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iMinorities in broadcasting:
- The toehold is becoming a beachhead
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; New for Chrlstmas 1979
“The Stableboys Christmas”

A very special production about a very special night.
. FROM LUTHERAN TELEVISION £
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. - MORNINGSIDE COWLEGE

Bethlehem. And a refreshmg new . ik
treatment of the first Christmas.

A little girl learns what .
sharing is all about. This ;
| delightful half-hour show makes

holldays It has the same quality
and wide appeal that has made
: | Lutheran Television a leader

P in family spedials.

% n STARRING —
o - Danielle Brisebois from “All In The Family,”
%z‘ o and Sparky Marcus from “Bad News Bears.”
E:ﬁ SCHEDULE THE PREMIERE
“ OF “THE STABLEBOY'S CHRISTMAS"” NOW
o © Call Jan Naji or Georgette Kraus, 314-647-4900
Q g
8 o Lutheran Television I
:: & | A Service of The International Lutheran Laymen's League 2185 Hampton Avenue, St. Louis, Missouri 63139 ‘ .
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FM 102

Baltimore

WSB TV-AM-FM WHIO TV-AM:FM - WSOC TV-AM-FM - WIIC-TV KTVU-TV

Aflanta

Dayton

Charlote

Helping their future

WLIF is more than Baltimore's
Top Adult FM station pro-
viding the city’'s most beautiful
music plus news, weather
and traffic reports. We are in-
volved...as in our efforts to
help Children’s Hospital ex-
pose and fund their out-
standing work. Through a

Broodcasting

Pitsburgh  SaniFrancisco-  Miami
Qakland

special program series and
coordinated public senice
announcement  campaign,
Baltimore got our message.
Whether it's for our WLIF-style
music or our information and
involvement, Baltimore tums
to WLIF-FM 102.

represented by Christal

WIOD. WAIA-FM  KFI, KOST-FM  WLIF-FM  WAWSH-FM
Los Angeles Baltimore Philadelphia



TIME-LIFE TELEVISION
proudly presents

smas AARENY STRIP
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N TIMES

TIME-LIFE TELEVISION
TIME & LIFE BUILDING

NEWYORK * ATLANTA ¢ DALLAS * ST.LOUIS + LOSANGELES
Chips Barrabee Thomas'N. Todd Dennis S. Emerson Jack G. Garrison  Jack Donahtie
{212) 841-3052 (404) 993-5084 {214) 234-3133 {314) 2277602 {213) 385-8151
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YOUR SMALL PACKAGE

Grass Valley Group’s versatile, feature-loaded Models 1600-1A and 1600-1L
(rotary wipes) production switchers have a full complement of options to
suit any space-conscious production environment.

® Compact ® Economical
® Full production features

® Worldwide service support

THE GRASS VALLEY GROUP, INC.

P.O. BOX 1114 GRASS VALLEY CALIFORNIA 95945 USA « TEL: (916} 273-8421 TWX: 910-530-8280
A TEKTRONIX COMPANY
Grass Valley Group Field Offices: WEST; 21243 Ventura Bivd Ste 206, Woodland Hills, CA 91364 (213) 999-2303 SOUTHEAST; 1644 Tullie Cir NE, Atlanta, GA 33029 {404)

321-4318 - NORTH CENTRAL; 810 W Bristol St, Elkhart, IN 46514 (219) 264-0931 * NEW ENGLAND & MID ATLANTIC; Station Plaza East, Great Neck, NY 11021 (516)
487-1311 * SOUTHWEST, 2639 Walnut Hill Ln Ste 143, Dallas, TX 75229 (214) 358-4229 - MIDWEST; 3585 N Lexington Ave Ste 374, Arden Hills, MN 55112 (612) 483-2594
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The Week inBrief

SHELTER IN A STORM O Broadcast stocks take a tumble
along with the rest of the market, but analysts feel that in
the long run, radio-TV issues will hold up well in
recession. PAGE 20.

RADIO FIRSTERS O NRBA meets in Washington, 4,000
strong, and devotes four days to the medium,
undistracted by television. PAGE 20. Programers talk up,
and down, various formats. PAGE 52. Channel spacing on
both dials dominates several technical sessions. PAGE 82.
Brokers agree that radio stations, AM or FM, are a good
buy. PAGE 70.

PUSHISON O James Quello's term at the FCC isn't up
for nine months yet, but some broadcasters are already
asking the White House to renominate him. There may be
a problem, however, since the Carter administration is said
to be looking for a Hispanic to fill the post. PAGE 22.

FOUR AT ONCE D The heads of the commercial networks
and PBS talk competition in Boston forum. PAGE 22,

LOOKING TO THE SKIES (O The Public Service Satellite
Consortium was also in the capital last week, discussing
the potentials and the limitations of the birds. PAGE 23.

KISSINGER-FROST FACE-OFF 0 The NBC interview of the
former secretary of state is marked by heated exchanges
and a behind-the scenes walkout by Frost after he says
the network told him to go easier and was going to give
Kissinger more time to elaborate on some of his answers.
PAGE 24, '

MINORITIES IN BROADCASTING O This special report
assesses the progress made and obstacles still faced by
minorities getting into broadcast ownership. It looks at
minority employment in the industry, PAGE 27. The 100
stations controlled by blacks. PAGE 47. The 17 stations
controlled by Hispanics. PAGE 48.

Fates & Fortunes........
For the Record..........
INnEByNe. ..oviiiiniaias

dounalism. ............

Law & Regulation

Business Briefly.......... 8
Changing Hands. ........T1
Cloged Cireuit............ T

Datebook............... 18
Editorials. .............. B8

The Madia...............
Monday Memo. ..........
Monitor. ....c.cvaeiavnes
Maws Beat.............

Playlist. . ................

DIAMONDS ARE NBC'S BEST FRIEND (O The major
leagues’ playoffs enable the network to take first place in
the ratings for the week ended Oct. 7. PAGE 40.

MORE QUIT KOOL-Tv O Management's directive
requiring news employes to sign a "loyalty oath” prompts
four more staffers to resign. PAGE 8a.

PAPAL PROGRESS [0 The second week of Pope John
Paul's visit was, like the first, an occasion for all-out
coverage by the country's broadcasters —as
demonstrated by the photos on PAGE 88 documenting
such efforts as those of wLs-Ty Chicago, kcci-Tv Des
Moines, lowa, and wbvm-Tv Washington.

A CHANCE TO EXPLAIN O In the wake of the confusion
and outrage over the Supreme Court's Gannett decision,
the high court agrees to hear a Richmond case that may
clarify some of the justices' intention. PAGE 78.

TAKE ANOTHER LOOK (O Metromedia asks the U. S, Court
of Appeals in Washington to further refine its doctrine as
to who has standing to file at the FCC, The request follows
a petition to deny renewals of Washington TV stations on
the basis they aren't adequately serving local singles.
PAGE 74.

DEBATE POLICY O The Federal Election Committee
begins a new effort to draft regulations concerning
sponsorship and conduct of political debates between
candidates for federal office. PAGE 74.

KEEPING THE FCC'S HOUSE IN ORDER O When Don
Lichtwardt took over as executive director of the FCC four
years ago, he was determined not to be bogged down by
red tape and bureaucracy. And he has succeeded at an
agency that by its own nature cannot make long-range
plans. Much of the credit is due to his "can-do" approach
to problems and a readiness to lay all his cards on the
table. PAGE 97.

Profile ......cconvavavinns
Programing. .........0.-.-
Block Indéx. . ..covrveraras
Technlogy. ... .cocvevnens
Top of the Weok. .........
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YOU'LL REEL THEM IN
WITH MCATVS
NINETY MINUTE MOVIES.

49 NETWORK TV MOVIES WITH WINNING
- SHARES IN THE 30’s AND 40’s.

And all of them feature stars TV audiences really tune in to. Contact |

MCA TV now for your brochure of stars, stories and ratlngs Ninety
Minute Movies. Rack 'em up for your market.

Source: NTI (subject to survey limitations.)

T T§1979, Universal City Sludios. All Rights Reserved




Closed:Circuit’

Insider report: behind the scene, before the fact

]
Pipeline
Seasoned staffers at FCC report Broadcast
Bureau now is being run directly from
office of FCC Chairman Charles D. Ferris.
Play is from Frank W. Lloyd, Ferris
number-one aide, to Frank Washington,
who moved from Ferris’s legal assistant
(number-two job) to deputy chief of
Broadcast Bureau. Ostensibly Washington
is under Broadcast Bureau chief, Richard
J. Shiben, career civil servant who
,assumed top slot after devious parlay of
staffers last June. Shiben’s first act was to
"**agk” for transfer of chairman's liberal
lawyer as **best qualified”’ for post—tono:
one’s surprise.

C T o JTT e il ¥ Fl e 8 ]
Lead-in problems

Affiliate fears that weakness in ABC-TV
schedule at 10-11 p.m. will hurt local news
ithat follows (see page 52) seem to be
iconfirmed by Nielsen overnights. For first
.lwo weeks of three-network, new-season
_competition Sépt. 17-28 (excluding third
week of baseball playoffs and papal
.coverage), ABC-owned station late-news
ratings are down 12% in New York, 25% in
‘Chicago and 28% in Los Angeles.
Curiously, losses aren’t being fully made
up by NBC and CBS. In New York, wAscC-
TV has 13.3 rating/29 share to WCBS-TV's
10.2/21 (up 2%) and wnBC-TV's 11.2/24
(down 2%). In Chicago, ABC’s wLs-Tv
scored 18.1/29 to CBS-owned wWBBM-TV's
*17.9/28 (up 1%) and NBC-owned WMAQ-
Tv's 13.1/23 (up 16%). Andin Los
Angeles, i’sKABC-Tv's 10.3/27 to CBS-
owned KNXT's 7.5/20 (up 10%) and KNBC's
_10.4/28 (up 5%).

[ ]
Backfire

Carter White House may have thought it
had choice opportunity to make political
points with media when Broadcasters
Census Committee of Eighty wasin
Washington on Thursday (see page 22).
But things didn’t work out that way.’
Committee members were in for briefing
on aid to Census Bureau in its attempt to
get.full and accurate population count next
year. What they also received was briefing
from administration officials on energy,
SALT Il treaty and communications
policy—and, from Sarah Weddington,
White House political liaison, “‘overview'’
of achievements claimed for Carter
administration in various fields. It was too
much for some broadcasters who said they
had traveled to Washington to discuss
census matters, not to hear administration
line.

Complaints heard after three-hour
‘'morning session on administration
'matters, however, were not consistent.

"Along with grumbling about time wasted
‘on noncensus talk was grumbling about
absence of members of administration’s
*“first team.” Broadcasters knew President
{Carler was traveling, but they would have
liked to hear from cabinet secretaries
_rather than middie-level types that were
trotted out. (Juanita Kreps, departing
.secretary of commerce, appeared in
afternoon to explain importance of
census.)

[

Revving up

Robert Schmidt, former president of
National Cable Television Association, is
gathering investors and management team
for new company that will offer
*‘nonentertainment’” services (o cable
systems. Schmidt will go public with plans
at Western cable show to be held in
Anaheim, Calif., next December.

|
No go
Action in AM stereo looks unlikely soon
-at FCC in light of low priority assigned to
proposed new service. Most of manpower
at FCC these days is being applied to
developing positions for Region 1 radio
conference scheduled for Buenos Aires
next March. According to FCC's Wilson
LaFollette, Region Il conference and
National Telecommunications and

- Information Administration’s 9 khz
_spacing proposal have swamped staff.

EREERTET R E eT T

. Time enough

Original Oct. 20 adjournment date for
Congress won't be met, as everyone
expected, and guess now is legislators will

.wrap up session week of Nov, 19. This

leaves plenty of time for FCC and NTIA
oversight hearings by Representative
‘Lionel Van Deerlin’s (D-Calif')
Communications Subcommittee, which
hasn’t yet set dates for either. But FCC
hearings will come first, probably around
first week in November.

Question being debated is whether
witnesses from outside commission
'should testify. If outsiders are invited,
.representatives of General Accounting
‘Office will top list. Subcommittee is

currently scrutinizing FCC response to
GAQ report, which gave agency low
_marks.
AT TR T T AT P |
Broadcaster vacancy
‘Carter administration has not yet had
‘chance to focus on search for successor to
R. Peter Straus as director of Voice of
America (BROADCASTING, Oct. 8). But
official at parent International

\Communication Agency indicated search .

was for someone wilh'slrpn_g_broadcasling

Broadcasting Oct 15 1978
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credentials. It would be against recent
tradition if someone without those
credentials were picked. Before Straus,
director was Kenneth Giddens, of wkRG-
AM-FM-Tv Mobile, Ala.; before him, it was
John Charles Daly, one-time head of ABC
News, and hefore Daly, it was NBC’s John
Chancellor.

]

Hired gun

United Church of Christ’s Oftice of
Communication and New York Times
television correspendent, Les Brown, have
joined forces Lo produce book warning
viewers that reform of television—which
book says is needed—is public’s
responsibility. **Keeping Your Eye on

-Television,” whose publication date is

today (Oct. 15), is published by oldest
church press in America, Pilgrim Press, of
New York, which is owned by United

Church of Christ.

Office of Communication director, Dr.
Everett Parker, one of original and still one
of most prominent activists in citizen
media movement, asked Brown to write
book, he said, ‘‘to tell people what they

.need to know to protect their interest’’ in
‘television. Eighty-four-page book sells for
$4.95. Parker wrote introduction.

OLEr re= wa T
Shopping tour
Among those with whom FCC Chairman
Charles D. Ferris discussed prospect of
becoming technical head of FCC prior to
naming of Rand Corp.’s Stephen J.
Lukasic, who was given title of chief
scientist (BROADCASTING, Oct. 1), were at
least two others identified with federal
establishment, it’s now learned. High on
list was Charles L. (Chuck) Jackson,
engineering specialist on staff of
Chairman Lionel Van Deerlin's House
Subcommittee on Communications.

" Another reportedly interviewed by
chairman was George Jacobs, director of
research and engineering of Board of
International Broadcasting.

'_
-88TV: still from Missourl

NAB's board of directors wants first-hand
look at Comsat’s plans for satellite-to-
home subscription TV, but it won’t
happen it this week’s (Oct. 14-15) board
meeting in Washington. Joseph V. Charyk,
Comsat president, had extended invitation
for briefing but tight schedule precluded
acceptance now. Both joint board
chairman, Thomas E. Bolger, wMTV(TV)
Madison, Wis., and N AB president,
Vincent T. Wasilewski, have made SSTV
briefing *“must’’ because of widespread
interest and feared effects on existing

-broadcast structure if implemented,
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Miller Brewing Co. O Eleven-week
campaign for Lowenbrau beer begins this
week in about 15 markets including
Washington and Baltimore. Agency:
McCann-Erickson, New York. Target: men,
18-34.

Fine Jewelers Guild O Six-week
campaign begins Nov. 5 in Chicago and
about 50 Florida markets. Agency: Glenn,
Bozell & Jacobs, Dallas. Target: aduits,
25-54.

Midway Airlines O Six-week campaign
for air travel begins this week in Detroit,
Chicago, Cleveland and Kansas City, Mo.
Agency: Stern Walters, Chicago. Target:
men, 25-54.

Cumberland Packing Corp.O Four-
week campaign for Butter Buds, natural
butter flavored granules, begins in
November in seven markets including

Businessy

New York, Philadelphia and Portland, Ore.
Agency: Stiefel/Raymond, New York.
Target: women, 25-54.

White Hen O Three-week campaign for
convenience store franchise begins Nov.
5 in Boston, Chicago and Milwaukee.
Agency: Jordan/Tamraz/Caruso, Chicago.
Target: adults, 18-49,

Oregon-Washington-California Pear
Bureau O Three-week campaign begins
Nov. 1 in about 43 markets including New
York, Los Angeles, Chicago, Detroit and
Boston. Agency: David Evans/Pacific Inc.,
Portland, Ore. Target: women, 25-54.

Bristol-Myers O Two-week campaign
for Vitalis Super Hold hair grooming aid
begins Oct. 22 in six markets including
Portland, Ore., and Seattle. Agency: Foote,
Cone & Belding, New York. Target: men,
18-34.

Stouffer O Two-week campaign for
frozen french bread pizza begins Nov. 12

“I'll speak upwhenthe

burea

icratsspeak out.”

One side of any story is one too few.

Especially when the rights and freedoms

of millions of people are involved.
I'm Anne Browder, Assistant to the

President of The Tobacco Institute. And
it's my job to get the American public
some of the facts on smoking that the
government would rather keep to itself.
If you've got an audience who'd be
. Interested in a Jot of thought-provoking
_ information—and a little give-and-take on
the issues —I'd welcome the chance to
speak to them and answer their questions, ~
I'mnot interested in changing anyone's
mind. But [cangive people the informztion
they need to use theirs intzlligently.
Anne Browder’s backgrond in-
cludes 15 years in the bisudrasting
communications tudpsisy itk the
National Broadcesting Company
and Television News, Die She ivalso o
- memberof American Winnen tn Hadia
* and Television. To arvange for a puest
ateqnnece, write The Tobacon Thstifule
I8 s FStreet, N HE, E-i-’mh’;%tm
#h

- DG 20006 oreall (500) 424 5576,
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Back in beer. McCann-Erickson Inc.,
New York, which was dropped as
agency for Miller Brewing Co. as ol
Nov. 30 (BROADCASTING, Aug. 13), has
acquired another beer account —
portions of Pabst Biewing Co. Though it
doesn't compare with estimated $85
million placed in advertising by Miller
assignment of Pabst Blue Ribbon, Pabst
Special Dark and Andeker beers will
bring about $15 million ($10 million in
broadcast) into McCann. Products have
heen handled by Young & Rubicam,
Chicago.

0 .
Spacial sales. Katz Agency, New York,
is setting up corporate sales
deparliment to specialize in sports and
other special broadcast programing. It
has appointed Inez Aimee, sales and
marketing vice president for NFL Films,
to new post of Katz vice president for
special sales development, to seek
advertiser investment in those sectors
tor TV and radio.

RepuReport

KvBc-Tv Las Vegas {formerly KORk-1v}: To
Blair Television from Peters, Griffin,
Woodward.

a
Wwiriam-wNIC(FM) Detroit: To RKO
Radio Sales from McGavren-Guild.

' =]

Wroxirm) Washington: To Blair Radio
from McGavren-Guild.

m]
KaeziFm) Oklahoma City: To R. A. Lazar &
Co. (no previous rep).

]
WkJJ-aM-FM Louisville, Ky.: To Torbet
Radio from Eastman Radio.

in Baltimore, Washington, Philadelphia
and New York. Agency: Creamer Inc.,
Pittsburgh. Target: adults, 25-49,

T s T ——

Woolworth O Fifteen-week campaign for
J. Brannan division begins this week in
about 40 markets. Agency: Sawdon &
Bess, New York. Target: adults, 18-49.

Charles F, Cate & Sons O Thirteen-
week campaign for Dailey’s pickles
begins Oct. 22 in Rhode Island,



Strike it rich!

When you bring the nouveau riche Clampetts to
your market, and they bring their friends to your station,
1t’s like discovering a new wealth of viewers.

For example, when the Clampetts take over from
lead-in programming, ratings go up an average 56%
for 24 stations. And audience shares soar 39% higher
for 25 stations.

32 stations revel in a sudden 69% increase in women.
And 31 stations see their prize audience of 18-49 women
rise an impressive 80% over lead-in levels!

You can join in this get-rich-quick scheme now.

praiVeemix wThe Beverly
Hillbillies”

Source: ARB, 5/79. Audience estimates are subject to qualifications available on request.

\/A

Viacom



Massachusettes, Connecticut and New
Hampshire markets. Agency: Bradham-
Hamilton Advertising, Charleston, S.C.
Target: children, 6-11; women, 18 plus.

Hanover Brands O Eight-week
campaign for frozen vegetables begins
this week in 13 markets with spots
running during day times and early fringe.
Agency: Manoff Geers Gross, New York.

Child World C Ten-week campaign for Target: women, 25-54,

toy store chain begins this week in about
14 markets. Agency: W. B. Doner,
Memphis. Target: women, 25-49,

Polaroid O Six-week campaign for One-
Step cameras begins Oct. 29 in 29

SN E e s R al e e e L D L Ll e il ey S P T T TR TS T D e |
BAR reports television network sales as of Sept. 9
ABC $1,049,461.000 {36.1%) O CBS $962,665,200 (33.1%) O NBC $894,333,000 {30.8%)

Total Totai
minutes dollars %
week wook 1979 total 1978 total change
ended ended 1979 total doifars doilars from
Day parts Sept. 9 Sept 9 minutes year to date year (o date 1978
Monday-Friday
Sign-on-10 am. 149 $1,219.000 5805 $42,493,100 §37.052.500 +147
Monday-Friday
10 am.-6 p.m. 1.038 17.339.600 36.358 626,021,700 577,478,200 +8.4
Saturday- Sunday
" Sign-on-6 p.m. 392 13533300 11,89 319,490,900 272434200 +173
Monday-Saturday
6 p.m-7:30 pm. 105 4078.300 3.543 162,523.500 145075600 +120
Sunday .
6 pm.-7:30 pm. 29 2,301,100 880 49,958,200 42905800 +164
Monday-Sunday
7:30 pm.-11 p.m. 415 42,426400 14,871 1,489.208,500 1,328.341,100 +12.1
Monday-Sunday
11 p.m.-Sign-off 263 10,202,100 8,502 216,763,300 175737100 4233
Total 2391 $91,099.800 81.877 $2,906.459,200 $2579,024500 +127

Source: Broadcast Advertisers Reports

WITH YOUR
OWN STATION
\WDENTIFYING
MAscOoT
CHARACER

&

KMOD TUlsA, - FTAMPA - KTXQ DAlS,

KDA DALLAS - TED EAOR%S CHR)IQT\

UIF HOUSTON'- KARD w:TcH\T;:l- WOQHI LOUISYILLE ..,
AND OMHER STAT ALREADY KNOW How WELL
“THEY CAN Wik GWVE US A RING AND LET US,.

CREATE A CUSTOM MASCOT COSTUME FoR you-

Paul Osborne & Associates Inc.
1162 Security Drive

Dallas, Texas 752347
Telephone 214/630-7800

Broadcasting Oct 15 1879
10

markets with some spots running during
fringe times. Agency: Doyle Dane
Bernbach, New York, Target: aduits,
18-49.

Regency Electronics O Four-week
campaign for electronic scanner begins
Nov. 29 in about 60 markets with spots in
late fringe and news times. Agency: RMS,
Advertising, Indianapolis. Target: men,
25-54.

Cannon O Four-week campaign for
calculators begins Nov. 5 in Los Angeles.
Spots will be placed in late fringe, prime
access, and news and sports times.
Agency: Dentsu, Inc., New York. Target:
adults, 25-54.

Prince Matchabelli O Four-week
campaign for Aviance fragrance begins
Nov, 19 in 14 markets including New York,
Boston, Philadelphia, Detroit, Los Angeles
and San Francisco. Agency: Della Femina
& Travisano, New York. Target: women,
18-34.

SunbeamO Three-week campaign for
men's electric shavers begins in late
November in about 20 markets with spots
running during fringe, news and sports
programing. Agency: N.W. Ayer, Chicago.
Target: men, 18-49.

American Can Co. O Five-week
campaign for Dixie Living Ware begins
Nov. 5 in 10 markets. Agency; SSC&B,
New York. Target: women, 25-49,

Northern Electric Co. 0 Five-week
campaign for electric blankets begins
Nov. 12 in 40 markets. Agency: Co-
Ordination Group, Chicago. Target:
women, 35 plus.

Timex O Five-week campaign for alarm
clocks begins Nov. 12 in 48 markets
including Boston, Chicago, Detroit and
Philadelphia with spots placed primarily
during fringe times. Agency: Kenyon &
Eckhardt, Boston. Target: women, 18-49,

Archway O Four-to-six-week campaign
for cookies begins in late October in 55
markets with spots placed in day, fringe
and prime times. Agency: United
Advertising, Chicago. Target: women,
25-64.

EsemT————— 0 ADO AND TV S —

Rich ‘n’ Creamy O Four-week campaign
forice-cream begins Nov. 12in
approximately 100 radio markets and
about 30 TV markets, Agency: D'Arcy-
McManus & Masius, Atlanta, Target:
women, 18-49.

Flav-0-Rich O Four-week campaign for
dairy products begins Nov. 12 in about
100 radio markets and about 30 TV
markets concentrating on Southeastern
states. Agency: D'Arcy-McManus &
Masius. Atlanta. Target: women, 25-54,



: gh Bogie died flung midnight showings of cele- one of the manyways we try to
ance 1957, Gable ofheart brated feature films,with net pay our social debt to the com-

disease in 1960, their drawing proceeds going to charities. munities we serve; but amqng

. power at the box office has not So far more than $25,000 the distinctions of this proje®h

diminished, and that remark- has been distributed to na- is that it's not a one-shot. It can
ble fact is responsible inlarge tional organizations such as keep producing so long as the
isure for the success of the American Cancer Society audiences keep coming.

FETTER ght Movies For Charity,” and The Heart Association, as And with the money we
" managed and promoted by well as to local groups such raise, maybe we can keep the
weXI-FM, Atlanta. as the Atlanta Associationof  next Bogie VT
Every Friday and Satwday  Retarded Citizens. withus a = 9"" "

two Atlanta theaters present “Midnight Movies” isjust  little longer. AM7A evscen :

JAnlfapsanPilotRroadeasting

Charlotte: WBT WBCY-FM. WBTV Jeffersonics. Jefferson Productions, Jefferson Data Systems. Richmond: WWBT
Atlanta: WQ}G.WQ.XI-}‘% Denver: {IMN KIMN-FM. Greensboro: WBIG. Wilmington: WWIL WHSL.




CompactVideo...

For tomorrows
Telecommunications Technology gee

We build Mobile Units

Compact proudly introduces a
versatile line of standardized mobile

=, location units designed and
engineered to suit most tele-
vision operations. Also we
.. Can custom-build

vehicles to meet your
exact requirements. 5

The flexible Compact 20 handles
smaller productions requiring one to
four cameras and can answer a wide
range of production needs. For enter-
tainment specials, or sports events,
there’s the Compact 27 offering up to
six-camera capability. Our 40-foot unit,
comes as an eight-camera remote sys-
tem. And, all our mobile units feature
one-inch C format videotape machines.

Offering a glimpse into the future is
the Compact 44, a revolutionary new
concept in a portable transmitting and
receiving uplink earth station. With the
push of a button its articulated five
meter dish hydraulically unfolds.Then,
the dish can be pointed to the selective
satellite, optimized and tested for trans-
mission...and you’re on the air.

Whether you choose from among our
standardized line or a Compact custom-
built mobile unit, you will have auto-
matically opted for maximum efficiency,
maximum performance...and
maximum profits.

% % f‘r; n
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We build Television Centers

Compact Video leads the way in the consultation, design and
construction of turnkey television broadcast centers. Our approach
to each project is to maximize cost-effectiveness while, at the same
time, paying heed to human engineering necessities. Integral to
the master plan is the compatibility of administrative support to
production.

Our “Step Ahead” philosophy keeps us at the forefront of
technological advances, so that any television center we undertake
integrates the latest concepts in video and audio state-of-the-art.
For example, careful attention is paid to new concepts in lighting
techniques for complete compatibility with the new-technology,
light-sensitive camera systems. ‘
This, in turn, saves energy,
space and money. Production
flexibility is maximized by the
selection of equipment

capable of handling both
. in studio and

location 9 y
assignments. Another important
consideration is the inter-relationship of the
television studio with the efficient operation of
the total facility. The end result is greater profits.
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From Concept to Reality

For nearly a decade Compact Video
Systems has made important contribu-
tions to the development of advanced
telecommunications facilities and
services.

Now, on the threshold of 2 new era
in telecom-

munications, @:\
Compact is \w’
puttingfits M’& :
years o .
in-depth \ K \
engineering | &

and opera-

tional know-how
to work to meet the
challenge of the 1980’s.
Working closely with your
company’s president, financial officer,
chief engineer and production head,
Compact gets involved in your facilities

project from
initial concept
through to open-
ing day. And more
than expert engineering goes into
it. Working from your business

_____ plan, we develop a comprehensive

/ blueprint that incorporates all
details to insure optimum electronic
" and human performance. We believe
human considerations, so vital to
any creative enterprise, must not

be subordinated to engineering
solutions.

Comprehensive planning and detailed
execution incorporates five primary
stages: consultation; engineering/
architectural design; equipment
procurement; construction and system
interface; checkout, documentation
and training.
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Compact designed and installed Entertainment and Sports
Programming Network’s new satellite broadcast center in
Bristol, Connecticut. We helped Osmond Productions establish

its television production facility in Orem, Utah. And we're
building a seven story video and sound center in Burbank, California.

We build Intercommunications Systems

We're 4 telecommunications
company that’s heavily into inter-
communications, too. Qur subsidiary,
RTS, Systems Inc., builds high perfor-
mangce intercommunications systems
that are literally the talk of the industry.
RTS systems are widely used in tele-
vision studios and on location, while
industrial users include security and
operation personnel, construction
crews, large scale research teams and
manufacturing teams.

See us at SMPTE Booth 523-531

State of theArt =<

Compact’s subsidiary, Image
Transform, pioneered state-of-the-art
noise reduction and image enhancement
and received round-the-world plaudits
when it “cleaned up” television pictures
from the moon for NASA. And, Image
Transform will be playing an ever-
increasing role in “cleaning up” satellite
transmissions from here on earth and
above.

State-of-the-art is built into every
Compact facility. From the latest in
high-efficiency highly flexible mobile
location systems to custom-built
production studios and post-production
, systems.

',
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To find out how
Compact quality, reliability
¥ and comprehensive planning
./ can help your television opera-
tion get the most out of tomorrow,
contact us today.

Compact Video
Systemss

Sales Division
West Coast Headquarters
2813 W. Alameda Avenue
Burbank, CA 91505 Call Back: Image Trans

Chicago (312)337-5333
625 No. Michigan Avenue, Suite 500
Chicago, IL 60611

New York
122 E. 42nd Street, 17th Floor
New York, NY 10017

London
17 Old Church Lane
Kingsbury London, NW98TG England

A Step Ahead

(213)843-3232
Telex: 66-2404

(212) 986-2430

(01} 205-2323



MondayzMemo-

A broadcast advertising commentary from David R. Klemm, vice president-director of markéting operations, Blair Radio, New York

Quality: radio’s most
important product

As diversity of radio programing expands,
the need for quatity intensifies for the ad-
vertiser and the radio station operator.

Al any time in a broadcast day, there
may be comparative program sampling—
dial-changing by listeners. Radio listeners
use 2.6 radio stations in an average week.
The reason is obvious: Listener input
needs change through a day, through a
week. The same listener may, at various
times, seek an information service or
music contrast, personalily programing or
uninterrupted background. Today's radio
programing spectrum usually can serve
listeners, whatever their moods, in large
and small markets alike.

Quality —which for radio and advertisers
can be as difficult 1o define and measure as
it is subjective—is perceived differently by
different persons.

Because radio’s rapport with its partisan
listeners is highly personal, obtaining a
true understanding of and an insight into
their individual perceptions is an extraor-
dinary challenge. Listeners rarely can ver-
balize the intrinsic value they receive from
specific stations they hear. Yet we know
that listeners identify one or two sta-
tions—above others—as having ‘‘better
quality.” Perhaps it's “*betler’’ news, “*bet-
ter” personalities or a “*better’* technical
.z.Signal, i

Perhaps more than most businesses,
radio stations are faced continuously with
the challenge of overcoming obstacles (o
human communications—obstacles that
may include conditions such as the
listeners’ receptivity. Radio advertisers
need a quality ambiance, which relates to a
station’s signal projection.

in today’s intensively prolific radio in-
dustry, abandoning station programing
quality to chance is far 100 risky. See-saw
ratings or sub-par audience response are
inevilable results when stations lack con-
sistent program quality.

Management—at. the top and on all
department levels,—must be attuned to
consistent measurement and control of
station quality. One essential aspect of
maintaining quality is the establishment of
fail-safe systems that prevent mistakes in
programing, in technical output, in billing
and accounting, and in sales.

Awareness of the importance of main-
taining a consistently high-quality opera-
tion grows sharply when the slinging true
cost of inferiority becomes apparent. For
some slalions, the price tag of mis-sched-
uled spots or technical malfunctions often
is slaggering. Where there is nonconfor-
mance to a desired standard of perfor-
mance, there is inferiority—a lack of

(13 " 3
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David R. Klemm, who has been with Blair Radio
since 1965, counsels on marketing and
programing strategy for Blair-represented
stations in more than 75 markets in his
capacity as vice president and director of
marketing and operations. He broughl a strong
radio station background to Blair, having
served as general manager of wiCy(am) Tampa,
Fla. in 1965 and earlier as director of
operalions for wxyz(am) Delroit and program
director of wane(am Indianapolis.

quality. Such blemishes also are costly for
advertisers in terms of paperwork, missed
impact and station/rep relations.

Quality as a vital component of radio
broadcasting isn't defined simply as
*goodness'’ or soft, rich orchestral music.
Quality also consists of standards that are
clearly defined by radio station manage-
ment. Those standards and criteria of per-
formance must be precisely stated for sta-
lion personnel to grasp, to understand
fully and 10 be measured by, continually.
Stations and advertisers need to set forth
clear-cut definitions for each other's un-
derstanding. )

Incorrectly, some in radio feel that
quality in the medium is an intangible and
thus is not measurable. But quality can be
measured in the most simple terms:
listener response and advertiser support. If
a slation fails to perform well in those
areas, how much is the cost of that failure?
Wouldn't it then be logica! o invest that
sum in the prevention of failure?

It becomes expensive not to do things
correctly the first time. A station or agency
that has 1o reschedule spots because of
poor quality, for example, may be squan-
dering commercial air time or buyer time
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that otherwise could be sold or used more
effectively. It's always cheaper to spend
the time and funds at the outset to gel a
job done well for siations and agencies
alike.

Management, with quality as its objec-
live, helps assure better performance.
There actually is very little that an in-
dividual employe can do without the total
commitment, encouragement and per-
sonal concern of management. Employes
at all levels can contribute to a station’s
success and to an advertiser's results when
they have management’s commitment
providing the guidelines for quality.

I’s often said that a radio station reflects
the image of its management. True' also
for ad agencies. In my opinion, there is
clear support for thal statement among
stations and agencies that represent and
project quality. But management should be
conscious of the fact that producing and
sustaining quality isn’t an overnight
achievement. The results of quality perfor-
mance begun today lake time (o be
realized. Ultimately, prevention of operat-
ing defects will result in a betler sounding
radio station, or a more efficient and crea-
tive ad campaign. '

Quality in radio advertising reatly isn't
difficult to accomplish. It’s just hard to
make the genuine commitment, and to
take early action. But if you wait for a
breakdown or a crisis, you've already taken
the first step—in the wrong direction.

To succeed al quality attainment, the
goals must be set realistically—perhaps in
slages; each plateau defining more exacl-
ing objectives. '

Caution should be an important by-
word, however, although not at the risk of
eliminating creativily or excitement. Suc-
cessful radio stations and advertising cam-
paigns necessarily recognize today's user
as better educated, more exposed and as
having more discerning taste. Thus,
quality becomes advantageous when com-
parison lo similar stations and/or advertis-
ing is made. Today, and in the 1980's, con-
sumers are becoming quality-smart.

Ultimately, the true characler of the ad-
verlising or the station's programing will
clarify as time goes by .. . and competitors
sharpen their skills. )

Thus, to grow, quality standards need to
be upgraded 1o project improving perfor-
mance and sincere concern for consumer
satisfaction., For with customers’ belief*in
the advertising and the radio staiion
they’re tuned Lo, the quality profile works
Lo everyone's advantage.

The dynamics of qualily can generate an
advertising and programing aimosphere of
credibility. Trust emerges with quality, and
confidence gains with the consumer/
listener 1o make radio a highly productive
adverlising medium.



SOLD:
WPIX
KTLA
WGN-TV
WTAF-TV
WTTG
WUAB-TV
KTVT
WPGH-TV
KHTV
KMSP-TV
KDNL-TV
WTOGTV
KSTWTV
WMAR-TV
KPTV
XETV
WVTV
KBMA-TV
KPHO-TV
WHBQTV
KTVY

New York

Los Angeles
Chicago
Philadelphia
Washington
Cleveland
Dallas-Ft. Worth
Pittsburgh
Houston
Minneapolis-St. Paul
St. Louis
Tampa-St. Petersburg
Seattle-Tacoma
Baltimore
Portland (Ore.)
San Diego
Milwaukee
Kansas City
Phoenix
Memphis
Oklahoma City

62 hours
... incolor

WOFL-TV

Orlando-Daytona Beach

WDRB-TV Louisville

WKEF
WTVZ
KSTU
WAST
WJKSTV
WUHF
KJEO
KHQ-TV
KGGM-TV
KITV
WWLP
WLEX-TV
WRBT
WAAY-TV
KBJRTV

Dayton
Norfolk-Portsmouth
Salt Lake City .
Albany-Schenectady-Troy
Jacksonville
Rochester (N.Y.)
Fresno

Spokane

Albuquerque

Honolulu

Springfield (Mass.)
Lexington

Baton Rouge
Huntsville-Decatur
Duluth-Superior

WCBD-TV Charleston (S.C.)

KSHO-TV
KTVN-TV

Las Vegas
Reno

Warner Bros. Television Distribution . A Warner Communications Company



The Professional

She Works
For You:
Nancy Cook

Nancy always goes that extra
mile. When you have a terri-
tory the size of Arizona

and New Mexico, you have to,

Nancy is the AP's Broadcast
Executive in those parts, but
that doesn’t stop her from
pitching in when a story
breaks.

Not long ago, she dashed 100
miles to cover a hostage drama
in, of all places, a cave in
Carlsbad, NM.

Nancy knows it all, news and
sales. We like that. We're
like Nancy Cook.

Professional.

Associated Press
Broadcast Services
(212) 242-4011

Datebook®:

@ indicates new or revised fisting

]
This week

Oct. 14-18—North Dakota Brocdcasters Associ-
ation fall convention. Ramada Inn, Minot, N.D.

Oct. 14-18—Second national conference of “action
line" journalists, sponsored by Action Line Reporters
Association. Key Bridge Marriott motel, Arlington, va,

Oct. 16 —New deadline for FOC comments on pro-
posal establishing table of assignments for noncom-
mercial educational FM stations and new classes of
stations (Docket 20735). Previous deadline was May
2. Replies are now due Nov. 30.

Oct. 18— Narional Association of Broadcastera legal
workshop. Austin Marriott hotel, Austin, Tex. Luncheon
speaker is Senator Barry Goldwater (R-Ariz.).

Oct. 18 —Deadline for entries for third annual media
awards sponsored by Odyssey Institute for “ex-
cellence in reporting and programing concerns of
children!” Information: Office of Public Information,
Odyssey Institute, 656 Avenue of the Americas, New
York 10010; (212) 691-8510.

Oct. 18-18—Annual convention and exhibit, Com-
mon Carrier Association for Telecommunications.
Sheraton Inn Washington-Northeast.

Oct. 18-17 — Texas Association of Broadeasters fall
convention. Marriott hotel, Austin.

Oct. 18-17 —CBS Radio Spot Sales seminat Mon-
tauk Yacht Ciub, Montauk, N.Y,

Oct. 18— Radio Bureau of Advertining Co-op Confi-

dential workshop on co-op sales. Hyalt Regency,
Allanta.

‘Oct. 18—Inaugurstion of Kathryn Nettles of Cox

Broadcasting as president of D.C. chapter of Ameri-
can Women in Radio and Television. Federal Reserve
System building, Washington. information: Dorothy
Townsend, CBS, (202) 457-4503.

Oct. 17 — Association of National Advertisers COpor-
ate advertising workshop. Plaza hotel, New York.

Oct. 17 —International Radio and Television Society
newsmaker luncheon, featuring Paul Harvey Waldorl-
Asloria hotel, New York.

Oct. 18— National Association of Brosdcasters legat
workshop. Sheraton Tara hotel, Framingham, Mass.

Oct. 18— Radic Bureau of Advertising Co-op Confi-
dential workshop on co-op sales. Datlas Hilton.

Oct. 18-19— National Association of Broadcasters
television conference. Omni hotel, Atlanta.

Oct. 18-19— Alabama Coble Television Association
fall"‘meeting. Lake Guntersville State Park Lodge and
Convention Centet. Guntersville, Ala.

Oct. 18-20—Athens Video Festival with competi-
tions in video arn, drama, educational video and docu-
mentary sponsored by Ohio University College of Fine
Arts. Information: Athens Video Feslival, Box 388,
Athens, Ohio 45701; (614) 594-6888.

Oct. 18-21 — Missouri Broadcasteras Association lall
mesting. Sheraton West Port Inn, St. Louis.

Oct. 19 — Hollywood Academy of Television Arts and
Sciences luncheon. Speaker: Elton Rule, ABC Inc.
president. Century Plaza hotel, Los Angeles.

Oct. 20-21 —Pacific Northwest regional conference
of Investigative Reporters and Editors. Jantzen Beach
Thunderbird, Portiand, Ore. Contact: Jerry Uhrhammer,
(503) 485-1234.

Oct. 20—Annual convention, Friends of Old-Time
Radio. Holiday Inn, Bridgeport, Conn. Information: Jay
Hickerson (203) 795-6261.

T e W | g L LR
Also in October

Oct. 21-22—Fall convention, Kentucky CATV Asso-
ciation. Hyatt Regency, Lexinglon.
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Oct. 21-23 — Advertising Research Foundation an-
nual conference. Waldori-Astoria, New York.

Oct. 21-28 —Society of Motion Picture and Thlevi-
sion Engineers 1215t lechnical conference and equip-
ment exhibit. Century Plaza hotel, Los Angeles. Infor-
malion: SMPTE, 862 Scarsdale Avenue, Scarsdale.
N.Y. 105683.

Oct, 22-23 — Advertising Research Foundation 25th
annual conference. Waldorf-Astoria, New York.

Oct. 23 — Association of National Advertisers promo-
tion/merchandising workshop. St. Regis-Sheraton
hotel, New York.

Oct, 23— Radio Bureau of Advertising Co-op Confi-
dential workshop on co-op sales. Sheraton Airport,
Denver.

Oct. 24— Connecticut Broadcasters Associalion an-
nual meeting and convention. Hotel Sonesta, Hartford.

Oct. 24 — Radio Bureau of Advertising Co-op Confi-
dential workshop on co-op sales. San Francisco Air-
port Hilton.

Oct. 24-28—Ohio Association of Broadcasters fall
convention. Columbus Hilton, Columbus, Ohio.
Speakers include FCC_Commissioner Anne Jones,
Tom Jarriel, ABC News; Ohio Chief Justice Frank
Calebrezze, Erwin Krasnow, NAB senior vice president
& general counsel.

Oct. 24-28—25th annual University of Wisconsin-
Extension Broadcasters Clinic. Wisconsin Center,
Madison. Information: Don Borchert, UW-Extension
Telecommunications Center, 821 University Avenue,
Madison 53706, (608) 263-2157.

Oct. 24-28— Kentucky Broadcasters Association lalt
convenlion. Speaker: Senator Barry Goldwater (R-
Ariz.). Hyatt Regency. Lexington.

Oct. 24-27 — American Association of Advertising
Agencies Western region convention. Marriott Rancho,
Las Palmas, Calif.

Oct. 28— Radio Bureau of Advertising Co-op Confi-
dential workshop on co-op sales. Holiday Inn Seattle-
Tacoma Airport.

Oct. 28-28— National Association of Broadcasters
Broadcast Leadership Conference, NAB headquarters,
Washington.

Oct. 28—Annual Colorado State University Broad-
cast Day Featured speaker: Vincent T Wasilewski,

- president, National Association of Broadcasters. Con-

tact: Robert K. MacLauchlin, Cepariment of Speech
and Theater Arts, Colorado State University, Fort Col-
lins 80523,

Oct. 26-27 — Broadcisters Promotion Association
board meeting, Waldorf-Astoria hotel, New York.

Oct. 26-27 — Puerto Rican Broadcasters Association
semiannual convention. Parador Guajataka hotet,
Quebradillas.

Oct. 26-28 —Southwest area conference of Ameri-
can Women in Radio and Television. Stouffers hotel,
Houston.

Oct. 28-28 —Mideast area conference of American
Women in Radio and Television. Fairmont hotel, Phila-
delphia.

Oct. 29-31 —Scientific-Atlanta fifth annual satellite
earth station symposium, exploring technical and bus-
iness aspects ol satellite communications. Marriott
hotel, Atlanta. Information: Kenneth Leddick. (404)
449-2000.

Oct. 30— Radio Bureau of Advertising Co-op Confi-
dential workshop on co-op sales. Sheraton LaGuardia,
New York.

Oct. 31-Nov. 2—New Hampshire Ansociation of
Broadcasters annual convention. Sheraton Waylarer
Convention Center, Bedford, N.H.

]
November
Nov. 1 —Radio Burecu of Advertising Co-op Confi-
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Showmanship is alive
and well and thriving
at the Malrite Stations.

We think one of the worst things a broadcaster can be is dull.

When we have a pointto make, we make it with flair. And impact.

We're known for our big public service projects. Exciting special
events. Distinctive newscasts. Colorful air personalities. Imaginative
promotions.

The Malrite Stations have built records of leadership because
they know how to command attention —and make important things
happen in the communities they serve.

That's our business: Ideas of substance, presented with style.

QQQ MALRITE

BROADCASTING
COMPANY

The Leadership Stations

WHK/WMMS/Cleveland
KEEY/KEEY-FM/Minneapolis, St. Paul
WZUU/WZUU-FM/Milwaukee
WNYR/WEZO/Rochester, N.Y.
WCTI-TV/New Bern, N.C

WUHF-TV (on air 1979)/Rochesler, N.Y.
Cleveland Browns Radio Network

Corporate Headquarters/Cleveland




dential workshop on co-op sales. Holiday Inn City
Center, Chicago.

Nov. 1-2-— National Association of Broadcasters
television conlerence. Fairmont hotel, Denver.

Nov. 1-2— Kansaa Association of Broadcasters fall
management meeting. Holiday Inn Downtown, Topeka.

Nov. 1-2—American Association of Advertising
Agencies central region annual meeting. Radisson
Cadillac hotel, Detroit.

Nov. 1-4 — Federal Communications Bar Association
fall seminat Cerromar Beach hotel, San Juan, PR.

Nov. 2— National Association of Broadcasters legal
workshaop. Condado Hilton Inn, San Juan, PR.

Nov. 2-4 — Loyola National Radio Conference. Loyola
University Water Tower Campus and Waler Tower
Hyatt House, Chicago. Information: (312) 670-3128.

Nov. 4-7 — National Association of Broadcasters third
annual |abor relations seminar. University of Colorado,
Boulder.

Nov. 7 — National Association of Broadcasters legal
workshop. Valley River Inn, Eugene. Ore.

Nov. 7-8—Oregon Association of Broadcasters con-
ference. Valley River Inn, Eugene, Ore.

Nov. 7-8—Regional meeting, Mutual Black Network
affiliates. Key Bridge Marriotl, Arlington, Va.

Nov. 7-8 = Audit Bureau of Circulations annual con-
ference. Royal Sonesta hotel, New Orleans. Speaker:
FCC Chairman Charles D. Ferris.

Nov. 7-8 —Society of Cable Television Engineers con-

lerence on cable and liber oplics. Doubletreg Inn,
Monterey, Calif.

8 Nov. 8—0Organization lor the International Radio
Consultative Committee’s Study Group 6 meeting in
preparation for international meeling scheduled for
June 19880 in Geneva. Room 3012, Department of
Commerce Laboratories, Boulder, Colo. Information:
Gordon Huffcull, State Department, Washington
20520, (202) 832-2592.

Nov. 8-11— National Association of Farm Broad.
casters annual meeting. Crown Center holel, Kansas
City, Mo.

Nov. 8-11— American Advertising Federation,
Weslern region conference, Hyatt Regency hotel,
Phoenix.

Nov. 9 — Hollywood Academy of Television Aris and
Sciences |luncheon. Speaker: Newton Minow, PBS
chairman. Century Plaza hotel, Los Angeles.

Nov. 11 —American Council for Better Broadcasts
annual conference. Speakers: FCC Commissioner Ab-
bott Washburn and NBC-TV President Robert Mulhol-
land. Conrad Hilton, Chicago.

Nov. 11-15— National Association of Educational
Broadcasters 55th annual convention. Conrad Hilton,
Chicago.

Nov. 12-14 - Trlevision Bureau of Aduvertising an-
nual meeting. Omni hotel, Atlanta.

Nov. 13— Asnociation of National Advertisers new-
product marketing workshop. Plaza hotel, New York.

Nov. 14-18 —American Association of Advertising
Agencien Eastern annual conference. New York Hilton.

Sept. 24-Nov. 30— World Administrative Radio
Conference for U.S. and 153 other member nations
of International Telecommunication Union.
Geneva International Conference Centre and ITU
headquarters, Geneva.

Oct. 21-28—S8aciety of Motion Picture and
Television Engineera 1215t technical conference
and equipment exhibit. Century Plaza hotel, Los
Angeles,

Nov. 11-18— National Association of Education-
al Broadcaaters 55th annual convention. Conrad
Hilton, Chicago.

Nov. 12-14— Tklevision Bureau of Advertising
annual meeting. Omni holel, Atlanta, Fulure meet-
ings: Nov. 10-12, 1980, Hilton hotel, Las Vegas;
Nov. 18-18, 1981, Hyall Regency, New Orleans.

Nov. 14-17 — Society of Profensional -Journalists,
8Sigma Delta Chi national convention. Waldorf-
Astoria, New York.

Dec. 12-14 —Western Cable Show. Disneyland
hotel, Anaheim, Calif. .

Jan. 13-18, 1980 — Association of Independent
Television Stations (INTV) convention. Galleria
Plaza. Houston. Future convention: Jan. 18-21,
1981, Century Plaza, Los Angeles.

Jan. 20-23, 1980 — National Religious Broad-
casfers convention. Washington Hilton, Washing-
ton.

Feb. 18-21, 1980 National Association of
Televinion Program Executives conference. San
Francisco Hilton. Future conferences: March
13-18. 1881, New York Hilton; March 12-17, 1982,
Las Vegas Hilton.

March 18-20, 1980 —National Public Radio
annual conference. Crown Center hotel, Kansas
City, Mo. Future conferences: Phoenix, May 3-7,
1981: Washington, April 18-22, 1982,

April 13-18, 1980— National Association of
Broadcasters annual convention. Las Vegas.
Future conventions: Las Vegas, April 12-15, 1981
Dallas, April 4-7, 1982; Las Vegas, April 10-13,
1983; Atlante, March 18-21, 1984; Las Vegas,
April 14-17, 1985; Kansas City, Mo.. April 13-18,
1986: Allanta, April 5-8, 1987; Las Vegas, April

VigforaVaaines

10-13, 1988.

Apri) 18-24, 1980~ MIP TV international pro-
gram market. Cannes, France.

Msy 18-21, 1980 — National Coble Tl

Nov. 18-18— Arizona Br ters A iation fall
convention and annual meeting. The Pointe Resort,
Phoenix.

® Nov. 18-Dec. 17 —American Film Institute *A
Salute o the BBC,” retrospective series of 21 shows.
AFI Theatet. John F Kennedy Center, Washington.

Nov. 19-20 — National Association of Broadcasters
television conlerence. Hyatt Regency hotel, Houston.

Nov. 20— International Radio and Teilevision Saciety
newsmaker luncheon. Waldorf-Astoria hotel, New
York. Speaker to be announced.

Nov. 28-27 —Society of Cable Television Engineers
regional technical meeting. Hartford Hilton, Hartford,
Conn.

Nov. 28-27 —Society of Cable Television Engineers
cable construction seminar. Hartford Hilton, Hartford,
Conn.

Nov. 28- 29 — Advertising Research Foundation busi-
ness advertising research conference. Stoufler's Inn
on the Square, Cleveland.

Nov. 28 —Fourteenth annual Gabriel Awards banquet,
sponsored by UNDA-USA. Ambassador hotel, Los
Angeles.

Nov. 20 — Hollywood Academy of Television Arts and
Sciences luncheon. Speaker: Gene Jankowski, presi-
dent, CBS/Broadcast Group. Century Plaza hotel, Los
Angeles.

Nov. 30 —New deadline for filing reply comments in
FOC’s noncommercial educational FM proceeding
(Doc. 20735).

]
December

Dec. 2-8 — Association of National Advertisers an-
nual meeting. Palm Beach, Fla.

Dec. 3-8 — National Association of Regulatory Utility
Commissioners 913t annual convention. Peachtree
Plaza, Atlanta.

Dec. 8-7 — Broadcaat Financial Management Associ-
ation/Broadcast Credit Association boards of direc-
tors meetings. Town and Country hotel, San Diego.

Dec. 7 — Hollywood Academy of Tel Arts and
Sciences luncheon. Speaker: Jane Fonda. Century

Association annual convention. Convention Center,
Dallas. Future convenlions: Los Angeles. May 29.
June 1, 1681, Las Vegas, May 25-28, 1982; New
Orleans. May 1-4, 1983; San Francisco, May
22-25, 1984: Atlanta, April 28-May 1, 1985.

June 3-7, 1880-—29th annual convention,
American Women in Radio and Television. Hilton
Palacio del Rio and San Antonio Marriott, San An-
tonio, Tex. Future convention. May 6-10, 1881,
Sheraton Washington hotel, Washington.

June 7-11, 1980 —American Advertising
gbderaﬂ'on. annual convention, Fairmont haotel,
allas.

June 11-18, 1980 — Broadcasters ‘Promotion
Anzociation 24th annual seminar and Broadcaat
Denigners Association second annual. seminar.
Queen Elizabeth hotel, Montreal. Future seminars:
June 10-14, 1881, Waldor-Astoria hotel, New
York; June 6-10, 1982, St. Francis hotel, San Fran-
cisco: June B-12, 1983, Fairmont hotel, New
QOrleans; June 10-14, 1984, Caesar's Palace, Las
Vegas; 1885, Chicago.

Sept. 14-17, 1980 — Broadcasting Financial
Manragement Aasociation 20th annual conference.
Town and Country hotel. Sen Diego. Future con-
{erence: Sept. 20-23, 1981, . Sheralon- Washing-
on.

Bept. 20-24, 1880 —Eighth International
Broadcasting Conuvention. Metropole Conference
and Exhibition Centre, Brighton, England.

Oct. 3-8, 1080 —National Radio Broadcasters
Asnociation annual convention. Bonaventure hotel.
Los Angeles. Future convention: Sept 20-23, 1981,
Marriott hotel, Chicago.

Oct. 26-30, 1980— National Association of
Educational Broadcasters 56th annual conven-
tion. Las Vegas Hilton.

Dec. 3-8, 1980 — Radio-Trlevision News Direc-
tors Ansociation inlernational conference. Diplo-
mat hotel, Hollywood-by-the-Sea, Fla.
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Plaza hotel, Los Angeles.

Dec. 12-14—Waestern Cable Show. Disneyland hotel,
Anaheim, Calif.

Dec. 18 —International Radio and Television Society
Christmas benelit luncheon. Waldorf-Astoria hotel,
New York.

Dec. 19—Deadline for comments in FACC notice of
inQuiry into TV waveform standards for horizontal/ver-
lical blanking intervals (Docket 79-368).

P e T W
January 1980

® Jan. 9-10— Virginia Association of Broadcasters
meeting. Richmond Hyatt House.

Jan. 11-12 —National radio-television conference of
Investigative Reporters and Editors. Hyall, Louisville,
Ky Contact: James Polk. NBC News, Washington
20018, or Richard Krantz, WHAS-TV Louisvitle 40202,

= Jen. 13-18—California Aszociation of Brood-
casters winter convention. Palm Springs Spa hotel.

Jan. 13-18— Association of Independent Television
Stations (INTV) convention. Galleria Plaza. Houston.

Jan. 14-15—Sociely of Cable Tblevinion Engineera
regional meeting and lechnical workshop.
Tallahassee, Fla.

Jan. 18-17 —First Amendment Congress, sponsored
by 12 organizations including National Association of
Broadcasters, Radio-Television News Directors Asso-
ciation and Society of Profeasional Journaliats, Sigma
Delta Chi. Hall of Congress, Philadelphia.

Jan. 17 —International Radio and Television Society
newsmaker luncheon featuring NBC President Fred
Silverman. Waldorl Astoria hotel, New York.

