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OUR NEWS IS GOOD NEWS.

To the Texas Association of
United Press International. Fact

BEST NEWSCAST is, when UPI sat down to review
~ KPRC TV. the year’s best efforts in elec-
tronic journalism, they discovered
what Houston viewers have
known all along. KPRC TV'’s

GOOD Big 2 News at 6 and 10 are real
— — NEWS winners, in more ways than one.
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electronic news-gathering capa-
= bilities in the area. And they work
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% : * _~KPRCTvV. events, so our viewers will

always know what’s news.
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A Cosmic Christmas”’
185 stations

" Animation was lively and the
voice-overs well meshed into the
thoroughly professional production.”
VARIETY

‘‘The Devil and Daniel Mouse"”’
151 stations

"'Delightful animated half hour for kids,
their parents and those really hip to today’s
rock music scene...a dandy twist on
The Devi! and Daniel Webster.”

VARIETY

When special holidays approach, local
stations and network advertisers now look to
Viacom for the best holiday specials by Nelvana.

First came ""A Cosmic Christmas,”’

a beautiful, fully animated half hour of
science-fiction adventure created by Nelvana
Productions for family viewing at Christmas.

Viacom placed this special on 161 stations
for 93% national coverage in 1977 and sold out
national sponsorship to top network advertisers.
A year later, 24 new stations swelled the lineup

Source: Coverage estimates based on NTI Special Analyses.

to 185, and coverage rose to 97%.

Next from Nelvana come "' The Devil and
Daniel Mouse™ for Halloween viewing. It was
another Viacom sellout to network advertisers.
And a 1978 lineup of 151 stations produced 91%
national coverage the first year.

“Romie-O and Julie-8,” with a debt to
Shakespeare and disco, was Nelvana's third
success. And still another advertiser sellout by
Viacom. With a firstyear lineup of 154 stations
and 92% national coverage in 1978.



‘‘Romie-0 and Julie-8"
154 stations

“'Inspired madness guaranteed
to tickle the funnybones of family
audiences...animation and production
values are topnotch.”
VARIETY

‘“‘Intergalactic Thanksgiving”
140 stations to date

New for the 1979 Thanksgiving season!
Original music by John Sebastian.
Sid Caesar as the voice of King Goochi.

Now, Nelvana hos produced its fourth.
‘Intergalactic Thanksgiving,' o space-age,
animated comic-adventure for premiere
broadcast during the 1979 Thanksgiving season.
It's another successful advertiser sellout. And
stations already number 140 for 90% national
coverage to date.

On the Nelvana drawing boards is a fifth
fully animated half hour for first broadcast
during the 1980 Easter season.

Like the first four, this Easter special will

feature an original music score and the exquisite,
elaborate production that have catapulted
Nelvana Productions and Viacom into the front
ranks of successfu! producers and distributors of
advertiser-sponsored specials for family viewing.
Advertiser and station inquiries are invited.
In fact, a call to Viacom National Sales at
(212} 575-5175 could make our
holiday specials your cause
for celebration!




i°

Almg

€ ‘Th e
- Sure

lhing"f’ |

a one-hour television special on the one event
that everyone watches and talks about—but no one
calls quite right—the weather

hosted by Fritz Weaver

In January, when your viewers are wonder-
ing what the winter will bring next, you can bring
them "“The Almost, Not Quite, Sure Thing,"

Filmed on more than twenty locations around
the world, “The Almost, Not Quite, Sure Thing"
shows how (and haw well) weather forecast-
ing works in life and death, win or {ose, boom
or bust situations—from balloon. racing at
14,000 feet over Pike's Peak to hurricane
‘watching at sea-level in Mobile, from trading
this fall's corn in Chicago to designing next

spring's fashions in. Paris, from.picking the
starting lineup in Milwaukee to picking cham-
pagne grapes-in the Napa Valley, and from
f.louting trucks through a blizzard in Buffalo to

avigating yachts through & freak gale in the
English Channel.

For a more detailed forecast of *‘The Almost,
Not Quite, Sure Thing"”—the first in a series
of annual specials on the weather—contact
George Back at 212-689-4038.

Syndication by George Back and Associates/Produced by Playback Associales/Presenled-b_y
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Electra O Five-week campaign for Bear
Cat scanning radio begins Nov. 5 in 97
markets. Spots are being placed in early
fringe and news times. Agency: Atwood
Richards, New York. Target: total men.

Beecham O Six-week campaign for
Calgon water conditioner begins Oct. 29
in about 50 markets. Agency:
Cunningham & Walsh, New York. Target:
women, 25-49.

Osrow Corp. 0O Four-week campaign for
Touch Up And Go steam iron begins Nov.
20 in over 12 markets with spots running
in all dayparts. Agency: Corinthian
Communications, New York.

Walgreen’s O Four-week campaign for
discount stores begins Nov. 24 in
Chicago, Milwaukee, St. Louis and
Houston. Agency: Granada Advertising,
Chicago. Target: total women.

Ralston Purina O Five-week campaign
for Meow Mix cat food begins Nov. 18 in

Dayton and Columbus, both Chio.
Agency: Della Femina Travisano, New
York. Target: women, 18 plus.

Heinz O Six-week campaign for Heinz 57
sauce begins Nov. 12 in 55 markets with

spots in daytime and early and late fringe.

Agency: Ketchum MclLeod & Grove,
Pittsburgh. Target: adults, 18-49.

Gillette O Three-week campaign for
Body Plus Curl product begins Nov. 26 in
more than 50 top markets. Agency: Grey-
North, Chicago. Target: women, 18-34.

Stokely-Van Camp O Seven-week
campaign for Gatorade fruit juice begins
Dec. 24 in about 73 markets. Agency:
Clinton E. Frank, Chicago. Target: women,
25-49.

Gorton’s O Four-week test campaign for
Boil-In-a-Bag foods begins Oct. 29 in Los
Angeles, Baltimore and Washington.
Agency: Daniel & Charles, New York.
Target: women, 18-34.

Effective October 1, 1979
WLIO increased power from
202kw to 516kw
MORE POWER to NORTHWEST OHIO

REPRESENTEO BY § 7
TELEVISION TSA ARB May 1979

30

WLIO-TV LIMA

Broadcasting Oct 29 1979
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RepuReport

Krae-1v Abilene, Tex.: To Avery Knodel
Television, New York {station went on air
Oct. 5).

a
Wuar(am) Providence, R.: To Eastman
Radio from Major Market Radio.

Timberland O Four-week campaign for
Timberland boots begins Nov. 5 in about
12 markets. Agency: Marvin & Leonard
Advertising, Boston. Target: men, 18 and
over; men, 18-34.

Tinderbox O Four-week Christmas-gift
campaign for smoke shops begins Nowv.
30 in 74 markets with spots in fringe and
early news times. Agency: RNF Media,
Beverly Hills, Calif. Target: adults, 25-49.

Ellman’s O Two-week campaign for
Eliman's catalogue showroom begins
Dec. 1 in Greensboro and Charlotte, both
North Carolina; and Atlanta with spots
running in daytime, fringe and prime
access. Agency: M. Finkel & Associates,
Atlanta. Target: adults, 18-49.

Schenley O Four-week campaign for
Dubonnet begins Nov. 19 in about 10
markets including Los Angeles and San
Francisco. Spots will run during prime
and late fringe times. Agency: Leo
Burnett, Chicago. Target: adults, 25-49.

AcuVentage

Making room. Kenyon & Eckhardt has
added five new offices 1o help serve
more than 60 Dodge and Chrysler-
Piymouth dealer advertising association
accounts agency has landed in recent
months. New operations are in
Baltimore, Cincinnati, Denver, Kansas
City, Mo,, and Buffalo, N.Y.

High water spending. TV investment
by bottled water companies rose from
estimated $922,800 in 1973 to $4,867.-
000 in 1978 and reached more than
$4.7 miftion in first six months of 1979,
according to Television Buréau. of Ad-
vertising. TVB said that in 1978, 93% of
total measured advertising dollars were
spent in spot TV.
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REBUKE O The FCC staff report on children’s TVisdue . RUFFLED FEATHERS O CBS News's action in canceling ’06‘

tomorrow and it's expected to say that broadcasters have
not fulfilled their obligations. PAGE 27.

REINS ON THE FTC O The House this week will get
around to debating a provision in a bill that woulid give
either house of Congress the option to overrute any
industrywide regulation adopted by the trade
commission. PAGE 27.

SILVERMAN’S VISIONS O The NBC president offers a look
at the network's tomorrow that includes a forecast of TV
supremacy in all dayparts by the end of 1980. PAGE 31.

SMPTESETS RECORDS O An all-time high attendance of
8,500 turns out in Los Angeles for five days of wide-
ranging technical discussions and a look at the 167
exhibits. PAGE 32.

SHAMROCK SPREE O Disney-owned newcomer to
broadcasting offers to buy the 10-station radio group of
San Juan Racing Association. PAGE 2e.

THE WORLD OF CHILDREN'S TV O This special report
presents an overview of the controversial and complex
subject that yearly occupies thousands of broadcast
hours, involves hundreds of millions of dollars, and is of
intense concérn to broadcast executives and the public.
First, a look at the TV networks —at the center of a
storm —and the role they are playing. PAGE 39. Next, how
syndicators and local stations are contributing. PAGE 44.
Finally, an assessment of how critical advertising
revenues are to the area of children’s programing.

_ PAGE 52,

SMALL TALK O David Frost's conduct during Kissinger
‘interview prompts NBC News president to say that Frost
will never work again at that network. However, Small
hopes John Chancellor will be around for some time.
PAGE 58.

Editorials.......c.......
Fates & Fortunes.......
For the Record..........
In Sync. .

Jnumlll:m

Law & Hngul-allnn

Index to departments
Business. . S
Business Brlal‘hl

Changing Hands. .
Closed Circwit......
Datebook...............

d) by Broadcasting Publi

appearance of Saudi Arabian oil minister on Face the
Nation draws charges of prejudice. PAGE 80.

NAMING THE JOHNS O New York-owned wWNYC-AM-TV
creates stir by complying with mayor's request to
broadcast names of convicted customers of prostitutes.
PAGE 82.

ABC PROFITS JUMP O Third quarter earnings are up 29%
to $31.9 mitlion on revenues of $468.6 million. PAGE 83,

TWO FOR THE ROAD AHEAD O Top executives of Harte-
Hanks and Knight-Ridder emphasize viewdata is a
definite part of their companies’ futures, predict sales
sluggishness ahead. PAGE 85.

NEW RUNNER-UP O Not surprisingly, the World Series
helps ABC-TV take ratings honors for the week ended
Oct. 21. But CBS-TV streaks into second

place. PAGE 67.

SOMETHING NEW INRADIO O AM-FM program
syndicators begin to put their new trade association
together. PAGE 69.

LET THEM ARGUE [0 The Federal Election Commission
listens sympathetically to testimony of witnesses who
urge steps to assure that there be no obstacles to
broadcast debates, paGE 70.

FTC OVERRULES AMA O The trade commission tells the
American Medical Association to lift its ban on
advertising by physicians. However, the association will
be allowed to offer guidelines. PAGE 71.

D IS FOR DARING O Danny Arnold likes producers who
aren't afraid of a challenge and who serve their
programing with pizzazz. After all, it was those traits that
Arnold exhibited on the way to the presidency of Four D
Productions. PAGE 97.

Programing. .....covavaves
Special Report............
Stock Index

Technology. ... .

Top of the Week. .. .
Washington Watch. . ......

Monday Memo. ..........
Monitor......

News Beal.

Open Mike.

Playliat T
Profile. .......cricvnvnnan
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I'm #1in L. A.
and | doubled KNXT’s
early news rating!
Wow!

{
B\

S

Rockford's. not only #1 on KNXT, Los Angeles with a 7 rating and 23% share in its 3:30-4:30 lead-in to
the early news (more than double last year's numbers}), but Rockford jumped the early news from a 4 to an 8!’
Fantastic. ' ; o

Not only that, in his first week on New York's WPIX, Rockford more than doubled last October's rating in :
prime time with a 7 and in the next week scored even higher—an 8! ':

And that was against the World Series. '

Afternoon, evening or anytime, Rockford is the hot property in syndication.

The Rockford Files, available now.

| MCATV

SOURCE: NSI-L A Oct. 8-19, 1979, N.Y. Oct. 9. 11, 16. 1979. (Subject 10 survey limitations.}  © 1979. Unwersal City Studios. All Rights Reserved.




ClosedzCircuit’

Insider report: behind the scene, before the fact
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Deepening division

FCC meetings, both open and closed, are
getting louder and longer. Commissioners
often disagree on staff recommendations
(which some FCC members say
increasingly reflect Chairman Charles D.
Ferris’s desires). On substantive issues, 4-
to-3 split, with Ferris, Joseph Fogarty and
Tyrone Brown in minority, is steadily
developing. Another showdown could be
in making when FCC takes up staff
recommendation for children’s TV
pr(;gram standards this week (see page
27).

_

Ready, set, go

Patricia Bailey, confirmed by Senate last
Tuesday to fill vacant spot at Federal Trade
Commission, will be sworn in today (Oct.
29) as new commissioner. Doing honors
will be Patricia Wald, recently appointed as
first woman member of U.S. Court of
Appeals in Washingion (BROADCASTING,
July 30). -

Expectation is that Bailey will be ready
10 roll almost immediately. In anticipation
of confirmation, she took leave of absence
as attorney at Merit System Protection
Board and started to put FTC office in
order. Bailey will probably announce her
staff tomorrow, but it’s expected group will
comprise one male staffer, James Hamill,
now assistant t¢ director of FTC’s Bureau
of Competition, and three women, al least
one of them from Capitol Hill.

Conciliation?

Effort by Nationa! Citizens Committee for
Broadcasting and Committee for Open
Media to block General Electric-Cox
Broadcasting merger may yet be settled
short of decision by FCC. Representatives
of citizen groups and GE met last
Thursday in effort to resolve differences.
Citizen groups reportedly made proposal
that GE considered unacceptable, at least
in present form. However, both sides
agreed to meet again, on Nov. 12, If
settlement is o be reached, one source
said, *‘it will take time and meetings.”

T e o R T T R TR R
Switch in switching

Turnabout in affiliate-acquisition fortunes
has NBC-TV officials elated. In two-
station Wheeling, W. Va.-Steubenville,
Ohio, market, where NBC is losing WTRF-
TV Wheeling to CBS-TV (BROADCASTING,
Sept. 17), NBC reportedly has signed
other station, Ziff-Davis Broadcasting’s
wTOV-Tv Steubenville, as primary affiliate.
Signing reportedly came after heated
competition with ABC-TV, which in past

couple of years has become accustomed to
%i;king off affiliates from both NBC and
S.

WTOv-Tv, which CBS is leaving to take
on WTRF-Tv, is on channel 9; WTRF-Tv is on
channel 7. ABC has secondary affiliations
with both. Effective date of WTOvV-TV move
to NBC was still under negotiation last
week but presumably will be no fater than
April 1, 1980, which is effective date of
WTRF-TV move to CBS. It’s presumed NBC
will get affiliation of Ziff-Davis’s ch. 17
wIKS-Tv Jacksonville, Fla., next year when
NBC'’s current Jacksonville affiliate, ch. 12
WTLV(TV), moves to ABC. WIKS-Tv is now
ABC outlet,

T T N
Youth movement

In his new role as chairman of Broadcast
Music Inc. (see page 94), Robert Wells of
Harris stations, former FCC
commissioner, is expected to make
improvement of BMI’s broadcaster
relations one of his priorities. Among
broadcasters there’s feeling those relations
have deteriorated— perhaps because
today’s generation of station managers
didn’t live through early-1940’s, when
BMI was formed in defense against
monopoly of American Society of
Composers, Authors and Publishers, and
consequently think of BMI as would-be
money machine. Improving that
perception is expected to be undertaken
without changes in present BMI
management and staff. There’ll also be
effort to entice younger broadcasters to
serve on BMI board.

E. R. Vadeboncoeur, 78, head of
Newhouse stations, whom Wells, 60,
succeeds (Vadeboncoeur chose not to seek
re-election after serving as chairman for
iwo one-year terms), is expected to
continue to mastermind annual BMI
dinners that are always number-one
gourmet event during National
Association of Broadcasters annual
conventions. Dinner menus and guest
lists may, however, be shortened.

[ A} Fe TR e o

First 100 days or so

Savoring his first four months as chief of
FCC’s Broadcast Bureau, Richard J.
Shiben has developed list of priorities to
expedite work of FCC’s busiest bureau
(recognizing that FCC sets policies). He
feels he has already established
coordinated management team, featured
by periodic briefings on basic issues, and
has established clear-cut delegations of
authority.

In deregulation, Shiben is moving post-
haste toward simplified procedures that
will reduce renewal form to large postcard
seeking information that should clear

Broadcasting Oct 28 1878
7

routinely. Applications for assignments of
stations or for new facilities will be
expedited where there are no
complications. And laborious
ascertainment procedures, if he has his
way, would “‘go out the window.”

[ e S Sl i 1]
Aspen revisited

FCC’s so-called Aspen ruling, which
paved way for live broadcasts of
candidates’ press conferences and political
debates sponsored by others, is fine, as far
as it goes, National Association of
Broadcasters feels. But it could be better,
and NAB lawyers are drafting request that
FCC expand ruling. NAB will ask
commission to revisit original request by
Aspen Institute Project on
Communications and Society
(BROADCASTING, May 5, 1975), and be
more responsive 1o it.

Aspen had urged commission to give
equal-time exemption for on-spot
coverage its ‘‘proper broad construction™
in connection with debates and interview
programs, like Mee! the Press,
(Commission’s ruling ignored second part
of request; press conference exemption
was granted in response to CBS petition.)
NAB feels commission ruling is so narrow,
in qualifications it attaches to
exemptions—debates must be carried live
and sponsored by third parties, for
instance— that it denies broadcasters
freedom to do full news job.

i [P Sy i e
Twice in a trice

If FCC Chajrman Charles D. Ferris can
recruit majority vote, FCC will double
quotas for minorities and womenin top four
job categories at stations by beginning of
next license renewal cycle in April 1980.
Current standard is 25% of parity (parity
being total percentage of women or given
minority in community’s general work
force), adopted in April 1977. New
standard would be 50%, as advocated by
Ferris last Friday in speech (see ““In
Brief,” page 28).

[Fre—itiii—— o megl st rl k]
Satellite expansion

Robert Wold Co. wants to expand its
satellite operations by buying one or two
Westar transponders. Los Angeles firm
currently provides services—to ABC, CBS
and PBS among others—with 5,000 hours
of occasional-use time on number of
Westar transponders. Whether Wold buys
one or two depends on which
transponders Western Union offers as well
as price, and price can’t be determined
until FCC acts on increased tariff Western
Union recently filed,
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CAPITAL CITIES FAMILY SPECIALS

157 ot the top network affiliated and inde-
pendent television stations agree with us
that there is a.pressing need fora dra-
miatic series which talks directly to:teen-
agers and their parents about the prab- ;
lems-concerning young people most:
They've joined with usto present
Capital Cities Family- Specials—Series
Il, a series of poignant half-hour diamas
featuring leading.writers and directors and

such well-known stars as Efrem Zimbalist,

Jr., Paul Sorvino, Jackie Earle Haley and-
Melissa Sue Anderson. In bommining‘
themselves to quality public affairs pro-
gramming, the stations.comprising the
Family Specials network have made it
possible to reach more than 90 percent of
U.S. TV homes! 8 Y '
~ Produced in conjunction with Paulist
Productions, scheduled programs of
Capital Cities Family Specials—Series
are: =

“A Family Of Winners” —Efrem-

Zimbalist, Jr. stars as the father of a high ~ Ph
sschool senior who decides that life is not - =+215) 878-9700
1

} ;

tssubject.
—Los Angeles Times

ell-crafted

applauded for
ot shrinkin

g from

worth the pain-of living, Also featured-are’
‘Brad-Rearden, Andrew.Robinson and
Pamela Hayden. : !
“A Friend.In Deed”—The story of a
misguided love which develops into a true
friendship, starring Paul Sorvino: Also fea-
tured are John Crump McLaughlin and.
Noelle North: o
“Chicken”—A high school'gang

terrorizes students in this account of the
‘growing epidemic of violence in schools.
- The program features Jackie Eatle Haley.

*Princess”—A teenage girl experi-
ences emotional turmoil in trying to-live
with her parents’ impending divorce. The

~progrém-féa_tUreSMeli'ssa Sue Anderson.

For:station clearance in.your market,

_-cantact:

Bill Mulvey
‘Director of Marketing
Capital Cities Television Productions

4100 City Line Avenue

Philadelphia, PA 19131

CAPITAL GITIES TELEWSI@_N. PRODUCTIONS
4100 City Line Avenue, Philadelphia, PA 19131




Gentle giants.

For 2 years on NBC, more than

26 million weekly prime-time viewers

have watched Grizzly Adams and his bear,
Ben, encounter perils and adventure as
they roam a vast and spectacularly
beautiful wilderness.

Both have hearts as big as the

mountains they roam. And, so, their
adventures are touched with warmth and
an uncommon love for all living things.

Their frequent companions, Mad Jack
the trapper and Nakoma the Indian,
are cast in the same mold.

With such content and characterization,
it 1s not surprising that this splendid
farmily series receives TVQ populanty
scores, among the demographic groups,
10 to 30 points higher than average
scores for prime-time programming.
Source: NTI/NAC (II Feb.-IT May 77, I Oct, *77-1 Apr. *78),

TVQ (Feb. '77,"78), Performer Q (Apr. '78).
Audience estimates subject to qualifications available on request.

And that star Dan Haggerty earns
higher Performer Q scores than Ron
Howard, Burt Reynolds, Walter Cronkite
or John Travolta—to name only a few.

Now,“The Life and Times of Grizzly
Adams,” filmed entirely on location in the
mountains of Utah and Arizona, is
available for September.

There are 35 hours and two 90-minute
specials, “Once Upon a Starry Night”
and“The Renewal,”ideally suited for
Christmas and Easter broadcasts.

Call for this proven all-farmily favorite.

¢The Lifte and

Times of Grizzly
Adams”




Katz marketing

executives hang aroun

until they catch on...
to your business.

Gordon Zellner spent a
whole year “hanging
around” the hardware and
housewares business.

“] kept asking questions?
says Zellner, a Katz market-
ing executive, “about
distribution patterns and
discounts, relationships be-
tween vendors and retailers,
co-op advertising practices,
you name it. It took time,
but once l caughtonto
these businesses | could
intelligently apply what|
know about media to their
problems.” His efforts
paid off.

What he learned turned
him on to marketing and
media opportunities for both
the manufacturers and re-
tailers of thousands of con-
sumer items that fall into

these products categories.
Eventually, Zellner
helped these marketers, and
their agencies, to promote
products with specially de-
signed Spot TV and Spot

“with computerized PROBE
data,” says Gordon Zellner,
“we can help advertisers

do a better job of

selling their products and
services. Usually our etforts
resultin new Spot doilars
flowing to broadcast stations,

“Of course, you have
to learn to speak the other
guy’s language before you
can contribute much in the
way of media strategy.
Robert Frost put it right
when he said education is
‘hanging around until you've
caught on.’ That's what it
takes to do the job.”

Gordon Zellner will
be happy to hang around your
shop to tind ways to help
with your media planning.
Call him at {212) 572-5586.

THE KATZ AGENCY, INC. BROADCAST SALES AND MARKETING

NEW YORK ATLANTA BOSTON CHARLOTTE CHICAGO CLEVELs
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Radio co-op campaigns.

One hardware manufac-
turer alone will spend $4
millien this year in Spot media
as aresult of Zellner's work.
Others will spend millions
more.

Bringing vendors and
retailers together in innova-
tive co-op programs is only
one aspect of Katz marketing
activity.

Introducing advertisers
and agencies to Katz PROBE
systems is a primary element
of the program. With PROBE
a brand manager or media
planner gets the use of
sophisticated computer pro-
grams to assist in finding
the right media mix; to aid in
setting goals and budgets;
and to establish criteria for
measuring media plans
against marketing objectives.

Kevin McDermatt is one of
tive Katz marketing execu-
tives, who, like Gordon
Zellner, “hang around"’ the
marketing and advertising
departments of companies
— and their agencies —

PROBE CUSTOMIZES MEDIA

‘DECISIONS

PR

PR« BE BUILDS

GROSS IMPRESSIONS
CUME IMPRESSIONS
FREQUEMCY

GROSS RATING POINTS
CUME RATING POINTS
GROSS CPM

ClIIME CPM

COST PER GRP

PR BE
DELIVERS

——

“What we've developed
here at Katz,” explains
Zellner, **is a two-tier opera-
tion. On one level we have
line sales teams vying for
larger shares of budgets

dcross the country. In recent
months they’ve been work-
ing on media plans with a
speclalty retailer in the
Southwest, a bowling.group
in the East, a theme park

in the South, a drug com-
pany in the Midwest, airlines,
a tire company, a fast-food
chain and many others.

from ongoing Spot adver-
tisers. That's the traditional
rep business.

""The second tier effort
grows out of Katz investment
in developing computerized
systems to help advertisers
and agencies match media to
marketing goals. That's
PROBE. It's what the rep of
the future will be doing—only
Katz is doing it now.”

Sales and marketing.
You need both to be the best
in the rep business.

Katz.The best.

LAS DETROIT JACKSONVILLE KANSAS CITY LOS ANGELES MEMPHIS MINNEAPOLIS PHILADELPHIA PORTLAND ST LOUIS SAN FRANCISCO SEATTLE
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Eastern Airlines O Three-week
corporate campaign begins Nov. 12in 28
markets with spots in fringe and prime
time, Agency: Young & Rubicam, New
York. Target: men, 25-54.

U.S. Postal Service O Four-week
campaign for Priority Mail service begins
Dec. 3in Charlotte, N.C,, Portland, Ore,,
and Indianapolis. Spots will run during
morning and afternoon drive times.
Agency: Young & Rubicam, New York.
Target: men, 25-54; men, 35-64,

Friendly Ice Cream O Four-week
campaign for restaurant franchise begins
in November in seven markets including
Cleveland, Hartford, Conn., and Syracuse,
N.Y. Agency: Quinn & Johnson, Boston.
Target: adults 25-54,

KraftO Four-week campaign for
Philadelphia whipped cream cheese and
Linder's frozen bagels begins Nov. 26 in
19 markets including Milwaukee and
Albany-Schenectady-Troy, N.Y. Agency: J.
Walter Thompson, New York. Target:
women, 25-54.

Feuer Foods O Three-week campaign
for Proteina wheat bread begins early
November in 10 Texas markets including

o TR P S o T T S e o T, [ Tl ) L T e s
BAR reports television network sales as of Sept. 30
ABC $1,160,616,300 (36.3%) $1.058656.700 (33.1%) $978.101.300 (30.6%)

Total

Total

minutés dotlars
woek week *

ended ended 1979 tota! 1978 total change
Day parts Sept. 30 Sept 30 1979 total dollars dollars from
Monday-Friday
Sign-on-10 a.m. 177 §1417500 6324 546,683,700 $40,746.100 +145
Monday-Friday
10 am.-6 p.m. 1,049 18073900 39.516 679.762.000 623.875.300 +90
Saturday-Sunday
Sign-on-6 p.m. 368 14,670400 12970 361.104.000 310721500 +16.2
Monday-Saturday
6 pm.-7:30 p.m. 101 5075800 3.837 176,186,000 158,040,000 +11.4
Sunday
6 pm.-7:30 p.m. 29 2111600 965 56,002,000 47350800 +183
Monday-Sunday
7:30 pm.-11 pm. 414 52145700 16,135 1.638.520.600 1,451.345.700 +129
Monday-Sunday
11 p.m.-Sign-off 230 7477200 9199 239.116,000 199.243,700 +199

Total 2369 $100,972200 88946 $3,197.374,300 $2.831.323.200 +129

Source: Broadcasi Advertisers Reporls

San Antonio, Dallas-Fort Worth, Houston
and Abilene. Agency: KCB&N, Dallas,
Target: women, 25-54.

J.M. Smucker O Twenty-two-week
campaign for fruit spreads begins Oct. 29
in about 40 markets including Boston,
Providence, R, and Tampa, Fla., with

The broadcast event of a decade.

Since 1976, writer-
researcher-producer Gary
Theroux and engineer Jim
Pierce have been behind
some of the most spec-
tacular events in radio
history — “Elvis: A Three-
Hour Special,” “The
Golden Years,” "The
Golden Years of Country,”
and the epic, 52-hour
“History Of Rock and
Roll.”

““Remembering: The
Seventies’’ promises to
be another in their
distinguished string of
award-winning radio
specials. It's not a count-
down, but a moving, 12-
hour " chronological re-
creation of ten years of
pop music history. All the
words and music of a
generation of pop music
superstars. It's in
production now, for
release at the end of the
year. For rates, availabil-
ities, and scheduling
information, give us a call
today — collect — at

RADIO
WORKS

(213) 466-1935.

-.‘—._

460 N. Newport Blvd. ® Newport Beach, CA 92663
6363 Sunset Blvd. Suite 520 ® Hollywood, CA 950028
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spots running in morning drive and
daytime. Agency: Wyse Advertising, New
York. Target: women, 25-34.

Playboy Enterprises O Two-week
campaign for December issue of Playboy
magazine begins Nov. 1 in San Diego,
Atlanta, Seattle and Minneapolis. Spots
will run during morning and afternoon
drive times and on Saturdays. Agency:
Scali, McCabe, Sloves, New York. Target:
men, 18-49,

California Egg Marketing O Twenty-
week campaign begins April 7 in both
Spanish and English in nine California
markets including Bakersfield, Los
Angeles, San Diego and San Francisco.
Agency: Campbell-Mithun, Chicago.
Target: adults, 18-34.

Alpine Electronics O Two-to-four-week
campaign begins Nov. 1 for stereo
centers in approximately 150 markets.
Agency: Grey Advertising, Los Angeles.
Target: adults, 18-34.

Upjohn O Fifty-two-week campaign for
Lincomix 20 feed additive begins Jan. 7 in
Minneapolis, Chicago, Decatur, ill., Cedar
Rapids and Des Moines, both lowa, and
St. Joseph, Mo. Spots will be placed
during farm programing. Agency: William
R. Biggs Associates, Kalamazoo,
Michigan. Target: men, 18 plus.

OTG O Six-week campaign for Miiford tea
begins Nov. 19 in Buffalo and Syracuse,
both New York, and Wilkes Barre-
Scranton, Pa. Agency: Stiefel/Raymond,
New York, Target: women, 18-34; women,
18-49,



“Fqir On The Square” was | agencies Includlng personal there, making its services more

one of the most substantial and family counselérs, social  accessible.
. exhibitions’sf human services. Service workers,consumer credit In the course of a single
- ever presented in the Southeast. advisors, and J:&edu land day, 10,000 people discovered
: DO(QHnized and promoted by recreational personnel they had accessto counsel and
< . WBTV and the Information & Demonsh'ating its medical instruction whose existence
_~~Referral Service, more than _screening sepvices;one agency theyhadn't even suspected.
2,000 people worked very hcud alone detected qnd referred Suggesting that if you want
gl to make it a success.— four instances of suspected to.open your city to its people,
"= | " Two.square blocks were diabetes and eight of anemia maybe onceina
“closed to traffic for the use .=~ for turther testing. while you should
- of more than 125 non- profit Even amobile city hall was shut it down.
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MondayzMemo-

Abroadcast advertising commentary from Lanny Tonning, director of communications, Public Service Co. of New Mexico, Albuquerque

TV reinforces a reminder
on conserving energy

Anybody ever tell you to turn off a lighl‘

when you were a kid? That was a conser-
vation message. But did it work? Was it
permanent? Conservation-oriented adver-
tising has been one of America’s real
growth industries during the past half
decade, and yet we still use more energy
each year than we did during the preceding
year.

Back to when you were a kid. **Save en-
ergy’’ was aboul as abstract as an adult
could get with a child without talking
about sex. And, uniess the adult was there
to constantly remind the child, the exhor-
tation to turn off the light was a new ex-
perience for the kid every time. A nod,
and then the information was stored in
some dusty corner of the mind where it
wouldn’t be likely to screw up the retrieval
of valuable data like Nellie Fox's batting
average.

The Public Service Co. of New Mex-
ico—faced with the dilemma of demand
increasing faster than the ability to finance
and build power plants if trends con-
tinued—has entered the conservation bat-
tle on several fronts, with television play-
ing a key role.

Clearly the rising rates visited upon
customers through general inflation and
environmental control and regulatory
costs—not to mention fuel costs—were
getting attention. The message our
customers needed was not another guilt-
laden supplication lo conserve—an
abstraction about abstractions—but hard
data on how to conservé. That’s the tack
taken in ads over the past couple of years.

But, that left out a whole group of peo-
ple—the kids. Obviously, since they don’t
get the bills for energy, rising prices are
going to affect them only when a parent
decides to make an issue of it. And then
for how long?

With this in mind, Public Service of
New Mexico decided that the next genera-
tion of customers who would be paying the
bills might benefit if some conservation
consciousness were made available while
that generation was still in childhood.

It is just as absurd to banish civics
classes on the presumption that people will
. automatically turn into civic-minded
citizens at age 30 as it is to expect children
to become adults and suddenly start con-
serving energy with no prior encourage-
ment.

The schools, the government and

Lanny Tonning, director of communications for
Public Service Co. of New Mexico, with
headquarters in Albuquerque, has been with
PNM since 1972. Earlier he had been in editing
and public relations capacities with the
Georgia Municipal Association and with
Holiday Inn and Mother's Tire Co.

BTN F O TL e e [y e e 1 e
dozens of other entities are busy develop-
ing programs aimed at schoo! children to
inform and convince them that conserva-
tion is necessary.

The Energy-Saving Animals campaign,
in which TV plays an important part,
evolved because it was felt that children,
especially younger children, needed re-
minders along with the information being
given to them at school by the teachers, al
home by their parents and on television.
But, they are littie, and they forget. (We
adults are big, and we forget.)

Public Service Company decided to
print self-adhesive reminder stickers for
inclusion in monthly electric bills. Cartoon
animals were drawn lo convey eight
different messages.

A lightning bug with a light-bulb tail,
for example, advises kids to, ‘*Flick me off
when you leave the room.” This sticker

" goes on the wall near light swilches. Each

bill insert carried two different stickers,
and the program called for sending out a
different insert each quarter for a year.

In order to reinforce the program, a
series of animated commercials was pro-
duced for Public Service by Bandolier

Broadcasting Oct 29 1979
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Films, of Albuquerque. The stickers come
to life and urge the kids to “‘Follow our
direction and you’ll save energy toé!"

Once the program was developed, posi-
tioning was fairly simple. While some of
us still get off on Bullwinkle and old
Warner Bros. cartoons, children’s pro-
graming is just exactly that—not hard to
find and no real problem with who's
watching Uncle Munky.

So, buys were made placing the ani-
mated ads during children’s programing.
Drop-in ads in local papers featured one of
the animals saying, ‘‘Look for me in your
electric bill.” .

For several weeks prior to mailing
another set of stickers, the ads are run on
Saturday mornings and in the afternoons
in conjunction with kid shows.

This part of the campaign was to alert
the children to the stickers and to let their
parents know just what this thing in the
bill was all about. Heaven knows, people
gel an enormous amoumt of items in the
mail, so advising your audience in con-
junction with direct mail is becoming more
necessary.

Of course, there were customers with-
out children who got angry at this added
expense. Perhaps some adults perceived it
as being directed at them and became an-
gry. However, if a sticker encourages a
child to do so much as turn off & 100-watt
bulb for two hours over the course of a
year, it has paid for itself in reducing the
parent’s electric bill by an amount slightly
greater than the sticker’s cost. '

In an area growing as rapidly as New
Mexico, pushing conservation is not com-
pletely altruistic for the utility, either. It is
becoming extremely difficult to keep pace
with new customers, new demands and in-
flation all at the same time. Conservation
undeniably helps.

Since the program began, calls from
schools, civic groups and others come in
requesting the stickers in quantity. The
stickers are found all through the state in
homes and businesses, schools and even a
few bars.

Of course, the absolute success of such
a program is all but impossible to quantify
since there are so many other factors in-
teracting in the energy scene. But it can’t
be denied that a program like this is
preferable 1o having an agent of the
federal government standing on your
doorstep, hassling you about your ther-
mostat setting. If you don’t think that is
possible, you haven’t read through the
proposals in the various bills that consti-
tute the National Energy Act.



“T'M has helped us

remain "1in beautlful musm
for seven years.”

But even Bill Clark was
pleasantly surprised with
his #2 overall* in the
“Baseball Book,” as he
calls the Apr/May Arbi-
tron. His formula for con-
sistent success: Aggres-
sive, innovative manage-
ment and the flexible TM
Beautiful Music format.
At TM, we feel that
TR o pro}grlamming exists onfly
ill Clark, Generai Mgr.  to help you run a profit-
BB able operation. If that
means altering the “traditional” beautiful
music format, your TM Beautiful Music con-
sultarit will not only let you change it around,
he’ll help you do it.

“TM was the only beautiful music format with
the flexibility we needed.”

Take commercial load, for instance. Bill
Clark cdrries 12 units per hour until 8:00 PM.
There are some beautiful music suppliers that

“wouldn’t allow” 12 units per hour. But if 12 units
is the most profitable load for your station in
your market, TM Beautiful Music is flexible
enough to handle it for you.

“We’ve made changes in the format over the
years, to keep up with changing listening habits
and competition.”

This is something else you can do with TM
Beautiful Music that you can’t do with some
other beautiful music services. With help from
TM, Bill Clark has molded KABL into a very
Qersonal radio station, especially in the morn-
ing hours. He’s made a distinct personality out
of his morning announcer. The announcer
doesn’t dominate the music, but he adds just
enough to make the station mean something
special to its morning drive audience.

— Bill Clark, General Manager
KABL/KABL FM San Francisco

Now this is highly unusual programming
for a beautiful music station. Like a high com-
mercial load, it’s something that’s ‘“not al-
lowed” by other beautiful music suppliers. But
TM Beautiful Music is flexible. We help you do
what it takes to stay on top.

Call or write for FREE market analysis.

Another reason Bill Clark has kept KABL
on top all these years is his knowledge of the
market’s needs. TM Programming c¢an help you
find out more about your market, absolutely
free. Call or write today for a free market
analysis.

This research system probes your market
and finds its soft spot. TM Programming is the
only music consulting service that can offer
you this sophisticated market analysis. And it's
absolutely free.

Call 214-634-8511, right now. Call collect, and
ask for Tim Moore, Executive Vice President.

TM Programming
1349 Regal Row
Dallas, Texas 75247

*Combined shares of KABL and KABL-FM,
total persons 12+, 6:00 AM-midnight, Mon-Sun, Metro.

® A subsidiary of Shamrock Broadcasting Company, Inc.




The Professional

He Works
For You:
Dennis McBroom

Denny McBroom knows the
best place to start is at
the beginning.

So, when broadcasting
beckoned, he started at his
brother’s station in
Napoleon, Ohio.

He learned all he could
there, then came to work for
us. We've been learning from
him ever since.

Denny knows how to use
news effectively. Ask any of
his AP stations in Illinois.
They'll tell you: He's a
winner.

We like that. We're like
Denny McBroom.

Professional.

Associated Press
Broadpast Services
(212) 242-4011

Datebook®°

B indicates new of revised listing

. |
This week

Oct. 29-31 —Scientific-Atlanta lilth annual salellite
earth station symposium. exploring technical and
business aspects of satellite communicatioris. Mar-
riolt hotel. Atlanta. Information: Kenneth Leddick,
(404) 449-2000.

Oct 30— Radio Bureau of Advertising Co-op Confi-
dential workshop on co-op Sales. Sheraton LaGuardia,
New York.

Oct. 31-Nov. 2— New Hampshire Association of
Broadcasters annual convention. Sheraton Waytarer
Convention Center, Bedferd, N.H.

Nov. 1 —Radio Burecu of Advertising Co-0p Confi-
dential workshop on. co-op sales. Holiday Inn City
Center. Chicago.

Nov. 1-2— National Association of Broadcasters
television conterence. Fairmont hotel, Denver.

Nov. 1-2— Kansas Association of Broudcasters fall
management meeting. Holiday Inn Downtown, Topeka.

Nov. 1-2— American Association of Advertising
Agencies central region annual meeting. Radisson
Cadillac hotel, Detroit.

Nov, 1-4 — Federal Communications Bar Association
fall seminar. Cerromar Beach hotel, San Juan, PR.

Nov. 2— National A iation of Broadcasters legal
workshop. Condado Hilton Inn, San Juan, FR.

® Nov. 2—Organizational megfing of committee to
study and recommend improvements in radio. spon-
sored by Electronic Industries Association and Na-
tional Association of Broadcasters. Waldorf Astoria
hotel, New York.

Nov. 2-4 — Loyola National Radio Conference. Loyola

University Water Tower Campus and Water Tower
Hyatt House, Chicago. Information: (312) 670-3129.

B Nov, 4-5—Ten Cable A iation fall meet:
ing. Hyatt Regency hotel, Nashyille.

Nov. 4-7 — National Associatign of Broadcasters third
annual labor relations seminar. University of Colorado,
Boulder.

Nov. 4-8 — Nationa! Black Network affiliates advisory
board meeting. Dorado Beach hotel, San Juan, PR.

—
Also in November

Nov. 7— Nationa! A iatian of Broad ¢ legal
workshop. Valley River Inn, Eugene, Ore.
Nov. 7-8—Oregon A iation of Broadcasters con-

ference. Valley River Inn, Eugene, Ore.

Nov. 7-8 —Regional meeting, Mutua! Black Network
affiliates. Key Bridge Marriott, Arlington, va,

Nov. 7-8— Audit Bureau of Circulations annual con-
ference. Royal Sonesta hotel, New Orleans. Speaker:
FCC Chairman Charles D. Ferris.

Nov. 7-8— Society of Cable Television Engineers con-
ference on cable and fiber oplics. Doubletree Inn,
Monterey, Calit.

Nov. 8—0rganizalion for the International Radio
Consultative Committee's Study Group 6 meeting in
preparation for international meeting scheduted for
June 1980 in Geneva. Room 3012, Department of
Commerce Laboratories. Boulder, Colo. Information:
Gordon Huffcutl, State Department, Washington
20520. (202) 632-2592.

Nov. 8-11— National Association of Farm Broad-
casters annual meeting. Crown Center hotel, Kansas
City, Mo.

Nov. 8-11—American Advertising Federation,
Western region conference, Hyatt Regency hotel,
Phoenix.
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Nov. 8— Hollywood Academy of Television Arts and
Sciences luncheon. Speaker: Newton Minow, PBS
chairman. Cenlury Plaza hotel, Los Angeles.

Nov. 11— American Council for Better Broadcasts
annual conference. Speakers: FCC Commissioner Ab-
bott Washburn and NBC-TV President Robert Mulhol-
land. Conrad Hilton, Chicago. '

Nov. 11-15— National Association of Educational
Broadcasters 55th annual convention. Conrad Hilton,
Chicago.

Nov. 12-14— Television Bureau of Advertising an-
nual meeting. Omni hotel, Atlanta.

Nov. 13— Public Radio in Mid-America board of
directors meeting. Cenrad Hilton, Chicago.

Nov. 13— Association of Nationa!l Advertisers new-
product marketing workshop. Plaza hotel, New York.

Nov. 14-15—American Association of Advertising
Agencies Eastern annual conference. New York Hilton.

Nov. 15-18—Arizona Broedcasters Association fall
convention and annual meeting. The Pointe Resort.
Phoenix.

Nov, 18-Dec. 17— American Film Institute "A
Salute to the BBC." retrospective series of 21 shows.
AF! Theatey, John F: Kennedy Center, Washington.

Nov. 17— Massachussetts AP Broadcasters annual
business meeting. Sturbridge Sheraton Inn,
Sturbridge.

Nov. 19-20— National Association of Broadcasters
television conference. Hyatt Regency hotel, Houston.

Nov. 20— [nternational Radio and Television Society
newsmaker luncheon. Waldorf-Astoria hotel, New
York. Speaker to be announced.

Nov. 28-27 —Society of Cable Television Engineers
regional technical meeting. Hartford Hilton, Hartford,
Conn.

Nov. 28-29— Advertising Research Foundation busi-
ness advertising research conference. Stouffer's Inn
on the Square, Cleveland.

Nov. 29— Fourteenth annual Gabriel Awgrds bapguet,
sponsored by UNDA-USA. Ambassadqr hotel, Los
Angeles.

Nov. 29— Hollywood Academy of Television Arts and
Sciences luncheon. Speaker: Gene Jankowski, presi-
dent, CBS/Broadcast Group. Century Plaza hotel, Los
Angeles.

Nov. 29-30— American Associalion of Advertising
Agencies agency management seminar, Hoyal Sonesta
hotel, New Crleans.

Nov. 30—New deadline for filing reply comments in
FCC’s noncommercial educational FM progceeding
(Doc. 20735).

Nov. 30—Deadline for submission of entries in §9th
Annual Exhibition ol Advertising, Editorial and Televi-
sion, Art and Design of The Art Directors Club. Entry
malerial may be obtained from club at 488 Madison
Avenuxe. New York, N.Y, 10022,

—

December

Dec. 2-5— Association of National Advertisers an-
nual meeting. Palm Beach, Fla.

Dec. 3-8 — National Association of Regulatory Utility

Commissioners 91sl annual convention. Peachtree
Plaza, Atlanta.

Dec. 8-7 — Broadcast Financial Management Associ-
ation/Broadcast Credit Association boards of direc-
tors meetings. Town and Country hotel, San Diego.

Dec. 7— Hoilywood Academy of Television Arts and
Sciences luncheon. Speaker: Jane Fonda. Century
Plaza hotel, Los Angeles.

® Dec. 9-11—National Cablé Television Associ-



NOW EVERY STATION
CANAFFORD
NETWORK QUALITY
DIGITAL STILL STORAGE.

INTRODUCING THE ADDA ESP-100B.
PROVEN DIGITAL TECHNOLOGY FOR UNDER $49,000.

Here's ADDA's latest digital still storage breakthrough—priced so every station
can aftord superior digital picture quality without slide handling problems. The
ESP-100B offers performance similar to our higher cost systems, but with a
smaller, rack mounted, fixed disk storage capacity of 200 frames. You can
create high resolution stills from live camera, VTR, 16mm film, network, or | ]
satellite feeds. You can program still sequences in advance and change your ‘ : [0 covrarcs |
mind while on the air—knowing a new still can be called up at random in less !
than one-half second. Unlike slides, electronic stills are always easily located
and instantly available. Always right side up.

Now's the time to join the digital still frame storage revolution without
putting the crunch on your budget. You can reduce your still handling and
camera support time dramatically while saving thousands in film and
processing costs. You'll love the enhanced picture quality, too!

Take a look at the ESP-100B for yourself, Call, write or check our

reader service number f_or more information and a demonstration. 1671 Dell AI]I]A EUHP[]HA]’I[]N

Avenue —Campbell, California 95008 (408) 379-1500.
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Sept. 24-Nov. 30—World Administrative Radio
Conference for US. and 153 other member nations
of Internationa! Telecommunications Urion.
Geneva’ International Conference Centre and 1TU
headquarters, Geneva.

Nov. 11-15— Nationa! Association of Education-
al Broadcasters 55th annual convention. Conrad
Hilton, Chicago. Future convention: Oct. 26-30,
1980, Las Vegas.

Nov. 12-14— Television Bureau of Advertising
annual meeting. Omni hotel, Atlanta, Future meet-
ings: Nov. 10-12, 1980, Hilton hotel, Las Vegas.
Nov. 16-18, 1981, Hyatt Regency, New Crleans.

Nov. 1417 —Society of Professional Journalists,
Sigma Delta Chi national convention. Waldorf-
Astoria, New York.

Dec, 12-14—Westemn Cable Show. Disneyland
hotel, Anaheim, Calif.

Jan. 13-18, 1980— Association of Independent
Television Stations (INTV) convenlion. Galleria
Plaza, Houston. Future convention: Jan. 18-21,
1981, Century Plaza, Los Angeles.

Jan. 20-23, 1980 — National! Religious Broad-
casters convention. Washington Hilton, Washing-
ton.

Feb. 18-21, 1980— National! Association of
Television Program Executives conference. San
Francisco Hilton. Future conferences: March
13-18, 1981, New York Hilton: March 12-17, 1982,
Las Vegas Hilton.

March 18-20, 1980— National Public Radio
annual conference. Crown Center hotel, Kansas
City, Mo. Future conferences; Phoenix, May 3-7,
1981; Washington, April 18-22, 1982.

April 13-18, 1980— National Association of
Broadeasters annual convention. Las Vegas.
Future conventions: Las Vegas, April 12-15, 1981;
Dallas, April 4-7, 1982; Las Vegas, April 10-13,
1983: Atlanta, March 18-21, 1984; Las Vegas.

Majoy ieelnegs

April 14-17, 1985; Kansas City, Mo, April 13-18,
1986; Atlanta, April 5-8, 1987; Las Vegas. April
10-13, 1988.

April 18-24, 1980— MIP TV intemational pro-
gram market. Cannes, France.

May 18-21, 1980— National Cable Television
Association annual convention. Convention Center,
Dallas. Fulure conventions: Los Angeles, May 29-
June 1, 1981; Las Vegas, May 25-28, 1982; New
Orleans, May 1-4, 1983; San Francisco. May
22-25, 1984; Atlanta, April 28-May 1, 1985.

June 3-7, 1980-—29th annual convention,
American Women in Radio and Television. Hilton
Palacio del Rio and San Antonio Marriott, San An-
tonio, Tex. Future convention: May 6-10., 1981,
Sheraton Washington hotel, Washington.

June 7-11, 1980— American Advertising
Federation, annual convention, Fairmont hotel.
Dallas.

June 11-15, 1980—Broadcasters Promotion
Association 24th annual seminar and Broadcast
Designers Association Second annual seminar
Queen Elizabeth hotel, Montreal. Future seminars:
June 10-14, 1981, Waldori-Astoria hotel, New
York. June 6-10, 1982, St. Francis hotel, San Fran-
cisco; June 8-12, 1983, Fairmont hotel, New
Orleans; June 10-14, 1984, Caesar's Palace, Las
Vegas;: 1985, Chicago.

Sept. 14-17, 1980— Broadcasting Financial
Management Association 20th annual conference.
Town and Country hotel, San Diego. Future con-
ference: Sept. 20-23, 1981, Sheraton-Washinglon.

Sept. 20-24, 1980 —Eighth International
Broadcasting convention. Metropole Conference
and Exhibition Centre, Brighton, England.

Oec. 3-5, 1980— Radio-Televinion News Direc-
tors Association international conference. Diplo-
mat hotel, Hollywood-by-the-Sea, Fla.

ation board of directors meeting. Disneyland hotel,
Anaheim, Calif.

Dec. 12-14—Western Cable Show. Disneyland hotel,
Anaheim, Calif.

Dec. 18— International Radio and Television Society
Christmas benefit luncheon. Waldorl-Astoria hotel,
New York.

Doc: 19—Deadline for comments in FCC notice of
inQuiry into TV wavetorm standards for horizontal/ver-
tical blanking intervals (Docket 79-368).

January 1980

8 Jan. 4-5— Radio-Television News Directors Asso-
ciatior board meeting. Diplomat hotel, Hollywood, Fla.

Jan. 9— New England Cable Television Association
winter meeting. Biltmore Plaza hotel, Providence, R.l.

Jan. 9-10— Virginia Association of Broadcasters
maeeting. Richmond Hyatt House.

Jan. 11-12—National radio-television confererice of
Investigative Reporters and Editors. Hyatl, Louisville,
Ky Contact: James Polk, NBC News, Washington
20016, or Richard Krantz, WHAS-TV Louisville 40202,

Jan. 13+18— California Association of Broadcasters
winter convention. Palm Springs Spa hotel.

Jan, 13-18— Association of
Stations (INTV) convention. Galleria Plaza, Houston.
Jan. 14-18—Society of Cable Television Engineers

regional meeting and technical workship. Tallahassee,
Fla.

Jan. 18-17—First Amendment Congress, sponsored
by 12 organizations including Nationa! Association of
Broadcasters, Radio-Television News Directors Asso-
ciation and Society of Professional Journalists, Sigma
Delta Chi. Hall of Congress, Philadelphia.

Jan. 17 — International Radio and Television Society
newsmaker lunchecn featuring NBC President Fred

2 Th,
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Silverman. Waldorf Astoria hotel. New York.

Jan. 17-19— Alabama Broadcasters Association
winter conference. Piaza Hotel South, Birmingham.

Jan. 20-23 — National Religious Broadcasters con-
vention, Washington Hilton, Washington.

Jan. 20-28 — Joint board meeting of National Asso-
ciation of Broadcasters. Canyon hotel, Paim Springs,
Calif.

Jan. 24-28—Winter convention. Colorade Broad-
casters Association. Sheraton Denver Tech Center.

Jan. 25-27 —Florida Association of Broadcasters
maesting. Sheraton River House-Airport, Miami.

February 1980

Feb. 3-5— Louisiana Association of Broadcasters
convention, Baton Rouge Hilton,

Feb. §-8—Society of Cable Television Engineers fifth
annual conference on CATV wmliability Adams hotel,
Phoenix.

Feb. 8-11—International Radio qnd Television
Society Faculty/Iindustry Seminar and College Con-
ference. Harrison Conference Center, Glen Cove, N.Y.

Feb, 7-8— National Association of Broadcasters
television conference. The Century Plaza hotel, Los
Angeles.

Feb, 13— International Radio and Television Society
newsmaker luncheon. Waldorl-Astoria, New York.
Speaker lo be announced.

Feb. 18-21 = National A iation of Televi Pro-
gram Executives conference. Hillon hotel, San Fran-
cisco.

Feb. 19— Deadline for reply comments in FCCnotice
of inquiry into TV waveform standards for horizontal/
vertical blanking intervals (Docket 79-368).

® Feb. 20-23— Texas Cable Television Association
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annual convention, San Anfonio Convention Center,
San Antonio, Tex.

B Fab. 24-28— North Central Cable Association
annual convention. Hilton hotel, Des Moines, lowa.

Fob. 28— Southern Baptist Radio and Television
Commisgion’s 11th annual Abe Lincoln Awards ban-
quet. Wilson C. Wearn, Multimedia Inc., will be keynote
speaker. Green Qaks Inn, Fort Worth.

Do g~
March 1980

March 5 — International Radio and Television Society
anniversary banquet, Waldorf-Astoria, New York.

March 10-28—Region Il conference of International
Telecommunications Union for medium frequency
broadcasting. Buenos Aires.

March 12— Hollywood Academy of Tl Arts
and Sciences luncheon. Speaker: Frederick Pierce,
prasident, ABC Television. Century Plaza hotel, Los
Angeles.

March 18-18—First Amendment Congress, spon-
sored by 12 organizations including National! Associ-
alion of Broad 5, Radio-Television News Direc-
tors Association gnd Society of Professional Jour-
nalists, Sigma Delta Chi. Williamsburg, Va.

March 18-20— National Public Radio annual con-
ference. Crown Center hotel, Xansas City, Mo.

March 18— Public Radio in Mid America busi-

-ness meeting. Crown Center hotel, Kansas City, Mo. In-

formation: Tom Hunt, WCMU-FM, 155 Anspach Hall,
Mount Pleasant, Mich. 48859; (517) 774-3105.

March 24-25— Society of Cable Television Engineers '
mid-Atlantic technical meeting and warkshop. Hyatt
House, Richmond, Va.

March 28— International Radio and Television
Society newsmaker luncheon. Waldorf-Astoria, New
York. Speaker to be announced.

March 28-28 —Viewdata 80. international exhibition
and conference on video-based systems and
microcomputer industries, sponsored by British Post
Office. Wembley Conference Center, London.

April 1980

April 10-11 — Broadcast Financial Management As-
sociation/Broadcast Credit Association boards of
directors meetings. Marriolt hotel, New Orleans.

Efratal’

Speciai report on minarities (BROADCAST-
NG, Oct. 15) reported that Emilio
Azcarraga, principal in Televisa,
Mexico's commercial television net-
work, owns 25% of Spanish Interna-
tional Network in US. Azcarraga per-
centage was 75%, not 25%, and has
since been transferred to Televisa itself.
In same report, Qutlet Co., group
owner whose properties include Kove(rv)
Sacramento (Stockton), Calif, was in-
correctly identified as Outlook Co.

D

Sid Topol, Scientific-Atlanta chair-
man, said his company's earth station
sales have grown “from the hundreds
to the thousands” not "the hundreds
of thousands” as reported in Oct, 22
issue.

m}

Advertising agency for Archway
Cookies Inc. is house agency, United
Advertising Fund, Battle Creek, Mich.,
not United Advertising, Chicago, as re-
ported in Oct. 15 issue.




WORLD’S LARGEST
SELLING TBC/FRAME
SYNCHRONIZER.

SMALL WONDER.

ADDA's VW-1 Frame Synchronizer with infinite-window time base correction
works digital wonders with television signals. Here's a frame synchronizer
that prevents blanking problems, locks remote, network, EFP/ENG and
satellite feeds to your station reference. Plus it offers freeze frame and
freeze field capabilities.

Teamed with heterodyne color VTR's, the VW-1 time base correction
goes all the way with an infinitely wide full-frame window. The VW-1 features
adjustable velocity compensation and chrominance-to-luminance delay.
Blanking is always within specifications. A remate control panel accessory
is also available.

Viewers of the 1979 Tournament of Roses Parade and Super Bowl
Xill telecasts wilnessed brilliant performances by the VW-1

Now, you too can see why our recognized low cost, compact size
and unmatched combination of features have allowed us to place more
unijts in operation than anyone else in the world. No one comes close.
Small wonder.

Call or write for information or a demonstration. 1671 Dell Avenue, ; '
Campbell, California 95008 (408) 379-1500. ;. ABDA BUHPUHAT“]N

VW-1 SYNCHRONIZER
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AM bears

EDITOR: Congratulations on what I con-
sider to be the first honest look at the AM
station situation [**AM station values: at a
peak or on a plateau?”’ (BROADCASTING,
Oct. 8)]. 1 am certain that the brokers
quoted in the article had tempered their
remarks as they face the difficult task of
providing an orderly market when the
panic selling begins.

