The November sweeps: Reagan, GOP wins
reorder Washington media politics
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TIME-LIFE TELEVISION
presents
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L 20 Major Movies

s _— e
BREAKING UP

Lee Remick, Granville Van Dusen

L 0 K/
MURDER BY NATURAL CAUSES
Hal Holbrook, Katharine Ross,
Barry Bostwick, Richard Anderson

STRANGER IN OUR HOUSE
Linda Blair, Lv.e Purcell, Jeremy Slate,
Carol Lawrence, Macdonald Carey

=4

MEATBALLS
Bill Murray. Harvey Atkin, Kate Lynch,
Russ Banham

HARPER VALLEY-P.T.A.
Barbara Eden, Ronny Cox, Nanette Fabray
Louis Nye, Pat Paulsen

NIGHT CREATURE

Donald Pleasence. Nancy Kwan, Ross Hagen

STREET KILLING
Andy Griffith, Harry Guardino,
Bradford Dillman

DIXIE DYNAMITE

Warren Oates, Christopher George

OVERBOARD
Cliff Robertson, Angie Dickinson

X

TELL ME MY NAME
Arthur Hill, Barbara Barrie, Barnard Hughes



10 STRANGERS:
hia Loren, Charlton Heston, Raf Vallone,
evieve Page

The Story of a Mother and Daughter
Bette Davis, Gena Rowlands

THE WILD GEESE
Richard Burton, Roger Moore, Richard Harris,
Stewart Granger

R

GLASS MENAGERIE
warine Hepburn, Sam Waterston,
nna Miles, Michael Moriarty

3Y SEE HOW SHE RUNS THE SILENT PARTNER
er Laurie, Stuart Whitman, Roger Davis Joanne Woodward, John Considine, Elliott Gould, Christopher Plummer,
Barnard Hughes Susannah York

HOLLYWOOD’S BIGGEST STARS

SYNDICATION'S MOST IMPORTANT

NEW FEATURE GROUP

1 MAJOR THEATRICALS

1 AVERAGE FIRST RUN
NETWORK SHARE TO DATE: @

1 IMMEDIATE AVAILABILITIES

1” AVERAGE RUNNING TIME:

GOOD GUYS WEAR BLACK
Chuck Norris, James Franciscus
Dana Andrews, Jim Backus
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THE GRASS IS ALWAYS GREENER OVER THE

SEPTIC TANK

Carol Burnett, Charles Grodin, Alex Rocco,

Linda Gray

TIME-LIFE TELEVISION

SYNDICATION DIVISION

TIME-LIFE BUILDING
NEW YORK, N.Y. 10020
(212) 841-3063

NEWYORK - ATLANTA . DALLAS . ST.LOUIS + LOS ANGELES
Chips Barrabee Thomas N. Todd  Dennis S. Emerson  Jack G. Garrison Jack Donahue
(212) 841-3052 (404) 993-5084 (214) 492-3555 (314) 227-7602 (213) 557-9415



Congratulations and Thank-You
KTLA,
one of the finest television stations
Zl the lillnited States,
or being the first to acquire
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one of the finest hours
ever released into syndication.
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The Week in Brief

TR (OP OF THE WEEK

NEW BALL GAME IN WASHINGTON [0 [n wake of
Republican landslide, there is general euphoria among
broadcasters as they wait to see what incoming
administration will bring. PAGE 27. Here's a rundown on
those that Carter election brought in and Reagan
election will put out again. PAGE 28. Tuesday's massacre
puts different faces in power places on Capitol Hill. PAGE
30. Numerous telecommunications issues await next
Congress. PAGE 31. Almost over before it began, election-
night coverage cost broadcasters $20 million and two
years of preparation. PAGE 33.

NAB PLANNING O Association says it will petition FCC to
reconsider commission’s low-power TV decision, which
NAB claims is arbitrary. Also disclosed are projects in
connection with proposal to reduce AM spacing, and
NAB'’s executive committee changes dates of radio
conference to eliminate conflict with NRBA annual
convention. PAGE 32,

R AT LARGE
A FREE MARKET IN NETWORKING 1 FCC’s Krattenmaker
and Besen, co-directors of network inquiry report, tell why
they took different tack in urging less regulation and more
reliance on open marketplace. PAGE 36.

IR 5USINESS
SELLING IN THE 80’s [0 Thatis theme of TVB’s 26th

annual convention this week in Las Vegas and expected

to draw 900 pecple. PAGE 46.

MORE HEAT ON ABC [T Rule’s real estate investments are
reported under SEC investigation, while Fortune article
calls attention to rumor that Arledge pushed for ouster of
ABC Inc. president. PAGE 49.

TURNER FUND-RAISER [0 Atlanta-based company
registers proposed sale of million shares in search of $15
million to reduce its bank debt. PAGE 50.

P TECHNOLOGY
NO 9 KHZ SURPRISES [ In first comments on proposal,
ABC leads opposition, NAB is skeptical, and support for

Closed Circuit
Datebook .
Editorials. .
Fates & Fortunes

Index to departments
Bottcm Line

Business Briefly. .
Changing Hands. .

reduced spacing comes only from NTIA, NPR and NBMC.
PAGE 54.

PROGRAMING I

MARKING DOWN SECOND-HAND FILMS [0 Thomopoulos
says ABC-TV will pay less for pictures already shown on
cable and STV and will rely more on mini-series and
made-for-TV movies. PAGE 60.

IR | AV & REGULATION

TO THE MAT ON FORMAT [0 Supreme Court hears FCC
and broadcasters argue that commission is not
empowered to make programing decisions. Public
interest groups say that isn’t so. PAGE 71.

EEO PROPOSALS [0 Incomments to FCC, broadcasters
argue against what they feel is imposition of needless
burdens, while citizen groups push for tougher controls.
PAGE 76.

RKO CLAIMS FOUL [ In brief to appeals court,
broadcaster charges FCC had no reason to deny renewal
of three of its TV licenses. PAGE 82.

R MEDIA

TWO BRASS RINGS [0 ATC and Warner are leading
contenders for cable franchise in Cincinnati. PAGE 88.
And in Boston, field of nine vies for cable rights. PAGE 91.

I 1035 R
THOSE ‘BROADCASTING’ YEARS [1 Facsimile becomes
darling in eyes of many entrepreneurs, but Armstrong
pushes for FM and Sarnoff puts million-dollar chip on TV.
Under new chairman, Anning Prall, FCC promises some
house cleaning in broadcasting. And radio gains ground

in press-radio war. PAGE 97.

I PROFILE

ON STAGE INLAS VEGAS O For members of TVB, it will be
George Huntington, their executive vice president,
operations, He again will be selling television with facts,
figures and flair that stems from 34 years in broadcasting
and allied fields. PAGE 129.
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Monday Memo
Monitor. . ..
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Playback. .
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Washington Watch
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etwor
presents the 1980-81 Schedule

Ivanhoe Margie Prince Valiant

MGM - January 16, 17, & 18. 20th Century Fox -May 1. 2&3. 20th Century Fox - October 16, 17 & 18.

The Big Fisherman Blood and Sand Flame OverIndia

Buena Vista - March 27, 28 & 29. 20th Century Fox - May 22, 23 & 24. The Rank Organization ~ Novernber 13, 14& 15. i

Jackand the Beanstalk  giate Fair ElCid :
Tirme/Life - December 4,5&6.

20th Century Fox - June 26, 27 & 28.

Thunderhead, Son of Flicka

20th Century Fox - August 28, 29 & 30.

Columbia Pictures - April 24, 25 & 26.

For more information please con-
tact Stanley Moger, John Doscher,
Jack Thayer, John Murphy, Virginia
Jucius or Dave Grimm at SFM.
(212) 790-4800.

Quality programming for
the best of times...
all the time!/ ™

o

SFM Entertainment, 1180 Ave. ofthe Americas, N.Y., N.Y. 10036




Closed:Circuit:

Insider report' behind the scene, before the fact

|

'ig draw

lection-night coverage and
yunterprograming elsewhere on airwaves
sosted HUT (homes using television)
vel about 12% above normal level this
me of year. Nov. 4 prime-time HUT,
:cording to A.C. Nielsen, came out 69.6;
‘ime-time average during previous week
as 61.9.

|

tarting over

onel Van Deerlin (D-Calif), chairman
"House Communications

1bcommittee, who was unexpectedly
:feated in bid for re-election, is returning
journalism, his original career. He'll
-ite column on national politics for San
iego Tribune. He’s also considering offer
one-year professorship of
mmunications at San Diego State
niversity, post held in past by number of
'rsons prominent in communications.
Van Deerlin nemesis, Duncan Hunter,
32-year-old Republican lawyer who ran
-ainst Van Deerlin’s record of economy
defense spending and in closing days of
mpaign sent out mailing that imitated
1one company notice and linked Van
eerlin and President Carter with
gislation that Hunter said would

lintuple voters’ telephone bills. Hunter
asn’t taken seriously until polls three
2eks before election gave him:50% of
»te. Republican National Commitiee

en sent him $40,000 to spend in grand
1ale. Vote was Hunter, 77,819 (53.24%);
an Deerlin, 68,354 (46.76%).

|

io in Chicago

ity of Chicago, with 1.25 million homes,
about to set cable franchising machinery
 motion. It has engaged pioneer cable
ynsulting firm of Malarkey & Taylor,
’ashington, to draft enabling ordinance
1d request for proposals and to perform
:her advisory work. Aim is to complete
anchising process by end of 1981.

Yet to be determined is whether city will
e offered as single franchise or broken
1to separate franchise areas, and, if latter,
‘hether to let applicants bid for more than
ne.

| |

.ist

Vith upheavals expected at FCC after
tonald Reagan takes office as President
see page 28), there’s speculation about
kely candidates for Republican seat when
ne opens. Among those mentioned: John

W. (Jack) Pettit, now in private practice,
FCC general counsel during former
Republican regime; Ward H. White,
minority counsel of Senate Commerce
Committee and one-time aide to Senate
Minority Leader Howard H. Baker (R-
Tenn.); Vincent A. Pepper, Washington
communications lawyer, and Richard
Shiben, chief of FCC’s Broadcast Bureau.

]

Teletext test

CBS is ready to begin major effort *‘to
explore and develop new services using
teletext’’ at its owned and operated
KNXT(TV) Los Angeles and possibly at
noncommercial KCET(TV) there during first
quarter of 1981. Number of teletext
services including news, sports and
weather will be broadcast to evaluate
appeal to consumers. Most important test
will involve CBS’s Antiope closed
captioning system. Caption Center at
WGBH(TV) Boston, which now captions
ABC’s World News Tonight for Public
Broadcasting Service, will set up shop in
Los Angeles to caption CBS programs for
broadcast over KNXT Details of project will
be released at press conference this week
at KNXT

|

No man

Citizen movement may move into 1980’s
by adding new dimension to petition-to-
deny technique it developed in 1960’s and
*70’s in opposing broadcast-license
renewals and transfers. National Citizens
Committee for Broadcasting may oppose
Westinghouse Electric Corp.'s proposed
takeover of Teleprompter Corp. NCCB’s
Sam Simon, in statement on Cable News
Network, said merger of two media
“‘giants’’ should be opposed on ground
merger would be anticompetitive. He did
not say NCCB planned to try to block it.
But it’s known NCCB is considering such
action, and will make decision after
applications requiring FCC approval are
filed.

]
Back to bar

One prominent Republican in Washington
who will not be serving in Reagan
administration is Dean Burch, former
FCC chairman, one-time chairman of
Republican National Committee and
White House aide in Nixon and Ford
administrations. He backed George Bush
when he was seeking Republican
presidential nomination, traveled with him
as senior adviser when Bush was
campaigning as vice presidential
candidate. and is often involved in

Broadcasting Nov 10 1980

Reagan-Bush strategy conferences. But
although he will advise Reagan aides on
communications matters over next couple
of weeks, Burch plans to phase out of
political activity and resume full-time law
practice as partner in Washington law firm
of Pierson, Ball & Dowd.

]

Opinion spot

With expansion plans under way to give
ABC News’s Nightline 30-minute slot five
nights a week next year, new feature
seriously being considered is ‘‘op-ed page
of the air”’ [dea is to have regularly
scheduled pieces that go beyond usual
talking-head commentary. Visuals—tape,
film and graphics—would illustrate
opinions of guest contributors. Late-night
news broadcast already is testing waters,
having brought Washington Post
television critic Tom Shales on-air few
weeks ago.

—

Staying on

John S. Hayes, former president of Post-
Newsweek Stations, Washington, and
ambassador to Switzerland under Lyndon
B. Johnson, will continue as chairman of
Radio Free Europe/Radio Liberty for
perhaps another year. Question of
retirement at 70, which he reached Aug.
21, was raised by John A. Gronouski,
chairman of Board for International
Broadcasting, which has oversight
responsibilities for RFE/RL.

Hayes has chaired RFE/RL since 1976.
Number of broadcasters, both active and
retired, serve on boards of stations,
headquartered in Munich with mission to
encourage ‘‘constructive dialogue’’ with
peoples in Eastern Europe and Soviet
Union.

. |

Next spokesman

Who will be President Reagan’s Jody
Powell? Odds favor Lyn Nofziger, long-
time press secretary to President-elect, if
Nofziger wants job. Nofziger office would
probably encompass larger duties than
Powell’s.

|
Half way

Enterprise Radio, Avon, Conn., has
signed 17 radio stations as subscribers to
its satellite feed of sports programing and
expects to reach at least 35 in top 50
markets by start of operations Jan. |
Christal Co., New York, is Enterprise’s
national representative.



Business: Briefly

I TV ONLY S

Southern Bell O Residential long
distance. Begins Nov. 10 for five weeks in
Florida, Georgia and the Carolinas. Day,
fringe and prime times. Agency: Tucker
Wayne & Co., Atlanta. Target: adults, 18
and over.

Mountain Bell Telephone O Gift
certificates. Begins Nov. 21 for five weeks
in Phoenix and Denver. Day, fringe and

prime times. Agency: Tracy-Locke, Dallas.

Target: adults, 25-54.

Carnation 0O Marshall Mallow cocoa mix.

Begins Dec. 1 for five weeks in over 20
markets. Day, prime, fringe, weekend and
children’s programing. Agency: SSC&B
Los Angeles. Target: children, 6-11,
adults, 18-49.

Safeway stores O Begins Dec. 1 for five
weeks in about 20 markets. Day and
fringe times. Agency: Botsford Ketchum,
San Francisco. Target: women, 18-49.

Pizza Hut O Fast food franchise (mid-
central and north central regions). Begins

Nov. 13 for four weeks in nine markets.
Fringe, prime and sports times. Agency:
Valentine-Radford, Kansas City, Mo.
Target: adults, 18-34.

Swanson O Hungry Man dinners. Begins
this month and runs in 20 spot markets,
plus network TV. Features Pittsburgh
Steelers Joe Greene and Rocky Bleier

who endorse "home style" meals.
Commercial advises consumers to "Pull
up a chair, America.” Agency: Ogiivy &
Mather, New York. Target: total adults.
Playboy Enterprises O Gift

subscriptions. Begins Nov. 24 for four
weeks in over 20 markets. Prime, late

I i ] . i il Y
e _ 540 Madison Avenue
‘ NewYork, New York 10022
| | (212)355-7070 ‘
' Murray Oken, Vice Presidént, Domestic Sales

' 28929 Wight Road
Malibu, California 90265
' (213) 457-5833

= JimKraus, Director, Syndicated Sales

Broadcasting Nov 10 1980

fringe and weekend times. Agency: A.
Eicoff & Co., Chicago. Target: adults,
18-49.

Bone-Fone Corp.d AM-FM radios.
Begins this week for four weeks in under
20 markets. Early and late fringe times.
Agency: GM. Feldman & Co., Chicago.
Target: adults, 18-34.

Signal Financial Corp.0 Home
financing. Begins Nov. 10 for three week:
in Pittsburgh, Harrisburg, Pa., and Fresnc
Calif. Prime and fringe times. Agency:
Weightman Advertising, Philadelphia.
Target: adults, 18-34.

Elaine Powers O Figure salon/two-for-
one promotion. Begins this week for one
week in 16 markets. Agency: CPM Inc.,

Chicago. Target: women, 25-54.

Agway 0 Dog food. Begins Nov. 12 for
two weeks in dozen markets. Fringe and
prime times. Agency: Northrup & Teel,
Pittsford, N.Y. Target: women, 25-49.

Michigan State Lottery (1 Gift
certificates. Begins Nov. 17 for two week
in various Michigan markets. All daypart:
Agency: Barkley & Evergreen, Southfield
Mich. Target: adults, 25-54.

Hartford National Bank O Retirement
accounts. Began in early November in
Connecticut markets. All day parts.

Electronic sales tool. Television sta-
tion representative, Harrington, Righter
& Parsons will offer electronic
availabilities and electronic mail to its
21 clients in 1981 Service, purchased
from Data Communications Corpora-
tion, is called Buy Line and offers
secunty of data base storage, control of

inventory, and electronically sent
messages. all as sales aids Sealing the
deal are. seated: (I) John J Walters Jr,
HRP president. and Norfleet R Turner,
DCC board chairman. Standing: ()
Peter F Ryan, HRP executive vice presi-
dent, and Stephen H. Raffel, vice presi-
dent research.




THE BIG WINNER
ON ELEGTION NIGHT WAS
_ THE DEER HUNTER!

In New York (WOR-TV) and Los Angeles (KCOP)
“The Deer Hunter” swamped each of the three networks,
oand beat all independent stations—combined!*

“"The Deer Hunter” with its 5 Academy Awards
and now this record-breaking performance,
is ready fo set records in your market.

First run, never on any network!

Source: NS, Nov. 4, 1980. *Only markets where ratings were available. ® 1980. Universal City Studios, Inc. All rights reserved.



Ad-Vantkage

Made in America. United Auto Workers of America, Detroit, is investing $200,000 in radio
and newspaper advertising campaign to promote sale of U.S.-made cars and to argue for
restrictions on imported automobiles. Newspaper effort began two weeks ago and radio
drive last week in 15 markets where union members are concentrated or where import
sales are high. Month-long campaign will run in Detroit, Washington, San Francisco, Mil-
waukee, Buffalo, N.Y., and St. Louis, plus other markets. Radio jingle stresses quality of
American-produced cars ("We make it better in the U.S.AA") and Americans’ pride in their
work ("We're the UAW people who care about jobs we do in shops and plants and offices
from New York to LA."). Creative aspects of campaign were performed in-house. Place-
ment of radio advertising was tnrough Waggener & Associates, Kansas City, Mo. UAW
spokesman in Detroit said last week that campaign is first phase of continuous advertising
undertaking by union. He said that television is being considered for use in 1981

m

Red hot revisited. Theme of 1981 industrywide radio advertising campaign sponsored
by Radio Advertising Bureau will be modified from current “Radio: It's Red Hot" to “Radio:
Red Hot Because It Works," RAB board announced after meeting in Phoenix last week.
Trout & Ries agency will produce campaign's print advertising, which is expected to in-
clude business press again. Walt Kreemer Creative Services will produce commercials,
and RAB President Miles David urged broadcasters to provide even more time for them—
“in periods likely to reach the iargest number of decision-makers” than provided in 1980
drive. Board also heard report from Richard H. Harris of Group W Radio, chairman of RAB
Managing Sales Conference to be held in Dallas Jan. 31-Feb. 3. Harris said conference,
“first of its kind in industry history” and keyed solely to "increasing sales management pro-
fessionalism,” wilt "have room for 400 attendees, and registration will be accepted on a
first-come, first-served basis."

Big spenders. "Magic of diamonds" is heading for $3 million advertising campaign cre-
ated by N.W. Ayer ABH International for De Beers Consolidated Mines. Spots will run bet-
ween Thanksgiving and Christmas in $2-million network TV effort that is expected to reach
over 34 miilion customers. Christmas promotion, intended to stimulate jewelry purchases
for gifts, includes products from 43 manufacturérs.

|
Who's listening? Analysis by McGavren Guild, New York, of spot radio availabilities for
first nine months of 1980 shows that 25-54 age demographic was most sought by agen-
cies, accounting for 20% of all requests. Other popular demographics were 18-49/18-44,
with 16%, and 25-49/25-44, also 16% MG said format most often requested was contem-
porary, amounting to 28% of contracts, followed by good music, 16%: adult contemporary
15%, and country, 14%.

i1

Wanted: top retail TV spots. Deadline in 13th annual Retail Television Commercials
Competition, co-sponsored by Television Bureau of Advertising and National Retail
Merchants Association (NRMA), is Jan. 26, 1981 Submissions of tapes may be made by
department stores, specialty stores, retall chains and advertising agencies to NRMA, Sales
Promotion Division, Television Competition, 101 West 31st Street, New York 10001. Entry
blanks are available from TVB at 1345 Avenue of the Americas, New York 10019: fee is $5
for single commercial and $9 for two to three spots.

hRoger Carroll and Mark Blinoff present

NATIONAL
NEW YEAR'S €VE

Y

A TM
A three hour radio special.9:00pm — Midnight,
originating from Disneyland and Walt Disney World.

_Free, (barter).

*(213)
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Agency: Ingalls Associates, Boston.
Target: total men.

Service Merchandise O Oster Kitchen
Center Co-Op. Begins Nov. 24 for two
weeks in Boston, Detrojt and Miami.
Agency: Les Hart Agency, Nashville,
Target: adults, 18-49.

Revlon O Scoundral fragrance. Begins
this week for two weeks in about 20
markets. Fringe and prime times. Agency:
Leo Burnett Co., Chicago. Target: women,
25-45.

Evergreen Releasing (] Spirits of the
Wind movie. Begins Nov. 10 for two weeks
in Las Vegas; Spokane and Yakima, both
Washington; Boise, Idaho, and Colorado
Springs. All dayparts. Agency:
International Communications Group, Los
Angeles. Target: adults, 18-49; children,
6-11

RN R ADIO ONLY

Skipper’s Fish 'n’ Chips restaurants
O Wine & Stein promotion. Begins Nov. 12
for six weeks in nine markets. Morning
drive, midday and afternoon drive times.
Agency: Seresco Advertising, Seattle.
Target: adults, 25-49.

Elite O Big E super premium beer. Begins
Nov. 17 for six weeks in Oregon. Morning
drive, middays, afternoon drive and
evenings, plus weekends. Agency:
Cunningham & Walsh, Los Angeles.
Target: men, 18 and over.

Swisher Sweets (O Cigars. Beganin
early November for four to six weeks in 16
markets. Agency: Morgan & Associates,
Richmond, Va. Target: men, 18-34.

Weisfield’s stores 0 Begins Nov. 18 for
three weeks in about 25 markets. Morning
drive, middays, afternoon drive and
evenings. Agency: Cole & Weber, Seattle.
Target: adults, 18 and over.

Best Products Co. Various products.
Begins Nov. 10 for three weeks in 35
markets. All day parts. Agency: Webb &
Athey, Richmond, Va. Target: teen-agers,
12-17; adults, 18-54.

Merrill Lynch, Pierce, Fenner & Smith
O Financial services. Begins Nov. 12 for
two weeks in Rochester, N.Y.; Hartford-
New Haven, Conn., Richmond, Va., and
Nashville. Morning drive, midday and
afternoon drive times. Agency:
Wunderman, Ricotta & Kline, New York.
Target: men, 35 and over.

Control Data Corp.d Temporary
employment. Begins Nov. 17 for two
weeks in Minneapolis. Morning drive
times and middays. Agency: E.H. Brown,
Chicago. Target. men, 18 and over.

Gemco O Discount department store
opening. Begins in November in Arizona.
All dayparts. Agency: Mark Il Media, Los
Angeles. Target: women, 25-49.



THE DOCTOR
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BRAND NEW FROM SMITH-HEMION AND LORIMAR...

* Pilot completed!

* 24 star studded shows

* For national sponsorship
and local programming!

* Available for Fall, 1981!

LORIMAR

Los Angeles New York Allanta Chicago
(213) 2043040 (212)541.9200  (404)955-5643 [312)944-7337




Monday: Memo-

A broadcast advertising commentary from Sanford W. Moore, VP director of account services, Lockhart & Pettus. New York

Recognizing and
advertising to
black consumers

It has been 20 years since Amos ‘n’ Andy
was the only ‘“‘ethnic’” program available
to black television viewers. Almost 10
years have passed since the late D. Parke
Gibson published his landmark book,
““The $30 Billion Dollar Negro”’ And
three years since Roots attracted the
largest audience in the history of televi-
sion programing.

During this time span, the black Ameri-
can consumer has become one of the
world’s largest market segments. In fact, it
is the fastest growing consumer segment
in America, currently spending in excess
of $80 billion annually or about 10% of all
consumer spending. This consumer seg-
ment, numbering more than 30 million,
represents America’s largest minority
group. More important, blacks represent a
highly significant portion of the television
viewing audience in most major markets.

Thus after 20 years and in view of a pre-
ponderance of data, it is extremely difficult
to understand the continued attitude of
the television and advertising industries
toward black consumers. For decades
these industries have offered a most
nebulous and ever changing list of ra-
tionales for the lack of black television
programs, stars and advertising messages
directed toward black viewers.

Among the sundry reasons offered by
the networks was the fear that white
viewers would be alienated by such shows.
However, by 1980, the few black series and
programs that have been permitted have
clearly demonstrated that this fear was
both slightly irrational and grossly
unprofitable.

Such repeated concerns when voiced by
today’s network programing executives
border on the inane. The biggest enter-
tainment business and attraction in
America is black creative and performing
talent. Black performers are pre-eminent
in professional sports, on Broadway and in
the music and entertainment industries.

While the majority of the television in-
dustry has ignored black consumers,
Madison Avenue has constructed its own
sandbox in which to bury its collective
head. For almost 20 years the advertising
industry refuted the existence of a black
consumer. He was not a second-class
citizen or even a degraded stereotype; he
simply did not exist.

The television and advertising indus-
tries have expounded the philosophy of
mass marketing and its various techni-
ques. Textbooks have been written, reams

Sanford W. Moore has spent 11 years in
adverlising agencies, with experience in both
account management and creative services.
He began hjs career with BBDO in 1969 in the
agency's management program and later
moved into account work He later handled
account assignments for Uniworld Group. New
York, and in 1972 formed and operated his own
agency, Black Perspectives Inc. New York, for
four years before joining Lockhart & Pettus,
New York, as VP director of account services.
. |

of articles published, volumes of research
compiled and case histories documented
to praise the effectiveness and ingenuity of
the American mass marketer.

As has been said before by one of
America’s greatest figures, ™ You can
fool some of the people some of the time,
but you can’t fool all of the people all of
the time.”” Well in 1980, we are witnessing
the demise of the mass marketing
ideology and the vulnerability of its prim-
ary instrument, network television. As is
becoming evident to even the most
diehard proponent of this system, the
American marketplace and society are not
the ‘‘fabled’” melting pot but a pluralistic
grouping of various segments.

This reality of a multisegment
marketplace is being further underscored
by advances in television technology and
the proliferation of specialized print and
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broadcast media. It will be further punctu-
ated by the rapid growth of the cable
television industry. An additional factor
has been the failure of the least common
denominator strategy so popular at the
various network programing departments.

If general market audiences are being
turned away in droves by the current fare,
then most assuredly black viewers need
viable programing alternatives. Black
television viewers, having little to identify
with, would welcome quality black-
oriented programing. Strangely enough,
despite the overwhelming success of
Roots, the networks have refused to
develop new programs for black audiences
except for a few special entries featuring
time-worn stereotypes.

[t must be concluded that the networks
are neither going to underwrite nor under-
take the development of quality product
for blacks and incorporate it into their
regular programing schedules. In the face
of this vacuum and the need to create a
quality programatic and thematic environ-
ment in which to advertise products
specifically designed for black consumers,
Lockhart & Pettus and its client, Carson
Products, are venturing into the area of
television programing.

The expected growth of the cable indus-
try and the resultant dramatic increase in
black subscribers, as the major urban
markets are established, will significantly
increase the demand for quality black pro-
graming. The recently formed Black En-
tertainment Network and Black Television
Network are only forerunners of what is to
come from the opportunities afforded by
cable television.

The segmentation of the national televi-
sion system will have a pronounced effect
upon advertisers seeking to reach the black
consumer. This new environment of black
television stations offering black-oriented
and black-produced programing would de-
mand that advertising be designed to ap-
peal to black viewers. Specifically it would
obviate the use of white-oriented advertis-
ing campaigns and the so called *‘black
versions’’ of creative concepts developed
with general market consumers in mind.
The realities of black life style, culture and
product usage as portrayed in this new en-
vironment will only make such attempts
much too obvious to black viewers.

Thus not only will the 1980’s witness
the rapid growth of a viable black televi-
sion system, but the proliferation of the
independent black production companies
to develop the needed software for these
facilities. It will also call for the growth of
black advertising agencies to create and
produce the commercials to be aired on
the black channels of tomorrow.



& (ndicates new or revised listing

]
This week

Nov. 8-11— Television Bureau of Advertising’s an-
nual meeting. Hilton hotel, Las Vegas

Nov. 9-13— Nationa! Black Network affihates ad-
visory board meeting Dorado Beach, PR

Nov. 9-14 - Society of Motion Picture and Television
Engineers, 122d technical conference and equipment
exhibit. Hilton hotel, New York

Nov. 11-12-—-Cable System Advertising Conference
hosted by Cable News Network. Colony Square hotel,
Atlanta.

Nov. 12— Supreme Court wifl hear arguments n
Chandler vs. Florida, which involves question of
whether broadcast coverage of court proceedings
should be barred at request of defendants in criminal
tria) Supreme Court, Washington.

Nov. 12— American Women in Radio and Television
executive committee meeting. Sheraton Washington
hotel, Washington.

Nov. 12— Radio-Television News Directors Associ-
ation and University of Illinois region 7 management
training seminar, University of lllinois, Champaign in-
formation: Elleen Goodchiid, {217) 333-2880

Nov. 12 —Second in series of juncheon meetings bet-
ween representatives of business and journalists to
discuss concerns about business/media relationships.
Sponsor i1s The Media Institute. Guesl speaker 1s Nor-
man lIsaacs, president, The National News Council
The University Club, Washington

Nov. 12-14— American Association of Advertising
Agencies central region annual meeting. Ritz-Carlton,
Chicago

Nov. 12-14— Institute of Electrical and Electronic
Engineers engineesing management conference. Col-
onjal-Hitton Inn, Wakefield. Mass.

Nov. 12-14—Oregon Association of Broadcasters
40th annual convention Marriott hotel, Portland

Nov. 12-15- Unda-USA annual general assembly
of nationatl Catholic association of broadcasters and
alllied communicators. Capital Hiiton. Washington !n-
formation: Jay Cormier, 153 Ash Stieet. Manchester.
N.H 03105; (603) 669-3100

Nov. 13 —Fifteenth annual Gabriel Awards banguet,
sponsored by Unda-USA. Capital Hilton hotel, Wash-
ington.

Nov. 13— International Radio and Television Society
Newsmaker luncheon Speaker: New York Mayor Ed-
ward Koch and panel of newspeople. Waldorf-Astoria
hotel, New York.

Nov. 13— Southern California Broadcasters Associ-
ation annual public service workshop Kinsey audito-
rium, California Museum of Science and Industry, Ex-
position Park, Los Angeles.

Nov. 13-14— Practicing Law Institute seminar,
"Communications Law 1980 Biltmore hotel, New
York Information: Nancy B. Hinman, PLI, 810 Seventh
Avenue. New York 10019; (212) 765-5700

Nov. 13-15 —American Women in Radio and Televi-
sion Doard meehng. Sheraton Washington hotel,
Washington.

Nov. 13-16— National Association of Farm Broad-
casters annual meeting Crown Center hotel. Kansas
City. Mo

Nov. 14— FCC deadline for comments on notice of
proposed rulemaking on deletion of first class opera-
tors licenses (Doc 20817) FCC, Washington

Nov. 14-15— National Federation of Local Cable
Programers Northwest regional conference. Seattle

Nov. 14-16— Loyola University 11th national radio
conference. Hyatt Regency, Chicago. Information: 820
North Michigan Avenue, Chicago 60611 (312)

Datebook:-

670-2788.

Nov. 16-17 — Tennessee Cable Television Association
annual fall convention. The Maxwell House, Nashville

.|
Also in November

Nov. 17-18—Society of Cable Television Engineers
technical meeting and workshop. Ramada Inn, Phila-
delphia. .

Nov. 17-21— New York World Television Festival.
Screenings of international award-winning programs
and seminars. Museum of Modern Art, New York.

# Nov. 18-20-—STV Industry Conference, sponsored
by Subscription Television Association. Beverly Hilton,
Los Angeles Information: (213) 973-1100

Nov. 19— International Radio and Television Society
newsmaker luncheon Waldorf-Astoria hotel. New
York.

Nov. 19— National Commission on Working Women’s
annua) Women at Work Broadcast awards, honoring
broadcasters for quality programing and news
coverage of importance to women. National Press
Club Ballroom, Washington

Nov. 19-20-— National Association of Broadcasters
broadcast leadership conference. NAB headquarters,
Washington.

Nov. 19-22 — Society of Professional Journalists, Sig-
ma Delta Chi annuai nalional convention Banquet
speaker- William Small, president of NBC News Hyatt
hotel, Columbus, Ohio

Nov. 20-21— Arizona Broadcasters Association fall
convention and annual meeting, Doubletree Inn, Scot-
tsdale.

Nov. 21-23— Intercollegiate Broadcasting System
West Coast convention, hosted by University of San
Francisco's noncommercial KUSF(FM), Golden Gate-
way Holiday Inn, San Francisco.

® Nov. 25— Federal Communications Bar Associ-
ation noon luncheon for New York area members.
Speaker: Jack Valenti, president of Motion Picture As-
sociation of America. Yale Club, 50 Vanderbilt Avenue,
New York.

Nov. 29-Dec. 3— National League of Cities annual
meeting. Cable franchising is on agenda. Georgia
World Congress Center, Atlanta

® Nov. 30— Deadline for cable companies to file let-
ters of intent with city of Tampa, Fla. for franchise.

Nov. 30-Dec. 3— National Association of Broad-
casters joint board meeting with Canadian and Mex-
i\;:an broadcasters. Williamsburg tnn, Williamsburg,
a.

Nov. 30-Dec. 4—Institute of Electrical and
Electronics Engineers National Telecommunications
Conterence on “Telecommunications 1n a New
Decade"” Shamrock Hilton hotel, Houston.

L |
December
m Dec. 2— Advertising, Broadcasting and Com-

munications Industries Division of Anti-Defamation
League Appeal dinner honoring John A Murphy, group

“Trident One will work very well
for me. For a new company, Trident
hould be commended for coming out
with such an exploitable
made-for-television film package.’

ERV PARTHE
Program Director, KCMO-TV Kansas City
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“THE COWS IN OUR AREA
LOVE COUNTRY MUSIG, BUT THEY
SEEM T0 GIVE MORE MILK
WHEN THE NEWS GOMES ON.

IS THIS POSSIBLE?



Oddball questions, on-the-nose this time around.

questions, send us the questions you've So if you have a burning question
always wanted to ask in a radio news about what the listener gets out of
and information listenership survey. radio news and informational program-

Right now, we're framing up one of the  ming, let us hear about it. We're really
most important radio research studies  interested —and that's no bull.
ever (it'll be ready to go in early 1981). Write Jay Bowles, AP Broadcast
And it will follow on our initial landmark ~ Services, 50 Rockefeller Plaza, New
radio research study of 3 years ago. York, N.Y. 10020.

The last study brought a lot of ]
favorable comment and additional ques- Broadcast Services
tions, many of which well be asking INNOVATION for better news programming

Associated Press Broadcast Services: AP Radio Wire AP TV Wire AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto




Nov. 9-11 — Television Bureau of Advertising an-
nual. meeting Hilton hotel, Las Vegas. Future
meeting: Nov 9-11, 1881, Fontainbieau Hilton,
Miami

Nov. 9-14— Society of Motion Picture and Televi-
sion Engineers 122d technical conference and
equipment exhibit. Hilton hotel, New York

Nov. 19-22— Soc:ety of Professional Journalists,
Sigma Delta Chi national convention. Hyatt hotel,
Columbus, Ohio.

Dec. 3-5— Radio-Television News Directors As-
sociation International conference Diplomat hotel,
Hollywood-by-the-Sea. Fla Future conventions:
Sept 10-12, 1981, Marriott, New Orleans: Sept.
30-Oct 2, 1982, Caesars Palace, Las Vegas; Sept.
21-23, 1983, Orlando, Fta., Dec. 3-5, 1984, San
Antonio, Tex.

Dec. 10-13— Western Cable Show. Disneyland
hotel, Anaheim, Calif

Jan. 18-21, 1981 — Association of Independent
Television Stations (INTV) convention. Century
Plaza, Los Angeles. Future conventions: Feb. 7-10,
1982, Shoreham hotel, Washington; Feb 6-9,
1983, Galleria Plaza hotel, Houston

Jan. 25-28, 1981 —Joint convention of Na-
tional Religious Broadcasters and National Asso-
ciation of Evangelicals. Sheraton Washington
hotel, Washington

March 13-18, 1981 — National Association of

Television Program Ezxecutives conference New
York Hilton Future conterences: March 12-17,
1982. Las Vegas Hilton; March 18-23, 1983, Las
Vegas Hilton, Feb. 12-16, 1984, San Francisco
Hilton and Moscone Center.

April 12-15, 1981 — National Association of
Broadcasters 59th annual convention. Las Vegas
Convention Center. Future conventions: Dallas,
April 4-7, 1982; Las Vegas, April 10-13, 1983;
Atlanta, March 18-21, 1984, Las Vegas. April
14-17, 1985; Las Vegas, 1986; Atlanta, April 5-8,
1987, Las Vegas, April 10-13, 1988

April 24-30, 1981 —17th annual MIP- TV inter-

national TV program market. Palais Des Festivals,
Cannes, France:

May 3-7, 1981 — National Public Radio annual
conterence Phoenix. Future conference: Washmg
ton, Aprit 18-22, 1982.

May 5-9, 1981 —30th annual convention, Amer-
ican Women in Radio and Telepision, Sheraton
Washington hotel, Washington.

May 29-June 3, 1981 — National Cable Televi-
sion Association annual convention Los Angeles
Convention Centes Future conventions: May
25-28. 1982, Las Vegas, May 1-4, 1983, New

Orleans; May 22-25, 1984, San Francisco, April
28-May 1,1985. Las Vegas; 1986, Las Vegas.

May 30-June 4, 1981 — 12th Montreux Interna-
tional Television Symposium and Technical Ex-
hibition. Montieux, Switzerland. Information: Press
officer, Swiss PTT, Viktoriastr 2+, CH-3030, Berne,
Switzerland.

June 6-10, 1981 -America.n. Aduvertising
Federation national conventional. Hya\t Regency
hotel, Washington.

June 10-14, 1981-—Broud0asters, Promotion
Association 26th annual semipar and Broadcast -
Designers Association -third: annual seminar.
Waldorf-Astoria hotel, New York. Future seminars:
June 6-10, 1982, St Francis hotel, San Francisco;
June 8-12, 1983, Fairmont hotel, New Orleans; -
June 10-14, 1984, Caesars Palace, Las Vegas
1985, Chicago. s

= Aug. 16-19, 1981 — National -Association of
Broadcasters annual Radio Programing Con-
ference Hyatt Regency. Chicago.

Sept. 20-23, 1981 — Broadcast Financial Man- =
agement Association 21st annual conference.
Sheraton-Washington hotel, Washington. Fulure
conference: Sept 12-15, 1982, Riviera hotel, Las
Vegas

Sept. 20-23, 1981 —National Radio Bmad
casters Assocuztzon annual convention DJplomat
hotel, Hollywood-by-the Sea, Fla

‘executive vice president of Phiiio Morrs Inc., for dis
tinguisheo public service Samuel Dalsimer Human
Relations award wil! be presented to Sidney Darion,
executive producer-directions and general manager
public affairs, waBC Tv New York St Regis Roof, New
York

Dec. 2 and 6 Radiwo-Television News Directors As
sociation ooard meeting Tne Diclomat hotel, Hoily-
wood Fla

Dec. 3-4— Advertising Research Foundation's sec

ond Western conterence and research far Los
Angeles Biltmore

Dec. 3-5-1980 U S/Southeast Asia lelecom
munications Conference and Exhibit Mandarin notel
Singapore information John Sodolski, Electronic In-
dustries Association, 2001 Eye Street N'W. Washing
ton 200086, (202) 457-4934

Dec. 3-5— Radio-Television News Durectors Assoct-
ation internationar conterence Diplomat hotel, Holly-
wood-by-the-Sea Fla

“Trident One is the strongest
made-for-television film package
that I can recall. It’s to Trident’s
credit that their first offering

is so well balanced and playable:

TERRY DOLAN
Program Director, WNEM-TV Saginaw

]
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Dec. 4— Federal Communications Bar Association
luncheon Speaker Jack Vatenti, president Motion
Picture Association of Amenca Touchdown Club,
Washington Informaton Carolyn McArdie, (202)
857-6031

Dec. 5-8-— Council of Communication Societies an-
nual seminar Crystal City Marriott hotel, Arhngton, Va
Information Dr Vernon Root, Applied Physics*®
Laooratory, Johns Hopkins Road, Laurel, Md 20810
(301) 953-7100

Dec. 9—Deadhne for comments on FCC’s further
notice of proposed ruiemaking on AM stereo (Doc
21313} FCC. Washington

Dec. 9— Cable Television Administration and
Marketing Society cable operators programing semi-
nar. Disneyland hotel, Anaheim, Calif. Information:
(202) 296-4219.

Dec. 10—Third in series of luncheon meetings bet-
ween representatives of business and journalists to
discuss concerns about business/media relationships
Sponsor is The Media Institute. Guest speaker is Ford
Rowan. Independent Network News Washington cor-
respondent The University Club, Washington.

Dec. 10-13 — Western Cable Show. Disneyland hotel,
Anaheim, Calif.

Dec. 12— International Radio and Television Society
Christmas benefit Waldorf-Astoria hotel, New York

Dec. 12— Washington Area Chapter of Broadcast
Pioneers awards dinner. Kenwood Country Club.
Bethesda, Md Benefit for Broadcast Pioneers Library,
Washington.

Dec. 15— FCC deadline for comments on notice of
proposed rulemaking on VHF generic drop-ins {Doc.
21418). Reples due Feb 15 FCC, Washington

|

Koplar Communications of California
Inc’s president is Edward Koplar not
Harold as reported in Nov. 3 “Changing
Hands" item on kmuv-Tv Sacramento,
Calif. Koplar has not ruled out possibility
of STV service for kmuv.Tv If purchase is
approved by FCC.
m

Application for assignment of license
of xNoT-am-FM Prescott, Ariz., has
been dismissed by request of parties,
not granted, as reported in Oct. 13 issue.




ADLICE

THE FOURTH HIGHEST RATED
REGULAR NETWORK SERIES
OF THE 1979-80 SEASON

Network Prime Time Series Ranking—1979-80 Season
Through September 14, 1980

AA Rating
Rank Program Season Average
1. 60 Minutes 25.2
2. Three's Company 24.5
3. M*A*S*H 23.8
4. JALICE 229
4, Dallas 22.9
6. Dukes Of Hazzard 22.1
6. Jeffersons 22.1
8. Taxi 21.6
9.  EightlsEnough 20.5
10. Archie Bunker's Place 20.2

..NOW BEING SOLD FOR 1982

Source- nal N I n (NT ) g audie ceest'm s fro Hp e thro gh h t September
80 report interval. $ ] qualific h hw IIb ppI d upon request.

Warner Bros. Television Distribution @ A Warner Communications Company
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Simply fantastic picture quality. Fantastically simple set-up. Get
both with our renowned TK-47.

Press a button, and it sets up automatically. In seconds, instead of
hours. File and recall six basic lighting situations, and get great
picture quality—instantly—under any conditions.

AllRCA cameras are built to extend your creativity, lighten your
chores, and deliver the very best on-air product.

Our TK-76C is light, rugged and agile enough
to go anywhere and start shooting right away.

Our TK-760 has enough heft for smooth studio
work, yet is light enough for easy transport to the
field as an EFP camera.

And with them all comes famous RCA TechAlert
service to keep you on
the air, come what may.
Your RCA Represen-
tative can tell you more.
RCA Broadcast Sys-
tems, Building 2-2, .
Camden, N.J. 08102.

>

éuou Ily
afford less?




Dec. 15— FCCdeadline for reply comments on notice
of proposed rulemaking on deletion of first class
operators licenses (Doc 20817) FCC. Washington

Dec. 15-16— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Diplomat hotef, Hollywood, Fla

. ]
January 1981

8 Jan. 7—- Maryland-District of Columbia-Delaware
Broadcasters Association renewal seminar. Shoreham
hotel, Washington.

Jan. 8—Deadline for reply comments on FCC's
further notice of proposed rulemaking on AM stereo

(Doc 21313) FCC, Washington

Jan. 12-14—Pacific telecommuncations con
ference, sponsored by Pacific Telecommunications
Conference, (ndependent. voluntary membership
organization Ihkal hotel, Honolufu.

Jan. 14— International Radio and Television Society
Newsmaker luncheon. Waldort-Asloria, New York

Jan. 14— New England Cable Television Association
winter meeting. Sonesta hotel. Boston Information:
NECTA, 8 1/2 North State Street, Concord, N.H. 03301,
(603) 224-3373.

Jan. 15— FCC deadline for comments on notice of
proposed rulemaking on low-power television (Doc
78-253). Replies due March 1. FCC. Washington.

| mn—

Open:Mike:

]
Canadian capers

EDITOR: Your ‘‘In Brief”” column of Oct.
27 reported that King Broadcasting and
others were upset with the syndication of
the Tonight show in Canada. The item re-
ported that King's president criticized
NBC’s Fred Silverman for allowing
Tonight show host Johnny Carson to syn-
dicate his variety program within Canada,
claiming major competitive damage.

If Canadian networks CBC and CTV
were syndicating their most popular pro-
grams within the United States, would
King Broadcasting be as eager to protect
Canadian telecasters from this so-called
major competitive damage, or would they
purchase the syndicated Canadian
shows? — Richard Dodds, Knoxville,
Tenn.

|
Deletion debate

Epitor: [Contrary to assertions by
Richard C. Shepard of wkBw-Tv Buffalo,
N.Y. (*“Open Mike," Sept. 29)] Rogers
Cable TV has not done commercial dele-
tion for many vyears, and all related
differences with the Buffalo television
broadcasters were thought to be resolved
long ago.

Hopefully the new FCC deregulation
policies will permit equality of opportunity
for television stations outside of Buffalo to
be now seen on Buffalo area cable
systems.

We have no differences with WKBW-Tv
and hope to continue to work to improve
and extend their signal to many thousands
of newly cabled homes.~ E.S. Rogers, vice
chairman/chief executive officer, Canadian
Cablesystems Ltd., Toronto.

I
13’s the one

EDITOR: Regarding the story appearing in
the Oct. 27 BROADCASTING: Why should
New York’s channel 9 be moved to New
Jersey? The channel to move is 13. It was
the original commercial allocation for New
Jersey, waTv Newark. If it has now been
determined that New Jersey is again en-
titled to a VHF commercial channel, then

channel 13 should operate commercially
from Newark.— Albert Bressler, Philadel-
phia.

.|
First things first

EDITOR: With much interest, | have
followed your magazine’s articles on the
FCC’s proposal to eliminate radio
telephone first class operators licenses.

I must voice my opinion that the FCC
has once again “‘blown it!”’ It would be
ridiculous to eliminate this standard of
qualification just because someone was
not of “‘test taking ability.”” Perhaps the
FCC should re-examine itself. Upon doing
so, | wonder if they’ll feel that elimination
of the agency would benefit all?— Ron
Lambros, director of media, Dauphin Way
Baptist Church, Mobile, Ala.

.
First fifties

EDITOR: May 1 join the many who salute.
you on BROADCASTING’s 50th anniversary
as the “‘bible’” of our industry.

I believe all of us in broadcasting have
benefited from your in-depth reporting
and analysis, which have truly become an
indispensable tool ol our business.

Thanks for the last decades, and best
wishes for many, many more.— Charles
McGregor, president Warner Bros. Televi-
sion Distribution, Burbank, Calif

EDITOR: We’'ve always had something in
common. One more item. BROADCASTING
started Oct. 15, 1931, and wkzo started
Sept. 10, 1931. Only a month apart, we
made our debut.

Really, it’s been a great half century. [
only hate to see it fade away along with a
lot of our mutual friends. It was a great cir-
cle when it held intact to do its pioneer job
that the present generation is making so
much of. More power to ’em. Same goes to
you.—John E. Fetzer, chairman, Fetzer
Broadcasting Co., Kalamazoo, Mich.

EDITOR: 1 second the ‘‘hearty salute!™
Many happy returns of the day—and
many, many more.—Jack Hilton, Jack
Hilton Inc., New York.
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Some of the best programs on the air take
their cues from real life. Theyre successful
because they involve the people in the commu-
nity. We think being part of the local scene is a
great way for a communications company to do
business. So for Storer stations, turning real
events into good television programs is a way
of life.

Our station WAGA-TV in Atlanta was
recently involved in an Amnesty Program. As
part of a total media effort, WAGA-TV helped
the Atlanta Public Library retrieve 25,027
overdue books, films and recordings conser-
vatively worth a quarter of a million dollars.

Or take station WITI-TV in Milwaukee.
When heavy snows and cold temperatures froze
Milwaukee in its tracks one recent winter,
WITI-TV responded warmly with a program
called Operation Snow Desk. And saw to it that
over 1,300 elderly and infirm were helped during
the storm.

Or station KCST-TV in San Diego. They held
a four hour Telethon and raised over $350,000
toward rebuilding the Globe Theatre, a city
landmark destroyed by fire.

The story is similar at all Storer stations,
because community programs like these rate
very highly with us. The way we see it, the more
involved we are in our communities, the more
effective we can be for advertisers, and the
more effective we can be for ourselves.
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IS TOP OF THE WEEK

New brooms
are coming

Reagan election cheered

by broadcasters; from one
end of Washington to the
other, media politics are
expected to turn upside down;
but some still caution that

the more things change ...

““Euphoria’ is not too strong a word to de-
scribe some broadcasters’ reaction to
Ronald Reagan’s stunning presidential
election victory. There were also feelings
of anticipation as ‘bfoadcasters contempl-
ated what they saw as new opportunities in
a Congress where Republicans, after 26
years, would control the Senate. But there
was some uncertainty, too, over what a
Reagan Presidency would bring—
specifically to the FCC. And underlying ali
other speculation was the irony pointed
out by some that at least the basic lines of
telecommunications policy laid down
under Jimmy Carter might survive; they
had come from the free enterprise book to
which Republicans subscribe.

Broadcasters, particularly, took grim
satisfaction in the prospect of Charles D.
Ferris and Michael Pertschuk being
replaced as chairmen, respectively, of the
FCC and the Federal Trade Commission.

Last week. in the wake of the election
that will sweep him from the chairman’s
office and, almost assuredly, from the
commission, Ferris was making no
apologies; he was proud of what he had ac-
complished in his three years. **Some in-
terests will disagree with what we've
done.” he said. *‘But we confronted every
issue—some that had been hanging
around here for 10 years—and didn’t duck
any. And the bottom line is that we turned
out a quality product.”’

But there were all those pro-com-
petitive policies, aimed at increasing the
number of radio and television stations in
cities across the country —policies aided if
not stimulated by the National Telecom-
munications and Information Administra-
tion under Henry Geller. Clearly, they
made broadcasters nervous. So did Ferris’s
increasingly tough stance on EEQO.

Moreover, he is not quite ready to close
the books. He said there were two more
items on which he would like the commis-
sion to complete work by January—the
radio deregulation and the children’s
television programing rulemakings. In any
event, the date for Ferris's departure—and
Pertschuk’s, too, for that matter—are far
from set; the machinery of government
creaks more often than it whirs. Richard E.

Broaclcastin

S NCYAIO

_areas to the detriment of the publi¢ and broad-

community can be served through more reliance

'Fleagah on the record. Last March, BRoapcasiing carried a sibry recalling that Ronald
* Reagan, then a candidate for the Repubtican presidential nomination, had made a humber

of pro-deregulation ‘stalements almast 13 years earlier (on Jupe 15, 1967) when he -
received a distinguished service award from the California: Broadcasters Association.
Several weeks later, Heagan wrote the fol!owmg letter ta Sal Taishoff, editor of BROADCAST-
ING: in which he reaffirmed that position and brought it up to date. The text of that letfer:

DEeaRr SoL: I read with interest the article in the
March 31, 1980, issue of BROADCASTING maga-
zine regarding my position on regulation of the
broadcast industry as-set forth by me in-1967
upon receiving the Distinguished Service Award -
from the California-Broadcasters Association.
I wanted to take this oppertunity. to express
my appreciation for the article as well as reaffirm
my position that overregulatlon and regulatron'
by “‘raised eyebrow’’ stifles creativity, ingenuity,
diversity of programing and allows the govern-
ment to intrude into sensitive First Amendment .

RONALD REAGAN

casters alike. Deregulation reduces such intru-
sion and produces more diverse programing.
believe that the needs, tastes and interests of the

on marketplace forces and less on the heavy
hand of government regulatron and control. :

Because many broadcasters are small-business persons, thev can ill afford un-
necessary, burdensome and costly regulation and the all too often accompanying
administrative delays and backlogs that exist in certain regulatory quarters. 1 am
confident that deregulation would neither foster abuses by broadcasters nor create
a lack of sensitivity to-the need to address the interests and concerns of all seg-
ments of their communities.

For too long, broadcasters have been burdened bva regulatory scheme whichin-
hibits free and- full treatment of polltrcal social and economic issues and casts
doubt over renewals even where there is a proved record of superior performance
Therefore, I support efforts, such s those of Senator Goldwater, to bring some
form of certainty -and sldbrllty to the renewal process where the record of perfor-
mance lacks evidence of serious defects.

[ know the type of broadcasters we have in Californja. I was, of course, deeply

involved with them during my two terms as governor of that great state. My ex-

posure 10 broadcasting before and since that time has only served to strengthen

‘and expand my belief in the communications mdustry Ronald Reagan

The broadcasting connection. The President-elect has never fully severed an umbili-
calcordto broadcasting that has existed since the early 1930's, first as sportscaster Dutch
Reagar for woc Davenport, fowa, and its sister station, wro Des Moines.In‘his 1937 movie
debutin Warner Brothers’ “Love |s on the Air’ he portrayed a radio commentator. And along

. the way thete were-other stints, such as director of CBS-TV's General Electric Theater in

the 1950's. And-from 1975 to 1979=until forced to suspend that.activity in deference to
the equal time law—he did more than 1,100 five-minute radio commentaries that were dis:

. “tributed by syndicator Harry ©'Connor, with' whom he's pictured at~r~i’ght.

Broadcasting Nov 10 1980
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Wiley, Republican, remained as FCC
chairman for nine months after Jimmy
Carter was sworn in as President .

Reagan could give the FCC an entirely
new look. He may have as many as four
seats to fill by next June 30 (see story
below). But veteran observers of the com-
mission urged caution in forecasting the
direction the new commission will take.
Erwin Krasnow, National Association of
Broadcasters senior vice president and
general counsel, said it would be “‘foolhar-
dy” to attempt such a forecast.

Much of the NAB’s interest last week
was focused on Congress and the
possibility for new initiatives offered NAB
by the shake-up in both houses.

But it was on the prospect for new
copyright legislation—Ilegislation that
would subject cable television operators to
full copyright liability —that the NAB was
focusing its hopes last week. ““We hope to
sell the idea of free and fair copyright
liability for all users of programing, in-
cluding cable and videodisks,” said NAB
President Vincent Wasilewski. *‘The time

is ripe for a new look at the copyright law.”

The role that a new Reagan administra-
tion will play in these and other matters in-
volving telecommunications remains to be
defined. Dean Burch, the former FCC
chairman who was senior adviser to Vice
President-clect George Bush during the
campaign and has had a role in Reagan-
Bush advisory councils, said Reagan aides
““are well aware” of the telecommunica-
tions issues. “‘Considerable attention will
be paid to them in the next month or so0.”
he said, adding that he would work on the
matters himself. But for now, he said,
speculation on Reagan attitudes in those
areas is ‘‘premature.”’

Critical as many in the communications
establishment have been of Ferris, several
tended to agree with Geller that the
policies between the two parties on
telecommunications matters ‘‘are not
different.”” Geller noted the Republicans
supported the administration on common
carrier issues in Congress. And John Eger,
who served as acting director of the old
Office of Telecommunications Policy, who

is now practicing law in Washington. said,
“‘Telecommunications matters tend to be
apolitical”’

Fifth estate insiders are not the only
ones wondering what the Reagan victory
means in communications. There's also
the citizen movement, which flowered in
the Nixon days and generally welcomed
the Ferris FCC. In the end, its members
opposed many of the deregulatory moves
that were initiated, but at least they had
easy access to the decision makers. ‘““That
is now lost.”” said Sam Simon of the Na-
tional Citizens Committee for Broadcast-
ing. But he does not consider that entirely
a negative. As in the early days of the
movement, Simon said, ‘‘we will be
engaged in an arms-length relationship
with government. We will return to more
traditional ways of affecting policy,
through on-the-record pleadings.’ During
the Carter administration, with so many
ex-citizen-group allies in government,
there was a tendency to hold back on com-
plaints. ““That feeling will be gone.” And
that, he said, will be healthy.