Jan. 17-19—Alacbama Broadcasters Association
winter confarence. Plaza Hotel South, Birmingham.

Jan. 20-23— National Religious Broadcasters con:
vention. Washington Hilton, Washington.

Jan. 20-28—Joint board meeting ol National Asso-



g‘:ﬂon of Broadcasters. Canyon hotel, Palm Springs,
if.

Jan. 24-28—Winter convention, Colorado Broad-
casters Association. Sheraton Denver Tech Center.

8 Jan. 28-27 — Florida Association of Broadcasters
meeting. Sheraton River House-Airport, Miami.

[gn' == i i
February 1980

Feb. 3-8-—Louisiana Association of Broadcasters
convention. Baton Rouge Hilton.

Fab. 8-8 — Sociely of Cable Television Engineers fifth
annual conference on CATV reliability Adams hotel,
Phoenix.

Feb. 6-11 —International Radio end Television
Soaciety Faculty/Industry Seminar and College Con-
‘ference. Harrison Conterence Center, Glen Cove, N.Y.

Feb. 7-8-— National Association of Broadcasters
television conference. The Century Plaza hotel, Los
Angeles.

Fab. 13 — International Radio and Television Sociely
newsmaker luncheon. Waldorf-Astoria, New York.
Speaker to be announced.

Feb. 18-21 — National Association of Television Pro-
gram Executives conference. Hilton hotel, San Fran-
cisco.

Feb. 19 —Deadline lor reply comments in FCC notice
of inquiry into TV waveform standards for horizontal/
vertical blanking intervals (Docket 79-368).

Fab. 28—Southern Baptist Radio and Television
Commission's 11th annual Abe Lincoln Awards ban-
quet. Wilson C. Wearn, Mullimedia Inc.. will be keynole
speakec Green Oaks Inn, Fort Worth,

P — e T —IEE)
March 1880

March 8 — International Radio and Television Society
anniversary banquet. Waldorf-Astoria, New York

8 March 10-29 —Region i conference of Inferna-
tional Telecommunications Union for medium fre-
guency broadcasting. Buenos Aires.

March 12— Hollywood Academy of Television Aris
and Sciences luncheon. Speaker: Frederick Pierce,
president,. ABC Television. Century Plaza hotel, Los
Angeles.

March 18-18—First Amendment Congress, spon-
sored by 12 organizations including National Associ-
ation of Broadcasters, Radio-Television News Direc-
tars Association and Society of Professional Jour-
nalists, Sigma Delta Chi. Williamsburg, Va.

March 18-20— National Public Radio annual con-
terence. Crown Center hotel. Kansas City, Mo.

March 24-28 — Society of Cable Tlevision Engineers
mid-Allantic technical meeting and workshop. Hyatt
House, Richmand, Va.

March 28— International Radio and Television
Society newsmaker luncheon. Waldorl-Astoria, New
York. Speaker lo be announced.

March 28-28 —Viewdata 80, international exhibition
and conference on video-based systems and
microcemputer industries, sponsored by British Poat
Office. Wembley Conference Center, London.

——
April 1980

April 10-11 — Broadcas! Financial Management As-
sociation/Broadcast Credil Association boards of
directors meetings. Marriott hotel, New Orleans.

April 13-18— National Association of Broadcasters
annual convention. Las Vegas.

April 18-24 — MIP TV intemational program market.
Cannes, France. U.S. oflice: John Nathan, 30
_ Rockefeller Plaza, New York 10020; (212) 489-1360.

April 22 — Iuternational Radio and Television Society
newsmaker luncheon. Waldorl-Astoria, New York.
Speaker to be announced.

—
May 1980

May 12-14—World Communications: Decisions for
the Eighties, conlerence sponsored by University of
Pennsylvania's Annenberg School of Communica-
tions. Philadelphia.

8 May 12-30—International Telecommunicationa
Union 35th session of the Administrative Council.
Geneva.’

May 18-21— National Cable Television Association
annual convention. Convention Center, Dallas.

May 19-20-—Society of Cable Thlevision Engineers
Northwest technical meeting and workshop. Rodeway
Inn, Boise, idaho.

May 29 — International Radio and Televinion Society
annual meeting. Waldorf Astoria hotel, New York.

. ]
June 1980

June 3-7 —American Women in Radio and Televi-
aion 29th annual convention. Hilton Palacio del Rio
and San Antonio Marriott, San Antonio, Tex.

June 8-8 — Missouri Broadcasters Association 5pring
meeting. Holiday Inn, Lake of the Ozarks.

June T-11—American Advertizsing Federation, an-
nual convention, Fairmont hotel, Dallas.

June 11-18— Broadcastern Promotion Associafion
24th annual seminar and Broadcast Deaigners Associ-
ation second annual seminar. Queen Elizabeth hotel,
Montreal.

June 12-14—Annual convention of lowae Broed-
carters Association. Holiday Inn, Ottumwa.

8 June 12-14 —South Dakota Broadcasters Associ-
ation convention. Holiday Inn, Watertown.

June 19-20— Broadcast Financial Menagenent As-
sociation/Broadcast Credit Association boards of
directors meetings. Sheraton-Washington, Washing-
ton.

I
July 1980

July 18-19 —Summer convention, Colorado Associ-
ation of Broadcasters. Keystone Resort, near Dillon.
8 July 27-29—California Association of Broad-
casters meeling. Del Monte Hyatt House, Monterey.

e e T i m—
August 1980

Aug. 24-27 — National A iation of Broadcasters
radio programing conference. Hyatt Regency, New
Orleans.”

Efratal?

In reports of call letter applications in
Oct. 1 "For the Record” filing by Chris-'
tian Television of Jacksonville (Fia.)
Inc. for wxao-tv was incarmectly re-
ported as being for wxoa-Tv.
a

New phone number of SFM Media
Corp. (“Advantage,” Oct. 8) should. be
(212} 790-4800.
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Broadcast stocks:
shelter in
market storm

They're dragged down as Wall St.
takes a dive, but analysts say
radio-TV Issues should hold up
better than others In recession

““We're taking a bath along with every-
body else,’” is the way one broadcaster saw
the impact on the industry of last week’s
furious stock-market activity. Still, he and
others cautioned, that’s the short-term
view;, most industry observers stress that
any drop now in broadcast stocks has to be
perceived as part of the larger economic
jcture,

roadcastérs like others were hit by the
selling: By the close of market on Wednes-
day, when. an all-time record of 8.6
million shares were traded on the New
York Stock Exchange, total market
capitalization of the stocks listed in
BROADCASTING's Stock Index (page 95)
had dropped over $3.4 billion from a week-
earlier figure of $66.5 billion, about a 5%
dive. Of 126 stocks reported, only four
showed gains: By Thursday, ABC’s stock
was trading at 41 5/8, down from 43 1/8 a
week -earlier; CBS hit 49 5/8, down from
42 3/8; and RCA slipped to 23 1/8, when
the-week earlier it was at 24 1/2. Group
broadcasters were sjmilarly affected:
Capital Cities went from 48 1/4 10 45 3/8;
.Storer from 51 1/8 to 46 1/8, and Taft
from 30 1/2 to 29 7/8.

Precipitated by the actions of the
Federal Reserve Board, the general drop
in the market is seen as a product of
several factors: uncertainty on the part of
investors over the future of the economy,
liquidation by those with significant
margin positions, skyrocketing interest
rates, as well 4§ some profit-taking by in-
vestors who felt their stocks had hit their
peaks.

Companies in the broadcast field were
clearly not leading the rout. Among other
analysts, Bill Suter of Merrill Lynch Pierce
Fenner & Smith saw some profit-taking in
broadcasting, but on the whole, related
issues fared reasonably well. One network
insider pointed 1o the relatively low level
of margin involvement in the field as a fac-
tor mitigating the downward forces affect-
ing more speculative issues while another
in the industry dismissed the market slide
as having nothing to do with broadcasting.

With a broad-based preception that
radio and television will fare better in a

Broadcastine
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recession than the economy in general,
several analysts suggest that stock-price
drops might offer advantages for inves-
tors. Sara Joe Fuchs of Kidder, Peabody
said, “‘the market weakness creates a uni-
que buying opportunity.” Of course, ‘that
applies to investors with cash, considering
the upswing in interest rates. '

With those rates in mind, Howard
Turetsky of Cyrus J. Lawrence sees the
development of an additional plus for
broadcasters and other concerns with ex-
cess cash flows. Their ability to stay free of
short-term borrowing makes them
relatively more attractive as investments.

While the Federal Reserve's policies are
receiving wide support on Wall Street as
the kind of medicine the economy will
need for long-term health, it’s also con-
ceded that readjustments over the short
haul will include negative effects for
broadcasters. The market’s fall is cited as
an example of a growing realization that
the recession will be longer and more
severe than has generally been assumed.

Media stocks won’t ‘*outperform on the
downside.’ quipped Fuchs, but he cau-
tioned that he ‘‘can’t be sanguine’’ about
the gross national product or corporate
profits over the early part of 1980.

Merrill Lynch’s Suter also sees the
possibility that high interest rates will have
a negalive impact on advertisers. Still,
network-TV advertising budgets are
usually the last to be cut, he said, and
there is a time lag to take into considera-
tion. In his estimate, next year's first
quarter will be the toughest for the indus-
try.

That’s a position shared by Bache Stuart
Halsey’s Tony Hoffman, who's been tak-
ing.a dimmer-than-average view of the
economy’s prospects. He belives there’s
been too grealt a concentration on infla-
tion-boosted sales figures as a measure of
corporate performance, with insufficient
attention paid to the cost side. To Hoff-
man, the market activity of last week is Lthe
*“precursor of businessmen starting to act
responsibly Tn the face of the actual busi-
ness conditions of 1980.)" He looks for
cuts in advertising-to-sales-ratios, with
repercussions for broadcasiers that, he
says, “‘could be very, very serious.’

Dennis Liebowitz of Donaldson, Lufkin
& Jenretti is another analyst whose projec-
tions for broadcasting are, as he describes
them, “below most people’s” He views
the recent developments as a reaffirmation
of his belief that things will be “‘worse
than a lot of the broadcast community
thought.”” Still, he looks for the industry to
perform better than the over-all economy,
calling broadcasting issues ‘‘still reasona-
ble, still attractive.”
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Radio-only’s
have a romp
in Washington

NRBA’s sixth annual—and
biggest yet—convention
celebrates aural resurgence,
can’t seem to get excited
about deregulation issues

Unseasonably, it had begun to snow-in
Washington as the Nationai Radio Broad-
casters Associatjon’s sixth annual conven-
tion came to a close last Wednesday. But
even the weather couldn’t dampen deleg-
ate spirits as they concluded what their
new president was calling ‘‘the best con-
vention yet.”

Almeost 4,000 were said to have attended
the four-day convention, with official
registrants numbering 1.880. In addition
165 companies populated the exhibit hall.

A message from Jimmy Carter opened
the convention on the preceding Sunday.
The President, who could not appear in
person because of the papal visit,
welcomed the broadcasters to Washington
and said ‘“‘the 1980’s promise to be a
golden period for American radio. With_
new services such as AM stereo and with
the continuing growth in both AM and
FM, 1 know that the NRBA will have an
increasingly vital role in bringing the views
of the radio industry to the attention of
Washington decision-makéers and in res-
ponding to the changing needs of its mem-
bership.”’

Steve Simmons of the White House
domestic policy staff, who delivered the
President’s message, added that ““we have
an open door policy, and the National
Telecommunications and Information Ad-
ministration is available to meet and.talk
with radio broadcasters and hear their con-
cerns at any time.”’

The first day also produced a new
NRBA president: Harriett (Sis) Kaplan,
owner of WAYS(AM)-WROQ(FM) Charlotte,
N.C., took over the seat occupied by Jim
Gabbert, of KIQUAM)-KIOIFM) San Fran-
cisco, since NRBA’s inception in 1974.
Kaplan said that Gabbert had set the tone
for the presidency, and for the organiza-
t.on. She said that she hopes he will be in-
volved “‘at least for another year.”

Kaplan, a small, feisty woman, be-
lieves in tlhe NRBA -as the one. associ-
ation in which radio doesn’t take a back
seat 1o lelevision’s needs. ‘““We are suc-
cessful because we have a voice that is
100% for radio.” she said—*‘radio broad-
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NRBA's new executive board and directors-at-large. L lo
{seated) Stephen Trivers, Fairtield Broadcasting, Kalamazoo, Mich.; Ber-
nie Mann, Mann Media, High Point, N.C.; NRBA President Sis Kaplan, SIS
Radio, Charlotte, N.C.. NRBA Chairman Bob Herpe, General Com-
municorp, New Haven, Conn.; Lynn Christian, Century Broadcasting,
Chicago; Ted Dorl, waar-am-Fm Silver Spring, Md., Abe Voron, NRBA vice
president; (center row) Dave Raven, wiFciam-wsaulrm) Wausau, Wis;

Dutch Doelitzsch, woppirm Maricn, lIl; Joe Costello, waNO(FM) New:

Orleans, Don Nelson, wiretamt Indianapolis; Steve Heater, kseniFm)
Aspen, Colo.; James Connor, wwsH{Fm) Philadelphia; Paul Lang, KDLR(AM)
Devils Lake, N.D.; Jack Gennaro, wrHR(AM)-wWRW(FM} Wisconsin Rapids,

Wis.; Loring Fisher, Bonngville Broadcast Consultants, Tenafly, N.J.;
Chester Coleman, kGAB(FM) Ventura, Calit; EImo Ellis, wsg-am-Fum Atlanta;
(top row) Tim Ives, Bloomington Broadcasting Corp. Bicomington, Iil.;
Ray Livesay, Malloon Broadcasting, Mattoon, Ill.; Ken Mellgren, wiisem
Boston; Eric Hauenstein, president, Natural Broadcasting System,
Phoenix; James Gabbert, San Francisco Wireless Talking Machine Co,
San Francisco; Bob Duffy, The Christal|Co., New York; Lew Latto, wakx-AM-
FM Duluth, Minn.; Bill Clark, kABL-AM-FM San Francisco; Thomas Schatten-
field, NRBA counsel; Gary Worth, Mutual Broadcasting System; Thur-
man Worthington, wkEez(rm) Norfolk, Va., and Ron Kempf, WHIO-AM-FM
Dayton, Ohio.

caslers ready 1o participate in whalever is
good for the industry’’ She continued:
“There is a need for NRBA 1o exist so
there will be no divisive actions within our
own medium. AM is not dead by any
means, we just have 10 do more collec-
tively”

Monday's luncheon featured Eric
Sevareid, the former CBS commentator
and winner of this year's ‘*Golden Radio™
award. In his remarks Sevareid called radio
the first true mass medium—"‘it made the
world smaller for all ihose listeners,” he
said. Now, however, Sevareid said, *“‘there
is a false atmosphere in the newsroom . . .
every second counts . . . everyone is under
such great pressure . . . but people at home
are not under thal pressure and they can
hear someone explain something for two
lo three minultes . . . we jusl have Lo gel Lhe
news direclors 1o believe that’”

Tuesddy's luncheon speaker was Sena-
tor Barry Goldwater (R-Ariz.), who—ad-
dressing the subjecl of radio deregula-
tion—said broadcasters musi be freed
from the *‘dead hand of government con-
trol”’ He said the FCC is 1o be com-
mended for its moves toward deregulation.
**1 can only say that it is about lime. Chair-
man [Charles] Ferris is 1o be commended;,
it is not easy for a bureaucral 10 recom-
mend that the size of his bureaucracy be
diminished,’” he stated.

The senator warned the broadcasters,
however, that there is no assurance that
the FCC will ultimately adopt its rulemak-
ing proposal, and if it does, it might take
years. Therefore, he advocated his bill 10
amend the Communications Act (S. 622)
as the ultimate relief. But he doesn’t look
for that legislation in this Congress. ‘‘As
the clock continues to lick on this session,
telecommunications legislation becomes
less likely, but no less important,” he said.

Tuesday afternoon featured a panel dis-
cussion on ‘‘Radio Deregulation: What,
Where, When and How?”' Panelists were
Harry M. Shooshan, general counsel of
the House Subcommittee on Communica-
tions; NRBA's Gabbert; Andrew J. Sch-
wartzman, director of the Media Access
Project; Frank Washington, deputy chief
of the FCC Broadcast Bureau, and NRBA
counsel Tom Schattenfield (moderator).

“The meeling room was barely one-
quarter full —a circumstance noted by Sch-
warlzman, who said that “*deregulation is
not of principal concern Lo broadcasters, as
evidenced by Lhe atlendance in this room
... Your leaders are moving in different
directions from the members ... Focus is
much better directed 10 improve what's
there than in trying to undo it.”” Schwartz-
man believes that regulation needs only
“minor tinkering'" and that broadcasters
must not be isolated from the people and
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communities they serve.

Washington said the FCC’s deregulation
approach proceeds from new ways of
thinking about broadcast. probiems (essen-
tially, reliance on the marketplace).
Shooshan applauded the FCC's efforis,
although voicing his belief that the only
true deregulation is through legislative ac-
tion. Gabbert calied deregulation pro-
posals the °‘biggest shuck and jive ['ve
seen in my life”” He commended the
FCC’s move, but said it doesn’t go far
enough. Schattenfield said that the FCC's
resistance 1o deregulation is based on the
faulty premise that without regulation
every broadcaster will violate the law.

Those in the audience who presented
their viewpoinis were agains! regulation of
any sort. Most were owners of small sta-
lions who said they work with their com-
munities day in and day out and are over-
burdened with FCC paperwork—which
they claim is generaled by someone in
Washinglon who doesn’t understand how
their stations operale.

There also were numerous questions by
broadcasters who claim that with the
FCC’s proposal will come trade-offs of in-
creased FCC regulation in equal employ-
ment opportunily and crossownership
areas. Washington explained that it should
not be looked at as a trade-off but rather as
a comprehensive attempt by the FCC to
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review what il is doing with respect lo
broadcast regulation.

In closing, Shooshan warned that ‘“‘if
broadcasters come o the Congress, asking
for total deregulation, while not support-
ing the 9 khz proposal . . . if they do nol
concern lhemselves with the public in-
terest,” then their words will have no
effect, because ‘“‘they will only be in-
lerested in their own good.”

A second deregulation anel, featuring
Commissioner James Querlo and all FCC '
bureau chiefs, proved 10 be one 100 many.
Although a few questions were put 10
Broadcast Bureau Chief Richard Shiben
aboul limetables on AM stereo and FM
quadraphonic rulemakings (he said both
were on the back burner), no questions
were asked on radio deregulatnon Shiben
and moderator Schattenfield expressed
disappointment at the audience apathy,
saying they expecled more of a turnout
and some good feedback.

Growing support
for Quello
renomlnation

Nine months vefore his term ends,
White House is being lobbied

to name former broadcaster

to another term, but Carter

may be looking for Hispanic

fo fill commission post

Ready or not, the contest for the FCC seat
held by Commissioner James H. Quello is
on, nine months before his term expires—
and without any indication the 65-year-old
commissioner (who plays tennis three or
four times a week) is ready lo retire. He
has not yet declared himself a candidate.
But last week, Quello said he is prepared 1o,
serve, *‘if asked.”” If he i is not, he added,
he will consider his service on the com-
mission ‘‘a worlthwhile experience.” ,

Evidence that the race is on is in the
mail already being received at the While
House containing recommendations for
the President 1o consider, and in one or
two of the questions broadcasters al a
White House briefing last week put o ad-
ministration officials on the issue.

In both areas, sentimenl seems to be
with Quello. Of the ** 1010 15 letters’’ thus
far received by the White House on the
FCC seal, a siaffer said, “‘five or six™
urged Quello’s reappointment. And al the
briefing—for broadcasters who have
volunteered to help promote the 1980 cen-
sus—a broadcasier asked about Quello’s
prospects_for reappointment. Steve Sim-
mons, of the White House domesitic policy
staff, said onIy that Quello’s record will be
reviewed ‘‘at the appropriate time™ and
that a fudgmenl will then be made.

Quello also is receiving public expres-
sions of support. The National Association
of Educational Broadcasters adopted a res-
olution commending him for his activities
as educational commissioner. And while

Who's counting? Chairman Jack Harris and three of the vice chairmen of the Broad-’
casters Census Committee of Eighty gathered during a break last Thursday in the White
House briefing that commitiee's members received on the work to be done in helping the
Census Bureau in its counting job next spring. Pictured (I to r): Ragan Henry, president of
Broadcast Enterprises National, of Philadelphia; Vincent Wasilewski, president of the Na-
tional Association of Broadcasters; Kathryn Broman, president of wwup-Tv Springfield,
Mass. and Harris. (A fourth vice chairman is Rene Anselmo, president of Spanish Interna-
tional Network) Committee members not only will use their stations to urge listeners and
viewers to complete their 1980 census forms but also will call on broadcasters in their
respective areas to do the same. Outgoing Secretary of Commerce Juanita Kreps, who ad-
dressed them briefly, said such activity is in the broadcasters’ best interest as well as the
nation’s, since census data is the basis of market rankings and demographic breakouts.
Besides the Committee of Eighly, the Census Bureau will receive the support of the Adver-
tising Council, which has assigned a Lop priority to promotion of the census. On other mat-
ters. Besides being briefed on what is expected of them in connection with the census,
the broadcasters heard from Carter administration officials on policy matlers —including
Henry Geller,"assistant secretary of commerce for communications and information, and
Steve Simmons, of the White House domestic policy staff, on communications. Geller
revealed that the National Telecommunications and Information Administration, which he
heads, is preparing new moves in the field of mincrily ownership-of broadcast properties.
And NTIA is seeking funds in its 1981 budget to examine c0mplamts that have been heard

"former manager of WIR(AM)

over the years thalt rating services do not adequately survey minority aud|ences

the resolution was issued in connection
with his forthcoming appearance al the
NAEB convention, next month, James E.
Fellows, NAEB president, said it could be
read as an endorsement of Quello’s reap-
pointment. ‘“The board knew he was up
for reappointment,” Fellows said.

Earlier, broadcasters in his home state of
Michigan made clear their hope that the
elroil seek
reappoiniment. They have urged the
slate’s congressional delegation Lo ask him
to run (**Closed Circuit.” Oct. 8).

Speculation has it that the White House
will seek a Hispanic for the post; Hispanics

have pressed the White House for the ap- .

pointment of one of their number (o the
FCC. And with Carter facing a difficult
renomination and re-election campaign,
the White House has been naming
Hispanics to important government posts.

However, administration officials who
would be engaged in the talent search are
not ruling anyone out. They say they have
not yet been given instructions on the
qualifications or background the White
House wants in the person it will name for
the term beginning July 1, 1980.
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Presidential
aspirations
at the networks

Heads of the commerclal operations
and PBS do their annual thing;
all hold that competition from
within and without is good for them

Network presidents voiced oplimism
about everything from stiffer competition
10 new lechnology last week, in their an-
nual joint appearance in Boslon.

In a news conference, a question-and-
answer period and informal conversations,
the commercial network heads called in-
creased newsroom rivalry healthy. Public
Broadcasting Service President Lawrence
K. Grossman shared their views that such
developments as videodisks and cable can
help, not hurt, their own present opera-
tions.

ABC-TV's James E. Duffy even dis-
missed stock markel woes, saying fhat
they will have no near-term effects al any
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of the neiworks because adverusmg sales
are well ahead of last year's totals. And
1980 is an Olympics, convention and ] elec-
non year, he reminded some 400 listeners.

James Rosenfield, CBS-TV, porirayed
his key news slaffers departures for other
networks as therapeutic, not threalening.
Since, he said, his network has tradi-

tionally had the best news operation,
“‘everyone comes to us for talent. We
have managed to put some CBS people
across the street, and I hope they're happy.
We'll continue to lose people in both
directions, because this is a very dynamic
business. There’s more opportunity, more
moving up, and more proliferation of
talent throughout the three networks—
which is good.”

Turning to CBS's entertainment ratings
problems in the new season, Rosenfield
said, **We made a decision this year not 1o
front-load at the expense of the November
sweeps. But we weren’t ready for, nor very
comfortable,”” with the results. He in-
sisted, however, that CBS is not going to
change its entertainment strategy ‘“‘one

iota.” He said Saturday night programing_
changes are needed (se¢ page 49) because

**you’re bound 10 have trouble wuh put-
_ting all new shows on one night.”

Is  commercial lelevision providing
enough quality programmg" “Numbers
[indicate] quality,’ Rosenfield answered.
*“If half the people in America turn on
your program, I defy you to find a beter

_criterion of quality”

"NBC-TV's Robert E. Mulholland, res-
ponding to criticism thal the networks
short-changed viewers by pitting best
shows against best shows, said ‘‘program-
ing is improving on all three networks.
They’re getting closer together. It's much
better to choose beiween three good shows
than between one good and iwo bad ones.”

As they have in previous years, in the
session sponsored by the Boston-New
England chapler of the National Academy
of Television Arts and Sciences, the com-
mercial network presidents portrayed
themselves as willing bul unable to pro-
duce an hour of evening news. They ciled
affiliates’ needs as the reason, with Duffy
saying lhere would have 1o be ““more quid
_pro quo™ with local stations.

“The commercial heads voiced opumlsm
about new technology, saying it would
strengthen, not weaken, their own posi-
tion. Mulholland said commercial televi-
sion will always remain the most effective
nationai advertising medium, and said that
the general lack of good programing would
prevent cable from competing with com-

mercial TV, Such devices as videocassetie
recorders, he said, would find more people
usmg more TV for' more things, ‘‘and
lhat s marvelous.”’
" Rosenfield said his network has antici-
pated innovations by moving into the
feature film and videodisk businesses. He
said commercial television can compele
with cable if commercial TV is “not in-
hibited by government

Duffy s said cable operators should pay a

Mulholland, Duffy, Grossman, Rosenfield

‘copyright fee for carrying commercial pro-
grams and would then like 10 see ‘‘the
marketplace decide.”” He said it might take
something like theatrical screenings of
such traditionally (elevised events as the
Olympics to make the public recognize the
importance of commercial TV.

PBS’s Grossman sees new technology
giving his operation many chances to cut
costs—for example, by letling a Home
Box Office-lype service present a concert
or a bailet and then rescreening |l over
PBS. The new technology, he said, **is not
a threat, but an opportunity to diversif‘y a
very narrow programing strand.”’ Starting
Jan. 1, he said, PBS will start national
transmission of its most popular programs
and will begin regional showings of special
“inierest programs. Casselles and video-
disks, he said, will let his neiwork become
a ‘‘true educational sysiem’ spanning
children’s and adult education.

The subject
was satellites

PSSC meets in Washington;

Van Deerlin, via Shooshan,
criticlzes FCC for holding back
new technologies; Fleming says
CPB Is looking to the skies;
suppliers grind their axes

The Public Service Satellite Consortium—
comprising 102 nonprofit organizations’
whose common interest is satellite tech-
nology —followed the Mutual Broadcasting
_System_and_the National_Radio Broad-

caslers Association into the Washington

‘Hilion last week for its fourth annual con-

vention (PSSC’s National Satellite Nel-
work acts as a middleman beiween sateilite
carriers and PSSC members and arranges
for the use of satellites by its members.)

Atltendance at this year's convention
was up slightly over last with over 200
registrants, 150 of whom represenied
member, organizations. The remainder
were satellite carrier represenlatives,
manufacturers and consultants.

The major attraction of the conference
was 10 have been a speech on Thursday

morning by House Communications Sub-
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committee Chairman Lionel Van Deerlin
{D-Calif.). The congressman, however, ac-
cepted an invilalion 1o accompany Presi-
dent Carter on his Western trip and sent
the subcommitiee’s chief counsel, Harry
M. (Chip) Shooshan, in his place.

Delivering a speech that had been writ-
ten for Van Deerlin, Shooshan directed
some harsh criticism at the FCC.
Shooshan said that “‘oflen regulalion is
used as a scapegoatl.”’ but that in the case
of the telecommunications industry, critics
“have a point.”’ Common carriers, he said,
“‘must obtain permission 10 start, 10 ex-
pand, to cut back or withdraw service."

**Established firms,”” he went on, “‘with
millions of dollars riding on an FCC deci-
sion, make sure they will be represented in
Washington. New firms and members of
the public have a much tougher time get-
ting the commissioner's atiention, and
regulatory protectionism is often the
result”’

Shooshan also charged that the burdens
of regulations imposed by the FCC dis-

.courage the development of new tech-

nologies. “‘In fact,”” he said, *‘there are
those who argue that the FCC has stunted
the lechnologlcal process and kept the
Enches [of existing technology] artificially

12

Robben Fleming, president of the Cor-_
poraiion for Public madcasllng 1old PSSC
delegates that CPB, in considering its
mandates lo involve independent pro-
ducers and 10 encourage the use of non-
broadcast techniques, should explore the
possibility of financing programing for
transmission over satelliles 1o cable
systems. He said the “‘linkage’ of inde-
pendent producers Lo satellite and cable
technology would be a way of **killing two
birds with one stone.”’

Fleming also said that in light of the
CPB’s financial situation, which is **pretty
dim,” an arrangement whereby cable
subscribers pay for CPB-financed pro-
graming might be beneficial. The resulting

-revenue would be split between the cable

operator and a *‘pool’* at CPB that would
be used Lo develop additional programing.

Andrew Inglis, president of RCA
Americom, said the major obstacle 1o the

-future growth of the satellite indusiry *'is

the limitation of capacity.” The RCA sub-
sidiary’s shori-lerm solution, he said, is lo
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Up in the sky. Harry (Chip) Shooshan, chief counsel for the House Communications Sub-
committee, stood in for his boss, Subcommittee Chairman Lionel Van Deerlin, in delivering
a speech at the Public Service Satellite Consortium convention. Seated: Elizabeth Young,
president of the PSSC, and H. Rex Lee, a tormer FCC commissioner (1968-1973) who is
_PSSC chairman.

put up two additional satellites—one in

December and one in mid-1981. (RCA
currently has two in orbit.)
" But, Inglis warned, within *“‘the next

decade, and probably sooner, we will run
out of obital slots. ... We are then faced
with the necessity for increasing (he
amount of lrafﬁc that can be handled by
gach satellite.”

James Ragan of Western Union, thCh
currently has three domestic satelllles in

orbit, said that satellite service has proved .

itself to be *‘reliable and economical.’”

To prove his point, Ragan quoted some
prices comparing land-line costs with
satellite costs. He said 1o send a video
channel from New York to Washinglon
during an hour of prime time would cost
$1,800 via conventionatl land lines but

$580 via satellite. He added that the non-
prime time cost for one hour of satellite
time is $360.

Responding o a question from (he au-
dience,
working on its proposal for distributing the
programing of NBC. Ragan, tersely
answering the same question, said that
Western Union would submit *no bid™ to

.NBC.

Joseph N. Pelton, executive assistant 10
the director general of Intelsat, the global
satellite telecommunications nelwork, said
that the 1980 Moscow Olympics would be
sent to 1.5 billion-2 billion people world-

wide over the Intelsat network. He said’

that such feats are bringing Marshall
McLuhan's metaphor of a ‘‘global
electronic village" closer to reality.

Inglis said that RCA was still:

The heat backstage

NBC's Kissinger interview
marked by on-camera acrimony
and behind-scenes walkout

by Frost, who accuses network
of yielding editing control

NBC News, embroiled in controversy
regarding the preparation of last Thurs-
day’s (Oct. 11) special, Henry Kissinger:
An Interview with David Frost, took to the
air in its own defense. -

Following a walk-out by Frost and high-
ly publicized accusations that the net-
work’s journalistic integrity had lapsed,
NBC News prefaced the program stating
“*categorically that Dr. Kissinger was at no
time given any guarantee on whal material
would or would not be included, nor any
privilege that would compromise jour-
nalistic standards.”

The statement, unusual in thal net-
works normally stand by their specials just
by airing them, added that **Mr. Frost was
encouraged by NBC News to ask tough
and difficult questions and Dr. Kissinges
said he expected that and did not object.””

Furthermore, the voice-over said that,
upon Kissinger’s request, the unedited
transcript of the Cambodian section was
given 10 the press and available to any
viewer requesting it. )

The preface was NBC’s answer (o ‘‘a
number of public allegations” made by
Frost, who had participated in 1apings with
Kissinger on Wednesday and Thursday the
week before but refused 1o show up for a
scheduled Saturday session.

Frost’s case was played out in the press,
beginning with reports of a letter sent to
NBC News vice president-in-charge, Nigel
Ryan, saying that he was leaving because

H[mal[m@ﬁ

President Carter criticized ABC commentators’ remarks on Pope
John Paul II's arrival In Boston two weeks ago as having “glossed
over and trivialized” what he said was "beautiful and significant mo-
ment." He noted that one commentator followed Pope's speech with ob-
servation that it was "gracious” but contained “no news! that another
said Pope looked tired, while third said Pope does not speak English well
enough to carry on conversahon “Coverage was anchored from Wash-
ington by Max Rabinson, who worked with Lou Cioffi and Rome corres-
pondent Bill Blakemore in Baston. ABC spokesperson said, “Our
coverage speeks for itself. We provided more coverage of the Pope's
visit—its pageantry and news—than anyone else” Some cbservers
noted that President's remarks followed ABC's 20/20 program that con-
tained segment raising anew cocaine-sniffing charges leveled at White
House chief of staff Hamilton Jordan, program that had angered White
House aides. President was not only person of prominence complaining
about coverage of Pope’'s visit. Rev. Theodore M. Hesburgh, president
of Notre Dame, said news media in general had had focused on “fri-
volous” issues rather than basic worldwide concerns during Popes
visit.

]

Federal Trade Commission has ordered Bristol-Myers to disclose in
advertisements for Bufferin, Excedrin and Excedrin PM. that products
contain aspirin, and make additional disclosures in ads containing
unproved claims about relative speed, safety or effectiveness of pro-
ducts. FTC.complaint cited ads for three products appearing between

1960 and 1973, when complaint was issued. Agencies handling ac-
counts—Ted Bates and Young & Rublcam—were also ordered to
make such disclosures in ads for products. But administrative law judge
Montgomery Hyun didn't order corrective adverlising on additional point,
which barred company and Ted Bates from making unsubstantiated
claims that doctors recommend Bufterin more than any other non-
prescription pain reliver.
a

CBS News in starting to sign executives at vice president level
to contracts, practice that's new for outfit. CBS recently saw Bill Small
and Sylvia Westerman, two news veterans who had VP stripes (Though
Small was most recently with company's corporate wing), move to NBC,
where they joined their old CBS News boss, Richard Salant. New con-
tracts run less than five years. Company says "virtually all” news VP's
were asked 10 sign, and that all asked did so. On-air talent, producers,
hureau managers and others have long been under contract at CBS
News.

—— D - ’ —
Members of InterAmerica Association of Broadcasters, meeting in
Washington last week, adopted resolution opposing proposal to
reduce AM channei aeparation from 10 khz to 9 khz until. comple-
tion of technical studies. Resolution says not enough is known of
effects that narrower separation would have on AM, Members also
adopted resolution calling for expediting of studies on AM sterec as "a
mechanism for the renewal and updating of AM radic broadcasting”
Both matters will be considered at Western Hemisphere conference on
AM broadcasting t¢ be held in Buenos Aires in March. |IAAB members
also discussed satellite-to-home broadcasting, but decided they lacked
sufficient information on which to make judgment. In another matter,
IAAB adopted committee report on freedom of expression, which calls
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the NBC News/Kissinger arrangement
‘‘transgresses fundamental journalistic
ethics.”

Frost said he had gotien the impression
that the former secretary of state was
going to be allowed to make a 10-minute
statement building upon answers he had
already given during the previous inter-
views,

Beyond that, he was quoted as saying
that unnamed NBC executives had told
him he was being ‘‘too tough’ on
Kissinger.

What all this seemed to spell out to
Frost was that Kissinger, under a five-year
contract (said to be worth $1 million) with
NBC, was getting preferential treatment.

The reaction of NBC News President
Bill Small was the same as the preface to
the program.

“At no time were NBC standards com-
promised,”” he rebutted, ‘‘nor did
Kissinger ask to edit or review gquestions.
You just don’t do that.”

As for the alleged 10-minute supple-
ment, Small said *‘l have no idea' where
Frost could have gotten that impression
and that he asked staffers and that ‘‘every-
body said that was never said.”

Small added that he had stressed that
Frost didn’t have to tread lightly. “*If | said
to David Frost once, I said it 30 times: We
.are not opposed to tough questions.”’ He
said Kissinger was told the same and had
no problem with that.

As the transcript shows, the Frost/
Kissinger debate on Cambodia was a
heated one, with Frost contending that
American bombing there set off a chain of
evenis leading eventually to tragedy.
Kissinger 100k issue with that view:

**What you have is a totally one-sided

Kissinger said, at one point in response to

QGolng, golng ... Preliminary figures for week ending Oct. 14 suggest that—discounting
the natural boost from the World Series —ABC-TV's fortunes continue to decline while
NBC-TV's regular series are holding up and CBS-TV is improving. The big news of |ast
week was on Tuesday, when ABC's perennial hit, Happy Days, 10st its 8-8:30 (NYT) slot to
the first half of NBC's Misadventures of Sheriff Lobo. ABC scored an 18.7 raling/30 share to
NBC's 19.1/31. The first half of CBS-TV's California Fever ran with.a 14.3/23. ABC, which
had expected go to with the World Series opener that night until a rain-out brought back its
usual line-up, came in third for the second Tuesday in a row. In the 8:30-9 slot, a repeat of
Angie (17.6/27) lost to the second half of Lobo (21.5/34). Fever r0se t0 a 16.0/25. Three's
Company (9-9:30) provided ABC's only win of the night witti a 21.0/33. The first half hour of
the CBS Movie, "The Solitary Man” drew an 18.1/28 —beating NBC's "American Graffiti" at
17.7/28. ABC kept slipping, ending in the 10:30-11 slot with its soon to depart Lazarus Syn-
drome at 10.3/18. CBS closed the night with a 22.9/40 and NBC finished with a 17.5/31.
CBS won the night over-all with a 19.0/30.6, followed closely by NBC with an 18.6/30.3 ABC
averaged a 15.9/25.7 for the night. NBC took Monday (Oct. 8) on the strength of its regular
series Little House on the Prairie and the movie "When Hell was in Season!” NBC averaged
a 22.2/33.9 for the night—versus CB8S's close 21.7/33.2 and ABC's 16.9/26.4. Wednesday
(Oct. 10) was ABC's wilth the World Series giving the network a night's average of
27.2/42.4. NBC drew an 18.4/28.7 with Real People and the Mirror Mirror movie. CBS was
third with "The Greek Tycoon” movie scoring a 17.2/26. The game itself, played despite bad
weather and running nearly three-and-a-half hours, scored a 27.1/45, which was said to be
the lowest rating for a Series game since Oct. 16, 1974.

b

Destruction of Cambodia,

who assisied

Frost’s questions about Nixon administra-
tion decisions.

Responded Frost: *l think that's non-
sense.”’

Regarding a specific point of contention
between them, Kissinger later had gone
back and done some follow-up research.
Frost had claimed in the tape that the
Americans had been bombing area *‘704"*
called *“‘supper,” thereby *‘killing Cambo-
dian peasants.”

As it turned out, the research showed
that documents had incorrectly mixed area
704" with 740" The confusion was
cleared up in both letters from Kissinger
and from William Shawcross, author of

Frost in his preparations for the interview.
All parties then agreed that that part of the
tape should be deleted.

Kissinger's letter also took issue with
several other points brought up by Frost.
And while he may not have been able o
bring to detail them on-air, the letter was
an attachment to the transcript being dis-
tributed. The Shawcross letter also was in-
cluded.

No response (o Kissinger's other allega-
tions was forthcoming from Frost by late
last week.

The hour special with Kissinger and
Frost was broadcast just a few weeks
before the publication of Kissinger’s

and misleading presentation of events,”

“‘Sideshow: Kissinger,

Nixon and the memoirs.

on broadcasters throughout hemisphere (o remain alert to attempts
of governments, .interested groups or internationai organizations to
frustrate or reduce broadcasters’ basic tiberties. Report says that,
in -general, prior censorship does not exist in Americas—that broad-
casters in many countries are free to editorialize on basic problems. But
it also said there are cases of governments using direct or indirect types
of pressure—for instance, imposing economic restrictions on stations
whose opinions do not coincide with those of parly in power.
a

FCC has issued tax certificate to Wktx Inc. for sale of wins-Fu Atlan-
tic Beach, Fia., to black broadcaster, Ragan Henry Henry, who is presi-
dent of Broadcast Enterprises National Inc., was granted assignment of
license Aug. 10, for sale price of $920,000. Station's new call letters are
WFYV, it becomes Henry's eighth radio station.

a

University of Pennsylvania will be getting back license for WxpNiFm)
Philadetphla. FCC has granted school new CP for station; license was
litted after station was fined for broadcasting obscenities and FCC
determined university failed to exercise proper control of student-run
oullet. Operation had continued under special permit and school was
allowed to reapply for license.

a

8. Donald Grant, CBS Entertainment vice president for programs, con-
lirmed published reports of last week thal “Working Stiffs” has been
canceled. Paramount Television's situation comedy (Saturday, 8-8:30)
thus becomes first of network's shows to have been officially axed. Show
was pre-empted for various specials prior to cancellation (see story,
page 49). Network is also said to have extended its commitment to
California Fever (Tuesday, 8-9) to full 13-week run,

Omega Communications Inc. will put worL{tv) Orlando, Fla. (for-
merly wswa.Tv) back on alr today (Oct, 15). UHF facility has been
dark for three years following bankruptcy of former owners. Because of
competition to buy station from five other entities, including Ted Turner,
Omega had to fight protracted legal battle at FCC and in Florida courts
before being granted FCC permission to buy station for $2,380,000
(BroaDCASTING, June 25). Omega is headed by Lawrence H. (Bud)
Rogers lI, former president of Taft Broadcasting.
a

National Association of Broadcasters task force thalt was organized
three months ago to review NAB's internal structure will report find-
ings to executive committee today (Oct. 15). Task force will suggest
some fine-tuning of organization and propose blue-ribbon panel to
insure NAB is prepared to cope with changes in telecommunications in-
dustry in next 10 years.

O

Louis Wolfson I, 52, senior vice president in
charge of broadcasting and pay television,
Wometco Enterprises, died Thuisday (Oct. 11)
following heart attack in Miami. Son of Mitchell
Woltson, president of Womelco, and Frances
Wolfson, who served on company board of
directors, Louis Wolfson was member of Florida
state house of representatives from 1963 lo
1973, Survivors aiso include his wife, Lynn; three
children, Louis lll, Lynda Louise and Frances Jo;
sister, Frances (Mrs. Elton M.} Cary, and brother,
Mitchell Jr.

Broadcasting Oct 15 1979
25



Being Commi
mit
Means Getting In:cejaed

United Negro College Fund, Inc.

Cowies Bro: l))
3dca. sammenmant (s B
gGDErlan ook # es]';;g : ’g:ldem John M. yunmman ‘ég. - a—
e e R ey right is e 62 et New York p—T1 (212) 6449600
n. WESH- esident
Evans, who pr TV Vice Prasident Jo?;wa’d P
oduced the grogram, is at ,9‘:;" C:nmva F Edwey
July 16, 1979

Mr, John M. Haberlan pPresident

Cowles Broadeastings inc
Daytona Beach, Florida 32015

Dear Johni:

The innovative: (hree-honrs prime me Lelevision progrant for UNCF fund
raising on Gaturday evening, June ¥ on WESH LTV was 8 remendous success:
Financially, aly echnically it was one of the most

rofcss'\onnl telethons W€ ha UNCF to date; and image-wisc it has ele-
cated the level of public awareness of UNCF in Central Florida several imes over.

Mol Shaw, our Directorl of Special Events, and his staff were elated through~
i ces received from WESH-TV's

out with the e.\'u'aordmnry OO
“\\'h‘d

staff from the planning stag
geWSCenrg, 2 Mormi they did was 50 Mucl
andall served as hé’s’!?‘m_?nor Reteoca and a spirit t© make it a success = 10
0SS in the studio, WwESH LTV went far beyon

d the pormal standard of publie service.

1t took courage 0 give our canse prime vime. 1 hope ¥
risk jnvolved has paid of { not onlY for us but als© for
increased will-

cscnlmed apirit of cooperation petween blacks and whites and an in¢

ingness among jack and whit® colunteers {0 work fof UNCE.1 wish 1 could

convey these posili\'e results L0 TV stations across the country: S0 often they
helpful but ure hesitant.

want tobe
ged that there ar¢ allies like WwESH-TV

we will continue our works encours
who believe as we do that *A mind is 2 tercible thing to waste.

sincerely YOurs,

?

Christopher F, Ldley
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“p mind 5@ errible thing te waste.”

WESH-TV:

s Joy By

aremote UNCE ryon and L

: F Coll en Jores h

of the live progremnlneig; Adumai Ratly 350;28:

THE NEWS STATION

Ka‘z American s
.- ; -

Da
o Cowylltona Beach/Orlando
es Broadcasting Station

An Atffiliate
With Faith



SpecialZReport

MINORITIES. IN BROADCASTING

Jbroadcasting) looking out than on the outside looking in.”

To make his way in, he has formed a corporation, Minority
Media Inc., with two partners. One is an FCC altorney, the other
has broadcast operations experience. Jones enrolled in a local
community college o lake broadcasling courses, and he believes
that once Minorily Media has something firm, another person—
an engineer—will join the group.

**Something firm"* for Minorily Media is a broadcast proper-
ty—a piece of the pie. Jones knows that finding an affordable sta-
tion isn’t easy, but he’s still optimistic. And with good reason.

[f there is one major minorily sector effort that appears (0 be
succeeding in broadcasting, it is that of ownership. Not only has
the number of properlies owned by minorities been increasing,
but the quality of facilities has been improving as well.

Whereas radio appeared, in the past, lo be the only broadcast
avenue open 10 minorities, the television market was cracked in
1979. In April, the FCC approved the transfer of WAEOQ.TV
Rhinelander, Wis., 10 Seaway Communications, Inc., a 100%
minorily-owned enterprise. This was followed by Ragan Henry’s
purchase of WHEC-Tv Rochesler, N.Y., for $27 million. Both deals
were significant.

The Rhinelander sale was noleworthy not only because il cre-
ated the first minority-owned neiwork affiliaied VHE but also be-
cause il was the first transfer granted under the FCC’s *‘distress
sale’’ policy, adopted on May 17, 1978. Henry's deal involved is-
suance of a lax certificate—the second half of the FCC’s owner-
ship initiative, generally praised as being an important stimulus
Lo minority ownership.

By now (here have been 1wo distress sales approved and 10 lax

CARL JONES sums it up: **I’d rather be on the inside [of

el
- ; ™
17 - =

The exception is no longer the rule

certificates issued, representing 12 properties (two were AM-FM
combinations).

Commissioner Tyrone Brown, who has championed minority
concerns at the FCC, believes the lax cerlificale policy has been
the most significant element in the commission’s commitment.
**We had a closed markel, now we have an open markel,’ Brown
says, noling thal it is now in the interest of the seller Lo seek oul
minorily entrepreneurs. ‘“*Minorily ownership,”’ he predicts,
*eventually will be as common as it should be.”

Milton Q. Ford, a Tennessee broker who has dealt with, among
others, Ragan Henry, doesn’t think the lax certficate has yet had
any major impact, but he believes it will in (he future. Ford
believes that as people become more familiar with the tax certifi-
cale—which grants deferment of capital gains on profits in stalion
sales—and understand how it can work Lo their benefit, it will be
used more.

But although Ford believes the expansion of minorily owner-
ship is a sure thing, others aren’t so sure, and some minorities
point a finger al the brokers who, they claim, have not given them
equal opportunities 10 acquire properties.

Pepe Sutlon, president of Inner City Broadcasting Corp., New
York, says things are improving somewhal, but finding properties
was for a long time almost impossible. *‘For (wo years | searched
the country, but not being part of the oid boy network, [ couldn’t
find a property,”’ he says. ‘‘[t was a while before brokers would
take me seriously.”

Sution says that brokers lake him seriously now, and seek
him out for deals. But he adds that other problems remain. He
says that black broadcasters oflen find themselves offered slations
with intrinsic technical disadvaniages, such as daytimers and sta-
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Rene Anselmo, [talian by birth, has become
synonymous with Spanish media in the United
States ("Profile.” May 6, 1974). With 23% of
Spanish International Communications Corp.,
owner of five TV stations, and 25% of Spanish
international Nelwork, which has sales
representation rights for 16 Spanish-language
TV stations, Anselmo is a prime delerminant of
the course of programing for the Hispanic
population in the U.S.

Bul he is not slopping there: GalaVision, a
Spanish-language cable service, is his latest
venture, and he is also looking to establish a
network of TV translators.

Anselmo's critics —and there are many of
them—claim he is doing little for the Spanish
communities in the country. Some say he is
nothing more than an outlet for Televisa, the
national commercial television nelwork in
Mexico, whase owner, Emilio Azcarraga, owns
25% of SIN and 20% of SICC.

But Anselmo rebuffs his critics’' charges. He
says his stations do twice as much news and

George Clay, an insurance agent by
profession, first got involved with broadcasting
in August 1975 with the purchase of wBIL(am)
Tuskegee, Ala., a ity that is 85%-90% black.
The purchase of waiL-Fm followed in April 1978,
but Clay is not certain there will he more
acquisitions.

The problem, he says, is finding good
management in a small market. Bul even in
Tuskegee, Clay believes he has had national
impact. The cily is a black cultural center, and
with visitors constantly coming through town,
Clay says "our influence is tremendous!

Clay is regarded by his peers as a vocal man,
and as a former vice president of NABOB (he's
now treasurer) he thinks he helped establish
the organization's clout, particularly in
Washington.

Clay says the biggest problem for his station
is discrimination by the advertising community,
hut he thinks he's faring all right. “We jike to
think we're a model for small-market
broadcasters,” he says.

Y B e LT
Willie Davis made a name for himself on the
football field, and now he hopes to follow suit in
the broadcasting business. He's off to a good
start. '

Davis owns kacEtFm Inglewood, Calif., and
last January purchased wAMAGAM) and WLUM(FM)
Mitwaukee. Davis was a hero in the
Milwaukee area, having played 10 years with
the Green Bay Packers, making all-pro six
limes, and his return to Milwaukee was to help
return to the area some of the good he
received as a Packer.

An active NABOB member, Davis brings a
sound business expertise to the broadcasting
business. He has a master's degree in
business administration, and in addition to
serving on the board of directors of Schlitz, he
runs a successful Schlitz wholesaling
operation in southern California.

A lot of blacks come looking to Davis fora
starl in breadcasting. To hefp out, he has set up
a minarity referral service in Milwaukee.

Davis is the West Coast presence of

public affairs as English-language stations,
and they are providing a valuabte service lo
local communities.

NABOB, and he hopes to expand his holdings,
perhaps moving loward TV at some point.

tions al the end of the dial with weak signals. ““Those things
haven’t changed that much,” he added.

Hispanic broadcasters talk of the same problem. Antonio
Guernica, executive vice president of (he recently formed Na-
tional Association of Spanish Broadcasters, complains that bro-
kers are unwilling to deal seriously with Hispanic broadcasters.
“By the time a Hispanic finds out a property is up for sale, a deal
has already been made.”

A universal complaint of minority broadcasters is that lending
institutions have been reluctant to deal with them. Some believe
this situation is easing, while others say thal remains their biggest
‘barrier.

Sutlon, for one, says the banking climate has definitely im-
proved. ‘“When there were few black broadcasters, and we were in
smail markets, and there weren’t track records 10 examine, the
banks were hestitani—they didn’t have confidence in us. Now,
with the growing number of blacks in the business, bankers are
taking us seriously.”

Henry agrees, and he believes that his wWHEC-TY deal will help
open the door for other minorily entrepreneurs. ““The impor-
tance of our buying Rochester was not that we bought
Rochester,” he says. ‘“The importance was that there was a iender
advancing $24.5 million to a minority group.”

Bill Lucas, of the National Telecommunications and Informa-
tion Administration, says the Carter administration’s program Lo
stimulate minority ownership, announced in January 1978,

achieved *‘our wildest hopes’ in its first year. The task now,
Lucas adds, is to make sure the program keeps ils momentum.

A major facet of ihe administration’s push was a change in the
Small Business Administration regulations to permil foans for
broadcast properties. As of June 30, SBA has been involved in
129 broadcast joans totaling $26,220,172. Of those, loans, 20
went to minorities (nine to blacks, nine to Hispanics and two to
Indians), accounting for $5,451,172.

SBA came under fire for a loan to NBC’s Tom Brokaw, but gov-
ernment officials maintain (he incident was blown out of propor-
tion. Lucas points out that the SBA program is not meant only for
minorities, and argues that aithough majority broadcasters have
also benefited, (he change in regulations has worked as intended.
Phil Watson, a consuitant to the Congressional Black Caucus,
maintains that loans such as those Lo Brokaw defeat the original
intent of the decision, which, he says, was clearly a minorily add-
on.

The SBA program, which is far and away the largest in terms of
dollars, makes avaijlable direct loans up 10 $350,000 and guaran-
teed loans up to $500,000. Other government agencies that have
golten into the act include the Economic Development Adminis-
tration, the Farmers Home Administration and the Rural
Electrification Administration.

The EDA effort, slarted four years ago as an attempl lo get
minorities into cable, is a lpan guarantee initiative that has as its
goal saving or crealing employmenl. Thus far, EDA has had
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A person from PROBE
can help you
do it in minutes.

A Midwest drug firm asked its new advertising agency to
match its media plan to their marketing strategy.

The media department began by comparing the com-
pany’s traditional heavy-up newspaper schedules to other
media alternatives.

Enter a person from PRCBE . . . a marketing executive
with a super system for quickly identifying the most effective
-combination of media to influence your target audience.

PROBE computed the aggregate number of persons
exposed to various media combinations, plus how often the
average person was exposed, and then measured cost
efficiencies for the alternatives examined.

To generate the data without PROBE would have cost the
agency thousands of manhours of manual calculation. With
PROBE, the media department had the data within minutes.

With facts in hand, the agency could—and did—
recommend that Spot TV replace newspapers as its new
client’s primary advertising medium.

To PROBE the limits of your media strategy, call a Katz
Marketing Executive. In New York {212) 572-5512.

In Los Angeles (213) 837-5250,
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minimal impact. An EDA official in Washinglon knew of no
loans on the East Coasl, and an officer in the Seattle office said
that one loan had been made Lo four black businessmen from
Detroit who wanted Lo buy a bankruptl Arizona slation, but be-
cause of legal entanglements the loan was never consummated.

The Farmers Home program is concerned with ‘‘developing
rural America,” which means thal areas with a population grealer
than 50,000 are not eligible. The program offers loan guarantees
to cover both operaling and nonoperaling costs. The REA pro-
gram, once under the jurisdiction of Farmers Home, is strictly for
the expansion of cable TV sysiems, and the agency has just
begun to process ils first applications.

Small-business investment companies (SBIC’s), organized
under Section 301(d) of the Small Business Investiment Act of
1958, can provide equity funds and long-term loans Lo businesses
owned by socially or economically disadvantaged persons. For ev-
ery dollar of private capital, the SBA can provide a 301 (d)—for-
merly known as MESBIC’s {minorily enterprise small business
invesiment companies)—with three dollars, and under certain
conditions, four dollars, Storer Broadcasting put up $1 million
toward the creation of one of (he first 301(d)’s, Minorily Broad-
cast Investment Corp., in which it holds 49% of the voting stock.
Walter Threadgill, president of MBIC, expects thal the company
will be a definite stimulus for minority investment.

In the privale seclor, there have been other initiatives, the mosl
lalked about being NAB’s Minority Assistance Investmen! Fund.
The fund was established }ast February with the goal of obtaining
$15 million in cash conlributions and corporate guarantees. Each
of the three major commercial neltworks pledged $2.5 million,
while the Capital Cilies and Westlinghouse groups pledged
$500,000 each. In addition, pledges have come from a number of
olher broadcasters, bringing the total thus far to just under $9
million. The NAB incorporated the fund last December with aims
of raising as much as $37.5 million in cash and another $7.5 mil-
lion in loan guarantees for new minorily broadcast enterprises. Of
the total, $15 million would be raised directly from broadcasters
with $30 million in matching funds from SBA. The NAB Task
Force on Minority Ownership, which established (he fund, sel a
goal of doubling the number of minorily-owned stations within
the nexl three years.

The NAB approach has received generally high marks,
although there are some skeplics. Praise for the fund has come
from Capitol Hill, with the likes of Representalive Lionel Van
Deerlin (D-Calif.), chairman of (he House Communications
Subcommittee, saying he expects it (0 have impact. High marks
also come from NTIA and the FCC, with Tyrone Brown saying
that former NAB Board Chairman Donald Thurston, who pro-
posed the idea, deserved a lot of credil.