It does not require a prophel to see that
the future of AM is almost nonexistent. A
simple survey of high-school students in
any major market will show that we have a
generation that barely knows that there is
such a medium as AM.

Stereo will not save AM. And the cliche
that AM will become more of an informa-
tion service is ludicrous. AM is dying, and
within the decade will become a pleasant
memory.— Roy J. Humphrey, Pittsburgh.

EDITOR: 1 must comment on remarks
printed in the story on AM station values
(Oct. 8).

Some prominent businessmen are

We interrupt this
programming—

to bring you this fact:

Your station can rise or fall on local
programming alone!

The decision making process in
broadcasting is tougher than ever.
How to make hard decisions and how
to carry them through—that's our job.
We use social science research
based on interviews with TV viewers
in their homes, then we make specific
recommendations, monitor the com-
petition and follow up to see our sug-
gestions are implemented.

It you want to know the truth about
your station’s strengths and weak-
nesses and get an objective view of
your market and competition, call us
for a no-obligation presentation.

MéeP

McHUGH AND HOFFMAN, INC.

THE FIRST IN
COMMUNICATIONS CONSULTING
3970 Chain Bridge Road
Fairfax, Virginia 22030
(703) 691-0700

OpenzMike’

quoted as saying, in essence, that AM
radio is on the skids. Another round in the
“‘AM is dead’’ trend.

As a broadcaster I must disagree with
these business people who happen to have
an interest in some radio properties. AM is
far from dead or dying; it is in a coma,
suffering from a lack of imagination, lack
of quality control on the engineering side
and bad management.

Over the last 20 years programers have
been herded into single-minded, copycat
thinking by businessmen so concerned
with the bottom line that innovation and
originality have become largely frowned
upon. Along with that, most engineering
departments {(mainly. in the smaller
markets) seem to feel that the broadcast
quality is all right as long as the station is
on the air.

In the front office, more integrity is
compromised every day through rate cards
as firm as Jell-O. Who cares if the station
is whored out at a fraction of the published
rate so long as the client is on the air? That
seems to be a widespread attitude. Try that
one with a newspaper some day.

AM radio is not dead . .. 1t 15 very 1ll tut
can and will recover as the people | have
outlined above fall by the wayside.— Mark
L. Williams, talk host/producer,
WSAR(AM) Fall River, Mass.

ST g e WETTFIE
The minority report

EpiToR: [A] comment on the extraordin-
ary excellence of the special report last
week relating to black ownership of sta-
tions. As far as I know, it is the first time
that the facts have ever been put together,
and my hat goes off to BROADCASTING—
once again.—Marcus Cohn, Cohn &
Marks, Washington.

EpiToR: 1 enjoyed your article on
minorities in the Oct, 15 issue of BROAD-
CASTING. However, 1 wondered how the
FCC would answer these questions:

If a state has 8% minorities and there are
10 UHF stations in the state and a
minority owns one, is the FCC still going
to give preference to minorities when the
minotities exceed the minority percent-
age?

Second, if the purpose for minority
ownership is to increase diversity of pro-
graming, has there been any showing that
minority-owned stations give greater pro-
graming to minorities?

Finally, at what percentage of minority
ownership will the FCC again start treating
everyone equal, as the U.S. Constitution
suggests? — Jake Sloane, Mount Clemens,
Mich.

EDITOR: While your special report on
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minorities in broadcasting was wide-rang-
ing and thorough, I was very dissatisfied
with your reporting on the Spanish Inter-
national Network and its president, Rene
Anselmo. Your story seemed to portray
him as somebody who is not working in
broadcasting for the Hispanic community,
and you pass the impression along not
only to SIN but to Televisa, the Mexican
broadcasting system whose programing is
carred by SIN.

I enjoy the shows on SIN, for the quality
of the programs as well as for the
language. As for Televisa, this is a televi-
sion system that has the foresight and
talent to do a few things our networks
should be doing, such as a nightly, hour-
long news program in prime time, or a
seven-hour variety show on Sunday
nights. [ think that’s worth talking
about. —Simon Applebaum, Brooklyn,
NY

EDITOR: For the past four years I have
noticed several issues of BROADCASTING
that spoke of William Dilday as the only
black general manager of a commercial
television station in America.

For the record, I am black, and [ am an
executive vice president and general man-
ager of a commercial television station
which happens to be in America. —Frank
E. Melton, executive vice president
%:eral manager, resources, KLTV-TV Tyler,

Pratl e oy E R
Leave it to the locals

EDITOR: As the manager of an FM station,
I’'m not overly concerned about getting in-
volved in the clear-channel controversy,
but I could not let the letter entitled *“Rob-
bing Peter?” in the Oct. 8 *‘Open Mike”
go withoult notice.

The writer, a New Jersey resident, de-
scribed how he listened to reports about
Hurricane David moving up the East
Coast on a couple of clear-channel AM
stations, while he could have listened lo
“‘some teen-ager reading wire service copy
of evenlts like these over focal stations.’
I’d like to know what the writer listened to
when the storm approached his New
Jersey shore home. Only the local radio
stations gave listeners advice on how lo
deal with the threat, preparations under
way, and an eyewitness account of the
storm’s passing.— Kenneth R. Peach, sta-
tion manager, WADB(FM) South Belmar,
N.J.

EDITOR: This evening 1 found it very in-
teresting 1o listen to KGO(aM) San Fran-
cisco (50,000 watts) as victims of the
earthquake in the Imperial Valley of
California called in to 1ell of the quake. |



Damage for libel. ..
This danger is real
and is becoming
more and more
acute every day.
-~ William Allen
White, 1930

With these words
William Allen White
encouraged us 1o enter
the libel insurance field
nearly 50 years ago.

Since that time new
court decisions, new
technology, and a new
eagerness to sue for libel
make these words just
as true today as when
they were first written.

Which makes it all the
more important o
hbave the company that
pioneered the idea of
libel insurance standing
bebind you.

Because while other
things may change, your
need for libel insurance
remains the same.

And so does our
commitment to meet-
ing those needs.

Employers

Reinsurance
Corporation

21 West 10th Street
Kansas City, Missouri
64105
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Chicago Houston
New York
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thought, only a 50 kw station could be
heard by me in Ukiah, yet listened to in
the south central area of California and
northern Mexico, allowing me to know
what is going on down there.

But then [ thought, what if that quake
had hit us here in the Redwood Empire?
Many of the people would not be able to
know what was going on, because
KUKI(AM} Ukiah goes to 250 watts at
sunset, as does KDAC(AM) Fort Bragg. The
AM in Mendocino goes off the air, leaving
just a 3kw FM there, and the only station
in Lakeport goes off at night. So our area,
100 miles north of San Francisco, sur-
rounded by mountains making outside sig-
nals poor, would be served by just two 250
walt AM siations at night, and by three
FM stations.

It would certainly make more sense if
the stations in Ukiah and Fort Bragg could
operate with more power at night, and the
stations in Mendocino and Lakeport could
remain on the air at night, just to serve us
in case of an earthquake.— Theodore S.
Storck, Ukiah, Calif.

EDITOR: After reading a letter in *‘Open
Mike" in your Oct. 8 issue, I feel I must
make a comment. The gentleman makes
some very interesting and important
points about the advantages of clear-chan-
nel radio stations. [ agree. However ['take
issue with his last paragraph: “‘If the FCC
does away with clear-channel stations I'll
be able 10 listen to some teen-ager reading
wire service copy of events like the ones I
mentioned over local stations.”’

If it were not for some of those local sta-
tions hiring those teen-agers, this gentle-
man would not have those “‘expert’’ an-
nouncers on his beloved clear-channel sta-
tions. Those announcers were once teen-
agers reading news copy on local stations.
He does not realize that the local station is
the backbone of broadcasting.— Peter
Maynard, Far Rockaway, N.Y.

EDITOR: Regarding the comments made
derogatory to local radio by Robert Gar-
rabrant (“‘Open Mike,”” Oct. 8): On my
radio in Rensselaer, Ind., I can listen lo
traffic reports on woR New York, wGN
Chicago and kMox St. Louis—none of
which broadcast an ounce of news about
Jasper County, Ind. My daytime AM is an
NBC affiliate, has a staff of 14 including a
23-year-old, full-time news director, our
youngest staff member. Rensselaer is only
5,000 people in a county of 25.000. We
spend more than $20,000 per year to cover
news—news to our local people. If the
FCC did away with the antiquated clear
channel rule, we could cover local news 24
hours per day, and not hear traffic reports
from 900 miles away. — Tom Jurek, general
manager, WRIN(AM) Rensselaer.

hﬁ
Matters of minarities

EDITOR: Latinos in Communications is a
nonprofit, professional-membership
organization of Latinos involved in adver-
tising, broadcasting, marketing and jour-

nalism. On belialf of our organization, I
am writing to ‘express our indignation and
to respond to your editorial of Sept. 17:
**An ethnic FCC?"

The appointment of a well qualified
Hispanic 1o the FCC is not a case of par-
tisan, election-year politics. The attempt
to characterize the appointment of a
Hispanic commissioner as a **narrowing of
the field** or *‘the victimizing of the only
practical broadcaster at the FCC™ is an
affront to the labor of Hispanics to achieve

a measure of participation at all levels of .

broadcasting. — Joe Aguayo, Children’s
Television Workshop, president, Latinos in
Communications, New York.

Editor's note: The ediiorial supporicd the reappoiniment of
Commissioner James A. Quello. a former broadcaster.

TS S L
The pile of paper

EDITOR: | am enclosing a set of pictures
that were taken at the FCC public partici-
pation workshop in Sacramento, Calif.

:Broadcasters have been complaining about

increased paperwork and excess regula-
tion. These pictures tell the story: Picture
number one is the entire application for
station KIOI(FM) (then KPEN) in 1957. This
was the original application with all sup-
porting paperwork. Picture number two is
the 1968 renewal, complete with ascer-
tainments and all supporting paperwork.
Picture number three is the 1971 renewal
excluding the actual ascertainment forms,
which would be about another 500 sheets
of paper. Picture number four is the 1974
renewal, also excluding the actual ascer-
tainment. — James Gabbert, president, K101
San Francisco.
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The more
computing suppliers,
the merrier?

Wrong.

It's a simple fact. An abundance of computing
suppliers just pecks away at your station's
financial stability—as well as your nerves.

Eliminate these jitters with our BCS 1100 sys-
tem—the powerful management tool that
doesn't stop at just traffic and billing.

A BCS 1100 can also put complete automated
accounting, control of carts, news and film
libraries, and demographic information right

at your fingertips. What's more, because this
total management capability is available from one
source and one system, we can provide you

with some timely extras. Like reduced hardware

and service costs. Unlimited demographic

requests at no additional charge. And a sig-
nificant drop in aggravation.

So get back on firm ground with the
BCS 1100. For complete details, call us

today at (303) 599-1601, or write Kaman

Sciences Corporation, P.O. Box 7463,
1500 Garden of the Gods Road,

Colorado Springs, Colorado 80933.

bcs

SYSTEMS

M(‘ MAN SCIENCES CORPORATION

A4 MAMAN COMPANY

Our systems belong in your station.
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SALEM, Oregon— What difference
does the elementary school your
child attends make?

What are the differences in
schools in the same districts?

These are the questions that
were explored by reporter Sally Bly
during 80 hours of interviews at the
37 elementary schools in the district
serving Salem, Oregon.

Her reports in the Capital Jour-
nal, a Gannett newspaper in Salem,

showed her readers that schools in
the same district differ widely in char-
acter, personality, appearance and
attitude, dependipg on the principal,
the school staff, its physical appear-
ance and the community it serves.

In an 11-article series, Bly
examined the advantages and disad-
vantages of the different types of
schools, and she dug into such
issues as teaching methods, new
discipline techniques, the influence
of atmosphere on a child’s perfor-
mance. And she explained that com-
posite test scores, for example,
cannot be used to judge a school
because they reflect the nature of
the community as well as the quality
of the education.

At Gannett, we support and en-
courage such efforts as those of Sally
Bly and the Capital Journal.

They symbolize our proudest goals:
professional excellence in news cov-
erage and total commitment to
strong, independent service to the
community.

At Gannett, we have a commit-
ment to freedom in every business
we're in, whether it’s newspaper, tele-
vision, radio, outdoor advertising or
public opinion research,

And so from Los Angeles to
Little Rock, from St. Louis to Santa
Fe, every Gannett newspaper, every
television and radio station is free to
express its own opinions. Eachis free
to serve the best interests of its own
community in its own way.

Gannett

A World Of Different Yoices
Where Freedom Speaks
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TOP OF THE WEEK

FCC staff report
on children’s TV
expected to find
industry wanting

How well broadcasters have
measured up to 1974 policy
key element at issue; next
step could be notice of
proposed rulemaking in area

The FCC tomorrow (Oct. 30) will issue a
staff report that is expected to find that
broadcasters have not fulfilted their obliga-
tions to provide enough educational pro-
graming for children through the broad-
cast week, in compliance with the commis-
sion’s 1974 policy statement.

It is anticipated that the staff will recom-
mend minimum standards for children’s
programing, although not for commercials
in programs designed for children. It also
is believed that the staff will propose con-
gressional funding for the Public Broad-
casting Service and the Department of
Health, Education and Welfare for
children’s television projects.

That likelihood was telegraphed even
more certainly last Thursday at another of
the FCC’s open—and increasingly inhar-
monious—meetings. Chairman Charles
D. Ferris, in a discussion of whether
broadcasters really pay attention to, or are
interested in, what the commission thinks
and does, said: ““The history of this indus-
try has shown how serious they take us. . .
and at next week’s meeting [on children’s
programing) we'll see how well they've
done in the past five years.)' Responded
Commissioner James H. Quello: *‘That’s
your own opinion . .. and fortunately four
of us don’t agree with you.”

For almost two decades, the FCC has
kept a low regulatory profile on the
children’s issue, never committing itself
to absolute rules but indicating expecta-
tions of licensee responsibilities. If it
follows the lead of the staff report, the
FCC could put broadcaster licenses on the
line for substandard performance for
children.

The staff report is the result of a notice
of inquiry issued in the spring of 1978, in
which the commission asked for an assess-
ment of its current policy on children’s
programing. A task force was formed to
look into licensees’ responsibilities under
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the policy and conditions of today’s
market

The 1974 policy statement said: ‘“We
simply expect the licensee to select the
particular areas where he betieves that he
can make the best contribution (o the edu-
cational and cultural development of the
children in his community—and then to
present programing designed to serve
these needs.”’ It added that “‘Thereis...a
great over-all imbalance in scheduling,”
and “‘although we are not prepared to
adopt a specific scheduling rule, we do ex-
pect to see considerable improvement in
scheduling practices in the future.”

Regarding advertising, the FCC chose
not to adopt rules per se. It said *‘the com-
mission believes that the question of
abolishing advertising must be resolved by
balancing the competing interests in light
of the public interest ... eliminating the

economic base for and incentive for
children’s programs would inevitably
result in some curtailment of broadcasters
efforts in this area.”” The FCC also con-
cluded that decisions by the National As-
sociation of Broadcasters code mechanism
to limit nonprogram material in children’s
programs 1o nine and a half minutes per
hour on weekends and 12 minutes during
the week, and the Association of Indepen-
dent Television Stations agreement to
reduce advertising voluntarily to the same
level, would result in industry self-regula-
tion in this area.

A notice of proposed rulemaking is not
necessarily expected this week, although it
is a distinct possibility. If so, the FCC may
be in for a proceeding as long and arduous
as that ongoing at the Federal Trade Com-
mission. A rule in this area, from either
agency, may be years in the making.

Capitol Hill is gunning for the FTC

Sentiment there runs along lines
of O’Neill comment that agency
is ‘overly ambitious, and bill

for one-house veto gains support

After months of talking over what to do
about the Federal Trade Commission, the
House this week will get around to doing
something.

General debate on a bill (H.R. 2313)
authorizing funds for the FTC will take
place on the House floor today (Oct. 29),
with complete consideration of the legis-
lation scheduled for later in the week, pro-
bably Wednesday or Thursday.

Attached to the bill is a provision for a
one-house veto, which would give either
house of Congress the option to overrule
any industry-wide regulation adopted by
the commission. The House has voted in
favor of this provision each of the last
three years, but the Senate has resisted
passage, leaving the FTC without an
authorization bill during that time, And it
seems more than likely that the House will
once again try to impose restraints.

There is widespread support for the veto
in the House, and last week Speaker
Thomas P O’Neill (D-Mass.) predicted
that his colleagues would again vote to
restrict the FTC’s authority. **I've never
received so many complaints about one
agency as 1 have about them,” he said.

(O’Neill said it was possible that the com-
plaints he's heard about the FTC could
mean the agency is doing its job. But, he
added, ‘1 think the feeling of the House is
that they've overextended themselves. I
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think they’re a little ambitious—a little
overly ambitious.”

If limits are imposed on the FTC, one
proceeding that would likely be affected is
the children’s advertising inquiry, which is
examining the possibility of limiting or
banning TV advertising aimed at children.
The inquiry has been stalled pending ap-.
pointment of a new commissioner, but that
situation changes today with the swearing
in of Patricia Bailey, who was confirmed
last week by the full Senate.

Bailey’s first task with the children’s in-
quiry will be to decide, along with Com-
missioners David Clanton and Paul Rand
Dixon (Chairman Michael Pertschuk has
been disqualified from the case by court
decree, and Commissioner Robert
Pitofsky disqualified himself), whether to
accept the recommendation of the hearing
judge in the case, Morton Needelman,
and designate three key issues raised in
the opening round of hearings for addi-
tional cross-examination.

It is expected by most observers that the
three commissioners will opt for additional
hearings. To send the matter to the com-
mission now for a final vote without giving
interested parties a chance for further ex-
ploration of the major issues would spark
new complaints from the advertising,
cereal, toy and candy industries, as well as
TV broadcasters. And while the House
and Senate grapple with what sort of
restraints to put on the agency, the FTC
certainly will not be looking for more ad-
verse publicity.

If the disputed-issues hearings begin



(most guesses say some time after Jan. 1),
there is the possibility of what may
amount to a filibuster. The issues the com-
mission are considering are tricky, and in-
dustry attorneys could drag out the hear-
ings for months by calling a long line of
witnesses.

Besides the complex questions that
could be considered, there are, for some,
emotional questions as well.

What Needelman has proposed to ex-
plore in depth are the following:

m To what extent can children between
the ages of 2 and 11 distinguish between
children’s commercials and children’s pro-
graming to the point that they com-
prehend the selling purpose of television
advertising aimed at children?

8 To what extent can children between
the ages of 2 and 11 defend against the
persuasive techniques used in these com-
mercials, such as fantasy or cartoon pre-
senters, premiums, limited information
and various associative appeals?

® What health effects, actual or poten-
tial, attach to any proved lack of under-
standing of selling intent or inability to de-
fend against persuasive techniques?

Some in the advertising community say
the proceeding attacks the entire notion of
what advertising is, and any rule the com-
mission might promulgate would set, for
the industry, a dangerous precedent.

But there are other unanswered ques-
tions about a ban on advertising to
children, some that would be raised if
limitations are eventually imposed.

To begin with, it appears the House will
once again approve the legislative veto.
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The Senate is still resisting the measure,
but support for the veto appears to be
gaining at least some momentum, and
there is a chance that the idea will become
reality.

If that happens, the Congress will have
the opportunity to veto a children’s ad
rule, and it is certain that industry lob-
byists will put enormous pressure on legis-
lators to override the commission.

If a rule did survive Congress, there un-
doubtedly would be court tests. And a re-
cent decision by the U.S. Court of Appeals
in Washington indicated more potential
trouble for an ad ban. In its ruling, that
court agreed with a lower court opinion
that held that terminating the case because
of FTC procedures was premature and the
matter would first have to be resolved at
the commission level before the pro-
cedural matters could be ruled on.

But the court also expressed some reser-
vations about the way this rulemaking has
been fashioned and concluded that it had
“serious doubts about the validity of
some of the commission’s actions”
(BROADCASTING, Oct. 8).

Many predict, however, that the issue
would not stop at the appeals level, but
would eventually find its way to the
Supreme Court. There is the opinion in
many ¢amps that the issues raised in the
proceeding will require resolution by the
high court as they are murky, open to in-
terpretation.

What this means is that the matter is
probably a long way from being resolved,
perhaps years.

But there also is the possibility that the

commission will not issue a rule, or—less
likely—that it may issue one acceptable to
all parties. In that case, the final verdict
ay not be too far away.

Up against
a Geneva wall

U.S. proposals to expand AM

and share UHF are not going

over well at WARC; pace of meeting
may push it into overtime

As the World Administrative Radio Con-
ference ended its fifth week last week, U.S.
concerns regarding two of its proposals in-
volving broadcasting were proving justified
{BROADCASTING, Sept. 17). One is the ex-
tension of the upper portion of the AM
band from 1605 to 1860 khz; the other
calls for adoption of the concept of sharing
the entire UHF television band with
mobile and fixed services on an interna-
tional basis.

Reports from the delegation in Geneva
indicate there is no support—at least at
this point—among Region 2 (Western.
Hemisphere) nations for including AM
broadcasting in the 1800-1860 khz band.
Furthermore, while the U.S. wants to pro-
tect radiolocation (radar) in the lower por-
tion of the 1605-2000 khz band, Canada
and Mexico want an exclusive allocation
for breadcasting between 1605 and 1705
khz.

As for the U.S. proposal regarding shar-

In? Brieth

FCC Chairman Charles Ferris wants to double hiring requirements
for women and minorities in top-four station job categories.
Licensees are now directed to hire in ratic of one minority or woman
employe for every four in over-all market workforce; Ferris wants that for-
mula upped to one for two. Then, he said, "commission can assure itself
that licensees do not evade their affirmative-action obligations by creat-
ing inflated job titles.” Ferris, who made his remarks at meeting of Black
Citizens for Fair Media, in New York last Friday, also said networks are
doing poor job of staffing minorities in key positions at headquarters. In
top-four job categories there, he said, 7.4% are minorities and 11.4% are
women. He noted that FCC's network inquiry staff thinks commission
has power to oversee networks and said, "It may be time to confront
directly the employment practices” of networks —echoing week-
earlier remarks of Commissioner Tyrone Brown at convention of Na-
tional Association of Media Women, in New York. “| believe.” said Brown,
“the commission has an obiigation 1o Icok into the networks' EEQ pertfor-
mance.”

. u] . . .
Move of ABC-TV’s “Hart to Hart” to Tuesday 10-11 NYT appears to
be saving night for network. Ratings for first night with Hert {Oct. 23)
showed that ABC won it with more than comfortable 24 rating/39.4
share—handily outdistancing NBC-TV (17.6/286) and CBS-TV
(12.5/20.3). Hart pulled 22.8/39—bettering second-place NBC by nine
share points.

a
Tele-Communications Inc. has placed initial, $5-million order for
Scientific-Atlanta’s Homesat consumer earth stations. TC| will act as
distributor for dishes in western states where its cable and microwave
operations are already located, and will arrange for programing under
agreements it already has with software companies.

FCC has refused to grant five companies waiver of crossownership
rules requiring divestiture of either newspaper or broadcasting
properties. Five were parl of 16 cases FCC labled as “"egregious’
in-which only daily and only radio or TV station in market were
under common ownership. Five cases which must still divest are all that
remain of Original 16—three have already divested, competition has en-
tered in Six other markets one case was reversed by court. Five com-
panies, which have to divest by Jan. 1, 1980, are: Anniston Broadcasting
Co. (wHMa-Tv Anniston, Ala, and Anniston Star), WaLe-1v Inc. (waLs-Tv
Albany, Ga., and Albany Herald), Lee Enterprises inc. (kGLo-Tv Mason
City, lowa, and Mason City Globe-Gazette), Johnson Newspaper Corp.
(wwny-Tv Watertown, N.Y, and Watertown Daily Times) and Owo0sso

" Broadcasting Co. (woap-aM-FM Owo$s0, Mich., and Owosso Argus-Press).

National Association of Broadcasters last week held another in its series
of town meetings, this one in Orlando, Fla. More than 300 citizens
came to the Edyth Bush Theater there to talk to broadcasters about
what concerns them most. Majority of questions addressed issue of
merality in television programing. Other concerns were loud commer- |
cials and advertising of personal products. Broadcaster panel, all NAB
code board members, comprised (I to r): Alfred R. Schneider, ABC;
Michael McCormick, wiMJ(Tv) Milwaukee; Don O'Brien, CBS Broadcast
Group; Erica Farber, wxLolrm) New York: Herminio Traviesas, NBC, and
Jerome Lansner, NAB Code Authority.
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ing of the UHF band between 470 and 890
khz, most Region 2 countries oppose the

concept for frequencies below 806 mhz;

they are said to prefer discrete allocations
among the services.

tJ.S. allocations are not in jeopardy, ac-
cording to officiats. The U.S. could provide
for sharing of the frequencies within its
borders—but not in areas where sharing
would cause interference to stations in
Mexico or Canada. In other matters’

WARC has not taken any formal action
thus far. Proposals are still being con-
sidered in working groups. In fact, the pace
of Geneva is causing some concern that
the conference will not complete its work
in the 10 weeks scheduled for it. The In-
ternational Telecommunications Union,
which is conducting the conference, has
funds budgeted for a one-week extension.

WARC is moving toward agreement on
the holding of a subsequent conference on
HF bands allocated to broadcasting (short-
wave) and some other matters. The com-
mittee working on allocations has created
an informal group to examine proposals
for such a conference, which some coun-
tries believe should be convened to plan
the use of HF space allocated for short-
wave.

The U.S. is said to have supported the
idea of a future conference but
to have emphasized —as did Sweden—that
a meaningful conference would require a
substantial increase by WARC in HF
allocations for broadcasting.

The U.S. delegation has been meeting
with delegations from Canada and Brazil
on the U.S. proposal to double to 1,000

Pro bono. The National Association of
Broadcasters will pinch hit for the US.
government as host of a Nov. 12 recep-
tion at the World Administrative Radio
Conference in Geneva. NAB's vice
president for engineering, George
Bartlett, a member of the delegation,
suggested to U.S. officials that the NAB
play the role ot host, since the U.S. never
provides funds for such affairs and most
other countries do. Guesfs will be
delegations from Region |l {Western
Hemisphere) countries as well as key
members of other delegations. Hosts
will be NAB Chairman and Mrs. Thomas
Bolger and President and Mrs. Vincent
Wasilewski. All told, more than three
hundred are expected. Estimated cost
to NAB: $10,000.

mhz the spectrum space available at 12
ghz for satellites and to divide the 12 ghz
band into separate subbands of 500 mhz
each, 11.7-12.2 ghz for fixed satellites and
12.2-12.7 ghz for broadcast satellites. The
U.S. is attempting to satisfy Canada’s aim
to allow at least limited broadcast satellite
access to the lower band and limited fixed
satellite access o the upper, while main-
taining separate frequency allocations for
the two services.

The U.S. and Canada are also said to
have presented similar ideas for easing
concerns of Third World countries that
geostationary orbit space will be gone by

the time they have the need and resources
to launch communications satellites. The
Geostationary Orbit Access Procedures
(GOAP) would require nations with
satellites to make at least minor adjust-
ments in their location if necessary to ac-
commodate late-comer satellites. The
ideas are intended to head off proposals for
plans under which orbital slots and fre-
quencies are held in reserve for countries,
whether they need them or not.

Disney family on
radio buying spree

Its Shamrock Broadcasting, formed
only last year to acquire Starr,

now is on way to buying 10 stations
of San Juan Racing Assoclation

Shamrock Broadcasting has offered $67
milltion for the 10-station radio group
owned by San Juan Racing Association.
That Puerto Rico-based company also
owns a race track in the commonwealth
and the Washington Diplomats soccer
team.

San Juan's president and chairman,
Hyman Glickstein, made the announce-
ment, saying that he and other principal
shareholders of the company ‘‘look ...
favorably’’ on the proposal. The deal calls
for $62 million plus the assumption of $5
million in bank debt.

Stations involved are WKTU{(FM), the
disco success story in New York, New
York’s Spanish-language WIT(AM),

Worldvision Enterprises has scored another network series for local
syndication: ABC-TV's “Love Boat” now in its third season. Earlier this
month, it announced acquisition of rights for CBS-TV's Barnaby Jones
(BROADCASTING, Oct. 22). .

a
U.S. Court of Appeals in Washington has "strongly recommended” to
FCC that it refer future double billing cases to U.S. attorney for
consideration of criminal prosecution. Court made recommendation in
opinion affirming commission’s decision to deny renewal of Berlin Com-
munications’ license for werLam Berlin, N.H, because of double billing.
Berlin did not deny wrongdoing, but had protested in its appeal that
punishment was unduly severe. Court not only disagreed but said com-
mission has not paid sufficient attention to “serious criminal
violation” double billing constitutes —violation of mail fraud and con-
$piracy statutes.

w}

CBS-TV has scheduled “Young Maverick” series {Warner Bros.) at
§-9 p.m. Wednesday beginning Nov. 28. Time period started out this
season with poorly rated Last Resort and Struck by Lightning, which
have since been pre-empted for specials. While latter shows may be in
scheduling limbo, CBS continues to maintain that they've not been can-
celed.

m]
Creditors’ committee of financially troubled Media Corp. of America
last Friday accepted Lorillard proposal to pay $6 million to creditors of
media-buying service. Lorillard, former client of Media Corp., offered to
give $3 million to creditors never paid because Lorillard stopped pay-
ments to Media Corp. last July, and $3 million to creditors for whom
Lorillard had made payments to media-buying service, but reportedly
were not compensated. First $3 million would represent 22 cents cn dol-
lar and second $3 million 28 cents on dollar.

O
Financially ailing Chrysler Corp., which spent estimated $12 million in

broadcast last summer on ils rebate offer for 1979 cars (BROADCASTING,
Aug. 20), is reported to be readying spot TV and radio drive for
Plymouth Volare and Dodge Aspen 1980 models. Though plans still are
said to be incomplete, spot TV and radio effort will begin in about 10
markels sometime in November, with likelihood list will be expanded
and network TV will be added. Agency: Kenyon & Eckhardt.

a
National Association of Broadcasters is making concerted effort to form
more effective lobbying group of broadcasters. NAB brought in its
government relations representatives from almost every state for
"Leadership Conference” last Thursday and Friday. They met with their
Washington counterparts to discuss how to form efficient organization
at state and national ievels. Goal is to have on-geing relationship, at both
levels, with each state’s representatives and senators.

[m]

Leslie Midgely, CBS News executive producer whose association with
CBS began in 1955, is joining NBC News in January 1980 as VP, special
programs, succeeding Nigel Ryan, who will become director of pro-
grams for Thames Television of London.
]

John Dimling, who left research vice presidency of National Associ-
ation of Broadcasters to take New York post with Arbitron earlier this
year (BROADCASTING, Jan. 29), is returning to Washington next month as
director of planning and analysis for Corporation for Public Broadcast-
ing.

[m]

Oklahoma Publishing Co. (Gaylord Broadcasting Co,) has established
new Los Angeles-based program production division, Gaylord Pro-
ductions. James Terrell, executive vice president of Gaylord Broad-
casting, has been named president of new arm that will make television
and motion picture product. Willlam L. Clark, formerly vice president
for sales of 20th Century-Fox Television, has been named vice president
of saies and television development of new venture.
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WTMJ wanted
digital effects during the fact

not after.

“We bought the real-time practicality of NEC’s DVE®,”

NEC's Digital Video Processing
DVE is capable of simultaneous
synchronization and special effects
for real-time applications from
chroma-key tracking on up—as
opposed to other units which are
post-production oriented.

“There's a lot of equipment out
there that might do the job,” said Ray
Hernday. “But NEC had, by far, the
most features at the best price.”

Jim Wuliman, WTMJ's Director of
Engineering, went even further. “Size
and expansion capability were very
important. We needed everything

Ray Hernday, Chief Engineer, WTMJ.

from basic synchronization to Digital
Video Processing to multi-freeze. We
got everything we wanted along with
NEC's great reputation for quality
and superior service.”

Find cut how NEC's DVE is for real
and for you. Call now for our DVE
demo tape.

Call Toll-Free 800-323-6656.
In lilinois call 312-640-3792.

el = I'l' t

)

“Ill'lllll]ll"

el i1y gy

P
|.||||||ulﬂllll]l"lilllll'llllll]l:llll

NEC

Nippon Electric Co., Ltd.
NEC America, Inc.

Broadcast Equipment Division
130 Martin Lane
Elk Grove Village, IL 60007
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WIMD(FM).WUST(AM) Washington, WKLS-
AM-FM Atlanta, wWQAL{FM) Cleveland,
wYSP{FM) Philadelphia and KRLY(FM)
Houston. San Juan has previously ar-
ranged to sell WwTMI(FM) Miami and buy
KNUS(FM) Dallas.

Shamrock, privately held by Roy E. Dis-
ney and family, recently completed a
merger with Starr Broadcasting for about
$25 million. Starr had four AM, four FM
and four TV outlets, and Shamrock had
been formed by the Disneys expressly for
the Starr acquisition (BROADCASTING, May
15, 1978). Bruce E Johnson is president
and chief executive officer.

Something will have to go in completing
the latest transaction; San Juan has a full
complement of FM’s, which means
Shamrock will have to sell off four of the
total 11. No decision has yet been made on
which stations will be put on the market.

Reasonable access
battle joined

With election year 1980 still two months
off, a complaint about broadcasters’ treat-
ment of candidates is being prepared for
filing with the FCC, probably this week.
The complainant will be the Carter-Mon-
dale Committee, and the pleading will be
aimed at the refusal of the three networks
to make a half hour available in December
for a documentary on President Carter.

Jerry Rafshoon, who is handling the ad-
vertising for the campaign, called the net-
works’ actions *‘abritrary and capricious.”
And the attorney preparing the complaint,
John Lane, said it would be based on the
‘‘reasonable access'’ provision of the
Communications Act.

Carter plans to make a formal announ-
cement of his candidacy on Dec. 4.
Rafshoon had asked for a half hour in
prime time on any one of four dates — Dec.
4.5 6o0r17.

Carter was not alone in being turned
down. The three networks have also re-
jected requests for half hours by Repub-
lican presidential hopefuls John Connally
and Ronald Reagan.

However, CBS has made five minutes of
program time available to the candidates
and Connally and Reagan have accepited.
The Connally campaign committee
purchased five minutes at 10:55 p.m. on
Oct. 30, and is considering a five-minute
daylime availability during the week of
Nov. 19. The Reagan campaign committee
bought five minutes at 10:55 on Nov. 13
and at 2:25 p.m., on Nov. 14. It also
bought five minutes on CBS Radio and on
the Mutual Broadcasting System during
morning drive time on Nov. 14,

CBS has offered Carter five-minute pro-
gram lime—at 10:55 p.m. on Dec. 8 and
during the day at an unspecified time.
Rafshoon indicated he was not in-
terested—*“*1t’s five minutes at the end of
the network’s lowest-rated show’* — Paris.
(Last week, Paris ranked 61st out of 64
shows.)

Silverman: troops home by Christmas ’80

NBC president says his network

will be number one across the board
by the end of 1980; he also admits
some promotions and programs in
oarly going are ‘jiggly, but says

that from here on, the hallmark of
his programing will be quality

NBC President Fred Silverman expects
that his TV network will be ‘‘the leader in
all dayparts’ by the end of 1980, The
weekly ratings wins and losses so far this
season are ‘‘really meaningless,” he feels,
and NBC'’s real “‘year of ascendancy is ...
from Christmas to Christmas.”

With live drama and Studio 8H cultural
programs to be added to NBC News White
Papers, NBC Theater and other shows, he
hopes that “every week and a half or two
weeks, there will be something to point to
of a special nature ... that represents
quality.”

Promotions and programing that **could
be considered jiggly’® were necessary Lo get
audience sampling of some of the new
shows. “‘But there’s no intention Lo sus-
tain this kind of activity’ and it will *‘vir-
tually disappear in the next couple of
weeks.”

Silverman’s remarks on these subjects
and a range of others from the November
sweeps to Prime Time Sunday came Sun-
day, Oct. 21, when he took questions from
reporters during an NBC press tour in
New York.

Silverman admitted that the TV trend
has been towards pure entertainment over
the past five years. That, he said, “‘was a
mistake and we’re trying to correct it.”

Challenged by a reporter who found it
unusual for Silverman—who has been a
force in building the likes of Laverne &
Shirley—to be making such statements,
Silverman said, *‘I'm in a position now to
something about it.”’

Among the things Silverman plans (o do
on the cultural side this season are four
Studio 8H programs. The first will be on
Jan. 9, a 90-minute New York Philhar-
monic tribute to Arturo Toscanini under
the* direction of Zubin Mehta. (Mehia,
who shared center stage with Silverman
early in the press conference, lauded NBC
and said that since the days of the NBC
Symphony and Toscanini, ‘‘commercial
media have really completely forgotten
about us.”)

Although he said details will come in
mid-November, Silverman said NBC is
planning four to six live drama programs a
year in prime time—mostly originals but
also a new version of “‘Death of a Sales-
man.”

Silverman was challenged by another re-
porter who asked how Silverman could
talk of quality programing and yet use
“‘tawdry’’ promotions to advance such
shows as The Misadventures of Sheriff
Lobo (at issue: an episode involving “The
Panhandle Pussycats,’ a group of girls
from a burlesque house who were
cheerleaders for a football game).
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Silverman countered that what “‘could
be considered jiggly”” was only a ‘‘very
small part of a 22-hour program
schedule.”’ He claimed that *‘nobody
singles out the promotion for The Miracle
Worker. Nobody singles out the promotion
for When Hell was in Session.”

He said that such programing and pro-
motion were needed to draw an audience
to sample some new shows and now will
‘virtually disappear”’ Silverman claimed
that “‘the shows now by and large are quite
typical of the series)’ For example, he ex-
plained that the premiere earlier this
month of Kate Loves a Mystery
(““Hookers By Day, Housewives By
Night”) is the only episode in the series
he could think of that had *‘the kind of
content that would be questionable.”

Silverman, whose network is outper-
forming most expectations, nevertheless
discounted the early weekly ratings scores.
““You know, you look at these numbers,
number one one week, number two, and
probably we’ll be third this week because
of frontloading. They’re really meaning-
less. What you look for is improvement.
And I know with some certainty that we
have more successful programs on the air
now than we had a year ago and than we
had in the midseason.”

However, Silverman is sticking to his
earlier projections that NBC will lead the
others by Christmas 1980 and, he thinks,
in all dayparts.

He claimed that ‘‘we’re starting to see it
in our children’s schedule, which has built
the past couple of weeks, and we are about
ready to move into a second place there.”

*“I think we’re seeing it the past couple
of weeks with the Nightly News, where the
show is re-establishing itself as the second
program in the time period, and now we
are promoling it!> He added that ‘‘we’ve
arrested the erosion on the Today show.”
And, he said, “for the past couple of
weeks there seems (0 be some movement
in our serials in the afternoons.” By the
end of 1980, he added, “‘all but three half
hours of our program schedule in daytime
will be serial’ meaning another hour of
serials by next spring.

As for the Johnny Carson late night
situation, Silverman offered no more than
the network had been saying before:
‘‘there are ongoing conversations’’ and
““NBC loves Johnny Carson and we want
him to stay”’

As for why NBC’s prime-time schedule
has improved upon last year’s, Silverman
explained that certain renewed shows
*‘were underestimated by a good many
people’’ and previously had *‘never really
had an opportunity to prove themselves.”
Second, he said, ‘“‘we've introduced some
new programs that the audience seems to
like!”

Third, and *‘most significant,”” he ad-
ded, is that “*we have a group of shows for
the most part that are either brand-new or
less than a year old. And these shows are
in a state of growth.”



Technology®

SMPTE sets records

Attendance mts"'s',soo for week’s
worth of technical papers and
167 equipment exhibitors

By the numbers, last week's meeting of
the Society of Motion Picture and Televi-
sion Engineers at Los Angeles’s Century
Plaza hotel fared well. The indicators sug-
gested strong growth in the ranks of those
attending, and the number of exhibitors
was significantly higher than last year’s fall
meeting in New York. Official figures for
the Sunday-through-Friday conference
showed that 8,500 attended (including

1,500 paid registrants and 1,500 exhibit

personnel), and the number of exhibitors
swelled to 167. Figures for the New York
meeting were 7,200 and 110, respectively.

The papers presented at the five days of
technical sessions showed that SMPTE re-
mains ahead of other engineering-
oriented gatherings in addressing a diver-
sity of technical subjects. As is the custom
at such meetings, the topics ranged from
the mildly informative, such as a report on
television in the People’s Republic of
China, to the esoteric—discussions of the
future of high-resolution (1,100-line or
more)} television or the Pioneer II Saturn
display system—to the downright (io the
uninitiated) arcane-- user-bit applications
and crossmodulation techniques.

An entire afternoon of papers {Thurs-
day) was devoted to the dramatic impact
the use of microprocessors has made on
almost every area of broadcast production

and transmission.

Delegates also heard reports from ABC-
TV on its near-monumental engineering
efforts for the 1980 Winter Olympics at
Lake Placid, N.Y.; from the head of
engineering at CBS-TV on its new single-
camera off-line editing system, and from
an Ampex Corp. engineer, who partici-
pated in the development of videotape in
the 1950°s, on the core problems of eco-
nomics and performance engineers will
have to address before digital video record-
ing can become a reality in the production
studios of the world’s television stations
and networks.

While some engineers took oppor-
tunities to describe the design and
development of equipment that could be
seen and purchased at the exhibit hall (or
halls—for the exhibits were spread
throughout the basement meeting rooms
of the hotel), others chose to devote their
papers to such futuristic topics as
stereophonic television sound,
stereoscopic (three-dimensional) video
and teletext. .

. Although the technical sessions did not

disappoint, those looking for new products
on the exhibit floor may have been let
down. There were some new items, but
many of those were production models of
prototypes seen at the National Associ-
ation of Broadcasters convention last
spring and elsewhere.

Sony had a number of new products,
but all were essentially accessories for its
existing broad line of broadcast equipment
(see *‘In Sync,” page 34). Hitachi was
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showing two new color cameras—the
FP-40S. converiible to four modes of
operation (ENG, surveillance, telecine
and studio} and the FP-60S with its three
one-inch Saticon tubes. Philip’s new
digital noise reducer and tape syn-
chronizer were receiving much attention,
and Lenco Electronics was pushing a new
line of color monitors.

Despite the lack of novelty on the floor,
interest at the booths was continually
high, and the salesmen were kept busy at-
tending to the delegates who flowed
through the aisles. With few exceptions,
product managers and sales personnel
were pleased by the attention their pro-
ducts received and reported sales of pro-
ducts both old and new.

One characteristic of conventions of any
type seems to be considerable discussion
about the next one, and SMPTE last week
was no exception. At a press conference
on Wednesday, representatives from Great
Britain’s International Broadcasting Con-
vention were on hand to make known
their plans for the Sept. 20-24, 1980,
meeting. Next year's eighth IBC will be
held at the seaside resort of Brighton, and
it will be the first outside London. Charles
B. B. Wood, a British broadcasting consul-
tant, said IBC expected attendance at the
1980 conference would reach past 3,000,
and that the new Metropole Conference
and Exhibition Centér would accommo-
date more than double the number of ex-
hibitors who were on hand in 1980.

BROADCASTING will present a full report
on last week’s SMPTE on Nov. 5.
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Earth-station
action reaction

Mutual forges ahead, hopes to have
satellite distribution in operation
in a year and a half; others have
questions about deregulatory move

The FCC’s Oct. 18 decision to deregulate
receive-only earth stations (BROADCAST-
ING, Oct. 22) was greeted with enthusiasm
by some last week, and with a surprising
amount of caution by others.

Mutual Broadcasting System wasted no
time in planning the installation of more
than 650 six-foot, 10-foot and 15-foot
earth stations nationwide. (The diameter
of each dish depends on market size, loca-
tion and other technical factors.) Applica-
tions for approximately 500 units have
been pending since March 1978, while ap-
plications for an additional 200 were filed
last spring.

Representatives of California
Microwave Inc., the company building
Mutual’s earth stations, were in Washing-
ton last week working out details for in-
stallation. According to Ray Rask,
Mutual’s director of satellite and corporate
engineering, the first 20 would be in place
on the East Coast within the next 45 10 60
days. He added that Mutual hoped to have
the entire system in place and fully opera-
tional within 18 months.

Others were also moving ahead with
plans, although not as quickly as Mutual.

Jay Bowles, of Associated Press Radio,
s?id six or seven people were working full
time on mapping an implementation
schedule, but he didn’t expect that final
plans would be ready until this week.
*‘We've been fighting for this for years,”
Bowles said. “We’'re flat going to go with
it, I can guaraniee you that,” he added.

But Bowles said there were still some
questions that had to be answered, such as
how much power couid be used out of the
satellite. Technical questions of this sort,
he said, would have to be studied fully
before any final decisions could be made.

Equipment manufacturers were also
asking questions last week. There was the
general consensus that the commission
decision would eventually be a boon to
business, but it was too soon to predict
what that impact would be.

John Freight, manager of marketing
communications for Scientific- Atlanta,
said S-A was exciled about the decision,
but it wanted to see the FCC order, which
hadn’t yet been released, to study the fine
print. *“We’re still wondering what it all
means,”’ he said.

Freight said that S- A’s sales had been in-
creasing each year, and he expected that
even without this decision, costs are drop-
ping and sales would continue to gain. He
attributed this in part 1o the fact that the
cable industry is more financially sound
than in the past and there’s more program-
ing offered via satellite.

Freight said he hoped questions about
the decision could be resolved this week at

an S-A earth station symposium, and he
expecled the issues would in fact be
clarified. *“Whether this will have a major
impact—il’s too soon to tell.”’ he added.

A representative of another major
manufacturer, who asked to remain
anonymous, said he wasn’t sure what the
decision really meant. As he understood
it, an unlicensed earth terminal could ac-
cess any satellite, assuming there is per-
mission from the programers. But he won-
dered whether the manufacturers would
be liable if a person avoided obtaining per-
mission and paying’ royalties. He added
that this could become a possibility if there
is no record at the FCC of where earth sia-
tions are located.

Bob Luff, of the National Cable Televi-
sion Association, said that manufacturers
had expressed some questions about the
registration issue, but otherwise seemed
pleased with the decision.

Luff said the public interest had been
served by the decision, as licensing was
available as an option to protect cable
systems from microwave interference. But
in rural areas, where the possibilities of in-
terference were minimal, the time-con-
suming construction permit process could
be circumvented, he noted. Luff said that

without having to go through the cost of
frequency coordination, the cost of install-
ing an earth station would be cut by about
25%. He noted that approximately half of
the country’s cable systems already have
earth stations, and this FCC action will
probably pave the way for the others.

If an operator foregoes the licensing pro-
cess, he remains unprotected to inter-
ference. Luff said, however, there is always
the option of moving an antenna or get-
ting a better one.

There was some obvious disagreement
on the efficacy of this position. One
engineer said it was nonsense that a dish
could be easily moved, In addition, he said
that people seemed to be overlooking the
potential costs involved. “*Anyone that just
willy-nilly pours concrete pads has money
to burn,” he said.

He said he thought Mutual was wrong
in its decision to jump at the chance to in-
stall the terminals without protecting
against interference, as only four to five
months might be lost by now going
through the licensing procedure. *““When
the Bell System needs a new microwave
link because an area is growing, and they
put the microwave in, that’s the end of
that system.” he said.

[MuSync

New-born. Bell & Howell Co. and Robert Bosch Corp. announced formation of new joint
venture corporation at convention of Society of Motion Picture and Television Engineers in
Los Angeles last week. Fernseh Inc., as company will be known, will incorporate video
equipment manufacturing plant of B&H's Telemation subsidiary in Salt Lake City with

marketing operation of Femseh Division of Robert Bosch Corp. Technical expertise will
come from B&H, Telematon and Robert Bosch. Fernseh Division will continue overseas
manufacture and distribution of its existing product line. Robert B. Pfannkuch, president of
B&H's video group, will become chairman of new company.

a
Curing the blues. Jun-ichiro Nakamura delivered paper at SMPTE technical session on
"soft chromakey” system developed by his company, NHK (Japanese Broadcasting Corp.).
In videotape demonstration, Nakamura compared soft chromakey to conventional method.
NHK system produced composite picture with clear definition of border detail without blue
outline that degrades chromakey shots, Also, soft chromakey reproduced faithfully
shadows cast on chromakey blue, creating more natural montages and shadows and
maintained good coior rendition without bluish cast.

a
RCA was there too. RCA dominated television production session of SMPTE on Monday
afternoon with series of papers thal led up to another discussion and pitch for RCA's state-
of-the-art TK-47 color camera system wilh its automatic set-up capability. One of four
successive RCA speakers described RCA's new 30 mm Saticon pick-up tube (C81009E)
which is due on marketplace early next year. Al Month of RCA Lab in Lancaster, Pa,, said
new tube is superior to 1.2-inch scanned lead-oxide tubes in corner resolution and that its
size complemenls TK-47 design.

a
Fidelipac on its own. Fidelipac division of Harvel Industries Corp. has become totally
independent under name of Fidelipac Corp. Headquarters are at 109 Mount Laurel, N.J.
08057, Fidelipac, leading manufacturer of broadcast tape carlridges and accessories,
said continuity in providing quality products will continue 10 be supplied by existing
management personnel. Retaining their positions are Daniel McCloskey, general manager;
Arthur Constantine, sales manager, and Robert J. Gosciak and Frank A. Dileo, development

engineers.
o

New from Sony. Sony Corp. arrived at SMPTE with number of new products, including
three-quarter-inch U-Matic videocassette recorder; dynami¢ motion controller that
provides conlinuously variable playback speed as accessory 10 Sony's one-inch recorders;
CCU-300 camera control unil with five-inch viewfinder for Sony's BVP-300 color camera,
and HT-500 chroma stabilizer for monitoring purposes.

Broadcasting Oct 29 1979
34




COMMUNITY
INVOLVEMENT..

WJIM-TV, like
many of our broad-
cast colleagues, has
a wall full of awards.
We prefer looking at
them as symbols of
our community in-
volvement in Mid-
Michigan.

Obviously, we're
proud of national
honors such as the
Ernie Pyle Citation
for journalism and
the St. Judes
Children’s Research
Award. But, our
most cherished
awards are from
local organizations;
from our viewers and
neighbors who know
us best ... the
Michigan Education
Association, Lansing Chamber of Commerce, Capitai Area United Way, Lansing
School District, Michigan Lung Association, Big Brothers/Big Sisters, Michigan
Arthritis Foundation, Automobile Club of Michigan, and the University of
Michigan, to name a few. The lonia Free Fair honored us for producing the first
live television coverage of that popular Mid-Michigan event.

Awards are more than wall decorations. They represent the involvement of
the broadcaster in his community ... the kinds of good works which WJIM-TV
has provided our viewers for more than a quarter century.

~WIIM-TV

IMPORTANT IN MID-MICHIGAN

Gross Telecasting, Inc. — Lansing, Michigan




WNEW-TV, New York
KTTYV, Los Angeles
WGN-TV, Chicago
WPHL-TV, Philadelphia
KBHK-TV, San Francisco
WSBK-TV, Boston
WKBD-TV, Detroit
WDCA-TV, Washington
WUAB-TV, Cleveland
KXTX, Dallas-Ft. Worth
WPGH-TYV, Pittsburgh
KRIV-TV, Houston
KPLR-TV, St. Louis
WTCN-TV, Minneapolis-

St. Paul
WPLG, Miami
WSB-TV, Atlanta
WTOG-TV, Tampa-

St. Petersburg
KSTW-TV, Seattle-Tacoma
WMAR-TV, Baltimore
WRTYV, Indianapolis
KWGN, Denver
KPTYV, Portland (Ore.)
KTXL, Sacramento-Stockton
WVTYV, Milwaukee
WXIX-TV, Cincinnati
KMBC-TV, Kansas City
XETYV, San Diego
WKBW-TV, Buffalo
WNGE, Nashville
WBNS-TV, Columbus (O.)
KPHO-TV, Phoenix

WSOC-TV, Charlotte

WPTY-TV, Memphis

WLOS-TV, Greenville-
Spartanburg-Asheville

. KTVY, Oklahoma City

WOTYV, Grand Rapids-
Kalamazoo

WBRE-TV, Wilkes Barre-
Scranton

WRAL-TV, Raleigh-Durham
WHAS-TV, Louisville

WSAZ-TV, Charleston-
Huntington

WTEN, Albany-
Schenectady-Troy

WKEF, Dayton

WLYH-TV, Harrisburg-York-
Lancaster-Lebanon

WYAH-TV, Norfolk-
Portsmouth

KSTU, Salt Lake City

WAPI-TV, Birmingham

KENS-TV, San Antonio

KTUL-TV, Tulsa

WGHP, Greensboro-Winston-
Salem-High Point

WEYI-TV, Flint-Saginaw-
Bay City

WSPD-TV, Toledo

KATYV, Little Rock

KSLA-TV, Shreveport-
Texarkana

WBIR-TV, Knoxville

WTVH, Syracuse

WEAR-TV, Mobile-Pensacola
WJXT, Jacksonville
WHEC-TV, Rochester, N.Y.
WBAY-TV, Green Bay

WDB]J, Roanoke-Lynchburg
KMPH-TV, Fresno-Visalia

WMT-TV, Cedar Rapids-
Waterloo

WRCB-TV, Chattanooga

WHBF-TV, Davenport-Rock
Island-Moline

KREM-TV, Spokane

WSIL-TV, Paducah-Cape
Girardeau-Harrisburg

KGGM-TV, Albuquerque

WNDU-TV, South Bend-
Elkhart

WGAN-TYV, Portland-Poland
Spring

WYTYV, Youngstown

KOLN-TV, Lincoln-Hastings-
Kearney

WAPT-TV, Jackson (Miss.)

WCYB-TV, Bristol-
Kingsport-Johnson City

KYTYV, Springfield (Mo.)

WWLP, Springfield (Mass.)

WSMW-TV, Worcester

WFIE-TV, Evansville

WEEK-TYV, Peoria

WKYT-TV, Lexington

KOLD-TV, Tucson

KELO-TV, Sioux Falls

WILX-TV, Lansing

WCTI-TV, Greenville-New
Bern-Washington

WRBT, Baton Rouge

WAAY-TV, Huntsville-
Decatur

KTVV-TV, Austin
WFFT-TV, Ft. Wayne
WIS-TV, Columbia (S.C.)
WREX-TV, Rockford
KWTX-TV, Waco-Temple

KRDO-TYV, Colorado Springs-
Pueblo

WKOW-TV, Madison
KVIA-TV, El Paso

Warner Bros. Television Distribution



SOLD IN 121 HAPPY MARKETS...

WDIO-TV, Duluth-Superior
WRDW-TV, Augusta

WTOV-TV, Wheeling-
Steubenville

KODE-TV, Joplin-Pittsburg
KATC, Lafayette (La.)
KVII-TV, Amarillo
WSFA-TV, Montgomery

KBMT-TV, Beaumont-
Port Arthur

WTVM, Columbus (Ga.)
KCAU-TV, Sioux City
WCBD-TV, Charleston (S.C))

WXOW-TV, La Crosse-
Eau Claire

KVAL, Eugene
WAOW-TV, Wausau
KTSB, Topeka
KIII, Corpus Christi

KGBT-TV, McAllen-
Brownsville

KRCG-TV, Columbia-
Jefferson City

KBCI-TV, Boise

WMAZ-TV, Macon
WLBZ-TV, Bangor
KOLO-TV, Reno

KOSA-TV, Odessa-Midland
WTVY, Dothan

KFPW-TV, Ft. Smith
KALB-TV, Alexandria (La.)
KAIT-TV, Jonesboro

KJCT, Grand Junction

L\ A Warner Communications Company

© 1979 Warner Bros. Inc.




Charlotte

WSB TV-AM-FM_ WHIO TV-AM-FMT WSOC TV-AM-FM- WIIC- TV, KTVU-TV

Atlanta

Dayton

Y ‘,

Chairtotte

Kids get what they deserve

On WSQC-TV in Charlotte,
kids get special program-
ming tailored 1o their needs,
interests, and environment.
Like "Kidsworld:!" The out-
standing children’s program,
made even better because
we've geared it especially for
the kids in our viewing areq.
It's a good idea that not only
won us a lot of young fans in

COX

Broadcasing

Pitlsburgh San Francisco:  -Miami
Oakland

Charlotte, but also @ 1978 Ac-
tion for Children’s Television
(ACT) Achievement Award for
our “significant contribution
towards improving children’s
television."'We're very pleased
to receive this special honor.
And proud that Channel 9
has always been a good
place for our kids to turn.
represented by TeleRep

WIOD. WAIA-FM KFI. KOST-FM WLIF-FM WAWSH-FM

Los Angeles Baltimore Philadelphia
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CHILDREN’S TELEVISION

Thousands of hours a year, hundreds of millions of dollars
and the intense concern of both broadcast executives and the
public their medium serves are devoted to the
many-faceted world of children’s TV, It’s a subject
as complex as it is controversial. This special
report provides a “snapshot” of that arena as it stands today—
nationally and locally in terms of programs and the
commercial world—as the FCC and other government

interests prepare to take a new, longer and even
harder look at the subject than they've ever done before.

The TV networks: at the center of the storm

Networks contend critics aren’t
looking beneath the surface of
Saturday-morning television for kids

It’s Saturday morning, and for many
parents, there’s no question where their
children are.

The commercial networks' line-ups are
in full swing and parents passing by the
television set can find their kids starting
off the morning with ABC-TV’s World's
Greatest Superfriends, CBS-TV’s New
Adventures of Mighty Mouse and Heckle
and Jeckle or NBC-TV's Daffy Duck
Show. A little later, it’'s the Plasticman

Comedyl/Adventure Show, Popeye Hour ot

The New Shmoo.

