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KSTP-TV’s Eyewitness News
went halfway around the world
to get this Twin Cities
Thanksgiving Story.

For 4 long years. iwo Vieinamese
sons waiied inMinnesota... . waited
for their lamily-to find somg way 10
join them.

Being the best local news doesn'’t
mean being “local”. Twin Cities’
viewers have learned they can
count on getting ALL the news
that affects their area from

*1979 Oct. NSI & ARB

A team of KSTP-TV Eyewilness
News people went (o dndochina to
follow this family of "Boal People”

| Ihrough the arduous.ordeal of re!u

gees immigratingo this country:”

KSTP-TV

And Channel5 was on hand (o help

Ly Van Le celebrate a true Thanks -
giving. the reunion of his entire lam-

by Hy.in.theyr fiew homeiand, the Twin

" Cities of America.

EYEWITNESS NEWS, no matter
where or when it happens. It's one
more reason MOST people in Min-
neapolis/St. Paul watch KSTP-TV
when it comes to news.”

Down to earth, up to the minute

#1 EYEWITNESS NEWS

Minneapolis, St. Paul.

Faor more information call KSTP-TV al 612-645-2724. of your nearest Petry olfice




1979 has been a vintage year
for the NBC Radio Network. We
won eight® major awards for
“Second Sunday”, making it
one of the most honored
documentary series in radio.
But that's.not all. We also “won”
31 new affiliates, for a record-
breaking total of 283 stations
serving 278 markets. Is there a
connection? Yes. When our
affiliates talk, we listen. That's
why they're relying on us more
and more. for news, features
and award-winning programs,
such as "Second Sunday”.

Cheers.

“1. "The Pro-Israel Labby"/The Ohio State
Award 2. "Abortion: A Religious
Confrontation”/Religion in Media Award
3. "Lost in Space”/The Space Writers
Association Award 4. "A Case for
Lawyers'/Freedoms Foundation Honor
Certificate 5. "A Case for Lawyers”/The
ABA Certificate of Merit 6. "Second
Sunday"/The George Foster Peabody
Award 7. “Whatever Happened to the
Almighty Dollar"/The Amos Tuck School
of Business Award 8. “Killer Carga"/The.
Clarion Award.

NBC Radio
Network
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GRASS VALLEY GROUP Z&\A\.

400 SERIES
ROUTING
SYSTEM

...solves your signal routing
problems with world-famous
Grass Valley Group quality,
and at a remarkably
reasonable price!

And the 400 Routing System specifications may add to your basic system as needs arise,
are unexcelled! For example, the audio sec- even adding as little as one output at a time!
tion produces +24 dBm into 600 ohms The cost is low, and the quality the highest;
without using transformers. And the design Grass Valley Group quality in the new 400
of the 400 System is totally modular: you Routing System.

THE GRASS VALLEY GROUP, INC

A TEKTRONIX COMPAN

Grass Valley Group Field Offices: WEST; 21243 Venturs Bivd Ste 206, Wood/land Hills, CA 91364 (213) 999-2303 +SOUTHEAST; 1644 Tullie Cir NE, Atlants, GA 33029 (40
321-4318 * NORTH CENTRAL, 810 W Bristol St, Elkhart, IN 46514 (219) 264-0931 * NEW ENGLAND & MID ATLANTIC; Station Plaza East, Great Neck, NY 11021 {51
487-1311 - SOUTHWEST; 2639 Wainut Hill Ln Ste 143, Dallas, TX 75229 {214) 358-4229 - MIDWEST; 3585 N Lexington Ave Ste 374, Arden Hills, MN 55112 (612) 483-25!
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CBS-TV DISLODGES ABC-Tv O The network comes in
first in the November sweeps, the first time since 1975
when ABC-TV took the honors. PAGE 28. It comes in the
wake of the Nielsen report for the week ended Nov. 25
when CBS-TV was number one for a second week in a
row. PAGE 66.

FUTURE WITHOUT FEAR O CBS President Jankowski
cites comparable uncalled-for hand-wringing in the past
as he says TV will survive and prosper despite new
challenges. PAGE 30.

EARLY GIFTS FROM SILVERMAN O Atits meeting in Puerto
Rico, the NBC-TV affiliates’ board of directors gets a nice
package of reports on record sales, improved ratings and
plans for new programing. And there's also the prospect
of a Foxx returning to his original den. PAGE 30.

ON TAP IN PALM BEACH O The ANA annual meeting this
week will face some familiar problems. President Allport
spells them out and reports on the association’'s counter
measures. PAGE 31.

QUELLOON STUMP O The FCC commissioner and
friends begin campaigning for his reappointment..
PAGE 31.

CARTER-MONDALE VS. NETWORKS ] Campaign
committee accepts CBS offer of five minutes. ABC
proposes half-hour, but time slot isn't acceptable. No
word from NBC as of Friday. PAGE 33.

BACK-OFF ON BORDER TV O The FCC says it won't take
action on Canadian pre-release of U.S. programing. At
same meeting, commission officially shelves top-50
policy and makes it easier for phone companies to get
into rural cable ownership. PAGE 34.

THE SCOREBOARD AT GENEVA O As WARC staggerstoa
close this week, the U.S. is losing ground on AM
expansion, but gaining with the 12 ghz satellite issue. The
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For the Record. ......... TD
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Business Briefly,
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Databook
Editorials

Law & Regulation........ 48
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The Week inBrief 7

American delegates make some concessions durir{g]%
sessions that have been going on since September, but
seem ready to declare that, on certain issues, U.S. will not
be bound to WARC decisions. PAGE 36.

TED TURNER’S BRAINCHILD O The target date for the start
of the Atlanta superstation owner's Cable News Network
is less than six months away. A visit with key CNN
executives gives some insight to their staffing,
programing and technical plans. PAGE 44.

COPYRIGHT MISGIVINGS O Broadcast, motion-picture,
sports and union spokespersons voice their concerns
about proposed changes in the |aw. PAGE 49.

SETBACK TONTIA O A Congressional Research study,
requested by Van Deerlin, contends that only Congress
can require cable operators to obtain broadcaster
consent for retransmission. That goes against NTIA's
contention that the FCC has such authority. PAGE 54.

FCC GOES UPSTAIRS OO0 The commission asks the
Supreme Court to review an appeals court decision that
invalidated the FCC's 1976 policy statement on station
format changes. PAGE 55.

CABLE'S LEDGER FOR '78 0 The annual FCC figures on
the industry's finances show another substantial gain in
revenues, but a slowdown in profits due to a 28% increase
in operating expenses. PAGE 83.

ABC-TV RETRENCHES O After only limited success with
aggressive moves to enhance its programing leadership,
the network puts some of its powerhouses back in their
old slots and comes up with some new series. PAGE 89.

COMSAT’S CHARYK O As president and chief executive
officer of Comsat, Joseph Charyk must concern himself
with balance sheets and the need for profits. Butitis a
life-long affection for technology that provides most of his
motivation. PAGE 97.

The Media
Monday Memo
Monitor

Hews Beat.......
Open Mike......

Prafile

Programing. ..............
Stock Index._ . .............
Technology. . - cvnvnnne-
Washington Watch. ...

Where Things Stand...... 18
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POP.
MARKET (©O00)

NewYork 18,3136
LOS ST geles 10,582.1

PULITZER|o213.
Chicago

Now. . .the third largest
broadcast market in America.

That’s right. Combined, our seven factor in the broadcast industry ...
stations touch the lives of over nine bringing the Pulitzer professional
million Americans. That’s more people  integrity to alarge part of America.
than in Chicago. And a big responsibility. = Because that is ... the Pulitzer standard
Its our way of saying we're now a vital  of broadcast journalism.

KSDK KOATTVS | , tl.l
Jileve. Sy, 18 A c . €
KETV-TV S WGALTV A

Omaha Lancaster/York/ -
WIEVIV®  KTAR&KBBCFMM& GROUP_/

Providence/ Phoenix
New Bedford Touching the lives of over nine million Americans.

B :
] Represented by Blair

Television & Radio




ClosedsCircuit:

Insider report: behind the scene, before the fact
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Hot October

ABC-TV’s share of network revenues
soared in Octobeér, presumably boosted
most by World Series. First monthly
estimates by Broadcast Advertisers
Reports show ABC, which for nine
months.through September had 36.3%
share (BROADCASTING, O¢t. 29), rose to
40.6% share in October with $214,395,300
of month’s estimated $528,058,300 in
three-network revenues. CBS- TV which
had 33.1% share through September
slipped to 30,8% for October with
$162,708,300, and NBC-TV, with 30.6%
share until then, dropped to 28.6% on
$150,954,700.

BAR, which for years produced weekly
estimates of network revenues, switched
to monthly reports in October in bélief,
according to officials there, that little
additional time to work up estimates
would result in better figures. October
estimates put NBC over billion-dollar
mark for year. ABC got there il August,
CBS in September. Through October:
ABC $1,375,011,600 (36.9%). CBS
$1,221, 365 000 (32 8%), NBC
$1.129,056,000 (30.3%). Three-network
total, $3,725;432,600. should pass $4
billion when November estimates are in.

]
Next stage
CBS Inc’s experimerit with teletext moves
to new phase mid-to-late December when
both Ceefax/Oracle and Antiope signals
will be sent over television network. FCC
has granted 90-day authority.for new
éxperiment that CBS is conducting to
determirne how signal acts over landlines
and satellite. Network interids to send
signal by land to Los Angeles and then
back to New York via Westar satellite.
Most CBS stations will delete signal
before broadcasting in their markets, but
network expects some set manufacturers
to request that few local stations broadcast
teletext so manufacturers can examine
their own experimental teletext decoders.

P O e s e )
" Quello; then Lee
Although he holds record for longest
i tenure of any federal commissioner,
. Robert E. Lee of FCC can’t be counted
out when his fourth seven-year term
expires on June 30, 1981. He completed
26 years on FCC last fall and had confided
. he wouldn’t want re-appointment. But his
selection to head U.S, delegation to North
American Regional Radio Conference
next March {when he’ll be 68) would
entail presiding over windup session in late
1981. Whoever is President would be
reluctant to change horses and replace

Republican incumbent in midst of
sensitive Region 2 atlocations conclave
(“*Closed Circuit,”” Nov. 26).

Under system of staggered
appointments to FCC, one vacancy occurs
every Jurié 30 over seven-year cycle. Next
at bat is James H. Quello, controversial
Italo-American Democrat, who has won
spontaneous support following disclosure
of efforts to have him replaced. Lee’s
appointment to fifth term would entail
year-to-year appointment after he reaches
70 in 1982. There’s precedent for that.

o T———
Dismal December

Spot radio seems to be winding up 1979 in
way it began back in January and
February —in slump. In fact, reps say 1979
followed erratic patterns, with business
perking up in March and April and again
in August and September. But December
shapes up as disappointing month for
many spot radio sellers, though minority
view from few reps is that activity for
Decémber is brisk. Spot radio ended with
hefty gain of about 15% in 1978; 1979’s
gain is expected to be relatively modest,
estimated in 7%-8% range.

LSS s
History lesson

As ABC tries to restore ratings
momentum, Some compétitors aré
cautjously veéntiaring another look at
presumption that winter Olympics will be
ABC ratings bonanza. Common wisdom is
that in éarly 1976, when ABC started to
steal show, Olympics coverage was what
put it ovér. But average weekly rating for
ABC in three weeks prier to Olympics was
21.3; in Olympics weeks it was no more
than point better.

What was important back thien was that
everyone, ABC included, was surprised
Olympics did so well, and didn’t pull
ratings down. Competitors hope reverse in
expectations will prove case this time
around.

Early line
In forefront of nominées for .
Distinguished Service Award of National
Association of Broadcasters are,
alphabetically, Mark Evans Austad, vice
president of Metromedia and former
ambassador to Finland; Stanley E.
Hubbard, octogenarian chairman-founder
of Hubbard Broadcasting Co., St. Paul-
Minneapolis; Arch L. Madsen, president,
Bonneville International, Salt Lake City,
and Donald A. Thurston, president,
Berkshire Broadcasting Co., North
Adams, Mass., last past-chairman of NAB
joint board of directors.

In addition, convention committee of

Broadcasting Dec 3 1979
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NAB, meeting next January at Palm
Springs, Calif., in advance of NAB’s
winter board meeting Jan. 20-25, will
consider othes holdover nommatlons, plus
néw ones received prior to its meeting.
Presentation will be madé to winner of
association’s highest award at annual
convention in Las Vegas April 13-16.

1 .
Just in case

‘California Governor Jerry Brown, in

Washington last week to raisé money and
arouse interest in his dark-horse candidacy
for Democratic presidential nomination,
met with cable group at $100-a-plate
breakfast at Mayflower hotel Wednesday
morning. Breakfasters iricluded Tom
Wheeler, president of National Cable
Television Association; Steve Effros,
executive director of Community
Antenna Television Association; pack of
Washington communications lawyers, and
Spencer Kaitz of California CATV
Association, who organized affair.

Brown Stayed 45 minutes without eating
and gave general talk on his candidacy and
cable rate deregulation bill he signed into
law back home.

|
Loading up

Lou Frey Jr., ranking Republican ori
House Commumcatlons Subcommittee in
last Corigress and now practicing law in,
Washington, has been retained by group
of publiishers-broadcasters.in. thelr effort
to protect crossownershlps Group took
action at recenit Washington meeting with
its counsel, Lee Loevmger. formiér FCC
commissioner. Hope is that
crossownership protection can be written
into any Communications Act revisions
that come out of what was originally
rewrite of act while Frey was still on
subcommiitee. .

Also representing crossowrier group is
Hector Alcalde, Washmgton lobbyist.
Presiding.at Washmgton meeting was
[rwin Maier; chairman of Milwaukee
Journal Co.; whichi owns WTMJ-AM-Tv and
WKTI(FM) Mi!waukee.

e = =i ]

Home town helper

Without fanfare, carriage of PBS MacNeil-
Lehrer Report on noncommercial KRMA-
Tv Denver has been underwritten for rest

~of grant year by commercial broadcaster in

same market, Alvin G. Flanagan,
president of Gannett’s Combined »
Communications Broadcast Division.
Flanagan’s $16,000 grant is said by PBS to
be without precedent. He makes
headquarters at Combined’s KBTV(TV)
Denver, ABC-TV affiliate and ratings
leader.




MCA TV

THE NBC TELEVISION
STATIONS DIVISION




d 8
| = S
—1 &
) £
i c
L3 —
L
= = £
{& 1 &
- ~
[ a— N G
G {0 2 =)
= e E
o (¥ = f
= =5 U -
[ ] - rl
it = = o
L
- =
’
. .m. ....I.., :
, : Y C
.-hh. . 5
ST =
- 0
{
Ly
ot
3
L
1
1
A}
\V)
{
=
| ) ’
N e
1) e et
\'l‘ —
(T s
Sthd 3
> —
i -ﬁ o
-
\
- &




BusinesszBriefly
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Nestles O Six-month campaign for
Strawberry Quick drink mix begins Jan.
14 in 123 markets including New York, St.
Louis, Dayton, Ohio, and Tacoma, Wash.
Some spots are placed in early fringe and
children's programing. Agency: Leo
Burnett, Chicago. Target: children, 2-11.

Wm. Underwood Co. O Thirteen-week
campaign for Accent seasoning begins
Jan. 7 in 24 markets with spots running
during day, early fringe and prime access
times. Agency: Kenyon & Eckhardt,
Boston. Target: women, 18-49.

General Foods D Twelve-week
campaign for various products begins
Dec. 31 in 30 markets. Agency: Young &
Rubicam, New York. Target: women,
25-54.

Ralston PurinaO Eleven-week
campaign for Cookie Crisp cereal begins
Dec. 31 in 42 markets including
Minneapolis and Pittsburgh, Spots are

placed during children’s programing.
Agency: McDonald & Little, Atlanta.
Target: children, 2-11.

Jimmy Dean O Ten-week campaign for
sausages begins in January with spots in
daytimes. Agency: Sumner & Berry,
Dallas. Target: women, 25-54.

Giillette O Eight-week campaign for
Adorn hair spray begins Jan. 28 in 43
markets concentrating on Midwest and
Southwest. Agency: N.W. Ayer, New York.
Target: women, 25-54.

American Cyanamid O Eight-week
campaign for Counter scil insecticide and
Prowl herbicide begins Jan. 7 in 35
markets. Agency: Tucker Wayne, Atlanta.
Target: men, 18 plus.

Gillette O Six-week campaign begins
Jan. 1 for White Rain hair spray in 73
markets, mainly in the Midwest and
Southwest. Agency: N.W. Ayer, New York.
Target: women, 25-54.

TOTAL
MUSIC

The Tanner Musical Spectrum  Announced or Unannounced
offers the broadcaster complete . . . for automated or live-assist

music programming and

market. Name your need —
Beautiful Music, Middle of the

ities, Contemporary Rock for
the 18 to 34 demographic,
and Contemporary
Country with the great-
est hits of all time.

formatting for any station in any

Road in three distinct personal-

WILLIAM B.

TaNnNen

COMPANY, INC
2714 Union Extended * Memphis * TN 38112 » TELEX 5-3903

BOSTON * NEWYORK ¢ PHILADELPHIA » CHICAGO » DALLAS » LOS ANGELES = SAN FRANCISCO

operations, the Tanner Musical
Spectrum programming is
good listening and most im-
portant, profitable. Call for a
demonstration of the Tanner
Musical Spectrum. Call Dick
Denham collect at (901)
320-4433. Tell him you
want the very best for
your station . . . today!

®
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CibaGelgy O Four-to-six-week.campaign
begins in late January for Funk corn seeds
in cver 35 markets including Dayton,
Ohio; Wichita, Kan,, and Kansas City, Mo.
Spots will run during prime times and
news. Agency: Bader Rutter, Brookfield,
Wis. Target: men, 25 plus.

Gillette O Five-week campaign for Dry
Idea roll-on antiperspirant begins in early
January in 16 mainly Western markets.
Agency: BBDO, New York. Target: women,
18-48.

Brown Vintners O Four-week campaign
for Black Towers wine begins Jan. 21 in
10 markets including Miami and Tampa,
Fla., Minneapolis and Buffalo, N.Y. Spots
will run during fringe and prime times.
Agency: William Esty, New York. Target:
adults, 18-49.

Gillette O Four-week campaign for Soft
& Dri antiperspirant begins Jan.7 in top
100 markets. Agency: BBDO, New York.
Target: teen-agers, 12-17; women, 18-34.

U.S. Postal Service O Four-week

campaign for express mait service begins
this week in 20 markets. Agency: Young &
Rubicam, New York. Target: men, 25-54.

Kentucky Fried Chicken O Four-week
campaign for restaurant chain begins this
week-in five markets. Agency: Young &
Rubicam, New York. Target: adults, 18-49.

Chesebrough Ponds D Four-week
campaign for Aziza mascara begins this
week in 17 markets including Los
Angeles, Atlanta, Houston and Denver.
Some spots will run during fringe times.
Agency: Waring & LaRosa, New York.
Target: women, 18-34.

Baskin-Robbins O Two-week campaign
for ice-cream store franchise begins this
week in about 25 markets with some
spots running in fringe times. Agency:
Ogilvy & Mather, Los Angeles. Target:
women, 18-49.

Kraco O Four-day campaign for speakers
and car audio items begins Dec. 12 in
Oklahoma City, Baton Rouge and
Shreveport, La, Agency: Media Buying
Service, Los Angeles. Target: men, 18
plus.

ANTTETEECTSEEIE 000000 e TR

Southwestern Bell O Ten-month
campaign for business use of long
distance begins Jan. 7 in 33 markets in
Missouri, Kansas, Arkansas, Okiahoma
and Texas. Spots will run in morning and



-Nashville On The Road
Just finished shooting in
the Rocky Mountains of

Colorado (128 stations)

Pop!Goes The Country
Ralph Emery presents the
super stars( 140 stations)

Porter Wagoner.

Longest running country
musicshow in history
(107 stations)

 Marty Robbins’ Spotlight

Like programming your
station with 24 new specials
(104 stations)

Dolly

Dolly Parton.. What else
need be said? (137 stations)

Stan Sellers, VP Sales /

Dick Montgomery, Regional Sales Manager
Show Bigz, Inc., Baker Building

Nashville, TN 37212

{615)327-2532




THE FAST
TO IMPROVE
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EST WAY
YOUR RATINGS...

I H REEO
30 OUTSTANDING FEATURES INCLUDING:
® "SATURDAY NIGHT FEVER," “THE BAD NEWS BEARS."
"BLACK SUNDAY," "MARATHON MAN," "ORCA,’
“THREE DAYS OF THECONDOR," "MAHOGANY/

BEHIND CLOSED DOORS “CHARLE BROWN: “THESHOOTIST!
MARQUEEII

18 TOP-RATED TWO HOUR MOVIES WITH
PROVEN AUDIENCE APPEAL AND A
LINE-UP OF MAJOR STARS INCLUDING:

LAUREN BACALL, WAYNE ROGERS, RUTH GORDON,
ERNEST BORGNINE, LAUREN HUTTON,

RICHARD THOMAS, CAROL LYNLEY, RALPH BELLAMY,
PAULA PRENTISS, JOHN FORSYTHE, ADRIENNE BARBEAU,
KAREN VALENTINE. WARREN OATES.

WASHINGTON:
BEHIND CLOSED DOORS

12 EXPLOSIVE HOURS!

HAILED AS THE MOST POWERFUL
POLITICAL DRAMA OF OURTIME
STARRING:

JASON ROBARDS, CLIFF ROBERTSON,
STEPHANIE POWERS, LOIS NETTLETON, BARRY
NELSON, ANDY GRIFFITH, ROBERT VAUGHN,
JOHN HOUSEMAN.

AVAILABLE FROM PARAMOUNT TELEVISION DOMESTIC SYNDICATION me...:f:.n:
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\ 2z There’s a
\"7/ /4 market in
“ I 7)) CEﬂtl‘Eg

\ 01 L
»/l Even though its roots are deep

into agriculture, Peoria is
“ { an industrial force to be

: reckoned with. And
\7

that's made Peoria an

important DMA.

~ Peorians will have 3.6

“‘V million dollars to spend

%' Al this year.

t‘ / ABC affiliate we don't have to
depend on the network to
maintain our leadership. Qur

1,2,‘ 7 strong local programming

I’) and award winning 23-member
f‘ see how your advertising
“l..r dollar plays in Peoria.

P

¥ You're ahead
W buy Forward.

The best way to reach this
news staff, keep WRAU-TV
WRMJ" I "

fertile market is WRAU-TV.
Even though we are an
'qﬂf out front of the competition.
/ Those are good reasons to
PEORIA, ILLINOIS
Rapresented by Meeker

MEMBER...FORWARD GROUP
.comn,,  WTRF-TV Wheeling
&M G, KOSA-TV Odessa-Midland
g/ = KCAU-TV Sioux City
) ;,g/_’ & WRAU-TV Peoria
o _.Tﬂ\o“ WMTV Madison
WSAU-TV Wausau

afternoon drive times. Agency: D'Arcy
MacManus & Masius, St. Louis. Target:
men, 25-54.

Federal Land Bank of St. Louis D
Sixteen-week campaign begins in early
January in various lllinois, Missouri and
Arkansas markets. Agency: Gardner

Advertising, St. Louis. Target: men, 25-54.

Foodmaker O Eleven-week campaign
begins this week in over 25 markets for
Jack in the Box restaurants to promote
“Frings” ({french fries and onion rings).
Agency: Wells, Rich, Greene, Los
Angeles. Target: adults, 18-34,

Hershey D Eight-week campaign for
cocoa mix begins this week in St. Louis
and Minneapolis. Spots are running in
morning drive times and other daytimes,
Agency: Ogilvy & Mather, New York.
Target: wemen, 18-49.

Michigan Travel Bureau O Eight-week
campaign begins this week in Cleveland,
Chicago, Milwaukee, Minneapolis, Fort
Wayne, Ind., Southfield, Mich., and
Toledo, Ohio. Agency: Ross Roy, Detroit.
Target: adults, 25-54.

Houbigant O Three-week campaign for
perfumes begins this week in eight
markets including Winston-Salem, N.C.,,
and Charieston, S.C. Agency: Ridgefield
Advertising, Ridgefield, N.J. Target: adults,
18 plus.

Maison Porteler Fils O Three-week
campaign for Bianc Foussy wine begins
Dec. 10 in New York, Boston and
Washington. Spots will run in morning
and afternoon drive times and in weekend
programing. Agency: Airtime, New York.
Target: adults, 25-54.

Roy Rogers O Ten-day campaign for
restaurant chain begins this week in
Philadelphia and Washington. Agency:
Wiliiam B. Doner, Baltimore. Target:
adults, 18-49.

Great Empire Trading 0 One-week
campaign begins this month for Mandarin
oranges in Seattie, Spokane, Wash., and
Portland, Ore. Agency: Evans/Pacific,
Seattle. Target: women, 18 plus.

NMEEEEEEETSE 0 e

Farmiand Foods O Two-week radic

campaign for ham and bacon begins Dec.

10 in Milwaukee, Dallas-Fort Worth,
Omaha, Denver and Kansas City, St.
Louis, Springfield and St. Joseph, all
Missouri, with TV flights added in some
markets. Agency: Barickman Advertising,
Kansas City. Target: total adults.
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Getting together. Benton & Bowles,
New York, with woridwide billings of
almost $630 million in 1978, and Man-
ning, Selvage & Lee, New York, public
relations firm with billings of more than
$5 million, have agreed to merge, effec-
tive Dec. 31. Consolidation is part of
trend toward acquisition of major public
relations companies by leading agen-
cies. Last year Foote, Cone & Belding
bought Carl Byoir & Associates, and last
October, Young & Rubicam, New York,
absorbed Burson-Marsteller as part of
its purchase of Marsteller inc. advertis-
ing agency.

a
Like the oid days. International Har-
vester, which has been going with spot
TV advertising since 1955, is retuming
to full-program sponsorship in 1980
with three one-hour specials. First pro-
gram, Weather Report ‘80: The Almost,
Not Quite, Sure Tking, is set for January.
Playback Associates is producing.
George Back and Associates is buying
time on stations for IH.

O
How the gerden grows. In its first ma-
jor project in national CATV measure-
ment, Arbitron Cable Services, New
York, will conduct surveys of Madison
Square Garden Sports Network, which is
distributed by WUA-Columbia. Arbitron
will make cable overnight telephone
surveys for 18 different events during
survey periods in December and Febru-
ary and May 1980. Information to be re-
ported will include household rating
and share, plus audience composition.

a
In new offices. Top Market Television,
New York has opened offices in Cleve-
land and San Francisco, raising total to
nine. TMT's office in Cleveland is at 1
Erie View Plaza 44103 and is managed
by Bill Scaffide, who has béen salesman
at wikw-Tv there. Telephone: (216)
441-1776. Second new office is at 601
Montgomery Street, San Francisco
94111. Telephone: (415) 362-1776.
Rudi Taylor, account executive with TMT
in Los Angeles, has been appointed
manager in San Francisco.

u}
Moved. Sheridan Broadcasting
Network (formerly Mutual Black
Network) has moved its Chicago sales
office to Suite 720, 720 North Michigan
Avenue, 60611, Phone (312) 951-7488.
Oftice's sales manager is Thaddeus Hill.

RepuReport

Wceivarv) Charleston, S.C.: To Katz Televi-
sion Continental from Petry Television.
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0

AM sliocation. FCC has initiated rulemaking
that could result in addition of 125 or more AM
stations in clear and adjacent channels. Com-
ments were filed second week in July; they
mostly supported maintaining clear channels
(BROADCASTING, July 16). There also has been
increased discussion about converting
daytime radio operations into full-time opera-
tions, with several actions pending. Among
them: House Communications Subcommittee
Chairman Lionel Van Deerlin (D-Calif) has
sided with Daytime Broadcasters Association
and its chief spokesman in Congress, Repre-
sentative Paul Findley (R-ll), in advocating
conversion of daytimers. National Telecom-
munications and Information -Administration
has proposed reducing AM spacing to 9. khz to
create more radio channels, and FCC has
adopted notice of inquiry on subject {BRoaD-
CASTING, June 25). International implications of
reducing AM spacing will be on agenda at
meeting of countries of Region 2 (Westemn
hemisphere) in Buenos Aires in March 1980,
National Association of Broadcasters has pro-
posed that FCC form industry-government ad-
visory committee to study all proposals leadjng
to universal full-time radio service for all, but
without diminishing operation of existing full-
time stations. National Radio Broadcasters As-
sociation supports committee idea to study 9
khz proposal. Comments on 9 khz proposal
were flled in October. One line of agreement
was that FCC should conduct thorough study
of impact on total marketplace of all AM
allocations proceedings and prepare careful
position for Region 2 conference.

a

AM stereo. FCC last year instituted formal in-
quiry locking to development of standards for
AM stereo broadcasting (BROADCASTING. Sept.
18, 1978). Included in proceeding were five
proposed systems—Belar, Harris, Kahn, Mag-
navox and Motorola. Final comments in pro-
ceeding have been filed (BroADCAsTING. May
28). At FCC oversight hearings -three weeks
ago. Chairman Charles Ferris said FCC will
deal with issue in early spring.

a

Antiteust/networks. Justice Department,
which originally tiled suit against ABC, CBS
and NBC in 1972 for alleged monopoly prac-
tices, has reached out-of-court settlement with
NBC, and that agreement has been approved
by presiding judge in case {BROADCASTING, Dec.
5, 1977). Agreement imposes number of
restrictions on NBC in programing area, but
some of those restrictions are not effective
unless other two networks also agree to them.
ABC and CBS, however, have asked court to
dismiss suits, and years ago, judge in case
refused (BroADCASTING. Nov. 6, 1978), Federal
Trade Commission also has begun preliminary
inquiry into broadcast antitrust questions
(BROADCASTING, July 31, 1978) and late last year
held seminar on media concentration (BROAD-

CASTING, Dec. 18, 1978).
o

Antitrust/TV code. Department of Justice
has filed suit in U.S. District Court in Washing-
ton against National Association of Broad-
casters’ television code, charging that it un-
fairly manipulates marketplace by restricting
number of advertising availabilities (BRoAD-
CASTING, July 18). NAB has filed motion to dis-
miss with court {BRoaDcAasTING, Sept. 17). Oral
arguments are set for Dec. 5.

O

AT&T rates. FCC has rejected increased
AT&T charges for occasional networks, con-
tending that Bell did not sufficiently justity in-
creases and did not follow procedures laid
down by commission in earlier proceeding for
allocating costs among AT&T services. Com-
mission indicated it would designate existing
tariff for hearing, after which commission could
prescribe rates. FCC's rejection of occasional
use fariff, however, is seen by some as legally
risky and commission's crder rejecting rates,
which was issued last spring, reflects that view
as it attempts to plug every loophole in deci-
sion (BRoaDCASTING, April 10, 1978). Commis-
sion has rejected AT&T petition for recon-
sideration.

0

Automatic transmission systems. FCC has
allowed automatic transmission service for
nondirectional AM and FM stations (BROADCAST-
ING, Jan. 3, 1977). Commission expects also to
permit ATS at AM directional and TV stations,
but that proceeding is low on list of Broadcast
Bureau priorities.

]

Blanking intervals. FCC in June 1978 issued
public notice on problem of growing number of
tapes produced by ENG equipment that ex-
ceed commission standards for horizontal and
vertical blanking intervals. It said that for

period of one year it would allow two-line

tolerance (from 21 to 23) for vertical and 56
microsecond tolerance (from 1144 to 12
microseconds) for horizontal to give industry
time to correct problem, Last June 7, FCC
adopted notice of inquiry concerning televi-
sion waveform standards. In view of changes in
industry since rules were adopted in 1541 and
1953, FCC intends to examine whether com-
petitive marketplace forces would serve public
interest or if there is need for continued FCC
regulation. Comments are due Dec. 18, 1979,
and replies on Feb. 19, 1980. No advisory
notices or notices of apparent violation for
blanking in excess of standards will be issued
during period of inquiry. Broadcasters Ad Hoc
Committee on Television Blanking Widths was
formed last August and is working to “identity
problem areas and recommend corrective ac-
tion” to FCC. Group is made up of representa-
tives of three commercial networks, Public
Broadcasting Service, National Association of
Broadcasters and several station groups (see
"In Sync,” Oct. 23, 1978).
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Broadcasting in Congress. House of Repre-
sentatives has been on live lelevision feed
since March (BROADCASTING, March 26), ending
its traditional ban on electronic news coverage
of its floor proceedings. Only organization
making regular use of feéd is Cable Satellite
Public Affairs Network (C-SPAN), beaming pro-
ceedings in full to cable subscribers across
country. Network news departments, having
lost their battle to control feed, will use pieces
of it, but only during big events and with
"super” that identifies material as being
House-produced. In Senate, resolutions have
been introduced to suspend ban on TV
coverage during debate on Strategic Arms
Limitation Treaty, but they have received no ac-
tion yet.
(]

Cable deregulation, FCC is embarked on
course that may take it to eliminating last re-
maining rules cable industry considers restric-
tive—distant-signal and syndicated exclusivity
regulation—but has opened possibility of es-
tablishing some kind of marketplace regulation
through program equities {BROADCASTING. May
7). Henry Geller, head of National Telecom-
munications and Information Administration,
proposed idea of retransmission consent as
means of introducing marketplace factor into
distant-signal equation. Idea received support
in comments filed with FCC on notice of pro-
posed rulemaking to repeal current rules
(BROADCASTING, Sept. 24).

0

Carter use of broadcasting. President has
held 53 televised press conferences since
assuming office, but has abandoned his twice-
a-month press conferences in favor of town
hall meetings, regional press conferences
radio call-in shows and pessibly other formats
in which he hopes to turn around his political
fortunes {BROADCASTING, Aug. 27). He did call-in
show an National Public Radio on Oct. 9
(BroaDCASTING, Oct. 15).

a

Chiidven’s advertising. Federal Trade Com-
mission concluded legislative phase of inquiry
examining proposals to limit or ban advertising
aimed at children. First two weeks of hearings
were held in San Francisco in January; four ad-
ditional weeks came in Washington in March.
Next phase, if commission adopts recommen-
dation of hearing judge Morton.Needelman, is
disputed-issues hearings. FCC, meanwhile,
has received reply comments in its inquiry into
children's programing and advertising (BROAD-
CASTING. Jan. 22) and issued staff report con-
cluding that broadcasters have not complied
with 1974 FCC policy guidelines. Staff says
that while best solution is an increase in num-
ber of programing outlets, FCC should institute
mandatory educational children's programing
standards as “interim” measure (BROADCASTING,
Nov. 5).

m]
Closed captioning. FCC has adopted order



opening door to system of closed captioning of
television programs for benefit of hearing im-
paired. (Closed captioning involves transmis-
sion of TV signal on line 21, field 1, and avail-
able half of line 21, field 2, of television blank-
ing interval for captions that are visible only to
those with decoding equipment) Last spring,
ABC, NBC and Public Broadcasting Service
anncunced intention to operate captioning
project which will get under way early next
year (BROADCASTING, March 26). ABC and NBC
will eventually caption about fivé hours a week
(mostly prime time) and PBS more than 10
hours. Sears, Roebuck & Co. will manufacture
and distribute decoding equipment for home
sets. Adaptér for set will cost about $250, while
19-inch color set with one built-in will sell for
about $500. CBS declined to participate, say-
ing it is more interested in proceeding with its
work with teletext process to provide not only
captioning; but other information services as
well (BrRoaDCASTING, Oct. 1),

m]

Communications Act. Representative Lioné!
van Deerlin has given up hopes of getting
Communications Act rewrite, H.R. 3333,
through Congress, and is instead pushing for
passage of amendments to 1934 act (BrRoaD-
CASTING. July 16, 23). New bill would replace Ti-
tie It of Act, concentrating on common carrier
provisions, and possibly cable. No schedule for
legislation has been established. In Senate,
two bills under consideration are S. 611 by
Senators Ernest Hollings (D-S.C) and Howard
Cannon (D-Nev), and S. 622 by Senators Barry
Gold)water (R-Ariz) and Harrison Schmitt (R-
N.M),

0

Crossownership (newspaper-broadcast).
Supreme Court has uphetd FCC policy grand-
fathering most such existing crossownerships,
disallowing future crossownerships and requir-
ing break-up of 16 “egregious” crossownership
cases (BROADCASTING, June 19, 1978). Nine of
16 have either separated or been freed from
divestiture order because of changed circums-
tances. One was exempted from order by U.S.
Appeals Court. Six remaining had waiver re-
quests before FCC, turned them down (BRroaD-
cAsSTING, Oct. 29).

0

Crossownership (television broadcast-
ing-cable television). FCC amended its
ruies to require divestiture of CATV system co-
owned with TV station that is only commercial
station to place city-grade contour over cable
community (BROADCASTING, March B, 1976). Na-
tional Citizens Committee for Broadcasting ap-
pealed, arguing rule should be broader. Two
system owners involved also appealed on
other grounds (BRoADCASTING, Aprif 26, 1976). In
December 1978, court sent case back to com-
missicn at FCC's request. FCC's Cable Televi-
sion Bureau is studying recommendations for
further action.

O

EEO. Supreme Court, in decision invelving
Federal Power Commission and its role—or
lack of one—in EEO matters, appears to have
cast doubt on FCC authority to impose EEQ
rules on cable systems, but commission has
adopted report and order resclving in its favor
question of whether it has necessary authority
and laying cut program for monitoring cable
systems' EEQ performance and for dealing
with violators (BroaDcasTing, Oct. 2, 1978). In
broadcast EEQ area, commission had ten-

tatively voted to amend Form 395, commis-
sion's annual employment reporting form, to re-
quire licensees to rank employes according to
salary and to identify minorities and women
(BroaDCASTING, Nov. 6, 1978). However, after
that action generated considerable criticism,
commission abandoned salary-ranking idea, at
least for present (BroADCASTING, Jan. 1). First
Report and Qrder was adopted Dec. 21, 1978,
and released for comment in January 1979. If
adopted new rule will place all five broadcast
services, AM, FM, TV, educational FM and edu-
cational TV, under one rule.

(W]

Family viewing. Ninth Circuit U.S. Court of
Appeals in San Francisco threw cut November
1976 nuling by Judge Warren Ferguson that
held family-viewing self-regulatory concept
unconstitutional (BROADCASTING, Nov. 19). Ap-
peals court ruled that Ferguson erred in con-
cluding that U.S. District Court in Los Angeles
was proper forum for deciding issue. Court or-
dered judicial review of admiinistrative pro-
ceedings of case before FCC, with claims
made against networks and National Associ-
ation of Broadcasters to be held in abeyance
until commission completes its actions. Plain-
tiffs, which include Tandem Productions and
Writers Guild of America, haven't yet decided
what course of action to pursue.

0

FM quadraphonic. National Quadraphonic
Radic Committee (NQRC) was formed in 1972
by industry greups. It submitted its conclusions
to FCC in 1975, and ¢commission has con-
ducted -tests at its laboratory division since
then. FCC issued notice of inquiry in June
1977 to study merits of various quadraphonic
techniques. Comments were filed later that
year (BRoOapCAsTING. Dec. 19, 1977); second
notice of inquiry was issued early this year, and
final comments have now been received
(BROADCASTING, Jan, 15).

0

Format changes. FCC more than two years
ago ended inquiry to determine whether it can
or should be involved in regulating program
formats with order concluding that it can't and
shoufdn't (BROADCASTING, Aug. 2, 1976). Com-
mission said determination should be left to
discretion of licensee and to regulation of mar-
ketplace. But this was contrary to several pre-
vious appeals-court decisions, and U.S. Court
of Appeals reversed commission after most re-
cent appeal was taken by citizen groups
(BrOADCASTING. July 9). Commission last week
asked Supreme Court to review case (see sto-
ry this issue).

a

License renewal legisiation. Broadcasters'
effort to win license renewal legisfation with
longer licenses and insulation from chaiienge
for such reasons as ownership structure
became more urgent after Washington ap-
peals court's wesH decision in October,
although that decision was later amended
(BROADCASTING, Jan. 22). issue is treated in
Communications Act revisions bills introduced
in Senate (BROADCASTING, April 2), and it ap-
pears any action on renewal issues will take
place within context of those bills. Introduction
of renewal measures, reaching flood stage in
previous years, is limited to just two bills this
year; both are reruns from last Congress.

mc.llirr;hc 31079

Minority ownership. Carter administration
has announced wide-ranging push to increase
participation of minorities in radio and TV sta-
tion ownership (Broapcasting, Oct. 22). FCC
also has adopted policies aimed at assuring
mindrities path to ownership (BROADCASTING,
May 22, 1978). Small Business Administration
changed its policy against making loans to
broadcasters, ostensibly to help minority
owners, but only seven of first 32 broadcast
loans last year went to nonwhite-owned én-
terprises (BROADCASTING. Nov, 13, 1978). In pri-
vate sphere, National Association of Broad-
casters has raised about $9 million from net-
works and cther broadcast organizations, for
its nonprofit Minority Broadcast Investment
Fund, through which it hopes to raise $45 mil-
lion for direct loans and loan guarantees to
minority broadcast owners (BROADCASTING, Jan.
1). National Radio Broadcasters Association
has created program wheére its members help
minorities learn station operations.

(w]

Music Hcenses. All-Industry Radic Music
License Committee and American Society of
Composers, Authors and Publishers have
agreed, subject to court approval, on new
licenses for radic stations’ use of ASCAP
music, retroactive to March 1, 1977, and ex-
tending through Dec. 31, 1982, and expected
to save breadcasters S6.5 million to $8 million
over full term (BROADCASTING. Aug. 21, 1978).
Committee also has negotiated new agree-
ment for Broadcast Music Inc. licenses
retroactive tc Jan. 1, 1979, and extending
through Dec. 31, 1983 (BroancasTng, March
12). In TV, similar all-industry committeé has
quit negotiating for new TV-station licenses
with ASCAP and BMI and has filed a class-ac-
tion suit in U.S. Southemn District Court in New
York against the two music-licensing firms,
charging that blankét licenses are
monopolistic and anticompetitive (BRoaocasT-
INg. Dec. 4, 1978). In network TV, Supreme
Court has overturned appeals-court decision
siding with CBS in its demand for "per use"
licenses as allernative io current blanket
licenses and ordered lower count to review
case from different legal perspective (Broap-
CASTING, April 23).

O

Network inquiry. FCC's network inquiry has
resumed, with commission issuing further
notice of inquiry {BROADCASTING, Oct. 16, 1978).
Proceeding is in response to petition by
Westinghouse Broadcasting seeking examina-
tion of network-affiliate relationships. FCC re-
leased preliminary report at Oct. 16 special
meeting. Report concluded that “structuraf”
changes within industry world be best solution
for effective regulation. Staff believes even
though commission has jurisdiction to regulate
networks, network/affiliate economic relation-
ship is successfully entrenched and further at-
tempts to regulate it would prove fruitless.
(BroaocasTINg, Oct. 22). Report on viability of
fourth network is due out in spring, 1980.

(w]

Network standings. Prime-time TV ratings
averages, Sept. 17-Nov. 25: ABC 196, CBS
186, NBC 184.

0

Honcommerncial broadcasting rules. FCC
has instituted rulemaking and inquiry designed



lo bring regulatory poiicies for public broad-
casting up to date (BROADCASTNG, June 12,
1978). Inquiry is aimed at helping commission
determine standards for who can be noncom-
mercial licensee. Rulemaking proposals con-
cern underwriting announcements and
solicitation of funds, establishing FM tabie of
allocations for educational assignments and
new classes of stations and extension to non-
commercial licensees of limits on ownership
applicable now only to commercial licensees.
Comments for all, except FM educational
assignments, have been received; comment
pericd for FM assignments has been extended
indefinitely.

D

Operator licensing. FCC has dropped re-
quirement for special tests for what are now
third-class radio operator licenses; holders of
such permits can now perform routine techni-
cal chores at radio stations (BROADCASTING, Jan,
1). FCC issued second report and order Nov. 6
to permit persons holding any class commer-
cial operator license or permit to perform
routine operating duties at any radio or TV sta-
tion, regardiess of power or antenna type. In
addition, first class chief operator may be
employed on a part-time basis in lieu of previ-
ously required full-time employment. Changes
are effective Dec. 19. FCC will issue further
notice of proposed rulemaking next spring, ad-
dressing operator license restructuring and
continuing examination requirement.

a

Pay cabie, pay TV. U.S. Court of Appeals in
Washington has overturned FCC rules de-
signed to protect broadcasters against siphon-
ing of sports and movie programing (Broap-
CASTING, March 28, 1977) and Supreme Court
has refused FCC request for review FCC’s au-
thority to pre-empt pay-cable rate regulation
has been upheld by U.S. Court of Appeals in
New York (BRroaDcasting, April 10). FCC has
voted to repeal rule limiting one STV to market
(BroapcasTing. Oct. 1). As industry, pay cable
reaches 4.5 million subscribers (BROADCASTING,
May 28). There are six over-air pay TV stations
currently telecasting: wwut(tv) Newark, N.J.,
kssc-Tv Corona, Calif, warv(rv) Boston, kwHy-Tv
Los Angeles, wxonmv) Detroit and Knxv(rv)
Phoenix.

D

Performer royalities. Legislation to require
broadcasters and other users of recorded
music to pay royalties to record performers and
manufacturers has been reintroduced as H.R.

237 by Representative George Danieison (D-
Calif) and S. 1552 by Senator Harrison
Williams (D-N.J) (BRoapcasTING, Aug. 20).
Danielson bill is before Representative Robert
Kastenmeier's (D-Wis.) Subcommittee on
Courts, Civil Liberties and Administration of
Justice, which held hearings on legislation Nowv.
27. (See story, this issue).

m]

Public broadcasting. Congress passed new
legislation last year authorizing increased fed-
eral funds for Corporation for Public Broad-
casting through 1983 and making them easier
to win through matching grant system {BRoaD-
cAasTING, Oct, 9, 1978), Bill als¢ contains incent-
ives for more money to go to program produc-
tion, especially by independent producers, and
to public radio. Membership of Public Broad-
casting Service approved plan (BROADCASTING,
July 2) to create multiple program services
under auspices of one system president and
reduce size of board of directors. Second Car-
negie Commission (first led to initial public
broadcasting legislation) released its report on
the medium, recommending sweeping
changes in structure and funding (BROADCAST-
ING, Feb. 5).

O

Radio deregulation. in October 1978 FCC
Chairman Charles Ferris asked Broadcast
Bureau, Office of Plans and Policy and general
counsel to revise existing scope of radio
regulation and supply commission with set of
options for potential reduction or elimination of
regulations that no longer fit economic mar-
ketplace of radio in major markets. He also
directed staff to prepare notices to implement
major-market experiment in radio deregulation.
NAB urged FCC to move to deregulation in all
markets rather than conduct "major market ex-
periment’ FCC statf has prepared notice of
proposed rulemaking on matter, that will, if
adopted, replace current FCC procedures and
requirements with marketplace forces in deter-
mining how radio licensees operate (BROAD-
CASTING, Sept. 10).

D

Shield legisiation. Supreme Court’s ryling in
Stanford Daily case (which holds that police
need only search warrant to search
newsrooms and private homes and offices,
even if occupants are not suspected of crimes)
and jailing of New York Times reporter M, A.
Farber (for refusal to turn over notes to New
Jersey court), have spurred new wave of bills in
Congress to protect press (BROADCASTING. Jan.

Thehmsteuperiemed
recruiting expertise available
to the broadcast industry

With more than twelve years experience in the broadcast
industry, Carl Youngs and Mike Walker have assisted Radio and Television
organizations of all sizes in recruiting management personnel.

For a confidential discussion of your General Management,
Sales, News, Programming, Engineering or Financial hiring needs
call: Mike Walker at (312) 394-9330.

ONE CROSSROADS OF COMMERCE-SUITE 520 » ROLLING MEADOWS, IL 60008
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29). After Stanford Daily decision, House Gov-
ernment Operations Committee endorsed leg-
islation to restrict police to subpoenas for ob-
taining information from third parties; sub-
poenas, unlike search warrants, can be con-
tested in court. Sénate Subcommittee on the
Constitution will hold more hearings on similar
legislation. Representative Philip Crane (R-IIL.)
has introduced bill to prohibit use of search
warrants or subpoenas against news media,
including broadcasters (BROADCASTING, Aug. 28,
1978), And Carter administration has in-
troduced legislation to overcome effects of
Stanford Daily (BROADCASTING, April 9). It under-
went recent hearings in House (BROADCASTING.
May 28). Still, Supreme Court has refused to
review case of San Francisco TV reporter or-
dered to jail for refusal to divulge sources in
connection with story he did while with Kake-Tv
Wichita, Kan. (Broadcasting, Feb. 26), And
court's Herbert vs. CBS decision opens jour-
nalist's thought processes te scrutiny in libel
cases (BROADCASTING, April 23).

m]

UHF. FCC's May 1975 notice of inquiry on UHF
taboos to determine whether proximity of sta-
tions could be reduced (BROADCASTING, June 2,
1975) was terminated in December 1978, with
the adoption of a new proceeding looking
towards development of new television re-
ceivers (BROADCASTING, Feb, 20, 1978). Com-
mission also has adopted new, tighter noise
figure standards aimed at improving reception
of UHF pictures (BROADCASTING, May 22, 1978).
Earlier this year, it set up new task force to
work toward UHF comparability and made
plans tor spending up to $610.,000 on project
(BroaDCASTING, Jan. 8). The task force released
the first in a series of reports that will seek to
determine problem, evaluate improvements
and formulate alternatives for improved UHF
reception (BROADCASTING, Sept. 17).

D

VHF drop-ins. This FCC proceeding, of
several years' standing, looks to short-spaced
TV assignments in four markets and antici-
pates possibilities of further rulemakings for
drop-ins in other markets (BroaDcasTING, March
14, 1977). Comments, most of them negative
from broadcasters, were filed with commission
{BROADCASTING, Dec. 19, 1977). Staff is currently
completing studies that may lead 1o report and
order.
D

WARC. 1979 World Administrative Radio Con-
ference began Sept. 24 and will end this week.
U.S. and 151 other member nations of Interna-
tional Telecommunications Union will make.
spectrum-allocation decisions that are ex-
pected to affect media until century's end.
(See story, page 36.)

D

WESH. FCC renewal of license for Cowles
Communications' wesH-Tv Daytona Beach, Fla.,
and denial of competing challenge by Central
Florida Enterprises has been remanded by U.S.
_Court of Appeals in Washington (BROADCASTING,
Oct. 2, 1978). Court decision then threw into
disarray commission's policy on comparative
renewals, but in clarification of its order, court,
in view of commission and private attorneys,
restored flexibility to commission's method of
handling comparative renewal matters {Broap-
CASTING, Jan. 22). Cowles and competitor ar-
rived at out-of-court settlement (BROADCASTING,
May 21), but agreement was rejected by court
(BROADCASTING, July 25).



The kids in _,

.

over one million homes
may know something
about cable programming

that you don't.

Kids know that NICKELODEON is a one-of-a-
kind wonderful kind of thing. They’re stimulated,
educated, and entertained by programs designed for
all kinds of young people.

It has built up a truly broad-based audience;
shows run the happy gamut from preschoolers to
late teens. The programming was developed by
NICKELODEON’S Dr. Vivian Horner, who helped
create ‘‘The Electric Company” for the Children’s
Television Workshop.

NICKELODEON?'S shows are all tested on our
revolutionary two-way cable system; the young
people themselves tell us what they like and what
they want to see.

Parents love NICKELODEON, too, because
there are no commercials, no violence. And more

than 1.1 million homes have been signed up for
NICKELODEON in less than six months.

But the millions of kids and parents who love
NICKELODEON are not alone. Educators, legis-
lators, and community groups are also singing
NICKELODEON’S praises. They find it a far
more positive and constructive choice than stan-
dard broadcast programming aimed at children.

All these people know something you may
not know. However, some profit-minded cable
operators have already got the message: they’re
the ones beaming NICKELODEON to those
million-plus homes.

Don’t you think you should offer this extra-
ordinary service to your community?

“Nickelodeon"

THE YOUNG PEOPLE’S-NETWORK



Prime access
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:‘New York, New York —212/758-5100 Los Angeles, California —213/557-8842"
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Central Regional Sales— RN Dallas, Texas — 214 /620-1369

Chicago, lllinois—312/044-2578
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SanFrancisco

WE ASSIST THE AGENCY!

By providing the finest
commercial production facilities
available.

TWO STUDIOS

FOUR REMOTE TRUCKS
MACH ONE

COMPUTER EDITING
CMX 50

COMPUTER EDITING
RANK CINTEL

ELYING SPOT SCANNER

Now Serving:

BBDA&O0 - Broadcast Advertising

J. Walter Thompson

McCann-Ericson

Mendelsohn-Adler

Gene Bell & Associales

Blair Advertising

Bozelle & Jacobs

Doyle & McKenna

Doug Pledger Advertising

Foote Cone & Belding

Martin Rockey Adverlising
and many others.

Versatile Videao Inc.
151 Gibraltar CL Sunnyvale. CA 94086

(408)734-5550

Datebook-

B indicates new or revised listing

RN
This week

De¢. 2-8— Association of National Advertigsers an-
nual meeting. Palm Beach, Fla.

Dec. 2-8— Arbitron Radio advisory council meeting.
La Costa hotel, Carlsbad, Calil.

Dec. 3-4— Advertising Research Foundation's sec-
ond annual Western conference. Los Angeles
Biltmore.

Dec. 3-8 — National Association of Regulatory Utility
Commissioners 91st annual c¢onvention. Peachtree
Plaza, Allanta.

8 Dec. 8—Awards dinner for presentation of Fiscal
Policy Council's second annual Martin R. Gainsbrugh
Awards for excellence in economic news broadcast-
ing. George Will, TV commentator and columnist, will
be speaker Collonades Beach hotel, Palm Beach
Shores, Fla.

Dec, 8-7 — Broadcast Financiai Management Associ.
ation/Broadcast Credit Association boards of direc-
tors meetings. Town and Country hotel, San Diego.

Dec. 8-8—Syracuse University's Synapse Video
Center broadcast workshop for independent pro-
ducers. Information: Alex Swan, Associate Director,
Synapse Yideo Center, 103 College Piace, Syracuse,
NY. 13210

Dec. 7 — Hollywood Academy of Television Arts and
Sciences luncheon. Speaker. Jane Fonda. Century
Plaza hotel, Los Angeles.

Dec. 7-8—Seminar on "Communication Policy: Plat-
form for the 80's” sponsored by the Council of Com-
munication Societies. Execulive House, Washington.
Information: Councit of Communicaticn Societies, Box
1074, Silver Spring, Md. 20910; (301) 953-7100.

o e
Also in December

Dec. 9-11— Nationa! Cable Tlevision Association
board of directors meeting. Disneyland hotel,
Anaheim, Calif.

Dec. 11 —Cable Television Administration and Mar-
keting Society Western regional seminar. Disneyland
hotel, Anaheim, Calil. Information: Netia Lowell, {713)
578-7980.

® Dec. 11— Advertising Lodge No. 2695, B'nai
Brith luncheon meeting. Rosoft's, New York. Speaker:
Alfred Tennyson, director of TV commercial produc-
tion, Lever Brothers.

Dec. 12 —Cable Television Administration and Mar
keting Society board meeting. Disneyland hotel,
Anaheim, Calif. Information: Tom Johnson, (303)
320-1212.

Dec. 12-14 —Western Cable Show Disneyland hotel,
Anaheim, Calif.

Dec. 18— International Radio and Television Society
Christmas benefit luncheon. Waldorf-Astoria hotel,
New York. Entertainment by Tony Orlando.

Dec. 19— Deadline for comments in FCC notice of
inquiry into TV waveform standards for horizontalfver-
tical blanking intervals {Docket 79-368).

R G Y U IRY
January 1980

Jan. 4-8 — Radio-Television News Directors Associ-
ation board meeting. Dipiomat hotel, Hollywood, Fla.

Jan, 5-8—International Winter Consumer
Electronics Show, Las Yegas Convention Center.

Jan. 7-9—Pacific Telecommunications Conference.
llikai hotel, Honolulu. Information: Richard J. Barbey,
Sccial Science Research Institute, University of
Hawaii, Manoa, 2424 Maile Way No. 704, Honolulu
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96822; (80B) 848-7879.

Jan. 9—New England Cable Television Association
winter meeting. Blltmore Plaza hotel, Providence, R.l.

Jan. 9-10—Virginia Association of Broadcasters
meeting. Richmond Hyatt House.

Jan. 9-11—Arbitron Televizion aduvisory council
meeting. Key Biscayne hotel, Kay Biscayne, Fla.

8 Jan. 10-13— National Radic Broadcasters Asso-
ciation board of directors meeting. The Registry,
Scottsdale, Ariz,

Jan. 11.12—National radio-television conference ol
Investigative Reporters and Editors. Hyatt, Loulsville,
Ky. Contact: James Polk, NBC News, Washington
20018, or Richard Krantz, WHAS-TV Loulsville 40202,

Jan. 13-15—California Association of Broadcasters
winter convention. Palm Springs Spa hotel. Speakers:
William Leonard, CBS News; Elton Rule, ABC Inc.:
Richard Shiben, FCC.

Jan. 18-18— Association of Independent Television
Stations (INTV) convention. Galleria Plaza, Houston.

Jan. 14— Deadline for entries for 40th annual George
Foster Peabody Radio and Television awards spon-
sored by Henry W. Grady School of Journalism and
Mass Communication, University of Georgia, Athens,
Ga. 30602.

Jan. 14-15—Society of Cable Television Engineers
regional meeting and technical workshop.
Tallahassee, Fla.

Jan. 18-17 —First Amendment Congress, sponsored
by 12 organizations including National Association of
Broadcasters, Radio-Television News Directors Asso-
ciation and Society of Professional Journalists, Sigma
Delta Chi. Hall of Congress, Philadelphia.

Jan. 18-18—Meeting of South Carolina Broad-
casters Association. Carolina Inn, Columbia.

Jan. 17 — International Radio and Television Society
newsmaker luncheon featuring NBC President Fred
Silverman. Waldori-Astoria hotel, New York

Jan. 17-18— Florida Cable Television Association
annual winter management conference. Quality Inn-
Cypress Gardens, Winter Haven. Information: Tom
Gilchrist, {305) 842-5261.

Jan. 17-19— Alabama Broadcasters Association
winler conference. Plaza Hotel South, Birmingham.

Jan. 18—Annual convention of Utak Broadcasters
Association. Little America, Salt Lake City.

Jan. 20-23 — National! Religious Broadcasters an-
nual convention. Washington Hilton, Washington.

Jan. 20-25—Joint board meeting of National Asso-
ciation of Broadcasters. Canyon hotel, Palm Springs,
Calit.

Jan. 24-28-—Winter convention, Colorado Broad-
casters Associaiion, Sheraton Denver Tech Center.

B Jan. 29— Association of National Aduvertisers,
New Product Marketing Workshop, Hotel Fairmont,
San Francisco.

Jan. 30:31—New Jersey Broadcasters Association
mid-winter managets meeting. Woodrow Wilson
School of Princeton University

Jan. 31— Deadline for entries in 12th annual Robert
FE Kennedy Journalism Awards for coverage of the
disadvantaged by radio, television, print and photo-
journalism. First prize of $1,000 in each category
Grand prize of $2,000. Students in same categories
compete for three-month journalism intemships in
Washington. Information: Coates Redmon, executive
director, 1035 30th Street, NW, Washington 20007;
(202) 337-3414.

