Everyone in the act from Detroit O Getting ready /
for CTAM O Reflections of a TV censor
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Our 49th Year 1980

The newsweekly of broadcasting and allied arts g

Minneapolis/St. Paul’s five favorite
TV programs are KSTP-TV’s
Eyewitness News!*

KSTP-TV's 10 PM Eyewitness News occupies seven of the top eleven positions in the market, seven nights a week.

y/
{
\

KSTP-TV
Minneapolis, St. Paul

*4 EYEWITNESS NEWS

Down to earth. Up to the minute.

For more information, call KSTP-TV at 612-646-5555 or your nearest Petry office.
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nHBLE!

Six Jerry Lewis'...plus Bing Crosby

and Elvis Presley.

And that’s only half of our new package.

14 QUTSTANDING THEATRICAL FEATURES FROM PARAMOUNT TELEVISION

R (N

A star-studded package featuring:
Elvis Presley, Jerry Lewis, Groucho Marx,
Bing Crosby, Dean Martin, Walter Matthau,
Tony Randall, Michael Landon, Sid Caesar,
Nat “King” Cole, Zsa Zsa Gabor, Eartha Kitt,
Cornel Wilde,Lana Turner, Pearl Bailey,
Shirley MacLaine, Elia Fitzgeraid,

Richard Dreyfuss. :

A remarkable find: over a dozen outstand-
ing theatrical films with incredibly promotable
stars, limited network prime exposure, and
they have never been in syndication before!
You will find them all in Paramount's new
theatrical package —PREVIEW 4.

Performers and performance is what
PREVIEW 1 is all about! [t's an efficient

Ay

.“«***‘

package of just 14 fitles starring such popular
audience pleasers as Jerry Lewis, Bing
Crosby, Elvis Presley, Dean Martin, Walter
Matthau, Shirley Maclaine, Groucho Marx
and Richard Dreyfuss, just 1o name a few.
PREVIEW 1 titles delivered a strong 48.4/33 in
their initial prime time airings, and showed
continued strength in repedt airings—only a
9% fall-off in share, even with an average of
only four months rest between runs.

PREVIEW 1 gives you several other benefits:
13 of the 14 titles are completely new to syndi-
cation. Each feature has had a minimum of
six years rest since ifs last network prime run.
Plus, every title offers the advantage of
extremely limited exposure—no feature has
aired more than twice in prime time!

PREVIEW 1 is also a uniquely flexible
package, strong enough to perform in prime
time, dominate a weekend slot, or head a
matinee. Its wide range of versatile features
allow you to program for a variety of thematic
needs, while also assuring you the most

desirable demographics: young adults, kids
and feens, Available October, 1980

»

Company &

PREVIEW 1. The first in 0 new series of popular feature packages from
Paramount Television Domestic Syndication



The second quarter figures are in...and
once again on both Saturday and Sun-

day, ABC’s Wide World of Sports is the
number one sports series with the sports-
viewing public by an impressive margin.

In fact, for the first half of 1980, the Satur- of victon well as th f defe:
day and Sunday editions of ABC’s Wide y...aswellas the agony of deleat.
World of Sports captured nearly twice as : j ABC'’s Wide World of Sports ... still

many viewers as the other two networks’ o N | the undefeated champion of weekend
weekend sports anthologies! ) e ! sports anthology programming.

By unanimous decision,
ABC’s Wide World of Sports retains
its title as the numberone
weekend sports anthology series.

ABC SPORTSS

SOURCE: NTUNAC Reports. Average Audience. Total Households and Persons 2 + Esumates. Comparison of regular scheduled weekend Sports Anthalogy. [ncludes April and June Ratings Only Weeks
VPVH substitutions include April | & I for April Ratings Only Week and May | & 11 for June | & [1 plus June Ratings Only Week. Data subject to qualifications which are available on request.

b9 For almost 20 years, ABC's
Wide World of Sports has consistently
been the most popular and the most
honored year-round sports series on the
air! And we’ll continue to bring you
exciting, dramatic coverage of the thrill
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The Week in Brief

I  TOP OF THE WEEK

Olympics in Moscow. PAGE 41.
EVERYBODY IN THE ACT [0 Live coverage of political

conventions —long the domain of the networks —is now ADIPFORTAFT (1 The company expects its first-quarter
also being provided by local stations and groups via prOfitS to be held down by performance of its amusement
satellite. That's good news for the stations, but whether and entertainment groups. PAGE 41.
the conventions are good enough news for the networks
to devote traditional heavy coverage is once again a UNWANTED [ Twentieth Century-Fox goes to court to
question. PAGE 27. force out 21% owner Chris-Craft. Problems in acquiring
more VHF's are cited. PAGE 44.
UPSTAIRS AT RCA: CHAPTER 2 [0 Silverman says he SRR PROGRAMING )
won't replace‘Pfeiffer, slides more responsibility to _ NO VIEWING LOSSES I A CPB-sponsored study
Salant. Backe's name pops up. RCA directors reported in concludes there is little danger that videocassette
atleast one meeting about further replacements. recorders will have a negative effect on audience sizes.
PAGE 33. PAGE 46.
WHEELER’S OLIVE BRANCH (1 NCTA's president makes a . N AL S S ——
plea for broadcasters and cablecasters to forget the past THE BIG BACKYARD STORY [1 GOP convention time
and work together as partners. First step could be in local provided Detroit stations an opportunity to puton a
programing on cable, he says. PAGE 33. media show about national happenings on the local
scene. PAGE 48.
STOP THE GRANTS O Upset by NCTA support of certain SRR AW & REGULATION s et
prov@sions in the Senate's latest Communications Act SOUNDS OF DROP-INS [0 The FCC is working on a
rewrite, the National League of Cities urges its members document that could herald the addition of VHF's in some
to protest by imposing a moratorium on franchising. markets under an “equivalent protection” standard.
PAGE 34. PAGE 50.
IS MED!A R
CABLE’S PRESENCE IN MARKETING 1 CTAM's growth is REJECTED O The FCC turns down Accuracy in Media’s
one indicator of the new business orientation of the equal-time complaint about a John Anderson
industry. The trend will be further analyzed at the appearance on Today, saying the program is a bona fide
society’s Aug. 3-6 annual meeting in San Francisco. news show. PAGE 51.
PAGE 35. TSN AT ARGE S AR——

TV’'S TASTE TESTER O For 13 years at NBC, Herminio
Traviesas was probably one of the most visible of all the
so-called network censors. Now retired, but still serving
as consultant to that network, he discusses the evolution
of today's attitudes towards television’s treatment of sex,

COMMUNITY HELP O Cablevision Systems sweetens the
potinits bid for a Brooklyn franchise by offering to cut in
a local redevelopment group. PAGE 38.

STVRUNSUPAFLAG [0 Formation of Subscription violence and other sensitive subjects. PAGE 52.
Television Association is formally announced in

Washlngton Rinaldo Brutoco is flrst Cha”’man, Terry S PROFILE
Mahn named executive director. PAGE 40. THE $400-MILLION WOMAN [0 Marcella Rosen says

Barnard College inspired its women not to settle for
I G USINESS Second best. That iS one reason She has risen tO senior

BOYCOTT BOUNCE O RCA says its decline in second- vice president and media director of N W Ayer ABH
quarter profits in partly attributable to a $16-million loss International with primary responsibility for almost $400
NBC suffered after the pull-out from the summer million in expenditures. PAGE 81.

Index to departments Closed Circuit For the Record
Bottom Line Datebook .. Monday Memo.. .. Playback

Business Briefly Editorials Monitor Stock Index
Changing Hands Fates & Fortunes News Beat
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KSDK PROFESSIONALISM

e

Never before in the history of television

has one station committed to an all-day

diet of news, information and magazine
type progr‘amming like we're launching
this Fall. Nearly nine full hours worth

~ ...every weekday. Not just the full NBC
ipidl: slate. But }lh.hours of our own sched-
icluding our locally produced
: azine, MIDDAY NEWS,

: e "Pﬁople ar# fqaﬂ?Tor a
wnd better d“'ecti!m Fukda_ydmgzw

...n l'ly 43 hOlIl'S magazme s
news programming each week

Quality people. Innovative thinking.
That’s KSDK professionalism. That’s the
Pulitzer standard of broadcast journalism.

BROADCAST
_ STATIONS

fouc hing the lives of over mine million Americans

KTAR & KBBC-FM ll\ & é@prasémed by Blair .

Tel
Phoem " elevision & Rodp




Closed:Circuit:

Insider report behind the scene, before the fact

|
Fitting out

NAB executive committee is expected (o
approve creation of television task force
on allocations to go along with radio task
force that is already at work. Total budgel
for both will probably be about $500,000.
Radio is already earmarked for $200,000.
NAB hopes both can work with FCC 1o
study effects of various proposals to
2nlarge station populations in radio and
TV, although FCC so far has been cool to
idea of government-industry action.

Radio task force, headed by Arnold
Lerner, WLLH(AM)-WSSH(FM) Lowell,
Mass., is 1o hold strategy meelting Aug. 4,
day before regular monthly meeting of
NAB executive committee. July 9 meeting
Lhat task force had scheduled with FCC
was called off, may be rescheduled in
month or so. Meanwhile, radio task force
has retained Jules Cohen, Washington
consulling engineer, in loose-knit
arrangement until it works oul concrele
plans for future operations. Members of
Lerner group are Ralph Green, CBS
Radio; Eugene D. Jackson, National Black
Network; Bruce Johnson, Shamrock
Broadcasting; Michael O. Lareau, woop-
AM-FM Grand Rapids, Mich.; Jerry Lee,
WDVR(FM) Philadelphia; Walter E. May,
WPKE(AM) Pikeville, Ky.; Charles E.
Wright, WBYS-AM-FM Canton, lll., and,
added last week, Marion Stephenson,
NBC Radio, New York.

L]
Sampling

Cable News Network, behind schedule in
expanding its universe of cable viewers, is
about to undertake novel promotion: For
24 hours on July 31 co-owned superstation
WTBS(TV) Atlanta, will substitute CNN
service for its regular programing, thus
exposing CNN to five million cable
subscribers that get wTBs. Hope is that
subscriber demand will force cable
systems to begin picking CNN up (at 15
cents per subscriber per month with wTBs
and 20 cents without).

Although CNN’s creator, Ted Turner,
has promised to carry operation through
developmental stage, turn-on rate will
have to pick up if subscriber goal of five
million is to be reached by end of year.
CNN started with two million connections
June 1, says it has added 300,000.

|

Simmering down

RCA Chairman Edgar H. Griffiths has
survived first wave of crisis that followed
firings of NBC Chairman Jane Cahill
Pfeiffer and RCA President Maurice
Valente. Unpublicized meeting of
execulive committee last Monday (July

14) decided walers had been muddied
enough for now, agreed it’s in company’s
best interest 10 leave execulive
superstructures of RCA and NBC alone at
present. Silverman’s contracl is being
renewed, although that’s no guarantee of
his continued grip on NBC helm.

Nevertheless, number of names
continue to circulate as prospects for
Griffiths job. One that hasn’( yel: present
board member Peter G. Peterson of
Lehman Bros. Kuhn Loeb Inc. He’s
former secretary of commerce, former
chief executive of Bell & Howeli. Among
board members exerting influence in
current crisis: outside director Donald B.
Smiley of Macy’s, insider George H.
Fuchs, RCA’s execulive vice president for
industrial relations.

. |
Foreign entanglement

Inadvertently or not, FCC has stirred up
controversy over international common
carrier rates that could result in serious
rise in foreign rates and spill over into
other international telecommunications
negotiations, such as World
Administrative Radio Conference where
broadcast and satellite frequencies are
involved. Precipitating dispute was recent
FCC notice of rulemaking that would
permilt users that lease international
circuits from U.S. common carriers to
share circuils or even resell time on them
to other users—as users of domestic
circuits of U.S. carriers may do now.

Trouble is that U.S. was party 1o
International Telecommunications Union
policy prohibiting shared use. [TU’s
International Consultative Commitiee on
Telephone and Telegraph has charged sell-
oul, and there’s threat that many nations
will drastically increase rates on their parts
of international circuits that U.S. carriers
use. Director of ITU’s committee has
warned U.S. State Department that U S.
credibility is al stake.

]
Coming attraction

Broadcasters and cablecasters, still getting
used to such new technological
developments as teletext and videodisks,
can expect still another future shock in
next decade. It’s high-definition
television—transmission of pictures with
1,000 to 1,500 lines per frame, versus
current 525lines in U.S. TV, and wide-
screen aspect ratios nearer two-to-one
than current four-to-three.

Prospect may arrive sooner rather than
later, as technologisis prepare for direct
satellite broadcasting. Medium could
arrive first in theaters and on disks—and,
indeed, through cable. Of all media
potentially affected, only present over-air

Broadcasting Jul 21 1980

broadcasters are wedded to relatively
narrow bandwidth.

E——

Apartness

.Hollywood-based Academy of Television
Arts and Sciences is decidedly cool 10
growing sentiment within New York-
based National Academy of Television
Aris and Sciences for healing of three-
year rift between groups and possible
reunification. *‘We have told them there’s
just no way.,” said one ATAS official last
week after two-hour informal meeting
with Robert A. Behrens, ATAS member,
NATAS trustee and Miami producer.
Meeting was largely backgrounder for
Behrens on 1977 split, bul reunificalion
was discussed. Neither academy has
formally discussed merger.

From Hollywood’s point of view,
organizalions are ‘‘two different breeds,”’
and conflicts between ATAS’s national
entertainment programers and NATAS’s
largely local ones would still remain in any
new relationship developed by groups.
NATAS is now headed by persons nol on
line when groups split— Post-Newsweek’s
Joel Chaseman has headed New York
group for only one month—but
Hollywood still has number of active
leaders who were around when two groups
wenl separate ways.

|
Reserved roost

In deal involving RCA Americom,
Southern Satellite Systems and Cable
News Network, RCA has agreed to
guarantee CNN permanent spot on Cable
Net One (now Satcom I) for number of
concessions, including Southern
Salellite’s agreement not (o partake in
lottery for two trapsponders on yet-lo-be-
launched Satcom III.

Delails of deal haven’t been disclosed,
but it’s presumed that it also includes
agreement on part of CNN to drop breach-
of-contract suit it’s been pressing against
RCA in Atlanta federal court.

]
Next round

While major atlention is being focused on
cable franchising of unwired markets,
story of equal imporiance in next five
years will be renegotiation of
franchises granted in late sixties.
Renegotiation of mostly 15-year
franchises usually begins two or three
years before termination date.
Communities have option of opening
franchising to new bidders. That’s what
citizen groups in Austin, Tex., where
Midwest Video and LBJ Co., jointly
operate system, are demanding.






The number one Thursday n.tght
- show on any network. Barney Miller.
A :l!'our :D Production d.istr:lbuted by |
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Business Briefly

IR [ AD IO ONLY m

Acco D Seeds. Begins Sept. 15 for about
20 weeks in 45 markels. Agency: Bozell &
Jacobs, New York. Target: farmers; adults
18 and over.

Sherwin-Williams O Martin-Senour
paint. Begins Aug. 20 for third quarter in
39 markets. Agency: Wyse Advertising,
Cleveland. Target. aduits, 25-54.

Big E O Beer. Radio campaign begins
this week tor third guarter in various
Oregon markets. Morning drive, middays
and afternoon drive. Agency:
Cunningham & Walsh, Los Angeles.
Target: men, 18 and over.

Curtiss Candies (0 Baby Ruth and
Butterfingers. Begins Aug. 18 for six to 12
weeks in 55 markets. Agency: Lee King &
Partners, Chicago. Target: teen-agers.

Kraft(1 Handi-snacks. Begins Sept. 1 for
eight weeks in Ohio markets of Dayton,
Columbus, Cincinnati and Cleveland;
Louisville, Ky, Fort Wayne, Ind.,
Indianapolis; Grand Rapids, Mich., Salt

:\/\ﬁn{%
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_
. Kutaiam Kansas City, Mo.: To Roslin
_Radio Sales from Jack Masia.
L]

Here’'s VASI. Video Advertising Spot
Inc., New York, has been formed by Sam
Brownstein, president of Pro Radio
Sales, New York, and Don Softness, prin-
cipal in wvny-am-FM Newark, N.J., to serve
as representative firm to cable TV
systems and networks, effective in fall.
VAS| has temporary headguarters at
441 Lexington Averiue, New York
10017, (212) 687-3380.

]

Taking orders. Enterprise Radio, Far-
mington, Conn., sports network that wilt
begin programing via satellite Jan. 1,
1981, has signed The Christal Co,, New
York, as its rep.

Lake City; Seattle; Portland, Ore, and Los
Angeles. Agency: Needham, Harper &

CHECK OUT
OUR LIBRARIES

No matter what your station’s
format is, William B. Tanner Com-
pany has the library for it. We
have eight to choose from. And
they run from one end of the
musical scale to the other.
Contemporary, Contem-
porary Country, Middle

of the Road, Rock, and
easy Iistening. Produc-
tion music libraries!

(w)

The William B.Tanner Co., Inc. 2714 Union Extended, Memphis, TN 38112

Sales libraries! All have sound
effects and production effects.

AII.Tanner libraries are designed
to increase sales and listeners—

and enhance programming.

Write for more information

about the library of your
choice today.

Or just call David Tyler
collect at (901) 320-4340.

Name Title
Station Format
Address

City

State

) Se—
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Steers, Chicago. Targel: women, 25-49.

Ford Motor Co. L Corporate. Begins
Aug. 4 for eight weeks in top 50 markets.
Agency: Wells, Rich, Greene, New York.
Target: adults, 18-54.

Bermuda Department of TourismO
Travel. Begins this week for six weeks in
Atlanta. Agency: Foote, Cone & Belding,
New York. Target: adults, 35-64.

Lake to Lake Dairy Cooperative [
Cheese. Begins Aug. 25 for six weeks in
Boston. Morning drive time. Agency:
Stephan & Brady, Madison, Wis. Target:
adulls, 35 plus.

California Credit Union League
Begins July 28 for six weeks in 10
California markets. Agency: Forrest Dolan
Associates, Los Angeles. Target: adults,
35 and over; adults, 18-34.

Just Pants [ Jeans franchises. Begins
July 31 for four weeks in about 70
markets. Morning drive times, midday.
afternoon drive and evenings. Agency:
PKG/Cunningham & Walsh, Chicago.
Target: adults, 18-24.

Levi Strauss 0] Jeans. Begins Aug. 4 for
four weeks in 25 markets. Agency: Foote,
Cone & Belding/Honig, San Francisco.
Target: teen-agers, and men, 18-34.

U.S. Dept. of Energy (] Begins July 28
for four weeks in Connecticut markets
Vanguard Advertising, Minneapolis.
Target: men, 25-54.

Chicago & North Western Railways O
Begins Aug. 4 for four weeks (n seven
markets. Agency: Campbell-Mithun,
Chicago. Target: adults, 25-54.

Upjohn J Cortaid. Begins July 28 for
three weeks in Tucson, Ariz., and Fort
Wayne, Ind. Morning drive, midday and
afternoon drive, Agency: CPM, Chicago.
Target: adults, 25 and over.

Wendy’s Old Fashioned Hamburgers
(O Restaurant chain. Begins this week in
Rockford, Ill., and Green Bay and Madison,
both Wisconsin, for three weeks to
introduce chicken. Another campaign
also begins this week in Milwaukee for
five weeks to promote salad bar. Morning
drive, midday and afternoon drive times.
Agency: Clinton E. Frank, Chicago.
Target: adults, 18 and over.

Rosarita Foods [ Refried beans.
Begins this week for two weeks in
Washington markets. Agency: Dailey &
Associates, Los Angeles. Target: women,
25-49.

Trucking Activities O lntemationall
trucking show. Begins this week for five



A Vantage

Reagan’s reservists. Ronald
Reagan's advertising war chest is swell-
ing. Two independent groups set up to
elect Reagan as President say they'll
spend as much.as $9 million in advertis-
ing. National Conservative Political Ac-
tion Committee has produced 10 TV
commercials that 1t says will run In
selected markets, starling tast Friday
(July 18) and continuing through Nov. 4.
NCPAC reports 1t will spend .at least $1
millton and perhaps as much as S$5
million. Another group, Americans For
Reagan, headed by Senator Jesse
Helms (R-N.C), says 1t has set a fund-
raising goal of $4 million in Reagan's
behalf. Federal Election Committee said
several weeks ago it would take legal
action against groups supporting
Reagan with independent expenditures,
claiming this would violate legal prohibi-
tions on campaign spending and con-
tributions. NCPAC, AFR and other inde-
pendent groups maintain their activity is
legal and they are only exercising their
constitutional nght to free speech.
NCPAC TV commercials for Reagan
contain catch-phrase, "“We'll make
America great again.”

0

Widening horizons. Lockhart & Pettus,
New York, agency specializing In
marketing to blacks, s setting up TV
program production and syndication
uni! to produce television specials and
daytime dramas appealing to black
women. Agency's major client, Carson
Products Co, Savannah, Ga., which
spends about $4 million to . advertise
hair .conditioning and shampoo pro-
ducts, is set to finance L&P's first pro-
gram venture —one-hour variety special
starring Debbie Allen, star of "West Side
Story" on Broadway and commercial
spokesperson for Carson. Program will
be produced in fall for telecasting in
December in major black markets and
later will be available for cable televi-
sion. Agency betieves burgeoning cable
market offers black-oriented advertisers
expanding opportunities.
b B8
United they stand. Vacation America,
worldwide network of travel agencies,
unveils $1-million TV, radio and print
campaign beginning in August in coop-
. eration with over 200 retail travel agen-
cies. Covering major markets including
Los Angeles, San Francisco, Dallas,
Miami and New York, spots will stress
expertise of agents, their planning and
use of computer information and reser-
vation systems. De Krig Advertising,
New York, created campaign which in-
troduces-theme "Vacation America, the
place to go before you go any place”

Palo Alto, Calif,, Target. men, 25-plus.

Mr. Plywood O Wood products. Begins
this week for five days in Seattle, Denver
and Portiand, Ore. Morning drive,
middays, afternoon drive and evenings.
Agency: Falconer Advertising, Portland,
Ore. Target: men, 25-54,

R TV ONLY N

SCCA Industries [1 Gallenkamp Shoe
Corp. of America Begins Aug. 11 for three
weeks 1in Ohio markets of Columbus,
Dayton and Cincinnati and indianapoiss;
Kansas City, Mo., Phoenix and Tucson,
Ariz. Another campaign begins Aug. 18 1n
Los Angeles for tnree weeks. Day and

fringe times. Agency: Saffer, Cravit &
Freedman, of Don Mills, Ont. Target.
women, 18-34, women, 18-48.

Consumer Union [ Consumer Reports
magazine. Begins Aug. 21 for three days
in 14 markets. Prime, late fringe and news
times. Agency' Rapp & Collins, New York.
Targetl: adults, 25-49.

TSR RADIO AND TV I

Lees Carpets O Factory sale. Begins
Aug. 18 for one week in Los Angeles,
Philadelphia, St. Louis, Cleveland and
Pittsburgh for radio and in over 150 TV
markets. Agency: National Meda, King of
Prussia, Pa. Target: adults, 18-54.

NEBRASKA

If you could buy
only one TV station
in Nebraska,
which would you choose?

How about the one that’s
first in the NATION in
prime time audience share:

KOLN-TV/KGIN-TV.

KANSAS

days in Spokane, Wash., and California
markets of Fresno, Sacramento and Los
Angeles. Agency: Moran, Lang & Duncan,

Our 52% share* of TSA adult viewers, 18+,
during prime time indicates how KOLN-TV/
KGIN-TV dominates Nebraska’s big Lincoln-
Hastings-Kearney market. Get all the facts
and figures from Avery Knodel.

“Television/Radic Age, Arbitron, February 1980

KOLN-TV/KGIN-TV

Channet 10 (@ A CBS AMiliate  Channel 11

LINCOLN, NEBRASKA GRAND ISLAND, NEBRASKA
1500 FT. TOWER 1068 FT. TOWER

Avery-Knodel Television National Representatives

cff o)/;//]'/P/l/

Slalion
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NEW FROM MCA TV!

The five CBS ¢
bought ‘ema
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NEW FROM MCA TV!
“Universal Network Movies 85

Here's a superb combination of
85 movies especially made for
the networks—33 90-minute and
52 two-hour lengths—perfect
for all your movie time slots!

Each movie has the stars that
today’s audiences look for —
Peter Falk, Dennis Weaver, Barbara
Eden, Larry Hagman, Henry Fonds,
Lee Remick, Angie Dickinson,
Raymond Burr, Shirley Jones,
Robert Conrad, Kirk Douglas,
Martin Sheen, Martin Balsam,
Anthony Quinn, Brenda Vaccaro,
Walter Matthau, Jill Clayburgh
and dozens and dozens more!

In the kind of movies that
television audiences love:
contemporary drama, with lots of
action, adventure, romance,
mystery and suspense!

Almost all available now!

85 of television's best movies
from the company that started it all!

MCATV




B |ndicates new or revised listing
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This week

July 22— Radio Advertising Bureau 'dearama for
radio salespeople. Galiena Plaza hotel, Houston

July 22— Radio Advertising Bureau |dearama for
radio salespeople Sneraton Oid Town, Albuqueraue,
N.M

July 22— Radio Advertising Bureau ldearama for
radio salespeople Ramada Inn, Evanswille, Ind

July 24— Radio Advertising Bureau ldearama for
radio salespeopte Holiday Inn, Muscatine, lowa

July 24— Radio Advertising Bureau |dearama for
radio salespeople. Hilton Airport (nn, Nashvilie

July 24— Radio Advertising Bureau tdearama for
radio salespeople Holigay Inn Northwest, Oklanoma
City

July 24 — Radio Advertising Bureaw |dearama for
radio salespeople Red Lion Motor Inn, Spokane,
Wasn

July 24 — Radio Advertising Bureau |aearama for
radio salespeople Granada Royale, Phoenix.

July 24-28 — Loutsiana Association of Broadcasters

Datebook -

summer convention Regency hotel, Shreveport

B July 25-28 — West Virginia Associated Press
Broadcasters annual convention Ramada Inn,
Morgantown

July 28 — United Press International Broadcasters of
Lowistana meeting Hiiton note!, Baton Rouge

July 27-29 — California Association of Broadcasters
meeting Del Monte Hyatt House, Monterey

July 27-31 — Communtty Antenna Television Associ-
ation CCOS-80 Snowmass Colo

|
Also in July

July 28-31 — New York State Broadcasters Associ-
ation 19th executive conference Olesaga nhotel,
Cooperstown

July 29— Radio Advertising Bureau ldearama for
radio salespeople. Royal Villa, Raleigh, N.C

July 29— Radio Advertising Bureau Idearama for
radio salespeople. Marnott Inn Airport, Cleveiand

July 29— Radio Advertising Bureau \dearama for
radio salespeople Red Lion Motor inn Sacramento,
Calf

July 29— Radiwo Advertising Bureau |dearama for
radio salespeople Marniott hotel, Kansas City, Mo

Aug. 24-27— National ‘Association of Broud-
casters: radio programing conference. Hyatt
Regency, New Orleans.

Sept. 14-17— Brouadcasting Financial Manage-
ment Association' 20th. annual conference. Town
and Country hotel, San Diego Future conferences:
Sept. 20-23; 1981; Sheraton Washington; Sept.
19-22, 1982, Hyatt Regency, Kansas City, Mo.

Sept. 20-23—Eighth International Broadcast-
ing Convention. Metropole Conference and-Exhibi-
tion Céntre. Brighton, Engtand.

Sept. 28-0ct. 1 - Association of National Ad-

Springs, Va.

Oct..28-30— National Association of Education-
-al Broudcasters 56th annual convéntion. Las
Vegas

Nov: 9-14 — Society of Motion Picture and Televi-
sian Engineers 122d . technical conference and
equipment exhibit. Hiton hotel, New York

annual meeting. Hilton hotel, Las Vegas. Future
meeting: Nov. 9-11, 1981 Fontainbleau Hilton,
Miami.

Nov. 19-22— Soczety of Professional Journalists,
Sigma Delte Chi national convention. Hyalt hotet,
Colurnbus, Ohio.

Dec. 3-5—Radio-Television News Directors As-
sociation international conference. Diplomat hotel,
Hollywood-by-the-Sea, Fla.- Future: conventions:
- Sept. 10-12, 1981, Marjiott, New Orleans; Sem
30-Oct, 2, 1982, Caesars Palace, Las Vegas; Sep-
tember 1983, Orlando, Fla.; Decernber 1984 San
Antonio, Tex.

Dec. 10-13 = Western Cable Show. Disneyland
~-hotel, Anaheim, Cafif.

~Jan. 18-21 1981 — Association o/'lndependent
Television Stations (INTV) convention. Century
Plaza, Los Angeles. Future conventions: Feb. 7-10,
1982, Shoreham hotel, Washington: Feb. 6-9,
1983, Galleria Plaza hotel, Houston. .

Jan. 25-28, 1981—Joint convention of Na-

i__{‘\\/T(:' ‘r%:_/ DI M \fn\f\qﬁ NG

-April 12-15, 1981 — National Association af

vertisers annual meetmg The Homestead, Hot

Nov. 10-12— Television Bureau of Advertising :

- Sheraton Washington hotel, Washington.

sion- Assaciation’ annual convention. Los Angeles.

_June 6-10, 1982, St. Francis. hotel;.San Francisco;

il
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tional Religious Broadcasters and National A\;',so-
ciation of Euvangelicals. Sheraton Washington
hotel, Washington.

March 13-18, 1981 — National Association of
Television Program -Executives conference. New
York' Hilten. " Future conferences:. March 12-17,
1982, Las Vegas Hilton;"March 18-23, 1983, Las
Vegas Hilton; Feb. 12-16,.1984, San Francisco
Hiltan and Moscone Center. i

Broadeasters 59th. annual convention. Las Vegas
Convention Center Future conventions: Dallas,
April 4-7, 1982; Las Vegas, April .10-13, 1983;
Aflanta, March 18-21, 1984; Las Vegas, April
14-17,1985; Las Vegas 19886; Atlanta, April 5-8,
1987 Las Vegas, April 10-13, 1988. .

April 24-30, 1981 =17th annual MIP-TV nter-
national TV program market. Palars Des Festivals,
Cannes, France.

May 3-7, 1981 — National Public Radzo anr'ual
conference Phoenix. Future conference; Washing-
ton, April 18-22, 1982,

May- 6-10, 1981—30th annual conventlonk
American Women in. Radio and Televisioh.

May 29-dJurie 1, 1981~ National Cable Televi:

Future conventions: May 25:28, 1982, Las Vegas;
May 1-4, 1983, New Orleans; May 22-25, 1984,
San Francisco; April.28-May 1, 1985; Atlanta.

May 30-June 4, 1981 —12th Montreux Interna-
tional Television Symposium and Technical Ex-
hibition. Montreux, Switzerland. Information: Press
officer, Swiss PTT, Viktoriastr, 21, CH- 3030, Berne,
Switzerland.

June 10-14, 1981 — Broadcasters Promotion
Association 26th annual-seminar and Broadcast
Designers Association third annual seminar
Waldorf-Astoria hotel, New York. Future seminars: -

June B-12, 1983, Fairmont hotet, New Orfeans;
June 10-14, 1984, Caesars Palace, Las Vegas;
1985, Chicago.
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July 30-31— Wisconsin Broadcasters Association
annual summer meeting Pioneer Inn, Oshkosh

July 30-Aug. 3 — National Federation of Communuty
Broadcasters annua! conference Clartk University,
Worcesler, Mass

July 31 —Radio Advertising Bureau ldearama for
radio salespeople Hilton Inn, Lansing, Mich

July 31— Radio Advertising Bureau ldearama for
radio salespeople Ricnmond Hyatt House, Richmond,
Va

July 31— Radio Advertising Bureau |dearama for
radio salespeople. Travelodge International hotel at
Los Angeles Airport

July 31 — Radio Aduvertising Bureau |dearama for
radio salespeople Americana Inn and Conterence
Center. Arlington, Tex

July 31-Aug. 1—Arkansas Association of Broad-
casters meeting Friday tuncheon speaker Represent-
ative Lionel Van Deerlin (D-Calit). chairman of House
Communications Subcommittee The Arlington, Hot
Springs

August

Aug. 3-5—South Carolina Broadcasters Association
meeting Hyalt on Hilton Head. Hilton Head

Aug. 3-7 —Cable Television Administration and
Marketing Society annual meeting St Francis hotel,
San Francisco. Information: Lucille Larkin, (202)
296-4219

Aug. 4-5— National Broadcast Association for Com-
munity Affairs poard of directors meeting Sheraton
Wasnington hotel, Washington.

Aug. 5—Radio Advertising Bureau |dearama for
radio salespeople Sheraton Inn Towne, Albany, NY

Aug. 5—Radio Advertising Bureau |dearama for
radio salespeople Des Moines Hilton Inn, Des Moines,
lowa.

Aug. 5—Radw Advertising Bureau \dearama for
radio salespeople Hyatt Birmingham, Birmingham,
Ala

Aug. 5—Radio Advertising Bureau |dearama for
radio salespeople Red Lion Motor Inn, Portland, Ore

Aug. 10-13 — New York State Cable Television Asso-
ciation summer meeting Otesaga hotel, Cooperstown
Information (518) 463-6676

Aug. 13-18—M:chigan Broadcasters Association
meeting. Hidden Valley Resort, Gaylord.

Aug. 21-23—Idaho Association of Broadcasters
meeting Sun Valiey Lodge. Sun Valley.

Aug. 21-24— West Virginia Broadcasters Associ-
ation 34th annual fall meeting The Greenbrer, White
Sulpnur Springs

Aug. 22 — Kansas Association of Broadcasters annual
sports seminar. Royals Stadium, Kansas Csty

Aug. 24-27 — National Association of Broadeasters
radio programing conference. Hyatt Regency, New
Orteans

L]
September

Sept. 1 —Deadline for entries for 15th Annual Gabriel
Awards, presented by Unda-USA for radio and TV pro-
grams that creatively treat issues concerning human
values Information: Charles J Schisla, (317)
635-3586

Sept. 1 —Deadline for entries for annual Women at
Work broadcast awards sponsored by National Com-
mission on Working Women for radio and TV reporting
and programing about working women In categories
of spot news, news series, editorials, public affairs/
documentaries and entertainment Entries must have
aired between May 1, 1979, and July 31, 1980 Infor-
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mation: Deborah Ziska, NCWW., 1211 Connecticut
Ave., NW, Suite 310, Washington 20036; (202)
466-6770.

Sept. 5-8 — Radio-Television News Directors Associ-
ation board meeting. New York Hilton

Sept. 5-7 — New Hampshire Association of Broad-
casters annual convention Waterville Valley Resort,
Waterville Valiey

Sept. 7-11— International Institute of Communica-
tions 11th annual conference. Ottawa Information
Robert Tntt, 1IC, Tavistock House East Tavistock
Square, London WC1H LG, (01) 388-0671

Sept. 8-9—Society of Cable Television Engineers
technical seminar on testing and test equipment,
microwave, preventive maintenance and construction
technigues Registration due Aug. 1. Princess Kaiulan
hotel. Honolulu

Sept. 12-14 —[llinois Association of Broadcasters
meeting. Arlington Heights Hilton, Arlinglon Heights.

Sept. 12-14— Maine Association of Broadcasters
annual meeting Keynote speaker Robert Mulholland,
president, NBC-TV Samoset-Treadway, Rockport

Sept. 14-17 — Broadcasting Financial Management
Association’s 20th annual conference. Town and Coun-
try hotel, San Diego.

Sept. 15—-Comments due in FCC proposal to revise
broadcas!t financial reporting requirements Docket
80-190. Replies are due Nov 14 FCC, Washington

Sept. 15—Deadline for entres for 12th National Abe
Lincoln Awards program sponsored by the Southern
Baptist Radio and Television Commission. Informa-
tron' Bonita Sparrow, SBRTC, 6350 Wesl Freeway, Forl
Worth 76150.

B Sept. 15—Deadline for submissions o Atornic In-
dustrial Forum's Forum Award competition Award
carries $1,000 prizes in both electronic and print
media for excellence in reporting on peaceful uses of
nuciear power, Information Mary Ellen Warren, Alomic
Industnal Forum, 7170 Wisconsin Avenue, Washing-
ton 20014. (301) 654-9260.

Sept. 17-18— Advertising Research Foundation’s
third annual New England Advertising Day Boston
Park Plaza, Boston.

Sept. 18-19--30th annual Broadcast Symposium,
Institute of Electrical and Electronics Engineers,
Broadcast Cable and Consumer Electronics Society,
Hotel Washington, Washington.

Sept. 20-24 — International Broadcasting Conven-
tion '80. Metropole Exhibition Center. Brighton, Eng-
land

Sept. 21-23 — Nebraska Broadcasters Association
annual convention. Midtown Holiday Inn, Grand Island.

Sept. 21-24— Texas Association of Broadeasters an-
nual meeting San Antonio Marriott hotel

Sept. 24— nternational Radio and Television
Society Newsmaker luncheon featuring FCC Chairman
Charles Ferris. Waldort-Astonia hotel, New York,

Sept. 24 —Cable Television Administration and
Marketing Society Southeast regional marketing semi-
nar. Atlanta Hilton.

Sept. 24-26 — Tennessee Assoctation of Broad-
casters annual meeting. Hyatt Regency, Knoxville,

Sept. 24-28 — Indiana Broadcasters Association lall
conference. Executive inn, Vincennes,

Sept. 25-27 — Southern Cable Television Association
annual convention. Atlanta Hilton Information: Otto
Miller, Box 465, Tuscaloosa. Ala, 35402, (205)
758-2157

Sept. 25-28—American Women in Radio and
Television western area conference. Brown Palace,
Denver,

Sept. 28-28—American Women in Radio and
Television west central area conference Canterbury
Inn, Wichrta, Kan.

Sept. 26— Society of Broadcast Engineers regional
convention/eguipment show, Syracuse (N.Y) Hilton
Jnn. Information: Hugh Cleland. WCNY-FM-TV, (315)
457-0440.

Sept. 28-30— New Jersey Broadcasters Association
34th annual convention, Bally's Park Place hotel,
Atlantic City,

Sept. 28-Oct. 1—Association of National Adver-
tisers annual meeling, The Homestead, Hot Springs,
Va.

Sept. 28-0Oct. 1 —Naiional Association of Black
Journalists annual convention LEnfant Plaza hotel,
Washington. Information- Mal Johnson. Cox Broad-
casting, {202} 737-0277

Sept. 29-30 — National Association of Black Owned
Broadcasters fall conference National Association of
Broadcasters neadquarters 1771 N Streel, NW,
Washington.

Sept. 29-Oct. 2-—-Sixih VIDCOM International
Market for Videocommunications. Cannes, France. In-
formation John Nathan. 30 Rockefeller Plaza, Suile
4535, New York 10020Q; {212) 489-1360

Sept. 30-Oct. 1—National Association of Broad-
casters lelevision conference. Fairmont hotel, Philadel
phia

Sept. 30-Oct. 3— Public Radio in Mid-America an-
nual meeting. Lodge of the Four Seasons, Lake Ozark.
Mo Information Tom Hunt. WCMU-FM, 155 Anspach
Hall. Mount Pleasant, Mich. 48859: (517) 774-3105

]
October

Oct. 1 —New deadline for comments in FCCrulemak-
ing proposal lo modity FM rules to increase availabihity
ol commercial FM assignments {Docket 80-30) and
Inquiry to streamline FM rules to expedite processing
(Docket 80-130). Replies are due Dec 1. FCC. Wash-
ington.

Oct. 1-2—National Association of Broadcasters
directional anlenna seminas Cleveland Marrolt Air-
port hotel, Cleveland.

Oct. 2-5— Women in Cominunications Inc. 48lh an-
nual meeting. San Diego.

B Oct. 2-5—Federal Communications Bar Associ-
ation annual seminar The Playboy Greal Gorge Resort
and Country Club. McAfee, N.J.

® Oct. 3-4 — National Federation of Local Cable Pro-
graming mid-Atlantic region, fall conference Hosted
by Berks Community Television, independent com-
munity television producer, Reading. Pa.

Oct. 3-5— Arnerican Women in Radio and Television
mideast area conference Pittsburgh Hilton

E Oct. 3-5—American Women in Radio and Televi-
ston northeast area conference. Turf lnn. Albany, N.Y.

Oct. 4 —Friends of Old-Time Radio annual conven-
tion. Holiday Inn. Bridgeport. Conn information Jay
Hickerson, (203) 795-6261 or 795-3748,

m Oct. 5-7—Common Carrier Association for
Telecommunications annual MDS convention. Wash-
ington Hilton, Washington

Oct. 5-8— National Radio Broadcasters Association
annual convention Bonavenlure hotel, Los Angeles

Oct. 8-9— National Association of Broadcasters
television conference Hyall on Union Square, San
Francisco

Oct. 8-9—"The Worlg Administrative Radio Con-
ference: An Analysis and Prognosis,” sponsored by
Communications Media Center, New York Law School
in conjunction with International Law Association, al
the law school, 57 Worth Street, New York NY 10013

Oct. B-10— Public Service Satellite Consortium, tifth
annual conference. Washington Hilton.

In July 7 report of May sweeps, CBS
figure (49.000 households) for
Jackson, Miss., market was incor-
rectly boldfaced to indicate leading net-
work affilation. NBC figure (52,000)
should have been so indicated,

Fran Reiter is new sales manager,
Carter Grant Productions, New York, not
Frank Reiter, as reported in “Fates & For-
tunes” July 7. page 68.
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Oct. 8-10—Nalional symposium on videodisk pro-
graming sponsored by Nebraska ETV Network,
KUON-TV Lincoln, Neb., University of Nebraska-Lin-
coln and Office of Engineering Research, Corporation
for Public Broadcasting. University of Nebraska-Lin-
coln Informapon: Chuck Havlicek, 205 Nebraska
Cenrter university of Nebraska-Lincoln, Lincoin
68583; (402) 472-2844

Oct. 9-10— Pittsburgh chapter of Soctety of Broad-
cast Engineers seventh regional convenlion and
equipment exibit Howard Johnson's Motor Lodge,
Monrceville, Pa

Oct. 9-12— Missouri Association of Broadcasters
meeting. Holiday Inn, Joplin,

Oct. 9-12—American Women in Radio and Televi-
ston southern area conference. Sheraton hotel,
Jacksonville, Fla.

Oct. 9-12 - National Black Media Coalition annual
meeting. Mayflower hotel, Washington

Oct. 11— Florida Association of Broadcasters meet-
ing. South Seas Plantation, Captiva Island. Forl Myers.

Oct. 12-13— North Dakola Broadcasters Associ-
ation fall convention Ramada Inn, Grand Forks

Oct. 12-14 — Pennsylvania Association of Broad-
casters annual fall convention Toftrees Country Club
and Lodge. State College. Information Robert H.
Maurer, PAB, 407 North Front Street, Harnisburg, Pa.
17101

Oct. 12-14— North Carolina Association of Broad-
casters annual convention. Pinehurst hotel and country
clut, Pinenurst,

Oct. 14-15— Advertising Research Foundation’s
second conjerence on business advertising research
and research fair. Stouffer's Inn on the Sguare, Cleve-
land

Oct. 15-16—Society of Cable Television Engineers
annual fall meeting on "Emerging Technologies!” Play-
ooy Club Resort and Conference Center, Great Gorge,
N.J.

Oct. 15-16 — National Association of Broadcasters
television conference Hyatt Regency, Phoenix.

Oct. 15-17 —Kentucky Broadcasters Association fall
convention Hyatt Regency, Lexington.

Oct. 15-18— Natwonal Broadcast Association for
Community Affairs annual convention. Sheraton
Washinglon. Washington. Information. Mal Johnson,
Cox Broadcasting, (202) 737-0277

Oct. 15-18— Natonal Broadcast Association for
Comnunity Affairs annual convention Sheraton
Washington hotel, Washington.

Oct. 15-19— American Association of Advertising
Agencies Western region meeting. Doubletree Inn,
Monterey. Galif.

Oct. 16— Connecticut Broadcasters Association an-
nual meeting/fall convention. Hotel Sonesta, Hartford
Information. Bob Meinson (203) 771-7425,

Oct. 16-18— American Women in Radio and Teleuvi-
ston east central area conference Broad Court House,
Cleveland, Ohio.

Oct. 18-19 — American Women in Radio and Televr-
sion southwest area conference Airport Marina, Albu-
quergue, N.M.

Oct. 22— Juternational Radio and Television Society
Newsmaker luncheon Waidorf-Astona hotel, New
York

Oct. 22-24 —1980 Japan Broadcast Equipment Ex-
hibition co-sponsored by Electronic Industries Asso-
ciation of -Japan, National Association of Commercial
Broadcasters in Japan and NHK (Japan Broadcast-
ing Corp.). Science Museum, Kitanomaru Park,
Chiyoda-ku. Tokyo Information; Japan Electronics
Show Association, No. 24 Mon Building, 23-5 Nishi-
Shinbashi 3-chome, Minato-ku, Tokyo.

B Oct. 24 —Colorado State University's ninth annual
CSU Broadcast Day. CSU, Fort Collins. Featured guest:
FCC Commissioner Anne P Jones. Information; Dr.
Robert MaclLauchlin, Dept of Speech and Theatre Arts,
312 Willard Eddy Buillding, CSU, Forl Collins, Colo.
80523.

Oct. 25— American Council for Better Broadcasts
annual fall conference. Annenberg School of Com-
munication, University of Southern California, Los
Angeles.

Oct. 26-28 — Kentucky CATV Association annual lall
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convenlion Hyatl Regency nhotel, Lexington.

Oct. 26-28—"Cities and Cable TV: Local Regutation
and Municipal Uses," seminar sponsored by National
Federation of Local Cable Programners and University
of Wisconsin Extension. Concourse hotel. Madison.

Wis information: Dr. Barry Orton, U of W, 610 Langdon
Street, Madison 53706; (608) 262-3566.

Oct. 26-30— National Association of Educational
Broadcasters 561h annual convention. Las Vegas.

Oct. 27-29—-Mid-America CATV Association 23d

annual meeting and show. Williams Plaza hotel, Tulsa,
Okla.

Qct. 27-29 —Scientific-Atlanta Inc. sixth annual
Satellite Earth Station Symposium. Marriott notel,
Atlanta. information: Gene Lovely, (404) 443-2000.

|
More’s the less

EDITOR: Why is it that governmental agen-
cies, and those people who staff them, are
of one mind? ‘‘More is better!” More is
not better. In most cases, ‘‘more’” only
serves to hurry up the demise of a situa-
tion .. .and in thecase of the current FCC
proposals, an industry.

If FCC proposals are expedited, the
broadcast industry could see another
4 000-plus stations on the air. Where does
it end? Does Chairman Ferris want us to
end up like the fast-food industry? A sta-
tion on every corner! The fastest records
in town! Get your latest news while you
wail!

Competition is good for our industry;
oversaturation is not. Surely, Ferris and
the commission are having difficulty
seeing the forest for the trees.—Bob
Parks, general manager, KELD(AM)-
KAYZ(FM) El Dorado, Ark.

.|
Hearing problems

EpITOR: Henry Geller at the National As-
sociation of Black Owned Broadcasters
meeting (BROADCASTING, June 30): “We
don’t wanl to degrade the AM band ...
but.”’

What if not degradation, pure and sim-
ple, is the bandwidth reduction from 10
khz to 9 khz that he espouses so warmly?

Are we to assume blithely that “‘the
American public really won’t know the
difference?’” With all the hi-fi ear training
they’ve had in the past 30 years?

Let’s not oversimplify the probiem into
a question of haves and have-nots, ins and
outs. There’s a lot more to it than that.

Open:Mike*

There’s just so many bales that this one
donkey can carry.— Arnold Hartley, Key
Broadcast Management Inc., Garden City
Park, NY.

. |
Region 2 rejoinder

EDITOR. In response to John J Miller of
KCOL-aM-FM Fort Collins. Colo. {**Open
Mike.”” June 16]

Notwithstanding majorities or
minorities or who ‘‘makes [National As-
sociation of Broadcasters] policy.” il only
takes an 1.Q. above room temperature 1o
understand that my letter to the NAB is an
emphatic reproach and condemnation 1o a
villainous act. for instigating foreign ad-
ministrations against the efficient function
of a U.S. delegation in a foreign land.
Senator Robert Dole [R-Kan.] said to the
news media:

The Logan Act "prohibits that any citizen of the

United States wherever he may be. who, wilh-

out authority of the United States directly orin-

directly commences intercourse with any

foreign government in relation to any dis-
pute or controversies of the Umited States or to
defeatl the measures of the United States”

Despicable acis like the one perpetrated
by NAB in instigating foreign administra-
tions against the U.S. delegaiion to Region
2 in Argentina, have also contributed to
the loss of respect for our country. — Oscar
Leon Cuellar, consulting engineer,
Denver.

|
Households, not people

EDITOR: Again, the well-meaning but
misinformed lament about how people are
corrupted by overuse of TV: this time by
Ted Turner (BROADCASTING, June 9).

DON N. NELSON

announces the formation of

DON N. NELSON AND ASSOCIATES, INC.

3634 Seventh Ave., Suite 15-H
San Diego, California 92103
Telephone (714) 295-2435

Media Brokers/Broadcast Management Consultants
Office Hours 6:00am - 2:00pm Pacific Time
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He asserts that *‘[ don’t believe the peo-
ple who run the networks have any idea of
what effect TV has on American viewers.”
That claim is probably as well informed as
his further assertion that ‘‘ don’t see how
anyone can watch six hours of television a
day and be worth anything to their coun-
[ry"!’

He has garbled data reporting average
household viewing levels. Average view-
ing time per day per person is closer to
four hours.—James A. Brown, associate
professor, broadcasting, University of
Southern California, Los Angeles.

|
Straightening the record

EDITOR: Corrections are in order re your
mention of [Multimedia’s] Walter Bartlett
and Phil Donahue in the ‘‘Fates and For-
tunes’’ section of your June 23 issue.
Bowling Green State university is in Ohio,
not Kentucky. Bartlett received a Dis-
tinguished Alumnus Award. Donahue
was awarded an honorary doctor of
humanities degree.— Clifton Boutelle,
director, news and photography services,
Bowling Green State university, Bowling
Green, Ohio.