Same old thing, right? A little more
sophisticated and superpowerful, perhaps,
than what parents used to watch. But still
cartoons, cartoons, carloons.

Programers won't argue that animation
is the foundation and competitive
necessity of Saturday mornings. From 8
a.m, to noon, it’s a solid cartoon block
across the networks. But as for children’s
programing being the same old thing, pro-
gramers disagree.

The house has been cleaned of violence
and racial and sexual stereotypes, they in-
sist. Cited are informational spots such as
ABC’s Schoolhouse Rock, CBS’s In the
News and, premiering this season, NBC’s
Ask NBC News and Time-Out. After-
noons, there’s ABC Weekend Specials, the
CBS youth-directed newsmagazine, 30
Minutes, and NBC’s (as of Nov. 10) Hot
Hero Sandwich.

On selected weekdays, there are the

ABC Afternoon Specials, the new CBS

Afternoon Playhouse and NBC Special
Treats. The programing list continues.

From those providing the viewing
choices for young people, these are impos-
tant strides, with the word *‘evolution™
frequently used. To critics, however, they
are merely baby steps compared to the
efforts of Children’s Television Workshop
(Sesame Street, Electric Company and
3-2-1 Contact).

8 Whether strides or baby steps, there
has been movement. Captain Kangaroo—
now in its 25th season of weekday morn-
ings on CBS-TV—has been joined not
only by new cartoons but also by
children’s variety shows, news broadcasts
and diverse informational segments.

On ABC, for example, at least 30 sec-
onds of nutrition, health and safety or
consumer spots show up during each half
hour of children’s programing. And when
ABC cuts back next January to seven-and-
a-half minutes of commercial time (CBS
and NBC are holding fast at eight and a
half), more time for such service.announ-
cements is to be added. ABC plans to go to
six-and-a-half minutes in 1981.

ABC'’s health and safety tips show up in
World’s Greatest Superfriends; consumer
spots are offered during breaks in Plastic-
man. New this season is Dr Henry's
Emergency Lessons for People (HELP).
Since 1972, there’s been Schoolhouse
Rock, an animated musical series now con-
sisting of “‘America Rock,” *‘‘Grammar
Rock,” **Multiplication Rock™ and **Sci-
ence Rock.”’ The three-minute shows are
offered four times a weekend. Twice each
weekend is Dear Alex & Annie, a TV ad-
vice column for children and adolescents.
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Now in its second season is ABC’s Sun-
day morning 90-minute entertainment
and variety show, Kids are People Too. It's
followed at 11:30 by the fourth season of
Animals, Animals, .Animals with Hal
Linden as host.

Children’s novels and short stories are
dramatized on Saturday at noon as ABC
Weekend Specials, which for the first time
this season is being offered for all 52
weeks. Where ABC has racked up most
kudos for its children’s programing .has
been with the ABC Afternoon Specials.
Since the premiere offerings in 1972, the
series, now airing twice monthly during
the school year (seven originals, seven
reruns), has picked up eight Emmy
awards, among other honors.

With NBC’s Ding Dong School having
left the network airwaves in 1956, CBS’s
Captain Kangaroo remains the longest
running and only bastion of network
children’s programing offered on a week-
day basis. And indeed, it has become the
standard. One would be hard-pressed to
find young adults in America who don’t
remember Grandfather Clock, Mr. Green- -
jeans, Bunny Rabbit, Mr. Moose and, of
course, the Captain—52-year-old Bob
Keeshan.

The show premiered on CBS Oct. 3,
1955, and has continued its five-day-a-
week broadcasts without interruption. The
program has won three Peabody awards,
an Ohio State award, an Emmy and two
Gabriels. Keeshan was named broadcaster
of the year by the International Radio and
Television Society in 1979,

But, like the other networks, CBS has
developed other formats. On.Saturdays,
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WJBF-TV
KOB-TV
WTAJ-TV
WANX-TV
WMAR-TV
WBRZ
KVOS-TV
WBNG-TV
WAPI-TV
KBCI-TV
WLVI-TV
WCYB-TV
WIVB-TV
WCIV
WOWK-TV

WSOC-TV
WRCB-TV
WFLD-TV
WXIX-TV
WIJKW-TV
WIS-TV
WYEA-TV
WCMH
Kil-TV
KXTX

Augusta, GA
Albuquerque
Altoona
Atlanta, GA
Baltimore
Baton Rouge
Bellingham
Binghamton
Birmingham
Boise

Boston
Bristol
Buffalo
Charleston, SC
Charleston/

Huntington, W. VA.

Charlotte
Chattanooga
Chicago
Cincinnati
Cleveland
Columbia, SC
Columbus, GA
Columbus, OH
Corpus Christi
Dallas

WKEF
WHO-TV
WKBD-TV
WEAU-TV
KVAL
KMJ-TV
wWOTV
WBAY-TV
WXILTV

WFBC-TV
WHP-TV
WFSB
KRIV-TV
WAFF-TV
WHMB-TV
KBMA-TV
WTVK
WTVQ-TV
KTTV
WMAZ-TV
WCIX-TV
WVTV
WTCN-TV
KNOE-TV
WSM-TV
WCTI-TV
WVUE

Dayton

Des Moines
Detroit

Eau Claire
Eugene
Fresno

Grand Rapids
Greenbay
Greensboro/
Winston-Salem, NC
Greenville, SC
Harrisburg
Hartford
Houston
Huntsville
Indianapolis
Kansas City, MO
Knoxville
Lexington

Los Angeles
Macon

Miami
Milwaukee
Minneapolis
Monroe
Nashville

New Bern, NC
New Orleans

MGM TELEVISION

WPIX
WYAH-TV
KOSA-TV
KTVY
WOFL-TV
WEAR-TV
WMBD-TV
WTAF-TV
KPHO-TV
WTAE-TV
KGW-TV
KOAA-TV
WOKR
WQRF-TV
KCRA-TV
KSTU
XETV
KTVU
WTOC-TV
WRGB
WHME-TV
KREM-TV
KPLR-TV
WTVH
WTHI-TV
WDHO-TV
KTEW
WTWV
WTTG
WSAU-TV
WYTV

New York
Norfolk
Odessa
Oklahoma City
Oriando
Pensacola
Peoria
Philadelphia
Phoenix
Pittsburgh
Portland, OR
Pueblo
Rochester
Rockford
Sacramento
Salt Lake City
San Diego
San Francisco
Savannah
Schenectady
South Bend
Spokane

St. Louis
Syracuse
Terre Haute
Toledo

Tulsa

Tupelo
Washington, D.C.
Wausau
Youngstown
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Alex and Annie

Plaslicman

for example, CBS News produced 10 In
the News segments that are interspersed
with regular series. It's now in its ninth
season. The news division also has
developed 30 Minutes, aimed primarily at
teen-agers. Now in its second season, the
program already has won a Peabody. Cor-
respondents Beisy Aaron and Christofer
Glenn are co-editors (Glenn also narrates
In the News.).

For even younger viewers, CBS News
has developed another magazine,
Razzmatazz, presented on an occasional
basis—this year including six new editions
on weekday afternoons. Host is actor Brian
Tochi, joined by children’s TV veteran
Don (Mr. Wizard) Herber.

New special children’s features appear-
ing on the network this year are The CBS
Library, dramatic presentations of con-
temporary books selecied in cooperation
with the Library of Congress and
Scholastic magazine, CBS Afternoon
Playhouse miniseries and one-hour
dramas, and The Kids on the Block, a
special for and about disabled children.
CBS has set aside the first Tuesday of ev-
ery month for these programs.

The CBS Festival of Lively Arts for
Young People, in its seventh season, is an

Fat Albert

occasional series of weekend and holiday
specials that includes the 22nd season of
the **New York Philharmonic Young Peo-
ple's Concerts.”’

Outside of the NBC Saturday morning
schedule, the network has been program-
ing award-winning specials under the ban-
ner of NBC Special Treat. This year. the
monthly shows offered on Tuesday afier-
noon will include three originals and five
reruns. The specials adapted from novels
also include a feature, **When You Turn
Off Your Set, Turn On A Book.” There, as
in previous seasons, a principal young ac-
tor encourages the audience 1o pick up the
book upon which the show is based.

But where NBC is beefing up its
children’s fare clearly is on Sawurday morn-
ing. Beginning this season. NBC has
launched Ask NBC News, a series of three
one-minute news programs. News and
current events questions come from
viewers and are answered by a know-
ledgeable correspondent on location.
Three 75-second Time-Out spots also are
being offered to promote fitness, health
and nutrition. Here, sports figures and
other celebrities do the explaining.

The major NBC effort, however, is Hot
Hero Sandwich, premiering Nov. 10. De-
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Flash Gordon

Daffy Duck

K3

The Thing New Shmoo

scribed as a contemporary music-comedy
series, the program will have four inter-
views each week with youth *‘heroes’
from various fields, as well as an acling
repertary company, animated sequences
and on-location filmed segments.

The first offering will feature celebrities
Erik Estrada, Bruce Jenner, Hal Linden,
Olivia Newton-John, Donna Pescow,
McLean Stevenson and the Sister Sledge
music group. Subjects 1o be covered in-
clude first dates. school, friendship and
reaction to divorce.

® Back on Saturday morning, however,
it still is cartoons. And with the exception
of some of the shorts, animation shows no
signs of loosening its grip from 8 a.m. to
noon.

All three networks are after the same
audience—which generally siarts young
early in the morning and grows as older
children turn on their sets through the day.
Thus, audience flow, points out Faith
Frenz Heckman. CBS Entertainment’s
vice president for children’s programs, be-
comes a primary scheduling concept. (At
B, it's Mighty Mouse leading off and by
noon, Jason of Star Command for older
children.) By noon, ABC is willing to go
with Weekend Specials, and NBC with Hot



Hero Sandwich. But before that, cartoons
are seen as the surest draw.

Why doesn’t ABC show its critically ac-
claimed Afternoon Specials on Salurday
morning? As explained by Marilyn Olin,
vice president, children’s programs, ABC
Entertainment: *‘It isn’t competitive.
Animation is much more competitive ...
You can’t do violins on Saturday morn-
lng“!

Adds Mary Alice {(Mickey) Dwyer, NBC
Entertainment’s vice president, children’s
programing, “‘If live action worked, there
would be live action.”

Even at the Public Broadcasting Service,
where live-action has been a major ele-
ment of children’s shows, from Sesame
Street 0 Mister Rogers Neighborhood,
Grace Cavalieri, acting director of educa-
tional series, admits *‘we need animation
... il we are to keep a preschool audience.”
She says her eyes are open, however, for
the classics, such as the international suc-
cess, Maya the Bee, produced in West Ger-
many with Japanese animation.

While the animated form may remain,
Squire Rushnell, ABC Entertainment’s
vice president, children’s and early-morn-
ing programing, claims that “‘the evolu-
tion that has taken place has been extraor-
dinary.’

Ten years ago, Rushnell explains,
Scooby Doo might have been running
through a museum and might have
**knocked over a couple of Picassos—that
wouldn’t happen today.”” And more impor-
tant, he says, racism and sexism have been
eliminated. *‘You don’t necessarily see a
lady baking cookies,”’ he says, adding, as
another example, that blacks and
Hispanics are showing up in authority
positions.

Violence 100 is said to be under control.
This runs counter to a television profile
from Dr. George Gerbner of the Annen-
berg School of Communication at the Uni-
versity of Pennsylvania showing violence
on the upswing on Saturday morning.
ABC’s Olin, for one, disagrees, arguing
that Gerbner’s statistics are done im-
properly because ‘‘a gun at the head is the
same as a comic character falling on his
rump.”’

NBC’s Dwyer also points oul that even
the superheroes are more human — ““more
real than they’ve ever been.’ While they
may have superpowers, she explains, they
also have ‘*human flaws.’

Dollar investments are up. When
Rushnell started in ABC’s children’s area
six seasons ago, he says, series costs used
to run about $65,000 per half-hour
episode. Now, he says, they're up to about
$140,000 and the episode is shorter be-
cause of the breaks for other programing
such as Schoolhouse Rock (aboul
$65,000-875,000 per three-minute
feature).

Aside from animation expenses Rush-
nell puts a $200,000-$250,000 1ag on
Weekend Specials and Kids are People
Too. He adds that the investment has
amounted to several million dollars, and
he's ‘““hopeful some day it will break
even.”’ The competitive picture on the

Saturday morning line-up traditionally has
seen CBS on top. Last season, for exam-
ple, for Saturday, 8 a.m.-1 p.m., Seplem-
ber through June, CBS averaged a 7.2 rat-
ing and 32 share to ABC’s 5.7/26 and
NBC’s 5.0/22.

At CBS, Heckman says, other than
Saturday morning ‘‘there are no compeli-
live pressures at all”’ in the children’s pro-
graming area. “*There’s no heavy pressure
whatsoever to get big numbers—just
quality and to provide a broad children's
service. It’s compelitive in that we want
the best product.”

Children’s programing, she adds, is
**very important for the image of the cor-
poration.”

Despite all the changes in children’s
programing, there are many who aren't
salisfied. Among ‘those is Joan Ganz
Cooney, president of Children’s Televi-
sion Workshop, who claims ‘“‘never has as
}arge an opporiunity been blown by so
ew.”’

Cooney isn’t against X amount of pure

PBS's Sesame Street
entertainment’’ at the end of the week but
believes there should be other directions
as well. She admits that **Saturday morn-
ing has improved” with the likes of
Schoolhouse Rock and In the News bul
she adds ‘“‘that doesn’t let them off the
hook. . . . They are making huge profits on
Saturday morning and not reinvesting."'
Over-all, she says, ‘“‘it’s a kind of tra-
gedy that we go into the 80°s™ with tech-
nology booming *‘*but not much philoso-
phy’’ about children’s programing.
Commercial TV programers, however,
do express a philosophy, and, at bottom,
that may be what separates them from
those pushing for stronger educational
efforts. Says Rushnell: **Kids don’t want
to go to school on Saturday or Sunday, nor
should they have to.”” Even with that, how-
ever, he adds that Schoolhouse Rock
comes oul with the biggest audience of any
educational show. Says Dwyer: **Saturday
morning is first and foremost an entertain-
ment daypart,” but includes ‘‘a respon-
sibility to be aware of those young minds.”
In zeneral, commercial and public
television differences may be a question of
the programing chicken and the egg—
which comes first, entertainment or
education.
For CTW, whose programs have been a
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mainstay for the Public Broadcasting Ser-
vice, it is education first, adapted to be en-
tertaining. As Lloyd N. Morrisett, chair-
man of CTW and head of the Markle
Foundation, wrote in CTW’s 1979 corpor-
ate review: **Since 1969, the Children’s
Television Workshop has never wavered in
itls primary mission of using broadcast
lelevision as a means of education for
children and young people.”

Sesame Street, CTW's first project, now
is in its 10th year, reached its largest au-
dience in 1978 —more than nine million
homes with children younger than six.
Electric Company, for older children, is
aimed at improving reading at second
through fourth grade levels. And begin-
ning with the new year, CTW’s major
3-2-1 Contact science and technology
effort for youngsters 8-12 will be launched
on PBS. That represents 65 half hours
budgeted at $11.6 million.

A long-runner on PBS has been Family
Communication/ wQED(Tv) Pittsburgh’s
Mister Rogers Neighborhood, which con-

B | - T -
Wamer Cable's Nickelodeon

tinues on PBS primarily in reruns but also
with some new episodes including five half
hours earlier this year preparing children
for school.

On PBS, the morning starts with
Sesame Street, then Electric Company,
moving on lo different series each day
such as Once Upon a Classic, Footsteps
(on parenting); Freestyle (dramatizations
against racism and sexism), Pearl’s Asian
American History, Studio See, Music and
Rainbow’s End. Repeats then follow to
pick up other viewers and to adjust for
different time zones. .

This year, all such programs aside from
the British Once Upon a Classic now are
offered with rerecord rights, allowing
teachers, for example, to tape and review
the program later. **We certainly have
turned a corner,’” says PBS’s Cavalieri, ex-
pecting a major benefit from that.

Important also, for cost efficiency and
perhaps a greater chance for exposure is
this year’s new PBS feed of instructional
programing as well. Aside from the 9-1 *‘at
home’’ feed beginning with Sesame Street,
PBS is transmitting a 9-2:30 “*in school™
instructional television (ITV) line-upon a
separate satellite transponder.

Bul is isn’t only in the noncommercial
realm where satellite technology is advanc-



ing children’s programing. It's happening
in cable television as well. UA-Columbia
Cablevision offers children’s programing
under the Calliope umbrella. And from
Warner Cable has come ‘‘Nickelodeon:
the Young People’s Satellite Network,”
the first devoted exclusively to youths.
Introduced last April [, Nickelodeon
now is available to more than one million
cable subscribers, including 50 Warner
Cable systems and 150 affiliates nation-
wide. [t offers 13 hours of programing per
day, seven days a week, from Pinwheel for
preschoolers t0 America Goes Bananaz
for teen-agers. An outgrowth of Warner's
Lwo-way Qube system in Columbus, Ohio,
Nickelodeon also has Video Comic Books,
Nickel Flicks cliffhangers, and for the
7-12 age group, By the Way, a show with
subjects ranging from a lollipop factory to

children in politics.

The impact that cable will have on
children’s programing at the networks re-
mains lo be seen. In the meantime, pro-
gramers are conlinuing development.
With the changes that he says have already
been made, ABC’s Rushnell says, *‘I
don’t see where there’s a great distance (o
go in the next five years™ in terms of any
major shakeup of the form. But, Marilyn
Olin, who reports to him, has new projects
in mind—one she says involving classical
music.

At CBS, there’s been strong growth in
specials. Heckman estimates that five
years ago her network ran about six; this
year CBS is presenting 29. And the news
department remains a strong conlributor
1o children’s programing and looks as if it
will remain so. CBS, in addition to other

news programs, is going with Going
Places, a young people’s “*On the Road™
series, and the network is committed to
two half-hours of The Body Humar for
the 1980-81 season.

Al NBC, Dwyer says she is ‘‘looking for
the next breakthrough™ in programing for
preschoolers. And one project under con-
sideration comes from ViceVersaVision
and is called I'll Do Ii. The series, if
funded, would encourage children to par-
ticipate along with the program, and she
says weekday scheduling is a possibility.
Dwyer admits that ‘‘risk’ programing
such as that would require corporate sup-
port and stronger-than-evet emphasis on
children's programing. She believes it may
be forthcoming. Another consideration is
a National Children’s Theater Co. for late
aflernoon presentations.

KOMO-TV Sea.ltle's Boomerang

Local children’s shows: an import-export business

Stations buy syndicated product,
do their own and sell it nationally
or pass programs on to their groups

There are serious dramas and situation
comedies. And news programs and docu-
mentaries. There are specials and musical
variely shows and sports programs. There
are long-form productions and 20-second
information spots on a wide range of sub-
jects. Their quality spans the television
scale.

Local children’s programing is a
microcosm of television generally, adapted
to the needs of a younger audience and
shaped to appeal to the differences within
this spectrum, preschoolers, 8-to-12-year-
olds or teen-agers.

Productions sometimes are made
directly by the statioris; some are produced
specifically for the stations, and others are
available via syndication. Group stations
swap among themselves.

There is no dearth, of course, of the sta-

ple children’s entertainment programs,
cartoons, and Saturday mornings and
daytime fringe periods are still replete with
such perennials as The -Jetsons, Popeye,
Tom and Jerry, The Flintstones, Woody
Woodpecker and Mighty Mouse.

But at many local stations the thrust in
recent years, prodded by consumer and
government interests, has been to accen-
tuate children’s programing that will have
cultural, pro-social, educational and uptift-
ing dimensions. Some of those efforts,
both syndicated and locally produced,
follow:

Romper Room, which John Claster,
president of Claster Television Produc-
tions, has produced and distributed for
more than 26 years, is probably the
longest-running syndicated children’s pro-
gram.

But its heyday may be gone. Romper
Room is now carried live in 15 markets and
on videotape in 25. ““We were on a lot
more stations four or five years ago.’
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Claster reports. ‘‘Stations keep telling us
they cannot afford to carry Romper Room;
they can make more money by scheduling
adull programs. Another reason is that a
few years ago hosts were permitted to in-
troduce advertising—today that’s not pei-
mitted on children’s programs.”

For the local live version Claster pro-
vides scripts for the local ‘‘teacher’ while
the taped program is produced at Claster’s
studios. He says that Romper Room has
changed over the years, so that today
many segments of both the taped and live
version are' produced on location. In the
syndicated show, stations are given 65
hours of fresh product and 130 hours
recycled from the previous two years.

O

To help fill what he saw as a need for
more programing directed at minority
children, producer-director Nate Long
formed TvAC (Telgvision for All
Children) in Los Angeles in 1977. With
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Claster's Romper Room

funds provided by the Office of Education,
TvAC has acquired a library of 22 series of
500 episodes that have run on more than
275 commercial TV stations. Stations are
charged $15 to $20 per episode.

l.ong says the programs have focused on
blacks, Chinese-Americans, Chicanos,
American Indians and Puerio Ricans;
have dealt with such subjects as math and
science (Infinity Factory), language
education (La Banne Aventure) and con-
temporary life (Vegetable Soup) and have
used such different forms as drama, situa-
tion comedy and animation in the quest to
entertain and educate.

The programs marketed by TvAC have
been made by producers who submit pro-
posals to the Office of Education.
Scheduled to be released shortly are Bean
Sprouts, five half-hour programs about
Chinese-American children and their
friends; The Franco File, 10 half-hour
dramas on French-Americans, Sonrisas,
39 half-hour dramas on Hispanic Ameri-
can children and adulis; Up and Coming,
15 half-hour situation comedy episodes on
teen-agers in a black family, and Pearls,
six half-hour programs dealing with
Americans of Chinese, Japanese and
Filipino ancestry.

O

Costs continually are rising in children’s
programs. Field Communications expects
to spend about $500,000 this year to pro-
duce children’s programs, an area in which
ihe company has become increasingly ac-
tive in recent years.

Field’s pioneering children’s program is
Snipets, a five-year-old series of one-
minute public service shows that explore
such subjects as nutrition, health, ethnic
pride, art appreciation and energy conser-
vation. [t has been carried on the five Field
stations and in 16 other markets in syn-
dication, and has received Peabody, Action
for Children’s Television and Ohio State
awards.

During 1979 Field is producing four
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Capcities' Family Specials

Post-Newsweek's Arthur & Co.

children’s programs in addition to Snipets,
of which 20 segments are made each year.
Barry H. Thurston, vice president in
charge of programing for Field, points oul
that advertising is solicited for Field’s
children’s programs (except for Sripets)
but the company does not expect to show a
profit. Field already has produced two Way
to Go half-hour magazine specials (featur-
ing pre-teens with interesting hobbies), is
in post-production on The Reluctant
Robots, a one-hour program on space
travel made in association with producer
Bill Free, and is doing a series of one-
minute programs and a half-hour special
produced with Alan Sloan 0 increase
children’s enthusiasm for reading. Pro-
grams are made for airing on the five Field
stations.
a

To make public service announcements
palatable to young viewers, King World
Productions, Summit, N.J., is featuring
characters from the Little Rascals in a
package of 195 animated 20-second spots.
Bob King, president of King World, which
owns the rights to the characters, believes
they are familiar to contemporary children
and can be effective and entertaining while
teaching youngsters about health, safety,
nutrition, early childhood development,
math, science, social studies and reading.

King World is being counseled by a
dozen specialisis in the various fields the
PSA's will cover. They provide ideas on
i1ssues 1o be included and examine content
before the animation process is begun.
King says the package will be ready by
January 1980.

According to King, 12 siations have
signed agreements for the Little Rascals
announcements, including wcix-Tv
Miami, WBFF(Tv) Baltimore, KATU(TV)
Portland, Ore., and WDTN(TV) Dayton,
Ohio.

0
Serious drama is represented in the
the second year,

children’s area. For

King World's Little Rascals

Capital Cities will be offering four half-
hour dramas under the umbrella title,
Family Specials. Themes for the programs
were developed at a symposium sponsored
by Capital Cities in which psychologists,
psychiatrists, parents, educators and
television professionals participaied. The
first year’s cycle was carried on the Cap-
cities TV stations and syndicated to more
than 130 other outlets.

This year’s group will be carried on
more than 150 stations. The programs are
offered to stations on a barter basis, and
last year’s sponsors were Bristol-Myers,
Scott Paper and General Foods. Bristol-
Myers has renewed for 1979-80.

The series is produced in conjunction
with the Paulist Productions, Los Angeles,
and the first program, ‘A Family of Win-
ners.” will be telecast during November-
December. It stars Efrem Zimbalist Ir. and
centers on the growing phenomenon of
teen-age suicides. Other programs in the
series are ‘‘Chicken,” which examines the
problem of school violence; ‘‘Princess.”’
which revolves around the impact of
divorce on children, and a “‘Friend in
Need,” which depicts the problem many
young people encounter in trying to un-
derstand the difference between friend-
ship and love.

a

Much of children’s programing is
directed for ages three to five. Targeted to
the pre-school audience are (wo programs
produced by WwPIX(TV) New York as a
means of stimutlating the intellectual
growth of children. The Magic Garden is
slotted on Monday through Thursday at
2:30-3 p.m. while on Friday Joya’s Fun
School fills the period.

Garden is produced with 1he guidance
of Dr. Rose Mukerji, professor of educa-
tion at Brooklyn College. The program at-
tempts to teach children the concepts of
language, mathematics and social sciences
while entertaining them. Both Carol
Demas and Paula Janis, the program’s

WPIX(TVY'S Magic Garden
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WwsB-Tv's Timeout
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hosts, are former teachers and use music
and song to entertain and educate the au-
dience. On Joya’s Fun School, Joya Sher-
rill, also a one-time teacher, tells stories,
sings songs and plays games to stretch the
minds of the young viewers.

a

WNAC-Tv Boston is marking 1979, the
International Year of the Child, witha 12-
month public service effort to highlight
the station’s theme, ‘*Kids Count.” The
station has achieved its goal of reaching its
audiences more than 100 times a week
through use of specially tailored segments
for children on regularly scheduled pro-
grams and through public service announ-
cements.

The period between Sept. 2 and 8 was
proclaimed *‘Kids Count Week™’ and each
of WNAC-TV's public affairs programs dwelt
on subjects pertinent to children. In ad-
vance of the holiday season, the station
will use the Boston Children’s Museum as
the setting for an original Christmas fable
lo be telecast in late November. In Decem-
ber the station will launch a special fund-
raising event in association with the locat
Museum of Science o raise financing for
new exhibits and later that month will
telecast a special one-hour “Kids Count™
New Year’s Eve party.

a

Like many other television stations,

wsB-Tv Attanta has had magazine pro-

grams slanted toward children. But for
1980 it has decided to concentrate its
eflorts in one area: physical fitness.

Starting in January, it will begin to air a
half-hour program on Saturday morning
called Timeout. It will attempt to teach
youngsters the values of physical fitness
through sports, nutrition and exercise seg-
ments.

“It will stilt be a magazine-type show,”’
explains A.R. Van Cantfort, program
director of the station. **Children from 8 to
13 have a short attention span; our seg-
ments witl run to about 90 seconds and
will have career features on a team doctor,
a dance choreographer, a sportscaster. But
this show is not intended for kid jocks but
for the average youngster.”

Timeout is produced by two young
women, Wicke Chambers and Spring
Ascher, who have been with WSB-TV for
three years.

a

Group-owned stations are in position to
exchange children’s programs and this
practice is strong at the CBS Owned

Tetevision Stations, according to Hal
Hough, vice president and program direc-
tor for the division. He estimates that last
year about 35 hours of specials were pro-
duced by the five owned stations and cir-
culated. “‘The stations have the option of
using or declining the program,’ Hough
explains, “‘but last year at least eight hours
of programing were run in prime time.”

The stations run about 100 hours each
of children’s programs each year bul some
of the output derives from such syndicated
properties as Kidsworld and Marlo and
the Magic Machine.

Specials included in the past year's ex-
change were Yipe! Don’t Be Afraid (from
WCAU-Tv Philadelphia); When I Grow Up
(from kMoX-Tv St. Louis); The Great
Metric Mystery (from WCAU-TV); Chris
and the Drip (a show about magic from
KNXT Los Angeles) and Jerry and Lisa:
Christmas Lost and Found.

0

Some children’s shows grow like Topsy.
KoMoO-Tv Seattle started Boomerang as a
once-a-week program for pre-schoolers in
January 1975, kept adding segments and
now schedules the live program six days a
week.

Each program has a central theme and
stories and songs are selected to reinforce
the motif., Programs have centered on
Christopher Columbus, animals al the
zoo, clowns, airplanes, space and good

KYw-Tv's New Explorers

manners. Marni Nixon, a singer-artist-
actress-teacher, has been host since
Boomerang’s inception.

Since August 1978 the Boomerang
talent has been making monthly Saturday
appearances at the Seattle Center and at-
tracts about 2,500 children and parents to
each free show.

A world apart from Boomerang is
Steamroller, a half-hour program of teen-
age concerns, which is designed, written,
filmed and hosted largely by teen-agers.
Steamroller originates at KSTP-Tv St. Paul
and focuses on hard issues such as sex,
divorce, child abuse and consumerism.

The program is carried once a month at
12 midnight. KsTP-Tv is thinking of syn-
dicating Steamrolleras a combination edu-
cational/public service vehicle.

a

Perhaps the most ambitious effort in
syndicated children’s programing is Big
Blue Marble, which started its sixth year
on the air this year. It is carried in more
than 200 markets in the U.S. and shown in
72 countries. Each half-hour segment
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costs about $65,000.

Marble is a magazine show aimed at
children 5 to 15, covering sports, animals,
unusual occupations and visits to interest-
ing places. Filming has been done in 82
countries and this year’s cycle will present
segments produced in Ireland, England,
the Soviet Union, Peru, Iran, Ausltria,
Chile and Hong Kong, among other na-
tions.

The program is funded by ITT and is
given free to stations that carry two brief
announcements on ITT at the beginning
and end. Syndication is by Vitt Media In-
ternational, New York. Seventeen seg-
menis have been produced this year and
they will be repeated twice on stations.

a

One of the programs in which children
themselves are intimately involved is
Kidsworld, now in its fourth season and
produced and syndicated by the Behrens
Organization, Miami. Youngsters from 7
to 14 report on news of interest in their
communities, ranging from science,
nature and arts to sports and events and
places of local attraction.

The half-hour program is carried on 70
U.S. stations and overseas versions are co-
produced with Fremantle Internationatl in
Canada and England.

The magazine-type show obtains ils sto-
ry ideas from children (up to 4,000 ideas a
month are sent in). Bob and Betsy
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JWT Syndication's Miss Peach

Behrens and staff select the ideas to be
filmed by their crews, which have visited
every slate of the union.

““We don’t ‘hold screen tests,” Betsy
Behrens says. ‘‘The important thing is the
idea. And the kids report it as they see it.”’

Some stations omit a number of the 90-
second to two-minute segments and insert
their own local material.

O

Similar to Kidsworld is a 30-minute
locally produced program called Action
For Kids, a separate series on three Gate-
way Communications outlets.

The program spotlights teen-agers and
pre-teenagers as anchors and news re-
porters who offer news of special interest,
school news, sports and a community
bulletin board. Subjects that have been ex-
amined: venereal disease, teen-age preg-
nancies, runaways and vandalism. Each
year an audition is held to pick the staff for
the following year at each of the stations.

a

Group W lelevision stations have a

mandate from management lo produce at
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Danielle Spencer ik have already cleared SigORTS:
1. Atlanta, G WAGATV 13. Hartford, CN—_________WFSB-TV 25. Orlando, FL WFTV
2. Baltimore MD——____ WFZ-TV 14, Houston, TX—_______ KPRC-TV 28. Philadelphia, PA———__KYWTV
3. BostonMA_____ WBZ-TV 15. Indianapolis,IN— WRTV 27. Pittsburgh, PA___________ WTAE-TV
4 Buffalo Ny WIVB 16. Jacksonville, FL_______ WUXT 28. Providence,Rl—_ WPRI-TV
5. Charlotte, NC_______ WBTV 17. Kansas City, MO. KBMATY 29. Raleigh/Durham, NC WTVD
6. Chicago,IL— ___WMAQTV 18. LosAngeles,CA_______ KNBC 30. Richmond, VA WWRBT
7. Cincinnati, OH—____WCPO-TV 19. Memphis, TN——_____ WMC-TV 31. Saginaw/Bay City, MI_WNEM-TV
8 DaytonOH_________ WDTN 20. Miami, FL — WPLG 32. SanDiego,CA______ KGTV
9. Denver,CO_______ KMGH-TV 21. Mobile, AL WALATV 33. SanFrancisco,CA_______ KPIX
10. Detroit Ml WDIVTV 22. Nashville TN WTVF 34. Washington,D. C. WRC-TV
11. Grand Rapids, MI______WOTV 23. New Orleans, LA WVUE 35. West Palm Beach, FL WPTV
12. Harrisburg, PA______ WHP-TV 24. NewYork, NY_______WNBC
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Concise, relatable, and conversational.
Designed to inform, entertain, and touch the young
adult listener. From family to finances, from science to
the sexes, the accent is.on listener lifestyle interests.
Easily integrated into local programming with content
and style tailored for the music format.
Transmitted via satellite for top quality audio.

You can’t make it in the 80’s with the sound of the 70’s.
The RKO Radio Network. Lifesound of the 80's.
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least one half-hour informational
children’s program each week and at least
four prime-time specials each year. “‘This
means that each year we have 20 specials;
we take about 12 of them that are not too
localized and use them on our five TV sta-
tions as a complement to the networks’
afternoon specials,’’ says George
Moynihan, vice president, programing,
Television Group.

Group W stations rely heavily on
minicams to produce on-location programs-
ing. At wBz-Tv Boston the camera_ takes
the youngsters all over the cily in Get Off
Your Block, a children’s excursion and
discovery series. A new series on WJz-TV
Baltimore, Bumblebunkers, presents
questions related to everyday experience
and often takes the ‘‘Bumblebunker
Kids”* on location to find the answers.

The first of four science specials pro-
duced by xYw-TV Philadelphia in The New
Explorer series takes the cameras o
Cheltenham Township in Pennsylvania
where student/scientists unearth artifacts
of the 19th century. And in another special
on Group W’s KDKA-TV Pittsburgh the
minicam is used on *‘‘Supertravel-ex-
ploratious,” a kid's-eye-view of a coal
mine.

O

The centerpiece of children’s programs
for the ABC Owned Television Stations
this season will be Jennifer's Journey, six
half-hour dramas about a 14-year-old girl
and her 10-year-old brother who have
been transplanted from their home aboard
a houseboat in Florida to a land-locked
community. The series is produced by
Daniel Wilson.

Another group project is ‘‘Running
Around,”” two seven-minute inseris in-
terspersed within ABC-TV's children’s
series, Kids Are People Too (Sun.,
10-11:25 a.m.). During the season each of
the five ABC owned stations will produce
“windows’’ to be telecast on a rotating
basis. The segments will focus on visits to
places of unusual interest in the five com-
munities,

’ O

Animation and puppets are used freely
in children’s programing with educational
aims. Two such specials are being offered
via JWT Syndication this season— Cricket
and Miss Peach.

Cricket, based on the magazine of the
same name, uses a combination of real
people and animated characters to convey
themes of moral integrity with humor and
sentiment. Miss Peach is based on the
comic strip that has run in more than 200
newspapers for 22 years. Actress Deborah
Grove is in the title role, and her third-
grade students and faculty colleagues are
puppet characters. Two half-hour pro-
grams each of Cricket and Miss Peach will
be produced and made available to stations
on a barter basis.

O

Whitney and the Robot is a series pro-
duced by XNBC-TV Los Angeles and carried
on the four other NBC Owned Television
Stations. It is a live-action program about a
concerned youngster who meets a robot

from outer space, opening the way for dis-
cussions of contemporary issues, includ-
ing the environment and conservation.
Whitney is also syndicated to other outlets
via Syndicast Services, New York.

NBC-owned WRC-Tv Washington has
developed a half-hour special, The
Electrie Fuzz, an animated half-hour
aboul a rock group with a sense of social
awareness. The special will be carried on
all the NBC-owned stations in December
and will serve as a pilot for a regular series.

a

One children’s program that blends pup-
pets with real people is Arthur & Co,
which has begun its 10th year on the four
Post-Newsweek stations.

Produced at WPLG(TV) Miami, the two-
hour Saturday and Sunday morning
children’s show takes place in a television
control room set. The puppets serve as

‘‘anchors’’ while the *‘real people™ handle
the live animals that visit the show and
escor! viewers in field trips to places of in-
terest. Each show has a specific point to
make: such as learning to share, having
respect for other people’s property, etc,
O

What well may be the longest-running,
locally produced children’s program is The
House With the Magic Window, which has
been continuously on woI-Tv Ames, lowa,
since February 1950. lt is a weekday, half-
hour program for pre-schoolers carried
from 11:30 a.m. to noon and emphasizing
arts and story-telling. Betty Lou Varnum,
the station’s public affairs coordinator, has
been host of Window for more than 20
years.

“It’s won so many awards,” a station
spokesman said, ‘“‘we no longer enter it
into competitions.”

The matter of money and children’s TV

How critical to that area of
programing are ad revenues ?

The critics say they're of
insufficient consequence; Industry
has a bit different perspective

Some opponents of advertising on
children’s television argue that its con-
tribution to network revenues is so slight
in comparison to other dayparts that
broadcasters could easily forego it without
appreciably changing their profitability or
damaging the quality of the programs
themselves. But broadcasters, backed by
the advertising community, point out that
in the business of television, each daypart
is expected to pay its own way, or at least
make a significant contribution to the
over-all fare.

Just how substantial is the business of
children’s television? One frequently
quoted estimate puts the yearly total of
television advertising targeted for children
at 3600 million.

In November 1978 testimony before the
Federal Trade Commission, advertising
organizations put a total dollar value of
$350 million on broadcast advertising to
children. The figure was arrived at by start-
ing with the Broadcast Advertisers Reports
1977 network estimate of $142.8 million,
and working with the assumption that
children’s advertisers maintain a typical
60/40 ratio of network to spot purchases,
projecting what the ad organizations called
a ‘‘reasonably reliable’’ children’s pro-
gram advertising estimate of $238 million.
They then added a 50% ‘“‘incremental™
guess to cover child-oriented advertising
outside children’s programs.

If children’s advertising growth matched
the total broadcasting growth of 17.4%—
which would appear to be a generous if —
the children's TV total for 1978 would ap-
proximate $411 million.

Compared to the total broadcast picture,
with nearly $7 billion in industry revenues
in 1978, the high estimate for children’s
TV of $600 million would be 8.6% of all
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revenues and the low estimate of $411
million, 5.9%.

Where does the money come from? In
general, from just where it would be ex-
pected. Examining BAR figures for Satur-
day-Sunday daytime programing at the
networks, industry sources estimate that
toy manufacturers are the biggest spender,
buying $40 million worth of spots. Cereal
companies spent just $5 million less than
that, while the candy people added about
$20 million to the networks’ tills.

A detailed analysis of spending patterns
in network children’s programs was pre-
sented before the FTC hearings earlier this
year by Dr. John Abel of Michigan State
University. Drawing on Arbitron and BAR
data, Abel attempted to determine and
compare advertising involvement in pro-
grams whose audiences were composed of
specific percentages of viewers between
the ages of 2 and 11. The periods studied
were the months of February, May and
November 1977.

Abel’s findings were that, with the ex-
ception of Captain Kangaroo, 44 pro-
grams broadcast in the three months that
were viewed by audiences composed of at
least 50% children all appeared beiween 8
a.m. and 1 p.m. on Saturday and Sunday. A
total of 3,707 commercials were broadcast
with these programs; 35% were for
‘“‘games, toys and hobbycrafts,” 26.9% for
*highly sugared cereals and 12.7% for
candy.

There' have, of course, been some
changes over the two years since the com-
mercials Abel studied were broadcast. In-
dividual advertisers have cut back on their
purchases of child-oriented television
spots; others have aitered the media mix
they use. Butl there is some question
whether these moves were primarily a
result of the FTC’s actions.

Take long-time children’s advertiser,
Tootsie Roll Industries Inc. Company
Chairman Melvin J. Gordon indicates that
the candy manufacturer has been moving
to programs offering a broader audience.






While not abandoning the field of
children’s television, Tootsie Roll has for
the first time been buying prime time on a
*‘fairly consistent basis’ and is moving
into syndicated product as well. Some of
this shift Gordon attributes to what his
firm considers difficulties in preparing
commercials’ acceptable to broadcasters.

But Gordon places more emphasis on
the belief that, if a product has appeal to
others in addition to children, and ‘‘you’re
not afraid to take® other viewers in the ad
mix, a cheaper cost per thousand for the
primary largel may be oblained in other
time periods. He feels there are ‘‘many
ways 1o get al the children’s market”
besides traditional children’s programs.

That’s a conclusion borne out by
another portion of the Able study. The Ar-
bitron data for the period under considera-
tion indicated that greater numbers of
children were actually watching programs
that had smaller-percentage concentra-
tions of children in the audience, such as
prime-time programs.

Despite some shifts, however, there
doesn’t appear lo have been any stampede
away from vehicles that are predominently
child-oriented.

CBS Television Network President Jim
Rosenfield concedes that last year there
was some ‘‘diminution’ in Saturday
morning as a result of advertiser concern.
Nevertheless, he says, at that time these
advertisers simply switched to other
dayparts, in most cases resulting in a
greater total dollar commitment. As far as
Saturday'goes now, Rosenfield sees that,
*‘across the board,” the defectors have
returned. It’s a reflection, he believes, of
advertisers having re-evaluated their plans
and determining that there is ‘‘nothing
wrong’’ with the way they’ve been con-
ducting their business. The net result, said
Rosenfield, has been a ‘‘slight increase”
for CBS this year in Saturday-morning
business.

ABC-TV network President Jim Duffy
is somewhat more circumspect. For the
fourth quarter, he said ABC is doing *‘just
about the same’ as it did last year in
children’s time with its inventory pretty

well sold, but the dollar volume of its °

children’s business is not showing any
““boom’* comparable to that in other
dayparts. Duffy feels the FTC has ‘‘given
traditional advertisers great concern as o
what might take place’’ in children’s pro-
graming, causing some to “*look into other
directions’’ within the total television pic-
ture. Consequently, he says, the network
will match last year’s revenues from
children’s programs but without any
“huge increase.”

The picture this year at NBC was rel-
atively brighter, according (o its vice presi-
dent for television daylime sales, Joan
Leahy. That network ‘‘did very well up
front’* with increases of 20% and over, she
said. Part of this is due, she said, to in-
creases in the audience NBC’s programs
are delivering.

CBS’s Rosenfield did make one excep-
tion to his general statement that
children’s advertisers had returned to the

fold. The preschool marketer has
stayed out of the picture, an absence that
has adversely affected one of the pre-emi-
nent children's programs, the award-win-
ning Captain Kangaroo.

Although the program had previously
been ‘*a marginally profitable vehicle.” it
no longer is profitable, according to the
network executive. Voicing a theme
echoed by those at the other networks,
Rosenfield said: ‘‘Our medium is a com-
mercial medium' and although *‘profit
motive is not the decision-maker . .. each
daypart has to be supporied by advertising
income.”’

Drawing a comparison with news pro-
graming, Rosenfield asserted that as news
grew from a “lame duck' in terms of
revenue lo the point where local news is
the single biggest profit center for many
local stations, *‘the more the revenue, the
more the opporlunily to improve pro-
duct”” The implication for those who
would restrict or ban adverlising to
children is that *‘the converse is also true.”

Some advertisers, perhaps more sensi-
tive to cost increases than those at the net-
works, lay greater stress on inventory pres-
sures and consequent cost escalation than
do Duffy’s and Rosenfield's statements
regarding revenue outlooks. Sheila
Heintz, director of advertising for Wham-
0, the manufacturer of Frisbees and other
products, believes that with a presidential/
Olympics year looming, the inventory
squeeze in other dayparls is having a
domino effect, pushing advertisers who
had been buying elsewhere into Saturday
children’s programing. Something to con-

sider relative to this point is the significant
numbers of viewers watching weekend
morning lelevision who are outside the
2-11 age group.

And although the officials at CBS and
ABC say sales volume isn’t much higher
than last year in children’s time, agency
people tend o concur in citing a rise in
prices of about 10% across the board.

An ‘‘average’’ price per minute in the
children’s field, recognizing that there is
greal disparily among programs, is said to
be $20,000.

One factor that has helped to increase
advertisers' costs over the last several
years in children’s programs has been the
reduction, in three separate moves, of the
total number of minutes per hour availa-
ble for nonprogram material in children’s
programs under the NAB code. From 16
minutes in 1972, the number is now down
to 9 minutes, 30 seconds on weekends, 12
minutes weekdays. There are those who
wonder whether ABC’s announced two-
step reduction of availabilities on its
weekend programs from its 8%2 minutes an
hour to 6Y2 by 1981 will have similar infla-
tionary impact.

There are other ingredients contributing
to the total mix of the chitdren’s advertis-
ing business. Critics such as Action for
Children's Tetevision's Peggy Charren
point to the children’s TV lobbying efforts
undertaken by industry groups. She

- believes they cost between $15 million and

$30 million—money, along with some of
the promotional budgets of the net-
works—Charren wishes were spent on
children’s programs.

C

ACT now: more worlds to conquer

The main consumer force behind
changes in children’s programing
has scored lis successes, but feels
there's much room for improvement

Action for Children’s Television has been
called, among other things, ‘‘the most
powerful and effective pressure group for
the good of broadcasting’ in 25 years.

It has been called much worse things,
particularly by broadcasters who, although
they may share its concern for children,
feel that in both its tactics and its objec-
tives, ACT is too extreme: Its recurring
demands for the elimination of advertising
to children are the ultimate anathema.

But even its critics concede that ACT
has been effective.

For example:

® Now in its 11th year, ACT was pro-
testing host selling on children’s programs
for nearly four years before the National
Association of Broadcasters code review
board banned that technique.

B It was an ACT complaint that led the
makers of Spiderman vitamins to sign a
consent decree with the Federal Trade
Commission agreeing not lo direct its
vitamin advertising to child audiences.
Other manufacturers also dropped vitamin
advertising from children’s programing as

Broadcasting Oct 29 1979
54

a result of ACT complaints.

B When ACT complained about fire-
works commercials that had been
scheduled for children's programing on
WDCA-TY Washington, wDCA-Tv volun-
tarily withdrew the commercials, and
eventually the NAB code board banned
fireworks advertising on TV. )

8 Whether cause and effect or simple
coincidence were at work, since ACT has
been complaining about an over-abun-
dance of commercials, the NAB code
board has twice reduced commercial limits
in children’s programs.

® And ACT was an instigator of the
children’s advertising proceedings cur-
rently in progress al both the FCC and the
Federal Trade Commission.

If some broadcasters feel that ACT has
been more effective than it had a right to
be, ACT leaders disagree. They feel they
have been less effective than they should
have been or would like to be.

*1 would have hoped,”’ says PreS|denl
Peggy Charren, ‘‘that now, 10 years later,
we wouldn’t still have 1o be talking about
the same things we were talking about
when we started. We have not made as
many changes in television advertising as |

-think we should have made in 10 years.”

Charren identifies ACT’s major ac-



Perpetual bears
the animation story.

In Perpetual Motion Piclures’ New York offices, 67 talented
people have been working since April to bring you one of the
Christmas Season'’s most exciting prime-time network
projects—"“The Berenstain Bears' Christmas Tree." This Christ-
mas’ most poignant, exquisitely detailed animated special for
children.

Produced by Perpetual’s full-time staff of gifted anima-
tion artists. The same team that brought you Week-
end’s “Mr. Hipp" And the largest group of anima-
tion talent assembled in New York in years.
Four directors...13 animators...scores of
inkers, painters and in-betweeners.
Designing lovable characters brought
alive with 'full animation and believable
characterizations.

Animation the way it used to be
when you were a kid. From New
York's leading producer of ani-
mated television specials.

Perpetual Motion Pictures’ staff
takes great pride in inviting you and
your family to watch:

“The Berenstain Bears’ Christmas Tree”
Monday, December 3rd, 8:00 PM, EST on NBC |
Written and Created by Stan and Jan Berenstain

Executive Producers—Jaseph and Gilbert Cates

Directed by Mordicai Gerstein
Produced by Buzz Potamkin
A co-production with the Cates Brothers Company

Copyright 1979 Stan and Jan Berenstain



complishments as these:

**1. An increased awareness by broad-
casters, parents, teachers, government
and health professionals of the effects of
television on the lives of young people.

2. A reduction in the number of adver-
tising minutes on children’s programs.

**3. Elimination of vitamin advertising
from children’s television.

**4, The elimination of selling pitches
performed by hosis of children’s pro-
grams,

**5. The broadcast of occasional network
after-school programs for children and
young adolescents.”

Among ACT’s “failures,” at least o
date, Charren offers these:

‘“We have tried to reduce the average
number of hours a child spends in front of
the TV set, and we have tried to increase
the diversity that broadcasters offer for
children and young adolescents way
beyond where we are now. There is some
exciting stuff fon TV] but it’s nowhere
near enough.

*“The network press releases promise an
incredible performance in terms of their
new seasons, for example, on Saturday
morning, but if you spend some time
looking at it, almost all their promises re-
late to the minutes between programs—
they’re talking about their 90-second pro-
grams, but their 26-minute programs get
severely maligned [by critics].

*“The other problem is that we have not
made as many changes in children’s adver-
tising as we would have thought were ap-
propriate 10 years—11 years, actually—
after we started.

*The foods that we sell for children are
still highly sugared, and we sell. them
many too many times an hour and they
still interrupt the program. It’s interesting
to point out that in Great Britain they just
made a new rule—that they no longer in-
terrupt children’s programing with adver-
tising. And of course they never had as
much advertising as we have. They only
have advertising at the hour and the half
hour.

“In our latest petition to the FCC we
suggested that five minutes was a nice
place to stop on the way to zero, and it
would be speciaily nice if those commer-
cials were clustered at the half hour We
think it’s unfortunate that the industry has
been as little responsive to needs in this
area as it has—and responsive not at all
when there aré now rulemakings happen-
ing at both agencies [FCC and FTC].

*All of the changes we’ve got, we think
are the result of regulatory concern—the
result of having turned on the two
regulatory agencies to the problem. We
don’t think any of this came from concern
on the part of broadcasters about serving
the public interest.

“I'd like to add that an exception to that
strong statement relates to the notions of a
very few broadcasters who do seem to
have the public interest at heart. But
they're so few. It’s our experience that
almost nobody moves at all until the
regulatory agencies are breathing hard
down their necks.”

Charren leaves little room for doubt that

ACT, at least, will continue to breathe
hard. It’s been engaged in that exercise
almost from the moment she called three
other young housewives to a meeting at
her home in Newtonville, Mass., near
Boston, in January 1968.

“I had a 3-year-old child,” she recalls,
“and 1 looked at television one day and
decided that there must be something
more exciting we can do than this.”

The three women who joined her in that
session and subsequent formative meet-
ings have since resumed professional
careers and are no longer active in ACT.
Meanwhile, under Charren’s leadership,
ACT’s membership has grown from four
to 14,000 who pay at least $15 in dues a
year, and the annual budget has grown
from zero to close to $500,000.

ACT, a nonprofit organization, is still
based at Newtonville, which Charren says

ACT's Charren .

may have contributed to its success. *‘If
we'd been from Washington or New
York,” she told an interviewer some time
ago, ‘‘people would have expected us to
act that way, but when you're from
Newtonville it becomes a funny
headline —this little consumer group from
Newtonville starting to chailenge the
media.’’

In Newtonville, ACT occupies a con-
verted two-family residence that it took
over by degrees, starting in the summer of
1971. First it had part of one floor, then all
of the floor, later added the attic (where
the ilegal department is based) and finally
the cellar, which houses the Xerox
machine (whose acquisition, Charren
says ‘“was a high point for us’*). The place
can get a bit crowded. ACT’s staff varies
from 1’

Much of ACT’s budget, Charren says,
goes for publications, guidebooks,
posters, flyers and similar materials to ad-
vance the cause. There is a quarterly news
magazine, re:act and there have been
numerous studies and books commis-
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sioned by ACT. It also is publishing a
series of resource handbooks for broad-
casters and schools.

ACT also sponsors annual seminars,
with name speakers, on such subjects as
“‘Products and Programs: the Child as
Consumer,” *“‘Children’s Television and
the Arts” and “TV Role Models and
Young Adolescents,” and has launched a
series of regional workshops to encourage
arts programing on local TV. Along with
its criticism of most of current children’s
programing, it seeks to encourage more
meaningful fare by presenting awards to
programs it considers outstanding.

ACT does not concentrate all its criti-
cism on broadcasters. “‘All the industries,”
says Charren, ‘‘not just the broadcast in-
dustry but the food industry, the cereal in-
dustry, the candy industry and the toy in-
dustry—and the advertising agency indus-
try in particular; sometimes | think they
may be more culpable than anybody—
have been very unresponsive to the needs
of children throughout this campaign.

*The activity of these industries in re-
lation to what’s now happening at the
regulatory agencies is almost frightening
... what the Washington Star calls the up
to $30 million that the industry is spend-
ing to fight ACT and children on this
issue. Watching that get spent has been
possibly the most frightening experience
of ACT’s career.”’

Looking ahead, Charren says ACT’s

" goals essentially ‘‘are the same goals we

have had in the past—to increase diversity
in offerings for children and young adoles-
cents. .. We talk a little more about young
adolescents than we used 10; that's that
10-t0-15-year-old age group that we think
is largely ignored by broadcasters except
for some very special programing that's
very excellent.

“And another [goal] is to reduce the
commercial abuses. There is still, 11 years
after that meeting in my living room, more
advertising on children’s prime time dur-
ing the week than on adult prime time dur-
ing the week . . . although to look at the in-

. dustry’s new, beautiful PR materials about

what they're giving children, you would
thirik everything was perfect.”

Among broadcasters, opinions of ACT
are. divided. There are those who think it
could have made more progress by a more
amiable—or at least less bellicose—ap-
proach. Others count it a potent force,
regardless of approach.

It was Mike Dann, program consultant
and former head of programing for CBS-
TV, who called ACT “‘the most powerful
and effective pressure group for the good
of broadcasting’ in his 25 years. Squire
Rushnell, vice president for children’s and
early-morning programing at ABC Enter-
tainment, considers it ‘‘an ally,”” saying he
doesn’t think he could have gotten the
budget he has without the “*positive pres-
sure’” of ACT.

Others, like Mary Alice (Mickey)
Dwyer, vice president for children’s pro-
graming at NBC Entertainment, "think
much that has happened would have hap-
pened anyway, although she concedes that
critics ‘‘serve 10 raise our consciousness.”



We asked our employees
how we could gork smarter.

' Harry Welcomer,
who works at
Bethlehem's Steelton, Pa.,
Plant, was awarded
$5,000 for his better idea:
a new, adjustable
electrode for
an automatic
welding machine.

S e

Result: 9000“better ideas”

(Ideas that help us fight inflation.)

Our cost of making steel,
like your cost of living, keeps
right on rising. And like you,
we're working hard to keep all
of our costs in check.

Bethlehem’s “Take It To
The Top” program was designed
to encourage employees to tell
us how we can work smarter,
cut costs, and improve produc-
tivity—all of which help curb
inflation. Employees who came
up with the best ideas won a
valuable award.

Better ideas save money

Our first “Take It
To The Top” program was
launched in 1978. The second
will get under way in 1980.

In 1978, employees turned

in more than 9,000 ideas for
new ways of working smarter.
We evaluated each idea and put
into practice as many as we
could. Results have really paid
off. We estimate savings, over
the next three years, of more
than $15 million solely from
suggestions generated by
that program.

Let's take it to the top

in government, too

When you get right down
to it, deficit spending by govern-
ment is the chief engine of
inflation. We need to keep
government aware that unfet-
tered spending must be brought
under control—and that one
way to subdue inflation is to
make our tax dollars more
productive. People in govern-
ment can work smarter, too.

You can help

Cutting inflation down
to size is everybody’s business.
One way you can contribute
is to take your own better idea
right to the top—whoever the
top may be for your particular
suggestion.

Your idea can make a
difference, but only if you share
it with someone who can do
something about it. That some-
one may be President Carter...
your governot...your represent-
atives in Congress...your

boss...2??22? Take It To The Top.

Bethlehem

Working Smarter



Frost on NBC'’s list,
Chancellor secure

Two among several comments
from president Bill Small
on state of news division

As long as William Small is president of
NBC News, David Frost will “‘never™
again work on news projects there. Nor
will other independents be commissioned
as news inlerviewers. John Chancellor,
however, is expected to be around for
more than just the short term—and in the
anchor seat.

So said Small when it came his turn to
field questions during NBC’s New York
press tour Oct. 20-21.

Not surprisingly, many of the questions
involved the first controversy Small had
faced since his NBC tenure began: the
fracas surrounding Henry Kissinger: An
Interview with David Frost.

Prior to its airing Oct. 11, Frost had
walked out, claiming a lapse in NBC News
standards and preferential treatment for
Kissinger; NBC News denied it then and
later on the air (BROADCASTING, Oct.15).

But even ‘“‘without the adventures of
the past few weeks,” Small said, he
believes that *‘we have some terribly good
people at NBC News, and why go outside
if you’ve got first-rate correspondents.
And we’ve gol lots of them.”

And in Small’'s estimation, Frost also
has another strike against another news
appearance on NBC. "“The man in my
mind did not complete the assignment,”’
Smatl said. As for the interviewee, former
Secretary of State Henry Kissinger, Small

Journalismz

said that he ‘‘acted quile honorably.”

That broadcast, however, may be the last
Kissinger special for a while. **I'd be
surprised,”” Small said, if NBC News *“‘did
a major Kissinger interview in the coming
year, only because we're going into an
election year’” and so much time has been
committed to that.

Small said *‘I don’t know at this mo-
ment what’s in Kissinger’s contract. And
maybe 1 never want to know.” But he
stressed that it is always NBC that has the
final say on what is broadcast.