Some broadcasters, however, believe that minorities deserve no
special consideration, bult rather should look Lo acquire properties
the way they did—without the benefit of subsidy. Others say thal
merely throwing money into the pot doesn’t correct Lhe situation
{BROADCASTING. Aug. 13).

The National Radio Broadcasiers Associalion also has a
minorily aid program, although a limited one. NRBA has no
funds available, bul rather tries (0 assist minorities in preparing
applications for licenses and move them through the process. Ac-
cording Lo NRBA's Abe Voron, there were 150 inquiries last year,
but only six were able 1o move past the inquiry slage.

Voron also believes that Lhe single larges( barrier 10 minorily

-ownership is financing, and he believes that if more funds were

available, the number of minority broadcasters would increase
tenfold. **I1’s frustrating,” Voron says. *‘A lot of people are com-
petent, qualified and eager, but they just don’t have the money,
and there’s no way to get il.”

Voron thinks the answer (0 increased minority ownership may
lie on Capitol Hill and a1 the FCC—a notion in which others con-
cur.

Van Deerlin, for one, says that with today’s prices, it's not
realistic 10 expect ownership roles lo change dramalically. The
answer, he adds, is 1o push for 9 khz spacing and open new AM
frequencies in every market. “Then we can sel up new ground

rules for giving out licenses,” he adds. )

NTIA's Lucas agrees. He says (hal although the administra-
tion's push has ‘‘opened the door,” he thinks 9 khz spacing or
directional FM will quickly open up new ownership possibililies
for minorities. Both men agree, however, that TV poses different
and more complex problems, and Lucas predicts it may be
another decade before the TV situalion has evened oul.

Edwina Dowell, staff counsel for Van Deerlin's subcommitlee,
offers the opinion that any new impeltus for minorily expansion
won’t come from Congress. The problem, Dowell says, is how lo
help minorities, not offend nonminorities, and siill be politically
acceptable, With crucial issues such as energy now facing Con-
gress, Dowell doesn’t think the legislators will be looking Lo pro-
vide any answers. ‘1 don't believe this Congress is ready Lo lake
the sorts of steps necessary 10 remedy Lhe problem,” she says.
‘‘Maybe il’s betler Lo see it done in the privale seclor””

a
Just how far the private sector is willing (o go before it decides it
has done enough is difficull 1o say. But dutright ownership is only
one allernative; there are, il seems, some back-door ways for
minorilies 1o step inlo the busih

One such way came in July with the sale by McClaichy Newspa-
pers of KOVR(TV) Sacramento {Stockton) Calif., to Outlook Co.
for $65 million. According (0 Bruce Sundlun, president and chief
executive officer of Outlook, McClalchy chose 10 deal with Out-
look because of a plan it devised 1o bring minorities into the sta-
tion sale.

Afer C.K. McClatchy expressed a desire 10 see some arrange-
ment that would have lacal ethnic minorities involved with (he
station, Outlook put logether a proposal o foster 10% local
ownership. Under the plan, a new corporation —KOVR(TV} Inc.—
was created, shares of which will be sold to 300 people for $2,500,
a total of $750,000. Outlook would then contribute $6,750,000 1o
the corporation, giving it $7.5 million. Outlook would then bor-
row $65 million on its credit and advance il 10 the new company,
which would use it to buy KOVR(TV} from McClaichy. This would
give the minority block 10% equily and no debt, In addition, three
of the 15 members of the board would be elecied by the minority
stockholders.

Sundlun said he has had two meelings wilth groups in Sacra-
mento and Stockion, and there has been interest by the ethnic
community, as well as praise from it, for Outlook’s actions.
Sundlun believes that with the present-day price tags of TV sla-
lions, this plan may be ‘‘the only practical way of bringing in
minorities™ 1o the broadcasting business. ‘‘While the FCC and
President Carter encourage ownership, il's beyond (he reach of
even the most affluent minorities,” Sundlun said. **Qur arrange-
ment makes il possible.”

One privale company (hat has been trying 10 assist minorilies
lo break into the business is Syndicated Communications Inc., a
venlure capital company established in February 1977. As the
first such company founded by minorilies lo assist minorilies,
SYNCOM President Herbert Wilkins said there were a lot of ex-
pectations aboul what the company would do. With the cost of
properties now, he admils there are limilations, but he expects
SYNCOM’s activity 1o increase. The company starled with a $2-
million base, which has risen to $3 million, and closings with new
inveslors are imminent.

Wilkins says activity now among black entrepreneurs is high
compared 1o a few years ago, and he is certain there will be prop-
erties available in the fulure. **Broadcasting lends itself (o inves-
tors, as opposed (o people who wanl 1o creale businesses,’ he
says. *‘There is a lot of Lurnover, which means there will always be
properties for sale.’

But Wilkins sees the prices of radio now as being *‘unbeara-
ble,”” as compared 1o those of two lo three years ago. Now, he
says, an investor must hunt around to find a buy at a reasonable
price; when one is found, however, there is a greater chance (0 get
money.

Wilkins says he would like 1o gel more involved with TV, but
he’s not yel in a position lo compete effectively. He believes, how-
ever, thal wilh\Ragan Henry’s acquisition, the situation will
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with The New Bright Sound line of
FM equipment: transmitters at 3, 5,
10, 20, and 40 kw power levels,
with the new RCA BTE-115 exciter
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For the past seven years, William Dilday has
been the only black general manager of a
commercial VHF station {(wLsT|Tv] Jackson,
Miss.) in the continental United States, and he
says he's not overly optimistic there will soon
be more. As such, Dilday believes the way to
change the structure of the industry —and
move blacks into key decision making roles—
is through ownership.

Dilday says he's happy where he is, but
hopes one day lo move Lo a major markel. "If
you have a competitive nature, you want to play
in the big leagues,” he says.

But Dilday wants more than the genéral
manager's role; his ultimate goal istoowna TV
station, and he says he's been involved in a few
"near misses” thus far.

Dilday believes his current role, however, has
given him the opportunity to make imparlant
decisions and have a reéal impacl on the
communily. He doesn’t consider himself just a
figurehead, as his views are heard by both his
slaff and his competilors. And while some may
claim a hlack GM would have a negative
economic consequence for a station in the

deep South, Dilday says that neyer happened.

In fact, the stalion’s ralings have improved.

David P. Grigsby has a background that few, if
any, black hroadcasters have. Prior to
purchasing wenziam Richmond, Va, Grigsby
spent four-and-a-half years with Arbitron,
heading the Eastern sales divisior; he
worked for three years in sales with
Metromedia; he spent three years with NBC in
sales development for its owned stations; and
he worked in marketing for one year at RCA.
Within one year of his taking over wenziam it
became one of the lop-rated slations in the
markel.

Grigshy is NABOB's second vice president,
was recently appointed to the Small Business
Advisory Council, which is gearing toward a
meeting with President Carterin 1980, and
believes he is one ol a handful of black
entrepreneurs with the expertise to look
seriously toward TV station acquisitions.

Grigsbhy has an application in for an FM
station in Richmond, and is looking for other
properties thal might he feasible. He believes
management experience and knowledge of
the ratings are keys to success as an owner,
and with his background, he says, “I'min a
good position.”

With his purchase of wrec-1v Rochester, N.Y,
Ragan Henry has put himself in the forefront
among hlack entrepreneurs (“Profile.” July 30).
And there is likely not a better person to be in
that spot.

Henry is a Harvard-educated attorney who is
widely praised for his financial expertise and
his over-all good husiness sense. With a firm
footing in radio and an introduction to TV,
Henry predicts his company, Broadcast
Enterprises National Inc., which he started in
1974, will continue Lo grow over the next five
years, and he says that television is "the
natural place for us to look.

While he pursues his own business deals,
however, Henry remains committed to opening
new doors for other black hroadcasters. He
serves on a While House task force looking at
minority business ownership, and as newly
elected president of the National Association
of Black Owned Broadcasters, has opened a
Washington office to help keep members
apprised of key issues.

Henry deals as well with people as he does
with business. If there is one man now in the
black community who will pave the way for
multiple ownership and big TV deals, Henry is
undoubledly thal man.

change. Unlil that deal, he says, banks would ask him tlo cite
some examples of minorities succeeding with a VHF —knowing,
of course, there weren't any.

Wilkins believes money will eventually be attraclted Lo
minorities, although it is uncertain exactly how the siluation will
unfold. The National Association of Black Owned Broadcasters,
which heid a joint minority ownership conference with NAB Sept.
19-20, now has 56 members. It is expecled that group, with
Ragan Henry as its new president, will aclively push lo see thal
initiatives are impiemented to encourage the growth of minority
ownership. NABOB recenlly opened a Washinglon office, and
Nale Boyer, who runs it, says he will be working Lo recruil new
members, foster communication between NABOB and other po-
tential black broadcasters and keep on top of special interest malt-
ters, such as legislative happenings.

The FCC, then, is expected Lo remain crucial Lo the improve-
ment of the siluation as other programs unfoid. Actions such as
expedited applications and reduced financiai-qualification stan-
dards for minorities serve Lo help the situation. Commissioner
Brown claims that of the items clearly labeled minority issues,
85% o 90% 'have been supported unanimousiy by the commis-
sion.

Distress sales—in which broadcasters are permitted to sell their
properties L0 minorities, at less than markel value, rather than
face possible loss of license for infraction of FCC rules—are

another key element in minority ownership activity. One FCC of -
ficial wonders how high a percentage of fair markel value the
commission wili allow in dislress sales, since each is evaluated on
an ad hoc basis. Until the upper limit is known, he says, the real
nature of the policy is uncertain.

(The distress-sale price of WAEQ-Tv Rochester, N.Y., was esli-
mated at 54% of market value, while wDAS-AM-FM Philadelphia
was estimaled al 62% or 66%, as two different markel-value esti-
males were made.)

NAB's Dwight Ellis, director of that associalion’s department
of minorily and special services, has another concern. ““There are
people out there who are worried that a number of minorities will
be drawn into the industry with insufficient funds and end up in
debt in five years and have Lo sell. We have to find blacks who can
handle the weight of the industry,” he says.

But others, like Brown and Wilkins, don’t express such worries.
“Given adequate financing and a chance lo compele, we'li do it,”
Wilkins says. *‘Broadcasling is a compelilive arena. If you have
the equipment, you can do as well as anyone else”” To which
Brown adds: ‘*We're going L0 see an interesting phenomenon:
We're going 10 see thal businessmen are businessmen.”

O
A fool in the door is no guarantee that the rest of the body will
follow. )

Although most agree thal major strides have been made in the
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LEADERS...

In 1968 ... long before the adoption of EEQC
and FCC guidelines relative to minority
employment . . . Gross Telecasting established
a minority training program in association with
Michigan State University . . . and subsequently
with the Lansing Chicano community. Some
forty-four trainees have participated in this
ongeing program which prepares talented
minority candidates for professional roles in
broadcasting . ..the majority in the field of
news and public affairs. The result of these pro-
grams has been to place Gross Telecasting in
the vanguard of responsible action in the im-
plementation of equal employment opportunity.

Pictured here are six of our alumni trainees and
their personal histories since graduation from
their class at WJIM-TV.

Steve Bostick, (Upper left) a native of Detroit,
joined WJIM in February of 1978, as an
engineernng trainee from Michigan State Univer-
sity and is currently a full-time member of the
engineering staff. Steve plans to continue as a
part-time student at MSU apd receive his
degree in Tele-communications.

Mardi Morrall, {Upper right) is currently a stu-
dent at University of Florida. She wished to
return to the midwest to gain some experience
in her chosen field of Tele-communications.
Her father, Earl, was an all-American quarter-
back for Michigan State in 1955. Mardi will
graduate in 1980 with a B.A. in broadcasting.

Sharon Sexton, (Center |eft) is a 1977 graduate
from Michigan State University with B.A.s in
Telecommunications and Racial Ethnic
Studies. She was a WJIM trainee from Octaober,
1975 to March, 1976. While at Channel 6 she
produced an outstanding special documentary
on heroin which aired on March 12, 1976.
Sharon is currently employed at WCPO-TV in
Cincinnati as a special project reporter for the
Seven O'clock Report.

Vince Green, (Center right) started as a WJIM
trainee while still in high school. He has re-
turned to the station as a part-time employee
during summer vacations as a general assign-
ment TV news reporter. A 1979 graduate of the
University of Colorado, Vince is currently en-
rolled in the University of Michigan School of
Law and plans to specialize in the field of Com-
munications Law.

Valerie Simpson, (Lower left)is a native of Lans-
ing. She joined WJIM-TV News as a trainee in
October of 1976. Following her graduation from
Michigan State University with a BA. in
Telecommunications Val remained with Chan-
nel 6 as a full-time general assignment reporter.

William Stuart Hanley, Jr., {Lower right) joined
Channel 6 as a production trainee in September
of 1973. Atter graduation from Michigan State
University, Stu joined the staff as a fulltime
producer, directing such programs as Black
Dialogue, Capitol Connection, People & issues,
Close-Up Community College, and Thirt
Minutes. Stuleft WJIM to become the Public Af-
fairs Coordinator for the Michigan Occupa-
tional Safety & Health Administration.

WIJIM-TV

IMPORTANT IN MID-MICHIGAN

Gross Telecasting, Inc. — Lansing, Michigan



area of ownership, the subjeclt of employment evokes different
emotions. No one will dispule thal over-all employment of
minorilies in the broadcasting industry has increased; the prob-
lem, however, is (hal the increases are occurring, for the most
parl, in one place: al the lower end of Lhe scale.

The first FCC study of employment practices in the broadcast
industry, in 1972, found that 10.6% of employes were minorilies.
The figures continued lo increase each year, with the 1978
slatistics showing that of 164,726 employes, 23,537, or 14.3%,
were minorities. But in spile of the gains, the indusiry's EEO
efforts are receiving little praise.

A closer look al the numbers shows that, in the top four em-
ployment categories —officials and managers, professionals, (ech-
nicians and sales workers—minorities continue Lo have little rep-
resentalion.

In the officials and managers category, for example, of 28,167
total employes, only 683, or 2.4%, are black males, while 453, or
1.6%., are black females. The numbers for other minorities, which
are significantly lower, have either held steady the last two or
three years, or, in the case of Qriental males, have dropped off.

In the professionals category, minorities account for 12.5%.
They are 14.68% of the technicians, 7.8% of the sales force and
23.8% of the office and clerical staff.

But (he calegories used by the commission are tricky; in the
professionals category, for example, a frequent allegation is that a
person with litltle more than a typing job, and al typist’s pay, may
be given a title such as assistant producer, thereby adding a notch
for the stalion in one of the higher categories.

Ronald Townsend, station manager of WDVM—{V Washinglon,
started in the CBS mailroom 20 years ago and is now directly
responsibile for programing, engineering, public relations, fi-
nance and research al the CBS affiliate. Unlike those who see
ownership as the key (o increase minorily participation in the in-
dustry, Townsend believes the real push should be aimed al gel-
ling minorities into positions such as his.

To creale a pool of available lalent, Townsend thinks there has-

to be a grealer commitment, particularly at small stations, lo
recruit and train. His own station, he says, employs four people in
a training program Lhat exposes them lo slation operations.

Like many blacks, Townsend says he ¢an’l escape the race
issue, ofilen feeling compelled to excel, (0 contribute more just to
be equal. “‘People are sometimes suspect of why a black is in a
job.” he says. ““They think you might be a token.”

The feeling of being a (oken is one nol easily escaped. Alvin
Auguslus Jones, 24, who works in sales for WDCA(Tv) Washing-
lon," says he’s grateful for his job, but he had the feeling_he
was a loken black hired for the sales staff, and it’s a feeling that
has remained with him. *‘Even though there are trained blacks
who can do the job, they’re usually not perceived as good busi-
nessmen,” Jones says. ‘'l go out and meel a person and he
doesn’t associale me with being successful.”

Jones says he believes he has the abilily (o be a sales manager,
but he doesn’t see that happening unless some kind of political
pressure is applied. **I don’t want it that way, though,” he adds. *‘I
want Lo do it on my own.”

Although many minorities in the industry think there has been
little movement, some appear more optimistic. NAB's Dwight
Ellis predicls a change down the road. The reason for the change,
Ellis says, is thal the industry finally has a growing pool of
minorily talent which can be 1apped for managemeni-level jobs.

As editor of NAB’s Airtime, Ellis keeps abreast of where
minorilies are going. A recent series he has been running in Air
time is a pholo spread of on-air talent in the top 20 markets. Ac-
cording 1o Ellis, the number nears 500, and he thinks that is
especially significant. The performers are making more and more
money, Ellis says, and (he day may come when they decide to be-
come owners. In the meantime, a neitwork of talented and
qualified individuals is being built.

Most on-air minorily talent is black, and other minorities seem
1o be barely visible. Ronald Holl, a 32-year-old employe of
KTVQ(TV) Billings, Mont., is a Nez Perce Indian who believes he
is the only Indian TV reporter/producer in the country.

Holt went o Biltings four years ago ‘after convincing the pro-
gram manager al the Montana TV Nelwork (hal a program focus-
ing on the issues of the seven Indian reservations in Monlana was
necessary. In addition o his regular reporting assignments, Holl
produces Indians m Progress, a half-hour weekly public affairs
show.

According (o lhe latest available slatistics, the total number of
Indians working in the industry is approximately 900. Theories of
why their participation is so limited vary, but most believe the
numbers will grow.

Frank Blythe says lhe numbers are small because Indians who
leave the reservation for schooling usually wanl (o return; bul
there are no media opportunities on the reservation, so they tend
to take up other fields.

One program designed to help that situation came from the
Labor Depariment. The Native Americans Telecommunications
Training Program, one of 15 projects under the Native American
Stimulus Program, offered training and funding assistance for
new and exisling lelecommunications facilities. The program
began in spring 1978 and, primarily through CETA funds, gave
oul $681,000 1o seven tribes in six states. According (0 a spokes-
man for the Labor Department, there was good feedback from
tribes involved with the program. But despite its posilive aspecls,
Congress didn’t appropriale new funds, and (he program was ler-
minated.

Holt agrees with Blythe's assessment. “*Indians are a close peo-
ple with a tightly woven cullure and strong family ties,” he says.
**People know that if they get an educalion, it’s an unwritlen law
you should come back 1o (he reservation and help betler your
brethren.” -

Holt says stations have nol made a conscious effort lo recruit
Indians, but he thinks there may be al least some movement (o
change that. His station, for example, has hired its first female In-
dian intern, and Holl predicts that within two o three years there
will be significant numbers of Indians gelting into the business.

Industry employment among Orienlals is aboul on a par wilh
Indians, bul there is not the same sort of push loward ownership
or lraining programs. FCC stalistics show thal Asians constilule
less than 1% of the industry, with (he grealest numbers showing
up in the technician calegory. Of over 28,000 in the ranks of offi-
cials and managers, Asians account for 156.

Like blacks in high level sialion spots, those few Orientals in
visible positions are well known—Connie Chung or Tricia Toyola
or Sam Chu Linn.

Henry Der, of Chinese for Affirmative Action, San Francisco,
says: “* We’re pulling our hair oul with the local public TV station.
Their employment record is terrible.”

Charles Wang, of the Chinatown Planning Council, New York,
says the way for Orientals to get into the business is through the
networks or independent production—neither of which have
seemed 10 yel prove fruitful. Wang adds that there are experi-
enced people from Hong Kong and Taiwan, but they have a hard
time finding jobs in the United States.

The most active group once working in this regard was Asians
for Fair Media, but it has nol been visibie of late. **Right now
very few people are gelling major roles,” Wang says. * We're mak-
ing a push, bul not in an organized way.”

O
Among many Hispanics, there is a feeling that it’s their turn.
Blacks, they say, have been a highly visible group, as have
women, but the 1980’s will belong (o those of Spanish heritage.

Part of this contention is based on what they predict the next
census will reveal: thal America is the fourth largest Spanish
speaking nation in the world, with 26 million total.

Spanish-language media are increasing in the U.S., and attract-
ing more advertising dollars. Hispanics also have decided 1o flex
their political muscle, and lhIS summer saw Lhe opening of the
Washington office of (he néwly formed National Association of
Spanish Broadcasters. In addition, representatives of the South-
west Spanish Broadcasiers Association wenl (o Washinglon this
summer for a meeting with FCC Chairman Charles Ferris.

The molive behind that meeling, in parl, was Lo express (he
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FORTY YEARS AGO
NOBODY EVEN HEARD OF
A COUNTRY MUSIC AWARD.

BUT THAT WAS BEFORE BMI.

BMI WOULD LIKE TO CONGRATULATE THESE WRITERS OF THE 83 BMI COUNTRY SONGS,

MOST PERFORMED FROM APRIL 1, 1878 TO MARCH 31, 1979

DDNALD ADDRISI
RICHARD ADDRISI
JOE ALLEN

REX ALLEN, JR.
BILL ANDERSON
LARRY ATWOQOD
GEORGE BABER

R. C. BANNON
BROOK BENTON
CHUCK BERRY
GARY BONNER
BOBBY BORCHERS
BOBBY BRADDOCK
MILTON BROWN
ED BRUCE

PATSY BRUCE

BOUDLEAUX BRYANT

DEL RENE BRYANT
HAL BYNUM

HOAGY CARMICHAEL

BUZZ CASON

ERIC CLAPTON (PRS)
MICHAEL CLARK
JOHN-CONLEE
ROGER CDOK
CHARLIE CRAIG
JAN CRUTCHFIELD
MAC DAVIS

STEVE DAVIS
STEPHEN DDRFF
JACK DUNHAM
GENE DUNLAP
JOHN FARRAR
KYE FLEMING
RUSS FRATTO
ALAN FREED
SNUFF GARRETT
MICHAEL GARVIN

BMI

What the world expects from the world's largest music licensing organization.

LARRY .GATLIN

MAC GAYDEN

ALAN GDRDON

STUART GORRELL

DON GRIFFIN

MERLE HAGGARD

BOB HALLEY

DALLAS HARMS (PRO CANADA)

‘FRED HELLERMAN

WAYLAND HOLYFIELD
CHUCK HOWARD
WAYLON JENNINGS
BUDDY KILLEN

LARRY KINGSTON
DAVE K|RBY

MIKE KOSSER

KRIS KRISTOFFERSON
MARCY LEVY

HARRY LLOYD .

JOHN D. LOUDERMILK
DAVID MALLOY
BARRY MANN

NACMI MARTIN
CARLOS MARTINOLI (SADIAC)
DELBERT McCLINTON -
VAN McCOY :
BOB McDILL

JOE MELSON

BLAKE MEVIS

DENNIS MORGAN
RDY ORBISON

DOLLY PARTON
JOHNNY PAYCHECK
BEN PETERS

DOC POMUS

CURLY PUTMAN

EDDIE RABBIT
ALAN RAY
GALEN RAYE

JEFFREY RAYMOND-
DON REID

KIM REID

HAROLD REID

RONNIE RENO

ALLEN REYNOLDS
ALAN RHBODY
CHARLIE RICH
CARLOS RIGUAL (SACM)
MARIO RIGUAL (SACM)
KENT ROBBINS

JIM RUSHING

CAROLE BAYER SAGER
RONNIE SCOTT (PRSY
BILLY SHERRILL

MARK SHERRILL
MORT SHUMAN
GLORIA SKLEROV
SUNNY SKYLAR

EVEN STEVENS
JERRY STRICKLAND.
GLENN SUTTON
CARMOL TAYLOR
GEORGE TERRY
SONNY THROCKMORTON
JEFFREY TWEEL

DAN TYLER

RAFE VAN HOY

JIM WEBB

CYNTHIA WEIL

STERLING WHIPPLE

DON WILLIAMS
JIMMY WILLIAMS
NORRO WILSON
STEVE WOLFE (PRS)
DAVID WDLFERT -
BOBBY WOOD
JIMMY WORK




Eugene Jackson, president of the National
Black Network, is an cutspoken man with an
engineering background who shows up on
almost every list of leading black broadcasters.

NBN has grown to 90 affiliates in its seven-
year existence, and it is now expanding its
scope with the addition of a sports roundup. In
addition, Jackson hopes to expand even
further next year as NBN explores the
possibility of medical and entertainment
programing, along with special coverage of the
Olympics and the elections.

But while NBN expands its coverage,
Jackson also hopes to acquire broadcast
properties. His acquisition of wDAS-aM-FM
Philadelphia this year was his first, and there
are plans to make this the beginning of a long
list of properties.

Ais0 on the horizon may be lelevision, as the
company is interested in all aspects of the
broadcasting industry—if the price is right.

Jackson represents a mix of long experience
with new money. He is spoken well of by his
colleagues, and should retain his prominent
place in the future,

Pluria Marshall, chairman of the National
Black Media Coalition, has a style thatrubs a
lot of people the wrong way. Some complain
that Marshall “is always bellyaching," while
others say that, with his outspoken ways, he
has outlived his eﬂectlveﬁess But as head of
NBMC, a consumer organnzatlon with 79
affiliates, Marshall has heen an effective
lobbyist for media reform. At a recent NABOB
conference, Marshall was given a warm,
spontanecus round of applause.

Marshall is energetic and cocky—always
ready to speak his mind. He is critical of almost
all aspects of the broadcasting business, but
appears willing to give new programs an
honest look.

A photographer by professian, Marshall
devotes as much time as possible to his media
campaign, which he views not as just a fight
for access to broadcast properties, but rather
as a civil rights struggle. And if others have
grown complacent, Marshall appears to be
ready to continue battling. "As long as there's a
chance we can get one more foot through the
door" he says, "Il be there fighting”

Thomas McKinney, 37, has acquired a lot of
responsibility in a short period of time.
McKinney, who started his broadcasting career
in a training program with Westinghouse and
then went to its waz-Tv Boston, is now president
of Sheridan Broadcasting Corp. in Pittshburgh,
which took over complete ownership of the
former Mutual Black Network as of Oct. 1.

With wMmcatam) New Yoark added to its list last
week, the Sheridan Broadcasting Network,
which programs for a black audience from a
hlack perspective, now has 89 affiliates, and
McKinney sees it growing in the future.

McKinney is a regional representative of
NABOB, but he thinks there is often too much
emphasis placed on color by black
hroadcasters, He says black broadcasters
have been afraid 1o get into traditional markets,
and have instead looked only to black-
formatted stations. That, he says, is toc narrow
a view, and leads people to think that's all
hlacks can do.

McKinney sees expansion for Sheridan,
although TV "is on the back burner" Radio will
get his attention for a while, with one of his
dreams being a country and western station.

1

special concerns now facing Spanish-language broadcaslers—con-
cerns, Lhey say, thal pul them in an unusual position.

Perhaps (he major problem, they nole, is (he rating services,
which they feel do not accurately measure the Hispanic au-
diences. A study to be released by the FCC concurs with this o-
pinion. “A number of characleristics of raling services
methodology, when applied to minorily audiences, resull in un-
derestimates of listenership,” the reporl concludes.

Howard Shapiro, president of wciu-Tv Chicago, one of-a num-
ber of Spanish-language stations owned by non-Hispanics, says il
has been an uphill fight for him because the ralings haven't ac-
curately reflected his audiences. He says that although the coinci-
denlals reflect something lolally different, his station’s ad rate is
5% that of the local ABC station.

But there is a complex situation in the Spanish-language media
that goes beyond the ratings problem. There are 18 Spanish-
language TV stations in the country, and most of the programing
for them comes from Spanish International Network, partly
owned by Rene Anselmo, who also is a partner in a company thal
owns five stalions—Spanish Inlernational Communications Corp.

Anselmo says he is doing a lot_for the Spanish community—
producing news programs and providing employment. But some
Hispanic broadcasters (Anseimo is not a Hispanic, but rather
ltalian) claim that Anselmo is doing litlle more than importing
most of his programing from Mexico, which has the effect of put-
ting the damper on the U.S. employment markel for Hispanic
lalent.

Ed Cardona, of the FCC, says there is a big problem with SIN.
*“Why can’t we exporl Spanish-language programing rather (han
import it?"" he asks. **That would offer employmenl for Spanish
producers and aclors. We have a lot of talent here.”

Reinaldo Rivera believes Lhe Spanish-language radio program-
ing is adequate, but he sides with Cardona on the TV side. *‘It’s a
service, but it's a limited service. It doesn’t begin Lo touch on
diversily, employment or mobilily in the industry and give the au-
dience a more adequate view of who we are.”

According lo FCC figures, growth for Hispanics in the broad-
cast industry has followed the same curve of other minorities;
sllghl growth has continued at aII levels, with the top calegory lag-
ging.

More so than with, say, black owned properties providing em-
ployment for blacks, Spanish-owned stations may necessarily hire
more Hispanics merely because of language. Ed Gomez, presi-
dent of the Southwest Spanish Broadcasters Association, has 14
employes al KABQ(AM) Albuguerque, N.M., 11 of whom are
Hispanic. In addition, Gomez bredicls thal when KVEQ-TV
McAllen, Tex., a slation of which he is part owner, goes on the
air, 80% (o 90% of its employes will be Hispanic, because thal's
the make-up of {he area population.

Rivera believes there is underemployment partly because
Hispanics are relegaled 1o minority programing, rather than gen-
eral audience shows. The problems wilh these shows, he says, is
that they have limited budgets, moslt of the work is done in the
studio, and they are scheduled at poor time slots. As a result, the
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Atlast.

/new ways

to get new
subscribers.

Thurs, N

un.

- Sat

Introducing ESPN, the only all-sports, all-week,
cable network.

It's as simple as giving the men who buy your basic service the
kind of sports they want, all 7 days of the week. If you received
our free September telecasts, you know from the inquiries you got
that ESPN-the Entertainment and Sports Programming Network, a
subsidiary of Getty Qil - has come up with a subscriber-grabbing
winner,

And what your subscribers saw in September was just the
start. We'll bring you over 500 top NCAA events in 18 sports, includ-
ing over 50 major faotball games and nearly 200 key basketball
games. Plus pro golf and pro tennis. Plus a host of ather sports,
amateur and professional, national and international.

All that, and the cost is minimal - approximately 30¢ per sub-
scriber per year Under the terms of a 5-year contract with us, you'll

S b
il Es
| = P
Tl

B, i

make three payments over 18 months, after that you never have to
pay us again-ever! Moreover, the contract will enable you to make
money, because it'll give you the right to sell 30% of our total ad-
vertising time to local advertisers.

Why wait? For a cable operatar, ESPN is the short way to spell
Profits. Call Bob Chamberlain right now at 203-584-8477 and get in
on the nonstop action.

! THE TOTAL SPORTS
CABLE NETWORK

See ESPN on Manhattan Cable TV. Call 212-477-8700
Or on Teleprompter Manhattan Cable Television. Call 212-567-5150.



shows aren't high quality, and they don’t build audiences.

Joe Aguyo, of the Children’s Television Workshop, says there
have been “‘slight’" gains in employment, but he says the FCC is
beginning Lo waver on EEO enforcement. *'As long as others own
the properties, we can’l make signiﬁcam advances in employ-
ment, so we try 10 buy properues . If access is given, we could
start fitling the industry”

Tyrone Brown doesn’t think the commission is wavering on
EEQ; he thinks the broadcasters may be at fault. **I sense a level-
ing off of broadcaslers efforts to make |mproved utilization of
minoritjes,” he says.

a
The 1wo other ethnic groups identified by the federal government
as minorities—Indians and Asian Americans—also pul financing
at the top of their barriers list. Ownership among the two groups
is almost nonexisient, and although there appears 10 be at least
some movement among the Indian population to acquire proper-
ties, the situation looks different for Orientals.

Henry Der says there's a misconception that Orientals are not
interested in ownership. **It's not that people don’t want 1o be

“owners,” Der says, ‘'it's that the money isn’t there.”

Charles Wang, managing director of the Chinatown Planning
Council in New York, agrees. Wang says there is interest in the
communily in buying a radio station, but he wonders whether
they would be able 1o put together a financial package. Wang has
added his group to the FCC’s Minority Buying Listing, a publica-
tion distributed to brokers and station owners that identifies
minorities interested in a station. Wang says he has gotten some
calls from people about stations—from Texas and Minnesola, for
example—but not from New York City.

The only real note of optimism from the Chinese community
comes from Robert Lee of Chung Hwa Broadcasting in New
York. Lee runs one of four SCA operations (subsidiary com-
munications authorizalions. operaling on FM subcarriers) that
offer Chinese programing {one in San Francisco, one in Chicago,
two in New York). SCA's are the closest 10 broadcast ownership
that Chinese have managed in the U.S., and Lee believes that if
he could get a frequency, he could come up with the necessary
dollars to buy, and successfully operate, a station. “‘If 1 had the
opportunity in New York City, 1 think | could generalte the
capital,” he says.

Indian ownership is limited to radio, although pinpointing com-
mercial properties is difficult. There are at least two Indian-con-
trolled public radio stations: KTDB-FM Ramah, N.M., and KEYA-FM
Belcourt, N.D. KTDB-FM. located in the middle of a Navajo reser-
vation, is controlled by the Indian-dominated school board, and
is programed bilingually in Navajo and English. KEYA-FM is on
the Turtle Mountain Chippewa Reservation.

There may, in fact, be other Indian stations on the air, but hard
data on their whereabouts is elusive. KMDX(FM) Parker, Ariz., isa
3 kw station with a popular music format owned by Broadcasting
Information for Native Americans. According to Frank Blythe,
executive director of the Native American Public Broadcasting
Consortium in Lincoln, Neb., at last report the station was “‘in
trouble.”

Blythe says thal other tribes have applied for frequencies or
construction permits, but they are few and far between. The Zuni
tribe in New Mexico, Blythe says, has a radio station, and the
Papago tribe in that state is building one. In addition, he believes
that tribes in Colorado and California are building stations, and
the Oglala Sioux, in Pine Ridge, S.D., filed for a TV frequency,
but the project stalled because of tribal politics.

Tim Giago Jr., of the Oglala Sioux. spent two years Lrying 10
bring a TV slation (o the Pine Ridge reservalion before he
resigned from the project. Last month, the frequency the tribe
had been after was granied to them, but Giago is not certain they
will ever'get a station on the air. A lot, he says, depends on
whether the tribal council considers the project worth pursuing.

Giago believes il is essential that Indians pursue .commercial
broadcasting, 10 compete for ad dollars 1o bolster their economy.
Blyihe, however, says that although radio is the logical course,
most ribes that have contacted him for information or assistance

say they are interesled in a noncommercial facility. Last year,
Blythe's consortium filed a petition with the FCC 10 set aside fre-
quencies in perpetuity until the Indians are prepared (o take them
over. The Navajos filed a similar petition, and Giago predicis thal
by 1983 there will be a considerable number of Indian stations
operating. ]
O .

If blacks have become more visible on the air, their numbers may
not have changed 100 much behind the scenes. ‘*Where is the in-
frasiructure development (o go along with increased minorily
ownership?'’ asks one attorney with regulatory and congressional
experience. **Where are the black brokers, engineers and attor-
neys?”

They’re out there. bul certainly not in any greal numbers In
fact, the list of black communications aliorneys in Washington
1ops off at about six.

Clarence McKee, an atlorney with Law, Murphey & McKee, is
one of those six, and he says that the training for the profession
can come only from the FCC. But that isn't always easy.

Bob Mann, director of public information at the FCC, says
Civil Service procedures are doing little 1o draw minorilies into
the system. ‘‘The government tells people to get with EEQ, and
yel there are C|v1I Service procedures that make the same thing
difficult here,” he says.

The behmd-lhe-scenes positions—particularly in engineering
and sales—continue to show little |mprovemenl for blacks, while
gains are made in the newsroom. Bul there is a factorin the
newsroom Lhat many do not consider.

Mal Goode, the first black reporter hired by a network. started
at ABC in 1962. “There was never a day that something didn’t
come up Lo remind me | was black,”” Goode says. But he doesn’t
feel much has changed. **The bigotry’is still there. It's as obvious
as the day is long, and there's no reason for it in 1979."

Goode says he gets annoyed when people point out the promi-
nence. that newsmen Ed Bradley and Max Robinson have
achieved (a1 CBS and ABC, respectively); not because he doesn’t
think they're worthy of praise, bul rather because there just
aren’t any other blacks in those rolés, and-there should be.

One black anchor in a major market thinks the situationis get-
ting dimmer, rather than brighter: **Managers feel that if they
have two or three blacks that’s enough, and they have no more
problems.”

Maureen Bunyan of wDVM-TvV Washington, believes that her
being on the air is a positive reinforcement for young blacks in the
area. ‘'l have pen pals and kids call me up,” she says. *‘A lot of
young people feel | belong 10 them.”

But Bunyan says there’s’a double siandard in the 1nduslry, and
an- exira pressure put on blacks. “‘There's (hat extra thing of
knowing that because you're black, people will waich you more
critically and carefully, and will inevitably compare you with your
own, or with men. A while man isn't compared 10 a black man. A
white women isn't compared to a black woman. Why is it vice ver-
sa?”

Bunyan says she's pleased with what she’s now doing, but
she’d be interested (o find out if she could get any satisfaction
working at the network level.

Her chances of working at a network would undoubiedly be
better in front of the camera than in a management position. The
employment picture al the networks is vague, but there is liltle, if
any. evidence of substiantial minorily representation in upper
levels.

**Window Dressing on the Set: an Updale,” a report of the
United States Commission on Civil Rights released last January,
had few complimentary words for the networks’ hiring practices.
The report found, for example, hat significantly lower percent-
ages of minorities are employed al network headquarters than at
nelwork-owned stations. As can bes! be determined, all three net-
works employ only four blacks at the vice president level. The lack
of minorities in upper-level spots, particularly in positions regard-
ing programing decisions, has led 1o harsh criticism from some
quarters.

In recent commems ﬁled with the commission, the networks
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Who provides
good-paying jobs for
97 000 Amerlcans"
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Who paid more than $2%: billion in 1978 in wages,
salaries and other employment costs—thus generating
a lot of purchasing power that generated a lot of jobs?

Who spent more than $2.8 billion in 1978 to buy
outside materials and services—thereby creating still
more thousands of jobs?

And who produces a material so basic to the
American economy that thousands of manufacturers
—and millions of jobs—depend on it?

Bethlehem Steel. That’s who. Jobs—just one of the
contributions Bethlehem and steel make to America's
national economy.

Bethlehem

Bethlehem Steel Corporation, Bethlehem, PA 18016




Ask black broadcasters about the future and
they invariably mention Ragan Henry. Ask
Ragan Henry about the future and he mentions
Pierre (Pepe) Sutton,

As president of Inner City Broadcasting
Corp. Sutton runs a company that is the leader
in the black community in terms of radio. And
Sutton says Inner City may stay with radio and
leave TV alone. He believes the future of
standard TV is unclear at this time, and he's not
terribly confident about its future. Although he
is keeping an eye on TV properties, he's
keeping a closer eye on radio and also fooking
at cable possibilities.

Sutton is first vice president of NABOB, and
highly respected among his peers. His father,
former Manhattan borough president Percy
Sutton, is chairman of the board of inner City,
and got it all started. But it's now Pepe's show.

Sutton is bright, articulate and easy to get
along with. Last month, Mediastat found his
weLsiFm) New York to be the number-one
station in the number-one market in the
country. Sutton is a real mover, and chances
are Ragan Henry may not be too far off base

Benjamin Tucker, chairman of Black
Communications of Georgia, Inc., licensee of
wsok(aM) Savannah, Ga,, tock control of his
station in January 1972. Tucker and three
partners, including jazz musician Billy Taylor,
raised $300,000 and borrowed another
$200.000. The deht is paid off, and Tucker says
he's not going to borrow again unless it's fora
station in a major market.

And Tucker says he's 100king for that major
market property, but unlike many of his
colleagues, he's not so certain the money will
be available to finance a deal.

A former treasurer of NABOB, Tucker came
to broadcasting with experience as a producer,
songwriter, commercial writer and jazz bassist.
As a broadcaster, he has gained a reputation
for being outspoken. Tucker, however, says it's
not a case of being overly vocal—rather, he just
likes to "tell it the way | see it

Tucker has remained c¢lose to the arts scene,
and seems especially committed to serve his
listeners, particularly the poor. "The poor man
needs help. | have to talk to him," he says. “I'm
concerned about human beings.”

There are, in addition, other potential
stars on the horizon. Many helieve that
black entertainers will find their way to
the broadcasting business, as some
have already done. Singer James
Brown has owned wrDw(amM) Augusta,
Ga. for 10 years, and Stevie Wonder
made the move last April with the
purchase of kJLHiFM) Los Angeles.
Wonder is reportedly elated about being
an owner, and is spending time learning
the ins and outs of the business.

Another possible force may be John
H. Johnson, president of Johnson
Publishing Co. and owner of wJpPC(AM)
Chicago. His publishing business in-
cludes Ebony and -Jet magazines.

Not all future acquisitions, however,
will likely be made by men. Barbara
Jordan, the former Texas congresswo-
man wha left the political arena last
year, is now involved in the hroadcast
husiness as chairman and chiel
stockholder of Manchaca Enterprises
Inc, organized to acquire broadcast
property.

And Mutter D. Evans, a 26-year-old
black woman who spent one year as ex-
ecutive vice president and general man-
ager of waaaam Winston-Salem, N.C.
recenlly bought the station, pending
approval of the Federal Communica-
tions Commission, for $1.04 million.

Jordan

with his predictions.

L

claimed the FCC has no jurisdiction, and their hiring records are
in fact not that bad. The general counsel’s office of the FCC is
now studying the situation o delermine whether the nelworks
should come under scrutiny.

The situation for blacks, then, is tricky. They have been oul
fronl in their efforls to gain a fooling in the industry, but many
believe Lhe changes have been litlie more than lokenism, and
have come only to pacify the FCC. Undoubtedly, there is still a
long way 10 go, bul the real change may come only wilh changes
in the fabric of the sociely and in national allitudes.

a

Denita Banks, 20, is a senior al the Stale Universily of New
York at Brockporl. As a senior in high school, Banks participated
in a program, Career Recruitment in the Telecommunications In-
dustries (CRTI), sponsored by the United Church of Christ’s Of-
fice of Communication. The seven-week program—five days a
week, Lwo hours each day —gave Banks a look al the operalions of
local TV and radio stations. Banks, who is pursuing a double ma-
jor in college—women’s studies/communications —served as edi-
tor of her college newspaper, and Lhis semester will be doing a six-
week internship: three weeks each with a TV and radio slation.
Her goal al this poinl, she says, is Lo be a community affairs direc-
tor for a TV siation.

Banks thinks CRTI was a valuable program, not only because i
gave her a chance Lo understand the make-up of the industry, bul
also because il showed her things she didn’l want to pursue; in

effect, narrowing her list, and helping her (o focus on her real in-
lerests.

She wonders, however, how praclical her college communica-
lions courses are, even though she enjoys them. **College profes-
sors aren’l praclical people,” she says. ““There’s a lot of rhetoric.”

The CRTI program, which starled in 1974 in 12 cilies, has now
expanded Lo 18 cilies, with over 1,000 high school juniors and
seniors having parlicipated.

Participaling slations usually (ake one or lwo minorily students,
giving them a week-long look al each department. The students
follow a curriculum published by CRTI.

According Lo program direclor Joan Pemberton, CRTI, as the
only national program of its kind, hopes lo expand (o additional
cities. Pemberlon says thal more than 80% of CRTI's graduates
have gone on Lo college, and she believes the program, which
pushes loward management, will evenlually see ils graduales in
those high level spots. *“You can lap management polential al an
early age,’ Pemberion says.

While CRTI works on a national level (with Capital Cilies,
Weslinghouse and Taft the current sponsors), Lhere are also a
number of slale and local programs (hatl look toward the same
ends. The New York Stale Broadcasier’s Associalion, for exam-
ple, with help from (he slate’s Division of Youth, operales a pro-
gram Lhal hires minorily students as summer interns with nine
participating TV and radio slations. Eleven young people were
hired (his year under the Nelson A. Rockefeller Minority Intern
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Have you ever wondered about what really
goes on behind the glowing screen?

The intricate deals? The incredible politics?
The explosive new developments?

We believe there is a large group of people
who are very interested in the whole phenomenon
of television, and the effect it has on their lives.

Beginning in February 1980 they will have
their own magazine. “Panorama-Television Today
and Tomorrow.”

A new monthly publication created by
Triangle, the people who brought you TV Guide.

It's dedicated to the new breed of television
watchers, the sophisticated, intelligent viewer who
demands a total perspective of the single most
powerful force in our society

Panorama will feature well-illustrated articles
by the brightest and the best on the provocative
issues and crises of modern television.

BORN-AGAIN_
eGY FORFALL

FROM BRITAIN
osCs

AND YOU

[t will report on the technological advances
that affect the home screen —focal point of the
communications revolution.

And explore the effect television and its
programs have on millions upon millions of viewers.

It's aimed at a select audience. An audience
that appreciates the best that television can afford.
And wEo can afford the best products that you
can advertise.

If you think your products will appeal to this
select audience, then “Panorama-Television Today
and Tomorrow” is your new television medium.

For further information, call Bob Baumler,
Advertising Director, at {212) 759-8100.

Television today and fomarrow

©Triangte Communications inc. 1979
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with automatic
polarity switching

Microdyne introduces the
X24 — a new frequency synthe-
sized 24-channel TVR receiver.

The X24 provides the frequency
agility required to accomodate
those rapid changes in satellite
programming assignments.
Simplified controls eliminate the
need for skilled operators and
Microdyne’s unique threshold
extension circuitry (patent
pending} pulls in those low-level
signals too weak for other re-
ceivers to handle.

You'll never miss the start of a
program because of the wrong
polarization or a forgotten cable
connection. An internal coax
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switch automatically selecis the
properly polarized antenna feed
when any one of the 24 channels
is selected. Changing channels is
accomplished manually using
front panel controls or remotely
via a BCD input.

The X24 is easy on the budget,
is a super performer, readily
interfaces with any existing sys-
tem and can be supplied sepa-
rately or as part of Microdyne's
SATRO five meter terminal.

If you have TV programming up
there that you need down here,
give us a call at 904/687-4633.

Microdyne Corporation, 471
Oak Road, Ocala, Florida 32672

MICRODYNE

¥ o



Program, and program chairman Arthur Harrison, sales vice
president with Sonderling's wwRL(AM) New York, hopes to ex-
pand the program 10 25 or 30 next year.

The normal period of employmem is 11 weeks, wilh participat-
ing stations developing a ‘‘syllabus’ for their interns to expose
them lo work in a variety of departments.

wcas-Tv New York has worked a variation of the basic struc-
ture, hiring three'interns, two of whom split a single 11-week slot.
Selected from a City University of New York SEEK program that,
for 10 years, has worked with wcBS-Tv (o present a four-credit
course in broadcasting, the three interns believe the program is a
valuable adjunci to any academic study of broadcasting.

In addition, there is another benefit. Stella O’Brien, a Brooklyn

College student whose interest in acting started her on a broad-
casling path that’s now led to the wcBs-Tv newsroom, and City
College's: Teresa Crump, who is pursuing an interest in com-
munity affairs work, say it’s **who you know’' that helps you gel
hired, and this program will help in that regard.
: Colleges have also (raditionally been -regarded as training
grounds, bul communications schools have turned oul no short-
age of qualified graduaies, and a degree by no means insures en-
try into the business,

Ronald Townsend, station manager al WDVM-Tv Washington,
says thal black students used to think it was their color that would
land them a job. Now, he says, they think that because they have a
degree, because they invested four years and thousands of dol-
lars, they'll find a job. Unfortunately, he adds, it doesn’t always
work Lhal way.

Dr. Lionel Barrow Jr., dean of the Howard University School of
Communication, in Washington, says his studénts know the com-
petition is fierce, and they know that every station in the country
isn’t interested in hiring them. “*They know it's difficult, but not
impossible.”’

Barrow says he can’l speak for other minorities, butl there are
**sufficient blacks ready and willing 1o move into entry level jobs.”
His program, he adds, is preparing his students for those jobs.

"‘Barrow’s views, however, are nol shared by everyone. One
black broadcasting executive says Howard, as well as other black
universities, are ‘‘terrible.”” One of the major flaws with the
schools, he says, is that they only do projects related lo black
issues and culture, while employers are looking for someone with
a diverse background.

" 1. ). Jackson, of KIR(AM) Seatlle, says his market has witnessed
a different sort of problem with minorities: They have not been
applying for jobs.

Jackson says there has traditionally been a lack of minority in-
volvement in the area, and minority applicants had the impres-
sion broadcasters didn't want 1o hite them. Broadcasters, how-
ever, said they didn’t know where Lo look for qualified minority
candidales.

To soive the préblem, a number of broadcaslers in Seattle met
and, over a nine-month period, decided Lo set up-an employment
clearinghouse which was finally put together by a local manage-
ment consullmg firm.

The program is a recruitment placement service, which seeks
out minorities and keeps their resumes on file. In addmon it'sa
place for broadcasters to get information on EEO regulations. A
publication, Wheo's Who in Broadcasting, which contains piclures
and resumes of potential employes, will be mailed 10 stations
quarterly, beginning this month. '

It is hoped that programs such as these can make a dent in the
employment picture. There is also hope that the number of
minorily. communications attorneys will be bolstered by the Uni-
versily of California at Los Angeles Communications Law Pro-
gram and the Federal Communications Bar Association Minority
Legal Intern Program.

The UCLA program, which is well represented by 'minorities,
encourages students 1o go 1o Washingtlon for a semester lo do
communications work. The FCBA program, which began lasl
spring, is a work-study program designed 1o increase the number
of minorily altorneys who become communications lawyers.

Whether any of these initiatives will ultimately result in

/

meaningful change is anyone’s guess. Some argue that a genuine
effort is being made. Others say il is a governmenl-mandated
effor1; take away EEO requirements and the door will close on
minorily employes; take away the lax certificale and distress sale
and the number of minorily- owned properties will see litle, if
any, increase.

In short, some would argue lhal broadcaslmg is not ‘at all the
issue; the bottom line, they say, is race, and il is not possible 1o
separate the broadcast business from the general course of histo-
ry. As sociely goes, they conclude, so goes the business.

[t is certain that the broadcasting industry is still very much a
while, male indusiry. A preponderance of properties are owned
by while males; nearly all the high-level positions of power at sta-
tions and at the networks are held by white males; industry trade
associalions are run mostly by white males, with minorities just
now beginning to gel a footing there; and the publications that
cover the industry mirror that make-up.

Bul there is a;lot going on behind the scenes, with a lot of peo-
ple committed o giving minorities their just due. Most blacks say
that, -in the past, they had Lo be supermen and superwomen 10
make a go of it in the industry—thal being talented wasn’t
enough. They say there was always somelhmg extra required of
them.

WLUM-FM Milwaukee is one of three radio stations owned by
Willie Davis, former all-pro defensive end for the Green Bay
Packers. Davis, a giant of a man, was a hero in the Milwaukee

" area, and WLUM-FM station manager Claudia Burns says that fact

was a greal help **because it opened a lot of doors.”

But Davis thinks that although his reputation has been a big
plus, it is something he tries not lo consider an issue, like race,
that he hopes will one day be transcended. *‘l 1ake the same ap-
proach in broadcasting as | did in football. I never menially
planned that people would have 10 do business with us out of any
sacrifice because ['m black. Peopie will tell you | operate as well as
any broadcasler. Give me the same courtesy as others, and I'll do

the job.
KOFY1 osoke |

A MUST BUY!

No. 1 SPANISH

The only Spanish station
that covers the entire
San Francisco Bay Area*

| OAKLAND
(]

sanN ( ®
FRANCISCO

SAN JOSE

*3rd largest Spanish market in U.S.

] Lotus
. )
Represented by 3‘ Reps
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How Has Industry
Responded To
- Rising Energy Costs?

Conservation controls
energy costs.

Since 1972, the cost of energy pur-
chased by Union Carbide has risen
fivefold. In response to these in-
creases, we've established a formal
energy conservation program—
monitoring energy use, making capital
investments to conserve energy in our
existing plants and building the latest
energy-saving technologies into our
new facilities. -

The result is that Union Carbide
has reduced the energy required to pro-
duce a pound of product by more than
18 percent compared to the 1972 base
year. And we recently announced
further conservation goals that will
bring our 1985 energy use per pound of
product down another 12 percent be-
low the 1972 figure. That means that
by 1985, Union Carbide’s products
will be made with 30 percent less
energy than was required to do the
same job in 1972.

Energy conservation serves
Union Carbide’s self-interest because
it helps keep our products competi-
tive by offsetting rising energy costs.
Obviously, our energy conservation
program also serves the national
interest—saving the equivalent of
1.3 million barrels of oil per year.

Industry is using energy
more efficiently.
Union Carbide is only one of hun-

dreds of companies with an ongoing
commitment to energy conservation.

As the chart below indicates, the
energy efficiency of American
industry has improved 16 percent
since 1973.

Improvement in Industrial
Energy Efficiency
(Percent since 1973) /

15

10 \/
S

71 74 ‘75 76 ‘77 78

As a result of conservation, industry
used less energy in 1978 than in 1973,
even though production was up about
12 percent. And industry’s share of
total U.S. energy consumption has
dropped from 40 percent to 36 percent
over this interval.

Decontrolled energy prices
would stimulate additional
conservation.

In the public debate on the nation’s
energy future, more and more atten-
tion seems to focus on conservation.
At Union Carbide, we believe con-
servation must play a major role in
America’s efforts to achieve energy
security. Deliberate phasing out of the
price controls on energy would in-

crease the incentives for all sectors of
the economy to conserve—and stim-
ulate the development of additional
energy supplies as well.

Everybody wants to see America
use energy more efficiently. And while
higher prices are unpopular—with
consumers and with Congress—it is an
unalterable fact that they are an impor-
tant step in getting this job done.

For more information, write
“Conservation,” Union Carbide
Corporation, Box H-22, 270 Park
Avenue, New York, New York 10017.

UNION
CARBIDE




Minority organizations:
Looking for strength in numbers

With increasing numbers of minority
entrepreneurs entering the broadcasting
business, and even greater numbers look-
ing to establish a foothold, special interest
organizations have been formed to help
pave the way. The groups have become
more visible recently—particularly with
the esiablishment by some of Washinglon
offices—and many predict they will play
increasingly grealer roles in the coming
years, especially as their membership roles
increase. Here are five of the most
noleworthy now aclively dealing with
media issues.

The Southwest Spanish Broadcasters
Association, which is the only group with
membership based on Hispanic ownership, is
considering expanding its role 1o include non-
minority owners of Spanish-language format-
ted stations.

With Ed Gomez of kasatam) Albuquerque,
N.M., as president, the group is focusing its at-
tention on what it considers the inaccurate
representation of the nation's Hispanic popula-
tion in rating service measurements. In addi-
tion, like its black counterpart, SSBA is con-
cerned about attracting national advertisers.

The FCC expec!s the organizalion to be a
political force in the future, and Chairman Fer-
ris me! with representatives last August to
listen to their complaints and plans.

The association believes the National Asso-
ciation of Broadcasters Is the organization to
align itself with, and it has no intentions of sup-
perting, or merging with, the National Associ-
ation of Spanish Broadcasters. In fact, there is
outright tension hetween the two groups, as
the Southwest broadcasters see NASB as littie
more than an arm of Rene. Anselmo, whom
they neither like nor trust.

The National Association of Black

Owned Broadcasters was founded in 1977,
incorporated in 1978 and announced its inten-
tions of stepping firmly into the mainstream
with the opening of its Washington office last
August.

With Ragan Henry at the helm, it is expected

|

that NABOB will evolve into an active force
in broadcasting; FCC and congressional per-
sonnel predict the group will be active in the
political arena, and will provide input into
pending regulatory and legislative matters.

Manning the Washington office will be Nate
Boyer, who has established close ties with the
National Association of Broadcasters and will
be actively recruiting new members. Boyer will
also be putling ocut a monthly newsietter to
help increase communication among mem-
hers.

The organization has a number of outspoken
and energetic members whao are intent on get-
ting equal treatment: They are pushing for
changes in raling service methods, for exam-
ple, which they say discriminate against them,
and are after thejr share of national ad dollars.

While American Indians grapple with how lo
incorporate the media into their lives, the major
force speaking with a collective voice is the
Native American Public Broadcasting
Corporation.

Headed by Frank Blythe, who has been in-
volved with broadcasting for 20 years, the con-
sortium Is based in Lincoln, Neb., Funded by
the Corporation for Public Broadcasting, the
nonprofit group is looking to develop and dis-
tribute programing about Indians, and working
to increase employment among Indians
throughout the broadcasting industry.