REVERSING THE FIELD

The outs who were in are back out again

Jimmy Carter’s election
‘brought to power a band of
antiestablishment activists;
his defeat will scatter them;
Ferris, Pertschuk, Geller
lead the long line into exile

Like guerrillas who had come out of the
mountains after scoring a final triumph,
they had taken over those areas of govern-
ment they had once hoped only to in-
fluence. They were for the most part mem-
bers of or supporters of the consumer
movement, Ralph Nader types. And those
were heady times, three and a half years
ago. But as became evident last Tuesday
when early election returns indicated a
smashing win by Republican presidential
candidate Ronald Reagan, they will soon
be leaving government, or at least the
positions of power they now hold.

[t’s not only the Henry Gellers and
Mike Pertschuks and Al Kramers and
Frank Lloyds and Tracy Westens who will
be surrendering power, of course. Charles
D. Ferris, the one-time top Senate and
House aide who became one of the most
activist chairmen ever to serve at the FCC,
will likely be moving on, as will members
of his immediate staff and some of those
commission staff members who played
key roles in agency policymaking. And
among those leaving employment at the
White House will be Rick Neustadt, a
member of the Domestic Policy Staff who
helped shape administration policy in the
communications area.

But the impending changes in personnel
at the FCC will be the most far-reaching of
any in the government areas of concern 1o

broadcasters and others in the com-
munications industry. Ferris, who will be
replaced by a Reagan appointee, has told
reporters he does not know whether he
will serve out the remaining four years of
his term as commissioner. No one who
knows him expects him to.

But it isn’t only Ferris’s seat that will be
available for Reagan to fill. The new Presi-
dent will have two, and possibly three,
more FCC appointments to make by next
June 30. James H. Quello’s fate as a com-
missioner remains to be settled, four
months after his term expired. (Quello, a
Democrat, would have a better chance for
the reappointment he wants if Ferris were
to resign and afford Reagan the chance to
name a fourth Republican to the seven-
member agency.) And Commissioner
Robert E. Lee, a Republican who has
served on the agency 27 years, longer than
anyone has served on any federal agency,
plans to retire when his present term ex-
pires, on June 30.

The possible third seat is the one now
occupied by Democrat Tyrone Brown, who
joined the agency to fill an unexpired term
three years ago but whose present term
runs to June 30, 1986. He denied a spate
of rumors last week that he planned to
resign, but didn’t rule out a resignation
within the next several months. Brown in-
dicated his decision would be influenced
by the climate he finds at the FCC after a
new chairman takes over. “‘I’ll do the job
as long as 1 enjoy it and feel useful in it,”
he said. Brown, who left a private tax law
practice to join the commission, noted that
he never made a commitment to serve a
specific length of time. The cost of living
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could also be a factor. Brown, who is mar-
ried and has two young sons, one of whom
has entered a private school, has told
friends that living on a.commissioner’s
salary of $52,750 is a “‘struggle,’’ although
one he has said he could continue.

Speculation over whom Reagan would
appoint as chairman began about the same
time NBC projected Reagan as the winner
Tuesday night. Commissioner Anne
Jones’s name was mentioned, and she
allowed as how it “‘could be terrific” to
serve as chairman. But she thought her
selection “‘*highly improbable’” On the
plus side of such speculation is that
Reagan might feel such an appointment
would be useful in mollifying those who
have criticized him for his position on the
Equal Rights Amendment. On the nega-
tive side are some of her votes that have
concerned, if not frightened, some broad-
casters—on the RKO General Inc. deci-
sion, for instance. But Jones took nothing
back. “‘If T hurt my chances with that
vote,” she said last week, ‘‘then [ hurt my
chances. I’d do it again.’

There also were reports that Reagan
aides had approached Lee with a sugges-
tion that he serve as chairman ‘‘on an in-
terim basis’’ until his term ends next
June. Lee said he “‘would be happy to
serve on an interim basis’’—but denied
that anyone had made such a suggestion.
And Dean Burch, the former FCC chair-
man who was a top aide to Republican vice
presidential candidate George Bush during
the campaign and is a key figure in the
Reagan-Bush councils, scotched such
speculation. Talk of FCC appointments,
he said last week, is ‘‘premature.”” Reagan
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Outward bound. FCC Chairman Charles Fer

nis was still smiling last Tuesday night at a

CBS party at which 600 invited guests shared an elaborate buffet, plentiful spirnts and the
election returns. But, even as he posed with CBS Washington Vice President Wilham Lilley
il (1), he knew Carter had lost and change was on its way. Pictured below: FTC Chairman
Michael Pertschuk (left) and NTIA chief Henrv Geller, whose careers at the top of
policymaking also are about to go into eclipse.

aides have yet to focus on the issue.
Apart from commissioners’ departures
are the almost certain departures of key
staff people. Frank Lloyd, the one-time
director of the Citizens Communications
Center who is administrative assistant to
the chairman, is expected to leave with the
Ferris chairmanship. Then, there are
Robert Bruce, general counsel; Nina Cor-
nell, head of the Office of Plans and Policy,
and Stephen Lukasik, who left a job as
chief scientist of the Rand Corp. only 18
months ago to take over as chief
scientist for the FCC and head its newly
created Office of Science and Technology
(formed from the old Chief Engineers Of-
fice). They are in noncareer status and
therefore vulnerable to replacement for
political reasons. Bruce, who left the
Washington law firm of Hogan & Hartson
to join the commission, and Cornell, a
former senior economist at the Council on
Wage and Price Stability, as well as
Lukasik, as of last week had not yet begun
fully to consider their next employment.
Nor are they all. Philip Verveer, the
former Justice Department antitrust law-
yer who has served as chief of the Cable
Television Bureau, then chief of the
Broadcast Bureau and is now chief of the
Common Carrier Bureau, although not in
noncareer status, is reported to be plan-

ning to leave. He declined last week to
comment on those reports, other than to
say he is not making “‘career decisions on
the basis of the election”” Two law firms
are said to have expressed an interest in
him.

One key staffer who is in a career status
and plans to remain at the commission is
Richard Shiben, chief of the Broadcast
Bureau. And he would appear to stand a
reasonably good chance of keeping his pre-
sentjob. A new chairman could ask him to
stand aside for someone else. But Shiben
is not only a Republican; he is a survivor.
He has risen to his present post after 18
years of service under both Democratic
and Republican administrations.

That kind of security is not known to
others who have worked on communica-
tions and consumer type matters in Jimmy
Carter’s Washington.

Henry Geller, for instance, the one-time
FCC general counsel who later became
guru to a generation of public interest law-
yers, said last week he was making ‘‘a few
phone calls”” to begin planning for the
future. He is now assistant secretary of
commerce for communication and infor-
mation, a job that carries with it respon-
sibility for running the National Telecom-
munications and Information Administra-
tion and for serving—through the secre-
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tary of commerce—as the President’s
principal adviser on telecommunications
matters. An august job, but, as he said last
week, “I'm a dead duck.” He has never
had an appetite for private law practice: he
would like to hook on with a foundation or
university and do the kind of work he did
before joining the Carter administration,
when he was with the Aspen Institute —fil-
ing pleadings with the FCC and friend-of-
the-court briefs with the courts.

Over at the Federal Trade Commission,
Michael Pertschuk, the one-time general
counsel for the Senate Commerce Com-
mittee and archetypal consumerist who
drove broadcasters. advertisers and,
finally, to his misfortune, Congress to dis-
traction with activist policies, will see the
chairmanship pass to a Reagan ap-
pointee —but not his seat. He plans to con-
tinue to serve on the five-member agency
until his term expires in September 1984.
“The purpose of the minority,’ he said,
““is to keep track of the excesses of the
majority.”’

Of course, since Pertschuk will remain
on the commission, Reagan will not be
able to name a Republican and thus give
the agency a Republican majority until
September, when Paul Rand Dixon’s term
expires. And that means Reagan will be
limited to the two Republican members of
the commission—David A. Clanton and
Patricia Bailey—in searching for a candi-
date for chairman.

But when Pertschuk steps down, two
old-time public interest communications
lawyers whom he recruited for service in
the agency will leave— Albert H. Kramer,
who founded and was the first director of
the Citizens Communications Center, and
who is director of the FTC’s Bureau of
Consumer Protection, and his deputy,
Tracy Westen, who ran the Stern Com-
munity Law Firm in Washington and then
moved to Los Angeles where he headed
the communications law program at the
University of California at Los Angeles.
Neither has plans for the future yet, but
they know, as Kramer said, ‘I assume a
new chairman [or chairperson] will insist
on his [or her] own staff”’

Rick Neustadt is similarly unclear about
his future. A lawyer before he joined the
Carter campaign in 1976 —he was with
Wald, Harkrader & Ross, a Washington
firm—he would like to return to law,
preferably to a firm where he could use the
communications expertise he has picked
up since he assumed responsibilities in
that area for the Carter campaign.

But he is aware that he is not alone.
There are many other veterans of the
Carter administration who now know that
politics, when it comes to jobs, is a two-
edged sword. Contemplating the job hunt-
ing that lies ahead, Neustadt, summa cum
laude, Harvard College, 1969, and cum
laude, Harvard Law School, 1974, and, for
what it’s worth, assistant to Walter
Cronkite in the CBS anchor booth at the
Democratic and Republican conventions
in 1976, remarked, ‘‘It will be a tough
time.”
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Tuesday’s massacre
on Capitol Hill:
Democrats out in
Senate, Van Deerlin
out on House side

There will be new players
in all the key positions
with which fifth estate deals

Last Tuesday’s election altered dra-
matically the prospective make-up of con-
gressional commiltees and subcommitiees
empowered to initiate legislation and over-
see communications activity in the next
Congress.

By reversing majority leadership in the
Senate and eliminating eight leading mem-
bers of the House Committee on Foreign
and Interstate Commerce—including
Lionel Van Deerlin (D-Calif.), chairman
of the Communications Subcommittee—
the election has opened new prospects for
those working toward communications
legislation.

On the Senate side Republicans will
control the Committee on Commerce,
Science and Transportation for the first
time in 26 years. Bob Packwood (R-Ore.)
is expected to chair that 17-member body,
taking over from Howard Cannon (D-
Nev.).

Ten Democrats and seven Republicans
currently sit on the Senate Commerce
Committee. In the next Congress, it could
be nine Republicans to eight Democrats,
unless majority leader Howard -Baker (R-
Tenn.) and the Republican Conference
decide to change the size of the commit-
tee. On the House Committee on Inters-
tate and Foreign Commerce, the ratio of
Democrats and Republicans will be deter-
mined by Majority Leader Tip O’ Neill (D-
Mass.) and Minority Whip Bob Michaels
(R-111.).

The Commerce Committee will lose
one of its most powerful members (and a
fong-time former chairman), Warren G.
Magnuson (D-Wash.), who was defeated
last week. 1t also will lose Adlai Stevenson
{1l (D-111.), who has retired. Democrats re-
elected last week were Chairman Cannon
and members Russell Long (La.), Ernest
Hollings (S.C.), Daniel Inouye (Hawaii)
and Wendell H. Ford (Ky.). Three other
Democrats—Donald W. Riegle (Mich.),
James Exon (Neb.) and Howell Heflin
(Ala.) —were not up for re-election this
year. Arizona Senator Barry Goldwater,
who with Packwood was one of two Re-
publican committee members up for re-
election this year, won narrowly after a
race that was undecided for two days. Re-
publicans not up for re-election were Har-
rison Schmitt (N.M.), John Danforth
(Mo.), Nancy Kassenbaum (Kan.), Larry
Pressler (S.D.) and John Warner (Va.).

Chairmanship of the Senate’s Com-
munications Subcommittee could go to
Goldwater, as he is currently its ranking

minority mémber. As a senjor senator,
however, Goldwater is said to be facing
many options for committee and subcom-
mittee chairmanships in the coming Con-
gress.

If Goldwater should decide not to chair
the Communications Subcommittee,
Schmitt—who co-authored communica-
tions bills S. 622 and S. 2827 with Gold-
water—is a possibility for that role. Con-
tacted last week, Schmitt said he expects
to continue on the Communications Sub-
committee next year, but that he is also in-
terested in chairing a subcommittee deal-
ing with defense. As a member of the
Senate Appropriations Committee, he
feels he is in a position to do so.

Other Republican senators currently on
the Communications Subcommittee are

SENATE

HOUSE

in for Van Deerlin
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Danforth, Pressler and Warner. Demo-
crats are Hollings (the present chairman),
Magnuson, Cannon, Inouye, Ford, Riegle
and Exon.

The proportion of Republicans to Dem-
ocrats on congressional commitiees is
determined by the number of seats each of
those parties holds in each house. The size
of subcommittees is determined in the full
committee caucus.

Although the election’s major impact
on the Senate Commerce Committee and
Communications Subcommittee will be in
handing control to a different party, it is a
different story in the House of Represen-
tatives. There, leadership of the Commit-
tee on Interstate and Foreign Commerce
underwent a considerable shake-up.

Committee Chairman Harley O. Stag-
gers {D-W.Va)) has retired along with
committee members David Satterfield (D-
Va.), Samuel Devine (R-Ohio) and Tim
Lee Carter (R-Ky.). Van Deerlin, John M.
Murphy (D-N.Y.), Bob Eckhardt (D-Tex.)
and Richardson Preyer (D-N.C.) were all
defeated in re-election bids.

Representative John Dingell (D-Mich.)
is expected to chair the Commerce Com-
mittee in the new Congress. He.also would
like to continue his chairmanship of its
Subcommittee on Energy and Power. He
told BROADCASTING last Thursday that he
will not decide on whether he will pursue
both chairmanships
until staffs have
been organized and
he is more
knowledgeable
about workloads in-
volved.

Dingell also said
the ‘‘need for a
strong chairman on
one of the other
subcommittees’’
could influence his
preferences in the
full committee
caucus next year. Reorganization of the ju-
risdiction of ‘the Communications Sub-
committee may be a result of that caucus.
Dingell said he hopes the full committee
will look into finding a better structure and
allocation of resources for the present
Communications Subcommittee.

Last year, according to several commit-
tee and staff members, heavy demands
from the Energy and Power Subcommittee
overtaxed members, who were permitted
to serve on two subcommittees. Combin-
ing communications with consumer pro-
tection and finance into a single subcom-
mittee has been discussed, according to
several sources.

Representative Timothy Wirth (D-
Colo.) conferred late last week with
Dingell and several other committee
members and has decided to run for chair-
manship of the subcommittee that will in-
clude communications. Wirth is expected
to announce his intentions this week.
Wirth is likely to remain a member of
the Energy and Power Subcommittee as
well.

in for Hollings
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Telecommunications issues await in the new Washington

On the Hill: GOP-led

Senate, Democratic House
will find number of key
legislative possibilities

left over from 96th Congress

There’s little chance that communications
legislation will be advanced during the
lame-duck session of the Senate that
opens this Wednesday (Nov. 12). The Re-
publicans have nothing to gain by allowing
Democrats to move on legislation in-
troduced during the current session. They
would rather wait for the new session and
the arrival of their new colleagues and
their ascendancy to the heads of all com-
mittees and subcommittees.

The majority staffs of committees were
in disarray last week in the wake of elec-
tion day events. Many staffers were more
interested in finding new jobs than in
pushing legislation. Minority staffs, mean-
while, were busy trying to make sense out
of things and preparing for expanded roles
in the future.

What work is done will probably have to
do with budgetary matters that have been
lingering for several months. And even
there, the Congress could choose to defer
hard decisions until conditions are more
stable by passing a continuing resolution,
which would fund the federal government
for the next quarter at the existing level.

When the new Senate is solidly in place
next year, it will confront a new reality. Not
only will Republicans be in control of the
flow of legislation through their roles as
committee chairmen, but the Republican
majority will give a new tilt to the Senate.
What was unspeakable under the older
order might be possible under the new,
and vice versa.

The new Senate should brighten con-
siderably the prospects of comprehensive
telecommunications legislation from that
side of the Congress. The existing bill, S.
2827, has foundered over the last several
months. Although it enjoyed wide sup-
port, S. 2827 got nowhere after Commerce
Committee Chairman Howard Cannon
(D-Nev.) called for hearings, but never
scheduled them.

The bill was co-sponsored by three
powerful Republicans who have become
even more powerful with the Republican
takeover: Goldwater, Schmitt and Pack-
wood. All three profess interest in com-
munications legislation. If S. 2827 dies, it
is expected to be reborn in the next ses-
sion and to take on some of the charac-
teristics of the more Republican, more
conservative Senate. It also will have the
endorsement of another important con-
servative: Ronald Reagan. In a letter to
BROADCASTING, Reagan referred to S.
2827, declaring support for “‘efforts, such
as those of Senator Goldwater™” (see box,
page 27).

Some think there could be some action
on S. 2827 in this Congress. Robert Ross,
senior vice president, law and govern-

ment, of the National Cable Television
Association, said he ‘‘wouldn’t be
surprised’’ if Communications Subcom-
mittee Chairman Ernest Hollings (D-
S.C.) tried to move S. 2827, stripped of its
broadcast and cable provisions and left
only with its common carrier components.
Senator-Schmitt said he expects Cannon
to hold hearings on S. 2827 this fall for the
purpose of adding to the record informa-
tion that might aid in the preparation of
legislation next year when the Repub-
licans move in.

The situation in the House, where the
Democrats lost more than 30 seats but
held a4 majority and the committee chair-
manships, is more stable than in the
Senate, but the immediate prospects for
communications legislation look dim.

The most important communications
legislation in the House when it recessed
last month was the common carrier bill—
H.R. 6121 —of Representative Lionel Van
Deerlin (D-Calif.), who lost his bid for re-
election. The legislation was approved by
the Commerce Committee July 31, but
Representative Peter Rodino (D-N.J.),
chairman of the Judiciary Committee, in-
tercepted it on its way to a vote on the
House floor and all but killed it by report-
ing it out of his committee ‘‘adversely
without prejudice.”’ Although no one was
quite sure what that oxymoron meant, in-
dications before recess were that the
prospects for action on the bill were slim.
After the recess, with the bill’s chief back-
er gone, the prospects appear hopeless.

That is not to say that the bill will not be
resurrected in some form next year. Van
Deerlin’s likely successor to the chairman-
ship of the Communications Subcommit-
tee is Timothy Wirth (D-Colo.), who was
much involved in the formulation of the
Van Deerlin bill and worked hard for it.
NCTA President Tom Wheeler said:
““Whoever follows Van Deerlin will realize
the need to update communications
policy”” Wheeler said Van Deerlin’s defeat
doesn’t mean ‘‘the death of reform of
communications policy’”” What it means,
he said, ‘“is the birth of a new approach.”
Wheeler was unwilling to speculate on
what the new approach of Wirth and the
other survivors and newcomers on the
subcommittee would be.

Also affecting telecommunications leg-
islation is the fate of the subcommittee,
which has been the hatchery of ambitious
communications legislation over the past
few years. There is talk that the Commerce
Committee will undergo significant
reorganization, possibly directly affecting
its Communications Subcommittee (see
story, page 30).

One telecommunications bill has gone
down the drain with its sponsor. Andrew
Maguire’s (D-N.J.) bill that would require
the FCC to insure that each state have at
least one commercial VHF station is
headed for oblivion. Although the Com-
merce Committee approved the legislation
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just before recess, it was never scheduled
for action on the floor, and it is doubtful it
will be during Maguire's remaining days. [t
is also doubtful that anyone else will pick
up the controversial cause next session in
Maguire’s absence.

Representative Richardson Preyer (D-
N.C.) also lost, but it is likely that his bill
to outlaw unauthorized reception of radio
transmissions will live on. The bill has
been strongly opposed, but important ad-
vocates of the bill, namely pay cable and
STV interests, who are troubled by piracy,
are sure to find a new name to attach to it.

One of the big battles that may be
fought in the next Congress could be over
copyright law. Broadcasters and movie pro-
ducers want a new bill. Cable operators
want to preserve the Copyright Act of
1976. The House Judiciary Subcommittee
on Courts and Civil Liberties headed by
Robert Kastenmeier (D-Wis.)} has called
for hearings on possible new copyright leg-
islation, and he and other key members of
the subcommittee will be back. next ses-
sion.

There also is cause for optimism among
new-law proponents, stemming from the
Republicanism that will pervade the
federal government. Ken Schanzer, Na-
tional Association of Broadcasters senior
vice president for government relations,
said: ‘1 would like to think that one of the
elements of a conservative philosophy is
the appreciation of the right to control
one’s property,” a right that Schanzer and
his allies argue is being trampled by the
old copyright law.

Help for a new law might also come
from Reagan, who has, as Schanzer said,
“‘long-standing contacts in the movie and
broadcasting businesses.”

The cable industry doesn’t see any
reason for its opponents’ optimism.
NCTA Chairman Doug Dittrick doesn’t
think the changes in Congress or at the
White House will affect the status quo. He
predicted ‘‘no new bill”’ and commented
that a leading advocate of such action—
Jack Valenti, president of the Motion Pic-
ture Association of America—will not
““have as much political strength’’ in a Re-
publican Washington.

At the FCC: Broadcasters

and cablecasters may have
difference of opinion on
‘conservative’ orientation

of Reagan-appointed leadership

In a Reagan administration the FCC is ex-
pected to become more ‘‘conservative.”
But conservative can be an ambiguous
term, with different meanings for broad-
casters and cablecasters, two groups often
at odds at the FCC. Broadcasters are
hopeful that a conservative FCC will put a
halt to or at least slow down the prolifera-
tion of new technologies and ideas that
threaten to undermine the present system
of local broadcasting. They would hope
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that conservative can be defined in its
most literal way—to preserve the status
quo.

Cablecasters, however, expect a conser-
vative FCC to continue along the same
course followed under Chairman Charles
D. Ferris, as far as cable television is con-
cerned. Steve Effros, executive director of
the Community Antenna Television As-
sociation, said Ferris has a ‘‘strong bent
for deregulation” and that many of the
policies advanced by his commission were
““inexorable.”

Admittedly, the cable industry’s view of
the FCC is narrow. It has already made
most of the gains it has sought and even
an FCC most sympathetic to broadcasting
would be hard pressed to reimpose cable
regulations that the Ferris FCC has taken
off. Cable will keep a close eye, however,
on how the new FCC approaches
telephone companies and their relation-
ship with cable. That is one area where ca-
ble interests, too, might opt for the more
literal interpretation of conservative.

In the past several months, Ferris has
been, if nothing else, aggressive in pursu-
ing his goals. When the new commission
takes its place, a deceleration may be ex-
pected as the bureaucracy changes and
policies are re-examined. Some of the
issues and policies now on the agenda and
how they may be affected by the change:

O Children’s television— A Reagan per-
meated FCC is less likely to follow Ferris’s
seeming inclination toward mandatory
program requirements for children’s
television as an FCC rulemaking has pro-
posed and as several public interest groups
have advocated. FCC has displayed reluc-

— |

tance to involve itself in programing con-
tent. That reluctance should continue and
perhaps grow stronger under a Reagan ad-
ministration.

00 EEO-Last June the FCC voted
unanimously to initiate a rulemaking
aimed at creation of more stringent EEO
reporting requirements for all stations with
five or more employes, and broadcasters
have expressed their displeasure with
many of that rulemaking’s proposals (see
page 76). With Reagan appointees, the
FCC will probably pursue rulemaking, but
the rules that finally fall out may not be as
stringent. Politically, Reagan owes nothing
to minorities or feminist groups; he won
the Presidency without them.

1 Low-power television—The
prospects are good that the low-power
television rulemaking will lead to the crea-
tion of more stations but perhaps under
some restraints not now in sight. The
rulemaking was adopted by a unanimous
FCC. There are, however, many rules to
be considered in the proceeding that can
be affected by a Reagan commission.

Ul Direct broadcast satellites—Nina
Cornell and her Office of Plans and Policy
staff presented a model for DBS regulation
that takes to the extreme the concept of
marketplace regulation. In adopting a
notice of inquiry that uses the model as
the focus of commients, most of the com-
missioners made clear that they in no way
endorse the nonregulation concept. Ferris,
however, indicated that Cornell’s approach
was in accord with his own feelings. With-
out Ferris and Cornell, the advocates of
easy-eniry DBS and hands-off regulation
have lost valuable allies.

D Radio deregulation—There has been
more talk than action. At the National As-
sociation of Broadcasters, Ken Schanzer,
senior vice president of government rela-
tions, wants to know why Ferris has man-
aged to move quickly on so many issues
detrimental to broadcasting, but hasn’t
been able to get a rulemaking on radio
deregulation, highly prized by broad-
casters, ready for FCC adoption. Regard-
less of who is appointed to fill FCC vacan-
cies, radio deregulation should move for-
ward under a Reagan-oriented FCC.

O, VHF drop-ins—A single commis-
sioner sympathetic to the conventional
broadcast view could tilt the FCC away
from such drop-ins. The commissioners
approved the creation of four drop-in
allocations and adopted a rulemaking pro-
posing 139 more last September over the
protests of Lee, Washburn and Quello.
Another vote with those three could put
drop-ins back on some dusty shelf —where
NAB and the Association of Maximum
Service Telecasters think they belong.

O 9 khz—The proposal to reduce AM
channel spacing from 10 khz to 9 has
proved unpopular with broadcasters, but
what impact even a commission sym-
pathetic to that point of view could have at
this date is questionable. The United
States has already proposed adoption of 9
khz spacing in North and South America
at the Region 2 conference in Buenos
Aires last March and reversing that posi-
tion at this date may be sticky. The reluc-
tance of other western hemisphere nations
to go along with the channel-spacing
reduction may in the final analysis be the
U.S. broadcasters’ greatest ally.

NAB-wise: Another shot at low-power,
moving out of the way for NRBA

The National Association of Broadcasters
will petition the FCC to reconsider its deci-
sion to authorize low-power television sta-
tions pending completion of the rulemak-
ing on the issue. The NAB, which also will
ask the commission to stay all interim
authorizations already granted, will con-
tend that the standards the commission
has established for the interim operation
are arbitrary and discriminatory.

NAB Senior Vice President and General
Counsel Erwin Krasnow, explaining the
decision to file—taken last week during
the NAB’s monthly executive committee
meeting—noted that Sears, Roebuck and
Co., which ‘‘is a larger company than
CBS,” is “‘free to apply for applications for
109 low-power stations, while the net-
works are barred from applying for any.”

Krasnow also observed that radio station
licensees may operate cable systems in the
same market but may not apply for low-
power outlets there. And he said minority-
group members are given preference in a
contest for a low-power authorization even
if the community to be served does not
contain minority groups.

Krasnow also said NAB will file an op-

position to FCC interim authorizations of
direct broadcast satellite service. The com-
mission, which has not yet begun to con-
sider regulations for such service, said it
would consider requests for authorizations
on an interim basis as they are received.
The NAB will argue that such authoriza-
tions would be premature until the com-
mission deals with the major domestic and
international issues involved.

In other matters, NAB officials dis-
closed several contract projects under-
taken in connection with the U.S’s pro-
posal that the countries of the western
hemisphere reduce AM channel spacing
from 10 khz to 9. Dataworld I[nc. of Wash-
ington was given a contract (not to exceed
$100,000) to do a computer study of the
technical problems stations would face in
moving their frequency a minimum of §
khz and a maximum of 9 khz, as proposed
in a Canadian plan. Frazier, Gross & Clay,
a Washington economic consulting firm,
was given a contract (for a price NAB offi-
cials declined to divulge) to do two
studies. One is of the nontechnical costs
involved in a frequency shift—advertising
and lost air time, for instance. The other is
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to aid NAB in preparing a report on the de-
mand for and viability of stations that
could be established, technically, under
the plan to reduce channel spacing.

The NAB technical committee will
study the technical possibility of establish-
ing new stations in the top 25 markets
under either the Canadian or U.S. 9 khz
channel spacing plan. Canada says its plan,
which would require stations to move a
maximum of 9 khz, would permit the es-
tablishment of new stations in major
markets. Some U.S. engineers say the U.S.
plan, which would require stations to move
no more than 4 khz, would not permit any
new stations in the largest markets.

The executive committee also disposed
of the conflict between the dates of the
1981 NAB Radio Programing Conference
and the National Radio Broadcasters As-
sociation convention, and indicated again
the NAB’s determination to resolve what
it considers the ‘‘dilemma of diverse
representations of the radio industry”
(BROADCASTING, Oct. 27).

The NAB rescheduled its meeting from
Sept. 20-23 to Aug. 16-19 at Chicago’s
Hyatt Hotel. NAB Joint Board Chairman
Thomas E. Bolger, president of WMTv(TV)
Madison, Wis., said the committee’s ac-
tion was unanimous, and was taken ‘‘in
the best interest of the radio industry.”’
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Electronic anticlimax

Election night coverage, on
which networks had spent
two years and $20 million,
was almost over before it
began; NBC’s early calls
controversial; CBS wins
ratings prize in dull race

The major networks spent two years and
$20 million getting ready for an election
night with a main event that was in doubt
for no more than an hour or two.

The sweeping Reagan victory in what
had been universally billed as a tight presi-
dential contest was signaled at the outset
of their coverage at 7 p.m.—in some cases
earlier—in reports on results of the “‘exit
polls” they had conducted among thou-
sands of voters as they left their polling
places.

NBC News formally projected a Reagan
victory at 8:15 p.m. NYT—and drew flak
from its rivals for doing so. CBS News did
not formally project victory for the GOP
nominee until after President Carter had
conceded his defeat—and ABC’s projec-
tion barely got under the wire of his con-
cession.

ABC News projected a Reagan victory
in New York and therefore Reagan’s elec-
tion at 9:52, moments before Carter’s con-
cession appearance (and later blamed its
delay at least partially on a computer
breakdown). CBS News officially calied it
at 10:32, almost 40 minutes after Carter
conceded.

Both CBS and ABC were critical of
NBC’s early call, not only of Reagan’s na-
tional victory but of the outcome of the
presidential race in many states. NBC,
they contended, relied essentially on the
results of its exit polls, without waiting for
enough actual returns. CBS claimed that in
19 states, NBC projected victory within
two minutes after the polls had closed.

NBC itself said it was the first to project
Reagan victories in 30 states. These in-
cluded Connecticut at 8§ p.m., when the

polls closed; Ohio at 7:31, a minute after
the polls closed, and Florida at 7:02, when
by some accounts some polls were still
open.

An NBC spokesman also said NBC
made no projections for any state until at
least some of the state’s polls had closed —
and he charged that ABC, too, despite its
claim of waiting till polls closed, had also
made some projections in states where vot-
ing was still in progress.

But NBC officials contended they did
not rely on exit polls alone in making their
calls, but took voting returns in key pre-
cincts into account as well. The trend
toward Reagan was ‘‘unmistakable,’ an
NBC spokesman said. ““‘We felt it was
news, and we don’t withhold news’

After NBC’s John Chancellor (co-
anchoring with Tom Brokaw, a substitute
for David Brinkley, who was recovering
from gall-bladder surgery and served as a
commentator rather than co-anchor) pro-
jected the Reagan victery, both CBS and
ABC took steps to tell their viewers—
without mentioning the NBC projection—
that it was too soon for a formal call.

ABC’s Ted Koppel, co-anchoring with

Frank Reynolds, told viewers that ABC.

was not projecting the outcome in any
state before its polls closed. CBS’s Walter
Cronkite, anchoring his last election night
before his retirement next year, also
stressed that the outcome could not be
projected until 270 electoral votes had
been amassed by actual count or projec-
tion—but added that it appeared to be a
Reagan landslide.

Whatever their projection times, all
three networks let their viewers know
almost from the beginning that it looked
like a Reagan night. Well before its state
calls gave Reagan the necessary 270 elec-
toral votes, for instance, ABC was talking
about his possible cabinet appointments.
And CBS’s Dan Rather was saying: “‘It’s
close to ‘turn out the lights’** for Carter,
to which Cronkite added that it seemed
““almost impossible for Carter to come
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back.”’

And almost two hours before its formal
projection of Reagan’s election, CBS had
Bill Moyers on camera talking about possi-
ble effects of a Reagan Presidency.
(Among Moyers’s observations: ‘““The
Moral Majority will arrive in town waving
the 10 Commandments instead of the Bill
of Rights. Watch [for] some of them to
show up on the FCC and in the Depart-
ment of Education, if the Department of
Education isn’t declared a contaminated
area.’)

This kind of talk on all three networks—
and specifically the projections of a
Reagan sweep—did not sit well in the
West, where polls were still open. A host
of complaints arose, charging that thou-
sands had failed to go to the polls because
they had been told the election was over.

President Carter also was criticized by
political leaders in the West for the timing
of his concession. Coming while voting
was still in progress, they said, it imperiled
if it didn’t actually block the chances of
many state and local candidates by keeping
voters away from the polls. Between the
network projections and Carter’s early
concession, one high California official
said, “‘our turnout dropped to practically
nothing”’ in the last hours.

California Secretary of State March
Fong Eu estimated that 450,000 Califor-
nians had failed to vote as a result of the
network projections and Carter’s conces-
sion. And she backed a bill to do some-
thing about it. The bill would establish
California voting hours as 4-8 p.m. (7-11
p.m. NYT) on the Monday preceding nor-
mal election day and 7 a.m. to 4 p.m. (10
a.m. to 7 p.m. NYT) on election day itself,
which would close the California polls at
about the time they start closing in the
East.

In all, the networks made about 255
Presidential, Senate and gubernatorial race
projections, with few misses. All three
miscalled the Herman Talmadge Senate
race in Georgia. Except for that, NBC said
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it was right on all of its 78 projections, CBS
claimed accuracy on all of its 76 and ABC
on all but three others out of “‘about 100’
projections.

Given the early Reagan tide, coverage
for most of the night had to depend
heavily on key Senate, House and guber-
natorial races for its suspense. Many
viewers said they seemed to sense a kind
of letdown—a feeling of less urgency to
push just a little harder—in the work at all
three networks as the Reagan victory
became more and more assured. As one
ABC staffer put it about 8:45: ““What are
we going to do to sustain?”’

Viewing seemed apathetic, even by elec-
tion-night standards. The national
Nielsens showed 46.3% of the nation’s TV
homes tuned to one of the three networks
during the average minute from 7 to 11
p.m., a drop from the 52.4% recorded in
the same period in 1976’s long-drawn and
tightly contested battle between Carter
and President Gerald Ford.

The three-network share of audience
was put at 67%—far below the 85% or so
normally recorded. Independent-station
viewing was clearly up, as viewers went
looking for entertainment .

Among the networks, CBS-TV was the
clear winner in the 7-11 p.m. period with a
17.3 average rating and 25 share, as
against NBC’s 15.3/22 and ABC’s
13.7/20. (Ratings for the 11:30 p.m.-2
a.m. coverage won’t be available for
another week.)

For the 8-11 p.m. period, ratings indi-
cated that on the average, S1% of US. TV
homes and 73% of actual viewing were
focused on network election coverage, as
compared with 56.4% of homes and 80%
of viewing during the same period of elec-
tion night 1976.

CBS led last Tuesday, 8-11 p.m. period
with an 18.7/27, followed by NBC at
16.9/24 and ABC at 15.4/22. ABC
researchers calculated that, compared with
the same period of the 1976 vote-count-
ing, ABC was up 13% in rating and 16% in
share, while CBS was down 7% in both rat-
ing and share and NBC was down 25% in
both.

Estimates of the number of people who
watched some or all of the 7-11 p.m.
coverage on one or more of the networks
ranged from 105 million (NBC’s estimate)
to 120 million (ABC’s) to 150 million
(CBS’s). In 1976 the estimate was 120
million.

Network souyces unofficially estimated
their combined costs for election night at
about $20 million. The figure included
costs of two years of work by their respec-
tive election units, thousands of precinct
workers in the.field on election day, their
share of the cost of the News Election Ser-
vice and their vast layouts of hardware,
software and manpower before and behind
their TV and radio network cameras and
microphones on election night. The figure
did not include the coverage costs for the
presidential debates or for the election
campaigns. And it was approximately
twice the outlay of 1976, when the com-
parable figure was put at $10 million.
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James C. Dowdle, who began career as Chicago Tribune salesman, returns Jan. 1 as presi-
dent and chlef executive officer of Tribune Company Broadcasting Inc., new subsidiary that
: 4 eventually will be responsible for all broadcast stations of Tribune Co.
Chicago. He has been vice president and general manager of Hubbard
Broadcasting’s wroG-1v Tampa, Fla. Tribune Co. stations include Wan Con-
tinental's waN-am-Tv Chicago; KwaN-Tv Denver; kpaLamy Duluth, Minn, and
KGNR(AM)-KCTC(FM) Sacramento, Calif, as well as, through inteilocking
ownership with New York News inc, Wrix Inc’s wrix-kM-Tv New York and
{ wicc(am) Bridgeport, Conn. Daniel T. Pecaro and Leavitt J. Pope, president

of those two groups, respectively, will report to Dowdle.

]
Collapse ot Charter Media joint venture has Karl Eller leaving deal not only without Phila-
delphia Bulletin but minus kioi-FM San Francisco, station acquisition he arranged prior to en-
tering partnership with Charter Qil. Sole property retained from venture by man who had
once built Combined Communications is New York Subways Advertising Co. When break-up
was first announced, indications were Eller would retain all three units.

O

Erie, Pa., city council has awarded cable franchise to American Television & Com-
munications in 4-3 vote. Teleprompter, one of five losing bidders, has filed lawsuit in county
court citing violation of procedures. Teleprompter had seemed to have votes necessary for
win at one time (Broabcasting, Oct. 20).

O
FCC has started rulemaking proceeding on reallocating ch. 9 facility of RKO
General's woR-Tv New York to one of 11 possible cities in New Jersey (Bayonne,
Bloomfield, Clifton, East Orange, Elizabeth, Irvington, Jersey City, Newark, Passaic, Paterson,
Union City). FCC emphasized it would not render final decision until outcome is clearly
determined in RKO'’s appeal of commission's June 4 decision denying renewal of wor-Tv and
two other TV's. If RKO loses appeal and commission’s reallocation rulemaking is adopted,
Multi-State Communications —which was first to file for ch. 9—would lose application cut-oft
protection that it now enjoys. Commission is seeking comment on possible ways to recogn-
ize Multi-States’ “equity interests" in event ot adoption of ch. 9 reallocation. Possibilities in-
clude reimbursement or some kind of preference for Multi-State application.

O

Associated Press has purchased $4.5 million worth of earth stations from Califor-
nia Microwave, Sunnyvale, Calif, raising total number of stations in AP network from 400 to
900.

]
Motorola, one of five AM stereo system proponents, has filed for extension of
deadline—from Dec. 9 to Jan. 9, 1981 —on FCC’s AM stereo rulemaking. FCC appjoval is
likely.

]
National Citizens Committee for Broadcasting, often critical of broadcasters, is con-
sidering becoming licensee. NCCB, in filing with FCC last week, said it is "exploring
possibility” of acting as principal in unspecified number of applications to be filed for low-
power television (LPTV) authorizations, and is "partjcularly interested" in major markets.

m]
With combined network share for election night of 67%, some independent stations were
successful with their counterprograming tactics. One of best was airing of Academy
Award-winner “The Deer Hunter.” Film gave wor-Tv New York Nielsen numbers of 20.6 rat-
ing/29 share and kcopr(Tv) Los Angeles 19.6/27

]
J. Kelly Sisk, 67, chairman of Multimedia and publisher of Greenville News and Piedmont,
died Nov. 6 in Greenville, S.C., following apparent stroke. He did not survive neurosurgery.
Sisk became head of Greenville-based group owner, TV syndicator and newspaper publisher
in 1968, following death of Roger Peace. He relinquished presidency of Multimedia to Wilson
Wearn three years ago. He is survived by his wife, son and daughter.

UpuConmiling

At Supreme Court: Oral arguments are scheduled Wednesday in case challenging
cameras in Florida courts. @ On Capitol Hill: Congress comes back Wednesday for lame
duck session. m In New York: Society of Motion Picture and Television Engineers continues
its Nov. 9-14 technical conference and exhibit at Hilton. ® In Cincinnati: City council ex-
pected to vote Thursday on cable franchise award (see page 88). B In Las Vegas: Televi-
sion Bureau of Advertising holds annual meeting yesterday through Tuesday at Fontainbleau
Hilton. m At Cape Canaveral, Fla.. Satellite Business Systems is to launch first of three
domestic communications satellites Saturday (see page 93).
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Krattenmaker

Qver the past four decades a succession of FCC’s have expressed concern over—and have instituted
investigations of —dominance of broadcasting by the major radio and TV networks. In the 1940’s that process
led to the chain broadcasting rules, in the 1950’s to the Barrow report (named for its author, the late Dean
Roscoe Barrow of the University of Cincinnati law school) and on into the 1960°s and 1970’s with the
network study staff under Ashbrook P. Bryant. The first order of business when Charles Ferris took over as
chairman of the FCC was to mount still another network inquiry— an initiative begun under his predecessor,
Richard E. Wiley, and insisted upon by a Democratic Congress. FCC watchers fully expected the result to
follow in the footsteps of predecessor reports, and to recommend still other ways to hobble network power. To
the surprise of most, it didn’t happen. Instead, the staff headed by co-directors Thomas Krattenmaker and
Stanley Besen found 180 degrees to the contrary—that previous regulatory efforts at heading off the networks
hadn’t done so, and that similar efforts in the future were doomed to fail. Messrs. Krattenmaker and Besen —
in a final report issued two weeks ago (BROADCASTING,Oct. 27)—argued for an open marketplace that would
rely on competition rather than regulation to achieve the greatest benefits to the listening and viewing publics.
This is their rationale, as discussed ‘At Large” with BROADCASTING editors.

The case for a free market in networking

Could you have anticipated when you
began the inquiry that you would end up
writing this kind of report?

Besen: Since | had been involved in the analysis
of this industry for almost 10 years before [ got
here. I think the conclusions that we reached
were not terribly surprising. But we did learn in
a lot more detail precisely how the industry
functioned and something about the way in
which FCC policy affected that function. It was
not some report that we could have written two
years ago; that would not be accurate.

You covered the same ground that has
been covered two or three times before in
the last 30 or 40 years, and yet you came

out with conclusions or recommendations
that were dramatically different from
those that preceded you. Why do you sup-
pose that is? Why were your evaluation
and conclusions so different from Dean
Barrow or Ashbrook Bryant?

Krattenmaker: You can’t lump all the earlier
ones together; you've got to look al them
particularly. Certainly, for example, our
conclusions about regulation of the network
affiliation relationship are no different than
those that the commission reached about radio
networks in 1977, but they're very different
than the commission reached in the same
inquiry with respect to radio networks in 1941.
The difference between 1941 and 1977 is that
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the FCC found that in the intervening years the
allocation of a good deal more of spectrum
space to radio and the parity that FM radio had
achieved with AM had made a different
competitive environment.

If you’ll look at the situation back in the late
30’s, the same questions that are now being
asked about television networks— precisely the
same questions—were being asked about radio
networks. There were three networks. At that
time they were controlled by two firms rather
than three because NBC was running two, and
ABC had not yet been *‘created.”” Therefore [
think the difference between what we’ve
concluded and what was concluded in the radio
area is at best slight. That is, perhaps we have
suggested that the commission need not wait 30
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Summing up the staff. The FCC's Network Inquiry Special Staff
began operations in June 1978. Two years and approximately $1.5
million later it produced some 3,750 pages—"none of it duphcative
says co-director Thomas Krattenmaker—of data and analysis on the
three television networks; their dominance of the television industry;
their relationship with affihates and program suppliers. and methods
by which additional television networks could emerge

The first order of business for Krattenmaker—and the other co-
director of the network inquiry staff, Stan Besen—was to hire a staff.
They had 12 "slots™ to fill, most of which were assumed by academi-
cians from outside the FCC having, as Krattenmaker put it, a "dispas-
sionate and non-connected background.” with the television industry.

The staff then began an extensive analysis of the notice of inquiry,
examining network practices, all prior commissicn proceedings and
literature on the question of network regulaticn and a further notice
of inquiry which in "conjunction with the first notice became our
charter” Krattenmaker said

Next came the investigatory stage, when the staff gathered exten-
sive data on the following subjects:

® Network-aftiliate contracts (it examined 350 contracts)

m Affiliate program clearance practices.

B The amount of advertising time offered by the networks to affili-
ates for national and local spots {it examined 2,000 sales contracts).

8 All programing run on the networks over the last 10 years (in-
cluding an examination of all contracts made in conjunction with 47
programs offered in the 1977-78 season).

B Program suppliers and the costs of program production and
over-all profit and loss statements of programs produced over the
last 10 years.

Some 200 television industry representatives were interviewed
during this phase of the network staff's research.

Krattenmaker and Besen used the staff's consufting budget to
award contracts for studies on the structures and operations of busi-
nesses in the new technologies.

The last phase of the staff's work involved shaping the mountain of
data into a comprehensive and rational form. This task was com-
pleted over the last year with the staff periodically issuing reports,
each covering a particular aspect of the staff's research. Fif-
teen reports were issued in all Krattenmaker and Besen are currently
preparing a list of recommendations for the commission.

or 40 years until there are 10 equal networks
before it moves in the same direction that it has
in radio.

As lo television, my perception of the Barrow
report is that he and the people on his staff
began their work in 1955, less than three years
after the 1952 Sixth Report and Order. [ you go
back and re-examine what was occurring both at
the FCC and on Capitol Hill, there was
substantial debate about whether that *52 report
had been proper, and Dean Barrow regarded it
as something which he could not examine.

So the question the Barrow report people put
to themselves was: Given the fact that the
commission had just promulgated a spectrum
allocation plan that would lead to at most three
networks (at the time it was perhaps going to
accommodate only two) and given the lack of
any apparent alternatives (there was no cable:
there was no multipoint distribution service:
there was no satellite broadcasting; there was no
means of broadcasting by microwave), howcan
we best stimulate competition among networks
or competition with the existing two and a half
networks which he faced at the time?

And | think that Barrow’s basic analysis was
that the best competition that could come for
networks would be from the business of
syndication, first-run and off-network
syndication. And much of that report, it seems
to me, rests on that fundamental proposition.
And [ think that the Office of Network Study’s
work during the 1960’s was simply an
outgrowth of that fundamental premise of
Barrow’s.

if I’'m right about what happened in the past,
then | can specify very particularly where we're
differing. We don’t believe that first-run
syndication can provide a substantial
competitive alternative to full-scale networking.
We don’t think the economics are there, and we

think that everybody in the industry knows that.

Perhaps the FCC didn't know it before, but
anybody in the industry does.

And second —and most important—the
commission is no longer constrained in its
ability with respect to network regulation. It
doesn’t simply face the question of trying 10
stimulate some competition at the margin with
the existing three networks or just leaving them
10 their own devices, but rather has the ability
to make it possible for many networks to enter
the field. This is partly due to the fact that new
technologies have arisen, and it’s also due

partly to the fact that it's not beyond the realm
of the thinkable 10 talk about tinkering with the
1952 report and order.

Do you really think so? Do you mean
overhauling or replacing the 1952 report?
Isn’t it too fundamental to be dealt with by
“tinkering,” if you’re going to deal with it
at all? What do you think could be done
about it?

Krattenmaker: Well, I’m not an engineer; [
don’t know. What we try to point out to the
commission 1s what adverse consequences it has
caused, and to suggesl that the expertise of the
engineer should be brought 10 bear on the
question of what sort of changes should be
made that wouldn’t be so terribly costly that
they make the game not worth the candle.
One of the things we surely should examine
into. it seems to me, are deintermixture —that
is. not placing both VHF and UHF stations in
the same market. It’s hard for me to imagine
what benefits accrue 1o the television viewers
from intermixture of markets. Others are
epitomized by actions the commission has
taken recently —the so-called low-power
question or the VHF drop-in question.

| wonder if the day hasn’t passed for dein-
termixture? In the sense that, at the time
it was a popular idea, you did have a tre-
mendous UHF handicap; there was very
little penetration by UHF. Now you have
reasonably good penetration, and it still
doesn’t work—people still prefer VHF as
the better technology.

Krattenmaker: Only in markets where they
have a choice between VHF and UHFE You
don’t observe a UHF handicap in all-UHF

markets.

May | ask if what is needed here is
perhaps not an engineer but a politician—
to effect a change of that magnitude?

Krattenmaker: That’s the kind of judgment the
network ingquiry wasn’t asked to make.

Besen: The clue here is a range of things that
the commission might do to expand the
number of networks and increase competition
and reduce network dominance. And they
range from things that are already happening or
already have happened —the relaxation of the
cable rules. for example, or the elimination of
the pay cable rules. Further along the spectrum
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are things like the VHF drop-in plan, which
leaves undisturbed anyone’s license, but—
assuming engineering feasibility —creates the
possibility for additional stations.

That’s probably somewhat less thinkable,
although the commission obviously is now
seriously entertaining the drop-in proposal. At
the exireme it involves a full-scale re-
examination of the underlying premises of the
original spectrum allocation plan based on new
engineering knowledge and increased
understanding of the economics of the industry.
If one wants to get at the root of the existence
of the three networks, such a fundamental re-
examination is required.

Now, you're suggesting to us that some of
these alternatives are more thinkable than
others, and we would agree with you on that.
It’s simply our objective as a staff advising the
commission Lo point out 1o them that, if they're
serious about the question, all of these things
are worthy of re-examination. It’s not our job to
produce the political consensus that will be
required to generate the kind of change we're
talking about here.

It is your job, or at least it fell within your
mandate, to come to such conclusions as
that it was an engineering problem and
not an economic problem that set up three
networks. Do you feel that if there had
been enough VHF outlets to provide every
city in the country with, let’s say, seven of
them, that there would be more than three
networks today?

Besen. Our conclusion was there would
certainly be four. There might well be five or
six commercial, advertiser-supported, over-
the-air networks based on affiliates that
operated in the VHF band.

Could you give us the basic rationale for
that conclusion?

Besen: One of the appendices to the report,
done for us by a consultant, concludes that if a
fourth network had coverage equivalent to the
existing three —that is, covered the same
number of markets with as many VHF affiliates
as did the existing networks—that in fact such a
network would almost certainly be viable. It
gets to be more questionable when one talks
about a fifth or a sixth network, but it’s not
entirely implausible that a fifth network might
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come into being.

One of the things that struck me, however,
in reading your conclusion, is that you
seem to have given up on the idea of ad-
vertising-supported fourth networks, or
networks beyond the present three.

Besen: | didn’( think we had done that.

Quoting from your report: “The near-term
prospects for a fourth, over-the-air, ad-
vertiser-supported network are not
bright. Moreover, absent another large in-
crease in advertiser demand, it appears
that only a radical revision of the commis-
sion’s spectrum allocation plan would
change this assessment. Nevertheless,
the prospects for other kinds of networks,
especially those relying on direct viewer
support and using nonbroadcast tech-
nologies, appear brighter.” | read that to
mean that if you're going to get a
proliferation of networks, you’re going to
get them in pay networks.

Krattenmaker: 1 think the point is really quite a
simple one. We conclude that, given the 1952
report and order, the prospects of a fourth or
fifth advertiser-supported, commercial, over-
the-air network are remote because such a
network would be substantially handicapped in
comparison to the existing three. We also
conclude that there is sufficient advertiser
demand for access to viewers that, given
equivalent reach on an equivalent signal quality
basis, there’s room for a fourth network that
looks indistinguishable from the existing three.
There are two ways 10 achieve that kind of
fourth or fifth or sixth network, as it may turn
out to be. One is a revision in the spectrum plan
which makes possible a fourth station of
comparable signal quality in most markets. The
other is with what we refer to generically as the
new technologies—for example, the
development of cable to the point where you
find cable penetration being equivalent to that
of the penetration of VHF-UHF broadcasting.

We tried to be clear about this both in the
report and our presentation to the commission.
We perceive the development of cable, were it
to occur, as an alteration of the 1952 report and
order. It changes spectrum allocation. That is,
people can now receive more channels on a per
community basis than they used to be able to
receive. And I suppose that’s why I have
difficulty answering questions about how much
a political difficulty there is in revising the 1952
report and order. It may be difficult to do
deintermixture, and it might not be difficult to
permit cable penetration to occur. [t might be
difficult 10 bring about VHF drop-ins, but it
might not be difficult to continue with the
present relaxation of antisiphoning rules and
further allocation of spectrum space to MDS.

We see these problems as not only
interrelated, but really as the same kind of
question because the question the 1952 report
and order addressed is how many television
viewing signals our individual American viewer
is going to be able to receive.

What about the VHF drop-in proposal?
What promise does it hold for a fourth
network?

Besen: [t's very difficult to assess that al this
point, and the reason is that we don’t really
know how handicapped each of those drop-ins
will be because of the proposal that they provide
equivalent protection to existing broadcast
stations. It turns out that, according to the
analysis carried out by the Broadcast Bureau, a

substantial number of markets which currently
have only three VHF allocations might qualify
for a fourth allocation on the drop-in basis, and
so from the previous discussion that enhances
the prospects for the fourth network by giving it
VHF coverage in a substantially large number
of markets than one currently would.

On the other hand, they may not be able (o
reach the entire markets, and the reason is, of
course, that they’re going to have to operate at
less than full power. Whether there is enough
coverage to tip the balance —to make a fourth
network go from being not viable to viable —
we’'re simply not in a position to say at this
point.

Krattenmaker: | think that what we’re saying
is that that ought to be part of the question
about any VHF drop-in proceeding; that is,
whether it is likely to provide sufficient
coverage, il adopted in the communities in
which it’s feasible, to make more likely a
competitive network. We've tried to point out.

Krattenmaker

it seems to us, that economics of the industry
and the history of the industry show that
television programing is largely going to be
mass distributed, that is, network programs.
The economics of the industry are such that
that is the kind of viewing which attracts
viewers and can most profitably be offered by
local outlets.

When do you see a cable network being
developed that’s comparable to the three
existing television networks?

Besen: We told the commission, and anyone
who's asked us, that we were not in the business
here of forecasting the future. The objective of
the inquiry was to analyze the fundamental
economics of the industry and to point out the
effects that alternative commission policies
have on the ability of that industry to serve the
viewing public.

Consequently our assessment of the effects
of various commission rules, whether they
involve cable or MDS or STV or spectrum
allocation plans, has been concerned largely
with identifying impediments the commission
may have imposed on the ability of new
networks to enter, without regard to the
question of whether or not those networks are
likely to be viable. [t’s our view that that
decision ought to be left to the marketplace and
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that the commission’s role in this is to see that it
does not place any unnecessary barriers to the
creation of those networks.

None ol our analysis is predicated on a belief
that cable or any other technology is likely to
emerge in the near future as a formidable
competitor to the existing networks. {t is,
nevertheless, our belief that in a general sense
there seems to be enough advertising revenue
in the system and enough unserved viewer
demand for television to suggest that some of
these new forms of networks will in fact come
into being. But we have no crystal ball here as to
which, if any, of these new technologies will
create a network ‘‘equivalent’ 1o the existing
three. There may be many kinds of networks,
some small, some large, based on different
technologies and different financing. [U's really
not important, it seems Lo us, to determine
which of those is going to survive. What's
important is to identify the effect that
commission policy may have on their ability to
survive, assuming they’re ecenomically viable.

Krattenmaker: It seems (o me that
underlying some of your questions may be a
misperception about what it is we’ve tried to do.
We don’t think that it’s our business or the
commission’s business to try 1o create a fourth
network. We don’t think that’s what the
commission should be worried about.
Presumably what the commission should be
worried about is whether or not the number of
networks that television viewers receive and the
amount of competition among those networks
is whal viewers and advertisers demand,
viewers and advertisers being the people that
pay for the system, viewers being the people
that use the system.

The question is what the commission can do
to see to it that it doesn’t artificially constrict the
number of networks below that which viewers
would demand, which we think to be the case
now. We think it has been artificially
constricted. And second, what can the
commission do to assure that the networks that
now exist and those that later emerge do in fact
compete with one another for viewer patronage
and don’t engage in either monopolistic
practices or practices that exclude the ability of
other networks to enter.

What we’re trying to do is to point out what
problems come when the commission does
what it has done, which is to set up a system
allowing for at most three networks, then
devising rules that made it extraordinarily
difficult for anybody to try to break down those
barriers to entry, and then periodically, every
five or 10 years, getting terribly exercised that
these three networks behave like oligopolies.

Certainly those three networks have every
incentive to behave in a fashion that would be
exclusionary. Our inquiries suggested that they
do not in fact do so. One reason they don’t may
have been that they had no need to behave in an
exclusionary, monopolistic fashion. The
commission had done that for them.

Should the FCC do anything about exist-
ing networks while we’re waiting for the
sixth report to be rewritten?

Krattenmaker: Oh, well, we suggested a
number of things that might be done. | suppose
the easiest is with respect to the behavior of
networks—that is, the commission regulations
of network contract terms with affiliates and
with program suppliers. There are a couple of
existing rules that probably are useful and ought
to be retained, including the rule that prohibits
stations from obtaining territorial exclusivity
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and the rule that prohibits networks from
controlling the rates at which their affiliates sell
advertising time. Perhaps other rules ought to
be retained as well.

Most important, [ think, the rules ought to be
applied systematically: that is, like networks
ought to be treated alike, so that there's neither
discrimination against nor {or those networks
employing conventional technology. Present
regulations affect only networks that employ
VHF or UHF stations as outlets, and some of
those regulations affect only ABC, CBS and
NBC networks, and others affect smaller UHF
and VHF networks as well. [ think in that area
the commission ought to act and ought to act
soon.