]
Fan mail

EDITOR. After reading your Profile of me
(May 26). | was fNatered by your writer-
ship. Having heard from so many friends,
I’m doubly awed by your readership. — Roy
Danish, director, Television Information

Office, New York.

|
Cable compliments

EDITOR: A note of thanks to you and your
associates for the extensive write-up of
our 1980 convention that was included in
the May 26 issue. We appreciate your con-
tinued support of our industry by the
coverage presented in the magazine.—
Douglas Dittrick, president, Douglas Com-
munications Corp., Mahwah, N.J, and
chairman, National Cable Television As-
sociation.

EDITOR: Your people have outdone them-
selves with the complete and accurate
coverage of the NCTA here in Dallas. We
can’t get enough good information about
cable, and BROADCASTING has provided
the industry with another genuine con-
tribution by its thorough editorial
coverage.— John F. Molanphy, media
supervisor, Tracy-Locke Advertising,
Dallas.
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Planet of the Apes,
a unique group of
two - hour movies, is
about to take over
the ratings. :

The proven success of the
original “Apes” features makes this
new offering a perfect choice for
theme weeks or prime time. And the
strong appeal the regular series has for
younger audiences also makes it excellent
movie fare for weekend fringe.

In short, the “Apes” can take over—all over.

*Source: ARB 1977, 1978, 1979, 1980
**NT1 Second Dec. 1974 Report, season-to-date average.
Estimates are subject to qualifications of the ratings services.

Copyright © 1980 Twenheth Century-Fox Film Corporation. All nghts reserved
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' § ! ! “Apes” theme weeks take over
early show ratings.
In New York, up 50% over early

. showaverage during Sweep weeks.
Ceu et Averaged 32% higher share than
)] the 1979 showing of “Roots”

,;

o

i

4 theme week. (WABC, 1978)

E In Detroit, up 45% over
February 1978, 1979 and

s 1980 early show perfor-
mances. (WXYZ, February 1978)

In Dallas, up 32% over the average early
show performance. (WFAA, May 1978)*
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s’ features take over
pnme time.

The previous success of “Apes”
features in network prime time makes |
these 5 new movies a natural for
the 8:00-11:00 PM time -
period. The average first run \ .’

J

Rating 26.1/Share 44 (NTI).

ee

-. f’;

adults and chlldren.

During the series' reqular 1974
season, Apes’ was especially popular with

s” take over young

young adults and children. 71% of
the total adult audience was in
the 18-49 category. And children’s
rating averaged a 22"

These demographics

, make it ideal for weekend

' fringe (12 Noon-8:00 PM)

movie programming.

The “Apes” are
taking over this fall.
Make sure you've

got them on vour side.

Planet of the Apes '




Monday Memo:

A broadcast regulation commentary by Arthur Ginsburg, retired chief of the FCC Complainls and Compliance Division

The reasons of rules

This Monday morning finds me reflecting
on what it is like, for the first time in 19
years, o be considered an outsider. Since
1961 I have been directly involved with the
creation of regulations and their enforce-
ment by the FCC. Now, having quit the
government (and no one in Washington
says ‘‘forever’) for the University of
Texas at Austin, I find it perfectly natural
to be ouiside the fishbowl of public ser-
vice, peering into the slightly murky
waters trying to make some sense out of
what [ see.

In all of my government service I have
been subject to the ceaseless pressures put
upon the commission and its staff by the
public, by Congress and by commission
licensees and their attorneys. The reac-
tions to such monumental heavings by
complainants, petitioners of all sorts and
others are not always normal. Someone al-
ways wins or loses these constant battles,
and the first reaction of the loser always
seems to be: Kill the umpire. To keep the
large volume of applications, claims and
complaints moving, the temptation always
exists to give short shrift to some prob-
lems or to treat them with forms *‘by the
numbers.” It lakes almost a daily effort to
. recognize and deal with the fact that each
problem comes from an individual who is
in distress or needs help or advice and
that, regardiess of the merits or triviality
of the claim, each person is entitled to a
rapid, honest and clearly stated response.
The less bureaucratic hokum the beltter.

[n this regard, it has always been my
belief and operating principle that rules
and policies cannot be mindlessly in-
terpreted, that common sense and the
human touch are required to bend rules
when necessary to meet needs that are
considered just. If the rules have to be
bent too much and they no longer seem to
make much sense in view of changing cir-
cumstances, it is the government’s duty to
re-examine those rules and change them if
necessary.

However, bending or revising rules is
not the same as wiping them ou! com-
pletely. Lately, rules—all rules as an
abstract and undefined subject—have be-
come the handy target and punching bag
for just about anybody. Everywhere, rules
and policies of various regulatory agencies
are under attack simply because they exist.
To the politician in this election year, there
is no better issue for obtaining votes.
Never mind the fact that many rules were
created to protect the public and often pro-
vide the only satisfactory vehicle for bal-
ancing the shaky and frequently an-
tagonistic relationship between business
and public interests. The political speaker
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Arthur Ginsburg, former chief of the FCC
Complaints and Compliance Division, will join
the faculty of the University of Texas at Austin
in the fall as an assistant professor of
journalism in the school of communications.
He joined the commission 1n 1961 as an
investigator in the division (he is a lawyer),
moved up the ranks to assistant chief of the
division 1n 1974, acting chief in 1978 and the
year following, chief. He retired from the
agency in June (BroabcasTing, May 12).

. |
rarely, if ever, makes any attempt to dis-
tinguish between types of rules and their
reasons for being. It is ironic that the au-
dience that most enthusiastically applauds
this general attack on rules often stands to
lose the most. Thus, the public and the
rutes themselves can both be said to be
victims of current political thought.

Politicians themselves are subject to fan-
tastic pressures from special interest
groups. Nonspecific attacks on rules spring
from such pressures. The public itself is
not always so well represented. In recent
years the public certainly has not been well
served by the paid public service activists.
There are many reasons for this, including
a strange paralysis and loss of aste for the
jugular. In the main, the public until very
recently has remained impotent because
the message has not reached them in a
digestible fashion.

The attacks against rules are in-
creasingly heard in advertising by indus-
tries that are affected by regulation in
some way. As in political speeches, the
blame for many ills is laid upon rules in
general. Specific rules are rarely identified.
[ certainly cannot fault the natural desire
of industry to protect itself. [ see nothing
wrong with access to the air through paid
advertising by industry if that is how it
wants to put across its message. (I should
add that I see nothing wrong if the sponsor
of the message is clearly identified and the
station licensee is given the full freedom of
choice of program matter the Com-
munications Act allows him.)

Controversial messages of public impor-
tance of all sorts belong on the air as a
public service. The fairness doctrine exists
1o protect both public and industry by re-
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quiring the presentation of conflicting
viewpoints. 1t is distressing, therefore, to
see that the fairness doctrine itself is
under attack. Most distressing of all is the
fact that the doctrine is suffering attack for
all the wrong reasons and by those who
may not fully understand it.

The basic fairness doctrine require-
ments are not difficult 10 understand or to
comply with. Despite the ease of com-
pliance, the so-calléd complexities of the
fairness doctrine are often seized upon as
the excuse for broadcasters to rid them-
selves forever of any requirements to pre-
sent conflicting viewpoints. My observa-
tion as the person responsible for the ad-
ministration of the fairness doctrine over
the past several years is that in many
markets, were it not for the doctrine’s ex-
istence, controversial viewpoints on mat-
ters of public importance would simply not
be heard.

[tis also my belief, again from first-hand
observation, that the presence of the
doclrine does not in any way limit the pre-
sentation of views of any kind by anyone.
Hard-hitting, controversial programing
has always been done by those who want
to doit. Nor, in my opinion, does the exis-
tence of approximately 10,000 radio and
television stations in the U.S. alter the
need for the doctrine. Individuals listen to
stations one at a time, not collectively.

The creation and enforcement of regula-
tions appears to be cyclical. We seem to be
at or near the bottom of the swing, and in
due time the pendulum will swing back.
Before it does, useless rules and even use-
less agencies will be wiped out or their
powers curtailed. All the better. But al the
same time, before awareness dawns, many
public rights will be lost, perhaps forever.

In recent years, enforcement of the
Communications Act and the rules has
been given an extremely low priority. It
has been a constant struggle to obtain
funds for necessary investigations. With
ltight commission budgets, T do not think
that the situation will change. There is a
growing awareness of the deterioraling en-
forcement situation by those whose busi-
ness it is to know and advise clients of cur-
rent trends.

One hears everywhere in Washington
the buzz words: The marketplace should
control all actions. Indeed, the FCC’s
deregulation efforts are based upon it. Yet
marketplace activities do not always square
with public rights. While the marketplace
must always be considered in our society,
it should only be one of many factors
which must be considered by regulatory
agencies in the creation or elimination of
rules. Cost-benefit factors, often the
favorite yardstick of economists, cannot
and must not be controlling where human
rights and well being are involved.
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TOP OF THE WEEK

GOP a test of
patience for
the networks,
an opportunity
for local TV

As stations try out their wings
with satellites, news-dullness

of convention again raises
question of event-type coverage

High in the upper reaches of the Joe Louis
Arena in Detroit one night last week, in a
press box from which sports wrilers nor-
mally watch Detroit Red Wings hockey, a
television correspondent, seated on a
stool, listens on his headset to his Gan-
nett-owned station in Denver—
KBTV(TV)—gets his cue, then, speaking (o
a camera, does a live report on the ac-
tivities of the Colorado delegation to the
Republican national convention. His re-
port done, he transfers the headset to
another correspondent, from another
Gannett-owned station, who does a story
on an angle presumed (o be of interest to
his station’s audience. It’s a little primi-
tive, but it works. And some who walched
the process thought they were seeing the
future—live coverage of national political
conventions by stations across the country.

There may have been another portent of
the future—not in what was done but in
what wasn’t. The gavel came down on the
first night of the convention, on Monday,
and two networks were not there. ABC was
broadcasting the first of two 20/20 pro-
grams il aired during the week, and —whalt
was more significanl, considering its histo-
ry—CBS was broadcasting a special 60
Minutes program. Only NBC elected to
provide the gavel-lto-gavel convention
coverage that political parties have come (0
expecl, and many viewers, apparently, Lo
dread.

Thus, while the Republican convention,
in nominating Ronald Reagan and George
Bush as the party’s presidential and vice
presidential candidates in the 1980 elec-
lion, may or may nolt have marked the
walershed in American political history
Republican speakers said it did, it may
have marked one in terms of broadcast
coverage of conventions.

Certainly there was present in Detroit a
concatenation of events that could spark
one or more new departures. Individual
slalions, prosperous, driven (o expand
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More in the hall than in the audience? Republicans in Detroit Jast week may have been voting,
lobbying and love-feasting but just about half the television viewers were abstaining from network
caverage of the GOP convention. For the first three nights of prime-time, combined network
shares added up to only 48.6, 45.7 and 52.0 respectively, meaning a heyday for independent sta-
tions. Normally, networks can expect thal July programing will bring them total shares at least
breaking the 80-mark.

Monday, in New York, for example, local independents grabbed a 64 share compared to the net-
work-owned stations’ 27. Tuesday in Chicago, it was 59 for the independents and 32 for the net-
works. And Wednesday in Los Angeles, it was 57 to 42. (Other draws included the Public Broad-
casting Service, which got as high as a 10 share in Chicago on Tuesday) Network performance
on Monday gave prime time in national Nielsens to CBS with an 8.1 rating and 17.4 share to ABC's
7.9/17.0 and NBC's 6.6/14.2. Tuesday, ABC was on top with a 7.5/16.2 to CBS's 7.2/16.0 and NBC's
6.0/13.5. And NBC’'s Wednesday win with 8.6/20 to CBS's 8.0/18 and ABC's 6.4/14 meant each
network had 1its day. NBC, in fact, was claiming a three-day win for the 9.5 hours of common
coverage for the three days prime time and beyond. (ABC broke with two hours of 20/20 and CBS
had an hour of 60 Minutes) NBC said the ratings averages gave ita 7.7, CBS 7.5 and ABC 6.6.

While convention coverage isn't expected to be a major draw, this year's event turned in even a
poorer performance than the Republican convention in August 1976, when NBC averaged an
11.4/25, CBS an 11.3/24 and ABC, including five entertainment hours in the first three GOP
nights, an 8.5/18.

By last Friday, national ratings were not yet available for the fourth and last day of this year's
GOP convention. However, for the four metered markets, network stations in New York, Chicago,
Los Angeles and San Francisco had combined respective shares of only 29, 34, 41 and 50.

local coverage both to shine their image
locally and lo pursue journalistic obliga-
tions, had the means, by satellite, 1o pro-
vide the kind of live coverage only net-
works had been capable of in the past. And
whatever the general impression of the
convention as a news story, il provided sta-
lions an exotic background against which
to illuminate local personalities and issues.

Then, too, the enormous media alten-
lion attracted by a political convention that
had been drained in advance of most of its
suspense and drama—only the confusion
and bad information put out by Reagan
aides on Wednesday regarding the selec-
lion of a vice presidential running mate
saved il from being the duilest convention
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in memory—has caused some network
figures, at feast atl CBS and ABC, 1o
ponder the wisdom of commilling such
substantial resources Lo convention
coverage. Such soul-searching has gone on
in previous conventions, but this time
there is some reason (o believe the with-
drawal from the trap of tradition and com-
petition has begun. The ralings provide
one clue.
0

There was at least one network on hand
in Detroit very comfortable and confident
about how il was performing its role—Ca-
ble News Network. The new Ted Turner,
24-hour news service was at its first con-
vention, and feeling fine. George Walson,
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Six months ago when Paramount
infroduced MARQUEE {l—our two-hour
movie package—we pointed out the
“quiet revolution” occurring in our
industry: the rise of made-for-TV movies.
Since then, MARQUEE Il has been sold
in over 45 markets, including the
CBS O&O's.

Now, we're introducing MARQUEE Ill—
our ninety-minute movie package—
because demand for this efficiently
priced product is continuing to rise.
Just consider these facts: for the past
two seasons over two-thirds of network
first-run movies were made-for-
television. And, research forthe '78/'79
season shows that these movies com-
bine excellent rating delivery with less

fall-off in repeat airing than theatricc
—a distinct programming plus.
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share category!

Each of MARQUEE IlI's titles were
chosen to keep attracting large
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paced, death-defying adventure of
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On the floor. An ABC News camera operalor and her soundman block out shots at Joe Louls
Arena; in the control room are ABC News’s Bob Siegenthaler, director of special events planning
(second from nght); Roone Arledge, (standing) president, and Jeff Gralnick, vice president and
execulive producer of special events.

Behind the scene. CBS News work space for the convention was housed in these trailers adja-
cent to the arena, and presided over by Bill Leonard, CBS News president.

In the sky booth. NBC News personnel were, literally, on top of things al the proceedings; head-
ing their efforts were (I-r) William Small, NBC News president; Les Crystal, senior executive pro-
ducer for political coverage, and Gordon Manning, vice president, politics and special programs.

vice president and managing editor who
also worked the convention as correspon-
dent, said after its initial immersion in
convenlion coverage, ‘*We have demon-
strated we can do a competent story. The
viewer got more complete coverage [from
CNNI than from the gavel-to-gavel
coverage of the networks.”’ He referred to
the various background pieces and inter-
views CNN had done, in addition 1o its
straight reporting.

But it was Dan Schorr, the former CBS
correspondent who was one of CNN’s
anchors and fioor reporters, who pointed
lo what he saw as the important advantage
CNN had over the major networks—flex-
ibility in coverage. The networks, he said,
commil convention coverage lime in
blocks; they are locked into convention
coverage, whether the news warrants it or
not. “‘Because of the flexibility of an all-
news network,’ Schorr said, “‘it has no
compunction about pulling oul of a dull
speech and going (o other news.”’

But on a more local level, live coverage
of conventions by stations became inevita-
ble when satellites brought the cost within
reach. And last week, from the press sec-
tion, from sky booths rimming the upper
limits of the arena (and looking on
television surprisingly like the expen-
sively crafted booths used by the network
anchors), from places on the floor itself
and from a section of seats sel aside for
them, correspondents, cameramen and
producers put together live feeds and
packaged pieces for some 60 stations
across the country. Another 60 were
served by special networks—Independent
Television News Association, Indepen-
dent Network News and Capito! Broadcast
News.

The reaction of those involved was
uniformly positive. “‘It went extremely
well—we’re thrilled,”” Rick Sabreen,
Group W's vice president for television
operations, said on Tuesday of the group’s
live coverage of the preceding day. “‘Be-

Broadcasting Jul 21 1980
N

tween 5:30 and 7 p.m. we did nine live in-
serts for four stations—wBz-Tv Boston,
KYW-Tv Philadelphia, wiz-Tv Baltimore
and KDKA-TV Pittsburgh.”” And the Phila-
delphia reports, he said, opened the sta-
tion’s 5:30 and 6:30 shows in the sky
booth Group W occupied.

Group W’s operation at the convention,
incidentally, was one of the largest, outl-
side of the networks—four cameras and 90
people, including 25 who provided
coverage for the group’s radio stations.

Ken Middleton, of Post-Newsweek’s
wEsB-Tv Hartford, Conn., who coordi-
nated the four Post-Newsweek stations’
use of the satellite, was also enthusiastic.
He reported that other than ‘“‘a little audio
trouble’’ on the first night that was later
correcled, ‘‘everything went fine.” Crews
from the stations fed live reports,
promos, and packaged pieces for
newscasts, as well as unedited tape for use
the following day. ““The only problem we
have here,”” Middieton said, ‘‘is
deadlines.”’

But among the broadcasters in Detroil
pioneering the use of satellites in live
coverage of the convention there was the
feeling that such minor tragedies will not
be the message left with stations across the
country. Rather, they expect many stations
to follow their lead. Post-Newsweek’s Mid-
dleton said, “‘Four years ago, only the net-
works covered the convention live by
satellite. Now, a lot of consortiums and
groups, like Post-Newsweek and Group W,
are doing that. And [ expect there will be a
lot more in four years.”’

It wasn’t only the groups that were re-
porting success with the satellite. David
Goldberg, producer of the coverage pro-
vided by WFaA-TV Dallas, said, ‘It was ter-
rific. It was no problem. We got some good
stories.”” he said of the first day’s effort.
““We had a live interview with [John] Con-
nally’’—the former Texas governor and
one-time candidate for the nomination.

1t wasn’t, of course, entirely a piece of
cake. Arrangements—which stations
began making months ago—were fre-
quently complicated.

O

For a few hours on Wednesday night,
the convention produced genuine excite-
ment. Emotions and rumors—generated
by Ronald Reagan’s efforts to persuade
former President Gerald Ford to accept the
nomination as his running mate—took
over, as they are supposed 1o al a conven-
tion. After network correspondents and
anchor people, on the basis of information
from Reagan aides, had about convinced
themselves and the viewers that Reagan
had squared the circle and persuaded Ford
1o run for Vice President, word came,
almost literally out of the blue, that ‘‘it’s
Bush.””> NBC claimed a beat, by Chris
Wallace, from the floor, at [1:54, but
CBS’s Lesley Stahl came on at almost the
same time. In any case, the incident was
an excellent example of what NBC’s John
Chancellor called “‘politics out of hand in
the electronic age.”’

One reason for the intense speculation
regarding Reagan’s choice of a running



malte was that it was the only story in town.
Enormous energy was spent in trying to
anticipate the selection. Scoring a beat was
likely to enhance a career. And the report
that Wallace {lashed from the floor proba-
bly has helped his, even if he scored the
beat not by digging but by being in the
right place to hear a Reagan operative re-
porting the news to colleagues.

The frenzy of interest in Reagan’s
choice of a vice presidential running mate
helped produce one of the more bizarre
footnotes to the convention coverage: a
PR dispute between the CBS and ABC
press relations departments over a Story
CBS was putling oul on ABC’s Barbara
Walters. According to CBS, Wallers had
““‘dashed over™ to the CBS anchor booth
on Wednesday night, as Walier Cronkile
was interviewing Ford and the latler’s
wife, Beltly, ‘‘and demanded 1o be let in”’
She said she had to see Ford. And when a
security guard continued to bar her way, a
CBS spokeswoman said, ‘‘she asked for
his name and said she would report him.”
When the Fords emerged from the anchor
booth, the CBS spokeswoman continued,
Waliters ‘‘begged him’’ to give her an in-
terview. ‘At first he refused, but then he
relented.”’

ABC’s version, not surprisingly, differs.
Walters on Sunday, at the time of the
Issites and Answers program on which she
helped question the former President, had
arranged to interview him on Wednesday
night at the convention, according to ABC.
She had appeared at the CBS booth—in ad-
vance of the scheduled (7:45 p.m.) inter-
view—at Lhe suggestion of an aide lo the
former President who said she could walk
the Fords to the ABC location. Al one
point, the versions get closer. An ABC
spokesman said Walters reported that a
guard ‘‘gave her some guff, so she gave
some back.”” On balance, however, ABC
was claiming, as NBC’s Chancellor might
put it, that CBS’s story on Walters was a
case of “‘PR out of control in the
electronic age.”

O
As in the past several convenlion years,
there were questions last week in Detroit
about the wisdom of gavel-lo-gavel

coverage. The convention promised little
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Six reporters.

in the way of con-
flict and drama; the
candidate had been
chosen in the prim-
aries, and the plat-
form issues had
been settled in ad-
vance. Why, then,
spend $10 or $12
million on conven-
tion coverage?
(That, at least is
ABC’s estimate of
its costs; the other
networks’ cosls are
presumably com-
parable.)

The ratings indicated that the public
regarded the convenlion as a crashing bore
(see page 27). And even the networks
were showing signs of restiveness. CBS,
for instance, covered only an hour of the
Lwo-hour opening session on Monday, pre-
sented a special 60 Minutes—featuring in-
terviews with Reagan and family mem-
bers—on Monday night, when the first
night session was getling under way, and
chose (o ignore several hours of program-
ing during the week. And ABC, which for
the first time in years was providing exlen-
sive reporting of the convention, mixed
into its coverage a couple of convention-
oriented 20/20’s and Night Line and
simply skipped some early evening con-
vention happenings.

NBC, which provided the most exlen-
sive coverage—a lotal of some 22 hours—
seems commitled to that kind of effort,
which, an executive in the company’s ex-
eculive suite pointed out one night, was
not without its irony. NBC, last in the ral-
ings, is headed by a man, Fred Silverman,
known as a programer, who did not hesi-
lale to turn the network over to the news
department for an endeavor that could
only—and did—worsen the ratings prob-
lem.

Yet, NBC News President Bill Small
seemed relaxed last week. Never mind
that the first overnights were terrible, par-
licularly for NBC; complimentary things
were being written aboult his team, and he
felt they were justified. He expressed no
uneasiness about offering gavel-to-gavel

)

AM stations.
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New guys on the block. Heading the anchoring and floor coverage
duties for the Cable News Network team of about 50 people were (i-r):
Bernard Shaw, Daniel Schorr and Bili Zimmerman.

coverage. So what if there was no conflict
or drama up 1o that poin1? *‘It’s a very im-
portant element in the political process,”’
he said.

ABC News and Sports President Roone
Arledge was far less comfortable about the
amoun! of effort being made—by ABC
and the rest of the 12,000 media represen-
latives on hand—in covering the conven-
tion. He thought it “‘ridiculous’ under the
circumstances. ‘‘The day has got (o come
when you cover conventions like any other
event,” he said.

Why did ABC make the effort it did,
after years of ‘‘abridged” or ‘“‘edited”
coverage of conventions? (It presented
aboul 18-1/2 hours of coverage, including
the two 20/20’s and a Night Line). For one
thing, it has the financial resources. But
more than that, there are those inside
ABC News who say it's a maltler of pride,
that Arledge is determined to demonstrate
that the gains in professionalism and rat-
ings achieved by ABC News in the three
years under his leadership are not a fluke,
and that the ABC team is capable of com-
peting with CBS and NBC on any level.

Arledge himself puls it differently. *‘l
think there are certain dues you pay,”’ he
said. And he suggests ABC was not paying
them when, because of reasons having
nothing to do with news judgment, it
skimped on convention coverage.

What happens when the dues are paid?
Then, he said, ABC would feel free 1o ex-
ercise its news judgment.

The first exercise of that judgment is not

The squeeze. Posl-Newsweek Stations had 14 people working out of  The plan. Group W's Washington radio news bureau chief, Jerry Udwin
this 18-by-15-foot sky booth at Joe Louls Arena, plus two editing sta-
tions. two feed machines, a live camera position and working space for

(standing, rnght), briefs some of the 90 Group W staff people covernng
the convention and feeding reports to the company's six TV and seven
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The challenge. President Carter last week telephoned Ronald Reagan to congratulate
him on becoming the Republican presidential nominee and suggest a series of debates.
Carter followed the phone call with a telegram to Reagan on the subject. Noting the
“serjous choices before the Amerncan people this fall' Carter said, "l suggest that we meel

in a series of debates in the various regions of our nation

.. so thal these allernatives can

be clearly delineated A White House spokesman said Carter's offer concerned only him
and Reagan, but the President may be willing to include John Anderson Reagan, who said
he looked forward to debating Carter, said he was agreeable to Anderson’s joining the de-
bales if the League of Women Voters, the debate sponsor, thought he was a viable candi-
date. The league, which is currently studying possible debate sites, has not made a deci-

sion on whether to include Anderson.

four years off; it will be made next month,
in connection with the Democratic con-
vention in New York. The kind of
coverage ABC will provide, he said, ‘“de-
pends on whalt the situation is at the time.”
He has told officials at ABC, he said, that
“‘we wanl to see what kind of coverage is
justified.”

Of course, the Democratic convention
could give pause to the staunchest advo-
cate of gavel-to-gavel coverage. The con-
vention managers have prepared a tenta-
tive schedule that calls for four days of 12-
hour to 15 1/2-hour sessions. It’s unlikely
any network would give up the more than
57 hours that complete coverage would re-
quire.

By contrast, the Republicans, with no
wrangles or floor fights expected to com-
plicate scheduling, attempted to 1ailor
their convention to the needs of televi-
sion, and their own. They scheduled most
of the sessions in prime ltme. And
although the sessions usually ran over—
most embarrassingly on Tuesday, when
former Secretary of State Henry Kissinger
wound up speaking after midnight and the
keynote address had to be postponed (o
the third night of the convention—things
moved smartly on the last night. Presiden-
tial and vice presidential candidates had
given their acceptance speeches and the

final gavel had fallen well short of 11 p.m.

Still, the Detroit experience shook even
such commitment o gavel-lo-gavel
coverage as Lhat of CBS News President
Bill Leonard, who, in a sense, grew up in
the tradition: He worked as a CBS floor re-
porler at the first convention thal televi-
sion covered in its entirety, in 1952.

“Every lconvention] year we take the
bullet out and chew it around, then pul it
back in the chamber without having given
it a good bite,”” Leonard said, regarding
talk of reducing convention coverage.
““But some day, people will come 1o their
senses and judge these shows for what
they’re worth. They cost a lot of money,
and people are not interested.”’” He noted
that about 75% of the prime-time audience
was ignoring the coverage. And he said
that perhaps CBS, in its slightly reduced
coverage last week (a total of almost 20
hours), ‘‘had started down the road”
toward freeing itself of the compulsion to
exlensive coverage.

But he also explained the dilemma
television news executives face. Commit-
menlts regarding the size of plant to be
used in covering a convention must be
made months in advance.

Then, too, of course, a convention is a
media event, he said. The journalistic
world focuses on it. *‘[ wouldn’t want Lo be

the guy who says CBS isn’t there— really
there—along with ABC, NBC and the
New York Times.”’

Both Leonard and Arledge spoke
vaguely of ‘‘changes’ thal the parties
might make 10 ease the burden on the nel-
works and make the prospect of coverage
more attractive in an era when network
news executives, at least, see primaries
and caucuses as seltling the question that
once made conventions intriguing—who
the parties’ presidential nominees would
be. ““If parties expect coverage,”” Arledge
said, “‘they should get away from old tradi-
tions.”” For openers, he suggested that par-
ties quit offering invitations (o address a
convenlion as a reward. Leonard, 100, ex-
pressed the hope the parties would reduce
the length of conventions. But the dilem-
ma will not be one for Leonard to help
resolve. He is scheduled lo retire next
April.

And that may be a break for him, for the
problem does nol gel easier. On Thursday
morning, after the chaotic events of the
preceding night, when the Ford nomina-
tion as vice president was locked up, then
unlocked, and the breathless word that
“it’s Bush’ went out, Leonard confessed
he was feeling different on the question.
“You never know what will happen lat a
convention]. Last night was a perfect ex-
ample. It was one of the most exciting con-
vention nights | ever experienced. [
wouldn’t want 1o be sitting with regular
programing when that was going on. IU’s
the kind of thing that makes it seem all
worthwhile.”’

But Leonard didn’t 1ake everything
back. Reduction in coverage—"‘that’s got
to be the direction we go in,”’ he said. He
noted the low rate of viewing atiracted by
all networks in the first three nights. The
audience, he suggested, was trying to tell
the networks something.

Iz Biie

Supreme Court Justice William Brennan on Friday acted m-
mediately on request from atlorneys for wez-tv Boston investigative re-
porter Walter Roche and issued indefinite stay of state court ruling
that ordered newsman to jail for refusal to reveal news sources (page
49). In seeking stay, Roche said state court ruling “deprived him of his
constitutional rights to have a full hearing before a fair and impartial tri-
bunal on his claims to a constitutionally mandated newsperson’s pri-
vilege!”

O

National Cable Television Association has moved site of its 1981
convention from Los Angeles to Las Vegas. New dates are May
25-28. Based on dramatic increase in attendance and exhibit space
experienced by this year's convention in Las Vegas, NCTA projects
10,000 attendees and 110,000 square feet of exhibits in 1981 and
judged Los Angeles facilities inadequale.

O
Republican campaign stragegy could possibly have effect on future
of FCC Commissioner James Quello, whose term has already ex-
pired. Senator Strom Thurmand (R-S.C.) said last week that Ronald
Reagan would ask Republican senators to block presidential ap-
pointments to federal posts until after Nov. 4 election.

O
National Association of Broadcasters has suggested formula by

which Copyright Royalty Tribunal divide cable payments among
stations (once CRT determines how o divide payments among various
industry claimants [BroapcasTinG. July 14]). NAB says CRT should take
total number of programing hours claimed by one station, and divide this
by total number of hours on which all cable systems are paying royalties
lo all broadcasters. Resulting figure would be multiplied by total amount
cable system is paying CRT.
O

Carter-Mondale Committee is warning broadcasters across coun-
lry about possible legal implications of accepting advertising from
so-called independent groups supporting Republican presidential
nominee, Ronald Reagan. Several committees, claiming they are inde-
pendent of Reagan organization and thus legally free to spend money to
urge his victory and Democrats’ defeat, are reported planning to raise
and spend $50 million o aid Reagan. Carter-Mondale Commiltee, in
first mailing last week, to 300 television stations, said they may be in-
volved in violation of law if they accept such advertising and committees
are found to be in concert with Reagan. Even if those committees’ ac-
tions are legal, letter said, therr commercials could subject stations to
fairness doclrine, personal-atlack and equal-time complaints.

0D
Rumors don't always cause panic on Wall Street. Last week's report in
one investment newsletter that ABC, trading around $29 per share, was
to get tender offer in $60's from unnamed "multiindustry giant” drew
ho-hum response from broadcast analysts. They don't put much
stock in possibility, citing huge total cost (near $1.5 billion) and difficulty
any company would have in mounting presumably unfriendly takeover of
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No Pfeiffer successor; Salant role grows

Silverman decides against
replacement for former chairman,
gives more responsibility

to vice chairman who denies
rumors of his resignation

NBC President and Chief Executive Fred
Silverman said last week that he would not
replace ousted Chairman Jane Cahill
Pfeiffer but would assign more respon-
sibilities to Vice Chairman Richard S.
Salant.

Silverman’s disclosure came in a week
marked by speculation and often con-
tradictory reports about what, if anything,
might come next in the sequence thal
started with the abrupt firing of Maurice
R. Valente as president of RCA, NBC’s
parent company, and continued with the
dismissal of Pfeiffer (BROADCASTING,
June 23, July 14).

Some outside directors of RCA were
said by usually knowledgeable sources to
have held at leasl one meeting to discuss
the possibility of seeking a successor to
Silverman or his boss, RCA Chairman
Edgar H. Griffiths, or both.

John D. Backe, himself ousted as presi-
dent and chief executive of CBS last spring
(BROADCASTING, May 12), was reported to
have been approached by members of the
RCA board wanting to know whether he
would be interested in the RCA presidency
or, possibly, the top job. Backe declined
last week to comment on the report. “‘The
rumor mill is in a frenzy most of the
time,” he told BROADCASTING, “‘and I try
to stay out of it.”” (CBS officials said there
was nothing in Backe’s termination agree-
ment with CBS that would prevent his tak-
ing a job with RCA or NBC.)

RCA directors reached by BROADCAST-

ING refused to comment on the recent
RCA and NBC events, and on the reports
that some of them had been meeting to
discuss possible action. One director did
indicate support for both Griffiths and
Silverman by saying the only “‘unprofes-
siona!l’’ conduct in the sequence of events
was Pfeiffer’s going public with the dis-
pute between her and Silverman.

RCA staff spokesmen denied any board
meeling had been held since the regular
session in July and said the next meeling
would be the regular one Aug. 6.

Silverman meanwhile was represented

as having no fear for his job, as confident
that NBC-TV would show improvement in
the audience ratings next fall {though not
necessarily moving into first place) and as
being prepared to resign voluntarily if the
ratings don’t improve.

He didn’t specify what new respon-
sibilities might be assigned to Salant, ard
Salant, on vacation in Massachuseltts, told
BROADCASTING that he had not discussed
the subject with Silverman. Of speculation
that he might resign because he had been
given too little to do, Salant said he was
““divinely happy when I don’t have any-
thing to do.”” More seriously, he said he
doubted he would resign.

NCTA president wants broadcasters
to beconmie partners with cable,
even help program local channels

National Cable Television Association
President Tom Wheeler last week called
foran end to the antipathy between the ca-
ble and broadcasting industries and sug-
gested that broadcasters begin programing
““achannel or two’’ on local cable systems.

Speaking before the Colorado Associ-
alion of Broadcasiers on Friday, Wheeler
said: ‘It is time that we dispense with the
emotional rhetoric which has charac-
lterized our relationship in the past and
look to how we can work together ...’

Wheeler said the first step toward coop-
eration requires broadcasters to begin
looking at themselves in a new light—*‘to
reorient your thinking away from the
medium of delivery and more toward what
is being delivered.”’

Wheeler extends an olive branch

That done, broadcasters can ‘‘shed the
shackles of scarcity’’ and begin transmit-
ling programing via cable. ‘‘Instead of run-
ning one television station why not run
two or three? There is nothing sacred
aboult havingto deliver those signals over
the air. If localism is really a goal and pur-
pose ... why not starl a new local televi-
sion channel and deliver it over cable?”’

Referring to the recent announcements
by ABC and CBS of intentions to get into
cable programing, Wheeler said that the
networks have already begun the evolu-
tion. “Their new business ventures indi-
cate that they see themselves as being in
the programing business, not just the
broadcasting business.”

Wheeler said if local broadcasters follow
the lead of these networks, cable could be
“‘an asset to them—a way around a current
limitation and a way to grow both in ser-
vices and profitability.”’

And, Wheeler warned, if ‘‘creative

ABC. ABC says 1it's received no offer; slock moved slightly higher first
three days of week, joined rest of market in big Thursday jump, 1 3/8 for
ABC, to close at 31 3/8.

0

Despite near certainty of federai budge! belt-tightening, FCC will re-
quest 21% increase for fiscal 1982, to $91.8 miillion and 2,395 posi-
tions. Commission gets $76 million, 2,153 positions for fiscal 1981,
beginning Oct. 1, and those figures are down from what commission
sought.

O

Continental Electronics, of Dallas, has purchased Rockwell Interna-
tional Corp’s Collins broadcast products business, Richardson,
Tex., for price in excess of $7 million. Closing s expecled Sept. 30.

FCC Chairman Charles Ferris turned down request by Don Curran,
Field Communications, that Ferris "keep his promise” that broadcasters
would be afforded opportunity for oral argument before FCC issues
dectsion on cable deregulation (page 51). Chairman said he doesn't
recall making promise, and “voluminous record" in proceeding indicates
there was ample opportunity for oral and written presentations to com-

mission.
M

Ron Howard, star of long-running ABC-TV senes Happy Days (Para-
mount TV), has left show and signed exclusive long-term contract
with NBC-TV. His Major H Productions will develop series and movies
for number-three network, Howard's new contract with NBC s effective

immediately, and 26-year-old actor-producer will not be returning lo
Happy Days in fall.

O
Phillip Merrili, publisher of Washingtonian magazine, who asked FCC
to prohibit nation’s four largest public television stations from on-
air promotion of their new monthly magazine, The Dial (BroADCAST-
ING, uly 14), has gone to court over matter. Merrill filed suit in District
of Columbia Superior Court last week asking that weTa-Tv Washington be
prohibited from funding or participating in The Dial, which will compete
pete with his own publication for advertising dollars. Merrill moved on
another front to try to insure favorable outcome: His attorney drafted
proposed amendment to Corporation for Public Broadcasting appropria-
tion that would bar payment of federal funds to public telecom-
munications oullets that are involved with periodicals that accept adver-
tising in competition with private corporations.

O
K. James Yager, who left Cosmos's wbpsu-Tv New Orleans executive
vice presidency earlier this year, joins Spartan Broadcasting’s wspa-aM-
FM-TV Spartanburg, S.C., as executive vice president-general manager.
Yager will also supervise wrwa(am)-wTHO-FM Thompson, Ga.

@20 m©@mﬁmg

At FCC: Commission expected to rescind cable rules on distant sig-
nals and syndicated exclusivity Tuesday (Broabcasting, July 14). On
Capitol Hill: House Commerce Committee to mark-up HR. 1621,
telecommunications amendments to Communications Act, Wednesday.
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broadcasters’ don’t seize the opportunity
that cable affords, ‘‘someone else will’

Broadcaster programing on cable would
have ancillary benefits, Wheeler said. Any
programing delivered by broadcasters on
cable, he said, should be ‘‘an additional
positive measurement’’ of their ‘‘public
trustee obligation.”

Wheeler suggested other, more limited
ways broadcasters could make use of the
local cable system. Broadcasters, he said,
might produce a half-hour program on
how their news departments function and
show it on cable, or set up a ‘‘broadcast-
cable minority training program’ where
programs are produced in the broad-
caslers’ studio and transmitted to targeted
audiences via cable.

Among Wheeler’s many suggestions
there was none thal cable would ever
replace broadcasting. ‘T don’t think cable
will ever put broadcasting out of business.
You will keep your lock on that one-third
of the television households who do two-
thirds of the TV viewing.’

Rift over

o . -
franchising
National League of Citieé, upset
by NCTA’s support of Senate
provisions to deregulate cable,
tells members to stop action
on franchises and end cooperation

with cable group on setting up
standards of good practices

The National League of Cities sent a letter
to some 60 of its member-cities last
Wednesday suggesting that they impose a
moratorium on cable franchising to pro-
test the cable deregulation sections of the
Senale’s latest Communications Act revi-
sion (S. 2827).

The NLC, the Washington representa-
tive of 950 cities and 48 stale municipal
leagues, hopes a moralorium—or the
threat of a moratorium—will cause the
National Cable Television Association (o
retreat from its whole-hearted support of
the bill’s cable provisions, which would,
NLC claims in its letter, “‘deregulate cable
television and effectively end all authority
to set criteria for public access, local origi-
nation or subscriber fees in awarding cable
franchises.”

The letter came as no surprise to
NCTA. It had received a telegram from
NLC Executive Director Alan Beals a
week earlier, declaring that the NLC was
“‘most disturbed’’ by NCTA’s support for
the legislation. The telegram also made
clear that NLC was not going to continue
talks, initiated by NCTA last March
(BROADCASTING, March 31), on setting up
forums to exchange information among
members of the two associations and to
develop a code of good franchising prac-
tices. ‘*As long as NCTA is promoting the
deregulation of cable television as pro-
vided in S. 2827, NLC cannot justify work-
ing with NCTA,” Beals said in the letter.

Wheeler

In addition 1o the talk of a moratorium,
there was another implied threal in the let-
ler Lo the cities. “‘League policy declares,””
Beals told the cities, ‘‘thal in granting
authority lo install cable systems along
their streets, cities should have authority
lo sel certain standards of service. Should
this present authority be abolished, we
believe that cities may wish 1o explore
public ownership options and other alter-
natives Lo granting (raditional franchises.”

On the same day the letler went out to
Lthe cities, NCTA President Tom Wheeler
senl a letter to Beals, saying that NCTA
was ‘‘shocked and disappointed’ by
NLC’s unilateral withdrawal from the
NCTA-NLC talks and by NLC’s
“threatening to encourage local govern-
ments (o cease current franchise negotia-
tions.” Wheeler said NCTA was ‘‘particu-
larly dismayed that [NLC] chose to take
Lhis action based on a faulty interpretation
of S.2827.”

In efforts to allay NLC concerns,
Wheeler, in his letter, discussed the two
troublesome sections of the bill—Section
509 on franchise fees and Section 238 on
access channels and rate regulations, and
said “‘the legislation ... alters the status
quo in only limited respects.”

Wheeler said Section 509 would merely
“‘codify the FCC’s jurisdiction” 10 estab-
lish a franchise fee ceiling, ratifying the
status quo.

On the question of access channels,
Wheeler said, ‘‘While this provision
prohibits the unilateral imposition of
government or public access channels, it
does not, as we understand it, prohibit an
agreemenl between cities and cable opera-
tors for the provision of [access chan-
nels].”

As the Senate bill stands, it would
prohibit state and local governments from
regulating basic rates, excepl in areas
where the FCC deemed there were ‘‘no
reasonably available alternative
clectronic-media services,”” and from
regulating all pay television rates.

No action on the bill is expected before
mid-August, when the bulk of Congress
returns from the Democratic convention
in New York. The Commerce Committee
canceled an executive session scheduled
for tomorrow (July 22) and does nol ex-
pect to consider the bill at next Tuesday’s
executive session.
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Quad consideration

FCC seeks comments on proposed
rules for 4-3-4 and 4-4-4 systems

Nine years after it was first proposed, the
idea of FM quadraphonic broadcasting still
has a flicker of life. Last week the FCC in-
tialed a rulem aking that seeks comments
on two approaches for setting standards for
a quadraphonic system.

The commission set oul 1wo alternative
approaches: eilther adoption of standards
that would clearly specify most operating
characteristics of the quadraphonic
system, along the lines of those proposed
by RCA and QSI, or adoption of a general
standards approach that would rely totally
on the markelplace to choose quadra-
phonic syslems.

And, unlike its order adopling a single
system for AM stereo (BROADCASTING,
April 14) . the FCC’s proposed rulemaking
leans toward adopting the marketplace
standard for FM quad.

Richard Shiben, chief of the FCC’s
Broadcast Bureau, explained that ‘it may
be easier for a marketplace approach (o
FM quad because we’re not sure everyone
would go for it.”’

FM quad was a novel idea when it was
first proposed in 1971, but after two inqu-
iries and the approval of the use of a
matrixed system for quad, much of the ex-
citemenl over its development has died
down.

With the matrixed approach, an FM sla-
tion can transmit a type of quadraphonic
signal by placing two channels of sound on
each of its two stereo signals. The
drawback of such a system is that it cannot
reproduce music with four separate (racks
of sound with great clarity.

What the FCC has been asked to ap-
prove is a process of splitting a station’s
signal into either three or four channels to
carry four distinct radio tracks.

The two systems are labeled semi-
discrete (4-3-4) and discrete (4-4-4). And
adopting general standards for both
systems would allow the use of any quad-
raphonic system that satisfies the FCC’s
concerns regarding interference, com-
patability with existing receivers and inter-
national agreements.

The FCC said it was unnecessary lo
adopt standards for the 4-2-4 matrix
system since that type of quadraphonic
broadcasting is permitted under the com-
mission’s current rules.

The FCC found that quad would not
creale greater adjacen! channel inter-
ference than the currently allowed
monophonic or stereophonic transmis-
sions and that the existence of quad would
have a minimal effect on proposals to
reduce FM channel spacing.

The commission will also seek com-
ment on the economics of choosing be-
tween the two—including the added cost
to the consumer of receiving equipment,
the expected cost of installation, and
manufacturers’ attitudes toward manufac-
turing and marketing multisystem equip-
ment.



CTAM’s growth
is indicator of
new orientation
toward marketing
in cable business

San Francisco meeting next month
will attest to a shift in focus
marking the maturing of an industry

If growth is a measure of good health,
then the Cable Television Administration
and Marketing Society is thriving. As it
readies for its sixth annual meeting in San
Francisco, slated for Aug. 3-6, it counts a
membership that has more than doubled
since last year.

According to its president, Tom
Johnson, executive vice president of
Daniels & Associates, last year at this time
CTAM’s rolls listed just 240 members.
The list has now grown to almost 600 in-
dividuals representing every major cable
company in the country. Johnson at-
tributes the dramatic increase to ‘‘an in-
terest in marketing as being the future of
our business.”

He said that, as the broadcasting indus-
try has already experienced, leadership in
the cable industry has passed from the
engineers to the operators and from ad-
ministrators to the marketers and pro-
gramers.

To illustrate his point, Johnson said that
he and the two immediate past presidents
of the organization and the incoming
president, Ernest Olson of Meltrovision,
were all marketing people who have
moved into the operation of cable systems.

One of the past presidents he men-
tioned was Gregory Liptak, now vice presi-
dent of operations for Times Mirror Cable
TV. Liptak, who also is credited with
founding CTAM in 1975 and is chairman
of this year’s annual meeting, said that
CTAM’s growth “‘reflects the explosion
and excitement within the cable television
industry”” The ranks have also been
swelled, he said, by members of the New
York advertising and the Hollywood mo-
tion picture communities.

While agreeing with Liptak and
Johnson, CTAM’s executive director,
Lucille Larkin, also sees a simpler reason
for some of the growth. She said CTAM
last year did away with the requirement
that each member submit a marketing idea
that can be reproduced and sent to all the
other members. Larkin felt the lifting of
that burden encouraged more people to
join.

Despite elimination of the required

The:Media

CTAM line-up. The members of the steering committee for the Capble Television Advertising Bureau (1
1o 1): Graham Moore TCI, Kay Koplovitz, USA Network: Beryl Wolk, TVSM Inc Kathy Connolly, Television
Advertising Guide (committee chairwoman), Tom Johnson, Daniels & Associates (CTAM president);
Lucille Larkin Larkin Co (CTAM executive director). and Bill Ryan, Palmer Broadcasung

ideas exchange, the various CTAM meet-
ings remain places where the cable opera-
tors can get together and exchange
ideas. As Larkin said: ‘‘Everybody is doing
the same thing. There’s no need for 4,000
cable systems to reinvent the wheel.”’

Liptak said that CTAM is not considered
“‘a nuts-and-bolts kind of thing. It would
be more the topics that are on the cutting
edge of the technology. CTAM has.
through the years, been the forum for new
ideas in the industry.’ Johnson explained
that it was a new concept, pay television,
that caused CTAM to be born. “*We had a
new product we had to understand ... so
we could market the service to the best of
our ability”’

The nuts-and-bolts issues and the how-
to questions are addressed, Liptak said, in
the series of regional seminars that CTAM

CTAM’s leaders: Liptak, 1976-77
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sponsors each year, The regional seminars
are as much a part of CTAM as the major
annual meeting. Johnson said that the as-
sociation sponsored six of the one-day
seminars since last year’s annual meeting
in Denver. He said that normally there are
six different topics discussed at the semi-
nars, “‘ranging from direct mail 10 office
procedures.”

Johnson said the theme for his year as
president was set by the Denver meeting
that focused on advertising. “‘From that
launch pad. this has been a year of
developing our relations with the advertis-
ing industry. We have had a series of ad-
vertising workshops and we have also
developed the idea of putting together a
Cable Television Advertising Bureau.™”

Johnson said the idea of a bureau,
which would have headquarters in New

Sermersheim, 1977-78



Mynren, 1978-79

York. has been well received by the adver-
liser-based satellite nelworks and the
cable operators. The steering commitiee
forming the bureau, Johnson said, already
has commitments for 30% of the $250,000
needed 1o start it up.

Another result of the CTAM’s year-long
focus on advertising was the formation of
the CTAM Advertising Committee,

Johnson 1979 80

headed by Bill Ryan of Palmer Television

Although many ol the topics discussed
at the CTAM annual and regional meet-
ings are also confronted at the annual
meeting of the National Cable Television
Association, neither Liptak nor Jolinson
has any doubt that CTAM performs a ser-
vice distinct from that of NCTA
“CTAM’s charler is to provide very

-

EXPERIENCE ...

... RESULTS
Over 1,000 Station Sales

BLACKBURN «comeanv.inc.

RADIO « TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING « APPRAISALS

~

WASHINGTON, D.C.
20036

1111 19th Street. N W
1202) 331-8270

CHICAGO, 60601
333 N Michigan Ave
(312) 346-6460

New Address

ATLANTA, 30361
400 Colony Square
{404) 892-4655

BEVERLY HILLS, 90212
9465 Wilshire Blvd.
(213)274-8151

7/121/80 /

Broadcasting Jul 21 1980

Oison 1980-81

specific seminars on programing service
and operations.”” Liptak said. NCTA . he
said, uses a ““broad brush™ in addressing
these subjects. ““CTAM was formed
because there was a deep need and there
continues 10 be a deep need for an
exchange of information™ that NCTA
doesn't alTord, he said.

Johnson said CTAM is more effective in
sharing ideas than an NCTA convention
and added. “*An NCTA convention is
more of a selling convention.™

Unlike NCTA, there is no exhibition at
the CTAM meetings. There is, as Larkin
calls its, **a show-and-tell’’ room equipped
with videotape machines and projectors
should anyone care to illustrate a point or
show off a marketing technique to those
in attendance.

Despite membership approaching 600,
the organizers of the San Francisco con-
vention have decided to put a limit of
around 500 on attendance. There is no
mystery for the cut-off. That seems to be
the most the St. Francis hotel, the site of
the meeting, can comfortably accommo-
date.

Even that number might place too greal
a strain on the hotel. Last week hotel
workers in the city went on strike and
indications are they will stay out for the
duration of the meeting. Nonetheless,
Johnson said that he's been assured by the
hotel management that enough nonunion
personnel will be recruited to keep things
functioning close to normal. 1t will mean,
Larkin said, that “*everybody will have (o
make his own bed.”

