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Broadcasting’s economic prospects for 1980:
The bulls still outnumber the bears
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Our 49th Year 1980

THIS RATING PERIOD
WE GOT A
BRODERICK CRAWFORD

*Arbitron O/N 79
M-S 6A/12M
12+METRO

Not since the days of Highway Patrol has a Twin Cities station grown like
KSTP-FM. From a 6.1 last spring to a whopping 10.4* A number that means a lot

* The first single Twin Cities station to ever achieve a double
digit share against WCCO-AM.

* The first Twin Cities FM station to ever achieve a 10 share
* We're now the #1 music station.

* We're now the #1 FM station. (Estimates subject to limitations in said report.)

When the book is out, we'll have a lot of other demographic and daypart numbers
to talk about too. But for now, like Broderick, we'll just say 10.4

WE'RE HOT

KSTP-FM/Minneapolis/St. Paul Division of Hubbard Broadcasting. 1980©
For more information call KSTP-FM (612) 644-9595 or contact the nearest McGavren-Guild office
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Who says milk & beer don't mix?

Vince Perez knows they do, Vince gets involved in their
because he sells radio time for them  marketing plans. He finds out what
both, day-in and day-out. each advertiser wants to say and

Even though their selling how he wants to say it. Then he
strategies may differ, their media recommends the best stations to
goals are always the same...to reach  dothe job.
the maximum numbers of people in Having the knowledge to mix
their target audience, the maximum  both beer and milk may not make
number of times. each one taste any better, but it

To make that come about, sure can produce business for radio.

GOM CGA/REN GULDRADO

People who know the territory.



If we’ve learned one thing, it’s this...

Advanced market research — perceptual research
aimed at improving programming, promotion or
sales — is most valuable to solid management
teams. While it is not a substitute for good strategic
thinking and implementation — the best people
benefit from it greatly.

We feel our clients are some of the best.

The Research Group

a subsidiary of Sunbelt Communications, Ltd.




GREEN IS BEAUTIFUL.

Available now.

a TOY Production @ in association with

Columbia PicturesTelevision
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The Week in Brief

RKO ROCKED [0 FCC strips group of three of its television
licenses and the rest of its stations may be jeopardized
as the commission decides parent General Tire's
wrongdoings bring to bear the character-qualification
standard. PAGE 27.

NOW AND LATER (1 Even while the U.S. headed fora
boycott of the Moscow Olympics, ABC-TV was
successfully bidding an estimated $90 million for the ‘84
winter games in Yugoslavia. PAGE 28.

DAYS OF DECISION [0 NAB boards meet in Palm Springs
for week and come to terms on a number of items,
including a budget increase of 13.4%, a realignment of
the station services department, stands on 9 khz and
direct-to-home broadcasting, naming of this year's DSA
winner. PAGE 29.

RUNNING HARD O FCC's James Quello’s campaign for
reappointment to the commission gathers momentum
and hopeful signs. PAGE 30.

CAMPAIGN 1980 [ In the wake of lowa, some of the
presidential campaigns go into high gear, some into low
and some even into neutral after the first head-to-head
contesting. Now they're pointing, primarily, for New
England, with Ronald Reagan now challenged by Bush
as the Republican to watch and Carter serenely
incumbent. PAGE 31.

BULLS OUTNUMBER BEARS I No matter how business goes
in the 80’s, broadcasting should outperform the economy.
That's the conviction of those who specialize in radio,
television and advertising. It's explained in a
BROADCASTING special report. PAGE 35.

THE BLUE CHIPPERS [J Young & Rubicam billed $763
million in radio and television last year. That kept it at the
top of the leading 50 agencies in broadcasting during
1979. The complete analysis of that spending begins on
PAGE 42.

Edlitorlals
Fates & Fortunes
For the Record

Bettom Line
Business
Business Brlefly. ..

Changing Hands InS
Closed Circuit
Datebook

ON WALL STREET’S SUNNY SIDE[]
Financial specialist Bill Suter of
Merrill Lynch, Pierce, Fenner &
Smith is another who feels that
broadcasting and related stocks
will weather any business
downturn. He faced BROADCAST-
ING's editors in a question-and-
answer session to explain why
and expound on a number of
other economy-related issues.
PAGE 72.

NATPE 8001 Here's an advance look at next month’s
programing conference in San Francisco, where a record
3,700 attendance is expected. PAGE 83.

THE GROWING ELECTRONIC CHURCH O The Washington
convention of the National Religious Broadcasters is an
unqualified success as delegates exchange expertise and
get a message from outside experts including Jimmy
Carter. PAGE 86.

CARTER ON FTC SIDE(J President'’s state of the union
message includes a promise that he will oppose Congress
if it interferes with federal agencies. PAGE 96.

CONCENTRATION OF CONTROL [ The media ownership
issue gets another going-over on Capitol Hill before the
LaFalce small business subcommittee. PAGE 97.

THEME FOR TORONTO (1 The SMPTE's television conference
there next week will be devoted exclusively to digital
technology. PAGE 98.

MAKING BASICS PAY OFF [ Alan Torbet acquired 19 years of
hard experience in radio on the West Coast before he
launched his own national radio representation firm. That
was in 1967, and by the end of 1979 billings of Torbet
Radio had grown ten-fold to $30 million due to the
organizational skills and research abilities of its chairman.
PAGE 129.
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71% more in J'\Htln‘in 200% more in Los Angeles
30% more in Balfimore 80% more in Miami
107% more in Boston 109% more in Milwaukee
278% more in DalQusl Ft. Worth 81% more in Phoenix
62% more m Fresno 31% more in Pittsburgh
69% more in/Kansas City 71% more in Rockford, IIl.
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||| Stake your claim today.

TIIE ROCKFORD FILES

Source! N8I or ARE November '79 v!s_Nmerr:ber 78 (subjectilo sunvey/imitalions]: © 1980 Universal 'Ci:y-Sluuias IneAll fights resarved




Closed:Circuit’

Insider report” behind the scene, before the fact

|

Conversion

Anne Jones’s critical vote creating FCC
majority that stripped RKO General of
three TV licenses (page 27) wasn’t
definite until staff delegations sent by
Chairman Charles Ferris and
Commissioner Tyrone Brown intensively
{obbied her night before showdown
meeting. Until then, she told others, she
was ‘‘looking for ways to find RKO
qualified.”’

Missionary expeditions were discovered
by Commissioner James Quello who
dropped into her office while one was
there. He had hoped Jones would join
him, Robert Lee and Abbott Washburn in
favoring RKO.

|

Early selling

If threatened Olympic boycott doesn’t
destroy Olympic movement, as some
think it may, indications are that ABC-TV
will easily turn profit on its coverage of
1984 summer games in Los Angeles,
despite $225 million it must pay for nghls
Even before landing 1984 winter games in
Yugoslavia (see page 28), ABC had begun
selling TV time in Los Angeles summer
games—at prices above $400,000 a
minute. Prices could rise as inventory
shrinks—assuming games appear to be
going on as scheduled.

]

Second thoughts

Don’t write off chance that if Olympics are
held in Moscow next summer as
scheduled, NBC cameras will be there
even if U.S. athletes aren’t. At outset of
Olympics boycott movement, NBC
spokesman said network would cover
games if U.S. teams were there, but not il
they weren’t (BROADCASTING, Jan. 14).
Word now is that in absence of U.S.
participants NBC certainly wouldn’t cover
anything like 152 1/2 hours originally
planned, but that it might—although this
hasn’t been firmly decided— provide
some selective coverage as matier ol news
and as part of conventional sports
programing.

|
Escalator?

Selection of Donald Thurston, WMNB(AM)
North Adams, Mass., for NAB
Distinguished Service Award (see page
29) raised a new question whether former
joint board chairman should be eligible for
highest citation until lapse of at least five
years beyond his tenure. Question first
was raised in 1974 when Richard W.
Chapin (KFOR|AM], Lincoln, Neb.) was
choice immediately upon conclusion ol his

term as chairman. Thurston’s selection at
N AB’s winter board meeting at Palm
Spnngs Calif., last Monday was concurred
in by NAB’s executive committee under
revised rules, in wake of criticism of
Chapin’s selection procedure.

Thurston, popular with TV as well as
radio membership of 45-member board,
was selected over several nominees —new,
as well as holdovers. Reportedly in final
contention were Arch Madsen, president
of Bonneville, Salt Lake City; Elton Rule,
president of ABC Inc., and Stanley E.
Hubbard, founder-chairman of Hubbard
Broadcasting, Minneapolis-St. Paul.

]

Loading up

Communications Satellite Corp. will have
assistance of one of nation’s major public
relations firms when time comes for it to
seek approval of its plan to break new
corporate ground and establish satellite-
to-home pay television service. Burson-
Marsteller was quietly hired in November
1o assist Comsat with its public relations
needs across whole range of issues. But
test project on which firms that com peted
for appointment were asked to
demonstrate their skills was selling
controversial satellite-to-home concept to
FCC, Congress and public.

Thus far, Tim Brosnahan, executive on
account, said firm has not carried out any
assignments for Comsat. **We’re still
getting to know them and what they’re up
10.”” he said.

]

Still more radio?

Is domestic shortwave next frontier of
American broadcasting? Joseph Costello,
who owns five Louisiana radio stations—
KKAY(AM) White Castle, KSMI(FM)
Donaldsonville, KXOR(FM) Thibodeaux,
and WGLA(AM)-WRNO(FM) New Orleans—
seems to think so. FCC rules bar domestic
shortwave operation, and Costello may in
future seek rule change to lift that ban. But
as he has things figured, that may not be
absolutely necessary. He has applied to
FCC for permit to build shortwave station
in southern Louisiana to broadcast to
Canada and western Europe. Unlike five
private shortwave stations now operating
in U.S., Costello’s would broadcast
entertainment—contemporary music—
not religious programing and carry
adverlising of goods and services available
in country being served. His signal would
cover two-thirds of eastern U.S. on its way
to Canada. Some 15 million Americans are
believed to own shortwave receivers.

U.S. government officials privately have
been discussing domestic shortwave as
possible alternative in event U.S. loses one
or more of its AM clear channels at

Broadcasting Jan 28 1980

upcoming meeting of western hemisphere
nations on AM broadcasting. Coverage
would be vast, day as well as night.

T
Stakes in the sky
ABC and CBS are among companies
that have been assigned full-time
transponders on Western Union’s Westar
satellite system. Eight will begin use of
transponder in February under current
Western Union tariff, but if FCC allows
new tariff to go into effect March 3, all will
lease transponders on long-term basis
(two-year minimum). Others in group
include Robert Wold Co., Hughes
Television Network, Spanish International
Network, Cable News Network, Satellite
Communications Network, Bonneville
Broadcasting and Video Communications,
CBS has been using Westar extensively
through bulk-time arrangement, but move
to obtain full-time transponder was
response to direct order from Chairman
William S. Paley.

]

More cable news

C-SPAN is ready to add another cable
programing service o ils existing coverage
of House of Representatives and its
interviews of members of House and
Senate. New feature is luncheon speeches
by celebrities at Washington’s National
Press Club. Talks of Howard K. Smith,
former ABC anchor, and Paul Volcker,
chairman of Federal Reserve Board, were
videotaped and sent out on satellite
without fanfare early this month to check
feasibility. C-SPAN will begin regular
service this week with Housing and Urban
Development Secretary Moon Landrieu.
Taped speeches will be carried after 3 p.m.
on Fridays and before noon on Tuesdays,
times when House is ordinarily not in
session.

C-SPAN is also planning “‘alternative”
coverage of presidential primaries,
conventions and general election starting
in April.
|
Memorials
Posthumous Hall of Fame Awards given
annually by Broadcast Pioneers will go this
year to David Sarnoff, Bing Crosby and
William S. Hedges, long-time NBC
executive and early president of NAB.

Selections were made last week by
nominating committee composed of
Vincent T. Wasilewski, NAB president;
Peter B. Kenney, NBC vice president,
Washington; Leslie G. Arries Jr., vice
president, wivB-Tv Buffalo, N.Y., and Sol
Taishoff, editor of BROADCASTING,
chairman. Jerry Lee of WDVR(FM)
Philadelphia, president of Broadcast
Pioneers, participated ex officio.



Research shows thateach 4 -
mini-series segment gener- 4EEA
ates its own audience. This e
means every episode of )
a mini-series can be =4 A
treated as an individual show: o 2
If you look at it the way Y
viewers do, its easy to see ﬁ'
why: story recaps at the start

of each new episode allow the audience fo
enjoy every show independently,
That's why Washington: Behind
Closed Doors is six or eight* great
movies in addition to bbeing one

great mini-series.
No matter how you slice it,
Wczshmg’ron Behind Closed Doors
will work wonders for your station.
It gives you dynamic counter pro
gramming whether you sirip it or run

it once-a-week.

Washington: Behind

Closed Doors will hold your
audience and atiract new
viewers with every episode.
7 And it will do it in style. It

Is an exciting, super
charged story of power and corruption in
the White House featuring a glittering cast of
highly promotable stars. No other
contemporary mini-series has ever received
such rave reviews and unparalleled publicity
coverage in major publications from Time
magazine to TV Guide.
The factis, when ABC premiered its 1977
Fall season with Wasshington: Behind Closed
Doors, it stole the show for six consecutive
nights ngins’r an unpreoedenTed barrage of
network “stunting.”
Now it will do it for you. If all_—3
this surprises you, you havent <=y
owned a great mini-series. Or, -_m o O
perhaps the mini-series you \gad=y
have owned simply isn't that F&*
great. Washington: Behind 4
Closed Doors is that greai




WASHINGTON:
BEHIND N

Starring:
JASON ROBARDS

CLIFF ROBERTSON
%Mgs“m% ROBERT VAUGHN
- ANDY GRIFFITH
JOHN HOUSEMAN
BARRY NELSON
LOIS NETTLETON
STEFANIE POWERS.

'AVAILABLE IN SIX 2-HOUR OR EIGHT
90-MINUTE FORMATS, STARTING
SEPTEMBER, 1980.

PARAMOUNT TELEVISION DOMESTIC SYNDICATION




Business Briefly

I RADIO ONLY I

John Deere O Thirteen-week campaign
begins this week in four markets. Spots
will run in both morning and afternoon
drive times. Agency: N.W. Ayer, Chicago.
Target: men, 25-54.

Wickes Lumber O Eight-to-twelve-week
campaign begins in late February for
supply centers in 162 markets. Agency:
Parker, Wilcox, Fairchild & Campbell
Advertising, Saginaw, Mich. Target: men,
25-54.

American Health Care O Ten-week
campaign for nursing homes begins this
week Jan. 28 in about 12 markets
including Indianapotis and Orlando, Fla.
Some spots will run during morning and
afternoon drive times. Agency: Bentley,
Barnes & Lynn, Inc. Target: adults, 25-54.

Japan Airlines O Four-week campaign
for air travel begins Feb. 4 in Los Angeles,
San Francisco and New York. Agency:
Ketchum, MacLeod & Grove, New York.
Target: men, 35 plus.

Century Importers 0O Four-week
campaign for Elephant malt liquor begins

Feb. 13 in Boston, Philadelphia, Baltimore,
Washington and New York. Spots will run
during morning and afternoon drive times.
Agency: Ogilvy & Mather I}, New York.
Target: men, 18-34.

Kraft O Four-week campaign for
marshmallows begins this week in Waco-
Temple, Tex., Tucson, Ariz., and
Chattanooga, Tenn. Spots will run in
morning drive times, daytimes and
afternoon drive times. Agency: Foote,
Cone & Belding, Chicago. Target: women,
25-49.

Nabisco O Two-week campaign for Ritz
crackers begins this week in
approximately 10 markets including
Milwaukee, Mobile, Ala., Davenport; lowa,
and Richmond, Va. Agency: Wm. Esty,
New York. Target: women, 25-49.

I  RADIO AND TV I

Benjamin Moore O Second-quarter
campaign for paints begins in March and
runs through June in five radio markets
and 55 TV markets. Agency: Warwick,
Welsh & Miller, New York. Target: adults,
18 plus.

Quality
pays off in
better ratings

...And that's what radio stations strive for.

IGM...20 years of excellence in manufacturing program controllers,
multiple cartridge playbacks, total automation systems.

IGM. . .Originator of INSTACART, GO CART Hi, BASIC A, RAM,
MARC VII, PAL

IGM...Number One in development of microprocessor
computer-based devices for radio broadcasting.

IGM

A Trillium Company

4041 HOME ROAD/BELLINGHAM, WA 98225/ 206) 733-4567

Broadcasting Jan 28 1980
10

IR TV ONLY P
Bathtique O Campaign for Bed & Bath
shops begins in March and runs through
December in San Francisco, Washington
and Rochester, N.Y. Agency: Herb Gross

& Co., Rochester, N.Y. Target: adults, 18
plus.

Michelin O Nine-week campaign for
tires begins March 24 in 19 markets
including Los Angeles and Minneapolis-
St. Paul. Spots will run in prime, late fringe
and sports times. Agency: Al Paul Lefton,
New York. Target: men, 18-49.

Exxon O Four-week campaign for Qyk
typewriters begins this week in
Washington and Chicago. Spots will run
during prime, late news and sports times.
Agency: Al Paul Lefton, New York. Target:
men, 25 plus.

Sheraton Corp. O Four-week campaign
for hotels begins Feb. 11 in about 14
markets including San Francisco, Los
Angeles, St. Louis, Atlanta and Pittsburgh.
Spots will run during fringe, news and
sports programing. Agency: Creamer,
New York. Target: men, 25-54.

Gino’s O Four-week campaign for fast
food restaurants begins Feb. 18 in

five markets. Spots will run during prime,
news and fringe times. Agency: Lewis &
Gilman, Philadelphia. Target: adults, 18-
49.

Clorox O Four-week campaign for
Hidden Valley Ranch salad dressing
begins March 3in 17 markets. Spots will
run during fringe times. Agency: Young &
Rubicam, New York. Target: women,
25-54.

Eastern Airlines O Four-week
campaign begins Feb. 4 in 10 markets
including Philadelphia. Spots will be
placed during fringe and prime times.
Agency: Young & Rubicam, New York.
Target: adults, 18 plus.

K-Mart O Ten-day campaign to promote
bowling balls begins Feb. 12 in 145
markets. Agency: Ross Roy, Detroit.
Target: adults, 18 plus.

Kingsdown O One-week campaign for
mattresses begins March 3 in 22 markets
including Washington. Spots will run
during day and fringe times. Agency:
Carmichael, McKneely, Dusenbury &
Alban, Durham, N.C. Target: women, 25-
49.

Six Flags O Twenty-two-week campaign
for amusement parks begins March 24 in
New York, Philadelphia and Witkes Barre-



Canyou use a BAT System?

TAKE THIS TEST.

In 1973, we put in our first BAT Billing, Accounting and Traffic System for broadcasting. In 1979 alone, over 100 stations
had BAT Systems installed! We have more of our BAT Systems serving broadcasting than any competitor, in less time,
and our Systems are entirely in-house, using a modern minicomputer.

What are the reasons for our success? Take this little test below and see some of the BAT advantages!
For each question below, pick the answer that best describes your operation.

1. When does your log close? Can you still get an order
on the air tomorrow using your regular procedures if it's
in the station at (A) 4PM (B) 3PM (C) 2PM (D) 1PM (E) earlier.

Most BAT users close their logs in late afternoon
the day before broadcast — often 4PM or later.

2. When do your bills get out? In relation to month-end,
are they out (A) the day after (B) two days after (C) three
days after (D) four days after (E) five or more days after.

Virtually all fully-installed BAT Systems have the
bills out the day after each billing period ends. Typically,
billing takes a BAT System 27/ hours.

3. How about co-op or split billing invoices? Do they go
out (A) simultaneously with regular bills (B) one day later
(C) two days later (D) three days later (E) four or more
days later.

BAT Systems issue split bills or co-op invoices
without delay as part of the billing run, fully detailed with
times and other data, ready the day after each billing
period ends.

4. When can you and your sales manager get sales
figures for each salesperson on your staff in detail? (A)
the day of broadcast (B) the day after broadcast (C)
weekly (D) monthly at month-end (E) later.

Every BAT System prints a Daily Sales By Sales-
person Report, revenue analyses, and other data as
needed atany time.

5. In order to motivate salespersons and track inventory,
you have detailed sales projections and accurate availa-
bilities information (A) anytime (B) weekly (C) once in a
while (D) only with great manual effort (E) never.

BAT Systems can run a ""Bookings Report” pro-
jecting business by salesperson, revenue category, etc.,
and full Availabilities Reports, on the screen or printed,
whenever needed.

6. You have overdue account/aging lists (A) immediately
on demand (B) at month-end (C) within a week of month-
end (D) occasionally (E) seldom.

BAT Systems can run Aging Reports at any time
showing all outstanding items or merely totals by client
or by salesperson. To facilitate collections, the reports
show phone numbers and average account age in days,
and report credit limit violations. Other Receivable
Reports show comparative activity and contract utilization.

7. (If yours is a TV station, go to 7a). You have fully
detailed music library catalogs and music playlists, a
complete Mailing List System for promotional materials,
FCC performance data, and other information like this
(A) immediately (C) to some extent (D) with significant
manual effort (E) no time for these things.

7a. You have a complete film inventory, including full
amortization of all packages on hand, and you also have
complete listings of all media on hand in-house or
shipped to production houses and other stations. You
also have a complete Mailing Label System and FCC
Performance Analyses. (A) that’s right (B) yes, some (D)
with a lot of work (E) no time for these things.

Every BAT System offers complete options for
Music and Film Libraries, Media Inventories, FCC
Program Analyses, and other helpful capabilities
including Mailing List Systems.

[

[

8. You have a complete set of Financial Reports,
including detailed Fixed Asset Depreciation Schedules,
Profit-And-Loss Statements, Balance Sheets, etc., (A)
two days after month-end (B) five days (C) ten days (D)
quarterly (E) annually.

BAT Systems generate a full set of Financial
Reports, plus all payroll, in one day to allow quick
management decisions based upon current, not past,
history.

9. For each station you operate, you have no more than
(A) one (C) two (E) three or more persons working on
traffic, order entry, and availabilities tasks.

BAT Systems typically produce all traffic
operations, including availabilities reporting and order
confirmation preparation with less than one person per
station.

10. For each of your office locations, you have (A) one (C)
two (E) three or more persons handling all accounting
functions; including receivables, payables, payroll, and
general ledger activities.

Most BAT Systems users need less than one person
to handle all accounting tasks and report generation.

Now, score yourself. Allow ten points for each (A), eight
for each (B), six for (C), three for (D), and none for (E).

Your score:

If you had a BAT System, your MINIMUM score would
be 90%!

Is this test conclusive? Of course not. But Station
Business Systems offers your station, with no abligation,
a complete “Station System Analysis” by a trained,
thorough, full-time Systems Consultant. After the review,
you will get a detailed report on the strengths and weak-
nesses of your present System, as well as details about
the ways a BAT System would help you . .. if it could. To
get such an appraisal, fill in the coupon or call today.

STATION BUSINESS SYSTEMS

@ S a division of
CONTROL DATA CORPORATION

TO: Station Business Systems, 600 West Putnam Avenue,

Greenwich, CT 06830, (800) 243-5300, (203) 622-2400

[J My score was . Let's have a study for

our operations.
] No study now, but send literature.

STATE ZIP




NBC OGO’s STEP |
FIVE MARKETS




J THE 80s IN ALL
H TONI TENNILLE!

WNBC-TV NEW YORK
KNBC-TV LOS ANGELES
WMAQ-TV CHICAGO
WRC-TV WASHINGTON, D.C.
WKYC-TV CLEVELAND

THE
TONI TENNILLE
SHOW

A new, daily strip of conversation, comedy and music.

SUPERSTAR.SUPERDUY!

Screen it today! Available for Fall 1980 in either 60 or 90-minute form.




Scranton, Pa. Spots will run in day, fringe

and prime times. Agency: Rosenfeld,
Sirowitz & Lawson, New York. Target:
adults, 18-49.

Allen Products O Eight-week campaign
for Alpo dog food begins this week in 18

markets including Los Angeles, San
Francisco, Seattle-Tacoma, Wash. and
Portland, Ore. Spots will run during day
and fringe times. Agency: Weightman,
Philadelphia. Target: women, 25-54.

Minolta O Five-week campaign for
cameras begins this week in about 15
markets including Washington and

Philadelphia. Spots will run during prime
and news/sports times. Agency: Bozell &

Jacobs, New York. Target: men, 18-49.

Block Drug [ Five-week campaign for
B.C. Headache Powder runs in about 31
markets including Atlanta, Nashville,
Norfolk, Va. and Orlando, Fla. Agency:

Grey Advertising, New York. Target: men,

18 plus.

Superior Pet Products O Five-week

RepulReport

WEAR-TV Pensacola, Fla.: To Blair Televi-
sion from HR Television.

|
WPTH(FM) Fort Wayne, Ind.. To Torbet
Radio from HR/Stone.

.
WEeEexiam)-waaarm  Allentown, Pa.: To
Torbet Radio from McGavren Guild.

.

WaR(AM)-wsEZ(FM) Winston-Salem, N.C..
To Torbet Radio from Buckley Radio.

O
Citv-Tv Edmonton, Canada: To All-
Canada Radio & Television Ltd. from
Devney-O'Connor.

AodVentege

Co-op course. Television Bureau of
Advertising published 1980 edition of its
“Television Co-Op Plans"—some 365
plans in all, divided into 37 categories
ranging from bed and bath linens to
women's wear. Edition includes plans of
55 newly added manufacturers, reflect-
ing what TVB officials said was
“manufacturers' increasing acceptance
of television co-op!” Acceptance is in-
creasing among retailers, 1oo, according
to Tom McGoldrick, TVB vice president,
retail sales. He said retailers oftering
television co-op have increased almost
five-fold in four years. Other co-op sales
aids available to TVB members include
three videotapes: “"How To Make Money
With Co-Op." "ABC’s of TV Co-Op” and
“Seven Types of Co-Op Messages for
Retailers”

campaign for various pet products begins
this week in eight markets including Los
Angeles, Philadelphia, Buffalo, N.Y, and
Dayton, Ohio. Agency: Harold Cabot &
Co., Boston. Target: women, 25-49.

Knickerbocker Toys O Six-week TV
campaign introducing new toy, Wrist
Racers, begins this week in 12 markets,
Six-week network TV campaign will be

added in mid-Aprilin firm's push to
launch new products in addition to its
traditional doll line. Agency: Symon,
Thomas & Hilliard, New York. Target:
children, 3 and over.

Bell of Pennsylvania O Four-week
campaign to promote long distance
service begins Feb. 11 in Philade!phia,
Harrisburg and Pittsburgh. Spots will run
during day and fringe times. Agency:
Lewis & Gilman, Philadelphia. Target:
aduits, 25-64.

General Mills O Four-week campaign for
Blueberry Muffin Mix begins this week in
about 25 markets. Spots will run during
daytimes. Agency: Needham, Harper &
Steers, Chicago. Target: women, 25-54.

American Dairy Assoc. of Wisconsin
O Four-week campaign to promote diet
booklet entitled “The Wisconsin Weight
Loss Guide” begins this month in all
Wisconsin markets. Spots will run during
daytimes, prime and early and late fringe.
Agency: CreatiCom Advertising, Madison,
Wis. Target: women: 18-49.

Saks Fifth Ave. 0 Four-week campaign
for department stores begins March 2 in
10 markets including Atlanta. Spots will
run during daytimes and late fringe.
Agency: Western International Media,
New York. Target: adults, 25-49.

Carnation O Four-week campaign for
Slender Bars begins March 3 in about 50
markets including Houston, Atlanta, St.
Louis and New Orleans. Spots will be
placed during fringe and prime access
times. Agency: SSC&B, Los Angeles.
Target: women, 18-49.
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THE MORE KIDS IN RICHMOND
GOT INVOLVED WITH TELEVISION

Kids aren't just involved with ulating educational experience. und r top 25 markets.
WWBT's show “Jackand theJuke = The Richmond city schools We're honored. But even
Box,” they are the show. ‘were so impressed with “Jack more rewarding is the satisfac-

Children interested in music and the Juke Box” they made it tion gained from putting tele-
receive instruction, conceive an extension of their system. vision to a constructive new use.
program material to demonstrate The NATPE was so impressed Television has tremendous
their new-found skills,and then  with “Jack and the Juke Box,” potential, not the leastof which is
perform on camera. they voted it their Iris Award as  helping our children realize their

By allowing kids to learn by the best locally produced potential. WWB‘I' /ﬂ“
doing, the show provides a stim- children’s show in the country’s

Jeffer<onPilniRroadeasting

Charlotte: WBT WBCY, WBTV Jeffersonics, Jetferson Productions, Jetferson Data Systems. Richmond: WWBT,
Atlanta: WQXI WQXI-FM. Denver:KIMN KYGO-FM. Greensboro: WBIG. Wilmington; WWIL WHSL:
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You may be aware that networks are programming more movies.
lowever, what you may not know is that last year an overwhelming
0% of all first-run movies on the networks were made-for-television.
\nd that they outdelivered theatricals by 14%. An impressively wide
nargin which has helped create an expanding market for made-for-
slevision movies.

In fact, many station programmers who have already leamed the
2al value of made-for-TV movies are quietly buying them now at very
sasonable prices. There is no question about it: The demand for this
fficiently priced product is on the rise. This means if you delay your
lecision to buy today, the prices may no longer be as reasonable
DMOITOW.

To ensure that what you buy now will pay off in the long run,
aramount has created Marguee Il: A new two-hour made-for-
slevision movie package designed to offer you 17 titles that will
ierform in the necessary key time periods where highly competitive
rogramming is essential. These titles have also been carefully
slected to give you the narrowest fall-off when repeated - made-for-
V movies have an impressive track record for repeatability over the
iast five years, and Marguee |l fitles have 50% less fall-off than the
verage.

And Marguee Il has the content that has been proven to affract
e largest audiences: Compelling dramas like "Having Babies,”
ripping suspense stories like "Ski Liff To Death,” haunting true-life
wysteries of the supermnatural like"The Ghost of Flight 401, sensational
eadline-making stories about contemporary topics such as the “Mary
ane Harper Cried Last Night” exposé of child abuse, plus hilarious,
any country humor and delightful romantic comedies starring some
f felevision’s most 3 impressive names.

You'll find it all in Marqguee |l. Top-draw
ro’nngs explosive stories, and today’s most

.~ recognized stars that make this

\ & the most highly exploitable
. and successful made-for-TV
movie package you can buy.

:Available June, 1980.
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The Professional

He Works
For You:
Fred Yager

Fred Yager is a busy fellow. He
runs the AP TV Wire, AP
Broadcast’s newest service.

In his spare time, he goes to six
or seven movies per week and
reviews them for you. He also
interviews movie producers,
actors and, of course. actresses.

Some people think he has a
pretty good job. We think he has
several pretty good jobs.

We like that. We're like
Fred Yager.

Professional.

Broadcast
Services

(212) 262-4011

Datebook -

®m indicates new or revised listing

]
This week

Jan. 29— Association of National Advertisers, new
product marketing workshop, Hotel Fairmont, San
Francisco.

® Jan. 29— House Communications Subcommittee
hearings on H.R. 5430, bill requiring radio and TV
licensees to make their financial statements available
to public. Rayburn House Office Building, room 2322,
Washington.

Jan. 30-31— New Jersey Broadcasters Association
midwinter managers meeting. Woodrow Wilson
School of Princeton University.

Jan. 31 —Deadline for entries in 12th annual Robert
F Kennedy -Journalism Awards for coverage of the
disadvantaged by radio, tetevision, print and photo-
journalism. First prize of $1,000 in each category.
Grand prize ot $2,000. Students in same categories
compete for three-month journalism internships in
Washington. Information: Coates Redmon, executive
director, 1035 30th Street, N.W. Washington 20007,
(202) 337-3414.

Jan. 31-Deadline for entries in National Press
Photographers Association annual television news
photography competition. Information: Sheila Keyes,
Television News Photography Competition, NPPA,
23918 Via Copeta, Valencia, Calif. 91355; (805)
259-1136.

Jan. 31-Feb. 2 — National Association of Education-
al Broadcasters second annual public television pro-
duction manager's workshop. Monteleone hotel, New
Orleans.

Feb. 1-2—Society of Motion Picture and Television
Engineers 14th annual television conference.
Sheraton Center hotel, Toronto.

Feb. 1-3 - Florida Association of Broadcasters meet-
ing. Sheraton River House-Airport, Miami.

|
Also in February

Feb. 3-5— Louisiana Association of Broadcasters
convention. Baton Rouge Hilton. Speakers include
Senator Russell B. Long (D-La.) and CBS-TV President
James Rosenfield.

Feb. 4 —Political broadcasting clinics sponsored
simultaneously in 37 cities by National Association of
Broadcasters (see BROADCASTING, Jan. 14 for com-
plete list).

Feb. 4-5—0hio Association of Broadcasters/Ohio
Sportscasters state meeting. Galbreath Darby Dan
Farm, Columbus.

Feb. 5—Mike Award dinner of Broadcast Pioneers.
Hotel Pierre, New York.

Feb. 85— Television Bureau of Advertising regional
sales seminar, Hyatt Regency, Atlanta.

Feb. 5-8 — Society of Cable Television Engineers fifth
annual spring engineering conference and member-
ship meeting, Adams hotel, Phoenix.

Feb. 5-8 — Wisconsin Broadcasters Association an-
nual winter meeting and legislative reception and din-
ner. Concourse hotel, Madison.

Feb. 6-7 —Consullation on “The Electronic Church}
sponsored by units of National Council of Churches,
U.S. Catholic Conference, New York University, World
Association for Christian Communication and Unda
USA. Catholic Center, New York University, New York.

Feb. 8-11— International Radio and Television
Society faculty/industry seminar and college con-
ference. Harrison Conference Center, Glen Cove, N.Y.

Feb. 7— American Advertising Federation/Federal
Bar Association Advertising Law Conference. Hyatt
Regency hotel, Washington.
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Feb. 7 — Television Bureau of Aduvertising regional
sales seminar, Galleria hotel, Houston.

® Feb. 7— House Communications Subcommittee
hearing on H.R. 6103, bill to partially repeal equal time
requirement. Rayburn House Office Building, room
2123, Washington.

Feb. 7-8— National Association of Broadcasters
television conference. Century Plaza hotel, Los
Angeles.

Feb. 8 —Deadline for submitting entries for Corpora-
tion for Public Broadcasting’s local program awards
and nominations for Edward R. Murrow award. Infor-
mation: Diana Calland. director of radio activities,
CPB, 1111 16th Street, NW, Washington 20036.

Feb. 8 —Deadline for entries in National Urban Coali-
tion’s third annual Distinguished Urban Journalism
Awards. Information: NUC, 1201 Connecticut Avenue,
N.W. Washington 20036, (202) 331-2400.

Feb. 8-10—Third annual Florida Agricultural and
Mechanical University-Florida Association of Broad-
casters radio news minicourse. Hillsborough Com-
munity College Dale Mabry campus, Tampa. Informa-
tion: Phillip O. Keirstead, Department of Journalism,
Florida A&M University, Taliahassee 32307, (904)
599-3083.

Feb. 13— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.
Speakers: Bob Daly, president, CBS Entertainment;
Anthony Thomopoulos, president, ABC Entertainment,
and Brandon Tartikoff, president, NBC Entertainment.

Feb. 14 — National Association of Broadcasters Law
‘80-Legal Answers workshop. Four Seasons hotel, Col-
orado Springs.

Feb. 15—Deadline for entries in Women in Com-
munications Clanon Awards competition. Information:
Clarion Awards, WCI, Box 9561, Austin, Tex. 78766.

Feb. 15—Deadline for entries in Investigative Re-
porters & Editors/University of Missouri awards for
investigative journalism. information: John Ullmann,
IRE, 220 Walter Williams Hall, University of Missouri,
Columbia. Mo. 65211.

Feb. 15-18— Howard University School of Com-
munications conference on “Communications, An
Agent for Social Change! Howard University, Wash-
ington. Speaker: FCC Commissioner Tyrone Brown. In-
formation: Peggy Pinn, 2400 Sixth St, N.W., Washing-
ton 20059.

Feb. 168-21 — National Association of Television Pro-
gram Executives conference. Hilton hotel, San Fran-
cisco.

Feb. 17-20— Association of National Advertisers,
business and industrial conference, Marco Beach
hotel, Marco Isjand, Fla.

Feb. 19 —Deadline for reply comments in FCC notice

of inquiry into TV waveform standards for horizontal/
vertical blanking intervals (Docket 79-368).

m Feb. 19—Radio Advertising Bureau sales success
clinic. Hilton Inn South, Oriando, Fla.

Feb. 20-23 — Texas Cable Television Association an-
nual convention. San Antonio Convention Center, San
Antonio.

8 Feb. 21 —Radio Advertising Bureau sales success
clinic. Hohday inn, Charlotte, N.C.

Feb. 22— Arkansas Broadcasters Association meel-
ing. Camelot inn, Little Rock.

Feb. 24-28 — North Central Cable Television Associ-
ation annual convention. Hilton Inn, Des Moines, lowa.
Feb. 24-28— CBS Radio Network Affiliates board
meeting. EI Conquistador, San Juan, PR.

Feb. 25-27 — Radio-Television News Directors Asso-
ciation "Management for Performance” seminar. Mar-
riott Airport hotel, Chicago.

m Feb. 27— Radio Advertising Bureau sales suc-



cess clinic. Peachtree Plaza, Atlanta.

Feb. 28— Southern Baplist Radio and Television
Commission’s 11th annual Abe Lincoln Awards ban-
quet. Wilson C. Wearn, Multimedia tnc., will be keynote
speaker. Green Qaks Inn, Fort Worth.

u Feb. 28 —Radio Adverltising Bureau, sales success
clinic. Drawbridge Motor Inn, Cincinnati.

Feb. 29 — Deadline for entries in Action for Children’s
Television Achievement in Children's Television
Awards. Information: ACT, 46 Austin Street, Newton-
ville, Mass. 02160; (617) 527-7870.

Feb. 29-March 2— Oklahoma Broadcasters Associ-
ation annual meeting. Skirvin hotel, Oklahoma City.

]
March

March 1 —Deadline for entries in American Bar Asso-
ciation’s Gavel Awards competition for “outstanding
contributions to public understanding of the American
legal and judicial systems!” Information: Dean Tyler
Jenks, ABA Gavel Awards, 77 South Wacker Drive, Six-
th floor, Chicago 60606.

March 2-4 - Ohio Cable Television Association an-
nual convention. Sheraton-Columbus hotel, Columbus.

March 4 — Association of National Advertisers televi-
sion workshop, Plaza hotel, New York.

March 4 — Ohio Association of Broadcasters “Salute
to Congress” dinner and White House briefing. Hyatt
Regency, Washington.

March 4 — Colorado Broadcasters Association/
Denver Advertising Federation advanced sales semi-
nar. Writers’ Manor, Denver.

March 5 — International Radio and Television Sociely
anniversary banquet and presentation of IRTS Gold
Medal to John W. Kluge, chairman and president of
Metromedia Inc. Waldorf-Astoria, New York.

March 5 — Association of National Advertisers media
workshop, Plaza hotel, New York.

March 5—National Association of Broadcasters
workshop on “Dollars and Sense Law—Using Con-
tracts to Solve Business Problems"; Hyatt Regency
O'Hare, Chicago.

® March 5 —Radio Advertising Bureau sales success
clinic. Pittsburgh Hyatt House, Pittsburgh.

@ March 8 —Radio Advertising Bureau sales success
clinic. Hyatt Regency Dearborn, Detroit.

March 10— Washington Association of Broadcasters
annual meeting. Red Lion Inn, Seattle.

March 10-29—Region 2 conference of International
Telecommunications Union for medium frequency
broadcasting. Buenos Aires.

March 11— Television Bureau of Advertising regional
sales seminar, Seatac Red Lion Inn, Seattle.

March 12— Hollywood Academy of Television Arts
and Sciences luncheon. Speaker: Frederick Pierce,
president, ABC Television. Century Plaza hotel, Los
Angeles.

March 12— New York Market Radio Broadcasters
Association "Big Apple” awards for ‘“creative ex-
cellence in radio advertising." Sheraton Centre, New
York.

March 13— Television Bureau of Advertising regional
sales seminar, Sir Francis Drake, San Francisco.

March 14 —-Deadline for entries in annual Radio-
Television News Directors Association awards com-
petition. Information: RTNDA, 1735 DeSales Street,
N.W., Washington 20036: (202) 737-8657.

March 14-15—11th annual Country Radio Seminar
on “"Answers to the Questions of the 80's” Hyatt
Regency, Nashville. Keynote speaker:. Paul Harvey,
ABC Radio.

March 18— Public Radio in Mid-America business

Feb. 16-21— National Association of Television
Program Executives conference. San Francisco
Hilton. Future conferences: March 13-18, 1981,
New York Hilton; March 12-17, 1982, Las Vegas
Hilton: March 18-23, 1983, Las Vegas Hilton.

March 168-20— National Public Radio annual
conference. Crown Center hotel, Kansas City, Mo.
Future conferences: Phoenix, May 3-7, 1981;
Washington, April 18-22, 1982.

April 13-18— National Association of Broad-
casters annual convention. Las Vegas Convention
Center. Fulure conventions: Las Vegas, April
12-15, 1981; Dallas, April 4-7, 1982; Las Vegas,
April 10-13, 1983; Atlanta, March 18-21, 1984;
Las Vegas, April 14-17, 1985; Kansas City, Mo,
Apnl 13-16, 1986; Atlanta, April 5-8, 1987; Las
Vegas, April 10-13, 1988.

April 18-24—- MIP TV international program
market. Cannes, France.

May 4-8—-CBS-TV affiliates annual meeting.
Century Plaza hotel, Los Angeles.

May 12-15— ABC-TV affiliates annual meeting.
Century Plaza hotel, Los Angeles.

May 18-20— NBC-TV affiliates annual meeting.
Century Plaza hotel, Los Angeles.

May 18-21— National Cable Television Associ-
ation annual convention. Convention Center,
Dallas. Future conventions: Los Angeles. May 29-
June 1, 1981, Las Vegas, May 25-28, 1982; New
Orleans, May 1-4, 1983; San Francisco, May
22-25, 1984; Atlanta, April 28-May 1, 1985,
June 3-7—29th annual convention, American
Women in Radio and Television. Hilton Palacto del
Rio and San Antonio Marriott, San Antonio. Tex.
Future convention: May 6-10, 1981, Sheraton
Washington hotel, Washington.

June 5-7 — Associated Press Broadcasters con-
ventjon. Fairmont hotel, Denver.

June 7-11—American Advertising Federation,

VieneraVieciings

annual convention. Fairmont hotel, Dallas.

June 11-15- Broadcasters Promotion Associ-
ation 24th annual seminar and Broadcast Desig-
ners Association second annual seminar Queen
Elizabeth hotel, Montreal. Future seminars: June
10-14, 1981, Waldorf-Astoria hotel, New York;
June 6-10, 1982, St. Francis hotel, San Francisco;
June 8-12, 1983, Fairmont hotel, New Orleans;
June 10-14, 1984, Caesar's Palace, Las Vegas;
1985, Chicago.

Aug. 24-27 — National Association of Broad-
casters radio programing conference. Hyatt
Regency, New Orleans.

Sept. 14-17 — Broadcasting Financial Manage-
men! Association 20th annual conference. Town
and Country hotel, San Diego. Future conference:
Septl. 20-23, 1981, Sheraton Washington.

Sept. 20-23—Eighth International Broadcast-
ing Convention. Metropole Conierence and Exhibi-
tion Centre, Brighton, England.

Oct. 8-9— National Radio Broadcasters Associ-
ation annual convention. Bonaventure hotel, Los
Angeles. Future convention: Sept. 20-23, 1981,
Marriott hotel, Chicago; Sept. 30-Oct. 2, 1982,
Caesars Palace, Las Vegas.

Oct. 26-30— National Association of Education-
al Broadcasters 56th annual convention. Las
Vegas.

Nov. 10-12— Television Bureau of Advertising
annual meeting. Hilton hotel, Las Vegas. Future
meeting: Nov. 16-18, 1981, Hyatt Regency, New
Orleans.

Dec. 3-5— Radio-Television News Directors As-
sociation international conference. Diptomat hotel,
Hollywood-by-the-Sea, Fla.

Jan. 18-21, 1981 —Association of Indepden-
dent Television Stations (INTV) convention. Cen-
tury Plaza, Los Angeles.
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meeting. Crown Center hotel, Kansas City, Mo. Infor-
mation: Tom Hunt, WCMU-FM, 155 Anspach Hall,
Mount Pleasant, Mich. 48859; (517) 774-3105.

March 18-18—First Amendment Congress, spon-
sored by 12 organizations including National Associ-
ation of Broadcasters, Radio-Television News Direc-
tors Association and Society of Professional Jour-
naligts, Sigma Delta Chi. Williamsburg, Va.

March 18-20— National Public Radio annual con-
ference. Crown Center hotel, Kansas City, Mo.

March 17-18— Society of Cable Television Engineers
addressable technology seminar and live system
demonstration. Holiday Inn, San Jose, Calif.

March 17-19— Advertising Research Foundation's
26th annual conterence and research exposition. New
York Hilton.

® March 18 —Radio Advertising Bureau sales suc-
cess clinic. Red Lion Inn Sea Tak, Seattle.

| March 19—Radio Advertising Bureau sales suc-
cess clinic. San Francisco Hyatt Regency, San Fran-
cisco.

® March 20-—Radio Advertising Bureau sales suc-
cess clinic. Travel Lodge, Los Angeles.

March 20-21 — Georgia Cable Television Association
annuat meeting. Atlanta Sheraton. Information: George
Paschell, Cablevision of Augusta, Box 3576, Augusta,
Ga. 30904.

March 21-23 — Intercollegiate Broadcasting System
annual convention. Sheraton Centre, New York. Infor-
mation: Jeff Tellis, (914) 565-6710.

March 23-28—Advertising financial management

workshop, Association of National Advertisers, Sea
Pines Plantation, Hilton Head Island, S.C.

March 23-28—international public television
screening conference, under auspices of Rockefeller
Foundation and various North American and Euro-
pean broadcasters. Dupont Plaza hotel, Washington.
Information: David Stewart, Corporation for Public
Broadcasting, (202) 293-6160.

March 24-25— Society of Cable Television Engineers
mid-Atlantic technical meeting and workshop. Hyatt
House, Richmond, Va.

March 25— New York State Broadcasters Associ-
ation annual membership meeting. Essex House, New
York.

March 28 - International Radio and Television
Society newsmaker luncheon. Waldorf-Astoria, New
York. Speaker to be announced.

-
The real world

_EDITOR: First, let me excerpt two short
items verbatim from the Jan. 7 issue of
your esteemed magazine.

From ‘‘Closed Circuit’’:

Price of squeeze

Country’s 4,500 AM broadcasters would
probably have to pay maximum of $15
million to make necessary adjustments in
transmitters if western hemisphere nations
decide to switch from 10 khz to 9 khz
channel spacing plan that is to be considered
al conference of Region 2 countries in
March. That is estimate of consulting firm of
Silliman. Moffeu and Kowalski, of
Washington, retained by FCC.

Although costs for nondirectional stations
would be minor, those for 1,300 to 1,500
stations operating directional antennas that
would have to be adjusted would average
$10,000, according to study. Results are
included in second report on Region 2
conference that FCC adopted in November
but has not yel released.

From ‘““Where Things Stand’:

AM allocation. FCC has initiated rulemaking that
could result in addition of 125 or more AM stations
in clear and adjacent channels. Comments mostly
supported maintaining clear channels (BROAD-
CASTING, July 16, 1979). There also has been in-

Open:Mike:

creased discussion about converting daytime
radio operations into full-time operations, with
several actions pending: National Telecom-
munications and Information Administration has
proposed reducing AM spacing to 9 khz to create
more radio channels, and FCC has adopted staif
recommendation to propose 9 khz position to

State Department as U.S. slance at Region 2 con-

ference this March (BROADCASTING. Dec. 17,

1979).

These are parlous times. A battalion of
persons, most of whom have never run a
broadcasting station or sweated a P&L
statement, are plotting in their ivory
towers to run you and me down the drain.

Another recent FCC pronunciamento
very seriously points to the prospect of
reducing the present standard 200 khz FM
channel allocations. The National
Telecommunications and Information Ad-
ministration, which appears to have the
ability to recommend the wrong things
with the unerring accuracy of a bird dog
pointing in the wrong direction, naturally
heartily recommends this step—in the in-
terest of diversity, of which, apparently, we
can never have enough.

Let’s also take a look at another phase
of these splendid proposals: the AM
allocation business. Here is another exam-
ple of the ‘let’s not leave well enough
alone’’ syndrome. At the outset AM isat a

e @m'%,;w( |

It's the original. Contemporary Beautiful Music, RPM's leading format

since 1970. The brightest beautiful sound in America may still be
available in your market. Call us collect and ask about “The Original”
Contemporary Beautiful format, RPM's Contemporary Beautiful Music.

(313) 358-1040
rprn 95140 LAHSER RD., SUITE 9392, SOUTHFIELD, MI 48075
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disadvantage vs. FM in respect to the
bandwidth of audio the listener can ex-
pect; therefore, of course, let’s cut down
this already limited bandwidth to 9 khz, so
that when we license more stations maybe
some underdog might get a grant in some
small town so that the stations in the area
can provide much poorer service, or possi-
bly even go broke if changing frequency
and directional tune-up doesn’t beggar
them first.

There are 4,554 operating AM stations
and 4,194 operating FM stations, with 346
AM and FM CP’s not yet on the air {(as of
Nov. 30, 1979) blanketing most of the
U.S. with a babe! of signals already, but by
all means, let’s have hundreds or thou-
sands more. Don’t forget too, that when
we open up all the AM clear channels
there’s another Pandora’s box we can
open. We can degrade all service on the
clears and have still more diversity, ob-
viously ‘‘a consummation devoutly to be
wished’” above all others. And for the
same reason let’s also extend the AM
band to 1700 khz, or 1900 khz. Thank
heaven the recent World Administrative
Radio Conference sensibly put the quietus
to the 1900 khz further insanity, which—
1700 or 1900—will obsolete all of the ex-
isting hundreds of millions of AM
receivers.

While we are handing out the kudos to
those who would give away my bread and
butter and yours, let us not forget the
Daytime Broadcasters Association, which
has been feeding biased information
assiduously to the press and the members
of Congress for years about how very easy
it would be to permit them all to operate
full time or with considerably extended
hours. [t’s only a lethargic bureaucracy
which refuses to authorize the extended
hours, you know. No problem—or at least
no more of a problem than telling all of the
automobile drivers in the country that in
the future they may drive on either side of
the street so that their freedom will be ex-
tended. And while we’re at it, in the in-
terest of greater diversity for all, let’s
abolish all red lights at street corners so



that nobody has to stop any more.

QOur company went to the bank some
years ago, mortgaged its right arm (and
some other portions of its anatomy), and
borrowed a horrendous amount of money
in order to take down one tower and put up
four others so that we could earn the right
to full-time operation. We dance the tech-
nical minuet regularly to keep that direc-
tional array ‘‘in spec”’ Nol so for Ray
Livesay and his Daytime Broadcasters As-
sociation. They want to trample on my
nighttime limitation and make it worth-
less. In the process, their new nighttime
operation would be clobbered with inter-
ference and would be worthless too, but
they don’t see that. Above all, they want
to do it without working, or going to the
bank. The Communications Act of 1934,
as amended, refers to ‘‘the public interest,
convenience and necessity”’ Ha, ha!

Here, then, are my further nominees for
the hall of fame of those who are ready to
take my living and yours, and turn it into a
mess of pottage and red ink.— Louis N.
Seltzer, president, wC01(AM) Coatesville,
Pa.

|
If they can sell Slurpees...

EDITOR: 1 nominate Bob Stanford’s agen-
cy (*‘Monday Memo,” Jan. 14) to produce
the next series of Radio Advertising
Bureau promotion spots selling the radio
medium. They’ll be great.— Stephan T
Lindberg, vice president-general manager,
Intermountain Network, Salt Lake City.

Editor’s note. Stanford wrote approvingly of results
obtained from radio advertising by 7-Eleven stores.

. ]
More missing persons

EDITOR: Your Dec. 24 article, ‘‘How Many
Missed In Motels?’’, brings to mind a
questionable Arbitron practice. Personnel
stationed on military bases and students
living on college campuses are viewed by
Arbitron as transients, and consequently
are not surveyed. In many markets, mili-
tary personnel and college students repre-
sent a significant economic element with
substantial purchasing power. | suggest the
industry goals committee review the situa-
tion and propose an affordable solution.—
Glenn R. Morgan, programing consultant,
New York.

. |

Spaceman

EDITOR: I’m waiting for the day [ can aim a
dish 22,300 miles in space and receive a
24-hour-a-day, stereo adult contemporary
format, live with switching tones after ev-
ery record for insertion of local commer-
cials, PSA’s, weather, public affairs and, of
course, local/regional news and time
checks. The service should include an
audio news service.

It may be “‘Buck Rogers,’” but some day,
some enterprising, forward-looking group
will put together such a service, and it will
be extremely well received. It will allow
more time and money for their subscribers
to better serve their local communities

which, after all, is what it’s all about. Go
for it, someone. — Lee Shoblom, president-
general manager, KFWIJ(AM)-KRFM(FM)
Lake Havasu City, Ariz.

|
Upset by the Parkers of the world

EDITOR: We sit here and allow ourselves to
be buffeted about by various ‘‘groups”
headed by individuals who are apparently
unable to acquire positions of respon-
sibility in this society which do not require
rabble-rousing. | believe, for instance, that
to allow Everett Parker of the United
Church of Christ to spend his waking
hours pursuing broadcasters and question-
ing the motives of all of us in the industry
while representing a tax-free organization
is ludicrous.

I believe that it’s high time that broad-
casters stood as one and called for the
removal of the tax exempt status for
churches. Only monies used in the direct
performance of the church’s duties should
be tax exempt.— Tom Joyner, president,
WPVA-AM-FM Petersburg, Va.

Enratal’)

In Jan. 7 report on top 100 publicly
owned companies in electronic com-
munications, Lee Enterprises’ broad-
cast operations account for $33,375.-
000 or 29% of total revenues and 31%—
not 94.85%—of its pretax income of
$30,563,000. In Lee broadcast holdings,
WwTAD is correct call letter of AM station
in Quincy, Il and kraB is correct call let-
ter of AM in Lincoln, Neb. Also, Lee En-
terprises no longer owns Blackhawk
Fiims.

O
In top 100 listing for Movielab Inc., in
table and capsule description, com-
pany's earnings for the four quarters
that ended Sept. 30, 1978, should have
been $1.092,865 and for the four quar-
ters ended Sept. 30, 1979, $2,076,720.
The correct percentage increase should
have been 90%. In addition, capsule
should have precisely stated the quar-
ters used in year-to-year comparison
rather than leaving impression that this
was calendar-year comparison.

O
In Jan. 14 “For the Record, following
three FM applications were incorrectly
listed as FM actions: Open Media Corp,,
Chicago, for 90.1 mhz; Mid-Acadiana
Broadcasting Corp,, Kaplan, La,, for 97.7
mhz; and Tower Power Corp, Winns-
boro, Tex., for 104.9 mhz.

O

Charmaine Meyer has been named
news promotion director, wekT(tv) Miami,
not promotion director as reported in
“Fates & Fortunes” Jan. 14,
a

Jan. 17 regional meeting of NBC-TV
affiliates was held at Miami, not Atlan-
ta as reported in Jan. 21 issue.
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KAREN ANGELA TRAVERS
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Distinguishing marks: burns on back
Conviction: murder of husband

Sentence: life

Karen killed her brutal husband and
offered no defense at her trial.
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Monday-Memo-

A broadcast advertising commmentary from Sue Sawyer, advertising supervisor, AT&T, New York

New shows for those
‘walking fingers’

If one were to name the advertising
slogans or logos that have become legend
over the years, the Yellow Pages “‘walking
fingers”> would rate high on the list
Developed for the Bell System Yellow
Pages in 1962 by our advertising agency,
Cunningham & Walsh, the walking fingers
have been instrumental ever since in
showing millions of consumers and busi-
nesses the value of turning to the Yellow
Pages when they are in need of products
and services. Now as we enter the 1980’s,
we’re expecting to get more mileage than
ever from those walking fingers.

Consistent with our new marketing-
oriented organization, all of our national
advertising aclivities are now directed
toward Yellow Pages users. With renewed
emphasis on the end user, broadcasting
will be playing an increasingly vital role in
the Yellow Pages’ marketing message.

In the Bell System, we have some im-
portant goals that we keep before us to
direct the thrust of our broadcast advertis-
ing activities. One is to provide the most
information products and services 10 en-
courage use of the communications net-
work. Another is to be the leader in offer-
ing traditional or untraditional products
and services to satisfy the wants and needs
of users. A third is to become more profi-
cient in identifying and responding to
changes in the marketplace.

We’d have a hard time realizing any of
these goals without broadcasting’s far-
reaching impact. For a *‘product’ with as
broad a market base as the Yellow Pages,
our target audience is the adult con-
sumers—18-t0-54-year-olds, concentrat-
ing on the 20-10-45-year-olds who are bet-
ter educated, have incomes of $15,000
plus, live in urban/surburban com-
munities and have three or more family
members. Given our budget, which has
been increased from $6.4 million to $7.75
million for 1980, the most efficient way of
reaching this group is through network
television.

Yet 1 should point out that consumers
aren’t the only ones we are trying to reach.
While the Bell System’s national advertis-
ing program targets consumer usage (and
business usage through print), our operat-
ing telephone companies direct their ad-
verlising at sales, through a combination
of TV, radio and print advertising tied to
sales canvass periods.

There’s no question that our consumer
usage advertising has some rub-off effect
on directory sales advertising and vice ver-
sa. However, with our new 1980 advertis-
ing campaign, it will be the first time that a
Bell System Yellow Pages umbrella look

Sue Sawyer has been with AT&T in various
advertising posts for the past 16 years. Her
initial assignment was in television, on The
Bell Telephone Hour. As advertising supervisor
for AT&T, one of Sawyer's principal
responsibilities 1s advertising for Bell System
Yellow Pages. She is based in New York.

will characterize both consumer and sales
advertising, enabling each type of advertis-
ing to more strongly reinforce the other.

It’s important to note that our basic ad-
vertising strategy has not changed—it con-
tinues to position the Bell System Yellow
Pages as the most convenient, com-
prehensive, helpful and reliable way to
solve product and service shopping needs
under all situations—at home, away from
home and in the office. And our focus has
not changed either—it remains on the
three areas of prime importance to con-
sumers: personal energy conservation,
personal time conservation and natural
energy conservation. What could be of
more timely importance than those three
elements? After all, with more and more
women in the labor force, who has the per-
sonal time and energy to spend driving
around shopping? So, without changing
any of the basics, we decided to home in
more clearly on those three relevant areas,
freshening the walking fingers message
with a change in our creative.

Playing off what are already the unique
Bell System. strengths—the directory and
the telephone —we decided to enhance the
walking fingers message with the addition
of ‘“The First Step’ to prompt the usage
impulse with a call to action. “‘The first
step. Let your fingers do the walking’ is
our new national advertising signature in
1980. Our commercials will present situa-
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tions in which the clear implication is that
the use of the Yellow Pages and a phone
call are the first step toward solving
specific as well as a broad range of prob-
lems.

For example, in one of our new com-
mercials, three little girls are trying to
decide what to do for their parents’ an-
niversary. After running through the con-
ventional ideas—a new frying pan,
flowers—they decide upon a dinner at a ro-
mantic restaurant. ‘‘Where are we going to
find some place like that?”’ asks one.
““Hold it! Hold it!’ her sister says. ‘“The
first step is the Yellow Pages’’ As the girl
reaches for the Yellow Pages, and flips to
an ad for The Viennese Waltz restaurant,
an announcer’s voice cuts in: “The Bell
System Yellow Pages, the first step in help-
ing a dream come true. Before you waste
time and energy, take the first step.”’ Then
the commercial cuts to our new animated
tag produced by Bob Able: ‘“‘Let your
fingers do the walking through the Bell
System Yellow Pages’”> The final scene
shows the little girls with their parents en-
joying themselves at The Viennese Waltz
where one of the girls says, a bit ner-
vously:

‘‘Daddy, we may have to borrow some
money.’

We always do pre-testing of our com-
mercials to enable us to pinpoint those
areas that need adjustment before spend-
ing production dollars. Our ‘‘First Step”
campaign, consisting of the ‘‘situation”
commercials, tested very well and began
running during early network news and
sports programs the first of the year. In
this way we reach the kind of audience we
want—about 60% men and 40% women.

In our sports programing, we’ll be con-
tinuing our successful Olympic Moments
segments which began in September 1978.
Also, since July of 1979 the Bell System
has been the exclusive sponsor of the
*‘Sportsman of the Week’’ feature every
Tuesday morning on NBC’s Today Show.
Both these sponsorships feature a live
billboard opening, followed by a two- (o
three-minute sports segment, followed by
a 30-second commercial.

We think these sponsorship packages
are greal because they’re such an appropri-
ate platform for our message. After all,
sports are very popular and with the nice
variety of sports we buy—tennis, golf,
football, baseball, basketball—we reach a
good cross-section of our target market,
both men and women.

Given our unique product, the Yellow
Pages, the kinds of programs we choose to
advertise on, and the nature of the au-
dience these programs reach, it clearly
makes sense for the Bell System to tell its
story through broadcasting.



All pros.

At Eastman Radio, you find only the most
professional, knowledgeable sales reps. Men and
women who deal with you on an open, honest
level.

Honest. They won’t ever give you a con
job. And that’s no coincidence. We work hard
to make sure our reps turn out that way.

First off, we hire only bright, eager-to-learn
young people. Then they undergo an extensive
training program—working side by side with
our older, more experienced salespeople.
“Chemistry” is the only way to describe Q)

24DVO

Allls ¥
.......

how they interact, in a learning system that
works better than any we've ever seen.

The going gets pretty tough, too. Knowing the
information is just half of it. Being able to apply it
is something else. Our reps have to be on top.
Know what’s happening right now. With the sta-
tions, their markets, and their competition.

The end product? More aggressive, confident,
professional sales reps. So when we say Eastman

sends you their best, we mean it.
All pros. No cons. Two reasons why
¢\ Eastman Radio is different. And better.

We do things differently.
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FCC lifts three
RKO licenses:
13 others are
now in jeopardy

Close relationship with parent
General Tire leads to decision;
court appeals are certainty as
$400 million in properties are
affected in commission’s 4-3 vote

In a decision that sent concern through the
broadcasting industry, the FCC last Thurs-
day declared RKO General Inc. unfit to be
the licensee of its television stations in
Boston, New York and Los Angeles.

In a four-and-a-half hour, closed-door
session, the commission decided, in a 4-3
vote, that RKO and its parent company,
General Tire, are so closely interlocked
that the misconduct of one was shared by
the other.

The specific case before the commission
was the license renewal of RKO’s wNAC-
Tv Boston, a CBS affiliate. The misconduct
in question—documented by General Tire
itself in a report for the Securities and Ex-
change Commission—involved bribery of
officials of foreign governments and illegal
political contributions. The SEC case
charged General Tire and its president,
M.G. O’Neil, with a variety of illegal acts
in the U.S. and abroad. 11 was settled by
consent decree.