To identify where things stand with its peo-
ple, the consortium published "Native Ameri-
can Media Needs: An Assessment’ which it
hopes to use as a springhoard for improving
the situation among tribal groups.

There are predictions from various camps
that Indian media participation will escalate
rapidly. The consortium appears to be prepar-
ing for that day; in addition to a filing with the
FCC. Blythe makes regular trips to Washington
to keep abreast of happenings and to articul-
ate Indian needs.

August was a busy month in Washington this
year, with the National Association of
Spanish Broadcasters joining NABOB and
the Southwest Spanish Broadcasters Associ-

In Washington. Southwest Spanish Broadcasters Association principals —flanking Ed Cardona, the FCC's EEO
chief, and Chairman Charles Ferris —are (I 10 1) Mauricio Mendez of KIFN(aM) Phoenix, Ed Romero of KBNO(AM) |
Denver, Ed Gomez of KABQ(aM) Albuquerque and Eguarde Cahallero of Cahallero Radio Network.
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TV'S MOST
EXCITING NEW

VARIETY
SPECIALS!

Direct from the Palace Theater!
13 hour-long variety specials
glittering with the brightest
names in entertainment!

All brand new productions,
first run for Tv!

“Available now!

For more information, contact:

$GOLD KEY

ENTERTAINMENT

A Division of The Vidtronics Company, Inc.
RS Tower 53, 159 W. 53rd Street,
New York, N.Y. 10019 (242)486-3116

6922 Hollywood B8ivd., Suite 321, Hollywoodq,
California 90028 (213} 463-7151
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Run jor it!

When the members of the Kalamazoo Track Club discovered
that the community was about to lose a beautiful recreation-
al area, they decided to sponsor a 10,000-meter run and
donate the proceeds toward purchase of the land. The large
number of entrants promised to make the fund-raiser a big
success. But it also created a problem. How could more
than 600 runners, spread over a 6.2-mile course, hear the
start of the race?

To support the Club’s efforts, WKZO Radio offered to broad-
cast the event. As a result, runners and race officials alike
could hear the exact start of the race while spectators were
able to follow its progress step by step on WKZO Radio.

Helping local organizations get their public service activities
off to a running start is all part of the Fetzer tradition of total
community involvement.

Sthe :%é’é? Halions

WKZO WKZO-TV KOLN-TV  KGIN-TV

Kalamazoo Katamazoo Lincoln Grand Island
WJFM WKJF(FM) WWAM KMEG-TV
Grand Rapids Cadillac Cadillac Sioux City




Lavergne Der

ation in establishing an office there.

With Nelson Lavergne of wapoiam) New York
as board chairman, NASB also plans to push
for an accurate Hispanic count in the 1980
census, a look at the ratings and an examina-
tion of the payments demanded by ASCAP and
BMI from Spanish format stations.

NASB received its first year funding from
Rene Anselmo, head of the commercial
Spanish International Network, and aithough
Anselmo has kept a relatively low profile, leav-
ing the day-to-day work to Maria Elena Torano,
formerly of the Community Services Adminis-
tration, and Antonio Guernica, who previously
worked for Anselmo, the Southwest Spanish
Broadcasters Association is wary of the group,
which may dilute the power of a collective

Hispanic effort.

But even with this rift, it is expected at the
FCC and in Congress that if the group atlracts
members, it will eventually be an important
voice.

While employment among Asian Americans
in the broadcasting industry is low, and owner-
ship is wvirtually nonexistent, special interest
groups representing the needs of the Chinese
community in the media have also been
sparse.

Asian Americans for Fair Media, which
primarily comprised professionals, and which
took the lead in this area, has not been active
recently. Picking up the slack on the West
Coast has been Chinese for Affirmative Ac-
tion, a San Francisco-based organization that
has broadcasting as only one of its concerns.
In New York, the Chinatown Planning Coun-
cil has taken an interest in media matters.

Henry Der, executive director of CAA, says
his organization hopes to have a role in shap-
ing new communications legisiation by testify-
ing on the needs of the Chinese community, as
it did recently before the House Communica-
tions Subcommitiee. But because the nation's
Chinese population is concentrated in a few
areas, such as San Francisco, Der says most of
the group’s work will probably continue to be
on the local level.

The 100 Stations Controlled by Blacks

8 Alabama—wWENN-AM-FM Birmingham;
Booker T. Washington Broadcasting Co.; Arthur
G. Gaston, president O weuram Huntsville;
Leroy Garrett, president 0 wocactrm) Huntsville
(noncommercial); Oakwood College O
wTxaam Selma; Muscle Shoals Broadcasting;
Carl Bailey, president O wzzatam Tuscumbia;
Muscle Shoals Broadcasting; Carl Bailey,
president O weiL-AM-FM Tuskegee; All Channel
TV Service; George Clay, president 8 Caiifor-
nia—kre-Am-FM Berkeley; Inner City Broadcast-
ing Corp.; Pierre Sutton, president 00 KJLH(FM)
Compton; Taxi Productions; Steveland Morris
(Stevie Wonder), president O kuptam Fowler;
Woody Miller, presidenmt O kuterm Glendale;
Inner City Broadcasting Corp. of Los Angeles;
Pierre Sutton, president T kace(Fm) Los Angeles;
Ali-Pro Broadcasting; Willie Davis, presidentd
«KkTT(AM} LOS Angeles; Inner City Broadcasting
Corp. of Los Angeles; Pierre Sutton, presidentd
kroxiFm) Redondo Beach; B.J. Howell, president
O xMex(FM) San Francisco; Golden Gate Radio;
Lloyd Edwards, president ® District of Co-
lumbia—wHur-Fm Washington; Howard Uni-
versity Radio; Robert Taylor, general manager
O wrcsiamy Washington; Washington Com-
munity Broadcasting Co.; Jacqueline J. Robin-
son, executive vice president 8 Florida—
wryvirm)  Atlantic Beach; BENI of Atlantic
Beach Inc.; Ragan Henry, president O wTAN(AM)
and wokrirm Clearwater; BENI of Florida Inc.,
Ragan Henry, president O weoaam Jackson-
ville; BENI of Jacksonville Inc.; Ragan Henry,
president O wimpam) Tampa; Gulf South Com-
munications Ltd.; Rudolph A. McCleod, presi-
dent @ Georgia—waok(am Atlanta; Atlanta OK
Broadcasting Co.; Ragan Henry, president O
wewkirm Atlanta Clark College Terry Cobb, GM
O wrowiam) Augusta; J.B. Broadcasting of
Augusta, Ga., Ltd,; James Brown, president O
wsoxiam} Sdvannah; Black Communications
Corp. of Georgia Inc.; Benjamin M. Tucker,

chairman and general manager 8 llinois—
wirciam Chicago; Johnson Publishing Co.;
John H. Johnson, chairman O wxOL(AM)
Chicago; Midway Broadcasting Inc.; Pervis
Span, president O wwppiam Chicago Heights;
Seaway Broadcasting Inc.; Charles J. Pinkard
Jr, president ® Indiana—wuHiam) Gary;
Southside Bank; Thomas Lewis, president O
wrLctFm) Indianapolis; Community Media
Corp.; Frank P Lloyd, president 8 |owa—
KBBG(FM) Walerloo; Afro-American Community
Broadcasting Inc.; Harris Ceaser, station man-
ager 8 Kansas—«krek(FM) Topeka; Shawnee
Broadcasting Inc.; Marvin Wilson, president ®
Kentucky —wLouam) Louisville; Summers
Broadcasting Inc.; William E. Summer I, presi-
dent 8 Louisiana—«xTRy-am-Fim Bastrop; North
Delta Broadcasting Inc.; Henry Cotton, presi-
dent O keaMmiFM) Grambling (noncommercial);
Grambling College; William Jennings, station
director 8 Maryland — weesiam) Baltimore: J B.
Broadcasting; James Brown, president 8 Mas-
sachusetts —wiLbam) Boston; Sheridan
Broadcasting Corp.; Thomas McKinney, presi-
dent 8 Michigan —wGPR-Fm-Tv Detroit; William
V. Banks. president O wJzziem Detroit; Bell
Broadcasting Corp.; Mary Bell, president O
wcHBaMm! Inkster; Bell Broadcasting Corp,;
Mary Bell, president O wuss(rm) ML Clemens;
Inner City Broadcasting Corp. of Michigan;
Pierre Sutton, president O wwws-Fm Saginaw;
Mayle Broadcasting Corp.; Donald K. Mayle,
president @ Mississippi —wsaorm Green-
ville; Interchange Communications Inc.;
William D. Jackson, president O worviamr Hat-
tiesburg; Vernon Floyd, president O wisurm
Jackson (noncommercial); Jackson State Uni-
versity; John A, Peoples, president O WTNK(aM)
Meridian; East West Communications Co.;
Charles L. Young, president B Missouri—
keastFM) Kansas City; KPRS Broadcasting;
Andrew Carter; president 8 New Jersey—
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VARIETY
SPECIALS!

Direct from the Palace Theater!
13 hour-long variety specials
glittering with the brightest
names in entertainment!

All brand new productions,
first run for Tv!

Available now!

For more information, contact:
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wuss(amy Atlantic City; Atlantic Business and
Community Development; Larry Hayes, presi-
dent O wnirtam Newark; 1430 Association;
Daniel Robinson, chairman O WGRB(TV)
Willingboro: Renaissance Broadcasting Co.
Donald C. McMeans, president sNew York —
woko(am) Albany: Area Radio Inc.; Tony Mason,
president O wurotam) Amherst: Sheridan
Broadcasting Corp.; Thomas McKinney, presi-
dent O wusam) and weLstFm) New York City; In-
ner City Broadcasting Corp.. Pierre Sutton,
president O wHec-Tv Rochester; BENI Broad-
casting of Rochester Inc.; Regan Henry, chair-
man 0 wDKx(FM} Rochester; Monroe Broadcast-
ing Co.. Andrew A. Langston, president
8 North Carolina— wemutFm) Asheville (non-
commercial); Greater Asheville Educational
Radio Association; James E..Robinson, presi-

dent and general manager O wvoetam) Chad-
bourn; Ebony Enterprises Inc.; Lester Moore,
president O waiviam) Charlotte; New GIV Inc.;
Ragan Henry, president O wNaatrm) Greensboro
{noncommercial); North Carolina A & T State
University; Gary Flanigan, general manager O
wsHAlFM) Raleigh (noncommercial); Shaw Uni-
versity Communications Dept.. J. Archie
Hardgraves O wasFiFM) Rocky Mount; Charles
Q. Johnson, president O warr(amy Warrentdn;
WARR Inc.; Ralph Coleman, president O
waaa(AM) Winston-Salem; Evans Broadcasting
Corp. Mutter D. Evans president (pending)
8 Ohio= wciNnam Cincinnati; BENI of Ohio
Inc.; Ragan Henry, president O WwOKVFM
Hamilton; BENI Broadcasting Associates Inc.;
Ragan Henry, president ® Oklahoma-—
kaezirmy Oklahoma City; All American Broad-

Thanks, Major League Baseball, for choosing our LOVE SPOT,
“The Kid Strikes Qut. . . But Wins" to share around the globe
during the 1979 World Series.

You join the 700 plus TV stations already ceiebrating the
specialness of children and affirming family values with this
series of PSAs endorsed by the UN for the Year of the Chiid.

Thanks for making winners out of kids of all ages!

With love from
The Franciscans and
Worldwide Marriage Encounter

N,

Martin J. Neeb, Franciscan Communicalions 1229 $. Sanlee Los Angeles. CA 90015 (213) 748-8331
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casting Inc.; Jimmy Miller 8 Pennsylvania—
wLutFm Lincoln University (noncommercial);
Lincoln University; Mike Shuler, general man-
ager O woas-aM-FM Philadelphia, Unity Broad-
casting; Eugene D. Jackson, president O
wvJztam) and wamo(FMy Pittsburgh; Sheridan
Broadcasting Corp.. Thomas McKinney, presi-
dent O wvisiaMm Phoenixville; B. Samuel Hart,
president ® South Carollna— woiciam Colum-
bia; Nuance Corp.; Elliott E. Franks [Il, presi-
dent s Tennessee—wJselam Knoxville; Broad-
cast Media of Knoxville; Thomas Crawford,
president O wLokamy Memphis; Gilliam Com-
munications Inc; Art Gilliam, president O
woLiam) Nashville; Sam Howard, president O
WRFN(FM) Nashville {(noncommercial); Fisk Uni-
versity; Preston Blakely, general manager
B Texas — kNOK-AM-FM Forl Worth; EGG Dallas
Broadcating Inc.; Earl G. Graves, president O
KCOH(aM) Houston; KCOH Inc.; John B. Cole-
man, president O kTsuFmy Houston {noncom-
merciall; Texas Southern University; James E.
Penny, general manager O kBWwC(FM) Marshall
{(noncommercial); Wiley Coallege; Wallace
Faggett, general manager ® Virginia—
wrak(am) Farmville; Everette Broadcasting
Corp.; Shirley Everette, president O wWHOV(FM)
Hampton {noncommercial}; Hampton In-
stitute; Brenda Mallory, general manager O
wrPCE(aM) and wowiFM) Norfolk; Willis Broad-
casting; Bishop Levi E. Willis, president O
wenziam) Richmond: Drum Communications;
David P Grigsby, president O wkietam Rich-
mond; 1540 Broadcasting Corp.: Dr. Jean Har-
ris, president @ Washington— kvvxiam and
KYAC(FM) Seattle; Dudley Communications Lid,;
Donald T Dudley, president 8 Wisconsin—
wawaliaM) and wuvmrmy Milwaukee; All-Pro
Broadcasting Inc.; Willie Davis, president O
wNOoviam) Milwaukee; Courier Communications
Corp.; Jerrel W. Jones, president O WaeQ(Tv)
Rhinelander; Seaway Communications Inc,;
John W. Swain, president.

The 17 Stations
Controlled by Hispanics

8 Arizona— KIFN(AM Phoenix; Hispanic Com-
munications Corp.; Mauricio Mendez, presi-
dent O kxew(am» Tucson; Radio Fiesta Inc.; Er-
nesto Portillo, president ® California—
KROO(AM) Burbank; George E. Cameron Com-
munications; Jose Moline, president O kazaam
Gilroy: Radio Fiesta Corp.. Alberto Rodriguez,
president ® Colorado— kBNO(aM) Denver:
Latino Broadcasting Corp.. Ed Romero, presi-
dent O kapl-am-FM Pueblo; KAPI Inc; Andres
Neidig, president 8 New Mexico— kasaam
Afbuquerque; Albuquerque Corp.; Ed Gomez,
president @ New York— waoo(am) New York
City; Command Broadcast Associates Inc.:
Nelson Lavergne, president m Texas-—
KMxx(FM} Austin; Dynamic Communications of
Austin; Roberto Villanueva, president O
kcciiamy Corpus Christi; Radio KCCT Inc.
Manuel Davila Jr, president O kess(Fm) Fort
Worth: Latin American Broadcasting Co.; Mar-
cos Rodriguez, president O kLattam) Houston;
Spanish Broadcasting Corp.; Marcaos
Rodriguez, president O kLFe(am) Lubbock: La
Fiesta Broadcasting Co.; Marcelo Tafoya, presi-
dent kxoatFm) McAlfen; Rio Broadcasting Co.;
Edward Gomez, president O kIRT(aM) Mission;
Rio Broadcasting Co.; Edward Gomez, presi-
dent O kEDAM) San Antonio; D & E Broadcast-
ing Co.; Manuel Davila Sr, president.




Programingz

NBC scores a hit with playoffs

Baseball is very, very good

to the network, helping it to
another first place in

the weekly ratings, with ABC
close behind and CBS improving

NBC-TV, with special programing filling
about half of its prime-time hours,
emerged victorious for the week ended
Oct. 7.

After a premiere week win, then a close
second to ABC-TV, NBC returned to first
place, averaging a 19.4 rating and a 32.1
share. ABC was close with 18.9/31.2 and
although CBS-TV was showing improve-
ment with a 17.7/29.1, it wasn't enough to
get the network out of the basement
where il has reposed since it launched its
new line-up. ’

For NBC, the week was the third con-
secutive demonstration that strong A, C.
Nielsen numbers, out of reach last season,
now are atlainable. But for the long term,
the week provided little upon which to
base theories aboul where NBC will be as
Lhe season progresses.

NBC had three nights—Tuesday,
Wednesday and Friday—tolally devoted to
the baseball play-off games. Monday
offered a 1wo-hour prime-time 17th An-
niiversary of the Tonight Show Starring
Johnny Carson and on Thursday, there
was an hour Operating Room pilot.

With the exceplion of Operating Room
(13.4/23), the special programing served
NBC well but not to the extent that the
failure of last season would have been im-
minent without it

The Carson special brought in a strong
27.7/43 but the regularly scheduled Littie
House on the Prairie preceded il with
another solid score, 24.1/37.

The three baseball nights earned
20.4/31.8; 19.9/32.4, and 18.8/32.5—pro-
viding a strong foundation. But there were
other nights better and worse. Aside from
Monday, NBC also easily won Saturday
with CHiPs, B.-J. and the Bear and The

Man Called Sloane averaging a 20.2/37.3.
Faring less well were Thursday’s Buck
Rogers in the 25th Century, Quincy and
Operating Room (16.2/26.5) and Sun-
day's Disney’s Wonderful World, the
movie ‘‘Gray Lady Down' and Prime
Time Sunday (15.8/26.5).

The truer test of NBC’s success will
come later this month when the figures are
in after NBC moves some series and pre-
mieres Kate the Detective (formerly Kate
Columbo and before that Mrs. Columbo),
Shirley, Hello Larry and The Best of
Saturday Night —and if its long forms
continue to do well.

CBS, on (he other hand, continued to
suffer from its new premieres, in particular
on Saturday when the line-up was Working
Stiffs (8.4/16), the returning Bad News
Bears (9.7/18), Big Shamus, Little
Shamus (7.0/12) and Puaris (8.6/17) for a
meager 8.2/15.2 average.

Yet, among the new entries CBS also
seems 10 have the strongest. For Lhe sec-
ond week in a row, Trapper -John M.D. was
the only new show (o make it in the
op-10, although this time just barely.

The top shows for the week ended Oct.
7: CBS’s Alice (28.5/43), ABC’s Eight is
Enough (27.9/44); NBC’s Carson special
(27.7/43); CBS's The -effersons
(26.8/41}, ABC's Three's Company
(25.6/38) and Charlie’s Angels (25.5/39);
CBS’s 60 Minutes (25.4/465 and One Day
at a Time (24.8/39); NBC’s Little House
on the Prairie (24.1/37) and tied for tenth
in the ratings CBS's Trapper John M.D.
(23.0/41) and ABC's Barney Miller
(23.0/37). ‘

Among other new shows, the All in the
Family derivative, Archie Bunker’s Place,
gave CBS 17th place with a 21.7/35 and
ABC’s Benson was 19th with a 21.2/34.
Foliowing those were ABC’s Hart to Hart
(33d, 18.0/35); NBC's Buck Rogers
(35th, 17.6/29) and Sloane (361h,
17.5/30).

Most of the new shows, however, re-

Pre-emptions. CBS-TV won'l say the shows are being axed; but through the end of Oclo-
ber, five of its lowest-rated series, including four new entries, are heing replaced with
special programing. Off the schedule tor the time being are the Wednesday 8-9 p.m. biock
of Last Resort and Struck by Lightning and Saturday's B-10 p.m. line-up of Working Stiffs,
Bad News Bears (which starled up last season} and Big Shamus, Little Shamus. Paris,
Saturday at 10 p.m., remains in place, with CBS hoping for improvement there with stronger
lead-in programing. Beginning last Wednesday, the 8-9 time period that night was filled
with the beginning of the movie "The Last Tycoon”; the remaining weeks will see the Magic
of David Copperfield, a repeat of The Body Human: The Sexes and Raggedy Ann and Bugs
Bunay animated Hailoween specials. For the two hours on Saturda, CBS was scheduled to
start this past weekend with the movie, "Lifeguard,” then on to Celebrity Challenge of the
Sexes and another movie, "The Shootist," with John Wayne. ABC-TV has announced time
changes for Fantasy Island and Hart to Hart, with Lazarus Syndrome returning 10 the shop

for “refocusing” (BroapcasTing. Oct. 8).
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TV'S MOST
EXCITING NEW

VARIETY
SPECIALS!

Direct from the Palace Theater!
13 hour-long variety specials
glittering with the brightest
names in entertainment!

All brand new productions,
first run for Tv!

Available now!

For more Information, contact:

*¥GOLDKEY

ENTERTAINMENT

f A Division of The vidtronics Company, Inc.
M Tower 53, 159 W, 53rd Street,
New York, N.y. 10019 (212)486-9116

6922 Hollywood Bivd., Suite 321, Hollywood,
California 90028 (213) 463-7151
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THE RKO RADIO NETWORK
DEMOGRAPHIC NEWS FOR THE
MUSIC RADIO STATION

Short, conversational, and relatable. Focusing on
issues, life style interests and the personal impact of the news.
Easily integrated into local programming with
content and style tailored for the music format.
Transmitted 24 hours a day via satellite fortop quality audio.

You can’t make it in the 80’s with the sound ofthe '70’s.
The RKO Radio Network. Lifesound of the 80’s.




mained at or near the bottom of Lthe heap,
with CBS’s fare in particutar populaling
the basement. The last 10 from the bottom
up, were CBS's Big Shamus, Litile
Shamus (7.0/12); Working Stiffs (8.4/16)
and Paris (8.6/17); ABC’s New Kind of
Family (9.7/17), CBS's Bad News Bears
(9.7/18), ABC's Out of the Blue (9.8/18);
NBC’s Prime Time Sunday (11.8/20),
CBS’s Struck by Lightning (12.3/19) and
Lou Grant (1 2.9/26 and ABC’s Detective
School (12.9/24).

ABC affiliates
are watching
critical 10-11
program slot

They’re worried network weakness
at that spot will hurt their

local news ratings, but they're
pleased with moves to shore it up

ABC-TV’s move two weeks ago lo replace
one faltering new program, Lazarus Syn-
drome {(Tuesday, 10-11 NYT), with
a healthier one, Hart to Hart, is viewed by
nelwork affiliates as a promising move on
the part of the network in shoring up a
critical time period in which, thus far,
ABC has failed to do especially well. For
local stations at least, the last hour of
prime time is viewed as critical in their
efforts Lo attract audiences 1o their local
news programs, and a nelwork’s poor per-
formance there can have decidedly adverse
effects on those efforts.

During the three weeks of network com-
petition thus far (Sept. 17-Oct. 7), ABC
has won that lime period only four times
and tied once. Two of those wins came on
Wednesday nights wilh the regular series,
Vega$, the third on a Monday night with a
football game between the Dallas Cowboys
and the Cleveland Browns and (he fourth
with a Friday movie. The one tie was on a
Saturday night between Hart to Hart and
NBC-TV's A Man Called Sloane.

Furthermore, Vega$'s share of the nei-
work audience is dwindling. NBC has run
a made-for-lelevision movie, a miniseries
and the American League baseball play-
offs against the ABC series, which re-
ceived a 38 share Sepl. 19, a 37 Sept, 27
and a 33 Oct, 3. NBC’s shares have risen
over the same lime froma 2910a 34102
37. CBS-TV’s movies in the same period
have yel 1o lake Lhat network out of third
place.

On Oct. 24, NBC will introduce a new
series opposile Vega$— The Best of Satur-
day Night Live. As one West Coast ABC
affiliale’s program director put it: **1t’1l kill
us.”” NBC will then have an all-comedy
Wednesday night.

Vega$'s performance for ABC repre-
sents one bright spol for the network in a
time period thal, otherwise, leaves few
affiliatles much (o shine aboul. Monday
night’s fodiball game has proved itself gen-
erally healthy for affiliaies in the Eastern,
central and mountain time zones, but not

for those in the Pacific time zone. There
the game begins early in the evening, and
240-Robert, which has yel to reach higher
than a 16.3/26. leads into local news.

Thus far, other nights of the week have
failed 10 deliver consisiently winning
shares o affiliates. Lazarus Syndrome
never betlered the 17.1/28 it received dur-
ing its first half hour Sept. 18. 20/20,
which is doing better than many preseason
prognoslicators expecied, has yet to lop
the 18.3/31 it reached during its first half
hour Sept. 20. The Friday, Ocl. 5, made-
for-television movie, ‘‘Before and Afler,”
reached the newwork's peak for that night
with a high of a-22/37 at 10 but dropped L0
a 21/36 a1 10:30. Hart to Hart’s Saturday
performance has improved over lime, and
the move of Fantasy Island back o ils
familiar time slot is expecied Lo continue
the upward trend. And ABC’s Sunday
movies have vel lo lop Lheir best 21.5/38
of Sept. 30 when CBS's Trapper -John,
M.D. won the time period.

Most ABC affiliales seem Lo be general-
ly pleased with the network’s performance
thus far, but local ratings have yet lo come
out. Should audiences for local late-night
news programs fall off, the network may
be in for some tough questions from local
program direclors.

Jack Lease, program direclor of wxLA-
Tv Atlanla, said that “‘as of yet'” he is nol
ready lo complain. ‘*Now thal may change.
How the hell can you tell unltil the book
comes oul?”’

His counierpart al WFAA-TvV Dallas,
Rene Castilla, said Lthal the time period
*‘looks prelly good’’ right now. **We’re nol
experiencing any loss of viewers,” he said.

Charles Leasure, program ditector of
KBTv(TV} Denver, was another who *‘can’(
say that I'm unhappy’’ with the currem
ABC schedule. He was, however,
‘‘especially pleased with the recently an-
nounced changes. Very pleased.” But he
added that he’s “*nol real Lhrilled aboul the
Mork and Mindyand Laverne and Shirley
moves.”

Black cable programer
signs up three MSO’s

Warner, ATC and Teleprompter agree
to take satellite service carrying
two daily hours of special programs

The fledgling Black Enteriainment Televi-
sion cable network has been given a big
boost. Bob Johnson, president of BET, an-
nounced at the annual fall meeting of the
Pennsylvania Cable Association in Pitts-
burgh that the newly formed company had
signed on the country’s top three cable
operators to take the service.

Johnson said that Warner Cable
(700,000 subscribers), American
Telecommunications Corp. (900,000 sub-
scribers) and Teleprompter (one million

.subscribers) have agreed to accept the ser-

vice.

BET pians to transmit via satellite two
hours a week of black-oriented program-
ing on an advertiser-supported basis.
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Transponder time is being leased from
UA-Columbia Cablevision's Madison
Square Garden pay cable service {BROAD-
CASTING, Sept. 3).

Johnson said the signing of the three
MSO's will send a message to advertisers
and entertainers that BET is the kind of
service that cable viewers wanl.

When asked about possible adverlising
prospects, Johnson said that he has had
some “*productive alks with a number of
agencies and clients, *‘and with the news
of the signing of the MSQO's he believes
they will **begin 10 take a second look.”

Johnson said that he is offering adver-
tisers ‘‘the power of TV at the prices of
radio.”’

Johnson said that he is continuing to
negoliate with program producers and sup-
pliers, but that he has already lined up 70
hours of programing—enough 10 see the
service Lhrough its first year.

The how becomes
more important
than the what in
radio programing

Panelists at NRBA workshop say
that records are no longer the
be-all and end-all of the medium;
the future, they contend, will
demand a wider vision at stations

Picking the hil record, a theme that ofien
dominates discussions aboul radio pro-
graming, was all but absent from sessions
devoled 1o programing various formals al
last week's National Radio Broadcasters
Association convenlion. Instead, pro-
gramers and general managers dealt wilh
the compelilive edge —allaining and keep-
ing it, in coming years whén new lech-
nologies may change the structure of radio
even more than compeltition beiween AM
and FM has changed il in recent years.

Change was the key word al every ses-
sion. The innovalive programer who uses
research, lechnology and his own instincts
was pointed to repealedly as essential to
the future successful radio siation. And a
good rapport wilth management and
knowledge of management techniques
also was cited often as becoming more im-
portant Lo the job of programing.

Most of all, it was said, today's pro-
gramer must be in touch with his slation’s
audience, its changing tasles and interesls,
more than ever before. Radio as a local,
portable source of informalion and enter-
tainment was pul forth as the radio that
will ‘survive future waves of compelition
from a variety of new home enlertainment
centers.

Al a session on country radio, conversa-
tion centered on mainlaining Lhe im-
age of a country station while sharing the
music .of its most important artists with
other formats. Billboard magazine's
Claude Hall moderated the discussion be-
tween panel and audience. Panelists were



Last March
a lot of you

felt sorry
for us.

You can
stop now.

Last March was tough. c /rg
We lost our network affiliation. ')\

Things, however, are definitely looking up. %’H f’#
ds o -

The July Nielsen reported our share of househol
averaging a healthy 20 from sign-on to sign-off.*

That’s a larger share than any independent

in the top 30 markets.*

We were also the only top-30 independent

to outdraw a local network affiliate.* KMSP _ _

Now our only problem is, MINNEAP OLIS * ST. PAUL
our story sounds too good to be true . Represented by Blair Television

*Nielsen Station Index, July ’79. Audience measurement data are estimates only and subject to the qualifications set forth in the report.



AFTER THE
CONVENTION:

Where You Heard New Ideas

Where You Gained New Insight

Where You Met and Saw Professionals
With Skill and Savvy

Where You Got Concepts Which
Can Improve Your Station

Where You Got Ex¢ited About the Radio
Industry

NOW IT’S TIME TO
PUT THOSE IDEAS INTO ACTION

Call Dean Landsman Radio Services/Penthouse U
Today for a Psychographic Market Study, Which
Will Arm You With the Facts and Figures You
Need to be Competitive in Today’s Market.
Ongoing Full-Service Program Consultation is
Also Available on a Market Exclusive Basis.

DEAD LAND SR

/

RAODIO SERVIGES
135 E. 54th St, NY, NY 10022

4
212 753-5259
Dean Landsman * Rene Mills

IN CONJUNCTION WITH

160 E. 48th St, NY, NY 10017
212 758-8765

Tom Dale Sid Shapiro Myra Stark

Dean Landsman—Direct Line 212 855-0445
Sid Shapiro—Direct Line 212 758-8995
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Country panetists Cramer. Scott

Bill Hennes, program director, WMAQ(AM}
Chicago, Ted Cramer, program direclor at
wDAF(AM} Kansas Cily, Mo., and Craig
Scou, vice president-programing for
Plough ‘Broadcasting, Memphis.

*The top-10 country performers of to-
day are being heard on aduli contemporary
and top 40 radio,”” said Cramer in identify-
ing the present challenge (0 country
radio’s identity. Panelists recommended
that country programers maintain *‘at least
the image" of country radio by playing a
combination of current country crossover
music with both old and new music by tra-
ditional country artists such as Merle Hag-
gard, Loretia Lynn, Mel Tillis and Ernest
Tubbs.

Panelists agreed that more information
and sSporls programing can give country
radio a compelitive advantage in the 80’s.
“If you're unsure about sporis on your
station,”” said Scott, “‘put together a three-
question survey and get on the phone to
your listeners”’’ Scout felt that many pro-
gramers are afraid of researching their
markets because of the costs they think it
will involve.

An air of gloom pervaded a discussion
of the AOR—aibum-oriented-rock—for-
mat. Panelists were Eric Hauenstein, of
the broadcast division of Sandusky News-
papers, Phoenix;, Denis McNamara, pro-
gram director at WLIR(FM) Hempstead,
N.Y., and John Platte, program director at
WRVR(FM) New York.

Although AOR radio 10day enjoys high-
er market shares than ever before.
panelists compared their format 1oday 1o
its roots in the underground or progressive
radio of the late sixties and found cause for
concern about the composition of today’s
AOQOR audience. Hauenstein said that the
current AOR audience is *‘spiritually
deprived, ignorant and confused.®

Because the “‘one prerequisite of AOR
radio” is that it identify with the lifestyle
of its audience, panelisis said that infor-
maticn on AOR radio is largely limited (o

Top 40ists McGregor, Shannon



On the highway,
shut your windows and
use the air conditioner.

You'lll save gas.

At highway speeds, youll get 1-5 conditioned comfort. We'll be saving
more mpg with the windows shut and energy and saving us all a lot of gas
the A/C on. Youll save even more gas money.
if you close the windows and dont B e y—— 1
turn on the air conditioner. But on & i !
sweltering summer day. that's asking i @ m’ . g;noq‘ggCondilionmg Facls 1}
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And based on the latest govern- : . :
ment sponsored studies, it's a lot more i T — '
fuel efficient to turn onthe A/C. ' ' ;
Becausetoday's cars aredesigned i Name_ . Titlle — i
to be driven with the windows closed. ! Organization. - i
That cuts down on mileage-killing ! :
wind resistance. f| Meness ;
Let's give every driver the facts bCity_ Siate. Zip. i
about driving the highways in air T I T e | B}



news aboul rock groups and the music in-
dustry.

“QOur audience,”’ said Hauenstein, *‘is
desperately looking for meaning. [t’s cyni-
cal and apathetic and looking for an
escape.”

Hauenslein said that in addition 1o
capilalizing on the AOR audience’s in-
leresls, programers oughl (o Lry (0 develop
‘‘palatable ways (o educate it

Panelisis agreed that AOR radio musl
broaden its audience 10 include the baby-
boom generation, the median age of which
is 32. This, said Plaue, means finding a
music mix that will satisfy the purist who
is an involved listener and the masses,
who will not make as much effort to listen
and become involved in music on the
radio.

To the adult contemporary format,
which largels a 25-10-49-year-old au-
dience, information is of ever-growing im-
portance. Panelists at a discussion of that
were Elmo Ellis, vice president and gener-
al manager of WSB-AM-FM Allanta; Bob
Hughes, program director of WASH(FM)
Washington; Jack London, music director
of KpwiN(aM} Las Vegas, and Michael
O'Shea of Golden West Broadcasters.

O’Shea noted that adult contemporary/
MOR/full-service radio has declined in
ralings in the top-30 markets recently. **To
compete,” he said, ‘‘we must outprogram
our compelitors by 50%, not just 10%.”

y

i Enc Sbevens
Focusmg on album orientod rock (AOH) (r r) Eric Hauenstem Sandusky Newspapers
broadcast division, John Platte, wava(Fm) New York, Denis McNamara, WLIR(FM)
Hempstead, N.Y, and Mike Harrison, Good Phone Communications.

O'Shea referred to his seven years work-
ing for Gordon McLendon at KLIF(AM)
Dallas, where he learned thal on-air pro-
motjon can give a stalion the compelilive
edge. Good on-air promotion, he said, can
also establish dynamic air personalities.

Panelists siressed thal news stories re-
peated Lthroughout the day should be up-
dated and rewritien carefully, and thal
news in an adult contemporary formal
should move away from the booming-
voiced, ‘‘lown-crier syndrome’” 10 a more
conversalional style. “*Still be first,”” said
O'Shea, **and still be exciting, but aim for
news writing with more style and flair™

Ellis recommended creating local news
rather than simply reacling Lo wire ser-
vices. ‘*Call_someone authorilative and
ask for analysis,” he said, ‘‘and you can

offer qualilalive as well as quantitative
news.’

Hughes suggested thal programers draw
public affairs programing from the top-10
communily problems in their areas. "‘Talk
to the people involved with those issues,’
he said, ‘‘and you'll get some emolional,
concerned informational presentations
that can’t help but involve your listeners.”

Programing sessions held Wednesday,

-the conventlion’s last day, were ham-

pered by an unexpected snowfall that pre-
vented many of the panelists from getling
to Washinglon. Only one panelist, John
Parikhal of Joint Communications, a
Canadian résearch group, made it lo the
disco radio session.

Parikhal's remarks, which carried the
session, amounted to a eulogy for disco as

all rating book data.

ages,

just might.

We'll put you hours ahead of
any other station in town.

If you'd like to always have a big jump on your competition, we
have the answer: the BCS “DEMOS" management package.
“DEMOS” gives you and your sales staff immediate access to

It allows for multiple books, combining of books, even
competitive station information . . .
of the data by over 1,000 different combinations.

Then, when you're ready for a'standard 4A avail
submission, just ask "DEMOS." It will pre-

with selective searching

pare one for you, and without an
additional cost per inquiry
charge. In two or three min-
utes. Instead of in two to
three hours. Which means your people
can be out booking, while the

competition is still looking.

For complete details on “DEMOS" or our other pack-
"FILMS,"” "KARTS” and "NEWS," write us

at Kaman Sciences Corporation. P.O. Box 7463. Garden
of the Gods Road, Colorado Springs, CO 80933, or call
(303) 599-1601 today. Because if you don't your competition

And would you want them to always have a jump on you?

bcs

SYSTEMS

I.l’[?(p MAN SCIENCES CORPORATION

A KAMAN COMPA

Our systems belong in your station,

Broadcasting Oct 15 1979
56

%7



This Year Let Your Audience Spend

Christm With

The Lennon Sisters

Already sold in the following markets:

Boston WLVI Cleveland WEWS Miami WPLG

Atlanta WSB Tampa WTOG Portland KGW

Denver KOA Cincinnati WLWT Milwaukee WISN
Nashville WNGE San Diego KFMB Memphis WREG
Phoenix KPHO Charlotte WSOC Grnvl/Sptg WFBC
Birmingham WAPt Oklahoma City KOCO Orlando WFTV
Albany, NY WRGB Dayton WDTN Chas/Hunt WOWK
Sait Lake City KSL Flint WNEM Greensboro WFMY
Raleigh WRAL Roanoke WDBJ Fresno KMPH

Toledo WTOL Cedar Rapids WMT Paducah WPSD
Spokane KREM Honolulu KGMB Chattanooga WRCB
Portland, Maine WCSH Tri Cities WJHL Lincoln KHGI

West Palm Beach WPEC  Evansville WFIE Huntsville WHNT
Lexington WKYT Columbia WIS Colorado Springs KOAA
Fort Wayne WKJG Austin KVUE Wheeling WTOV

Baton Rouge WBRZ Columbus, GA WRBL Charleston, S.C. WCIV
Montgomery WSFA Topeka KTSB Tallahassee WCTV
Savannah WSAY Chico KRCR Atbany, GA WALB

Fort Myers WEVU Meridian WHTV Lake Charles KPLC
Fort Smith KFPW Harrisonburg WHSV Panama City WMBB

Contact David Sifford: Osmond Television Sales
P.O. Box 911, Brentwood Tennessee
(615) 373-0819



a full-time format. He said that Burkhart/
Abrams & Associales, a firm which he
consults, now believes that disco is no
longer a viable full-time format because of
a lack of good disco music.

Although disco is in a slump as a music
form because the record companies are
abandoning it, Parikhal believes disco is.an
important musical form that will have long
range effects on music in general.

The top-40 formal was discussed by
panelists Scott Shannon, of wPGC-AM-FM
Morningside, Md. {Washington}, and
Bruce McGregor, program director of
WAKX-AM-FM Duluth, Minn.

Both stressed that mass appeal radio
should reflect its audience. **A programer
who runs the same station in every city he
moves Lo is a bad programer,” said Shan-
non.

" When questioned about Washington-
markel on-air diary promolions, Shannon
said (hat all area stations would be using
the same announcément in (he future,
and that WPGC runs the diary promotions
every day, all year round, and not just dur-
ing raling periods.

As in most of the other formal dis-
cussions, lop-40 panelists stressed that a
slation should be able to sell itself no mat-
ter whal its ralings in the market. **If you
own your demographics and can prove ha
they're salable,” said Shannon, ‘‘your
bottom line can look much betler (han
your share in the ralings.”
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Looking forward. In another NRBA session, “Programing in the 80's,’ views were offered
on the future of radio. Block programing was cited as representing a new opportunity for
the AM daytimer, and country radio was cast as the only AM music format not vuinerable to
competition from FM. TV morning shows designed so that watching is not critical, and radio
sets capable of receiving TV audio were seen as potent new competition for radio. Shulke
Radio Productions’ Jim Shulke predicted it may take 15 years before stereo is substantially
implemented on AM. For now, “If | had the biggest AM signal in town," said Shulke, “I'd pro-
gram counlry music.” For the second AM signal in town, Shulke recommended news/talk/
information. The panelists: Standing | to r: Lee Abrams, Burkhart/Abrams & Associates:
George Burns, Burns Media Consultants; Kent Burkhart, Burkhart/Abrams, and Gerry Del
Colliano, publisher, Inside Radio. Seated, | to r: Jim Shulke, Shulke Radio Productions:
Shelley Grafman, Century Broadcasting; Marlin Taylor, Bonneville Broadcast Consultants,
and Gary Worth, Mutual Broadcasting System. -
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Myth:

 Railroads waste a lot of energy.

Fact:

America’s freight railroads
are in the forefront of
energy conservation.

With energy a scarce commaodity, America’s
freight railroads are leaders in tapping new tech-
nologies to conserve our dwindling-energy
resources. A new and innovative throttie control
device that matches a train's power to its needs
can help reduce railroad fuel consumption by
up to 15%.

Sophisticated locomotive fuel injection sys-
tems, automatic shutoff valves at fueling stations
and improved maintenance practices are signifi-
cantly trimming energy consumption. This ata
time when freight railroads use only 3.27% of the
petroleum consumed by the transportation
industry while handling 36.2% of the nation’s
intercity freight.

Today, the railroads’ search for energy saving
measures is reaching beyond fuel conservation.
Maintenance-free solar batteries are being
tested to replace power lines to remote grade.
Crossing systems, an energy saving innovation
that has far-reaching potential.

Railroads have always been the most energy-
efficient way to move bulk cargo overland. Now,
with fuel at a premium, America’s freight railroads
are more important than ever to the nation.

For more information about railroad energy
efficiency, write: Energy, Association of American
Railroads, American Railroads Building,
‘Washington, D.C. 20036.

Surprise:
Railroads use less than

one percent of the nation’s
energy resources each year.
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Everyone’s gone to the movles. CBS Inc. is re-entering
the motion picture field, it was announced last week by CBS/
Broadcast Group President Gene P. Jankowski. To be head-
quartered at CBS's Studio Center production facility in North
Hollywood, Calif., the new division will operate under CBS
Entertainment President Robert A, Daly, Donald March, until
recently president of Filmway Inc.'s theatrical division, has
been named vice president, theatrical films, and will
spearhead the new enterprise. According to Jankowski,.at
the outset CBS will produce three or four films yearly at a
cost in the $5 million-$8 million range. "But eventually, the
only limits we foresee are those imposed by the
March marketplace! The CBS move comes five months after ABC
formed a similar operation under its entertainment division. Brandon Stoddard was named
president of that unit (Broaocasting. May 21). CBS phased out its Cinema Center Films in
1972 after six years, 25 ftilms and unprofitable operations.

Quality
at $895

mono tapes in ‘““A’’ size cartridges. 800-447-0414
Stops automatically on 1kHz cue. Ask about our no-risk,
Big and small buy it for the same 30-day frial order.
reason: nothing else does this task Call cllect from 1i-
0 well, so long, so reliably, w!th so (309) 828-1381.
little maintenance. Also available Standard 2-year
in Reproducer Only for $690. warranty.
INTERNATIONAL TAPETRONICS CORPORATION Mariceted exclusively in
2425 South Main Street, Bloomington. liinois 61701 inustrics, Lid. Torante.
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W&W rating firm
to expand service
to top-10 markets

A new computerized radio research ser-
vice, already available in Boston and New
York, will be rolled out to all the top-10
markets beginning early next year.

Called the Wallace & Washburn Pro-
graming Report, the market-by-market
studies will provide both programing and
qualitative sales data.

In Boston, where the first such study

. was released in March, and in New York,

which followed with one in July, Wallace &
Washburn Inc. claim 17 radio station
clients, with representation from ABC,
CBS, NBC, Metromedia, RKO and others.

Come January, the Boston-based
Wallace & Washburn is planning on sec-
ond and beefed-up reports for Boston and
New York and launching reports in Los
Angeles and San Francisco. In early spring
Chicago and Philadelphia reports are 1o be
issued, with the remaining top-10 market
reports for Detroit, Washington, Cleve-
land and Pittsburgh scheduled for July.

The annual reports, covering all stations
in the market and expected (o run 400-450
pages each, will be broken into two sec-
tions: programing and sales. Programing
data includes listening and station switch-
ing behavior;, programing likes, dislikes
and needs, and favorile artists, groups,
and announcers.

It also will include a listing of the mar-
ket's 1op-350 recording artists and groups
and the top-80 announcers, with cross-
referencing for each station in the market.

The sales section involves basic qualita-
tive demographics such as income, educa-
tion, occupation, ethnic background and
marital status. Buying behavior also is
tracked, ranging from records and tapes to
home ownership.

Sample size in the initial metro areas
surveyed has Boston at 1,400; New York,
3,500; Los Angeles, 2,800, and San Fran-
cisco, 1,800.

At the top end of the scale, subscription
cost for contemporary stations in New
York and Los Angeles is $9,800; Boston,
$5,900 and San Francisco, $6,800.

The prices, according to Wallace &
Washburn, are considerably fower than
the $35,000-$70,000 that the firm says is
the range for customized station research.

Partners in the effort are Kimball
Wallace and Harotd Washburn, formerly
with advertising agencies, who set up their
own custom research firm four years ago.

_
Reduction of overtime

main Issue in AFTRA’s
contract demands to

TV and radio networks

The American Federation of Television
and Radio Artists presented to the televi-
sion and radio nelworks last Wednesday
(Oct. 10) its demands for a new contract



covering performers and news personnel.

The specific proposals sought by
AFTRA for inclusion in a new pact (o
replace a three-year conlract expmng on
Nov. 15 were nol divulged by the union.
Sanford 1. (Bud) Wolff, nalional executive
secretary, reported that the union will be
seeking increases in fees, not on an across-
the-board basis but in selected areas, bul
said the main thrust will be toward im-
provements in working conditions for per-
formers appearing in daytime serials and
for news correspondents.

WolfY said that with the expansion of a
number of daytime serials to an hour,
many performers are working up to 14
hours a day. Since these performers in-
variably are paid over-scale, he said, the
extra hours they work are credited to scale
and they often end up working for mini-
mum. The union is seeking to introduce
improved methods that would speed up
production or impose penalties for work
beyond eight hours. .

A similar condition prevails for re-
porters and on-air news personnel, accord-
ing Lo Wolff. The union is asking that
either s1affs be increased or penalties be
imposed for work beyond eight hours.

Wolff estimated that about 25,000
AFTRA members are involved or directly
affected by these negotiations. (They do
not include performers appearing in com-
mercials or in prime-time series.)

U.S. TV branches out
in search of programs

American television is becoming in-
creasingly aware of the rest of the world as
programing resources, Richard A.
(FLeary, president of the International
Council of the National Academy of
Television Arts and Sciences, advised an
audience at the Prix ltalia festival in Lecce,
[taly.

Q'Leary, who is president of the ABC
Owned Television Stations and ABC Inter-
national, said that for a long time, the U.S.
has viewed other countries as markets for
TV programing. He noted that British
television was one of the first international
resources for U.S. broadcasting because of
language reasons but said that ‘‘with
sophisticated technology and sports and
news coverage abroad, the consciousness
of international television has been raised
significantly.’

He said Americans are learning to seek
out the diversity that foreign countries can
offer to television, and added:

*“Only 10 years ago, most international
coverage depended upon film. Today, with
portable electronic cameras, it is possible
to broadcast live from almost any location.
Technology has given us the tools to
broadcast live pictures and to send those
pictures via' satellites.”

O’Leary presented the Directorate
Award of the International Counci! of
NATAS to Prix ltalia, an award festival for
television and radio programing, which
has been held for 31 years.

'._- _i"\. W]JWOWF;’

In reserve. NBC-TV has ordered nine more episodes of TAT Communications Co's
summer comedy series, Faets of Life, which had four-week run in August. Production of
new shows will begin in November.

D
Bearde in their own den. MCA TV Program Enterprises, development wing of MCA TV
Universal, now has Chris Bearde Productions on board for comedy and variety futures.
Bearde, who's formed his own company, has earlier credits of Sonny & Cher, Gong Show
and Bobby Vinton Show. Two months ago MCA TV pulled in Hill-Eubanks Group
(BROADCASTING, Aug. 27).

]

Never too old. One-hour Senior Olympics TV special program is available for barter
syndication via Hal Golden TV, Los Angeles and New York. Open to persons 40 and over,
Senior Otympics events were held in southern California and on Long Island, N.Y. Program
was produced by Joe Landis for showing during first and second quarter of 1980.
Advertiser is Block Drug Co, through BBDO New York. Last year telecast of Senior
Olympics was carried in 43 markets.
= a

Instructional arm. ABC Pictures International Inc. has formed ABC Learning Resources
Inc. to acquire, produce and distribute programs —including ABC-TV children’s, news and
public-affairs programs and programs from ABC O&O stations —to educational, business
and industry markets. Donna B. Sessa, director of multimedia division of ABC Pictures
International, will head ABC Learning Resources. Dr. Peter Schillaci named manager of
new unit; Celeste Chin will be administrative assistant and Leanne Harbrecht, special
sales assistant.

D
OPT ‘Gossip.’ Operation Prime Time consortium of network affiliates and independents
has picked The Gossip Columnist as first duai-form project, adaptable to run as two-hour
movie or five half-hours. Tentatively scheduled for airing in March, MCA TV/Universal
praduction is about “determined and beautiful young journalist who loses her idealistic
aspirations as she is seduced by the show business glamour of today's Holly wood”
Production starts Nov. 6.

a
Who said. "We shall fight on the beaches, we shall fight on the landing grounds, we shalt
fight in the fields, and in the streets, we shall fight in the hills. We shall never surrender”
Stirring speech by Winston Churchill to Britain and allies after fall of France and retreat at
Dunkirk was delivered in person to House of Commons, but stand-in delivered BBC
version, ersatz Churchill has revealed nearly 40 years later. Churchill, burdened by war
duties, asked for double to deliver broadcast speech; BCC found Norman Shelley, staff
actor responsible for Winnie the Pooh voice in children’s drama who had knack for
imitiating prime minister. No one was wiser until revelation; even Churchill was impressed
with Shelley: "Very nice;" he reportedly said. "He’s even got my teeth right”

D

More radio. Golden Egg, Los Angeles radio syndicator, has released list of available
programs: Rockin'Qut, weekly two-hour national hook-up of top disk jockeys reporting ::n
week's hit albums anchored by Buzz Bennett; Film Clips, 10 three-minute weekly features
with Hollywood stars and critic David Sheehan as host;. Future File, 10 three-minute weekly
spots devoted to “world of tomorrow” with San Francisco newsman David McQueen, and
The Great American Musical, two hours weekly of music from stage plays and films with
Chuck Southcott. All will debut in January.

O
Prime-time Phil. Phil Donahue, host of daily Donahue strin syndicated by Multimedia
Program Productions and thrice-weekly Today contributor, inakes national prime-time
debut as entertainment special host Sunday, Oct. 21,on NUC-TV's TV Guide— The First 25
Years. Aside from TV stars, among others featured on two-hour special will be Peggy
Charren, president of Action for Children's Television; Richard Salant, former CBS News
president, now NBC vice chairman; Rev. Jesse Jackson, civil rights activist, and Nicholas
Johnson, former FCC commissioner and now head of National Citizens Communications
Lobhy.

a
CU on HBO. Consumers Union, publisher of Consumer Reports, is breaking into pay TV
with 45-minute pilot for Home Box Office. Program, produced by CU in association with
Alvin H. Perimutter Inc., is scheduled for February showing. It'll be magazine format and
also include sketches-and animation. If it goes to series, frequency is expected to be once
every other month. Programs will deal with only one topic. First outing is on foed.

a
Do-it-yourselt soap. For frustrated soap-opera stars still awake at about 2:30-3 a.m,,
wino(am) Chicago has come up with Windy City Soap Opera. For past several weeks, all-
night personality Norman Mark has been auditioning callers, setling up situations and
adding sound effects. But it's listeners that take it from there, as many as 10 each night.
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Kassens
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Channel spacing dominates NRBA technical sessions

Proposals to squeeze -more stations
into the AM and FM spectrum are on
the minds of convention delegates

A Tuesday morning National Radio Broad-
caslers Association technical workshop
that was supposed (0 have been a dis-
cussion about the ‘‘Challenges and Op-
portunities of the 80’s . .. the-NTIA Pro-
posals'’ quickly evolved into a discussion
of FM quadraphonic and how il would
affect and be affecied by the National
Telecommunications Information Admin-
istration’s moves 10 squeeze more slalions
into the FM band.

Douglass Crombie, director of NTIA's
Institute for Telecommunications, said
that NTIA has a greal interest in increasing
the number of stations in the FM band
and suggested a number of means of
doing so, including terrain shielding,
directional antennas and reduction of
channel spacing from 200 to 150 or 100
khz.

The channel-reduction idea was part of
the FCC’s further notice of inquiry on FM
quad, which asked for comments on how
FM quad might affect spacing reduction

and whether it would preclude spacing
reduction in the future.

While Crombie maintained that the
FCC question, which was strongly en-
dorsed by the NTIA in its comments, is
valid, Lou Dorren, a panelist from Quad-
racast Sysiems Inc., a developer and pro-
moter of one of the quad systems pro-
posed in the FCC inquiry, said, in effect,
that the question is mool.

Dorren, citing a test QSI performed on
30 FM receivers of varying qualities,
claimed that quadraphonic broadcasting
would have no more effect on future spac-
ing reduction than do the current stereo
and mono services. He suggested that'the
real question is what effect channel-spac-
ing reduction would have on other existing
services. He said that it would preclude
Subsidiary Communications Authoriza-
tions and degrade frequency response
from 15 khz (0 12 khz.

In awareness of the economic interests
of the FM broadcasters in the audience,
Dorren argued that reduced spacing would
not only mean increased competition from
the new FM siations that would result but
also from AM slalions, since FM would

R.C. CRISLER & CO., INC.

Business Brokers for C.A.T.V., TV & Radio Properties
Licensed Securities Dealers
Underwriting — Financing

Cincinnati
Richard C. Crisler, Clyde G. Haehnle, Alex Howard
580 Walnut Street, 45202, phone (513) 381-7775
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have 10 operate with lower ﬁdqlily, or more
precisely, he said, with fidelity closer 1o
k]

Leonard Feldman, technical director of
the Institute of High Fidelity, joined Dor-
ren in downgrading the idea of reducing
channel spacing, calling the idea ‘“‘un-
necessary, couniterproductive and in-
complete.”

Feldman seemed particularly upset by
Crombie’s remark that channel spacing
was a more viable idea because of im-
provements in FM receivers. He said im-
provements in FM receivers are one of the
reasons FM can provide high quality, high
fidelity service, and that reduced spacing
would negate those improvements.

Broadcaster Jim Gabbert, who moder-
aled the panel, interjected that much of
the impetus behind channel reduction was
the pressure 1o provide for more minority
owned slations, but he said that could be
better accomplished through economic
means, such as tax certificaies.

B Another panel session, on reducing the
channel spacing in the AM band from 10
khz to 9 khz—*Thé 9 khz Debate —
reiteraled many of the comments made in
the FCC rulemaking on the same subject
(BROADCASTING. Oct. 8).

Harold Kassens, a consulting engineer
with A.D. Ring & Associates, representing
the Clear Channel Broadcasling Service,
led things off with a balanced assessment
of the 9 khz question. **There is no techni-
cal reason why you can’t go to 9 khz,” he
said, *‘if you're willing lo pay the price.”
And part of that price will be in co-channel
and adjacent channel interference.

Kassens felt the end product of 9 khz
was a good thing as it would produce 12
new channels that could be used for in-
creasing minorily owernship and appeas-
ing the daytimers who would use the addi-



lional space 1o go full time. But Kassens
also warned that Lthere was no way Lo know
how many of the newly crealed channels
would be assigned 1o the United States at
the Region |l radio conference in Buenos
Aires next spring. '

One reason advanced by Kassens for
moving 10 9 khz is the heterodyne inter-
ference now caused by stations in Region |
(Europe and Africa) and Region 11l
(Australia and Asia) that are already
broadcasting at 9 khz. Kassens illustrated
this interference, -which is audible as a
whistle, with a series of lapes recorded al
stations in Los Angeles, Georgia and New
Zealand,

Douglass Crombie, representing theé
NTIA position, ran down the list of why
NTIA thinks 9 khz is a_good idea: in-
creased availability of stations, increased
compelition, diversitly of programing, in-
creased minorily ownership, opporiunity

for local broadcasting, improved efficiency -

of AM spectrum and reduced inter-
ferénce from Region 1 and 11! countries.