Both Johnson and Larkin pointed out
that this year’s meeting has special signifi-
cance, since lhe management meeting,
usually held separately, is to be incorpor-
ated into it. Larkin said the meeting would
try ‘‘to show the symbiosis between
marketing and management in making a
system successful. | believe thal we're
gelting to the point where local success de-
pends on marketing. We have the chan-



nels and the services, now we have to sell
i’

The convention will be a four-day affair.
There are nine seminars scheduled, most
running two hours. John L. Clendenon,
vice president, resident marketing sales,
AT&T., will speak at the Monday
luncheon. Jack Schneider, president of
Warner Amex Satellite Entertainment
Corp., will speak on Tuesday.

Liptak said that one of the highlights of
the meeting should be the opening semi-
nar on Sunday: “‘The Great Distribution
... or How To Get Your Share of the Pie.”
Liptak said the panelists will discuss “‘what
may happen in the future as [the various]

video technologies meet head-on in the
marketplace.”” The panel seminar was one
of the few that last week had a full con-
tingent of players. They are George Bill-
ings, business development execulive,
Comsat Satellite Television Corp.; William
Dunn, vice president, general manager,
Dow Jones & Co.; Allen T. Gilliland,
president, Gill Industries; Paul Magnone,
president, American Trans-Video; Robert
Schmidt, president, Communications
Technology Management, and Andrew R.
Wald, senior vice president, programing
National Subscription Television.
Another event that Liptak highlighted
was the speech by Schneider on Tuesday.

““From his perspective as former president
of the CBS television network and now as
chairman of the Warner Amex Satellite
network, he is going to provide a perspec-
tive on what’s going to happen as network
TV and cable march toward the future
1ogether.”

Johnson gave a more general descrip-
tion of what a registrant will find in the
course of his four days in San Francisco.
“It’s a gathering of those people that are
running the businesses, that are the
workers.”” He said they’ll “‘roll up their
sleeves,’ exchange ideas and discuss
“how we can move this industry ahead
faster and better”’

-
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® KDDC(FM) Denton, Tex.: Sold by Mel
Wheeler 1o Hicks Communications (80%)
and Jim Stansell {(20%) for $4.6 million.
Wheeler also owns KDNT(AM) Denton;
WFLC(AM)-WFLQ(FM) Roanoke, Va.;
KFDW-TV Clovis, N.M_; 30% of KSyL(aM)
Alexandria, La., and 25% of KROD(AM)-
KLAQ(AM) El Paso, Tex. He and partner
G. Russell Chambers have sold, subject to
FCC approval, KITT(FM) San Diego
(BROADCASTING. July 14). Hicks Com-
munications is owned principally by R.
Steven and Thomas Hicks, brothers. They
own and operatle KLVI(AM) Beaumont and
KYKR-FM Port Arthur, both Texas. Stan-
sell is former vice president and general
manager of KOAX(FM) Dallas which has
been sold to Westinghouse Broadcasting
Co. (BROADCASTING. March 3). He has no
other broadcast interests. KpDC is on
106.1 mhz with 100 kw horizontal, 44 kw
vertical and antenna 265 feet above
average terrain.

8 WEMP(AM)-WNUW(FM) Milwaukee: Sold
by Consolidated Broadcasting to LIN
Broadcasting Corp. for $3.3 million. Selier
is owned by Arthur M. Wirtz and family
who have no other broadcast interests.
Buyer is publicly traded New York-based
group owner of four AM’s, four FM’s and
four TV’s. [t sold KHFI-FM in April
{BROADCASTING, June 16). Donald Pels is
chairman and president. WEMP is on 1250
khz with 5 kw full time. WNUw is on 99.1
mhz with 50 kw and antenna 450 feet
above average lerrain.

B Kxa(aM) Seattle: Sold by Brentu Inc. to
O’Day Broadcasting of Washington for
$1,140,000 (including assumption of
liabilities). Seller is owned by Rune F
Goranson and Brent T. Larson (50%
each). Agreement calls for Larson o
receive 17.5% venturer interest in O’Day
with option to buy additional 2.5% in-
lerest. He owns Kuuz(FM) Nampa, Idaho;
51% of Koos(FM) North Bend, Ore., and
50% of KCKo(aM) Spokane, Wash. He has
sold his 51% interest in KODL(AM) The
Dalles, Ore. (BROADCASTING, March 10).
Goranson owns 50% of KCko. Buyer is
owned by Pat O’Day and H. Rand Ginn

(41.25% each) and Larson (17.5%).
O’Day owns boat chartering company in
Seattle and 17.5% of Bellevue, Wash._, real
estate investment firm. Ginn owns Red-
mond, Wash., water ski manufacturing
company and 40% of Bellevue firm that
distributes computer products. They own
KORL(AM) Honolulu. Kxa is on 770 khz
with | kw full time.

® KLaR(aM) Loredo, Tex.: Sold by Radio
Laredo Inc. to Hicks Communications Inc.
for $1,107,925. Seller is owned by John H.

* Negotiations
Appraisals
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T.V.
Newspapers
CATYV
Financing

(703) 821-2552

Cecil L.
Richards,
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Suite 408, 7700 Leesburg Pike
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Hicks (37%). son, John III, and Rodger
Watkins (31.5% each). They have sold
wTaw-AM-FM College Station, Tex.
(BROADCASTING. March 24). Buyer is
owned by R. Steven Hicks and brother,
Thomas, sons of John H. Hicks. They
have also purchased KDDC(FM) Denton,
Tex. (see above). KLAR is on 1300 khz
with 1 kw day and 500 w night.

| KpLv(FM) Pueblo, Colo: Sold by Law-
rence Horwin to WRQK Inc. for $365,000
plus $50,000 noncompete agreement.

Thinking
of
Selling?

Call us—Our confidential
handling and screening
techniques can effect

a sale with a minimum
of exposure and risk.

A Confidential Service to
Owners & Qualified Buyers.



Horwin has no other broadcast interests.
Buyer is owried by Castro Vailey Cable TV
(73%) and Thomas V. Armshaw (27%).
Castro Valley owns and operates cable
systems in Castro Valley and Alameda
county, both California. 1t is principally
owned by Joseph Wolf, Los Angeles at-
torney; Murray Moss, Los Angeles inves-
tor, and Frank Alleri, manager of systems.
Armshaw is president and general man-
ager of WwRQk(FM) Greensboro, N.C.,
which group owns. They announced plan
10 acquire full complement of FM stations
within next {ive years, concentrating on
top 25-50 markets. Armshaw also owns
33.33% of wpET(AM) Greensboro. KPLV is
on 98.9 mhz wilth 44 kw and antenna 61
feel above average terrain. Broker:
Carolina Media Brokers.

® Other proposed station sale is
KBWA(AM) Williams, Ariz. (see *‘For The
Record,” page 57).

P A PPROVED

B WrtvM(Tv) Columbus, Ga.: Sold by
WTvM Inc. 10 Weslern Broadcasting for
$19.5 million. Seller is owned by Fuqua
[ndustries, Atlanta-based publicly traded
conglomerate that owns two AM’s and
three TV’s. It is disposing of broadcast
properties due 1o unsatisfactory return on
broadcast investments. It has also sold
WTVC(TV) Chattanooga {(BROADCASTING,
June 30) and, subject to FCC approval,
wTvw(TV) Evansville, Ind. (BROADCAST-
ING, March 31). J.B. Fuqua, chairman, has

sold his personal station, WIJBF(TV)
Augusta, Ga., to same buyer of WTVM,
subject to FCC approval (BROADCASTING,
March 31). Buyer is principally owned by
Dale G. Moore, chairman of Western,
Missoula, Mont.-based group owner of
KGVO(AM) Missoula; KCAP-AM-FM Helena,
Monl.; KSEI{AM)-KRBU(FM) Pocatello and
KMVT(TV) Twin Falls, both ldaho, and
WAPA(TV) San Juan, PR. WtvM is ABC
affiliate on channel 9 with 284 kw visual,
52.5 kw aural and antenna 1,650 feet
above average lerrain.

| WiLD(aM) Boston: Sold by minority-
owned Sheridan Broadcasting Corp. (0
minority-owned Nash Communications
Corp. for $1 million. Seller is owned by
Ronald Davenport, chairman, and wife,
Judith (70%):; Art Edmunds (10%);
Thomas McKinney, president (2%), and
others. They also own wuro(aM) Buffalo,
N.Y., and wWYJX(AM)-WAMO(FM) Pilts-
burgh, as well as Sheridan Broadcasting
Network. Buyer is owned by Kendell Nash
who is with Boone, Young & Associates,
New York financial consulting firm. He
has no other broadcast interests. WILD is
I kw daytimer on 1090 khz.

® Other approved station sales include:
KEYJ(AM) Jamestown, N.D.; KSHA(AM)
Medford, Ore., and WKYE(aM) Bristol,
Tenn. (see “*For the Record,” page 57).

I C AC -
m Cable system serving Greenville, S.C.:
Sold by Greenville Cablevision Associales

Behan Broadcasting, Inc.
has acquired radio station

KCEE (AM)

Tucson, Az.
~ from the Strauss
Broadcasting Company

The undersigned initiated this transaction and assisted in the negotiations:

Richter-Kalil& Co.,Inc.

3438 North Country Club * Tucson, Arizona 85716 (602) 795-1050
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Lo Telecable of Greenville Inc. for approx-
imately $3 million. Seller is owned by Ca-
ble Management of South Carolina,
Gerard J. Looby, and Sutton Capital Asso-
ciales. Cable Management is owned by
Falls Church, Va.-based cable invesiment
and managemen! firm, Cable Com-
munications Consultants, which is owned
by Martin Smith (president) and Looby
(vice president). In addition, Looby has
ownership interest in Greenville system as
an individual. Cable Communications has
interests in cable systems in Westchester
county, N.Y., and Monmouth county, N.J.
Sutton Capital is New York-based invest-
ment firm. Bill Ingram is president. It has
interests in various cable systems in Texas
and Ohio. Buyer is subsidiary of Telecable
Corp., Norfolk-based MSO owned by
Landmark Communications, also broad-
cast group owner of three AM’s, three
FM’s and six TV’s. Frank Batten is chair-
man and Richard D. Roberts is president.
Greenville system has 8,000 subscribers
passing 20,000 homes.

B Westbank Communications Inc., Gret-
na, La.: Soid by W. Clarke Swanson (prin-
cipal owner) to Cox Cable Communica-
tions Inc. for approximately $2 million.
Swanson owns South Florida Cable
Television which serves Lee and Collier
counties, Bonita Springs and five other
communities in surrounding area. Buyer is
subsidiary of publicly traded Cox Broad-
casting Corp., Atlanta-based group owner
of five AM’s, seven FM’s and five TV’s.
Clifford Kirtland is chairman of parent
and Robert C. Wright is president of cable
division. Cox Cable owns 56 cable systems
in 22 states with 765,300 basic subscribers.
Westbank system has 3,500 basic subscri-
bers, passing 10,000 homes.

B WwCM-AM-FM Brazil, Ind.: Sold by
WweM Inc. 1o Voice of the Wabash Valley
Inc. for $480,000 plus $60,000 noncom-
pete agreement. Seller is owned by Barry
and Constance Hausman {(married) who
have no other broadcast interests. Buyer is
owned by Richard Kaufman and David
Fleck (29.41% each), Douglas Rigler and
John FE Graybeal (14.71% each) and
Thomas Shropshire (11.76%). Kaufman is
former disk jockey with WRNI(AM)
Hackeltstown, N.J. Fleck is Milwaukee at-
torney. Rigler and Graybeal are Washing-
ton attorneys, and Shropshire is vice pres-
dent of Miller Brewing Co., Milwaukee.
They have no other broadcast interests.
WwCM(aM) is on 1130 khz with 500 w day.
WwCM-FM is on 97.7 mhz with 3 kw and
antenna 300 feet above average terrain.

L
Brooklyn applican
sweetens cable pot

Cablevision offers to cut in
local redevelopment concern
if it wins right to wire borough

Cablevision Systems, an applicant for the
cable franchise for the New York borough
of Brooklyn, has signed what it calls an
“‘unprecedented” agreement with a local
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community development organization.
Under the agreement, the Bedford Stuyve-
sant Restoration Corp. is to secure an
unspecified ‘‘substantial equity position™
in the Brooklyn franchise (if Cablevision
wins it) at a price of $10 million. Cablevi-
sion has estimated it will cost $150 million
to wire the borough.

Although Brooklyn has a population of
2.5 million. it contains enough eco-
nomically depressed areas to make il unal-
tractive 1o many companies that have en-
tered the bidding to wire the four New
York outer boroughs besides Manhattan.
Bedford-Stuyvesant, a largely black com-
munity, is one such area.

Cablevision’s president, Charles E
Dolan, in announcing the agreement, said
it “‘will give a major community develop-
ment organization the opportunity to be-
come a working partner in a service
designed (o improve the quality of life for
all residents of the borough. 1t is a text-
book case of combining human resources
and the private sector Lo improve a com-
munity”’ The community group is 1o raise
its $10 million through an equity offering
or subordinated debt.

Curtis A. Wood, president of the
Restoration development firm,
simultaneously announced that Cablevi-
sion, Restoration and the Department of
Labor will jointly fund a (raining program
for Bedford-Stuyvesant residents, con-
ducted at Cablevision’s Woodbury, N.Y.,
headquarters. to prepare them for jobs in
the cable industry. There are (0 be 15 par-
ticipants in the initial program; Wood anti-
cipates a program that could eventually ac-
commodate ‘“‘several hundred minority
residents.”’

STVA is under way

Subscription television sets up
its own association; piracy
and cable carriage first causes

Subscription television has arrived—at
least by one yardstick. Last week in Wash-
ington, formal announcement was made
of the formation of the Subscription
Television Association (STVA), with, for
the moment, membership consisting of
five of the seven firms active in the field.

Rinaldo S. Brutoco, president of
Universal Subscription Television and first
chairman of STVA, proclaimed that *‘STV
is prepared to assume its rightful place in
the emerging spectrum of communica-
tions technologies.’

The association was actually set up last
May by Brutoco and the heads of four
other STV companies: Richard E Wolfson,
vice chairman, Wometco Enterprises (vice
chairman of STVA); James L. LeVitus,
chairman, American Subscription Televi-
sion; Robert V. Cahill, vice president, Na-
tional Subscription Television, and H.
Brian Thompson, president, Subscription
Television of America. All but Cahill wese
on hand for the Washington press con-
ference.

Membership in the association so far in-

Brutoco

cludes just those five companies, but only
seven companies are eligible for full (vot-
ing) membership. Brutoco said one of the
nonmember companies, Buford Televi-
sion, is ‘ractively considering’’ joining.
The other firm is Oak Industries.

Brutoco said that associate (nonvoting)
memberships are open 1o equipment
manufacturers, programers. “‘data pro-
cessing people’” and others involved in the
industry.

Frank Washington, deputy chief of the
FCC’s Broadcast Bureau, and Jack Valenti,
president of the Motion Picture Associ-
ation of America, also attended the press
conference.

Washington gave the association the
FCC’s blessing. He said that STV holds
*‘‘greal promise’’ as a supplier of programs
that are chosen by the viewer, not the ad-
vertiser. The medium, he said, has the po-
tential to serve minorities, children and
other groups ‘‘disenfranchised”’ by the
““Nielsen-knows-best’’ programing of con-
ventional broadcasting.

Washington said, however, that if the
STV industry fails to offer diverse pro-
graming, il will be a ‘“‘sad betrayal of the
public interest’’ as well as a bad business
decision.

He pointed out that one of the regulato-
ry obstacles to STV was eliminated last
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fall. Since November 1979. when the rule
allowing just one STV operation 1o a
markel was thrown out. |7 STV
authorizations have been made. In the
decade prior to that, he said, only 15
broadcasters had been granted licenses 1o
operate subscription television service.

Because STV had long been the victim
of overregulation, Washinglon said. *‘it
would be an irony of clanging propor-
tions’" if the STV industry attempied to
use the FCC rules and regulations as a way
of limiting competition. He said the FCC
would look on such attempts with ““a jaun-
diced eye.”

Washington said the FCC was also
pleased with the ‘‘positive effect” STV
was having on UHF television. He said
that STV was a valuable means toward
realizing “‘full utilization of the step-child
UHF band.”

Valenti, whose organization represents
the motion picture companies that stand to
profit by the proliferation of pay television
in any form, was happy to see that the STV
industry was going to make its voice heard
in Washington.

He lauded STV as another form of com-
petition in the industry. He said that he
is glad to see Showtime and Premiere
challenge Home Box Office in pay cable
and is glad to see STV compele with pay

Thompson



cable. He said the ultimate beneficiary of
such compeltition is the public.

Speaking of the ‘‘sanctity of property,”’
Valenti said that he would join STVA inits
fight against signal piracy, specifically join-
ing in the support of an antipiracy bill (see
box) introduced in the House by Repre-
sentative Richardson Preyer (D-N.C.).
“The concept of property,” Valenti said,
“ought Lo be clearly protected.”’

In addition to piracy, another issue fac-
ing STVA and the industry is mandatory
carriage of STV signals by cable com-
panies. Although there is strong feeling in
the industry and on the board of directors
of STVA that STVA should press for man-
datory carriage, Brutoco stopped short of
endorsing the concept or defining STVA’s
position on the subject.

He said there are some who feel man-
datory carriage can’t be obtained in the
current regulatory environment, and that
“economic forces” will cause the cable
systems to pick up the STV signal in any
case.

Citing examples of cable systems that
already are carrying STV signals, Brutoco
said ‘‘cable and STV have many mutual
interests’” and working together could
mean ‘‘a net increase in revenue to both.”

Brutoco, who has been in the pay televi-
sion business since 1972, said that STV is
in the “‘entertainment business’” and that
the means by which the signal is delivered
is unimportant. He said he would deliver

Demasting the pirates. The legal ambiguities concerning the interception of common
carrier radio signals would be cleared uo if Congress adopts a new bill introduced by
Representative Richardson Preyer (D-N.C)). The bill, HR. 7747, which was referred jointty
to the Commerce and Judiciary Committees, would prohibit the unauthorized reception
and use of subscription telecommunications, whether broadcasl, cablecast or transmitted
by a common carrier, including satellite. The protected content would include not only pay
TV, but also digital and video services, such as teletext.

The legislation would permit those whose signals are pirated to enjoin interception and
recover damages for injuries. In addition, it provides for criminal penalties under some cir-
cumstances. In announcing introduction of the bill, Preyer said that the language would fill
oul some of the current legal gaps in the Communications Act, and would provide
safeguards so others would not know what information 1s called up from a data base, or
what movies are seen in a home. in addition, Preyer said, the bill 1s adaptable to changes in

technology.

"As with any emerging industry, its legitimate proprietary interests deserve the protec-
tion of society, particularly iIf we want to continue to encourage innovation and develop-
ment in telecommunications services,” Preyer said. "At the same time, however, the
Jegislation provides substantial protection to the individuals and organizations receiving

any subscription service.

the programing in whatever way is most
economical. ““If it’'s more economical to
deliver the programing in a wheelbarrow,
I’d get into that t00.”

Brutoco also gave a status report on the
industry and made some optimistic projec-
tions. STV, he said, is already available in
seven major markets, serves 474,000
homes and generates revenues in excess
of $120 million annually.

Brutoco predicted that within 40 months
STV would expand into 34 additional
markets that contain 49% of U.S. house-
holds. He also said by 1984 the industry’s

total revenues would be $1 billion a year.

In the years ahead, Brutoco also said
that STV would begin incorporating some
nonvideo services: electronic mail, news-
papers, magazines, shopping and games,
home security and educational oppor-
tunities. ‘[t is our job,” he said, “‘to marry
sophisticated technological intelligence to
that humble cathode ray tube to make true
consumer choice possible”” For the time
being, STVA will be represented in Wash-
ington by the law firm of Wewer & Mahn.
A partner in the firm, Terry Mahn, is serv-
ing as the first executive director.

Olympic losses
help drop RCA
income 9.9% in
second quarter

Boycott cost NBC about

$16.1 million; parent company
posts revenues of $1.96 billion,
income of $77.1 million

Net income for RCA Corp. was off 9.9% in
the second quarter, down to $77.1 million,
80 cents a share on revenues of $1.96
billion, which were up 5.9%. Though
results for the company’s divisions aren’t
quantified, RCA indicated that earnings
for NBC were down, due to a $16.1 million
after-tax write-off of losses resulting from
“‘curtailment’ of 1980 Olympic coverage.

The write-off was cited as one of three
“unusual items” that affected the cor-
poration’s earnings. The second quarter a
year earlier benefited by $23 million from
the sale of the company’s Alaska Com-
munications division, and this year’s sec-
ond quarter results were boosted $10.8
million by the sale of Random House. Ac-
cording to RCA Chairman Edgar H.
Griffiths, excluding the three unusual

Business?

items, second-quarter operating profits
were up 32% this year.

The magnitude of the NBC write-off be-
comes apparent when viewed against the
total $105.6 million in profit NBC was re-
ported to have earned in 1979. Industry
observers had been estimating a slight
decline in full year profitability for the net-
work, exclusive of the effect of such a
special charge. And, of course, as an after-
1ax figure, it means that the out of pocket
expenses for the Olympics that NBC
wasn’t able to recover from insurance
amounted to between $25 and $30 million.

RCA units said to have turned in
“strong performances’” were Global Com-
munications, American Communications,
RCA Service Co., Government Systems,
Solid State and Consumer Electronics.
C.1.T. Financial earnings were up, though
Hertz Corp. profits were down.

The company’s SelectaVision videodisk
project was touted by Griffiths in the earn-
ings announcement. He said it was on
schedule for ‘“‘a national introduction in
the first quarter of 1981.” and he called it
“‘the most extensive consumer engineer-
ing and product development program in
RCA’s history.”

For the first half, RCA earnings were up
5% to $155.8 million, $1.69 a share, on
sales that were up 8% to $3.93 billion. The
per-share figure for the six months was
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down from $1.94 a share reported last year,
because of increased dividends resulting
from the issuance of two new classes of
preference stock to effect the merger with
CIT.

Taft sees
first-quarter
profit dip

While revenues are up, including
those of broadcasting division,
income drops due to performance
of Amusement and Entertainment
groups; company expects to show
profit for full year, however

Taft Broadcasting Co.’s broadcasting group
should show a 15% increase in revenues
for the fiscal first.quarter ended June 30,
excluding the results of wpCa-Tv Wash-
ington, which was purchased last year. In-
cluding that station’s results, revenues will
rise 22% to 25%. However, operating profit
for the quarter will climb only 5% to 8%,
with the trimmed profit margin a result of
the wDCA-TV inclusion and the purchase of
“popular and competitive programs’’ for
Taft’s stations. That was the word Taft’s
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Qutright. Capital Cities Communications, owner of 25% of Democrat-Herald Publishing
Co., Albany, Ore., exercised option to purchase all company stock held by estate of Glenn
Jackson and acquired balance of shares from remaining stockholders Share price was not
disclosed. Acquired company publishes daily newspapers in Albany and Ashland, Ore.,
newspapers in eight other Oregon communities, national weekly for philatelists and
national twice-monthly publication for stamp dealers.

Mid East move. Gelty Oil, big backer of ESPN and Premiere cable programing operations,
may end up with Kuwait government holding substantial chunk of its stock. Offer of $982
million has been made by Kuwailis for 14.6% of Getty stock held by J. Paul Getty eslate,
move opposed by Getly management Co-executors haven't yel made up their minds about
offer.

A
All in family. Chuck Barris Productions paid $1,558,184, al $2 per share, to buy 779,092
shares of its common:stock held in trust for Della Barris, Chuck Barris’s daughter Over-
counter issue was bid at $3.375 that day,.

U

As you were. Technical Operations Inc., Boston, has withdrawn from construction

busiriess. Its board of directors approved return of wholly'owned subsidiary, Vappt & Co,, o

C. Vincent Vappi and Vappt family in exchange for return of 367,000 shares of Tech/Ops
commion stock. Vappt & Co., founded in 1927, was acquired by Tech/Ops in 197 1. Marvin G.
Schorr. president of Tech/Ops, said separation was by mutual agreement of all concerned
in belief that Vappi company would be best operated as private firm and that cyclical
nature of construction business conflicted with parent company's objectives for profitable
and more consistent results. Tech/Ops rescurces, Schorr added, will be concentrated on its
technology-related businesses andits broadcast holdings (80% of wLkw-am-FM Providence,

R, wrog-am-Fm Suffolk-Norfolk, Va., and wrye-Fu Buffalo, NY).

chairman, Charles S. Mechem Jr., had for
security analysts in New York at a meeting
which included the company president,
Dudley S. Taft.

Analyzing the quarter's results,
Mechem said local advertising revenues
have been up only about 7%, though na-
tional and spot revenues grew 25%. But he
noted that the rate of gain in both catego-
ries softened as the quarter progressed,
and he cautioned: ‘It is unlikely that the
rate of growth experienced during the first
quarter can be sustained in the second
quarter or for the remainder of the year

unless the economy and the advertising
environment improve later this year as
some industry experts are predicling.”
According to Mechem. when the com-
pany formally reports quarierly figures at
its annual meeting of shareholders tomor-
row (July 22), net earnings could be down
10% to 15%, with earnings per share drop-
ping 20% to 25% due to growth in the
number of shares outstanding. Mechem
laid the blame for the earnings drop (o a
decline in the profitability of Taft’s
Amusement Park Group as well as a
change in the revenue and profitability pat-

terns of the company’s Entertainment
Group. The latter is likely to show a
“*‘modest loss’" for the quarter. attributed
to an accounting change and “‘changes in
the timing and mix of programing
delivered to the networks.™

For fiscal 1981. however. Enterwain-
ment Group revenues and operating profit
will ““increase significantly’” thanks to
“‘record new show production levels at
Hanna-Barbera Productions, the high
level of sales of shows already in inven-
tory and the inclusion for a full year of
Worldvision Enterprises.™

Fox goes to court to
force out Chris-Craft

Buy-out effort fails; now legal
course is set; difficulty of
acquiring more TV’s is cited

Rebuffed a month ago in its efforts to buy
out Chris-Craft Industries” 21% of its
stock, Twentieth Century-Fox last week
went into U.S. District Court in New York
in an effort to force divestiture. Fox also
wants $50 million in damages and a court
order forcing Chris-Craft (o register as an
investment company.

Named in Fox's suit were Chris-Craft’s
chairman and president, Herbert J. Siegel,
and other members of the company’s
management. The motion picture com-
pany alleges, among charges, that Chris-
Craft has misled both the FCC and the
SEC about its intentions in purchasing Fox
stock. Chris-Craft has long maintained
that its holdings were acquired *‘for invest-
ment purposes,’ but the Fox suil charges
that Chris-Craft’s Siege! ‘‘has long been
altempting—unsuccessfully—to create a
‘leisure-time conglomerate’ by means of a
succession of stock acquisition programs.”’
Fox alieges this has continued in ‘‘an
unlawful scheme to cause Chris-Craft to
attempt either to acquire control of Fox, or

Week’s worth of earnings reports from stocks on Broadcasting’s index

Current and change

% Net %

Company PeriodiEnded Revenues Change incorne Change
AMpex..........oii e year 5/3/80 $469,120.000 +235 $34.659,000 + 267
Burnup & Sims........................ year 4/30/80 169.933.000 +237 6.445,000 + 996
Cablecom-General.................... 6 mo 5/31 22018012 +30 1 3.508.729 + 507
Chris-Craft industries................. 9 mo 5/31 77,870,000 - 23 10.011,000 + 225
Electronics, Missiles & Comm.......... year 3/31/80 4.198.239 +355 397 382 + 724
GannettCo. ........................... 6 mo 6/30 581,502,000 +14.5 67,670,000 + 121
General Instrument............ 3 mo 6/1 205.010.000 +36.2 15.025.000 + 444
General Tire & Rubber 6 mo 5/31 ©1.043,269,000 - 70 ©-4.369.000 -1103
Grey Advertising....................... 3 mo 3/31 20,211.000 +138 624.000 + 54
Gulf + Western........................ 9 mo 4/30 4,438,515,000 +108 191,686.000 + 149
Harte-Hanks Communlcations......... 6 mo 6/30 141,604,000 +26.3 9.780.000 + 177
Multimedia............................ 6 mo 6/30 76,560.891 +245 9,635,764 + 135
A.C. Nielsen............. 9 mo 5/31 356.681.000 +23.1 21101000 + 124
Tele-Communications 3 mo 33 27.995.000 +35.3 1.232,000 - 93
Varian Assoclates..................... 6 mo 3/28 287,104,000 +306 9.249.000 +2970

Year earlier

Per Net Per
Share Revenues Income Share
303 $379,870,000 $27 351,000 241
74 137,410,000 3228.000 38
135 16,918,324 2327817 g1
319 79.669.000 8,172,000 195
14 3.096,091 230423 08
188 507,909.000 60,385,000 170
169 150481000 10.407 000 127
-19 1121563000 45308,000 a1
102 17799.900 592.000 95
330 4.004,028.000 166,758.000 267
1.04 112,064,000 8,315,000 90
96 61505925 8.486.697 .85
192 289.722.000 18,774,000 171
10 20.684.000 **17 784000 163
121 219.895.000 -3.115000 - 42

* Subsidiary RKO General nad revenues of $141,172,000 and imcome ot $10.37 1,000 for the six months of 1980 Revenues of $121 127.000 and income ot $15,915.000 were reported for cofrespond-

ing six months of 1979.

** Tele-Communications's net income 1n six months of 1979 reflects gains from sate of affiliate’s holdings In Resorts International common stock
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Automatic
Video Measurements

is readv.

For all your measurement
questions, we’ve delivered
the ANSWER: the 1980, an Auto-
matic Video Measurement Set
from Tektronix.

The ANS

It answers your need to save
time and your preference for
digital accuracy. It answers the
industry’s demands for an au-
tomatic instrument that makes
dozens of signal measurements
many times faster than con-
ventional techniques using
analog devices.

Besides less drift and greater
accuracy, the ANSWER set’s
digital circuitry radically re-
duces time-consuming mainte-
nance and recalibration.
Think of the future.

We've made ANSWER pro-
grammable to meet a myriad of

future test requirements, in-
cluding remote applications.
ANSWER is designed and built
to the same high standards of
reliability you’ve come to expect
from the world’s acknowledged
leader in television test and
measurement equipment.

To get the answer to your mea-
surement questions, call the
Tektronix Field Office riearest
you today or write for free liter-
ature. Or call toll free (800)
547-1512

Tektronix

COMMITTED TO EXCELLENGE

Africa, Europe European Marketing

Middle East Center

Beavertfon, Central & Postbox 827

OR 97075 South America . 1180 AV Amistelveen
Japan : ‘The Netherlands

For the address of
your nearest Tektronix
Field Office, contact:
Tektronix, Inc.

U.SA.
PO.Box 1700 Canada

Asia, Australla,” America’s/Pacific
P.O. Box 500
Beaverton, OR 97077

Copyright © 1979, Tektronix, Inc. All rights reserved. 870



if it is unable 10 acquire control, (0 succes-
sion of stock acquisition programs.” Fox
alleges this has continued in ‘‘an unlawful
scheme to cause Chris-Craft (o attempt
either to acquire control of Fox, or if it is
unable to acquire control, to position itself
10 be able to effect a transfer of control of
Fox to a third party to suit Chris-Craft’s
own purposes.”’

Fox maintains that Chris-Craft’s stock
purchases have caused Fox to experience
“‘severe difficulties in successfully com-
pleting negotiations for the acquisition of
additional VHF television stations.”’

““Prospective sellers of VHF television
stations to Fox have advised Fox that their
unwillingness to sell to Fox stems from
Chris-Craft’s position in Fox stock and the
legal and business uncertainties created
thereby,” according to the court papers
filed by Fox’s atiorney. They further
claimed that “in a number of cases,
prospective sellers of VHF television sta-

tions, or brokers therefore, have not even
advised Fox of the availability of their sta-
tions for sale. Chris-Crafl also has station
holdings.

Chris-Craft’s Siegel, in response to Lhe
suit, issued a statement that said *‘it seems
obvious to me that the real purpose of this
frivolous and wasteful lawsuil is to force
Chris-Craft to sell its stock in Fox at a
price our board of directors considered in-
adequate’’

Fox had offered $45 a share for what was
then a 20% holding—2.1 million shares—
of Fox.

. |
Video makes more at Time

Second-quarter results reported by Time
Inc. continue to demonsltrate the growing
importance of video operations to the
parent of HBO, American Television &
Communications and Time-Life Films.

With the recession’s impact said 10 have
trimmed earnings 4% for the quarter, and
leaving the company’s over-all prospecls
for the first six months flat, the breakout
provided with (he first-half totals shows
that video pre-tax income represented
29.6% of Time Inc.’s operating profit, up
from 18.9% lasl year.

For the quarter, Time’s earnings were
$40.7 million ($1.45 a share) on $699.7
million in revenues. For the half, Time
earned $69.0 million ($2.45 a share) on
sales of $1.36 billion. The second three
months of last year showed $42.3 million
in earnings ($1.52 a share) from revenues
of $629.6 million, while the first six
months of 1979 generated $68.9 million
($2.47 a share) on $1.17 billion revenues.

Video revenues for the half ended June
30, 1980, were $189.6 million, up 45%
from $130.7 miilion the year earlier, while
income climbed from $24.7 million in
1979 to $40 million, a 61.9% gain.

—

Public TV study says
VCR’s don’t detract
from viewing levels

Audiences still end up watching
about same amount of television,
says CPB-sponsored research

A new study of videocassette recorders
concludes there is litlle danger that the use
of VCR tapes could have a negative effect
on broadcast audience sizes.

The study, “Home VCR Owners’ Use
of Television and Public Television: View-
ing, Recording and Playback,” was con-
ducted by Don Agostino and Jayne Zenaty
for the Corporation for Public Broadcast-
ing. The authors based their findings on
one-week diaries completed by 250 VCR
owners in 16 cities.

The data show that the typical VCR
household viewed TV four hours per day,
playback of recorded material an additional
one hour per day, and recorded an average
of 19 minutes per day. The combination of
these three activities, 323 minutes, was 40
minutes less than the average viewing
time of the typical household with just a
TV set.

According to the study, over 90% of the
material videorecorded by VCR owners
was regular TV series, movies and
specials; 60% of the recording was of pro-
grams broadcast or cablecast during
prime-time hours.

“‘Like persons who first bought televi-
sion sets in the late 1940’s, these first
buyers of VCR’s aré typically young,
affluent, educated professionals,” the re-
port said. ““Most owned their VCR for less
than a year.

““Where basic cable service was availa-
ble, 21% of the VCR owners subscribed.

Programing’

In the eight cities where direct-pay pro-
graming was offered by cable or STV, 31%
of the VCR owners subscribed.”

The study also found that VCR owners
who walch public television spend an
average of 163 minutes per week viewing
TV and 47 minutes playing back recorded
public TV programs. Combining these two
VCR-TV uses, public TV viewers with
VCRs viewed 91% more public TV than
the average amount of PTV viewed by all
PTV viewers.

Other findings during the survey week
included:

® One-half hour per week was of pre-
recorded (apes, half of which were bor-
rowed, half of which were purchased;

® Public television reach among VCR
owners was slightly over 40%;

| Public television’s share of playback
viewing was 4.5%;

B Recording and playback of public
television was heaviest from 5 p.m. to 8
p.m.; and

B At least 68% of all playback of home-

recorded public television programs was
within two days of broadcast, with little
evidence of library building of PTV shows.

Fox TV president
leaving for Playboy

Barry goes out on good terms

with several shows on networks;
innew job, he’ll work on

long-form TV programs, maybe series
and programs for ancillary markets

W. Russell Barry has resigned his post as
president of 20th Century-Fox Television
lo take over the helm of Playboy Produc-
tions, the film and television arm of Play-
boy Enterprises. Barry’s departure comes
after Fox experienced an exceptionally
productive selling season, doubling its
presence on nelwork television, as well as
making strong inroads in the syndication
field.

Barry will take over at Playboy after his

Score another for ABC. With a 15.1 prime-time rating and 30.1 share, ABC-TV achieved
the highes! average for the week ended July 13, followed by CBS-TV's 14.0/27.5 and NBC-
TV's 12.4/24.3. It was a week when viewers clearly demonstrated their preference for
sports and beauty over politics. The leading program was the baseball All Star Game,
which brought ABC a 26.8 raling/46 share and new audience records for the game with
20,448,000 homes and an estimated 60,000,000 viewers. Next was CBS's Miss Universe
Pageant (24.1140), followed by ABC's WBC Heavyweight Championship (19.4/33—im-
pressive performances for both, considering they were in a head-to-head competition).
Other shows in the top 10, in order: ABC's Vega$, CBS's 60 Minutes, ABC's All-Star Pre-
Game Show, CBS's Dukes of Hazzard, M*A*S*H and Alice, and ABC's movie, Doc. Deepest
in the basement were three political programs, from the bottom-rated up: ABC's Repub-
lican Convention Preview (4.1/10), ABC's documentary, Lights, Cameras . .. Politics (5.5/13)
and NBC News's Pre-Convention Report (6.5/14). During the week, ABC won Tuesday,
Wednesday, Thursday and Saturday; CBS took Monday, Friday and Sunday, and NBC was
shut out. Outside prime time, ABC again was claiming the victory for secand place, with
the 11th consecutive week that World News Tonight has bettered the NBC Nightly News—
and this time by the widest margin. After CBS's winning 12.0/27, it was ABC 11.0/26 and

NBC 9.1/21
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Fox resignation becomes effective July
31 He will be president of the production
company and a senior vice president of the
publishing and entertainment conglomer-
ate.

His move to Playboy marks a new
emphasis at the company away from
publishing. [nitially, Barry said, Playboy
will be concentrating on producing long-
form television projects as well as possible
series. Next on his list of new areas for the
company is the theatrical film market,
followed by pay cable and other “‘ancillary
markets.”" Playboy is currently making a
three-hour movie for ABC-TV, A Whale

Barry

for the Killing, for airing next season.

Barry was named president of Fox in
April 1979 when the company had only
one half-hour, M*A*S*H, on network
television. Fox added Trapper John M.D.
o its CBS line-up in the 1979-80 season.
[t was one of only two undisputed hits in-
troduced last September. This fall, Fox will
be adding Ladies Man 10 its CBS schedule
and Breaking Away to ABC-TV.

In syndication, Fox has launched The
Monte Carlo Show, which will debut this
fall on over 90 stations and in 30 foreign
countries.

Barry’s departure from Fox was surpris-
ing but not totally unexpected. Last May,
producer Harris Katleman was named
chairman of the television subsidiary, and
there have been a number of additions 1o
the executive staff since. But Barry’s
record with Fox indicated that he was
secure in his position. Barry said that he
requested “‘to be released from my con-
tract’” and that the parting was ‘‘very
amiable and amicable.”

Different package,
same conclusion

McCann-Erickson does a tape
presentation of new season for
its clients, but it, like other
agencies, sees it CBS, ABC, NBC

In a departure from usual agency practice,
McCann-Erickson, has produced a 40-
minute videotape presentalion previewing
the new fall season and citing programing
irends.

The agency tabs CBS-TV as the win-

Menite

Less Letterman. David Letterman Show. new 90-minute NBC morning talk vehicle which
nas been ratings disaster in first few weeks on air, will be cut back to 60 minutes beginning
Aug. 4 That means Letterman will run 10-11 am,, followed by Wheel of Fortune, reprieved
from canceliation New NBC soap opera, Texas, also premieres that day NBC's hoping
more compact Letterman show wiil prove more attractive. In first week, Letterman scored
2.6 rating and 13 share. second week brought 2.4/11 and third week results, ended July
11,2211

a
New frontier. Westinghouse Broadcasting Co., radio and television group broadcaster
and TV program syndicator, now is breaking into pay cable. In deal, expected to be finalized
shortly with Showtime Entertainment, Group W Productions will be working up musicals,
Eubie and Little Johnny Jones; Showtime gets pay distribution rights; Group W takes
conventional TV syndication.

a
Tops at 7:30. Hee Haw emerged as leading syndicated series In prime access time on
network-affiliated stations in Katz Television analysis of Nielsen figures for May. With
average 13 rating and 34 share, Hee Haw edged out Lawrence Welk (13/33). Other top-10
series: Evening/PM Magazine, 14/30; Joker’s Wild, 14(30; Tic Tac Dough, 14/30; Cross-
Wits, 13/26: Muppets, 11/25; Famuly Feud I'and I, 10/22; Dance Fever 9/21 and -Joker,
Joker, Joker, 8/21

O
Spreading out. Taft Broadcasting's Worldvision subsidiary, distributor of programing to
networks, stations and cable systems, is moving into videocassette and videodisk markets.
Software I1s to come from Taft's production companies (Hanna-Barbera, QM Productions,
Schick Sunn Classic Production), Worldvision library and outside producers.

=

Made-for-TV’s in bulk. MCA TV now Is offering “Universal Network Movies 85;" umbrella
title for 85 made-tor-TV films that already have been picked up by alf five CBS owned and
operated TV's. Titles range from "Long Way Home" to “The Alpha Caper” to “The Art of
Crnime" and with a list of stars including Jill Clayburgh, Larry Hagman, Walter Matthau,
Peter Falk, Henry Fonda, among others. Package has 33 90-minute movies and 52 running
two hours

Rlayi-:Backs

Record-breaking turnout. Free Beach Boys concert sponsored by ABC-owned wRaX(FM)
Washington and Hawaiian Tropic suntan products drew official estimate of 400,000 fans to
Washington Monument grounds July 4. That is said not only to be largest crowd ever to
attend concert by single act but also largest crowd to attend single-station promotion.

. £l
Gets better with age. Elvis: Memories, three-hour music/interview tribute to Elvis Presley
by ABC Radio, in first run attracted about 401 stations and in second, about 460. Now that
ABC is mounting third broadcast Saturday, Aug. 16, ine-up 1s even larger: 560.

]
Talent search. Radio Talent Bank, newty formed subsidiary of Fearing, Fox & Associates,
Los Angeles-based executive search firm. plans to specialize in recruiting air talent, news
people and program directors for all formats. RTB plans to charge $1,000 for successful
placement of announcer or news person In top 25 markets and $500 and $750 for same In
all other markets. Larry Yurdin, former programing consultant to ABC-Owned FM stations,
will direct new subsidiary
&l
Yes, Yes, Yes. NBC's new youth-oriented radio network, The Source, adds new twist to
rock concert programing beginning in mid-August with trio of long-form programs featuring
Yes band. First Yes Special, over weekend of Aug. 15-17, 1s three-hour magazine show with
music and interviews. Yes Live from Madison Square Garden, “believed to be the first live
network concert” from New York hall, 1s scheduled Saturday, Sept. 6, at 9-11 p.m. And Yes
Encore, edited repeal of Garden concert plus encores, will run weekend of Oct, 3-5,
0
First fives. The top five songs in contemporary radio airplay, as reported by
BroaDCASTING's Playlist: (1) It's Still Rock ‘n’ Roll"To Me by Billy Joel on Columbia; (2)
Magic by Olivia Newton-John on MCA; (3) Coming Up by Wings on Columbia; (4) Tired of
Toein’the Line by Rocky Burnette on EMI/America; (5) Little Jeanteby Elton John on MCA.
The top five In country radio airplay: (1) Driving My Life Awayby Eddie Rabbitt on
Elektra. (2) It's True Love by Conway Twitty and Loretta Lynn on MCA; (3) Stand By Me by
Mickey Gilley on Aslym: {4) Love the World Away by Kenny Rogers on Asylum; (5) Clyde
by Waylon Jennings on RCA.
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ner of the prime-time race through the
fourth quarter with an 18.7 rating,
followed by ABC-TV, 18.3, NBC-TV, 16.9.
[t projects that ABC-TV will continue (o
lose strength, CBS-TV will maintain its
lead, and NBC-TV will improve its posi-
tion. These conclusions follow the predic-
tions of several other agencies (BROAD-
CASTING. July 14).

For the fourth quarter McCann predicts
that CBS will wind up with nine programs
in the top 20; ABC, eight, and NBC,
three, and that ABC will win four nights
and CBS three.

In the vital 18-49 age demographic, Mc-
Cann says, ABC-TV will continue in first
place with an average 15.2 rating among

women and a 13.6 among men, but these
figures will be down by 19% and 9%
respectively, compared with the fall of
1979. CBS’s rating will be the same among
women for both quarters (13.9) while Mc-
Cann says it will be up slightly for the fall
of 1980, 11.5 from 11.4. NBC’s rating will
increase slightly for both women and men,
up 2% for women and 1% for men, Mc-
Cann says.

Programing trends cited by McCann are
an increase in nonfiction, free-form pro-
graming, based on the success of Real
People and That’s Incredible; an expan-
sion in dramatic serials, leading 1o such
new shows as Flamingo Road and The
Secret of Midland Heights, and a decrease

in the number of police and detective
series.

The tape presentation was prepared
under the direciion of McCann’s media
services department by Gene DeWitt, ex-
ecutive vice president and director of
media services; Richard I. Busciglio,
senior vice president and director of net-
work programing, and Cindy Kettler,
director of program information services.
The presentation has been shown to many
of McCann's 120 clients, and, according 10
DeWitt, ““We were more interested in the
likely performance ol individual programs
in which we might schedule advertise-
ments’” than in the over-all ratings of the
networks.

Detroit stations
put on their

own media show
covering the GOP

Three affiliates go state-of-the-art
with ENG, microwave, helicopters
for all angles of the convention

The Republican national convention,
regardless of its national news value, was
the biggest story to hit Detroit in years,
and the three major VHF’s in the city re-
sponded in a big way.

The three stations—wDIV(TV), WXYZ-TV
and wJBK-Tv—made use of the latest in
electronic newsgathering gear to cover a
story that for the people of Detroit went
far beyond Republican politics.

With wpiv and WiBK-TV expanding their
regular evening news shows by a half hour,
all three presented hour-and-a-half news
programs each evening, anchored in
studios overlooking the convention floor
in the Joe Louis Arena.

The evening newscasts were studded by
inserts, taped and live, coming from
numerous remote units all over the city.
There was so much microwave being used
in Detroit last week that one news director
advised that visitors should take care to
wear ‘‘lead jockey shorts.”

Jim Lynagh, vice president and general
manager of wbDIv, said the blanket
coverage of the convention was precipi-
tated by the size of the story and the com-
petition among the three stations and
made possible by the evolution of ENG
technology. Lynagh said, ““We’'re doing
[remotes] from as many locations as the
networks. We're literally all over the
city.”

Mike Von Ende, news director of WiBK-
Tv, went one step further. He said the sta-
tions did more than the networks in terms
of variety and breadth of coverage. And

Journalism:

WDIv anchor Mort Crim in the stalion s sky sulle at Joe Louts Arena

Bob White, news director al wxYz-Tv. said
the stations’ coverage was cerlainly the
most extensive use ever of ENG in the
cily.

All three stations had helicopters to
enhance their coverage. WDIV and
wxyz-Tv leased helicopters especially for
the occasion;, WIBK-TV has been renting a
helicopter for its regular news coverage.

According to Lynagh, wpiv had 11
minicams out in the field in addition o
two studio cameras at the Joe Louis
Arena. To carry signals back to the sta-
tion, 10 microwave units were
employed —six 2.5 ghz units for the long
hops (up to 15 miles) and 13 ghz units
with a maximum reach of four blocks. The
13 ghz units, he said, were often used in
tandem with the 2.5 ghz units. The station
also used three permanent links: a
microwave link from the Detroit Plaza
(Reagan’s headquarters) and telephone
lines from the convention arena and the
Pontchartrain hotel.
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Although he said that the remotes were
used more for sending back taped reports
than live ones, his station flexed its ENG
muscle on the opening night of its con-
vention coverage. On July 2, Lynagh said
the station was live from several locations.

Lynagh said wp1iv's helicopter is  juip-
ped with a microwave unit so that s.ories
on traffic and crowds can be sent b.ck to
the station.

The only barrier Lynagh found in
transmitting from remotes was legal, not
lechnological. He said that wDIV was pre-
vented by law from beaming microwaves
from Windsor, Ont., across the Canadian
border. He said he would have liked to
bring back live reports from Windsor,
where many of the delegations were stay-
ing.

Jleanne Findlater, vice president and
general manager of wXyz-Tv, said the sta-
tion’s evening news was opened and
closed from the anchor desk at the arena.
She said that during the convention, 60%



of the news was live, 35% was taped and
5% was on film.

Wxyz-Tv's White said the station had
seven minicams floating aboutl the city last
week. Four. he said, were aboard
microwave vans. Three others, used pri-
marily for taping, were kept close 1o the
three hard-wire links the station had set
up at the distant Metropolitan hotel,
where the Michigan delegation was siay-
ing; at the Plaza hotel, and at the arena.

White used his rented helicopter for
taping inserts for production work. He
said he had no live feeds from it and,
because the city is flat, did not need it fora
microwave relay station.

Von Ende said that w)BK-TvV used five
microwave-minicam units. One was on
the floor of the convention, one was at the
Metropolitan hotel and three were sent
where needed.

Von Ende added the station also had a
minicam-microwave unit in its helicopter.
He said that because of security around
the convention sites. it was difficult 10 use
it for spot news. It was used extensively,
however, for transporting reporters and
cameras.

Although Von Ende admiued that the
news departments of the stations are
““fiercely competitive,”” competition
wasn’t the force behind the stations’
extraordinary efforts. “*IU’s just the mag-
nitude of the story.”

WBZ reporter fighting
court over news source

WBZz-Tv Boston investigative reporter
Walter Roche has been ordered to jail
today (July 21) for refusing to disclose
confidential news sources. The
Massachussetts Supreme Judicial Court
last Thursday denied Roche’s appeal of a
contempt citation.

Roche had been found in civil contempt
for refusing to disclose who had given him
information for a 1979 broadcast on
alleged incidents of misconduct by a dis-
trict court judge (‘‘In Brief’ July 14).
Supreme Judicial Court Justice Benjamin
Kaplan ruled that Roche had “‘knowingly
violated™ the orders of the state’s judicial
conduct commission and Supreme Judicial
Court directing him to appear at a deposi-
tion and answer questions about his inter-
views with some 50 persons.

Roche’s lawyer has argued that his
client has a reporter’s privilege not to
reveal confidential sources.