Asked about “*checkbook journalism,”
Small said that *'l don’t believe in paying
for interviews in hard news.”” The
Kissinger interviews (Kissinger is under
contract 1o the network), he explained,
however, *‘are in another genre.”’

He explained his feeling that his nei-
work or any other **ought not to have rules
that prevent them from engagingin ... the
purchase of memoirs,” which is done by
newspapers and magazines. The case of
Kissinger, he admitied, is difficult, how-
ever, because ‘*he remains to this day one
of the pre-eminent news figures of our
time, even though he’s out of office.”

Regarding John Chancellor, who now is
sole anchor of the NBC Nightly News,
Small attempted 1o put to rest earlier
remarks by Chancellor that he wanted out
of the role. Small said Chancellor told him
that he’s ‘‘not sure I feel that way today
and [ want to keep my options open.”

Small said there’s ‘“‘no question®’ that
Chancellor will remain anchor for the
*‘next year and a half or so, well beyond
the inaugural of a new President.”” And he
later added: *‘I would not put a Susan B.
Anthony dollar down that Chancellor is
going to step down any time in the near

future or even in the middle future.”

The arrangement now has Charncellor
anchoring and David Brinkley providing
commentary. However, when Chancellor
is off on assignment, Brinkley will anchor,
Small said, adding that, as in previous
years, they will co-anchor on convention
and election nights. ’

As 10 evening news cpmpelition among
ABC, CBS and NBC, Small said, *I think
we’re going into the period where all three
are going to be close ... and frankly 1
welcome that. Nothing brings out the
adrenalin faster than having competitors
running on each side of you.”

Asked why he thinks ABC News has
come up 50 well in the ralings, Small re-
sponded that it is **putting out a hell of a
good product and deserves maore au-
dience.”’ Affiliate switches, he believes,
probably have only a ‘“‘minimal™ impact
on the higher numbers. But he added that
ABC’s strength on the entertainment side
may have brought it more casual viewers
who weren’t locked into CBS and NBC.
He’s expecting a clearer idea of the com-
petition this season now that the World
Series is over.

As for Prime Time Sunday, which
hasn’t been faring well in the ratings,
Small said that he was told of a commit-
ment when he came aboard and *‘[ have
no indication that that commitment will be
changed.”” The one difference, he said, has
been the addition of Jessica Savitch to the
team, but as for host Tom Snyder and the
time period, he said no changes are
planned.

Over-all, Small said the input from NBC
President Fred Silverman has “‘simply
been one of encouragement. If your ques-
tion is, has he been a play doctor in the

On top of the case. Kvos-1v Bellingham, Wash, provided the pool for
radio and TV at the Oct. 18 Whatcom county (Wash.) court hearing of
Kenneth Bianchi, who pleaded guiity to the murder of two Bellingham
university students there. Bianchi (ieft photo, on monitor), also accused
in the Los Angeles “Hillside Strangler,” murders, entered his plea of guilty
in exchange for a life sentence rather than the dealth penalty in the
Washington murders.

Kvos-Tv's pool coverage was used later that night by the three TV net-
works and stations in the Seattie area. Kvos-1v's facilities included an
lkegami HL-79A camera inside the courtroom, manned by chief

cameraman Rollin Wood (center photo). Video was fed to a Sony
BVU-200 three-quarter-inch VTR in an adjacent clerk's office. In addi-
tion, four microphones in the courtroom fed audio to a Shure mixer and
then to a Nagra audio recorder. A mixed audio feed was sent back to a
terminal board inside the jury box for radio reporters. The pool was ar-
ranged by kvos-Tv News Director Andy Anderson, shown monitoring the
feed (right photo). By order of Superior Court Judge Jack Kurtz, no com-
munications were allowed in or out of the courtroom while the hearing
was in progress. Cassette dubs were made for the networks and local
stations at kvos-Tv studios after the hearing was completed.
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Last Year We Were No. 2.
This Year We Tried Harder.

Now We*:re
No.I

WEEK OF RATING SHARE RANK

One Hour Overall
Sept. 17-23 28.3 46 | 1
Sept. 24-30 23.5 40 3 6
Oct. 1-6 27.9 44 X 2

Starring:
Dick Van Patten
Betty Buckley
Grant Goodeve
Willie Aames
Dianne Kay
Connie Needham
Lani O'Grady
Adam Rich
Susan Richardson
Laurie Walters

Joan Prather
~ Brian Patrick Clarke

LORIMAR

*Second highest rated one-hour
series for broadcast season 1978-79.
**One Hour Series

" Source: A.C. Neiksen




sense that I'm sure he is in entertainment,
that answer is no.”’

When he came aboard last month,
Small said that he ““didn’t find the despon-
dent, demoralized NBC News at all.”” Like
any other news organization, he said, the
stafl’ was complaining that ‘‘there weren’t
enough people and enough good people to
do all the things that you want to do.’

“In the long run,” what Small says he
hopes to accomplish is to “‘give NBC as
much bench strength and depth as CBS
has had, so that NBC can be back where I
-hope it will be, before too many years, and
that’s back in first place in news, in terms
of audience, as well as reputation.”

Uninvited CBS guest
doesn’t go quietly

Saudi's Washington attorney
charges network with ‘pattern
of prejudice’ for canceling
Yamani from ‘Face the Nation’

Sheik Ahmed Zaki Yamani, the oil minis-
ter of Saudi Arabia, may be a man of con-
siderable importance in the ruling councils
of the nations of the world, but that didn’t
stop CBS News from bumping him from a
scheduled appearance on its Face the Na-
tion Oct. 21. And while the action fell
short of creating an internationai incident,
it did cause a minor flap over CBS’s mo-
lives, .

“It’s a pattern of prejudice,” said Fred
Dutton, one-time White House aide to
President Kennedy who spends about a
quarter of his time as a Washington lawyer
representing the Saudi embassy. *‘They
just wanted to flip the issue,” he said of
CBS’s decision 1o replace Yamani with
Senator Henry Jackson {(D-Wash.), a firm
supporter of Israel, “They didn’t want to
hear the Saudi side; they wanted to hear
the Israeli side.”

(Because of his duties, Dutton is
registered with the Justice Department as
an agent of the Saudi Embassy and the
Saudi Basic Indusiries Corp. Among the
activities he reported during the six-month
period that ended in July was political pro-
paganda. He also reported net receipts
from the Saudis during that peried of
$100,620). '

*“I find that offensive.” said Ed Fouhy,
who as CBS News bureau chief in Wash-
ington claimed responsibility for cancel-
ing Yamani. ““That is absolute nonsense
... I'have no axe 1o grind, and Dutton™ —
whom he knows well=‘‘knows that.”
Fouhy said Jackson was invited because of
his expertise on SALT II, energy and
politics—all subjects in the news last week.

Fouhy said Yamani was canceled be-
cause he had been subjected to so much
news coverage in the week preceding the
scheduled Sunday appearance that Fouhy
thought the visitor would be pumped dry
of anything newsworthy. And ‘‘interview
shows are quite competitive,’’ he said.

Yamani, who was in Washington to ad-
dress an Alliance to Save Energy Con-

ference, had appeared on the CBS evening
news on Tuesday and ABC news on
Wednesday, and gave interviews at the
conference. He also appeared on the Mac-
Neil/lLekrer Report on PBS Thursday
night, but by that time he had been disin-
vited by CBS. (CBS notified him on
Wednesday.)

Dutton offers a picture of a foreign visi-
tor attempting 1o cooperate with CBS but
finding himself the victim of an effort to
force him out of a scheduled appearance
on the interview show. He said Yamani, at
CBS’s request, had canceled out of a
scheduled press conference in Atlanta on
Saturday. After all, he said, that was a day
before the scheduled broadcast. But when
CBS asked Yamani not to participate in the
scheduled press conferences in connection
with the -energy meeting, on Thursday,
Yamani refused to comply, Dutton said.
““He [Yamani]l was in the hands of his
hosts; he did what he was asked, in terms
of dealing with the press.”

Dutton, who had worked in the presi-
dential campaigns of John and Robert
Kennedy and Senator George McGovern
(D-S.D.), said he had never known CBS 1o
raise the *‘overexposure” issue in connec-
tion with a scheduled appearance on Face
the Nation. And, he said, CBS did not ob-
ject to Yamani until after he had endorsed
the speech of Republican presidential
hopeful John Connally warning that the
U.S. should pay greater attention to its
need for Middle East oit and urging Israeli
withdrawal from the occupied territories
and Palestinian self determination.

If CBS has a rule regarding ‘“‘overex-
posure’’ of Face the Nation guests, il has
not found it necessary to invoke it in re-
cent years. Fouhy said Carter administra-
tion troubleshooter Robert Strauss has
been pre-empted twice since 1977, but
both times because of *‘later-breaking sto-
ries.”

But Fouhy defended the decision on
Yamani. ““It was a news judgment,” he
said. “I’ve made thousands of them. I
don’t bat a thousand. But I think that was
the right one at the time.”

As for Dutton, he is not yet prepared 1o
let the matter drop. He said that, as “‘a pri-
vate citizen,”” he would call the matter to
the FCC’s attention.

WCBS-TV report draws
Bristol-Myers libel suit

Bristol-Myers has filed a $25-million libel
suit against CBS Inc. The advertiser claims
that “‘malicious statements’’ were made
about the company’s products on an Oct.
12 wess-Tv New York news program.
Also named in the suit, filed in New
York State Supreme Court, were John
Stossel, a consumer reporter for WCBS-TV,
and Norman Kahn, a professor of phar-
macology at Columbia University, whom
Stossel interviewed on the program.
Stossel made reference on the program to
an FTC report that charged that several
drug companies, including Bristol-Myers,
had made misleading scientific-scunding
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claims about certain over-the-counter
drugs and criticized Bristol-Myers studies
purporting to show its products, Bufferin
and Excedrin, were more effective than
aspirin. Two weeks ago and two days after
the weBs-Tv report, an FTC administrative
judge found that advertising claims by
Rristol-Myers to the effect that those pro-
ducts were faster, safer or more effective
had not been scientifically established
(*“In Brief,” Oct. 15).

WCBS-TV issued a stalement saying that
its report was not libelous and that the sta-
tion is *‘proud”’ of its consumer reporting,.

NAB president calls
for concerted fight
against impingements
on freedom of press

Vincent T, Wasilewski, president of the
National Association of Broadcasters, toid
journalists last week that they must do
some ‘‘consciousness-raising’® among
lawmakers to preserve fundamental First
Amendment rights.

Wasilewski made his remarks in a
speech prepared for delivery last Friday at
Colorado State University’s Broadcasters’
Day in Fort Collins. He cited the adoption
of what he calls *'press laws™ that would
*‘horse-trade our most fundamental
freedoms.”

Specifically, Wasilewski noted a Federal
Election Commission proceeding examin-
ing the possibility of adopting regulations
that would permit the contribution of
funds for political debates between candi-
dates for federal office only if the sponsor-
ing organization were nonpartisan or non-
profit (see story, page 70). Broadcasters
felt that such regulations would bar the
media from presenting such debates be-
cause of the nature of their corporate
structure, Wasilewski said ‘‘those who
work for the election commission seem to
think they have some right to license those
who arrange or encourage political
dialogue ... What particularly bothers us
is their effort to deny or regulate the
efforts of journalists to provide forums in
which the candidates themselves and the
press can put political positions to the
test.”
~ Wasilewski also discussed a House
Judiciary Subcommittee’s rewrite of the
federal criminal code—specifically, a pro-
posal to strengthen penalties for tamper-
ing with gvidence. He believes “*the new
language is a trap . .. cne which might be
used to punish a reporter who destroyed,
altered or threw notes away that no one at
the time was looking for’” He added,
““What Congress is on the verge of doing
is to make criminals of reporters . . . busi-
nessmen and citizens . . . if they attempt to
protect themselves from searches without
warning.”’

In closing, Wasilewski quoted Thomas
Jefferson: ““‘Our liberty depends on the
freedom of the press, and that cannot be
limited without being lost.”



Take a 2-pound package. If you sent it
Priority Mail between New York and Los
Angeles, you’d pay only $2.83. Overnight
services would cost you anywhere from $8.65
to $17.00 or more.

Priority Mail has the jump on overnight
services in still another way.

It goes anywhere in the U.S., with delivery
direct to the addressee.

Priority Mail also provides a full choice
of options such as insurance, COD, return

ane-third or
ght services.
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Arnettas Oiteriund
3884 Inylewood Bouleverd

Los Anqales, Califernis 50068

receipts, restricted delivery.

Of course, if you really need delivery
overnight, there’s Express Mail Next Day
Service at 1600 Express Mail Post Offices. But
if your package isn’t in a great rush, ask for
Priority Mail at the Post Office. It delivers in
one to three days for one-third or less the
price of overnight services.
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*Prices effective October 1, 1979 and include pickup.



Blushing the Johns

New York’s Koch has city-owned
WNYC-AM-TV broadcast names of
convicted patrons of prostitutes,
hoping it wiii act as deterrent;
most area stations decide to pass

New York Mayor Edward Koch turned to
municipally owned WNYC-AM-Tv last week
for help in his campaign lo drive prosti-
tutes off the city streets. At his request,
the stations broadcast the names of nine
men convicted of patronizing prostitutes.

The event aroused controversy in the
city and also brought differing responses
from the area’s commercial radio and TV
stations. Some broadcast the men’s
names, some did not and some covered
the wNYC broadcast as a news event in it-
self,

CBS’s wcBs-Tv, recognizing the con-
troversy generated by announcement of
Mayor Koch’s plan to have the names of
convicted *“*Johns’ broadcast, scheduled a
two-part series that included interviews
with self-acknowledged prostitutes and
patrons on the likely effectiveness of the
plan, as well as interviews with the mayor
and with the American Civil Liberties
Union, which had denounced the plan.

The series started Monday and by coinci-.

dence ended the evening of the wNYC
broadcast, but wWcBs-Tv did not carry the
names. ‘‘As a news operation,” said news
director Steve Cohen, ‘‘we were not in-
terested in making a judgment as to
whether Mayor Koch was right or wrong,
and we felt if we carried the names we
would be implying he was right.”

WNBC-Tv did a pickup from the wNYC
control room, covering the recital of the
names.

WABC-TV ehm:nated the names from its
coverage, an executive said, because it
would be *‘unfair” to reveal identities.

WOR-Tv and wPIX(Tv) carried the story
but omitted the names. Spokesmen for the
stations said that as a matter of policy they
did not report the identities of persons
convicted of misdemeanors.

WNEW-Tv covered the story but did not
carry the names, according to news direc-
tor Mark Monsky, because *‘the issue was
the city's effort 1o suppress prostilution,
not the pillorying of mdlwduals

Among the area’s radio stations:

WABC(AM) did not broadcast the names
and news director Paul Ehrlich said it
wouldn’t in the future unless the names
were prominent or some other unusual cir-
cumstance existed. He saw a parallel be-
tween convicted Johns and convicted
shoplifters, noting that waBC does not re-
port the names of shoplifters—or even the
fact of shoplifting—except in unusual cir-
cumstances.

Wcas(AM) carried four reports, three of
them including actuality tapes of the wNYC
announcer reading some but not all of the
names.

WNBC(AM) did not carry the names, on
grounds that they were not newsworthy,

according to assignment editor Bill Maher.

WNEW(AM) didn’t carry the names
either, according to reporter Mike Eisgrad,
but did carry an interview with one of the
convicted Johns, identifying him by name.

WINS(AM) carried the list of names on
the reasoning that the event was the first
of its kind and therefore newsworthy, ac-
cording to news director Chartie Kayo. He
said the station normally does not carry
the names of misdemeanor offenders and
is unlikety to carry such lists in the future.

WMcA(aM) also carried the names and
news director Bert Kapp said it would
probably carry future lists if they were not
*‘lengthy lengthy’’ and could be contained
in a five-minute broadcast.

Mayor Koch introduced his plan under a
two-year-old state law that provides for a
maximum 90-day sentence for men con-
victed of patronizing prostitutes. He said
he hoped that broadcasting the narnes
would *‘deter people who are considering
roaming New York streets to pick up pros-
litutes.”

He acted after reviewing a report show-
ing that of 384 men arrested under the law,
73 were prosecuted and all the other cases
were dismissed. Some critics contended he
was interested primarily in rebuking
judges for leniency. An ACLU statement,
reflecting this view, said Koch **is violating
the most fundamental notions of constitu-
tional separation of powers.”

The names broadcast on wNYC(AM) and

‘WNYC-Tv were those of men listed as hav-

ing been convicted in Manhattan since
Oct. 9, when Koch announced his plan.
Authorities in Brooklyn said there had
been no such convictions there.

Mary Perot Nichols, director of the Mu-
nicipal Broadcasting System, said the
mayor announced his plan while she was
on vacation in Red Cloud, Neb., and that
she had some trouble with it at first—fear-

ful that the lists of names would be too
long for wNYC’s three-minute newscasts.

When the first list arrived, she said, she
did some editing: It had 17 names and she
deleted eight whose convictions occurred
before Koch’s Oct. 9 announcement that
convictions would be publicized. *‘It
didn’t seem fair,’ she said, to include
those that hadn’t been forewarned.

Meanwhile, Nichols said, she could
hardly get her work done because life had
become so hectic with calls from stations
not only in the New York area but other
U.S. cities and foreign broadcasters includ-
ing the Canadian Broadcasting Corp., the
BBC and Radio New Zealand. “'And,” she
added, “Wesl German Television will be
in tomorrow.” Calls from listeners added
to the uproar. There were civil libertarians
who *‘think this is awful,”* she said, and
community organizations, who ‘‘think it’s
greal.”” And she said one convicted John
called to offer—in vain—a contribution to
a station fund-raising campaign if the sta-
tion would delete his name.

Preliminary hook-up

The Cable News Network, which plans to
provide 24-hour news service lo cable
syslemns via satellite starting next summer
has signed up for the services of the
United Press International and UPITN.

According to Burt Reinhardt, the long-
term agreement with UPI includes UPI’s
basic national and international news re-
ports, local and regional wires as well as its
newspictures, sports and financial ser-
vices.

The agreement with UPITN calls for the
international television producer to supply
daily feeds from London and other inter-
national centers via satellite to CCN
downlinks at its Atlanta headquarters.

court slated for telecast in January.

not abandoned their goals.

Passes muster. Noncommercial wneT(Tv) New York taped eight cases before New York
State Court of Appeals in Albany on Ocl. 17 as expériment, and after deliberations had
ended, court said taping "has no significant impairment to the dignity of the court or judiciat
process” Court's official statement said that if cameras are permitted in court on regular
basis, they should be concealed. Spokesman for wneT explained coverage of cases lasted
for seven hours and footage will be included in documentary on operations of appeals

New wave. Sean MacBride, chairman of UNESCO commission studying problems of
international news gathering and dissemination, says study's aim is not to limit freedom of
press but, rather, “to make sure it can survive.” That, however, will require "new world
communication order” which will accommodate realities and aspirations of Third World
countries. MacBride spoke in Toronto at meeting of Inter-American Press Association,
comprising editors and publishers from 38 Western Hemisphere nations. MacBride said
there is general agreement on changes that are needed —where, for instance, freedom to
collect news is restricted and where resources to circulate information are unevenly
distributed. Leonard Marks, former director of U.S. Information Agency who is member of
World Press Freedom Committee, told delegates that efforts to stifle free press have been
defeated, at least for time being, but that “those who believe in state contro!” of press have

More support for Rutgers. RKO General Television has contributed 515,000 to new
Journalism Resources Institute of Rutgers University in Brunswick, N.J.
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ABC still
a fiscal
high-roller

Third-quarter ea"rnlngs
up 29%, revenues up 19%

*The lasl shall be ﬁrst" found an applica-
tion last week in‘the teport of third-quarter
revenues from the parents of the three TV
networks; ABC’s figures came out after
those of its two principal competitors’
[BROADCASTING, Ogt. 22] but they. show
substaptially better growth. .

For the quarjer ended Sepl 29, ABC’
earnings from con;mumg operauons
jumped 29% on a continuing operaupns
revenue climb of-19%. This year’s third-
quarter totals were $31.9 million'i in earp-
ings, $468.6 million in revenues. Per-share
earnings were reported as $1. 14, compared
with 89 cents a year . earlier. ABC s net
revenues for the 1978 quaster were $25. 4
million, mcludmg the discontinued opera-
lions; this year’s’resulls were 26% oyer
that lotal

ABC’s chairman, Leonard H. Golden-
son, and preSIdenl Elton H. Rule, noted
one dull spot in the qlherwnse bnghl pic-
ture of the company's activities that dc-
companied the quarterly report; - ABC
Radio profits were down, and therunit had
only a slight revenue gain—due they said,

‘“‘t10 competitive pressures.”” However,
ABC’s TV network and stations opera-
tions both reporied record revenue ‘and
profits for the quarter.

ABC Publishing, the officials sald had
mcreased profits “en substantial revenue
gains.”’ This year’s relative performance
for the whole campany in the three

Businessy

months was enhanced by 1978s losses in
the period for ABC Records. That opera-
tion, as well as ABC Record and Tape
Sales, which had nine-month losses last
year, have been discontinued.

Nine-month figures reported by ABC
were $114.4 million earnings from con-
tinuidg operations on revenues of $1.4
billion. Those were increases of 31% and
13% over the 1978 nine months. Per-share
earnings for the period were $4.08, up 30%
from the year earlier.

Commenting on the results, Goldenson
and Rule expressed confidence that “‘our
basic businesses of broadcasting will con-
tinue the momentum evidenced during
the first nine months of 1979 They ex-
pect ‘*solid sales gains well into 1980 at
the network level, and said their stations
are also posting strong fourth-quarter
sales. ““This year will clearly be an ex-
cellent one for ABC,” they concluded.

T T T WY e i . S TR
Good news for Warner

Except for its record business,
communications conglomerate
reports highest quarter figures

Records were being broken at Warner
Communications Inc., although not in its
recorded music division. That’s the word
on the third-quarter earnings of the enter-
tainment and cable company. Income from
continuing operations rose to $24,342,000
from $19,802,000, a 23% boost, while
revenues went from $316,563,000 to
$417,347,000, a 32% increase. Per-share
earnings were up from 99 cents to $1.16.
Cable television revenues grew 21%,
and operating income 39%, reaching $20.7
million and $3.3 million respectively.
Regarding the announced purchase of

50% interest in these operations by Ameri-
can Express for $175 million (BROADCAST-
ING, Sept. 17}, the company said it ex-
pected that when consummated later this
year the deal would result in a net after-tax
gain in excess of $90 miltion.

Warner’s filmed entertainment division
had a record quarter, and the company
claimed Warner Bros. worldwide film ren-
tals for the nine months set an industry
record. Television series sales posted a
60% revenue increase over the year earlier
($20.7 million versus $12.7 million), but
the company provided no breakout of the
profit contributions of the constituent
parts of its filmed entertainment opera-
tions.

Toys and electronic games brought
Warner 45% more in revenues in this
year’s third quarter than last year's, show-
ing a 48% increase in operating income. Its
Atari programable video game sold out all
units, “‘with a substantial number remain-
ing to be shipped in the fourth quarter.’

The company’s publishing and related
distribution division showed ‘‘a substan-
tial gain in operating income,” which
Warner tied to ‘‘Superman’’ royalties and
Warner Books bestsellers.

The bad news, as for so many com-
panies these days, came in the recorded
music sector. With revenues ahead 21%, to
$166 million, operating income dropped
17%, to $14 million.

For the nine months, income from con-
tinuing operations was up 35%, to
$75,352,000, on a 37% revenue boost that
yielded $1,238,918,000. Fully diluted per-
share earnings were $3.66.

The company noted that its figures do
not include its equity in the income of
Garden State National Bank, carried as a
discontinued operation because of
Warner's announced intention to sell its
investment there.

ks on Broadcasting's index

Period/Ended

Company
Cablacom General...........oveesrsess 9 mo. 8131
Comsat......... S T T LT IITITEN 9 mo. 9130
Dun & Bradstreet. 9 mo. 9130
Eastman KodaK.......courennansanaasas a6 wk 919
Filmweys......ccrena- 6 mo. Bi31
Gannetl............. 9 mo. 9110
Post Corp......... 9 mo. 9/30
Reeves Teistaps. . Year'6/20179
Media General.........ccvenvcennccnsns 8.mo. 9/30
Multimedia........... rereseereenaaanns 9 ma. 9/30
Scientific-Atlanta, ......coovnivnnennaen 3 mo. 9130
Scripps-Howard. .....ccoevemnaennnens 9 mao. 9[_30
Storer Broadcaghing........c.ceceenee 9 mo. 9/30
TIME MG, o eirianrincnasentsonsnnnnns 9 mo. 9/30
Warner Communlnﬂom ............... 9 mo, 9/30

1

Current and change Year eartier
% Net % Par Net Per
Revenues Change Income Change Share R /65 P Share
$27.681.045 +105 83,771,142 +54 127 $25.039.061 53576872 1.19
193,168,000 +26.4 32,647,000 +335 4.08 152.720,000 24,454,000 306
687,922,000 +24.2 65,866,000 +27.4 2.36 £54,000,000 51,701,000 185
5.441,162,000 +158 706,061,000 +236 438 4.695,548,000 570,860,000 354
115.216.000 +54.4 5.250,000 +438 87 74,582.000 3.849.000 82
769.451.000 +1 0..4 92,515,000 +19.7 259 696.410,000 77,225,000 219
49,144,000 +258 2,566,000 - 90 141 39,052.000 2.850,000 158
30,502,000 +757 2,268,000 +190.7 1.01 17.355.000 787,000 36
202.837.000 +146 17.969.000 +47.5 241 176,892,000 12,181,000 163
95,227,432 +204 13,138,925 +21.7 197 79,047,507 10,792,778 163
39,471,000 +49.7 *2,249,000 +54.3 50 26,352,000 - 1,457,000 a8
50,155,000 +8.4 10.863.000 +122 421 46,252,000 9.681.000 374
126,227,000 +200 19,077,000 +61.3 370 1 05.1]7.000 11,824,000 242
1,787,105,000 +546 100,795.000 +1386 361 1,155,615,000 88,650,000 4.10
1.238,918,000 +36.9 75,352,000 +26.4 366 904.427.000 59,579,000 3.01
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Changingurlends

AT T Ty PROFOSED AT T =y

B KrKE-AM-FM Albuquerque, N.M.: Sold
by Gaylord Broadcasting Co. to Journal
Star Siations Group for $4.5 million plus
$500,000 for covenant not to compele
(“In Brief,” Oct. 22). Seller, headed by
Edward L. Gaylord and 100% owned by
Oklahoma Publishing Co., also owns
wTVT(TV) Tampa, Fla., WVUE(TV) New
Orleans; WUAB(TV) Lorain, Ohio (Cleve-
land); wkY(aM) Oklahoma City; KYTE-AM-
FM Portland, Ore.; KTVT(TV) Fort Worth;
KHTV(TV) Houston;, KSTW(Tv) Tacoma,
Wash., and wvTv Milwaukee. Buyer,
héadquartered in Peoria, Ill., is owned by
Peoria Journal Star Inc., publisher of
newspaper of that name. Broadcast divi-
sion also owns ksss(FM} Colorado Springs;
WAZY-AM-FM Lafayette, Ind.; KFRM(AM)
Salina and KICT(FM) Wichita, both Kansas;
KBMY{aM) Billings, Mont.; KNOX{AM)-
KYTN(FM) Grand Forks, N.D. KRKE is on
610 khz with 5 kw full time. KRKE-FM is on
94.1 mhz with 22.5 kw and with antenna
4,130 feet above average terrain.

B WaJB(FM) Pensacola, Fla.: Sold by
Barba Broadcasting Co. to Colonial
Broadcasting Co. of Montigomery, Ala., for

$1.4 million. Seiler is owned by Thomas
A. Barba, who is in real estate develop-
ments in Pensacola and who has no other
broadcast interests. Robert E. Lowder is
president of buyer, which also owns
WLWI(FM) Monigomery and is associated
with Colonial Insurance Co. and Colonial
Mortgage Companies, located throughout
Southeast. WaJB is on 107.3 mhz with 100
kw and antenna 400 feet above average
terrain. Broker: Sherman & Brown Associ-
ales.

B WADC(AM)-WIBZ(FM) Parkersburg, W.
Va.: Sold by Randy Jay Broadcasting Co. 10
Wapc/wiBz Partnership for $1,024,000
plus $150,000 for covenant not lo com-
pete. Seller is owned by Calvin Dailey Jr.,
who also has interest in WLIT(AM}
Steubenville, Ohio. Buyer is owned by
Gerald P Mikitka, Chicago investment
broker and part owner of WKZN-AM-FM
Zion, Ill., purchased last July (BROAD-
CASTING. July 16), and KIXY-AM-FM San
Angelo, Tex. WADC is § kw daytimer on
1050 khz. WiBzZ is on 99.3 mhz with 3 kw
and antenna 210 feet above average ter-
rain. Broker: Chapman Associales.

m Wwow(aM) Conneaut, Ohio: Sold by

AMERICA'S OUTSTANDING MEDIA BROKERS « A COAST TO COAST NETWORK

The acquisition of

WTOC-TV, Savannah, Georgia
by American Family Corporation
and

WTOC-AM/FM, Savannah, Georgia
by Bluegrass Broadcasting Co.

from
W.T. Knight, Jr. and family, and others,
has been completed.

The undersigned initiated and negotiated
these transactions.

BLACKBURN «companv.inc.

RADIC « TV » CATY » NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING = APPRAISALS

—~

WASHINGTON, D.C.
20008

1725 K Strest. NW.
(202) 331-9270

CHICAGO 60601

(312} 346-6460

ATLANTA 30381
333 N. Michigan Ave. 400 Colony Square
{404} 892-4655

BEVERLY HILLS 90212
9465 Wilshire Blvd.
(213) 274-8151

10/29179
>

Broadcasting Oct 29 1979
84

Contemporary Media Inc. to Doyle Flurry
and Thomas Childs for $345.000 plus
$60,000 for covenant not lo compete.
Seiler is owned by Donald A. Bruck, who
sold only other broadcast inierest,
wFi1z(FM) Conneaut, last February
(BROADCASTING., Feb. 12). Buyers are
owners of electronics retail store in Zion,
I, and have no other broadcast interests.
Wwow -is 500 w daytimer on 1360 khz.
Broker: Chapman Associates.

B WBTO-AM-FM Linton, Ind.: Sold by Mr.
and Mrs. H. D. Boardman to Green Coun-
ty Broadcasting,” Robert M. McDaniel,
president, for $300,000. Sellers have no
other broadcast interests. McDaniel has
been general manager of wHEZ(FM) Hun-
tinglon, W. Va. WBTO is 500 watt daytimer
on 1600 khz. WBTO-FM is on 93.5 mhz
with 3 kw and antenna 230 feet above
average terrain. Broker: Blackburn & Co.

ey APPROVED e s

B -KLRA(AM) Little Rock, Ark.: Sold by
KLRA Inc. to First Communications Corp.
for $3 million. Seller is principally owned
by Leonard Coe, who has no other broad-
cast interests. Buyers are Kerby E. Confer
and Paul Rothfuss (24.99% each) and
Jerome H. Atchley and James Long
(24.01% each). Group also owns KSSN(FM)
Little Rock, Ark. Atchley and Long were
minority shareholders of Starr Broadcast-
ing, which was merged into Shamrock
Broadcasting (BROADCASTING. June 11).
Rothfuss and Confer are principal owners
of wLYC(AM)-wLIQ(FM) Williamsport and
WHUM(AM) Reading, both Pennsylvania,
and WKRF(AM)-WNOZ(FM} Cortland, N.Y.
KLRA is on 1010 khz with 10 kw day and 5
kw night.

B Krvi(aM) Beaumont, Tex.: Sold by
Radio Beaumont to KLvi Radio Inc. for $2
million. Seller is principally owned by
John H. Hicks and his wife, Madelyn, who
also own WTAw-aM-FM College Station,
and 12.77% each of KLAR(AM} Laredo,
both Texas. Buyer is owned by Hickses’
sons, Steven (60%) and Thomas (40%),
who already owned small interest in KLVI,
They have also purchased KYKR-FM Port
Arthur, Tex. {see below). KLv1 is on 560
khz with 5 kw full time.

B KyYkr-FM Port Arthur, Tex.: Sold by
Kykr Radio to Kykr Radio Inc. for
$850,000. Seller is James H. Joynt, who
also owns KEAM(AM) Port Arthur. Buyer is
owned by Hicks Communications Inc.,
owned by Steven Hicks (60%) and his
brother, Thomas, (40%). They have also
purchased KLVI(AM) Beaumont, Tex. (see
above). KYKR-FM is on 93.3 mhz with 100
kw and antenna 420 feet above average
terrain.

m Other approved stations sales include:
wWXOR(AM)-wQLT(FM) Florence, Ala,;
WKDL{aM) Clarksdale, Miss.; WYRD(AM)
East Syracuse, N.Y.; wyanN-FM Upper San-
dusky, Ohio, and KMIT(FM) Mitchell, $.D.
(see “*For the Record,” page 75).



Harte-Hanks and
Knight-Ridder look
to viewdata future

Analysts hear both companies
say it's of definite interest;
sales softness seen in fourth

Two major publishing/broadcasting con-
cerns last week gave presentations to New
York securities analysts on both of the
companies’ outlooks for next year and the
rest of the 1980°s. In separate ap-
pearances, Knight-Ridder Newspapers
and Harte-Hanks Communications
stressed home information systems as a
promising area in which they intend to par-
ticipate.

Knight-Ridder is targeting a test of its
Viewdata of America subsidiary’s
Viewtron information system for April
1980. Based on the British viewdata tech-
nology, it's a telephone interactive system
whose only limitation is ‘‘the horsepower
of the computer” in its data bank, accord-
ing to the president of the company’s
broadcasting wing, Al Gillen.

Harte-Hanks President Robert Marbut
said that his firm intended to be at ‘‘the
leading edge’’ of developments in its lines
of business, and called home information
technology that edge in electronic media.
He pointed out that Harte-Hanks had
been one of the original information pro-
viders in the viewdata experiments on
the other side of the Atlantic, and pro-
mised that the firm will *‘move to a more
active level” in the field in the next few
years.

In broadcasting, officials of both com-
panies described acquisition policies that
included hunts for top-50 market televi-
sion stations to fill out their complements.
Knight-Ridder has three VHF’s, all ABC
affiliates, Harte-Hanks compieted the ac-
quisition of its fourth VHF earlier this
year. AM and FM stations in ‘“‘larger™
markets would be on the Harte-Hanks
shopping list, while Gillen said Knight-
Ridder would look at *‘specific, unusual
radio properties.”” Responding to an
analyst’s question, Gillen asserted it was
not “*too late*’ for his company to be start-
ing to look at cable operations, as he had
indicated it intended.

Harte-Hanks recently increased its in-
volvement in the cable area, purchasing
National Telecommunications Services.
The company’s senior vice president and
secretary, Larry D. Franklin listed that
deal along with the TV buy, the purchase
of Radio & Records magazine and several
print and marketing-oriented acquisitions
as items that will make ‘‘important con-
tributions’” to the firm’s performance this
year.

The heavy acquisition program for the
year has left Harte-Hanks with a long-
term debt of $133 million, according to
Franklin, the biggest chunk of which is
seller debt carrying an average interest of
8%. He said the company would be able to
“‘comfortably meet its obligations™ and

still pursue expansion opportunities next
year thanks to cash flow that he estimates
at over $33 million. Franklin didn’t have
earnings or revenues projections for 1980,
saying it was too early to tell, but he said
he thought this year's earnings would ap-
proach the company’s 21% compound
growth rate, despite some ‘‘softness on
the revenue side’ in the fourth quarier.
The company’s earnings per share for the
third quarter were up 23% 1o 48 cents.
Knight-Ridder is also seeing some soft-
ness in the fourth quarter, the analysts
were told, and on the broadcast front
Gillen singled out Providence, R.l., and
Albany, N.Y., to experience a ‘‘litile”
slowness in local sales that he termed
characteristic of the Northeast. Company

President Alvah Chapman said the last
quarter would surpass the prior year, but
show ‘‘lower growth™ than the third
quarte:’s 33% per share increase, from
1978’s 49 cents to this year’s 65 cents.
Declining to make a projection for the full
year, Chapman said that he was ‘‘comfor-
table’’ with estimates by analysts that put
the company's per-share totals for 1979
between $2.65 and $2.75.

Metromedia moves ahead

Group broadcaster Metromedia posted a
34% rise in third quarter net earnings,
with a 15% profit growth in total broadcast-

THE HELLER-OAK
FORMULA FOR
COMMUNICATIONS
FINANCING

NO FORMULAS

Your company is different; your financial needs are different;
and your current expansion plans are different. At Heller-Oak,
we have the experience, the expertise, and the imagination to
understand the differences and to adapt ourselves to your
needs. Our magic formulais: No Formulas.

When you're investigating loans or leases from $200,000 to
$20,000,000 for construction, equipment, acquisitions, or
refinancing, we'd like to see your deal. There's no commitment
or investigation fee, nor do we lock for equity participation.

Call or write
Loren N. Young, Vice-President
Edward H. Zukerman, Vice-President

HELLER-OAK COMMUNICATIONS FINANCE CORP.
105 W. Adams Street « Chicago, IL 60603 » (312) 621-7600
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ing operations, but a ‘‘slight profit
decline”’ in radio due to ‘*weakness in de-
mand’’ and ‘‘higher operating costs,”” the
company said.

“*Moderation in the growth of television
program costs’’ allowed for the profit rise
on a broadcasting sales advance of 9%,
which Chairman-President John W. Kluge
said ‘‘reflected generally strong advertising
demand”’ in television.

Net earnings for the three months end-
ing Sept. 30 were $8,315,000, as opposed
to $6,218,000 the year eartier. Per share
earnings grew from $1.35 10 $1.80.
Revenues for the quarter were $88,085,-
000, up 13% from the year-earlier
$78.,003,000.

Figures for the broadcast operations
showed revenues of $42,365,000 and an
operating income of $11,157,000. A year
earlier, those numbers were $38,796,000
and 39,674,000, respectively.

Three of the company’s four groups ex-
perienced profit growth, while all showed
revenues gains. The exception on the
profits side was Metromedia's Mail
Marketing and Publishing Group, which
experienced an 8% drop. Entertainment
Group operations (Metromedia Producers
Corp., Ice Capades and Ice Chalets)
showed 11% revenue growth, and its
$1,189,000 million profits increase moved
the group out of the red. Entertainment
revenues were $11,776,000; operating in-
come $164,000.

For the nine months, revenues rose to

$278,802,000 from $243,741,000, a 14%
boost. Net income advanced an equal per-
cenlage, hitting $25,729,000, up from
$22,516,000. A 537,000 reduction in
average shares outstanding, to 4,597,000,
helped boost earnings per share 10 $5.60
over $4.39, an increase of 28%.

ARF reflects on
past 25 years

Foundation is that old, and
annual meeting takes occasion to
note development of ad research

The Advertising Research Foundation
celebrated its 25th anniversary last week
during its annual convention in New York,
with speakers taking a retrospective look
over the past quarter-century,

In a presentation on 25 years of televi-
sion advertising, Gerald Miller, senior vice
president and group creative director of
Young & Rubicam, stressed thai except
for technological change the essential ele-
ments of TV ads remain as they were.

As in 1954, he said, the main compo-
nents of effective television commercials
today are dramatic, relevant openings;
clear comparative demonstrations; vivid
visualizations of consumer benefits, and
believable support claims.

During the past 25 years there has been
a detectable trend in the direction of creat-

October 8, 1979

Retlaw Broadcasting Company

Joseph Drilling, president
Has acquired

KMST-TV

Salinas, California

The undersigned represented the seller in this transaction
and assisted in the negotiations.

RICHTER-KALIL & CO., INC.

3438 N. COUNTRY CLUB

TUCSON, ARIZONA 85716

(AREA CODE 602) 795-1050
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ing commercials that are ““human, more
emotional and more in touch with people’s
feelings,” he said, and added:

**Today, there is an increasing number
of commercials in which the advertising
tries to ‘experience the experience,’ of the
prospect. Learning how to recreate ac-
curately and vividly the experience of our
prospect surely is the trend of the next
decade, and a trend in which research will
continue to work arm-in-arm with crea-
tive.”

Reviewing research as an emerging sci-
ence, Malcolm A. McNiven, vice presi-
dent for markeling services ol Pillsbury
Co., pointed to two basic problems in-
volved in advertising measurement: how
Lo isolate the effects of advertising from
other variables and how to identify a cri-
terion of effectiveness for business deci-
sions.

He indicated improvemen! has been
made in coping with the isolation factor
with the development of various services,
including AdTel, which seeks to isolate the
effects of TV advertising. On the other
hand, he added, the criterion problem has
been more difficult but, he said, there are
attempts under way 10 meet the challenge.

Not all speakers paid homage to
research. Shepard Kurnit, board chairman
of DKG Inc., unleashed a blast against
research intended to predict and measure
persuasion, though he had kind words for
research that helped agencies prepare bet-
ter advertisements and commercials.

Kurnit asserted that ‘‘pre-search helps
us learn; pre-testing points directions and
post-testing provides numbers—numbers
that tell us about awareness, not persua-
sion. They are numbers without vatidity.”

New sales pitch
to be unvelled at
TVB Atlanta meeting

Television Bureau of Advertising cele-
brates its 25th anniversary al its annual
meeting to be held Nov. 12-14 at the Omni
International hotel in Atlanta.

A highlight of the annual meeting will
be the unveiling of TVB's new videotape
presentation, “*Television: The Persuasive
Medium.” It contends Lhat television is
nol only the persuasive medium but also is
the easiest medium in which to be per-
suasive.

Speakers will include Jack Trout, presi-
dent of Ries Capiello Colwell, New York,
who will discuss ‘‘Positioning and Markel-
ing Warfare of the 80’s,”” and Richard
Thorsen, director of advertising for Com-
monwealth Edison, Chicago, who will
focus on public utility adverlising.

Six workshops will explore the following
subjects: **New Sales Through Local Com-
mercial Productions,” *‘Polilical Broad-
casting Plus Controversial [ssue Selling,”’
*‘Sales Training and New Programs from
TVB,” “Selling With Vendor Tapes,"
*Programing Sources in the 80's” and
**‘Management’s Role in Co-op as a New
Business Source’’.



Series helps ABC
to another win

Network is ‘still off 4%
on year to date versus 1978

As the World-Series ran to its maximum
seven games, ABC-TV had another week
to take advantage of a ratings boost from
baseball. And a boest it got. During the
week ended Qct. 21, the series brought a
31.5 rating/46.6 share on Tuesday and a
35.8/54 on Wednesday.

Not surprisingly, ABC earned the high-
est prime-time average of the week:
21.2/34.6.

But another victory, albeit for second
place, was being claimed by CBS-TV,
which came out of the basement for the
first time this season and finally showed it-
self above the 30-share mark with a
18.7/30,4.

NBC-TV, which had been sprmtmg with
new-found strength in previous ‘weeks,
sputtered to a 16.8/27.5.

Of the week's top 10 programs, the two
World Series games easily 'took first and
second, with a 36.9/56 and 32.2/48.
Thereafter it was almost exclusively CBS
territory: M*A*S*H (30.2/44); WKRP in
Cincinnati (26.8/39); NBC’s Little House
on the Prairie (26.3/40); then back to
CBS for 60 Minutes (26.1/44); One Day at
a Time (26.1/39); Jeffersons (24.9/39);
Alice (24.5/37), and Dallas (23.8/43).

And, taking it down to 15 places, ABC’s
pre-game shows had 10th and 1lth
(23.4/39 and 23.1/38). But then again it
was CBS with Lou Grant (22.5/37); Trap-
per Johkn M.D. (22.0/41), and Dukes of
Hazzard (21.9/40).

While the World Series pre-empted cer-
tain ABC shows that might normally be
expected to surface ‘at or near the top—
such as Charlie's Angels, Eight is Enough
and Three’s Company—that isn’t enough
1o discount the CBS performance. lts
regularly scheduled programing on Mon-
day, Friday and Sunday was strong, bring-
ing in winning-night averages of
22.9/35.2, 20. 7/37.7 and 24. 3/39.4,
respectively.

And while CBS may have had three
hours of special programmg in place of
poorly rated new series that debuted in
September, that dldn t account for much
of a difference. Saturday’s two-hour
Celebrity Challenge of the Sexes repeat
brought in orly a 14.5/26 and Body
Human: The Sexesa 13.0/20 in its. second
time around.

There were other sore spots on’ the CBS
schedule. A major one, such as Thursday
when neither The Waltons, Hawaii Ff‘ue~0

Programing

nor Barnaby Jones made it to a 30 share,
averaging only a 15.7/26. If improved for-
tune for CBS continues, it will justify the
remarks of CBS executives who were
claiming that the network could do better
and traditionally was weak in the begin-
ning. Last season it took CBS six weeks 10
get out from third; this year, it was five.

NBC could take heart with Kate the
Detective winning its premiere outing
Thursday at 10 with an 18.6/33 and the
continued strength of Little House, Quin-
cy, Diffrent Strokes, CHiPs and B.J. and
the Bear But there were problems, even
on nights when the atypical World Series
competition wasn't there.

On Friday, the Strokes lead-in strength
was followed by steady decline: Hello Lar-
ry (15.4/28). Rockford Files (13.9/25)
and Eischied (11.2/20). ABC’s return of
Fantasy Island 10 last season’s Saturday-
al-10 spot paid off for a 19.6/38 at the ex-
pense of NBC’s Man Called Sloane, which
dropped to a 14.3/28.

Add that to the loss of Monday with a
low-scoring made-for-TV movie, The
Flame Is Love, and Tuesday and Wednes-
day World Series competition and the
NBC score over-all looked more like last
season than the early weeks of this one.

ABC’s strength, for the most part, was
based on the World Series, particularly the
final game which was a record-breaker.

While the third game of the Series a
week before had been the lowest rated to
date in prime time (22.4/40), the seventh
set more auspicious records. ABC claimed
the largest audience ever with 80 million
people said to have watched all or part. A
record number of households also was
claimed: 28,150,000 per average minute.

(The highest-rated game, however, re-
mains the seventh in 1975, between the
Cincinnati Reds and Boston Red Sox,

earning a 39.6/60. Since then Nielsen has
adjusted the number of viewers attached
to a rating point, accounting for ABC's
new record numbers.)

Although ABC likely would have
brought in good numbers with much of
the regular series programing traded for
the World Series, the 16 hours left after
baseball only brought the network a 16.6
rating. Particularly weak was Friday, with
an All-Star Family Feud special (13.4/24)
and the movie, Death of Ocean View Park
(14.6/26).

The Sunday movie, Marciano, didn’t
help much with a 16.0/26 and ABC also
was continuing to experience problems
with certain new series such as 240-Robert
(15.3/23); Out of the Blue (9.3/17) and A
New Kind of Family (8.9/15). Thxi, the
veteran that was given the 8:30 Sunday
spot previously held by The Associates,
brought only a 14.3/22.

Love Boat (19.2/34) and Fantasy Is-
land (19.6/38), however, were enough lo
counteract Ropers (14, 2/27) and Detective
School (12.0/22) for an ABC win on
Saturday. And Benson (20.5/33) and the
newsmagazine 20/20 (18.1/32) kept pace
with Laverne and Shirley, Barney Miller
and Soap for a winning average of
19.6/32.5 on Thursday.

Even with the World Series, ABC’s
power for the season'’s first five weeks of
three-network, new-season compeltition is
less than it was last year. For the compara-
ble period last year, ABC had a 20.5 rating;
now it’s down 4% to 19.7.

Outside prime time, the premiere of
Saturday Night Live made a significant
showing from 11:30 p.m. to 1 a.m., with a
record 16.0/47. The show had the big-
name draw of comedian Steve Martin but
represented the first season without regu-
lars John Belushi and Dan Ackroyd.

‘Salvage’: saved from the scrap heap

Fantasy-adventure series being
reprogramed for more child appeal
so it can go into Sunday 7-8;

two comedies there now are yanked

ABC-TV has pulled two of its new situa-
tion comedies from its regular line-up and
is substituting a new version of a series
that failed to capture overly impressive
numbers last year. The network an-
nounced last week that beginning Nov. 4 it
would begin airing Salvage 1, revamped as
a children’s show, in the Sunday 7-8 p.m.
NYT period previously occupied by Out of
the Blueand A New Kind of Family. In its
new concept, the program will presumably
qualify for exemption from the FCC’s
prime-time network quolas.

The network announced that Salvage
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would receive three airings initially (Nov.
4, 11 and 25) and then be supplanted by a
number of family- and youth-oriemed
specials. Although ABC has ordered six
new episodes of the Columbia Pictures
Television series (all of which have been
completed), the network has made no firm
commitment to air the series beyond
the three nights announced. ABC also said
the two situation comedies being pulled
from the schedule—both of which have
usually been among the lowest rated
shows of this season—*‘will continue in
production for later scheduling.”
Salvage first appeared on ABC’s
schedule last season and during its initial
run averaged a 17.7 rating and a 26
share—numbers generally too low for re-
maining on a network’s schedule and con-



Vomftora

Standing firm. Despite continued protests, CBS-TV says it's sticking with decision to cast
Vanessa Redgrave in made-for-TV movie about concentration-camp survivor. Two
representatives of Simon Wiesenthal Center for Holocaust Studies and Fania Fanelon,
author of “Playing for Time." book on which movie is based, met last week with CBS
executives lo argue that network is being insensitive in casting acknowledged supporter of
Palestine Liberation Organization in such role. Statement issued by network after meeting
with Broadcast Group President Gene Jankowski and Vice President Gene Mater, however,
said two principles are "far more important than the question of casting: whether an
individual's personal and political views should be considered more important than his or
her artistic ability, and whether any individual or group should have the power to veto." At
press conference, Rabbis Marvin Hier and Abraham Cooper of Wiesenthal Center asked
why CBS doesn't have as much concermn for Fenelon's rights and said network was doing
"great disservice” lo her and other Holocaust victims. Fenelon said she’s against
biacklisting but said Redgrave could play other roles. Letter-writing campaign to CBS is
said to be planned bul no advertiser boycott.

m]
In the marketplace. ITC Entertainment's Entertainment Volume Two, 16 films including
“Boys from Brazil," "Capricorn One” and "Movie Movie" and stars ranging from Sophia
Loren to Gregory Peck, has been sold in 56 markets during first 10 weeks of availability
including 10 of top 10 .... Janus Television's “Classic Mystery Theater” package, ranging
from "The Third Man" to "Seance on a Wet Afternoon” has 16 sales so farin various market
sizes ... Intergalactic Thanksgiving, first-run animated special distributed by Viacom, is up
to 155 markets, representing 90% clearance, I's another holiday special done in
association with Toronto-based Nelvana Productions ... And from archives of King
Features Syndicate and Republic Pictures, Gold Key Entertainment has acquired Flash
Gordon and Dick Tracy serials for distribution.

(m]
Radio notes. Interview, syndicated radio program currently heard on 150 stations
nationwide, has prepared 1970's version of classic Halloween thriller, "War of the Worlds”
Prepared by producer Jeff Wayne, show is to be picked up by 50 more stations than usually
carry Interview. Principals behind show are Jim Ladd and Jack Morris. And Weedeck Corp.,
new Los Angeles-based syndicalor, is offering two new programs aimed at black audience:
In Studio and Pop Rhythm Review. On-air host tor shows is long-time disk jockey, J. J.
Johnson, six years with kpar{am Los Angeles. Studio is hour weekly music and interview
show; Review comprises 10 three-and-a-half minute features weekly.

[m]
Hat in the ring. Samuel Goldwyn Co. Hollywood, has made its first entry into pay-cable
market with licensing deal for five feature films with Home Box Office. List includes:
“Billion Dellar Hobo." “They Went That-a-Way and That-a-Way" “Where Time Began,”
“Proud Rebel” and "Whoopee'”

0

OPT’s cup running over. Operation Prime Time consortium of network affiliates and
independents will offer 24 hours of original programing in 1980, triple its highest previous
output. In addition to three four-hour productions, OPT has six projects slated for dual
forms, either two-hour special or five strip half hours. They are Selid Gold '79 (Paramount,
February); The Gossip Columnrist (MCA TV/Universal, March); The Girl, the Gold Watch and
Everything (Paramount, April): Tourist (20th Century-Fox, June): Mom, the Wolf Man and
Me (Time-Life/David Susskind, October), and Yogi'’s First Christmas Hanna-Barbera. Time-
Life also is planning documentary on Smithsonian Institution for OPT,

(m]
More names on the door. Kent Burkhart/Lee Abrams & Associates, pioneers of all-disco
radio format and of modular programing for all-rock format, have expanded company name
to Burkhart/Abrams/Michaels/Douglas & Associales Inc. New partners, Lee Michaels and
Dwight Douglas, have been program consultants with firm for several years. Although all
consultants at firm work with most music formats, Michaels concentrates on "Superslars”
rock radio and Douglas deals primarily with top 40.

(m]

Olympic trade. Lake Placid Olympic Organizing Committee, which is heading 1980
winter Olympics effort, is offering radio stations designation as "Official Olympic Radio
Stations." With title comes exclusive market use of logos, terminology, specially produced
Olympic ID’s as well as lickets and premiums for promotional purposes. In exchange,
stations conduct tund-raising for Olympic committee.

m]
From Broadway to TV. Inspired by success of stage show, “Beatlemania;’ Lexington
Broadcast Services next January will be testing half-hour pilot of same name for possible
fall TV series. Barter effort is supported by Procter & Gamble, and pilot featuring Beatle
look- and sound-alikes and guest stars has already been taken by five NBC owned-arid-
operated TV's,

Broadcasting Oct 29 1978
68

siderably below a number of ABC series of
last season that were canceted. (The net-
work had five regular series last year
averaging a 30 share or better that did not
return this season.)

Salvage stars veleran actor Andy
Griffith and deals with a salvage crew that
often take on exotic assignments. Last
season, for example, one episode dealt
with a rescue of stranded astronauts and
featured an unauthorized space shot. The
two-part episode that will open the show
next week will center on the crew’s at-
tempts Lo redirect an iceberg that is headed
for San Francisco Bay. The program’s ex-
ecutive producers are Harve Bennett and
Harris Katleman.

Because the show will be airing in the
7-8 time period, Columbia and ABC have
had to alter its basic format to increase its
appeal to young people. According to a
Columbia spokesman, ‘‘some of the more
adult themes’’ have been discarded and
there will be a greater emphasis on the
“‘science fiction’’ elements.

There has also been added a new 11-
year-old character called Michelle (played
by Heather McAdam) who is almost “‘like
another member of the salvage team.’ A
strong relationship develops in the new
episodes between Michelle and team regu-
lar Melanie (Trish Stewart) that, according
to Columbia, leads eventually toward a
single-parent adoption. Much of the action
in the new episodes will feature the
Michelle character.

According to Al Schneider, ABC broad-
cast standards and practices vice president
in New York, “from the moment” the
new programs were begun *‘they were pre-
pared for children.”” The network will con-
tinue the practice begun with the two
situation comedies of separating program
content from commercials with slides.

In addition to the three Salvage
episodes scheduled, the network has lined
up a number of specials for the Sunday
night time period opposite CBS-TV’s
powerful 60 Minutes and NBC-TV’s long-
time children’s hit, Disney’'s Wonderful
World. On Nov. 18, the network will air
“The Story of Esther,” a Bible story star-
ring Tony Musante and Olivia Hussey.
Through December, ABC has scheduled a
number of holiday specials: “‘Santa Claus
is Coming to Town,” “The Year without a
Santa Claus’’ and *‘Rudolph’s Shiny New
Year”’

RCA secures rights
to Paramount films
for SelectaVision

When RCA starts marketing its SelectaVi-
sion videodisk system, ils programing
catalogue will be strong on Paramount Pic-
tures fare. A new, nonexclusive RCA/
Paramount licensing agreement provides
for 75 current features as well as the right
to future films that Paramount releases to
the home video market.

Among the movies are ‘‘Grease,”’
““Saturday Night Fever,” “Godfather | and



II,' ““True Grit”’ ‘*Heaven Can Wait,”
“‘Foul Play,” *““The Longest Yard,' ‘‘Bad
News Bears,” *‘Chinatown.” ‘‘Love Sto-
ry,” *“The Shootist,”” ‘‘Rosemary’s Baby,”
“Romeo and Juliet,” **Gun Fight at the
OK Corral.”* *‘Shane,’ *‘Stalag 17,”
*‘Sunset Boulevard,”” **Serpico™’ and **The
Ten Commandments.”’

According to Herbert S. Schlosser,
former NBC president who now heads the
videodisk operation for RCA, a market in-
troduction date for the videodisk system
will be announced in early December.

Schlosser said RCA will offer about 300
titles during the first year, About half, he
explained, will be feature films, with the
remainder including children’s program-
ing, ballet, opera, music, major television
shows, how-to programs and sports high-
lights.

Already licensed 1o RCA are films from
20th Century-Fox and MGM, but in
general they are said to be older than most
of those now available from Paramount.

In a separate deal announced last week,
RCA now has secured rights to 20 J.
Arthur Rank films, among them *‘Henry
V' and ‘“‘Hamlet” with Sir Laurence
Olivier, as well as the **Red Shoes™’ ballet
and Hiichcock's **39 Steps’” and “‘The
Lady Vanishes.”

Radio syndicators
are planning
a get-together

Association of producers is on
the drawing boards; first
general meeting set for Dec. 7

Plans are afoot among radio program syn-
dication companies to establish an interna-
tional trade association for their industry.

At a preliminary meeting held Sept. 27
in Los Angeles and attended by represent-
atives of a number of southern California-
based firms, it was decided that such an
organization is needed to establish techni-
cal and performance guidelines for the in-
dustry, and 1o represent members to radio
stations and to other broadcast associ-
ations.

Tom Rounds, president of Watermark
Inc., heads the steering committee which
met Oct. 19 in Los Angeles to draft
preliminary guidelines for formation of
the organization. Members of the steering
commitlee are Ron Harrison, Radio Arts;
Paul Ward, Audio Stimulation; Bo
Donovan, Tuesday Productions; Ron
Sacks, Gilbreath Creative; Gary Theroux,
Radio Works, and Nancy Smith,
O’Connor Creative Services.