Crombie seemed satisfied that the ques-

tion of adjacent-channel interference at 9
khz spacing had been answered by NTIA
tests. He said-tests show that only 22 pairs
of adjacent channels ‘‘may conslilute a
problem’” under the proposed plan, and
added that if there is a problem at 9 khz,
*‘there is already a problem at 10 khz."
. Another proponent of 9 khz spacing,
Ray Livesay, president of the Daylime
Broadcasters Association, tried to jmpress
his fellow panelists and the audience with
the plight of the.daylime broadcastier who
desires lo go full lime.

Livesay spent a good deal of time detail-
ing an experiment conducted at his
WLBH(AM) Matoori, lll. The experiment, in
conjynction with the NTIA, tested the
effects ef changing the frequency of the
station 4 khz in each direction~—the
greatest change in frequency required by
the 9 khz proposal—on the station’s direc-
tional antenna array. (The NTIA has con-
ducted similar tests al two other stations.)

According to Livesay, the test proved
that the reduced -spacing would have a
minimal effect on directional antenna pat-
lerns. Kassens, however, countered this
claim, calling Livesay’s experiment and,
by extlension, the NTIA’s experiments al
the two other stations, a “*farce.”” Kassens
said that such tests are inconclusive until
new directional antenna parameters are
calculated for the experimental frequen-
cies. "| 0
Livesay also couldn't have been pleased
by the remarks of Ed Bulerbaugh, who
represented a committee in Canada look-
ing into the 9 khz question. According to
Buterbaugh, the Department of Com-
munications in Canada is looking at two
slightly different 9 khz proposals—one
comparable 10 the NTIA’s and another
that would crowd all the present cHanngls
below 1485 khz and create 13 new chan-
nels between 1494 khz ard 1603 khz.

He said, however, that the latter is
almost unworkable because of problems it
crealés for stations with directional anten-
nas.

The Master’s Degree
Program n Interactive
lelecommunications.

The field of interactive telecommunications is expanding
rapidly and so is the need for professionals qualified to work
with the technology and its users in business, government,
public service, and community settings.

To meet this need, New York University has designed a
master’s degree program in interactive telecommunications
that focuses on technologies for the exchange of information
in the form of voice, images, graphics, text, and data. The
program is open to applicants who show exceptional promise
in developing and implementing new applications of the
technology.

The faculty includes eminent scholars, researchers, and
practitioners from business and government who are rec-
ognized leaders in the field. This two-year program of study
provides a combination of core courses, independent study,
laboratory experience, and fieldwork. '

For more information on the master’s degree program in

N P 4 interactive telecommunications,

please call (212) 598-7847

or mail in the coupon below.
APRIRALE LAY }'.R!!'I n I_) THE PLBLIC SERVICY

l Please send me information on your
master's degree program in interactive  ame
telecommunications. .
Address

| Dean David Oppenheim
School of the Arts
| New York Unijversity

City/Siate/Zip

11 I Second Avenue New York University is an affirmative action/
New York, N.Y. 10003 equal opportunity institution, -
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Sony and Philips
agree to share

patent material

Move is to help foster
compatability in new
technologies, especially disks

In a move that could have significant im- -

pact on the future development and direc-
tion of videodisk technology, Sony Corp.
of Japan and N.V. Philips of the Nether-
lands have reached an agreement permil-
ling each Lo use the other’s patent rights to
*‘a wide range of products,’ The compa-
nies’ announcement singled out ‘‘optical
audio and video disk systems’ as part of
the trade, saying thal palents in this area
were included *‘with the intent of achiev-
ing interchangeability”” Philips’s subsidi-
aries, U.S. Philips Co. and North Ameri-
can Philips Corp., were also named in the
arrangement.

Sony and Philips had independenily
been developing their own optical
videodisk systems, which use a laser lo
decode the program informalion siored on
the disks. Meanwhile, RCA and Mal-
sushila have been preparing disk systems
that rely on a mechanical stylus, similar to
conventional audio recording sysiems,
The prospect of a multitude of incompati-
ble disk systems {ractionalizing the markel
and scaring off polential purchasers has
been raised by indusitry observers, and
this patent arrangement would appear to
be an efforl 1o avoid compatibility prob-
lems on the optical front.

The sole disk system that is now avail-
able in the American consumer markel,
albeit on a limited basis, is an optical one
developed jointly by Philips and MCA.
Magnavox (a North American Philips sub-
sidiary) manufactures the players, and
MCA has been producing the disks.
Several weeks ago, it forged a pact with
IBM whereby bolth companies would
throw their patents in the optical disk field,
as well as other assets, inlo a joint venture,
DiscoVision Associales (BROADCASTING,
Sept. 10). DiscoVision, they said, will pro-
duce and market not only disks, but play-
ers as well.

Taken logether, the Sony/Phitips and,
the MCA/IBM arrangements may suggest
that the direction of optical video sysiems
is away from consumer markets and
toward industrial and instilutional users.
Past indications are that Sony, which has
heavy involvement in the industrial mar-
ket, believes that consumer interest in
video players will concentrate in lape
systems such as its Betamax units. I1BM,
of course, has always operated oulside the
consumer field.

Optlical syslems, despile their claimed
advantages in capacily and durabilily, are
projected to cost in the neighborhood of
$1,000, wwice whal’s estimated for the
mechanical systems, a price differential
that might weigh more heavily with con-
sumers than with institutions seeking per-
manent information storage.

[neSyme

Together again. For those who missed it the first time around, second "Satellite
Private Terminal Seminar” has been scheduled for Miami next Feb. 5-6 at Bayfront
Auditorium. Second show is reflection of success of first, heid in Oklahoma City last
August. Thrust of seminar is to teach those who are handy with soldering irons ways 10
build low-cost, receive-only earth station for picking up satellite programing

intended for cable systems.

a
Sky pirates. But it's illegal under FCC rules to pick programing off satellites without
authorization from dislributors such as Showtime is same as that for cabie subscriber.
Whal upsets Motion Picture Association of America is that owner of arth station can
receive authorization for one service and pirate rest, if he is so inclined. According to MPAA,
pirating cheats both distributor and program producers, who receive percentage of fee
charged subscribers.

a

Offspring. One of the first new products to be introduced since Harris-Consolidated
Video Systems merger is new version of CVS 520 digital time base corrector. Unit's new
-features include optional 16-line window that facilitates use of ENG.

Continental air. CBS teletext demonstration at kmox-Tv St. Louis late 1ast month attracted
engineers for hands-on demonstration, including Frenchmen who were interested in what
C8S had done with modified French Antiope system. Picture above (I-r): John McKay, gen-
eral manager of kMox-Tv; Pierre Gaujard, president of Anliope Videolext Systems Inc., sub-
sidiary of French Sofratev firm, manufaclurer of Antiope equipment; Jean Guillermin, presi-

dent and general manager of Sofratev; Maurice Remy, general manager of Telediffusion de
France, and Joseph Flaherty, vice president of engineering for CBS,

Britain upgrades
teletext service;
sales of sets that
can receive it
outpace expectations

The BBC has broughlt in a new computer
sysltem for ils leletext system, Ceefax,
which is said o lmprove rellablllly and
allow more flexibility in pulling together
the two 100-page magazines.

Since Ceefax went on the air in 1974,
the BBC has used the same experimental
compuler system. The new system, con-
sisting of three PDP 11-34 units from
Digital Equipment Corp., was designed by
BBC engineers and the British software
company, Logica. One computer will be
used for editorial input, and two for out-
pul. In case one oulpml unit goes down,
the other would immediately cut in on a
*‘hot standby’’ sysiem, according .lo
Ceefax information officer Gwyn Morgan.

Ceefax editor Colin Mclntyre said:
““This new second-generation sysiem puts
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Britain even further ahead of the world in
developing teletext.”” Brilain remains the
only country 10 have a fully operational
lelelext service.

The new syslem answers some critics by
being able to work in languages other than
English, especially those with accented
characters. lt still does not allow letters in
Arabic or similar alphabelts.

The new computer coincides with the
breaking of the 30,000 mark in the num-
ber of teletext equipped sets in the U.K.

Morgan said sales have been growing at
twice the rate predicted, and he said some
manufacturers have already committed
their output for the rest of the year to
teletext equipped sets. According (o
Morgan, sales are now running 3,000 a
month and continuously growing. Twelve
months ago there were 7,000 teletext sets
in the country.

Morgan also said a recenl study showed
that the average home uses Ceefax 25
minutés a day, which he said made the
system cost effective in relation 1o other
forms of broadcasting.



Canada is testing
direct-to-home
satellite service

The Canadian government announced
that it has instituted an experimental
direct-to-home broadcast service using its
Anik B satellite.

Comsat has announced it had intentions
of providing a similar service in the U.S.
(BROADCASTING, Aug. 8), bul details of
the service will not be released until ap-
plications are filed with the FCC.

The Canadian trial, which will ultimate-
ly involve 100 earth stations linked o
homes, plus cable systems and com-

munity centers, is planned to conlinue to
until next spring.

The experiment is just one of 15 com-
munications projects the Canadian
Department of Communications has
scheduled for the four transponders it
leased on the Anik Bin June 1978 for $34
million.

The first 50 receive- only earth slations
are being installed al various locations in
Ontario 10 receive programing sent up to
the satellite by TV Ontario, Ontario's
publicly owned educational nelwork The
second 50 wil! be insialled in British Co-
lumbia slarling some time this month.
They will receive programing from the
Canadian Broadcasting Corp. and possibly
other sources.

The service was inaugurated last

Wednesday at a privale home in Macdiar-
mid, Ont.

Most of the cost of the project will be
absorbed by DOC, but some of the other
project parumpanls—TV Ontario and the
Ontario Ministries of Transportation and
Communications, Culture and Recrea-
tion—will share in the expense.

The earth stations used in the trial will
be 1.2 meter and 1.8 meter dishes from
SED Lud. of Saskatoon, Sask. al a cost of
$3,600 each. Installation cost is $200.

In a prepared statement; Federal Com-
munications Minister David MacDonald
said that the purpose of the project is*‘not
only Lo test the feasibility of using small,
low- cost earth stations for direct-to-home
salellite broadcasting, but also 1o stimuiale
an important high technology industry.”

Journalismg

Marks and Beebe
urge members of
free-world press

to stand up for
journalists’ rights

At gathering of broadcasters from
Western Hemisphere, they warn of
attempts by underdeveloped nations
to impose controls on information

Protection of broadcast and press
freedoms begins wilh those who exercise
them. And with maltters bearing on those
freedoms under discussion in inlerna-
tional forums, it is the duty of the mem-
bers of the media Lo help defend them, not
simply 10 be “‘bystanders.”

Leonard Marks, a former director of the
U.S. Information Agency and a Washing-
ton allorney, delivered that message lasl
week Lo broadcasters from the Weslern
Hemisphere, gathered in Washington for
the 14th General Assembly of the Inter-
American Association of Broadcasters.

The |AAB is composed of private radio
and television associations in Argentina,
Bolivia, Brazil, Canada, Chile, Colombia,
Costa Rica, Mexico, Nicaragua, Peru,
Uruguay and Venezuela, as well as the
United States. Some 90 broadcasters al-
tended the four-day conference in Wash-
inglon.

Marks, speaking al a luncheon, said
that, with Third World countries demand-
ing a “New World Information Order”
aimed at redressing what they see as an
imbalance in the international information
system between developed and developing

countries, free-press principles are under
pressure in UNESCO and at the World
Administrative Radio Conference now
under way in Geneva.

In UNESCQ, he recalled, Weslern
countries last year were able 10 head off a
proposal that all states be responsible for
the news coverage by their own and
foreign correspondents within their bor-
ders.

But at the same time, he noted,
UNESCO established a commission under
Irish diplomat Sean MacBride to study
questions concerning the world news
media, and that an |1-5 majority of its
members appear (o favor such proposals as
licensing of journalists and establishment
of a code of journalistic ethics. The com-
mission's report is due Nov. 30, and
Marks expressed the hope that it will be
divided into two paris—one on which con-
sensus is achieved and one on which il is

not. He noted that UNESCO normally
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operates on lhe basis of consensus.

Al WARC, where representatives of 149
nations are reviewing virtually all interna-
lional radio regulations, ambitions of
some Third World couniries, Marks
warned, could endanger telecommunica-
tions development. He referred. 10 coun-
tries seeking spectrum space whether Lhey
can use it or not (granting such a demand,
he said, “‘would disrupt communications
throughout the world™) or properly rights
Lo the air space above Lheir terrilory that is
occupied by satellites (whlch he said,
could block communications (0 the detri-
ment of rich and poor nations alike).

“1 find the current developments in
communications the most exciling and
important since lhe century began,”’
Marks said. ‘*But oflen, people engaged in
communicalions are nol aware- of the
slakes 10 themselves and (o the enlire
world.

*‘| urge all of you—as important broad-
caslers in your country—1o pay atlenlion
10 these developments and be more than
bystanders. Play an imporiant role in get-
ting your governmen! 1o send representa-
tives L0 these meelings who will prolect
and defend the principles of free com-
munication and free flow of information.”

Marks's wasn't the only expression of
concern the international broadcasters’
group heard regarding UNESCO. George
Beebe, associate publisher of the Miami
Herald and retiring chairman of the World
Press Freedom Commitiee, who ad-
dressed the IAAB members on Friday,
said UNESCO poses “‘problems.”

& UNESCO invites governmental *‘ex-
perts’’ 1o discuss communications but ex-
cludes media representatives. An exam-
ple, he said, is a UNESCO conference lo
be held in Washingion under State
Department auspices next month. While
35 government represenlatives will con-



Round table. The Inter-American Association of Broadcasters gathered in Washungton
last week for its 14th general assembly Shown above at a luncheon meeting on Wednes-
day is the table of some of the IAAB officers. Dr. Luis Alberto Sole, director general, is third
up from botlom on the left. Clockwise from him are Leonard Marks, former director of the
U.S. information Agency, who was the luncheon speaker; Ernest Steeie, president of the
Canadian Association of Broadcasters; Vincent Wasilewski, president of the National As-
sociation of Broadcasters; Hector Amengual, president of LAAB; Thomas Bolger, of wMtvtv
Madison, Wis., NAB chairman; Sol Taishoff, editor of Broapcasting Magazine, and Arch
Madsen, of Bonneville International Corp. and chairman of the NAB's international commit-

tee, who was president of the assembly,

sider means of helping the media of the
developing world, *‘not one real media
person has been inviled,” other than rep-
resenlatives of five government news
agencies.

m UNESCO sponsors journalistic con-
ferences throughout the world, but makes
no effort to assure *“‘a free-world media
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voice™ is present.

B The UNESCO secretarial says il is
neutral, *‘yel their speeches and the work-
ing papers Lhey prepare for conferences
belie this.”

® And “‘no represenlatives of the Wesl
hold key jobs in UNESCO." Weslern rep-
resenlation is missing: from the com-
municalions sector, where ‘‘“mosl
challenges Lo us® originale.

But Beebe’s remarks were nol entirely
negative. He proposed an action thal
would further unify the Inter-American
Press Association of which he is incoming
president, and the I[AAB. He recalled that
the two associations in” 1951 signed the
Panama Doctrine, a mutual assistance pact
that makes an atlack on one of the media
an allack on the other. He noted it had

been invoked several times, and added,
*“this relationship is 50 valuable 1 suggesi
we coqucl a joint assembly one year

He said the iwo organizations could
hold separale business sessions, 1hen
**join in programs of mutual interest” and
hold a joint meeting of the boards of direc-
Lors.

It is, he said, “‘an exciting prospect.”

More quit KOOL-TV

News staffers continue to resign
after management institutes
policy of signing them to
contract that prevents their
joining other Phoenix-area TV’s

Four more members of the news staff of
KOOL-TY Phoenix have left that station’s
employ—bringing the total 10 seven who
have quit the nonunion CBS affiliate since
management began requiring certain news
employes io sign what many openly call a
**loyally oath.”

Al least three of the new resignations
came from staffers who were_not asked 1o
sign Lthe controversial anticompelition
agreement, which prohibils signalories
from taking posilions at compeling
Phoenix stations for a period of one year
following dismissal or resignalion from
KOOL-TV (BROADCASTING. Sept. 10). One
news staffer who did sign the agreement
has 1aken a position with a station in Seat-
te. '

Two weeks ago, one reporter left KOOL-
TV and joined the siaff of a compeling sta-
tion. Three others submilled 1wo-week
notices signaling their inténtions Lo leave.
All of those are joining stations quiside of
Phoenix. Consumer reporier Tom Collier
has taken a similar position al KPNX(TV}
Phoenix, where al least five olther KOOL-TV
staffers have moved in the pasl year. Re-

NewsuBeeart

Wrap-up. Associated Press will be distributing to member radio and television stations
62-part series of one-minute scnpts detailing newsmakers and news events of 1970's.
Called Shadows of the Seventies, sefies will be delivered 10 radio members twice daily
beginning in December and to TV members late in November. Series can be put together
into single one-hour program for radio or television. AP plans to supply special photo and
graphic package to accompany-series for AP-TV subscribers.

: ’ (m}

Mark your calendars. KasC-Tv Los Angeles, ABC O&Q there, has two major projects in

B-eil-ei-'rua TH!P: '?HDUF
i Em‘dm ngunming Irrhurnuhnnul. m—

works, First, bedginning Oct. 18, station will air 17-part series, "The Life and Times of Citizen
Chandler" during its daily evening news show. Series will lock at influence and power of
Otis Chandlér and his family-dominaled media empire Times-Mirror Corp., which includes
newspapers, television stations and cable systems. On Nov. 26, station will air exclusive
80-minute interview with former President Richard M. Nixon. News anchor Jerry Dunphy
will conduct live, in-studio interview.

- (]
Attention: minority journalists. Community Film Workshop Council Inc.. New York, is
seeking applications for broadcast journalism training programs, open to minorities and
women, 18 and older. Program, funded by CETA, provides stipend during 20-week training
program which begins in November. Send resume or letter to council at 830 Ninth Avenue,
Room 1000, New York, 10036.
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porter Quanita Stevenson and photogra-
pher Bill George are moving 1o stations in
‘Denver and Dallas, respectively. None of
those three signed the agreement.

One who did, however, was reporter
Roger Gadley, who is moving Lo a Seattle
station.

Late last August, management of the
station began asking certain s1aff members
1o sign the agreement, the wording of
which has been learned by BROADCAST-
ING. Within days of the initial presenta-
tions of the agreement, three staffers left
the station. All three of those are currenily
working for other Phoenix stations. Pay
raises were offered by KooL-TV's manage-
ment as compensation for signing. No
employes were allowed 10 take copies of
the loyalty oath out of the siation until two
weeks ago.

The pertinent portion of the loyally
oath, titled an ‘‘Employment Agree-
ment," was read (0 a BROADCASTING re-
porter by one KOOL-Tv staff member:

“‘In consideration of employment at an
increased rate of compensation, the un-
dersigned agrees with KooL Radio-Televi-
sion [nc. that he or she will not for a period
of one year following any termination of
employment with KooL Radio-Television
Inc. seek or accept employment in a televi-
sion station news department or as a per-
son involved in any way with televised
news, including, but not limited to, an
anchor, reporter, producer, director, pho-
tographer, editor, etc. with any television

station broadcasting within Maricopa
counly, Ariz.

““The time period, geographical area and
scope of restriction on activities contained
in this agreement are divisible so that if
any provision of the restriction is invalid
that provision shall be auwtomatically
modified 1o the extent necessary 10 make
it valid.”

The three staff members who left the
station earlier were photographer Mike
Young and reporters Kathleen Walker and
Nancy Williams. Young is currently work-
ing parl-time for KPNX. Williams has
Joined KTVK(TV) Phoenix,and Walker is
now an investigative reporter for noncom-
mercial KAET(TV) there.

IIC gets hung up
on subject of free
flow of information

The International Institute of Com-
munications held its 10th annual con-
ference in London with a record 350 deleg-
ates from 40 countries. The conference
looks at the major issues affecting broad-
casting and is held in a different city each
year. Plans are o have next year's at a site
in Latin America. Washington was the
scene two years ago.

The topics of discussion this year
ranged from the upcoming World Admin-
istrative Radio Conference to viewdata

B Up-to-the-Minute Scores
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and teletext. One of the major subjects
was the flow of information among coun-
tries, particularly, the extent countries de-
pend on one another for certain informa-
tion.

In the case of Canada, Alphonse
Ouimet said, however, that the situation
was overdependence rather than interde-
pendence. Ouimet is chairman of the
board of Telesat, the Canadian com-
munications satellite company. He said
that during prime-time hours, three out of
four Canadian viewers are watching Amer-
ican-produced programs.

While Canadians have been arguing
over long-term strategies, he said, the
American ‘‘cultural tidal wave™ has con-
tinued unabated. He said the moves
towards deregulation in the U.S. made
matters more difficult because Canadians
would now be demanding access to
numerous channels.

George Kroloff of Ruder & Finn, the
public relations firm, defended the current
flow of information among countries. He
said an imbalance still exists, but has
diminished significantly. He also said stud-
ies will most likely show that news re-
porters are more aware now than a few
years ago that the Third World cannot al-
ways be examined in the context of
Western cultures,

At a more concrete level, two news ex-
ecutives, Charles Curran of Visnews and
Kenneth Coyte of UPITN, examined the
role and problems of supplying interna-
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tional news to Third World clients.

The two agencies claim to provide
material to more than 200 broadcasters in
over 100 countries. Those people who are
most vocal in demanding a “‘free and bal-
anced’’ flow of information are often from
the same governments Lhat make accurale
news reporting difficult, they said.

Cooperation is
the byword in
Pope broadcasts

Stations work together in harmony
on last leg of trip, as on first

There was (he ‘‘emotion’” when Pope
John Paul Il met with the handicapped
upon his arrival in Washington; the “*ma-
jesty” of his mass on the Washingion
Mall, and even (he ‘‘coniroversy’ of
Sister Mary Kane's prolest against the
church’s stance forbidding women priests.

The Pope’s last stop on his week-long
US. tour yielded sometihing perfectly
suited to (elevision coverage. That's the
assessment of Gerald Grossman, a pro-
ducer with wbvM-Tv Washington. And it
was one shared among broadcasters in the
six cities the Pope visited.

By the time the Pontiff had finished the
last leg of his trip, which had led through
Des Moines, lowa, Chicago and Washing-
ton, broadcasters there were offering com-

ments similar lo those made by broad-
casters who had covered the Pope earlier in
Boston, New York and Philadelphia
(BROADCASTING, Oct. 8). The key word
was cooperation.

As Dave Nuell, wRC-Tv Washinglon
news director, explained, the papal visil 10
that city was pervaded with a sense of
*calm amid the chaos,’—a senliment
echoed by other broadcasters who also
praised the smoothness of pooled
coverage.

It was a cooperative effort far from
usual. According 10 Dean Johnsos, an
ABC News producer who worked on the
pools, 204 cameras from various sources
were used for the live, shared coverage.
The breakdown: 29 in Boston, 54 in New
York; 29 in Philadelphia, I8 in Des
Moines, 24 in Chicago and 50 in Washing-
{ton.

Expenses still were being tabulated last
week. Earlier estimates had the pools ex-
pected to run about $1 million all iold,
with the networks each additionally spend-
ing anywhere from $750,000 to upwards of
a million. Then there were the individuat
station efforts.

In general, however, the costs were
borne willingly. Typical was the comment
of Janis Marvin, program manager at wol-
Tv Ames, lowa, who said il cost *‘a lot
more than we had anticipated, but [ don't
think there is anyone of the staff who
wouldn't say it was worth it

With the Pope's visit over, broadcasters
were relieved 1o return to their normal
pace. But no one was giving any indication
that the extended efforts weren’t worth it.
Instead the general mood was of a job well
done.

Although the stations relied heavily on
the pools, and contributed unusual hours
1o build them, local efforis ranged from
noncommercial WETA-Tv Washinglon's
panel discussion with Sister Kane lo
wBBM-Tv Chicago’s commenitary from
Father James Roach (earning him the
sobriquet, ‘‘anchor-priest’’).

WOI-TV's special wrap-up was a con-
siderable task--the Pope didn'{ leave Des
Moines until 6:20 p.m. 1t was only an hour
and 40 minutes later thal wol-Tv came up
with a half-hour special.

Regular newscasts also were beefed up.
Kccl-tv Des Moines knocked weather and
sports out of its early and lale evening
newscasts and ran about 12 to 14 stories
on the Pope’s visit during extended 45-
minute broadcasis.

Stations were well prepared, however,
working with the Pope’s schedule. As Jer-
ry Howard, a producer at wiHo-Tv Des
Moines pointed out, his station’s 6 p.m.
and 10 p.m. news, as well as a 10:30 p.m.
special were formatied a week before the
Pope arrived.

That made it easier, but not easy. Dan
Miller, producer and local pool coordinator
for lowa Public Broadcasting’s KDIN-TV
Des Moines, said that about 15 staffers
spent the night at the station dormitory-
style before the Pope arrived.

There were outside problems complicat-
ing coverage. Hugh Hill, a wis-Tv Chicago
news reporier who also was with the Pope
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in Ireland, said the police were more coop-
eralive with the press abroad than in
Chicago. He said ‘‘the policemen here
were very physical about keeping every-
body, including the press, a considerable
distance from the Pope’* Other broad-
caslers also found the Federal Aviation
Administration tougher than expected
about selling up aerial coverage.

But while the snafus were secondary 1o
the over-all feeling of success, quick think-
ing was necessary 10 deal with some of the
foul-ups.

WILA-TV Washington, for example, dis-
covered that the National Park Service had
hooked the station’s Mall unit into the
streetlight system for power, bul the
brightening day tripped the system’s
photocells, cutling off the current only 10
minutes before a live broadcast. The prob-
lem was resolved by a crew member who
masked the sensors.

And then there was (he case of WRC-TvV
Washinglon, which realized there were
tameras but no microphone 10 pick up the
audio of the mayor of Washinglon greeting
the Pope. The mayor 100k a wireless mike
from the station and WRC-TV received ex-
clusive live audio.
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Mutual brings them together

First national affiliates convention
is held In Washington; more than
350 delegates hear presentations
on what the network is up to in
sales, programing, news, technology

The Mutual Broadcasting System
billboarded its aspirations for the 1980°s al
its first annual convention for Mutual
affiliates, held in Washington Oct. 5-7.

A lotal of 353 delegales, representling
317 of the network’s 941 affiliates, were
afforded insights (o Lthe nelwork's
priorities in programing, sales and news,
and on the technical fronl,

The satellite program distribution plans
of Mutual drew particular emphasis. MBS
Executive Vice President Gary J. Worlh
explained that once the nelwork gets FCC
approval, il will begin installing earth sla-
tions al ils affiliates in the nation’s top 200
markels.

“The first 200 will have 15-fool receiv-
ing antennas, he said. “*And by the lime
those are in place,” he added, ‘“‘we hope
the commission will have acled on our ap-
plication for 10-foot earth stalions in the
next 450 1o 500 markets.

Sales challenges in the coming decade
were emphasized al the opening
workshop, “‘Buying Radio in the 80’s.”’ In
it, Denton Cruse, advertising director for
Armour & Co.’s Dial products, warned
that “*slartling changes in radio are com-
ing.”” One aspect, he said, will be *‘an
amazing rebirth of network radio™ wilh its
low cosl allowing advertisers Lo launch ex-
panded programs.

Radio’s bargain costs were also ciled by
Laure! Baer, vice president/media director
of Marsteller Inc. *“*Media costs are so

high,” she declared, ““every dollar has lo-

prove itself’”

Al **Beat the Press,” the other Ocl. 6
workshop, Robert H. Alter, execulive vice
president of the Radio Adverlising
Bureau, spelled oul a need for grealer mar-
keling skill and research if radio stalions
are Lo lure advertising dollars from daily
newspapers. Improved communications
wilh advertisers and a more inilimate un-
derstanding of their problems are man-
datory, Aller said.

Al an Ocl. 7 morning session billed as
“How 1o Sell Your Network," sales con-
sultant Jason Jennings elecled 10 range
across the entire radio sales spectrun. Call-
ing himself a “‘retail advocale,” he main-
tained *‘we know nothing aboul retail ...
We have never trained our people in retail
or in selling (o retailers.”

To sell MBS network programs, Jen-
nings advised sales personnel lo divide

programs inlo four calegories, presenting
them as ‘‘Blue Chip,” *‘Broad Move-
ment,”’ ‘““Bold.)’ and *‘Sporis Image”
packages. Each package should be de-
signed lo appeal lo a specific prospect.
Failure to do this, he said, is where most
radio salespersons fall down: **They don’1
do theirhomework.”

The final workshop al the convention,
*Imagination for Fun and Profit,” deall
wilh creativily in stations’ self-promoltion
and in developing award-winning com-
mercial announcements. Panelist Jim
Wesl of Kershaw-Wesl Produclions sel the
theme with a reminder: **In radio, we're
super about adverlising other people’s
products. Let’s be equally super aboul ad-
verlising our own producl.”” Wesl played
for his audience some of the station 1D’s
that enabled his companies, pasl and pres-
ent, 10 help slations seek desired public
images.

Also on that pane! was Marvin Him-
melfarb, of the Washinglon advertising

agency, Abramson-Himmelfarb, who
offered some of the commercial spols Lhat
won his firm more than 100 adverlising
awards. Third panelist was Eddie Allgood,
president and general manager of
wDvA(AM} Danville, Va., who discussed
and showed an array of promotions (hat
his station constantly stages. **1 spend five
cents for promotion for every dollar | take
in,” Allgood declared. “‘You've gol lo
spend money Lo make money.”

Principal speakers at the convenlion
were keynoter Richard M. DeVos, presi-
dent of Amway Corp., Mulual’s parenl,
who spoke al the Saturday night banquet
(see below); columnist and MBS com-
mentator Jack Anderson, al the Saturday
luncheon; and the Rev. Billy Zoeli, former
President Gerald Ford’s personal chaplain,
who addressed the Sunday luncheon.

With Zoeli were members of the Mutual
executive commillee—Dr. Bud
Schaafsma, Martin Rubenstlein and
Worth. Rubenslein’s parling promise lo
the delegales: **Opporlunilies exist in lo-
day’s radio and we inlend lo seize every
one of them.’

From on high. The co-chairman of
the Mutual Broadcasting System
also had a message for the affiliates,
but he didn't rely on sales presenla-
tions or program charts. Instead,
Richard M. DeVos faced the Mutual
affiliates convention in Washington
with a message of God, love and
America. A sampler:

"l believe | was created by God,
and thal | am somebody."

“l do not believe that America
should feel guilt because it has done
what the rest of the world has failed
lo do

! | Tk B
citing adventure, it is an opporlunity to share!

DeVos, president of Amway Corp., who with his partner, Jay Van Andel, shares the chair-
manship of the radio network, assured the delegates that the business of Mutual would be
conducled with the same standards that had transformed Amway from a small ¢leaning
company to a giant that in fiscal 1979 did more than $800 million in sales. He declared:

*| believe in the free enterprise syslem hecause. in my opinion ... oul of that comes
responsibility and out of that has come a system that rewards success. Out of that comes
greater success, and out of that comes the abundance with the opportunity to help the dis-
advantaged, the hungry and the poor’

For those al the Oct. 6 banquet who may have heen startled by his provocative and
different approach, DeVos said:

"You may not have heard many husinessmen talk that way, but we built this business on
the idea of helping you become whatever you want to become. And we dedicale ourselves
and this network to helping you gain the goals that you have sought.

"Qur goal when we bought this network was to extend the philosophy | have been outlin-
ing to you."

The Mutual co-chairman concluded his keynote address:

"Working with you as independent people, helping you to build higger and better broad-
casting properties means a bigger and better broadcasting network. It is built on mutual
love and respect that together we will build and lift up people, changing the outlook of this
country so that it can continue to grow and prosper and that out of its abundance it can
continue 1o share its knowledge and its wealth with those who need a greater exampie.’

"To me, success is not only an ex-
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Brokers agree:
AM or FM, radio
is worth a lot

Even high interest rates are:
not expected to dent seriously
station demand, says NRBA panel

The broadcasters who stuck around at the
National Radio Broadcasters Association
convention for the last management ses-
sion Wednesday were rewarded with some
reassuring words and some good advice
from three station brokers and a broadcast
financier.

The session, **The Price is Right ... Or

Is 1? Evalualing Your Station’s Worth,”™

confirmed the health of the radio medium
and indicaled that broadcasters can expect
to command ever higher prices for their
slations,

Dick Shaheen, a Chicago broker, said
that there has been a ‘“‘tremendous de-
mand’’ for slalions, which he altribules in
parl Lo the ready availabilily of funds from
lending instilutions and the capping of the
capilal gains lax at 28%. Shaheen also pre-
dicted thal the inventory of available sta-
tions will remain tight, despilé” negalive
pressure from high inlerest rales.

Because of spiraling inlerest rates,
Shaheen said that he expects (0 see fewer
cash transactions and sellers ‘‘carrying

B

Middlemen. Up front and the station-valuation sessions (I-r): Garry Pease, General Com-

munications; Richard Shaheen, Richard A. Shaheen Inc.; Joseph Sitrick, Blackburn & Co.;
Ray Stanfield, Chapman Associates; Barry Dickstein, Aetna Business Credit.

paper’" al lower-than-conventional interest
rates.

Joseph Sitrick of Blackburn & Co.
picked up on Shaheen’s idea. With high
interest rates—the Federal Reserve Board
sel the prime at 14.5% (he day before the
session—Sitrick said: “*Something has 1o
give if the seller is going Lo gel the price he
wanls.”' And one way Lhe seller can gel his
price is Lo *‘lake back very liberal paper.”

Sitrick agreed wilh the consensus when
he said (hat the grealest buyer inlerest is in
FM stations and Sunbelt stations. He said
prices for this type of slation have
**skyrocketed,’ bul said, partially as a con-
sequence, there are *“greal bargains on the

AMERICA'S OUTSTANDING MEDIA BROKERS « A COAST TO COAST NETWORK
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AM side™ and many ‘‘good buys other
than the Sunbelt.” '

Ray Stanfield, Chapman Associales,
said that *‘the threat of recession'’ has had
litile effect on broadcasting’s bull market.
He said there has been an enormous t‘Juyer
demand and Lhe pressure exerled by thal
demand *‘conlinues o raise prices.”

Stanfield, who works out of Los
Angeles, said thal his was a ‘*West Coast
view" bul his observalions seemed (0 ap-
ply everywhere. He said thal Lhe pen-
dulum is swinging away from cash deals,
that smaller market stations are becoming
harder to sel! and that “*the big question is
money."

To help answer that question, Barry
Dickslein, vice president, special indus-
tries, Aetna Business Credit, Hartford,
Conn., was on hand. He said broadcasting
is compleling a ‘*five-year boom' and that
there is, as a result, ‘“‘an avalanche of fi-
nancing” wilh large corporations such as
the Oullet Co. and newspaper chains
““bringing in money in wheelbarrows.”

Dickslein said that **AM prices are very
depressed now' because of the FM and
Sunbelt boom, but that AM is where Lhe
buys will be in the nex! year or two. FM’s,
he said, are selling in the 10-times-cash-
flow range whereas AM’'s can be had for
seven or eight times cash flow.

All the big money is flocking to FM, he
said, but whalt some peopie are not seeing
is smart operators like Norman Wain and
Robert Weiss, who sold Koax(FM) Dallas
for 87 million last month, purchasing
earlier in the year an AM slation,
WWOK(AM) Miami (BROADCASTING, Feb..

26).
He suggested that the worst of the FM

damage 10 AM has already been done.
FM. he said, has captured 50" of the au-
dience in the tast couple years, bul that
doesn't mean it's going to capture 75% in
the next couple. “‘AM js still a viable
medium and it always will be.”" he said.

In buying any kind of station, Dickstein
advised Lhe audience 1o borrow no more
than five or six limes the operaling profit
.hat can reasonably expecled to be made
after 12-24 months. If a buyer borrows
more than thal, he said, he cannot pay it
back. He said that a lot of poorly financed
deals will be reappearing on (he (rading
block in the next couple of years.
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® KtvB(TV) Boise, ldaho: Sold by Krvas
Inc. 10 King Broadcasting for $13 mil-
lion-$15 million (“In Brief)" Oci. 8).
Seller is owned by Georgia M. Davidson
and family, who have no other broadcast
interests. Buyer is principally owned by
Dorothy S. Bullitt and her daughters, Har-
riet Bullitt and Priscilla B. Collins; Ancil
Payne is presidenl. It alsq owns K YA-AM-FM
San Francisco; WRTH(AM) Wood River
(St. Louis), Ill.; KGW-AM-TV-KINK(FM)
Portland, Ore.; KING-AM-FM-Tv Seatlle and
KREM-AM-FM-Tv Spokane, Wash. KTva is
NBC affiliate on ch. 7 with 166 kw visual,
26.9 kw aural and anlenna 2,560 feet
above average terrain.

B WTMA(AM)-WPXI(FM) Charleston, S.C.:
Sold by Charleston Communications
Corp. to Sconnix Group Broadcasting
Inc.for $2.6 million. Seller is owned by
Jack Rice and family, who have no other
broadcast interests. Buyer is owned by
Scott R. McQueen, Theodore E. Nixon,
Randall T. Odeneal and Alfred W. Hill.
They also own 'WOCB(AM)-WSOX(FM) West
Yarmouth, Mass., WLNH-AM-FM Laconia,
N.H., and wDOS(AM)-WSRK(FM) Oneonta,
N.Y., and have purchased, subject to FCC
approval, wWCMF(FM) Rochester, N.Y.
(BROADCASTING, Sept. 10). WTMA is on
1250 khz with 5 kw day and 1 kw night.
WrXI is on 95.1 mhz with 100 kw and an-
tenna 360 feet above average terrain.
Broker: Sherman and Brown Associates.

& WvorL(aM) Berry Hill, Tenn.: Sold by
Rounsaville of Nashville Inc. 1o Phoenix
of Nashville Inc. for $1.3 million. Seller is
owned by Robert W. Rounsaville, who
also owns WSNY(AM)-WAIV(FM) Jackson-
ville, WLOF(AM)-WBIW(FM) Orlando and
wiYyw{AaM) Tampa, all Florida. Buyer is
group of minotity Nashville businessmen:
Samue! H. Howard, vice president, plan-
ning. Hospilal Affiliates International Inc.,
and principal owner of KTPK(FM) Topeka,
Kan.; Robert C. Grant, execulive direcicr
of alumni affairs of Meharry Medical Col-
lege; Richard A. Lewis, president of
Cilizens Savings Bank and Trust, and
Karen A. Howard of the Third National
Bank. WvoL is on 1470 khz with 5§ kw
daytime and 1 kw night. Broker: Chapman
Associales.

m Kmzk(aM) Fort Worth: Sold by Radio
Fifteen Inc. to SGM Broadcasting Co. for
$900,000. Seller.is principally owned by
Taft Broadcasting (41%) and James M.
Stewart (22%). Taft Broadcasting is owned
by Paul E. Taft and family. They also own
85% of wnNE-Tv Hanover, N.H., and have
sold KODA{AM) Houston (BROADCASTING,
July 16) and KobA-FM Houston, subject lo
FCC approval (BROADCASTING. April 30).
Buyer is group of local minority business-
men: Johnny Gonzales, Ramon Medrano
and Gabriel Salinas (one-third interést
each). None has other broadcast interests.

@Bﬂ@m@ﬁ@@m&ﬂ@m@ﬂ@

Brokers: Blackburn & Co. for seller and
Chapman Associates for buyer.

B Ksta(aM) Breckenridge, Tex.: Sold by
Regal Broadcasting Corp. to Bintz En-
terprises for $305,000. Seller is principally
owned by V. A. Moser, who has no other
broadcast interests. Buyer is owned by
James Bintz, who owns chain of conve-
nience stores in western Texas. He has no
olher broadcast interests. KsTB is | kw
daytimer on 1430 khz. Broker: Chapman
Assocjales.

B WcMi(aM) Ashland, Ky.: Sold by Rebel
Resources Inc. 1o Stereo 94 Inc. for
$250,000. Seller is owned by William
Beerbower and his wife, Elizabeth (50%
each), who have no other broadcast in-
terests. Buyer, principally owned by W.
Richard Martin, also owns WAMX(FM}
Ashland. WcMi is on 1340 khz with T kw
day and 250 w night.

B WETZ(AM) New Martinsville, W, Va.:
Sold by Harry G. Bright and his mother,
Reula, 10 Wayne Thomas for $205,000
plus lease (3600 per month) for real
esldte. Brights have no other broadcast in-
terests. Thomas is general manager (no
ownership) of PBM Outdoor Advertising,
Vienna, W. Va. WETZ is | kw daytimer on

1330 khz.

B Wksp(aM) Kingstree, S.C.: Sold by
Williamsburg County Broadcasting Corp.
to Kenneth Knop and his son, Gregory,
for $200,000. Seller is principally owned
by H. Y. Hodges and M. H. Jacobs (38.4%
each), who have no other broadcast in-
terests. Kenneth Knop is Chicago sales
engineer. His son is pilot for Chicago heli-
copler service. Neither has other broadcast
interests. WKsP is 500 w daytimer on 1090
khz.

— APPROVED _

B WGNN-TV Winston-Salem, N.C.: Sold
by Good News TV Network Inc. to Good
News TV Inc. for $698.000. Seller is nori-
profit religious organization with no other
broadcast interesls; Wesley Bailey is chair-
man. Buyer is wholly owned by Piece
Goods Shop Inc., Winston-Salem fabric
retail chain, owned by John L. Simms and
family. It has no other broadcast interests.
WGNN-Tv is CP (not on air) on ch. 45 with
55 kw visual, 11 kw aural and antenna 520
feet above average terrain.

B WRAK-AM-FM Williamsport, Pa.: Sold
by Wright Mackey Corp. 10 Stainless
Broadcasting Co. for $500,000 plus
$100,000 for agreemenl not lo compele.
FCC approval is conditioned on Stainless
divesting its inlerest in wCDL-AM-FM Car-
bondale, Pa., within 18 months of closing.
Seller is prlnmpally owned by Wright
Mackey, who is retiring from broadcasting.
Buyer is owned by Hehry J. Guzewicz
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(38%), Richard J. Eberle (26%) and 39
others. In addition (0 WCDL-AM-FM, il owns
wiCcz-Tv Binghamton, N.Y. Guzewicz and
Eberle are principals of broadcast tower
fabricator in North Wales, Pa., and ledsing
companies in Massachusetls and New
York. Guzewicz also has interest in bank
in Lansdale, Pa., and Eberle js director of
investment fund. WRAK is on [400 khz
with | kw day and 250 w night. WRAK-FM
is on 102.7 mhz with 53 kw and antenna
1,270 feel above average lerrain.

8 Other approved station sales include:
KLiPtam) Fowler and KBIK(AM) Lompoc,
both California; wDOL(AM) Althens, Ga.;
KMFE(FM) Emmett, ldaho;, KBUF-AM-FM
Garden City, Kan.; wMLO(AM) Beverly,
Mass.; KCAN(AM) El Reno, Okla.; and
WKRI(AM) West Warwick, R.1. (see *‘For
the Record,” page 78).

Time out in Chicago

Company pulls out of deal for
WSNS that it planned to use
for subscription television

WsNs{Tv) won't be the vehicle for Time
Inc.'s entry into subscription television in
Chicago. The cable operalor and pay-cable
programer’'s American Television and
Communication Corp. subsidiary an-
nounced that as of Oct. 1, ils.contract to
acquire a 50% interest in WSNS has been
terminated, ‘‘by agreement of all parties
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It's arguable. "Resolved: That the fed-
eral government should significantly
strengthen the regulation of mass
media communications in the U.S" That
is not the subject of a debate between a
broadcaster and an unreconstructed
government regulator but, rather, the na-
tional debate topic for some 1,000 col-
leges and universities across the coun-
lry this year. The subject was chosen
from among five suggested lopics by
debate team coaches in balloting last
Spring.
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concerned.”

The deal, originally announced in June
(BROADCASTING. June 25), would have
seen ATC pay over $5 million Lo current
owner Video 44, a joint venlure of Har-
riscope of Chicago, Woods Amusement
Corp. and Riverdale Drive-In Inc., for a
half share in the station. On the air since
1970, wsNs has had an STV application
pending since {975,

ATC’s announcement of the contract
termination ciled the petition to deny that
has been filed with the FCC by five pro-
ducers: Paramount Pictures, Columbia
Pictures Industries, MCA, MGM and
United Artists (BROADCASTING, Sept. 24).
Their petition argued that Time has al-
ready established a ‘*monopolist’’ position
in pay-cable and MDS programing, and
charged the company is Lrying o extend
that control to STV.

The Time unit has a separate application
pending for a new station in nearby Joliet,
which of necessity would have been drop-
ped if the WSNS purchase were consum-
mated.

Time Inc’s vice president, Video
Group, Gerald Levin, stressed that *‘con-
cern for ATC’s partner” was Lhe reason
for the contract termination. He said thal
Time was nol trying o avoid the issues
raised by the pelition, and was willing 1o
face those questions on its own were simi-

lar petitions brought against applications .

ATC had filed without partners.

Wilcher and his
Bay Area group
are kicked out
of the NBMC

He says he resigned, but Marshall
contends that doesn’t matter,
important fact is that CCMC’s out

A long-smoldering controversy within the
cilizen movement flared into the open at
the close of the National Black Media
Coalition’s meeting in Washington 10
days ago (BROADCASTING, Ocl. 8), when
the group voled 1o expel Marcus Garvey
Wilcher and the San Francisco Bay Area
group he heads. But Wilcher, at home in
Berkeley, Calif., was unimpressed; he said
he resigned from the coalition (wo weeks
ago, though even that is in dispute. ’
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Pluria Marshall, NBMC chairman, indi-
cated the group had been embarrassed by
the notoriely and activilies of Wilcher,
who had led the Community Coalition for
Media Change since the early 1970's.
James Gabberl, of KIQI(AM)-KIOI(FM) San
Francisco, has suggesied publicly (hat
Wilcher's petitions 1o deny renewals and
transfers are molivated at least in part by a
desire to obtain financia! setilements—and
has been sued by Wilcher as a resull
(BROADCASTING, Ocl. 8),

**What he does in San Francisco does
not reflect the method of- operations of
most affiliates,” Marshall said of Wilcher.
*“‘But his aclions,” Marshall added,
“reflect on all of us.”

Marshall was also angered by an atlack
on him and William Wright, a former
media activist in Washington now living in
QOakland, Calif., in a petition to deny that
Wilcher's CCMC filed against (he sale of
General Electric Co.'s KFOG(FM) San Fran-
¢isco 1o Cardinal Communications Corp.
The sale is a spin-off from the proposed
GE-Cox Broadcasting Co. merger.

The petition said Marshall and Wright
had formed a rival black media group in
the Bay Area that would support the GE-
Cox merger and described Marshall’s han-
dling of the NBMC finances as a “‘scan-
dal”

Marshall, who countered that the peti-
tion was ‘“‘slanderous,”’ said he had ad-
dressed some media employes who were
organizing a group that would enable them
to keep track of malters of mutual interest
in the broadcasting business, and that
Wright helped them organize.

However, Marshall did say a new media
reform group—Bay Area Black Media
Coalition—is being established. His
brother, Rudolph Marshall, who lives in
Qak!and, will coordinate the group’s ac-
tivities. And, Marshall said, ‘it will be one
broadcasters will respect.”

Wilcher said the petition to deny, as well
as his absence from the NBMC meeling in
Washinglon, made it clear he did not want
10 be associaled with the coalition. He said
Marshall “*fears” him as a threal to his
leadership, and said he ‘“‘resented’ the
fact that, excepl for some blacks other
than Marshall, the real leadership of the
organization was provided by a white man,
David Honig. Honig, who has been with
NBMC since its establishment in the early
1970’s, is on the faculty of Howard Uni-
versity and is a member of the US,
delegalion (o the World Administrative
Radio Conference.

Wilcher, who had been an NBMC vice
president for the West Coasl, was replaced
in that position by Yvonne Day, of the
coalition's Los Angeles chapler. Marshall
said (hat when the !4 voling affiliales
voled unanimously 10 expel Wilcher and
his CCMC, they had no word of Wilcher’s
resignation, which Wilcher said he had
given orally to a NBMC officer who was
present al the meeling. But, in Marshall’s
view, the question of whether Wilcher was
expelled or whether he résigned is unim-
portant. “We need him out of the organi-
zalion , .. getting him out is a breath of
fresh ajr.”



The Broadcasting

PlaylistzOct15

Contemporary
Last Thia
week week Title O Artist Label
2 1 RiseO Horp Alpert .. ... A&M
3 -2 I'll Never Love This Way AgainD Dionne Warwick. .. Arista
1 3 Sad EyesDRobestdohn ....................... EMI/Amefica
5 4 Don't Stap Til You Get Enought Michael Jackson . .. Epic
4 &  Lonesome LoserQ Littie River Band. ................ Capitol
6 8 SagilOnOCommodores............................. Motown
10 7 PopMuzikOM........................c...... .. Wainer Bros.
7 B8 MySharonaOTheKnack........................... Capitol
13 8@ Dim All the LightsO Donna Summer ........... Casablanca
9 10 After the Love Has GoneQ Earth, Wind & Fire .. .. Columbia
15 11  Heartache TonightOEagles......................... Eiektra
12 12 Come To MeQFrance Joll.......................... Prelude
2313 TuskOFlestwoodMac......................... Warner Bros.
21R14  You Decorated My LifeQ Kenny Rogers ...... United Artists
11 18  Lead Me OnQO Maxine Nightingale ............... Windsong
8 18 Don't Bring Me DownQO Electric Light Orchestra.. .. ... Jet
26%. 17 Good Girls DontDO The Knack........... T Capitol
28 F 18 Babel:l YK .o e A&M
16 19  Devil Went Down Tb GeorgiaO Charlie Daniels Band . Epic
20 20 Heaven Must Have Sent YouO Bonnle Polnter ..... Motown
14 21 Driver’s SeatOSnift ‘n’ the Tears .................. Allantic
27 22 StillDCommodores ................................ Motown
3923 Al My LoveQLed Zeppelin..................... Swan Song
— @24 Enough Is Enoughn StrolundlSummor ......... Columbia
32@m25 ShipsOBarry Manilow .........50.................... Arista *
34m28 Dirty White BoyDForeigner .................... Swan Song
~B827 Ladies’ NightDKool & the@ang................. De-Lite
22 28 Depending On YouD Doobie Brothers......... Warner Bros.
19 20  Bad Case of Lovin' YouO Robert Paimer ............ Istand
18 30 Cruel To Be KindONickLowe ................... . Columbia
25 31  Lovin’ Touchin' Squeezin'Q Journey........... ... Columbia
29 32 Where Were You When I Was Falling In LoveQ Lobo. MCA
35 33 HoldOnQlanGomm..................... P w......Epic
24 34 SpookyO Atlanta Rhythm Section................... Polydor
40 35 I Know a HeartacheQ Jennifer Warnes .............. Arista
30 38  Broken Hearted MeQ Anne Murray ................. Capitol
— 37 Please Don't GoOKC & Sunshine Band. . ............... TK
42 38 8o Good So RightDBrenda Russell. ................. A&M
33 39 Found a Curen Ashford & Simpson ... ...... Wainer Bros.
41 40 ' This Night Won" Last O Michaej Johnson. ... EMI/America
43 41  Born To Be Aliver Patrick Hernandez. ........... Columbia
— @42 Please Don't LeaveO Lauren Wood ............ Warner Bros.
— W43 Half the WayQ Crystal Gayle. ... .. e Columbia
48 44  Arrow Through MeQWings ........ e Columbia
5048  Different WorldsO Maureen McGovern. ........ Warner Bros.
45 48  You're Only Lonelya J.D. Souther................ Columbia
— 47 Dream PolicecCheap Trick................coocieenen. Epic
47 48 Street LifeOCrusaders ....................coooiniin. MCA
44 49  Gel It Right Next TimeQ Gerry Rafforty ...... United Artists
38 850 IDoLove YouDQ.AQ............c..coovviiviiiniiinnns Arista

Yankee welcome. Already the number-one record at many radio
stations in the South, K.C. & the Sunshine Band's Please Don't Go
(TK) is rapidly gaining suppart among stations in the North this week.
It bolts onto “Playlist” at 37. and Gary Moore, program director at
weGNAM Bowling Green, Ky, reports: “It went from an extra to num-
ber one in five weeks. People here have had too much of the tennies-
and-ties routine of new wave and new rock 'n’ roll, and they're looking
for something else now! Steve Ocean, music director at WCkstFm)

_Cocoa Beach, Fla, reports heavy requests for the single, which he

says is most popular among younger listeners, aged 12 to 24. Among
stalions adding Please Don't Go this week are wrkO(am Boston,
wavs(am) Charlotte, N.C., and ckuwiam) Windsor, Ont. One for
nostalgia. Golden West Broadcasting's Michael O'Shea predicted
last week that programers will soon see an even greater upswing in
the current trend of nostalgia for music of the late fifties and early
Sixties. An early indication of this upswing could be the success of

_JD. Souther's’ You're Only Lonely (Columbhia), which many pro-

gramers describe as very similar to the music of Roy Orbison and
early Ricky Nelson. Wrar(am Baltimore's Dale Andrews describes
the single as "very possibly a monster” and Moore reports that it's
currently among the 10 most requested records in Bowling Green.
“I's a top-10 record,’ he predicts. "It's a ballad wilh old-time har-
monies and very reminiscent of the music of 10 years ago”

- Country
Last Thia
week week Title O Artist Label
K1 You Decorated My LifeQ Kenny Rogers ... ... United Artists
.2 2 Half the WayO Crystal Gayle..................... Columbia
5 3 Dream OnOOakRidgeBoys......................... MCA
7 4 AlltheGold In CaliforniaQ Larry Gatlin-...™ ... Columbia
3 5 It Must Be LoveD Don Williams....................... MCA
13 B 8 Fooled By a Feelingt1 Barbara Mandrell. .............. MCA
1 7 You Aint Whistlin’ Dixier) Bellamy Bros.. .... Wainer Bros.
4 8 Last Cheater's Waliz .G, Sheppard.......... Warner Bros.
8 @ Before My TimeQJohnConlee ....................... MCA
6 10 Sweet Summer Lovin'0 Dolly Parton .................. RCA
12 11  FoolsOBrown & Cornellus ............................ RCA
11 12  In No Time At All0)Ronnie Milsap .................... RCA
9 13  There's a Honky Tonk AngelOElvis Prestey ..........RCA
16 14  Ain't Got No BusinessO Razzy Balley ................. RCA
14 15  You're My JamaicaDChariey Pride...................MCA
18 18 _ I Don't Do Like That No MoreQO Kendails ... ...... Ovalion
— W17 Come With Men w.ylon dennings ................... RCA
15 18  -Just Good Ol' BoysOMoe &k Joe. ................. Coiumbia
25019  Blue Kentucky GirlD Emmylou Harrls ......... Warner Bros.
—#20 Should I Come Homell Gene Watson............... Capitol
— 21 Broken Hearted MeO Anne Murray ................. Capitol
"~ 22 BlindIn LoveOMel Tillls ........................... Elekira
— 23  Only Love Can Break a HeartQ Kenny Dale........ Capitol .
— 24  No Memories Hangin' OnOR. Cash/B. Bare ..... Columbia
—* 26 My Silver LiningO Mickey Gilley. ....... e Epic

These are the top songs in air-play popularity as reported by a select group of U.S. stations. Each has been “weighted” in terms of Arbition audience ratings for the reporting
station on which it is played. A 8 “indicates an upward movement of five or more chart Positions between this week and last.
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Law & Regulations

Metromedia wants
a line drawn on
the question of
‘standing’ at FCC

D.C. protest by disgruntied singles
is focus of court effort to clarify
commission policy in this area

After 13 years, Metromedia Inc. is telling
the U.S. Court of Appeals in Washinglon,
in effect, it is time it took another look al
the question of who has standing to **vin-
dicale the public interest’’ in petitions 0
deny renewal and transfer applications.

. The case at issue—involving lwo un-
married men who petilioned the commis-
sion 10 deny Lhe renewals of the five com-
mercial (elevision stations in Washingion
because of their aileged failure 10 provide
for local self-expression or Lo program for
the local adult nonmarried population—
*‘constitutes a classic example of abuse of
the public intervention process,"’
Metromedia said in a brief filed with the
court last week.

It was in 1966 that the appeals court, in
the landmark United Church of Christ
case, lold the FCC its grounds for granting
standing were 100 narrow, that it should ac-
cord slanding to members of the *‘listen-
ing" audience (BROADCASTING, March 28,
1966). Until then, the commission had
granted standing only on grounds of eco-
nomic injury and electrical interference.