Besen: Someone who expected to find in our
report the basis for new initiatives to increase
the regulation of the existing network
contractual practices is going to be disappointed.
“‘Can’t we do something during this transition
while waiting for whatever new networks may
come into being?’” is a cry we’ve heard on a
number of occasions.

The answer to that is, probably. there isn’t
anything very good that you're likely to be able
to do. After all, the people who came up with
the chain broadcasting rules and the people who
worked on the Barrow report thought seriously
about a number of things that they thought
might increase the extent of competitiveness of
the broadcasting industry within the confines of
a three-network system. We now have, in the
case of the chain broadcasting rules, aimost 40
years of history of how those rules work. It’s
our general conclusion that those rules work.
[’s our general conclusion that those rules or
rules like them are not likely to make a
substantial difference in the nature of the
relationships among networks, advertisers,
program suppliers and affiliates.

So, no, there are no initiatives simply because
we don’t think we ought to be recommending
or suggesting to the commission that it ought to
contemplate new rules that we don't think will
make very much difference 10 the system.

This makes all the more important the focus
on entry policy because our fundamental
conclusion is that it’s only through the creation
of more networks, or—to put it more
precisely —the relaxation of barriers to the entry
of those networks, that the dominance of the
existing three networks is likely to be dealt with
effectively. The focus on entry is a natural
corotiary of our conclusion that the other sets of
policies themselves have been largely
ineffective in dealing with what the commission
has perceived to be the problem.

Krattenmaker: We analyzed a number of
possible regulatory initiatives. It’s not that we
just generally said there’s nothing you can do.
Qur reports contain extensive analyses of
questions like regulating the previewing
practice, expansion of network schedules,
network in-house production of programs,
regulation of the network pilot process. There
were a number of new regulatory initiatives
suggested in the initial notice of inquiry, and
we’'ve devoted a number of pages of analysis
and an awful lot of specific research to
investigating those kinds of alternatives, and
our reasons for rejecting them are laid out at
length in the earlier reports.

Does that mean you think the commission
ought to treat HBO as it treats ABC or
CBS or NBC?

Krattenmaker: Correct. The commission’s

network rules ought to be applied to an HBO to
the same extent they're applied to an ABC
unless it’s a rule that makes sense only to be
applied 10 a netwerk which reaches the number
of viewers in the number of states as many
times a day as an ABC network does as opposed
to an HBO network.

| want to go back to the question about
how different your perception of the
situation is and how different your recom-
mendations are from past examinations.
What about the Justice Department? It
got very exercised apparently about the
networks’ alleged dominance.

Krattenmaker: No. Witness the fact that they
settled the antitrust suit with the networks, and
we have an extensive analysis that shows that
they've changed almost nothing with respect to
existing industry practice. The Justice
Department may have confused you into
thinking they were upset about network
dominance, bul when they enter into consent
decrees with the networks that say: “‘It’s
perfectly fine with us if you continue to do
almost exactly what you're doing,”" it’s difficult
for me to conclude that they in fact were upset
by notions of network dominance.

Besen: We would have felt the same way

had the FCC come up with the set of rules that
are now contained in the consent decree. Rules
like that fail to take into account the underlying
efficiencies of the existing broadcasting system,
and they fail to take into account the networks’
ability in most instances 10 adopt alternative
practices to achieve the same ends that the
banned practices were designed 1o accomplish.
Generally speaking, conduct-related rules are
going 10 be ineffective, and that’s why we’'ve
been forced to come back time and time again
to the fact that the structure of the industry is
the thing that one must focus on, and that gets
back to entry barriers that exist at feast in part as
a result of the existing commission regulations.

We've all seen from your recommenda-
tions that you want to drop any barrier to
the entry of existing networks to the new
technologies.

Krattenmaker: That’s correct.
You want to let them into cable?

Krattenmaker: [ would only add that [ don’t
think there are at present terribly substantial
barriers 1o the existing networks entering those
new technologies; that js, there has never been
any inhibition on ABC, CBS or NBC starting a
cable network. And it’s our understanding that
some or all of them are planning to do so.

I would add one thing that may have been
missed in part before. [ do think that the rather
vague, almost sell-contradictory wording of the
financial-interest rule may have some
inhibitory effects on the ability of existing
networks to be involved in networking activities
in some of the new technologies. and we try to
explain a bit of that in the report. The financial-
interest rule forbids a television network to
acquire any financial or proprietary right or
interest in the commercial use of any
independently produced television programs
except the right to network exhibition. Now,
suppose that the network or a firm that owns
the network —such as RCA —purchases
videodisk rights to a program for which it has
also obtained network exhibition rights on
““free television.” So suppose that CBS obtained
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videodisk rights to a movie that had earlier
been exhibited on CBS. The rule seems to
prevent that, seems to say that’s illegal ~they
have acquired a financial or proprietary right or
interest in the commercial use of an
independently produced television program
beyond the right to network exhibition.
Network exhibition is defined to include only
transmission to your VHF or UHF affiliates,
and we also explain that, even if the acquisition
of the videodisk rights were accomplished by
separately negotiated contracts, and even if one
contract had been negotiated after the other had
expired. the rule apparently seems to reach that.

How have you anticipated direct broad-
cast satellites as a specific new tech-
nology in the future, and what impact they
may have on network dominance?

Besen: We regard DBS as simply one of a
number of possible new technological means
for delivering network programs. The
commission staff has recommended that the
FCC adopt essentially a policy of free entry for
that new technology and that it pose no barriers
of the sort the commission posed, for example,
in its regulation of cable during the 1960’s and
¢70’s. In fact if one wants to create additional
networks—again, without knowing in advance
which particular networks are likely to be
economically viable —what you conclude is that
no barriers ought to be placed in the way of a
DBS network any more than one would place
barriers in the way of a network of MDS
systems or pay cable operations or the like.

I'm not sure 1 agree with one of the premises
of your question that it is natural to expect that
a DBS system, if it emerged, would necessarily
be one which the three existing networks would
opt for in lieu of their existing affiliates. It’s
entirely possible that the national spot market is
such an important part of the advertising
revenue for any television network that you
might not necessarily maximize your return by
having all of your sales be to national
advertisers over the network. In fact what
would happen would be that you would opt for
some mix of network and national spot
advertising, and if the latter system is the
desirable one that makes the largest profits, in
fact, you opt for a system which will involve
local affiliates.

If you posit that the FCC made a serious
error in 1952 by setting up the system
that created the present system with the
network dominance that is a given of your
report, how does it avoid doing the same
thing in setting up DBS, for example?

Besen: Worrying about concentration in DBS by
itself is a mistake. The whole point of our report
is that what’s important is that mass television
distribution systems exist. What is unimportant
is the precise technology through which they get
1o the home. I1's possible that a network that
comprises only cable systems as outlets may
compete with a network that has only broadcast
stations as outlets, which competes with DBS
networks.

The market is a market for network television.
regardless of the technology by which the
programs are delivered. It’s entirely possible
that a widespread videodisk and videocassette
market, which is not network television in the
usual sense, may reduce network dominance by
providing additional competition for programs
against the existing networks. So it's absolutely
critical not to get hung up on concentration in
any particular technology but to view the mass
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distribution of television as one big market,
regardless of the technology by which the
programs are distributed to the viewers.

The point we’re making is that there are
many kinds of technologies to deliver network
programs, and network dominance can be
reduced in any of a variety of ways from any of
a variety of technologies, and it’s very difficult
to anticipate precisely which of these will
emerge in the future. But a policy of not
erecting any unnecessary barriers to them;
that’s the best hope for reducing the dominance
of the existing networks.

Several of the things we’ve discussed
here, that you think networks are going to
be able to go into, seem to parallel the
speech Leonard Goldenson of ABC made
at the National Press Club regarding the
regulations under which networks oper-
ate today.

Krattenmaker: Let me backtrack a bit. I the
commission is going to pursue a policy of
furthering the ability of new networks to enter,
which means furthering development of further
local outlets, there’s no reason to have, in our
view, an ironclad rule that prohibits a firm from
operating more than one network.

Again you can see this at work in the cable
area. There are a number of firms that operate
more than one network in the cable area, and it
has not been alleged that they are dominating or
monopolizing the business of cable networking.
Why? There’s room for more than three
networks in cable. And so what we’re
suggesling is that a more discriminating
judgment should be made.

We're not suggesting—and in fact we say
directly to the contrary —we're not suggesling
that there be no inhibition at all imposed by the
commission or the Justice Department through
the antitrust laws on the number of networks
which any one firm can operate. What we're
saying is that a rule that simply says you can’t
operate more than one is excessively simplistic
and may deprive viewers of substantial benefits;
that is, it may be that making it possible for a
network, whether it be Home Box Office or
ABC. to operate two different networks may
provide some benefits to viewers. They may be
able to run the networks more cheaply. They
may be less likely to duplicate the programing of
one network on the other, so that both may be
able to deliver programs more cheaply and
programs of more diverse sources.

Are you thinking of the present ABC net-
work on cable or ABC running two broad-
casting networks?

Krattenmaker: One effect of the present ban on
dual networking is that it would prevent a
merger of ABC and CBS or CBS and NBC or
ABC and NBC and, given the present state of
industry structure and competition, we think
that’s a salutary result. If ABC and NBC were to
propose tomorrow to merge and the
commission would ask us what we thought of it,
[ don’t think we'd have to reflect very long.
With respect to the question of whether one
of the three networks should be prevented from
starting up a fourth commercial over-the-air
network, that’s a more complicated question.
That would depend very much on the
circumstances in which that network were to be
started. | wouldn’t necessarily oppose such
activity. [t would depend very much on the
extent to which—if such a network were to be
started —there would still be room for other
firms 1o start additional networks that could be

compelitive with this proposed fourth over-the-
air network. It really would depend very much
on whether we’'re 1alking 1985 or 1990, cable
penetration of 20%, cable penetration of 80%,
DBS yes, DBS no.

Besen: | want 1o emphasize thal point one more
time. Our general conclusions are fairly closely
linked; that is, we probably would favor more
restrictive policies respecting ownership. if the
commission were 1o maintain existing barriers
to entry. The more networks that are able to
enter because of the relaxation of commission
barriers, the less important become restrictions
on joint ownership of networks. And so these
things have to be regarded together

Krattenmaker: A good example of that would
be that, if we were to revert back 10 1970 and
the commission had its anti-siphoning and anti-
cable rules, and we didn’t have MDS, and there
was no technological prospect of DBS | and if
you then asked me about one of the existing
networks starting a fourth over-the-air network,
I think my reaction would be quite different.
And I think it would probably be no.

Considering the generous treatment of
the networks in your report and given the
reason you were working for the FCC in
the first place —Westinghouse Broadcast-
ing’s bitter complaint about the net-
works—isn’t the outcome kind of ironic?

Krattenmaker: 1 suppose people expected that if
there were going to be a network inquiry then at
the end of a couple of years there would be
people telling the commission how it is they
could better regulate those three networks and
make them behave better. The irony is that
people assumed—and 1 think it's just because
the tradition of the commission has been that
way —that we would say the way 1o make those
networks behave better is to tell them what to
do tomorrow. We think the way to make the
networks behave better is to subject them 10 the
disciplining forces of the marketplace, of
competition. It works for BROADCASTING
magazine. Why can’t it work for ABC?

Besen.: L actually quarrel with the premise of the
question. | don’t see how a report which
suggests that the commission may well wish to
eliminate entry barriers that remain to any of a
large number of potential competitors to the

Besen
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existing networks may be regarded as generous.

[t would not surprise me that the existing
networks will on many occasions point to our
conclusions regarding the ineffectiveness of the
regulation of their contractual practices as an
argument for getting rid of them while
conveniently forgetling suggestions that there
may be important remaining barriers to the
entry of new networks. I’d be rather doubtful
that they'd be inclined to make much of the
latter conclusions. So selective reading may lead
to the conclusion that this has been generous,
but I don’t think by any means that it can be
regarded as such, and | think that by the
standards of history, if the commission were 10
pursue the kinds of policies this report suggests,
that in fact the dominance of the existing
networks may very well be reduced in a way
that could never have been accomplished by
regulations that have been pursued for the
previous three decades.

We accept that your job was not to predict
the future or structure the future but to
analyze what has happened in the past.
But | wonder, if someone knew how to ap-
proach all the research you did, he could
produce a model for the future—how the
future ought to be or how you could con-
struct a network given the existing market
forces?

Krattenmaker: 1deally, what the future should
be. I believe, is an industry in which television
programing—information and expression and
entertainment —is offered to the American
public in much the same way that magazine,
newspaper or book information expression,
opinion and entertainment is offered to the
American public; that is, people are producing
these kinds of communications and views,
offering them to the public, whether for sale
directly or through sponsors or advertisers, in a
competitive fashion, and viewers are directly
making the kinds of choices they want and
through the exercise of their choice influence
what's being offered.

That’s my model for the future. My
predictions about the future would be entirely
personal, and | have to say that [ think we don’t
know. The one thing [ would say is that if we'll
look far down the road, I'm quite convinced
that somewhere in the next 50 1o 100 years
there will be another technological revolution
and that all this will seem quite irrelevant and
anchronistic. | think the history of
communications, ever since Mr. Gutenberg
invented movable type, has been one in which
succeeding generations develop new modes of
communication that render earlier techniques
either obsolele or not as importani as they
might have seemed.

I do mean that point seriously. That
is, we have 10 be careful not to take this kind of
interstitial, temporary regulation too seriously.
We have 10 be careful to put it in the context of
the fact that we are dealing with and, in my
view; always will be dealing with an evolving
communications media. And perhaps one of the
commission’s most important responsibilities is
to understand that fact of life and not to
misapprehend the notion that substantial public
benefits are gathered by trying to make the
particular technology that stares us in the face
today perform betler tomorrow. [t may be that
the most important of all responsibilities the
commission has is to facilitate the long-run
development of communications technology
and economics.



TVB in Vegas

‘Selling in the 1980’s’ is theme
of association’s 26th annual
convention; workshops, speeches
look to attract record number

There may be one sure bet in Las Vegas
today (Monday) —that the Television
Bureau of Advertising’s 26th annual
meeting is the biggest ever. By last Mon-
day, advance registration had hit the 700
mark in attendance, better than 8% over
last year’s record, and with spouses and
guests TVB was expecting about 900 peo-
ple to gather at the Las Vegas Hilton for
the three-day event.

“Selling in the 1980’s’’ is the theme
that’s attracted this crowd, with workshops
and addresses today and tomorrow dealing
with varied aspects of that subject. A
cocktail reception Sunday evening was to
give those attending a chance to meet old
friends and familiarize themselves with
the layout of the Hilton.

TVB Chairman Thomas Cookerly of

B G s -

is the person
we’ll deliver”

e It's not a slogan.
It's our track record. .
We've successfully recruited for

broadcasting, cable television, and
publishing. At every level.
The executives we delivered were

and for the specific responsibilities of
each position.

. field.

We sift meticulously. We investigate
thoroughly.

And we do it all very, very quietly.

If you seek a key executive, let’s
discuss why our search and
recruitment will be your most effective
way to get the person who's right
for you.

T e SRR T e

“The personyou describe

virtually every kind of executive post in

right for our clients, for their companies,

7 Our clients tell us we're the best in our

We know where to look. We dig deep.

Business?

Rice

Cookerly

wiLa-Tv Washington is to extend a formal
welcome at 8:30 this morning. Half an
hour earlier, however, TVB will hold its
first workshop, an ““MMP’" session that
promises an announcement of ‘‘an
electronic breakthrough making media
comparisons faster, easier and simpler”’
(MMP is the TVB calculator-assisted
media planning program.)

The keynote address, ‘‘Megatrends of
the 1980°’s.”” will follow Cookerly’s
welcome. It’s to be delivered by John
Naisbitt, publisher of The Trend Report
and a senior vice president of the research
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firm Yankelovich, Skelly & White.

Monday’s morning session will also
feature separate reports by TVB’s national
sales advisory committee, Chairman
Cookerly, Treasurer Dave Johnson, the
sales advisory committee and President
Roger Rice. The final item on the pre-
luncheon agenda is the nomination and
election of new board members.

Starting at 15 minutes past noon, Mon-
day’s luncheon will feature an address on
*“Selling in the 1980°s”” by executive vice
president of BBDO, Dr. Larry Light.
Following lunch, there will be a 2 p.m.
meeting of the Station Representatives
Association, which is meeting concur-
rently with TVB.

Monday afternoon, TVB has scheduled
workshops in earnest. At 2:30, meeting
participants get to choose among sessions
on time management, sales training and
commercial production; at 3:30, among
workshops on media clients, rating ser-
vices and retail development. The two
blocks of workshops will be repeated the
following morning, allowing a chance to
attend four.

“Time Management’’ will feature a pre-
sentation by David L. Schmidt of Manage-
ment Development Associates that con-
centrates on ‘“‘how to get more done
faster”” WkBw-Tv Buffalo, N.Y’s vice
president/general manager, Philip R.
Beuth, will be the host.

In “‘Sales Training,” Clay Lafferty, chief
executive officer of Human Synergistics,
will examine the relationship between
“‘thinking style” and human and man-
agerial behavior. He will emphasize diag-
nostic measures, anxiety and its impact,
and ‘‘the need for achievement.”
Metromedia Television President Thomas
J. Tilson will serve as host.

““Commercial Production,”” with
William E. Wuerch, president of WpRrI-Tv
Providence, R.l[., as host, will feature a
three-member panel: Joan C. Carlton,
creative services director of KLAS-TV Las
Vegas; Robert B. Fox, general manager of
KGMB-TV Honolulu’s Hawaii Production
Center, and David Summers, local sales
manager of wTAl-Tv Altoona, Pa_, discuss-
ing the use of local production facilities as
an aid in the sale of broadcast time.

In the second group of workshops, one
is being called a “‘once-in-a-lifetime op-
portunity.’ It’s ‘‘Meet Your Clients,”” and
is designed as a forum between broad-
casters and ad chiefs of eight major cor-
porations that are heavy television users.
Representing the advertisers are William
Alenson of United Airlines, Robert
Bodeau of General Mills, Richard Butler
of Lever Brothers, Joseph Daly of Norton
Simon, Irwin Fleischer of Richardson-
Merrill, Robert Turner of Bristol-Myers.
Harry Way of Colgate-Palmolive and Gor-

s



What a beautiful picture
WTVT's ADI ratings
make in the
Tampa/St. Petersburg

May Arbitron.

Rated #1 in the The hour long local .
top 25 markets news gets a 40 share-

in early evening from 6:00-7:00 p.m.,
local news. Monday-Friday.

The CBS affiliate

has twice the. -
ratings as the
ABC station.*

The half-hour long
local news gets a 43
share from 11:00-11:30
p.mi, Sunday-Saturday.

The hour long local
- news gets a 44 share
- from 12:00-1:00 p.m.,
- Monday-Friday.

The CBS affiliate
has 25% higher
ratings than the
- NBC station.”

Arbitron, May, 1980, ADI, Average Quarter-Hour Estimates.
*Sunday through Saturday, Sign-On to Sign-Off.
All estimates subject to source and method mitations.

Represented by

GAYLORD TeLelREE
Broadcasting Company

One of America’s largest privately owned broadcasting companies

KTVT Dallas/Ft. Worth O WTVT Tampa/St. Petersburg (1 KSTW-TV Seattle/Tacoma I KHTV Houston C1WUAB-TV Cleveland/Lorain
WVUE-TV New Orleans (O WVTV Milwaukee (O WKY Oklahoma City OO KYTE/KLLE Portland



Tomorrow is available

for immediate delivery.

While youve been waiting patiently for
the ultimate developments in projection tv
and video recording, Mitsubishi has been
quietly perfecting them.
Well, maybe not so quietly.

Because, even before
-our new VS-510 projection
tvand HS-300U video-
cassette recorder became |
available, videophiles all
over the country were stand-
ing in line.

For the first 4-foot diagonal-measure pic-
ture thats bright, sharp, movie-like. In a wood-
grain cabinet now available with optional
bi-fold doors to cover the screen so it looks like
furniture, not like the Incredible Hulk.

And for the only 2-or-6 hour VHS record-
er with a full, 15-function wireless remote
control. That lets you record, playback, pause,
slo-mo, freeze-frame, fast-forward, search,
you-name-it, from clear across the room.

Now, however, both these products are
in full-scale production. So you can probably
see them at your nearest Mitsubishi dealer-
ship. (For the location, call (800) 447-4700*
toll-free.) And when you see them in action,
youre going towonder.

“How does Mitsubishi do it, when |
nobody else inthe world can?” -

In the VS-510, we do it with optical- ‘l
quality glass lenses and mirrors instead of
the usual plastic. With seven stages of video
amplification instead of the usual three. o
With superior electronic engineeting
for superior video and audio ﬁdehtv
forconvenient operation.

In the HS-300U
videocassette recorder,
we do it with micro- -
processor circuitry and
5 direct-drive motors,
instead of the usual
500 to 700 additional moving parts.
With Varactor-type touch controls instead
of the usual, wear-prone mechanical ones.
With an infra-red remote control unit that

instantly and quietly activates every one of
those controls. With a programming capability
that lets you pre-select as many as 42 different
programs in a 7-day period.

So theres no longer any
possible reason for you
to hold back.

Not for more-advanced
products,simply because there wont be anyin
the near future.

Not for lower prices, because there wont
be any of those in the near future, either.

Which means theres no time like the
present. To see the VS-510 and HS-300U at
your Mitsubishi dealers. Or checkout his
exceptional line of Mitsubishi television sets:
from 13"t0 25" diagonal measure, coloror
monochromatic.

And get everything your heart desires.

Light years before your head thought it
would be here.

SHMGA/MITSUBISHI

Mitsubishi Electric Sales America, Inc., 3010 E. Victoria Street,
Compton, California 90221.*In llinois, call (800) 322-4400.




don Young of Procter & Gamble. William
McReynolds, executive vice president/
television, Meredith Broadcasting, will be
the host.

““The Rating Services,’ hosted by Blair
Television President Walter A. Schwartz,
will look at what the services ‘‘do for us,
with us and to us.”’ It features panelists
Pierre Megroz, vice president of market-
ing for Arbitron Television, and David
Traylor, vice president/national marketing
manager, Nielsen Station Index.

The last of the half-dozen workshops is
“Retajl Development,’ which will be
hosted by Outlet Broadcasting President
David E. Henderson. Panelists for this ses-
sion are Patricia Cheramie, sales manager
of wBRZ-Tv Baton Rouge; David B. Lud-
wig 11, general sales manager of KATU-TV
Portland, Ore., and Richard P Hartwig,
director of retail services at KTvu(Tv) Oak-
land, Calif.

Monday’s schedule has network and in-
dependent station meetings slated at 4:30
and the day will wrap up with a reception
and buffet from 7 to 8:30.

Tuesday will start with the Territory
Specialists’ breakfast meetings at 8:30, to
be followed by the repeated workshop
schedule. The noon reception and
luncheon will feature a premiere of TVB’s
new promotional presentation. Afterward,
there will be a “‘replay for management™
of the 1980 regional workshop. This 26th
meeting will adjourn at 5 p.m. on Tuesday.

ABC takes more
heat in Spelling-
Goldberg matter

Rule’s real estate investments
are under SEC investigation
while ‘Fortune’ article says
network’s news coverage was
ordered by Ariedge to help
push Rule out of company

Fall-out on ABC and some of'its top-level
management continued to rain down last
week —all of it stemming from the alleged
improprieties between corporate officiais
and the production house of Spelling-
Goldberg.

First, ABC Inc. President Elton H.
Rule’s investments in real estate transac-
tions with a number of producers who
supply programs to ABC-TV were re-
ported to be under investigation by the
Securities and Exchange Commission.
And Fortune magazine suggested—and
ABC vigorously denied —that the network
news division’s motivation in covering the
alleged ABC/Spelling-Goldberg wrong-
doings was based on more than news judg-
ment.

® An article published in last Monday's
Los Angeles Times claimed that docu-
ments filed with the state and county there

show Rule’s partners in three previously
undisclosed real estate ventures include
Leonard Goldberg and Aaron Spelling,
whose company was a primary supplier of
ABC-TV programs. Spelling and Goldberg
also are under investigation by the Los
Angeles county district attorney’s office
for possible criminal fraud as a result of
charges that Natalie Wood and Robert
Wagner were cheated of their share of
profits in the Charlie's Angels TV series
on ABC-TV which Spelling and Goldberg
produced (BROADCASTING, May 5).

Although it is not illegal for officers of
public corporations to make unrelated in-
vestment partnerships with outside sup-
pliers, the Times said the SEC is looking
into whether Rule disclosed the extent of
his personal investments to the ABC
board and shareholders.

SEC officials in Los Angeles and Wash-
ington refused to comment on the extent
of the investigations but one unidentified
SEC staff attorney was quoted as saying,
“If you’ve got a supply relationship under
the surface, you could make a strong argu-
ment that it ought to be disclosed.”

Neither Rule nor other ABC officials
were taking calls on the matter.

The Times quoted attorney Frank Roth-
man, who said he spoke for Rule as well as
ABC, as saying that the network knew of
the limited partnerships “‘and finds no
conflict of interest to be involved.”’

® Elsewhere, an article by Roy Rowan

1. Rock/AOR

3. Country

A 5-hour Special in 3 Musical Formats:

2. Adult Contemporary/MOR

A 2-hour All-News Version
Available for New Year’s Broadcast

311 West 75th Street New York, N.Y. 10023

GREAT SOUND

80

OUR 16th ANNUAL YEAR-END REVIEW FOR RADIO

CINEMA SOUND, LTD.

Produced by Cinema Sound, Ltd. and sponsored by the SIM MEDIA CORPORATION

A review of the music, major news and
events, sports, politics, films, television
and personalities of 1980.

40 availabilities for local sponsorship;

10 bartered spots for the SFM Media Corp.
$25 payable in advance.

Guaranteed exclusivity by format in your
market. Demo cassette available now.

{212) 798-4800
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in the Nov. 17 issue of Fortune magazine
reported rumors that ABC News and
Sports President Roone Arledge may have
pushed the news coverage of the Rule
matter to put Rule in a bad light and
therefore improve his own position in the
company.

The article claimed that if Rule were
out, Frederick Pierce, ABC Television
president and ABC Inc. executive vice
president, would be the likely successor,
giving Arledge the chance to step into
Pierce’s current job.

““In the corridors of ABC.’ wrote
Rowan, ‘“‘where company power struggles
cause endless conjecture, there is talk of
Roone nudging this evolutionary process
along by getting rid of Rule. . .. This talk
has fueled rumors that the news division’s
aggressive coverage of the scandal was
masterminded by Arledge and aimed at
Rule.”

That supposition was strongly denied as
““utterly ridiculous and completely
untrue’’ last week by an ABC News
spokesman, who claimed that ‘‘people
who know Roone know he has no interest
in becoming president of ABC Televi-
sion.”” And ““if and when the time comes™’
that Arledge might be interested, the
spokesman continued, “*he would never
have to use this methodology.”’

He added that Arledge is ‘‘obviously
disturbed by what has been written.’
Another at ABC said that ‘‘Roone is
steaming over that line of speculation.”

The bulk of the article, ““‘ABC Covers It-
self: It’s a mad, mad, mad, mad corpora-
tion since the news division started stalk-
ing a seeming scandal at the top,’ pri-
marily described that “‘stalking.”

It included reports of the secrecy of the
news division in digging out the story of its
own corporation, leading in fact with the
line, ‘*Steve Jacobs [an ABC News pro-
ducer] flew in from Washington under or-
ders not to tell anybody what he was
doing.”

[t also mentioned that ‘““even the cops
saw the humor of the confrontation™
when the office of Ron Sunderland, ABC
Entertainment vice president, tried to get
an ABC News team ejected and ‘‘how
could an ABC News team be arrested for
trespassing on ABC property?”’

Pressure on the news department also
was alleged.

Sunderland later was said to have been
chased by an ABC camera crew. And, ac-
cording to the Fortune article, when the
chaser, correspondent Bill Greenwood,
“returned to his office, [World News
Tonight executive producer Jeff] Gralnick
and Roone Arledge . .. had already got the
word from on high: ‘Try that again and
your boys will be arrested” Nevertheless,
they were beaming.”’

After the news story involving Spelling-
Goldberg and Rule was aired on World
News Tonight in late August, ABC Chair-
man Leonard Goldenson, according to the
article, ‘‘promptly telephoned Arledge to
complain about the rough treatment—a
reaction that other businessmen who feel
they are pilloried by television may savor.
Arledge didn’t return the call.”

- ]
Fund raiser

Turner Broadcasting offers
million shares of stock

in search of $15 million

to reduce its bank debt

“[t's a necessary step-—but probably just a
first step.”” That’s the way some members
of the financial community are looking at
Turner Broadcasting System’s plans to
offer an additional one million common
shares of common stock.

On Oct. 31, TBS registered the proposed
sale with the Securities and Exchange
Commission. Pegged to market value, the
offering is to be made through the Atlanta
brokerage house of Robinson-Humphrey
Co. With shares trading over-the-counter
in the area of $16 each, the sale is ex-
pected to yield TBS on the order of $15
million, and the company said it would ap-
ply the proceeds to the reduction of bank
debt. At the moment, according to TBS fi-
nancial vice president William C. Bevins
Jr., the company has been using short-
term lines of credit for borrowings that
total “‘$11.5 million and are growing, ob-
viously.’

It has been generally estimated that

TBS’s Cable News Network is losing $2
million to $2.5 million a month. Though
offset to some extent by the favorable
results of ‘‘superstation wTBS(TV) Atlanta
(reportedly earning $10 million in operat-
ing profit on an annual basis), there are
also the estimated losses ($4 million a
year) of the TBS sports teams to consider.
TBS owns 100% of the Atlanta Braves
baseball team, 99% of the Atlanta Chiefs
soccer team and 66% of the Altanta Hawks
basketball team. Third-quarter results
aren’t due until Nov. 17, but the TBS sec-
ond-quarter figures show a six-month loss
of $4 million, compared with $881,000 for
1979°s first half. Figures like those are
prompting the assumptions that TBS has
to look for additional funding down the
line.

Sources already indicate TBS is looking
to arrange long-term borrowing commit-
ments to replace the short-term lines it has
been drawing on and which have total
availability of $17 million.

Debt isn’t the only thing the million-
share offering will reduce. Right now, Ted
Turner holds about 87% of the approx-
imately 10 million shares of TBS that are
outstanding. Increasing the common by
one million shares will effectively dilute
his holdings to about 79%.

up 14.:8% from the same period of 1978

ﬁﬁmm

Ampex acquusltion clearad Boards laf ditectors: of The Signal Companies and Ampex
Caorp. on Oct. 29 approved and companies signed format definitive agreement for Signal to
acquire equipment manufacturer (Broapcasting: Oct 20), Involved:is exchange of. 0.85% of
Signal common share for gach of 11 million outstanding shares af Ampex plus two million
reserved for debenture conversion and stock options, putting worth of more than-$430
‘million on deal. Signal investments include Golden West Broadcasters.

; a

MESBIC license. Sam Ewing. president of NAB's minarity broadcast mvestmem fund,
Broadcap says Small Business Administration will issue license for Broadcap subsidiary
MESBIC (Minarity Enterprise Small Business lnvestment Corp) by “middle of this month
Applications for funds will be accepted after license is received, and MESBIC will begin
making investments "oy the end of the year' Ewing said-Broadcap currentlyhas $10
miltien in cash and pledges and will be eligible for matching funds from SBA, which will
contribute 84 for every $1 raised by Breadcap

. )

August totals. Network television revenues in August totaled $348.1 million, up 14.6%
from August 1979, according to estimates compiled by Broadcast Advertisers Reports and
releasad last week by the Television Bureau of Advertising, The month's outlays pushed the
total for the first eight months of 1980 past the-83-billion mark; to almost $3.2 billian; alsa

~ August

1979 ; 1980 % Chg.
Daytime - $109,368.000 $122518,100 +120
Man -Fif. 81,080,200 - 83516500 +104
Sat-Sun. 28,287 800 33,001,600 +16.7
Nighttime 194,262,800 225534400 +16.1
Total . $303,630,800 $348,052,500 +14.6

January-August
: 1979 1980 % Chg.
Dajtime $946978.900 $1,090,228,800 +15.1
Mon -Fri: 849,952,000 765,650,100 +178
Sat.-Sun. 297.026.900 324,578,700 + 93
Nighttime 1.845,025,600 2,108,715.300 +143
Total $2,792,004,500 $3,199,944,100 +14.6
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Harris’ 9100

Facilities Control System
leads the way o

lower operating expense.

From a complete auto-
matic facilities control
system to basic remote or

local control, the Harris 9100
can be tailored to meet your

specific requirements. This
microcomputer controlied
system provides complete
facilities protection and
maximizes equipment per-
formance.

It’s available to monitor
and control multi-site AM,
FM and/or TV operations. it
continuously surveys your
transmission system and

“Circular Polarization

your physical plant and
makes minor adjustments
within normal operating tol-
erances. It instantaneously
responds to abnormal levels

by making automatic correc-

tions and sounding alarms.

The system assures that
your equipment operates at
legal maximum power and
modulation levels without
violating FCC regulations.
Also, there’s no need for
continuous monitoring by
station personnel.

If you are going CP™* or

maintaining horizontal
polarization, the 9100
assures the maximum
performance of your trans-
mission system. Learn more
about the Harris 9100. )
Contact Harris Corporation,
Broadcast Products Divi-
sion, P.O. Box 4290, Quincy,

lllinois 62301, (217) 222-8200.

HARRIS

COMMUNICATION AND
INFORMATION PROCESSING

~

CP provides the best TVsignal. Harris provides the best CPsystem.

/
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TODAY'S ENTERTAINMENT NEWS DI
52 WEEKS IST RUN. MOST UNIQUE

i, ver 39 million copies of show business related magazines are sold
to the public each week. Nowbere on today’s television can the
HEEE piewer Jind a program that caters to that insatiable curios ity and
infatuation with entertainment people and events. Beginning September
1981, ENTERTAINMENT TODAY will change all that! This new, daily,
entertainment balf-hour will present show business features each day,
like you've never seen them before:

Inside stories—star interviews— featured performances—behind the
scenes—on location reports—previews— critiques—firings and
birings—successes and failures—lovers and enemies—and all the
gossip! If it’s going on, you'll see it first on ENTERTAINMENT
TODAY. Wherever and whenever entertainment news bhappens
‘we'll take you up front and back Stage.

PRODUCED BY A TEAM OF “INSIDERS” HEADED B Y EMMY
AWARD WINNING JACK HALEY, JR
MINI-CAMS, MICROWAVE AND SATELLITES BRING
ALE THE ENTERTAINMENT WORLD TOGETHER
*SIXTH DAY ONE HOUR SPECIAL AVAILABLE AT
NO EXTRA COST.
Rl AVAILABLE FOR FALL 1981 y 2
UMM FROM PARAMOUNT TELEVISION DISTRIBUSON
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Battle’s joined
on 9 khz proposal

First comments are in on

U.S. proposal to increase
number of AM stations by
decreasing spacing between
frequencies; ABC leads attack;
NAB and ABES are skeptical;
NTIA, NPR and NBMC are alone
in favoring allocation plan

The first official comments deadline on 9
khz passed at the FCC last week with a
flurry of filings but no surprises. ABC led
the opposition. The National Association
of Broadcasters and the Association of
Broadcast Engineering Standards called for
more studies. And the National Telecom-
munications and Information Administra-
tion, National Public Radio and the Na-
tional Black Media Coalition led the cheer-
ing section.

ABC—in a 59-page document that held
the FCC’s approach to be “‘legally un-

Technology:

sound’” —said the proposal of reducing
AM channel spacing from 10 to 9 khz “‘ig-
nores central concerns about the
availability, quality and viability of ser-
vices received by radio listeners”” The
FCC, ABC charged, is following a ““more
is always better philosophy.”’

ABC cited the conclusion of the com-
mission’s special task force on 9 khz spac-
ing—established in July 1979 —that ‘‘the
burden of proof [concerning the
desirability of 9 khz spacing] rests more on
those who advocate change than those
who defend the status quo.”’ To date, that
burden has not been met, ABC con-
tended.

ABC pointed out several other task
force concerns with implementation of a 9
khz plan which the network claimed have
not been resolved:

® A 5% loss of existing service areas.

® Increased interference due to
reduced channel spacing.

® The possibility that reduced channel
spacing would limit future developments
in AM stereo broadcasting.

m The fact that 9 khz spacing would

render a million existing receivers ob-
solete and result in ‘‘diminished perfor-
mance’’ of several hundred million inex-
pensive receivers.

B The fact that 9 khz is not needed to
prevent interregional interference to U.S.
broadcasters.

ABC also charged that the cost figures
for the technical transition to 9 khz cited
by a Moffet, Rich & Larson study are
“‘understated’’ —at least in the case of
ABC’s owned and operated stations. The
Moffet study concluded that nondirec-
tional antenna AM stations would incur—
on the average—costs of $2,000 in making
the transition of 9 khz in accordance with
the so-called ““U.S. plan’” under which the
frequency shift of any given station would
be no more than 4 khz. Directional anten-
na AM’s would have to pay anywhere from
$7,000 to $40,000 to make such a transi-
tion (BROADCASTING, Oct. 20).

ABC claims that the costs of transition
to 9 khz for each of its two nondirectional
AM stations—WLS Chicago and waBC New
York would be $4,245. Its two stations
with nighttime directional antenna pat-

Lean. Efficient. Responsive.

Fewer Parts

Give You More in an FM Exciter

That's the

You get performance matched to the

kind of worker you get when you put a McMartin
BFM-8000 exciter in your FM transmitter. The secret
is skillful use of the latest integrated circuits to pro-
duce an FM exciter with nearly half the total parts
count of leading competitors.

Fewer parts mean fewer breakdowns.
The BFM-8000 will keep you on the air longer with
less “down” time. And that's not an idle claim. It’s
backed up by a five year warranty so you know the
reliability has got to be built in.

needs of today’s FM broadcaster. s
loud, clear signal demands attention. The McMartin
BFM-8000 has an extremely high signal-to-noise
ratio in both the main and SCA channels. DC coupl-
ed inputs provide fast rise times and excellent low fre-
quency stereo separation. You can get the whole
performance story on the BFM-8000 by writing for
catalog information or by calling your McMartin
salesman.

“McMartin is what you've been looking for”
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presents people issues in a

No, not TV commercials.
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But TV about commerce!

That'sIT'S YOUR Far-reaching in its impact
BUSINESS. The only national because it has strong local
business public affairs series. support from the vast
The series that explores the issues that hit membership of the Chamber of Commerce
people right where they live: energy, taxes, of the United States, which means increased
inflation, regulation, jobs, social security, audience and local sponsor potential.
strikes by public servants, and more. IT'S YOUR BUSINESS — A special

IT'S YOUR BUSINESS, starting its service for commercial TV because it's TV
second season on 128 stations (44 out of the about commerce. Bette Alofsin can tell you

top 50 markets), reaching over 82% of the more. Call her at 212-557-9891.
country. Reaching people because it Produced by the Chamber of Commerce of the United States.



terns (wxyz Detroit and KABC Los
Angeles) would each incur costs of $9,225
in switching to 9 khz.

The Moffet study estimates are for
technical costs only and do not include
costs associated with changes in promo-
tional material or advertising and market-
ing efforts that might be incurred as a
result of the switch.

ABC notes that under the ‘‘Canadian
plan’’—which would shift frequencies by
as much as 9 khz—frequency shift costs
for its stations would escalate
astronomically. WMAL Washington—
which would not be required to shift at all
under the U.S. plan—would incur techni-
cal costs of $149,500 in shifting to 9 khz as

prescribed in the Canadian plan. KGo San
Francisco—which would also remain at its
present frequency under the U.S. plan—
would incur costs upwards of $90,000 if it
had to shift frequencies in accordance with
the Canadian plan. KaBc—which would be
required to shift 7 khz under the Canadian
plan—would only be able to do so at a cost
of 862,130, approximately $51,000 more
than would be necessary under the U.S.
plan, according to ABC estimates. WABC,
wLs and wxyz would incur the same costs
under both spacing plans.

NAB is funding a study of costs likely to
be encountered in the event that a Cana-
dian-type plan is eventually adopted for
Region 2. It suggested that the commis-

HAVE A CHOICE
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f] YOU NOW

Expandable ECONO=CONTROL I&

The new Econo-
Control 16 is for
those broadcasters
looking for a smaller
system controller. It
provides many of
the advantages of
the full Control 16,
and the same
superior technical
performance, but at
lower cost. This
microprocessor
system can be field
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the full Control 16
simply by plugging
in the main pro-
cessor and CRT
video display.

The full capability
Control 16 has
proved itself to be
the most flexible
system ever, with
five informative CRT
video displays for
two-way com-
munication between
- the operator and
system. 3000 pro-
gram events and
500 compare times
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The choice is
yours...the standard
Control 16 or new
Econo-Control
16--either way
you're a winner!

For more information, call John Burtle at:
217-224-9600, or send for our brochure.

BROADCAST ELECTRONICS INC. a FRMWAY/ company
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sion’s advisory committee on radio broad-
casting ought to evaluate and compare the
merit of the U.S. and Canadian plans
“with respect to some defined objective
for serving the American public with aural
broadcasting. Until [such studies] can
be made, a conclusion cannot be reached
as to the plan which should be supported
by the United States,”’ concluded NAB.

ABES cited a study by the Canadian
Broadcasters Association on the costs—
both technical and nontechnical—of im-
plementing the Canadian plan. According
to ABES, the study concluded that the
“‘nontechnical costs will actually exceed
the technical costs”’ ABES said that non-
technical costs ‘‘are necessary to the sta-
tions affected and must be considered in
determining the real costs stations will be
called on to meet” if a 9 khz spacing plan
is adopted.

ABES also expressed concern with the
role the International Frequency Registra-
tion Board is playing in determining the
domestic radio assignments within the
United States: ““‘For the first time [U.S.
radio assignments] may be determined not
by direct negotiations with our neighbors,
where our relative needs can be accommo-
dated, but by an international bureaucracy
located at Geneva, Switzerland, [which
has] but a vague appreciation for the needs
of the United States and its people. How
the United States got itself into this posi-
tion is a question requiring the most sober
consideration.”

ABES also cited the need for more pre-
cise information on the following issues:

® Impact on the public of possible ser-
vice losses and gains.

® Prospect for satisfying the demands
for new stations and nighttime service for
daytime station operators.

® Consideration of the ‘“‘greatly added
burden’’ on the commission to implement
the changes necessary to bring anew 9 khz
standard into effect.

NTIA has strongly supported the adop-
tion of a 9 khz plan for Region 2 in the
past and continues to do so. lmplementa-
tion of that plan might be achieved most
efficiently by adopting *‘hybrid plans that
combine initial U.S. and Canadian pro-
proposals,” suggested NTIA.

If such a plan is adopted, stations would
shift as much as 9 khz in the 540 khz-900
khz and 990 khz-1170 khz portions of the
AM band while stations in the 900
khz-990 khz and 1170 khz-1600 khz por-
tions of the AM band would shift no more
than 4 khz.

NTIA said the hybrid proposal ‘‘would
minimize the moves required of U.S. radio
stations,’ preserving ‘‘almost two-thirds
of directional patterns” while ‘‘about
three-fourths of the total stations would
not be required to change their frequencies
more than 4 khz”’

NTIA suggested ‘‘that all reasonable hy-
brid plans be considered, since they may
be preferable to the full 9 khz frequency
plan.”

NTIA also suggested that several techni-
cal problems involved with changing fre-
quency and upgrading an antenna for

¢
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stereo transmissions are “‘essentially the
same.” In light of this conclusion, NTIA
urged the commission to ‘‘advise station
owners of this factor and suggest to them
that antenna upgrades for AM stereo
transmissions include provisions for
operating at the new frequencies deter-
mined by the 9 khz channelization plan to
be adopted.”

NTIA said the existing threshold re-
quirements have ‘‘outlived their useful-
ness,” and suggested that the commission
adopt the following three *‘priorities” for
evaluating applications under any adopted
9 khz plan:

B Minority ownership.

8 Daytime station owners wishing to
convert to full-time operation.

B Noncommercial operations.

National Public Radio viewed the 9 khz
proceeding as an excellent opportunity to
expand the country’s public radio system
and called for the reservation of six out of
the 12 new channels which would be cre-
ated for noncommercial use only. The Na-
tional Black Media Coalition put in its re-
quest for 691 AM allocations based on its
projection of long-term demand for new
black-owned radio stations. NBMC looked
toward increasing the number of black-
owned stations per market so that when
that number is ‘‘divided by the market’s
black population, it should equal the total
number of stations in the market when
divided by the market’s total population.”

NBMC endorsed the Canadian plan,

You think you've done
everything right.

So what's wrong?

| Maybe nothing.
But then again, maybe something.
| Something you've overlooked.
Something that needs further
interpretation.
Maybe you need an independent
‘ point of view.
Or someone to build a positive
case for action.
Maybe your analysis could use

which it says could lead to the creation of
1,400 new stations’ —almost five times
the number of new stations that NBMC
says would be created by the U.S. plan.
NBMC also said any attempt by the U.S.

of the trade: fewer stations resulting from
the clear channel proceeding and fewer
stations in the 9 khz proceeding. The only
beneficiaries of such an anti-public in-
terest tradeoff would be the Canadian

some more information.

If youd like our assistance
with any or all of these areas,
call Norm Hecht at

(516) 822-7878.

INFORMATION & ANALYSIS

Problem soiving via Knowledge of ratings
systemsiCustom surveys/Program analysis
models/Survey audits of diaries/Cable studies

80 NORTH BROADWAY HICKSVILLE NEW YORK 11801

government, incumbent Canadian broad-
casters and incumbent American broad-
casters.”

to trade Canadian access to U.S. clears for
Canada’s acquiescence to the U.S. 9 khz
plan will harm minorities ‘“on both sides

maSyms

" Harris counted for. In response to NAB effort to speed AM stereo rutemaking, Harris..one
of five AM stereo system proponents, said it “will cooperate with NAB in meeting with the
FCC and in establishing uniform criteria to be used in evaluating the various systems. It is
also our view ... field testing-be done by all proponents at a:common site and that testing
be supervised by an impartial agent” Harrls is also preparing to release survey of 100 radio
stations, conducted by Weeks Associates, that found two-thirds of stations contacted favor
FCC taking its time to insure that right system be chosen. Remaining stations favor quick
decision regardless of which system is approved. Survey also found that 50% of AM
stations were using pre-emphasis to boost hi-frequencies and more than half favored
establishment of standard pre-emphasis curve for AM broadcasting, monaural or stereo.

O

VHD comes together. Groundwork for marketing of JVC's video high density (VHD)
videodisk system has been firmed up with announcement of formation- of three separate
joint ventures uniting as partners JVC, Matsushita, General Electric and Thorn EML Three
separate companies are being formed for program distribution.and production (VHD ¢
Programs Inc.), disk manufacturing (VHD Disk Manufacturing), and player manufacturing
(VHD Electronics.) Partners say marketing launch date is late 1981; they hope to have
200-title program library available at that point. VHD is not compatible with RCA or MCA
systems. ;
O
Old soft sell. For those “who have never owned a computer system before,” Hewlett-
Packard, Palo Alto, Calif, has come up with: accountmg computer software package that. it
says, is suitable for small'radio and television operations. H-P says software (FIN/250),
which operates on HP 250 computer, features “éoftkey" keyboard that guides users step-
by-step through accounting procedures. Software package is available for §7,5600 HP 250
with integral keyboard, movable display screen, disk memory and operating system
software is available for $23,000.
a

Grand frere. Canada’s Department of Communications Minister Francis Fox announced
that government-developed Telidon teletext-viewdata service wilt be used to improve
access to government information. Telidon will be installed in several government offices
and in number of public places throughout Canada early next year in pilot project to judge
its effectiveness in responding to questions from public.

-

]

New way in and out. Television and
radio transmissions out of Los Angeles
should be made easier with the installa-
tion of an 11-meter earth station by
Wold Communications at ABC in Holly-
wood. The earth station is the first of two
the resale carrier plans to install at a
site leased from ABC and used to pro-
vide satellite interconnection services |
to broadcast and cable customers. * [
William Hynes, director of traffic, ABC
broadcast operations and engineering
{left), and Robert Wold, president of
Wold Communications’ parent, Robert
Wold Co., were among the representa-
tives of the two companies on hand for
the turn-on. Antennas are built by Scien-
tific-Atlanta and earth stations are
packaged and installed by Satellite
Transmission Systems, a subsidiary of California Mrcrowave Both are capable of transmit-
ting and receiving simuitaneously five television signals and numerous audio channels -
and are linked by microwave to Wold's nearby operating center which is interconnected
with telcos and with other satellite carriers. Wold plans to expand its earth station network
into two other cities within the next few months —two earth stations are being installed in
New York and one in ' Washington. '
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Pay showing of
films may decrease
their worth says
ABC’s Thomopoulos

His network will pay less for
movies already shown on cable
and STV, will rely more on
mini-series and made-for-TV films;
says strike-delayed new shows
will all be back on by Nov.

The ABC television network may back off
from its movie purchases as a direct result
of competition from pay cable and over-
the-air subscription TV outlets, according
to Entertainment Division President Tony
Thomopoulos. Speaking at a Los Angeles
news conference, Thomopoulos indicated
that the network has already cut its
purchase and production orders for mo-
tion pictures and will ‘*be making careful
judgments in the future’ about theatrical
releases.
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related equipment.

it

“A New Strangth in Radio Broadcasting Equipment"”

Programing:

Thomopoulos

“There is no doubt that a frequently ex-
posed movie [on pay cable and subscrip-
tion TV] has less efficiency on network
television,”” Thomopoulos contended.
“This is going to have a direct impact on
prices that are paid, prices that are already
very high”’

The ABC executive hinted that the net-
work is already being affected by the new
competition, and said the performance of
new pay cable networks such as Premiere
““will be closely watched.”

““In the future we may decide not to buy
a movie or may pay a lesser price if it has
been shown on cable or pay TV
Thomopoulos said. In the short run, he
predicted, ABC will at least be more selec-
tive in its movie buying and rely more on
minj-series and made-for-television
movies.

The actors’ strike delayed the official
start of the new season for ABC until Oct.
27, but Thomopoulos gave assurances that
all of its regular series will return by Nov.
30. The network will rely on weekly shows
as ‘‘the backbone’ of its schedule, he
said, along with ‘‘a healthy movie invento-
ry plus some specials and two noveliza-
tions. There will be no reduction in the
number of programs ordered for each
series as a result of the strike, but ABC ex-
pects no ‘‘second season’’ either. Instead,
new shows will be brought in on a stag-
gered basis as needed.

Thomopoulos said the network had
targeted Friday and Sunday nights as the
main time periods it needs to do well in to
stay competitive. Among others, ABC is
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counting on Benson and Those Amazing
Animals to pull high ratings and shares in
those time slots.

Thomopoulos declined to comment on
the pending investigation of the company
that produces Charlie’s Angels for the net-
work, Spelling-Goldberg Productions, and
allegations that ABC officials illegally
transferred money from that series. The
Securities and Exchange Commission and
the FBI have been looking into the
charges, and the Los Angeles district at-
torney is expected to release a 172-page
report on its own investigation Jater in this
month (see page 49).

‘Morning’ numbers

On the first anniversary of its ‘‘Morning
Edition,”’ National Public Radio an-
nounced that stations carrying the news
program have had a ‘‘substantial’’ increase
in listeners. Arbitron statistics in a joint
NPR-Corporation for-Public Broadcasting
survey of 65 representative stations show
that the majority of stations carrying
“Morning Edition”’ for two hours or more
doubled their audiences in the past [2
months. )

““Morning Edition” is carried in all or in
part by about 90% of NPR subscribing sta-
tions.

Barbara Cohen, NPR’s director of news
and information, said the figures show
public satisfaction with ‘‘a news service
that offers serious, in-depth coverage of
national, international and local news.”
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In the marketplace. Free 80-second How About. .. science reports with Don Herbert
(formerly Mr. Wizard) will continue for another two years with equal grants of $396,240
from National Science Foundation and General Motors Research Laboratories. Alcare
Communications handles distribution.

0
NATPE notes. Keynoting National Association of Television Program Executives
conference next March in New York will be Robert Bennett, president and general manager
of wevs-tv Boston. For convention March 13-18, NATPE has upped general registration
from $150 to $275 and will be charging spouses $100 each. And to deal with larger-than-
normal number of participants expected, given New York site, one-day passes will be
issued for $100. NATPE follies, annual spoof revue, will be held at Radio City Music Hall,
complete with Rockettes

O

Silent programing. Sign Language Entertainment, programing directed toward hearing
impaired, expects to begin national distribution via yet-to-be-named cable network first of
year, according to Sheldon I. Altfield, executive producer. Programs produced by "The Silent
Network at its Los Angeles studios have already aired on KCET(TV) and Kagc-Tv in that city,
and NBC-TV has ordered 20-week series to be aired on its owned-and-operated stations.
Altfield said progréms will run full spectrum of entertainment, using sign language but with
voice narratives possibility. He estimated 10% of population is hearing impaired, and that
up to two million Americans use some form of sign language.

O

Black grid classic offered. Cable Associated Sports Enterprises, Altadena, Calif, has
announced that Gold Bowl telecast from Richmond, Va., will open collegiate post-season
play on Dec. 6. In addition to national TV exposure, game between top teams of Mid-
Eastern Athletic Conference and Central intercollegiate Athletic Association will be picked
up by Armed Forces Television network for worldwide distribution. CASE is rights holder to
Gold Bowl! which was started in 1976 to provide opportunity for post-season bowl

play for black colleges. CASE's James Hunter will be executive producer, with other
production work by Mobile Video Systems, Los Angeles. Sales are being handled by
Syndicated Sports Sales, Englewood, N.J., (201) 567-3736, and TVS Television Sales, New
York (212) 949-3939. Latter 1s in charge of market clearances.

Rlay Backs

Saluting L.A’s 200th. Los Angeles bicentennial is being commemorated by local CBS-
affiliate knxT-1v in form of 200 one-minute tributes, which will air-about three times daily,
seven days a week, through Sept. 2, 1981. Spots are modeled after CBS bicentennial
minutes of 1976. Celebrities and civic leaders narrate vignettes of city's history. Among
105 who have taped segments are Johnny Carson, Ricardo Montelban, Frank Sinatra,
Shirley Jones. Tommy Lasorda, and Mayor Tom Bradley.

b

New source. Jewish Spectrum, 30-minute weekly public affairs radio program has premiered:
on 12 stations, some in major markets. Produced by Jewish Broadcasting Service, program
is offered on barter basis and has two minutes available for local advertising. For
information: (212) 275-2546.
2]

High-priced team. Wrir(FM) Detroit recently signed five-year contract with morning team
of George Baier and Jim Johnson totalling $1,000,000. Average salary for major market
morning personalities ranges from $40,000 to $70,000, according to one consultant.
According to Baier, amount, which is inflated by bonuses increasing-at latter end of
contract time, is not as significant as contract duration. Duration, says Baier, reflects
increasing competition in personality radio.

8]

First tives. The top five songs in contempaorary radio airplay, as reported by
BROADCASTING's Playlist: (1) Woman In Love by Barbra Streisand on Columba; (2) Ladyby
Kenny Rogers on United Artists: (3) He’s So Shy by the Pointer Sisters on.Planet; (4)
Dreaming by Cliff Richard on EMI/America; (5) Another One Bites the Dust by Queen on
Elektra, The top five in country radio airptay: (1) If You Change Your Mind by Crystal
Gayle on Columbia; (2) On the Road Again by Willie Nelson on Columbia; (3) Lady by
Kenny Rogers on United Artists; (4) Smokey Mountain Rain by Ronnie Milsap on RCA: (5)
Hard Times by Lacy J. Dalton on Columbia.

Ratings Roundup

A dozen new and returning series had
their season premieres on CBS-TV and
ABC-TV during the week ended Nov. 2.
Reaction to the veterans was mixed.
ranging from a 24.3 rating and 36 share
for CBS's Aliceto a 14.7/25 for the same
network's WKRP in Cincinnati.

But it was a lukewarm ratings
response at best for the three new en-
tries introduced that week. All half-hour
situation comedies, none scored above
a mid-20's share, with CBS's Ladies’
Manearning an 18 4/27 and ABC's It’sa
Living and I'm a Big Girl Now bringing
only a 157/26 and a 15.3/26 respec-
tively.

It was the week —QOct. 27-Nov 2 —that
both ABC and CBS claimed as their
"premiere week"” as many strike-delayed
series began showing up on the arr-
waves with original episodes NBC, with
the Shogun blockbuster already having
swept the ratings and with the World
Senes behind it as well, has been main-
taining the 1980/81 television season
began as usual, in mid-September

CBS, having staggered through the
first weeks of NBC's "season," claimed
victory on the first week of its own. Net-
work averages were CBS: 19.8/32, ABC:
18.3/29, and NBC: 16.5/27

The First 20

Rank Program Network Rating/
Share
1 60 Minutes CcBS 26.6/42
2 Big Event The
Gauntlet NBC 251:39
3 Love Boat ABC 245141
4 Alice (premiere) CBS 24 3/36
5 Jeffersons (premiere) CBS 24.0135
6 Jayne Mansfield Story
(movie) CBS 237138
Archie Bunker's Place
(premiere) cBs 237135
8 Lutle House on the
Praire NBC 23.2/134
9 Dallas CBS 231140
Three’'s Company
(premiere) ABC 231/33

B Rape and Marriuage:
The Rideout Case

(movie) cBs 22.3/137
12 Ewght 1s Enough (pre-

miere) ABC 220/34
13 Fantasy Island ABC 211139

M*A*S*H cBS 211431
15 Real People NBC 208/33

World's Most Spec-
tacular Stuntman

(special) ABC 20.8/31
17 Body Human: The

Sexes 11 (special) CBS 20.5/33
18 Father Damuen The

Leper Priest (movie) NBC 19.9/132
19 Lucille Ball Special NBC 19.9/29

That's Incredible ABC 19.9/29

The Final Five

52 NBC News Special Re-

port: The Hostages NBC 8.3/14
51 Smothers Brothers

Special NBC 10.5/19
50  The Omen (movie) NBC 11.2118
49 Tim Conway Show CBS 114119
48 The Legend of Sleepy

Hollow (movie) NBC 12.9/22
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For 10¢you can

beaheroin
OUr COMMmunty.

