. Action June 15.

s WWMH(FM) Minocqua, Wis.—Granted CP 1o
change TL to 7380 hwy. 51: increase ant. height to 174
ft. (H&V):. change ilype i(rans. and ant,
(BPH780912AL). Action June 19.

Allocations

Petitions

® Hawthorne. Calil. — Asian American Telecasters re-
quests amendment 1o TV 1able of assignments 1o
assign Ch. 62 10 Sania Ana. Calif. (RM-3382). Ann.
June 27.

& Buckhannon. W.Va.—West Virginia Wesleyan Col-
lege requests amendment 1o FM table of assignments
1o assign 93.5 mhz there. Ann. June 27.

Actions

® Homosassa Springs. Fla.—Broadcast Bureau. in
response 10 petition by West Wind Broadcasting Inc.,
proposed assigning 95.3 mhz there as its first FM
assignment. Comments are due Aug. 21, replies Sept. -
10. Action June 22.

8 Monroe City, Mo.—Broadcast Bureau. in response
1o petition by Kenneth L. and Myra L. Bass: Rodney L.
and Lynette Peterson. and Harold and Henrietta
Sprick. assigned 101.7 mhz there as its first FM assign-
ment. Action June 22.

Translators

Actions

® K4TAA Big Park Valley Area, Ariz.—Bell Rock TV
Club Inc. granted CP for new TV translator station on
ch. 47 10 rebroadcast signal of KTVK-TV Phoenix
(BPTT-7810231T). Action May 22.

® KIOLC Litchfield, Calif. —Honey Lake Communily
T.V. Corp. granted CP for new TV translator station on
ch. 10 to rebroadcast signal of KHSL-TV Chico. Calif.
{BPTTV-7808311]). Action May 21.

m K59BR Poppet Flais. Silent Valley and Banning
Rural, all California—Silent Valley Club Inc. granted
CP for new TV translator station on ch. 59 to rebroad-
cast signal of KABC-TV Los Angeles
(BPTT-7810271B). Action May 25.

m K44AC Rio Blanco Valley and Upper Piceance
Creek Basin. Colo.—Rio Blanco County TV Associa-
tion granied CP for new TV translator station on ch. 44
1o rebroadcast signal of KOA-TV Denver
{BPTT-3643). Action May 22.

® K55BY Northome and rural areas, Minn.—County
of Koochiching granted CP for new TV translator sta-
tion on ch. 55 to rebroadcast signal of WIRT-TV Hib-
bing, Minn. (BPTT-781130!B). Action May 23.

m K57BK Northome and rural areas. Minn.—County
of Koochiching granted CP for new TV translator sia-
tion on ch. 57 10 rebroadcast signal of KDAL-TV
Duluth. Minn. {(BPTT-781130IC). Action May 23.

® K12LO Ferndale, Moni.—Swan Hill TV [nc.
granted CP for new TV 1ranslator station on ch. 1210
rebroadcast signal of KPAX-TV Missoula. Mont,
(BPTTV-6076}. Action May 25.

m W27AC Bowling Green, Ohjo—Bowling Green
State Universitly granied CP for new TV translator sta-
tion on ch. 27 1o rebroadcast signal of WBGU-TV
(BPTT-781227 IE). Action May 23.

Other

u Springfield. IIl.—FCC has denied Lincoln-Douglas
Communications. a joint venture. review of Review
Board's Jan. 17 action graniing Midwes1 Broadcasting
Co. CP for new FM stalion on 98.7 mhz there and
denying competing application of Lincoin-Douglas.
Action June 21.

a KORK-TV Las Vegas—FCC has granted Western
Communications Inc., licensee of siation. extension of
operaling authority until Sepi. 3. KORK-TV had been
direcied to crease broadcasting as of July 4. by order of
U.S. Court of Appeals in Washingion. Ann. June 21.



Professional

Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Virginia 22314
(703) 354-3400

EDWARD F. LORENTZ
& ASSOCIATES
Consulting Engineers
1334 G St., N.W., Suits 500
347.1319

Washington, D, C. 20005
Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N §t., N.W.  296-2315

WASHINGTON, D. C. 20036
Member AFCCE

COHEN and DIPPELL, PC.

CONSULTING ENGINEERS
5§27 Munsey Bldg.
{202) 783-0111
Washington, D.C. 20004
Member AFCCE

CARL T. JONES ASSOCS.
{Formerly Gautney & Jones)
CONSULTING ENGINEERS

2990 Telestar Ct.. Suite 405

{703} 560-6800
Falts Church. Va. 22042
Member AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W., Suite 606
Washington, D.C. 20005
{202) 296-2722

Menber AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209
(214) 631-8360
Member AFCCE

SILLIMAN, MOFFET & KOWALSKI
Washington, D.C. Area
8701 Ga. Ave., Silver Spring, MD 20910
ROBERT M. BILLIMAN. P.E.
(301) 589.8288
1925 N. Lynn St., Arlington, VA 22209
JOHN A. MOFFET, P.E.

(703) 841.0500

Member AFCCE

STEEL, ANDRUS
& ASSOCIATES
2029 K Street, N.W.
Washington, D.C. 20006
(301) 827-8725

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Radio & Television
Box 68, International Airport
San Francisco, California 54128
(415) 342-5208

JOHN B. HEFFELFINGER

8233 Ward Parkway, Suite 285
B16-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St, N.W., 659.3707
washington, D.C, 20036

(3’33,::’8 :}?-?-;4 Member AFCCE Mentber AFCCE
VIR JAMES E. Harold Munn, Jr.
CARL E. SMITH CONSULTING RADIO ENGINEERS ro Ros”gss-l;%:; ISION

CONSULTING RADIO ENGINEERS
8200 Snowville Road
Claveland, Ohlo 44141
Phone: 216-526-4386

Membder AFOOE

Applications and Field Engineering
Computerized Frequency Surveys
345 Colorade Blvd.—80206
(303) 333-5562

DENVER, COLORADO
Member AFCCE

& Associates, Inc.
B Engi ng Ci
Box 220
Coldwater, Michigan 49036
Phone: 517 —278-7339

CONSULTING & ENGINEERING

250 West 57th Street
New York, New York 10019
(212) 246.3967

JOHN H. MULLANEY
Consulting Radio Engineers, inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633.2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
acn:u[!ing £ngiru(u
6934 A N. University
Pe0ria, lilinois 61614

(309) 692.4233
Member AFCCE

MATTHEW |. VLISSIDES, PE.
STRUCTURAL CONSULTANT
TOWERS. ANTENNAS, STRUCTURES
Siudies. Analysis. Design Modifications.

Inspertions. Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703) 356-9504
Member AFCCE

C. P, CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0, BOX 18312
DALLAS, TEXAS
75218
Computers Aided, Dasign & Aliocation Studies
Field Engineering,
Asrisl Radistion Messurasments
1214) 321-9140

Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS
ALLOCATIONS INSTALLATIONS §IELD
ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

(805)666-2333
Serving Broagcasiers aver 35 years

RADIO ENGINEERING CO.

JOHN F.X. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Mi 48013

Tel’ {313) 642-6226 }202) 293-2020
Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B, CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

DON'T BE A STRANGER
To Broadcasung's 157.000° Readers
Display your Piolessional o Service
Card hee )l will be seen by the gec:-
SION-Making stalion owners ang man-
agess. chief engmeers and techmicians.
appheants lor AM. FM. TV and buyers ol
broadcasiing services
*1977 Readeistup Swurvey showmg a4
readers per ¢opy

confact

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for avalfabillties
Phone: (202) &£38-1022

Services

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monitors Repaired & Certified
103 S. Market St.

Lee’s Summit, Mo. 64063

Phone (B16) 524-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM.TV
445 Concord Ave.
Cambridge, Mass 02138

DOWNTOWN COPY CENTER
FCC Commercial Contractor
AM-FM-TV & NRBA lists —tariff

updat h servi ailing
lists, C.B.. Amateur, etc.
1114 218t St, N.W,,
Wash,, D.C, 20037 202 452-1422

Phone (617) 876.2810




Classified Advertising

RADIO

HELP WANTED MANAGEMENT

Manager Wanted: M.O.R. AM with power increase
pending, separately programed FM needs manager
strong on sales, collections and promotions. Send
Resume to: Ben Ferguson, WJIC PO Box 132, Salem,
NJ 08079,

General Manager, southeast, medium market top 40
group owned FM leader. If you are experienced G.M.
with great sales track record, send resume and how
you did it to Bob Manning, Beasley Broadcast Group,
Box 1355, Goldsboro, NC 27530.

Expansion at 2 prime growth market AM's creates
openings for sales/management personnel. Appli-
cants must exhibit proven ability to handle top local
account list plus ability to create top-flight sales pro-
motions. Markets: WLAR, Athens, Tennessee and
WGNS, Murfreesboro, Tennessee. Apply with resume
and success stories lo: James Broaddus, Music
Square Services Corp. 200 4th Avenue, North,
Nashville, TN 37219. No telephone interviews please.

Assistant Manager needed for successful small-
market FM. You can top 20K if you use problem-solv-
ing to sell and can motivate others to do the same.
Paper-pushers need not apply. Doug McLuen, WVTL,
Box 570, Monticello, IN 47960. 219—583-4666.

Wanted: Radio station general manager AM-FM
combination in ideal coastal Carolina town. Sales,
marketing and managerial skills required. Excellent
opportunily in expanding’ market area. Send resume
to: South Carolina Broadcasters Association, College
of Journalism, University of South Carolina, Columbia,
SC 29208.

Midwestern Broadcasting is expanding into the
northeastern region. We need experienced salespeo-
ple, a sales manager, and general manager EEQ-
Affirmative Action. Call Lew Dickey, WOHO/WXEZ,
Toledo 419—255-1470.

WXEZ (Z-105) Toledo needs a lop salesperson.
Take your 4-5 years sales experience .., couple it with
your abilities as a Ieader and give some direction and
giowth lo the sister FM of WOHQ. EEQ-Affitmative Ac-
tion. Cail J. Richard Lamb, General Manager 419—
255-1470.

General Manager top 100 markets southeast black
formatted cooker. Must have good personnel, program,
and sales skills. Group operation. E.Q.E. Send resume,
salary requirements lo Box F-39.

Station Manager, AM-FM combination—Ssmall mas-
ket—North Central. Need strong individual heavy on
sales, programming, and people. Excellent benefits,
greal future. E.E.O. Reply Box G-104,

HELP WANTED SALES

Sales Manager. AM FM stereo operation, with
50,000 watt CP for stereo, this Fall. Central California.
Resume, sales, salary requested. betore July 1st. Box
F-1386,

Sales Manager West Coast—Must be aggressive,
$25.000 first year Send resume only if you are ready lo
start immediately. Box F-190.

Aggressive Sales Manager to expand department.
Adult MOR station with large, loyal listenership needs
the right person to generate sales volume and build
staff. Unlimited income opportunity at this Hudson
Valley station. Send resume to WWLE, Box 484, Coin-
wall-on-Hudson, NY 12520.

Anncr/Sales. Light announcing. Protected territory.
Applicant should have some radio sales experience.
Contact Ed Marzoa, WJWL, Georgetown, DE 19947.

Eagles Attract Eagles. Join in the linancial rewards
of a success oriented station, making plans for further
aquisitions. Strong commission level plus plenty of
bonuses. Excellent list open for a street fighter who
knows how to “make it work™ Send resume and track
record to KBRJ, Box 4489, Boise ID 83704.

Needed at once ... someone for $ign on shift plus
some sales. Possible management position. Geeat
hunting, fishing, recreation area. 307 —864-2119.

Sales Director. Rapidly growing Radio Network
based in N.Y. Metro area needs an experienced Sales
Director with ambition and drive, who is capable of
adapling 1o a new and unigue lormat. Send resume
and sales record to Box G-65.

HELP WANTED ANNDUNCERS

Top 5 Afternoon Drive Personality ... Inmediate
opening for Adult MOR communicator Must relate to
afternoon information and the market in an entertain-
ing manner. An Equal Opportunity Employer Box G-84.

Religious Format, 100KW, needs announcer, sales
person, Or announcer-sales combo. Contact KTOF-FM,
1957 Blairs Ferry Rd. N.E., Cedar Rapids, 1A 52402.

Announcer/MD, with good production skills for well
respected Central Vifginia Modern Country music sta-
tion. Some sales a possibility EOE. Send tape, resume,
salary requirements to Zlvy Road, Charlotiesville, VA
22901.

Talented personality/production pro wanted for
South Florida MOR AMfautomated FM. 3 years experi-
ence minimum. EOE. Send resume, salary require-
ments to Box F-197.

Late night personality for No. 1 Rocker in Western
Mass. 10PM - 2AM. 1 10 1 com’ P ews read a must.
Expeiienced onty Tape, resume, salary to Doug
Hawkes, PD, WHYN AM 56, Box 3633, Springfield, MA
01101. No phone calls.

Experienced Beautiful Music Announcers
needed. Tapes and resumes to PO Box 25924, Albu-
querque, NM 87125,

Major league team accepting resumes for piay-by-
pray announcer and color commentator. Send to: Box

Air personality with production tatent needed for
immediate opening. Send tape and resume to Joe
London, WMOH, 220 High Street, Hamilton, OH
45011, EOE. MR

Top 40 Air Peraonality for top rated station in North-
east. Must be experienced. EEQ, Mail detailed resume
with your salary requirements and references to Box
G-35.

Arizona Small Mkt. seeks drive jock/sales, must be
experienced communicator EQ.E. M/E Send T&R to
KCUZ, Att: Tim Higgins, PO Box 1118, Clifton, AZ
85533,

Accepting applications from experienc_ed mid-
weslerners who want to live outside the big city. $650/
month starting. Box G-77.

Production Tech, experienced in creating and pro-
ducing quality commercials. Safary commensurate
with ability. Reply to WECM, 221 Washington, Clare-
mont, NH 03743. EEC Employer.

Connecticut Adult Contemporary station is 100k-
ing for jock with first phone. Should have good produc-
tion skills. news delivery. Send resume, earnings histo-
ry to: Box G-66.

Michigan Calling. Seeking communicalor with three
years experience and production ability. Excellent
area, working conditions and benefits. Tape/resume to:
Jay Allison, WHFB, PO Box 608, Benton Harbog Mi
49022 EOE.

Did you hate last winter? Want to live in Southern
California. just minutes from LA.? KFXM and KDUO
are locking for talented air-people for their live
beautiful music FM and contemporary AM stations in
America's 28th largest market, Riverside/San Bemar-
dino. Send resume and tape to: KFXM/KDUO, 666
Fairway D1, San Bernardino, CA 92408.

Leading Adult-Contemporary in Medium Market
seeks an Entertainer Must have previous experience
in Top 100 markel. Please display abilities to be an in-
teresting personality on your tape. Minorities en-
couraged. Send to Scott Henderson; Frank N. Magid
Associates; Suite 522; 2225 East Randol Mill Road:
Arlington, TX 76011.

Dutstanding—maybe even cutrageous—morning
personality for nostheast AM in mountain-lake region.
Good compensation for Mr/Ms Right. Apply Box
G-105.

HELP WANTED TECHNICAL

WDEF, one of the Southeast's leading radio sta-
tions, is locking for a chief engineer. Must have expeti-
ence with Directional AM. and Stereo FM. Send
resume, (include salary history for past three years), to
Mike Solan, WDEF Radio. 3300 Broad Street, Chat-
tanooga, TN 37408. EQO.E.

Chief Engineer for AM, directional night time only.
Studie maintenance. Excellent opportunity for
engineer ready to move up to directional operation.
Good salary in Midwest. Call RWG 712—239-2100.
EEOQ.

Engineer-Production and Maintenance- needed
immediately. Experience and goad references re-
quired. East Coast major market. Salary $17.000 plus.
Box F-213.

d maint.

Experi nce engl for southern
New England resort AM/FM. Send resume. Box F-172.

Assistant Chief Engineer needed by one of North-
ein California's top FM stereo stations. Send detaiied
resume and salary requirements 10 Gordon Zlot, KZST,
Box 2755, Santa Rosa, CA 95405. Equal Opportunity
Employer, M/F

Florida. West Paim Beach “small market* AM/FM
needs sharp people with minimum one year experi-
ence and copy ability. Aggressive new owners will pay
for results. Contact Ron Winblad at WVSIWCEZ,
Jupiter, FL 33458. 305—746-5191. EE.O.

Sales Manager, Caiifornia 100,000 + Market. Must
know Jennings or Welsh training and be able e imple-
ment it with sales staff. Send complete resume to Box
F-189.

South Florida, At least 3 years fulltime radio Sales
experience in small-medium markets {our metro 200.-
000). Substantial base plus commission. Al replys in
strictest confidence. EOE. Send complete resume to
Box F-210.

Aduit MDR Announcer for number one station in
Northeast market. Experienced applicants only. EEQ.
Mail complete resume to Box G-36.

Midday Announcer, start August. Phone-in talk
show, records, automation, good atlitude, teamwork re-
quired. Write to Bruce Connon, WPDR/WDDC, Box
1350, Portage, Wi 53901.

Chief Engineer for Pacific Nerthwest AMIFM, part of
12 station group. Strong studic and directional knowl-
edge a must. Resumes to: Rod Louden, KALE/KIOK-
FM, PO Box K, Tri-Cities, WA 99302, 509—586-2151.