The station’s news director, Jeff
Rosser, said ‘‘there’s very litlle we can
do’’ to keep Roche oul of jail. Rosser said
that the station’s lawyers and Roche’s
attorney are looking into the possibility of
taking the case to the U.S. Supreme Court.

The Supreme Judicial Court also has
under advisement a case in which a
Boston newspaper reporter has been held
in civil contempt for refusing to testify
before a grand jury investigating a murder
(BROADCASTING, May 5). His lawyer had
argued that although Massachusetts has
no shield law, his client’s tlestimony is
available from other sources.

Newsuseart

Last minute. UPI reached agreement in principle with Wire Service Guild on new three-
year contracl shortly before strike deadline last Tuesday (July 15). Under new agreement,
broadcast and print reporters and editors with six years of experience will be raised from
$432 84 a week to $460, retroactive to April 16; 10 S475 April 16, 1981; to $487.85 on Oct.

- 16,1981, 10 $502.85 on April 16, 1982, and to $512.85 on Oct. 16, 1982 Added fringe
benefits include a dental plan financed by UPi and additional paid holiday.

AEJrelocates to Kansas. Association for Education in Journalism has opened
centralized office, on interim basis, at William Allen White School of Journalism, University
of Kansas, Lawrence. In addition, Suzanne Shaw, associale dean there, has been released
from duties at school to be full-time executive director of association, AEJ President
Richard Gray of Indiana University School of Journalism, said move and appointment are
departure from AEJ's original plan to consolidate in Los Angeles at University of Southern
California. However, acceptable candidates for executive director post there withdrew
applications, citing high cost of housing in area. As result, move was made to William Allen
White School, whose dean, Del Brinkman, takes over AEJ presidency at close of
convention in Boston Aug. 9-13.

|
They’d Rather not. CBS News President William Leonard may not be disturbed by Dan
Rather's "reportorial experiment” with drugs “a quarter-century ago,” (BROADCASTING, JLNe
23}, but for community of Portage, Ind., Rather's admission in July Ladies Home Journul is
enough reason for him not to succeed Walter Cronkite as CBS Evening News anchor and

managing editor next year Portage City Council sent CBS resolution to that effect
[

New to D.C. Add Fisher Broadcasting to list of stations and groups that have beefed up
Washinglon coverage with bureau there. With Westar sateflite transmissions back to
Fisher's komo-Tv Seattle and katu(tv) Portland, Ore., bureau has begun feeding nightly
reports.

0
All news, half the time. Golden Wesl Broadcasters announced that its new UHF facility
in Okiahoma City— kHeC-Tv on channel 43 —will debut fate this fall with news formal during
daytime —9 am.-5 pm. Night hours of new outlet will be devoted to subscription television
service. New.station will join growing list of STV operations with substantial portions of
their non-STV air time devoted lo news and information programing —kwhy-1v Los Angeles,
weiu-Tv Chicago and wkin(mv Fort Lauderdale, Fla Golden West has named Chris Davala
director of news and public affairs for station. He will be moving from k1Ok(aMm) 1N Oklahoma

City.

e ————  [ederal Reserve Board. Publicizing those

Do inflation stories
ignore government?

The media, which have made almost a
religion of the adversary role they say they
play in relation to government, really are a
patsy for government in reporting on one
area—inflation. At least the television net-
works are. That is the conclusion of a
study done by Tom Bethell, Washington
editor of Harper's magazine, for the
Media I[nstitute.

Bethel! says the networks virtually ig-
nore government as a cause of inflation
when, he says, it is the principal villain.
The networks, he says, pin most of the
blame on price increases.

Bethell studied the 200 inflation stories
broadcast by CBS News in 1978 and 1979,
as well as the inflation pieces broadcast
during four months of those years on
ABC and NBC. CBS received the most at-
lention because it alone makes transcripts
of its news programs.

Bethel} says a principal finding is that
lelevision newsmen do not understand
that inflation results from an expansion of
the money supply. And, he said, he came
across no story reporting the money-sup-
ply figures published every week by the
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figures, Bethell says, would reveal govern-
ment's contribution to inflation, since
only government can control the supply of
money.

But more than that, Bethell says televi-
sion reporters permit government 1o
manipulate the news on the inflation issue.
He says 75% of the network stories on in-
flation were initiatled by government
spokesmen or agencies. And, he adds, the
same percentage of stories cited non-
government phenomena—OPEC, wages
and prices, ‘‘excess demand’’ and
the weather—as inflation’s causes.

Bethell found that only 15% of CBS’s
inflation stories and only 10.5% of those
on ABC and NBC, pointed at govern-
ment—through its monetary policy,
federal spending or regulatory action—as
contributing to inflation.

]
Granada locked in fight

with British government
over confidential source

Britain’s House of Lords, the highest
courl of appeal in the nation, last week
heard a major case concerning the



naming of a confidential news source by a
broadcaster.

The case has been brought against Gra-
nada Television, one of (he regional broad-
casling companies, over a current affairs
program on a strike by workers of (he na-
tionalized British Steel Corp. The pro-
gram, broadcast on Feb. 4. included
numerous extracts from British Steel
memos, showing mismanagement at the
top of the corporation and government in-
terference in wage negotiations with the
steelworkers.

Granada lost the case at the last judicial
level, the court of appeal. in early May.

The chief justice of the three-man court,
Lord Denning, ordered that Granada must
disclose who gave it the classified docu-
ments.

In its decision, the court acknowledged
that journalists normally have protection
against forcible revelation of sources. But
the court’s opinion said that “‘a free press
must be a responsible press. Its power is
greal. It must not abuse its power. If a
newspaper (or broadcaster) should act ir-
responsibly, it forfeited its claim to protect
its sources of information.”

Denning said Granada was irresponsible
in failing, until the day of the broadcast, to

notify British Steel that it possessed the
papers, making it impossible for the com-
pany to obtain an injunction to stop the
program.

The original British Steel suit demanded
only that Granada return the papers,
which was done. But before handing them
over, Granada removed from each page
serial numbers that would have identified
the source. The court said this *‘‘mutila-
tion”” was a further sign of Granada’s ir-
responsibility. Following Granada’s action,
British Steel modified its suit 10 demand
that Granada supply the name of the
source.

Law & Regulation:

Drop-ins rear
their head again
at the FCC

Staff working on document that
raises possibility of added V’s

in any number of markets under
‘equivalent protection’ standard

The FCC, as a means of adding VHF sta-
tions to the present allocations, may re-
place ils minimum separations for tele-
vision stations with a standard that simply
insures ‘‘equivalent protection’ to exist-
ing stations. '

The proposal, being pushed by the com-
mission’s Broadcast Bureau in a draft
order that looks towadrd resolving a seven-
year-old drop-in rulemaking, would allow
additional VHF assignments as long as
they provide, by means of reduced radi-
ated power, the minimum protection
allowable under current rules.

But the proposal stands to face opposi-
tion from established broadcasters, who
view it as an intolerable reduction in inter-
ference protection. While the equivalent-
protection standard has been applied in the
case of “‘move-ins’’ —existing stations that
are moved to new, short-spaced sites while
still insuring minimum protection to other
stations—it is novel in that it has never
been applied as an allocations tool, as pro-
posed for drop-ins.

A short-spaced VHF station would have
to reduce antenna height, reduce power, or
employ directional radiation patterns that
would allow it to cause no more inter-
ference than would be caused to an estab-
lished station by a full-height, full-power
assignment at conventional separation.

The Broadcast Bureau, in advocating
this standard, believes it will eliminate
“‘much of the uncertainty and costliness”
of current procedures. The FCC, in adopt-
ing such a proposal, would consider each
application en its own, making a deter-
mination on the public interest benefits of
the service involved. Thrown out would
be requirements for detailed engineering

studies and the reliance on hypothetical
gained-and-lost viewing areas by both the
new and old stalions.

The standard has its origins in a 1973
rulemaking petition filed by the United
Church of Christ, which sought to add as
many VHF’s 1o the spectrum as possible.
UCC based much of the premise for the
rulemaking petition on a study done by
the Office of Telecommunications Policy
(precursor to the present National
Telecommunications and Information Ad-
ministration), which indicated that 96
channels could be added to the existing ta-
ble of assignments in the top 100 markets.

The FCC put out that proposal for com-
ment as a rulemaking in 1977, but it had
whittled down the prospeclive number of
drop-in sites to four—Charleston, W.Va.
(ch. 11); Johnstown or Altoona, Pa. (ch.
8), Knoxville, Tenn. (ch. 8), and Salt
Lake City (ch. 13).

But at that time, the proposal was
strongly opposed by Commissioners
Robert Lee and James Quello, who saw it
as a threat to UHF expansion. Nor was Lhe
rest of the commission convinced. Then-
Chairman Richard Wiley said in a state-
ment; “The feasibility [of VHF drop-ins]
remains to be proved in this record”
(BROADCASTING, March 14, 1977).

However, the notice of rulemaking
warned that the FCC *“would not foreclose
future drop-ins.”’

The Association of Maximum Service
Telecasters, perhaps the biggest opponent
of the ‘‘equivalent protection’ standard,
said in comments on the rulemaking that
since a substandard drop-in is impossible
unless it is short-spaced, all the inter-
ference it causes is new. Accordingly, there
is no means of preventing massive new
and additional interference.”’

AMST noted that the FCC adopted its
minimum separations requirements at a
level beyond which interference would be
wholly intolerable, recognizing that most
stations would be separated by more than
the minimum. “‘Indeed, the existence of a
table of assignments with most assign-
ments at spacings greater than the
minimum requirements guaranteed that
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result,”” AMST said. *“Thus the architects
of the television syslem contemplated a
system in which some stations are limited
only by terrain, not interference, and
some slations are interference limited in
varying degrees in various directions.”

AMST is expected to be the most for-
midable opponent when the FCC takes up
the bureau’s proposal—anticipated in Sep-
tember. At this poinl, however, the associ-
alion wants 1o see the actual proposal
before commenting.

Erwin Krasnow, senior vice president
and general counsel of the National Asso-
ciation of Broadcaslers, said he ‘‘is not
sure, as a practical matief, what the effect
will be on the quality of service,’ and said
NAB plans meetings with its engineering
staff to ““get on top of this’’ before the pro-
posal is before the commission.

- " ]
Jones says cable will
soon have no excuses

Freed from nearly all regulation,
the industry should not hold back
on developing new services,
says the FCC commissioner
telegraphing vote this week

FCC Commissioner Anne Jones warned
the cable industry last week that if it is
“not to be eventually superseded in the
marketplace by still newer modes of deliv-
ery,”” it will have *‘to flex and change and
expand’’ its services.

Speaking before the New England Cable
Television Association, she said an ‘“‘old
and serious’’ question for cable is
“whether to push the technology as soon
as i’s feasible and hope the public will
follow, or to build public demand before
offering more advanced services.”” But,
she admitted, the *‘inconsistencies and
waverings’’ of FCC cable policy over the
years ‘‘have not created an atmosphere
conducive to developing cable’s poten-
tial”’

Jones feels that all that may be about to
change when the FCC takes up proposals



to repeal ils distant signal and syndicated
exclusivily rules on July 22 (BROADCAST-
ING, July 14).

“When [ first considered (he rules soon
after coming to the commission, [ was
generally sympathetic to them,’ Jones
said. “‘In the past year, however, 1 have
heard increasingly good arguments against
reitention of these regulations. The
strongest one, to my mind, is the exis-
tence of the Copyright Tribunal’

Jones said that FCC regulation in this
area ‘‘may nol be necessary or even law-
ful,” since Congress has ‘“‘mandated a
mechanism to reconcile the inlerests of
program owners and cablec~~t=rs.”

“In any case,’ she said, *‘it’s not the
function of the FCC to protect one indus-
try from another. Qur ultimate goal, and
the real reason for our existence, is o
regulate in the public interest. Here, the
elimination of some old rules due to
changed circumstances may well serve the
public by allowing greater use of cable’s
channel capacity—and may encourage new
service in areas now lacking cable.”’

FCC turns down AIM
over Anderson on ‘Today’

1t affirms show’s exemption;
NBC rejects Commoner demand

The FCC has denied Accuracy in Media’s
equal time complaint against NBC-TV
over the Today show interviews with John
Anderson during last week's Republican
convention. Stephen E Sewell, acting chief
of the FCC’s Complaints and Compliance
Division, said that Today is a bona fide
news show, and as such, exempt from the
equal time provisions of the Communica-
tions Act.

AIM asked the FCC 1o order NBC to
give equal time 1o other presidential candi-
dates if it aired the Anderson interviews.
Anderson appeared July 14-18 on Today
to comment on the GOP convention. The
interviews were taped and satellited from
Europe where Anderson was lraveling.

AIM said in its complaint, “If NBC is
allowed lo get away with the device of giv-
ing Anderson this time on the ground that
they are simply interviewing him on a
news program, this will set a precedent
which will be available in the future to ev-
ery other licensee who would like (o use
his power 16 help his friends win public of-
fice”” (BROADCASTING July 14).

Sewell, in denying the complaint,
said. that AIM offered “‘no information
which would persuade us that the
[news show] exemption should not apply
to Representative Anderson’s ap-
pearances on the Today show.”

Furthermore, the FCC noted that *‘the
evidence AIM presents (0 substantiate its
claim of bias, if found to be sufficient
by commission standards, would effec-
tively bar all networks from carrying news
interviews with any candidate during the
campaign season.”’

The FCC also reiterated what it called a
“long line” of legislative history that
makes it clear that ‘“‘the judgment of
whether a particular item qualifies as news

Weshinelon@Wenacn

carriage by cable systems.

public telecommunications outlets.

Wait a minute. Don Curran, president of Field Communications, San Francisco, and
member of National Association of Broadcasters' television board, has telegraphed FCC
Chalirman Charles Ferris asking for oral arguments on FCC proposals to repeal distant
signal and syndicated exclusivity rules (BroapcasTing, July 14) Curran reminded Ferris of
meeting he and several broadcasters had in Aprit 1979 during which Ferris promised
“ample opportunity” for broadcasters Lo present views to commission "We ask that the
promise be made good and that we be given ample opportunity. {o present our views (o the
full commission before any decisions are made regarding the elimination of these rules &s
they apply to cable,” the telegram said Rules are expected o be repealed this week at
commission meeling (BROADCASTING, July 14).

Give us a break. Smaller Market UHF Television Station Group-has asked FCC to afford
nonduplication protection against all distant network signals, including those considered
significantly viewed, in markets below top 50, FCC repeaied protection rules in 1978
saying that stations that had share of at least 3% of total viewing hours and circulation of at
least 25% in given community were to be considered “local” and as such, were entitled to

Loss on prerelease. U.S Court of Appeals in Washington has affirmed FCC decision
denying for second time protection requested by kiro-Tv Seattle against importation by
local cable television systems of nelwork programing that had been released to Canadian
stations prior to its.showing in U.S. Court said'commission was correct in basing dectsion
on ground that kire-Tv had failed to overcome evidence that importation of prereleased
programing would have little economic impac! on stalion. Court had remanded original
commission decision three years ago, on ground It was flawed.
s |

Help. Corporation for Public Broadcasting has established task force, headed by Steve
Symonds, CPB director of policy and administration within its telecommunications division,
to help increase representation of women and minorities as licensees and managers of

subject to an exemption [under the rules]
is left to the bona fide news judgment of
professional broadcasters.”

Equal time may be invoked only when a
legally qualified candidate has made a non-
exemp!t appearance on a broadcast facility,
the FCC stated. Furthermore, the FCC
said, only those legally qualified opposing
candidates are entitled to equal time. The
commission has interpreted this partof the
law to mean that candidates in primary
elections are considered separately from
candidates in general elections. ““Thus,
until a major party has designated its can-
didate on the ballot for the general elec-
tion, only other candidates for the party’s
nomination are entitled to equal oppor-
tunities,” the denial said.

NBC had also received a request from
Citizen Party candidate Barry Commoner
for equal time as a result of the Anderson
interviews (BROADCASTING, July 14).
NBC denied that request, also on the
ground that the program was a news event.
Attorneys for Commoner said they
haven’t decided yet whether to appeal.

—'___
ANPA wants protection
from phone company
monopoly of future
information services

The American Newspaper Publishers As-
sociation has proposed that pending Com-
municalions Act revisions be further

revised to prevent any telephone company
from using its monopoly power to domi-
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nate future provision of information ser-
vices.

in letters to Representative Harley Stag-
gers (D-W.Va.) and Senator Howard Can-
non (D-Nev.), chairmen of the House and
Senate Commerce Commitlees, ANPA
President Katharine Graham, who is
chairman of the Washington Post Co., ex-
pressed concern that two bills, H.R. 6121
and S. 2827, ““‘would allow common car-
riers to influence and potentially to pro-
duce and to control the content of infor-
mation carried over their facilities”” In
allowing AT&T and other telephone com-
panies o furnish data processing services,
the bills go *‘beyond the point necessary (o
insure full and vigorous competition
among providers of telecommunications
services and facilities,” Graham said.

As proposed, the ANPA amendment
would (1) demarcate clearly between the
transmission of information and its
ownership or control, limiting the financial
interest of a telephone company offering
facilities for an electronic home informa-
tion service to revenues generated from
computer storage of information, and
from increased network traffic generated
by the system; (2) reduce any financial in-
centive for a telephone company to dis-
criminate among providers of information
on such a system, insuring that those
wishing to provide information to the
public would have access to the data base
storage and retrieval facilities maintained
by a telephone company, and (3) limit the
potential for anticompelitive abuse by
telephone companies offering home infor-
mation systems.
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They never told me about ‘Laugh-In’

Herminio Traviesas was for 13 years in charge of NBC’s “broadcast standards,” and probably
the most visible of all the so-called network censors—the people with the final cut on sex, violence
and other sensitivities in television (and sometinies radio) programing and commercials,
Traviesas, now retired, was NBC's vice president, broadcast standards, from 1969 to 1977, when
he became vice president for broadcast standards policy. He entered broadcasting with NBC in
1937 as traffic manager for NBC’s international shortwave radio department. Later he served in
administrative positions in the international sales area of the radio recording division before
moving to CBS-TV in 1947 as its first sales service manager. In 1950 he joined BBDOasa TV
account executive on the American Tobacco account, and for seven years administered the
broadcast activities of Lucky Strike cigarettes. He was elected a VP in 1953. In 1957 he was

named VP and manager of the BBDO program department, supervising the broadcast activities
of such major corporate advertisers as duPont, Armstrong Cork, General Electric and U.S. Steel.
In 1964 he was named vice president in charge of the broadcast division of BBDO, Los Angeles.
He left that post in 1967 to rejoin NBC as director of broadcast standards, West Coast. In
1969 he was elevated to the top job as director of broadcast standards for the company. Before
Traviesas phased into his new consultancy with NBC, BROADCASTING took an opportunity to
talk with the man who allowed “bastard’ to be uttered on Bonanza and a braless starlet tojiggle
on Johnny Carson; whose job it was to draw the line daily on matters of taste and social mores
while the media changed from the days when Faye Emerson concealed her cleavage to a time

when public television, at least, was willing to show partial nudity.

How havé things changed since you came
on board?

First of all, there was the breakthrough in bold
types of humor, as reflected in Laugh-In and
the Smothers Brothers, especially, and there has
been an evolution of storytelling. In the past
two or three years we were sort of criticized lor
suddenly going into sex, especially when they
said that now that violence is over, we’ve gol to
have sex.

| always denied that it was a sudden thing. We
had been telling much more provocalive stories
for some time. | go back to Silent Night, Lonely
Night, with its black-white relationship theme,
and that was about 1969. Ever since then, we
have been doing more provocative stories—
although still controlling the language, the overt
nudity, and many times turning down

something thematically that you just can’t live
with.

What are the things that exercise people
most?

There are two things: nudity and religion. They
complained about the slit skirts on the Dean
Martin gals, the Golddiggers. thinking that that
was lascivious or something, but it wasn’t in
my judgment.

I’s not as bad as it used to be. | remember
the first time that one of our stars appeared on
the Johnny Carson Show without a bra, and my
stafl was wondering what | was going to do
aboul it—and even then it had already been a
part of society. And we just allowed it 1o
happen—but at the same time making certain
that the cameraman wasn’t focusing on it. Now
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the braless look is there all the time.

You see. one of the things that has influenced
television is the tremendous strides forward in
other media, including feature films and some
very conservative magazines for women. Not
only are they showing the bratess look, bul
they're showing see-through, which we do not
allow.

Do you have any arguments among your
staff about the range of taste, and do'you
find that you represent a different genera-
tional taste than other people on your
staff?

That’s a good question, and it has hitme in a
different way —mainly from the younger people
because the younger people think that we
should have younger people on our staff.

We have very little turnover on our staff—1



sometimes wonder about it, because it's such
dedication. Now in general, | think they’re a
little tougher than 1 am, and there’s a good
reason: If they’'re not, they don’t last long. Let
me make (he mistakes, because 'm at a level
that you know, in my job, you're only
remembered by your mistakes.

Whenever you get called up on something,
it's because somebody wrole 0o many letters
and why did it happen? And nobody
remembers that we had taken out hundreds of
bedroom scenes and low-cut gowns and
language and we cven still cut down on ““hells™
and “‘damns’ " if there are too many of them.
So, all of a sudden, you allow a legitimate use ol
the word “‘bastard.’ and we’re dirty.

The first time L allowed “*bastard™ was on
Bonanza. Very legit. But unfortunately, the
press got hold of it belorehand, and the
headlines said, “*NBC atlows dirty word on
Bonanza.”’

What are the mistakes they will remember
you for?

The one | always remember, because il was in my
early days on Laugh-In, was when we did a very
provocative joke on the pill, and when Dan and
Dick were talking about 20 years ahead of time.
I knew instinctively | shouldn’t have done i1,
but I finally allowed it by telling them to
constantly say ““20 years from now.” But (he
public never heard the **20 years [rom now.””
The story was something about a reporter going
to Rome and finding the Pope wasn’t there, but
his wile was. And it ended up that they thought
of the pill as St. Joseph's aspirin for children.
Well, it was beautifully written and very, very
funny. But it was a mistake; there were just too
many people who didn’t think that it was as
funny as | thought it was. And so that was a
mistake.

There were certain things that happened on
Saturday Night Live which provoked me more.

Provoked you or provoked the public?

Well, maybe it was because I'm too old. | allow
them to do it because they're not trying 1o go
for my Edwardians—theyre going for a
younger audience, and the young people that |
talk with, certainly based on the mail reaction,
find it very. very funny and provocative, while |
sometimes find it strange that they're laughing.

But do you hear audience protests?

Again, the audience protests are always on
religion —il you make fun of or if you satirize
religion. The most recent was the one we did at
Easter on Saturday Night Live, which was a
legitimate salire because there are so many
feature films and television shows based on the
life of Christ. These two 12-year-olds are
looking at “*Jesus of Nazareth’  and they're
each telling each other which star they liked as
Jesus. You know, it could have been the
competition between Paul Newman and Bob
Redflord. And that was the satire.

[ would say il we get 400 or 500 phone cafls
overnight, that’s a major protest. This one only
had about 160 or 170.

Do you have a typical audience in mind as
you consider what you're going to allow
and what you’re not going to?

Lots of times | am accused ol using double or
different standards, because | consider what the
audience expectations are, based on the time of
the day and the show’s personality.

There’s no doubl that Saturday Night Live
walches -Johnny Carson and Johnny Carson’s

staff watches Saturday Night Live. And | gel the
phone calls the next week, if [ aliow something
for them that | won't allow the other to do. And
my defense has always been that it's a different
audience. Johnny Carson’s audience has been
with him a long time; he has very good control
of himsell. The Saturday Night Live audience is
a very special audience. 1oo. IU's a younger
audience, not necessarily young in terms of the
17-21 age bracket. IU's sinking into young
married couples and to the 35’sand it’s
spreading a little toward the high school age
which | guess has some parents a little
concerned. But we cannol control the set.

We at NBC have aiways el concern about
the 8 o'clock time period. For instance, we will

review a script right now, a comedy script, and if

it's a little provocative, we'll note: **We are
approving this il it’s after 9 o’clock.™

Well, there stilf is the family hour concept.

Al NBC we have always fell there was a family
hour concept, and we continue to leel that way.

Another thing that has developed in the
industry which has been very successful as we
went into more provocative storytelling is what
we call the “‘advisory legend.” to et the public
know that tonight, il you're going out or il you
want Lo sit around with your family, maybe this
is the time 1o be careful of what you're
walching.

Now that isn’t because we think it’s nol
acceptable. It is probably the most important
responsibility that ends in my lap, because il
you do not use it with tremendous caution, you
can be accused of tnillating just to get the
audience. And if you use it too often, it’s
ignored.

So that when you have a story like the eature
film. “"*Coming Home,"’ which thematically was
an emotional problem —we ook care of the sex
problem in it, 1o the regret of some people who
remembered the original —but the story was
emotional and we put up a legend 10 advise the
public.

What next tool of that sort have you got up
your sleeve? Is there a way that you can
enlarge the range of acceptability, and get
away with it?

No. I tell you, the best tool that | know of —and
you can’t pul a figure to il—is being certain that
you do the story with tremendous artistry.
When you do Skag or even United States—
when you think of the subject matier that’s
discussed in United States—we had no
complaints. It was so well done.

But artistry is not your final arbiter, | take
it.
l'am in the hands of God, because I cannot . . .
well, except for one thing. We do recognize who
the more responsible and experienced
producers are, and while all producers
obviously say thal they are responsible, there
are degrees of responsibility. And if | see a
provocative show come in, [rom a thematic
point ol view, | usually ask who is going 1o do it.
And ilitU’sa certain three or lour types ol guys
that we know well, | find I'm relaxed more.

One show that I'm so proud ol having at least
participated in is Shogun. I you've ever read
the book you'll know that the problems Shogun
has. per se, in terms of sex and violence, are
such that you'd say you couldn’t put it on
television.

I happened (o be on the West Coast when |
found. 1o my delight, that | was going to meet
with James Clavell himsell. the original author,
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who had taken over the show. It was an
interesting meeting; [ remember it so well
because he came in with his dark glasses and a
little stiff, because he was familiar with the
“‘censors.”” So anyway. we sat down and we said,
““Well, why don’t we just go over the things that
concern us” " and we started 10 read scenes
from the first draft, and he turned around 1o me
and said, **Where are you getting that stuff @
from?" And I'said, “*Well.it’s here. so we have*
lo tell you”” He said, ‘I wouldn’t touch that .
with a 10-foot pole! | just won’t do it that way.”

And as we went along, talking to him,
suddenly the dark glasses came off, and
suddenly he relaxed, and suddenly we were
friends, and what he has done in working with
us is one of the most outstanding television
programs that | have ever seen in my entire
career. 1L is a fabulous show, and in terms ol
taste. just magnificent.

It’s great when you have quality. That was
why I was always proud of being a part of ““The
Godfather”" A lot of people said | was wrong
because it was so violent. but that wasa work ol
arl, and (o work with Francis Ford Coppola was
a tremendous experience [or me personally.

I’m wondering what television could do%‘
get rid of your job.

Well, I don’t think they can. | think you're
always going lo have somebody. Ii's a
responsibility that is inherent in your license for
stations. The network is not licensed, as we all
know, but somebody has to take over that
responsibility and defend it.

If there were licenses in perpetuity, could
that end the necessity of your job? Do
you think the form—not the art—the form
would be better off without you?

Oh, no. No. And I'm not trying to defend my
job or be prudish about this, but I think that
first of all, you've got to establish and keep in .
mind that you're coming into someone's homé’
as a guest. [U's not paid admission. You're
coming into somebody’s home.

Take your own personal experience coming
into anybody’s home, and when you meet them
for the first ime. That’s why, even with a series
that L know is going to be provocative, for the
first few shows you have (o get them to know
lhe characters, and then expand your story a
little bit.

But there's a danger there, as in Bonanza.
Don’t stray away [rom il because you let them
down. The public builds up lor something, like
James at 16. People were calling me personally
and saying, **You let me down when he was in
that story about the contraceptives—! mean h\e_f
was Lhe idol that 1 was telling my kids about,
and all ol a sudden, you threw this gt me: you
threw me a curve, and | wasn’t expécting it and
you let us down.”

An interesting observation, and it came [rom
quite a few people.

There is a new element which is going to
affect broadcast standards, just like the movies
have, and that is cable. Because the public just *
knows that it’s watching something on
television. They haven’t the slightest idea that
one show's on CBS and another’s on NBC. It’s
just television, right?

Now cable comes in with no holds barred—
some pay shows are X rated things—and this
has to slart making it tougher [or us to hold the
line, as the creative [raternity out there, who ,
feel that that’s the way it should go, will fight us.

Now, where that will be checked is [by] the
organized small groups and finally—and very
importantly—the adveruser. Even though he



does not control the show, there are cerlain
advertisers who will not go into a violence show,
and i there is a slory about homosexuality, they
just don’t want to 1ouch it, even though it can
be very well done. So you have this checks and
balances thing along the line on (ree television,
that 1 think will stop us.

You say that a little admiringly. Do you
mean to convey that you think that’s a
good thing?

Oh, no; 1 deplore the advertising position. 1
deplore the adverlising position because it tends
to set up absolutes. Many ol my creative friends
will say, ““Mr. Traviesas. where does it say you
can’tdo it?” And lalways tell them, ““Don’t
force me to doit. If [ever set upd list of do’s
and don’t’s for you, you’ll be dead.”

So you don’t have such a list?

No, we don't have a list. We have only our
code, and a code is a sel of guidelines and
principles. which can be interpreted. {Us a
reminder that there are certain things that you
have 1o treat with respect. The relationship
belween a man and a woman, or religion, or
don’t put children in jeopardy, things like that.
But I remember that | once had a rule,
unwritten, not to put two unmarried kids in bed
together. as an indication that they have had
sexual relations. And there was one of my close
friends, and one of 1he finest producers, George
Schaffer of Hallmark Theater, who fought me
on it, and I said, ““Well, prove it to me and
shoot it two ways, as | might have to cut it.”
And he taught me a lesson. He did it and it was
the most important part of that story, and he did
itin good taste, and it was not erotic, and he
shot it at an angle, and if | had had a rule in
writing, it never could have happened.

Have you changed more or has the
medium changed more?

My wife once said if | have any reason for
whatever success |'ve had in my job. it’s
because of my Latin permissiveness and my
strict Presbyterian upbringing, because | am.
you know, from a Spanish family, but | also am
very much involved in the Presbyterian church.
But no. I don’t think [ have chahged. In terms
ol doing my job [ am listening to that public and
reacling 10 it.

What about the pressure groups? Is there
any validity to their position, and is televi-
sion at all guilty as charged in terms of
“T&A” and violence?

Yes, sure. I'm not saying we're perfect. There's
no doubt about it; 1 think we do overdo the
“T&A." or we did.

We’ve come a long way from Dorothy
Collins’s split blouse, with which 1 was very
much involved in the Hit Paradedays, and the
days when Faye Emerson used to put alittle
handkerchief in her dress so you couldn’t see
the cleavage. We've come a long way, but it is a
gradual evolution of styles and certainly a lot
more conservalive than a lot of areas, especially
the sophisticated areas of New York, Chicago,
and Los Angeles where you can go to a party
and know there is no underclothing on some of
the ladies, and that they do it for a purpose, or
even an indifference. And when you go (o the
movies today or read books or pick up the
magazines, there’s no holds barred on
anything, including the vulgar, vulgar language.

One of the joys [ have in cutling feature
films—good feature films—is when you take the
language out—and again, | don’t want 1o pick
on ““Coming Home,” but that is one |

remember well —is that when you take the
language out, Lhat it’s so well done, it didn’t
make any difference. 1t's still a tremendous
movie, bul it’s a part of the medium today.

| have a hard time accepting your state-
ment that “artistry” is the rule for accep-
tability when | recall your statement that
the rear nudity on I, Claudius” —accepted
by PBS—would not be allowed on NBC.
You conceded that it was done with great
artistry. Wasn’t there a note of regret in
your voice about that?

My only regret rom the personal point of view
is that it is unfortunate that we're in this
puritanical sociely and that bare (lesh is still a
no-no. Especially in that particular scene. It was
not done erotically, but in the commercial
television medium we're in, that would be
considered as a beginning of a complete
breakdown in anything goes, including
copulation.

How do you get from A to B? Or A to X?
How could that scene have brought down
the network or opened up the floodgates?
Can’t you say no and yes?

To whom”

To the creative people, presumably.

Oh, we do. For instance, when we write our
notes and we know that lherg’s a bedroom
scene. we immediately say: “*Be sure the girl
does not walk in with a low cut nightgown. Be
sure that there is no nudity, be sure ™ And il
there are two in bed, at teast one has to have a
garment on and there should be no indication
that the two of them are nude together. That
creales maore erotica. We don't show a man and
a woman in the shower together—well, |
shouldn’t say we don't or never did, but thatis
played down, even in commercials, which tend
10 be a little more erotic. We avoid that, because
that’s something that the public will just call you
on.

So you feel your boss is the public?

Sure. They are the ones whose homes we're
going into.

A few answers back you said, it was “un-
fortunate” that a puritanical society
dominates, that television can’t do this or
that.

That’s right.

Well, if it’s unfortunate, shouldn’t it be
your mission to make it possible for
television to do that?

Well, yes. My mission, through very judicious
and careful editing, is 10 slowly move the
medium forward. But that doesn't mean—and |
can just see one of your readers saying. ‘‘See”
Traviesas reatly wants total nudity!™ I'm just
saying thal we're trying to do beller, provocative
storytelling, so that scenes that were very
objectionable five years ago are an integral part
of the storytelling without shock or disturbing
elements in it.

What's the most helpful thing to you in
terms of dialogue with the outside world?

The most helpful thing is that I've had a very
close relationship with my affiliate stations’
managers. They know that I'm on their side.
and when they iell me that their community
disagrees with a judgment that we made, |
listen. That’s very important, because if they
don’t know what that community is, nobody
else will.
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Then we have an information service here,
and the public doesn’t realize what letter writing
means. When there's a trend of mail indicating
that a series is going one way —at one time
Dean Martin was getting a litlle raunchy —they
bring that to my attention. and I'look through it.
And i’s not just the Bible Belt. | mean, when
you start getting into New Jersey and right
down the line, in big cities. you know that
something is going wrong, and you pull back.

And I've done an awlul lot of public
speaking, and you really get to know what the
public is thinking.

What about the professional critics, like
George Gerbner?

Well, as you know, George and | have gone
around on this many times. | think that
George's methodology as a researcher is not to
be faulted, but 1 think when you just count
numbers and ignore the creative environment,
then Ijust ignore that research. It doesn’t mean
a thing to me.

When they came oul with the violence count,
it was very disturbing 1o me that one network
actually told its editors not 10 have more than
three violent acts per hour, or something like
that, and when | heard about it. | told my staff,
never count it like that. 1f the violent act is not
responsible, take it out. [ you have 1o have
three, fine; il you have 1o have one. fine; but if
you don't have 10 have any, just take it out.
That’s what bothers me about the numbers
game in violence.

What about the commercial side of your
job? Is that difficuit?

Something must be happening that's awfully
good because we review about 45,000 different
commercials a year —each network does this—
and out of that about 12,500 are put in final
form. A lot of them fall by the wayside.

And out of the 12,500, there’s less than 1%
that never make it because of broadcast
standards. Because once the advertiser knows
thal you cannot accept thetir claim because they
can’t substantiate it, they modify it 10 a point
where you can accept their claim. And
somelimes it might take three or four months.

Is it generally a matter of claim rather
than taste?

Claims are 1he biggest problem. Taste is more
the cosmetic end of things, and again, the good
ones know that they’re crazy 1o waste the
money without going before the broadcast
managers. So sometimes they’tt come in with a
real rough cut 1o see if they’ve gone too far in
the nudity or in the erotic thing.

Another major concern that has grown up in
the tast 10 or 15 years is the action of the
minority groups as 1o how they are refllected in
the medium.

Do you have a responsibility to that part
of the audience that is unhappy with the
television product—commercials and en-
tertainment—for reasons other than
ethnic insult or sex or violence. Do you
feel a responsibility to that part of the au-
dience that thinks it’s boring, dull, pollu-
tion of the airwaves—in terms of ring
around the collar, for example, in commer-
cials?

No. Actually, honestly, because | guess I've
been in the business of broadcasting and
advertising for 43 years, | defend the industry
because [ still think it’s a fantastic industry,
even though we make mistakes. They’re picking
on things that they never see, the good things,



and why advertising is necessary.

If | were ever to get involved in telling my
program department, when 1 look at
something, that [ think it is not entertaining, or
bad television, 1 don’t think | would have a very
happy relationship. That is not my job, even
though 1 think 1 know what is good television
and whal is entertaining because of my past
experience. But that is not my job.

What about from the advertiser’s side?
For example, there are a number of com-
plaints about commercials that seem to
cast women in housewifey roles. That
must be a matter of some concern to you.

Yes, yes. We have felt that we could do
something about it. But it's a very difficult thing
for me to tell Lever Bros.. Procter & Gamble or
Colgate that they cannot do this or thal because
I don’t have enough scientific knowledge (o say
yes or no. L can do it on laste, but that has
evolved because I've listened to the NOW
groups, I've listened 1o the interfaith groups
and so on. But [ am able, through my staff —
when they come in with something that is very
anti the feminist groups—1o tell them, ‘*Have
you ever thought about this?"" And then tell
them about the meetings we have.

And slowly they’'re learning. There is a Jittle
influence that we're making, and it’s being
noticed by the groups we meet with. And the
interfaith group that we have met with tells us
they have a leeling thal we not only listen, but
we care. And thal it’s obvious that we're doing
something aboul it because they're starting to
notice it.

But yes, there is a direction we can do it in,
but I don’t know how to do it in terms of
guidelines, other than to be aware that they are
annoyed.

Take that whole feminine protection item
business—that’s a problem. That’s a problem in
terms of many women and U’ll give you my
philosophy on it. | voted in favor of allowing
such advertising on the air. Alter having
listened to a lot of people belore | voted on it, 1
became convinced that the women in this
economic system should know more about a
very necessary product which they use
regularly, and that if there is control in terms ol
the copy —at the NAB Code Authority level,
rather than the three networks compeling with
each other as 1o what is good laste and what
isn't—that it could be done.

And we went ahead and did it. Allowing such
advertising from 9a.m. 104 p.m., and alter 10
p.m. at night, avoiding early prime time. And
for the first couple of years, we had no
complaints on it. What happened was that
television, which is such a power(ui medium,
brought more and more advertisers into the
field, and they found that the 10 o’clock Eastern
Standard Time period, where you got the
majority ol the audience, was a good place 10
put rheir spots.

What legacy of advice do you leave for the
producers in the creative community?

Well, I’ve always said this to the creative
producers: that | honestly believe that they’re
fortunate that the three networks have such
dedicated members in their broadcast standards
departments who are out 10 help them, not
hinder them. And it is foolish for them 1o waste
so much time arguing whether they should
allow a low cut gown or another *‘hell”” or
““‘damn”’ when we’re really trying to get them to
do betler stories. The good producers will tell us
after the [act that we lorced them to better

disciplined writing. because writing can become
stoppy.

So 'say 1o the producers. don’t assume just
because your new circle of friends are using
guller language that everybody uses it. And
don'tassume that every young girl sleeps with
every young man. even though there’s a trend
in that. There are a lot who don't, and that
public that we go 1o doesn’t want us to condone
that action, even though you can do it with good
storytelling.

What about the public? What would you
say to the audience?

1 would say 1o the audience: Learn how 10 use
the media.

Our parent-teachers workshops are one of the
finest things that [ know of. We should have
done it 10 years ago. When | grew up, we
learned how (o use books—my wife isa very
well read woman, and her grandfather read with
her and showed her the difference between one
book and another. And here this new medium
comes into the house daily. and nobody has
learned how 1o use it. So now through the
parenl-leachers workshop we are getting the
parent, the teacher and the child to understand
good rom bad television, to understand what
goes behind it, not just o criticize that
everything is awful.

So I would say to the public: Become a part ol
that, especially when you have young children.
You have 1o say thal medium is important in my
family, and 1 better find out how (0 use it and
when (o turn it ofl and when to know when
there’s a good thing coming on. And il they're
going 1o do a story about sex education. |
should be there with them and help them so
they don't think it’s a titillating show.

And I think that’s one of the greatest things
we're doing. And iU’s going through the rool
now, by (he way; we jus( can't keep up with il.

What would you say to the advertiser?

My message to the advertiser is not (o run away
[rom daring 1o do better television. For
instance, | can see certain advertisers right now
saying. ““I'll never touch Shogun because I'm
nol going to be involved with violence and I'm
not going 1o be involved in anything where they
talk about the sex culture of thai time when
women thought nothing of nudity or going to
bed with a man.”” They have a beautiful
expression in that show—you don't copulate,
you pillow. One gisl says 10 the other. *‘How did
you pillow last night?"" L think that's a great
expression; we ought (o adopt that.

So ' would tell the advertiser to have more
faith in the broadeaster. | know it's difficult; it’s
easy for me 10 say, but | know [tom recent
experience that the management prefers not to
have a confrontation at a shareholder’s meeling
with a minority group. But il you believe that
the medium is selling a product, then you
should also believe in it enough to support it
and go with it, even though not all shows are
going to be popular.

Do you feel that you've been in charge of
the leading edge? Of programing. Has it
been your job to define what the leading
edge of television is to be?

Yes. Although initiation comes [rom the
program department, ol the subject matter. It
has been my job to go along with them, but
holding them back when they just go too far
oul. Well, they are your adversaries in my job.
But they're not worlh their salt il they’re not
always fighting to go one step lurther. 1]
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For the Record -

As compiled by BROADCASTING July 7
through July Il and based on [ilings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications
ALJ~ Administrative Law Judge. ali.—aliernaie.
ann.—announced. ant.—antenna aur —aural aux —
auxiliary. CH—critical hours CP—construction pecr-
mit. D—day. DA —directional antenna. Do¢ — Docket
ERP ~eflective radiated power. HAAT —height ol an-
tenna above average terrain. khz—kiloherts, kw—
kilowatts. m—meters. MEOV —maximum expecled
operation value. mhz—megaheriz mod. —modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. S-A—Scientific Atlan-
1a. SH—specified hours. SL— studio location. TL—
transmitter location. trans.—transmitier. TPO—
transmitter power output. U—unlimited hours. vis. —
visual. w—watts. *—noncommercial.

New Stations

FM applications

m Bentonville, Ark.—Elvis E. Moody seeks 98.3 mhz,
3 kw, HAAT: 216 ft. Address: 216 N. Main Bentonville
72712. Estimaled construction cost: $5,100; first year
operating cost: $38,400, revenue: $84,000. Format:
MOR. Principal: Moody is president, general manager
and 44% owner of KJEM(AM) Bentonville. Ann. June
25.

® Thomaston, Ga.—Sunbelt Communications seeks
95.3 mhz, 3 kw, HAAT: 300 fi. Address: 800 Orange
St.; Fort Valley, Calif. 31030. Estimated construction
costs: $88,000; first quarter operating cost: $19,400;
revenue:; $80,000. Format: Contemporary. Principal:
John P Reehling (100%). He is independent radio pro-
motion consuliant. He has no other broadcast in-
lerests. Ann. July 10,

® Hart, Mich.—HJR Communications Inc. seeks
105.3 mhz, 100 kw, HAAT: 410 f1. Address: 208 E.
Washington St., Hart 49420. Estimated consiruction
cost: $348,600; first quarter operating cost: $41.400;
revenue: $224, 500. Format: MOR. Principals: Ray-
mond J. Hozer, Sandra R. Raymond and Evelyn Jones
(25% each), Lois E. Korlering (15%) and husband,
Vernon (10%), Hozer is regional representative for
William B. Tanner Co., Memphis-based broadcast pro-
duction services company. Raymond is housewile.
Jones is 50% owner of avialion company in Whilte
Cloud, Mich. Lois Kortering is housewile. Vernon is
Muskegon, Mich., altorney. They have no other broad-
cast interests. Ann. June 23.

® Hibbing, Miin.—~WKKQ Inc. seeks 93.9 mhz, 100

kw, HAAT: 548 {1, Address: PO. 1060 Hibbing 55746.
Estimated construction cost: $236,800; first year

operating cost: $15,000; revenue: $100.000. Format:

Standard. Principals: Jerry Collins (51%) and wife,
Catherine (49%). They own WKKQ(AM) Hibbing.
Ann. June 23.

® Comanche, Okla.—Stephens County Broadcasting
Co. seeks 96.7 mhz, 3 kw, HAAT: 300 ft. Address: PO.
22835 Denver 80222. Estimated construclion cost:
$100,000, first year operating cost: $80,000; revenue:
$180,000. Formal: MOR. Principals: Freddy Sue Ellis
(27%), husband, Harry (25%), son. Larry and Joel C.
Humke (24% each). Freddy Sue is Duncan, Okla.
regisiered nurse. Harry is Duncan security guard. Lar-
ry is Denver consulting engineer. Humke owns
Aurora, Okla., broadcast technical services firm. They
have no other broadcast interests. Ann. June 23.

8 Brookville, Pa.—Stephen S. Strattan seeks 95.9
mhz, 3 kw, HAAT: not given. Address: R.D. No. 3
New Bethlehem, Pa. 16242, Estimated construction
cost: $5,500; first quarter operating cost: $12,800;
revenue: $24,000. Format: Variety. Principal: Strattan
is Clarion, Pa., coal miner with no other broadcast
interests. Ann. June 23

® *Pitsburgh, Pa.—Univ. of Pitisburgh seeks 88.1
mhz, .3 kw, HAAT: 497 ft. Address 4200 Fifth Ave..
Pittsburgh 15260. Estimated construction cost: $30.-
000, first-year operaling cost: $56.000; revenue: $115,-
000. Format: Educational. Principal: State-related.
non-sectarian, co-educational university. It has no
other broadcast interests. Ann. June 23.

m Ponce, PR.—lvanhoe Broadcasting Co. seeks 101.]
mhz, 50 kw, HAAT: 231 fi. Address: San Antonio F19,
St. 11, Suite B Ponce 00731, Esiimated construction
cost: S115,739; first-quarter operating cosi: $23,545;
revenue: $223, 680. Formatl: Pop. Principals: Vicltor M.
Dekony and wife, Lydia L. Viera (40% each) and son,
Victor R. Dekony Viera (20%). Dekony is industrial
coordinator for Ponce High School Lydia is regional
supervisor, healtlh program for Puerto Rico Dept. of
Education. Victor Viera is U.S. Army officer. They
have nq other broadcast interests. Ann. July 10.

B Ephrata, Wash.—Read Broadcasting seeks 959
mhz, 1.06 kw, HAAT: 470 . Address: Box 683
Spokane, Wash. 99210, Estimated construclion cosls:
$5.910. first year operating cost: $21.831: revenue;
$48.000. Format: Adult. Principal: Thomas W. Read
(100%). Read owns Spokane, Wash.. firm involved in
advertising, radio production and syndication, equip-
ment sales and tape and cassette duplicating. Ann. J'Qy
10.

B Washburn, Wis.—Silver Birch Broadcasting Co.
seeks 105.9 mhz, 100 kw, HAAT: 608 fi. Address: The
Pier Plaza, 13 Front St., Baylield. Wis. 54814, Esli-
mated construction cost: $227.600: first quarier operat-
ing cost: 25,000; revenue: $50,000. Format: Beautiful.
Principals: Kermit H. Hanson (51%), Urmila M. Patel
(25%), Narciso Anillo {14%). Jitikom Janlarasami
and Steven B. Zaboji (5% each). First four are Green-
belt, Md., physicians and pariners in Greenbelt medi-
cal clinic. Zaboji owns Washinglon siereo equipment
marketing firm. They have no other broadcast in-
terests. Ann. June 23.

TV applications

® Birmingham, Ala.—Birmingham Family TV [nc.
seeks ch. 68; ERP: 753 kw vis., 149 kw aur., HAAT:
705 fi., ant. height above ground: 340 ft. Address: 1608
Shades Crest Rd., Birmingham 35226. Estimated con-
struction cost: $194,000; first quarter operating cost:
$48,000. revenue: none. Legal counsel: McCampbell
& Young, Knoxville, Tenn: consulting enginecer: Ster-
ling Communications Chattanooga. Principals:
Margaret D. Reynolds. J. Gilbert Stein, Irwin 1. Kent
(32% each) and three others. Reynolds is 50% owner of
Chattanooga real estate development company. Stein is
50% owner of Chattanooga consiruction company.
Kent is 50% owner of consulting actuary firm. They
have no other broadcast interests. Ann. July 10.

B Birmingham, Ala.—Cellic Media Inc. seeks ch, 68;
ERP: 1297 kw vis., 129 kw aur., HAAT: 935 f1., ant.
height above ground: 634 I1. Address: 1625 Firsl
Alabama Bank Bidg., Birmingham 35203. Estimated
construction cost: $581,300; first quarier operating
cost: $61.800; revenue: none. Legal counsel: Keller &
Heckman, Washinglon: consulting engineer: Claude
M. Gray, Birmingham. Principals: Applicant is non-
profit religious and educational corporation. William
W Featheringill is president. Ann. July 10.

& Utica-Rome, N.Y. —Manning Telecasting Inc. seeks
ch. 33. ERP: 3041 kw vis., 277 kw aur, HAAT: 1000
ft.. ant. height above ground: 670 fi. Address: 3 Park
Ave., N.Y. 10016. Estimated construction cost: leased;
first quarter operating cost; $225.000: revenue: $900.-
000. Legal counsel: Peter Shuebruk. N.Y.: consuliing
engineer: Lohnes & Culver, Washingion. Principals:
Elizabeth C. Overmeyer (100%). She is vice president
of Strang Telecasting which has purchased KTUX(TV)
Rock Springs Wyo., and is applicant for new VHF in
Rawlins, Wyo., and new UHF in Lima, Ohio. She is
also officer, director and beneficiary of Clark Trust
which owns Clark Television Inc., pending applican!
for transfer of control of WDHO-TV Toledo. Ohio
from D.H. Overmeyer, Elizabeth’s father Manning
Telecasting is also applicant for new UHF in Lakeland,
Fla. (BROADCASTING July 14). Ann. July 10.