The FCC decision on WNAC-TV also ap-
plies to wor-TV New York and KHJ-TV Los
Angeles, whose renewals had been condi-
tioned on the Boston case.

But other far-reaching questions have
yet to be answered. How can the FCC ma-
jority that held RKO unqualified as a
licensee of three stations hold otherwise in
regard to RKQO’s other 13 broadcast pro-
perties—whose renewals have also been
conditioned on the outcome of the Boston
case? That majority—Chairman Charles
Ferris and Commissioners Tyrone Brown,
Joseph Fogarty and Anne Jones—has
asked for pleadings on that question from
RKO and other interested parties. Riding
on the decision: an estimated $400
million.

Another far-reaching question is how
this decision will affect other corporations
convicted of similar wrongdoing and also
owning broadcast properties. RKQO’s plead-

Broadeastin

ings to the FCC listed 15 companies that
control or own substantial interests in
more than 100 broadcast stations and that
have made SEC disclosures of ‘‘questiona-
ble payments:”> ATO, Columbia Pictures
Industries, Diamond Shamrock Corp.,
General Electric, Fairchild Industries,
GAF Corp., Gulf & Western Industries,
John Blair & Co., Metromedia, National
Distillers & Chemical Corp., Rollins Inc.,
Schering-Plough, The Signal Companies,
20th Century-Fox and Westinghouse.

Ferris said he ‘‘knows of no other muiti-
ple-owner that fits under the rationale of
this decision,’ which, he explained, was
the ‘‘nexus between the parent company
and the subsidiary.”’ ]

Not only was the same person— Thomas
O’Neil—chairman of the board and chief
executive officer of both companies, but
of particular concern to the commission
was a trade relations program involving
reciprocal dealings. The FCC found that

@z@@[@@i@

These additional activities ‘‘were even
more serious,” the FCC noted, ‘‘because
they were part of an attempt by General
Tire and RKO to prevent the FCC from
gaining full knowledge of the illegal ac-
tivities undertaken by General Tire at a
time when the commission was actively
considering the renewal of RKO’s
license.”’

Jones, considered to be the swing vole
in the case, said: ‘“If there is any truth to
the concept of a trustee, these people just
went too far’’ She said she is ‘“‘nowhere
near the position that the ‘sins of the
parent company are visited upon the
child” However, if the ‘child’ is a puppet—
that’s different.”’

Abbott Washburn, who dissented along
with Commissioners Robert E. Lee and
James H. Quello, disagreed. He called
““the connection between General Tire’s
misdeeds and RKO’s broadcast service to
the public ... tenuous at best.”” He added

High stakes. The 16 RKO General radio and television licen-
sees jeopardized by last week’'s FCC decision are worth, col-
lectively, more than $400 million on the open market. That, at
least is the consensus of industry observers canvassed by
BROADCASTING last week. Market-by-market, the total breaks
down this way: New York—woR-Tv $100 million, wor(am) $30
million, wxLo(fm) $12 million; Boston—wnNac-Tv $85 million,

WRKO(AM)-WROR(FM) $10 million;

Los Angeles—kHJ-Tv S$75

million, KHJ(AM)-KRTH(FM) $20 million; Memphis—wHBQ-Tv $40
million, wHBa(aM) $S4.5 million; Washington —wGMs-aM-FM S$7
million; Chicago—wrYR(fM) S6 million; San Francisco—
KFRC(AM) $S10 million, and Ft.Lauderdale —waxy(FM) $4.5 million.

General Tire and RKO tried to pressure
companies into placing advertising with
RKO stations as a condition of doing busi-
ness with General Tire. Although RKO
settled the matter with the Justice Depart-
ment in a consent decree in 1970, the
FCC decision was based on the nature of
the misconduct and its reflection on the
close relationship between General Tire
and RKO.

Furthermore, the FCC found that, be-
tween 1972 and 1977, RKO knowingly
filed inaccurate information with the FCC
regarding trade and barter transactions,
and that RKO intentionally concealed this
information. In a statement released last
Thursday, the FCC said it also found *‘that
RKO failed to notify the FCC promptly
about a formal SEC investigation into the
alleged improprieties of its parent corpora-
tion and that RKO filed pleadings with the
commission designed to mislead the FCC.”’
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that the decision ‘‘derails a very good solu-
tion to the contested ownership of WNAC-
Tv Boston, where agreement had been
reached with a fine group of citizens, New
England Television, to take over the sta-
tion and upgrade its programing. Sadly,
too, this action of the commission does lit-
tle but assure many more years of litiga-
tion in a proceeding that has already drag-
ged on for 11 years.”’

Quello said the commission *‘is indulg-
ing in gross bureaucratic overkill ... the
sole judicial decision rendered in the 11-
year proceeding was by the FCC Adminis-
trative Law Judge who found the licensee
qualified”” (Another ALJ, in the KHJ-TV
case, had found RKO unqualified. That
holding was overturned by an earlier
FCC.)

A spokesman for General Tire, in
Akron, Ohio, called the decision ‘‘shock-
ing,’ and said the company intends to ap-
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peal ‘“‘as soon as is feasibly possible’
RKO’s board was holding its bimonthly
meeting in Florida last week when the
FCC decision was handed down.

New England Television, the company
resulting from the merger of Community
Broadcasting of Boston and The Dudley
Station Corp., formerly rival applicants for
WNAC-TV’s channel, had offered to buy
WNAC-TV from RKO for $54 million
(BROADCASTING, Aug. 28, 1978), with a
proposal to the FCC for ‘‘quality program-
ing”” A spokesman for NETV said the
decision was a ‘‘great disappointment.”’

Hub Broadcasting Inc., which entered
the picture last fall with a proposal that ihe
commission resolve the long-standing liti-
gation by denying RKO’s renewal and
opening the channel for new applications
by Hub and others, was ‘‘pleased’’ with
the decision, but will wait until it sees the
FCC’s order before moving further.

Moscow Olympics
head down tubes;
ABC lands rights to
84 winter games

House strongly backs Carter call
for boycott; upwards of $90 miilion
is price for Sarajevo competition

ABC all but captured TV rights 1o the
1984 winter Olympics in Yugoslavia last
week while pressures mounted in the U.S.
for a boycott, if necessary, of this year’s
summer Olympics in Moscow.

With a bid unofficially said to be about
$91.5 million, ABC bested CBS in the
competition for the 1984 Yugoslav games,
to be centered at Sarajevo. NBC, with

|

millions riding on the outcome of the con-
troversy over U.S. participation in the
Moscow games, announced just before the
Sarajevo bidding started late Wednesday
that it would not participate. ABC said its
1984 Olympics winter coverage would ex-
ceed 60 hours, most of it prime-time.

Even with a $90-million rights fee, ABC
would be paying more than double its esti-
mated outlay of $40 million for both rights
($15.5 million) and production ($24.5
million) at the winter games at Lake
Placid, N.Y., next month (Feb. 12-24).
The Yugoslav award, by the Yugoslav
Olympics Organizing Committee, is sub-
ject to ratification by the International
Olympics Committee, but this generally
tends to be perfunctory.

ABC reportedly agreed to prepay 18%—
$16.5 million—of the rights fee, with the
rest presumably payable in installments to
1984.

CBS was said to have come close 1o
matching the ABC bid. A CBS source,
without confirming that report, said one
big hang-up for CBS was a demand for ad-
vance payments. ‘‘They wanted a lot of
money up front,” he said, ‘“‘and we
decided in advance that we were not going
to put a lot of money up front—the world
and Olympic situation is too precarious.”

ABC officials declined to discuss terms
of their agreement, including the rights
fee, but said the contract will contain ade-
quate protection for ABC in case the 1984
games are canceled. Olympic officials have
insisted that a U.S. boycott of the Moscow
games could imperil the entire Olympics
movement, including the 1984 summer
games at Los Angeles, for which ABC is
paying $225 million in rights fees.

The unsettled nature of both world and
Olympics situations was cited by NBC as
making this ‘‘a particularly inappropriate
time’’ for the Yugoslav negotiations. It
“reluctantly’” withdrew after its request

for a 60-day postponement was turned
down.

The negotiations came in a week in
which President Carter twice called for the
Moscow games to be moved, postponed or
canceled, and in which the House of Rep-
resentatives adopted a 386-12 vote resolu-
tion to the same effect. The Senate was ex-
pected to pass a similar resolution this
week.

Ironically, President Carter first spelled
out his position on NBC. “‘Regardless of
what other nations might do,” he said in a
Jan. 20 appearance on that network’s Meet
the Press, ‘1 would not favor the sending
of an American Olympic team to Moscow
while the Soviet invasion troops are in
Afghanistan.”’

Nor would the American people favor it,
he said—and said it again in his televised
State of the Union message to Congress
Wednesday night.

He also called upon the U.S. Olympics
Committee to propose transfer, postpone-
ment or cancellation to the International
Olympics Committee. And he was re-
ported to have written to leaders of 100
countries seeking their support.

Neither appeal seemed to get much un-
qualified support. Lord Killanin, president
of the IOC, said Carter’s action was
“‘hasty’” and a ‘‘tragedy.’”’ Killanin reiter-
ated that to move the games was impossi-
ble.

Robert J. Kane, president of the U.S.
Olympics Committee, took the same
stance in an appearance Wednesday before
the House Foreign Affairs Committee.
Kane also predicted a U.S. boycott would
destroy the Qlympics movement because
the Russians would probably boycott the
1984 games in Los Angeles in retaliation
for the U.S. action.

Kane told the committee, however, that
his organization would ve guided by Con-
gress. ‘I can’t imagine,” he said, ‘‘that

In’ BriET,

pounds, Model KC-L camera will get first use in Nippon Airways 747's,
giving passengers “bird's-eye view of passing scenery”

a

Television Ratings Policy Committee has been formed by Televi-
sion Bureau of Advertising o respond to broadcasters’ ratings-re-
tated needs on continuous basis, Members of committee are Walter A.
Schwarlz, Blair Television, chairman; Vincent DeLuca, WTEN-TV Albany,
N.Y; Lioyd Werner, Television Advertising Representatives: James A.
Landon, Gannett Co.; Lawrence J. Pollack, wpvi-Tv Philadelphia, and
Harvey Spiegel, TVB. Committee was established in line with recom-
mendations by Booz, Allen & Hamilton, management firm, and will repre-
sent industry in TV ratings matters, including methodological issues;
assessment of rating services; performance; assistance to individual
broadcasters and reports to members on ratings activities.

a
FCC’s RKO General decision came as surprise to financial com-
munity, most of whom were expecting, in words of one analyst, “wrisl-
slapping” by commission. General Tire felt market heat, closing Friday at
18.625, down 4.125—off almost 20%. Analysts chided FCC as “inex-
perienced regulators” with “analogous attitude to that of the FTC” Real
unfairness of action, said one, is that “thousands of innocent
stockholders lose substantial amount of their equity”

a
Sony Corp. announced on Friday marketing of world’s first charged-
coupled device (CCD) color video camera. Totally solid state im-
age sensor replaces conventional vacuum tube. Weighing only 2.8

FCC will be disappointed in President’s fiscal 1981 budget to be
submitted to Congress today. Commission had sought increase of some
$10 million over $76,892,000 available in fiscal 1980. But officials ex-
pect increase of less than S1 million, not even enough to keep up with
inflation. Number of positions authorized in budget remains same as for
1980—2,261.
a

Republican presidential candidates have been invited to participate
in discussion of issues on March 3 over Ted Turner's superstation,
wTBs(TV) Atlanta. Invitation, latest in series that have been issued to
candidates, was extended by Ripon Society, liberal Republican research
and policy group. WTBs, whose programing is carried by more than 1,500
cable television systems throughout country, will donate time for event.
Henri Pell Junod Jr, Ripon chairman, noted that March 3 date is one day
before primaries in Vermont and Massachusetts, five days before prim-
ary in South Carolina and eight days before primaries in Alabama,

Florida and Georgia.
0

Russians pulled plug on ABC News transmission from Moscow
last Wednesday. Charles Bierbauer piece with mother-in-law of exiled
Nobel Prize-winner Andrei Sakharov and another with dissident Soviet
Jew was blacked out, first time for such event in years, ABC News said.
Network, however was prepared: Slide proclaiming “Picture censored
by Soviet authorities” was promptly cued.

Broadcasting Jan 28 1980
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with the national interest involved, the
U.S. Olympics Committee would ever be
in a position other than in accord with the
Congress of the U.S.”’

Australia and New Zealand, too, sup-
ported the proposal to move the games out
of Moscow. Britain and Canada had
alreagy made similar proposals, as had
Saudi Arabia. Indications of support aiso
were reported from Egypt, Djibouti, Fiji,
the Netherlands and Qatar. But France was
depicted as strongly opposed, and Austria,
Belgium, Denmark, Finland, Israel,
Japan, Sweden and Switzerland were said
to have replied either that they wanted to
consult with other countries or that the
decision is in the hands of their Olympics
committees. China indicated it would go
along with the majority of Olympics com-
mittees of other countries.

Deputy Secretary of State Warren M.
Christopher, appearing before the House
Foreign Affairs Committee, insisted that
“‘there are 20 or more nations at least that
will support us—maybe more than that by
the end of the day”’’ But if necessary, he
said, the U.S. should stick to its principles
and go it alone.

Christopher denied that it was too late
to move from Moscow. ‘‘If the will were
there to do it,” he said, moving the games
to an alternate site or sites could be done
““within a month.”” Emphasizing the im-
portance of the Olympics to the USSR, he
said that moving them ‘‘is probably the
strongest single step we can take to per-
suade [the Russians] to withdraw the
troops from Afghanistan.”

Polls indicated popular support for the
boycott principle. Newsweek said a special
Gallup survey of 518 people found 56%
favored a U.S. boycott of the games if held
in Moscow. The Washington Star said a
boycott was favored by 86% of 2,666
readers who responded to a questionnaire.

NBC continued to keep a low profile,

but issued this statement to those who
asked: **“NBC will continue to be guided in
making its plans for the 1980 Olympics by
the policies and regulations of the U.S.
government. There is a higher calling in-
volved here than NBC’s own interests. We
do have insurance on our investment. If
the games are not broadcast, NBC will
reinstate regular programing. We have an
ample inventory and would have an en-
tirely ample opportunity to promote our
fali 1980 schedule.”

While the week’s news seemed to go
against U.S. participation in the Moscow
games, there were two heartening notes
for ABC and next month’s Lake Placid
games: It began to snow in Lake Placid,
covering the brown and green slopes, and
(2) the Moscow publication, Sovetsky
Sport, reported that Russian athletes
would not boycott the Lake Placid games
even if America decided by then to boycott
the Moscow events. The paper had some
bad news with the good, however, hinting
that if the U.S. boycotts Moscow, there
may be international sanctions against
U.S. participation in the 1984 Olympics at
Los Angeles.

A time for
fine tuning
within NAB

Approved in Paim Springs: bigger
budget, staff reorganization,

study of sexual attitudes looking

to contraceptive ads; Thurston DSA

It was the fourth National Association of
Broadcasters joint board meeting in a year,
and a scaled-down agenda—as well as
near-perfect California desert weather—

kept most of the daily meetings at Palm
Springs’ Canyon hotel agreeably short and
to the point. The board endorsed a
reorganization plan designed to begin
realigning its Washington operations this
year and approved an expanded version of
a proposed study of public attitudes on
human sexuality that could lead to the ad-
vertising of contraceptives on radio and
television.

In part due to the arguments of Alfred
Schneider, ABC Inc., the board voted
27-11 to conduct a $50,000 study on con-
temporary American sexual attitudes. In
addition, the board approved up to
$35.000 for a study of public attitudes
toward personal-care products advertising.
The board also will solicit contributions
from broadcast groups and networks to
supplement the $35,000 authorization.
According to NAB President Vincent
Wasilewski, the board’s decision to pro-
ceed with the study did not necessarily
reflect the desire of any of the members to
run such advertising. *‘I never heard any-
one say they would run these ads)’
Wasilewski said.

According to Arnold Lerner, chairman
of the radio board, ‘‘We see the two
[contraceptives and personal-care pro-
ducts] as linked in the sense that they in-
volve an acceptance by the public of these
kinds of advertising.”’

There were actions by both TV and radio
boards last week and by the joint board.
Among them:

0O The joint board approved a $6,967,-
633 budget for 1980—a 13.4% increase
over last year. The approved budget was
$20,000 over that submitted to the board
by the budget committee, reflecting a
board decision to fund a legislative liaison
committee that had not been included in
the proposed budget. Principal expen-
ditures for the coming year include:
$1,558,236 for station services, up 11.4%;

Capital Cities Communications is making first foray into cable televi-
sion. Group broadcaster has announced acquisition of 80% interest in

Omnicon of Michigan, holder of franchises in four Detroit suburbs.

Systems haven't been constructed, but company expects to begin build-

ing in March and eventually pass 20,000 homes. Last September, Cap-

cities formed cable division under presidency of Noel Smith.

(]
Chrysler will begin national advertising campaign this week that is
heavy on network TV, but supported by spot. Effort will promote package
of guarantees being offered auto purchasers. Spokesman for agency,
Kenyon & Eckhardt, said campaign will be used intermittently
throughout year, and radio is being considered for later date.

a
Gannett Co., Rochester, N.Y, diversified communications company,
has acquired Gateway Productions, New York, maker of TV docu-
mentaries and business films, and latter's affiliated Filmpower, which
does post-production film and videotape work.

O

FCC voted unanimously last week to deny license renewal of kpDIG-Fm
San Diego on grounds that station’s principals misrepresented in sta-
tions program logs amount of local news and public affairs aired during
1971-74 license period and showed lack of candor during FCC in-
vestigation of matter.

m]
Preliminary decision of Connecticut’s Division of Public Utility Control is

that Los Angeles-based Times Mirror Co. must sell either its cable
franchises in Hartford and Meriden, or “The Hartford Courant.”
When company bought Courant last summer, utility commission an-
nounced intent to review cable franchises, which were granted in 1978,
on concentration of media grounds. Written decision is expected by end
of February.

O

Reach of Group W Productions’ PM Magazine will extend to top two
television markets beginning June 2 when Metromedia's WNEw-TV
New York and k1Tv Los Angeles begin airing magazine-format strip. Sta-
tions, both independents, will air show at 8 p.m.

]

House Communications Subcommittee met last week to review
substitute bill for H.R. 6121, Telecommunications Act of 1980.
Substitute bill, containing consensus amendments from subcommittee
members, was introduced by Timothy Wirth (D-Colo.) at last Wednes-
day's meeting. 8ill, which is rewrite of common carrier provisions of
1934 Communications Act, has received support from National
Telecommunications and Information Administration. FCC Chairman
Charles Ferris, however, in letter to Representative Harley O. Staggers
(D-W.Va). expressed reservations about bill, saying it will encourage
AT&T to use its monopoly power to drive competitors out of market.
Albert Gore (D-Tenn) worked closely with Wirth and Subcommittee
Chairman Lionel Van Deerlin (D-Calif) to insure rural interests were pro-
tected in bill. Markup is scheduled to start tomorrow (Tuesday).
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$456,985 for public affairs, up 8%, and
$342,267 for research, up 40.3%.

The government affairs department also
received a substantial (16.9%) increase
from the $561,290 last year to $656,453
for 1980. The expenditure for the new
liaison committee was included in the
government affairs budget.

Income for 1980 is expected to rise 9.9%
to $7,006,100. The largest percentage of
that will come from radio and television
dues. Radio dues are expected to reach
$2,503,600 while television station con-
tributions will reach $2,592,000—both up
6.9% from last year. The NAB expects to
receive $105,000 from its publications this
year—up 90.1% —and $1,250,000 from its
annual convention, up 39%.

O The board approved the recommen-
dations of the association’s so-called
Futures Committee, headed by TV Board
Chairman Bob King, of Capital Cities
Communications, Philadelphia. Designed
to realign and streamline NAB’s internal
structure, the study included a suggestion
that the station services department be
changed to the broadcasting department,
headed by a senior vice president and five
other vice presidents—television, radio,
station services, membership, and
minority and special services. Further-
more, the report suggested that the annual
convention and other NAB sponsored
meetings ‘‘be clearly placed under the
direction of”’ the association’s executive
vice president and general manager.

The report also suggested that the asso-
ciation give ‘‘serious study’’ to the ques-
tion of the size of the radio board, which
some association members feel may be too
large; establish a ‘‘blue-ribbon’’ panel of
industry leaders charged with taking a
‘‘probing look at the radio and television
industry on a long-range basis (10 years or
more) and to report their observations to
NAB”’; adopt a procedure allowing for an-
nual plans of goals and objectives from
each of the NAB departments with formal
reviews of each department’s progress as
often as each quarter; establish an in-
house data-processing operation, and set
up senior vice president positions in the
public affairs, engineering and code
authority departments.

0 Wednesday’s radio board meeting
saw that group passing a resolution of con-
cern on the issue of 9 khz spacing in the
AM band. The board, chaired by Arnold
Lerner of WLLH(AM)-WSSH(FM) Lowell,
Mass., said it “‘is concerned that the FCC
has adopted a position for the U.S. on 9
khz spacing for the forthcoming Region 2
Administrative Radio Conference without
the benefit of adequate engineering and
economic studies.”’ The resolution also
urged that the U.S. and other countries
participating in the upcoming conference
in Buenos Aires ‘‘defer resolution of the 9
khz question until a full actual record, in-
cluding comprehensive engineering and
economic studies, has been compiled.”
(The board also is entertaining a plan to
send along an NAB board member or
another prominent broadcaster to bolster

the association’s representation at the con-
ference. Suggested: President Wasilewski
and Arch Madsen of Bonneville.)

In other actions, the radio board took
under advisement a number of proposed
changes in its bylaws designed to reflect
the growing number of radio networks,
each of which, under present rules, would
be allowed a seat on the board. There is
concern that a proliferation of network
votes could create an imbalance of net-
work and station representation. Sugges-
tions submitted by John H. Lemme,
KTLF(AM) Little Falls, Minn., included:
minimum numbers of affiliates or owned
stations for a board seat, requirements that
networks have affiliates in a given number
of states, a fixed number of network seats
that would be rotated and a requirement
that networks provide service to not more
than one station per market. Board mem-
bers were asked to have their comments
on the proposals prepared by the NAB
convention in April, with board action to
take place at the June meeling.

By a 16 to 10 vote, the radio board
rejected a request by Ben Hoberman,
president of ABC Radio, to provide
$17,000 to the Radio Advertising Bureau
to help cover the costs of its ‘‘Radio Is Red
Hot” promotional campaign. Although
generally supported by larger slations,
groups and networks—including Martin
Rubenstein, president of Mutual Broad-
casting—small stations and non-RAB
affiliates helped defeat the proposal.

O The board also adopted a position on
direct-to-home broadcasting, saying only
Congress has authority to determine the
‘‘terms and conditions under which it may
become operational.”’ It called such broad-
casting ‘‘inconsistient with the system of
local television and radio station licensing
and regulation which was provided by the
1934 Communications Act””> NAB also
said it will ‘‘actively’ participate in any
proceedings to ‘‘bring its views to the at-
tention of the proper authorities,’ and
urged all its members to do the same.

0O Donald Thurston, president of
Berkshire Broadcasting, North Adams,
Mass., and immediate past chairman of
the NAB board, was selected for this
year’s Distinguished Service Award—
NAB’s choice of the individual it feels has
contributed greatly to the industry during
his lifetime. Among his major accomplish-
ments as chairman was establishment of
the Minority Investment Fund to aid
minorities in purchasing broadcast proper-
ties. He will receive the award April 13 at
NAB’s Las Vegas convention.

O At the prodding of Jerry Lee, WDVR
Inc., Philadelphia, the board approved the
establishment of a new committee that
will study the ramifications of the new
video technology in the broadcast busi-
ness. No members were selected last
week. They will be named by Wasilewski.

O It was announced that George
Bartlett, NAB’s vice president for
engineering, will retire after the associ-
ation’s April convention. No successor
was announced.

Broadcasting Jan 28 1980

Campaigning
at the
commission

Quello makes headway in search
of support for reappointment:
uhexpected endorsements from
Hispanics and evangelicals

FCC Commissioner James H. Quello, who
fooled many people when his unabashed
campaign for the post won him appoint-
ment to the commission seven years ago,
may be in the process of fooling folks
again. His efforts to win reappointment
seem to be meeting with at least initial suc-
cess.

Quello is said to have done ‘‘very well”
in an interview last week with administra-
tion officials who are participating in the
search for a candidate to recommend to
Président Carter for the seat Quello now
holds. His term expires June 30.

At least equally important, Quello is
being supported for renomination by some
Hispanic-American broadcasters—that in
the face of Hispanic-American pressure on
the White House to appoint a Hispanic-
American to Quello’s seat. That pressure,
particularly in an election year, was seen as
a major threat to Quello’s hopes for reap-
pointment. But with at least some
Hispanic-American broadcasters, Quello’s
background of some 30 years in their busi-
ness appears to count for more than the
ethnic issue.

It certainly counted with the National
Religious Broadcasters. Its board of direc-
tors adopted a resolution at the NRB con-
vention last week urging Quello’s reap-
pointment. The reason for what was said
to be an unprecedented action was the
board’s interest in retaining on the com-
mission a member with broadcasting ex-
perience.

Nor was the board content with simply
adopling a resolution. NRB’s first vice
president, E. Brandt Gustavson, of the
Moody Radio Network, passed word of it
to President Carter at a breakfast meeting
on Tuesday.

The Quello interview—a routine
preliminary in the consideration of candi-
dates the White House regards as serious
contenders for appointment—was con-
ducted by Rick Neustadt and Steve Sim-
mons, of the White House domestic coun-
cil; Edward Cohen, deputy director of the
Office of Consumer Affairs, and Christie
Evans, of the presidential personnel office.
Henry Geller, administrator of the Na-
tional Telecommunications and Informa-
tion Administration, stopped in briefly.

The characterization of the interview as
having gone ‘‘very well”” was offered by
someone familiar with what took place in
the hour-and-25-minute meeting. Quello
himself described the session as ‘‘very
friendly”’

Quello, who retired as manager of WIR-
AM-FM Delroit in 1972, that year began a
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campaign for the nomination to the FCC.
His chances were regarded as virtually
nonexistent. But he eventually won the
support of broadcasters and friends in
Congress and nomination by then-Presi-
dent Nixon, in 1973. And his confirmation
by the Senate was not achieved until his
supporters had beaten back an effort by
citizen groups to defeat it.

Quello’s hopes for reappointment have
been bolstered by some 50 letters of sup-
port that broadcasters and members of
Congress have sent to the White House.
Of particular interest were the letters from
the Hispanic-American broadcasters.

For all of the controversy over the issue,
the White House search team reportedly is
not—at least not yet—focusing on
Hispanic Americans exclusively as a possi-
ble replacement for Quello. One official
said the team, which does not yel have
plans for interviews with other FCC
hopefuls, is looking at a ‘‘general mix of
people —no specific group is being singled
out.”’

Nevertheless, the Hispanic-American
community’s hopes for representation on
the FCC—hopes that have been expressed
at least since the mid-1970’s—have led ob-
servers o speculate that 1980 is probably
the Hispanic-American community’s year.

(After all, although Quello is a Demo-
crat, he is not a Carter appointee. And, ex-
cept for some recent votes that seem to
have been cast with one eye on the While
House, he has not been generous in the
support he has given on key issues to
Chairman Charles D. Ferris, who is.)

But then there is the letter that Ed
Gomez, of KABQ(AM) Albuquerque,
N.M., president of the Southwest Spanish
Broadcasters Association (which he said

includes 14 of 18 Hispanic-owned radio
stations in the country), sent to Robert
Strauss, the White House trouble shooter
who is now President Carter’s campaign
manager. It says the group realizes the
President ‘‘is under great pressure to ap-
point a Hispanic commissioner”’ But, it
adds, ‘‘as broadcasters, we feel that it is
necessary to maintain at least one person
on the FCC who is knowledgeable in the
industry. Mr. Quello’s presence is of great
importance to all broadcasters.’” Indeed,
Gomez said the group would greet a
Quello nomination as enthusiastically as it
did Carter’s appointment of Edward
Hidalgo to the highest post now occupied
by a Hispanic American, secretary of the
Navy.

Quello’s experience was stressed also in
letters to Strauss and Hamilton Jordan,
White House chief of staff, from Herbert
M. Levin, vice president and general man-
ager of wQBA-AM-FM Miami, and Julio
Rumbaut, manager of the FM outlet. Both
stations provide 24 hours of Spanish
language programing for Miami’s heavily
Cuban population.

Levin, besides citing Quello’s ex-
perience, made another point as well: *“‘Ar-
bitrary quota setting is repugnant (o0 me as
an American, a Jew, and a Spanish radio
broadcaster who for years has fought long
and hard for minority rights”’

The issue has even caused a split in the
National Association of Spanish Broad-
caslers, which 'was recently organized by
Rene Anselmo of Spanish lnternational
Broadcasters and which now claims 55
members. Nelson G. Lavergne, chairman
and executive officer of waDO(AM) New
York, resigned as chairman of NASB be-
cause of what he said was its effort to have

Quello replaced with a Hispanic.

““The need to replace . . . Quello and the
motivation for a concerted effort to do so
is at least questionable.”” Lavergne said in
a letter to Jordan. He said it is in the best
interests of all minority investors ‘‘to re-
tain knowledgeable, responsible commis-
sioners at the FCC.” and added: “‘It is of
the utmost importance that self-serving
pressure groups be resisted if they attempt
to replace competent officials with their
own spokesmen to promote individual in-
terests without concern for the public.”

Lavergne, who is a Puerto Rican, told
BROADCASTING that NASB meetings were
given over to discussions of possible
Hispanic American successors to Quello.
He said he did not think that to be NASB’s
function. But in any case, he said, none of
the individuals mentioned in the meetings
were qualified. *‘They couldn’t even hold a
candle 1o this man [Quello],”’ he said.

(Levin is on the board of NASB, but he
said he did not feel it necessary to resign,
even though he disagrees with its efforts to
find a Hispanic American to replace
Quello.)

As for Anselmo, he said he is in an awk-
ward position. “‘I'm a supporter of
Quello,” he said. ‘*“He’s a great commis-
sioner.”” But, he added, ‘‘the Spanish com-
munity feels there should be a Hispanic
American’’ named to the post. *“Who are
we pushing for—ourselves or the
[Hispanic-American] people?”

But he conceded the NASB has been
unable thus far to generate names of per-
sons whom it considers to be qualified: If
the group, which has been working with
the Hispanic-American community on the
matter, fails, he said, “‘we could push for
Quello.”

Was there a Waterloo in lowa?

For Ronald Reagan, many think
so, with media aloofness held
a big reason; Carter and Bush
the most conspicuous winners;
now it’s on to Maine, Puerto
Rico and New Hampshire, with
television exposure building up

Ronald Reagan, whose distance ahead of
the Republican pack has been markedly
diminished, is showing up in television
commercials; he even seems ready to face
other GOP presidential hopefuls in de-
bates that the media would happily cover.
Teddy Kennedy is shifting his media attack
on President Carter from domestic to
foreign policy, in a campaign that has been
forced to trim down by a shortage of
funds. And Jerry Brown—for the first time
in his presidential bid—is breaking into
public view with a major media campaign.

These are among the changes in the
media efforts of presidential candidates
following the surprising results of the lowa
precint caucuses last week. Some changes
are traceable to those results: Reagan’s
refusal to participate in the Republican
forum in Des Moines in a generally above-

the-battle approach to campaigning, was
regarded as a factor in his upset by George
Bush of Texas.

But for the most part, the changes are
dictated by the change in the locale and
nature of the new battles, as well as long-
range strategy. The next major contest will
be the New Hampshire primary, on Feb.
26. That will be followed by primaries in
Vermont and Massachusetts a week later.
But even before the end of next month,
Democrats will have a private contest at
caucuses in Maine, on Feb. 10, and Re-
publicans will seek delegates in Puerto
Rico’s first-ever presidential primary, on
Feb. 17. (The Democratic primary there
will be held on March. 16.)

Aides to both the winners and losers in
lowa downplayed the significance of media
advertising in a caucus state. ‘‘Organiza-
tional efforts are at least as important as
the media,”” said Roger Ailes, television
producer and media consultant to John
Connally. “In lowa, the people were

Campaicnales0
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already committed.”” (But it was Connally,
who finished fourth, with 10% of the vote,
who spent more than any other candidate
on radio and television lime—some
$150,000.) And Robert Goodman, whom
Bush calls his “‘Cecil B. DeMille,;” an
ebullient producer not noted for his
modesty, attributed the major share of
Bush’s success to the candidate and his
organization. ‘‘It was not a media suc-
cess,”’ he said.

As for Charles Guggenheim, who pro-
duced a half-hour program and several
spots promoting Kennedy in lowa, he
shrugged off his man’s defeat at Carter’s
hands as something that was beyond the
power of advertising to prevent. Kennedy,
he feels, was overwhelmed by ‘‘real
events’’ —the crises in Iran and
Afghanistan. ‘“‘Advertising or media peo-
ple are presumptuous to think they can
prevail against those kinds of situations,”’
he said.

Perhaps not. But the heavy investment
of the candidates in lowa, in personal ap-
pearances and broadcast advertising, and
of local and national media—climaxed on
the day before the caucuses with Carter,









—

1 TOP OF THE WEEK [

Kennedy and Bush on separate network
interview programs—helped produce an
extraordinary turnout at the caucuses.
Some 225,000 [owans participated, more
than three times the number of four years
ago.

But at least for Connally, the big
spendér in lowa, it’s now the morning
after; it is, says Ailes, a time ‘‘for reassess-
ing and regrouping,”’ and a time to take it
easy. ‘“We’ll stick with the issues—foreign
policy, energy, inflation,’ he said. He is
producing new 30- and 60-second spots for
New England, but he said the campaign
would not spend heavily on media again
(not at all in Puerto Rico) until the prim-
aries to be held in March in South
Carolina, Illinois, Georgia and Florida,
where Connally has ‘‘a strong shot.”

The Bush campaign, on the other hand,
is on a rising curve of media buying, as
well as optimism, following lTowa. David
Sparks, depuly political director, said the
campaign will spend between $50,000 and
$75,000 on radio and television time in
Puerto Rico (where Bush spots were being
prepared by a local agency) and would con-
tinue heavy purchases of time in New
England states where, since September,
the campaign has spent about $200,000 on
television alone—3$45,000 two weeks ago,
in Boston. New England residents are
seeing several new spots that Goodman
has produced for the New Hampshire cam-
paign (but which will also be used in
future campaigns in other primary states),
including one featuring the candidate, in
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saftety glasses, talking to workers in a mill.

Reagan television spots, meanwhile, are
already on the air in Boston; Portland,
Me., and Burlington, Vi. The 30- and
60-second spots, featuring the candidate in
straightforward discussions of various
issues—energy, inflation, leadership—
began airing last week and are the first
television spots produced for the campaign
by its agency, C.T. Clyne Co. Except for a
half-hour speech that was televised live,
on Jan. 19, Reagan had shunned televi-
sion as an advertising medium in lowa.

Reagan is passing up the Puerto Rican
primary, but Senator Howard Baker (R-
Tenn.), who finished third in lowa, four
points behind Reagan, isn’t. And 30- and
60-second spots showing Baker campaign-
ing in Puerto Rico and expressing support
for statehood for the island will soon be
on the air there as part of a $100,000 radio
and television campaign. The spots were
produced by Baker’s media consuiting
team of Bailey & Deardourff. Last week,
the team was filming Baker in New
Hampshire for spots to run in New Eng-
land. The New Hampshire campaign was
not fully set last week, but it is expected to
be a substantial one, and is virtually cer-
tain to include the five-minute program in
which Baker confronts an lranian student
on the issue of the American hostages
(BROADCASTING. Jan. 14) —probably the
most dramatic piece of political advertising
thus far in the campaign.

On the Democratic side, the Maine
caucuses and the New Hampshire primary

The Sunday score. President Carter won the ratings game, too. His appearance on NBC's
Meet the Press on Jan. 20 received a 6.3 rating and a 23 share, while Senator Edward M.
Kennedy's on ABC's directly competitive Issues and Answers won a 4.4 raling and a 15
share. CBS's Face the Nation, which went on the air a half hour earlier, al 11:30 am. NYT,

drew a 34 rating and an 11 share.

Broadcasting Jan 28 1980
2 A

will see a major effort by Brown to get his
campaign in gear. He virtually gave up on
Iowa, where he spent not a dime on broad-
cast advertising and failed to win any
delegate support. But he has earmarked
$200,000 for broadcast advertising in New
England over the next four weeks —some
$50,000 of it in Boston, Portland, and
Bangor, Me., this week. The 30- and 60-
second spots, written by Brown’s cam-
paign manager, Tom Quinn, and produced
by a Los Angeles production house, Ross
McCanse and Associates, feature the
governor in discussions of energy, foreign
affairs and inflation.

Last week, Guggenheim finished edit-
ing the first of six 30- and 60-second spots
that he has produced and that Kennedy
aides hope will, along with radio commer-
cials already on the air in New Hampshire,
help the senator revitalize his faltering
campaign in his native New England. They
feature Kennedy criticizing Carter’s han-
dling of foreign policy, contending the lack
of planning and failure to anticipate events
are an extension of the manner in which
he handles domestic issues.

The television spots were to run only on
stations in Boston and New Hampshire.
Maine was being excluded, Kennedy aides
said, at least in part because of the judg-
ment that television is an inefficient
medium for reaching the relatively few
party activists expected to participate in
the caucuses. But money has also become
a serious problem for the campaign, and
aides said a firmer answer on the size of
the advertising effort would be available
this week, after the results of a major
fundraising effort were known.

Money was not a problem in the Presi-
dent’s camp. Media adviser Gerald M.
Rafshoon last week was busy producing
television spots from the hours of film that
have been shot of the President—including
footage of Carter making speeches and at
town hall meetings. Some of the 28 hours
shot by Robert Squier for his 30-minute
documentary on the President also pro-
vide material. The first of the new spots
will be seen on stations in Maine this
week.

Among those bound to have been
cheered by the fallout from Iowa was the
League of Women Voters. Its hopes of
presenting the major Republican and
Democratic candidates in a series of
forums in advance of four primaries,
beginning with New Hampshire’s, im-
proved substantially when Reagan indi-
cated he had changed his mind about
relusing to participate in debates. He said
he would consider each invitation ‘‘in-
dividually,”” and referred specifically to the
league’s proposal. Another invitation the
Reagan camp is seriously considering is
from WINZ(AM) Miami, which wants to
stage a presidential debate in the Orange
Bowl in advance of Florida’s March 11 pri-
mary (BROADCASTING, Jan. 7).

Carter, however, remains a problem for
those who want to present debates. His
above-the-battle tactics, unlike Reagan’s,
appear to be working.
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The Broadcast Economy: 1980

The bulls
outnumber
the bears

hen respected economists can’t
' agree on whether the country is
in a recession now, how can they

be counted on to predict the future?

Some say a recession has not yet set in,
but will start soon. Others say it has
already started, and, according to some of
these, it will get worse. According to
others, it will peter out without much
damage.

Yet those who specialize in the economy
of broadcasting and related fields are
remarkably uniform in forecasting a solid
1980 for these areas. Most agree that
broadcasting will outperform the econo-
my—a forecast that doesn’t conflict with
either the here-today or the come-tomor-
row theory of general recession.

The outlook for advertising, from which
media of course derive their success, is
generally regarded as good.

Harry Paster, senior vice president of
the American Association of Advertising
Agencies, who for years has kept tabs on
members’ attitudes and outlooks, has
been talking with agencies of all sizes
around the country and finds them-—
“‘well, 1 hate to use the term, because it’s
said so often, but they’re cautiously op-
timistic.

“They say things look pretty good,”
Paster reported. ““Their costs are rising
and they don’t expect miracles, but
budgets generally have held up.

““They and their clients have been read-
ing and hearing all the talk about a reces-
sion, and they’ve got their fingers crossed.
But they haven’t seen any real negatives
yet.

*“It depends, of course, on what kind of
clients they have. Those with consumer

packaged goods look OK., but some in-
dustrial advertisers are cutting back a little.
They’re all cautious. Some advertisers are
telling their agencies they think 1980 will
be as good as 1979, but they’re also telling
their agencies, ‘but don’t get us locked in
too tight! ™

From an agency point of view, 1979 was
a record for advertising volume and at least
a near-record for profits. Paster says profits
may have trailed 1978’s, but not by much.

Sources close to the advertiser side offer
similar assessments, pointing out in par-
ticular that the budgets of packaged-goods
lines—broadcasting’s  mainstay—‘‘don’t
seem to be hurting at all.”’

Robert Coen of McCann-Erickson, a
long-time advertising forecaster—who in-
cidentally has a history, at least in recent
years, of being on the conservative side—
has projected a 1980 increase of 11.4% in
national advertising, compared with 1979,
and a 10.4% gain for local. By comparison,
he expects national broadcast’s 1980 gain
to be 13% (BROADCASTING. Dec. 17,
1979).

An overriding consideration in reces-
sion-year forecasts is that advertisers have
learned a lesson in prior lean times—those
that trimmed their advertising budgets lost
share of market to competitors who didn’t
trim. It is a lesson they are not expected to
forget in 1980—when, in addition, broad-
casters’ commercial inventory will be
reduced substantially below normal by
presidential-year political advertising, the
winter Olympics next month and
perhaps—though this remains iffty —sum-
mer Olympics in July and August.

Over the past six months or so,
forecasts for broadcasting and related
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fields have been generally consistent.

In mid-1979—when experts were
already divided over whether a recession
was under way or about to start—Wall
Street specialists in broadcasting stocks
were foreseeing 1980 gains of 12%-15%
for network TV, a considerably broader
range of 11%-19% for spot TV and 16% for
local TV.

A couple of months later, Dr. David
Blank, vice president and chief economist
of CBS, estimated that the country was
about halfway through a recession and
calculated that a recession-lag effect would
hold 1980 revenue advances slightly below
his estimates for 1979: 15% for network,
1 1% for spot and 14% for local.

In November, the Television Bureau of
Advertising, which has undershot the
mark in several past estimates, foresaw a
15% rise for network but more generous
advances for spot TV (17%) and local
(24%).

President Richard P Doherty of Televi-
sion Radio Management Corp., a promi-
nent broadcast management consultant,
took a gloomier view of the general eco-
nomic outlook in his 1980 analysis for
BROADCASTING. He expects TV station
revenues, in total, to rise 8%-10% and
radio station revenues 1o advance 6%-7%
(BROADCASTING, Jan. 7).

In the pages that follow, this Special Re-
port offers yet another look ahead —by
William Suter of Merrill Lynch, Pierce,
Fenner & Smith, a leading specialist in
broadcasting and related stocks—and an
important look back at the 1979 ebb and
flow of agency spending, in BROADCAST-
ING’s annual compilation of the year’s top
50 agencies in broadcast billings.
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Young & Rubicam 1 J. Walter Thompson 2 Leo Burnett 3 BBDO 4 Ogilvy & Mather 8§
Dancer Fitzgerald Sample 6 Grey 7 D’Arcy-MacManus & Masius 8 McCann-Erickson 9
Doyle Dane Bernbach 10 Foote, Cone & Belding 11 Benton & Bowles 12 Ted Bates 13 Wm.
Esty 14 Wells, Rich, Greene 15 Needham, Harper & Steers 16 Campbell-Ewald 17 N W
Ayer 18 Kenyon & Eckhardt 19 SSC&B 20 Cunningham & Walsh 21 Gardner 22 Compton
23 Marschalk 24 Bozell & Jacobs 25 Campbell-Mithun 26 Clyne 27 KM&G International
28 Parkson 29 Tracy-Locke 30 Della Femina, Travisano & Partners 31 McCaffrey & McCall
32 Scali, McCabe, Sloves 33 W.B. Donner 34 Ross Roy 35 A. Eicoff 36 Arthur Meyerhoff
37 Tatham-Laird & Kudner 38 Daniel & Charles 39 Lee King & Partners 40 DKG 41
Creamer 42 Warwick, Welsh & Miller 43 John Murray 44 Keller-Crescent 45 Norman,
Craig & Kummel 46 Eisaman, Johns & Law 47 Erwin Wasey 48 Sawdon & Bess 49 Manoff

Geers Gross 50

Y&R heads the list for second
year; 1979 found 42 agencies
posting billings gains; broadcast
spending up $1 billionover’78

Dramatic gains posted in television adver-
tising placed through the top 50 broadcast
agencies enabled 1979 to emerge as a bil-
lion-dollar increase year for combined
TV-radio billings.

BROADCASTING's 28th annual survey of
leading TV-radio agencies shows that TV
spending surpassed 1978’s total by $996
million while radio investment topped that
year by more than $45 million for a com-
bined aggregate climb of $1.05 billion.

The gain in 1979 compares with a $730
million increase in 1978 over 1977, and
exceeds the previous high of the $900 mil-
lion rise in 1977 over 1976,

The five agencies reporting the largest
increases— Young & Rubicam, J. Walter
Thompson, Ogilvy & Mather, D’Arcy-
MacManus & Masius and Dancer
Fitzgerald Sample —reported combined
TV-radio increases amounting to $488.5
million.

For the second straight year, Young &
Rubicam emerged as the leading broad-
cast agency with total television and radio
expenditures in 1979 of more than $673
million. And from this large base, Y&R
also showed the largest dollar gain, top-
ping its 1978 TV-radio spending by $148
million.

Nor far behind Y&R was J. Walter
Thompson, which had led the broadcast

agency pack for 21 years until 1978.
Thompson had a broadcast billings gain of
a4 healthy $130 million, raising its
domestic total for the year to $625 million.

Still in third place is Leo Burnett Co.,
which strengthened its broadcast expen-
ditures by a relatively modest—for an
agency its size—3$15 million. Fourth-place
BBDO picked up an additional $33 million
in TV-radio expenditures, while Ogilvy &
Mather, with a hefty $93.7 million in ad-
ded billings, shot up from ninth to fifth
place.

It was a bullish year for the vast majority
of agencies, with 42 posting gains in
broadcast spending and five reporting
reductions. Three were new to the ranking
this year.

Strong advances were achieved by other
agencies including D’Arcy-MacManus &
Masius, up $73.2 million; Dancer
Fitzgerald Sample, up $44.3 million; N W
Ayer, up $44 million; Grey Advertising,
up $36.5 million; Wells, Rich, Greene, up
$36 million; Foote, Cone & Belding, up
$33.6 million and Doyle Dane Bernbach,
up $33 million.

Registering decreases in broadcast bill-
ings were Parkson, down $7 million; Della
Femina, Travisano & Partners, down $5.1
million; McCaffrey & McCall, down $14.3
million; Norman, Craig & Kummel, down
$7.6 million, and Eisaman, Johns & Law,
down $2.4 million.

New (o the top 50 compilation were
Keller-Crescent, Sawdon & Bess and
Manoff Geers Gross. Dropping from the
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Top 50M Agencies

list were Post Keyes Gardner, Weightman
and Ally & Gargano.

Young & Rubicam and J. Walter
Thompson shared honors in all categories
of the broadcast business. Y&R was the
leading agency in broadcast billings
($673.4 million): total TV billings (8635
million); network TV billings (3448
million); spot radio billings ($31.8
million) and biggest broadcast gain
($148.4 million). JWT captured honors in
three categories—spot television billings
($198.8 million); total radio billings ($45.1
million) and network radio billings ($14.3
million).

The following is an alphabetical listing
of the first 50 broadcast-billing agencies.
Figures were obtained from the agencies
themselves in the large majority of cases;
in others, estimates were gathered from
various SOUTICES.

18

NW Ayer O Triggered by the acquisition of
major accounts, Ayer's broadcast billings
jumped from $97.7 million in 1978 to $141.7
million in 1979. Total TV billings were up over
$39 million, while the total radio billings more
than doubled with $14.5 million. Among major
accounts gained last year were: Canadair,
Gillette, McGraw Laboratories, Menley &
James-Laboratories, Host International, Japan
Travel Bureau International, San Francisco Bay
Area Wienerschnitzel Operators Association,
Miller Brewing, Nestle, Pacific Telephone &



THE RKO RADIO NETWORK.
IT'S GOING TO TAKE MORE THAN MUSIC
TOMAKEITINTHE 80°S.

The RKO Radio Network gives you:

24 Hours of News More vital than ever before. RKO Radio Network
now airs 228 news and Lifesound feature feeds each week.
Music Specials Exclusive Eagles special airs the weekend of February 2nd.
One of six in stereo and available for local sale.
Satellite Technology Installing receiving stations in 50 cities by March 1st
for full stereo program transmission.
Competitive Compensation  For minimal inventory clearances. Over 60 top-market stations
have affiliated with RKO in just 4 months.
Management Information RKO puts its resources to work in all station operation areas
to make you more competitive.

The RKO Radio Network. Lifesound of the 80’s.
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The Broadcasting 2 top 50 advertising agencies and their 1979 radio-TV billings

(all dollar figures are in millions)

Broadcast Broadcast
percent of  billings

Combined agency’s  change Agency’s
broadcast  Total TV TV Total Radio Radio total from rank in
billings TV network spot radio network spot billings 1978 1978
1. Young & Rubicam $673.4 $6350 $4480 S187.0 $38.4 $6.6 $31.8 59 +$1484 1
2, J. Walter Thompson 625.0 5799 381.1 198.8 45.1 14.3 308 69 +130 2
3. Leo Burnett 367.0 357.0 275.0 82.0 10.0 15 85 578 +150 3
4. BBDO 361.0 3280 2210 107.0 330 80 25.0 61 +33 4
5. Ogilvy & Mather 3078 2837 1771 106.6 241 11.4 127 59 +937 9
8. Dancer Fitzgerald Sample 297.8 286.4 177.2 109.2 11.4 32 82 709 +443 6
7. Grey 2969 2842 186.1 98.1 127 25 10.2 61 +36.5 5
8. D'Arcy-MacManus & Masius 2759 2469 140.2 106.7 29.0 786 214 755 +732 13
9. McCann-Erickson 270.0 238.0 161.8 76.2 320 6.7 253 61 +30 7
10. Doyle Dane Bernbach 246.0 237.0 162.0 75.0 9.0 — 9.0 53 +330 10
11. Foote, Cone & Belding 2423 2202 1619 58.3 221 54 16.7 54  +336 11
12. Benton & Bowles 234.0 2200 1400 80.0 14.0 5 135 67 +26.1 12
13. Ted Bates 2245 209.8 161.0 488 147 85 6.2 72 +8.1 8
14. Wm. Esty 204.0 181.0 119.0 62.0 23.0 8.0 15.0 69 +170 14
15. Wells, Rich, Greene 191.4 176.9 1146 622 145 2.1 123 72 +36.0 16
18. Needham, Harper & Steers 182.0 1710 1450 26.0 11.0 38 72 67 +20.0 15
17. Campbell-Ewald 1709 156.0 1037 52.3 149 40 10.9 65 +223 17
18. N W Ayer 1417 127.2 96.6 306 145 6.7 78 53  +440 22
19. Kenyon & Eckhardt 1319 1120 350 37.0 199 38 151 66 +211 19
20. SSC&B 1304 1248 98.2 26.6 5.6 08 48 71 +118 18
21. Cunningham & Walsh 1239 1126 76.6 36.0 113 - 1.3 55.1 +21.0 21
22. Gardner 120.8 1125 80.0 325 8.3 35 48 78  +328 23
23. Compton 1137 112.2 883 239 15 — 15 615 +3.9 20
24. Marschalk 788 728 46.3 26.5 6.0 5.0 1.0 71 +10.9 25
25. Bozell & Jacobs 778 615 23.4 38.1 16.3 08 154 28 +14.4 27
28. Campbell-Mithun 75.0 57.0 120 450 18.0 15 16.5 50 +6.0 24
27. Clyne 65.0 62.0 410 210 30 — 3.0 91 +10.0 30
28. KM&G International 59.5 50.3 246 257 9.2 1.0 8.2 31 +6.6 31
29. Parkson 56.0 559 550 09 0.1 — 0.1 90 -70 28
30. Tracy-Locke 538 475 32.1 15.4 6.3 14 49 55 +79 32
31. Della Femina, Travisano & Partners 529 428 258 170 101 11 9.0 63 -51 29
32. McCattrey & McCall 52.0 481 385 9.6 39 05 3.45 45 -14.3 26
33. Scali, McCabe, Sloves 50.0 450 200 25.0 50 1.0 4.0 56 +160 44
34. W. B. Donner 485 395 45 35.0 9.0 1.0 8.0 59 +4.0 33
35. Ross Roy 474 323 105 218 15.1 28 123 53 +7.4 35
38. A Eicoff 455 432 0.1 431 23 - 23 92 +103 39
37. Arthur Meyerhoff 430 400 18.0 220 3.0 1.4 1.6 84 +76 38
38. Tatham-Laird & Kudner 428 385 208 17.7 43 08 35 48 +49 36
39. Daniel & Charles 400 375 200 175 25 - 25 55 +6.5 46
40. Lee King & Partners 38.0 33.2 127 205 48 — 48 75 +22 37
41. DKG 378 350 220 13.0 28 08 20 65 +3.0 42
42, Creamer 36.8 315 169 146 53 0.3 50 36.8 +1.8 41
43. Warwick, Welsh & Miller 36.6 323 200 12.3 43 27 1.6 43 +1.8 43
44, John Murray 36.6 343 18.5 158 23 - 2.3 86 +1.1 40
45, Keller-Crescent 36.5 313 13 201 3.4 - 3.4 43 — —
48. Norman, Craig & Kummel 327 31.1 17.2 139 16 — 1.6 43 -76 34
47. Eisaman, Johns & Law 31.2 205 7.4 131 107 3.0 77 62 —-24 45
48. Erwin Wasey 310 278 18.0 9.8 32 06 26 80 +4.1 47
49. Sawdon & Bess 248 220 4.0 18.0 28 08 20 88 — —
50. Manoff Geers Gross 243 230 10.8 122 1.3 - 1.3 715 - -
Telegraph, Formtit Rogers, and AM Interna-  account activity, both to and from Bates, during 4

tional/Jacquard Systems. Heavy broadcast
spenders included: AT&T, Pan Am, Seven-Up,
US. Army, Avon, Bahama Tourism, Bryant
Daynite Payne, and Scholl. Resigned accounts
were: Ball Corp., Henckels Zwillingswerk,
Raiph's Grocery, Victoria Station restaurants,
Economics Laboratories, Potlach, Cutter Labs,
Norton, Vespa of America and Reuben A. Don-
nolley.

13

Ted Bates O The agency experienced strong

1979. Gained during the year were Coors beer,
Mobil Chemical, products of Richardson-Mer-
rell, Home Box Office, Borden (Kava), Kal Kan
(Mealtime), Clairol Appliances and Playtex Bra
Division. Lost were Hertz, Nabisco, North
American Systems and Thompson Medical.
Broadcast investment moved upward by $8.1
million, all in television as radio dipped by
$100,000 from 1978 levels. Broadcast-active
clients include Colgate-Palmolive, Breck, Cad-
bury-Schweppes, Coors, International Playtex,
ITT Continental Banking, Mars, Matsushita
Electric, Prudential Insurance and Warner
Lambert Co.
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BBDO O Broadcast billings at BBDO rose by
an estimated 10% as the agency's TV-radio
spending climbed by about $33 million. BBDO
suffered a reversal last March when it lost the
Dodge account, which billed approximately
$60 million, but recouped with increased
spending by some of its old-line clients plus
new business from RJR Tobacco, portions of
General Electric and Old Milwaukee Beer from
Schiitz. BBDO clients heavily represented in
TV and radio during the year were Armstrong
Cork Co., American Cyanamid, Biack &



‘MMR lives up to their claims.
They increased my market share
~ - .16% over my

former rep.”

Ted Dorf

General Manager

© WGAY*/rm

3 Washington's beautiful music stations

Source: Price Waterhouse, Aug.-Nov., 1979.
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¥~ “Your Success Is Our Success”
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Decker, Block Drug, Campbell Soup, Dean Wit-
ter Reynolds. Du Pont, General Electric,
Gillette, Hills Bros. Coffee. Hunt-Wesson foods,
PepsiCo. Inc.,, Pillsbury, RJR Foods, Schlitz and
Scott Paper Co.

12

Benton & Bowles O A flurry of new ac-
counts helped B&B to boost its broadcast
spending by more than $26 million even
though its share of domestic billing fell to 67%
from 74% in 1978. Added to the roster in 1979
were Anderson Clayton Foods (new product
assignments), Digital Equipment Corp.,
Jacobsen Division of Textron (power snow
blowers and lawn mowers), Stiffel and Com-
puter Sciences. Resigned in 1979 was S.C.
Johnson. The agency's extensive broadcast
account list includes Procter & Gamble and
General Foods, which were active in network
and spot TV and radio and in program sponsor-
ships (made-for-TV movies). General Foods
also held sponsorship in Bob Hope TV
specials. Other strong broadcast spenders at
B&B are AMF, Fiat, Texaco, Richardson-Merrell
(Vick Chemical), Morton Norwich, Continental
Airlines and Hardee's food systems.

25

Bozell & Jacobs O This agency reported a

S14.4-milhon gain in total broadcast expen-
ditures. TV billings rose to $61.5 million while
radio billings gained a substantial $11 million.
The broadcast percentage of the agency's
total billings went down slightly to 28%; a 1%
decrease from 1978's figures. Active broadcast
spenders for Bozell & Jacobs were Minolta,
Lee, Renfield Importers, Borden's and Jockey.

3

Leo Burnett O For the second year in a row,
Burnett's broadcast increase was com-
paratively modest for a large-sized agency,
lopping 1978's figure by $15 million. The agen-
cy's broadcast spending dipped to 57.5% from
60% in 1978. Burnett reported it acquired Lit-
ton microwave ovens and ranges last year
while losing no accounts. The agency’s exten-
sive list of broadcast users includes Allstate In-
surance, American Bankers Assoclation, Com-
monwealth Edison, Green Giant, Harris Bank
Trust, H. J. Heinz, Keebler, Kellogg. Kimberly-
Clark, Maytag. Litton, Memorex, Nestle, Pillsb-
ury, Seven-Up, Swift and Procter & Gamble, all
heavy in TV. Radio expenditures came from
Seven-Up, Steak & Ale restaurants, Maytag,
Memorex, Nestle, Pillsbury, American Bankers
Association and Kellogg.

17

Campbell-Ewald O During the year C-E ad-

The Tanner Musical Spectrum
music programming and

market. Name your need—
Beautiful Music, Middle of the

ities, Contemporary Rock for
the 18 to 34 demographic,
and Contemporary
Country with the great-
est hits of all time.

offers the broadcaster complete

formatting for any station in any

Road in three distinct personal-

MUSIC \
PROGRAMMING

WILLIAM B.

TaNne

COMPANY, INC
2714 Union Extended * Memphis « TN 38112 « TELEX 5-3903

BOSTON « NEWYORK ¢ PHILADELPHIA « CHICAGO * DALLAS « LOS ANGELES « SAN FRANCISCO

... for automated or live-assist
operations, the Tanner Musical

AL

Announced or Unannounced

Spectrum programming is
good listening and most im-
portant, profitable. Call for a
demonstration of the Tanner
Musical Spectrum. Call Dick
Denham collect at (901)
320-4438. Tell him you
want the very best for
your station . . . today!
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ded an estimated $22.3 million in TV-radio bill-
ings as domestic expenditures increased by
13%. C-E's total includes those of Clinton E.
Frank and Tinker Campbell-Ewald, all of which
are Interpublic agencies. During 1979 active
broadcast accounts at C-E included various
divisions of General Motors, including
Chevrolet, Delco and General Motors Accep-
tance Corp.; Borden Foods, Rockwell Interna-
tional, Libbey-Owens-Ford, Goodyear Tire &
Rubber, Burroughs and Detroit Edison. C-E's
billings were swelled by spending at Clinton E.
Frank by Kraft, Stokely-Van Camp, Interna-
tional Air Bahama and Agar Food Products.
From Tinker Campbell-Ewald came billings
from Coca-Cola (foods division), British Air-
ways, Citicorp and Heublein.

26

Campbell-Mithun O 1979 broadcast bill-
ings for this Minneapolis-based agency were
$75 million —$6 million more than the previous
year Heavy radio/TV gspending included
General Foods, Heilman Brewing, Land O
Lakes, Toro, and Kroger. New accounts are
Better Homes & Gardens real estate, Coke
Foods, Kohler and Dubuque Packing. Major
accounts lost: Litton and West Bend.

27

C. T. Clyne O Although radio billings remained
stable at $S3 million, TV billings for Clyne rose
$10 million, yielding a total of $62 million.
Combined broadcast expeditures were S$65
million. Clients heavily active in radio-TV
spending were Whitehall, Boyle-Midway, J. P
Stevens, A. E. Staley, Arm & Hammer and Per-
due. Major accounts added during the year
were Arm & Hammer detergent, Arm & Ham-
mer washing soda, Dry & Clear lotion and the
Reagan for President Campaign. The only ma-
jor account resigned was Wizard deodorizer.

23

Compton 1 During 1979, Compton added
nearly $4 million to its broadcast biflings. TV
network spending for the year was particularly
heavy with a $10 million increase over 1978's
figures. Major accounts gained this year in-
clude: Viacom International (Showtime Enter-
tainment), Charter Communications, Dunlop
Tire & Rubber, First Federal Savings & Loan of
Broward, Union Carbide (carbon products),
Duffy-Mott (applesauce, juices), Allan
beverages (Montclair sparkling mineral water),
and Thompson Medical (Dexatrim). The latter
three accounts were the strongest in radio/TV
participation, Resigned last year were Davis &
Geck and Norcliff-Thayer (Orafix).

42

Creamer O Creamer broadcast billings in
1979 rose $1.8 million over the previous year
to $36.8 million. Network TV grew substan-
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WE DON’T PIAY GAMES!

We’re the Entertainment Alternative in
Access Programming!

SHA NA NA, entering its fourth season,
is going strong as a super hit in
prime access one night a week. Now,
just think what it can do in five!
For the first time, the access
blockbuster is available on a
select market basis for stripping
in access. And there are a lot
of powerful reasons why
SHA NA NA is the ideal
access program,

Very important, SHA NA NA
is the pure entertainment
alternative to Game Show programming.
And SHA NA NA certainly doesn’t need to play
games to be a winner!

But most important is SHA NA NA's proven success in access. Just check out the following four pages
and let the numbers show SHA NA NA's leadership in syndication, and its incredible potential in strip.

L% LEXINGTON BROADCAST SERVICES
800 Third Ave.,New York,NY. 10022 212-838—1185



WE DON’'T PLAY GAMES!

SHA NA NA. The Entertainment Alternative in Access.

IN VPS...SHA NA NA SCORED HIGHEST IN KIDULT (2-49) OF
ALL SYNDICATED SHOWS.