Chief Engineer needed for number one FM station in
medium sized midwestern market. Beautiful city, great
opportunity. EOE. Resume 1o Box G-48.

Neeaded at Dnce ... someone for sign on shift plus
home sales. Possible management position. Great
hunting, tishing, recreation area. 307 —864-2119.

Morning Entertainer Music Director for great sta-
tion in Rocky Mountain State. $750 per mo. plus tatent.
E.O.E. Send resumes. Box G-68.

Chief Engineer for Midwest Family group station
in Michigan. Experienced with automation, state of the
art audio processing & class instaliation work. All new
equipment to be installe 0w AM-FM station in growing
market. Send resume to, Chris J. Cain, Engineering
Supervisor, Midwest Family, Box 2058, Madison, Wi
53701.
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HELP WANTED TECHNICAL
CONTINVED

Immediate opening for chief engineer at 1,000 watt,
4 tower ditectional. seligious station in Ohio. Call Lee
Mick at 1—419—874-7956. EO.E. MIF.

Growing broadcast corporation in need of experi-
enced engineer for assistant chief in Florida. Salary
commensurate with ability. Box F-23.

Montgomery, Alabama... WLSQ-WREZ Radio
needs chief engineer immediately—starting salary
$15,000. Call Gene Moorhead collect 205—
832-4295.

1250 per month for first phone engineer experienced
in repair and maintenance of IC and RF equipment in
New Hampshire. Reply to WECM, 221 Washington,
Claremont, NH 03743, EEO Employer.

AM-FM/Sports Network: Chief Engineer for 100
KW FM, 1 KW AM plus large sports network centered
in beautiful Midwest city. All new facilities. Great work-
ing conditions. Automation experience preferred. Con-
tact Red Pritchard, KLIN Box 30181, Lincoln, NE
68503 or 402—475-4567. EOE/ME

Chief Engineer needed in the Paim Springs-Indio,
California area. Must be proficient in working on AM
and FM transmitters. studio equipment and color
television sets, and be knowledgeable’in FCC Rules
and Regulations. This is a great oppottunity for some-
body who Is ambitious and would like to work in two
industries at the same time. Excellent money for the
right person. Call collect, Area Code 714 (347-2333)
and ask for Bob Osterberg.

Chief Engineer—Full-time AM station in St. Louis
market. Group owned. Require experienced DA
engineer. Na board or production duties. Good working
conditions, equipment, and fringe benefits. Contact
Jerry Irvine, Operaticns Director at WRTH, 618—=
259-1800.

Chief Engineer—needed for KSKG FM stereo lo-
cated in the Midwest. Fast growing company. Write
Box G-97.

Kentucky— AM/FM looking for young engineer.
Some announcing. Will help train the right person. Call
Jim Ballard, 606 —248-5942.

HELP WANTED NEWS

Everyone says we have a good operation, and we
won't argue. Opening is our number two news-person
slot. Fast-growing major energy development area.
Need willingness to work, mature outlook, deal weil
with people. news experience or journalism education,
prefer Midwest or Mountain West background. 200
week, negotiable based on ability EOE. Contact David
King, News director. Calt 307 —682-4747 first, then
send tape, resume with references. KIML, Box 1009,
Gillette, WY 827186.

Fast paced, good voice for top station in Western
New England market. Rush tape and resume with sal-
ary fequirements to Ron Russell. Assistant News
Ditector. WHYN, 1300 Liberty Street, Springfieid, MA
01101. No phone calls or walk-ins. EOE.

San Luis Obispo, California ... News, PBP, Highly
respected MOR with excellent news and sports profile
has opportunity for the total "Pro”. Must be
heavyweight on local news with exciting PBP style for
college football and basketball. Tape & resume. Dan
Cliz:ukson. Box 787, San Luis Obispo. CA 93401. EOE/
MFE

Can you talk to people and not just read at them?
Can you find news when there is no fire, flood or earth-
quake? —no speech, committee hearing ot news con-
ference? Can you write without cliches? Can you
translate jargon, bureaucratese and wire service into
English? QuiCkly and accurately? Have you mastered
a compelling, high-energy reading without scream-
ing? Do you have a sense of humor? Can you develop
features that people listén to and talk about? Do you
know what people 25-34 think? —how they live? —
what they worry about? —what they enjoy? Are you
ready for a top-five market and $30,000-plus? If you
are really ready, send an aircheck. resume and some of
your best features to Gil Haar, KYUU, 1700 Montgom-
ery. San Francisco 94111. Do not phone. An equal op-
portunity/affirmative action employer.

News Reporter: experienced Newsperson sought
by medium market AM/FM in Midwest. Good position
with good station. Letter and resume to Box G-62.

Program Director needed for Rock Station in
medium Southern Market. Starling Salary $14.400.
Must be a competitor for ratings, carey air shift, and
have experience in on-air promotion and community
involverment. Send Complete resume to Box G-60.

Applicati being pted for PD at top rated
and poweriul mid-south country station in rapidiy
growing market. $15,000 plus benefits. All replies con-
fidential. EOE MIF Write Box G-101.

Program Director. Upper midwest group seeks
creative person to handle AM-Country, FM-Rock sta-
lions. Top 125 market. Super bucks. Managemenl
growth. Good with writing. promos, production, music
and ain't too bad jocking? E.O.E. Send resume to Box
G-72.

Sinatra; Bennett; Basie and you ... Real MOR en-
tertainer needed now in Major Eastern market for late
night shift. You must know the music; be able to
showcase it in entertaining manner. Great opportunity
to produce music specials and thematic shows. Light
topic talk and celebrity interviews possible, 100. An
Equai Opportunity Employer. Box G-83.

Contractor to paint 300 foot self supporting tower,
Western Penna. Will supply details. Box G-94.

Upstate New York large, small market seeks highly
energized hardworking news person with a desire for
fong range involvement. Our slaff of spirited profes-
sional competitors demand you love and live news
and public affairs. This is a life style position, not a job.
Send resume and salary requirements in first letter.
Box G-102.

News Reporter —Alaska Public Radio Station seeks
broadcast journalist to gather, write and report news.
Salary: 13-15K DOE. Resumes. writing samples and
audition tapes: News Director, KRBD-FM, 2415
Hemlock Street, Ketchikan, AK 99901. Closing date
for applications July 15th. KRBD is an Equal Oppor-
tunity Employer.

Anchor/street reporter must be able to write and
use actualities. Send tape and resume to John Strick-
ling, News Director, WAPI Radio, PO Box 10502, Bir-
mingham, AL 35202,

WOOD, Grand Rapids, Michigan seeking News
Director for strong local news operation. Requlre-
ments: Two years experience as News Director or
Assistant News Director. Degree preferred. Strong on-
air sound. Salary open. Resume and current tape to:
William J. Struyk. Program Director, WOOD. Box B,
Grand Rapids, Ml 49501. Equal Opportunity Employer.

News Director—For Top 10 Market. You'll byjld the
department; direct it at our 25-54 year old MOR au-
dience. Emphasis on consumerism; energy crisis; and
personal effect of news on individuals. You must be a
strong pro with proven organizational and creative
ability An Equal Opportunity Employer. G-82.

News Director ... We're looking for the Best in the
Midwesl. Intelligent, aggressive, experienced, one
who understands the HOURS necessary to be the
BEST. Flagship of Midwest group, great town and out-
standing benefits, plus well equipped dept. Jerry
Larsen, Station Manager. KASI/KCCQ, Box 728. Ames,
1A 50010.

Program Director/Operations Manager for lead-
ing San Francisto Spanish language station. Must
have programming experience either in adult contem-
porary or Spanish language format and be fluent in
Spanish. Call Doug Auerbach, Vice President and
General Manager at KBRG 415—626-1053. EOE.

Production Assistant—Alaska Public Radio Station
seeks creative person to assist in developing local-
area oriented public affairs programming, writing, an-
nouncing, program production. Salary: 13-15K DOE.
Resumes, writing samples and tapes: Program Direc-
tor, KRBD-FM, 2415 Hemlock Street, Ketchikan, AK
99901. Closing date for applications July 15th. KRBD
is an Equal Opportunity Employer.

SITUATIONS WANTED MANAGEMENT

A Programmer can be an excellent General Man-
ager. Especially with 14 years experience in all as-
pects of station operation including Sales. Top creden-
lials. Box F-138.

Diversified track record, AE. PD. administrator
Detailed resumelreferences. GMIoperanons oriented.
Employed. Box G-1.

In West or Southwest Working Manager. Sales
Leader. Run a “Tight Ship™ with pleasant atmosphere.
27 years successful Radio Management Small to
Medium Market preferred, $20,000 plus benefits. Box
G-24.

Attn: Broadcast Groups, 1ocking to establish an in-
ternal audit function to aid compliance with new dis-
closure requirements regarding the status of internal
accounting controls? Let's talk. Box G-89.

tanal b d

Fitteen year prof br ter seeks
management position. Small, medium, and 'arge mar-
ket experience. All phases. Knowledgable in rules and
regulalions. Top references. Box G-55.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

I have an immediate opening for News Director.
This small-market position offers an outstanding radio
station, excellent facilities, an award-winning news
operation and a fine community in which to live. If you
have experience, and are interested, please call me
now! 616—842-8110. EOE.

Skiiled Journalist needed for immediate News
opening. AIC North Central PA AM looking for ag-
gressive self-starter. Creative writing, voice and read-
ing ability a must. News happens at all hours, need in-
dividual committed 1o work under those conditions.
Award-winning facilities, good pay and benefits.
Resume (inciuding salary) and tape 10 Ken Sawyer,
WWPA, Box 2168 Williamsport, PA (E.O.E)

Twin Falls, Idaho—Modern Country —NBC Affiliate
has opening for a dedicated News "Pro” who knows
how to dig for local news. Beautiful Rocky Mountain
city with excellent climate. 90 miles from Sun Valley.
Tape and resume to David Bromwn, KTLC, Box 65,
Twin Falls, D 83301 208—733-3381. EOE/MF.

Program Director, top 60 market in search of heck
of a good Radio Programmer, will also do afternoon
show. Excellent knowledge FCC rules, paperwork!
More than excellent production skills, knowledge. No.
1 ratings a must! Our facilily is and has been one of
the top facilities in city. Must direct, supervise, moti-
vate stalf' We are Black Contemporary! $15.000 + top
benefits, profit sharing, letter resume. Box F-92,

Production Director. Immediate opening for
qualified applicant. Station is in College Town in
Southwestermn Virginia. Format Moderm Couniry. Equal
Opportunity Employer. Box F-170.

Several experienced programing people are
needed for one of the leading broadcast groups in the
midwest. Robert Ingstad Group is taking applications
for several markets. This company offers good facil-
ities. modern equipment, a belief in quality program-
ing and a chance to grow with a staff of professionals.
Send tape, resume and salary requirements to General
Manager, KGFX, Box 1197, Pierre. SD 57501 EOE.

Operations Professional wishes to locate near
N.Y.C. Thirteen years experience, including part owner-
ship. Great production, good voice, First Phone,
engineering experience, automation. Specializing in
Beautiful Music and Easy Rock. Sincerely motivated to
give your stations a winning product with smooth, effi-
cient operation. Box G-67.

General Manager, 12 yis. experience in all aspects
of radio. Will organize and motivate in medium or
small market. Box G-80.

Controller, CPA with 12 years combined "Big 8"
public accounting and broadcast industry experience
seeking large or medium market station opportunity.
Box G-91.

Genera! Manager, impressive twenty year history.
Major group, giant clear small slation successes.
Superior strength in Organization, Administration,
Sales, Operations. Seek company who needs sirong
general manager and offers advancement or equity
possibilities. Family desires relocation. John Lawyer,
703—466-9511t or 615—878-3023.
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SITUATIONS WANTED MANAGEMENT
CONTINUED

Major market executive with sitrong operations
background wishes o manage small to mediurn mar-
ket station in the West. Box G-99.

B year Pro, 1st Phone, Exp. PD.- C&W and Pop Adult.
Like 1o grow roots in large good paying market. Pres-
ently in Dallas. Call Harry Dierks 214—245-3194.

Midwest: Sports Director/PBP. 8 years experi-
ence, looking for PBF air work and/or management op-
portunity. Dedicated. Call 208 —624-3830.

SITUATIONS WANTED
SALES

Salesman, long on experience, wishes good ac-
tive list with growth potential and advancement
possibilities. Write Box G-37.

Sales Manager—32 with 12 years exp. Dynamic
motivator/strong on promotions. Make me a deal |
can't refuse and I'll make you a winner! Available
now—medium or large markets. Box G-96.

DJ-Promotion Person — 3 years part-time and sum-
mer work at 5 stations, three in NYC market, looking for
first full-time job. Degree, guaranteed results, relocate
anywhere. Call Pete Tarnapoll 235 Lawrence St. Mt.
Vernon, NY 10552. 914 —568-5360.

Female Announcer, 4 years experience, exc. voice,
seeking announcing or Public Affairs. Experienced
prog/AOR/MOR/classicalivoiceovers. 3rd endorsed.
Hard worker Prefer Northeast. Valerie 212-—279-9321
(leave Message.)

Salesman/jock, seeking small to medium western
states market. Prefer morning airshift, top 40 or coun-
try-Employed now and available for interview. 408—
649-6349.

SITUATIONS WANTED
ANNOUNCERS

Three year professional seeks air position with a
quality contemporary outlet preferably in North
Carolina, but anywhere in the East will be fine. Box
F-95.

Experlenced DJ, tight board, good news., commer-
cials and production, wili go anywhere, now. Box
F-116.

Broadcasting Scheol grad. 3d DJ. good woice,
tight board, some production, interested. Doni Reed,
558 W. Adline 35, Chicago IL 312—477-9105.

Need someone who is creative, hard working, and
reliable. 'm third endorsed and will relocate anywhere
immediately Tape and resume available upon request.
Call or write, Jim Mulvaney 312—388-3040, 12832
May. Chicago, IL 60643,

Smalitown America —Announcer with four years ex-
perience and first phone available now. 209—
222-5507 or 714—=337-7704.

Immediate Avallabliity. Ambitious, dedicated male
capable of any format. Have 3rd class. Resume and
audition tape available. Call or write: Robert Zelenka,
3426 W. 167th, Markham, |L 60426, 312-333-7953.

Alr Personality: Male 21, will relocate anywhere.
Rhythm Blues/Disco. Hard Worker, ambitious depen-
dable. Third class. Resume and audition tape avail-
able. Call or write Robert L. Colernan, 8732 S. wWood,
Chicago IL 60620. 312—881-7063.

D.J. with music & programming experience, look-
ing for a job, have over 4 months experience. Recent
College grad. Michigan area or New England states
preferred. Write Alan Katovich, 34788 Fargo. Sterling
Hts, MI 48077 or call 313-939-8063. Will send tape
& resume.

Wanted: Weekends/summers/vacation-relief DJ
work. Northeas| preferred. Third-endorsed, experi-
enced, master's 26, schoolteacher, tight board. Jack,
5414 - 18th Avenue, Brooklyn, NY 11204,

First job wanted. Broadcast trained. Third ticket.
Phone weekdays 716 —834-4459.

Recent graduate of Communications School
(A.A.S. degree) is seeking employment with a station
desiring personnel for a beautiful music or big-band
format. Applicant prefers cool-weather climate. Con-
tact Cory Nightengale, 52 Hillsboro Rd, Mattapan, MA
02126. 617 —298-5564.

Classical Music DJ playing the top 200 of past 400
years. Crealive production, unique programming.
Bguca% Thomson, 1508 vallejo Drive, San Jose, CA
95130,

Adult Contemporary Communicator with major
market track record looking for new maijor market gig.

. impressive credentials, oulstanding creativity,
award winning production and super pipes. Family
desires relocation. Call Pat Rodgers ... 703—
466-9511 or 703—466-8150.

Air Personality 22, dedicated hard worker, 3rd
phone. Dependable and creative will relocate im-
mediately. Work any format, resume and audition tape
available. Call or write, 312—524-9605, 1406 No.
Austin, Oak Park, IL 60302. Michael Ellis.

A , T years experience, excellent knowl-
edge of music. Looking to relocate in Florida or New
York area. Looking for move up. Box G-95.

SITUATIONS WANTED
NEWS

Female Sports Director. Available fall 79. Seeking
position on medium major market sports staff. 4 year
pro. Good talk PBR 3rd endorsed. Degree. Box F-177.

Sportscaster-PBP. Experienced, 6 years, educated
(M.S. Communications), award winning. Former uni-
versity football-basketba)l broadcaster Looking for
college feotball PBP this Fall and/or sports director.
Call Tom 316—231-6875.

Young, ambitious and dedicated newsman. B.S.
in Journalism. Experienced in other areas as well.
Prefer Midwest, but wili go where I'm needed. All
offers considered. Larry Jewett 419—~675-2355; after
4, 419—-674-4945.

Award-winning Sports Director/Announcer
looking for a move to medium of major rmarket. Ex-
cellent play-by-play (collegs/high school), reporting,
writing. Coliege grad. Experienced but young. I'm
good. Box G-34.

Big voiced, 1st phone, C&W entertainer, seeks posi-
tion requiring use of highly creative abitities and expe-
rience. Box G-10.