It makes you look good. And it
makes a great investment, too.

Because, chances are, a lot of
the people you do business with
are parents. Nickelodeon will give
them a very special reason to sign
up for your service.

And it can’t help but im-
press the decision makers
in your community-by

providing more of the
quality programming
they expect from a fran-
chise holder.
' Some businessmen-
J the ones who spend all
their time counting
nickels and dimes-
y. might worry about
paying 10¢ a sub-
. scriber to give
A away an entire
channel of
commercial-free
programming.

A lot of people are worried
about the quality of children’s tele-
vision. Educators, civic leaders,
parents-they're all looking for an
.alternative to commercial
“kids” TV.

The cable operator who
can offer them that alterna-
tive will be their hero. Put
Nickelodeon in your basic cable
package, and for 10¢ a subscriber
that cable operator will be you.

Nickelodeon is the only tele-
vision channel devoted entirely
to young people, with 14 hours of
award-winning, noncommercial
programming every day. Including
eight regular shows designed
for specific audiences-from
preschoolers to .
teenagers. f

But the smartest businessmen
see the bottom line much more
clearly. They realize that some of
their largest profits are hidden.

They know the goodwill
of their customers, the support of
their community, and the well-
being of their children are worth a
lot more than 10¢ a subscriber.

Over 650 cable operators
already carry The Young People’s
Channel. And there’s no reason
why it shouldn’t be making you
look good, too.

All you have to do is call the
nearest Nickelodeon representa-
tive. He’ll show you how easy
it is to become both a success and
a hero.

NEW YORK: Andy Orgel, 212/944-4250
CHICAGO: Scott Hults, 312/661-1670
ATLANTA: Steve Adams, 404/320-6808
DENVER: Larry Schneider, 303/741-3600
DALLAS: E.A. “Buzz’” Hassett, 214/241-1421
LOS ANGELES: Peter Lauer, 213/506-8316

“Nickelodeon

THE YOUNG PEOPLE’S CHANNEL
IT MAKES YOU LOOK GOOD.

©1980 Warner Amex Satellite Entertainment Company

Nickelodeon is a Service of Warner Amex Satellite Entertainment Company
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Law & Regulation®

Supreme Court
listens to
arguments in
format case

High court is told by FCC and
broadcasters that commission
is not empowered to make
programing decisions; citizen
groups argue that it must if
FCC is to operate in public
interest; decision expected
from court in spring

The Supreme Court was left last week with
the question of whether radio station
licensees or the FCC have ultimate
authority to decide—in the face of public
opposition to a change—whether to drop,
say, a classical music or a country-and-
western format for one featuring hard
rock. The question was posed in an oral
argument that constituted the commis-
sion’s last chance in a 10-year effort to es-
tablish that regulation of entertainment
formats—in an age of more than 9,000
radio stations—belongs to the mar-
ketplace.

The issue has been a source of conflict
between the FCC, on the one hand, and
the U.S. Court of Appeals in Washington
and a growing host of citizen groups, on
the other, since 1970. And, as some of the
justices indicated in questioning counsel
last week, one of the key issues is whether
the appeals court has, as the commission
contends, improperly substituted its judg-
ment for the commission’s in deciding the
public interest question involved.

The matter reached the high court on
the government’s appeal of the lower
court’s rejection of a policy statement the
FCC issued on the controversy in 1976. It
was an effort to persuade the appeals court
to change its view that in some circums-
tances the commission must hold a hear-
ing on a renewal or transfer application if
the applicant plans to change the format.
The commission held that its involvement
in format decisions is inconsistent with its
statutory duty to promote the public in-
terest and that the marketplace is the best
means for allocating formats in radio,
whether the goal is diversity of program-
ing under First Amendment freedom or
maximizing the welfare of listeners
(BROADCASTING, Aug. 2, 1976).

But the appeals court, standing by a
series of decisions, held that the commis-
sion—to assure diversity of programing—
must hold a hearing to resolve public in-
terest questions if the format to be aban-

doned was unique and economically via-
ble, and if its threatened loss had set off
considerable ‘‘public grumbling.”’

The issue has attracted considerable in-
terest on both sides. The commission is
being supported by ABC, CBS, NBC, the
National Association of Broadcasters, the
National Radio Broadcasters Association
and several individual licensees. And it is
being opposed by 11 citizen groups and
more than 70 additional parties—most of
them music organizations—that are repre-
sented in three friend-of-the-court briefs.

The citizen groups and other organiza-
tions see the appeals court decision as the
only bulwark between them and the loss
of a right of redress in the event a prefer-
red format is about to be lost. But the
FCC’s deputy general counsel, David
Saylor, who argued the case for the com-
mission, contended that the FCC simply
lacks the ability to make the decisions.

The commission, he said, “‘feels it
doesn’t have the ability to determine
which kind of entertainment is most in the
public interest’” And then Justice
Thurgood Marshall asked: ““How do you

decide between hard rock and jazz?”’
Saylor said the question is determining
between one format and another, and ad-
ded, “‘This is a difficult, subjective,
esthetic value judgment,.in which in most
cases the commission and its law judges
don’t have the expertise.”

Beyond those considerations is the First
Amendment argument. Saylor said the
commission viewed the possibility of a
hearing on a proposed format change as
“impermissible chilling”” of broadcaster
program innovation during most of the
day. Broadcasters, the commission main-
tains, would be fearful to try a new format
for fear of being locked into it, regardless
of whether it proved successful. And “the
more it [the commission] is entangled in
value judgments,” Saylor said, ‘‘the more
the First Amendment is implicated.”
Timothy Dyk, counse! for CBS, who
shared with Saylor the burden of arguing
the commission’s position, stressed that
the appeals court was, on the format issue,
pre-empting the commission’s authority.
Congress, in the Federal Radio Act of
1927 and the Communications Act of
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The Panasonic oé-un Plumbicon Camera.

What better way to say broadcast performance.

Whether you're shooting a
9th inning rally, a political
rally or a network special,
no other ENG/EFP color
camera says broadcast
more ways than the new
Panasonic AK-760.,

The AK-760 combines a
high-index prism optical
system with three 5" diode-
gun Plumbicon® tubes.
And since the diode-gun
Plumbicon tube has a
thinner photoconductive

layer than conventional
Plumbicons, the AK-760
offers outstanding resolu-
tion (600 lines center).
Another advantage of the
diode-gun system is the
low beam resistance it
generates. Add to that
the AK-760's built-in bias
light and the result is low
beamtemperature perform-
ance even at high beam
current. And that also says
lower lag.

The AK-760's feedback
beam control reduces
comet tailing by stabilizing
hightights that exceed nor-
mal white levels. What it
doesn't reduce is dynamic
range or horizontal resolu-
tion. And because it's only
activated during extreme
highlights, feedback
beam control helps pro-
long tube life and preserve
edge geometry.

The AK-760 also gives

you the edge with a S/N
ratio of 54dB at standard
illumination of 200 foot-
candles at /4.0. And with
the 18dB high-gain switch
all you need is 5 foot-
candles at f/1.8.

Mounted onthe AK-760'
durable die-cast chassis
you'll find an impressive
array of circuitry like
horizontal aperture cor-
rection, 2-line vertical
enhancement, automatic



white balance and a built-
in color conversion filter.

And whether you use it
for ENG or EFP, the AK-760
is fully self-contained, and
includes genlock, internal
sync, adjustable blanking
as well as subcarrier and
phase controls.

For studio production,
you can add an optional re-
mote control unit, 5" CRT
viewfinder and zoom lens
conversion kit.

Panasonic also makes
broadcast quality easy to
afford with the AK-750B
3-tube Plumbicon. At
$16,000* it comes com-
plete with 2-line enhance-
ment, a $2,000 option last
year, plus genlock, a re-
chargeable battery, micro-
phone and VTR cable.

There's also the AK-710.
An electronic news-gather-
ing camera at a news-
worthy price, $10,950%* Its

three Saticon® tubes and
high-index prism optical
system result in horizontal
resolution of 500 lines cen-

ter and a S/N ratio of 52dB.

Audition the AK-760
along with the entire line
of Panasonic broadcast
quality cameras. You'll
see what we mean when
we say broadcast.

For more information
about Panasonic broad-
cast equipment, call your

nearest Panasonic office.

Northeast—(201) 348-7620
Southeast-(404) 923-9700
Midwest—(312) 364-7936
Southwest—(214) 356-1388
WestCoast—(213) 655-1111

Plumbicon is a registered trademark of
N.V. Philips for TV camera tubes.
Saticon is a registered trademark of
NHK (Japan Broadcasting Corp.).

*Manufacturer's suggested price.

(Lenses not included.)

Panasonic.
VIDEQ SYSTEMS DIVISION




1934, he said, ‘‘charged the FCC with
deciding what is in the public interest. This
involves drawing delicate lines. When the
commission reaches a policy judgment
that it shouldn’t examine [the content of
programingl, the court shouldn’t
substitute its judgment.”’

And, when Chief Justice Warren Burger
asked if the commission shouldn’t show
an interest if the fifth radio station in a
five-station market proposed to copy the
rock format of the other four, Dyk had an
opportunity to state what the commission
says is the basis of its ruling: “*That’s not
the way the market works. It’s a very frag-
mented market, with stations always look-
ing for new programing approaches, al-
ways trying to get an audience.”

The justices got a different version of
the law from Kristin Glen, counsel for the
WNCN Listerters Guild. She said the con-
troversy simply involves the commission’s
refusal to follow the statute. She said it re-
quires the commission to make a public
interest finding in ruling on broadcast ap-
plications. ‘‘And there has never been any
question that this requires diversity,’ she
said. “‘Yet,” she added, ‘‘the commission
says in this case, ‘We will not look.” In this
[policy] statement, the commission says,
‘We won’t make the public interest finding
the statute mandates.” ™’

Apart from the statutory responsibility
that Glen said the commission is trying to
shirk, she said the marketplace is not in-
fallible as a guarantor of program-format
diversity. [t does not, she said, assure fair
treatment of the poor and others in whom
advertisers are not interested. But, she
said, they ‘‘own the airwaves as much as
anyone.”’ And broadcasters, she said at
another point, ‘‘are not entitled to eco-
nomic protection.”’

The format issue is not confined to
differences of view regarding musical
selections. ““Unique’’ foreign-language
formats are also a factor in the case. And
Wilhelmina R. Cooke, representing the
United Church of Christ and a number of
Hispanic-American organizations, said
abandonment of such formats without an
opportunity for the audience to protest
would be undemocratic. When Burger
asked if Spanish-speaking residents, for
instance, have a constitutional right to pro-
graming in that langauge, Cooke said no.
But, she said, ‘‘the Communications Act
requires primary service to all people of
the United States—that’s one factor the
commission has to consider.”’

Throughout the two-hour argument,
several of the justices interrupted counsel
for both sides with questions and com-
ments. But the most skeptical —particu-
larly those from Justices William Rehn-
quist and Potter Stewart—were directed at
Glen. On at least two occasions, for ins-
tance, when she talked of the commis-
sion’s ‘‘statutory’’ responsibility to hold
hearings on format changes, Rehnquist
said she was referring to that responsibility
as defined only—thus far—by the appeals
court. And on that same point, Stewart in-
dicated he remained to be persuaded of
the lower court’s version of the commis-
sion’s responsibility. ““The commission,”’

he said, ‘‘says, ‘We are following the
statute’”” He also said at one point, in
what seemed an echo of the commission’s
position, ‘‘“The public views are known by
the manner in which they tune in to
various stations.”

For the commission and many of the
citizen groups arrayed against it, the high
court’s opinion—which is expected to be
handed down in the spring—will be ex-
amined for a reading of the law that affects
not only the format issue but the larger
fight over radio deregulation generally in
which they are engaged. A decision that
goes against the commission would under-

mine the rationale for its proposed
deregulation—that the play of the
marketplace is sufficient to protect the
public interest in radio service.

Even an opinion that proclaimed the
commission a victor over the appeals court
on the format issue could, if narrowly writ-
ten, limit the degree of deregulation the
commission would feel free to provide.
And several of the justices last week
seemed to want reassurance that the com-
mission was not seeking judicial warrant to
turn regulation of nonentertainment pro-
graming —news and public affairs—over to
marketplace regulation.

Broadcast Bureau brouhaha

Citing lack of ‘creativity,

Shiben fires facilities division
head Jacobs, who claims he was
recently given good rating

At the FCC, personnel matters are usually
handled quietly, particularly if someone
would be embarrassed by public discus-
sion. But Broadcast Bureau Chief Richard
Shiben’s “‘firing’’ of Broadcast Facilities
Division chief Jerold Jacobs was the talk
of the commission and a large part of the
communications bar last week. And at
least one member of the bar who con-
siders Jacobs as something close to an
ideal civil servant called reporters who
might not have heard the news. It gave
Democrats a chance to get their minds off
the election results.

Neither Shiben nor Jacobs was com-
pletely reticent about the matter, though
Shiben declined to reveal some details, out
of, perhaps, a sense of delicacy, and
Jacobs, a 12-year commission veteran who
has been in his present job two years, said
he did not want to stir the controversy any
more than necessary. He hoped things
might settle down and that Shiben would
reconsider, though there was nothing in
Shiben’s demeanor last week to indicate
that was likely. ‘1 have to have faith in the
people 1 assign leadership responsibilities
to,”” Shiben said.

What triggered Shiben’s action, ap-

Shiben
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parently, was the manner in which Jacobs
handled a personnel matter. He had not,
according to Jacobs, been as tough on the
individual involved, in transferring him to
another assignment, as Shiben had
wished.

But Shiben said that incident was not
the sum total of his unhappiness with
Jacobs. He said he had been dissatisfied
with Jacobs’s performance on the job for
some time. He said Jacobs was not as
“‘creative’” as he should be in devising
ways to speed the processing of broadcast
applications. “‘Can you live with the same
procedures of 1934 in meeting the needs
of 1980?" Shiben asked.

Shiben acknowledged that Jacobs’s divi-
sion had succeeded in reducing large back-
logs of applications awaiting processing
and in reducing the time required to pro-
cess individual applications (BROADCAST-
ING, Nov. 3). But, he said, Jacobs is not
entitled to all the credit. ““The front of-
fice.”” that is, his, ‘‘has kicked ass’’ and
provided much of the leadership.

All of which puzzled Jacobs. He said
that in September Shiben had given him a
very high job performance rating and
recommended him fora $7,000 bonus. So,
Jacobs said, his record speaks for itself.

Meanwhile, he is doing what he was
told—he is looking for another job in the
commission—but outside the Broadcast
Bureau—as well as outside the agency.

i
%

Jacobs
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fconomic Understanding.

Prizes for Excellen'ce in Economic Reporting.

Purpose:
For the fourth year, the Media

Awards for Economic Understand-

ing will recognize outstanding
reporting to general audiences.
The goal of the program is to stim-
ulate economic reporting which

is imaginative and easily under-
standable to the average reader,
viewer or listener. Awards will be
made to media professionals who
do an outstanding job of improv-
ing the public level of economic
understanding.

Awards:

A total of $105,000 in cash prizes
is available for awards in 14
media categories, competitively
grouped according to circulation
or scope of market. in each cate-
gory a First Prize of $5,000 and

a Second Prize of $2,500 are
offered. A distinguished panel of
independent judges, appointed
by The Amos Tuck School of Busi-
ness Administration, selects all
winners. These winners will be
announced and honored at a
May 19, 1981, luncheon in New
York City.
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Entries must be original works
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Shiben has given him 90 days to find
another spot.

But there’s no chance Jacobs will wind
up on the street. Shiben indicated he
would relent at least to the point of finding
a post for Jacobs in the bureau, if necess-
ary. He mentioned the job of chief of
Complaints and Compliance, which is now
headed by an acting chief. It is also a divi-
sion Shiben has indicated he would like to
abolish.

And Jacobs seems to harbor no ill feel-
ing toward Shiben. ‘“He’s a fine bureau
chief)’ Jacobs said.

Meanwhile, Jacobs’s apparent successor
as chief of the facilities division is getting
acquainted there. He is economist Larry
Eads, formerly of the Policy and Rules
Divison. He is Jacobs’s assistant chief for
planning and evaluation.

EEO proposals
put broadcasters,
citizen groups
in opposite camps

Industry feels plans requiring
annual updating of EEO programs,
reports on job applicants and
other measures unnecessary;
public interest groups feel

plans don’t go far enough

The FCC’s latest EEO initiatives are un-
justified (in terms of recent employment
gains by women and minorities in the
broadcasting industry) and beyond the
commission’s authority, and would im-
pose a burden that far outweighs the
benefits derived from them. So conclude
most of the broadcasters commenting on
the commission’s second further notice of
proposed rulemaking on revision and ex-
pansion of the equal employment oppor-
tunity record-keeping requirements ap-
plicable to broadcast licensees.

Public interest groups—while sym-
pathetic generally to the commission’s
proposed EEO rulemaking—argued for
even tougher controls.

The commission’s latest EEO rulemak-
ing sought comments on the following

amendments:

® Requiring broadcasters to update an-
nually their model EEO programs and
place them in their public files rather than
submit them to the commission at renewal
time every three years.

B Requiring broadcasters to maintain
applicant flow and job-hire reports on all
job applicants (for all specific job open-
ings) with each report indicating job title,
category, sex and race of applicant, referral
source and disposition of application.

B Detailed record keeping on all pro-
motions by race and sex, former and new
job title and category.

® Annual updating of station employ-
ment list—by race, sex and job title and
category —by all stations with five or more
full-time employes.

B More detailed data on broadcast sta-
tions’ dissemination plan to implement its
EEO programs.

® Licensee ‘‘consideration’ of a
system of hiring goals and timetables
should a station employment profile ap-
pear to be unsatisfactory.

® A method by which the FCC would
determine which renewal applicants would
undergo “‘in depth’” reviews of EEO pro-
grams

8 Exemption from most EEO program
requirements for stations that employ
women and minorities at a ratio equal to at
least 80% of their presence in the area’s
labor force.

The National Association of Broad-
casters suggested that the FCC’s proposals
to require applicant flow, promotion and
employment record keeping are not signifi-
cantly different from sanctions placed on
stations with deficient EEO hiring records.
[t said that these reporting requirements
remain as ‘‘genuine sanctions’’ that
should be applied only to reai “‘EEO
transgressors.”” Applying them routinely
to all stations, NAB said, would be taking
a ‘‘punitive approach’ to the goals of
achieving minority parity in the broadcast
industry workforce.

NAB suggested that stations continue to
file an annual EEO form (395) and place
an updated EEO program in their public
files every three years. Stations with 50 or
more full-time employes might be re-
quired to submit model EEO programs to
the commission with their license renewal

“While others may fit the station to the format...

BPI fits the format
to the station.’z..c-.c.«

As the original music syndicators, BPl has
more formats than anyone else, so we’re
sure to have one foryou. What's more, we
customize. Make it personally yours. After
all, it's your station. Call for further details.
No obligation. Toll free: 1-800-426-9082

BPI Broadcast Programmiing International, Inc.
B0x2027 ® Bellevue. WA 38002 » {206)454-5010

Program Consultant

=
MUSIC 1S
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applications along with stations that fail to
meet the commission’s EEO processing
guidelines—employing minorities at a
ratio of at least 50% to their availability in
the area labor force and 25% in the top
four categories for stations with five to 10
full-time employes and the more stringent
50/50 guideline for stations with 11 or
more full-time employes.

Stations that fail to meet the commis-
sion’s processing guidelines might be re-
quired to submit additional information
but not of the ‘‘genuine sanction’’ type re-
quired of ‘‘stations that are truly EEO defi-
cient.”

In comments filed by ABC Inc.,
statistics were provided that the network
claimed show significant women and
minority employment gains in the last
decade in the broadcast industry. The
number of women employed in the top
four categories over the last 10 years has
more than doubled while the correspond-
ing number for minorities has increased
by “‘roughly 50%,’ ABC claimed.

ABC also expressed concern at the com-
mission’s ‘‘conspicuous silence’’ as to
how the model EEO programs “‘would be
subject to commission review as a part of
the renewal process.”’ )

It also questioned the ‘‘propriety and
legality’” of the commission’s proposed
oversight of “‘individual hiring decision.”’

[t said such matters were not within the
“limited scope of FCC jurisdiction in the
EEO field,” but rather were the respon-
sibility of the Equal Employment Oppor-
tunity Commission. Such reporting re-
quirements would also ‘‘infringe upon the
privacy of applicants and employes and
impair the confidentiality of management
employment decisions,”” ABC said.

Taking a somewhat more emphatic posi-
tion, Metromedia Inc. said the proposals
take the FCC “‘far beyond the limits’ of
its statutory authority to impose such EEO
reporting conditions.

It cited the Melody Music case where the
court held that if the FCC wants to impose
differing requirements upon certain regul-
ated entities it must list the differences
between the entities and ‘‘explain the rele-
vance of those differences to purposes of
the Communications Act.”’

In light of this precedent, Metromedia
suggested that broadcasters should not be
subjected to EEO reporting conditions that
do not apply to other communications
technologies. *‘The proposed increase in
broadcast affirmative action requirements
is irrationally inconsistent with the com-
mission’s present and proposed treatment
of similarly situated entities such as cable
television operators, STV and pay-cable
programers, low-power television licen-
sees and direct satellite broadcasting
operators.”’

NBC commented that even assuming
there was ‘‘a rational basis’’ for the FCC’s
proposed EEO reporting requirements,
they would not “‘be likely to achieve the
purported goals of this proceeding,”
namely —verification of form 395
statistics, explanation of statistical dis-
parities and ‘‘guidance’’ for licensees.

CBS Inc. opposed the notion of an ex-
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emption for any station from EEO report-
ing requirements. While most broad-
casters endorsed the concept in princi-
ple—noting however that an exemption
would be practically unobtainable under
the current FCC proposal —CBS said that
“‘such an approach will be read as a quota
employment system,”’ and thus unaccepta-
ble.

All three networks opposed the annual
updating of the model EEQ program,
preferring the current requirement of
doing so at renewal time which as CBS
noted, should satisfy ‘‘any public need for
such information.””

The ABC Television Affiliates Associ-
ation commented that the current EEQ
proposals present a ‘‘complete picture of
the results of a licensee’s EEO program.’

The focus of the new proposals, the
affiliates said, is on ‘*how those results are
achieved,” which can’t be justified in light
of any ‘‘legitimate regulatory or public
policy objective,”” absent evidence that a
particular licensee’s EEO program is defi-
cient.

The National Radio Broadcasters Asso-
ciation said that the proposed EEO re-
quirements might be applicable to specific
cases where alleged deficiencies are in-
volved but as a rule the commission’s pro-
posals are ‘‘intrusive’’ and must be re-
jected.

A group of 21 stations, (including WSAv-
Tv Savannah, Ga.; KROY-AM-FM Sacra-
mento, Calif., and KPRI(FM) San Diego)
represented by the Washington law firm of
Shrinsky & Eisen commented that the cur-
rent EEO program was only adopted in
1976 and has been in effect for only three
years.

The stations called on the commission
to cite evidence that the data collected so
far ‘‘is inadequate to provide the requisite
analytical base’ in evaluating licensees’
EEO programs.

As far as the commission’s rationale for
implementation of the EEO proposals—
program diversity—is concerned, the
group cited a remark made by Commis-
sioner Anne Jones that that rationale ‘‘is
largely a hope rather than a rational expec-
tation.”

The group also suggested that the no-
tion of “‘voluntary’’ goals and timetables
are signals from the FCC ‘‘to conform or
else”’

The Corporation for Public Broadcasting
and the Hampton Roads Educational
Television Association urged the commis-
sion to coordinate its EEO efforts with the
Department of Health and Human Ser-
vices which also has under way a proposed
rulemaking on EEO reporting require-
ments for noncommercial stations receiv-
ing funding from CPB. Lack of coordina-
tion between the two agencies in their
respective EEO initiatives ‘‘threatens to
burden noncommercial stations with in-
consistent affirmative action reporting re-
quirements.”’

Comments filed jointly by the Citizens
Communications Center, National Associ-
ation for the Advancement of Colored
People, National Organization for Women
and four other public interest groups

generally supported the rulemaking but
felt it “‘does not go far enough.’’

They said that all broadcasters —not just
those with five or more full-time
employes—should be required to develop
model EEO programs. By relieving those
stations with four or fewer full-time
employes from EEO reporting require-
ments, the commission is giving “30%”
of all broadcast licensees a ‘‘blanket ex-
emption’” from EEO obligations, the
group said. Often these small stations have
part-time employes ‘‘numbering in the
dozens,’ the group said.

The National Black Media Coalition was
also generally supportive of the commis-
sion’s EEO rulemaking. NBMC said that
EEO enforcement needs to be
strengthened because minorities and
women ‘‘continue to be victimized by ex-
clusionary policies in an industry receiving
its birth and protected oligopoly status
from the government.”

NBMC proposed, however, that the ap-
plicant flow and job-hires reporting re-
quirements include walk-in applications
and resumes ‘‘where the bulk of minority
applications are found.”

NBMC said voluntary goals and timeta-
bles would be meaningless and suggested
mandatory goals and timetables for *‘all
licensees with either total full-time or
high-pay jobs at less than 50% of market
workforce parity.”’

The coalition is opposed to any exemp-

tions from EEO reporting requirements
because stations reaching ‘‘statistical
parity’” would then be exempt from
“scrutiny of job assignments, training,
working conditions, pay promotions,
evaluations, layoffs and terminations.”’

It also recommended that the commis-
sion undertake a study of the quantitative
relationship between minority employ-
ment statistics and minority program ser-
vices offered by licensees.

The United Church of Christ said that
the commission was attempting to shirk its
responsibility to scrutinize its EEQ prac-
tices: ““The commission is offering addi-
tional, but not the most essential, infor-
mation to complainants of licensee dis-
crimination in exchange for a significant
reduction in the commission’s over-all
responsibility for EEO program enforce-
ment.”’

UCC said that if the decision not to re-
quire submission of the model EEO pro-
gram with a station’s renewal application is
adopted, the commission will not be able
to carry out “‘even the threshold statistical
evaluation it now relies on most heavily.”’

The American Women in Radio and
Television urged the commission to be
realistic in its proposed employment rules
for broadcasters. It said that simply requir-
ing more paperwork ‘will not achieve a
workforce which is representative of the
proportion of women and minorities in the
labor pool.”

Carter-Mondale case to be heard

At issue is whether networks
were unreasonable in not selling
time for political half-hour

About one year after plans for the launch-
ing of what proved to be President Carter’s
ill-starred re-election campaign led to the
controversy, the Supreme Court last week
agreed to review the FCC ruling that the
three television networks had been
unreasonable in refusing to sell a half-
hour of prime time to the Carter-Mondale
Re-Election Committee early in Decem-
ber. The committee wanted the time to air
a documentary on the President.

The networks had contended essentially
that the first week in December 1979 was
too early in the campaign season to sell
political time; they were concerned about
equal time requests from other candidates
which, if granted, would disrupt their
regular program schedules. ABC and NBC
offered nothing; CBS offered to sell five-
minute blocks. So Carter-Mondale went to
the commission, which agreed, on a 4-3
vote, that the networks had violated Sec-
tion 312(a) of the Communications Act,
which requires broadcasters to afford
federal candidates ‘‘reasonable access.”’

And a panel of the U.S. Court of Ap-
peals in Washington unanimously
affirmed the commission in an opinion
that left the networks shaken. One net-
work lawyer said it was ‘‘as bad a decision
as we could get’” (BROADCASTING, March
24).
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[t held that political candidates have an
“‘affirmative right of access.”” It upheld the
commission’s ruling that the FCC must
consider individual candidates’ requests
on an individual basis, not on the basis of
an across-the-board policy. And it affirmed
the authority of the commission in rul-
ing—on the basis of ‘‘objective indicia’ —
that the 1980 presidential race, in Novem-
ber 1979, “*was already in full swing.’ The
commission was said to be better suited
than either candidates or broadcasters tc
decide when the campaign begins.

Adding to the networks’ uneasiness, the
appeals court rejected the argument that
the law itself violated the First Amend-
ment because it impinged on broadcasters’
editorial freedom. The court said the law
simply reallocates the ‘‘use’ portion of
the airwave from the licensee to the candi-
dates. The broadcasters’ right to speak and
editorialize, the court added, ‘“is unim-
paired.”

The three networks and the Nationa
Association of Broadcasters petitioned the
Supreme Court for review. They argued
that the decision gave the commission the
right to intrude into editorial decision-
making to an extent the First Amendment
does not tolerate. NBC said the commis-
sion had been given a key role in the elec-
toral process by being allowed to say when
a campaign is under way.

There was, beyond the First Amend-
ment and reasonable-access aspects of the
ruling, an element that disturbed the net-









Robert Riger is a producer-director at ABC
Sports exclusively involved in directing slow-
motion inserts. Soon be will work with fobn
Huston on sports sequences for Mr. Hustons
new feature. Here Riger tells us bow be bas
made the stadium bis studio:

“I’'m probably unique among the cine-

matographers and television directors in
that I was trained as an artist. What I liked
to do best was sports drawings. I had an
appetite for teaching or learning how an
athlete performs technically. I don’t care
what the final score is but rather about
how the double play ended the inning. In
six years with Sposts ustrated they pub-
lished over 1,200 drawings on all sports.
Then in 1960 I picked up a 16 mm cam-
ena for the second time. (The first time
was when [ was 9 years old and took
neighborhood movies.)

“In 1964 I went to Innsbruck for
ABC. In those days there was no video-
tape equipment, no stop action, no slow
motion. Using still photographs and draw-

ings, I was actually able to show the skiers’

ski-tips an eighth of an inch from the
pole. This was a forerunner of today’s
technology. I took high-speed sequence
pictures anywhere from 5-10-20 pictures
a second in black-and-white stills. Then
as now, | focused on the moment I
thought would be the crux of the race.
“Different sports require different
camera speeds. Most people don’t realize

gl

“Slow motion fmf me 1s never decovative,”

that. For figure skating you need 100
frames. For a jumping horse, 200. Fora
race horse, 400. You have to balance the
time you have to tell your story against
the slow motion, and you need to record
the action clearly. My success has been
knowing how much slow motion to use.
How much the eye needs to see some-
thing sequentially. The other half of my
pictorial success is angle and position.

“Slow motion for me is never decora-

tive. 1 use it for information. I'll never
use it for a Bonnie and Clyde ending —
the ballet of death thing. Sports are very

poetic and beaudful...the grace and move-

ment of human figures and animals.

“I'm one of the few cinematogra-
phers who uses prime lenses in motion
picture work. I very rarely use a zoom—
maybe one in thirty jobs. With my prime
lenses, I get more sharpness and more
light. And I've used only Kodak films.
They are truly exceptional. I've used
every motion picture film that Kodak has
manufactured.

“The basic need for me has been clar-

ity. What I do is combine all the qualities
of creative filmmaking with hot-line jour-
nalism, not giving anything away and stll
getting the same emotional response.
That's the key. The stadium s my studio,
and my works are moments which have
been achieved—or not achieved—by ath-
letes. The most satisfying single scene I

ever shot was in the Winter Olympics at
Lake Placid. I'd set my camera at the
most difficult gate of the downhill run. |
knew that I would get the highest dra-
matic moment there, either success or
failure. The stage was set. Then a favorite
came down two miles of mountain, and
his binding exploded right before my
camera. In that moment a man had lost
the medal. The film camera achieved

a moment that no other camera on the
course recorded. That’s the challenge to-
day: to show somebody something they
have never seen before.”

If you would like to receive our quarterly pub-
lication about motion picture production for
television, Telek, write Eastman Kodak
Company, Dept. 640, 343 State Street,

Rochester, NY 14650.
© Eastman Kodak Company, 1980
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works. [t was the section affirming the
commission’s right to apply the law to net-
works as well as to individual broadcast
licensees—seeming to lend weight to the
argument that the commission has the
authority to regulate the networks directly,
at least in certain areas. That issue was not
addressed in the petitions for review.

RKO cries foul
in WNAC case

In brief to appeals court, it

says FCC decision denying
licenses of its three stations

was done without adequate reason

RKO General Inc. says the FCC’s decision
denying renewal of three of its television
licenses and putting in jeopardy its 13
other licenses is, in effect, Kafkaesque. [t
says the commission has taken away
licenses that had repeatedly been renewed
without the notice and hearing required by
law on several of the essential issues in-
volved.

RKO, in its brief asking the U.S. Court
of Appeals in Washington last week to
reverse the commission’s action, said the
record does not support ‘‘the sweeping
judgment on RKO’s fitness™ that the com-
mission made last June (BROADCASTING.
June 9). Indeed, it says the commission’s
action on Sept. 30 on the 13 stations
(BROADCASTING. Oct. 6) undermines the
first judgment on fitness.

The commission, in the later order, said
it would hold evidentiary hearings on the
status of the 13 stations when judicial
review of the commission’s final decision
on June 4 to deny renewal of licenses for
WNAC-TV Boston, WOR-TV New York and
KHIJ-TV Los Angeles is completed. The
commission, RKO observed, noted in the
Sept. 30 order that it was not prejudging its
final decision and would assign the matter
to an administrative law judge to develop a
record.

RKO said the action regarding the 13
stations—in which the commission will
consider a full range of options, from
grant of renewal to disqualification—*‘is
irreconcilable with the notion that the dis-
qualification of WNAC-TV automatically ap-
plies to other stations’’ The commission
had linked the outcome of comparative
hearings involving wWOR-Tv and KHI-TV to
the results of a contest in which two appli-
cants were seeking WNAC-TV’s license.

Then there was the lack of what RKO
considered an adequate record for what the
FCC did. A major factor in the commis-
sion’s decision was a long list of illegal and
improper practices on the part of RKO’s
parent, General Tire & Rubber Co., as
detailed in a special report of, that com-
pany’s board of directors. Yet, RKO said,
the commission ‘‘has improperly refused
to hold” hearings on RKO’s claims that
the criticized conduct did not implicate
RKO officials and had no impact on
RKO’s operations. And it said the com-

WashingtongWeteh

Can’t win them all. Three networks were turned down last week in bid to obtain
videotapes that had been played in Abscam bribery trial of Representative John W.
Jenrette Jr (D-S.C). U.S. District Judge John Garrett Penn, who presided over five-week
trial, gave no reason for denying request of ABC, CBS and NBC to copy tapes government
used in securing conviction of Jenrette and co-defendant, John R. Stowe, on bribery and
conspiracy charges. Penn said he would give his reasons in later opinion. Three networks
played excerpts from video tapes used in Abscam tria! of Representative Michael J Myers
(D-Pa.), after Supreme Court rejected congressman's request for stay of appeals court
order releasing tapes (BroabcasTing, Oct. 20)

el

McGraw stockholders denied. Six-McGraw-Hill Inc. stockholders seeking to sue
corporation’s directors over American Express Co's failure to take over company were
rebuffed by Supreme Court last week. High court refused to review lower court’s ruling
barring stockholders for suing for misconduct over money they say failure of takeover cost
them. Atissue was whether alleged conduct violated federal faw making it crime for
anyone to engage in fraudulent action in connection with tender offer. Although American
Express twice in January 1979 offered to buy stock—first at $34 per share then at $40,
when stock was selling for about $26—it never made cash tender offer.

0

Campaign ad fallout. Among debris of Carter-Mondale Re-Election Committee’s tailed
campaign is $11-million libel suit filed against it by Moral Majority, religious, right-wing
political action group headed by Jerry Falwell. Suit is in response to radio commercial
prepared and placed on some 250 radio stations by Rafshoon Communications. Moral
Majority said commercial, which was pulled two weeks ago, portrayed Falwell as
disbelieving that God hears prayers of Jews, Moral Majority also complained that
commercial, in alleging it wants to “purify America,” suggested similarity to Nazism. FCC
has denied complaint by Citizen's Party presidential candidate, Barry Commoner, that NBC
violated no-censorship provisions of equal time section of Communications Act by
advising affiliates that political spot paid for by Commoner to be fed to them by network
contained “language that some may find offensive” (offensive word was bullshit). As result
of warning—which Commoner said constituted network censorship—many affiliates did
not clear spot. Bureau said network did not engage in conduct that could be construed as
limiting Commoner's right of free expression. Bureau did say, however, that network'’s initial
attempts to reject spot or convince Commoner not to air spot were clearly in error and that
network's staff should be made fully aware of no-censorship requirements of law.

|

Brown’s words of warning. FCC Commussioner Tyrone Brown—in speech at NAB
Washington conference on minorities in broadcast management—said that “the little
progress that has been made today” in employment of minority broadcast managers is
“something the FCC cannot accept! He said number of minority managers in last three
years has "actually begun to go backwards.” Brown called on minority managers in
industry to “educate your partners to the need and the obligation and the good business
sense of utilizing minorities in the broadcast industry’ Brown also calted for establishment
of minority support networks” within broadcast companies (similar to those that exist for
whites) to "search out and find potential [minority] shining stars and get them on a fast
track within companies.!” Without them, Brown said, “we'll be looking 10 years from now at
the same levels of minority employment" that exist today.

mission denied renewal of three television
licenses “‘with a scant and wholly inadequ-
ate explanation of why so draconian an ap-
proach was required”” That failure to
justify the remedy, RKO said, ‘‘renders
the commission’s choice unlawful.”

Nor were those matters the extent of
RKO’s allegation of what amounts to a
charge of unfair treatment.

Besides General Tire’s activities, the
commission had cited alleged misrepre-
sentations in RKO’s financial reports—
dealing with the company’s estimates of
trade and barter revenues and expenses—
and lack of candor, which involved RKO’s
opposition to reopening the record of the
WNAC-TV proceeding and the question of
whether RKO sought to conceal a related
Securities and Exchange Commission re-
port. RKO denied wrongdoing in connec-

Broadcasting Nov 10 1980
82

tion with those matters.

But more than that, it said the commis-
sion made findings on them ‘‘without
prior notice to RKO that they were at issue
(much less that summary adverse findings
might be made) and without meeting the
heavy burden of demonstrating that
nothing could be gained by a hearing . . ..

“Instead,” RKO added, ‘“‘the commis-
sion simply asserts that there is a lack of
dispute as to facts it deems vital and a lack
of need for further information.’ It then
““‘draws invidious inferences from docu-
ments not in the record, condemns ac-
counting practices as knowingly false with-
out inquiring into the method by which
they were made, discredits sworn asser-
tions without hearing testimony and
makes findings as to knowledge and intent
on the basis of conjecture and surmise.”’



The Christmas Special For Families

“The Stableboy’s Christmas”

FROM LUTHERAN TELEVISION

This special holiday program takes a little
girl of today back to the first Christmas...
with a touch of magic and fantasy:. It
premiered in 1979 with impressive ratings
and viewer response.

+ Played in 89 of the top 100 U.S.
markets; 148 of the top 200.

« Impressive audience shares in major
markets: 13%in New York city, 18% in
Chicago, 16% in Detroit, for example.

» Winner of an Emmy award.

Families Get
Together For

This Family
Special

"The Stableboy's Christmas” features an
excellent cast, a timely story, and the kind |
of production values that show quality.
programming in the public interest has
strong support. The show is now available
in closed captioned form for the deaf and
hearing impaired. This half-hour special
contains three minutes for sales or PSA.

Put “The Stableboy’s Christmas” on your
schedule. Call Jan Naji or Anita Schmidt
at 314-647-4900.

LUTHERAN TELEVISION

A Service of The Intemational
Lutheran Laymen'’s League

2185 Hampton Avenue, St. Louis, MO 63139



“YOU GAN'T RUN A 24-




10UR NEWS NETWORK
[HE FAST-BREAKING STORY”

Jim Kitchell CABLE NEWS NETWORK

“I chose Sony for its advanced tech-
nology, but also because [ knew I could
get maximum performance out of it,”
says Jim Kitchell, Senior Vice President
of Operations and Production for Cable
News Network.

CNN has its headquarters in Atlan-
ta, with bureaus in major cities in the
U.S. and abroad. All bureaus have Sony
equipment. In fact, CNN owns about
53 BVU-200A editing recorders, 17 BVE-
500A editing consoles, and 28 BVU-110
field recorders.

“Our 200A% and 500A% get a real
workout in the studio,” says Kitchell.“We
run them 24 hours a day, week after
week. And theyre trouble-free. Occasion-
ally we send 200A% out on the road,
and they take even more of a beating,
knocking around in the back of a truck
for hundreds of miles. But we haven’t
had any problems.

“As for the field recorders, the 110%,
Sony equipped them with more func-
tions at a lighter weight than anything
previously available. They’re the main-
stay of our ENG operations.

“Another thing I like about Sony 1s
that the equipment is operator-oriented.
Easy to use without a lot of super-tech-
nical know-how.

“Sony’s U-matic technology is state
of the art. That’s because the company
responds rapidly to the needs of broad-
casters. When I have an idea on how
to develop the equipment further, I talk
to Sony. And Sony listens. That’s good
news in our business”

Of course. Sony makes a full line
of %" and 1” broadcast equipment, in-
cluding cameras, recorders, editors, and
the BVT-2000 digital time base corrector.

For more information, write Sony
Broadcast, 9 West 57th Street, New York,
NY. 10019. Or call us in New York at
(212) 371-5800; in Chicago. (312) 792-
3600; or in Los Angeles, (213) 537-4300.

SONY.

Broadcast

Sony and U-matic are registered trademarks of Sony Corp




Short-form renewal
not very popular

Broadcasters object, saying
they will still have to do

the same amount of paperwork;
citizen groups are afraid there
would be no check on stations

The FCC's ‘‘simplified renewal applica-
tion” (SRA) proposal —although heralded
by the commission as a significant reduc-
tion in the “‘burdens and costs imposed on
the licensees and the commission’ —
simply redirects that burden from the com-
mission’s files to the licensees’ public
files, according to many of the comments
filed by broadcasters in the FCC’s pro-
posed rulemaking to reduce the standard
license renewal form to the size of a
postcard.

They also say the proposed random
audits of approximately 16% of broadcast
licensees per year by the Broadcast Bureau
or the Field Office Bureau would be unfair.
Public interest groups on the other hand
feel that adoption of the rulemaking will
result in ‘‘licensees running roughshod
over commission rules and policies,” to
quote from Action for Children’s Televi-
sion.

Storer Broadcasting charged that “‘only
the commission will gain substantially

GET RUFF

225 Radio stations have.

Call Toll Free for details.
(800) 423-2694

GLONNOR

BOX 8836 - UNIVERSAL CITY C4 91608

from the proposed changes.’ It said that
while the FCC *“will relieve itself of the
chore of reviewing most of the 500 “full
scale’ applications it receives every other
month ’” from licensees, ‘‘the change
means no more than placing in the public
file information which was previously also
submitted to the commission.”

Storer also noted that the proposed ran-
dom audits are ‘‘actually a means of
reviewing even more closely [licensees’]
compliance with present rules and
policies” even though the over-all pro-
posal is “‘billed as a move to lessen the
broadcasters’ burden.”

Storer also noted that the commission’s
proposals ‘‘have a special irony for televi-
sion licensees. Their adherence to the
FCC’s numerous and detailed programing
and operating rules is to come under
closer scrutiny at a time when virtually ev-
ery other communications service—in-
cluding those in direct competition for
viewers—has been or is in the process of
being deregulated [cable television, low-
power television and direct broadcast
satellite]” The real question to be ad-
dressed is whether ‘‘programing rules
themselves are still viable in a world of in-
creased video choices,’” Storer said.

NAB said that although the SRA con-
cept was a “‘step in the right direction, the
commission has proposed a plan which, in
large part, would serve only to channel
broadcasters’ paperwork energies from
renewal application preparation to public
maintenance and updating.”’

NAB characterized the proposed ran-
dom audits as ‘‘aberrant administrative
practices.”” justified only under “‘extraor-
dinary circumstances.”

NAB also said the proposed audits were
“‘at odds with the rationale of providing
material in a station’s public file so that in-
terested citizens ... may raise issues of
service and public responsibility in a
renewal proceeding.”

The major networks agreed essentially
with Storer that the commission’s short-
form rulemaking should be rejected on
grounds that it lacks deregulatory subs-
tance.

The United States Catholic Conference
commented that if the commission’s short
form renewal proposal was adopted *‘most
broadcasters would be assured of
renewal.”

USCC said that since the only way the
commission could regulate broadcasters
under the new proposal would be
“‘through fear of an audit,”’ the commis-
sion should increase the proposed percen-
tage of broadcast licensees that would be
audited per year. USCC also suggested that
some questions regarding nonentertain-
ment programing and commercialization
practices be retained in the renewal form.

It also suggested that before final adop-
tion of the rulemaking, the short-form-
random audit plan should be tried out on
an experimental basis because if the audit
procedure does not work, or ““works at less
than full effectiveness, the broadcast in-
dustry will essentially be unregulated.”

ACT—like most of the commenting
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broadcasters—rejected the short-form plan
outright but for quite different reasons. It
said the result would be the creation of an
“‘indefinite broadcast license term without
insuring that broadcast licensees be held
accountable for their broadcast service.’
ACT said adoption of the proposal would
result in the commission’s failure to abide
by its mandated obligation to renew broad-
cast licenses only upon ‘‘examination of
such application and upon consideration
of such other matters as the commission
may officially notice and shall find that
public interest, convenience and necessity
would be served by the granting thereof”’
The United Church of Christ, Citizens
Communications Center and the Public
Media Center were in basic agreement
with ACT, charging that broadcasters
would be granted—in effect —an indefinite
license term if the commission adopts its
short-form renewal proposal. National
Public Radio ‘‘heartily endorses’” the pro-
posal. It supported the commission’s in-
tention to randomly audit a percentage of
the industry, suggesting that such audits
“‘would provide strong incentive for indus-
try compliance since no licensee would
have advance warning of its selection.”’

Supreme Court
wants another
opinion in
per-use case

It asks Justice Department
for its views before deciding
whether to review CBS suit
against ASCAP and BMI|

The Supreme Court asked the Justice
Department last week for help in deciding
whether to hear CBS’s appeal in its 11-
year-old “‘per-use’” music license case.
CBS’s suit, which has been to the
Supreme Court once already, charges that
the ‘‘blanket’ music licenses issued by
Broadcast Music Inc. and the American
Society of Composers, Authors and
Publishers represent an illegal restraint of
trade and a violation of the federal anti-
trust laws. CBS wants to substitute a ‘‘per-
use’’ form of license under which it would
pay ASCAP and BMI only for music that it

.actually used.

CBS filed the suit in December 1969. It
lost after a trial in federal district court,
won in an appeals court and earned a mix-
ed decision in its first trip to the Supreme
Court—which held that the blanket
licenses are not a per se violation of the
antitrust laws but told the court of appeals
to determine whether there is a violation
under ‘‘the rule of reason”” (BROADCAST-
ING, April 23, 1979). The court of appeals
then ruled against CBS, affirming the dis-
trict court’s dismissal of the suit (BROAD-
CASTING, April 7).

CBS subsequently asked the Supreme
Court to review the appeals court’s ruling.
In its action last week, the Supreme Court
said it wanted the Justice Department’s
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views on the legality of blanket licenses
before deciding whether to do so.

In earlier phases, according to CBS fil-
ings, the Justice Department ‘“‘reluc-
tantly”” supported CBS’s position. The
Supreme Court set no deadline for Justice
to submit its current views, but lawyers
speculated it would probably do so within
30 to 60 days.

Hearing-impaired
bring suit against
Los Angeles stations

The hearing impaired of southern Califor-
nia are pressing their effort for recognition
of their right to special consideration by
television licensees. Class action petitions
have been filed with the FCC urging denial
of renewal of the licenses of eight stations
in Los Angeles. And in the U.S. Court of

Appeals in Washington last week, counsel
for the hearing impaired—Charles Fire-
stone and Abraham Gottfried—argued
that the commission decision three years
ago renewing the licenses in the face of his
clients’ objections should be reversed.

The complainants—whose actions have
implications for all television stations in
the country—contend that the Los
Angeles stations have failed to serve the
needs of the hearing impaired and cannot
be expected to do so in the future. They
also say the stations are in violation of the
Rehabilitation Act of 1973, which
prohibits anyone receiving federal assis-
tance from discriminating against han-
dicapped persons. The legal theory un-
derlying that allegation is that a broadcast
license constitutes discrimination, a view
the commission disputes. As for the
closed captioning service that ABC, NBC
and the Public Broadcasting Service is now
providing, that is not sufficient, in the
hearing impaired’s view.

The commission, however, in the court
case argues that the stations involved met
the requirements then in force and that the
commission saw no need to require any-
thing more. However, commission counsel
Randolph May noted that the commission
is following developments in the closed
captioning field and has left the door open
to imposing additional obligations to meet
the needs of the hearing impaired.

It wasn’t clear what the hearing im-
paired believe would be sufficient.
However, the stations involved, in their
pleadings, interpreted the complaint as
calling for open captioning or signing. And
the petitioners never rejected that under-
standing.

The stations targeted by the hearing im-
paired are KNXT(TV), KNBC(TV), KABC-TV.
KTLA(TV), KCOP(TV), KHI-TV and KTTV(TV).
The new class action petitions were filed
by Sue Gottfried, who is deaf, on behalf of
all the hearing impaired in southern
California.

The:Media

ATC, Warner take lead in Cincinnati

Final weeks before franchise award
produce hard-sell media blitz
centering on local ownership; but
councilman sees institutional, two-
way interactive and interconnection
services as key issues

Subsidiaries of Warner Amex Cable Com-
munications and American Television &
Communications are the leading conten-
ders to wire the city of Cincinnati, in a
franchise process that has come down to
comparison advertising.

After a final public hearing scheduled
for tonight (Nov. 10), the city council ex-
pects to vote on the award Thursday. The
winner will come away with the cable
rights to the city’s 160,000 homes. The
other four bidders are Teleprompter,
Cablecom, Metrovision and Cincinnati
Cablevision.

What apparently caused the final adver-
tising blitz,with Warner leading the charge
using full-page newspaper ads and radio
and television commercials, was the report
of a citizen board that voted 8-3 in favor of
ATC’s Queen City subsidiary. An earlier
consultant report from the Cable Televi-
sion Information Center had rated Warner
and ATC as the two best proposals. Both
have 80%-20% MSO-local ownership
splits.

Local ownership has been a strong point
with all the companies, and was the heart
of the stepped-up advertising campaign
Warner undertook. Warner, after garner-
ing only three of 11 votes from the citizen
board, began running full-page newspaper
ads, listing the 24 individuals that would

stand to gain if Queen City won and the 17
institutions in Warner’s camp. The ad’s
headline asks, ““Who’s going to profit
from cable television in Cincinnati?’’ [t
then lists “‘these individuals™ or ‘‘these
institutions.’” The key line reads: ‘‘Queen
City Cable gave away 20% of their stock to
the 24 people listed above for a token in-
vestment. Warner Amex offered their
stock to the worthy institutions and
organizations listed above.”

Richard Aurelio, Warner’s head of
franchising, said the company felt the
ownership question was a ‘‘pivotal issue.”’
[t was one, he said, that was ‘“‘clearly ig-
nored in all evaluations.’”” Aurelio pointed
out that Warner did not advertise until
after the consultant’s reports, a strategy
the company feels is more useful.

Warner did not advertise in Dallas
{(where it recently won the award), Aurelio
said. Warner, though, had the best rated
proposal by the consultant in that city.
“Wherever it seems appropriate,”’ Aurelio
said, is Warner’s approach to advertising.
Aurelio estimated Warner has spent less
than $25,000 on its advertising effort, in-
cluding the 30-second TV buys that ran
about six times.

The institutions Warner has lined up in-
clude various arts, health, religious and
educational institutions, including Xavier
University, whose vice president is chair-
man of the citizen board but who voted for
Queen City.

Queen City has countered with full-page
ads, costing $3,000 in combination and
running in both Cincinnati papers, for four
days last week. Gayle Greer, director of
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new market development for ATC, said
the primary Queen City ad states: ‘*Cin-
cinnati should award the cable franchise
on merit alone.”’ Greer said 30-second and
one-minute spots have also run on
WCIN(AM) which programs to the city’s
minority population. ATC’s advertising
budget, Greer said, is $15,000.

Queen City’s individuals include busi-
ness and political leaders, a state senator,
television broker Richard C. Crisler and
former NBA star Oscar Roberston. The
list includes eight blacks and four women.
According to Queen City, the highest in-
vestment of $120,000 could yield
$851,000 over six years.

The other four companies have not been
silent, Arnold Bortz, city councilman and
chairman of the cable committee, said. All
have taken out newspaper ads during the
process to get their message across. Queen
City had set up booths at neighborhood
festivals during the summer and has ad-
vertised on billboards and bus posters and
Warner bused Cincinnatians the 100 miles
to Columbus to see Warner’s Qube.

Bortz admits that Warner ‘‘has been
more aggressive’’ but said it certainly ‘“has
the right to advertise.’ Bortz said some of
the Queen City ads were hard to read and
more low-key and maybe less effective
from a public relations standpoint. He did
say advertising has the potential to backfire
and that the simple-mindedness of some
advertising has not gone unnoticed by
council members.

Even though Warner has lined up
behind institutions and ATC behind 24 in-
dividuals, neither seems to be a crucial
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point with the council. Instead, the issues
have come down to public access channels,
two-way interactive service and intercon-
nection, according to Bortz. Both Warner
and ATC have strengths in these issues.

The plusses for Queen City seem to be
that it won the approval of the citizen
board based on ‘‘human aspects™ of its
proposal, a member of Bortz's staff said.
The citizen board rated the Queen City
proposal better because of its promises to
hire minorities and women. In addition,
Queen City’s first level of service of nine
public access channels is free, a potential
benefit for the poor.

For Warner, Qube and the franchises
Warner holds in many surrounding com-
munities weigh in its favor. Bortz said
Warner was the only company to offer full
two-way interactive service as part of its
proposal. The other five bidders—ATC,
Teleprompter, Cablecom, Metrovision and
Cincinnati Cablevision—proposed
systems however, that could be upgraded
for interactive service.

Although smooth and successful
negotiations have taken place to intercon-
nect the systems of different cable com-
panies, Bortz said, Warner’s hold on many
Cincinnati suburbs is seen as an advan-
tage. Interconnection would take city
resources such as schools, hospitals and
libraries into the suburbs.

There are a number of smaller factors
that may weigh into the council’s decision.
There was some concern in the CTIC re-
port that Queen City might have to raise
its rates sooner than Warner Amex. A

Bortz aide also pointed out that the city’s
hilly topography might help Warner in that
its second tier gives the residents more
channels for less money—more network
channels without the interference and
sometimes poor reception experienced
from over the air reception. But the CTIC
report calculated that Queen City would be
the best buy, estimating the monthly costs

over 10 years to be $9.88 for Queen City
and $11.37 for Warner.

As in all franchising, the reports of the
consultants are not etched in stone. Some-
times cities have followed the advice, as in
Dallas where Warner won; sometimes the
council has a mind of its own and goes
against advisory reports, as in Pittsburgh
where Warner lost.

Boston bidding brings in nine

Among companies vying for the
city’s cable franchise are
Warner Amex, N.Y. Times, Times
Mirror; proposals call for
access and two-way capability,
between 60 and 140 channels

Sixty two-way channels, 10% nonprofit
ownership and 20 hours of locally origi-
nated programing a week are among the
promises made by the nine applicants for
Boston’s cable television construction

rights.
Last week, after the application
deadline, city cable TV coordinator

Richard Borten pronounced himself
pleased with the ‘‘very attractive’’ collec-
tion of applicants.

Filing thousands of pages of financial
statements, engineering diagrams and ex-
pressions of goodwill toward one of the
nation’s top markets were Boston Cable-
vision Services; Warner Amex; New
York Times Co.; the Los Angeles-based

Times Mirror Co.; Cablevision Systems of
Boston; Abetta Corp.; American Cablevi-
sion of Boston; Rollins Media, and Tri-
bune Cable of Boston. i

Borten, who has predicted that steep in-
vestment costs may make some firms
welcome the city’s financial- participatian,
says the city will now move ahead with a
$35,000 feasibility study to estimate the
system’s total construction cost.

Boston Cablevision Services, whose top
officials are black lawyers Clarence Dilday,
president, and Charles W. White and
Joseph Dilday, vice presidents, estimates
that Boston’s 750 miles of streets make it
““mere speculation’” to estimate costs
without a detailed engineering study. But
it guesses nonetheless that a system would
take three to four years to build and cost
$55 million. The group pledges to set aside
10% of the interest in its firm to set up a
nonprofit access corporation and to con-
tribute $100,000 for access financing for’
each of the first two years of the system’s
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operation.