Women Men Teens  Kids
18-49 18-49 1217 2.1
SHANANA| 52 | .44 28 55 179
BradyBunch | 31 |17 | 41 | 84 173
@ Cartoon Strips | 21 [15| .30 | 1.06 72
MuppetShow | 44 | 36 | .22 | 65 | 167
Samford&Son 48 | 43 | 82 | a1 |led
GongShow | 48 | 43 | 27 | 39 |157
CarolBurnett | 41 | 29 | 28 | .38 |136
FamilyFeud | 46 | 32 |19 | 29 |126
Newlywed Game 47 | .33 |.21 | .23 |124
Hee-Haw | 40 | 37 |16 | 29 |122
Name ThatTune| .38 | .26 |16 | .23 | 103
OMisc. Game Strips | 37 | .25 [17 | 22 |101 Source: NSI: November *78, February *79

IN DMA...SHA NA NA BEAT ALL SYNDICATED COMPETITION
WITH KIDULT RATINGS. (Except the MUPPETS)

SHANANA [ |95
Family Feud B —] 9.4
Newlywed Game ‘ 8.4
Hee Haw |79
Brady Bunch —‘ 7.7
Sanford & Son |74
Name That Tune J 7.0
Carol Burnett —‘ 6.5
Gong Show W 6.1
@ Cartoon Strips ‘ 4.8
(OMisc. Game Strips \'4.1 Source: NSI: November 78, February °79

@ 1 Flintstones 2 Tom & Jerry 3 Woody Woodpecker O 1. Tic Tac Dough 2. Crosswits 3. Jokers Wild 4. Liars Club



The Nielsen ratings for the

last broadcast season tell the story.

IN VPVH...SHA NA NA IS #1 WITH ADULTS 18-49 OVER ALL
OTHER SYNDICATED SHOWS. THE PROVEN WINNER WITH

YOUNG ADULT VIEWERS.
Men Women
18-49 18-49
SHANA NA 52 | 44 .96
Gong Show 48 | 43 |01
Sanford & Son 48 | 43 JE
The Muppets .44 4[ .36 \ .80
Newlywed Game 47 | 33 .80
Family Feud 46 | 32 .78
Hee Haw 40 | 37 77
Carol Burnett 41 J 29 J .70
Name That Tune .38 | 26 ‘ .64
O Misc. Game Strips 37 | 25 |62
Brady Bunch 31 | 17 |as
@ Cartoon Strips 21 J 15 ‘ 36 Source: NSI: November 78, February *79

IN MILLIONS OF VIEWERS...SHA NA NA IS TOPS WITH KIDS

AND TEENS IN SYNDICATED SHOWS!
(Only Muppets and Brady Bunch are higher)

SHA NA NA
Family Feud
Hee Haw
Newlywed Game

Name That Tune
@ Cartoon Strips

Carol Burnett

Gong Show

Children (2-11) Teens (12-17)

3355 | 1707|5062
2700 | 1762 |4462
2543 | 1476 | 4.019
2,000 | 181 | 381

1,907 | 1262 |3169

2,334 | 668 | 3,002

1615 | 1159 2,774

1,620 1,172,737

Sanford & Son | 1,282 | 1,026 | 2,308

OMisc. Game Strips | 703 [560| 1,263

Source: NSI: November 78, February 79



The new Nielsens are in for November.

Some Examples...

The Markets
Los Angeles

Chicago
Philadelphia
Boston

Detroit

Cleveland

Houston
St. Louis

Seattle

Denver

Kansas City
Buffalo

Nashville

Phoenix

Provid2nce

Charlotte

Greenville
Wilkes Barre
Harrisburg

Syracuse
Toledo

KNBC

WMAQ

WCAU

WNAC

WXYZ

WKYC

KPRC
KPLR

KOMO

KOA

KCMO

KPHO

WJAR

WBTV

WFBC

WBRE

WHP

WIXT

WDHO

SHA NA NA
#1Women 1849/ Tuesday, 7:30 PM*
#1Men 1849/ Tuesday, 7:30 PM*

# 1Households/ Saturday, 12:30 PM +
#1Women 18-49/ Saturday, 12:30 PM +

#1Women 18-49/Wednesday, 7:30 PM +

#1Women 1849/ Saturday, 7:30 PM +
#1Men 18-49/Saturday, 7:30 PM +

#1Households/Tuesday, 7:30 PM* +
#1Women 18-49/ On station in access™ +
#1Men 18-49/0n station in access™ +

#1Households /On station in access* +
#1Women 18-49/On station in access™ +
#]1Men 18-49/On station in access™ +

#1Women 1849/ Tuesday, 6:30 PM*

#1Women 18-49/Saturday, 6:00 PM*
#1Men 18-49/ Saturday, 6:00 PM*

#1Households/ Tuesday, 7:30 PM +
#1Women 18-49/Tuesday, 7:30 PM +
#1Men 1849/ Tuesday, 7:30 PM +

#1Women 18-49/ Saturday, 6:30 PM*
#1Men 18-49/Saturday, 6:30 PM* +

#1Women 18-49/0On station in access*™

#1Women 18-49/In market in access™
#1Men 18-49/0n station in access* +

#1Households/Saturday, 5:00 PM*
# 1 \Women 18-49/ Saturday, 5:00 PM* +
#1Men 18-49/ Saturday, 5:00 PM*

#1Women 18-49/ Saturday, 5:30 PM* +
#1Men 18-49/Saturday, 5:30 PM +

#1Households/ Saturday, 7.00 PM*
#1Women 18-49/ Saturday, 7:00 PM* +
#1Men 1849/ Saturday. 7:00 PM* +

#1Households/ Saturday, 11:30 PM* +
#1Women 1849/ Saturday, 11:30 PM* +
#1Men 18-49/ Saturday, 11:30 PM*

#1Women 18-49/ Saturday, 7:30 PM* +
#1Men 18-49/ Saturday, 7:30 PM +

#1Women 1849/ Sunday, 6:30 PM +
#1Men 1849/ Sunday, 6:30 PM +

#1Women 18-49/On station in access* +
# 1 Men 18-49/0On station in access™ +

#1Women 18-49/Tuesday, 7:30 PM +
#1 Adults 18-49/ Saturday, 7:30 PM* +

The Competition

Newlywed Game; Name That Tune;
All In The Family; Tic-Tac-Dough
Movies

Crosswits; All In The Family; Mash;
Price Is Right

Hollywood Squares; L. Welk; Star Trek

Three’s A Crowd; Newlywed Game; Rhoda;
Andy Griffith

Joker-Joker; Hee Haw; News
PM Magazine; All In The Family; Brady Bunch
News; Hee Haw; Kung Fu

Tic Tac Dough; PM Magazine, Bob Newhart

All In The Family; Dance Fever; L. Welk

Hee Haw; L. Welk; Kung Fu

Hee Haw; News

Sports; Pop Goes The Country

News

L. Welk; Family Feud

Sat. Night Live; Movies

Hee Haw; L. Welk
Muppet Show; Sports
Hee Haw; Sports

Match Game; Newlywed Game
Joker, Joker; L. Welk



And SHA NA NA continues to be #1!

Mobile WKRG  #1Households/Friday, 7:30 PM* + Shirley: CBS Var.
#1Women 18-49/ Friday, 7:30 PM* +
#1Men 1849/ Friday, 7-30 PM?

Davenport  WQAD #1Women 1849/ Sunday, 5:30 PM* + Sports

Chattanooga WDEF #1Households/ Saturday, 11:00 PM* News
#1Women 18-49/Saturday, 11:.00 PM*
#1Men 18-49/Saturday, 11:00 PM*

Jackson, Miss. WLBT #1Households/ Saturday, 11.00 PM* + Movies
#1Women 18-49/Saturday, 11:00 PM* +
#1Men 18-49/Saturday, 11:00 PM +

Baton Rouge WBRZ #1 Households/ Saturdays, 10:30 PM* + Sat. Night Live
#1 Women 18-49/Saturday, 10:30 PM* +
#1Men 18-49/ Saturday, 10:30 PM* +

Tucson KGUN  #1Households/Saturday, 6:00 PM* L. Welk; Odd Couple
#] Women 18-49/ Saturday, 6:00 PM* +
#1Men 1849/ Saturday, 6:00 PM* +

Wheeling WTRF #1Households/ Saturday, 5:30 PM* In Search Of: Sports
#1Women 18-49/Saturday, 5:30 PM* +
#1 Men 18-49/ Saturday, 5:30 PM* +

Augusta WRDW #1Women 1849/ Saturday, 7.00 PM* + Hee Haw; Sports
#1 Men 18-49/ Saturday, 7:00 PM* +

Las Vegas KWU #1 Women 18-49/ Saturday, 6:00 PM* + News; All In The Family; Gunsmoke
#] Men 18-49/ Saturday, 6:00 PM*

Bangor WVII #1Women 1849/ Sunday, 6:30 PM* + Sports

*NSI November *79
+ ARB November ’79

AND, SHA NA NA IS #1 WITH KIDS & TEENS
IN ALL LISTED MARKETS!

Add it all up, and the results are clear. Scheduling SHA NA NA as one-per-week or as a strip is the most
effective, cost-efficient way to atiract the young access audience.

SHA NA NA, produced by Pierre Cossette Productions, is now available for the 1980-81 season from
Lexington Broadcast Services on a barter basis(one per week) sponsored by Procter & Gamble, or on a

cash/barter (strip) basis. (Four episodes sold for cash and one new show sponsored weekly by Procter &
Gamble.)

To find out how SHA NA NA in strip or one-per-week can help strengthen your station’s performance in
access, talk to the people at Lexington Broadcast Services. They’ll tell you why SHA NA NA doesn’t play
games.

800 Third Ave., New York,N.Y. 10022 212-838~1185 Pierre Cossette Productions

L LEXINGTON BROADCAST SERVICES Produced by
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tially, from $10 million to $16.9 million. Spot
radio also jumped, from $1.9 million to $5
million. Add to that network radio’s gain from
$100,000 to $300,000. Undercutting this, how-
ever, was a decline in TV spot, slipping from
$23 million to $14.6 million. A major account
no fonger in Creamer's hands is Omni’s spot
campaign promoting the then-new magazine.
Added were Alexander's department store and
McDonald's restaurants. Other major ac-
counts: Alcoa, Stouffer's, Speidel, Sheraton,
San Giorgio and Equibank.

21

Cunningham & Walsh O TV and radio bill-
ings increased substantially in the past year
for Cunningham & Walsh, with an added $14
million in TV and $7 million in radio. The ac-
quisition of Chicago-based Post-Keyes-
Gardner at the start of the '79 fiscal year ac-
counts for some of the extra spending. New
accounts that helped to spur this growth in bill-
ings: The Bank of New York, Realty World,
American Home Products (Chef-Boy-Ar-Dee),
21 Brands, No Nonsense Fashions, Northern
California Toyota Dealers Advertising Associ-
ation, Just Pants and Mitsubishi Motors. The
agency reported three losses for the year: Lig-
gett & Myers Tobacco, Jos. Schlitz Brewing
and FTD Florists.

6

Dancer Fitzgerald Sample O The agency
swelled its billings by more than $44 million,
virtually all in television, as radio rose by $700,-
000 over 1978. New accounts in the agency
fold during the year were Nikon cameras,
Ciba-Geigy Agricultural Division, Kix (General
Mills), Popsicles, Jacqueline Cocharn's Cie
fragrance, Procter & Gamble (Solo detergent),
and Denver Toyota Dealers Advertising Group.
Resigned were the New York area and San
Francisco area Toyota Dealets Advertising
Groups. Among the heavy network and TV spot
clients were CPC International, Procter & Gam-
ble, Toyota, General Milis, Life Savers, and
L’eggs and Hanes. Radio support came from
CPC, Life Savers, P&G and Toyota.

39

Daniel & Charles 0 Estimated broadcast
spending by Daniel & Charles increased by
$1.5 mitlion during the year. There was a slight
increase in both television and radio from a
sizable list of clients that include Bristol-Myers
(Ban products), Drackett Co. Gorton's Food
Division of General Mills, Kayser-Roth and
Maidenform.

8

D’Arcy-MacManus & Masius O D'Arcy ad-
ded more than $73 million in broadcast bill-
Ings, resulting from both an increase in the TV-
radio share from 61% to 75.5% and a surge of
new business. During 1979 the agency ac-
quired FTD Flonsts, AT&T Phone Center. Ameri-
can Soybean Association, American Hoist &
Derrick. Mitre, Komatsu Fork Lift, Lasonic
Electronics and Ushio Inc. Accounts resigned
include Scripto, Helene Curtis, ITT and
Burgmaster. TV-radio investors at D'Arcy dur-
ing the year were Anheuser-Busch, Cadillac,
General Motors, General Tire, Ace Hardware,
American Dairy Association, Saluto Foods,
Heublein, Kal Kan Foods, Red Lobster Inns and
3M.

31

Della Femina Travisano & Partners O Total
broadcast spending for DFT decreased by S5
milhon in 1979. The broadcast portion of the
agency's total domestic billings is 63%; that's
an 8% drop from 1978's figures. Although total
TV expenditures were up slightly by $1 million,
combined radio billings were down about $6
million. Major accounts strong In broadcast
participation were Emery, Dow, Schiefflin,
Chemical Bank, Schlitz Light, Borden's and
Beck’s beer An important new account for
Della Femina was Lipton herbal teas. Lost ac-
counts were Bigelow tea and Aviance perfume.

41

DKG O This agency's TV-radio expenditures

Broadcasting Jan 28 1980

climbed by $3 million in 1979 as the agency
acquired Simplicity Patterns, Thermos and
Clairol (personal care products). During the
year DKG resigned Church & Dwight and Ideal
Toys. Network and/or spot TV advertisers at
DKG are Aamco, Alitalia, Clairol, Corning
Glass, Dollar Savings Bank, Remington
(shavers) and Getty Oil. Radio investors are
Aamco, Alitalia, Dollar Savings Bank and
Remington.

34

W.B. Doner O The S4 million rise in W.B.
Doner's broadcast billings, to $48.5 million,
represents 9% improvement over the year
earlier. Television billings were up 8.2%, to
$39.5 million, and radio was up 125% to S9
million. The agency lost the following accounts
in 1979: American Beauty spaghetti, Cun-
ningham drug stores and Venture stores. Ac-
counts gained were: BASF audio and video
tape, Dutchboy paints, Roy Rogers
Restaurants, General Mills, Fundimentions (in-
cluding Lionel Trains), Disston Tools, Scott
paper, TV Time Popcorn, Foley's department
stores, Washington-area Ford Dealers and
Herman's Sporting Goods. Other major ac-
counts are Pillsbury, Colt 45, Tuborg Gold,
Lowes [cat litter], Hygrade Food Products,
Vlassic Foods, Chiquita and Quality Inns.

10

Doyle Dane Bernbach O DDB picked up
more than $50 million in domestic billings Iin
1979, assisted by obtaining such new
accounts as IBM (corporate), Foodways Inc.,
Weight Watchers International, Sherwin
Williams Co. (Stores Division) and C&C Cola.
No accounts were lost. The agency increased
its broadcast investments by $33 million as TV
rose by $35 million and radio dropped by $2
million. Doyle Dane's substantial spenders in
TV and radio are Polaroid, Seagram (wines)},
American Airlines, Volkswagen, General
Telephone & Electronics, Procter & Gambie
and Clairol.

36

A. Eicoff & Co. O A. Eicoff reported a 29.2%
climb in broadcast billings last year, from
$35.2 million to $45.5 million. Almost $2 miflion
of that $10.3-million gain was in spot radio,
which soared from the $.6 million reported in
1978 to $2.3-million in 1979, a 283.3% gan.
While TV network billings were unchanged at
$100,000, spot climbed 24.9% to $43.3 miilion,
Accounts added by the agency in 1879 were
Newsweek, Avon, Hearst Magazines, Polygram
Direct Marketing, Animal Protection Institute
and Sanford Corp.

47

Eisaman, Johns & Law O Although Eisa-
man, Johns & Law gained in network TV (from



The best double play
in television!

TVAC has the programs.

VPC provides support
with tune-in promotion
and advertising.
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A FRIEND OF THE FAMILY AND YOUR FRIEND IN PROGRAMMING




My monthly audience report

outperforms the other

MORE SAMPLE.
MORE ACCURACY.
MORE INFORMATION.

LESS COSI.

I'm Tom Birch.

LET ME PROVE IT.

The Birch Report is nhow delivered to
over 80 radio stations in 9 markets.
On time. Delivery guaranteed within
14 days.

The Birch Report estimates are
based on a unique, pre-drawn sam-
pling technique which allows us to
include listed and unlisted telephone
households in proportion to
the geographic population
distribution. Our quick,
clean telephone interview b
procedure results in a high l
completion rate and

eport

more representative sample.

The Birch Report contains 38
pages of trend analyses, persons/
shares/ and ratings estimates in all of
the key demographics and dayparts,
and an hour-by-hour tracking of lis-
tening throughout the day.

There are a lot more reasons
why The Birch Report is the
sensible choice for monthly

audience research in
the 80’s. Call me today.
305-940-7071.You'll be
pleasantly surprised.

A research service of Radio Marketing Research, Incorporated
827 NE 145 Street/North Miami, Florida 33161
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$4.9 million in 1978 to $7.4 million in 1979)
and network radio ($1.7 million to $3 million), it
suffered losses in spot television. Those biil-
ings fell dramatically from $19.3 million in
1978 to $13.1 million last year. Spot TV re-
mained stable at $7.7 million. Added accounts
were The Flecto Co. and Carta Blanca beer;
dropped was Pacific Southwest Airlines. Other
major accounts are Pennzoil motor oil, Alpha
Beta supermarkets and Suzuki motorcycles.
Broadcasting's share of the over-all billing
dropped from 67% to 62%.

14

Wm. Esty O Seven broadcast-oriented ac-
counts were acquired during 1979 at Esty, ac-
counting in part for the $17 million increase in
TV-radio billings. New clients last year were
Fab Liquid, Lestoil Rug Shampoo, Magnavox
video disks, Schick Super Il Ultrex, Dristan A-F
tablets, Wheatsworth crackers and Genesee
12 Horse Ale. Resigned was Swift & Co. Televi-
sion jumped by $15 million and radio edged up
by §2 million. Investing in the broadcast media
were such clients as American Can,
Chesebrough-Pond’s, Colgate-Palmolive, Inter-
bank Card Association, Magnavox, Nabisco,
Nissan Motor, Noxell, Seagram (wines), Swift &
Co. Union Carbide, Warner Lambert and
Whitehall Division of American Home Pro-
ducts.

11

Foote, Cone & Belding O FC&B picked up
$33.6 million in broadcast billings, as television
grew by more than $33 million and radio by
$500.000. New accounts at the agency during
1979 were Atlantic Richfield and Amana; leav-
ing were Sherwin Williams, Armour (Dial soap)
and Kal Kan. Network and spot TV clients at
the agency include Amana, Armour, Hallmark,
S. C. Johnson, Kraft, Sears, Roebuck, Pizza Hut,
Sherwin Williams, Sunbeam, Zenith, Bristol
Myers, Frito Lay, Albertson’s, Arco, Mazda,
Ramada Inns, Ore-lda, Clorox, Pacific
Telephone & Telegram and Levi Strauss.

22

Gardner O Radio-TV billings for this St. Louis-
based agency sky-rocketed to $120.8 million,
an increase of nearly $33 million. Gardner
showed a gain of about $31 million in total TV
billings alone. Major accounts contributing to
this huge increase in broadcast billings were
Raiston Purina, Heath Candy, St. Louis Car-
dinals Baseball Club, Louis Rich, Cam 2 motor
oil, Six Flags Over America, Lincoln National
Life, Mercury Marine, Bill Dance Outdoors, and
Blair Pro Radio Enterprises. New accounts for
Gardner include Heath, Dazey Products, Dad’s
root beer and Bubble Up. No accounts were re-
ported lost.

7

Grey Advertising O During 1979 Grey ob-

tained such new clients as Congoleum, Shear-
son Hayden Stone, E. R. Squibb (vitamins) and
new assignments from Borden, Drackett, ABC
and Heinz, while resigning Honda Motorcycles
and Amana. The agency's TV-radio spending
increased by $36.5 million, including a rise of
$2.7 million in radio. Clients active in network
TV sponsorships were Procter & Gamble,
Revlon, Canon, Timex, Kenner Products (toys
and games) and Sentry Insurance. Other
television spenders were General Foods, Block
Drug, Revlon, Borden, Esmark, Warner Bros,, B.
F Goodrich, Carter-Wallace, Kendall Oil, Heinz
and ITT Continental. Represented in radio were
General Foods, Block Drug, Revlon, Carter-
Wallace, Fawcett Books and Totes.

45

Keller-Crescent O An Evansville, Ind-based
agency, Keller-Crescent is new to this com-
pilation with $33 mitlion in broadcast billings. It
wound up 1979 with a host of new accounts,
including Koehering Co. Atomaster Division
(air-forced heating), Ever-Fresh Doughnut
Division of Tennessee Doughnut Corp., Ameri-
can-Standard, Indiana Department of Com-
merce, Holiday Rambier, and Yorktowne
Cabinets Division of Wickes Corp. Resigned
during the year were R.C. Allen and Ball Gift-
ware. Keller-Crescent's accounts are heavily
involved in spot broadcasting, having spent
$20 million last year. Its list of TV-radio ac-
counts includes Magic Chef, Kimball, Fruit of
the Loom (hosiery), Van Raalte Hosiery, Murray
Ohio, American-Standard and Champion
Laboratories.

19

Kenyon & Eckhardt O K&E enjoyed a healthy
growth of more than $21 million in broadcast
billings in the past year; particularly notewor-
thy is the $12 million increase in combined
television billings. Major spenders in network
and spot TV include Chrysler, Quaker State,
Bristol-Myers, Colgate-Palmolive and Coca-
Cola (wines). The former two accounts listed
also participated in network sponsorships.
Other active broadcast accounts for K&E were
Wm. Underwood, Marshall Field and Savings
Bank of New York State. 1979 additions to the
agency's long list of accounts are Chrysler,
Bristol-Myers (Exedrin), ABC Inc’s Travet Ren-
tal Corp. Cinzano vermouth, Timex Clock,
Prime Computer, New England Automated
Clearing House and AM International (AM In-
tertext Division). Accounts resigned were Ford,
Fedders and Pabst Light beer.

40

Lee King & Partners O Billings in 1979 for
Lee King & Partners broadcast clients rose
$2.2 million to $38 million. The company re-
ported no network radio billings last year,
down from $2.1 million the year earlier, but
spot radio nearly quadrupled. from $1.4 million
to S4.8 million. The TV total of $33.2 million
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PRISONER
CELL BLOCK H

LYNETTE JANE WARNER

Born: 9-7-59
Conviction: kidnapping and attempted
murder of a chiid

Sentence: 10 years

Lynne is a naive country girl. She is
consistent in her claims that she is
completely innocent of any crime.

The continuing
serial-drama of
women behind bars

/“0,

S oL
~ WGN

Chicago
Late Night Strip

Distributed by

Firestone

Program Syndication Co.

1200 West Broadway, Hewlett,
New York 11557 « (516) 569-6900

by arrangement with

2 GRUNDY

- INTERNATIONAL

San Francisco Hilton
Suite 1015
NATPE ’80







How many
manufacturers
g0 NEC

under cover?

NEC, as the world’s third largest manufacturer
of semi-conductors, provides LS! and hybrid
circuits for most manufacturers. Our
Broadcast E-,uinmern, which reflects the
professio’ ! standards .1 expect from NEC,
employs. caips developed «xclusively for

our ow: ise. Below are but a few accom-
plishm-~r ts tha. reflect our dadication to
tomorrov's echnigues:

LEFT—NECU's complete ceior éncoder as used in the
MNC series of CNG/EFP ~ameras for long term
stability and negligible power consumption.

CENTER—NEC's 8-input/1-output video switcher

with switching logic and wideband characteristics

permitting 4-channels of digital audio multiplexed

with video. The heart of the NEC TKA-105 Routing
Switcher.

RIGHT—NEC's 16K mosfet ram for high-speed
applications in NEC's FS-15 Frame Synchronizer

the and DVE" Systems.

Nippon Electric Co., Ltd.
NEC America, Inc.
Broadcast Equipment Division

130 Martin Lane
Elk Grove Village. Hlinois 60007

Call Toll Free 800-323-6656

In Hhnois call 312-640-3792. 24 hours a day.




WE MAKE
BROADCASTING

FOR RETAILERS.

Broadcast advertising works for retailers. We know, because at
Outlet Company, we look at broadcast advertising from both sides. Our eleven
radio and television stations sell advertising, and our 169 retail stores buy advertising.

Broadcast advertising complements and reinforces print ads, and offers the retailer vastly
increased frequency and reach. Making broadcast advertising work for retailers
is another example of Outlet Company’s broadcast leadership
from Washington, D.C. to Los Angeles.

@) O TLET BROADCASTING

An Outlet Company Division.

Radio Television

WJAR-AM  Providence, R.L. WJAR-TV  Providence, R.1.
WDBO-AM Orlando, Fla. WDBO-TV  Orlando, Fla.
WTOP-AM  Washington, D.C. KSAT-TV San Antonio, Tex.
WDBO-FM Orlando, Fla. WCMH-TV  Columbus, Ohio

KIQQ-FM  Los Angeles, Cal.
WIOQ-FM  Philadelphia, Pa.
WQRS-FM  Detroit, Mich.




Editorials®

First what?

For broadcast journalists, their colleagues in other media and in-
deed the public at large, it is dispiriting news that three out of four
American adults of all kinds of stations in life are unfamiliar with
the First Amendment. It is even more dispiriting to learn that
similar ignorance afflicts three out of five Americans who have
gone to college.

The gloomy discoveries were reported by George Gallup Jr. 1o
the first First Amendment Congress, sponsored by leading jour-
nalistic associations and professional societies (*‘Closed Circuit,”
Jan. 14; BROADCASTING, Jan. 21). They turned up in a Gallup
poll of 1,523 adults in a cross-section of American localities. Nor
were they the most dismaying of the findings.

Thirty-seven percent of the respondents said present curbs on
the press are ‘‘not strict enough.”” Another 32% said curbs are
‘‘about right”” Only 17% thought the curbs “‘too strict.”” The rest,
14%, were undecided. Journalists working in all media cannot dis-
miss the unsavory finding that 69% of the people are for existing
or harsher controls. There must be a correlation between that
figure and the prevalence of unfamiliarity with a conslitutional
prohibition against laws abridging the freedom of the press.

The same constitutional prohibition, of course, extends to laws
abridging the freedom of speech. It is troubling to be told that
three out of four Gallup respondents did not know that their
casually accepted freedom to express opinions, to Gallup inter-
viewers or anyone else, is a guarantee of the First Amendment
they never heard of or have forgotten.

The American educational system must assume some blame
for the civic unawareness turned up in the Gallup poll, but the
media must share the blame for that and for the substantial dis-
trust of their ability to function without governmental supervi-
sion. More organs of journalism must devise ways to discuss their
own petformance in terms that will both interest and enlighten
their audiences. The ombudsmen now at work at some newspa-
pers are making promising starts. Radio and television need to
develop their own versions of that service.

Journalism itself is much in the news these days and is worthy
of frequent colloquies between producers and consumers. In the
process, it must not be forgotten that the public’s freedom of
speech and the media’s freedom of the press are intertwined. The
First is everyone’s Amendment whether people know it or not.

Hill is the refuge

In the written state of the union message that he sent to Congress
last week before making his personal appearance, Jimmy Carter
had quite a lot to say about communications regulation. The com-

ments, reported elsewhere in this issue, added up to an endorse- ~

ment of what has been going on at the FCC and Federal Trade
Commission under the chairmanships of his appointees, Charles
D. Ferris and Michael Pertschuk.

The President is for diversification of media ownership. He pro-
mises 1,000 new radio stations (lo be added to the 8,748 already
on the air). He would encourage the development of satellites,
cable television ‘‘and other technologies’ to enlarge television
service.

He nods in fashionable obeisance toward deregulation at the
FCC, without noting that deregulation has been unequally ap-

plied to competing services. He promises to continue ‘‘working
with the Congress and the FCC to protect First Amendment
rights”” and at least has the grace to omit mention of his recent
pressure on the FCC to order networks to sell him political time
before their editorial judgment told them to.

As to the FCC, the message contains an ill-concealed threat to
veto legislation, now pending, that would restore reasonable bal-
ance to the program of rampant overregulation undertaken
under the Pertschuk regime.

His appointees will no doubt draw strength from his message to
the Congress. Broadcasters and advertisers that are the objects of
regulation can only hope that the Congress will continue to show
strength of its own.

Favored few

The outlook for the national economy is—to put the best face on
it—uncertain. But recent history and informed opinion sugges!
that broadcasters have much less than most businessmen to be
concerned about. Unlike many businessmen, their product—
especially television, but radio as well—has been shown to be
recession-resistant. And advertisers have learned from hard ex-
perience that cutting budgets in a recession is a sure way to lose
market shares to competitors that keep their messages roiling.

These musings are prompted by a special report that appears
elsewhere in this issue. The report takes a look both backward and
forward, and finds encouragement in both directions. BROAD:
CASTING’s annual ranking of the top 50 agencies in broadcast bill-
ings shows big advances in broadcast spending in 1979. Further.
agencies and advertisers anticipate another good year in 1980
And Bill Suter of Merrill Lynch, a leading analyst of broadcasting
and related stocks, offers an optimistic appraisal of the year ahead
from Wall Street’s perspective.

It has been well noted that 1980 is seeing a quadrennial upsurge
in demand for advertising time, thanks to elections and one if not
two sets of Olympics games. What it all nets down lo, as Suter
suggests, is that if there had to be a recession, it couldn’t come al
a better time for broadcasters.

o ° S mioT
Drawn for BROADCASTING by Jack Schmids

“What luck. The day we get our satellite dish is also the biggesi
snowfall of the year.”
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Torbet’s Alan Torbet:
a radio representative
with inside knowledge

Alan Torbet has run his own national radio
representative firm since 1967, when bill-
ings were $3 million. Torbet Radio closed
out 1979 with billings of more than $30
million.

This ten-fold growth, outpacing the in-
dustry by a considerable margin, does not
surprise Gene Chenault, the radio pro-
gram consultant and producer who was
Torbet’s partner in KRAK-AM-FM Sacra-
mento, Calif., from 1957 to 1961. *‘Alan
had fire in his belly,” Chenault remem-
bers. ‘‘He worked hard, was and is smart,
and always was research-oriented—impor-
tant in the rep business. Alan was an ex-
cellent organizer and manager. And he
was a ‘poet of the memoranda,’ by which [
mean he knew how to communicate
clearly and graphically to his staff.”’

Torbet, now 61, has completed 31 years
in the radio industry and directs one of its
leading rep firms. He is a friendly, outgo-
ing person with a relaxed manner that con-
ceals, colleagues say, an intense inner
drive.

It wasn’t until Torbet was 49 that he
ventured to New York in 1967 to embark
on a national representative radio career.
He had accumulated 19 years of ex-
perience in radio as a sales manager,
general manager, owner of stations and
head of his own regional representative
firm, all in Oregon and California.

Radio, however, was a career ‘‘acci-
dent,” Torbet says. While earning his BS
degree in journalism at the University of
Oregon in 1940, he worked as a stringer
for the Portland Oregonian and the
Oregon Journal. For eight years after col-
lege, he was a reporter, city editor, manag-
ing editor and business manager for the
Coos Bay (Ore.) World and business man-
ager for the Vancouver (Wash.) Star.

He was moved into the business side of
the newspapers because their manage-
ment felt he had entrepreneurial skills.
And it was this background in business
that led to radio, Torbet says.

He points out that each of the newspa-
pers had a radio station that reported to
him. He learned the basics of radio during
this period and was asked in 1948 to be-
come sales manager of KPOJ(FM) Portland
(now KuUPL].

Torbet has never left radio since that
time. He moved over to KROW(AM) Qak-
land, Calif. [now KABL], as general man-
ager in 1950 and two years later was tap-
ped for the general manager post of
KSFO(AM) San Francisco.

After five years at KSFO, Torbet decided
to strike out on his own. He says he

Profile:

Alan Lee Torbet—chairman and chief
executive, Torbet Radio, New York; b. Albany,
Ore,, Sept. 21, 1918; BS, journalism, University
of Oregon, 1940; reporter, city editor, managing
editor and business manager, Coos Bay (Ore.)
World, 1940-46; business manager, Vancouver
(Wash)) Star, 1946-48; sales manager, KPOJXAM)
Portiand, Ore. [now kurL(aw], 1948-50; general
manager, kKrRow(am) Oakland, Calif. [now xaBL),
1950-52; general manager, KSFO(am) San
Francisco, 1952-57; bought krak(am) Stockton,
Calif, in partnership with Gene Chenault in
1957 and moved station to Sacramento, Calif,
serving as VP and general manager, KRAK(AM)
and later KRAK-FM, 1957-62; president, Torbet,
Allen & Crane, Los Angeles and San Francisco,
1962-67; acquired radio division of Venard,
Rintoul & McConnell, New York, 1967, and
changed name to Alan Torbet Associates, New
York; acquired Avco Radio Sales, 1975, and
changed name to Torbet-Lasker; sold firm to
Bonneville International in late 1977 and
became chairman and chief executive of
Torbet Radio, now Bonneville subsidiary; m.
Ruth Chambers of Eugene, Ore., 1940;
children, Stephen, 36; Philip, 34.
1
realized he had a knack for taking a failing
station and turning it into a formidable
competitor. He says the key is ‘‘the right
programing, plus consistent and imagina-
tive management.”

He had met Chenault while working in
Oakland. They pooled their resources and
bought KRAK(AM) Stockton, Calif., in
1957 and shortly thereafler received per-
mission to move the station to Sacramen-
to.

The team of Torbet and Chenault
revitalized KRAK-AM-FM. By 1961 Torbet
was looking again for a new challenge on a
broader landscape. The duo sold the sta-
tions that year, and according to Torbet,
““for the first time in my life 1 had a sub-
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stantial amount of capial.”

Torbet felt that the time was appropriate
to set up a regional radio representative
firm in the burgeoning West. By the early
1960’s, network radio had slipped into a
sharp decline, while independent stations,
with emphasis on music and news, per-
sonalities and sporls, were emerging as po-
tent forces in broadcasting. Torbet
reasoned that in a broadcast climate that
was favorable 10 local and spot radio, a rep
firm headed by a successful broadcaster
could flourish. He formed Torbet, Allen &
Crane, Los Angeles and San Francisco, in
1962.

In 1967 Torbet moved into the national
arena with the purchase of the radio divi-
sion of Venard, Rintoul & McConnell,
which he merged with his regional rep
company. In 1975 he bought Avco Radio
Sales. The name of the firm was changed
to Torbet-Lasker to reflect the presence of
Peter Lasker, who had been president of
Avco Television Radio Sales. Lasker later
left, and in November 1977 Torbet sold
his company to Bonneville International.
He has remained as chairman and chief
executive officer of Torbet Radio.

As chairman, he concentrates on finan-
cial planning, budgets, station solicitations
and station relations. He says he rarely gets
involved today in direct sales but takes a
hand in sales planning. Sales at Torbet
Radio lie in the province of Joe Dorton,
president.

Dorton has known Torbei intimately for
more than two years. He describes Torbet
as ‘‘an intense individual with a lot of
drive who cares about people.’’ He tells
this story he heard about Torbet: “‘A num-
ber of years ago when Alan was just get-
ting started in the rep business, he was
sometimes short of ready cash. But he
wanted to give some of his people a bonus
for their good work. Alan went out and
borrowed that money.”

Despite the in-and-out behavior of spot
radio in 1979, Torbet estimates that bill-
ings as a whole grew by more than 12%.
He projects that national spot radio in
1980, despite gloomy predictions about a
recession, will increase 11%-12% over
1979. He is confident that Torbet will out-
run the industry.

‘““We think spot radio will get off to a
slow start in the first quarter,” Torbet ven-
tures. “‘Things should pick up with the na-
tional elections. And even if the economy
becomes tighter, radio will not suffer.
Radio traditionally does well when the
economy takes a dip.”

Torbet envisions even sharper competi-
tion among radio reps for key stations in
the 1980°’s and says, ““Those reps that
maintain skilled and well-paid sales staffs
and have strong research and computer
resources will thrive”’
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joins WKDY(AM) Spartanburg, S.C., as news and
public affairs director.

Kevin Ragan, reporter, waNs.Tv Columbus,
Ohio, named reporter-producer. Debbie Den-
nison, weekend production assistant, named
weekend assignment editor and part-lime re-
porter. She succeeds Bruce Kirk, who becomes
reporter.

.|
Technology

John E. Peterson, busi-
ness manager-optical pro-
ducts, Corning Glass
Works, Corning, N.Y,
joins Siecor Optical Cables,
Horseheads, N.Y., as presi-

dent. Dr. Otto Szentesi,
o director of programs man-
agement at Siecor, named
| B

Peterson Fred Nichols, VP-market-
ing, Audio-Technica U.S.,
Fairlawn, Ohio, named senior VP Paul

McGuire, national sales manager, named VP-
sales. Dean Slagle, operations manager,
named VP. Dave Jensen, central regional
sales manager, named sales manager, national
accounts.

Anthony Orlacchio, director of sales, Dranetz
Engineering Laboratories, South Plainfield,
N.J.. named VP of sales.

Fred J. Haines, camera product manager, In-
ternational Video Corp., Sunnyvale, Calif.,
joins Broadcast Products Division of Harris
Corp.. Quincy. Ill., as video engineering man-
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ager, responsible for development of new
television cameras and other video products.

- ]
International

Allan Jones, chief of production and planning
for BBC World Service, London, named
general manager of BBC’s Transcription Ser-
vice. which sells tapes of BBC radio programs
internationally. A, P. Wilkinson, assistant head
of BBC’s outside broadcasts, named head of
BBC’s appointments department, succeeding
Alan Finch who retires. Peter Fraenkel, head
of East European Service at BBC, named con-
troller of BBC’s 17-language service 10 Europe.

Bill Gilbert, director of television for EMI
Films, London, named managing direclor of
Polytel International Overseas, new London-
based marketing and distribution company.

David G. Fine has been named chief executive
of Polygram Leisure, United Kingdom firm
which controls Polygram’s activities in records,
feature and television films and music publish-
ing.

|
Allied Fields

Michael Membrado, VP-advertising director,
Marketing & Media Decisions magazine, New
York. joins Arbitron Television Sales Lhere as
VP Maddy Schreiber, VP of research, Torbet
Radio. New York, joins Arbitron Radio there
as manager, radio representative-network sales.

Ruth Baker-Battist, from communications
practice with Cohn & Marks, Washington law
firm, joins MCI Communications there as assis-
tant general counsel for regulatory matters.

Jon Beacher, VP-marketing and creative ser-
vices. WXIA-TV Atlanta, joins Reymer & Gersin
Associales, broadcast research and consulting
firm in Southfield, Mlch., as VP-promotion and
programing.

Cynthia Darwin, graduate, Universilty of
Texas, joins The Media Associates, Dallas-
based broadcast service company, on television
news consuiting staff. Patricia Carr, formerly
with Southwest Research, Dallas, joins The
Media Associates as research production man-
ager. Steve Shute, formerly with wTis(aM)
Tampa, Fla., joins The Media Associates as
research associate.

Jeff Pollack has resigned as program director
of WMMR(FM) Philadelphia 10 form Pollack
Communications, Philadelphia, as consultant to
stations and radio program producers.

Deaths

Former Supreme Court Justice William O.
Douglas, known for unswerving dedication o
First Amendment, died Saturday (Jan. 19), at
age 81. And Curtis Beckman, president of
Radio-Television News Directors Association,
issued statement hailing Douglas for his role in
defending First Amendment rights of broad-
casters. He noted that Douglas, who retired
from court on Nov. 12, 1975, wrote, in CBS
case. in 1973, **TV and radio stand on the same
protected position under the First Amendment
as do newspapers and magazines.”’ And, Beck-
man recalled. Douglas denounced court’s Red
Lion decision. in which he did not participale,
saying: “*The fairness doctrine has no place in
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our First Amendment regime.”’ ‘*We shall miss
him,’ Beckman said, ‘‘and hope that others on
the court will come to see the wisdom of his
constitutional philosophy.”

Kenneth R. Dyke, 81, former NBC executive
who was brigadier general on staff of General
Douglas MacArthur as chief of Civilian Infor-
mation and Education Section in Japan in 1945,
died Thursday (Jan. 17) in New York after
suffering with emphysema. Dyke was adverlis-
ing executive with Colgate-Palmolive Peet Co.
and was chairman of Association of National
Advertising before joining NBC in 1937 as
promotion manager and research director. After
war, he was named vice president in charge of
programs for NBC and later lefl 10 become vice
president, publications for Young & Rubicam
International, New York. He is survived by son,
David K. Dyke.

John J. Karol, 75, VP and director of special
projects for CBS-TV network sales department
before he retired in 1969, died of heart attack
Jan. 20 at his home at Chappaqua, N.Y. Karol,
who also had been director of CBS research and
for nine years was VP in charge of radio net-
work sales in 39-year CBS career, was credited
with instrumental role in introducing Leonard
Bernstein/New York Philharmonic Young Peo-
ple’s Concerts and National Geographic
Specials 10 network television. Survivors in-
clude his wife, Ann; son, John Jr., of Orford,
N.H.. and daughter, Mrs. Paul C. Ross of New
York.

Lloyd Smith, 51, president of Rau Radio Sta-
tions, radio station group owner based in
Washington, died of cancer Jan. 18 at Anne
Arundel (Md.) General hospital. He joined
company in 1950’s and became president in
1960. Earlier in his career, he did engineering
work for wMAL-TvV Washington (now WIJLA-TV).
Survivors include his wife, Elizabeth, sister and
brother.

James W. Raftery, 39, ABC publicist, died in
New York on Jan. 10. Raftery had been on
medical leave from ABC since early 1979, but
cause of death was not known pending autopsy.

Mitch Sandler, 56, talk show host on
wiNO(AM) West Palm Beach, Fla., until he was
fired during controversy surrounding his pro-
gram, died of heart attack Jan. 19 at his home in
West Palm Beach. Sandler was tired afler he ap-
peared on talk show on WKAT(AM) Miami and
discussed charges by wiNo listener that Sandler
was conductling his talk show to favor anli-
Jewish, anti-Zionist side of Arab-lsraeli con-
troversy. WINO had advised Sandler not to ap-
pear on WKAT program (BROADCASTING, Aug.
28, 1978). Survivors include sister and two
brothers.

Tina Dadiani, 71, with Voice of America in
Washington on Georgian desk from 1951 to
1958, died of cancer Jan. 20 at her home in
Arlington, Va. Her husband, Michel, who died
in 1974, was translator and broadcaster for VOA
for more than 20 years. Survivors include son
and daughter.

Barbara Britton, 59, motion picture and
television actress, died of cancer Jan. 17 at her
home in Manhattan. During 1950’s she starred
with Richard Denning in series about amateur
detective team of Mr. and Mrs. North. She also
appeared as Revlon girl in television advertising
for cosmetic company. Survivors include her
husband, daughter, Christina Britton, singer-
aciress, and her father.



Andrew Porter, interim program director since
October at KJIL(FM) Oklahoma City, named pro-
gram director.

Bob Ogles, operations manager, WBIR(AM)
Knoxville, Tenn., named program director.
Kerry Lambert, part-time announcer with pro-
duction responsibilities at WBIR-FM there,
named program director.

Joel Spivak, of The Joel A. Spivak Show on
WCAU-TV Philadelphia, joins wrRC(AM) Washing-
ton as host of weekday two-way talk program.

Eileen Griffin, executive producer of Harden
and Weaver show on WMAL(AM) Washington,
named assistant program director.

Jon Town, air personality, KHOW(AM) Denver,
assumes additional duties as assistant program
director. Leigh Starnes, music librarian,
named music research director. Pam Gresty,
contest coordinator, named programing assis-
tant.

Jim Barker, operations director for KACY(AM)
Oxnard, Calif.,, named program director for
KACY-AM-FM Oxnard.

Scott Robbins, from wrec(am) Harrisburg,
Pa., joins WOKF(FM) Tampa, Fla., as program
director.

Larry Riley, with kvyca(am) Prescott, Ariz.,
named program director.

Steve Sox, former production director,
Newton-Conover Communications, Newton,
N.C., joins WKDY(AM) Sparlanburg, S.C., as pro-
gram director.

Ed Mack, production supervisor, KARZ(FM)
Phoenix, named production director.

Arlene Tefft, news photographer, KTVY(TV)
Oklahoma City, named assistant farm director.

Marian Berger, account executive and an-
nouncer, WGIR-FM Manchester, N.H., joins
WKFM(FM) Fulton, N.Y., as announcer.

.
News and Public Affairs

Robert White, assisiant
news director for ABC’s
KABC-TV Los Angeles,
named news director for
co-owned WXYZ-TV
Detroit. He succeeds Phil
Nye, who was named VP,
news, ABC Owned Sia-
tions Division (BROAD-
CASTING, Dec. 17, 1979).

Peter Larkin, bureau
manager for CBS News
in London until Dec. 1977 when he took leave
of absence, named Northeast bureau manager
for CBS News, based in New York. He succeeds
Lawrence Doyle, who has been named pro-
ducer for CBS News Sunday Morning. Steve
Kroft, reporter, wWpPLG(TV) Miami, joins CBS
News in New York as reporter.

Hilary Brown, NBC News Middle East corres-
pondent based in Tel Aviv, named Pentagon
correspondent.

White

Joseph Keating, assistant director of ABC
Radio News, named direclor of news opera-
tions. Peter M. Flannery, manager of news,
succeeds Keating as assistant director. Leslie J.
Corn, director of public service and special pro-
jects, ABC Radio Network, appointed to new
post of director, program production.

Betty Wolden En-
dicott, executive editor,
WRC-TV Washington,
joins WDVM-TV there as
news director.

Myron Kandel, financial
editor for The New York
Post, joins CNN in
Atlanta as financial edi-
tor.

Don North, assistant

news director, WKRC-TV
Cincinnati, joins WFRv-TvV Green Bay, Wis., as
news director. Lu Ann Reeb, news intern with
co-owned WAVE-TV Louisville, Ky., and Patti
Hastings, newscaster and general assignment
reporter with WEAQ(AM)-WIAL(FM) Eau Claire,
Wis., join WFRv-TV as general assignment re-
porters.

Endicott

Hank Mayhall, 10 p.m. co-anchor and execu-
tive news producer, KHQA-TV Hannibal, Mo.
(Quincy, 1I1.), named news director for KHQA-TV
and co-owned WTAD(AM)-WQCY(FM) there.
Scott Mulford, reporter, named assistant news
director.

Amanda Arnold, co-anchor on WKYC-TV
Cleveland, joins KHOU-TV Houston in same
capacity.

Tobie Marsh, reporter, wWraA-Tv Dallas, joins
WMAR-TV Baltimore as 5.30 p.m. anchor.

Rod Challenger, from wixT(TV) Jacksonville,
Fla.. joins WFLA-Tv Tampa, Fla., as assistant
news director.

Gloria Rojas, reporter with wasc-Tv New
York, named full-time New Jersey correspon-
dent for station. She will be based in Hacken-
sack, N.J.

Tom Sweeney, assistant news director, WTvQ-
Tv Lexington, Ky., joins wiKs-Tv Jacksonville,
Fla., as assignment editor. Bob Kartheiser,
weekend anchor and reporter, WIFR-TV
Freeport, lll., Suzanne Chamberlain, re-
porter, KOMU-TV Columbia, Mo., and Robert
Gilmartan, reporter, wrvxav) Fort Pierce,
Fla., join WIKS-Tv as reporters.

Byron Wood, 6 and 10 p.m. co-anchor, and
Colleen Williams, newscaster on noon news,
WOWT(TV) Omaha, both assume additional
duties as co-anchors on station’s expanded
newscast (90 minutes). which will begin at 5
p.m. Mike Gleason, weekend producer,
named producer for 5 p.m. news. Bruce Pre-
nosil, from kTiv(tv) Sioux City, lowa; Jim
Moore and Ken Vest, both from kTvv(TV)
Austin, Tex., and Joni Hoffman, from
wow(AM) Omaha, named reporters for wWOwT.
Eric Wall and Michael Plews, both from
KETV(TV) Omaha; George Jones, from
Omaha Sun, and Carlos Barrientos, from
parl-time duty in wWOWT engineering depart-
ment, named news photographers for wowT.
Station has also opened news bureau in Lin-
coln, Neb., and named Mike McKnight, from
news department, to head bureau. Gary
Slowik of wowT has also been transferred to
Lincoln bureau as engineer-in-charge and news
photographer.

Jim Vicevich, economics reporter, WTAR-TV
Norfolk, Va., joins wrss-Tv Hartford, Conn., as
business and economics reporter.

Gregg Hersholt, news director, KPAM-AM-FM
Portland, Ore., joins KIR(AM) Seattle as news
director and morning newsman.
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John Zondlo, from news department of
wJOB(AM) Hammond, Ind., joins KJIL(FM)
Oklahoma City as news director.

Howard Dicus, newsman for Mutual Broad-
casting System, Washington, named news
supervisor. John Henrehan, anchor-reporter
for WKRC(AM)-WKRQ(FM) Cincinnati, joins
Mutual as overnight news reporter.

Joan Duffy, with UPI in New Orleans, named
manager of Baton Rouge news bureau of UPIL
Edward Havens, with UPI in Phoenix, named
manager UPI’s bureau in Tucson, Ariz. Karen
Magnuson, with UPI in Chicago, named man-
ager of UPI’s bureau in Davenport, lowa, Rock
[sland-Moline, lll. Sylvana Foa, chief corres-
pondent for Eastern Europe, based in Vienna,
named manager of UPI’s bureau in Bangkok.

Terry Wiggins, account manager with Revlon
based in Charlotte, N.C., joins Associated Press
as broadcast executive for Kentucky and West
Virginia, based in Louisville, Ky.

Jackie Clark, assistant news director,
KRNT(AM)-KRNQ(FM) Des Moines, lowa, named
news director.

Frank Humphreys, news producer, KPIX(TV)
San Francisco, joins noncommercial WUFT(TV)
Gainesville, Fla., as news director.

Leslie Wolfe, assistant news director, wsoc-
AM-FM Charlotte, N.C., named news director.
Stephen Pendlebury, correspondent, named
assistant news director.

Steve Glasser, former 6 p.m. news producer-
assignment editor, woLo-Tv Columbia, S.C.
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Named VP’s at BBDO, New York: Steve
Auerbach, assistant network director; John
Bornholdt, assistant media director,; Sheron
Davls, research group head; Michael Kahn,
associate creative director, and Paul Solovay,
creative supervisor.

Robert Kasper, creative supervisor, Benton &
Bowles, New York, joins Cunningham & Walsh
there as VP and co-group creative director.

Maria Falconnetti, associate director of
research, Compton Advertising, New York,
elected VP

Bruce Margan, from William Esty, New York,
joins Cunningham & Walsh there as account ex-
ecutive on Mueller's account. Robert
Gibralter, from J. Walter Thompson, joins
C&W as account executive on Foiger Coffee ac-
count. Loulse Kitter, from William Esty,
joins C&W'’s copy department. Gail Silver,
from Grey, joins C&W as copywriler. Patricia
Charton, from N W Ayer ABH International,
joins C&W as media planner.

Anita Meyer, associate creative direclor, Byer
& Bowman, Columbus, Ohio, named creative
director.

Michael Ewing, director of sales for WEEI(AM)
Boston, named New York sales manager for co-
owned CBS Radio Spot Sales.

Al Rothstein, VP and group sales manager of
Petry Television, New York, appointed regional
sales manager. Bruce Fauser, group sales man-
ager, named VP and regional sales manager.

Robert Riback, former director of corporate
development for Papercraft Corp., named
general manager of CPM’s new Pittsburgh of-
fice.

Emmett McEldowney, account executive with
NBC-TV Spot Sales in Chicago, joins Blair
Television there as account executive on ABC
sales team. Dennis McCaulay, back-up sales-
man for Chicago sales team of Blair, named ac-
count executive for Blair’s Detroit sales team.

Robert Saracen, VP and manager of Blair
Television’s Minneapolis sales office, elected
president of Minneapolis Broadcast Representa-
tives Association.

Howard Shulman, independent contractor for
American International Television, New York,
joins Air Time International there as account
execulive for media sales.

Chris Rohrs, account executive with
TeleRep’s New York tigers team, named direc-
tor of research.

Laurence Burlingame, account executive in
Atlanta office of Gannett Newspaper Advertis-
ing Sales, named manager of GNAS office in
Dallas.

John A. Mlller, former operations and program
manager with WXNE-TV Boston, joins WQTV(TV)
there as sales manager.

Tom Frick, manager of business development
for Post-Newsweek’s wixT(Tv) Jacksonville,
Fla., named to newly created position of retail
sales coordinator for Post-Newsweek Stations.

Tom Blair, national sales manager, WTLV(TV)
Jacksonvilie, Fla., named assistant general sales
manager.

Rod Bacon, account executive, KBTV(TV)
Denver, named national sales manager. Ken-
neth Polasky, account executive, WISN-TV Mil-
waukee, Wis., and Keith Hamilton, account

executive, KABC-Tv Los Angeles, join KBTV as
local account executives.

Ran Janz, from sales position with KHNKTV)
Corpus Christi, Tex., joins kMBC-Tv Kansas
City, Mo., as local sales manager.

John Russell and Doug Wolfmueller, ac-
count executives, WPTV(TV) West Palm Beach,
Fla., named regional sales manager and local
sales manager, respectively.

Peter A. Smith, accouni executive, KYUU(FM)
San Francisco, joins KGO(AM) there as merchan-
dising director.

Craig Whetstine, former director of broadcast
operations for Mutual Broadcasting System’s
Southwest Radio Network, joins KACY-AM-FM
Oxnard, Calif., as sales manager.

Jon Van Hoogenstyn, account executive,
WLKW-AM-FM Providence, R.lL., joins WPOR-AM-
FM Portland, Me., as sales manager.

Bob O’Brien, sales manager, WELM(AM)-
wLvY(FM) Elmira, N.Y., and Cheryl Covey, in
sales al WPXN(AM)-WPXY(FM) Rochester, N.Y.,
named assistant sales managers for WPXN-WPXY.

Paul Miller, with Kyca(am) Prescott, Ariz.,
named sales manager.

William R. Holland, account executive, WKPT-
AM-FM Kingsport, Tenn., named sales manager
of WKPT-FM.

George Kapheim, national and regional sales
manager and administrative assistant to general
manager of WKRS(AM) Waukegan, lll., joins
WKZN-AM-FM Zion, [il., as sales manager and
assistant station manager.

Al Mangum, account executive, WKIX(AM)
Raleigh, N.C., joins Durham Life Broadcasting
Service there as manager of networks in divi-
sion of corporate marketing. He will be respon-
sible for management of company’s Southern
Farm Network and development of new sports
and news networks.

David J. Biggs, general sales manager of
WROR-FM, Boston, and May L. Seto, local sales
manager, WILD(AM) Boston, joins wBz-Tv
Boston as account executives.

Perry Kidder, general manager of WMT-AM-FM
Cedar Rapids, lowa, joins co-owned WFRV-TV
Green Bay, Wis., as accounl execultive.

Glenn Massey, formerly in sales with The
Daily Texan, joins sales department of KVUE(TV)
Austin, Tex.

Jerry Bynum, account executive, WIQB(FM)
Ann ARbor, Mich., joins wiLB(AM) Detroit in
same capacity.

Cindy Betz, account executive, WNLC(AM)-
wTYD(FM) New London, Conn., joins WVBF(FM)
Framingham, Mass., in same capacity.

Thom Khaler, former station manager,
KQXE(AM)-KIOG(FM) Phoenix, joins KDJQ(AM)-
KDKB(FM) there as account executive.

Ron Wilson, account executive, KMIC(AM) San
Diego, joins KGB-AM-FM there in same
capacity.

L]
Programing

Joseph Zaleski, VP-general manager for
worldwide theatrical and television distribution
for Fries Distribution Co., New York, joins
Viacom Enterprises there as VP-feature film
sales.
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In executive shuffle at Time Inc., Austin O.
Furst Jr., executive VP of Home Box Office,
has been named president and chief executive
officer of Time-Life Films, corporation’ has
been named president and chief executive
officer of Time-Life Films, corporation’s televi-
sion arm. He succeeds Bruce L. Paisner, who
remains corporate VP and will be adviser to

s

Heyworth

Furst

Gerald M. Levin, group VP in charge of video
operations. James O. Heyworth, HBO execu-
tive VP, named presi-ent of HBO. N.J.
Nicholas Jr. gives up that title but remains
HBO chairman and chief executive officer.

Stephen Scheffer, who has been working for
Time-Life Television in New York in domestic
and international feature film business, named
VP-programing. Stephen Elsky, general man-
ager-operations, United Artists Television,
New York, joins Time-Life Television as man-
ager of TV operations for syndicated and public
television activities.

Peter Thompson, VP-production control,
Universal Television, Universal City, Calif.,
named VP-production planning and cost con-
trol.

John J. Matthes, manager, concept lesling,
West Coast, NBC, named director of program
research, based in Los Angeles.

Patricia Stiphout, promotion manager for
Metromedia’s wxix-Tv Newport, Ky. (Cincin-
nati), named director of advertising and promo-
tion. East Coast, for Metromedia Producers
Corp., New York.

Lou Brock, former St. Louis Cardinal baseball
player, named director of sports programing for
Telcom Cablevision, joint venture of Telcom
Engineering and Teleprompter Corp., which is
planning cable system for St. Louis area. Brock
retired from baseball at end of 1979 season.

Judy Goldsmith, director of sales promotion
for Modern Talking Picture Service, New York,
named account executive.

Susan Fleming, freelance casting director in
Los Angeles area, joins Pentangle there as sales
representative.

Victor Pisano, producer of special projects,
wsBK-TV Boston, named executive producer of

programing.

Ron Kanter, freelance producer, director and
writer, joins noncommercial WHYY-TV
Wilmington, Del. (Philadelphia), as executive
producer.

Jim Baker, studio supervisor, wCIX-Tv Miami,
named operations manager. Tom Lounelis,
staff director, named assistant production man-
ager.

Hugh M. Boyd, director of group owner Home
News Broadcast division, named VP-television
research and programs. He will be based at
company’s WEVU(TV) Fort-Myers, Fla.



Fates & Fortunes -

Donald Bybee, presi-
dent of Kansas City, Mo.,
division of Bonneville In-
ternational Corp., which

includes KMBZ(AM)-
KMBR(FM) there, and
general manager of

KMBR, named president
of Kansas City and Dallas
divisions of Bonneville.
Dallas division includes
KAAM(AM)-KAFM(FM).
Bybee will move his offices to Dallas where he
will become more directly involved in operation
of KAAM-KAFM. Walt Lochman, VP-general
manager of KMBZ, named president and general
manager of KMBZ-KMBR, reporting (o Bybee.
Chester Redpath, general manager of Bon-
neville’s wCLR(FM) Chicago, named VP,

Bybee

John Rose, general manager of Taft Broad-
casting’s wTAF-Tv Philadelphia, named general
manager of co-owned wpca-Tv Washington. He

Rose

succeeds Milton Grant, who has resigned to
apply for vacant channel 14, Washington. Grant
becomes one of 11 applicants for channel.

Robert B. Sherman, general manager of
WNBC(AM) New York, named VP.

Named VP’s in NBC FM Radio division:
Daniel K. Griffin, general manager of
WYNY(FM) New York, John P Hayes Jr.,
general manager of KYUU(FM) San Francisco,
and Richard K. Penn, general manager ol
wKQX(FM) Chicago.

Lee Simonson, general sales manager of RKO
Radio’s wrYR(FM) Chicago, named general
manager of co-owned wWXLo(FM) New York.

Bruce Holberg, VP and general manager of
WMMR(FM) Philadelphia, named VP and general
manager of WMET(FM) Chicago, effective Feb. 4
(both stations are owned by Metromedia).

Edward Shadburne, former VP-general man-
ager of WLKY-Tv Louisville. Ky., and executive
VP-general manager of WHAS-AM-FM-TV
Louisville, and more recently with WEVU(Tv)
Naples, Fla., joins WNGE(TV) Nashville as
general manager.

Richard Stephen, general sales manager,
WBRC-TV Birmingham, Ala., named general
manager.

Gary Brobst, sales manager,
Dallas, joins Wwezc(FM) Charlotte,
general manager.

KVIL-AM-FM
N.C,, as

James Tandy, former general manager of
wxi(Tv) Winston-Salem, N.C., joins Florida
Radio, licensee of wLCy(aM) St. Pelersburg,
Fla., as general manager.

M. Jack Quick, director of planning for Cos-
mos Broadcasting, Columbia, S.C. joins Inters-
tate Communications Corp. there as VP-opera-
tions. Interstate has purchased, subject 1o FCC
approval, wRNB(AM)-WAZZ(FM) New Bern, N.C.

G. Gail Crotts, from systemwide planning pro-
ject on public television in vice chairman’s of-
fice of Public Broadcasting Service. Washing-
ton. joins National Public Radio there as plan-
ning manager.

Gary Weik, VP-general manager of Cox Cable
Communications’s Mission Cable in San Diego,
named VP-marketing for Cox Cable, Atlanta.

Daniel Overmyer, general sales manager, WiIC-
TV Pittsburgh, joins wpHo-Tv Toledo, Ohio as
station manager.

Robert Tole, sales manager, wPOR-AM-FM Port-
land, Me., named station manager.

Sophia Tielke, assistant manager, KFRD-AM-FM
Rosenberg, Tex.. named station manager.

Jack Willard, manager of business affairs,
WCIX-TV Miami, named VP-business affairs.

Tony Greer, senior accountant, waxy(FM) Fort
Lauderdale, Fla., joins wrYR(FM) Chicago as
coniroller.

John Kobara, assistant to general manager of
People’s Cable in Rochester, N.Y., joins Falcon
Cable TV as general manager for its southern
California region, based in Pasadena.

New officers, Daytime Broadcasters Associ-
ation: Ray Livesay, wiBH(aAM) Mattoon, I\,
president; Jim Wychor, KWOA(AM)
Worthington, Minn_, chairman; Mitt Younts,
WEEB(AM) Southern Pines, N.C., VP and W.J.
{Dub) Wheeler, kHoz(aM) Harrison, Ark., sec-
relary-lreasurer.

New officers., Greater Richmond (Va.) Broad-
casters Association: Jon Hill, WegET(AM), presi-
dent; David Wilburn, wxGi(am), treasurer, and
Greg Pearson, WRNL(AM)-WRXL(FM),
secretary.

R

Advertising

Jeffrey I. Fine, senior VP and management
supervisor of Doyle DAne Bernbach Inc., New
York, named senior VP group management
supervisor, Foote, Cone & Belding, New York.

Robert Colgan, VP-management supervisor,
and Philip Matz, media director, Kenyon &
Eckhardt, Dearborn, Mich., elected senior
VP’s.

Larry Stillman, VP-creative director, D’ Arcy-
MacManus & Masius in St. Louis, elected
senior VP and named executive creative direc-
tor. James Tower, senior account executive on
Lever Bros. account, J. Walter Thompson, New
York. joins DM&M/deGarmo, New York, as
senior account execulive on [TT-Marlow Pumps
and Keene Corp. accounts.
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Michael Atkin, VP and director ol media ser-
vices, and Page Thompson, VP and director

Atkin Thompson

of media planning, Needham, Harper & Steers,
New York, named senior VP’s. John Klimo,
VP and co-creative director. Norman, Craig &
Kummel, New York, joins NH&S there as ex-
eculive art director. Elliot Gage, consultant on
new electronic media with J. Walter Thompson
in Chicago, joins NH&S there as director of
special projects in media resources department.