The court, in a second case involving
the church, defined public interest inter-
venors as those *‘seeking no license or pri-
vale right,”" and suggesied that the com-
mission conduclt a rulemaking o establish
appropriale standards for would-be peti-
tioners o meel. The commission never
did,

Instead, Metromedia said, the commis-
sion has *‘simply overreacted and accorded
standjpg o virtually every party 1o come
before il."* One result, it said, was the peli-
tion 1q deny that Christopher W. Walker
and 'James H. Birch filed against
Metromedia's WTTG(TV) and the four
other commercial television stations in
Washington. ,

The ¢ommission denied the petition.
but the petitioners appealed. And
Metromedia expressed ils views in a brief
supporling the commission's opposition
to the appeal.

Metromedia does not contend that the
pelition to deny was simply frivolous in
complaining about a lack of programing
aimed al unmarried aduils. Metromedia
says WTTG and the other stations have pro-

Want ads. The FCC is doing some heavy advertising for candidates for some heavy jobs.
The display ads—in one-time appearances in the Wall Street -Journal and the Washington
Post--are in accordance with a new statute governing the hiring for positions in the new
senior executive service, which have a salary range of $44,756 to $52,800 and a proposed
range of $47.889 to $56,500. The law requires that such high-level openings be nationally
adverlised. _ .

Two of the six positions mentioned in the ads are in the Broadcast Bureau--chief of the
Policy and Rules Division and chief of the Renewal and Transfer Diviion. At present, Henry
L. Baumann is acting chief of Policy and Rules and Roy Stewarl is acling chief of Renewal
and Transfer. However, the appointments cannot be made permanent until the procedure
required by law is completed and the commission is satisfied there are no more qualified
applicants.

Two of the other positions are also filled in an acting capacily— Thomas Campbell, as as-
sociale executive director for operations {a new position), and Boyd Nelson, as chief of the
economics division of the Common Carrier Bureau. Campbell, at least, is regarded as a
likely selection for the post he is filling. He is currently chief of the Financial Management
Division.

The other two jobs being adverlised are deputy chief of the Office of Science and Tech-
nology, which has long been vacant, and assistant chief for polciy for the Private Radio

Bureau, a new position.

vided subslantial programing geared lo
local needs. Rather, il notes, as it did in
opposing the pelition before (he commis-
sion, that Walker and Burch were attempt-
ing lo advance business inlerests.

It said they sought (o have the slalions
*lend their call letters, program titles and
public esteem o a variety of singles-
oriented business ventures.” Specifically,
Metromedia said, (hey altempled to per-
suade the stations 10 broadcast their Two-
Gether program, a datling service. The
petition to deny followed the stations’
refusal, Metromedia said, adding, *‘It is
hard (o imagine a clearer case of privale
objectives being cloaked with a semblance
of public purpose.”

Accordingly, Metromedia said, ‘“‘the
court may wish Lo take this opportunity,
for the benefit of administrative agencies,
potential litigants and the bar, 1o further
refine the doctrine of standing enunciated
in the United Church of Christ case.™

FEC will have
another go at
debate policy

After opposition downs earlier
proposals, which some saw as
restrictive of press rights,
commission tries a new approach,
will hold hearings, seek comment
on questions that have been raised

The Federal Election Commission has
begun a new effort 1o draft regulations
concerning the sponsorship and conduct
of political debales between candidates for
federal office. The last effori, begun in
July 1977, failed afier the proposed rules
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were allacked by broadcasters and newspa-
per publishers as violating their First
Amendment rights and were vetoed by the
Senale {BROADCASTING. Sepl. 24).

The FEC has not formulated new pro-
posals. Rather, it has asked for comment
on a number of questions that have been
raised under the Federal Election Cam-
paign Act of 1971 concerning funds spent
to finance federal candidate debates. 1t is
also seeking comment on the regulations
that were veloed by the Senale.

Those regulalions were drafted in
response Lo concerns expressed by the
League of Women Volers that federal
election law would prohibit the league
from obtaining funds from corporations
and unions to help it sponsor presidential
debates in 1980, as it did in the 1976 cam-
paign.

The FEC says the regulations were in-
tended lo creale *‘a narrow exemption® -
that would have permiltled some tax-ex-
empl organizalions (o receive corporale
and union funds o pay the costs of staging
debates. Bul (he regulations, as drafted,
were seen also as barring broadcasters and
newspapers from staging debates, as some
had in the past, and as prohibiting broad-
caslers from selling (ime 1o corporations
and unions to defray the cost of a debate.

The FEC has nol indicated whether it
agrees wilh (hal interpretation or nol—
only that “‘the proposed regulations ...
were not intended Lo address Lhe issue of
whether incorporaled news media staging
and covering”’ candidale debates wouid be
permissible.

Among the questions on which the FEC
seeks commenl are several dealing
specifically with broadcasting, including:

® Are broadcast siations regulaled in
the presentation of candidale debales ex-
clusively by the equal-time law or by the



Federal Election Campaign Actof 1971, as
well?

® If a broadcast station does not invite
all candidates for an office 1o participate in
a debate but affords equal time in a nonde-
bate format to those not invited, would the
station have made a “‘contribution’” under
the terms of the campaign law 10 those in-
cluded in the debaie?

@ Assuming a broadcasier may Stage
and cover a debate, how may the debaie be
funded without violating the law? Could
the broadcaster, for instance, sell time to
corporations or unions, or have one of
them underwrite the costs 4s a public ser-
vice and announce that fact at the begin-
ning and end of the debate?

The FEC also poses a number of gener-
al.questions. Should it, it asks, even adopt
regulations dealing with corporate and
union funding of the staging and coverage
of debates?

The FEC will hold 1wo days of hearings
‘on the matter beginning on Oct. 23. Writ-
ten comments are due on Nov. 12.

Meanwhile, there remains the slight
possibilily that clarification of the law
could come from Congress. The Senate
Rules Commitiee, whose chairman, Sena-
tor Claiborne Pell (D-R.1.), introduced the
resolution leading Lo the Senate vetlo of the
original regulations, is considering legis-
lation in the form of an amendment to a
pending House bill making technical
changes in the eleclion law.

However, a commitiee aide said the aim
is 10 develop language that would be non-

controversial. **We want something accep-
1able 10 both chambers so that it could be
cleared in advance,’ he said. And that is
not proving an easy thing. As a resull, he
said, ‘“the House and Senate are likely to
let the FEC do i1. It has more flexibility.”

Proposed revisions
in criminal code
worrying journalists

Draft of bill in House is seen as
particularly troublesome; it
includes provisions that would
make crimes of intercepting

phone conversations, publishing
classified information, destroying
notes, disobeying gag orders;

ad hoc group meets with staffer on
House side, is somewhat mollified

Some media representalives who had been
feeling pressure in connection with con-
gressional plans for recodification of the
criminal laws appeared somewhat more
relaxed last week. They had mel the previ-
ous Friday with members of the siaff of
the House Subcommittee on Criminal
Justice, which is marking up a drafi bill on
recodification, and while there had been
no resolution of the matlers troubling the
media, *‘there was, " said one media group
represenlative, **a spirit of cooperation.’
The recodification project, which in one
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form or another has been under way for a
dozen years, involves a bulky piece of leg-
islation embodying the nation's criminal
statutes. Bui what concerns broadcast and
print media representatives who have or-
ganized into a loose-knit ad hoc commit-
tee are provisions they see as hindering in-
vestigative reporiers’ work, increasing re-
porters® difficulty in protecting confiden-
tiality of sources and in resisting court or-
Jers they consider invalid, and threatening
with criminal sanctions media that publish
information leaked by government offi-
cials.

Both Senate and House are al work on
the project. Senator Edward Kennedy (D-
Mass.), chairman of the Senate Judiciary
Committee, has introduced two bills—S.
1722, basically the same as one he
authored and Lhat passed the Senate in the
last Congress, and the essentially similar
S. 1723, which, in turn, is identical 10 the
working drafl that Representative Roberl
Drinan{D-Mass.), chairman of the Crimi-
nal Justice Subcommitiee, has circulated
10 interested parties for comment. Ken-
nedy and Drinan are conducting markups
of their respective measures, and Drinan
will not submit a formal bili until the
markup is completed, the date for which
has now slipped to Thanksgiving.

The ad hoc commitiee, in i1S meeling
with Tom Huichinson of the House sub-
commiltee staff, outlined concerns regard-
ing a number of provisions. And while
Huichinson had no authorily 10 commil
the subcommitlee or (o engage in negotia-
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tions, he made notes of the discussion for
relay to the subcommitiee members. The
media group members hope (o have a
similar meeling with Senale commillee
staffers.

One provision in the Drinan draft bill
that troubles the groupsis not in S. 1722. It
prohibits the interceplion of a privale com-
municalion by an eavesdropping device
without the prior consent of all parties and

" is regarded as likely 10 limit significantly
the circumstances under which a
telephone call, for instance, might lawfully
be intercepled. At present, invesligalive
and other reporters roulinely tape conver-
sations Lo which they or colleagues are par-
ties.

The other sections of concern are
basically in both the Drinan bill and S.
1722. One—aimed at protecting the *‘in-
tegrily or availability for use” of docu-
ments in an official proceeding—is seen as
possibly imposing criminal liability on re-
poriers who destroy their noles—even
those not subpoenaed—in order 10 protect
the identity of confidential sources. In the
wake of the Supreme Court decision in
1978 upholding the constitutionality of
police searches of newsrooms, some re-
poriers routinely destroy such notes.

Confidentiality is also a subject of con-
cern in a provision requiring the produc-
tion of information in official proceedings.
It does not exempt information obtained
by reporters under a pledge of confiden-
tiality.

A provision barring ‘‘disobedience’ of
a “'lawful’® court order is seen as likely to
cause the press difficulties. Press allorneys
fear it could be applied 1o the kind of courl
‘‘gag’” orders that the Supreme Courl has
held to be unconstitutional. They are urg-
ing that the provision be amended to make
it inapplicable lo orders imposing ‘‘in-
valid'” prior restraint—as S. 1722 does.

The danger of criminal prosecution as a
result of publishing leaked government in-
formation stems from a section making il
iliegal to buy, receive, possess or oblain
“‘property of another with reckless dis-
regard for the facl™ that it has been
*‘stolen by another”’ Some press attorneys
say the property of concern Lo the press is
information.

The proposal also conlains alternatives
for dealing wilth espionage and related
offenses, and they, 100, have troubled
media organizations. For one allernalive
sel of provisions, dealing with the dis-
semination and publication of classified
defense information, does nol require
proof of intent to injure national security.
A law wilhout that requirement, the media
groups say, would inhibit the legitimate ex-
ercise of press freedom.

The suggested changes in existing law

_have been opposed by various groups, in-
cluding the American Civil Liberties
Union, and a House subcommillee source
believes the changes will nol be included
in the bill as finally introduced.

However, ACLU officials say a problem
remains in S. 1722, even though it relains
existing language in the espionage sec-
tions. For the report that accompanied the
bill reflects the Justice Depariment view

that intent need nol be proved.

Members of the ad hoc committee warn
they should not be considered a
monolithic bloc. While they have been
consulting among themselves on Lhe legis-
lation, they generally file individual com-
ments.

ACLU, for instance, does nol agree with
others in the group on the ban on record-
ing of conversations without the knowl-
edge of both parties. It endorses the provi-
sion as contained in the Drinan draft.

Other members of the ad hoc commil-
tee include the National Association of
Broadcasters, the Radio-Television News
Directors Association, ABC, CBS, NBC,
the American Sociely of Newspaper Edi-
lors, the American Newspaper Publishers
Association, the Reporiers Commitiee for
Freedom of the Press, the American As-
sociation of (book) Publishers, National
Public Radio, the Public Broadcasting Ser-
vice, Gannett Co., AP, UP1, Time Inc., the
National Press Club, the Magazine
Publishers Association and The Washing-

. ton Post.

Supreme Court
gets a chance
to explain

In the wake of confusion

and outrage over high court’s
Gannett decision, it agrees

to hear Richmond case that
may clarify justices’ intentions

Does the Supreme Court intend for trial
judges 1o have the right Lo exclude press
and public from criminal trials and pretrial
proceedings? And if so, under what condi-
tions?

The court, which left those questions
unsetlled in its Gannett Co. us. DePuas-
quale decision in July, has now agreed to
hear arguments in a case thal could pro-
vide a vehicle for answering them. How-
ever, il has not yel decided whether il has
jurisdiction in the latest case, and will hear
arguments on (hat matter also.

Al issue is the appeal of the Richmond
Newspapers Co., publisher of the News
Leader and Times Dispatch, and (wo of
the papers’ reporters, of a Virginia trial
judge’s order excluding press and the
public from a murder trial (BROADCAST-
ING, Aug. 27).

The Virginia supreme court affirmed the
trial judge's action, citing both a staie law
and the Gannett decision—which had
been issued only a week earlier. In the pro-
cess, lhe Virgimia court heightened the
conlroversy surrounding the Gannetl
decision, which was adopted on a 5-4 vote.

Although the Gannett decision dealt
only with a court order closing a pretrial
proceeding—on the ground the matters to
be discussed might be prejudicial to the
defendants in a subsequenl trial—judges
across the country began citing it in orders
closing trials.

Those actions plus the continuing criti-
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cism o which the Gapnell decision was
subjected led four juslices to the highly
unusual action of making public siate-
menls regarding the decision. Several of
the justices—including Chiefl Justice War-
ren E. Burger—blamed the media for
misleading trial judges aboul the import of
the Gannett decision.

The case presents another in a series of
confrontations belween the media and Lhe
courls over coverage of courl proceedings.

The two-day murder trial involved in the
case was the fourth one Lo which the state
had subjected the defendant, John Paul
Stevenson. The first resulied in a convic-
lion, which was reversed on appeal. The
next lwo ended in mistrials. And in agree-
ing to close Lhe fourth trial, afler hearing
only a brief argument from Lhe defense at-
torney, Hanover county Judge Richard
H.C. Taylor said that after the failure of
lhree previous trials Lo selile the malter,
every effort should be made lo assure thal
the defendant’s rights *‘are not infringed
in any way.” The following day, Stevenson
was found not guilly.

Richmond Newspapers, in ils appeal,
said the Virginia Jaw authorizing courts to
**exclude from the irial any persons whose
presence would impair the conduct of a
fair trial”’ violates the Constitution. And it
said its appeal gives the Supreme Courl *‘a
ripe opporlunily’’ 1o determine whether
its decision in the Gannelt case ‘‘may be
invoked o sanction the wholesale exclu-
sion of the pubiic and the press from entire
criminal trials—to install a regime of se-
cret proseculions alien o our history™
(BROADCASTING, Aug. 27).

Courl orders closing courts are justified
on the ground of the Sixth Amendment’s
guaraniee of a fair (rial. But the appeal—
writlen by Professor Lawrence H. Tribe of
the Harvard Law School, regarded as a
leading constitutional lawyer—argued that
““public access 10 criminal trials is a funda-
mental constitutional right.”’ grounded in
the same amendment. )

Al a minimum, the brief said the
Supreme Court should make clear the con-
ditions under which courts may be closed.
For instance, what kind of showing is
needed 1o warrant the closing of a
courtroom? Or what kind of showing must
be made that some measure less drastic
than barring press and public would not be
adequate to protect a defendant’s rights?

Richmond Newspapers has been sup-
ported in three friend-of-the-court briefs.
One was filed by the Reporiers Commiltee
for Freedom of the Press, backed by a
number of media organizations, including
the National Association of Broadcasiers
and the Radio-Television News Directors
Associalion; another by lhe American
Newspaper Publishers Association and the
American Society of Newspaper Editors,
and the third by the American Civil Liber-
ties Union.

The stale of Virginia opposed review of
the court-closing order. lis atiorneys said
state courts should be given the first
chance lo consider the validity of slale
statutes. And they noted that the statule
authorizing the closing of trials was nol
disallowed in the state courts.



Balley likely to have
clear sailing to FTC;
legislative veto is
in for stormy ride

Hearings on her nomination center
on congressional override proposal

A Senale subsommitlee that has been ex-
amining the Federal Trade Commission
took one final look last week, this time
scrutinizing the much-talked-about legis-
lative velo, as well as the nomination 10 fill
the vacant commissioner’s seal.

Patricia P Bailey, nominated (o fill a
term as commissioner scheduled to expire
next September, had a relatively easy time
before Senator Wendell Ford's (D-Ky.)
Consumer Subcommittee.

The only touchy point raised in the
confirmation hearings dealt with the legis-
lative vetlo, for which Senator Harrison
Schmitt (R-N.M.) has been actively cam-
paigning. Bailey said she could understand
Schmitt’s concern about the agency, but
she doubted the one-house veto would be
beneficial. In fact, she said she thought the
proposal would be ‘‘exiremely
mischievous,” and would have doubiful
constitutional and policy implications.

Bailey. 42, held a Justice Department
position until earher this year, and was
most recently on the general counsel staff
of the Merit Systems Protection Board. If

confirmed by the full Senate—which ap-
pears a certainty —she will have facing her,
among other tasks, a decision on how 1o
proceed with the children’s advertising in-
quiry.

The FTC has weathered seven days of
oversight hearings, and Subcommitiee
Chairman Ford 1s still commitied Lo resist-
ing implemeniation of a one-house veto.
He reiterated his position last week, saying
he prefers rigorous oversight.

Whether the Senate will ultimately opt
for the veto is uncertain, but the House
appears commilted 10 il.

Representative Elliott Levitas (D-Ga.}
predicied last week that within the next
two Lo three weeks the House will pass the
FTC authorizations bill, and it will include
a legislative veto. Levitas added that FTC
Chairman Michael Perischuk is conscien-
tiousty trying 1o do a good job, but the
agency has an enormous mandate that re-
quires closer congressional scrutiny.

Schmitt continued his push for the mea-
sure, which he says a majority of the
Senate now favors, and repeatedly rejected
the notion that the Congress will be bog-
ged down with FTC matiers. *“The legis-
lative veto will not require the Congress or
the committlee 10 laboriously review each
and every rule proposed by the Federal
Trade Commission,”” Schmitt said. “*What
it will do is to provide the elecied repre-
sentatives of this nation an opportunity 10
review and possibly overturn a particularly
objectionable rule dealing with broad na-
tional policy.”

Networks reject idea
that FCC can regulate
them in EEO matters

It's unnecessary and beyond
commission’s power, they say

All three networks have told the FCC that
it does not have the jurisdiction to regulate
network employment practices, and that
they are already “‘scrutinized’’ by a myriad
of state and local authorities for com-
pliance with equal employment regula-
tions.

The network’s statements came in op-
position to a petition that was filed by
Citizens Communication Center on behalf
of nine organizations that seek a rulemak-
ing aimed at extending the FCC’s equal
employment opportunity rules and report-
ing requirements to network and broad-
cast-group headquarters.

CBS’s comments said that commission
adoption of such a rule would create a
‘*‘complicated maze with no resuiting ben-
efit”” CBS cited statistics showing that the
networks are currently weli above commis-
sion EEQ guidelines and (hat there is al-
ready ‘‘substantial’’ government and in-
dustry self-regulation in this area.

CBS noted a point of particular concern
in that because of *‘a lack of standardized
organizational structures and the rapid
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nature of organizational changes at net-
work and group operations, the data col-
lected are often useless for intra-industry
comparison of broadcast employment.””

Both NBC.and ABC agreed that the in-
dustry already undergoes scrutiny from a
host of other federal and slate agenmes
NBC’s comments said there is *‘no ap-
propriate rationale for commission regula-
tion of networks’ and licensees” headquar-
ters’ EEO practices. ... employment
staustacs are already filed with the commis-
sion and open.to public scrutiny... and
NBC employment statistics are all within
the zone of reasonableness.”” NBC also
agreed that the FCC does not have juris-
diction to regulate network employment
practices,

" ments”’ _
brush petition.”” NAB cautioned the FCC

ABC said the petition is based on ‘‘false
assumptions”” ABC stressed that ““FCC
jurisdiction is limited to regulating
licensee employment practlces which
could effect the responsweness of a sta-
tion’s programing to minority interests,”

ABC agreed with CBS in that the organi-
zational pattern typical at most stations
“‘which reflect common functional ele-
ments in station operations . . . is not true
regarding the workforces at broadcast net-
works and licensee headquarters.”

Joining the networks in filing comments
were the National Association of Broad-
casters and Mutual Broadcasting. NAB
said that it was submitting ‘‘general com-
to what it considered a *‘broad-

that it was not a “‘mini”’ Equat Employ-
ment Opportunities Commission and that
it would not exceed its jurisidiction in pro-
posing such regulation. NAB also asserted
that *‘expanded regulations . .. would add
to the mountain of paperwork® that
broadcasters are already required to file.

Mutual also opposed the petition and
said that *‘to arbitrarily select the networks
out of the whole spectrum of program sup-
pliers and to subject them to commission
EEQO policies and reporting requirements
would be unreasonable and capricious in
the extreme, especially in the case of the
radio networks, where the typical affiliate
station derives a majority of its programing
from other program distribution and pro-
gram origination sources.”

For the Recordz:

- Abbreviations: ALJ—Administrative Law Judge.
alt.—allernate. ann.—announced. anl. —antenna.
aur. —aura). aux. —auxiliary. CH—critical hours. CP—
_construction permit. D—day. DA —directional anten-
na. Doc.—Dockel. ERP—effective radiated power.
freq. —frequency. HAAT—height of antenna above
average lcrrain. khz—kilohertz. kw—kilowatls.
MEQV —maximum expecied operation value. mhz—~
megaheriz. mod. —modification. N—night. PSA—
presunrise service authority. SL—studio location.
SH—specified hours. TL—(ransmitter location.
trans. —transmitter. TPQ—transmitier power oulpul.
U—unlimited hours. vis.—visual. w—walls. *~non-
commercial.’

New stations

FM applications

@ Rosamond, Calif.—Rosamond Broadcasters seeks
105.5 mhz, 3 kw, HAAT: 28 fi. Address: Box 811-2206
Cutler St., Simi Valley, Calif, 93065. Estimated con-
struction cost $26,140; first-quarter operating cost:
$7.560. revenue $75,000. Format: Adult/variely. Prin-
cipals: Isracl Smofsky {BO'%) and his sister-in-law
Dorothy Sincfsky (20%). Israel is applicant for FM in
Carpenteria, Calif. Dorothy is general manager of
Nostalgia Sound in Simi Valley. They have no other
broadcasi interests. Ann. Ocl. 2.

@ *Siamford, Conn.—Connecticut Educational
Telecommunications Corp. secks BB.5 mhz. 1.166 kw

(H) 1,12 kw (V) HAAT: 66 1. Address: 24 Summit St..
Hariford, Conn. 06106. Estimated construction cost
$137.970, firsi-year operating cost $132,530; revenue
$132,530. Principal: Nonprofit educational institution,
Paul K. Taff is president. Ann. Oct. 2.

& *Hopkinsville, Ky.—Pennyrile Christian Com-
munity Inc. seeks 89.3 mhz. 50 kw, HAAT:; J00 M. Ad-
dress: 1100 East 18ih Si.. Hopkinsville, Ky. 42240.
Estimated construction cost $126,020; first-year
operating cost $48,000. Applicant is non-profit cor-
poration formed for purpose of operating station;
Robert Amis is president. Ann. Oct. 2.

@ Amhersi, Mass.— Amhersi Broadcasting Inc. seeks
100.0 mhz. 3 kw, HAAT: —103 fi. Address: Box 67,
Ambherst 01002, Estimated construction cost $39.411:
first-year operating cost $16.900; revenue $30,000.
Format: variety. Principals: Edward H. Peene Jr. and
Robert K. McConneli. each 50%. Amherst is licensee
of WTTT(AM) Amherst. They have no other broad-
cas! interests. Ann. Oct. 2

TV applications

& Austin, Tex.~Texas Television Inc. seeks ch. 42;
ERP 5000 kw (m). 1410 kw {h) vis., 500 kw (m), 1415
kw (h) aur., HAAT 1290 f1.; ant. height above ground
1295 1. Address: 314 Highland Mall Blvd., Austin
78761. Estimated construction cost $2,205,559; first-
quarter operating cosl $332,400; revenue $1.010,000.
Legal counsel Cohn & Marks, Washinglon; consulting
engineer Jules Cohen & Assoc. Principals: Michael D.
McKinnon (20"%) and South Texas Telecasting (80M%).
McKinnan owns 50.25% of South Texas Telecasting,
licensee of Kil1-TV Carpus Christi, Tex. He also is ma-
jority stockholder of KBMT-TV Beaumont, Tex., and

Summary of broadcasting

FCC tabulations as of July 1979

(] CP's
On air on Total not Total
Licensed STA* air on air on air authorized™*

Commarcial AM 4519 5 23 4,547 85 4,632
Commercial FM 3.059 2 53 3114 172 3286
Educational FM 965 - 28 0883 82 1085
Tolal Radic 8543 7 104 8.654 49 8003
Commaercial TV

VHF 514 1 2 517 8 525

UHF 217 0 3 220 59 279
Educational TV

VHF 28 1 (] 105 5 110

UHF 152 2 4 158 7 165
Total TV 981 4 15 1,000 79 1079
FM Transiators 273 0 0 273 105 378
TV Translalors

UHF 1,187 0 0 1,187 40 1,527

VHF 2430 0 0 2430 218 2,646

*Special tamporary authorization

**includes off-aif licenses
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owns stock in KSON-AM-FM San Diego. Ann. Aug.
15, .

® Sall Lake City — American Television of Ulah seeks
ch. 14; ERP 1660 kw vis., 166 kw aur., HAAT 3836 fi.
Address: Box 30658-310 Bearcat Dr., Salt Lake City
84125. Estimated construction cost $2,070,600; firsi-
yuarter operating cost $168,150; firsti-quarier revenue
$162,500. Legal counsel Benito Gaguini, Sall Lake
City, consulling engineer Jack Moffet. Principals:
Skaggs Telecommunications (100%), LS. Skaggs,
chairman of drug and food stores chain is chairman of
t;cfard. He has no other broadcast interesis. Ann. Aug.

FM Actions

® *Lorton. Va.—Broadcast Bureau granted Ethnic
Broadcasung 88.1 mhz, 30 w (H), HAAT: 145 i, Ad-
dress: PO. Box 2903, Washington. D'C. 20013. Esti-
mated construction cost $7,000; first year operating
cost “‘donated services™. Format: Educational. Prin-
cipals: Non-profit organization. Morgan Hodges. presi-
dent; Joseph Brown. vice president, Mary Low
Douglas, all directors. None has any other broadcast
interests. (BPED2719). Action Sept. 12.

TV Actions

8 Casper, Wyo.—Broadcast Bureau granted The
Chrysostom Corp. ch. 14; ERP 1456 kw vis.. 146 kw
aur., HAAT 1887 f1.. ant. height above ground 250 M.
Address: 200 City Center Bldg., Casper, Wyo. 82601,
Estimated construction cost: SI.108.746; first-year
operaling cost $625,000. Legal counsel Brown &
Bernsiein, Washinglon. consulting engineer Serge
Bergen. Principals: Henry Q. Ort (20M), Robert J.
Zipay {20%). Daniel M. Burke (10%), Vincent J. Horn
Ir. {10%) and Franklin Brown (40%). Ort is president
of Two-Way Radio Service in Casper: Zipay is Casper
Chief of Police; Burke and Horn are partners in law
firm and Franklin is president of livestock company.
They have no other broadcasl interests
(BPCT-781106KE). Action, Aug. 31.

Ownership Changes

Actions

® KLIP(AM) Fowler, Calif. (1220 khz, 250 w-D)—
Broadcas! Bureau granied assignment of license from
Eleanor Mindel to Frontier Communications for
$260,000. Mindel is administratrix of estate of her late
husband, Morris. She has no other broadcast interests.
Buyer is equally owned by Carlion B. Goodlett, Jerrel
W Jones and Woodrow Miller. Jones owns 76% of
KNOV(AM} Milwaukee. Miller is general manager at
KLIP. Goodlett is San Francisco doctor with no other
broadcast interests. (BAL7906266E}. Action Sept. 26.

® KBIK(AM) Lompoc, Calif. (1410 khz, 500 w-D)—



Broadcasi Bureau granied assignment of license from
Berry-lverson Co. of California 1o Sunshine Wireless
of California for $210,000. Seller is owned by A. G. Be-
rry (51%) and Ronn L. Iverson (49%}. Neither has
other broadcast interesis. Buyer is parinership of Erich
T. Esbensen and Donald V. Berlanii (46.5% each) and
1wo ot hers. Group also awns KRQK(FM) Lompoc and
WKQS(FM) Boca Raton, Fla. (BAL790716FK). Ac-
tion Sept. 25.

B WDOL(AM) Athens, Ga. (1470 khz, | kw-D)—
Broadcast Bureau granted assignment of license from
WDOL Broadcasting Inc. 1o B&W of Georgia Broad-
casting Co. for $262,500.-Seller is owned by Tolliver R.
Rivers, who also owns 62'% of WTJH(AM) East Point
and 12 2/3% of WIHZ(AM) Albany. both Georgia.
Buyer is owned by William O. Woodall and Frank Bird
Ir. (50%h each). Woodail owns 100% of WGAF(AM)
Valdosta, 25% of WGRA(AM) Cairo, both Georgia.
and 33 1/3% of WPTM(FM) Roanoke Rapids. N.C.
Bird is Valdosta insurance agent. (BAL790T0GHT).
Action Sept. 25.

8 KMFE(FM) Emmett, idaho (101.7 mhz. 790 kw)} —
Broadcast Bureau gramed assignment of license from
Emment Vatley Broadcasters Inc. to Wegner Vmen
Broadcasting Inc. for $84,500 plus $40.500 14-year
consullancy agreement. Seller is principally owned by
Floyd D. Brown and his wife, Evelyn {43-1/2% each).
who have no other broadcast interests. Buyer is owned
by Glen E. Wegner, Mark B. Viuert and Elliott H. Stein
Jr. (33-1/3% each). Wegner is Boise, Idaho. industrial
healih consultant. Vittert is St. Louis real estate inves-
tor. Stein is New York investor. None has ather broad-
cast interests. {BALH790801 ER). Action Sept. 25.

8 KBUF-AM-FM Garden City, Kan. {AM: 1050 khz,
97.3 mhz; FM: 97.3 mhz, 1! kw}—Broadcast Bureau
granted assignment of license from Midwest Radio Co.
1o Robent E. Ingstad Broadcast Properties for $405.000
plus $45.000 for agreement not lo compete. Seller is
owned by William VanHorn Smith, Roland Beicher
and Dwight E. LeClerc, none of whom has other
broadcast interests. Buyer is owned Robert E. Ingstad
who also owns WTNT(AM)-WLVW(FM)
Tallahassee. Fla. {BROADCASTING. Feb. 5);
KGRZ(AM) Missoula, Mont.; KKOA(AM) Minm,
N.D., and KKLS(AM}-KKHJ(FM) Rapid City and
KGFX(FM)} Pierre, both Scuth Dakola
{BAPL790802EY. BALH790802EZ). Action Sepl. 26.

8 WMLO(AM) Beverly, Mass. (1570 khz, 500 w-
D) —Broadcast Bureau granied assignment of license
from Algonquin Broadcasting Co. to "Pauley En-
terprises Inc. for $220,000. Seller is principally owned
by Bernard A. Dwork and Robert A. Belmonte as
Irustees. 1t is also selling its only, other broadcast in-
lerest. WKRITAM) West Warwick, R.1. (See below).
Buyer is owned by Rabert Pauley (85%) and William
Minot {(15%). Pauley is vice president of Boston bro-
kerage and former” president of Mutusl Broadcasting
System (1968-69) and ABC Radio Network (1960-67).
Minat is Boston financial consultant. Neither has other
broadcast interests (BAL790731E1). Action Sept. 21.

8 KCAN(AM) El Reno, Okla. {1460 khz, 500 w-
D) —Broadcast Bureau granted assignment of license
from The Young People’s Church of ‘the Air Inc. 10
Ciark Broadcasting Lid. for $210,000. Seller is con-
|rolfcd by three member board of directors: Ruth C.

Porter and her sons, Donald and Dean. All are prin- .

cipals of family-owned Crawford Broadcasting Co..
which is in process of selling off properties, which al
one time included four AM’s and six FM’s. to in-
dividual family members. Buyer is owned by Robert B.
Clark (28%) and 17 others. Of 18, only William H.
Payne and Ralph Tyler, who each own 4% of Clark
Broadcasting. has other broadeast interests. Tyler owns
KEBC(AM) Oklahoma City and Payne owns
KTFX{AM) Tulsa. both Oklahoma (BAL790730HW).
Action Sept. 21,

a8 WSCR{AM) Scranton, Pa. (1320khz. 1 kw-D, 500
w-N) —~Broadcast Bureau granted assignment of
license from Rice Communications Inc. 1o Command
Broadcast Group of New York Staie for $390,000.
Seller is owned by Thamas Rice, who has no other
broadcast inlerests. Buyer is owned by Robert E.
Lessner, Alford H. Lessner and Robert A. Outer, who
also owns WBNR{(AM) Beacon. WINR(AM)
Binghamiton and WSPK{FM) Poughkeepsie, all New
York (BAL790719GH). Action Sept. 21.

l WKRI{AM) West Warwick. R.l. (1450 khz, 1 kw-

D, 250 w-N) —Broadcast Bureau granted assignment of
hcensc from Algonquin Broadcasting Co. 10 Rainbow
Broadcasllng Corp. for $380,000. Seller is also selling
its only other broadcast interest, WMLO(AM)
Beverly, Mass. (sce above). Buyer is principally owned
by Lester G. Sobin. who is vice president and minority

stockholder in International Minerals and Chemical
Corp., Northbrook, 1. He has no other broadcast in-
terests. (BAL790723GX). Action Sept. 21.

Facilities Changes

FM applications

B "WBQM(FM) Decatur, Ala. —Seeks CP 10 increase
ERP: 50 kw (H&V); HAAT: 500 ft. (H&V) and make
changes in ant. sys. Ann. Ocl. 2.

B "WILS-FM Jacksonville, Ala.—Seeks CP 1o in-
crease ERP: 3 kw; HAAT: 144 fi. and make changes in
ant. Ann. Oct. 2.

B "WUOA(FM) Tuscaloosa, Ala.—Seeks CP 10 in-
crease ERP: 100 kw (H&V); HAAT: 414 fi. (H&V);
and make changes in ant. sys. Ann. Oct. 2.

B WKZW(FM) Peoria. Ill. -Seeks CP to make
changes in ant. sys.; change lype (rans.; change lype
ant.; increase ERP: 41 kw (H&V); decrease HAAT:
548 fi. (H&V) and change TPO. Ann. Oct. 3.

» WBOS{FM} Brookline, Mass. —Seeks CP 10 make
changes in ant. sys., change Lype trans.; change type
ant.; increase ERP: 12.2 kw (H&V); decrease HAAT:
858 fi. (H&V) and change TPO. Ann. Oct, 3.

B "WGAO(FM) Franklin, Mass.—~Seeks CP 1o
change frequency to 88.3 mhz; increase power to 124
watts and HAAT: 176 fi. Ann. Ocl. 2.

8 "WTBR-FM Pittsfield, Mass. —Seeks CP Lo change
frequency 10 89.7 mhz; ERP: 375 w and HAAT: 1171t.
Ann. QOcl. 2.

8 WRNN-FM Clare, Mich. —Seeks CP 10 change TL;
ERP: 3 kw (H&V) HAAT: 300 fi. (H&V). Ann. Oct. 2.

® KKOZ(FM) Billings, Moni.—Seeks CP to change
type trans.; decregse ERP: 35.26 kw (H) and change
TPO. Ann. Oct. 3.

a WOBR-FM Wanchese. N.C.—Seeks CP 10 increase
HAAT: 300 fi. (H&V) and make changes in ant. sys.
Ann. Oct. 2.

® WYNY(FM) New York—Sceks CP to increase "

ERP: 7.25 kw (H&V) and change TPO. Ann. Oct. 3.

8 WIFI(FM) Philadelphia—Seeks mod. of CP 10
make changes in anl. sys.; change TL to: Poishop Rd
East of Germantown Pike. Norristown, Pa.; decrea
ERP: 40 kw (H&V); increase HAAT: 545 fi. (H&V)
and change TPQ. Ann. Oct. 3.

8 *WDOM(FM) Providence. R.l.—Seeks CP 1o in-
crease ERP: 125 waus HAAT: 128 fi. and make
changes in ant. sys. Ann. Ocl. 2.
® KBHU-FM Spearfish, S.D.—~Seeks CP 10 increase
power 10 100 watls and change trans. Ann. Oct. 2.

8 WHOV(FM) Hampton, Va.—~Seeks CP 10 increase
ERP: 1.24 kw; HAAT: 195 fi. Ann. Oct. 2.

In Contest

.Dosignitod for hearing

@ FCC has designaled for hearing applications of
KOTV Inc. and Scripps-Howard Broadcasting Co. for
CP's 10 change trans. sites of KOTV(TV),
KTEW{TV) both Tulsa. Okla. George T. Hemrich,
doing business as KFPW Broadcasting Co., licensee of
KFPW-TV Fort Smith, Ark.; Noark Investiment Com-
pany (controlled: by Hernreich), licensee of KFPW-
TV's satellite KTVP(TV) Fayetieville, Ark.
(Hernreich), and Mid-America Broadcasting Inc.,
licensee of KTVJ(TV) Joplin, Mo., filed petitions 1o
deny both applications. Petitioners contended that
trans. moves would affect ability of their UHFs Lo sur-
vive and compete: effectively, and would create sub-
stantial areas which would not have any television ser-
vice. Actipn Sept. 27.

@ FCC has set for hearing application of KBMR Radio
Inc.. licensee of KBMR{AM) Bismarck, N.D., to in-
crease its authorizéd daytime power, change its com-
mumly of license to Lincoln, N.D.. and add nighttime
operation. Apphcauon was opposed by Bismargk-Man-
dan Communications Inc., licensee of KBOM(AM),
Bismarck. Action Sept. 27.

Initlal decision

@ [n supplemental initial decision Chiel AL) Lenore
G. Ehrig has found no basis for FCC Review Board to
reconsider its denial of application of John Lamar Hill
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1o relocate trans. site of KILH(FM) Compton, Calif. In
1976 Hilt asked for authority 1o move trans. 1o Baldwin
Hills. approximately |0 miles northwest of Compion.
Siation was licensed o operate from Dominguez Hills,
approximaltely two miles south of Compion, bul 1em-
porary authority was granted in May 1976 for it to0
broadcast from Baldwin Hills. Ann, Oct. 3.

FCC decision

® Saliville, Va.—FCC has granted application of
James B. Childress for new daytime AM station on
1600 khz to serve Saltville. 1t denied petition by Moun-
tain View Broadcasting Co.. licensee of WISO{AM)
Jonesboro, Tenn., 10 dismiss application. Mountain
View contended that Childress proposal would cause
prohibited overlap with its station, Childress had lailed
to keep information in his application up-to-date, and
granting application would violate FCC's duopoly rule
as wel as its regional concentration of control rule. Ac-
tion Sept. 27.

Allocations

Actions

8 Lexington and Florence, both Kentucky, and
Porismouth, Ohio—Broadcast Bureau deleted UHF
television ch..58 at Florence as result of withdrawal of
interest by Maranatha Broadcasting Corp. {Doc.
21392, RM-2816, RM-2991). Action Sept. 28.

8 Haynesville, La. —Broadcast Bureau, in response o
request by Robillard Communigations Inc.. assigned
105.5 mhz 10 Haynesville as its first FM assignment.
effective Nov. 16. {BC Docket No. 79-128, RM-3277}.
Action Sept. 28.

B8 (’Neill. Neb.—Broadcast Bureau, in response (o re-
quest by Ranchland Broadcasting Co., licensee of
KBRX(AM)-KBRX-FM, O'Neill, substituted 102.9
mhz for 92.7 mhz. and modified license of KBRX-FM
10 specily operation on 102.9 mhz instead of 92.7 mhz.
effective Nov. 16. (BC Doc. Ne. 79-113, RM-3151).
Action Sepl. 28.

Translators

Applications

8 Old Fort and Greenlee, both North Camlina—
Wometco Skyway Broadcasting Co. seeks CP for new
VHF translator on ch. 12 (TPO: | w, HAAT: 1511.) 10
rebroadcast dlreclly WLOS-TV Asheville. N.C. Ann.
Oct. 1.

Cable

@ Coldwater Cablevision Inc. for Branson and Bclhel,.
both Michigan (M10353. 76) new system.

_ @ Emco CATV Inc. for Piusford, Newfane, Hardwick,

and Putney. all Vermont (T0063. 37, 0, 116) ddd sig-
nal.

@ Telenational Communications Inc. for Fort Eustis
AFB, Va. (VA0216) new system.

8 Texas Community Antennas inc. for Malvern, Ark.
(AROI69) new system.

& Garden State CATV In¢- for Byram, N.J. (NJ0057}
add signal.

@ Wozniaktv for Medina Plaza. Colo. (CO0130) new
syslem.

8 Greer Associales Inc. for Greer S.C. (SC(XJLM) add
signal.

® “Jackson Hole Cable TV Lud. for South Park and
Witson Teton, both Wyoming (WY0050) add signal.
@ Hampton Cablesysiems for Braemer-Hampton,
Tenn. (TN0054) add signal.

® CPI of Arkansas Inc. for North Linle Rock, Pulaski’
county and Sherwood, Ark. {AR0069,147, 070) add
signal.

@ American Cabilesysiems of Virginia Inc. for
Chilhowie, Seven Mile Ford, and Smyth, all Virginia
{VA0060.211,0) add signal.

@ Laurel nghland TV Co. for Saltlick. Donegal, both
Pennsylvania (PA1628.9.30) add signal.

@ Cablevision Service Co. for Hillsborough, N.H.



(NHO0OQ77) new system.

& Summit-Leoni for Summit and Leoni, both
Michigan (M100698) add signal.

® Richard Jackson et al. for New Paris, Ohio
(O1H0683): new system.

& Yachats Community TV System for Yachals and
Waldport, both Oregon (OR0147.6) add signal.

® Lock City Cable TV Inc. for Lockport. N.Y.
(NY0797.8) new system.

& National Cuble Co. of Pennsylvania Lid. for
Dayton, Pa. (PA1794) new sysiem.

B Cable TV of Livingsion Parish Inc. for Denham
Springs and Livingston Parish, both Louisiana
(LA0161,2) new system.

B Teleprompter Corp. for Iron Mountain, Breitung,
Kingsford, Aurora. all Wisconsin {W10027.143,4.83)
add signal.

8 Teleprompler Southeast Inc. for Haines Ciy,
Davenport, Dundee, Lake Hamilton and Polk, all
Florida (FL0120,15,7,21,30) add signal.

8 Theta Cable of California for Laverne,
(CAQ766) add signal.

8 Satellite Cable TV Inc. for Kennesaw and Cobb
county, both Georgia (GA0235.6) add signal.

® Stacey Communications Corp. for Portland, Tex.
(TX0560,1) new system.

® Warner Cable Corp. for Waynesboro. Tenn.
(TNO0OI9) add signal.

® Warner ‘Cable Corp. for Pecos and Crocketl, both
Texas (TX0049,7) add signai.

® Warner Cable Corp. for Water Valley, Miss
{MS0069} add signal.

8 Tower Cablevision Inc, for Westwood, Ky.
(KYO0IO03) add signal.

® Sedona-Oak Creek TV and Cable Co. for Vida,
Leaburg, Blue River, all Oregon (OR0003, 155, 001)
add signal.

& Carthage Cablevison Inc. for Carthage, Mo.
{M00015) add signal.

& Warner Cable Corp. for Lamberi, Marks, Batesville,

Calif.

Please send
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Pontoloc, Cleveland, Drew, Ruleville and Boyle, all
Mississippi (MS0065, 7, 3, 8, 46, 7, 8, 5) add signal.
8 Warner Cable Corp. for Dumas, and Sunray, both
Texas (TX0153.4) add signal.

8 Coaslal Bend Cablevision for Taft, Tex. (TX0569)
new system.

@ Lincoln Television Inc. for Neskowin, Ore.
(QR0073) add signal.

@ Warner Cable Corp. for Lake City, and Columbia,
boih Florida (FL0O043,285) add signal.

® Perry Cable Co. for Ocean Village, Fla. (FLO458)
add signal.

8 Commonwealth Cablevision Corp. for Grotioes, Va.
(VA0218) new sysiem.

® Vuecom Inc. for Lakots, N.D. (NDOO61) new
system.

® Oregon Cablevision Co. for Polk, Ore. (QR0224)
new sysiem.

8 Automated Cable Corp. for Altlantis, Fla. (FL0468)
new sysiem.

8 Selmer Cable Television for McNairy. Tenn.
(TNO160) new system.

® Princeville Cablevisions Inc. for Princeville--
Hanalei, Hawaii (HI0042) new system.

8 Rockwood Cable TV Inc. for Rockwood, Pa.
(PA1801) new system.

® [onia Cable Services Inc. for lonia, Mich. (M10381)
new syslem.

@ Ruth Cablevision for Brownsville, Pa. {PA1023) add
signal.

® Muanistee Cable TV Co. for Manisiee, Filer. both
Michigan (MI005[,91,2) add signal.

® Cable Systems Inc. for Ellinwood, Kan, (KS0142)
add signal.

® Kodiak TV Cable for Kodiak, Alaska (AK00[1) add
signal.

B Atoka Cablevision Co. for Coalgate, and Atoka,
both Oklahoma (0K 100,22) add signal.

@ Classic Cable for Whitehall, N.Y. (NY0098) add sig-
nal.

8 Dynamic Cablevision of Florida Inc. for Hialeah,
Fla. (FL0202) add signal.

8 Cable TV Puerto Rico for San Juan, Bayamon, Tru-
jillo Alto, Guaynabo, and Carolina, all Puerte Rico
{(PR0001,4,5.6,7) add signal.

B Tele-Media Co, of Addil for Mineral City, Ohio
(OH0349) add signal.

8 Warner Cable Corp. for Cresiview, Fla. (FLO186)
add signal.

& Greenville Cablevision for Greenville, Tex.
{TX0068) add signal.

@ Greater Fall River Cable TV Inc. for Fall River,
Mass. (MA0099) add signal.

Complaints

8 A lotal of 1,941 complaints from public was received
by FCC in August, decrease of 340 from July. Other
comments and inguiries for August, tolaled [,458,
decrease of 417 from previous month. FCC sent 1,195
letters in response lo comments, inguiries and com-
plaints. Ann. Oct. 4.

Other

® FCC has streamlined its alphabetical index of broad-
cast rules. making i1 easier 1o use and reducing its
volume by over 33'%. New index introduces *‘subject
matter”’ entries as well as ‘‘rule tille” entries;
references names only of subparis periaining (o
Emergency Broadcast Sysiem and International Sta-
tions, and changes *‘repeal-listings™ in each of five
subparts of rules that are same or guite similar in title
or subject matter (o one precise listing. Action Sept. 27.

@ FCC has proposed amending its rules governing ex-
parie communications 1o restrict application proceed-
ings lo interested persons from day on which petition
10 deny or formal opposition is filed. FCC noted that
rules presently provide that ex parte communications
before designation of case for hearing shall not be
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made after filing of petition 10 deny. I said il petition to
deny was required 10 trigger ex parte rules. then il was
correct for FCC 1o require technicakly sufficient peti-
;’i_?n. as defined in Communications Act. Action Sepl.

Call Letters
Applications
Cal Sought by
New AM's
KTXX Big Mountain Bdcg. Co. Whitefish, Monl.
KPOK Larry L. Kemnitz, Bowman, N.D.
New FiM's
KYRS Home Town Development Co., Charilon. lowa
KQuYy Mountain Sky Bdcg. Bulte, Monl.
KXXE Gold Won Radio Corp., Forsyth, Mont.
KRTN-FM Raton Bdcg. Co. Raton, N.M.
WKJA Roach-Pennington Communications,
Beihaven, N.C.
New TV3
WFUM Regents.of ‘the Univ.of Michigan, Fiint, Mich.
WXVT Big River Bdcg. Co, Greenville, Miss.
Exinting AM's
KLvV KBIK Lompoc, Calit,
KHOS KCEY Turlock, Calif.
WIHO WDJZ Bridgeport Conn.
wizy WKOG Gordon, Ga.
WNIX WJIPR Greenville, Miss.
WHTN WKEE Hunlington, W, va.
Existing FM's
KAIQ KXOW-FM Hot Springs, Ark.
*KPCC WEEG Pasadena, Calif.
WRMF WJINO-FM Paim Beach, Fla.
WIZY-FM WKOG-FM Gordon, Ga.
"WPSU WPS! Lehman, Pa.
KYLY KESI Edinburg, Tex
KUFO KOYL-FM Odessa, Tex.
KATS KIT-FM Yakima, Wash.
Existing TV's
KTNV-TY KSHO-TV Las Vegas
wCLa-Tv WEEG Cleveland
Grants
Cail Assigned to
Now AN's
WRTT Eooltl‘nnd County Broadcasting Co., Vemon,
n.
WKRP Paulding Productions Inc., Dallas, Ga.
WXOK RA-AD of Spring City, Tenn.
New FiM's
KSWV Radio Bilingue tnc., Fresno, Calit.
KQIQ-FM Cross Counlyy Communications Inc,
Lemoore, Calil.
KFMR Carson Communications, Slockton, Calit
KBLT ghemkee Broadcasting Co. Baxtor Springs.
an.
KQSK Big Sky Co. Chadron, Neb.
Existing AM's
KRVD KVIO Cottonwood. Ariz.
KZLA KPOL Los Angeles
wIDW WPDF Corydon, Ind.
WKKR WJPS Evansville, tnd.
waois WNSL Laurel, Miss.
WSTJ WTWN St Johnsbury, Vi.
Existing FM’s
KZLA-FM KZLA Los Angeles
WFYV WJINJ-FM Atiantic Beach, Fla.
WSR2Z WQSR Sarasola, Fia.
WMEE WMEF Fort Wayne, Fla,
WNSL WNSL-FM Laurel, Miss,
WTRT WBJH Trenton, N.J.
WOEZ-FM WMLP-FM Milton, Pa.
WSMS WSWM Memphis
KDRK KXXR-FM Spokane, Wash.
WMAD WYXE Sun Prairie, Wis.
Existing TV's
WHNS WANC-TV Asheville, N.C.
WTVG WSPD-TV Toledo, Ohio



Professional Cards

ATLANTIC RESEARCH CORP
Jansky & Baitey
Telecommunications Consulting
Member AFCCE
5390 Chierokee Avenue
Alexandria, Yurginia 22314
{703) 354-3400

EDWARD F. LORENTZ
& ASSOCIATES
Consulting Engineers
1334 G 51, N.W., Suite 500
347,119

Washington, D. C. 20005
Member AFECE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N St NW.  296-2315
WASHINGTON,.D. C. 20036

Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th 5t N.W,, Suite 703

(202) 783-0111 )

Washington, D.C. 20005
Member AFCCE

X

CARL T JONES ASSOCS.

{Formerly Gautney & Jones)
CONSULTING ENGINEERS
25890 Telestar Ct.. Suite 405
(703) 560-6800
Falls Church. va. 22042
Member AFCCE

LOHNES & CULVER
Consulting Enginesrs
1156 15th St, N.W,, Suite 506
Washington, D.C. 20005
{2D2) 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209
(214} 6318360
Member AFCCE

SILLIMAN, MOFFET & KOWALSK!
Washington, D.C. Area
8701 Ga. Ave., Silver Spring, MD 20910
ROBERT M. SILLIMAN. P.E.
(30t) 588-8288
1925 N. Lynn St., Arlington, VA 22209
JOHN A. MOFFET. P.E.
(703) 841-0800
Member AFCCE

STEEL, ANDRUS
& ASSOCIATES
2029 K Street, N.W.
Washington, D.C. 26006
{301) 827-8725

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St, N.W.. 658-3707

CONSULTING RADIO ENCINEFRS
8200 Snowville Road
Chvcland. Chio 44141
Phona 216-52643.6

Member AFOCE’

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computeriret Freguency Surveys
345 Colorado Blvd.—80206

© (303) 3335562

DENVER, COLORADO
Member AFCCE

3 1415) 342-5208 Kansas City, Missouri 64114 Washington, D.C. 20036
{301) 384-5374

Member AFCCE Member AFCCE Member AFCCE
CARL E. SMITH VIR JAMES E. Harold Munn, Jr,

& Associates, Inc.
Broadcast Engineering Consuitants
Box 220
Coldwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING
250 West 57th Street
New York, New York 10019
(212) 246-3967

¥ F

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900°
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
{206) 633-2885
Member AFCCE

MIDWEST ENGlNEEFgING
ASSOCIATES
C’om..[u,., fngipuu
6934 A N. University
Peoria, lllincis 61614

(309) 692.4233
Member AFCCE

MATTHEW J, VLISSIDES, PEE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, S'I'RUCTURES

Studies. Analysis. Design M

Inspestions. Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 221n2
Tel (703} 356-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS -
P..0. BOX 18312,
DALLAS TE)(AS

Computgr Aided, Dcugq & Allocation Studies
F.pm Engineering,

{214) 321-9140
Member AFCCE

RADIO ENGIN'EERING CO.
Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, IRSTALLATIONS, FIELD
ANTENMA & m-t ACCERTANCE MEASUREMENTS
NORWOOD J. PATTERSON
(805) 688-2333
Serving Bmdcnmrs over 35 yeers

JOHN FX. BROWNE

& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Penngylvania Ave.. NW

washington, D.C. 2000
525 Woodward Avanue

Bloomfiald Hills, Ml 48013

Tel: 1313) 6426226 (Z(Eg 293-2020

WILLIAM B, CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, RE.
1805 Hardgrove Ll
Burleson, Texas 76028. 817/295 1181
MEMBER AFCCE

T
il

Member A

W. A. TRIPLETT & ASS0C.
Broadcast Engineering Consultants
1022 East Sandusky Avenue
Bellefontaine, Ohio 43311
513—-592.0313

‘DON'T BE A STRANGER

To Bioadcastng's 157.000° Readers
Oisplay yowr Prolessional or Service
Caid here | will be seen by (he decr
s1on-making slalion owners and man-
agers. chiel engineers and techficians.
apphcants for AM, FM. TV and buyers ol
broadcasing seivices

*1977 Readeiship Suivey showing 44

confact
SROADCQST!NG MAGAZINE
1735 DeSales St. N.W.
Washington: D. C.-20036
" for availabilitiey
Phone: (202) 638-1022

readers per Copy
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Services

CQMMERCIAL raDi0 |
MONITORING CO.,
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monitors Repaired & Certified
103 S: Market St.

Lee’s Summit, Mo. 64063

CAMBRIDGE CRYSTALS °
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
445 Concord Ave.
Cambridge, Mass 02138
Phone (617) 876-2810

DOWNTOWN COPY CENTER
FCC Commercial Contractor
AM-FM-TV & NRBA lis{s—tariff

updates-search services-mailing

lists, €.B.. Amateur, etc.
1114 218t St, KW,
Wash,, D.C. 20037 202 452-1422

Phane {816) 524-3777 _




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED-MANAGEMENT

Qeneral Manager wilh stiong sales background
wanled by pregressive. expanding group broadcaster.
Send resume with salary requirements to; Entercom,
One Bala Cynwyd Plaza, Suite 225, Bala-Cynwyd, PA
19004. EOE.

Radio Station Manager needed. Group owner will
consider candidates currently employed with a signifi-
cant record of achievement as Radio Station Sales
Managers. Aggressive. ambitious. This is a career op-
portunity EEO-M/F Reply Box I-117.

General Manager —top ten N.E. market, FM, AOR for-
mat, looking for G.M. to move station to top of youth
markel. Prior’ management experience. Salary plus.
E.O.E. Aftirmative action. Send resume to Box 1-183.

Looklng for your first managemenl slot? We need
a Sales Manager for our full time AM Contemporary
format station in Montgomery, Alabama. You should
have a good track record in radio sales, and a big
desire to win. Salary, Commission override and Annual
Bonus. Potential first year earning $19,200 tc $20,000
or greater. Call Gene Moorhead: 205 ~832-4295.

Medium to small market sales manager... Here's
your chance o move up if you have a good manage-
ment track record. We would like you {0 come to the
sixth largest growing city in the United States—Sun
City, El Paso, Texas, and help us grow profitably, Salary
and over-ride, first year potential $25,000 to $40,000
to right person. Contact Garrett Haston, General Man-
ager, KPAS, Area Code 915—533-8211.