Presently employed major market sports director,
seeks free-lance football p.b.p., college or pro, radio or
TV. Loads of p.b.p. experience. Box G-25.

Female D.J. 21, 3rd ambitious, dependable, dis-
ciplined. Resume and audition tape available. Call or
write: Ladwyna Thomas, 312—285-7251, 4432 So.
Michigan Chicago, IL 60653.

Energetic newsman eagerly looking for opening.
Excellent writer and air delivery with strong cotlege
experience, commercial background and NYC intern-
ship. 312~445-1049.

Versatile Broadcast School Grad, 1st phone.
NCAA hockey and baseball PBP experience. Knowl-
edge of news, jocking, production. Dave Hinckley, 512
Corrinthia, Elk Grove, IL 60007. 312—437-0357.

Medium Market P/A PD., Also PBP 11 years experi-
ence, 1st ticket, married & stable. Available now. Mid-
Atlantic region preferred, but all offers over $14,000
considered. Call Frank at 301 —862-1277.

Experienced pro-1st ticket, prefer OM/PD/MD siot
in small or mediurn market. Call 714—~722-5540.

Hiring a sportscaster? you should hear MY tape.
I'm seeking a medium market sports and news posi-
tion. 516-781-0037, Lartry or Box G-27.

Top PB.P. sporti pro. Experienced in football,
basketball, etc. Desires majorcollege spot. If you want
the hest. Reply Box G-84,

Sharp, good voice, ambltlou's female newscaster
whp can accept responsibility Will relocate im-
mediately. Resume and : aud1|10n tape available. Call or
write Zaundra Watson, 5324 Kimbark, Chlcago IL
312-848-5462.

Need interim help July or early August? Sports,
news, DJ, experienced. 3rd endorsed. Will go any-
where. 412 —462-3241.

. Sports Director with experience in all phases of

sports broadcasting. Looking for responsible position
in medium or major market. Excellent references. Box
G-69.

Young talk show host with heavy newscasting and
sporiscasting experience on college station. For tape
and resume call 212 —336-6835.

Female anchor-reporter, currently on-the-air
talented, aggressive with strong wriling and interview-
ing skills. Single, 32. Peggy Bone, 41 Dumont Court,
Milibrae, CA 94030. 408—267-9178.

Formidable, upscale female news volce. Ex-
cellent conversational newswriter, AOR and heavy
print experience. News/PA. Director wants top 25
NewsTalk, AOR. adult contemporary. Box G-75.

Top notch, aggressive Sports Director for No. 1

Sports station in Top 50 can dig and deliver with best,

Would consider full-time P-B-P also. or combination. 5

years experience College hockey and basketball, as

well as baseball and football. Looking for right spot in

anajgé or medium market. Tape, resume available. Box
-182.

Young enthusiastic sportscaster seeks sports
minded station. Eight years piay by play experience.
College Graduate. Could double in news. Call 317—
£662-6208.

Hypothetical Situation: you've got a mediurm mar-
ket news department in need of someone who is en-
ergetic, aggressive, creative, dependable, and not
afraid to work long hours. You need someone along the
lines of a four year pro, an award winner, presently
employed as a news director, with good public affairs
experience, looking to move up from a smaller
medium market. You could use someone who is a
former sports director, with high schoolicollege PBP
experience. |f your station fits this bill, I'm your man.
Box G-93

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

College Graduate in Radio with experience in 16-
track recording desires production position. Some pro-
fessional experience. air personality also. Box F-167.

Adult Contemporary Programming Speclalist
seeks new challenge. 15 years of solid successful
medium and major market experience. Presently pro-
gramming successiul station in top 100 market. Call
Pat Frisina at 703—466-9511 or 703—466-8150.

Veteran DJ, CA, PD, GM available PDQ. Strong pro-
duction/commercial and news presentation. Prefer
programming/production in Florida. Resurme. tape.
references on request. Jack Dodge, Augusta K, River-
bend, Tequesta, FL 33458. 305—746-6391.

Creative, forward thinking young prograrmmer with
eight years medium market experience looking for PD
or MD position. My approach to Top 40 will put you
back on top by this fall. Research and community-in-
volvement oriented. Prefer off-air. Automation con-
sidered. Also extensive AOR experience. Call 408—
842-5091.

Major West Coast programming/operations ex-
ecutive with winning record in adult forrmats wants
new challenge. Box G-100.

TELEVISION

HELP WANTED MANAGEMENT

Operations/Production Manager. PTV Station
WBGU-TV, Bowling Green State University. Covers 19-
county region and Ft. Wayne, Indiana. Salary: $17,200
to $18,200 depending on qualifications. Send ap-
plication letter, resume, college transcript(s) and three
letters of recommendation to: Dr. Duane E. Tucker
WBGU-TV, Bowling Green, OH 43403, 413—372-
0121, Deadliné of application and resume. July 31,
1979. WBGU-TV is an Equal Opportunity Employet
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HELP WANTED MANAGEMENT
CONTINUED

Director of Grants Development for WHA Radio
and Television. Responsible for research, coordination,
writing and presentation of WHA Radio-TV and Uni-
versity of Wisconsin-Extension Telecommunications
Center broadcast and non-broadcast program produc-
tion projects to potential funding agencies. Bachelor's
degree required. Minimum of three years successfut
work experience in preparation and preséntation of
major grant proposals at the national level, plus a
demonstrated successful record of obtaining funds
from governmental, foundation and corporate sources.
Demonstrated broadcast continuing education and
public broadcasting development knowledge and ex-
perience preferred. Written and oral communication
skills essential. Salary minimum: $23,000. Applicaticn
deadline July 20, 1979. Write for application and
details to: Ronald Bernstein, General Manager, WHA
Radio-TV, 821 University Avenue. Madison, Wl 53708.
An equal Opportunily employer.

Executive Directar The newly-formed Consortium
for Learning in Arizona through Instructional Media
(CLAIM) is seeking an executive director. Rapidly
growing Consortium membership includes over 20
state and non-profit institutions actively utilizing
television, radio, and print in their continuing adult
educalion programs. This individual will coordinate
the management, operation, and continuing develop-
ment of C.LALM. acting as the facititator of coopera-
tive projects between members. Qualified applicants
will possess extensive media production/utilization
experience, proposal and fund-raising Skills, ad-
vanced writingiverbal abilities, understanding of
group process with negotiation skills, and manage-
ment experience. Master's degree preferred,
Bachelor's degree required. Starting salary $20,700.
Applications accepted through 7/27/79. Send resume
to Personnel. Arizona State Universily Tempe, AZ
85281, an equal opportunity empleyer who complies
\;Jgh Title 1X of the Educational Amendments Act of
72.

Professor/associate professor, broadcast man-
agement. Must have managerial experience in a sta-
tion or major départment in & commercial broadcast
property plus significant national industry associa-
tions. Teaching. consulting and/or research experience
desirable. Advanced academic degrees desirable but
outweighed by professional background. To teach
broadcast management and sales and business com-
munication. administer internships and consulting
programs. Application deadling, July 186, 1979. Ap-
pointment date August 15, 1979. Address application.
credentials, and three current references to Dorothy R.
Johnson. Department of Speech, Marshall University,
Huntington, WV 25701. EOE

HELP WANTED TECHNICAL

Assistant Chlef Engineer with knowledge of UHF
transmitters, FCC rules. and TV studio operation.
Resume 10 Chief Engineer. WJCL-TV. PO Box 13646
Savannah, GA 314086.

TV Technician—Washington, D.C.—Federal Agency
has openings for TV Technicians with operations and
maintenance experience with all types of color TV
broadcast studio and recording equipment. Normal
working hours 8:45 to 5:30 Mon.-Fri. inlerested appli-
cants send Standard Form 171, obtainable any post
office or Federal agency. lo the Employment Branch
(26777), International Communication Agency. 1776
Pennsylvania Ave. NW., Washington. D.C. 20547. An
EEO employer.

Entry ievel position for news First Phone holders.
EOE —EOE situation on Texas Guif Coast. PO Box 947,
Corpus Christi, TX 78403,

Florida Suncoast Group-owned ABC Affiliate in
Top 20 Market is expanding its engineering staff. First
phase of multi-mitlion dollar facilities modernization
under way. Need operating and mainienance
engineers. Operators shoutd be familiar with VTR and
Video Control functions. Maintenance Engineers ex-
perienced with all studic equipment. Growing ENG
commitment requires Operator/Maintenance
engineers. All positions require 1st Phone. Excellent
salary and benefits program. No snow! No big-city
hassle! Send resume to Director of Engineering,
WTSP-TV, PO Box 10,000, 5t. Petersburg, FL 33733 or
Call 813—577-1010, EOE.

Wanted Studio Maint. Engineer, 15t phone. Tech.
school or equivalent. Experienced on quad VTRs, film
or studio cameras. Advancement. Retocation help. Ex-
cellent opportunity and pay for right person. Send brief
resume and salary requirements to KPLC-TV, Box
1488, Lake Charles, LA 70602 or call chief engineer
collect. EOE. .

Mobile Unit Engineers—Tel-Fax, Inc, an estab-
lished and growing remote facilities operation, is
seeking qualified mobile unit engineers. Duties will in-
clude maintenance and operation of equipment in-
cluding quad and 1” VTR's, RCA, Ampex, Fernseh and
Norelco cameras, HS-100, GVG swilchers, etc. Send
resume to: Greg Symanovich. Tel-Fax, Inc., 4654 Air-
port Road, Bath, PA 18014,

TV Maintenance Enginesr: Locally owned TV sta-
tion in the Heart of the Ozark’s playground tegion of
Missouri, desires a first class maintenance engineer.
Equipment is RCA, VITAL, Etc. Good pay and benefits
plus a beauliful area to live. We are an Equal Oppor-
tunity Employer. Send Resume, or call: Walter Stansb-
ury. Chief Engineer, Independent Broadcasting Co., PO
Box 1716, 5.5.5. Springfield, MO 65805, Tele - 417 —
862-7474.

HELP WANTED
SALES

Development Officer Local Underwriting. Duties:
Secure funding primatily through underwriting grants,
for WETV-TV and WABE-FM programs and projects.
Requires: Extensive experience in fund-raising, sales,
public relations, advertising or other appropriately re-
1ated field. Ability to work effectively within the Atlanta
community and with the WETV/WABE staff necessary.
Must have a proven track record such as similar posi-
tion with another broadcast station. Must be a self
starter. Knowledge of public broadcasting. particularly
as related to fundraising programs and program de-
velopment desired. Deadline for applying July 20,
1979. Salary Range $20,004-525692, effective
9/1/79. For complete details write or send resume to:
Atlanta Public Schools, Classified Personnel, 232
Pryor St. SW, Atlanta, GA 30303. Attn: H. S. Hendricks.
An Equal Opportunity Employet.

National Sales M , top fifty ABC affitiate. Rep
and stations sales experience preferable. Opportunity
for growth with group owner. An equal qpportunity
employer, Send resume with saiary reqiréments to Box
G-57. " ’ ’ ’

Midwest—Midsize Market— Network affiliate
needs experienced sales person. Position not addition
but replacement for strong, active account fist, Salary
plus commission. Resume with sales record to Box
G-58.

Chiet Engineer to supervise staff of nine TV
enginesrs, maintain plant, assist Director of Engineer-
ing design and eventually construct new facility. Must
have First FCC license, supervision experience, and
advanced knowledgefexperience in video, audio.
digital and RF systems. Salary range: $18.,000-24.-
000. Please send resume, Salary history and
references to B. Crandall, WGTE-TV, 415 N, St. Clair
St, Toledo, OH 43604. Equal Oppoftunity Employet

Malntenance Supervisor for large Washington, D.C.
area production company. Technical school plus mini-
mum 5 years experience. Must be familiar with all
1‘ypes of studio broadcast equipment. Reply Box G-22.

Chiet Egnineer—WRBL-TV—Channel 3—Colum-

bus. Georgia. Must be strong on VHF transmitter main-

tenance and Sony Eng. Expanding group offering
many fringes. Call collect ... Bob Walton, General
Manager, 404 —322-0601.

TV transmitter engineer needed immediately Ex-
perienced on UHF transmitters and associated equip-
ment. Must have 1st phone license. Religious Broad-
caster in South, Contact Gene Gibson, D.E. PO Box
1616, Greenville, SC 29602. Phone 803—244-1616.

Engineers with the highest level of technical exper-
lise needed by Major Production Facility. Work with
state of the arl equipment. All applicants must have
heavy digital experience, Call-Don Faso, Chief
Engineer at 404—634-6181 or wiite Video Tape
Associates, 1733 Clifton Road., Atl. GA 30329.

Chief Englneer—Supervises the engineering staff
and facilities of a large urban public television station.
Responsible for supervision of maintenance, repair.
lesting and air operations. Experience in satellite
operations highly desirable. EE or BS degree with
television Specialization from accredited technical
school, at least five years successful experience in
broadcast television, including two years of superviso-
ry experience, or an equivalent combination of educa-
tion and experience. Demonstrated success in super-
vision of personnel, and in the management of
engineering equipment and facitities. Valid First Class
Radiotelephone license. Salary range: $21.2563-526.-
561. E.0.E. Persons interested in consideration for this
position should send the following items to be received
no later than July 16, 1979: (1) a letter of application;
(2) a qualifications summary which indicates the re-
lationship of the candidate's education and work ex-
perience of the job requirements cited above: (3) the
name, address, and phone number of at least three
professional references with a thorough working
knowledge of the candidate's work experience; and
(4) a copy of his first class license. Applications
should be sent to: Dr. Harold Stetzler, Executive Direc-
tor, Department of Personnel Services, Denver Public
Schools, 900 Grant Street, Denver, CO 80203, with a
copy of ali materials o Richard Holcomb. Executive
Director, KRMA-TV, 1261 Glenarm Place, Denver, CO
80204.

Operating Technician for Washington D.C. grea pro-
duction company. Must be familiar with audio pickup
and recording techniques and have a good working
knowledge of television audio Systems. Reply Box
G-23.

Engineering Supervisor: Network UHE five years
experience in cameras, quad, cassette. ste. UHF
transmitter experience preferred. Chief Engineer,
WJKS-TV, PO Box 17000, Jacksanville, FL 32216.

TV Broadcast Studio Engineering Technician |
Associate's degree in electronics of equivalent, two
years appropriate electronic experience preferably
with TV broadcasting equipment. First Class FCC
license and experience preferred. Starting salary:
$9,180-510,296: range maximum: $14,244. Forward
resume by July 20, 1979, to Director of Engineering,
New Hampshire Network. Box Z, Durham, NH 03824.
AAIEEQ.

West Coast ABC Affiliate now accepting applica-
tions/resumes for the following permanent positions.
Maint Engineer—strong background in studio mainte-
nance. electronics school graduate or equivalent tech-
nical education, including digital technology. Mini-
mum 3 years maintenance experience required. Eng
Maintenance Engineer/fechnician —must be qualified
to maintain sony 3/4” tape machines, editors. eng
cameras and have experience with eng remote van
operation. FCC lirst class license required. Excellent
salary and benefits. EOE, M/E. Send inquires fo: Per-
sonnel Department, KNTV, 645 Park Ave., San Jose, CA
95110.

Chiet Engineer for group owned UHF affiliate. Must
have hands on experience with TK-27, TK-46, TTU-30,
RCA quad machines, ACR-25. Sony ENG and intercity
microwave. Budgeting experience and good super-
visory skills important. EOE. Send resume and salary
requirements to Geri Mackey, Employees Relations
Director. PO Box 239, Reckiord IL 61105.

Studio Engineer wanted for South Florida television
station. First phone required. Experienced in
videotape, camera control and on-air switching. Send
resume to Personnel Department, WPEC, Fairfleld
Drive, West Palm Beach, FL 33407. 305—848-7211. |

TV Maintenance Engineer, and Editor/Techincal
Director Needed. Phifadelphia's oldest and largest in-
dependent teleproduction facility. Maintenance
engineer, for RCA cameras and quad VTR's on six
camera mobile van. Editorftechnical director, experi-
enced with Grass Valley Switcher and CMX editor in
Studio. E.J. Stewart, Inc., 388 Reed Road, Broomall, PA
19008, 215—543-7600.

Chief Engineer for Southwest network VHF Expan-
sion oriented broadcast group seeking qualified Chief
Engineer with potential for future advancement. Must
have five years TV experience, 1st class FCC license,
working knowledge of studio and transmitter mainte-
nance and the ability to manage and supervise an
engineering staff. Salary open, benefits excellent. EEO
M/F Send resume and salary requirements.to Box
G-71. i
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HELP WANTED NEWS

Sports Director —Previous broadcast experience re-
quired. Play-by-play, reporting, and anchoring skills
essential. Resume to WVIR-TV, Box 751, Charlot-
tesville, VA 22902. EQE.

Experienced News Manager o help build growing
news operation with CBS affiliate. Send resume and
salary requirements to George Leh, Program Manager,
WEYI-TV, PO Box 3265, Saginaw, Ml 48605. An equal
opporiunity employer.

Weather Reporter: Applicant should be knowl-
edgeable about weather information and forecasting
and have prior TV experience. Additionally, the person
selected should be able lo do some "on camera” com-
mercial work, as well as doing booth announcements
lor various preducts and services. Send videocassette
and resume to WXII-TV, Box 11847, Winston-Salem,
NC 271086, Suzanne Vrhovac. No phone calls.