Kate Dickson, regional broadcast supervisor
representing Miami and Atlanta offices of J.
Walter Thompson, Jacqueline Hagar,
regional broadcast supervisor in Chicago, and
Joyce Saxon, regional broadcast supervisor in
Detroit, named VP’s. All three specialize in spot
buying negotiations.
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At last! The most
comprehensive guide
to RETAIL RADIO &
TV ADVERTISING
ever published!
The new
insider’s look
at retail
advertising —
indispensable
to any station
that’s out
after new

business.

e 441 fact-filled pages. Paperback,8va x11.
o Written by William L. McGee, retail broadcast
authority, and 34 contributing experts from every
aspect of the business. They help sell your
prospects on the value of your medium and station.
o Easy-to-read, non-technical terms. (Created to
make retailers more comfortable with broadcast
advertising so they'll use it more!)

o Indexed so your sales people can find solutions
to retail advertising problems in seconds.

Helps your salespeople become retail
marketing consultants,not just sellers of time.
Specifically, they’ll learn ‘*How to:"’
° Commumcate wnh retailers in their language.
e Get in ''sync’’ with the 3-to-6 month planning
timétables of their retail prospects.
® Use in-depth research data to support a media
mix of less newspaper and more broadcast.
* Make an effective newspaper switchpitch with
examples of how newspaper and broadcast deliver
over 4X the gross impressions as the same dollars
in newspaper alone.
® Help create and produce effective low-cost
commiercials. (Text includes 34 scripts of award-
winning spots).

USE IT!-5or sales training — 1o switch-
pitch newspapers — 1o support your next
presematlon to your hottest retail prospect|

Let your sales team help their retail accounts:
® Research and identify profitable customer groups.
e Research and analyze merchandising and
promotional opportunities.

¢ Develop store positioning strategies.

® Target their advertising, using one of broad-
cast's greatest strengths, to reach their most
profitable customer groups.

* |ncrease store traffic, sales, and profits!

ORDER YOUR COPY TODAY!

Mail to:

Broadcasting Book Division
1735 DeSales Street NW
Washington, D.C. 20036

[J Yes, please send me
Store Traftic with Broadcast Advertising at $50 each

| |
| |
| cop(ies) of Building l
l plus $1 each for shipping. I
| |
l |
| |
| |

1 My check is enclosed for $
NAME

FIRM

ADDRESS
CITY/STATE/ZIP

For Sale Stations Continued

CHAPMAN ASSOCIATES®

©

media brokerage service

STATIONS CONTACT

NW Small AM $216K  $62K  Larry St. John (206) 485-1066
Plains Small AM $205K  Cash  Peter Stromquist (218) 728-3003
S Small AM S375K  29% Dan Rouse (214) 387-2303
S Medium AM S$575K  S167K Bill Whitley (214) 387-2303
NE Suburban  AM S400K  Terms Art Simmers (617) 848-4893
MW Metro AM S550K  $150K Ed Roskelly (214) 387-2303

To receive offerings of stations within the areas of your interest,
write Chapman Co., Inc., 1835 Savoy Dr., N.E, Atlanta, GA 30341

RADIO STATION

AM-FM combination in one of the nation’s top 75
markets wants to sell it's AM station. Capitol city ot in-
dustrnial midwestern state. Large University and heavy
industry make the economic climate good. AM-FM
combination enjoy number one position n the market
in audience and billing. The AM station has excellent
coverage of TSA. Call (616) 846-1000.

TX Metro AM  $1,000,000 Terms

UT 1 kw PSA  $300,000 Terms

MS Small AM FT $250,000 Terms
Bill-David Associates, Inc.

2508 Fair Mount St.
Colorado Springs, CO 80909

APPRAISALS-BROKERAGE-CONSULTATION
OVER A DECADE OF SERVICE
TO BROADCASTERS

Westgate Mall, Suite 205
Bethlehem, Pennsylvania 18017

215-865-3775

EERECL L RDHANN
COMPANY™

BROKERS * APPRAISERS * CONSULTANTS

5944 Luther Lane, Suite 505 » 8340 East Princeton Avenue

|| Dalias, Texas 75225 # Denver, Colorade 80237

(214) 696-1022 * (303) 771.7675

BROADCASTING'S
CLASSIFIED RATES

Payable in advance. Check or money order only.
(Billing charge to stations and firms: $2.00.

When placing an ad, indicate the EXACT category
desired: Television or Radio. Help Wanted or
Situations Wanted, Management, Sales, etc, If this
information 1s omitted. we will determine the ap-
propriate category according to the copy No make
goods wiil be run if all iInformation 1s not inciuded.

The publisher is not responsible for errors in print-
Ing due to illegible copy. Ali copy must be clearly
typed or printed.

Deadline 1s Monday for the following Monday's
1ssue. Copy must be submitted in wnting. (No
telephone copy accepted.)

Replies to ads with Bfind Box numbers should be
addressed to (box number) c/io BROADCASTING.
1735 DeSales St, NW., Washington, DC 20036.

Advertisers using Blind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films or VTR’s to be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR's are not forwarda-
ple, and are returned to the sender.

Rates: Classified listings (non-display) Helip
Wanted: 70¢ per word. $10.00 weekly minimum.
Situations Wanled: {personal ads) 40¢ per word.
$5.00 weekly minimum. Alj other classifications:
80c per word. $10.00 weekly minimum, Blind
Box numbers: $2.00 per 1ssue.

Rates: Classified display: Situations Wanted:
(personal ads) $30.00 per inch. All other
classifications: $60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services.
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commyssion
only on display space.

Publisher reserves the right to alter Classified
copy to conform with the provisions of Titte VIl of
the Civil Rights Act of 1964, as amended.

Word count: Include name and address. Name of
city (Des Moines) or state (New York) counts as
two words. Zip code or phone number including
area code counts as one word. Count each ab-
breviation, initial, single figure or group of figures
or Jetters as a word. Symbols such as 35mm, COD,
PD, etc count as one word. Hyphenated words
count as two words. Publisher reserves the right to
abbreviate or aiter copy.
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Public Notice

INVITATION TO APPLY

FOR CABLE TELEVISION 4

FRANCHISE

As provided n City-County General Ordinance No.
125. 1979, notice 1s hereby given that the Consoli-
dated City of Indianapolis has determined that ap-
plications for cable television franchises tor portions
of the Consoiidated City will be accepted. Applica-
tions may be submitted to the Clerk of the City-County
Councy, Room 241, City-County Building, In-
dianapolis, Indiana 46204, on or betore April 7, 1980.
Persons or tirms wishing to apply may obtain the

prescribed application forms from the Clerk.
Beverly S. Rippy
Clerk of the City-County Council
Indianapolis, Marion County. Indiana

Free Film

FREE FILMS? CALL

MODERN TV

The leading distabutor. We have the most
PSA's & newsclips too. Call regional ottices. Or
general otfices: 5000 Park Street North. St
Petershurg, FL 33709 (813) 541-7571.

Business Opportunity

AUDIO PROD. STUDIO

Back Bay, Boston, Mass. Fully equipped.
Ideal for person with broadcast or adv.
background interested in AV & industrial
audio production. Existing client fist. Ex-
cellent growth potential. Inquire Box
A-188.

Wanted To Buy Stations

$5 MILLION CASH

Available for right AM or FM. |
am a principle. Replies in confi-
dente. Wayne Overland (714)
481-6627

For Sale Stations

For Sale Stations
Continued

® AM/FM near North Florida resort city. W
$340,000.

® Super ‘“‘Powerhouse” AM with FM in
Eastern Texas. $750,000

® Dynamic Fulltimer covering half of
Alaska population. $1,600,000.

® Two stations in California. Powerful
Daytimer in Eastern central New
Jersey. $650,000.

® Fulltimer. Coastal city in Southeast.
$500,000.

& Daytimer. Northeast Texas. $660,000.

® Powerful educational FM in Wichita.
$350,000.

® AM/FM Fulltimer. Class B. Big Town in
Maryland. $640,000.

® FM covering large Tennessee city.
$600,000.

® Fulltimer in large North Carolina city.
$1,500,000.

o Ethnic station in large Michigan city.
$1,900,000.

® Fulltimer large metro area Georgia,
$925,000. Terms. Will sacrifice.

® Daytimer in East Tennessee small
town. $195,000.

® South Alaska. Includes Real Estate.
$200,000. Terms.

® Fulltimer. Large metro area. R.E. In-
diana. $2,000,000. Terms.

o FM in Western Oklahoma. $280,000.

® Fulltimer. N.W. Coastal. $400,000.

o Daytimer. Mass.; Large Metro. $850,-
000.

® Fulltimer.
$1,200,000.

o Daytimer. Million + Pop. in coverage
area. $1,000,000. Terms.

® 1 kw AM in Southern Ga. Real Estate.
$250,000. Good terms.

® Southern Arizona. Fulltimer. Good
county poputation. $390,000. Terms.

Dominant. Metro. TX

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615—756-7635 24 HOURS

Sle

Select  Media Brokers

SELECT MEDIA BROKERS

M Fulltime AM & FM 300K Small
SC Daytime AM 150K Small
FL Fullime AM 390K Medium
GA Fulltime AM 375K Medium
PA Daytime AM 400K Medium
SC Daytime AM 440K Medium
FL Daytime AM 330K Medium
FL Daytime AM 165K Small
AZ Fuliime AM 360K Small
VA Daytime AM 180K Small
GA Daytime AM 385K Small
NC Daytime AM 165K Small
NY Daytime AM 450K Small
& Fulltime FM
NC Fulltime AM 750K Medium
NV Daytime AM 800K Metro
AL Fulltime AM 150K Small

Southern station available—30K down.

912—-883-4917
PO Box 5, Albany, GA 31702

Louisville, 38th market

Sunbelt. Studios, offices, transmit-
ter site on 6.4 acres. WDGS. Less
than $500k under 3 vyear rule.
Phone George A. Freeman. (812)
945-0594.

H.B. La Rue, Media Broker

RADIO . TV . CATY . APPRAISALS

901/767-7980

MILTON Q. FORD & ASSOCIATES
MEDIA BROKERS—APPRAISERS

“Specializing In Sunbelt Broadcast Properties”
5050 Poplar - Suite 816 - Memphis,Tn. 38157

West Coast: )
44 Montgomery Street, 5th Floor. San Fran-
cisco, California 94104 415/434-1750

Easl Coast:
500 East 77th Street, Suite 1909, New York,
NY 10021 212/288-0737

1 kw ND.D and Class A Station

Southwestern Pennsylvania single station
market. Well received but underdeveloped
network affiliate. All new equipment and real
estate STL. RPU, automation and one tower
operation.

To qualified buyer $75,000 down plus $400,-
000 at 9.75% graduated payments, long
payout. Box A-170.

LARSON/WALKER & COMPANY
Brokers, Consultants & Appraisers

213/826-0385 202/223-1553

Suite 214 Sulte 417
11681 San 1730 Rhode
Vicente Bivd. Island Ave. N.W.

Los Angeles, CA. 80049 | Washington, 0.C. 20038

EXCELLENT OPPORTUNITY

Major Hawaii Radio Station available for just
two times gross with eight year terms at 10%
to Financially Responsible Purchasor Ex-
clusive format and excellent ratings ... Man-
agement will stay if you wish. For details call
Dave Wagenvoord, Media Broker at (808)
395-2392.

MEDIA BROKERS
APPRAISERS

RICHARD A

=,

JJSNORTMWCmGAN»-CM:CAGOGOGI? @) /
3124670040 /)F>

Dan Hayslett

& associates, inc.
RADIO, TV, and CATV

214) 691-2078
11311 N. Central Expressway « Dallas, Texas
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THE
KEITH W. HORTON
COMPANY, INC.

P. 0. Box 948
Elmira, NY
14902
(607) 733-7138

Brokers and
Consultants
to the
Communications
Industry




Help Wanted Sales
Continued

Regional Sales

anager

VIDEO PRODUCTS

We're looking for an aggressive individual for
an immediate opening in the Central Region.
Responsibilities include Distributor and Direct
Sales. Experience in technical video sales
and a basic understanding of VTRs, Time
Base Correctors, and other related video
equipment essential. Base of operations in
Midwest. Travel required.

Excellent opportunity. Salary plus commis-
sions and company benefits. Send resume to
Director of Personnel, Microtime, Inc., 1280
Blue Hilis Avenue, Bloomfietd, CT 06002.

An Equal Opportunity Employer.

@ MICROTIME

For Video Processing

Consultants
Y JOE
HIGGINS
! &co.

Consultant to top management
specializing in human resource
planning, organization planning
and better implementation of
current staff, station operations,
budget, rate cards.

210 Garrett Lane

Camp Hill, PA 17011
717—761-1599

Miscellaneous

SPORTS
MEDIA
NEWS

The new monthly newsletter that tells
you what's happening and why in the
fast-paced world of sports media. News
of network. local syndicated and cable
TV: sports magazine publishjng: news-
paper sports coverage. and much more.
If you cover sports. package sports for
broadcast or print. sell advertising for
sparts-oriented media - - start reading
SPORTS MEDIA NEWS now.

For a one-year. 12-month subscription send
a check for $50 and your business card ta:
The Delta @roup, Box 115, Militown,
N.J. 08850

Help Wanted Technical

AM/FM TRANSMITTER DESIGN
ENGINEER

Rapidly-expanding broadcast equipment manufac-
turer in Philadelphia area seeks RF Design Engineer
experienced in AM/FM analog and digital transmitter
technology. Salary open commensurate with
qualifications. Reply in strict confidence to Box A-156.

Help Wanted Programing, Production, Others

—

ATTENTION:
TRAFFIC/OPERATIONS
BUSINESS PERSONNEL

Station Business Systems, one of the nation’s leading suppliers of minicomputer
based systems for traffic, accounting, billing and payroil processing now has
openings for installation specialists. Relocation may be required. These positions
offer an excellent compensation and benefits package. Extensive travel
throughout the United States and long hours under substantial pressure are
some of the demands of these positions. These are offset by having free time
between installations. We are very interested in hearing from you if you have
radio and/or TV. experience in the areas of traffic and/or accounting, are a proven
communicator and trainer, are free to travel extensively, understand human and
work flow relationships clearly, and perform well under pressure. If accepted, you
will be placed in a training program with an experienced installation specialist. If
you have the above mentioned qualifications and wish to join a profitable grow-
ing firm, a letter and a detailed resume to William Phillips:

STATION BUSINESS SYSTEMS

@ @ a division of
CONTROL DATA CORPORATION

600 West Putnam Avenue
Greenwich, Connecticut 06830

An Affirmative Action Employer M/F

Radio Programing

COUNTRY?

If you're going Country, or if your Coun-
try station is having ratings problems,
we can lend the expertise that has
helped 3 out of 4 of our stations become
No. 1 within a year, All in tough com-
petitive markets.

WRIGHT & ASSOCIATES, INC.
(602) 742-3864
PO. Box 35295
Tucson, AZ 85740

LUh15 and ABNER

- 15 MINUTE
PROGRAMS WEEKLY
Program Distributors
410 South Main
Jonesboro, Arkansas 72401
Phone: 501 —972-5884
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Help Wanted News

PRODUCER

Top rated large market station, EQE.
Send tape and resurtie to Steve
Ridge, News Director, WKBW TV, 7
Broadcast Plaza, Buffalo, N.Y.
14202.

SAN FRANCISCO BAY
AREA
ANCHOR-REPORTER

Experienced, dynamic com-
municator. Send tape & resume
to: Ray Hasha, News Director,
KLOK Radio, Box 21248, San
Jose, CA 95151, EOE.

News Director
Top Ten Market

Leading East Coast Independent seeks
News Director with extensive back:
ground in all aspects of Television
News. Should include experience in the
following areas: Journalism, Production,
Administration, Management, Personnel,
Budgeting and Cost Control. Applicants
must have strong leadership qualities.
Send Resume to Box A-183. Equal Em-
ployment Opportunity Employer M/F

CABLE

Help Wanted News

Situations Wanted News

ANCHOR/INTERVIEWER

Top major market radjo journalist wants to move nto
TV: young: telegenic; national awards; international
news experience; exceptional knowledge of public
issues and people involved: striking interview skills;
best seterences. Already have TV experence. Ex-
cellent anchor and best as Donahue-lype interviewer
who makes discussions come alive. Let's talk, you
might be surprised at the quality you')l find. Prefer
weslern, southern markets. Box A-199.

NEWS PRODUCERS

great opportunity for young aggressive TV news
broadcast producers and writers. Must have ex-
perience. Those hired will work with top news profes-
sionals inaugurating tirst all news television network.
Send resume, news broadcast tape, and script to Ca-
ble News Network, 1018 West Peachtree St, Atlanta,
GA 30309.

ALLIED FIELDS
Help Wanted Sales

L

Employment Service

% ENGINEERING
{ POSITIONS

We specialize in the placement of
Maintenance, Studio Supervisor,
Assistant Chief, Chief and Directors of
Engineering for TV and Radio Stations
and all related fields coast-to-coast.
Over $2,000,000.00 in

Salaried
Positians Placed - no fee. To discuss
your employment possibilities phone
Alan Kornish at (717) 287-9635 or send
your resume now.

%@Ysystems

NEW BRIDGE CENTER, KINGSTON, PA. 18704

BROADCASTER'S
ACTION LINE

The Broadcasting Job you want
anywhere in the U.S.A.
1 Year Placement Service $40.00
Call 812-889-2907
R2, Box 26-A, Lexington, Indiana 47138

COMPUTER

SYSTEM SALES

N

Station Business Systems, one of the nation's
leading suppliers of business automation for
broadcasting and cable television, is expanding
its national marketing operations.

Rapid, yet wholly expected, growth has made
possible the addition of several Account Man-
agers to our sales staff. Last year alone we sold
more than 100 “BAT” computer systems, and
continued growth of our Broadcast, CATV, and
NEWSCOM systems offers challenging and
rewarding opportunities for qualified individuals.
These consultive sales positions will interact with

prospects’ top management to understand their
needs, and sell solutions. Professional sales

STATION BUSINESS SYSTEMS

@ @ a division of _
CONTROL DATA CORPORATION

600 West Putnam Avenue, Greenwich, CT. 06830

(An Aftirmative Action Employer M/F)

skills, and a good conceptual understanding of
business systems or procedures is important.
Persons with management experience in broad-
casting and/or cable television preferred.

Excellent compensation, plus all travel expenses
paid. Heavy travel required. Openings are in our
Greenwich, Connecticut headquarters.

As a division of Control Data Corporation, we
offer a long-term career opportunity with outs-
tanding growth potential. For confidential con-
sideration, please send a complete resume plus
a letter describing your interest in the job and
deslred compensation to Mr. Larry T. Pfister, Vice-
President Marketing.
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Help Wanted Programing,
Production, Others

WHAT COULD BE BETTER?

than the hottest show in broadcasting

in the warmest city in the country!
WTWJ is already number one,

and Miami has grown to fifteen.
PM Magazine here will be second to none.

We're starting from scratch to build the

entire staff of PRODUCERS, CO-HOSTS,
FIELD CREWS, EDITORS...and

we’re going to hire THE BEST.

If you have had PM Magazine experience

and you want a shot at our team,
this is the time.

Send resume and 34’ cassette to:

Bill Brazzil, V.P. & Gen. Mgr.
wrtvJ

316 North Miami Avenue
Miami, Florida 33128

...and bring your bathing suit.

An equal opportunity employer
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OPERATIONS
PERSONNEL

WSNS Television in Chicago is adding
to its production staff for the baseball
season. Applicants should be ex-
perienced in operaling lhe following
positions: Telecine, Audio, Character
Generator, Camera and On Air Switch-

ing. NABET Shop-E.O.E.-M/F Send
resume to:

Help Wanted Management

ASSISTANT
MANAGER
Video Tape

CORPORATION FOR

PUBLIC BROADCASTING
Richard Plotkin.

WSNS Television
430 West Grant Place

Chicago, lllinois 60614

COMMERCIAL
PRODUCTION MANAGER

WMAR-TV
BALTIMORE

Creative individual experienced in the use of
the finest “state-of-the-art" equipment to pro-

duce on-location and studio commercials for
major market station.

Must be able to manage, produce/direct, and
create commercial productions. Minimum 5

years experience, Coliege graduate in film and
tape production preferred.

Send Resume to: Nancy Fields,
WMAR-TV, 6400 York Rd. Baltimore,
Maryland 21212. E.O.E. M/F

The Assistant Manager, Video Tape
operations, will have responsibility
of maintaining high standards of
guatity control, efficient manpower
utilization, and effective cost con-
trol. Individual must have broad ex-
perience with all video tapes, pe-
ripherals, post production techni-

ques, (CMX), manpower scheduling
and organization.

Must be able to work late after-
noons, evenings and weekends. Sal-
ary in the mid to low 30’s. For im

mediate consideration, please send
resume in confidence to:

Personnel Department
4151 Prospect Ave.
Los Angeles, CA 90027

Equal Opportunity Employer M/F
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development of new and imaginative ap-
proaches to cultural programming for public
V.

Salary Range: $39,596 1o $56,940. Send
resume to the Director of Personnel, 1111 16th

Public broadcasting organization has two (2)
managerial positions available. Requires
Bachelor Degree or equivalent experience.
Should have thorough knowledge of the TV
broadcasting industry. Signiticant experience
as a producer, executive producer, manager or

other top-level position with a major broad-
casting organization.

ASSOCIATE DIRECTOR FOR
PUBLIC AFFAIRS

Requires 5 to 10 years experience in the news

and public affairs area of TV production.

Responsible for the development of new and

imaginative approaches to public affairs pro-
grams for public TV.

ASSOCIATE DIRECTOR FOR
CULTURAL PROGRAMS
Requires 5 to 10 years experience in cultural

programming with special emphasis on per-
formance programming. Responsible for the

Street, N.W, Washington, D.C. 20036. EOE-M/
F




If you are independent, enjoy travel, and
can solve technical problems in state-of-
the-art broadcast equipment, RCA has the
opgortunity of a lifetime for you. RCA
roadcast Systems TECH ALERT is

looking for people with in-depth technical
knowledge of broadcast equipment: TV
cameras, video tape recorders,
transmitters, etc. While we prefer an
engmeering degree and experience with
RCA equipment, technical excellence is
what really counts. You will travel to
customer locations to check newly
installed RCA systems, resolve problems,
and train customers in the operation and
maintenance of RCA broadcast
equipment.

A Tradition
OnThe Move!

Relocation is not necessary, but extensive
travel at company expense is required.
This position offers high visibilite/,
excellent advancement potential, and
compensation that reflects the importance
we place on finding the right person. For
complete details and prompt
consideration, please send your

resume to:

JOHN HENDRICKSON

RCA Broadcast-Systems, Dept. B
Bldg 3-2

Camden, NJ 08102

An Equal Opportunity Employer.




RADIO

Melp Wanted Sales

RADIO SALES
POSITION

Sales Experience
Good Pay, Top Benefits
Fair Management

Opportunity for an outstanding person with a successful sales
record who is a cut above the average, who is an aggressive,
dynamic person, who is not satisfied with the status quo and
wants to excel. If you are a strong idea person with a good track
record and not happy with your present position, send resume to.

Mortenson Broadcasting Company
619 Ameritrust Building
Canton, Ohio 44702
Cal! collect 216—452-4009

All Inquiries confidential

Help Wanted Technical

Help Wanted Management

NAGE
NEWS AND INFORMATION
SERVICE

Minnesota Public Radio Inc. seeks experienced pro-
fessional 1o manage full-tme news and intormation
service on KSJN AM, Minneapolis/St. Paul, Minnesota.
Reporting to Vice President for Programming, this
senior position is responsible for selection and pre-
sentation of programming on newly acquired public
radio station, part ot MPR nelwork. Several years in
radio; experience in news of journalism; management
background are required. Applications to Nick Nash,
VP Programming, MPR, 400 Sibley St. St Paul, MN
55101 —resume, references, statement of interest with
review of knowledge and skills, salary history and re-
quirements, Deadline is February 11. EEQ/AA

Situations Wanted Programing,
Production, Others

Help Wanted Programing,
Production, Others

PROGRAMDIRECTOR

Successful program director available
for challenging position with growing or
dominant facility. Bottom line con-
scious. Fifteen year pro; seven years as
pd of present station. Heavy on promo-
tion, community involvement, staff
motivation, sales, EOE/AA, FCC,
engineering, annual budgeting. All
markets considered, including small
markets with equity arrangement. Box
A-48.

TELEVISION
TRANSMITTER
ENGINEER

We've Got a
Mountain of Opporfunity

If you enjoy working in a mountain
environment and are experienced
with solid-state microwave and 2-way
VHF radio equipment, you should con-
sider a valuable position with KNBC.

An FCC first-class license and a famil-
iarity with RCA, VHF, and FL transmitter
lines are also necessary.

if you are qudliified, please send resume
immediately to:

Employee Relations
KNBC

3000 W. Alameda Ave.
Burbank, CA 91523

TN

We are an equal opportunity/
affirmative action employer

WANTED

Major Market “oldies” station looking for an
imaginative, creative, promotionally-oriented
program director who knows music from the
60's and 70’s, and can direct a major league
team of air personalities. An equal opportunity
employer. Rush complete resume, and salary
requirements to Box A-187.

TELEVISION
Help Wanted Sales

RADIO/AWTAR

Someplace Special

Open Line Talk Show Personality
wanted for Tidewater's adult radio
leader. Experienced candidates only.
Send tape, resume and salary require-
ments. No telephone calls. EOE.

Send to: Dale Parsons,
Program Director
79/WTAR Radio
720 Boush St.
Norfolk, VA 23510

KHOU-TV
CBS in Houston

has an opening for an experienced Traftic Manager
with a strong emphasis on inventory control Respon-
sibilities include supervision of the Traftic/Operations
department, the BIAS computer system, and assisting
the Sales Service Director.

Send resume and salary history to: Dan Meadows,
Sales Service Director. KHOU-TV, PO. Box 11,
Houston, Texas 77001 An Equal Opportunity
Employer M/F

TV TRANSMITTER
TECHNICIAN

Immediate opening for TV Transmitter
Technician at Channel 7 operation.
Technical education, FCC 1st Class
license, and experience necessary.
Please send resume to Personnel
Department.

RKO General Building

Government Center
Boston, Mass. 02114

WNAC-TV BOSTON ®
A CBS AFFILIATE
An Equal Opportunity Employer M/FHNVets

National Accounts Executive
For Growing TvB

Contact national advertisers to create or in-
crease television budgets. Use TvB research,
creative and videotape facilities to show ad-
vertisers how to use television more effec-
tively. Must have sales experience and
knowledge of national advertisers and the
media they use. Send resume to: Richard
Severance, Television Bureau of Advertising,
1345 Avenue of the Americas, New York, N.Y.
10019.

TELEVISION
TECHNICIAN

Due to baseball telecasting con-
tract, Baltimore television station
needs technicians for 6 months em-
ployment, approximately March 15
to September 15. Must have FCC
1st class license and technical
school education. Send resume to:
Chief Engineer

WMAR-TV

6400 York Rd.

Baltimore, Maryland 21212

E.OE. M/F
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HELP WANTED PROGRAMING,
PRODUCTIONS, OTHERS

Sports producer. Must have 2-5 years experience in
live sports coverage and post-production editing.
Send resumes to UA-Columbia Satellite Services, PO
Box 440, Oakland, NJ 07436.

Graduate Assistantships available —Radio-TV
Department, Arkansas State University, Jonesboro, has
assistantships available to students enrolling n
Department’s Graduate Program inMass Communica-
tions: Radio-TV. Must be accepted for admission lo
Graduate School. For more information, contact Chair-
man, Radio-TV Department, Arkansas State University,
Box 4B, State University AR 72467 Tel: 501—
972-3070.

HELP WANTED INSTRUCTION

Wanted: Full-time broadcast instructor/studio main-
tenance engineer. Minimum five years experience.
Good salary. Tapes/Resumes (No phone calls) to: Tom-
my Goodwin, Director, KitS Broadcasting Workshop,
1220 N. Highland Avenue, Hollywood, CA 90038.

Wanted: Full and part time broadcast instructors.
Must have minimum six years experience in all phases
of broadcasting. Major market talent preferred. Good
pay. prestige faciiilies. Tapes/Resumes (No phone
calls) to: Tommy Goodwn, Director, KiiS Broadcasting
Workshop. 1220 N. Highland Ave., Hollywood, CA
90038.

The University of Arizona 1s seeking a faculty
member to teach courses In broadcast management,
advertising and sales, policy and regulation. Ability to
teach production an asset. Rank and salary open, de-
pending on teaching and professional expenence and
record of creative activity. Ph.D. or appropriate terminal
degree required. Broadcast experience a must. Posi-
tion avatiable in August 1980. Send letter of applica-
tion, resume and list of references by February 15,
1980 to: William T. Slater, Head, Department of Radio-
Television, University of Arizona, Tucson, AZ 85721
The University of Anzona is an Equal Opportunty/
Affirmative Action Employer.

Mass Communications Department— Opening for
faculty member to teach in broadcast news sequence.
Extensive professional experience required; PhD.
preferred; prior teaching expenence desired. Rank
and salary to be determined by candidate’s qualifica-
tions. Apply by February 15 1980 to George T
Crutchfield, Charrman, Department of Mass Com-
munications, Virginia Commonwealth University, 817
West Franklin Street, Richmond, VA 23284, VCU is an
affirmative action/equal opportunity employer.

Youngstown State University seeks instructor to
teach courses in speech communication, television
announcing, and broadcast news. PH.D. preterred with
commercial news experience. Nine month salary com-
mensurate with education and experience. Send cre-
dentials to Daniel J. O'Neill, Department of Speech
Communications, Youngstown State University,
Youngstown, OH 44555 by March 1, 1980.

Assistant Professor to teach radio-TV production,
theory/history; moderate campus radio station. Ph.D.
preterred. Send resume, letter and references to: Dr.
Lloyd Bowling, Speech and Drama, George Washing-
ton University, Wash,, D.C,, 20052. EOE.

Higher Education Assistant to assist in television/
audio production courses, audio operations in theatre,
and maintenance of audio/visual equipment in
Speech and Hearing Clinic. Baccalaureate (preferably
B.SE.E) and experience required. Salary: $15413.
Send resume and references to Chair, Department ot
Speech and Theatre, Herbert H. Lehman Coliege, Bed-
ford Park Blvd. West, Bronx, NY 10468. An Equal Op-
portunity Employer.

Paul Schafer wants to buy 5 and 10kw AM transmit-
ters. Call Schafer International 714 —454-1154 or
write 5801 Soledad Mtn. Rd.,, LaJolla, CA 92037.

40’ TV Videotaping Production Truck. Latest net-
work and masntenance equipment. $340,000. Withers,
213--985-5562 or 397-5922 Home.

New Class A FM will pay cash for 8 channel mono/
sterea console, 3 KW transmitter, cart machines,
turntables, monitors and 600 feet 1 5/8 transmission
line for 1ate March jnstallation. Box A-172.

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

5" Air Heliaz Andrews HJ9-50. Can be cut and termi-
nated to requirement. Below Mtgrs Price. Some 3" also
avajlable. BASIC WIRE & CABLE 860 W. Evergreen,
Chicago, IL 312—266-2600.

Ampex TA55B UHF Transmitter—55 kw, Good
condition, $150.000.

GE TT22A 35kw VHF transmitter — Low band, faif,
$12.000

GE PE-400 Color Cameras — Pedastals, Racks, like
new, ea $14,000.

GE PE-350 Color Cameras — All accessories, good
condition, ea 57,000,

GE PE-240 Film Camera—Automatic Gain &
Bianking. $8.000.

IVC 500 Color Camera—Lens, cables, encoder
$8,000.

RCA TK-27A Film Camera—-Good Conditions, TP
15 Available, $12,000.

Eastman 285 Projectors—Reverse, good condi-
tion, ea $6,000.

RCA TVM-1 Microwave—7GHZ. Audio Channel,
$1,000.

RCA Hi-Band refurb. heads —RCA Warranty, ea.
$3,500.

AMPEX VR 7000 VTR’s — 1" Format, 3 available, ea
$1,000.

AMPEX 1200A VTR’s—Loaded with Options, ea
$24,000.

Norelco PC-70 Color Camera— 16X 1 200M Lens,
ea. $18,000.

Norelco PCP-70 Color Camera--Portable or
Studio Use $15,000.

Norelco PC-60 Color Camera—Updated to
PC-70. new tubes, $12,000.

New Videotek Monitors — Super qualily, low price.
New Lenco Terminal Equipment—Fast Shipment,
30 Brands of New Equipment—Special Prices. We
will buy your used TV equipment. To buy or sell, call
Toll Free B00—241-7878, Bill Kitchen or Charles
McHan, Quality Media Corporation. In GA call 404 —
324-1271.

Audio Carousels: 5 Sono-mag model 250-RS and
252-RS, 24 position. Now on the air and playing. Also,
2 Houston-Fearless camera pan heads. Priced right
for tast sale. Contact: Director Engineering, Donrey
Media Group, PO Box 550, Las Vegas, NV 89101 or
phone 702 —-385-4241.

1 KW AM Gates BC-1T Early 60’s current proof,
complete set spare tubes

1 KW AM RCA BTA-1R, 1962, on ait excellent con-
dition, SS rectifiers

10 KW FM GEL, mid 60's, excellent condition, proof,
spares, manuals

10 KW FM Collins 830-F1B, 310Z 1 exciter, stereo,
spares, on air Call M. Cooper. (215) 379-6585, for in-
formation on above or discount price on new equip-
ment from any manufacturer.

FM Transmitters (Used) 20 KW, 15 KW, 10 KW, 7.5
KW, 5 KW, 1 KW, 250 W. Communication Systems,
Inc., Drawer C. Cape Girardeau, MO 63701, 314—
334-6097.

AM Transmitters (Used) 50 KW, 10 KW, 5 KW, 1
KW, 500 W, 250 W. Communication Systems, Inc,
Drawer C. Cape Girardeau, MO 63701, 314—
334-6097

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331

Instant Cash For TV Equipment: Urgently need
transmitters, antennas, towers, cameras, VTRs, color
studio equipment. Call toll free 800—241-7878. Bill
Kitchen, Quality Media Corporation (In Georgia call
404 —-324-1271)

2-lkegami HL-77’s, 1-Ampex 1200-B, 1-Sony
BVE-500 Edit System, 1-CBS-516, 1-Quantel
DTC-300, Tektronix Equipment, and more. Call Mr
Chetrick 616—774-8338.

Ikegami HL77A. Excellent condition. Asking $32.-
500, Ms. Moss 202—232-2676.

Automation System, 18 months old, ABC-Stereo, 4
carousels, 6 Scully 250s, 5 Beaucart machines, 1 reel-
to-reel time system with 2 Scully tape machines, 1
English print logging system with Extel printer, carnt
recorder, and CRT endcode system, net join, digital
clock system. In like new condition. Original cost—
$75.000. Fust $50.000 gets it. Station went jhive.
WLQY-FM, Fort Pierce, FL. Barrett Mayer, 305—461-
0099

Monroe Billing Machine ... programmed for radio
station billing. Can be re-programmed to suit your bill-
ing format. New price $4,400 .. sell for $2,000. We
switched to computer. WPMB, Vandalia. IL 62471.
618—283-2325.

Eastman CT-500 18mm Color Broadcast Projec-
tor, $8,000, 205—-956-2227

COMEDY

Free sample of radio’s most popular humor service!
O’LINERS, 1448-C West San Bruno, Fresno, CA
93711,

Guaranteed Funnier! Hundreds renewed! Freebie!
Contemporary Comedy, 5804-B Twineing, Dallas, TX
75227.

Phantastic Phunnies—400 introductory topical
one-liners ... $2.00"! 1343-B Stratford Drive, Kent, OH
44240.

“Comic Relief”’ Just for laughs. Bi-weekly. Free sam-
ple. Whilde Creative Services, 20016 Elkhart, Detroit,
M1 48225.

MISCELLANEOUS

Artist Bio Information, daily calendar. more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801
213—438-0508.

Prizes! Prizes! Prizes! National brands for promo-
tions, contests, programming. No barter or trade
better! For tantastic deal, write or phone: Television &
Radio Features, Inc.. 166 E. Superior St., Chicago, IL
60611, call coliect 312—944-3700.

Custom, client jingles in one week. PMW, inc. Box
947, Bryn Mawr, PA 19010. 215—-525-9873.

Shop-at-Home Radio promotion for medium and
small markets. Gross over $1,000 monthly. Write for
brochure. Hayden Huddleston Productions, 305 She-
nandoah Bldg., Roanoke, VA 24011,

RADIO PROGRAMING

BilV’s Car Care. Remarkable, concise. Daily. Easy to
sell. Audition, Box 881, Cincinnati, OH 45201

INSTRUCTION

Free booklets on job assistance. 1st Class FC.C.
license and D.J.-Newscaster training. ATS. 152 W.
42nd St. N.YC. Phone 212-221-3700. Vets benetits.

FCC ‘“Tests-Answers” for Fust Class License
Plus—"Self-Study Ability Test". Proven! $9.95.
Moneyback guarantee. Command Productions, Box
26348-B, San Francisco, 94126.

RE!| teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin February 12 and March 25, Student
rooms at the school. 61 N. Pineapple Ave, Sarasota, FL
33577, 813—955-6922, 2402 Tidewater Trail, Fre-
dericksburg, VA 22401. 703—373-1441.

Cassette recorded First phone preparation at
home plus one week personal instruction in Boston,
Atlanta, Seattle, Detroit, Philadeiphia. Our twentieth
year teaching FCC license courses. Bob Johnson
Radio License Training, 1201 Ninth, Manhattan Beach,
CA 90266 213—379-4461.

Automation SMC-DP 1 four rack with logging. Dick
Moran WBZI Xenia, OH 45385. 513 ~372-3531

New RCA BTF 20E FM Transmitter, still at factory,
never used. 20KW Transmitter—$39,000. Contact
Barrett Mayer, WLQY, Box 277, Ft. Pierce, FL 33450
305—464-5465.

KIIS Broadcasting Workshop in Hollywood. An-
nouncing. Disc Jockey, News. Plus top rated account
Executive program—all taught by top LA. radio-TV
teaching broadcasters. Evenings or day sessions. Kiis
Broadcasting Workshop, 1220 N. Highland, Holly-
wood 90038, 213—-462-5600. "Where tomorrow's
broadcasters are today”
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HELP WANTED PROGRAMING
PRODUCTION, OTHERS CONTINUED

Director of Promotion and Publicity for three
broadcast stations. Supervise staff of three. Responsi-
ble for all press contacts, advertising, program maga-
zine, on-air promotion, special events. Good skills in
press contacts and management of people needed.
Strong writing skills a must. Professional publicity/
press relations background essential. Prior public
broadcasting experience helpful. Send resume and
salary requirements to Director of Development, Of-
fice B, WNED-TV, PO Box 1263, Buffalo, NY 14240.
WNED-TV/WEBR are equal opportunity employers.

Producer: Produces weekly series and other pro-
grams focusing on the performing and visual arts.
Bachelor's degree and minimum two years demon-
strated full-time successful experience as producer of
a broad range of cultural affairs television programs or
equivalent combination of education and experience.
Demonstrated ability to produce programs of consis-
tently high guality with minimum of direct supervision
within budget and deadline constraints. Demonstrated
abibty to direct both studio and remote productions,
eéxperience In all formats of videotape recording and
editing, and shooting and editing 16mm film required.
Demonstrated ablity to represent station in dealings
with wide range of arts community people and
organizations. Salary Range: $16,007-519,995. EO.E.
Persons interested in consideration for this position
should send the following items, to be received no
later than February 15, 1980: (1) a letter of apphca-
tion; (2) a resume refating education and experience
to specific job requirements: (3) three professional
references with full knowledge of the candidate’s work
expenence and achievements. Applications should
reler to position CA-2 and should be sent to: Dan
Everett, Director of Programming, KRMA-TV, 1261
Glenarm Place, Denver, CO 80204. Contract employ-
ment subject to yearly renewal.

Videographer/Editor: On-location and studio work
with electronic field cameras, both sound and silent.
Responsibility as an editor, both fitm and tape, lo pre-
pare completed segments for broadcast. Bachelor's
degree in broadcast communications, film or related
field of study and minimum two years demonstrated
successful expenence as videographer/editor, or
equivalent combination of education, training and ex-
perience required. Expenence in lighting for film and
television and in shooting and editing t6mm film for
lelevision required. Salary Range: $15,009-518,998.
E.O.E. Persons interested in consideration for this
posttion should send the foliowing items, to be
received no later than February 15, 1980: (1) a letter
of application; (2) a resume relating education and ex-
perience 1o specific job requirements; (3) three pro-
fessional references with full knowledge of the candi-
date’s work experience and achievements. Applica-
tions should refer to position CA-3 and should be sent
to: Dan Everett, Director of Programming, KRMA-TV,
1261 Glenarm Place, Denver, CO 80204. Contract em-
ployment subject to yearly renewal.

Experienced Program-Promotion Director for
top-rated network affilate in highly competitive five-
station market. Good staft and equipment. Need per-
son with organizational and leadership abilities. Good
pay and outstanding package of company benefits.
Send complete resume including salary requrements.
Replies will be held confidential, EOE. Box A-121

Creative promotion person capable of on-air pro-
motion production and coordination with ponl. Must
be self-starter Southwest medium market group-
owned network station. EOE. Box A-127,

Graphics Director—Creale and supervise art pro-
duction for Top 20 ABC affiliate in sunny Florida.
Heavy emphasis on top-quality pnnt and on-air
graphics. Must be creative arlist, possess 6-8 years
experience and have mechanical abifity. Contact Pro-
duction Manager at 813—577-1010. EOE.

Producer-Director—Top 20 ABC affiliate in sunny
Flonida. Three years solid experience in programming,
promotion and news. Will produce PA shows and do
own switching. Must know basics and exhibit
creativity. Contact Production Manager at 813—
577-1010, EOE.

Experienced producer/director for progressive
New England station. New facility with emphasis on
commercial production, news. Copywriting, editing
and swilching experience necessary. Box A-184.

Senior Producer-Director for Public Television.
Wide range of public and cultural affairs programs. No
beginners: B.A, three years' directing, one year's pro-
ducing experience. Studio, ENG and remote ex-
perience. $18,500-22,000. Send letter and resume to
Production Manager, KAKM, 3211 Providence Drive,
Anchorage, AK 99504. Deadline: Feb. 25.

Production Manager needed for top twenty network
aftiliate. We are looking for someone who can manage
a large department involved in commercial, public
affairs, and documentary production. We have the
people and the latest equipment, now we need some-
one to provide the leadership and hustle. Send resume
and salary requirements, Box A-182.

Writer/Producer/Director: Need super creative
person with at least two years experience In TV pro-
duction involving wrniting, producing and swiiching of
shows. A good academic background in liberal arts
and RTVMP is desireable, Must be able to communi-
cate and work well with people motivating them to
achieve desired resuits. EQE M/F Send resumes to
Box A-164.

Producer/Director: lowa PTV network. Requires
strong directing and producing skills. Demonstrated
success in studio, remote, post-production editing,
and film. Contact: John White, lowa Public Broadcast-
ing Network, PO Box 1758, Des Moines, IA 50306. An
equal opportunity employer.

Producer-Director, WSIU-TV. Person must have at
least three years of professional experience with
strong background in producing and directing telev-
sion programs and extensive experience with remote
videotape production. Must have expertise in all facets
of televiston studto production, including experience
with shooting productions with videotape cameras, as
well as film cameras. Master's degree in Radio-Televi-
sion preferred. Deadhne for applications: February 15,
1980. Date of appointment: March 1, 1980. Letter of
application, complete credentals, and names of at
least three professional references should be sent to:
H. E. Dybvig. Director of Broadcasting Service,
Southern lllinois University, Carbondale, IL 62901
WSIU-TV js an equal opportunity employer. Minorities
are actively encouraged to apply.

SITUATIONS WANTED MANAGEMENT

Looking for contract work: Seasoned TV Manager
can solve start up problems or unusual trouble pro-
jects station has, solid experience: sales, programing.
marketing, building, will travel extensively, will fit your
budget. Box A-128.

SITUATIONS WANTED TECHNICAL

TV-FM-AM Field Engineering Service installa-
tion-mamtenance-system design-survey and critique-
interim maintenance or chief engineer. Available by
the day, week or duration of project. Phone Bruce
Singleton 813—868-2989.

SITUATIONS WANTED NEWS

8 Year Broadcaster seeks entry-level: TV journal-
ism, (2"2 years, ass't-ND). William Hargreaves, 213 —
277-7768 (mornings).

News Director, 16 yis. experience, track record
references. Built highest rated TV news dept. in U.S.
Clark Edwards, 205—281-8718.

TV Sports Anchorman, currently working in major
market. Polished pro in mid-thirties with witty, conver-
sational delivery. Strong wrniter, expenenced n
coverage of big league sports. Box M-152.

Major Market Sportscaster wants warm weather,
good sports city, anchor two majn shows. In ex-
change —dedication, creativity in anchor work and
packages. Box A-152.

Ex-Reporter/Photog, Magazine Show Host/Pro-
ducer, Announcer, with three years experience wants
back mto TV news or public affairs. Available im-
mediately. 1 —304—523-6155 (mornings).

I know the importance of numbers. Young ex-
perienced anchor-reporter-news director seeks career
advancement. Willing to travel. Call 609—567-0134.

Major market Anchor/Reporter wanls evening
anchor. 13 years experience, degree, family Box
A-196.

Medium Market Radio News Director seeks posi-
tion as television streel reporter. Four years profes-
sional experience. Some TV. Degree. Meteorology
knowledge. Jay 607 —687-0371.

Black Anchor or Reporter. BA Loyola University,
Communications-Journalism. 8-years experience.
530,000 salary. Box A-177

Launch this MS degree Meteorologist's broadcast
career. | have the know-how to make your weather
department tops. Jim Duncan. 377 Morris St., Albany,
NY 12208. 518 —465-8163.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Seeking middie management position with
videotape facility. Sohd background in film/tape com-
mercials. Box A-132.

Evening Magazine field producer with ENG camera,
editing experience seeks positton with major market
magazine show or news operation. Box A-157

Broadcast & Advertising Professional. Twenty
years, productive accomplishments as film & tape pro-
ducer/director, Ad agency writer/producer & creative
director, broadcast production manager, and tape
facility marketing/managment exec. Desire new
challenges for financial & crealive growth in television
production & program management Excellent
references & resume available. Reply to Carl Chance,
PO Box 12154, Overland Park, KS 66212.

Director-28, single, BA. 6 years in television, 2 at
small ABC affiliate. Strong on 6 & 10 news, also com-
mercials, sports, etc. Can do own switching. Available
now. Call Bill 319—583-9064 mornings.

News Director —Ratings/results-oriented profes-
sional broadcas! journalist/administrator Shirtsleeve,
front-line worker. Major market experience Writer, pro-
ducer, airman. Interested challenging, competlitive
operation, TV or radio. Box A-83.

ALLIED FIELDS

HELP WANTED SALES

Satellite programming sales representative. Five
years experience in syndicated or a related field
preferred. Send resumes to UA-Columbia Satellite Ser-
vices. PO Box 440, OakJand, NJ 07436.

Satellite programming sales representative. Two
years expenence in syndication or a related field
preferred. Send resumes to UA-Columbia Satellite Ser-
vices, PO Box 440, Oakland, NJ 07436.

Broadcast Professional with loca! sales/saies
management background to sell proven renewable
services to broadcast management. We are industry's
leading independent producer of proven jocal sales
support, training and placement services for targe and
small independents and groups. Position requires an
entrepeneur able to build own staff and expand on ex-
isting business in one of 6 exclusive U.S. regions. Must
enjoy consullant sething with finest audio-visual tools
and have ability to conduct workshop/seminars.
Considerable travel first year; relocation possible. First
year potential 575,000+ wilh continuing renewable
income. Rush confidential detarled resume, with
references. in first letter to Bert Levine, VP/GM, Broad-
cast Marketing Co. 415 Merchant Street, San Fran-
cisco. CA 94111,

HELP WANTED TECHNICAL

Tape operator. Flexible hours. Experience with one-
inch format a plus, but must have at least one year of
experience with two-inch and/or cassette formats,
Send resumes to UA-Columbia Satellite Services. PO
Box 440, Oakland, NJ 07436.

Tape editor. Two years experience preferred with ex-
perience in one-inch and cassette formats a plus.
Send resumes to UA-Columbia Satellite Services, PO
Box 440, Oakland, NJ 07436.

Video Maintenance Technicians. Major video
systems design/installation company near Marina del
Rey, Califorma seeks permanent qualified employees
for Technical Services Dept. Duties include repair and
maintenance of production, broadcast, CCTV equip-
ment, and field service. Salary open. Full company
benetits. Contact: Janelle Griffin 213 —-871-0677.
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HELP WANTED TECHNICAL
CONTINUED

Video Engineer wanted by Video Tape Associates.
Applicants should have an excellent sense of color
and be a perfectionist for quality. Also you must have
the capability of performing total setup of color
cameras and medium level maintenance experience.
Studio and remote work will be required. Earn an ex-
cellent salary while working with a close and dynamic
group of professionals. Call or send resume to:
Michael Orsburn, Director of Engineering, Video Tape
Associates, 2351 SW 34th Street, Ft. Lauderdale, FL
33312. 305—-587-9477

Maintenance Engineer. To work with latest State-
Of-The-Arts broadcast equipment in modern facility in
the southeast. Experience in all areas of engineering
with mimimum of five years experience in maintaining
quad VTR’s, color cameras, and UHF transmitters. First
Class FCC License required. Excellent fringe benetfits.
EOE. Send resume and salary requirements to Box
A-166.

Maintenance engineer for East Texas VHF group
owned station. Experience with Ampex 1200's, ACR
25, G.E. Studio Cameras, Vital Switching, etc. Salary
commensurate with expenence, good benefit
package. Send resume to Ron Fries, KTRE-TV, Box
729, Lufkin, TX 75901 or call 713—634-7771. KTRE
is an Affirmative Action, Equal Opportunity Employer
M/E

HELP WANTED NEWS

News Anchor: Sunbelt area, male and female anchor
for 6 and 10 PM. newscast in medium Southwestern
market. An Equal Opportunity Employer Send resume
to Box A-28. .

News Reporter — ENG photo and editing experience.
Good entry level position. Beautiful location. Send
tape/resume to: Bob Nelson, WMBB-TV, Box 1340,
Panama City, FL 32401. EOE.

News Anchor—6 and 10PM M-F small/medium
market experience desirable. S.E. Sunbelt location.
$15,000 and up depending on qualifications. Reply to
Box A-99.

News Reporter, Anchor: Central California NBC
affiliate is looking for a bright, professional newsper-
son, with a degree in journalism or equivalent on-the-
job experience. He/she must have extensive TV work
history in field reporting, producing and on-air anchor-
ing of news. additional sports experience desirable.
40-hour week. salary negotiable, depending on ex-
perience in commercial television. Excellent fringe
benefits. Send complete resume and tape to Bijll Mur-
phy, News Director, KMJ-TV, Channel 24, PO Box
12907, Fresno, CA 93779. An Affirmative Action/Equal
Opportunity Empioyer.

Leading Central California Independent has im-
mediate openings for {1} Anchor producer and (2)
general assignment reporter. Absolute minimum 2
years experience required. Send tape and resumes to:
Dick Carr, News Director, KMPH TV, 2600 South
Mooney Blvd, Visalia, CA 93277. EOE/M-F

We have an excellent opportunity for a news
director. Good salary, fringe benefits and great working
conditions. Box A-126.

Meteorologist or A.M.S. certified weather profes-
sional. We plan to continue building our solid news
reputation. Send tape and resume to Jim Collins, VP
News, WTVC, 410 W. Sixth Street, Chattanooga. TN
37401.

News Photographer —experienced in film, ENG and
editing. Send tape and resume to Steve Ridge, News
Director, WKBW-TV, 7 Broadcast Plaza, Buffalo, NY
14202. An EOE.

News Reporter—experienced hustler Top-rated
large market station. EOE. Send tape and resume to
Steve Ridge, News Director, WKBW-TV, 7 Broadcast
Plaza, Buffalo, NY 14202.

Reporter/ENG photographer. Great opportunity
EOE. Monica Thibeau, KIVA-TV, Farmington, NM 505 —
327-9881. No collect.

Bureau Chief—person needed to operate bureau
and file daily stories. Experience a must, self starter,
ENG experience necessary. Send resume and tape to
Bob Palmer, ND, WSAV-TV, PO Box 2429, Savannah,
GA 31402. EOE.

Anchor/Reporter with on-air experience for mid-

ABC affiliate in top 100 market rebuilding news
staff. All ENG. All new, latest equipment. Openings for
reporters, photographers, anchors, sports director, and
sports reporters. Experienced only. We are going to be
number one! Equal Opportunity Employer. Box A-88.

News Director—familiar with demands of small
market news operation. Qualifications: College, ENG
& reporting skills, strong on organization, and provide
positive leadership for 10-person news department.
Income $15,000+. S.E. Sunbelt location. EOE. Reply to
Box A-101.

west NBC affiliate in a multi-station corporation. Good
growth opportunity. Excellent community living. Con-
tact Jack Connors, WGEM-TV, Quincy, IL 217 —
222-6840. An equal opportunity employer.

Assignment Editor for major Gult Coast TV market.
Must have at least three years broadcasting ex-
perience, preferably TV. Strong in administration, good
with people on staff and among newsmakers. Ex-
cellient opportunity. Send resume to News Director,
WALA-TV, PO Box 1548, Mobile, AL 36601. No
telephone calls! EOE M/F

Sports Director, immediate opening in sports-
oriented Midwestern market ... 6 & 10 PM shows,
packages, some radio play-by-play possible. EOE/M-.
Send resume and writing samples to Box A-119.

Group-owned VHF Net affiliate with a superior news
department seeking anchors and reporters. Send
resumes in strict confidence to this eastern medium
market winner at Box A-136.

Agri-business reporter for midwest capital city,
farm background helpful, tape and resume 1o News
Director, WISC-TV, 4801 West Beltline Highway,
Madison, WI 53711,

Outstanding news director for outstanding news
department. Tell us about you, in confidence. We'll tell
you about our network group-owned station. Sun belt
location. EOE. Box A-129.

Reporter/photographer in beautiful midwest city,
ENG experience helpful, $11,000-15,000, tape and
resume to News Director, WISC-TV, 4801 West
Beltline Highway, Madison, Wl 53711

Weekend Sports Anchor/Reporter for number
one Gulf Coast station. TV experience preferred but
not necessary. Looking for a hard working, dynamic
personality. Send resume and salary requirements to
Box A-143.

Anchor—Pacific Northwest TV station seeking a co-
anchor for new nightly newscast. Three years ex-
perience in TV news as anchor, reporter, writer or editor
required. Strong writing skills and good camera pres-
ence a must. BA in Journalism. Send resume and tape:
Adel Munger, KVOS-TV, 1151 Ellis Street, Bellingham,
WA 98225. KVOS-TV is an equal opportunity
employer.

Reporter and photographer needed. 2 years ex-
perience. Send tape and resume to John Miller,
WVEC-TV, 110 Third Street, Norfolk, VA 23510. E.O.E.

Need aggressive ENG camera people who love to
work the street for news. Send tape and resume to Phil
Thomas, WHO-TV, 1100 Walnut Street, Des Moines, 1A
50308 515—288-6511.

Top-rated Station seeks an experienced photo-
grapher and reporter for general assignment and mag-
azine work. Both film and tape. Applicants for both
jobs should send videotape and resume with salary
requirements to News Director, WEAU-TV, 1907 S.
Hastings Way, Eau Claire, W1 54701. Previous appli-
cants need not apply. We are an equal opportunity
employer.

Photographer, familiar with ENG and film, editing
and shooting. Upper Midwest, 3 station market. EOE.
Send letter and resume to Box A-190.

Weatherperson. Upper midwest market. Must know
weather. Some reporting. $8500-$9000. EOE. Resume
to Box A-148.

News Co-Anchor for growing market in the sunbelt,
with some reporting and producing duties. Send
resume, and salary requirements. EOE. Box A-185.

Need experienced person with good on-camera
delivery for general assignments reporting. Famiharity
with ENG essential. Writing abihties a must. Good
organizational and conceptual skills. Bachelor's de-
gree in Broadcasting/Journalism/Enghish or related
field plus one year experience. Beginning salary S$12 -
077.Send tape and resume on first contact to Michael
Brannen, WJWJ-TV (an affiliate of S.C. ETV Network).
PO Box 1165, Beautort, SC 29902. Equal Opportunity
Employer.

Photographer/Editor to total EN.G. east coast sta-
tion. Good eye to make new stationNo. 1 in the market.
Tape/resume/salary requirements first letter to Don
Feldman, News Director, WMDT TV, Box 321, Salisbury,
MD 21801. No phone calls. M.F ECE.

Reporter/weekend anchor for new east coast sta-
tion. If you are a communicator we want you. Send
tape/resume/salary requirements first letter to Don
Feldman, News Director, WMDT TV, Box 321, Salisbury,
MD 21801. No phone calls. M/F EQE.

Weather specialist. We are looking for a snappy
personality to report weather for new east coast sta-
tion on our way to No. 1. Tape/resume/salary require-
ments first letter to Don Feldman, News Director,
WMDT TV, Box 321, Salisbury, MD 21801. M/F EQE.
No phone calls.

Expanding No. 1 news operations. Reporters and
photographers with experience needed in SE. market.
E.O.E. Send resume and salary requirements. Box
A-180.

Sports reporter, to assist Sporsts Director, do live
remotes and field packages, and anchor weekends
sports. Muslt be familiar with film and ENG. EOE. Up-
per Midwest, 3 station market. Send letter and resume
to Box A-201

Sports/Anchor reporter. New east coast station.
Snappy bright must be able to shoot and edit. Tape/
resume/salary requirements first letter 1o Don Feld-
man, News Director, WMDT TV, Box 321, Salisbury, MD
21801. No phone calls. EOE/MF

TV Reporter. Looking for qualified TV reporter with
1-2 years current experience as field repotter, writer,
ENG. plus on-air capability for Des Moines-Ames
market. Must have B.A. in Broadcast Communications
or related degree. Salary $14,000 plus. Apply to Edwin
Hart, News Director, WOl TV, Ames, IA 50011 prior
February 4, 1980. E.QO.E.

Excelient producer wanted for top twenty station in
Sunbelt. Opening immediate; applicant must have five
years lelevision experience. Please send letter and
resume to Box A-200.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Art Director for Southeast station. Must have TV ex-
perience. Send resume and salary requirements 1o
Box A-13.

Program Manager: For medium market CBS Affili-
ate. Must be experienced in television programming
and able to administer Production and Promotion
Departments. Send resume to James N. Armistead,
Vice President & General Manager, WRDW-TV, Drawer
1212, Augusta, GA 30903. A Ziff-Davis Station. EOE.

Producer: Produces programs designed to build
public awareness and understanding of a broad range
of viewpoints on important and frequently controver-
sial issues. Bachelor's degree and minimum two years
demonstrated successful full-time professional ex-
perience as producer of issue-oriented broadcast pro-
grams or equivalent combination of education and ex-
perience required. Demonstrated ability to produce
programs of consistently high quality with minimum of
direct supervision within budget and deadjine con-
straints. Production experience in all formats of
videotape recording and editing as well as shooting
and editing 16mm film highly desirable. Salary Range:
$16,007-S19.995 E.O.E. Persons interested in con-
sideration for this position should send the following
items, to be received no later than February 15, 1980:
(1) a letter of application; (2) a resume relating educa-
tion and experience to specific job requirements; (3)
three professional references with full knowledge of
the candidate’s work experience and achievements.
Applications should refer to position CA-1 and should
be sent to: Dan Everett, Director of Programming,
KRMA-TV, 1261 Glenarm Place, Denver, CO 80204,
Contract employment subject to yearly renewal.
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SITUATIONS WANTED ANNOUNCERS
CONTINUED

lsn’t radio disgusting? No one cares about ex-
perience or personality anymore! Just how deep your
voice is. Want an air head jock with a deep voice?
Don't call me! If you want experience. personality,
fresh ideas and someone who's easy to work with, call
314—732-5555. Will go anywhere except Iran!

Growing Pains! Production Manager wants move o
more challenging market. Will relocate for right oppor-
tunity D.J, copywriting skills also avaiable. Call Mike
Ward, 408 Spring Ave, Mt. Carroll, IL 61053. 815~
493-2513.

SITUATIONS WANTED NEWS

Former pro athlete currently sports director in mid-
west medium market seeks sporls position, with P-B-P
Preterably East. Call Jim 617 —696-1442.

News Department need help? Dedicated small
market news and operation director desires a move
south. Have built and maintained strong regional news
departments. Talk show experience. Long hours and
community involvement part of package. Desire
coastal area—but will consider others. All replies
answered. Box A-197.

Medium Market News Director seeks larger
market position as reporter. Four years professional
experience. Degree. Some TV. Jay 607 —687-0371.

Experienced PBP announcer available. Seeking
position with college or minor league baseball
franchise. Also available for women's collegiate
basketball playoffs. Box A-165.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Operations Manager in top 50 market. Brought pre-
sent station from 2.2 to 9.9 in last ARB breakout.
Knowledge of FCC rules and regs, sales experience,
excellent references. proven track record, BA and
working toward MBA. Experience in all formats. Run a
tight ship, ready to build your station. Let's talk. 216 —
493-4755.

Pacific Northwest, Colorado, Northern California
College Towns. “FM”-AOR air position with program-
ming responsibility. 8 years around TV & Radio.
Athfetic Folk-Rocker. Michael Jon Hart 714—
233-8833.

Major Market Programming Asst. would like to
program on his own. Skilled in many formats and
market research. 314—868-1478 evenings CST.

Since 1958. Top quality production and jock shows
with super pipes! Seeking PD. position in Country
Radio. All markets considered. Contact Richard Giles,
9351 East Pere Marquette, Clare, Mi 48617 today!

Pop/Adult Programmer in eight station market,
looking for new challenge offering both financial and
career growth. Married, stable, organized. Stable
operations only write Box A-193.

TELEVISION

HELP WANTED MANAGEMENT

Local Sales Manager WISH-TV, Indianapolis, In-
diana. Need qualified person with local experience in
TV sales and management skills to provide leadership
for an effective local sales team. Send resume to Bill
Beindorf, WISH-TV, PO Box <7088, Indianapolis, IN
46207. An equal opportunity employer M/F

Chief Engineer for four-station UHF network in New
Jersey. Send resume and salary requirements to Gor-
don Macinnes, 1573 Parkside Avenue, Trenton, NJ
08638.

Coordinator —Instructional Television to coordi-
nate the selection, acquisition, production, broadcast,
and utilization of educational TV programs on-air and
by otHer appropriate instructional delivery media. MA
preferred, BA required. Experience in teaching and
television production desirable. Send resume prior to
February 15, 1980, to Personnel, Arizona State Univer-
sity, Tempe, AZ 85281, an equal opportunity, affirma-
tive action employer who complies with Title IX of the
Educational Amendments Act of 1972.

Assistant Business Manager— Group owned net-
work aftiliate seeking bright and aggressive appli-
cants for back-up position in Business Office. Hard
work and ambition will be rewarded with pyomotion
opportunities. Excellent salary and benefits. Sunbelt
location. An Equal Opportunity Employer. Send
resume and compensation requirements to Box A-186.