TR sl
February 1980

Feb. 1-2 —Society of Motion Picture and Television



Engineers 14ih annual television conference.
Sheraton Centre hotel, Toronto.

Feb. 1-3— Florida Association of Broadcasters meet-
ing. Sheraton River House-Airport, Miami.

Feb. 3-5—Louisiana Association of Broadcasters
convention. Baton Rouge Hilton.

8 Feb. 4.8 —0Okio Association of Broadcasters/Ohio
ter state meeting. Galbreath Darby Dan
Farm, Columbus.

Feb. 5—Mike Award dinner of Broadcast Pioneers.
Hotel Pierre. New York.

Fab. 5-8— Society of Cable Television Engineers fittn
annual conference on CATVY reliability. Adams hotel,
Phoenix.

Feb. 5-8-— Wisconsin Broadcasters Association an-
nual winter meeting and legislative reception and din-
ner. Concourse hotel, Madison.

Feb. 8-11-—Interrational Radio and Teievision
Society Faculty/industry Seminar and College Con-
terence. Harrison Conference Center, Glen Cove, N.Y.

Feb. 7-8— National Association of Broadcasters
television conference. Century Plaza hotel, Los
Angeles.

vertical blanking intervals (Docket 79-368).

Feb. 20-23— Texas Cable Television Association an-
nual convention. San Antonio Convention Center. San
Antonio, Tex.

Feb. 24-268 — North Central Cable Association an-
nual convention. Hilton hotel, Des Moines, lowa.

Feb. 28-—Southern Baptist Radio and Television
Commission's 11th annual Abe Lincoln Awards ban-
quet. Wilson C. Weam, Multimedia Inc., will be keynote
speaker. Green QOaks Inn, Fort Worth.

= ar—r— nargr
March 1680

® March 4—Association of National Advertisers
television workshop, Plaza hotel, New York.

® March &4—Ohio Association of Broadcasters
“Salute to Congress" dinner and White House briefing.
Hyatt Regency, Washington.

March 8 — International Radio and Television Society
anniversary banquet. Waldorf-Astoria, New York.

® March 85— Association of National Advertisers
television workshop, Plaza hotel, New York.

March 1 o-zo—neglon llconterence of International
Tel

Feb. 13— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.
Speaker 10 be announced.

Feb. 18-21— National Association of Television Pro-
gram Executives conference. Hilton hotel, San Fran-
cisco.

Feb. 17-19— New Mexico Broadcasters Association
annual convention. Four Seasons Motor hotel, Albu-
querque.

® Feb. 17-20 — Association of National Advertisers,
business and industrial conference. Marco Beach
hotel, Marco Island, Fla.

Feb. 19—Deadline tor reply comments in FCC notice
of inquiry into TV waveform standards for herizontal!

£ Union for medium frequency
broadcasting. Buenos Aires.

March 12— Hollywood Academy of Television Arts
and Sciences luncheon. Speaker: Frederick Pierce,
president, ABC Television. Century Plaza hotel, Los
Angeles,

March 14-15—11th annual Country Radic Seminar
on "Answers to the Questions of the 80's” Hyatt
Regency, Nashville.

March 18— Public Radio in Mid-America business
meeting. Crown Center hotel, Kansas City, Mo. Infor-
mation: Tom Hunt, WCMU-FM, 155 Anspach Hall,
Mount Pleasant, Mich. 48859; (517) 774-3105,

March 18-18—First Amendment Congress, spon-

Dec. 12-14—Western Cable Show. Disneyland
hotet, Anaheim, Calif.

Jan. 13-18, 1980 - Association of Independent
Television Stations (INTV) convention. Galleria
Plaza, Houston. Future convention: Jan. 18-21,
1981, Century Plaza, Los Angeles.

Jan. 20-23, 1980— National Religious Broad-
casters convention. Washington Hilton, Washing-
ton.

Feb. 18-21, 198B0— National Association of
Television Executives conference. San
Francisco Hilton. Future conferences: March
13-18, 1981, New York Hilton; March 12-17, 1982,
Las Vegas Hilton.

March 18-20, 1980— National! Pubdlic Radio
annual conference. Crown Center hotel, Kansas
City, Mo. Future conferences: Phoenix, May 3-7,
1981; Washington, April 18-22, 1982,

April 13-18, 1980 National Association of
Broadcasters annual convention. Las Vegas Con-
vention Center Future conventions: Las Vegas,
April 12-15, 1981; Dallas, April 4-7, 1982; Las
Vegas. Aprit 10-13. 1983; Atlanta, March 18-21,
1984; Las Vegas, April 14-17, 1985; Kansas City,
Mo. April 13-16, 1986; Atlanta, April 5-8, 1987;
Las Vegas, April 10-13, 1988,

April 18-24, 1980— MIFP TV inlemational pro-
gram market. Cannes, France.

May 18-21, 1980— National Cable Television
Association annual convention. Convention Center,
Dallas. Future conventions: Los Angeles. May 29-
June 1, 1981; Las Vegas, May 25-28, 1982; New
Orleans, May 1-4, 1983; San Francisco, May
22-25, 1984; Allanta, April 28-May 1, 1985,

June 3-7, 1980-—29th annual convention,
American Women in Radio and Television. Hilton
Palacio del Rio and San Antonio Marriolt, San An-
tonio, Tex. Future convention: May 6-10, 1981,

dEforaiiecines

—

Sheraton Washington hotel, Washington,

June 5-7, 1980— Associated Press Broad-
casters convention. Fairmont hotel, Denvet.

June 7-11, 1980— American Advertising Fed-
eration, annual convention. Fairmont hotel, Dallas.

June 11-18, 1980— Broadcasters Promotion
Association 24th annual seminar and Broadcast
Designers Association second annual Seminat
Queen Elizabeth hotel, Montreal. Future seminars:
June 10-14, 1981, Waldorf-Astoria hotel, New
York; June 6-10, 1982, St. Francis hotel, San Fran-
cisco; June 8-12, 1983, Fairmont hotel, New
Orleans; June 10-14, 1984, Caesar's Palace, Las
Vegas; 1985, Chicago.

Aug. 24-27, 1980— National Association of
Broadcasters radio programing conference. Hyatt
Regency, New Orleans.

Sept. 14-17, 1980— Broadcasting Financial
Management Association 20th annual conference.
Town and Country hotel, San Diego. Future con-
ference: Sept. 20-23, 1981, Sheraton Washington.
Sept. 20-28, 1980—Eighth International
Broadcasting Convention. Metropole Conference
and Exhibition Centre, Brighton, England.

Ocl. 8-9, 1980— National Radio Broadcasters
Association annual convention. Bonaventure hotel,
Los Angeles. Future convention: Sept 20-23,
1981, Marriott hotel, Chicago.

Oct. 28-30, 1980—National Association of
Educational Broadcasters 56th annual conven-
tion. Las Vegas.

Nov. 10-12, 1980 — Television Bureau of Adver-
tising annual meeting. Hilton hotél, Las Vegas.
Future meeting: Nov. 16-18, 1981, Hyatt Regency,
New Orleans.

Dec. 3-8, 1980 — Radio-Television News Direc-
tors Association intemational conference. Diplo-
mat hotel, Hollywood-by-the-Sea, Fla.
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He Works
For You:
Ben Avery

Ben started at 15 as a
spotter on play-by-play for
WGBR, Goldsboro, NC.

Next thing you know, he’s at
the Long Island Network,
then at AP’s National Broad-
cast Desk in New York, then
selling in the Carolinas.

“Nobody has a better job!’
says Ben. now the General
Broadcast Executive for the
West, training new salesmen
and inspiring the rest.

We like that. We're like
Ben Avery.

Professional.

The Professional

Associated Press
Broadcast Services
(212) 262-4011




ou slij

you shp,

it hurts

And. when you fall, it's a disaster.
That's why so many of our clients who
are Number One in their markets re-
tain us year after year—they want to
keep from slipping. It's easy tq get a
little bored or a little careless when the
ratings look good. Even when the rat-
ings drop a few points, somehow it
can be rationalized; then suddenly, the
station is in trouble. When you finally
realize it, the reaction is often panic,

and hasty changes accelerate the de-
cline.

When we study your audience in-
depth every year, we know justwhat is
going on, and we harass you to make
sure you don'tget careless, so thatthe
corrective action you take will be pro-
ductive.

For other clients who are second, third
or even fourth in their markets and
heading for Number One, their ability
to move constructively, with a sound
knowledge of the strengths and
weaknesses of their station and every
other station in town, makes the dif-
ference. Qur use of social scientists
for gathering basic information about
your own market kéeps decisions out
of the personal opinion area.

It also helps that the number one sta-
tion in lfown usually sleeps while it
slips. It's not just a game, but a deadly
serious business, and mistakes can
be worth millions. if you want to find
out more about getting to be
Number One or about staying
there, please call us for a naq-
obligation presentation.

MEIF

McHUGH AND HOFFMAN, INC.

THE FIRST IN
COMMUNICATIONS CONSULTING

3970 Chain Bridge Road
Fairfax, Virginia 22030
(703) 691-0700

sored by I2 organizations including National Associ-
ation of Broadcasters, Radio-Television News Direc-
tors Association and Sociely of Professional Jour
nalists, Sigma Delta Chi. w||l|amsburg Va.

March 18-20— National Public Radio annual con-
ference. Crown Center hotel, Kansas City, Mo.

March 17-19- Advertising Research Foundation’s
26th annual conference and research exposition. New
York Hilton.

March 21-23— Intercollegiate Broadcasting System
annual convention. Sheraton Centre, New York. Infor-
mation: Jeff Tellis, (914) 565-6710.

® March 23-28-—Advertising Financial Manage-
ment Workshop, Association of National Advertisers,
Sea Pines Plantation, Hilton Head !sland. SC.

March 23-29—International Public Television
Screening Conference, under auspices of Rockefeiler
Foundation and various North American and Ruro-
pean broadcasters. Dupont Plaza hotel, Washington.
Information: David Stewart, Corporation for Public
Broadcasting, {202) 293-6160.

March 24-28— Society of Cable Television Engineers
mid-Atlantic technical meeling and workshop. Hyatt
House, Richmond, Va.

March 25— New York State Broadcasters Associ-
ation annual membership meeting. Essex House, New
York.

March 28— International Rodio and Television
Saciety newsmaker luncheon. Waldori-Astoria, New
York. Speaker to be announced.

8 March 28 —Ohio A iation of Bro ¢
“Preparing-for-Political Season” workshop. Fawcett
Center, Columbus.

March 26-28 —Viewdata 80, international exhibition
and conference on video-based systems and
microcomputer industries. sponsored by British Ppst
Office. Wembley Conference Center, London.

. |
April 1980

April 8-12—Satellite 80, international satellite con-
ference and exposition. Palais des Expositions, Nice,
France.

® Aprit 10—Research Workshop of Association of
National Advertisers. Plaza hotel, New York.

April 10-11 — Broadcast Financial Management As-
sociation/Broadcast Credit Association boards of
directors meetings. Marriott hotel, New Orleans.

April 13-18— National Association of Broadcasters
annual convention. Las Vegas Convention Center.

April 15—Pioneer breakiast sponsored by Broadcast
Pioneers during National Association of Broadcasters
convention. Las-Vegas Convention Center.

April 18-24 — MIP TVintemational program market,
Cannes, France. US. office: John Nathan, 30
Rockefeller Plaza, New York 10020; (212) 489-1360.

April 22— International Radio and Television Society
newsmaker luncheon. Waldori-Astoria, New York.
Speaker to be announced.

Aprill . 23-25—Indiana Broadcasters Association
spring conference. Marriott Inn, Clarksville.

Enratals

In Nov. 19 "For the Record,” under item
noting FCC approva! of wawr-rd Port
Clinton, Ohlo (page 78), it was incor-
rectly reported that Ohio Radio Inc.
owns wxTN(FM) Kenton, Ohio. Radio Gen-
eral purchased station from Ohio Radio
in May 1977.

a
The National Captioning Institute,
Falts Church, Va, provides closed-cap-
tioned television programs for the hear-
ing impaired, not closed-circuit pro-
grams as stated in the Nov. 12 issue.
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April 28-29 —Society of Cable Television Engineers
meeting and workshop. Sheraton Inn, Memphis.

April 30—Peabody Awards luncheon sponsored by
Broadcast Pioneers. Hotel Pierre, New York.

—
May 1980

May 2-3—Annual convention, Nationa! Translator
Association. Hotel Utah, Sait Lake City

May 2-4—Jllinois News Broodcasters Association
spring convention. Holiday Inn-lilinois Beach Resort,
Waukegan.

May 12-30— International Telecommunications
Union 35th session of the Administrative Council.
Geneva.

May 12-14—Intemational invitational conference on
World .Communications: Decisions for the Eighties,
sponsored by Annenberg School of Communications,
University of Pennsylvania, Philadelphia. Information:
World Communications Conference, Annenberg
School, U. of Pa,, Philadeiphia 19104.

May 18-21 — National Cable Tei Association
annual convenhon Convention Center, Dallas.

May 19-20—Society of Cable Television Engmeen
Northwest technical maelmg and workshop. Rodeway
Inn, Boise, Idaho.

May - 20-23 —Public Rodio in Mid-America Spring
meeting. Howard Johnson Downtown, Madison. Wis.
Information: Tom Hunt, WCMU-FM, 155 Anspach Hall,
Mount Pleasant, Mich. 48859; (517) 774-3105.

® May 21-22—0Ohio Association of Broad 5
spring convention. Kings Island Inn, Cincinnati.

Msy 29— International Radio and Television Society
annual meeting. Waldorf-Astoria hotel. New York.

. |
June 1980

June 1-3 — Virginia Cable Television Association an-
nual convention. Omni Intemational hotel, Norfolk.

June 3-7—American Women in Radio and Televi-
sion 29th annual convention. Hilton Palacio del Rio
and: San Antonio Marriott, San Antonio, Tex.

June 4-5— Advertising Research Foundation's sixth
annual mid-year conference. Hyatt Regency, Chicago.

June 5-7—Associated Press Broadcasters conven-
tion. Fairmont hotel, Denver

June 5-8 — Missouri Broadcasters Association spring
meeting. Holiday Inn, Lake of the Ozarks.

June T7-11—-American Advertising Federation, an-
nual convention, Fairmont hotei. Dallas.

June 11-15— Broadcasters Promotion Association
24th annual seminar and Broadecast Designers Associ-
ation second annual seminat Queen Elizabeth hotel,
Montreal.

June 12-14—Annual convention of Jowa Broad-
casters Association. Holiday Inn, Ottumwa.

June 12-14=South Dakola Broadcasters Associ-

- ation convention. Holiday Inn, Waterlown.

June 18-20-— Maryland, District of Columbia,
Delaware Broadcasters Association annual meeting.
Sheraton-Fontainebieau Inn, Ocean City, Md

June 19-20~ Brogdcast Financial Managenient As-
sociation/Broadcast Credit Association boards of
directors meetings. Sheraton-Washington, Washing-
ton.

June 20-21— North Dakota Broadcasters Associ-
ation Spring meeting. Art Clare motel, Devils Lake.
June 25-27 — National Association of Broadcasters
chiidren's programing conference. Key Bridge Mar-
riott, Arlington, va.

]
July 1980

July 18-19—Summer convention, Colorado Associ-
ation of Broadcasters. Keystone Resort, near Dillon.

July 27-29— California Association of Broadcasters
meeting. Del Monte Hyalt House, Monterey.
July 28-31 —New York State Broadcasters Associ-

ation 191th. executive conference. Otesaga hotel,
Cooperstown.
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Ford’s Ildea

EDITOR: Thank you for your editorial and
excellent coverage on Senator Wendell
fg{d‘s S. 1991 [BROADCASTING, Nov. 12,

Of course, the bill is not worth a
tinker’s darn until we get it passed. This
is my plea to broadcasters in each state to
get those cards and letters rolling to their
two Senate members urging them to sup-
port the bill.

The National Association of Broad-
casters and Kentucky Broadcasters Asso-
ciation both have worked very closely with
Senator Ford’s office to secure the in-
troduction of this bill. We have gone as far
as we can go, however. Now we must have
the support of the grass-roots broadcasters
to get it passed.—J. T Whitlock, executive
director, Kentucky Broadcasters Associ-
ation, Lebanon.

Editor’s note: The Ford bill would narrow FTC
subpoena power, resirict public participation funding
and stop the children’s adventising inquiry.

All in this together

EDITOR: An article in your Nov. 12th issue
(**Behind the Scenes of the K-Mart Buy*’)
singles out CBS Radio Spot Sales and the
Christal Co. as the representatives respon-
sible for persuading K-Mart to launch the
massive radio campaign sponsoring morn-
ing drive newscasts.

To set the record straight, these two rep-
resentative firms worked hard as spokes-
man forall of the representative firms. We
agreed that our efforts would best be
represented in this manner, rather than in-
numerable sales calls from & multiplicity
of reps.

It took a tremendous amount of cooper-
ation between stations and reps to keep the
sponsorship packages intact long enough
to be sold to K-Mart.

The truth is that K-Mart had been look-
ing at this investment for a while and was
astute enough to take advantage of it as it
became available.— Thom Sutton, account
executive, Eastman Radio, Detroit.

[ o el = ol - NP - S et o]
Further back on Fonda
Eprtor: More on Henry Fonda’s series
TV debut: All of your correspondents
(BROADCASTING, Nov. 19) are wrong.
Fonda's TV series debut was in the
1955-56 season when he was host and star
(in some episodes) of an anthology series
titled Henry Fonda Presents the
Rheingold Theater. The programs were
carried in. a number of Eastern and

Western markets under Rheingoid spon-
sorship and syndicated elsewhere. Of this
I’'m sure, having worked at that time as
director of broadcast for Foote, Cone &
Belding, where the show was one of my
projects. .

Fonda was always a delight to work with.
A real professional, at a time whén TV was
still considered to be a second-class
medium. — Peter M. Bardach, president,
WSUS(FM) Franklin, N.J.

]
Full-timer

EDITOR: Patricia Yunker, in a letter
published Nov. 12, stated: ‘*When it was
no longer possible for local radio stations
to broadcast because- of damage [from
Hurricane Fredericl, the 50 kw New
Orleans stations became our link- with
what was happening.” To set the record
straight, Mobile was served throughout
the storm and afterwards, not only by
WKRG Radio, but WKRG-TV as well. We
have hundreds of letters to prove it.— Bob
Grip, WKRG-TV News, Mobile, Ala.

T T e
Ultimatums

EDITOR: This letter is intended to express
our concern with the consistent negative
coverage of our activities.

You have not covered objectively and
fairly our challenges to the James Gabbert
outfit and his felonious violations of U.S.
laws. But you have continuously quoted
his unproved assertions as though they
had validity. _

You have ignored a meaningful offer to
resolve significant differences between
ourselves and General Electric/Cox and
deliberately agitated broadcasters by quot-
ing money figures as if these figures were
associated with an illegal claim.

You have readily printed the words and
actions of Pluria Marshall as if they were
honorable and have some official mean-
ing. You ignored a story based on my com-
plaints about Mr. Marshall and his
megalomania.

1 demand that you cease and desist from
your efforts to undermine our nine years
of public interest work and that you correct
the negative impressiong created by print-
ing true facts, our opinion of events and
the total story of any of our involve-
ments.— Marcus Garvey Wilcher, chair-
man, Community Coalition for Media
Change, Berkeley, Calif.

Editor's note: BROADCASTING will continue to
cover Wilcher and his group according to the same ob-
jective standards that have been applied to his past ac-
tivities,
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Lawrence B. Talshoff, president.
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EDITORIAL
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MondayzMemo-

A broadcast advertising commentary from John J. Nassif, director of a&vertising, winchester- Western Division, Olin Corp., New Haven, Conn.

Careful targeting
saves ad ammunition

When Winchester launched a national TV
campaign for sporting arms and ammuni-
tion early this year, we expected lo get
complaints.

We did—two letters. However, some
300 to 400 letters praising this effort were
received by Winchester and others con-
nected with the campaign.

How were we and our advertising agen-
cy, Norman, Craig & Kummel, able to
undertake such a potentially controversial
campaign without encountering negative
reactions from those adverse to such ad-
vertising? Some sporting arms and am-
munition advertising has appeared on TV
in the past, but it has been sporadic and
quite limited in scope.

The purpose of the campaign was to
bring the Winchester name before an au-
dience with an age range of 18 to 49, with
emphasis on the younger people whose
buying habits are not firmly fixed and
represent the largest segment of
Winchester’s market. The traditional
hunting and shooting publications, whose
readership is generally in the older age
group, could not provide this target au-
dience.

A decision was made by us and Nor-
man, Craig & Kummel, to use televi-
sion—and to use it more widely than any-
one had ever done before with a product of
this kind. Since network TV would be too
costly and diffuse, the choice was for a
syndicated program, provided one could
be found with a highly selective appeal to
the target audience, without drawing ad-
verse criticism from others.

Finding the right show meant viewing
many thousands of feet of film. The show
finally settled on was a half-hour series
called Sporis Afield, a name used by ar-
rangement with the well-known outdoors
magazine but not connected with it. We
felt that the Sports Afield show would pro-
vide an interesting, relevant and highly
selective environment for Winchester
commercials. The program’s hosts are
people with outstanding credentials in the
outdoors world, and they help establish
the proper image for the program and its
sponsors.

Each program is divided into three seg-
ments, each approximately seven minutes
long, that examine in depth various Lopics
or people in a manner similar to magazine
stories and profiles. Subjects covered in-
clude trap shooting, bass fishing, skin div-
ing, cycling, mountain climbing and out-
door photography, Other segments explore
a locale of special interest, chronicle a
vigorous sporting contest, profile an ac-
complished outdoors person or relate a
timely story on wildlife research or man-

John J. Nassif is director of advertising for the
Winchester-Western Division of the Olin Corp.,
based in New Haven, Conn. Nassif joined Olin
in 1959 as advertising and sales promotion
manager for Olin‘s Ramset operations in
Cleveland. Since then, he has served in various
positions in advertising and sales promotion
with responsibilities for operations in the
United States, Canada and Europe.

agement.

Contracts were signed with 75 carefully
chosen stations that reach 60% of U.S.
television households. The show ran in
prime access time and in late Saturday and
Sunday afternoons for 13 consecutive
weeks, positioned before or after major
sports events, beginning in February.

Winchester's message consisted of two
30-second commercials on each show, plus
opening and closing billboards.

The objective was not to sell any partic-
ular Winchester product but to enhance
the Winchester name and project the com-
pany’s famous horse-and-rider logo.

This was done by emphasizing
Winchester’s heritage and its image as
part of the American past. The logo was
brought to life with a soft-focus
‘‘ghosted”” image of the horse and rider
galloping toward the camera and fading
away. Superimposed on the ghost image is
a modern scene in sharp focus.

Guns are shown, but never in use. The
emphasis is on people: the peaceful
solitude of the lone hunter, the comradery
of two outdoorsmen, a father and son
sharing their love of the open country.

Qur research shows that we actually
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reached 37% of hunters with the Sports
Afield show. It was the first time a sporting
arms and ammunition manufacturer was
the sponsor of a nationally syndicated
televisiorni series.

An indication of the success of the pro-
gram is Winchester’s sales figures: a
month-by-month increase in sales in the
first half of 1979 compared to the previous
year.

To test the effectiveness of the program,
interviews were conducted with 500 hun-
ters, ages 18 through 35, in six test mar-
kets.

Findings showed, among other things,
that 44% of show viewers had seen the
commercial and, of these, half of them
recalled the horse and rider. While product
quality was never directly referred to in the
commercials, 28% of the viewers con-
cluded that “*Winchester makes quality
products™ and an equal number said *‘you
can trust Winchester products.”

There were corollary benefits.

Dealers are impressed with television as
a selling medium, but very few can afford
to use television themselves. Therefore,
the merchandising value of Winchester
sponsorship of the Sports Afield program,
a first in the industry, made a strong im-
pact on dealers and distributors,

To provide local tie-ins, we offered
dealer posters, ad mats and a shortened
version of our national TV commercials in
which dealers could tag on their own
message.

We provided dealers with special posters
that promote the Sports Afield program
and identify his store as the place to buy
Winchester arms and ammunition.

In our advance promotion to dealers, we
pointed out that these Winchester TV
commercials would be *‘reaching more po-
tential gun and ammo buyers than any
campaign in the history of the sporting
arms industry.”

Our campaign will continue in January
1980, using the same show, and will un-
questionably provide even greater impact
to an expanded audience.

The new campaign will run for 26 weeks
and will extend the original coverage to
100 stations. Both our dealers and
customers were very enthusiastic about
the original programs, especially with the
high quality of the production.

We feel confident that the new cam-
paign will be equally well received both by
our dealers and the viewing public.

We first went into this project with con-
siderabte hope but, I must admit, some
apprehension about possible adverse reac-
tion from at least some segments of the
public.

Today, we are confident that we have
come up with the right formula and the
way ahead is clear.
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AROUND WHEN YOU
NEED ONE.
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“FREEANALYSL.

ANOTHER REASON WHY
WERE MORE THAN

A COMPUTER COMPANY.”

"Here at Station Business Systems we have a full
line of business systems for broadcasting, the
famous BAT® Systems. They handle everything
from Billing and Traffic to ali Accounting functions.
Our BAT Systems can do many other things, too,
such as music playlists, film inventories, even
election return tabulations! This BAT System
flexibility has made ours the most widely used
Systems in the field.

“But this same selection of capabilities has
taught us to carefully appraise each station's
needs before we propose any BAT System. It is
essential that any installation we make be just
right for the job ... yet offer capacity for growth.
This analysis is a large part of my job, and is of-
fered without charge to any broadcaster considering
computerization.

“When | make a study for a prospective BAT
System user, | bring along not only my experience
of years in broadcasting, but also the resources of
Station Business Systems and Control Data Cor-
poration. Most of the time | find we have just the
solution to a station’s problems, and can point to
similar profit-making, cost-cutting procedures

Warren W. Middleton

Reglonal Sales Manager

Statlon Business Systems
-« at WTIC Hartford

already in use at one of our over-300 radio and TV
stations, networks, or group instatlations in the
United States, Canada and Australia.

“Of course, sometimes | merely suggest '‘no
change’ or a manual procedure shortcut! When
you have a reputation for excellence to protect,
and when you offer more products and services
than anyone else, then you better know when to
say "leave well enough alone.”

“Call Station Business Systems for a free Station
System Analysis. The toll free number is 800-243-
5300, or call (203) 622-2400 collect. Our address is
600 West Putnam Avenue, Greenwich, CT. 06830,
We would like to show you why we are the leaders,
and see if we can help you!

“And tell them | sent you,

STATION BUSINESS SYSTEMS

@ 9 a division of
CONTROL DATA CORPORATION

MORE THAN A COMPUTER COMPANY
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CBS upset in November sweeps
ends long ABC winhing streak

Leader is ousted by less than
half a rating point; regular
seories prove to be strength

CBS-TV, the slow-starter of the season,
turned the tables during the crucial
November ratings sweeps, scored an upset
victory over ABC-TV and left NBC-TV
deep in the basement.

It was CBS’s first sweeps win since
November 1975, and it ended ABC’s win-
ning streak since that time.

The Arbitron scores (from Oct. 31-Nov.
27) gave CBS a 20.0 rating/34.9 share,
ABC a 19.6/34.2 and NBC a 17.7/30.9.
Nielsen averages were just about the
same, with CBS 20.1/35, ABC 19.7/34.2
and NBC 17.7/30.8. (Shares cited reflect
only those homes watching network TV)

As compared to last year’s November
sweeps, CBS was the only network to im-
prove. ABC dropped considerably in both
Arbitron and Nielsen, CBS was up 1.9 rat-
ings points; ABC was down 1.4 and NBC
remained the same. Arbitron shares
showed a three-point gain for CBS and
drops of 2.8 and 0.2 for ABC and NBC
respectively. CBS gained 3.1 share points
in the Nielsen averages compared to drops
of 2.8 for ABC and .3 for NBC.

CBS’s victory owed more, perhaps, tc
the strength of the network’s regular
series than to any special sweeps program-
ing. Although the network certainly prof-
ited from such offerings as the theatrical
release, **Oh God” (Nov. 25), which re-
ceived a Nielsen rating of 31. 7 and a 45
share and was the highest rated special of
the sweeps, and “‘Silver Streak’ (Nov. 15,
21.5/40), the number-two special of the
month, its regular series demonstrated
considerable power. (**Oh God,” however,
was outrated by an ABC movue in a regular
movie period [see page 66].) -

The network’s strongest nights general-
ly were on Friday and Sunday, where its
regular programs consistently managed to
beat or remain competitive with both regu-
lar programs and specials on the other net-
works.

CBS lost no Fridays and only one Sun-
day through the month, and, with three
exceptions, it maintained its dominance
on those nights by relying on regular
episodes of its programs.

When CBS did run specials, such as
“Oh God,’ or a two-hour Dallas (Nov.
16), it still tended to maintain its

superiority.

Monday also proved critical in the CBS
victory. There has been a three-way con-
test for the night throughout the season
with ABC’s football, CBS’s powerful 9-11
block and NBC’s Little House on the
Prairie-Monday Night Movie line-up trad-
ing leadership weekly. CBS won two of the
four Mondays of the sweeps—again,
largely on the strength of regular program-
ing. ABC’s football failed to win that night
once during the month, and NBC had two
victories.

ABC’s performance through the month
was hampered considerably by its failure
to attract audiences to its made-for-televi-
sion movies, feature films and minis-
eries—programing forms that have helped
carry the network in the past. As one
prominent network observer noted last
week, there has been a ‘‘substantial
failure” at the network in those areas.

Last year, it was pointed out, ABC relied
on winning at least three nights each week
with its regular, powerful Tuesday-
through-Thursday series and then used its
Friday and Sunday movies to nudge it past
the competition. Thus far this season,
there has been a noticeable fall-off for
ABC on its movie nights.

Last year, the ABC Sunday Nrght Movie
was the 16th highest rated show and

averaged 22.7/36 for the season. This -

year, it has dropped to the 22d rank with
a 20.5/32. The fall-off of the ABC Friday
Night Movie has been even greater—a
38th-ranked 19.0/32 for the 1978-79
season versus a 53d-ranked 16.0/27 thus
far this year.

And in the sweeps, the network’s movie
performance did just as badly. Only ABC’s
Nov. 4 presentation of ‘“‘Jaws,”’ one of the
most popular films ever released, beat the
network’s Sunday competition. The Nov.
11 made-for-television film, *“‘Love for
Rent,” was at one point in the evening ina
half-hour three-way tie for Sunday night
leadership. At no other point on Friday or
Sunday during the ratings sweeps did ABC
win the 9-11 time period with one of its
features.

ABC’s failures through the month were
as noteworthy as its successes. Certainly
the biggest disappointment for the month
must have been Aaron Spelling Produc-
tions’ miniseries, The French Atlantic
Affair, which scored a 16.2/25 at its high-
est point, Sunday, Nov. 18. Part one of the
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three-part miniseries, Nov. 15, scored 13/
22, and part two (Nov 16) only a 9.7/17.
Spellmg said Atlantic’s performance
*“could be one of the blggest disappoint-
ments in miniseries history.”

But there were other disappointments.
The Friday, Nov. 9 presentation of the
made-for-television movie, ‘‘Topper,’”
delivered a 19.1/33 and lost to regular
series on CBS. The “Birth of the Beatles™
(Nov. 23) scored 14.5/24 and ranked 53d
out of 57 programs broadcast that week.

The powerful (31.8/44) showing of
“‘Smokey and the Bandit’* on NBC Nov.
25 must have been a painful reminder to
Fred Silverman and company that in their
quest for early-season leads they moved
“‘Coming Home"* and *‘Semi-Tough’’ out
of November. The network’s two leading
series, Little House and CHiPs, generally
managed to hold their Monday and Satur-
day audiences, respectively, but elsewhere
through the month NBC’s performance
was inconsistent.

1ts position in the three-way race im-
proved considerably in the final week of
the month when a Little House and a Bob
Hope special carried Monday and a special
episode of Real People (23.1/37) and 90-
minute Bee Gees special (19.0/31) carried
Wednesday for the network—providing
the month’s only defeat of ABC’s strong
Wednesday schedule. Friday night’s regu-
lar episode of Shirley also won its time
period with a 17.0/29—improving on its
season-to-date performance of
15.2/26. And Quincy won its Thursday
9-10 time period that week; beating a
made-for-television feature on CBS and
regular comedy series on ABC. ““Smokey”’
was the number-one program of the week.
NBC finished second that week—the only
time it rose out of the cellar.

1t was earlier in the month where NBC
stumbled. In the first full week of the
sweeps, NBC won only two hours.

-The week ending Nov. 18 was even
worse. Only Little House and CHiPs won
their time periods. A movie schedule that
week that included *‘The Omen,” “The

‘Duchess and the Dirtwater Fox’ and a

two-part presentation of “A Bridge Too
Far” failed to attract audiences to the
number-three network. .

Unlike CBS, which steadily increased its
ratings throughout the course of the
month, or ABC, which just as steadily
declined, NBC showed sporadic move-
ment through the four-week period. 1t
opened with a 16.5 the week ending Nov.
4, moved up to 18.0 the next week, drop-
ped to 17.7 the next and then ﬁmshed the
final full week with 19.3—largely as a
result of *“Smokey.”
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Jankowski: Be
brave in
the new world

CBG president says that history
indicates teievision wlll survive
and prosper despite technology

*“We are convinced that the future is not
something to worry about,” Gene E
Jankowski, president of CBS/Broadcast
Group, said last week. His remarks, which
centered on the threat—or in his view
nonthreat—of the new communications
technologies to commercial networks,
were delivered last Thursday (Nov. 29) to
the Academy of Television Arts and Sci-
ences at a luncheon in Los Angeles’s Cen-
tury Plaza hotel.

The thrust of the network executive’s
comments was aimed at ‘“‘those doom-
and gloom-sayers who would have you
believe that television as we know it is a
member of an endangered species.”” The
lessons of the evolution of communica-
tions in this century do not coincide with
those projections, said Jankowski as he
recited a number of statistics showing that
most forms of entertainment and com-
munications have prospered alongside
newer forms.

“In the thirties, they were saying that
radio would kill the phonograph, movies
and the theater. In the forties, they said
that FM radio would kill AM. As we
neared the fifties, they said that television
would kill off AM, FM and the printed
word and just about anything else worth
killing. In the sixties, they said that cable
would kill television. In the seventies, the
list of television’s executioners grew even
longer,” Jankowski said.

In contrast, the number of commercial
radio stations has tripled since the in-
troduction of television, the number of
books published in the U.S. has multiplied
three times, paperback book sales have in-
creased tenfold and the number of
periodicals has increased by nearly one-
third, he said.

“‘One important lesson is the fact that
new means of communications do not au-
tomatically spell obsolescence and drive
out the old.”” Jankowski said. *‘Instead, the
new often complements, or supplements,
the old, resulting in broader, stronger mar-
kets for both.”

Jankowski was cognizant, however, that
television will be changing in the coming
decade. *‘It is obvious,” he said, ‘‘that the
interplay of changing demographics, new
formats, new technology, new ideas, new
legislation and new goals and new
priorities will create a more complex com-
munications environment.

*“*Nevertheless, commercial television’s
continued growth will be limited only by
the imagination and creativity of the writ-
ers, producers, performers, industry ex-
ecutives and visionaries who can sift
through new facts and lead in identifying
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Jankowski

new goals and staking out new territory.”

Jankowski also addressed several
themes that he as well as other leading net-
work executives have discussed in the
past. One was that the new technologies—
especially cable television and satellite-
delivered superstations—have yet to
match networks in programing, which
Jankowski said is really what ‘‘the viewer
is concerned with.”

““It is a case of new technology clothing
itself in the time-worn hand-me-downs
and tattered castoffs of established and ac-
cepted broadcasting,’ he said. *“‘In the
marketplace, ciothes still make the men,
despite the superficial impressiveness of
new technology.”
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NBC affiliates
look with hope
to the next year

Upbeat meeting in Puerto Rico
accentuates the positives,
including 80% sold-out

first quarter, possible return

of Redd Foxx; no firm changes in
schedule are announced, however

Record sales, improving ratings and plans
for new programs were reported by NBC
President Fred Silverman and associates at
a meeting of the NBC-TV affiliates board
of directors last week.

The meeting, held at Dorado, Puerto
Rico, was described by NBC-TV officials
as “‘the most successful this network has
ever had.”” Members of the affiliates board
seemed to echo the sentiment.

Along with upbeat news about NBC, the
affiliates heard what for them would be
good news about a competitor. William J.
Small, NBC News president, said he ex-
pected CBS News anchorman Walter
Cronkite to ‘“*‘move into a new role” at
CBS News in 1981, Small; long-time num-
ber-two man at CBS News and at one time
considered the heir apparent for that com-
pany's news presidency (he moved to
NBC in September), said he didn’t expect
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Cronkite to leave CBS News, but didn’t
expect him to remain as anchor either. In
one of several remarks as emphasizing ex-
pectations that NBC News anchorman
John Chancellor would remain, despite
earlier reports that he wanted out, Small
said that ‘‘we’re betting that John Chan-
cellor will be the new Cronkite.”

NBC unveiled no midseason prime-
time program changes at the meeting, par-
ticipants said, but indicated there would be
relatively few. One reason for the delay was
said to be that some programs that had
seemed weak have lately enjoyed ratings
gains that made them now look at least
marginal—notably Shirley, which came in
with a 29 share of audience the week
before, and Kate Loves a Mystery, which
produced a 28. Thus there was a reluctance
to bump them immediately.

But the main reason, according to reliz-
ble sources, was that NBC-TV thought it
had a chance of getting Redd Foxx back as
Sanford, the role in which he starred in
Sanford and Son, an NBC comedy hit un-
til ABC—and Fred Silverman, then head
of ABC-TV programing—hired him away
in 1976. NBC officials reportedly wanted
to see whether they would have a new
Foxx vehicle—in which Sanford is married
10 a wealthy widow, but pining for his old
days as scrap dealer—before committing
to other changes.

There were indications, however, that at
most there probably would be ‘‘two or
three” prime-time changes, with some
new series—such as United States, Good
Time Harry and Joe's World (‘‘Closed
Circuit,”” Nov. 26) —to be introduced later.

Silverman and colleagues also talked of
other program plans, including:

® A pilot being produced by NBC News
that could lead to a half-hour daytime
magazine series starting after the Moscow
Olympics next July and August. Silverman
also said there’ll be more news on NBC
than at any time since the heyday of Bob
Kintner, the one-time newsman who was
NBC president from 1958 to 1965.

® A pilot being planned by NBC Sports
that could lead to a prime-time sports
series. Arthur Watson, president of NBC
Sports, said the projected series would not
feature professional games but would
center on ‘‘real people sports’’ and include
some comedy. The pilot is expected to air
in March or April.

® A live drama series to be announced
before the end of this year. NBC sources
said it would probably offer two to four
presentations a year and use pickups of
dramas from such sources as the Guthrie
Theater in Minneapolis and the Kennedy
Center in Washington.

Mike Weinblatt, president of NBC En-
tertainment, said NBC is in the second
phase of rebuilding prime time and will be
adding comedy and variety programing
over the season. He also announced a *“‘far
different” approach to specials: NBC will
offer fewer, he said, but will concentrate
more on quality and style. _

Ray Timothy, NBC-TV executive vice
president, apparently referring to prime
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time, said the first quarter of 1980 was al-
ready 80% sold, an all-time high mark for
this date, and that the second quarter was
also 80% sold and the third quarter 90%
sold. Prices, he said, were at a historic
high, ranging from 8% to 25% above last
year’s.

The affiliates also were told that, in
response to NBC’s request (BROADAST-
ING, May 21), AT&T within the last few
days had submitted a proposal offering a
complete plan for distribution of programs
by satellite, but that NBC officials have not
had a chance to analyze it. Western Union
was said to have declined to submit a plan,
and RCA Americom agreed to develop
one but indicated it would take a year or
two.

At the start of the meeting, NBC-TV
President Robert E. Mulholland presented
Silverman a miniature Christmas tree as a
reminder that he had set Christmas 1980
as target date for restoration of NBC’s rat-
ings fortunes. Winding up his talk, Silver-
man told the affiliates: ““We'll have a much
bigger tree next year.’

Rising costs and
federal government
still ANA’s top
matters of concern

Meeting this week in Palm Beach
will gather some 550 advertisers
to addréss those issues

The Association of National Advertisers
goes into its annual meeting this week—
and into a new décade next month—with a
familiar set of problems.

“Qur problems,” says ANA President
Peter Allport, ‘“‘tend to stay constant in
many respects though theéy change in
specifics or in details.”

Allport identifies three main problem
areas, which by définition correspond with
those of ANA’s membership. All three are
reflected in the program prepared for this
week’s annual meeting; being held from
yesterday through Wednesday (Dec. 2-5)
at the Breakérs, Palm Beach, Fla., with
some 550 members and guests expected
to attend (BROADCASTING, Nov. 26).

“‘First;’ Allport says, ‘“‘we're trying to
maintain and increase the efficiency of ad-
vertising.” In today’s terms, that essen-
tially boils down to “‘inflated costs™ and
what to do about them.

“*Second,” he continues, ‘‘we are con-
cerned about the viability of advertising.
That relates to all the regulatory aspects,
the consumerist aspects, but primarily the
regulatory and the Washington environ-
ment.

“Third, there’s the question of the pro-
ductivity of advertising—how well we do
the job, whether we can find new ways—in
terms of management, in terms of
creativity, in terms of agency relation-
ships—to improve what we do.’

On the question of efficiency and media

costs, Allport sees the problem as *‘part of
the general economic scene,” but a hard
fact nevertheless: ‘*The dollars are begin-
ning to be huge,’ particularly in televi-
sion.

For several years advertisers have talked
of moving from, or partially from, televi-
sion to other media. ‘‘The talk is serious,”
Allport says, “*but in truth it is hard to find
ways to do it well”’

Many advertisers, he points out, are be-
coming interested in cable and other new
technologies: ‘‘They’re beginning to look
at that and say maybe this is the wave of
the future—they don't know yet, of
course. None of us do.”

“As some people see it,”” he continues,
*‘the day wilt come when broadcast tetevi-
sion is no longer a generalized medium
but will be a specialized medium. This is
an area of tremendous interest.”

To explore it, ANA has just set up a
“‘multi-specialist group,’’ led by Tom Ryan
of Gillette, which is charged with for-
mulating recommendations as to what
ANA should do ‘‘about these potentially
new media.”’

““They’ll have to speculate, to a degree,”’
the ANA president concedes, ‘‘but they
do seem to agree that if television be-
comes a splintered or specialized medium,
the area of television ratings had better be
looked at, because in that case the present
methods of measuring audience size and
share are probably not adequate. For
ANA, that may become a major media
target,”’

The second area of ANA concern, the
regulatory environment, may have im-
proved somewhat. “‘At least,” Allport
says, ‘‘we have reason to be hopeful that
the Federal Trade Comrission’s limits
and authority will be properly defined, and
that we'll have a commission that is not
running roughshod over its own statute.”

But ANA’s regulatory concefn is also
one for the long haul, He explains:

*‘I think the tendency in government to
see advertising as something other than
that which it is, and to try to convert it into

Allport

a broad-based informational instrument,
is probably going to be a.long-term prob-
lem that we’re going to have to work with,
resist when we have to and try to educate
the government to the true functions of
advertising and its true contributions.”

The third area of concern and concen-
tration —improving the productivity of ad-
vertising—is also on-going and is dealt
with primarily internally. It’s ai education-
al process, conducted by ANA through
workshops and seminars for its members.
ANA holds 10-12 workshops a year aimed
at helping its members do a better job,
plus 32 or- 33 seminars in which small
groups explore such areas as TV produc-
tion, integration of advertising and sales
promotion, new-product development and
the media s¢lection process.

Subjects like these are also prominent
on the agenda for this week’s meeting:
They include discussion clinics on use of
research to improve media decisions, coor-
dination of advertising and promotion, im-
proving productivity in the advertiser-
agency relationship and uses of advertising
for corporate communications. The other
main problem areas will be represented,
too: Wednesday morning will be devoted
to new electronic media and their likely
effects, for example, and the Tuesday-
afternoon session will feature a panel of
FTC officials under the heading*®'‘New
Directions at the FTC?”> (BROADCASTING,
Nov. 26).

Quello on the stump

Commissioner and friends begin
campaign for reappointient;
Hispanics have other ideas

With a full seven rmonths left to his term,
FCC Commissioner James Quello already
finds himself campaigning for re-appoint-
ment—a move that, under normal circum-
stances, would be premature, yet one that,
under cuérent circumstances, makés good
political sense. .

Approximately one month ago, ihe
White House personnel office interviewed
Felix Gutierrez, a California college assis-
tant professor of journalism, for Quello’s
spot. And starting early next year, the
White House will interview additional can-
didates—some, perhaps, from the small
list of names that has already trickled in.

But that is standard procedire; Quello’s
early politicking stems from different cir-
cumstances: his ethnic background.

Hispanic- American$ would like to have
their interests répresented at the FCC, and
Quello’s seat, which he officially holds un-
til June 30, 1980, will be the next available
opening. And there is some fe¢ling among
Hispanics that they have a commitment
from the Carter administration for the
next Democratic vacancy (‘‘Closed Cir-
cuit,” Aug. 6).

Some in the Italian-American com-
munity, however, believe Quello should be
reappointed, and have beguh a push to put
their point across. Jack Valenti, president
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of the Motion Pictyre Association of
America, wrote a letter to Italian-Ameri-
© can congressmen urging them to write the
White House in Quello’s behalf. And the
National Italian American Foundation
wrote both the White House and the 31
Italian-Americans of Congress.

In its letter to the congressional delega-
tion, the foundation wrote: ‘‘Ordinarily,
we would not take a position on the reap-
pointment at such an early date before the
expiration of [Quello’s] term. It has come
to our attention, however, that the White
House may seek a Hispanic for the post
and that Hispanics are pressing hard for
the FCC seat. Accordingly, we feel our
support should be du‘ected to the White
House before it is too late.”

A number in the Italian-American
delegation have taken up Quello’s cause.
In a letter to White House chief of staff
Hamilton Jordan, Representative Frank
Annunzio (D- Ill) wrote that the entire
delegation agrees ‘‘it would be a shame
and an outrage if Jim. Quello ‘is not reap-
pointed, and it would be a sidp in the face
to_the entire delegation.”” Jordan assured
Anninzio in a letter that his points *
being very carefully considered by all of us
here involved in the matter”’

The White House has not yet really
geared up to consider the upcoming va-
cancy, and the expectation is that addi-
tional interviews will not be scheduled un-
til early next year. The reason Gutierrez
has already been interviewed involves tim-
ing. Gutierrez was in the East on business,
and the decision was made to conduct the
interview then, rather than have him
return to Washmgton on a separate occa-
sion.

When the interviewing does start,
Quello will be among those on the list.

*r oy
Quello

Sources say Quello is not being looked at
as the underdog, and in addition to
Hispanics, candidates of other ethnic
backgrounds will also be considered.

Ironically, while Hispanic groups push
for a Hispanic commissioner, at least one
major group in the middle of this issue
believes Quello is doing a good job, partic-
ularly on minority issues.

Maria Elena Torano, of the National As-
socigtion of Spanish Broadcasters, Says
that Quello, as a commissioner, is ‘‘one of
the most qualified, and sympathetic’’ to
minority causes. But, she adds, *'I think
it’s about time a Hispanic serves on the
comrmission.”

Torano says she hopes this affair doesn’t
become an [talian-Hispanic fight, and she
thinks that election-year politics may in-
fluence the final outcome of the selection.

NASB has not yet endorsed anybody for
the position, and Torano says the group
may eventually endorse a slate of candi-
dates—perhaps two or three qualified peo-
ple with different types of backgrounds.

This week, she says, she will be meeting
with the Congressional Hispanic Caucus—
which numbers five—to talk about urging
support for a Hispanic commissioner.

Quello, meanwhile, declared his interest
in reappointment earlier than he had pre-
viously expectéd —mostly on the advice of
friends, who suggested that his bid for
another term might be foiled if he waited
too long.

As such, Quello is today making avail-
able ‘A Brief Report on the Stewardship
of Commissioner James H. Quello,”
which outlines his five-and-a-half years on
the commission. The report, put together
by Quello’s staff, highlights Quello’s posi-
tion on key communications issues.

Quiello says the report is not intended
for general circulation, but rather for peo-
ple that might have an interest in his expe-
rience and background. The first to receive
copies of the report will be the two sena-
tors from his home state of Michigan.

Quello says he did not attempt to mobi-
lize support for himself;, rather, those in-
terested in his reappointment took the
lead in promoting his cause.

He believes it’s too early to be involved
in the campaign for reappointment, but he
says it was forced on him because of re-
ports that a Hispanic might be in line for
his seat. But he believes that, while
ethnicity may be an issue in the selection
process, it may not work against him, “If it
does come up, I’'m qualified in that area,
too.” he said.

Nor is Queilo new to the campaign
game. As a retired broadcaster in early
1973, he set about making himself known
as a candidate for the upcoming June va-
cancy on the commission as Nicholas
Johnson was scheduled to step down.
Quello won that uphill fight.

InZBhieh

“No one is acknowledgling” that ABC lost.the sweeps to CBS (story
page 29), ABC spokesman in Hollywood said late last week. Privately,
however, on Thursday at least one network executive did concede,
adding: “No one likes losing.” Most network executives were on their
way to Barbados last Friday in preparation for affiliate meetings that
were due to start there over weekend.

D

NBC-TV was reported to have drafted tentative midseason sched-
ule last week that includes new 90-minute variety series from producer
Nick Vanoff and at least one half-hour situation comedy—replacing Kate
Loves a Mystery and A Man Called Sloan. Comedy would run at 9 p.m.
Tuesday with variety show following. it's understood, however, that net-
work is awaiting ratings results for last Friday night before it determines
fates of Skirley and Eischied. NBC is considering adding new sitcom
starring Redd Foxx but negotiations are still being conducted and no
commitment has been made. Other changes said to be on NBC tenta-
tive schedule are move of low-rated Prime Time Sunday to 10 Saturday
with appropriate name change; move of The Rockford Files to 10 Thurs-
day, and shift of Tuesday movie to Friday. Network is said to be having
second thoughts on number of programs currently in development—
United States, Good Time Harry, Joe’s World, Facts of Life and others—
but could make use of arly number of them should Shirley and Eischied
stumbie in Friday numbers to be released today (Dec. 3). Network is now
said to be planning to announce midseason schedule tomorrow, week

later than originally planned. Delay was due, it's believed, to unusually
strong showing of Shirley Nov. 23,

a

U.S. is expected to find itself gearing up for nine international con-
ferences on telecommunications over next seven years. Commit-
tee of World Administrative Radio Conference proposed that schedule
last week, subject to approval of conference and final decision on dates
by International Telecommunications Union's administrative council.
With other regularly scheduled meetings of ITU organizations, U.S.
would be facing 19 international gatherings in next nine years, 15
of them in next six. Some feel schedule is unrealistically tight and will be
stretched out by council. World conferences to be held will be on mobile
services, in 1982, HF broadcasting, in 1983 and 1984, and space ser-
vices, in 1984 and 1986. Regional conferences will be on AM broadcast-
ing, in March 1980 and November 1981, broadcast satellites, in 1983,
AM broadcasting (to prepare plan for initiation of broadcasting in
1605-1705 khz}, in 1985,

a

White House sent mallgrams to radio and TV news directors last
week, as well as networks and newspapers, asking for support of sug-
gestions that Americans write Iranian mission at United Nations to de-
mand release of hostages, and that church bells be rung each noon until
hostages are released. Letter, signed by press secretary Jody Powell,
said President endorses suggestions. “It is of overriding importance that
Iranian authgorities understand that Americans are united in their deter-
mination not to yield to blackmail and in the demand for the safe return
of the hostages. Your support for these two suggestions will hélp prevent
any miscalculation of where Americans stand in this time of crisis”’ NAB
President Vincent Wasilewski endorsed White House suggestions.
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More tangles in Carter-Mondale web

Campaign committee accepts
CBS offer of five minutes;
legal battle still goes on;
some feel press conference
lessened need for paid time

The legal tug-of-war between the Carter-
Mondale Presidential Committee and the
three TV networks surged back and forth
_across Washington last week. Only one
thing was certain: all sides wanted the
‘‘reasonable access’’ issue resolved
through judicial review.

The week began with the networks ask-
ing for, and being denied, FCC recon-
sideration of the previous week’s ruling
(BROADCASTING, Nov. 26) that they had
been unreasonable in refusing to sell a half
hour of prime time to Carter-Mondale for
the President’s announcement of can-
didacy. It ended with CBS’s offering, and
Carter-Mondale’s accepting, five minutes
of prime time for that purpose tomorrow
night (Tuesday, Dec. 4).

ABC has offered CMPC a half hour on
Jan. 6 at 7 p.m. The committee is seriously
considering that offer, but there are condi-
tions that must be worked out.

John Lane, CMPC’s counsel, said he
had yet to hear from NBC, whose manage-
ment was at an affiliates meeting in Puerto
Rico (story page 30). Lane thought he was
being stonewalled. ‘“‘Someone must be
running the network,” he said.

All three networks felt that their respon-
sibility with respect to the *‘reasonable ac-
cess’’ provision of the Communications
Act has been fulfilled, and that the FCC’s
complaint about their unreasonableness
may be moot.

The negotiations with.CBS and ABC
took place Thursday evening, after the
U.S. Court of Appeals granted the net-
works a stay of the FCC’s order. It -ap-
peared that a solution might be in sight
when CMPC counsel Tim Smith advised
the clerk of the court that CBS was amena-
ble to a stay until noon on Friday. His let-
ter added that ‘‘the committee and CBS
will further advise the court on their views
as to the continuance of such stay on or
before 9:30 a.m., Friday, Nov. 30.”

Several sources felt the committee no
longer wanted the half hour for this week
because - Carter, followmg his_ half hour
news conference in prime time Wednesday
night, was ‘‘looking good as a President”
and didn’t need to come out as a candi-
date. Said one FCC source: “‘If the net-
works really wanted to be mean, they
could have offered the time this week—
then the committee would have been in
the. embarrassing position of turning it
down, saying its candidate was not cam-
paigning at this time. The networks, how-
ever, would have capitulated on somethmg
they considered outrageous.”

The networks had refused time on two
grounds: It. was still too early in the cam-
paign, and if they granted access to Carter,
they would be swamped with what was
termed a ‘“‘multiplicity”” of candidates
seeking equal access, thus disrupting their
scheduling.

When the networks refused CMPC the
time, the commitiee went to the FCC on
grounds that thé networks were in vio-
lation of the Communications Act’s *‘rea-
sonable” access provision. The FCC, by a
4-3 vote on Nov. 20, agreed with the com-

mittee and ordered the networks to com-
ply by Nov. 26.

. Last Monday, rumors cnrculated that
Commissioner Tyrone Brown mnght
change his vote, swinging the decision in
favor of the networks. Brown was havmg
trouble in citing all the networks as unrea-
sonable, because CBS had. offered five
minutes and ABC had offered time in
January. Instead of a change in. his posi-
tion, however, he asked for clarification of
the order, which would strengthen its
prospects in the courts.

On Wednesday, the commlssnon issued
an order that said the three networks
“‘have now had.two opportunities to justify
their refusal to offer the requesied time.
Continied delay by them threatens to
moot the candidate’s complaint now
before us ... We recognize that the three
networks mtend to seek Judicial review of -
our decision . . . If a judicial stdy is not ob-
tained, we wil] ei(pect that they w1ll forth-
with meet their . obhgauons

Béecause of Brown’s concerns that the

onglnal order rhight have put the candi-
dates’ interests above the broadcaster’s,
the order iast week was clarified. It read:
“We do recognize that our original order
may not have fully explained the manner
in which we expect licensees to welgh in-
dividual requests for reasonable access. .
We expect that the broadcastei will wengh
each request in its own specific context on
a_particularized basis ... We think it en-
tirely appropnate that the broadcastet con-
tact the candidates at the outset and at
various Stages during the tampaign to
determine the probabuhty of access re-
quests by such candidates.”

It continued, “We do believe that a
broadcasier can reasonably conSider such
factors as the number, individual lengths,

Senator Barry Goldwater (R-Ariz); ranking minority member on
Senate Communications Subcommittee, has expiessed need for legls-
lative solution to amending “reasonable access™ provision of
Communications Act. In statement submitted to Congressional Record,
Goldwater said he-had written FCC Chairman Charles Ferris, presiden-
tial candidates and Republican and Democratic national chairmen ask-
ing for their recommendations. Said senator: "I am not sure which is
worse: to leave the decision on reasonable access to the television net-
works or to seven presidentially appointed commissioners, four of whom
are usually members of the President’s political party”

O
FCC says appearances by legally qualified candidates on ABC's
“Good Morning Amerlca” are exempt from equal opportunities pro-
vision of Section 3156 of Communications Act. CBS's 60 Minites and
NBC’'s Today received same ruling previously.

a

Senator S. I. Hayakawa (R-Calif) sent letter to network news chiefs
last week asking that coverage of demonstrations in Teheran be
“tempered.” Hayakawa compared Ayatollah Khomeini to Hitler, saying
he is using media to propagandize, and without encouragement of TV
cameras, demonstrations in Iran might slow down, or even stop.
Hayakawa said he wasn't suggesting that freedom of the press be inter-
fered with, but said reporting can be done without giving Iranians
chance to put out propaganda.
[m]

First two comments on Comsat’s satellite-to-home program dis-
tribution service arrived at FCC last week—both negative. National
Association of Broadcasters said Communications Satellite Act of 1962
"limits Comsalt’s authorized activities to satellite common carriage ser-

vice and only those additional -activities incidental to its primary pur-
pose, Thus, there is no statutory basis upon which the FCC may autho-
rize Comsat's sateliite-to-home distfibution sefvice” ABC agreed, saying
that Congress envisioned Comsat's operating only as common carrief.
a

Time Inc, parent of Home Box Office pay cable firm, next spring plans
latinch of Time-Lifé Satellite Network with “BBC in Ametlca"
basic-cable service {"Closed Circit Nov. 19), Twelve hours of British
comedy. drama, variety and documentary programs will be offered pér
week through Time-Life Films. With feeds over RCA Safcom 1l satellite,
Time-Life is going for primé-time audience. On Sunday, for example,
three hours will be transmitted at 8 p.m. {NYT) &nd again at 11 p.m. to
make up for West Coast time différence. Moriday wil! be repeats of Sun-
day, Tuesday originals, Wednesday repeats and so forth. Marketing
plans still are being explored but cablé system costs are likely to be in
six-to-teén-cents per subscriber range. Time-Life also is looking into ad-
vertising possibilities. New VP and general manager, cable dperations, is
E. Thayer Bigelow, who had been president of Time's Manhattan [New
York] Cable TV system.