Weekend Anchor plus general reporting. Seeking
professional journalist for strong news operation. Send
tape, resume and 5alary requirements to Dick Florea,
WKJG-TV, 2633 W. State Blvd., Fort Wayne, IN 46808.

Lighting Director for commercial production. Expert
in creative lighting, camera and audio with strong
desire o be top-flight director. Top 10 markel. Ex-
cellent income for lighting genius. EOE. Box F-171.

ENG Photo/EdItor— Number one station in markel.
Need highly motivated go-getter who will do anything
to get our live cams and cassettes on the air. Experi-
enced only (2 yr. min. in hard news operatien}. Immedi-
ate opening. Send tape and resume to Jim Madden,
Personne! Director, WHIO-TV 1414 Wilmington Ave,
Dayton. OH 45401. Equal opportunity Employer M/E
No phone calls please.

Chief Photographer... Someone who knows good
video and knows how to lead a news photography
team by example and instruction. You'll work with
VCR, live ENG and film at a station that believes its
news is only as good as its video, and knows the real
worth of 8 good photographer. Midwest medium mar-
ket station. EOE. Box G-63.

We just bought nearly a quarter-million dollars worth
of new equipment. Now we need more good people to
use it. Reporters who think visual, can tell a story, and
know how 1o write. Photographers with a good eye,
know how to use natural sound, and can edit it all into
an informative and interesting package. If you can do
it, we want you doing it for us. E.0.E. Experienced only.
Contact Fred Mays, New Director, WESH-TV, PO Box
7697, Orlando, FL 32854. No phone calls.

Photographer—Number One station in market
looking for exceptional person who is highly moti-
vated and requires little, if any, supervision, Will shoot
for news as weil as news magazine program. This is an
opportunity for tatented person 1o continue to grow.
Send tape and resume to Jim Madden, Personnel
Director, WHIO TV, 1414 Wilmington Ave. Dayton. OH
45401. Equal opportunity employer M/F No phone
calls please.

News Anchor: Previous broadcast experience fe-
quired. One of Midwests top independent stations ex-
panding news coverage. To be considered resume
must be accompanied by audition videotape, and re-
ceived by 7/20/79. Send to Dick Stawicki, Station
Manager WFFT-TV, PO Box 2255 Fort Wayne, IN
46801.

Television Producer/reporter. Bachelor's degree
in Broadcast Journalism ot related field. Two years ex-
perience in a broadcast station news department in
reporting, writing editing, producing and presenting
news material on camera. Deadline for submitting let-
ter of application and resume, July 30, 1979. Send to:
Lenora Brogdon, WBGU-TV, Bowling Green, OH
43403. EOE.

Producer for 6 and 10PM news. Must have TV news
experience. Send rasume to Tom Moo, News Director,
WTVW-TV, PO Box 7, Evansville, IN 47701. An Equal
Opportunity Employer.

News 'Director for group owned (ABC) VHF in

Virginia. One year news management required or pro-

ducer/assignment editor experience in top 50. EOE.

Write complete work history in first letter to Box G-12.
£

Producer/Assignment Editor: Northeast NBC
affiliate in competitive market wants producer with
strong background in TV, news production/inews
assignment. Must be creative and energetic. An Equal
Opportunity Employer. Resumes & salary require-
ments to Box G-18.

Minicam Technician with a minimum one year's ex-
perience. Must be familiar with lape and film cameras.
Send resume to Personnel Director Broadcasling,
WSM, Incorporated, Box 100, Nashville, TN 37202. An
Equal Opportunity Employer.

Weekend Anchor/Producer for medium-size mar-
kel. Experience a must. Send VTR/resume. WBAY, 115
South Jefferson St. Green Bay, Wi 54301. EOE.

Video Services Coordinator—major energy com-
pany looking for young prq o staff a new corporate
ENG facility. Candidale shouid have 4 to 6 years expe-
rience in television news writing, producing, photogra-
phy and editing. Some supervisory experience desir-
able. Excellent salary Suburban New York focation.
Send resume and Salary history to: Rich Whitmyre,
Public Reldtions, 2000 Westchester Avenue, White
Piains, NY 10650,

Fifties station needs 10 pm producer-reporter with
possibility of some anchor work. Experience with live
shots necessary. Reply to Box G-47.

Expanding Northwest News department needs
Sports Director and General News assignment editor.
Sporté Director must have minimum of 2 years on
Camera experience. Send resume. Assignment editor
must have solid news background and mustbe able to
organize and work easily with others. Send resume
and salary requirements. EOE. Box G-61.’

Television Reporter: Graduation from a four year
coliege or university with course work in broadcasting,
journalism, political science or closely related field.
Three years of responsible experience as a television
or radio reporter may be substituted for the required
degree. Professional on-air voice and appearance.
Demonstrated ability to produce and serve as on-air
talent, in a professional manner, for television news,
public affairs segments, and sports play-by- play an-
nouncer On call at all times (including weekends).
Hours and days variable. Anchoring experience
preferred. Salary: $11.627.20 annually. Application
deadline: July 23, 1979. Apply Personnel Depari-
ment—Pensacola Junior College. 1000 College Blvd.,
Pensacola FL 32504. An Equal opportunity employer.

Reporter with anchor potential for top rated sta-
tion in top 50 market. Send VTR and resume to Bob
Brunner, WSAZ-TV, Box 2115, Huntington WV 25721,
Equal opportunity employer.

WLBT's Peabody Award Winning weekly in-
vestigative-documentary series is tooking for an expe-
rienced reporter capable of looking beneath the sur-
tace. Applicanis should have a strong background in
writing and film and a desire to work with the pros on
the Probe team. Send resume, minimum salary re-
quiremants, and tape to Probe producer, WLBT-TV, PO
Box 1712, Jackson, MS 39205. No phone calls will be
considered. EOE.

Assignment Editor/Producer ,._ Creative, innova-
tive and abie to lead our talented news staff. That's the
person we wan! to be our assignment editor and 6 pm
producer. Previous news leadership essential. We're a
medium market station with a large staff and strong
commitment to news. ECE. Box (-85.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Creative Director to prod'uce commercials and pro-
grams of network quality Commercial and business
acumen to join highly creative team. ECE. Box F-193.

Audience Devetopment/Promotion manager
wanted. Network affiliate in top 100 markel. Need
creative, effective, hard-charging professional to write
and produce all on-air promotion malerial. Major em-
phasis on news promotion. Experience with ENG
equipment and control room operation is necessary, If
you have good air voice it's a plus. Maybe you're the
number 2 person now and want a chance to do your
own thing. Let's talk. An equal opportunity employer
Send resume, salary requirements, any creative exam-
ples in confidence to Box F-187.

Producer/Dirgetor being sought by midwest PTV
station. Salary range $13,400-$14,400 depending on
qualifications. Send letter of resume, lape, college
transcript(s), and three letters of recommendation to:
Roger Fisher, WBGU-TV, Bowling Green, OH 43403,
419 —2372-0121. Deadline July 31, 1979. WBGU-TV is
an Equal Cpportunity Employer.

Operations Manager— Supervise all phases of
television praduction. Administer production budgets.
Schedule facilities. Exercise quality control supervi-
sion of alt local productions. Evaluate performance of
stalf directors, preduction engineers, studio crew, and
free-lance production personnel. Bacheler's degree
and demonstrated fulltime successhul experience in
broadcasting as supervisor of studio, remote, film, and
videotape production or equivalent combination of
education and experience required. Demonstrated
ability 10 evaluate television production in terms of
style, quality, and appropriate technique. Thorough un-
derstanding of and experience with current "state of
the ant" television production techniques. Salary
range: $23,171-§28,224. E.O.E. Persons interested in
consideration for this position should send the follow-
ing items to be received no later than July 16, 1979:
(1) a letter of application; (2) a qualifications sum-
mary which indicates clearly the relationship of the
candidate's education and work experience of the job
requirements cited above: and (3) the name, address
and phone number of at least three professional
references with a thorough working knowledge of the
candidate's work experience and achievements. Ap-
plications should be sent to: Dr. Harold Stetzler, Execu-
tive Director, Department of Personnel Services,
Denver Public Schoois, 900 Grant Street, Denver, CO
80203, with a copy of all materials to Richard
Holcomb, Executive Director, KRMA-TV, 1261 Glenarm
Place, Denver, CO 80204,

Play by Play and color announcers for Royals Base-
ball 1980 season and beyond. EOE. Contact Bud
Turner, WDAF-TV, Kansas City, MO 64108,

Associate producer for weekly public alfairs maga-
zine in Mid-west top five market. At least three years
experience in news and public affairs writing, in-
studio production and field production. Strong re-
search and wriling skilis are an absolute. Equal Op-
portunity Employer. Send resume to: Box G-70.

Operations/Program Manager ... Midwest top 50,
network affiliate, looking for experienced person in
programming, production and promotion. EOE. Send
resume to Box G-90.

Director: immediale opening for person who can
switch and direct. Minimum twc years experience in
news and commercial production. Top 100 market lo-
cated in Midwest. EO.E. Send resume and salary re-
quirements to Box G-56.

Production Manager for medium market midwest

affiliate. Must have hands on experience in commer-

cial and studio production and possess stiong leader-

ship qualities. We need somebody who will take

éhaage. Please send resume and references to Box
-78.

Production Manager: Dominant, production
oriented, VHF is searching for creative, mature director
ready to move. Five years experience minimum. Send
resume attention: Bob Eolin, WBNG-TV, Box 1200,
Binghamton, NY 13901. An Equal Opportunity
Employer, M/E

Northeast Network Affiliate is accepting applica-
tions for assistant promotion director in Radio-TV.
Must be creative, well-organized, with a knowledge of
all media. Must have full knowledge of television and
radio production, newspaper advertising, as well as
ability to write news releases, produce on-the-air
promos, brochures, saies pamphiets. An equal oppor-
lunity employer. Send resume and salary requirements
to Box G-79.

Executive Producer wanted for Country Day, daily
half-hour nationaily syndicated television program
aimed primarily at audiences in small towns, farms
and ranches across the United States. Show consists
of in-studio interviews, weather, field tape pieces,
demonstrations and occasionalty music. Emphasis on
human interest stories, information, good living in the
country. Position includes handling day to day deci-
sion making as it retates to production and content of
show as well as long term planning for the program
and its syndication. Agricultural background or educa-
tion helpful. but not required. Television producing ex-
perience 1s a must! Send resumes only, no tapes, o
John Degan. KSTP-TV, 3415 University Avenue, St.
Paul, MN 55 114, Equal Opportunity Employer
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Producer/Director. Need quality oriented pro to pro-
duce and direct major productions for local and na-
tional distribution. Writing abilities a must. Good orga-
nizational and conceptual skills essential. Solid back-
ground in post-production and video film editing re-
quired. Masters degree preferred. Excellent oppor-
tunity for person to produce with first class staff and
top-of-the line equipment. Send resume to WXXI Per-
sonnel Dept, PO Box 21, Rochester, NY 14601. EQE.

Innovative Female Sports/Newscaster, inter-
viewer/Host. Exciting and broad background in
sportsfield with a fresh creative approach. Attractive
and articulate. VTR and resume available on request.
Box G-44.

Top ten reporter/anchor desires anchor position in top
forty market, eight years experience. Box G-19.

Experienced Black reporter interested in top 30's
market. Strong in field reporting. anchor work and
mini-documentaries. Send inquiries to M.1.S.
Trowbridge, Detroit, M1 48202.

Production Manager position available at award-
winning broadcast production ¢center. Requires exten-
sive experience in television program development
and production management. Bachelor's degree re-
quired, master's preferred. Send credentials and work
samples to: Lee O'Brien, Teleproduction Center, Uni-
versity of Wisconsin-GreenBay, W1 54302 (work sam-
ples will be returned). Equal Opportunity Empioyer.

Executive Producer foi an hour daily program in
large eastern market. Looking for alot of experience
and creallvny An equal opportunity employer Box
G-86.

Promotion Manager— KVOA-TV Tucson. An oppor-
tunity to create your own department at the number
one station with a brand new facility Experience re-
quired. Send resume and salary history to-Jon F Ruby,
Vice President, General Manager An Equal Oppor-
tunity Employer.

Top Ten Market, Group Owned Network Affiliate
seeking an individualt for the position of Art Director.
Must be able to manage department and must have
strong background in TV graphics. Equal Opportunity
Employer, male or female. Send resume to Box G-87.

Female Anchor-Reporter, Currently on-the-ai,
talented. aggressive. and ready for TV reporting. En-
ergetic personality news-minded, and 32. Peggy
Bone, 41 Dumont Court. Millbrae, CA 94030. 408—
267-9178.

Ph.D. in political science from University of Califor-
nia and fivé years' radio and Lv. news experience.
Looking tor job as outside reporter. Can cover govern-
ment and politics in depth. as well as general assign-
ments. 27. single. Richard Labunski. 380 Elwood
Beach Drive No. 9. Goleta. CA 93017. 805-
968-7453.

Young, Aggressive Reporter-Producer available
immediately for new chaltenge. Call Sal at 215—755-
0775.

Bright, attractive young woman with M.S.J. seeks
position as on-air reporter Strong news background.
Washington, D.C. correspondent for commercial TV,
also experience in radio and newspaper. Tapg avail-
able upon request. Call Karin 317 —453-1943.

Sportscaster with major league team seeking sports
anchor position with station. Solid reportorial creden-
tials. Contact Box G-92.

Producer —location laping for top ten market pnme~
time nightly fealure magazine. Ability to organize a
shoot and tell a story required. Very demanding posi-
tion. EOE. Send resume to: Evening Magazine, KDKA-
V.1 Galeway Cente, Pittsburgh, PA 15222. No Phone
calls.

Producer/Director: must have experience in com-
plex news cast directing. producting, writing. and
commercial production. Contact Jim Lannon at KMGH
TV. Denver CO 303—832-7777. An equal opportunity
employer.

Creative Continuity Director needed for Southeast
ABC affiliate. Must be experienced writer with working
knowledge of production, and ability to co-ordinate
pre-production functions of art and photo depts. E.O.E.
Send copy samples, resume and salary requirements
to Box G-98.

Underwriting Coordinator— WSKG Public Televi-
sion and Radio. To seek additional program underwrit-
ing support and handle some Current program under-
writing accounts. Must have own car and be available
some weekends and nighlts. possible on-air work.
Sales or lund raising experience required. $8,000-539.-
000 depending on experience. Call Margie 607—
754-4777. EOE/AA/M-F

SITUATIONS WANTED TECHNICAL

FCC First Phone, Seeking first job in broadcast in-
dustry. AM-FM or TV with opportunity to grow. Location
is no problem. 23 years old USAF veteran. Call or
write: “Stosh™ Jarecki, 462 Talbert Ave. Simi, CA
93065. 805—526-8750.

SITUATIONS WANTED NEWS

Major Market Sports Director, 7 yrs. Big Ten
basketball and football P-B-R, award winning docu-
mentaries, seeking medium 10 major market sports
position. Will consider combo. Box G-14.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Creative Announcer-Writer/Producer, Ready to
move up to fulltime Promotion Postion. Box G-49.

Fill the gap between sales and production. Prod
Mgr, Prod/Dir. seeks position as Prod Mrgr, Sales Ser-
vice, Asst. Prgm Dir 4 yrs. Nl Ad Agency. 7 yrs. TV
Prod, 3 yr LA, Film Ind. Box G-8.

Energy Shortage? Fill up with ten years Producer—
Director/Production— Operations experience. No mini-
mum for maximum quality professional results.
Graham, 215—664-3346.

Field Producer—~ asscciale producer with extensive
ENG PM Magazine experience. Seeking production
position. V. Flores 415—581-6695.

HELP WANTED ANNOUNCERS

Radio Announcers Needed Now!! All formats, all
announcing fields. Nationwide. Instant contact ser-
vice. If interested call The Aircheck Guide. 1—207—
782-0947.

HELP WANTED TECHNICAL

Communications Engineer 1st Phone. Largest
radio common carrier in country. Multiple positions
open. Available immediately. Excelleni satary F
DeCosterd 516—681-9050.

Donrey Media Group is seeking chief technician for
thair CATV operation in California. Send salary require-
ments and resume or phone: Director, Broadcast
Engineering, Donrey Media Group, PO Box 70, Las
Vegas, NV 89101. 702—385-4241, ext. 330. An equal
opportunity employer.

HELP WANTED INSTRUCTION

One year replacement Assistant Professor. Mini-
mum requirements —M.A. and professional experience
in broadcast production and/or broadcast news. Teach
three courses per quarter. Resume with three
references by July 27 to Chariman. Radio-TV Dept.
University of Montana, Missoula, MT 59812. The Uni-
versity of Montana is an Equal Opporytunity Employer.
Women and Minorities are encouraged to apply.