Manager, Telecommunications Services o es-
tablish and direct organizational and operational
goals/procedures of non-broadcast section. Prepare
telecommunication proposals and grant applications.
MA preferred, BA required. Five years broadcasting ex-
perience with two years in management. Extensive
knowledge of principles and practices of public
broadcasting required. Send resume prior o February
15, 1980 to Personnel, Arizona State University,
Tempe. AZ 85281, an equal opportunity, affirmative ac-
tion employer who complies with Title iX of the Educa-
tional Amendments Act of 1972.

HELP WANTED SALES

Salesperson needed to take over aclive list. Must
have 1 year minimum Broadcast experience. Previous
traffic, sales service or promotion background can be
helpful. Located in the Southeast, our VHF, ABC affili-
ate offers a tremendous opportunity for growth and ad-
vancement. Equal Opportunity Employer. Send
resume to Box A-140.

Sales, Sales Traffic, and Sales Promotion—new
ABC affiliate looking for sales manager, sales people,
traffic manager and promotion manager. Unique op-
portunity in expanding market at the top of the sunbelt.
EOE/M-F Contact Bill Mallery, WMDT-TV, PO Box 321,
Salisbury, MD 21801. 301—749-8847.

Local Sales Manager— Young UHF network affiliate
competing against two established V's in 52nd market
seeking aggressive, challenge-oriented individual to
direct continuing local sales growth. Opportunity to
expand to national spot. No order-takers, please. Send
resume and salary history to Ernest Hill, WEY!-TV, Box
3250, Saginaw, MI 48605. An Equal Opportunity
Employer.

Wanted: General Sales Manager for California sta-
tion, growing aggressive company, emphasis on local
sales. E.Q.E/M-F Send resume to: Box A-191.

HELP WANTED TECHNICAL

Maintenance Engineer wanted for Louisiana TV sta-
tion. Must have 3 or more years maintenance ex-
perience with good background on digital equipment.
All studio maintenance, little or no operations required
and good working conditions. Work only with state of
the art equipment in a new, built-for-TV building
(TCR-100A, TR-600, VPR-2, TK28, TK76B, com-
puterized HK-312 studio cameras, vital VX-114
switcher, Vidifont MK4, color radar, broadcast Sony
ENG with remote van, plus) get away from the crowd
and still make good money. Send resume to Dick
Swank, Chief Engineer, KLFY-TV, Texoma Broadcasting
Inc., is an EEO/M-F employer.

No Snow Here: Maintenance Engineer to maintain
TR-70, TC-100, PC-70, TH-100 and other
miscellaneous studio equipment. Please contact Tim
Rounds, WBBH-TV/20, 3719 Central Av, Fort Myers,
FL 33901; Phone: 813—936-0195. EO.E.

Assistant Chief Engineer: Group owned Northeast
UHF Network Affiliate. Small Market looking for a
“Hands on" engineer. UHF transmitter-Ampex and GE
equipment. Excellent entry level management posi-
tion. First Phone required. Box A-110.

Control Room Operator-First Phone. Northeast UHF
ABC affiliate. Responsible for on-air operations and to
assist in production. Will train. Reply to Box A-124.

Maintenance Engineer, capable of trouble shooting
and repair of broadcast and industrial audio and video
equipment. Must have technical school or equivalent
theory training and strong maintenance background.
Minimum ol three years experience desired. Knowl-
edge of quad vtrs and color cameras necessary. Posi-
tion is open now. Salary based on experience. Good
benefits package. Send resume, letter of application
and three technical references to Joseph Wassey,
Director of Engineering, Telecommunications Service,
Miami University, Oxford, OH 45056. Applicant
screening will begin February 1, 1980, and continue
until position is filled. Equal Opportunity Employer.

TV Maintenance Engineers and Technicians: For
TV Production and sports facility. Maintenance
Engineer required for quad tape, Witime code editing,
studio cameras, slo-mo, scoreboards and computer,
IVC 9000, Eidophor video projectors, and much more.
Also, Video Engineer for four camera (PC-70) remote
truck. Maintenance background preferred. Contact:
Bill Denton. MCI Productions, No. 10 Greenway Plaza,
Houston, TX 77046 713—627-9270.

Television Chiet Engineer—for Hemreich Broad-
casting Stations. Experienced hands-on Chief
Engineer wanted for rapidly-expanding group-owned
UHF station in Fort Smith, AR. Applicant must have ex-
cessive maintenance and supervisory experience.
Send resume to Don Vest, Director of Engineering,
Hernreich Broadcasting Stations, PO Box 4150, Fort
Smith, AR 72914, an Equal Opportunity Employer.

The South’s most aggressive television remote
company has an immediate opening for a Remote
Supervisor. New mobileé unit with State of the Art
equipment. Must have strong technical skills. Salary
commensurate with experience. Must be willing to
travel. Call Mr Gabbard —606—299-0411. E.O.E.

Master Control Operator: Must have FCC First
Class License; Dependability an absolute must. Re-
quires 1 year experience in control room or video tape
operations, Will be required to work fiexible hours.
Contact Clarence Mosiey, Director of Engineering,
WINK-TV, PO Box 1060, Fort Myers, FL 33902. Equal
Opportunity Employer.

Radio/TV Engineer Supervisor: University of
Florida. Requires high school &nd four years ex-
perience in television equipment maintenance; or a
bachelor's degree in electrical engineering or
electronic technology, plus a first class FCC Radio
Operator's license. Experience in TV transmitter repair
and operation is essential. New RCA TT 30 FL. Ex-
cellent fringe benefits. Send resume by February 4,
1980 to Jan Eller, Central Employment Center, Second
Floor HUB, University of Florida, Gainesville, FL
32611. Equal employment opportunity/affirmative ac-
tion employer.

Techhical Support Engineer. Strong on Ampex
VTR's, Phillips cameras and Digital required for
remote broadcast/production house facility. Contact
John Loughmiller, CVP Inc., 611 Broadway, Louisville,
KY 40202.

Wanted: Chief Engineer. Opportunity exists for high-
ly-motivated person with state of the art knowledge.
KMPH-TV is one of the Nation's top independent TV
stations, located in the lush, green and suriny Central
California area; equipped with state of the art equip-
ment and high-powered transmitter facilities. The
following characteristics are desired: BSEE Degree or
better, or equivalent experience; minimum 4-years ex-
perience in both TV studio and transmitter equipment
maintenance; disciplined and able to organize and
maintain discipline in others; a perfectionist, with ulti-
mate regard for preventive maintenance; prior ex-
perience, either as Assistant or Chief Engineer; am-
bitious and wants to grow with a growing group broad-
caster. Contact: H. C. McKenzie, Director of Engineer-
ing, 209—733-2600, Ext. 29. Salary commensurate
with qualifications.

Radio/TV Engineering Technologist: University of
Florida. Position with growing PBS station. Requires
high school and four years experience in television
equipment maintenance and installation or a
bachelor's degree in electrical engineering or
electronic technology. Prefer knowledge in quality
audio. Excellent fringe benefits. Send resume by
February 4, 1980 to Jan Eller, Central Employment
Center, Second Floor HUB, University of Florida,
Gainesville, FL 32611. Equal employment oppor-
tunity/affirmative action employer.

Transmitter supervisor, 5 years UHF experience.
Preferably with General Electric TT-59-A. Knowledge
of salellite ground station and microwave. Send
resume to chief engineer KEDT-TV, PO Box 416, Cor-
pus Christi, TX 78403. No phone calls please.

Engineer. To work with latest State-Of-The-Art broad-
cast equipment in moderr facility in the southeast.
Responsible for master control switching, VIR set-up,
record, edit, and playback local and network pro-
grams. First Class FCC license required. Minimum of
one year experience in TV broadcasting. EOE. Send
resume and salary requirements to Box A-168.
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HELP WANTED NEWS
CONTINUED

Assignment Editor and All-News Editor at KFWB,
LA's leading news station. Assign. Ed. will creatively
supervise 11 reporters; must have strong news back-
ground and know So. Calil. Editor must be ex-
penenced n all-news. No calls. Rush resume, ideas,
supportive material to Carol Breshears, ND, KFWB,
6230 Yucca St., Hollywood, CA 90028.

Experienced newsperson. News Directorship
possible if qualified. Stations have strong news com-
mitment. NBC affiliate. Send resume or call. WQMR/
WTOS-FM, Box 159, Skowhegan, ME 04976. 207 —
474-5171.

A leading Virginia station offers an unusual oppor-
tunity to a news reporter who can gather, write and re-
port local news. The person selected will be paid well,
furnished outstanding facilities and a full package of
fringe benefits. Relocation expenses paid. Send
resume, tape and samples to WFLS, 616 Amelia St.
Fredericksburg, VA 22401. An equal opportunity
employer.

WGH News, Norfolk-area, is looking for an on-air
news reporter with outstanding news gatherng, wnit-
ing and reporting abilities. Experience a must.
Minorities encouraged to apply. Send T&R's to Carl
Holiand, News Director, Box 9347, Hampton, VA
23670. EOE MJE

Small Market modern country radio station looking
for news person. Three years minimum experience
writing and delivering newscasts. Prefer knowledge of
Polk County news sources. Send tape, resume and sal-
ary requirements to PO Box 123, Cypress Gardens, FL
33880. An equal opportunity employer M/F

News/Public Affairs Director to design and imple-
ment public radio station's news programming. Must
have substantial journalistic experience and histori-
cal/humanistic perspective on current events. Good
voice and diction essential. Initial responsibility; pro-
duction of weekly magazine program. Send one-page
essay on radio journalism, plus audition tape and
resume, to: Bob Goldfarb, General Manager, WFCR
Radio, Hampshire House, University of Massachusetts,
Amhersl, MA 01003. An Affirmative Action/Equal Op-
portunjty Employer.

News Director: Experienced, mature, with strong
management background and assignment ex-
perience. Station a leader in a competitive midwest
market. Salary open. Resume and details to Box
A-174.

Tampa/St. Petersburg’s WDAE AM iooking for
morning news anchor, good money, right person. Send
tapes, resumes to News Director, 101 North Tampa
Street, Tampa, FL 33602.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

WINN Louisville, C&W, seeking air personnel.
Strong production necessary. PD slot open. Tapes/
resumes: Grahame Richards, WINN, 660 S. Broadway.
40402. EOE. Hurry!

Successful Midwest Group Seeks experienced PD;
AM adult contemporary format with heavy emphasis
on News and information. Responsibilities to include
Drive Jock, Leadership, Music, Production. Leaders
only-career minded organization. Box A-113.

One of America’s premier MOR, Big Band stations is
auditioning for morning personality. Must be comforta-
ble with 1930-1970 Music. Tight board with per-
sonality. Powerhouse facility and top staff. Send
resume, audition tape to Paul Berlin, K-QUE, PO Box
188, Houston, TX 77001.

Owner of two stations, 1 medium market, 1 small
markel, seeks experienced, mature program/opera-
tions director for beautiful music and MOR, news and
information formatted stations. Must have substantial
commercial experience and & good set of pipes.
Offering long term future and stability Family in-
dividual preferred. Send resume. Box A-144,

Come to Texas — Direct programming for the top sta-
tion in a six station market. Must have good references
and good experience and be able to set an example
both on the air and in production. Detailed resume.
Box A-141

Program Director for prestigious medium market
adult contemporary station near Boston. Authoritative
on air presentation, experience at motivating people,
should know the role of medium market radio. Salary
range $14-$18,000 commensurate with experience.
Tape, resume and philosophy to Wayne Fuller, 22 Ma-
ple Street, Auburn, MA 01501. No phone calls please.

Development Director specializing in fund-raising
with foundations and corporations. Must be articulate,
expenenced in private-sector fund-raising (preterably
in New England), and must project responsibility and
integrity. Send one-page statement of philosophy plus
resume to Bob Goldfarb, General Manager WFCR
Radio, Hampshire House, University of Massachusetts,
Amnerst, MA 01003. An Affirmative Action/Equal Op-
portunity Employer.

Classical Music Announcer/Producer to ac! as
host of record program and to produce other pro-
grams, Excellent voice, diction, and knowledge of
foreign pronunciation and music history essential.
Musical performance experience preferred. Send
sample of music programming, plus audition tape and
resume, to Bob Goldfarb, General Manager, WFCR
Radio, Hampshire House, University of Massachusetts,
Amherst, MA 01003. An Affirmative Action/Equal Op-
portunity Employer.

Production Assistant/Board Operator to assistin
production of music and news programming as
assigned. Must have excellent technical skills and
desire to advance. Special consideration given to ap-
plicants with knowiedge of music, public affairs,
spoken word, or other area of programming. Send
resume and statement of goals to Bob Goldfarb,
General Manager, WFCR Radio, Hampshire House,
University of Massachusetts, Amherst, MA 01003. An
Affirmative Action/Equal Opportunity Employer.

SITUATIONS WANTED SALES

Mid-West Only highly experienced manager-sales
manager-sportscaster available Feb. Presently
employed. Priority on renewals. Excellent gqualifica-
tions, references—No miracle pertormer—Honest
dedicated broadcaster. Prefer non-chain operation.
Contact Box A-103.

SITUATIONS WANTED
ANNOUNCERS

Need someone with experience, who is creative,
hardworking, and rehable? 3rd endorsed. For air
check and resume call 312—388-3040, after 6:00
p.m., or wnte Jim Mulvaney, 12832 May. Chicago, IL
60643. Within 200 miles of Chicago preferred but not
necessary.

Air talent, presently in Milwaukee markel seeks
similar position with Connecticut, Massachuselts sta-
tion. Phone: Keith, 414 —769-6966, mormings.

Personality for hire. Offering creatjve air/production
talents. Voice characterizations! News experience.
Call Mike 302—945-3675.

Major market professional. 12 years experience.
College degree. Stable. Prefer momings. Call 412—
831-1855.

Experienced announcer with communications de-
gree, good voice, smooth delivery, strong music and
sports, for adult contemporary or top 40 station in
Southeast. Call Ron 305—271-0689.

Seven years experience in adult contemporary for-
mat. Also experienced in news, production, talk-
shows, copywriting. Will relocate. Box A-120.

Production. Creative with tape and humor. Contem-
porary FM 100, 555 West Benjamin Holt, Stockton, CA
95207

College graduate with experience seeking position
in Florida, Gult Coast area or Southwest. Call Bruce,
512-452-6536.

Wanted —Operations Manager for beautiful music
sunbelt FM. Must be fully experienced in automated
operalions —have good production skills; creative
flair; maturity; and ability to supervise station staff and
work well with clients. E.O.E. Please send resume to
A-173.

SITUATIONS WANTED MANAGEMENT

General Manager who excels in programing as well
as sales available for permanent move. Qutstanding
qualifications! Tired of mediocre applicants? Answer
this ad! Box M-67

Extremely qualified General Manager Excellent
track record, outstanding ability to organize. hire, train,
promote and sell. Box M-34.

San Francisco General Manager (36) Aggressive.
Strong on sales and marketing. Excellent track record.
Seven years same station. Seeking new challenge and
opportunity. Box A-142.

Experienced General Manager of profitable
100kw FM and Class IV AM in medium market seeks
comparable position in a medium to major market due
1o sale of stations. Over five years manager for same
owner where developed FM into dominate, number
one Arbitron rated station and leading profit center.
Proficient in sales development, programming, promo-
tion, FCC rules and regulations, budgeting and finance
giving large return on capital. B.A. Business Adminis-
tration. Box A-158.

Attention Station & Group Owners. I'm a young,
aggressive GM looking for bigger opportunities. I'm a
team organizer. Sales, finance, programming & promo-
tion. Let's make money iogether. Medium & major
markets only. Box A-189.

New team in. Station sold. Available now for long-
term opportunity. Major market (Boston) and medium
markets (Charlotte, North Carolina and Jacksonville,
Florida.) GSM & GM (17 years). Great track record.
References and resume on request. 904 —269-3950.
Joe McCluskey.

Stations sold. Must relocate. Manager AM/FM. Ver-
satile, Sales, PD, news experience small and large
markels. Long term situation. Bill Brown, 305—
464-7186.

General Manager — Outstanding major-market track
record in sales, ratings and promotion. Box A-192.

Solid, Twelve year Pro. | communicate hstener
loyalty. A/IC, MOR, Contemp Country. Top 100 Markets
only. Box A-130.

Sales minded, profit minded broadcaster available.
One year experience, "Nice Guy" performance on and
off the air. Phone Steve (Eves) 201—387-0124.

Baseball play by play ... seven year pro seeks posi-
tion for upcoming season. Box A-112.

7 years experience, announcing to programing.
MOR. Pennsylvania or East Coastal. Box A-107.

Experienced DJ, tight board, good news can follow
directions, ready to go anywhere. Box A-153.

Award winning pro seeks personality morning slot
or PD. Super production. Box A-54.

8 years experience, live board & automation, all for-
mats, plus traffic & news. Seeking position in Big Band
or Easy Listening format: full-time board or board/
trattic combo. Mature, relaxed delivery, exceltent
references, 3rd endorsed. Will relocate for attractive
position. Stannard, 1931 37th Avenue, Vero Beach, FL
32960. 305—567-4169.

Rookie Jock, college radio experience. broadcast
school grad, ambitious, creative, humorous, person-
able. Sales experience. Willing to relocate, 3rd class
with endorsement. Hank London, 1179 Kensington
Road, Teaneck, NJ 07666. Phone 201 —836-8396.

It’s sad that after 10 years on the air, it's come to this,
an ad in BROADCASTING, before | bronze my headset.
I'm an entertaining personality, funny, friendly and
natural. Interesting, witlty communicator. Community
involvement. Good on-air phones and remotes. No
great track record but good numbers here. This ad
comes on strong but I'li get the job done, on and off the
air. Mature, dependable individual. 702—871-4254.

Announcer/DJ (Black) First Phone. Employed six
months in technical studio operations. Tape-resumg
available. Capable performer. Buddy 212 —-865-0827,
212—992-0022 (eves).

The Falcon is available. Dependable, hard working,
air personality. 3rd. Will fly anywhere. Falcon tape and
resume ready. 219—234-4795. “The Falcon," 1717 E.
Colfax, So. Bend, IN 46617.
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HELP WANTED ANNOUNCERS
CONTINUED

South Central Michigan Brand new Adult-
Modern Country station needs top-notch Morning
Drive Personalily. Person selected will also handie
music and programming responsibilities. Good pay
and benetfits to the right person. Letters and resumes
to Box A-111.

Morning personality/talk show host. Midwest
Market. Experienced only. An Equal Opportunity
Employer. Send resume and salary history to Box
A-104.

If you’re a strong, community oriented communica-
tor with at least 3 years experience, this may be your
logical step. East Texas Adult MOR Power Station with
roots in the community is looking for you with an op-
portunity to move into a great situation. Beginners and
time and temp tolks need not apply. Easily checked
references required. Box A-135.

North Carolina small market AM/FM aduit contem-
porary needs communicator with creative production
ability. Send tape and resume lto: Program Director,
WTSB/WGSS, PO Box 393, Lumberton, NC 28358.
EOE.

Seeking air personality, news and PA. Experience
helpful, but not required. Good opportunity, EO
employer. Tape, resume to MD, WHRZ, Providence, KY
42450. 502—667-2044.

Immediate opening at area's leading stereo station.
Tape, resume, KSLS, 1104 South Kansas, Liberal, KS
67901

Morning Entertainer Personality needed for our
coastal Florida paradise 100,000 watt contemporary
dominant station. Salary open. Good benefits. Great
climate. Send air check, resume and salary needs to
Gary Beck, WOVV, Box 182, Fort Pierce, FL. 33450 im-
mediately.

Production-Pro/Personality for midwest major
country station. If you're crealive on tape and can han-
dle an 8 to midnight airshift we want to hear from you.
Major chain with full benefits. Rush production sam-
ples and.audition to Ernie Bush, Suite 1548, 230 Park
Avenue, New York, NY 10017. EGE.

Experienced help wanted: Manager, sales persons,
announcer-sales-production, announcer-sports, any
combo, for small mountain market. Minorities and
women urged to apply Send full resume to: Childress
Group, Box 1044, Sylva, NC 28779. No phone calls.

Greater Louisville Beautiful-MOR Station needs
announcer strong on news and production. Send
resume, salary requirements: Operations Manager,
WXVW, Box 666, Jeftersonville, IN 47130. EQE.

WPHM —Port Huron, Michigan, is accepting ap-
plications for experienced news person/announcer.
Contact John Hill, VP

Announcer/Operator for multicuitural daytimer. 30
miles from Chicago. Halian heipful. 1st preferred. No
beginners please. EOE. M/F/H, Box A-195.

Plkes Peak, skiing, strong economy, super attitudes,
stable station. Sound good? Colorado Springs leading
adult contemporary needs a stable communicator to
brighten afternoon drive. T&R to: Uncle Dave, Box 431,
Manitou Springs, CO 80829.

50,000 watt FM, Top 40, seeks qualified all-night
jock. On-air and production necessary. Minorities en-
couraged. Tape & Resume to WKHI, PO Box 758,
Ocean City, MD 21842. ECE.

Major New England Beautiful Music Station invites
tapes, resumes, and salary requirements from ex-
perienced professional announcers. Send to: Tony
Rizzini, Program Manager, WLKW, 1185 North Main
Street, Providence, Ri 02904. No phone cails. EO.E.

The powerhouse of northern New England. Ex-
perienced morning announcer with warm persoaniity
wanted. Good benefits. Good income for right in-
dividual. E.O.E. Send resume to Box A-169.

A /Prod opening for adult contempor-
ary format. On-air experience preferred. Send tapes
and resumes to Andy Bickel, WBT, 1 Julian Price
Place. Charlotte, NC 28208. No phone calls please. An
Equal Opportunity Employer.

13t Class licensed announcer for my 50,000 watt
station. Formal education a must. Box A-198.

HELP WANTED TECHNICAL

KRGO-AM in Salt Lake City, Utah 1s looking for a full-
time chief engineer. No beginners. Call Don Wade
801 —972-3449. Must have references.

Assistant Chief Engineer— WTRY/WHSH, in New
York's Capitol District has an immediate full-time
opening for an individual with 1-3 years maintenance
experience. Five KW directional AM and class B FM.
Contact Norm Avery, Chief Engineer, WTRY Road,
Schenectady, NY 12309.

Growing company looking for an aggressive Chief
who is experienced in directional antenna work, man-
agement capabilities and hard work for 5Kw AM sta-
tion in Southern Michigan. New station facilities have
just been constructed. EQE. Box A-50.

Chief Engineer for construction and operation of
new 3KW FM broadcast station and system of VHF TV
translators in Haines, Alaska. Applicant must have: 1st
Class Radiotelephone FCC license, at least five years
experience in constructing and maintaining FM broad-
casting and VHF TV facilities, a thorough knowledge
of FCC rules and regulations, a background in over-
seeing the work of others, and the desire to settle in a
small, interesting rural Alaskan community whose ma-
jor industries are fishing, lumberng, and tourism. Sal-
ary: Depending upon experience. Send resume of pro-
fessional experience, together with salary require-
ments to: Paul Davis, Engineer, Alaska Public Broad-
casting Commission, 400 Gambell St. Suite 302,
Anchorage, AK 99501. Lynn Canal Broadcasting ts an
equal opportunity employer Applicants wili be ac-
cepted for this position through January 31, 1380.

Radio Maintenance Supervisor for KQED FM, San
Francisco PBS. Three years experience in mainte-
nance of professional audio broadcast and recording
equipment, first-class Radiotelephone license re-
quired. Send resume by 2/8/80 to Personnel, 500
Eighth Street, San Francisco, CA 94 103. EOE.

With two or three years experience under your bell,
you're ready for advancement! Maybe you'd like to be-
come a part of one of the country’s highly acclaimed
radio operations. If you're ready to move up —contact
Richard Womack —~KWIX Radio, Moberly, MO 816 —
263-1230. ECE.

Wanted: full charge engineer, First phone required for
AM-FM n a beautiful mountain area. Experience with
automation equipment helpful. Salary based on ex-
penence. Call 307 —332-5683.

Chief Engineer for 30kw NPR station. Opportunity to
complete and maintain three new studios and super-
vise students. First Class FCC License; 3 years broad-
cast engineering experience; Bachelors Degree
preferred but extensive technical training and/or ex-
perience may be substituted. Salary: S15,000-16,500.
Send resume and list of at least three references by
Feb. 13 to: Les Bradiey, KUOP-FM, Unwersity of the
Pacific, Stockton, CA 95211,

Experienced help wanted: Manager, sales persons,
announcer-sales-production, announcer-sports, any
combo, for small mountain market. Minonties and
women urged to apply. Send fuli resume to: Childress
Group, Box 1044, Sylva, NC 28779. No phone calls.

Engineer/Technician Wanted. First Phone, for
studio and transmitter maintenance. Pays S350/month
to start. Phoenix area, AM-FM station KDKB, Box 4227,
Mesa, AZ 85201. Equal Opportunity Employer.

Chief Engineer for new FM Station in New Orleans.
Send resume and references to Dr. McLean, PO Box
4409, New Orleans, LA 70118,

We are seeking a chief engineer for our AM and FM
radio stations and background music operation.
Automation equipment requires state of the art
engineer. A real opportunity in the background music
operation alone. Some sales or sales related back-
ground would be helpful, but not required. We are lo-
cated In beautiful Northwest Arkansas close o ex-
cellent schools including college and university. Ex-
celient opportunity for the right person. An equal op-
portunity Employer. Box A-123.

Chief Engineer—5 kw DA, 100 kw FM Stereo. Con-
struction expenence required. Ambitious, hard work-
ing pro needed for major group operation in Phoenix,
AZ. Box A-125.

WBZA/WNIQ-FM, Glens Falls, NY is looking for
Engineer/Announcer, qualified to operate and maintain
studio, transmitter, STL, remote, and automation
(digital) equipment. Permanent position for person
with good voice and air personality proficient techni-
cal knowledge and skills, and ability to get along with
staff. Glens Falls 1s located in the foothills of the
Adirondack Mountain. If qualified, apply to: Lee Kaufi-
man, Administrative Assistant, WBZA Radio, PO Box
928, Glens Falls. NY 12801 518-~792-2151. EOE.

WSM AM/FM is seeking an experienced, energetic
Radio Engineer to supervise, improve and maintain
our Radio Studio facilities. This position requires previ-
ous years of experience in these areas, as well as
knowledge of state-of-the-art equipment and techni-
ques. Supervisor ability a must. Send resume,
references and salary requirements lo the Personnel
Director, WSM, Incorporated, Box 100, Nashville, TN
37202. An Equal Opportunity Employer

Maintenance Engineer: Wanted immediately for
radio network. Must be experienced with all types of
tape machines, consoles, digital control systems and
related broadcast equipment. Remote work,
microwave and satellite experience helpful, but not a
must. Send resume t{o: William E. Wijson CE, UPI
Audio Network, 220 East 42nd Street, New York, NY
10017. Call 212—682-0400.

HELP WANTED NEWS

Soon: West Coast 50,000 watt going newstalk. Ex-
penienced talkhosts and newscasters send on
cassette unedited airchecks of your newscasts or
talkshows and resume to Box 167, San Jose, CA
95103. EOE M/F/HIV. All replies confidential.

immediate Opening for newsperson at news
oriented AM/FM. Excellent opportunity to work as part
of 4-person focal news team. Send tape and resume to
News Director, WBNR, 475 South Avenue, Beacon, NY
12508. EOE.

News Person for illinois’ most powerful FM and CBS
affiliated AM. A real pro needed to join award winning,
four person staff. Tape and resume to ND, WSOY AM-
FM. Box 2250, Decatur, IL 62526.

Wanted: Award winning news station looking for
solid newsperson-both on air and street work. No
Jocking. no commercials-just news and public affairs.
Easily checked references required. Box A-150.

Radio Anchor/Reporter. Experienced applicants
only, please. Strong writing skills and delivery a must.
We are an adult contemporary station with a serious
commitment to news and information. Send tape and
resume to Neil Carmean, News Director, WSPD Radio,
125 S. Superjor, Toledo, OH 43602. An Equal Oppor-
tunity Employer.

Chief Engineer for AM/FM covering the Minneapolis-
St. Paul area. Need transmitter person with audio
knowledge immediately. Contact Don Shore, KRSI
11320 Valiey View Road, Eden Prairie, MN 55344,
612—941-5774. Equal Opportunily Employer.

Chief Engineer —live FM in Nation's Finest City. Ex-
cellent equipment, professional staff. Experience in RF
and state-of-the-art audio required. Send resume and
salary requirements to: President, KBZT, 7867 Convoy
Ct. No. 303, San Diego. CA 92111,

Chief Engineer for Class B and 1000 watt radio sta-
tions. Must have experience, Salary negotiable. WIGY,
Bath, ME 207 —443-5542 (EOE).

Producer/Reporter: for a 50 kw NPR stalion with
excellent facilities and mobile news equipment. Top
production skills and on air presentation a must. BS
degree or equivalent work experience 4 years re-
quired. Salary range $10,000 to $10,800. Application
deadline February 15, 1980. Send resume and tape to
Personnel Office, Middle Tennessee State University,
Murfreesboro, TN 37132, MTSU is an Affirmative Ac-
tion, Equal Opportunity Employer.

Maine’s No. 1 contemporary station looking for ag-
gressive news director. Must have at least 3 yrs. ex-
perience, good voice, and an ability to manage a 3
person AM/FM news dept. Call WIGY, Bath, ME 207 —
443-5542. (EOE).
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Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Corporate Vice President—Marketing & Sales
Minimum 10 years General & Sales Management.
Successful track record in at least three markets and
three formats. Strong suit in marketing, sales strategy
and training. Extensive travel required. Send resume
and salary requirements to Entercom, One Bala Cyn-
wyd Plaza, Suite 225, Bala Cynwyd. PA 19004. EOE.

General Manager for AM/FM in Colorado. Must be
sales oriented. Send resume and references to Kim
Love, Box 5086, Sheridan, WY 82801. EEO.

Small but successful sunbelt AM/FM combo needs
manager. Must be highly sales oriented and have the
ability to communicate well with the community. We
will consider ambitious middle manager who wants to
step up to a top management position. EO.E. Please
send resume to A-179.

Wanted: Station Manager: 100,000 Watt Contem-
porary FM in medium sized midwest market. Group
Broadcaster seeks experienced person in sales, pro-
gramming, and FCC, to take charge of this established
facility. Equal Opportunity Employer. Salary open.
Reply Box 1738, Bismarck, ND 58501.

General Manager for AM/FM in San Francisco Bay
Area. Send resumes and references to Box A-181.

Sales Manager for FM/AM sieeping giant. This is a
challenging turnaround situation. Experienced
motivators who have built and led sales team to
record results and seek an equity opportunity will find
the tools they need at KAOH, Duluth, Minnesota.
Duluth is a regional center for retailing, transportation,
and tourism on beautiful Lake Superior. An under-
developed FM market, this city is ready for a radio pro
at a station staking claim to “Number One.” Resume
and salary history to Randy Rogoski, KAOH, Box 6167,
Duluth, MN 55806.

Growing broadcast group located in the Sunbelt
seeking experienced Station Managers and Sales
Managers. Excellent benefits. EOE. Contact: Director
of Personnel, Marilyn S. Garner, PO Box 529, Laurin-
burg, NC 28352. 919—276-9686 or 919-276-2911.

Manager/Sales Manager for Country ABC Santa
Barbara. Profit sharing, KKIO 805—963-5896 eve-
nings 805—964-3094 non-smoker.

General Manager —Investor group seeks self-start-
ing general manager with sales orientation to operate
AM/FM station in major Northeast market. Candidate
should be willing to work with acquisition team in
structuring pro formas, operating format and financ-
ing. Attractive compensation package and equity par-
ticipation available for right person. All replies held in
strict confidence. Send resume and salary history to
Box A-115.

Southeastern Major Market AM is |ooking for a
qualitied sales manager. Must be able to train and
direct local staff. Excellent salary and benefits. Send
resume to: Box A-146.

FM Program Manager: 24-hour concert music NPR
station seeks experienced administrator with classi-
cal music background, programming experience. Ex-
cellent opportunity for management type with strong
interest in this unigue format. Send resume wisalary
history to Personnel, WMHT-TV/FM, Box 17, Schenec-
tady, NY 12301. EOE (M/F).

Station Manager for 30kw NPR station. Administer
and supervise all areas of station operation including
student training. Bachelors or Masters Degree in
broadcasting or other appropriate area, five years
broadcasting experience two years of which are in
management or supervision, FCC Third Class license.
Salary: $15,000-17,500. Send resume and list of at
least three references by Feb. 13 to: Les Bradley,
KUOP-FM, University of the Pacific, Stockton, CA
95211,

General Manager for AM/FM in New York Market.
Send resumes and references to Box A-175.

Experienced Help Wanted: Manager sales per-
sons, announcer-sales-production, announcer-sports,
any combo, for small mountain market. Minorities and
women urged to apply. Send full resume to: Childress
Group, Box 1044, Sylva, NC 28779. No phone calls.

WYNF Radlo. Local Sales Manager. Minimum 5 years
broadcast sales experience. Selling, administrative,
budgetary responsibilities. All replies to WYNF Radio,
PO Box 95, St. Petersburg, FL 33731. WYNF is an
E.O.E. No calls.

Help!—Small Market Station in Fla. has sales ex-
perience, needs programming Morning Announcer to
guide jocks and help us improve. 73% five year in-
crease. If you are willing to work, we will share growth
ahead. Box A-194.

HELP WANTED SALES

Sales Manager for Long Island’s newest, hottest
radio station, WNYG. Generous salary, plus commis-
sion. Need creative professional with 3 years
minimum direct experience to work in a major market.
Required to sell, to hire and train salespeople. Send
complete resume: General Manager, WNYG Radio,
Old Farmingdale Road, Babylon, NY 11704, or call
516—661-4000.

Colorado Sales opportunity; immediate opening;
experienced or beginner, but must be aggressive. Don
Costa, KAVI, Box 632, Rocky Ford, CO 81067 EEO.

Growing broadcast group located in the Sunbelt
seeking experienced sales managers and sales per-
sons. Excellent benefits. EOE. Contact: Director of Per-
sonnel, Marilyn S. Garner, PO Box 529, Laurinburg, NC
28352, 919--276-9686 or 919—-276-2911.

Experienced Salesperson needed to handle estab-
lished accounts for No. 1 station in New York's Hudson
Valley. Annual comp $16K to $18K first year. Expense
allowance. Liberal commission plan on billing. Write
Walter C. Maxwell, WGHQ, CPO 1880, Kingston, NY
12401. EO.E.

Sunbelit opportunity for a proven professional radio
salesperson. If you'd like to live and work in the sunny
south, an aggressive 5kw Contemporary Country sta-
tion has an immediate opening. Phone Homer Mann,
GSM, WCCL-Jackson, MS 601—982-0385. EOE.

Experienced group operator has just purchased 2
Stations in New England. Immediate openings in sales
and sales management. Great opportunity for the right
people. Contact Dick Lange, WNUS, West Springfield,
MA 413-781-5200. EOE.

Northern New England’s hottest, growth combo
wants you. Experienced people only. Good benefits.
Resume & income requirements first time. E.O.E. Box
A-167

Account Executive Wanted: Successful album
oriented adult FM station. Previous experience or col-
lege degree required. Send resume 1o: KBBC Sales
Manager, PO Box 99, Phoenix, AZ 85001.

Experienced Help Wanted: Manager, sales per-
sons, announcer-sales-production, announcer-sports,
any combo, for small mountain market. Minorities and
women urged to apply. Send full resume to: Childress
Group, Box 1044, Sylva, NC 28779. No phone calls.

Do you want to make $20,000+ selling radio in a
small market? You will if you are the person we're
looking for. Experienced street fighters only. Phone or
resume ASAP to: Warren Diggins, WLYC/WILQ, PO
Box 1176, Williamsport, PA 17701.

Sales Manager— 520,000 plus incentives guaran-
teed. Bring your family to this friendly city less than 2
hours from Wash., D.C., Baltimore and Philadephia in
one of the northeast's fastest growing areas. Best
schools in area of 200,000 plus population. Station
has exceptional acceptance but lagging sales effort.
We are heavy on production and sales backup. In-
crease sales volume to past levels and beyond and
you will be GM in less than one year. Past success re-
quired. Resume to Box A-171

General Sales Manager, WQRS-FM, Detroit,
Michigan. Knowledge and experience of Detroit ad-
verlising important. Interest in classical music helpful.
Excellent opportunities with growing station owned by
group owner. Equal Opportunity Employer. Send
resume to: Mr. Leo C. Hanson, Vice President/General
Manager. WQRS-FM, 1200 Sixth Street, Suite 424,
Detroit, Ml 48226.

Ft. Myers, Florida. Local sales person. Experienced.
Sell No. 1 rated station. In fastest growing county in
U.S. Ahh ... the good life. Call John Raymond. 813—
334-1440. Or, send resume to: 1440/WAYK, Box 7363,
Ft. Myers, FL 33901.

Killer! Dynamic, aggressive Sales Manager
needed immediately. Growing, small market offering
Major Market incentives. Send resume, Box A-176.

Additional Sales Person needed for dynamite new
college market FM AOR Station. Previous sales ex-
perience essential. Contact Rollie Johnson, WBWB,
304 State Road 446, Bloomington, IN. EQE.

Norfolk, VA. WFOG is looking for a fantastic person
to train and develop. Put together an impressive pre-
sentation on yourself and send it to Paulette Baydush,
WFOG, 330 W. Brambleton, Norfolk, VA 23510. An
equal opportunity employer.

Immediate Openings for experienced salespeople.
Must be aggressive and hard working. Excellent com-
pensation and benefits package. Send resume to
WLEE Radio, PO Box 8477, Richmond, VA 23226.

Sales Position for experienced, aggressive, street
fighter. Single station market. The person selected
should make $20,000 plus in the first year. If you feel
that you have outgrown your job or market we offer
unlimited growth potential in Western Pennsylvania.
Send resumes to Box A-131.

Experi d and suc ful sales person needed
at Chicago market, local station. Tremendous growth
opp. to right sales pro. Call 312—282-6700.

If you can sell—KDLM KVLR Radio is looking for a
motivaled salesperson. Radio sales experience is
desirable, but not necessary as training is provided.
Send resume to Manager, KDLM/KVLR Radio, PO Box
746, Detroit Lakes, MN 56501, An EOE.

Hustling Salesperson, Top 100 AM/easy listening
stereo FM, top commission, call G.M. 402 —463-1314.

HELP WANTED ANNOUNCERS

Growing broadcast group located in the Sunbelt
seeking experienced Radio Announcers. Excelient
benefits. EOE. Contact: Director of Personnel, Marilyn
S. Garner, PO Box 529, Laurinburg, NC 28352 919—
276-9686 or 919—-276-2911.

Immediate opening for Announcer. We ofter above-
average salary and working conditions for our area.
Send tape and resume to Buddy Peeler, KPAN, Drawer
1757, Hereford, TX 79045. Phone 806— 364-1860.

The Voice of America, English Division, is seeking
an experienced announcer for international radio
broadcasting. Position requires expert ability to voice
a variely of programming: news, political analyses,
drama, music, documentary readings, etc. Voice and
diction must be suitable for shortwave broadcasting.
Starting salaries from $20,611 to $24,703 annually
depending on qualifications. Duty station is Washing-
ton, D.C. Interested persons should submit the Stan-
dard Federal application form, SF-171, to: Interna-
tional Communication Agency, Employment Branch
(code PDE 83-80), Washington, D.C. 20547. Applica-
tions received by January 31, 1980 will receive first
consideration. Equal Opportunity Employer.

Broadcasting Jan 28 1980
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Summary of broadcasting

FCC tabulations as of Nov. 30, 1979

CP’s

On air on Total not Total
Licensed STA* air on air on air authorized**

Commercial AM 4526 3 25 4554 93 4647
Commercial FM 3104 2 49 3155 167 3322
Educational FM 1012 0 27 1039 86 1125
Total Radio 8642 5 101 8748 346 9094
Commercial TV

VHF 514 1 2 517 8 525

UHF 220 0 4 224 62 286
Educational TV

\;jHF 99 1 5 105 5 110

UHF 154 2 [ 162 4 166
Total TV 987 4 17 1008 79 1087
FM Translators 276 ¢} 0 276 154 430
TV Transtators

UHF 1219 0 0 1219 381 1600

VHF 2481 0 0 2461 215 2676

Special ternporary aulhorization

| Citizens Cable for Aboite and Wayne, both Indiana
(IN0215.6) new system.

m Lykens TV Co. Inc. for Berrysburg, Mifflin and
Rush, all Pennsylvania (PA1837,8.9) new system.

® Cablevision Systems Long Island Corp. for Island
Park. N.Y. (NYO0816) new system.

B Cablevision of Chicago et al for Hammond, Ind.
(IN0218) new system.

® United Cable Television of Bossier Parrish for
Bossier Parrish, La. (LAO173) new syslem.

@ ASC Cable TV Inc. for Briarwood Village, Fla.
(FL0479) new sysiem.

® Bay Cable TV Associales et-al for Matlapoiselt,
Marion and Wareham-Wareham Cent, all Massachu-
setts (MA0105.4,6) new sysiem.

B Madison Cablevision Inc. for Marlboro, S.C.
(SC0083) new syslem.

ANIMATION...

for Advertisers

:i PEII'I'EB

ATION
2475 West 2nd Avenue, Denver, Colorado 80223 (303) 934-5801

“*Incluctes off-air licenses

a Delta Cable TV for Delta, Colo. (CO0007) add sig-
nal.

® Rocky Mountain Cable for Avon, Colo. (CO0131)
new system.

@ Ultracom of Rockmart Inc. for Rockmart, Ga.
(GAO0087) add signal.

8 Cross Country Cable I et al. for O\d Bridge, N.J.
(NJO0398) new system.

® Arkansas Cable TV Inc. for Jacksonville, and
Pulaski, both Arkansas (AR0063,114) add signal.

& Jackson Municipal TV Systems for Jackson, Minn.
(MNO106) add signal.

® Skidaway Cablevision for Skidaway Island, Ga.
(GA0254) new system.

® Continental Cablevision of Northeast Ohio Inc. for
Eastlake. Ohio (OH0699) new system.

® Ultracom of Sweetwater Inc. for Madisonville,
Tenn. (TNO166) new system.

@ Vailey Antenna Systems Inc. for St. Paris and Brad-
ford, both Ohio (OH0700,697,8) new system.

® TM Cablevision of San Diego County Corp. for
Whispering Paims, Calif. (CA0214) new system.

® Cordell TV Cable System for Cordell and Cherokee,
both Oklahoma (0K0026.5) add signal.

B East Bernstadt TV Cable Co. for East Bernstadl and
Pittsburg, both Kentucky (KY0407,8) new sysiem.

@ Clear Vision Cable Co. of McKenzie for Trezevant
and Aiwood, both Tennessee (TN0059,7) add signal.

m Clear Vision Cable Co. of Martin for Greenfield,
Tenn. (TNO056) add signal.

8 Clear Vision Cable Co. for Newton, Union both
Mississippi (MS0094.93) add signal.

® American TV and Communications Corp for
Chillicothe, Mo. (MO0003) add signal.

B Harron Cable-Pennsylvania for Penn, Youngwood,
Manor, Irwin, North Huntingdon, Penn, North Irwin,
Jeanetie, Sewickly, Adamsburg, Unily, Greensburg,
South Greensburg. Southwest Greensburg,
Hempfield, New Stanton and Salem. all Pennsylvania
(PA0642,0,3,5.4.1,7,37.50,38,48.9,39,00.822) add
signal.

@ Cablecom-Genera! Inc. for Winslow, Holbrook and
Cottonwood, all Arizona (AZ0009.43) add signal.

@ Sjoberg's Inc. for Thief River Falls, Minn.
(MNO0039) add signal.

® Cablecom-General Inc. for Clifion, and Morenci,
both Arizona (AZ0026,05) add signal.

® Everman Cable Communications for Everman, Tex.
(TX0587) new system.

® Sansom Park Cable Communications for Sansom
Park Village, Tex. (TX0588) new system.

® Monterey Cable Service for Monierey, Tenn.
(TNG167) new system.

@ Cable-Com of Fargo et al for Fargo, N.D. (ND0062)
new system.

8 Cablecom-General Inc. for Show Low, Snowflake,
Pine Top. Lakeside, Taylor Town. Safford. Thaicher,
Pima and Graham, all Arizona (AZ0008, 24, 34,3 2.
07, 59, 62, 3) add signal.
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® TV Cable of Waynesboro for Washinglon and
Waynesboro, both Pennsylvania (PA0547,6) add sig-
nal.

® Sammons Communications Inc. for Elk City, Okla.
(OK0051) add signat.

m Cable TV of Harlo for Harlowlon,
(MTO0084,5) new system.

® American Video Corp. for Lazy Lake,
(FL0O478) new system.

® Mountain View Cable TV for Mountain View, Ark.
(ARO139) add signal.

® Community TV Service Inc. for Frankfort, Ky.
(KY0025) add signal.

® Video International Productions Inc. for Dallas,
Tex. (TX0586) new system.

® Futurevision Cable Enterprises Inc. for East
Windsor, N.J. (NJ0397) new system.

Mont.

Fla.

Call Letters

Applications
Call Sought by
New AM's
KROR Reliable Oregon Radio, Myrtle Creek, Ore.
KKSN FVBC Inc., Vancouver, Wash.
New FM's
WNNS Midwest Bdcg.. Springfield, il.
WES) Supernior Bdcg. Co,, Baldwin, Miss.
WBAZ Peconic Bay Bdcg Corp. Southold, N.Y.
KNEY Pierre Radio Inc., Pierre, SD.
WwCMZ McClenahan Bdcg. Corp. Crozel, Va
Existing AM's
WADY WGMA Hollywood, Fla.
WNIC WWKR Dearborn, Mich.
WACM WIBM Jackson, Mich.
WHJR WJAR Providence, R.I.
Existing FM's
WZKX WROA-FM Guifport, Miss.
WLZR WLEC-FM Sandusky, Ohio.
wDwQ WAQIZ-FM St. George. S.C.
Grants
Cail Assigned to
New AM's
WIJIK Francon Inc., Camp Lejeune, N.C.
wDLv 107 Inc., Pinehurst, N.C.
WMSW Aurora Bdcg. Corp., Hatillo, PR.
WIA) Chilgress of Va., Sallville, Va.
New FM's
WGHR Southern Technical institute, Marietta, Ga.
“WWFM Mercer County Comm. Coliege, Trenton, N.J.
KYKN Grants Broadcasting Co. Grants, NM.
New TV's
WWSG-TvV Radioc Bdcg. Co, Philadelphia, Pa.
*wiB South Carolina Educational TV Commission,
Conway, S.C.
Existing AM’s
KNTB KLYD Bakersfield, Calit.
WXAM WELK Charlottesville, Va.
Existing FM's
KLYD KLYD-FM Bakersfieid, Calif.
WRKA WNVU St. Mathews, Ky
wDJQ WFAH-FM Alliance, Ohio.
WXVL WAEW-FM Crossville, Tenn.
KYKS KLUF-FM Lutkin, Tex.
WXLK WLRG Roanoke, Va.

Other

8 Total of 2,819 complaints from public was received
by FCC in Nov., a decrease of 348 from Oct. Other
comments and inquiries for Nov. totaled 1,187, a
decrease of 511 from Oct. FCC sent 876 letlers in
response 1o comments, inquiries and complaints.



Professional Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Virginia 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Consulting Engineers

1334 G St., N.W., Svite 500
3471319
Washington, D. C. 20005
Member AFCCE,

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.w.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W., Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W, Suite 606
Washington, D.C. 20005
(202) 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN, MOFFET & KOWALSKI
Washington, D.C. Area
8701 Ga. Ave., Silver Spring, MD 20910
ROBERT M. SILLIMAN, P.E.
(301) 589-8288
1925 N. Lynn St., Arlington, VA 22209
JOHN A. MOFFET, P.E.
(703) 841-0500
Member AFCCE

STEEL, ANDRUS
& ASSOCIATES
2029 K Street, NW.
Washington, D.C. 20006
(301) 827-8725

(301) 384-5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES
Suite 400

1730 M St, N.W,, 659-3707
Washington, D.C. 20036

Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFCCE

VIR JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys
345 Colorado Blvd.—80206
(303) 333-5562
DENVER, COLORADO

Member AFCCE

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELEVISION

SYSTEMS
CONSULTING & ENGINEERING
250 West 57th Street
New York, New York 10019
(212) 246-3967

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
COqu[h'ng £n_9inzz'u
6934 A N. University
Peoria, lllinois 61614

(309) 692-4233
Member AFCCE

MATTHEW }. VLISSIDES, P.E.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies, Analysis. Design Modifications.
inspections. Supervision of Erection
7601 BURFORD DRIVE McLEAN VA 22102
Tel (703) 356-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218

Computer Aided, Design & Allocation Studies
Field Engipeering,

(214) 321-9140
Member AFCCE

RADIO ENGINEERING CO.
Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD
ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

(805) 688-2333
Serving Broadcasters over 35 years

JOHN F.X. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013

Tei (313) 642:6226 (202) 293.2020
Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Services

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monitors Repaired & Certified
103 S. Market St.

Lee's Summit, Mo. 64063
Phone (816) 524.3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
445 Concord Ave.
Cambridge, Mass 02138
Phone (617) 876-2810

DOWNTOWN COPY CENTER
FCC Commercial Contractor
AM-FM-TV & NRBA lists —tariff
updates-search services-mailing
lists, C.B., Amateur, etc.
1114 21st St, N.W,,
Wash,, D.C. 20037 202 452-1422

03t13Worldin
AMeFMeTV
Directories
Allocation Studies
1302 18th 5t, N.W,, Suite 502
Washington, D.C. 20036
(202) 296-4790




Allocations

FM actions

® FCC by its Policy and Rules Division, Broadcast
Bureau took the following actions involving FM Table
of Assignments:

® El Dorado, Ark.—In response to petition by Inspira-
tional Radio Service, assigned 95.9 mhz to El Dorado,
Ark. as its third class A FM assignment effective Feb.
29 (by Report and Order BC Doc. 78-143, RM-3020).
Action Jan. 14.

m Lake Havasu City, Ariz.—In response lo petition by
New Life Christian School, proposed assigning 91.1
mhz al Lake Havasu Cily as its first noncommercial
educational assignmenl; it is presently served by
daytime-only station KFWM(AM) and KRFM(FM).
Proposal requires concurrence of Mexican Govern-
ment, since the cily is located within 199 miles of U.S.-
Mexico border. Comments are due March 7, replies
March 27 (BC Doc. 80-4, RM-3519). Action Jan. 10.

® Avalon, Calif.—In response to petition by Califor-
nia State Universily, Long Beach, Calif., assigned 88.7
mhz* al Avalon eflective Feb. 25 (Doc. 20966,
RM-2719). Action Jan. 10.

® Su. Augustine and Callahan, Fla.—Denied petition
by Raven Enterprises, seeking reassignment of 105.5
mhz from St. Augustine to Callahan. Although
Callahan has no local radio service, SL. Augusline was
previously assigned the channel and there is an ap-
plication on file for its use. In addition, Callahan is only
five miles northwest of Jacksonville, and isin Jackson-
ville Standard Metropolitan Statistical Area. Jackson-
ville has nine FM and 12 AM stations, with two more
assigned 10 nearby subuyrbs. The Bureau said that
although FCC places high priority on providing each
community with at least one FM station, in cases
where community is served by nearby FM station, it
has on occasion declined 10 assign first FM channel to
that community (RM-3083). Action Jan. 14.

| Paxlon, lil.—In response 1o a petition by Roger C.

Please send
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Elliott, proposed assigning 104.9 mhz al Paxton, 1li. as
its first FM assignment; comments due March 7.
replies March 27. (BC Doc. No. 80-3. RM-3517). Ac-
tion Jan. 8.

® Bloomfield, lowa—In response lo petition by
Robert L. McDavis, proposed assinging 106.3 mhz at
Bloomfield, lowa as its first FM assignment; com-
ments due March 7. replies March 27 (BC Doc. 80-2,
RM-3515). Action Jan. 8.

m Leonardiown. Md., and Faimouth, Chancellor and
Colonial Beach, Va.— Assigned 95.9 mhz 10 Colonial
Beach. Va. as its first FM assignment: reassigned 97.7
mhz from Leonardtown to Lexingion Park, Md., to
reflect its actual usage there, effective Feb. 29 (by Re-
port and Order, Doc. 19784, RM-2036. 2385, 3089,
3090). Action Jan. 14.

® LaGrande, Ore.—In response to petition by Oregon
Stale Board of Higher Education, acting on behalf of
Oregon Educational and Public Broadcasting Service,
FCC proposed reserving TV station KTVR LaGrande,
Ore. for noncommercial educational use, to reflect its
aclual usage; comments due March 7, replies March 27
(BC Doc. 80-5, RM-3449)_ Action Jan. 9.

@ Wickliffe. Ky.. and Henderson, Tenn.—In response
to original petition by Purchase Sound, Inc., and coun-
terproposals by Usher Broadcasiing and Purchase,
assigned 95.9 mhz to both Wickliffe, Ky. and Hender-
son, Tenn. as first FM assignments, and substituted
96.3 mhz for 96.1 mhz at Blytheville, Ark., and or-
dered Station KHLS-FM 1o specify operation on 96.3
mhz (Doc. 21504, RM-2929). Action Jan. 8.

TV actions

® Orange Park. Fla.—In response to petition by Clay
Television Inc., assigned ch. 25 at Orange Park, Fla. as
its first focal television assignment, effect Feb. 25 (BC
Doc. 79-90: RM-3142). Action Jan. 10.

B Irving and Dallas, Tex.—In response to petition by
CELA. Inc. to assign ch. 49 to Irving, Tex. for com-
mercial use, proposed assigning ch. 49 either io Irving
as its first TV assignment, or, altematively, 1o Dallas
(eight miles east of lrving), in which case it could stilt
be used at Irving under the **15-mile rule’ (by Notice
of Proposed Rulemaking BC Doc. 80-6, RM-3345).
Action Jan. 14.

TV translator actions

® Glenwood Springs, Colo. and Price and Vernal,
Utah —Dismissed petition by Pikes Peak Broadcasting
Company, licensee of TV translator station on ch. 3,
Alamosa. Colo., asking FCC 1o set aside Notice of Pro-
posed Rulemaking, adopted March 12, 1979, inviling
comments on pelition by Western Slope Communica-
tions, Inc. o reassign Channel 3 from Alamosa to
Glenwood Springs. (By Memorandum Opinion and
Order BC Doc. 79-43, RM-3140). Action Jan. 14.

Translators

Application

m Midland, Ore.—Sierra Cascade Communications
Inc. seeks CP for new UHF translators on ch. 60 (TPO:
100 w. HAAT: 15 ft) to rebroadcast directly KTVL
Medford, Ore. Ann. Jan. 16.

Action

® KOSFK. Driggs, Idaho-Since license expired as of
Ocl. 1, 1978 and the FCC has no record of a renewal
application, the license authorization is considered for-
feited, call sign delelted and all pertinent records
closed. Action Jan. 8.

Satellites

Actions

B The following earth station applications have been
granted:

® Sierra Cascade Communications Inc. for Medford,
Ore. (00251-DSE-L).

® Limestone Cable Vision Inc. for Maysville, Ky.
(00371-DSE-L).

m Rogue Valley Cable TV Inc. for Rouge River, Ore.
(00372-DSE-L).

8 Universal Video Communications Inc. for Varian,
LA. (00373-DSE-L).
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® JAC Communications Associates for Roswell.
(000396-DSE-L), Las Cruces. (000397-DSE-L). Far-
mington (D000398-DSE-L). and Las Vegas, all
Nevada. (000399-DSE-L).

m Hi-Net Communications Inc. for Tacoma, (000400-
DSE-L), Seattle-Tacoma Airport, (000400-DSE-L),
Seatlle Boeing Field, all Washington (000402-DSE-L),
and Salt Lake City, Utah (000403-DSE-L), St. Louis-
North, (000404-DSE-L), and Springfield, both
Missouri (000405-DSE-L) and Mission, Kan.
(000406-DSE-L), Kansas City, Mo. (000407-DSE-L)
and Boise-Airport, Idaho (000408-DSE-L).

m Telecable Associates Inc. for Indian Bayou, La.
(000410-DSE-L).

® Bayou Cable TV Inc. for Plaquemine, LA. (000411-
DSE-L).

m Valley Cable TV Inc. for Falfurrias. Tex. (000413-
DSE-L).

m Valley Cable TV Inc. for Rio Grande City, Il
(000414-DSE-L).

m Valley Cable TV Inc. for Alice, Tex. (000415-DSE-
L).

m American Satellite Corp. for
(000430-DSE-L).

m Adelphia Communications Corp. for Punx-
sutawney, PA. (000394-DSE-L).

m Quaker CATV of Lisbon for Lisbon, Ohio. (000412
DSE-L).

Downey. Calif.

Cable

B The following service registrations have been filed

m Dempsey's TV Service for Laurel Creek. W. Va
(WV0615) new system.

B Dempsey’s TV Service for Warfield, Beauty.
Blacklog Creek, and Coldwaler Creeks. all Kentucky
(KY0403.4,5.6) new system.

m Cable T-V of Pleasanion for Plerasanton. Kan
(KS0205.6) new sysiem.

B Carman Cable for Alstead. Drewsville. anc
Langdon, all New Hampshire (NH0079.80.1) new
system.

m Walpole Cable Vision for Walpole, NH. (NH0078)
new system.

B Cross Country Cable 1V et al for Keensburg and
Aberdeen. both New Jersey (NJ0399.400) new
system.

B Waterwood CATV Inc. for
(TX00585) new sysiem.

B KLR Cable TV Co. Corp. for Carlisle, Ky.
(KY0402) new system.

| Communilty TV Cable Co. for Doniphan, Van-
buren, Eminence, Fremon!, Piedmont, Mill Springs.
Birch Tree, Greenville, Mountain View, Sum-
mersville, Williamsville and Elisinore, all Missouri.
(M00180,1,2,3.4,5,6.7,8.9.91.2) new system.

B Community TV Cable Co. for Rector, Marmaduke.
Maynard, Reyno, Biggers, Datio and Success, all
Arkansas. (AR0177.8.9.80.1,2.3) new systems.

B Minneapolis Cablesysiems et al for Minneapolis,
Minn. (MNO180) new system.

B Clear-View Cable Television for Eden, Mayodan
and Madison, all North Carolina. (NC0214,5.6) new
system.

Waterwood, Tex.

B Cablevision for Fremont, Neb. (NE0061) new

system.

| Storer Cable TV of Texas Inc. for Cleburne and Lan-
caster, both Texas. (TX0590,89) new system.

B Cable TV for Brighton, Brownsville and Roosevelt,
all Alabama. (AL0194,5,6) new sysiem.

B Jackson County Cable System for Sugar Ccreek.
Mo. (MO0194) new system.

B Suburban Cablevision Corp. for Carterel, N.J.
(NJ0402) new system.

B Community TV Cable Co. for Winona, Mo.
(MOO0192) new system.

B Thomasboro CATV Co. Inc. for Thomasboro, .
(IL0347) new sysiem.

® Redwood Emprier Cablevision Inc. for Gualala,
Calif. (CA0446) new system.



OPTIMOD-AM
WHY DOELS I'l' COST MORE?

Because it is a professionally-engi-
neered processor built to the highest
quality standards. Because it uses pre-
cision, stable components. Because it is
designed to work well for a long time—
even in hostile environments. Because
it offers outstanding documentation
and customer support. And because it
is a design of unprecedented sophistica-
tion whose principal purpose is to cre-
ate a processor that solves real-world
problems: sloppy D.J. gain riding, in-
consistent source material, and less-
than-ideal transmitter plants.

For these reasons, OPTIMOD-AM
may well yield a much higher return on
investment than lesser processors—and
thereby costs less in the long run.

Here's a compact guide to help you
evaluate AM audio processors. OPTI-
MOD-AM costs more with good rea-
son—judge for yourself.

Is it easy to set up, yet versatile enough to
give you the sound you really want?

Some processors are so difficult to
set up that only the designer can give
you the sound you want. Others lack
sufficient control range to get your
sound regardless of who sets it up. OP-
TIMOD-AM is versatile, yet its setup
controls are easily understood. And we
provide excellent documentation—in
Program Director’s language—that
provides a clear explanation of the rela-
tionship between the controls and the
subjective air sound.

Once you’ve found your sound, can you
keep it?

Some processors have been de-
signed by non-professionals who tuned
a single prototype “by ear” and then
closed their eyes and hoped that all pro-
duction units wéuld match its sound.
Essential design parameters such as
sensitivity to normal component toler-
ances, component aging, and tempera-
ture variations were ignored.

OPTIMOD-AM’s design under-
went rigorous, professional computer
analysis of these parameters before the
first unit ever came off the production
line. Many costly, high-stability com-
ponents are employed. The result: find
the sound you want, and it will be there
tomorrow . . . Or next year.

Will you get prompt, efficient, fairly-
priced service if you have problems in the
field?

Some processor manufacturers are
so small that the company’s principal(s)
have to “wear all the hats”"—including
customer service engineer. Orban
maintains a responsible, knowledge-

able, effective Customer Service De-
partment that’s fully equipped to sup-
port the thousands of Orban proces-
sors already in the field—and we’re
committed to supporting future sales
with equal professionalism. Our toll-
free “800” number and our service loan-
er program are just two facets of our
total product support.

We're proud of our service record.
Ask the man who owns one.

Does it sound loud . . . and good . . . on
typical AM radios?

Your audience doesn't listen over
your air monitor—they listen on nar-
rowband auto, table, and pocket port-
able radios. Does the processor sound
good on the air monitor—but dull in
the car? Or does it sound crisp and de-
fined on a majority of consumer AM
radios?

OPTIMOD-AM can compensate
for typical consumier radio deficiencies
in a way that makes them sound “al-
most high fidelity"—and its design
avoids the hole-punching, distortion,
and other problems that usually arise
when you try such compensation with
simple equalization or other “half-way”
approaches.

Does it sound loud on music . . . and stay
clean on voice?

Or do you set it up to sound loud on
music . . . only to find voice sounds
somewhat clipped and distorted?

OPTIMOD-AM’s exclusive “Smart
Clipper” recognizes and controls clip-
ping distortion as perceived by the ear.
The result: you can sound both loud
and clean on al// program material—
without readjustment. Many broad-
casters have become so accustomed to
slight voice distortion that it no longer
bothers them—until they hear how
truly clean-sounding OPTIMOD-AM
voice can be.

Can it compensate for transient response
problems in real-world transmitters?
Not every station is fortunate
enough to own a state-of-the-art trans-
mitter. Does the puls response (tilt,
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overshoot and ringing) of the transmit-
ter/antenna system cause the processor
to overmodulate the transmitter? Or
does it include a “transmitter equalizer”
that can compensate for these prob-
lems? OPTIMOD-AM’s equalizer can
be switched remotely for different
“Day” and “Night” curves.

Is your investment well protected?