]

D. Thomas Miller, CBS/Brodadcast Group viceé piesident, technical
resources, named group’s vice president, development, responsible for
exploring growth potential of secondary markets—includirig those aris-
ing out of new technologies—for CBS's television and radio entertain-
ment, news and sports programs.
(w]

Sadegh Ghotbzadeh, director of Iranian radic and television and
member of Revolutionary Council, named by Ayatoliah Ruhollah Kho-
meini to replace acting foreign minister Abolhasén Bani Sadc
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total time and timing of access oppor-
tunities made available to a particular can-
didate.”” The order then explained how the
commission believed a request shouid be
weighed. It said the FCC “‘eschews’’ any
intention of requiring broadcasters to
assess the needs and political desires of a
candidate with respect to his popularity or
standing in the polls. ‘*However, we
specifically noted that a broadcaster should
not second-guess the political wisdom or
relative audience-attracting effectiveness
of longer versus shorter formats in deter-
mining the reasonableness of a candi-
date’s request.”’

Gerald Rafshoon, the President’s media
adviser, said after the meeting that he was
very pleased with the decision and that he
was ready to talk with the networks.

The networks, however, as planned,
filed their briefs in appeals court Wednes-
day afternoon. CBS and ABC said they
would be ready with briefs on Friday if any
opposition could respond by then and they
set out a briefing schedule. The FCC, on
Thursday, filed in opposition to the stay,
and also asked that a briefing schedule be
set out, but first asked for resolution of the
candidates needs through negotiations
with the networks, since the needed
negotiations were timely.

Border TV’s lose
one at the FCC;
top-50 policy is
officially dropped;
telcos get easier
rural cable access

The FCC has concluded that while it has
the authority to prevent Canadian pre-re-
lease of U.S. programing, the economic
effect on border stations is so small that
protection isn’t warranted.

In the same meeting, the commission
put an end to its rarely invoked top-50
market TV policy and eased the way for
-phone company entry into rural cable
ownership.

Last Thursday the commission, on a 4-3
vote, completed an inquiry begun in Octo-
ber 1975 on the matter of Canadian pre-re-
lease, and in essence, dismissed the com-
plaints of border stations that have claimed
economic harm because viewers in their
markets could view Canadian broadcasts
of U.S. shows before the border station
could carry them.

The staff’s conclusion was reached after
the construction of an economic model
which showed that, at the most extreme of
circumstances, audience loss to border sta-
tions would be 2%-3%. The staff con-
cluded that this amount was just a
“sliver’* and does not warrant a rule for
protection.

Commissicners Abbott Washburn and
Robert Lee both argued that, although
only a “‘sliver,’ there was still harm, and
the stations deserved protection.
Washburn, taking the lead, said the Broad-

cast Bureau’s order was ‘‘flawed with in-
consistencies.”” He cited the conflict with
the order before them and the commis-
sion’s nonduplication rules, which
prohibit simuitaneous broadcast of net-
work scheduling. “If it comes in simulta-
neously, it would have to be blacked out; if
it comes in before, it doesn’t. The FCC
can’t have it both ways: Nonduplication is
the law, and this order makes a mockery of
that law.”’

Commissioner James Quello agreed.
““Here we don’t have nonduplication,’” he
said, ‘‘we have pre-duplication. It’s
basically unfair’’

Commissioner Anne Jones, on the
other hand, questioned the constitu-
tionality of Section 325. ‘‘I have difficulty
with the idea that people have to come te
us for a permit to send programing to
Canada,” she said. “I could understand if
it was a matter of character or signal inter-
ference, but it bothers me greatly.”’

In another action, the FCC abolished its
top-50 policy, which requires those seek-
ing to acquire a fourth television station or
a third VHF in the top-50 markets, to
make a ‘‘compelling public interest show-
ing”’ for the acquisition.

In the |3 years since the policy was
adopted, the commission has attempted to
implement it only once, and that was in
the recent sale of wpCa(Tv) Washington
to Taft Broadcasting. The Washington As-
sociation for Television and Children and
three commissioners—Chairman
Charles Ferris and Commissioners Joseph
Fogarty and Tyrone Brown—{felt that Taft
did not make a sufficient public interest
showing with respect to children’s instruc-
tional and educational television. WATCH
brought the case to the U.S. Court of Ap-
peals in Washington, where it is now pend-
ing.

All seven commissioners were in agree-
ment with Chairman Charles Ferris in
abolishing the order when he said, “‘I've
raised questions as to whether we’ve ever
had a rule ... a policy that has no basis,
makes no sense.”’ Fogarty did question the
staff on the impact the decision would
have on the wDCA case, and asked that the
staff consider requesting a remand from
the court.

The commission last week also relaxed
its rules by which telephone companies
may enter the cable television market in
rural areas.

Under rules adopted in 1970, telephone
companies are barred from cable owner-
ship, but the FCC would consider a
waiver in areas where an individual cable
system ‘‘demonstrably cannot exist or for
other showing of good cause.”’

Thursday’s action, by a unanimous vote
of the commission, said that telephone
companies that file waivers for com-
munities with 30 or fewer homes per mile
can presume the waiver granted, unless a
cable company or other ‘‘entity’’ can show
it could provide the service.

The justification was a staff study which
said that it was ‘‘highly unlikely’® that tra-
ditional cable systems would enter a
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sparsely populated market since it would
not be profitable.

The telephone company, for its part,
must also notify the local community of its
intentions to operate a cable franchise.
And the notice of waiver request will also
be issued in an FCC public notice.

Ferris ties
First Amendment
to competition

In first FCBA speech, FCC
chairman chides broadcasters
for inconsistency on issue

FCC Chairman Charles D. Ferris criticized
broadcasters last week for inconsistency in
dealing with First Amendment questions.
“‘I don’t think that broadcasters can keep
demanding constitutional parity with the
print media and, at the-same time, also op-
pose, as a matter of principle, com petition
and diversity in the electronic media on an
equivalent level to that in print today, with
its abundance of local, regional and na-
tional magazines, newsletters and newspa-
pers,”’ Ferris said.

In the same speech, his first to the Fed-
eral Communications Bar Association, the
chairman also questioned whether the
First Amendment protection now enjoyed
by print media would be affected when
‘‘newspapers” (his quotation marks) are
delivered ‘‘between the lines of TV signals
or over telephone lines.”” Should the rules
governing such media ‘‘parallel those of
common carriers with rights of access and
entry, but without content review,”” Ferris
asked, *‘or of broadcasters, with fairness
obligations; or should they be governed by
the absence of regulation, like print?”

The chairman said First Amendment
principles are often expressed on an “‘ex-
pedient basis.”’ Television broadcasters, he
noted, have supported the adoption of per-
centage guidelines for informational pro-
graming. (They have advocated such stan-
dards as protection against license renewal
challenges. But ‘‘at the same time,’ he
said, ‘‘we are told that such guidelines for
children’s informational programing pose
a grave threat to First Amendment in-
terests.”

As far as Ferris is concerned, however,
there are “‘no rigid litmus tests to assess
the constitutionality of any rule requiring
an increase in informational programing
for the child audience’

There may, however, be other ways to
expand children’s programing. *‘We could
seek to spur new technologies—cable or
videodisks or direct satellite-to-home
broadcasting systems—that might serve
such needs,’” he said. *‘I can only specui-
ate what broadcasters’ response will be if
this becomes our favored option.’

He called it “‘the real irony’” that broad-
casters who oppose regulations that arise
from scarcity also oppose actions to
‘‘eliminate the need for such regulation.”
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Steering wheels, Three of the six WARC vice chairmen at a steering committee meeting.

Technologyz

From left: Henry Keiffer of Switzerland, Gien O. Robinson of the U.S. and Angeio Petti of Italy.

WARC ’79:
The penultimate week

international negotiations due

to end Wednesday; U.S. losing
ground on AM expansion; gaining
with 12 ghz satellite issué;
conference is setting a

record for ‘reservations’

being taken by all nations

As the 1979 World Administrative Radio
Conference in Geneva last week staggered
toward its close under the burden of some
2,000 delegates and observers and a sub-
stantial number of complex and frequently
controversial issues, the United States
found itself having to swallow a bit in
order to accept one major proposal, but
standing firm on a number of others. So
firm, in fact, that it seeniéd prepared for
the extreme—and for the U.S. rare—siep
of taking several “‘reservations”: formal
statements that the U.S, will not be bound
by WARC decisions. The decisiohs range
from UHF/mobile and fixed-services
sharing to Defense Department needs and
U.S. requirements for additional short-
wave frequencies. The U.S. has taken only
one feservation previously, at a 1974
WARC dealing with maritime com-
munications.

The US. does not view the over-all
prospect as grim, however. As one U.S.

delegate said: ‘“We haven’t lost anything.
In fact, we’ve gained.” Certainly, the U.S.
delegation is jubilant over the compromise
reached with Canada and other Western
Hemisphere nations over the 12 ghz issue,
which will permit an increase in the num-
ber of broadcast (direct-to-home) and fix-
ed satellites that can be employed in that
band. There was satisfaction, too, in the
conference's approval last week of an ex-
pansion of the AM band, even though not
as great an expansion as was sought. But
the final tally of wins and losses, of objec-
tives gained in whole or in part or not at
all, remained to be made.

WARC itself acknowledged its first
failure: to finish on time. The conference,
at which 152 countries are represented,

not infrequently has run to 16-hour and

longer days that, since early this month,
have stretched into seven-day weeks in an
effort to conclude as scheduled (on Nov.
30), 10 weeks after it began. Despite that
all-out effort, the steering committee
decided that the conference needed addi-
tional time to complete its work. The new
deadline is Dec. 5 (Wednesday).

The conference lost several days in the
first week in the struggle initiated by de-
veloping countries over the selection of a
chairman. That ended in the compromise
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choice of Argentina’s Roberto Severini
(BROADCASTING, Oct. 1). But most of the
delay appears to have been caused by the
sheer numbers involved—hundreds of
delegates attend committee meetings, and
many insisted on expressing themselves.
As a result, committees were still meeting
last week, a week after they had been
schéduled to complete their work.

Indeed, the pace of the conference con-
tinued to be so slow—with long, tedious
arguments in the plenary sessions where
final decisions are taken—that some deleg-
dtes feared the conference would not meet
its new deadline unless Chairman
Severini took drastic measures to speed up
the tempo. And there was some mutter-
ing among delegates about what they con-
sidered Severini's lack of firm control.

Most Americans agree that the ideologi-
cal disputes observers feared would
severely cripple the conference have not
occurred. However, some delegates—from
the U.S. and elsewhere—see the con-
ference as more political than they would
like, with developing countries sometimes
mustering the voting majorities they com-
mand in the conference for the ‘‘sheer
delight of it,” as one delegate put it. And
Angelo Petti, of Italy, a vice chairman of
the conference, said WARC has seen a
conflict between regions —developing and
developed.

But as in all things at WARC, percep-
tions are involved. Developing nations, a
Nigerian said last week, do not engage in
bloc voting; rather, they vote in accordance
with their particular needs. National in-
terests are not always the same..And some
Americans, at least, endorsed that view.
“There’s been zero politics,” -said the
FCC’s William Torak, who served as U.S.
spokesman on the committee on alloca-
tions.

But strains on the system the interna-
tional community has developed over the
years for regulating international telecom-
munications were evident in more than
the concern over whether “‘politics’ was
entering too much into what had been
considered a “‘technical’’ conference, and
over whether the machinery of the Inter-
national Telecommunications Union,
under whose aegis WARC is held, can ac-
commodate the numbers of individuals
and countries now involved.

Concern has been expressed over the
wholesale use of footnotes—the device
countries use to declare their intention to
use a frequency for a purpose other than
that stated in the international table of
allocations. Footnotes have been described
as “‘the grease that makes the machinery
work.”” But many delegates fear footnotes
have been used to excess at the current
conference; there have been cases of 40
countries entering individual footnotes.
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Keeping score. The question of whether the U.S. emerges a winner or loser at the World
Administrative Radio Conference in Geneva is not the kind of question that can be ad-
dressed easily. There are degrees of success or failure. But a press release the FCC issued
in January 1979 in connection with the publication of proposals dealing with the non-
government portion of the spectrum at WARC may be instructive.

What foliows are the eight proposals the release highiighted, and their fate at WARC:
8 Expansion of the top of the AM band from 1605 khz to 1860 khz. The conference ex-
panded the band to 1705 khz, in stages.
® Sharing the UHF band between television and the mobile and fixed services. That was
defeated in terms of an international allocation, However, the U.S. may provide for the shar-
ing within its borders, if it does not interfere with Canadiah or Mexican television service.
® Proposing to double the available radio-orbital resources available for an advanced
satellite communications system at 12 ghz in the westemn hemisphere. The proposal a
WARC committee has adopted, U.S. officials say, would at least triple these resources.
® Proposing amendments that would allow introduction of large-scale user-oriented
satellite systems in a number of bands. The system wouid use new technology to provide
two-way capability for electronic mail service, voice. facsimile and slow-scan television
directly to large numbers of low-cost earth stations. U.S. officials concede this objective
was not met.
8 Proposing the protection of certain frequencies for scientific uses. “Victory” an FCC
staffer says.
® Proposing an amendment that would allow future consideration of a land-mobile
satellite service in the 806-890 mhz band. This would allow land-mobile satellites to oper-
ate in some 20 mhz segments in the band. “Victory,' the FCC man says again.
® Proposing aflocations to various radio services between 40 and 275 ghz, and proposing
changes to transmitter technical standards that would improve the efficiency of the

spectrum use. The FCC staffer says “victory” was achieved on those as well.

“This is the footnote conference,” la-
mented one delegate.

It was a developing-nations initiative
that resulted in the committee decision
that troubles some on the U.S. delega-
tion—a decision expected to be ratified in
a plenary session late last week that will
call for a space services conference by
1984.

In explaining U.S. acceptance of the res-
olution, an American source indicated it
could have been worse, from the point of
view of the U.S. and other developed na-
tions.

As the U.S. prepared for the conference,
one of its major concerns was that the de-
veloping nations, which have expressed
fear that satellite frequencies and orbital
slots will be exhausted by the time they are
prepared to use them, would insist on a
future conference to plan the fixed satellite
service on an a priori basis—that is, slots
and frequencies would be divided among
nations and reserved for their use. The
U.S. position is that such a plan would
waste spectrum and freeze the develop-
ment of technology. It argues that an
evolutionary system, in which slots and
frequencies are made available on an as-
needed basis, is fair to all.

The U.S. and other developed nations,
including the Soviet Union, managed in
committee to submerge a call for such a
conference in sufficiently ambiguous
language to permit a variety of interpreta-
tions. The U.S. said it viewed the mandate
as being wide in scope—not, in effect,
limited to a specific kind of planning, or
even to require any planning, as a means
of guaranteeing equitable access to the
geostationary orbit and the necessary fre-
quencies. (Some Americans see the five
years remaining until the start of the con-
ference as affording them the opportunity
to persuade developing countries that an

evolutionary system would adequately
serve their needs.)

Ambiguous language also was used in
an effort to obscure a claim by Colombia
and other equatorial nations that they have
sovereign rights to the geostationary orbits
above their land. The resolution refers
only to the special geographical situation
of particular countries.

For all of that, however, some on the
U.S. delegation talk of the resolution as
filled with booby traps.

The UHF/mobile and fixed-services
sharing issue involves only the language to
be used in several footnotes. {As a practi-
cal matter, it applies only to neighboring
nations. International agreement is not
necessary where interference with another
country’s service is not a factor). The U.S.
wants the flexibility to permit such shar-
ing, if it becomes necessary, but it was
forced to the retreat of taking a national
footnote after it was unable to persuade
Canada, Mexico and other western
hemisphere nations to amend the interna-
tional table of allocations to reflect such
sharing on a primary co-equal basis in
their region.

Agreement was reached on such sharing
in the upper end of the television band—
806-890 mhz—and U.S. neighbors were
willing to include mobile and fixed service
in bands 470-512 mhz and 614-806 mhz
on a secondary basis. But they insisted that
the 512-608 mhz band be kept inviolate
for broadcasting. (Radio astronomy is in
the 608-614 mhz band.) Most countries in
the hemisphere are more concerned with
developing their broadcast service than
with finding room for mobile and fixed
services.

Thus, the U.S. insisted on footnotes
stating that it considers the band available
for that sharing in the U.S. It also insisted
on footnotes reserving its right to operate
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radar and mobile services in UHF bands
above the television portion.

But Canada and other countries in the
hemisphere concerned about protecting
their interests insisted on language com-
mitting the U.S. to add the nonbroadcast
services to its table of UHF allocations
only after obtaining agreement with
Canada and Mexico in accordance with
procedures specified by the International
Telecommunication Union’s International
Frequency Radio Board (IFRB). The U.S.
has maintained that it intends to seek such
agreement but does not want to be bound
by the IFRB procedures.

While some on the U.S. delegation feel
the U.S. is making too much of the issue,
others say that employing the procedures
would enhance the power of the IFRB as a
kind of international FCC—which the
U.S. does not want to do. Furthermore,
the U.S. is said to feel those procedures are
unduly burdensome and give the advan-
tage in negotiations to the country whose
agreement is being sought.

But the U.S. was swamped in a plenary
vote Tuesday night when it sought to
remove the footnote references to IFRB,
and the Americans have said that a reser-
vation—which would be taken only after
consultation with the State Department—
was a live possibility in such an even-
tuality.

That was the second defeat that could
result in the U.S. taking a reservation.
During a plenary on Monday night, Glen
0. Robinson, head of the U.S. delegation,
said that the U.S. reserves the right to
issue a statement in the final protocol—a
clear warning that a reservation might be
taken —after the plenary, by a lopsided
vote, rejected a U.S. effort to remove
language from yet another footnote that
involved U.S. defense needs.

The footnote permits the U.S. and other
countries to operate mobile satellites in
the 200 and 300 mhz bands allocated to
fixed and mobile services. But the devel-
oping countries, which rely on those ser-
vices, insisted on adding restrictive
language the U.S. felt would have the
effect of reducing its service to secondary
status—and it uses the bands for Navy
communications. Thus, the waming—
which came, participants noted, as the
climax to one of the few emotional debates
heard thus far in the conference. A deleg-
ate from Iran said at one point: “‘All we’re
asking for is bread —non fruin and salad.”’

A plenary dealing with what proved to
be a knotty problem of dividing call signs
between North and South Korea provided
another moment of drama: The North
Korean delegate, in effect, called Ameri-
ca’s Robinson a liar. The charge came
after Robinson had stated the U.S. view
that the South Koreans had been far more
reasonable in the debate than the North.
Robinson, who had already spoken twice,
did not respond when the North Korean
said, ‘“the U.S. delegate speaks lies.”’

The U.S. was considering a reservation,
also, in a dispute with India and other de-
veloping countries over the 3400-3600
mhz band, in which radar is now a primary
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service. For the Department of Defense,
the band is critical to its airborne, early
warning defense system. But the develop-
ing countries want to reduce radar to a sec-
ondary status, and use the band primarily
for fixed satellite service. Both sides to the
dispute last week were continuing to seek
a compromise sclution, but if one cannot
be reached, said a U.S. source, “‘we’ll take
a reservation, and operate as before.””
The U.S. had been involved with India
and other developing countries in yet
another tough negotiation, one involving
bands to be used for uplinks to broadcast
satellites. The U.S. had proposed frequen-
cies in the 17 ghz band, but India, claim-
ing that the costs in that band would be too
expensive, urged use of the 14.5-15.35
mhz band—where the U.S. has military
communicatons needs. That dispute was
resolved when the U.S. agreed to move its
communications services out of 300 mhz
of the band, from 14.5to 14.8 ghz. The 17
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ghz band will also be used.

The HF broadcasting {shortwave) issue
was a tantalizing but eventually frustrating
one for the U.S. delegation. The delega-
tion’s uphill effort to persuade the con-
ference to make available for shortwave —
used by the Voice of America, Radio Free
Europe and Radio Liberty —some 200 khz
in the 6 and 7 mhz bands failed in commit-
tee by eight votes and again, in a plenary
session, by eight votes. The conference
agreed to an unusual roll-call vote on the
proposal for 100 khz in the 7 mhz band
after the delegates—voting in the usual
manner of raising cards—rejected it 56-54.

The U.S. was not alone. The proposals
were advanced by the United Kingdom in
accordance with strategy agreed upon by
the two countries. And not only Robinson
but representatives of the U.K. and other
countries indicated their governments
would take reservations on the issue. They
would not be setting a precedent; the
Soviet Union has been broadcasting out of
band since 1959.

The details of the U.S. reservation were
not clear late last week. The U.S. was
believed certain to reserve on the 6 and 7
mhz issue but U.S. officials were consider-

Allocations actlon. U.S. members of the WARC delegation (left pic-
ture) at the allocations committee meeting are seated in the row above
the Chinese delegation. L to r: John Kiebler {partially obscured), NASA;
Charles Dorian, Comsat; Earl Holliman, Coast Guard; Satyendranath
Das, FCC; James Ogle, Commerce Department; William Torak, FCC
{U.S. spokesman on delegation); Daniel Grant, State Department; Ed-

ing whether 1o join with other countries in
a joint reservation and whether its objec-
tion would include decisions beyond those
involving the 6 and 7 mhz bands.

The committee on allocations had
adopted proposals increasing the HF fre-
quencies assigned to shortwave by 785
khz—all of it reallocated from the fixed
services, used by developing nations to
meet telephone and other internal com-
munications needs. (Those decisions were
made with the support of the developing
nations. In fact, a report of a meeting of
nonaligned nations urges the 80 countries
of that movement to support the precise
proposals that were adopted.)

The WARC had already agreed to a de-
veloping-nations proposal to call an HF
broadcast planning conference, to be held
in two sessions, the first by 1983. Its aim
will be to assure that all countries are
guaranteed free and equal access to the HF
broadcasting bands. But what some Amer-

Neb.

icans consider a catch-22 is that the fre-
quencies being made available by the con-
ference could not be used until after the
conclusion of a successful conference. For
the U.S. says that while such a conference
is in accord with its objectives, it is
doomed to failure unless additional fre-
quencies in the 6 and 7 mhz bands are
made available for shortwave. Not only are
those bands the most congested with
shortwave operations—about 40% of
shortwave broadcasting occurs there—but,
the U.S. maintains, they are needed to
assure trouble-free operation throughout
the sunspot cycle. Thus the U.S. may re-
Jject the WARC decision against using the
bands allocated to shortwave until after
the conference.

The additional frequencies would not be
made available for years, in any case. A
plenary session voted to make frequencies
in the bands above 10 mhz available by
1989, and those in the bands below 10
mhz, by 1994,

U.S. network journalists were elated by
one apparent WARC decision: to make the
14-14.5 ghz band available to be used
worldwide, in the mobile service, by
transportable earth stations as electronic
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news gathering uplinks to orbiting com-
munications satellites. There were a couple
of important if’s, however: that the host
country permil camera crews to enter in
the first place, and that the host country
agrees to implement the WARC decision
(still subject to plenary session approval)
on its own. The idea was advanced by the
United Kingdom after the FCC had re-
jected a request by U.S. networks that it be
made part of the official negotiating
package.

Among other WARC actions to which
members of the U.S. delegation are al-
ready pointing with pride is the 12 ghz
compromise worked out with Canada and
other Western Hemisphere nations. The
U.S. had proposed doubling the band to
1000 mhz and dividing it into two sub-
bands, 11.7-12.2 mhz rq'served for fixed
satellites and 12.2-12.7 reserved for broad-
cast. However, Canada has developed a hy-
brid satellite it says can operate in the fixed

ward Jacobs, FCC; John Gilsenan, FCC; Harry Feigleson, U.S. Navy;
Eugene Jackson, National Black Network, and Wendell Harris, FCC.
Three other members of the U.S. delegation are shown in the picture at
right (I to r): Lewis Bradley, NTIA; Raymond Johnson, Federal Aviation
Administration, and satellite specialist James Ebel,

KOLN-TV Lincoln,

and broadcast services, and wants to use it
throughout the band. And the Latin
American countries were reluctant to com-
mit to a final decision until a regional con-
ference already scheduled for 1983, which
is to plan satellite service for the
hemisphere.

Under the compromise, an 11.7-12.1
subband will be reserved for fixed
satellites and a 12.3-12.7 subband for
broadcast. The 12.1-12.3 strip will be
shared by both services until the 1983 con-
ference, when it will be divided between
them. And Canada will be able to use its
hybrid broadcast satellite in the lower band
and as a fixed satellite in the upper band,
though under power limitations.

The plan, when implemented, will in-
crease the number of fixed and broadcast
satellites that could operate in the 12 ghz
band by a factor of at least three. And
perhaps the greatest tribute to the genius
of the compromise is that Canada, no less
than the U.S., regards it as a victory for its
side.

The action should be welcomed by the
Communications Satellite Corp., which
plans to launch what would be the first
broadcast satellite to serve the U.S.—one
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World travelers. FCC Commissioner Tyrone Brown, in Geneva for a hurry-up visit to the
World Administrative Radio Conference, was guest of honor Monday night at a reception
the U.S. delegation gave for delegates of southern African countries. The reception was
planned a week earlier, but U.S. officials Clearly hoped the appearance of the black com-
missioner might sway votes on some WARC issues on which the U.S. was on the defensive.
The reception was one of several the U.S. held as the conference headed into its final days.
The U.S. was host at a glittering affair Sunday night at the Intercontinental hotel for several
hundred of the almost 2,000 delegates and observers attending the conference. Brown and
Rick Neustadt, of the White House domestic policy staff, who arrived in Geneva Saturday.
also attended that affair. The Washington visitors were briefed by the U.S, delegation on
progress at WARC, and attended several of the sessions.

" But it wasn't all WARC for Brown. He spent several hours on the telephone with
Washington on the case in which the commission has held the networks violated the rea-
sonable access provision of the law in failing to honor the Carter-Mondale Committee's re-
quest to buy time for President Carter's announcement of his bid for renomination and re-
election (see story, “Top of The Week"). Brown participated on Monday by telephone in the
commission's discussion of. the networks' request for reconsideration. Then, late into the
night, Geneva time, he discussed with Chairman Charles Ferris and others at the commis-
sion the proposed order he had written in the case that he drafted on the plane 10 Geneva.

_He was not satisfied_ with the staff's dratt.

Brown returned to Washingten Tuesday morning. Neustadt left Wednesday for a con-

ference in Paris.

that would transmit pay television pro-
graming (BROADCASTING, Aug. 6 and 13).

It remains to be seen whether Comsat
would take the business risk invoived—
even if the FCC would permit it—to initi-
ate the service before the 1983 conference.

(A system inaugurated before adoption of
the plan might prove inconsistent with it. )
However, adoption of the U.S. proposa!
will make it easier for the 1983 conference.
“There will,” as one U.S. delegate noted
last week, “‘be more slots and frequencies
available for planning.”

The U.S. proposal for expansion of the
AM band was finally approved by a plen-
ary on Wednesday, and in substantially the
form in which it had been reported earlier
(BROADCASTING, Nov. 5). The AM band
will be extended, in the Western
Hemisphere, from an upper limit of 1605
khz to 1705 khz, but in stages. The first 60
khz would not become available untii
1987, following a planning conference in
1985. The remaining 40 khz would be-
come available in 1990. (The first 20 khz
will be reserved exclusively for broadcast;
the remainder will be allocated on a shared
basis with other services.)

The plan also provides for allocation of
10 khz at the low end of the band, which
now begins at 535 khz. However, stations
would be limited to power of 1 kw day and
250 w night. (While the U.S. delegation
regards the expansion of the band voted
by WARC with satisfaction, it is less than
the expansion to 1860 khz that was
sought. The U.S. had failed to generate
enough support among Latin American
countries for the additional frequencies.)

Although WARC is scheduled to con-
clude on Wednesday, the work of review-
ing and modifying the international table
of .allocations will go on at an increasing
rate, into the next decade. As of last
Thursday, a committee was still screening
dozens of proposals for future WARC’s
that will result in a final recommendation
for the number to be held over the next 10
years. Many would be regional, but some
would be worldwide, spin offs of WARC
*79, handling matters with which it was
not authorized to deal.

Schmitt’s grumbling
about WARC progress

Senator telis engineering conference
he'll fight treaty if he’s

unhappy with its provisions;

meeting draws 1,200, holds phone
conversation with Geneva delegates

Senator Harrison Schmitt (R-N.M.) went
on record last week that he has serious
reservations about what’s happening at the
World Administrative Radio Conference.
*“The Senate will be taking a careful look at
the treaty that results from the con-
ference.” he said. *'If it is unsatisfactory, |
will not hesitate to lead the fight to defeat
its ratification.”

The comments were part of speech that
Schmitt, one of the more active members
of the Senate Communications Subcom-
mittee, was to have delivered at a Tuesday
luncheon of the National Telecommunica-
tions Conference. The senator, however,
canceled his appearance but allowed his
speech to be read by the conference’s gen-
eral chairman, J. Neil Birch.

The comments were timely, as over 100
of those attending the conference took
part in a long-distance discussion with rep-
resentatives of the United States delega-
tion at WARC in Geneva that afternoon.

Using a telephone hook-up, the people
in Washington heard reports from Wilson
Dizard, deputy head of the U.S. delegation
and several U.S. representatives on vari-
ous WARC committees.

The Geneva panel answered questions
from the Washington audience and from
three WARC delegates on leave from the
10-week conference: Steve Lukasik and
Robert Cutts of the FCC and Don Jansky
of the National Telecommunications and
Information Administration.

The Schmitt speech and WARC telecon-
ference were two of the many activities
that went on at the NTC at the Shoreham-
Americana hotel in Washington.

The conference is an annual event spon-
sored by the Communications Society, one
of 32 societies under the umbretla of the
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Institute of Electrical and Electronic
Engineers. COMSOC also sponsors the
International Communications Con-
ference each year.

Birch was pleased by the turnout for the
convention, which was approaching 1,300
last Wednesday, the second day of the
three-day event.

Birch said that some 300 technical
papers—available in three bound
volumes — were presented and that he was
“encouraged by the amount of interna-
tional participation’ in the conference.
Sixty of the papers were presented by
foreigners, he said.

The conference also featured four
tutorial (six-hour) lectures on a particular
subject. They covered optical fiber com-
munications, military command, control
and communications, distributed data pro-
cessing and techniques for mass storage of
computer information.

There were approximately 25 equipment
manufacturers with display booths in the
exhibit hall. Among them were the major
telephone manufacturers, satellite
builders and business systems packagers.

COMSOC elected a new president at the
conference, Donald L. Schilling, professor
of etectrical engineering at City College of
New York. He will take over on Jan. 1
from Robert W. Lucky of Bell Labs.

Cable’s horizons
become wider

Jerrold develops equipment
that can handle 52 channels;
System 400 expected to be
available next March or April

Another step in the technological develop-
ment of cable television has been an-
nounced. The Jerrold division of the Gen-
eral Instrument Co. says that by next
spring it will introduce equipment capable
of transmitting 52 television channels.
The most sophisticated cable system cur-
rently in operation has 35 channels.

Jerrold calls the new system System
400, the name taken from the fact that the
system expands the bandwidth of the ca-
ble amplifiers from 300 mhz, used in 35-
channel systems, to 400 mhz, enough
space to accommodate 52 channels.

According to Jerrold’s Mike Jeffers, the
heart of the new system is the Starline
20/400 line-amplifier, a modified version
of Jerrold’s currently marketed Starline
20/300. Jeffers said modification of the
amplifier was relatively easy because of its
modular circuitry—the four power transis-
tors are separate from the other circuits.
Jerrold engineers, then, had the freedom
to replace certain circuit and boos: the
amplifiers’ bandwidth to 400 megahertz
without touching the four-transistor or
‘‘quad”’ circuit, he said.

Jeffers said that such a relatively simple
modification of most of the equipment of
Jerrold’s competitors as well as Jerrold’s
Starline 300 line-amplifier cannot be done
because they use the hybrid integrated cir-



cuitry manufactured by TRW and
Motorola. Companies which incorporate
the TRW or Motorola circuits into their
amplifiers must wait for those companies
to develop the wider bandwidth circuits.

Jeffers said that he didn’t know when
Motorola of TRW would have the im-
proved circuitry ready, but said that the an-
nouncement of the **Sysiem 400" would
probably act as a catalyst in their develop-
ment.

Robert Keasler, an applications engineer
at TRW, said that his company is moving
ahead with development of wide-band cir-
cuitry, but that he doesn’t expect TRW to
‘l‘;lsa(\)n?‘ it ready before the second half of

The cost of the Starline 20/400 will be
3% higher than its predecessor, Jeffers
said, but the cost of a wide-band system
employing the new amplifiers could be as
much as 18% more. He explained that a
400 mhz system requires that the line
amplifiers be placed closer together and
hence more must be purchased and in-
stalled.

The applicability of the system is also
limited by an effect known as *‘cascading.”’
According to Bob Luff, house engineer at
the National Cable Television Association,
each line amplifier introduces a minute
amount of noise and distortion into the
cable signal, Since the effect is cumulative,
or ‘‘cascading,” with each amplifier
amplifying the noise and distortion as well
as the signal of the preceding amplifier,
there is a limit to how many amplifiers can
be put on a line, he said. It finally gets to a
point where the noise and distortion are
large enough that you wouldn’t want to
deliver it to the doorstep of a cable sub-
scriber”’

Although Luff described the retrofitting
of amplifiers with new circuitry as a
“‘Band-Aid," he said that the principle has
been used successfully to increase the
bandwidth of many cable systems from
say, 20 to 35 channels.

Luff added that he expects cable
engineers to continue to push coaxial ca-
ble technology—a technology they ‘‘are
comfortable with’>—and further delay
widespread application of fiber optics.

TR, BT T I e P AL U Y T e e T
In-house satellite plan

If all goes according to plans, the Harris
Corp. will soon be using its own earth sta-
tions and satellite time on Westar IlI for
data, telephone, and facsimile services
among its facilities in Melbourne, Fla.;
Dallas, and Westerly, R.1.

Harris applied last week at the FCC for
authority to construct and operate earth
stations at the three locations and plans to
begin their installation within six months
of the FCC approval.

Harris estimates that the cost of the
earth facilities—three 36-foot dishes—will
be $1 million and the estimate should be
on target since the equipment will be
manufactured by Harris’s Satellite Com-
munications Division.

According to Harris Chairman Joseph
A. Boyd, the satellite system should save

the company 10% to 15% of what it cur-
rently spends for long-distance ielephone
and data communication. In addition to
the cost-saving, Boyd said that Harris ex-
pects to significantly improve its internal
communications and will use the system
to show off its line of satellite equipment.

The three earth stations will also serve
other Harris plants in the vicinity of the
earth stations. The Dallas station, for ex-
ample, will be linked by land lines to

plants in Fort Worth and Kilgore, both
Texas.

Boyd said that in addition to ,accom-
modating almost all communications
among the locations, **it will have built-in
capacity 10 handle emerging requirements
such as electronic mail, communicating
word-processors and high speed, high res-
olution facsimile transmissions.” He also
said that it would have the capability to
provide two-way television.
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School days. Western Electric was demonstrating its new “electronic biackboard" at
National TeJecommunications Conference in Washington last week. Called Geminj,
blackboard is pressure sensitive so that anything drawn on it with ordinary piece of chalk
appears on TV monitor. When blackboard is hooked up to telephane line through digital
interface, blackboard images can be transmitted as far as telephone lines can take it.
Blackboard also has tivo-way capability; ancther blackboard at remote location linked by
single telephone line can be used to “draw” on same TV image. Another telephone line with
speaker phones can be used for audio, and tape recorder can be inserted in system to
record both images and audio. TV images created by blackboard are maintained through
electronic memory and can be erased by tripping switch which causes blackboard to
reverse function: Pressure then causes blackboard to remove TV image.

a

Gold medal time. Intelsat announced that itis running out of satellite time for telecasting
of 1880 Moscow Olympics. According to Santiago Astrain, director general of Intelsat,
global carrier had total of 3,072 hours of time on eight channels available for games that
begin next July. Of those hours, 2,357 or 77% have already been booked, he said. Some of
major customers are United States, Japan, Canada, Australia, Israel, Hong Kong, New
Zealand, Brazil and Argentina.

a

Missed your favorite show? Zenith is introducing new videocassette recorder capable
of recording number of ditferent shows over 14-day span. Video Director programable VCR
has five-hour record/playback time and speed search. Programable record versatifity is
made possible through microprocessing. it allows user to record up to four programs on
four different channels at four different times during two week period. Retail price is
$1,350.

a

New on block. Panasonic Co,, Secaucus, N.J, has formed recording and broadcast
division to market equipment for those inctustries, Division will be headed by Jim Parks,
who will report to Ray Gates, executive vice president of Panasonic. According to
spokesman for Panasonic, new division's primary purpose is to market Panasonic’s
Technics line of professional recording and playback equipment. Development and
manufacture of equipment will be handled by Panasonic’s Japanese parent company,
Matsushita.

a

Package. Compact Video Systems, Los Angeles, is introducing standard line of mobile
location production units. Five models will be available in 15- to 42-foot configurations.
Largest is two-thirds semi-trailer featuring portable transmitting and receiving
satellite earth station with five-meter Scientific-Atlanta dish as well as complete line of
high-technology broadcast equipment.

a

interfering interfaces. National Association of Broadcasters has filed comments with
FCC opposing its proposed rule change to provide for operation of TV interface devices.
NAB said accommodation of home television devices such as cassette players, disks,
computers and games would cause interference to aver-the-air TV reception. NAB said
FCC is proposing higher radiation limits than presently'exist in Class | TV device rules, and
higher limits would "disregard interests of television viewers.”

o

Telephone and radio mixing. Studer Revox America Inc. says it has device that will
improve signal quality of live telephone broadcast and at same time facilitate telephone
exchange interfacing, phone-line signal processing and telephone-to-studio line
switching. Telephone Hybrid, as it is called by Nashville manufacturer, uses hybrid circuit
for selective suppression of studio voice for more natural and consistent sound.
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Journalism

CNN: Bringing the blue sky down to earth

it’s with big ideas and a ot

of work that Reese Schonfeld

and his crew hope to launch

an idea next year that was
considered all but impossible

a short time ago: 24-hour TV news

Reese Schonfeld doesn’t mince any words
when he describes Cable News Network,
the 24-hour-a-day news service that’s the
brainchild of Atlanta’s Ted Turner. Schon-
feld calls the operation of which he’s presi-
dent ‘“‘as significant as anything in this
quarter of a century,”’ as far as journalism
is concerned.

Right now, the outfit is still in the plan-
ning stages. Even its headquarters are tem-
porary, located in a rundown frame house
up the street from Turner’s superstation,
WTBS(TV) Atlanta, and literally in the
shadow of the station’s tower.

But while Schonfeld plans, and begins
the process of putting together a staff, con-
struction crews are already laboring to turn
a former Southern country club, compiéte
with white-columned porch, into a
90,000-square-foot facility CNN will share
with wTBs, The price tag for the new head-
quarters, which sits on 21 acres, is put at
$8 million. (Although the swimming pools
will be filled in to provide expansion room,
the tennis courts will remain.)

The target date for the start of CNN’s
feed is June 1, 1980. That might seem
some way off, but then, the company’s in-
tent for that day, in the words of senior
vice president Jim Kitchell, is to *““turn the
switch and never stop.”

Kitchell brings to his new job the kind
of enthusiasm to be expected in
someone who's turned his back on a 29-
year career to take a leadership position in

something he thinks is the wave of the
future. He put in almost three decades at
NBC, directing the Huntley-Brinkley Re-
port in 1956, producing convention and
space coverage and ending as general man-
ager of news services for the network.
It’s the sort of story mirrored in the
biographies of other top-level CNN
staffers: executive vice president Burt
Reinhardt, who started as a World War I
combat photographer, was executive vice
president of Paramount’s Non-Theatrical
and Educational Division before joining
CNN; Sam Zelman, vice president and ex-
ecutive producer at CNN, put in 20 years
with CBS; CNN’s senior producer—news,
Ted Kavanau, is credited in his CNN bio as
‘‘the chief creative force behind the ‘News

Schonfeld
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at 10° concept,’ and Bill MacPhail, vice.
president-sports, spent 18 years at

CBS Sports before joining the Robert

Wold Co. in 1974 as vice president.

A basic component of the enthusiasm
the CNN executives share would seem to
be a sense of relief, or reaction to what is
generally considered to be the overriding
frustration of television news: that there’s
never enough time. Kavanau calls it “‘the
agonizing problem” of looking at a net-
work board and “‘seeing all those stories,’’
knowing that only one can make it to air.
With CNN, they’ve been offered what Zel-
man sees as ‘‘the exciting opportunity of a
clean slate,’ a chance to hire a completely
new crew and train them in a new style of
journalism.

With the executive staff hiring com-
plete, and CNN beginning the hiring of
production personnel, they’ve also begun
to project the shape and format of what
will be the substance of 24-hour television
News.

All-news radio is a recurring association
in their descriptions, and although
Kitchell says he doesn’t *“‘like to call it a
wheel,”” there will be ‘‘certain cycles’’ with
headlines every 15-20 minutes and
“‘bench marks’’ for viewers, with particu-
lar information being provided at set
times.

A major commitment is the two-hour
prime-time review of the national and in-
ternational news each nightat 8 p.m. NYT,
There will also be two hour-long
**Donahue-style’’ programs each evening,
transmitted from a section of the new
studios that will have a capacity for an au-
dience of 80. While Kavanau says it will be
““more newsworthy” than Donahue, a
clear realization is that much of its appeal
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will lie with the person of the host. Schon-
feld admits to having ‘‘a host in mind,”
but says there’s ‘“‘no one real enough™ to
identify now.

Another program the CNN staff fre-
quently refers to is the half-hour sports
wrap-up slotted for 11 p.m., just in time Lo
compete with the local news across much
of the country, and grab those sports fans
who might otherwise have lo be satisfied
with three or four minutes of sports at 20
minutes after the hour.

In its routine scheduling, Kitchell notes
that CNN will take into consideration the
fact that its programing is crossing time
zones all the way through to Hawaii. Thus,
morning weather reporis would have their
regional emphasis shift hourly across the
country, reflecting the differences in peo-
ple’s waking times.

A point Kavanau stresses is that ‘“‘we
don’t think giving us 24 hours is a man-
date to be boring.’ He and Zelman both
reiterate that CNN will “‘maintain proper
standards™ of journalism. There will be
“no praise for stretching” a story, they
say, with the “‘average good story’ run-
ning two and a half to three minutes.

Their plaﬁ would be to cover a continu-
ing story in discrete blocks, looking at it
from different points of view. A major
item might get a cumulative 10 or 12
minutes of attention in an hour, without
being repetitious. ,

““Hard driving news” is one descriptive
phrase Kavanau uses, pointing to recent
hiring of Alex Nagle, formerly executive
producer of news at ABC’s owned station
in San Francisco, KGO-Tv, as the executive
producer of the two-hour nightly
newscast. ‘‘News that doesn’t quit” is
another of the expressions the producers
favor.

One example of the range of details that
have to be considered in starting such an

The brighter side. Ted Turner, who has
described himself as *“the song-and-
dance man who's putling up the money”
for the Cable News Network, readily
| points to CNN President Reese Schon-
{ feld as the man in charge. But Turner
{§ does have his ideas about what CNN
I should be, and he expressed them
Wl earlier this year at a press conference in
=] washington. CNN will be a "quality, in-
i depth, 24-hour-a-day news service
4 which, | think." said Turner, “will give at
least part of the time to the things that
are right with this country” Turmer said
that the conventional TV networks and
stations and their news programing are
dominated by the drive "to be number
one all the time in the ratings” And
behind that motivation, Turner added,
were advertisers—who “totally control
the medium.” CNN, he noted, will be only
partly supported by advertising. “We're
% going to show the bad stuff, too, but

we're going o try and show the good
L] stuff. We're going to try and let people
,'. know why things are happening ... en-
2-1' courage people 0 use their minds and
== think a litle more.”

operation from scratch is that the pro-
ducers are currently mulling over the idea
of using a distinctive audio signature to
signal the start of headlines. It would be a
recognition of the possibility that many
people might simply turn their set on and
go about other business, with the flow of
news in the background.

There will be some repeating within
news items, Zelman admits, noting that
they have to anticipate new viewers tuning
in. But, he says, the basic assumption
CNN is making is that viewers won’t want
a capsule of the last 24 hours; they’ll want
to know what’s new. A principal advantage
of the 24-hour service will be the ability to
air ‘‘secondary stories™ such as life-style
subjects, that are still *‘important news,”’
according to Zelman, but wouldn’t make it
on the network news programs.

One interesting comparison with the
broadcast networks’ news operations is to
be found in CNN’s intentions for political
convention coverage next year. As op-
posed to the gavel-to-gavel approach that
the broadcasters usually take {it being
their news departments’ big chance to
maximize their air time), CNN would
most likely cover other news along with a
convention, says Zelman, providing “the
cream of it”” but passing over the boring
parts.

That’s something of a turn-aboul on
what CNN’s executives generally point to
as a 24-hour news operation’s ability to
produce and use more programing per unit
of equipment than a broadcast operation
can.

At the heart of the intentions of the
CNN staff is Schonfeld’s observation that
while convenience is certainly one reason
the CNN staff believes people will watch
its product, that’s really secondary. CNN
wants to produce news *‘so that people will
watch it for its quality.”
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I’s going to take individuals with ‘‘a
different kind of psychology’ than most
television news personnel are now ac-
customed to, Kavanau says. ‘‘Network
guys can go home at 7:30; we can’t,”” be-
cause, he explains, there is no deadline
when you're on 24-hour scheduling.

Going into their recruitment and plan-
ning period, Kavanau and Zelman are now
considering ‘‘what kind of talents” they
want in the people they'lt eventualty hire.
Some of their thoughts run to radio news
writers, and reporters who can ‘“‘see four
angles to a story.”’

Looking down the road, CNN plans
training sessions and seminars well before
next June, with the hope of having every-
one ‘‘able to do all the jobs.”

A tentative rehersal schedule has even
been mapped out, to last six or eight -
weeks, with the last month devoted to
“‘real time, wet runs.”’

The hiring of on-air personne! has just
begun with a few exceptions, according 1o
Schonfeld. One exception is Daniel
Schorr, who’s been slated as the network’s
Washington anchor since virtually the
beginning of the project. There is also a
long list of political commentators who
have already agreed to appear on CNN,
among them Evans and Novak, Bella
Abzug, William Simon, and Phyllis
Schiafly.

CNN’s current estimate for its staff size
is 250 people, about 50 of them on-air per-
sonnel. The bulk would be concentrated in
Atanta, with perhaps 50 in the network’s
Washington bureau, its largest.

Kitchell is looking to reach 3 million ca-
ble subscribers by the time the switch is
turned. CNN already has commitments
from systems that reach 1.6 million, and
the company is set to make its next major
subscription push at the Anaheim
Western Cable Show this month. An en-
couraging sign for him is that, he says,
practically every request being made for a
new franchise includes CNN in the pro-
posal.

The charge to a system incorporating
CNN into its basic service is 20 cents a
subscriber, with a five cent discount for
those that also provide WTBS(Tv) program-
ing. There’s a separate fee schedule for
CATV operators that offer CNN as part of
a tiered service, but Kitchell says most are
making it part of their basic package and
he doesn’t know of any system upping its
rates because of an affiliation with CNN,

Defraying part of the cost for system
operators will be the availability of two
minutes each hour for local advertising.
CNN will be holding 10 minutes an hour
for national spots.

The executives at CNN are also thinking
seriously about the equipment they want
for the operation. With an all-electronic
newsroom on the shopping list, Schonfeld
notes that they plan to make it the most
advanced of its kind by June, although, he
adds, *“‘by July it won’t be,” developments
in that area proceeding as fast as they are.

Eventually to be established are bureaus
in the various American cities where there
are satellite up-links (Dallas,



Kitchell

Los Angeles, Chicago, San Francisco) but
the first two will be Washington and New
York. Looking to maximize its satellite
capability, CNN has been carefully study-
ing shared transponder feeds. And receiv-
ing all those signals will be five dishes that

Kitchell describes as “‘the largest single ar-
ray of active terminals.”

Considering the possibility of taking
people from radio, newspapers and even
out of college journalism programs to
“start them off”’ in video journalism,
Schonfeld says he knows his network
seems to be shaping up ‘‘as a mixture of
old gray heads and bright new ones.” Still,
his only second thought is that 24-hour
news will be ““one reason not to do some-
thing, but to watch something.”

Earth stations mean
AP can regionalize

Massachusetts meeting told that
within a year, broadcast service
will be tailored to each area;
other topics: standing out in

TV news, keeping the listener in
radio news and police relations

AP will totally regionalize its national
broadcast service within the next 11
months, according to Jim Hood, general
broadcast editor. Satellites will speed this
regionalization, he told the Massachusetts
AP Broadcasters’ meeting in Sturbridge.
*“We believe that by the end of 1980, the
AP will be operating 700 American earth
stations, and over 1,000 by 1981

Wire services aren’t familiar with the
‘“‘stylized’”® approach the AP also is in-
troducing, Hood said, urging customers to
call him “‘any time to talk about whatever
on the wire you like, or don’t like.” A re-
cent survey, Hood said, showed clients in-
terested in more life-style features—a
statement paralleling WABC-TV New York
anchorman Roger Grimsby’s defense at
the meeting of offbeat stories as the ones
that differentiate one station from its com-
petitors.

Grimsby told the meeting that he wasn’t
happy when key international stories show
up in the second half hour of his hour
show and professed himself disenchanted
with such features as ‘‘Eyewitness News
Gourmet.”” But as well as covering the
news better, he said, every station must
find a way to “‘do it differently’’

With the subjects of major stories gen-
erally the same on all stations, Grimsby
seeks offbeat items his audience can’t see
or hear by flicking to another channel.
*“The danger,’ he added, ‘“‘is that these
stories become the cake and not the frost-
ing’

To Grimsby, ‘‘hand-me-down’’ story
production— which he sees as dictated by
tight deadlines and increased news pro-
graming—is an increasing probiem.
“There’s not enough attention paid to
writing” in this production shufile, he
said. “‘And good writing is one of the best
ways to make your station different from
others.”’

*“We cater more 10 what we think people
want to hear than to what we think they
ought to hear,’ Grimsby stated. “We are
in a commercial enterprise, and ratings are
the bottom line.”

But two Boston radio newswriters who
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addressed the meeting see their jobs com-
plicated by what they call low listener in-
terest. “‘Radio is just in the background,”
said Bob Parlante of wHDH(AM). “‘They’re
not giving us their full attention”” He ad-
vised rewriting each story for each broad-
cast, talking *‘to,” not ““down to"’ the au-
dience and pruning as many items as
possible to four or five lines.

“They don't listen to us if they really
want to know what’s going on,” declared
Chuck Moshontz of wcoz-FM. His techni-
que for holding listeners is to avoid such
traditional news words as ‘‘axe,’ “‘curb,”’
“nix.”’ “‘ink,” and ‘‘pact.” ‘“Who talks that
way,’ he wonders, ‘‘except headline writ-
ers?”’

Two law-enforcement officials criticized
the media for getting in the way during
emergencies.

Boston police sergeant William
Mullane, who heads his department’s in-
formation services unit, said that in a
hostage situation, his first job is to deny
the captor access to the media. *‘Everyone
wants to go on the air,” he said, ‘“‘and we
try 1o isolate the person—not give him a
forum.’

Mullane sees police as a ‘“‘tactical unit,
and not a newsgathering agency— we just
happen o have the stuff you want.” His
policy is to ‘‘give you what [ have to give
you, and not volunteer”’

Larry Parnell, for three years spokes-
man for the Massachusetts attorney gen-
eral, also criticized reporters for adding to
difficulties in hostage situations.

A few months ago, when convicts took
several hostages at a Massachusetts State
prison, media interest prolonged the
negotiations, he said. ‘““Convicts are con-
sumers of news as well as makers of
news’’ in such situations, Parnell con-
tended, adding that they tend to escalate
their demands to make a good impression
over the air. Complaining that such
“‘restaging’ of events may threaten
hostages’ lives, Parnell asked reporters to
consider the line between covering a
breaking story and participating in a
“*media event,” and between observing an
incident and participating in it.

e
Turned him off. Ron Magers, anchor-
man al ksve-rv St. Paul, felt strongly
about the sex in an ABC-TV Playboy
special that his station carried Nov. 25.
So much so that when the time came for
a local news update during the network
show, he decided a clarification and an
apology were in order. " want lo assure
you," he told his viewers, "that this is a
local news update and it has nothing
whatsoever t0 do with the Piayboy
Roller-Disco Pajama Party.” Then after
a couple of headliners, he added: "For
those who may ... turn off your sets in
disgust, | want to assure you we'll be
back in 30 minutes with the local news.”
Last Tuesday (Nov. 27), Magers said that
the station had received 40 phone calls
on the impromptu statement and that he
had received 56 letters, all supporting
his views.



Oftf the hook. Lee Dreyfus, governor of Wisconsin, has signed into law measure that
protects newsrcoms and other private property from “fishing expedition” searches by
police. Under new law, use of search warrants to seize evidence is illegal, unless there is
probable cause that documents sought are controlled by someone “reasonably
suspected” of crime. Other states have adopted similar laws protecting newsrooms from
such searches, but Wisconsin's is first to be extended to private premises.

O
Full of energy. Trans-World News Service, Washington, is offering radio stations Energy
Perspective, syndicated feature with analysis of energy matters by Tom Dougherty. Show is
two-minute feature, five days per week. Dougherty, in energy field for 30 years as journalist,
currently works for Petroleum Information, A.C. Nielsen subsidiary that supplies energy
information to government and industry. Trans-World is at 330 National Press building, Box
2801, Washington 20013; (202) 638-7171.

m}
Upcoming. NBC News has in mind series chronicling U.S. space efforts. First program of
“projected series” is on X-15, country's first space vehicle. Hour report is due to be
completed early next year. Word came at NBC-TV affiliates board meeting in Puerto Rice
last week. Also announced was January special on treatment of “troubled kids." It's called
For the Child's Own Good.

O
Into the courtroom. lowa Supreme Court has authorized live coverage of court
proceedings by radio and television. One-year experiment begins Jan. 1, and witness who
objects to camera coverage must show good cause why media should be excluded.

[m]
Cameras in. Circuit Judge Wallace Jopling has rejected motion to exclude cameras from
Live Qaks, Fla., courtroom where Theodore Bundy faces second murder trial. Dispute arose
when prospective juror said he accidentally walked into wrong room and overheard court
proceedings over monitor, prompting defense to claim TV was distracting.

(8]

From D.C. to cable TV, Associated Press is offering cable television systems its
Washington Executive News Report, covering developments from White House, Congress,
Supreme Court, cabinet and political headquarters. Report will give developments hour by

Anaheim, Calif, Dec. 12-14.

to best advantage.

hour and is available as single, automated news channel or in conjunction with present
multichannel news displays. Henry Heilbrunn, director of cable services for AP said
package will stand alone all day or can be "excellent wrap-around for C-Span”
Brochures on new service will be available at AP's exhibit at Western Cable Show in

Help on way. To show television stations how to use Laserphota pictures, Photo
Committee of Associated Press Broadcasters plans newsletter for users, beginning early
next year, and also will produce instructional video tape. Tape, which will be displayed at
APB convention in Denver June 5-7, will demonstrate how TV stations may use still photos

On the Hill. New Washington bureau of kRON-Tv San Francisco (BROADCASTING. Sept, 24) is
at 415 Second Street, N.E, Washington 20002; telephone (202) 347-2700.

Third World nations
want new UN setup for
world information system

Third World countries at the current UN
General Assembly in New York have
drafted a resolution to support their con-
cept for a new and ““*more just™ world in-
formation system. .

Their concept, initiated several years
ago by UNESCO, was endorsed in a con-
sensus decision last year by the general as-
sembly. The assembly then adopted a reso-
lution, which was moderated to encourage
acceplance by western countries. That res-
olution affirmed the need for a gradual
change in global communications and
news flow to meet the needs of the devel-
oping countries.

However, the U.S. and other western na-

tions pointed out that their participation in
the consensus decision should not be in-
terpreted as making any indirect commit-
ments, especially anything that would
restrict freedom of the press. That cautious
stand was also said to be evident in
negotiations over the current resolution.

Among the resolution's proposals is one
to move the principal responsibility for the
new information system from UNESCO to
a specialized general assembly committee
that would have more impact in dealing
with the UN and its agencies.

The proposal also would change the
mandate of a special commitiee set up last
year lo review the policy of the UN
Department of Public Information and
would increase its membership from 41 to
54 nations. It then would be called the
United Nations Committee on Informa-
tion.

Other proposals in the resolution seek
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an expansion of UN shortwave broadcasts
and a study to be made on the feasibility of
UN FM broadcasts in the New York area.

L T N LA T TN T i T e S TU e )
Financial reporting
excellence honored

ABC swept both the radio and television
network categories of the Fiscal Policy
Council’s second annual Martin R.
Gainsbrugh Awards for excellence in eco-
nomic news broadcasting.

Entries from wGR-Tv Buffalo, N.Y,, and
KNX-AM-FM Los Angeles were selected as
the best in the local TV and local radio
competition.

The top winners will be honored Dec. 6
at an awards dinner in Palm Beach Shores,
Fla., during the Third National Forum on
Jobs, Money and People. George Will,
television commentator and syndicated
newspaper columnist, will be the speaker.

The forum is sponsored by the Fiscal
Policy Council, a nonprofit economic re-
search and education foundation based in
Riviera Beach, Fla., and by the Chair of
Private Enterprise, Georgia State Univer-
sity, Atlanta.

The complete list of winners and -recip-
ients of citations of merit follows:

Network television

Science editor Jules Bergman and corre-
spondent Sylvia Chase, ABC O A five-seg-
ment probe, "Hidden Health Costs: Operaling
on Your Pocketbook.” on ABC's World News
Tonight.

Network radio

Economic news editor Dan Cordltz, ABCO A
five-part study, "Corporate Profit Figures.”

Local television
Michael F. Hegedus, reporier, war-1v Buffalo,
N.Y. O A five-part study of abuses and prob-
lems in property lax collections, *The Missing
Tax Millions.”

Local radio
Tim O’Donnell, director of community affairs,
KNx-AM—FM Los Angeles O An examination of
underfunded municipal pensions in Los
Angeles, "LA’'s Pension Bubble.’

Citations of distinction

Roger Peterson, ABC O "Coal: The Unkept
Promise” on ABC'’s World News Tonight.

Robert Krulwich, National Public Radio (two
citations) O "How to Beat the Japanese,' deal-
ing with international trade, and "Gimme
Shelter,’ explaining tax-sheltered individual.
retirement accounts,

Greg Fltzgerald, WaeH Radio, Boston-
O "GBH Special: Corporate Flight in Massa-
chusetts.”

Larry Moore, kPix(tv) San Francisco O "The
Tax Revolt in America,” a segment of an Impact
series.

Jotf Seward, kcts-v Seattle 0 "A Place in the
Sun;’ a look at the socic-economic problems of
underdeveloped nations,

WGR-TV’s Hegedus was a winner for the
second year in a row.



the Danielson bill would be of “‘substan-
tial concern to small business radio broad-
casters, many of whom make little or no
profits”” He noted, for example, that the
$15.2 million that performers’ rights
would have cost broadcasters in 1975
would be one-sixth of the total pre-tax
radio industry profit for that year.

FTC’s noose
gets tighter

House overwhelmingly approves
bitl limiting agency’s powers
and Includes one-house veto;
Senate must act on version next

The fate of the Federal Trade Commission
came a little more into focus last week, as
the House overwhelmingly approved the
agency’s authorizing legislation, H.R.
2313, which saddles the FTC with the
much debated one-house veto.