At that meeting a tentative statement of
purpose was drawn up for the proposed as-
sociation: ‘‘to establish standards of
quality and reliability in production and
delivery of special programing, syndicated
formats and production elements for radio
broadcasting stations; to explore new con-
cepts in serving the broadcast community;
to broaden and expand the facilities of

radio to entertain and inform; to educate
broadcasters about availability, promotion,
scheduling, use and marketing of products
developed by members; and to represent
members (o appropriale national broad-
casters organizations.”

The steering commitlee tentatively
plans lo recommend that the organization
open its membership to ‘‘companies pre-
sently producing and distributing pro-
grams 1o at least 10 commercial radio sta-
tions.” It will also recommend that the
organization adopt the National Associ-
ation of Broadcaslers' engineering stan-
dards for phase and level references and
that it determine and follow other techni-
cal requirements.

Audio Stimulation’s Ward will draft ten-

tative by-laws for the association, which,
according to steering committee plans, will
have its first general meeting on Dec. 7.

At that meeting, the steering commitiee
will recommend that the organization elect
a 10-member board of directors and a sec-
ond board, with rotating membership,
whose purpose will be to deal with com-
plaints from broadcasters about the indus-
try and association members.

After some disagreement among steer-
ing committee members about a proposed
name for the association, it setiled on As-
sociation of Independent Radioproducers
(AIR). Absent from the title is the word
syndicators, which many independent pro-
ducers, Rounds among them, would like
1o get away from.

format.

KMEG-TV.

What'’s for lunch
Sioux City?

Back by popular demand, it's the Noon Show,
Monday through Friday on KMEG-TV. And it’s
better than ever, with a bright, contemporary

Solid Entertainment
8 days a week.

Tailored to the Siouxland housewife, the Noon
Show features hostess Diane Kay. Highlights
I include interviews with visiting celebrities and

local guests as well as demonstrations of culinary,

artistic and athletic skills. In addition, there are
regular segments on medical and dental health
care and the acclaimed spotlight on mental health.

So, if you want to reach homemakers in Sioux
City, why not meet them over lunch —with I

ﬂ%fr/r 4
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Law & Regulationz

FEC seems anxious
to repair damage
done to debates

At hearings, commissioners indicate
willingness to come to solution

that would allow sponsorship;
pressure is on for action as

1980 campaigns begin to gear up

The Federal Election Commission last
week found itself cast as an obstacle to
broadcast debates béiween candidates for
federal office—a role its members clearly
do not relish and apparently want e shed.
1t happened at hearings before the com-
mission on Wednesday and Thursday.

Ruth Hinerfeld, president of the League
of Women Voters and head of the league’s
Education Fund, warned that unless the
FEC affords relief soon, the Education
Fund’s plans for presenting presidential
candidates in forums and debates next
year will be jeopardized.

Stephen E. Nevas, First Amendment
adviser to the National Association of
Broadcasters, said the FEC could best
serve the cause of an informed public by
not adopting any regulations-affecting ‘‘the
production or arrangement of federal can-
didate debates.”’

The commission also heard from broad-
cast journalists who could talk from per-
sonal experience—Curtis Beckmann,
president of the Radio-Television News
Directors Association and news director of
wcco(aM) Minneapolis: (who in order to
testify broke away from the pressures of
13-hour days and six-day weeks resulting
from a strike at the station). He has pro-
duced 41 broadcast debates over the past

eight years. The production of debates, he
said, constitutes ‘‘journalism’ —a means
of informing the public. And what the
FEC has proposed, he said, wouid “‘end a
series of debates on wcco that our
listeners have come to expect.”’

The concerns expressed by the NAB
and RTNDA spokesmen troubled several
commissioners, who said the agency never
intended 10 interfere with what Commis-
sioner Thomas E. Harris said were “the
normal operations of broadcasters™ in pre-
senting debates. That, said Harris, *‘is an
erroneous assumption.”’” The commis-
sion’s only objective, said Chairman
Robert O. Tiernan, was to ‘‘help the
League of Women Voters to sponsor
[presidential] debates.”

The hearings had been called by the
FEC in a search for assistance in deter-
mining what it should do in the wake of
the Senate veto in September of regula-
tions the commission had adopted as a
means of permitting some tax-exempl
organizations, such as the league, to spon-
sor debates between federal candidates
(BROADCASTING, Sept. 24). The regula-
tions—adopted in response to the league’s
request—would have exempted such de-
bates from a statutory ban on corporate
and union contributions made in connec-
tion with a federal election.

However, broadcasters and newspapers
objected that the language would have bar-
red the corporations among them from
presenting debates. Many of them have
presented debates, and then covered them
as news stories. Their First Amendment
rights would be violated, they said. The
FCC, in a letter 10 Congress urging a veto,
made a similar point.

The league’s problem is becoming acute
in terms of the time it needs to plan for a
repetition in 1980 of its 1976 performance,
when it staged four regional presidential

T e e O T Ly e D A R e L e SR T e S W T L T e e D |
Still to come. The FCC's staff reports on network/affiliate relationships and
FCC jurisdiction over the networks released Oct. 16 (BRoADCASTING, Oct. 22) were only the
first of many more to come before a final report is issued in the fall of 1980. The
next two months will bring studies on station profitability and advertising markets; back-
ground reports on networking with respect to spectrum allocation and ownership policies,
cable, subscription television, satellite broadcasting, videocassettes and videodisks, and
noncommercial television networking. Consultants for these reports are Thomas
Schuessler, University of Arizona law professor; Yale Braunstein, Brandeis University asso-
ciate law professor; Kristin B, Glen, Hofstra University law professor; Frank W. Norwood,
chief executive officer of the Joint Council on Educational Telecommunications; Donald E.
Agoslino, Indiana University assistant professor of telecommunications; Michael Botein
and Davis Rice, professors of law and director and assistant director, respectively, of the
Communications Media Center at New York Law School; Dennis J. Dort, staff attorney for
the Carnegie Commission on the Future of Public Broadcasting, and Edward Greenburg, an
economist for the National Telecommunications and Information Administration. Winter/
spring 1980 will bring reports on the program supply industry; research on the financial
viability of additional advertiser-supported networks, and a preliminary summary of policy
issues raised in connection with the development of the new networks. These are being
prepared by the task force and consullants —Lucas A. Powe Jr, University of Texas law pro-
fessor, and Kalba Bowen Associates, Cambridge, Mass,, consulling and research firm.
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forums, in which candidates for the Dem-
ocratic and Republican nominations pre-
sented their views and answered ques-
tions, and the four pre-election debates
(three involving the presidential candi-
dates and one, their running mates).
**Without funding commitments in place
by the end of November," Hinerfeld said,
‘“‘we may have to cancel plans for the
forums and re-examine the feasibility of
debates in 1980.**

There is virtually no chance that regula-
tions could be formally adopted before
1980. At best, an FEC official said, the
agency could draft and approve new
regulations by the end of November. But
then either house of Congress would have
30 legislative days—days during which
Congress is in session—1lo veto them.

Hinerfeld estimated the league needs
$800,000 to carry out its plans—$300,000
to present the four forums and $500,000
to sponsor the debates. The league, she
said, does not have the reserves to dip into
that it had in 1976, when the FEC issued a
‘‘devastating™ policy statement that the
Education Fund could not use corporate or
union funds. That FEC statement was
later rescinded, but the questions it raised
have not yet been resolved.

As for the broadcasters’ position, Nevas
said the law barring corporate contribu-
tions ‘‘made for the purpose of influenc-
ing** federal elections does not apply to
anyong who simply provides a forum for a
debate.

Such a person is not campaigning, he
said, adding:

“The National Association of Broad-
casters urges this commission not to adopt
any regulation affecting the production or
arrangement of federal candidate debates.
To do otherwise, would chill and restrict
the free flow of ideas.”

The law also refers to contributions in
connection with an election. But Erwin
Krasnow, NAB senior vice president and
general counsel, who appeared with
Nevas, said ‘‘the holding of debates
should be encouraged.” Besides, he said,
broadcasters’ fairness in such matters is
closely regulated by the FCC in enforcing
both the Communications Act and provi-
sions of the Federal Election Campaign
Act that apply to broadcasters.

Throughout the two mornings of hear-
ings, commission members indicated they
agreed with the view that debates should
be promoted. Indeed, Vice Chairman Max
L. Friedersdorf said after the NAB presen-
tation: **What I heard strongly substanti-
ates my belief that the FEC shouldn't be
regulating any presidential debates.” And
Tiernan, following the hearings, indicated
he had some ideas as 10 how the commis-
sion could solve the dilemmas it faced.

As for the league’s need for prompt ac-



tion, Tiernan said that one possible answer
would be if Congress, once new regula-
tions are drafted and submitted, could
adopt a joint resolution expressing ap-
proval of them. The regulations would not
become effective until 30 legislative days
had passed, but, Tiernan said, corpora-
tions and unions would be ‘‘secure™’ in the
knowledge that the FEC would not
prosecute them for illegal contributions if
they responded to the league’s solicitation
of funds. (The league is expected lo sug-
gest other alternatives—a formal letter
from Tiernan stating contributions made
to help the league sponsor the debates
would not be a violation of the law, for in-
stance.)

And as for the broadcasters’ concern,
Tiernan indicated the commission would
allempt to avoid arousing the broad-
casters’ opposition. He agreed with a sug-
gestion of RTNDA counsel J. Laurent
Scharff that the commission could make it
clear in any future regulations it drafts that
they are not intended to apply to the
broadcast media. '‘That’s probably what
we’ll have to do in the justification we send
1o Congress [10 win its approvall,” he said.

It was not clear, however, that the com-
mission would remove all obstacles to
sponsored debates between federal candi-
dates. Some commissioners, by their
questioning, reflected the view that spon-
sorship by unions or corporations would
constitute illegal contributions. Harris re-

ferred to the ‘‘theoretical questions of
what might happen’ in connection with
such sponsorship. “*We gel into the prob-
lem where the two statutes {the Com-
munications Act and the Federal Election
Campaign Act] overlap,” he said. Many
broadcast debates are presented on a sus-
taining basis but some stations —including
wCCO—seeks sponsorship.

The Senate veto of the regulations the
FEC submitted in June apparently stung
the agency.

Tiernan, in questioning Beckmann, sug-
gested that broadcasters had lobbied hard
for the veto in the hope that, with the
icague barred from sponsoring presidential
debates, the task of presenting them
would fall to the networks. “‘If broad-
casters had their druthers,”’ he said after
the meeting, ‘‘they’d rather have it as in
1960," when the neiworks presented the
first presidential debates, involving John F
Kennedy and Richard M. Nixon. Tiernan,
a former member of Congress from
Rhode Island who had served on the
House Communications Subcommittee,
said that if the league could not sponsor
the debates, Congress would find itselfl
under enormous pressure 10 suspend the
equal time law to make it possible for the
networks to repeat their 1960 perfor-
mance. {A CBS officials rejected the
charge. He noted that the network had
urged the FEC simply 10 make clear that
broadcasters were not affected by the

regulations. Congress, he said, at least
**implied” that the FEC was attempting to
regulate broadcasiers in connection with
political debates.

And Harris expressed annoyance with
the FCC as a result of its role in urging the
veto. He noted that the FCC had written a
letter stating it was not prepared to file
comments in the current. proceeding be-
cause it had not yet had an opportunity 10
consider the matter ‘‘fully”’ Said Harris—
who in 1940 was a FCC assistant general

counsel—*‘It would have been wiser for
the commission to consider it fully before
sending its half-baked letter”

The FCC and others interested in pre-
senting their views to the FEC in writing
have until Nov. 20 to do so.

Ban on advertising
by physicians is
lifted by the FTC

Commission says guidelines may
be imposed by AMA, however

The Federal Trade Cornmission last week
ordered the American Medical Associ-
ation 1o allow advertising by physicians.
The FTC ruled that the AMA had
unlawfully restrained competition among
its 200,000 members and, as a result, had
caused substantial economic harm to con-
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OVER 5 MILLION
American homes
subscribe to pay TV
programs via cable
systems, UHF-TV (STV) or
closed-circuit microwave
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number is expected to
double, and make pay TV
a $1 billion annual business.
TO BE INFORMED of pay
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sumers,

The ruling revised an earlier decision by
an administrative law judge that would
have prohibited the AMA from imposing
any regulations on physician advertising
for two years, and thereafler requiring
prior FTC approval on its guidelines. The
commission last week said the organiza-
tion could formulate ethical guidelines for
physician advertising.

The reason for allowing limited self-
regulation, the FTC said, was to help
eliminate deceptive ads by physicians and
to protect patients susceptible to certain
forms of solicitation. But without any
physician advertising, it added, consumers
may not get the information necessary to
choose a physician, and may also suffer
economic harm. “‘It is especially impor-
tant that price advertising remain as unfet-
tered as possible,’” the order said.

The decision is based on an FTC com-
plaint issued in 1975, which. charged the
AMA and two other medica} groups with
restricting the ability of their members
from advertising.

In addition to prohibiting the AMA
from restricting advertising, the order also
forbids the group from interfering with the
amount or form of payment provided to a
member in exchange for professional ser-
vices.

The AMA said it was pleased with the
FTC’s position that it played a valuable
role in preventing false and misleading ad-
vertising. It said, however, that it would
challenge the claim that it has restrained
competition by restricting advertising.

Newton Minow, counsel for the AMA,
said he had not studied the entire ruling.
*“‘But to the extent that the order con-
tinues lo prevent medical societies from
taking action against deceptive or other
unethical practices that may harm or
mislead patients, the AMA will ask the
Court of Appeals to reverse the order,’ he
said.

Given the choice,
Wometco decides
to stick with STV
in New Jersey

Under FCC divestiture order,
company will sell CATV systems
and retain pay-television WTVG

Wometco Enterprises Inc. is selling its ca-
ble systems serving the Plainfield, N.J.,
area. The decision to sell was prompted by
an FCC order giving Wometco five
months to divest itself of either the cable
systems or its subscription television sta-
tion in New Jersey.

Wometco—which operates cable
systems in Plainfield, North Plainfield,
South Plainfield and East Brunswick—has
been operaling under a waiver of the
FCC’s crossownership rules since July 20,
1977, when it acquired WTVG(TV) Newark
from Blonder-Tongue.

Last February, Womelco requested an

additional waiver of (wo more years, or
until the FCC issues a final order in a pro-
ceeding involving crossownership rules.
Womeltco claimed that ownership of cable
put the STV in a better position to com-
pete with the New York City stations.

The FCC didn’t get around to denying
Womeltco's pleading until last week. But
because Wometco had filed five months in
advance of the July deadline, the FCC said
it was fair 10 give Womelco another five
months to divest,

The FCC order came as no surprise 1o
Womeltco. Gerald T. Whaley, vice presi-
dent in charge of public affairs, indicated
the company would not appeal. ““We were

repared for this,’ he said. ‘‘We knew
divestiture] would have to be ultimately

done” And Wometco wiil sell the cables,
holding on to the STV.

In Wometco’s third-quarter statement,
Womeico President Mitchell Wolfson said
the company’s subscription television/
CATV division, as a whole, made a profit
in the third quarter due to the increasing
profitability of CATV. As of Oct. 4,
Womeltco’s cable subscribers totaled
95,000—11,000 of them in New Jersey.
The STV operation was not profitable in
the third quarter, although he expects it to
start showing a profit in the fourth quarter.
**Following the introduction of sports pro-
graming in late July, Wometco Home
Theater has been unable to keep up with
the demand for its entertainment ser-
vice,”” Wolfson said.

W@@I}Dﬁ_‘(& vO:*H_,-‘-_Ta __r;d—:

Close scrutiny. Representative John Murphy (D-N.Y), member of Communications
Subcommittee, is feportedly subject of three investigations into his financial affairs.
Reports say Internal Revenue Service is examining whether Murphy reported all his
income from 1974 to 1978. In addition, federal grand jury in New York is reportedly
scrutinizing Murphy's financial affairs, while Securities and Exchange Commission is said
to be checking his ties with British-owned Burma Qil Co.

Sanguine. Senator Ernest Hollings (D-S.C), chairman of Communications Subcommittee,
still sees passibility of passing communications legislation. in speech to North American
Telephone Association, Hollings said: “In summary, if the 96th Congress does not address
communications policy, | assume the telecommunications industry, the Congress and the
republic will all survive. Perhaps these questions might be considered at a later date. For
the moment, however, | remain hopeful that we will be able (0 work out a2 proposal that is
generally acceptable. Now is the time to stand and be counted if you want a bill”

Cable copyright questions. House Subcommittee on Courts, Civil Liberties and the

Administration of Justice will hold three days of hearings on cable copyright issues, first on
Nov. 15, Witnesses set then are Henry Geller, head of National Telecommunications and
Information Administration, and Barbara Ringer, from Library of Congress. Additional dates
or witnesses haven't yet been set, but representatives of ail major groups concerned with
issue, including broadcasters, will get chance to testify. Subjects to be covered include
cable retransmission and performers’ royallies.

u}
Reductionists. Transition committee of Public Broadcasting Service has recommended
reducing board from 52 members to 35, including 18 lay representatives from station
boards, 10 professional representatives or stalion managers, six general directors and
president. Full PBS board takes up recommendation at Nov. 26-27 meeting; if board
approves, proposal will go to stations for ratification.

m}
Onward and upward. Gannett Foundation, established by late founder of Gannett Co.
newspaper and broadcast group, has given $85,000 to NAB-sponsored Minorily Broadcast
Investment Fund. John F. Dille Jr, of Federated Media, Elkhart, Ind., chairman of fund, said
total grants in hand or pledged are “approaching $10 million”

o

Capital idea. Foundation for American Communications, nonprofit institute based in Los
Angeles, has opened offices in Washington, at 1629 K Street, N.W. FACS holds seminars for
and about media and produces two publications — Media Report, newsletter on FACS
activities, and Editorial, which is sent to editorial director of every tetevision and major-
markel radio station. FACS is princCipally supported by foundations and business
organizations, including media—NBC, Gannett and Time, among them.

0
Seed money, National Telecommunications and Information Administration has awarded
$18,428,738 in grants to help plan and construct noncommercial telecommunications
facilities. Most of money-—$10,280,443 —went for television facilities, while $4,105,626
was granted for radio. Another $2,469,949 was granted for nonbroadcast systems and
$1,572,720, for planning for all media. Facilities program, formerty administered by
Department of Health, Education and Welfare, was transferred to NTIA last year with
mandate to help expand telecommunications services to underserved areas. NTIA said
almost 76% of grants are designed to meet their €riterion. And 67 grants were made in
response to requirement that special consideration be given to applications that would
increase minorities’ and women's ownership and operation of public telecommunications.
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The Broadcasting

Playlist-Oct 29

— Beneath the surface. Shortly after Damned If I Do (Arista) was
week week Title O Artist Label reieased from the Alan Parsons Project’s latest LR Eve, Don Nordene,
S program director at kRem(AM) Spokane, Wash., predicted that the
1 1 RiseOHerbAlpert .................................... AEM single, if programed properly, would do quite well on contemporary
6 2 Sail OnO Commodores. . ........ovoeeeeee Motown radio. Lee Branper. music director at waLFiam) Tallahassee, Fla., also
2 3  Sad EyesORobertJohn ....................... S endorsed the single and s.ince then, a'number qf programers have
" ) moved the record from light to full-time rotation, mast recentiy,
9 4 You Decorated My Lifen Kenny Rogers ...... United Artists wiactam) Nashville and KkTsaam San Antonio, Tex. “We're giving it a
100 8 Heartache TonightOEagles......................... Elektra chance,” reports Mike Kenneally, music director at ksTriam) Daven-
3 6 Don't Stop Til You Get EnoughO Michael Jackson ... Epic port, lowa, and Bruce Stevens, music director at wesoirm) Atlanta
4 T I'll Never Love This Way AgainO Dionne Warwick. . . Arista says increasing audience reaction to the single has piaced it in
15M B BabeOStyX............ccoovvniineinennninnnnnnnn, ASM strong contention for being added at his station next week. One for
13 9  Still0 COmmMODOIes ............ccovveereeeeennnnnn, Motown the future. Though not yet released as a single. Coward of the Coun-
! X ty (United Artists), a track from Kenny Rogers's fatest LP Kenny, is
7 10 Dim All the Lights0 Donna Summer ........... Casablanca generating immediate positive response. “it's a very powerful song.”
§ 11 Pop MuzikOM................................. Warner Bros. says Bob Canada, program director at weHam) Newport News, Va.
12 12  No More Tears O Strelsand/S8ummer. ... ... Col/Casablanca “We're getting heavy phone response after six days of airplay” Ron
26813  ShipsOBarryManllow ....................c.oennnan.. Arista McKay, program director at wkixiam) Raleigh, N.C, concurs with
8 14  Lonesome LoserQ Littie River Band................. Capital %:2?"? Ii:;tngseii?g) thedsong as "Ia tgp |'f(i\le'-rgz‘CC)rd."GOn the rise.
; . ies” Nite (De-Lite), a disco single ool & the Gang, showed
20015 Good Girls DontOThe Knack...................... Capitol rapid gains in support among proggrarryers [ s “It?s " ?\Uge
29M18  Please Don't GoO KC & Sunshine Band. ................ K crossover success,” says Stevens, who has watched the single move
18 17 Lovin’ Touchin’ Squeezin'o Journey.............. Columbia to the number 20 position at his station after three weeks of airplay.
17 18 TuskOFleetwood Mac......................... Warner Bros. Among stations adding the single last week were wHyitFM) Hollywood,
11 19 After the Love Has GoneQ Earth, Wind & Fire .. .. Columbia Fla. and wowoiam Fort Wayne, Ind.
14 20 ComeToMeOFrance Jdoll... ....................... Prelude
28@21  Broken Hearted MeO Anne Murray ................. Capito! Country
25 22 Dirty White BoyQOForelgner .................... Swan Song
22 23 Ladies’ NightOKool & The Gang................... De-Lite
. Last This
16 24 My SharonaDTheKnack...............ccovvnnenn... Capitol week week Title O Artist Label
37WM25 HoldOnOlan Gomm.............coovivnveveniiannanns Epic
24 26 All My LoveQledZeppelin..................... Swan Song 3 1 Half the WayQCrystal Gayle..................... Columbia
31 27  Bad Case Of Lovin’ YouD Robert Palmer. .. .. ....... Island 1 2 You Decorated My LifeD Kenny Rogers ...... United Artists
46028  Tuke the Long Way HomeD Supertramp .............. A&EM 9@ 3 Come With MeD Waylon Jennings .................... RCA
44.M29  This Night Won't LastD Michael Johnson . .. .. EMI/America 188 4 Should I Come HomeO Gene Watson............... Capitol
38030 Halfthe WayOCrystal Gayle..................... Columbia 178 S  Broken Hearted MeD Anne Mursay ................. Capitol
39M31  Please Don’t LeaveD Lauren Wood ............ Warner Bros. 198 6 BlindIn LoveDMel TS ....................c...... Elektra
4232 If You Remember MeO Chris Thompson............. Planet 2 7 Al the Gold In CaliforniaO Larry Gatlin . . .. .. . .. Columbia
34 383 I Know a HeartacheD Jennifer Warnes ............., Arista —# 8 Lady In the Blue MercedesD Johnny Duncan. .. .. Columbia
41834 You're Only LonelyD J.D. Souther................ Columbia 7 8 Blue Kentucky GirlD Emmylou Harris ......... Warner Bros.
18 35 Lead Me OnD Maxine Nightingale .. ............. Wwindsong 12 10 Last Cheater’s WaltzO T.Q. Sheppard. ... ..... Warner Bros.
27 36 DreamingOBlondle.................c.c..oiieennns Chrysalis 6 11 Before My TimeQO JohnConlee ....................... MCA
~ @37 We Don't Talk AnymoreD Cliff Richards.. ... .. EMI/America 11 12 In No Time At AllDRonnle Mlisap ................... RCA
33 38  Where Were You When I Was Falling In LoveO Lobo. MCA 21813 My Own Kind of HatO Merle Haggard. ............... MCA
43 3% Dream PoliceOCheap Trick.............cooovivinn.. .. Epic 8 14  You Ain't Whistlin' DixieQ Bellamy Bros.. .. .. Warner Bros.
—~ M40 Send One Your Love O Stevie Wonder. .............. Tamla 14 15  No Memories Hangin' On O R. Cash/B. Bare. .... Columbia
4941 FinsOJimmy Buffett.....................oovvvrvennn. MCA 4 18  Fooled By a FeelingD Barbara Mandrell............... MCA
35 42 So Good So RightD Brenda Russell................... A&M 10 17 Put Your Clothes Back OnO Joe Stampley.. ... . ... Epic
—~ 043 Cool ChangeOLitle RiverBand .................... Capitol — @18  You're a Part Of MeD Charty McClain ................ Epic
32 44 Cruel To Be KindONickLowe ................... Columbia 15 19 Dream OrODOakRidge Boys ......................... MCA
36 45 Street LifeDCrusaders ............................... MCA § 20 Air’t Got No BusinessO Razzy Balley................. RCA
—~ 48 Do That To MeOCapt. & Tennllle .............. Casablanca 16 21  Sweet Summer Lovin’O Dolly Parton.................. RCA
—~ 47 EscapeORupertHolmes............................. Infinity 23 22 I'd Rather Go On Hurtin'OJdoeSun ............... Ovation
— 48  Rainbow Connection O Kermit T.Frog.............. Atlantic — 23 . Whiskey Bent & Hell Boundn Hank Willlams Jr.. . . . Elektra
— 49  Better Love Next TimeODr. Hook................... Capitol 20 24 Slippin' up, Slippin’ AroundQ Cristy Lane ... United Artists
23 50 Heaven Must Have Sent YouD Bonnle Pointer ..... Motown 25 25 I Hear the South Callin’ MeO Hank Thompson ....... MCA

These are the top Songs in air-play popularity as reported by a select group of U.S, stations. Each has been “weighted" in terms of Arbitron audience ratings for the reposting
station on which it is plaved. A indicates an upward movement of five or more chart positions between this week and last.
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For the Recordz’

As compiled by BROADCASTING based on
filings, authorizations, petitions and other
actions announced by the FCC during the
period Oct. 15 through Oct. 19.

Abbreviations: ALJ—Administrative Law Judge.
alt.—aliernate. ann.—announced. ani.~anlénna.
-aur.—aural. aux.—auxiliary. CH~critical hours. CP~
construclion permit. D—day. DA ~directional anten-
na. Doc.—Docket. ERP—efleclive radiated power.
freq.~frequency. HAAT—height of anienna above
average terrain. khz—=kiloheriz. kw—kilowaus.
MEOV —maximum expected operation value. mhz—
megahertz. mod. -modification. N—night. PSA—
presunrise service authority. SL—studio location.
SH~—specified hours. TL—1iransmitter location.
trans.—transmitter. TPO—transmiller power outpul.
U~—unlimited hours. vis.—visual. w~walls. *~non-
commercial.

New Stations

FM applications

8 Yucca Valley, Calif —Richard B. Orchard seeks
1069 mhz, S0 kw, HAAT: 245 fi. Address: 1031
Genesta Ave., Northridge. Calif. 01325. Estimated
construction cost $36.750. first quarter operating cost
$10.380; revenue $132.500. Format: sitandard pops.
Principal: Kenneth B. Orchard (100%) who is radio
engineer for KHJ Radio. Hollywood Calif. He is sole
owner of KUVQ(FM) Viciorville, Calif. which is not
yet on air (BPH10761) Ann. Oct. 11.

8 California, Mo.—Town and Country Communica-
tions Inc. seeks 94.3 mhz, 3.0 kw, HAAT: 300 fi. Ad-
dress: 605 E. Woodland S1. Springfield, Mo. 65807.
Estimated consiruction cost $42,413: first year operai-
ing cost $2,000; revenue $15,000. Principals: Ray R.
Rouse (26%); Susan K. Rouse (24%), Ernest B.
DeCamp (26%); FE Lynn DeCamp (24%). Ray Rouse
is engineer for ABC neiwork; wife Susan is teacher;
Ernest is news direcior KGBX Springfield Mo. wife
Lynn is X-ray tech. Ray is owner of broadcast and
sound equipment company. Ann. Oct. 11.

8 Ord, Neb.—KNLYV Inc. seeks 103.9 mhz, 1.86 kw,
HAAT: 179 fi. Address: 205 S. 16th Ord, Neb. 68862.
Estimaited construction cost $27.342; first year operal-
ing cost $9000; revenue $20,000. Format: C&W. Prin-
cipals: Dean W. Misko and Lloyd D. Zikmund 50%
each. Misko ownes Sporting goods store and Zikmund
is farmer and County Executive Director within Con-
servation Service. Their broadcasting corp. owns
KNLV-AM_ Ord. No other broadcast interests. Ann.
Oct. 2.

8 Pigeon Forge, Tenn.—Judith G. Hayes seeks 105.5
mhz, 3.0 kw, HAAT: 177 fi. Address: PO 249 Franklin
Tenn. 37064. Estimated construction cost $13.000; first
year operating cost $24,000; revenue $48,000. Format:
C&W/pop. Principal: Judith G Hayes (100%) who is
salesperson for WIZO-AM-FM, Franklin, Tenn. Her
husband, James H. Hayes is 25% owner of WIZ0-AM-
FM and 25% owner of WAXO, Lewisburg, Tenn. She
has no other broadcast interests. Ann. Oct. 2.

® Su. Marys. W. va.—Seven Ranges Radio Co. seeks
101.7 mhaz, 3 kw, HAAT: 114 (H) fi. Address: Box 338
Newport Pike, Newpori, Ohio 45768. Esiimaied con-
struction cost $48,372; first quarier operaling cost
$57.880; revenue $75,000. Formai: CW/pop/gospel.
Principals: Donally Robert Eddy and Thomas Phillip

Summary of broadcasting

FCC tabulations as of August 31

CPs CP's
. On air on Total not Total
Licansed STA® air on air on air authorized**
Commercial AM 4521 5 21 4547 86 4633
Commercial FM 3108 2 52 3163 142 3305
Educalional FM 983 [+] 31 1014 . 76 1080
Tolal Radw 8613 7 104 8724 304 9028
Commercial TV
VHF 514 1 2 517 8 525
UHF 28 [ 2 220 80 280
Educational TV
VHF 98 1 [} 105 5 110
UHF 152 2 4 158 7 165
Total TV 982 4 14 1000 1080
FM Translalors 273 0 o 273 17 390
TV Translators
1186 0 0 1186 363 1549
VHF 2432 0 0 2432 219 2651

*Special teémparary authorization

Taggart (50% each). Eddy is salesman for elecironic
supplies corp. and 33% owner of Muskingum Broad-
casting Co., which is applicant for station in Zanesville,
Ohio. Taggart is chief operator for WABJ and WQTE
both Adrian Mich. and is also 33% owner of
Muskingum Broadcasting Co. Ann. Oct. 11.

TV applications

8 Medford. Ore.—Medford Channel 12 Limited
Parinership seeks ch. 12; ERP 119 kw vis.. 19.1 kw
aur., HAAT 2690 ft.; ant. height above ground 138 f1.
Address: 328 Bohny Dr. Wyckoff. N.J. 07481. Esii-
mated consiruciion cost $2,445.800 firsi-quarier
operating cost $386,000; revenue $1,445,000. Legal
counsel Thomas L. Sieber: consulling engineer
William C King Jr. Principals: Wylie H. Whisonant, Jr.
{87.5%), Channel 12 Associates {5%). Comelius W.
Jenkins {6.5%) and Larry D. Bennes 1%. Whisonant is
account Vice president with American Express.
Jenkins is dentist and Bennes is 100% owner of
BenDel Broadcasiing Corp. which has application
pending for station in Muncie. Indiana. He also has in-
lerest in Pargo Broadcasting Corp.. 2 CP applicant in
Henderson, Nev. Ann. Oct. 12.

8 Medford, Ore.—Sunshine Television Inc. seeks ch.
12; ERP 190.5 kw vis., 19.1 kw aur., HA AT 2690 f1..
ant. height above ground 171 fi. Address: 801 N.
Foothills Rd., Medford 97501. Estimated construction
cost $2,064.800 firsi-year operating cost $767,958;
revenue $1,752,000. Legal counsel: Lester W. Spillane:
consulting engineer McClanathan and Associates.
Principals: Owned equally by 10 stockholders of whom
only Ronald H. Kramer has other current broadcast in-
terests. He is Director of Broadcast Activities, KSOR
Radio. the Southern Oregon State college siation. The
others are: Dunbar Carpenter {{ruii grower); Kenyon
Jones (caule rancher), Nanette Holmes Tyson (home-
maker); Benjamen Tyran (business consuliant); R.J.
Hogue (Vice chairman of timber company) John R. H.
Holmes ({president of direci marketing company),
William M. Sammons (physician); Roberison E. Col-
lins (part owner of loading service co.) and Ralph
Thomsen (surgeon). Ann. Oct. 12,

AM actions

8 Willits, Calif.—Broadcast Bureau granied Redwood
Empire Radio 1250 khz, 2.5 kw-D. Address: 565 Oak
Knoll Rd., Ukiah. Calif. 95482. Estimated construction
cost $87,738; first-year operating cost $59.470;
revenue $85.000. Format: adult contemporary. Prin-
cipals: Theodore S. Storck {51%) and Rod Pacini
(49%). Storck is partner in Tehama County Radio, per-
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“*Includes off-air license:

mittee of new FM at Red Bluff, Calif. He is also former
license¢ of KTCH-AM-FM Wayne, Neb. Pacini is
former sales manager and assistant manager of
S:KI(AM) Ukiah. Calif. (BP-781115AK). Action
1. 2.
8 °*Thief River Falls, Minn.—Broadcast Bureau
granted Olmsiead & lves Broadcasting 1460 khz, 2.5
kw-D. P.O. address: 1107 Triangle Court. Princeton,
Minn. 55371. Estimated construction cost $70,274:
Firsi-year operating cost $73.968; revenue $157.47S.
Format: couniry/siandard pgs. Principals: Dale Roger
Olmstead and Micahel J. lves, each 50%. Olstead is
salesman, announcer and engineer at KDLM{AM)
Detroit Lakes, Minn., Ives is Minnesota businessman.
geilhser has broadcast holdings (BP781022A1J). Action
c1. 5.

® Clarksville, Tenn.—Broadcast Bureau granted Two
Rivers Broadcasting 1550 khz, 250 w-U, DA-2. PO. ad-
dress: Charles Anderson, J. Barry Williams,
Clarksville. Estimated consiruction cost $30.950; first-
year operating cost $54.469. revenue none given. For-
mat: MOR. Principals: Charles M. Anderson and J. Ba-
rry Williams (50% each). Anderson is universily pro-
fessor and has majority interest in WKVE(AM).Cave
City. Ky. with application for new AM in Murray, Ky.
Williams owns 30% of WKVE (BP20,380). Action Oct.
s.

FM actions

8 *Haines. Alaska—Broadcast Bureau granted Lynn
Canal Broadcasting 102.3 mhz, 3 kw, HAAT: —1220 f1.
Address: PO. Box 245, Haines 99827. Esiimated con-
struction costs $118,000; first year operating cosl
$142,200; revenue $13,000. Applicant is nonprofii
corp.; Harold E. Hopper is president
(BPED790123AG). Action Oct. 3.

8 Prescolt, Ariz.—Broadcast Bureau granied South-
west FM Broadcasting Co. 103.9 mhz, 3 kw, HAAT:
300 fv. Address: PO. Box 1631, Prescou 86302. Esii-
mated construction cost $60.352; first-quarter operat-
ing cost $10,800 and revenue $9,000. Format: country.
Principals: Lou Silversiein and his wife. Nancy (80%
held joinily) and two others. Silversteins own
KYCA(AM) Prescout, where he is manager and she is
program direcior (BPH790316AF). Action Oct. 12.

8 *Hoopa, Calif.—Hoopa Valley Telecommunications
Corp. seeks 91.3 mhz., 250 kw. HAAT: 1.556 . Ad-
dress: PO. Box 1220, Hoopa 95546. Estimated con-
struction cost $253,231. first-quarter operaling cost
$22,500; revenue $154,162. Applican! is non-profit
ofganization. Byron Nelson Jr. is chairman of the



board. (BPED790531AD). Action Qet. 9.

B New Roads. La.—Broadcast Bureau granted
Progressive Broadcasting Corp. 106.3 mhz. 3 kw,
HAAT: 300 fi. Address: 700 Olmde St.. New Roads
70760. Estimated conslrucllon cost $57.900. first
quarter operating cosls §3.975.and revenue $36.000.
Format: top 40. Principals: John L. Peroyea (30%) and
his wife. Barbara (70%). They ‘also own KWRG(AM)
New Roads. where he |§ general manaur
(BPH790118AC). Aciign Oct. 4

® Granis. N.M.—Broadcast Bureau granled Grants
Broadcasting Co. 95.3 mhz. 3 kw, HAAT 2]5 . Ad-
dress: RO. Box: 1620, Farmington, N. M. 87401: Esti-
mated construcuon cost $94.391{ first-year operalmg
cost $146.847; revenué $73,000. Format: C&W 'Prin-
cipals: John R. Casus and his. wifle, ‘Connie (14.6%
each), D. Kent Anderson, his brojher-in- Iaw Robert
Clarke and Mr. Clarke's father-in-law Eugene Tnlberl
(16.7% each). Richard E. Oppenheimer (16.7%) and
Herber- A. Phelan (4.2%).. The. Castis’ own 35% ‘of
KIVA-TV Farmmglon Anderson owns 20% of KIVA:
TV, is equal panner, in KIXL- Austin, ‘Tex. with
Clatke and Oppenhelmcr Talbefi owns 20% of KIVA-
TV and Phelan owns 5% (BPH780724AN) Action
Oct. 2.

® Woodsiock. N.Y.—ALJ Byron E. Harrison granted
Woodstock Communications 100.1 mhz.-3 kw. HAAT
290.6 ft. PO. address: c/o Jeronje Gillman, 118 Tinker
St.. Woodstock 12498, Estimated cons'irucuo[l cost
897 576; firsi-year’ operaling gost $58,000: re niie
$62.500. Format: variety. "Principal: Jerome and Sasha
Gillman are principals (51%); |0 other‘owners. Gill-
mans run public relanons firm..No olher brogddast in-
lerests. Action Oct. 17, - -

= Prineville, Ore.— Broadcast Bureau granted High
Lakes Broadcasting Co.- seeks 95.3 'mhz.” 3 kw,
HAAT-98 fi. Address 3100 First National ‘Bank
Tower. Portland. Ore] 97201. “Estimated construction
cost $23,000; first-three months operating ‘cost $3.600;
revenue $24.000. Formai: MOR/C&W. Principal:'J Kn
S. Kendall, general sales mandger at KXAS-TV Dalfas-
Fort Worth, who last week bought KRCO(AM) Pri-
neville, subjeci 10 FCC appmval (BPH?SIDI\AC) Ad-
tion Oc1, 12

B Alamo, Tex.-~Broadcast Bureau granted Lonnie M
Horion 104.9 mhz, 3 kw, HAAT 260 fi. PO, address:
Rt. 1, Box 55-B. Alamo 78516. Esumated consifuction
cost $29,100; firsi-year operaling cost $34,320;
revenue $54,000. Format? Rehglous Pnnmpal Honon
is founder ‘and director of Worldwide OQuiregch for
Christ Inc., Alamo (BPH 10779). Action Oct. 9

TV actions

= Hardin. Mont.— Broadcast Bureau granted KOUS-
TV Inc. VHF ch. 4; ERP 95.5 kw vis.. and aur., HAAT
960 fi: PO address: 922 North Custer, Hardin. Mont.
59034. Estimated construction cost $327.900; firsi-year
operaling cost $176,154; revenue $200.000. Principals:
Charles D. Vick, preSIdenl‘ owns 26% of stock is also
12.4% stockholder in licensée of KYUS-TV Miles Cily,
Mont. David G. Rivenes, vice-president/{reasurer also
owns 26% and 41% of licensee of KYUS-TV. Martha R,
Creath, housewife, owns 33%; Daniel W.’ ioon
pariner in Washinglon,” D.C. law firm of Jackson,
Campbell & Patkmson .owns remammg <15%
(BPCTS5183). Action Sept. 24. .

® Columbus, Ghio—ALJ David 1. Kraushaar granted
Commercial Radio lnsmulc ch. 28, ERP 1916 kw vis.
(max), 87.5 kw aur. HAAT 994 fi.; ant. Reight aboye
ground 1121 fi. PO. address: 3500 Parkdale Ave..
Baltimore 21211. Esiimajed construgifon cost $345.-
867; first-year operating 2051 $410,000; révcnuc $500.-
000. Legal counsel Fisher, Wayland, Sodthmayd &
Cooper; consulting engineer George E. Gauiney. Prin-
cipals: Julian S. Smith_ (40.5%) and ‘Frederick M.
Himes (24.8%). Applu:am owns 39%’ of WBFF(TV)
Ballimore and is “owner of CP for WPFO(TV)
Greensburg, Pa. Anm. Qet. 3. _ '

¥

Ownership Changes

Actions

B WXOR(AM):WQLT(FM) Florence, Ala. (AM:
1340 khz, 1 kw-D: FM: 107.3 mhaz. 100 kw)-B ad-
cast Bureau granted transfer of, control of. iver
Broadcasting Corp. from Sam C. Phllhps (72% before:
23% afier) 10 three individuals {none béforé: 49%
after). anmderauon $48.020. Sam Phillipg also owns

36% of WLVS(FM) Germantown and 32% of
WWEE(AM) Memphis, both Tennessee. and 51% of
WLIZ(AM) Lake Worth, Fla. Buyers are S. Knox
Phillips and Jerry L. Phillips. who are buying 23% in-
terest each from their father, for $45.080. Sally
Wilbourn is buying 3% interest for $2.940. All buyers
are employes of recording and publishing company in
Memphis. Wilbourne is also 10% owner of
WLYS(FM) Germantown. (BTC790807FX,
BTCH790807FY). Action Ogct. 15.

® KLRA(AM) Little Rock. Ark. (AM: 1010 khz. 10
kw-D. 5§ kw-N)—Broadcast Bureau granted assignment
of license from KLRA Inc. 10 First Communications
Corp. lor 83 million. Seller is principally owned by
Leonard Coe. who has no other broadcast interests.
Buyers are Kerby E. Confer 24.99%). Paul N.
Rothfuss (24.99%). Jerome H. Atchley (25.1%) and
James Long {25.01%). They own KSSN(FM) Liule
Rock. Ark. Ailchley and Long are minority
stockholders of Siarr Broadcasting, which has merged
into Shamrock Broadcasting. Rothfuss and Confer are
principal owners of WLYC{AM)-WILQ(FM)
Williamsport and WHUM(AM) Reading, both Penn-
sylvania, and WKRT(AM)-WNOZ(FM) Coriland,
N.Y. (BAL790615HS). Action Oct. 10.

B WKDL(AM) Clarksdale. Miss. {1600 khz, [ kw-
D) —Seeks assignment of license from Southland
Communications Inc. to Twin Cities Broadcasiing Co.
for $180.000. Seller is owned by Dan Moulds (35%)
and Frank M. Deramus and Dan W. Curran (32.5%
each), who recently sold KYDE{AM) Pine Bluff, Ark.
Buyer is owned by Edward O. Fritts (85%) and Dudley
Evans (15%). Friuts is majorily owner of WNLA-AM-
FM Indianola and WILJ(AM) Tupelo. boih Mlssissip-
pi. KMAR-AM-FM Winnsboro. La., and KCRI(FM)
Helena, Ark. He is selling WILJ(AM) Tupelo and buy-
ing WELO-AM-FM there. both deals subject 10 FCC
approval. He also has interests in ouidoor advertising
and news service. Mr. Evans is also general manager ol
Twin Cities, licensee of KCRI (BAL781208ED). Ac-
tion Oct. 15.

= WYRD(AM) East Syracuse, N.Y. (1540 khz. | kw-
D) —Broadcast Bureau granied assignment of license
from WYRD Radio Corp. 10 Surof Communications of
N.Y. Inc. for $259.000. Seller is owned by Richard T.
Crawford, who also has minority interest in
WDAC(AM) Lancaster. Pa. Buyer is owned by Simon
Rosen and Lind Carl Voth (50% each). Voth and
Rosen each own 50% of WTIS(AM) Tampa, Fla., and
37.5% of KITA{AM) Little Rock, Ark.
(BAL790803FK). Action Oct. 12.

B WYAN-FM Upper Sandusky, Ohio (959 mhz. 3
kw)} —Broadcast Bureau granted assignmem of license
from Tripleut Broadcasting Co. 1o T.P. Communications
Inc. for.$350.000. Seller. owned by Wendell A. Triplett
(51%) and his wife, Donna {49%). also owns WTOO-
AM-FM Bellefontaine, Ohjo. It has also sold. subject
to FCC approval, WPNM{FM) Otiawa, Ohio, and
purchased, subject to FCC approval. WCOR-AM-FM
Lebanon. Tenn.. WRWR(AM) Port Clinton. Ohio.
and WBLG{AM) Lexington. Ky. (BROADCASTING.
March 16) Buyer is principally owned (80%) by
Charles R. Earl, general manager at Tripplett’s
WPNM(FM) Ouawa, Ohio. which he is aiso buying.
(BALH790809GX). Action Oct. 10.

B KMIT(FM) Mitchell. 5.0. {102.3 mhz. 3 kw)—
Broadcast Bureau granied assignment of license from
BMA Broadcasting Inc. 1o Mitchell Broadcasting Lid.
for $265.000. Seller is principally owned by William
Moke {35%). his son. Duane (15%), and Marvin £
Bormann {37%). None has other broadcast interesis.
Buyer is owned by Tim J. Grivna (50%) and four
others. Grivna is general manager of KMIT. He is only
buyer with' other broadcast interests
(BAPLH790620EZ). Action Oc1. 10.

B KLVI(AM) Beaumont. Tex. (560 khz, 5 kw, DA-
N} —Broadcast Bureau granied assignment of license
from Radioc Beaumont 1o KLV! Radio Inc. for $2
million. Seller is principally owned by John H. Hicks
and his wife, Madelyn. who have also sold. subject 1o
FCC approval, WTAW-AM-FM College Station, Tex..
and own 12.77% each of KLAR(AM) Laredo., Tex.
uyer is owned by Hickses® sons, Steven {60%) and
Thomas (40%). They already own small interest in
KLVl and WTAW-AM-FM and have purchased
KYKR-FM Port Arthur. Tex. (see below).
(BAL790712AL). Action Oct. 10.
B KYKR-FM Port Arthur. Tex. (93.3 mhz, 100 kw) —
Broadcast Bureau granted transfer of license from
KYKR Radio 10 K¥KR Radio Inc. for $850.000. Seller
is owned by James H. Joynt. who also owns
KEAM(AM) Port Arthur. Buyer is owned by Hicks
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Communications Inc.. owned by R. Sieven Hicks
(60%) and his brother, Thomas (40%). They own
minority interest in WTAW-AM-FM College Station
and have also purchased KLVI(AM) Beaumont, both
Tex. (see above). (BALH790702GU). Action Oct. 10.

Facilities Changes

AM applications

m WAOV(AM) Vincennes, Ind. —Seeks CP to change
TL: 404 Siate wd., 67 N. Vincennes; make changes in
ant. sys. Ann. Oct. 19,

m KNEK(AM) Washingion, La. ~Seeks Mod. of CP
to change TL and SL 10: 1000 fi. East of Intersection of
U.S. Hwy. 167 and La. Siate Hwy. 10, 2.1 Miles S.S.E.
of Washingion: change type trans. Ann. Oct. 19.

= WTVR{AM) Richmond. Va.—Seeks Mod. of CP 10
change TL 10: Lakeside Blvd. Wesi Side of 1-95. near
Richmond. and modify the nighutime standard pauern.
Ann. Oct. 16.

B WHAR(AM) Clarksburg. W. Va.—Secks CP 1o
make changes in ant. sys. and decrease height of 1ower.
Ann. Oct. 19.

FM applications

[ | WQXM(FM) Clearwater, Fla.—Seeks CP 10 make
changes in ant. sys.. change wype trans.. change 1ype
ant.: increase ERP: 100 kw (H&V): increase HAAT:
597 fi. (H&V) and change TPO. Ann. Oci. 16.

B *WLUWI(FM) Chicago. lll.—Seeks CP 10 increase
ERP: 100 wauts (H) 92 w (V) HAAT: 218 fi. and make
changes in ant. sys. Ann. Oct. 15.

m *WRTB(FM) Vincennes, Ind.—Seeks CP to
change TL. ERP: .85 kw (H&V): HAAT: 370 fu.
(H&V): make chanses in ant. sys. Ann. Oct. 15.

B "WGBH(FM) Boston. Mass. —Seeks Mod. of CP 10
change type trans.. change type ant. increase ERP: 100
kw (H&V) and change TPO. Ann. Oct. 16.

® WIDE(FM) Biddeford. Me.—Seeks CP 10 change
TL to: No. of Iniersection Pomerleau Street and Alfred
Rd., Biddeford. Ann. Oct. 16.

® WJFM(FM) Grand Rapids. Mich.—Seeks Mod. of
CP to change 1ype trans. and decrease ERP: 315 kw
(H&V). Ann, Ocl. 16.

B *KANW(FM) Albuquerque. N.M.—Seeks CP to
change TL HAAT: 4149 1. and make changes in anl.
sys. Ann. Qcu. 15.

B *WSRD(FM) Youngsiown. Ohio—Seeks CP 10
decrease ERP: 3.8 kw (H&V): HAAT: 136501, (H&V):
change TL and make changes in ant. sys. Ann. Oct, 15.

B KEAN-FM Abilene, Tex.—Seeks Mod. of CP 10
decrease HAAT 10: 808.5 fi. (H&V). Ann. Oct. 19.

B *KVYWC-FM vemnon. Tex.—Seeks CP to change
ERP: 734 kw HAAT: 138 1 (H) and make changes in
ant. sys. Ann. Qct. 15.

B KPLZ-FM Seatile. Wash.—Seeks CP 10 make
changes in ant. sys.; change type trans.. change type
ant.; increase ERP: 100 kw (H& V): decrease HAAT:
1200 . (H&V} and change TPO. Ann. Oct. 19.

B WQIT-FM Grafion, W. Va.—Seeks Mod. of CP to
change SL to: Ri. 1 Box 91. Grafton. Ann. Oct. 16.
n WEZW(FM) Wauwalosa, Wis.—Seeks CP 1o in-

crease ERP to: 19.5 kw (H&V); decrease HAAT: 816
fi. (H&V) and change TPO. Ann. Oct. (9.

AM actions

B KWSO(AM) Wasco, Calif. =Granied CP 10 in-
crease power o 5 kw and install DA; conditions
(BP-20.382). Action Sepi. 28.

B WIXT(AM) Jacksonville, Fla.=Granied CP 10 in-
stall aux. ant. at main location (BPCT790412KF). Ac-
tion Sepr. 28.

B WTIM(AM) Taylorville, 1. =Granted CP 10 add
nighttime operation with | kw; install DA-2 unlimited:
change TL and SL 10 SE on Bypass Rd.. Taylorville:
change type of trans.; conditions {(BP-21,200}. Action
Oct. 9.

8 WLTH(AM) Gary, Ind. —Granied CP adding night-
time power with 500w DA-N: change hours of opera-
tion 1o unlimited; TL 0.45 miles W of Liverpool Rd., S.
of N and W. RR Hobart, Ind. conditions (BP-20.466).
Action Sept. 29.

B WYMC(AM) Mayfield, Ky.—Granted CP changing



type of trans and changing daytime pattern from direc-
tional 1o non-directional {BP-20,927). Aciion Oct. 4.

& WKDL{(AM) Clarksdale, Miss.—Granied CP 10

change city of licensee to West Helena, Ark.; change

TL and SL 10 Old Lintle Rock Rd., W. 1.5 miles SW of

gelelllg. Ark.: install new trans (BP781208AF). Action
ct. 15.

8 KXLF(AM) Bulle, Mont.—Granted CP changing
TL 10 4.5 miles W of Buite at Nissler Junction. Bulte.:
change SL and remote control 10 1003 South Montana
Stree1, Buute and change type of trans. Act. Oct. 4.

a WQRO(AM) Huntingdon, Pa.— Granted CP 1o in-
crease power 10 1 kw; install new irans.; conditions
(BP781221AJ). Aciion Oxt. 1.

2 WISM(AM) Martinsburg, Pa. —Granted CP chang-
ing TL 10 % mi. SSE of Clover Creek Church of the
Brethren at base of Tussey Moumain (BP790615AG).
Action Oct. 4.

a WABA(AM) Aguadilla, PR.—Granted CP 1o in-
crease power 10 5 kw; install DA-1: install trans. and
correct coordinates; conditions (BP-21.018). Aciion
Qct. 15.

a WBIN(AM) Benion, Tenn.—Granied CP to in-
crease power to 1 kw on 1540 khz, 250 waus daytime
(BP-781024AF). Action Sepi. 28.

a WTVZ{AM) Norfolk, Va.—Granted mod. of CP
changing type of trans.; changing type of ant.; ERP:
1320 kw; MAXERP: 5000kw: ant. height: 910 fi.
(BMPCT790416KL). Action Sept. 28.

8 WCOW{AM) Sparta, Wis.—Granted CP 10 make
changes in ant. sys.: change SL and remote control to
113 W Qak Streei; increase height of tower 10 accomo-
date FM ant. and retain same power (BP790308AD).
Action Oct. 12.

a KHBM{AM) Monticello, Ark.—Granted CP
changing' TL to 0.8 miles S. of the Monticello City
limits on Count Rd. 36; change type of irans.
(BP789814Al). Action Sept. 27.

a KATY(AM) San Luis Obispo, Calif. —Granted CP
changing TL to Prado Rd., between Higuero and U.S.
Hwy 101; conditions (BP790508Af). Action Oct. 3.

FM actions

2 *WTSU(FM) Troy, Ala.—Granied CP io change
frequency to 89.9 mhz; TL 1.9 miles E. of Pine Level,
Monigomery. Ala.: change type of trans.; change lype
of ant.; make changes in ant. sys.; ERP: 100 kw
(H&V); ant. height: 560 fi. (H&V) (BPED-2647). Ac-
tion Oct. 9.

a KEZQ(FM) Jacksonville, Ark.—Granted CP 1o
change type of trans.; change type of ant. and TPO;
ERP: 100 kw (H&V). ani. height: 195 fi. (H&V)
(BPH790803AP). Aciion Oct. 4.

u KCAL(FM) Redlands. Calif. —Granied CP 10 make
changes in ant. 5ys.; change type of trans.; change type
of ani.; change TPO; ERP: 2.1 kw (H&V); ant. height:
360 fi. (H&V) (BPH790726AN). Action Oct. 4.

a WORJ(FM) Mount Dora, Fla.—Granted CP
changing type of icans.; make changes in ani. sys..
ERP: 100 kw (H&V): ani. height: 780 ft. (H&V)
(BPH780822AC). Action Oct. 3.

& *WCLK{(FM) Atlanta—Granied CP insialling new
trans.; change TPO; ERP: 2.5 kw (H&V): ant. height:
330 fi. {H&V) (BPED2430}. Action Oct. 3.

8 WLAK(FM) Chicago—Granied CP changing TPO;
increase ERP; 4.6. kw (H&V). ant. height: 1530 fi.
(H&V) (BPH790530AR). Action Oct. 4.

& *WCBU(FM) Peoria, [Il.—Granied CP changing
TL 1o HighPoint Rd., 0.6 mi. W of Pinecrest Rd., East
Peoria, 111 insiall new type of trans.. make changes in
ant. sys.. ERP: 255 (H&V): ani. height: 650 ft.
{H&V); conditions (BPED790104AG). Action Oc1. 9.

8 WSPY{FM) Plano. ll.—Granied CP 1o make
changes in ant. sys.; change type of ant. and TPO;
ERP: 1.2 kw (H&V): ani. height: 440 fi. (H&V)
(BPH790810A0). Action Oct. 4.

2 WNAP(FM) Indianapolis —Granted mod. of CP 1o
make changes in ant. sys.; change 1ype of irans.;
change type of ani.; change TPO; ERP: 12.5 kw (H),
9.8 kw (V): ani. height: 1020 fi. (H&V); conditions
(BMPH790530AS). Action Oc1. 11,

u *KUNR(FM) Reno. Nev.—Granted CP changing
TL 1o building and grounds building, Univ. of Nevada
campus, Reno,; install new trans.; insiall former main
trans. as aux. (rans.; install new ant.; make changes in
ant. sys.. ERP: 20 kw {H&V): ant. height: -470 i

(H&V) (BPED780711AG). Action Oct. 9.

a2 WRQK(FM) Greensboro, N.C.—Granted CP 1o

make changes in ani. sys.. change TL 10 221 W

Meadowview Road:.change type of trans.; change type

of ant.; change TPO; ERP: 100 kw (H&V); ant. height:

820 fli (H&V). condition {BPH790801AK). Action
cl. 12

a8 WRVR{(FM) New York—Granted CP changing
type of trans and TPO: ERP: 7.6 kw (H) and 5.4 kw
(V); ant. height: 1220 fi. (H&V) (BPH790518AH).
Action Oct. 4.

a *WKSU-FM Kent, Ohio—Granted CP 10 insiall

new trans.; change ant.; make changes in ant. sys.; °

ERP: 50 kw (H&V): ant. height: 390 fi. (H&V): condi-
tions (BPED781016AN). Action Oct. 9.

2 WMDI(FM) McKean, Pa.—Granted CP to change
TL 10 Perry, 0.6 miles S. of Brown Rd.. Summit Town-
ship, Pa.; SL and remote control 10 9014 W Main St..
McKean.: install new trans.: make changes in anl. sys..
ERP; 0.47 kw (H&V); ant. heighi: 670 fi. (H&V}
(BPH780914AG). Action Ocl. 2.