Broadcast Engineering Technoiogy Instructor.
Two- -year associale degree program training -techni-
cians in maintenance of broadcast equipment. Under-
standing of instruction at two-year level. Curriculum
work, recruiting, and student interships. Bachélor's
degree preferred and experience in broadcast
engineering field. First class FCC license and working
knowledge of TV production required. Salary com-
mensurate with education and experience. Affismative
action, equal opportunity employer. Send resume by
July 30 to Personnel Office, Hocking Technical Col-
lege, Nelsonville, OH 45764

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,00Q and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp. 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

instant Cash For TV Equipment: Urgently need
transmitters, antennas, towers, cameras, VTRs, color
studio equipment. Cail toll free BO0— 241-7878. Bill
Kitchen. Quality Media Corporation (In Georgia call
404—324-1271)

Wanted: Channel 8 transmitter or amplifier. Alsc
channél 8 antenna. 809—773-0008, Len.

Operations Manager seeks similar position in SE
with a chance to move up. Young. enthusiastic with
strong management background in Production, Traftic,
Others. Box G-43.

ALLIED FIELDS

HELP WANTED SALES

Product Sales Manager—Ambitious technically
capable person to take responsibiiity for marketing,
sales, installation and service of high technology
manufacturer's television audio post production prod-
ucls in US. and Canada, working with 12 regional
sales/service offices. Extensive traveling will be nec-
essary. Both sales and service experience in profes-
sional audio/video/broadcasting and a technical un-
derstanding of VTRs. ATRs and related equipment is
essential. Salary plus incentives and excellent compa-
ny benefits. Please send resume to: President, Adams-
Smith, Inc., Summer Road, Boxboro. MA 01719. An
equal opportunity employer, MIF.

London-based 29 yr. -old American television and
radio correspondent seeks East Coast investigative
reporter or producer position. Experienced in all as-
pects of broadcast journalism. including host of live
news public affaris program as well as contract
cameraman for major American network in Africa
operating as one-man-band. Know both film and eng.
Currently free-lancing for British nation wide domestic
tadio network. Resume and video of audio demo tape
upon request. Personal mlewnew possible. Respond to
Box G-30.

Extra Bucks for Traveling Reps.- Radio series
needs additional placements. Commission only.
Camelot Communications, 230 Ridgewood Ave. Min-
neapolis, MN 55403

Rapidly growing California electronics firm needs
polished ambitious sales rep with television capital
equipment background to handie fiortfieastern region
sales. Will consider refated industries. Immediate
opening. Compensalion open. Please send resume in
confidence to Box F-38.

FOR SALE EQUIPMENT |

AM and FM Tnmuimers—used excellent condi-
tion. Guaranteed, Financing available. Transcem,
215—379-6585.

5" Air Heliaz Andrews HJ9-50. Can be cut and termi-
nated to requirement. Below Migrs Price. Some 3" also
available. BASIC WIRE & CABLE 860 W. Evergreen,
Chicago, IL 312—266-2600.

Towers —AM-FM-Microwave-CATV & TV. New am.:l
used. Terms available. Tower Censtruction and Sei-
vice. 904—877-9418.

s"c&) TP-7 Siide Projectors: Very good condition,
4

Colllns MW- 408D Microwaves: 7 Ghz, one audio
channel, 2 available, $4.500 ea.

Ampex 1200A VTRs; loaded with options $28,000
ea.

RCA TTU-10 10 kw UHF transmitter: 7 years old
presently on air, $35.000.

GE PE-350 Color Cameras: Excellent condition, 3
Available, $8,000 ea.

RCA TR-4 Hi-Band VTRS. New heads, good condi-
tion, 2-Available $16,000 ea.

GE 12KW UHF TRansmitter: |deal for new slauon.
good condition, 514,000,

RCA TK27A Film Camera: Available with TP 15
Multiplexer $12,000,

RCA TP886 Film Projector Good condition $10,000.
GE PE 240 Film Camera: Excellent Condition
$8,000.

We will buy your used TV equipment. To buy or seli,
cali Toll Free B800-241-7878, Bill Kitchen, Quality
Media Corporation. In GA call 404—324-1271. "
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FOR SALE EQUIPMENT CONTINUED

Five 3M Analog Drop Out Compensators Brand
new. never been used. Call 312—348-4000.

Coaxial Cable 420 Ft. length of Cablewave
HCC-300 50J 3 1/8" Line. New, in factory carton with
new warranty With connectors. Wholesale price
$4,500. Call Toll Free 800—241-7878 M. Kitchen. In
GA call 404—324-1271.

FM Transmitters (Used) 20 KW, 15 KW, 10 KW, 75
KW, 5 KW, 1 KW, 250 W. Communication Systems.
Inc.. Drawer C, Cape Girardeau, MO 6370%, 314—
334-6097.

AM Transmitters (Used) 50 KW, 10 KW, 5 KW, 1
KW, 500 W, 250 W. Communication Systems, Inc,
Drawer C, Cape Girardeau, MO 63701, 314—
334-6087.

10 KW AM Harris BC 10 H. Same as current pro-
duction model. Excellent condition. M. Cooper, 25—
379-6585.

5 KW AM Collins 820E-1, ysed one yr. with 125%
positive peak option. Factory tuned, tested and war-
ranteed. Large savings. M. Cooper 215 —378-6585.

For Sale—CCA. 10,000 watlt AM Transmitter, SIN
10025. Condition unknown. Arrangements can be
made for a serious buyer to test equipment on our
premises. Needs cleanup and some capacitors. Will
take best offer—as is—where is. KVWO, inc,
Cheyenne, WY. Contact Larry Racine. 307 —632-0551.

Vacuum capacitors. Many sizes. Good prices. Write
for list. Mole Communications, 2427 Hastings, Bel-
mont, CA 94002,

Automation Recording Equipment, including two
and four track Recorders, Mixers, Equalizers, Limiters,
Turntables, Cartridge Equipment, 25HZ Oscillators
and Filters, and much more. Contact: Elden Haskell,
Twin Falls, ID, 208—733-4840.

Ampex 1200B: amtec, Colortec, Procamp, 2 Heads,
$28,000. Call DBD Associates, 617 ~655-5115,

Moseley SCG-9 stereo generator. Three years old,
excellent condition. $S800. R.A. Kramer, Chief Engineer,
WCRB-FM, Waltham, MA 02154, 617 —893-7080.
Available immediately.

Schaefer 903 Automation. 3 years old. Excellent
condition. Call: Don Wilks, WAQY Radio. Springfield,
MA 413—-525-4141.

For Sale: 1-Gates 1kw AM transmitter. BC-1F with in-
struction manual and some spare tubes. $1000. Call
1-507—268-3888.

Prizes! Prizes! Prizes! National brands for promo-
tions, contests. programming. No barter or trade ...
better! For fantastic deal, write of phone: Television &
Radio Fealures, Inc., 166 E. Superior St., Chicage. IL
6061t, call collect 312—944-3700.

Originai Jingles, comedy spots, and music back-
ground by Dirty Lips Productions. Complete studio fa-
cilities. 111 Presidential Blvd,, Bala Cynwyd, PA 215—
667-1003.

Pro-Com the numbers company olfers you station
ratings, music ratings and market analysis. Calt Toll
Free today 1—800—824-7888 Ext. A-2096.

Help Wanted Technical

AUDIO TECHNICIANS

One of the country's most important nationai non-
commercial broadcas! oiganizations is looking for
breadcastirecording technicians and master con-
trol operalors. Il you're gquality-conscious, and you
have had both recording studio and broadcast ex-
perience and are creative and a professional, then
ioin our staff |o make it happen. where it happens.
il you wish lo apply, be sure you have a strong back-
@round In news préduction. and that you know audio
g equi W from the inside out. You

Cheap Radio Thrillsl Promo music, sound effects,
program themes, Synthesizers, jingle add-ons, produc-
tion aids, over 325 dynamite tracks on 4 low-priced
LPs!! Free sample: L.A. AIR FORCE, Box 944-B, Long
Beach, CA 90801.

INSTRUCTION

Free booklets on job assistance. 1st Class FC.C.
license and D.J.-Newscaster training. ATS. 152 W.
42nd St. N.YC. Phone 212—221-3700. Vets benefits.

1979 “Testa-Answers” for FCC First:Class License
Plus="Self-Study Ability Test". Proven! $9.95.
Moneyback guarantée. Command Productions, Box
26348-B, San Francisco, 84126.

RE) teaches eiectronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin July 30 and September 10. Student
rooms at the school. 61 N. Pineapple Ave., Sarasota, FL
33577.813—955-6922.

First Class FCC License in six weeks. Contact
Elkins Radio License School, PO. Box 45765, Dallas,
TX 75245, 214 —352-3242.

Cassette recorded First phone preparation at
home plus one week personal instruction in Boston,
Atlanta, Seattie, Detroit, Philadelphia. Our twentieth
year teaching FCC license courses. Bob Johnson
Radio License Training, 1201 Ninth, Manhattan Beach,
CA 90266 213—379-4461,

Washington news you can USE! Contact us for free
lance Washington radic coverage spotlighting your
issues, your legislators, your visiting officials. Over
200 stations have carried our localized, market-ex-
clusive reports, actualities. Berns Bureau, Box 23067,
Washington. D.C. 20024. 202 ~234-4676.

should also feef as at home on a remote as you are
in the studio.
Individuals interesled In being masier control
operators should be expenenced in automated
audio swilching systems and computer terminals.
You should also be famitiar with Telico and
microwave interconnection systems.
We offer excellent company benelits which in-
clude paid hospitalization and vacation.
Please send resume. including salary history, to:

DeNise Johnson

NATIONAL PUBLIC RADIO
2025 M St. NW
Wasnington. D.C. 20036

NPR is an Affirmative Action/Equal Opportunity

Employer J

1

Situations Wanted Management

Broadcast Management

| would like to gel back in to broadcasting with a pro-
lessional company ihe tonsulting business not my
cup of tea lormer group wice president. successiul
ownet, lormer CEO broadcasting division of a national
company FM AM CATV same Company over 20 years
49 years old Box F-201

RADIO

Help Wanted Sales

Six (8) Norelco PC-80 cameras on line working—
each has CBS enhancer, 3M encoder, 100 ft camera
cable-panning head. $12,500 each or 560,000 for all.
Ray Fusco VP & Dir. of Op, The Video Center, 6605
Eleanor Ave. Hollywood, CA. 213—467-6272.

Mini Computer —Bargain Price. Are you looking for
a way o increase your station paper work efficiency
and |ower costs at the same time? KEZY has, for im-
mediate saie, a three year old Nixdorf 840 mini com-
puter and ALR with all radio station soft ware, Make us
an offer. Call Dan Mitchell, 714—776-1191. KEZY,
Anaheim, CA .

COMEDY

Free sample of radio’s most popular humor service!
O'LINERS, 366-C West Bullard, Fresno, California
93704.

Guaranteed Funnier! Hundreds renewed! Freebie!
Contemporary Comedy, 5804-B Twineing, Dallas, TX
75227.

Phantastic, Phunnies ... introductory month's 400
one-liners ... $2,00" 1343-B Stratford Drivg, Kent, OH
442@0:

Radio Account Executive w
Challenging and rewarding career opportunity.
WMNE-AM/WMEQ-FM, Menomonie, Wiscon-
sin. Opportunity for advancement. Take owver
existing list. Prefer candidate with previous
radio experience. Send complete resume to:

Michael A. Phillips. WMNE-WMEQ Radio, PQ.

Box 1360, Menomonie, W!. 54751. EOE/M-F

Help Wanted News

THE SUNNY SOUTHWEST
CALLS.

WBAP Dallas-Fort Worth, has an opening for
an expefienced News Director. If you write,
and talk to people in newscasts, and can
transfer that skill to others send tape and
resume to Don Thomson Operations, 3900
Barnett, Fort Worth, Texas 76103. 5 Years ex-
perience.
EQUAL OPPORTUNITY EMPLOYER

.

GENERAL MANAGER

10 Years management experience with a MAJOR
MARKET groiuip owner. A strong positive leader. Exten-
sive sales, programming and administrative skilis
atfirmed by muitiple refetences. | am an enthusiastic
problem sofver who loves success looking for a com-
pany that is in need of a take charge broadcasting
professional. Box G-88.

Multi-Media

Professional
News Director at two award win-
ning/radio stations—top rated TV
anchor—Editor community involveg
newspaper—and manager radio
station in the 18 years since col-
lege. Now I'm looking for a
challenging and professionally
rewarding position that will utilize
my experience. Inquiries to: Clay
Howard, 2700 Commerce Tower,

J

Kansas City, Missouri 64105,

MISCELLANEOUS

Artist Bio Information, daily calendar more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy. Box 20093-B, Long Beach. CA 90801.
213—438-0508.

Custom, client jingles in one week. PMW, Inc. Box
947, Bryn Mawr, PA 19010. 215—525-8873.

\_
~
SPORTS TALENT

Major Radio Network currently
staffing several key reporting
positions. No play-by-play in-
volved. Send complete resume
\_to: Box G-59.

GENERAL SALES MANAGER

MAJOR MARKET experience adapling sales
techniques to various formats with the same
company. Solid radio sales background with
extensive retail, agency and national sales
success. | can't perform miracles, but will give
you energy, knowledge, smart salesmanship
and sales leadership. Box G-106.
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Help Wanted Management

GENERAL SALES
MANAGER
Major group owned facility in top 30
market has rare career opportunity for
experienced, promotionally oriented
general sales manager. Send resume
ASAP EOE. Box G-2.

TELEVISION

Help Wanted Management

f )
BUSINESS MANAGER

Northeast Network Affiliated Televi-
sion station in a major market seeks
an executive to manage business
affairs activities. Areas of respon-
sibility will include directing all fi-
nancial activities, personnel and
labor relations, and assisting the
GM. Position requires a dynamic,
creative, and assertive individual.
This key position reports directly to
the GM. Send resume to Box G-74.

J

Help Wanted Sales

j

LeSea Ministries
Television Stations

need qualified Salespeople. Excellent
compensation and opportunity. An
Equal Opportunity Employer. Send
Resume to: Larry Scott, WHFT-TV, PO.
\ Box TV 45, Miami, Florida 33169

J

r )

REGIONAL SALES

Midwestern UHF Network Alfilate. 150 plus market

needs a youhg aggressive experienced Broadcas

Media Salesperson to call on major agencies and ac-

counis in Ohio & Kentucky cities. Salary plus commis-

sion with aulomobile and expenses turnished. Equal

Opportunity Employét Send resume and salary re-
k quirements to Box F-161

J

Help Wanted Technical

CHIEF ENGINEER )
FC.C. first class license, knowledge
FC.C. regulations, maintenance experi-
ence TCR 100, Ampex VR1200 and
2000. Send resume to John Shand,
WTVR TV, 3301 West Broad Street,
Richmond, Virginia 23230. EOE. -

-

Help Wanted Technical
Continued

TWO CHIEF

NEERS
DED
IATELY

® One far 40 ft. mobile unit

studio & p

duction/editing

For Southern California facilities company. Contact:
7

Pau

-

LeSea Ministries
Television Stations

Need qualified Engineers, 1st Class FCC
License required. Chief, Maintenance Super-
visors, Technicians, Miami/Midwest locations.
An Equal Opportunity Employer. Send resume
to: Larry Scott, WHFT-TV, PO, Box TV 45,
\Miami, Florida 331689.

»

é N

Television Training
Engineer

Sony Videotape Production Services
has a position open for an engineer with
extensive experience in the operation
and maintenance of Broadcast and In-
dustrial Helical VTR, Color Camera and
related studio equipment. To research,
write and produce technical training
tape series. Solid technical ability
needed to analyze the circuitry involved
and good communication skills are re-
quired. If you would enjoy the challenge
involved in the production of technical
video tapes. please call or send your
resume to:

Ken Baird, Videotape Production Ser-
vices. Sony Corporation of America, 700
W. Artesia Blvd.. Compton. Ca. 90220,
(213) 537-4300. X476.

- J

~ “\

SOUTH FLORIDA
TV MAINTENANCE ENGINEERS

UHF station tooKing for maintenance. techni-
cians experienced in transmitter and studio
equipment. Major expansion of programming
in progress. Send resume and ‘salary require-
“ments to: WKID Station Manager, 2090 SW.

L 30 Ave., Pembroke Park, Florida 33009, y

1

CHIEF TV ENGINEER
Northeast Network Affiliated VHF Television
station in a major market seeks a chief
engineer. Area of responsibility includes
directing all engineering activities. This in-
cludes planning, supervision, and design. Ex-
cellent compensation and benefit package.

(" TELEVISION BROADCAST
TECHNICIAN

Baltimore television station has an opening for
a technician. Must have FCC 1st Class License
and technical school education. Send resume
to: Chief Engineer, WMAR-TV, 6400 York Road.
\ Baltimore, Maryland 21212. EQOE. MIF

)

W

( EXPERIENCED TELEVISION
ENGINEER

WITH FIRST CLASS LICENSE
has a good opporlunity with WFMY-TV, Greensboro,
N.C. Station has [he lates! and best equipmenl. Need
an individual familiar with total television station
engineering tion, strong in equi W mainte-

Send resume to Box G-73.
.

oykin, 714/556-5

r
gl

ﬁ

nance. Apply to Personnel Department, PO. Box TV 2,
Greensboro. N.C. 27420 or leiephone 919-379-9369. y

\
r VITAL HAS A FUTURE

FOR YOU

Dynamic growth opportunities for video
engineers with experience in video
switching systems. Enjoy Florida living.
Work for hi-technology company. Send
resume to: Dale Buzan, Vital Industries,
Inc., 3700 N.E. 53rd Avenue, Gainesvil_le.