By a vote of 321 to 63, the House ap-
proved the bill that has been a continuing
topic of conversation around Washington
the past few months. Under terms of the
legislation, any rule promulgated by the
FTC could be blocked by a concurrent res-
olution of disapproval from both houses
within 90 days, or by one house adopting
the resolution within 60 days, and the
other house failing to disapprove the reso-

lution 30 days thereafter.

The FTC’s fate, however, is not yet
sealed. The Senate version of the commis-
sion’s authorizing legislation, which has
been approved by the full Commerce
Commiittee, still has to go to the floor for a
vote, and unlike the House version, the
Senate bill contains no legislative veto pro-
vision (BROADCASTING, Nov. 26).

The House vote will undoubtedly be
viewed as a substantial victory by a wide
variety of interests that have been putting
increasing pressure on Congress to pull
the reins in on the commission. Consumer
groups, meanwhile, have been in vehe-
ment opposition to the veto, which they
say would seriously curtail the FIC's
effectiveness. .

In order to attach the veto to the bill, a
compromise was reached to allow only two
amendments to be added. The House ap-
proved the first of the two on Nov. 14—an
amendment offered by Representative
Marty Russo (D-IIl.) to prohibit the FTC
from regulating the funeral industry. The
second amendment, offered by Repre-
sentative Mark Andrews (R-N.D.), was
approved by a 245 to 139 vote just prior to
the final vote on the entire bill. The
Andrews amendment would prohibit the
FTC from enforcing application of the an-
titrust laws to agricultural cooperatives.

The House bill authorizes FTC budgets
of $75 million for fiscal 1980 and $80 mil-
lion for the following year. In each case,
the budget is $5 million more than that

recommended by the Senate.

The House bill puts stringent regulatory
burdens on the commission. For example,
it requires that the FTC issue a preliminary
analysis of each proposed rule, with a
description of the need for the rule, the
cost and possible alternatives. In addition,
it requires the agency to publish a
regulatory agenda listing rules it intends to
propose or promulgate for the coming 12
months, and stipulates that the FTC issue
a notice announcing the date by which it
intends to complete final action in a
rulemaking.

The commission will be required to keep
the House and Senate committees with
oversight responsibilities informed of its
actions, and it will have to limit to $75,000
the amount of money it can make avail-
able to any outside group, during any year,
for participation in rulemakings.

The fate of the commission is now in the
lap of the Senate and the House-Senate
conference committee, which will likely
have differences to resolve.

It is almost certain that a legislative veto
will be proposed when the bill comes up
on the Senate floor. Whether the Senate
will go along, however, is still uncertain.

At last count, according to industry ob-
servers, there were 44 firm votes in the
Senate for the veto. With such over-
whelming support of the measure in the
House, it is possible that the Senate will
choose to follow suit. But others believe
that the Senate will not go along with the
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idea, as the bill reported out of the Com-
merce Committee puts stringent ties on
the commission’s authority—perhaps,
some believe, strong enough to make the
veto unnecessary.

When the Senate bill will come to the
floor for a vote is uncertain. The Senate
has other, more pressing, business, such
as SALT debates. With Congress now ex-
pected to adjourn Dec. 21, many speculate
that it is unlikely that the legislation will
receive consideration before Congress
returns for business in January.

Like the House version, the Senate bill
would affect a wide variety of commission
actions. It would, for example, limit the
agency’s authority to require mandatory

warranties in connection with the sale of
used cars; it would prohibit the commis-
sion from investigating the insurance in-
dustry; it would provide for the recovery of
attorneys’ fees by small businesses in
cases in which they prevail against the
FTC, and it would also cut back on the
amount of money available for funding
outside groups in rulemakings.

In addition, the Senate bill would limit
the FTC’s authority in advertising
rulemaking proceedings to cases of false
and deceptive advertising, while eliminat-
ing ‘‘unfair’’ advertising from its purview.
This would essentially bring the children’s
advertising inquiry to a halt, although it
would not affect any other pending adver-

<D

SERIES

o

Proven.
Over 5,000 ITC 3D’sin
use—15,000 decks—
Stereo and Mono.

Economical.

B g Three premium line repro-

ducers cost little more

- Compact.

.~ Threedeck conveniencein
" thespaceof two SP single

decks.

t Recorder.
| AddaWRA Recording

| Amplifier and the bottom
| deck becomes a Master

! Recorder/Reproducer.

Broadcasters’

No. 1 Choice

© 1979 ITC

To place a no-risk order (30 day guarantee of satisfaction)

Call Toll-Free: 800-447-0414.

In Alaska, Hawaii or Illinois Call Collect: 309-828-1381

INTERNATIONAL TAPETRONICS CORPORATION
2425 South Main Street, Bloomington, lilinois 61701
Marketed exclusively in Canada by McCurdy Radio Industries, Ltd. Toronto

Broadcasting Dec 3 1878
54

tising investigations.

Exactly what restrictions will ultimately
be imposed on the FTC is difficult to pre-
dist. But it now appears fairly certain that
the commission will see at least some of its
powers stripped away when the final ver-
dict is in.

NTIA hopes on
retransmission
consent suffer
in CRS study

Congresslonal Research Service
concludes Copyright Act doesn’t
allow for FCC Involvement

Only Congress can require cable operators
to obtain broadcaster consent for signal
retransmission.

This is the conclusion of a Congres-
sional Research Service study, released
last week, that analyzes FCC jurisdiction
vis-a-vis retransmission consent. The
study was requested by Lionel Van
Deerlin (D-Calif.), chairman of the House
Communications Subcommittee, after the
question of jurisdiction was prompted by a
National Telecommunications and Infor-
mation Administration petition to the
FCC requesting promulgation of
retransmission consent rules.

The NTIA feels that jurisdiction does
lie with the FCC. The FCC, however,
doubting its authority in this field, initi-
ated an inquiry last April and sought com-
ments. In them, NTIA was opposed by the
U.S. Copyright Office and the Justice
Department.

The Copyright Office, in its comments,
said: “The FCC would control signal dis-
tribution by cable systems as part of a na-
tional allocation policy and would protect
some exclusive rights while copyright law
would prescribe degree and nature of the
cable operator’s liability for the use of the
copyright programing that FCC rules per-
mitted them to retransmit.’”

The Justice Department agreed that
retransmission consent authority rests
with the Copyright Tribunal. Justice said
that the public interest would be furthered
if the FCC eliminated restrictions on the
“number and composition” of nonlocal
broadcast signals that cable systems can
transmit.

And the CRS study contends the
Copyright Act provides for FCC regulation
‘“‘based upon communications policy with
regard in particular to the quantity of sig-
nals cable may conditionally carry. A
system of copyright payment under which
cable operators have the option of making
statutory payments in lieu of marketplace
agreements is provided to facilitate cable
carriage of such copyrighted programs. No
alternate plan for reimbursement may
replace the statutory scheme unless Con-
gress so provides.”’

At the heart of the controversy is Sec-
tion 111 of the Copyright Act, which es-



tablishes a compulsory license for cable
retransmission but appears to leave signifi-
cant authority with the FCC. It says that
‘*secondary transmissions’ by cable
systems are subject to compliance with
FCC requirements ““where the carriage of
the signals comprising the secondary
transmission is permissible’’ under FCC
rules and authorization.

The study adds that if the FCC requires
retransmission consent, that would *‘ap-
pear to contradict the legislative purpose
of the Copyright Act’s cable provisions.
These provisions, the result of an exten-
sive 11-year congressional debate, provide
a uniform, coherent scheme under which
copyright holders may be compensated for
the use of their programs on cable
systems.’

The Copyright Royalty Tribunal is au-
thorized to adjust cable copyright rates to
reflect inflation or deflation, changes in
average cable rates, changes in FCC dis-
tant signal rules and changes in FCC syn-
dicated and sports exclusivity rules.

The report concludes: “*Thus the act it-
self and its legislative history demonstrate
that Congress was well aware of the cable
television controversy and enacted a com-
prehensive statutory scheme to settle ca-
ble’s status in the television programing
market. This is clearly what Congress in-
tended, and this is clearly what the cable
copyright provisions accomplished.”’

FCC takes
format change
reversal to
Supreme Court

it says appeliate court
exceeded authority when it
overturned FCC’s policy on
staying out of format disputes

The FCC has asked the Supreme Court to
review a U.S. Appeals Court invalidation
of the commission’s 1976 policy statement
leaving radio format changes to the discre-
tion of broadcasters and the marketplace.

The FCC’s petition for writ of certiorari,
filed last Monday (Nov. 26), came as no
surprise. It was the sequel to repeated con-
flicts between the agency and the appellate
court over the role of government in the
choice or abandonment of formats. The
1976 policy was reached after the FCC was
overruled by the court in several license
transfer cases which listener groups had
entered to oppose proposed format
changes. The court had insisted that the
groups had standing and that the format
changes could be prohibited upon showing
of harm to the public interest. The FCC'’s
1976 statement held that the public in-
terest would be best served if broadcasters
were free to try formats and abandon those
that failed.

The appeals court unanimously
reversed the FCC’s ruling last June 29,
saying the commission’s policy was
“‘unavailing and of no force and effect.”

The court, in a 7-2 opinion written by
Judge Carl McGowan, declined, as he put
it, *“the commission’s invitation™ to aban-
don the court’s reading of the Com-
munications Act. It is the commission’s
duty, he also said, “‘to accept and carry out
in good faith its legal duties as interpreted
by the court.”” And he made it clear that
the court does not believe the commission
had been cooperative, let alone
enthusiastic, in that regard {(BROADCAST-
ING, July 9).

In its request for review last week, the
FCC said: “The court of appeals has
substituted its own untested factual prem-
ises and policy conclusions for the com-
mission’s judgment . . . this arrogation of
the agency’s public interest policy-making

function conflicts in principle®’ with previ-
ous judicial rulings.

The FCC stated that in a previous ruling
the court reminded the FCC that ‘‘the
public interest standard to be served under
the Communications Act is . . . the interest
of the listening public in the larger and
more effective use of radio.”’ But, the FCC
added, there is nothing that says this in-
terest must be served through regulation
of entertainment formats. The FCC said
that the court offered no justification for
its rejection of the commission’s
“‘reasoned view that competition, rather
than additional regulation, is best adapted
to achieve diversity.’

The petition for review maintained that
the court’s contrary ruling ‘‘not only sup-
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plants a reasonable administrative in-
terpretation; it also confronts the agency
with intractable administrative problems
wholly unintended by Congress.”

Those problems, the FCC said, lie in the
difficulties of defining éntertainment for-
mats and determining whether other sta-
tions provide adequate substitute formats.
‘“Moreover;” it said, ‘‘determining the ac-
tual program preferences of listeners pres-
ents formidable difficulties because there
is no feasible method to measure the in-
tensity of listener preferences for particu-
lar types of programing.”

The FCC said the Court of Appeals
refused to come to grips with ‘‘the most
fundamental administrative difficulty in-
herent in the ‘format doctrine’—what is
the commission’s obligation when it deter-
mines ... that the public interest will not
be served by the broadcaster’s proposed
change of program format?"

Flnally, the commission said, the
court’s ruling contains consutuuonal im-
plications that would discourage innova-
tion by broadcasters. The FCC stated that
the ruling would “‘chill”” a broadcaster’s
willingness to “‘abandon present formats
and deter experimentation in new for-
mats.”* And it places the FCC in the posi-
tion of deciding the relative public interest
benefits of various types of programing.

The commission’s petition concluded:
““Yet it is plain that an obligation to pass
judgment on the public interest value of
new entertainment formats previously
employed is the clearest consequence of

the court’s decision. If, as the commission
found, the statutory goal of program
diversity can be achieved without this sub-
stantial abridgement of programing discre-
tion, the decision of the Court of Appeals
poses an unnecessary threat to First
Amendment freedoms that ought to be
avoided.”

The National Association of Broad-
casters, joined by NBC, wBNs-TY Colum-
bus, Ohio, and RadiOhio Inc., filed a
friend-of-the-court brief on behalf of the
FCC.

The brief said that the Court of Appeals
had ‘‘usurped’ the FCC’s policymaking
role and violated the constitutional and
statutory ‘‘scheme prohibiting censorship
and encouraging free competition in radio
programing.”

NAB's brief also mentioned that the
Court of Appeals decision, which refuses
to credit the FCC'’s theory of marketplace
competition, magnifies the importance of
the case because of the commission’s re-
cently proposed radio deregulation
rulemaking. The FCC did not mention
this factor in its brief,

The amicus brief concluded that ‘‘the
Court of Appeals has disregarded the
limits of judicial review by its unprece-
dented compulsion of FCC control over
artistic and news programing. The regula-
tion in question, which involves program
censorship by the FCC and government-
induced self-censorship by broadcasters,
violates the First Amendment of the Con-
stitution.”
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Van Deerlin unit
gets new member

Californian Matsui fills spot
vacated by move of Russo

Representative Robert T. Matsui (D-
Calif.), who was elected to the full House
Commerce Committee last month, was
appointed last week to the Communica-
tions Subcommittee. Matsui fills the spot
left vacant by Representative Marty Russo
(D-Ill.), who moved to the Committee on
Ways and Means.

Matsui, who represents California’s
third district, which includes Sacramento,
the state capital, was elected to the House
in November 1978.

A native of Sacramento, Matsui gradu-
ated from the University of California at

s e Berkeley, in 1963, and
i the Hastings College

B of Law, University of
Califo.rnia, in 1966, A

since 1967, Matsui en-
1| tered politics in 1971,
& when he was elected
"| to the Sacramento city

In addition to his

“" spot on the Commerce
Commmee, Matsui is a member of the
Committee on Government Operations.
In moving to Commerce, Matsui gave up
his seat on the Judiciary Committee. As a
member of that committee, he served on
the Subcommittee on Courts, Civil Liber-
ties and the Administration of Justice,
which is in the midst of examining copy-
right matters and legislation dealing with
performance rights for sound recordings
(see page 49).

Matsui has had no previous association
with broadcasting, but he is said to be very
happy about the new post. Those who
know him say he is open-minded and an
extremely hard worker, with a competent
staff.
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Supreme Court will
tackle another
advertising issue

New York utility contends state’s
PSC violated free-speech rights

The Supreme Court last week agreed to
consider whether a state can bar a public
utility from promoting the use of gas and
electric services through advertising.

Some time this term, the court will hear
arguments on an appeal by Central Hud-
son Gas & Electric Corp., challenging a
New York State Public Service Commis-
sion ban on advertising gas and electricity
instituted during the Arab oil embargo in
1973. The company claimed that the ban,
which was later upheld by the New York
Court of Appeals, violates its First
Amendment right to free speech.

The case will be argued with a second
case, accepted by the high court last



month, arising from the same appeals
court ruling last May. In that case, Con-
solidated Edison challenged the Public
Service Commission ban against the utili-
ties’ practice of stating positions on con-
troversial issues in monthly bill inserts.
Con Edison was promoting nuclear power
plants in its inserts, while Central Hudson
was promoting electricity as an efficient
source of heat and power.

In its May 1 ruling, the New York ap-
peals court unanimously upheld both
bans. It held: **Conserving diminishes
resources is a matter of vital state concern
and increased use of electrical energy is in-
imical to our interests. Promotional adver-
tising, if permitted, would only serve to
exacerbate the crisis.”

A similar case, brought by Long Island
Lighting Co., is still pending in a federal
appeals court.

NAB steps up war
of words over
children’s TV

£CC commissioners are lobbied;
news media briefed on lssues

The National Association of Broadcasters
is expanding its lobbying efforts against
the FCC’s children’s television proceed-
ing.

Last Tuesddy, NAB’s children’s televi-
sion committee met to map out efforts on
the local front, and to plan strategy for its
visits with all the FCC commissioners the
next morning.

Len Swanson, vice president and gener-
al manager of wiic-Tv Pittsburgh, and
chairman of the children’s committee,
said the meeting was encouraging. “‘We
talked about local experiences and found
that the FCC staff report [on children’s
programing] is full of holes.” He said that
his group is hopeful that the FCC will take
time to look at the facts. ‘I take issue with
the headline of their [FCC] news release,
which said ‘Broadcasters Have Failed
Children.” That makes me mad.”

Swanson reiterated his feelings the next
day at an NAB luncheon briefing for some
50 journalists. The NAB felt this was a
good way to let the media know more
about what is going on in children’s pro-
graming.

Robert King, senior vice president of
Capital Cities Communications and chair-
man of the NAB television board, opened
the session by saying: ‘‘Broadcasters are
skeptical as to what the FCC is con-
templating—they don’t want to be left out
in the cold.” He also contended that a key
word in this issue should be ‘‘respon-
sibility’’ —parents’ responsibility for
monitoring children’s TV viewing.

Brenda Fox, NAB assistant general
counsel, gave a legal overview of the
FCC’s proceeding and the First Amend-
ment problems that programing standards
might raise.

The keynote speaker was Squire
Rushnell, ABC vice president for
children’s and early morning programing.
He said that children’s programing had
changed, ‘‘not quarititatively—we grant
you that—but qualitatively it has changed
very much.”

He said there are four areas in which
broadcasters disagree with the staff report.
First, *“While the staff insists there be
more programs which are informational or
educational, they fail to recognize that pro-
social messages and themes can be very
effectively woven into entertainment pro-
grams,’ he said. Second, he added, *‘we
take issue with the FCC staff’s failure to
recognize the extraordinary effectiveness
of the short-term programs that all net-
works drop into their children’s shows.”
He mentioned miniprograms such as
ABC’s Schoolhouse Rock, CBS’s In the
News and NBC’s Metric Marvelsas exam-
ples.

Next, he said, broadcasters differ with
the staff’s *‘infatuation’’ for the need for
programing for preschoolers. He said that
most syndicated programs for youngsters
are already aimed at that age group.

Last, he questioned the FCC staff’s
“love affair’” with quantity as opposed to
quality in children’s programing. *‘l assure
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you that any government mandate to in-
crease children’s programing quan-
titatively, by seven or so hours per week,
will not result in creative television. Crea-
tive, enriching, interesting and informa-
tive cannot be mandated. Any such move
would only serve as a windfall to all syn-
dicators of old, educational film strips
which would be gobbled up to fill the
gap—cheaply.”*

Swanson said that the meetings with
commissioners went “‘very well. They're
listening, and that’s good. What we would
like is to move into an inquiry, if it’s
going to go anywhere, not a rulemaking.”

Tom Bolger, NAB chairman, said FCC
Chairman Charles Ferris “‘was attentive;
he was cordial’’ Bolger added, **We're try-
ing to get our point across. It’s important
for ’l’hem to understand what we are say-
ing.

Networks supported
in fairness case

FCC rules Broadcast Bureau
acted correctly in denying
request for equal time on
television vioience issue

The FCC has upheld a Broadcast Bureau
denial of a complaint against the three
commercial ‘television networks filed by
three individuals demanding time to pres-
ent their views on televised violence.

The complaint, filed by Jim Myers,
Carole Chastain and Palmer Amundsen,
originated after NBC’s broadcast of “‘The
Story Teller,” a fictional account of a child
who sets fire to a school after seeing arson
depicted on television.

The group claimed that the program
presented two false impressions as to the
effect of TV violence: that the broadcast
media were immune to liability for
damages resulting from imitations of TV
violence, and that anyone who imitated
TV violence must be an ““abnorma) per-
son.”

The three first filed their complaint in
January 1978, saying NBC had violated
the fairness doctrine by not presenting
differing viewpoints of the effects of
televised violence. Six months later they
filed another complaint, this time against
all three networks, saying NBC, ABC and
CBS had ‘‘stanted, manipulated, censored
and suppressed’’ news relating to innocent
victims of TV violence for the past 25
years. The group claimed that they ought
to be given equal time to air these differing
viewpoints.

The Broadcast Bureau, in its original rul-
ing on Aug. 9, 1978, said that even assum-
ing the program raised a controversial
issue, ‘“‘the selection of spokespersons,
format and duration of presentation is left
up to the licensee’s good-faith discretion.””
As to the networks’ attempt to slant the
news, the bureau claimed that no *‘extrin-
sic evidence'’' was presented to support
that allegation.

The commission’s unanimous decision
Nov. 20 said that after carefully reviewing
the matter, it concluded that the Broadcast

Bureau’s ruling had been correct and the
application for review of that decision con-
tained insufficient grounds to warrant a
reversal of the action.

Booth seeks change
in distress policy

Group owner asks commission
to tell it before committing

to distress saie whether
charges that ied to hearing

wili be applied to other stations

Booth American Co. has asked the FCC to
clarify its distress-sale policy, which the
commission itself has recognized as
flawed and which its general counsel’s of-
fice is trying to polish up.

Specifically, Booth has asked the FCC 1o

inform group owners of the effects that a

distress sale of one property may have on
their other stations. It also urged the com-
mission to adopt procedures that would
permit more detailed FCC consideration
of those issues that *‘might impact on the
general qualifications of a multiple owner™
to be an FCC licensee.

Booth, the licensee of 13 stations, has
two of them — WILB{AM)-WMZK(FM)
Detroit—set for revocation hearing on
charges of plugola, lack of managerial con-
trol, misrepresentation and lack of candor
during a pre-designation FCC investiga-
tion.

Booth said that although it has not
decided to sell the stations, it would like
clarification of certain issues before mak-

ing up its mind.

The FCC adopted its distress sale policy
in 1973. It permits the sale of a broadcast
property, which has béen designated for
hearing, to a buyer with ethnic minority
participation at below market value, pro-
vided it is sold before the hearing takes
place. The FCC adopted the policy in the
hope of fostering minority ownership, but
the policy has some kinks that, according
to Booth, tend to have a chilling effect on a
licensee’s decision to use the sale option.

Specifically, the FCC’s practice is to per-
mit a distress sale, without resolving the
character-qualifications issues that
prompted the hearing and that remain to
be raised if the licensee applies for renewal
or acquisition of other stations.

Booth contends that this practice
“reflects negatively on the decision to
elect a distress sale.”

Booth's filing said: “‘If a multiple owner
must ultimately rebut every issue raised by
the FCC even after a distress sale, there is
substantially less incentive to avoid what-
ever protracted proceedings may be re-
quired to resolve such questions.”

Booth suggested that the FCC hold a
hearing on the qualification issues and per-
mit the licensee to decide whether or not
to make a distress sale “‘after the issuance
of an initial decision ...”

Booth also said that if the FCC’s pri-
mary goal is to foster minority ownership,
then “‘effective implementation of that
policy requires that a distress sale of a sta-
tion in renewal or revocation hearing not
place in jeopardy any other licenses held
by the owner.”’
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of their own.

Hopping the fence. jack Savage, former president of Norman, Craig & Kumme!
advertising agency, is now serving as in-house consultant to Federal Trade Commission's
Bureau of Cansumer Protection. Savage will offer advice on investigations concerning
advertising claims and techniques, and framing of appropriate remedies, as well as insight
to agency-client relationships and formation of ad campaigns.

Seeking the meaning. Senate Consumer Subcommittee, which has jurisdiction over
Federal Trade Commission, has begun review of term “unfairness," as used by FTC to
prevent “unfair or deceptive acts or practices” Subcommittee members say current use of
word is too broadly defined, and they have begun soliciting comments on how unfairness
should be defined as used in FTC Act, and whether unfairness should be applicable 1o
commercial advertising. Discussions on malter arase in oversight hearings this year and in
mark-up of FTC authorization bill, now awaiting floor action by full Senate.

Three times no charm. National Association of Broadcasters has opposed American
Civil Liberties Union petition to FCC to rescind radio deregulation rulemaking proposal.
Calling petition "delaying tactic”, NAB's filing said "ACLU repeats with fair regularity its
assertions of how the commission's notice should be improved, apparently adhering to the
principle expressed by Lewis Carroll that 'what | tell you three times is true! ™

Go to the grassroots, John B. Summers, National Association of Broadcasters execulive
vice president and general managet has urged broadcasters to take case for radio
deregulation to local public. Speaking before Arizona Broadcasters Association, Summers
said public interest groups have “camped on the doorstep of the FCC" and have purported
to speak for public. He said these groups will present “parade of horribles” they believe will
flow from deregulation and broadcasiers must combat these groups' efforts with initiatives
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PBS board votes
approval of
restructuring

It reduces its own size, from

52 to 35, and OK’s pian for
three-tier program service;
system architect Gunn announces
he’s moving to KCET Los Angeles

The board of the Public Broadcasting Ser-
vice last week approved plans for a major
restructunng that will mean multiple pro-
gram services, an.association to provide
nonprogram- -related functions and a
reduction in its own numbers. The
changes will be presented to the full PBS
membership at a meeting next month for
ratification.

If the membership goes along with the
plans, the 52-member board will be
reduced to 35, including three members
chosen without regard to their affiliation
with public television stations, 18 lay rep-
resentatives from station boards, and 13
professional representatives or station
managers. In addition, the PBS president
will serve on the board.

The new association, which does not yet
_have a name, and which will handle lobby-
ing, planning and research, leaving PBS to
concentrate solely on programing matters,
will have a 25-person board. The make-up
will include nine lay representatives, nine
professional representatives, six public or
general directors and a chief executive of-
ficer. ’

The multiple programing services con-
cept, approved by the PBS membership at
its annual meeting last June, will mean
three distinct services: PTV-1, with prime-
time, general audience offerings; PTV-2, a
regional service, with public affairs
specials; and PTV-3, which will offer edu-
cational programs, for both children and
adults.

Even under the present set-up, PBS
President Larry Grossman told the board
last week, significant gains were being
made in PBS audience levels. ““On a pro-
graming front, which is the bottom line,
things have never locked better,” Gross-
man said.

Statistics indicate that the prime-time
audience for public television during the
first week of October was up 24% over last
year. According to the figures, the prime-
time audience for public television during
that week was 23.4% of all U.S. TV house-
holds.

As PBS moves ahead with new plans,
however, it will have to do it without the
services of Hartford Gunn, currently
PBS’s vice chairman. Gunn, who was a
principal designer of the public broadcast-

ThezMedia

ing system, and who
shaped the restructur-
ing plans, announced
last week that he is
moving to KCET(TV)
Los Angeles, where
he will become senior
vice president and
general manager.

Gunn was ap- -
pointed the first presi- Sunn B
dent of PBS in March 1970, and was
responsible for the formation of the na-
tional program service for public TV sta-
tions. He later designed public television’s
Station Program Cooperative, which
allows stations to select much of the pro-
graming they receive from PBS, and
moved into his present post in January
1976. He begins his new position next
January.

Arbitron plans profile
of new media markets
Arbitron announced plans for what it

claims will be ‘‘the most definitive and
comprehensive study’ ever produced on

the “‘new electronic media™ (**Closed Cir-
cuit,”> Nov. 19).

The study, “The New Electronic Media
of the 1980’s,” is being prepared in con-
junction with the cable research firm,
Video Probe Index. It is expected to be
-available next June.

Covered will be “any use of the televi-
sion set beyond conventional broad-

U cast”—said to include all forms of cable

(basic, pay, multitiered service, satellite
service); videocassettes and videodisks;
subscription television and multipoint dis-
tribution systems; video games and educa-
tional applications; home computers, and
interactive systems.

*“New electronic media™ usage and con-
sumer attitudes will be investigated in the
top 25 Arbitron ADI's (areas of dominant
influence). Questionnaires will go to diary
responders following the current Novem-
ber and upcoming February 1980 survey
periods.

Arbitron and VPI plan mailings to 9,000
Arbitron diaryholders: 3,000 basic cable
subscribers, 3,000 pay cable subscribers
and 3,000 who do not receive cable. They
will receive an eight-page ‘“‘attitudinal/
lifestyle/new electronic media usage and

’----------------\

Get my free brochure and sample tape of Trendsetter to me today.

I need to hear Trendsetter because it's the Production Music Service
that has the same sound as the chart music | play every day. | know
Trendsetter will keep my commercial music contemporary because
new Trendsetter tracks are cut every month. | want to hear examples
of specialty and seasonal tracks. Trailer Hitches. Wild Work Parts.

Set Effects. And much more.

Send my Trendsetter brochure and free tape NOW. That's an order.
On second thought, I'll just call David Tyler or Keith Lee collect at

901-320-4340.

Name

Station

Title

Address

State

City

The William B. Tanner Co., Inc., 2714 Union Extended, Memphis, TN 38112.
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reception questionnaire.”” The companies
are counting on a two-thirds response
rate—about 2,000 from each category.

A ‘“‘master report’’ and 16 specialized
studies will be offered. Arbitron said pric-
ing hadn’t been fully worked out but that
the basic report should run about
$10,000-$15,000 and the individual ones
about $10,000 each. .

The ‘“‘master report” (from question-
naries and regular diary information) is to
include such information as pay and basic
cable daypart ratings; noncable daypart rat-
ings; household demographics and sub-
scriber characteristics for pay programs;

program profiles; attitudes towards ser-
vices, and their availability. Other data will
range from ‘“‘intent to purchase’ various
services and products to ‘‘leisure time ac-
tivities’” such as pay TV viewing or dining
out.

The 16 tailored studies will be reporis
to TV broadcasters; advertiser/agency re-
port; cable; pay cable; pay TV; satellite and
MDS; superstation; video game;
videocassette; videodisk; two-way TV/
viewdata type services; large-screen TV,
home computer; movie attendance; sports
attendance; Wall Street/investor, and live

entertainment.

Chengihgulencs
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@ WRFD(AM) Columbus-Worthington,
Ohio: Sold by Buckeye Media Inc. to QNP
Corp. for $1,041,500, plus $512,000 for
consulting agreement and lease for land.
Seller is owned by nonprofit Ohio Farm
Bureau Federation, which has no other
broadcast interests. Wallace Hirschfield is
president. Buyer is owned by Carl C.
Nourse and his wife, Mary. They own au-
tomobile dealership in Columbus and
have various other business interests,
including 49% interest in WBBY(AM)

Westerville, Ohio. WRFD is 5 kw daytimer
on 880 khz.

@ WDEN-AM-FM Macon, Ga.: Sold by ex-
ecutors of estate of J. Martin Elliott to
WDEN Communications Ltd. for $1,026,-
500. Estate has no other broadcast in-
terests. Buyer is owned by Thom E. Smith
and group of businessmen from
Montgomery and Birmingham, both
Alabama. Smith is general manager at sta-
tions. Others have no other broadcast in-
terests. WDEN(AM) is 1 kw daytimer on
1500 khz. WDEN-FM is on 105.3 mhz with

FEATURED BY

AMERICA’S OUTSTANDING
MEDIA BROKER

EAST
AM/FM

$700 000

Excellent opportunity to acquire under-
- developed facilities adjacent to top 100 mar-
ket. Good full-timer and Class “A” FM with
substantial real estate included. All cash re-
quired to settle estate of former owner.

BI_AC KBURN& COMPANY,INC.

RADIO » TV « CATV » NEWSPAPER SROKERS / NEGOTIATIONS « FINANCING « APPRAISALS

WASHINGTON, D.C. CHICAGO 80801

20008 333 N. Michigan Ave.
1725 K Streel, N.W, (312) 346-68460
(202) 331-9270

ATLANTA 30381
400 Colony Square
(404) 802-4055

BEVERLY HILLS sp212
9485 Wilshire Bivd,
(213) 274-8151
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50 kw and antenna 145 feet above average
terrain.

& Kwav(FM) Monterey, Calif.: Sold by A-
B Chemical Corp. to Buckley Broadcasting
of Monterey for $700,000. Seller is wholly
owned subsidiary of National Distillers
and Chemical Corp., of which John E.
Bierwirth is president. It has no other
broadcast interests. Buyer is principally
owned by Richard D. Buckley Jr., who also
owns 11% of KGIL(AM) San Fernando,
Calif., and KKHI-AM-FM San Francisco;
60% of xGIL-FM San Fernando, and 25% of
Buckley Radio Sales Inc. Kwav is on 96,9
mhz with 18 kw and antenna 2,570 feet
above average terrain.

@ WDEA-AM-FM Ellworth, Me.: Sold by
Grindstone Broadcasting Corp. to Helen
Sloane Dudman for $600,000, plus
$100,000 for covenant not to compete.
Seller is owned by E Eugene Dixon Jr.,
who is on board of directors of noncom-
merical wrRTI(FM) Philadelphia, licensed to
Temple University. He has no other broad-
cast interests. Dudman is former public re-
lations officer for Public Broadcasting Ser-
vice, WETA(TV) Washington and Post-
Newsweek Stations. She has no other
broadcast interests. WDEA(AM) is on 1370
khz full time. WDEA-FM is on 95.7 mhz
with 50 kw and antenna 320 feet above
average terrain. Broker. Blackburn & Co.

& KukiiamM)-KaLrF(FM) Ukiah, Calif.: Sold
by Concerned Communications Corp. to
Redwood Empire Broadcasting for
$600,000. Seller is principally owned by
Cal Lawton, who also owns KOBO(AM)
Yuba City, Calif. Buyer is owned by
Theodore S. Storck (80%) and Rodney
Pacini {20%). Storck owns CP’s for new
FM at Red Bluff, Calif., and new AM at
Willits, Calif, Pacini is former sales man-
ager at KUKI. KUKl is on 1400 khz with 1
kw day and 250 w night. KALF is on 103.3
mhz with 1.9 kw and antenna 1,840 feet
above average terrain. Broker: William A.
Exline.

& WcBw(FM) Columbia, Iil.: Sold by
Joseph L. Lepp (58%); his wife, Mary
(39%), and Alvin H. Maeys Jr. (3%) to
wcaw Inc. for $400,000, plus $125,000
for consulting agreement and $50,000 for
covenant not to compete. Sellers have no
other broadcast interests. Buyer is owned
by Marvin B. Kosofsky (50%) and Howard
Warshaw and his wife, Miriam (25%
each). They also own wvvx(FM) Highland
Park, Ill.. KEST(AM) San Francisco and
KPPC(AM)-KMAX(FM) Pasadena-Arcadia,
both California; KuXL(AM) Golden Valley,
Minn.; wyLo(aM) Jackson, Wis.;
WTHE(AM) Mineola, N.Y.; KCNW(AM) Fair-
way, Kan., and WGRT(FM) Danville, Ind.
WcBw is on 104.9 mhz with 2.73 kw and
antenna 230 feet above average terrain.

@ Kaapr-aM-FM Santa Paula, Calif.: Sold
by Rancho Broadcasting Inc. to Lincoln
Dellar (65%), Donald E. Pummill (20%)
and Louis P Murray (15%) for $500,000.
Seller is owned by William E Wallace and
his wife, Anne, who have no other broad-
cast interests. Dellar and his wife, Sylvia,
own KMEN(AM) San Bernardino and



KARM(AM) Fresno, both California. In ad-
dition, he owns small interests in KFAC-
AM-FM Los Angeles and KFIG(FM) Fresno,
Calif. Murray is general manager at KARM
and Pummill is officer of KACY(AM) Port
Hueneme, Calif., which Dellars sold in
1977. KaaP(aM) is on 1400 khz with 1 kw
day and 250 w night. KAAP-FM is on 96.7
mhz with 87 kw and antenna 1,500 feet
above average terrain.

® WBEX-AM-FM Chillicothe, Ohio: Sold by
Truman A. Morris to Chillicothe Com-
munications Inc. for $448,750. Morris also
owns 50.2% of wcai(aM) Fort Myers, Fla.
Buyer is wholly owned subsidiary of
Central Broadcasting Corp., owner of
WKBV-AM-FM Richmond, WBAT(AM)
Marion and WeBIw(aM) Bedford, all In-
diana. Central is owned by 50 individuals;
James R. Quigg is chairman and his
cousin, William M. Quigg, is president.
WBEX(AM) is on 1490 khz with 1 kw day
and 250 w night. WBEX-FM is on 93.3 mhz
with 18.5 kw and antenna 185 feet above
average terrain.

& KrLuram) Lufkin, Tex.: Sold by Radio
Laredo Inc. to KLUF Radio Inc. for
$400,000. Seller is principally owned by
John Hicks and family, who also own
KLvI{aM) Beaumont and KLAR(AM)
Laredo, both Texas. They have sold KLUF-
FM Lufkin (see “‘For the Record,” page
71) and, subject to FCC approval, WTAW-
AM-FM College Station, Tex. (BROADCAST-
ING, Oct. 8). Buyer is owned by Ralph
Ridinger, who has owned 20% of station
since 1975. KLUF is on 1420 khz with 1 kw
full time.

® Wpyv-AM-FM Pulaski, Va.: Sold by
John A. Columbus to Richard J. Fraser for
$385,000. Columbus has no other broad-
cast interests. Fraser is clergyman in In-
dianapolis and has no other broadcast in-
terests. WPUV{(AM) is 5 kw daytimer on

1580 khz. WPUV-FM is on 107.1 mhz with
2.85 kw and antenna 58 feet below average
terrain.

@ KBLc(aM) Lakeport,” Calif.: Sold by
Noel Knight and his son, Noel, to McBerg
Inc. for $300,000, plus assumption of
liabilities. Knights have no other broadcast
interests. Buyer is owned by Albert R.
McDaniels and his wife, Dalma.
McDaniels is announcer and salesman at
station. McDanielses also manage real
estate in Kelseyville, Calif. KbLc is 500 w
daytimer on 1270 khz.

® WAGE(AM) Leesburg, Va.: Control
(68.75%) sold by Huntington Harris,
Valeria H. Symington and William H.
Spenser to Emmet Broadcasting Co. for
$255,813. Sellers have no other broadcast
interests. Buyer is owned by Grenville T.
Emmet and family. Emmet is New York
banker with no other broadcast interests.
Remainder of stock is owned by A.V. Tid-
more and John R. Gill (15.63% each).
WAGE is 1 kw daytimer on 1290 khz.

® WESsY(AM) Leland, Miss.: Sold by
Wallace D. Hoy and family to East Delta
Communications Inc. for $250,000. Hoys
have no other broadcast interests. Buyer is
principally owned by William D. Jackson

(51%), who is also principal owner of
WBAD(FM) Leland. WESY is 1 kw daytimer
on 1580 khz.

T RS APPAOVED et ee—n s

@ KIRL(aM) St. Charles, Mo.: Sold by
Contemporary Media Inc. to Bronco
Media Inc. for $642,000, Seller is prin-
cipally owned by Michael S. Rice, who also
owns KFMX(FM) Columbia, Mo. Buyer is
owned by William White, Johnny E. Ro-
land and seven others. White is St. Louis
vacuum cleaner retailer. Roland, former
professional football player and coach,
works for St. Louis insurance company.
Buyers have no other broadcast interests.
KIRL is on 1460 khz with 5 kw day and 500
w night.

@ FCC also approved sale of KLUF-FM
Lufkin, Tex. (see page 71).

EEO as a good
business practice

Boston U conference says hiring
qualified minorities is decision
that ieads to better bottom line

Equal hiring is good business as well as a
legal and moral obligation, a black top-
market general manager and the indus-
try’s minority ownership spokesman
agree.

Their comments came during a Boston

Negotiations
Appraisals
Radio

I.V.
Newspapers
CATV
Financing

(703) 821-2552

Cecil L.
Richards,

inc.
media brokers

Suite 408, 7700 Leesburg Pike
Falls Charch, VFa. 22043

Broadcasting Dec 3 1979
61

University media and minorities con-
ference which produced a consensus that
hiring progress is being made but that legal
pressure is needed to assure minority
groups access to station jobs and promo-
tions.

CBS vice president Eugene Lothery—
asserting that he is the only black general
manager (of WEEI[AM] Boston) among the
57 stations the three major networks own
in the nation’s top-10 markets, declared:
**We have a long way to go. There have got
to be other Gene Lotherys out there.”

Good minority applicants, Lothery has
found, *‘won’t come walking through your
door. They have jobs, and you have to get
out there and recruit’” them. Noting that
the FCC is taking a hard look at equal em-
ployment opportunity figures at license
renewal time, Lothery contended that fair
hiring pays off. ‘““The responsibility of
broadcasters is not only a legal and meoral
obligation, it’s good business. And I’'m a
businessman’’ who, he said, was told only
two of his ‘*100 duties™ when given the
WEEI top spot five years ago: ‘‘Deliver the
bottom line and protect the license.”

The good business theme was also
stressed by Dwight M. Ellis, the National
Association of Broadcasters spokesman on
minority ownership matters and director
of an NAB skills bank that tries to match

.qualified applicants with stations’ staffing

needs.
*Other private industries have taken
heed after paying”’ a stiff legal and public

MEDIUM
MARKET
SOUTHEAST

Class C-FM
Low Dial Full AM

Operating at
Break-even

Asking Price,
Including Real Estate
and All New Equipment

$3,750,000 Cash

A Confidential Service
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relations price for skirting equal oppor-
tunity obligations, he said. Poor hiring
planning practices hurt stations, Ellis con-
tinued, and any radio deregulation will free
more FCC staffers to probe stations’ EEO
performance. So the ‘‘crystal clear
message,” he declared, *‘is that good EEO
is cost-effective and therefore good busi-
ness.”’

The general broadcast industry hiring
pattern of a “*widening buyers’ market and
a dropping salary ceiling’’ puts more pres-
sure on fledgling minority journalists, Ellis
contended. Because of peer experience, he
said, a nonminority journalism school
graduate will go anywhere, for any salary,
for that first job. But minorities, he said,
have too few precedents to follow and may
fear housing problems if they move to a
small town—*‘they have special considera-
tions to weigh” in deciding where to work,
he said.

Citing 1978 figures showing that
minority groups make up 13.8% of broad-
casting industry workers and 7.8% of the
industry’s ‘*managers,”’ Ellis claimed that
for the first time there is a large pool of
minority professionals qualified to be sta-
tion executives. ‘‘It’s time,)’ he con-
cluded, “‘for the industry to give the
priority status to developing human
resources it does to developing technical
resources.”

The conference’s featured speaker,
MecNeil/Lehrer Report correspondent
Charlayne Hunter Gault, blasted the
media for **failing to signal events®’ rang-

president and chief operating officer,

religious broadcasting,

Imhe A
Inter: media

Furthermore. Martin Rubenstein, president and chief executive officer of Mutual
Broadcasting System, will represent network on National Association of Broadcasters'
radio board, replacing Dr. Bernard R. Schaafsma, vice president, communications and

" properties, Amway Corp., MBS's parent company. In report of Rubenstein's appointment 1o
present position (BROADCASTING, Nov. 26), it was erroneously stated that he had become

Instructional bonanza. Robben Fleming, president of Corporation for Public
Broadcasting, has issued statement saying there have been discussions between

CPB and Walter Annenberg, former ambassador to Britain and founder of Annenberg
School of Communications at University of Pennsylvania, concerning donations to
corporation for educational project. Internal Revenue Service is examining proposed
offer-reportedly said to be $150 million spread over 15 years —meaning no comment on
matter from both sides. Grant money would apparently be funneled from CPB to colleges
and universities to offer courses for credit, both on radio and TV.

New assignment. Richard E. Wiley, former chairman of FCC, and currently managing
pariner of Washington law firm, Kirkland and Ellis, has been named new counsel for
National Religious Broadcasters. Wiley has written articles for NRB's magazine, and was
awarded group's Distinguished Service Award in 1977 for his contributions to field of

ing from Martin Luther King’s civil rights
struggles to the current unrest in Iran.

**The media don't listen,”” complained
the former New York Times and NBC
News staffer.

Gault contended that dramatic events
are the only way to capture journalists’ at-
tention, *‘and the problem with this is that
their interest is short-tived.”

She said she left the Times to rejoin the
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broadcast industry because the McNeil /
Lehrer Report ‘‘goes in with no bias. We
try very hard to report as many critical
sides as possible.”’ She rejects the notion
that her Public Broadcasting Service au-
dience is *“‘elitist,”” claiming it represents a
broad cross-section of society.

Silent in Louisville

All-news radio station calls
it quits; owner biames lack
of advertiser support

Dwindling advertising support, and the
prospect of even less at Christmas time,
has prompted the only all-news station in
the Louisville, Ky., area to go off the air.

George A. Freeman, president and
owner of wDGS(AM) New Albany, Ind.,
said last Wednesday (Nov. 28) that he had
asked the FCC for permission to stay silent
until he finds a buyer for the facilities. He
personally conducted wpDGS’s final pro-
gram Nov. 19.

Freeman, however, remains convinced
that an all-news operation can succeed
outside top-10 markets, where the format
has flourished. *‘I know it can be done, but
1 poured all the money into it [ could,” he
said. *‘It was the lack of advertiser support
that killed it in the end. In another six or
nine months we could have broken even.”

Freeman added that the bleak outlook
for Christmas business finally prompted
his decision to quit: ‘I looked at the books
for December, when we ought to do the
best business of the year, and saw that we
were going to lose money. That was it.”’

Freeman's staff included five full-time
newspersons for the 500-watt daytimer.

Freeman turned to the all-news format
on Sept. 10, 1978, dropping WREY call let-
ters for wDGS. A 25-year veteran of broad-
casting and at one time owner of stations
in Texas and Michigan, he summarized
his future plans: “I’'m going to put my
head in the sand for a while.””



Businessy

Costs cut into 1978 cable industry profits

Annual FCC data on finances

of industry shows 1878 to be
best year ever in revenues,

but expenses keep income at
modest gain over ‘77; pay cable
broken out for first time

The cable television industry’s operating
revenues in 1978 climbed an impressive
25.3% over its 1977 total, according to the
FCC. But a 28.1% increase in operating ex-
penses during the same span helped to
brake profits to a gain of just 2.5%.

The data, released last Monday (Nov,
26), showed cable TV operating revenues
in 1978 were $1,511,028,545, which sur-
passed 1977’s $1,205,875,733 by more
than $305 million.

And, for the first time, the FCC offered
a break-out of pay television’s part of the
revenues: $191,942,374, about 13% of the
industry total.

Net pretax income last year was
$137,120,419, only $3.38 million more
than $133,736,554 income in the preced-
ing year. The 2.5% profit gain for 1978

followed profit increases of 131.9% in 1977
and 114.5% in 1976.

Operating expenses, $716,950,304 in
1977, ballooned to $918,025,164 last year.
That left an operating income of about
$592.7 million, or a 39% operating margin
before expenses of depreciation/amortiza-
tion, interest and taxes.

The FCC reported these other statistics
t111917 ;he cable industry’s performance in

8 There were 14,113,945 subscribers in
1978, 10% more than the 12,832,014 in

Number Financial  Number

State communities entities subscribers
Alabama 17 55 272,344
Alaska 13 10 13,779
Arizona 87 38 75,701
Arkansas 105 62 173,548
California 479 168 1,700,184
Colorado 77 33 98,316
Connecticut 54 16 180,602
Delaware 42 8 98,516
Florida 307 84 606,383
Georgia 149 61 319,645
Hawaii 16 8 57,165
Idaho 47 22 46.328
Ninois 181 72 386.549
Indiana 113 52 221,705
lowa 77 35 154,065
Kansas 122 83 205,687
Kentucky 268 104 199,753
Louisiana 80 36 259,034
Maine 61 19 83,553
Maryland 93 25 79,041
Massachusetts 98 34 272651
Michigan 245 56 355332
Minnesota 135 87 172571
Mississippi 80 49 180,754
Missouri 110 64 171,312
Montana 53 27 85,496
Nebraska 52 32 83.241
Nevada 14 9 36,051
New Hampshire 55 16 75430
New Jersey 215 33 452022
New Mexico 61 29 115,800
New York 544 119 971,729
North Carolina 92 45 255,031
North Dakota 33 28 41,203
Chio 491 116 725684
Oklahoma 82 78 196,522
Cregon 128 59 159,074
Pennsylvania 1172 179 1,107,301
South Carolina 71 3 141,690
South Dakota 27 14 50,848
Tennessee 101 44 153.838
Texas 299 179 735,465
Utah 7 3 16,338
Vermont 55 18 49,403
Yirginia 128 55 191,653
Washington 207 62 346.281
West Virginia M a7 197,749
Wisconsin 98 38 143,823
Wyoming 50 23 86.233
Other 8 5 35,400
U.S. Total 7.470 2610 12857.804
U.S. Totals
(Projected
to 100%) 8200 2865 14,1139845

Average Average Total Total income % of
subscriber installstion  opersting Pay TV Opersting (ioes) Total subs not
rate foe P before tax aseets incinded
$752  $1817  $28817566  $4,902851 $16890579  $6,394,056 §55,161,329 239
18.35 2350 3,741,703 221517 2872,353 391,597 3,168,902 37
8.49 20.76 9,860.829 853,209 6.247.796 1,178,986 23,636,090 124
6.48 1497 17,257,515 787,820 9930115 (2,109923) 29,852,396 0.7
7.34 1586  195008,161 33504972 111964,141 18801976 400,845,122 1.0
7.61 17.85 8,327,847 317915 5,548,242 (373,790) 19,196,092 25
8.41 20.46 20,710,130 3155962 11,582934 1,469,248 50,777,021 239
7.61 23.11 10,518,044 1,273.937 5,298,319 2,911,135 24,485,385 0.0
7.38 19.98 62,543,152 10,120,148  41,602851 639,941 160.801,636 28
719 15.03 32,780.375 4248972 18,205973 5820,243 52,105.689 53
6.83 3246 4816814 184914 3,361,387 (76,000) 8,381,406 39.7
7.40 2241 5.347.007 755464 2922652 461,034 7.928,806 264
7.03 16.43 36,369.981 3693522 22291210 4,557,141 64,182,790 9.0
6.65 16.26 19,502,972 1,665,202 11,081,389 856.293 37,860512 18.1
7.34 14.81 16,666,860 3,090.467 9.326,717 1,847,860 27515049 00
7.49 12.50 19,564,272 1,726,357 11960474 3374634 29,281,420 4.1
6.65 17.38 38213407 556,217  27.887.017 3.439,561 35.325.711 0S8
7.21 13.81 19,244,023 1,117,469 11,462,993 1,280,418 36,608,896 1.7
7.02 14.78 7.051,184 66,005 4,389,259 (569,435) 16.370.959 124
712 16.12 7,575,195 422,207 5.461,304 468,640 10,513.728 278
7.45 17.66 26,487,768 2490469 15973,146 2,499,583 41,383,820 0.0
6.85 18.36 38,105,698 3.563.777 22511651 1.157.534 70,914,050 140
713 16.18 16,068.796 1,354,109 §,030.963 2,587,232 35,804,547 0.0
703 15.67 16,458,363 472,083 8,977,043 4,036,117 24,146,768 8.7
6.85 13.58 15,947,532 1,773,356 9,440,792 1,947,658 22805587 18
8.47 20.27 11,110,705 1.008,042 5,950,184 3.682,0980 20,010912 31
7.22 12.38 7.070.365 406,810 4082328 (3,982597) 20,119,648 8.2
6.99 13.20 4579,042 1,198,941 2584963 1,261,055 5,567,771 124
6.74 18.47 6,472,085 237.797 3.552.668 1,513,798 8.737.055 225
6.60 20.42 50,158,996 11,261,846 319861540 3,206,841 116,465.294 00
791 15.79 11,802,348 1,126,520 7,238977 2.267.863 22,011,576 00
6.36 16.46 114427829 24445612 76,809.703 3,382,886 214,484 908 10.7
693 1317 22,442,201 1562971 12,562.969 3,550,120 44975878 . 75
7.61 15.756 16,172,230 239,311 11,738316 (1,732,182 276589857 238
6.81 1445 69.969,907 9,108,266 51621666 (8,743591) 166,384,115 00
7.03 11.77 18,945,019 1891988 10,426,754 3,891,103 37.000,318 9.2
7.40 18.95 14871727 1412962 8.559.598 3.977.826 25,882,565 280
6.06 1558 115796465 . 9442088 65470636 18223.638 194,737,306 1.4
774 15.44 14,776,228 2,597,270 10401645 (2,002,640) 35,329,253 130
7.25 1350 4,591,390 103614 2848823 230.378 6.477.308 9.0
7.01 13.63 13,966,983 833.024 8411137 (1,073.024) 37.763,657 128
6.84 14.45 71,186.315 8.439.303 41,650,707 8,752,021 136,160,910 9.7
7.55 15.62 1,709,380 193,266 1,769,357  (1.435894) 6,610,405 126
6.13 18.16 4,459,178 323,159 2,289,156 1,454,248 4,110,283 19.6
6.83 1412 19.895.768 2,524,171 12,424,887 858,329 44803593 121
7.7 18.91 42363319 9475455 24536447 7,706,193 68,479,845 5.4
6.56 16.06 31,199,067 1,834,555 15369653 11,644,349 31,389,007 378
7.18 15.13 13,292,408 847.655 7.640,429 1944788 25,314,905 226
7.48 19.99 9,748,537 1,361.468 5510227 3,050.945 16,855,933 14
1180 22.25 6333218 548,487 4,506,844 256,274 '8,878.908 00
7.03 16.35 1376547004 174,859,503 836,320924 124916456 2.615244,029 89
7.03 16.35 1.511,028,545 191942374 918,025,164 137,120,149 2870,739,878 00
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Revenues

Installation revenue
Regular subscriber revenue

Per program or per channel gross revenue (pay television)

Advertising revenue
Special service revenue
Other revenue

Total operating revenues

Expenses

Salaries, wages and employe benefits

Pole rentals

Duct rentals

Private microwave service (CARS)

Common carfier microwave service
Tota! tariff {leaseback) charges (applies to systems
receiving telephone company channel service)

All other service expenses

Payments to pay cabte program suppliers

Origination Expenses

Salaries, wages, and employe benefits
All other orlgination expenses

Where cable’s money comes from, where it goes

Selling, General, and Administrative Expenses

$ 63,230,221 Salaries, wages, and employe benelits 107,717,831
1,109.388,350 Franchise fees 33,708,225
174,859,503 Copyright fees 9,143,069
4852943 All other selling, general and administrative éxpenses 228,207,705
3007026 Total operaling expense 836,320,924
20848761  Total operating income 539.904,78_9
1,376,547,004
Depreciation and Amortization
Depreciation 248,936,403
169,412,901 Amortization 25201294
37.481.275
1347307  Other income 14,011.495
4,744,347 .
1711854 other Expenses
959,627 Interest 125,880,900
141,648,008 Miscelianeous 23,381,140
64,318,969  Total other income (or oss) (110,239,944
Extraordinary items 2,053,797
Totat income {or loss) before taxes 124,916,456
7,786,567 Note: Figures in this table are totals for the 91% that responded to FCC, which the
12,734,038 commission projected to 100% for its tinal industry figures,

1977.

® The national average monthly sub-
scriber rate for basic service was $7.03 in
1978, up from $6.85 in 1977. The lowest
average rate was $6.03 in Pennsylvania;
the highest was $15.99 in Alaska.

@ The national average monthly rate
for pay cable was $8.60. The lowest
average rate was 35 in Vermont; the high-
est was $15.99 in Alaska.

@ [n 1978, pay cable services were

offered in 760 financial entities comprising
3,079 communities. California, New York
and New Jersey again were the leading
states in terms of pay cable revenues.

@ Cable reached 8,200 communities in
1978, 169 fewer than in 1977. An FCC
spokesperson said there was no specific
explanation for the slight decline, but
slight changes in the reporting require-
ment and the much larger responses
(91%) to the latest survey required less

projection for 100% totals and made the
1978 statistic more precise.

® Those 8,200 communities were con-
solidated for reporting purposes into 2,865
financial entities, the average of which had
about 5,000 subscribers and total revenues
of $527,000. The FCC defines a financial
entity as one or more cable systems which
report as one business entity.

(For comparable cable TV data for
1977, see BROADCASTING, Jan. 1).
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Schmidt re-emerges with new company in cable world

Former NCTA president hopes
to implement many of the medlum’s
unfuifilled technological promises

There will be an unfamiliar company
represented at the Western cable show that
opens in Anaheim, Calif., next week, but
the company’s president and representa-
tive should be familiar to all in the busi-
ness.

The company is Communications Tech-
nology Management and its president is
Robert Schmidt.

Since stepping down from the presiden-
cy of the National Cable Television Asso-
ciation Aug. 1, Schmidt has been busy
putting together CTM, a company that he
feels will make good on many of the prom-
ises made by the cable industry over the
years.

By making use of state-of-the-art tech-
nology in computers, cable, satellite and
microwave, Schmidt and CTM hope to
provide all the nonentertainment, two-way
services that cable operators have been
talking about for many years but have
somehow not been able to bring to frui-
tiomn.

‘‘Some people think that cable is an en-
tertainment service at best,”’ Schmidt says.
*‘We disagree.”” Schmidt says that there are
many nonentertainment services that can
be provided on an interactive basis by
satellite and microwave with “‘cable being
the critical link to the consumer.”

Schmidt feels that -téchnology is the
least of CTM’s probléms. He says the
hardware and the software are ‘‘on the
shelf”* and sees his job as finding the prop-
er application of that technology.

Schmidt says that some of the services
that CTM one day hopes to provide in-
clude security alarms, smoke detectors,
medical alert,electronic banking, peakload
management and shopping at home.

In addition, Schmidt feels that a system
would give people access to all kinds of
computerized information banks. This, he
says, would be of particular help to small
businessmen and educators.

The system Schmidt envisions is far
more sophisticated that anything that has

llllllll i :.Z',
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yet been seriously considered. Schmidt
wants to put a computer terminal with full
keyboard into every cable home linked to
the CTM system. These terminals will be
interconnected with computers
throughout the country by satellite—he
feels that uplinks will .proliferate as have
downlinks —or by microwave.

Schmidt says the first couple of years
the company will be involved in research
and development, with *‘the stress on de-
velopment.” At the end of the period,
Schmidt says, CTM will become a mar-
keter and try to introduce one system into
cable systems throughout the country.

The development will be expedited by
setting up two-way cable systems in
several test markets, some of which will be
new systems and others rebuilt, he said.
He declined to say where the first test mar-
ket would be, wishing to save that announ-
cement for Anaheim. The first test market
will involve 3,000 homes.

Schmidt has entered into this project
with four other investors, all of whom are
also familiar faces to cable: Jack Crosby,
Bob Hughes, Fred Liberman and Dick
Loftus. All are long-time cable
entrepreneurs; Hughes and Crosby are ex-
chairmen of NCTA, and Loftusis a former
secretary of the association. Crosby, Liber-
mand and Hughes have money to invest.
They sold their interests in Communica-
tions Properties Inc., a company with
some 325,000 subscribers to Times-Mirror



last February and netted $86 million on
the deal.

Loftus recently sold a number of cable
systems he owned to Prime Cable Corp.,
owned by himself, Crosby and Hughes.

According to Schmidt, Crosby and
Liberman have bought and sold the cabie
systems that now make up most of Cox
Cablecasting and United Cable.

Schmidt is president and chief execuitive
officer of CTM. Tom Crowley, lured from
an Arlington, Va., cable system where he
served as chief financial officer, has been
appointed executive vice president and
chief operating officer. Regina Schewe,
another with ties to the NCTA as assistant
to the president, joins CTM as vice presi-
dent, administration.

During the R & D phase of CTM’s de-
velopment, Schmidt’s staff will be assisted
by a number of outside consultants, in-
cluding Rick Gould, a Washington con-
sulting engineer with knowledge of
satellites and cable, and Imperial Com-
puter Service, based outside Los Angeles.
Angeles.

Schmidt said that headquarters for the
new company will be in the Washington
suburb of McLean, Va. He said he chose
that location because it is becoming a ma-
jor communications center. (It is currently
home for Telecomputing Corp. of Ameri-
ca, Satellite Business Systems and Mitre
Corp.) He also feels that it is a good idea to
stay close to the communications policy
makers at the FCC and on Capitol Hill.