Warner Amex promises Boston 86
channels, optional Qube two-way
capability and up to $76 million in invest-
ments.

The New York Times Co. pledges ‘‘at
least”” a $50-million bond for the project,
at least 14 hours of locally originated eve-
ning programing and free access channels
and engineering services available from 8
a.m. to 10 p.m.

Times Mirror states that its $1.35-billion
worth of assets guarantees that it will be
able ‘“‘to build a first-class system on
schedule, underground where required
and without fear of financial incapacity.”
The company says it can be in operation
within four years of getting the franchise,
with 60 fully interactive channels. “‘If con-
sumer acceptance warrants,”’ says Times
Mirror, the city can be one of the first in
the country to use videotext and coaxial
cable and telephone transmission. It pro-
mises 10 access facilities, and Spanish-
language, black and community access
channels.

Cablevision Systems of Boston foresees
80 channels, university-originated pro-
graming, and a variety of access “‘to give
expression to all of Boston in its richness
and variety.” Abetta Corp., owned by the
weekly Boston Phoenix publisher Stephen
Mindich, made the least detailed proposal.
Mindich said his application is not com-
plete because the state Cable Antenna
Television Commission has not ruled
whether or not he can apply for the

cable television franchise.

American Cablevision of Boston, an
American Television & Communications
company, says there will be “‘something
for everyone’ on 40 channels: at least 50
hours a week of original programing and
20 hours a week of locally originated pro-
graming in cooperation with community
groups. A $50-million revolving credit
term loan assures “‘ample funds’’ for the
project, the company states.

Rollins Media, a venture of Rollins Inc.,
pledges 24-hour programing and six access
channels.

Tribune Cable of Boston is owned by
the owners of the Chicago Tribune and
New York Daily News. It says it has a po-

tential for 140 channels, will let a ‘‘cross-
section of Boston citizens”” buy 30%
ownership in the Boston franchise for $1.5
million and will both donate $1 million to
a trust fund for access programing and
seek $3 million more to fund such pro-
graming.

Borten says the city learned a lot
through meetings between Boston Mayor
Kevin H. White and prospective appli-
cants, held so White could brief firms on
the city’s ethical and access standards.
Eight years ago Boston opted not to con-
sider proposals for cable TV. Now, Borten
says, he’s ‘‘fairly encouraged’ because
such companies as the New York Times
have applied ‘‘in quite a serious way.”
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® WoRro(FM) Corozal, PR.: Sold by Jose
Arturo Fernandez to San Juan archdiocese
of Roman Catholic Church for $1 milkion.
Fernandez has no other broadcast in-
terests. San Juan Archdiocese, headed by
Archbishop Luis Cardinal Aponte Mar-
tinez, intends to continue commercial
operation of station. It has no other broad-
cast interests. WORO is on 92.5 mhz with
50 kw and antenna 1,010 feet above
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average terrain.

B WvHI(FM) Evansville, Ind.: Sold by
Valley-Hi Broadcasting Corp. to Beasley
Broadcasting of Evansville Inc. for
$700,000. Seller is owned by Samuel M.
Angel (49%), Ronald E. Goodin (33%),
Donald L. Chagle (10%) and Donald R.
Hooe (8%). Angel’s wife, Betty, Chagle
and Goodin own one-third each of
WJOE(AM)-WGCV(FM) Port St. Joe, Fla.
Hooe has no other broadcast interests.
Buyer is owned by George G. Beasley
(95%) and son, Brian (5%). Senior
Beasley owns broadcast group that in-
cludes: WFMC(AM)-WOKN(FM) Goldsboro;
WINC(AM)-WRCM (FM) Jacksonville and
wwMO(FM) Reidsville, all North Carolina;
WKBX (AM)-WSGF(FM) Savannah, Ga., and
wDMT(FM) Cleveland. He also owns 85%
of wGac(aM) Augusta, Ga.; 67.5% of
WMOO(AM)-WBLX(FM) Mobile, Ala., and
60% of Wral(aM) Fayetteville, N.C. Son
has no other broadcast or business in-
terests. WvHI is on 105.3 mhz with 50 kw
and antenna 480 feet above average ter-
rain.

m WoBs(aM) New Albany, Ind.: Sold by
S.S.S. of Kentucky to Eddie Sears for
$600,000. Seller is owned by Lawrence
Picus (49%); son, Stanley (50%) and
Stephen S. Macri (1%). Senior Picus owns
WEME(FM) Forsyth, Ga., and WEHA(AM)
Englewood, Tenn. Son and Macri have no
other broadcast interests. Sears is general
manager of woBs and owns New Albany
advertising, public relations and broadcast
consulting firm. He has no other broadcast
interests. WoBs is 1 kw daytimer on 1570
khz.

8 KLYx-FM Sioux Falls, S.D.: Sold by
Sodak Broadcasting to Thomas E. Ingstad
for between $325,000 and $375,000, con-
tingent upon final terms of companion
AM recently sold. Seller is owned by Neil
Clarke (80%) and Dennis A. Mathis
(20%). They have sold, subject to FCC ap-
proval, KLYX{aM) Sioux Falls to separate
buyer (BROADCASTING, Nov. 3). Ingstad
owns KKXL(AM)-KKDQ(FM) Grand Forks,
N.D.; KXIC(AM)-KKRQ(FM) lowa City, and



KKRC(AM) Sioux Falls. He also owns 33.3%
of KovciamM) Valley City and KBMW(AM)
Wahpeton, both North Dakota, and
KWAD{(AM)-KKWS(FM) Wadena and
KKWB(FM) Breckenridge, both Minnesota.
KLYX-FM is on 93.5 mhz with 3 kw and an-
tenna 120 feet above average terrain.

B QOther proposed station sale is WELF(FM)
Presque Isle, Me. (see “‘For the Record,”’
page 105).
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B KMAC(AM)-KISS(FM) San Antonio, Tex.:
Sold by The Walmac Co. to Capitol Broad-
casting Inc. for $4.65 million. Seller is
owned by estate of Howard Davis. His
widow, Maidell, is executrix. Estate has no
other broadcast interests. Buyer is Raleigh,
N.C.-based group owner of WHTN(AM)-
WKEE-FM Huntington, W.Va., and WRAL-
FM-TV Raleigh, N.C., and sports magazine
and weekly newspaper, owned by James E
Goodmon (48.87%), brother, Ray
(20.27%), estate of A.J. Fletcher (21.28%)
and 10 others. James Goodmon is presi-
dent and chief executive officer of Capitol
Broadcasting. Ray Goodmon is Raleigh at-
torney. KMac is on 630 khz with 5 kw full
time. Kiss is on 99.5 mhz with 12.9 kw and
antenna 570 feet above average terrain.

® Kioe(aM) Honolulu: Sold by Da Kine
Hawaiian Radio Inc. to Sunbelt Com-
munications for $1.1 million. Seller is
owned principally by Everett James and
family who have no other broadcast in-
terests. Buyer is owned by Franklin Fried
(50%), Jeffrey P. Sudikoff and Robert L.
Baum (25% each). Fried owns manage-
ment consulting firm in Los Angeles.
Sudikoff owns Santa Monica radio pro-
gram production company. Baum is St.
Louis law student. He is also vice presi-
dent of Sudikoff’s production company.
They have no other broadcast interests.
KIOE is on 1080 khz with 5 kw full time.

® WBRE-aAM-FM Wilkes-Barre, Pa.: Sold by
WBRE Radio Inc. to Donald Wilks and
Michael Schwartz (50% each) for
$850,000. Seller is owned by David
Baltimore and family, who also own WBRE-
Tv Wilkes-Barre. Wilks and Schwartz own
WIXY(AM)-WAQY (FM) Springfield and
wKZE-AM-FM Orleans (Cape Cod), both
Massachusetts, and two-thirds of
wPET(AM) Greensboro, N.C. They have
also applied for new UHF in Middletown,
Conn. WBRE is on 1340 khz with | kw day
and 250 w night. WBRE-FM is on 98.5 mhz
with 6.9 kw and antenna 1,179 feet above
average terrain.

8 WFAR(AM) Farrell-Sharon-WFAR-FM
Sharpsville, both Pennsylvania: Sold by
estate of Sanford Schafitz to Broadcast Ser-
vice Communications Inc. for $603,750.
Seller has no other broadcast interests.
Buyer is owned by Robert Kassi, presi-
dent, and 14 others. Kassi is former owner
of WKyx(aM) Utica-wYUT(FM) Herkimer,
both New York. He has no other broadcast
interests. WFAR(AM) is on 1470 khz with 1
kw day and 500 w night. WFAR-FM is on
95.9 mhz with 3 kw and antenna 285 feet
above average terrain.

m Wcai(aM) Fort Myers, Fla.: Sold by
Lee Broadcasting to Ercona South Inc. for
$600,000. Seller is owned by Truman A.
Morris (50.2%), Ronald E. Price (25.1%)
and his wife, Helen (24.7%). 1t is applicant
for new FM at Fort Myers but has no other
broadcast interests. Buyer is owned by
Charles H. Frank and his wife, Ethel (50%
each). They also own Bellmore, N.Y,
electronic and optics components sales
company. They have no other broadcast
interests. Wcal is 1 kw daytimer on 1350
khz.

® WkKaL-AM-FM Rome, N.Y.. Sold by
Maurer Broadcasting Corp. to Wooster
Republican Printing Co. for $540,000.
Seller is owned by Jackson B. Maurer and
family, who have no other broadcast in-
terests. Buyer is group broadcaster/news-
paper publisher (Wooster [Ohiol Daily
Record and others), which is owned by
R.E. Dix and family, Dixes own
WTBO(AM)-WKGO(FM) Cumberland, Md.;
WWST-AM-FM Wooster, Ohio, and
WRAD(AM)-WRIQ(FM) Radford, Va. WKAL
is on 1450 khz with 1 kw day and 250 w
night. WKAL-FM is on 95.9 mhz with 3 kw
and antenna 105 feet above average ter-
rain.

m KLUE(AM) Longview, Tex.: Sold by
Radio Longview Inc. to McLarty Com-
munications [nc. for $525,000. Seller is
owned by H.A. Bridge Ir. (20%), wife, Jo
Ann (30%), Edwin Mahone and wife,
Mildren (25% each). They also own KMHT-
AM-FM Marshall, Tex. Buyer is owned by
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Thomas E McLarty (50%) and brother,
Francis, and wife, Nan (50% jointly).
They operate family-held company that
owns Ford dealerships in Hope, Ark., and
Texarkana, Tex. They have no other
broadcast interests. KLUE is 1 kw daytimer
on 1280 khz.

® Other approved stations sales include:
KFFA(aM) Helena, Ark.: KLOQ(FM) Lyons,
Kan.; WCEN-AM-FM Mount Pleasant,
Mich.; kBcc(aM) Cuba, KIEL-AM-FM
Lebanon and KTCB(AM)-KMAL(FM)
Malden, all Missouri; KDXT(FM) Missoula,
Mont.; KWKA(AM)-KTQM-FM Clovis and
KSRC(AM) Socorro, both New Mexico;
wcsL(aM) Cherryville, N.C.; WTWF(FM)
Moncks Corner and WQKI(aAM) St. Mat-
thews, both South Carolina; KEES(AM)
Gladewater (Longview) and KCAS(AM)
Slaton, both Texas, KSVC(AM)-KIMC(FM)
Richfield, Utah, and wcvrR(AM) Ran-
dolph, Vt. (see “‘For the Record,”’ page
105).

SBS satellite launch
set for Nov. 15

Bird will be used for phone,
electronic mail, computer
and video teleconferencing

Satellite Business Systems, a joint venture
of Aetna Life & Casualty, [BM and Com-
sat, will launch the first of three domestic
communications satellites on Saturday,
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Nov. 15.

But SBS-I will carry no video program-
ing. Instead it will provide integrated, all-
digital telephone transmission, computer,
electronic mail and video teleconferencing
communications. The service is scheduled
to become commercially active in January.

Robert Hall, SBS president, hailed the
launch as a ‘‘significant milestone in the
establishment of a new communications
satellite system that will help revolutionize
business communications.”’

Seven of the 10 companies that have
signed as customers have been an-
nounced. They include Allstate, Aetna
Life & Casualty, Boeing Computer Ser-
vices, IBM, Insurance Systems of
America Communications, Travelers
Corp. and Westinghouse Corp. Each of the
10 transponders can serve many
customers, SBS’s Larry Weekley said,
adding that the satellite’s capacity has not
been filled.

SBS’s second satellite is planned to be
an in-orbit back-up and the third will re-
main on the ground for future use. Each
satellite’s life span is seven years, with the
second one scheduled for a 1981 launch.
The third bird is to be carried into orbit by
NASA's space shuttle in late 1982.

The private network offering SBS has
created is called Communications Net-
work Service (CNS). CNS-A is designed
for firms with heavy communications
traffic where costs justify the use of
satellite business communications as com-
pared to more expensive terrestrial links.

CNS-B allows organizations with smaller
communications loads to share time on
the satellite.

The CNS service not only provides com-
panies with low-cost telephone transmis-
sions but also gives them a foot in the door
as other data business communication ser-
vices expand in the future.

The satellite, built by Hughes Aircraft,
will be stationed at 106 degrees west
longitude. Each transponder has a 20 watt
power output and a net usable bandwidth
of 43 mhz, capable of relaying up to 48
million information bits (I million words)
per second.

Weekley said SBS has launch and in-or-
bit insurance, but did not disclose the
amount, although he said the insurance
covers the $43-million investment costs.

.|
KCET’s Loper calls for
reorganization of

CPB and PBS; urges
alliance with cable

Public broadcasting needs major
restructuring and a new focus, according
to James Loper, president of KCET(TV) Los
Angeles.

Both the Corporation for Public Broad-
casting and the Public Broadcasting Ser-
vice must re-evaluate their functions or
risk collapse, Loper said, ‘‘not. only
because of their own weight, but because
of a lack of even the most remote sense of
direction and leadership.”’

Loper made his remarks in a speech
(““Who Needs Public Broadcasting?’’) to
the Western Educational Society for
Telecommunications in San Diego.

CPB has never developed its role as a
“‘shield’ against government inter-
ference, Loper said. ‘‘The heat now comes
from all directions.’

Loper said ‘‘an extra layer of
bureaucracy’’ could be eliminated if funds
were distributed on a simple formula basis
and the CPB board were left to establish
policy and to provide general oversight.

PBS’s real function is to coordinate the
national programing schedule and operate
an interconnection system, Loper said.
““Functions should be given back to the
stations themselves,” he said. Exchanges
between stations, he said, ‘‘could be oper-
ated at a fraction of the cost of our pseudo-
network.”’

PBS contends that money is saved by
centralizing productions, and while
centralization is expensive, member dues
represent a lower direct cost to individual
stations than if stations handled their own
productions.

Loper also said public broadcasting
should aim for the ‘‘strongest possible
alliance’’ with cable. He believes cable will
offer the U.S. “‘the diversity and variety of
programing that was once the hope of
public broadcasting,”’ and the alliance bet-
ween the two could either come on exist-
ing services, or on ‘‘a new upscale channel
that would resemble the best of public
television.”’
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decades to come.

Broadcast Placement Service
The Commons West

638 Newtown Yardly Road
Newtown, PA 18940 USA

An Equal Opportunity Employer M/F N
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( It you're involved in the growing field of broadcast
technology, you know that only a handful of
companies are responsible for decades of progress
and innovation. Qur client is at the top of that small
group. Their name appears on broadcast equipment
found almost everywhere in the world. Their tradition
of excellence and imagination has been known and
respected from the time the broadcasting industry
began. With the help of talented people like you, they
can continue to build on that reputation in the

Our client has specific openings for Design Engineers
who can design state-of-the-art camera and antenna
7 systems. You will need either a BSEE or BSME,

preterably with experience in broadcast equipment.
They are also looking for Fleld Project Engineers for
world wide assignments. You should be interested in
directing technical projects in a field that extends
around the world. You should be willing to travel at
least 50% of the time. To qualify you must have an
understanding of the latest generation of T.V.
broadcast equipment.

You will receive an excellent compensation package
with top salaries and a complete benetits program. If
you are interested in working with a leading
manufacturer of broadcast equipment in one of the
positions described above, or if you are qualitied in
other broadcast equipment areas, contact us by
calling collect (215) 968-0707, or send us your

For interviews during the SMPTE conference
call toll free 800-638-1915.
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For the second straight year, KING TV is a winner
of the Television Station Gabriel Award presented
by the Catholic Broadcasters-Communicators
for excellence in television programming.

€5

KING TV SEATTLE. A DIVISION OF KING BROADCASTING CO.



the Versailles Treaty.

rders conscription.
0 pul Will Rogers and

Wiley Post are killed
in a plane crash.

Halile Selassie asks
League of Nations
help for Ethiopia
against Italy.

Detroit beats Chicago
in the World Series
4 games to 2.
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significant court victo-
ry for broadcasters in
the last days of 1934

presaged a year in which they
made considerable gain in the
press-radio war. But on the
music copyright front, radio
made little progress in 1935,
despite a move by the Justice
Department to crack down on
the American Society of Com-
posers, Authors and
Publishers.

Among other significant
events of 1935, the FCC,
under a new chairman, began
to clean house in communica-
tions. On the technical side,
RCA took television out of
the laboratory for a $1-million
field testing program. And fac-
simile threatened to nudge
FM into the background.

An insight into the status of
TV was offered by Dr. O. H.
Caldwell, a former member of

—% Broapcas™
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The Social Security Act of 1935 was signed and FDR
created the Works Progress Administration (WPA).
Labor strife grew as bushy browed John L. Lewis
became principal architect of the Committee for
Industrial Organization, a CIO that was to have
conflicts with the American Federation of Labor
(AFL) before their eventual merger. Half-empty movie
houses offered giveaway dishes and other attendance
lures; those who did attend saw Victor McLaglen
become a surprise Oscar winner for his role in “The
Informer.” A new reference tool for radio, the first
BROADCASTING YEARBOOK, appeared in February. Will
Rogers and Wiley Post perished in an Alaska plane
crash on Aug. 15. Less than a month later Huey
“Kingfish” Long (D-La.) was assassinated in Baton
Rouge. Dutch Reagan was the top sportscaster at WHO
Des Moines, and 11-year-old Jimmy Carter was
attending the Plains, Ga., public schools. And in

BROADCASTING .

television programs. But he
cautioned the public that, “‘as
a system of sight transmission
and reception, comparable in
coverage and service to the
present nationwide system of
sound broadcasting, television
is not here nor around the cor-
ner”” By mid-July, the RCA
president-NBC chairman ad-
vised that ‘‘all that can be
done with television short of
actual and studied experience
with it in the field, has been
done”’ As opposed to the 30-
line picture of a few years pre-
vious with a frequency of 12
per second, RCA enginecers
produced a 343-line picture
with a frequency of 60 per sec-
ond. Small images and a signal
range of not more than 25
miles remained problems, as
were the shadows on TV
screens caused by airplanes
overhead and the static caused

the Federal Radio Commis-

sion and then editor of Electronics magazine. He reasoned
that the only thing retarding the development of television in
the U.S. in 1935 was the money ‘‘to finance the construction
and equipment of image transmitters. To provide television
programs throughout the country would require an initial in-
vestment estimated at $50 million to $200 million or more.”

Caldwell suggested that the government finance such a pro-
ject in the public interest. He said: ‘‘Television transmitters
really have a sounder claim to government financing, in the
present unemployment situation, than do other enterprises
that have received generous federal aid. Each television
transmitter built will be the means of initiating the manufac-
ture of thousands of television receivers, involving new facto-
ries, restoring employment and injecting new impetus into the
machine of national business.”

His plea went unanswered: No federal seed money appeared
for television in the U.S. The British Broadcasting Corp.,
however, announced in Fébruary the allocation of between
$875,000 and $1 million to build a TV station in London with
a signal radius of up to 30 miles. It was to start in the fall.

Television in the U.S. got its big boost in May when RCA’s
David Sarnoff announced a $1-million, three-point program to
establish an experimental transmitting station, to manufacture
a limited number of receivers and to develop a format for

by passing automobiles’ igni-
tions as well as other disruptive electrical factors.

Harry Boyd Brown, national merchandise manager of the
Philco Radio and Television Corp., said that Philco could
begin production of a ‘‘perfected’” TV set retailing at $275
within 30 days. He added, however, that the market wasn’t
ready. “‘The sets would all be turned back to dealers within a
week because the proper type of program has not been
developed,”’ he said. ]

With no short-range prospect for "television development,
other venturers searched for the next breakthrough in broad-
casting. The hunt was on for a means to capitalize on the es-
tablished radio audience in 21,455,799 U.S. homes, 69.4% of
the nation’s households (nearly 2.3 million of those homes
having two or more sets). To that total could be added the 1.8
million car radios in 1935.

Some venturers placed their bets on facsimile, the transmis-
sion of fixed images to treated paper on facsimile receivers in
the home and elsewhere.

The Radio Manufacturers Association in January formed a
special committee to coordinate facsimile research and to con-
sider its service possibilities as well as its ‘‘romantic appeal.”’
William G. H. Finch, assistant chief engineer of the FCC,
received patents for a facsimile receiver weighing only 14
pounds and capable of reproducing half-tones as well as black
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Call to Prall. The resignation of FCC Commissioner Hampson Gary in December of 1934
enabled President Roosevelt in early 1935 to call on a close personal friend, former Repre-
sentative Anning S Prall (D-NY), to fimish Gary's term Here Prall takes the oath of office,
administered by FCC Secretary Herbert Pettey on Jan 19, 1935 Later in the year, Prall was
reappointed to a full term and named commission chairman

and white images.

In a Jan. | editorial, BROADCASTING,
with more certitude than prescience,
hailed facsimile as “‘a medium of practical
picture broadcasting—a phase of the visual
art that is destined to develop far ahead of
the over-ballyhooed television. ... To the
advertiser, facsimile will provide a means
whereby he can show his merchandise
visually to all within the living room.
There will be sound accompaniment too,
so he can describe his wares while his au-
dience views them.’ BROADCASTING also
warned that the ** broadcasters of today,
naturally, should be the facsimile broad-
casters of 1937 and 1938. ... But there will
be plenty of others who will try to elbow
into this field, jealous of the progress of
sound radio and the opportunities many of
them muffed a decade ago.’

There were several problems to be
worked out in facsimile transmission, but
its proponents were undeterred. Facsimile
had been used to transmit weather maps to
ships at sea. RCA, while investing heavily
in television, hedged its bets by announc-
ing in its annual report that it would plan a
high-speed, ultra-short-wave facsimile cir-
cuit between New York and Philadelphia
by the end of the year.

Broadcasters speculated about the day
when entire newspapers could be delivered
to readers by ‘‘radio-photography.’” In fact,
in October RCA executives discussed that
possibility with the managers of New York
newspapers such as the Herald-Tribune,
World-Telegram and American. With the
entry of the Scripps-Howard newspaper

organization into the broadcast field in
September, observers felt that the fac-
simile reproduction of newspapers was im-
minent. On Dec. 3 the FCC authorized
two experimental facsimile stations: WOR
Newark, N.J., and the Yankee Network,
Boston. At the same time, RCA’s Sarnoff
blessed the technology with the assertion
that ‘‘facsimile broadcasting into people’s
homes will be the next important develop-
ment in radio. ... In a relatively short
time, facsimile transmission will be in
practical use.”

With all the attention to TV and fac-
simile, Dr. Edwin H. Armstrong felt FM
was being elbowed aside. Just before Sar-
noff announced his TV plans in April, he
asked Armstrong to remove his FM equip-
ment from RCA space on top of the Em-
pire State building. With RCA heavily in-
vested in television and in AM, the com-
pany lost interest in the perfection of FM,

To promote the capability of his inven-
tion, Armstrong staged a public demon-
stration of FM before a November 1935
meeting of the Institute of Radio
Engineers. In a 1 7-mile transmission from
Yonkers, N.Y., to the meeting in New
York, the engineers heard, as Lawrence
Lessing, Armstrong’s biographer, de-
scribed, ‘‘a life-like clarity never heard on
even the best clear-channel stations in the
regular broadcast band. A glass of
water being poured before the microphone
in Yonkers sounded like a glass of water
being poured and not, as in the ‘sound
effects’ on ordinary radio, like a waterfall.
A paper was crumpled and torn; it
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sounded like paper and not like a crackling
forest fire. The secret lay in the
achievement of a signal-to-noise ratio of
100-to-1 or better, as against 30-to-1 on
the best AM stations.”’

As anticipated by Sarnoff, experimental
FM radio and television soon began to
fight for the same space in the broadcast
band. In the fall of 1935 Armstrong won
from the FCC space for 13 of his 200 khz
channels but only five were suitable for ex-
isting transmission and the 13 channels
were in three widely separated places in the
spectrum.

The press-radio war in 1935 was charac-
terized by a growing broadcaster offensive
and some concession by newspaper
groups. The position of the Press-Radio
Bureau, the organization foisted on broad-
casters in late 1933 as a so-called truce
move, was weakened in late 1934 when
Federal District Judge John C. Bowen in
Seattle ruled that once news had been
printed in newspapers, it could be broad-
cast without restriction. The Dec. 17 rul-
ing dismissed an Associated Press suit
against Kvos Bellingham, Wash., in which
it was alleged that the station ‘‘pirated”
news from AP members.

Despite some liberalization of Press-
Radio Bureau rules., competing indepen-
dent news services, particularly Herbert
Moore’s Transradio Press, continued to
challenge the truce. In February,
Transradio almost doubled its foreign
news service by acquiring rights to news of
Reuters, the British service. In addition,
Transradio enhanced its journalistic image
considerably by accurately reporting the
verdict in the Lindbergh case when the
Associated Press, through the Press-Radio
Bureau, fed stations an incorrect verdict.
The bureau incorrectly said the jury had
appended a recommendation for mercy to
its finding that Bruno Richard Hauptmann
was guilty.

Radio’s journalistic role continued to
grow. By April Transradio received a sig-
nificant number of offers to sponsor news.
In May United Press and International
News Service offered their news to sta-
tions. And the Associated Press relented
and allowed its member papers to provide
news for local, but unsponsored, broad-
casts. In October, Esso signed to sponsor
UP news on NBC owned-and-operated
stations, but AP reaffirmed its ban against
the use of its news on sponsored broad-
casts.

With broadcast news being aired, one
analyst, Gilbert Cant, reported that ‘‘the
confusion was worse than ever before, and

. the whole maneuver was dictated by
jealousy of Transradio [which] had almost
a monopoly on profit-making distribution
of news to stations. ...’ To compete with
Transradio, Malcolm Strauss announced
plans to start Inter-Continental Com-
munications Inc., an independent service
based in New York. Also, to compete with
the Press-Radio Bureau, Frank Wright an-
nounced plans to start the American
Broadcasters’ News Association in San
Francisco as a news service exclusively for
radio. And sportscaster Clem McCarthy in
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ousand Dollars a Minute

No biz like radio biz. When «xrws Los
Angeles celebrated its 10th anniversary n
1935, owner Warner Bros., dipped into its sta-
ble of movie stars to participate in “the high-
est-priced program ever broadcast” In a
BRroaDCASTING ad, It showed part of its star-stud-
ded hne-up (I-r): Mr and Mrs Pat O'Brien, Dick
Powell, Joan Blondell, Phil Regan, Maxine
Doyle (rear), Frank McHugh and Lyle Talbot

May organized Air-Sports Inc. of New
York to supply radio stations with a daily
sports bulletin service.

Transradio captured attention May 21
when it filed a $1-million damage suit
against the three major press associations,
NBC, CBS, and the American Newspaper
Publishers Association, claiming they
violated the Sherman and Clayton Acts
and the Communications Act in their
press-radio actions of 1934, In answers
filed in September, NBC and CBS denied a
contention in the suit that between them
they controlled almost half of the 40 clear
channels. They also denied that the press-
radio program committed them to a policy
of not gathering their own news.

Over on the sales side, broadcasting in
general, and the networks in particular,
had record profits in 1935 despite the
demise in April of Storer’s American
Broadcasting Co. (but not its stations).
Together NBC and CBS had time sales of
$48,786,735 in 1935 as compared with
$42,659,461 in 1934. Mutual Broadcasting
System grossed an average of about
$165,000 each month for October,
November, and December and between
$58,000 and $75,000 for July, August and
September. Radio’s total gross time sales
equalled $87,523,848, a 20% increase over
the preceding year. Nationwide network
advertising amounted to $50,067,686, a
13% gain over 1934, while regional net-
work advertising experienced the heaviest
gains with a gross volume of $1,110,739, a

54.7% increase over 1934, Local advertis-

ing increased by 20% over the 1934
figures. Compared to radio’s 20% yearly
gain, newspaper advertising revenues rose
by 5.8%, and magazine advertising by
5.9% over 1934 figures.

With rising interest in broadcast adver-
tising, broadcasters, advertisers and adver-
tising agencies recognized the need for
more accurate audience counts. Represen-
tatives of the National Association of
Broadcasters, Association of National Ad-
vertisers and American Association of Ad-
vertising Agencies began work on an inde-
pendent audit bureau. One of the first in-
depth listener studies appeared in 1935
when the Yankee Network funded an ex-
perimental survey of program popularity
in the Boston area. [t was devised by
Robert E Elder and L. E Woodruff of the
Massachusetts Institute of Technology,
and utilized meters attached to radios in
1,000 sample homes.

The Washington shadow lengthened
over broadcasting in 1935 with more
regulatory moves by the FCC, Federal
Trade Commission and Congress.

Anning S. Prall, a personal friend of
President Roosevelt, was named to the
FCC in January. He succeeded Hampson
Gary, who resigned. Following Prall’s
elevation tc the chairmanship in March,
the commission started to clean house.
Citations were sent to 20 stations for
broadcasting certain personal medical care
products. There was a conference with net-
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work heads on good taste in advertising.
There was a call for a national meeting to
work out better cooperation between
broadcasters and networks.

On the advertising front, there was
almost immediate effect: NBC and CBS, as
well as a number of independent stations,
refused to renew laxative accounts.

On Capitol Hill, further attempts were
made to pass the Tugwell-Copeland bill
that covered claims made in advertising
but they stalled.

In October and November the FCC,
which had permitted Crosley to experi-
mentally operate its wiw Cincinnati with
500 kw, proposed a study of the feasibility
of allowing 25 more superstations. The in-
quiry was to go on intermittently for years.
High power was never authorized, and
Crosley lost a fight to keep its superpower.

In other important federal rulings, a
0.5% tax on gross income imposed by the
state of Washington on radio stations was
declared unconstitutional, and in June the
U.S. Supreme Court ruled the National
Recovery Administration to be un-
constitutional. With that, the NAB’s em-
battled Code Authority disappeared,
though James W. Baldwin, the Code
Authority’s executive officer, urged ‘‘all
members of the radio broadcasting indus-
try [to] . . . retain the status quo. . .. Other-
wise, only chaos can result.”’

As in earlier years, chaos and charges
were rampant in the copyright situation.
New groups appeared regularly in 1935 to
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Blending Fourth and Fifth Estates. When Governor James Cox dedicated wHioam)
Dayton, Ohio, affiliated with his Dayton Daily News, it was another step forward into the
media world for the Cox company, better known in earlier days for its newspaper holdings.

THE SOUL OF RADIO

FOLLOWING is the address of James M. Cox,
former governor of Ohio, 1920 Democratic presi-
dential nominee, and now publisher of news-
papers in Ohio and Florida on the occasion of the
dedication of WHIO, affiliated with his Dayton
Daily News, on Feb. 9:

“The voice of radio as we hear it this evening
takes its flight through the heavens in an historic
setting. The antennas of the new station rise
imperiously between the banks of the Great
Miami and Mad rivers. Here it was that Tecum- Gov. Cox
seh, the greatest Indian of all time—statesman, '
orator, warrior—followed the pursuits of peace and combat. With-
in sight are the fields now historic where Wilbur and Orville
Wright gave to man the wings of the air that have carried him
around the planet.

“In this inspirational scene we build a giant structure of steel
and wires and insulators and all the magic devices of this scientific
age. And now it takes the tongue of man and the melodies of
poetry and music.

“Birth is always a solemn thing and our emotions are deeply
stirred as WHIO is announced as a new thing of life. May I ex-
press this christening sentiment — that the voice of this Miami
Valley empire will always be an instrument of dignity, culture and
practical service; that it will carry the light of joy to places that
are dark; that it will build a love for goodness and beauty; that
it will plant in the hearts of men a philosophy that will help them
to see Divinity in sunshine and shadow; that it will sense its obli-
gations to the more than a million people who are by common in-
terest to be our immediate radio fireside. In brief, may WHIO in
its long watches of the night and in its endless days be conscious
ever of its duty to God and humanity.”

An end to rigid mikes. Greater flexibility in positioning microphones was the result of a
development described by Dramin D. Jones, chief engineer of waar Jersey City, N.J, in
BroabDcasTING Feb. 15, 1935. An accompanying diagram showed that repositioning could
be accomplished by pushing buttons that would activate the turret assembly (B) which
could move a mike either to the front or rear on a boom (A). For sideway movement, the
boom could be turned 180 degrees on the semi-circular ceiling fixture.
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claim “‘rewards’ from broadcasting’s
golden age. In March the American
Society of Recording Artists, reputedly
headed by Al Jolson, argued that since
broadcasters played 25 million hours of
phonograph music, the society should
receive fees from 5 cents to 30 cents for
each use of a record. This would have
meant a total royalty of between $5
million-$8 million as opposed to ASCAP’s
$2 million.

Angered, but not unduly worried,
broadcasters felt reasonably secure in the
knowledge that there was ‘‘no legal right
for such collections.” especially since they
already were paying ASCAP for the right
to use its music whether live or on disk.
Meanwhile, Fred Waring and a group of
100 radio artists established the National
Association of Performing Artists to stop
the broadcasting of their records without
their permission.

On June 11 the federal antitrust suit
against ASCAP went to trial. [n July, the
state of Washington issued an injunction
against ASCAP to prevent the collection
of royalties within the state on the grounds
that ASCAP was a monopoly in violation
of state law. But just when some broad-
casters thought ASCAP was being brought
into line, NBC and CBS buoyed ASCAP
and embittered other broadcasters by sign-
ing a five-year extension of contracts
under then existing ASCAP rates.

Warner Brothers added more music con-
fusion when it announced in July that it
would withdraw five of its music publish-
ing firms, contributing 25%-40% of
ASCAP’s catalogue, from ASCAP as of
Jan. 1, 1936. Broadcasters feared the need
to choose between the Warner and
ASCAP catalogue or that they might not
have access to either. In a Dec. | editorial,
BROADCASTING declared that ‘‘the worst
has happened on copyright ... and little
short of chaos prevails in Tin Pan Alley.
... Itis impossible to foretell what the out-
come of the music turmoil will be. It may
mean the breaking of ASCAP. New litiga-
tion to test the validity of the Warner Bros.
houses attempting to license music with-
out the consent of its authors and writers,
who happen to be ASCAP members, is a
foregone conclusion. It seems anybody’s
guess now what will ultimately happen.”

What continued to happen in other pro-
graming was the predictable repetition of
the popular. News broadcasts increased,
and radio maintained its prominence as a
purveyor of political speeches. Besides
President Roosevelt and his cabinet mem-
bers, the Rev. Charles Coughlin and Sena-
tor Huey Long (D-La.) continued to reach
America through radio. In March
Coughlin claimed that eight million people
had joined his League of Social Justice
since its inception in late 1934 and by
mid-1935 Long counted 8,000 Share-Our-
Wealth clubs throughout the U.S.

Besides political content, 1935 had in-
teresting developments in programing. As
a result of the big band popularity, Your
Hit Parade began in 1935 a run that even-
tually took it into TV with live perfor-



MEEKER TELEVISION is growing. We're proud to announce the addition of these

stations to our client roster this fall: KLBK-TV-Lubbock, Texas, KTXS-TV-Abhilene, Texas, WGTU-TV-Traverse
City, Michigan, WOAY-TV-Beckley-Bluefield, West Virginia, and WPDE-TV-Florence, South Carolina. Exciting
new developments are in store for us. We look forward to sharing our success with you.
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Edgar H. Felix, noted radio engineer, has completed a field intensity survey
of the area served by WOR's new 50,000 watt high fidehty transmitter. It

Tha resalt of Mz. Folix’ survey
—combinnd with a mail anal-
yais and sundry other infor-
wation — will appear shortiy
sn book form,

WOR

took him and his Ford (both are shown here) 6,436 miles and 4 months.
Up hill and down dale he mapped the wily millivolt at hundreds of loca-
tions along the Atlantic Seaboard. An exhaustive hunt for facts—and an
exciting map for buyers of radic hme!

Bambergor Broadcasting Service, Inc. Eastorn Member af the Mutual Broadcasting Systam . . WGN, Chi-
cage .. WLW, Cincinnatt WOR, Newszk .. WXYZ, Datost  (starting Sopt. 28) CELW, Windaor-Dotroit

mances of orchestras and singers. Major
Bowes and His Original Amateur Hour,
begun in 1934, on wHN New York, moved
to the NBC Red network in March 1935
and on to success as the most popular pro-
gram on radio.

Prestige drama, or the presentation of
works by poets and other literati, increased
as did the action programs such as
Gangbusters which recreated true crime
stories. The soap opera, women’s serial
drama, significantly increased in
popularity in 1935 bringing heartache and
despair to ever-increasing daytime au-
diences. Daytime serials introduced in
1935 included The Story of Mary Marlin
(which ran on NBC until 1945 and was
revived in 1951-52 by ABC) and Back-
stage Wife (which began on Mutual before
shifting to NBC in 1936 and continuing
until 1959).

Radio Guide’s listeners’ poll chose Jack
Benny as the most popular radio per-
former, One Man’s Family as the most
popular dramatic program, Amos ‘n’ Andy,
George Burns and Gracie Allen, and Jack
Benny and Mary Livingstone as the
favorite teams, Showboat and Rudy
Vallee’s Program as the favorite musical
programs, and Wayne King and Guy Lom-
bardo as the most popular orchestras.

While stations and advertisers focused
on measuring the quantity of listeners,
groups emerged that felt obligated to com-
ment on the quality of programing.

Besides educational groups, such as Joy
Elmer Morgan’s National Committee on
Education, which met an unexciting
demise in December due to a lack of
funds, there was the Women’s National
Radio Committee which emerged with a
program study plan and a group of awards.
On the premise that mere popularity was
not the end-all, the Women’s National
Radio Committee, chose General Motors’
Sunday Night Symphony Hour on NBC as
the best musical commercial program, The
March of Time on CBS as the best non-
musical commercial program, Columbia
Concert Hall on CBS as the best musical
sustaining program, and You and Your
Government on NBC as the best nonmusi-
cal sustaining program. [n another attempt
at program monitoring, the Philco Radio
and Television Corp. founded the Radio
Institute of Audible Arts to ““further the
advancement of radio and to secure for ev-
ery listener the full benefits and satisfac-
tion that can be derived from the radio.”

NBC. in June, entered the transcription
field with the establishment of Thesaurus,
a recorded library service of musical num-
bers, dramatic skits, comedy teams and
other entertainment to be offered to ad-
vertisers and syndicated to both affiliated
and unaffiliated stations. The period
engendered competition in that type of
programing. By October the Associated
Music Publishers Inc. offered its own
transcription library to compete with those
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Gear of the year. The engineers were busy In
1935 and used paid space in BROADCASTING to
herald their accomplishments. At left, wor

Newark, N.J. spothghted its field intensity
survey of the area serviced by 11s new 50 kw
transmitter Above RCA's Victor's new
velocity microphone is promoted with the ad-
ded attraction of singer Harriet Hillard, accom-
panied by Ozzie Nelson's Orchestra. Other ma-
jor broadcast equipment firms in 1935 n-
cluded Amperite Corp., Blaw-Knox, Collins
Radio, Western Electric's Graybar, IT&T's
Federal Telegraph Co., Brush Development Co.,
Lapp Insulator and Gates Radio & Supply Co.

of the World Broadcasting System, Stan-
dard Radio, as well as NBC’s Thesaurus.

Everything— profits, programing, and
competition—appeared to grow in 1935. In
five years, NAB increased its membership
from 42 stations to almost 400. The num-
ber of AM stations rose to 585 with FM
stations becoming a distinct possibility. In
1935 the public bought over $367 million
worth of receivers and tubes and paid $150
million for the electricity and batteries
needed to operate the 28.5 million radio
sets in use by the end of the year.

Stay Tuned

1 What amendment to the
Communications Act was repealed
and what did this empower?

2. Name the series of political sketches
created by the Republicans for radio.

3 How did William Randolph Hearst
retaliate against radio for CBS's
airing of a speech by Earl Browder,
Communist party secretary?

4. What network celebrated its 10th
anniversary?

5. What senator began to talk about the
"monopoly control of public opinion”
in relation to newspaper ownership of
radio stations?

The answers next week,
in “19386”



Left to right: Bruce Morton, Dan Rather, Bob Schieffer, Walter Cronkite, Lesley Stahl, Hrry Ra;soner, Bill Moyers.

On Election Night '80, more American households tuned to
the CBS News Election team for a clear, total picture of the
voting returns than to any other source. Their choice
confirms that for coverage that's responsible, reliable and complete,
the American people know a winner when they see one.

CBS NEWS®

Source: Nielsen Television Index, SIA Preliminary Average Minute Household Rating Estimates,
7:00PM-11:00PM each network. Tuesday, November4, 1980. Subject to qualification upon request.




For the Record*

As compiled by BrRoaDcasTING, Oct. 27
through Oct. 31 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC—Anienna For Communications.
ALJ—Administrative Law Judge. alt.—allernate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —direclional antenna. Doc. — Dockel.
ERP—effective radiated power. HAAT —height of an-
tenna above average lerrain. khz—kilohertz. kw—
kilowatts. m—melers. MEOV—maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authorily.
RCL —remote control loecation. S-A —Scientific Attan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—waltts. *—noncommercial.

New Stations

AM applications

8 Pago Pago, American Samoa —Quality Media Corp.
seeks 585 khz, 500 w. Address: 5650 Whitesville Rd.,
Suite 110, Columbus, Ga. 31904. Estimated construc-
tion costs $256,000: first quarter operating cost $28.-
300; revenue $175.000. Format: Religious. Principal:
William ). Kitchen (100%). He is owner and president
of Columbus, Ga. broadcast equipment sales and con-
sulting firm. His firm is also licensee of WBFJ(AM)
Winston-Salem, N.C.. applicant for CPs for TVs at Bir-
mingham, Ala. and Colorado Springs. applicant for
assignment of WMOC(AM) Chattanooga. Tenn., and
owner of Cedar Key (Fla.) Cablevision. Ann. Sept. 22.

8 Cornwall, N.Y.—Mid-Hudson Valley Broadcasting
Inc. seeks 170 khz, 100 w-D. Address: 45 Roe Ave.,
Cornwall-on-Hudson, N.Y. 12520. Estimated con-
struction costs $159,000: first quarter operating cost
$25.000; revenue $150,000. Format: Adult contempor-
ary. Principals: Richard S. Mutta and Paul B. Benz
(45.5% each) and six others. Matta and Benz are com-
mercial air linc pilots. They have no other broadcast in-
terests. Ann. Oct. 30.

FM applications

m Si. Simons Island, Ga. — Dale Bell seeks 92.7mhz. 3
kw, HA AT: 147 f1. Address: 522 Postell Dr., St. Simons
Island 31522, Estimated construction cost: $18.000:
first quarter operating cost: $24,000 Format: MOR.
Principal: Dale Bell (100%). She is part time copywritcr
al WUFE(AM) Baxley. Ga. She is also 12% owner of
cable operators in Baxley, Jessup and Blackshear, all
Georgia. Ann Oct. 17.

® Adjuntas, PR.—Anibal Sotomayor seeks 101.]
mhz, 21 kw, HAAT- 1,507 fi. Address: Apt. 2303, Par-
que de las Fuentes, Hato Rey, PR. 00918. Estimated
construction cost: $124,000: first quarter operating
cost: $28.050. Format: Popular. Principal: Anibal
Sotomayor (100%). He owns San Juan insurance com-
pany. land development company, and resort hotel. He
also has real cstate investments. He has no other
broadcast interests. Ann. Oct. 17.

8 Waterbury, Vi.—~Masterpeace Communications Inc.
seeks 103.1 mhz, .065 kw, HAAT: 1,965 ft. Address:
PO. Box 1377, Claremont, N.H. 03743. Estimatied con-
struction cost: $28,100. first quarter operating cost:
$10.900; revenue: $16,650. Format: MOR/Religious.
Principals: Jack Hundley (40%), Steve J. Planala
(24%), Brian Dodge (15%) and three others. Hundley
is Wyckoff, N.J. minister. Planala is sales manager al
cable television firm. Dodge is president and 100%
owner of Westminster, Vt. clectronics firm. and presi-
dent and 33% owner of WTIJ-FM Bellows Falls. V1.
Ann. Oct. 29.

TV applications

B Tucson, Ariz.—Tucson Telecasting Inc sccks ch.
18: ERP: 692 kw vis., 69 2 kw aur.. HAAT" 2,020 ft.;
ant. height above ground: 195 fi. Address: 2302 E.
Speedway, Suite 212, Tucson 85719. Estimated con-
struction cost: $485,000. first-year operaling cost:
$1.171.000: revenue: 81,141,000 Lcgal counsel: Cohn
& Marks, Washington Principals: Texas Telecasting
(50%). Michael D. McKinnon {40%), and Robert A.
Jones (10%). McKinnon is president and 70 owner of
Texas Telecasting. through which he has interesis in
KII-TV Corpus Christi. KBMT-TV Beaumoni. both
Texas and KSON-AM-FM San Diego. Calif. Jones is
officer and minority stockholder of South Texas
Telecasting Co.. which has interest in K!I-TV. Ann.
Oct. 17.

® Wilmington. Del.—Delaware Valley Broadcasters
inc. seeks ch. 61. ERP: 1244.5 kw vis., 124.45 kw aur.,
HAAT 963.25 fi., ant. height above ground: 990 ft.
Address: 261 North River Dr,. Pennsville, N.J. 08070
First-quarter operating cost: $31.950: rcvenue:
$1.215.000. Legal counsel: George R. Douglas, Wash-
ington: consulting cngineer: Roberl L. Purcell. Wash-
ington. Principals: Lucile Lindale. (25.5%), and hus-
band, Elmer (26%). Valleyv Christian Concerns Inc (a
nonprofit corporation) (10%) and 14 others. Lucile is
Pennsville teacher and with her husband, they own
Pennsville car wash and fast food restaurant. Elmer is
pastor at Pennsville church. He is also radio broad-
caster and adviser to WJIC(AM)-WNNN(FM) Salem.
N.J. Thev have no other broadcast interests. Ann.
Sept. 22.

® Wilmington. Del. — Ebony Broadcasting Corp. seeks
ch. 61 ERP: 1533 kw vis., 154 kw aur.. HAAT: 647.7
fi.. ant. height above ground: 698 fi. Address: 8686
Michael Lane. Fairfield. Ohio 45014 Estimated con-
struction cost: $187.500; first-quarter operating cost;
$133,800. Legal counsel: William P. Bernton. Washing-
ton. Principals: Reginald J. Whitehead and James B.
Marshall, Jr. (25% each) and Broadcast Management
Corp. (50%) Broadcast Management owns
WCNW(AM) Fairfield, Ohio. WNDB(AM) and
WWLV(FM) Daytona Beach, Fla . WWEG(AM) and
WRKR(FM} Racine. Wis., WABY(AM) Albany,
N.Y., and WINF(AM) Manchester. Conn. The com-
pany, in which Whitehcad and Marshail are
stockholders, also has interests in UHF applicants at
Dayton and Akron, both Ohio. and new FM at Clifton
Park, N,Y. Whitehead and Marshall are vice presidents
and 33.3% owners of Cincinnati consulting firm. Ann.
Oct. 17

B Wilmington. Dcl.—Wilminglon Broadcasting Co.
seeks ch. 611 ERP: 5000 kw vis., 500 kw aur.. HAAT-
990 ft,; ant. hcight above ground: 1.009 fu Address:
1401 Marke1 Tower, Box 391. Wilmington 19899. Esti-
mated construction cost $3.402.000: first-quarter
operating cosl: $853.000. Lega! counsel: E. William
Henry., Washingion; consulting engineer David L.
Steel, Grasonville, Md. Principals: Earl L. Jones, Jr.
(93.76%) and two others Joncs is vice president and
sales director at Channel 21 lnc . Arlington, Tex He
has no other broadcast interests. Ann Oct 17

® Wilminglon, Del.—Wilmington, Channel 6] Inc.
seeks ch 61: ERP; 5000 kw vis ., 500 kw aur., HAAT"
1.460 ft.. ant. height above ground: 1,529 fi. Address:
3500 Parkdale Ave., Baltimore 2121} Estimated con-
struction cost: $235.000. first-year operating cost:
$540,000: revenue: $500.000. Legal counscl: Fisher,
Wayland, Southmayd & Cooper. Washington. Prin-
cipals: Julian S Smith (49.9%). Commercial Radio In-
stitute Inc. (39.1%]}, and five others. Smith is president
and 21.8% owner of Commercial Radio. which is per-
mittee of WPTT-TV Pittsburgh: applicant for new TV
at Columbus, Ohio: and which has interests in appli-
cants for new TVs at St Petersburg. Fla.. Indianapolis.
Buffalo, N.Y., and Hartford. Conn. Other individual
principals also have interests in above stations. Ann
Oct 17,

B Wilmington, Del.—Wilminglon Communications
Inc. seeks ¢ch 61 ERP: 3090 kw vis.. 309 kw aur.
HAAT: 921 ft.. ant. height above ground: 974 ft. Ad-
dress: PO. Box 885, Wilmington 19899. Estimated con-
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struction cost: $3.047.000: first-quarter operating cost:
$274.000. Legal counsel: Cohn & Marks, Washington;
consulting cngineer: Cohen & Dippell, Washington.
Principals: Arthur H. Richardson, Beatrice R. Coker,
Judith Drexter. Claibourne D. Smith, Stacey J.
Mobley. Dennis J. Savage, Edwin Golin, Anita V.
Biondi. Lozelle J. deLuz (11.1% each). Richardson is
marketing/financial manager at E. 1. duPont de
Nemours & Co., Wilmington. Coker is public relations
director. Stanton, Del. Youth Program. Drexler is
federal employe, Wilmington. Smith is E.I. duPont
employe. Mobley is Wilmington atlorney. Savage is
director Witmington Office of Economic Opportunity.
Golin is president and owner of Wilmington public
relations firm. Biondi is former bookkeeper. DcLuz is
vice president and 40% owner of Delaware fast food
restaurants. None of the principals have other broad-
cast interests. Ann. Oct. 17

AM action

B Almore, Ala.—Alabama Native American Broad-
casting Co. granted 1140 khz, 10 kw-D. Address: 501
N. Trammell St.. Atmore 36502. Estimated construc-
tion costs: $6,800: first-quarter operaling cost: $5,400.
revenue: $27.500. Format: Gospel. Principals: Martin
E, Gehman and family. He owns Atmore furniture
store business and has no other broadcast interests.
Action Oct. 30.

® Blue Ridge, Ga, —Blue Ridge Broadcasting Co.’s ap-
plication dismissed for CP for new daytime AM on
1440 khz, 500 w (BP-780828AF). Action Oct. 3.

B Ajea, Hawaii—Stanely David Cook, application dis-
missed for 1230 khz, | kw-D 250 w-N. Address:
98-1247 Kaahunanu St.. Aiea 96701, Estitated con-
struction costs $19,300; first vear operating cost $30,-
000. revenue $288.000. Format. C&W. Principal:
Stanley David Cook {(100%) who is employed atl
DELCOMS HAWAII electronics firm. He has no other
broadcast interest. Action Sept. 30.

B Somerset, Pa.—Norlin Broadcasters Inc. granted
1330 khz, | kw-D. Address: 858 Olim St., Johnstown
15904. Estimated construction cost: $73,435: first-year
operating cost $45,400: revenue $50,000. Fromat: adult
contemporary. Principals: Ronald W. Lorence, William
C. Boyer (40" each) and Gregory W. Guise (20%).
Lorence is announcer for WJAC(TV) Johnstown.
Boyer is employe of Windber, Pa., construction com-
pany. Guise is producer for WCMH-TV Columbus,
Ohio. Action Sept. 29.

® Somerset, Pa.—Somerset Broadcasting Inc. denied
1330 khz, 1 kw-D. Address: Box 36 Main St., Manns
Choice, Pa. 15650. Estimated construction cost: $98.-
636: first quarter operating cost $10,325; revenue:
$75.000. Format: standard pops. Principals: George J.
Sciranko (26%). Doris J. Lichienfels (25%), Samuel
M. Nastase (25%) and Thomas G. Dupnock (24%).
Sciranko is announcer and salesman for WBFD(AM)-
WAKM-FM Bedford. Pa. Lichtenfels is sales and
school board member in Johnstown, Pa. Nastase is gui-
dance dircctor at Johnstown high school. Dupnock is
bookstore manager for University of Pittsburgh there.
Action Sept. 29.

FM action

B "Hopkinsville, Ky.—Pennyrile Christian Com-
munity Inc. granted 89.3 mhz, 12kw, HA AT 330 ft.
Address: 1100 East 18th St., Hopkinsville 42240. Esti-
mated construction cost $126,020: first-year operating
cost $48.000. Applicant is non-profit corporation
formed for purpose of operating station; Robert Amis
is president. Action Sept. 26.

B Augusta, Me.—Sterling Broadcasting Corp. granted
92.1 mhz, 3 kw, HAAT: 300 1. Address: 104 Stratford
Dr., Colonial Heights, Va. 23834, Estimated construc-
tion cost: $48,000. first-ycar operaling cost: $1,800;
revenue: $24,000. Format: MOR. Principal: Sterling C.
Livingston (100%) who is associated with Washington
firm which creates teaching systems for businesses. He
has purchased WDRO(AM) Augusta. Action Oct. 7.

B West Union. Ohio—Bell Broadcasting Inc. granted
103.1 mhz, 1.4 kw, HAAT" 417 ft. Address: Box 425,
West Union 45693, Estimated construction cost: $86,-
500 first-quarter operating cost: $24,000. Format: CW.



Principals: Joel M Bell (51%). wife. Dceann (44%)
and Joel's father. Jerome (5'). Joel is sales manager
for WHON(AM) Richmond, Ind. Dceann is house-
wife. Jerome is sales representative, for Phillips
Petroteum Co . Dayton. Ohio Thes have no other
broadcast interests Action Oct, 7.

B Brownwood, Tex —Multi-Media Ministries Inc.
granted 99 3 mhz, 700 kw, HAAT: 115 fi. Address:
114 Center Ave.. PO. Box 602, Brownwood 76801.
Estimated construction cost: $6.542 | first-year operat
ing cost: $3.360. revenue $13,800. Format: Rcligious.
Principals: Herbert Ray Williams, David Joe! Fair and
Marion Lamar Bishop (1/3 cach). Williams is grocery
distributor. Fair and Bishop work for plastics manufac-
turing firni, all in Brownwood They have no other
broadcast interests. Action Oct. 9.

B Cody. Wyo.—Wyomedia, Wyoming partnership,
granted authorization for new FM over Shoshone
Communications Corp., after comparative hearing on
firms’ mutually exclusive applications before ALJ Ed-
ward J. Kuhlman. Shoshone is licensee of KOD1(AM)
Cody. Wyomedia is also applicanl for new FM al
Casper, Wyo. Settlement agreemcent under which only
other applicant would withdraw and Wyomedia would
be granted authorization is pending before FCC (BC
Docs. 80-58-59). Ann. Oct. 27.

TV action

8 *Manistee, Mich. —Grant Valley Siate Colleges’ ap-
plication for ch. 21 dismissed. ERP: 1,405 kw vis..
140.5 kw aur, HAAT- 1,189 fi., ant height above
ground: 999 f1. Address: College Station. Allendale.
Mich. Estimated construction cost: $1,239.000; first-
year operating cost: $120,000:. revenue: $120.000.
Legal counsel: Bonner, Thompson. O'Connell &
Gaynes. Washinglon; consulling engineer: John E X.
Browne & Associates. Principals: Board of Control of
colleges. Applied 1o be satellite of WGVC(TV) Grand
Rapids. Mich. (ch. 35). Action Oct. 24.

8 Mijwaukee— Wisconsin Voice of Christian Youth
Inc. granted ch. 30 (566-572 mhz), ERP 550 kw (DA),
1070 kw (M) vis.. 55 kw aur., HAAT 960 1. Address:
2712 W. Vilet St., Milwaukee 53208. Estimated con-
struction cost: $190,041: first-ycar operating cost: $50.-
000: revenue $100,000. Applicant is nonstock, non-
profit religious corporation: Robert W Gilman, presi-
dent. Action Oct 21

Licenses

WDLK(AM) Dudeville. Ala.

WDLV{(AM) Pinchurst, N.C.

KPOK(AM) Bowman, N.D.

KZAN(AM) Ogden. Utsh.

KMLE(FM) Chandler. Ariz.

KiDQ(FM) Boise, Idaho.

KORT-FM Grangeville, tdaho.

KLER-FM Orofino. ldaho.

KPND(FM) Sandpoint, Idaho.

*KGLH(FM) Gerlach, Neb.

*KNMI(FM) Farmington, N.M.

KCGL(FM) Centerville, Utah.

*KPCW(FM) Park City, Utah.