OPTIMOD-AM comes with a rig-
orous 189 page Operating Manual
which provides clear and complete ex-
planations of setup, operation, and ser-
vicing procedures. It enables any com-
petent engineer to install, maintain and
repair the unit—you’re not tied to a
single engineer, an “expert from afar,”
or even to the longevity of the manufac-
turer. It's nice to know, however, that
Orban is a strong, financially stable
company with over ten years in bus-
iness.

Your investment is also protected
by OPTIMOD-AM’s adjustability. If
your format changes—or if AM stereo
results in new receiver standards—you
can re-tailor OPTIMOD-AM’s sound
to suit. And OPTIMOD-AM is really
stereo-ready—it’s been designed from
the beginning to be compatible withthe
sum-and-difference processing that
AM stereo will almost certainly require.

How much does it really cost?

A conservative estimate (5 years life;
18 hours/day operation; no salvage
value) reveals that OPTIMOD-AM
costs less than 13¢/hour. When you
look at it like this, it becomes clear that
the financial impact of a processor is al-
most entirely its effect upon your rat-
ings and advertiser acceptance. Can
you afford nor to go with OPTIMOD-
AM?

Compare OPTIMOD-AM to other
processors. Write or call for complete
details.

Orban Associates Inc.

645 Bryant Street

San Francisco, CA 94107
Toll Free: (800) 227-4498

In California: (415) 957-1067



104.9 mhz)—granted assignment of license fr_om
Jackson Parish Broadcasters to General Communica-
lions fnc. for $315.000. Seller is owned by Tracy H.
Rushing and his wife, Catherine. They have no other
broadcast interests. Buyer is principally owned (79%)
by Williari J. Clark, former vice president of Heflel
Broadcasting. Clark has interest in application for new
FM at Macomb Broadcasting Co. Action Jan. 11.

m WTYN(AM) Tryon, N.C. (1550 khz, | kw-D)—
granted assignment of license from Gene A. Milsteen
to Polk County Broadcasting Corp. for $157,000. Seller
has no other broadcast interests. Buyer is owned by
Kenneth C. Smart (66.6%) and Thomas C. Simpson
(33.3%). Smart (station manager) and Simpson (sales-
man) are former employes of WHVL(AM) Hender-
sonville, N.C. Action Jan. 10.

® WEEO(AM) Waynesboro, Pa. (1130 khz, 1 kw-
D)—granted assignment of license from Raystay Co.
10 Michael Ameigh for $350.000. Seller, owned by
George Gardner and family, also owns WQVE(FM)
Mechanicsburg, Pa.. and cable system in Carlisle and
Waynesboro, both Pennsylvania. Ameigh is part owner
of WMNS(AM)-WMJZ(FM) Olean, N.Y., which has
been sold. subject to FCC approval. Action Jan. 11.

Facilities Changes

8 WKAT(AM) Miami Beach, Fla.—Seeks CP 10
change TL to: Julia Tutile Causeway, Miami. Fla. Ann.
Jan. 17.

8 WCVS(AM) Springfield. 1ll. —Seeks CP to increase
overall height of ant. system by 44 feet. Ann. Jan. 17.

® KHAK(AM) Cedar Rapids, lowa—Granted CP to
make chianges in ant. system {increase height of No. 3
tower 1o accommmodate FM ant.): conditions
(BP790406AL). Action Jan. 4.

® KMDO(AM) Fort Scott, Kan.—Granted CP 1o in-
crease power to | kw; install new trans.
(BP-780929AP). Action Jan. 8.

® WLAP(AM) Lexington, Ky.—Granted CP to make
changes in ant. system; increase height of SE Tower
No. I; conditions (BP790529AS). Action Jan. 4.

B KRAM(AM) Las Vegas, Nev.—seeks CP 10 make
changes in ant. input power to: 100 watts daylime and
250 watts nighttime. Ann. Jan. 17.

8 WEWO(AM) Laurinburg, N.C.—Granted CP to

change frequency to 1460 KHz: change hours of opera-
tion to unlimited py adding nighttime service with 5 kw
(1 kw CH): install DA-2; chahge TL: Hwy 79 at Panky-

f'own.7 Laurinburg; conditions (BP781030AL). Action
an. 7.

8 KWPR(AM) Claremore, Okla.—Granted CP to in-
crease power to | kw: install new trans.

(BP-790226AD). Action Jan. 8.

® KEX(AM) Portland. Ore.—Seeks CP to specify
new theoretical parameters; change TL to: 9415 SE
Lawnfield Rd., Clackamas, Ore.; change SL to: 4949

SW MacAdam, Portland. Ann. Jan. 17.

8 WQRO(AM) Huntingdon, Pa.—Seeks MP
(BP-781221A1) 10 increase power during critical hours
of operation to | kw. Ann. Jan. I7.

® WNBT(AM) Wellsboro, Pa.—Granted CP to make
changes in ant. system (BP781025AM). Action Jan. 4.

s KSDN(AM) Aberdeen, S.D.—Seeks MP
(BP-20.020, as mod.) 10 modify standard pattern. Ann.
Jan. 17.

m WMTN(AM) Morrisiown. Tenn.—seeks CP to
change from DA (Daylime) to non-DA (Daytime).
Ann. Jan. 17.

m KFRO(AM) Longview, Tex. —seeks CP 10 increase
nighttime nulls and alter nighttime operating
parameters. Ann. Jan. 17.

s WYNE(AM) Appleton, Wis.—seeks MP
(BP-21204) to change SL 10: Fieldcrest Dr.. near Hwy.
150, Neenah, Wis. Ann. Jan. 17.

® KHOM(FM), Houma, La.—Denied application for
CP 10 install aux. ant. at main SL and change TPO. Ac-
tion Jan. 10.

B KBZN(FM) Bozeman, Mont.—seeks Mod. of CP
(BPH-9841, as mod.) to make changes in ant. system;
change TL to: 4.3 mi. S. & 2.5 mi. W of Bozeman,
Mont.; change type trans.; change lype ant.; increase
HAAT: 403 (H&V) & change TPO. Ann. Jan. 17.

B WCBS-FM., New York, N.Y.—Granted mod. of CP
10 increase ERP: 7.2 kw (H&V); increase ant. height
1.300 fi. (H&V); change type ant. and change TPO
(BMPH790925AG). Action Jan. 4.

In Contest

FCC Decisions

B Los Angeles, Calif. —FCC has deleted certain basic
qualifying issues focusing on business activities of
Robert A. Maheu, a former 15 percent stockholder in
Orange Radio. Inc., which were added againsi Orange.
but never tried. by the FCC’s Review Board in a pro-
ceeding begun in 1971 involving several mutually ex-
clusive applications for a new AM station on 1110 kHz
in the Los Angeles-Long Beach area. 1t also dismissed
as mool a motion for stay filed by Orange. Action Jan.
16.

® WAVS(AM) Ft. Lauderdale, Fla.—FCC has desig-
nated for hearing applications of Radio WAVS, Inc.,
Ft. Lauderdale, Fla., for renewal of its license for radio
station WAVS{AM) and for assignment of license to
Gore Broadcasting of South Fla., and to determine
whether its license was transferred, assigned or dis-
posed of, by transfer of control of licensee corp. or
otherwise, without finding by FCC that public interest,
convenience and necessity would be served; Whether
any of management officials of either misrepresented
facts or were lacking in candor with FCC; Whether
Radio WA VS Inc., possesses required qualifications to
remain licensee of FCC, and whether grant of its

McGlothlin Consulting Services is now accepting
seven new clients for intensive sales training and
first quarter follow-up services.

Call or write for descriptive brochure.

M<GLOTHLIN
VA

Consulting Services, Inc.
3850 Twenty-third Street, San Francisco, CA 94114 « 415/824-2550
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application for renewal of license would serve the pub-
lic interest, convenience and necessity. Action Jan. 16.

8 WKYO(AM)-WIDL(FM) Caro, Mich.—FCC has
reduced to $350 forfeiture assessed by Broadcast
Bureau against Tuscola Broadcasting Company,
licensee of stations WKYO(AM) and WIDL(FM)
Caro. Mich., for repeatedly broadcasting lotiery infor-
mation. On July 14, 1978, the Bureau fined the
licensee $1.000 for the violation. Action Jan. 16.

B WSAY(AM)-WNIA(AM) Rochester and Cheek-
towaga both New York—FCC has renewed licenses of
WSAY(AM) Rochester, N.Y., and WNIA(AM)
Cheektowaga, N.Y., on condition that they be assigned
to qualified applicants within six months. It also
authorized WNIA 10 go silent. Action was requesied by
Federal Broadcasting Sysiem. Inc.. licensee of
WSAY (AM) and Niagara Broadcasting System,
licensee of WNIA (AM). Both licensees were owned by
Gordon P. Brown until his death on Jan. 29, 1979. Ac-
tion Jan. 16.

m WBRY(AM) Woodbury Tenn.—FCC has set for
hearing application of Tennessee Valley Broadcasting
Corporation for renewal of i1s license for WBRY (AM)
Woodbury, Tenn., and the application to assign the
license of WBRY (AM) from Tennessee Valley to First
Summer, Inc. It said information before it raised
serious questions on whether the applicants possess re-
quisite qualifications 10 be or remain FCC licensee.
One issue to be considered: Whether license for
WBRY, of any rights thereunder, were transferred,
assigned or disposed of, by transfer. of control of
licensee corp. or otherwise, without FCC finding that
public interest would be served in violation of Section
310(d) of the Communications Act. Action Jan. 16.

8 WEIR(AM)-WCIR(FM) Beckley, W.Va. —FCC has
fined Southern Communication Corp., licensee of
WCIR(AM) and WCIR-FM, Beckley, W. Va., $1,500
for violating various FCC rules. On May 31, 1978, FCC
notified Southern of apparent liability for $3,200 for
operating both stations with improperly licensed opera-
lor on duty; failing to make entries in operating log;
failing to log weekly inspections of both trans.; failing
lo make Emergency Broadcast System (EBS) tests;
operating WCIR(AM) with excessive power, and
operating at unauthorized times and powers. A field in-
spection was made in October 1977. Action Jan. 16.

Procedural Rulings

& Birmingham, Ala. et al. (Alabama Citizens for
Responsive Public Television, Inc. and Afabama Edu-
cational Television Commission) TV-Ed Proceed-
ing: (Docs. 20675-6) —Chief ALJ Lenore Ehrig ap-
proved setllement agreement belween parties and
granted Alabama Educational’s applications for CP’s
for Ch. 26 Montgomery, Ch. 41 Demopolis, and Ch. 10
Birmingham all Alabama: granted motion by Alabama
Educational and amended its application to reflect cer-
tain elements of agreement dated November 2; and
dismissed Alabama Cilizens’ pending applications(See
new slation section above}.Under terms of settlement
agreement, Alabama Citizens will dismiss pending ap-
plications for Demopolis and Birmingham facilities,
and both Alabama Citizens and Montgomery Citizens
agreed to support grant of AETC’s pending applica-
tions for channels 26, Montgomery, 41, Demopolis.
and 10, Birmingham. In turn, AETC agreed 10 re-es-
tablish local citizens advisory commitiees and to follow
certain improved procedures with respecl 1o its re-
lationship with those commitiees. AETC also agreed to
take new initiatives regarding its equal employment op-
portunities program, including establishment of stu-
denl internship program for minority interns. These
commitments are included in amendment 10 AETC’s
applications. Representatives of minority groups will
assist AETC in providing programing 1o meet prob-
lems. needs and interests of Alabama’s citizens. All
parties have filed affidavits indicating that no financial
reimbursement is involved. Action Jan. 14.

M Detroit, Mich. (Booth American Company)
Revocation proceeding: (BC Doc. 79-173) — Assis-
tant Chief ALJ Thomas Fitzpatrick extended from
Feb. 5 10 Feb. 15 the time for Booth to notify FCC
whether it wishes 10 seek relief under *'Distress Sale’
policy Action Jan. 15,

8 Henderson, NV. (Henderson Radio, Inc. et al.) FM
Proceeding: (BC Docs. 79-123-25)—ALJ Joseph
Chachkin granted motion by Pitiman Broadcasting Co.
and dismissed its application with prejudice. Action
Jan. 10.



Fletcher, Larry Carpenter. Holstrom is 28% owner of
TV commercial production firm. Flelcher is employee
wilth Alascom, long lines communication carrier. Car-
penter is partner in Interior Energy Corp. They have no
other broadcast inleresls.

m KCGS(AM) Marshall, Ark. (AM: 1600 khz, 1 kw-
D) —Seeks transfer of control of Marshall Broadcasting
from Coy and Sue Horton (50% before: none after) to
Hugh J. Shannon (none before; 50% after). Considera-
tion: $75.000. Principals: Horlons are selling interest in
compliance with court ordered settlement of manage-
ment dispute that developed bétween co-owners, the
Elliots and themselves. Shannon is Mansfield, Mo.
banker and real estate investor. He has no other broad-
cast interests.

® KBOS(FM) Tulare, Calif. (FM: 94.9 mhz, 770
kw) —Seeks transfer of control of Papas Electronics
from Mike Pappas (100% before; none after) to KBOS
{nc. (none before. 100% after). Consideration:
$1.100,000. Principals: Mike Pappas (100%). Pappas
was President of Pappas Associaled Radio and TV
before selling interests to brothers Pete and Harry. He
also owns KGEN(AM) Tulare which he has agreed to
sell 10 Walls and SharpInc. for approximately $700,000
with leases. He has no other broadcast interesis. KBOS
Inc. is owned by John T. McCarthy. A veleran broad-
casler, he also owns McCarthy Broadcasting Co.
licensee of KMAK(AM) Fresno, Calif. and part in-
terest in Fresno cable concern.

& WMPH(FM) Wilmington, Del. (FM: 91.7 mhz, 10
w) —Seeks assignment of license from Board of Educa-
tion of Mount Pleasant Special School District to New
Castie Counly Board of Education for no considera-
tion. The assignment reflects merger of several small
town school districts into a single larger school district
by order of the U.S. District Court for the District of
Delaware.

m WBIA(AM) Augusla, Ga. (AM: 1230 khz, | kw-D
250 w-N)—Seeks transfer of control of WBIA(AM)
from J. McCarthy Miiler (100% before; none after) to
Robert Burns & Kenneth Pedersen (none before;
100% afier). Consideration: $156,000. Principals:
Miller is 56% owner WIBB Macon, Ga. and officer
director and part owner of Multi-Communications Ser-
vices Inc. Pensacola, Fla., MDS applicant for various
cities. Burns and Pedersen owned 1/3 each of
WMNS(AM)-WBJZ(FM) Olean, N.Y. sale of which
was just approved by FCC. Burns is 1/3 owner and
director of WSFW-AM-FM Seneca Falls, N.Y.

a WGRI(AM) Griffin, Ga. (AM: 1410 khz, | kw-
D)—Seeks transfer of control of WGRI Radio Inc.
from Federal Deposit Insurace Corp. as liquidator of
The Hamilton Bank and Trust Co., Atlanta, Ga. (100%
before; none after) to Clarion Broadcasting Inc. (none
before; 100% after). Consideration: $140,000. Prin-
cipals: Clifford L. Hornsby 51%; Russell W. Spangler
(49%). Station was pledged to Hamillon Bank, secur-
ing certain indebtedness owed by licensee 1o bank.
John L. Haifield is president of principal owner of
Clarion. He is Georgia banker with no other broadcast
inlerests.

® KMTW(FM) Twin Falls, Idaho (FM: 96.5 mhz, 100
kw) —Seeks transfer of control of Media 5 Inc. from
Robert Coiner et al (100% before; none after) lo
Sawtooth Radio Corp. {(none before: 100% after). Con-
sideration: $184,200 plus assumption of liabilities.
Principals: Coiner is farmer with no other broadcast in-
lerests. Buyer: Charles R. Tuma (99.9%). Tuma is re-
porter with KLIX(AM) Twin Falls, 1daho. Wife Jolene
owns remaining .1%. She is housewife. They also own
(same percentages) KLIX(AM) Twin Falls.

® WKYR(AM) Burkesville, Ky. (AM: 1570 khz, 1
kw-D) —Seeks transfer of control of WKYR Inc. from
Edward Johnson & Robert Gallaher (51% before;, none
after) 10 Silas Norris, H. Poindexter, Ray Mullinax
(49% before; 100% after). Consideration: $82,500.
Principals: Edward Johnson (25%). He also owns 49%
WCSU(AM) Crossville; 33-1/3% WHAL(AM)
Shelbyville; 49-1/3% WTCV(FM) Shelbyville and
100% WTNR(AM) Kingston, all Tennessee. Robert
Gallaher (26). He is 70% owner WUCR(AM) Spar-
ta; 33-1/3% WHAL(AM) Shelbyville, both Ten-
nessee; and 20% WKXN(FM) Greenville, Alabama.
Buyers have no other broadcast interests.

8 KSFT(FM) St. Joseph, Mo. (FM: 105.1 mhz, 27.5
kw) —Seeks assignment of license from Hunter Broad-
casting to St. Joseph Broadcasting for $400,000. Seller:
B. D. Hunter 100% owner and president. He also owns
WIIL(AM) Jacksonville, 1ll. and is selling
KUSN(AM) St. Joseph. (See below). Buyer: G. Dale

Cowle 46%: Jim Ramsland 46% and Greg Everett 8%.
Cowie is owner of Cowle Enlerprises. a
broadcast enterprise. Everelt is execu-
11ve vice president and general manager ol
KKJO(AM) Si. Joseph. Ramsland is president of
Hyeit/Ramsland, radio and television representatives.
Cowle owns 100% of KASI(AM)-KCCQ(FM) Ames:
85% KQCR(FM) Cedar Rapids, 27.77% KOKX(AM)-
KIMI(FM) Keokuk. all lowa; 46.3% KKJO(AM) St
Joseph. Mo. Ramsland also owns 46.3% KKJO(AM)
while Everett owns 7.3% of same.

B KUSN(AM) St. Joseph, Mo. (AM: 1270khz. | kw-
D) —Seeks assignment of license from Hunter Broad-
casting Co. 1o Orama Inc. for $400,000. Seller: B. D.
Hunter 100% owner and presidenl. He owns
WIJIL(AM) Jacksonville, lll. and is also selling
KSFT(FM) St. Joseph (see above). Buyer is owned
equally by seven St. Joseph, Mo. businessmen: Pau!
Giessenhagen, owner of physical therapy center;
Andrew Willoughby, owner of Amway distributorship;
Rocky Maugh, restaurant owner; Steve Poe,
restaurant owner; Frank Freudenthal, vice president
and division manager of Altec Industries, manufactur-
ing company, Frank Stand, pastor; and Richard
Sprague, manager of underground utility contractor.
They have no other broadcast interests.

8 WIST(AM) Charlotie, N.C. (AM: 1240 khz, 1 kw-
D) —Seeks transfer of control of Metrolina Bdcg. Corp.
from Albert R. Munn (51.3% before: 13.3% afler): to
Consolidated Theatres (4.4% before; 50.1% after).
Consideration: $185,260. Principals: Majority owner
and president of seller is Albert Munn, a veteran
broadcaster who will stay on as general manager.
He has no other broadcast interests. Consolidated is
owned by 27 stockholders with only two having more
tHan 10%, Sam Graver Jr., president, owns 5% outright
and as executor of Sam Craver Eslate controls 17%
more. Others are all local investors. They have no
other broadcast interests.

8 WBKC(AM) Chardon, Ohio (AM: 1560 khz, | kw-
D DA) —Seeks iransfer of control of B-K Broadcasting
from A. C. Tabler, W. Rimes. A. ). Kipp (80% before;
none after) to Dale Broadcasting (nohe before; 80%
after). Consideration: $264,000. Principals: William G.
Rimes (35.2%). Albert J. Kipp (10.5%), A. C. Tabler
(27.8%), Jim Hunt (8.0%). They have no other broad-
cast interests. Consolidated Investment Corp. is 100%
owner of Dale Bdcg. Donald L. Smith is 100% owner of
Consolidated which operates a number of McDonald’s
restaurant franchises, and real estate development
companies in Ohio. He has no other broadcast
interests.

& WQNE (permittee) Cleveland, Tenn.—Seeks
transfer of control of Bradley Enterprises from Clyde
Osment and children (100% before: none afier) to
Roger Gupton, Daniel Winters, Arthur Hodge (none
before; 100% after). Consideration: $107,000. Prin-
cipals: Clyde Asment is principal transferer (52%) with
son Arnold and daughter Ella Sue each owning 24%.
They have no other broadcast interests. Buyer will own
equal shares of Bradley. Gupton is Cleveland, Tenn.
investor. Wintess is Florida mortgage banker. Hodge is
owner of retail clothing business in Magee, Miss.
None have any other broadcast interests.

8 KXRO-AM-KDUX-FM Aberdeen, Ocean Shores,
both Washingion (AM: 1320 khz, 5 kw-D 250 w-N,
DA; FM: 104.7 mhz, 48 kw) —Seeks transfer of control
of Aberdeen Bdcg. from estate of Miller C. Roberison
(100% before; none after) to KFQD Inc. (none before:
100% after). Consideration: $50.000. Principals: Seai-
tle First National Bank is executor under the will of
Miller C. Roberison. Mathew N. Clapp Jr. is 100%
owner of KFQD Inc. He is director of Tacoma, Wash.,
shopping center, assisiant secretary and treasurer of
Tacoma land development firm. and from 1976-77 was
president of King Oil Co., Tulsa, Okla. He owns radio
station KFQD(AM) Anchorage.

Actions

B KBLC(AM) Lakeport, Calif. (1270 khz, 500 w-
D) —Broadcast Bureau granted transfer of control of
Lake County Broadcasting Co. from Noel Knight and
his son, Noel (100% before; none after) to McBerg Inc.
(none before; 100% after). Consideration: $300,000,
plus assumption of liabilities. Knights have no other
broadcast interests. Buyer is owned by Albert R.
McDaniels and his wife, Dalma. Mr. McDaniels is an-
nouncer and salesman at station. They also manage
properties in Kelseyville, Calif. Action Jan. 11.

@ KTOC-AM-FM Jonesboro, La. (AM: 920 khz; FM:
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For the Record-

As compiled by BROADCASTING, Jan. 14
through Jan. 18 and based on filings,
authorizations and other FCC actions.

Abbreviations: ALJ—Administrative Law Judge.
all.—alternate. ann.—announced. anl.—antenna.
aur.—aural. aux.—auxiliary. CH—critical hours. CP—
construction permit. D—day. DA —directional anten-
na. Doc.—Docket. ERP—effective radiated power.
freq.—frequency. HAAT—height of anienna above
average terrain. khz—kiioheriz. kw—kilowatls.
MEOV —maximum expected operation value. mhz—
megahertz. mod. —modification. N—night. PSA —
presunrise service authorily. SL—studio location.
SH—specified hours. TL—transmitier location.
trans. —transmitter. TPO—transmitler power output.
U—unlimited hours. vis.—visual. w-walls. *—non-
commercial.

New Stations

FM applications

@ Fayetteville, Ark.—Kim D. Hendren seeks 107.9
mhz, 100 kw, HAAT: 1246 ft. Address: Route 3 Gra-
vette, Ark. 72736. Estimated construction cost $481,-
311; first-quarter operating cost $35,512; revenue
$400,000. Format: MOR. Principal: Kim D. Hendren

(100%). He is Ark. stale senator and 25% owner of
Amark Engineering and Manufacturing Inc., machine
shop. He has no other broadcast interests.

@ Burney, Calif.—Shasita Communications seeks
106.1 mhz, 100 kw, HAAT: 1532 fi. Address: 1955 En-
terprise Dr., Box 956, Burney, Calif. 96013. Estimaled
construction cost to be leased; first year operating cost
$32,903; revenue none. Format: MOR. Principal: Fre-
deric W. Constant (100%). He is majority owner of
Communico Inc., Wilmington, Del. (radio and back-
ground music ). He has applications pending for radio
stations in Honolulu, Hawaii, Florence, Ore..and New
Plymouth, Idaho.

® Kalamazoo., Mich.—Board of Education City of
Kalamazoo seeks 89.9 mhz, .140 kw, HAAT: 127 ft.
Address: 1220 Howard St., Kalamazoo, Mich. 49008.
Estimated construction cost $56,133; firsi year operat-
ing cost $15,198; revenue none. Format: educational.
Principal: William Goodman is president of Board of
Education, City of Kalamazoo. Proposed station will be
used for educational purposes.

B Pinconning, Mich.—FM 101 Inc. seeks 100.9 mhz,
3.0 kw, HAAT: 300 fi. Address: PO 11101, Lansing,
Mich. 48901. Estimated construction cost $34,000;
first quarter operating cost $30.000; revenue $40,000.
Format: MOR. Principals: Broadcast Technical Ser-
vices (51%); Thomas Papiernik, Jr. (36%); Bob Sher-
man (10%) and 2 others. Papiernik is grocery store
owner in Lansing, Mich. Sherman is president, Televi-
sion 36 Inc., Battle Creek. David Schaberg is 51%
owner of Broadcast Technical Services as well as 2.75%
owner of FM 101 Inc.

FREE SAMPLE

’----------------\

Set Effects. And much more.

901-320-4340.

Name

Get my free brochure and sample tape of Trendsetter to me today.

[ need to hear Trendsetter because it's the Production Music Service
that has the same sound as the chart music | play every day. | know

Trendsetter will keep my commercial music contemporary because

new Trendsetter tracks are cut every month. | want to hear examples
of specialty and seasonal tracks. Trailer Hitches. Wild Work Parts.

Send my Trendsetter brochure and free tape NOW. That's an order.
On second thought, I'll just call David Tyler or Keith Lee collect at

Station

Title

Address

State

Zip

City

The William B. Tanner Co., Inc., 2714 Union Extended, Memphis, TN 38112.

\----------------

\------
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® Sidney, Mont. —Fischer Land & Development Co.
seeks 95.1 mhz, 100 kw. Address: Highway 16 South
Sidney 59270. Estimated construction cost $20,974;
first quarter operating cost $44,660; revenue $195,000.
Format. MOR. Principals: Gerald D. Fischer
(66.83%). J. E. Fischer (20.42%). R. D. Fischer
(12.75%). Gerald and J. E. are married. R.D. is their
daughter. They own Fischer Land and Development
Co., developer/investor, mote! restaurant and cattie
raising. They have no other broadcast interests.

TV actions

® *Birmingham, Ala.—Chief ALJ Lenore Enrig dis-
missed application of Alabama Citizens for Responsive
Public Television who sought ch. 10; ERP 316 kw vis.,
31.6 kwaur, HAAT 1,046 f1.; ant. height above ground
795 ft. PO. address: Box 642, Auburn, Ala. 36830.
Estimated construction cost $234,421; first-year
operating cost $300,000 (for alt three stations). Legal
counsel Stein & Plesser, Washington:. consulling
engineer Steve Lewis. Principal: Alabama Citizens for
Responsive Public Television is nonprofit corporation,
Nancy Spears, director. ALJ Ehrig also dismissed
Alabama Citizens' applications for TV stations in
Demopolis and Montgomery while granting all three to
Alabama Educational Television Commission after ap-
proving setilement agreement between two applicants.
See below. Action Jan 14,

m *Birmingham, Ala.—Chief ALJ Lenore Ehrig
granted Alabama Educational Television Commission
ch. 10 ERP 316 kw vis_, 31.6 kw aur, HAAT 1,046 ft ;
anl. height above ground 795 ft. PO. address: 2101
Magnolia Ave., Birmingham, Ala. 35205. First-year
operating cost $1,605.000. Legal counsel Hogan and
Hartson, Washington. Principals: Robert E. Dod,
general manager. (See above). Action Jan. 14.

B *Demopolis, Ala.—Chief ALJ Lenore Ehrig dis-
missed application of Alabama Citizens for Responsive
Public Television for ch. 41; ERP 447 kw vis., 44.7 kw
aur., HAAT 1,082 f.; ant. height above ground 100 f1.
PO. address: Box 642, Auburn, Ala. 36830. Estimated
construction cost $93,651; first-year operating cost
$300,000 (for all three stations). Legal counsel Stein &
Plesser, Washington; consulting engineer Steve Lewis.
Principal: (see Birmingham, Ala. above). Action Jan.
14.

® *Demopolis, Ala.—Chief ALJ LenoreEhrig granted
Alabama Educational Television Commission ch. 41;
ERP 447 kw vis., 4.47 kw aur., HAAT 1,082 ft. (See
above.) Action Jan. 14,

B *Montgomery, Ala.—Chief ALJ Lenore Ehrig dis-
missed application of Alabama Citizens for Responsive
Public Television for ch. 26; ERP 229 kw vis., 33.9 kw
aur., HAAT 590 ft.; ant. height above ground 553 ft.
PO. address: Box 642, Aubumn, Ala. 36830. Estimated
construction cost $93,600; first-year operating cost
$300,000 (for all three stations. Legal counsel Stein &
Plesser, Washington; consulting engineer Steve Lewis.
Principals: (see Birmingham, Ala. above). Action Jan.
14.

8 *Monigomery, Ala.—Chiefl ALJ Lenore Enrig
granted Alabama Educational Television Commission
ch. 26; ERP 229 vis.. 22.9 kw aur., HAAT 590 ft.; ant.
height above ground 553 ft. (See above.) Action Jan.
14

Ownership Changes

Applications

8 KAYY(FM) Fairbanks, Alaska (FM: 101.1 mhz, 0
kw)Seeks assignment of license from Northwest
Horizons Inc. 1o Interior Broadcasting Corp. for
$5.385. Sale is contingent upon FCC grant of exten-
sion of time for completion of construction of
KAYY(FM). Seller: Michael C. Wellings has no other
broadcast inlerests. Buyers: Larry Holstrom, R. Steven
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Last This Ronstadt rides new wave. Causing a stiramong programers is Lin-
week week Title O Artist Label da Ronstadt’s new single, How Do I Make You? (Asylum), which en-
ters "Playlist” this week at 43. “It's pretty hol," comments Pat O'Brien,
' 1 Rock With Your Michael Jackson..........._ . - Epic music director at wkrairm Cincinnatti, Ohio, who also says it's, “really
2 2 Do That To MeDO Capt. & Tennille ........ ... Casablanca compatible with contemporary radio” Though some programers re-
3 38 Coward of the Countyll Kenny Rogers. . United Artists port being wary of the single’s hard rock sound, Kerry Jackson, pro-
4 4  We Don’t Talk AnymoreO Cliff Richard. ... ... EMI/America gram director at wasviaw Guntersville, Ala, joins those enthusiastic
7 5 Deja VuO Dionne Warwick. .. .............. .. .  Arista apout it, sa)'l'mg it “adds a lot of va_melly to a playlist full of downtempo
9 6 SaraDFleetwood Mac. ... .. o  Warner Bros. hit _records. Rick Shanno‘n. music dire(;lor at krOY(aAM) Sacramento,
Calif, compares Ronstadt's new style with that of Deborah Harry and
6 7 TheLong RunOEagles... ...................... .. Eleklra Pat Benatar and reports “really good phones” in reaction to airplay.
5 8 Escaped Rupert Holmes.. ... ... .. .. ... Infinity Some credit for the singer's new sound goes to Mark Goldenberg,
14®@ 9  Yes I'm ReadyO Teri Desario/H.W. Kasey .. ... Casablanca who sings backup vocals and wrote three cuts on the forthcoming LP
15@10 Longerd Dan Fogelberg. ... ......... o Epic Mad Love, scheduled for release by mid-February. Goldenberg's
10 11 I Wanna Be Your LoverC Prince ... ... .. Warner Bros. West Coast new wave pand. The Cretones, is scheduled for a deput
12 12 Crazy Little Thing Called LoveO Queen. . ... .. . . Atlantic LP. on Planet records n Fe:brualry. "Co_me-bacl} contender. Fw,e
points away from entering "Playlist” this week is Tommy James's
8 13  Cruisin’D Smokey Robinson .......... .. - -+ Motown Three Times In Love Millennium),the title cut from an LP scheduled
18 14  On the RadioO Donna Summer.... ... ... .. . . Casablanca for release in February. Pat Martin, program director at wspT-FMm
17 15  Working My Way Back To YouU Spinners. .. . Atlantic Stevens Point, Wis,, reports it is among the five best-selling singles in
13 16 Don’t Do MeO Tom Petty/Heartbreakers. .. ... .. Backstreet his market after two weeks of airplay. Jackson also reports his
11 17 BabeOStyx. ... A&M marll(et ‘_‘tplicked uptc?n tf?ITz Tingfle fast” tanfd that, in_(ijls secondtvlv_etc-zk of
airplay, it is generating, “lots of requests from a wide range of listener
19 18 Romeo’s TuneC Steve Forbert........ - - Nemperor agg g?loups.?James'sglast hit recc?rds were Draggin’the%ine in 1971
20 19 This Is tD Kenny Loggins ... Columbia and Crystal Blue Persuasion with the Shondells in 1969, both on
16 20 Cool ChangeU Little RiverBand ................ ... Capitol Roulette Records.
25 21  American DreemO DirtBand .. .......... ... . United Artists
26 22  September MornO Neil Diamond. ... .. .. . . . Columbia Country
23 23 Daydream Believert Anne Murray ..... ............ Capitol
34424 Desired Andy Gibb. . .. ... ........... ... ... ... RSO Last This
21 25 JaneO Jefferson Starship. ... ..... ... ... .. Grunt week week  Title 3 Artist Labe!
36 @26 Second Time AroundO Shalamar................. .. Solar 1 1 Coming Back for MoreO T.G. Sheppard. ... .. Warner Bros.
38m@27 “997OTORO ... .. L Columbia 13¢ 2 YearsO Barbara Mandrell . . MecA
27 28  Please Don’t GoO KC & Sunshine Band. . . ... L LS 2 3 Leaving Louisianat Oak Ridge Boys... ..... ... .. MCA
45@29 HimORupertHolmes ............................. Infinity 5 4  Love Me All Over Againt Don Willlams .. ..MCA
24 30 WhyMeOStyx... ............................ ... A&M 3 & Coward Of the Countyd Kenny Rogers .. United Artists
32 31 Wait For MeOHall & Oates .. ......................... RCA 7 6 You Know Just What I'd DoO Twitty/Lynn .. . .. MCA
43@32 Too HotOKool & theGang......................... De-Lite 6 7 Holding the Bagt Moe & Joe ... Columbia
35 33 When I Wanted YouD Barry Manllow . ............... Arista 187 8 You'd Make An Angel Wanna CheatO Kendalls ... Ovation
— W34 Another Brick In the WallO Pink Floyd. .. ..... ... Columbia 8 9  Pour Me Another TequilaT Eddie Rabbitt. .. Elektra
4035 VoicesOCheap Trick ... ... e . .. Epic 4 10  Help Me Make It Through the NightQ W. Nelson. Columbia
44136  RefugeeO Tom Petty/Heartbreakers.............. Backstreet 10 11 How I Miss You TonightQO Jim Reeves ..... RCA
30 37 Don’t Let GoOlsaac Hayes ....................... Polydor 11 12  Tell Me What It’s Liker) Brenda Lee. ... ... MCA
29 38 StillDCommodores .................... ......... Motown 9 13  Missing Youll Charley Pride . AU RCA
31 39 Third Time LuckyO Foghat . ... ... . ... .. Bearsville 12 14  Happy Birthday Darlin’0 Conway Twitty . ... MCA
22 40 Ladies’ NightU Kool & theGang .................. De-Lite 19 15 Your Old Cold Shouldert Crystal Gayle . ... . Columbia
37 41 Forever MineO O'Jays ... ....................... Phila. Int’l. 2116  Daydream Believert Anne Murray . .. .. .... . Capitol
5042 HeartbreakerO PatBenatar....................... Chrysalis 17 17 Ain’t Livin’ Long Like ThisO Waylon Jennings .. .. RCA
—~ @43 How Do I Make YouOLinda Ronstadt. ... . . . Asylum 14 18  Blue HeartacheO Gail Davies. ............ . Warner Bros.
48 44  Fool In the RainO Led Zeppelin .. ... ... . .. . Swan Song — 19 My Heroes Have Always Been CowboysO W. Nelson .. Col.
— 445 Lost Her In the SunOJohn Stewart. .. . ... ... .. ... RSO —[A20 You’re Gonna Love Yourself.. .0 Charlie Rich United Artists
33 46  Better Love Next TimeODr. Hook................... Capitol 20 21 Lay Back In the ArmsO Randy Barlow. . Republic
41 47  You Know That I Love YouO Santana. . ...... .... Columbia 15 22  Baby You're Something( John Conlee .. .. ... MCA
— 48 Back On My Feet AgainOBabys. ................. Chrysalis — 23  Midnight Choira Larry Gatlin .. ........ ... .. Columbia
49 49 Last Train to LondonOE.L.O......................... .. Jet — 24 I'd Rather LeaveO Rita Coolidge . . A&M
— 50 Let Me Go LoveO Nicolette Larson......... .. Warner Bros. 16 25 Your Lyin’ Blue EyesC1 John Anderson. . . Warner Bros.

These are the top songs in air-play popularity as reported by a select group of U.S. stations. Each has been "weighted" in terms of Arbitron audience ratings for the reporting
station on which it is played. A | indicates an upward movement of five or more chart positions between this week and last.
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ing, made the point that one-third of the
population is still unable to receive public
radio, and until that condition is remedied,
CPB cannot fulfill its congressional man-
date to make public telecommunications
available to all citizens of the U.S”’

CPB also recommended that the FCC
adopt *‘discrete classes of stations; a set of
intra- and inter-class mileage separations
for allocation purposes; and establish
alternative allocations standards for special
cases to increase the flexibility necessary
to permit ‘drop-in’ channels.”

National Public Radio supported CPB’s
recommendations. NPR said it is “‘critical
that this haphazard assignment of precious
frequencies be changed immediately and,
to the extent possible, reversed.”’ It said,
however, that CPB’s table, provided for in
the further notice, is too ‘‘rigid”’ and
doesn’t provide for enough “‘diversity and
local decision-making in the future
development of usage of noncommercial
channels.”

NPR had some recommendations of its
own. It said the FCC should adopt a table
with the following priorities: one channel
for high-power stations for each of the top
100 markets; one service for every part of
the United States; a second channel for
high-power stations for each of the top 70
markets; a second service for every part of
the U.S.; and local transmitter service for
every city with population in excess of
100,000. NPR also urged the development
of improved receiver selectivity for TV
sets.

The National Association of Broad-
casters documented what it calls ‘“‘severe
interference’’ to ch. 6 stations. NAB asked
the FCC to adopt a table that will protect
ch. 6 and further reduce interference by
placing limits on vertical polarization, co-
location (having the same FM station
operate on the same antenna or tower as
the ch. 6 station) and on the power of FM
educational stations. NAB also advocated
that FM stations pay for television filters
and other devices that will help eliminate
ch. 6 interference.

The National Federation of Community
Broadcasters supported the idea of in-
creasing the number of different FM
classes of stations with a ‘‘concommitant™
employment of mileage separation cri-
teria.

ABC said there was an ‘‘urgent need”
for the FCC to move forward and develop
an FM band that will prevent ch. 6 inter-
ference. ‘At the same time,’ ABC’s com-
ments said, ‘‘the agency should carefully
consider the feasibility and desirability of
the development of a table of assignments
to insure orderly educational FM band
growth consistent with ch. 6 interference
concerns.”’

The Electronics Industries Association’s
consumer electronics group said the
FCC’s FM assignment policy creates a
“‘dilemma . .. interference to ch. 6 can be
eliminated only by degrading TV reception
performance standards’’ The consumer
group added that ‘‘the FCC’s intent to
assign even more powerful noncommer-
cial FM stations within the ch. 6 Grade B
contour will exascerbate the dilemma.”’

IneSyne

Optical inclusion. AT&T and eight Bell system companies announced last week that they
have filed with FCC for permission to construct 496-mile fiber optics telecommunications
link between Washington and Cambridge, Mass., to supplement its existing microwave and
coaxial telephone links in serving Eastern megalopolis. At Washington press conference
last Wednesday, Robert Kleinert, president of AT&T Long Lines, said fiber optics system,
which will include additional 115 miles of optical cable linking main line to city centers,
“will be the longest such system in the world and the first really major application of
lightwave technology for interstate telecommunications.” Kleinert said that when system is
first turned on—some time in 1983 —it will be capable of handling 40,000 two-way voice
circuits, but, he added, “Bell Laboratories are already at work on ways to double this ... to
carry some 80,000 conversations” Cable, just one-half inch in diameter, consists of 12
one-eighth inch plastic ribbons {(each containing 12 hair-thin fiber strands), protected by
three protective sheaths. According to Kleinert, each of 144 fiber strands is presently
capable of carrying 672 voice circuits or one television channel. Cost of project, including
cable, installation and associated electronics, is $79 million. John Stallknecht, director of
product engineering at Western Electric, firm that is manufacturing cable and associated
electronics, said that he couldn’t break out cost of cabile itself, citing competitive reasons.

O
Yes, but. Electronic Industries Association has announced conditionat support for
President Carter's recent moratorium on high-technology exports to Russia. Condition
stipulates that EIA will stand behind moratorium if other industrialized countries stand with
it. EIA President Peter F. McCloskey said: “The U.S. no longer enjoys anything like a
monopoly in sophisticated electronic equipment and components. ... Unless the
administration is successful in oblaining each of our industrialized allies' cooperation in
carrying out these sanctions, U.S. efforts to withhold high-technology products will not be
successful”

|
New life. New manufacturing company, born last year in suburbs of Washington, witl be
ready with sole product, two-deck cartridge recorder-player, at National Association of
Broadcasters convention this April. D-B Electronics Inc., founded by David R. Durst and
Mary S. DeSimone, will distribute series 2000 cartridge machine through six distributors.

[}
Also new at NAB. Valtec will be marketing its VS-100 fiber optic video system as new
tool for broadcasters at this year's NAB convention. Valtec said that system —three
kilometer link —can be used for transmission of video and audio to and from remotely
located TV transmitler and “at sporting events and conventions the ink between the
control console and the microwave van can be made with a minimum of cable space and
without concern for routing since fiber optic cables are immune to electrical interference”

O
From acorns. Oak Industries, electronic manufacturer and operator of subscription
television station, announced that it will begin construction in May on new plant in
Carlsbad, Calif. New $7 million, 100,000 square foot facilities will manufacture equipment
for STV and for cable television systems.

|
From Miami. Wometco Enterprises, another major STV operator, will get its STV
equipment from Magnavox, North American Philips division. Wometco awarded $5 million
to Magnavox for supply of STV decoding equipment.

O
Sun trouble. 1980 is final year of 11-year solar cycle which means that solar aclivity-
spots and flares will be at maximum. Solar activity can have adverse effect on all types of
radio communications, particularly short wave. National Aeronautics and Space
Administration, in effort to better understand cycle phenomenon and cause and effect of
solar aclivity will launch spacecraftin mid-February aboard Delta rocket. Spacecraft will fly
in 300-mile circular orbit, look at sun and feed data back to earth on sun's activities for at
least one year. Cost of spacecraft and one year of operation is S80 miltion.

0
What about 27 mhz? Association of Maximum Service Telecasters, in comments to FCC
on proposed new personal radio service and relocation of citizen band radio service to
900 mhz, said notice of inquiry erred in not proposing to close out present CB operations in
27 mhz band. AMST, concerned about interference to TV reception at 27 mhz, cited
commission's own personal radio planning group’s conclusion that TV interference would
not be reduced since not enough CB'ers would be attracted to new service. AMST said
close of 27 mhz need not create hardship on CB, since phase-out could be accomplished
over reasonable length of time. AMST also pointed out that commission’s notice asked
comments on “Cadillac” class of personal radio service without indication that relatively few
CB users would be willing to pay costs for extra features in service. Of new features offered,
association said, automatic transmitter identification service alone is essential in that it
would enable FCC to effectively police new band. Other suggested features would waste
spectrum, AMST contended.
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Closed-captioning
set to start up
in the spring

ABC, NBC and PBS will add
subtitles for benefit of
hearing-impaired on selected
programing; Sears to sell decoder

Programs ranging from ABC’s Vega$ and
NBC’s Wonderful World of Disney to
Public Broadcasting Service’s Nova will
become more, or less, evident to hearing-
impaired viewers beginning on March 15.
That is the startup date of the project in
which the two commercial networks, PBS
and the new, nonprofit National Caption-
ing Institute will initiate their joint project
of providing closed-captioned programing
for the benefit of an audience estimated at
14 million.

Initially, ABC, NBC and PBS will air
a total of 16 hours of closed-captioned pro-
grams— Eight is Enough, Barney Miller,
the ABC Sunday Night Movie and one
half-hour program still to be selected, on
ABC; Wonderful World of Disney, the
NBC Monday Night Movie and the NBC
Friday Night Movie, on NBC; and Once
Upon a Classic, Masterpiece Theatre,
3-2-1 Contact, Mystery!, and Nova, on
PBS. An effort has been made to avoid
schedule conflicts.

PBS will add three and a half more hours
of closed-captioning programing later in
the spring— Odyssey and QOuver Easy—and
by the end of the year will have its total up
to 12 hours.

CBS declined the government’s invita-
tion to participate in the program. It said it
was interested in developing a different
kind of technology—teletext—which can
provide a host of services in addition to
closed captioning (BROADCASTING, March
26, 1979).

The adapter units that will permit
viewers to make the captions visible will
be available from Sears, Roebuck & Co.
through its spring/summer catalogue for
$245.95. The company will begin filling
orders on March 15. NCI will work with
Lions Club International and the National
PTA to arrange for financial aid for those
who need it.

The closed-captioning program is a pro-
ject brought to life through the efforts of
the former Department of Health, Educa-
tion and Welfare, whose Bureau of Educa-
tion for the Handicapped provided the
necessary funding, and PBS, which since
1972 has been developing and testing the
caplioning system.

ABC also helped to pioneer the system
in 1971. At the first National Conference
on Television for the Hearing Impaired, in
Knoxville, Tenn., it demonstrated how
captioning might operate.

The system makes use of line 21 of the
TV vertical blanking interval, a portion of
the screen that does not ordinarily contain
video information. The captioning can be
seen only when decoded.

The captioning itself is done by NCI, at
centers in suburban Washington and Los
Angeles. The networks provide the center
with cassettes of programs and dialogue is
encoded into captions which are recorded
on a magnetic disk. The disk is then
returned to the network where it is in-
serted onto line 21.

ABC and NBC estimate that participa-
tion in the program for the first year will
cost them $750,000 each—3$500,000 for
captioning (at $2,000 per piogram hour)
and $250,000 for transmission and other
costs. PBS’s captioning cost is $200,000.
The lower cost is in recognition of the
funding, experience and equipment HEW
and PBS have already contributed to the
system. The difference in cost, though,
will be made up from the $8 royalty NCI
will receive from the sale of the adapters.

The adapter used in the system was dis-
played and demonstrated (using
videotape) at the National Religious
Broadcasters convention in Washington
last week. The set-top adapter includes
both UHF and VHF tuners in addition to
the captioning decoding electronics and is
designed to accommodate an additional
captioning service—for bilingual caption-
ing or captioning at a lower reading level—
and Infodata, an alphanumeric teletext
service. According to John Ball, president
of NCI, since the two captioning services
require only 50% of the total transmission
capacity, the Infodata service was added to
utilize the remaining 50%.

Ball said that in the Infodata mode, the
adapter is capable of receiving and display-
ing four pages of text (16 rows of 32
characters) per minute.

Linda Carson of NCI said that by mid-
summer a television set, also made by
Sanyo and marketed by Sears., will be
available with the adapter built in for
around $500—$100 more than a compara-
ble television without the added circuitry.

FM flexibility urged

Comments in ch. 6 interference

inquiry cite need for table

of assignments that can change
to meet differing characteristics

Comments filed in the FCC’s proceeding
looking into, among other things, reduc-
ing television ch. 6 interference from edu-
cational FM stations were varied—but the
ultimate consensus was the same—the
proceeding has gone on far too long, and
the FCC should act immediately to estab-
lish a flexible FM table of assignments to
meet the needs of different regions within
the United States.

The Corporation for Public Broadcast-
ing, which petitioned for the proceeding in
1972, said that ‘‘a table of assignments
cannot be an effective tool of spectrum
allocation and at the same time promote
the growth of frequency utilization, unless
the table is constantly and easily amenda-
ble’” CPB, whose proposed table of
assignments was put out for public com-
ment in the latest round of this proceed-
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Sao Paulo talks
give rise to
hopes for 9 khz

State Department’s Jahn says
other countries in hemisphere
are opén-minded on matter while
some have joined U.S. on issue

U.S. officials returning from a meeting
with representatives of other western
hemisphere nations in Sao Paulo, Brazil,
appeared reasonably optimistic that the
hemisphere will join other areas of the
world in narrowing AM channel spacings
from 10 khz to 9 khz. William Jahn, of the
State Department, said the U.S’s chances
of persuading the other countries in the
region to follow its lead on the issue *‘look
pretty good.”’

The seven officials, members of the
U.S. delegation to the Region 2 conference
on AM broadcasting to be held in Buenos
Aires beginning on March 10, attended a
working group meeting the week of Jan.
14 held in connection with the conference.

The Americans were aware that the U.S.
is virtually alone on the proposal, which
could not be adopted unless all of the
countries in the region approved it. So they
regarded the Sao Paulo meeting, which
was attendeéd by 14 of the region’s 39
countries, as an important warm-up for
the conference.

They presented five papers on the
issue—explaining, defending and promot-
ing it—and spent considerable time in in-
formal conversation on the matter with
representatives of the other countries.

Jahn said, however, that Canada appears
to beé maintaining its opposition to the pro-
posal. This is in line with the views of
Canadian broadcasters.

But the Netherlands Antilles helped the
U.S. break ground on the issue. It submit-
ted a proposal calling for 9 khz separation.
And Chilean representatives sald infor-
mally they would support the proposal.
Brazil provided some support with a report
that it had changed the frequencies of a
number of stations without serious prob-
lerns.

Other countries at the meeting said they
will consider the proposal further. Repre-
sentatives of Mexico, with which the U.S.
has a bilateral agreement on AM broad-
casting, said that country wants to discuss
the proposal’s possible impact on that ac-
cord.

““Most of the countries were noncom-
mittal.”’ Jahn said. “They want to study
the documents we provided. Some are
leaning for and some against the proposal.
But all are open-minded and are looking at
the details.”’

Technology”

In sum, Jahn said, ‘‘We feit pretty op-
timistic”” But he said the U.S. will follow
up with the countries that attended the
meeting and pursue the matter with coun-
tries that were not represented.

One matter worrying some U.S. broad-
casters in connection with the Region 2
conference is that U.S. interest in 9 khZ
could cost the country in terms of its 25
clear channels. The concern is that Canada
or some other neighboring country will
make its support of the proposal con-
tingent on the U.S. agreement to turn over
one or more of the clears.

Jahn said the issue did not come up in
Sao Paulo. But he acknowledged that the
U.S. would have to be prepared in the
event it is raised in Buenos Aires.

While the U.S. is pressing for 9 khz as a
means of finding room for several
hundred additional AM stations, the prin-
cipal concern of a number of countries
showing interest in the proposal is inter-
regional interference: stations on a 10 khz
system in the western hemisphere and
those on a 9 khz system in Regions 1
(Europe and Africa) and 3 (the Pacific and
Asia) are expected to interfere with each
other’s signals.

But if the Americans who were at Sao
Paulo had a relatively bright view of
things, the FCC’s foreign affairs adviser,
Kalmann Schaefer, who did not attend the
meeting. does not. In response to a ques-
tion at a workshop at the National
Religious Broadcasters convention in
Washington last week, he said, ‘I think
we will not get 9 khz at the [Buenos Aires]
conference.”” He said the U.S. could con-
sider the conference a success *‘if we do
not get the door slammed in our face, and
we can come back at a subsequent con-
ference on the issue.”’

SMPTE meeting
is all-digital

Television conference will spend
two days in Toronto on the subject

No one needs to impress the Society of
Motion Picture and Television Engineers
with the importance of digital technology.
The national organization has devoted the
entire two days of its 14th annual televi-
sion conference to discussing the subject.

Ray Brule, the conference’s program
chairman, said the all-digital theme was an
outgrowth of ‘‘a growing interest in not
only the digital plant, but also in digital
video and audio and in the use of digital
technology for teletext information
systems.’ Brule added that the idea of the
conference is ‘‘to let everybody have a
crack at what should be happening in the
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next decade.”

The conference, which gets under way
this Friday at the Sheraton-Centre hotel in
Toronto, will address topics relating to
television and digital technology in four
half-day sessions: the all-digital television
plant (Friday morning). digital signal pro-
cessing (Friday afternoon), digital
transmission and testing (Saturday morn-
ing) and digital video recording (Saturday
afternoon).

Technical sessions will be comple-
mented by equipment exhibits and there
will be time for socializing at a Friday
luncheon and later that evening at a recep-
tion sponsored by Digital Video Systems.

A French firm, Antiope Videotex
Systems, will use the conference to an-
nounce and demonstrate a new develop-
ment in the teletext system it has been at-
tempting to sell in the United States in thé
past year. According to President Pierre
Gaujard, Antiope has developed a 72-page
memory capacity for its teletext decoder.
The multi-page meniory is signiticant as it
solves one of the major drawbacks to a
practical system by effectively eliminating
the problem of viewers having to wait for
specific pages of information.

Brule noted that 500 persons have pre-
registered for the conference and said that
that ‘‘indicated somewhere around 800
registrants’ will be on hand when the con-
ference opens.

The following is a list of speakers who
will deliver papers at each of the technical
SEessions:

The all-digital television plant: William
M. Webster, RCA Laboratories; Frank
Davidoff, CBS Television Network;
Robert Hopkins, RCA: Peter Rainger,
BBC; Toshi Doi, Sony Corp.; Jurgen K. R.
Heitmann, Robert Bosch GmbH, and
Anthony H. Lind, RCA Corp.

Digital signal processing: John Lowry.
Digital Video Systems; J.L.E. Baldwin, In-
dependent Broadcasting Authority; E.
Dubois, INRS-Telecommunications &
Bell-Northern Research; Dennis Fraser,
NEC America Inc.; Richard Kupnicki,
Digital Video Systems; Richard G. Shoup;
and Steve Kreinick, Thomson-CSF Labs.

Digital transmission and testing:
Michael Ferguson, Bell-Northern
Research; Denis J. Connor, MacDonald,
Dettwiler & Associates; John Storey,
Canadian Department of Communica-
tions; Robert A. O’Connor, CBS; Yves
Noire!l, Antiope Videotext Systems; David
Sillman, Public Broadcasting Service; and
Walter Ciciora, Zenith Radio.

Digital recording: Dominique Nasse, C-
CETT; Charles E. Anderson, Ampex:
Josef Sochor, Robert Bosch; Yoshizumi
Eto, Hitachi; Yoshitaka Hashimoto, Sony:
E. Stanley Busby Jr., Ampex; Robert
Thompson, RCA; and William G. Con-
nolly, CBS.



areas and provide more opporiunities for
minorities.”

® Developing proposals lo improve the
manner in which frequencies are assigned,
including incentives for users (of the non-
broadcast portion) to conserve the in-
creasingly crowded spectrum.

® Encouraging the use of satellites, ca-
ble television and other technologies to
deliver public services and to improve
rural communications.

® Working with Congress and the FCC
to protect First Amendment rights and the
free flow of information, through such
measures as the administration bill
governing police searches of newsrooms.

® Continuing to support ‘‘a strong, in-
dependent public broadcasting system and
working to increase its coverage to reach
all Americans.”’

Nor is that all. The President said that
later this year he will submit 1o the Senate
the “‘Treaty and Protocol’’ that emerged
from the general World Administrative
Radio Conference that concluded in
Geneva last month (BROADCASTING. Dec.
10, 1979). That conference, and the
follow-up conferences that will be held in
the next few years, he said, ‘‘will deter-
mine the utilization of the radio spectrum
for the rest of the century.”

Concentration
of control gets
another going-over

Small business subcommittee
brings regulators up to Hill to
testify about their efforts in
this area; some worry about
First Amendment implications

Representatives of six federal agencies ap-
peared before a House small business sub-
committee last Monday to talk about con-
centration of media ownership and how
their agencies focus on the issue.

John LaFalce (D-N.Y.), chairman of the
subcommittee, said he was concerned
about recent media mergers and wanted to
take a look at the trend toward greater con-
centration. ‘“The possible implications for
the freedom of the press are simply too
strong, in my eyes, for the Congress to ig-
nore the trend toward extinction of the in-
dependently owned and operated newspa-
per, television and radio station,” LaFalce
said. ‘‘Because many of these independent
newspapers and broadcast stations are,
themselves, small businesses, and be-
cause media concentration may have ad-
verse affects upon small businesses that
rely on advertising, my subcommittee will
examine all aspects of this situation.”

The Federal Trade Commission testified
in the morning session, along with the
Justice Department and the General Ac-
counting Office.

An FTC media concentration proceed-
ing is principally concerned with newspa-
per chains. Jonathan Gaines, an assistant
director in the commission’s Bureau of

Competition, which is handling the pro-
ceeding, said that it is the “‘inherent dis-
cretionary control over the selection of
l[information] that will enter the main
channels of distribution that makes media
firms gatekeepers to the marketplace of
ideas and that seems to underlie many of
the concerns which have been voiced
about media concentration.”

Gaines conceded that the First Amend-
ment must be taken into account
whenever consideration is given to apply-
ing a law to a media firm. In explaining his
position, Gaines said that ‘‘to me, entry
barriers may be the key to supplemental
approaches . .. analyzing entry barriers in-
cludes analysis of the number of firms po-
tentially able to offer similar products or
make discretionary decisions on whether
to publish similar material ... Low entry
barriers help to disperse [that] discretion-
ary power.”’

Sanford M. Litvack, the Justice Depart-
ment’s new antitrust chief, said that
Justice’s Antitrust Division has involved
itself in FCC proceedings concerning com-
petition in the electronic media. And, he
said, ‘‘we will continue to enforce existing
competition antitrust laws to promote new
entry and greater competition among
newspapers and to challenge acquisitions
that threaten an opposite result.”’ Litvack
stressed, however, that ‘‘there is a danger
that well-meaning attempts to enhance
diversity of opinion by preventing the
growth of newspaper chains might in some
instances have a contrary result. For this
reason the Antitrust Division is not yet
prepared to recommend the enactment’
of legislation to limit or break up media
combines.

LaFalce questioned both Gaines and
Litvack on the feasibility of limiting news-
paper ownership in certain circumstances.
Litvack said it might be constitutional in
some instances, but he would have grave
concerns about the constitutionality of
such a law. Gaines agreed.

Tim Lee Carter (R-Ky.), however,
offered the opinion that newspaper chains
were engaged in ‘‘thought control” and
that something ought to be done to pre-
vent further concentration.

The afternoon session brought mem-
bers of the FCC, the National Telecom-
munication and Information Administra-
tion and the Small Business Administra-
tion to the witness table.

Richard Shiben, FCC Broadcast Bureau
chief, said the commission fosters diver-
sity of ideas through its licensing and
regulatory scheme. He outlined the FCC’s
rules on a national, regional and local
level, which maintain diversity by restrict-
ing the number of stations any one person
or group may own, and where those sta-
tions can be located.

Shiben said that while these steps have
been effective, the FCC is currently look-
ing toward means to create further diver-
sity. Those include not only more outlets
for expression, he said, but also the en-
couragement of minority employment and
ownership in the broadcast industry.
““These actions,”” Shiben stated, ‘‘are
designed to address the problem through a
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market structure approach rather than
direct interference in the day-to-day pro-
graming functions of the stations.””

Shiben pointed out that the great bulk of
broadcast stations in this country are out-
side major markets and represent, to a
large extent, small business. ‘“*Combiha-
tions of two regionally oriented media
firms may even provide an opportunity for
more diversity and competition in the na-
tional media market by giving the merged
firms greater resources with which to pro-
vide independent national programing or
reporting,”’ he said.

For these reasons, Shiben said, the FCC
has not received complaints that recent
mergers and acquisitions have adversely
affected small business. ‘‘Rather, the com-
plaints we do receive in this area concern
the general question of diversity of view-
points.”’

LaFalce questioned Shiben about prior
restraint of the broadcast of obscenities.
Shiben answered that his *‘gut reaction”’ to
prior restraint, even on a national level,
say with Iran coverage, would be negative.

John Lyons, program manager for
NTIA’s broadcasting and cable policy, said
there are two potential reasons for multiple
ownership. ‘‘The first is that broadcast sta-
tions are highly profitable and hence are
good sources to reinvest one’s profits. The
second is that economies of scale exist for
multiple station ownership that effectively
lower costs and increase the return to a sta-
tion.”’

He said that while the traditional ap-
proach to broadcast concentration can be
found in FCC multiple ownership rules
and decisions, the alternative approach—
‘‘a belief that broadcast concentration will
be diluted in technology’’ —is fast gaining
prominence.

Lyons said that it’s becoming apparent
that ‘‘further structural regulation is
unlikely and that content regulation by the
FCC, which is also the result of outlet
scarcity, is both ineffective and fraught
with First Amendment difficulties”’ Lyons
spoke about the future joining of the print
and broadcast media, in technologies such
as teletext. He said NT1A opposes the ex-
tension of broadcast-type controls to print
when it is distributed electronicaily. *‘In
fact,” he said, ‘‘we believe it is time to roll
back the few tentative steps already taken
in that direction and establish a strong
policy favoring extending full First
Amendment protections to all electronic
media as soon as practically possible.”

As a first step in that direction, he said,
NTIA will soon urge the FCC to remove
all fairness requirements for cable systems
that provide access channels for general
public use. ‘““We believe that it is un-
necessary to apply a scarcity-based broad-
cast regulation to a service in which chan-
nel abundance, not scarcity, is increasingly
becoming the rule. We will also strongly
urge the commission to extend the cable
fairness doctrine exception for ‘newspaper
facsimile’ service to all data information
services provided over electronic
facilities.””

LaFalce said he would hold a future
hearing, at a date yet to be set.



of its board of directors, said that foreign
ownership could be limited by the princi-
ple of reciprocity and pointed out that
“FCC and congressional policy reveal an
intent that the principle of reciprocity be
followed when foreign interests are in-
volved in the communications industries
of the United States. Under the principle,
Canadian limitations on United States
ownership of cable systems in Canada dic-
tate reciprocal limitations of Canadian
ownership of cable systems in the United
States.

“‘In Canada a cable television company
may have no more than 20% foreign
ownership and all of its directors must be
Canadians. There are no similar restric-
tions on Canadian ownership and control
of cable and CARS systems in the United
States,”” NCTA said.

CATA, in its comments anticipated
NCTA’s reciprocity argument and charac-
terized the argument as ‘‘revenge.”’ ‘‘The
revenge motive really cuts to the heart of
this issue . . . This can best be seen by the
fact that some parties are arguing not for
ownership restrictions based on the
‘public interest,” but on so-called
reciprocity of ownership rules in other
countries. This argument is a sham and
can be rebutted with a simple reminder
that ‘two wrongs don’t make a right.””’

CATA also believed that the proposal
has had an adverse affect on the ability of
foreigners, particularly Canadians, to land
cable franchises. ‘‘The mere filing of the
instant petition has already had an effect
on competition for local franchises. The
commission’s processes are being used,
and, we believe, abused so long as this
petition is outstanding.”

If the issue were to be decided by the
volume of paper filed, those against the
proposal would surely win. But comments
were filed by a number of cable operators
who contributed their support to Midwest.
Comcast Corp., Metrovision Inc., New
Channels Co., Sammons Communica-
tions Inc. and the Tribune Publishing Co.
filed joint comments and Storer Broadcast-
ing filed separately.