Will performance
in prime time
affect ABC pricing
on Wall Street?

There’s concern, but no panic,
say analysts; drop in stock since
beginning of season outpaces
other broadcast firms, however

With the possibility of a loss in the
November sweeps looming large on
ABC?’s horizon, signs of investor unease
seem to be growing as well. ‘‘People are
getting nervous™ was the way one ob-
server analyzed the situation, while
another noted that the unexpected weak-
ness in ABC’s prime-time schedule might
provide just the ‘‘excuse’ a timid

1 of earnings reports from stc

stockholder would need to clear out of a
holding in a field that has a high ‘“‘emo-
tional’' component.

Compared with the price of the net-
work’'s stock at the start of its season on
Sept. 10, ABC shares were down more
than 13% early last week. That drop out-
paced any other among stocks of ‘“‘pure”
broadcasters on BROADCASTING’s ‘‘Stock
Index;”’ average performance of the group
over that period was dan advance of a frac-
tion of one percent., Looked at from
another angle, since the first week of
November, when broadcasters began to
recover from the marketwide effects of the
Federal Reserve Board’s interest-rate in-
creases, ABC advanced 3.6%, while the
group’s average was a 7.1% climb.

Vis-a-vis the parents of the other two
networks, CBS stock last week was about
10% behind its early September position,
and has rebounded 5% since Nov. 7, and
RCA's figures for those periods are minus
16.6% and plus 5.2%.

On the other hand, securities analysts
looking at the situation tended to
downplay the significance of the ratings
drop in prime time as a factor affecting the
company's performance next year. John
Reidy of Drexel Burnham Lambert took
note of ABC strength in other dayparts,
especially daytime with its high profit
margins, while Fred Anschel of Dean Wit-
ter Reynolds observed that ‘*a competitive
ratings race is good for everybody; it
tightens up the pricing”™ among the three
networks. Saying that the effect of the
poor ratings performance is ‘‘not as ob-
vious as it looks,” Dennis Leibowitz of
Donaldson, Lufkin & Jenrette sees much
of the decline attributable to movies, as
opposed to series which could be more im-
portant over the long term. Still, he voiced
some concern that “ABC’s share of the
dollars might be down”’ next year.

Bill Suter, broadcast analyst with Merrill
Lynch, concedes that the ratings shift
could **have some small effect’” on ABC’s
performance next year, but he still
believes that the outlook for the company
is good, with solid earnings potential.
Suter is sticking with his buy recommen-
dation for ABC. From his vantage point,
while the ratings news is generating some
“‘wondering and questioning,” with peo-
ple paying close attention to the effects of
ABC’s announced scheduled changes,
there’s been *‘no panic’' among ABC in-
vesiors.

Smith Barney Harris Upham's Ed
Atorino has taken a somewhat more
pessimistic view. Several weeks into the
season, he pulled his buy recommenda-
tion on ABC, as a consequence of the rat-
ings disappointments. Although recogniz-
ing the positive results in other dayparts,
he holds that *‘prime time is still 50% of
the business. The confidence factor is
eroding a little,”” he says, looking at the
issue’s market performance.

There are indications that ABC itself is
similarly seeing ‘‘concern’ but not
**panic’’ on the part of investors who want
to know to what extent the ratings picture
is correctable and what the company in-
tends to do about it. On that score, the
company was comfortably positioned in
having revealed its schedule changes last
week before the news of its third place rat-
ings defeat broke.

Putting the picture in perspective, one
industry source said what’s happened in
the last several weeks is that Wall Street
has reflected the tighter ratings in its stock
pricing, now that the ratings momentum
‘“*has taken a step across 53d Street.’

Another observed that the recent ac-
tivity shows the market has *‘grown up”’
and no longer *‘goes bananas on the rat-
ings’’ as it would have some years ago;
now a longer term view prevails.

Shop at home

Warner Cable Corp., New York, and the
American Express Co., New York, have
joined forces to test a “‘Video Catalogue
Channel’” on two of Warner’s cable
systems in Reston, Va., and Columbus,-
Ohio. American Express is acquiring a
50% interest in Warner Cable for $175 mil-
lion {BROADCASTING, Sept. 17).

The video catalogué will be tested for
several weeks at Warner’s Qube two-way
interactive system in Columbus and at its
system in Reston. Robert G. McGroarty,
vice president of marketing for Warner
Cable, said the results of this tést will be
the first step in developing a merchandise
channel for the cable industry.

Products from the American Express
Christmas catalogue will be shown at five-
minute intervals. Qube viewers can acti-
vate their orders by pressing a designated
button, while Reston viewers may order
by telephone,

5 on Broadcasting's index

Company PeriodlEnded
Kansas State Network.........cconvees Year 8/31
MOBCOM. seoieereerncrccacrecccaoncsnes 9 mo. 9/30
A C Noloan......ccoiviennnncnnnnrss Year 8/31
Oak Industries........c...coveeenencnnns 9 mo. 9130
Ogllvy & Mathef......covoenvacnioncnas 9 mo. 9/30
(- L %00006000000000G000000005000000000 3 mo. 9/30
TIMES-MIFTOf. .. ooocureernaniarcorannns 40 wk. 1017
20th Cantury-FOX....ooiiovsirornrsnss 9 mo, 9/29
Walt Disney Productions......oiveeees Year 9130

Current and change

% Net ]

Revenues Change income Change
$20.455.000 +17.5 $2.226.000 +165
8,312.656 + 97 324,146 -32
398,106,000 +229 26,131,000 + 15
202,181,000 +47.3 1,649,000 +14715
153.973.000 +205 7.708.000 - 09
91,801,690 +129 6.463,797 +15.0
1,203.313.000 +129  109.358.000 +156
496,254,000 + 57 46,535,000 - 95
796.773.000 + 75 113,778,000 +15.6
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Year sarlier
Per Net Per
Share Revenues income Shars
$1.22 $17.396,000 $1.910,000 5110
.18 1572586 4N 18
238 323,831,000 24,297,000 221
200 137,187,000 3,090,000 96
188 127,790,000 7,776,000 197
48 81,283,396 5,620,075 42
322 1.064.978,000 94,598,000 273
5.64 469,130,000 51,402,000 6.43
351 741,143,000 98,385,000 304



Rerun for CBS

Network finishes first

twice in as many weeks
helped by ‘Oh God’; NBC

is second thanks to ‘Smokey’

CBS-TV, for the second week in a row,
grabbed top honors in the Nielsen ratings
race—earning a 19.8 rating and 31.9 share
for the seven nights of prime time ended
Nov. 25.

Conspicuous, too, was the performance
of ABC-TV—but for an inauspicious
reason. For the first time since the closing
week of the 1978 season, ABC found itself
in the basement: two full rating points
below the leader at 17.8/28.5.

NBC, which had occupied third place for
the past several weeks, ran a strong second
with a 19.3/31.5.

Among the regularly scheduled series,
CBS’s 60 Minutes again was the top draw
(31.6/47). But it was big-name movies,
scheduled to beef up ratings sweep con-
tention (see “Top of the Week™') that took
the first and second positions.

Leading the list, if only by a hair, was
NBC's ‘‘Smokey and the Bandit™ (Burt
Reynolds, Sally Field, Jackie Gleason)
which earned a 31.8/44. CBS’s “Oh God”
(George Burns and John Denver) placed
second but higher in share, with a 31.7/45
that same evening.

During the 9-10 p.m. period on Sunday
when the two theatrical films overlapped,
the second hour of “Smokey’’ had about a
four rating point and 5-6 share lead over
the first hour of *“‘Oh God!' When
““Smokey’' was over, CBS soared to
mid-30’s ratings and 50-plus shares. Over-
all CBS won the night with a 28.7/41.

ABC on Sunday could muster only a
15.8/22.7 average, with Mork & Mindy, in
particular, considerably off its usual mark,

pulling a 16.4/23.

" Others in the top 10 for the week were
ABC’s Three's Company (26.7/40) and
Angie (24.5/37); CBS's Dukes of Hazzard
(23.7/39); ABC's Happy Days (23.6/37);
CBS’s Dallas (23.2/40) and repeat of
Charlie Brown Thanksgiving special
(23.2/35) and NBC’s 90-minute Real Peo-
ple Reunion (23.1/37).

For the week, CBS took Friday and Sun-
day; NBC, Monday and Wednesday, and
ABC, Tuesday, Thursday and Saturday.

ABC publicly consoled itself, claiming
the week atypical in the amount of special
programing. Of the 22 prime-time hours,
ABC said, it carried specials only 25% of
the time (five and a half hours) as opposed
to CBS’s 48% (10%:) and NBC’s 32%
(seven).

The specials did boost NBC to higher

Programing~

levels than it has been experiencing lately.
But regular series pre-emption was no
guaranteed ticket to success. On Friday,
for example, ABC’s Birth of The Beatles
(14.5/24) movie and Playboy Roller Disco
Pajama Purty (16.6/28) averaged only a
15.2/25.3 for the evening. [n fact, specials,
in at least one case, seemed to help a
series. Against Beatles and CBS's Captain
America part 1, NBC's previously floun-
dering Shirley managed a 17.0/29,

Elsewhere in long form, NBC did well
Monday with Bob Hope on Campus
(22.5/35) as did CBS with a coun-
terprograming theatrical movie, ‘**The
Turning Point™ (20.9/34). ABC’s NFL
Football, however, was left with a 15.8/26.

NBC devoted all of Tuesday prime time
to the Last Ride of the Dalton Gang which
earned only a 17.6/28. 1t fared better on
Wednesday with a Real People Reunion
(23.1/37) and a Bee Gees special
(19.0/31).

CBS may have had the high scoring *“‘Oh
God”® but it also had the lowest scoring
movie and program of the week: Thurs-
day's Letters from Frank (11.5/21).

QOutside prime time, ABC was claiming
that Good Morning America had achieved
its highest level ever, passing a five rating
for the first time, witha 5.1/28. NBC's To-
day however, still won the week with a
5.2/29. CBS had a 2.8/18.

How fares the
syndicated fare?

Katz and PGW evaluate offerings;
‘M*A*S*H’ gets good marks from
both in 33 markets surveyed;
others doing well are ‘Happy Days,
‘Mery’' and ‘All in the Family'

Which syndicated TV shows turned in the
best ratings performances in the October
local audience measurements? Two lead-
ing station reps, Katz Agency and Peters
Griffin Woodward, offered analyses last
week.

Katz Programing, New York, issued a
summary of the October Nielsen Station
Index and Arbitron reports on first-run
TV access programing, weekday early
fringe shows, afternoon movies and talk
shows, and new off-network and first-run
programs on independent stations. The
analysis covers all 23 NSI markets, with 10
additional markets covered by Arbitron
only.

In first-run access programing, The
Muppets attained a household share of 29
and a rating of 14 while Cross-Wits scored
a share of 28 and a rating of 15. Other top-
rated shows in order were Joker’s Wild,
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Hollywood Squares, Tic Tac Dough, Eve-
ning/PM Magazine and Family Feud.

Scoring the highest rating in the early
fringe period was M*A*S*H with an 11
rating and a 30 share, followed by Tom
and Jerry, 9/27; All in the Family, 9/24;
Happy Days Again, 8/24 and Brady
Bunch, 7/23.

In the afternoon movies/talk show
category, Katz’s computations had the
Merv Griffin Show on top with a rating of 7
and a share of 24, leading Dinah Shore
Show, 7/23; Mike Douglas Show, 6/21;
two-hour afternoon movie, 5/21, and 90-
minute movie, 6/19.

In its analysis of new off-network and
first-run programs on independent sta-
tions, Katz tabbed M*A *S*H for first place
with a rating of 12 and a share of 23,
followed by Happy Days Again with
11/20; All in the Family, 8/15, and Dance
Fever, 6/13.

Katz did not include programs carried in
fewer than five markets, except in the
afternoon movie-talk show grouping.

In a separate analysis of the October
1979 NSI survey of 23 markets, PGW,
New York, offered a critique of 20 new
syndicated programs and a report on rat-
ings, shares and demographic data on a
market-by-market basis covering all pro-
grams.

PGW's appraisal points up the dictum
that blockbuster prices do not necessarily
mean blockbuster ratings. For example,
PGW said of All in the Family: *“The rat-
ing levels are generally well below antici-
pated —especially where Al in the Family
was up against weaker competitive pro-
graming.” Of Happy Days Again, which is
carried in 21 of the 23 NSI markets, PGW
commented: “‘Registered share increases
in 18 time periods and won in four mar-
kets ... Yet Happy Days so far is not the
sure hit that 150-plus markets anticipated
and paid for. Are increased shares and los-
ing time periods all that can be expected—
or was Happy Days counted on to do too
much?”

M*A*S*H was tabbed by PGW as the
“‘best program buy’’ of the season, with
both men and women audiences “‘ex-
tremely strong.”” PGW called Jim
Rockford **a good, solid competitor with
strong 18-49 demographics.’ Starsky &
Hutch, according to PGW, shows ‘‘some
potential’’ and should be evaluated in the
November sweeps.

VY S T e Ty - T M T L
Pushed back

The steering committee, formed last Sep-
tember to create an international associ-
ation of radio program syndicators
(BROADCASTING, Oct. 29), has canceled its



prospective organization’s first general
meeting, scheduled for Dec. 7. Instead,
the committee hopes to convene the first
industrywide convention of the Associ-
ation for Indepéndent Radio Producers
(AIR) in conjunction with next year’s Na-
tional Association of Broadcasters conven-
tion, to be held in Las Vegas. April 13-16.

The Dec. 7 meeting was canceled, said
committee membei, Harry O'Connor, of
O’Connor Creative Services, because
several committee members had devel-
oped conflicting commitments on that
date. According to O’Connor, the commit-
tee’ plans to hold another organizational
meeting on Jan. 25 to prepare an agenda
for the April general membership meet-
ing.

At the January meeting, committee
members hope to establish a tenta-
tive budget and dues rate for the organiza-
tion. In conjunction with that, it hopes to
establish an office in Los Angeles with a
full-time staff to disseminate information
and coordinate paper work.

It also hopes at that meeting to establish
a representative for the association in
Washington to work with broadcasting
trade associations and to assist members
in dealing with government regulatory
agencies. The Washington representative
will also provide information to members
about government projects as they become
available to independent producers.

Hollywood group
upset with plan
for CPB funding

Caucus of Producers, Writers
and Directors says proposal
on funding independent
productions wouild rule out
many West Coast firms

The Hollywood-based Caucus of Pro-
ducers, Writers and Directors has taken
issue with a proposal for the funding of in-
dependently produced television programs
by the Corporation for Public Broadcast-
ing, and asserting that CPB has an *‘in-
sufficient understanding and knowledge of
producers and production companies and
how they operate.”’

Furthermore, said the caucus, CPB’s
definition of ‘‘independent producer’ and
its determination of what constitutes a
“‘small” production company ‘‘eliminates
many of the Hollywood creative com-
munity ... from participation in the pro-
duction of programs for CPB.’

At the heart of the disagreement be-
tween the two organizations is Congress’s
wording of the 1978 Public Telecom-
munications Financing Act, which re-
quires CPB to make grants to small, inde-
pendent producers and production compa-
nies, and the funding agency’s attempt to
implement the new law. And the bottom
line of the dispute has to do with who will
be receiving a ‘‘substantial amount™ of
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British accent. Three TV programs from England and one from Canada were winners in
the seventh annual International Emmy Awards competition sponsored by the International
Council of the National Academy of Television Arts and Sciences. Some of the people in-
volved with the winning shows were honored in ceremonies in New York, where they
gathered for this photo (I-r): Richard A. O’Leary, international council president (and presi-
dent of the ABC Owned Television Stations and ABC International Television); John Willis,
producer and director of Yorkshire Television's The Secret Hospital (winner in the docu-
mentary category); David Frost, master of ceremonies for the awards presentation;
Christopher Nupen, director and co-writer of Allegro Films' Elegies for the Deaths of Three
Spanish Poets (performing arts); Gayle and Norman Sedawie, producers of Tel Pro/Cana-
dian Broadcasting Corp!s Rich Little’s Christmas Carol {popular arts), and Mark Shivas
and Anthony Simmens, producer and director, respectively, of the BBC's Or Giant’s

Shoulders (drama).

the approximately $40 million CPB will set
f;sgigle for national programing in fiscal

Last September, CPB circulated a draft
proposal on program funding of indepen-
dent productions in public telecom-
munications. In addition to mailing copies
of the eight-page paper to what corpora-
tion officials say were hundreds of inde-
pendent producers and interested parties
and holding meetings around the country,
CPB asked the producers to provide their
comments on the plan.

That’s what the caucus’s attorney,
Samuel Sacks of Los Angeles, did—saying
that the criteria CPB has established shows
that the agency understands little about
how television programs are made.

CPB is currently redrafting the proposal
for presentation to its board of directors at
a Dec. 5-6 meeting in Washington. It is
believed that the new version of the pro-
posal will accommodate at least some of
the criticism of the caucus.

CPB has defined an independent pro-
ducer as ‘‘any producer not under ex-
clusive contract nor exclusively employed
by a public broadcasting station or subsidi-
ary enterprise of a station.”” It has in-
terpreted ‘*small’’ as meaning ‘‘an inde-
pendent producer or production entity
whose productions have, at the time the
grant contract is made, had only limited
exposure in the marketplace.”’

Sacks said that the definition of an inde-
pendent ‘‘strikes us as unusual; many of
our members are independent pro-
ducers—and none falls into your defini-
tion.”

“Obviously, we have no objection to
engaging the ‘small’ independent pro-
ducer, but those words can be confusing,”’
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Sacks wrote elsewhere in his four-page
reply.

Sacks was especially concerned about
the possibility of closing out productions
by many of Hollywood’s so-called ‘‘major
independent production companies”’
(Tandem/TAT, MTM, Lorimar, QM,
Charles Fries, Aaron Spelling, EMI,
Yongestreet, David Gerber, Ed Friendly,
Four-D and others) as well as the smaller
firms (loan-out companies) that *‘general-
ly work under the umbrella of some other
production company.”’

**In our opinion, the size of the particu-
lar company should not be the qualifying
feature CPB looks for,’ Sacks wrote.

““It’s more a matter of speaking
different languages at this point,” said
CPB’s assistant director for legal affairs,
Steve Symonds, last week. ‘‘Congress
seemed to lean toward unrecognized, un-
discovered talent’’ when it wrote the provi-
sion in the law. “‘It was probably the one
thing we had the most trouble with.”

According to Symonds, it was only after
considerable internal debate that the cor-
poration’s staff declined to attach quan-
tified criteria to define the disputed terms.
At one point, he said, CPB was consider-
ing determining who could qualify accord-
ing to the size of staffs or annual budgets.
By avoiding such qualifications, he said,
CPB will be allowed to make grants to
‘‘anybody who produces programs other
than a public broadcasting station. It would
enable a studio to be an independent pro-
ducer.’

“It’s just not true,”’ he added, that CPB
is attempting to exclude the Hollywood
community.

But, according to David Levy, secretary
of the caucus, it is true. CPB “‘ignores the



giant center of world television; it turns its
back on Hollywood' Public television
consistently refuses to include Hollywood
in its schedule, Levy said, and it has ‘“‘not
exploited the creative mind that is out
here”’

In Sacks’s letter, it was claimed that the
Hollywood community “‘would very much
like to become involved with the produc-
tion of programs and/or series”’ for public
television and that many caucus members
“‘would be willing to submit projects for
consideration by CPB.”

‘“*Our programing is exported all over
the world,”” said Levy. “The only place it’s
not exported to is public broadcasting.””

ABC-TV retrenches

After aggressive moves this season
to stake out new territory falil, it
announces post-New Year line-up
that sees return of powerhouses

to old slots, Introduction of six
new serles, canceliation of three

Archie Bunker still rules Sunday night. He
won what was expected to be his toughest
season in 11 years on television last week
when ABC-TV announced that Mork
from Ork will be bowing out of the con-
test.

In a series of changes in its prime-time
schedule announced last week, ABC re-
treated from the 8-8:30 NYT time period
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by withdrawing Mork and Mindy and
moving it back to the Thursday time slot it
held last year when it became one of the
1978-79 television season’s biggest hits.
The Sunday night change came as the
bruised but still leading network an-
nounced it will be adding six new prime-
time series, canceling three shows that pre-
miered in September and moving some
older programs.

No date for the changes was included in
the announcement, but the network said
that all will take place “*in early 1980."

The midseason schedule announced by
ABC Entertainment President Anthony
D. Thomopoulos last Monday (Nov. 26 is
far more conservative than the one ABC
offered in September and suggests that the
much publicized attempt by the network
to strengthen its position across the
week —especially in those time periods
dominated by CBS-TV —fell considerably
below ABC’s expectations.

Although ABC has maintained its num-
ber-one position, its new schedule indi-
cates that the network’s aggressive attempt
in September to spread its comedy
strength over the week failed to deliver the
audiences ABC anticipated. For the 10-
week season of three-way compelition
(Sept. 17-Nov. 25), for example, Mork has
averaged a 20.8 rating and a 32 share,
down considerably from its 1978-79
season average of 28.5/46. Laverne and
Shirley has averaged 20.2/34 this season
as opposed to 30.6/46 last year. Angie, a
midseason replacement last year with a
27.1/42, has dropped to 21.9/34 this year.
Three's Company is the only ABC comedy
that has remained in the top-10 this
season, and its average numbers have
dropped from 30.2/45 to 26.2/40.

As a result of such performances, the
network will be shifting L&S from the
Thursday night at 8 slot it has occupied
this year to Monday at that time. Angie
will move from Tuesday at 8:30 to Saturday
at that time—where ABC had originally
pencilted in the show before the start of
the season. Thus, the network will be em-
phasizing comedy programs in early eve-
ning time periods virtually across the
week.

Dropped from the network’s line-up last
week were 240 Robert Detective School
and Out of the Blue. A New Kind of
Family will continue with four more
episodes, starting Dec. 15. And The Asso-
ciates, as previously announced, will
return to ABC in late March when Soap
moves to late-night reruns. Those can-

cellations leave only Har? to Hartand Ben-
son as undisputedly successful new pro-
grams introduced by the network in Sep-
tember.

New programs joining the prime-time
schedule are: .

Alan Landsburg Productions’ Incredi-
ble Sundays (Sunday, 7-8), is an informa-
tional hour of *‘stranger-than-fiction’” oc-
currences. The program, the only surprise
entry on the list of new shows, will be oc-
cupying the early evening time period
where ABC had attempted to compete
against CBS’s 60 Minutes and NBC-TV’s
Disney’s Wonderful World with two child-
oriented comedies.

Following Incredible will be another
new hour, Tenspeed and Brown Shoe,
about the teaming of a ‘‘silver-tongued
master of disguise and an unrivaled con
artist” with ‘‘a tall, gangly, naive
stockbroker’” Stephen Cannell is execu-
tive producer under his new Stephen Can-
nell Productions banner.

One in a Million, a half hour from TCY
Productions (Sol Turtletaub, Bernie
Orenstein and Bud Yorkin), is the story of
a Los Angeles woman cab driver who in-
herits the controlling interest in a corpora-
tion from one of her regular passengers.
Set for airing Monday 8:30-9, following
Laverne and Shirley, the show is being
produced by Turtletaub and Orenstein.

Stone, Universal Television’s story
about a best-selling authot who is also a
detective, will run Monday 9-10. Canneli
is executive producer of the series.

Goodtime Girls (Tuesday, 8:30-9) is a
Paramount Television situation comedy
about four young women in Washington
of 1942, 1t is being produced in association
with Miller-Milkis-Boyette Productions.
Leonora Thuna is executive producer.

Aaron Spelling Productions will be
offering B.A.D. Cats Fridays 8-9. It is the
story of two race car drivers who join the
burglary-auto division of the Los Angeles
police department. Spelling and Doug
Cramer are executive producers.

In addition to those new programs, ABC
will be returning Spelling/Goldberg Pro-
ductions’ Family (Monday, 10-11) at the
conclusion of the football season. The net-
work has also said that some time in the
winter of 1980 it will add When the Whis-
tle Blows, “‘a lighi-hearted hour of com-
edy and adventure about the rough and
tumble world of heavy construction,*from
the new Goldberg/Weintraub Productions
firm. Executive producers are Leonard
Goldberg and Jerry Weintraub.

T T T T B T P B AT O
Fine tuning. CBS-TV announced more midseason schedule changes late last week. The
network will be adding two comedies to its Monday line-up, moving a drama and canceling
one program that made its debut in September. The changes announced last Thursday
{Nov. 29) become eftective Dec. 17. Other alterations to the CBS schedule were an-
nounced three weeks ago {BROADCASTING, Nov. 19).

House Calls, a Universal Television situation comedy based on that company's theatrical
movie about the statt of a large general hospital, will begin airing at 9:30 on Monday night
in the half-hour time period currently occupied by WKRP in Cincinnati.

WKRP will move to the 8 o'clock lead-off slot and be followed in the vacated White
Shadow time period by The Last Resort (8:30-9), the MTM comedy that premiered to low’
ratings in Seplember and has been in a hiatus since October.

Shadow will move to the 8-9 Tuesday time period currently he!d by California Fever,

which will have its final airing Dec. 11,
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Two-way distribution

The Center For Non-Broadcast Television
will present a live, hour-and-a-half pro-
gram on energy next Sunday {Dec. 9) that
will be telecast to both cable systems and
public television stations nationwide over
two separate satellites.

The show, Over a Barrel: Energy in the
80’s, will present a 15-minute videotape
on energy problems facing the nation,
followed by a panel discussion by energy
experts, with viewers dble to call a toli-free
number to question the panelists.

The program will go to cable systems
using RCA Satcom I, while public televi-
sion stations will receive the program via
Westar. Approximately 500 cable systems
will be ablé to receive the show; 12 public
TV stations have so far committed to air-
ing it live, and others have decided to tape
it for future airing.

The program is being underwritten by
the International Association of
Machinists and Aeérospace Workers,
whose president, William Winpisinger,
will be on the panel.

Arrangements with the Public Broad-
casting Service for satellite time were
made by the Public Interest Video Net-
work, which has produced two live shows
‘this year—on nuclear power and abor-
tion—that were aired on some PBS sta-
tions. The Washington-based group of in-
dependents is planning additional projects,
as well. It has received a planning grant for
a -live day-long show, to be aired next
Thanksgiving, that would take a look at
the country as it enters the 1980’s. Prelim-
inary plans call for approximately 20
remotes from various locations nation-
wide.

China buys BBC shows

Following a trip by top officials to Britain,
the Central Broadcasting Administration
of the People’s Republic of China has
purchased the first programs from the
BBC for transmission on China’s nation-
wide television network.

The sales involve two series and one
television play, totalling 18 hours of pro-
graming. The two series are Anna
Karenina and David Copperfield; the play
is Robinson Crusoe.

A spokesman for BBC Enterprises, Roy
Bromwell, said confirmation of the
purchase came less than a week after the
Chinese visit, following several years of
unsuccessful attempts to sell programs to
the Chinese. ‘“We now seem to have
broken through the bamboo curtain,” he
said. .

Bromwell said the BBC showed the
Chinese a full range of available BBC pro-
grams and hoped this purchase would
open the way for more sales in what is a
major untapped world market for televi-
sion exports. Bromwell would not quote
the sale price, but described it as “quite
substantial.”’

Wiortiore

Hall to the chlef. NBC —however improved —is back in third in season-to-date ratings. But
TV affiliates board publicly hasn't lost any of its fervor for network's president. Meeting in
Puerto Rico last week, board issued resolution declaring: "{. Fred Silverman is our man of
the year. 2, 1980 is the year of the peacock. 3, We are proud.

m]
Now In HBO's Inventory. Price wasn't revealed but Home Box Office says it has signed
with Paramount for “largest [deal] of its kind": 58 films to be shown over pay cable service
during next several years. Understood to be among titles: “Grease,” “Heaven Can Wait" and
"Foul Play”

, o

TV’s radio show. Me? On the Radio? is title of new comedy series being developed with
Sally Struthers for CBS-TV. it's production of Warner Bros. TV in association with Mother-
Struthers Productions. CBS is understood to have ordered pilot. Comedy involves Oregon
girl who goes to New York seeking to be network radio star.

a
Bought. K1La(™v) Los Angeles, wor-Tv New York and kpix(Tv) San Francisco are first stations
to purchase Sandy Frank Television Distributors’ new strip game show, Face the Music.
Al will begin showing program Jan. 7, 1980.

a
With the new year. Westwood One radio syndication firm is adding four programs to its
portfolio in January. Three are in two-and-a-half-minute segments: On Vacation (leisure-
time activities), On The Move {(women in news), and Ace and Friends (with Ace Young,
KMET[FM] Los Angeles news and public affairs director). Special Edition is weekly hour with
Sid McCoy of TV's Soul Train. All four are barter, with Michelob beer already set tor Special
Edition.

0
Reagan's reach. Syndicast Services Inc., New York, reports that 115 stations, accounting
for morethan 85% of U.S. television households, carried Ronald Reagan's announcement on
Nov. 13 of his candidacy for Republican nomination for President. Syndicast said it cleared
tine-up of stations over period of one month for half-hour program.

m]
Tabloid radlo. Thirty stories weekly from National Enquirer will be adapted tor radio use
by Communications Capital Corp,, New York. Each story will run about 60 seconds and will
be supplied in script form. Titled The Lively Wire, series already has been sold to 12 radio
stations in Canada. In U.S,, Capital Communications initially is seeking agreement with a
radio network, but will make series available for syndication if network deal is not made.

m]
Busy marketplace. JWT Syndication has cleared Kenneth & Co., two-and-a-half-minute
TV insert on subjects of interest to women, in more than 40% of country. Program has been
accepted by stations including weix New York, kGo-Tv San Francisco, wkap-Tv Detroit, wsak-
TV Boston and woca-Tv Washington . ... Twenty-five TV stations have signed for New Ed
Allen Show, daily, half-hour exercise program being distributed by American Teleyision
Syndication, New York. Barter advertising for show is handled by La Marca Group, New
Yark, with list of stations already lined up including wNew.Tv New York, wMaAR-Tv Baltimore,
wTTG-Tv Washington and wis-tv Chicago. ATS also is offering The Sensational Seventies,
production of Document Associates and La Marca. Barter vehicle comes in two forms: 24
half hours or 12 hours. . .. Gold Key International, New York, reports that for first time in its
history, one country, taly. has purchased its entire library of 110 feature films. The buyer is
Italian Television. ... In past 60 days, ITC Entertainment, New York, has grossed record
foreign sales of $6.5 million, paced by business in Japan, Mexico and Canada.

KBYU-TV Goes Harris!

KBYU-TV, Provo, Utah
goes Harris with a
Circularly Polarized TV Antenna

HARRIS

COMMUNICATION AND

For complete information. writé Harris Cor-
poration. Broadcast Producls Division. P.O.
Box 4290. Quincy. lllinois 62301
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For the Recordz"

As compiled by BROADCASTING based on
filings, authorizations, petitions and other
actions announced by the FCC during the
period Nov. 19 through Nov. 23.

Abbreviations: ALJ— Administrative Law Judge.
alt.—alternate. ann.—announced. ant.—antenna.
aur. —aural. aux.—auxiliary. CH—critical hours. CP=
construction permit. D—day. DA —directional anten-
na. Doc.—Docket. ERP—effective tadiated power.
freq. —rrequency HAAT —height of antenna above
average terrain. khz—kilohertz. kw—kilowatts.
MEOV =maximum expected operation value. mhz—
megaheriz. mod. —modification. N—night. PSA—
presunrise service authority. SL—studio location.
SH—specified hours. TL—transmitter location.
trans. —transmitter. TPO—transmitter power output.
U—unlimited hours. vis. —visual. w—walls. *—non-
commercial.

New Stations

AM action

a Bald Knob, Ark.=Broadcast Bureau granted John
Paul Capps 710 khz, 250 w-D. PO. address: 914 James
Street, Searcy, Ark. 72143. Estimated construction cost
$79,796; first-year operating cost $76,572.93; revenue
$100,000. Format: MOR. Principal: Capps, member of
state legislature, formerly owned 25% of KWCK (AM)-
KSER(FM) Searcy (BP-20,800). Action Nov. 9.

FM action

B Winficld, Kan.—Broadcasi Bureau granted Hawks
Communications Inc. 105.5 mhz, 3 kw, HAAT: 183 ft.
Address: 504 S. High, Pratt, Kan. 67124. Estimated
construction costs $30,000; first quarter operating cost
$12,000 and revenue $19,600. Format: Country. Prin-
cipals: Timothy A. Hawks (85%) and two others.
Hawks is chief engineer at KWLS-AM-FM Pratt, Kan.
(BPH790212AG). Action Nov. 9.

Ownership Changes

Applications

8 KBLC(AM) Lakeport, Calif. {1270 khz, 500 w-
D) —Seeks transfer of control of Lake Counly Broad-
casting Co. from Noel Knight and his son, Noel (100%
before; none after) to McBerg Inc. (none before; 100%
after). Consideration: $300,000, plus assumption of
liabilities. Knights have no other broadcast interests.
Buyer is owned by Albert R. McDaniels and his wife,
Dalma. Mr. McDaniels is announcer and salesman at
station. They also manage properties in Kelseyville,
Calif. Ann Now. 21.

B KWAV{FM) Monterey, Calif. (96.9 mhz, 18 kw—
Seeks assignment of license from A-B Chemical Corp.
to Buckiey Broadcasting Corp. of Monterey for $700,-
000. Seller is wholly owned subsidiary of National Dis-
tillers and Chemical Corp.; John E. Bierwirth is presi-
dent. [t has no other broadcast interests. Buyer is prin-
cipally owned by Richard D. Buckley Jr. Buckley also
owns 11% of KGIL(AM) San Femando and KKHI-
AM-FM San Francisco, both Califomia: 60% of KGIiL-

FM San Fernando, and 25% of Buckley Radio Sales
Inc. Ann. Nov. 26.

8 KAAP-AM-FM Santa Paula, Calif. {AM: 1400 khz,
1 kw-D, 250 w-N; FM: 96.7 mhz, 87 kw)—Secks
assignment of license from Rancho Broadcasting Inc.
to Lincoln Dellar (65%), Donald E. Pummill (20%)
and Louis P Murray (15%) for $500,000. Seller is
owned by William F Wallace and his wife, Anne, who
have no other broadcast interests. Lincoln Dellar and
his wife Sylvia own KMEN(AM) San Bemardino and
KARM(AM) Fresno, both Califomia. In addition,
Lincoln owns small interests in KFAC-AM-FM Los
Angeles and KFIG (FM) Fresno; both Califomia. Mur-
ray is general sales manager of KARM and Pummill is
officer of KACY(AM) Port Hueneme, Calif., which
Dellars sold in 1977. Ann. Nov. 21.

® KUKI(AM)-KALF(FM) Ukiah, Calif. (AM: 1400
khz, 1 kw-D, 250 w-N; FM: 103.3 mhz, 1.9 kw)—
Seeks assignment of license from Concerned Com-
munications Corp. to Redwood Empire Broadcasting
for $600,000. Seller is principally owned by Cal Law-
ton, who also owns KOBO{AM) Yuba City, Calif.
Buyer is owned by Theodore S. Storck (80%) and
Rodney Pacini (20%). Storck owns CP for new FM at
Red Bluff, Calif. and for new AM at Willits, Calif.
Pacini is former sales manager at KUKI. Ann. Nov. 21.

8 WDEN-AM-FM Macon, Ga. (AM: 1500 khz, | kw-
D; FM: 105.3 mhz, 50 kw) —Seeks transfer of control
of Elliott Broadcasting Co. from execuiors of estate of
J. Martin Elliott (100% before; none after) to WDEN
Communications Ltd. (none before; 100% after). Con-
sideration: $1,026,500. Executors who are selling sta-
tions are Alberta W. Elliott, James M. Elliott and Her-
bert C. Lovein. None have other broadcast interests.
Buyer is owned by Thom E. Smith and group of busi-
nessmen from Montgomery and Birmingham, both
Alabama. Smith is general manager at stations. Others
have no other broadcasi interests. Ann. Nov. 21.

B WCBW(FM) Columbia, Ill. {104.9 mhz, 2.73 kw) —
Seeks transfer of control of Joseph L. Lepp Inc. from
all stockholders (100% before; none after) to WCBW
Inc. (none before; 100% after). Consideration: $400,-
000 plus $125,000 for consulting agreement and
§50,000 for agreement not lo compete. Sellers are
Joseph L. Lepp (58%); his wife, Mary (39%), and
Alvin H. Maeys Jr. (%) None has other hmadcasl in-
terests. Buyer is owned by Marvin B. Kosofsky (50%)
and Howard Warshaw and his wife, Miriam (25%
each). They also own WVVX(FM) Highland Park, Ili.;
KEST(AM) San Francisco and KPPC{AM)-
KMAX(FM) Pasadena-Arcadia, both California;
KUXL(AM) Golden Valley, Minn.; WYLO{AM)
Jackson, Wis.; WTHE(AM) Minecla, N.Y;
KCNW(AM) Fairway, Kan., and WGRT(FM) Dan-
ville, Ind. Ann. Nov, 21.

8 KTOC-AM-FM Jonesbore, La. (AM: 920 khz; FM:
104.9 mhz)—Seeks assignment of license from
Jackson Parish Broadcasters to General Communica-
tions Inc. for $315,000. Seller is owned by Tracy H.
Rushing and his wife, Catherine. They have no othér
broadcast interests. Buyer is principally owned (79%)
by William J. Clark, former vice president of Heftel
Broadcasting. Clark has interest in application for new
FM at Macomb Broadcasting Co. Ann. Nov. 21.

8 WESY(AM) Leland, Miss. (1580 khz, 1 kw-D)—
Seeks transfer of control of PTC Inc. from Wallace D.
Hoy and family (100% before; none after) 10 East
Delta Communications Inc. (none before; 100% afier).
Consideration $250,000. Hoys have no other broadcast
interests. Buyer is principally owned by William D.
Jackson {51%), who also is principal owner of
WBAD(FM) Leland, Miss. Ann. Nov. 26

8 WBEX-AM-FM Chillicothe, Ohio (AM: 1490 khz,
1 kw-D, 250 w-N; FM: 93.3 mhz, 18.5 kw)}-Seeks
transfer of control of Shawnee Broadcasting Co. from
Truman A. Morris {100% before; none afier) to
Chillicothe Communications Inc. {none before; 100%
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after). Consideration: $448,750. Morris also owns
50.2% interest in WCAL(AM) Fort Myers, Fla. Buyer
is wholly owned by Central Broadcasting Corp., owner
of WKBV-AM-FM Richmond, WBAT{AM Marion
and WBIW(AM) Bedford, all Indiana. Central is
owned by S0 individuals; James R. Quigg (3.33%) is
chairman and his counsin William M. Quigg is presi-
dent. Ann. Nov. 2],

a WRFD(AM) Columbus-Worthington, Ohio (880
khz, 5 kw-D)—Seeks assignment of license from
Buckeye Media Inc. to QNP Corp. for $1,041,500, plus
$512,000 for consulting agreement and lease for land.
Seller is owned by nonprofit Ohio Farm Bureau Federa-
tion; Wallace Hirschfield is president. Buyer is owned
by Carl C. Nourse and his wife, Mary. They own auio-
mobile dealecship in Columbus and have various other
business interests, including 49% interest in
WBBY{AM) Westerville, Ohio. Ann. Nov. 26.

® KLUF(AM) Lufkin, Tex. (1420 khz, 1 kw-U)—
Seeks transfer of control of Radio Lufkin Inc. from
Radio Laredo Inc. (80% before; none after) to KLUF
Radio Inc. (20% before; 100% after). Consideration:
$400,000. Seller is principally owned by John Hicks
and family, who also own KLVI{(AM) Beaumont and
KLAR(AM) Laredo, both Texas. They have sold
KLUF{AM) Lufkin {see below) subject to FCC ap-
proval, WTAW-AM-FM College Siation, Tex. Buyer is
owned by Ralph Ridinger, who has opmed 20% of sta-
tion since 1975. Ann. Nov. 26.

8 WAGE(AM) Leesburg, Va. (1290 khz, 1 kw-D) —
Seeks transfer of control of Radio WAGE Inc. from
Huntington Harris, Valeria H. Symington and William
H. Spenser (68.75% before; none after) to Emmet
Broadcasting Co. (none before; 68.75% after). Con-
sideration: $255,813. Sellers have no other bicadcast
interests. Buyer is owned by Grenville T. Emmet and
family. Emmet i8 New York banker with' no otlier
broadcast interests. Rerfiainder of stock is owned by A.
V. Tidmore and John R. Gill (15.63% each). Ann. Nov.
21

B WPUV-AM-FM Pulaski, Va. (AM: 1580khz, § kw-
D; FM: 107.1 mhz, 2.85 kw)—Seeks transfer of control
of Pulaski Broadcasting Corp. from John A. Columbus
{100% before; none after) to Richard J. Fraser {none
before; 100% after). Consideration: $385.000. Colum-
bus has no other broadcast interests. Fraser is clergy-
man in Indianapolis. He has no other broadcast in-
terests. Ann. Nowv. 21,

8 WVOL(AM) Berry Hill, Tenn. (1470 khz, § kw-
D) —Seeks assignment of license from Rounsaville of
Nashville Inc. to Phoenix of Nashville Inc. for §1.3
million. Seller is owned by Robert W. Rounsaville, who
also owns WSNY(AM)-WAIV{(FM) Jacksonville,
WLOF(AM)-WBJW(FM) Orlando and WJYW(AM)
Tampa, all Florida. Buyer is group of minority
Nashville businessmen; Samuel H. Howard, vice presi-
dent, planning, Hospital Affiliates Intemational Inc.,
and principal owner of KTPK(FM) Topeka, Kan.;
Robert C. Grant, executive director of alumni affairs
of Meharry Medical College; Richard A. Lewis, presi-
dent of Citizens Savings Bank and Trust, and Karen A.
Howard of the Third National Bank. Ann. Nov. 26.

» WSER(AM) Elkton, Md. (1550 khz, 1 kw-D)—
Seeks assignment of license from WSER Inc. to Elting
Enterprises Inc. for $350,000. Seller is owned by Oscar
R. T. Grann, who has no other broadcast interesis.
Buyer is owned by John W. Elting, New York invest-
ment banker, who has no other broadcast interests.
Ann. Nov. 21,

8 WAJB(FM) Pensacola, Fla. {107.3 mhz, 100 kw) —
Seeks assignment of license from Barba Broadcasting
Co. to Colonial Broadcasting Co. of Montgomaery, Ala.,
for $1.4 million. Seller is owned by Thomas A. Barba,
who is in real estate developments in Pensacola and
who has no other broadcast interests. Robert E.
Lowder is president of buyer, which also owns
WLWI(FM) Montgomery and is associated with Col-
onial Insurance Co. and Colonial Morigage Compa-



nies, located throughout Southeast. Ann. Nov. 21.

a KAKE(AM) Wichita, Kan. {1240 khz, 1 kw-D, 250
w-N) —Seeks transfer of control from KAKE Radio
and TV Co. to Chronicle Broadcasting Co. for approxi-
mately $27 million. Deal also includes Kansas Infor-
mation Network, state news service and two TV sta-
tions: KAKE-TV Wichita and KUPK-TV Garden City,
both Kansas. Seller is principally owned by Sherrill
Corwin. Martin Umansky, chief executive officer, has
agreed to join Chronicle as president and general man-
ager of new division being formed to operate television
stations. KAKE(AM) will be spun off to comply with
FCC one-to-a-market rule (see below). Buyer is wholly
owned subsidiary of Chronicle Publishing Co.,
publisher of the San Francisco Chronicleand owner of
KRON-TV San Francisco, WOWT(TV) Omaha and
Western Communications Inc., cable MSO. Paul A.
Wischmeyer is president and general manager and
Francis A. Martin is vice president of Chronicle Broad-
casting. Ann. Nov. 19.

Actlons

® KLUF-FM Lufkin, Tex. (105.1 mhz, 57 kw)—
Broadcast Bureau granted assignment of license from
Radio Lufkin Inc. to Dick Osborn and Rusty Reynclds
for $350,000 plus $90,000 for covenant not 1o com-
pete. Seller is owned by Ralph Ridinger; John Hicks
and his son, John. and Rodger B. Watkins. They also
own KLUF(AM) Lufkin, and KLAR(AM) Laredo,
both Texas, and have also sold WTAW-AM-FM Col-
lege Station, and KLVI(AM) Beaumont, both Texas,
subject to FCC approval. Buyers, Osborn and
Reynolds, aiso own KYKX(FM) Longview and
KEAN-AM-FM Abilene, both Texas. Action Nov. 15.

m KIRL(AM) St. Charles, Mo. (1460 khz, 5§ kw-D,
500 2-N)—Broadcast Bureau granted assignment of
license from Contemporacy Media Inc. to Bronco
Broadcasting Co. for $642,000. Seller is principally
owned by Michael S. Rice, who also owns KFMZ(FM)
Columbia, Mo. Buyer is owned by William White and
Johnny E. Roland and seven others. White owns
vacuum cleaner retail firm in St. Louis. Johnny Ro-
land, former professional football player and coach,
works for St. Louis insurance company. None has other
broadcast interests. Action Nov. 15.

Facilities Changes

AM application

a KXA(AM) Seattle, Wash.—Seeks CP to change
power from 1 kw to 50 kw; install DA-2; change TL and
make changes in ant. sys. Ann Nov. 26.

AM action

8 WETT(AM) Ocean City, Md.—Granted CP 1o
change TL 1o Saligrass Point Rd. at mouth of St. Mar-
tins River, Ocean Cily; install new trans.; conditions
(BP-21,231). Action Nov. 8.

FM apptications

B *WDWN{FM) Auburn, N.Y.—Seeks CP 1o in-
creasc power ERP: 250 w HAAT: 88.6 ft. Ann. Nov. 26.

8 WTZE-FM Tazewell, Va.—Seeks CP to change TL;
increase ERP: 1.8 kw (H&V) HAAT: 395 ft. (H&V)
and make change in ant. sys. Ann. Nov. 26.

FM Actions

8 *KEMC(FM) Biliings, Mont.—Granted mod. of CP
to change ERP: .24.5 kw (H&V); ant. height: 320 fi.
{H&V); change TL to Cobum Hill ESE of Billings; in-
stall new ant. and make changes in ant. sys. (increase
height). (BMPED790226A1). Action Nov. 9.

® KGOL(EM) Lake Jackson, Tex.=Granted CP to
change TL to two miles NW of State Hwy 35, four
miles NW of Danbury, Tex.; install new ant.; make
changes in ant. sys.; ERP: 100 kw (H&V); ant. height:
940 fi. (H&V) (BPH790214AD). Action Nov. 7.

2 WKAU-FM Kaukauna, Wis.—Granted CP o
change TL to southeast of Kaukauna city limits on
Weiler Rd., Buchanan Township; install new ant.;
make changes in ant. sys.. change ERP: 1.0 kw
(H&V); ant. height 480 fi. (H&YV) (BPH-790212AD).
Action Nov. 9.

In Contest

Designated for hearing

8 Carpinteria, Calif.—Broadcast Bureau designated
for hearing in consolidated proceeding mutually ex-
clusive applications of Pacific West Broadcasters; Car-
pinteria Broadcasting Co. (Carpinteria); Carpimeria
Broadcasting Co, (CBC); and Wilson Carpinteria
tions Co., each of which is applying for CP for new FM
station on 101.7 mhz, Carpinteria, Calif., lo determine
whether Pacific West and Carpinteria and CBC are fi-
nancially qualified to consiruct_and operale as pro-
posed; and with respect 1o Pacific West, Carpinieria,
and Wilson, efforts made to ascertain community
needs and problems of area to be served and means by
which it proposes 10 meet those needs and problems;
and to determine which proposal would, on compara-
live basis best serve’ public interest, and which ap-
plication, if any, should be granted (by Memorandum
Opinion and Order) (BC Docket Nos. 79-293-96). Ac-
tion Oct_ 31.

B Grass Valley, Calif.—Broadcast Bureau designated
for hearing in consolidated proceeding mutually ex-
clusive applications of Nevada County Broadcasters
Inc. and Mother Lode Broadcasting Co. for CP for new
FM station on 94.3 mhz, Grass Valley, to determine
with respect to Nevada, whether it is financially
qualified to construct and operate as proposed, and
with respect to Mother Lode, efforts made to ascertain
community needs and problems of area to be served
and means by which it proposes to meet those needs
and problems; which proposal would, on comparative
basis, best serve public interest, and which application,
if either, should be granied (by Memorandum Opinion
and Order) (BC Docket Nos. 79-291-92). Action Oct.
3.

® WGSE(TV) Myrile Beach, Fla.—FCC has reins-
tated application of King Communications Inc. for ad-
ditional time to construct WGSE(TV) Myriie Beach,
S.C., and designated application for oral argument
before FCC Review Board. Issue to be resolved in oral
argument is whether King's reasons for more time
show that failure to complete construction was due to
causes beyond its control, or constitute showing of
other matters sufficient to warrant further extension of
time. Action Nov. 6.

8 KDWN(AM) Las Vegas—FCC has designated for
hearing application of Radio Nevada Corp. to increase
nighttime power of KDWN{(AM) Las Vegas, from [0
to 50 kw. WGN Continental Broadcasting Co., licensee
of co-channel Class I-A station WGN(AM) Chicago,

objected to power increase, stating proposed nighttime-

directional antenna array was unstable and could not
be adjusted and maintained, which would cause objec-
lionable interference to WGN's 0.5 mV/m 50 percent
skywave service area. Action Nov. 11,

FCC decisions

B FCC has denied petition by Community Coalition
for Media Change (CCMC) for reconsideration of Oct.
1978 grant of license renewal for KTVU{TV) Oakland,
Calif., licensed to Miami Valley Broadcasting Corp.
(Miami). Last year CCMC petitioned to deny KTVU

renewal, alleging employment discrimination, lack of
Black-oriented programing, and Fairmess Doctrine vio-
lations. Petition was denied and KTVU granted condi-
tional renewal, pending outcome of several employ-
ment discrimination cases. Action Nov. 9.

B FCC has waived its signal carriage niles and granted
Total Television of Amarillo, permission to carry three
distant independent lelevision signals on its cable
television system at Amarillo, Tex., provided no op-
position is filed within 20 days. If opposition is filed, ac-
tion on Total's request will be deferred. [n granting
waiver, FCC reversed March 1979 ruling by Cabie
Telvision Bureau denying Total’s request because Total
submitied supplemental information concerriing eco-
nomic impact of its carriage of three distant signals on
three local Amarillo television stations. Action Nov. 6.

8 FCC has denied Henry M. Henderson reconsidera-
tion of its July 24 action upholding Broadcast Buseau’s
denial of informal objection against license renewal of
WAGA-TV, WSB-TV and WXIA-TV, all Atlanta, Ga.
FCC said Henderson had failed to present new evi-
dence which would support claim that issue he raised
involving ridicule, humor or stereotyping of eyeglasses
and eyeglass wearers, was controversial and of public
importance. Action Nov. 6.

Procedural rulings

8 KMIJ-TV Fresno, Calif. (McClatchy Newspapers
and San Joaquin Communications Corp) TV pro-
ceeding: (Docs. 21274-6)—ALJ Thomas B.
Fitzpatrick granted petition by McClatchy and
amended its application to report that on Oct. 26, El
Dorado Newspapers acquired all of assets ocutstanding
in business of publishing The Clovis Independent and
Tribune, newspaper published in Clovis, Calif_, and to
report election of certain McClatchy principals as of-
ficers and directors of Telcab Communications Inc.,
which seeks to construct and operate cable television
system in Washoe County, Nev. Action Nov. 14.

8 Miami (The New Continental Broadcasting Co. et
al.) AM Proceeding: (BC Docs. 79-305-12) —ALJ
Lenore G. Ehrig designated ALJ Walter C. Miller as
presiding judge; scheduled prehearing conference for
Jan. 4, 1980 at 9:00 A.M. and hearing for Feb. 4, 1980
at 10:00 AM. in Washingion, D.C. Action Nov. 6.

8 Lincoln, N.D. (KBMR Radio Inc.) AM Proceed-
ing: (BC DOC. 79-253)— ALJ Lenore Ehrig desig-
nated ALJ John M_.Frysiak as presiding judge; sched-
uled prehearing conference for Dec. 18 at 9:00 A.M.
and hearing for Jan. 17, 1980 at 10:00 A.M., in Wash-
ington, D.C. Action Nov. 6.

® Lancaster, Wis. (Joy Broadcasters and Beverly J.
Peterson and Bert R. Peterson) FM Proceeding: (BC
Docs. 79-303-04) — ALJ Lenore G. Ehrig designated
ALJ John M. Frysiak as presiding judge; scheduled
prehearing conference for Dec. 17 at 9:00 A.M. and
hearing for Jan. 16, 1980 at 10:00 A.M. in Washington,
D.C. Action Nov. 14.

Rulemaking

Petition

8 Maitland, Fla.—Midwest Cable Inc. requests
amendment of rules to restrict foreign ownership of
U.S. cable television systems (RM-3528). Ann Nov.
19.

Sonderling Broadcasting Inc. Goes Harris!

WAST-TV, Albany, New York
goes Harris with a
Circularly Polarized TV Antenna

For complete information. wnte Harris Cor-
poration, Broadcast Products Diwmsion. P.O.
Box 4290, Quincy. lints 62301

HARRIS

COMMUNMNICATION AND
INFORMATION PROCESSING
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When you position an ad
~ in SRDS Spot Radio,
you position your station
in the market

<

RKO RADIO SALES

G
£DiA BUYIN
M SERVICE
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media bUYmng: = °
sales. 186 ained
Our Saies F% %‘e;_s Y echvely

cangve
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It's as basic as that.

A lot of popular misconceptions have been
floating around about today's radio buying
habits. So we challenged them. We checked.
We researched. )

Our continuing in-depth research shows that
buyers and planners of media don't ¢onsider
ONLY rates. In fact, they don't even consider
rates FIRST,

What advertisers and agencies.do want from
your. station is an information base. THAT'S
WHY THEY COME TO SRDS.

They want to know about your format. Your
programming.. Your audience. And its demo-
graphics. So that they may positiontheir ad-
vertising most effectively within their market.
THAT'S WHAT THEY GET FROM SRDS,

Before advertisers and agencies think of
rates, before they think of anything else, they
think of posttioning. Rather than scanning
your rate card, the buyer of spot radio care-
fully peruses- SRDS. He is, in effect, saying

. . "Tell me everything you, can about your
station.” We know, because we found out.

SRDS, the first source of information for
buyers of spot radio, is your best opportunity
to meet your market head on. To show buyers
how your statiori is positioned in the market
place.

Contact your SRDS sales representative
today. He'll be glad to show you how to posi-
tion your station advantageously.

WE'RE MORE THAN JUST RATES.

In SRDS, YOU ARE THERE, selling by helping people buy.

SPOT RADIORATES AND DATA

5201 Old Orchard Road, Skokie, Illinois 60077




Allocation

Cable

Petition

8 Metairie, La:—Robert Allen requests amendment
of FM Table of Assignments .to assign 98.3 mhz to
Boyce, La. (RM-3527). Ann. Nov. 19.

Translators

Applications

8 Tucson, Ariz.—Tucson Television Society seeks CP
for new UHF translator on ch. 27 (TPO: 1000 w.
HAAT: 200 ft.) to rebroadcast directly KNXV-TV
Phoenix. Ann. Nov. 19.

B Austin, Nev.—Las Vegas Valley Broadcasting Co.
seeks CP for new VHF translator on ch. 6. (TPO: 10w,
HAAT: 20 f1.) to rebroadcast indirectly KVBC(TV)
Las Vegas. Ann. Nov. 19.

o Ely and McGill, both Nevada—Las Vegas Valley
Broadcasting Co. seeks CP for new UHF translator on
ch. 58 (TPO: 100 w, HAAT: 25 f1.) to rebroadcast in-
directly KVBC(TV) Las Vegas. Ann. Nov. 19.

8 Eureka, Nev.—Las Vegas Valley Broadcasting Co.
seeks CP for new VHF translator on ch. 57. (TPO: 100
w, HAAT: 20 1.} to rebroadcast indirectly KVBC{TV)
Las Vegas. Ann. Nov. 19.

8 Littlefield and adjacent area, Nev.—Clark County
Bd. of Commissioners seeks CP for new UHF transla-
tor on-ch. 39 (TPO; 20 w, HAAT: 30 1) (o rebroadcast
directly KSHO(TV) Las Vegas. Ann. Nov. 20.

® Littlefield and adjacent area, Nev.—Clark County
Bd. of Commissioners seeks CP for new UHF transla-
tor on ch. 36 (TPO: 20 w, HAAT: 30 f1.) 10 rebroadcast
directly KLAS-TV las Vegas. Ann. Nov. 20.

® Mesquite and Bunderville, both Nevada—Clark
County Bd. of Commissioners seeks CP for new VHF
translator on ch. 7. (TPO: 10 w, HAAT: 100 ft.) to
rebroadcast indirectly KSHO(TV) Las Vegas. Ann.
Nov. 20.

8 Mesquite and Bunderville, both Nevada—Clark
County Bd. of Commissioners seeks CP for new VHF
translator on ch. 9 (TPO; 10 w, HAAT: 100 fi.} to
rebroadcast indirectly KVBC(TV) Las Vegas. Ann.
Nov. 20.

B Mesquite and Bunderville, both Nevada—Clark
County Bd. of Commissioners seeks CP for new VHF
translator on ch. 11. (TPO: 10 w, HAAT: 100 ft) to
rebroadcast indirectly KLAS-TV Las Yegas. Ann. Nov.
20.

8 Clark and rural area, Wyoming—Park County seeks
CP for new VHF translator on ch. 7. {TPO:; 10 w,
HAAT; 23 i) 1o rebroadcast indirectly KRMA-TV
Denver. Ann. Nov. 19,

® Clark and rural area, Wyoming— Park County seeks
CP for new VHF translator on ch. 11. (TPO: 10w,
HAAT: 23 ft.) to rebroadcast indirectly KTWO-TV
Casper, Wyo. Ann. Nov. 19.

® Cody, Powell and rural area, all Wyoming—Park
County seeks CP for new UHF translator on ch. 51.
(TPO: 100 w, HAAT: 27 f1.) 10 rebroadcast indirectly
KTWO-TV Casper, Wyo. Ann. Nov. 19.

® Cody, Powell and rural area, all Wyoming—Park
County secks CP for new UHF translator on ch. 49
(TPO; 100 w, HAAT: 27 f1.) to rebroadcast indirectly
KRMA-TV Denver. Ann. Nov. 19.

B8 Meeteetse and rural area, Wyoming—Park County
seeks CP for new UHF transietor on ch. 65. (TPO: 100
w, HAAT: 25 ft,) to rebroadcast indirectly KTWO-TV
Casper, Wyc. Ann. Nov. 19.

® Meeteeise and rural area, Wyoming—Park County
seeks CP for new UHF translator on ch. 63. (TPO: 100
w, HAAT: 25 fi.) to rebroadcast indirectly KTWO-TV
Casper, Wyo. Ann. Nov. 19.

B Meeteetse and rural area, Wyoming— Park County
secks CP for new UHF translator on ch. 69. (TPO: 100
w, HAAT; 25 ft.) to rebroadcast indirectly KTVQ-TV
Billings, Mont. Ann. Nov. 19.