L Florida 32601. -

Help Wanted Programing,
Production, Others _

o N
ON-AIR
PROMOTION DIRECTOR

Major market network affiliate seeks
creative individual for on-ait promotion
director. Person selected must be skilled
in concept writing and production. Must
have at least two years previous televi-
sion experience in promotion depart-
ment. Knowledge of station logs pro-
cedure required. College degree prefer-
red. Send resumes to: Nancy Fields,
WMAR-TV, 6400 York Road, Baltimore,
Maryland 21212 EO.E. MIE i

-
-

v

WTMJ-T A

Milwaukee, Wi

Immediate opening for a co-host/co-
producer of a local, consumer oriented,
daily feature/talk program. Excellent
opportunity to move up Into a high quali-
ty production which is enjoying a8 33%
share against network programming. A
minimum of 1-2 years experience on the
air and producing is required. Send air
check cassette and resume (no phone
calls please) to Gerald McGrath, Pro-
gram Manager, WTMJ-TV, 720 E. Capitol
Dr., Milwaukee, W 53201.

e
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Help Wanted Programing,
Production, Others
Continued

~

WWL Television is Statfing
for PM Magazine

We're looking for a host and hostess,
cinematographers-editors and story pro-
ducers. Send resumes 10:

Richard Akin
Executive Producer
PM Magazine
WWL Television
1024 North Rampart St.

New Orleans. LA 70176

.

NORTHEAST
NETWORK AFFILIATE

is accepting applications for
assistant promotion director in
radio-TV. Must be creative, well-
organized, with a knowledge of
all media. Must have full knowl-
edge of television and radio pro-
duction, newspaper advertising,
as well as ability to write news
releases, produce on-the-air
promos, brochures, sales pam-
phlets. Send resume and salary
requirements to Box G-79.

An Equal Opportunity Employer.

J

Help Wanted News

(

\_

NEWS MANAGER
KMTV - OMAHA

Fully equipped dept. with 26 pro-
fessionals. New'® building. Total
commitment to NEWS. Need ex-
perienced, aggressive |eader.
Submit resumes and tapes to
Norm Williams, KMTV, 10714
Mockingbird Drive, Omaha, NE
68127. For more information call
(402) 592-3333,

~

OUR TEAM NEEDS A LEADER

WCTI-TV, ABC for the Greenville, New Bern,
Washington ADI has opening for aggressive
news director. Lead a top news statf which is
100% ENG equipped and committed to domi-
nance in the market. Present news director
moving to major market. Applicants should
possess exceflent wriling and journalistic
skills, leadership qualities and have the ability
to perform on-air. Above average compensa-
tion package. Submit tapes and resumes in
confidence to: Bill Jenkins, Vice-President &
General Manager, WCTI-TV, PO. Box 2325,
New Bern, N.C. 28560.

Malrite Broadcasting is an Equai Opportunity
Employer

J
~N

J/

Help Wanted News
Continued

ANCHOR PERSON

New England network affiliate. Must be strong
personality ... strong broadcast journalist ...
Willing to get outside and get invoived. Strong
writing & presentation a must. An Equal Op-
portunity Employer. Send resume to Box G-21.

Situations Wanted Programing,

Production, Others

r

TV TALENT
For right major market show. Top

10 experience, looks and style.
Host/Interviewer with solid

LAnchorlReporter background.

Available Fali '78. Box G-81.

&

\

Broadcaster

under 30-over 10 years experience in most
facets of commercial and military radic and
television. R-TV-F Sales Management Degree,
4 years with AFRTS, have received industry
broadcast honors. Wants position as Assistant
G.M., PD.. Operations Director, or other respon-
sible tefevision positions. Box G-76.

ALLIED FIELDS
Help Wanted Technical

FTECHNICAL CONSULTING

\.

Established Washington, D.C. Broadcast Man-
agement Consulting Firm needs an Experi-
enced Broadcast Engineer Will work with a
team of 3 other engineers to inventory and ap-
praisé technical equipment and other assets
for clients throughout the country. Some
knowledge of CATV desirable.

This is a detail job with some lravel. The com-
pany is small and progressive, located in a
pleasant and convenient section of Wash-
ington.

Call Chuck Kadlec - FRAZIER, GROSS & CLAY
- 202-966-2282.
el10 Ad no. 19

j

_

CABLE
Help Wanted Sales

Regional
Marketing
Managers

Current expansion prograom has cre-
ated 3 openings for Regional Mar-
keting Managers who will be re-
sponsible for marketing programs In
a muiti-system operation. These posi-
tions require individuqls who con
assess marketing needs for diver-
gent cabie TV systems and then de-
velop sales programs fo respond to
those needs. The positions Include
hiring of sales managers at the local
level and assisting In development
of telephone sales tralning pto-
grams. Candlidates must olso be
able fo set up direct sales com-
pensation programs and monitor
sales results and goals. A working
knowledge of direct mali, news-
paper, radio and television advertis-
ing Is helpful. Some fravel will be
necessary.

We are seeking candidates with a
background in cable television mar-
keting. Compensation will Include
sakary plus o commission based on
overrides aond we offer o very
generous benefit plan. Please rush
your resume and salary history in
confidence to:

T™M Communications/CPI
P.O. Box 2320
Costa Mesa, CA 92626

Equal Opportunity Employer M/F

Business Opportunities

TV AND FM STUDIES

of markets with open allocations. Sepa-
rate studies tor FM and TV. For informa-
tion write or call William P Turney, PO.
Box 27, Burlingame, Kansas 66413.
(913) 654-3964.

\

Public Notice

r

Y

NOTICE TO BIDDERS

Notice is hereby given that the Board ol Public
Works and Salety of Michigan City. al its ollice located
In the warren Building, 723 Franklin Square in said
City, will receive proposals until the hour of 10:00
o'clock a.m. local time, on the 9th day of July, 1979,
for the operation of a non-exclusive CATV system
tranchise.

Sealed bids shall be submitted on prescribed lorms
which may be obtained from the office of the City
Clerk, containing the usual Statutory non-collusion
affidavit, and each bidder shall be requifed to lile with
a bid a certified check in an amount of one thousand
dollars (S1000.00), seven hundred fifty dollars
{$750.00) of which shall be refunded to non-suc-
cessiul parties submilling proposals.

Each bidder must submit a written alfirmative ac-
lion program with said bid, which program shall in-
clude specific goals and timetables for the employ-
menl and training of minorities and of lower income
residents of the project atea. Each bidder must ensure
that alt employees and applicants fos employment are
not discriminated against because of race. creed. col-
of, sex, of national origin.

The Board of Public Works and Safely herewith
reserves the right to waive any formality, informality or
irregularity in any bid or bids received, and io reject
any and all bids received.

Issued by order of the Board of Public Works and
Safely of Michigan City, Indiana, this 7th day of June.

1979.
Philip J. Schroedet City Clerk

BUSINESS OPPORTUNITY

Why seek a job with limited future, own your
own business with an unlimited potential in
the advertising field. Call (404) 546-6001 or
write to: Franchise Director, 387 Old Com-
merce Road, Athens, Georgia 30607,

_J

Consultants

v
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\ N.Y. 10017, telephone (212) 6§92-2301.

Bankers Trust Company, a $28 billion in-
stitution, has a team of seven specialists offer-
ing to TV and radio owners a unique financial
and advisory service:

Mergers

Acquisitions
Divestitures

Private Placements
ESOT's

Lease Financing
Management Consulting

Minimum transaction level $2 miflion.

Inilial, confidential consultation anywhere in
the United States at no charge. Call collect:
Richard J. Berman, Vice Presiden!, Bankers
Trust Company. 280 Park Avenue, New York,

_J

-\




Radio Programing

LUM and ABNER

5415 MINUTE
PROGRAMS WEEKLY

¥ Program Distributors

410 South Main
Jonesboro, Arkansas 72401

Phone: 501—-972-5884

Miscellaneous

"« THE INNOVATION
MORGANZATION

Custom Station L.ogos

and
Commercial Jingles
RadioorT.V.

Post Otfice Box 3133 North Hollywood. CA $1609
Telephone (213t 8820177

ATTN: RADIO STATIONS!

Here's a service of humorous leatures-authentic im-
pressions of old time movie stars—Jock drop ins—
personalized for your Station and your locale! | will
record your spec spots-intros-promos etc! Low cost!
For all formats! By major market pro! Free sample
tape! Bex G-107.

For Sale Stations Continued

{ )

Long established
regional AM

in New England

Fine signal, modern equipment, large

marketing area. $1,500,000 inclusive of

propertylequipment leases, non-com-

\ pete. Principals only. Box G-103.

NM Smail 1 kw day $350,000,
Gulf Coast 5 kw day $355,000.
Real Estate included with both.

Bill-David Associates, Inc.
2508 Fair Mount St.
Colorado Springs, CO 80909

MED!A BROKERS
APPRAISERS

RICHARD &

e )
PR

§

435 NORTH MICHIGAN - - CHICAGO 60611

| 312-467-0040
jmm

Low dial positon. Sunbeit location. Opportunities
like Ihis seldom come along where a 50,000 watt
station can be purchased for 25 umes ravenus.
Fully qualified cash buyers only Should wiite (no
phone calls pl ) to the Ted F Company.

50,000 WATTS OF POWER }

S

Employment Servij:_e )

I time, If you're in broad-
casting, you know how
competitive the job

market s Media

| A\, Placement Systems

" | A\ gives you that
| edge. Call or

¢ write for more

g |

|

|5~ I

i5{5§|§

PLACEMENT \
I mnuﬁ..’ \
' PO, Box 4366 * Santa Barbera + CA + 93103 \

805 * 684 * 3066

e con s s o e o - —

For Sale Stations

S Small &M S200K Cash
MW  Small Ar 5168K S69K
w Small  AMIFM $530K §154K
MW  Medium 4FiIFM §1,250K Cash
W Metro Fuiliime §900K §247K

Atlanta, Boston, Chicago,
Dallas, Los Angeles

1835 Savoy Dr., N.E., Atlanta, Ga. 30341

L PO Box 42401. Cincinnati, OH 45242,

THE
KEITH W. HORTON
COMPANY, INC.

P. 0. Box 948
Elmisa. NY
4902
(607) 733-7138

Brokers and
Consulianis
1o the
Communicattens
Industry

901/767-7980

MILTON Q. FORD & ASSOCIATES

MEDIA BROKERS—APPRAISERS
"Spacisfizing in Sunbeit Broadcast Properties”
5050 Poplar + Sube B16 - Memphis Tn. 38187

LARSON/WALKER & COMPANY
Brokers, Consultants & Appraisers

213/828.0385 202/223-1883
Suite 214 Suite 417
11881 Sen 1730 Rhode
Vicente Blvd. Island Ave. N.w.

Los Angelss, CA. 90049 | washington, D.C. 20038

Three sts. in small to med. mrk.
S.W. plus C.P for med. mrk. FM with
deal

John Mitchell, Shreveport, La.
Bob Clark, Lubbock, Texas
Don Thompson, Rogers, Ark.

S. New England Daytimer for
Sale

by absentee owner. 1000 watts, early sign on,
single station market with good potential. Real
estate included Priced at just over 2 x 1979
projected annual sales at 650,000, Estimated
cash flow 69,000. Qualified buyers only. No
brokers. Box C-166.

[ CALIFORNIA CENTRAL |
COAST

Full time AM. $680,000 Cash
Principals Only

\ BO)'( G-42 -

[ H.B. La Rue, Media Broker |

RADID . TV . CATY . aPPAAIBALS

wWaest Coast:

44 Montgomery Street, Sth
cisco, California 94104

East Coast:

210 East 53¢d Strest. Suite 50-New York, N.Y.

Figor-S8an Fran-
415/873-4474

itchell
ssoclates /

P.O. Box 1065 Shreveport, LA 71163

APFRAISALE
¥

=
4

R.D. HANNA ASSOCIATES

(formesly Holt Corporalion West)
BROKERS-APPRAISERS-
CONSULTANTS
(214) 696-1353

5944 Luther Lane
Suite 401 - Dallas, Texas 75225
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L 10022 212/208-0737

& Powerful Daytimer. Densely populated W
srea of N.C. $40,000 down, 20 year
amortization. $480,000.

e 1 kw AM in Southern Ga. Real Estate.
$250,000. Good terms.

e AM-FM in Kentucky $360,000. Terms.

e AM/FM-—Central Georgia. $20,000
down. $280,000.

¢ Southern Arizona. Fulltimer. Good
county population. $390,000. Terms.

e S. California. Spanish. $520,000.

¢ Cent. Californis. Daytimer. $420,000.

® N. Central Texas. Daytimer. $400,-

000.

Let us list your station. Confidential!

615-756-76835 24 HOURS

L BUSINESS BROKER ASSOCIATES




Fates & Fortunesz®

Media

Keith Moon, sitation and general sales man-
ager, Blair-owned xsew-Tv Saiinas, Monterey,
Calif., named 1o newly created posi of VP and
general manager of Blair's ksBy-Tv San Luis
Obispo. Calif.

John Patrick Noon, manager of human
resources, Solid Siate Division, RCA, Somer-
ville. N.J., appointed to newly created position
of vice president for human resource planning
and development for RCA subsidiary, NBC,
New York.

Richard F. Schaller, general sales manager.
KHON-Tv Honolulu named general manager,
succeeding George Hager, presideni of
licensee. Register Broadcast Group, and VP of
parent company. Des Moines Register and Tri-
bune Co.

Mark O. Hubbard, marketing and press re-
lations supervisor, Taft Broadcasting Co.'s Col-
lege Hall of Fame, Kings Island, Ohio, named
director of Radio Research, Taft Broadcasting,
Cincinnati. ’

Mary Jean Parson, director of planning, de-
velopment and administration for ABC Leisure

She's Sherlee Barish.
And television news people
are her specialty,

Call her.

Broadcast Personnel, Inc.
527 Madison & 1
(212) 355-2672

*The Wall Street Journal 1977

Attractions, ABC Inc.. New York named direc-
tor of planning, corporate relations, American
Broadcasting Companies, there.

Del Hull, program director, KARZ(AM) Phoenix, .

named station manager.

Bob Rogers, general sales manager, KTOK (AN}
Oklahoma City, named general manager, co-
owned KZUE(FM) there.

Joseph Carranza, assistanl business man-
ager, KSAT-TV San Antonio, Tex., joins WTop(aAM)
Washington, as business manager.

Tom Scanlan, VP and general manager, wECA-
Tv Tallahassee, Fla.. joins wEAR-Tv Pensacola,
Fla., as general manager.

Arnoid Marfoglla, manager, affiliate contracl
administration. ABC Television, named direc-
tor of unit.

Carl Leahy, operations manager, WEAR-TV,
named station manager.

Ronald A. Stratton, execulive VP-general
manager, WBEC(AM)»-wQRB(FM) Pittsfield, Mass.,
joins WROC(AM)-wPXY(FM} Rochester, N.Y., as
general manager.

John Marquis, who has worked as announcer,
news director and program director for
KSOK(aM) Arkansas City. Kan., appointed gen-
eral manager, succeeding 8.C. (Tommy)
Thompson, who retires after 31 years at sta-
tion.

Ronald W. Phllips, general sales manager,
WTAR-Tv Norfolk, Va., joins wTvr-Tv Rich-
mond, Va., as execulive VP and general man-
ager.

Tony Sylvester, from
WAVY-TV Porismouth,
Va., and formerly
anchor for wrop-Tv
(now wDVM-TV) Wash-
inglon, and director of
news and information,
RCA. Washington,
named president-gener-
al manager, WwMC-FM
Mifflinburg, Pa.

Kathy Hadley, with
KMID(FM) Castle Rock,
Colo., named station
manager,

Sylvester

s o
Advertising

Walter L. Hagstrom Jr., account supervisor,
Cunningham & Walsh, New York, named VP

Tom Tilson Jr., VP and manager of New York
Tiger sales team of TeleRep Inc., New York,
named lo new post of VP, area manager. Den-
nis FitzSimons, director of special projects,
named New York Tiger manager. Marty An-
toneli, account executive in New York, named
director of training of TeleRep.

Kathy McLaughlin, assistant to director of re-
search, Metro Radio Sales, New York. which
has ceased operations, appointed sales market-
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ing director, wrLI(FM) New York, ABC-owned
station. Bob Visotcky, account executive with
WAIR(AM)-WVAQ(FM) Morgantown, W. Va.,
nawmed to similar post at wpLI(FM).

Kent M. 8Smith, VP and managemen! repre-
sentative al Bozell & Jacobs, New York, named
VP, account services, Catalano & Gornick,
there.

Francis Piderit, manager of creative services,
CBS Inc’s Columbia House division, named
manager of print communications, CBS Televi-
sion Network Sales, New York.

John Damiano, director of sports research for
NBC research depariment, New York, named
director of affiliate marketling, NBC-TV. James
B. Hicks, account execulive in participating
program sales department, NBC-TV., named
director of participating program sales.

Tony Sidio, account executive, wowo(am) Fort
Wayne, Ind., joins Radio Advertising Repre-
sentatives, New York. as account executive.