WPCB-TV Greensburg, Pa.

Ownership Changes

Applications

® WVHI(FM) Evansville. Ind. (FM: 105.3 mhz. 50
kw [R]. 13 kw [v])—Sceks assignment of license from
Valiey-Hi Broadcasiing Corp 10 Beasley Broadcasting
of Evansville. Ind. for $700.000. Scller: Samucl M
Angel (49%): Ronald E. Goodin (33%). Donald L.
Chagle (10%) and Donald R, Hooe (47%). Angel's
wife, Betty and Chaglc and Goodin own one third each
of WIOE(AM)-WGCV(FM) Port Sti. Joe, Fla. Hooc
has no other broadcast interests. Buyer: George G.
Beasley (95%) and son Brian (5%) Senior Beasley
owns broadcast group whose stations include:
WEFMC(AM)-WOKN(FM) Goldsboro. WINC(AM)-
WRCM(FM) Jacksonville: WWMO(FM) Reidsville,
all North Carolina; WKBX(AM)-WSGF(FM) Savan-
nah, Ga.. and WDMT(FM) Cleveland. He also owns
85% of WGAC(AM) Augusta, Ga . 67 5% of
WMOO(AM)-WBLX(FM) Mobile. Ala. and 60% of
WFAI(AM) Fayetteville, N.C. Brian has no other bus-
iness or broadcast interests. Ann. Oct. 14.

5 WOBS(AM) New Albany. Ind. (AM: 1570 khz. |
kw-D) —Secks transfer of control of S.S.S of Kentucky
from Stanley E Picus et al (100% before. none aficr) (o
Eddie Sears (nonc beforc: 100" afier) Consideration:
$600.000. Principals. Lawrence Picus (49%). son
Stanley (50%) and Stephen S, Macri (1%). Lawrence
owns WEMLE(FM) Forsyth. Ga, and WEHA(AM)
Englewood. Tenn. Stanley and Macri have no other
broadcast interests. Sears is general manager of WBOS
and owns New Albany advertising, public relations and
broadcast consulting firm. He has no othcr broadcast
interests Ann Oct 12,

# WELF(FM) Presque Isle. Me. (FM. 101 7 mhz. 3
kw) —Seeks assignment of licensc from Jack F Sieber
to Weiner Broadcasting for $75.000. Seller: Sieber has
no other broadcast interests Buyer: Allan Weiner
(100%) He is chief enginecr al WEGP(AM) Presque
Islc and has pending application for new AM in Mon-
ticello. Me. Ann. Ocl. 14,

8 WORO(FM) Corozal. PR. (FM: 925 mhz. 50
kw) —Sceks assignment of license from Jose Arturo
Fernundez 10 Catholic Apostolic & Roman Church,
San Juan Archdiocese for $1 million. Seller: Fernandez
has no other broadcast interests. Buyer: San Juan
Archdiocese is governed by Archbishop Luis Cardinal
Aponte Martinez It has no other broadcast interests.
Ann. Oct. 14.

8 KLY X-FM Sioux Falls. S.D. (FM: 93.5 mhz, 3
kw)—Secks assignment of license from Sodak Broad-
casting 1o Thomas E. Ingstad for between $325.-
000-$370,000. Seller: Neil Clarke (80%) and Dennis A.
Mathis (20%). They have sold. subject 10 FCC ap-
proval, KLY X(AM) Sioux Falls to separate buyer
(BROADCASTING, Nov 3) lIngstad owns
KKXL(AM)-KKDQ(FM) Grand Forks, N.D..
KXIC(AM)-KKRQ(FM) fowa City, and KKRC(AM}
Sioux Falls, S.D. He also owns 33.3% of KOVC(AM)
Valley City and KBMU{(AM) Wahpeton. both North
Dakota and KWAD(AM)-KKWS(FM) Wadena. and
KKWB(FM) Breckenridge. all Minnesota. Ann. Oct
14.

Actions

B KFFA{AM) Helena, Ark. (AM: 1360 khz, | kw-
U) —~Granted assignment of licensc from Helena
Broadcasting Co to Delta Broadcasting Co. for $445.-
000 Seller: Sam W Anderson who has no other brouad-
cast interests. Buyer: Jamie M. Howe (76%). Thomas
B McBee (20%) and two others. Howe is Wabash.
Ark., farming consultant. McBec is former announcer
with KATV(TV) Little Rock. Ark. They have no other
broadcast interests. Action Oct, 3

B WCAI(AM) Fort Myers. Fla {AM: 1350 khz, | kw-
D) —Granted transfer of control of station from Lee
Broadcasting (100% before. none after) to Ercona
South Inc {none before: 100% afier). Consideration:
$600,000. Principals: Truman A Morris (50.2%) and
Ronald E. Pierce (25 1%) and wife. Helen (24.7'%).
Lee is applicant for new FM at Fort Myers. Fla. They
have no other broadeast interests. Buyer' Charles H.
Frank and wife, Ethel (50% cach) They own Bellmore,
N.Y.. electronic and optics components sales company.
They have no other broadceast interests. Action Oct 15,

u KIOE(AM) Honolulu. Hawaii (AM: 1080 khz. 5

kw-U) —Granted assignment of license Irom DaKine
Hawaiian Radio Inc to sunbelt Communications for
$1 1 million. Sellcr. Everett James and family. They
have no other broadcast intcrests. Buyer: Franklin
Fried (50%), Jeffrey P Sudikofl and Robert L. Baum
(25% each). Fried owns management consulting firm
in Los Angcles. Sudikofl owns Santa Monica radio pro-
gram production co. Baum is St. Louis, Mo law stu-
dent. He is also vice president of Sudikofl's production
co. They have no other broadcast interests Action Oct.
26.

B KLOQ(FM) Lyons. Kan. (FM: 106.1 mhz, 62 kw,
HAAT: 175 ft) —Granted transfer of control from
Chief Productions Inc. to Thomas L. Rairdon for
$400.000. Seller: C. Kay Hulchinson (51%) and wife,
Elizabeth (49%). They have no other broadeast in-
terests. Rairdon is Hutchinson, Kan., broadcast con-
sultanl. He has no other broadcast interests. Action
Oct. 14.

B WCEN-AM-FM Mt Pleasant, Mich. (AM; 1150
khz. 1 kw-D, 500 w-N: FM: 94,5 mhz, 16 kw)—
Granted transfer of control of Central Michigan Broad-
casters from Raymond C. Cook (27% before: none
after) 1o remaining stockholders (73% before; 100%
after). Consideration: $180,000. Principals: Cook has
no other broadcast inierests. Transferees are: Anthony
Bielawski and S. Franklin Horowitz (37.14%) and
Charles E. Anthony (25.72%). All have had interest in
stations before transfer and are increasing holdings as a
result of transfer of Cook’s shares back into licensee
company. Horowitz has 27.45% interest in WSTR-AM-
FM Sturgis. Mich., and interest in cable system there.
Bielawski and Anthony have no other broadcast in-
lerests  Action Oct. 20.

m KBCC(AM) Cuba, Mo. (AM: 140 1410 khz, (per-
mittee)) —Granted transfer of control of Crawford
Broadcasting from J. Cozart et al (75% before; none
after) 1o Nea! and Gail Stephens (none before;, 75%
after). Consideration: $71,400. Transferors: John
Cozart (25"h), H.C. Packard (16%). Charles A. Kolb
(16%) and James W. Cape (16%). They have no other
broadcast interests. Translerees: Stephenses (married)
who own S&W Drilling Co.. Leasburg, Mo. They have
no other broadcast interests. Action Oct. 8.

m KJEL-AM-FM Lebanon. Mo. (AM: 1080 khz, 250
w-D: FM: 103.7 mhz, 30 kw, HAAT: 255 ft.) —Granted
assignment of licenses from Risner Broadcasting Inc.
to KJEL Inc. for $375.000. Seller: James L. Risner who
has no other broadcast interests. Buyer: John C.
Bussinger, O.L. Cooper. Ronald M. Sewell, Joe H.
Hendricks Sr. and Larry E. Gilpin (20% each).
Bussinger is store manager, Cooper is pharmacist:
Sewell is banker, and Hendricks is owner of title and
abstract office. all in El Dorado Springs, Mo. Gilpin is
account executive with KYTV(TV) Springfield, Mo.
They have no other broadcast interests. Action Oct. 8.

m KTCB(AM)-KMAL(FM) Malden. Mo. (AM: 1470
khz: 1 kw-D: FM: 92,7 mhz, 3 kw, HAAT: 193 f1) —
Granted transfer of control from Richard J. Weithan Lo
Donald and Shelby Jones for $57,000. Seller is retiring.
Buyer Donald is president of Tri County Broadcasters,
licensee of station and wife Shelby is secretary.
Donald’s mother Mary owns 1/6 while his aunt Mabel
owns 1/3 of station. Buver has no other broadcast in-
terests  Action Oct. 3.

Summary of broadcasting 1

FCC tabulations as of Sept. 30, 1980

On air
Licensed STA"
Commercial AM 4.565 3
Commercial FM 3.240 2
Educalional FM 1,076 0
Total Radio 8.881 5
Commercial TV
VHF 518 1
UHF 227 0
Educalional TV
VHF 100 1
UHF 155 2
Tolal TV 998 4
FM Translators 328 0
TV Translators
UHF 2.554 0
VHF 1.348 0

*Special lemporary authorization

Broadcasting Nov 10 1980

CP's CP's

on Total not Total

arr on air on air authorized™*
0 4568 121, 4689
0 3.242 148 3.390
0 1,076 80 1,156
0 8886 349 9.235
0 517 10 527
3 230 87 37
4 105 7 12
5 162 14 176
12 1.014 118 1132
0 329 186 515
0 2554 263 2817
0 1,348 471 1.819

“*includes off-atr licenses



m KDXT(FM) Missoula, Mont. (FM: 93.3 mhz, 43
kw) —Granted assignment of license from Rex K.
Jensen (52% before: none after) to Robert E. Instad
(48% before; 100% after). Consideration: $137.500
plus $198.000 10-year noncompete and consulting
agreement Principals: Jensen has no other broadcast
interests. Ingstad owns KGFX(AM) Pierre. S.D.:
KGRZ(AM) Missoula: WTNT(AM)-WLVW (FM)
Tallahassee. Fla.. KBUF-AM-FM Garden City, Kan.,
80% KKLS(AM)-KKHJ(FM) Rapid City, S.D . and
49% of KKOA(AM) Minot, N.D. Action Oct. 15.

8 KWKA(AM)-KTQM-FM Clovis, N.M. (AM: 680
khz, 500 w-U.; FM: 99.9 mhz, 100 kw)—Granted
assignment of licenses from Creative Communications
Corp. to Curry County Broadcasting Inc. for $350.000
plus $27.000 for covenant not 1o compete. Seller: Nor-
man Pelty, Lyle Walker, Tom Battin and Pauline Ridley
(25% each). They have no other broadcast interests.
Buyer. C. Hewel Jones (85%) and Robert D. Coker
(15%). Jones is F1. Worth, Tex. realtor. Coker is news
correspondent for ABC Radio Network. They have no
other broadcast interests. Action Oct. 24

B KSRC{AM) Socorro, N.M. (AM: 1290 khz, 1 kw-
D) —Granted transfer of control of station from Walter
Shrode (100% before: none afier) to Socorro Com-
munications Inc. (none after) to Socorro Communica-
tions Inc. (none before; 100% after). Consideration:
$185.000 plus $20,000 noncompete agreement. Prin-
cipals: Shrode has no other broadcast interests. Buyer:
Manual M Olguin and family. He is congressional staff’
consultant, Washington. They have no other broadcast
interests. Action Oct. 17,

8 WKAL-AM-FM Rome, N.Y. (AM: 1450 khz, | kw-
D, 250 w-N: FM: 95.9 mhz. 3kw) —Granted transfer of
contro! of station from Maurer Broadcasting Corp.
(100% before; none after) to Wooster Republican
Printing Co. (none before; 100% after). Consideration:
$540.000. Principals: Jackson B. Maurer and family
who have no other broadcast interests. Buyer: Albert B.
Dix and family who own chain of daily and weekly
newspapers in Ohio and Kentucky. They also own
WWST-AM-FM Wooslter, Ohio; WRAD(AM)-
WRIQ(FM) Radford, Va.. and WTBO(AM)-
WKGO(FM) Cumberland, Md. Action Oct. 20.

B WCSL(AM) Cherryville, N.C.. (AM: 1590 khz, 500
w-D) —Granted assignment of license from Mark
Media Inc. 1o Spirit Publications Inc. for $400,000.
Selter: J. Ardell Sink (75%) and his wife, Remelle
(25%). They also own WKYL(AM) Burnsville, N.C.,
and WPKZ(AM) Pickens, S.C. Buyer: Michael S.
Jones. publisher of weekly newspaper and recording
studio in Cherryville. He has no other broadcast in-
terests. Action Oct. 3.

B WFAR(AM) Farrell-Sharon-WFAR-FM
Sharpsville. both Pennsylvania: (AM: 1470 khz. | kw-
D. 500 w-N; FM: 95.9 mhz, 3 kw, HAAT" 285 ft.) —
Granted assignment of licenses from estate of Sanford
Schafitz to Broadcast Service Communications Inc. for
$603.750. Seller has no other broadcast interests.
Buyer is owned by Robert Kassi, president, and 14
others. Kassi is former owner of WKYX(AM) Utica-
WYUT(FM) Herkimer, both New York. He has no
other broadcast interests. Action Oct. 8.

B WBRE-AM-FM Wilkes-Barre, Pa. (AM: 1340 khz,
1 kw-D, 250 w-N; FM: 98.5 mhz, 6.9 kw; HAAT: 1,179
fl.) —Granted assignment of licenses from WBRE
Radio Inc. 10 Donald Wilks and Michael Schwartz
(50% each) for $850,000. Seller is owned by David
Baltimore and family, who also own WBRE-TVY
Wilkes-Barre. Wilks and Schwartz own WIXY(AM)-
WAQY (FM) Springfield and WKZE-AM-FM Orleans
(Cape Cod), both Massachusetts, and two-thirds of
WPET(AM) Greensboro, N.C. They are also appli-
cants for new UHF in Middletown, Conn. Action Oct.
9

& WTWF(FM) Moncks Corner, S.C. (FM: 105.5
mhz, 3 kw)—Granted assignment of license from
Double R Broadcasting Inc. to Nuance Corp. for $325.-
000. Seller: Betty Roper and Carl Roach (50% each).
Roper owns WYMB(AM)-WTWE(FM) Manning,
S.C. Roach has no other broadcast interests. Buyer: 1.S.
Leevy Johnson (44.3%), J. Wade Degraffenreidt
(29.1%) and Elliott E. Franks [l (26.6%). Johnson is
member of South Carolina House of Representalives.
and Columbia, S.C., attorney. Degraffenreidi owns and
operates Carrboro. N.C. car wash. Franks is general
manager of WOIC(AM) Columbia, which buyer group
owns. Action Oct. 20.

8 WQKI(AM) Matthews, S.C.. (AM: 710 khz, 1| kw-
D) —Granted assignment of license from Central
Carolina Broadcasting Corp. 10 Radio Four Broadcast-
ing Inc. for $285,000. Seller is owned by Richard King

and family who have no other broadcast interests.
Buyer is owned equally by Robert Newsham and Henry
Chassee. Newsham is sales manager of WRLM(FM)
Taunton, Mass. Chassee is Lakeville, Mass., banker.
They have no other broadcast interests. Action Oct. 2}

m KEES(AM) Gladewater, (Longview) Tex. (AM:
1430 khz, S kw-D, 1 kw-N. DA-N) —Granted assign-
ment of license from Ormand L. Kimbrough 10 Atta-
way Investment Corp. for $450.000. Kimbrough has no
other broadcast interests. Buyer: Wesley Atlaway
(president) and family. They own chain of small
weekly newspapers in Houston area. They have no
other broadcast interests. Action Oct. 20.

B KLUE(AM) Longview Tex.. {AM: 1280 khz. | kw-
D) —~Granted assignment of license from Radio
Longview Inc. to McLarty Communications Inc. for
$25.000. Seller is owned by H.A. Bridge Jr. (20%),
wife, Jo Ann (30%), Edwin Mahone and wife, Mildren
(25% each) They also own KMHT-AM-FM Marshall,
Tex Buyeris owned by Thomas F McLarty (50%) and
brother, Francis, and wife, Nan (50% jointly}. They
operate family-held company that owns Ford dealer-
shipsin Hope, Ark..and Texarkana. Tex. They have no
other broadcast interests.

m KMAC(AM)-KISS(FM) San Antonio. Tex.. (AM:
630 khz, 5 kw-U; FM: 99.5 mhz, 12.9 kw, HAAT: 570
ft.) —Granted assignment of licenses from The
Walmac Co to Capitol Broadcasting Inc. for $4.65
million. Seller: Estate of Howard Davis. His widow,
Maidell, is executrix of estate. It has no other broad-
cast interests. Buyer: Raleigh, N.C.-based group owner
of one AM, 1wo FM’sand one TV and sports magazine
and weekly newspaper publisher, owned by James F
Goodmon (48.87%). brother Ray (20.27%), estate of
A.J. Fletcher (21 28%) and 10 others. James Good-
mon is president and chief executive officer of Capitol
Broadcasting Ray Goodmon is Raleigh attorney. Ac-
tion Oct. 21.

m KCAS(AM) Slaton, Tex. (AM: 1050 khz, 250 w-
D —Granted transfer of control of station from Mrs.
Elmer E Smith (100% before: none after) to Star of the
Plains Broadcasting Inc. (none before: 100% after).
Consideration: $35,000. Principals: Smith has no other
broadcast interests. Buyer Jerome Orr and wife,
Margie (50% each) Orr is vice president of
KELD(AM)-KAYZ(FM) El Dorado, Ark. Margie is
junior high school teacher in Hobbs, N.M. Action Ocl.
17.

8 KSVC(AM)-KIJMC(FM) Richfield, Utah (AM:
980 khz. 5 kw-D: FM: 93.7 mhz. 24 kw)—Granted
transfer of control of stations from James G. Clawson
(100% before: none after) to Brent T. Larson (none
before: 100% after). Consideration: $235.000 including
$20.000 covenant not to compete. Principals: Clawson
has no other broadcast interests. Larson owns KUUZ-
FM Nampa, [daho and 51% of KOOS(FM) North
Bend, Ore. He is applicant for new FM at Rock
Springs, Wyo. He has sold interests in KXA(AM)
Seattle and KCKO(AM) Spokane, Wash. (BROAD-
CASTING. Oct. 6) and KODL(AM) The Dalles, Ore.
(BROADCASTING, March 10). Action Oct. 15.

® WCVR Randolph. Vi. (AM: 1320 khz, 1 kw-D)—
Granted assignment of license from Alfred W. Hiil
(trustee) to Edward H. Stokes for $250,000. Seller: Hill
is 12% owner of WOCB{(AM)-WSOX(FM) West Yar-
mouth, Mass., WDOS(AM)-WSRK(FM) Oneonta,
N.Y., WLNH-AM-FM Laconia. N.-H., WTMA(AM)-
WPX1(FM) Charleston, S.C. and WCMF(FM)
Rochester, N.Y Stokes is executive director of Califor-
nia Public Broadcasting Commission (Sacramento).
He has no other broadcast interests. Action Oct. 14,

Facilities Changes

FM applications

& KNUJ-FM New Ulm, Minn.—Seeks CP to increase
ERP to 100 kw. HAAT- 358 f1.. and make changes in
ant. sys. Ann. Oct. 30.

m KNEB-FM Scotisbiuff, Neb.—Seeks CP 10 change
TL to 11 mi. S. of ScottsblufT on state highway No. 17;
increase ERP to 100 kw: HAAT to 680 ft., and make
changes in ant. sys. Ann. Oct. 30.

® KRIZ(FM) Roswell, N.M.—Seceks CP 1o increase
ERP 10 100 kw; HAAT 10 353 f1., and make changes in
ant. sys, Ann. Oct. 30.

. WDWN(FM) Auburn, N.Y.—Seeks CP 10 increase
ERP 10 250 W: HAAT 10 88.6 ft. Ann. Oct. 30.

m WCCE(FM) Buies Creek, N.C.—Seeks CP to
change freq. to 88.5 mhz: change TL to Hwy. 210, 1.33
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mi. N. of Lillington, N.C., specify RC as Science Hall
at Campbell University, Buies Creek: increase HAAT
10 300 ft.: change TPO, and make changes in ant. sys.
Ann. Oct. 29.

B WSMC-FM Collegedale, Tenn.—Seeks CP 1o
change frequency to 90.5 mhz. Ann. Oct. 30.

m KJKJ(FM) Logan. Utah—Seeks CP to change TL
to Cal Mountain near Logan, specify RC 21-B W.
Center Logan, increase ERP to 34 kw, HAAT to 2,038
feet, and make changes ifi ant. sys. Ann. Oct. 29.

TV application

B WATU-TV Augusta, Ga.—Seeks CP o change ERP
to 933 kw vis., 93.3 kw aur., change type lrans., lype
ant.. make changes in ant. structure; and HAAT to
1,590 fi. Ann. Oct. 28.

AM action

8 KTIM(AM) San Rafael, Calif. — Dismissed applica-
tion for CP 1o change TL to St. Vincent's School, 4900
Highway 101, San Rafael. (BP-800312AK). Action
Sept. 30.

® WHVL(AM) Hendersonville. N.C.—~Granted CP
o increase power to 5 kw; and make changes in ant.
sys. (BP-791119A1). Action Sept. 26.

m KRMG(AM) Tulsa, Okla.—Dismissed application
for CP to specify reduced theoritical RMS for D and N
operation and specify MEOV’s, correct co-ordinates
(BP-21.105). Action Sept. 30.

® KAMX(AM) Albuquerque, N.M.—Granted CP to
make changes in ant. sys., change type of trans., and
increase height of tower; condilions (BP-790912AF).
Action Sept. 30.

8 WZYX(AM) Cowan, Tenn.—Granted CP to in-
crease poweér o 5 kw (BP-790920AG). Action Oct. 6.

® WTIS(AM) Jackson, Tenn, — Dismissed application
for CP to install new trans. (BP-20.806). Action Sept.
30.

® WEPG(AM) South Piusburgh, Tenn.—Granted
CP to increase power 10 | kw (BP-791030AD). Action
Sept. 30.

m WJ]JJ(AM) Christiansburg, Va.—Granted CP toin-
crease power 10 2.5 kw (BP-790817AD). Action Oct. 7.

FM action

8 *WRFG(FM) Atuanta—Granted CP 1o increase
ERP 24.5 kw: install new type ant.; and make changes
in ant. sys. (BPED-781205AB). Action Sept. 29.

m WEXE(FM) Columbus, Ga.—Granted CP to
change TL to 11th Ave. and 7th Place, Phoenix City,
Ala.. change SL and RC to 115 I4th St., Columbus;
decrease ERP to 2.5 kw; increase ant. height to 290 ft.;
and change TPO (BPH-800307AG). Action Oct. 3.

® KJYE(FM) Kailua, Hawaii—Granted CP to in-
crease ERP to 75 kw: conditions (BPH-800520AF).
Action Oct. 3.

& WCNB-FM Connersville, Ind. —Granted CP to in-
crease ERP to 20 kw; ant. height 275 ft.; and change
trans. (BPH-800402AF). Action Oct. 3.

m *WOES(FM) Ovid-Elsie, Mich. —Granted CP toin-
stall new ant., make changes in ant. sys. (increase
height): change ERP .55 kw, ant. height 170 ft.; condi-
tions (BPED-790214AF). Action Oct. .

® KNUJ-FM New Ulm. Minn.—Granted CP to in-
crease ERP 10 100 kw, ant. height 360 f1., and make
changes in ant. sys. (BPH-791107AC). Action Oct. 20.

m WTYX(FM) Jackson, Miss.—Granted CP to make
changes in ant. sys.. change TL to Beasley Rd., .3
miles W. of North State St., Jackson; change type trans.
and ant.. increase ERP 100 kw decrease ant. height 36C
ft.., and change TPO; conditions (BPH-800527AQ)
Action Oct, 3.

B KOZZ(FM) Reno. Nev.—Granted CP to change TL
to McClellan Peak. .38 mile W. of Tel, Co.. Relay
Station Nevada: increase ERP 80 kw, ant. height 2,120
ft.., and make changes in ant. sys. (BPH-791217AJ).
Action Ocl. 1.

® *WDAV(FM) Davidson, N.C.—Granted CP tc
make changes in ant. sys. and change TL to on’ NC
115. 2 1/2 miles S.E. of Cornelius, N.C.
(BPED-800304AP). Action Oct. 3.

B *WCSB(FM), Cleveland, Ohio—Granted CP to in-
crease ERP to .63 kw, ant. height 190 ft.; and install
new lype trans. (BPED-790122AJ). Action Oct. I.

B *WARC(FM) Meadville, Pa.—Granted CP to in-
crease ERP 1o .115 kw: ant.height 175 f1., install new
ant., and make changes in ant sys
(BPED-790731AC). Action Oct. 1.
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u WOFM(FM), Greenville, Tenn.—Granted CP 10
change TL to Greystone Mountain, Greenville: ant.
height 1,090 ft., and make changes in ant. sys., condi-
tions (BPH-791015AW) . Action Oct. 1.

® KWIQ-FM, Moses Lake, Wash.—Dismissed ap-
plication for CP 10 make changes in trans. line
(BPH-10953), Action Oct. 2.

TV action

8 KRDO-TV Colorado Springs — Application granted
for authority to operate trans. by RC from 399 S. 8th
St., Colorado Springs. Action Oct. 15.

m *KTIN(TV) Fort Dodge, lowa— Application
granted for authorily to operate trans. by RC from
KDIN-TV, approximately 1 mi. S. of Alleman, lowa.
Action Oct. 16.

B *KYIN(TV) Mason City, lowa— Application
granted for authorily to operate trans. by RC from
KDIN-TV, approximately 1 mi. S. of Alleman, lowa.
Action Ocl. 15.

B WBRZ(TV) Baton Rouge— Application granted for
authority to operate trans. by RC from 650 Highland
Rd., Baton Rouge. Action“Oct. 15.

& KTMA-TV Minneapolis— Application dismissed
for authority to install subscription television equip-
ment. Action Oct. 15.

m KTVM-TV Butie, Mont.—Granted request to oper-
ate aux. trans. by RC from KECI trans. (BRC-
CT-800716KE). Action Sept. 23,

8 KOAT-TV Albuquerque, N.M.—Application
granted for authorily to change SL to 3801 Carlisle
Blvd. N.E., Albuquerque, and operate trans. by RC
from SL. Action Oct. 15.

® WPTE-TV Durham, N.C.— Application granted for
authority to operate trans. by RC from 410 S. Salisbury
St.. Raleigh, N.C. Action Oct. 15.

% WEMY-TV Greensboro, N.C.—Application
granted for authority to operate trans. by RC from
Phillips Ave. and White St., Greensboro. Action Oct.
15.

8 *WGTE-TV Toledo, Ohio—Granted CP to change
ERP to 912 kw, MAXERP 1000 kw, ant. height 1,050
fi. (BPET-790604KF). Action Sept. 26.

B KCEN-TV, Temple, Tex.—Granted CP to decrease
ERP to 10 kw aur; change TL 10 2.4 miles S.E. of Eddy,
Tex., and ant. height 1o 1,866 ft. Action Sept. 22.

B KTVX(TV) Salt Lake City — Application granted for

authority 1o operate trans. by RC from 1760 Fremont
Dr., Salt Lake City. Action Ocl. 15.

B WLYJ(TV) Clarksburg, W.Va.— Application
granted for authority 1o change SL 10 775 W. Pike St.,
Clarksburg, and operate trans. by RC from SL. Action
Oct. IS,

In Contest

FCC decision

® Sioux Falis, S.D. (Northwestern College. Midwesti
Radio Corp., and WXYZ Inc.) AM Proceeding:
Authorized Northwestern to increase power of KNWC
from 1 kw to 2.5 kw. FCC denied petitions to deny filed
by Midwest Radio Corp., licensee of KWYR Winner,
S.D., and WXYZ Inc. licensee of WX YZ Detroit, both
of which said KNWC's proposal would cause inter-
ference in their service areas. FCC analysis showed
proposed increase would nol create new areas of over-
lap, as Midwest contended. FCC analysis also showed
KNWC nighttime array not as unstable as WXYZ con-
tended, and with appropriate monitoring, maintenance
of authorized pattern can be achieved. Action Sept. 10.

Procedural rulings

® Redding, Calif. (FM Proceeding: BC Docs.
80-222-23) — ALJ Joseph Chachkin granted motion by
Redding FM Communications for leave 1o amend its
application to reflect extension of Redding’s bank loan
commitment (Action Oct. 17); granted motion by Red-
ding for summary decision and resolved the financial
issue and issue regarding hiring and promotion prac-
tices in its favor, over Colgan FM Communications
Corp. Action Ocl. 21

® Columbus, Ohio (TV Proceeding: BC Docs.
78-395-96) —Chief, office of opinions and review
granted petition by Commercial Radio for leave 10
amend its application to reflect that on Oct. |
Wilmington Channel 61 Inc. filed application for new
commercial UHF television station on channel 61 at

Wilmington, Del., Commercial Radio principals and
stockholders have various interests in Wilmingion
Channel 61 Inc. and that on Sept. 12 representatives of
Chesapcake Television Inc. and WBFF Television
Corp. notified FCC of their agreement to withdraw par-
ties’ application for voluntary assignment of license of
TV Station WBFF (ch. 45) Baltimore, Md., various
Commercial stockholders hold interests in Chesapeake
Television: and granted petition by Christian Voice for
leave to amend its application to reflect that Christian
Voice trustee O. Carl Sullivan was a defendant in two
lawsuits, the Court of Common Pleas, Muskingum,
Ohio, issued opinion in favor of plaintiffs and permit-
led plaintiffs to retain $4,160 in installment payments
from defendant Sullivan, suit was based on a regl estate
instaliment contract which the Court ruled as void and
that Sullivan. defendant in unreiated civil suit (0
recover indebtedness, has entered inlo settlement
agreement with parties in Gulf Oil Corp. v. Sullivan.
Action Ocl. 24.

m Casper. Wyo. (FM Proceeding: BC Docs.
80-43-44.) — ALJ Joseph Stirmer granted joint petition
by Energy Capitol Broadcasting Inc. and Wyomedia for
approval of agreement and dismissal of application, ap-
proved reimbursement of $27,542.99 1o Energy
Capitol, dismissed Energy Capitol’s application with
prejudice, granted Wyomedia's application and termi-
nated proceeding. Action Oct. 22.

Designated for hearing

B Santa Ana, Calif —International Panorama TV Inc.
(KTBN-TV) and Saddleback Broadcasting Co., for
change in existing facilities and for new TV, respec-
tively, al Santa Ana, to determine International’s
ascertainment efforts; which application would better
serve public interest; and which application should be
granted (BC Docs. 80-655-56). Ann. O¢t. 27.

Allocations

Action

B El Paso, Tex.—In response Lo joint pelition by El
Paso Public Television Foundation and Marsh Media
of El Paso exchanged reservation for noncommercial
educational use from ch. 7 to ch. 13 at El Paso,
modified license of KCOS(TV), licensed by El Paso
Public Television Foundation. (o specify operation on
ch. 13 instead of ch. 7 and modified license of KVIA-
TV, licensed by Marsh Media. 1o specify operation on
ch. 7instead of ch 13 (BC Doc. 80-72). Action Oct. 21

Translators

UHF applications

& Phoenix—Neighborhood TV Co. seeks CP for new
UHF translator on ch. 55 (TPO: 100w, HAAT: 115 ft.)
to rebroadcast indirectly KUSK(TV) Prescotl, Ariz.
Ann. Oct. 30.

@ Denver—Neighborhood TV Co. seeks CP for new
UHF translator on ch. 60 (TPO: 100w, HAAT: 90 ft.)
to rebroadcast indirectlly KUSK(TV) Prescott. Ariz.
Ann. Oct. 30.

® Louisville, Ky.—Neighborhood TV Co. seeks CP
for new UHF translator on ch. 66 (TPO: 100w, HAAT"
130 f1.) to rebroadcast indirectly KUSK(TV) Prescolt,
Ariz. Ann. Oct. 30.

m New Orleans—Neighborhood TV Co. seeks CP for
new UHF translater on ch. 55 (TPO: 100w, HAAT: 423
fi.) to rebroadcast indirectly KUSK(TV) Prescott,
Ariz. Ann. Oct. 30.

® Minneapolis/St. Paul—Neighborhood TV Co. seeks
CP for new UHF t(ranslator on ch. 58 (TPO: [00w,
HAAT: 55 ft.) to rebroadcast indirectly KUSK(TV)
Prescott, Ariz. Ann. Oct. 30.

® Kansas City—Neighborhood TV Co. seeks CP for
new UHF translator on ch. 29 (TPO: 100w, HAAT: 440
ft.) to rebroadcast indirectly KUSK(TV) Prescott,
Ariz. Ann. Qct. 30.

® St Louis, Mo.~Neighborhood TV Co. seeks CP for
new UHF translator on ch. 56 (TPO: (00w, HA AT: 484
fi.) to rebroadcast indirectly KUSK(TV) Prescott,
Ariz. Ann. Oct. 30.

& Portland, Ore. —Neighborhood TV Co. seeks CP for
new UHF translator on ch. 59 (TPO: 100w, HAAT: 247
fl.} to rebroadcast indirectly KUSK(TV) Prescott,
Ariz. Ann. Oct. 30.
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® Houston— Neighborhood TV Co. seeks CP for new
UHF transiator on ch. 61 (TPO: 100w, HA AT: 609 f1.)
to rebroadcast indirectly KUSK(TV) Prescotll, Ariz.
Ann. Oct. 30.

® Norfolk, Va.—Neighborhood TV Co. seeks CP for
new UHF translator on ch. 65 (TPO: 100w, HAAT:
1,027 f1.) 10 rebroadcast indirectly KUSKI(TV)
Prescott, Ariz. Ann. Oct. 30.

® Mijlwaukee — Neighborhood TV Co. seeks CP for
new UHF translator on ch. 58 (TPO: 100w, HAAT;
587.6 ft.} 1o rebroadcast indirectly KUSK(TV)
Prescott, Ariz. Ann. Oct. 30.

VHF applications

® Gate City and Weber City, both Virginia— Holston
Valley Broadcasting Corp. seeks CP for new VHF
translator on ch. 7 (TPO: lw, HAAT: 80 ft.) 1o rebroad-

Services

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monitors Repaired & Certified
103 S. Market St.

Lee’s Summit, Mo. 64063
Phone (816) 524-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM.-TV
445 Concord Ave.
Cambridge, Mass 02138
Phone (617) 876-2810

DOWNTOWN COPY CENTER
FCC Commercial Contractor
AM-FM-TV & NRBA lists—tarift

updates-search services-mailing
lists, C.B., Amateur, etc.
1114 21st St,, N.W,,
Wash., D.C. 20037 202 452-1422

AERONAUTICAL CONSULTANTS
Tower Location/Height. Studres
FAA Negotatwons
JOHN CHEVALIER, JR.

AVIATION SYSTEMS
ASSOCIATES, INC.

1650 So Pacific. Coast Hwy
Redondo Beach, CA 90277

{213) 3782281

d31awWorldia
AMeFM o TV
Directories
Allocation Studies
1302 18th St, N.W.,, Suite 502
Washington, D.C. 20036
(202) 296-4790

CENTURY ENERGY SYSTEMS
Radio, Technical Services Group
* CONSTRUCTION MGMT.

o FIELO ENGINEERING
* AM-FM MEASUREMENTS
* AUOIO ENHANCEMENT
Box 1241, San Luis Obispo, CA 93406
(805) 544-7944 ¢+ AFCCE Assoc. Member




Professional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandna, Virginta 22314
(703) 642-4164

EDWARD F., LORENTZ
& ASSOCIATES
Edward F. Lorentz, P.E.
Charles |. Gallagher, PE.
1334 G St, NW., Suite 500
Washington, D.C. 20005
(202) 3471319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th 8t., N.W,, Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T. JONES ASSOCS.

(Formerly Gautney & Jones)

CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W,, Suite 606
Washington, D.C. 20005
(202) 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.

(301) 589-8288

THOMAS B. SILLIMAN, P.E.

(812) 853-9754

Member AFCCE

Moffet, Ritch & Larson, P.C.

(Formerty Siliman Motlet § Kowaiski. P C |
CONSULTING ENGINEERS

1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500

Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr, P.E.

P.0. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr., Silver Spring. Md..

(301) 384-5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Sutte 400
1730 M St. Nw. {202) 659-3707
Washington, DC 20036

Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFCCOE

VIR JAMES

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computenzed Frequency Surveys

4940 E. 39th Ave.— 80207
(303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineening Consuitants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57th Street
New York, New York 10019
(212) 246-3967

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
aonsu[ﬁng fngingau
€934 A N. University
Peoria, lllinois 61614

(309) 692-4233
Member AFCCE

MATTHEW |. VLISSIDES, PE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications.
Inspections, Supervision of Erection

7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703) 356-9504

Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
5218

7
Computer Aided, Design & Allocation Swudies
Field Engineering,

(214) 321-9140
Member AFCCE

RADIO ENGINEERING CO.
Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD

ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NGRWOOD J. PATTERSON

(805) 688-2333
Serving Broadcasters over 35 years

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvanig Ave.. NW
Washington, D.C. 20006
525 Woodward Avanue
Bloomfield Hills, MI 48013
Tel (313) 6426226 (202)°293-2020

Member AF(_ L

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Eng; to Educa-
tion and Industry specializing in instruc-
tional and broadcast television, cable dis.
tribution, sound reinforcement, to meet
short and long range needs of engineering
and the objecti of t

POHTS ENGINEERING
301 South Allen St —Suite 301
State CcoHege, PA 16801 814/234-9090
Member AFCCE

FIELD ENGINEERING SERVICES

Specializing in Small Market AM-EM TV
Design-Installation-Maintenance Com.
plete system overhaul, update, checkout.
proofs, diagramming, Instr Book, equip-
ment inventory. .
REALISTIC RATES ON A REGULAR OR
ONE-TIME BASIS.
Templeton, Cahfornia 93465 Phone
805-466-8837/24 hrs. ‘MEMBER: SMPTE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directional Array and
Feeder System Design, Analysi$, and
Bandwidth Optimization
Applications - Field Enqineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670
(916) 366-7666




cast directly WKPT-TV Kingsport, Tenn. Ann. Qct. 30.

B Pennington Gap, Va.—Holston Valley Broadcasting
Corp. seeks CP for new VHF translator on ch. 4 (TPQO:
1 w, HAAT: S0 ft.) 10 rebroadcast directly WKPT-TV
Kingsport, Tenn. Ann. Oct. 30.

UHF action

m K27AD Tucson, Ariz.—Roadrunner TV Limited
Partnership granted CP for new UHF translator on ch.
27 (TPO: 1000w, HAAT: 50 ft.) to rebroadcast directly
KZAZ(TV) Nogales, Ariz. Action Qct. 3.

B K56BQ Frederick, Okla.—Oklahoma Educational
TV Authority granted CP for new UHF translator on
ch. 56 (TPO: 100 w, HAAT: 215 f.) 10 rebroadcast in-
directly KWET(TV) Cheyenne, Okla. Action Oct. 3.

® K38AH Ukiah, Ore.—Blue Mountain granted CP
for new UHF translator on ch. 38 (TPO: 20 w, HAAT:
15 f1.) to rebroadcast indirectly KPTV Portland, Ore.
Action Oct. 3.

8 K62BL Orangeville, Utah—Emery County granted
CP for new UHF translator on ch. 62 (TPQ: 100w,
HAAT: 18 f1.) (o rebroadcast directly KBYU(TV)
Provo, Utah. Action Oct. 3.

Cable

® The following cable registrations have been filed:

| Storer Cable of Conneclicut Inc. for New Haven,
Conn. (CT0049) add signal.

® Telecable of Columbus Inc. for Columbus, Ga.
(GA0063) add signal.

B Rock River Cablevision for Rock Falls, Sterling,
Coloma, Hopkins, and Mount Morency, all lilinois
(IL0059, 062, 061, 058, 095, 129) add signal.

® Clinton Cablevision for Morrison, Erie, Fulton,
Prophetstown, Albany, and Savanna, all [llinois
(IL0329, 333, 250, 332, 331, 330) add signal.

® Clinton Cablevision for Clinton, Camanche, and
DeWitt, all Towa (1A0033, 062, 101) add signal.

® Community TCI of Kansas Inc. for Leavenworth,
Kan. (KS0077) add signal.

® Feizer Broadcasting Co. for Kalamazoo, Portage,
Parchment, Oshtemo, Cooper, and Comstock, all
Michigan (MI10039, 094-099) add signal.

® Taney Co. Cablevision for Branson and Hollister,
both Missouri (MOO0048, 229) new system.

® Central Cable Service Inc. for Geneva,
(NEO0071) new system.

B Cablevision of New Jersey for Norwood, Northvale,
and Haworth, all New Jersey (NJ0449-051) new
system.

Neb.

® Sammons Communications of New Jersey Inc. for
Hopatcong, Victory Gardens, Parsippany-Troy Hill,
Mountain Lakes, Mount Arlington, Rockaway, Boon-
ton, and Jefferscn, all New Jersey (NJ0142, 154, 120,
121, 167, 175, 242, 243) add signal.

®m Masa Cable Inc. for Raton, N.M. (NM0016) new
syslem.

® Columbia Cablevision of Westchester Inc. for Hast-
ings, N.Y. (NYO868) new system.

B Cablecom General Inc. for Hobart, Okla. (OK0016)
add signal.

® Com West Inc. for Marlow, Okia. (OK0077) add sig-
nal.

® Southern Oregon Broadcasting Co. for Grants Pass,
Josephine, Klamath Falls, Klamath, Medford. Ash-
land, Phoenix, Talent, Jacksonville, Eagle Point,
Central Point, ard Jackson, all Oregon (OR0110, 104,
114, 102, 117, 103, 122, 126, 113, 107, 106, 105) add
signal.

@ Jjohnstown Cable Television for Daiseytown, Pa.
(PA1900) new system.

® Oxford Valley Cablevision Inc. for Upper
Southampton and Tulleytown, both Pennsylvania
(PA 1898, 99) new system.

8 Oxford Valley Cablevision Inc. for Falls, Mor-
risville, Bensalem. Warminster, and Lower
Southampton, all Pennsylvania (PA0089, 1578, 1096,
1112, 1111) add signal.

8 Acton CATV Inc. for Alpine, Utah (UT0056) new
system.

8 EMCO CATV Inc. for Manchester, Vt. (VT0036)
add signal.

® Warner Amex Cable Communications Inc. for Fort
Monroe, Va. (VA0243) new system.

® Metrovision of Wisconsin Inc. for
Falls, Wis. (WI0233) new system.

® Midwest Radio Television Inc. for Rice Lake, Wis.
(W10034) add signal.

Menomonee

Satellites

® Based on FCC 1abulations announced Sept. 2 there
are 4,364 licensed earth stations. Approximately 3,800
are receive-only with remainder being lransmit-
receive. Receive-only earth stations are not required to
be licensed with FCC (BROADCASTING, Oct. 22,
1979). FCC estimates that ratio of unlicensed to
licensed receive-only stations is approximately 3 to |

Applications

® Hollywood, Calif. —Satellink of America, Inc. (11
m: S-A; E2565).

® Los Angeles—Satellite Business Systems (5.5 m;
Hughes Aircraft; E2619).

& Sacramento, Calif. —Satellite Business Systems (5.5
m; Hughes Aircraft, E2649).

B Atlanta—Satellite Business Systems (5.5 m: Nippon
Electric Co.; E2620).

m Philadelphia—Satellite Business Systems (5.5 m:
Nippon Electric Co.; E2648).

B Barceloneta, PR. American Satellite Co. (10 m; S-
A E2643).

®m Austin, Tex.—Satellite Business Systems (7.6 m,
Nippon Electric Co.; E2618).

m Bren Mar, Va.—Mulual Broadcasting Systems (11
m; S-A; E2651).
Grants

® Heritage Communications Inc., Red Bay, Ala.—
E2497.

B Communications Systems Inc.,
E2451

m Six Star Cablevision of Pomona, Pomona, Calif —
E2480.

® Cox Cable Communications Inc., Atlanta—E2511.

Vernon, Ala.—

® (Clearwater Communicalions, Pierce, ldaho—
E2534.

® Sangamon Cablevision for Carollton, Roodhouse,
and Petersburgh, all Hlinois—E2539, E2542, E2535.

& Gibson Cable TV Inc., Owensville, Ind. —E2519.
B8 Videolndiana Inc., Indianapolis—E2534.

B Warner Amex Cable Communications Inc., Scot-
tsburg, Ind. —E2517.

m Word of Joy Inc., Swayzee, Ind. —E2467.

® Bee Line Inc., Madison, Me. —E2514.
m Liberty TV Cable Inc., Feenville, Mich.—E2542.
® Booth American Co., Glen Lake, Mich.—E2540.

B Cox Cable Communications Inc., Owosso, Mich. —
E2523.

8 Heritage Communications Inc., Charleston, New
Albany, and Summer-Tutwiler, all Mississippi— E2498,
2501, 2496.

® Warner Amex Cable Communications Inc., Har-
risonviile, Mo.—E2516.

B TV Transmission Inc., Fremont, Neb.—E2470.
& Central Cable Corp., Schuyler, Neb.—E2531.
B Tele-Vue Cable TV, Ord, Neb. —KZ99,

® White Sands Cable Co., White Sands, N.M.—
E2524,

B Newchannels Corp., Cooperstown and Syracuse,
both New York—E2512, 2510.

B Madison Cablevision Inc., Morganton, N.C.—
E2380.

B Golden West Broadcasters, Oklahoma City —E2530.

® Netarts Television Cable Inc., Brickyard, Ore.—
E2520.

B American Television and Communications, Union,
Ore.—E2494,

B Astro Cablevision Corp. Coraopolis, Pa.—E2508.
8 Home Vue Cable TV, Doylestown, Pa. —E2513.
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® TV Cable of Frisco Inc., Frisco, Tex.—E2528.

B TV Cable of Highland Village Inc., Village. Tex.-
E2527.

B Iraan TV Cabie, Iraan, Tex.—E2518.

® Atascosa County Cable TV Inc., Pleasanton, Tex.-
E2515.

& TV Cable of Trinity Inc., Trinity. Tex. — E2509.

B Communications Technology, Bren Mar, Va.-
E2505.

8 Cox Cable Communications Inc. Hopewell and Noi
folk, both Virginia—E2521, 22
B Davis Communications Inc.,
E2526.

® Potomac Valley Television Co., Romney, W. Va.-
E2541.

Cheney, Wash.-

Call Letters
Applications
Call Sought by
New AM’s
WRID Ridge Communications Inc., Homer City, Pa
WADJ NorLin Broadcasters Inc., Somerset, Pa.
New FM'’s
*KCBR South County Community College District-
Chabot College, Hayward. Calif
WSCL Sterling Broadcasting Corp., Augusta, Me.
WGTF Home Service Broadcasting Corp.,
Nantucket, Mass.
*KHCS-FM Ixoye Productions Inc Round Rock, Tex.
New TV's
WAVQ Hess Broadcasting Corp., Mobile, Ala
WKNA Southern Broadcasting Corp., Melbourmne, Fla.
Existing AM’s
WACZ WLBZ Bangor. Me.
WMZK WJLB Detroit
KKAM KSAX Lubbock. Tex
KFwWY KDFL Sumner, Wash
Existing FM’s
wJQy WTUX Chickasaw, Ala
WLS-FM WRCK Chicago
WILB WMZK Detroit
Existing TV's
KSEE KMJ-TV Fresno. Caljf.
‘WRET-TV WRTS-TV Spartanburg, S.C.
Grants
Cajl Assigned to
New AM
wSsvQ Harrogate Radio Co., Harogate, Tenn.
New FM's
“WVUA-FM University of Alabama, Tuscaloosa
‘WOMR Lower Cape Communications Inc.,
Provincetown. Mass
New TV's
WGTR-TV 66 Corporation, Marlborough Mass
WGGN-TV Chnistian Faith Broadcast Inc.. Sandusky,
Ohio
WRHP-TV Neighborhood Communications Corp..
Richmond, Va
Existing AM's
KOSC KEMM Marshfield, Mo
KWIP KROW Dallas, Ore
WKRZ WBRE Wilkes-Barre, Pa,
WMKE WBCS Milwaukee
Existing FM’s
KOSC-FM KEMM-FM Marshfield, Mo
WKHK WRVR New York
WRAX WAKM Bedford, Pa.
WSEG WMDI McKean. Pa
WHKRZ-FM WBRE-FM Wilkes-Barre, Pa.
*WNSC-FM WPRV Rock Hill, S.C.
‘WRJA-FM WMPR Sumter, S.C.
WUSW WCOR-FM Lebanon, Tenn.,
WBCS WBCS-FM Milwaukee
Existing TV
WITM-TV WGNN-TV Winston Salem, N,C.



HEROX & s a trademark of XEROX CORPORATION. Beethoven isn't.

You just paid $20to
| he'!alll'sl%gemoven.

These days, lots of people are more than
happy to trade on someone else’s good name.
That’s why brand names and trademarks are
more impﬂl'tanl [h:ll] CVCL

Because when everyone uses trademarks
incorrectly, they may stop being trademarks.
And then anybody can use them. Which means
you can't be sure of getting the quality you
expect. That’s true, whether you want a certain
cola to drink, a certain tissue to sneeze in—or a
certain copier to copy on.

That's why we'd like to remind you that
Xerox is a registered trademark of Xerox Cor-
poration, and is properly used as an adjective,
followed by a noun describing our product.

AS ]Ung ds }'l’)ll use our gﬂﬂd name cor-
rectly when you want a Xerox product, you'll
get a Xerox product. Not some copy that won't
perform as expected. '

XEROX




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Take charge Saies Manager needed for major
Southeast station. Excellent opportunity for well-ex-
perienced sales management expert. Excellent base,
incentives and fringe benefits, Send complete resume
immediately. EOE. Box K-167

General Sales Manager sought to lead and mot:-
vate very productive sales force. Must be proven pro-
ducer who has had record results as a sales manager
or sales person. Applicant can be top salesperson
where working now! He or she will find all tools and
promotion they need. Station No. 1! First class com-
pensation package and opportunity! Box K-194

Management position for newly acquired station n
midwest. Group owner iooking for strong sales man-
ager to run sales department and understudy current
manager. Great earning potential. Reply to Box M-35

Small market expert needed for upper South
Carolina single station market Manager needed with
heavy sales ability plus all phases of radio Join grow-
ing group with fulure. Send resume, references, salary
history. Equal Opportunity Employer. Box M-26

Major FM statlon n top 50 market is looking for
creative, innovative sales manager with future GM po-
tential. Salary $50.000 plus An equal opportunity
employer. Please rush resume and description of suc-
cesses to Box M-22.

General Manager—Your hard work is needed in a
small midwest market. Upper Twenties salary and
stock bonuses and options. A great place for you to
start building that equity for the future. Box M-61

Experienced Sales Manager needed for medium
southeastern AM/FM facility. Must have strong sales
background, good with collections, able tc handle na-
tional sales contacts and lead local team of ex-
perienced salespeople Equal Opportunity Employer.
Resume with salary history and references to Box
M-66.

Sales Manager for Middle Atlantic Rock FM. Proven
local producer will earn salary plus incentives GM
possibility EOE Send resume and phone number to
Box M-69.

Sales Manager. To lead and build Rapidly growing
small market in four season recreational area Estab-
lished successful AM, new FM. Application, resume,
confidential references to M. Nescot, WWNH AM/FM,
Rochester, NH 03867

One of Ohio’s great radio stations has immediate
opening for a Local Sales Manager to plan, direct, and
train our tive-person sales staff. Two years sales man-
agement experience. Top compensation for qualified
individual. Send resume to J D Williamson, i, WKBN,
Youngstown, OH 44501 Nc phone calls. An Equal Op-
portunity Employer.

Unusually high income opportunity for ag-
gressive, expernenced sales person in S.E most
prestigious resort area. New Class C adult contempor-
ary FM Excellent opportunity for ambitious sales per-
son seeking growth potential. Contact Robert E
Powell, General Manager, WBEU, 3040 Boundary
Street, Beaufort, SC 29902

Central New York: Top rated AM/FM (50,000 watt
FM). Medium market—excellent opportunity:
Enthusiastic. self-motivating. Full company benefits.
Write General Sales Manager, WTLB AM/FM, Box 781,
Utica, NY 13503. Equal opoortunity emoloyer.

National Gospel Rep—'ooking for an aggressive,
creative and self-motivated Account Executive. Ex-
perience in radio sales preferred. Salary—$1,300 per
month plus commissions Excelient growtn potential.
Friendly southeastern community will be home base.
Call 912—883-4908.

Small Market upstate New York needs ex-
penenced Announcer/Salesperson Eventual man-
agerial possibilities in a growing organization, Box
M-9

Looking for a place in the mountains with fishing,
hunting, and the best vacation spot If you are ex-
perienced and a good worket, contact Dennis Pepper,
KERR Radio, Polson, MT. 406 —883-5255. 50 KW Sta-
tion covening Northwest Montana EOE.

Account Executive-Sports. Midwest market. Good
active account list Heavy play-by-play responsibility.
Some Big Ten. Must be self starter and abie to sell-
sell-sell. An Equal Opportunity Employer. Send resume
to Box M-99.

General Manager wanted for small midwest market.
Welsh experience preferred. Your hard work will result
In a good salary and ownership, so we expand
together. What will it take? Box M-80

General Sales Manager to lead. trajn and motivate
alarge local staff, plus supervise natiocnal and regional
sales. This AM/FM combination 1s one of the oldest
and most solid in mid-atlantic with excelient history.
You will work hard—and you will be rewarded If your
current potential is restricted and you think you are
ready to face this rewarding challenge, send a com-
plete resume to: Box M-94.

General Manager—with strong sales background
wanted for small market station in near west Salary
plus incentives. Send resume and salary requirements
Box M-100.

General Sales Manager wanted for growing group
owned AM and FM stations in Pennsylvania Must be
able to tead. train and motivate separate sales staffs.
Will be given top account list. Salary, commissions,
bonuses, override, gas, company car and other
benefits. Position available immediately. Send resume
to Box M-17

HELP WANTED SALES

Like to Snow Ski? We have an immediate opening
for an experienced account executive in a 300,000
plus market. Must have minimum of two years ex-
perience in Agency and Direct Sales. Opportunity for
advancement with growing chain. Contact Rick Welch
303-632-1561

Your Sales Opportunity! Full time ABC Salary,
commission. Tell all. KFRO, Longview, TX 75606.
EOE.

Salespersons (2 positions). WTOP Newsradio 15
needs 2 salespersons with experience in one or more
of the following areas: Radic Time sales, Co-operation
Advertising sales, related media sales {(1.e. newspa-
pers, magazines) Automobile and college degree re-
quired. If you're an aggressive self-starter, please sub-
mit your resume tc. Business Manager (Re: Sales
Positions), WTOP Newsradio 15, 4646 40th Street,
N W. Washington, DC 20016 EOE M/F

Biliboard’s station of the year is seeking profes-
sionally minded men and women who want to move
up in broadcasting We need a competitive self-starter
who has the tools for success RAB, full-time co-op
department, marketing support materials and
research are here to help Good writing skills. im
agination and media degree or experience preferred.
Send resume and personal presentation now to: Rob
Kemper, WDIF Radio, PO Box 10,000, Marion, OH
43302 EEO

South Florida sales opening for experienced pro-
fessional. Warm climate, good growth market Approx-
imately 200.000 population in rated trading area. Ex-
celient guarantee, commission, and car expense
Send resume and salary requirements to Randolph
Millar, WIRA/WOVV-FM, Box 3032. Fort Pierce, FL
33454 We are an equal opportunity employer.

Play-by-play Sportscaster/Salesperson for AM
station Sunbel!t Excellent: income, opportunity. future.
life-style. Send resume immediately to: Box M-92.

Houston—Top station has rare sales opportunity due
to recent promotion. Established high income tist for
aggressive, proven, professional EOE Write Box
M-84

HELP WANTED ANNOUNCERS

Top rated Northern Indiana station looking for mid-
day personality who can entertain. Will need at least 2
years commercial experience to handle this MOR for-
mat. EOE. Send air check and resume to Allen Strike,
WTRC. Box 699, Elknart, IN 46515

Looking for Midwest begmner with adult scund for
ali-night Good Music program Must have good read-
ing ability and follow instructions to keep this CBS sta-
tion No 1. Good benefits. EOE. Tape & resume to Larry
King, WSOY, Box 2250, Decatur, IL 62526. No phone
calls

All-classical 105000-watt WNED-FM seeks ex-
perienced announcer. Thorough knowledge of serious
music and reccrdings and professiona: delivery re-
quired Programing and production experience
helotul Non-returnable tape and resume, including
references, to Peter Goldsmith, Program Director,
WNED-FM, 23 North Street, Buffalo, NY 14202 WEBR
is an equal opportunity employer.

Wanted Announcers for country format. Salary up to
1250 per month. Send tape and resume to KSOX, 345
S 7th. Raymondville, TX 78580. EQO.E.