B Meeteetse and rural area, Wyoming— Park County
seeks CP for new UHF translator on ch. 67. (TPO: 100
w, HAAT: 25 ft.) to rebroadcast indirectly KULR-TV
Billings, Mont. Ann. Nov. 19.

® Salem Cable TV Co. for Odin, IIl. (IL0327) new
system,

& Tele-Media Co. of Lake Erie for Conneaut, North
Kingsville, and Kingsville, all Chio (OH0028, 282,
399) add signal.

8 LaMesa Cable TV Co. for LaMesa, Tex. (TX0086)
add signal.

B8 Badger CATV a Joint Venture for Ladysmith, and
Flambeau, both Wisconsin (W10012, 157) add signal.
8 Murfreesboro Cable Television Co. for
Murfreesboro, Tenn. {TN0O082) add signal.

8 Quincy Cable TV Inc. for Quincy, Wash. (WA0285)
add signal.

B Telecable Associates Inc. for Rayne, La. {LA0169)
new system.

B Cable Services Inc. for Blue Springs, Neb.
{NE0046) add signal.

B Northwest Cablevision Inc. for Seattle, Des
Moines, Issaquah, and Kent, all Washington
{WAO0069, 121, 2, 065) add signal.

B Teleprompter of Seattle for King (North), King
(Central), King (South), Medina, Normandy Park,
Benton, and Tukwila, ail Washington (WAO0083, 123,
083, 1, 188, 068, 205) add signal.

B Television Enterprises Inc. for Sonora, Tex.
(TX0578) new system.

B Teleprompter Corp. for North Ridgeville, Ohio
(OHO0696) new system.

8 Teleprompter Corp. for Maquokets, [owa (1A0100)
new system.

B8 Teleprompter Southeast Inc. for Hypoluxo, Fla.
(FLO471) new sysiem.

Call Letters
Applications
Call Sought by
New AM
KMNO Redwood Empire Radio. Willits, Calit
New FM's
*WMFE-FM Florida Central East Coast Educational
Television, Orliando, Fla.
*KIWR lowa Western Community College, Council
Blufts, lowa
KDWZ SS Broadcasting inc., Crooksion, Minn,
New TV
WLYJ Christian Communication Canter In¢..
Clarksburg. W. Va.
Existing AM's
KwXi KQAC Glenwood, Ark.
KKRP KORD Pasco, Wash.
Grants
Calf Assigned fo
New FM's
KJAD KUAL In¢., Kauai, Hawaii
*WXPN Trustees of Univ. of Pennsylvania,
Philadelphia
Existing AM's
WRKT WMOD Cocoa Beach, Fla.
KXKS KKJY Albuquerque, N.M.
Existing FM's
KABK-FM KMCW-FM Augusta. Ark.
WRKT-FM WRKT Cocoa Beach, Fia.
WKCX WROM-FM Rome, Ga.
KSAS KFIX-FM Liberty. Mo.
WSKS WLWS Hamilton, Ohio

ﬁSummary of broadcasting

FCC tabhulations as of August 31

CPs CPs
On air on Toltai not Total
Licensed STA* air on air on air aufhorized™

Commercial AM 4521 5 21 4547 86 4833
Oommerc:nl FM 3109 2 52 3183 142 3306
Educational FM 983 0 31 1014 78 1090
Total Radio 8813 7 104 8724 304 9028
Commercial TV

VHF 514 { 2 517 8 525

UHF 218 0 2 220 80 280
Educational TV

VHF 98 1 -] 105 5 110

UHF 152 2 4 158 7 165
Total TV :1.7] 4 14 1000 80 1080
FM Transialors 273 0 0 273 nz 390
TV Teanslators

UHF 1188 0 0 1188 383 1549

VHF 2437 0 0 2432 219 2651

*Special temporary authorization

**includes olf-air licenses

WWL-TV Goes Harris!

For complete information. write Harris Cor-
poration, Broadcast Products Division, P.O.
Box 4280. Quincy. Hiinois 62301

i WWL-TV, New Orleans, Louisiana |
- goes Harris with a
Circularly Polarized TV Antenna

HARRIS

COMMUMICATION AND
INFORRMATION FROCESEING
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The Broadcasling

PlaylistzDec 3

Contemporary Playback
thi Echoing success. Dionne Warwick's first single in tive years, I'll
wL::; ml; S Label Never Lf)ue Tfu’s Way Again (Arista), recently slipped from an eight-
—_— week reign within “Playlist's” top ten. Her follow-up single, Deja Vi
1 1 BabeOSUX......ooooviiiii i A&M (Arista) appears to be confirming the success of her comeback.
2 2 SHIUD COMMOTOIEB ... v e eeeeeeeeeeeaannness Motown Originally written and recorded as an instrumental by Isaac Hayes,
8 3 [EscapeRupert HOIMeS. ............cccevnvueeenn... Infinity g;lr; 2'":5 :lgeagv i':, _t';i ttc;op :0 ata m;n;t::r of rgdio sla(tjiprl\s. tﬁn?
. , program director al WRFC(AM ens, Ga., predic at,
3 4 Heartache TonightDEagles................... e —— “although it m:?y not have quite the appeal of the first siﬁgle, Dsqja Va
4 8§ No More TearsO Strelsand/Summer . .. Columbia/Casablanca is definitely a top 15 record nationally” Autumn sounds. Creating a
9 8 Please Don’t GoOKC & Sunshine Band. ................ X stir among programers this week is Yes I'm Ready (Casablanca), a
13 T Thke the Long Way Homer Supertramp .............. A&EM duet by Teri Desario and K.C. & the Sunshine Band's H.W. Kasey. "it's
128 8 Ladies’ NightOKool & the Gang ................... De-Lite a very nice remake of the 1960's hit by Barbara Mason,” comments
7 © ShipsOBarry Manllow .............ccccovreeaeeonnn Arista F’;ilpl:ﬂ?sc':ex rg::sic d:ecttc:r at KLK@AM) tqeffzmlancny. Mo. “And the
. a at Casablanca has begun promoting H.W. Kasey's production
€ 10 RiseD Herb Alpert . Trertrerereririanie S A_&M work and background vocaﬁ\ or? it has isrlmcreased it: agcedptance
5 11 You Decorated My LifeD Kenny Rogers ...... United Artists among programers” Kirk describes the single as “beautiful, crisp-
16 12  You're Only Lonelyn J.D.Souther................ Columbia sounding music for the fall, and a remake of a song that's been out of
14 18 We Don't Tulk AnymoreQ CHH{ Richard. ..... .. EMI/America circulation long enough not to offend the listening audience!
17 14 Rock With YouD Michae) Jackson .................... Epic Changing pace. Yvonne Elliman achieved fame last year with the
10 18 Dim All the Lights0 Donna Summer ........... Casablanca h?lplgf "r'f geﬁ Giez w‘hsgprodu;ed Ifi Can't 1:!00431 ggﬂ (RSQ), her
single which finished a on BROADCASTING'S top records for
e Do oM et G| O R T ot el
: ) on adult contemporary radio. “It generates instant phone response.”’
15 18  Broken Hearted MeD Anne Murrey ................. Capilol | says Mosely, who has also found it draws immediate positive reaction
20019 Head GameDOForelgner..................coovvnnens Atlantic in call-out research.
32020 JaneOJetferson Starship............................ Grunt
19 21 Cruisin 'E| Smokey Robinson ....................... Motov'm Country
20 22 PopMuzikOM.... ...t Sire
28 23 Halfthe WayOCrystal Gayle..................... Columbia Last This
11 24 TuskODFleetwoodMac......................... Wamer Bros. week week Title O Artist Label
21 28 Cool ChangeOLittle River Band .................... Capitol -
331268  Better Love Next TimeODr. Hook................... Capitol 3 1 BlindinLoveOMeITIMIS ...........cociiiiininnn, Elektra
28 27 Coward of the CountyD Kenny Rogers ... ... United Atists 1 2 Broken Hearted MeO Anne Murray ............... .. Capitol
3428 ThislsiDKennylLoggins ....................... Columbia 3 3 Come With MeOWaylonJdennings .................... RCA
—M29 TheLong RunDEagles....................cvvnunns Elektra 4 4 Halfthe WayDCrystal Gayle..................... Columbia
30 80 If You Remember MeO Chris Thompson. ............ Planet 8 8 Should I Come HomeO Gene Watson............... Capitol
27 81 Al MyLoveDLedZeppelin..................... Swan Song 7 6 Missing YouDCharley Pride .......................... RCA
35 32 I Want You TorightOPablo Crulse................... A&M § T Lady in the Blue MercedesD Johnny Duncan. ... Columbia
37 33 Don't Do Me Like ThatOTom Petty ............. Backstreet 168 8  You Show Me Your Hear!OTom T. Hall ............... RCA
38 34 Piease Don't LeaveD lauren Wood . ........... Watner Bros. 10 @  Whiskey Bent & Hell BoundO Hank Willlams Jr.... FElekira
24 388 Don't Stop Til You Ge! EnoughD Michael Jackson ... Epic 11 10  Pour Me Another TequilaD Eddie Rabbitt........... Elekira
39 36 SailOnDCommMOdOres................coooovvennnns Motown 15 11 Happy Birthday Darlin'D Conway Twitty............. MCA
36 37 DreamingDBlondle........................oiins Chrysalis 12 12 I Cheated Me Right Out of YouQ Moe Bandy. .... Columbia
436 38 Damned If 1 DoO 'Alan Parsons Project. . ............ Arista 14 13 My World BeginsODave & Sugar ..................... RCA
42 30 Don't Let GoDlssac Hayes ............... HB6a60005 Polydor 13 14  MississippiO Charlle Danlels Band.................... Epic
— 040 Forever MineD O'Jays ...........ccooviieeearans Phila. Int'l. 19 18  Coward of the CountyQ Kenny Rogers. . ... ... United Anists
41 &1 This Night Worn't Last0 Michael Johnson .... EMi/America 14 18 My Own Kind of HatD Merle Haggard ................ RCA
25 42 Lovin' Touchin' Squeezin'O Journey.............. Columbia 25017 I've Got a Picture of UsO Lovettalynn . .............. MCA
47 483 Train TrainOBlackfoot...............c.cooiiiiiaiinn Atco 6 18 Blue Kentucky GirlD Emmylou Harris . ........ Wamer Bros.
40 44 Dream PoliceOChesp Trck...............coivnvnnnn, Epic 23 19 Rusty Oid HaloDHoyt Axton ..................... Jeremiah
50 45 Peter PiperOFrank Mills .......................ce0. Polydor 9 20 You Decorated My Life0 Kenny Rogers ... .. United Artists
— 48 Third Time LuckyOFoghat ...................... Bearsville — 21  Crazy Blue EyesOLacy J.Dalton................. Columbia
— 47 Love PainsOYvonne Elllman...............coovvinn. RSO — 22 Help MeMake It Through the NightQ WilliaNelson Columbia
— 48 ChiquititaD AbbA. ..., Atlantic 18 23 You're My Kind of WomanD Jacky Ward .......... Mercury
22 49 Good Girls Don'tOTheKneck...............cvvvnnn Capitol 24 24 One Thing My LadyD Mei Street .. ........ ... ... Sunset
31 50 CometoMeOFrance Joll ...........ccovenneuiinnns Prelude — 28 I Hate the Way I Love It0 Rodriguez/McClain .. ...... Epic

These are the top songs in air-play popularity as reponed by a select group of U.S. stations. Each has been “weighted” in terms of Arbitron audience ratings for the reporting
station on which it is played. A [ indicates an upward movement of five or more chart positions between this week and last.
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America’s Foremost Television
Program Conference
February 16 - 21, 1980

San Francisco Hilton

National Association of Television Program Executives
NAPTE Box 5272, Lancaster, PA. 17601 717-626-4424



Professional Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey

Telecommunications Consuiting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Virginia 22314
(703) 354-3400

EDWARD F. LORENTZ
& ASSOCIATES
Consvulting Engineers
1334 G S1., N.W,, Suite 500
347-1319

Washington, D. C. 20005
Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N St., NW.  296-2315
WASHINGTON, D. C. 20036
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th S, N.W,, Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

{Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Enginaers
1156 15th St. N.W. Suite 606
Washington. D.C, 20005
(202) 296.2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD pOST OFFICE
BOX 7004
DALLAS, TEXAS 75209

{214) 631-8360
Member AFCCE

SILLIMAN, MOFFET & KOWALSKI
Washington, D.C. Area

8701 Ga, Ave., Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.
(301) 588-8288

1925 N. Lynn St., Arlington, VA 22209

JOHN A. MOFFET. P.E.
{703) 841-0500
Member AFCCE

STEEL, ANDRUS
& ASSOCIATES
2029 K Street, N.W.
Washington, D.C. 20006
(301) 827-8725

(301) 384.5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68. International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

8233 Ward Parkway, Suite 285
816-444-7010
Kansas City. Missouri 64114

JULES COHEN
& ASSOCIATES

Suite 400

1730 M St, N.W, 659-3707
Washington, D.C. 20036

Member AFCCE

CARL E. SMITH
CONSULTING RADIC ENGINEERS
8200 Snowville Read
Cleveland, Ohlo 44141
Phone: 216-526-4386
Member AFPOOR

VIR JAMES

CONSULTING RADIO ENGINEERS
Applicatians and Field Engineering
Computerized Frequency Surveys
345 Colorado Blvd.—80206
{303) 333-5582

DENVER, COLORADO
Member AFCCE

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater. Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57th Street
New York, New York 10019
{212) 246-3967

JOHN H. MULLANEY
Consuiting Radio Engineers. inc.
9616 Pinkney Court
Potomac, Marylond 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone way N.
Seattle, Washington 98103
(206) 633.2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

c::nsu[ttng En,inuu
6934 A N. University
Pecria, llinois 61614

{309) 692-4233
Member AFCCE

MATTHEW ]. VLISSIDES, PE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Modificalions.
Inspertions. Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703) 356-8504
Member AFCCE

CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218
Computer Aided, Design & Allocation Studies
Fieln Engineering,
(214} 3219140

Member AFCCE

C. P.CROSSNO & ASSOCIATES _

RADIO ENGINEERING CO.
Box 4399 RR 1, Santa Ynez. CA 93460

CONSULTANTS

NORWOOD J. PATTERSON
(805) 668-2333
Serving Broadcasters over 35 years

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hiils. Ml 48013

Tei. (313) 642:6226 (202) 293-2020
Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

RALPH £. EVANS ASSOCS.
Consulting TelaCommunications
Engineers
AM-FM-TY.CATY-ITFS
216 N. Green Bay Rd.

THIENSVILLE, WISCONSIN 53092

Phona: (414) 242.6000
Member AFCCE

DON'T BE A STRANGER

To Broadcasting's - 157.000° Readers -

Display your Prolessional or Service

Card nere It will be seen by Ine deci-

sion-making station owners and man-

agers, chuet enginéers and technicians.

apphicanis tor AM. FM. TV and buyers ol
broadcasting serwmces ,
“1977 Aeadersmip Survey showing 4 4
readers per copy

confact

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for avallabilities
Phone: (202) 638-1022

[Services

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS. AM-FM-TV
Monitors Repaired & Certified
103 S. Market St.

Lee's Summit, Mo. 64063
Phone (B16) 524-3777 _

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM.TV

445 Concord Ave.
Cambridge. Mass 02138
Phone (617} £76-2810

DOWNTOWN COPY CENTER
FCC Commerclal Contractor
AM-FM-TV & NRBA fists—tariff

updates-search services-mailing
lists, C.B., Amateur, etc.
1114 21st St, N.W.,
Wash., D.C. 20037 202 452-1422




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO
HELP WANTED UANAGEHENT

General Manager—New beautitul music station in
deep South market of 60.000. Airdate early 1980,
$24,000+. Equity possible. Superior Broadcasting
Company, inc. J. Boyd Ingram, President, PO Box 73,
Batesville, MS 38506.

General Manager for a Midwest AM/FM. We are
seeking 'a professional currently working as General
Manager or Sales Manager! Stations now billing over
one millien. Top saiam benefits, and incentives. Box
K-219.

General Manager for high powered full time AM.
Possible FM. Single station market in one of the most
beautiful sunbelt locations in the US. Market explod-
ing. Highly sales oriented with administrative ability.
Energetic young person of seasoned broadcaster with
children. Part of growing chain. Great opportunily.
EQE. Box K-215.

Boston—General and Sales Manager needed by
daytimer in competitive markel. Must know direct
retail sales and agency business, be able lo direct
sales staff, and supervise all areas of station business.
Plenty of growth polential; we're looking for someone
who can tap it. EOE M/F. Full info to Dan Murphy, Presi-
dent; WCAS Radio; 380 Green St.; Cambridge, MA
02139.

Opportunity for dynamic General Manager who un-
derstands marketing and sales. Strong market in the
growing West. All replies in strictest confidence. Send
resume to Box K-210.

Group owner Is expanding again. Applicant must
have management experience and a very successful
record. Total compensation will be in $40,000 range
for applicant selected. EOE. Send complete resume o
Box K-196.

Sales Manager-WEBC-Duluth. Promotion of
former Sales Manager 10 General Manager has cre-
ated this opening. Welsh training helpful. Salary, bene-
fits, and incentives yield $30,000 plus. Phone 218—
236-7900 or write Jim Lakoduk, Midwest Radio, Box
2983, Fargo, ND 58108.

Sales Manager: Aggressive, professional sales
motivator needed for affiliate of rapidly expanding
broadcast group. Potential limited only by your own
ambition. Top rated rock siation in a magnificent
Rocky Mountain selling. If you're a proven winner. send
resume to PO Box 1165, Helena, MT 59601, Ph. 406—
442-4490. EOE.

Sales Manager for established Beautitul Music FM
in deep South. Good ratings. Must have successiul
sales background. Hard worker and able to sell city's
largest banks and auto dealers. Confidential. E.Q.E.
Send resume with full info and references to Box
K-184.

Satesperson, Rocky Mountain state, excellent mar-
ket, strong account list, good compensation. All replies
in strictest confidence. Send resume lo Box K-176.

Development Director, WCBU FM. Responsible for
obtaining operating and capital financial suppor!; will
plan, administer and coordinate all station fund raising
activities, grant applications. Qualifications:
Bachefor's degree and two to four years' related expe-
rience. Wiillen and verbal communication skills es-
sential. Send application to: Joel L. Hartman, WCBU
FM, 1501 W. Bradley Avenue. Pecria. IL 61625. An
aftirmative aclion/equal opportunity employer.

Corporate Vice President—Markeling & Sales
Minimum 10 years General & Sales Management.
Successful track record in at least three markets and
three formats. Strong suit in marketing. sales strategy
and training. Extensive travel required. Send resume
and salary requirements to Entercom, One Bala Cyn-
wyd Plaza. Suite 225, Bala Cynwyd, PA 19004. EOE.

Sales Manager. Successlul salesperson possessing
ability fo be successful sales managet Lead and in-
spire AM and FM sales staffs. If you're good and seek-
ing good future, send resume. Norm Hankoff, VP & GM.
K-TAHOE AM/FM, PO Box AM, South Lake Tahoe, CA
95705. EOE.

WSAI AM/FM, Cincinnati, Ohio looking for a General
Sales Manager. Must be experienced in Local and Na-
tional Sales. All calls and resumes should be directed
to Gil Rozzo, General Manager, at W. 8th & Matson
Place, Cincinnati, OH 45204, Phone 513--251-5700.
We are an Equal Opportunity Employer

Augusia Georgla needs an on-the-street selling
GSM far adult contemporary station. Excellent climate
and last growing market. Resume and salary require-
ments 1o Box M-14.

Manager: Position for general manager of Maryland
full-time station. Prefer ambitious young person with
sales experience. Potential ownership interest avail-
able based upon performance. Send complete resume
to Radio, Box 429, Harrisonburg, VA 22801.

Young, Aggressive Sun-Belt broadcast group, 10ok-
ing for take charge general manager, sales manager,
and program director foi new acquisition. Send full
resume with feferences to Box M-30.

Growing group needs qualified Sales Managers and
Sales Persons —Stations in Texas, Arkansas, and lowa.
Resumes with performance record lo Box 5283,
Longview, TX'75604. Equal Opportunity Employer.

Promotion Director—West Coast leading News/
Talk Radio Station seeking an aggressive professicnal
to direct promotion of Markel's No. 1 Station. We have
the toots ... bring us the know-how. Send resume,
references, and salary requirements 1o Box M-37.

General Manager for non-profit radio drama produc-
tion house: grantsmanship, markeling, staft supervi-
sion, administration, business management, etc. $18,-
000—520,000. Nationa! Radio Theatre, 6§12 N.
Michigan, Chicago, {L 80611,

Colorado. If you're a motivated small market sales
speclallst who likes 1o work hard—you'll iave this op-
portunity in one of Coloradc's most beautiful hunting,
fishing and skiing areas. New ownership. Manage-
ment possibilities. Send resume with references to
Bob Gourley, Box 631, Monte Vista, CO 81144, An
Equal Opportunity Employet.

Sales Manager, | No. 1 rated AM-| FM in Southeastern
Wisconsin. Excellent ‘earning potential & good fringe
benefits. Resume & sales history to, George Baumann,
609 Home Ave. Waupun, Wi 53963 414 —-324-4442.

Pacific Northwest radio group interviewing
sa1espeople interested in a career with a growing, pro-
gressive comapny. 2-3 years experience réquired. Sta-
tion's include KEED Eugene, Oregon; KRDR Gresham,
Oregon {Portland market); KGAA Kirkiand, Washing-
ton {Sealtie market). All are prosperous radio markets.
Contact Charles W. Bania. KRDR. PO Box 32
Gresham, OR 87030; 503—667-1230. ECE.

No. 1 Conlunpor-ry station in Beaumont. Texas' 4th
largest market, seeks éxperienced Account Executive.
Aggressive individual can earn in excess of $30.000
first year Money Magazine describes Beaumont as the
No. 1 growth market of the 80's—"boom town” U.S.A.
20 year old broadcast gtoup offers guaranteed salary,
liberal commission and excelient fringe benefits.
Resume to Tom Gibson, KWIC-FM, PO Box 6067,
Beaumont, TX 77705, 713—842-2210.

Account Executive for small market station must
have a good “on the street” sdles track record. No
prima-donnas. Apply only if you can sell radio and are
willing to work, serious and honest. Near S1. Louis all
details WINU-Box 303, Highland, IL 62249.

Madison, WL Excellent career opportunity for bnghl
young problem-solver Strong on creativily with ability
to write and sell imaginative campaigns. Thirteen sta-
lion Midwest group Seeks eaget-sales person, recent
college grad or with 1-2 years experience. Qur people
earn lar more and Madison living is superior. All man-
agement and Stockholders drawn from within our
group. WISM, Madison, WI 53701 Midwest Family Sta-
tion (EQE).

HELP WANTED
SALES

Current or budding sales pro needed ... jOin a
rapidly growing broadcast group; start at cur beautiful
Central New York location; selling for the only AM and
No. 1 FM. We use the Jennings system. it works and
you make big §; We have o expand our staff. Send
resume to: Jeff LyOn, Sales Managet WDOS/WSRK.
104 Chestnut Street, Oneonta, NY 13820. EOE.

Sales Manager. Experienced and successful sales
person desiring to move up as sales manager with
long-established, profitable Midwestern AM/FM
operation. Mus! be able 1o lead and inspire sales peo-
ple. Good Salary plus percent of gross increases. All
benefits. Must be a self-starter Send detailed resume,
salary requitements to: George Walket Managing-
Owner, WKEI/WJRE(FM), Kewanee. IL 61443. EOE.

Californla live contemporary crealing lwo new
sales positions. Salary plus commission plus fringe
exchanged for track record, references. Resumes:
Mike Moyse, GM, Box KOKQ, Monterey, CA 93940.

The living's great in New England, and there’s real
opportunity for growth with WNBX-FM, beautiful music
al its best. If you're a go-getter, let's get together. Call
E.H. Close, WNBX-FM, Keene, NH 603—352-9230.

Experienced Salesperson needed lo handle estab-
lished accounts for No. 1 station inNew York’s Hudson
Valley. Annual comp $16K 1o S18K first year. Expense
allowance. Liberal commission plan or billing. Write
Walter C. Maxwell, WGHQ, CPC 1880, Kingston, NY
12401 EO.E.

Sales/Sales Manager—Aggressive, sales oriented
station in the Northwest looking tor experienced sales
people and Sales Managec Sales people must be
proven producers. Sales Manager must have ability to
sell at agency level and manage sales stafi. Excellent
opportunity Company benefits. Very unique market
with outstanding growth. EOE. Send complete resume
o Box K-220.

Experlenced local sales rep. Top adull music sta-
lion along Central California Coast. Must be honest,
dependable, crealive with solid references. Send
resume to Gen. Mgr, KUNA PO. Box 1400, San Luis
Obispo, CA 93406. EGE.

Excelient opportunity in medium major Midwest
market for experienced pro. Resume, salary history to
Box M-7.

Account Executive, experienced, for unique country
music station in fastest growing market in Northwest
Indiana, 50 miles east of Chicago. Send resume and
sales commission history to Leigh Ellis, WLJE-FM, PO
Box 149, Valparaiso, IN 46383

GSM—Florlda. Aggressive AM/FM needs experi-
enced streel-fighter for hot 3 man staff in top 100 mar-
ket. We offer guaranieed commissions now and equily
later Box M-49.

Sales person wanted: a rew and rapidly expanding
broadcast group needs “the exceptional” money
maker. We need big thinkers and doers to make us and
you grow. Interested? Call Bob or Kent now, at 515—
357-7585.

HELP WANTED ANNOUNCERS

Opening for successful salesperson—broadcaster,
advancement opportunity 12 station group. East Texas
AM/FM. EOE/MIF Art Lay, 713—384-2544.

29 Yéar Central Fla AM going full time, Need 1st
ticket anncr—Contact Tom Thornburg, WIPC, Lake
Wales, FL 813—676-1486. EQ.E.
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HELP WANTED ANNOUNCERS
CONTINVED

Announcer for Sterso Rock —Experience, talented
and creative. Strong on copy writing and preduction,
too!! Outstanding opportunity to be on the ground fioor
of a growing station in a rapidly growing community
Send air check, resume and Salary history to: Phil Lon-
dagin, Q-104, PO Box 1478, Borger TX 79007. EO.E.
M/E

KKMA-100,000 Watt Powerhouse, Pryor, Okla.
Immediate opening for morning announcet news-
sports. Adult/Contemporary. 8 miles from 65 mile lake.
Near Tulsa. Communily oriented individual. Good
bucks. Tape and resume to PD., Box 66, Pryor, OK
74361. (Equal Opportunity Employer).

New automated FM station in Michigan's Upper
Peninsula. Good production a must. Tape and resume
to: Harvey Desnick, Stereo 98, Box 407, Houghton, MI
49931,

ARB rated No. 1 50 KW AM contemp. Country sta-
tion in the sunny south is looking to fill a future air
opening. Experience is a must. Need great pipes and
excel at production and be a stable family oriented
communicator. Excellent working conditions. New fa-
cilities. Send cumnent tape, resume, and references 1o
Tom Williams, PD., KWKH Radio, PO Box 21130,
Shreveport, LA 71120, An Equal Opportunity
Employer

Central Pennsylvania Country Station now ac-
cepting applications for motning announcer. Should
be strong on production and news. Send resume,
references and salary needs to Box K-232.

Morning Personality for growing suburban AM, pro-
duction skilts, ability to Interview, authoritative news
presentation a must. Send tape, resume and salary re-
quirements o WJIMQ, PO Box 1170, Norfolk, MA
02056. Females and minorities are encouraged to ap-

ply.

Production-Copy Specialist opening: In house
promotion provides rare opportunity. We are 10oking
for someone who can handle copy preparation and
production for both of our stations. Tapes and resumes
to Colleen Culbertson, Program Director, WKBV-WRIA,
PO Box 16486, Richmond, IN 47374. An equal oppor-
tunity employet

Wanted: 1st class license® for mountain top job.
Isclated. call 307 —864-3655.

Automated Class € needs sports director an-
nouncer with strong production. 5 day week, $200/wk
starting salary. Tape and resume lo Roger Utnehmer,
PO Box 310, Antigo, Wi 54409.

Joy FM 94. Beautiful music lor Palm Beach, Florida
needs an announcer to fit its FM 100 format. Employee
stock plan, health benefits, and a great growth compa-
ny. Tape, resume. now to Carl Como, WNJY, 100 W.
Blue Heron Blvd, Riviera Beach, FL 33404,

The country music leader in Southern California,
KSON AM, has immediate opening, for a veteran mid-
night to 6 a.m. Jock. Tapes and resumes to Rod Hunter,
KSON AM, San Diego, CA 92115. Will accept calls at
714—286-1240. £OE.

Kentucky—Need C&W Announcer plus sales extra,
Immediate opening. Call 606 —248-5842,

Southern large market Country Music. AM radio
station is looking for two very good jocks for future
openings. Women and minoritias stronglyurged to ap-
ply. also. These will be 7-Midnight and Midnight toc
6:00 AM slots, $200 per week to start. Send resume to
Box M-4.

WGEE is Green Bay's Number One ARB Rated Sta-
tion and we need a number one mid-day personality. If
you've got good pipes, good production ability and
want 1o work in a stable environment making'good
bucks, shoot a tape and resume to Duke Wright,
WGEE, 115 South Jefferson Street, Green Bay WI
54301. EOE.

Immediate opening for afternoon DJ with- good
voice. Some production. Prefer experience with first
phone. Near St. Louis. All details. WINU, Box 303,
Highland, 1L 62249,

Sports Talk —Major West Coast station seeking host
for nightly sports falk program. Excellent opportunity
for personality with interview, telephone, and reporting
talents. Box M-46.

Number one AOR radio station in Southeast Texas
has rare openings. Must have a minimum of 2-years
experience and willing to take direction. Send tapes
and resumes to: Bobbie Choate, KZOM, PO Box 336;
Port Arthug TX 77640. EOE.

WQBK Talk Radio seeks bright, mature person for
swing, or other shifts—interacling with audience,
guests and staff. EE.O. Send tape, WQBK, Box 1300,
Albany, NY 1_2201.

Live on Florida's Space Coast and enjoy the sun.
AM Modern Country and FM Beautiful Music. Tapes
and Resumes: Bill Bucktey, PD, PO Box 2029, Cocoa.
FL 32922. EOE.

Producer-Announcer, WCBU FM. Produce and an-
nounce classical music programming. Requirements:
Bachelor's degree in radio or music-related field and
two years experience in pubtic or classical formal
radio. FCC Third class license and good on-air deliv-
ery required. Send resume, addresses and telephone
numbers of 5§ protessional references and audition
tape to: Joel L Hartman, WCBU-FM, 1501 W. Bradley
Avenue, Peoria, IL 61625, An atfirmative action/equal
opportunity employer.

Need Top Notch MOR lalent and News People al
radio station in Southern N.Y. Send tape and resume o
Program Director, Box 151, Endwell NY. No phone
calls.

Full time announcer. Gocd production. Top midwest
Caw station. Good starting salary. Immediate open-
ing. Tape & resume KHMO Radio, Box 711, Hannibal,
MO 63401 314—221-3450.

Morning Drive Announcer for a live "Beautiful-Con-
temporary” format. You'll join a newsman and staft
meteorologist for three-man morning team. Must have
solid experience, mature voice and be strong on pro-
duction. Tape and resume 10 WSRS, West Side Station,
Worcester, MA 01602 EOE. Our first moming opening
in six years.

NW Arkansas 100,000 watt rocker needs expefi-
enced jock, plus production. Great opportunity for the
right person. Send resume and air-check to Dan
Hentschel, KMCK. PO Box 1386, Fayetteville, AR
72701. EOE.

HELP WANTED TECHNICAL

Chief Engineer (AM/FM), directional AM-aulo-
mated in Las Vegas. No board work. Please submit
resume and salary requirements to: Director Engineer-
ing, Donrey Media Group, PO Box 550, Las Vegas, NV
89101 or phone: 702—385-4241. An Equal Oppor-
tunity Employer.

Dedicated Chief Engineer wanled for top market
FM operation located Northeast. Must be strong in
state of the art audio processing and egquipment. You
will be a staff of one, well paid with the technical
assistance that a group opetration can offer when you
require it. If you feel that you are ready to move to a
major marketl with a growing group owner, pleas—
contact us. Send resume o Box K-97.

Midwest AM/FM facility |0oking for creative chief
engineer AM is directional. FM is 50,000 watts. Good
benefits. Send resume as soon as possible to Box
K-127.

WLSQ/WREZ Radio, Montgomery, Alabama, needs
Chiet Engineer immediately. Fulltime AM, Directional,
Automated FM. Starting salary 514,400. Call Gene
Moorhead 205—832-4295.

Chief Engineer—WHWH(AM) and WPST(FM)
Princeton/Trenton, NJ. Full maintenance responsibility
for 5 kw 6-tower 24-hour AM, 50 KW 24-hour FM,
studios and stl's in 3 area locations. Standby transmit-
tors for 100 percent back up. Good administrative
ability and "hands-on” experience required. Stations
are highly successful and well equipped. Fully-paid
retirement plan and many other benefits. Excellent
area schools. and good location to live. Salary open.
EOQE. Call Lewis Edge 609—924-3600 or mail
resume to PO Box 1350, Princeton, NJ 08540,

Chief Engineer needed for upper midwest 5 KW
directional AM and automaled FM. Salary open, free
health care. Please submit financial requirements In
first letter along with resume. Box K-174.

KSCB8, Liberal, Kansas is now accepting applica-
tions for an engineer to handle an AM and an FM. First
class license a must. Our top 40 station is aiso 100King
for a full time jock. A third ctass license is required.
Rush tapes and resumes to Steve Armstrong, PO Box
K, Liberal, KS 67901.

Chief Engineer to work in the beautiful Rockies for
AM/FM combo. Must be familiar w/DA, automation,
and be fussy on sound quality. Shoutd have five years
experience. Send resume and Salary requirements to
Box K-225.

Chief Engineer—maintain present equipment,
create new Systems, organize and remodel SKW AM
and "C" FM. Through example, prove-you are the per-
son to head our engineering department as we expand
in the 1980's. Send resume and salary history to Phil
Londagin, LBBB/KDKQ Radio, PO Box 1478. Borger,
TX 79007. E0.E. MIE

Outstanding Salary for engineer-announcer for
Sioux City, IA. Call general manager after 4 PM. CST
712—239-2100. €EEO.

WDEF AM and FM is looking for a chief engineet Ex-
perience with directional antenna system and auto-
mated stereo FM necessary Send resume o Mike
Solan, General Manager, WDEF Radio, 3300 Broad
Street, Chattanooga, TN 37408. {Include salary history
for past 3 years.) An Equal Opportunity Employer.

Chief Engineer ... Non-directional AM, live, class C
FM. maintain transmitters and related studio equip-
ment. Brand new facility Also handle Background
Music installations and maintenance. Know FCC
regulations. Send resume (no calls) to President, New
South Broadcasting Corp. PO Box 5797, Meridian, MS
39301.

Chief Engineer for growing broadcast group (AM/
FM) located in the Sunbelt. Automation, proofs, direc-
tionals. Excellent benefits. Send resume. EOE. Con-
tact: Marilyn S. Garmer, Director of Personnel, PO Box
529, Laurinburg, NC 28352.919—276-2911.

Maintenance Engineer, responsible for mainte-
nance of all facilities. FCC First Class Radio-
Telephone Operators license required, plus equivalent
of one year of experience in maintenance and repair of
radio station related equipment. Must be able to train
and supervise assistants. Salary range $16,068-519,-
320. Send resume with references by December 7,
1979 to Office of Personnel and Employee Relations,
California State University, Northridge, 18111
Nordhoff Street, Northridge, CA 91330, EOE.

Wanted: Chief Engr/Programmers —KURM,
Rogers, AR 501 —636-7979.

Chlef Engineer. WKST AMFM, New Castle, Pa. Ex-
cellent aquipment, professional staff, right compensa-
tion and benetits. Phone 412-—854-5501.

Full ime Statf Engineer: requirements include First
Class Radiotelephone License and experience in all
areas of radio engineering. Equal Opportunity
Employer. Send resume to Chester Grubbs, KTOK
Radio, Insilco Broadcast Group. PO Box 1000,
Oklahoma City, OK 73101,

Assistant Chief Engineer for quality, group-owned,
major market AM/FM operation. SKW: DA-N, 10KW FM
Stereo, STls, Remote Control. Know your stuff? Call or
send resume to: Jeff Gulick. CE, WKTQ/WSHH,
Broadcast Plaza, Crane Avenue, Piltsburgh, PA 15220,
E.0.E/MF 412—531-9500.

Chief Engineer for directional 5K, new improved fa-
cility in central New Jersey. Fast growth potential.
Must have strong performance in studio maintenance
and requires history with DA's and high power AM. The
right person must know proofs and FCC mles and
regulations. We're a quality-minded AM, wanting a
person who can handle respensibility and take pride
in their work. Salary commensurate with ability. Con-
tact Mc Wilson at 609—924-3842.

Major Midwest Market Daytimer secks part time
qualified station engineer to help establish and main-
tain new facilities. Equal Opportunity Employer. Box
M-43.

KBJT, Fordyce, Arkansas, seeks chief engineer.
Must have knowledge of AM/FM stereo & weather
radar. Contact Gary Coates 501—352-7137.
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HELP WANTED TECHNICAL
CONTINUED

Top 5 Market large group AM-FM facility is in need of
maintenance engineer with experience in AM-FM
transmitters and AM directional antennas. First class
FCC ticense is required. Send resume to Philip Harris,
Chief Engineer, WIP/WMMR, 18th and Walnut Streets,
Philadelphia, PA 19103. An Equal Opportunity
Employer.

HELP WANTED NEWS

Radio news reporter and anchor needed. Experi-
anced and/or degree preferred. Compaetitive pay and
excellent benefits. Station has heavy jocal news com-
mitment. Send resume, short news audition tape, writ-
Ing samples and references with first reply to: Box 100
South Bend, IN 46624. Will contact candidates for
opening by phone with details. EC.E

We're expanding our already strong news commit-
ment, and locking for an additional newsperson to
work on the street and in the studio. If you like a variety
of assignments and wish you had the chance to do in-
depth work, send tapes and resumes to Don Wilson,
WMT, Box 2147, Cedar Rapids, |A 52408,

QOur News Director is moving up. Like o take her
place? Hard work, long hours. It's worth it. Tape,
resumes, salary requirements. .. one package. To: Tom
Casey, WRTA, PO Box 272, Altoona, PA 16603

Assistant News Director—KGC-AM Radio, one of
the naticn’s leading News/Talk stations, is seeking an
innovative Assistant News Director Background in all
News or News block programming and 3-5 yaars ma-
jor market gir experience required. Send resume and
lape to: Jack Swanson, News Dimactor, KGO Radio,
271 Golden Gate Avenue, San Francisco, CA 94102,
Please, NO calls. KGC Radio is an Equal Opportunity
Employer, M/F/H/V.

. We want the best for our news and sports position in
Ohio's No. 1 non-metro award-winning news opera-
tion. We need a news reporter who knows how to dig,
write clearly and creatively, cover sports, and work at &
station committed to quality journalism. Print journal-
ism and pnhoto experience helpful. Rush a lape and
resume to: Bob Bender, WDIF Radio, Box 524, Marion,
OH 43302 EOE

Wanted: Newsperson. Small market, congenial
staff, hard work but fols of fun. Send tape, resume,
references to WSLB, Box 239, Ogdensburg, NY
13669.

News and Sports Director for unique small FM. We
emphasize local news with plenty of actualities, high-
school and college play-by-play We want a digger
who can read and write with style. This is a rare open-
ing at a station with a stable, professional staff. Garry
Osborn, PD. WLKI, North Wayne Plaza, Angola, IN
46703. 219—665-9554,

Experienced Newsperson—WNIS, Norlolk, VA is
taking applications for moming and aftemoon re-
porter’anchor positions. Three years experience a
must. Send tape, resume, to: Rich Kelley, News Direc-
tor, WNIS Radio, PO Box 1350, Norfolk, VA 23501. No
phone calls. EOE M/E

News and Public Affairs Director, wanted for
Radio Station KCSN-FM. Responsible for gathering,
editing and airing all news and public affairs pro-
grams. Will recruil, train and supervise assistants.
Four year job related college degree plus equivalent of
four years of journalistic background desired. Salary
range $16,440-519,764. Send resume with references
by December 14, 1979 lo Office of Personnel and
Employee Relations, California State University, North-
gggEe. 18111 Nordhotf Street, Northridge, CA 91330,

If you can do it all; find the story, write and broad-
casl it, work long hours and not complain, you could
be the next reporter-anchor at New England station
with heavy emphasis on news, Will consider beginner
with right education and motivation, Resume to Box
M-186.

Northeast 5000 watt station sseks reliable, en-
ergetic newsperson for present opening. Minimum of
two years experience. Minimum salary with advance-
ment possibilities. Send writing samples, resume and
lape to: Primo News Service, B-116, Old Greenwich,
CT 06870.

Southeastern AM/FM powerhouses accepting ap-
plications for experienced anchor-reporter. Minorities
and women encouraged. EOE. Resumes lo Box M-57.

Newsperson needed with investigative reporting
experience and good on-the-air presentation for Num-
ber One Southwest Radio Station with strong news im-
age. Full company benefils and top money fortop peo-
ple. Equal Opportunity Employer. Send resume and
lape to: Bob Durgin, KTOK Radio, Insilco Broadcast
Group, PO Box 1000, Oklahoma City, OK 73101,

KURM-Rogers, Arkansas has immediate openings
in sales-news-programing. A “community involve-
ment” station, heavy on local news—sports. 501 —
636-7979 (Steve Womack),

Akron Opportunity. WKNT AM/FM looking for expe-
rienced afternoon news person. Strong air dellvery
necessary Join a growing communications company.
Excellent pay and benefits. Contact Bill Klaus 216 —
673-2323. WKNT, Box 829, Kent OH 44240. EOE.

Newsperson for imaginative new contemporary. Ex-
citing opportunity. FM 100, 555 W. Benjamin Holt,
Stockton, CA 95207.

Automated Class C needs sporis director, an-
nouncer with strong production. 5 day week, $200/ wk
starling salary Tape and resume to Roger Utnehmer,
PO Box 310, Antigo, Wi 54409,

WGESM/WCTO Long Island needs experienced, au-
thoritative newsperson to join eslablished, aggressive
local news team. No beginners. Send tape and salaty
tequirements to Paul Fleishman, WGSM/WCTO, Box
74, Long Istand, NY 11747. WGSM/WCTO are Greater
Media Stations. Women and minority applicants are
especially encouraged to apply.

Midwest AM-FM combination looking for experi-
enced newsperson to fill afternoon drive position in
medium market. EQE. Box M-5.

News Director: immediate opening. Tape. resume to
Gene[ral Manager WJWL Radio, Georgetown, DE
19947,

Immediate opening for experienced radio reporter.
Call H. Borwick, 914—2§2-5533,

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Operations Manager: Take over full management ot
all operations of successful high quality class C adult
contemporary computer activated station. Train an-
nouncers, create fantastic local production and voices,
supervise precise engineering. Big responsibility and
opportunity for well motivated, skilled pro with high
personal goals. Beaumont, TX 98th market 713—
755-6155.

Operations Manager Needed. WSTV No. 1 AM
MOR and WRKY No. 1 Pop Music FM lcoking for Ops.
Mgr. with leadership and administrative capabilities. In
addition, must be willing to pull three hour air shift on
AM. Will work with Tom Day, Assistant General Man-
ager. Goal is 50% share ol Steubenville, Ohio Metro.
Will also work closely with Bob Henabery Associates.
Outstanding opportunity for growth. Send tapes,
resume and salary requirements t0: Tom Day, WSTV/
WRKY. 320 Market Street, Steubenville, OH 43952,
(614—283-4747). EQE.

Program Director for prestigious medium market
adult contemporary station near Boston. Authoritative
on-air presentation, experience al motivating people,
should know the role of medium marke! radio. Salary
range $14-18,000 commensurate with experience.
Tape, resume and philosophy to Wayne Fuller, 22 Ma-
ple Street, Aubutn, ME 04210. No phone calls please.

Ops. Dir. Production expert with engineering savy,
good bucks. 713—769=2852.

Farm Director/News Direclor for new 10kw AM in
South Arkansas. Resume with periormance record 10
Box 5283, Longview, TX 75604. Equal Opportunity
Employer.

Creative copywriter/production announcer, Ex-
perlenced writer-producer to join award-winning team
at two top-rated, highly successful medium market
stations. Send produced samples and complete
resume to Jack Shuster, WHWH, Box 1350, Princeton,
NJ 08540. EOE.

Program Director, responsible for all phases of
broadcasting programming for Radlo Station KCSN-
FM. Will recruil, train and supervise assistants.
Equivalent to four years technical or professional ex-
perience in radio production and programming. Four
year college degree in Radio, TV-Film or related field
desirable, Send resume with references by December
14, 1978 to Office ol Personnel and Employee Re-
lations, California State University, Northridge, 18111
Nordhotf Street, Northridge, CA 91330. {Salary range
$16,440-19,764) ECE.

KDKB/Phoenix has a rare opening for Program
Director. Must be self-motivated and a motivator with
great promotion research skills and air ability. At least
one year medium market contemporary programming
experience required. Supersiars preferred. Please
send resume, air check. and other pertinent informa-
tion 1o Tommy Vascocu, Station Manager, KDKB, PO.
Box 4227, Mesa, AZ 85201. No calls. EEO. M/F

$20,000 annually, plus Incentives for Program
Director. Midwest Top t 50 market seeking mature, pro-
fessional to program low frequency AM powerhouse.
Our PD will be strong personality for morning drive
and will have the knowledge and background to put it
all together—news, sports, public affairs, as well as
adult contemporary personalities and music. No ptima
donnas need apply. This is a career opportunity. Send
resume and tape with brief programming philosophy
to Midwest Radic Corporate Headquarters, Box 2983,
Fargo, ND 58108.

Talk show hosts —WNIS, Norlolk, VA, wants to hear
from you. We're looking for someone who knows how
1o communicate. Prior experience a must. Send tape,
resume, to: Doug Boynton, Operations Manager, WN!S
Radio, PO Box 1350, Norfolk, VA 23501. No phone
calls. ECE MIF.

SITUATIONS WANTED MANAGEMENT

Station Manager seeking sales-oriented general
managership. Employed. Nine years sales, program-
ing, administration, ascertainment/license renewal.
Box K-148,

Double Whammy—Sales Manager and Chiel
Engineer. Husband/wile management team. Westem
states. 714—345-4301.

General Manager, sales pro, excellent credentials
wants permanent move to first class operation. 703 —
466-4130.

Today's broadcasting requires knowledgeable,
professional and profitable leadership. Twenty year
broadcaster will make your station ... money! Let's
talk! Box K-198.

Top Notch Management Team. One General Man-
ager-Sales Manager, the other PD-Sales Management
background. t1 years experience each. Excellent
references. Seeking stable growth potential situation.
Relocation no problem. Box K-204.

General Manager: 28 years radio, last 17 as general
manager. Medium & major market background. Suc-
cessful track record. Molivator organizer programmet,
sales leader, team |eader Desire relocation Pacific
Coast area where | am currently successful. Box M-29.

Program Director—talented, creative, intelligent
and versalile. You must be dedicated and ready to
work hard 1o achieve excellence. If you have an open
mind and possess leadership qualities, this can be
your opportunity to grow with a company with exten-
sive expansion plans in the 1980's. Send resume, air
check, programming concepts and salary history lo
Phil Londagin, KBBB/KGKQ Radic, PO Box 1478,
Borger, TX 79007. EQE. M/E

GM Avallable—Currently employed. Experience in-
cludes 20 years in Small market radio ... from an-
nouncing/sales to sales and general management.
Fully aware of the meaning of the bottom line. Box
M-19.

Extremely qualified General Manager Excellent
track record, outstanding abilily to organize, hire, train,
promote and sell. Box M-34.

Broadcasting Dec 3 1878
79



SITUATIONS WANTED MANAGEMENT
CONTINUVED

General Manager: Top Broadcaster wishes reloca-
tion as general manager. Experienced mature radio
veteran who loves tough challenge. Box M-32.

SITUATIONS WANTED
ANNOUNCERS

AOR-Musical knowledge (histery) is important, so
is love ot rock & roll. Dependable, hardworking, third.
Will relocate immediately. Tape and resume available.
Lou Andracki 312—689-1627 or 1516 Park Ave.
North, Chicago. IL 60064,

Solid PBP man 4 years exp major NCAA basketball.
Dan Lee 316—231-6205.

Experlenced-1st looking for contemporary Station.
Prefer nights or all night, but would consider days.
419—435-4111. Rollin Reetz, PO Box 1031, Fostoria,
OH 44830.

Announcer, 3rd Endorsed, tight board, good pro-
duction, 2 years college plus 1 year professional ex-
perience seeks adult/contemperary format. Will rele-
cate. Rick Strauss, 2567 Madison Ave. Union City, CA
94587. 415—471-3289.

Stable college grad with experience seeking posi-
tion in Florida, any format. Call Bruce, 512—
452-6536.

Broadcast school graduate. Male 23, ambitious,
creative, humorous, personable. Good production,
tight board. Available immediately for rock or MOR
position. Prefer Wisconsin or upper Midwest. Box
K-181.

Highly motivated trained black male broadcaster
recent graduate. “Can Do” person. AOR MOR top 40,
progressive and commercials that sell sell sell. Phone
(Days) David Bryant 201 —247-7881.

I'll glve you years of experience, excellent airwork,
superb copywriting, even better production. All this
and more is yours if you're an MOR or country station
in the sunbelt. Southwest preferred. Call 813—
332-7496.

4 years oxperience seeking unique small or
medium market Station committed to professionalism,
with advancement opportunity and friendly at-
mosphere. Experience includes PD in 3-station small
market. No revolving dcors! Brad Lovett, 421 E Col-
lege. Coldwater, OH 45828,

Mature snnouncer 15 years experience, First licket,
C&W or pop adult formats. Prefer Florida or Southeast.
Bill Smithson 305—448-1260.

Popular Blg Band leader 30's, 40's, 50's. Top DJ in
Midwest major markets 60's. Excellent news anchor
70's. Exciusive: My personaiity and complete Big
Band library could make your 7PM-Midnite slot big
bucks. Lee Baron 402—556-6647.

Announcer copywriter. Deep voice best suited to
commercials, news, adult music. Barry Ritenour, 208
North, Buffalo, NY, 14201, 716—884-5073.

Experlenced professional. Rock, C&W, AIC. DJ,
Copy. Sales, PBP Production, Automation. Seek stable
medium/major/major college market. West coast
pretered, but all legitimate offers considered, Tony
Denmark, 828 4th Street, No. 302, Santa Monica, CA
90403. 213—334-8266.

DJ, sports, news, prod, 3rd end MOR/Rock/CW.
Tight board. Jim Gomes 415—791-0692,

Announcer, good board, news, commercials. Read
well, dependable, Available immediately Dennis
Panczenko, 3148A. So. 15th Place, Milwaukee, Wi, 1—
414 —466-4862,

PD/MD—First Phone, 5 years pro. BA Communica-
tions. Warm, friendly communicatoe Progressive/AOR/
Contemporary. East Coast. Tape, resume from Chuck
Davis, 201—647-2748. 25 Mountain Avenue, Warren,
NJ 07060.

SITUATIONS WANTED TECHNICAL

Need solld engineering? Chief, 26 years in the
business, AM-DA, FM stereo. Warm climates. Box
K-175.

Maint. Engineer at top Wash., D.C. contemporary FM
ready lo meve. Heavy on studio constiuction, audio
processing and RF troubleshooting. Reply Box M-60.

SITUATIONS WANTED
NEWS

Aggressive, sharp female newscaster Sseeks
position in small or middle market radio station.
Superb air sound. One and halt years news experi-
ence, as well as copywriting and disc jockey experi-
ence. Dynamic, informative talk-show host. Box K-231.

Dynamic Female Interviewer— Talk Host-Morning
Drive Anchor. Currently working outside NYC. Ex-
cellent voice and track record. Resume, air check
available. Prefer NY metro area. Box M-40.

A small market News Director who defected lo the
PR/print world wants to return “home” for the holidays.
Call Dave Marks at 201 —762-7390 or Box M-9.

Experienced news professional, 38, seeks
Southern California challenge. Please contact Peter
Cuett, 805—498-5191,

Mature, stable pro seeking growth opportunily as
News Director. Can wtite, deliver, organize and lead.
Now near NYC, Box M-26.

8 yesrs Award-winning news at Midwest Medium
Market Giant. Seeking new chailenge 608— 257-9415
after 5.

News Director with 15 years experience will be
available Jan. 1, 1980. In-person interviews only. Con-
tact; Mike McKay, PO Box 221, Beloit, Wl 53511.
608—362-0788.

Experlenced Reporter, gocd voice, BA Seeking
step up from current position in small northeast mar-
ket. Box M-47.

General Sales Manager. Top 100 market in Mid-
wesl. Leading Network VHF station in market. Super-
vise expanding sales department. Experience in na-
tional and local sales management requi ed, Excellent
opportunity with growing group. An EEQ Employer.
Send resume and references to Box K-189.

General Manager/Sales Manager. Unusual oppor-
tunity for experienced executive for new TV. station lo-
cated in major Northeast suburban market. Attractive
salary, incentive, benefits. All replies strictly confiden-
tial. Send complete resume including history and
references lo Box K-195.

HELP WANTED SALES

Local/Reg. Sales—Need a self-starter with ag-
gressive attitude for ABC Affiliate in Florida. Applicant
has to be a closer and good at details with some
knowledge of all phases of a TV station. Reply to Box
K-188.

We are seeking a dynamic individual to assist our
local sales efforts by serving as a retail development
specialist. This person will be responsible for deter-
mining needs of local retail advertising, then provide
marketing assistance in utilizing television. Ideally the
person sought shouid have both retail and broadcast
experience; however, any mixture of above experience
will be considered. If you're interested, send letter,
resume, and salary requirements to: Steve Dani,
G.SM., WTOV-TV, 320 Market Street, Steubenville, OH
43952 EOE.

Account Executive: NBC's newest afliliate in
Central VT/INH has an immediate opening for that
motivated individual who can develop our expanding
market. Excellent Salary and growth potential set in
beautiful northern New England. Greg O'Connat, LSM,
WNNE-TV, Hanover, NH. 1—802—285-3100.

Account Executive: Immediate opening for sales
person with 3 or more years advertising sales experi-
ence. Prefer college degree in marketing or com-
munications. Send resume with minimum income re-
quirements to: Jim Squibb, PO Box 6667, Wheeling,
WV 26003. ECE.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Talk is the tuture of AM Radio. Let's talk about pro-
gramming your station and about one of the very best
taik pros doing your early moming slot for fun and
profit. Ot how about a regular talk siot dealing with
issues. If | can jump from a 2.5 1o an 8.3 in just cne
year in one of the nation's most competitive top 15
markets | can do the same for you. Don't die with
muysic. Let's talk! Box K-85.

HELP WANTED TECHNICAL

Come in out of the cold: South Texas VHF looking
for maintenance chiet with superior technical
qualitications. EOE. Box K-152.

Experienced TV Englineer needed for leading NBC
Affiliate in sunny South. Must have thorough knowl-
edge of all aspects of engineering maintenance and
operation, Send resume to WESH-TV, PO. Box 1551,
Daytona Beach, FL 32015.

Black broadcaster 14 years experience 15t phone,
production, operations manager PD MD Super DJ. |
will win for you! Box K-81.

Operations Director. Major Market Pro seeks return
lo management. Strong administrative skills, music,
production. Prefer Aduit Contemporary. MOR, of
Beautiful Music. Short air shift acceptable. Heavy on
community/audience involvernent. Team and research
oriented, East/West coast only. Box M-8.

Put over $25,000 in audience research systems and
programming expertise to work for your station's suc-
cess. invest in a programming specialist! For a com-
plete presentation, write: Mark D. Olson, 2522 Norma
Avenue, Wes!t Covina, CA 91791,

Experlencad contemporary program director with
good ratings and best references. BS Business Admin-
istration. Will consider any size market. Call John
803—833-4217.

Three year programmer seeks R&B station in
medium of large market. Box M-51,

DEF llkes by work, you will too. Reporter-producer.
News-public affairs. Box K-217.

TELEVISION

HELP WANTED MANAGEMENT

First phone announcer sales, copy, production. 20
years experience. Looking for good money and se-
curity with good company. Small to medium market.
Hard working tamily man, good voice, seeking perma-
nent position. Box M-58.

TV Program Director Large market, West Coast City,
network affiliated station wants program director with
market size 10-40 actual program director experi-
ence. Minimum ten years in TV, five years manage-
ment EOE. Box M-44,

Techniclans: Washington-based PBS station is
seeking technicians with experience in videotape
editing or maintenance and 1st class FCC license.
Salary commensurate with experience. Send resume
to: O&E Dept., WETA-TV, Box 2626, Washington, DC
20013.

Engineering Manager: Wanted for production
oriented PBS affiliate. Previous TV production and
supervisory experience and 1st class license required,
Thorough knowledge of audio/video production tech-
nigues. Salary commensurate with experience. Send
resume to: O&E Dept., WETA-TV, Box 2626, Washing-
ton, DC 20013.

Chlef Englneer needed for UHF PTV station in 85th
market. Responsible for lechnical cperations, mainte-
nance and planning; department numbers 11. Re-
quires 1st phone, TV engineering experience, super-
visory or management experience. Salary DOE. Send
letter of application and resume to: Paul Hartman, Ex-
ecutive Director, KOZK-TV MPO Bax 21, Springfield,
MO 65801, Deadline: November 30. Equal Oppor-
tunity/Affirmative Action Employer.

Sun Belt beckons qualified, reliable assistant chiet
engineer for established Texas Gulf Coast VHF station,
EOE. Box K-165.

TV Broadcast Systems Engineer/Denver post-pro-
duction and R/T satellite facility. 1st phone, min. 3 yrs.
t-1 exp. w/proven systems planning/installation ability.
Exp. in MW, time-code editing systems and multi-
track audio sweetening systems highly desirable. Sal-
ary commensurate wlexp., excellent benefits. EOE.
Resume: RMCPB/Broadcast Centet 2480 West 26th
Avenue, Suite 50-B, Denver, CO 80211.
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HELP WANTED TECHNICAL
CONTINUED

Maintenance Englneer—immediate opening, CBS
affiliate on California Menterey Peninsula. Hands-on
experience in RCA studio, transmitter and microwave.
$15,000 yearly. Contact Ken Warmen, C.E., 46 Garden
Court, Monterey, CA 93540. 408—649-0460. EOE.

TV Chief Engineer — Southwest Network VHF needs
hands on chief engineer with {ull knowledge of state-
of-the-art studio. Good Starting salary, car with ex-
penses paid and relocation expenses. EOE. Send
resume to Box K-180.

Maintenance Englneer interested in working in new,
large-market TV station. Must have electronics school-
ing. first class FCC license and 3 lo 5 years' television
broadcasting experlence. Room for advancement.
Work with state of the art equipment in Sunbel! area.
EQE/M-F. Call Greg Milles, Chiet Engineer. KGMC TV,
Oklahoma City, 405—478-3434.