Jim Herbert, VP-associale creative director,
BBDO/Detroit, joins Foote, Cone & Belding,
New York, as copy supervisor. Elfiot Matlin,
art direclor, Marsteller, joins FCB in same
capacity. Rhoda Malamet, producer, Waring &
LaRosa, joins FCB as producer.

Appointments to new Houston office of W,B,
Doner: Anthony Passarello, Houston branch
manager for Fondren-Miller Advertising, Lan-
caster, Pa., joins Doner as account supervisor
and resident manager in Houston; Judy Cas-
tles-Sheets, writer-producer for Mike Sloan.
Miami, named crealive group supervisor; San-
dy Pardo, media supervisor, Rives, Smith,
Baldwin & Carlberg/Young and Rubicam,
Houston, named senior media supervisor;
Lynda Boydstun, VP-media, Karolik Adver-
tising, Houston, named 10 account service posi-
tion; Jody Dyke, broadcast production man-
ager. Nahas-Bracken Advertising, named
broadcast producer, and Malinda Younts, from
Weekly & Penny Advertising, Houston, named
assistant media buyer.

Howard E. Johnson, VP-account supervisor,
Dodge account, BBDO, Detroit, named senior
VP-management supervisor, Standard Qil of In-
diana account. D'Arcy-MacManus & Masius,
Chicago.

Robert B. Wert, account executive, Howard
Swink Advertising, Marion, Ohio. joins
D’Arcy-MacManus & Masius, Bloomfield Hills,
Mich., in same capacity. Jeffrey G. Vetter,
associale creative director, Byer & Bowman Ad-
vertising. Columbus, Ohio, joins DM St. Louis,
as art director.

Irvin R. Zelt, sales rep, RAR, New York, joins
McGavren Guild Radio as Philadelphia
Regional Manager,

Richard Matthews, VP-marketing, Whitehall
Laboralories division of American Home Prod-
ucts, New York. joins Norman, Craig & Kum-
mel, there as executive VP-management super-
visor.

Peter Reader, national advertising manager,



Pepsi-Cola, Purchase, N.Y., joins McDonald &
Little, Ailanta, as VP-account supervisor,
assigned 10 new soft drink from Coca-Cola,
Mello Yello. Robert Evanko, from Walt Dis-
ney World, Orlando, Fla., joins McDonald &
Little as account executive.

Sheila Wex!ler, account executive on Wood-
ward & Lothrop account at Abramson/
Himelfarb, Washington, named account super-
visor.

James Dragoumis, senior VP. Media Corp. of
America, New York, named VP of media,
Levine, Huniley. Schmidi, Plapler & Beaver
there.

Bill Barker, VP-advertising manager, Popeil
Brothers. joins SMY Inc., Chicago, media buy-
ing service, as media director.

Thomas W. Lantz, manager of special mar-
kets, RCA Sales Corp., Indianapolis, named VP

Barbara J. Anderson, advertising and sales
promotion manager, wsBK-Tv Boston joins
KXAs-Tv Fort Worth as director of advertising
and promotion.

Jodi Dore, account executive, wDAF-Tv Kansas
City, Mo.. named local sales manager.

Avron (Sonny) Spiro, VP-director of media,
Plough Products Group, Plough Inc., Memphis,
named executive VP of Plough’s in-house
agency, Lake-Spiro-Sherman Advertising.

Cathy Grzanka, research director, WBBM-FM
Chicago. named account executive.

Anthony Washington, account executive, Top
Market Television, Chicago. and Vicki Rasen-
berg. account execulive, WPLK(AM).WXRA(FM)
Alexandria. Va., named to same posilions at
WILA-TV Washington.

John Funk, local sales manager, KGMB-TV
Honolulu, named general sales manager.

Dennis Thatcher, formerly account executive
with wiMo(am) Cleveland Heights and wikw-Tv
Cleveland, joins wHK(aM) Cleveland as account
executive.

Barbara J. Anderson, advertising and sales
promotion manager, WSBK-Tv Boston, joins
KXAs-Tv Fort Worth as director of advertising
and promotion.

Debbie Westbay, from sales depariment of
wAVE-Tv Louisviile, Ky., joins wDRB-Tv there as
account executive,

Ray Perry, national sales manager, KARZ(AM)
Phoenix, named general sales manager.

Jim Beck, station manager, noncommercial
Kuar(eM) Fayetteville, Ark., named account ex-
ecutive, KARN(AM) Little Rock, Ark.

Bill Newman, sales manager, KCMO{AM) Kan-
sas City, Mo., named general sales manager.

Joe Ferguson, local sales manager, KNIX-AM-
FM Tempe, Ariz., named national and regional
sales manager. Robert Podolsky, account ex-
ecutive, succeeds Ferguson. Gregg Mayfleld,
sales manager, KINT-AM-FM El Paso, Tex., joins
KNIX as account executive.

William E. White with wcHs-Tv Charleston, W,
Va., named national sales manager. John M.
Peck and Dennis Adkins, account executives,
WCHs-Tv. named local-regional sales manager
and general sales manager, respectively.

Eugene Hegedus, pari-time advertising sales-
man, wwoL(AM)-wwor(FM) Buffalo, N.Y., joins

station full time as account executive,

Patty Rellly, graduate, Southern lllinois Uni-
versity, Carbondale, joins sales staff of
KRUX(AM) Phoenix.

Glen Helton, editorial services officer, San
Francisco world headquarters of Bank of Amer-
ica, joins Hoefer-Amidei Associates, San Fran-
cisco, as senior account executive.

Debra Charkowski, television sales coordina-
tor, wkzo-Tv Kalamazoo, Mich., joins publicity
services department of J.1. Scott, Grand Rapids,
Mich., as writer-coordinator.

Programing

Michael Olton, director of talent, CBS Enter-
tainment, Los Angeles, named associate direc-
tor of miniseries. Rick Jacobs, casting direc-
tor, based in New York, named director of
talent and' casling there. Susan Glicksman,
with casting department of ABC Entertain-
ment., Hollywood, named associate director of
talent and casting, CBS Entertainment, West
Coast.

Kerry McCluggage, executive of programing
for ABC, Universal Television, Universal City,
Calif., named director of current series pro-
graming.

Joe DiBuoano, VP-sales and marketing.
Unitel Production Services, New York, joins
Reeves Teletape Facilities Group there as VP-
marketing. Rich Kearney, account execulive
and production supervisor, Reeves, named VP
and genera! manager production facilities.

John D. Watkins, news director, KGo(am) San
Francisco, joins wCFL{aM) Chicago as manager
of broadcast operations.

Gary L Rockey, program manager, KSAT-TV
San Antonio, Tex.. joins wiar-Tv Providence,
R.L. in same capacity. Bob Thistle, producer of
PM Magazine, wrse-Tv Hartford, Conn.. joins
WIAR-TV as executive producer of PM
Magazine.

Stuart Garfinkle, Washington freelancer, joins
WILA-Tv there as film editor.

Heather Harden, producer and interview host
of public affairs programs. KETV(TV) Omaha,
joins WFRV-Tv Green Bay. Wis., as producer and
co-host of midday program.

LG AT - Rl O T P TP e P G T P T
One half. Seven of 14 Radio-Television
News Directors Association regionai
directors were chosen last week (re-
maining seven will be selected next
year): region one {(Alaska, Washington,
Oregon. Idaho)—Dean Mell, KHQ-AM-Tv
Spokane, Wash. (re-elected): region two
(Hawaii, California, Nevada, Arizona)—
Ron Mires, kGTv(rvt San Diego: region
three (Wyoming, Colorado, Utah, New
Mexico) —Pete Williams, KTWO.AM-Tv
Casper, Wyo.; region four (Oklahoma,
Texas)—Marty Haag, wraa-Tv Dallas:
region five (North and South Dakota,
Minnesota, Wisconsin)—Norm
Schrader, woav-Tv Fargo, N.D.. region
seven (Iindiana, 1llinois)—Dick
Westbrook, wanp(v) Decatur. ll. (re-
elected); region 11 (New England}—
Roger Allan, wrkoiam) Boston. They will
be installed at RTNDA's convention
Sept. 6-8 in Las Vegas.
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Robert B. Fox, general sales manager, KGMB-
1Tv Honolulu, named general manager of sta-
tion’s Hawaii Production Center and soon to be
created Hawaii Film Laboratcries. Barbara
Tyers, acting manager of Hawaii Production
Center, named manager.

Carol Stripling, program assistant, KVI-AM-FM
Seattle named music director.

Bob Reynolds, air personalily, WGCH(AM)
Greenwich, Conn., and WRNwW(FM), Briarcliff
Manor, N.Y., joins wras(aM) White Plains,
N.Y., as host of overnight show.
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News and Public Affairs

New positions at CBS News, New York: Stuart
L. Witt, director of business affairs, becomes
VP business affairs, replacing Donald C.
Hamliton who will hold new post of VP, special
projects, business affairs, until his retirement at
end of January 1980. Robert E. McCarthy,
director of administration, business affairs, be-
comes director of depariment. Robert Burs-
tein, associate director, business affairs, named
director of administration, business affairs. Ba-
rry Messinger, associate director, business
affairs, appointed director, administration, busi-
ness affairs. )

Lloyd Siegel, producer for ‘‘Segment 3"
feature of NBC Nightly News, New York,
named producer of domestic news coverage on
Nightly News.

Steven R. Antoniotti, executive producer-
special reports, wxvz-Tv Detroit. named execu-
tive producer of |l p.m. weeknight editions of
wABC-Tv New York news. Allan J. Weiss,
associate producer of 6 p.m. weeknight news
and Saturday, 6:30 p.m. newscast, WABC-TV.
named producer of 11 p.m. news. Both wxyz-Tv
and waBc-Tv are ABC-owned stations.

Lisbeth A, Gant, news editor/writer at wBz-Tv
Boston, appointed producer of station’s Eyewit-
ness News Conference program.

Kenneth Coyte, executive VP, UPITN, TV
news service, London, named chief executive.

Eric Sevareid, retired CBS news commenta-
tor, was married June 30 in Worcester, Mass., 1o
Suzanne St. Pierre, Washington producer for
network's 60 Minutes. He's 66, she's 42; it’s
third marriage for him, second for her.

Terrence McKeever, from WHBQ-AM-TV
Memphis, joins KHI-Tv Los Angeles, Calif,
news department.

Mel Leavitt, on Prep Quiz Bowl on noncom-
mercial wyes-Tv New Orleans, assumes addi-
tiona! duties as newscaster on wGNoO-Tv there.

Marsha Carter, morning anchor, KBBC(FM)
Phoenix, named news director.

Jim Edwards, assistant news director,
wrTL(aM) Fort Lauderdale, Fla., named after-
noon anchor/editor, wGBS(AM) Miami.

Paul Miller, anchor/reporter, WHIO-Tv Dayton,
Ohio, named reporter, wsB-Tv Atlanta.

Jim Carter, news director, WHHY-AM-FM
Montgomery, Ala., named producer/reporter,
WAPLTv Birmingham, Ala,

Maggie McNett, news producer/wriler, wFss-
tv Hartford, Conn., named evening news pro-
ducer, wNaC-Tv Boston.

Leslie Olsen, reporter, wisH-Tv Indianapolis,
and Randall Miller, photographer, WRTV(Tv)



there, named associate producer and photogra-
pher, respectively, wisH-Tv's PM Magazine In-
dianapolis.

Don Colson from KSAT-Tv San Antonio, Tex.,
joins KMOL-Tv there as co-anchor.

Jim Brinson, sports director, KNTV(TV) San
Jose, Calif., joins KxAs-Tv Fort Worth, Tex., in
same capacity.

Beverly’ Ann Joachim, on announcing/se-
porting staff, Louisiana Network, Baton Rouge,
named assistant news director. Larry Gryzbac,
news director, KDSX(AM)-KDSQ(FM} Denison-
Sherman, Tex., named to announcing/repori-
ing staff of Louisiana Network.

Katherine Leidel, video systems consultant,
Southeastern Sight and Sound, Raleigh, N.C.,
named public affairs assistant, wrAL-Tv there.

Bob Morford, from koMu-Tv Columbia, Mo.,
joins wrvc-tv Chattanooga as general assign-
ment reporter.

John S. Rosenberg and Chuck Wilson with
wRroCc(AM)-wPxY(FM) Kochester, N.Y., named
news director and sports director, respectively.

8y Becker, reporter and news director,
WSPR{AM) Springfield, Mass.. joins WWLP(TV)
there as general assignment reporter and
theater and motion picture critic.

James V. McMahan Jr., president and general
manager, WAMD(AM) Aberdeen, Md.. elected
president of Chesapeake Associated Press
Broadcasters.

Joseph E. Quinn, afternoon anchor, WAVZ(AM)
New Haven, Conn., joins waBL-Tv Bangor, Me.,
as general assignment reporter and anchor,
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Promotion and PR

Roann K. Levinson, manager of corporate
projects, ABC Inc., New York, named manager
of business information, public relations,
American Broadcasting Co.

Fred Wahlstrom, account supervisor, March
Five, New York, joins Sony Corp. of America
there as manager of public relations.

Adrienne Lynch, administrative assistant to
general manager. KARZ(AM) Phoenix, named
promotion manager.

David Paul - Tressel, programing-promotion

manager, WIFR-TV Freeport, lll., joins WTAR-TV
Norfolk, Va.. as promolion manager.
]

Cable

Mack C. Perryman, director of program ad-
ministration, East Coast, ABC Entertainment,
joins Home Box Office, New York, as director
of scheduling.

Susan Denison, product group supervisor,
Clairol Inc.. New York, named director of mar-
keting, Showtime there.

Thomas Hawley, general executive, United
Press International, New York, named director
of cable television services. Jack Klinge, man-
ager for commercial pictures sales based in
Dallas, replaces Roy Mehiman who resigned as
cable televisions sales manager.

Thomas H. Woods, director of marketing ad-
ministration and services, Mosler Safe Co.,
New York. joins Magnavox CATV-Systems,
Manlius, N.Y.. as VP-operations.

Stephen Ingram, assistant 10 VP, Continental
Cablevision of Ohio, Findlay, named director of
corporate developmeni-Eastern region.

P ol B e S iy pillan] o,
Technology

Stanley E. Basara, manager, studio and con-
trol equipment engineering and product man-
agement, RCA Broadcast Systems, Camden,
N.J., promoted 10 division VP and general man-
ager of RCA Broadcast Systems. James M.
Alic, executive VP, NBC. New York joins RCA
Corp. there as staff VP-SeieclaVision videodisk
strategic planning. James J. Badaracco, divi-
sion VP and general manager of RCA distribu-
tor and special products division, Deptford,
N.J.. named president of RCA Service Co.,
Camden, N.J. Donald M. Cook, division VP-
government services marketing for RCA Ser-
vice Co.. succeeds Badaracco.

Braidt

Donald F. Breldt, general manager of Har-
court Brace Jovanovich trade book division,
New York, named executive director of Society
of Motion Picture and Television Engineers,
Scarsdale, N.Y. Breidt succeeds Denls A.
Courtney, who has retired.
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Joseph C. Dyer, contracts manager, Satellite
Interconnection Sysiem Project Office (SISPO)
of Corporation for Public Broadcasting, Wash-
ington. named SISPO director.

Charles E. Goodrich, director of engineering,
McMartin Industries, Omaha, Neb., named
director of marketing. Don Denver, adminis-
trative and engineering post. KEck(aM) Lincoln,
Neb., joins McMarlin as national sales adminis-
trator,

Frank A. Santucci, international sales man-
ager, Audio-Electronics Division of Dictaphone
Corp., Chicago. joins Consolidated Video
Sysiems. Sunnyvale, Calif,, as general sales
manager.

Allied Fields

Martin Umansky, KAKE-Tv Wichita, Kan.,
named to Television Information Committee,
overseer of Television Information Office, suc-
ceeding new National Association of Broad-
casters joint chairman, Thomas Boiger,
wMTV(TV) Madison. Wis.

Nancy McCormick-Pickett, communica-
tions coordinator. Cancer Coordinating Coun-
cil, Washingtlon, D.C., joins FCC in Consumer
Assistance Office as consultant.

Gerald M. Goldberg, active in medical com-
munications and audio-visual education and
previously public relations executive for Group
W, New York. named president and festival
director of International Film and TV Festival
of New York.

T.J. Karonias, VP-account executive in Atlanta
office of A.C. Nielsen, named marketing man-
ager for scanning services, based in company's
Northbrook. lil., office.

Richard H. Hirsch, associate director of office
for film and bsoadcasting, U.S. Catholic Con-
ference. Washington, named secretary for com-
munication.

Joseph Furnia, associate markeling manager
in California office of Market Compilation and
Research Bureau. named assistant director of
Midwestern sales. based in Chicago.

I
Deaths

Thompson L. Guernsey, 75, pioneer Maine
broadcaster, died June 13 in Dover Foxcroft,
Me. He established wLez(am) there in 1926 and
in 1928 moved station 1o Bangor, Me. Guernsey
operated slation for 18 years until station was
sold in 1944. In 1940, he bought experimental
television station wixG Boston and broadcast
using all-electronic system of transmission,

Thomas P. Keane Jr., 42, chief of FCC's ac-
counting branch, died of cancer June 25 at his
home in Bowie, Md. He joined commission in
1958 as communications utililies accountant.
He is survived by his wife, Judith, and three
daughters.