® Garland, Tex.—International American Broadcasi-
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ing Co. seeks ch. 23 ERP: 2109 kw vis., 210 kw aur.,
HAAT: 465 ft., ant. height above ground; 569 fi. Ad-
dress: 10562 Silverock Dr. Dallas, Tex. 20006. Esti-
mated construction cost: $154.000 first-quarter operat-
ing cost: $100,000: revenue: $591,000. Legal counsel:
Gammon & Grange, Washinglon: consulling engineer
Business Communications In¢., Ft. Worth, Tex. Prin-
cipals: Applicant is nonprofi educational corporation
with no other broadcast interests. Elizabeth R.
Vaughan is president. Ann. July 10.

@ Roanoke, Va.—Roanoke Christian Broadcasting
Inc. seeks ch. 27, ERP: 1242 kw vis., 124 kw aur,
HAAT: 2,049 fi., ant. height above ground: 249 f1. Ad-
dress: Box 7193 Roanoke 24019, Estimated construc-
tion cosl: $726.700 first-quarter operating cost: S71.-
800, revenue: $850,000. Legal counsel: Gammon &
Grange, Washinglon. consulting engineer Serge
Bergen, Fairfax, Va. Principals: Applicant is nonprofit,
nonstock. religious organizalion. Llewellyn L. Fisher
is president. Ann. June 6.

AM actions

m Eddyville, Ky.—Lyon County Broadcasting granted
900 khz. 250 w-D. PO. address: City Hall, Eddyville
42038. Estimated construction cost: $50,000: first-
year operaling cost: $52,000; revenue: $84,000. For-
mat: MOR, pop, country. Principals: Ten local busi-
ness and professional people each with 10%. J.D.
Williams is station manager of *WKMS-FM Murray,
Ky. Action May 30.

B Wicklile, Ky —Ballard-Carlisle Broadcasting Co.
granted 1010 khz, 250 w-D. Address: P.O. Box 495,
Wicklife 42087. Estimated construction costs: $52,400:
firsi-year operating cost: $50,000: revenue: $60,000.
Format: country/top 40/gospel. Principals: Robert W.
Galtaher (75%) and Charles R. Geveden (25%).
Gallaher is 70% owner of WUCR (AM) Sparta, Tenn.,
and 20% owner of WKXN(FM) Greenville, Ala. Ac-
tion June 3.

m Berlin, N H.—McLaughlin Broadcasting Inc.
granted 1400 khz, 1k.-D, 250 w-N Address: 211 Emery
St, Berlin 03570. Estimaied construction cost: $6.000;
ficst quarter operating cost: $33,485: revenue: $39.089.
Format: MOR. Principal: Richard J. McLaughlin
(100%). He owns Berlin car dealership and has no
other broadcast interests. Action May 1.

® Morovis, PR.—Morovis Radio Associates granted
1580 khz, 1 kw-U. Address: 155 San Antonio St., Huto
Rey, PR. 00917. Estimated construction costs: $38.-
622; first-quarter operating cost: $9.332; revenue:
$78,000. Format: popular lalin music. Principals:
Wifredo G. Blanco Pi (80%) and Adolfo Pi Poriales
(20%) Blanco Pi is chiel engineer at WZVS-FM Vie-
ques-Culebra, P.R. Portales is San Juan businessman,
Neither has other broadcast interests. Action June 3.

| Arlington, Tenn. ~Dismissed application of George
Flinn, Jr. for new AM station on 1220 khz
(BP-780727A1J). Action May 30.

B Harrogate, Tenn.—Harrogate Radio Co. granted 740
khz, 250 w-D. Address: Sherwood Dr., Middlesboro,
Ky. 40965. Estimated construction costs; $28.000; first-
year operating cost: $20,000; revenue: $36,000. For-
mat: country/pop. Principals: Patrick M. Fultz, Charles
E. Owens Il and Thomas Amis (33-1/3% each). Fuliz
is Harrogate businessman with interests in truck and
equipment sales and retailing of gasoline, clothing, dry
goods and groceries. Owens and Amis are employes of
WFXY(AM) Middlesboro, Ky., but neither has
ownership interest in the station. Action May 29.

FM actons

® Big Pine Key Fla, —Lower Keys Broadcasting Corp.
granted 93.5 mhz, 3 kw. HAAT: 192 ft. Address: 4431
Rock Island Rd., Ft. Lauderdale, Fla. 33319. Estimated
construction cost: $21,866; first quarter operating cost:
$14.544; revenue: $18,000. Format: adull contempor-
ary. Principals: John T. Galanses and Robert F Bell,
both 50%. Galanses is operations manager for
WCKO(FM) Pompano Beach, Fla. and 8 2/3% owner
of WGFT(AM) Youngstown, Ohio. Bell is 1/3 owner
of WRBD(AM)-WCKO(FM) Pompano Beach: presi-



dent and 51% owner of WXLL{AM) Decatur, Ga,. and
president and 42.2% owner of WCGL(AM) Jackson-
ville, Fla. Action June 19.

m Macomb, [ll.—Dismissed application of
McDonough Broadcast Co. for 103.1 mhz, 3 kw.
HAAT: 300 fi. Address: 4626 29th St., Guifport, Miss.
Estimated construction cost: $19.850; first-quarter
operating cost: $37,350; revenue: $120.400 (year). For-
mal: contemporary. Principals: William J. Clark and his
wife, Carmen (50% each). Clark is former general
manager of KEZK(FM) St. Louis. Neither has other
broadcasi inlerests. Action June 10.

u Greenville, Ky.—Hayward E Spinks granted 105.5
mhz, 3 kw, HAAT: 300 fi. Address: 237 South Main
St., Hartford, Ky. 42347, Estimated consiruction cost:
$32,750: first-year operating cost: $41,628; revenue:
$60,000. Format: contemporary. Principal: Spinks is
Hartford, Ky., businessman who owns drug slores, real
estate and WLLS-AM-FM Hartford. Action June 10.

m Tisbury, Mass.—Martha’s Vineyard Communica-
lions Inc. granted 92.7 mhz, 3 kw, HAAT: 284 ft. Ad-
dress: Box 1148, Tisbury 02568. Estimaled construc-
tion cost: $169,431; first-year operating cosl: $132,460.
Format: popular. Principals: James Charles Daly, Ed-
ward Bennett Williams and Elizabeth Ellis (33-1/3
each). Daly is Washington invesior and consullan! for
Citibank of New York. He is also associate of American
Enterprise Institute. Williams is Washingion atiorney
and president of Washington Redskins football team.
He aiso has real estate holdings. Eflis of Hilton Head
Island, S.C. is housewife. None has other broadcast in-
lerests. Action May 23.

8 Prentiss, Miss.—Jeff Davis Broadcasling Service
granted 98.3 mhz, 1 kw, HAAT: 94 fi. PO. address:
Highway 84 East, Prentiss 39474. Estimated consltruc-
tion cost: $4,580; first-year operaling cost: none given,
revenue: $5,000. Format: C&W, variety. Principals:
Jesse R. Williams and Albert M. Smith (50% each).
They own WKPO(AM) Prentiss and WIRL(AM)
Calhoun City, Miss., and have application pending for
new FM in Calhoun City. Williams also owns
WCSA(AM) Ripley. Smith owns 1/3 of WAPF(AM)-
WCCA(FM) McComb and WMDC-AM-FM
Hazelhurst, all Miss., and KADL-AM-FM Pine Bluff,
Ark. Action May 29.

® Sidney, Mont.—Sidney Broadcasters granted 93.1
mhz, 100 kw, HAAT- 401 1. Address: 111-1/2 W.
Main, Sidney 59270. Eslimated construction cost:
$118.965; first year operating cosl: $17,182; revenue:
$98.400. Format: variety. Principals: David P Halvor-
son (16.5%); brother, Thomas (16.5%); their parents
Oscar and Fay Halvorson (33-1/3%), and Ofafl
Folkvords and wife, Borghild (33-1/3%). David
Halvorson is program director of KGCX(AM) Sidney:
Thomas is Sidney attorney, their parents and
Folkvords each own third of KGCA(AM) Rugby, N.C.
and half of KGCX. Action June 19,

® Seminole, Tex.—Triple R Broadcasting Inc. granted
106.3 mhz, 3 kw, HAAT 173 ft. PQ. address: Box 89,
Comanche, Tex. 76442, Estimated construction cost:
$27,500; firsi-year operating cost: $8,909, revenue:
$8,436. Format: country/news. Principals: Ralph D.
Copeland is principal owner. Triple R also owns
KIKZ(AM) Seminolfe. Action June 10.

TV actions

8 Colorado Springs, Colo.—Dismissed (by request)
application of Quality Media Corp. for ch. 21; ERP:
1087 kw vis., 207 kw aur., HAAT: 2,039 f1.; ant. height
above ground: 96 ft. Address: 5650 Whilesville Rd.,
Suite 110, Columbus, Ga. 31904. Principals: William J.
Kitchen (100%). He is Columbus, Ga., broadcast con-
sultant. He owns WBFJ(AM) Winston-Salem, N.C.
and has application for new UHF in Birmingham, Ala.,
pending before FCC. They have purchased, subject 10
ECC approval, WMOC(AM) Chaltanooga, (BROAD-
CASTING. March 10), and will soon apply for ch. 26
in Pueblo, Colo. Action July 14.

® Poughkeepsie, N.Y.—Family Television I[nc.
granted ch. 54; ERP: 5000 kw vis., 500 kw aur., HAAT:
1,607 f1.; ant. height above ground: 893 f1. Address: Rt.
9, South Rd., Poughkeepsie Plaza, Poughkeepsie
12601. Estimated construction cost: $1.84 million first-
quarter operating cost: $161,000; revenue: $1.1 million
Legal counsel: George Douglas, Wash. consulting
engineer: Robert L. Purcell. Principals: Evangelical
Christian Concern Inc. (43%); Keith Houser, wife Bar-
bara, Emil Antonoff 10% each and seven others with
less than 10% each. Evangelical Christian Concern is
nonprofit religious organization based in Canton,

Ohio. Keith Houser is president, Barbara Houser is
secretary. Antonoff is president of N.Y. radio and TV
programing company. Aclion May 30.
License grants

WAKI(FM) Benton, Ark.
KWDE(FM) Montrose, Colo.
WXOL(AM) Cicero, 1l
*WPRG(FM) Baton Rouge, La.
WKIJC(FM) Tawas City, Mich.
WVIM-FM Coldwater, Mich.
KIAE(FM) Aurora, Neb.

KBWH (FM) Blair, Neb.
KQSK{FM) Chardon, Neb.
KQKY{(FM} Kearney, Neb.
KICX-FM McCook, Neb.
KODY-FM North Plaite, Neb.
WTPL-FM Tupper Lake, N.Y.
*WPBX(FM) Southhampton, N.Y.
KLTC(AM) Dickinson, N.D.
KASX(FM) Ada, Okla.
KPNC(FM) Ponca City, Okla.
KSDW(EFM) Suiphur, Okla.
*WVPN(FM) Charleston, W.Va.

Ownership Changes

Applications

8 KXA(AM) Seattle, Wash.—Seeks transfer of con-
trol of KXA Inc. from Brentu Inc. (100% before; none
after) to O'Day Broadcasting of Washinglon (none%
before: 100% after). Consideration: $1,140,000 (in-
cluding liabilities). Seller: Rune E Goranson and Brent
T Larson (50% each). Agreement calls for Larson to
receive 17.5% venturer interest in O’Day with option
1o buy additional 2.5% interest. He owns KUUZ{FM)
Nampa, ldaho; 51% of KOOS(FM) North Bend, Ore.,
and 50% of KCKO(AM) Spokane, Wash. He has sold
his interest in KODL(AM) The Dalles, Ore.
(BROADCASTING, Mar. 10). Goranson owns 50% of
KCKQO. Buyer: Pat O'Day and H. Rand Ginn (41.25%
each) and Brent T. Larson (17.5%). O'Day owns boal
chartering company in Seattle and 17.5% of Bellevue,
Wash., real estate investment firm. Ginn owns Red-
mond, Wash., water ski manufacluring company and
40% of Bellevue firm thal distributes compuler pro-
ducts. They own KORL(AM) Honolulu. Larson is one
of seller principals (see above). Ann. July 10,

u KBWA(AM) Williams. Ariz. —Seeks assignment of
license from Coconion Media Inc. to Flickinger Com-
munications Inc. for $80,000. Seller: Eric Hauenstein
and Dwight Tindle who own total of 20% ol KNOT-
AM-FM Prescott which have been sold, subject to
FCC approval (BROADCASTING, Feb. 4). Hauens-
lein is broadcast division manager of Sandusky News-
papers Inc. Sandusky, Ohio-based group owner of
three AM’s and four FM’s. Buyer: Daren L. Flickinger
and family. He is former news director of KLY D-AM-
FM Bakersfield, Calil. They have no other broadcast
interests. Ann. Jui 10.

Actions

& WILD(AM) Bosion (AM: 1090 khz, ) kw-D)—
Granted assignment of license from minority-owned
Sheridan Broadcasting Corp. to minority-owned Nash
Communications Corp. for $1 million. Seller is owned
by Ronald Davenport, chairman, and wife Judith
(70%), Art Edmunds (10%):. Thomas McKinney,
president (2%), and others. They also own
WUFO(AM) Buflalo and WYJZ(AM)-WAMO(FM)
Pitisburgh, as well as the Sheridan Broadcasting Nel-
work. Buyer is owned by Kendall Nash who is associate
with Boone, Young & Associates, New York financial
consulting firm. He has no other broadcas! interests.
WILD is one kw daytimer on 1090 khz. Action June
25.

B KEYJ(AM) Jamesiown, N.D. (AM: 1400 khz, 1
kw-D)—Granted assignment of license from KEYI
Inc. 10 Great Western Broadcasting Inc. for $250,000
plus $100,000 for consuliing services and $65,000 non-
compete agreement. Seller: Robert L. Richardson who
has no other broadcast interests. Buyer: Roger C.
Greenley (33.4%), Robert H. Ferguson (23.1%).
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David A. Middaugh (12.9%) and seven others none of
whom owns more than 7.5%. Greenley is salesman for
KEYJ and Ferguson is announcer and salesman for
same. Middaugh owns Fargo. N.D. insurance co.
Great West is applicant for new FM in Jamesiown.
None ol buyers has other broadcast interests. Action
June 27.

m KSHA(AM) Medford, Ore. (AM:; 1230khz. 1 kw-D
240 w-N)—Granted assignment of license from
Westone Broadcasting Inc. to CBF Broadeasting Inc.
for $125.000. Seller: W.A. Hargan, Philip Zonne
(18.4% each as general pariners) and eight limited
pariners. They have no other broadcast interests.
Buyer: Craig Finley, John Ferris and Charles Leahy
(ane-third each). Finley is social services director
KYJC(AM) Medford, Ore. Ferris is Medford atiorney.
Leahy is Medford real estate broker. They have no
olher broadcast interests. Action June 27.

8 WKYE(AM) Bristol, Tenn. (AM: 1550 khz, | kw-
D) —Granted assignment of ticense from William J.
Tilley 1o Sunshine Broadcasters for approximately
$200.000. Selfer: Titley has no other broadcast in-
lerests. Buyer: John Wren, W.R. Carrigan and Clyde
Darnell (one-third each). Wren is president of
Maryville, Tenn., evangelistic association. Carrigan is
president and general manager and 45% owner of
WEXY(AM) Middiesboro, Ky. Darnell owns
Wartburg, Tenn., grocery, 35% of WECO(AM)
Warlburg, and 15% of WFXY. Wren has no olher
broadcast interests. Action June 285.

Facilities Changes

FM applications

B WZWZ(FM) Kokomo, Ind. —Seeks mod. of CP 10
change freq. (0 93.5 mhz.. major environmenial action.
Ann. July 10.

TV application

® KCTV(TV) San Angelo, Tex.—Seeks CP 1o change
ERP to 316kw vis., 30kw aur.; change TL 10 S. side of
County Rd., approximately 3 miles S.E. of Eola, Tex.;
change SL to 1011 E. 28th St., San Angelo; trans. 10
RCA TTG-17/17H; ant. 1o RCA; major environmental
action. (800512kJ). Ann. July 10.

AM actions

B KIQI{AM) Hayward, Calif. —Granied CP to change
SL 10 Hayward; increase D power 1o 50 kw; add N
operation with 5 kw; use alternale trans.. install DA-2;
change TL to Hayward Landing N. of Winion St.,
Hayward: conditions {BP-20398). Action Apr. 24.

a WMRO(AM) Aurora. Il —Granted CP 10 increase
D power 10 2.5 kw; conditions (BP-20,824). Action
May 1.

& WHYT(AM) Noblesville, Ind.—Granted CP 10 in-
crease power to | kw and make changes in DA sys.
(BP-21,259). Action May 29.

A& WGTR(AM) Natick, Mass. —Granted mod. of CP
to make changes in ant. sys. and change TL 10 Sewell
St., off Route 126, Ashland; conditions
(BMP-791108AH). Action May 29.

a WCCO(AM) Minneapolis—Granted request 10
identify as Minneapolis-St. Paul. Action May 23,

& KVOX(AM) Moorhead, Minn.—GFan(ed CP10in-
crease N and D power to | kw and 5 kw respeclively;
makes changes in DA sys.; delete remote of CP 0
decrease aural ERP to 31.6 kw; and change type trans.
(BMPET-80040{LE). Action May 30.

B WHLM(AM) Providence, R.I.—Granted CP to
change SL to East Providence, RI., increase power 10 S
kw: change from DA 10 DA-D; make changes in ant.
sys.; conditions (BP-790423AB). Action May 27.

8 WJRB(AM) Madison, Tenn.~Granted CP 10 make
changes in ant. sys., change power 10 5 kw-D, | kw-N-
DA-2 and change type trans., conditions
(BP-790524AL). Action June 10.

m WHEO(AM) Stuart, Va.—Granled CP 10 increase
power (o S kw; install new trans. (BP-781019A1). Ac-
tion June 3.

B KAYO(AM) Seattle—Granted CP to change TL to
21st and Lake Washinglon Blvd., Bellevue, Wash.; in-
crease N power lo 5 kw; install DA-N; conditions
(BP-780727AM). Action May 29.

FM actions
» *KUCA(FM) Conway, Ark.—Granted mod. of CP



10 change ERP to 4.7 kw; specify RCL as Main Bldg.,
Univ. of Central Arkansas, Conway. condition
(BMPED-790530AL). Action June 4.

® WRUF-FM Gainesville, Fla,—Granted CP to in-
crease ERP 10 100 kw; change ant. height (o 340 ft..
make changes in ant. sys.. install new anl.; condition
(BPH-790718AD). Action June 0.

® KJYE(FM) Kailua, Hawaii—Granted request 10
identify as Kailua-Honolulu, Hawaii. Action June 9.

a *KUCB-FM Des Moines, lowa—Granted mod. of
CP 10 increase ERP to 5 kw anl. height 1o 260 ft.,
change TL to Financial Center, 666 Walnut St., Des
Moines; make changes in ant. sys. (increase height);
install new ant. (BMPED-790815AA). Action June 5.

B *WNEK-FM Springfield, Mass.—Granted CP to
change freq. 10 97.5 mhz: change ant. height —23 fi.;
ERP 10 013 kw, and make changes in ant. sys.
(BPED-790614AG). Action June 5.

® WKHQ(FM) Charleviox, Mich.—Granted request
to idemify as Charleviox-Peloskey, both Michigan. Ac-
tion June 9.

® KSAS(FM) Liberly, Mo.—Granled request 10 iden-
lify as Liberty-North Kansas City, both Missouri. Ac-
lion June 9.

B KNCY(FM) Nebraska City, Neb. —Granted request
for SCA on a subcarrier frequency of 67 khz
(BSCA-800228A0). Action May 30.

B *WCWT-FM Centerville, Ohio—Granted CP 10
change freq. from 91.9 mhz 10 92,1 mhz,
(BPED-790827A)). Action June 5.

| WHPA(FM) Hollidaysburg, Pa.—Granted request
lo identily as Hollidaysburg-Altoona, both Pennsyl-
vania. Action June 9.

8 WDOY(FM) Fajardo. PR.—Granted request (o
identify as Fajardo-San Juan, both Puerto Rico. Action
June 10.

® *WHQV(FM) Hampton, Va.—Granted CP 10 in-
crease ERP to .25 kw; ant. height 195 ft., and install
new ant. (BPED-790920AC). Action June 5.

® WRIJL(FM) Oak Hill, W.Va.—Granted request 10
identify as Oak Hilt-Beckley, W. Va. Action June 10.

TV actions

B *KCET(TV) Los Angeles, Calil. —Granted CP 10
change ERP 1o 148 kw, maxerp 2450 kw, ant. height
3,040 f1.; change type ant. (BPET-800208KG). Action
May 30.

B WDRB-TV Louisville, Ky.—Granted request 1o
change SL and RCL 1o 624 West Mohammed Ali Bou-
levard, Louisville (BRCCT-800225KE). Action May
30.

B WATL-TV Atlanta—Granted authority 10 install
STV (BSTCT-39). Action June 11.

m KPLC-TV Lake Charles, La.—Granted CP 1o
change type trans. (BPCT-800326KE). Action May 30.

B WXON(TV) Detroit—Granted CP to change ERP
1o 1950 kw, maxerp 2190 kw, ant. height 970 It.; make
changes in ant. sys.; change lype trans. and ant.; condi-
tions (BPCT-791019KE). Action May 30.

m *KAWE(TVY) Bemidji, Minn.—Granted mod. of CP
10 decrease aural ERP 10 31.6 kw; and change type
trans. (BMPET-800401LE). Action May 30.

m KTNV-TV Las Vegas, Nev.—Granted mod. of CP
lo change aural ERP to 31.6 kw; change type anl.;
make changes in ant. structure (BMPCT-800411KE).
Action May 30.

| WUTR(TV) Utica, N.Y.—Granted CP 1o change
ERP to 741 kw. maxerp 1150 kw, ant. height 800 fi.;
change type ant. (BPCT-790426KG). Action May 30.

B WHDY-TV Hickory, N.C.—Granled CP 10 change
ERP to 112 kw. maxerp 275 kw; ant. height to 600 f1.;
change Lype trans. (BPCT-790917KO). Action May 30.

| KXMC-TV Minot, N.D.—Granted request to oper-
ate trans. by remole control from KXMC Building,
Highway 83 S., Minot (BRCCT-800401KE). Action
May 30.

& *WOUB-TV Athens, Ohio—Granted CP (o change
ERP to visual 1070 kw, aural 107 kw; change type
trans. and lype ant. (BPET-791226KE). Action May
30.

B WDHO-TV Toledo, Ohio—Granged CP to change
ERP to 1410 kw, maxerp 4370 kw, ant. height 1,390 {t.;
conditions (BPCT-4945). Action May 30.

& *WITF-TV Hershey, Pa.—Granted CP 10 install an
aux. ant. (BPET-586). Action May 22.

® *WSBE-TV Providence. R.I.—Granied CP 10
change ERP 10 2140 kw, maxerp 2380. ant. height 600
fi.. change type trans. and ant.; and make changes in
ant. structure, conditions (BPET-601). Action May 30.

® KNBC-TV Dallas—Granted mod. of CP 10 change
ERP to 1170 kw, ant. height 1.700 (.. change TL 10
Beltline Rd., .81 mile W. of Cedar Hill Rd.. Cedar Hilt,
Tex.. SL 1o 3333 Harry Hines Blvd.. Dallas, Tex type
trans. and ant. (BMPCT-791031KH). Action May 30.

m KHTV(TV) Houston, Tex.—Granted request for
authority (o install STV equipment
(BSTCT-790606K1). Action May 21

® KUTV(TV) Sali Lake City. Utah—Granted CP (o
change ERP 10 32.4 kw, maxerp 32.4 kw. ant. height
3,870 ft.. change TL to alop Nelson Peak. 18 miles
S.W. of Salt Lake City; change type trans. and ant.. con-
ditions (BPCT-800207KI). Action May 30.

In Contest

FCC decision

® WHBI(FM) Newark, N.J.—FCC has affirmed its
denial ol application of Cosmopolitan Broadcasting
Corp. for renewal of ticense 1o operate WHBI. FCC
reviewed matter in light of directive of U.S. Court of
Appeals for District of Columbia. [t concluded that
“‘no appreciable weight”” could be accorded to Cos-
mopolitan’s showing concerning uniqueness of
WHRBI's foreign language programing, and 1hat *‘given
the magnitude and frequency of violations demon-
strated on the record. Cosmopolitan’s programing was
nol sufficiently meritorious to miligate these serious
and numerous adverse findings." Appellate court had
upheld FCC’s conclusions made in decision released
June 3, 1976, that Cosmopolitan had virtually abdi-
caled all control over selection and conlent of its pro-
graming and had committed other violations—inciud-
ing promotion of lottery, broadcasting false and
misleading advertising, improper logging, failure 1o
meetl filing requirements and inadequate record keep-
ing. However, court remanded case 1o FCC for further
findings and conclusions on whether WHBI's pro-
graming was sufficiently meritorious 10 warrant
renewal despite these violations. {Doc. 19657). Action
July t.

FCC Review Board decision

’ Columbus, Ohio—FCC’s Review Board has upheld
initial decision of ALJ David |. Kraushaar, released
Ocl. 3. 1979, granting CP 1o Commercial Radio In-
stitute, Inc. (CRI) for new UHF stalion on ch. 28 at
Columbus, and denying that of Christian Voice of
Central Ohio (CVCO) for same facility CVCO is
licensee of WCVO(FM) at Gahanna. Ohio. suburb of
Columbus. (BC Docs. 78-395-96). Action June 24.

Allocations j

Petitions

m Eagle River, Alaska—Lynn Blair requests amend-
ment FM Table ol Assignments to assign Ch. 298C 1o
Eagle River (RM 3697). Ann. July 7.

B Weed, Calil.—Jeanne M. Crabb and Robert C.
Crabb request amendment FM Table ol Assignments
to assign ch. 274 in lieu of ch. 265A at Weed (RM
3698). Ann. July 7.

& Santa Fe, N.M.—Philip H. Green requests amend-
ment FM Table of Assignments to assign ch. 290 or
294 10 Santa Fe. This petition for RM will be treated as
a.counterproposal in BC Docs. 80-160 and 80-196.
Responsive stalements to this counterproposal should
be submitted as reply comments in these Docs. not
later than dalte on which reply comments are due
(rather than within 30 days after date of FCC public
notice). LRM 3699]. Ann. July 7.

® Christiansted, St. Croix, V.L.—John T Galanses re-
quest amendment FM Table of Assignments to assign
ch. 262B to Christiansied (RM3696). Ann. July 7.

Actions

/& Fruita, Colo.—In response to petition by Richard G.
Maynard proposed assigning 99.9 mhz to Fruita as its
first FM assignment, comments due Aug. 22, replies
Sept. 11 (BC Doc. 80-327, RM-3544) . Action June 20.

® Goulds and Homestead, both Florida—In response
Lo petitions by Radio South Dade Inc. and Gold Coast
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Broadcasting Corp. assigned 95.7 mhz 10 Homestead
reassigned 98.3 mhz from Homeslead to Goulds,
substituted 102.3 mhz for 107.1 mhz at Jensen Beach.
Fla.. substituted 107.1 mhz for 96.7 mhz al Jupiter,
Fla.. and substituted 99.5 mhz for 95.5 mhz al Key
West, Fla.. and substituted 96.5 mhz for 96.3 mh/ at
Miami. Fla., effective Aug 7. (Doc. 21239: RM-2803,
2927) Aciion June 16.

® Jacksonville, lll.—In response 10 pelition by Big
Country of Missouri Inc.. proposed assigning 105.5
mhz 1o Jacksonville as ils second FM assignment,
comments due Aug 25, replies Sept. 15 (BC Doc.
80-337. RM-3574). Action June 25.

® Wichita and Winfield. Kan.—1In response 1o petition
by Stereo 105 Inc., proposed assigning 105.3 mhz 1o
Wichita as its sixth FM assignment and substituting
94.3 mh, for 105.5 mhz at Winfield, comments due
Aug. 25, replies Sept. 15, (BC Doc, 80-336. RM-3551).
Aclion June 25.

B Bemidji, Minn.—In response 1o petition by Bemidii
Radio Inc. proposed assigning 102.9 mhz 1o Bemidji as
its second FM assignment comments due Aug. 22,
replies Sept. 11, Canadian concurrence must be ob-
tained (BC Doc. 80-328: RM-3346). Action June 20.

B Centralia, Mo.—In response 10 pelition by Kenneth
W. Kuenzie and Ronald W. Wenneker assigned 92.1
mhz 1o Centralia, effective Aug. 7 (BC Doc. 80-25;
RM-3477). Action Aug. 7.

® West Tulsa, Sand Springs and Pawhuska, all
Oklahoma—In response 1o petition by Wesiside Com-
munications {nc. and Music Sound Radio Inc. pro-
posed substituting 104.9 mhz for 102.3 mhz at
Pawhuska and assigning 102.3 mhz al West Tulsa or
alternalive, substituting 104.9 mhz for 102.3 mhz at
Pawhuska and assigning 102.3 mhz 1o Sand Springs
comments due Aug. 22, replies Sept |1 (BC Doc.
80-239. RM-3447, 3553). Action June 20.

m Portland. Ore.—1In response 1o petition by Cascade
Video [nc.. assigned ch. 40 10 Portland eflective Aug.
11 (BC Doc. 80-12. RM-3399). Action June 25.

® North Charlesion, Goose Creek and Mount Plea-
sant, all South Carolina—Granied request by Claren-
don County Broadcasting Corp. and extended through
July 21 and Aug. 11 time to file comments and replies.
respectively, in matter of amendment of FM channe!
assignments (or North Charlesion, Goose Creek and
Mount Pleasant (BC Doc. 80-201, 202, 213). Action
June 27.

‘ Translators

VHF applications

® Chevak, Alaska—City of Chevak seeks CP for new
VHF translator on ch. 9 {TPO: 10w, HAAT- 2011) 10
rebroadcast indirectly KTVA(TV) Anchorage et al.
Ann. June 19.

® Cantwell, Alaska—Stale of Alaskasecks CP for new
VHF transiator on ch. 2 {TPO: 10w, HAAT- 50 1) 10
rebroadcast indirectly KTVA(TV) Anchorage et al.
Ann. June 19,

B Hoonah, Alaska—State of Alaska seeks CP lor new
VHF translator on ch. 4 (TPO: 10w, HAAT: 20 [1.) 10
rebroadcast indirectly KTVA(TV) Anchorage el al.
Ann. June 19

® Nikolai, Alaska—State of Alaska seeks CP for new
VHF translator on ch. 9 (TPO: 10w, HAAT: 30 f1.) to
rebroadcast indirectly KTVA(TV) Anchorage el al.
Ann. June 19.

® Tokotna, Alaska—Siate of Alaska seeks CP for new
VHF translator on ch. 9 (TPO: 10w, HAAT: 30 ft.) 10
rebroadcast indirectly KTVA(TV) Anchorage el al.
Ann. June 19.

® Tanana, Alaska—City of Tanana seeks CP for new
VHF translator on ch. 2 (TPO: 10w, HAAT 26 {L.) 10
rebroadcast directly KTVA(TV) Anchorage el al. Ann.
June 19.

® Mono County, Calif. —Mono County Service Area
No. 5 seeks CP for new VHF translator on ch. 7 (TPO:
lw, HAAT 15 1) 10 rebroadcast directly KXTV(TV)
Sacramento, Calif. Ann. June 19.

® Collbran, Colo.—Mesa County seeks CP for new
VHF translator on ch, 11 (TPO: lw, HAAT: 16 1) 10
rebroadcast directlly KRMA(TV) Denver, Ann. June

m Collbran, Colo.—Mesa County seeks CP for new
VHEF translotr on ch. 13 (TPO: 1w, HAAT 20 (t.) 10



rebroadcast directly KOA(TV) Denver, Ann. June 19.

m Collbran, Colo.—Mesa County seeks CP for new
VHF translator on ch. 6 (TPO: Iw, HAAT: 12 fi.} 10
rebroadcast directly KWGN(TV) Denver. Ann. June
17.

B Gateway, Colo.—Mesa County seeks CP for new
VHF translator on ch. 4 (TPO: lw, HAAT: 16 ft.) to
rebroadcast indirectly KWGN{(TV) Denver. Ann. June
17.

m Galeway, Colo.—Mesa County seeks CP for new
VHF translator on ch. 7 (TPO: 5w HAAT: 24 {t.) to
rebroadeast indirectly KWGN(TV) Denver. Ann. June
17.

B Gateway, Colo.—Mesa County seeks CP for new
VHF translator on ch. |1 (TPO: 5w, HAAT: 28 ft.) to
rebroadcast indirectly KRMA(TV) Denver. Ann. June
17.

B Jackson County, Colo.—Jackson County seeks CP
for new VHF translator on ch. 3 (TPO: lw, HAAT: 15
fl.) to rebroadcast directly KMGH(TV) Denver. Ann.
June 17.

B Jackson County, Colo.—Jackson Counly seeks CP
for new VHF translator on ch. 11 (TPO: | w, HAAT: 15
ft.) 10 rebroadcast directly KBTV(TV) Denver. Ann.
June 17,

m Jackson County, Coto.—Jackson County seeks CP
for new VHF translator on ch. 13 (TPO: 1w, HAAT: 15
fl.) to rebroadcast directly KOA(TV) Denver. Ann.
June 19.

m New Castle et al, Colo. —Garfield County seeks CP
for new VHF translator on ch. 5 (TPO: 10w, HAAT: 37
ft.) to rebroadcast indirectly KWGN(TV) Denver.
Ann. June 17.

m Ridgway, Colo.—Ridgway TV Assoc. seeks CP for
new VHF translator on ch. 13 (TPO: 10w, HAAT: 21
ft.) to rebroadcast directly KJCT(TV) Grand Junction,
Colo. Ann. June 19.

® Roan Creek, Colo.~Garfield County seeks CP for
new VHF translator on ch. 4 (TPO: 10w, HAAT: 701.)
1o rebroadcast indirectly KRMA(TV) Denver. Ann.
June 17,

m Roan Creek, Colo.—Garfield County seeks CP for
new VHF translator on ch. 13 (TPO: 10w, HAAT: 70
fl.) to rebroadcast directly KICT(TV) Grand Junction,
Colo. Ann. June 19.

B Roan Creek, Colo.—Garfield County seeks CP for
new VHF translator on ch. 2 (TPO: 10w, HAAT: 70 {t.)
to rebroadcast indireclly KWGN(TV) Denver. Ann.
June 17.

@ Walden, Colo.—Jackson County seeks CP for new
VHF translator on ch. 12 (TPO: 10 w, HAAT: 100 f1.)
to rebroadcast indirectly KBTV(TV) Denver. Ann.
June 17,

m Walden, Colo.—Jackson County seeks CP for new
VHF translator on ch. 8 (TPO: 10w, HAAT: 100 ft.) to
rebroadcast indirectly KOA(TV) Denver. Ann. June
17.

® Walden, Colo.—Jackson County seeks CP for new
VHF translator on ch. 10 (TPO: 10w, HAAT: 100 ft.)
to rebroadcast indirectly KMGH(TV) Denver. Ann.
June 17.

| Anock, Ore.—Anock Community TV seeks CP for
new VHF translator on ch. 13 (TPO: [w, HAAT: 20 {1.)
1o rebroadcast directly KBCI(TV) Boise. ldaho. Ann.
June 19.

m Riley, Ore.—Countywide TV Translator District
seeks CP for new VHF translator on ch. 5 (TPO: 10w,
HAAT: 14 f1.) to rebroadcast directly KTVZ(TV)
Bend, Ore. Ann. June 17.

@ The Dalles, Ore.—Mid-Columbia TV Corp. seeks
CP for new VHF translaior on ch. 64 (TPQO: 100w,
HAAT: 55 fi.) 10 rebroadcast directly KOIN(TV) Port-
land, Ore. Ann. June 19.

B Newberry, S.C.—Capital Communications seeks CP
for new VHF iranslator on ch. 8 (TPO: 1w, HAAT: 135
ft.) 1o rebroadeast directly WLTX{(TV) Columbia, S.C.
Ann. June 17.

B Orangeburg, S.C. Orangeburg, S.C.—Capital Com-
munications seeks CP for new VHF translator on ch. 8
(TPO: 1w, HAAT: 305 fi.) to rebroadcast directly
WLTX(TV) Columbia, S.C. Ann. June 17,

® Sumter, S.C.—Capital Communications seeks CP
for new VHF translator on ch. 8 {TPO: 1w, HAAT: 183
ft.) to rebroadeast directly WLTX(TV) Columbia, S.C.
Ann. June 17.

& East Price, Utah—Carbon County seeks CP for new
VHF translator on ch. 2 (TPO: 10w, HAAT: 15 t) to
rebroadcast indirectly KUTV(TV) Salt Lake City. Ann.
June 19.

m East Price, Utah—Carbon County seeks CP for new
VHF translator on ¢ch. 5 (TPO: 10 w, HAAT: 15 (1.) 1o
rebroadcast indirectly KSL{TV) Salt Lake City. Ann.
June 19.

m Ashford et al, Wash.—Pierce County TV seeks CP
for new VHF transiator on ch. 9 (TPO: 10w, HAAT: 60
fi.) 1o rebroadcast directly KING(TV) Seattle. Ann.
June 17.

B Ashford et al, Wash.—Pierce County TV seeks CP
for new VHF translator on ch. 2 (TPO: 10w, HAAT: 60
fi.) to rebroadcast directly KIBO(TV) Seattie. Ann.
June 17.

® Ashford et al, Wash. —Pierce County TV. seeks CP
for new VHF transiator on ch. 13 (TPO: 10w, HAAT:
60 f1.) (o rebroadcast directly KOMO(TV) Seattle.
Ann. June 17.

m Keller, Wash. —Colville Confederated Tribes seeks
CP for new VHF translator on ch. 9 (TPO: 1w, HAAT
30 ft.) 1o rebroadcast directly KREM(TV) Spokane,
Wash. Ann. June 17.

B Lander et al, Wyo.—Harriscope Broadcasting Corp.
seeks CP for new VHF translator on ch. 4 (TPO:)
100w, HAAT: 117 ft.) 1o rebroadcast directly
KTWO(TV) Casper, Wyo. Ann. June 19,

UHF applications

B Flagstaff, Ariz.—Meredith Corp. seeks CP for new
UHEF translator on ch. 64 (TPO: 100w, HAAT: 35 ft.)
to rebroadcast indirectly KPHO(TV) Phoenix, Ariz.
Ann. June 23,

® Prescott Chino Valley, Ariz.—Arizona St. Univ.

seeks CP for new UHF translator on ch. 55 (TPO:
100w, HAAT- 50 ft.) to rebroadcast directly

Summary of Broadcasting

FCC Tabulations as of May 31, 1980

CP’s CP’s
On air on Total not Total
Licensed STA” air on air on air authorized™*
Commercial AM 4552 3 3 4558 114 4672
Commercial FM 3197 2 0 3199 160 3359
Educational FM 1047 0 3 1050 81 1113
Total Radio 8796 5 6 8807 355 9162
Commercial TV
VHF 516 1 8} 517 9 526
UHF 226 0 3 229 75 304
Educational TV
VHF 100 1 4 105 6 Ik
UHF 155 2 5 162 9 171
Total TV 997 4 12 1013 39 1112
FM Translators 314 0 o} 314 148 462
TV ranslators 2537 0 0 2537 190 2727
UHF 1288 0 0 1288 424 1712

*Special temporary authorization

**Inciudes off-air licenses
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KAET(TV) Phoenix. Ann. June 17.

m Sycamore, Ariz. —Cyprus Bagdad Copper Co. seeks
CP for new UHF translator on ch. 51 (TPO: Iw,
HAAT: 27 1) 10 rebroadcast indirectly KTVK(TV)
Phoenix. Ann. June 13.

& Sycamore, Ariz.—Cyprus Bagdad Copper Co. seeks
CP for new UHF translator on ch. 55 (TPO: Iw,
HAAT: 19 fi.) to rebroadcast indirectlly KAET(TV)
Phoenix. Ann. June I7.

m Sycamore, Ariz.—Cyprus Bagdad Copper Co. seeks
CP for new UHF transiator on ch. 59 (TPO: 1w,
HAAT: 11 f1) 10 rebroadcast directly KPNX(TV)
Phoenix. Ann. June !7.

® Sycamore, ARiz.—Cyrpus Bagdad Copper Co. seeks
CP for new UHF 1ranslator on ch. 57 (TPO: Iw,
HAAT: 15 fi.) 1o rebroadcast indirectly KOOL(TV)
Phoenix. Ann. June 17.

m Sycamore, Ariz.—Cyprus Bagdad Copper Co. seeks
CP for new UHF t(ranslator on ch. 53 (TPO: lw,
HAAT: 23 1) 1o rebroadcast indirectly KPHO(TV)
Phoenix. Ann. June 13.

@ Tucson, Ariz.—Roadrunner TV Ltd. seeks CP for
new UHF translator on ch. 27 (TPO: 1| kw, HAAT: 50
ft.) 1o rebroadcast direclly KZAZ(TV) Nogales, Ariz.
Ann. June 23.

8 Escondido, Calif. —Qak Systems Inc. seeks CP for
new UHF translator on ch. 57 (TPO: 100w, HAAT: 80
ft.) 1o rebroadecast directly KBSC(TV) Corona, Calif.
Ann. June 23.

m Grand Junction, Colo.—Mesa County seeks CP for
new UHF translator on ch. 69 (TPO: 100w, HAAT: 65
fi.) to rebroadcast indirectly KOA(TV) Denver. Ann.
June 19,

m Oak Creek, Colo.—Yampa Valley TV Assoc. seeks
CP for new UHF translator on ch. 69 (TPO: 100 w,
HAAT" 34 f1.) 10 rebroadcas! indirectly KWGN(TV)
Denver. Ann. June 23.

o Ocala, Fla.—Gainesville Television Inc. seeks CP
for new UHF translator on ch. 57 (TPO: 100w, HAAT"
250 f1.) to rebroadcast direclly WCJIB-TV Gainesville,
Fla. Ann. June 23.

& Tallahassee, Fla.—Octagon Broadcasting Co. seeks
CP for new UHF translator on ch. 40 (TPO: 1 kw,
HAAT: 500 f1.) to rebroadcast directly WMBB(TV)
Panama City, Fla. Ann. June 23.

@ Hagerman, Idaho—The Klix Corp. seeks CP for
new UHF translator on ch. 57 (TPO: 100w, HAAT: 15
ft.) to rebroadecast directly KMVT(TV) Twin Falls,
Idaho. Ann. June 23.

® Adams et al, Mass. —Sonderling Broadcasting
Corp. seeks CP for new UHF t(ranslator on ch. 51
(TPO: | kw, HAAT: 230 f1.) to rebroadcast directly
WAST(TV) Albany, N.Y. Ann. June 23.

®m Big Falls, Minn.—County of Koochiching seeks CP
for new UFH translator on ch. 60 {TPO: 100 w, HAAT:
1,485 f1.) 1o rebroadcast indirectly KBJR{TV) Duluth,
Minn. Ann. June 23.

m Birchdale et al, Minn.—County of Koochiching
seeks CP for new UHF translator on ch. 56 (TPO:
100w, HAAT: 292 ft.) to rebroadcast indirectly
KDLH(TV) Duluth, Minn. Ann. June 23.

® Troy, Mont.—Troy TV District seeks CP for new
UHF translator on ch. 64 (TPO: 1w, HAAT: 40 ft.) 10
rebroadcast directly KSPS{TV) Spokane, Wash. Ann.
June 19.

® Duckwater et al, Nev.—Railroad Valley General
seeks CP for new UHF (ranslator on ch. 55 (TPO: 20w,
HAAT: 15 f1.) to rebroadcast indirectly KTVN(TV)
Reno. Ann. June 19.

® Duckwater et al, Nev.—Railroad Valley General
seeks CP for new UHF translator on ch. 66 (TPO: 20w,
HAAT: 15 1) to rebroadcast indirectly KTVX(TV)
Salt Lake City. Ann. June 19.

@ Fabius, N.Y.—Gerald E. Devine seeks CP for new
UHF transiator on ch. 68 (TPO: 100w, HAAT: 27 f1.)
to rebroadcast indirectly KLXA(TV) Santa Ana, Calif.
Ann. June 19.

m Salem, Ore.—Full Gospel Fellowship, Salem Chap-
ter seeks CP for new UHF translator on ch. 61 (TPO:
100w, HAAT: (00 ft.) 10 rebroadcast indirectly
WIJIAN(TV) Canton, Ohio. Ann. June 19.

& Miami, Tex.—Miami Translator System Inc. seeks
CP for new UHF l(ranslator on ch. 55 (TPO: 100w,
HAAT: 55 ft.) to rebroadcast indirectly KETA(TV)
Oklahoma City. Ann. June 17.

B Orangeville, Utah—Emery Counly seeks CP for
new UHF translator on ch. 62 (TPO: 100w, HAAT: 18



fi.) o rebroadeast directly KBYU(TV) Provo, Ulah.
Ann. June 19.

m Ashford et al, Wash.—Pierce County TV seeks CP
for new UHF (ranslator on ch. 56 (TPO: 20w, HAAT-
60 f1.) 1o rebroadcast directly KIRO(TV) Seatile. Ann.
June 17.

& Ashford el al, Wash.—Pierce County TV seeks CP
for new UHF translator on ch. 67 (TPO: 100w, HAAT-
60f1.) to rebroadcas! directly KTPS(TV) Seattle. Ann.
June 19.

® Burns, Ore.—Countywide TV Translaior District
seeks CP for new UHF translator on ch. 69 (TPO:
100w, HAAT, 15 ft.) 1o rebroadcast directly
KTVZ(TV} Bend, Ore. Ann. June 17.

m Maloul et al, Wash.—Okanogan Counly seeks CP
for new UHF translator on ch. 67 (TPO: 100w, HAAT-
20 f1.) to rebroadcast indirectly KSPS(TV) Spokane.
Wash. Ann. June 19,

B Tonasket et al, Wash.—Okanogan County seeks CP
for new UHF translator on ch. 67 (TPO: 100w, HAAT"
40 f1.) to rebroadcast indirectly KSPS(TV) Spokane,
Wash. Ann. June 19.

Cable

m Tel-Com Inc. for Little Robinson, Long Fork and
Elkhorn Creek, all Kentucky (KY0433-35) new
syslem.

& Acton CATV Inc. for Leon, Fla. (FL0224) add sig-
nal.

8 Century Cable of Southern California for La Habra
Heights, Calif. (CA0802) new system.

B American Television and Communications Corp.
for Marshatl, Minn. (MN0OOO1) add signal.

m Fiichburg Cable Communications Group el al for
Fitchburg, Wis. (W10220) new system.

® Niall Communications Group et al for Hazel Green,
Wis. (WI0221) new system.

B Troy Cable Communications for Marysville and
Paris, both Ohio (QH0758.9) new system.

B Dokel Communications Corp. for Kenbridge, Va.
(VA0239) new sysiem.

| Niall Belmont Cable Inc. et al for Belmont, Wis.
(W10222) new system.

8 UA-Columbia Cablevision of Tex Inc. for Fort Sam
Houston, Tex. (TX0627) new syslem.

® Vision Cable of Pinellas Inc. for Clearwaler and
Belleair both Florida (FL0492,3) new sytem.

& Acton CATV Corp. for Benton Harbor and Benton,
both Michigan (MI[0182,200) add signal.

m Perry Cable TV Corp. feor Indiantown, Fla.
(FL0O494) new system.

m Midcontinent Cable System for Gettysburg, S.D.
(SD0050) add signal.

m Video Vision Inc. for Bells, Tex. (TX0628) new
system.

B Video Vision Inc. for Whitewright, Tex. (TX0630)
new system.

m Sce-Nor Cable TV of Sikeston Inc. for Sikeston,
Miner and Morehouse, all Missouri (MQO0053,54,82)
add signal.

| Communily TV of Madison for Madison, S.D.
(SD0040) add signal.

® Midcontinent Cable Systems for Redfield, S.D.
(SD0016) add signal.

B River Bend Cablevision Inc. for West Bend. Wis.
(W10218) add signal. i

® Warner Amex Cable Communications Inc. for
Hood River, Ore. (OR0216) add signal.

B Champaign Cablevision Co. for Urbana, Ohio
(OH0607) add signal.

& BA Communications lor Briarwood Village, Fla.
(FLO479) add signal.

® Safety Systems Inc. for Merrill, Wis. (W10045) new
system.

B North Utah Community TV Inc. for Hyde Park,
Providence, Millville, Nibley, and Hyrum all Utah
(UT0040-44) new system.

m Clearview Cablevision Assoc. et al for Murrell In-
lets, S.C. (SC0152) new system.

B Siorer Communications of Jefferson County Inc.

for Windy Hills, Ky (KY0432) new system.

m Cablevision Co. for Forestdale, Ala (ALO186) new
system.

® CATV of Burhington Inc. for West Burlington, lowa
(IAO110) new system.

& Video Vision Inc. for Savory and Grayson, both
Texas (TX0629.31) new sysiem

m Amburgey Cullen et al for Hanover, Coal Moun-
1ain, Bruno and Varney, all West Virginia {WV0634-7)
new system.

® Black Hawk Cable Communications Corp. for North
Richland Hills, Tex. (TX0632) new system.

B Tele-Media Co. of Addil Inc. for Hoelloway, Ohio
(OHO761) new sysiem.

B Ross Counly Cable TV Inc.
(OHO760) new system.

® Tel-com Inc. for Malewan, Red Jackel. Blackberry
City, North Matewan and Newtown, all West Virginia
(WV0628-32) new system.

® Blue Water Cable Inc. for Rose Hill, Kan. (KS0221}
new sysltem.

for Twin, Ohio

m Cablevision Systems Long Island Corp. for East
Rockaway, N.Y. (NY0849) new sysiem.

® Cablevision of Chicago el al for North Riverside, Il
(1L0399) new syslem.

| Storer Communications of Jefferson County Inc.
for Minor Lane Heights, Cherrywood Village, Shively
and Belleneade, all Kentucky (KY0439.8.6.7) new
sysiem.

B Community Cablevision Inc. for Frankfort, Kan.
(KS0224) new system.

B Brookhaven Cable TV lInc. for Brookhaven, Lake
Grove, Patchogue and Beliport all New York
(NY052,45.1,363,581) add signal.

m Six Star Cablevision of Covina Inc. for Covina and
Culver City, both Calif. (CA0806.7) new system.

® Horizon Communications Corp. of Alabama for
Arab, Centre and Hariselle. all Alabama
(AL0015,73.47) add signal.