Video Tape Editor/Operator Denver post-produc-
tion and R/T satellite facility 1st phone, min. 3 yrs. f-t
exp. witime-code editing systems. Knowledge of
multi-track audio sweetening highly desirable, plus
desire to maintain highest quality standards. Salary
commensurale wlexp., excellent benelits. EOE.
Resume: RMCPB/Broadcast Center, 2480 West 26th
Avenue, Suite 50-B, Cenver, CO 80211.

Studio Maintenance Engineer for CBS affiliated
VHF in 100+ market. Must have experience with quad
tape, switching systems, film and studio cameras.
Send resume and salary requirement to Box K-200.

Television Chief Engineer for growing station in
1951h market. Management experience necessary. All
fringe benefits, station located in beautiful southern
Idaho. An equal opportunity employet Reply to Box
K-153.

Maintenance Englinesr for combined station-pro-
duction house. Help maintain WBRE-TV's state of the
art equipment including TCR100, TR600, TK45,
TKP48, TK76 and Grass Valley DVE and E-Mem. An
EEQ Employer, Write Charles Baltimore, WBRE-TV,
Wilkes-Barre, PA 18773 or call 717—823-3101.

Immediete opening lor experienced maintenance ,
engineer with first class license. Great hunting, fishing, .
skiing, family environment, only minutes drive time.'
Contact Cecil Kope, KIFI-TV. |daho Falls, ID 208—
523-1171. An EOE employer.

Broadcast Engineer )l The University of Missouri-
Columbia, School of Journalism has an opening for a
Broadcast Engineer lIl. Chosen applicant must be will- |
ing to work in a university environment involving a lot |
of student contact. Additional qualifications include an
Associate’'s degree inciuding course work in
electronics, radio and television. Four {o five years ex-
perience in the operation and maintenance of a televi-
sion and/or radio facility. First class radio telephone
license, Competitive salary and good benelits. For
more Information send resume and/or contact: Person- !
nel Services, University ol Missouri-Columbia. 309
Hitt Street. Columbia, MO 65211, 314—B882-4221. Anii
Aftirmative Action/Equal Opportunity Employer. !

Assistant chief engineer with 5-10 years broad-
cast TV experience for major market facility Must be
well versed in engineering/production/remotes. EOE.
M/F. Send resume to Box M-20.

Connecticut Public Broadcasting—Seeking TV
Engineers with FCC First, minimum 2 years technical
schooling and broadcast experience. Salary range
$10,348-$18,565. Send detailed resume Fran
Abramowicz, CPTV, 24 Summit Street, Hartford, CT
06106. EEO.

Maintenance Engineer: Public Television station.
Two years tacent, full-time, paid experience in mainte-
nance and operation of television transmission -
systems, First Class Radiotelephone license. Starting
salary $7.00. §7.33 or §7.72 per hour depending on
experience. Submit resume by December 12,1879, to
the Classilied Personnei Department, Ciark County
School District, 2832 East Flamingo Rd., Las Vegas,
NV 89121. An Aftirmative Action Equal Opportunity
Employer.

Chief Engineer-Strong maintenance experience
required for VHF-TV Studio and transmitter. Midwest
station in hunting, fishing and recreation area. Offers
top salary and benefits lor this position. Box M-42.

TV Operations Engineer—Buffalo, NY. TV FCC
licensed engineer. Previous experience in operations
necessary Call Raymond Felckowski 716 —773-7531.
An Equal Opportunity Employer.

FCC First Phone beginner for on-air switching, and
lo learn maintenance. Box 947, Corpus Christi, TX
78403, or 512—883-2823.

Ma!nt. Eng. for midnight or 4AM shift with TV Station/
Remote Operation/Production. FCC 1st and 3-5 years
broadcast maintennce exp. required. Excellent base

salary and Iringe benefit package. EOE/MI/F Sendi

resume to Box M-25.

Chief Engineer. Hands-on skills required for
transmitter, translators, microwave and studio equip-
ment. Growing company. Great opportunity. EQE., KIVA-
TV, Farmington, NM 505—327-9881.

Chief Engineer for network affiliate in SE sunbeil.
Must have extensive maintenance expetience in UHFE
RCA Package. and ENG. Bring your No. 1 helper with
you as Asst., Chiel or Maintenance Engineer if you
wish. Send resume and salary fequirements to Box
M-31.

Maintenance Engineer in the sunny south for 1"
VTR's and ENG. Also other studio equipment. Must

have 1st phone. E.Q.E. Send resume lo Tim Rounds, -
WRBBH-TV/20, 3719 Central Avenue, Fort Myers, FL

33901,

TV Maintenance Engineer with five years experi-
ence for major market station. Base salary in excess of

$20,000 plus overtime. EOE. M/F Send resume to Box

M-23.

TV Maintenance Engineer needed immediately for
prominent public TV station. Familiar with Ampex
1200 AVR-2. cameras and ENG. Opportunity for
operations person ready to advance. Contact Chief
Engineer, WMHT-TV, Box 17, Schenectady NY 12301.
§18—2356-1700. EOE/AA.

TV Techniclian—Duties: operation and maintenance
of studio and field equipment for production center
providing programs for statewide PTV network. Re-
quires: 1st Class FCC: thorough knowledge of princCi-
ples of electronic theory, engineering methods, pro-
cedures and studio operations; and minimum 4 years
experience, Emphasis will be placed on trouble shoot-
ing and maintenance. Salary: $15,000 plus university
benefits and opportunity to attend school. Contact:
Joe Stuckey, University TV Services, PO Box X, Univer-
sity, AL 35486. Phone 205—348-6210. Application
deadline; received no later than December 15, 1978.

Engineering: Iimmediate opening for Operator-
Engineer with First Class License. Starting salary
negotiable, Send resume to: Robert McFarland,
WTRF-TV, 96-16th Street, Wheeling, WV 26003, EQE.

Asst. Chief Eng. ready for responsible number two
position with UHF network affiliate in SE sunbeit.
Heavy studio and ENG maintenance. Send resume
and salary history to Box M-33.

Malntenance Englinesr—Forida net affiliate needs
resident expert in Sony ENG and related 3/4” equip-
ment. Call Jim Matthews, Gen. Mgr, WECA-TV,
Tallahassee 904 —893-3127.

TV Chlef Engineer—Midwest network operating five
TV stations. Good benefits: retirement, insurance, car.
Salary commensurate with experience. Send resume
cfo Glenn Bell, KARD-TV, Box 333, Wichita, KS 67201,
ot phone 316--265-5631. Equal opportunily
employer.

WTNH-TV's Chief Enginesr is retiring after 28

years! His replacement will tind a well-run operation
and the excitement of building a new television station
within the next yeat Applicants must have Chiel,
Assistant Chief, or egquivalent experience. Write Gen-
eral Manager, WTNH-TV, Box 1849, New Haven, CT.
Equal Opportunity Employec

HELP WANTED NEWS

Reporter—Top 50 market looking for reporter with
good on-air presence and writing skills. Send sesumne
and videotape cassette to: News Director. WOWK-TV,
625 - 4th Ave. Huntington, WV 25701. Equal Oppor-
tunity Employer.

Sportscaster—Southeastern station needs
sportscaster with at least two years on-air exparience.
Equal Opportunity Employer. Send resume to Box
K-157.

Group-owned YHF Net affiliate with a superior news
department seeking anchors and reporters. Send
resumes in strict confidence to this eastern medium
market winner at Box K-162.

TV News Documentary Photographer will: expe-
rience and creativity, beginning January 1, 1980, Con-
tact Personnel Director, WSM, Incorporated. Box 100,
Nashville, TN 37202. An Equal Opportunity Employet

TV News Reporter ... excellent opportunity with
rapidly growing Midwest Broadcast group for an expe-

. rienced TV news reporter Good opporlunity for ad-

vancement. An Equal Opportunity Employer. Send
resume to Box K-187.

TV News Feature Reporter with minimum one
year's experience, beginning January 1, 1980. Contact
Personnel Director, WSM, Incorporated, Box 100,
Nashville, TN 37202. An Equal Opportunity Employer.

We're looking for the best News Director in America
to lead our natlonally-recognized. number-one-rated
news operation. We're a major Midwest network affill-
ate that has it all: ENG, helicopter new facility, 25
years of commitment, and a talented stalf, Applicants
must have substantial experience in journalism, strong
management Skills, and a demonstrated record of
achievernent. EOE. Send resume and salary require-
ments to Box K-207.

Television News Director for growing station in
beautiful West. Management experience necessary to
run small department and train news reporters/
anchors. All fringe benefits, station located in an equal
opportunity employer, Reply to Box K-154.

Aggressive News Station in Southwest needs
Meteorologist weatherperson. An equal opportunity
employer If you believe weather can be detsiled and
understandable send resume to Box K-173.

Weatharparaan/Science Editor needed for ag-
gressive news department in Midwestern 50-60 mar-
ket. Prefer background in meteorology Will do on-air
weathercasts and produce stories relating to science
for newscasts. EOE. Apply with resume and salary re-
quirernents to Box K-171.

Meteorologist wanted for suncoast television sta-
tion; excellent opportunity in major weather market;
an equal opportunity employer. Send resume to Box
K-213.

Anchor/Producer: KTTC-TV needs experlenced
television journalist o anchor/produce 10 p.m. news.
Send resume to News Director, KTTC-TV, 601 First
Avenue SW, Rochester, MN 55901. Equal Opportunity

employer,

TV News Producer, Top 5 markel. Must be orga-
nized, a creative writer and have proven ability to pro-
duce upbeat, exciting. fast-paced newscasts. EOE
station. Resume and wriling samples with your letter
selling us on your strengths. Box M-64.

Mighly regarded television station in northeast
cosmopolitan city seeking mature, experienced, suc-
cessful news anchor who also writes well. Modern,
well-equipped news operation with prolessional staft.
Send resume, references, video tape and Salary re-
quirements to General Manager WSYR-TV, 1030
James Street, Syracuse, NY 13203, Equal Opportunity
Employer .

If you love sports, show it in your field packages
and anchoring, we'd like to talk with you Work with a
skilled group on a lop 50 station. EEQ employet
Rasumes to Box K-224.

Assistant Chilef Engineer for Norntheast UHF Net-
work Affiliate. Must have strong management, Studio
operation and maintenance experience. Write with full
particulars. Opening is immediate. Station is an Equal
Opportunity Employer. Box M-52.

Reporter, able to work beal and handle investiga-
tions, looking for someone with small markel experi-
ence ready to move to medium market. Fifties, Mid-
west ENG station with live 8hots and aggressive news
coverage. Reply Box M-21.
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HELP WANTED NEWS CONTINUED

Field Reporter: I'm looking for an aggressive, experi-
enced reporter You must be able to dig, write and
package. Minimum two years television reporting ex-
perience. Send tape and resume tg Kevin Kelly, News
Director, WKEF-TV, Soldiers Home Road, Dayton, OH
45418, No phone calls please. Equal opportunity
employer.

Highly-rated medium market midwest CBS affili-
ate seeking Executive News Producer to produce § &
11 newscasts and to assist news director in supervi-
sion. Applicants should have prior commercial broad-
cast reporting and producing experience and be
familiar with ENG operations. An Equal Opportunity
Employer Write Box M-36.

Wanted: Anchor/Reporter, prefer experience. lor
small market TV station, located in a growing com-
munity. E.E.O. employer. KUMV TV Box 1287, Williston,
ND Ph. 701 —875-4311.

Producer, for 8 and 10 newscasts: looking for
someaone with small market experience ready to move
to medium market, fifties, Midwest. Reply Box M-12.

Reporters, Photographers, Producers. Qur new
owners have made a serious commitment 1o news and
we're ready to start hiring. If you're working in a small
market and want to move up to a station with a real
future in news, send your tape & resume to Gerald
Jensen, News Director, WEYI-TY, PO Box 3265,
Saginaw, Ml 48605. WEYI-TV is an Equal Cpportunity
Employer.

Expanding news commitment. Anchorsiteporiers
send lapes, resumes, scripts 10 Tom Maxedon, ND,
WLFI-TV, Box 18, Lafayette, IN 47902,

Reporter-photographer, to handle general assign-
ments, small market background desired; self-starter
and aggressive, for Midwest fifties station. Reply Box

Meteorologist—experienced only, immediate open-
ing. Ability to handle environmental reporting a plus.
Send tape, resume, and salary requirements to Harvey
Cox, News Director, WDBO-TV, PO Box 1833, Orlando,
FL 32802. We are an Equal Opportunity Alfirmative
Action Employer M/F

Assistant News Dirsctor/Assignment Editor for
top rated medium market station in South East. !f you
are enthusiastic about news, creative, organized. a
good writer who loves to teach reporters a “"better
way"”, likes all types of news and can set up a well bal-
anced board ... then we have a job for you. Actually, if
you don't possess all of the above, we would still like
to hear from you. ECE. Send resume and salary re-
quirements to Box M-50:

Commercial Manager with good track record and
administrative ability for progressive VHF in growing
Sun Belt market. EOE. Box K-160.

Production Manager for well-equipped Midwest
network affiliate with extensive programming and
commercial production commitment. Requines experi-
ence with modern production techniques and equip-
ment. Ability 1o lead and train others essential. Mini-
mum five years’ experience as Producer-Director re-
quired. EQE. Send resume and salary requirements lo
Box K-203.

Promotlon Director for top-rated Midwest ABC
affiliate. Applicants must have strong on-air promotion,
wtiting and producing background. An excellent op-
portunity with one of America's leading medium-mar-
ket stations. EOE. Send resume and salary require-
ments to Box K-178.

Prducer/Director—TV University Telecommunica-
tions. To produce, direct and supervise television pro-
ductions for use in instructional, educational and
broadcast formats. Experience in studio and remote
television production and direction. Candidates must
have 3 years experience, minimum of masters degree.
Salary commensurate with training and experience.
Academic staff position. Send resumes and audition
tapes to: Ron Weseloh, Communication Arts Center,
UW-Stevans Point, Stevens Point, W1 54481. An Equal
Opportunity/Affirmative Action employer.

Program Manager: exciting cpportunity top 40 mar-
ket, group owned. Responsibilities include program-
ming, production, PM Magazine, art, elc. Experience
required. Unlimited future. An Equa! Opportunity
Employer. Submit resume to Box M-45.

SITUATIONS WANTED MANAGEMENT

Production Photographer/Editor for KUSD-TV
and the South Dakota Public Television Network. Ap-
plicants must have a college degree or four years of
experience and training. Preference will be given to
those applicants who possess total ENG photography,
editing, lighting and audio skills. Salary range
$8,778-$10.802. Application deadline, December 10,
1979. Apply to USD Personnel Department, University
of South Dakota, Vermillion, SD 57069. An Equal Op-
portunity Employer.

Producer-Director. Major Midwest affiliate seeks
experienced, creative PD for commercial production,
local studio and remote programs. Applicant must
have at [east five years' professional experience,
proven ability to work with clients, and dedication to
quality production. Exceptional opportunity with top-
rated and best-equipped station in the state. EQE. Sal-
ary history and resume to Box K-192.

The going is tough ...’ for the executive secretary,
and "right hand" to the hard driving president and
CEO of a leading new York-based television produc-
tion and syndication company. We need top lalent,
and pay lop dollar. ... the pressures are great ... the
satisfaction and compensation are commensurate, If
you're experienced in TV, and malture, and teugh, and
resilient, and want to work hard and be well-paid,
you're the person we want. All applications are confi-
dential. Please send full details in your letier and
resume. Of course, we are EOE. Box M-63.

Production Manager, PTV Station, to schedule, train,
supervise production personnel for studio, remote, and
ENG activities. Requires degree, 3 years of extensive
production work in all facets of TV especially
newscasting, ENG, and ITV. Position open im-
mediately. Send cover letter, resume: Al Rerko, WVUT,
Vincennes University, Vincennes, IN 47591. Ph. 812—
8682-2237.

Selling Independent Television can be profitable
and enjoyable! Television sales professional with
strong background in sales/sales management seeks
position as GSM/NSM. Outstanding record in televi-
sion sales and account development. Excellent man-
agement background. Ability to motivate and direct
total sales effort. You will not be disappointed in cre-
dentials or potential of this GSM/NSM candidate. Cur-
rently employed. Box K-81.

It 1979’s bottom Hne looks disappointing, let's talk!
Television sales/sales management professional
seeks position as GSM/NSM. Experienced and ag-
gressive with proven ability to motivate and direct
total sales staff effort. Current and past sales achieve-
ments, plus potential will only help expedite your deci-
sions regarding 1980! Currently employed. Box
K-143.

Outstanding Television Salesman with excellent
industry-wide references. Can take nhumber one list or
move into Sales Manager's job. Over fifteen years ex-
perience in present market. Available now for inter-
views. Box M-1.

General Manager with oulstanding credentials!
Television-24 years; Radio—13 years: Broadcast-
ing—35 years, including Management 194 years.
Now 49. Thoroughly experienced all aspects: co-
ownership, administration, sales, programming, film-
buying, news, promotion, community-involvement, etc.
In markets small, medium and large, overcame over-
whelming obstacles, achieved fevitalization/rapid-
turnarounds; produced spectacular sales and prefits,
plus prestige. Very competitive! Quality leader in in-
dustry. Accustomed to full responsibility Produces
ourstanding ratings, sales, profits and prestige at ac-
celerated pace which aslounds competitors and
delights stockholders! Weekend interviews. Box M-15.

SITUATIONS WANTED TECHNICAL

WSJV-TV has immediate opening for experience
television Co-anchor/Reporter. Joumalism degree
preferred. Send resume and tape, apply in person or
call Reg Miller N.O., 58096 CR 7, Elkhart, IN 46514
219—293-8616. EOE.

Investigative Reporter—Hard-hitting investigator
wanted for featured role in major market television
news broadcast. EOE. Send resumeftapes to Person-
nel, KIRO-TV, Third and Broad, Seattle, WA 98121,

News Photographer in Southeasi. Experience
needed in EJ. Good attitude required. Excellent salary
and fringe benelits. Equal opportunity employer. Write
to Box M-56.

HELP WANTED PROGRAM!ING,
PRODUCTION 8 OTHERS

Commerclal Continuity Writer with fresh ideas
and strong creative ability for VHF television on
beautiful Texas Guif Coasl. EOE. Box K-156.

Fleid Producer—for top rated top ten market prime
time magazine show. We're looking for a television
fanatic who can preduce great features. EQE. If you
have a feature tape thal sparkles send your resume to
Box K-43.

Program Director lor new VHF public TV station
near Denver We inlend to be a laboratory for new
ideas in television, and want lo hear yours. Send
resume, salary history, references, and outline of how
you'd bring fresh programming to our community (al-
ready served by PBS affiliate). Mail to: John Schwartz;
KBDI-TV: Box 6060; Boulder, CO 80306. EQE.

Director for KUSD-TV and the South Dakota Public
Television Network. Responsible for directing studio
and remote productions. Must have knowledge and
experience in all phases of television production, in-
cluding ENG production, quad and cassette editing,
audio, lighting and set design. Minimum of two years
experience and college degree or an equivalent com-
bination of training and experience as a television
director Salary $10,878 o $13.528. Application
deadline, January 14, 1980. Apply to: USD Personnel
Department, University of South Dakota, Vermillion,
SD 57068. An Equal Opportunity Empioyer.

Promotion Manager for top 40 VHF network affiliate
in southeast sunbell. Promotional experience in all
media preferred. Good writing skills and organiza-
tional ability absolutely essential. Send resume and
salary requirements to Box M-6.

On-Air Promotions Producer/Director— Expand-
ing South Florida CBS affiliate with BIG future, looking
for creative heavy weight with production skills, and
organizational abilities to match. Must be good all-
rounder and able to prove it. EEC/M/FE Contact Jay
Oliver, Promotions Manager, WTVX-TV, PO Box 3434,
F1. Pierce, FL 33450 or 305—464-3434.

Top rated station In Pledmont. WFMY-TV,
Greensboro, North Carolina needs an experienced and
highly qualified ENG photographer/editor for PM show.
Will work with staff of 5. Topnotch station, good bene-
fits, good salary. Position open now. Send resume or
call Personnel Manager—919—379-9369. Equal Cp-
porntunity Employer.

TV-FM-AM Field Engineering Service installa-
tion-maintenace-systerm design-survey and critique-
interim maintenance or chief engineer. Available by
the day, week or duration of project. Phone Bruce
Singleton 813 —868-2989.

2 years eoxperience, Switcher-Director-Engineer.
First Phone, BA Radio-TV. Looking for job in college
town, where | could also work on my EE degree. 208—
522-2124,

Ten year top major-market and first phone broad-
cast technician, audio engineer, projectionist,
videotape operator, TV camera set-ups. Resume illus-
trates great background. Let's chat! Box M-2.

SITUATIONS WANTED NEWS

Experienced News, E.N.G./Photographer, Re-
porter. Audition tape and resume on request. Call
612—B66-8036 or Steven Bothun, 7345 13th Ave So,
Richfield, MN 55423.

Left T.V. 5 years ago to become operations director
of Eastern U.S. radio chain. Want back in TV. Experi-
ence in reporting, sports, weather. Private pilot, work-
ing on masters in business, a real pro! Can add a great
look to your station. Call for pictures, resume, tape.
216—493-0194,

Experisnced Professional sports joumalist looking
for good station. 614 —885-3890. Box K-180.

Wil It raln ... will it snow, I've gol the show that lets
you know. Professicnal metecrologist, 5 years experi-
ence, AMS seal of approval. Reply Box K-177.
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SITUATIONS WANTED NEWS
CONTINVED

News Directors: Let me help make you look good!

Enterprising reporter, two years film, ENG experience

seeking position with solid news operation. BA.

aroadcasling and Political Science. Lots of hustle. Box
-13.

Top Newspaper Reporter —seven years of in depth
experience—is ready to make the swilch. Seeks entry
level TV news position. Box M-27.

Anchorman/reporter—Personal, direct air style that
communicates. Strong major market experience. Gen-
eral and investigalive news skills. Seeks challenging,
competilive work with news-dedicated station. Box
M-41,

Aggressive reporter seeks first TV opportunity. Four
years experience radio, newspapers. Broadcast MA.
Contact Greg 313—898-7506.

Writer/Reporter, 23, MA Journalism University of
Michigan. BA Politics—New York. Desires entry-level
TV news position. Available end December For
resume & references: Steve Layne, 400 Maynard St.,
No. 705, Ann Arbor, Ml 48104 313—996-5537.

Experlenced television Journallst presently
employed wants investigative reporting job in top 35
market. Reply Box M-55.

Sporl; Anchorman: Experienced personality, cur-
rently emplioyed in major market. Tape shows | write
with wit and deliver with style. 216—871-6320.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

TV/Radio Talk Host/Producer. Excellent inter-
viewer One of the top pros in talk. Available for in-per-
son interview and audition. Money second 10 oppor-
tunity. Box K-82.

Experienced in children's programs. Resume on
request. Available. Box K-107.

CABLE

SITUATIONS WANTED SALES

Cable marketing/sales —MS degree Broadcast-
Film, 2% years outside AV sales, age 26. Steve Davis,
4610 Amesbury No. 282, Dallas. 75206. 214—
750-1652.

ALLIED FIELDS
HELP WANTED SALES

Leading Syndicater in upper midwest desires sales
person with automation experience great opportunity
for self starter with strong sales background. Replies
confidential. Box M-22.

Fort Lauderdale, Florida—immediate opening for
salespersons with broadcast experience (o sell by
phone nationally Call Bob Parlette person to person
collect 305—522-6610.

HELP WANTED INSTRUCTION

Position reopened. Teach courses in Radio-TV, ad-
vise cc¢. radio station. Graduate degree plus experi-
ence required. Dr. William Hammel, Department of
Communications, Loyola University, New Orleans, LA
70118. Loyola University is an equal opportunity/
affirmative action employer.

Faculty Vacancy. Broadcast regulation, policy, eco-
nomics, history. The Department of Radio-Television-
Film at The University of Texas at Austin is seeking a
faculty member to teach undergraduate and graduate
courses in ane or more of the following areas: broad-
cast regulation, policy, economics, management and/
or history, The per$on hired will have an opportunity o
direct graduate research and will be expected to con-
tinue hermis scholarship in mass communication. The
Ph.D. or other appropriate terminal degree is required.
Preference will be given applicants with college or
universily leaching experience and a strong record of
scholarly publication and professicnal achievement.
Rank will probably be Assistant Professor Salary will
depend on the applicant's teaching experience and
record of scholarly and professienal accomplishment.
The position will be available in June or September
1980. The University of Texas at Austin is an Affirma-
tive Action/Equal Opportunity Employer. Send letter of
application and resume by January 15 1880, to:
Robert E. Davis, Chairman, Department of Radio-
Television-Film, The University of Texas at Austin,
Austin, TX 78712,

Western Kentucky University, Bowling Green, KY
42101. Department Head—Communication and
Theatre: Position requires eamed doctorate or the
equivalent. Prefer candidate with broadbased experi-
ence, demonslrating understanding of speech com-
munication, theatre, broadcasting, mass communica-
tion and dance. A member of the College of Arts and
Humanities, the department has 24 full-time faculty
members and 540 majers. Rank and salary dependent
upon qualifications and experience. Deadline for ap-
plications, January 15, 1980. Send resume and three
letters of recommendation to Dr. Larry Winn, Chairman
Search Committee. Room 200, Ivan Wilson Center for
Fine Arts, and Affirmative Aclion/Equal Opportunity
Employer.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Instant Cash For TV Equipment: Urgently need
transmitters, antennas, towers, cameras. VTRs, color
studio equipment. Call toll {ree BOO— 241-7878. Bill
Kitchen, Quality Media Corporation (In Georgia call
404 —324-1271)

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Aroa reps wanted for music production house. Peo-
ple who have experience selling commercial jingles,
heavy radio or agency background, will earn high
commissions with our quality line. OK. if you're cur-
rently selling a non-competitive service. CAG, 12 East
44th Street, NYC 10017 or 212—687-1490.

HELP WANTED TECHNICAL

5" Air Heliaz Andrews HJ9-50. Can be cutand termi-
nated to requirement. Below Migrs Price. Some 3" also
available. BASIC WIRE & CABLE 860 W. Evergreen,
Chicago, IL 312—266-2600.

Good parts Inventory (o1 RCA TTU1B and TTU25
ransmitter. Write KLOC-TV, PO Box 3689, Modesto,
CA 95352.

TM Productions seeks additional maintenance
engineer, extremely capable, familiar with multi-track
gear. Send resume to Ken Justiss, VP/Operations, TM
Productions; 1349 Regal Row: Dallas, TX 75247. No
calls.

Remote Engineer: TPC seeking individual with ex-
tensive mobile unit experience for StarTruck and
Remote Operations. Video and maintenance back-
ground preferred along with ability to switch and serve
clients. Submit resume to: TPC Remotes, Production
Plaza, Sewickley, PA 15143,

Maintenance Engineer wanted for Video Tape Pro-
duction Studio. Knowledge of 1¥ VTR's a must... Send
resumes with salary requirement to: Victor Van Rees,
Solaris Television Studios, 2525 Ocean Patk Blvd.
Santa Monica, CA 90405.

1 KW AM, Gates BC-1T Early 60's On the air Cur-
rent proof of perf

10 KW FM CCA model 10,000 DS Less than 3 yrs. on
air Exciter stereo generator.

10 KW FM GEL, FMT-10A, 60's model, excellent con-
dition with prool of perf. Exciter, stereo, SCA, many
spares.

5 KW FM Collins, 830E, 9 yrs. old. spare tubes. On
the air exciter, stereo, SCA. Excellent condition.

For more information on our complete product line,
please call M. Cooper, 215—379-6585.

GE Transmitter with attendent equipment Model
TT59. 50 KW very good condition on Channel 17.
Available immediately. Bargain if you move. Reason-
able if | move. For details contact: E.B. Wright, 1018
West Peachtree St. Atlanta, GA 30309. 404-—
875-7317.

Ampex TAS55B UHF Transmitter—55 kw, Good
condition, $150,000.

GE TT22A 35kw VHF tranamitter—Low band, fair,
512,000

GE PE-400 Color Cameras —Pedastals, Racks, like
new, ea $14,000.

GE PE-350 Color Cameras —All accessories, good
condition, ea $7,000.

GE PE-240 Film Camera—Automatic Gain &
Blanking, $8,000.

IVC 500 Color Camera—Lens, cables, encoder

$8,000.

RCA TK-27A Film Camera—Good Condition, TP

15 Available, $12,000.

Eastman 285 Projectors —Reverse, good condi-

tion, ea $6,000.

gcoAOOTVM-'I Microwave—7GHZ, Audio Channel,
1.000.

RCA Hi-Band refurb. heads —RCA Warranty, ea.

$3,500.

gMPEx VR 7000 VTR's — 1" Formal, 3 available, ea
1,000.

AMPEX 1200A VTR’s—Loaded with Options, ea

$24,000.

Norsico PC-70 Color Camera—16X1 200M Lens,

ea. $18,000.

Norelco PCP-70 Color Camera—Portable or

Studio Use 515.000. .

Norelco PC-80 Color Camera—lpdated lo

PC-70, new lubes, 5$12,000.

New Videotek Monitors—Super qualily, low price.

New Lenco Terminal Equipment—Fast Shipment,

30 Brands of New Equipment—Special Prices. We

will buy your used TV equipment. To buy or sell, call

Toll Free B00—241-7878, Bill Kitchen or Charles

McHan, Quality Media Corporation. In GA call 404 —

324-1271.

Gates KSP-10 Automation System, accepts 15
inputs, five digit logging system. needs tape ma-
chines; CBS FM Volumax. Call Steve Boyer, 215—
258-61565.

TV81 Camera Cable. Several miles of assorted
lengths, all good, with connectors. Lawhed, Lid,, 388
Reed Rd. Broomall, PA 19008. 215—543-7600.

VR-3000 Excellent condition. Best offer by
12/15/79 Ph. Dennis Dunbar 313—873-7200.

Audlo Carousels: 5 Sono-mag model 250-RS and
252-RS. 24 position. Now on the air and playing. Also,
2 Houston-Fearless camera pan heads. Priced right
for tast sale. Contact: Director Engineering, Donrey
Media Group, PO Box 550, Las Vegas, NV 89101 or
phone 702—385-4241.

Dielectric Strobe Lighting System model 200 K
73. 3 years old. Complete lighting system consisting
of beacon, and 12 instrumenis. Numerous spare parts
including 16 spare flash tubes. Contact Chief
Engineer, WFTV, Orlando. FL. 305—841-8000.

Cavec for RCA VTR's—TR4HB, TR22HB, TR50,
TRE0, TRE1, TR70 (al). New shop run. Lawhed, Lid.,
388 Reed Rd. Broomall, PA 19008 215—543-7600.
Ask for Eric or Tom.

1-—Cetec 7000 automation Brain center with 2—
L.G.M. Instacarts plus 3-1.G.M. Go-carts. Changing for-
mat. 18 mos old. If you quality pay $10,000 down and
take over balance of 5 year low interest lease. Write
Box M-53.

For Sale: 4 SMC Carosels-like new condition. All for
$6000. Call B04—623-6262.

2-TV Production Trucks: 40' 3-Ampex BCC-1
Plumbicon cameras, RCA-TR600-2", American Data
558-3 Switcher, quadsplit, rotary, soft wipes: 20 chan-
nel audio, $345,000. 24" 2 Ikegami cameras. RCA-
TR61-2", 12 channel audio, 3/4-2800 Sony microtime
TBC: built-in generator $130,000. 213—985-5562,
eve. 397-5922.

Moseley STL PCL-505/C 951.5 Mhz transmitter
unused, receiver 3 months use, with antennas, $3,600.
Stereo generator SCG-9 unused $1,200 or best offers.
Guaranteed new specs. 503—223-1155 Robert
Rogers.

ENG Cameras—inventory clearance—Three new
Sony BVP 100 Color Cameras with broadcast plum-
bicons. Full Servo Cannon 10 X 1 lens. Camera brace,
carrying cases, Cables and manuals. Please call Mr.
Taylor 215—367-6057.
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FOR SALE EQUIPMENT
CONTINUED

ITC Cart Machines ... reconditioned machines at
35% below current list for comparable new units.
Several in stock, subject 1o availability 30 reproducers
in both stereo and mono. Sterec WRA recording
amplifiers tor 3D reproducers. RP series stereo recor-
ders. Mr. Kevin Schulls, Sales Manager, Holt Technical
Services, 205 Westgate Mall, Bethlehem, PA 18017.
215—865-3775.

Buying a transmitter? Let us guote on Input,
Monitoring, Transmission line, and Microwave equip-
ment. Broadcast Systems. Inc. 800—531-5232 or
512—836-6014.

RE] teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Ciasses begin January 2 and February 12. Student
rooms at the school. 61 N. Pineapple Ave, Sarasota, FL
33577, 813—955-6922, 2402 Tidewater Trail, Fre-
dericksburg, VA 22401.703—-373-1441.

San Francisco, FCC Li , 6 weeks 1/14/79.
Results guaranteed. Veterans Training Approved.
School of Communication Electronics, 612 Howard
St. SF 94105 415-392-0194.

RADIO
Help Wanted Management

EMPLOYMENT SERVICES

The Most Complets listing of Radio Job Openings!
Jobsheet! Samples: $1.00. Three month subscrip-
tion: $12.00; one year subscription: $3500 Media
Consultants, 2504 Regent Court, Lafayette, IN 47905,

COMEDY

Free sampie of radio’s most popular humor service!
O'LINERS, 1448-C West San Bruno, Fresno, CA
93711,

Guaranteed Funnier! Hundreds renewed! Freebie!
Contemporary Comedy. 5804-B Twineing. Dallas, TX
75227.

“Comic Relief." Bi-wee'kly service. The funniest. Free
sample. Whilde Creative Services. 20016 Elkhart,
Detroit, Mi 48225.

MISCELLANEOUS

Artist Bio Information, daily calendat more! Total
personality bi-weekly service. Write (on letterhead) for
sampie: Galaxy, Box 20093-B. Long Beach, CA 90801.
213—438-0508.

Prizes! Prizes! Prizes! National brands for prome-
tions, contests, programming. No barter or trade ...
better! For fantastic deal, write or phone: Television &
Radio Features, Inc.,, 166 E. Superior St, Chicago, IL
60611, call collect 312—944-3700.

Custom, client jingles in one week. PMW, Inc. Box
947, Bryn Mawr, PA 19010, 215—525-9873.

Cheap Radio Thrills! Promo music, sound effects,
program themes, synthesizers, jingle add-ons. produc-
tion aids, over 325 dynamite tracks on 4 low-priced
LPs!! Free sampie: LA. AIR FORCE, Box 944-B, Long
Beach, CA 90801.

Musical Themes ... ad copy that sells ... video and
animation work ... jingles. Joining forces to bring you
the tinest in recorded musical campaigns. Call 716—
663-7372 or 716—621-6270 for free demo tape.
You've lried the rest for jingles, station images, musi-
cal theme projects ... now come to the best! Call D.G.
Advertising, Inc/Dynamic Recording Company today
collect!

Hundreds of orlgin-l oldtime radio shows on lape.
List of distributers $1.00. Box 2588, Bartlett, IL 60103,

The best custom commercial jingles you've ever
heard at prices to fit every client. CAG, 12 East 44th
Streel. NYC 10017 or 212—687-1480.

MANAGER
COMPUTER OPERATIONS
Individual will be p le lor loading and
troubleshooting NOVA series computer utilized in |he
Network swilching operations. Also functions as shift
supervisor to operalions technicians. Coordinates pro-
gramming with production personnel and on-the-air
talenl, inlerfaces with commeon carriers for ncoming
audio signals and network distribution.

Applicanl should possess al leasl one (1) year of nel-
work and engineering management experience. Previ-
ous supervisory experence in technical prelerred plus
MICH-Processer mini compuler experience.

If you are seeking a challengwng position in an in-
teresling and exciting business, we invite you lo sub-
mit resume with salary requirements |o;

MUTUAL BROADCASTING SYSTEM. INC.
1755 Jetterson Davis Hwy.
Arlington, VA
22202

"

SALES MANAGER !
Soul Station
5000 watt Fulltime
Outstanding opportunity for
salesperson on the way up.
Write Box M-28

Help Wanted Announcers

BEAUTIFUL MUSIC
West

Beautiful Salt Lake City ... High mountains, clear air,
and a quality of life unsurpassad. Leading broadcaster
is king highly professional “Beautiful Music™ hosts
lor its FM station. Tapes and resumes to F R. Robinson,
KISN. PO Box 389, SLC. Utah 84110,

An equal opportunity employer

Help Wanted Technical

Help Wanted Technical
Continued

CHIEF ENGINEER
WJAR
_ Providence, Rhode Island

Major group owner of radio and televi-
sion stations from coast to coast seeks
a Chiet Engineer for our Providence
flagship radio station. Applicants must
be heavy on state-of-the-art audio and
R.F equipment and techniques. Proven
management skills are a must. Send
resume to Gerald T Plemmons, Vice
President/Engineering, Outlet Broad-
casting, 111 Dorrance Street, Pro-
vidence, Rhode Island 02903,

CHIEF ENGINEER
WORS-FM
DETROIT

Major group owner of radio and television sta-
tions from coast to coast seeks a Chief
Engineer for our soon to be acquired FM radio
station in Detroit. Applicants must have con-
siderable experience in studio and transmitter
plant design and installation. Must be heavy
on state-of-the-art audio and R.F equipment
and techniques. Proven management skills are
a must. Send resume to Gerald T. Plemmons,
Vice President/Engineering. Outiet Broadcast-
ing, 111 Dorrance Street, Providence, Rhode
island 02903,

NOW:

Midwest broadcast group needs 2 Chief Engineers.
Substantial experience required. Two excellent mer-
kets and fringe benefits. Apply by mail only. Send
resume with at least three refarences o: Phiiip T Kelly,
Communications Properties, Inc. 1170 lowa, Dubu-
que, lowa 52001. An Equal Opportunity and Afirma-
tive Action employer.

Help Wanted News

Chief Engineer

50 KW AM
100 KW FM
Orlando, Florida
(305) 295-3990

AM-FM Seeks News Director

for three man news department in Pine Blul, Arkan-
sas, market ol 80.000. AM lacility leatures lacal infor-
mation formal, is aggressive. highly visible, com-
munily invoived. Mature judgment and willingness to
became involved in growing community are vital re-
quisites. Send resume, tape, references to Buddy
Deane, 920 Commerce Road, Pine Bluf, AK 71601.
Phone 501—534-8732. An equal opportunity
employer.

RADIO PROGRAMING

From Gum Springs, Ark. comes Sam & Jesse. Five
5-minute programs weekly. A daily misunderstanding
of current events. For a cassette demo, write:
Evergreen Productions, 1075 Phelps Circle,
Arkadelphia, AR 71923. ph. 501—246-9858.

Radio Research Programing, lilestyle concepts.
Steve Warren, 804 —-463-0746.

INSTRUCTION

Free booklets on job assistance. 1st Class FCC.
license and D.J-Newscaster training. ATS. 152 W
42nd St. N.Y.C. Phone 212—221-3700. Vets benefits.

1979 “Tests-Answers” for FCC First Class License
Plus—"Self-Study Ability Test”. Proven! 59.95.
Moneyback guarantee. Command Productions, Box
26348-B, San Francisco, 94126.

Send resume including work history te:

BOX M-35
An Equal Opportunity Employer, MIF/H/ Vets

DIGITAL CIRCUITRY
MAINTENANCE ENGINEER

Major broadcasting group requires two years electronics experience with knowl-
edge of design and troubleshooting of digital circuitry for its east coast radio sta-
tion. Must have a working knowledge of test measurements and equipment, pret-
erably with experience in computer and micro-processor programming and
maintenance. First class FCC license preferred. Replies treated in confidence.
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Help Wanted Sales

SALESPERSONS
Moving to California?

Wwe'd like to interview you. Since we're
always looking for qualitied salesper-
sons at our four California radio stations,
an interview could he beneficial for both
of us, even if we have no immediate
openings. For the right person. we'll
create a job. Write Max Reeder, Director
of Sales, Empire Broadcasting Corpora-
tion, Box 995, San Jose, CA 95108. EOE
of cousse.

Situations Warited Management
Continued

Situations Wanted Announcers

COMMERCIAL PRODUCTION/AIR
PERSONALITY

Mature, reliabie pro with 5 years expenence and BA.
in Bus. Adm. Automation expenence. Primary interest
in production. Willing to handle some air work for
medium or major market station offering solid benefits
and stability Paul Mowery, 181 Cofonial Crest Drive,
Lancasier, Pa. 17601. 717 —2393-5191.

DYNAMIC RADIO
STATION MANAGER

A station sale has made available a young, experienced AM/FM
General Manager with an outstanding track record. Problem solv-
ing skills in programming, sales and promotion have kept present
properties in No. 1 market and profit position. Present station
sales volume $2-3 million. Will relocate to top-50 market

challenge. Write to Box M-39.

SPORTS ONLY POSITION
WANTED

Solid news, sports and talk experience. Three
yrs current position hosting all nite phone
show in Detroit which is heavily sports
oriented. Contact Bill Douglas at {(313) 534-
0251 after 1 PM. Eastern Time for more info.

Situations Wanted Programing,
Production, Others

Situations Wanted News
Continued

Contemporary & Disco PD.

Seeking medium or major market challenge. Recent
winner ol Billboard Mag’s Disco Station of the Year
Award. Mature, 31 yr. oid college grad with 10 years on
air experience. (3 1/2 in N.YC.) Scott Robbins 717 —
657-2998. 174 Beacon Dr. Harrisburg, PA 17112

NEWS DIRECTOR

— Prefer all-news in larger market
— Major market experience
— Confidential; ready to roll.

Box M-59

VOX FOXI

1950's R&B/R&R 1980's style: Today's
listeners dig the "Boss” sounds and a knowl-
edgeable "chicks” updated, laid back, Earth
Mother delivery To reach them, reach VOX
FOXI, 895 Randoiph Ave. Milton, MA 02186
{N.E. pret)

Situations Wanted Management

RADIO GENERAL MANAGER
‘“Too Successful”

Present stations sold for four million capital gan as
resuit of gross increase of one million in two years
with cash flow up proportionately in one of most com-
pelitive over radioed markets. .
Seeking corpofate or Station management posilion in
radio or allied field as new owners have own execu-
live. Previous experience includes other similar suc-
cessiul rady management positions, some in ditferent
geographic areas, consulling work in properdy ac-
quisitions, budgeting. newspapef, agency and other
business and broadcast areas. Detailed knowledge of
all aspecls of radio.

Still employed but available at mutual convenience.
Resume, references on request. Call (505) 842-6099.
businass hours, or wiite: Dick McKee. KRKE Radio,
PO Box 737, Albuquerque, New Mexico B7103.

YOU MAY BE
AWARE OF ME

I'm Larmy Yurdin. I'm told I'm highly
respected as a radio problem solver and
idea man. Credits include creator-pro-
ducer of “Steppin’ Out”, “Planet” “Daily
Planet* syndications and creator-devel-
oper of 3 Golden Egg shows premiering
this winter. I've been resident program
consultant of the ABC-owned FM sta-
tions, news director of KMET, GM-PD of
KPFT, KFAT. I'm iooking for a real
challenge - p.d. of an AOR, Contemp,
Pop-adult, Country or News-talk station
in a top 30 market OR News or Promo-
tion director in a top 10 market OR any
other appropriate possibility, Resume
and tape on sequest, Call me in LA at
(213) 460-6984.

AWARD WINNING
SPORTS DIRECTOR

available now for major or medium mar-
ket. talk ,., features ... play by play.
Employed but ready to move. Box K-209.

Sports Director

5 years, PBP-sports talk-
sportcasting plus production
board work.

Prefer midwest, Box M-18

TELEVISION
Help Wanted Management

Situations Wanted News

Management or Assistant

to the President in broadcasting or related fieid.
Former gioup vice prasident, successiul ownet, former
prasident of group AM FM CATV, and other business
activily outside of broadcasting. Same compary over
20 years. 49 years old. Reterences, resume on re-
quesl. Box M-10

AWARD-WINNING
SPORTSCASTER

10 yrs. exp. whop-rated network affii.
Strong pbp, talk show, intv. Mgt. & TV
exp. So. Galif. mkt. only.

Reply to Box M-11

GENERAL
MANAGER

Major market Northeast independent
UHF seeks well-rounded aggressive
General Manager. The right candidate
will have a strong operations & program-
ming background with a proven record
of leadership & employee management.
Must also be capable of directing sales
effort. Good salary with remarkable
growlh opportunity. Send resume to Box
M-61.

Equal Opportunity Employer M/F
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Help Wanted Management

Heip Wanted Programing, Production, Others Continued
Continued —

wpv ITI TVS is out to show the Washington community like

it‘'s never been seen before....we‘re looking
for talented people who want a challenge.

SECA PRESIDENT

The Search Committee of the Board of Directors of
the Southern Educational Communicalions AssoGi-
ation invites nominations and applications for the
position ol President of the Association.

The Presiden! teporis to the Chairperson and
through the Chairperson ta the Board ol Direclors. The
President serves as the Chiel Executive Officet and
as such is responsible for budget preparation and
control of all personnel and facilities of SECA. The
President also has authorily lo make changes neces:
sary for more effective service, as well as responstblity
tor relatiens with local, regional, national and interna-
tional organizations which are necessary for the im-
plementation and development of eilective services
tor SECA members. The President operates within the
policies and goals established by the Association's
Board ol Directors.

SECA 15 a regional public broadcasting agency.
representing public television and public radio sia-
tions in a 16-state area which is the nation's South. On
behaif of its membership. SECA engages in a variety
of activities, ranging from operation of aregional inler-
connection 10 the development ol certain program
services.

The successiul candidate will have demonstrated

Producer-Director-Writer
Do you have a minimum

pnuh{: | of four years experience
as adirector of news and
public affairs pro-
gramming?

Photographer/Editor

Do you have three years
experience shooting and
editing, using the latest
ENG gear? Can you pro-
duce stories, too?

Producer-Writer

Can you produce exciting
SETACTTRN | and Iinnovative public

| = affairs programs? Can you

. P.M. Field Producer

| Can you tell a story using
ENG equipment? Can you
work creatively and meet

leadership ability, will have attained execulive respon-
sibilities, and will be onented toward coordinating and
leveraging the resources of the Association’s mem-
bership. candidate will also have shown ability to
work well with different kinds of institutions to improve
services already being rendered, and a capacily to
stimulate and direct new services leading to the im-
provement of public telecommunications in the South.
The successiul candidate will have signilicant experi-
ence in public broadcasting or its equivalent and ex-
perience in executive management with emphasis in
communications.

Salary range: $30.000 lo $40.000

Applications or nominations accompanied by cur-
rent resumes must be recieved by nNo later than
December 13, 1979, They should be addressed to:

Search Committee
clo Ann Durran

3000 Harry Hines Boulevad
Dallas. Texas 75201

Business Manager-
Accountant

needed to lill vacancy left by long-time
employee. Call Mr Froeb. (812)
232-9481, WTHI AM-FM-TV 918 Ohio
Street, Terre Haute, IN 47808.

tough deadlines?

develop ideas for an award
“ winning documentary?

When we call ourselves ‘“The One. The Only TvS”
we‘re talking about professionalism and experience.

Contact: Melanie S. Donahoe, Producer, P.M. Magazine
(Please submit resumes and 3% inch cassettes)
Beverly Price, Executive Producer

400l Brandywine St., N.W. Washington, D.C. 2006

Equal Opportunity Employer

Help Wanted Programing,
Production, Others

MRAgRzINe
CO-HOST

Co-Host needed for PM Magazine.
Looking for a communicator with on-air
experience, writing, producing, and field
production abilities. Send resume,
references. and cassette to: Joe
Perkins, WTAR-TV, 720 Boush St, Nor-
tolk. Virginia 23510.

An Equal Opportunity Employet.

1=
MAgR2INe

CO-HOST

Top-rated program in top ten
market needs host to assume
on-air leadership. Must have
good producing skills. Don't let
our size intimidate you. We're
looking for a fresh face with
natural on-air style and a real
flair for the PM format.

Send resume to Box M-48. Equal
Opportunity Employer. All
responses kept confidential.

PRODUCER/DIRECTOR
Educational T.V.

Lee Memorial, a 500 bed, full er-
vice hospital on-the Gulf Coast of
Florida, in beautiful S.W. Florida, has
an immediate opening for a T.V. Pro-
ducer/Director. Experience neces-
sary in all phases of TV. production.
Full studio, color LTV. equipment.
Send resume and sample Program
(314" cassette preferred) to:

John Cecil
Assistant Vice President/
Institutional Services

LEE MEMORIAL HOSPITAL
2776 Cleveland Ave.
Ft. Myers, Florida 33902
(813) 334-5338

PROGRAM DIRECTOR

Best in the country needed at best sal-
ary and have best career opportunity. In-
dependent Top 10 market. (Confiden-
tial) EOE. Box K-222.

FILM EDITOR

for new independent UHF station. Must
have experience ediling syndicated film
programs and features.

Send resume and salary requiremenls
to: David Murphy, KOKH-TY, 1801 N.
Ellison, Oklahoma City, Ok. 73106.

PRODUCTION MANAGER

Top 50 market. New UHF independent
TV station seeks experienced Produc-
tion Manager. Dedication to highest on-
the-air quality essential.

Send resume and salary requirements
to Box M-17.
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Help Wanted Programing, Production, Others

a

consideration and response.

Executive Producer

Take full charge of a 3-year old video magazine
that’s already earned the respect and praise of
our employees and management.

The purpose of this bi-monthly magazine is to keep our people
aware of the technology, issues, and professional achievements at AT&T
Long Lines—where we manage the interstate services provided over the
Bell System's long distance network.

As Executive Producer, you will have ample administrative and
creative latitude. A TK-76 camera and Type-C shooting/editing will support
your efforts to develop thoroughly professional mini-documentaries.

To qualify, you must have 3-4 years of experience producing
broadcast-quality documentaries—preferably Electronic News Gathering—
and a record of success managing writer/producers and a freelance crew.
Strong writing skills—particularly the ability to clearly explain complex
technological and managerial concepts—is also essential. Degree in
Communications or Journalism (or equivalent) preferred.

Salary and benefits will be fully commensurate with background.
Location is an attractive, surburban New Jersey area—only an hour from
Manhattan. Apply by sending resume and salary history to: Professional
Employment Director, AT&T Long Lines, Dept. BM-2, Room 5A110,
Bedminster, N.J. 07921, All replies will receive prompt confidential

@ ATel Long Lines

N\

CO-HOST
Prime Time Daily Magazine,

Number one rated program oh number
one station - major group, top 10, net-
work affiliate is looking for a co-host.
Candidate must also have superb field
producing skills. If you are frustrated in
news or doing a similar program in a
smaller market - this is a once in a
lifetime challenge. An equal opportunity
employer. Send complete resume to Box
K-223

Help Wanted Technical

|

An equal opportunity emp!oyer‘) '

Help Wanted News

Video News International
VIDNEWS

is now accepting resumes and
gudition tapes from applicants to
e

BUREAU CHIEF/

REPORTERS

and ASSISTANTS
VIDEO TAPE CAMERAMEN
We are currently staffing bureaus in
eight major markets, scheduled to
open in EARLY 1980. Challenging
positions in a totally new and in-
novative concept in television news
gathering. Small and middle market
newsmen and wemen are en-
couraged to apply Salaries and
benefits are competitive.

Reply To:

VIDNEWS

Post Office Box 584
San Francisco, CA 94101

Minorities and women
encouraged to apply
No Phone Calls, Please

NEWS DIRECTOR

Must have News management
experience to take over No. 1
News Department in highly
competitive news market. Must
have strong managerial skills,
ability to recruit and train, be
able to improve young demogra-
phics while maintaining homes
leadership. Send resume and
references. Equal opportunity
employer.

Bob Southard
WFRV-TV

PO. Box 1128

Green Bay, WI. 54305

CAREER OPPORTUNITIES
IN FLORIDA

TED JOHNSON PRODUCTIONS/COM-

MUNICATIONS 21

The largest retail/commercial production lacility in the
country is increasing its professional stalt by the foliowing
positions. Salaries commensurate with experience and po-
tentisl contribution.

SUPERVISOR/EDITOR
Quad, timecode editing, client exposure and demonstrated
supervisory abilities preferred.

SUPERVISOR/MAINTENANCE ENGINEER
Knowledge of anaiog and digital systems and familiarity with
studio and remocte production. Supervision, chient exposure
and computer software helpful

STAFF EDITOR
Quad experience and high quality control. Includes quantity
dubbing, routine editing on 3rd shift for largest client.

VIDEO ENGINEER/VTR

Camera sat-up and quad experience in studio and remotes.
Film transfer and maintenance heipful.

Company benefits include: vacation, wage continuation,
medical expense reimbursement, hospitalization and major
medical, cash bonus and profit-sharing.

Submit comprehensive resume 10:
Ofiver Peters, General Manager
Ted Johnson Productions, Inc.
150 Riverside Avenue
Jacksonville, Florida 32202

(304) 354-7000

Situations Wanted News

HIGHLY REGARDED TELEVISION
STATION

In Northeast politan city king mature, ex-
perienced, successiul news anchor who also writes
well. Modermn, well-aquipped news operation with pro-
fessional staff. Send resume, references, video tape
and salary requirements to General Manager, WSYR-
TV, 1030 Jamaes Street, Syracuse, New York 13203,
Equal Opportunity Employer,

A Sports Anchorman

am |, with looks and appeal;
a good reader, who writes
with humor and zeal;
so, my major market station,
makes me the host of a new
talk show sensation.
Now, this show is a bomb,
and my old job is gone!
It's "Fourth and ninety-nine.”
why not send me a line?
Even if you're not, “Roone,”
I'll be available soon.

Box M-3
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Situations Wanted News
Continued

Employment Service

B BROADCASTER'S
ACTION LINE

The Broadcasting Job you want
anywhere in the U.S.A.
1 Year Placement Search $25.00
Call 812—-889-2907
R2, Box 25-A, Lexington, Indiana 47138

Top 10 Market
News Producer

Are you looking for a lough creative award-
winner o take your news to the top?

Let's talk. Box M-38

MANAGEMENT

in search of Broadcast Promotion Talent? Pro-
motion Pro ready for a change? Send job
specifications andior resume to the Broad-
casters Promotion Association Employment
Bureau, c/o Box Q-45.

ALLIED FIELDS

Help Wanted Sales

BROADCAST PRODUCT
MANAGERS
UNLIMITED GROWTH OPPORTUNITY

with Broadcast Division of major company for ambitious Number
Two qualified to be Number One. Positions offer complete sales
and marketing responsiblity for AM/FM transmission and audio
equipment. Excellent salary and bonus plan; full benefits.

If you have broad sales engineering experience in Radio Broad-
cast, and are ready to assume a top managerial position, send
detailed resume, including salary history, to Box J-201.
Complete confidentiality assured.

Help Wanted Programing,
Production, Others

ENTERTAINMENT
MARKETING DIRECTORS
SOUGHT ...

... for the World's Largest Circus under the Big
Top. You will conduct market research, buy ad-
vertising, generate publicity, and set up pro-
motions in behalf of this century-old family en-
tertainment institution. These exciting posi-
tions require travel on a full-time basis, using
YOUr own car.

send resume to:

National Marketing Director
CLYDE BEATTY-COLE BROS. CIRCUS
PO. Box 1570
Winter Park, Florida 32790

BROADCAST EQUIPMENT SALES MANAGER

For The New England States

Rockwell International's Collins Transmissicn Systems Division is a world leader in the development, manufacture and
market of selected broadcast station components.

As a result of our recent accelerated business growth and promotions, we are currently
seeking candidates to assume responsibility for marketing our complete line of broadcast
equipment directly to Broadcast Stations in the New England states. These components
include AM/FM transmitters, antennas and other selected station supplies.

Qualified candiciates should have experience equivalent to a Director of Engineering for
one or more broadcast stations. This background would include a clear understanding of
high power directional antenna, plus the entire maintenance/technical operation of AM
and FM broadcasting stations. Direct sales experience to similar stations is also desirable.

Benefits and compensation are more than competitive, including a dental and savings
plan. In addition, we offer the most competitive sales commission plans in the Industry.

4 We are an equal opportunity employer. Minorities, women and handicapped are encouraged to
apply.

If your qualifications meet the above specifications, we welcome you to submit your resume in con-
fidence to:

Collins Transmission

Systems Division

Rockwell International ‘ ‘ |R00kwe"
Professional Staffing 2002

M/S 433100, ccu 465 nternaﬂonal

P.O. Box 10462
Dallas, Texas 75207

...where science gets down to business
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Help Wanted Sales

For Sale Stations

Continued Continued
BILL-DAVID
Sales Manager ASSOCIATES

Broadcasting Publications Inc. is accepting applications for a position as
Western Sales Manager. Successful applicant will sell and service advertising
space clients in 11 Western states.

Background in broadcasting profession hetpful but not required. Sales experi-
ence and/or dasire to sell essential, with prime importance placed on abiiity to
organize, plan and produce sales with a minimum of direct sales supervision. Ex-
cellent growth opportunity for the right person,

gteartifr;tg compensation based on experience and ability. Qutstanding cormpany

nefits.

Qualified applicants should send a job resume, including salary requirements,
to:

David N. Whitcombe

Diractor of Sales and Marketing
Broadcasting Publications Inc.
1735 DeSales St. NW
Washington, DC 20038

BROKERS-CONSULTANTS
(303) 636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

Radilo Programing Wanted To Buy Stations

S Small AM $190K §55K
Plains  Small AM $350K  $102K
w Small AM $450K Tetms
MW  Medium FM $1000K  Cash
NwW Major AMIFM S4100K 29%

Allania, Boston, Chicago
Oallas. Los Angeles

1835 Savoy Dr., N.E., Atlanta, Ga., 30341

The MEMORABLE D
of Radio e
30-minute pragrams from the goiden age of radio
VARETY * ORAMA * COMEDIED * MYSTEMES * SCHENCE PICTION

.+ Included In each series
Program Distributors
410 South Main
Jonasbora, Arkansas 7240+

Want to buy AM

preferably in New England or
East Coast $100,000 or less

Box K-168

FIBBER McGEE For Sale Stations
56 Tlnori‘lngalNMetgl.;!'!ndlo Series RALPH E MEADOR
IS BACK ON THE AIR! d
Now avallable for local purchase: Media Broker
CHARLES MICHELSON, inc. AM - FM - TV - Appraisais
9350 Wiishire Bive., Beverly Hills, Ca. 90212 « {213) 278-4546 R.O. Box 36

127 West 26th Street, New York, N, Y. 10001 - (212) 243-2702 Lexington, Mo. 84087

Phone 816—259-2544

THE
KEITH W. HORTON
COMPANY. INC.

P. 0. Box 948
Elmira. NY
4902

14902
(607) 733.7138

Brokers and
Consultants
to the
Communications
Industry

LUM and ABNER

5-15 MINUTE

PROGAAMS WEEKLY

410 South Main
Jonesboro, Arkansas 72401

Phone: 501--972-5884

% Program Distributors

For Sale

1 KW AM station So. Eastern NC
$250,000. Associated Group Ser-
vices, Inc. PO. Box 188, Whiteville,
NC 28472.

FOR SALE

Arkansas Daytime Radio station,
2 1/2 times gross sales. Ex-
cellent coverage and sales area.
Box K-193.