General manager with successful saies track record
in a competitive metropolitan markel needed for a
central East Coasl AM station. Must show strong
leadership, mature judgment and overall management
experience. (Our employees are familiar with this ad.)
An equal opportunity employer. Send resume and sal-
ary requirement o Box J-52.

Croative Bales Manager lor No. 1 rated AM (C&W)
on North Coast of Calilorria. Must be interested in ad-
vancemenl and fulure ownership. Call James Hoif
707 —443-1621.

Need sales people for Cenlral Texas aulomated AM,
MOR station. Good salary plus fringes. Prefer experi-
ence but will train righl persen. Reply in confidence to
Box J-70. .

Sea, Sun, Sales Manager. LA area station néeds en-
ergetic sales managet. Live and work in prime area.
EOE. Resume to Box J-63. .

Experlenced Salesperson needed to handle estab-
lished accounts Ior No. 1 station in New York's Hudson
Valley. Annugl comp S16K to $18K first year. Expense
allowance. Liberal commission plan of hilling. Write
Walter C. Maxwell, WGHQ, CPC 1880, Kingston, NY
12401. E.OE. .

if you sell/manage, you're worth over 21 thousand
plus extra benefils 10 us! Conslructing new facilities.
Southern resort. 803 —496-5352 Wayne Koonts.

We've got it all—except we don't have you—yet ...
what we do have is a brand new, one half million dollar
facility-the beautiful state of Galifornia-2 stations. an
AM and FM. Rate cards in the double figures and good
numbers in the book. If you are interested—and yoy're
experienced we need 10 talk. Resume and sales com-
mission history to: Mr. Bob Neutzling, Sales Manager,
KCEY-KMIX-FM, Box 979, Modesto, CA 95354.

WSGA, Southeastern Contemporary powerhouse
in beautiful Savannah, Georgia, is looking for an ac-
count executive who can get it done and wants to be
with a winner. The sky's the limit for the right person. If
you think it's you, send a resume with earnings history
to General Manager, WSGA, Box 8247, Savannah, GA
31412, EOE-M/F

Immediate opening in growing Texas community for
experienced salesperson. Resume, salary require-
ments to: KTER, Box 818, Terrell, TX 7_5160.

Westl Beautiful medium growth market with fine cli-
mate. Adult MOR with excellent profile and ratings.
Must be a tolal local sales pro who loves 1o hustie!
518,000 per year plus honus incentives. Potential first
year 525,000 ... second year $35.000. Company Car
provided. Prefer applicants from Western states only.
EOE/MF. Please reply to Box J-56.

South Fioride MOR seeks sales person with mini-
mum two -years radio sales experience o train into
Sales Manager position. Send resume with monthly
billing record and minimum income required to Bill
Brown, WIRA, Box 3032, Fort Pierce FL 33450. An
Equal Opportunity Employe:. i

Sales Manager wanted for AM stalion in Leadville in
Heart of Colorado Mountain Country. Base salary, plus
incentives, plus fringe benefits, plus car. Rush resume
lo Cosporate Headquarters, Suite 715. United Bank
Bidg. Puehlo CO 81003 or call 303—543-7570,

Once in a lifetime opportunity 1o join new, exciting
south Florida Radio station. We're called The Lady ...
For Singles Only Earnings potential $50.000+. Liberal
Iringe henefits. Prior Radio sales experience essential.
No amateurs piease. Only top billers. Rush resume to
Jim Glassman, VR Community Service Broadcasting,
PG Box 8055, Miami/F1. Lauderdale FL 33024,

Public Radio station of the University of North
Carolina at Charlotte seeks Promotion and Resource
Director; to plan, organize, and manage all develop-
mental aspects of the siation, i.e, 1o increase public
awareness and volunleer support, and to develop and
maintain private and governmental sources of funding.
Respeonsibilities will be in the following areas:
publication design and layout, advertising, grantsman-
ship, fund raising in the private seclor, non-commer-
cial public relations, and fiscal management, Only ap-
plicants wilh a minimum B.A. and experience or train-
ing in public selations and fund-raising need.apply.
Salary commensurate’ with qualificalions. Send letter
of application and resume by November 15, 1979 to:
Vernon R. Parrish, Director. Bonnie E. Cone University
Center, UNCC Station, Charlotte, NC 28223. EQE/
Aftirmative Action.

HELP WANTED ANNOUNCERS

Drive Time Personalities —Competitive Market
Modern Country outlet with new facilities in southeast
seeking an experienced drive communicator. Send
resume to Box J-38.

HELP WANTED SALES

100,000 pepple, one station, logking for
salespeople to tumn into sales managers. Educalion
and experience both count. WMMW. Meriden, CT
06450,

New England 100,000 Plus-Rapidly growing mar-
kel. We need additional sales representative. ‘Preler
RAB andfor Jennings. Will train ambitious person.

50,000 watt FM, Ocean City, Md. seeks expefienced
announcer with strong promotion and. production
ability Number one ip market. Tape and resume to; PO
Box 758, Qcean City, MD 21842. EQOE.

Rock Springs, W¥needs a morning communicator.
Very contemporary p/A formalted KRKK needs some-
one with minimum 2 years experience. Tapes and
resume 1o Rod Tucker, KRKK, Box 2128, Zip 82901.
EOQE MIF :

Immediate Openings for several announcers to
direct shows, do production, etc.-$4-hour stait. New
York studios 212—279-2360. Philadelphia studios
215—-665-8744, :

Small market adult contemporary AM needs
morning drive announcer lo jock and anchor news
block. Call-302—422-7575. EOE.

Highly rated smaill market FM near shore seeks
country music jock, Call 302—422-7575, ECE.

This is an immediate opening for a Beautilul Music
announcer. il you have a smooth, professional delivery
we could make this position very attractive o you. And
you would be stepping onto a career ladder within a
successful and fast-growing hroadcast group. Send
tape and resume lo Paul Knight, WEZN, 10 Middle
Street, Bridgeport, CT 06604, EOE.

Western Pa, station now looking for mature one on
one type Modern Country DJ. Must be good at produc-
tion and creative programming. Morning and midday
personalities interested, send resume to Don Evans,
program director, WJIAC Radio, Hickory Lane, Johns-
town, PA 15907. Station offers excellent pay, great fa-
cilities, fringe benefits and pension. We are an E.O.E.
employer.

Midwest station needs announcer from 6-10 PM.
Must have experience, be neat and willing to live in
pleasant community of 23,000. Send resume 1o WTTF,
PO Box 338, Tiffin, OH 44883. ' .

Contemporary FM statlon in New Crleans is look-
ing for experienced anncuncers. Send tape and
resume to Chris Wallenberg WEZB, 601 Loyola, New
Orleans, LA 70113, No phone calls please. EOE.

South Florlda MOR seeks strong morning per-
sonality with excellent voice. Minimum 5 years experi-
ence, salary range $15000 to $25.000 yearly An
Equal Opportunity Employer. Send resume and salary
requiifements to Box J-119.

West Texas Statlon has opening for copy writer with
production ability Excellent advancement oppor-
tunities. EOE. Send resume to Box J-101.

Copy writer with production ahility. Exceltent back
up material. In a beautifut Texas City Advancement
opportunities. EOE. Send resume to Box J-103.

HELP WANTED TECHNICAL

Chief Englneer, directional AM-automated Class C-
FM. N.E. Texas station with outstanding reputation. No
hoard work. Send resume, references, salary require-
ments. Box H-80.

Studio Engineer Public TV station. First class FCC
license required. Experience preferred. EOE. WBRA-
TV, Box 13246, Roanoke, VA 24032, 703—344-0911.

Beif-8tart Chief Engineer wanted for one of the
most successful three KW FM live slereo facilities in
the Country New one million, one hundred thousand
dollar studio building to be completed in April 1980,
new transmitlers and generators, and drive-in
transmitter building for mobil remote Marti work. Must
be strong in studio maintenance. Need manager with
excellent planning and personnel retationship
abilities. Excellent salary. Send resume and reference
in confidence to George Scantland, President, WDIF
Radio, Box 524, Marion. OH 43302 E.OEE

Chief Engineer for new FM station in New Orleans.
Management experience desireable. Send resume to
Dt McLean, PO Box 4409, New Orleans, LA 70118,

Our good Chief Engineer is leaving for a larger
market and we need another. Is that you? Must be ex-
perienced in everything involving our Skw AM, 100kw
FM, DA, STL, Automation, installation of already-
purchased Control and Production Room new equip-
ment, and all professional engineering responsibilities
al a solid operation. We are pari of a group 50 we offer
a future 1o the right CE. EOE. Call or write GM, KLMR,
Lamar, CO 81052, 303—338-2206.

West Coast .. Assistant Chief loi AM-FM combo in
the Seattle/Tacoma area. Should be experiencéd in
directional, remote control and audio processing.
EOQE. Send resume, with salary requirements (o:
KTAC. PO Box 11335, Tacoma, WA 98411.

Chief Engineer —AM lulitimer. Contact Gene Guthrie,
KRGO Radio, 5065 West 2100 South, Granger, UT
84120.

EQE-M/F Resume and letter to Box 1-217.
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HELP WANTED TECHNICAL CONTINUED

Chief Engineer: WLKW Providence Rhode Island ...
50 KW FM and 50 KW DAD seeks first class engineer
with heavy transmitter, STL, automation and DA experi-
ence. Resume, to inClude Salary requirements 1o
William M. McCormick, President, McCormick Com-
munications, One Beacon Street, Boston, MA 02108.

Engineer/Production Palm Springs 1000 Watt
MOR station needs lalented firsi with good preventive
maintenance program. Would double as head of pro-
duction. Good woice and production talenl desired,
- maintenance talent requited. Equipment in good con-
dition and would like lo keep it that way Send resume
and voice tape to Personnel, KPS Radio, 174 North
Palm Canyon Drive, Suile 145, Palm Springs. CA
92262.

Immediate opening for News Oirector or Reporter.
Strong on human interest and actualities. Mndwesl‘
5,000 watts. EOE. Call 812—425-2221. MIf

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Copy Writer/Trafflc, Palm Springs, MOR station
needs talented copywriler with ability to handle traffic.
Resume and writing example to Personnel, KPS|
Radio, 174 North Palm Canyon Drive, Suite 145, Palm
Springs, CA 92262.

Programmer-Announcer. Easy Lislening Stereo FM
new in Altoona market. Creative production. Good or-
ganizer Immediate. Apply: Dave Bithel, WHPA, PO Box
464, Hollidayshurg, PA 16648. Phone 814 —
696-1000.

Broadcast Techniclan: Here is the chance of a
lifetime for someone with hasic electronic knowledge
1o hreak into major market radio. If you have a 1st
phone, car and drivers license and are willing to work
odd hours. We are willing to give you major market ex-
perience, good pay and henefits. We are a large group
hroadcaster with room to move up as you leam. Write
to: WPOC, 711 W 40th St. Ballimore, MD 21211 Atin:
Chiel Engineer. An Equal Opportunity Employer.

HELP WANTED NEWS

We want the best for our news and sports position in
Ohio's No. 1 non-metro award-winning news opera-
tion. We need a news reporter who knows how 1o dig.
write clearly and creatively, cover sports, and work at a
station committed to quality journalism. Print journal-

ism and pholo experience helplul. Rush a tape and’

resume to: Boh Bender, WDIF Radio, Box 524, Maron,
OH 43302. EOE.

News —Modern Country oullet with news emphasis is
looking for an experienced leader. Brand new—bhest
facilities. Send tape & resume to Bill Murray, WBHFP PO
Box 547, Huntsville, AL 35804.

8ports Reporter —Must have minimum 3 years Ma-
jor Market broadcast experience. Strong reportorial
skills required. College degree preferred. Apply by
mail only to: Frank Beckmann, WJR Radio, 2100 Bldg.,
Detroit, Ml 48202.

Unique broadcasting company has several part
time, full time, evening, weekend shift openings lo
direct radio shows, do production, etc. Board experi-
ence required. $4, hour start. New York studios 212 —
279-2360. Philadelphia studios 215—665-8744.

SITUATIONS WANTED
MANAGEMENT

Assistant GM, PD or MD experienced Detroit/sur-
rounding area radio/TV. FCC 1st, BS Accounting. Rock
Stations please wiite Box 1-224.

Generai Manager who excels in programming as
well as sales availabte for permanent move! Outstand-
ing qualifications! In no hurry, will wait lor right oppor-
tunity! Box J-15.

18-35s want more than lifeless AOR jocks and
pseudo news! This PD/ND team has answers for your
ACR station. Yours starting at 40K/year. Box J-1.

Sales Management: qualilied sales prolessional.
Over 12 years experience in sales managemenl, ad-
vertising and sales promotion. Successiut track record
in East Coast major markel. Media/radio sales, both
local and national. Bottom line oriented. An interview
will demonstrate my managerial qualifications. Reply
Box 1-204.

Experionced Anchor/Reporter —anchor shifl, gen-
eral assignment st eet work . Send tape, resume, salary
needs to John strickling, News Director. WAPI Radio,
PO Box 10502, Birmingham, AL 35202.

Praducer/Host, Telephane Programing for WHA
Radio. Primary duty will he producing and hosting a
statewide telephone forum program and related
features for magazine program. Bachelor's degree and
one year's experience in broadcast journalism; or
some cotlege and three years' experience in hroad-
cast journalism. Candidates with at least one year full-
time experience at a CPB Qualified puhlic radio sta-
tion preferred. Experience in State ol Wisconsin
preferred. Salary hased on a minimum annual rate of
$14.000. Application deadline Novemher 2, 1979
Write for application and details to: Jack Mitchell, Sta-
tion Manager WHA Radio. 821 University Avenue,
Madison, Wl 53706. An equal opportunity employer.

Reporter/Anchor major market station. Three
years experience on-air and in field, plus excellent
writing skitls. Conversational presentation. Tape and
resume 1o News Director, KYA AM/FM, 300 Broadway,
San Francisco, CA 94133, EOE MIF

Northern New England’s (argest most respecied
Radic News Department is seeking candidates for
News Director and/or morning anchor. WGHR and
WGIR-FM, Knight Quality Group Station, in
Manchester, NH. have had only 2 News Directors in
the past 24 years. We have facilities, people and living
environment second to none. WGIR is the number one
rated news Station in the second fastest growing state
east of the Mississippi. We are seeking applicants
with a solid smooth, authoritative delivery and clear,
crisp and concise writing style. Organization skills
and the ability 10 work with and set an example for an
award-winning news team are essential. In addition,
the successful candidate will have at least three years
commercial broadcast news experience, preferably as
N.D. Applicants should send tape ASAP with air check,
documentary of mini-doc sampies and writing sam-
ples with resume and news philosophy statement o
Barhara Neale, Vice President-WGIR Radio. Box 610,
Manchester, NH 03105. EOE.

Workahollc, religious station general manager to
be available soon. 28 year vet, sales, programming,
renewals, excellent track record. Motivator and selt
starter, will re-locate. Present employers know of this
ad. Box J-83.

Manager, S8aies Manager with abilities unlimited,
behind the desk and on the street wants southeast
first 1ate operation. 20 plus. 703 —466-4130.

General Manager: |1 you need a builder, your proper-
ty "turned around” ¥'m, a successful broadcast veteran
with a strong “turn around” track record. West coast
preferred, will consider others. Box J-4.

Manager =COver lwenty years. Like sales. Know FCC,
rules, applications. Good on community relations. mar-
ried, degree, employed. reliable, ready Box J-123.

Need chailenging position in management. 19
years in radio, last 5 in management. Energelic, hard-
working. dedicated and trustworthy. Excellent
references. Call 517 —684-1693.

Beautiful Music/Pop ‘Adult, 7 year pro. currently
number one stationiftop 20. Want operations manager/
announcer position. Box J-51.

Commercial Experience: D J prefers New England

" area slalion. Available immedialely Keilh, 414—

769-6966.

§ yra. experience, 12st 4 years Medium Market, Ma-
jor Market Suburban personalily. Employed, married,
looking for stability Cali Carl 518—477-8169 alter 6
p.m.

DJ, experienced, good hoard work, news and com-
mercials, can follow directions any format. Box J-61.

This is not a “Lure Ad" Minority broadcaster. Fine
tuned performer. Have tape that sells with profes-
sionalism. If you don't agree I'll {ugh) go into the Post
Office for life. Phone mornings Jheti Young, 212—
798-1920.

Born-again Christlan, 6 years experience, wants
Baptist doctrinal commercial station. Jim Roberts:
414—364-02441414 —365-8865.

SITUATIONS WANTED TECHNICAL

Need technical heip? Experienced first phone
needs job. Wages negohable Relocate. Reiferences.
Box J-104.

375 per mo. get you retiree CE DJ AM FM DR STL.
Box J-118.

Maie, 3rd phone, first time oul. Will refocate. Kevin
McAteer, 12 Whitford St., Warwick, Rl 02886.

SITUATIONS WANTED
NEWS

Be an Innovatorl Hire an expenenced female sporls
reporler for your medium or major markel statf. 4 year
pro. Good talk and PBP 3rd endorsed. Slngle Avail-
ahle now. Box J-12.

Sports Speclalist/DJ, presenlly working, seeks
mainly sports position. Journalism graduate—Decem-
bet Experienced in news, production, etc. 3rd en-
dorsed. Willing to re-locate with salary negotiahle. Tim
Mole, WLTA-FM, 1459 Peachiree Street, NE. Atlanta,
GA 30357. 404—941-9788.

When are you peopie going to stop hiring ex [ocks
to do your spoits when they can't say thiee words with-
out making Noah Wehster turn over and hire an in-
formed, competent, polished sporiscasier? If your
answer 15 "Now" reply Box J-46.

Newsman with 1% years experience, looking for a
reporting position in the Binghamton area but will relo-
cate. Call evenings, weekends 717 —828-7187.

Sports Journalist. Thorough knowledge and experi-
ence (or complete coverage with heavy audio content
and solid PBP College grad, well read with exciting
delivery and involved approaches seeking sports con-
scious environment. Bob 516 —741-1298.

News Director with 15 years of news experience
looking for director's position in easten ot South-
eastern states. Award winner Believer in tape and
listener reaction. Salary in upper teens. Availahility
within 30 days of agreement. Reply to Box J-108.

SITUATIONS WANTED
ANNOUNCERS

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

DJ announcer young and tajiented with excellent
personality. But needs a break from smart music direc-
tor or new management. Tight board with FCC license
and disco DJ expetience. Oct. 15, 1979. Box J-105.

Experienced broadcaster looking for committed
Christian station. Track record inCludes announcing,
news, production and PBP Availahle immediately, any-
where. John 219—844-8694.

Looking for PBP-8porta Director-air shifl. 4 years

experience. Cail Mark (406—727-2455) or (406—

453-03386). Professional PBP experience.

Solve your energy probiems with this molivated,
responsible announcer. Experienced in many formats
plus news and production. Will relocate anywhere.
You're (he boss. Box J-45.

Community Invoivement spells higher ratings and
prolits and | am the programmer to make your Station
the only station your market will ever need. Box J-67.

Dedicated, hard working pro with major market ex-
perience seeking programming position. 415—
573-8093.

Generai Managers: Exceptional Programmer who
can put your station far ahead ol the competition in ev-
ery area of programming. Box J-786.

Need a new format? Two young. programmers with
experience in rock, jazz, hlues are ready lo inject new
life into your station. Know how 1o get station off
ground. Prefer to work as PD/MD team. Whrite: Rick
Rockwell, Westerely, Rl 02891 or cali: 401—
596-3128.
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SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Programmer with 8 years expenence in AOR,
contemporary, and C & W looking for next challenge!
Will consider offers for PD., M.D, & announcer slots.
Jay Preston 1—502—781-9797.

Total pro who will involve your station with the com-
munily. Experienced PD. with proven results. Box
J-121.

TELEVISION

HELP WANTED MANAGEMENT

Asst, Business Mgr. Midwest UHF leader seeking
strong individual for highly responsible position. Re-
quires degree in accounting and supervisory experi-
ence. Broadcast experience preferred. Knowledge of
all phases of business office functions desirable. Will
supervise business office staff and be responsible for
numerous internal and corporate reports. An Equal
Opportunity Employer M/F Send resume and salary re-
quirements 1o Box J-108.

Director of Programming for Public Television Sta-
tion in East Coast major market. Supervise in house
production, acquisition and programming staff of 10
people. Work closely with development staif in under-
writing and fund raising efforts. Minimum 2 years ex-
perience in TV production, 1 year supervisory experi-
ence. and demonstrated imagination and ingenuity in
Yor;;ng with limited resources. Salary $26,000. Box
-122.

Executive Director of Regional Network. Position
is chief operating executive responsible to Board of
Governors for the administration of network services
to 32 public television stations, Duties include imple-
mentation of board goals and objectives, parsonnel
hiring and evaluation, budget development and con-
trol, project creation and management, representation
of regional views on PTV issues at regional and na-
tional levels, administration of program activities in-
cluding acquisition and distribution. Applicants
should have broad experience in public broadcasting
administration including programming, development
and operalions or equivalent experience. Closing date
October 19, 1979. Salary compelitive. Resumes and
letters of reference should be sent to Screening Com-
mittee, Pacific Mountain Network, Suite 170B, 2480
West 26th Avenue, Denver, CO 80211. An EEO/MF
employer.

HELP WANTED SALES

TV Salesperson with commercial production and
advertising agency production experience. Must have
adverlising contact list and willing to travel exten-
sively. Contact Personnel Director, Broadcasting, by
sending resume’ to WSM, Incorporated, Box 100,
Nashville, TN 37202. An Equal Opportunity Employer.

Local Sales Manager—Superb opportunity for ag-
gressive sales manager/executive with {rack record
{minimum 5 years TV experience) who can hire, ad-
minister, lead, motivate and price a number one station
in a major West Coast market. “The faint of heart* need
not apply AA/EOE. Reply Box J-117.

HELP WANTED TECHNICAL

Electronic technicians for maintenance positions
in National Operation. Some positions available in ma-
jor cities. Applicant should have experience on 1" and
3/4" lormat. Digital background a plus. Send resume
and salary requirements to. Gene Wright, 1018 West
Peachtree St, Atlanta, GA 30308.

Maintenance Engineer. Southeastern educational
station seeks experienced engineer with First Class
FCC License. Experience must include two years or
move of Electronics Technology at a reputable institu-
tion or equivalent Military experience, and at least five
years experience in Television Operations and Mainte-
nance. Salary in the $19,000 range with excellent
fringe benefits. EOE. Send resume and salary require-
ments to Box J-31.

We need a First Class License and person wilh
background in TCR-100 video tape machines, experi-
ence with RCA TK45 cameras and maintenance of
microprocessor based equipment. EEO employer.
Resumes 10 Box J-6.

“Chief Engineer (or network affiliate in Sunbelt. Must

have extensive maintenance experience on TR-60's,
TK-27 or other comparable studio equipment. Send
resume to WHTV-TV, PO Box 5185, Meridian, MS
39301, Attention: Bob Horlon.

KPBS8—TV seoks Chief Engineer, Responsible for
technical operations and maintenance of public TV
station, ITFS system, closed-circuit TV system, and
production facilities. Equivalent of a BS Degree in
electrical engineering or physics. Minimum of 6 years
TV engineering experience, supervisory or manage-
ment experience, and 15t phone required. Salary
$29.424 1o $35,556. Secure application from the Em-
ployment Division. San Diego State University, San
Diego, CA 92182. Position closes October 26. San
Diego State'is an Equal Cpportunity/Affirmative Ac-
tion/Title IX Employer.

Video Engineer required by quality production fa-
cility Experience and client interaction are necessary
requirements. Call or write Don Faso, C.E. Video Tape
Associates, 1733 Clifton Road, N.E. Allanta. GA
30329, 404—634-6181.

Engineer. EE or ET degree and considerabie “hands-
on” operating and maintenance experience for new
ABC affiliate. Experience in design and construction a
plus. Station will reflect the latest state-of-the-art in
EDP ENG/EFP VTR, and satellite systems. Salary open.
AA/EQE. No phone calls, please. Send resume to
WMDT(TV), PO Box 321, Salisbury, MD 21801,

TV Maintenance Engineer—major west coast inde-
pendent. 4 years TV maintenance or related experi-
encerequired. BSEE, TV and digital experience preler-
red. ECE. Send resumes to Personnel, KTVU Televi-
sion, 1 Jack London, Sq. Oakland, CA 94607.

Teievision Maintenance/Remote Engineer: Ex-
panding commercial production company needs a
unique person to maintain and operate their Cuad and
1" remote production units. Equipment includes RCA
TR-600, TKP-45, TH-200, TH-50 and CEiI-310. Com-
ponent-level repair and maintenance abilities with
analog and digital systems is a must. Film-style com-
mercial preduction experience is desirable. Some in-
housée maintenance as well. Negotiable salary, compa-
ny-paid insurance program, profit-sharing and Florida
living. Call or send resume’ with salary history 1o Tony
Kennedy, Ted Johnson Productions, 150 Riverside
Avenue, Jacksonville, FL 32202, 804—354-7000,

Experk d Maintena Engineers 1o work with
state of the art equipment at modern production facil-
ity Digital expertise a definite plus. Salary open. Call
o write Don Faso, C.E, Video Tape Associates, 1733
Clifton Road, N.E.. Atlanta, GA 30329, 404-—
634-6181.

TV Techniclane. UHF, Public TV station under con-
struction looking for engineers with first class license.
Help to design and install equipment now—aclt as
operaling/maintenance engineers after sign-on. Expe-
rience required. Salary competitive, good benefits.
Send resume and salary history to: Donald L. Balcom,
Chief Engineer, WFUM-TV Channel 28, The University
of Michigan-Flint, Flint, Ml 48503. The University of
Michigan-Flint is an Affirmative Action, Equal Oppor-
tunity employer.

Opportunity for aggressive, “on the move* mainte-
nancefoperalions engineer in new post production fa-
cility in New York City Must be a “Fixer” with video ex-
perience and strong knowledge of computers. Send
resume to: Box J-75.

Assistant Radio-TV Engineer. 2nd class license or
2 years experience minimum. To service campus FM
radio, modern TV facilities, cable TV, and related A-V
functions. Exciting college atmosphere. Send resumes
by October 8 to Humanities, Wayne State College,
Wayne, NE 68787.

Transmitter Supervisor: Top-20 group owned VHF
affiliate in sunbelt seeks engineering supervisor to
manage and maintain new transmitter and micro-
wave facilities. First-phone, 3-10-5 years in-depth
transmitter maintenance experience and good work-
ing knowledge of solid-state electronics required. Ex-
perience maintaining Harris VHF transmitters desir-
able. Excellent compensation/benefits package. Com-
pany-owned home in beautiful well-maintained resi-
dential community available. If your career goals in-
clude increasing responsibilities and have the re-
quisite qualifications, we invite your resume. EOE.
Director of Engineer, Box J-89.

WTAE-TV, Pittsburgh, Pa., has an opening for an
engineer experienced in the installation, operation and
maintenance of studio television equipment. This per-
son must have at least five years experience in studio
equipment maintenance, with a thorough knowledge
of switching, video tape, audio equipment and studio
cameras. They must be willing to work varying shifts
and be available for travel. A valid FCC Radic-
telephone First Class License is required. An Equal
Opportunity Empioyer, M/E Contact James E. Hurley,
Director of Engineering, WTAE-TV. 400 Ardmore Bivd.,
Pittsburgh, PA 15230. Phone: 412—244-4434.

Asslatant Chief: Major market TV Station/Produc-
tion Company seeks first rate individual for large
operation. Applicant should be well versed in mainte-
nance, production and operations. Good salary and
fringe benefits for knowledgeable self-starter. EOE. M/
F Box J-85.

TV Tachniclen wanted for on-air switching, produc-
tion and tape operations. Applicants must have FCC
1st phone. Contact: Leon Drye, C.E. WSWP-TV, Box
AH, Beckley, WV 25801. Phone: 304 —255-1501.

TV Meintenance Engineer with five years experi-
ence lor major market station. EOE, M/F Box J-102.

Maintenance Enginesr for midnight or 4AM shift
with TV Station/Remote Operation/Production Co. FCC
1st and 3-5 years broadcast maintenance experience
required. M/F, EOE. Send resume Box J-98.

TV Design Engineer, 530,000. concept, design,
layout & specily equipment, greal company. NYC. Fee
Paid. Call Reed 212—921-9559.

Assistant Chlef Engineer with 5-10 years broad-
cast TV experience for major market facility. Must be
well versed in engineering, production and remotes.
E.O.E. M/F Send resume to Box J-107.

PB8 Btation seeking experienced engineer 1o oper-
ate all phases of master control including VTR, audio,
salellite, program swilching, UHF transmittes. First
class license required. Part time position. Resume 1o
Chiel Engineer, WLIW-TV, Channel 21 Drive, Plainview,
NY 11803. An Equal Opportunity Employer.

Maintenance Engineer to work with latest broad-
cast equipment at major market TV Station/Production
House. Must have FCC 15t and be a self-startet. EOE,
M/E Send resume to: WPHL-TV, Inc. 5001 Wynnefield
Avenue, Philadelphia, PA 19131.

TV Maintenance Engineer—ABC Network Affiliate
needs an Engineer with a strong background in TV
Engineering, TCR 100 Cartridge tape equipment and
ENG. First Phone required. Salary commensurale with
experience. EQ.E. Contact: Lewis Gordon, WTVC TV,
Chatlanooga, TN 815—756-5500.

HELP WANTED NEWS

Leading News Station needs photographerfeditor
Must be fully experienced in ENG. Will work with
HL79A, BvU200's and BVUS50's. Send tape and
resume to Larry Beaulieu, KFDM-TV, PO. Box 7128,
Beaumont, TX 77706 EOE.

Opportunity to work for one of the best-equipped
broadcast weather departments in the country.
Meteorologist needed for weekend and morning
weathercast, in addition to doing consulting work.
Please send tape and resume to: Chief Meteorologist,
Kansas Stale Network, PO Box 333, Wichita, KS
67201. An Equal Opportunity Employet.

Promising downstate |ilinols market has oppor-
tunity for TV News Director. Rapidly growing Broad-
cast group with an innovative record. An excellent op-
portunity for the right person. Delightful Community . . .
good quality of life. An equal opportunity employer.
Send resume and references to Box 1-208.

Sportscaster for Northeast radio and television
sporls active stations. No beginners. If you can anchoy,
do features, basketball and football piay-by-play, prove
it with complete resume and video/audio tapes of all
facets in both media. Good opportunity for the mature
and talented. An equal opportunity employer. Prior ap-
plicants for this position need not reapply. Send all
material now to Dean McCarlhy, Harrington Righter
and I;arsons. Inc. 280 Park Avenue. New York, NY
10017.
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HELP WANTED NEWS
CONTINUED

WJCL-TV has an immediate opening for an experi-
enced on-camera street reporter. All ENG station. Send
resume & video tape, apply in person, or call Stan
Bowman, ND, 10001 Abercorn St, Savannah, GA
314086. 912—925-0022. EOE. M/

Mini-Cam Tape Editor to edit weekly half-hour news
documentary Must have mini-cam news editing expe-
rience, background in journalism and TV production,
and ability to edit for content. ENG camara experience
desirable. Samples of work required. Submit resume
and casselte to Wiley Hance, Department B, WNED-
TV, 184 Barton Street, Buffalo, NY 14213, An Equal
Opportunity Employer.

Producer for Northeast NBC affiliate in competi-
tive market. Need producer with strong background in
TV news production who is creative and energetic. An
Equal Cpportunity Employer Resumes and salary re-
quirements 1o Box J-54,

Major Market TV station sesks an aggressive, expe-
rienced individual to take on responsibilities in all
areas of station operations. We will pay top dollar for
the right person, previous managemenl experience is
important but age is not. Equal Opportunity Employer.
If you qualify, please send your resume to Box J-23.

News Director for a Sun Belt medium market net-
work affiliate. Must have strong leadership and news
judgment capabilities. Send resume, references and
financial requirements. An Equal Opportunity
Employer. Write Box J-80.

Professionsl Meteorologist wanted for nightly
anchor position in major Midwest market. Must have
extensive on-air experience, and be a Certified
Meteorologist. Excellent opportunity for right person.
An equal opportunity employer. Please reply o Box
J-886.

News Director. Ground floor opportunity 10 develop
aggressive news operation for new ABC affiliate.
Heavy experience as a TV news director or assistant is
a must. AAJEOE. Salary open. Do not phone. Send
resume, and 3/4” videolape, if available, to
WMDT(TV), PO Box 321, Salisbury, MD 2t801.

We have openings for a Chief Photographer and Re-
porter/Photographer. Total ENG station with “live”
capability in warm Southeast. Group owned. Send
resume, tape and salary requirement to: Paul McCaye,
WAFF-TV, Box 2116, Huntsville, AL 35804, EQE.
Minorities encouraged.

TV News Reporter with two years experience in
commercial broadcasting, able to write well, air. and
produce news broadcasts as well as appear on
camera. Applicants should reply with a resume and
3/4" video tape to Gene Hebert WXII-TV, PO. Box
11847, Winston-Salem, NC 27051 EQ.E. MIF

A good Opening In TV News at midwest NBC TV
affiliate. We need a reporter who writes wetl and is in-
terested in the possibility of a weekend anchor slot.
Tapes and resumes to: Ron Davis, News Director,
WICD-TV, Channel 15, 250 Country Fair Drive Cham-
paign, IL 61820. ’

News Producer (LansinglJackson, Michigan)
Wanted ... experienced Producer. A solid journalist
with at least two years of reporting or producing back-
ground. We need a strong writer who is well organized
and creative ... 10 put together 6 & 11 p.m. Newscasts.
Rush resume, tape and writing samples 10 WILX-TV.
Equal opportunity employer. Write. .. Personnel, WILX-
TV, PO Box 30380, Lansing, MI 48908,

Noon Anchor and Weekend Anchor/Reporter—
Must have anchor and reporting experience in televi-
sion. Excellent opportunity for advancement. Send
resume and video tape to News Director, WTAJ-TV,
5000 6th Avenue, Altoona, PA 16602. An Equal Oppor-
tunity Employer.

News Photographer (Lansing/Jackson, Michigan).
An experienced cinematographer with minimum of
two years background in television news. Solid knowl-
edge of ENG shooling, editing and packaging neces-
sary. Rush resume and tape to WILX-TV. Equal oppor-
tunity employer. Write Personnel, WILX-TV, PO Box
30380, Lansing, Mi 48909,

Number One News Station looking for weatherper-
son Meteorologist prelerred. Will work in lwo man
department. Have Nafax, G.O.E.S, Color Local Radar
and other support equipment. Send tape and resume
to Larry Beaulieu, KFDM-TV, PO. Box 7128, Beaumont,
TX 77706, ECE.

Fast Growing South Florida CBS affiliate is looking
for experienced video tape operators and master con-
trol switchers, EEQ/MIF. Minorities and females en-
couraged to apply. Send resumes (no phone calls
ptease) to Box J4-128. °

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

PM Magezine expanding its staff. Looking for a pho-
tographerleditor who will also have production assis-
tant duties. Should have full ENG experience. Send
resume and tape to Larry Beaulieu, KFOM-TV, PO. Box
7128, Beaumont, TX 77706. EOE.

Studio Supervisor. PTV stalion southern New Mex-
ico. Requires BA in TV or related, 2 yr. full-time profes-
sional TV production experience, ability to train staff,
competence in all crew positions, FCC regs. related to
TV operations. Prefarence to persons with teaching ex-
perience, TV directing experience, supervisory experi-
ence. Supervises studio operations including crew
scheduling, lighting, set construction, crew training,
etc. and teaches TV prac. course. Letter & resume to
Production Manager, KRWG-TV, Box 3-J NMSU, Las
Cruces, NM BB003 by Oct, 24. KRWG-TV is EEQ/AA
employer at N.M.S.U. 9,000-11,0004yr.

TV Producer/Director, sdjunct instructor univer-
sity PTV in Southern New Mexico. Duties: Develop,
write, research, produce & direct on tape, film or live
both in studio & on location. Design proposals, pre-
pare budgets, post production. Teach college level TY
production course. Requires relevant bachelor's de-
aree, 3 yr. full-time professional TV production experi-
ence, 1 yi. as producer/director. Preference lo persons
with master's, leaching experience, and/or supervisory
experience. Letter & resume to: Production’ Manager
KRWG-TV, Box 3-J NMSU, Las Cruces, NM 88003 by
Nov. 15. Salary 10,500-13,500. KRWG-TV is an EEQ/
AA Employer at NMS.U.

TV Producer-Director. Key Teaching and Produc-
tion Position. Teach regularly scheduled courses in
television production and related areas in an expand-
ing communications curriculum. Produce and direct
educational and instructional programs. translating
the needs of faculty into effective media presenta-
tions. Utilize “state of the art" facilities. Collaborate
with on-campus PBS affiliate. Many opportunities for
protessional growth. Master's (doctorate would be a
plus) and significant job experience in television and
teaching required. Twelve-month salary in high teens
and negotiable. Excellent benetits. Beautiful area of
New York close to Montreal and the Winter Olympics.
Write with resume, references and salary history to: Dr.
Richard Stowe, Box 112, SUNY College of Arts and
Science, Plattsburgh, NY 12901, by Cctober 25, 1979.
An Equal Opportunity/Affirmative Action Employer

On-air Promotion Manager for WFSB-TV, a Post-
Newsweek Station. An understanding of on-air TV,
promotion, producing & copywriling essential. Prior
experience in directing and tape editing required.
Send demo reels and resumes to Kay Greaser, 3 Con-
stitution Plaza, Hartford, CT 06115. We are an Equal
Opportunity Employer!

Crestive Services Director: must have the ability
to write and produce television commercials and com-
municate directly with clients as to concepts; must
have the ability to see a project through completion. At
least two years' direcling experience required. Con-
tact: Production Manager, WJAR-TV, 111 Dorrance
Street, Providence, Rl 02903 An Equal Cpportunity
Employer.

Producer-Director for PBS station with minimum of
five years experience in news, sports and performing
arts production. Fiscal and other supervisory duties.
Send resume to Program Director, WLIW-TV, Channel
21 Drive, Plainview, NY 11803. An Equal Opportunity
Employer.

Television Director: WHRO has a position available
for an experienced TV Director to be part of a local
public TV production team in the top 50 market. Un-
dergraduate degree in communications or four years
equivalent experience required. Applicant must have
lour years experience in general TV direcling includ-
ing studio and remote. Some producing experience fe-
quired. ENG and EFP experience prelerred. Good
employee benefits. Salary range 514,000 to $16,000.
Send resume to Personnel Director, 5200 Hampton
Boutevard, Norfolk, VA 23508. Deadline for resumes is
October 25, 1979. Equal Opportunity Employer.

SITUATIONS WANTED SALES

Bright, creative, hardworking, sggressive, and
self-starting individual Seeking sales position at local
level for network affiliate. Working knowledge of Ar-
bitron and BAR data. Contact Scott Spector, 89 Morris
Lane, Scarsdale, NY or 212—747-4907.

Local Account Executive—10 years sales and
management experience at independent production
house. Aggressive hard worker seeking new
¢hallenge. Familiar with research and pricing techni-
ques. Anxious to relocate Box J-106.

SITUATIONS WANTED TECHNICAL

TV-FM Engineer — 1st phonelradar, 3 yrs. exp. 2 yrs.
technical school. Seeking prod. engineering/mainte-
nance in Northwest prefer Portland or Seattle. Avail-
able Jan. 14th. Box J-77.

TV-FM-AM-Field Engineering Service, 29 years
experience, installation-maintenance-system design-
survey and critique-interim maintenance or chief
engineer. Available by the day. week or duration of
project. Phone Bruce Singleton 813—868-2989.

SITUATIONS WANTED NEWS

Anchor/Reporter—experienced —commercial TV
News/Sports/S0KW operations. Strong journalistic
skills. Sharp appearance. Dedicated, Mature. Degree.
Empioyed. Full credentials. Box J-47.

Looking for small market sports anchor spot , . . five
years experience in radio, including p-b-p, one year TV
Sports. Box J-57. :

Eager to start. B.S. in Television Production from

Montana State seeks entry level position. Experienced

with ENG/3/4" editing. Great references. Hayes DelLi-

glge. 68035 E. Pershing, Scottsdale, AZ 85254. 602—
1-8419.

Excellent, experisnced sportacaster looking fora
good job. Four years experience. Strong on air and
PBP 614—885-3890. College degree. Box J-120.

if you're looking for an experienced, mature (30},
knowledgeable reporter, then please call Craig at
213—992-5285 any morning.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Associste Producer with B.A. from Newhouse and 2
years ENG experience seeks commercial position.
Will relocate. Box J-97.

Yale gred—female, Phi Beta Knppa, First Class FCC,
Rgdio experience. Seeking entry TV Production. 516 —
364-1943.

ALLIED FIELDS
HELP WANTED NEWS

Retired Newsperson Wanted. Special project re-
quires two veleran reporters with exiensive experi-
ence covering news on major dailies or network radio/
television. Send resume. Box 1105, San Mateo, CA
94403.

HELP WANTED INSTRUCTION

Faculty Opening in Broadcast Law, Management,
Critique. Supervising graduate program offerings.
Assistant or Associate Professor. Ph.D. required. salary
based on previous experience. Send letter, resume,
three recommendations, official transcripts to: Dr. Joe
Misiewicz, 341 Moore, Central Michigan University, Ml
Pleasant, MI 48859. Deadline: October 30, 1979. All
persons, including women, minority groups members
and handicapped encouraged to apply CMU is an
Equal opportunity/Aftirmative Action Employer.

WANTED TO BUY EQUIPMENT

Wanting 260, 500, 1,000 and 5000 walt AM FM
transmitters. Guarantee Radio Supply Corp, 1314
llurbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.
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WANTED TO BUY EQUIPMENT
CONTINUED

instant Cash For TV Equipment: Urgently need
transmitters, antennas, towers, cameras, VTRs, color
studio equipment. Call toll free 800—241-7878. Bill
Kitchen, Quality Media Corporation (In Georgia call
404-324-1271)

Paul Schafer wants to buy RCA, Collins or Conti-
nental 250, 1000, 5000 and 10,000 watt AM transmit-
ters and RCA oOr Collins § or 10KW FM transmilters
and Schafer automation systems. Contact Schafer in-
ternational, 5801 Soledad Mtn Rd., La Jolla, CA 92037.
Tel. 714—454-1154. :

CBS Image Enhancers—Model 8000 (New)
$2.275. Model 526 (Used) $625. Call 703—836-
0091. Mon.-Fri. 9 t0 5.

20KW FM Coitine 831G Transmitter 8 yrs oid. Avail-
able immediately, excellent. $23,000 FOB Florida. Call
Paul Schafer, Schafer International 714—454-1154.

Varltol Lens (RTH) —Model XX (Demo Unit) $2,695
Call 703—836-0091. Mon.-Fri. 9 to 5.

1070 “Tests-Answers' for FCC First Class License
Plus—"Self-Study Ability Test". Proven! $9.95.
Moneyback guarantee. Command Productions, Box
26348-B, San Francisco, 94126.

RE! teaches electronics lor the FCC first class
license. Over 90% of our students pass their exams.
Classes begin September 10 and Qctober 22. Student
rooms at the school. 61 N. Pineapple Ave,, Sarasota, FL
33577, 813—-955-6922.

Ikegami HL-33 Camera. Good working condition
with AC and baltery supplies, battery supply needs
nicads. Priced.at $9.000. J. D. Weigand, KFMB Sta-
tions, PO Box 80888, San Diego, CA 714—292-5382.

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing availablae. Transcom,
215—379-6585.

BONY 1" Tape w/8lo-Mo capability & Chyron 1ll &
IV available immediately Chyron Font Compose
Department —will create custom fonis or logos from
18 to 124 TV scan lines. TV GRAPHICS 201—
282-5925.

Andrew Line & Connectors ready for emergency
shipment anywhere by air. Broadcast Consultants
Corp. 703—777-8660. Box 590, Leesburg, VA 22075.

§'* Alr Heliaz Andrews HJ9-50. Can be cut and termi-
nated to requirement. Below Mfgrs Price. Some 3" also
available. BASIC WIRE & CABLE B80 W. Evergreen,
Chicago, IL 312—268-2600.

Want to expend your station's flexibility and
REVENUE by producing outside commercials and
Special Programming in your own market? We have
two fully equipped production vans—one with Cuad!
Both priced realistically and ready to roll. Discover the
advantages and PROFITS of being the only Major pro-
duction resource in your region. Call Dave at 209—
957-1781 for an immediale inspection.

RCA TR-22 VTR's: Hi-band, CAVEC, Doc. $16,000

ea.

Colline MW-408D Microwaves: 7 Ghz, audio chan-
nel, $4,.500 ea.

Ampex 1200A VTRs: loaded with options $24.000
ea.

GE PE-400 Color Cameras: Pedastals, scopes,
racks, fike new. $14,000 ea.

RCA TP-6 Projectors: "Oldie but goodie” $1,500

ea.
AMPEX VPR 7800 VTR's: 1" formal, 5 available,
- $1,000 ea.

Eastman 288 Projectors: Reverse, good condition,
$6,000 ea.

Marconi Marc Vil Color Cameras: Pedastals, very
good condition, $8,000 ea.

QGE PE-350 Color Cameras: All accessories, good
condition, $7,000 ea.

RCA TR-50 VTRS: CAVEC and DOC 1 with editor,
$22,500 ea.

GE 12KW UHF Transmitter: With Channel 14 an-
tenna, 518,000.

RCA TK27A Film Camera: Good condition, TP 15,
available. $12,000.

RCA TP88 Flim Projectors: Optical and magnetic
sound $10.000 ea,

GE PE 240 Film Camers: Automatic gain and
blanking $8,000.

RCA-TT-10 AL VHF Television Tranemitter: low
band, spares, $8.000.

We will buy your used TV equipment. To buy or sell,
cali Toll Free 800-241-7878, Bill Kiichen, Quality
Media Corporation. In GA call 404—324-1271.

Tektronix 628 and 1480 Waveform monitors and
1420 and 520A Vectroscopes, new in factory cartons,
in stock ready to ship. Call ivey Communications Corp.
305—843-8982.

General Electric 80kw AM transmitler, excellent
condition, tuned to 750 KHz with spare tubes, some
spare parls. Model BT50A, installed in 1960. $30.000.
Contact Larry Wilson, 1415 S.E. Ankeny, Portiand, OR
97214, 503—231-0750.

AMPEX VR-3000—All mods except dual audioc.

Have three units and wish 1o sell one. Spare rebuilda-

0_:;1538 heaed1 available. Make offer. Bob Olsen 312—
-4181.

Dream Production Facilty. Full stereo, 2 & 4 track
lape, cartridge, mixers, limiters, equalizers, uintables,
mics. and more. Assumable lease. Phone 208—
734-2457 or 733-4840.

Cash for used RCA TK-27's, TP-6's. TP-15's,
_TP-7'5. 205-—-956-2200.

7 Ampex ATR 100 Audlo Recorders wicabinets
Mono convertible to stereo. Excellent condition,
$4,480 ea. or package prica. Call Rod Hail 213—
577-5327.

Film Processore —Jamieson "Compac”™ 16+35 MM.
color tilm processor and Kodak supermatic 8 M.M. col-
or film processor. Contact: Angelo Figurella 919 —

‘637-21114.

Video Equipment: Conrac 5522 12" Rack Mount
Color Monitor; 3M 1114 SEG with Chroma Key, Like
new; 518—4309-7614, Ask for Bob or Ted.

8ix Norelco PC-100A Triax Cameras, two with 34:1
lensas, top condition, tip price, complete and ready for
studio or truck, Box J-110.

2.8 KW AM, C81. under 3 yrs. Will tune and test. Like
new. M. Cooper 215—379-8585.

10 KW FM CCA 9 yrs. old, $1200 damage to PA. Will
self 1/2 used value. Aslo 2nd model perfect. Will
guérantee. M. Cooper 215--379-6585.

COMEDY

Free sample of radio's mosi popular humor service!
O'LINERS. 1448-C West San Bruno, Fresno, CA
93711.

RADIO

Heip Wanted News

f
NEWS TEST

WHO;  Maybe You!

WHAT:  Challenging position ... heavy
news commitment ... digging,
writing, airing.

WHEN: Now!

WHERE: Midwest. Major Market
Suburb. Close enough to en-
joy city ... far enough to have
our own market.

WHY: A Big step up! Dynamic sta-
tions. Growing area. Recog-
nized top news shop.

HOW:  Resume, Letter/salary to Box-
J-129 y

_ T s

Help Wanted Announcers

r )

We're Accustomed To Being
Number 1

and we'le iooking fof a Program DiractorMoming
Orive parsonality and adult voiced announcers that
know country music inside and out, we're a Hull time
SKW in a market of over 200,000 popuiation. Are
ready to be Number 17 Reply with resume to gﬂ
J-50. Air checks afler 1st conversation,

Phantsstic Phunnles—400 introductory topical
one-liners ... $2.00!! 1343-B Siratford Drive, Kent, OH
44240.

Guaranteed Funnler! Hundreds renewed' Freebie!
Contemporary Comedy, 5804-B Twineing. Dallas, TX
76227.

MISCELLANEOUS

Artist Blo Information, daily calendar, more! Total
personality bi-weekly service. Write {(on fetterhead) for
sample: Galaxy, Box 20093-B. Long Beach, CAS0801.
213—438-0508.

Prizes! Prizes| Prizes! National brands for promo-
tions, contests, programming. No barter or trade ...
hetter! For fantastic deal, wiite or phone: Television &
Radio Features, Inc., 166 E. Superior 5t., Chicago, IL
60611, call collect 312—944-3700.

Custom, client [Ingles in one week PMW, inc. Box
947, Bryn Mawr, PA 19010. 215—525-9873.

Cheasp Radio Thrlils! Promo music, sound etfects,
program themes, synthesizers, jingle add-ons, produc-
lion aids, over 325 dynamite tracks on 4 low-priced
LPs! Free sample: L.A. AIR FORCE. Box 944-8, Long
Beach, CA 90801.

Nationst magazine seeking subscriptions nNow offer-
ing Pi. arrangement with generous terms. Conversion
to cash arrangement possible. Tape supplied. Great
for midnite-to-dawn, movies, etc. All replies confiden-
tial. Box |-198.

Buiid your voice! Techniques of prolessional broad-
casters revealed on cassetle tape. $7.95 JAYCO, Box
8314, Waco, TX 76710.

INSTRUCTION

Free booklets on job assistance. st Class FC.C.
license and D.J.-Newscaster training. ATS. 152 W.
42nd St. NY.C. Phone 212—221-3700. Vels benelits.
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[ GOING LIVE COUNTRY DEC. 1st

Need PD, announcers with strong,
adult voice, and top production. Start
13,000 to 18,000 with excellent fringes.
Top company in the Business, Ohio,
Lsend resume.'Prefer Midwest Applicants.

Box |-72, )

Help Wanted Programing,
Production, Others

r

Join the RKO W
Radio Famiiy in
Boston, Mass.

WROR-FM needs the best production
director in the country to join Boston's
fastest growing radio station. In addition
to production, you will aiso handle a
short, daily air shift. If you have 3-5
years' on air/production experience in
either Top-40 or AIC, send an Air Check,
production samples and resume today
to: Gary Berkowitz, Program Manager,
WROR, RKO General Buiiding, Govern-
ment Center, Boston, MA 02114.

98 1/2 FM
WROR

An Equal Opporlunity Employer MiF/HNels




Help Wanted Programing,
Production, Others
Continued

$100 REWARD
FOR INFORMATION LEADING TO
THE APPREHENSION OF THE
FOLLOWING PERSON

This person is a genius audio produc-
tion engineer, with superior taste in
audio mixing, music production, editing,
casting, directing and general produc-
tion management. He or she may not
have years of experience hut this is not

Situations Wanted Management

Broadcast Management

| would like 1o gel back in to broadcasting with a pro-
tessional company the consulling business nol my
cup o} lea lormer gioup vice presigent, successtul
ownet. former CEQ bicadcasling division ol a nalional
company FM AM CATV same Company over 20 years.
49 years oid. 8ox J-36.

B

.

Situations Wanted News

After 16 Years

Help Wanted Programing,
Production, Others
Continued

—

PROJECT DIRECTOR

One year planning grant to determine and implement
besl allernative available for current transiator
W39AA, Fort Wayne Public Television, Inc. Desired
goals: increased coverage of polential haif million
population area; possibillles for local production.
Familiarity with lederal grants and comphance pro-
cedures. Masters degree In telecommunicalions o
equivalent expenence. Pubic TV hackground a
dehnite plus. immediate opening. E%ual o]pporlumly
employer. Salary $16.000. Reply PROJECT, Channel

)

in medium Midwesl community, award-winning PBP

39, Box 39, Forl Wayne, IN 46801, 219-422-2936.
veleran and sports commenlalor will soon he avail-

apparent from hearing their tape. The
person has the ability to organize a 16

rack automaled production studio and s e Tl e ST B J
the ahility to help make it the top west excellenl references. proven 1rack record, and readyt(_;
coast studio for commercials, jingles, relocate. Free lance coveiage ol proiessional team a
audio-visual shows and syndicated possibilily. Box J-116. ) .
producls suc? as station I.D. specials f 5 tant © ial Prod N
and the like. If you know of this person, . " . ssistant Commercial Producer
have them answer this ad with resume, Situations Wapted Pfogfammgy Creative production pholographer with heavy ENG-
tape and references. When we hire the Production, Others EFP experlence 1nl;om 5I|ale—qi-1he~arl I"comrr;‘ercial
person, we will mail you a check for B Pt 1 Decainai
§100 'wilhin 30 days provided you are :)Ieélslﬁ. é_nhequa}KOBD\%o_li_lgnrllyB Emgloyell.p?end fesume

ifi i | icg- o shet, g roadcast Plaza. Builalo.
tiied I e (hs e o Jopie: i

‘ NOW I'M READY \_

sole discreation; applicant's family not

eligihle; all materials returned if re-
quested; all communications strictly
confidential. Reply to:

Jerry B. Thompson, President

I'm Black, 32, marned, currenlly empioyed wilh excep-
lional communication skills-BS degree in Mass Comm
& FCC 1st. phone. 6 years B'dcasl exp. Radio & Tv. I'd
like to pul my energy. talent and motivation lo work for
you. | seek a challenging posilion and $. Write Box

(" PRODUCER/DIRECTOR )

3124, Extremely active local. live midwest station is

seeking an enthusiastic individual with 3-5
years experience in all phases ol TV produc-
tion. Creative writing ability desirable. Send
resume lo Box J-100.

Equal Opportunity Employer (M/F)

Thompson & Thompson Crealive Services, Inc.,
7421 215In Street, SW
Edmonds, washinglon 98020

Offers expises January 1, 1980

TELEVISION

Help Wanted Programing,
Production, Others

)

Help Wanted Technical

CHIEF ENGINEER

WLKW Providence Rhode Island ... 50 KW FM
and 50 KW DAD seeks first class engineer
with heavy transmitter, STL, automation and
DA experience. Resume, to include salary re-
quirements, to: William M. McCormick, Presi-
dent, McCormick Communications, One
Beacon Street, Boston, Massachusetts 02108.

; TV Magazine

Interested in field producing a magazine pro-
gram in a market that can't get any bigger?

Help Wanted Management

2

Experienced Sales
Manager

wanted lor growing AMIFM in Southeastern resort
area, Advancement lo Gen Mgr. and future equity Tn-
terest possihle for well qualilied individual. Must be
prepared 1o grow with the stations. At least live years
broadc¢as! sales supervisory expenence mandalory.
Send complele resume lo Box J-127.

For a station that can't get any better?

Do you have field producing experience on a
magazine show like "Evening" or "PM" right
now?

« Can you tell a story better than anyone else?

r

\

GENERAL MANAGER

lor stations WWOL (AM) and WWOR (FM) In Buffalo,
New York. Qualifications required: Experience in
either general managemenl or sales management,
medium or major markel; utmost personal integnty,
abliity to wark with and direct people while maintain-
ing high staff marale; proven administrative and sales
lalents and a desire for permanence as part of a grow-
ing. professional radio company. Complete resumes
with relerences should be addressed to: Willam B.
Chesson. Associated Communiications Corporation,

If so, this could be your biggest opportunity ever! Please
send your name, and background to:

Box J-131

An equal opportunity employer, m/

219 Gateway Towers. Piltshurgh. Pa. 15222. Complete
Lconlidence maintained. EEQ.
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Help Wanted Technical

o .
ENGINEERING MANAGEMENT

Manager ol Facilities Maintenance of Midwest Net-
WOrk- ¢ Station will retire in December. We are
seeking a people-oriented person who has a strong
background in maintenance and installation, and who
is locking for & ?ood future. Thrs is an excellent posi-
tion for the right person. Tell us about yoursell. Send
resume to: Director of Engimming, WKYC-TV. 1403 E
8t St, Cleveland, OH 44114, EOE.