& *KUSU(FM) Logan. Uiah—Granted CP changing
TL 10 16.92 mi. NW of Logan: install new ant.; ERP:
15.4 kw (H&V): ant. heigh: 1140 fi. (H&V);
(BPED7%0308AB). Action. Oct. 9.

2 *WORT(FM) Madison. Wis.—Granled CP chang-
ing TL 10 615 Forward Dr., Madison: install new ant.;
ERP: 1.3 kw (H&V): ani. height: 940 N. (H&V)
(BPED781010AF). Action Oct. 9.

8 WCOWI(FM) Sparia. Wis.—Granted CP 10 make
changes in ant. sys.; install new ant.. ERP: 43 kw (H),
21.5 kw (V): ant. height: 590 fi. (H&V): conditions.
(BPH790308AK). Action Oct. 3.

8 KDLY(FM) Lander, Wyo.—Granted mod. of CP
changing TL 10 1.4 miles from Lander; change TPO:
ERP: 62 kw (H&V): ant. height: 420 fti. (H&V)
(BMPH790724AL).

8 *KRVS(FM) Lafayeue, La.—Granled CP to make
changes in ani. sys.; change TL 10 Wharton Hall, USL
campus, Lafayette. and operale remote conirol from
main studio; ERP: 3 kw (H&V): ani. height: 100 1.
{H&V) (BPED790726AJ). Action Oci. 4.

8 WBSN{(FM) New Orleans. La.—Granted mod. of
CP installing new ant; makes changeés in ani. sys.:
ERP: 0.250 kw {(H&YV); ani. heighi: 75 fi. (H&V)
{BPMED790312AD). Action Oci. 4.

a WCOD(FM) Hyannis, Mass.—Granied CP chang-
ing TL to Hokum Rock Rd., Dennis. Mass.; insiall
new irans.; install new ant.; make changes in ani. sys.;
change TPQ: ERP: 45 kw (H&V): ant. height: 430 1.
{H&V) (BPH10,068). Aciion Ocl. 3.

TV actions

8 WAPI-TV Birmingham, Ala.—Granted CP 10 make
changes in anl. stcucture; change type of ant.; ERP:
288 kw: Max ERP: 316 kw: ani. height: 1360 fi.
{BPCT790710K}}. Aciion Sep1. 11.

8 WCLF-TV Clearwaier. Fla.—Granied mod. of CP
changing 1ype of 1rans.: change type ofant.; ERP: 1170
kw; Max ERP: 5000 kw; ant. height: 1420 fi. condi-
tions (BMPCT790425KG). Action Sept. 11.

a *KTCA-TV St. Paul—Graned authority to operale
trans. by remote conirol from 1640 Como Ave.. Si.
Paul (BRCETV790423K1). Aciion Sept. 28.

8 KNOP-TV North Platte, Neb.—Granied CP chang-
ing ERP: 100 kw; Max ERP: 100 kw (H); ani. height:
630 fi. (BPCT790622KF). Aciion Sept. 28.

8 WFMX-TV Greensboro, N.C.—Granted mod. of
CP 10 make changes in ant. sys.. ERP: 955 kw, Max
ERP: 100 kw; ant. height: 1840 fu.
(BMPCT7%0329LE). Action Sep1. 28.

m KMXN-TV Albuquerque, N.M.—Granted CP
changing TL 1o Sandia Cres1 Electronics Site, Cibola
National Forest, Albuquerque; change ype of ani.:
ERP: 324 kw: Max ERP: 933 kw; ant. height: 4130 fi.;
conditions (BPCT781220LD). Action Sept. 20.

® WOLO-TV Columbia, §.C.—Granted CP changing
type of ant.; changing type of 1rans.; make changes in
ant. structure; conditions (BPCT790316LD). Action
Sept. 28.

a8 WBIR-TV Knoxville, Tenn.—Granted CP 10 uiilize
former main ant. as an aux. anl. at former main site—
Sharp Ridge. Memorial Park Rd., Knoxville
(BPCT790625K1). Action Oct. 4,

u KWEX-TV San Antonio, Tex.—Granted CP chang-
ing 1ype of ani.: ERP: 832 kw;, Max ERP: 100 kw; ant.

Broadcasting Oct 28 1979
76

height: 500 fi. (BPCT790226KJ). Action Sept. 28.

In Contest

Procedural Rulings

a Costa Mesa-Newport Beach, Calif. {Charles W. Job-
bins et al.) AM Proceeding: (Docs. 15752, 15754-6,
15764-6) =Office of Opinions and Review granted
relief sought in pleading filed Aug. 30 by KPOP Radio
and dismissed pleadings filed by KPOP on June 6 and
19. Action Qct. 16.

.8 KBSA(TV) Guasti, Calif. (Broadcasling Service of

Amesica Inc.) Renewal Proceeding: (BC Docs.
79-46) — ALJ Joseph Stirmer ordered further proceed-
ings 1o be held in abeyance pending FCC action on
petition for special relief, filed Sept. 26. Action Oct. 15.

8 WILB and WMZK-FM Deirojt, Mich. (Booth
American CO.) Revocation Proceeding: (BC Doc
79-173) = ALJ Thomas B. Fiizpatrick denied motion
by Booth to compel answers 10 interrogatories and/or
for issuance of order requiring amplification of bill of
particulars. Action Oct. 16.

8 Kalamazoo and Poriage, Mich. (WHW Enterprises.
Inc. et al.) FM Proceeding: —Docs 21374-T) = ALJ
James K. Cullen Jr., granted petition by WHW and ac-
cepted amendment and dismissed as moot joinl mo-
tions for produciion of documents filed by The Air-
Borne Group, Lid. and Sear Broadcasting Co., and for
receipt into evidence of rebunal exhibii filed Oc1. § by
Air-Borne and Sear. Action Oci. 16.

a Gaithersburg, Md. (Radio Gaithersburg Inc. et al.)
AM Proceeding: (Docs 21219, 21224-5) —Office of
Opinions and Review granted second motion by Broad-
cast Bureau and extended through Oct. 29 time for fil-
ing replies 10 applications for review filed by Monigom-
ery County Radio.lnc. and Radio Gaithersburg on
Sepi. 14. Action Oct. 16.

FCC decision

8 FCC has upheld Nov. 4, 1977, Broadcast Bureau rul-
ing tha rebroadcast of political candidate debate
delayed two and a half days, was noi exempi “‘on-ihe-
spot’’ coverage of bona fide news event under FCC
rules. Reconsideration of Bureau's order was sough by
New Jersey Public Broadcast Authority and Public
Broadcasiing Service. Both contended that Sunday
rebroadcast of Friday candidaie debate qualified under
circumsiances as on-the-spot coverage of news event
exemp:t from ‘*equal opportunities’” considerations of
tules. Action Oct. 10,

Translators

Applications

® Anvik, Alaska—City of Anvik seeks CP for new
VHF translator on ch. 2 (TOP: 10 2, HAAT: 35f1) 10
rebroadcas direcily KAKM(TV), KIMO(TV).
KTVA(TV) and KENI-TV, all Anchorage; KUAC-TV
Fairbanks. KYUK-TV Beihel, KTOU-TV Juneau, all
Alaska. Ann. Oct. 17.

® Huslia, Alaska—Huslia Village Council seeks CP
for new VHF iranslator onch. 4 (TPO: 10w, HAAT: 25
f1.) to rebroadcasi direcily KUAC-TV Fairbanks,
KYUK-TV Beihel. KAKM-TV Anchorage, KTOO-
TV Juneau, KIMO(TV), KENI-TV, KTVA(TYV) all
Anchorage, all Alaska. Ann. Oct. 19,

# Koliganek, Alaska—Koliganek Village Council
seeks CP for new VHF iranslator on ch. 4 (TPO: 10 w,
HAAT: 20 f1.} 10 rebroadcast directly KAKM(TV}.
KIMO(TV). KENI-TV, and KTVA(TV) all
Anchorage: KUAC-TV Fairbanks: KYUK-TV Bethel,
boih Alaska. Ann. Oct. 17.

| Sitka. Alaska—Sheldon Jackson College seeks CP
for new VHF 1ranslator on ch. 4 (TOP: 10 w, HAAT:
100 fi.) 10 rebroadcast directly KAKM(TV),
KIMO(TV). KTVA(TYV). and KENI-TV, all
Anchorage; KUAC-TV Fairbanks. KYUK-TV Bethel,
and KTOU-TV Juneau, all Alaska. Ann. Oc1. 17.

m Seaside and Cannon, both Oregon—State of Ore,
(through Siaie Bd. of Higher Ed.) seeks CP for new
UHF translator on ch. 62 (TPO: 100 w, HAAT: 30 ft.)
to rebroadcast indirecily KOAP-TV Portland, Ore.
+Ann. Oct. 17.

® Wichita Falls. Tex.—Wichita Falls Educational



Translator Inc. seeks CP lor new UHF translator on ch.
24 (TPO: 1000 w, HAAT: 1028.4 f1.) 10 rebroadcas:
directly KERA-TV Dallas. Ann. Oci. 16.

® Stony River, Alaska—Stony River Traditional
Council secks CP for new VHF translalor on ch. 2
(TPO: 10 w. HAAT: 20 f.) 10 rebroadcast directly
KAKM(TV), KIMO(TV), KTVA(TV) and KENI-TV,
all Anchorage; KUAC-TV Fairbanks, KYUK-TV
F;lhel; and KTOO-TV Juneau, all Alaska. Ann. Oct.

8 Togiak. Alaska—City of Togiak seeks CP for new
VHF wranslator on ch. 3 (TPO: 10 w, HAAT: 23 11.) 10
rebroadcast directly KYUK-TV Bethel, KUAC-TV
Fairbanks. KAKM(TV), KENL-TV, KTVA{TV) and
KIMO(TV). all Anchorage, all Alaska. Ann. Oct. 19.

8 Unalaklee1, Alaska—Cily of Unalakleet seeks CP
for new VHF translator on ch. 4 (TOP: 10w, HAAT: 30
fi.) 10 rebroadcast direcily KAKM(TV), KIMO(TV),
KENI-TV and KTVA(TV all Anchorage, KYUK-TV
Behiel, JUAC-TV Fairbanks. all Alaska. Ann. Oct. 17,

8 Cotionwood, Clarkdale. Corville and Prescott, all
Arizona— Arizona Board of Regenis seeks CP for new
UHF wranslator on ch. 42 (TPO: 100 2, HAAT: 57.311.)
llcérebmndcasu directly KAET(TV) Phoenix. Ann. Ocl.

% Oro Valley, Ariz.—May Broadcasiing Co. seeks CP
for new UHF translator on ch. 18 (TPO: 1000" w,
HAAT: 54 1.} 10 rebroadcasi directly KGUN-TV Tuc-
son. Ariz. Ann. Oct. 6.

% Booneville and Philo, both California— Anderson
Valley Television Inc. seeks CP for new UHF translator
on ch. 67 (TPO: 20 w, HAAT: 16 fi.) 10 rebroadcast
direcily KBHK-TV San Francisco. Ann. Oct. 17.

B Banty Point Rural Area. Colo.—Rio Blanco County
TV Assoc. seeks CP for new VHF translator on ch. 4
(TPO: | w, HAAT: 25 f1.) 1o rebroadcast indirectly
KTVX(TV) Sah Lake City. Ann. Oct. 19.

% Blue Mountain., Rangely. and Dinosaur. all Col-
orado—Rio Blanco TV Association seeks CP for new
UHF iranslator on ch. 59 (TPO: 100 w, HAAT: 40 f1.)
10 rebroadcast indirectly KRMA-TV Deiver. Ann. Oct.
19.

& Staley and Goeder Rural Area, both Colorado— Rio
Blanco County TV Assoc. seeks CP for new VHF
translator on ch. 9 (TPO: § w, HAAT: 30 fi.) 1o
rebroadcast indirecily KREX-TV Grand Junciion,
Colo. Ann. Oct. 19.

8 [nverness, Fla.—Hubbard Broadcasting Inc. seeks
CP for new UHF translator on ch. 61 (TPO: 100 w,
HAAT: 435 1.) 10 rebroadcast directly WTOG(TV) St
Petersburg, Fla. Ann. Oc. 16.

® Sebring. Fla.—WTSP-TV Inc. seeks CP for new
UHF 1ranslator on c¢h. 27 (TPO: 1000 w, HAAT: 156.3
f1.) 10 rebroadcast directly WTSP-TV Largo. Fla. Ann.
Cct. 16.

# Centerville. lowa—Siate Educational Radio and
Television Facility Bd seeks CP for new UHF translator
onch, 31 (TPO: 1000 w, HAAT: 482.6 f1.) to rebroad-
C%Sl direcily KDIN-TV Des Moines, lowa. Ann. Oct.
16.

@ Decorah. lowa—State Educational Radio and
Television Facility Bd. seeks CP for new UHF transla-
101 on ch. 14 (TPO: 1000 w. HAAT: 471 1.} 10 rebroad-
cast directly KYIN(TV) Mason City. lowa. Ann. Oct.
16.

® High Point, lowa—Siate Educational Radio and
Television Facility Bd. seeks CP for new UHF 1ransla-
1or on ch. 14 (TPO: 1000 w, HAAT: 488.8 fi.) w0
rebroadcas1 directly KDIN-TV Des Moines. lowa.
Ann. Oci. 16.

| Lansing, lowa—Stale Educational Radio and Televi-
sion Facility Bd. seeks CP for new UHF translator on
ch. 41 (TPO: 1000 w, HAAT: 482.6 M.} 10 rebroadcast
direcily KRIN(TV) Waterloo. fowa. Ann. Oct. 16,

8 Mount Ayr. lowa—Staie Educational Radio and
Television Facility Bd. seeks CP for new UHF iransla-
tor on ch. 25 (TPO: 1000 w, HAAT: 486 11.) 1o rebroad-
cast dirkctly KDIN-TV Des Moines, [owa. Ann. Oct.
16.

2 (Cloverdale and Hebo. both Oregon—Siaie of Ore.
(through State Bd. of Higher Ed.) secks CP for new
UHF translator on ch. 55 (TPO: 10 w, HAAT: 30{1.) 10
rebroadcast indirectly KOAC-TV Corvallis. Ore. Ann.
Oc1. 17,

& Grays River. Lebam, and Astoria. all Oregon—Slaie
of Ore. (ihrough State Bd. of Higher Ed.) seeks CP for
new UHF translator on ch. 59 (TPO: 100 w, HAAT: 30

f.) 10 rebroadcast directly KOAP-TV Poriland. Ore.
Ann. Oct. 17.

8 Spirit Lake. lowa—Siate Educational Radio and
Television Facilily Bd. sceks CP for new UHF transla-
tor on ch. 38 (TPO: 1000w, HAAT: 468 f1.) 10 rebroad-
cast directly KTIN-TV Fort Dodge, lowa. Ann. Oct. 16.

8 Lloyd. Moni.—Bear Paw TV Club séeks CP lor new
VHF wranslator on ch. 13 (TPO: | W, HAAT: 40f1.) 1o
rebroadcast direcily KRTV{TV) Great Falls, Mont
Ann. Oct. 19.

Cable

8 The following cable operators have filed service
regisirations:

% K and K Television Inc. for Maybeury, Crumpler;
and Switchback, all West Virginia (WV0308, 3. 438)
new sysiem.

8 Ruth Cablevision for Georges, Pa. (PA1803) new
sysiem.

& Bob’s TV Cable for Liule Birch, and lesla. both
West Virginia (WV0603, 4) new sysiem.

% Warner Cable Cotp. for Norwood, Ohio (OH0692)
new sysiem.

8 Mountain State Cable Inc. for Sophia. W. Va.
(WV0073) new system.

8 Tele-VU Inc. for San Rafael, Anaconds. Mount
Taylor, and Blue Waler, all New Mexico (NM008O, 1.
2, 3} new system.

# Cablevision of Alam for Graham and Gibsonville.
both North Carolina (NC0208, 9. 10) new sysiem.

& Triad Cable System [nc. for Carmi. 1I. (IL0O320) new
syslem.

B Gloucester County CATV Associales for
Glassboro. and Clayton, both New Jersey (NJ0367. 8)
new syslem.

& Cresiview Cable TV for Enterprise and Joseph.
Oregon (OR00SS. 6) add signal.

B Hooker TV Cable Company for Hooker, Okla.
(OK0033) add signal.

& Microcom Inc. for Boise City, Okla. (OK0011) add
signal.

& South-Wesiern Cable TV Inc. for Maryville, and
Pontoon Beach, boih lllinois (ILO318, 9) new sysiem.

® Tipton CATV Inc. for Tipton, and Cicero. both In-
diana (INO211, 2) new system.

& Bob's TV Cable for Birch River. and Frametown,
both Wesi Virginia (WV0602, 5) new sysitem.

& Malone Newchannels for Westville. N.Y. (NY0802)
new sysiem.

# Cross Couniy Cable Il et al. for Sayreville, N.J.
(NJ0364) new system.

® South-Western Cable TV Inc. for Collinsville, Ed-
wardsville, and Granite, all llinois (1L0290, 302, 289,
301) add signal.

& Callais Cablevision Inc. for Terrebonne Parish, La.
{LAO167) new sysiem.

8 Television Access Inc. for Humble, Tex. (TX0574,
5) new system.

@ Warner Cable Corp. for Burnet. Booneville,
Clarksville, Paris. all Arkansas (AR0046, 11, 10, 12)
add signal, and Batesville. Louisville, and Water
Valley. all Mississippi (MS0063. 6, 9) add signal and
Homerville, Ga. (GA0033) add signal.

& Ohio Valley Cable Corp. for Waverly,. W. Va
(Wv0021) add signal.

8 Palm Beach Cable TV Co. for North Palm Beach.
Palm Beach Gardens. Lake Park, Palm Beach Shores,
Juno Beach. Lost Tree Village, and Palm Beach. all
Florida (FL0OOBG. 7. 4, 8, 2, 5, 174) add signal.

& Continental Cablevision of Miami Valley Inc. for
Beaver Creek. Englewood, Miami. Kettering,
Miamisburg, Moraine, Oakwood, Randolph. Troi-
wood. Union, Vandalia. Washinglon. West Carrollton,
Centerville, and Madison. all Ohio (OH0593, 481,
604. 496, S00. 9, 498, 606, 484, 2, 3, 610. 499, 7, 556)
add signal.

@ Northwest Translator TV Inc. for Carmen, Okla.
(OKO0177) new systern.

® Kansas Stale Network Inc. for Valley Brook.
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Mustang and Oklahoma, all Oklahoma {OK0179, 80,
1) new sysiem.

® Contineniai Cablevision of Ohio Inc. for New Carli-
sle. Enon, and Mad River, ali Ghio (OH0689. 90, 1)
new sysiem.

@ Cable TV Systems Inc. for West New York. and
Union. both N.J. (NJ0365. 6) new sysiem.

® Austin and Associales Inc. for Haliom, Tex.
(TX0576) new system.

® UA-Columbia Cablevision of Wesichesier Inc. for
Pelham, N.Y. {(NYO0803) new system.

B National Telecommunications Services Inc. for Ala

- Visia, Va. (VA0219) new system.

® TV Cable Sysiem Inc. for Adams, Ohio (OH0670)
new system.

8 Mesa Community Cable TV [nc. for Mesa. Ariz.
(AZ0087) add signal.

B Callais Cablevision Inc. for Grand Isle, La.
(LAO166) new sysiem.

® Bob's TV Cable for Widen. and Diile, both Wes:
Virginia {(WV0600, [) new system.

Action

# FCC has waived its signal carriage fules and granted
Cypress Valley Cablevision Inc.. permission to carry
relevision station KLTV(TV) Tyler. Tex.. on its cable
television system at Marshall. Tex.. proviqed no op-
position is filed within 20 days. IT opposition is t_‘ﬂed, ac-
lion on Cypress™ request will be deferred. Action Oc1.

8 Brownwood TV Cable Service Inc. for Bangs, Tex.
(TX0187) add signal.

# Cable Communicalions of lowa Inc. for Fairfield.
lowa (IA0013) add signal.

#® Home Cable TV Inc. for Amory, Miss. (MS0136)
add signal.

8 Tele-Media Co of Addil for Garland, Pa. (PA1397)
add signal.

8 Futurevision Cable Enierprises Inc. for Edgewater
Park. Burlington City, Burlingion. Willingboro, and
Westhampton. all New Jersey (NJ0O71, 112, 08, 0743)
add signal.

& Pasco Cable Management Co. for West Pasco. Fla.
(FL0238) add Signal.

® Oshtemo-Kalamazoo Cable Managemeni Co, for
Osmeto. and Kalamazoo, both Michigan (MI0190.
220) add signal.

& Winnsboro Cable TV for Winnsboro,
(TX0184) add signal.

® American Video Corp. for Deerfieid Beach. Fla.
(FLO281) add signal.

# Centerville Cablevision Inc. lor Centerville. lowa
(1A0004) add signal.

8 Guttenberg TV Cable System for Gutienberg, lowa
(1A0015) add signal.

® Cass Cable TV Inc. for Aroma Park, lll. {IL0041)
add signal.

® Lakeland Cablevision Inc. for Perham, and Detroit
Lakes. both Minnesota (MN0OOG6, 103) add signal.

| Warner Cable of Parsons/Decaturville for Parsons.
and Decaturville, Both Tennessee (TNOO18. 17) add
signal.

m Televents of Colorado Inc. for Craig. Colo.
{C0O0122) add signal.

B Princetion Cable TV Inc. for Chillicothe, Il
{IL0321) new sysiem.

m Harron Cable-Pennsylvania for Salem Pa. (PA1822)
new system.

8 Clay County Communications Co. for Oakview.
Oaks. Oakwood. Oakwood Park. and Oakwood Manor,
all Missouri (MOO0169, 70, 1, 2. 3) new sysiem.

Tex.

Other

8 FCC has amended ils rules eliminating right_of
reconsideration of any order denying application for
review uniess petitioner advances new facts or changed
circumnstances. It also clarified its rules 10 state that it
will not granit petition for reconsideration or application
for review of earlier decision and. in same order,
affirmed its earlier action. Action became effective Oc-
1ober 22. Action Oct. 19.
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Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

General Manager with strong sales background
wanted by progressive, expanding group broadcaster.
Send resume with salary requirements to; Entercom,
One Bala Cynwyd Plaza, Suite 225, Bala-Cynwyd, PA
19004. EOE.

General manager with successtul sales track record
in a compelitive metropolitan market needed for a
central East Coast AM station. Must show stiong
leadership, mature judgment and overall management
experience. (Our employees are familiar with this ad)
An equal opportunity employer. Send resume and sal-
ary requirement to Box J-52.

Pubilc Radlio station of the University of North
Carolina at Charlotte seeks Promotion and Resource
Director; to plan, organize, and manage all develop-
mental aspects of the station, i.e.. to increase public
awareness and volunteer support, and to develop and
maintain private and governmental sources of funding.
Résponsibilities will be in the following areas:
publication design and layout, advertising. grantsman-
ship, fund raising in the private sectot non-commer-
cial public relations, and fiscal management. Only ap-
plicants with a minimum B.A. and experience or train-
ing in public relations and fund-raising need apply.
Salary commensurate with qualifications. Send letter
of application and resume by November 15, 1979 to:
Vernon R. Parrish, Ditector, Bonnie E. Cone University
Center, UNCC Station. Charlotte, NC 28223. EOE/
Affirmative Action.

Station Manager: Activate newly funded public
radio station for 1981 air date. Responsible for design,
specifications, bidding, installation, budgeting, staff-
ing. Qualifications: MA Radio-TV-Broadcasting.
Minimum 3 years experience in administration of radio
station. $18,000-822,000 annually. Deadline Novem-
ber 15, 1979. Contact: Personnel Officer, lowa
Western Community College, Council Bluffs, 1A
51501.

Resumes being accepted for a future General Man-
ager opening in eastern section of United States. The
proper applicant can expect salary and bonus in ex-
cess of $40,000 in first 12 months. Must have previous
management experience. EOE. Please send full infor-
mation with your initial response to Box J-146.

Radio Station Operations Manager with strong
sales background. Excellent 1000 W, daytime. Send
resume and income requirements to President, PO
Box B03. Milledgeville, GA 31061,

Sales Manager—We're located in the Sunny South-
west in a market expecting population of over one
million by 1984, Our company is growing rapidly and
the person selected to head our five person sales staff
will have excellent growth potential. The station's adult
contemporary format should earn the right person
$30,000+ his/er first year. EOE M/F 1If you are ready to
grow with our growing seven station chain send com-
plete resume today to Box J-203.

General Manager ... Southwest Dominate high
powered AM and FM stations in growing medium
market. If you possess strong sales, programming and
administration skills, this is your opportunity to grow
with a company which has extensive expansion plans.
EEO-Affirmative Action. All replies in strict confidence,
Box J-200.

HELP WANTED SALES

Experlenced Salesperson needed tohandle estab-
lished accounts for No. 1 station in New York's Hudson
Valley. Annual comp $16K to S18K first year, Expense
allowance. Liberal commission plan or billing. Write
Walter C. Maxwell, WGHQ, CPO 1880, Kingston, NY
12401. EOE.

Immediate opening in growing Texas community for
experienced salesperson. Resume, salary require-
ments to: KTER, Box 818, Terrell, TX 75160.

Have good backgroun in sales? Know how o pro-
gram and sell area Station? Looking for general man-
ager who will work hard to reap the potential and
share in the harvest. RAB ... TM producer. AM station
located in Midwest. Good living in small community
near récreation and metro area. Send resume and
references to Box J-164.

Expanding group needing salespeople for rich
midwest markets. Tom Ingstad Broadcasting looking
for aggressive sales pros for AM/FMs in lowa City and
Grand Forks. EOE. Duane Cariveau, KKXL, Box 997,
Grand Forks, ND §6201.

Creative radio salesperson need at leading
50,000 watt contemporary FM in Wisconsin market of
300,000. Good copywriting skills and detail service
ability a must. (You will be replacing long-time veteran
who is going into business for himself.) Would be in-
terested in hearing from co-op ccordinators. 16 1o
18M first year, plus excellent benefits from growing
group owner. Send letter, resume and exampies of
creative work to Box J-172.

We've got It ali—except we dont have you--yet ...
what we do have is a brand new, one half million dollar
facility-the beautiful state of California-2 stations. an
AM and FM. Rate cards in the double figures and good
numbers in the book. If you are interested —and you're
experienced we need lo talk. Resume and sales com-
mission history to: Bob Neutzling, Sales Manager.
KCEY-KMIX-FM, Box 979, Modesto, CA 95354,

Akron area opportunity. Major market AM-FM com-
bination is expanding and we need sale pros now. Ex-
cellent draw, commission, expenses and benefits. Call
Bob Klaus, WKNT, 216—673-2323. E0E.

WDEF AM, Chattanooga’s leading radio station has
an opening for position in sales. Experience preferred.
Send resume including salary history for past three
years to Michael P Solan. WDEF Radio, 3300 South
Broad Street, Chatlanooga, TN 37408. EOE.

Want to be able o sell in a larger radio markel?
KEZY Radio can give you that opportunity. Orange
County has a population of 1,700,000 and 9 billion
spendable. We will give you, the retail salesperson,
audience. results, audio visual presentations, spec
commercials, facts & figures on radio, plus the oppor-
tunity to make money. Call 714—776-1191. Barry B.
Shainman, VP Corporate Sales.

Money ... money ... mONey, an aggressive account
executive needed immediately Opportunity to ad-
vance within chain. In Racine/Kenosha market, second
largest in Wisconsin, only country station between Mil-
waukee and Chicago. Excellent opportunity for the
right sales pro! Contact Dennis Plinska or Andrew
Ashwood, Broadcast Management of Wisconn.,
WWEG-AM. 2200 N. Greenbay Road. Racine, Wi
53405. 414—552-7359.

Needed: two aggressive, énthusiastic sales people
to help staff dynamic new FM rocker approximately
Feb. 1, 1980 (pending FCC approval). Great potential.
Open list. Top organization. Prefer Midwest applicants
available for interview. EOE. Resumes with perfor-
mance record to: Box J-194.

HELP WANTED ANNOUNCERS

Non-commercial religious station needs ex-
perienced announcer with background in religious
radio. Pasition: Music Director, plus announcing shift.
EOE. Job opening January 1, 1980. If qualified, send
resume and tape to WIBI, PO Box 126, Carlinville, IL
62626.

Adult Contemporary personality for Michigan AM/
FM. PBP available. Excellent opportunity to join hard
working pros. Stable situation. Good benefits. We'l
choose carefully Tape, resume to Jay Allison, PD,
WHFB. PO Box 608, Benton Harbor, Mi 45022,

Top Arbltron-rated contemporary 100KW in South
Florida needs air personality, two years minimum ex-
perience. Send resume. air check, ratings and salary
requirements to Bill Brown, WOVV, Box 3032, Ft.
Pierce, FL 33450, an Equal Opportunity Employer.

Major Country Music Station needs afternoon
drive jock. Send resume and tapes to Bill Berg, WWVA
Radio, 1015 Main St, Wheeling, WV 26003. Equal Op-
portunity Employer.

Experienced Morning Drive time announcer with
strong copy writing and production abilities needed
for small market, adult oriented radio station. Position
holds potential to become Music Director and Pro-
gram Director. Call Bob Wein, WDLC 914—856-51865.

Air-Porsonallty, strong produclion with program-
ming potential. Contemporary format Air check/
resume to Jim Bosh, WCPA, 110 Healy Avenue, Clear-
field, PA 16830. Equal Opportunity Employer.

Wanted — Experienced announcer for religious for-
mat station in Cleveland, Ohio. Must have First Class
license, mature voice, good production technigue.
Contact David Johnson—216—452-4009.

This is an Immediate opening for an experienced
announcer, production, copy person with 3 years or
more on the job. Excellent pay for market. Send tapes
and resumes to General Manager, PO Box 47, Gaffney,
SC 29340. EOE.

Vermont Radio Inc, is expecling several openings in
early 1980, in both programming and on-air positions.
If you are considering a new position in the northeast,
send cover lelter explaining your goals, along with
tape and resume to Gary Wheelock, WVMT, PO Box
12, Colchester, VT 05446. EOE MIE

immediate Opening for top personality jock for our
Sterec Rock format and creative adult contemporary
announcer for our AM. Nc beginners, please. Send
tapes and resumes to Jack Hansen, KCLD AM and FM,
Box 1458, St. Cloud, MN 5§6301.

50,000 watt FM seeks experienced announcer
engineer. FCC 1st phone, maintenance and on-air ex-
perience required. Send tape and resume to: Box
J-159.

AOR ovening shift. Midwesterners preferred. One
hour from the big city. Approx. $750 per month. EO.E.
Box J-169.

South Carolina modern country station has open-
ing for announcer with some production experience.
New building and equipment make for ideal working
conditions. Send tape and resume to: Dan Mellette
WFIG Radio, PO Box 38, Sumter, SC 29150.

Announcer/Production Person for established
MOR AM/Adult Contempo FM automated station in
Central lllincis. Experience required. Send resume and
tape to Joe Hogan, WLPO/WAJK, PO Box 215, Lasalle
IL 61301. An Equal Opportunity Employet M/F

Medium Market West Texas station fooking for ex-
perienced, mature announcer with good knowledge of
country music. Tape and resume lo: Craig Anderson,
PO Box 4041, Midland, TX 79701.

Northern Indiana Adult Contemporary station
looking for evening personality with minimum of two
years commercial experience. Send resume and air
check to Allen Strike, WTRC, PO Box 699, Elkhart, IN
46515 EOE.

Arkansas Ozarks Country Music Station seeks
on-air personality with play by play sports ability. Good
pay and benefits. Tape, resume. EOE. KHOZ, PO Box
670. Harrison, AR 72601.

Experienced announcer for adult station. Above
average pay Showcase facility benefits. Tape &
resume: Tom Jones, KNXR. Rochester, MN 559801,

KATI, Casper, Wyoming, needs personality/com-
municator for drivetime. Contemparary format in
market of 80,000, with No. 1 12-49 ratings. Resume,
tape lo Fred Leemhuis. Box 2006, 82602. EOE.

Morning Person for resort area. Adult Contemporary.
WNDB—LOVE Park—Daylona Beach, FL 32015
Phone 904—253-1150.
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HELP WANTED ANNOUNCERS
CONTINUED

Position open for cerebral morning personality-FD.
for dominant English language tacility in San Juan,
Puertoc Rico. Must be strong on production and
copywriting. CBS affiliate with MOR format. Full infor-
mation including salary requirements to GM, WOSO,
Box 4349, San Juan PR. 00905,

NW Washington Religious AM seeking Gospel DJ
for night shift. Female applicants encouraged to apply.
First phone required. Contact: Gary Nawman, KARI
Radio, Blaine. WA 98230.

WMNB North Adams, Mass. needs experienced
evening personality. Adult Contemporary Format. Pro-
duction skills a must. Above average pay, benelfits, and

working conditions. Tapes and resume to WMNB,

North Adams, MA 01247.

HELP WANTED TECHNICAL

Sun Beit State AM&FM, automation experience a
must. Chain operation. $20,000 a year Send resume.
Fringe benelits. Box J-160.

Chlef Engineer needed for S.E. Wis. AM/FM. AM-1kw
Ditkw DA Nights. Class A automated FM. Nearly all
new equipment in excellent conditicn. Need someone
to keep stations in good condition. Person needs
thorough knowledge ol DA's, audio, remote conlrol,
rules & regs., proofs, etc. Announcing ability would be
nice. EOE Send resume, references & salary require-
ments to Box J-184.

Attention Engineers. Alabama, Mississippi.
Georgia smali South Eastern group cperator needs
chief with AM-FM-directional experience. Start $14,-
400. Send resume to Box J-204.

Tired of big ¢ity hassie? Move to beautiful East
Texas where the climate (physical and economic) is
great! Need chief engineer for live AM M stereo
automation. Medium market. 120,000 SMSA. ECE.
Send resume and salary requirements to Box J-217.

Selt-Start Chlef Engineer wanted for one of the
most successful three KW FM live stereo facilities in
the Country. New one million, one hundred thousand
dollar studic building to be completed in April 1980,
new transmitiers and generators, and drive-in
transmitter building for mobil remote Marti work. Must
be strong in studio maintenance. Need manager with
excellent planning and personnel relationship
abilities. Excellent salary Send resume and reference
in confidence to George Scantland, President, WDIF
Radio, Box 524, Marion, OH 43302 E.QE.E

Broadcast Technician: Here is the chance of a
lifetime for someone with basic electronic knowledge
to break into major market radio. If you have a 1st
phone, car and drivers license and are willing to work
odd hours. We are willing to give you major market ex-
perience, good pay and benefits. We are a large group
broadcaster with room to move up as you learn. Write
to: WPOC, 711 W 40th St. Baltimore, MD 21211 Altn:

Chiel Engineer. An Equal Opportunity Employer.

Northeast fulltimer needs Chief Engineer. Maintain,
organize, remodel. Rush resume, references. Box
J-145,

Chief Engineer for leading facilities in beautiful
medium markel. Inmediate start. S5kw directional AM
and c¢lass A FM. Must be thoroughly experienced in
DAs, FM, audio, automation, remote control, mainte-
nance, design, construction, proofs, and FCC rules and
regulations. Work under way on new studio and office
complex. Aggressive, young ownership committed to
quality engineering in expanding stalion group. Rub-
ber band, bailing wire, and alligator clip specialists
need nol apply. Excellent compensation/benelit
package. EOE. Rush resume with references and letter
of application with salary requirements to: Steve
Moravec, President, Radio Station KWEB and
KRCH(FM) Rochester. MN 55901. No phone calls,
please.

Chief Engineer Wanted for Directional AM and
Automated FM in Central Florida. Maintenance and
construction experience required. Salary 14K plus.
Call J. Seymour 6156—459-4111. EEO.

Chief Engineer needed for respected Ohio AM/FM.
Excellent opportunities limited only by the individual.
Design ability desirable. No frustrated DJs, please!
Complete resume to Box J-148.

Chief Engineer—Upper midwest class C FM.
Thorough knowledge of FCC rules & regs required.
Brand new facility features latest state of the art equip-
ment from new production studio to transmitter, audio
processing o test gear etc. Seeking a person strong in
FM audio, computer automation and digital circuitry.
Latge company offers excellent pay, Iringes and
benefits. Equal Opportunity Employer. Resume and
salary requirements to Box J-168.

Chief Engineer for group owned class “C" FM in sun-
ny Sarasota. Florida. We've promoted present chief
and need replacement. Reply to: Jack Lovelady 813 —
355-7131, 4306 N. Tamiami Trail, Sarasota, FL 33580.
ECE.

Reporter/Anchor major market station. Three
years experience on-air and in field, plus excellent
writing skills. Conversational presentation. Tape and
rsume to News Director. KYA AM/FM, 300 Broadway,
San Francisco, CA 94133. EOE M/F

Corporate chief engineer, growing four station
group with plans to soon expand. Some travel re-
quired. Experience with audic. A.F and automation.
Send resume and salary to Jim Coursolle, WLKE-
WGGQ. 609 Home Ave., Waupun, W1 53963.

Richmond, VA.—"Grandlather” FM and 5 kw. AM
looking for full-time Chief Engineer. Security, stability,
good pay and berelits for right person. Cail the
General Manager 804 —282-9731.

Chief Engineer {AM/FM), directional AM-autc-
mated in Las Vegas. No board work. Please submit
resume and salary requirements to: Director Engineer-
ing, Donrey Media Group, PO Box 550, Las Vegas, NV
89101 or phone: 702—385-4241. An Equal Oppor-
tunity Employer.

Statt Engineer heavy in maintenance for Cleveland's
best station 1220/WGAR. First phone required. Send
resume and Salary requirements to Robert Reymont,
9446 Broadview Rd. Cleveland, OH 44147. An equal
opportunity employer.

KARY, Russellvilie, Arkansas seeks Chief
Engineer. Lots of audio, 4 Tower Directional, RCA AVQ
10 Weather Radar. Contact Michael Hotne 501—
968-1184.

HELP WANTED NEWS

Wanted: Newsperson. Energetic, authoritative, will-
ing to dig, able to write economically, actuality strong
for new 5000 watt N. Cal. AM to air Nov/Dec. Rip'n
readers need not apply. Advancement possibilities.
Send tape to KEKA Radio. 530 E Street, Eureka CA
895501.

Newsperson: experlence. Dominant local news
operaticn, CBS affiliated. Good salary and benelits.
Tape and resume 10 News Director, WSOY AM-FM, Box
2250, Decatur, IL 62526. EQE.

WOW/Omaha is looking for a professional com-
municator who can find, write, and deliver information
te a young adult audience. If you take news seriously,
but don't think it has to be dull ... and you have a good
voice with a conversational slyle ... send a tape and
resume to: Pay Kelly News Director WOW Radio,
11128 John Galt Bivd. Omaha, NE 68137, EOE.

Backup Sports-Sales. Some PBP Salary commis-
sion, talent. Some experience necessary. Write KHAS-
AM. Hastings, NE 68901.

Award-winning station needs an on-aif/beat re-
porter. Minimum of 1 year's experience. Applicant
must have good journalistic skills, be able to write
well, deliver news clearly and be able lo adapt to
MOR/AOR format. Send tapes. resumes and writing
samples to Mike Bonasso, WCHV, Charlotteville, VA
22805,

Top-rated station with strong news commitment
seeking managing editor and anchor for a one-hour
newsblock. Only experienced newspersons with
authoritative delivery need apply. Station located in a
southeastern state capital where living and working
conditions are unsurpassed. An Equal Opportunity
Employer. Send resume and audio tape to: News
Director, PO Box 21567, Columbia, SC 28221,

Anchor/Reporter—Excellent career growth oppor-
tunity for an early morning person. Must have strong
air style and good reporting/writing skills. Degree and
one year news experience preferred. Send resume and
tape to News Director, KRNT-KRNQ Radio, Box 1350,
Des Moines, 1A 50305. EOE.

Reporter/Public Aftiars person neded for expand-
ing news department. Salry commensurate with ex-
perience. Tape, resume to Ken Johnson, KATI, Casper,
WY 82602 307—266-1400. EQE.

Broad t Journalist to gather, write, report news.

We want the best for our news and sports position in
Ohio's No. 1 non-metro awatd-winning news opera-
tion. We need a news reporter who knows how to dig,
write clearly and creatively, cover sports, and work at a
station committed to quality journalism. Print journal-
ism and photo experience helplul. Rush a tape and
resume to: Bob Bender. WDIF Radio, Box 524, Marion,
OH 43302, EQE.

Wanted: News Anchor/Reporter for afternoon
drive AMIFM Country/Rock. Minimum 5 years ex-
perience. Send lape, resume, and references to John
Lee, KWKH-KROK, PO Box 21130, Shreveport, LA
71120. Equal Opportunity Employer.

Newsperson/Sports oriented to do AM newscast

and gathering. Will be second man in FM Award Win-

ner. Emphasis on local news, we're growing! Tape and

Eesume. WKZ2Q. PO Box 2384, Myrtie Beach, SC
9577.

Detroit’'s No. 1 FM is building a News Department. If
you sound bright, contemporary and human and have
significant medium or major market experience send
tape, resume and salary history to Jon Belmont, News
Director, WMJC/WHND Radioc. One Radic Plaza,
Detroit, MI 48220.

News and Public Affairs Director for SOKW uni-
versity FM in northeast Kentucky. Bachelors and re-
lated field required. Masters preferred. Minimum 2
years experience. plus proven ability to gather, write,
rewrite and report news. Must also produce weekly
public affairs programs and supervise staff of student
interns. Quality work expected to meet standards of
state news network and national public radio. Salry
commensurate wilh education and experience ex-
cellent benfits. Application deadline extended to
November 3. Position available November 15. Send
letter of application, resume, air-check, and examples
of writing to Larry Netherton, UPO Box 903, Morehead
Slate University. Morehead, KY 40351. MSU is an
Equal Opportunity Affirmative Action Employer.

Delivery and writing style important. Station located
Southern California high desert. Resumeftape to: PO
Box 938, Ridgecrest, CA 93555,

Midwest Newstalk Radio Station is looking for a
newstalk host or sports talk host. Experience in news/
sporls is necessary. We are a major market, and we're
looking for a well-informed, personabile person. Send
resume 1o Box J-213.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Group One Radio with stations in Akron, Dayton,
Dallas and Denver has an opening for A Program
Director at WAKR, Akron. The person should have a
knowledge of News and Sports for this position. News
Directors, newspeople, air people who have program-
ing abilities will be considered but WAKR wants a top
notch community minded programer for this news and
sports oriented adult/contemporary station. WAKR, an
EEQ, offers top pay and top benefits with an excellent
facility and people. All resumes, tapes and material
should be sent to Art Wander, WAKR Radio, PO Box
1590, Akron, OH 44309. No calls please. First
qualified person joins a solid group of professionals.

Farm Director, must be member N.AFB, located in
the heart of Wisconsin dairyland. Top AM-FM facility
Send tape & resume George Baumann, WLKE, 609
Home Ave. Waupun, W1 53963, 414—324-4441,

Experienced Program Director for MOR AM and
automated Rock FM. Must have good voice and ability
to work with people. Air shift essential. Resume lo
George Wilburn, KWHW, Altus, OK 73521 E.O.E.

SITUATIONS WANTED MANAGEMENT

Excellent inside administrator. B.S. business 15
years in radio, last 8 in major markets. Beautiful music,
AIC, country, automation and FCC. Looking! Box J-152.
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SITUATIONS WANTED MANAGEMENT
CONTINUED

General Manager-Sales Manager with successful
sales and program background wants a position with
full responsibility. Southeast. 703—466-4130.

38 year old General Manager with 20 plus ex-
perience in all facets of broadcasting seeking stable
organization to grow with. Strong on local sales, pro-
gramming and community involvement. Box J-71.

General Manager available —currently employed.
Background fulltime radio almost 20 years, 9 years
sales manager nearly 3 years GM. Fully aware that
money makes the world go around. Let's talk. Box
J-225.

| want a challenge lo bring organization to a station
and make it a community name. Looking for first man-
agement position. 7 years radio experience in all
phases of slation operations. first ticket, will relocate,
not commanding top dollar Box J-226.

Responsible GM available. Extensive sales back-
ground. fully aware of the importance of the bottom
line. Let's talk. Box J-227.

Experienced GM, mid-thirties can offer: 16 years all
facets of radio; proven track record sales and manage-
ment; stability-married, two children. Will consider
medium 10 large markets only. Ownership must be sta-
ble. You will check my references, | will check yours. |
have figures to show | can build on your already suc-
cessful operation, or | ¢an bring in the people to make
a loser into a winner. This must be my final move, and |
can be ready for work within 30 days. Box J-220.

Sales/Marketing Pro, currently GM in Top 50
markel, looking for new challenge/opportunity. 10
years experience in sales, programming, promotion,
news. College Degree. Reply Box J-214.

Sales Manager wants to move up to general man-
ager. Over 15 years sales exp. In all fields. Mature
adult. First phone. Box J-209.

Radio Group Executive, desires management op-
portunity in West or Southwest. Extensive broadcast
background and successful operation of commercial
and religious formats, Goal oriented; Sales and pro-
motion minded: a people motivator Box J-197.

Radio Professional with sales, news, and pregram
management experience seeks position in or leading
to general or program management. Interview will be
worth your time. Box J-196.

General Sales Manager: twenty years broadcast
experience, AM, FM, TV, ten years successful sales
management in TV, need to re-locate by Jan. 1. Box
J-189.

improve sales with dynamic, energetic, go-getter
Added bonus, production and announcing experience.
Radio and retail management background. B8.S. De-
gree and 3rd FCC. Available immediately, will relocate.
Call John 215—525-2616.

SITUATIONS WANTED ANNOUNCERS

Commercial Experience: D J prefers New England
area slation. Available immediately Keith. 414—
769-6966.

DJ, experienced, good board work, news and com-
mercials, can follow directions any format. Box J-61.

Immediate avallability. Male 21 will relocate any-
where. 3rd endorsed. Resume and tape upon reguest.
Call or write Dennis Bajek, 5222 S. Lorel, Chicago, IL
60638. 312—-585-8542.

Experienced dependable announcer, mature
voice, licensed, minor engineering, salary open. Bill
612—447-2835 after IPM.

Attentlon Ohio: versatile, experienced announcer
with lirst ticket seeks spot in the Buckeye state. Call
Larry Ziebold 419—332-2049.

D.J. tight board, good news, commercials, looking
for break. Willing to go anywhere, ready now, Jabbour
Estephan, 29 North Sth St Easton, PA 18042,

Unique air talent, who can communicate. Four years
experience. Can do it all. Call Frank. 312—739-3068.

Looking for first break. College broadcasting
school. Tight board. Agressive, crealive specialty
disco mixing and engineering. Will relocate. T. Jones
212—234-1778.

Immediate availability. Dependable, ambitious. Will
relocate anywhere. 3rd. AOR, Top 40. R&B. Resume
and tape available. Call or write Kenneth Mickey:
3925 N, ‘Pine Grove, Chicago IL 60613, 312—
929-8322.

Bright, ambltious, and young female—BA. in
Theatre/Communications has interest in brdcst. journ.
Desiring entry level position in reporting, writing, and
on-air. Diligent hardworker willing to relocate. Andrea
Lidd, 6500 Falcon St., Rockville, MD 20853, 301-933-
0342,

Top Basketball play-by-play man available now
with 5 years experience. Can combine with news or
announcing. Call 618—382-4784 for Mark.

Sports Journalist. Thorough knowledge and ex-
perience lor complete coverage with heavy audio con-
tent and solig PBP College grad, well read with excit-
ing delivery and involved approaches seeking sports
conscious environment. Bob 516—741-1298.

Want a Winner? News Director of the nation's high-
est rated news operation is ready o move. Contact
Clark Edwards 2235 Elsmeade, Apt. 472, Montgom-
ery, AL 36116, 205—281-8718.

Newsman with a year plus of experience looking
for a repoter postion in the northeast call 717—
828-7187.

4 years experlence, including PD and MD. Seeking
small or medium market adult contemporary or Top
40. Especially interested in possibility of advancing to
PD. Excellent musical knowledge. Prefer Midwest
South. No dead ends or revolving doors! Brad Lovett,
421 E College. Coldwater, OH 45828.

Female reporter/anchor all-news experience
prefer medium markets. East, South, Midwest. Will
relocate. Pat Dolan 215—372-6485,

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Disclplined. The versatility that makes newscomers
old timers. Third ticket smooth delivery. Seeking Soul,
jazz, disco, rock, religidus formats. Medium markel.
Available now, relocate South east, virgin islands, mid-
west. Two dependents. Al Douglas, - 40 Woodruff
Avenue, Apartment 602, Brooklyn NY 11226. 212—
284-1687.

Soul station. Trained and eager to learn. Any shift
anywhere, Denni Harmon 414—264-8960.

Programmer with 8 years experience in AOR,
contemporary, and C&W looking for next challenge!
Will consider offers for PD., M.D, & announcer slots.
Jay Preston 1—502—781-9797.

Program Director with highly respected endorse-
ment on programing philosophy, excellent books, and
6 years experience seeks new Challenge in medium
market Top 40. Current relerences available. BS Ac-
counting. Southeastern US preferred. Box J-188.

Young enthuslastic sports expert looking for
aplace to prove skills. Can do play by play. Give me a
break. Box J-206.

D.J,/Sportscaster with copywriting, production and
sales skills. Currently working in small market. 3 years
experience. Box J-202.

Praduction pro working within top 50 A.D.). looking
for productioniair shift in Massachusetts, Houston, of
Colorado areas. Reply J-183.

SITUATIONS WANTED
TECHNICAL

Director of Engr.-interested in a major station in a
major market or medium size chain operation. 20
years of hands on experience. John Timm 502—
239-1469.

Moving to Florida to assist retired parents. First
class engineer desires position with Radio-TV station.
Box J-181.

First Class Enggneer desires position with a radio/
TV station in Oregon or Washington. Will accept com-
bo position. 10 years experience. Box J-224.

SITUATIONS WANTED
NEWS

Nashville sounds baseball PBP radio man. pre-
sently sports director involved in PBP high school
sports, television PBP football, college radio network,
5 years experience, some sales, mass communica-
tions, BS degree. Desire medium to major market
sports position. Jay Colley, 109 Oakdale Street,
Lebanon, TN 444, 615-5626.

Thanksgiving's coming but I'm no turkey! Attention
station managers who want beauty, brains and an FCC
1st phone combo-woman. Have six months medium
market on-air experience with smoeth voice, good
head tones and never write boring copy (especially for
employment). Phone Jane (eves) 212—533-0067.

S yrs. exp., mus. dit, MOR, country can do rock and
know the music. Married, 28, would like medium
marketl. Joe 914-794-0242, during business hours,
914 —888-2543 after 6 p.m.

Radio Production and newswriting excellent; good
voice, too. Communications grad seeks full-time news
position. FCC 3rd endorsed. Will travel. Adaptable.
Cary Gladstone, 74 Smith St, Deer Park, NY 11728,
516—667-9614.

State award winner, all markets, Sportscaster of the
Year, for excellence in sports broadcasting. Hard work-
ing, seasoned experience, versatility that covers all
work, all sports. Seeking advancement. Will achieve
same quality for you. 614 =383-6473.

Experienced DJ, read well, ambitious, Bernie Popke
414—463-8521 after 5:30. 3959 N. 70th, Milwaukee,
W) 53216.

Experienced Newsman. Stable family man cur-
rently employed in radio sales desires news. Metros

Eleventh to first in the nation’s fastest growing
market in fess than a year! Programmer-personality
seeks new challenges. | now earn $20.800. Make me
an offer | can't refuse. Box J-211.

Pros, Jackie Soul, Anthony Knight with new pro-
gramming ideas. will capture competitors audience!
Box J-215.

Free Agent—Ilooking for new team. Top 10 market
pro with good credentials seeking programming posi-
tion. All markets considered. 415—573-8093.

Programmer/Jock. Award winfing programmer
Mike Jackson seeks medium to major market position.
Experience includes various formats. Programming
philosophy and more available. Let's talk: 314—
273-5471, or write Route 1, Box 262, Glencoe, MO
63038.

For Fast Action Use
BROADCASTING's
Classified Advertising

TELEVISION

HELP WANTED MANAGEMENT

Manager of State PTV Network —Manager is
responsible to the Alabama Educalional Television
Commission for general management of the Alabama
public television and radic system. Duties include
supervising daily operation and planning for growth
and development of the system. Bachelor degree
desired with five to seven years experience in station
administration and management with demonstrated
success in programming, fundraising. instructional
television, post-secondary education and community
service. Contact President of AETC, 2101 Magnolia
Ave. Birmingham, AL 35205,

preferred. 916—334-8463 after 6 PM.

Broadcasting Ocl 286 1976
81



HELP WANTED MANAGEMENT
CONTINUED

Sales Manager: New UHF WTVE at Reading Pa.
Must be an organizer and leader to build and motivate
new sales Depl. TV sales experience, knowledgeable
with selling and pricing technigues. Complete resume
and salary requirements first letter. G. M., WTVE, Box
3248, Reading. PA 19604. (Equal Opportunity
Employer).

Local Sales Manager. For small but growing coastal
California market. If you can perform and truly moti-
vate others, opportunity awaits you with this group
owned, network affiliate. Only the dedicated and am-
bitious should apply to Box J-205.

We are seeking a highly qualified individual to take
on the No. 2 position of our major market TV station.
Report directly to the general manager. Responsible
for sales, programming and general station opera-
tions. Top salary and incentives-no problem for the
right person. Equal opportunity employer. Please send
resumes to Box J-190.

Business Manager. independent in Top 10 market
needs best business manager in country with exper-
tise in internal and corporate reporls as well as man-
agerial experience in all phases of TV business office.
Include financial requirement with resume. EOE. Box
J-186.

HELP WANTED SALES

If you're ready for the challenge of building and
developing a Sales Traffic/Operations Department,
then here’s the opportunity you've been waiting for We
are an NBC affiliate in the Hartford/New Haven market,
looking for an experienced, detail-oriented person lo
head up this area with hands-on responsibilities. Per-
son must have al least 2-3 years experience, with a
strong working knowledge of computers (preferably
DCC system). Some management experience necess-
ary. We are an equal opportunity employer. Please
send all replies to: Lew Freifeid, Director of Sales,
WVIT/TV 30, 1422 New Britain Avenue, West Hartford,
CT 06110.

Local Sales Manager. Excellent opportunity for ag-
gressive, experienced salesperson with good track
recard. Should be capable of leading and motivating
sales staff and working with management in pricing
and inventory control. Send resume and salary require-
ments to marketing director KAUZ-TV, Box 2130,
Wichita Falls, TX 76307. Equal Opportunity Employer.

Television Maintenance/Remote Engineer: Ex-
panding commercial production company needs a
unique person 1o maintain and operate their Quad and
1" remote production units. Equipment includes RCA
TR-600, TKP-45, TH-200, TH-50 and CEI-310. Com-
ponent-level repair and maintenance abilities with
analog and digital systems is a must. Film-style com-
mercial production experience is desirable. Some in-
house maintenance as well. Negotiable salary. Tony
Kennedy, Ted Johnson Productions, 150 Riverside
Avenue, Jacksonville, FL 32202, 904— 354-7000.

TV Technician wanted for on-air switching, produc-
tion and tape operations. Applicants must have FCC
1st and phone. Contact: Leon Drye, CE., WSWP-TV,
Box AH. Beckley. WV 25801. Phone: 304—255-1501.

Chief Engineer: WLKW Providence Rhode Island ...
50 KW FM and 50 KW DAD seeks first Class engineer
with heavy transmitter, STL. automation and DA ex-
perience. Resume, to include salary requirements to:
William M. McComnick, President, McCormick Com-
munications, One Beacon Street, Boston, MA 02108.
Egual Opportunity Employer.

Studio Engineer Public TV station. First class FCC
license required. Experience preferred. EOE. WBRA-
TV, Box 13246, Roanoke, VA 24032, 703—344-0911.

WBRE-TV which operates the finest on-air and
production equipment needs a highly competent first
class technician. Work with TCR100 video tape
machines, TK45 cameras and microprocessing equip-
ment. Write or call Charies Baltimore at WBRE-TV. Box
28, Wilkes-Barre, PA 18773 or call 717 —823-3101.
EEQ Employer.

Chief Engineer: Small market looking for a perma-
nent "hands on” engineer with experience in adminis-
tration, UHF transmitter, RCA and CEl equipment. A
complete take-charge individual. New facilities, per-
fect climate, excellent remuneration. Ray Quinn, 714 —
568-3636, KMIR-TV, Paim Springs, CA 92263.

Maintenance Engineer—California central coast
ABC alfiliate seeks engineer with strong background
in stuido and ENG maintenance. One year minimum
experience and FCC 1st class license required. Ex-
cellent salary and benefits. Resumes to Personnel
Department, KNTV, 645 Park Ave, San Jose, CA
95110. EOE M/F

Operation and Maintenance Technician. First
Class Radio Telephone License required. Equal em-
ployment opportunity employer. MIF. Box J-147.

Local/Regional Account Executive opportunity
with group owned Southwest network affiliate to han-
dle existing account list. Prefer applicant with two
years sales experience with emphasis on Agency
Contact. Station employees are aware of this opening.
EOE. Reply to Box J-187.

ENG Microwave Technician—wanted lor ABC attili-
ate on Califomia’s beautiful central coast. Must have
FCC 1st class license and ENG rremote van ex-
perience. Excellent salary and benefits. Resumes 1o
personnel department, KNTV, 645 Park Ave.. San Jose,
CA 95110. EOE. MIE :

Group owned Sunbelt Station seeking self-moti-
vated, career oriented, tiger No track stars. Must be
able to handle heavy agency/retail list in land-of-plen-
ty. Minimum of two years experience. Contact John
Walser, Local Sales Manager, WXIi-TV, Box 11847,
Winsten-Salem, NC 27 106. EO.E, MIE

HELP WANTED TECHNICAL

Electronic techniclans for maintenarice positions
in National Operation. Some positions available in ma-
jor cities. Applicant should have experience on 1" and
3/4” format. Digital background a plus. Send resume
and salary requirements to: Gene Wright, 1018 West
Peachtree St. Atlanta, GA 30309.