B Horizon Communications Corp. of Kan. for
Topeka, Kan. (KS0079) add signal.

® Horizon Communications Corp. of
O’Neill, Neb. (NE0040) add signal.

® Horizon Communications Corp. of Mo. for Knob
Noster and Whiteman AFB both Missouri
(MQ0034,85) add signal.

B Vision Cable Television Co. for Fort Lee, Cliffside
Park, Edgewaler, Englewood Cliffs, Fairview, Palisades
Park, Ridgefield, Ridgefietd Park, Litlle Ferry and Gut-
lenberg, all New Jersey (NJO082, 32, 92, 209, 51. 53,
52, 03, 54, 339, 8) add signal.

B Spencer Community Antenna System Inc. for
Spencer, lowa (1A0023) add signal.

m Coweta Cable Corp. for Newnan, Ga. (GAQ10S)
add signal.

m NewChannels Corp. for Marcellus, Salina and
Liverpool, all New York (NY0847,48.346,26) add sig-
nal.

® Audobon Electronics Inc. for Medford Lakes, Med-
ford, Fort Dix and McGuire AFB, all New Jersey
(NJ0386, 410, 255, 113) add signal.

® Co-Op Television Inc. for Wardensville, W. Va.
(WV0627) new system.

B Telerama Inc. for North Randall and Euclid, both
Ohio (OH0757,6) new system.

Neb. for

Call Letters
Applications
Cail Sought by
New AM's
KRHS Holiday Broadcasting Co, Bullhead City, Aniz
WGFE Morovis Radio Assoc.. Morovis, PR.
Existing AM’s
KIEL KGMR Jacksonville, Ark
WLQV WCZY Detront
KALO KTRM Beaumont, Tex.
Existing FM’s
WBDJ WWCM-FM Brazil, Ind

Broadcasting Jul 21 1980

WGLU

WLNE

Grants
Cali

WCTA
KELG

KZIG

KNAZ
KOKI

WAFL
wLQy
Wwzz
WRMV
WTNY
KQDJ
KBLQ

KRHS-FM
WAFL-FM

WKQA
KNJY
KYLC
WYYS

KCPO

WFMM Johnstown, Pa
Existing TV
WTEV New Bedford, Mass.

Assigned to

New AM’s
Crockelt Broadcasting Coip., Alamo Tenn

Bastiop County Communications inc.. Elgin,
Tex

New FM

Cave City Public schools, Cave City, Ark
New TV’s

Willlam H Sauro, Prescoll, Anz
Tulsa 23, Tulsa. Okla

Existing AM’s

WTHO Milford, Del

WADY Hollywood, Fla

WYND Sarasola, Fia

WKYZ Herkimer. NY.

WWNY Watertown, N.Y.

KEYJ Jamestown, N.D

KBLW Logan Utah

Existing FM's

KRHS Bullhead City, Anz
WAFL Milford, Dei

WZRO Pekin, 1lI

KLNQ-FM Clinton. lowa
KRMS-FM Osage Beach. Mo.
WLVV Fairfield, Ohio
Existing TV

KCPQ-TV Tacorma, Wash

Services

MEASUREMENTS, AM-FM-TV

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY

Monitors Repaired & Certified
103 S. Market St.
Lee's Summit, Mo. 64063
Phone (816) 524-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass 02138
Phone (617) 876-2810

DOWNTOWN COPY CENTER

updates-search services-mailing

Wash,, D.C. 20037 202 452-1422

FCC Commercial Contractor
AM-FM-TV & NRBA lists—tarift

lists, C.B.. Amateur, etc.
1114 21st St., N.W.,

AERONAUTICAL CONSULTANTS

Jower Location/Height Studies
FAA Negotiations
JOHN CHEVALIER, JR.
AVIATION SYSTEMS

ASSOCIATES, INC.

1650 So Pacific Coast Hwy

Redondo Beach, CA 90277
{213} 3782281




Professional Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey

Telecommunications Consuiting
Member AFCCE
5390 Cherokee Avenue
Alexandnia, Virgimia 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz, PE.
Charles | Gallagher. P.E.
1334 G St. NW., Suite 500
Washington, D.C. 20005
(202) 347-1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St, N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St, N.W,, Suite 703

{202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Courl
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St. N.W.. Suite 606
Washington, D.C. 20005
{202) 296-2722

Member AFCCE

A, EARL CULLUM, IJR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214} 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #2805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.
(301) 589-8288

THOMAS B. SILLIMAN. P.E.
(812) 853-9754

Member AFCCE

Moffet, Ritch & Larson, P.C.

{Formerly Sitiman Mottet & Kowaiski P C
CONSULTING ENGINEERS

1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500

Member AFCCE

STEEL, ANDRUS
& ASSOCIATES

Dawd L Steel, Sr. PE.
R.D 1, Box 276, Grasonville. Md 21638
(301) 827 8725
Alwn H. Andrus, PE
351 Scott Dr. Silver Spring, Md. 20904
(301) 384-5374

Member AFCC L

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M SL, N.W., 659-3707
Washington, D.C, 20036

Member AFCCE

CARL E, SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFOCOE

VIR JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys
345 Colorado Blvd.—80206
(303) 333-5562
DENVER, COLORADO

Member AFCCE

E. Harold Munn, Jr,
& Associates, inc.
Broadcast Engineering Consuitants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING
250 West 57th Street
New York, New York 10019
(212) 246-3967

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
consu[ung fnginuu
6934 A N. University
Peoria, linois 61614

(309) 692-4233
Member AFCCE

MATTHEW ]. VLISSIDES, P.E.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS. STRUCTURES
Studies. Analysis. Design Modifications.
Inspections. Supervision of Erection

7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703} 356-9504

Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS

75218
Computer Aided, Design & Allocation Studies
Field Engineening,

(214) 321-9140

Member AFCCE

RADIO ENGINEERING CO.
Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD
ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

(805) 688-2333
Serving Broadcasters over 35 years

JOHN FEX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsyivania Ave., NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013
Tel (313) 6426226 (202) 293-2020

Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and industry specializing in instruc-
tional and broadcast television, cable dis-
tributi sound rei to meet
short and long range needs of engineering
and the objecti of

POHTS ENGINEERING
301 South Alien St.—Suite 301
State Coliege, PA 16801 814/234-9090

Member AFCCE

FIELD ENGINEERING SERVICES

Speciahzing in Small Market AM-FM TV
Design-Installation-Maintenance. Com-
plete system overhaul, update. checkout.
proofs, diagramming, instr Book, equip-
ment inventory
REALISTIC RATES ON A REGULAR OR
ONE-TIME BASIS.
Tempteton, California 93465 Phone
8054341712 /24 hrs. MEMBER: SMPTE

confact

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for avatlabitities
Phone: (202) €38-1022




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Experienced Sales Manager, for successful Min-
nesota station. Must like to sell & manage, complete
responsibility for Sales Department, We are growing,
would you like to grow? Send resume, Box F-195.

Station Manager position open with Regional
Broadcasters Group. Powerful AM/FM combo in com-
petitive, desirable market. Sales Managers wanting
their own station or present GM's looking for a new
challenge, call Don Anderson, WGRD. Grand Rapids,
616—459-4111,

Sales Manager for dominant Eastern Shore AM-FM.
Salary, commission, expenses. Excellent sales, staff,
and equipment, telephone 215—326-7373.

Tallahassee, Florida Sales Manager and Salesper-
son wanted. A chance to get in on the ground floor of
the new WTAL, soon to be the talk of Tallahassee,
Florida's beautiful city, pending FCC approval, of
course. Prefer Tallahassee radio veterans, but will con-
sider all applicants. All EEO guidelines affirmatively
observed. Send resume to Donald C. Keyes, WNYN,
1515 Cleveland Avenue North, Canton, OH 44703,

Sales Manager or Station Manager. Expernenced/
qualified, to work with young sales staff in growing
small/medium market in the Northeasl. Send confi-
dential resume to Box G-20.

Ilinois small market FM looking for sales and pro-
motion oriented person to manage entire staff. Person
selected will be directly responsible to ownership.
Salary plus commission. Box G-121.

Manager/Sales manager needed for leading mid-
western FM station in college market, Experience
needed. EEO. Resume to Box G-147

| need an all around individual to assist manage-
ment. Some experience In engineering, fill in an-
nouncer & sales. Ideal for retired engineer or person
on way up. 5 Kw near Si. Louts. Person to person for
mgr. only. 314 —586-8577

Wanted: Sales manager for Schulke Beautiful
Music format, Utica-Rome market. Number one rated
Arpitron station. Outstanding position, growth
unlimited. Previous expenience in selling beautiful
music necessary. Contact William R. Williamson.
General Manager WIBQ/WIBX. PO Box 950, Utica, NY
13503, Phone' 315—-736-9313. An EQ.E. employer

Fresno Group Broadcaster seeks iocal sales man-
ager for Beautiful Music station. Market's No. 1 rated
station. Must have ablity to direct and motivate cur-
rent sales staff and implement current sales programs.
Must be creative communjcator with a good track
record. Call or write: John Tilsan, KKNU, PO Box 4261,
Fresno, CA 93744 209-—-485-7272. EQOE

Account executive for expanding sales department.
FM station approximately 60 miles trom Pittsburgh.
Applicants should have one or more years experience,
Salary, commission, and excellent benefits. Apply In
writing to WTRF Radio, 96 Sixteenth Street, Wheeling,
WV 26003 by August 8, 1980. An Equal Opportunity
Employer.

Dynamic General Manager/Sales Manager for ma-
jor New England AM-FM. Must have strong sales back-
ground, be able to motivate and carry a top local list.
Excellent salary, benefits and incentives. Send resume
to Dick Robinson, 6 Suncrest Lane, Farmington, CT
06032 or call 203—232-9988.

Station Manager and Program Director for a 50,000
Walt FM religious station on Eastern Shore of Mary-
land. Send resume and salary requirements to: PO Box
130, Princess Anne, MD 21853,

General Manager. Small market in Wyoming.
Aggressive, sales oriented. Manage and work short air
shift. Possible buy-in situation for the rnght person.
307 —864-2119 Bruce Long.

General Manager fos a strong, group owned AM-FM
combo in midwest market of 200,000. Experience
necessary. Salary and benefits in excess of $50,000.
EOQE. Send resume to Box G-158.

HELP WANTED SALES

Local Sales Manager —experienced especially
guiding and motivating four person local sales staff,
while same time selling and servicing your own ac-
count hst. Chance to be manager within six months for
nght person. E.OE. Springfield, Massachusetts Box
F-236.

Excellent opportunity with WCIT Radio, Lima, Ohio
{0 replace account executive leaving after 8 years. Ac-
tive account list for experienced sales person. Com-
mission. EO.E. Call Robert F Rice for interview at
419-—228-9248.

Sales Manager with saleable ideas willing to take a
chance on a beautiful commission basis with major
market AM full timer. Up to 40% on personal sales plus
overwrite on others. Big meney potential, Box G-68.

Combo salesperson/announcer who can handle
mornings and take over established list. Single station
small market. S150/week salary plus 15% commis-
sion. Earnings polential $18.000+. Send tape and
resume to Wm. J. Clark, KTOC, 622 Hudson Avenue,
Jonesporo, LA 71251,

Make Big Dollars with a growing broadcast group! It
you can sell, there's no stopping you 1n our 9 station
group. We don't "nickel and dime" our advertisers or
our sales peopie. Only true professional, career
minded people need apply. Openings now in upstate
N.Y. with future possibilities in N.E, and Southeast.
Send resume immediately! All replies confidential!
E.O.E. Box G-131

Florida 100,000 watt FM—Growing active st
needs salesperson. Contact Jim Chaplin, PO Box
3192, Ft. Pierce 33450. Equal Opportunity Employer.

Radio Advertising salesperson: Expenence
necessary. Local Maryland station. Call 301 —
424-9292 for an interview. EOE.

Account Executives Wanted. Number one rated
AM/FM combination in New York suburban area. Ex-
cellent salary and commission plan. Must be a self-
starter. Send resume to Box G-152.

HELP WANTED ANNOUNCERS

Staff announcer needed iate August for Beautiful
Music combo. Good voice and reading a must ... pro-
duction ability desired. Send letter, resume and tape
to: Manager, WVEL/WGLO, 28 S. 4th, Pekin, IL 61554,
We are an Equal Opportunity Employer.

Staff person. Entry level. Creative. Imaginative. De-
pendable, Announcing-production. E.O.E. KHAS, Box
726, Hastings, NE.

Morning Personality needed for new high power FM
coming on socn in Shenandcah Valley We want a
mature communicator, not a DJ. Send aircheck and
resume to: Tom Manley, PO Box 1107, Harrnisonburg,
VA 22801. EQE.

Needed immediately .. Announcer with 1st Class
FCC hcense for Top AM Contemporary Music Station
in largest market in North Carolina. Minorities en-
couraged. Send tapes and resumes to Bill James,
WCOG Radic, PO Box 8717, Greensboro, NC 27410.
EOE.

Beautiful music station in a top 10 market in the
booming sunbelt needs a professional, experienced
announcer with production skills. Acquisition minded
major group, with future rcom for growth; excellent
fringe package. An Equal Opportunity Employer. Box
G-57.

Announcer/PBP Live in orne of US’s most
beautiful areas. Modern Country, WPED/
WCMZ(FM)PQO Box 8, Crozet, VA 22932, EQOE.

Experienced announcer with creative airwork and
commercial production. Good voice and air per-
sonality first phone preferred N.C. AM and FM. EQE.
Send resume to Box G-63.

Air talent needed immediately for 50,000 wat! coun
try AM and 100,000 watt rock FM in North Caroline
Must be strong on production, personality and comm
munmity involvement. Send tape and resume to: Jor
London, Program Director, WFENC-WQSM. Box 35297
Fayetteville, NC 28303. EOE/MF

Experienced Night Personality for exciting statiol
in medium northeast market. EQO.E Reply Box G-66

Immediate openings for full and PT announcers wit!
strong production abilities Top 40 AM/Adult conlg
FM. Good attitude a must. Located on NH seacoas:
Rush tapes & resumes to: Mike Pomp, PD, WWNF
Radio, Rochester. NH 03867. EQE.

Wanted: Morning personality, very strong on pro
duction. Adult rock format in Missoula. Montana. Con
tact Steve Benedict 406 —728-9399.

Immediate opening for all-night personality Leadin
Pop Adult with heavy emphasis on oldies Ex
penenced preferred. Minonties are encouraged to ap
ply. Send tape, resume and salary requirements Bi
Craig. WITY, Box 142, Danville, IL 61832 EQOE MIE

Maryland Adult Contemporary seeks morning
drive communicator. Tape/resume to WARK, PO Bor
1006, Hagerstown, MD 21740 No phone calis please

50,000 watt FM, Top 40 seeks gualified drive time
jock. Good production necessary. No beginners. No. *
in market Tape and resume to: WKHI, PO Box 758
Ocean City, MD 21842, No phone calis. E.Q.E.

One of America’s great radio stations 1s now taking
talk show tapes and resumes for tuture consideration
Send to Tom Barsanti. Operations Manager, WTiC AM.
FM, One Financial Plaza, Hartford, CT 06103. EQOE. M/F

Pop Adult Announcer (PD) and AM Drive News
positions now available at AM/FM operation in Central
N.Y. smali market college town wijth larger market
sound. Join our rapidly growing broadcast group and
grow with us. Send tape and resume to WDOS/WSRK,
104 Chestnut Street, Oneonta, NY 13820 E.O.E.

Morning Drive Personality needed at areas No.1
Country Station. Experience and talent a necessity.
Great opportunity with a growing station Send resume
and tape to: Henry Beam, WAEY, Box 1011, Princeton.
WV 24740. EQE.

Top N.E. Suburban N.E. station desires ex-
perienced creative production person and good con-
temporary D.J. Exciting opportunity! Send tape and
resume to G James, WARE, 90 Scuth Street, Ware, MA
01082.

Production specialist needed for Texas Station.
Automation experience helpful. Good position working
with fine staff. EOE. Send resume to Box G-126.

HELP WANTED TECHNICAL

Are you tough enough o be Chief Engineer where
the cowboys are mean, the summers get hot, the win-
ters get cold, the wind biows over our three towers at
least twice a year, the lightring paris your hair, and the
women are good-looking? Call Two-Gun Gordon 1n
Lamar, CO. 303—336-2206.

Chief Engineer: Duties: Maintenance of existing and
installation of new public radio broadcast facilities as
well as installation and maintenance of VHF-TV
lranslators. Requires: 1st class FCC license, previous
exonerience in broadcast engineering. App deadline:
Aug. 1, 1980. Salary: DOE. Contact: Bruce Thenauit,
KRBD FM, 2415 Hemlock Street, Ketchikan, AK 99901
or phone 907 —225-9655. Rainbird Community
Broadcasting Corp. 1s an Equal Opportunity, Affirma-
tive Action Emplover.

Chief for Chicago area FM/AM, Requires 1st phone,
strong background n studio and transmitter mainte-
nance. Digital knowledge needed. Experience n radio
a must. Should be self-starter, able to work without
direct supervision, Contact Ronald K. Craven, General
Manager WBMX 312—626-1030 or 408 South Oak
Park Avenue, Oak Park, IL 60302. An Equal Oppor-
tunity Employer.
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HELP WANTED TECHNICAL
CONTINUED

Major Broadcast Group seeks experienced chief
engineer for dominant SE. AM/FM operation. DA
"hands-on and aulomation experlise necessary. All ap-
plications should include extensive resume, salary
history and compensation requirements. Equal oppor-
tunity employer Please reply to Box G-60.

Chief Engineer: For leading AM/FM facihty in one of
the best recreational areas of the Onio Valley. Direc-
tional AM, Ciass C FM, group stations. Need perma-
nent, hard working individual with good references —
applicant should be knowledgeable in studio and
transmitter maintenance and directional operations.
EOE. Send resume and salary reguirements to:
General Manager WKYX, PO Box 2397, Paducan KY
42001

Assistant Chief Engineer for WSPD Radio, Toledo,
Ohio, a full-lime 5 KW station, First Class License re-
guired, with experience In preventive mantenance,
transmitters, studio construction and directional an-
tennas. Salary negotiable. Equal Opportunity
Employer. Send resume with references to Chief
Engineer, WSPD Radio, 125 South Superior, Toledo,
OH 43602.

Where are you? Somewnhere there has 1o be a good
enginees familiar with autornation and stereo who
would enjoy pleasant small town living in the South-
east. We're an AM/FM with background music. Send
resume and salary requirements to Al Kahn, WJSK,
Lumperton, NC 28358.

Chief Engineer (AM and FM), If you have been work-
ing with a good chief and are ready for your own situa-
tion, aggressive Midwestern broadcasting group ac-
cepting aoplications now for early August employ-
ment. Contact Bill Cunningham, Mitchell Broadcast-
ing, Box 31777, Omaha, NE 68131. Equal Opportunity
Employer.

Group broadcaster iooking for experienced chief
engineer for major market station. Applicant must oe
well versed 1n FCC regulations, plus have a good back-
ground 1n record keeping. Excellent starting pay plus
benefits. EOE Send complete resume and references
to Box G-127

HELP WANTED NEWS

Major Market Newsperson: tired of the broadcast-
ing boogie? Why suffer big city hassles and insecurity
just to stay in a major market? We offer you major
market radio in the country. KFGO-Fargo, North
Dakota, has won five state and regional news awards
in the last year We need a heavy morning anchor. We
pay major market salaries. T&R 10 Jay Joiner, News
Director, KFGO Box 2966, Fargo, ND 58108. E.O.E.

Hardworking, Energetic newscaster/reporter
needed for 50KW AM, 1000KW FM, Southeastern N.C.
stations. Experience required. Good pay. Send tapes,
resumes, salary requirements in first contact. Doug
Fellows, WFENC/WQSM, Box 35297, Fayetteviile, NC
28303. EOE. Women, minonties encouraged to apply.

Solid News Operation at 50 kw A/C in New York's
capitol city has immediate opening for dedicaled
anchorireporter. Send resume and tape to Phil Gregory,
News Director, WPTR, PO Box 12279, Albany NY
12212,

News Director Wanted for one of the Midwest's out-
standing radio news departments. Need experience,
judgment and penchant for hard work. Resume and
tape to Dick Record, WiZM & Z-93, La Crosse, WI.
American's number one smat! city

Established Virginia station iooking for broadcast
journalist lo join growing news department. Good
delivery, reporting and writing skills a must. Send tape,
resume, expected salary and writing samples to News
Director, WFLS AM-FM, Box 7275, Fredericksburg, VA
22401. An EOE. affirmative aclion employer.

Radio news hound needed for afternoon anchor and
evening field reporting. Strong writing and good voice
essentjal. Dominant news organization in medium up-
per midwest market. An Equal Opportunity Employer.
Send resume to Box G-137

Coloradol News and Public Affairs Director for Com-
munity-Involved fulitimer in Southern Colorado’s best
hunting, tishing and skiing area. Farming area of 40.-
000. New ownership presents ground-floor oppor-
tunity for hard worker. Send tape and resume to Bob
Gourley, Box 631, Monte Vista, CO 81144

General Manager —One man station type who sells
does arr work — writes great copy Three decades ot
know now. One or two station market — prefer South or
deep West. Family man, settled looking for permanan-
cy and ownership. AC 813—447-1478 Jim Brownell
101 N. Glenwood Avenue, Clearwater, FL 33515,

Extraordinary News Operation in AP-award-win-
ning. Billboard's "Station of the Year" needs ex-
perienced pro who can dig, read, and write by our
standards. }{ you're good enough to join our expanding
departmen!, send tape and resume to Bob Bender,
WDIF Radio, PO Box 10.000, Maron, OH 43302. EOE

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Best Production Job in the business. Join news-taik
WPXN and T™ stereo rock WPXY as we move to new
studios August first. Work with brand new state of the
art equipment including Audiotronics consoles, 'TC
carts and splice finder, new TM production library.
Opening salary near 20,000 dollars with five day
week, three weeks vacation, health plan, free life in-
surance. Send resume, references, tapes, record of
stable employment, and ten minules of news reading
to Manager, WPXN, 55 Saint Paul Street, Rochester, NY
146086, We're red hot. Equal opportunity employer.

| Like Radio People with first class tickets because
they tend to be serious about the business. If you have
one and other radio skilis (PD, MD, PBP strong copy/
production, etc). Tell me about it. Box G-55.

Announcer/PD/MD position opening soon due to
promotion within company. Send tape, resume and lef-
ler of philosophy to Charlie Harrigan, Radio 790,
KEKA, PO Box 1386, Eureka, CA 95501. Group owned
operation, E.O.E.

Wanted Immediately: Experienced program direc-
tor. Good commercial voice required. Prefer somecne
with football pfay by play experience. Send resume,
audition tape, and salary requirements to Willlam B.
Hilton, WBUY Radio, PO Box 668, Lexington, NC
27292 EQE.

Program Director/Operations Manager-100,000
Watt regional station, midwest. Excellent administra-
tor, supervise, lead entire station day to day operation
excepl sales. Perfect for programmer wanting station
management. Knowledge of programming, copy, pro-
duction. Take charge person. Respond immedialely.
Box G-146.

SITUATIONS WANTED MANAGEMENT

General Manager: experienced in all phases of sta-
tion operation. Sales — programming - FCC
renewals. Looking to grow with night station. Box
G-161.

Twenty years program and sales experience
medium and large markets. Long-term situation. Bill,
602—955-1073.

SITUATIONS WANTED SALES

Sales Manager. 20 years in radio. 5 sales. Small
market. 308 —-384-4706 after 7. Anyume weekends.

Administrator with engineering background
seeks position as operalions manager with a large or
medium market station. I've been in radio six years.
with network and top twenty market experience. Box
G-5.

Distress sale? Don't doit' Place me in your driver's
seal now: in 60 days | can work a turnaround. Com-
petitive markets only! My energy is endless, my in-
centive, equily ownership. Reply Box G-21

General Manager: A solid professional broadcaster
with 17 yrs experience all in management. Skilis in-
ciude heavy sales and promotions, strong leadership
and motivator, an organizer that sets goals and
acheives those goals. Experience managing small,
medium, major markets both AM/FM. Looking for
above average opportunity. If success breeds success
check out this successtul dedicated pro. Best creden-
tials avallable. Box G-58.

If seeking a salesman for your jukebox, iook some-
where else. 30 years radio— TV —PR. Know FCC rules,
proagramming, production, all internal activities.
General manager available. Any size market: sunbelt
preferred, all considered. Box G-145.

Major Market ... 8 years experience as General
Manager in a highly competitive top 15 market. Exten-
sive sales, programming and administrative skitls all
documented by a successful performance record.
Your response to this ad will reveal a professional
broadcaster with many qualifications which can be
affirmed through muitiple references. Box G-148.

General Manager—13 years mgl. experience in
medium and major markets. | specialize in making
stalions profitable that don't have ratings. I've done it
with religious, country, beautiful music and community
oriented formats. Let me lead your station to more
sales and protits. Box G-156.

Knowledgeable, aggressive safes pro seeks per-
manent position In Sales or Sales Manager siot. Any
size market. Box G-129.

SITUATIONS WANTED
ANNOUNCERS

Currently contemporary country in Milwaukee,
seeking Top 40 or Pop/Adult In New England area.
Keith, 414 —-769-6966.

D.J./Announcer 30 years experience 3rd class
ticket seeks any situation Georgia or Southeast except
Florida John Sullivan 404 —872-6830 If no answer
404 —-872-0103 leave message.

Got the ticket need the break 1st phone willing and
able seeking break production expenence will relo-
cate call Martin 212—369-5729.

Billboard’s Military Personality for 1979. Seven
years AFRTS. A/C, Top-40 or AOR. Wes Wilson, Box
5678, APO NY, 09283.

Four years board experience, one year PBP; know
“modern country” some rock. Prefer southern Rockies,
southwest, or west coast. Call anytime 307 —
672-2182.

I’ve missed many opportunities to shut up, but can
make 1t pay off for you. Broadcaster-Writer-Salesman
with brains energy and excellent background (re-
cently trained). Love small market. Fosr openers, call
Dan 212—548-1184.

2 Years Solid Experience. Looking for good station.
Excellent reader. Professional sound. Dependable. Will
go anywhere. Call Bob Long 414—547-0748.

D.J., News, Sports, Prod. 3rd. Adult Contemp. MOR.
Availlable immediately. T&R on request. 408 —-224-
0548.

DJ with 2 1/2 years experience 3rd ticket, wants
full-time Top 40 position. Box G-51

Lady Announcer/Copywriter seeks news position,
Some experience. Good voice, personable. Going for
1st phone. For T&R: Martine Wood, 3008 Harrison
Street, Oakland, CA 94611 415—834-1124/3122.

Presently employed, already sold the snow tires
and ready to go South, Southwest before winter. 6
years experience jock, presently continuity director.
College & H.S. football PB.P Fisrt phone versatile &
hard worker. Call Steve Snyder 412—246-2822 or
write Box 764 Republic PA 15475,

Country PD/DJ. Good production, good references.
Extensive automation expernence. Male, 29, prefer
Southeast, no small markets. Now available. Dan
Mitchell (Hollenberg) 317 —489-4677

Experienced DJ, good production, looking for a per-
manent position in good small market. Bill Jenkins, PO
Box 1045, Charlottesville, VA 22902, 804 —296-0987.

Newscaster—Skilled Writer—Warm, personable
D.J. Articulate delivery, polished speech (Communica-
tions Degree) available for small market with modest
budget, trees and fresh air. Excellent tape and music
background. Box G-142.

Atfirmative Action Employer’s —Black male mar-
ried hardworker with First Phone, Bachelors degree,
Navy Veteran, Broadcast School graduate. Looking for
first job as announcer, newscaster, production. Any for-
mat. Box G-110.
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SITUATIONS WANTED ANNOUNCERS
CONTINUED

Solid announcer, versatile, single, will travel. Call
Jeff Branch 414 —282-8927.

Aggressive sportscaster fresh out of college with
experience in announcing basketball, football, base-
ball, hockey. Also experienced in disc jockeying, news,
and sales. Tapes availlable. Call Doug at 419—
924-2938.

Young broadcaster with 1 year major market ex-
perience needs work, Have done talk, D.J., news, pro-
duction, and even some janitorial work. Need 900/mo.
Any size market, fine. Contact John Balley 303—
794-1949,

I’m named after a city in Texas but this experienced
Top 40 AM/PM Drive/Night jock 1s looking for a gig in
the East. Other areas considered. Good low voice, any
sloé, music, production—Bill "Houston!" 516—423-
0167

Minority jock looking for first break, tight board plea-
sant voice 3rd phone looking forward to relocating and
willing to go anywhere ready now. Box G-155

Consider: pleasant voice, creative production,
copywriting experience, communications degree, and

dedication. Desire small market experience anywhere.

For tape, resume, call Bill: 413—733-8804.

Sweating! Station sold. Currently production direc-
tor/mornings. 22. Six years small markets —seeking
afternoons, middays. Southeast. Box G-170.

SITUATIONS WANTED TECHNICAL

Pm working for the Mutual Broadcasting System, ad-
ministering the installation of their satellite system. I'm
looking for a engineering management position with
an aggresive company that 1s directly involved with
radio broadcasting. Write Jon Banks, 1506 Hollindale
Drive, Alexandria VA 22306, or call 703—685-2083
from 9-5.

SITUATIONS WANTED NEWS

Accomplished Anchor-Reporter—R-TV News/
Sports. Degree. Call Hank Holmes 617 —679-6857
after 2 p.m.jeves. Box F-221.

Experienced newswoman .. currently working in
Milwaukee. I'm good on the air, phone, beat work. Call
414 —282-0508 afternoons.

Sportscaster with commercial experience available
excellent production sales and air shift skills will relo-
cate Mitch 212—376-4664.

Sports Director with administrative and budgeting
experience. My total sports coverage honored as
state’s best two consecutive years. Family man, in-
volved in the community Box G-79.

Sportscaster looking lo move up to the medium
market. Strong on PBP and focal sports reports, with
interviews; award-winning-documentaries; and can
handle all aspects of your sports operation, tor on-air
work to total responsibility for technical and contrac-
tual arrangements. Emphasis on positive and obiec-
tive reporting to give your station a professional sports
sound. Box G-81.

Award winning sportscaster looking for step up,
medium marke! desired, plenty of commercial ex-
perience. Strong PBP all sports, talk, good voice. Also
news director's experience, capabie air shift, some
sales. Can relocate, resumes, references, airchecks
available. Box G-85.

Superior medium market PBP/sportscaster seeks
new challenge at qualily station. 516—781-0037,
Gary.

Sportscaster, 28 veteran olympics and big ten
seeks PBP college football and basketbail. Will pro-
duce best package in country, Box G-62.

| can do it alll Sportscaster 18 years experience, p-
b-p, talkshows, interviews, Central PA preferred 717 —
367-0536.

Sportscaster, 6 years, Network exp football, basket-
ball, baseball, Dan Lee, 316—231-6205.

ExperienCed Repaorter, good voice, BA Journalism.
Prefer southwest. Call 213—769-9953 or write Box
G-8.

Sportscaster — Top- 10 midwest market experience. |
write, report, produce and handle daily sportscasts
and play-by-olay. Looking for increased responsibility
and opportunity In large or medium marke! Let's talk
now for faJl start. 517 —546-7765 mornings.

News director with six years expenence in small
and medium market seeks medium market ND pos-
tion or major market reporter position. Minimum salary
$15,000. Call 217—243-6675.

Sportstalk Host seeks major market challenge. Fi-
ery, opmnionated, knowledgeable, creative, saleable,
respected Currently doing sportstalk in big league
market Major league PBP experience on 50,000 watt
radio and television. Box G-125.

News Pro available. Young, aggressive, medium
market experienced, former ND, top references 715—
845-1058

Former news director with Colorado AM/FM/TV for
five years. Currently with Congressman in Washington,
D C. Seeking return to small-medium market broad-
casl journalism in West. Jim Huska, 703 Morningside
Court, Herndon, VA 22070, 202—225-9802.

Sportscaster 4 years play by play sports talk Board
work production. Prefer midwes!, Available 1m-
mediately. Box G-112.

Experienced energetic street reporter with
medium market background and network exposure
looking to mave up. Prefer East out will consider any-
where. Five years in radio. Box G-159

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Program Director. Station sale makes available PD./
O.M. Solid experience includes motivation, budgeting,
promotions, community service, sales, Arbitron No. 1,
engineering, A A, dedication. Box F-146.

Experienced auditor with over 5 years in broadcast-
ing seeks senior accounting of auditing spot. Wil
travel and relocate. Resumes furnished. Box G-35.

Cost conscious, profit oriented, serious dedi-
cated professional seeking Program Direclor and/or
Cperations Manager position Four years experience
in medium market programming and operations. Com-
munity involvement, ratings, audience and music
research, promotion. formatic expertise plus cracker-
jack admininstrator. Desire opportunity with people
orented company. Format, market size, geographic
location unimportant. Cail Kim at 215-—437-5401

Top 10 Talent, Workaholic with superior manage-
ment/leadership abilities. Available to PD. your station
and gutde It to number one! Box G-138.

Six years small markets: 22. Seeking program
directorship. Currently production director/mornings,
Best reference current employer. G-175

Promotion Manager for fast-growing, well-equipped

-network affiliate in top 100 southern market We cur-

rently have the best [ocal programming, production
expertise and promotion In our market You'll be a
Department Head with good-sized budget and plenty
of encouragement. Send resume and tape o Ken
Gerdes, General Manager, WAFF-TV. PO Box 2116,
Huntsville, AL 35804. (EQE)

Staff Analyst: Assists GM In performing mstitutional
research, preparing and coordinating requests for fi-
nancial assistance. design and application of man-
agement systems. S$S14389/month. Application
deadline: 8/15/80 Contact Larry Condit. KTEH, 100
Skyport Drive, San Jose, CA 95110.

Developrment Manager —Duties: pfan and direct all
fund-raising activities for southern ETV network. Ac-
tivities include: membership drives, on-air fund-rais-
ing campaign, corporate underwriting, planning direct
mail campaigns and work with volunteers on local and
state level. Requires BA in Communications or related
fleld. Expenence mn public TV, fund-raising. Salary:
negotiable. Resumes to: APTN, 2101 Magnoha
Avenue, Birmingham, AL 35205

National Sales Manager job opportunity for a 4-sta-
tion regional TV network 1n 143rd ADI. Must have ex-
perience in working with national rep and agencies.
Sales development experience desirable Send
resume to Dave Stuart, General Sales Manager, KFYR-
TV, Box 1738, Bismarck, ND 58501 Equal Opportunity
Employer

HELP WANTED SALES

Professional salesperson needed to take over es-
tablished account list. One to two years of television
sales experience required. Must be well versed in all
facets of local direct and agency seiling. Tremendous
opportunity for growth and advancement with in this
group owned VHF ABC affilate. Contact or send
resume 10 Eric Zitron, WXEX-TV, RO. Box 888. Rich-
mond, VA 23207. Equal Opportunity Employer.

Account Executive, Expernenced TV AE. wanted in
top 90 market. Good benefits, good future. Someone
experienced n calling on agency and local direct
clients. Send resume to Local Sales Manager, PO Box
5580, Lexington, KY 40555

Local Sales Manager. Station in 110th market
seeks experienced self starter to lead sales staff. Must
have experience in working with agencjes as well as
smaller clients. Send resume and salary requirements
to Market Director, KAUZ-TV. Box 2130. Wichita Falls,
TX 76307. EOE.

Entry level local sales position at growing top 100
southern market TV stalion. Group broadcaster with
outstanding growth potential. Send letter and resume
to: Box G-115.

HELP WANTED TECHNICAL

TELEVISION

HELP WANTED MANAGEMENT

General Manager. We need a station manager
Somehow our managers make good at our station and
are captured by larger station opportunities or are
offered executive positions with the networks, We
seek an energetjc, expenenced manager who is pre-
pared to grow with a corporation which 1s making its
mark on the communications horizon We are a single
station market located in the northeast. Our building is
modern in every respect. Qur equipment will impress
you for a facility of our size. And, frankly, our financials
are in order. Bul more important, our people are com-
petent and committed. We offer a favorable salary, an
altractive fringe package and, signiticantly, owners
who provide a management environment conductve to
éour success. Let us hear from you in confidence. Box
-65.

General Manager, Public TV and FM: Supervise
$2 miilion budget. Staff of approximately 55. Must
have al least 5 years in broadcasting, including
department head and/or direct supervision of people.
Salary commensurate with experience. Upstate New
York. AA/EQE/M-f Send resume to Search Committee,
Box G-104.

Looking for good Assistant Chiet Engineer
tamiliar with RCA transmitter—TR 600, TK 630, Sony,
Phillips Engineer. Contact: Jim Robinson/WECA-TV
904 —893-3127

Videotape Duplicating, Post-Production, Remote
Fax company looking for Operating Engineers. Re-
quires broadcast relaled experience, electronics
school graduate or equivalent technical training and
first class FCC license Career opportunity, excellent
salary and company benefits, including pension plan.
Send resumes to Personnel, NET Television, Incorpor-
aled, 2715 Packard Road, Ann Aroor, Ml 48104. An
Equal Opoortunity Affirmative Action Employer.

Maintenance Engineer for Seattle network affiliate
Must have good digital background as well as broad
practical experience in TV broadcast maintenance.
EOQE. Contact Jack Shawcroft, PO Box 24525, Seatlle,
WA 98124. Phone: 206—223-5141

West Coast ABC Affiliate seeks quabtied chief
engineer with minimum five years administrative ex-
perience and heavy maintenance background. ECE/
Send resumelreferences to Box G-7

Immediate openings. First class VHF Network affili-
ate operation needs Engineer, TV maintenance
{studio), radio maintenance (transmitter and studjo.)
Must have 3 years previous experience and 1st phone
hicense. Equal opportumty employer. Contact: Henry B.
Ruh, Director of Engineering, WTH! AM-FM-TV, 918
Ohto Street, Terre Haute, [N 47808, 812--232-9481.
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HELP WANTED TECHNICAL CONTINUED

Manager of Engineering for growing PBS affjliate.
Seeking an innovative, progressive engineer to man-
age department, including broadcast operations,
emote truck, transmussion systems. Requires 1st
class license. Prefer maintenance and remote produc-
10N experience, MINimMum three years supervising an
2ngineering department Salary: open. Ciosing date
August 1 Send resume to: Howard Lowe, KVIE. PO
3ox 6. Sacramento, CA 95801. EOE/AA.

Transmitter Engineer: First Class Radiotelephone
Operator's License. 2 years specifically in broadcast
TV transmitlers, supervisory capability, keep transmit-
.er and translators on-air including nights and
~veekends, This 1s a maintenance position, $12,000.
Send resumes to Bob Owens, WSKG Public Telev-
sion, PO Box 97, Endwell, NY 13760. AA/EQOE/M-F

Chief Engineer for new ABC-TV affiliate station
under construction in South Central Georgia. Suc-
cessful candidate will have 5-7 years in UHF station
speration. Will be completely responsible for the in-
stallation and maintenance of all the stations
slectronic equipment. Salary competitive Send
resume and salary history to: Tom L Jones, General
Manager WVGA(TV), PO Box 1588, Valdosta, GA
31601 Temporary phone: 305—423-8299. Equal op-
portunity employer.

Video Technician—Repairs and mamntains TV and
related equipment including fixed facility and portable
egquipment, Requires Associates degree or equivalent
experience and at least 2 yrs. successful work with
video equipment. Salary $11.000. Excellent fringe
benefits, friendly atmosphere Apply to Personnel Of-
tice. Hampshire Coliege, Amherst, MA 01002 EEO/AA
Employer

Maintenance Engineer with strong background n
television maintenance and operation and first-class
license needed for 50-60 size Midwestern markel. An
EOE. Send resume and salary requirements to Box
G-1686.

PM Magazine/Detroit seeking cameraman/editor
with minicam and 3/4" editing experience. Send
resume and tapes to Helen Love, WJBK-TV 2, Box
2000, Southfield, Mi 48037

Chief Engineer (Lansing/Jackson, MI) Minimum five
years engineering experience; good management
abilities. Necessary to maintain ENG equipment, RCA
VCR and 2" VTR, plus Phillips color cameras. Salary
negoliable. Write . Personnel, WILX-TV, PO Box
30380, Lansing, M! 48909. Equal Opportunity
Employer.

Wanted: broadcast chief engineer: to be respon-
sible for the total supervision and operation of a public
broadcasting television and radio system in Southern
Minnesota. Station just received new grant to con-
struct total new TV and radio operations that will serve
some 240,000 persons in Southern Minnesota, must
have minimum of two years of formal schooling in
electronics, strong working knowledge of digital
electronics, five years maintenance experience In
broadcast systems, must be able to grasp and apply
good managerial policies First class FCC license es-
sential. Experience in building new broadcast
facilities helpful. Will manage staff of four full-ime
engineers and two part-time operators. Salary
$20,000 plus strong benefit package. Send resume
and references to Barry G. Baker, General Manager,
KAVT-TV Austin, MN 55812, KAVT, owned and oper-
ated by 1.5D. No. 492, 1s an equal opportunity
employer.

Fast growing production company in South
Florida, needs engineers to instail, mamntain and inter-
face latest state of the art equipment: Both Vital's
Squeezoom and Quantels DPE-5000 Digital Effects,
Datatron Vanguard Editors, Ampex VPR-2B's, RCA-TK
28B's, etc. The positions are heavy technical, no
operating required. Call- Michael Orsburn, Director of
Engineering 305 —587-9477 or send resume and sal-
ary requirements to: Video Tape Associates, 2351 SW
34ih Street, Ft. Lauderdale, FL 33312,

Tape Editor: immediate opening in Boston area for
creative individual who has a technical background
and a minimum ol 4 years produclion house ex-
perience Musl know Quad, 1" and computer logic
editing systems. Opportunity o grow within a top
award winning production company Call 617 —
329-4094

HELP WANTED NEWS

Weather: M-F 6 and 10 p.m. Good opportunity in
Florida resort city Salary in teens. Send lape, resume
lo: Douglas Gnimm, General Manager, WMBB-TV, Box
1340, Panama City, FL 32401. EOE,

Assistant News Editor and week-end anchor for
South Texas VHFE Box G-76.

Medium Market Affiliate looking for strong news
anchor. Must have reporting, writing and producing ex-
pesience. Salary negotiable. EOE M/F Send tape and
resume 1o Joe Norns, Station Mgr, WICD-TV, 250
Country Fair Dr, Champaign, IL 61820.

TV News Producer: Experienced, committed jour-
nalist who 15 excellenl writer, organizer, creative
thinker, and is seeking a career In news management.
ENG background a must. Will be responsible for 6 and
10 newscasts. Send resume to: Steve Corona, News
Director, PO Box 1515, Fort Wayne, IN 46801 An
Equal Opportunity Employer MIF

Top southwest sports crazy major market city wants
the best most creative sports ENG photographer/ed:-
tor in the country. Play by play, hard stories. features
and specials all in a week's work Must know sports
Many years experience and hard work a requirement.
E.O.E. M/F Box G-56.

Assistant Chief Engineer: Experienced in Master
Control, Videotape, Tetecine Operations and Studio
Maintenance. Must have First Class FCC License and
a minimum of 5 years practical experience on UHF
Transmitters. Send resume and salary requirements
to: AM. vanDinteren, Chief Engineer, WATU Television,
Inc.. PO Box 6847, North Augusta, SC 29841 An Equal
Opportunity Employer.

Chief Engineer —Full responsibilities for personnel
and maintenance at leading ABC affiliate in one of the
most desirable locations in the country. Unexcelled
wintes and summer outdoor sports minutes away. Sta-
tion completed total upgrade technical capabilities
with new mountam top transmitter, tower ENG and re-
lated production equipment. Applicant should have
two or three years supervisory background along with
technical “hands-on” skilis. We're looking for that
number 2 or 3 person in a successful situation who
wants to be the leader. Send resume to “Personnel,
KTVX, 1760 Fremont Drive, Salt Lake City 84104 —an
Equa! Opportunity Employer.

Master Control Operating Engineer—applica-
tions being accepted for the position of master control
operating engineer. The applicant should have knowl-
edge of quad-video recording and playback, 3/4" U-
matics, Marconi Mark VIIi cameras, Telecine opera-
tions, and audio mixing. FCC first or second class
license preferred. Send salary requirements and
resume to Robert J. Parkhurst, Chief Engineer, WSTM-
TV, 1030 James Street, Syracuse, NY 13203. WSTM-
TV is an equal opportunity employer.

Weathercaster. Excelient opportunity for person
with on-air expenence and high interes! in weather.
Work with state of the art weather equipment in
market known for climate extremes. Good benefits,
equal opportunity employer. Send reply and resume to
Box G-50.

TV News—Consumer /Economics Reporter:
Qualified applicants wil combine background 1n con-
sumensm and economics/business with television
production experience to wrte, field produce and pre-
sent a broad range of consumer/economics stones,
features and series Applicant must show demon-
strated understanding of now financial, governmentat
and private sector concerns fit together to create eco-
nomic ang social conditions that impact on the con-
sumer Empnhasis on locating, personalizing and
packaging stores 1n colorful, locally reievant terms.
College degree reauired. TV news reporling ex-
penence 1s necessary. An EE.O employer. M/E Letter
and resume to be sent to Box G-111

Anchor for midwest medium market station with
strong news commitment, large staff and well-equip-
ped newsroom. Our product is interesting, well-pro-
duced, journalistically sound. and looks major market.
Compensation can be quite attractive. Strong anchor-
ing experience is a must. EOE. Box G-83.

Feature Reporter wanted for top rated station in
South Carolina. If you have al least two years ex-
perience and love to do features, let us take a look at
your tape. Tapes will be returned promplly. All replies
should include a recent resume and salary require-
ments ... Addressed to: Gary Anderson, News Ditector,
WIS-TV, PO Box 367, Columbia, SC 29202. An EOE.

Executive Producer: Position available late summer
for take charge person who thinks news. You'll need to
know how to motivale people and make decisions.
We're an ABC affiliale 1n a very competitive market
with state of the art equipment. An Equal Opportunity
Employer. Send resume to Box G-29.

Wanted anchor/producer for Honoiulu, Hawar net-
work affiliate. Station seeks mature person to anchor/
produce 2 daily television news programs maon-fri.
EEO. Box G-144.

Electronic News Gathering Shooters: Qualified
candidates should have a thorough knowledge of ENG
tape production and techniques along with considera-
ble experience 1IN a dally television news operation
Applicants should nave experience in cinematography
and be able to work well with producers and reporters.
Must also be able to respond to spotl news pressure
and have the ability to work on highly produced
specials for the news department. Applicants must
nave a working knowledge of all ENG equipment pre-
sently used in the news depariment, and must also be
abie to edit tape pieces. An E.E.0. Employer, MIF Letter
and resume (o Box G-141

Reporter who is energetic and creative. Midwest
NBC Affillate  Total ENG. Egual Opportunity
Employer Resume to Box G-113.

TV Environmental/Medical Reporter: Applicant
must combine specific working knowledge in these
areas with ability to package highly polished stores
Emphasis 1s on ability to use local story resources. in-
cluding medical institutions, current environmental
lopics, federal agencies in Baltimore and D.C., and
other pertinent places and persons in Baltimore 1o pro-
duce tlopical stories and senes College degree
necessary. TV news reporting experience also necess-
ary An E,E.O employer, M/E Letter and resume to Box
G-116.

Nr. 1 and expanding —top ten news leader 15 adding
much more news programming —business reporter,
anchor/reporters weatherperson, phatographers. news
techniciansg, producers, writers and executive pro-
ducer to be hired, Equal opportunity/affirmative action
employer. Please send lelters and resumes (0 Box
G-118.

Senior Reporter (o cover Washinglon National News
for independent TV slations. Seeking aggressive, en-
terpnising pro. Resume and cassette (no calls) to Hal
Levenson, Bureau Cnief, ITNA, 1101 30th St. N.W,
Washington, DC 20007

Weatherperson wno is knowledgeable of weather
and convincing on the air Station has complete
weather equipment. Equal Opportunity Employer.
Resume to Box G-119.

News Assignment Editor: WPBT/TV 2 years has an
opening for a News Assignment Edilor. Duties include:
assigning stories 1o reporiers & photographers for
The Nightly Business Report. Developing economic
stories for potential coverage; booking guests for
studio interviews; managing crews from news desk;
checking wire machines & news sources for breaking
staries. 3 years experience in TV news; tinancial news
background desirable. College course work in Jour-
nalism & Economics, Send resume in confidence to:
Manager of Administrative Services, WPBT/TV 2. PO
Box 610001, Miami, FL 33161,

Strong weekend sports anchor, weekday report-
ing. Must be able to carry weekday sports. Will co-nost
football coaches show. News reporting background
helpful. EQE. Resume, tape, salary lo: Jon Poston,
KGUN-TV, Box 5707, Tucson AZ 85703.

Economics Reporter: We are an aggressive, hard-
hitting news operation in a top 30 market looking for a
reporter to develop local economic stories and pre-
sent them in a way that 1s meaningful to our viewers.
We are not looking for a "Dollars and Sense" or "Infla-
tion Fighter" reporter in the traditional consultantese
sense. The repotter we're looking for is a person who
can develop sources within our business community,
and relate local and national economic conditions and
trends in a way that is visually interesting and
editorially meaningful to the lives of our audience. I
you live and breathe economics and have a genuine
interest In how this vital area affects people, we're in-
terested in you. EEO/M/E Box G-164
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HELP WANTED NEWS
CONTINUED

Anchor-Reporter for noon and/or weekends al num-
ber one news station. We are looking tor an aggressive
reporter who can handle live situations easily. Must
have two years experience. Excellent salary and fringe
benefits at this CBS sunbelt affiliate. Equal Oppor-
tunity Employer. Send resume and salary history to
Box G-130.

Weathercaster —some meteorology experience
Ability to produce concise and intormative weather-
casts. 8. CA. ABC affil. Send resume to Box G-160.

WIS TV is looking for a dedicated, experienced re-
porter. We just lost one of our best reporters to our own
PM Magazine. If you have a good track record, at least
two years experience and like working for a top rated
station dedicated to putling on a quality news show,
send a resume, recent tape and salary require-
ments to: News Director, WIS TV, Box 367, Columbia,
SC 29202. EEO.