Storer liked the idea of reciprocity.
‘“Since many countries of the world, in-
cluding the United States’ neighbors to
the north and -south, prohibit foreign
ownership of broadcasting and telecom-
munications facilities in their countries, it
is only fair that our own country prohibit
alien ownership of domestic cable televi-
sion systems—at least by citizens of coun-
tries which deny similar privileges to
United States citizens.”

Storer added that for the United States
not to adopt such a policy would be ‘‘an
éxercise in international masochism.’

In the joint filing the cable operators
urged the commission ‘‘to take prompt
and decisive action to curb a significant
trend of foreign ownership and domina-
tion of cable television systems.’

They also pointed out that the legislative
history of the Communications Act
reflects ‘‘clear congressional intentions to
insure that national communications
media not be subjected to undue alien in-
fluence and control.”

Carter’s on
FTC’s side in
fight with Hill

President aims to protect
power of regulators, vows
to oppose Congress if it
interferes with agencies;
written State of the Union
outlines media platform

Members of Congress who seek to restrict
the powers of the regulatory agencies will
have to deal with that man in the White
House. President Carter made that ciear—
with specific reference to the Federal Trade
Commission—in the written State of the
Union message he submitted to Congress
last week. The message also listed Carter’s
aims in the field of telecommunications.

The President supported the Regulation
Reform Act but opposed proposals to sub-
ject agency actions to veto by either house
of Congress (as is the case with an FTC
authorization bill that has passed the
House) or to transfer regulatory policy
decision-making authority to the federal
courts (a reference to a Senator Dale
Bumpers [D-Ark.] amendment to a court
reform bill that the President otherwise
supports).

Furthermore, he noted that last year had
seen ‘‘assaults on various important
regulatory statutes, especially the Federal
Trade Commission Act, seeking ground-
less exemptions, crippling loopholes, and
unprecedented congressional interference
with ongoing proceedings’—an apparent

reference to the controversial children’s
television advertising rulemaking among
other FTC initiatives that are under legis-
lative attache.

‘I will resist strenuously all such efforts
to confuse special interest pressure with
regulatory reform.” the President said.

The President’s remarks appeared
aimed at the Senate bill sponsored by
Senator Wendell Ford (D-Ky.) (S.1991).
The White House had already made clear
the President’s opposition to the measure
(BROADCASTING. Nov. 19, 1979).

In the section of the message dealing
with communications, foreshadowed last
month in a speech given by White House
aide Rick Neustadt to a luncheon meeting
of the Federal Communications Bar Asso-
ciation (BROADCASTING, Dec. 24, 1979),
the President said his highest priority is
passage of regulatory reform legislation
covering the telecommunications irtdustry.
He also said his administration in 1980 will
continue its effort to ‘‘make the media
more diverse and to insure lhat the public
gets the full benefit of the advances in
communications technologies.”

Specifically, he said his administration
is:

® Working to increase minority partici-
pation in broadcast ownership. Carter
noted that the administration program
““had helped produce a two-thirds increase
in minority ownership of broadcast sta-
tions.”

m Working with the FCC to continue to
eliminate ‘‘needless paperwork and
regulations.”

B Pursuing plans to make spectrum
space available ‘‘for as many as 1,000 new
radio stations, to improve service to rural
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copyright owners or originating stations”

Rose foes. House Communications Subcommittee hearings on Charles Rose’s (D-N.C)

bill to make broadcasters liable for airing political spots using tapes of House proceedings,
have been put off indefinitely. Broadcasters have found discrepancy between Rose’s pro-

posal and that part of Communications Act that prohibits broadcasters from censoring

candidate appearances. Rose submilted proposed bill to supplement
states no member of Congress may use any tapes of floor proceedings to influence elec-
tions. Problem is rule applies only to members of Congress.

House rule that

Objections. National Association of Broadcasters President Vincent Wasilewski
commented on new staff working draft of Senator Ernest F. Hollings's (D-S.C.) amendment to
Communications Act of 1934 1n letter to Senate Commerce Committee Chairman Howard
W. Cannon (D-Nev). Wasilewski expressed concern about language that would stipulate
that purpose of act is to encourage diversity of ownership. “We are afraid that the FCC
might use the new draft language to go even further in attempting to break up broadcast
combinations. We would therefore suggest that this new language pertaining to diversity of
ownership be deleted or that it be made guite clear that this is not a new invitation to the
commission to increase regulation of ownership.” he said. NBC also wasn't completely
satisfied with draft. It said “draft fails to provide for some measure of protection against
retransmission of broadcast signals by cable systems without adequate compensation to

Date set. Federal Bar Association and American Advertising Federation get together in
Washington Feb. 7 at Hyatt Regency for fourth annuat Advertising Law Conference,
focusing on legal issues affecting ad industry. Featured speakers will include Federal Trade
Commission Chairman Michael Pertschuk, Senator Robert Packwood (R-Ore.) and former
FCC Commissioner Richard Wiley, now with law firm of Kirkland & Ellis.
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Maclean-Hunter Cable TV Ltd., a Cana-
dian-owned corporation, asked that the
FCC dismiss the petition on grounds that
Midwest had failed to ‘‘demonstrate how
its interest will be affected by adoption of
the proposed rules.”’

Suburban implied that it was MSO’s
competing with Canadian operators for ur-
ban franchises that were behind the pro-
ceeding and asked the FCC to require that
Midwest ‘‘make full disclosure as to
whether it is the real party in interést in
the proceeding, and in the event there are
in fact undisclosed petitioners, [Midwest]
should be required to reveal all facts and
circumstances.”

Premier Cablevision Ltd., ariother
Canadian operator, gave its interpretation
of the matter. *‘Domestic cable operators
are asking the commission to adopt a rule
in order to discourage Canadian cable
operators from bidding for cable television
franchises here in the states,” Premier
said.

Premier suggested that the proponents
of the petition don’t ‘‘really expect to
bring this off”” Their ‘‘subtle design con-
templates that so long as the proposal is
kept alive in Washington the franchising
game can be lilted in the back country,”
Premier said.

Selkirk Communications, a Canadian
firm- with systems in and around Fort
Lauderdale, Fla., and franchise applica-
tions for several Connecticut com-
munities, said, ‘‘Just three and one half
years ago, the commission completed a
thorough review of this subject and con-
cluded that alien ownership of cable televi-
sion systems was so minor and the policy
considerations so different than the broad-
cast industry ... that a rulemaking pro-
ceeding was unwarranted.”” And, Selkirk
added, Midwest has ‘‘failed to show any
significant change in the extent of foreign
ownership to require another proceeding.”’

Selkirk raised the point that the pro-
ceeding was anticompetitive. ‘A ban on
foreign ownership would be contrary to
the commission’s well established policies
of promoting competition and local control
of cable television wherever feasible,” it
said.

Selkirk countered Midwest’s sugges-
tions that foreign ownership translates to
foreign control of programing: “There is
simply no basis ... for suggesting that in-
dividual cable operators hold any danger-
ous power over the content of programs
available to the public.”

Cable America, a subsidiary of the
Canadian-owned Cablecasting Ltd., which
recently bought two underdeveloped
systems in Atlanta, said that despite Mid-
wesl’s claims to the contrary, there is no
‘“‘alarming trend”’ to warrant the reopen-
ing of the 1976 proceeding. [t said that at
the time of the original proceeding the per-
centage of cable subscribers in foreign-
owned systems was less than 1% and ad-
ded that although that percentage is
slightly higher today, it is still less than 1%.

Cable America reiterated the competi-
tion issue raised by Selkirk and other op-
ponents to the proceeding. ‘“The thrust of

the proposed restrictions is anticompeti-
tive, in direct opposition to the FCC’s
determination to promote competition
where marketplace forces are free to oper-
ate effectively.”

Two other Canadian operators picked up
on the same theme. Southern Telecom
Inc. said the proceeding ‘‘would appear to
fly in the face of the commission’s oft-
repeated objective of increasing compeli-
tion in the marketplace by deregulating the
communications industry”’ And Fresno
Cable Television Ltd. added: ‘‘Petitioner
seeks to embroil the agency in an exercise
which would be contrary to the commis-
sion’s policies of deregulation and de-
centralization in the cable field, anticom-
petitive in the area of franchise applica-
tions ...’

U.S. Cablesystems Inc., another Cana-
dian firm, injected a little sarcasm into its
remarks. It said that Midwest “‘is to be ap-
plauded for stopping shott of alluding to
the Mongol hordes, pouring over the
mountains seizing American towns and
villages—to say nothing of headends and
trunk cable ... Midwest has shown ad-
mirable restraint, only hinting at
xenophobia instead of addressing it out-
right”’

In a footnote to its comments, U.S.
Cablesystems said it has tried to ascertain
who was really behind the Midwest filing,
but has been unable to do so. ‘“‘One must
therefore assume indeed that this 1,800-
subscriber system in the heartland of the
United States has concern over foreig-
ners.”’

Maclean-Hunter Cable Television Ltd.,
in joint comments with its subsidiary,
Suburban Cablevision, listed as one of the
“wrongs’” of Midwest’s filing ‘‘the low
regard demonstrated for the commission
processes by having a party which has not
stated its interest in the outcome of the
proceeding apparently acting as a front
man.”’

(In a filing opposing Suburban’s motion
to dismiss, Midwest answered charges of
Suburban and othets that it has insuffi-
cient interest to petition for the rulemak-
ing. ““The influx of substantial foreign
capital resources erodes domestic owner-
ship at all levels, especially for smaller
owners who have limited resources and
who are forced to compete with MSO’s of
all sizes even in smaller markets ... The
issue is not limited to questions concern-
ing small or large cable systems or
markets, but rather it is the detriment to
the public interest.””)

The two national industry associations,
the National Cable Television Association
and the Community Antenna Television
Association, which are in accord on many
issues affecting the industry, are on op-
posite sides on this one. NCTA, whose
membership is dominated by major
MSQO’s, was for the idea of ownership
restrictions, while CATA, which repre-
sents mostly small systems including a
number that are Canadian-owned, was
against it.

NCTA said the FCC should go ahead
with a rulemaking proceeding, but that it’s
really not necessary. NCTA, at the urging
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De-Mobil-ized

Post-Newsweek TV’s reject ‘Edward
and Mrs. Simpson’ after seeing
accompanying ads from oil firm;
group contends spots are too

much on one side of an issue

The problem of issue advertising re-
emerged last week when three Post-
Newsweek stations canceled the six-part
Edward and Mrs. Simpson miniseries
because Mobil Oil’s TV commercials in it
were judged to take an editorial position.

A statement from Post-Newsweek said
that as a matter of policy, the company
does not sell time for commercials or
programs that take an editorial stand on
subjects of public importance.

The company said that three of its sta-
tions that had signed for Edward and
Mrs. Simpson—wrsB-Tv Hartford, Conn.,
wDIV-TV Detroit and wiXT(Tv) Jacksonvi-
lle, Fla.—found the commercials submit-
ted by Mobil to be ‘‘unacceptable.”

Mobil was asked to submit other com-
mercials that had been acceptable in the
past, but the oil company refused the
request.

Mobil had assembled a line-up of 50
stations to carry the series, produced by
Thames Television of Britain, for the
telecast starting last week. Mobil was able
to obtain other stations in the affected
markets—wvIT(TV) New Britain, Conn.,
WKBD-TV Detroit and wiCT(TV) Jacksonvi-
ile.

Post-Newsweek said ‘‘our stations will
better serve the public interest by covering
such issues fully and from diverse view-
points in their news, news analysis, public
affairs, documentary and other informa-
tional programs.”’

Mobil has encountered roadblocks to
acceptance of its commercials in the past
by TV networks because of their discus-

BottonuLine

by the companies.”

per-share basis.

outstanding.

Allied ally. Allied Artists Industries’ directors have agreed to proposal by Lorimer
(BroapcasTING, Dec. 10, 1979) for former to sell subsidiaries Allied Artists Pictures Corp,,
Video Corp. and Television Corp., plus AA's interest in fitm, “The Betsy,” to Lorimar for $7
million. Proceeds of sale would be used to discharge bankruptcy obligations of ailing
Allied Artists. Sale would require court approval and “fulfillment of certain other obligations

Zapped in sports. In reporting loss of $1,758,000 for Turner Broadcasting System Inc. for
nine-month period that ended last Sept. 30 (BrRoapcasTING, Jan. 14), Chairman R. E. (Ted)
Turner pointed out that company's Atlanta baseball Braves had loss of $2,874,000 in that
period and that its association with Atlanta soccer Chiefs was responsible for $1,120,000
loss in that nine months. TBS also owns Atlanta basketball Hawks, but no breakout is given
on that franchise, which has enjoyed success.

Up by half. Sales for fiscal first hall were up 50% at Scientific-Atlanta over year earlier, with
$86 million reported for period. Net earnings for those six months, ended Dec. 31, were up
52%, at $5.2 million. Earnings per share were $1.12. Year-earlier figures were $57.2 million
sales, $3.4 million earnings, 83 cents per share. Second-quarter sales were $46.5 million,
showing 51% improvement, while net earnings were up 49% to $2.9 million, 45 cents on

Sharing shares. Affiliated Publications, Boston-based broadcaster and publisher,
announced three-for-two stock split in form of 50% stock dividend, payable Feb. 14 to
stockholders of record Jan. 31. Split will bring shares outstanding lo 5,150,000. Company
also declared quarterly dividend of 16 cents per share after split, payable March 3, which it
said is 20% over previous dividend when adjusted for splil. And, at annual meeting last
Tuesday, Adams-Russell stockholders approved boost in shares authorized from two
million to five million. New shares, if issued, might be used to raise funds or to make
“nossible acquisitions” Under current authorization there are about 1,824,000 shares

sion of public issues.

Herbert Schmertz, vice president of
public affairs for Mobil, said the action by
Post-Newsweek was ‘‘not only censorship
but misrepresentation.”” He said the com-
mercials are ‘‘anything but explicit” in
that they use dance troupes to act out
fables whose moral is that “‘a society will
wither and die if it doesn’t move freely.”

Metromedia Television, some of whose

stations are carrying the series, came to
Mobil’s defense. The company said it
believes the ‘‘fables’’ commercials do not
directly address controversial issues of
public importance. To the ‘‘limited
extent’’ that some of the “‘fables’ might
be found to address such issues,
Metromedia continued, ‘‘those issues
already have received wide exposure on
the Metromedia stations.”

Law & Regulation:

Cable controversy

Proposal to limit foreign
ownership of cable systems
draws strenuous objections
from Canadian firms; U.S.
companies say it’s needed
to stop influx of foreigners

A petition for rulemaking at the FCC
aimed at restricting foreign ownership of
cable television systems in the United
States has generated vociferous objections
from most of the Canadian firms that cur-
rently own American cable interests. The
filing, however, found support among a
number of multiple system cable opera-
tors as well as the most powerful voice in
the industry, the National Cable Televi-
sion Association.

The petition, filed last November by
Midwest Cable Inc., an operator of a

1,800-subscriber system in Mount
Carmel, 1ll., proposed rule changes that
would limit foreign individuals or com-
panies to no more than a 25% interest in
cable systems or Cable Television Relay
Service facilities (CARS) in the U.S.
(BROADCASTING, Nov. 5, 1979).

Midwest argued that despite a similar
FCC proceeding in 1976, which ended
with a decision not to restrict ownership,
the FCC should look into the matter again
because of an ‘‘alarming increase in con-
trol and ownership of cable systems by
aliens”’ Midwest quoted from the FCC
decision in the earlier proceeding: ‘““We do
not set aside lightly the possibility that [the
cable industry] and the type of foreign in-
vestment in it may change rapidly and in
ways that would suggest a clear need for
ownership restrictions of the type pro-
posed.”’

Midwest also contended that because
cable operators are now making ‘‘signifi-
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cant editorial choices in selecting which
programing they will make available to
their subscribers,” alien ownership con-
siderations are ‘‘similar to those applicable
to broadcasting where alien interests are
severely limited and alien control totally
banned.

““The question of the increasing control
of cable systems by alien interests has
therefore now become of paramount im-
portance to the national interest,” Mid-
west said.

Following an extended comment
period, the FCC comment docket was
mostly filled with Canadian cable opera-
tors with varying American interests,
which countered Midwest’s contentions,
intimated that there were ulterior motives
behind Midwest’s filing and charged that
the entire proceeding was anticompetitive.

Suburban Cablevision, currently serv-
ing 40,000 subscribers in and around West
Orange, N.J., and principally owned by



Business’

RCA fourth quarter:
NBC earnings set
record, but costs
for SelectaVision
hold down profits

Sale of Alascom helps make year
a winner in profits and revenues

NBC “‘produced the single best profit
quarter in its history in the final three
months of 1979, although its earnings for
the year were lower. That was the word last
week from Edgar H. Griffiths, chairman of
NBC'’s parent, RCA.

The statement was part of his announ-
cement of the fourth-quarter and full-year
sales and earnings figures for RCA. Whiie
dollar details of NBC’s performance were
not released, the company said the fourth-
quarter performance by NBC ‘‘primarily
reflected the improved competitive posi-
tion of the TV network’s fall schedule,
particularly the ratings of its regular
prime-time series which were up 7% over
last year’” As further proof, RCA offered
the statistic that ‘‘the gap between first and
third place in the tightening network race
was reduced by more than 30%’

Fourth-quarter results for RCA showed
an earnings decline of 6.8%, down t0 $70.1
million from the year earlier $75.2 million.
That decline came on a 7% sales boost,
from $1.85 billion to $1.98 billion. Earn-
ings per share dipped from 99 cents to 92
cents.

According 1o Griffiths, the earnings
decline in the fourth quarter was attributa-
ble to ‘‘large increases in expenditures for
company-funded research and develop-
ment, and for the SelectaVision video disk
system.”” The chairman said RCA is pul-
ting more developmental funds behind the
video system than any other product in the
company’s history, with engineering and
manufacturing costs being expensed as in-
curred.

The research and development and
SelectaVision costs also affected the com-
pany’s full-year results, Griffiths indi-
cated. The company said its earnings of
$283.8 million, $3.72 a share, represented
the third consecutive year in which earn-
ings hit a new high. The rise over 1978
earnings of $278.4 million, $3.65 a share,
was 2%, and the 1979 earnings also in-
cluded an after-tax gain of $23 million
from the June sale of RCA Alaska Com-
munications Inc. Discounting that gain,
the company’s earnings for the year would
have fatlen to $260.5 million, a 6.4% drop.

Sales for 1979 totaled $7.45 billion, up
13% over the year earlier $6.60 billion.

RCA’s consumer electronics division
was noted as having sold more color

televisions than ever before, posting im-
proved sales, profit margins and market
share, and RCA’s communications and
service companies reported record years.
RCA Records ‘‘experienced a severe busi-
ness decline for the year” with an indus-
try-wide record return problem cited as the
cause. Nevertheless ‘‘an improvement
trend is noticeable,” following a cost
reduction program.

NBC’s improved performance still
wasn’t good enough to win back for it the
rank it used to enjoy as RCA’s biggest
profit center. That honor remains with
Hertz, the company said, even though that
unit showed lower pre-tax profit than last
year’s record level.

Radio could be one of
biggest backers of
Lake Placid Olympics

The Lake Placid (N.Y.) Olympics Organiz-
ing Committee is counting on some 120
radio stations to be, collectively, among
the biggest ‘‘sponsors’ of the Olympics
winter games set to open at Lake Placid
Feb. 13. These are stations licensed by the
committee to serve as ‘‘Official Winter
Olympics Radio Stations” and conduct
fund-raising campaigns for the games.
Their combined goal comes close to $1.5
million, and if they reach it, the committee
says, they’ll rank with Coca-Cola, East-
man Kodak, Texas Instruments and the
Ford division of Ford Motor Co. as largest
games Sponsors.

The ‘‘official’’ stations are licensed on a
one-lo-a-market basis, officials said, and
to qualify they must, among other things,
set a fund-raising goal and lay out a cam-
paign plan, have a history of community
involvement and plan substantial coverage
of the games (coverage via network affilia-
tion will usually do). Their goals range
from $5,000—a figure set by many sta-
tions—to $35,000 for wMMR (FM) Philadel-
phia, $40,000 by wMAL(AM) Washington,
worR(AM) New York, wrs(aM) Chicago
and KGO(AM) San Francisco, $50,000 for
KYXi(AM) Oregon City, Ore., and $55,000
for wzGC(FM) Atlanta.

Feb. 11-17 has been designated ‘‘Na-
tional Winter Olympics Radio Week.”’ It is
expected to be marked by (1) dedication
of a Lake Placid promenade as ‘‘Radio
Way”> and (2) intensification of the fund-
raising efforts by the “‘official”’ stations.

Committee officials say staging the
games will cost about $46 million. ABC-
TV paid $15.5 million for the TV rights,
about two-thirds of which goes to the com-
mittee. The rest of the committee’s bill
must be raised from other sources. Sale of
radio coverage rights was not permitted.
ABC, CBS, Mutual and NBC radio net-
works all will cover as a news event.
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DOREEN MAY ANDERSON
(alias DEBBIE RAYE)
Born: 6-15-53
Unmarried. One child
Distinguishing marks: tattoos
Conviction: breaking and entering
Sentence: 4 years

Doreen was a battered child and has a
weak character. Easily led into crime.
Many previous convictions for petty
crime.
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® WBKc(AM) Chardon, Ohio: Sold by B-K
Broadcasting to Dale Broadcasting for
$264,000. Seller is owned by William G.
Rimes (35.2%), Albert J. Kipp (10.5%),
A. C. Tabler (27.8%), Jim Hunt (8.0%)
and two others. They have no other broad-
cast interests. Buyer is owned by Donald
L. Smith, who also owns number of
McDonald’s restaurant franchises and real
estate development companies. He has no
other broadcast interests. WBKC is a | kw
daytimer on 1560 khz.

m Other proposed station sales include
KAYY(FM) Fairbanks, Alaska; KCGS(AM)
Marshall, Ark.; wMPH(AM) Wilmington,
Del.; wBia(aM) Augusta, Ga.; WGRI(AM)
Griffin, Ga.; kMTW(FM) Twin Falls, Idaho;
and WKYR(AM) Burkesville, Ky. (see “‘For
the Record.’ page 102).

I AP PROVED M

® WHN(AM) New York: Soid by Storer
Broadcasting Co. to Mutual Broadcasting
System for $14 million. Storer now has
only one radio station left, WLAK(FM)
Chicago, which it will sell after meeting
three-year ownership requirements (it
purchased station in April 1978). This past
year it sold KTNQ(AM) Los Angeles to K-
Love Broadcasting Inc. for $8 million,
KHTZ(FM) Los Angeles to Greater Media
Inc. for $4 million, WGBS(AM)-WLTF(FM)
Miami to Jefferson-Pilot Broadcasting Co.

for $12.5 million and wspp(am) Toledo,
Ohio, to Wood Broadcasting Inc. for $3.3
million. Storer Broadcasting still owns
seven TV’s and one FM plus WLAK in ad-
dition to cable systems. Peter Storer is
chairman. Buyer is Arlington, Va.-based
radio network, owned by Amway Corp.
(Richard DeVos and Jay Van Andel, prin-
cipals), mass marketer of home producls.

' Mutual also has purchased WCFL(AM)
. Chicago, its first step into station owner-
' ship (BROADCASTING, June 11, 1979).
. WHNis on 1050 khz with 50 kw full time.

® KQXE(AM)-KIOG(FM) Mesa, Ariz.: Sold
by Al Rau, receiver for bankrupt South-
western Media Corp., to Western Cities
. Broadcasting Inc. for $2.5 million. South-
western Media Corp. is owned by Lowell
| Homburger (21%) and nine others. Hom-
Jburger and his wife bought
i WRDD(AM) Bay City, Mich. (BROADCAST-
_ING, Oct. 22, 1979). Buyer is owned by
Peer Pederson, Howard Warren and
Richard and William Phalen (brothers),
who own KZAP(AM) Sacramento, Calif.,
KMJJ(AM)-KLUC(FM) Las Vegas and
KMGX(AM)-KRQQ(FM) Tucson, Ariz. KQXE
is on 1310 khz with 5 kw day, 500 wnight.
K1oG is on 104.7 mhz with 100 kw and
antenna 1,500 feet above average terrain.

B W|BG(AM)-WSLT(FM) Ocean City-
Somers Point, N.J.: Sold by Salt-Tee Radio
Inc. to Shore Broadcasting Inc. for

SHERMAN avd BROWN asso.

ROCHESTER, NEW YORK.

GORDON SHERMAN
Suite 430

1110 Brickell Ave.
Miami, Fla. 33131
(305) 371-9335
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$650,000. Seller is principally owned by
William C. Layton Jr., who has no other
broadcast interests. Buyer is principally
owned by T. Richard Butera (70%), who
also owned interest in WIOQ(FM) Philadel-
phia, recently sold to Outlet Co. (BROAD-
CASTING, Sept. 3, 1979). WiBG is | kw
daytimer on 1520 khz. WsLT is on 106.3
mhz with 2.9 kw and antenna 310 feet
above average lerrain.

B WMNS(AM)-WBJZ(FM) Olean, N.Y.: Sold
by Great Dane Broadcasting Corp. to Erin
Communications Co. for $525,000. Seller
is owned by Robert N. Burns and Michael

. Ameigh. Burns also owns WSFW-AM-FM

Seneca Falls, N.Y. Ameigh has purchased,
subject to FCC approval, WEEO(AM)
Waynesboro, Pa. Buyer is owned by John
R. Murphy, air personality at WVOR(FM)
Rochester, N.Y., who has no other broad-
cast interests. WMNS is 1 kw mhz with 1.55
kw and antenna 405 feet above average
terrain. WBJZ is on 100.9 mhz with 1.55

- kw and antenna 405 feet above average
" terrain.

| WcBw(FM) Columbia, lll.: Sold by
Joseph L. Lepp (58%); his wife, Mary
(39%), and Alvin H. Maeys Jr. (3%) to
Wcsw Inc. for $400,000, plus $125,000
for consulting agreement and $50,000 for
covenant not to compete. Sellers have no
other broadcast intersts. Buyer is owned by
Marvin B. Kosofsky (50%) and Howard
Warshaw and his wife, Miriam (25%
each). They also own wvvx(FM) Highland
Park, Ill.; KEST(AM) San Francisco;
KPPC(AM)-KMAX(FM) Pasadena-Arcadia,
Calif.; KUXL(AM) Golden Valley, Minn.;
WYLO(AM) Jackson, Wis.; WTHE(AM)

. Mineola, N.Y.; KCNw(AM) Fairway, Kan.,

and WGRT(FM) Danville, Ind. WCBW is on
104.9 mhz with 2.73 kw and antenna 230
feet above average terrain.

® Other approved station sales include
KBLC(AM) Lakeport, Calif.; KTOC-AM-FM
Jonesboro, La.; wTyN(aM) Tyron, N.C.,
and WEEO(AM) Waynesboro, Pa. (see ‘‘For
the Record,” page 103).

I CABLE

m Rankin County Cablevision, Jackson,
Miss.: Sold by Louis Hopper, Charles
Fletcher, Curtis Roberts and Joe Sander-
son to Athena Communications for un-
disclosed price. Hopper was president and
16% owner of WPAT(TV) Jackson, Miss.,
sold to Clay Communications Inc. in Octo-
ber 1979 (BROADCASTING. Nov. 19, 1979).
Fletcher is president and one-third owner
of WLIN-FM Jackson, Miss. Roberts is
physician and Sanderson is attorney, both
of Jackson. Athena is a cable TV subsidi-
ary of Tele-Communications Inc., which at
the end of 1979 had 800,000 basic cable
subscribers. Bob Magness is chairman of
Tele-Communications; John C. Malone is
president and chief operating officer.
Rankin County Cablevision has basic
subscribership of 900 passing 1,800
homes. Athena plans 18-mile expansion of
system. Broker: Community Equity Asso-
ciates, Tampa, Fla.



Changfmoarfends

TR PROPOSED

8 KMuv-Tv Sacramento, Calif.: Sold by
Channel 31 Inc. to Tandem Productions
Inc. and Jerry Perenchio for approximately
$8 million. Seller is owned by Andrew Bar-
talini (16%), Dain Domich (19%); George
Artz (10.5%), Samuel Klor (15%) and
seven others. They have no other broad-
cast interests. Buyer is owned equally by
Tandem Productions, Norman Lear’s TV
production company, and Jerry Perenchio,
subscription television entrepreneur and
chairman and. chief executive officer of
Tandem. He is also part owner of National
Subscription Television, which owns and
operates two subscription TV stations:
kBsc-Tv Corona (Los Angeles), Calif., and
wxON-TV Detroit. Tandem and Perenchio
also own WNJU-Tv Linden (Newark), N.J.,
purchase of which was approved earlier
this month by FCC (BROADCASTING, Jan.
14). Linden and Sacramento stations will
be used to provide subscription TV ser-
vice. KMUV-TV is independent on ch. 31
with 537 kw visual and 107 kw aural and
antenna height 1,020 feet above average
terrain.

B KGEN(AM)-KBOS(FM) Tulare, Calif.:
Sold by Pappas Electronics, AM to Walls
and Sharp Inc., Tulare, for $700,000 and
FM to KBos Inc. for $1.1 million. Seller is
owned by Mike Pappas who has no other
broadcast interests. Buyer of KGEN(AM) is
owned equally by Henry Walls and Barney
Sharp. Walls is general manager of KGEN-
KBOS. Sharp is owner of beverage company
in Oahu, Hawaii and landscape design
company in Stockton, Calif. Neither has
other broadcast interests. Buyer of
KBOS(FM) is owned by John T. McCarthy,
veteran broadcaster who owns KMAK(AM)
Fresno, Calif. He also has part interest in
Fresno cable system. KGEN is 1 kw
daytimer on 1370 khz. KBOS(FM) is on
94.9 mhz with 770 w and antenna 2650
feet above average terrain.

® KsMA-AM-FM Santa Maria, Calif.: Sold
by James M. Hagerman and Nona M.
Groom to Bayliss Broadcasting Co. for
$1.4 million. Hagerman and Groom are
equal partners with no other broadcast in-
terests. Buyer is owned by John Bayliss,
who is president of Gannett Radio Divi-
sion, radio group subsidiary of the Gan-
nett Co. He will resign that position to
manage Santa Maria stations. He has no
other broadcast interests. KSMA(AM) is on
1240 khz with 1 kw day and 250 w night.
KSMA-FM is on 102.5 mhz with 27.5 kw
and antenna 12 feet above average terrain.

B KUSN(AM)-KSFT(FM) St. Joseph, Mo.:
Sold by Hunter Broadcasting Co., AM to
Orama Inc. for $400,000 and FM to St.
Joseph Broadcasting for $400,000. Seller
is owned by B.D. Hunter who also owns
wJIL(AM) Jacksonville, IIl. Buyer of

KUSN(AM) is owned equally by seven St.
Joseph, Mo., businessmen: Paul
Giessenhagen, owner of physical therapy
center; Andrew Willoughby, owner of
Amway distributorship; Rocky Maugh
and Steve Poe, restaurant owners; Frank
Freudenthal, vice president and division
manager of Altec Industries, manufactur-
ing company; Frank Strand, clergyman,
and Richard Sprague, underground utility

contractor. None has other broadcast
interests. Buyer of KSFT(FM) is owned by
G. Dale Cowle (46%), Jim Ramsland
(46%) and Greg Everett (8%). Cowle
owns KASI(AM)-KCCQ(FM) Ames and
KQCR(FM) Cedar Rapids, and 27% of
KOKX(AM)-KIMI(FM) Keokuk, all Iowa, and
46.3% of xKJO(AM) St. Joseph. Everett is
executive vice president, general manager
and 7.3% owner of KKJO. Ramsland is
president of Hyett/Ramsland, radio and
television representative and owns
remaining 46.3% of kKKJo. KUSN is 1 kw
daytimer on 1270 khz. KSFT is on 105.1
mhz with 27.5 kw and antenna 225 feet
above average terrain.
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COMMUNICATIONS
FINANCING :

NO FORMULAS!

Your company is different; your financial needs are different;
and your current expansion plans are different. At Heller-Oak,
we have the experience, the expertise, and the imagination to
understand the differences and to adapt ourselves to your
needs. Our magic formulais: No Formulas.
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voluntary school prayer as a ‘‘contradic-
tion of our nation’s spiritual heritage and a
violation of the First Amendment
guarantee of the free exericse of religion.”

Helms is author of school-prayer legis-
lation that passed the Senate last year as an
amendment to S. 450, and which now
pends before the House Judiciary Com-
mittee.

At a later news conference, with Helms,
Representative Philip M. Crane (R-I11.)
announced formation of a bipartisan con-
gressional group that filed a discharge peti-
tion to guarantee a vote on the Helms leg-
islation by the House this year. Joining in
the effort are Representatives Dan Daniel
(D-Va.), Richard Ichord (D-Mo.), Mar-
jorie Holt (R-Md.) and Marvin Leath (D-
Tex.).

The NRB the next day passed resolu-
tions commending the Senate for its
passage of the legisiation and asking the
House to take immediate similar action.

Among other items handled at the
NRB’s business meeting on the final day
was the approval of an association budget
of $500,000 for the coming year. It was
noted that the association had income of
$462.000 in the past year. Of this,
$212.,000 was realized from the NRB con-
vention.
~ The membership was also solicited for
its thoughts as to where NRB should be
headquartered. Although, there is no
pressing need to change from the present
Morristown, N.J., there has been some

owner-operator.
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sentiment for a change. One suggestion
has been a shift to Washington, sharing
space at the headquarters of the National
Association of Evangelicals.

Bul if big was the description for this
year’s NRB convention, huge would be
the apt word for next year’s gathering,
again in Washington on Jan. 25-28.

[t will be a joint convention with the Na-
tional Association of Evangelicals and
total delegates are expected to number
more than 3,000. The NAE represents
35,000 churches in the U.S.; NRB has a
membership of almost 900 broadcast
organizations.

Once before, in 1976, the two groups
met jointly as a bicentennial project.

Convention site will be shifted further
uptown to the refurbished Sheraton Wash-
ington hotel, which has an exhibit area of
90,000 square feet.

E. Brandt Gustavson of Moody Radio
Network, a member of the 1981 planning
committee, sdid the sessions will *‘follow
the basic format of recent NRB conven-
tions,”” including the annual congressional
breakfast, FCC panel and FCC luncheon.

Billy Graham will be one of the main
speakers, according to NRB.

Gallup announces study that
will track demographics of
‘born again’ Christians

Plans for a ‘‘Profile of the Christian
Marketplace’ were announced at the Na-
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tional Religious Broadcasters convention
in Washington last week.

George Gallup Jr., president of the
Gallup Poll, said that his organization will
soon begin an in-depth study and analysis
of the attitudes, opinions, interests and
life styles of America’s ‘‘born again’
Christians. He added that there is evidence
that this rapidly growing ‘‘subcuiture”
represents more than 55 million adult
Americans, 34% of the total U.S. adult
population.

The project is being sponsored by Estey-
Hoover Inc., Newport Beach, Calif., a
marketing communications firm; coordi-
nated by the Princeton Religion Research
Center, and conducted by the Gallup
Organization, the last two in Princeton,
N.J.

Radio, TV, reading and other entertain-
ment habits will be documented in the
study, as well as a compilation of charita-
ble-giving preferences. consumer buying
behavior, and data on leisure time ac-
tivities.

The study is expected to be completed
in the first quarter of this year and will be
available by subscription only from Estey-
Hoover.

Fox is hunting KCRL-TV;
Chris-Craft interest
will be in question

Twentieth Century-Fox Film Corp.,
already the owner of three VHF stations,
has confirmed that it’s actively shopping
for at least a fourth, with NBC affiliate
KCRL-TV Reno high on its list.

That news comes at a time when Chris-
Craft Industries is boosting its ownership
stake in the film company. Last Wednes-
day Chris-Craft notified the Securities and
Exchange Commission that it had raised
its holdings of Fox shares to 19% of the
company’s ouistanding stock. Chris-Craft
itself owns two VHF stations, KCOP Lo6s
Angeles and KpTv Portland, Ore., and had
previously informed the SEC that its
purchase of Fox stock was for investment
purposes.

A spokesperson described Chris-Craft
as ‘‘obviously aware’ of the FCC rule
limiting control of VHF stations to a total
of five, but said the company had no com-
ment on the implications of the Fox ac-
tion. Nor was the company prepared to
discuss whether it would opt to sell its Fox
stock or a station if ordered by the FCC to
make the choice. _

Ray Doit, vice president of acquisitions
for Fox, asserted that ‘‘it’s last year’s
news’’ that Fox is interested in filling out
its complement of stations, saying ‘‘we
have a long history of owning television
stations and attempling lo acquire sta-
tions.”” He went on to stress that “‘there’s
still no deal’ for a Fox purchase of KCRL-
Tv, although he confirmed that discus-
sions had taken place. The price Fox is
offering for the station, located in the
144th market, is reporied to be in the
neighborhood of $17 million.
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Temporal and spiritual. Faith in times of crisis was the President's message to a stand-
ing-room-only NRB audience. In the background on stage (I-r): Paul Hollinger, wpAC(FM)
Lancaster, Pa., Bishop Robert Andrews, Light & Life Hour, Robert Cook, King’s Hour;
John C. Williams, Kansas City, Mo, pastor; Eugene R. Bertermann, Lutheran Bible Transla-
tors, who i1s NRB secretary and presided over the presidential session Monday evening.

Chairman Richard E. Wiley, now with the
Washington law firm of Kirkland & Ellis
and NRB counsel since last fall, moder-
ated an FCC plenary session.

[n it, Arthur L. Ginsberg, chief of the
FCC Complaints and Compliance Divi-
sion, urged religious broadcasters to be
careful in presenting election-year pro-
graming that involves candidates and
equal-time considerations. He also
stressed equal care should be exercised
with programing that, while religious in
nature, extends to controversial issues of
public importance and is subject to the
fairness doctrine.

Willard R. Nichols, chief of the Cable
Television Division, explained the open-
sky policy with the deregulation of earth
stations, and added: ‘‘Your group is to be
congratulated on its innovative use of the
service.” Questioned on acceptable dish
sizes, Nichols replied in rhyme: “It’s the
dish of your wish”’

The FCC commissioners turned out in a
body for the Tuesday luncheon when Er-
nest E Hollings (D-S.C.), chairman of the
Senate Communications Subcommitiee,
disagreed with Senator Barry Goldwater
(R-Ariz.), who two weeks ago told broad-
casters not to expect any revision of the

Communications Act in this session of’

Congress (BROADCASTING, Jan. 21). Holl-
ings also reiterated his stand for deregula-
tion while retaining the public interest
aspects of the Communications Act.

FCC Chairman Charles D. Ferris used
the occasion to report that the commission
is finally convincing the public that there
has not been, nor will there be, any ban on
religious broadcasting. The erroneous
assumption has resulted in 10 million
pieces of mail to the FCC since 1975,
despite repeated assurances that no such
action had been contemplated.

Ferris said the FCC did a massive mail-
ing to the public last fall. As a result, the
number of letters dwindled from a peak of
300,000 a month to a relative trickle of
9,000 in December.

However, in the delegates’ opinion, the
white knight who came riding into the
convention hall from Capitol Hill was
Senator Jesse A. Helms (R-N.C.).
Espousing a cause close to NRB hearts, he
announced Tuesday morning the start of a
nationwide campaign to seek congres-
sional approval of legislation that would
restore the right of voluntary prayer in
public schools. Helms described the
Supreme Court decision that banned

broadcasting issues.

[mterumecia

Who'’s listening to whom? Arbitron Radio's nationwide audience estimates, previously
special-order item have become regular syndicated report. Study tracks market-by-market
performance through stations affiliated with wires and unwired networks: ABC'’s four, CBS,
NBC, National Black, Sheridan, Blair, Eastman, Katz, McGavren-Guild and Torbet. Among
other things, it is said to let advertising agency buyers know where best to place ads,
through individual network or varied combination. For agency subscribers, report will come
as supplement to regular package of reports. For additional $900, Arbitron will give access
to computer tapes so data can be run off according to need.

Older and wiser. National Association of Broadcasters is planning first-ever meeting of
nine living past joint board chairmen. Planned to coincide with executive committee
meeting April 29-30, gathering will be to tap their expertise and knowledge of major
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MARILYN ANNE MASON
(alias MANDY)
Born: 10-3-56
Unmarried: One child
Conviction: soliciting
Sentence: 12 months

Previous convictions for soliciting and
stealing. Known to have worked in a
pornographic movie.
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You could be wasting
alot of money
making overnight decisions.

$17.00
- ..,\()Qe :

k Ovérnight;lsgrvicé B$I4.oo*
| $13.90°

i $2.83
for one-third or

services.

CHUCK
LaMONICA

AnTb vt - DL M

CIBBE Lemlewend MUaLavacd -

pos Bpmias, Callforuls 90086

Take a 2-pound package. If you sent it receipts, restricted delivery.
Priority Mail between New York and Los Of course, if you really need delivery
Angeles, you’d pay only $2.83. Overnight overnight, there’s Express Mail Next Day
services would cost you anywhere from $8.65  Service at 1600 Express Mail Post Offices. But
to $17.00 or more. if your package isn’t in a great rush, ask for

Priority Mail has the jump on overnight Priority Mail at the Post Office. It delivers in
services in still another way. two to three days for one-third or less the

It goes anywhere in the U.S., with delivery  price of overnight services.
direct to the addressee.

Priority Mail also provides a full choice ()’ = - -
of options such as insurance, COD, return g ) PI'IOI‘Ity Mall

*Prices effective October 1, 1979 and include pickup.




Stlck this in_

your program

Solid gold hits. You play them
because you know they pay off.
Now O’Connor has a
programming exclusive that will
make your gold pay even more.

Chuck Blore’s Mini-Dramas.

What'’s a Mini-Drama? About
45 seconds of irresistable listener
appeal. Hollywood radio producer
Chuck Blore created each of
these sketches to introduce a
different gold chart winner with

wit, warmth, charm and off-the-
wall humor. The concept was an
instant success, winning a
Billboard Magazine award for
“best short syndicated material.”
Mini-Dramas play into a song over
the opening music. Mini-Dramas
take listeners by surprise, making
them captives of their own
curiosity. And Mini-Dramas make
station-switching very difficult.
O’Connor delivers Chuck

ming!

Blore’s Mini-Dramas on tape,
fully produced including the solid
gold hits ready for airing. It's a
complete programming library of
520 indexed selections, enough
variety to fit any station’s format.

Call O’Connor today, toll-free.
They’ll tell you how you can stick
Chuck Blore’s Mini-Dramas in
your programming quickly and
inexpensively.

Another great Radio idea from...

CCONNOR

O’CONNOR CREATIVE SERVICES - BOX 8888 « UNIVERSAL CITY. CA 91608
TOLL-FREE (800) 423-2694 « IN CALIFORNJA, ALASKA. HAWAII, CANADA(213) 769-3500 » TELEX: OCUS LSA 69-1684 GABLE. SHOCUS

OVERSEAS 83 MOUNT STREET NORTH SYDNEY 2060 N S W AUSTRALIA PHONE 436-1766 TELEX AA22232



The Media

Early start. NRB congressional breakfast guests included Brooks Hays (front, center) and Walter H Judd, former congress-
men from Arkansas and Minnesota, respectively In back (i-r);: Chinton Fowler, KGER(AM) Long Beach, Calif.: David Hofer, NRB
president from KRDU(AM) Dinuba, Calit, and the Rev Ray Wilson {Black Buffalo is hus Indian name), cable TV consultant

NRB: The electronic pulpit sends its message

Religious broadcasters gather
in Washington to deal with
worldly and other matters

There was the word of God from dedicated
Christian broadcasters. There was the
word of dedicated salesmen offering pro-
graming and technology to fulfill that mis-
sion. And there was the word of Jimmy
Carter.

Those were among the major elements
as the National Religious Broadcasters met
last week in Washington for its 37th an-
nual convention. And its magnitude alone
dramatically underscored the growth of
religious broadcasting entering the 80°’s.
As the four-day agenda wound down last
Wednesday (Jan. 23), NRB called it an
unqualified success.

Ben Armstrong, executive director of
the association, was elated about ‘‘the best
convention yet—not only from the stand-
point of attendance and the number of ex-
hibitors, but also for the orderly conduct
and meaningful content of the convention
sessions.”’

He said he was particularly delighted the
sessions reflected the emergence of televi-
sion as a successful medium for a growing
number of religious broadcasters.

Armstrong also envisioned a greater
NRB role for cable television and was
pleased that the Washington convention
had voted to establish a separate cable
television committee for future conven-
tions and for association planning. He felt

cable with its multiple channels and access
would provide ideal means for local
churches to communicate,

The registration was in excess of 1,200,
according to NRB, and there were some
150 exhibitors, about 40% more than last
year.

Armstrong said the growth of the con-
vention’s Church and Media Exposition
“‘parallels the growth of our field and
reflects the striving for technical ex-
cellence in broadcasting the gospel.”

Major equipment manufacturers oc-
cupied more than half the floor space in
the exhibition hall, according to Mark
Bainer, who served as exposition manager.

The two largest displays belonged to
Sony and Panasonic, which set up com-
plete studios.

But among the many booths devoted to
hardware and software, there were com-
panies offering services indigenous to
religious broadcasting—companies
specializing in mailing services and com-
puter help for soliciting donations, and
organizations that sell religious jewelry
and other premiums for promotional use.

However, the upbeat tempo for the NRB
convention was set not only by the Presi-
dent’s visit to the convention Monday, but
also by Carter’s role as host to a group of
religious broadcasters at a White House
breakfast Tuesday morning.

Unlike his predecessor, Gerald Ford,
President Carter had declined invitations
to appear at the convention due to the
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press of other business during his first
three years in office. But that didn’t
dampen the welcome he got from about
4,000 delegates and guests.

As a prelude to more serious remarks,
the President offered some light asides.
One: *‘Recently we had a famous religious
broadcaster at the White House who sug-
gested that before I deliver the State of the
Union address | come to the NRB conven-
tion 1o pick up a few pointers.”’

He drew the greatest response when he
reported he had spoken to Chinese Vice
Premier Deng Xiaoping about opening
“‘the gates of China again to missionaries
to share the West.”

The President reminded religious broad-
casters that they possess ‘‘an awesome
power’’ to teach and shape publiic opinion
in these times of crisis. He likened the
broadcast media to the Oval Office as
“powerful pulpits’’

But, he reminded NRB delegates,
“When you have such influence, humility
does not come naturally, but the measure
of greatness is how we exemplify the prin-
ciples we serve.”

As it turned out, the NRB board of
directors the next morning voted to wield
its influence in the Washington arena: It
endorsed the reappointment of FCC Com-
missioner James H. Quello when his term
expires June 30 (see “Top of the Week™’).

The FCC’s physical presence at the con-
vention was first established Monday
afternoon when former commission



L
Columbia adds Raster to its roster

Movie giant strikes deal
to buy Ray Stark’s firm for
stock worth around $9 million

Columbia Pictures Industries has agreed
in principle to acquire Ray Stark’s Rastar
Films, Inc. in a stock deal whose current
value is between $8 million and $10
million. Columbia said that *‘if all condi-
tions are satisfied”’ it expects to complete
the purchase in about a month.

Stark has had what the announcement
described as a ‘‘long and satisfying rela-
tionship’® with Columbia, having pro-
duced “‘Funny Girl,” ““The Way We
Were.” and ‘‘California Suite,” among
other films, for Columbia. Rastar films in
current Columbia release are ‘‘The
Electric Horseman” and ‘‘Chapter 11,
with additional projects in pre-production.

Under the terms of the agreement,
Stark will produce films exclusively for

Rastar for *“at least three more years,” and
will then have ‘‘an exclusive long-term
relationship with Columbia.”’

President and chief operating officer of
Rastar is Andy Fogelson. Stark is chair-
man of the board and the principal
shareholder. Columbia said that Rastar’s
organization will remain intact following
the acquisition. The agreement calls for
Columbia to give Rastar shareholders bet-
ween 235,000 and 300,000 shares of Col-
umbia common stock, which closed last
Wednesday on the New York Stock Ex-
change at $32.

Frank Pierce, president of Columbia’s
motion picture division, said ‘‘the pro-
posed acquisition is especially significant
because it underscores the division’s suc-
cess in attracting important independent
producers and directors to Columbia, and
then developing long-term relationships
with them”’

PRISONER
CELL BLOCK H

ELIZABETH JOSEPHINE
BIRDSWORTH

Newsasesal

In the ring. Wrss-Tv Hartford, Conn, is latest organization hoping to hold presidential
forums. It has sentinvitations to Democratic and Republican candidates o participate in
prime time “"debates” modeled after Republican affair in Des Moines on Jan. 5. Democratic
forum would be heid on March 21, Republicans on March 22. Both would be televised live
by station from University of Hartford’s Lincoln theater.

a
Back to the news. "First national competition for news and documentary Emmys since
1975" is way National Academy of Television Arts and Sciences President John Cannon
bills entries whose winners will be honored at awards ceremony on Feb. 11 at New York’s
Rainbow Room. In addition, says Cannon, that will be first NATAS ceremony in academy
history devoted exclusively to news and documentary achievements.

a
Contractual strife. Black reporter for wasc-1v New York, John Johnson, sued station
last week, claiming it refused to release him from his contract because of his color. In
complaint filed in U.S. Southern District Court of New York, Johnson said he has been
passed over for promotions because he is black. Johnson serves as investigative
reporter and weekend co-anchor, and, according to his attorney, Leo Kayser, earns
$125,000 per year. Johnson said he had been offered job as “first featured national black
anchorman”in U.S. on Ted Turner's Cable News Network. Kayser placed offered salary
at more than $200,000 per year. Spokesman for wasc-Tvdenied charge of racial
discrimination and said Johnson would be held to his contract, which runs until December.
Reese Schoenfeld, president of Cable News Network, acknowledged that CNN is “very
much interested in Johnson,” but said “we really can't talk to him while he still has a
contract with wasc-Tv"

a
Ambitions. ABC Radio News plans to do more on-scene reporting and also introduce
World News This Morning on American Information Radio Network, effective Feb. 18. ABC
News correspondent Joe Templeton will anchor all information network newscasts from 7
am.to 11 am.NYT including World News This Morning, ning-minute report to be fed at 8
a.m.and 10 a.m. Robert Benson, vice president, ABC News, radio, said special production
team is being set up to work with Templeton and be available to originate on-scene reports
of major events when feasible.

m}
Brown turned down. U.S. Court of Appeals in Washington lost little time in denying Brown
for President Committee’s request for ruling that NBC would violate law in presenting
President Carter on Meet the Presson Jan. 20, day before lowa caucuses, without offering
California Governor Edmund G. (Jerry) Brown equal time. Within hours of appeal from FCC
ruling being filed late Friday (Jan. 18) afternoon (*in Brief," Jan. 21}, court handed down
brief, unsigned order. Commission earlier that day had held committee failed to show Meet
the Press would not be bona fide news interview and thus exempt from equal time law.
Judge George MacKinnon, in separate statement accompanying court’s order, said “there
is no support for any claim that the format will not follow good faith journalistic judgment
and attempt to advance the candidacy of the President. In fact,” MacKinnon added, “the
result might be the exact opposite.”
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(nee LIZZIE)

Born: 11-5-08
Conviction: mass murder
Sentence: life

A kleptomaniac and alcoholic with many
convictions for theft. She killed four men
with arsenic to “teach them a lesson”

after they complained about her cooking.
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women behind bhars
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Moenltora

‘LATER’ than you think. With ratings averages of 3 in Los Angeles and 4 in New York,
Columbia Pictures Television's Life and Times of Eddie Roberts, late-night comedy strip that
premiered on Metromedia TV stations and others Jan. 7, appears destined for graveyard.
Dick Woollen, Metromedia's vice president for programing, said that after 13-week
contract expires, group is aimost certain to drop show entirely. Metromedia's decision
indicates that Columbia will scrap show after completion of original 65 half-hours, said
Ken Page, executive vice president for CPT Distribution. “The practical reality” he said, “is
that with Metromedia vacating its position on it, we will probably have to suspend
production.” Program is carried by 28 stations covering over 45% of national audience.
Metromedia’s seven-station group accounts for over 40% of LATER s potential audience.
Production costs for initial run totaled in excess of $1.6 million, it's believed, with CPT
putting up approximately 70% and Metromedia remainder. According to Page, CPT will still
be offering show at next month's National Association of Television Program Executives
convention in San Francisco.

]
Star-tracked. Fremantle Corp, New York, will introduce at National Association of
Television Program Executives convention next month pilot for weekly half-hour series
based on acts from week's top-40 charts. Titled Star Tracks, projected series will be fed via
satellite to subscriber stations so that acts will be current. Episode to be shown at
convention will be based on charts of week of Jan. 28 through Feb. 2, which will have been
carried in New York and Los Angeles. Fremantle plans to record Star Tracks on Sundays with
talent based on advance copies of following week’s charts.

)
Feet wet. International Creative Mangement, New York, is venturing into television
program syndication with formation of ICM Television Marketing, based in Los Angeles.
President of new unit is Joseph H. Goldfarb, who has been executive vice president, Group
W Productions.

O
On radio too. Special series of radio programs, including live simulcast of CBS-TV's
coverage of award presentations, are included in package put together for 22d annual
Grammy Awards. Package includes three-hour special on nominated artists and music to
be broadcast one week before awards; 90-second segments spotlighting nominees to be
carried daily 10 days before presentations, and live on-scene celebrity interviews from
Shrine Auditorium in Los Angeles. Gary Standards Productions, Los Angeles, is handling
production and TM Productions, Dallas, is distributor.

)
‘Coast to Coast.’ That's title of new three-hour daily radio variety-interview show from
Woodruff Organization. Launched in test broadcasts, show has Rick Forrester, former
interviewer at kspo(am) San Diego, as host, as well as “family of experts” on American life
styles.

O
Energetic. Creative Marketing & Communications, Cincinnati, is offering Energy Saving
Ideas, 65 one-minute radio programs targeted to homeowners. Available on exclusive-use
basis, series may be used as public service feature or to generate in-store traffic by
inviting listeners to pick up from sponsor free transcript of that day’s idea.

O

Eligibility for federal contracts. Government is setting up “Qualified Videotape
Producers List,” to be used by all executive offices and agencies that solicit videotape
production proposals from private sector. Project is being undertaken by DOD Directorate
for Audiovisual Management as executive agent for Office of Federal Procurement Policy.
Effective March 31, any company that wishes to do work with government must be on that
list. Application for initial list must be received by Feb. 29. Form will be provided only upon
written request to DOD Directorate for Audiovisual Management Policy, Federal
Audiovisual Contract Management Office, 1117 North 19th Street, Room 601, Arlington, Va.
22209.

m]

Monkee does. Popclips, combining contemporary music and video, is being added to
“Nickelodeon” offerings by Warner Amex Satellite Entertainment Corp. (subsidiary
resulting from recent 50% purchase of Warner Cable by American Express). Popclips is
produced by Pacific Arts Television, whose president is Michael Nesmith, formerly of TV's
Monkees.

a
The envelope, please. Action for Children's Television has begun accepting submissions
for its 1979 Achievement in Children's Television Awards. Specials are not eligible;
programs must be designed for young audience and broadcast as part of ongoing series
of at least six parts first aired during 1979. Sample three-quarter-inch videocassette, along
with descriptive information on series, should be sent with $10 entry fee to ACT, 46 Austin
Street, Newtonville, Mass., 02160. Deadline is Feb. 29.
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NBC-TV remains odd network out with a
17.7.

1t was during Super Bow! week that CBS
forced ABC 1o share its crown. Not
surprisingly, the CBS telecast of the Pitts-
burgh-Los Angeles contest was the high-
est-rated program of the week, earning a
46.3 rating and a 67 share.

CBS estimated that 105 million people
saw all or part of the game. If that figure
eventually is confirmed by A.C. Nielsen,
that would mean the game was the most
widely watched of all Super Bowis. Rating
for the game was 47.2,

Following the gridiron action in the
top-10 program list were the Super Bow!l
Post-Game Show (35.7 rating/51 share);
CBS’s 60 Minutes (33.2/51); ABC’s
Three’s Company (31.0/47); CBS’s
M*A*S*H (29.8/44), ABC’s Taxi
(27.8/43) and Fantasy Island (27.3/47);
CBS’s Dallas (27.2/45);, ABC’s Love Boat
(26.1/42), and CBS’s Dukes of Hazzard
(25.7/41). NBC’s highest rated show was
Little House on the Prairie (24.9/36), in
12th place.

For the week ended Jan. 20, CBS won
Monday, Friday and Sunday. ABC took
Tuesday, Wednesday, Thursday and Satur-
day.

The week’s prime-time average was
CBS 22.5/35.2, ABC 20.2/31.6, and NBC
16.2/25.2.

With the Super Bowl, the post-game
show, 60 Minutes and Trapper -John M.D.,
CBS overpowered its competitors with a
39.6/58.3 averags on Sunday night. Friday
also proved strong for CBS when the In-
credible Hulk, Dukes of Hazzard and
Dallas brought in a 24.3/40.1.

ABC’s hardest hitter was Saturday,
when a special twe-hour Love Boat,
followed by Fantasy I:land, pulled in a
26.5/43.6. The night was considerably
damaging to the premiere ¢f CBS’s The
Chisolms, which, against Love Boat,
scored a meager 13.5/22. ABC came close
to a 40 share on Tuesday with Happy Days,
One in a Million, Three’s Company, Taxi
and Hart to Hart averaging a 25.4/39.8.

While the preview of the new One in a
Million series managed an acceptable
20.4/31, its score didn’t match its Happy
Dayslead-in (22.0/34) and was considera-
bly lower than Three's Company (31.0/
47), which followed it.

NBC, in a poor showing, managed to
cross the 30-share mark of acceptability
only on Monday, with Little House on the
Prairie and the movie, “‘Power,” bringing
a second-place 19.9/30.9.

David Frost’s interview with the former
shah of Iran on ABC’s 20/20 won its time
period (20.3/33) but CBS’s Knots Land-
ing (19.3/31) and NBC’s Skag (19.2/31)
were compelitive.

Lowest rated program of the week was
CBS’s Beatrice Arthur Special, which
scored a 10.4/18.

On another ratings front, ABC claimed
victory for calender year 1979 from sign-
on to sign-off (*‘Closed Circuit,” Jan. 21).
ABC said it led with a 10.3 average rating
(up from 10.1 in 1978), followed by CBS
with a 9.2 (up from 9.1) and NBC with an
8.5 (down from 8.8).



week, as is currently used by Mike
Douglas. A repertory group of comedians
also will be included.

The deal for Tennilleis straight cash and
MCA TV at this point is not holding back
any time for national advertising. Menchel
said that while he would be ‘‘happy to
break even the first year,’ the immediate
concern is to invest enough to build the
show. ““We’re not going to milk it,’ he
said.

Three NBC stations— WNBC-TV New
York, wMAQ-TV Chicago and KNBC Los
Angeles—also will be taking a weekly half
hour of the Second City Comedy Show
(Osmond Television) for either a 7 p.m.
weekday slot or 7:30 p.m. on Saturday.

The show, also seeded by NBC stations,
comes from the same umbrella comedy
group as the Canadian-produced Second
City Television offered as weekly late-
night fare on NBC’s New York and Los
Angeles stations. The players will be
different, and in access, Wes Harris, NBC
0&0 TV vice president, programs, exp-
lained, ‘‘they can’t get as rowdy.”’

NATPE ’80: by
leaps and bounds

International contingent will help
boost registration to record 3,700;
sessions to be shirtsleeve type

When the National Association of Televi-
sion Program Executives holds its annual
conference in San Francisco next month,
expectations are for business as usual.
NATPE-style, that means yet another year
of record participation.

Over-all attendance at the San Francisco
Hilton Feb. 16-21 has been projected at
about 3,700, up from last year’s 3,300. A
good number of those will come from
abroad, with this year’s international
registration at 300, almost three times that
of 1979.

That being the case, more distributors
will be staffing their suites with interna-
tional sales representatives. And the
marketplace itself will be bigger. There are
reservations for 238 suites, up from 225 a
year ago, and more distributors are shar-
ing space to beat a high hotel bill.

According to Steve Currie, conflerence
chairman and manager of broadcast opera-
tions at KOIN-TvV Portland, Ore., NATPE
organizers this year are putling more
emphasis on ‘‘nuts and bolts’’ sessions.
Among those he cited were ‘*Graphics for
the 80’s” and “*Get Me My Lawyer (a
short course in basics and an update on
new communications law).” But the wider
issues, he said, will be amply covered as
well.

Sessions that Currie expects will gener-
ate considerable interest are:

“Sex and the Single Station (how local
stations cope with the verbal and visual
handling of explicit sex in national produc-
tions.)”".

*“‘Can You Afford to be Number One (is

the cost of production justified by the po-
tential revenue? Is there a balance be-
tween demos and gross ratling points?
Would you do better to remain number
three in your market?)”.

““Television 1980 and ‘‘Television
1990 1980 will feature a NATPE-
commissioned report. from Management
Analysis Corp. of Cambridge, Mass., on
new media and their effect on free over-
the-air television. There’s also a presenta-
tion from Video Probe Index on house-
holds with multiple video sources.

1990 will offer four-to-five-minute
looks into the future by a diverse group:
Dick Belkin, Lee Enterprises; Joel Chase-
man, Post-Newsweek Stations; James
Fiedler, Discovision; Herb Granath, ABC
Video Enterprises; Larry Grossman,
Public Broadcasting Service; Benjamin
Hooks, former FCC commissioner, now
executive director of the National Associ-
ation for the Advancement of Colored
People; George Koehler, Gateway Com-
munications; Marvin Koslow, Bristol-
Myers; FCC Commissioner James Quello;
Jack Valenti, Motion Picture Association
of America; Thomas Wheeler, National
Cable Television Association; Robert J.
Wormington, Association of Independent
Television Stations, Elie Abel, Stanford
University, and television technology
pioneer Vladimir Zworykin.

Add to those sessions others ranging in
subject from the prime-time access rule to
children’s television. NATPE also will
have a two-part international ‘‘Small
World™” workshop.

Offering the conference keynote address
will be Richard O’Leary, president of the
ABC-owned television stations. Others
taking their turns at the podium will in-
clude Henry Geller, director of the Na-
tional Telecommunications and Informa-
tion Agency, and producer Garry
Marshall.

Joining FCC Commissioner Quello at
the convention will be colleagues Joseph
Fogarty, Anne Jones and Abbott
Washburn. Another from Washington will
be House Communications Subcommittee
Chairman Lionel Van Deerlin (D-Calif.).

Elsewhere, there are the annual affiliate
gatherings and various station group and
rep meetings.

This year’s Iris Awards ceremony will
have Hal Linden as host, entertainment by
Ben Vereen and a line-up of celebrity pre-
senters ranging from Miss Universe to
Leonard Nimoy.

CBS ties for top

Network’s win for week ended
Jan. 20 puts it even with ABC
with season-to-dates of 19.4

After consistently whittling away at ABC-
TV’s lead in the season-to-date averages.
CBS-TV finally has broken through. It
now shares first-place honors with the
long-time leader.