Video Engineer required by quality production
facility Experience and client interaction are necess-
ary requirements. Call or write Don Faso, C.E, Video
Tape Associates, 1733 Clifton Road. N.E., Atlanta, GA
30329. 404—634-6181.

First Phone controi board operator. Experience
preferred but not! necessary. Call or send resume to
Dan Mulally. Chief Engineer, KUMV-TV, Box 1287,
Williston. ND 58801, 701 —875-4311, EEO Employer.

Chief engineer to build the tinest new UHF facility in
the South. Challenging opportunity for professional
growth and great family living in fast growing sunbelt
resort area, E.O.E. M/F Resume to J-143.

Microwave ETV Technician for statewide ETV Net-
work. Starting salary $10.426. Arkansas ETV Network,
350 S. Donaghey, Conway, AR 72032.

Maintenance Engineer with strong studio back-
ground in Ampex 1200's and GE film and studio
cameras. Additional experience on swilching and
temrinal gear as well as a digital background will be
very helpful, Send resume and salary requirements to:
Chief Engineer, WPTY-TV, PO Box 42424, Memphis,
TN 38104,

TY Maintenance Engineer —major west coast inde-
pendent. 4 years TV maintenance of relaled ex-
perience required. BSEE, TV and digital experience
preferred. EOE. Send resumes to Personnel, KTVU
Television, 1 Jack London, Sq. Oakland, CA $4607.

Experienced Maintenance Engineers to work with
state of the art eguipment at modern production
facility. Digital experlise a definite plus. Salary open.
Call or write Don Faso, C.E.. Video Tape Associates,
1733 Clifton Road, N.E, Atlanta, GA 30329, 404 —
634-6181.

Chief Engineer — Group owned VHF network affiliate
seeking candidates for top engineering position. Top
35 Sunbelt Market gives excellent lecation along with
generous salary and benefit package. First Class FCC
license required along with management experience,
Union experience benficial. An Equal Opportunily
Employer. Send resume and salary requirements to
Box J-141.

TV Techniclan or Operator. 15t Class FCC License.
Call 806—744-1414 or write Box 2190, Lubbock TX
79408, Egual Opportunily Employer.

TV Englineer—Gulf coast network VHF needs techni-
cian with background in state-of-the-art technology.
ENG tape knowledge desirable. Good fringe benefits
and salary. EOE. Send resume to Box J-207.

Maintenance Chief for small midwest affiliate. Good
benefits and salary for the person experienced with all
equipment, including ENG. Box J-210.

Assistant Chief Engineer. ABC affiliate West Coast
sunbelt needs engineer with stiong hands-on ex-
perience in studio maintenance. Saiary open. ECE, M/
F Resume to Box J-221.

Video Tape Maintenance Engineer: Large,
medically-oriented corporation based in Nashville,
Tennessee, needs highly qualified videotape main-
tance engineer for color teleproduction facility. Re-
quirements include five 1o eight years broadcast
television experience, FCC first class license, ex-
perience with VTR's, color cameras, video terminal
equipment, audio equipment, and digital control cir-
cuitry. Production experience is a plus. Salary in high
teens. Please submit resume to: Hospital Corporation
of America, H.R.D., One Park Plaza. Nashville, TN
37203.

TV Studio Maintenance Engineer, experienced
with Ampex 1200, RCA-TR-70, Sony BVU-200 and
JVC-4400. Send resume to: Don Smith, Chief
Engineer, WRDW-TV. Drawer 1212, Augusla. GA
30903. ECE.

Televislon Transmitter Engineer: Maintenance
and calibration of remote controlled BT-25L2 (CH6)
and TT-12EH (CH13). Twenty hours per week. Mild cli-
mate on California North coast. Qutdoorsman'’s
paradise. Salmon fishing, hunting, camping in Pacific
Redwoods. Ideal for retired couple. Mobile home,
utilities provided. Contact Michael Feist, Director of
Engineering, KVIQ-TV, Box 1019, Eureka, CA 95501.
Phone: 707 —443-3061.

Opportunity for UHF Public Station. Opportunity
for aggressive operating/maintenance engineers. 1st
class radio telephone license required. Send resume
to Carmen J. Colucci. Director of Engineering, New
Jersey Public Television, 1573 Parkside Avenue, Tren-
ton, NJ 08638, Salary range ©13,800-§18,700.

Maintenance Engineer: Immediate opening in AM,
FM, and TV station. RCA film, tape, and transmitter ex-
perience required. ENG. experience helpful. First class
FCC license required. Salary open. EO.E. Contact
James Martin, C.E. Thomas Broadcasting Co, PO Box
251, Oax Hill, WV 25901, Phone 304—469-3361.

Communications Technician: Applicant must be
proficient in the repair of 3/4” VTRS. color and black
and white cameras, other CCTV equipment, and audio
visual and security equipment. Hours 5 PM to 12:30
AM. Electronics Technician: Applicant must be profi-
cient in the repair of color CCTV and audio visual
equipment. Hours 5 PM to 12:30 AM. Send resume to
University of Miami, PO Box 24-8106(CT), Coral Ga-
bles, FL 33124. Equal opportunity affirmative action
employer. Excellent benefits including tuition for you
and your dependents,

Engineer: Temporary position for 1 yr Maintain
transmitters, VTRS, production gear. First phone re-
quired. Beginning salary is $1347 per month. Contact:
Torrance School District, Personnel, 2335 Plaza del
Amo, Torrance, CA 90509,

HELP WANTED NEWS

Opportunity to work for one of the best-equipped
broadcast weather depariments in the country,
Meteorologist needed for weekend and niorning
weathercast, in addition to doing consulting work.
Please send tape and resume to: Chief Meteorologist.
Kansas State Network, PO Box 333, Wichita, KS
67201. An Equat Opportunity Employet

Immediate Opening for experienced news reporter
with leading NBC network affiliate. Applicant must be
able to gather. edit and air radio and television news
reports. Excellent opportunity for effective. articulate
reporter. Many benefits. Successful applicant will work
with professional staff using modern eguipment. Send
resume, salary requirements and 3/4" video tape to
News Directer, WSYR-AM-FM-TV, 1030 James Street,
Syracuse, NY 13203. No phone calls please. An Equal
Opportunity Employetc
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HELP WANTED NEWS
CONTINUED

Fleld Reporter. Need an aggressive self-starting re-
porter with solid news credentials and knowledge of
both film and ENG. Only the experienced need apply.
Must be able to handle live on-camera feeds as well
as precduce own spots. SEnd resume and video tape
cassette to David Choate, News Director, WCKT-TV,
Box 1118, Miami, FL 33138. EQOE.

Documentary unit needs serious reporter who
doesn't take self seriously. Minimum 2 years news ex-
perience. Tape & resume to John Milier, WVEC-TV, 110
Third Street, Norfolk, VA 23510.

Anchor/Producer: KTTC-TV needs experienced
television journalist to anchor/produce 10 p.m. news.
Send resume to News Director, KTTC-TV, 801 First
Ave.. SW, Rochester. MN 55901. Equal opportunity
employer.

Consumer Reporter. Immediate opening for ag-
gressive self-starter with full time consumer reporting
background. Must have lots of ideas and good knowl-
edge of production techniques. Tape editing helpful
but not necessary. Send videocasselte and resume to
David Choate, News Director, WCKT-TV, PO Box 1118,
Miami, FL 33138. Equal opportunity employer.

Production assistant for ENG Mini-cam crew as
sound technician, to work with thé Assistant Producer
in the news room, typing scripts, filing news sources,
and making phone conlacts. TV production ex-
perience essential. College preferred and journalistic
background helpful. Send resume toFranlLucca, News
Department B, WNED-TV. PO Box 1263, Buffalo, NY
14240. An Equal Opponumly Employet

Highly regarded television atation in northeasl
cosmopplitan city seeking malure, experienced; suc-
cessful news anchor who also writes well. Modern,
well-equipped news ogerahon with professnonal slall
Send resume. references, video lape and salary’re-
quirements to General Manager,! WSYR-TV, 1030
James Street, SyraCuse. NY 13203 Equal Opporlunpty
Employer, .

News Director—We're No. 3, but under new owner-
ship and new commitment seek to be No. 1. Great op-
portunity for experienced news director with proven
track record to be a hero. Rush resume and salary
history to Bruce Fleming, WEYI-TV, Box 3265,
Saginaw, MI 48605, Equal opportunity employer.

Sports Anchor/Reporter, weekend sports anchor,
weekday reporling. Send resume to: Hans Krause,
News Directot. WRDW-TV, Drawer 1212, Augusta, GA
30903. EOE.

Photographer: KTTC television has an opening for
an experienced ENG/16mm photographer. Will be
shooting news, sports, commercials. Send resume to:
News Director, KTTC-TV, 801 First Ave. S.W., Rochester,
MN 55901. Equal Opportunity Employer.

Anchor/Reporter, mature responsible journalist with
some anchor experience preferred. Anchor weekend,
reporter weekdays. Send resume to: Hans Krause,
News Director, WRDW-TV, Drawer 1212, Auguslta, GA
30903. EOE.

Meterclogist. Help us build a weather center for one
of the Sunbeit's most scenic areas, Southeast, Ten-

Phoiognphorlncportor ... Experienced.’ |nde§J
pubhc affairs field' rept)rts Sunny Southern Coastal liv-
ing. Sgnd tape, resume dnd salary requirements lo Ha-
rry Bowman, WCIV-TV, Box 10866. Ch rleslon sC
29411.'803—884-8513. An Equat pporlumly
Employer. *

w-olgond Aulgnmont EditorlProducar. Lootung
for someone with a-solid news background who can
guide our weekend coverage and produge % hour
news block on weekends. Need a good writer who
knows production and editing. Send resume with
references to David Choate..News Director, WCKT-TV,
PO Bog 1118 Mlaml FL 33138.EOE. - -

Executive Producer and Anlgnmon! Editor
needed to aid News Direclor in pollshmgr the current
product, in gearing stalf 1o.new appmaches and in
adding dynamics to a building drive. Sénd tapes and
resumes to Fran Cole, 300 South Byme Boad, Toledo.
OH 43815, An Equal Opponumty Employer v,

Assistant Producet-uto Nows lock Immediate
opening for expenenced producer who wants 'to move
1o a larger markel. Need soméone wnlh good writing
skills and knowledge of editing and producllon Send
resume including references. and salary’ requlremenls
to News Direclor WCKT-TV Box 1118 M1am|, ‘FL
33138.EOE. "

Photographer who wants to woﬂs in a station that
values good photography and goqd photographers.
We're a medium market station using ENG film and
live gear One year's fulltime news photo experiencé,
and the desire to hustle for a ‘station that values. your
creative input are required. Box J- 178. K

Reporter with Anchor potential top 50 market
number one operation. Equgl opportunity employer
Send VTR and resume to Bob Brunner WSAZ TV, Box
2115, Huntington, WV 25721 s

r Send tape. resume to Dave Daughtry, WRCB-
TV, 900 Whitehall Road, Chattanocoga, TN 37405. No
telephone calls accepted. Equal Opportunity
Employer.

Photographer/Editer, film and lape experience re-
quired. Send resume to; Hans Krause, News Director,
WRDW-TV, Drawer 1212, Augusta, GA 30903. EOE.

Anchor/Producer wanted for dominant CBS affiliate
in Florida market. Journalistic integrity and solid TV
news background required. Active news market in
state capital combines professional challenge with
the pleasures of small town living. An EOE. Send tape,
resume &nd salary requirements to Dan King, WCTV,
PO Box 3048, Tallahassee, FL 32303.

We're looking for an assignment editor for WKRC-
TV, Mobile ... A dominant CBS affiliate on the Gulf
Coast. The assignment editor must be more than a
tratfic cop. The job requires the ability and experience
to guide a good staff editorially, as wel! as getting re-
porters and photographers to the right places and the
right time. Resume to News Director, WKRG-TV, Box
2367. Mobile, AL 36601. No phone calls, please. EOE.

Anchor— Co-Anchor early and late newscasts. Some
reporting. Beautitul University city in Rocky Mouintain
Northwest. Resume and Tape: Len Sassenrath, News
Director, KECI-TV. Po Box 5268, Missoula, MT 59806.
Minorities encouraged.

East Coast medium market needs reporter/photo-
grapher (ENG). Some experience or training preferred.
Reply Box J-199.

Festure Reporter. Someone with wit, personality,
and the ability to travel our vast coverage area shoot-
ing stories aboul people who do interesting and
unusual things. Upper Midwest network affiliate com-
pletely devoted to news. Equal Opportunity Employer.
Box J-195.

News Director with anchor capabilily of vice versa
for Capital of Florida. Enjoy the quality of lite pffered
only in the elegant South.with the excitement of a po-
litical/university town. Lots of opportunity to make your
mark in this small market challenge. Send resume
tape and salary requirements to Jim Matthews WECA-
TV, Tallahassee, FL 32302 N o

Video Journalist needed “for nurnbe: one slahon in
aggressive news markel. Must have one year ex-
perience in commercial TV news video. ‘Must be ex-
perienced in operating TK-76 ‘and Ikegimi cameras
and Sony professional lape editors. Send recent tape
of shooting and ediling.work with resume-io News
Director, PO Box 1060; Ft. Myers, FL 33902. We ale a
CBS affiliate and an-Equal Oppottunity Emp|oyer

;Neekend Sports Anchor/Feature Reporter. Still -

looking for an experienced sports reporier who can
anchor tco. The emphasis is on personality and peo-
ple oriented sports reporling in this upper Midwest
football crazy town. An Equal Opportunity Employer.
Replies to Box J-193.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Director. Department head in charge of news produc-
tion. Includes scheduling, hiring and directing a com-
plicated and challenging newscasi. Beautiful
seacoast market. Minimum three vears experience
with operational knowledge of video equipment a
must. College degree preferred. Box J-136.

Continuity Director for production department.
Mature, responsible, experienced person. Contact
Roger Rien, KUMV-TV, Box 1287, Willision. ND 58801.
701-—-875-4311. An Equal Opportunity Employer.

ENG Photographer/Editor {or lop rated prime time
magazine in a top ten market. |f you're creative, en-
ergelic, care about quality and have a tape to prove it,
send your resume to Box J-157.

Promotion Manager: Duties include outside and on-
air promotion, publicity writing, and public relations.
Working knowledge of print media required. Promo-
tion experience preferred. Send resume/cassette to:
OPerations Manager, WICD-TV, 250 Counlry Fair
Drive, Champaign, IL 61820. E.C.E.

Operations Manager. Network affiliate in a top 80
Sunbelt market. Production experience and dedica-
tion to quality essential. Promotion experience helptul.
Must be abie o maximize use of people and facilities.
Equal Opportunity Employer. Resume and salary
history to Box J-158.

Director/Switcher, to direct live news program. Ex-
perience required. Send resume to: Charles Moody,
Production Manager, WRDW-TV, Drawer 1212,
Augusta, GA 30903. EOE.

Producer/Reporter: WVIT-TV has a position availa-
ble for a producerfreporter in the station's Public
Affairs Department. Individual will handle the station's
documentary series and be involved in the production
of other public affairs programming. Prior television
production experience is essential. Send resumes and
salary requirements to: Beth Rawles, WVIT, 1422 New
Britain Avenue. West -Hartford, CT 061 10. We are an
Equal Opportunity Employer.

TV Production Assistant Il, WSRE TV: Graduation
from an accredited junior college; or Graduation from
high school and one year full time experience in the
operation of television production equipment. ENG ex-
perience preferred. On call at all times. Physical ability
to hold and carry ENG equipment. Send sample of
work. Salary: $8257.60 annually Application deadline:
November 19, 1979, Apply Personnel Department—
Pensacola Junior College. 1000 College Blvq Pen-
sacola, FL 32504. An Equal Opportunity Institution.

Videographer/Editor Produce newsclips. features,
PSAs and documentaries. Bachelors degree required
with a masters preferred. Must have al least 3 years
experience in ENG. Competitive salary. Send resume
10: William Milbrath, University of Minnesolg, 240
Coffey Hall, St. Paul. MN 55108. Applications close
November 12

Producer-Reporter for Alaska Public Television Sta-
tion. Produce and moderate public aftairs series and
specials. Must have solid journalistic and on-camera
skills. ENG experience (including hands-on editing)
helpful. BA. and two years television required {news-
paperiradio considered). Salary: $18.500-522.500.
Closing date: November 16th, resume and refetences
1o Eric E. Wallace, Productions Manager, KAKM, 3211
Providence Dr, Anchorage AK 99504, KAKM is an
EEC Employer.

TV Producer/Director—PTV station. mid-sized
market, has two producer/director openings. Looking
for imaginative, self-starters with five years' ex-
perience producing for broadcast. including ENG, EFR
studio and full remote. Qn-line time code editing ex-
perience desirable. Successiul candidates will play
key roles in planning and implementation of produc-
tions for regional and national as well as local air.
Resume tape and sample scripts required at interview
(do not send). Please send resume with salary history
10 Personnel, WMHT-TV, PO Box 17, Schenectady, NY
12301. Equal Opportunity Empleyer, M/F

Producer Director—Currently a produceridirector in
a smaller market or on a production crew in a larger
one? Experienced in all phases of ptoduction and can
prove it? Want to work for an innovative, growing Indy
U? Resumes only to: Jim Chirumbolo, WUTYV, Buffalo,
NY 14072—EOE/AAM-E

Praducer/Director Il. Need quality oriented pro lo
produce and direct studio and remote productions.
Good supervisory, organizational, and conceptual
skills essential. Bachelor's degree in Broadcasting/
Journalism/English or related field plus two years' ex-
perience. Salary range $13,585-19,254, Send resume
to WJWJ-TV (an affiliate of S.C. ETV Network), c/o Ed
Wooten, PO Box 1165, Beaufort, SC 29902. Equal Op-
portunity Employer.
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HELP WANTED PROGRAMING
PRODUCTION, OTHERS CONTINUVED

New Public Television Station channel 28 at the
University of Michigan Flint seeks the following: 1.
Program Manager: looking for strong. innovative, ex-
perienced professional. Responsible for program
development, management of program department,
budget control, audience analysis and future planning.
2. Production/Operations Manager: 1o develop pro-
duction/operations systems, lrain staff and supervise
student employees. General administration of all pro-
duction support areas, traffic and day to day station
operations. 3. Promotion Director: Responsible for all
on air. print and other program promotions, general
station image and public relations. Publish program
guide and all station press releases. 4. Art Director:
Responsible for all TV graphics, photographics, set
design advertising and print graphics. Management of
all art department functions, budgets and staff. All
positions require a college degree and public TV of re-
lated experience. The University of Michigan Flint is an
equal opportunity, afirmative action employer Ap-
plications must be received no later than November
15th 1979. Send resume to Gordon A. Lawrence, Sta-
tion Manager, Channel 28, University of Michigan Flint,
Flint. Ml 48503 and reference purchase order number
F19686.

Production Assistant with switching experience
wanted for ABC station in the midwest market. Send
resume. Box J-218.

Top 20 Florida ABC aftfiliate is seeking a fully ex-
pearienced Graphic Director. Responsibilities include
creation and execution of dynamic art for Promotion,
Programming and News, supervision of work assign-
ments and acquisition of art supplies. An Equal Op-
portunity Employer. Send resume and salary history lo
J-218,

SITUATION WANTED
MANAGEMENT

GENERAL MANAGER with outstanding credentials!
Television 24 years; Radio 13 years; Broadcasting 35
years, including MANAGEMENT 19+ years. Now 49.
Thoroughly experienced all aspects: co-ownership,
administration, sales, programming, film-buying, news,
premotion, community-involvement, etc. In small,
medium and large markets, overcame overwhelming
obstacles, achieved revitalization/rapid-turnarounds;
produced spectacular sales and profits, plus prestige.
Very competitive! Quality leader in industry. Ac-
customed to full responsibility. Produces outstanding
ratings, sales, profits and prestige at accelerated pace
which astounds competitors and delights
stockholders! Weekend-interviews. Box J-182.

SITUATIONS WANTED
SALES

Local Account Executive—10 years sales and
management experience at independent production
house. Aggressive hard worker seeking new
challenge. Familiar with research and pricing techni-
ques. Anxious 1o relocate Box J-108.

§ years broadcast sales experience—young
wo?gn seeks sales position in top 50 TV market. Box
J-165.

SITUATION WANTED
ANNOUNCERS

Photogenic Yocal Techniclan, Major market radio
staff announcer desires television staff announcing
and commercial production position. Excellent
references. Tape, resume and photo’s upon request.
Box J-180.

SITUATIONS WANTED
TECHNICAL

First Phone, 25, some TV experience; eager to learn
more. Looking for TV productionftechnical work
(camera work, swilching, editing, etc.). Prefer station
on central east coast. Will accept entry level position.
Available immediately. Jim Lohr, 9033 Overhill Road,
Ellicott City, MD 21043. 301—485-0864.

SITUATIONS WANTED NEWS

Excellent, experienced sportacaster looking fora
goocd Job. Four years experience. Strong on air and
PBR 614—885-3890. College degree. Box J-120.

Reporter/Producer. BA Broadcast Journalism, Polit-
ical Science. Top 15 market network affiliate intern-
ships. Experienced writing, producing, reporting, film,
tape. Solid references. Seeking entry-level position,
easl/west coast small-medium market. Contact: Bill
Kaczaraba, 7284 SW. 93 Ave, Miami, FL 33173.
305—-271-7671.

Consumer Reporter, 24, female. Masters Degree,
on-air experience, bright conversational style seeks
position with creative TV news team. Consumer Re-
porters hit the viewers pretty close to home. Carolyn
O'Neil, 4 Trowbridge Place 58, Cambridge, MA 02138,
617 —864-2644.

Working as weekend sports anchor, seek fulltime
sporls job. 2% years experience, eng. Paul Sherry
707 —584-9481.

Experienced and resourcetui television news and
sports reporter and photographer seeking same of
either position in larger markel. At a station where
journalistic skills are appreciated. Human interest
features well suited to magazine formats. Solid know!-
edge of ENG shooting-editing-packaging te go along
with exceptional writing ability Tape to prove it.
Thomas J. Burke, 161 Randlett Park, Newton, MA
02165, 617—-527-8729.

Consumer and/or investigative reporting. Age
30, 5 years as a “Nader's Raider". Licensed attorney.
Also have substantial business/management ex-
perience. One year major market television ex-
perience. Write and edit own pieces. Seeking full-time
rigorous challenge. Contact: Tom Vacar Cleveland,
Ohio. 216—791-4194 ot leave message 216—
721-4200. Tape available. :

Jack of all trades desires first job in television. Eight
years experience in major market radio, B.S. in com-
munications. Talk show and video production ex-
perience. VHS cassette available. 216—732-8383.

E.N.G. Photographer/Edltor—First Class License
with two years cable experience shooting, editing and
directing news and public affairs. Call or write Mark
Pantridge, 8 Banks Street, Somerville, MA. 617 —
628-1022.

Young news photographer with 7 years experience
in film and E.N.G. wants to move te better station. Also
reporting experience. Am willing to relocate. Tapes
and resume available. Box J-208.

Sportscaster—creative hustler with 7 years ex-
perience including top ten markets. Will provide a nice
blend of hard sports and artistic featuses. Solid air
work with experience in all phases of sports produc-
tion and live spots. Location open. Box J-198.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Experlienced Black film director Top 30's market.
Excellent managerial skills. On-air operations ex-
perience. Looking for move to larger market. Box
J-161,

Will cover Olympic games Lake Placid—tape or
film. International and National awards in documen-
tary and news. Ken Resnich Films, New England/New
York State. 802 —247-3604.

TV-FM-AM-Fleld Engineering Service, 29 years
experience, installation-maintenance-system design-
survey and Ccritique-interim maintenance or chief
engineer. Available by the day, week or duration of pro-
ject. Phone Bruce Singleton 813—868-2989.

TV Chlef/DE 186 years experience all phases broad-
cast engineering/management/operations. SBE cer-
tified. Heavy digital/ENG/EFP Prefer construction or re-
building projects. Can save you double my admittedly
high salary requirements through efficiency, dedica-
tion. Hands-on, permanent position only. Box J-171.

Media-TV specialist with video and photography
internship in large hospital media department wants
production work. 1879 Mass Comm graduate with
tape and references. Eager to learn more video in St.
Louis metro area but will consider relocation. J. Booth,
417 East Third, Alton. IL 62002, 618—465-3136.

Female communications graduate with First
Phone seeking entry position as production assistant
or camera operatot. Will relocate. R. Tyrrell, 4861 Hid-
den Branches Drive, Dunwoody, GA 30338. 404—
393-8888.

Experlenced Video Techniclan locking for techni-
cal directing and video tape editing posijtion. Availa-
ble January 1st. Contact: Jen Rehtel, D2 Sunset
Heights, Platteville, Wl 53818. 608 —348-7649.

Ambitious female, 25, seeks posilion in production,
programming news. BA journalism UMich, MA produc-
tion UFla. Thesis production/programming. Versatile;
2 years solid general production experience. Directed
news, interviews. Taught beginning production UFla.
1st phoneiradar B41 S. Palm Ave., Sarasota, FL 33577
til Dec. 1.

ALLIED FIELDS

HELP WANTED
MANAGEMENT

Advertising Director. Mintmum 5 years experience
in all promotional areas of radio, TV, and print. Vice-
presidency, top salary. company car, life insurance,
pension, etc., for high calibre creative ex-agency per-
son. Call 213—792-8513 fpr appoiniment.

HELP WANTED TECHNICAL

TM Productions seeks' additional maintenance
engineer, extremely capable, familiar with multi-track
gear. Send resume to Ken Justiss, VP/Operations, TM
Productions; 1349 Regal Row; Dallas, TX 75247. No
calls.

HELP WANTED PROGRAMMING,
PRODUCTION, OTHERS

Can you make it in the pig time? Writer/an-
nouncer/producer for lively- Chicago Agency Send
tape, copy samples, salary needs first letter. No phone
calls. Suite 800 8624 South Michigan, Chicago IL
80605. EOE M/F

HELP WANTED NEWS

Ohio State Unlversity’s School of Joumalism is
seeking persons with two or more years of experience
in public affairs reporting to participate in the
Kiplinger Public Affairs Reporting Program for
1980-81, while working on a master's degree, begin-
ning Autumn 1980. For information, write or call:
Chairman, Graduate Committee, School of Journalism,

Columbus, OH 43210 614—422-7438.

A major Natienal Trade Association located in
Washington, D.C. has immediate need for a naticn-
wide spokesperson o represent it on major issues.
Responsibilities include: active participation in media
interviews, addresses lo live audiences and ap-
pearances in radio/t.v. “talk™ and "call-in" programs. A
minimum of 3 years experience is required in radio-lv-
public speaking and press interviews and demonstra-
ble speaking ability Willingness to travel extensively
in the U.S. Excellent fringe benefits. Salary commen-
surate with experience. Please reply in confidence to
Box J-153,

HELP WANTED INSTRUCTION

Broadcasting: Assistant/Associate Professor of
Broadcasting. M.A. in Broadcasting and experience re-
quired. Ph.D. and experience preferred. Broad back-
ground in the field is essential. Expertise or ex-
perience required in 3 of the following 4 fields: TV. Pro-
duction, Radio Prodyction, Broadcast Journalism,
Broadcast Management. Responsibilities include
teaching and supervising internship program. Starting
date is January, 1980. Apply by November 18, 1979 1o
Dean Ronald O. Champagne, Salem College, Salem.
WV 26426. Affirmative Action/Equal Opportunity
Employer. :

Department Head—Communication and Theatre:
Position requires earned doctorate or the equivalent.
Prefer candidate with broadbased experience, dem-
onstrating understanding of speech communication,
theatre, broadcasting, mass communication and
dance. A member of the College of Arts and
Humanities, the department has 24 full-time faculty
members and 540 majors. Rank and salary dependent
upon gualifications and experience. Deadline for ap-
plications, January 15, 1980. Send resume and three
letters of recommendation to Dr. Larry Winn, Chairman
Search Committee, Room 200, lvan Wilson Center for
Fine Arts. An Affirmative Acticn/Equal Opportunity
Employer.
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HELP WANTED
INSTRUCTION CONTINUED

Oral Roberts:University needs Instructor or Assis-
tant Professof to teach: Broadcast Newswriting, In-
lroducuon fo. ass Media Writing, and Film or TV Pro-
duction. Must have MA and experience in broadcast
news. Apply to Robert Primrose, O.RU, Tulsa, OK
74171. ORMU. is an Affirmative Action/Equal Oppor-
tunity Employer.

Growing, prolessionally-oriented Journalism Pro-
gram seeks Assistant or Associate Professor of Jour-
nalism starting August 25, 1980, or eartier Minimum of
three years prolessional expeérience in print or
elactronics media and MA required, PhD preferred.
Metropolitan location. Send resume to: Dr. Edward J.
Pappas, Chairman, Department of Speech Com-
munication, Theatre & Journalism, 585 Manoogian
Hall, Wayne State University. Detroit, Ml 48202. An
Equal Opportunity Employer

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5000 walt AM FM
transmitters. Guarantee Radio Supply Corp. 1314
Hurbide Street, Laredo, TX 78040. Manuel Flores
512—-723-3331.

instant Cuh For TV Equipmant: Urgently need
llansmqters antennas, towers, cameras,’VIRs, color
studio equnpment Call toll free BOO—241-7878. Bill
Kitcpen, ‘Qudlity Media Corporahqn (In Georgia call
4Q4—-324-1271)

Paul Schafer wants to buy RCA, Colllns ot Conti-
nental 250, 1000, 5000 and 0,000 walt AM transmit-
ters and RCA or Collins 5 or 10KW FM transmitters
and Schafer’automation systems. Contact Schafer in-
ternational, 5801 Soledad Mtn Rd,La Jolla, CA §2037.
Tel. 714—454-1154,

RCA TR-22 VTR's: Hi-band, CAVEC, Doc, $16,000

ea.
Collins MW-408D Microwaves: 7 Ghz, audio chan-
nel, 54,500 ea.

Ampex 1200A VTRs: loaded with options $24,000

ea.
GE PE-400 Color Cameras: Pedastals, scopes.
1acks, like new. 514,000 ea.

RCA TP-8 Projsctors: "Oldie but goodie” $1,500
ea.

AMPEX VPR 7800 VTR's: 1" formal, 5 available,
$1,000 ea.

Eastman 285 Projectors: Reverse, good condition,
$6,000 ea.

Marconl Marc Vil Color Cameras: Pedastals, very
goed condition, $6,000 ea.

GE PE-350 Color Cameras: All accesscries, good
condition, $7,000 ea.

RCA TR-50 VTRS: CAVEC and DOC 1 with editor,
$22,500 ea.

GE 12KW UHF Transmitter: With Channel 14 an-
tenna, $18,000.

RCA TK27A Flim Camera: Good condition, TP 15,
avaitable. $12,000.

RCA TP88 Fiim Projectors: Opfical and magnetic
sound $10,000 ea.

GE PE 240 Film Camera:
blanking $8.000.
RCA-TT-10 AL VHF Television Transmitter: low
band, spares. $8,000.

We will buy your used TV equipment. To buy or sell,
call Toll Free B00-241-7878, Bill Kitchen, Quality
Media Corporation. In GA call 404—324-1271.

Automatic gain and

Andrew Line & Connectors ready for emergency
shipment anywhere by air Broadcast Consultanis
Corp. 703—777-8660. Box 590, Leesburg, VA 22075,

25 Cycle Production Generator with liner,' rack
mount, like new $275.00. Calt Crawford Communica-
tions 609 —468-2585.

Wanted: 16 or 35mm film prints, TV shows,
kinescopes, features, cartoons, and collectables. Write
International Suile 402, 5701 Biscayne Bivd. Miami,
FL 33138.

Wanted PAL or SECAM USED Color Broadcast

Equipment recatders (3/4, 1, or 2 inch), Camieras,’

TBC's Editors, Monitors, Switchers, Terminal, Test
Equipment, Lights. Will pay cash—Call: 312—
236-5535 ask for Emie Panos of write to: Panos Pro-
ductions—5th Floor, 168 North Michigan Avenue,
Chicago. IL 60601.

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

5" Air Hellaz Andrews HJS-50. Can be cut and termi-
nated to requirement. Below Mfgrs Price. Some 3" also
available. BASIC WIRE & CABLE 860 W. Evergreen,
Chicago, IL 312—266-2600.

Toektronix 528 and 1480 Waveform monitors and
1420 and 520A Vectroscopes, new in factory cartons,
in stock ready to ship. Call lvey Communications Corp.
305—B843-8982.

7 Ampéx ATR 100 Audlo Recorders w/cabinets
Mono convertible to stereo. Excellent condition,
S$4,480 ea. or package price. Call Rod Hall 213—
§77-5327.

2.5 KW AM, C51, under 3 yrs. Will tune and test. Like
new. M. Cooper 215—379-6585.

10 KW FM CCA 9 yrs. old, $1200 damage to PA. Will
sell 1/2 used value. Aslo 2nd model perfect. Will
guarantee. M. Cooper 215—379-6585.

General Electric 50 KW AM Model BT25-A
Transmitter recently removed from service. Part$ for
sale. Contact Tal Jonz-999 North Van ness Avernue,
Fresno, CA 93728. 209—441-7600.

Alien-Ampex 1000°s—2 VTR's with 3M doc,
heads —solid state $12,000. for both. 703—369-3400.

2 IVC-300A Cameras w/pan heads, lripods &
dollies. 2-3M color video encoders. 2-CBS Labs mod.
8000 enhancers. 2-TSG-2000 Telemation sync
generators, 2-Ball Bros. VPC-8 video switcher. Calt
Pres Graham 904 —354-2806.

1 KW AM, Gates BC-1T Early 60's On the air Cur-
rent proof of perf

10 KW FM CCA model 10,000 DS Less than 3 yrs.on
air Exciter stereo generator.

10 KW FM GEL, FMT-10A, 60's model, excellent con-
dition with proof of perf. Exciter, stereo, SCA, many
spares.

5 KW FM Coilins, B30E, 9 yrs. old, spare tubes. On
the air, exciter, stergo. SCA. Excellent condition.

For more information on our complete product line,
please call M. Cooper, 215—379-65865.

Eastman 275 telecine 18mm projector, opt/mag
$4,995; Jan telecine 16mm opt/mag $1,650;
Endaphor large screen projector $9.995; Sony DXC
1200 color camera $3,950; RCA TRT 1B chrome
$1,5650. Free list—Wanted—Your old film equip-
ment—Cash! ICECO, 6750 N.E. 4th Ct. Miami, FL
33138. 305—756-0699.

For Sale one used Mobley *M-M-6-6" six bay FM an-
tenna. Good condition with brackets for 1009 MHZ
polorized H and V $1500 KTAZ-FM, Sierra Vista. Call
602—458-4313.

Audio Carousels: 5 Sono-mag model 250-AS and

282-RS, 24 position. Now on the air and playing. Atso,

2 Houslon-Fearless camera pan heads. Priced right
for fast sale. Contact: Director Engingering. Donrey
Media Group, PO Box 550, Las Vegas, NV 89101 or
phone 702—385-4241.

Tektronlx 528 Waveform, demo, new warranly
$1,395.. 205—956-2200. .

HOrendous —original jokes—Si.00—41 Manitou
Trail, White Plains, NY 10603.

Guaranteed Funnier! Hundreds renewed! Fresbie!
Contemporary Comedy, 5804-B Twnnemg Dallas, TX
75227.

MISCELLANEOUS

Artist Blo Informatlon, daily calendar, more! Total
personality bi-weekly service. Write {on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213-438-0508.

Prizes! Prizes| Prizesi National brands for promo-
tions, contests, programming. No barter or trade ...
better! For fantastic deal, write or phone: Television &
Radio Features, Inc., 166 £. Superior St., Chicago, IL
60611, call coltect 312—844-3700.

Custom, client jingles in one week. PMW, Inc. Box
947, Bryn Mawr, PA 19010, 215—-525-9873.

Cheap Radio Thrills! Promo music, sound effects,
program themes, synthesizers, jingle add-ons, produc-
tion aids, over 325 dynamite tracks on 4 low-priced
LPs!! Free sample: LA, AIR FORCE, Box 944-B, Long
Beach, CA 90801.

National magazine seeking subscriptions now offer-
ing P1. arrangement with generous terms. Conversion
to cash arrangement possible. Tape supplied. Great
for midnite-to-dawn, movies, etc. All replies confiden-
tial. Box 1-198. .

Let me volce your spots 54.00 each. Bill Kaufiman,
RD 2, Box 158K, Palmyra, PA 17078.

Make Money over the Molldays, 50 Christmas,
New Years Greetings, $7.50. NWE, Box 21534, Seattle,
WA,

Radio and TV Bingo, Serving over 1000 stations,
otdest promotion in the industry. World Wide Bingo—
PC. Box 2311, Littleton, CO B0 160, 303—795-3288.

INSTRUCTION

Free booklets on job assistance. 1st Class FC.C.
license and D.J.-Newscaster training. ATS. 152 W.
42nd St. N.YC. Phone 212—221-3700. Vets benefits.

1979 “Tests-Answers" for FCC First Class License
Plus —"Sel-Study Ability Test”. Proven! $9.95.
Moneyback guarantee. Command Productions, Box
26348-B, San Francisco, 94126.

REI teaches electronics for the FCC first class
license. Over 80% of our students pass their exams.
Classes begin January 2 and February 12. Student
coms at the school. 61 N. Pineapple Ave,, Sarasota, FL
33577, 813—955-6922.

KNS Broadcasting Workshop in Hollywood. An-
nouncing, Disc Jockey, News. Plus top rated account
Executive program—all taught by top LA. radio-TV
teaching broadcasters. Evenings or day sessions. Kiis
Broadcasting Workshop, 1220 N. Highland, Holly-
wood 90038 213—462-5600. "Where tomorrow’s
broadcasters are today”

RADIO

Help Wanted Announcers

EMPLOYMENT SERVICES

Talk Hosts/News personalltles. A new program
consultancy aimed only at Talk/News stations invites
airchecks from talkers and news persons in strict con-
fidence. We anticipate having the most extensive file
of talk/news personnel availabie. No fee. Station inqu-
iries invited. Box D-246, 13787 SW 86th Street, Miami,
FL 33183.

COMEDY

Fiee sample of radio’s most popular humor service!
O'LINERS, 1448-C West San Brunc, Fresno, CA
93711.

Phantastic Phunriles—400 introductory topical
one-liners ... $2.00!! 1343-B Stratford Drive, Kent, OH
44240,

TOP RATED MIDWEST
CONTEMPORARY
GIANT

Seeking personalities for immedi-
ate and future openings. Heavy on
production and community involve-
ment, Excellent pay and benefits,
Outstanding facility in one of Mid-
America’s finest medium markets.
RUSH tapes and resumes to Jim
Higgs, WKMI, 1360 Melody Lane,
Kalamazoo, Michigan, 49005.
Equal Opportunity Employer
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Help Wanted Announcers
' Continued

We're Accustomed To Being
Number 1

and we're looking for a Program Director/Morning
Drive parsonality and adult voiced announcers that
know country music inside and out, we're a full time
S5KW in a market of over 200,000 population. Are E:U
ready to be Number 17 Reply with resume to Box
J-50. Air checks after 1st conversation.

Help Wanted Programing,
Production, Others
Continued

Help Wanted Technical

Chief Engineer

for growing. group-owned AM/FM chain station, Ex-
cellent midwest location. Applicant must be a ¢rea-
tive, take-charge individual with experience in
budgets, administration. automation. STLs. DAs. and
plant maintenance. Excellent compensalion and
benefits package. EEQ employec Send delaied
resume with references 1o Box J-223.

CHIEF ENGINEER

WLKW Providence Rhode Island ... 50 KW FM
and 50 KW DAD seeks first class engineer
with heavy transmitler STL, automation and
DA experience. Resume, to include salary re-
quirements, to: William M. McCormick, Presi-
dent, McCormick Communications, One
Beacon Street, Boston, Massachusetts 02108.
EOCE

Join the RKO
Radio Family in
Boston, Masgs.

WROR-FM needs the best production
director in the country to join Boston's
fastest growing radio station. In addition
to production, you will also handle a
short, daily air shift. If you have 3-5
years' on air/production experience In
either Top-40 or A/C, send an Air Check,
production samples and resume today
to: Gary Berkowitz, Program Manager,
WROR, RKO Genera!l Building, Govern-
ment Center, Boston, MA 02114.

98 1/2 FM
WROR

An Equal Opportunity Empiayer MIF/HNets

RADIO
CHIEF ENGINEER
WANTED!!!

Fine salary, excellent fringe
benefits, growing company,
lovely area and much more!

Send resume to Gary James,
W-A-R-E, 90 South Street, Ware,
MA 01082 or call 413-—
967-6231.

Help Wanted Programing,
Production, Others

TR e P T YT
OPERATIONS

MANAGER
NEW YORK CITY AREA

WCTC needs a top flight Operations
Manager for a heavy local news, sports
and information MOR format—an ex-
perienced professional programmer
who can train and direct talent, devise
and execute community involvement
projects, create interesting aduit radio
and keep the details under control, New
facility with new equipment in NYC
suburbs. Send your resume and a demo
of the station you're now programming
to:

Julian A. Brun
General Manager/Radio Programming
Greater Media, Inc.
197 Highway 18
East Brunswick, NJ 08540
EOE/MF

.' ] A Greater
Media Station

Help Wanted News

Anchor Reporter

This going East coast chain seoks a dedicated pro.
The person we hire will have a minimum ol 4 years ex-
perience. Superb, concise and accurate al the type-
writer and probing and enterpnising in the leld. This is
more than a job: II's a career opportunity. Resume and
salary history to Box J-185.

WSAI/Clincinnati

is seeking a top notch aulhoritative, credible news
person. Excellenl pay, benefits. and opportunity availa-
ble to the right person. Send lape and fesume to Steve
Douglas, News Directol, WSAI W. Bth and Matson
Place, Cincinnati, Ohio 45204. WSAI is an equal op-
portunity employer.

Situations Wanted Management

T e T e e e e e

BIG DOLLAR
UPFUETIIHIH"

« Top radio professional in management, sales,
programming, and “on-air."”

» Established industry performance records.

Miu ET“TiH UWIEHS « Top producer with two of the largest and most

[KENRL-

HOUSTON, TX. IS THE PLACE -
KENR IS THE STATION -

AND, NOW IS THE TIME -

IFC.)LOU ARE THE PROGRAM DIREC-
TOR.

KENR is offering opportunity to the right
person. Obviously, you must have the
programming experience, leadership
talent, research knowledge, promotional
experise, enthusjasm, and committ-
ment to radio in the nation's fastest
growing—most exciting—and competi-
tive market. Replies in strictest confi-
dence. Resumes & inquiries 10: Robert
M. Chandler. Senior V.P & General Man-
ager, KENR, Two Greenway Plaza East,
Houston, Tx. 77046 (An Equal Oppor-
lunity Employer)

prestigious radio stations in America.

AND
GROUP PRESIDENTS

» Thoroughly experienced and accomplished
professional who has literally MADE MILLIONS for
past employers...and will do the same for you.

Seeking A Proven Successful

GENERAL
MANAGER

= Seeking the challenge of dramatically increasing
the earnings of a radio station in a major or
middle market, preferably in a warm climate.

Box - J-216

e

e

e e e ey

Situations Wanted News

NEW ENGLAND MARKETS

Presently genesal manager of outstanding AM/IFM sta-
lions. Tops in ratings and revenues. Seeking oppor-
tunity to manage and buy into station in New England.
Pioven track record over many years. Looking for long
lerm commitment. References available upon iequest
tom corporate leval current employer and leading rep
fum executives. Box J-173.

CLARK EDWARDS

News director of the nation's highest
raled news operation is ready to move
up. 15 yrs. experience, excellent record,
references: Clark Edwards, 2235
Elsmeade, Apl. 472, Montgomery, AL.
36116, 205-281-8718.
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Situations Wanted Programing,

Production, Others

Help Wanted Technical Continued

Program/Operations Manager

A proven, skilled producer of ratings, revenue & solid
protessional operations. If you believe your siation (s)
could benefit from an infusion of proven programming
talent, I'd like to meet with you. | can make good
things happen-and the references o prove iL Medium
and large markels only please. Call 317-846-1589,

TELEVISION

Help Wanted Technical

ENGINEERING
SUPERVISOR

WCVB-TV seeks an assertive
engineering supervisor who will
maintain the highest degree of
technical standards as the state-of-
the-art permits. Will be expected to
maintain operations within FCC
rules and regulations. May be
responsible for recruiting, training,
and supervising line personnel.

Candidates should have 5 years TV
broadcast operational and mainte-
nance experience with working
knowledge of TV broadcast
systems including remote pick-up
and transmission as well as previ-
ous supervisory experience. An
FCC first class license is required,
and individual must be able to work
a varied schedule.

If qualified and interested, please
send resume 1o (no telephone calls
please) Boston Broadcasters, Inc.,
Personnel Department, E10121s, 5
TV Place, Needham, MA 02192

An Equal Opportunity Emptoyer M/F

TECHNICAL DIRECTOR
FOR MULTI-STATION OPERATION

Must have thorough experience and knowledge in directional an-
tenna systems, transmitters, microwave, audio processing, pro-
duction, and installation and maintenance of equipment.

Must have complete knowledge of FCC rules and procedures.

Position requires well organized individual who can supervise
others and provide close follow up on their operations. Trave! is re-

quired.

Salary commensurate with experience and ability. Send tull

resume and references:

Storz Broadcasting Co.
Kiewit Plaza
Omaha, Nebraska 68131

An equal opportunity employer

TECHNICIAN

WCVB-TV seeks a permanent, full-
tirne technician. All applicants must
be capable of operating master
control. Experience in other televi-
sion operating areas, such as
camera, video tape, computer
assisted video tape editing, projec-
tion, and audio would be highly
desirable.

This position requires a first class
license. Specific master control ex-
perience is preferred. If qualified
and interested, please send resume
to Boston Broadcasters, Inc., Per-
sonnel Dept, (no telephone calls
please) E1021, 5 TV Place,
Needham, MA 02192,

An Equal Opportunity Employer M/E

ENGINEERS

BROADCAST
FIELD
ENGINEERS

RCA Service Company has several oppor-
tunities for Field Engineers with at least 3
yeais experience in the maintenance and
repair of VHF and UHF television transmilters,
television tape and/or color studio equipment.
Successful candidates should have a first
class FCC radio-telephone license, plus a
strong digital electronics background.

Positions offer salaries commensurate with
qualifications and experience, plus outstand-
ing benefits including:

- Free medical insurance for you and your
family

- Free life insurance

- Paid vacations and holidays

- Liberal retirement program

Relocation unnecessary if you are now located
near good air transportation service.

For immediate consideration, send resume, in
confidence, to: Mr. R. Hasson, RCA Service
Company, Building 201-2, Route 38, Chery
Hill, N.J., 08358.

RCA

Equal Opportunity Employer

ASS'T CHIEF ENGINEER
WUHF-TV, WEZO-PM, WNYR-AM

Malrite Broadcasting is looking for an assistant chief
engineer for its Rochester, N.Y broadcasl complex.
Applicants lor this position must posess experience in
both television and radio engineering. This job is a
stepping-stone lo chief in our group. Starting salary:
high teens. Send resume to: Jim Somich, Malrite
?nad;asling Co. Cleveland Plaza, Cleveland, Ohio
1

MAINTENANCE
TECHNICIAN

WNAC-TV Boston, a CBS affiliate and
Division of RKO General Broadcasting.
Inc., has an immediate opening fpra TV
technician with a minimum of 2 years
experience with broadcast equipment,
helical VTR, ENG and microwave. A
strong background in electronics, video,
VTR and digital as well as FCC first
class license are also required.

RKO General offers a liberal benefit
package and competitive starting sal-
aries. For prompt consideration forward
your resume including salary require-
ments to Diane Puglisi, Division Person-
nel Manager, RKO General Inc, RKO
General Building, Government Center,
Boston. MA 02114,

WNAC-TV BOSTON ®
A CBS AFFILIATE

Chief Engineer

FC.C. Fist Class license. major sunbelt market,
extensive maintenance experience TCR 100,
AMPEX VR 1200 and 2000, RCA TK27 and
TK28. Send resume to John Shand, WTVR TV,
3301 west Broad Street, Richmond, Virginia
23230. EOE.

CHIEF
ENGINEER

For number two market VHF Independent. Re-
quires minimum 5 years Engineering Manage-
ment experience. Must be strong technical ad-
ministrator. Salary commensurate with
qualifications. Send resume, including satary
history. to:

Personnel Dept.

KHJ-TV
5515 Melrose

Hollywood, CA $0038
MFHCVET

Equal Opportunity Employer

)
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Help Wanted Technical

Help Wanted News

Help Wanted Management

Continued Continued
B NEWS
MR REPORTER

TAPE EDITOR
WJBK-TVY PM MAGAZINE has an immediate
opening for a creative tape editor who is also
experienced with on-location camera and
audio operalions. Experience with 3/4” tape
ediling is a musl. Previous involvement with a
magazine type show gives you the inside
track. Please send reesume and sample of your
k lo: ill Pace
work o PM MAGAZINE
WJIBK-TV
2 Storer Place
Souinfield. MI 48075

Top-rated Miami TV station needs
an experienced News Reporter for
general assignments. Prefer ENG
experience. This position offers an
excellent salary & benefits
package. Send resume to:
Manager of Employer
PO. Box 010787, Miami, Fla 33101
Equal Opportunity Employer M/F

PROGRAM MANAGER

Group owned NBC affiliale seeks ex-
perienced person with top management
skills. Should have knowledge of pro-
gram acquisition, film selection and
editing, promotion, station image enhan-
cement and FCC regulations. If your
skills are strong and you have a desire
to win, please send resume to WROC-
TV Rochester, 201 Humboldt Street,
Rochester, N.Y, attn: Allen S. Feuer,
General Manager. EOE.

TR
Studio
Technician

ATA&T Long Lines seeks highly
qualified candidates to con-
tribute to a first-class corporate
color teleproduction facility.

Responsible for malntenance
and operation of broadcast-
quality cameras plus quad and
Type-C one inch video record-
ers. Experience with studio and
field production necessary.
Computer-controlled editing
experience a plus. Occaslonal
opportunities to produce/direct
programs.

Openings are at both our Cin-
cinnati, Ohio and Bedminster,
N.J. locations. We provide
excellent salaries and compre-
hensive benefits programs.

Please write in detail, outlining
education, experience, salary
history, geographic preference,
to: Professional Employment
Director, AT&T Long Lines,
Dept. BM-1, Room 5A110,
Bedminister, N. J. 07921,

@ ATel Long Lines

i An equal opportunity employer )i

Help Wanted News

IMMEDIATE OPENING

for experienced news reporter with leading
NEC network affiliate. Applicant must be able
to gather, edit and air radic and television
news reports. Excellent opportunity for effec-
tive, arliculate reporter. Many benefits. Suc-
cessful applicant will work with prolessional
stafl using modern equipment. Send resume,
salary requirements and 3/4" video tape to
News Director, WSYR-AM-FM-TV, 1030 James
Street, Syracuse, New York 13203. No phone
calls please, An equal Opportunity employer.

BUSINESS MANAGER

Major broadcasting and TV production company in
Florida seeks experienced business manager to han-
dle all financial staff and systems. Reports directly to
the president and musl have strong background in ac-
counting, purchasing, reporting. planning, small to
medium computer system, and administration. Grow-
ing company with exceflent saiary and benelits. Send
resume lo J-138. EOE/M/FH.

Situations Wanted Management

HIGHLY REGARDED TELEVISION
STATION

in Northeast cosmopolitan city seeking malure. ex-
perienced, successiul news anchor who also writes
well. Modern, well-aquipped news operation with pro-
fassional stafl. Send resume, references, video lape
and salary requirements to General Manager, WSYR-
TV. 1030 James Street, Syracuse, New York 13203,
Equal Qpportunity Employer.

Dynamic
CABLE TV EXECUTIVE

15 years marketing/sales/operaticns ex-
perience in communications. Background in-
cludes staff and line responsibilities. System
development. acquisitions, Self-starter De-
greed. Strong sales orientation. Interested in
finding opportunity as key executive. Confi-
dential resume to specific position inquiry. Box
J-212.

Help Wanted Programing,
Production, Others

TV Promotion
Manager

Major midwest network affiliate seeks creative individual with
strong credentials in on-air promotion. Major responsibilities,
great opportunity for personal growth and satisfaction. Resume to

Box J-191.

ALLIED FIELDS

Help Wanted Programing,
Production, Others

WEATHER PERSON

Dominant Southern station needs
qualified Weather/Environmental
Reporter. Personable and creative,
simple presentation desired. E.QO.E.
Send*resume and video cassette
{(promptly returned) to PO. Box
4326, Carrollton Station, New
QOrleans, La. 70178.

EXPERIENCED VIDEO TAPE PRODUCER

We are looking for another video tape production pro who is organized and gets
a kick out of thinking fast on the spot. A person who would take pride in produc-
ing exciting retail spots. Someone who may currently be working as a Producer/
Director at a commercial production facility or TV station, and is just waiting for a

chance to show what they can do.

We are an $18 million, 4-A agency, with clients across the country Travel and
client contact included. If this sounds like you, please send your reel, resume and
salary requirements to Bruce Reid, Director of Broadcast Production.

Byer & Bowman Advertising Agency
66 South Sixth Street
Columbus, Ohio 43215
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Help Wanted Programing, Production, Others Continued

INSTALLATION
SPECIALISTS

Station Business Systems, the nation's leading supplier of in-
house mini-computer systems for broadcast tratfic, accounting
and billing, is now accepting applications for installation
specialists.

We are interested in hearing from you if you have station ex-
perience In computerized traffic and/or accounting, seek ex-
cellent growth potential and desire a strong personal challenge.

To qualify for this position you must be a proven communicator/
trainer, free to travel, understand the human and work flow re-
lationships of a broadcast outlet and perform well during long
hours under substantial pressure. Relocation may be required.

This position offers excellent benefits and compensation
package, extensive travel throughout the United States and free
time to use as you wish in between installations

If accepted you will be placed in a training program with an ex-
perienced installation specialist, Interested??? Send your letter
and detailed resume to:

William L. Phillips, Manager/Client Service

STATION BUSINESS SYSTEMS

G E a division of
CONTROL DATA CORPORATION

600 West Putnam Avenue
Greenwich, Connecticut 06830

An Affirmative Action Employer M/F

Help Wanted Sales

BROADCAST PRODUCT
MANAGERS
UNLIMITED GROWTH OPPORTUNITY

with Broadcast Division of major company for ambitious Number
Two qualified to be Number One, Positions offer complete sales
and marketing responsiblity for AM/FM transmission and audio
equipment. Excellent salary and bonus plan; full benefits.

If you have broad sales engineering experience in Radio Broad-
cast, and are ready to assume a top managerial position, send
detailed resume, including salary history, to Box J-201.
Complete confidentiality assured.

Radio Programing Miscellaneous

LUM and ABNER

5-15 MINUTE
i, PROGRAMS WEEKLY
=¥ Program Distributors
410 South Main
Jonesboro, Arkansas 72401

"Phone: 501 —972-5884

Incenlives :?; Subscribe Now

Chris“’“ﬁ

304 Union Arcade

12 BIMONTHLY (SSUES — $40
SAMPLE ISSUE — $5

NEED A GOOD
PROMOTION?

Promotion idea Newsletter

Davenport, lowa 52801

Public Notice

PUBLIC NOTICE
Application for Cable Telavision License

The Town of Chelimsiord, Mass., will accept applica-
tions for a community antenna and distribution
system hranchise. Applications will be p for
review until 5 PM January 2, 1980, at the address
below. It should be noted that the Mass. Community
Antenna Commission is Seriously considering a single
60-day bid period. Accordingly, the Town of
Chelmsford may possibly waiver a second 60-day bid
period and strongly urges all candidates to present a
most attractive proposal so that our Board may act
upon initial applications. Additionally, the Board of
Selectmen shall reserve tha right to reject all applica-
tions. Applications received will be available for public
inspection during normal business hours at the same
address.

Each application $hould be accompanied by a $100
non-refundable filing lee, payable to the Town of

Chelmsford.
F D. Cavallari, Chairman
Cable Television Advisory Committee
Board of Seiectmen
Town Hall
Chelmsford, MA 01824

Employment Service

B BROADCASTER'S

A

ACTION LINE

The Broadcasting Job you want
anywhere in the U.S.A,°
1 Year Placement Search $25.00
Call 312—889:2907
R2, Box 25-A, Lexington, Indiana 47138

ENGINEERING

and technical sales

OPPORTUNITIES

Are you in a dead end situation? Require =
more money? Desire a new location? m
Ready to move up? If so, we can help m
you. We specialize in the placement of m
Maintenance Engineers, Studio Super- m
visors, Assistant Chief Engineers, Chief =
Engineers and Directors’ of Engineering H
for Television and Radio stations and all =
Broadcast related industries coast-to- -
coast. All market sizes and situations. -
We also place Sales/Engineering Rep—:
resentatives for Broadcast Manu-&
facturers. Qur professional confidential -
nationwide data bank has produced over =
$2,000,000.00 in Salaried Positions =
there is no fee for our services. For am
confidential analysis of your employ- =
ment possibilities phone Alan Kornish at H
{717) 287-9635 or send your resume’ now.

key systems

NEW BRIDGE CENTER, KINGSTON, PA. 18784
(217) 287-9635

Wanted To Buy Stations

| want to buy

a winning AM or FM —or both—
for cash. Principals only, please.
Box J-96

T T T T
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Help Wanted Sales Continued For Sale Stations Continued

Sales Manager THE HOLT CORPORATION

Broadcasting Publications Inc. is accepling applications for a position as.
Wastern Sales Manager. Successful applicant will seil and service advertising
space clients in 11 Western states.

Background in broadcasting profession helpful but not required. Sales experi-
ence and/or desire to sell essential, with prime importance placed on ability to
organize, plan and produce sales with a minimum of direct sales supervision. Ex-
cellent growth opportunity for the right person.