Joseph Borking, 67, attorney, economist and
author, died July 5 in Washingion of heart at-
tack. Formerly with Antitrust Division of
Justice Department, he was co-author, in 1938,
of “‘Television— A Struggle for Power,”" which
attacked RCA and its then head. David Sarnoff,
on purported monopoly grounds. including
RCA-owned NBC and its two-network (Red
and Blue) structure. Co-author of volume was
Frank C. Waldrop, Hearst editor in Wash-
ington, with introduction by George Henry
Payne, member of original FCC (1934-1943).
Borkin had been candidate for nomination to
FCC in 1968 but appointment {by President
Lyndon B. Johnson) went to H. Rex Lee.
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“*No P/E ratio is compuled. company

tegistered nel loss.

T Stock solit.

+Traded at less than 125 cenls.

PIE ratios are based on earmings pej-share
figures for the last 12 months as published by
Standard & Poor's Corp. or as obtained through
Broadcasting’s own reseaich. Earnings (igures
are exclusive of extraordinary gains or losses,



that’s
in the news

A public increasingly
skeptical of other
institutions is turning
more and more to
television as its favorite
medium of journalism.
Among all media, television ranks far out in
front as the first source of news and the most
credible.

How did television achieve that rank? Why
does it keep gaining in stature? The answers
will be found in a Special Report in
BROADCASTING July 30.

Applying the experience gained in an ongoing
series of reports on television journalism, the
editors of BROADCASTING are preparing a
portfolio of news operations coast to coast.
They will seek the reasons why the quality of
news presentation determines station rank in
market after market.

The July 30 issue containing this Special
Report will go, of course, to the magazine’s
regular circulation of 36,487, which includes
the cream of broadcast-oriented marketing
and advertising executives and the members
and key staffers of the FCC and other
government bodies concerned with broadcast
regulation and legislation. The issue will also
be specially delivered to every member of the
United States Senate and House and to all
state governors.

A prime medium for prime advertisers.
If you count your news department to be a
factor in television journalism, if your

company is a network, a news service or a Qan

supplier of anything to television

journalism — or if you have something to say W
totelevision journalists, this Special Report Pogu

offers Special Opportunity.
The closing date for advertising is July 23. Bw

.....



Viacom’s Gorman:
a watchful eye
on the bottom line

Ken Gorman doesn’'t pretend to be a crea-
live programing genius. He hasn’t caught
the programing bug. And he has no inten-
tion of getting involved in casting or the
various other on-line aspects of produc-
tion.

Instead. it’s his job to concentrate on
the bottom line, to make sure that the
grand schemes or program purchases
eventually will be written in black ink.
**You need the balance between the crea-
tive and the profit-oriented.” says the
newly appointed president of Viacom In-
ternational’s Viacom Entertainment
Group. “‘l think 1 will be that balancing
factor.”

Not that Gorman hasn’t contributed his
share of innovation to Viacom. He, for ex-
* ample, was the company’s chief negotiat-

ing force behind the agreement with RCA -

American Communications and Post
Newsweek Stations to experiment with
syndicated program delivery by satellite
{BROADCASTING., March 19).

Just a day before his 40th birthday on
April 20, a Viacom reorganization placed
Gorman at the helm of the Entertainment
Group. In effect. he 100k over a new layer
of corporate command above Viacom En-
terprises. the television syndication arm,
and Showtime Entertainment, the
satellite-distributed pay-cable operation
jointly owned with Teleprompter Corp.

He became the one at Viacom Interna-
tional responsible for the day-to-day senior
management decisions in product acquisi-
tion, sales and new ventures in both
areas—‘‘relying very heavily.” he points
out.” on the recommendations of two
divisional heads.’ (Jeffrey Reiss is presi-
dent of Showtime: a replacement for Ave
Butensky, former Enterprises chief
[BROADCASTING. April 301 is expected to
be named shortly.)

For Viacom, the Gorman appointment
is significant on at least two fronis. First, it
represents a further recognition of the in-
terrelationship between conventional and
pay-TV programing. ““When you get right
down to it.”’ Gorman explains, *‘the heart
of both Enterprises and Showtime is mar-
keting and software.'*

Second, an up-from-the-ranks financial
man was picked for the job. That’s no
breakthrough for the entertainment busi-
ness; there are plenty of attorneys and ac-
countants at the top. But more than ever,
that experience is becoming a requisite to
get there. Not completely tongue-in-
cheek, Gorman admits: “*It’s terrible to
say. but the accountants and the lawyers
are starting to rule the world.” With deci-

Profilex

Kenneth Francis Gorman —president, Viacom
Entertainment Group. Viacom Internationa: b.
April 20. 1939, New York: BA, accounting, St.
John's University, New York, 1962; contract
specialist, Equitable Lite Assurance Society of
America, 1957-61; accounts payable
supervisor, NBC, 1961; junior analyst,
corporate finance division, NBC. 1962-63;
analyst, 1965-65; senior analyst, NBC Radio.
1965-67; manager of financial controts, CBS
Radio, 1967-69; assistant controller, 1969:
director of analysis, CBS Broadcast Group.
1970: director of financial planning. Viacom
International, 197 1; assistant controller, 1972;
controller, 197 3; vice president and controller,
1974; vice president-tinance, 1978; senior vice
president, 1979; present position since April
19: m, Patricia O'Connor, Aug. 3, 1957;
children—Kathleen, 21; Michael, 17.

sions ranging from unions to taxes, he
says, *‘you have to have a background in
law and finance.”

Gorman’s own experience in finance
began with the Equitable Life Assurance
Society of America, where he was a con-
tract specialist working on annuities and
pensions. Tuition for his night college
courses at St, John's University in New
York came along with it. A New York na-
tive, Gorman married at 18 and, being an

“‘independent-type person.’ turned down

his father’s offer to take over the family
construction business.

Figuring broadcasting to be a strong
growth industry, he took his accounting
skills to NBC in 1961 as an accounts paya-
ble supervisor and by the time he joined
CBS in 1967, Gorman had worked up to
senior analyst for NBC Radio. He left CBS
three years later as director of analysis for
the CBS Broadcast Group.

It was 1971 and by mandate, CBS was
forced to spin off its syndication business

Broadcasting Jul 9 1979
73

to stockholder, giving birth to Viacom In-
ternational. Gorman saw the opportunity
to get closer to the financial decision-mak-
ing process and joined as director of finan-
cial planning. **A lot of people thought [
was crazy,” he recalls, to go with a “small
company that might not work.”

Eight years later, he says he’s ‘‘never
regretted’” the move. A look at his resume
at a company that has grown to have yearly
revenues of $81.9 million as of fiscal 1978
perhaps explains why. As Viacom has
grown, so has Gorman's career. By 1972,
after only a year with Viacom, he was
assistant controller, continuing up the
ranks to controller (1973), vice president
and controller (1974), and vice president-
finance {1978).

Then in January of this year, he was up-
ped to senior vice president, in what
turned out to be a three-month position
before he was named president of the
Viacom Entertainment Group. In getling
there he had had a managerial hand in ev-
ery corporate function with the exception
of law—a range of experience from per-
sonnel to data processing, from billing to,
ironically, construction, where he could
have been if he had taken his father’s offer.
From Viacom’s move to its present quar-
ters on the Avenue of the Americas in late
1976, Gorman says he became ‘‘an expert
in construction and subleasing space.”

What he’s most proud of however, is the
Viacom/RCA/Post-Newsweek arrange-
ment, the result of a year of work with
RCA and Stanford Research Center. As a
step beyond conventional shipping costs—
especially in a time of energy crisis—he
says ‘‘the savings could be fantastic™
through satellite distribution of program-
ing.

The announcement. only a couple of
months ago. did not take the industry by
storm. However. Gorman and Viacom are
banking on the future. **Down the road.”
he explains, *there are so many things
that could be fed by satellite’*

Off-duty, Gorman gardens, jogs, plays a
“‘lousy game of tennis” and goes salt-
water fishing. He had been president of
the St. Vincent’s School of Nursing Pas-
ents’ Guild (his daughter attended there).
And for the past three years he’s been an
elected trustee of his village of Plandome
Heights, N.Y., where his wife, daughter
and son have lived for the past six years.

After a day of program package budget-
ing, satellite time negotiation and the over-
all function “*like a bandleader’ with *‘al-
ways 50-60 things at once,.” Gorman says
his political life tends to put things back
into perspective. **It’s one thing to talk
about a $20-million deal in the office, then
to have two residents complaining about a
clothes line. It brings you down to reality.”
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Editorialsz

Father knows best

The FCC has been ordered by the appellate court to go back in the
business of refereeing disputes between stations and listeners
over program format changes. If this latest decision by a court
that is the FCC’s sternest critic and most exacting disciplinarian is
allowed to stand, governmental intrusion into programing will be
deeper than ever.

Details are presenied elsewhere in this issue, but the effects of
the decision are clearly summarized by Judge Edward Tamm’s
dissent: “*The majority decision, I fear, usurps the proper role of
the Federal Communications Commission in the formulation of
commission policy.”” Judge Tamm could have added that not only
has the court named itself as the ultimate architect of broadcast
regulation, but it has also said that the public-interest standard of
the Communications Act confers statutory approval of govern-
mental intrusions into so basic a programing decision as a format
change.

Broadcasters are hoping that the FCC will seek Supreme Court
review, knowing. however, that the commission has undergone
radical changes in personnel and attitude since the policy state-
ment of 1976, now overturned, was issued. Perhaps the first in-
clination of newer arrivals at the FCC will be to disengage from a
battle on behalf of the works of predecessors whose philosophies
departed with them. In their own interest, however. incumbents
must protect the independence that this decision would deny
them.

The latest word from the appellate court goes beyond the for-
mat issue to mean that the public interest is what that court says it
is. not as the FCC construes it. Under those conditions, nothing
the FCC does will be immune to the second-guessing of the self-
appointed regulators on the court.

Same boat

Boadcast journalists are accustomed to defeats in their long and
often lonely campaign for admission to the courts, but last week’s
Supreme Court decision in the Gannett court-access case is a
defeat shared by everyone, including the public.

There is no instant remedy in sight. Is there not, however, at
least a chance of rescue to be had from a coordinated monitoring
of court suppression that will inevitably come of last week's ac-
tion? Upon a record of slamming doors in lower courts, a2 new
case could be built for presentation to a Supreme Court that may
be less hostile in a future composition. The project would be
suited to the kind of media coordinating body that has been men-
tioned on this page before.

The boss

If it follows present inclinations, the General Accounting Office,
an instrument of the Congress, is about to dust off an old recom-
mendation that the chairman of the FCC be empowered by law to
run the agency single-handedly (**Closed Circuit.” July 2). If
such a statute were adopted, it would legitimatize a process that
has been going on under the administration of the incumbent
chairman, Charles D. Ferris.

In the same week that the GAQ intentions came to light, Ferris
made two staff appointmenis over the objections of several com-
missioners, to extend the string of personnel selections that he
has made in defiance of one or more colieagues. It has been tradi-

tional for FCC members to defer to the chairman in staff appoint-
ments, but it has also been traditional for the chairman to seek
the members’ acquiescence to his choices. Ferris has kicked that
tradition out of the FCC building along with the veteran staffers
who have been sacrificed 10 make room for his appointees.

The obvious evil in one-man rule over such matters as person-
nel and budget a1 the FCC is that it puts a presidential appointee
in a position of exceptional power to carry out not only his but
also the President’s desires. The collegial system. on the other
hand, gives all seven members of the FCC, usuaily appointed by
several Presidents, a theoretically equal say in FCC administra-
tion and to that extent diminishes the chance of political capture
of the agency. It must be sadly noted that not enough present
members of the FCC have asserted independence.

If the chairman is to be put in sole charge, why not proceed to
the next logical conclusion and eliminate the other six seats on
the agency? At roughly $270,000 budgeted for each commis-
sioner’s office, that would save $1.620.000 a year. Not much
money by Washington standards, but at least something to give
the taxpayers in exchange for Whit¢é House control of com-
munications regulation.

Natural growth

One of the byproducts of the merger of Marsteller Inc. into
Young & Rubicam (BROADCASTING, July 2) is that it seems to
cinch Y&R’s position not only as the largest U.S. agency but also
as the number-one broadcast agency, a position that Y&R took
over for the first time last year.

Since early radio days, Young & Rubicam has been known as a
creative, quality agency. In recent years it has become known,
too, for its aggressiveness in acquiring other agencies. More than
a score of agencies now operate under the Y&R umbrella in the
U.S., contributing to a domestic billing total that approached $800
million in 1978, with some 65% of that total, or about $525 mil-
lion, assigned to TV and radio.

The Marsteller acquisition will put Y&R in the $1-billion class
and should cement its hold on broadcasi leadership.

Figures like those make some people nervous, of course, on
the theory that bigness and consolidations limit access 10 the
field. In this case, even if Marsteller weren’t to be operated sepa-
rately, as itis, the theory doesn’t hold. The Standard Directory of
Advertising Agencies, for instance, listed 3,328 agencies in June
1974. Last month, it listed 3,724, a 12% gain in five years.

g
Drawn for BROAOCASTING by Jack Schmidi

“Oh, boy, another overnight format change.’

Broadcasting Jul 9 1879
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“We must have...
a place where children can have
a whole group of adults

Margaret Mead
1501-T978

Summer camp. Visions of a wistful
child crisply dressed in starched white
cotton waiting for a bus, a neatly bound
trunk standing expectantly at the curb.

But, for many Los Angeles children
summer camp is refuge. Asylum from
abusive parents, psychological trauma
and the scars of inner city blight and
tragedy.

In the spirit of healthy adult-child
relationships, KAMP K-EARTH was
created by KRTH, the RKO Radio FM
station in the city of the angels, This
fund-raising project appealed to the
listenership of the station to sponsor a
child’s stay in the sunshine and tranquil-
ity of camp life. As a special memento,

they can trust.”

each contributor received a rock and roll
collector’s item; a customized KRTH
record of “Almost Summer” by Mike
Love of the Beach Boys.

Summer 1979 is with us now and
once again KAMP K-EARTH is gather-
ing funds from caring listeners to send
the children of the city to the peace of
the country.

If we are to turn our world over to the
children of today, let them know that they

are being handed it by adults

l they can trust. Adults who

h care, like the ones who are
‘ ’ a part of KAMP K-EARTH.
RKO RADIO
WRKO « WROR Boston/ WFYR Chicago/
WAXY Fort Lauderdale-Miami/ KHJ «
KRTH Los Angeles/ WHBQ Memphis/
WOR « WXLO New York/KFRC San Francisco/
WGMS AM-FM Washington, D.C.



FRAME SYNCHRONIZER
Locks all remote signals to
house sync. Network, ENG,
Remote pick-ups, and satellite
signals will mix with local
signals with no disturbance.

Sampling video at 4 times sub-
carrier for superior technical
standard and picture quality.

CHROMAZOOM

New built-in composite
CHROMAKEY gives halo-free
pictures with full control of
size, positioning and or up to
Squeezoom manipulation.

FRAME FREEZER

Will act like having another
camera in the studio for still
shots. Will freeze any full frame
picture. Will retain last frame of
interrupted incoming signal

automatically until picture is
restored.

VIDEO COMPRESSOR

No matter how a slide or scene
comes in, you can compress
and/or change its aspect ratio
as you wish, down to one pic-
ture element, and position it
anywhere on the screen.

Ask for demo tape for con-
vincing force of Squeezoom.
Available in NTSC, PAL and

ELECTRONIC ZOOM
See or read information not
possible without zoom.

In sports, determine if ball is
good, simply freeze and en-
large. Call foul plays more ac~
curately. Zoom capability on a
remote or recorded scene.
Zoom while chroma key
tracking.

VERY SPECIAL EFFECTS
With 2 channels or more, open
new unlimited vistas of movie-
type effects.

Avoid FCC violations. TV blank-
ing standards automatically
restored with squeezoom.

Fecord 4 pictures on one re-
corder and play back any one
full screen with no perceptible
degradation.

Display two or more ENG feeds
simultaneously. Decided ad-
vantagein news, special events,
sports. '

Conceived, designed, and
manufactured in Florida by
Vital Industries, Inc.-makers of
the VIX-114 Series Switching
Systems.

Patented
SECAM.
Simultaneous Live Telecast
MORRELL BEAVERS Midwest GORDON PETERS Southwest HI TECHNOLOGY PRODUCT INNOVATORS
2644 North Seventh St. P. O. Box 912
Terre Haute, Indiana 47804 Arlington, Texas 76010
Phone 812/466-3212 Phone 817/467-0051
ERIC KING Southeast BARRY HOLLAND West Coast
Fox Hill Road 7960 Wast Beverly Blvd.
Lynchburg, va. 24503 Los Angeles, California 90048
Phone 804/384-7001 Phone 714/497-4516 VITAL INDUS’TRIES INC
, L]

ROBERT McALL or BARRY ENDERS Northeast

i ; MAIN OFFICE: 3700 N.E. 53rd Ave., Gainesville, Fla. 32601 U.S.A.
34 Autumn Lane, Hicksville, N. Y. 11801 - . i i,
Phone 516/735-0055 Tel.: Area 904 — 378-1581 TWX 810-825-2370