Live, learn and grow with community criented FM in
Virginia's Shenandoah Valley. We need a talented, ver-
satile morning person. Good pay, excellent faciiities,
greal people. Write for a personal interview. EOE. Box
M-21

North Carolina growing broadcast group seeking
experienced announcers. Excellent benefits EOE
Contact: M. Garner, PO. Box 529. Laurinburg, NC
28352 919—-276-2911.

Here is an outstanding opportunity to join a wel!
established top rated pop/adult operation, which aiso
emphasizes news/information and sports. The open-
ing is for someone who can handle protessionally an
important production shift and evenings on the air
Rush tape and resume to Rick Belcher, WSGW, Box
1945, Saginaw, Ml 48605

South Florida MOR seeks strong personality with
excellent voice Minimum two years experience. Send
resume, tape and salary requirements to WIRA/WOVV
to Randolph Millar, PO Box 3032, Fort Pierce. We are
an equal opportunity employer.

Still seeking that “certain sound”. Immediate open-
ing for smocth & mellow sounding Staff Announcer for
non-automated "Beautiful Music". Evening shift & pro-
duction Tape & resume to WSRS, West Side Station,
Worcester, MA 01602. EQE.

Opportunity —Morning Announcer—Experienced
only apply. You'll be part ot an established number
one, two-man show You'll do a phone show and pro-
duction. Knowledge of automation a plus E.OE. Con-
tact—Tom Parker, Operations Manager, KTTR/KZNN,
Rolia, MO 65401. 314—364-2525.

Modern Country Personality Jock, with produc-
tion capabilities. Permanent slot. Send tape, resume
KCIN, Victorvilie. CA 92392,

Spanish Announcer. West Texas Station has im-
mediate opening for Bi-lingual Announcer that can
type, translate English into Spanish and have broad-
cast experience. Send resume toc Box M-67

Experienced all night person for solid southeast
AM/FM easy Jistening stations. Must be able to do
news and production Tape and resume to Charley
Neeld, Program Director, WHLG, 1000 Alice Avenue,
Stuart, FL 33494 EOQO.E

Play-by-play Sportscaster/Salesperson for AM
station. Sunbelt. Excellent: income, opportunity, future,
life-style. Send resume immediately to: Box M-92.

Small market Rocky Mountain resort area AOR sta-
tion needs full-time announcers strong on production
No smokers. No phone calls please. Like the moun-
tains? Tape and resume to KMTN-FM, Box 927
Jackson Hole, WY 83001 EOE.
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HELP WANTED TECHNICAL

Chief Engineer o handle two northern Vermont
AM’s within 40 miles of each other Must have
knowledge of automation and keep on top of mainte-
nance of good equipment Send resume, references
immediately to: WIKE, Box 377. Newport, VT 05855,

Chief Engineer: Northeast Class IV fulltimer Must
se dedicated to top flight maintenance and able to
1andle any RF or audio problems. Totally aduit, profes-
sional working atmosphere. No air work required
517,000 plus paid Blue Cross Resume to Box K-179

Expanded coverage area means two new opening
at one of Midwest's finest broadcast operations. AM-
FM News Leader wants experienced broadcaster with
skills in news and programing Some sports included.
but this is a news and information position. E-E-O Box
M-34.

Akron’s hottest stations WNIR/WKNT are looking
for experienced newsperson, with strong delivery and
personality. Join this growing communications com-
pany with new building, new studios, excellent salary
and benefits. Hiring now. Call Bill Klaus 216—
673-2323. E.O E/Affirmative action.

Transmitter Technicians—Voice of America has
yverseas positions available at supervisory and
yperating levels for experienced transmitter techni-
sians Duties include operation and maintenance of
1igh power VOA transmitters and related facilities. Ap-
slicants must have 3 to 5 years "hands-on” experience
n technical operation of broadcast, TV or military fix-
ad-station transmitters, Must be available on a world-
~vide basis to serve in VOA's radio relay station system.
J.S. citizenship required. Starting salary commensur-
ite with qualifications, plus housing and overseas
illowances Full federal fringe benefits apply
Qualified candidates should send standard Federal
ipplication form SF-171 to International Communica-
ion Agency MGT/PDE, 1776 Pennsylvania Ave.
Nashington, DC 20547 An Equal opportunity
mployer.

Zhief Engineer for welli equipped, maintained, pro-
essional operation Secure position on management
eam. Job description provided on request Submit
:omplete resume to Manager, WALE, Box 208, Fall
River, MA 02722.

>entral Oregon: Prineville AM with FM coming in
december need chief engineer/announcer Call: J.
(endall, 503—447-6239

Chief Engineer needed for AM/FM facility in south-
rast. FCC 1st and experience with DA's automation
ind installation requited Strong maintenance back-
yround, FCC R&R and good record keeping. Doug
AcKay, WTVR 3314 Cutshaw Avenue, Richmond, VA
23230. 804 — 355-3217, Equal Opportunity Emoloyer

3eginner Engineer must have first class license
villing to be trained AM-FM operation medium market
ortheast Must have technical knowledge with main-
enance ability An EOE employer, Send resume im-
nediately Box M-87

arowth Opportunity for experienced broadcast
echnicians with solid teaching experience The Ohio
school of Broadcast Technique has three full time
ypenings in the technical departments of its Cleve-
and and Nashville schools Requirements: 1st Class
.icense and extensive broadcast background and ex-
yenence Responsibilities include design and mainte-
1ance for up to tweive radio broadcast studios and
;ourse development, as well as classroom and lab
supervision for the nationally accredited electronics
srogram Openings must be filled by January 1, 1981
\pply to: Director of Education, Ohio School of Broad-
;ast Technique, 3940 Euclid Avenue, Cleveland. OH
14115 EOE/ME

director of Engineering and Technical Opera-
tons —Voice of America has a Senior Execulive Ser-
'ice position available in Washington, D.C. Incumbent
firects all phases of engineering and technical opera-
ions of VOA broadcasting system worldwide. Appli
:ants must have broad managerial experience and ex-
ensive professional engineering and technical
‘nowledge and experience in the operation of a large
adio broadcasting system. US. citizenship required
>alaries range from $47,889-$56,500 (current cap
imits maximum salary to $§50,112) For a copy of the
racancy announcement (listing detalled duties and
jualifications) and application materiats, contact
Jorothy Flaak, 202—724-9468. Qualified candidates
ihould submit all application materials no later than
Jovember 24 to international Communication Agency,
AGT/PDE, 1776 Pennsylvania Ave., Washington, DC
20547 An Equal Opportunity Employer

Iingineer. FCC 1st Class, 4 years experience
517,784 Personnel, City Hall, 200 East Wells, Mil-
vaukee, W| 53202 414 -—278-3360

HELP WANTED NEWS

Reporter Wanted to help us maintain number 1
market rating. Tape, resume and salary desires to
WKTY, Box 1148, LaCrosse, Wl 54601. EEC

Newsperson {0 join two others in gathering. wnting,
reporting n resort market. Good voice and ap-
pearance. send tape and resume to: Bill Hennecy,
Grand Strand Broadcasting, RPO. Box 2005, Myrtle
Beach, SC 29577.

Still looking for the right people to fill two vacancies
at our highly rated all-news station Voice, reporting
and interview skills are major requirements. Anchor
candidate will handle weekday air shift Producer will
be responsible for live lines and producing and host-
ing weeknight public affairs half hour Non-returnable
tape, and resume to Mike St. Peter. News Director,
WEBR. 23 North Street, Buffalo, NY 14202. WEBR is
an equal opportunity employer.

Multi-skilled Newsperson: If you can deljver pro-
fessional Jocal news during morning drive, sell $200
per day and offer a positive, enthusiastic attitude 5%
days a week. then we will pay you $18,200 per year,
furnish your gas and provide an exciting fringe benefit
package Only multi-talented professionals need ap-
ply. Resume to: General Manager, WKUE-92FM, PO.
Box 996. Orange Park, FL 32073

Upcoming opening for News Director, coliege play-
by-play combo. Competitive market in Rocky Moun-
tain region close to some of the country's best skiing
and outdoor recreation. Salary based on experience
EOE/MFE Send resume and salary requirements to
M-73.

New Hampshire’s largest and most aggressive
radio newsroom I1s expanding. WGIR wants another re-
porter who prefers New Engiand and can write, inter-
view, dig and deliver Applications from experienced
female reporters especially welcome, Send. tape and
resume to Barry Birr, News Director, WGIR AM-FM, Box
610, Manchester, NH 03105. An Equal Opportunity
Employer and Knight Quality Grouo Station.

Jr. College FM Station, KPCC, NPR Affiliate-News &
Public Affairs Director. To gather, write, edit and report
local news, and to supervise News Room operations
Beginning salary to $1355 ($16,260). Closing date to
submit District application 1s Nov. 21, 1980. Pasadena
Community College. 1570 E. Colorado Blvd,
Pasadena 91106 213—578-7388. EOE/AA.

Leading Midwest information station is fooking
for Sports animat to consume local sports. Two major
casts per day, plus 50 play-by-play events annually
including local high school football and basketball
and local hockey We expect a lot and are prepared to
deliver the same. Replies to Box M-78

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Experienced Program Director {or major market
50,000 watt country faciity needed. Must have
thorough knowledge of modern country music pro-
gramming. Send tape and complete resume (with
ARB numbers) immediately to General Manager,
WYDE, Post Office Box 3326-A, Birmingham. AL
35255. Phone calls not accepted EOE.

KS-KX and KSWT in Topeka need an excellent
copywriter. Experience in radio or agency copywriing
1s necessary. Applicants must be able to work with 15
aggressive sales and programing oeople Your ego
should not get in the way. If you are interested, send
examples of your work, salary history and resume. to
J.R. Greeley, Box 4407, Topeka, KS 66604 KS-KX and
KSWT are equal opportunity employers.

Traffic/Operations Director for 50 kw University
FM in Northeast Kentucky. Degree in broadcasting or
refated field required. Experience as board operator
necessary. Supervisory background in public radio
preferred. Salary based on quabhiications. Letter of ap-
plication, resume and tape by Nov 15 to Mr Larry
Netherton, General Manager, WMKY Radio, Morehead
State University, UPO Box 903, Morehead, KY 40351
MSU 1s an Equal Opportunity, Affirmative Action
Employer.

Versatile, experienced man or woman with produc-
tion skills and a professional attitude. Community -
volvement necessary. Send resume if ready for long
term commitment. EO.E. Box M-63.

Wanted immediately: Experienced program direc-
tor Good commercial voice required. Prefer someone
with football play by play expenence. Send resume,
audition tape, and salary requirements to William B.
Hilton, WBUY Radio, PO Box 668, Lexington. NC
27292. EOE

Radio Production person with extra helping of
creativity and dedication needed. Golden opportunity
to work with winners you know and excellent facilities
in Southwest Send resume only without delay to Box
M-90

SITUATIONS WANTED MANAGEMENT

GM/GSM presently San Diego County looking for
return to small market AM/FM. 23 years all phases
radio. Looking for end result to make S$S$$SS for both
of us. Reply: Box K-151

Million Dollar Producer can heip turn it around!
Blue-Chip manager/administrator/promoter. Idea-
oriented and money-motivated. Currently GSM top 10
market. Sunbelt only Reply: Moneymaker, Box 217,
Nederland, TX 77627

General Manager: A self-starter with the ability to
set both short and long range goals and then reach
those goals. Excellent track record in sales, program-
ming and administration in major and small markets.
For a results oriented GM, write Box M-72.

Atlantic Coast pref Florida: Small, Medium. One
man gang or right hand man. 15 pJus years manage-
ment, sales, programming, announcing, sports, news.
Want stable situation sunbelt. Family man. College.
Hard worker. quick study. Il make you money. Box
M-74.

General Manager—Qualitied professjonal with 20
plus years of expenence in management, sales, pro-
gramming and engineerning. Will consider any size
market. Looking for challenge and reward. Box M-93.

Twenty year broadcast pro, left radio for public
relations. Want to return to Texas-Oklahoma small/
medium market, as station manager, news director or
pd. If you can offer good benefits and $1500
raninimum, let's talk. Gary Moore 405—226-4505.

Sales Manager—ready to move into general man-
ager's position. 25 years sales experience. First
phone. Prefer medjum market. Boxholder: Post Office
Box 8214, Rochester, NY 14617

Experienced, 29, family man, seeks position as O/
M, air shift and PBP eastern market, 15,000 plus. Box
M-102

SITUATIONS WANTED
ANNOUNCERS

Professional sounding beginner. Dependable, in-
tegnty. Single. Willing to travel, Michael Reuter, 8301
W. Capitol Drnve, Wauwatosa, Wi 53222, 414—
463-1880.

Experienced First combo man. Full-time positjon.
Washington-Metro area. Box K-200.

Broadcast Artist. Classicaily-minded. From pro-
graming tc announcing—copywriting to production
and feature reporting. NPR background. Have vox, will
travel. Wire Thomson, 1508 Vallejo Drive, San Jose, CA
95130.

Honest, hard working Air Personality-Music Direc-
tor looking for stable situation to grow. 3 yrs. plus real
experience, currently working Medium Market. Ex-
cellent references. Call Jim 607 —433-2213.

Lucrative offers sought now—Carolinas only. Ver-
satile professional: copy. production, news, announc-
ing. automation skills. 201 —295-4656.

Experienced Agency Executive Would like to
return 1o Radio or TV personality slot. 25 years ex-
perience. Worked with WLW Radio-TV Cincinnati, and
WDSU Radio-TV New Orleans, and other leading sta-
tions. Only interested in 50,000 watt personality slot,
or TV Host show. Will answer all replies. Wnte: Dick
Bruce, PO. Box 7025, New Orleans, LA 701886.
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SITUATIONS WANTED ANNOUNCERS
CONTINUED

Experienced, workaholic Disc Jockey looking for
soft rock, Top 40, AOR, oldies format Call Kevin after 6
PM 312-889-3349

I won’t whisper! Experienced top 40 personality,
good deep voice and production savvy. East preferred
Bl Houston 516—423-0167

Pilgrim is searching for a medium market country
station on east coast. Tell me my search has ended'!
Family man, 29, 4 year professional Mark Anderson,
Tudor Gardens B8, Port Jervis, NY 12771 914—
856-5425

You won’t need Amy Carter's advice when you hear
my audition tape Possibly the best performer on this
whole page. Smooth polished trained young broad
caster prefers working 24 hours a day. Call Dwight at
516—422-3599

Ten Years Experience with live board and automa-
tion Seeking adult contemporary or MOR format.
Former morning drive announcer. Willing to relocate
Call Leo 312—-336-457 1 nights.

Fart time experience DJ looking for full time work.
Prefer Top 40 format. Charles Domingue, 6052 S
Michigan, Chicago 60637 312—-684-2837, 312—
461-3361.

Available immediately o do air shift and produc-
tion. 2 years of cable. and 1 year non-commercial FM
experience. Good voice Don Pendergrass, 33 S Sper-
Iing. Dayton, OH 45403 513—254-8031

Small market. Seeking air shift/sports/inews One
year experience, college grad Bob 516—221-2498

College educated announcer, who's also a writer,
programmer & knows music Available now Limited
experience with the willingness to learn. Preter Mid-
west or New England states Call Alan Katovich, 313 —
939-8063 or write 34788 Fargo, Sterling Hts, Ml
48077

Frankie Crocker, Robert W Morgan type D.J is
available. 5 year with major. Love country, soul and
adult/contemporary Box M-55

I Don’t Need a Break — You do! You're running a ous-
iness not a broadcast kindergarten nght? | caid my
dues with exceilent training, good character—"No
Problem Personality”—professional sounding lape
available. Phone Marv 212—996-4181

You want dependable hard worker? Then send for
me. 3 FCC Ann DJ. Good production Wil relocate
Box M-96

SITUATIONS WANTED TECHNICAL

Chief Engineer, AM-DA, FM stereo. prefer mid-south,
will consider all rephes. Box M-60

Very aggressive, almost young Chief Engineer
desires new chaltenge with stable, professional
organization Experience includes, butis not limited to,
high power AM and FM, automation. STL, design. and
construction. Box M-62

SITUATIONS WANTED NEWS

Sportscaster-PBP. Currently own sports production
company originating college football Midwest Look-
ing for sportscaster-PBP position medium-major
market 28, 7 years exp. M.S. Communications Tom
316—231-9200 Box K-197

Entry level reporter seeks broadcast news position
Single female Wil travel Box K-155.

Lucrative otfers sought now — Carolina only. Versatile
professional: copy. production, news, announcing,
automaltion skills. 201 —295-4656.

Experienced sportscaster secks new position
Play-py-play heavy basketball, also football, hockey,
baseball Call Bob at 612—235-2915

Available, basketball, now: 7 yrs PBP/NCAA ali
sports Dan Lee 316—231-6205

Small Market News/Sports Director—Assistant
Manager. Seven years experience Prefer small to
medium market in Northeast-Southwest, Will consider
others Box M-7

News Director Solid professional broadcaster,
with more than 20 years experience Seeking major-
medijum market station with strong management com-
mitment to staff and news excellence. First phone,
know EC.C. can produce results. Box M-70

Small Market News Director seeks advancement
opportunity Top flight news gathering skills, and a
proven ratings booster Two years experence Box
K-124

Sports/News/DJ—Ten years experience PBP Prefer
sports but will do news. Prefer Tennessee or surround-
Ing states. Box M-86.

News-Sportscaster—available immediately—N.E.,
Southeast. Midwest Station sold, Hank Holmes 617 —
679-6957

Strong Background and voice. Presently, ninth
year, Network, New York City. Desires return to Flonda.
Experienced as News Djrector. Anchor, Reporter, Inter-
viewer, Radio and Television. Box M-91

Journalist, Six years commercial radio and TV ex-
perience, looking to join pro news team In top 75
market | offer street savvy lots of tape, investigative
reporting. telephone-talk expenence. and smooth
adult delivery Currentty medium market ND, BA. mar-
ried, 25. stable and not cheap Call 317 —284-9914.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Public Television Executive Director Position
Availability The lowa Public Broadcasting Network is
seeking qualified candidates for the position of Ex-
ecutive Director. Candidates should possess suc-
cessful broadcast administrative experience, ap-
propriate educational credentials, and have demon-
strated abilty to manage large and complex organiza-
tions Ability to relate effectively to the viewing public,
state government, Board, staff, and Friends of IPBN is
critical. as is the ability to motivate and lead an excep-
tionally creative staff. Applicants should submit, no
later than December 1, 1980, a complete resume
detailing experience and credentials along with pro-
fessional references who can speak to the competen-
cy of the candidate. Applicants should also provide a
statement of philosophy as it relates to the operation
and administration of a public television network
funded by state sources. All correspondence should
be addressed to: Jolly Ann Davidson. Chatrman,
Search Committee, lowa Public Broadcasting Net-
work, PO Box 1758, Des Moines, IA 50306. An equal
opportunity employer.

Assistant Business Manager—Group owned net-
work affiliate in top 50 sunbelt market is searching for
the right "number two” financial and administrative
person Very challenging position with company
which 1s expansion and growth-onented. Hard work
and ambition will bring quick reward. Promotion likely
within one year. Excellent benefits. An Equal Oppor-
tumity Employer Send resume with salary reguire-
ments to Box M-20.

My experience can work for you in management!
Announcer with 16 years experience in various for-
mats, Ive and automated operations, seeks position
as Program/Qperations and/or Production Director.
Box M-24.

Lucrative offers sought now— Carolinas only Ver-
satile professional: copy. production, news, announc-
INg. automation skills. 201 —295-4656.

Business oriented Program Director with 8 years
experience. Extensive exoerience in airstaff supervi-
sion, creative promotions, music, community involve-
ment, and copy/production Seeking long term rela-
tionship with quahty organization. Bill 803—
226-1408

Communicator: Grew up in radio family First promo
recorded at age 5. Past 10 years on FM/AM; some TV, |
can do all things in all formats Ops. Mgr. Production
Dir, Mus Dir, News and Public Service Dir, duties with
sales know how B.A plus graduate work in Com
munications Call Dan Rion 217-—-528-3119 Let's
communjcate

TELEVISION

HELP WANTED MANAGEMENT

Major TV group seeks general manager for VHF net-
work affiliate in growing northeastern market EOE
Box K-141

Director of Administration: State Public Network
seeks aggressive, self-starter to direct its business
management and support activities Inctudes plan-
ning, coordinating, and supervising such activities as
budgeting. accounting. payroll. purchasing and atten-
dant analyses and reports. Degree plus four {4) years
experience in business management, accounting. per-
sonnel or closely related work required. Expenence in
public broadcasting administration may be
substituted for the reguired college training on a year-
for-year basis. Starting salary $21,700 Send resume
to A. Fred Frey, Executive Director, Louisiana Educa-
tional Television Authority, 2618 Wooddale Bivd.
Baton Rouge. LA 70805 Application deadline:
November 17, 1880. Louisitana Educational Television
Authority is an Equal Opportunity Employer

Position with a future Enthusiastic TV. Manager
wanted Offering an opportunity to grow with Broad-
casting firm, in one of the fastest expanding markets
in the West. Requires local TV sales experience,
recruiting, supervisory background, strong manage-
ment. We are an Equal Opportunity Employer: Affirma-
tive Action Program Contact Box M-85.

Vice President-Broadcast Operations. Public
Television and Radio stations seek highly qualified
candidate to administer all programming, production
and technical operations Broadcast management ex-
perience in both television and radio of at least five
years required Direct expernence in production and
technical areas highly desirable. Bachelor's degree re-
quired. Salary negotiable. Deadline: November 14th,
Resumes to: Personne! Asst, WCNY/Syracuse, 506
Old Liverpool Road, Liverpool, NY 13088. An Equal
Opportunity/Affirmative Action Employer

HELP WANTED SALES

Florida network affiliate has an opening for a local
sales Account Executive. Marketing or business
degree preferred, along wijth on the street sales ex-
perience. Must know today's television marketing con-
cepts E.OE. Reply to Box M-36

TV Sales. ... a major market TV station is looking for
a salesperson who has experjence in broadcast sales,
preferably television sales. Person must be organized,
have a good personality. knows all forms of media,
likes and understands marketing aids and research,
and who 1s willing to work hard towards sates objec-
tives. An Equal Opportumity Employer, M/E If interested
and gualified, write to; Box M-59.

Retail Services Director—Top 40 southeastern
market VHF television station seeking talented. crea-
tive, production oriented person for new retail services
unit Serve as compliment to local sales efforts by seli-
ing through creative concepts. Required skills: TV pro-
duction/creative background, understanding of TV
sales and retail sales, good with clients, marketing
knowledge and service oriented. Inquiries confiden-
tial. An equal opportunity employer M/E Send resume
or personal presentation to Box M-78.

HELP WANTED ANNOUNCERS

Top ten affiliate seeks experienced business man-
ager. Key role in station’s daily management. Should
demonstrate experience in budgeting, forecasting.
heavy financjal analysis. internal auditing and
electronic data processing, with knowiedge and sen-
sitivity about all facets of station operation. Equal op-
portunity employer Send resume and salary require-
ments to: Box H-120

General Sales Manager-TV: Network affiliate in
Southeast seeks General Sales Manager who can get
out from behind his desk to provide personal leader-
ship, persuasive presentations and effective inventory
control. Reply Box K-162.

Announcer/Weathercaster—Expanding midwest
network affiliate needs good, experienced television
weathercaster/commercial announcer. EQOE. Send
resume 1o Box M-32

HELP WANTED TECHNICAL

Engineer/Maintenance-I-(PTV/ITV). Qualifica-
tions-First Class FCC License. Minimum of three years
of technical broadcast maintenance experience.
Digital, solid state, UHF, microwave and remote control.
Apply KMTFE-TV Fresno County Dept. of Education Per-
sonnel Office-Room 330, 2314 Mariposa Street,
Fresno, CA 93721, Phone 209—488-3018.
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HELP WANTED TECHNICAL
CONTINUED

Maintenance Engineer Tucson, Arizona:
Minimum requirements —FCC 1st Phone, 3-5 years TV
maintenance experience. Duties include maintenance
and routine alignment of studio equipment. Ex-
perience on ACR25, AVR2, VPR1, TR60 is desirable. if
you want to drive to work this winter in shirtsleeves,
this Tucson station would like to hear from you. Send
resume to Chief Engineer, Box 50307, Tucson, AZ
85703. An Equal Opportunity Employer.

Video Engineer—Expanding production facility
needs quality minded. production oriented EFP
Engineer. Salary commensurate with technical ability.
Write or call: Michael Orsburn, Director of Engineer-
ing, Video Tape Associates, 2351 SW 34th Streel, Ft.
Lauderdale, FL 33312. 305—587-9477

TV Engineer. Associate degree in electronics or
equivalent experience. Must have 1st class FC.C.
license. Send resumes ONLY to Personnel, WXIX-TV,
Tacomc Terrace, Cincinnati, OH 45215. No resumes
accepted after November 14, 1980 WXIX-TV,
Metromedia, Inc. is an Equal Opportunity Employer M/
E

Chief Engineer for beautiful west coast VHF opera-
tion. Minimum 5 years administrative, five yeasrs main-
tenance background. EOE. Submit resume/retferences
and salary history to Box K-91

Need the right person to help WIPB-TV install a
new transmitter, antenna, STL, and remote control into
a new building. Ball State University needs a take-
charge individual to supervise 3 engineers and
several students and to assist the Chief Engineer. New
studio construction in the future plus the many remote
telecasts we do will give you valuable experience to
prepare you to move up in television engineering man-
agement. Send resume to: Personnel Services Office,
Ball State University, Muncie, IN 47308. An Equal Op-
portunity/Affirmative Action Employer.

Television Engineer. Perform highly skiiled
electronic work in the maintenance and repair of all
equipment associated with television studio and field
Jperations. Must be capable of systems desinqn and
modification of existing systems, Top dollar in major
market for right person Must appreciate and respect
young people. FCC license not necessary, perfor-
mance is. Contact: Thaine Lyman, Columbia College
5f Chicago, 600 South Michigan Avenue, Chicago. IL
30605. An EOE employer.

First Class phone. TV Maintenance Engineer Ex-
serienced in studio and ENG. equipment. Salary open
Contact WCBI-TV, PO. Box 271, WCBI-TV, PO Box
271, Columbia, MS 39701

TV Broadcast Engineer. Position open at growing
Southern Minnesota public television station for a TV
3roadcast Engineer to operate and maintain modern
‘elevision production studio and transmitling equip-
Tent. Renewable 12 month contract with a base sal
ary of $11,000 to $11,500 plus excellent benefits.
\inimum requirements: 1st class FCC license, two (2)
years of formal electronic schooling, two (2) years of
axperience jn maintenance of television systems (in-
-luding operation of a TV master control and trouble
shooting), and experience with Sony BVU equipment
ghly desirable. Send cover letter and resume to Mr.
Wendell Nelson, Chief Engineer, KAVT-TV, 1900 8th
Avenue, N.W, Telephone 507 —433-6000. Austin, MN
55912 KAVT-TV, owned and operated by Independent
School District No. 492, is an egqual opportunity
2mployer.

Television Maintenance Engineer for nationally
recognized, quality-minded Public Teleproduction
Center utilizing RCA quad and 1 inch VTRs, RCA and
CE!l cameras, and CDL switching equipment. FCC 1st
class license plus experience independently main-
taining professional broadcast equipment at a begin-
ning salary of $18,400. Apply to Pam Thornburg, Per-
sonnel Office, University of Wisconsin-Stout,
Menomonie, W| 54751 An Equal Opportunity
Employer.

Broadcast Engineer TV—with first class license
Experience preferred. Working knowledge ENG. 3/4
inch VCR. 2-inch VTR, studio cameras, audio systems,
switchers. Famitiarity with transmitters helpful Good
opportunity for night person. Send resume and salary
requirements: PO. Box 7428, Shreveport, LA 71107,
Attn: Engineering. Equal Opportunity Employer.

Wanted: CMX operator/engineer for expanding full
service production company. Knowledge of CMX,
digital effects and Amopex 1" important Excellent
career opportunity for self motivated person dedi-
cated to quality production. Send resume to Mark Han-
son, Spectrum Video, 3330 Sunset Blvd., Youngstown,
OH 44501 or call: 216—782-1144.

Electronics Technician: Experienced In video
equipment, needed for maintenance position at
Newark Studijos of New Jersey Public Television. Ap-
plicant should have training and experience in mainte-
nance of 3/4-inch VCR, studio and fieid TV cameras
TV broadcast experience preterred, but will consider
equivalent experience In closed-cjrcuit or educational
TV system. Apply to: John Appleton, New Jersey
Public Television, 980 Broad St., Newark, NJ 07102
(EEO).

TV Technical Operations Manager. Requires a
dedicated, innovative manager whose experience and
trainjng (at least five years in the TV broadcast indus-
try, preferably in a supervisory position) have prepared
the applicant for network level responsibility and
challenge. Washington, DC, location Excellent
benefits; salary range $31,000 to $38,000/annum to
start; ample room for growth. equal opportunity
employer Resumes should be sent to Box M-106

HELP WANTED NEWS

Weathercaster. Excellent opportunity for person
with on-air expenence and high interest in weather.
Work with state of the art weather equipment in
market known for climate extremes Good benefits,
egual opportunity employer. Contact Dennis Smith,
KARD-TV3, Box 333, Wichita. KS 67201

Anchor-Producer. Need experienced broadcaster
for 10 p.m newscast. Well rounded background re-
quired Send resume and tape to: Graham Smith,
News’ Director, KATC, PO Box 3347. Lafayette, LA
70502. Equal Opportunity Employer.

Assignment Editor for aggressive news department
in top 100 southeastern market. Applicants must be
good journalists first, possess organizational skills
and direct and motivate staff of 25. Excellent benefits
and good salary for the right person. EEO Write Box
M-29.

Producer, for six and ten o'clock half hour news

blocks. Must know film and ENG editing, wnting to

visuals, handling assignments and talent, and the 900

things that make a successful news show, ABC affili-

ate in a competitive, Upper Midwest Market. An Equal

Opportunlty Employer. Send letter and resume to Box
M-1.

TV Engineering Supervisor—Major market CBS
affiliate, WNAC-TV Boston, has an immediate opening
for the person who can supervise technicians in the in-
stallation, maintenance, and operation of television
equipment in compliance with company engineering
standards and FCC rules and regulations At least 5
years of TV broadcast experience, ENG. digital back-
ground, and FCC First Class License are essential
Previous supervisory experience oreferred For prompt
consideration. send resume and salary requirements
to Diane Puglisi, Division Personnel Manager, RKO
General, Inc, RKO General Building, Government
Center, Boston, MA 02114, An Equal Opportunity
Employer M/F/H/Vets.

We’re in the market for a qualified studio and
transmitter maintenance technjcian We're a growing
CBS VHF station in sunny Texas with acommitment to
engineering excellence. Send resume and salary re-
quirements to John Schilberg, Chief Engineer, KFDA-
TV, PO Box 1400, Amanlio, TX 79189, An Equal
Employment Opportunity Employer

Chief Engineer, Pubiic TV/FM Station First class
FCC ticense, hands on experience in both FM and TV
broadcasting Inquirnies must be postmarked by
11/20/80 Wiite KUAC, University of Alaska, Fairbanks,
AK 99701 for information and application. An EOQ/AA
emoloyer and educational institution

Remote Truck Supervisor needed for New Jersey
Public Television. Excellent opportunity for person ex-
perienced in remote technical operations and light
maintenance to join four-station television network,
headquartered in Trenton. Contact: John Lupack, New
Jersey Public Broadcasting Authority, 1573 Parkside
Ave. Trenton, NJ 08638 (EEO).

Television Engineers: Competitive independent in
sunny South 1s seeking maintenance and operations
engineers with minimum 5 years TX or MC/STU ex-

perience with RCA equipment; digital experiences
desirable Send resume and salary requirements to
Manuel Marquez, WANX-TV, PO Box 98097, Atlanta,
GA 30029. EEO/AA employer,

Do you want a challenge??? Major market east-
coast television station is seeking an Assistant Chief
Engineer to work with busy in house production com-
pany Starting salary mid 20's. Send resume to Box
M-68,

Maintenance Supervisor: Expanding southern Min-
nesota Public Television Station needs an individual to
do supervision and maintenance of radio and televi-
sion equipment Minimum requirements: First Class
FCC license. two (2) years of formal electronic school -
ing, four (4) years of expernence in television mainte-
nance Experience with UHF transmitters ana Sony
BVU equipment highly desirable. Base salary $13,000
plus excellent benetits. Send cover letler and resume
to Mr Wendell Nelson, Chief Engineer KAVT-TV, 1900
8th Avenue N.W., Austin, MN 55912. Telephone 507 —
433-6000 KAVT-TV, owned and operated by Indepen-
dent School District No 492, 1s an eqgual opportunity
employer.

News Photographer—Top 100 CBS affihate In
southeast seeks ENG News Photographer—ex-
perience preferred; M/F EOE employer; send resume
to Box M-11

Photographer, for ABC affiliate, Upper Midwest,
competitive market. Must have experience in ENG and
film, shooting and editing. Live remote experience
helpful. You will become part of an eight person photo-
graphic staff. We are an Equal Opportunity Employer.
Send letter and resume to Box M-13.

Assignment Editor. Aggressive Corinthian-owned
CBS affiliate. Must be organized., an “idea person” with
the ability to motivate news staff and coordinate news
coverage Considerable TV news experience required
Resume to: Robert Allen, News Director, KOTV, PO.
Box 6, Tulsa, OK 74101 Equal Opportunity Employer
M/E

News Photographer. Seeking qualified News Photo-
grapher with minimum of two years experience with
ENG; a steady hand, creative mind, and dependability
a must; must be able to work well with people In the
field as well as newsroom situations; salary DOE; sub-
mit resume and tape to Linda Imboden, KLAS-TV, PO
Box 15047, Las Vegas, NV 89114. Equal Opportunity
Employer/ME

TV News Director: WLBT, Mississippi's award win-
ning news operation is looking for a top notch person
to direct our News Department. This person must be a
strong motivator and teacher for a young staff that is
gifted with talent and potential but limited in ex-
perience Must have a solid knowledge of News. both
gathening and producing. Send resume and salary re-
quirements to: Genera! Manager, WLBT-TV, Box 1712,
Jackson, MS .39205. No phone calls accepted. An
Equal Opportunity Employer.

News Positions — Weekend News Anchor and Morn-
ing News/Weather Anchor. Send resume and tape to
Mike McDonald, KSWO, PO. Box 708. Lawton, OK
73502 EOE.

Reporter immediate opening for aggressjve
knowledgeable creative general assignment reporter
for growing E.N.G. news operation. Experience prefer-
red. Tape and resume to Jerry D'Amico, News Director,
WMTW-TV. Box 4075, Portland, ME 04101

Television Co-Anchor: outstanding person as co-
anchor for 6 pm and 10 p.m television newscasts at
station with major commitment to quality news in
medium-sized midwestern market Must have B.A.in
broadcast journalism., 5 years current commercial
television news reporting, producing and anchoring
experience. Salary $25,000 minimum, depending
upon experience and education. EO.E/A/A/E By
November 21, 1980 send. complete and specific
resume to Box M-58

Director of News Programs. Leading news station
in the Intermountain West has an opening for an ex-
perienced person to direct production of live news
shows and other related programs. Send resume and
tape to Lucy Valerio/Personnel/EOE. 2185 South 3600
West, Salt Lake City, UT 84119.
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HELP WANTED NEWS CONTINUED

Producer/Reporter No 1 Mjdwest CBS Affihate
needs creative combo who can turn out top-notch field
reports In the late afterncon and produce the 11.00
Solid journajist only. ENG experience a must, live ex-
perience preferred Send a tape of a show ycu have
produced along with sample field reperts to: Kirk
Winkler, News Director, WTOL-TV, Post Office Box 715,
Toledo, OH 43695. An Equal Opportunity Employer

Network affiliate in top 100 seeks an experienced
news director o lead and administer a 35-member
television news staff. EOE/MFE Send your resume to
Box M-81

TV Meteorologist: Station with total commitment to
the pbest In weather reporting and casting looking for
top meteorologist. Latest equipment, including en-
terprise radar Must be able to generate up-to-the-
minute forecasts, prepare and deliver weathercasts,
including graphics Minimum requirements Profes-
sional meteorologist with BS and AMS certification
with 3-5 years current TV weathercasting experience
Salary negotiable, depending upon experience and
training Send current resume and tape to Dick Vobhs,
News Director, WOI-TV, Ames, 1A 50112, by November
1980 E.Q E/A/A/E

News Director. California statjon (top 30 market)
seeking highly creative, innovative News Director who
has produced magazine or entertainment program
Send resume: Box 47035, Dallas. TX 75247

Two positions available. General assignments re-
porter with experience in TV news and ENG Chietf
photographer experienced in all phases of ENG
camera operation and editing Send resume and sal-
ary requirements EOE employer Box M-85.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Art Director. The seasoned pro we're looking for
knows an art director's responsibilities. We need a
graphic designer to be part of our creative team while
handling the administrative and directional efforts of
the department. If you are looking for an interesting,
challenging opportunity, contact- Jeff Bell, Promotion
Manager, WVIT, 1422 New Britain Avenue, West Hart-
ford, CT 06110 WVIT is an Equal Opportunity
Employer

General Assignment Reporter—Minimum one
year experience Send tapes and resume to Personnel
Director-Broadcasting, PO Box 100, Nashville, TN
37202. An Equal Opportunity Employer.

The Mississippi Authority for Educational Televi-
sion 1s seeking a Writer/Producer. Incumbent should
have the ability to write television scripts for instruc-
tional, public affairs and cultural programs Require-
ments include B.S degree with 12 plus hours in radio/
television/film and script portfolio or High School
Diploma and 4 years experience as a wrler in radio/
television/film with script portfolic. EEO/AF Employer.
Call or wnite to Personnel Manager, PO Drawer 1101,
Jackson, MS 601 —-982-6228

TV Director. Major market PTV VHF in Pacific North-
west seeks creative professional to plan, stage and
post produce programs for local, regional and nationaj
release. Minimum qualifications: BA or equivalent ex-
perience in broadcasting, demonstrated ability direct-
ing music, drama, interview, panels, news with three
years experience as full time television director with
verifiable credits. Salary $14,724-$1.048 plus libera!
benefits Deadline November 21 Resume and
cassette to Selection Committee 80-P-10E clo
Wilson, KCTS/9, 4045 Brooklyn Ave NE, Seattle, WA
98105. AA/EQE. Women and minorities encouraged
to apply.

Production Manager—Public television station
WIPB needs an experienced producer-director to plan
and oversee the technical activities for special events
programming and remote broadcasts. You will super-
vise full time and part time employees. Salary com-
mensurate with experience Excelient fringe benefits.
18 days patd vacation Send resume to Personnel Ser-
vices Office, Ball State University, Muncie, IN 47306.
Application deadline: 12/2/80. An Equal Opporlumty/
Aftirmative Action Employer.

Television director needed. Prefer someone with
experience in directing news, regular programs and
commercials Send application and resume to Merv
Jones, WKBN-TV. 3930 Sunset Blvd., Youngstown, OH
44501, prompltly. An Equal Opportunity Employer

Television Director/Producer. Heavy emohasis on
directing multiple camera, real-time productions, Prjor
experience with remote and studio live, live on tape
and tape for computer editing required. Major market
experience preferred. Send resume only to- Vice Presi-
dent Program Production, WTTW, 5400 N. St Louis
Avenue; Chicago. IL 80625 WTTW 1s an equal oppor-
tunity employer.

Dynamic Reporter, national award, seeks new
challenges In TV Journalism Strong background as
troubleshooter and investigative reporter, Currently
general assignment reporter in number one market.
Looking for growth opportunity perhaps as combna-
tion weekend anchoriweekday enterprise reporter,
Married, bilingual (Spanish/English), established cre-
dentials in iaw and legal education Box K-1982

Talk show co-host for live morning show 1n 22nd
market in Northern California. Must articulate and pro-
duce lhvely program Experience necessary. Send
resume and cassette to: Henry Urick, Program Man-
ager, KOVR-TV, 1216 Arden Way. Sacramento, CA
§5815. Equal Opportunity EmployeriM-F

Graphic Artist—No 1 Station in market seeks top-
notch artist. Minimum three years TV art experience,
skilled n illustration, design, film and videctape
animation, typography, scenic design and photogra-
phy Degree in commercial art preferred. Person
selected must join union Resume and samples to: La-
rry Viviano, KCRA-TV, 310-10th St., Sacramento. CA
§5814 EQE

Promotion Manager, creative person tor fast grow-
ing UHF medium market. Skilled in writing. production
techniques, and knowledge of ali media important An
Equal Opportunity Employer. Send resume to Box
M-101

Television Arts Series Producer/Director.
Duties: Produce arls magazine series; inctuding plan-
ning and researching., coordinating recording of
remote and studio segments; writing scripts and
copy. remote and studio direction, 3/4" 1" and 2"
videotape editing supervision, budgeting; possible
on-camera work. Requirements: At Jeast four years
television production experience: two years produc-
Ing expernence, two years directing expenence, two
years experience in arts activities. Send resume, demo
tape and sample scripts 10: Chrnis Cochran, KVIE Ex-
ecutive Producer, PO Box 6, Sacramento. CA 95801
Salary Range, $15,000-520,000. Deadline; November
28. 1980 EOE/AA

ENG Photographer/Editor for top rated prime time
magazine in a top ten market EOE. !f you have a
minimum of one year experience with highly-pro-
duced features, can work well with music, care gbout
quabty and have a tape to prove it, send your resume
to Box M-57.

Lead Anchor—Alsc producesi/teports. Personality
with pace. Mature, network experience. Currently
employed mid-west. Seeks challenge with serious TV
news operation. Box K-182

Experienced T.V. newswriter seeks reporting pos!
tion in entry level market M.A. Journalism, ENG report-
ing, talented and aggressive Box M-10.

Looking for a pro who can dei\\/er' acomplete sports
package? Radio background. Wish to make jump to
TV. Box M-88.

Sports Anchor/Reporter whose knowledge is un-
surpassed seeks position in major league city. 5 years
sports reporting experience in Los Angeles. Larry
Kahn, 18047 Collins St.. Encino, CA 91316 213—
343-6629.

Attractive, Outgoing radio news reporter seeks
entry level TV reporting position Will relocate. Top
university graduate. First-rate writer, reporter, anchor
405—-360-5708

Desk Assistant. 79 Syracuse broadcast journalism
grad seeking entry level position. Have ENG ex-
perience. Contact Patrick Manturni 201—647-3396
anytime or 201 —234-0062 mornings.

Top Pro News Director seeks new challenges
Boosted Nielsen's at current top 50 staticn from poor
three to one In two years. Excellent news background
includes 10 years as network correspondent An ag-
gressive staff motivator and competition beater. Box
M-98.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Production Technician. Thoroughiy experienced in
every aspect of EFP studio production. Extensive light-
ing and audio production plus design. Will relocate Jf
you need total dedication call Gilbert Hammer 914 —
277-3948.

Producer/Director. Number 1 market UHF TV sta
tion with brand new production facility needs
seasoned pro with minimum 5 years experience in
commercial production hghting and EFP Candidate
will handle busy commercial production, schedule
direct daily live news show, supervise or shoot major
remote production. Excellent salary and benefits. Rush
resume and reel to Production Manager, WWHT-TV,
390 West Market St. Newark, NJ 07107 EOE

On-Air Promotion Coordinator. Metromedia's Cin-
cinnati Indy seeks On-Air Promation Coordinator. You
must be a creative seif-starter with minimum one to
two years experience in commercial television promo-
tion ar production. Write, produce, and schedule on-air
announcements and handle special projects from
concept to conclusion Ability to work under deadlines
a must. Tape and resume to Personnel Director, WXIX-
TV. 10490 Taconic Terrace, Cincinnati, OH 45215 No
resumes will be accepted after November 14, 1980
WXIX-TV. Metromedia, Inc 1s an Equal Opportunity
Employer M/F

Aggressive college graduate, with four years of
television production experience, seeks entry level
position in television production. Box M-64.

Japanese-English Bilingual femaie with fiim and
ENG experience availabie for freelance work as cor-
respondent, editor, or research assistant in U.S Wesl
Coast and Japan. Box M-79.

CABLE

HELP WANTED MANAGEMENT

Cable System Manager—Diversified broadcasting
company looking for an experienced individual to
manage a medium sized cable system located in New
England. Background in cable operations, construc-
tion or programing preferred If you are interested in a
management opportunity with a progressive, growth
onented company, please forward your resume and
salary requirements to Box M-19.

SITUATIONS WANTED TECHNICAL

TV-FM-AM-Field Engineering Service. Estab-
Jished 1976. Installation-maintenance-system design-
survey and critique-intenm maintenance or chief
engineer. Available by the day, week or duration of pro-
ject Phone Bruce Singleton 813 —868-2989

Facility design, construction. maintenance, field
engineering services Twenly years experience: TV,
FM, AM. international shortwave Wil consider respon-
sible permanent position. im Cason, POB 1254, New
Bern, NC 28560. 919—638-5956 or leave message
919—-745-3367

SITUATIONS WANTED NEWS

Print Journalist, 2 years experience as Washington
Post news aide Rolling Stons Magazine researcher,
seeks beginner spot as TV reporter-deskman. Age 24,
degree, college background n radio, film, video. Mike
Maloy, 8313 Meadowlark Bethesda, MD 20034, 301 —
365-8065.

ALLIED FIELDS

HELP WANTED SALES

Marketing/News — Multinationa! news organizations
is seeking experienced salespersons to market its
services to radio, lelevision and cable television
We're looking for general managers or sales man-
agers who know how to make money with news pro-
graming. news directors with some sales experience
or marketing specialists now working in the cable
television industry. A high degree of organization and
extensive travel are requirted. We are an Equal Oppty
Employer Send resume, including salary history tc
Box M-65.

Sales Management. Leading internationally knowr
electronics firm seeks experienced personne! in radic
broadcast sales and broadcast sales management
We offer an excellent compensation package and very
desirable locations For 1mmediate consideration
please forward resume with salary history to Box
M-83
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SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHER

Creative Radio Pro. Advertising concepts, copy.
jingles, 1-24 track production, syndication and man-
agement experience. Sales and contact expenence
also Many national awards. New York based. would
consider relocation. Box M-18.

HELP WANTED INSTRUCTION

Broadcast Journalism Assistant Professor for posi-
tion beginning Sept. 1981. Ph.D —earned or near
completion—and news media experience required.
Ability to teach news wrnting and reporting for broad-
cast but able to handle basic news writing for print
too Opportunity to teach in area of research interest.
Department has on-air, 2000-watt FM station for news
laboratory. Salary: $17.964-521,600 for the academic
year, paid in 12 equal instaliments. Applications close
Dec. 10, 1980. Write Dr. R.L. Murray, Journalism
Department, California Polytechnic State University,
San Luis Obispo, CA 93407 Affirmative Action/Equal
Opportunity/Title IX Employer

Journalism Assistant Professor to teach news writing
and editing, magazine writing and other courses in
area of research or professional interest. Position
begins Sept 198! PhD.—earned or near comple-
tion—and news media experience required.
Knowledge of layout and visual aspects of printed
page desirable Salary: $17,964-$21.600 for the
academic year. paid in 12 equal installments. Applica-
tions close Dec. 10, 1980. Write Prof. Randall Murray,
Journalism Department, California Polytechnic State
University, San Luis Obispo, CA 93407. Affirmative Ac-
tion/Equal Opportunity/Title IX Employer.

Public Relations/Journalism Assistant or Assoc!-
ate Professor to join department of 270 majors, lead
popular PR concentration. Begins Sept 1981. Teach
public relations principles, writing, media production,
advertising principles, other courses depending on
personal interests and departmentai needs Able to
direct students enrolled in PR agency/news bureau
activity. Some knowledge of public opinion research
methods helpful. Minimum requirements: master's
degree and professional experience in responsible PR
or information position(s). Preference given to Ph.D. or
PnD. candidates, and those with teaching experence
Salary: $§19,692-524,828 for the academic year, paid
In 12 equal nstaliments. Applications close Dec 10,
1980. Write: Chair, Search Committee, Journalism
Department, California Polytechnic State Unjversity,
San Luis Obispo, CA 93407 Affirmative Action/Equal
Opportunity/Title IX Employer.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
iturbide Street, taredo, TX 78040. Manuel Flores
512—723-3331

Instant Cash For TV Equipment: Urgently needed
transmitters, antennas, towers, cameras, VTRSs, color
studio equipment. Call toll tree 800—241-7878. Bill
Kitchen, Qualty Media Corporation (In Georgia call
404—324-1271)

1 BTF-20E-1 20kw FM Transmitter. Must be in good
condrtion with power supply Contact Martin Hadfield
or Wally Nelskog 206—-623-6910.

Christian Organization (IRS Non-Profit) seeks con-
trinutions of equipment (especially studio) tor new
FM We document top dollar value for end of year
donation receipts Old 1s OK but please no junk. We
pay shipping Maranatha! Dr Stan Little, Rejoice
Fellowship Inc.. Box 1172, Palm Desert, CA 92261,

One KW Stereo FM transmitter. Call Jeft Woodruff
at 307 —733-4500 or write to KMTN-FM, Box 927
Jackson Hole, WY 83001

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion Guaranteed. Financing available. Transcom,
215—-379-6585.

5" Air Heliaz Andrews HJ9-50. Can be cut and term:-
nated to requirement. Below Mfgrs Price Some 1" and
5/8” also available BASIC WIRE & CABLE 860 W
Evergreen, Chicago. IL 312—266-2600.

FM Equipment, Spectrosonic 610 comp limiter,
Microtrack 6401 stereo preamp, Wilkinson SR 20-12
rectifiers, Revox A77. M. Cooper 215—373-6585,

Satellite Television Equipment. Antennas,
receivers, Low nosse amplifiers In stock. Immedate
delivery. Delstar Systems, 713—776-0542

10 KW FM RCA 10D wi/exc. & ster. gen, exc. cond:-
tion, spares. M Cooper 215—379-6585

Tektronix 465M Oscllloscope, $1800 TRI EA-3
Edit Control System with DDT-1 Digital Reader,
$1700. Singer-Graflex 93-OR 16mm Film Projector,
like new, with TV shutter, mirrors and remote control,
$1400 Buhl Mobile Multiplexer, $600. ITE P/3/7
Camera Pedestal, $225. Contact; National Video In-
dustries, 15 W. 17 Street, NY. NY 10011, 212—
691-1300.

1 KW AMS-RCA BTA IR1, Collins 20V3, 1 1/2 yrold
CSl. Will guarantee. M. Cooper 215—379-6585.

5 KW FM-RCA BTF 5B, good working order wiversi-
count exciter. M. Cooper 215—379-6585.

Ampex VR 2000 Video Tape Machine, (4) GE
Camera Chains, (6) Vectorscopes, (6) PC-70/60
Phillips Cameras. (1) 35 Ft. Mobile Unit with 5 PC-70
Cameras. capabilities for 2 additional Hand-Held
cameras, inventory list available Contact: Jim
Richards, ABC, 40 West 66 Street, New York, NY
10023. 212—-887-4906

5 KW AM Collins, 820 E1, 4 yrs. old. w/proof, many
spares. Mint. M. Cooper 215—379-6585

Broadcast Systems Inc. Television System Plan-
ning and Equipment. For technical assistance or
quotations call 800-531-5232 or 512—836-6011.

Mini-Van Dodge Tradesman 200-3 year oid (15,000
miles) Air-conditioned, insulated, carpeted, ideal for
cable-TV. for news gathering or remote production, 2
Ikegami's HL-35 mini-cams, 1 CDL Switcher, syng
gen., 1 color monitor, four 9" conrac monitors, VDA's,
PDA's, ights, mikes, tripods, completed wired ready to
go, extras. Best offer over $§50,000. Call: Ernie Panos
9:30 to 6:00 p.m. 312—-236-5535,

Production Van, Tractor Trailer, 5 ton, ducted, air and
heat, air nde, formica panelled throughout, carpeted,
lighting, small office with kitchenette, place for large
generator. $20,000. (215—328-1046).

D P 2 SMC complete automation system. Two
years old; now being used. Going back to simul-cast
Contact: Dick Billings, KWRT, Boonville, MO 816—
882-6686.

10K FM Transmitter. A Gates FM 10-B with new
solid-state FM exciter and stereo generator $5,000-on
air available immediately. Contact Lee Geysbeek
616—942-1500 Grand Rapids Baptist College and
Seminary.

GE TT-25 UHF-TV Transmitter, 2 ea $35.000.
RCA TT-10AL VHF Transmitter— 55,000
RCA TT-35CC VHF Transmitter—$20,000.
RCA TT-50AH VHF Transmitter— 512,000
Complete film island— $30,000,

Sharp XC-700 Color Cameras— 511,950 (New).
IVC 500A Color Cameras—ea. 57,500
Panasonic AK920 Color Cameras— $15,000.
GE PE-350 Color Cameras—ea. $4.000.

GE PE-240 Film Camera— $8,000

CVS 520 Time Base Corrector—358.500.
CVS 504B Time Base Corrector— 55500.
CDL VSE-741 Switcher—$2,500.

RCA TK-27A Film Camera—$12.000.

RCA TP-6 Projectors— $1,000.

Ampex 1200 A VTR’s—ea. $22,000.

New Garrard Turntables, $100.

New Edutron CCD-2H Time Base Corrector—
$5,800.

TR-22 RCA Hi-Band $16.,000.

TK-28 Complete Film Island $30.000.
BUP-100 Sony New-Call.

UHF Antennas—Various Models and Prices.
New 1000 foot TV Towers—best prices.

30 Brands of new equipment. Special prices. We will
buy your used TV equipment To buy or sell, call toll
free 800—241-7878. In GA caill 404—324-1271
Frank Frolick or Bill Kitchen, Quality Media Corpora-
tion, Box 7008; Columbus, GA 31908

New Marti STL, microwave remote contro! unit for
transmitter. $1.500. Model RMC AXS purchased 2
years ago, but never installed. Call J. Justin in Van-
couver, WA. 206 —573-7651

800 feet brand new Cablewave 1-5/8" Foam low
VSWR Weliflex Transmission Line with Connectors.
Price $3990. H.M. Holzberg Assoc,, Inc. PO. Box 322,
Totowa, NJ, 261 —256-0455.

A Bargain-New Spotmaster 4M50—4 Channel
Mono Console S$500. Also like new Sennheiser
421U-441U mikes. Both for $375. New Shure SM-7,
$240. Cali 214—729-6857,

COMEDY

Free sample of radio's most popular humor service!
O'LINERS, 1448-C West San Bruno, Fresno, CA
93711,

Guaranteed Funnier! Hundreds renewed! Freebie!
Contemporary Comedy, 5804-B Twineing, Dallas, TX
75227

MISCELLANEOUS

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—438-0508.

Call letter items — Jewelry, mike plates, banners, car
plates. bumper strips, decals, audience building pro-
motions. Broadcast Promotion Service, Box 774, Fort
Payne, AL 35967

The Chicago Professionals will review, edit, and
critique, your tapes and resumes—we’ll pull no
punches! Rush materials and $20 to air Check/
Resume Critique Service, Box 87121, Chicago IL
60680.

Air Checks of America's Top Jocks! Collectors and
current air checks! Send for free catalog— Air Checks
Unlimited, Box 87121, Chicago, IL 60680.

Where are the Jobs? Subscribe to "Job Openings”
and find out. The most extensive current job listings
available anywhere! Send $25 for 13 weeks/or $45 for
26 weeks to: Job Openings, Box 87121, Chicago. IL
60680,

Airchecks Galore— 1955 through today New York,
Los Angeles, etc. Free list. Write Rick Kaplan, 208
West First Street, Bloomsburg, PA 17815,

RADIO PROGRAMING

“Photo Tips” radio feature. Five new 1% minute
shows per week. Listeners love it. Remember, 75% of
adults take pictures. Sell to local sponsor Barter basis.
Call 800—547-5995 ext. 181. Reynell Associates,
Inc., Box 10250, Chicago, IL 60610.

TV/Movie Reviews. Syndicated critic. Informative
and witty reviews. Great listener respanse. Free demo
cassette. Brian Rose Productions, 516 7th Street,
Brooklyn, NY 11215,

EMPLOYMENT SERVICES

Disc-Jockey and News openings-all formats—
many markets—rush your tapes and resumes-Air
Talent Placement, Box 87121, Chicago, IL 60680.

INSTRUCTION

Free booklets on job assistance. 1st Class FC.C.
license and D.J.-Newscaster training. ATS. 152 W.
42nd St. N.Y.C. Phone 212—221-3700. Vets benetits.

FCC *“Tests-Answers” for First Class License
Plus—"Self-Study Ability Test". Proven! $9.95.
Moneyback guarantee. Command Productions, Box
26348-B, San Francisco, 94126.

REIl teaches electronics for the FCC first class
license. Over 30% of our students pass their exams.
Classes begin September 2 and October 13. Student
rooms at the school. 61 N. Pineapple Ave, Sarasota, FL
33577.813-955-6922.

Cassette recorded First phone preparation at
home plus one week personal instruction in Boston,
Atlanta, Seattle, Detroit, Philadelphia. Our twentieth
year teaching. FCC license courses. Bob Johnson,
Radio License Training, 1201 Ninth, Manhattan Beach,
CA 90266 213—379-4461
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RADIO

Help Wanted Management

Major West Coast Newstalk station seeking seasoned: professional to pro-
vide morning-drive sports reports, cover professional and college sporting
events, and substitute for Sports-Talk programs as required.

Minimum 5 years major market sports broadcasting experience required,
preferably including play-by-play coverage for professional sports team(s).