Help Wanted News

(" Producer For Northeast NBC
' Affillate

in competitive market. Need producer with
strong background in TV news production who
is creative and energetic. An Equal Oppor-
tunity Employer. Resumes and salary require-
\ ments to Box J-54.

—

—— 1
Promising Opportunity
for :
TV News Director
Excellent opportunity with growing
lllincis communications company.
We're looking for a person with a
good background in news, ability to
deal effectively with people and a
desire to grow with our company.
Managerial ability and potential pri-
mary, on-air skills secondary An
equal opportunity employer. M/F

\__Send resume to Box J-79. )
—
SPORTSCASTER )

for Northeast radio and Tel@vision sporis active sla-
tions. No beginners. Il you can anchor, do features.
basketball and football play-by-play. ptove it with com-
plete resume and videojaudio tapes of aft facets in
both media. Good opportunity for the mature and
talented. An equal opporiunily employer. Prior apph-
cants for this position need not reapply Send alt
maternial now to Dean McCannhy Harnington. Righter
and Parsons, inc, 280 Park Avenue. New York. NY

| 10017, y

Situations Wanted Management

(- Dynamic ' W
EXECUTIVE/
ENTREPRENEUR

15 Years Marketing /Sales/Qperalions Experi-
ence in consumer products and services.
Background includes lranchising. Skilled in
dealing with executives of interational and
domeslic companies. Strong sales producer.
Presently, Vice-President. Interested in finding
opportunity as key executive with potential for
part ownership or parlnership. Confidential
\ fesume to specific position inquiry Box J-130. J

Situations Wanted Programing,
Production, Others

“THE BAXTERS""

If you strip this show & need a local moderator
to ask the tough questions. | am available for
one or several markets.
Stan Major —Miami
305-596-2809

CABLE

Help Wanted Management

You are a cable system’s operating
executive proud of yvour current

job and did not consider exploring

a new position until you saw this ad.

It's a key position with Comcast Corporation, an MSQ on the move.
Our success in urban franchising has created the position of
Vice President of System Development.

The assignment: Corporate supervision of all new system start-ups, including:
make-ready, contracting, construction, staffing, organizing, budgeting,
marketing, and initial operation, :

As Vice-President, you will have your own staff and draw upon the
Company's support facilities: Engineering, Finance, Marketing.

You will report directly to me, Dan Aarcn, President of Comcast’s
Cable Communications Division. You will be orie of our “second
generation” executives to whom we will look for the present
and future leadership of our Company.

For a confidentia! discussion of this position,
cail me directly or write to me.

Daniel Aaron, COMCAST CORPORATION

Cable Communications Division

Cne Belmont Avenue, Suite 227, Bala Cynwyd, PA 19004
Office Phone: 215/667-4200 * Home Phone: 215/635-3625

CXCOMCAST

CORPORATION
An Equal Opportunity Employer

Help Wanted Technical

anited
cable television
corporation

Join an Aggressive Industry Leader
PROJECT ENGINEER

Expergenced person with extensive knowledge of cahle television needed to
coordinate on-going system projects such as headend design, new services
packages, technical maintenance, etc. Individual will report 1o Chief Engineer.
Some travel required. :

CORPORATE CONSTRUCTION SUPERVISOR

We need person to coordinate construction activities in our systems. individual
will check progress on construction in all systems, aiding when necessary. Some
travel required. Practical knowledge of all facets of CA]gV construction desired.

CONSTRUCTION SUPERVISOR

We need experienced person at System level to:
1) Work with ulility companies on pole arrangements.
2) Keep construction work on schedule, -

All positions offer complete henefit package.
Please send resume, Jjob preference and salary requirements to:
United Cable Television Corporation—Engineering Department

7995 East Prenlice Avenue
Englewood, Colorado BO111

We are an Equal Opportunily Employer M/F/VIH
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ALLIED FIELDS Business Opportunlty

Help Wanted Sales

™ BUSINESS OPPORTUNITY
Sales Man.g‘qr why ;ee!( a job y.'riilh limited future, own your
Bioadcasting Publications Inc. is accepting applications for a position as. sl e o I L UL
Western Sales Manager. Successful applicant will sell and service adverlising f,:',‘?t:".ﬁ"'p‘ﬂ,’l,“c,',';';"&?;L.‘:," 23?43]30(;;,2{

space clients in 11 Western states.

Background in broadcasting profession helpful but not required. Sales experi-
ence and/or-desire o sell essential, with prime importance placed on ability to
arganize, plan and produce sales with a minimum of direct sales supervision, Ex-
cellent growth opportunity for the fight person.

g;:tggg coq’rpqps_atiqp bgged on experience and ability. Qutstanding company Radio Surveys

dua'iltiéd applicants should send ﬁ iob resume, including salary requirements, . .
o, .. 200 Calis $41.00 per
: David N. Whitcombe mo.
Director of Saies and Marketing Box 2585, Augusta,

1735 DoSales S NW. - Ga., 30903 .. (404) 733.0642
Washington, DC 20036 S-A-M-8

merce Road, Athens, Ge_orgia 30607.

Help Wanted Programing,
Production, Others Free Fiim

[ PUBLIC AFFAIRS SPECIALIST
East-West Center FREE FILMS? CALL

The East-west Center is a national educational institution founded by the U.S, Congress in .
1960 lo promote better relations and understanding among nations in Asia and the Pacific
through cooperative programs of sludg research, and training. Applications and nominations
¥ ¥ c il fnE mosl

grebtlJeirA accepted for the position of Public Affairs Specialist in the Office of Administration, .
ublic Attairs. : P ; i
Under the administrative direction of the Executive Administrator for Public Affairs assists
in the development and coordination of various public affairs projects and activities to
enhance |ocal, national, and international awareness of general and specific activities of the
Center. The Public AHtairs Spacialist is responsible for carrying out $pecial projects while also
assisting the executive administrator with internal coordination and reports. Activities include
creative writing for exhibits, slide shows, and public service announcements for radio-TV;
feature writing and placement internationally; and working with producers oulside and within
the Center in planning, creating, and coordinating public atfairs exhibits and occasional
radio-TV activities and programs. ' :
Candidates must have a bachelor's degree or equivalent in a communication-related field,
. glus al least (pur years experience in public relations activities which demonstrate creative
bility; writing versatility; skills in planning, organizing. and conducting projects; and effec-
tiveness in community relations and in working with scholars and researchers in a
multicultural enviranment. Applicant must be able 10 evaluate research projects and reports
for piiblic information value and to adapt research findings and educational activities to
mass-media audjences. Applicant should have expeiience in describing an institution and ils
work through several of the following: exhibils, posters, slide shows, public service announce-
ments, and radio and television programs. Community-oriented public relations experience in
Hawaii preferred, C )
hSlani)ng satary of 520,611 per year plus cost-of-living allowance of 125% (subject to
change).
Submit resume with cover letter which includes title of position sought, a narrative descrip-
tion detailing relevance of your qualilications, names and addresses of. three professional
references. and samples of work demonstrating abiliy to perform the stated duties. Applica-
tions must be postmarked by November 1, 1979. Send to: Rebecca Lembeck, Personnel Divi-
sion, Dept. 2, East-West Center, 1777 East-West Road, Honolulu, Hawaii 96848,
"An Equal Opportunity EmployerM/F J

e
o —

12" - QUARTZMATIC
Accuracy within one minute a year!

Radio Programing Employment Service

. LUM and ABNER B BROADCASTER'S
AT - ACTION LINE
Program Distributors R L il s $35929 Prepaid

410 South Main "= 1 Year Placement Search $25.00

Jonesboro, Arkansas 72401 Calt 812-889-2907
Phone: 501—972-6884 R2, Box 25-A, Lexington, Indiana 47138
1-97

Check or money order with order only

[ $1,000.00 TnEA'QU'H'E )

HUNTIIT - " MANAGEMEN_T

Fight January dotdrums! Increase bilfings

$500000 month. Case history available. in search of Brpadcast'Promouon ;‘alent?. Pjg; BROADCAST ENGINEERING SERVICE
Clues, copy, client help. Flal $100.00 fee of motion Pro ready for a change? Send

15% of safes. Box 2585 .. Augusta, GA. 30903 specifications andior resume 1o the Broad- 60 WOODS MILL RD.

.. (404) 733-0642 ... other ideas l00. casters Promotion Association Employment SHERMAN, ILL. 62684

Bureau, cio Box Q-45. .
\ THE PRO!IQO DOMO p : .
s+ ¥

v
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Wanted To Buy Stations

Joseph Kotler

represents a

New York Stock Exchange
company wanting to
acquire television and
radio stations.

Contact Joseph Kotler
Box No. 39

Riverside, Conn. 06878
Phone (203) 637-0005
Replies confidential.

| want to buy

a winning AM or FM —or both—
for cash. Principals only, please.
Box J-96

For Sale Stations Continued

@ CHAPMAN ASSOCIATES®

media brokerage service
STATIONS CONTACT
S Small  Profitable $230K 15 yr.

. Payout  Bill Chapman  (404) 458-9226
Plains Smail AM S§350K S$102K  Peter Stromquist (218) 728-3003
W Medium AM $450K Terrmns  CorkyCartwright {303)741-1021
MW Medium FM $900K Cash Bill Hammond  (214) 387-2303
MW  Meilro AM $525K  29% Jim Mackin (312) 323-1545

To receive offerings of stations within the areas of your interest,
write Chapman Co., Inc., 1835 Savoy Dr. NE., Allanta, GA 30341

For Sale Stations

MEDIA BROKERS
APPRAISERS

RICHARD &

z [}
4ISNORTH MICHIGAN - - CHICAGO 60611 §

([ ) 3
Solid Money Maker
And Community Leader

WMPX-AM Midland, Michigan $1,500,-
000 for 100% of the slock, free and
clear. Includes real estate. Excellent
community, excellent market, excellent
staff. Please, no brokers. Contact Peter
Gregory, 313—353-4520 or write to Box
2150, Southfield, MI 48037.

-

[ JACK DANIELS & )
ASSOCIATES
SUNBELT MEDIA BROKERS
We have Buyers for Sunbelt
AM & FM Stations

_J

f AM, FM, AM/FM )
TV and CATV
Properties Cuttently Availahle
Alahama Minnesota
Arizona Missouri
California Nevada
Florida New York
Georgia North Carolina
Ihnois Chio
Indiana Oregon
lowa Pennsylvania
Louisiana Rhode Island
Massachusetts Texas
Michigan Utah
Washington
Wirite Brad . Hart or Frank Calcagno, 280 Park
Avenue, New York, N.Y. 10017, adwising prefer-
red locations; type of properties desired; mini-
mum/maximum transaclion size; and financial
criteria,
Banker
\ 8 Trust Company p

_312:467-0040 ¥\

EXCELLENT OPPORTUNITY
CLASS CFM

in the Wesl. A careful examination of this large
market and the history included with this Sta-
tion will more than justify the $1,600,000 ask-
ing price. 29% down 8 1/2% interest. Send
profile to owner—Box J-125.

Jack Parry 505/393-5181

\_ J

Good facllity near Anchorage, maslm.ﬂ

$1,200,000.

o AM-FMin Kentucky. $360,000. Terms.

¢ Daytimer - plus FM CP. Western Arkan-
sas. $150,000. $25,000 D.P.

o AM/FM. S.W. Missouri. $280,000. Low
D.P.

& South Alaska. Includes Real Estate.’
$200,000. Terms.

® Fulltimer. Large metro area. R.E. In-
diana. $2,000,000. Terms.

® FM in Western Oklshoma. $280,000.

¢ Fulltimer. N.W. Coastal. $400,000.

® Powerful Fulltimer; N. Maine. $450,-
000.

¢ Daytimer. Mass.; Large Metro. $850,-
000.

e Fulltime. Dominant. Metro. TX
$1,000,000.

& Daytimer. Million + Pop. in coverage
ares.

¢ 1 kw AM in Southern Ga. Real Estate.
$250,000. Good terms.

o Southern Arizona. Fulltimer. Good
county population. $390,000. Terma.

® N. Central Texas. Daytimer. $400,000.

Let us list your station. Contidential!

BUSINESS BROKER ASSOCIATES

615—-756-7635 24 HOURS J
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[ NORTH GEORGIA i }

Excellent opportunily for ownerioperator in
markel experiencing rapid growth. Estab-
lished AM daytimer with Iull time potential.
Profitable facility currently keeping close to
50¢ on the dollat Real property included.
$395.000. Principals only please teply to Box

J-126.
\ _J

CLASS CFM

lliness forces sale of the No. 1
FM in fast growing western city.

Box J-99

THE
KEITH W, HORTON
COMPANY, INC.

P. 0. Box 948
Elmira, NY |

14902
(607) 7337138 |

Brokers and
Consultants
to the
Communications

ndustry




For Sale Stations Continued

Dlan Hayslelt R.D. Hanna Company f SELECT MEDIA BROKERS R
| VH“'I S e Brokers-Appraisers-Consultants ELECT
O I"_~~| M ﬁ%‘é‘-”w 5944 Luther Lane 8340 E. Princelon Ave. FL  Daytime AM 330K Medium
| L RADIO, TV, and CATV g\;s't'gssgi 75225 Denver, CO 80237 FL Daytime AM 165K Small
U | 3 ' i M
11311 N. Central Eupr.,-, "E..-.,, Ak e s 303-771-7673 e Eaé'p'"éi.ﬁ?."ne o30K ehe
— . AL Daylime AM 600K Metro
FL Daytime AM- 390K - Medium
WA  Fulltime AM 265K Small
JE, AZ  Fulltime AM 360K Small
NORTH ARKANSAS - FM NEAR WASH.. DC NY D‘:lyllirr:lz AM 450K  Medium
in an explosive populous area. Includes & CP-FM )
DAYTIMER real estate. Underdeveloped property VA Daylime AM 180K Small
with Possible FM. Bob Rothfus—King showing daily revenue increases. $350,- FL  Fultime AM 170K Small
Agency. 501 —856-3705. Nights: 501 — 000 cash. Please submit financial GA  Daytime AM 385K Small
257-2567. capabilities to receive additional infor- LA Daytime AM 450K Small
mation. Box J-115, & Futltime FM
. gg gavnme AM 205K Small
aylime AM 350K Small
& Fulltime FM
LARSON/WALKER & COMPANY e
901 f?ﬁ 7-7980 Brokers, Consultants & Appraisers
MILTON Q. FORD & ASSOCIATES UG 202/223-1553 912-883-4817
e Sulte 214 Sulte 417 P
MEDIA BROKERS—APPRAISERS 11681 San 1730 Rhode L O Box 5, Albany, GA 31702 )
“Speclaiizing k1 Sunbelt Broadcas! Properties” Vicente Bivd. Island Ave. N.W. .
5050 Poplar - Suite 816 - Mempkis, Tn. 38157 Los Angeles, CA. 90048 | Washington, D.C. 20038
~ S
[ BILL-DAVID ) H.B. La Rue, Media Bl.:oker
ASSOCIATES SMALL EASTERN AM T mapio ;v caTy -
BROKERS-CONSULTANTS Real Estate + $210,000 gross 44 Monigomery Street, 5th Floor San Fran-
(303) 636-1584 Early sale desired. cisco, California 84104 415/434-1750
2508 Fair Mount St. 8 East Coast; )
: ox J-73 500 East 77th Streef, Suite 1909, New York.
Colorado Springs, CO 80909 J oo e 212:253’-9_797J

Payabfe Irf advance. Check or money order only
(Billing charge. to stations and firms: $2.00).

When placing an ad, indicate the EXACT category
dasired: Television, Radio, Cable or Allied Fieids;
Help Wanted o¢ Situations Wanted: Management,
Sales, oic. If this information is omitted, we will
determine the appropriate category according lo
the copy No make goods will be run if alt informa-
tion is not included.

The publisher is not responsible for errors in print-
ing due to illegible copy. All copy must be clearly
typed or printed.

Deadiine is Monday for the fllowing Monday's
issue. Orders and/or. Cancellations must be sub-
mitted in writing. (No telephone orders and/or can-
celistions will be accepted).

Replies to ads with Blind Box numbérg ghould be
adidressed to (box aumber) clo BROADCASTING,
1735 DeSales St. N-W., Washington, DC 20036.

Advertisers using Blind Box fumbers cannot re-
ques! audio tapes; video tapes, transcriptions,
films or VTR's 1o be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video tapes,
kanacriptions, fiims and VTR's are not Torwarda-
bie, and are returned to the sender.

BROADGASTING'S
CLASSIFIED RATES

Rates: Ciassified listings (non-display) Help
Wanted: 70¢ per word. $10.00 waekly minimum.
Situations Wanted: (personal ads) 40¢ per word.
$5.00 weekly minimum.- Al other classifications:
80¢ per word. $10.00 weekly minimum. Blind Box
numbers: $2.00 per issue.

Rates: Classified display: Situalions Wanted:
(personal ads) $30.00 per inch. All other
classifications: $80.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
lising require display space. Agency Commission
only on display space.

Publisher reserves the right 1o alter Classified
copy 1o conform with'the provisions of Title Vil of
the Civil Rights Act of 1064, as amended.

Word count: Include name and address. Name of
city (Des Moines) or state (New York) counts as
two words. Zip code of phone number inciuding
area code counts as one¢ word, Count each ab-
breviation, initial, single figure or group of figures
of letters ag a word. Symbols such as 35mm, COD,
PD,.etc. count as.one word, Hyphenated words
tount as two words. Publisher reserves the right to
abbeeviate or aller copy
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BROADCAST
MANAGEMENT

Radio and Tolovlslpn

2nd Edition by Ward L. Quaal and
James A, Brown

Considered the "standard” -in radio/
television station management, this
book has been completely revised
throughout, with considerable new
material added.

"Well organized and clearly writ-
ten .."—Newton N. Minow, former FCC
Chairman.

“A volume of exceptional excel-
lence .."—Washington Post.

480 pages: charts. tables, notes, index,
$16.50

BROADCASTING BOOK DIVISION
1735 DeSales St NW.
Washington, D.C. 20036

Please send me BROADCAST MANAGEMENT.
My $16.50 payment is enclosed.

Name

Address

City

State Zip




Fates & Fortunesz*

Media

David Donovan, general manager of
wGSQO(AM)-WQUE(FM) New Orleans, appointed
VP of Insilco Broadcast Group, parent company
of stations.

Donald Cuthrell Jr., general manager, wspa-
AM-FM Spartanburg, 5.C. joins WLEE(AM) Rich-
mond, Va., in same capacity.

Willa Hoffner, direclor of sales and marketing
for Paramount Pictures pay television depari-
ment, joins Madison Square Garden Com-
munications Network in newly created position
of general manager of Madison Square Garden
Cablevision.

Torey Southwick, VP-direcior of programing.
noncommercial KPTs(Tv} Hulchinson (Wichita),
Kan., joins noncommercial wNEO-Tv Alliance,
Ohio, and co-owned noncommercial WEAO(TV)
Akron, Ohio, as general manager.

Steven Epsteln, VP-general manager of
Pacific Programing Consullants, Los Angeles,
joins NBC Radio there as regional manager,
affiliate relations, responsible for affiliate ac-
guisition for The Source, NBC's new youth-
oriented radio neiwork. and for Weslern region

"The person
you describe

is the person
T'll deliver™

Joe Sullivan

*Finding a first-rate executive isn't
enough

“You want the right one.

“Right for your company. Right for you.

“l understand your needs. | relate
them to my own 18 years of executive |
responsibilities in media and
communications. When you tell me
what you want, | search out and deliver the
right person

“I know where to look. How to
evaluate critically in terms of your specific
preferences. And how to create the right
climate for successfu! recruiting.

“You get an effective, knowledgeable,
professional search. And you get exactly the
person you're looking for.”

Joe Sullivan & Associates, Inc.

Executive Search and Recruitment

1270 Avenue of the Americas
New York, New Yerk 10020
(212) 765-3330

of U.S. served by NBC Radio.

Dean Johnson, sales manager, KWAT(AM)-
KIXX{FM) Watertown, S.D., named station man-
ager.

Frederick (Ted) Livingston, from Interactive
Data Corp., joins Conlinental Cablevision,
Boston, as national director of marketing. Con-
tinental is multiple sysiem operator.

Walter Reavely Jr., financial director of Mur-
phy International, adverlising agency in New
York, joins ABC (here as director of treasury
operalions.

Bruce Boulester, manager of adminisirative
services, Howard Johnson Co., Chicago, joins
WFYR(FM) Lhere as controller.

A. Stuart Hinkle, associate media director,
Hoefer, Dieterich & Brown, San Francisco,
joins newly formed Association of Sunta Clara
County Broadcasters, San Francisco, as execu-
live direclor. Association includes 10 radio sta-
lions.

e TTeS TS |
Advertising

Bartine A. Stoner Jr., managing director of
ABH International in London, rewurns to U.S.
and to parent company, N W Ayer ABH Inter-
national, lo 1ake over responsibililies for Ayer's
Wesl Coasl operations in Los Angeles and San

Macdonald

Stoner

Francisco. Bruce Macdonald, execulive
European account director of Needham, Harper
& Sieers for past four years, succeeds Sloner.
David Lehmkuhl, Jane Twyon and Diane
Zgonc, associale media directors, and Richard
Welsh, head of network negotiation and pro-
graming, N W Ayer, New York, named VP's
and group media directors.

Leonard M. Slve, founder of Sive Associales,
Cincinnali, retires as chairman of board and
chief execulive officer. Robert Grannen, presi-
dent of Sive, becomes chairman of board but
will continue as creative services direclor. Jack
Thinnes, execulive VP and general manager,
becomes president and chiefl execulive officer.

Jan Homan, involved in markeling stralegies
for Young & Rubicam, Detroil, joins Campbell-
Ewald (here as senior VP-direcior of strategic
pianning. newly created position.

Donald C. Richards, VP, account supervisor
on Sprite, Marschalk Co., New York, named
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management supervisor on that accounl.
Janlce Rigney, account executive, William
Esty Co., New York, joins Marschalk in same
capacity.

Linda Garrison, accoun! supervisor, and
Steve Broeker, associale media director,
Tatham-Laird & Kudner, Chicago, elected
partners of company. Jan DeTurk, media plan-
ner, Lee King & Partners, and Lauren
Swirsky, media planner, Clinton E. Frank. join
TLK in same capacities. Maurine Rosensteln,
graduate, Medill School of Journalism, North-
weslern University, Chicago, joins TLK as assis-
lant media planner. Dlane Mall, research proj-
ect director, Young & Rubicam, joins TLK as
accounl research manager.

Stephen Smith, account supervisor, Benton &
Bowles, New York, named VP

Elecied VP's al Ogilvy & Mather, New York:
Robert Engel, associale creative director;
Marylou Pritchett, management supervisor;
Ray B8Imko, assistant media direclor. and
Wendy Waelner, associale research director.

Howard Wiiiens, VP-research director, J.
Waller Thompson Co., New York, named VP
and associale research direclor. Kenyon &
Eckhardt, New York.

Erlc Medney, account executive a. D'Arcy,
MacManus & Masius, New York, appointed ac-
count execulive for Needham, Harper & Steers
Advertising, New York.

Camille Johnson, media planner, Hoefer,
Dieterich & Brown, San Francisco, named asso-
ciale media director.

Jack Smart, art direclor-producer, Dancer
Filzgerald Sample, New York, named VP

Dina Woeinsteln, spol broadcast buyer,
Marschalk Co., New York, joins Bozell &
Jacobs Lhere as spol broadcast buying super-
visor.

Connie Bernard Kleinpeter, with Herbert S.
Benjamin Associates, Balon Rouge, named
assistant VP

David J. Chodikoff, manager of Katz Ameri-
can Television’s Philadelphia sales office, ap-
pointed division VP '

Deborah Dunlevy, manager of West Coast of-
fice of Roslin Radio Sales, Los Angeles. ap-
pointed VP

John Llonberger, saies manager of Min-
neapolis office of MMT Sales, appointed sales
manager of firm's Chicago Team B.

Richard Larcade, research analyst, Pelry
Television, New York, named group research
manager.

Cathy Considine, (rom wpivitv)i Delroit,
joins Top Market Television, New York, as ac-
counl executive.

Leslie Ann Lillen, consuliant and former VP,
Frank Goodman Associates, New York, named
director of markeling services, Air Time Inter-



national, New York. David Landau, radio
buyer, Air Time, New York, named director of
spot radio. Ellen Hassman, formerly owner of
Phase Four Productions, advertising agency in
Virgin Islands, joins Air Time as TV spol buyer.

Jock T. Fritz, account executive, WKBD-Tv
Detroit, named salés manager.

Rosemary Arters, account executive for
wNEwW-FM New York, named national sales man-
ager.

Dale Pon, direclor of creative services, Storer
Broadcasting’s radio division, named entertain-
ment- markeling manager, WNBC(AM) New
York.

Tom Jimenez, sales manager, XETRA-AM-FM Ti-
juana, Mexico (San Diego), named director of
sales and development. Blil Arbenz, account
executive and assistant salés manager, KFMB-
AM-FM San Diego, joins XETRA as segional sales
manager. Sharon Lorln, formerly with
kMIc(aM) El Cajon, Calif., joins XETRA as
merchandising manager.

Lee Dorman, sales manager, WBYQ(FM)
Nashville, named local sales manager for co-
owned WMAK(AM) Lhere.

BIN Fuller, senior account executive, KGW(AM)
Portland, Ore., named local sales manager.

Gary Cozen, account executive, WPHL-TV Phil-
adelphia, joins wPvL-TV there in same capacity.

Ed Welss, former general sales manager of
wRAL(FM) Raleigh, N.C., named direcior of
sales development for WKIX(AM)-WYYD{(FM)
there.

Michael Jones, assistant general manager of
Qakland (Calif.) Stompers of North American
Soccer League, and formerly with WMET(FM)
Chicago, and James Losh, graduate, Universi-
ty of Missouri, Columbia, join WMET as account
executives.

Martin McClung, from New 'York Life In-
surance, and Douglas Leonhard, from
wwwwi(FM) Detroit, join wczy-aM.FM Detroit as
account execulives.

Gwen Edwards, operations manager, wiol(FM)
Pittsburgh, joins wPNT(FM) Lhere as account ex-
ecutive.

Eiisa Longo, account execulive, Tab,
Brookline-Newlon, Mass., newspaper, and Sue
Ellen S8chwam, assistant director for Weight
Loss Clinic of America, join wRKo(AM) Boston
as account_execusives.

Amy Caplan, account executive for Men's
Wear magazine, New York, joins WEENMAM)
Boston in same capacity.

Steve Candullo, account executive, wBOS(FM)
Boston, joins wvBF(FM) there in same capacity.

Larry Cook, manufacturer’s represenlauve
for Lightolier, lighting company in Seattle,
joins Kvl(aM) there as accounl execulive.

Programing

Phyllis Golden-QottHeb, formerly in pro-
gram development with Rollins-Joffe Produc-
tion Co., based at Universal Swudios in Los
Angeles, joins NBC Entertainment,, West
Coasl, as manager of current comedy programs.

Jim Dauphinee, national producer for BM.
Magazinein San Francisco, appointed execulive
producer of new wcss-Tv New York magazine

program Real Life!

Tim Moore, general sales manager, TM Pro-
gramming, Dallas, named executive VP-general
manager. Bob Bruton, senior sales consuliant,
succeeds Moore. Ernie Winn, who was VP-gen-
eral manager, resigns that position, but will con-
linue as consultant to TM.

Dennls Burgess, research analyst, Columbia
Pictures Television Distribution, Burbank,
Calif., named director of marketing services.

QGaylord Creedon, VP of Key Concepls divi-
sion of Centrex Videolape Productions, New
York, joins General Television Network,
Detroit, videotape production company, as VP
in charge of production.

Randy Hanson, account executive, Worldvi-
sion Enterprises, joins Gold Key Entertain-
ment, Hollywood, as Weslern sales manager.
Leslie Richards, assistant director of business
affairs, Gold Key, named VP-business affairs.

Frank D. Murphy,
director of creative ser-
vices, Bonneville
Broadcast Consultants,
Tenafly, N.J., named
VP-client relations.

John McQinnis, from
Kartes Productions, In-
dianapolis, joins
Telematrix there as
head of film section.

John S8hine, direcior
of programing and
operations, WMT-TV
Cedar Rapids, lowa, named director of pro-
graming for co-owned wave-Tv Louisville, Ky.

Murghy

Peter Marino, producer of Roy Leonard Show.

on wGN(AM) Chicago, named director of special
program projects for WaN-TV (here.

Bil) Castleman, production manager, WDCA-TV
Washington, joins wFLD-Tv Chicago in same
capacity.

Dan Vallie, program direclor, WBYQ(FM)
Nashville, assumes additional duties as opera-
tions manager for Mooney Broadcasting of
Nashville, licensee of WBYQ and WMAK(AM)
there. Sonja Thrasher, air personalily and
assistant in programing for wyLD-AM-FM New
Orleans, joins wMAK as program direclor.

S8am Faulk, air personalily, wWLWI(FM)
Montgomery, Ala., named program director.

Bill Andrus, production manager, WAKR(AM)-
wAEZ(FM) Akron, Ohio, joins wHK(aM) Cleve-
land as production direclor.

Crailg Hines, former!y with KvEC(AM) and
KATY(AM), both in San Luis Obispo, Calif., joins
KKAL(AM) Arroyo Grande, Calif., as program
director.

Drew Kaercher, former announcer for
KOLE(AM) Port Arthur, Tex., joins KKBI{AM)
Bemidji, Minn., as program director. Mark
Kuhrke, announcer for KKBJ, assumes addi-
tional duties as music director.

Ray Adams, field represemaiive, Kentucky
Division of Consesvation, joins WAKY{AM)
Louisville, Ky., as farm director.

Laurie Fagen, graduate, Arizona Siste Uni-
versity, Tempe, who has been working for

KTAR(AM) Phoenix as air traffic reporter, named

assistant producer of talk-inlerview program in
addition 1o traffic reporting duties.
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Karen Sobek, sales service assislant, KDKA-TV
Pittsburgh, named traffic manager for co-
owned wPNT(FM) there.

Lynn Hasmpton, formerly with WMBM(AM)
Miami, joins WiGO(AM) Atlanta as air per-
sonality.

e S Tl e g ] I Mo T |
News and Public Affairs

Howard Stringer, executive producer of CBS
Reporta. _working out of New York, named
senior executive producer of that series and
CBS News's Magazine program. Qrace
Diekhaus, executive producer of Magazine
and Your Turn: Letters to CBS News, givén ad-
ditional duties as senios producer of CBS Re-
ports.

Jessica Savitch, NBC News correspondent,
appointed principal reporter for NBC News's
Prime Time Sunday, while conlinuing as prin-
cipal reporter/writer of weekend editions of
NBC Nightly News and nighttime weekend ver-
sions of NBC News Update.

Thalla Verganelis, manager of network news
operations, ABC News, New York, named
director of news operations.

Blll Whitney, morning anchor and reporter,
wess-FM New York, named director of news and
public affaiss.

Deibert

Whitney

Len Delbert, head of public affairs and special
events, WILA-Tv Washinglon, and formerly in
news management position with WMAL(AM)
there, rejoins WMAL as news director.

James Thebeau, assistant news director,
KTvI(TV) St. Louis, joins wesc-Tv Charleston,
S.C., as news direcior. Frank Hunt, news direc-
tor, wervirv) Chatleslon, joins WwCsC-Tv as
senior reporier.

Steve Kremer, reporier, wiLx-Tv Onondaga
{Lansing), Mich., named news director. Mark
QGreenberg, producer, named assistanl news
director. Susan Hayes, anchor, WXYZ(AM)
Deiroit, joins WILX-TV as weeknight co-anchor.
Kathi Tiplady, formerly with wiIM-Tv Lansing,
joins WILX-Tv as noon anchor. Jackie Kelly, re-
porter, KWON-Tv Denver, and Peter Jaroff,
from KcHa(am) Charles City, lowa, join wiLX-Tv
as reporiers. Rob Allan, sports reporter,
wrvw(Tv) Evansville, Ind., joins wiLX-Tv as
sporis reporter and anchor. Ed Ring,
meteorologist, wiTN-Tv Washington, N.C., joins
WILX-Tv in same capacily.

Bob Cariton, former public information of-
ficer for state of North Carolina, and former
news director, wIHL-TV Johnson City, Tenn., re-
joins WIHL-TV as news direcior.

Wayne Doolittle, reporler,
WWIY{FM)-WSBT-TV South Bend,

WSBT(AM)-
Ind., named



news director.

‘Paut Gluck, 6 p.m. news producer, WIZ-TV
Baltimore, named executive news producer for
station, succeeding John Bobel, who has been

named senior news producer. Busan Dorothy '

Kopen, reporier, wcBM(aM) Ballimore, joins
WIZ-TV in same capacily. o
MicheleMarsh, 'cor-
.end anchor al WCBS-TV
New York, named co-
anchor of station’s
weekday Eleven
O'Clock Report.

Carole Yelverton,
news director, producer
and host of The Hub
News and Views pro-
gram on wQTVv(Tv) Bos-
ton, named director of
.news and communily

Frank CIoffI, chief assignment editor and pro-
ducer at wNEW-Tv New York, joins KRON-Tv San
Francisco as producer of evening weekend edi-
tion ol station's NewsCenter 4.

Ted Kavanau, VP-director of évening news .on
wNew-Tv New York, joins Cable News Net-
work, Allanta, as senior producer-news. Stan
Berk, independent producer and syndicator
based in Washington, joins Cable News Nel-
work as recruiter of on-air personnel.

Roger Burnham, assignment edilor and pro-
ducer, wCKT(Tv) Miami, named assistant news
director.

Ysabel Duron, weekend co-anchor and gener-
al assignment reporter, KTvU-Tv Oakland, Caiif.,
joins Eyewilness News team of wez-Tv Bosion
as general assignment reporier and weekend
morning anchor.

Jayne Miller, reporter-anchor for noncommer-
cial WQED(Tv) Piutsburgh, joins WBAL.TV
Baltimore as general assignment reporter.

Carolyn Ralser, producer and weekend
anchor for waNE-Tv Fort Wayne, Ind., named
education_reporter _and morning “‘cul-in”'
anchor al Kxas-Tv Fort Worth.

Ted Mullins, from Kovr{(Tv) Stockion, Calif.,

joins KETv(Tv) Omaha as weekday co-anchor.
Jack Spaulding, from Kifi-Tv ldaho Falls,
Idaho, joins KETv as photographer.

Terry Anzur, reporier and morning news man-
aging editor, wrvi(Tv) Miami, joins wsB-Tv
Allania as co-anchor of weekend news and gen-
eral assignmenl reporter.

Deborah Wrigley, assisian( assignment editor,

KTRK-TV Houston, named reporter.

Mark De Marino, from wraL(FM) Raleigh,
N.C., joins news team of wGAR{(aAM) Cleve-
land.

John Willls, AP correspondent in charge of
Spokane, Wash., bureau, appoinied broadcast
execulive for southern Texas, based in
Houston.

Jim Forsyth, news direcior, KSMN(AM) Mason
City, lowa, joins wwva(AM) Wheeling, W. Va.,
as reporter and morning anchor.

Mike QGleason, reporier and pholographer
with wowT(Tv) Omaha, assumes additional
duties as producer of weekend news.

Cralg Johnson, formerly with wMT-Tv Cedar

Rapids, lowa, joins KwwL-Tv Waterloo, lowa, as
weather forecaster.

Biil Ward, from news depariment oj‘ KAYS-AM-
TV Hays, Kan., joins wHo-Tv Des Moines, lowa,
as news photographer.

Promotion and PR

David Ish, managing pariner of Ish & Cogna!.a.
San Francisco design and marketing firm, joins

public relations department of J, Waller
Thompson (here as accounl supervisor on
Chevron account.

Willlam Butler, adverising-promotion direc-
lor, wDAF-Tv Kansas Cily, Mo., joins wTHR(TV)
Indianapolis as creative services director.

Mark Halliday, formerly with noncommercial
WGBH-Tv Boston, joins noncommercial WXxI(Ty)
Rochester, N.Y., as director of public informa-
tion and special events.

Merrlly Davis, account executive, WLCY(AM)
St. Petersburg, Fla., named sales manager, crea-
tive services.

Mark Scheller, music director and announcer,
KKBJ(AM) Bemidji. Minn., named assistant pro-
gram director and promolion direclor.

T T e T
Technology

Q. Scott Brodey, VP-general manager of RCA
Globcom Systems, New York, named VP-mar-

keting for RCA Giobal Communications. there.

Peggy Hughes-Whiting, adminisiralor, sales
adminisiration, RCA Broadcast Systems,
Camden, N.J., named manager, marketing ser-
vices of that RCA unit.

Paul Hoppe Jr., VP-engineering. Switchcraft,
Chicago, named VP-markeung-sales

Joerg Agin, regional sales manager in motion
piclure and audiovisual markets division, Pacific
northern region, San Francisco, Eastman
Kodak, named marketing director for motion
picture and audiovisual products, business mar-
keting planning.

Harold Culver, chiefl engineer,
Louisville, Ky., named director of engineering
and operalions. .

Lee Adams, buyer with Federaied Group's
California Audio-Visual Super Stores, joins
TDK Elecironics Corp. as Weslern regional
sales manager, based in Los Angeles. Stanley
deSzameit, sales manager, national accounts,
Superscope, joins TDK as Midwesl regional
sales manager, Chicago.

e~ =
Allied Fields

Elmer W. Lower, former president, ABC News
and VP, corporate affairs, ABC Inc.; Ragan A.
Henry, president, Broadcast Enterprises Net-
work, and Ernest Kinoy, freelance writer
whose credits include Roota and Roots I,
named S.I. Newhouse professors, S.I.
Newhouse School of Public Communications,
Syracuse University, Syracuse, N.Y.

New officers, National Broadcast Association
for Community Affairs, elected at annual con-
ference held in Los Angeles Oct. 3-5: Sandra
M. Johnson, wikw-Tv Cleveland, president;
Howard Sturm, KNBC-Tv Los Angeles, first
VP, Arnold Wallace, wcau-Tv Philadeiphia,
secretary, and Paul LaCamera, wcCvB-Tv
Boston, treasurer. Elected regional VP's: Beth
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Rawles, wwviT(Tv) New Britain (Hartford),
Conn., Northeast; Jon Miller, wpvi-Tv Phila-
delphia, mid-Adantic; Joseph Abrell,
wivity) Miami, South; Bette Shapiro,
KETV(TV) Omaha, Midwest;, Deb Dowling,
KHOW(AM) Denver, Wes(, and Marllyn
Solomon, kcop(rv) Los Angeles, Pacific.

Charles Renwick, VP, affiliaie relations, NBC
Radio Newwork, named VP of SESAC Inc.,
New York, music licensing firm.

Michael Suffness, from Office of Cable
Television, New Jersey Board of Public Utili-
lies, joins Smith, Cooper Associates, cable
television consultant and management compa-
ny in Cherry Hill, N.)., as executive VP
Swapan Bose, also from New Jersey board,
joins Smith, Cooper as VP-engineering. Clyde
Abee, regional manager with Smith, Cooper,
named VP-operations.

Thomas Mauro, formerly with antitrust divi-
sion of Depariment of Justice, joins Washing-
ton communications law firm of John D.
Pellegrin, which has moved offices to 1101 17th
St., N.W, (202)293-3831.

James K. Francis, senior account execulive,
The Kaiz Agency, Los Angeles, joins Arbitron
Western Radio Siation Sales (here as account
execulive;

Douglas Banik, associale research direclor,
Benton & Bowles, New York, joins Adverlising
Research Foundation there as VP-research.

Deaths

i| A. D. (Jess) Willard
Jr., 75, former execu-
tive VP of National As-
sociation of Broadcasi-
ers, Washinglon, and
retired president-gener-
al manager and pari-
owner of WGAC(AM)
-Augusta, Ga., died Ocl.
9 in Augusla of cancer.
Willard was manager of
wisv (now WTOPIAMI
Washinglon) at time it
was owned by CBS. He
later managed then CBS-owned WBT(AM)
Charlotie, N.C. He was execulive VP of NAB
from 1945 10 1949 and was first head: of its
television division. He is survived by his wife,
Georgianna, daughter, Mrs. Ford (Couriney)
Conger of Aiken, S.C., and son, Arthur D. lII,
_of Roanoke Rapids, N.C.

David 0O, Coopor. 68, with FCC for 30 years
_before retiring in 1971, died of heart attack Ogt.
2in his Arlington, Va home. He worked for
FCC in Washinglon before moving o Kansas
City, Mo., in 1948 as chief of field division
there. Several years later, he became supervisor
of Control of Electromagnetic Radiation (CON-
ELRAD) program for Southwest U.S. and later
for Eastern U.S. He relurned to Washingion in
1961 as assistant chief of FCC's frequency
allocation ‘and trealy division where he re-
mained until retirement. Survivors include his
wife, Mary, one daughter and son.

" Wilard in 1948:

Merritt 8. {Jerry) Franken, 70, veleran
television publicist with companies including
_Television Programs of America and National
Telefilm  Association in New York and Los
Angeles, died al his home in Encino, Calif;, last
Tuesday (Oct. 8) of heart disease. He is sur-

vived by his wife, Charlotte, and son, Steve.
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Added:Attractions

BROADCASTING's editors- and writers are at work on a number of special re-
porting assignments scheduled (*) to appear during the next few months.
Among the more prominent prospects:

Oct 29 [ Status report on children’s TV: its trials, its triumphs. and its
prospects for the future. Principal areas of interest: programing,
advertising, regulation.

Nov 5 [ The official track record on radio revenues in 1978, as. com-
piled by the FCC. Along with: the first report in"a continuing
series —Campaign 1980—-&hat will follow key broadcast devel-
opments |leading up to election day.

Nov 12 B A logking-forward report on the next quarter century of televi-
sion — coinciding with a looking backward at the first 25 years of
the Television Bureau of Advertising.

Dec 10 @ After the fact: the full story, reported on .the scene in Geneva, of
what happened at WARC '79, to whom, and to what eventual

effect.

Dec 17 B Annual ‘special report on the state_of the art in broadcast
equipment and technology.

Dec 17 & The top 100 records on pop radio playlistsin 1979, plus the
top 50 in country. Just in time for yearend programing.

Jan 7 B Annual double issue, featuring BROADCASTING, exclusive report
and analysis of the top 100 companies in electronic com-
munications.

Jan 21 ‘B Will it be_another record year in TV, AM and FM station sales?

" Read all about it in the annual station trading special, playing
back the "Changing Hands" track record of 1979.

Feb 11 B Pre-NATPE.
Feb 18 ] NATPE

That's not all on our drawing boards, but it gives a general idea. BROADCAST-
ING will continue to update this schedule as appropriate, (a) to give readers
an idea of vélhat’s upcoming, (b) to-give sources due notice that we're at work
in their territorieé and (c) to give advertisers a chance to plan their own mar-
keting strategies in tandem with these editorial opportunities.

You Belong in BroadcastingzEvery Week

:l‘ Publication dates are subject to change, dependent on the progress of research and the pres-
sures of and‘ pre‘emptions by other breaking news developments.




. Staff honcho at
the FCC: Ll'chtwardt

Don Llchlwardl is not averse lo change.
As chief administrative officer of the agen-
cy mandated 1o regulale the communica-

: tions indystry, he can’t afford Lo be.

As the FCC’s execulive dlrecmr, Llchl-

wardl {pronounced Likewarl) is responsi-
. ble for housing, slaffing, supplying—all
the administrative logistics involved in

. that function is his can-do attitude.

running the commissijon.. Aiding him in
iBA

" bureaucrat tends to sil back and teil the

person he's serving all the reasons why
something can’t be done, and | oppose
that bitterly,” he says. ‘“There are all sorts
of ways you can gel somelhing done. The
typical reaction doesn't have (o be ‘no’.”’

Twenly-two years in the Air Force pre-
pared Lichiwardt for change. The built-in
reassignment process in the military lefl

- him little choice bul to accept it. *IU’s a

way of life ... you just get into your har-

ness and go.’ he says. And thal typifies his

attitude about the agency he administers.
He was appomled 1o the execulive

. director spot in November 1974 by then-

Chairman Richard Wiley. He has seen a
new administration come in under Chair-
man Charles Ferris, with a new set of

. ideas on how thé FCC should operate.

“Ferrlf is a man of change,” Lichiwardt
says, ‘bul change means progress, and
you can'l stand in the way of progress. |
realize there are gripes about some of the
changes in this agency, but a professional
person shouldn't get embedded in a way
of doing business.”

And' Lichiwardt is a professional in his
way of dealing with problems within the
commission and his own office. **I believe
in laying my cards on Lhe table—I don’l
like to hurt anyone, bul I always lay it oul
like it is,”” he says.

Lichtwardt, who Iefl the Air Force as a
lieutenant colonei in September 1972,
Jomed the FCC the foilowmg month as a
senior program analysl in the financial
management division "of Lhe execulive
director’s affice. He moved on to become
assistan} for managemeril in the office of
the chief of ihe field operauons bureau. To
those and his current  posts, Lichiwart
brings a background in dala automation,
something he believes in slrongly

In respondmg to'a recent General Ac-
counling Office report on-{he FCC’s man-
agement and information control syslems,
Lichiwardt said one of his primbry goals is
1o create a more efficient and effective data
automalion System al the commission.

He believes this will enhance the sup-
port his office provides the rest of the com-
mission. The dapper Lichtwardl feels that
good information control will enable the

Profilez

Richard Donald Lichtwardt —executive
director, FCC; b. Jan. 27, 1931; enlisted in Air
Force 1951; retired as lieutenant colonel,
stationed at Pentagon, 1972; BA, business
administration, University of Texas, 1960; MBA,
Syracuse University, 1964; joined FCC as
senior program analyst in financial
management division of executive director's
oftice, 1972; assistant for management, Field
Operations Bureau, 1974; assistant for
management, Field Operations Bureau, 1974;
acting executive director, 1974, until formal
appointment, 1975; m. Dorothy Lawrence, Juty
14, 1971; children {previous marriage) —
Richard D. Jr, 26; Brian, 23, and Sandra, 20.
—
agency to keep track of priorities and ob-
JeClIVCS

In staying on Lop of the projects and data
that flow from office 1o office, he says,
will be able 1o funcllonally allgn the ac-
livities of the various offices’” He believes
the government manager should be
“*more of a manager and less of a iechni-
cian in his particular field.”

He said while it is not a real problem,
the nature of the FCC is such that il can-
nol make long-range plans. And the infor-
malion on communications is somelimes
so technical thal every avenue musl be ex-
plored before a rulemaking can proceed or
a decision is reached. Having current, up-
dated information on all proceedings will
maximize effectiveness and help Lhe agen-
cy in all these processes, he believes.

Lichtwarl also feels Lhat the FCC is
moving toward a more management-
effective organization in other ways. He
doesn’t believe in centralization of author-
ity and says, ‘‘each bureau chief and
subordinate should manage thal bureau.
We don’t need another layer at the top of
the pyramid.” He sees his role as an ad-
ministrator, nol a policy-maker, one who
informs the commission of the impact on
itself of its policies. **l wouid be responsi-
ble for telling them how many people and
how many dollars it will cost 1o implement
a parlicular program,” he says.

He believes his most useful role at this
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point is to provide support Lo others in ad-
ministrative roles. Ferris believes in fiiter-
ing authority through all ievels of the FCC
and thereby making each bureau chief and
office head responsible for the actions of
his or her particular section. .

Lichtwardt said he is “‘excited” at the
way Lhe agency is moving in this respecl,
because each bureau is envisioned as
becoming a well-oiled part of Lhe larger
agency. o

And although he is nol involved in the
policy-making aspect of the FCC, the ex-
eculive director absorbs ils issues,
priorities and ways of Lhinking through
**osmosis,”” Lichlwardl says. With this, he
wholly supports the deregulatory cause.
**As lechnology advances, there will be a
tremendous amount of diversification of
enlerlainment opporlunities ... people
will be given more choices . . . the demand
and capability of the industry to satisfy
that demand will dictate the structure of
broadcasting in the future.” he says.

And he doesn't believe the FCC should
stand in the way of that developmenl *ab-
sent any publ:c interest perspecuve that
something is going (o be destroyed.”” Bul,
Lichtwardt said, “‘the definition of the
public interest is not written in stone. It is
a fluid doctrine and cannot change at the
whim of political appointees to the com-
mission. Sociely and technology will dic-
tate its changes and flexibility.”

Lichtwardt is calm, even-tempered and
his demeanor exudes confidence. He is
well-dressed, with slightly graying hair and
blue eyes that look out through wire-rim-
med glasses. He uses a cigaretle holder
that has become something of a trademark
bul he explains (hat it is not an affectation;

. he uses it for filtering purposes.

He is a hard worker who has basically no
fears about the future at the FCC, and his
philosophy for change and progress en-
ables him to be this way. His long hours al
the agency do nol leave him much time for
recreation. Bul, he says he is an “inveler-
ate’’ reader, and likes 10 play the piano. He
is more of a sporls spectator than a partici-
pant, and an avowed Redskins fan.

Lichtwardt paints a contented picture of
himself, although he’s ready lo swilch

_positions if the call arises.

Whalt privacy he has, he prolecls And
he said that if he has any fears, it is how
his privacy will be protected in the future.
He feels Lhat unless information-gathering
and its ‘use is limited, a cilizen’s privacy
may be compromised.

**1 don’t wanl 10 see a government or a
privale organization tap'information on
me or you Lhal’s essenlially privale. We
musl be wise enough and smart enough (o
assure (hal a citizen’s privacy is main-
tained. To destroy that will really pul us in
Orwell’s 1984



Editorialsu

The herd instinct

The National Radio Broadcasters Association held its annual con-
vention in Washinglon last week, slightly less than a month after
the National Assaciation of Broadcasters held its annual radio
programing conference in St. Louis. During some panel sessions
on last week's program, delegales who had also been in St. Louis
musl have thoughl that this was where they came in. The cast of
pamupanls may have changed, with some exceptions, but many
of the topics were familiar,

There are probably more differences than similarities in the
NRBA’s convention and the NAB’s radio conference, but the
overlap is enough (o raise again the question of whether (oo
many meelings encumber broadcasiers’ calendars.

The NRBA began its annual conventions for both AM and FM
(an expansion of its former stalus as an FM-only association)
several years ago {0 counterprogram NAB conventions, which
some radio members had complained were lilling over-
“whelmingly toward television. Two years ago the NAB countered
with its first radio conference, intended 1o recaplure its image as
an association for both radio and television and perhaps even 10
divert attention from the NRBA. (There was also a hint of ambi-
tion Lo create a radio version of the National Television Program
Execulives annual conference, which has become the premiere
television syndication markel, a role the NAB once occupied, but
that is another story.)

To the NRBA convention, the NAB radio conference, the
NATPE conference and the NAB's main evenl must be added
scores of national and regional meetings held by specialized asso-
ciations and other groups. Undersiandably there have been cries,
some sounded on (his page, for consolidation.

Years of observation, however, now compel the conclusion that
meelings will proliferate with the diversification of interests in
broadcasting and allied arts. As the home communications busi-

ness expands and the specialties within it multiply, the up-front -

“Datebook’ in this magazine is destined Lo occupy more space.
Meelings will disappear only when atlendance drops and the ex-
hibitors of goods and services lose interest. Let the marketplace
decide.

Heaven sent

Broadcas! journalism was al ils professional best during the U.S.
visit of Pope John Paul lI. It was (horough bul nol excessive,
respectful but not deferential. It was also highly individualistic.

Although siations and networks joined in pools for events of
general interest, they differed widely in their use of pool material,
their own originations and their scheduling. The papal presence
could be heard or seen somewhere on the dial al almosl every
public moment of his tour, bul regular programing was also 10 be
had elsewhere at most times. The audience had choices il does
not always have when events of uncommon magnitude attract
broadcaster attention.

One point should not be lost on broadcasling erilics who resent
the profilability of the business: The technological virtuosity and
commercial dislocation entailed in coverage like thal of the Pope
can be afforded only by successful medja. No marginal operations
could buy the sophisticaled hardware or support the skilled
workers that were commilled on a massive scale to follow the
papal Lour.

Upon departure, the Pope expressed appreciation 10 ‘“those
who have been close 1o me through (he providential media of
press, radio and lelevision.”” Repealing: providential media.

Crucial criterion

The doubts, misgivings and outright objections raised by FCC
members in voling (0 issue a notice of rulemaking Lo deregulaie
radio (BROADCASTING, Oct. 8) assure the extension of this pro-
cedure well into the 1980’s. If final action ever comes, it is
unlikely 10 bear much resemblance Lo the relief that broadcasters
have been hoping for.

There is, however, little question that in the minds of some
commissioners deregulation and decentralization mean the same
lhmg The lifting of some federal controls over operations is tied
in those minds 10 an increase in radio facilities and a diffusion of
ownership. The purpose of expansion and redistribution is pri-
marily 10 open the field to minorily parlicipation.

‘As a special report elsewhere in Lhis issue makes clear,
minorities are demanding more opportunily and will support
such proposals as an enlargement of the AM band, a reduction of
AM channel widths from 10 khz 10 9, a breakdown of clear chan-
nels and a breakup of crossownerships. Those aspirations are un-
derstandable. Perhaps they can al ieast in part be realized. Bul in
the headlong rush {0 create more stations, the FCC must keep the
total public interest in mind.

Physical engineering, nol social engineering, is the discipline 1o
apply when the FCC staris linkering with radio allocations. Before
AM slandards are radically changed, it must be certain that the
technical quality of service will be unharmed. Delivery of lisiena-
ble signals is the objeclive 10 be sought. If thal objeclive cannot
be mel, forgel il.

Perpetual plebiscite

Three weeks do not a Lelevision season make, but winning two
out of three must give Fred Silverman and his colleagues brief
reliefl from corporate pressure to get NBC-TV out of the base-
ment it had occupied. It may be as close 10 a moment of tran-
quility as is ever experienced in the execulive suiles at any televi-
sion nelwork.

ABC-TV and CBS-TV may have their moments later on. Right
now they are adjusting schedules and replacing shows in
maneuvers (hat are certain lo affect the slandlngs. however
unpredictably. The one certainty in network programing is that it
will change as audiences search, find and reject.

How many politicians would be willing Lo submnl to public vole
every half hour?

Drawn for BROADCASTING by Jack Schmidi
“Our Olympics are more expensive than your Olympics. "
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How many
manufacturers
go NEC

under cover?

NEC, as the world's third largest manufacturer
of semi-conductors, provides LS| and hybrid
‘circuits for most manufacturers. Our
Broadcast Equipment, which reflects the
professional standards you expect from NEC,
employs chips developed exclusively for

our own use. Below are but a few accom-
plishments that reflect our dedication to
tomorrow’s techniques:

LEFT—NEC's complete color encoder as used in the
MNC series of ENG/EFP cameras for long term
stability and negligible power consumption.

CENTER—NEC's 8-input/1-output video switcher

with switching logic and wideband characteristics

permitting 4-channels of digital audio multiplexed

with video. The heart of the NEC TKA-105 Routing
Switcher.

RIGHT—NEC's 16K mosfet ram for high-speed
applications in NEC's FS-15_Frame Synchronizer
and DVE® Systems.

the
log al Nippon Elect Co., Ltd.
cho e NEC America, Inc.

Broadcast Equipment Division

130 Martin Lane
O e Elk Grove Village, Nlinois 60007
S

I Call Toll Free 800-323-6659
~NECGC in ilinois call 312-640-3792. 24 hours a day.
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e HOW MANY ARDITRONS INAROW.
HAS KDWD BEEN THE_#1 MUSIC STATION?

. THAT'S CONSISTENCY!

AMoé3
“DwBlFm 101

TWIN CITIES

db OOUBLEDAY BROADCASTING

KHOW AM/FM KDWB AM/FM*" KWK/WWWK**
DENVER MINNEAPOLIS/ST. PAUL : ST. LOUIS

Arbitron ApriMay“75 Through-Apr/May '79. « Total Pers, 127+ » AQH/Different Persons Recched * MSA Mon-Sun, 6 a.m.-MiD:
Subject To Limitations Stated By Arbitron

**KDWB-FM/Richfield, Mn.— WWWK-FM/Granite City/St.jLouis
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