Starting compensation based on experience and ability. Outstanding company

Thig

55-3775H

benefits.
Qualified applicants should send a job resume, inctfuding salary requirements, ® AM/FM/TV in South Pacific Isiands.
to: $220,000. Cash

® AM/FM in Loulslana. $280,000. Good

David N. Whitcombe i terms.

Director of Sales and Marketinn - ® Good facility near Anchorage, Alaska
Broadcasting Publications Inc. $1,200,000.

1735 DeSales St, NW ® AM-FM in Kentucky. $360,000. Terms.
Washington, DC 20036 ® South Alaska. Includes Real Estate.

$200,000. Terms.

® Fulltimer. Large metro area. R.E. In-
dlana. $2,000,000. Terms.

® FM in Western Oklahoma. $280,000.

CABLE ® Fulltimer. N.W. Coastal. $400,000.

Help Wanted Management (] &:glmor. Mass.; Large Metro. $850,-

® Fulltime. Domlinant. Metro. TX
$1,000,000.

¢ Daytimer. Million + Pop. In coverage
area.

® 1 kw AM in Southern Ga. Real Estate.
$250,000. Good terms.

You are a cable system’s operating ® Southern Arizona. Fullimer. Good
5 count lation. $390,000. Terms.
A S Dbl gl o N. Gantral Toxas. Gaytimer. 8400,000.

a new pos.’ﬁon unti' you sSaw this ad. Let us list your station. Confidentiai!

BUSINESS BROKER ASSOCIATES
It's a key position with Comcast Corporation, an MSQO on the move. 615—-7568-7635 24 HOURS
Qur success in urban franchising has created the position of
Vice President of System Development.
The assignment: Corporate supervision of all new system start-ups, including:
make-ready, contracting, construction, staffing, orgariizing, budgeting, AM, FM, AM/FM
marketing, and initial operation. TV and CATV

As Vice-President, you will have your own staff and draw upon the Properties Currently Availahie

Company's support facilities: Engineering, Finance, Marketing. Alahama Minnesola
You will report directly to me, Dan Aaron, President of Comcast's Anzona Missount
Cable Communications Division. You will be one of our “second Calitornia :9-\’3133 .
generation” executives to whom we will Jook for the present gggrd?a North Cavoina
and future leadership of our Company. ...,mg Ohio
For a confidential discussion of this position, :gal:"a géﬂgglvama
call me directly or write to me. Loursiana Rhode Island
Danie! Aaron, COMCAST CORPORATION Massachusetts Texas
Cable Communications Division Michigan Utah
One Beimont Avenue, Suite 227, Bala Cynwyd, PA 19004 Washington

Office Phone: 215/667-4200 ¢ Home Phone: 215/635-3625

Y COMCAST

CORPORATION
An Equal Opportunity Employer

Whnite Brad . Hart or Frank Calcagno, 280 Park
Avenue, New York, N.Y. 10017, adwsing prefer-
red locations; type of properties desired; mim-
mumimaximum transaction size; and financial
cnleria.

Bankers Trust Company

For Sale Stations

LARSON/WALKER & COMPANY
Brokers, Consultants & Appralsers SAB':YF iﬁgglsﬁ o
. . TH
2 g 0388 202/2%9-1%%3 MINORITY PRINCIPALS WITH KEITH W, HORTON
‘1’ :es: o;'nd 11:::: nn::'. CASH ONLY COMPANY, INC.
Low Angeles, CA. 90049 ] Weshington, D.C. 20035 415-—254 3240 P. 0. Box 948
Haon
901/767-798 R.D. Hanna Company ‘627’733'"38
o 0 Brokers-Appraisers-Consultants G’I:r’;f:ﬁa‘::'g
MILTON 0. FORD & AESHEIATES 5944 Luther Lane 8340 E. Princeton Ave. G'm’:lz'izglffm-‘

MEDIA BROKERS—APPRAISERS Suite 505 Denver. CO 80237 Industry

“Specializing In Sunbait Brosdcast Proparties” Dallas, TX 75225
- BOS0 Popian - Suse B16 - Mamphis, Tn, 38157 214-696-1022 303-771-7675
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For Sale Stations Continued

CHAPMAN ASSOCIATES®

©

media brokerage service

STATIONS

CONTACT

Plains Small AM $350K S$102K  Peter Stromquist {218) 728-3003
S Small CATV S675K  Terms Bill Chapman  (404) 458-9226
MW  Metro AM $525K 29% Jim Mackin (312) 323-1545
w Metro  Profitable 685K  Cash Corky Cartwright (303) 741-1021
S Metro Profitable S700K  $203K  Bill Hammond (214) 387-2303

To receive offerings of stations within the area of your interest,
write Chapman Co.. Inc. 1835 Savoy Dr., N.E, Atlanta, GA 30341

—

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WITH OVER 20 YEARS EXPERIENCE

RICHARD A.

SHoHeenN .

435 NORTH MICHIGAN AVE. « CHICAGO 60611

312/467 0040

SELECT MEDIA BROKERS

sC Daytime AM 150K Small
FL Fulltime AM 380K Medi‘um
GA  Fulitime AM 375K Medium
PA Daytime AM 400K Medium
sSc Daytime AM 170K Medium
FL.  Daylime AM 330K Medium
FL Daytime AM 165K Small
TX  Daytime AM 630K Metro
& CP Fulltime I
AL Daytime AM §00K Metro
FL Daytime AM 350K Medium
WA Fulltime AM 285K Smail
AZ Fulltime AM 360K Smail
VA Daytime AM 180K Small
GA  Daytime AM 385K Small
NC  Daytime AM 175K Small
SC Daytime AM 500K Medium
& Fulltime FM

912—883-4917
PO Box 5, Atbany, GA 31702

CLASS C FM

lliness forces sale of the No. 1
FM in fast growing western city.
Box J-99

Dan Hayslett

& associates. me.

Ou atis Dok

214) 891-2078

11311 M, Central Expressway = Dallas, Texas

H.B. La Rue, Media Broker

RADIO . T¥ ., CATY . APPAAISALS

Wesl Coast:
44 Mom?omery Street, 5th Floor. San Fran-
cisco, California 94104 415/434-1750

Easl Coasl
500 East 77lh Street, Suile 1909, New York,

NY 10021 212/288-0737

BROADCASTING'S
CLASSIFIED RATES

Payable in advance. Check or money order only
(Billing charge to stations and firms: $2.00).

When placing an ad, indicate the EXACT categoty
desired; Television, Radio, Cable or Allied Fiekis;

Help Wanteg or Situstions Wanted; Management,
Stles, eto. H this inicmntion is omitted, we will
determine the eppraprjats category according to
ﬂnoopyNomakamwmbermu all lnforma

tion i not included, , - :

The publisher is not reponsible for emors m prim-
Ing due 1o iliegible cqpy Alt copy must be‘clurly
typad or printed.

Deadline is Monday for lho following Mumfl
istud. Orders andfor cancelistions must be sub-
mitted in wriling. {No telephone omersmdlo: oun
eollqtlons will be acooptod)

Rapliu to ads with Blind Boxnumberuhomd be
addressed to (box numbér) cio BROADCASTING.
1735 DeSales St;; NW, Washington, DC 20036.

Advertisefs uging Blind Box nurmizars CEMNGE f8-
quest . audio tapes, video tapes, iranactiptions,
films or VTR'S t be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video lapes,
tmucrlptionl. films and VTR's are nbt forwarda-
ble, mmm:umodtothew\dar SR

Rates: Classified listings (non-display) Help
Wanted: 70¢ per word. $10.00 weekly minimurn.
Situations Wanted: {persconal ads) 40¢ per word.
$5.00 weekly minimum. All other classifications:
80¢ per word. $10.00 weekiy minimum. Blind Box
numbers: $2.00 per issue,

Rates: Ciassified display: Situations Wanted:
(personal ads) $30.00 pwr inch. All other
classifications: $80.00 pet inch. For Sals Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
fising require dispiay space. Agency Commission
only on display space.

Publisher reserves the right to aliter Ciassified
copy to conform with the provisions of Title Vil of
the Civit Rights Act of 1964, as amended.

Word count: Include name and address. Name of
¢city (Des Moines) or state (New York) counts as
two words, Zip code & phone number including
area code counts as one. word. Count each ab-
braviation, initial, single figure or group of tigutes
of latters as a word. Symbols such as 35mm, COD,
PD, eic. count as one word. Hyphenated words
count as two words, Publisher resarves the right to
sbbreviate or alter copy

Books

T419. HOW TO BECOME A RADIO DISC JOCKEY
by Hal Fishet Esséntiatly a course in showman-
ship, this book leacnas all the techivques needed
1o a ck announcer (o1
disc jockey). 256 pages, illusirated 212,08

T403. AM-FM BROADCAST STATION PLANNING
QUIDE by Harry A Etkin. A comprehensive guide
to planning, buiksing, snd operating a radic broad-
casl facility—AM, FM, or combined operation.
Based on -luhhmofmmam intimate
|mcmmmbvondclsw avx 13" m;:u:::

T408. mncm l‘l'A‘l'lOl OPERATING GUIDE
by Sol prehensive
encompasses every Ionl of brosdcasting. The
secret 1o success in broadcasting. as in any other
busingss, is knowing what 10 do and how o 60 it
This book tells it like # is. 256 pages. S12.95

T428 ORGANIZATION & OPERATION OF BROAD-
CAST STATIONS by 8¢ Hoftes. At exhaustive
sxamination of the responsibilities and
capebilities required in each job ciassilication.
258 pages. 814.08

BROADCASTING BOOK DIVISION
1735 DeSales St, NW.
Washington, D.C. 20038
Payment must accompany order.

Name

Address

City

State - Zip

" -~
]
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Fates & Fortunessz:

Richard E. Tomlinson,
executive VP of Craftsman
Graphics Corp., Charlotte,
N.C., joins Outlet Broad-
casting’s wJAR-TV Provi-
dence, R.1., as VP-general
manager. He succeeds
Leonard Davey Jr, who
was named to similar posi-
tion with Outlet’s wDBO-TY
Tomlinson - Orlando, Fla. (BROADCAST-
ING. Sept. 10). Tomlinson worked for WBTV(TV)
Charlotte as national sales manager and director
of sales and marketing from 1974 to 1978.

Hugh Roche, general sales manager, WIHG-Tv
Panama City, Fia., joins kTvE(Tv) El Dorado,
Ark., as VP-general manager, succeeding James
Tighe, who died Oct. 3 (BROADCASTING.
Oct. 8).

Sam Sherwood, general manager, WAYL-AM-
FM Minneapolis, joins KHOw-AM-FM Denver in
same capacity.

Roy Cooper, station manager, WiBC(AM)-
WNAP(FM) Indianapolis, named general man-
ager.

Robert Ausfeld, sales and station manager,
WPTR(AM)-WFLY(FM) Albany, N.Y., named
general manager.

Lemuel Schofield, assistant general manager
and program manager, WRCB-Tv Chattanooga,
named station manager of co-owned WROC-Tv
Rochester, N.Y.

Larry Rosmliso, assistant general manager,
WDOS{AM)-WSRK(FM) Oneonta, N.Y., named
general manager.

Albert Fredette, station manager, noncom-
mercial wAMC(FM) Albany, N.Y., named general
manager. Mario Mazza, formerly with
wFLY(FM) Troy, N.Y., as program director. joins
WAMC as station manager.

A. Ross MacGregor, VP-general manager,
Courier Cable Co., Minneapolis, named presi-
dent.

Bertrand Christian, senior attorney in West
Coast law department of CBS-TV, joins ABC-
TV as associate director, contracts, West Coast.

Brigitte Bocclarelli, from business marketing
division of AT&T, joins Harte-Hanks Com-
munications, San Antonio, Tex., as manager of
planning services. Barry Box, supervisor of
employe relations with Bell Helicopter Interna-
tional, Fort Worth, joins Harte-Hanks as cor-
porate employment manager. Todd Fredricks,
general manager of World Car Care Lud.,
Houston, joins Harte-Hanks as senior financial
analyst. Jerilyn Weaver, from Washington
Post Co., Washington, named manager of
organizational resources with Harte-Hanks.

Margaret Test, administrator for plant and

facilities, wrC.Tv Washington, named manager
of purchasing.

A= e o T
Advertising

William R. Hesse, execu-
tive VP of American Asso-
ciation of Advertising
Agencies, based in Wash-
ington office, will leave as-
sociation Jan. ! to become
chairman of Fahlgren &
Ferriss, Cincinnati-based
advertising agency. Hesse
also served as president
Hasse and chief executive officer
of Benton & Bowles, New York, which he left in
1968 to form W.R. Hesse Associates in New
York. 0

John Fox and Howard Ziff, management rep-
resentatives, and Stephen Seiter, manage-
ment supervisor, McCann-Erickson, New York,
elected senior VP's.

Andrew L. Sfewart, VP-account supervisor,
Creamer Inc., Hartford, Conn., named senior
VP-general manager of Hartford office.

Richard Pell, director of
client services for J. Walter
Thompson/Entertain-
ment, New York, named
senior VP of company's
Eastern division.

Gordon Byrd and
Samvuel Patrino, execu-
tive producers in TV pro-
duction services. and
Michael O’Neal; account
supervisor, Leo Burnett Co., Chicago, elected
VP's.

Homer (Jay) Holland, network supervisor on
Anheuser-Busch account for D’Arcy-Mac-
Manus & Masius, St. Louis, named VP Tim
Arnold, senior account executive on Budweiser
account, named VP-account supervisor on
Michelob Light. Rachelle Wiener, media
director, Katz & Associates, joins DM&M in St.
Louis as buyer-planner. Denis Johnson, ex-
ecutive art director, Bernstein, Rein & Boasberg
Advertising, Kansas City, Mo., joins DM&M,
St. Louis, as art director on Budweiser account.
Wiliiam Casey, president of Butterfield, Casey
& Knaus Advertising, Chicago. joins DM&M
there as management supervisor.

Fred Greene, VP-account supervisor, Hoefer,
Dieterich & Brown, San Francisco, named
director of client services. Kenneth Brandt, ac-
count manager, named account supervisor.

John Zaner, from Tinker Campbell Ewald,
New York, and Gil Solnin, from The Food
Group, New York, join Ketchum MacLeod &
Grove, New York, as account executives.

Gene Willhoft, media planner on Pubiishers
Clearing House and Clairol products for Doyle.
Dane, Bernbach, New York, joins Della
Femina, Travisano & Partners, New York, as
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media planner. He succeeds Betty Taller, who
becomes account executive on Chemical Bank
account.

Jerome Handman, from Parkson Adverlising,
New York, joins Foole, Cone & Belding there as
copy supervisor. Craig Walker, from Ogilvy &
Mather, Peter DiGrazia, from FCB-Honig,
San Francisco, and Barbara Tamarkin and
Pat Bilger, both assistant art directors, all
named art directors for FCB in New York.

Mary Aries, associate creative director, Jan
Zwiren Agency, Chicago. Brian Blunt,
freelance artist from Arizona; Dick Travis, art
director, Albert J. Rosenthal, Chicago, and
Phillp Valende, art director, Campbell-
Mithun, Chicago, join Tatham-Laird & Kudner,
Chicago, as art directors.

Raleigh Fitzpatrick, manager of Katz Televi-
sion Continental’'s Los Angeles office, named
divisional VP John DeSimone, manager of
national sales for Katz American Television's
white team, and Michael Hugger, manager of
national sates for blue team, both based in New
York, named divisional VP’s. T.C. Schultz, ac-
count executive from TeleRep, Chicago, joins
sales staff of Katz American Television in New
York. Skip Vose, general sales manager,
KYUU{FM) San Francisco, joins sales staff of
Katz Television there. In research department
of Katz, Alison Moore, research analyst,
American white team, named TV sales research
team manager for white team. Margaret
Caputo, sales research team manager, white
team, named to same position with bronze
team. Joining sales research staff are Dara
Keyes, from Media Corp. of America,
Richard Leighton, formerly with Monroe
Mendehison Research, and Bob Scutari, from
Greenwich Savings Bank.

Bruce Blevins, VP-West Coast manager of .
The Christal Co., San Francisco, named execu-
tive VP in charge of station relations, moving to

Froalich

Bievins

company headquarters in New York. William
Froelich, VP-general sales manager, based in
New York. named executive VP in charge of
sales.

Mary Downey, VP-operations, and Mayo
Smith, VP-treasurer, Eastman Radio, New
York, elected 1o board of directors. Howie
Rothenberg, in New York sales office, elécted
VP Cynthia Masi, from local sales department
of wip(am)-wiez(eM) Chicago, joins Easiman
there as account executive.

Vance Harrison, VP-Midwest manager, Blair



Represented Network, New York, named sales
manager, Chicago region, RKQ Radio Network,
New York. JoAnne Adams, VP-director of
market development, Kaiz Agency, Los
Angeles, joins RKO Radio as sales manager,
Western region.

Stephen Youlios, account executive in
Chicage office of CBS Radio Spot Sales,
transfers to New York office.

Marcia Merman, media supervisor, Mort
Keshin & Co., media planning and buying firm
in Roslyn, NY., named account executive,
H-R#Stone, New York.

Jim Gillis, formerly with Katz station repre-
sentative firm in Los Angeles, has cpened his
own rep firm there—Gillis Broadcasting Repre-
sentatives. Address is 9015 Wilshire Boulevard,
Suite 212, Beverly Hills, Calif. 90211.

Richard Liszarickie, manager of advertising
business affairs, NBC, New York, named direc-
tor of advertising operations, advertising and
creative services.

Gordon Hughes, man-
ager, CBS Television ,Sta-
tions Naticnal Sales, Los
Angeles, named general
sales manager, CBS-owned
KNXT(TV) there.

Ronald Winders, account
executive, wToc-Tv Savan-
nah, Ga., named general
sales manager.

Alvin Silbert, account

executive, wBFF(Tv) Baltimore, named sales
manager of co-owned wpTT-Tv Pittsburgh.

Hughes

MtGavick Volpe

Gerald McGavick, general sales manager,
wcve-Tv Boston, named VP-director of sales.
Michael Volpe, sales manager, named VP-
general sales manager.

Fred Weinhaus, regional sales manager, WPAT-
AM-FM Paterson, N.J., named general sales
manager.

Wayne Thornton, local sales manager,
kioy(aM) Hanford, Calif., named general sales
manager.

Laurence Tompkins, Eastern sales manager,
NBC Spot Sales, New York, named national
sales manager for NBC's wMaQ-Tv Chicago.
Charles Pride, assistant director of creative
services, wLS-Tv Chicago, joins WMAQ-Tv as
manager of advertising and promotion.

Chuck Conrad, president of Southland Cable
Marketing, Palm Beach, Fla., joins wHAs-Tv
Louisyille, Ky., as local sales managér.

Frank lorio Jr., local sales manager, WiFI(FM)
Philadelphia, named national sales manager.

Jeffrey Lyon, local sales manager, wOCB(AM)-
wSOX-FM West Yarmouth, Mass., named sales
manager of co-owned WDOS(AM)-WSRK-FM
Oneonta, N.Y. Jerry Lambert, account execu-

tive, wsME-AM-FM Sanford, Me., and Gayle
Davls, formerly with Compton Advertising and
J. Walter Thompson, New York, join wDOs-
WSRK as account executives.

Steven Phillips, sales representative with Van
Allen Jewelry Co., joins wxyz(AM) Dertroil as
retail account executive.

Jay Sondheim, local sales manager, KTVU(TV)
Oakland, Calif., elected chairman of Television
Bureau of Advertising’s Retail Development
Board for 1980, succeeding Sherman C. Wild-
man, director of marketing, CBS Owned
Television Stations.

R ST T L e O
Programing

Geoff Mason, VP-Euro-
pean production for NBC
Sports, based in Paris,
named executive VP, NBC
Sports, based in New York.
Richard Auerbach, direc-
tor of program planning.
NBC Sports, New York,
named VP-program plan-
ning and development.

Barbara Meltzer, pro-
gram coordinator for NBC’s Tonight series,
named senior talent coordinator for NBC En-
tertainment, Los Angeles. Named talent coor-
dinators in that division: Shan Tabor, secretary
to Jay Michelis, VP, talent relations and creative
services, Joel Parker, in program administra-
tion, and Bob Burris, production cocrdinator,
promotion department. Joseph Walsh, CBS
attorney based in Paris, joins NBC Entertain-
ment, Los Angeles, as VP-talent and program
contracts.

Mason

Jacqueline Babbin, who has headed her own
firm, Clovis Productions, since 1968 and was
earlier with Talent Asscciates, New York, has
joined ABC Entertainment, Los Angeles, as VP,
novels for television and miniseries.

Richard M. Berman, VP and general counsel
of Warner Cable Corp., New York, appointed
senior VP and general counsel.

Judy Coppage, head of comedy develop-
ment, Paramounu Television, Los Angeles,
named producer in charge of series develop-
ment, Stonehenge Productions, Culver City,
Calif.

Frank Konigsberg, of Konigsberg Co. pro-
duction company, joins 20th Ceniury-Fox
Television, Beverly Hills, Calif,, Lo develop net-
work comedy and dramatic series.

Jim Ricks Jr., Southern regional represenia-
tive, Gold Key Entertainment, named South-
eastern sales manager.

Dave Scott, general manager of Century 21
Programing, Dallas, elected VP

John Benedict, program manager, Radio
Arts, Burbank, Calif, named VP-director of
programing. Ray Cline, production engineer
with Radio Arts, named production manager.
Frank Jolle, national salés coordinator, D&K
Advertising, Beverly Hills, Calif,, joins Radio
Aris as program consultani.

Greg Wyatt, sports reporter, KCST-Tv San
Diego, joins The Entertainment and Sports Pro-
graming Network, Bristol, Conn., as anchor.

Robert Lowry, former president of radio divi-
sion of Frank Magid Associates, joins Bon-
neville International Corp., Salt Lake City, as
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director of research and program development.

Maris Milas, officer manager, O°Connor Crea-
tive Services, Universal City, Calif., named VP
Nancy Smith-Meinke, marketing assistant,
named assistant to president.

Arthur Smith, resident counsel, Lorimar
Films, Los Angeles, assumes additional duties
as VP and resident counsel, Lorimar Produc-
tions’ legal depariment.

Robert Civiello, production manager, non-
commercial wLIw(TV) Garden City, N.Y.. named
program director.

Don Le Brecht, siation manager, wDVR(FM)
Philadelphia, joins wpPAT-AM-FM New York as
program director.

Hans Versdahl, producer-direcltor, WTCN-TV
Minneapolis, joins noncommercial WPBT(TV}
Miami as productiori manager.

Steve Casey, program director and air per-
sonality, KKkQ(AaM} Phoenix, and research direc-
tor for co-owned KUPD-FM there, joins wLs(AM)
Chicago as music director.

Lynn Tolliver, announcer and music director,
wvoN(aM) Chicago, joins wiLB(AM) Detroit as
air personality.

Murray Cox, farm director for WFAA-AM-Tv
Dallas for 30 years, joins Texas State Agribusi-
ness Network there in same capacity.

Elizabeth Davis, senior producer, noncom-
mercial WNET(Tv) Newark, N.J. (New York),
joins media development department of Lin-
coln Center in New York as associate director
and associate producer of Live from Lincoln
Center

Connie Sutton, traffic supervisor, wiLa-Tv
Washington, named manager of studio opera-
tions. Margle Newman, national sales coor-
dinator, succeeds Sutton.

Susan Fergenson, former associate director
for developmenti-national underwriting, Public
Broadcasting Service, joins noncommercial
wGBY-Tv Springfield, Mass., as broadcast man-
ager, responsible for program acquisition and
development, scheduling and program opera-
tions.

Joe Martelle, program director, wNis(AM) Nor-
folk, Va., joins wxyz(aM) Detroit, as assistant
operations manager.

Tina Relman, account executive, WRC(AM)
Washington, named manager, program admin-
istration, for co-owned wRC-Tv there.

News and Public Affairs

Ed Turner, news director,
KWTv(TV) Oklazhoma City,
joins wDvM-Tv Washington
in same capacity. Turner
has worked as producer of
4 CBS Morning News, and

*, Metromedia and news
director of its WTTG(TV)
Washington,

Turner

Ron Price, news director,
wGEM-Tv Quincy, Ill., joins wiks-Tv Jackson-
ville, Fla., in same capacity.

Ernest Leiser, senior producer, CBS News,
New York, named VP-special events and politi-
cal coverage. Patricia Bernie, Rome bureau



manager, CBS News, named director of Eurc-
pean operations, public affairs broadcasts, in
charge of administration, financial matters and
operations for 60 Minutes and other public
affairs broadcasts produced in Europe. David
Miller, New York-based producer of Morning,
succeeds Bernie. Mark Harrlngton, senior pro-
ducer of Morning, named producer of CBS Eve-
ning News with Walter Cronkite.

John Quarderer, assistant news director and
execulive producer, wBay-Tv Green Bay, Wis.,
joins ksBw-Tv Salinas, Calif., as news director.

Steve Kremer, reporter, wiLX-Tv Onondaga
(Lansing), Mich., named news director. Mark
Greenberg, news producer, named assistant
news director. Susan Hayes, from wxyzZ{am)
Detreit, joins wiLX:Tv as weeknight co-anchor.
Kathi Tiplady, formerly with wimM-Tv Lansing,
joins wiLX-Tv as noon anchor. Jackie Kelly,
from KkwGN.Tv Denver, and Peter Jaroff, for-
merly with KCHA(AM) Charles City, lowa, join
wILX-Tv as reporiers. Rob Allen, from
wTvw(TV) Evansville, Ind., joins wiLX.Tv as
sports reporter and anchor. Ed Ring,
metecrologist, wiTN-Tv Washington, N.C., joins
WILX-Tv in same capacily.

Ed Martelle, reporter-anchor, wNEP-TV Scran-
ton, Pa., joins kxas-Tv Fort Worth as general
assignment reporter.

Barbara Allen, freelance correspondent for
NBC Radio in New York, joins NBC's wre-Tv
Washington as reporter and weekend anchor.

Steve Sanger, reporier, wrvD({rv) Durham,
N.C., joins ksTP-Tv St. Paul in same capacily.

Paul La Camera, assistant VP and director of
community services, wCvB-Tv Boston, named
VP-public affairs and community services.

Tom Ackerman, NBC correspondent in Johan-
nesburg, Scuth Africa, joins Kaw-Tv Portland,
Ore., as general assignment reporter.

Ron Foley, from news department of
KDHL(AM) Faribault, Minn., and Beth Bednar,
weather reporter, KAAL(TV) Austin, Minn.,
named co-anchors for KaAL. Frank Kracher,
Mary Pat Murnane and Paul Long, graduates,
Southern Minois University, Carbondale, and
reporters for university’s noncommercial wsiu-
FM-Tv there, join KAAL as reporiers. Lisa
Rasmussen, graduate, Northwestern Univer-
sity’s Medil! Schoo!l of Journalism, Evanston,
[il., joins KAAL as reporter.

Alan Smith, anchor, wrTG(TV) Washington,
joins wMBB(TV) Panama City, Fla., as anchor and
managing editor of 6 and 10 p.m. news.

Ann Simons, freelance journalist working
from Singapore, Malaysia and Tanzania, joins
wIBK-TV Detroit as editorial director.

Mary Braxton, editorial director, wILA.-TV
Washington, assumes additional duties as direc-
tor of community affairs.

Laurie Gorman, reporter-producer, KTvi{TV)
St. Louis, joins wiLs-Tv Chicago as producer of §
p.m. NEWS.

Dennis Deninger, procducer, wCKT(Tv) Miami,
named executive news producer.

Barbara Lea Groce, producer of children’s
programs on KOMO-Tv Seattle, named manager
of public affairs programing.

Robert Max Buck, senior annocuncer,
KWEB(AM)-KRCH{FM) Rochester, Minn., named
news, sports and public affairs director.

Bill Cunningham, news producer, wKBw-TV
Buffalo, N.Y., joins KBTV(TV) Denver in same
capacity.

Phil Kavits, news producer, KXJB.Tv Valley City
(Fargo), N.D., joins wGr.Tv Buffalo, N.Y., as
news producer and reporter.

Mark Pimentel, news director, WTNS-AM-FM
Coshocton, Ohio, joins wkeF(Tv) Dayton, Ohio,
as producer of 6 and 11 p.m. news.

Ted Walters, in news department of WOBM(FM)
Tems River, 'N.J., named assignment editor.
John Giase, former news director, WHLW{AM)
Lakewood, N.J., joins woBM in regional news
assignment. Fred Sharkey IV, former news
director, wiiziaM) Mount Holly, N.J., joins
wOBM as night news anchor. Kevin Williams
and Mike Botty, both from wiRz(FM) Ship Bot-
tom, N.J., join woBM as sports editor and morn-
ing anchor, respectively.

Bob Johnson, news editor and reporter,
KFRU(AM) Columbia, Mo., joins wiBw(aM)
Topeka, Kan,, as morning editor.

Thomas Beatty, general executive for North-
eastern stales for UPI, based in Boston,
transfers to Atlanta as marketing VP of South-
easlern zone of UPIL

Dennis Gale of noncommercial KESD(FM)
Brockings, S.D., and Mike Marek of KYNT(AM)
Yankton, S.D., elected president and VPR
respectively, of South Dakota Associated Press
Broadcasters.

T S Y P | ey
Promotion and PR

Peter Goodman, press secretary to Represent-
ative Peter, A. Peyser (D-N.Y.), and Ramona
Dunn, director of education for Random
House’s paperback imprints, New York, ap-
pointed press representatives, information ser-
vices, CBS News, New York.

Debra Shapiro, publicity and promotion coor-
dinator for BB] Productions, named public re-
lations manager for BBI Communications,
newly formed subsidiary of Boston Broad-
casters Inc. that produces and markets pro-
grams.

Farrell Meisel, promolion manager, wDsU-TvV
New Orleans, joins wGR.Tv Buffalo, N.Y., as
manager of creative services.

Jane Robbins, press relations manager for
wLwT(Tv) Cincinnati, named promotion man-
ager for co-owned wXm(Tv) Winston-Salem,
N.C.

Mary Baggett, assistant VP, Bagley-Ward Ad-
vertising, Lakeland, Fla., joins wvFM(FM) there
as public relations and promotion director.

Ty, s
Technology

Joseph S. Wright, chairman of executive
committee and board chairman from 1968 to
1976, Zenith Radio Corp., Glenview, [l\..
elected chairman and chief executive officer.
John J. Nevin, who was chairman and director,
resigned ‘‘lo pursue business interests outside
the electronics industry.”

William Gautreau, director of materials,
Switchcraft, Chicago, named director of
manufacturing.

R. Roger Watson, VP-general manager of
Video Magnetics, Sunnyvale, Calif., joins
Ampex Corp., Redwood City, Calif., as national
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sales manager of audio-video systems division.

Ronald Jones, VP. W.G. Brown Sound Equip-
ment Corp., Syracuse, N.Y., joins Magnavox
CATV Systems. Manlius, N.Y., as key account
executive.

Brian Graham-Lietz, staff engineer, noncom-
mercial wurT(TV) Gainesville, Fla., named
engineering manager.

Allied Fields

Robert Wells of Harris
Enterprises stations,
Garden City, Kan., former
FCC commissioner,
elected chairman of Broad-
cast Music Inc., at BMI an-
nual meeting. He succeeds
E. R. Vadeboncoeur of
Newhouse stations,
Syracuse, N.Y., who has
Wels been BMI chairman since
October 1976. President Edwin M. Cramer and
other BMI officers were re-elected.

Named S.I. Newhouse professors of public
communicatlion at Syracuse University,
Syracuse, N.Y., for 1979-80 academic year:
Ragan Henry, president of Broadcast En-
terprises National; Ernest Kinoy, freclance
writer for tielivision, theater and film, whose
credits include Roots and Roots II, and Elmer
Lower, former president of ABC News and
retired VP for corporate affairs for ABC.

Deaths

John H. Ballard, 86, who is credited with hav-
ing commissioned first radio spot commercial in
mid-i920's and first spot TV commercial in
1941 while president of Bulova Watch Co., died
in nursing home in New York last Wednesday
(Oct. 24). Ballard supervised advertising for
company and authorized use of *‘B-U-L-O-V-
A, Bulova Watch Time"' time signal, initially on
radio over wEAF(aM) New York (now wNBC)
and later on wNBT{Tv) New York on July I,
1941, and other stations. Bulova stopped using
time-signal commercials in 1950’sbut resumed
their use in §978. Ballard was forced into retire-
ment by Bulova when he reached 65, and he
became chairman and chier executive officer of
another watch company, Gruen Industries, New
York, where he remained for 1l years. He is
survived by his wife, Adele, and three children,
John H. Ballard Jr., Joan Crippen and William
Ballard. Ballard Sr. also was once married 1o
Reggie Schuebel, for many years top media ex-
ecutive at various New York advertising agen-
cies, who is now in retirement in Florida.

Robert Benjamin, 70, co-chairman of Orion
Pictures, New York, and chairman of Corpora-
tion for Public Broadcasting, Washinglon, in
1975, died after short illness Oct. 22 in North
Shore University hospital, Manhasset, N.Y.
Benjamin worked for United Artists from 1951
to 1978 when he and several other officers of
company resigned to form Crion. He was co-
chairman of UA with Arthur.B. Krim when
resignations occurred because of dispute with
Transamerica Corp., owner of UA. Survivors
include his wife, Jean, one son and daughter.

John Negy, 71, relired engineer for wiLA-Tv
Washington, died of congestive heart failure
Oct. 4 at his home in McLean, Va. He had been
with wiLA-Tv {formerly wMAL-TV) for 30 years.
Survivors include his wife, Katherine, two sons
and cne daughier.
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40 5/8
44

46 5/8
623/8
23

47 3/4
651/2
1"

52112
43172
2878

OTHER MAJOR INTERESTS: I

Stockz

Net

Percent

Market
Capitali-
zation

in Week in Week Ratio (000,000)
- 34 - 184 9 1,117
- 1568 - 369 11 584
+1 + 214 7 1338
- 118 - 180 12 ~# 407
- 118 - 4895 7 17
- 112 -314 1 128
- 134 - 2867 9 293
- 14 227 4
- 212 - 476 9 129
- 114 - 287 1 245
- 78 - 303 9 238

Adams-Russell*** .... 13 1/4 20 =
Affillated Pubs........ 235/8 243/4 -
American Family...... 87/8 10314 -
John Blalr............ 19 201/8 -
Charter Co............ 393/4 36718 +
Chris-Craft........... 141/4 1514 -
Coca-Cola New York. 51/2 53/14 -
Cowles...........eou0s 211/2 2134 -
Dun & Bradstreet..... 371/4 3858 -
Falrchlld Ind. ......... 313/8 32172 -
Fuqua .......coevnunee 12 1238 -
Gannett Co. ......... . 441/2 45112 -
General Tire............ 193/4 21112 —
Gray Commun......... 261/2 27112 -
Harte-Hanks.......... 217/8 22 -
Herltage Commun..... 71/2 712
Jefferson-Pllot ....... k)] 311/4 -
Marvin Josephson.... 14 13112 +
Kansas State Net,.... 26 1/2 26314 —
Knight-Ridder ........ 223/4 23112 -
Lee Enterprises® ..... 228/8 2258
Liberty ........co0n00 343/4 35112 -
McGraw-Hill........... 24 2412 -
Medla General........ 237/6 2418 -
Meredith.............. 303/8 3114 -
Multimedls............ 281/2 27314 +
New York Times Co... 21 3/4 2178 -
Qutlet Co. ............ 173/4 1918 -
Post Corp............. 17 3/4 18114 -
Reeves Telecom...... 41/2 45/8 -
Rollin®.......covvueens 261/4 28 =
San Juan Racing ..... 17 1514 +
Schering-Plough...... 203/8 30 =
Sonderling............ 28 3/4 2658 +
Tech Operations. ..... 81/4 838 -
Times Mirror Co....... 32 33 -
Turner Broadcasting.. 8 (Closing 1017;
Washington Post ..... 223/8 2358 -
. Wometco .....coovennn 191/4 1318 +

634 -3375 1 23
118 - 454 8 82
78 — 813 4 104
11/8 - 559 4 70
278 + 779 34 865
1 - 655 8 61
1/4 — 434 7 97
174 - 114 17 85
138 — 355 15 1,037
11/8 — 346 7 179
3w - 303 3 151
1 - 219 14 1,196
134 — 813 4 458
1 - 363 8 12
18 — 56 13 202
12

1M — 80 8 708
12 + 370 8 36
14 - 93 22 47
34 - 319 10 751
12 164

4 - 211 8 234
12 - 204 9 594
14 - 103 10 178
78 - 280 6 93
34 + 270 12 189
18 - 57 16 257
138 - 718 5 43
112 - 779 8 32
18 - 270 50 10
1314 - 625 13 351
1314 +1147 22 42
58 - 208 8 1572
178 + 46 9 29
118 -1200 21 11
1 - 303 § 1086
not reported in previous wks)
1114 -~ 529 7 355
18 + .65 9 165

Acton Corp. .......... 101/4 101/2 - 14 — 238 7 26
AMOCO+ . ivviniiinass

Athena Comm......... 57/8 6 - 18 - 208 12
Burnup & Sims ....... 63/8 71/8 — 314 -1052 34 53
Cableinfo............ 13 (Closing 10/15; not reported in previous wks)
Comcast.............. 171/2 17112 17 28
Entron*........... reee B 5 5 4
General Instrument... 38 3/8 391/4 - 78 - 222 10 301
Geneve Corp.......... 203/8 21318 - 1 — 467 9 22
Tele-Communications 18 1/4 167/8 — 58 - 370 20 173
Teloprompter ........ .163/4 161/2 + 174 + 151 22 284
Texscan ........ TN 41/4 41/2 - 14 - 555 25 3
Timelnc. ............. 421/8 43314 - 158 - 371 8 1,176
TocOoM .....ivuvnnnnne 101/2 11 - 112 - 454 22 15
UA-COlumbla Cable.. 27 1/4 281/4 - 1 - 353 13 &1
United Cable TV...... 21 191/2 + 1112 + 769 15 85
Viacom .....cocovnnnnn 301/8 3014 - 18 - 41 15 114

2
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Ex:

Index

and

Company ;
Oct. 24
A Amer. Intl. Plcs ....... 93/4
O Chuck Barris Prods... 51/4
A Cinema 5 Ltd.* ....... 47/8
N Columbla Pictures.... 24 3/4
N Disney......covovnvues 38 3/4
N Fllmways ............. 107/8

Four Star*..... yereeee 1
N Gulf & Western....... 14 1/4
W [ aBaa0000000000000 45 3/4
W11 BaBaa0000a00006000 158 3/8
O Medcom........ouvu0s 33/4
N Transamerica......... 16 1/2

N 20th Century-Fox .... 39
QO Video Corp. of Amer.. 8 3/4

N Wamer.........voonee 38
A Wrather............... 135/8

Closing  Closing
Wed.

Net

Percent

Wed. Change Change PIE
in Week

Oct. 17

9314
51/4
4718
26
38112
13172
1
151/8
453/4
17 118
314
17 3/18
42
718
38718
14 5/8

114
13/4
258

7/8
13/4
112
78

ar
7R

Market
Capitali.
zation

in Week Ratio (000.000)

- 480
- 454
-19.44

- 578

-1021
+15.38
- 503
7.14
5.26
2.25
6.83
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23

16

3

241
1,191
58

679
1,066
468
8
1,089
303
6

782
3N
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BBDO InC.........vvus 32

Compact Video....... 83/4
Comsat............... 357/8
Doyle Dane Bernbach 19 1/4
Foote Cone & Belding 22

Groy Advertising...... 351/2
Interpublic Group..... 28 1/4
MC| Communications. 4 1/2
Movielab.............. 4

MPO Videotronics .... 45/8
A.C. Nielsen.......... 22 3/8
Ogllvy & Mather ...... 191/2
Telemation............ 13/4
TPC Communications. 51/2

J. Walter Thompson .. 25 3/8
Western Union........ 17 3/4

33
7
3658
2012
211/4
35172
30
43/4
458
5
24 3/8
21172
11/2
53/4
26 3/4
183/8

L+

1
1/4
3i4
114
3i4

13/4
114
5/8
38

2

2
114
1/4

13/8
58

3.03
357
204
6.09
352

5.83
5.26
-13.51
- 750
- 820
- 830
+16.66
- 434
- 514
- 340

h

-
XPONDDOONOONE~NN®

-

80
12
287
51
57
22
67
92
<]

2
246
70

1

4
67
268

I £LEC TRONICS/IMANUFACTURING

O AEL Industries........ 63/8
Ampex............ .. 1833/8
Arvin industries ...... 1
CCA Electronics®..... 1/8
Cetec................. 41/4
Cohu.....oovvvvvnnnnn 33/4
Conrac .......coiuvnnn 131/2
Eastman Kodak....... 501/8
Emcee Inc. ........... 27/8
Farlnon...............

General Electric
Harrls Corp. .....
Harvel Industries .....
Intl. Video Corp.*.....
Microdyne

N. American Philips...
Oak Industries.

Orrox Corpa..acvevines
' L+ Ya00n00080000000000 221/8
Rockwell Intl.......... 41 1/4
RSC Industries ....... 3
Sclentific-Atlanta..... 34 7/8
Sony Corp. .. 71/8
Tektronlx .......vuvn 54 3/4
Valtec ..........ceenen. 101/2
Varian Associates.... 223/8
Westinghouse .......+ 18 §5/8
N Zenith........cccunes 101/2
Standard & Poors 400
Industrial Average 112.57

7U2 - 118
15314 — 38
1212 - 1112
18
4518 ~ 38
4 - 14
163/8 — 2718
511/2 — 1 38
25/ + 14
1514 — 34
47758 — 18
305/8 — 114
61/2
1174
18172 + 1314
261/4 — 114
49314 - 118
467/8 ~ 138
2734 —  5/8
28172 - 138
81/8 - 1/4
23 - 78
4238 - 118
318 - 18
33314 + 11/8
71/8
551/8 - 318
1014 + 14
23112 - 118
1958 - 1
1114 - 314
11571 -3.14

-15.00
- 238
-1200

- 810
- 6.25
-17.55
— 266
9.52
43
1.82
408

945
476
226
283
225
482
408
3.80
265
400
3.34

.68
243
4.78
5.09.
666

124
10

10
174
65

2

6

27
8.089
7

I
8,675
757

3

3

2
1413
5,663
1,288
326
88

"
1.656
1,452

155
1,228
985
41
153
1.611
197

Notes: A-American Slock Exchange B-Boston, M:Midwest, N-New York, P-Pacific, O-over the
counter (bid price shown. supplied by Shearson, Hayden Stone, Washington). P/E ratios are
based on eamings per share for previous 12 months as published by Standard & Poor’s or as ob-

ta

ined by Br ing s own

h. Earnings figures are exclusive of ¢xtraordinary gain or loss.

Footnotes;: “Stock did not trade on given day price shown is last traded price. **No P/E ratio

computed, company registered net l0ss. ***Stock split. +Traded at less than 12.5 cents.
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Added:Attractions

BROADCASTING's editors. and writers are at work on a number:of special‘re-
porting assignments scheduled (%) to appear during the next few months.
Among the more prominent prospects:

Nov 5 W The first in a coritinuing series of reports on-‘Campaign 1980,
following key broadcast developments:leading up to glection day.

Nov 121 A looking-forward report on the prospects for television ad-
vertising, coupled with a looking backward at the first 25 years
of the Television Bureau of Advertising.

Nov 19 [ The latest official release date for radio revenues in 1978, as
compiled by the FCC. Including market-by-market printouts of in-
come and expense.

Dec. 10 | After.the fact: the full story, reported on the sceng in Geneva, of
what happened at WARC *79, to wham,.and to what eventual
effect.

Dec 17 W Annual special report on the state of the art in broadcast
equipment and technology.

Dec 17 i The top 100 records on pop radio playlists in 1979, plus the
top 50 in country. Just in time for yearend programing.

Jan 7 [ Annual double issue, featuring. BROADCASTING'S exclusive report
and analysis of the top 100 companies in electronic com-
munications.

Jan 21 [ Will it be another record year in TV, AM and FM station sales?
Read all about it in the annual station trading special, playing
back the “Changing Hands" track record of 1979,

Feb 11 - Pre-NATPE.

Feb 18 NATPE.

Also #l As yet undated special reports.on- “Broadcasting; The Next
25 Years” and “The New Status Quo in Radio Network-
ing.” Along with still other extra efforts just off the edge of our
drawing board. :

BROADCASTING will continue to update this schedule ds appropriate, (a) to
give readers an idea of what's upcoming, (b) to give sources due notice that
we're at work in their territories and (c) to give advertisers a chance to plan
their own marketing strategies in tandem with these editorial opportunities.

You Belong in BroadcastingzEvery Week

% Publication dates are subject to change, dependfry on the progress of research and the pres:
sures of and-pre-emptions by.other breaking news developments.




Danny Arnold: chafing at
the bit of network TV

Norman Lear has been credited with tak-
ing television comedy into the modern
world. Beginning with All in the Family,
Lear, perhaps more than any other major
television producer, is given credit for
opening the way for topical and controver-
sial themes.

Danny Arnold is one Hollywood pro-
ducer who counts himself among Lear’s
admirers. That’s high praise, indeed, for
Arnold has become a figure of some
stature himself. Ask some of Hollywood’s
successful young turks—Tony Thomas or
Paul Witt, for example—which producers
and programs they admire, and Danny Ar-
nold and his shows invariably head their
list.

Arnold’s credits are impressive. His
television career began in 1959 when he
wrote, directed and produced a year of The

Real McCoys—a series that has not been.

off the air since the end of its six-year net-
work run in 1963 and qualifies as the first
of a long string of rural comedies that
proved so successful for CBS-TV in the
sixties. Arnold also was one of the creators
of Bewitched and of The Wackiest Ship in
the Army.

He was producer and story editor of
That Girl, and he won an Emmy in 1970
for his witty, urbane My World and
Welcome to It.

His greatest success—creatively as well
as financially—has come in the past four
years with Barney Miller, a show that has
consistently won the praise of television's
fickle critics as well as the attention of the
audience. Since Barney Miller’s January
1975 debut, Arnold has aiso made Fish, a
Barney Miller spin-off that lasted a year
and a half on ABC-TV, and A.E.S. Hud-
son Street, a summer 1978 series.

Barney Miller began in 1974 as a re-
jected pilot for a series called The Life and
Times of Captain Barney Miller which
aired as part of an ABC comedy anthology,
Just for Laughs. In that first incarnation,
Miller dealt not only with the life at New
York’s 12th precinct police station but also
with Miller’s home life. When the show
made it 1o ABC’s regular line-up in mid-
season, the roles of the wife and family
had been considerably diminished. Later
they were written out entirely.

The strong character comedy and crisp
writing that have been the hallmarks of
Barney Miller have had an obvious in-
fluence on a number of situation comedies

that have followed it on the network: Seap, -

Tuxi and newer shows such as Benson and
The Associates. Although certain charac-
ters in each of those programs are high-
lighted, each show relies on the interplay

Profilew

k. \
Danny Arnoid {born Arnold Dan Rothman)—
president, Four D Productions, Hollywood;
executive producer, Barney Miller; b. Jan. 23,
1925, Bronx, N.Y; U.S. Marine Corps., 1942-46;
assistant, sound effects department, Columbia
Studios, Hollywood, 1946; film editor,
Columbia, 1946-47; stand-up comedian, 1947
actor, Warner Bros., 1948-49; actor in series of
Jerry Lewis and Dean Martin films and wrote
screenplay for "The Caddy,’ 1949-51; various
positions with producer Howard Koch,
1952-56; writer, Tennessee Ernie Ford Shouw,
1956; writer, Rosemary Clooney Shouw,
1957-58; writer, Ernie Ford Show, 1959-60;
writer, producer, CBS-TV. 196 1; producer and
story edilor, The Real McCoys, 1962; produced
pilot for The Wackiest Ship in the Army, 1963;
producer, Bewitched, 1963-67; producer, That
Girl, 1967-69; producer, My World and
Welcome to It. 1970-71; writer, producer and
actor in theatrical film, "The War Between Men
and Women," 1971-72: producer, Tomorrow
Entertainment, 1972-73; current position since
1974; m. Donna Carolyn Cook, Feb. 26, 1957;
two sons: David, 16, and Dannel, 15.

of a resident cast. Comedic situations are
as apt 1o involve the whole group as they
are individuals.

*1 produce and do shows that I like,”’
says Arnold. “If the public likes them,
then I’m fortunate —if it doesn’t, then I'm
unfortunate. But 1 don’t try to produce
shows for demographics, or produce shows
for the particular needs of networks. I'm
not interested in copying other shows. I
just like to do ideas that excite and interest
me. And I hope they’ll interest other peo-
ple.’

Innovation is something Arnold cons-
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tantly stresses, and for those television
producers he places in his personal
pantheon, originality and gutsiness are
valuable traits. Among those he includes
on his list of *‘true innovators’ are Sid
Caesar, Gelbart, David Wolper and Nor-
man Lear.

And of Lear, Arnold says: ‘“Norman is a
true entrepreneur. He was courageous
enough to have found an idea that excited
him. Even though it was not his original
idea, it was controversial enough to have
created a lot of trouble for him, It took a
certain amount of persisience to stay with
it and to keep fighting to put it on the air.
He liked it. He went through an awful lot
1o get it on and to keep it on. And I think
that’s what’s important.”

“Innovation is not really what makes
television companies most comfortable,”
he believes.

And while Arnold is understandably
hesitant to list those producers he does not
like, some of his comments leave little
doubt as to the kinds of television pro-
grams he feels contribute little to elucidat-
ing the social and ethical problems of the
day. ‘*‘Maybe the public doesn’t want to
hear the truth.” he says, comparing the
comedy successes of the late sixties and
early seventies with those of today.
**‘Maybe they would rather see Mork and
Mindy; maybe they would rather see
Laverne and Shirley. Maybe they would
rather be entertained with things that are
very superficial and that don’t really deal
with any of the problems of today. Maybe
the problems seem so enormous, 50 im-
possible to overcome, that one can only
gel depressed thinking about them.

*I don’t think the public demands a
great deal of television. I think they preuy
much accept what we give them. Televi-
sion seems 1o be.a habit.’

Arnold—who drives a Rolls-Royce, is
chauffered to work in his Cadillac
limousine, lives with his wife and two sons
in a house in the Hollywood Hills above
the Sunset Strip and owns a stable of
thoroughbred race horses—has certainly
profited from mass-audience television.
But he believes that his future—and, in-
deed, the future of many of the leading
television producers—no longer lies with
the network. **Unfortunately, television is
a medium that deals in absolutes. Most of
the time, if you don’t get the majority of
the audience, there’s no place for you,” he
says. Pay television and ¢able, with their
ability to profit from minority audiences,
are “‘the best possible things that could
happen to Lhis business.”

Does that mean that should Danny Ar-
nold find it financially possible 10" say
good-bye 1o network television he would
elect 10 do so?

“Absolutely,” he answers.



Editorials

Short series

There was quite a flap in New York last week over the broadcast
on city-owned stations and a few others of the names of nine men
convicted of patronizing prostitutes. It was the introduction of
what Mayor Edward Koch, with his usual knack for colorful ex-
pression, had called the ‘“John Hour,”’ intended to curb prosti-
tution by embarrassment of patrons. (No, Junior, a John in this
case means a prostitute’s customer.)

Whether the city stations docilely followed city hall orders in
announcing the names is a question for New Yorkers to consider
in appraising the general credibility of broadcast operations that
take their subsistence from the municipal treasury. As for other
outlets, including the city’s newspapers, there was the disparate
response to be expected of independent and individualistic edi-
tors. Some used some or all of the names; most used none on the
theory that the crime of patronizing a prostitute was of the same
order as swiping a bottle of milk and beneath the average
metropolitan news organ's level of interest.

The guess here is that the last has been heard of the “‘John
Hour,”” which took less than a minute in full text. Koch will have
to think of something else.

Selective deregulation

As with any action as decisive as the FCC’s sudden deregulation
of satellite receiving stations (BROADCASTING, Oct. 22), the first
response verges on unrestrained enthusiasm, followed by a
period of second thoughts about hidden imperfections. A good
many potential beneficiaries of deregulation are now waiting to
read the fine print in the FCC's order before rushing to the
telephone to order dishes. It will be a while before the earth sta-
tion is a standard fixture in everybody’s backyard.

There is, however, little doubt that new systems of communica-
tions distribution are entering the market with unexpected
rapidity. There is less doubt that the prevailing mood of govern-
ment is to stand back and let them enter without the regulatory
inhibitions that have obstructed innovations of the past. The
result of technological development and free entry has to be a
rash of competitive ventures, a salutary demonstration of the
American system at work.

All this succeeds, however, only if deregulation is applied with-
out discrimination. While the FCC is decontrolling satellite earth
stations and relieving cable television of most federal rules, its
regulation of television broadcasting proliferates, and its load of
radio cases rises toward the ceiling despite the FCC’s professions
of deregulatory desire.

The FCC cannot defer to the marketplace as the arbiter for
entrants while retaining its repressive grip on established ser-
vices, if the marketplace is to function naturally. As long as the
FCC is manipulating conditions, the marketplace will be confined
to the corner of 19th and M Streets, Washington.

Politics as usual

The FCC proposes to solve the festering demands of New Jersey
politicians for their very own VHF television service by giving the
state six new UHF stations, for which there is no discernible de-
mand, and forcing the commercial V’s in New York and Philadel-
phia to open offices in New Jersey, as though Elton Rule, Gene
Jankowski and Fred Silverman would be on hand each day in
Nutley to answer local citizens’ complaints.

The solution is no more rational than the argument that pre-
ceded its adoption {(BROADCASTING, Oct. 22). Of a piece with the
whole preceding was the separate statement issued by Chairman
Charles D. Ferris, who some time ago, it will be recalled, sug-
gesied than an electronic curtain be dropped between New York
and New Jersey so the latier could be given private VHF's.

Ferris, in his statement, noted that a staff study had concluded
that if a VHF were dropped into New Jersey, TV signals coming
into New Jersey from New York and Philadelphia would be
blocked, and people in other states would find their own signals
weakened or destroyed.” But never mind the facts. **It may be,
however,”” added Ferris, “‘that the people of New Jersey will be
willing to sacrifice some out-of-state signals in order to have their
own VHF station. If this is the case, then the people of New
Jersey should so indicate ... We want to make the correct
choice.”

What about the people of Pennsylvania, New York, Delaware,
Maryland and Connecticut, whose signals would be ‘‘weakened
or destroyed?* Oh, them.

Shared responsibility

Energy and innovation in abundance are being expended in
children’s television, as a special report in this issue amply dem-
onstrates. There is not as much quantity or quality as television’s
critics would like, of course, but could there ever be? A reasona-
ble viewer, taking the realities of television and the needs of the
entire public into account, must agree that children’s television —
that is, programing made principally for consumplion by
children —has made and is makirig great advances.

The fact is, of course, that much of the television fare con-
sumed by the very young is principally intended for older
viewers. There is virtually no time of the day when the audience
is without a substantial representation of children. Nielsen figures
indicate, for instance, that in the average minute between 8 p.m.
and 11 p.m., 11,980,000 viewers—about 13% of the audience—
are under 12 years of age. The figure is not much lower than the
14,850,000 under-12’s viewing in the average minute on Satur-
day mornings, when the schedule is turned over to the very
young.

Broadcasters recognize that 8 p.m. is not bedtime in most
households and temper their early-evening programing to fit, just
as they continue lo make improvements on Saturday morning.
But they cannot program their entire schedules for the 20% of the
population that is under 13 years of age. Television was not in-
tended to be a baby-sitter on Saturday morning or at any other
lime. Broadcasters are doing their part. Let parents start doing
theirs, or stop complaining.

ST
Drawn for BROADCASTING by Jack Schmidi
“Whose idea was it to get a portable generator.”
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and
Draw...

KTVT has the reach with a poten-
tial audience of 212 miilion people
in one of the Sunbelt’'s most pros-
perous metro markets, Dalias-Fort
Worth.

KTVT has the draw with outstand-
ing programming that keeps that
audience tuning in regularly.

When it’s time for your next media
buy, remember what they say in
Texas, ‘“Reach and Draw!"” KTVT
has both!

Represented nationally by

TEEREE

GAYLORD
Broadcasting Company

One of America's largest privately owned broadcasting companies

WTVT KTVT KHTV KSTW-TV WUAB-TV

Tampa/St. Petersburg  Dallas/Fort Worth Houston Seattle/Tacoma Cleveland/Lorain
WVUE-TV WVTV WKY KYTE/KLLB KRKE-AM/FM

New Orieans Milwaukee Oklahoma City Portiand Albuquerque



- Ward-Beck
makesit .
perfectlyclear! |

Years of experience in engineering [|&

‘complex ' intercommunications #ac- F.-':

ilities for network and other major :

production centres has given Ward-

g Beck a unique perspective on the es-

: sential features required for such de-
manding systems. \

WBS 7000 Series Intercorn Systemys, . N
are the resul. p )

& i b
Unlike other lntercom'vunlts they start |
with the premise that communica-
tions should be completely intellig- §

{ ible. Therefore the sound is compar-
able to program’ quality, making it |
simple toidentify the face behind the |
voice.

Modular design provides versatility
and flexibility. Balanced circuitry en-
sures transient-free switching, RF im-
'munity and. minimal system cross-
talk. A wide variety of crosspoint
types offer selective priority, comple- |
mentary/partial muting and IFB |
functions.

Stock models include the WBS 7012,
7024 and 7036. Larger configura-
tions are easily assembled using
basic WBS 12 x 1 components in
customn designs.

The WBS 7000 Series. Intercom-
munications Systems made perfectly

clear!
(wes] |

First by Design.

Ward-Beck Syster?s Ltd:, 841 Progress AvenJe Scarborough, Ontario, Canada M1H 2X4.
Tel: (416) 438-6550.

Ward-Beck Syste%s Inc., 6900 East Camelback Road, Suite 1010, Scottsdale, Arizona 85251