Consultants
AM/FM - CATV -TV
IAMNOTA CURRENT INVENTORY
CONSULTANT

It You have a depressed radic or tv prop-
erly and want it totally upgraded includ-
ing sales, programing, cash flow and
morale write me. | will work full time for
one year to accemplish these ends.
Should you decide to sell then, | will find
you a solidly financed buyer, or will
leave you with a professional team able
to maintain a successful track record.
Box M-62.

SHERMAN and
BROWN assoc.

MEDIA BROKER SPECIALISTS

(305) 371-9335 (904) 734-9355
GORDON
SHERMAN RROWN
‘"°§J,’f:§'3'0""e- P.O. Box 1586

Miami, Fla. 33131 Deland, Fla. 32720

LARSON/WALKER & COMPANY
Brokers, Consultants & Appraisers

213/828-0388 202/223-1883

Sulte 214 Sulte 417
11681 San 1730 RAhode
Vicents Bivd, Island Ave. N.W.

Los Angeles, CA. 90049 | Washington, D.C. 20038
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For Sale Stations Continued

e FM covering large Tennessee city. W
Ethnic group preferred. $600,000
cash.

e Fulltimer in Iarge North Carolina city.
$1,500,000.

® Fulltimer in iarge South Carolina city.
$2,000,000.

® Ethnic station in large Michigan city.
$1,900,000.

e Fulitimer large metro area Georgia,
$925,000.

o Daytimer in East Tennessee smail
town, $195,000.

® AM/FM/TV In South Pacific Islands.
$220,000. Cash.

e Good facility near Anchorage, Alaska.
$1,200,000.

® AM-FM in Kentucky, $360,000.
$70,000 down payment with deferred
plan.

e South Alaska. includes Real Estate.
$200,000. Terms.

® Fulitimer. Large metro ares. R.E. In-
diana. $2,000,000. Terms.

o FM in Western Okiahoma. $280,000.

@ Fulitimer. N.W. Coastal. $400,000.

o Daytimer. Mass.; Large Metro. $850,-
000.

e Fulltime. Dominant. Metro. TX
$1,000,000.

® Daytimer. Million + Pop. in coverage
ares.

® 1 kw AM In Southern Ga. Real Estate.
$250,000. Good terms.

e Southern Arizona. Fulltimer. Good
county populstion. $390,000. Terms.

® N. Central Texas. Daytimer. $400,000.

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615--756-7635 24 HOURS

R.D. Hanna Company
Brokers-Appraisers-Consultants

5844 Luther Lane 8340 E. Princeton Ave.

Suite 505 Denver, CO 80237
Dallas, TX 75225
214-896-1022 303-771-7675

WARD COOK, INC.

1 kw AM in Oregon's lush Willamette
Valley. Fulitime. Growth potential. Very
favorable terms. Learn details from Carl
Fisher. (503) 226-2111. 520 S.W. Stark
Street, Portland, OR 97204.

LS s S b iy S ]
MEDIA BROKER, APPRAISER...

318-797-8668

Single market combos ...
So. & S.W.

Big rural Class C FM in S.E.. 630 K cash. Com-
bo. single, Missouri, 50 K down. FM, Class A,
Miss, 25 K down. Med. combo South, 1.2 M
cash. Assistance on financing cash purchases.

EXCLUSIVE!

* Midwest Combination
AM/FM

* Only Stations Licensed
To This Growth Market

* ldeal Owner-Operated

® $825,000.00

® Liberal Terms To
Qualified Buyer

frn oo 2 L .1|"Jf.ll""F'."H_.F“

MILTON Q. FORD
& ASSOCIATES

MEDIA BROKERS
APPRAISERS

RICHARD &

TELEVISION
CONSTRUCTION
PERMIT
in large Sunbelt market with strong

economy. Owner.
Box M-54

( Dan Hayslett

& ASMOCIICS. N,
o Drokers
RADIO, TV, and CATV

— (214) 691-2076
11311 N, Central Expressway « Dhallas, Texas

H.B. La Rue, Media Broker

MADIO . 7Y . CATY . APPAAIBALS

West Coast:
44 Montgomery Street, 'Sth Floor, San Fran-
cisco, California 94104 415i434-1750

Easl Coast:
500 East 77th Street, Suite 1909, New York,

NY 10021 2121288-0737

3050 Poplar e Suite B16eMemphis, Tn. 38157

435 NORTH MICHIGAN' - CHICAGO 60811 '&') e
312:467:0040 /7%

IDAHO. Fulltime AM in dynamic growth area.
FM applied for Major network affiliate. Ex-
cellent facility College city. $475,000 plus real
estate. Terms. Owner would like sale belore
end of year.
ALSO: Michigan AM - FM
$375,000
MOUNTAIN STATES MEDIA
BROKERS

Box 99, Broomfield, CO 80020
(302) 488-3851

JACK DANIELS &
ASSOCIATES
SUNBELT MEDIA BROKERS
Up to $100,000,000 financing
available. Attractive Terms,
Jack Parry 505/393-5181

i

SELECT MEDIA BROKERS

MI Fulllime AM & FM 300K Small
SC Daytime AM 150K Medium
FL Fulltime AM 380K Medium
GA Fulltime AM 375K Medium
PA Daytime AM 400K Medium
sC Daytime AM 440K Medium
FL Daytime AM 330K Medium
FL Daytime AM 165K Small
FL Daytime AM 350K Medium
AZ Fulltime AM 360K Small
VA Daytime AM 180K Small
GA Daytime AM 385K Small
NC Daytime AM 175K Small
SC Daytime AM 500K Medium
& Fulllime FM

BROADCASTING'S
CLASSIFIED RATES

‘Payabie in advance. Check or money order only.
(Billing charge to stations and firms: 82 00).

Deadline 1s Monday for the following Monday‘s
issue, Orders and/or cancellations must be sub-
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Fates & Fortunesz®

Media

Wayne Kearl, chairman and chief executive
officer of Harte-Hanks Communications'
television group, which includes four stations,
named to newly created position of president of
broadcast operations, which combine radio
(five AM and six FM) and television groups.
Willlam G. Molt, president of television group,

assumes additional duties of chief executive of-
ficer. George H. Anderson, president and gen-
eral -manager of Harte-Hanks's WTLV(TV)
Jacksonville, Fla., assumes additional duties of
executive VP and chief operating officer of
television group. Leonard G. (Bob) Jones
continues as president and chief executive of-
ficer of radio group.

Ray Karpowicz, general manager of Pulitzer
Broadcasting’s XsDK(Tv} St. Louis, since 1969,
named general manager and chief executive of

Grams

Karpowicz
Pulitzer Broadcast Stations, which includes five
television stations and one AM and FM. He
succeeds Harold Grams, who retires after 41
years with Pulitzer.

Wes Ferns, stalion manager, KQTV(TV) St
Joseph, Mo., named VP-general manager. Sta-
tion was recently sold by Amaturo Group to
Elba Development Corp. Ferns succeeds Frank
Brosseau, who remains with Amaturo as VP
of NTV, group of four television stations in
Nebraska being purchased by Amaturo. He will
be based in Kearney.

David P Beddow, VP-general manager of
Group W’s kyw.Tv Philadelphia, named to new
post of VP of Group W station broadcasting
operations, Philadelphia. Succeeding him at

Beddow Battista

KYW-TV will be Thomas M. Battista, president
of ITF Limited, New York, independent pro-
duction firm, and formerly executive VP CBS
Television Stations Division, New York.

Eric Thurman, former general manager of
kccv{aM) Independence, Mo., joins WCFL(AM)
Chicago as broadcast operations supervisor.

Harold Bausemer, sales manager, WITS(AM)
Boston, named station manager and general
sales manager. Rosemary Campbet|, business
manager, named VP-finance.

Staniey Klubeck, director, industrial relations
planning and .operations, Hertz Corp., New
York, joins NBC as VP, personnel and labor re-
lations, West Coast, Burbank, Calif. (Hertz and
NBC are RCA Corp. subsidiaries). Ellen Shaw
Agress, senior counsel, NBC, New York, ap-
pointed assistant general counsel.

Mendes Napoll, news director, KTEW(TvV)
Tulsa, Okla., assumes additional duties as assis-
tant to general manager-operations.

John Picciritlo, general manager of
WNDE(AM)-WFBQ(FM) Indianapolis, named (o
same post for wLvv(FM) Fairfield, Ohio, which is
being purchased by Heftel Broadcasting.

Frank Mankiewicz, president of National
Public Radio, Washington, given Eastern Public
Radio Network’s first distinguished service
award at juncheon for public radio representa-
tives in Washington Nov. 26.

Phyilis W. Florence, business manager at
Multimedia Inc's WFBC-Tv Greenville, South
Carolina, named radio accounting manager of
company’s corporate accounting staff.

Hal Walits Jr., accountant with New England
Merchants Bank, Boston, joins KFWB(AM) Los
Angeles as controller.

New officers, Southern California Broadcasters
Association: Tim Svullivan, xHTZ(FM) Los
Angeles, chairman; Pat Shaughnessy,
KIQQ(FM) Los Angeles, vice chairman; David
Moorhead, VP of Metromedia, treasurer, and
George Fritzinger, kFac-aM-FM Los Angeles,
secretary.

New officers, Arizona Broadcasters Associ-
ation: C.E. (Pep) Cooney, xpNx-Tv Mesa,
Ariz. (Phoenix), president; Bllf Smith, KooL-
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FM Phoenix, VP, and Lee S!loblom,
KFWI(AM)-KRFM(FM) Lake Havasu City, secre-
tary-treasurer.

[otanmes o e PR i
Advertising

Thom Grant, senior YP
and management Super-
visor at McCann-Erickson,
New York, named execu-
tive VP and gencral man-
ager of M-E’s Los Angeles
office. David L. Geyer,
senior VP, continues as
deputy manager of Los
Angeles branch.

Philip Gugtieimetti, ac-
count supervisor, N W Ayer ABH Interna-
tional, New York, elected VP

Weston Elllot, associate director-special pro-
graming, Thomas Neman, director of re-
search, and Terry Vavra, director of research,
BBDO, New York, elected VP's.

Ellen Dreyer, account supervisor, Needharn,
Harper & Steers, Chicago, appointed VP

Grant

Sherlee Barish. Executive recruiter.
The best there is, because she’s
been doing it longer and better.

Television news is her specialty:
Anchors, reporters, meteorologists,

sportscasters, news directors and
news producers.

Call her.

BROADCAST PERSONNEL, INC.
527 MADISON AVENUE

NEW YORK CITY, 10022

(212) 355-2672



Stanley Beals, senior VP-management super-
visor, D*Arcy-MacManus & Masius, Chicago,
joins Bozell & Jacobs, Chicago, in senior ac-
count management position. Larry Vienna,
creative director, Abelson-Frankel, Chicago,
joins Bozell & Jacobs as crealive supervisor.

Vincent Figliola, formerly VP-associate crea-
tive director, Tinker, Campbell-Ewald, joins
Norman, Craig & Kummel, New York, as VP-
executive art director. Sandy Wilson, from
Warren, Muller, Dolobowsky, joins NCK as
copy group head.

Dinaz Boga, from N W Ayer ABH Interna-
tional, New York, and Michael McCartan,
from Marsieiler Advertising there, named ac-
count supervisors for Ketchum, MacLeod &
Grove, New York.

Joanne Casino, product manager, Butterick
Publishing, New York-consumer products divi-
sion, joins DKG Advertising, Inc., New York,
as account executive.

A.J. Parrino, from Brand Advertising in
Chicago, joins Tatham-Laird & Kudner there as
account executive. Robert Kinsell, from
Foote, Cone & Belding, and Rebecca Swan-
son, graduate, Central Academy of Art in Cin-
cinnati, join TLK as art directors. Bill Force,
from Kenyon & Eckhardt, and Stephen
Smith, from Martin-Daylor Advertising in Des
Plaines, IIl., join TLK as writers.

Dick Olsen, executive VP, West Coast director
of broadcast production, Gardner Advertising,
Los Angeles, joins Henderson Advertising, Los
Angeles, as director of production services.

M. Gene Countryman, manager of European
merchandising and promotional efforts for
Massey-Ferguson Ltd., Coventry, England,
joins Associated Adverlising Agency in
Wichita, Kan., as VP-executive creative direc-
tor.

William Lage, formerly account executive,
wITG(Tv) Washingion, joins Raider Advertising
there as director of account management.

George Rozenskl, manager of Grand Rapids
(Mich.) Press, and formerly art director with J.L
Scott Co. in Grand Rapids, rejoins J.I. Scott as
senior art director.

Larry Widrig, Midwest regional spot sales
manager in Chicago for ABC-TV Spot Sales,
named sales manager, ABC-TV Spot Sales,
Detroit. Gary Brooks, account executive in
New York for Spot Sales, succeeds Widrig.

Jerry Solomon, director of marketing, ABC
Television Network Sales, named VP

Appointments,. CBS Television Network Sales,
New York: Albert Crane I, VP-Eastern sales,
named VP-primetime sales; Robert Kipper-
man, VP-primetime sales, named VP-Eastern
sales; Richard Pinkham Jr., VP-sports sales,
named VP-sales proposals, and Robert Tassie,
account executive, succeeds Pinkham. John
Ginway, account executive, Central sales,
Chicago, named director.

James Parham, account executive, ABC-TV
Spot Sales, New York, joins Blair Television
there on ABC-blue sales team. Anita Boczek,
sales assistant with Cleveland office of Blair
Television. named account executive.

Michelle Jennings, account executive with
Torbet Radio, New York, named to same post
with Eastman Radio, New York.

Janet Schoenemann, senior research analyst

and sales coordinator, Field Spot Sales, New
York, joins Katz Television there as research
team manager for Katz TV Continental’s silver
team. Carey Moler, sales assistant, named re-
search -analyst for bronze team.

Jay Colen, research team manager, Katz Con-
tinental Television, New York, joins Avery-
Knodel Television there as account executive.
Gail Schmid, sales assistant, Katz Agency,
New York, joins Avery-Knodel as research
analyst.

James Hergen, executive VP of Ringling
Brothers and Barnum & Bailey Circus World,

joins SFM Media Corp. as account executive in

television sales department.

Joan Zenker, account executive, WCBS-Tv, New
York, appointed national sales manager.

Catherine Shaffer, ac-
count executive, KYw-Tv
Philadelphia, named
sales manager.

Donald K. Pauly, na-
tional sales manager,
KPHO-Tv Phoenix, named
general sales manager.

John Stewart, account
executive, WEWS(TV)

Shatfer
Cleveland, joins wpTN(Tv} Dayton, Ohio,
as national sales manager.

Elizabeth Carey and Bob Bouchard, ac-
count executives, wits(aM) Boston, named na-
tional and local saies managers, respectively.

Larry Smith, account executive, Wiks(FM) In-
dianapolis, named local sales manager.

James Selfert, account executive, WSAI-FM
Cincinnati, joins Kzzx(FM) Albuquerque, N.M.,
as sales manager.

Vicki Knight, from sales department of
KSRvV(AM) Ontario, Ore., joins KIDO{AM)-
KIDQ(FM) Boise, Idaho, as sales manager.

Robert Rlordan, local sales manager, wXNE-Tv
Boston, joins wsBK-Tv there as acoount execu-
tive.

Ted Richeson, account executive, Major Mar-
ket Radio, Los Angeles, and Carol Robins,
sales manager of marketing services, wLS(AM)
Chicago, join kFwB{aM) Los Angeles as account
executives.

Greg RIzz0, account executive, WITL-AM-FM
Lansing, Mich., and Peter Hoffman, account
executive, wYEN(FM) Des Plaines, Ill., join
wAIT(AM) Chicago in same capacities.

Jody Phelan, sales assistant, wWCFL(AM)
Chicago, named account executive.

Jack McGurk, formerly local sales manager,
wDvVR(FM) Philadelphia, joins wwsH(FM) there as
account executive.

Jim Meadows, account executive, wIOIFM)
Pitisburgh, joins wpNT(FM) there in same
capacity.

Raymond Muer, VP of San Francisco office of
Blair Radio, Ruth Mahar, from KOIT(FM) there,
and Karylyn von Moren, merchandising direc-
tor, KGO(aM) San Francisco, named account ex-
ecutives for KGO.

Rick Leverrier, account executive, wGMS-AM.-
FM Washington, joins WPGC-AM-FM there in
same capacity.
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Thom Sheridan, from kTac(am) Tacoma,
Wash., joins KNBQ(FM) there as account execu-

tive.

Programing

Laurel Henson, assistant manager of public
service, CBS/Broadcast Group, New York,
named director of program practices, CBS
Radio. He succeeds Jack Stuppler, who was
named director of administration for CBS Radio
Network (BROADCASTING. Nov. 26).

Roger Lefkon, director of programing, Lex-
ington Broadcast Services, New York, and
Heather Regan, director of sales, LBS, named
senior VP's.

Carl De Santls, attorney in private practice of
entertainment law in New York, named pro-
gram development/business affairs director of
WCI Home Video, New York, new video-
cassette and videodisk division of Warner Com-
munications Inc. Louls Cohen, VP finance,
Warner Books, appointed VP/comptroller, WCI
Home Video, and Bernard Rybnick, assistant
to Edward Bleier, executive VB, Warner Bros.
Television, East Coast, named international
marketing director of new unit.

Ramon Perez, in charge of Latin American
distribution for Paramount Television, ap-
pointed VP, Latin American TV sales and ser-
vices, based in Los Angeles.

Rosemarle DiRiviera, financial accountant for
Group W Productions, Los Angeles, appoinied
business manager for unit’s PM Magazine na-
tional office in San Francisco. Leo Jacobs, fi-
nancial analyst with Hughes Aircraft, Canoga
Park, Calif., joins Group W Productions, Los
Angeles, as accounting supervisor.

Robert John, formerly with Watermark, Los
Angeles, joins Golden West Broadcasters Radio
Productions, newly formed company in Los
Angeles, as senior network director. Jan Horn-
ing, markeling and research analyst, Golden
West Radio, named director of research.

Dick Tachudin, president, RFT Productions,
Los Angeles, joins EUE/ Screen Gems, Los
Angeles, -as staff director.

Hal Greene, formerly corporate head of pro-
graming for General Electric Broadcasting and
Cable Corp., Schenectady, N.Y., named opera-
tions/program manager, KLAS(TV) Las Vegas.

Gary Rockey, program manager-acting station
manager, wiAR-TY Providence, R.I., joins WRCB-
Tv Chattanooga as program director.

David Kenin, director of broadcast operations,
kMBC-Tv Kansas City, Mo., named VP

Paul Keliey, president of sports division of
WITS(AM) Boston, named corporate VP for
sports for licensee of wits, Mariner Comn-
munications. He will assume additional -duties
for Mariner’s wLw(aMm) Cincinnati. Chris
Cross, operations manager of wITs, assumes
additional duties as program director. Pat
Whitley, who has been program director, be-
comes programing consultant, while concen-
trating fuli-time as air personality. Jack Kirby,
executive producer, named assistarit program
director. BIl McCarthy, production manager,
assumes additional duties as assistant opera-
tions manager. Don Makson, executive pro-
ducer for sports, assumes additional duties as
assistant program director,

Tom Dunlap, sales representative and play-by-



play announcer, wMaH(AM) Joplin, Mo., joins
KODE-TV there as sports director.

Richard Pétrash, from wGN.Tv Chicago, joins
Catholic Television Network of Chicago as pro-
duction mariager.

Bill Ward, from krMk(FM) Houston, joins
KAUM(FM) there as air personality.

Phll Christle, from wHUE-AM-FM Boston, joins
wHB(FM) there as air personality.

Fioy Relss, sporis producer and reporter for
WNAC-TV Boston, joins WROR(FM) there as sports
reporter.

Kate Guthorn, production assistant, KMPX{FM)
San Francisco, named producer.

Marcus Keys, production assistant director at
wixT-Tv Jacksonville, Fla., promoted to staff
director. Les Chandier Kaufmann, with sta-
tion’s creative services department, replaces
Keys.

Susan Cature, senior director in creéative ser-
vices department of wINH.Tv New Haven,
Conn., joins Connecticut Public Television,
Hartford, as producer-director.

News and Public Affairs

James F Plante, domestic editor, afternoon
news feed, ABC News, named director,
domestic news, NBC News. Jeremy R.
Lamprecht, foreign assignmment editor, NBC
News, named director, foreign news. Both are
newly created positions. Tom. Pettit, NBC
News correspondent, named floor reporter,
1980 Republican and Democratic conventions,
joining Garrick Utley and Chris Wallace. In ad-
vance, Pettit will cover key primaries or
caucuses.

Cecll Tuck, news director for wis-Tv Chicago
since Jurie, has resigned. Blll Fyfte, VP-station
manager, will assume news director duties until
successor is chosen. Tuck’s plins will be an-
nounced later.

Matt James, assignment editor, KHOU.TV
Houston, joins KSHO-Tv Las Vegas as news
director.

Susan klng, reporter and anchor, WDVM-Tv
Washington, joins ABC News as correspondent,
based in Washington.

Gerald Jensen, news director, WHO-TV Des
Moines, lowa, joins WEYI-TV Saginaw, Mich., in
same capacity.

Clarence Fanto, radio and television
newswriter for CBS News, New York, named
producer for radio, public affairs, CBS News.

Jim Hickey, reporter, Kyw-Tv Philadelphia,
named New Jersey bureau chiel. He succeeds
Dick Standish, who has been named political
reporter.

Hal Stopfel, assignmerit editor, WHAS-TV
Louisville, Ky., named assistant news director.
Patti Vine, assistant media buyer, Ted Bates
Advertising, New York, joins wHAS-Tv as
assignment editor and producer.

John Aubuchon, press officer and supervisor
of information services for Prince George’s
County (Md.) board of education, and earlier,
reporter for wovM-Tv Washington, joins wiLA-
TV there as general assignment reporter.

James J. Roberts, anchor and executive pro-
ducer of news and special reports, wQAD-TV
Moline, Ill., joins WeRI-Tv Providence, R.L, as
co-anchor of 6 p.m. news, and anchor of 11 p.m.
news. He will also do live field reporting and
special assignment reports.

Lee Van Ameyde, reporter and weekend
anchor, wzzM-Tv Grand Rapids, Mich., named
co-anchor and producer of 6 and 11 p.m. news.

Jack Marschall, anchor-reporter, WYTV{TV)
Youngstown, Ohio, joins WKEF(TV) Dayton,
Ohio, as co-anchor-reporter.

Bilt Kopald, evening anchor and reporter for
WXEX-Tv Petersburg, Va., joins WwWFMY-Tv
Greensboro, N.C., as evening anchor.

Dick Fltzmaurice, formerly news and public
affairs director, KCBS-FM San Francisco, and Les

Holt, general assignment reporter, KRAK{AM)
Sacramento, Calif., named anchors and re-
porters for KCBS(AM) San Francisco. Steve
LaMar, air personality, KBYR(AM)-KNIK-FM
Anchorage, and sports anchor for KTvVA-TV
there, joins KCBS{AM) as anchor.

Dan Gray, from news department of KSD(AM)
St. Louis, joins KsDK(TV) there as general
assignment reporter, and chief of new Illinois
bureau for station. Mark Mosher, editor of PM
Magazine on wiBk-TV Detroit, joins KSDK as edi-
tor. Jennifer Bloome, weathercaster and en-
vironmental reporter for wspp-Tv Toledo, Ohio,
joins KsDK in same canacity.

Carman Flelds, former reporter, columnist
and assistant metropolitan editor for Boston
Globe, joins WNAC-Tv theré as reporter for Black
News, weekly, half-hour program. Shetley
Newman, former producer-director, WAVE-Tv
Louisville, Ky., joins WNAC-Tv as producer of
public affairs unit.

Wes Sims, reporter and producer of 7 a.m.
news, KTRK-TV Houston, named producer of 10
pP.m. news.

Alec Nagle, executive news producer, KGO-Tv
San Francisco, joins Cable News Network,
Atlanta, as producer of two-hour, prime-time
newscast.

Brian Dengler, weekend producer and re-
porter, wMC-Tv Memphis, and Dave
Humphrey, assignment editor and anchor,
wQAD-Tv Moline, Ill., join weNs-Tv Columbus,
Ohio, as producers of 7 and 11 p.m. newscasts,
respectively.

Marjorle Adams, from news department of

Lincoln Warren, investigative reporter, WDAM- gg==

Tv Laurél, Miss., joins wAPT(TV) Jackson, Miss.,
as news director.

RK

The Twelfth Annual
Robert F Kennedy
Journalism Awards for
Outstanding Coverage
of the Problems

of the Disadvantaged

Wilson Van Aist, Santa Clara county bureatNEW LAST YEAR: $1000 IN RADIO AND $1000 IN TV CATEGORIES, WITH
chief, KC&:&AM) San Francisco, promoted toWINNERS IN BOTH COMPETING FOR AN ADDITIONAL $2000 GRAND PRIZE.
managing editor.

Poter Rapalus, programing dssistant, ki ENLTY receipt deadline January 31, 1980; information, entry blanks: 1035 30th
AM-FM San Francisco, named news director.  St., NW, Washington, D.C. 20007, 202-337-3414.

Sara Lee Kessle, anchor and reporier for_ . . . A
news inserts on NBC’s Today program on wic-1978 Broadcast Winner: Steven L. McVicker and Jeanne Jones Riedmueller of

Tv Washington, and formerly noon co-anchorK PFT Radio, Houston, for ““The Question of Accountability: A Look at the
on WORTV New York, rejoins WOR-TV onHaygion Police Departmeni.” Honorable Mention: Brian Ross, Janet Pearce,

Neiysbreak, two-minut ts at 5:30 p.m., : :
30 b and 730 Py | rEms 8 30PM-joseph Angotti of NBC-TV News for segment on Migrant Farm Workers.

Mark Cohen, 11 p.m. news producer and pro- Awards ..
ducer live specials for Group W’s KDKA-Tv Pitts- Committée:
burgh, named eXecutive news producer for co-
owned KPIX(rv) San Francisco.

rds C Jack Rosenthal, New York Times, Chairman; Paul Duke,
Public Broadcasting Service; Betty Cole Dukert, NBC News; Ed Guthman, Phil-
adelphia Inquirer; Dorothy Gilliam, Washington Post.
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WSAV-TV Savannah, Ga., joins news staff of
wowk-Tv Huntington, W.Va.

Ron Edwards, former news direcior,
wabQ(aM) Cleveland, joins news department of
WGAR(AM) there.

Paul Perrello, graduate, LaSalle College, Phil-
adelphia, joins news department of KMAQ-AM-FM
Maquoketa, lowa.

Sharon Davis-Fair, with wpDTN(TV) Dayton,
Ohio, named assistant community services
director.

Kennéth Braddick, regional executive in
Boston for UPI, riamed general executive for
New England.

AT T W Wl e W PP Ml
Promotion and PR

John M. Wiillams, public afTairs officer at New
York based Citicorp, named director, corporate
information, CBS Inc.

Leslie Lllilen, director of marketing services
for Air Time International, New York, assumes
additional duties as director of information ser-
vices.

Mark Ogden, news assistant, WTHR(Tv) In-
dianapolis, named on-air promotion coordina-
tor.

Named account executives in Chicago office of
Hill and Knolton, public affairs and public re-
lations consulting firm: John P. Murphy, asso-
ciate public relations director, Hart Schaffner &
Marx, Chicago: Nancy H. Harper, senior writ-
er-producer in special events, public relations
and fashion promotion for Marshall Field and
Co., Chicago; William Linder, advertising and
sales promotion specialist, Union Carbide, and
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Elly Pick-Jacobs, account executive from
New Dimensions Marketing, Chicago market-
ing communications firm.

Allied Fields
" ﬁ% Joan Firstenberg, ex-
! ecutive with Markle

i Foundation in New York,
responsible for design of
grants to encourage in-
novation in film and
television, named direc-
tor of American Film In-
stitute; Washington. She
succeeds George
Stevens Jr, who will
continue to serve as co-
chairman, with Charlton Heston, of AFL
Firstenberg begins her three-year appointment
Jan. 1.

Ed Christian, wwkR (AM)-WNIC(FM) Dearborn,
Mich., chairman of Arbitron Radio Advisory
Council, and Wllllam R. Brazzil, wrvi-Tv
Miami, chairman of Arbitron Television Ad-
visory Council, appointed to radio and TV com-
mittees, respectively, of Broadcast Rating
Council.

Kenneth Gross, director of sales and service
for Pulse Pacific, joins Media Statistics Inc. as
Western sales manager for monthly Mediatrend
radio audience reports. He will be based in Los
Angeles.

Eric Norberg, formerly program manager,
KEX(aM) Portland, Ore., joins Consolidated
Communications Consultants, La Crescenta,
Calif., as VP, specializing in programing and re-
search development.

James S. Morgan, general manager of
wlD(AM) Detroit, named regional sales man-
ager in Detroit for Station Business Systems,
division of Control Data Corp.

Richard Zimmerman, former producer-direc-
tor with University of Louisville (Ky.) Instruc-
tional Communications Center, joins depart-
ment of telecommunications, Mercer County
Community College, Trenton, N.J., as pro-
ducer-director.

Ellzabeth Saunders, broagcas: specialist for
Company Carr Advertising, Toledo, Ohio, joins
wDTN(TV) Dayton, Ohio, ds promotion director.

Sally Weinstock, director of public relations
for Walrus!/ magazine, joins Watermark, Los
Angeles, as publicily manager.

Technology

Robert Muelier, Western regional manager for
Sony, based in Compton, Calif., named man-
ager of national market development for Sony
Video Products Co., New York.

Willard J. Wiimot, Western field sales man-
ager at Belden Corp's Irvine, Calif,, eléc-
tronic division regional sales office, ap-
pointed marketing manager at division's Rich-
mond, Indiana headquarters. Also at division,
Charles B. Parker, sales manager-CATYV
products, named field sales manager of South-
east region, and Glen Grosser, field sales rep-
resentative, appointed to succeed Parker.

Bruce Huber, color TV product manager.
Zenith Radio Corp., Glenview, Ill., named
director of product planning for color TV.
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Louanne Davls, manager of product planning
for Zenith's videocassette recorder, named
manager of product planning for video record-
ing and playback systems and black-and-white
TVv.

Ronald Herman, director of technical services
for Cinetronics Ltd. in Chicago, named general
manager of A&G Concepts, division of
Vidtronics in San Diego.

Luther Marrs, Western district service man-
ager for Dennison Manufacturing Co.. joins
Magnasync/Moviola Corp., Hollywood. na-
tional field service manager.

Ri¢chard McLean, responsibie for sales to
television networks, Microtime, Bloomfield,
Conri., assumes additionat duties as OEM (orig-
inal equipment manufacturer) product manager.
Dean Leeson, sales manager for Video Mag-
netics, Sunnydale, Calif., joins Microtime as
Northeast regional sales manager.

Warren L. Only, broadcast consulting engineer
for East Coast Engineering, Vineland, N.J., be-
comes director of engineering for National
Black Network in New York. He will continue
to work as consultant.

Ray Fentriss, VP, ielecommunications
systems, systems communications division of
IBM, Harrison, N.Y., joins Satellite Business
Systems, McLean, Va., as VP-marketing.

Joffrey DeWitt Blauveit, formerly with
wTvD(TV) Durham, N.C., joins wXiA-Tv Atlan-
ta, as ENG photographer-editor.

Brad J. Richter, engineer of SCA services,
RCA, Minneapolis, joins wPLP(AM) St.
Petersburg, Fla., as chief engineer.

Deaths

Charies E. Potter, 63, former Republican
senator from Michigan who was chairman of
Senate Commuriications Subcommittee from
1953 10 1954, died Nov. 23 at Walter Reed hos-
pital in Washington. Survivors include his wife,
M. Elizabeth, and daughter.

Frank A. Allen Jr., retired major general who
served as press chief for Genéral Dwight D. Ei-
senhower from 1944 to 1945, died Nov. 20 at
Walter Reed hospital in Washington. He super-
vised war coverage by 1,200 correspondents,
but was mainly concerned with protecting mili-
tary security. He retired in 1956, and then
worked as VP of Washington public relations
firm. Survivors include two sons and two
daughiters.

George Frame Brown, 83, radio personality
during 1930’s, died Nov. 19 in Hollywood Pres-
byterian hospital. His show, Thompkins Cor-
ners, in which he played Mayor Matt
Thompkins, is said to have been second in pop-
ularity only to Amos ‘N’ Andy. Brown became’
millionaire but lost his fortune in California on
unsuccessful restaurant venture.

Howard Nelson, 65, retired Boston radio per-
sonality, died of heart attack at his home in Lit-
tleton, N.H., Nov. 24. He retired from WEEI(AM)
Boston in 1978 after 26 years with station, but
continued to work for station on freelance basis.
He also served as anchor for station’s coverage
of Pope John Paul II's visit to Boston this year.
Nelson began his radio career in 1932 while he
was in college. After college, he worked for
wDAY(AM) Fargo, N.D. Survivors include his
wife, Lorraine, one son and daughter.



Stockzindex

Market

Exchange Closing  Closing Net  Percent Capitali-
and Wed. Tues. Change Change PIE zation
Company Nov28 Nov20 in Week in Week Ratio (000,000)

I  BROADCASTING

ABC.......... 37114 + 314 + 201 8 10864
Capital Cities 455/8 + 27/8 + 630 13 664
CBS.......ccvvvninnnn 4738 + 18 + 26 7 1334
[ o3 S 603/14 + 1 + 1684 12 414
Gross Telecasting .... 2212 + 1 + 444 8 18
LIN....coiiiienannns 48 + 14 + 52 12 134
Metromedia 66 + 3 + 454 10 317
Mooney 10 4
Scripps-Howard 52112 + 1 + 190 10 138
Storer*** 233 + 18 + 53 12 272
Tafteooeeiiiinnnnnn, s 3114 + 11/4 + 400 11 280

Z2Z200Z20»2Z2222

RS BROADCASTING WITH OTHER MAJOR INTERESTS . NI

A Adams-Russeli....... 18 143/4 + 3144 42203 15 31
A Affiliated Pubs........ 24 3/4 24114 + 12 + 206 9 84
N American Familly...... 10 958 + 38 + 389 4 105
N JohnBlalr............ 201/8 20 + 18 + 62 5 74
N Charter Co............ 381/8 353/4 + 23/8 + 664 33 829
N Chris-Craft........... 171/4 17 + 1/4 + 147 10 74
N Coca-Cola New York. 6 61/8 — 1/8 — 204 8 105
N Cowles.........o000s 23 223/8 + 58 + 279 18 91
N Dun & Bradstreet..... 421/8 381/2 + 358 + 941 17 1173
N Falrchlld Ind. ......... 383/8 3458 + 33/4 +1083 8 218
N Fuqua ........ccoucen. 156/8 1412 + 118 + 7175 5 197
N Gannett Co. .......... 483/8 4514 + 118 + 248 15 1,248
N General Tire.......... 19374 193/4 4 458
O Gray Commun......... 29 29 9 13
N Harte-Hanks.......... 23 22314 + 14 + 109 13 213
O Herltage Commun..... 9 1/2 758 + 17/18 42459 22
N Jetferson-Pilot....... 31 30 + 1 + 333 8 709
O Marvin Josephson.... 14 1414 = 114 - 175 8 36
O Kansas State Net..... 27 1/4 27114 23 51
N Knight-Ridder ........ 24 1/8 23314 + 318 + 157 10 796
N Lee Enterprises* ..... 225/8 225i8 12 164
N Liberty ............... 36:7/8 363/4 + 18 + 34 8 249
N McGraw-Hill.......... 265/8 25314+ 7/8 + 339 10 659
A  Media General........ 238/8 23 + 58 + 271 10 176
N Mersadith.............. 341/2 317/8 + 258 + B23 7 106
O Multimedis............ 29 28172 + 12 + 175 12 193
A New York Times Co... 223/8 22 + 38 + 170 17 264
N QutletCo............. 191/4 181/2 + 314 + 4.05 5 47
A PostCorp............. 183/4 15314 + 3 +1904 8 34
A Resves Telecom...... 4172 4112 50 10
N Rollins................ 2901/4 2818 + 11/8 + 400 14 392
N San Juan Racing ..... 15 1478+ 18 + B84 18 37
N Schering-Plough...... 203/4 281/8+ 58 + 214 8 1590
A Sonderling............ 283/8 2814 4+ 18 + .44 9 3
A Tech Operations...... 11172 1 + 12 + 454 2% 15
N Times Mirror Co....... 363/4 351/4 + 11/2 + 425 10 1247
O Turner Broedcasting.. 8 1/2 8 + 12 + 625 83
A Washington Post ..... 193/4 201/2 - 314 - 365 6 313
N Wometco............. 213/4 187/8 + 27/8 +1523 10 186

e ey ey CARLECASTING P T T I

A Acton Corp. .......... 125/8 1112+ 118 + 978 8 33
O Ameco+..............

O Athena Comm......... 85/8 5314 + 718 +1521 14
O Burnup & Sims ....... 7 63/8+ 58 + 980 37 5%
O Cable Info............. 14 13 + 1 + 769 70 8
O Comcast.............. 201/2 183/4 + 1314 + 933 20 34
O Entron*.......c....... 5 5 5 4
N General Instrument... 453/8 387/8 + 61/2 +16.72 12 356
O Geneve Corp.......... 2861/2 2618 + 318 + 143 1 29
O Tele-Communications 22 3/4 181/4 + 4 1/2 42465 28 242
N Teleprompter......... 207/8 18518 + 21/4 +1208 27 354
N TimeInc. ....c.ovvuues 44 1/2 4138+ 318 + 755 8 1242
O TOCOM...ovvvnnvrnnsss 103/4 10114 + 12 + 487 23 16
O UA-Columbia Cable .. 321/2 301/2 + 2 + 655 15 108
C United Cable TV...... 23172 23 + 12 + 247 17 95
N Viacom............... 3s 327/18 + 31/8 + 950 18 136

Market

Exchange Closing  Closing Net  Percent Capitali-
and Wed. Tues. Change Change PIE zation
Company Nov28 Nov20 in Week in Week Ratio (000,000)

PROGRAMING

A  Amer. Intl. Pic......... D 3/4 93/4 23
O Chuck Barris Prods... 4 1/2 412 2 14
A Cinema 5Ltd.* ....... 47/8 4718 3
N Columbia Pictures.... 313/4 23314 + 3 +1043 5 308
"N Disney................ 395/8 361/2+ 31/8 + 856 12 1,284
N Flilmways ............. 123/8 11718 + 112 + 4.21 7 66
Four Star*............ 1 1 10

N Guif & Western........ 17 1718 - 18 - 72 4 810
N MCA.........oovnvenen 501/8 481/2 + 158 + 335 9 1,168
N MGM.................. 17 7/8 18 - 18 - &89 8 544
O Medcom.............. 3172 312 14 "8
N Transamerica......... 181/8 175/8 + 1/2 + 283 6 1,196
N 20th Century-Fox .... 41 4058 + 318 + 92 6 327
O Video Corp.of Amer.. 5 3/4 6 - 114 - 416 19 5
N Warner ............... 48 4518 + 718 + 193 10 947
A Wrather............... 181/8 161/8 + 2 +1240 49 41
e Mo b amamee L I P s TR T ]
O BBDOInc............. 321/2 3114 + 1114 + 400 7 81
O Compact Video....... a1/8 67/8 + 11/4 +18.18 14
N Comsat............... 361/4 3512+ 314 + 211 8 280
O Doyle Dane Bernbach 191/2 181/4 + 14 + 129 7 51
N Foote Cone & Belding 2911/4 213/8 - 1/8 — 58 7 55
O Grey Advertising...... 381/2 38 + 112 + 131 4 24
N Interpublic Group..... 33 3114 + 13/14 + 560 7 78
O WMCI Communications. 5 5/8 512+ 118 + 227 70 158
A Movielab.............. 47/8 5 - 1/8 - 250 9 7
A MPO Videotronics .... 4 3/8 43/8 4 2
O A.C.Nielsen ......... 231/8 2238+ 314 + 335 11 254
O Ogilvy & Mather ...... 181/2 18112 6 66
O Telemation............ 11/2 11/4 + 14 +20.00 2 1
O TPC Communications. 4 1/2 458 — 118 - 270 8 4
N J. Walter Thompson .. 247/8 231/8 + 13/4 + 7.56 6 85
N Western Union........ 221/4 21 + 114 + 585 9 337 .
N £ ECTRONICS/MANUFACTURING
O AEL Industrles........ 81/4 638 - 1/8 — 196 5 10
N AMPOX......ccooveeens 19 173/8 + 158 + 935 13 216
N Arvin Industries ...... 121/4 1118 + 11/8 +10.11 4 72
O CCA Electronics®..... 1/8 1/8 1

A CoteC........o00000000 43/4 458 + 118 + 270 10 : 2
A Cohu......oovvvnnnnnn 53/4 412+ 1114 42777 19 9
N ConraC.......coo0uen 1861/2 14 + 212 +1785 26 33
N Eastman Kodak....... 48 1/2 48718 - 38 - .76 9 7827
B Elec Missle...... veese 2174 23/4 - 112 -1818 7 <]
O Farinon.......coonuess 21172 21 + 12 + 238 20 106
N General Electric...... 47 45314 + 11/4 + 273 9 B675
N MHarris Corp........... 325/8 301/4 + 23/8 + 785 14 840
O Harvel Industries ..... 61/2 61/2 17 3
O Intl. Video Corp....... 7/8 718 2
O Microdyne............ 223/4 21 + 13/4 + 833 24 2
N M/A Cominc.......... 201/4 28314+ 112 + 173 38 1653
N - 491/4 + 1 + 203 10 5852
N 5 48 +1 + 208 12 1398
N N. American Phillps... 27 1/4 261/4 + 1 + 380 5 327
N Oak Industries........ 347/8 3 + 37/8 +1250 24 126
O OrroxCorp.......uvues 8 61/8 — 1/8 - 204 9 10
N RCA......ovvvvnvnnsns 231/8 21314 + 13/8 + 632 6 1731
N Rockwell Inti.......... 43 1/8 4018 + 3 + 7.47 7 1518
A RSC Industries ....... 31/8 31/8 17 7
N Scientific Atlanta..... 38 1/2 37 + 11/2 + 405 22 171
N Sony Corp. ........... T 1/4 6314 + 112 + 740 12 1,250
N Tektromlx ............. 823/4 59 + 334 + 635 16 1,129
O Texscan........oonnss 8 5314 + 14 + 434 35 4
O Valtec ........covnuuss 151/8 13114 + 1718 +1415 32 80
N Varian Associates.... 27 1/8 263/4 + 3/8 + 140 151 185
N Waestinghouse ........ 183/4 173/8 + 13/8 + 791 5 1622
N Zenlth................ 97/8 958 + 1/4 + 25% 9 185

Standard & Poors 400
Industrial Average 119.30 11645 + 285

Notes: A-American Stock Exchange B-Boston, M-Midwest, N-New York, P-Pacitic,
O-over the counter (bid price shown, supplied by Shearson, Hayden Stone, Wash-
ington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poors’ or as obtained by Broadcasting's own research.
Earnings figures are exclusive of extraordinary gain or loss. Footnotes: “Stock did
not trade on given day price shown is last traded price. **No P/E ratio computed,
company registered net loss. ***Stock split. + Traded at less than 12.5 cents.
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Added: Attractions
BROADCASTING'S editors and writers are at work on a number of special re-

porting assignments scheduled (*) to appear during the next few months.
Among the mare prominent prospects:

Dec 10l BROADCASTING “At Large”—Q and A with Roone Arledge, the
once-just-a-whiz-in-sports execu,{ive who has more-than won his
spurs at ABC News as well. A foreground and background report

on I\etwork TV's fastest-developing journalistic force.

Dec 10 @ The latest official release date for radio revenues in 1978, as
compiled by the FCC. Including market-by-market printouts of in- 1
come and expense.

Dec 17 @ Atter the fact: the full story, reported on the scene in Geneva, of J
what happened at WARC '79, to whom, and to what eventual
effect.

Dec 17 HAnﬂual special report on the state of the art in broadcast
equipment and technology. A

Dec 17 # The top 100 records on pop radio playlists in 1979, plus the
top 50 in country. Just.in time for yearend programing.

Jan 7 @ Annual double issue, featuring BROADCASTING'S exclusive report
and analysis of the top 100 companies in electronic com-
munications.

Jan 21 B Wil‘l it be another record|year in TV, AM and FM station sales?
Read all about it in the annual station trading special, playing
bac§k the “Changing Hands” track record of 1979.

Jan 28 @ Annual accounting of the top 50 agencies in broadcast bill-
inis—‘just'one segment in a “state of the art” report on business
and advertising.

Feb 11 {1 Pre-NATPE.
Feb 18 @ NA‘|I‘PE.

Also ® As yet undated special reports on “Broadcasting: The Next
25/ Years” and “The New Status Quo in Radio Network-
ing.” Along with still other extra efforts just oft the edge of our
draWwing board.
BROADCASTING# will continue to update this schedule as appropriate, (a). to -
give readers ah idea. of what's upcoming, (b) to give sources due notice that
‘we're at work ‘Ln their territories and {c) to give advertisers a chance to plan
their own marketing strategies in tandem with these editorial opportunities.

You Beléng in BroadcastingzEvery Week

% Publication dates are subject ta change, dependent on the progress of research and the pres-

sures of and pre-emptions by other breaking news developments. g




Comsat’s technocrat

When asked why he left his native Canada
to study for advanced degrees at the
California Institute of Technology, then
and now a major center for the develop-
ment of aeronautical technology, Joseph V.
Charyk says he ‘‘was interested, even at
that very early age, in airplanes, in flight,
in propulsion, in things that seemed to be
on the horizon ...’

The interest hasn’t worn off. Almost 40
years later, Charyk is head of the Com-
munications Satellite Corp. and still in-
terested in those things on the horizon,
particularly satellites.

Communications Satellite Corp., or
Comsat, as it is known, is the United
States’s partner in Intelsat, the global com-
munications network that Comsat fathered
in the sixties. Comsat also provides a
satellite communications network for
ocean-going vessels through its Marisat
subsidiary, and it has developed plans for a
domestic business communications
system and direct-to-home broadcasting
via satellite. The three domestic satellites
it currently has in orbit are leased to
AT&T.

As president and chief executive officer
of this company, one that grossed $185
million in fiscal 1978, Charyk must con-
cern himself with balance sheets and is
driven by the need to make a profit, but it
is his.love for technology that provides
most of his motivation.

When talking of the company’s newest
business ventures, he talks about their im-
pact on people and institutions, not about
the money that will be generated. He feels
his purpose is to push forward with the
technology with which he was entrusted
when he assumed the presidency of Com-
sat in 1963 and leaves the impression that
in the faithful pursuit of that technology,
the dollars will naturally follow.

In his office he displays not charts and
graphs of revenues and operating profits,
but shelves of finely detailed models of
the many satellites his company has
launched over the years, linking conti-
nents and people together through com-
munications. He has, one feels, an ap-
preciation for the uniqueness of his job,
which is to serve the most rudimentary of
human compulsions —communications—
with the most sophisticated of means—
satellites.

Charyk articulates his thoughts ciearly,
although somewhat formally, in a confi-
dent, well-modulated voice. His manner
of speaking is perhaps a vestige of his days
as a college professor. While studying for a
master’s degree and doctorate in engineer-
ing at Cal Tech during World War II,
Charyk served as an instructor there.

Profilez

Joseph Vincent Charyk —president and chief
executive officer, Communications Satellite
Corp., Washington; b. Sept. 9, 1920, Canmore,
Alberta, Canada; BS, University of Alberta,
1942; MS, California Institute of Technotogy,
1943; PhD, California Institute of Technology,
1946; engineer, Jet Propulsion Laboratory,
California Institute of Technology, 1943-46;
professor of aeronautics, Princeton University,
1946-55; director of aerophysics and
chemistry laboratory, Lockheed Aircraft Corp.,
1955; director of missile technology laboratory
and general manager of space technology
division, Ford Motor Co., 1956-58; chief
scientist and assistant secretary of research
and development, United States Air Force,
1959; undersecretaiy of Air Force, 1960-63,;
president, Comsat, 1963-79; present position
since January 1979; m. Edwina Rhodes, 1948;
four children—William, 31; John, 28;
Christopher, 22; Diane, 20.

Upon receiving his doctorate he moved on
to Princeton University, where he taught
aeronautics and continued his research
into jet propulsion and related sciences.

In 1955, Charyk left academia for a taste
of the real world, taking a job as director of
aerophysics and chemistry with Lockheed
Aircraft. He described the transition as *‘a
wonderful opportunity to put to practical
application the research 1 had been in-
volved with for so many years and at the
same time to gain experience in working
in a true industrial environment.””

When Charyk came to Washington in
1959, it was as a civilian employe of,
naturally enough, the United States Air
Force—first as chief scientist and assistant
secretary of research and development and
then as undersecretary of the Air Force.
He served in the Defense Department un-
til called upon to head Comsat, formed by
an act of Congress in 1962,

Comsat was created during the space
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mania that swept the country during the
Kennedy administration. According to
Charyk, as early as 1960 discussions were
held amid much disagreement about
how the communications applications of
the fledgling satellite technology “‘would
be brought to the commercial scene.”’

After three years of dispute, Charyk
said, “‘legislation was finally proposed to
establish a new company and to com-
promise the different viewpoints by saying
that half the company’s stock could be
owned by the general public, half could be
owned by the communications companies
and that there would be strong oversight
by various elements of the United States
government.”

One of those government elements was
the President, who appointed a 12-man
board of incorporators, and it was that
board that found Charyk and made him
president of the company. Charyk con-
tinued in that post until January 1979
when he was given an additional title:
chief executive officer. As CEQ, he said
that he assumed sole responsibility for the
administration of the company, respon-
sibility previously shared with the compa-
ny’s chairman. (Comsat’s current part-
time chairman is John Harper, former
chairman of Alcoa Aluminum.)

Though Charyk rejects the idea that his
company has taken a new course in the
past few years, two projects have thrust
Comsat headlong into two highly competi-
tive areas. Comsat joined with Aetna Life
& Casualty company and 1BM to form
Satellite Business Systems and, in August,
the company announced that it would de-
velop and put into operation a direct-to-
home satellite broadcast system (BROAD-
CASTING, Aug. 6). Both of these efforts
Charyk sees as continuations of his com-
pany’s original purpose—to take satellite
technology as far as it can go.

Of direct-to-home broadcasting, Charyk
said that “it’s a natural development of
our basic charter ... to bring the benefits
of this basic technology to people every-
where.”” He said that as satellites have be-
come more sophisticated and earth sta-
tions simpler and less expensive, Comsat
has gone from a provider of global com-
munication to regional to domestic and
now directly to the home.

Alluding to the broadcasters and
cablecasters who sense that the direct-to-
home proposal might encroach upon their
domains, Charyk said, ‘““We don’t think
it’s a system that people need to worry
about, It’s simply going to introduce
another alternative for the home viewing
public and another way of getting informa-
tion—hopefully, different kinds of infor-
mation, more variety—and that’s all for
the good.”



Editorialsy

Out of hand

On the afternoon of Nov. 28, the four Democratic members of
the FCC reaffirmed their judgment of a week before that the
television networks had been unreasonable in refusing to sell a
half hour of prime time for a Jimmy Carter political commercial.
Even as the vote was taken, Carter was preparing to appear at 9
o’clock that night on dll networks in a press conference that
turned out to last half an hour. ]

Carter’s televised conference was generally received as a vir-
tuoso performance on a subject of utmost gravity, the Iranian
crisis, but that is beside the point here.

It is a schizoid government that can decide, on the day that the
whole broadcasting system is about to be handed to the President
for his personal use, that he has been denied the *‘reasonable ac-
cess’ that Section 312(a)(7) of the Communications Act re-
quires. The President can get on the air almost at wiil, as he has
repeatedly demonstrated. Carter the President and Carter the
candidate are one and the same. His access is virtually unlimited.

Convinced of the correctness of their cause, the networks have
appealed the decision. It is an act of considerable courage, since
the chairman of the FCC has reminded everyone that O&0
licenses are on the line. If political broadcasting is not to descend
all the way to madness, pray for a happy ending in the courts.

The good fight

To the credit of the five commissioners who voted for the action,
the FCC has asked the Supreme Court to overturn the reversal of
the agency’s radio format policy by the District of Columbia Cir-
cuit Court of Appeals. The policy, among the more enlightened
emanations from the FCC in modern times, gave radio broad-
casters the freedom to change formats without risking their
" .licenses. Its adoption was an affirmation of First Amendment
principles, and its restoration is much to be desired.

In effect, the FCC has also asked the Supreme Court to tell the
appellate court to mind its-own business and let the FCC mind its.
No court is more in need of that advice than the one that is
forever second guessing FCC decisions. The Washington circuit
court has become the super federal authority in communications
regulation. Congress didn’t intend things to turn out that way
when it established a commission for that purpose.

Indeed the radio format case is the creation of the court. It
resulted from several appellate decisions upholding listeners who
had unsuccessfully petitioned the FCC to prevent abandonment
of formats that the listeners liked. In a desperate effort to recover
its independence, the FCC conducted a full-scale inquiry, col-
lected voluminous comments and, in 1976, issued its policy state-
ment according broadcasters the right to try new formats in the
knowledge that they could be changed if they failed. The state-
ment correctly noted that government intrusion in that experi-
mental process would discourage innovation and raise First
Amendment questions. The public would be better served, the
statement concluded, if broadcasters were free to program in
response to marketplace demands.

That, however, was in 1976, and since then the commission has
changed in outlook and composition. Not enough, fortunately, to
roll over docilely and let the Court of Appeals have its way.
Robert Lee, James Quello, Abbott Washburn, Anne Jones and,
yes, Chairman Charles Ferris, voted to challenge the court. Only
Joseph Fogarty and Tyrone Brown voted against it, as they would

have voted against the format policy statement if they had been
on the commission at the time.

Reading the appeal filed by the solicitor general for the FCC
and the friend-of-the-court brief filed by the NAB and others, it
is hard to imagine that the Supreme Court will decline to hear this
case. This could be a winner for the FCC, for broadcasters and for
the people.

Turning on some light

Inch by inch and case by case, the courts seem to be moving
toward clarification of one of the most befuddling legal opinions
currently confronting journalists—and, for that matter, the courts
themselves. We refer, of course, to the murky opinion in which
the Supreme Court, on a 5-4 vote, held that under certain condi-
tions criminal pretrial proceedings might be closed to press and
public, and appeared to hold that perhaps trials might also be
closed (BROADCASTING, July 9, et seq.).

Since the decision was issued, five Supreme Court justices have
found occasions to try to explain what the opinion was trying to
say. And court followers report that almost 100 motions to close
courtrooms have been made around the country—and have been
granted about half the time. One of those that was ordered closed
was a murder trial in Virginia, and the Supreme Court has ten-
tatively agreed to hear an appeal, taken by the Richmond News
Leader and Times Dispatch, from the state supreme court action
affirming the closing. That should give the U.S. Supreme Court
the chance it needs to make itself clear.

In a newer case that offers more immediate encouragement,
the author of the opinion that the Supreme Court upheld in Gan-
nett . DePasquale, Judge Sol Wachtler of the New York Court
of Appeals, has written an opinion (BROADCASTING, Nov. 26)
that narrowly defines his original. It was adopted unanimously by
the state court but it turned on gquestions of state law and is not
subject to appeal. Its message nevertheless is heartening.

“We did not mean to suggest,’ Judge Wachtel wrote of the
earlier opinion, *‘that closure would be necessary or even ap-
propriate in all pretrial proceedings.”” At another point he wrote:
“If the public is routinely excluded from all proceedings prior to
trial, most of the work of the criminal courts will be done behind
closed doors.”

The new decision will not, the experts say, get to the Supreme
Court for review. But when compared with the Supreme Court’s
own effort, it stands as a model of clarity and sense that the high-
est court might emulate when, let us hope, it revisits the subject
in the Virginia case.

Syt

Drawn for BROADCASTING by Jack Schmidt

“Some of our technical people are having second thoughts about
your new set design.”
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We pay these scientists to

", / vr-/
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make

our production lines obsolete.

As soon as there's a better way
to do something, the old way becomes
obsolete.

And these scientists do nothing
but design new and better ways for
Western Electric to manufacture
products for the Bell System. In the
last two years, they and their col-
leagues at Western Electric's Engi-
neering Research Center have helped
cut costs by over $156 million.

They are a vital part of Western
Electric’'s commitment to helping the
Bell System keep the cost of com-
munications service down, while
keeping the quality up.

Co— 2=y

The Factory’s Laboratory

The people at our Engineering
Research Center work full time on
manufacturing research. Over 50% of
them are PhD’%.

At home in the factory as well
as the lab, they turn theoretical

experiments into real savings. For
example, while exploring ways to
improve production of telephone
circuit boards, they invented a totally
new material with which to make the
boards and a whole new way to
mass-produce them.

Another breakthrough is already
saving more than $2 million a year.
It's a new soldering technique that
makes 20,000 connections 1n less
than 60 seconds.

The list of money-saving
developments goes on. A new com-
puter program that makes technical
drawings in one-fourth the time of
manual methods. An automatic
system for sorting telephone parts
by color. A process that measures
the production of optical fiber
1000 times per second, keeping
its diameter accurate within
30-millionths of an inch. And there’s
a new system that takes only
30 seconds to help align tiny
integrated circuits that are

200 times thinner than the thinnest
human hair.

These are just a few examples
of what the Engineering Research
Center does throughout a/! of Western
Electric's manufacturing operations
—developing new ideas in technology
to improve telephone products and
produce them at lower cost.

Anticipating the Future

Much of the work of the Engi-
neering Research Center is designed
to keep Western Electric ahead of
technology, by anticipating what
new processes will be needed for
tomorrow's products.

It's a total and ongoing commit-
ment. A commitment to provide you
with the highest quality telephone
service at the lowest possible cost.

Keeping your communications
system the best in the
world.

Western Electric



Vard-Beck
makes it
perfectly cle'are!

Wears of ‘experience in engmeer'mg
-complex _ intercommunications- | fac-

_ilities for network and ﬁotber rﬁaLor

productlon centres has: given Ward
Beck a unique perspective on the es:
sential features required for sucl’} de
manding systems. i

WBS 7000-Series lntercom ijst{ems
are the resulf; ‘ e

Unlike other intercom units: they F’tar& 2y
with the premise that communica
tions should be comple‘t_ely intellig-
lb"le Thereforé the sound is con par
able to program quallty, making- it
=simple to identify the face behind.the
" voicex ‘““ | 3

l
Modular - design prowdeg versaklllty

and flexibility. Balanced ci -\Ultl} en-
surestransient-free swrtchlng, RF im-
munity and ‘minimal system cross:
talk. #A wnde variety OftC—TOSSPOIH‘t
types offer selective priority, Co%ple-
mentary/ partial m,utrng ,and IF’B
functions. e A

’\r

Stock models include the. WBS? 2
7024 and 7036. Larger conflqura
tions are easily; assernbled  using
basic WBS. 12 x 1 components in
customn designs. |

“TJle WBS 7000 Series. Intercom-
munications Systems made perfact]y

clear! '
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Ward-Beck Systems Ltd., 841 Progress Avenie, Scarborough Ontario, Canada-M I'H 2X4.
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Ward-Beck SystemsiInc.! 6900 East Camelback Road, Suite 1010, Scottsdale, Arizona 85251.

5 1

Tel: (416) 438 6550.
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