For the period from Sept. 17 10 Jan. 20,
both networks are tied at a 19.4 rating.
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NBC 0&0O’s will
strip ‘Family Feud’

Its five big-city TV’s will

go Monday-Friday with same
show at 7:30, considerably
reducing market for programs
that run at lesser frequency

For the first time, a network owned-and-
operated lelevision station group will be
stripping the same program on all its sta-
tions during prime-time access.

Word came last week that NBC O&O’s
would be going with Family Feud across
the board Monday through Friday at 7:30
p.m. (NYT) beginning in September.
Feud, produced by Goodson-Todman and
distributed by Viacom, currently is offered
twice a week in access by the NBC group’s
WNBC-TV New York, wRC-TvV Washington,
WMAQ-TV Chicago, wKYC-Tv Cleveland
and KNBC(TV) Los Angeles.

In a separate announcement, the NBC
0&0O’s gave their commitment to the new
Toni Tennille Show, a talk-variety strip for
late afternoon (see following story).

The Feud decision knocks Sha Na Na,
$1.98 Beauty Show, Newlywed Game,
Price is Right, In Search Of ... and The
Guinness Game off weekday prime-time
access slots at the NBC-owned stations.

Now that a full O&O group is going out
of the checkerboard business in prime-
time access, it further decreases the

market for syndicators needing top- .

market sales for once- or twice-a-week
fare.

The NBC stations’ decision was said to.

be a result of—and adds fuel to—the
increased stripping trends in the industry.
According to Wes Harris, vice president,
programs, for the NBC Television Sta-
tions, ‘‘the marketplace just seems to be
shrinking,” making it more and more
difficult to come up with ‘‘alternatives.”
A case in point prior to the NBC go-

Programing:

ahead on Feud, Harris explained, was
Ogilvy & Mather’s decision not to return
with The Guinness Game, fearing that not
enough stations would be cleared.

And on its own, NBC seed money only
came close to developing one product that
for a while looked as though it had
possibilities—Lexington Broadcast Ser-
vice’s Look What They’ve Done to My
Song.

‘‘We were in the position of renewing
programs by default,” Harris explained.

Instead, the stations went with Feud, the
second highest rated once- or twice-a-
week access program after ITC Entertain-
ment’s The Muppet Show.

For a while it looked as if Feud wouldn’t
be stripped, with ABC-TV believed to be
objecting that it would mean over-ex-
posure for the version it carries in daytime.
While unconfirmed, industry talk was that
Goodson-Todman probably was able to
change ABC-TV’s attitude by observing
that daytime Feud could go elsewhere
when it comes time (o renew contracts.

The ABC O&O television stations will
continue to checkerboard with various
programs in prime-time access next
season. Committed are two plays of Holly-
wood Squares and one each of the
$100,000 Name That Tune and Match
Game PM. Other shows currently running
on ABC stations in various markets in-
clude That’s Hollywood, Wild Kingdom
and Sha Na Na. Feud runs twice a week in
Detroit and San Francisco.

Ron Polevoy, the ABC O&O’s new vice
president, programing, said ‘‘stripping of a
game show is not the business we’re in.’
But he admitted that Feud ‘‘will give us as
much competition as we like.”’

Hal Hough, vice president, programing,
for the CBS-owned TV’s, also said it has
been a ‘‘difficult year’ for access fare . ..
““the product is not out there.”” Hough said
the CBS stations are taking their time
about the 1980-81 prime-access line-up
with only KMOX-Tv St. Louis locked up
with Family Feud, Hollywood Squares,

Family Feud
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Match Game PM. and the Muppets.

Beyond that, however, Hough didn’t
want to say as yet.

At wgBM-Tv Chicago, the CBS-owned
station’s prime-access is another malter,
with news. ABC’s WLS-TV there goes the
same route.

While in the afternoon, NBC’s
owned TV stations will be
stripping ‘Toni Tennille Show’

MCA TV’s The Toni Tennille Show, a new
talk-variety entry for 1980-81, scored big
last week, with word that all five of the
NBC-owned television stations would run
the late-afternoon strip.

““We never anticipated a five-station
deal with NBC,’” said Don Menchel, presi-
dent of MCA TV. The network-owned
group had invesied development money in
the project. But at best, Menchel ex-
plained, a sweep of all stations was not ex-
pected.

The Tennille news followed earlier word
that another new face would be coming on
the talk-show scene with strong backing:
John Davidson, whom Group W is offer-
ing as a replacement for long-running
Mike Douglas (BROADCASTING, Jan. 21).

The Toni Tennille Show will be available
in either 90-minute or 60-minute form.
The NBC stations have gone with a 52-
week commitment (including 10 repeat
weeks). with an option to pull out after
half a year.

Among the other early Tennille takers
are McGraw-Hill stations KERO-TV
Bakersfield, Calif., KGTv(TV) San Diego,
KMGH-TV Denver and WRTV(TV) In-
dianapolis.

The set will be nightclub-style and the
show is to include a different co-host each

Tennille
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Familysyndication. They're also into cable and
pay cable. The cable’s doing well and Showtime
will start to make money for them in a bigger
way in 1980 and 1981 and beyond, because
they’re investing a lot of money in Showtime
right now, they’re getling more cable systems to
accepl it and the fact that cable is selling
Showlime along with Home Box Office gives
them a bigger market to shoot for.  think they
will do very well. I'm glad 10 see them also
acquiring radio and TV stations, because here’s
a company in the forefront of technology and
they feel that the broadcasting business as we
know it the conventional broadcasting
business, is good enough o invest their dollars
in.
Finally, U-A Columbia, which is a fine cable
company, is growing very rapidly, and they’ve
proved that you can really do well with cable in
the suburbs around cities. Their big plus is the
San Antonio market franchise which could
about double the size of the company. I’ ve got
earnings up about 22% for this year because of
the start in San Antonio, but they’ve had a great
growth record, and they're going afler more
franchises, including southern Connecticul.

How do you stack cable up against broad-
casting?

| think cable will grow faster because of going
into new markets, and because of the
penelration we're seeing for pay. Broadcasting,
being a more mature market, a more mature
industry, may not grow as fast. but broadcasting
takes a lot less capital than cable does, so your
return on investment is a very good one, and |
think both are good businesses to be in. [ also
believe broadcasting will grow rapidly.
particularly on the local side. where you have a
very low penetration in advertising dollars and
you constantly have new people coming in. |
was interested to read recently that churches are
now starting to advertise on television because
they've got to offsel the competition from
television evangelists, and they think that’sa
good way lo increase attendance.

[ find that when one company from an
industry goes into television the competitors
normally follow. Merrill Lynch and its bulls
went on television, then E. E Hutton and Paine
Webber and now you have Smith Barney and
other people coming into television. And it
happens in many industries. The real estate
industry is another example. You already have
lawyers; |’ve seen some locally here where they
advertise for divorce services. That’s another
whole big area. And government, which didn’t
advertise very much, is now advertising very

heavily: the Post Office, Amtrak, and now the
armed services are allowed to advertise. and
they’re going on television. So you constantiy
have more people coming into television with
bigger budgets.

Comparing 1978 1o 1973 —in 1973 you had
about 2,500 advertisers and in 1978 about 3,100
advertisers, combining network and spot
together. This increased demand is a big factor
and the major companies continue to spend
more and more. And the other major factor.
going inlo a recession, is that most of those
advertisers are nondurable consumer products.

and profits than those who do not cut. And the
best time to increase your markel share versus
your competitors is when they cut back on
advertising and you don’t. So all these factors
will add up to a good demand for television.

It you had $5,000 to invest for medium-
term appreciation, what branch of the
business would you put it in?

That’s a good question. A lot of the stocks have
already done very well—especially the cabl¢
stocks; they’ve gone right through the roof. Bul

“Cable will grow faster because of going into
new markets and because of the penetration
for pay. Broadcasting, being a more mature
industry, may not grow as fast, but broadcasting
takes a lot less capital than cable does, so
your return on investment is a very good one,
and I think both are good businesses to be in.”’

the kind of product, like toothpaste and pills,
that you don’t stop buying in a recession. The
only durable category is automobiles, which is
about 10% of the demand for television—and
that was up in 1975, the last recessionary
period. because ttiey had 1o move inventory.

Auto makers’ sales were down in the last
quarter. How might that impact, in the
short run, if it’s 10% of television sales?

There is some talk that some of the auto
companies have backed out of some sports
commitments, or are not buying some sports
they usually buy. So [ think you’re not going lo
have a big increase in auto spending for 1980. |
don’t think it’s going to have a big decline,
either. You have foreign cars in there, which
have been a big calegory, an increasing category.
You have automolive supplies and that category
also includes tires and batteries, and Sears
continues to advertise there as do other people.
So I think the category will at least hold its own
in 1980. Also, the auto companies, along with
other companies, have found that it doesn’t
make sense to cut back advertising in a
recession. Studies have been made about it;
those who cut back advertising come out of a
recession much more slowly in terms of sales
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1 think something like a Viacom gives you a play
both in broadcasting and cable-related
situations. Tafl gives you a good play on
software. | would add Multimédia to that list
because they do have a good record and now
they've got a participation ini cable. I think those
three in broadcasting. And [ would like to get a
participation in STV and cablé as well, as [ think
those tHings are going to do really well. Cable is
a question of trying to find one that is
reasonably priced. STV? There aren’t that many
public companies. I think you’ve got to watch
things very closely, it’sa very infant industry,
which is still developing techniques, technology.
management. that kind of thing. but I think it’s
going to do quite well.

In the last several weeks, we’ve seen the
price of gold go through the roof along
with the cable stocks. But in the most re-
cent period, the stock market hasn’t slid
back as a lot of people might expect it to.
What’s happening there, and is there any
implication for broadcasters ?

Well, we feel that the stock markel is cheap on a
historic basis, and that you are going to have a
big market over the next few years. You could
have some dips along the way. | think the
broadcasters will continue to increase {heir
earnings, especially in a year of a bad economy.
So that will have a very positive meaning for
broadcasters, especially with their high cash
flow. The companies can use this cash flow not
only (o acquire their stock, as [ metitioned, but
10 raise their dividend and to acquire other
companies, as they have, (o add to their
earnings growth and 10 go into new areas of
technology themselves, whether it’s CBS with
teletext, or ABC making movies. So I think that
long term, it’s a good area in which 1o make an
investment. Particularly as [ thought the
industry had proved it can outperform the
economy in a recession in 1975, but it looks as if
the markel is saying it wants it 1o prove it again
in [980. And I can’t think of a better year to
pick it than an election year. So [ think the
industry will outperform the economy.
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market, about half the network revenues.

What'’s the downside effect on ABC?

IUs two-fold. In terms of actual dollars they will
probably lose some markel share in prime time.
And it also affects the expense side: The more
shows you’ve gol 10 put on, the more expensive
itis. So | think it’s going 1o mean that ABC’s
profits will grow less fast, and CBS’s should
accelerate. But there are still going to be good
profits for both of them.

Psychologically it has a plus effect for CBS
and their affiliates. And somewhat of a minus
effect for ABC, with their momentum having
been broken. They made ristakes in their
scheduling for this fall season, and they have to
live with them. [t would tend 10 make the CBS
programing team, which is relatively new, look
betler, and people realize that ABC’s
programing ieam, which had been the best, can
make mistakes 100.

What is the outlook for related busi-
nesses —programing suppliers and the
like?

The whole software area’s outlook is quite a bit
improved by the growth of technology. You
have more demand now for the software
product, coming from pay cable, STV, as well as
networks and stations. So 1 would think that the
cotmpanies that control the product and the
distribution of it have a much better outlook
than they had before.

What about the advertising business?

We feel advertising is going to be up about 11%
in 1980, with television advertising up about
14%. The television share of advertising will go
from 20.7% in 1979 to 21.4% in 1980.

Can you give us some sense of what you
see as the prospects of individual com-
panies? Are there people who are going
to be stars in 19807?

Historically, the group broadcasters. the
slations, do somewhat better in earnings
increases in an election year than do the
networks. They both have a very good revenue
gain because of the positive supply and demand
situation, but networks have increased costs to
cover political conventions and campaigns. So
the stations tend to do better in the election year.
The networks. having dropped off the election
expenses and given a good upfront market,
tend 10 do better in the post-election year. And |
think that will also be the case this year. For my
estimates I’ve gol the networks [ABC and CBS]
up about 10% in earnings, ds total companies,
with the group broadcasters up 15% 1o 20%.

| think all the group broadcasters will do quite
well. Capcities, which is an excellent, very well-
managed company, should do well in terms of
the growth of broadcasting: they're ABC
affiliates in many cases and the winter Olympics
should help that. They've had a tendency to
oulperform the market, because of their
management strength. They also have.the
benefit of a smalier loss in the Wilkes-Barre
operation, where there was a strike against their
newspaper. They’re even buying their stock
back. so the number of shares outstanding will
be less than it was last year. In fact, they’ve had
two buying programs, and are iri the process of
acquiring another 600,000 shares early this year.
which will have a beneficial effect on their
earnings per share.

John Blair, of course, will be affected by the
increase int the spot business that’s been betler

than expected. They'll also benefit from the fact
that they’ve acquired a number ol new stations
10 represent. They were hurt by the Oklahoma
City start-up of the U they have there
[KOKH-TV], and they’re having more
competition from other U’s coming into the
market. They have a big printing operation
which was affected quite negatively in the'last
recession by the slowdown in the economy. This
year they'te hoping for less of a negative impact
because of a broader product line and better
sales effort, but that remains Lo be seen. Here
again they’re getling into more of coupon and
advertising related printing, and if advertising
holds up that should be a plus for them.
Metromedia had an excellent year last year,
and | think will have a good year this year.
Its stations are doing very well with M*A*S*H
and All in the Familyin access time. Their
outdoor properties, which do very well, are
almost sold out for the year. Those are the two
main areas they’re in, They’re getting into
production, too, of miniseries.like Operation
Prime Time, but I think it’s too early to get
much of an earnings benefit from that. I think
the stations and the outdoor will give them a
good increase; [’ve got their earnings up about
11% this year, because of their big gain last year.

Multiriiedia has had a good growth record
with its newspapers and broadcasting stations; |
think that will continue 10 be the case this year.
They’re going 1o have a littie bit of dilution
from their move into cable—they bought the
Kansas State Network's cable operation. as well
as the Wichita franchise and there could be a
possible dilution theré of about nine cents a
share. Despite that, I think that their earnings
could be up in the area of 15% and pay
penetration in their systems is also going very
well so the dilution may not even be nine cents,
it may be a little less than that, and they'll
continue to grow, I think, through the two
acquisitions.

Storer Broadcasting has, of course, sold off all
its radio stations and is pulling the money into
cable, which | think makes sense for that
company. Now, they are starling to build a lot of
new cable systems, and that’s starting 1o slow
down their earnings growth until they get the
systems built and start to be profitable. So that
slows down the second half of 1979, and we’ll
have somewhat of a slowdown in 1980. Their
Cleveland and Detroit TV stations are being
hurt by a slowdown in the economy and they
may riot be up as much as some of the others.
I’ve gol their earnings increasing about 12% in
1980.

Taft has done well in the last few years with
their earnings, a combination of rising earnings
from their stations, the amusement parks and
their West Coast operation. which has been
very profitable and is growing rapidly. They’ve
added 1two important acquisitions, Quinn-
Martin and Worldvision, and again, in terms of
software, | think they now have a good.
complete unit to benefit from the demand for
software. [ think that they willdo very well, and
I’ve got their earnings up about 20% in 1980.
They’re going into a Toronto park in 1981 and it
looks as if that could add a lot 10 earnings in the
amusement park area.

Viacom also has done well, long term,
coming out of CBS as strictly a syndicator and
getting themselves positioned very nicely to
benefit from all the changes occurring in the
broadcasting area. Now you have Viacom with
the syndication business and this year that will
contribute a lot of increase because of All in the
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using more of their depreciation for equipment.
bul you slill have an excess cash flow. So high
interest rates work to their advantage: they just
put their cash to work in the bank. Also, |
should mention that inflation, if it continues at a
high rate— 10%. 10 be conservalive, over the
long term—going back 1o my sales concept,
could push revenues even higher than 10%.

Do your economists have any long-range
projections on inflation?

They feel it will come down. on the long term.
They feel government has made some right
moves lo stem it, and thal recession will put a
dent in it. Bult maybe less so than they thought a
year ago.

You mentioned capital costs for broad-
casters. With cable in a period of rapid
growth, what's the effect of inflation
there?

Interest rates hurt them more because they’re
very capital intensive. What's helped cable is
Lhe increasing acceptance by Lhe consumer of
pay cable, and cable’s ability o sell it better.
Cable has developed better marketing
techniques. In the past, when it first started
growing, cable didn’t need marketing. People
came 1o them to ask for cable in the *‘natural
cable country.”” Now, as they gel into areas with
good receptlion and more signals. they have 1o
market it there. And markelting the satellite-
distributed pay has been a big breakthrough.
This enabled them to make more money on
each customer.

So I think cable will probably survive a
recession and high interest rates better than it
has in the past. Pay cable. of course, has not
been tested in a recession. Cable itself was
tested in 1975, and it held up pretty well in
terms of not having that much of a higher
disconnect rate. What they found was that
penetration in new systems was lower than they
would have expected. so they had to go back
and remarkel it when times were betler, and
then they could get the normal penetration rate.
My feeling is that there probably will be the
same experience in terms of pay: there will be
less penetration in a recession in a new syslem.
but you’'ll eventually gel that penetration rate
when you remarket.

Those extraordinarily high pay penetration
rales in new-build situations could be affected
by the recession, particularly in those areas
which are hard hit, the more industrial cities.
Places like Detroit and Cleveland, already are
seeing the impact in terms of television stations.

If your people prove to be wrong and the
recession is not as bad as you expect,
what would that do to your projections?

I’d probably look to the upper end of my
ranges, especially on the station side. | have a
feeling. particularly as the first quarter is
unfolding. that it could be on the up side
anyway. because il seems Lo be gelting lighter in
spot and local. So | would look to the upper end
of my ranges. and if we really had no recession,
you could look for even better results. | don™t
think it would change network very much,
because network’s practically 90% sold oul
through the third quarter anyway. [t would help

news is becoming a more profitable pro-
graming form than it’s been. Is that a
short-lived phenomenon, or is it some-
thing that might point the way to the
future of broadcast television?

It’s not a short-lerm phenomenon. One reason
{at present] is the Iran crisis. And in an election
year you tend Lo get more viewing of news
because there are more things happening.
Another reason is that the networks are using
their news staffs Lo do shows like 60 Minutes,
which increases their profitability. And the fact
that 60 Minutes has such a high rating has
already encouraged more network news shows.

“I don’t have a negative view on the frac-
tionalization threat of the new technologies.
All the evidence to date seems to support the
idea that television will continue to grow.”

the scatter market if you had more demand
come in. and. of course. it would also help Lhe
fourth-quarter network, which has not yel been
sold but which will be sold in the spring in the
upfront market, and we don’t know yet what
that’s going to be like. I think it will probably be
quite a good upfront market. and with a
stronger economy it could be even better.

What do you think the current troubles in
Southwest Asia—the implied threat to oil
supplies and gasoline availability—are
going to do to the broadcasting industry,
indeed, to the whole video spectrum, in
the next five years?

It will help. It"s hard 1o factor in, on a numerical
basis, but it seems if people will stay at home
they it waich a lot more television. Viewing
levels are up in a number of dayparts in the first
three months of the season—not so much in
prime time. but in the news and late-night. that
kind of thing. So 1 think it certainly could help.
And it also may mean that the people who do
take pay and pay cable will watch television
more. The studies we’ve seen so far indicate
Lhat cable homes walch more than noncable
homes.

With the increase in viewing levels for

news, there’s an implicit assumption that
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So I think that's probably something that's with
us for quite a while.

How does news compare as a product, in
cost terms, compared to entertainment
programing?

Well, it’s still less profitable. It used to be a
losing item, but now, for example. with a show
like 60 Minules CBS is making some money on
the news. Bul it doesn’t make anywhere near as
much as entertainment does. They also
consider the item in terms of prestige level. and
now viewers are coming into il more, so you
can look for rising revenues. The other thing is
that you've had an increase in corporate
advertising in the lasl five years. and corporale
adverlising tends to like 10 be in something like
the news. They think that that’s their audience.
that’s the type of people they want to get. So
you've a lendency there. 100, for prices 10
accelerate with demand for those particular
types of shows.

How prominently does a network’s news
operation figure in your financial
analysis?

[t"s not that big a profit area. The analysis is
primarily prime time and daytime. Together
they represent over 70% of revenues. In
daytime, which represents 20% of revenues. the
profits are higher because the margins are
betier. So those are the two key areas. The other
ones. the other 30%, are obviously important.
They make a difference. but prime time and
daytime are the chief things.

How will CBS’s recent ratings affect
revenues and profitability?

Well, there’s a lag effect here. It will affect them
most when they start selling the new season
upfront in the spring. Short term it helps in
terms of the scatter market and not having any
make-goods. As networks lend to move shows
around, advertisers will be less likely to drop
out and switch to something else. if CBS has
that strength. So it makes it easier for them to
accommodate their advertisers. But the real
benefit will come when they sell upfront next
spring in the 1980-81 season. Then | think they
would increase their share of the prime-time









e SPECIAL REPORT I s S S ——

would affect the stations that are NBC affiliates.
[t also could affect the whole station
marketplace. obviously, so other stations could
also be affected. and that would be in August,
primarily.

Going into this next quarter, what do you
see in spot activity?

[ think it’s doing quite well. | had an estimate of
about 8% to 10% for station revenues and |
would say that now I’m looking to the top end
of that range. It started a little slow. but that’s
lypical in January because it isa less popular
month even though viewing levels are high, and
advertisers, having finished one budget, are
waiting for their new budget and they want to
take a look at things, especially in this economic
environment. Now [ think there’s been a slight
pickup in the spot market. I think it’'s done a
little bit better than expectations, running in the
9% 1o 10% area. Local seems to be spotty but in
some cases seems (o be quite strong. The
smaller markeis seem to be doing better than
larger markets— (1) because the impact is
greater on a smaller base, and (2) of course,
with Olympics in February, ABC stations are
doing very well. And now the primaries are
starting to come along and I understand that in
fowa, the first primary, they're up 35% to 40%.
So the first quarter is. I think, going to be a
good quarter —not spectacular, but a little better
than people expected.

What are you projecting for spending
through the campaigns?

Well, [ really hadn’t put a figure on it. You don’t
know how many candidates are going to stay in
the primaries and that sort of thing. The
important thing is that the spending tends to
tighten up the marketplace in which this is being
done, and that leads spot buyers to spend more
... not spend more, bul to commit themselves
earlier and pay higher prices. And that
psychological influence is more important than
the actual money spent, although | think most
of the politicians, having seen whal the political
consultants can do for various candidates with
television, are more likely 1o use television.
And this year there are six more primaries than
in previous elections.

Are you saying the chief impact has
already been felt?

The psychological impact, to a certain extent. |
know one buyer for a major agency
recommended to his clients that they buy spot
early because of the primaries, for one reason.
But I think the influence will accelerate as you
get inlo the period when you have more
primaries. The first quarter, again, has the
fewest. Looking at the breakdown, in the first
quarter you have 12 presidential and one
congressional/gubernatorial primary, for a total
of 13. In the second quarter, you have 25
presidential and 21 congressional —a total of 46.
In the third quarter, no presidential primaries,
but 27 congressional/gubernatorial. The second
quarter has the most primaries in it, and the
third still has a lot of congressional primaries.
So as the year unfolds, the positive effect of
election spending will be felt more and more.

You’ve been talking about television. How
about radio?

Radio I understand is quite strong —surprisingly
strong in the first quarter—and | think radio will
benefit from the same influences that have
acted on television. Where television prices are

being driven up, sometimes the buyers can’t
afford television, or you have an overflow of
nelwork dollars and they go into radio. So 1
think radio will benefit from these same factors
that television’s going to benefit from.

PRISONER
CELL BLOCK H

Have you made any projections for radio?

I think it will be a good year for radio, with
revenues up 8% to 11% for 1980, with good
strength in the first quarter.

How far ahead would you like to make a
projection for television?

Over the next five years the television industry
can grow about 10% a year in revenues. [ don't
have a negative view on the fractionalization
threat of the new technologies. All the evidence
10 date seems 1o suppor! the idea that television
will continue to grow. I'm assuming that pay
television will not have advertising on it. [t
seems 1o me that’s one of the big plusses to the
consumer (o buy pay television. Therefore the
advertiser still has to go (o the normal
commercial television system. And therefore
he’ll continue to spend his money. Even if you
have fractionalization, you have a couple of
things going for the broadcasters. One is that
circulation keeps increasing with the number of
TV households, which grows about 2% a year.
And the upward pressure on prices also comes
from increased demand of more and more
advertisers coming into television or using
lelevision more. And then there’s the trend, in
our economy of consolidation, for bigger
companies to buy smaller ones—the big ones
knowing how to use television. All these faciors
point to higher prices. One example is in
daytime viewing for networks. In the last five
years that’s been down 12%, but due to the
growth of households with television, that’s
been offset by circulation growth so that homes
delivered by television networks during the
daytime are about equal to what they were five
years ago. But for the same number of
households delivered the prices in daytime are
double what they were five years ago. And [
think if you have any kind of fractionalization
that same type of pattern will assert itself and
television prices will continue to rise.

BEA ALICE SMITH
(nee CORRUTHERS)
Born; 2-8-38
Conviction: Initially, murdered a
co-worker. Jailed, then paroled after 10
years. Recommitted after conviction of
murder of her husband.

Sentence: life

Before parole, she was undisputed
leader of the prisoners. On her return
she reasserts her leadership and fights
to keep it.

The continuing
serial-drama of
women behind bars

SuL
KPLR

St. Louis
Late Night Strip

How about television profits ? What effect
is inflation having on them?

Well, inflation obviously affects your expenses,
but inflation also has a beneficial effect on your
‘sales side. For the companies that advertise on
television, sales rise in line with inflation and
usually they will put a certain percentage of
their sales into advertising and you have a
conslant increase in the pie, if you will, thatis
going to have a chance of being spent on
television. And lelevision continues 1o increase
its share of advertising and I think it will
continue to do so. Especially on the local level.
because they only have about 12% of local
advertising dollars in television, and as more
and more people are going to use it, [ think
television will continue to increase market
share.

With inflation at the level it’s reached, and
the increase in interest rates, how do you
view that impact on broadcasters?

Distributed by

Firestone

Program Syndication Co.

1200 West Broadway, Hewlett,
New York 11557 « (516) 569-6900

by arrangement with

2) GRUNDY

Well, the other big plus for broadcasters is the IR TERRIEVIORAL

fact that they have a tremendous cash flow and
they don’t have a big need for capital, to build
another plant to make more products. They
have their siations. Now, there has been a
pressure on stations to invest more in capital in
« terms of minicams and helicopters, so they’re

San Francisco Hilton
Suite 1015
NATPE °80
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Most other program suppliers ask you
to pay them for the privilege of carry-
ing their satellite signals ... but SIN,
The National Spanish Television Net-
work, PAYS YOU! If your cable sys-
tem is outside the primary coverage
of one of SIN’s affiliated TV stations,
you can become the SIN affiliate in
your area. Carry our Westar II signal,
more than 100 hours of Spanish pro-

NIN

PAYS

grams each week, and receive regu-
lar monthly compensation for each
Spanish-speaking home on your sys-
tem. SIN’s top-quality Spanish pro-
grams will attract new subscribers.
You keep 100% of these new sub-
scriber revenues — plus the pay-
ment from SIN. For details call
collect to Bill Stiles or Susan Cata-
pano, (212) 557-9050.

National Spanish Television Network
250 Park Avenue, New York, New York 1(_)017



WTMJ wanted

digital effects during the fact

not aiter.

“We bought the real-time practicality of NEC’s DVE®,”

NEC's Digital Video Processing
DVE is capable of simultaneous
synchronization and special effects
for real-time applications from
chroma-key tracking on up—as
opposed to other units which are
post-production oriented.

“There's a lot of equipment out
there that might do the job,"” said Ray
Hernday. “But NEC had, by far, the
most features at the best price.”

Jim Wuliman, WTMJ’s Director of
Engineering, went even further. "Size
and expansion capability were very
important. We needed everything

Ray Hernday, Chief Engineer, WTMJ.

from basic synchronization to Digital
Video Processing to multi-freeze. We
got everything we wanted along with
NEC's great reputation for quality
and superior service.”

Find out how NEC’s DVE is for real
and for you. Call now for our DVE
demo tape.

Call Toll-Free 800-323-6656.
In WMinois call 312-640-3792.

Nippon Electric Co., Ltd.
NEC America, Inc.

Broadcast Equipment Division
130 Martin Lane
Elk Grove Village, IL 60007
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Some experts say the recession is still out there, waiting to happen. Bill

Suter’s experts at Merrill Lynch, Pierce, Fenner & Smith say it’s already
started and could be pretty rough. But Suter, a leading specialist in
broadcasting and related stocks, thinks these fields have a lot going for
them to ease the pain. In this interview, he told BROADCASTING editors
why be believes broadcasting will outperform the economy—and gave his
views on a broad range of other issues as well.

Walking on the sunny side of Wall Street

Are we in a recession now, and if not is
-there going to be one?

QOur economists say that we’re in one and it’s
going to be a fairly bad one. They re predicting
that real GNP will go down 2% and corporate
pretax profits down about 20% in 1980.

What does that mean for the broadcasting
business?

I think it might take a little bit of growth away
from it, but if you’re going to have a recession
it’s best 1o have it in an election year, because
that’s always the strongest year for the industry.
I think the industry will do well and outperform
the economy, as it did in the last recession in
1974.

I’m fairly optimistic aboul what broadcasters
can do because they operate to a certain extent
outside, or are not affected as much—because
the broadcasting marketplace is somewhat
unusual the economy will have less effect on
broadcasters than on many other industries.

How long do you think this recession will
go on?

Things probably will start t¢ improve toward the
latter part of 1980.

What are your projections for broadcast-
ing?

I’m projecting that nelwork revenues will be up
15-17% including the benefit from the
Olympics—assuming there is an Olympics—and
for stalion revenues I've got a range of 11-15%,
with the first quarter probably being the
weakest and getting betier through the year.
The first quarler might be a little better than
people anticipate.

How do those figures compare with
197972

In 1979 I had network revenues up 16% and
stations up 12% to 13%.

You mentioned “if there is an Olympics.”

Broadtasting Jan 28 1980

Have you started to take a serious look at
what would happen if there isn’t?

Well, I've considered that, and there are ali
different combinations—possibly moving them
to another site, not having them at all. My
feeling is if the Olympics were canceled, you'd
throw a lot of dollars onto the network
marketplace. However, some of that money is
specially allocated for the Olympics, so you
might have a small shortfall and some of the
prices could be affected, but most of the
network buyers are already committed for that
period. I don’t think they would puil out of their
existing commitments and try and run over to
NBC and get cheaper prices. Some might, but |
don't think to any great extent. So [ don’t think
the cancellation would have any great effect on
network revenues. On NBC, obviously, it could
be more of a negative because they’ll have to
scramble around and replace the business. Also,
their 0&O’s and affiliates are looKing forward to
an actual bonanza from the Olympics so it
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solidated Foods, Chef Pierre frozen baked
goods; Superior Tea & Coffee Co. new pro-
ducts; Citibank new ventures; Science
Research Associates, Home Reading and
Language Arts Program, ITT, Consumer
Publishing division, Montgomery Ward En-
terprises; Singer Direct Marketing Services.
Existing clients that added new assignments
during the year were Ralston Purina, R.J.
Reynolds Tobacco and Libby, McNeill & Libby.
Lost was the Coca-Cola Foods Division Coffee
Brands account.

2

J. Walter Thompson O JWT rounded out a
banner year, accumulating an increase of $130
miflion in TV-radio billings, building its base to
$625 million, second only to Young & Rubicam.
The agency picked up a sizable number of
small and medium-sized accounts, including
Sun Banks of Florida, Outboard Marine Interna-
tional, Magnetic Video Corp. and various pro-
ducts from S. C. Johnson, while losing Con-
goleum and STP Thompson swelled its televi-
sion billings by more than $115 million and
radio also benefitted, growing by almost $15
million. Represented in the large list of broad-
cast advertisers at Thompson are Burger King,
Eastman Kodak, Lever Bros., Miles Laborato-
ries, National Airlines (leaving this year), Pepsi-
Cola, Scott Paper, Standard Brands. Warner-
Lambert, Ford Molor, Kraft, Quaker Oats,
Schlitz, Sears, Roebuck and Oscar Mayer.

30

Tracy-Locke O Tracy-Locke's $53.8 million in
broadcast billings were a 17.2% improvement
over the year earlier. While TV spot dollars slid
fractionally to $15.4. million, network billings
were up $5 million to $32.1 million. Radio net-
work, nonexistant the prior year, was a $1.4
million contribution in 1979, while spot radio
advanced by roughly the same amount, to $4.9
million. Major accounts added by Tracy-Locke
were Shasta new products, Multiple Allied Ser-
vices, Arilerican Home Video, American Televi-
sion Communications (a Time Inc. subsidiary)
and an agency of record aSS|gnment from Frito
Lay, as well as taking that company’s Tostitos
campaign nationwide. Ifi*the year, the agency
lost the Borden Dairy Sétvices Division ac-
count.

43

Warwick, Welsh & Miller O This agency
gained $1.8 million in total broadcast billings
in 1979, with the strongest growth over the
previous year in TV spot. The scattered TV
buys rose from $9.6 million to $12.3 million.
Radio spot also grew from $1.3 million to $1.6
million. Network declined, however, with TV
dropping from $20.4 million to $20 million and
radio from $3.5 million to $2.7 million. New ac-

counts and/or products added in 1979 were
Equity Americana, Parade Publications, King
Kola World, Securities Group, Burlington In-
dustries (Caress Sheets), CPC International
(Presto Cake Mix) and Joseph E. Seagram &
Sons (Boodles British Gin, Nikolai Vodka,
Olmeco Tequila, Sabrs, Vandermint, Tuaca and
Cheri-Swisse liqueurs). Dropped was Air
Canada. Other major accounts are Red Rose
tea, U.S. Tobacco, Benjamin Moore, Economics
Laboratory, Lehn & Fink and Plough.

48

Erwin Wasey O Broadcast expenditures
rose by an estimated $4.1 million during 1979
as Wasey's over-all billings climbed 13%. An
Interpublic agency, Erwin Wasey handles only
a small number of accounts, but they all partic-
ipate in broadcast. Its TV-radio billings ac-
crued from Carnation, Gulf Oil, Pillsbury (frozen
foods), California Avocado Advisory Board and
Julius Wile Sons.

15

Wells, Rich, Greene O In 1979, this agency
continued its yearly upward trend in broadcast
spending. With a total of $191.4 million for the
year, Wells, Rich, Greene showed a solid in-
crease of $36 million. Total TV billings were up
about S$42 million, although radio billings drop-
ped from $20 million in 1978 to $14.5 million
last year. Major accounts gained for the year
were: Diners Club, Citizen Watch, Procter &
Gamble (Prell Concentrate), Ralston-Purina
(Butcher's Blend dog food), Ford, Century 21
real estate, and Braniff International. The last
three accounts were heavily active in radio and
TV spending. Accounts resigned in ‘79 were:
TWA, Waring, Us Magazine and Ferrero Inter-
national (Tic Tac mints).

Young & Rubicam O Y&R, which moved into
first place in the top 50 compilation for the first
time last year, displacing J. Walter Thnompson,
bolstered its broadcast billings in 1978 by a
huge $148.4 million. Counterbalancing its loss
of Plymouth-Chrysler business was the assign-
ment to Y&R of the Lincoln Mercury Division of
Ford. It also pickéd up new products from
Miller Bréwing and accounts including Massey
Ferguson, McGraw Edison (toasters), Jenn-Air
(electric ranges), Curtis Mathes (TV sets),
West Bend (appliances), Certs and the Armour
Poultry Division. Other defections were Pabst
Brewing, General Eleclric (major appliances),
Arrow and Sperry Rand. Radio was down by
atmost $10 million, with television increasing
by more than $158 miltion. Y&R's long list of
broadcast accounts during the year included
American Home Products, Gulf Qil, Johnson &
Johnson, General Foods, General Electric,
Frito-Lay, Dr. Pepper, Eastern Airlines, General
Cigar, Procter & Gamble, Singer, Time inc.,
Clorox and Gallo.
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103%

More homes
than year-ago
programming!

WISH-TV
7:30 PM
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TAKE TWICE A DAY

FUTURE FILE

An excursioninto the future with the thinkers and dreamers who
will take us there. Ten 3-minute shows each week hosted by Dave
McQueen. Now on the air in 143 Arbitron markets.

FILM CLIPS

The world of film as seen through the eyes of Hollywood’s
leading personalities. Ten 3-minute shows each week hosted
by David Sheehan. Already placed in 123 Arbitron markets.
Premieres March 31.

TAKE ONCE A WEEK

ROCKIN’ OUT

America’s hottest rock ‘n’ roll music as presented by top rock DJs
from across the nation with guest appearances by major
recording artists, live in-concert segments, rock news features
and aretrospective. An exciting 2-hour magazine format hosted
each week by Jack Snyder. Already placed in 100 Arbitron
markets. Premieres weekend of April 5-6.

GREAT AMERICAN MUSICAL

Broadway and Hollywood’s most memorable music with guest
appearances by the stars of yesterday and today. A 2-hour show
hosted each week by Chuck Southcott. Already placed in 105
Arbitron markets. Premieres weekend of April 5-6.

All Golden Egg programs are available on a barter basis
to stations in Arbitron measured markets and on a cash basis
in unmeasured and foreign markets.

Dr. Golden's
Eqgg Diet:

(for a healthy radio station)

GOLDEN EGG

Radio Syndicator

3,

Please send information and demo on the following:
( ) FUTUREFILE
( ) FILMCLIPS
( ) ROCKIN OUT
The Full Service ( ) GREAT AMERICAN MUSICAL

Suite 202 Title

Los Angeles Station

w 1373 Westwood Blvd. Your Name

California 90028 Address

23 s

(213) 475-0817 Phone No.




KFMN — Abilene, TX
WROW — Abany Y
LKi!i(E = :i:\"%;;jquerque. NM
KQIZ — Amarllo, TX
!(AN(; l\l_r_;llr'c_lzhorage. AK
\VZLCIEC I;r-I':/f\l_kél:nt.':, GA
II{VIETR— Austin, TX

5.000

w M _—"ﬁ;iltlmore. MD
Joal: $ 5,000

KYYA — Billings, MT

Goal: » 5,000

WKOP — Binghamton, NY
Gaal: 715,000

WRKI§ — Blrmingham, AL

3,000
WRK? Boston, MA
Goal: 325,000

WBEN — Buffalo, NY

Goal: $10.000

KQCR — Cedar Rapids, IA
Goal: 210,000

WPEG — Charlotte, NC
Qoal: $10,000

WSKZ — Chattanooga, TN
Goal: § 5,000

WLS — Chicago, IL

Goal: 340,000

WLW — Cincinnatl, OH
Coal: $15,000

WMMS — Cleveland, OH
Goal: § 7,500

KIIQ — Colorado Springs, CO
Goal: $15.000

WMNOK — Columbia, SC
CGoal: ¥10,000

WVOC — Columbus, GA
Gaoal: $ 5,000

WMNI — Columbus, OH

Goal: 5 7

7.500

KHOW — Denver, CO
Goal: $15,000

KRNQ@ — Des Moines, IA
Goal: $ 5,000

WXYZ — Detroit, MI
Goal: $10,000

WAGF — Dothan, AL
Goat: % 5,000

KZUL — El Centro, CA
C % 5,000

KPAS — El Paso, TX
Goal: 10,000

WEZY — Erie, PA
Goal: ¥ 5000

KPNW — Eugene, OR
Goal: $10,000

KPDJ — Eureka, CA
Cioal: § 5000

WOMI — Evansville, IN
Geal: % 5,000

WTRX — Flint, Ml

Goall $ 5,000

WLEQ — Ft. Myers, FL
Goal: ¥ 5,000

WXKE - Ft. Wayne, IN
Goal: % 10,000

WBAP — Ft. Worth, TX
Goal: 520,000

KARM — Fresno, CA
Goal: $15,000

WGVL — Galnesville, FL
Goal: 525,000

KZZQ@ — Golden Meadow, LA
Goal: 3 7,500

WOOD - Grand Rapids, MI
Goak ¥ 7,500

KQ@DI — Great Falls, MT
Geal; 3 5,000

WNFL — Green Bay, W1
Qoal: $ 5,000

WCMB — Harrisburg, PA
Goal: ¥ 6,500 -

WDRC — Hartford, CT
Goal: $12,000

KFMK — Houston, TX
Goal $20,000

WIFE — Indianapolis, IN
Goal: 10,000

WJNL — Johnstown, PA
Goal, 510,000

KYYS — Kansas City, MO
Goal; 525,000

WOKI — Knoxville, TN
Goal: 320,000

WLCX — La Crosse, WI
Goal: § 5,000

WAZY — Lafayette, IN
Goal, 3 7.500

WILS — Lansing, MI
Goal: $30,000

KENO — Las Vegas, NV
Goal: § 7,500

WTKC — Lexington, KY
Goal: ¥ 7.000

KFOR — Lincoln, NE
Goal % 5,000

KABC — Los Angeles, CA
Coal: § 5,000

WHAS — Loulsville, KY
Coal § 7,000

WISM — Madison, W1
Goat: $20,000

WFEA — Manchester, NH
Goal: $10.000

WJPD — Marquette, Mi
Goal: $ 7,500

KRIO — McAlten, TX
Goal: ¥ 5,000

WGBS — Miami, FL

Gaal: 320,000

WTMJ — Milwaukee, WI
Goal: $25,000

WDGY — Minneapolls, MN
Goal: $10,000

KYLT — Missoula, MT
Goal: % 5,000

WABB — Mobile, AL

Goal: $ 5,500

WZZC — Moline, IA

Goalk $ 5,000

WOR — New York, NY
Goal: $40,000

WTAR — Norfolk, VA
Goak ® 5,000

KKLR — Oklahoma City, OK
Goal: $10,000

WDBO — Orlando, FL
Goal:'§ 7500

WMOA — Parkersburg, WV
Goal: $ 5,000

WWCT — Peoria, IL

Goal: ¥ 5,000

WMMR — Philadelphia, PA
Goal: $35,000

KNIX — Phoenix, AZ
Goal: $10,000

KLOH — Pipestone, MN
Coal: ¥ 5.000

WEEP — Pittsburgh, PA
Goal: ¥ 5,000

WKDR — Plattsburg, NY
Goal $ 5000

WPOR — Portland, ME
Goal: $12,000

KYXI — Portiand, OR
Goal: 350,000

KRCO — Prineville, OR
Goal: $ 5,000

WPRO — Providence, Rl
Geoal: $ 5,000

WKIX — Raleigh, NC
CGoal *10,000

KCBN — Reno, NV
Goal: ¥ 7,500

WLEE — Richmond, VA
Goal: 10,000

WVOR — Rochester, NY
Goal: $10,000

WYBR — Rockford, IL
Goal: $ 7,500

KBCQ — Roswell, NM
Qoal: 3 7,500

WJON — St. Cloud, MN
CGoal 12,000

KSD — St. Lauls, MO
Goal: $12.000

KAYK — Salt Lake City, UT
Goal: $20,000

KBZT — San Diego, CA
Goal %10,000

KGO — San Francisco, CA
Goal: $40,000

WSGA — Savannah, GA
Geal: 3 5,000

WEJL — Scranton, PA
Goal:'$10,000

KVI — Seattle, WA

Goal: 320,000

KOKA — Shreveport, LA
Goak % 5,000

KXLY — Spokane, WA
Goal: $ 6.500

WAQY — Springfield, MA
Goal: $20,000

KICK - Springfield, MO
Goal, 3 5,000

WHEN — Syracuse, NY
Goal $10,000

WGBM — Tallahassee, FL
Goal: $ 5,000

WDAE - Tampa, FL
Goal: $15,000

WVTS — Terre Haute, IN
Goal $ 5,000

KTRF — Thief River Falls, MN
Goal:% 5,000

WLQR — Toledo, OH
Goal: $10,000

WREN — Topeka, KS
Coal: ¥ 5,000

WTCM — Traverse City, Ml
Goal ¥ 5,000

KTKT — Tucson, AZ
Goal 3 7500

KRAV — Tulsa, OK

Goal: 15,000

WIBX — {tica, NY

Gaal $10.000

WMAL — Washington, D.C.
Goal $40,00Q

WATN — Watertown, NY
Goal ® 5,000

WOMP — Wheeling, WV
Goal § 7,500

KFH — Wichita, KS
Goal 5 5,000

KQIC — Willmar, MN
Goal: ¥ 3,000

KALE — Yakima, WA

L& T RS
Goal: § 7,500

USA {
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Radio promotion history is now being made. Thanks to 121
radio stations who are contributing to one of the largest
co-ordinated fund-raising promotions in America.

These 121 Official Winter Olympic radio stations have
established individual fund-raising goals for their
respective stations totalling more than one and

one-half million dollars. This mammoth

philanthropic effort proves the power of

radio and the commitment of radio

people. The Lake Placid Olympic

X
)

~

F

Organizing Committee would like
to give special thanks to these

special radio stations.

-




ruth”

The super-charged new
“Truth” is geared to a new

generation of young adults.

And to the changing

lifestyles and interests

of a new decade.

It introduces a magnetic new

host, Robin Ward!

Hand picked by Goodson-Todman,
the same host-makers

who developed Garry Moore,
Gene Rayburn, Richard Dawson,
John Charles Daly and

Bill Cullen as star hosts.

Variety says, “First
indications among tv-rep
programmers in New York

is that ““Iruth” could end up
as the most formidable

of the new game show strips.”

Stay a step ahead of the
game with a call to Viacom
today. Pilot screenings

are available. Start date

1s September 1980.




An all-new strip
fronﬁl Go:l)dson-’l'odman!
asedon Eirx
their greatest @@ |
format ever!




The facts are startling.
Experts estimate that about
half of all automobile occu-
pant fatalities last year might
have been avoided if the
people had been wearing seat
belts. That’s because injuries
occur when the car stops
abruptly and the occupants
are thrown against the car’s
interior. Belts prevent this.

Many people say they
know the facts, but they still
don’t wear belts. Their reasons
range all over the lot: seat
belts are troublesome to put
on, they are uncomfortable,
or they wrinkle your clothes.
Some people even think
getting hurt or Killed in a
car accident is a question of
fate; and therefore, seat belts
don’t matter.

If you're one of those
people who don’t use belts for
one reason or another, please
think carefully about your mo-
tivations. Are your objections
to seat belts based on the
facts or on rationalizations?

Here are a few of the
common rationalizations.
Many people say they are
afraid of being trapped in a
car by a seat belt. In fact, in
the vast majority of cases,

CUSTOMER INFORMATION FROM GENERAL MOTORS

seat belts protect passengers
from severe injuries, allowing
them to escape more quickly.
Another popular rationaliza-
tion: you'll be saved by being
thrown clear of the car. Here
again, research has proved
that to be untrue—you are
almost always safer inside
the car.

Some people use seat
belts for highway driving,
but rationalize it’s not worth
the trouble to buckle up for
short trips. The numbers tell
a different story: 80% of all
automobile accidents causing
injury or death involve cars
traveling under 40 miles per
hour. And three quarters of
all collisions happen less than
25 miles from the driver’s
home.

When you're the driver,
you have the psychological
authority to convince all of
the passengers that they
should wear seat belts. [t has
been shown that in a car, the
driver is considered to be an
authority figure. A simple
reminder from you may help
save someone’s life. And
please remember children
can be severely injured in
automobile accidents, too.
Make sure Child Restraint
Systems are used for children
who aren’t old enough to use
regular seat belts.

Because so many people
still don’t use their seat belts,

HOW TO SAVE YOUR LIFE
AND THE ONE NEXT TO YOU

OVERCOMING YOUR PSYCHOLOGICAL RESISTANCE TO SEAT BELTS MAY BE THE KEY.

the government has directed
that some form of passive
restraint—one that doesn’t
require any action by the oc-
cupant—be built into every
car by the 1984 model year.
GM is offering one such
restraint—a new type of auto-
matic belt—as an option on the
1980 Chevette to gain insight
into its public acceptance.

By the 1982 model year,
we must begin putting pas-
sive restraints in all full-size
cars and, eventually, into the
entire fleet. But until you
purchase one of these cars of
the future, you can protect
yourself and others by using
seat belts and urging your
family and friends to follow
your example.

At GM, were very con-
cerned about safety. So
please fasten your seat belt,
because even the best driver
in the world can’t predict
what another driver will do.

This advertisement is part of
our continuing effort to give cus-
tomers useful information about
their cars and trucks and the
company that builds them.

General Motors

People building transportation
to serve people
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Parkson Advertising 7 Total broadcast bili-
ings in 1979 were $56 million, down from $63
million in 1978. Television billings were $55.9
million, with network TV accounting for $55
million of that figure. The broadcast percent of
the agency's total billings remained
unchanged at 90%. Parkson's main contributor
to radio/TV spending is Nabisco with Triscuits,
Escort, Wheat Thins and Chicken-In-A-Biscuit
crackers. Other major accounts are: Century
Creations (Rose Milk skin care products), Ace
Comb, and J. B. Williams toiletries (Aqua Velva,
Lectric Shave, 5 Day, Mon Triomphe) and phar-
maceuticals (Geritol, Mega vitamins, Sominex,
Serutan, Femiron, Vivarin, PYM and ACU-Test.).

35

Ross Roy O 1979 saw a gain of 18.5% in
broadcast billings at Ross Roy, for a total of
$47 4 miflion. TV and radio both posted heaithy
gains, 21% and 13.5% respectively. Total TV
billings were $32.3 million, total radio $15.1
million. Biggest percentage gainer was TV net-
work dollars, up 87.5% to $10.47 million. The
agency lost its Chrysler Corp. account during
1979, which included corporate advertising, as
well as Fleet and Leasing and Mopar Parts and
Service. A new addition to Ross Roy’s roster

was La-Z-Boy Chair, which is active in network
and spot TV. Other major accounts are K-Mart,
with network and spot billings in both radio
and television, and Uniroyal and McDonalds,
both of which are in radio and television spot.

49

Sawdon & Bess O New to the top 50 com-
pilation this year, the agency acquired five ac-
counts active in broadcast: Pulsar Watches, J.
Brannam (clothing chain), Sterling Optical,
Sterling Dental Centers and Brooks Bros. Kin-
ney Shoe is active in all phases of radio and
television (network and spot), while Pontiac
Dealers are represented in spot television and
radio. Other spot advertisers are Brooks Bros,,
Pontiac Dealers, Pulsar, Sterling Optical, Bran-
nam, and Woolworth/Woolco.

33

Scali, McCabe, Sloves O This agency ex-
perienced a spot TV surge in 1979, with that
category bringing in some $25 million in bill-
ings, about double that of 1978. Network TV re-
mained about the same at $20 million and
both network radio and spot were up, $800,000
(to $1 million) and $3.8 million (to $4 mitlion)
respectively. The broadcast share of agency

billings rose 6% to 56% of the total. Major ac-
counts added were Sperry, Hertz, Zoysia
Farms and Calvin Klein; resigned were Olivetti,
Van Heusen and Simplicity Pattern. Other ma-
jor accounts are Volvo, Singer, Pioneer,
Chesebrough-Ponds, American Can and Per-
due.

20

SSC&B O With a gain of about $12 million in
radio-TV spendings, SSC&B reported $130.4
million in broadcast billings for 1979. This
figure represents 71% of total domestic bill-
ings. Network TV spending was up by more
than $10 million and spot TV increased by over
$1.5 million. Radio spending was also up in
1979 with a gain of $1 million. One of the big-
gest accounts added during the year was Men-
nan (Skin Bracer, Speed Stick and Millionaire
cologne). SSC&B reported no lost accounts.

38

Tatham-Laird & Kudner O This agency's
billings were up 12.9%, or $4.9 million, in 1979
with over $3.7 million of the increase in radio,
and $3 million of that in spot. The total for
broadcasting was $42.8 million: $38.5 miltion
in TV, $4.3 million in radio. Major accounts
gained in 1979 were Thomson Vacations, Con-
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Thisyearwe
promise we'lldo
better.

The number one & CBS affiliate inthetop15U.S. markets:

The final rating period for 1979  the number one CBS affiliate Moore people watch

showed WCCO Television in the top fifteen markets WCCO Television
was the Twin Cities’ number with four or more VHF stations g '
one television station.” As But it's 1980 now, Those 51
a matter of fact, WCCO Tele- numbers are history. Il we are
vision has been number to remain number one, we
one in the Twin Cities for over  must continue to improve,
thirty years. We promise we will.
We also finished 1979 as

Minneapolis St.Paul

REPRESENTED BY TELEREP

*Source: Arbitron Reports November 1979, M-S, 9 AM-Midnight. Estimates subject to limitations. (top 15 markets with 4 or more VHF stations)
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ning hand!

HERE’S A SAMPLING OF “CARD SHARKS”
ON NBC AFFILIATES
(10 am, Monday-Friday, November 1979)

RANK IN TIME PERIOD SHARE OF AUDIENCE

‘ 2nd Place
Local Market Rating Share  Households Women Card Sharks Program
New York FIRST FIRST FIRST FIRST 32 26
Chicago(9am) FIRST FIRST FIRST FIRST 25 20
Washington FIRST FIRST SECOND FIRST 27 27
Miami FIRST FIRST FIRST SECOND 38 31
Indianapolis FIRST FIRST FIRST FIRST 31 25
Sacramento-
Stockton (9 am) FIRST FIRST FIRST FIRST 25 19
Cincinnati FIRST FIRST FIRST FIRST 47 18
Columbus, O. FIRST FIRST FIRST FIRST 43 29
Greenville-
S'burg-A'ville FIRST FIRST FIRST FIRST 40 27
Providence FIRST FIRST FIRST FIRST 50 6
Orlando-
Daytona Beach FIRST FIRST FIRST FIRST 43 29
Charleston-
Huntington FIRST FIRST FIRST FIRST 41 24
Louisville FIRST FIRST FIRST FIRST 35 25
Hburg-York-
Lter-Inon FIRST FIRST FIRST FIRST 31 15
Norfolk-
P’mouth-N.N. FIRST FIRST FIRST FIRST 41 24

Additional market data is available on recquest.

NATPE '80 Firestone
SAN FRANCISCO HILTON Program Syndication Co.

SUITE 1015 1200 West Broadway, Hewlett, New York 11557. (516) 569-6900
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The cards are stacked

in your favor when you play

Goodson-Todman’s new nighttime
“Card Sharks?”

Available now as a prime

access strip for Fall,

the nighttime version of
“Card Sharks” has...

All the fast-paced, exciting, suspenseful

A (A elements of the NBC morning hit!
&»
" Instant audience involvement in a game that
é quickly turns viewers into players!
Popular host Jim Perry!

{,r Big cash prizes that insure big numbers!

With this hand, it’s a sure bet at night with...

GOODSON-TODMAN’S

“Card Sharks”

Source: Arbitron, 11/79. Rankings and shares based on 4-week avgs.
Audience estimates subject to limitations of the rating service.




The 70's were
only the beginning.

~ For the 80'
more than ever...

Selcom Management shown left to right: Bill McHale, Executive Vice President, Barbara Crooks, Vice President— Dallas.
Bill Smither, Vice President—Los Angeles. Donn Winther, Vice President— Chicago. Jim Schneider, Vice Prasident — New York.
Lynn Picadio, Vice President—San Francisco. Linda LaPlant, Vice President—New York. John Wilson, Vice President—Atlanta.
Jim Forrer, Vice President—Detroit. Andy Rainey, Vice President—New York. Lou Faust, President.

watch out for
Seicom

Iekom.inc. Radio Representatives
1221 Avenue of the Americas, New York, N.Y. 10020, (212) 730-0202
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was divided between $12.6 million in network
which was up 12.4%, and $20.5 million in spot,
which was down 2.4%. Major accounts added
during the year were Fredrick & Herrud. Isabel
Wine, Wis Radio, and Lipton Noodles &
Sauces. Accounts resigned were Dazey Pro-
ducts Co. and Mobil Plastic’s Hefty. Current
major accounts for Lee King are Alberto
Culver, Thomas J. Lipton, Montgomery Ward,
Standard Brands' Baby Ruth, Butterfinger and
Reggie candy bars, RJR Foods, Kelvinator and
the Illinois State Lottery.

28

KM&G International O Billings in broad-
casting were up $6.8 million last year for
KM&G, a 12.5% rise to $59.5 million. On a per-
centage basis, radio and television grew by
roughly equal amounts for the agency—13.6%
and 12.3% respectively. However, the 25%
growth in TV network billings were far sur-
passed by a 23.6% boost in spot. Major broad-
cast accounts for KM&G include Heinz, Gulf/
National Geographic, Rubbermaid, Clorox,
Gordon jewelry, Hunt-Wesson and
Chesapeake and Potomac Telephone. Spot TV
additions this year were Shasta Beverages,
Pilisbury, Clorox Clear & Rich household soap
and Randell’s supermarkets (in spot radio);
resigned were Kaufmann's and California
Table Grape Commission. Spot radio additions
were H.G. Parks, Pinsta Foods, and the Pen-
nsylvania Bureau of Travel Department.

ing $48.1 million. Radio billings decreased to
$3.9 million from 1978's figure of $5.1 million.
The broadcast percentage of the total
domestic billings went down trom 65% to 45%.
Clients contributing to broadcast spending
were: Del Tace, National Enquirer, North Amer-
ican Philips (Norelco razors, coffee maker,
microwave ovens), Pfizer (Ben-Gay, Desitan,
Paquin skin care products), Saran Coventry
and J. C. Penney.

9

McCann-Erickson O The agency's broad-
cast billings rose by an estimated $30 million
as McCann reported a 12% increase in
domestic spending over 1979. McCann
suffered a sharp setback when it lost the esti-
mated $80-million Miller Brewing business but
since the effective date was in November, the
loss will be reflected largely in 1980. McCann,
the largest of the Interpublic agencies, was re-
ported to have added more than $75 miilion in
domestic billing in 1980, including new ac-
counts and assignments from American Ex-
press, Barclays American, various Coca-Cola
bottlers, Heublein and Houwat [foods). Among
the long list of TV-radio spenders at McCann
during 1979 were the Best Foods Division of
CPC International, Coca-Cotla, Exxon,
Campbell Soup, Del Monte, Gillette, Kraft,
Lufthansa Airlines, Miller Brewing, Laura Scud-
der Snack Foods and Sony consumer pro-
ducts.

44

John Murray O Broadcast billings at John
Murray, a house agency for American Home
Products, rose by an estimated $1.1 million in
1979. Murray traditionally allots a huge propor-
tion of its spending to television for its
packaged goods from America Home. Pro-
ducts assigned to Murray include Easy-Off
window cleaner and Aerowax from Boyle-Mid-
way Division and Anacin and Preparation H
from Whitehall Laboratories Division.

16

Needham, Harper & Steers O NH&S
bolstered its broadcast spending by $20
million in 1979 as the agency acquired Ar-
mour-Dial (Dial deodorant soap), Charles of
the Ritz (cosmetics and fragrances), Drackett
(Nutrament), United States Department of Ag-
riculture and Gas Appliance Manufacturers As-
sociation. Durning the year it dropped Lancome
Cosmaire (toiletnies), VISA US A, and Winston
Tire. TV billings came from American Honda
Motor, Amtrak, Anheuser-Busch, Atlantic
Richfield, Campbell Soup, Frigidaire, General
Mills, ITT, S.C. Johnson & Son, Kraft,
McDonald's, State Farm Insurance, Xerox and
Wrigley. Radio billings accrued from Wngley,
Xerox, Kraft, State Farm Insurance, American
Honda, Amtrak, Anheuser-Busch, Campbell
Soup and General Mills.

S0

Manoff Geers Gross O New to the top 50
listing this year, Manoff Geers Gross is a solid
spot advertiser, having invested $12.2 million in
television and $1.3 million in radio iast year
Manoff's broadcast clients include Cargill Inc.
(poultry products), Castle & Cooke (Bumble
Bee seafoods). Fuji Photo Film, Kraft, Luden's
Inc., National Car Rental Systems, SCM Corp.
and Welch Foods.

24

Marschalk O TV-radio expenditures rose by
an estimated $10.9 million in 1979 as
‘Marschalk's domestic billing rose by approx-
imately 15%. New clients on Marschalk's roster
were Upjohn, Gienbrook Laboratories and
Richardson-Merrell (drugs and toiletries).
Represented on its long roster of broadcast
accounlts are Bristol-Myers, Coca-Cola
(Sprite), Gillette, W.R. Grace, Maybelline/
Plough, Paine, Webber, Jackson & Curtis and
Ohio Edison.

32

McCaffrey & McCall O McCaffrey & McCall
reported a $14.3-million decrease in combined
broadcast billings with a total of $52 million for
the year. A loss of more than $13 million oc-
curred within the total TV expenditures, yield-

37

A. Meyerhoff O The agency's broadcast bill-
ings increased by $7.6 million in 1979, hitting
$43 million. However, the gains were not
shared by both radio and television: The agen-
cy's radio billings fell 41.2% to S3 million, while
television was up almost S10 million, a 32% im-
provement. Almost all that gain was in network
billing, which more than doubled to S$18 million.
Major accounts at Meyerhoff are Wrigley, the
Boyle-Midway division of American Home Pro-
ducts, Brach Candy and the tannery and
cleaning products of Missouri Hickory.

|
Biggest spenders

Total broadcast billings

Young & Rubicam $673.4 million
Total TV billings

Young & Rubicam $635.0 million
Network TV billings

Young & Rubicam S$S448.0 million
Spot TV billings

J. Walter Thompson $198.8 million
Total radio billings

J. Walter Thompson $45.1 million
Network radio billings

J. Walter Thompson $14.3 million
Spot radio billings

Young & Rubicam $31.8 million
Biggest broadcast gain

Young & Rubicam S$148.4 million

Broadcasting Jan 28 1980

46

Norman, Craig & Kummel T Broadcast bill-
ings reported by this agency were down 18.9%
compared wilh the year earlier, a drop of $7.6
million. Television billings slid 15.3% to S$31.1
million while radio was halved, down to $1.6
miltion from $3.6 million. Major accounts
resigned were Saab Scania, Cie and Durnad.
During 1979, the agency added New York
Bank for Savings, Carter Wallace proprietary
division, Spring Mills consumer products,
several 21 Brands products, Revion Classic
Line and Touch & Glow liquid make-up, and
Taylor Rental.

5

Ogilvy & Mather O The agency reported a
hefty $93.7-million increase in broadcast bill-
ings in 1979, abetted by the acquisition of the
$35-million Trans World Airlines account, plus
substantial expenditures from Pabst Brewing.
Kimberly Clark (diapers) and Smith Barney,
Harris_Upham Co. Lost during the year were
Trailways, Mercedes/Benz and MCA Universal.
Television grew by more than $82 million and
radio by a comfortable $10.9 million. O&M's
growth was spurred also by increased spend-
ing from old-line clients, among which are
American Express, General Foods, Avon,
Campbell Soup, Chesebrough-Pond's, Hershey
Foods, Menley & James, Lever Bros. and Sears,
Roebuck.
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