Immediate opening for experienced News Producer
to produce late newscast and supervise night reporter
and photographer assignments. Must be totally
familiar with Jive remotes, graphics, fast-paced video
for highly competitive news market Degree journalism
or related fietd heipful. An Equal Opportunity
Employer. Send resume to Bifl Wilson, News Director.
KMTV, 107 14 Mockingbird Drive, Omaha, NE 68127

Sports Anchor: M-F 5:30 & 10 pm. We want some-
one who does more than just np and read. Good entry
level position. Send tape/resume to: Tom Lundstrom,
News Director, KREX-AM-FM-TV, Box 789, Grand
Junction, CO 81501, EQE.

TV Producer: Applicant must have experience
supervising production of TV station’s major news pro-
grams. This person will aiso work with news reporters
on mini-documentaries and special reports, and han-
dle a vanety of production assignments. Applicant
must have experience in working with hour news for-
mat. Prefer college degree and minimum of three
years experience commercial television news. An
E.E.O employer, MiF Letter and resume to Box G-149.

News Reporter: Progressive, top rated, smali station
offers a great opportunity for the nght gal or guy. Send
resume and tape sampie of air work. Ulysses A
Carlinu, PO Box 749, North Platte, NE 68101.

Feature Reporter for station with balanced news
commitment inciuding live ENG. Need somecne who
can consistently produce memorable stories that
touch all emotions. Send complete resumes, tape, sal-
ary requirements to: News Director, WMTV, Madison,
W) 53711. We're an equal opportunity employer.

Newsfilm Photographer: Photographer to shoot/
edit news stories. Station going tape soon. Equal op-
portunity employer. Minorities encouraged to apply.
Box G-150.

Anchor. Experienced only/no entry level. Send tape
and resume to Art Angelo, News Director, KNOE-TV
Box 4067, Monroe LA 71203. EOE.

Sports Director with a feel for story and show pro-
duction—someone not content with scores and net-
work freebres. Medium-sized Midwestern market.
Television experience a must. An EQE. Send resume to
Box G-167

KAKE-TV needs someone with strong pholo-
graphic and production credentials, plus an ability to
field produce. to round out our PM Magazine unit, Send
tape and resume to Alan Schroeder, Box 10, Wichita,
KS 67201. AN EOE.

Weekend Sportscaster /Sports Reporter. L ook-
ing for creative writer and storyteller, with emphasis on
local sports. Large Midwestern market. An EQE. Send
resume to Box G-173.

Producer: Top 50 market with jet helicopter, multiple
Ive vans, two bureaus, and above all, hard-hitting and
imaginative reporlers. Needs creative producer to mix
it all together for a fast paced and people pleasing
show .. Take charge guy or ga! wanted. Contact: Nick
Lawler, News Director, WNEP-TV, Wilkes-Barre/Scran-
ton Airport, Avoca, PA 18641

TV News-Feature Reporter Oualified applicants
should have abihty to develop and package feature
stories on a daily basis. Field production knowledge
and tight writing style with emphasis on onginality
and ability to incorporate personal trademark in
feature packages 1s necessary. Primary requisite is on-
Camera presence and personality. College degree re-
quired. TV news reporting experience 1s necessary. An
E.E.O Employer, M/F. Letter and resume to Box G-123.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Talk Show Producer: WDIV-TV, Post Newsweek in
Detroit is looking for an experienced talk show pro-
ducer. Our program will be new, our host exciting and
our new producer—someone with a creative track
record and the managenal ability to motivate and
build a staff from the ground up. Major market ex-
perience is a requirement for this position. If qualified,
please send your resume and tape to Bill Pace, Execu-
tive Producer, WDIV-TY, 6§22 W. Lafayette, Detroit, Mi
48231 An Equa! opportunity employer.

Executive Producer to design and produce state-
wide, weekly public affairs television programs. Must
provide leadership and coordination of eight Ohio PTV
stations for state’s dupiex microwave interconnection
system. Knowledge of various production equipment
essential. Headquartered in Columbus with extensive
travel throughout the state. Salary $25,000 per annum.
Position term to June 30, 1981, with contract renewal
possible. Send full resume, references and credits to
Duane Tucker, WBGU-TV, Bowiing Green, OH 43403
Applications must be received by August 8, 1980.
Equal Opportunity Employer.

Top 10 Market seeking qualified Documentary Pro-
ducer and on-air personality Knowledge or ex-
perience of Pittsburgh area preferred. Group owned
station. EOE. Send resurme to Box G-44,

Wanted television director minimum 3 years
broadcasting experience with background in direcling
live newscast and commercial production. Send
resume and satary requirements to Director of Person-
nel, KITV, 1280 Ala Moana, Honolulu, HI 96814, An
equal opportunity employer.

News Reporter/Anchor: Central Californta NBC
affiliate 1s looking tor a bright, protessional newsper-
son, with a degree in journalism or equivalent an-the-
job experience. Must have extensive TV work history in
field reporting, producing and on-air anchonng of
news. 40-hour week, salary negotiable, depending on
experience N commercial television. Excellent fringe
benefits. Send complete resume and tape to Bill Mur-
phy, News Director, KMJ-TV, Channel 24, PO Box
12907, Fresno, CA 93779. An Attirmative Action/Equal
Opportunity Employer.

Co-anchor: Top fifty market losing our co-anchor to
California. Person with journalistic background, peppy
and pleasing personality needed to fill her post. If
you're 1f, contact: Nick Lawler, News Director, WNEP-
TV Wilkes-Barre/Scranton Airport, Avoca, PA 18641,

TV News Researcher: Qualified candidates should
be disciplined self-starters, able to set and meet self-
imposed and outside deadlines. Applicants should be
able to combine creativity and television production
knowledge to develop leads, gather information, sug-
gest ideas and work closely with reporters on
packages and series. Prefer background of broad ex-
perience n diverse areas including government, busi
ness, the arts and other areas. Coliege degree necess-
ary. An E.E.O employer, MVE Letter and resume to Box
G-172.

Marketing Director for Midwest stalion. Need ag-
gressive, energetic person with creative talent and
strong writing skills to lake charge of Marketing/Pro-
motion department. Will aiso handle budgets and
detail work. Prefer experience 1n advertising or public
relations. EEO. Send resume to Box G-96.

Assistant Production Manager —must be capable
of assisting production manager in all phases of
television production supervison. Must be knowi-
edgeable of in-studio, tocation ENG, chyron, special
effects, audio and contemporary television production
operations and techniques. Must be famihar with
scheduling and time allocation procedures. Must be
pleasant and personable. Please send resume and
salary requirements to Don Edwards, Program Direc-
tor, WSTM-TV, 1030 James Street, Syracuse, NY
13203, WSTM-TV 1s an equal opportunity employer.

Manager of Creative Services: Unique opportunity
to market network quality facilities and participale in
growth potential Seeking an individual with proven
skills in facililies marketing and substantial ex-
perience as producer-director, especially m remote
production. Salary: $20,000-524,000, plus incentive
benefits. Closing date: August 1. Send resume to:
Howard Lowe, KVIE, PO Box 6, Sacramento, CA
95801. EOE/AA

Studio Supervisor—Top 10 Eastern Market
Quahfied television highting director with studic
supervising expenence. Will be responsible for main-
taining quality and control of studio production. EOE
Send resume to Box G-42.

Producer (Public Affairs)—Primary responsibility
for production of weekly magazine broadcast using
ENG format. Organize and supervise on-location anc
studio production. Supervise reporters and other crea-
tive personnel. Bachelor's degree in journalism, broad-
casting or related field and mimimum two years dem-
onstrated successful fulltime experience as producel
of television programs with pnmary emphasis or
broadcast journalism or equivalent combination o
education and experience. Experience as on-camere
reporter preferred. Background and experience In al
tormats of videotape recording and ediling preferred
Salary range: $16007—519.995. EQ.E. Persons in-
terested in consideration for this position should senc
the following items to be received no later than Augus’
1. 1980: (1) letter of application; (2) a qualifications
summary which indicates clearly the relationship o
the candidate's education and work experience to the
job requirements cited above, and (3) the name, ad
dress and phone number of at least three professiona
references with a thorough waorking knowledge of the
candidate's work experience and achievements. Ap-
plications should be sent to: Dan Everett, Director o
Programming, KRMA-TV, 1261 Gienarm Place, Denver
CO 80204. This 1s contract employmen! subject tc
yearly renewal.

TV Director (Bilingual: English/Spanish). WPBT/TV 2
has an opening for a bilingual TV Director. Duties in-
clude: coordinating with Production Manager regard-
ing selection of visuals, music, special effects and
other aspects of the assigned production: determining
assigning and supervising construction and hghting
Must have thorough knowledge of all phases of Tv
production. Working knowledge of CMX Experience
in live studio and remoles. Degree In Mass Com-
munications or equivalent. Strong organizational
abilites and good follow-through. Detail orented.
Ability to relate well to others. Send resume 1n confi-
dence to: Manager of Administrative Services, WPBT/
TV 2, PO Box 610001, Miami, FL 33161. An equal op-
portunity employer. M/E

Traffic: Hollywood TV station needs an experienced
Assistant Tratfic Manager. BIAS and supervisor ex-
perience required. Send resume and salary require-
ments to personnel.. KHJ-TV, 5515 Meliose Ave.,
Hollywood, CA 90038, EOE M/F/HC.

Creative Services Director: Must be able \o talk
with clients, write and produce local commercials.
Minimum two years directing experience and samples
of work required. Contact Production Manager,
WJAR-TV, 111 Dorrance Street, Providence, RI 02903,
An Equal Opportunity Employer.

On-Air Promotion Producer: Successful applicant
will have at least two years experience in localion and
in-studio production. Position demands the ability to
conceptualize and produce high quality work quickly
and efficiently. Send resume and tape to On-air Pro-
motion, PO Box 7696. St. Louts, MO 63103,

Production Manager: Creative person with
minimum of three years of producing or directing to
supervise and motivate a staff of competent produc-
tion personnel; upper management must be long
range goal. Send resume to Program Director, WLWT,
140 W. 9th, Cincinnati, OH 45202, Equal Opporturity
Employer (M/F).

Top ten market. East Coast, looking for producer/
director with 2-3 years experience in medium market
TV station. Should have expertise in commercial and
promotional writing, producing and directing and able
to direct hve studio productions. We are an equal op-
portunity employer M/F Send resume to Box G-169.

TV Director/Producer—Top 10 Eastern Market. Ex-
perienced person to direct videotape/live, studio or
remote productions. Expenienced in local news, local
programs and editing/mixing techniques. Ability to
write, produce and supervise local programs helpful.
EOE. Send resume to Box G-42.
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Video Promotion Associate: The Public Broad-
casting Service seeks individual in Video Promotion
group to create national promotional announcements,
Position requires strong creative writing and produc-
tion ability with high technical expertise. Mimmum of
three (3) years experience in television writing and
production required. B.A. in Broadcast Communica-
tions, Liberal Arts, or equivalent preferred. Please sub-
mit copy of resume, salary requirement and three (3)
references to: Carole Dickert-Scherr, Public Broad-
casting Service, 475 LEnfant Plaza, SW, Washington,
DC 20024, EEQ/AA Employer

SITUATION WANTED MANAGEMENT

Experienced Program Director looking for small or
medium market station, any part of country. Box
G-171.

SITUATIONS WANTED TECHNICAL

TV-FM-AM-Field Engineering Service. Esiab-
lished 1976. Installation-maintenance-system design-
survey and critique-interim maintenance oy chief
engineer. Available by the day, week or duration of pro-
ject. Phone Bruce Singleton 813 —868-2989.

9 Years Experience TV-AM-FM operations/mainte-
nance, studioftransmitter. Relocatable. Box G-23.

Experienced assistant chief wanls chief
enqaineers position. 20 years experience. 816—
833-3582.

SITUATIONS WANTED NEWS

Experienced, energetic reporter/photographer
strong on photography can prove he's an asset to your
station. Will prove creativity and ability to shoot great
pictures on audition tape. Willing to relocate for any
reporter, photographer or any combination of two. Box
F-148.

Major Market Anchor/Interviewer/Reporter.
Strong on delivery. camera presence and writing skills.
Background includes M.A, political campaigns, 4
years R-TV News and PA in number 2 market. Contract
expires June 30. Let's talk! 714 —673-7086.

Personality weathercaster who can help you
dominate your market. Light approach, but heavy
knowledge of weather, plus heavy community involve-
ment can add up to your success. Able to make color
radar and other weather tools easily understood by au-
dience. Box G-95.

Reporter. 1980 B.A. communications. Experience in
reporting, some producing. Currently employed as
news PA in top 25 market. Good appearance. Resume
& lape available. Beverly Trimble, 816—761-7641,
9357 Newton Dr-D Kansas City MO 64138.

Major market sportscaster. Bright, energetic, con-
versational delivery spiced with humor and commen-
tary, May book: No. 1 with 35 share. Award winning
network packages, 8 year pro, early thirties. Available
now, 313-354-3234.

Broadcast Journalist: Excellent at both hard news
and feature reporting. 20 years old, MA Broadcast
Journalism. Talented, imaginative newsman. Box G-52.

Experienced, skilled Anchor/Reporter. Also other
production skills, both radio and TV. Now in North-
eastern Pennsylvania, but ready to move for right posi-
tion. Reply Box G-77

News Director position wanted. Seasoned reporter/
anchor/producer ready for small market. Box G-153.

Experienced ENG news photographer and editor
in midwestern markel desires move to southeast. Box
G-154.

Proven anchor-producer/director team. Produced
12% ratings growth at present station with video
minded, fast paced, and award-winning newscasts.
Looking for new challenges in bigger market with bet-
ter equipment. Let us prove il to you. Box G-132.

T.V. Weathercaster with 4 yrs experience seeks
same or Sports Anchor position. Box G-134.

CABLE

SITUATIONS WANTED TECHNICAL

TV Production Engineer. Seeking position in local
origination cable TV. 1st phone. Experienced. Call Jim,
301 —465-0864.

ALLIED FIELDS

HELP WANTED SALES

Experienced photographer/editor (Tape/
fitm/35mm still) Seeking more feature oriented job.
Some on camera expernence. Tape avallable, Box
G-157

Weather Anchor, AMS. Seal, five years medium
market. Box G-162.

Experienced Assignment Editor wants back in
Top-40 market ... would also consider News Director/
Assignment Editor at Top 80's station Replies to Box
G-151

Top flite play-by-play man NFL, NHL, and college
exp. Call if you need a pro 612—941-8465.

News Director, Executive Producer, Managing
Editor or Feature Reporter. If you are looking for one of
the above, are committed to journalistic excellence,
contact a 30 year veteran of broadcast Journalism—
reporting, writing, editing, managing, producing, ENG-
ing, fifming, assigning, polling, editorializing, featuriz-
ing, investigating, training and teaching. Bob Henry,
PO Box 113, Dauphin Island, AL 36528, or call 205 —
861-4433.

Anchor/Male, 27, Masters Degree, came o number
3 station that is now number one. Two studios,
microwave, live reports, ENG and 16 mm. Newsroom
leader, innovative production tecnnigues, light wriler,
take charge attitude, will not settie for second best.
Solid all around petormer. Box G-168,

Former News Director with Colorado AM/FMITV for
five years. Currently with Congressman in Washinglon,
D.C. Seeking return lo small-medium market broad-
cast journalism in West. Jim Huska, 703 Morningside
Court, Herndon, VA 22070, 202 —225-9802.

TV Reporter. 3 years experience. Wants job in top 60
markels. Box G-174.

SITUATION WANTED PROGRAMING,
PRODUCTION AND OTHER

ENG Editor (Emmy Award winner), extensive field
experience Satellites, telco and so on, 1st class FCC
license. Interested in directing. Box G-114.

Creative Camerawork 1s my specialty Know all
lines of production. Degree in TV/Film. { will matersal-
1ize your ideas. Will reiocate. Tape, resume-David
Wright, 824 Boal Parkway Winnetak, |L 60093, 312—
446-3057

Looking for a producer/host, or booth announcer?
Why not put @ winning smile on your team! Young man
with several years of expenence. 814 —459-6087

TV Intern available immediately ENG, camera,
audio, production and more. Speak fluent Spanish and
Tagalog. Box G-176.

Ten Years Experience in all phases of local TV pro-
duction, following a Master's degree from Syracuse!
As program director for two cable sysiems, ('ve ad-
ministered, produced, directeq, interviewed, ENG’ed,
announced, taught, written, edited. Now what can | do
for you? Tom Thomas, 413 Chestnut Court, Washing-
ton, PA 15301, 412—225-5494.

Medium market Sports Director looking to move
on to sports-minded medium or major market station.
Creative, enthusiastic, ENG and PBP experience. Call
402—426-2202.

Satisfaction guaranteed in reporting position.
Television production and radio stringer experience.
BA Broadcast Journalism. Good writing and delivery.
Will relocate. For video tape contact Charles Freiman
1404 Hillwood Coutt, Charlotte, NC 28210, 704 —
552-2473.

Minority female anxious to prove herself. Master's
from Northwestern University. Field experience In
Chicago & D.C. Reply to; R. Pierce~323 Branner St.,
Morristown, TN 37814,

The Gay Eighties: TV doc’s and sitcoms, and feature
films and '80's contain gay sensibility or content ex-
amining homosexuals In America. Experienced con-
sultant/researcher available for gay themes PR, pro-
motion, TV/film situations, locations-historical or con-
temporary. Ken Maley 415—956-1069.

Salesperson Wanted: Outstanding oppostunity to
join the world's largest supplier to the broadcast In-
dustry Trave! a must. Please call David Tyler, Wiiham
B. Tanner Company, collect at 901 —320-4340.

Broadcast Equipment Sales. Large Midwestern
high technology dealer is seeking an expenenced in-
dividual to handle the company's regional broadcast
sales. The position offers marketing responsibilities
for an extensive line of video and audio equipment as
wejl as complete systems. Compensation of salary
and commission is negotiable. Rephes are handled
contidentially. Send resume to Box G-86.

National radio time sales organization has open-
ings in Chicago area office to sell by telephone or in
person contractuaily lo accounts atl over the country.
Call or write Ed Berk, Community Service Broadcast-
ing., 601 Skokie Blvd.. Northbrook, IL 60062, 312—
564-3904.

HELP WANTED TECHNICAL

Video Engineer-Operator: Job emphasis on main-
tenance of professional video studio equipment. Some
operations involved. Experience required. Resume to
Byron Motion Pictures, Inc., 65 K St., N.E., Washington,
DC 20002, Attn: Video Mgr. EEO

HELP WANTED NEWS

A major national trade association located In
Washington. D.C. has immediate need for a nation-
wide spokesperson to represent 1t on major issues.
Responsibilities include: active participation in media
interviews, addresses to live audience and ap-
pearances in radio/t.v. "talk” and “call-in" programs. A
minimum of 3 years experience 1s required in radio-tv-
public speaking and press interviews and demonstra-
ble speaking ability. Willingness to trave! extensively
in the US. Excellent fringe benefits, Salary commen-
surale with experience. Please reply in confidence to
Box F-204.

Radio news anchor/street reporter. To program
our radio news service. The news service will offer
spot news and documentaries on socio-economic and
scientific 1ssues of medicine and will be available to
all radio stations via a toll-free number. Applicants
must be experienced electronic media reporters who
are creative: strong interviewers; and skillful news wri-
ters. Some travel involved. We are an equal oppor-
tunity employer M/E Send resume to: Jom Nilies,
American Medical Association, 535 N. Dearborn,
Chicago, IL 60610.

HELP WANTED INSTRUCTION

Broadcasting Faculty Position. Instructor or
Assistant Professor of Speech Communication to
teach undergraduate courses jn radio/TV 10 associate
degree (2-year) program at Penn State/Wilkes-Barre.
Ph.D. preferred. Masters and broadcasting experience
required. Duties include teaching, administraling pro-
gram, managing FM station and color TV facility on
local cable. Send resume to: Nils Parr, PO Box 1830,
Penn State/Wilkes-Barre Campus, Wilkes-Barre, PA
18708. An Equal Opportunity/Aftirmative Action
Empioyer.

Buena Vista College I1s seeking an individual who
can teach Radio Production, Station Management,
Broadcast Regulation and Advertising and who can
supervise the campus radio station. Abijity to leach
English, Speech or Theater a plus. MA required, PhD,
preferred. Send credentials to: Fred D. Brown, Dean of
Faculty, Buena Vista College, Storm Lake, 1A 50588.

Instructor for radio and TV school in midwesl, 5
years experience. Salary and hospitalization. Reply to
Box G-143.
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WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5000 walt AM FM
transmitters Guarantee Radio Supply Corp. 1314
lturbide Street, Laredo TX 78040. Manuel Flores
512—723-3331

Instant Cash For TV Equipment: Urgently need
transmutters, antennas. towers. cameras, VIRs, color
studio equipment Call toll free 800—241-7878 Bill
Kitchen, Quality Media Corporation {in Georgia call
404—324-1271)

Reconditioned Automation, warranteed. Schater.
902, $12.900; 903, $19,900; 800-T or IGM 500
$9.900. instaCart, S7.900: AudioFie 2A, $8,500:
nearly new. Bass, 800—527-5959, 214—-934-2125.

1 KW AM Gates BC-1F with 500 w cut-back, s.s
power supply. M Cooper 215—-379-6585

For sale-2-Chyron |l Character Generators complete
with all factory modifications and current updates in-
cluding new key boards. Telephone JJ Kresnicka,
ABC-TV Chicago. 312—263-0800.

Wanted 750 to 1000 Ft tower capable of 12 FM bays
Clarence Jones. 803—492-7613

20 KW FM Wilkinson, 20E. 7 yrs old rated to 25 KW
with exciter and stereo M. Cooper 215—379-6585.

Help. Need manual for Rust 14C-2 AM RF Amplifier,
$25.00 reward Call collect Barry, WAMB. Nashville,
TN 615—889-1960.

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion Guaranteed. Financing available Transcom,
215—-379-6585

5" Air Heliaz Andrews HJ9-50 Can be cut and termi-
nated to requirement Below Mfgrs Price. Some 3" also
avallable. BASIC WIRE & CABLE 860 W Evergreen,
Chicago, IL 312—266-2600.

FM Equipment, used-Collins 31071 exciter, with fac-
tory warranty, Spectrosonic 610 comp himiter,
Microtack 6401 stereo preamp. Wilkinson SR-20-12
rectifiers, Revox A77. M. Cooper 215—379-6585,

RCA TT-10AL VHF Transmitter —Working good,
Channel 6, many spares, $5,000.

RCA TT-35CH VHF Transmitter —All spares, gocd
condition, Channel 10, $20.000

RCA TT-50AH VHF Transmitter —Excellent, many
spares, Channel 11, $12.000.

Sony 2850 3/4" Video Recorders —Good cond:-
tion, $1,500 ea.

Sony 2860 3/4” Video Recorders-Excellent
condition, $2,500 ea.

Spectavision 3/4" Editor—works with 2850 or
2860, $3.000 ea.

Complete film island —PE 240, Eastman 285's, TP7
Eastman multiplexer, $30.000.

IVC 500A Color Cameras—complete, beautiful
pictures, ea $7,500.

GE PE-350 Color Cameras —All accessornies, good
condition, ea. $4.000.

GE PE-240 Film Camera —Automatic gamn & blank-
ing. $8,000.

CDL VSE-741 Switcher—12 input, chroma key,
$4,000.

RCA TK-27A Film Camera—Good condition. TP 15
availlable, $12,000.

RCA TP-6 Projectors —Reverse, good condition, ea.
$1,000.

Ampex 1200 A VTR'S—Amtec, Colortec. one with
edilor, ea $22,000.

Norelco PC-70 Color Cameras— 16x1 200M
Lens, inhancer, scope, monitor, 2 available, new low
price, ea. $14,000.

New Edutron CCD-2H Time Base Corrector—
Broadcast specs, $5,800.

VHF Antenna—RCA Batwing Available now.
$8,000.

UHF Antennas —Various Models and Prices.

30 Brands of New Eguipment—Special Prices We
will buy your used TV equipment To buy or sell, call
Toll Free 800-241-7878 Bill Kitcnen Quanty Media
Corporation \n GA call 404—324-127 1 Box 7008,
Columbus, GA 31908,

20 KW FM CCA 20,000DS. 3 yrs old, going to
higher power, like new, M Cooper 215—379-6585

100KW ERP Circular Polarized FM Antennas 2
available: 1 RCA BFC 6 2/radomes tuned to 98.7 and
1 Shivley 6 bay with de-icers tuned to 94.7 $4000
each. Contact W Clark, KTOC, Jonesboro, LA

Magnetic Film Recorder, RCA PM 75 16 mm
$7000. Contact Robin Stow at 213—577-5575.

RACA 10 D FM transmitter with RCA BTE-15A Solid
State Exciter Now In use, availlable soon. Also RCA
BC-6A Dual Channel Console, recently remaoved from
service. 414—743-4411. Ed Allen, Jr.

Ampex 351 mono reel to reel studio quality, mint,
home use. Must sell, Jim Phillips, 419 —782-8591

3 Urei B1-40 modulimiters. Year old. Excellent
condition. $500 each. 208—-743-2282.

Used Broadcast Television Equipment. Hundreds
of pieces wanted and for sale Please call Syslem As-
sociates to receive our free flyer of equipment tistings
213—-641-2042.

COMEDY

Free sample of radio’s most popular humor service!
O'LINERS, 1448-C West San Bruno, Fresno, CA
93711,

Guaranteed Funnier! Hundreds renewed' Freebie!
Contemporary Comedy, 5804-B Twineing. Dalfas, TX
75227.

MISCELLANEOUS

Custom, client jingles in one week PMW, Inc., Box
947, Bryn Mawr, PA 19010 215—-525-9873.

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801
213—438-0508.

Find Milage Separations for proposed FM sites.
$49.00 for 16K Level Il TRS-80 computer program on
casselte. Specify Northern or Southern US. Send to
Reid Spann, 3631 Berkley Dr, Montgomery, AL 36111,
205—284-2375.

Program Director: Please send us your playlist.
Trusty Records, Rt 1, Nebo, KY 42441

Beatles: Original, hmited 1ssue, Yellow Submarine
memorabilia avallable for contests/promotions your
station will be proud of. Different packages availlable
212-988-6810.

San Francisco, FCC License 6 weeks 9/2/80.
Results guaranteed. Veterans Training Approved.
School of Communication Electronics. 612 Howard
St, SF 94105 415—392-0194

RADIO

Help Wanted Programing,
Production, Others

EXPERIENCED TALK
PERSONALITY

Prestigious major station in top
five eastern market looking for
versatile, creative personality for
late morning talk program ap-
pealing to 25-54 women. Must
be caring as well as assertive.
Comfortable with phones as well
as interviews; humor as well as
issues. Years of experience is
not as important as demon-
strated success. Excellent com-
pensation for the right individual.
Men and women of all races
desired. Send descriptive
material to:

Box G-122

RADIO PROGRAMING

Astro-Projections —Find out what tomorrow holds
for your audience! Astro-Projections. a 5-day-a-week,
4 umes a day, dally program for each zodiac sign
Demo available. Astro-Promotions, Inc., 26651 Sudb-
ury Dnve, Cleveland, OH 44070.

“Top 20 Countdown.”" 15 weekly 4 & 7 minute radio
football shows beginning 8/30 More info—Demo: JT
Productions, Box 747. Pittsburg, KS 66762 316—
231-9200.

Election Year Entertainment. Rockumentary of
Past Presidential Campaigns Demo Sound Archive,
175-21st Avenue S CA 94121

Radio Comedy: The Rhino Farm. Wiid, irreverent,
hifarious. The SNL of radio. Truly different Will syndi-
cate or relocate Send for Demo: Box 6207. Huntington
Beach, CA 92646.

INSTRUCTION

Free booklets on job assistance. 1st Class FC.C,
license and D.J.-Newscaster training. ATS. 152 W
42nd St N.YC, Phone 212—221-3700 Vets benefits

FCC “Tests-Answers” for First Class License
Plus —"Self-Study Ability Test”. Proven! $9.95.
Moneyback guarantee. Command Productions, Box
26348-B, San Francisco, 94126.

.- REl teaches electronics for the FCC first class

license. Over 90% of our students pass their exams.
Classes begin September 2 and October 13, Student
rooms at the school. 61 N. Pineapole Ave, Sarasota, FL
33577, 813—955-6922.

Broadcast opportunities are always available, if
you are prepared. Put your classroom learning lo work
every day on a 50,000 watt radio station. Earn an Asso-
Clate or Applied Science degree In Broadcast
Engineering. Radio, Television, Sales or Clencal Skills.
Write. Broadcasting, Wabash Valley Coliege, Mt
Carmel, IL 62863. Financial assistance available.

MAJOR
MARKET
PD. Wanted

Major Group Flagship Station
in major market, needs a very
special Adult Contemporary
PD. We need someone with
large market experience; a
fantastic track record, both in
ratings and in handling peo-
ple; and needs a great
challenge. We're a new
group about to explode on
the scene as a very im-
pressive broadcasting com-
pany. We pay very good, our
benefits are great, and we're
an equal opportunity
employer. Send replies to:
Box G-128
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Help Wanted Management

Prospective purchaser

of radio station KJAZ-FM Alameda serving the
San Francisco market area desires 1o hire ex-
perienced, high energy sales oriented general
manager. Excellent salary plus incentives tied
to both gross and net with potential of equity
position Send resume 1o Box G-163.

Situations Wanted Programing,
Production, Others
Continued

Help Wanted Management
Continued

STATION MANAGER
WSEV-FM SEVIERVILLE, TN
(KNOXVILLE AREA)

CP FOR 100,000 WATTS JUST
GRANTED

Here 1s a great opportunity for a proven bottom hne
producer' We plan 1o conslruct (tor all practical pur-
poses) a brand new 100,000 watt FM in the Knoxville
area, and we are looking for an experienced, knowl-
edgeable successful, hard worker (o heip us planand
construct, staff, program, manage and operate \he
facility and make some money lor themself and our
company Compensation is negotiable, and will be
based on results Please notice: Resume and
references should be mailed before any phone calls or
interviews Contact: H L Townsend, Jr, Senior Vice
President, Tennessee Valiey Broadcasting Corpora-
tion, PO. Box A. Parsons. TN 38363 901—847-3621
{ottice) 901 —847=7547 {home).

Talk Show Personality/
Interviewer

Seven years medium market experience, !
have made a name for myselt in the South and
Midwest and now am looking to expand
honzons, If talk means numbers 10 you. write
2300 Jackson Rd., No 502, Winter Haven FI.
33880, or call 813—-324-1891

Situations Wanted Management

PROGRAM DIRECTOR

Our Program Director has moved up and we
need a top person as a successor Person must
have minimum of five years expernence in a
combination of Production, Operations and
Programming. Good attitude and abiiity to
work well with others 1s a must Degree In
Radio & TV o person's advantage. Top salary
and company benefits An Equal Opportunity
Employer. Resumes only to: Conrad Cagle,
WFIE-TV, PO. Box 1414, Evansville, IN 47701.

TOP EXECUTIVE

Radio-TV-CATV

Qutstanding record of perfor-
mance.

Send for free resume.

Box G-135

Help Wanted Technical

Help Wanted Technical

Situations Wanted Announcers

Assistant Chief Engineer

for major market. Cap Cities’ AM facility.
Beautiful new studio, top shelf equipment, ex-
cellent growth polential. Must have 1st class
license and hands-on experience. Contact
Peter Burk, Chiet Engineer, WKBW, 695
Delaware Ave, Buffalo, NY 14209 EQE.

SPORTSCASTER FOR
SALE

wants to join existing major-medium
market staff or build new department. 9
years news, sports and talk experience.
Currently employed in Detroit. (313)
534-0251 after 1 PM. Eastern time.

VIDEO MAINTENANCE
ENGINEER

needed by a progressive university television
production center. Equipment includes a new
color remote truck, RCA TK-760/76 cameras,
Datatron time code editing and Ampex Quad
videotape. Applicants should have three years
experience in broadcast level television. Ex-
perience In videotape maintenance 1s desira-
ble. Competititive salary with excellent
benefits and working environment. Send
resume and letter of application 1o Dr Charles
M. Anderson, Director of Media Services.
Western Kentucky University, Bowling Green,
KY 42101

Western Kentucky University 1s an equal op-
portunity atfirmative action employer.

Help Wanted News

If you are

a small market Cniet Engineer or a medumilarge
market Staff Engineer, we have some greal reasons for
why you should leave your present job and come to
work for Greater Media. We are looking for an en-
ergetic, self-motivated, commumcative tirst-class
engineer experienced at all aspects of AM and FM
broadcasting. ) you are ready for a challenging job in
the suburban NYC area, please send a complete
resume and salary requirements today (o’

Dennis R. Ciapura, Technical Director, Greater Media.
Inc.. PO. Box 859, Turnptke Plaza, 197 Highway 18,
East Brunswick, N.J. 08816

TELEVISION

Help Wanted Management

Weatherperson

We need the best weatherperson available
and we need you for the Fall You'll forecast the
weather Mon.-Fri. at a good top 30 station lo-
cated in the Southeast. We are a respeclable,
honest operation that believes in sold, ag-
gressive reporting and presentation on the air.
Please send resume to Box G-165. An EEQ/M/
F

Situations Wanted Programing,

Production, Others

ATTENTION,
GENERAL MANAGERS!

'm an experienced young pro laoking for new
opportunities In one of two areas: .. AS AN
AIR PERSONALITY with a personality-oniented
adult contemporary or top-40 station in a ma-
jor market, or a top-flight medium market
facility, or ... AS A PROGRAM DIRECTOR at a
smail- or medium market station with good
people, good facilities, and management that's
willing ta let me grow in my first programming
posttion. | have over 7 years experience both
on the air (some in major markets) and behind
the scenes. Presently employed. You or your
program director can contact me through: SR,
Morison, RFD 2, Box 95, Delmar, DE 19940.

PROMOTION
MANAGER
WVUE-TV

THE GAYLORD STATION IN
NEW ORLEANS

We are looking for a profes-
sional, experienced in all phases
of TV promotion: on-air, print,
media buying, publicity, produc-
tion, budgeting. An unusual op-
portunity in one of America's
great markets. Send resume,
tape, ad samples, copy to: Don
Wilburn, WVUE-TV, 1025 So.
Jefferson Davis Parkway, New
Orleans, La. 70125. An Equal
Opportunity Employer.

CO-ANCHOR

Top 25 market station seeking co-
anchor. The person we hire probably
will be working in top 10 market (or
be a network reporter). The person
we hire will want to make a long
term commitment to our com-
munity. Salary and fringe benefits
are above average. We need a per-
son with a track record to help lead
our commitment to news, which in-
cludes several microwave units and
live helicopter. This is a career op-
portunity which comes along only
once in a lifetime. Please send
resume to Box G-133. EQ.E, m/f.

NEWS ANCHOR/
REPORTER

TV news anchor/reporter, male or
female. Expanding, aggressive News
Department in Southeast top 50 market;
network affiliate. Send resume to Box
G-136. Equal opportunity Employer MiF/
Vet/Ha.
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Help Wanted News
Continued

METEOROLOGIST/
ENVIRONMENTAL
REPORTER

Top 25 market station searching for
Meteorologist/Environmental Reporter
who can communicate. We are commut-
ted to News/Weather. Our commitment
includes Color Radar, NAFAX, UNIFAX i,
ACCU-WEATHER. Please send resume
to Box F-185  An Equal Opportunity
Employer, M/E

Help Wanted Programing,
Production, Others
Continued

Help Wanted Programing,
Production, Others

WANTED: PROMOTION
MANAGER
WTBS SUPERSTATION

The country’s fastest growing station,
Ted Turner's WTBS Atlanta wants an ag-
gressive, creative manager for the Pro-
motion Department. Developing on-air
and print promotion, media planning/
contact, cable relations print/broadcast
materials, and a neavy workload de-
mands strong experience with fresh
perspective. Send your story and salary
requirements to Edward Kessler, Direc-
tor of Corporate Communications,
Turner Broadcasting System, 1050
Techwood Avenue, Atlanta, Georgia
30318.

=0

Talent position now available for PM
Magazine. Seeking bright, articulate
person to work with co-host already on
staff. One year of television on-air ex-
perience necessary. Field producing ex-
perience desired. Send resume and
tape to: Denny Myers, PM Magazine,
WFSB-TV, 3 Constitution Plaza, Hartford,
CT 06115 An Equal Opportunity
Employer M/E

PROMOTION MANAGER

We need an igdea person. skilled in using our own
faciities as well as radio and print, o hypo our au-
diences lor an active NBC station Immediate EEO
opening Plus sign for apphicant who can produce own
TV and radio promos Resumes and folios 10 Terry
Balimore, Exec Vice President WBRE-TV. Box 28.
Wiikes-Barie, PA 18773

Situations Wanted

Programing, Production, Others

CREATIVE
COPYWRITER

With audio production ex-
perience and a versatile
voice to develop commercial
and promotional caoncepts.
Submit resume, tape, and
samples to:

Elizabeth Blakeslee
Production Manager
WCTI-TV
PO. Box 2325
New Bern, N.C. 28560

An equal opportunity employer MIF

=

MRAgR2INe

Number one rated PM Magazine
losing male co-host. His
replacement will need ex-
perience in writing and produc-
ing. Please send tapes and
resumes to:

Dean Hinson

Execulive Producer

WNEP-TV

Wilkes-Barre/Scranton Airport, PA
18641

Producer-Director available:

Films, telewvision, and radio producer-
director over 10 years expenence in film
and tape. Have been working as an in-
dependent producer in feature and
documentary films, commercials and
nngles, and videotape theater Age 32.
Have had enough experience to take
contro! of a production. Can think on his
feet rapidly. Have demonstrated creative
potential and want a chance to pull all
these skills together. Call 203—
227-8761, Mr 1B. Raveh. 1 Chelsea
Court, Westport, CT. 06880

DAILY MAGAZINE
PROGRAM

If you're looking for an opportunity to
grow In a hard-working environment,
we’re looking for you. Daily Magazine
program scheduled to start this Fall
needs experienced:

Co-Hosts
Senior Producer
Associate Producers
ENG Camera Operators

It you have the drive and creativity
needed to make a quality local maga-
zine program number 1, please send a
tape and resume (no phone calls) to:

Ron Gates
WIVB-TV
2077 Elmwood Avenue
Buffalo, NY 14207

MAgRz2ine

Producer, talent and production
positions available for

PM MAGAZINE on the #1
station in Jacksonville.
Applications tor Producer
position requested immediately.
Talent and production applica-
tions, early September.
Previous experience required.
No phone calls, please.

Send resume and cassette to:

Barry Barth

Program Director
WIXT

P.O. Box 5270
Jacksonville, FL 32207

WJXT-A Post-Newsweek Station-
is an Equal Opportunity
Employer M/F,

Broadcasting Jul 21 1980
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QUALITY INVESTIGATIVE
PRODUCTION

Tri-member major market investigalive
unit available for high quality tv in-
vestigative productions. Expenenced,
skilled group with journalistic and award
winning value. Box G-101

Situations Wanted
News

NEWS DIRECTOR

seeking top 100 market station with the
resources and resolve o achieve and
maintain dominance in the market. Give
me the tools and I'll gel the job done.
Box G-138.

ALLIED FIELDS

Help Wanted Programing,
Production, Others

COMEDY RECORD

Producer wanted for comedy
album—Excellent script.

Box F-247




Help Wanted Sales

( A UNIQUE OPPORTUNITY
IN SALES!

We are seeking a highly motivated individual to work with tele-
vision and radio stations throughout the country in the field of
broadcast computerization.
Knowledge of computerization is less important than “hands-
on” experience with the management/sales of station inventory.
Professional selling skills are required since the position
calls for dealing with top executives of the broadcast industry.
Heavy travel is involved.
Compensation includes base salary, commission, and ex-
penses, as well as excellent company benefits.
Along with your resumé, include a short letter telling us why
you are the individual we seek for this career opportunity. Send
m replies to: Department MS, Broad-
cast Division, Data Communications
Corporation, 3000 Directors Row,
. Memphis, TN 38131. Please do not
BROADCAST DIVISION OF call.
DATA COMMUNICATIONS
CORPORATION

An equal opportunity employer.

~

J

SALES PROMOTION/
MARKETING

Looking for someone in television
adv/promo field who wants to move
into sales. Chicago office natl rep
offers unique opportunity for an
enthusiastic seif-starter. Sales
oriented, good communications
skills and capable of developing
sales promotion plans for TV
clients. Excellent compensation
package. Send resume to Box
G-177

Marketing Visionary

Audio Independents seeks innovative
self-starter with commercial experience
to promote and develop opportunities
for radio indies. Reply Audio
Independents, One Lincoln Plaza, New
York, NY 10023.

' Share The Advantages Of Being
_ With The Leader In The

'BROADCASTING
‘INDUSTRY

Harris has excellent opportunities for professionat sales personnel in TV and Radio Sales as:

SALES SPECIALISTS

PRODUCT MARKETING MANAGERS
DISTRICT SALES MANAGERS

In the constantly expanding broadcast equipment industry, the
Broadcast Products Division of Harris holds a dominant posi-
tion. You can benefit not only from our impressive division
growth but also from the fact that Harris is a leader in the state-
of-the-art technology and plans to stay in the lead.

Due to our growth, several positions are presently open for Dis-
trict Sales Managers which have outstanding compensation po-

tential. Also openings presently exist at our Quincy, lliinois
headquarters for Sales Trainees and Product Marketing Man-
agers.

Those individuals in the Broadcast industry who have a sales or
marketing background and technical experience with Broad-
cast Transmitters, Program Automation, Antennas, and Studio
Equipment we challenge you to come join the leader HARRIS!

Please send resume in confidence to Gary Schell, Personnel, Harris Corporation,
Broadcast Products Division, P.O. Box 4290, Quincy, lllinois 62301, or call (217) 222-8200.

COMMUNICATION AND
INFORMATION PROCESSING

An Equal Opportunity Employer M/F

% HARRIS
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Help Wanted News

Help Wanted Technical

r/WriterIProducer
TV News

Award-winning Corporate Video News

We seek a creative production professional to join the AT&T staff
responsible for producing ‘“Long Lines Journal”. . . a video newsmagazine
format program that serves to inform our people of the technology, issues
and professional achievements at AT&T Long Lines.

As writer/producer you'll create and execute professional mini-
documentary segments from the initial research to the final mix. Your
objective will be to present complex technical and managerial concepts in
a clear, visually interesting manner. Your efforts will be supported by top-
flight technical facilities including portable cameras and one-inch Type-C
shooting/computer editing.

Ideal candidate wiil have a degree in communications or journalism
(or equivalent), complemented by 2-3 years successful TV production
experience including Electronic News Gathering and supervisory responsi-
bilities. Strong field directing ability; experience with SMPTE-code off-line
and on-line editing, are requisites. Position requires travel.

We offer attractive salary and benefits with opportunity to advance
in corporate PR. Location is an attractive suburban NJ community only an
hour from Manhattan. Apply by sending resume and salary history to:
Professional Employment Director, AT&T Long Lines, Dept. BM-3,

Room 5A110, Bedminster, NJ 07921. All replies will receive prompt
confidential consideration and response.

@ ATal Long Lines

I K An equal opportunity employer j |

Employment Service Products

B BROADCASTER'S
ACTION LINE
k The Broadcasting Job you want
anywhere in the U.S.A.
1 Year Placement Service $40.00

Call 812-889-2907
R3, Box 84, Lexington, Indiana 47138

UHF SPECIALIST

Construction Assistance
Coverage Recommendation
Equipment Negotiation
Turnkey Installation

+ o+ o+

*

Contract Analysis
Negotiations
Personnel Analysis
GENE HILL
702—831-2870

*»

*

POSITIONS

We specialize in the placement of TV

LABOR SPECIALIST

Engineers
Bored With Your Job
Or Career?

If you feel confined in your present job,
sitting behind a desk or trappedin a
day-to-day routine with no future in
sight, then a career with RCA Service
Company may be your ticket out.

RCA Service Company's Broadcast
Engineers travel all over the world to
install, maintain and service
transmitting systems, television
cameras, and/or television tape
recording equipment. Experience in
the maintenance of television
broadcast and related equipment
necessary. Digital background helpful.

We are looking for a few of the best
Broadcast Specialists, who are able to
work without close supervision and
who would enjoy working from home
to travel throughout the U.S. and
occasionally to many foreign
countries. A first class radio-telephone
license is required.

Naturally we provide excellent
salaries and Company paid benefits
including medical and life insurance,
vacations, holidays, and an income
savings and retirement plans.

For immediate consideration, call
collect, or send a letter or resume to:
Mr. Rob Robinson, [609) 338-6517, RCA
Service Company, Building 201-2, Rt. 38,
Cherry Hili, NJ 08358. An Equal
Opportunity Employer.

RGA

&

‘ A Tradition OnThe Move!

Services

and Radio Engineers with Broadcast
Stations, Manufacturers, Industrial
TV, Production Facilities and Dealers;
all levels, positions and locations

Miscellaneous

nationwide. Professional, confidential

- no fee. Best Industry reputation -
over 1000 client contacts. To discuss
your employment possibilities phone

Alan Kornish at {717)287-9635 or send .
your resume’ now. Employer inquiries creative )
invited. commercial
production

COITINENTAL RECORDIMGS, G

210 SOUTH STREET
BOSTON MASSACHUSETTS 02111
617 426 3134

%Evsystems

NEW BRIDGE CENTER, KINGSTON, PA. 18704

(A

Jingles... w
== |.D. Packages

l =

Polyline X

orp. 312/298-5300

)
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CABLE

Help Wanted Programing,
Production, Others

—

CATV PROGRAMMING

Amernican Television & Communications Corporation, serving over 1 million
subscribers in 32 states, has established a reputation as one of the most suc-
cessfully managed multiple system cable television operators in the industry
Our unparalleled growth has created the need for experienced individuals in our
Cable Programming Department. Two of these opportunities inciude:

MANAGER COMMUNITY
PROGRAMMING OPERATIONS

The selected candidate will serve as a haison between ATC corporate and
operating systems, and will be responsible for the daily logistical coordination
and monttoring of over 30 ATC Local Origination operations, field training, com-
munity involvement and studic operalions. This position requires an individual
with a degree in Math Communications or 5 years experience as a Producer/
Director, writing ability and strong organizational skills. Extensive cable system
Local Origination and budget control experience I1s desirable.

PROJECT MANAGER—
PROGRAM DEVELOPMENT

Responsibilities of this position include preparation of program elements of
franchise proposals, and involvement in numerous developmental programming
projects and medical uses. Candidates must possess a college degree and re-
lated experience, the ability to speak and write effectively, good organizational
skilfs and the ability to work independently.

Our company offers a competitive salary and benefits package, in addition to ex-
cellent opportunities for rapid career development. For confidential considera-
tion, please forward your resume and salary requirements to:

Mr. Chip Crawford
Employment Manager

AMERICAN TELEVISION &
"““““n'l:””"”” COMMUNICATIONS CORPORATION

20 INVERNESS PLACE EAST
ENGLEWOOD, COLORADO 80112

An Equal Opportunity Employer M/F/HIV

S

Radio Programing Wanted To Buy Station
The MEM'ORABLE Days Want to Buy AM/FM
o of Radio _ or FM Only
-minute programs from the golden age of radio ,
VARIETY * DAAMA * COMEDIES * MYSTERIES * SCIENCE FICTION In any size midwest market. Brokers pro-
.included in each series tected. All replys held in strict confi-
Program Distributors {g} dence. Contemporary Media, Inc., 514
Joneséﬁsﬂm Mamn401 g Earth City Plaza, Suite 223, Earth City,
501 are Eead Lo oq MO 63045 (314) 291-8899.

Business Opportunity

PROFIT
THE HOTTEST WORD IN TELEVISION

TV Tempo)s in the television business and we're offer-
ng you a share in the orofit

Cable systems are growing with more diversified
markets and larger capacity systems. Subscrbers
now need a complete guide, lo know everything that 1s
offered 1o them

TV Tempo Is a low-cost. comprehensive, localized en-
tertaining television and cable gwde. Each locaily
owned magazine acquires adverlising for insertion 10
hisiher local edition

TV Tempo 1s well eslabiished. covering markels of
more than 200 cities and now expanding nationally
We have expertise, expernence, and faclities to handle
all production areas Composition, Printing, Television
scheduling for each area and complete training

An investment of $10.50000 s required Call 404—
546-8458 in Georgia and 800—241-7089 all other
states or write TV Tempo. Inc.. PO Box 5443 Athens,
Georgia 30604,

For Sale Stations

THE
KEITH w. HORTON
COMPANY. INC.

P.O. Box V4%
Floma, NY
14902
(007)733.7138

Brokers and
Consuliants
10 the
Communications
Industry

Dan Hayslett

& assoctates, ine
)|\ Patia Grokirs
RADIO, TV, and CATV

(214) 691-20768
11311 N. Central Expressway « Dallas, Texas_

RDHANN
COMPANY

BROKERS e APPRAISERS ¢ CONSULTANTS

5944 Lutner Ln., Sute 505, Dallas Tx. 75225 & 214 696 1022
8340 £ Pninceton Ave.. Denver. Co 60237 303 7717675
1819 Peacntree Rd. N.E. Sutte 606. Allanla Ga 30309 404 351 0555

STEREO FMIN IL.

2> times gross which equals over
$500,000. 12% interest. $150,000
down. Real estate included. 10 year
contract to qualified buyers. All in-
formation first letter Box G-117.

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WilH OVER 20 YEARS EXPERIENCE

RICHARD A.
JINC.
435NORTH MICHIGAN AVE - CHICAGO 60611
312/467 - 0040
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For Sale Stations Continued

CHAPMAN ASSOCIATES®

nationwide service

STATION CONTACT

E Small  AM $180K 29% Art Simmers (617) 848-4893
MW Small  AM/FM $1,100K Terms Peter Stromaquist(218) 728-3003
S MediumAM S310K  S89K  J.T Malone (404) 458-9226
W MediumFulitime S475K S$120K Bilt Whitley (214) 387-2303
W MediumFulltime $2,300K S$500K Ray Stanfield  (213) 363-5764
S  Metro AM/FM $2,500K Terms Bill Cate (904) 893-6471

T -
To recetve offerings of stations within the areas of your interest,
write Chapman Co., Inc,, 1835 Savoy Dr, N.E., Atlanta, GA 30341

BILL-DAVID
ASSOCIATES

BROKERS-CONSULTANTS
(303) 636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

H.B. La Rue, Media Broker

BADIO TV.CATY APPRAISALS

F | N

e Fulltimer. Major market ID. $660,000
terms.
otoet Modlr Lrokors ® AM/FM in Alaska. $1,425,000.
(9121883-4917 o Daytimer. NC. About 50 miles from
¥ PO BOX 850 ALBANY, GA 31702v_\ coast. $240,000. Terms.
I = = ® Chattanooga area daytimer. Good real
-] estate with living accomodations at
NC Fulitime AM 210K Smai studio. $350.000. No down payment,
IN Daytime AM 420K Metro $5,225.80/month for 10 years.
A Fullime AM 725K Suburban ® Two AM's. CA. fulltimer and daytimer.
N Daytime AM 360K Small ® Class C plus powerful daytimer. S.E $4
NC Daytime AM 350K Small million cash.
M1 Daytime AM 370K Small ® S.E 50,000 watt AM. 3.8 million.
NC Daytime AM 165K Small e Fulltimer. City in lowa. $680,000.
MO  Daylime AM 225K Small Terms.
wY Fullime AM 235K Small ® AM/FM in No. Mich. $190,000.
MS Daytime AM 295K Medwum e Louisville area daytimer. $450,000.
SC Daytime AM 150K Small o Fulltimer W. Va. city. $420,000.
FL Fulltime AM 340K Medium o Eastern Kentucky AM/FM. Bargain.
SC Daytime AM 375K Medwum $990,000. Terms.
VA Daytir.e AM 180K Small e VA. Coastal. Attractive. $800,000.
GA Daytime AM 385K Small °
NC  Fullime AM 750K Medum ::;;"(;;'o‘d;:'ﬁ::f" in Atlanta area.
CO  Daytime AM 300K Smali ® Powerful daytimer in Northern
CO  Fulllime FM 500K Metro Michigan. $430,000 Terms.
. ® Fulitimer. Wyoming. $260,000. Terms.
%% %ﬂ e Dynamic Fulltimer covering half of

Alaska population. $1,8600,000.
¢ Fulitimer. Coastal city in Southeest.

$500,000.
@ Daytimer. Northeast Texas. $660,000.
LARSON/WALKER & COMPANY ® Ethnic station in large Northern city.

Brokers, Consultants & Appraisers $1,900,000.

e South Alaska. Includes Real Estate.
213/826-0385 202/223-1853
Suite 214 Sulte 417 $200,000. Terms.
11681 San 1730 Rhode ® Indiana. Large metro. $200,000 down.
Vicente 8lvd. lsland Ave. N.W. Good coverage.

Los Angeles, CA. 90049 | Washington, D.C. 20038
¢ ® Fulitimer. Dominant. Metro. TX.

$1,200,000.
‘Let us list your station. Contidential!
Idaho AM Fulltime/FM BUSINESS BROKER ASSOCIATES
Montana AM Fulllime 615—-756-7635 24 HOURS
Colorado AM
Qregon AM/FM
WESTERN MEDIA BROKERS, Inc. Drop by our Hospitality Suite at the NAB Radio
4840 Riverbend Road Programing Conference, Hyatt Regency, New
Boulder, Colorado 80301 Orleans
(303) 444-5658
—
Midwest Daytimer CLASS C FM
Near Resort Area for sale to ethnic minority under FCC distress
Price: $90,000 sale policy. Will appraise in excess of 390K

i Will sell for less than 280K terms, or less than
! 1/2 Times Gross 260K cash. Contact Steve Pasquini, KLSN,
Box G-120 2408 Coggin Ave, Brownwood, TX 76801.

West Coast

44 Montgomery Street, 5th Floor, San Fran-

cisco. C ?ulomla 94104 415/434-1750

East Coast

500 East 77th Street, Suite 1909, New York,

NY 10021 212/288-0737
5000 Watt

day time, early sign on, non
directional radio station for sale
in St. Ignace, Michigan. Call after
7:00 PM. 517—321-1763.

“Specializing
in Sunbelt

Broudcust Properties _‘

MILTON 0.FORD
& ASSOCIATES

MEDIA BROKERS/APPRAISERS

5050 POPLAR AVENUE - SUITE 816
MEMPHIS, TN 38157 - 901/767-7980
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BROADCASTING’S
CLASSIFIED RATES

Payable in advance. Check or money order only
(Billing charge to stations and firms  $2.00)

Deadiine 1s Monday for tne following Monday's 1ssue Qr-
ders and/or cancellations must be submitted N writing
{No telephone orders and/or cancellations wiil be ac-
cepted)

Replies to ads with Bhind Box numbers snould be ad-
dressed o (box number) cro BROADCASTING, 1735
DeSales St, N W, Washington, DC 20036

Rates: Classified istings (non-display) Help Wanted 70c¢
per word $1000 weekly mmmum Situations Wanted
{personal ads) 40¢ per word $5.00 weekly minmum All
other classihicalions 80c per word S$S1000 weekly
minimum Blind Box numbers: $2.00 pes issue

Rates: Classified display. Situations Wanted (personal
ads) S30.00 per inch Al other classibcations $60 00 per
inch For Sale Stations, Wanted To Buy Stations. Employ-
ment Services, Business Opportunities, and Public Notice
adverusing require display space Agency Commission
only on dispiay space




Fates & Fortunes:

Rupert A. Walters,
category manager for
General Foods Corp.,
White Plains, N.Y.,
with marketing respon-
sibility for Sanka and
Brim brands, joins
Warner Amex Cable
Communications Inc.,
New York, as executive
VP, marketing and pro-
graming. Nickolas
Davatzes, VP of Intext
inc. and president of its
Intext Communications Systems division, New
York, named senior VP, human resources and
organization development, Warner Amex Ca-
ble.

Bazil O’Hagan, VP-general manager of wNDU-
AM-FM-TV South Bend, Ind., elected president
and general manager of licensee of stations,
Michiana Telecasting Corp. (owned by Univer-
sity of Notre Dame). He now becomes chief ex-
ecutive and chief administrative officer. He suc-
ceeds William Thomas Hamilton, who has
managed stations for 21 years, and is now par-
tially retired, but will continue in executive
capacily with wNDU stations.

Laurin Jorstad, station manager, WAOW-TV
Wausau, Wis., named general manager. Kent
Hutchison, local sales manager, succeeds
Jorstad.

) ¢

Walters

Charles Heiser,
general sales manager
of Kyw(am) Philadel-
phia, named VP and
general manager of
xoax(Fm) Dallas (both
stations are owned by
Group W). Heiser suc-
ceeds James Stan-
sell, who is one of
purchasers of KDDC(FM)
Dallas (‘‘Changing
Hands,” page 37).

Heiser

Jay Hoffer, operations
manager, KERE(aM) Denver, named general
manager.

David Barrett, former general manager of
CFCE(AM)-CFQR-FM Montreal, named general
manager of KWK(AM)-wwwK (FM) St. Louis.

Richard Osborne, general manager of WKXL-
AM-FM Concord, N.H., elected president of
Capitol Broadcasting Corp., licensee of station.
He will continue as general manager. J.W.
Patrick Chaloux, local sales manager, elected
VP Donald Shapiro, sales representative,
elected treasurer. Gardner Hill, traffic manager
and public affairs director, elected clerk. Elec-
tions followed purchase of stations by new of-
ficers and other station employes.

Boyd Arnold, general manager, WKMF(AM)-
wGMZ(FM) Flint, Mich., named VP

Edward J. Murray, local sales manager, KGB-
AM-FM San Diego, named general manager of
KSMA-AM-FM Santa Maria, Calif.

Rod O’Dell, account executive and acting sales
manager, WWNR(AM) Beckley, W.Va., named
general manager.

Brian Moors, general sales manager, WHN(AM)
New York, named station manager.

Dan O’Brien, former promotion manager and
assistant program director, WDCA-TV Washing-
ton, joins KCPQ-Tv Tacoma, Wash., as director of
operations.

Gary Neil, treasurer, KTXL(TV) Sacramento,
Calif., assumes additional duties as VP-station
operations.

Dennis Roberts, sales manager, KESS(FM)
Dallas, named station manager.

Rick Fetherston, 6 p.m. anchor and reporter,
WMTV(TV) Madison, Wis., assumes additional
duties as assistant to stalion manager.

Frederick Sattler, media analyst, Campbeli-
Ewald Advertising, Detroit, joins WRIF(FM)
Detroit as research director.

Douglas Jones, senior research associate,
Frank N. Magid Associates, Marion, lowa, joins
Greater Media Inc., group owner based in East
Brunswick, N.J., as director of research for
radio division.

Jerry Buford, executive VP-operalions,
Daniels & Associates, Denver-based cable com-
pany, named executive VP-corporale develop-
menl and acquisitions.

Paul Waring, who joined Cox Cable Com-
munications, Atianta, in February from
General Electric Co., named VP of corporate
development for Cox Cable.

Dr. Roger Fransecky, president of New York-
based media consulting and production com-
pany, Roger B. Fransecky and Associates, and
former president of National Television
Workshop, New York, joins Teleprompter Ca-
ble Television there as VP-public affairs.

Barbara Levy Landes, assistant controlier, fi-
nancial planning and analysis, CBS News, New
York, joins NBC there as VP-financial planning
and analysis.

Arthur G. Cooper, VP-taxes, Viacom Interna-
tional, New York, named VP-treasurer.

Christine M. Warshaw, director of business
affairs for ABC Television, Los Angeles, ap-
pointed director of business and legal affairs,
ABC Motion Pictures.

Mitchell Stern, director of financial planning,
CBS Television Stations Division, New York,
joins CBS-owned wpBM-Tv Chicago as director
of business affairs.

Agnes Scott, development manager, noncom-
mercial wrvs(Tv) Detroit, named VP for
development. Charles Colding, government
affairs manager, named VP for government and
community affairs.

James Long, manager of personnel develop-
ment and services, Storer Broadcasting Co.,
Miami, elected VP

Shirley Martin, chief accountant, noncom-
mercial KOKH-TvV Oklahoma City, named busi-
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ness manager and secretary of corporation.

Frank Gilland 1I, director of development,
noncommercial wpTp(tv) Kettering, Ohio
(Dayton), named VP for development.

Peter Pantsari, Southern representative,
Agency for Instructional Television, joins
Southern Educational Communications Associ-
ation, Columbia, S.C., as director of adminis-
tration-operations.

EES———
Advertising

g Louis A. Magnani, VP
and general manager of

New York office of
Marsteller Inc., named

E L president of agency,
}% =~ succeeding Ramon
e Gaulke, who has
m resigned to become
_/ principal and partner in
L A new agency, Interco-
ﬁ ' America, New York,

i

* which is co-owned with
Publicis of Paris, Euro-

Magnani pean-based agency.

Arnold Weinrib, management representative
at McCann-Erickson, New York, appointed
senior VP Tyy Mattson, associale media direc-
tor, Lee King & Partners, Chicago, joins Mc-

QUALITY TALKS

~ FOR
KLBJ

Austin. Texas

Continental’'s new 5/10 kW AM
transmitter is setting records for
acceptance. It has performance
and efficiency, with the cleanest
sound around. Listen to Continen-
tal: quality talks.

Write for brochure: Continental Electronics

Mtg. Co. Box 270879 Dallas, Texas 75227
(214) 381-7161

f:! I - a




Cann there in same capacity.

Bruce Broder, VP-associate creative director,
W.B. Doner and Co., Detroit, named senior VP

Jim August, executive VP, based in Detroit,
Barkley & Evergreen, named executive VP-
general manager of Kansas City, Kan., office.

Ericka Witnauer, account supervisor, Com-
pton Advertising, New York, elected VP
Susan Savage, senior administrator in charge
of program and talent negotiations on prime-
time and daytime programing, NBC, joins
Compton as manager of program business
affairs.

Marcie Kazdin, senior planner, and Ann
Mazzini and Diane Ricketts, both buyer-
planners, Compton Advertising, New York,
named assistant media managers.

In New York office of D’Arcy-MacManus &
Masius, Jan Sylvain, associate research direc-
tor, elected VP Robért (Dan) Cole, from E
William Free agency in New York, joins
DM&M there as account supervisor. In St.
Louis office of DM&M, Truman Walker, from
Stolz Advertising, named VP-account super-
visor. Robert Hagnauer Jr., from Occidental
Life Insurance Co., named account coordinator
on Anheuser-Busch account at DM&M, St.
Louis. Robert Mosher, assistant account ex-
ecutive in St. Louis office, named account ex-
ecutive. Michael Gillitand, from Gardner Ad-
vertising, joins DM&M in St. Louis as senior
writer. Timothy Kidwell, also from Gardner,
named writer for DM&M, St. Louis. In Chicago
office, Elizabeth Nickles, from J. Walter
Thompson, named associate creative director.

Martin Murphy, account supervisor, Liller Neal
Weltin, Atlanta, elected VP,

Richard Helmer, assistant professor of
marketing and operdtions analysis, School of
Management, State University of New York,
Buffalo, joins N W Ayer ABH International,
New York, as associate in marketing services
group. Shelley Kawai, from Sacks & Rosen
Advertising, New York, joins Ayer as art direc-
tor. Stephen Mandeville, from Cunningham
& Walsh, joins Ayer as media planner.

Richard Nye, account executive, Ogilvy &
Mather, New York, joins Tracy-Locke Advertis-
ing, Dallas, as account supervisor.

Neal Hamlin, account executive, Fahlgren &
Ferriss, Cincinnati, named account supervisor.

Vera Carbo, senior art director, Weightman
Advertising, Philadelphia, named creative
group supervisor.

John Montague, from Colle & McVoy, Min-
neapolis, and Brian Hooks, from Bozell &
Jacobs, Minneapolis, join Carmichael-Lynch
Advertising there as account executives. David
Steen, who recently completed account train-
ing program at Carmichael-Lynch, named ac-
count executive.

Phillip Butcher, manager of Little Rock, Ark.,
branch office of Robert K. Butcher & Associ-
ates, named executive VP Anthony Diamond,
art director named VP David Gebhardt, ac-
count executive, named VP-creative director.

Scott Clark, associate media director, Rosen-
feld, Sirowitz & Lawson, New York, joins
Kenyon & Eckhardt there in same capacity.

Robert Motl, account supervisor, J.[. Scott
Co., Grand Rapids, Mich., named VP Dale
Roberson, account executive, named account
supervisor.

Pam Kallies, media director, Saunders,
Lubinski & Powell, Dallas, named VP She will
also supervise newly formed subsidiary, SL&P
Media Services.

Roberta Dias, assistani account executive,
Benton & Bowles, New York, joins Sive Associ-
ates, Cincinnati, as account executive.

Jack M. Taylor, media director, Garfield-Linn
& Co., Chicago, joins Simpson Marketing Com-
munications Agency, Columbus, Ohio, as direc-
tor of media services.

Nikki Richardson, media production specialist
for Chelsmford, Mass., public schols, joins JG
Associates, Acton, Mass., as audio-visual com-
munications specialist.

Donald Sherman, new business development
director, KGSC-Tv San Jose, Calif., resigns to
form advertising and public relations agency,
Donald J. Sherman & Associates.

Eric Lieberman, from Stiefel/Raymond Ad-
vertising, New York, joins Ketchum MacLeod
& Grove, New York, as copywriter.

Dick Weinstein, marketing and sales director
of Arbitron, New York, named VP, director of
marketing, Peiry Television. New York.

Thomas Turner, VP-New York sales manager,
Blair Radio, named New York office manager.
Scott Lazare, account executive, Roslin
Radio Sales, New York, joins Blair Radio in
same capacity.

Linda Packer, in sales capacity in Chicago of-
fice of RKO Radio Sales, named manager of
Chicago office.

Barbara Mihalich, network coordinator, and
Susan Specht, sales assistant, Eastman
Radio, New York, named to New York network
sales for Eastman.

Ed Trimble, local sales manager, wWPGH-TV Pitts-
burgh, named general sales manager.

Richard Kelley, director of national sales,
WHN(aM) New York, named general sales man-
ager.

Michael Cefaratti, sales manager, KZEW(FM)
Dallas, named general sales manager.

Ray Senate, national sales manager, WIBW-TV
Topeka, Kan., named director of marketing.
Vince Frye, account executive, named na-
tional sales manager.

John Leeg, local sales manager, WICZ-TV
Binghamton, N.Y., named national sales man-
ager. Robert Cibulsky, on sales staff of wicz-
Tv, succeeds Leeg. Andrew Hubbell, from
WMGC-TV Binghamton, joins wiCz-Tv as account
executive.

Tony Battaglia, sales manager, WTVH(TV)
Syracuse, N.Y., joins wiiM-Tv Lansing, Mich., as
local sales manager.

Bud Clayton, account executive, KESS(FM)
Dallas, named sales manager.

Kelly Bender and Johnny Treffalls, account
executives, KRLY(FM) Houston, named national
and local sales manager, respectively.

Christopher Corson, account executive,

KQV(aM) Pittsburgh, named local sales manager.

William E. Kelly Jr., account executive,
WDVE(FM) Pittsburgh, named local sales man-
ager.

John Hendricks, account executive,
wxyz(aM) Detroit, joins Kvi(aM) Seattle as na-
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tional sales manager.

Judy Layman Trent, account executive,
wGMz(FM) Flint, Mich., named local sales man-
ager.

Robert Woodbury, commercial manager,
WCCO-AM-FM Minneapolis, has announced his
retirement. He has been with station since 1936
and commercial manager since 1963.

Sherry Owens, sales manager in Chicago
market and credit clearing house specialist for
Dun & Bradstreet, joins wis(aM) Chicago as ac-
count executive.

Dennis Schoemehl, former publisher and
owner of Apartment Living magazine, joins
KSHE(FM) St. Louis as account executive.

Robert E. Butler, graduate, Southern Illinois
university, Carbondale, joins WKAT(AM) Miami
as account execulive.

Howard Cook, account executive, KBRS(AM)
Springdale, Ark., named sales manager. Randy
Freeman, graduate, University of Arkansas,
Fayetteville, joins KBRS as account executive.

Carl Price, senior account executive, Har-
rington, Righter & Parsons, Chicago, joins
wBBM-TV Chicago as account executive. Rory
Clark, who is working on master’s degree at
Southern lllinois university, Carbondale, and
former instructor there, joins WBBM(AM)
Chicago as retail sales account executive.

Michael Fierstein, account executive,
WKKN(AM)-WYFE(EM) Rockford, Ill., Charles
Bishop, from waiT(am) Chicago, and Kathy
Cook, from Chicago office of Radio Advertis-
ing Representatives, join WIND(AM) Chicago as
account executives.

Jeanne Marie Schiff, freelance public re-
lations specialist, St. Louis, joins KSHE(FM) there
as account executive.

Faith Shaw, from wLwT(Tv) Cincinnati, joins
WCVU(FM) Naples, Fla., as account executive.

Gary Drake, former South Dakota state legis-
lalor, later in insurance business, joins sales
staff of KwaT(aM) Watertown, S.D.

L ]
Programing

Herman Rush, presi-
dent, Marble Arch Pro-
ductions, Hollywood,
named president, Col-
umbia Pictures Televi-
sion there. Betsy
Cullen, director of con-
tract administration,
Columbia Pictures
Television Distribution,
Burbank, Calif., named
VP-domestic sales ad-
ministration.

William M. Siegel
named chief executive officer of National
Subscription Television(ON-TV), Los Angeles,
with responsibility for both pay operations and
regular commercial broadcasting on KBSC(TV)
there. Siegel, formerly executive VP for opera-
tions and member of board of ARA Services
Inc., will report to Jerry Perenchio, NST presi-
dent.

ﬁush

Ralph D. Campbell, product marketing man-
ager for Computer Sciences Corp., named
marketing manager, video sales division, ABC
Video Enterprises, stationed in Los Angeles.



Susan E. DiNapoli, sales representative with
Renauld International Lid., joins the ABC unit
as marketing representative, based in New
York.

Greg Nathanson, VP
of programing, Golden
West Broadcasting
Corp., Los Angeles,
joins Premiere—joint
venture of Columbia
Pictures Industries,
Getty Oil Co., MCA
Inc., Paramount Pic-
tures Corp. and 20th
Century-Fox Film
Corp.—as VP of pro-
graming. Premiere is
scheduled to begin pro-
graming Jan. 1, 1981, and will offer molion pic-
Lures via satellite to cable systems and over-the-
air pay television.

Nathanson

Ronna Wallace, director of programing,
VidAmerica unit of Video Corp. of America,
named director, programing, CBS Video En-
terprises.

Merrill Brockway, producer of Dance in
America series on noncommercial WNET(TV)
Newark, N.J.-New York, named executive pro-
ducer, arts programing, CBS Cable, first in
series of appointments by CBS Cable of artists
and producers in various fields.

Don Baer, director of Olympic operations,
NBC Sports, New York, named VP-operations,
NBC Sports.

Steve Halpern, co-owner, executive VP and
director of account services and new business
development, Rafshoon Advertising, Atlanta,
joins Paramount Television Domestic Syndica-
tion as Southeast division manager, based in
Atlanta.

James N. Ricks, with sales division of Para-
mount Television, named Southeastern
regional sales manager, Metromedia Producers
Corp. He is based in Daytona Beach, Fla.

Jon Turtle, who was involved in product ac-
quisition and programing for National Subscrip-
tion (ON) Television, Los Angeles, joins Inter-
national Home Entertainment, Los Angeles-
based company specializing in creation and pro-
duction of shows for cable systems, as VP-pro-
duction development and sales.

Mark Blinoff, former VP-general manager of
Consolidated Communications Consultants, La
Crescenta, Calif., and former program manager,
KMPC(AM) Los Angeles, joins Merv Griffin
Radio in Los Angeles as VP-general manager.

Jim Epstein, regional marketing manager for
Philadelphia area, Prism, pay program service,
named director of corporate development. Tim
Williams, from Southwestern Bell Telephone
Co., Houston, succeeds Epstein. Bobby
Taylor, former Philadeiphia Flyers goaltender,
who was formerly with Prism, rejoins Prism as
marketing and public relations representative.

Glen Swanson, director of Dinah Shore net-
work and syndicated programs for aimost 10
years, named director of Hour Magazine,
Group W Productions’ new syndicated daytime
series.

Candace Johnson, formerly with WGMS-AM-
FM Washington, joins Parkway Productions,
Washington, radio fine arts program syndicator,
as director of marketing.

Michael Coll, video specialist, Crown Zeller-
bach Corporate Communications, San Fran-

cisco, joins Warren Productions, Palo Alto,
Calif., as writer-producer for business television
productions.

Dick Purtan, ckiw(aM) Detroit, and J.J.
Johnson, kDAvy(aM) Los Angeles, elected
president and VP, respectively, of Society of
Radio Personalities and Programers.

Steve Currie, program manager,KOIN-TV Port-
land, Ore., elected first VP of National Associ-
ation of Television Program Executives. Currie
succeeds John Goldhammer, who left KaBc-TvV
Los Angeles to join Paramount. Chuck
Larsen, program director, WNBC-TV New York,
elected second VP of NATPE, succeeding Cur-
rie.

Bruce King, sportscaster and sports director of
KOMO-TV Seattle, appointed sportscaster of
wABC-TV New York’s Eyewitness News, effective
in mid-Augus!, replacing Warner Wolf, whose
move to wcs-TV New York is being challenged
in court (see ‘“Monitor,” this issue). Richard
Regan, sports producer, KYw-Tv Philadelphia,
joins WABC-TV in same capacity.

Gerry Peterson, chief of staff for governor of
Mississippi, and former program director for
RKO stations wrRKO(AM) Boston and KHi(AM)
Los Angeles, joins RKO’s KFrc(aM) San Fran-
cisco as program director.

Larry Knight, former assistant national pro-
gram director for Fairbanks Broadcasting Co.,
Indianapolis, joins KCBQ(AM) San Diego as pro-
gram director.

Mark Driscoll, from wMIx(FM) Miami, joins
k10Y(FM) Hanford-Fresno, Calif., as program
director and air personality.

Frank Allen Philpot, director of children’s
program development, Field Communications,
San Francisco, joins Public Broadcasting Ser-
vice, Washington, as director of children’s and
youth programing.

Judith Baker, director of programing, non-
commercial weprp(rv) Kettering, Ohio
(Dayton), and co-owned noncommercial
wpPTO(TV) Oxford, Ohio, named VP for pro-
graming.

Cary Pfeffer, air personality, KEZo(FM) Omaha,
and Mary Jane McKittrick, area manager,
Residential Guide magazine, Los Angeles, join
wowT(TV) Omaha as co-hosts of PM Magazine,
which starts in September.

Kathy Fountain, co-host and associate pro-
ducer, PM Magazine, WINK-TV Fort Myers, Fla.,
and Jim Mika, reporter, wzzMm-Tv Grand
Rapids, Mich., named co-hosts of PM Magazine
on WZzM-Tv.

Jon Findley, production manager at Field
Communications’ wkss-TV Philadelphia, named
1o same position with Field’s wrLD-Tv Chicago.

Solomon Levine, programer assigned to vari-
ous two-way talk shows, wrc(aM) Washington,
named administrator, programs. :

Tom Barsanti, operations manager, KCMO(AM)
Kansas City, Mo., named operations manager,
wTIc-AM-FM Hartford, Conn.

Tim Staudt, sports director and anchor, witM-
Tv Lansing, Mich., joins wiLx(Tv) Onondaga
(Lansing), Mich., as sports director and anchor.

Roger Springfield, former assistant sports
director, WBRC-TV Birmingham, Ala., joins
WNEP-TV Scranton, Pa., as sports director.

Viv Roundtree, from wxks-FM Medford,
Mass., joins WBCN(FM) Boston as air
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personality.

lan Silva, former weekend air personality,
WwMZQ(FM) Washingion, joins WPRW(AM)
Manassas, Va., as morning air personality.

Patricia Houlihan, director of weekend news
broadcasts on KIEO(TV) Fresno, Calif., named
producer-director of The AM Show on KIEOQ.

Jan Daniels, night director, wyea-Tv Colum-
bus, Ga., transferred to co-owned WAFF(TV)
Huntsville, Ala., as night production director.

News and Public Affairs
Paul Davis, news
director, WCIA(TV)
Champaign, I[ll., and
immediate past presi-
dent of Radio-Televi-
sion News Directors
Association (“‘Profile,”’
Sept. 18, 1978), named
news director of WGN-
AM-FM Chicago, suc-
ceeding John Raven-
croft, who will become
news operation man-
ager of wGN Radio.
Effective Aug. 18. Dave Shaul, assistant news
director and executive producer, wCla, has been
named to succeed Davis as news director.

Davis

Nick Lawler, former assistant news director,
wkBW-TV Buffalo, N.Y., joins WNEP-TV Scranton,
Pa., as news director. Pat Nilsen, former re-
porter, WBRC-TV Birmingham, Ala., joins WNEP-
TV in same capacity.

Roy Carden, news director and anchor, KCBD-
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Tv Lubbock, Tex., joins WPTF-TV Durham,
N.C., as news director.

Ed Dorsey, producer of news and special pro-
jects, wpIv(TV) Detroit, and also serving as
communications adviser to Benjamin Hooks,
executive director of National Association for
the Advancement of Colored People, named
news director of wiND(aM) Chicago.

Dave Berg, assignment editor, KETV(TV)
Omaha, joins KOVR(TV) Stockton-Sacramento,
Calif., as assistant news director.

William Drummond, former editor of Morn-
ing Edition on National Public Radio, Washing-
ton, named national security correspondent.
Carolyn Craven, general assignment reporter,
NPR, named White House correspondent.
Neal Conan, Scott Simon, Cokie Roberts
and David Molpus, reporters, named corres-
pondents.

Marty Ryan, special projects producer, NBC-
TV’s Today program, named producer of 7o-
day.

Joe Day, reporter, wcvB-TV Boston, named
chief news correspondent.

Randy Covington, documentary producer,
WAVE-TV Louisville, Ky., named manager of *‘I-
Team’’ investigative reporting unit at WBZ-TV
Boston.

Rich Yepsen, 6 p.m. news producer, WCMH-TV
Columbus, Ohio, named assignment editor.
Ben Douglas Gelber, graduate, Northern ll-
linois university, DeKalb, joins WCMH-Tv as
meteorologist. Phil Paulin, from WwcCHs-TV
Charleston, W.Va., joins WCMH-TV as news
photographer..

Angela Estell, general assignment reporter,
Post-Newsweek’s wPLG(TV) Miami, joins co-
owned WwixT(TV) Jacksonville, Fla., as noon
anchor. Michelle Gahring, general assignment
and consumer reporter, WixT, named weekend
anchor and consumer reporter. Larry
Shenosky, news producer, wixT, named news
producer-director.

Sally Fitz, field reporter, WCKT(TV) Miami,
named weekend co-anchor.

Neal Rosenau, weekend news producer, KGw-
Tv Portland, Ore., named reporter.

Leah Erickson, former feature reporter and
critic for KMOX-Tv St. Louis, joins Kyw-Tv Phila-
delphia as weathercaster and science reporter.

Roberta Gordon, former senior producer-
director for noncommercial wTtci(Tv) Chat-
tanooga, joins noncommercial WICT(TV)
Jacksonville, Fla., as executive producer for
public affairs programing.

Cecily Newton, newscaster, WBTM(AM) Dan-
ville, Va., joins weT(aM) Charlotte, N.C., as re-
porter.

Neil Snelling, reporter, WHIZ-AM-FM-TV
Zanesville, Ohio, joins WHTH(AM)-WNKO(FM)
Newark, Ohio, in same capacity.

X . g ——
Promotion and PR

Bonnie Jacob, independent theatrical press
agent working in Washington and Boston, and
Ben Kittner, assistant editor of National
Education Association’s newspaper, NEA Re-
porter, join Public Broadcasting Service, Wash-
ington, as editorial associates in public informa-
tion department.

Vicky Purnell, admissions counselor at Old

Dominion university, Norfolk, Va.,
WTAR(AM) there as audience promotions man-
ager.

]
Technology

Carl Youngberg, former VP-manufacturing,
Data Pathing, Sunnyvale, Calif., joins Interna-
tional Video Corp. there as VP-manufacturing.

William A. Blockie, product manager, Na-
tional Semiconductor Corp., named VP,
marketing, Videomagnetics Ilnc., Sunnyvale,
Calif.

Richard Carlsen, video sales engineer,
Harvey Electronics, Anthony Schicchi, audio-
visual consultant, Modern Mass Media, and
David Hillman, who has been with Sony three
years and recently completed management
training program, named district sales managers
for Sony Video Products Co’s Eastern region.

Three executives in CBS-TV’s production
facilities and engineering department promoted
to VP: Robert M. Hammer, general manager,
network operations, New York, becomes VP,
production facilities, New York; Charles Cap-
pleman, general manager, Television City,
Hollywood, becomes VP, production facilities,
Television City, Bernard Oseransky, general
manager, CBS Studio Center, Hollywood, be-
comes VP production facilities, CBS Studio
Center.

Gary Frank, international manager, Duo Fast,
Franklin Park, lll., joins Oak Communications,
Crystal Lake, lll., as director of sales for CATV
divison.

Stephen Lang, senior marketing specialist,
Valtec Corp., West Boylston, Mass., named
sales manager of Valtec’s communication
fiber optics group.

R
Allied Fields

Marcus Cohn, communications attorney with
Washington law firm of Cohn & Marks, has
been nominated by President Carter to six-year
term on 26-member council of National En-
dowment for the Humanities, which disburses
$150 million appropriated by Congress for
studies in humanities. Nomination is subject to
Senate confirmation.

James DeGraffenreidt, graduate, Columbia
university School of Law, New York, joins
Washington communications law firm of
McKenna, Wilkinson & Kittner.

David C. Jatlow and Stuart F. Feldstein, as-
sociates, Fleischman & Walsh, Washington
communications law firm, named partners.
Richard Rubin, formerly with FCC Common
Carrier Bureau, named associate.

Mel Kampmann, former VP for news and
public affairs, wiLa-Tv Washington, has opened
communications consulting firm in Washing-
ton, specializing in news and program consult-
ing. Firm is located at 4000 Albemarle St., N.W.
Washington, 20016, (202) 362-8582.

Katherine Rutkowski, television research
analyst, ABC, New York, joins National Cable
Television Association, Washington, as assis-
tant director of technical research. Vithear
Ouk, graduate, Computer Learning Center,
Springfield, Va., and American university Gra-
duate School of Business, Washington, joins
NCTA as manager of office of data services.

Al Crocker, sales engineer, Moseley Associ-
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joins |

Money maker. Shirley K. Mecklin has
been retained to direct fund-raising
activities for Broadcast Pioneers Library
in Washington. She will assume her
duties Aug. 1 With an extensive back-
ground in promotion, public relations
and reporting, as well as fund raising,
Mecklin has just completed assign-
ments for the Census Bureau and
University of Chicago. The Broadcast
Pioneers Library 1s endowed by the
Broadcast Pioneers Educational Fund.

ates, Santa Barbara, Calif,, joins ‘Broadcast
Communication Associates, Atlanta, as na-
tional sales manager.

New officers, Washington chapter of American
Women in Radio and Television: Linda Cin-
ciotta, Arent, Fox, Kintner, Plotkin & Kahn,
president; Mal Johnson, Cox Broadcasting
Corp., president-elect; Alice Riehl, Storer
Broadcasting Corp., VP; Elizabeth Levy, En-
vironmental Protection Agency, corresponding
secretary; Mila Albertson, freelance writer and
reporter, recording secretary, and Helen Dis-
enhaus, Dow, Lohnes & Albertson, treasurer.

Ken Sunshine, former special projects direc-
tor, Record World magazine, New York, joins
American Society of Composers, Authors and
Publishers, New York, as communications
coordinator.

Larry Kirkman, professor, School of Com-
munications, American university, Washington,
named director, Television and Video Services
program, American Film Institute, there.

Edward Stephens, professor of advertising
and assistant dean of intermedia division at S.I.
Newhouse Schoo!l of Public Communications,
Syracuse university, Syracuse, N.Y., named act-
ing dean of school. He succeeds Henry
Schulte, who has resigned, but remains mem-
ber of faculty.

Deaths

Dick Graf, 51, former news director at WNAC-
Tv Boston, died July 15 in Boston hospital. He
had been suffering from heart trouble. Last
month, Graf gave up his position as news direc-
tor at wNAacC-Tv because of ill health, but con-
tinued to work for station as director of special
projects. During his career, he served as news
director for wiBK-Tv Detroit, wesM-Tv Chicago,
and earlier had been news director for wNAC-TV.
From 1959 to 1972, Graf worked for NBC News
in New York as writer, editor, producer and
news director. In 1973, he joined Television
News Inc., Coors-financed newsfilm service, as
VP-news director Survivors include his wife,
Madonna, and three children.

Clarence J. Mulrooney, 91, former chairman
of board of Midwest Radio-TV, licensee of
WCCO-AM-FM-TV Minneapolis, died July 8. He
was director of company since it was formed in
1952 and was vice chairman from 1967 to 1976.
He was elected chairman in 1976 after
reorganization of company under MTC Proper-
ties, which acquired ownership of wcco. Sur-
vivors include his wife, LeVonne.

Don Nicholl, 52, television comedy producer
and writer, died of cancer in Los Angeles July
12. He was co-executive producer of Three’s
Company and The Ropers and was also story
editor and executive producer of All in the
Family. He also produced The Jeffersons.
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O United Cable TV...... 313/4 31 + 314 + 241 22 130 ,
N VIACOM ouenenennnn.. 391/2 38314 + 314 + 193 15 150 | Standard & Poor's 400
Industrial Average 134.83 13286 +197

Notes: A-American Stock Excnange, B-Boston, M-Midwest, N-New York, P-Pacific, Earnings figures are exclusive of extraordinary gain or loss. Footnotes: * Stock
O-over the counter (bid price shown, supplied by Shearson, Hayden Stone, Wash- did not trade on given day, price shown is last traded price ** No P/E ratio com-
ington). P/E ratios are based on earnings per share for previous 12 months as  puted, company registered net loss. ***Tele-Communications stock split two for
published by Standard & Poor's or as obtained by Broadcasting's own research. one. + Stock traded at less than 12.5 cents.
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When you position an ad
in SRDS Spot Radio,
you position your station
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It’s’*aé"bsic asthat.

A lot of popular misconceptions have been
floating around about today's radio buying
habits. So we challenged them. We checked.
We researched.

Our continuing in-depth research shows that
buyers and planners of media don’t consider
ONLY rates. In fact, they don't even consider
rates FIRST.

What advertisers and agencies do want from
your station is an information base. THAT'S
WHY THEY COME TO SRDS.

They want to know about your format. Your
programming. Your audience. And its demo-
graphics. So that they may position their ad-
vertising most effectively within their market.
THAT'S WHAT THEY GET FROM SRDS.

Before advertisers and agencies think of
rates, before they think of anything else, they
think of positioning. Rather than scanning
your rate card, the buyer of spot radio care-
fully peruses SRDS. He is, in effect, saying
... “Tell me everything you can about your
station.” We know, because we found out.

SRDS, the first source of information for
buyers of spot radio, is your best opportunity
to meet your market head on.. To show buyers
how your station is positioned in the market
place.

Contact your SRDS sales representative
today. He'il be glad to show you how to posi-
tion your station advantageously.

WE'RE MORE THAN JUST RATES.

In SRDS, YOU ARE THERE, selling by helping people buy.

SPOT RADIO RATES AND DATA

5201 Oid Orchard Road, Skokie, Illinois 60077




Ayer’s Marcella Rosen:
bring on the challenges

The topsy-turvy world of advertising
media in the 1980’s is a shot of adrenaline
to Marcella Rosen.

As senior vice president and media
director of NW Ayer ABH International,
New York, Rosen oversees a media staff
of about 200 and has primary respon-
sibility for almost $400 million in expen-
ditures, half of that in broadcast. As if that
were not enough stimulus, Rosen says
she’s excited about the advertising im-
plications of the new technology, particu-
larly the challenges posed by the inten-
sified competition to established forms by
cable, pay cable, videocassettes and other
communications outlets.

Challenges never have conslituted a
problem for Rosen, who has spent 23
years in advertising. She notes that she
held account management positions at ad-
vertising agencies back in the mid-1960’s,
when women were a rarily in such posts.
And she assumed the top media position
al Ayer in 1978 although her background
had not been extremely heavy in media.

Rosen does not come across as Lhe
stereolype of the strong-willed, plain-
spoken career woman. She speaks softly
and evenly, smiles and laughs often, but
radiates seriousness and self-confidence.
She thinks of herself as the modern career
woman who combines marriage with a

vacation.
“I would never have been able 10 hold

down the jobs I did without the coopera-
tion of my husband and the excellent
household help | have had,” she con-
fesses. ‘“My husband always has been sup-
portive of everything U've tried to do. And
without the household heip 1 never would
have been able 10 raise two wonderful
children.”

Her husband, David Rosen, helps in
other ways. He is now president of TVC
Laboratories, a New York-based color film
processing firm, but was once a salesman
for Screen Gems (now Columbia Pictures
Television) and manager of WAST-TV
Albany, N.Y. She says she sometimes dis-
cusses questions relating (o television with
him.

Like many executives in advertising and
broadcasting, Rosen originally had set her
sights on a career in another field—clinical
psychology. While studying for her MA
degree at Columbia University during
1955-57, she worked for the Psychological
Corp. in New York evalualing various psy-
chological experiments.

“When [ received my master’s degree in
1957, 1 decided to see if my background
would be useful in industry,” she recalls.
“1 made the rounds of several manage-

Profile

Marcella Jung Rosen —senior vice president
and media director, NW Ayer ABH
International, New York: b. Sepl. 29, 1934, New
York; BA, psychology, Barnard College, 1955:
MA, clinical psychology, Columbia University,
1957 researcher, Psychological Corp., New
York, 1956-57; market researcher,
Cunningham & Walsh, New York, 1957-62:
assistant research account execulive and
account execulive, Doyle Dane Bernbach, New
York, 1962-63: account executive, Smith/
Greenland, New York, 1963-65: director of
marketing services, media and research,
Altman, Stoller, Weiss, New York, 1965-67:
president, Marcella Rosen Associales,
1967-69; president, Trager-Rosen, 1969-77;
associale marketing services group, NW Ayer,
1977-78; present post since 1978; m. David
Rosen, 1962; children—Burt, 15; Lisa, 13.

ment consultant firms, and one suggested
I might be able to land a job in research at
an advertising agency. [ had never thought
of that”’

She applied at various agencies and was
accepted at Cunningham & Walsh in the
markel research department. She re-
mained at C&W until 1962 and broadened
her background over the next [5 years
with posts in marketing, account manage-
ment and media at such other New York
agencies as Doyle Dane Bernbach; Smith/
Greenland; Altman, Stoller, Weiss and her
own agency, Trager-Rosen.

[t was wonderful experience.”” Rosen
remembers. ‘At one time or another | was
involved in marketing, account manage-
ment and media on such diversified ac-
counts as Yardley, General Mills, Folger
coffee, the ABC Radio Network, Colgate,
Sunshine biscuits, Chelsea National Bank
and the Fortunoff discount stores.”’

In 1977 she accepted an offer to join
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Ayer’s Marketing Services Group as an as-
sociale. She performed a variety of
markeling assignments for such clients as
Avon, duPont, Scholl, Nestie and AT&T
and also was aclive in the new business
area.

The following year when the top slol in
Ayer’s media department opened up, the
agency tapped Marcella Rosen.

Louis T. Hagopian, chairman and chief
execulive officer of Ayer, explains
Rosen’s selection: ““We knew Marcella
had not had extensive media background,
but we saw two (hings. We had become
aware of her excellent management skills
and we were impressed with her broad
background in marketing and account
management. These we considered pluses.
We feel she has strengthened the depart-
ment by bringing in outslanding in-
dividuals and by broadening the activities
of the media unit.”

Rosen is confident that broadcasting will
continue to flourish in the 1980°s despite
the growth of new media. )

“We think that network television will
conltinue to be a mass medium, although it
will become more segmented, more like
magazines,” she ventures. “‘We feel that
radio will find its place and continue to
grow. We had some reservations because
of the possible impact of the energy crisis
on car riding. But we’ve concluded that
Americans like their cars too much to cut
down significantly on their usage of autos.

““We think of cable TV and disks as sup-
plementary to exislting media. We hope
that cable will experiment with different
kinds of programing. The invesiment can
be modest for advertisers to (ry something
new. and some of these projeclts may move
up to network TV or other forms of televi-
sion.”

Rosen’s nelwork program staff was im-
mersed in up-front buying for the 1980-81
season until a few weeks ago, and has
completed these transactions. Rosen dis-
agrees with other agencies that had been
delaying their up-front activity.

“We found the market was generaily
soft and we were able o buy al reasonable
rates,’ she says. The probability of escalat-
ing costs in the 1980’s places emphasis on
the need for well-trained, skilled media
specialists, according to Rosen. She is
proud of an in-house media seminar in-
stituted at Ayer recently. It runs from 10 to
12 weeks and 40 persons have attended so
far. Of that total, she adds, 27 have been
promoted to higher positions.

Aside from her husband, she cites her
alma mater, Barnard College, as an in-
fluence on her career. ““‘Barnard inspired
its women not to settle for second best,”’
she remarks. “‘If you wanted to be a physi-
cian, you were never told to become a
nurse.’



Editorials:

Down to earth

There are encouraging signs that reason and balance are finding a
place in projections of what the new technologies are likely to do
to broadcast television. For a while, the enthusiasm whipped up
by the new media gave broadcast TV incredibly short shrift. That
seems to be changing.

In the last two weeks, for example, (wo respected agencies have
produced forecasts that strike us as basically sound. Young &
Rubicam, speaking only of pay cable, foresaw some effects on
network TV but said they will be negligible, at least through 1985.
“The end of network television as a mass medium is not in
sight,” Y&R concluded (BROADCASTING, July 14). And N W
Avyer, as reported elsewhere in this issue, reached similar conclu-
sions in a look at the whole lot of new media, deciding that they
will essentially be supplements to existing forms.

These projections have logic on their side. It is irrational to
think that viewers, given a greater diversity of things to watch and
do, will not sample them and revisit attractions that they like. It is
equally illogical to expect wholesale defection from broadcast TV
to the assorted new media. Penetration alone—almost total for
TV, just beginning for the new media—will protect broadcast
television for quite a while, without regard to the inevitable need
of the new media to prove themselves with programing.

It is often said that the new technologies will transform televi-
sion as television transformed radio. The situations are not alike.
Radio was confronted with a new medium that added an entirely
new dimension on a national scale. The new technologies are just
that—new means of delivery; they bring new and sometimes
different programs but add no truly new dimension. Instead of
transforming broadcast television, they will nibble at it.

The first signs of nibbling may, in fact, already have been
detected. In the second quarter of this year, network shares of
prime-time audience were down slightly from the same period of
1979 (BROADCASTING, July 7). Since total TV usage was up, the
networks obviously lost audience, although its whereabouts is not
yet clear.

Whether the dip was a meaningless aberration or the onset of a
trend, this is how the new media that succeed will eventually es-
tablish their audiences—in bits and pieces. They will take some-
thing away from broadcast television, perhaps causing broad-
casters to make some adjustments, but for as far ahead as anyone
can see, they are not likely to endanger television’s pre-eminence
among mass media. Nor should that prospect dismay the new
media, for they have already proved they can earn profits on re-
tatively small pieces of the action.

How to cool it

The National Cable Television Association is understandably
“shocked and disappointed’’ by the threat of a moratorium on ca-
ble franchising by municipal authorities who dislike S. 2827, the
Senate bill 1o overhaul the Communications Act. S. 2827 is read
by the National League of Cities as the death sentence for local
authority over franchising. The NCTA says the league misun-
derstands the bill, which the NCTA ardently supports.

The space here is inadequate to evaluate the arguments in this
face-off. It is enough to say that the National League of Cities
may be reading more danger into the bill than is really promised
and that the NCTA, attempting to calm the league’s fears, may be
reading less. The point is that there is a disagreement that will not
be settled by a freeze on local franchising. What is needed is

clarification that can come only from the Senate Commerce Com-
mittee, which before the current recess was hell bent to mark up
the bill.

Indeed the committee has many other reasons to reappraise S.
2827 before coming to a vote. Broadcasters have expressed strong
reservations about sections that apply to them. S. 2827 offers
broadcasting longer license terms but not much else in the way of
deregulation and contains the mechanism for creation of substan-
tial rental fees for spectrum use. It proposes to liberate cable from
all governmental controls on broadcast signal carriage, a subject
of intense dispute that ought to be vented in hearings.

There are other interests that the committee cannot ignore on
its way to legislation. As reported elsewhere in this issue, the
American Newspaper Publishers Association has drawn attention
to features of S. 2827 that it thinks would encourage telephone
companies to supply as well as to deliver electronic programing in
unfair exploitation of their carrier role. On the other side, AT&T
has expressed reservations of its own about the bill.

The advocates of fast action on S. 2827 argue that all the con-
flicts of interest were exposed at length during hearings on bills
that preceded it. The fact is that S. 2827 is new enough legislation
to have created controversies of its own. There may be no need
for extended hearings. Surely, however, the committee will not go
to mark-up before listening to testimony at reasonable length.

Perhaps the National League of Cities would appear to discuss
its concerns and to explain why cooler heads decided to call off
the moratorium on franchising.

Never look back

A foolish editor, attempting to refresh his memory of what was
said on this page about political convention coverage four years
ago, discovered an unequivocal prediction that the 1976 conven-
tions would be the last to attract full television coverage. The pre-
diction was based on the networks’ loss of audiences that in 1976
left in droves for any other television they could find.

As reported elsewhere in this issue, the networks suffered a
worse hemorrhage of audience during their full coverage of the
Republican convention last week, but readers will find no
prophecy about 1984. Maybe the networks are willing to sacrifice
half their normal viewers to other television fare for the jour-
nalistic joy of overpowering a story. And indeed (he Ford-Bush
off-again-on-again vice presidential exercise last Wednesday was
something all those absent network viewers must have been
sorry they missed.

On to New York with the Democrats Aug. 11.

Drawn for BROADCASTING by Jack Schmidt

“I’s just until all the announcers’ vacations are over.”
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At 7:34 P.M., July 9, 1980, WESH-TV became
FLORIDA’S TALLEST ATTRACTION

Station officials Marvin C. Whatmore, left, and John
M. Haberlan pose with 9-year old viewer Becky
Evans who had just joined them in activating
WESH-TV’s new Harris transmitters and CP antenna
atop a Kline Steel tower (inset) which, at 1,740’, not
only dwarfed the tower it replaced, but is some 50
stories taller than New York's World Trade Center.

| _ o — AN |
But it takes more than height to build character.

It took a year and more than $3,000,000, plus years of planning, for WESH-TV to introduce a circularly polarized signal from a
tower nearly 800 feet taller than the one from which it has served Central Florida for almost a quarter century. The result is
improved reception for veteran viewers and the availability of a superior signal to some 300,000 new viewers in the 2,950
square miles added to the primary coverage area.

But reaching skyward with a new tower doesn’t mean WESH-TV has forgotten that success in this fast-growing market is
grounded in character, concern and involvement. That is what WESH-TV viewers, who've come from every corner of the

nation, demand.

That's why WESH-TV maintains fully equipped and staffed studios in both Daytona Beach and Orlando, with a full-fledged
news bureau in Cape Canaveral. That's why WESH-TV people are involved with the civic life of the region and why the station
offers more hours of news and public affairs programming each week than its competitors. That's why 80,000 Central Florida
Students play WESH-TV's ‘'TV News Game’ and why the station’s Daytona Beach manager is consultant to the Florida State
Reading Council and the Florida Federation of Womens Clubs on programs geared to make the state a leader in using
television to unite the family. : ‘

For a lot longer than it took to build a new tower,
WESH-TV has been involved; has been concerned —
has been building character.

) WESH=-TV W

Daytona Beach/Orlando
A Cowles Broadcasting Station
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Huntley

Street

100 Huntley Street, known to
millions of television viewers
across North America, Europe and
the Far East, is both the title of a
daily program series and the
location of a dynamic production
centre operated by Crossroads
Christian Communications Inc.
Network and syndicated programs
in ten different languages are
produced and mixed here in newly
expanded facilities that include
this comprehensive custom
Ward-Beck model 790637 television
audio control console.

WEE

First by Design

Ward-Beck Systems Lt e ress Avenue, Scarborough, Ontario, Canada M1H 2X4.
g Tel:(416)438-6550.

Ward-Beck Systems Inc., 6900 East Camelback Road, Suite 1010, Scottsdale, Arizona 85251.