Outstanding opportunity to gain maximum exposure in a diverse sports
market. For prompt and confidential consideration, send resume to Box

SPORTS ANNOUNCER

California

M-51.
Help Wanted Programing, Situations Wanted News
DYHI\W(-:EPALK Production, Others
PERSONALITY Continued Attention Major Market Radio Stations!

50,000 Watt KSTP-Minneapolis/St.
Paul is conducting a nationwide
talent search for an experienced
talk personality with proven track
record.
Send tape and resume to:

Robert Oakes, Operations

Manager

KSTP-AM

3415 University Avenue

St. Paul, Minnesota 55114

Equal Opportunity Employer

KSTP 1500
NewsPlusRadio

PROGRAM DIRECTOR
FOR TOP COUNTRY FM

KSCS. Dailas-Fort Worth one of America's nighest
rated country music radio stations s seeking a Pro-
gram/Production Director It you have three years of
programming experience a solig knowledge of Coun-
try Music, are skilled at managing people. have a flair
for creative writing understand ratings. and can create
effective outsidefoff-ayr promotions. send resume.
tape of production samples, and tiack record to Vern
Ore, Station Manager, KSCS. 3900 Barnett St. Fort
Worth, Texas 76103. An EOE

Please hire my husband, Gene Steinberg! He's an
incredibly talented newsman and talk-show host
with 12 years of multi-media experience. You
won't be disappointed.
Sincerely,
Barbara Steinberg
P.S. You can call Gene at 212-631-9290. Thanks!

WANTED
TELEPHONE
TALK SHOW HOST
in New York State

Medium Market
[nterviews & Open Talk

Resume's & Salary Req.
Box M-103

Situations Wanted Management

TELEVISION

Help Wanted Management

Help Wanted Programing,
Production, Others

WE'RE THE BEST KEPT
SECRET IN BROADCASTING

. we can offer you a stable position in

a pleasant environment with good pay
and a 5 day week. We're jooking for a
fulltime production director who has ex-
perience with state of the art, multi-
track equipment, can do character
voices and work with talent. Box J-109.
An Equal Opportunity Employer M/E

Management

Radio/TV/Cable. Demon-
strated ability. Documented
performance. 15 years major
market experience. Available
immediately, salary negotia-
ble. Reply Box K-4.

Assistant Controller

Postion available with iarge broadcastings
newspaper group Background should include
poth broadcasting and newspapers prefera-
Dly with a group operation Also experience 10
financial reporting and analysis budgeting
and forecasting reguired Send resume wilh

salary history to Box K-183

Help Wanted Technical

SMALL MARKET STATIONS

NOW AVAILABLE—A 20-year pro. Ex-
perienced In management, sales, announcing,
sports P-B-P news. Currently GM 1n a large
market but ready to move "down” and back to
the country. | can do 1t all for your operations.
Box M-56

TELEVISION
TECHNICIAN

Major market station seeking TV techni-
cian. Must have FCC 1st class license
and technical school background
Direct all inquiries to:
Nancy Fields
Personnel Mgr
WMAR-TV
6400 York Rd
Baltimore, MD 21212
EOE M/F
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Help Wanted Programing,
Production, Others

Help Wanted News
Continued

MAgRz2ine

PM Magazine co-host needed to work
with personable female n top 25
market Must be energetic with positive
personality and strong desire to be part
of the team The ability to write and pro-
duce features a must Send resume to
Box M-50. An Equal Opportunity
Employer

TV PROMOTION DIRECTOR

An opportunity for semeone with TV produclion ex-
perence for heavy in house production of TV and
radio promotions Expernience 1n print not a must.
however, a degree in mass communications or promo-
tional background advantageous Those without pro-
duction experience need not apply Send resume and
salary history to John Shand. Station Manager. WTVRX
TV, 3301 West Broad Street. Richmond. Virginia
23230 EOE

NEWS
CO-ANCHOR

Excellent opportunity for a professional
newsperson to co-anchor, the 6 and 11
p.m newscasts in one of the most excit-
Ing cities on the east coast WNAC-TV 1s
Boston's CBS Atfiiate and 1s a Division
of RKO Television

Great facilities in a competitive top 10
market. Interested In joining our team.
send resume and tape to Peter Leone.
News Director, WNAC-TV RKO General
Building. Government Center, Boston,
MA 02114,

An EEO Employer
Minnit ties and females
are encuouraged to apply

WAAC-TV BOSTON @
A CBS AFFILIATE

Employment Service

B BROADCASTER'S

ACTION LINE

The Broadcasting Job you want
anywhere in the U.S. A,
1 Year Placement Service $40.00

R2, Box 25-A, Lexington, Indiana 47138

L Call 812-889-2907

CREATIVE BROADCAST SERVICES AGENCY

“Media Placement Professionals™

* Executives ¢ Technjcal
* Management « Talent

(213) 467-8151

100% FREE
10 APPLICANTS

6290 Sunset & Vine, 9th Floor, Hollywood, CA 90028 I

ALLIED FIELDS
Help Wanted Sales

PROMOTION ASSISTANT

WFLA-TV, NBC affiliate in Tampa,
Florida, needs promotion assistant with
strong writing and on-air production
skills Experience in news promotion
preferred. Qualified applicants send
resume and tape to:

Richard W. Roberts
Corporate Personnel Director
PO. Box 1410
Tampa, Florida 33601

WFLA-TV

An equal opportunity employer M/F

News
Reporter

Top rated Miami TV station needs an ex-
perienced news reporter. Must have a
solid reporting background including
live reporls. Major Market experience
desired. Journalism degree preferred.
This position offers an excellent salary
& benefits package. Send resume to
Manager of Employment, PO. Box
010787, Miami Fla. 33101

Equal Opportunity Employer M/F

REGIONAL SALES MANAGER
MIDWEST TERRITORY

A leading manutacturer ot Television Broadcast and
Post Production equipment has an opening for a
regional sales manager for the midwest territory.

The company has been in business tor twenty years
and has consistently led the industry 0 technical m-
novations in Switchers, Automation and VTR Editing.

The opening 1S a unique opportunity for personnel with
technical sales expernience In TV equipment to meet
his or her own personal objectives in a well-estab-
lished terntory where the company already enjoys a
large market share. The successful applicant will have
an excellenl base salary plus commissions with
benetits, company car and paid travel expenses,

For turther information send your resume, n conli-
dence 1o

Central Dynamics Corporation
Aln John Barker
Vice President
331 Weslt Northwest Highway
Palatine, Iinors 60067

Help Wanted News

Situations Wanted News

Help Wanted Instruction

REPORTER/CO-ANCHOR

needed immediately for station in 38th market
Excellent benefits Person must have sohd
Jjournalistic background good communicative
abilities creative background Salary negotia-
ble Send resume VTR cassette salary re-
guirements to News Director WOTY Box B
Grand Rapids, Mich 49501 EOE

FREELANCE

E.N.G. CREW
Available for assignments in Central &
South America. lkegami 79A, Sony BVU
50.110.

Contact: Howard Dorf
(305) 653-3815

Situations Wanted Programing,
Production, Others

CO-ANCHOR

Strong reporting and anchoring creden
trals warm and personable A com-
municalor. For M-F 6 & 10 25(h market.
news leader Resume and audition
cassette to Ridge Shannon. N D, KMBC
TV. 1049 Central. Kansas City MO
64105,

AWARD-WINNING FILM/
VIDEOTAPE DIRECTOR

available for short or long term free-lance
assignments. DGA Member. Reel and list of
impressive credits available. Jack Kuney
663-5th Ave. New York, New York, 10022
(212) 752-7386.

DIRECTOR
SCHOOL OF
JOURNALISM
OHIO UNIVERSITY

One of the nation's leading journalism
schools with more than 1,000 undergraduate
students, and graduate programs awarding
master's and doctoral degrees, a prestigious
faculty and full accredited sequences in news-
paper, magazine and broadcast journalism,
advertising and public relations, 1s seeking an
outstanding administrator from the com-
munications or academic professions to lead
its rapid growth and enhance its national
reputation.

Journalism is the largest school on the
14,000 student campus located in the
beautiful hill country of Southeastern Ohio. It is
one of three major units of the University’s na-
tionally acclaimed College of Communication.
Salary up to $40.000 plus many benefits.
Resume before January 15, 1981 to Professor
Melvin Helitzer, Journalism Search Committee,
Ohio University, Athens, Ohio, 45701

An Equal Opportunity Employer
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Help Wanted News

Must be a self starter

and clips to: Box M-107

MEDIA RELATIONS
WRITER

Major Midwest Utility seeks experienced News Reporter to join
the Media Relations Section of its Public Affairs Department.

Duties involve preparing news releases and background papers,
handling inquiries from news representatives, arranging press
conferences and making recommendations on public relations
programs. Must have excellent writing skills. Require degree in
Journalism or English and at least 3 years of media experience.

Salary is competitive and benefits are excellent. Good oppor-
tunity for professional growth and advancement. Send resume

An Equal Opportunity Employer M/F

Public Notice

NOTICE

The City of Tampa will accept Letters of intent from
prospective applicants interested in providing cable
televisian and communications services 1o the res
dents of Tampa Letters ol Intent shall be the sole in
dication of ehgibility to receive any furthec information
concerning the fianchise Letters of Inlent shall in
clude the following The name of the company both
local and parent organization name of cantact person
and utle agddress phnone number ang a nen-rafunda
ble cashier s check made payatile to the City of Tam
pa in the amount of $10.000 The non iefundable fee
shall be utihzed o delray franchising expenses

The City of Tampa Flonga Cable Television Commut
tee will only accept cerlitied return receipt 1equested
letters postmarked no earlier than November 1 1980
and no later than midnight November 30 1980

Lelleis snall be agdiessed 1o

City of Tampa. Florda

Cable Television Ccmmittee
One Cily Hall Plaza 8N
Tampa Flornda 33602
Altention Robert B Mortison J

Instruction

Be Professional
Lefarn“l’lday-by-l’lay
or small an
medium markets  FQOTBALL
Book, Demo Tape,
Professional Forms
Write or Call for Free Info
Tennessee Institute of Broadeasting
2106-A &th \ve. ashville. TN 37204
615-297-5496

Business Opportunity

THE THREE BIGGEST WORDS IN
TELEVISION
CABLE - CABLE - CABLE
There are more than 4,200 cable television systems in

opejation throughou! the country Hundreds more
being built or 1n the planning stages

What does this mean to you? Opportunity An oppo!
tunity to capitalize on localized television guides in
your area

How do you do this? By becoming a local Associate
Publisher for your area and producting a localized TV
magazine Each locally owned and operated maga-
2ine acquired adverhising for insertion in ms/ner local
edition TV Tempo supphes all scheduling and infor-
mation about the happenings in TV

You will receive complete traimng An investment of
$10.500 00 rs required Call 800 —241 7089 tor com
plete intormation or write TV Tempo Inc PO Box
5443 Athens GA 30604

PUBLIC NOTICE

The Finance Committee of National Pubiic Radio
wiil meet on Monday. November 17, 1980, in Washing-
ton, D.C at the Embassy Square Hotel, 2000 N Street,
N W The meeting will be held in the Board Room trom
9 am to 1 pm The primary item of business will be
discussion ot the FY 1932 NPR budget

For further information concerning this meeting.
please contact Ernest T Sanchez. NPR General
Counsel al (202) 785-5369.

November 17, 1980 Public Broadcasting Ser-
vice, PTV-3 Program Service Committee, 5:00-6°30
pm, PBS oftices, 475 LEnfant Plaza, SW.. Washing-
ton, D C Receive reports on CPB-PBS interconnection
contract, PTV-3 Adwisory Committees; status of An-
nenberg grant, meetings of Distribution & Support
Service Committee, Executive Committee and Task
force on Technology Applications Consider policy on
anciflary matenals to PBS programs

November 19, 1980 Public Broad-
casting Service, Transponder Alfloca-
tion Committee, 9:00 a.m. PBS offices,
475 LEnfant Plaza, SW. Washington,
D.C. Consider future transponder re-
quirements, structural responsibility for
transponder allocations, priorities and
guidelines for transponder allocations.

Radio Programing

Products

Professional Audio
Recording

TAPE

Reels ¢ Cassettes
Ampex ¢ 3M
Ask for our recording supply
po ] ; catalog
Iylgl,!‘,,e 312/298-5300

1233 Rand Rd. * Des Plaines, IL 60016
24

Services

November 17-18, 1980 Public Broadcasting
Service. Board of Directors meeting, Shoreham
Hotel. 2500 Calvert Street, N'W. Washington. D.C
Election of General Directors: President's Report,
Chiet Financial Officer's Report; Board Commitiee
Reports: announcements, underwriting and advertis-
ing, interconnection, new ventures; SPC reform, ser-
vices to members and nonmembers, responsibility for
transponder allocations; CPB Program Fund Panels;
PBS pension plan; PBS/Ford Scholar Program:
delegations of authority Discuss PBS/PTV financiai
perspective and budget process.

The MEMORABLE Days

of Radio
30-minute programs from the golden age of radio
VARIETY * DRAMA * COMEDIES * MYSTERIES * SCIENCE FICTION

ancluded in each series ”\

Program Distributors (@i
410 South Main

Jonesboro, Arkansas 72401 P

501 —972-5884 e

BILL TAYLOR
COUNTRY CONSULTANTS

For thcse who hate to lose.

1425 E. Orange Grove
Pasadena, California, 91104
213791 4836

INCREASE SALES WITH
S.A.L.E.S

If sales aren't so hot, perhaps we can
help. We are a company called SALE.S
We 'help radio stations get their sales
departments in gear We come to your
market and work with your sales man-
ager, sales people and, or everyone else
at your station with one thing in mind,
"getting that order” We'll show your
sales people how to talk with retailers
and agency people and show them how
to get those budgets. We'll show your
sales manager how to hire and how to
motivate. Best of all we go out on the
street with your sales people and show
them how to get the job done. We have
a sales specialist for every size market,
To find out more about SALES call
209-227-4891 or write SALES at 4073
N. Fruit No. 103 Fresno, California
93705.
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Miscellaneous

Want to Buy a Station

Full day. individual seminar for broadcast investors,
given to you and your associates privatelv by an ex-
pertenced owner-operator. Property selection,
negotijation, financing, FCC reguirements, takeover,
among the topics Find out how lo buy your next or
Tirst staton through my perscnal experience

Robin B Martin, President, Deer River Broadcasting
Group, Suite 1001 141 East 44th Street. N.Y. N.Y

10017. 212—-599-3303.

Wanted To Buy Stations

WANTED IMMEDIATELY

Sm to Med. AM/FM. FM or AM in New
Eng. N J. Eastern PA. Virginias,
Carolinas. or Fla. Current performance
not important. Please forward all perti-
nent information in first mailing Strictest
confidence observed Box M-25

FM STATION WANTED

$100,000 down payment for profitable
or near-profitable FM station in medium-
size sunbelt market. Provide details and
asking price in absolute strictest confi-
dence to: Attorney, Box M-82.

For Sale Stations

MIDWEST METRO

Leading Class IV and Class B FM.
Excellent equipment-physical plant
including 20 acres. Principals only
3/ x gross. Wrile Box K-156.

Dan Hayslett

RADIO, TV, and CATV

e ——— (214) 691-2076
11311 N. Central Expressway « Dallas, Texas

NOTICE OF PUBLIC SALE

FOR SALE: 2450 shares. Ridgeland Broadcasting
Company. Inc (Ownet/Operator Radio Station WJMR
Ridgeland) South Carolina

PLACE OF SALE: Fus! Citizens Bank and Trust
Company of South Carolina, 1230 Main Street, Colum-
bia South Carolina Telephone (803) 771-8700

TIME: 10:00 am
DATE: November 17 1980
TERMS: Cash

For Sale Stations Continued

901/767-7980

MILTON Q. FORD : AsSOCIATES

MEDIA BROKERS—APPRAISERS

“Specializing In Sunbelt Broadcast Properties”
5050 Poplar - Suite 816 - Memphis, Tn. 38157

CLASS CFM
MOUNTAIN TIME ZONE

High undeveloped potential
$575K

Inquiries and Qualifications
to Box M-75

BEAUTIFUL MIDWEST

AM/FM serving well over a million
people for sale to qualified buyer by
owner. Includes real estate. Send fi-
nancial gualifications to Box M-77

MEDIA BROKERS - APPRAISERS

AT VUR SEHCE T UVER U YEARS S i REN g

RICRARD A

ANC
435 NORTHMICHIGAN AVE - CHICAGO 60611

312/467-0040 /i~

THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948
Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

Bob Kimel’s office:
P.O. Box 270,
" St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants

Stan Raymond & Associates
Broodcost Consultonts & Brokers

Has stations avaijlable in Ga., Fia, N.C.. & S.C.
Call or write now.

404-351-0555

1819 Peachiee Rood NE
Atonta Georgia 30309

Broadcasting Nov 10 1980
121

e Ala. 1000 watt fulltime. $200,000.
Terms

e 1000 watt daytimer. SE KY. $300,000.

e 1000 fulltimer. Tenn. Chattanooga
area. $350,000.

e 5,000 watt daytimer. E. Tenn. $340,-
000. $40,000 down. .

o Fulltimer. West Virginia. $275,000.

e Daytimer. Middle Tenn. Medium size
town. $290,000.

e Daytimer. Fort Worth powerhouse.
$1,000,000.

o AM/FM Eastern Kentucky. $360,000.

e Daytimer, N.C. Missouri. $380,000.

e AM/FM in Northwest Mississippi.
$360,000.

e Fulitimer near Charlotte, NC. $600,-
000. Terms.

o Daytimer. Good dial position. Central
Florida. $280,000.

e UHF-TV-C.P, in the Deep South. At
cost—$250,000.

e 1,000 watt daytimer. Southern Utah.
$330,000. Terms.

e UHF-TV in Central lowa. “Turn key
job.' $320,000.

e NW Florida. C.P.—$100,000 at cost.

e Atlanta area. 5,000 watts. $470,000.

e 3,000 watt FM. Southern Arkansas.
$380,000.

e Class C in single FM market. Montana.
$510,000. Terms.

o AM/FM in NE Oklahoma. $1,100,000.

e AM/FM in NC Louisiana. $320,000.

e Class C. Near city. Midwest. $700,-
000.

e 250 watt daytimer. NE La. $250,000.

e Cable TV Southern Alaska. Small.
$110,000. Terms.

e AM/FM. N.E. Louisiana.
down.

o 500 watt daytimer. Single market sta-
tion. CA resort area. $430,000.

e Fulltimer. Major market Idaho. $660,-
000 terms.

e Daytimer. NC. About 50 miles from
coast. $240,000. Terms.

e Two AM's. CA. fulltimer and daytimer.

e AM/FM in No. Mich. $190,000.

e Louisville area daytimer. Terms. Small
DP.

e Eastern Kentucky AM/FM. Bargain.
$990,000. Terms.

o VA, Coastal. Attractive. $800,000.

o Powerful daytimer in Northern Michi-
gan. $430,000. Terms.

e Fulltimer. Dominant.
$1,200,000.

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
815—756-7835 24 HOURS

$25,000

Metro. TX.

\. —

SOUTHEAST
POWERFUL FULLTIME AM  HIGHLY
PROFITABLE (100,000 +)~ SMALLER
MARKET.OWNERS RETIRING.825,000"°
ATTRACTIVE TERMS ===
EDEN 919-623-3000
B““A “CAST P.Q. BOX 647

SERVICES  yems snosses

628 WASHINGTON ST.. EDEN N.C. 27288




For Sale Stations Continued

CHAPMAN ASSOCIATES®

media brokerage service

STATIONS

S Small AM $185K
S Small FM S225K
S Small Fulltime S375K
W Small FM S600K
W Metro Futltime $850K
S Metro Fullime $1100K

S54K
$40K
Terms
25%
Cash
29%

To receive offerings of stations within the areas of your interest,
write Chapman Company. Inc., 1835 Savoy Dr, N E. Atlanta. GA 30341

STATION FOR SALE

Full time AM/FM located 60
miles Washington, Baltimore.
Mid 6 figures. Box M-6.

CONTACT

JT Malone (404) 458-9226
Bill Cate (904) 893-6471
Paul Crowder  (615) 298-4986
Ray Stanfie!d (213) 363-5764
Bill Whitley (214) 387-2303
Bill Chapman (404) 458-9226

Fulltime AM

Class C FM Texas
market—Priced 2 1/2 times
gross revenues—$2,500,000.

Box M-71

in major

For Sale by owner

South Texas border AM-FM. Only station
of license in twin cities population of
125.000. AM all spanish. FM all english
Golden opportunity for minority invest-
ment. $700,000 cash or $750.000 terms.
Box M-89

RDHANN
COMPANY

BROKERS ¢ APPRAISERS ¢ CONSULTANTS

)

MEDIUM SIZE MARKET
AM/FM

with good facilities in warm

D G AMedis Brokors

(9121883-4917

e

L OMS  AMIFM 375K  Small
AR FM 350K Suburban

‘ KY  Daytime AM 120K Small

| wv  Daytime AM 168K  Smalt

I 0K  AM & FM 975K Small

I FL  Daytme AM 400K Medium

i CO Daytime AM 300K  Small

| MS  Daytime AM 295K  Medium

[N Daytime AM 300K Small

|

SC AM—Down payment $15,000
FL AM —Down payment $30,000
TN AM—Down payment $30.000

¥
)
¥  P0.BOX B50 ALBANY, GA. 31702

5944 Luther Ln - Sune 505 Dallas Tx 75225 ¢ 214 696 1022 gOU&hwe%t Tde)t(aSB arle\/?. NO
8340 £ Princeton Ave Denver Co 80237 ¢ 3037717675 rokers. en 0 Ox _8'
6257 Garwood St Las Vegas. Nv 89107 e
702 870 7106
CORPORATE UNDER-DEVELOPED FM
Class A located in South—High Tournst area —
ACQUISIT|ON Sleeper—Price $§225000 29% down 7 yrs. at

10 Radio Stations, other

10%

CAROLINA MEDIA BROKERS

H.B. La Rue, Media Broker

RAADIO TV CATY APPRAISALS

West Coasl
44 Montgomery Street, 5th Fioor, San Fran-

cisco, California 94104 4151434 1750
East Coast

500 East 77th Street Suite 1809 New York,
NY 10021 2121288-0737

Successful Small Market

VH.F Independent TV. Station,
Western U.S. Box M-97.

assets $14 million. Box 516 Fenton Pl
M-105. b ror
BROADCASTING'S

CLASSIFIED RATES

Payable in advance. Check or money order only
(Billing charge to stations and firms: $2.00).

When placing an ad, indicate the EXACT category
desired: Television or Radio. Help Wanted or
Situations Wanted, Management, Sales, etc If this
information is omitted, we will determine the ap-
propriate category according to the copy No make
goods will be run if ali information 1s not included

The publisher 1s not responsible for errors in print-
ing due to iflegible copy All cooy must be clearly
typed or printed

Deadline 1s Monday for the following Monday's
1ssue  Copy must be submitted in wnting. (No
telephone copy accepted.)

Replies to ads with Biind Box numbers should be
addressed to (box number) c/o BROADCASTING.
1735 DeSales St NW, Washington, DC 20036

Advertisers using Blind Box numbers cannot re-
quest audio tapes. video tapes, transcriptions,
films or VTR's to be forwarded to BROADCASTING
Biind Box numbers. Audio tapes, video tapes.
transcriptions, fiims and VTR's are not forwarda-
ble. and are returned to the sender

Rates: Ciassified histings (non-display) Help
Wanted. 70¢ per word. $10.00 weekly minimum
Situations Wanted. (personal ads) 40¢ per word,
$5.00 weekly minimum All other classifications:
80¢ per word $1000 weekly minimum Blind
Box numbers $2 00 per 1ssue

Rates: Classified display Situations Wanted.
(personal ads) S$30.00 per inch. All other
classifications: $60 00 per inch. For Sale Stations.
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space, Agency Commission
only on display space

Publisner reserves the nght to alter Classified
copy to conform with the provisions of Title VII of
the Civil Rights Act of 1964, as amended

Word count Include name and address Name of
city (Des Moines) or state (New York) counts as
two words Zio code or phone number including
area code counts as one word Count each ab-
breviation, initial, single figure or group of figures
or letters as a word Symbols such as 35mm, COD,
PO, etc count as one word. Hyphenated words
count as two words Publisher reserves the right to
abbreviate or alter copy
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Fates & Fortunes:-

Dick Lobo, program
director, NBC-owned
wMAaQ-Tv Chicago.
named station manager,
WNBC-TV New York

Robert George, pro-
gram manager, KPIX(TV)
San Francisco, named
station manager.

Alan McLaughlin, air
personalily, KENO-AM-
FM Las Vegas, named
operalions manager.

Lobo

Arthur Gillick, VP, broadcast operations, non-
commercial WCNY-FM-TV Syracuse, N.Y., joins
noncommercial wLIW(TV) Garden City, N.Y., as
president-general manager.

Norm Hankoff, VP-general manager, KTHO-AM-
FM South Lake Tahoe, Calif., resigns after 14
years of service. No future plans have been an-
nounced.

Robert Owens, arca manager, new market
development, Teleprompter, Boston, joins
American Cablesystems there as VP-corporate
development, responsible for coordinating
efforts to compete for cable franchises in Mas-
sachusetts.

Marla Dorrel, systems operation coordinator,
Wometco Communications, Miami, named VP-
director of government relations. Richard
Dorsey, former controller, Chanute Technical
Training Center, Rantoul, I1l., joins Womeltco as
business manager.

Robert (Kip) Scripps, associate director, fi-
nancial control, ABC Owned Television Sta-
tions, named director of financial planning for
unit. Irma Morales, manager, program budget-
ing and administration, ABC Owned Television
Stations, succeeds Scripps.

Advertising )

William Baker, executive VP-executive crea-
tive director, Foote, Cone & Belding, Chicago,
named to new post of executive VP-director of
crealive services for agency’s offices outside
U.S. He will be based in New York.Albert Ler-
man, senior VP-creative assistant to FC&B’s
president, named executive direclor, Foote,
Cone & Belding International, New York.

5
With gratitude. John Brooks Fuqua,
who started his career as radio engineer
and broadcast station owner, now chair-
man of Fuqua Industries of Atlanta, has
donated $10 million to Duke University,
Durham, N.C. The donation, in the form
of stocks, cash and real estate, was
made by Fuqua to show his appreciation
to the school for lending him library
books through the mail when he was a
Virginia farm boy. Fugua is major con-
glomerate which is liquidating its broad-
cast properties.

Kaye Hughes, director of client accounting,
Dancer Fitzgerald Sample, New York, named
senior VP. Marvin Press, media director, DFS,
Torrance, Calif., named VP, West Coast broad-
cast manager. Lois Held Miller, account execu-
tive, DFS, Torrance. succeeds Press. Sheryly
Connors, senior media planner, Ogilvy &
Mather, Los Angeles, joins DFS there as ac-
count executive.

Clifford Helfrich, VP, D’Arcy-MacManus &
Masius Worldwide, based in St. Louis, elected
corporale senior VP Joanne Michels-Ben-
nett, broadcast production manager, and Ken
Krauth, print production manager, DM&M’'s
San Francisco office, named VP’s. Martin
Choinski and David Irvine, media super-
visors, DM&M, Bloomfield Hills, Mich.,
named associate media directors.

Bruce Nelson, creative group head and
copywriter, and Eli Tulman, art director, Mc-
Cann-Erickson, New York, elected senior VP's.

Mitchell Silver, creative supervisor, Grey Ad-
vertising, New York, named VP.

Marschalk Co’s new VP’s in creative depart-
ment, New York: Bob Anastasio, senior arl
director; Fifi Jacobs, creative administrator;
Harold Karp, senior copywriter; Ed McCabe,
senior art director; Toni Pagano, senior
copywriter, and Mel Rustom, senior art direc-
tor.

Phil Mandel, account supervisor, Sive Associ-
ales, Cincinnati, named VP, marketing and
planning. Michael Leary, director, broadcaslt
production, Willis-Case-Harwood, Dayton,
Ohio, advertising agency, joins Sive as audio-
visual manager and broadcast producer.
Suzanne Louiso, production manager,
Michael Maloney Advertising and Photography,
Cincinnati, joins Sive as assistant producer. Sive
is advertising, marketing and public relations
firm owned by Young & Rubicam.

llene Waksler, head of media department, and
Janet Weisman, creative director, FitzGerald-
Toole and Co., Providence, R.[.-based adverlis-
ing and public relations firm. named VP

George Bragg, executive producer, BBDO,
New York, named to new post of associate
director, TV production.

Sue Caille, senior media buyer, McDonald &
Little, Atlanta, joins Tatham-Laird & Kudner
Advertising, Chicago, as media supervisor.

Merry Johnson, senior media planner and nelt-
work buyer, Campbell-Mithun, Minneapolis,
joins Rumsey, Knutson & Oberprillers there as
manager of media services.

Leslie Amozig, media planner, Rosenfeld,
Sirowitz & Lawson, New York, named assistant
media director.

Ruth Nash, sales assistant, Storer Television,
Chicago, joins Kelly, Scott & Madison, media
buying service there, as assistant media buyer.

Rosalinde Estes, broadcas! business affairs
manager-associate producer, Allen & Dorward,
San Francisco adverlising agency, joins Chiat-
Day-Hoefer there as broadcast production man-
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ager. Mary MacGuire, from D’'Arcy-Mac-
Manus & Masius. San Francisco, joins Chiat-
Day-Hoefer as copywriter.

William Panko, former account supervisor,
Marvin Frank Advertising, Chicago. joins Ken-
yon & Eckhardt there as account executive.

Don Belt, senior copywriter, Newman, Saylor
& Gregory, Columbia, S.C., adverlising agency,
joins Henry J. Kaufman & Associates, Washing-
ton, as copywriter.

Pam Montgomery Davis, copywriter, First
Marketing Group, Houslon, joins Weekiey &
Penny there in same capacily.

Sharon Munzert, writer, UPI, joins Engel
Marketing, Tucson, Ariz., adverlising agency,
as specialist in client services.

Doug Ferguson, from Wichita (Kan.) State
University, joins Associated Advertising Agen-
cy there as account service assistant.

Jim Hunt, VP, sales manager, American team,
Peters, Griffin, Woodward, Chicago, appointed
director of marketing development-Midwest,
Chicago, for Katz PROBE Marketing staff.

Dan Hudson, manager, Eastman Radio’s Phil-
adelphia office. transfers to Eastman’s New
York office as account execulive. Jim Harder,

Free Kids™
“KIDS SAY THE
THINGS”

*Call Toll Free for detaiis.
(800) 423-2694

CQLONNOR

BOX BBAE - UNIVERSAL CIIY CA 91608




daccournt execulve, casimadn, LUnicdgo, succeeds

Hudson in Philadelphia.

Lynnette Figley, saies assistant, HR Televi-
sion, Deltroit, named account executive.
Michael Stropes, media buyer and account
administrator, Ross Roy, Detroit, joins HR’s
sales team there. Lois Hamelin, account ex-
ecutive, TeleRep, Chicago, joins HR’s sales
team there.

Jeannine Jewei!, from KTLA(TV) Los Angeles,
joins Bernard Howard & Co. there as account
executive.

Chuck Cunningham, sales manager,
wWFMS(FM) Indianapolis, joins co-owned
KLIF(AM) Dallas as general sales manager.

Donald DeCarlo, general sales manager,
WGN(AM) Chicago, named VP of licensee, WGN
Continental Broadcasting Co.

Ronald Goldberg, from wLvi-Tv Cambridge,
Mass., joins WIYE(FM) Buffalo, N.Y., as general
sales manager. Sid Ehrenreich, regional sales
manager, WJYE, assumes additional duties as
local sales manager.

Bert Toledo, account executive, WRHC(AM)
Miami, named general sales manager.

Vic McGill, lowa sales representative,
WNAX(AM) Yankton, S.D., joins WMT-AM-FM
Cedar Rapids, lowa, as general sales manager.

John Norden, regional accounts manager,
KIRO-TV Seattle, named national sales manager.

Jeffrey N. Sales, account executive, KENS-TV
San Antonio, Tex., joins WFMY-Tv Greensboro,
N.C., as national sales manager.

Jay Reynolds and Kevin Aufmann, sales
representatives, WFMS(FM) Indianapolis, named

10Cd] dNU Nduondl sdies mdudgers, 1especuvelty.

Steve Morris, on sales staff of koco-Tv
Oklahoma City, named local sales manager.

Lorrie Oberlin Daube, account executive,
wWMET(FM) Chicago, joins WIND(AM) there as
sales manager.

Vincent Lee, salesman, KDES-aM-FM Palm
Springs, Calif., named sales manager.

Dennis Ryan, former general manager, WLPW-
FM Lake Placid, N.Y., joins wiBQ(FM) Ultica,
N.Y., as sales manager.

Linda Stephens, account executive,
woKx(aM) High Point, N.C., named sales man-
ager.

Cralg Lundquist, air personality, KBAY(FM)
San Jose, Calif., joins KBHK-TV San Francisco as
account executive.

Sandra Holmes, sales manager, WIND(AM)
Chijcago, joins WLS-TV there as account execu-
tive.

Bill Lage, director, account management,
Raider Advertising, Washington, joins WJLA-TV
there as account executive.

Maria Del Rio, account executive, KSOL(FM)
San Mateo, Calif., joins KFRC(aM) San Francisco
in same capacity.

Lee Baliard, from wioQ(FM) Philadelphia, joins
WEAZ(FM)’s sales department there.

Steven Weyrick, from KEx(am) Portland,
Ore., joins KEZX(FM) Seattle as account execu-
tive.

Ronald Kruman, account executive, Suburban
Communications Corp., Detroit newspaper
owner, joins WXYZ(AM) there in same capacity.

RADIO STATIONS CAN
MAKE MORE MONEY.

PA—— |

A

Did you know the William B. Tanner
Company offers the broadcaster
complete music programming and
formatting for any station in any
market? It is the Tanner Musical
Spectrum. Name your need—
Middle of the Road, Contemporary
Rock for the 18 to 34 demographic,
and Contemporary Country with
the greatest hits of all time.

Tanner computers match
our music with your audi- 6

The William B. Tanner Co.,Inc. 2714 Union Extended, Memphis, TN 38112

ence. Every service is tailored for
your needs, and day-parted for your
convenience. Announced or Un-
announced . . . for automated or
live-assist operations. The Tanner
Musical Spectrum can be profitable
for your station. Write for a free
demonstration of the Tanner
Musical Spectrum. Or call Dick
Denham collect.(901) 320-4342.

Tell him you want the very
’best for yourstation . . . Today!

Name Title
Station Format
Address

City

State

Zip
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RIT Heaman, VP and co-owner ol Stumbo &
Redman Advertising, Columbus, Ohio; Teresa
Fodor, sales representative, WKLC-FM
Charleston, W.Va,, and Michael Huffstetter,
account executive, wowk-Tv Huntington,
W.Va., join weMH-Tv Columbus as account ex-
ecutives.

Larry Blum, from WBBG(AM)-WwWwWM(FM) Cleve-
land, joins WCUE(AM)-WKDD(FM) Akron, Ohio,
as regional account executive.

Howie Leonard, former executive director,
Hampton Beach Chamber of Commerce,
Hampton Beach, N.H., joins WKXR-AM-FM Ex-
eter, N.H., sales staff.

Brian Fallon, marketing consultant, WEEL(AM)
Fairfax, Va., named senior marketing consul-
tant. Oscar Warren, from Labero Advertising,
Washington, and Ann McLean, account execu-
tive, WPRW(aAM) Manassas, Va., join WEEL as
marketing consultants.

Curt Johnson, account executive, KBBC(FM)
Phoenix, joins KNIX-AM-FM Tempe, Ariz., in
same capacity.

Jamie Pruitt, manager of gift shop, Searcy,
Ark., and Linda Bonilla, account executive,
KAAY(AM) Little Rock, Ark., join KXLR(AM) Lit-
tle Rock as account executives.

|
Programing

Shelly Schwab, VP-
director of sales, MCA
TV, New York, named
senior VP-marketing.
Before joining MCA
TV in 1978, he was sta-
tion manager at WAGA-
Tv Atlanta.

Ted Butcher, assistant
head of television pro-
duction, 20th Century-
Fox, Los Angeles,
named VP, film produc-
tion, ABC-TV, Los

Schwab

Angeles.

Joan Barnett, producer, NBC Entertainment,
Los Angeles. named VP casting. for TV minis-
eries and movies.

Jack Willis, freelance writer-producer for
television movies, joins CBS Cable, New York.
as VP, programing and production.

Margot Wain, editor, program practices divi-
sion, CBS Entertainment, Los Angeles, named
manager, daytime programs. Gary Barton, as-
sociate director, talent and casting, CBS Enter-
tainment, named director of casting for TV mo-
tion pictures.

Charles Jeffrey Calman, {rom Harper &
Row, New York, joins Warner Bros. Television
there as manager of planning and development
for East Coast. Eric Frankel, concert coordina-
tor, Syracuse (N.Y.) University, and sales repre-
sentative, Upstate Cable, Syracuse, joins
Warner Bros. as advertising and publicity super-
visor.

Peter Diamond, associate producer, Olympics
research, NBC, New York, joins ABC Sports
there in newly created post of director, Olympic
planning, with major responsibilities for coor-
dinating coverage of 1984 summer and winter
games.

Alfred Monacella, former director, series
development, Aaron Spelling Productions, Los
Angeles, joins Home Box Office there in newly



created post of direclor, programing, West
Coast. Peter Ryus, nationa! account director,
HBO., New York, transfers to HBO’s Los
Angeles office as regional director for
metropolitan Los Angeles and Southwest. Seth
Kittay, regional manager, HBO., New York,
named regional director of newly created
Mideast one region, based in New York.
Robert Maxwell, director, program and au-
dience research, HBO, New York, named direc-
tor of research.

Beverly Irby, program director, Wometco
Home Theater, New York. joins Oak Com-
munications, Rancho Bernardo, Calif., in new
post of director, program acquisitions, based in
Los Angeles. Kenneth Papagan, director, pro-
gram operations, Warner Amex Satellite Enter-
tainment, New York, joins Oak as director, pro-
graming operations. Oak Communications,
division of Oak Industries, operates ON-TV in
Phoenix, Miami-Fort Lauderdale, Chicago and
S1% interest in ON-TV, Los Angeles.

Bruce R. Hough,
assistant to director,
Bonneville Produc-
¥ tions, Salt Lake City,
| named manager of new
subsidiary, Bonneville
Satellite Corp.

Stacy Valenza, secre-
lary to Eastern sales
manager and contract
administrator, MGM
Television, New York.
named contract admin-
istrator there.

Hough

Jane Schramm, with Time-Life Films, New
York, named manager of traffic operations for
motion picture division.

Larry Goebel, with Avco Embassy Pictures’s
nontheatrical sales division, Los Angeles,
named director of pay television for Avco.

Michael Berk, Douglas Schwartz and Paul
Radin, writers-producers for their own produc-
tion company, BSR Productions, Los Angeles,
have signed contract to produce long-form pro-
grams for Columbia Pictures Television there.

Kenneth Mellgren, operations manager,
wJIB(FM) Boston, joins Schulke Radio Produc-
tions, South Plainfield, N.J., as VP Laurence

Adams, VP stations, Pacific division, Katz
Radio, joins Schulke as VP, marketing.
Linn Reily, sales representative, Container

Corp. of America, Cleveland, joins TPC Com-
munications, Pittsburgh television production
company and industrial films producer, as in-
dustrial sales representative.

Gerard Ferri, former RKO national advertis-
ing representative, Los Angeles, joins TM
special projects division there with respon-
sibilities for dealing with national advertisers for
its special event programing syndication.

Julie Sommars, television and movie actress,
joins Montanus Productions, Los Angeles, as
director of development.

Vince Hedges, director, personnel relations,
The Burbank Studios, Burbank, Calif, named
director of studio services.

Dave Williams, associate producer, Focus on
Youth, syndicated radio program producer,
Princeton, N.J., and producer of its Radio Mag-
azine, named president.

Robert H. Cirace, freelance cameraman and

producer, forms own video production com-
pany, Cirace Video Inc., Arlington, Va.

Dick Bartley, assistant program director and
air personality wryr(FM) Chicago. named pro-
gram director.

Al Caldwell, air personality, XLVI(AM) Beau-
mont, Tex., named program director.

Doug Paul, air personality, wkzL(FM) Winston-
Salem, N.C., named program director. Sharon
Paul, with wkzL. named music research director.

Michael Armour, creative director. L.J. Sands,
Seattle advertising agency, joins KIRO-TV there as
director, special projects.

Kathryn Bradley, from Media Associates, con-
sulting agency in Dallas, joins WAFF(TV)
Huntsville, Ala., as special projects producer.

Tim Holt, production manager, noncommercial
wGBY-TV Springfield, Mass., named director,
telecommunications services. which leases
WGBY-TV's video production equipment, studio
facilities and mobile production unit. Michael
Nathanson, production supervisor, WGBY-TV.
named production director in charge of schedul-
ing of equipment and personnel, station’s stu-
dent intern program and remolte and studio pro-
ductions.

A. Gregory Snow, production director, WABI-
Tv Bangor, Me., joins WLNE(TV) New Bedford-
Providence, R.1., as producer-director.

Ken Strayhorn, sports reporter-weekend
sports anchor, WXEx-Tv Richmond, Va., named
sports director.

Bob Wagner, general assignment reporter,
wCIB(TV) Gainesville, Fla., joins WETM-TvV
Elmira, N.Y., as sports director and anchor.

Bryan Keehane, air personalily, WKXR-AM-FM
Exeter, N.H., named music director.

Bill Lenkey, air personality, wTic-FM Hartford,
Conn., joins KFRC(AM) San Francisco in same
capacity.

Stan Major, talk show host-producer,
WNWS(AM) Miami, joins wwDB(FM) Philadelphia
in same capacity.

Gordon Mills, announcer, wial(Fm) Danville,
Ill., named music director.

Mark Campbell, announcer, KAFM(FM) Dallas,
and Allen Farmer, announcer, KXTQ(FM) Fort
Worth ,join KMGC(FM) Dallas in same capacities.

Bob Del Giorno, air personalily, WWL-AM-FM
New Orleans, joins wkQx(FM) Chicago in same
capacity.

John Stevens with wysp(Fm) Philadelphia;
Tom Robinson, air personality, WFBQ(FM) In-
dianapolis, and Meg Griffen, music director,
wprix-FM New York, join wMMR (FM) Philadelphia
as air personalities.

Ray Cooper, announcer, wBMx(FM) Chicago,
joins WTLC(FM) Indianapolis as air personality.

Cralg Worthing, air personality, WKAT(AM)
Miami, joins WINZ(AM) there in same capacity.

Teleprompter Corp. has named eight ‘‘dis-
tinguished Americans’’ to new national pro-
gram advisory board: Lou Brock, former St.
Louis Cardinal outfielder and board member of
Teleprompter Training Institute; Fietcher L.
Byrom, chairman of Koppers Co. and chairman
of Committee for Economic Development;
Lawrence A. Cremin, president, Teachers Col-
lege, Columbia University, Marian Wright
Edelman, president, Children’s Defense Fund;

Broadcasting Nov 10 1980
125

Dr. Willard Gaylin, president and founder of
Institute of Society, Ethics and the Life
Sciences, Richard D. Heffner, professor of
communications and public policy, Rutgers
University, and Lloyd N. Morrisett, president,
John and Mary R. Markle Foundation and
chairman of Children’s Television Workshop.
Teleprompter president, Russell Karp, will
chair program board; cable division president,
William J. Bresnan, is to be vice chairman.
Board’s mandate is ‘*lo help realize new oppor-
tunities for broadband communication program
development.”’

News and Public Affairs

Marsha Bryant, former news and public affairs
director, wiGo(am) Atlanta, joins WWRL(AM)
New York as news director.

Fred Walters, executive editor, WINS(AM) New
York, joins wXyz(am) Delroit as news director.

Donna Penyak, newscaster-reporter, WKYS(FM)
Washington, named news director. Robert
Hainey, from wasH(FM) Washington, joins
WKYS's news department.

William Golden, technical director, KWGN-TV
Denver, joins wrrv-Tv Green Bay, Wis., as on-
air director of news.

Cynthia Samuels, assistant bureau chief, CBS
News, New York, named writer-field producer
for NBC News’s Today program.

Dennis Herzig, producer of 10 p.m. edition of
Eyewitness News, KsTP-TV St. Paul, named ex-
ecutive producer of station’s entire Eyewitness
News operation.

J. Edward Wilson, news and public affairs
director, WDAK(AM)-WEIZ(FM) Columbus, Ga.,
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joins McClure Broadcasting Radio Group there
as corporate news director of licensee’s five
Georgia stations: WRCG(AM)-WCGQ(FM) Colum-
bus: waGQ(FM) Athens, and wWCHK-aM-FM Can-
ton.

Mark Dulmage, day cdilor, Cable News Net-
work, Atlanta, named overnight supervising
producer.

Jack Curran, with wcsH-Tv Portland, Me.,
joins Maine [nformation Radio Network there
as bureau chief.

Bob Kelly, supervisor, UPI's Dallas technical
center, named communications manager there.

Alan Smith, anchor, wjz-Tv Baltimore, joins
WMAR-TV Lhere as reporter.

Tony Leita, news director, noncommercial
KCMU(FM) Seattle, joins KXLY-Tv Spokane.
Wash ., as reporter-weekend anchor.

Dan Hayes, reporter, wTyT(Ty) Tampa, Fla.,
joins koMu-Tv Columbia, Mo., as execulive
assignment edilor.

Robert Hadlock, anchor-producer, KpLC-TV
Lake Charles. La.. joins KSLA-TV Shreveport,
La.. in same capacity.

Bob Ratliff, former assistant radio-TV editor,
Mississippi Cooperative Extension Service,
joins Progressive Farmer Network, Starkville,
Miss., as assistant farm director. Progressive is
network for business news of agriculture and
has 43 affiliated stations in five states.

Ed Bradley, correspondent, CBS-TV, will be
honored Nov. 22 at Capital Press Club awards
dinner in Washington. Bradley will receive Na-
tional Media Award for outstanding achieve-
ments in broadcasting.

Marsha Nye Wice, director, special legislative
projects. office of federal relations, National
School Board Association, Washington, joins
Marston & Rothenberg Public Affairs there as
account executive.

Timothy C. Weis, general sales manager,
wCBM(AM) Baltimore, joins Meltro Networks
there as VP marketing. Metro Networks is na-
tional independent news and information ser-
vice.

Promotion and PR

George F Schweitzer, director of com-
munications., CBS/Broadcast Group, named
VP, CBS Sports, responsible for on-air promo-
tion, print advertising, public relations and
publicity.

Pat Pattison, director, advertising, KTTV(TV)
Los Angeles. joins co-owned WTTG(TY) Wash-
inglon as director. advertising and promotion.

Sam Dalton, creative director and assistant
director of advertising and promotion, KMGH-TV
Denver, joins KTvx(Tv) Salt Lake City as pro-
motion manager.

Mary Zuzze, assistant promotion manager,
WXEX-TV Richmond, Va.. named advertising
and promotion manager.

Dave Crrell, account executive and sales man-
ager, kxas-Tv Dallas-Fort Worth, joins Texas
State Networks there as director, affiliate rela-
tions.

Craig Williamson, manager, Telecommunica-
tions Systems Headquarters, business opera-
tions, IBM’s systems communications division,
White Plains, N.Y.. joins Satellite Business

Systems, Mclean, Va., as director, human

resources and communications.

Technology

Robert Smith, systems engineer, Wometco
Communications, Miami, named VP-chief
engineer. Louis Wolfson Ill, with Womelco,
named VP and cable TV construction coordina-
tor.

E. Oran Brigham, VP-general manager, E-
Systems, Melpar division, Falls Church, Va.,
assumes same duties at ECL division, St.
Petersburg. Fla. Talbot Huff, VP, E-Systems,
Melpar, replaces Brigham there.

John McGuire, president-general manager,
Kentrox Industries, Portland, Ore.. microwave
equipment manufacturer, joins TerraCom, San
Diego. as executive VP TerraCom specializes in
portable microwave systems.

Linc Reed-Nickerson, former chief engineer,
wowK-Tv Huntinglon, W.Va. joins WXEX-Tv
Richmond, Va., in same capacity.

Greg Virtue and Mike Cappi, engineers,
KTXL(Tv) Sacramento, Calif., named night
operations supervisor and engineering mainte-
nance supervisor, respectively.

David Sanford, producer-director, WIBK-Tv
Detroit, joins noncommercial WTTW(TV)
Chicago as operalions manager, engineering
division.

Meryl Valnes, chief engineer, KLOQ(FM) Lyons,
Kan., joins Sorenson Broadcasting, Pierre,
S.D., as group engineer. Sorenson is licensee of
seven South Dakota radio stations and one in
Minnesota.

Allied Fields

Larry Pfister, VP, marketing, Station Business
Systems, New York, joins Arbitron there as ca-
ble markeling manager.

Peter Banulis, client service account manager,
A.C. Nielsen, Hackensack, N.J., named associ-
ate director, research and development, for
Nielsen’s Marketing Research Group US.A.,
Northbrook, 1l

Susan Fergenson, broadcast manager, non-
commercial wGBY-Tv Springfield, Mass., joins
Public Broadcasting Service, Washington, as
director, scheduling.

New Jersey Broadcaslers Association new of-
ficers: Peter Arnow, president-general man-
ager, WMTR(AM) Morristown and WDHA.-FM
Dover, (re-elected) president and Herbert
Saltzman, president-general manager, WVNJ-
AM-FM Newark, VP

North Carolina Association of Broadcasters
new officers: Jim Goodman, Capitol Broad-
casling Co.. Raleigh, president; Wally Ausley,
WPTF(AM)-WQDR (FM) Raleigh, president-elect;
Tom Campbell, wGaitaM) Elizabeth City, VP
for radio; Dick Paul, wiTN-Tv Washinglon, VP
for television, and Jack Starnes, WQRB(AM)-
WBAG-FM Burlinglon, secretary-treasurer.

New officers., Missouri Broadcasters Associ-
ation: Tom Gray, general manager, KOMU-TV
Columbia, president; Steve Shannon,
KCMO(aM)-KCEZ(FM) Kansas City, president-
elect; Laurel Thompson, KWPM-AM-FM West
Plains, secrelary-treasurer.

Electronic Industries Association elected W.

Broadcasting Nov 10 1980
126

Bennett Conner, AMP Inc., chairman of EIA
board of governors, Sidney Topol, Scientific-
Atlanta Inc., vice chairman, and William F.
Tait, RCA Corp., treasurer, all effective Jan. 1.

New officers, Tennessee Association of Broad-
casters: Dave Thomas, wezi(FM) Memphis,
president; George DeVault, WKPT-AM-FM-Tv
Kingsport, Len Hensel, wsm-AM-FM Nashville
and Jim Hoppers, WTIS(AM)-WKIR(FM)
Jackson, VP’s; Reggie Honey, WRKM-AM-FM
Carthage, secretary-treasurer, and Jack Mayer,
wDxM(aM) Clarksville, past president.

Ralph Stoddard, manager, systems informa-
tion, Young & Rubicam, New York, joins
Telmar Group Inc.. New York-based computer
consulting firm. as VP, administrative systems.

Lieutenant Colonel Robert P. Bubniak, U.S.
Army, assigned to American Forces Network,
Europe (AFNE) as commanding officer.

Dr. Harold E. Morse, former director of
education, Appalachian Regional Commission,
Washington, appointed president, Appalachian
Community Service Network there. Linda
Resnik, markeling and communications con-
sultant, Dallas, joins ACSN as director of
marketing.

__
International

Alan Kaupe, former managing director, EMI
Records, United Kingdom, joins Magnetic
Video Corp. UK, London, as general manager.

T.E. (Tom) Darling, former president and
general manager, CHML(aM) Hamilton, Ont.,
retires after 50 years in Canadian broadcasting.
Darling put several stations on air and was well
known air personality. He originated city council
broadcasts in Hamilton, talk-show format in
Canadian radio and helicopter traffic reports.
Stations Darling helped start include: CKGB(AM)
Timmins; cJkL(aM) Kirkland Lake, and CHML,
all Ontario. [n 1974 he was named Canadian
Broadcaster of Year.

Gene Lawrence, production director, Provin-
cial Educational Media Center, Ministry of
Education, British Columbia, Canada, joins
educational network of Ontario Educational
Communications Authority in Toronto as
general manager, educational media division.

Ralph Parker, president and chiel engineer,
cFpa(aM) Thunder Bay, Ont., retires with sale of
station to Leader Broadcasting Co.

Deaths

Rudy Frank, 67, assistant to president of In-
silco Broadcast Group, New Haven, Conn.,
died Nov. 3 of complications after brain surgery
al Yale New Haven hospital. Frank, 45-year
veteran of Insilco’s WELI{AM) New Haven, also
served as assistant lo slation's general manager.
He is survived by wife, Sadie, two sons and one
daughter.

Sheila Rather, 50, who in 1960’s was casling
director of To Tell the Truth and assistant to
producer of Name That Tune, and previously
was with BBC and Associated Television in her
native England, died Nov. 1 at Patchogue, L.I.,
after long illness. At her death, she was execu-
tive VP of Brook Street Bureau of Mayfair Ltd.,
British employment agency. and headed its New
York branch. Survivors include her husband,
Hal Evans Rather, two sons and her parents.
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N Getty Oil Corp........ 883/4 877/8 + gl A So ke S a) 7,291
N  Gulf + Western....... 171/2 17318 + 118 + 71 4 978
WUSRMCR B B 0 Ny 513/4 5112 + 1/4 +. 48 9 1,216
O Medcom.............. 61/4 63/8 - 1/8 - 196 22 10
N MGMFilm............. 81/8 T3 R T3 - #450 5 262
O .Reeves Commun...... 29 12 SR 'R -1917. 21 73
E R TIePiGtUres ;. L v i 53/4 68 = L HE . e i 13
N Transamerica......... 18 5/8 18112 5. | pli8r o067 5 1216
N '20th Century-Fox .... 361/4 361/8 + 1/8 + 34 6 381
O Video Corp. of Amer.. 131/2 12 + 1 112 '+1250 28 i3
N Warner .......... ... 58 581714 = {4 = 42 14 1.650
A Wrather............... 301/2 293/4 + 3/4 + 252 70
IR SERVICE S
O BBDOINC............. 431/2 43314 — 1/4 - 57 .9 109
O Compact Video ....... 225/8 23318~ 3/4 - 320 21 58
N eComIRt Y & ..l ok 445/8 43 + a8 e SE v 35
O Doyle Dane Bernbach 40 1/4 39 F M= 820 105
N Foote Cone & Belding 341/2 341/4 + 14 + 72 9 92
O Grey Advertising...... 62 611/12 + 1/2 + 81 6 -37
N Interpublic Group..... A5 V44 T ASGAL =] HERE S 180 7 157
O MCI Communications. 131/8 127/8 + 1/4 + 184 66 473
A Movielab.............. 7 3/4 7718 ~ 18 - 158 6 12
A MPO Videotronics .... 8 6112, = =2~ .7B69' AT 3
O A.C. Nielsen ......... 345/8 363/4 - 21/8 — 578 14 380
O Ogilvy & Mather ...... 271/2 283/4 - 1114 — 434 8 113
O Telemation............ 21/2 2172 15 2
O ‘TPC Communications. 7 5/8 712+ 1/8 + 166 54 6
N J. Walter Thompson .. 34 3/4 35 = Vi =i 8 106
N Western Union........ 261/2 261/4 + t/4 + 95 402
IR LECTRONICS/MANUFACTURING e
O AEL Industries........ 163/4 163/4 28
N AmMPex..........coune. 30748 29112 4+ 4,318 4 4866 15 355
N Arvin Industries ...... 15 143414 + 14+ 169 8 116
& SGoted:: 8.t A Kl 6 3/4 6 3/4 8 14
O Chyron ............... 131/2 123i4 + 3/4 + 588 22 16
A CCOhUE .l maillie o 71/2 738+ 1/8 + 169 10 12
N Conrac ......c.iivuunn. 173/8 167/8 + 112 + 296 it 36
N Eastman Kodak....... 70 B67:3/8 + 25/8 +.389 1111297
B Elec Missle & Comm*. 71/4 71/4 91 20
N General Electric...... 553/4 53'1/4 4 2 1/2 + 468 9. 19:290
N SHarcig 1Corp, & s -t 53 51142 + 1 1i2- +:291 20 1613
Q "IntiHdas . o al 5/8 5/8 i
O Microdyne....... Wi 281/4 027314 + 0 1120 + 180 21 75
N M/A Com,inc......... 261/8 243/4 + 13/8 + 555 23 872
RSV R B et 583/4 561/2 + 21/4 + 398 10 6,842
N Motorola:............. 61 67 3/8 — 63/8 -.946 = 11 1,741
[ O Nippon Electric....... 683/4 687/8 - 1/8 — 18 52 2257
N N. American Philips... 353/8 3512 - 1/8 '~ .35 6 425 .
N Oak Industries........ 457/8 423/4 + 31/8 + 7.30 " 15 246
A Orrox Corp............ 7 3/4 8= U8 =188 .25 12
N AREAVS. B L. L el 295/8 291/8 + 112 + 1.71 G018
N ReockwellIntl.......... 373/4 3118 + 65/8 +21.28 10 2801
A RSC Industries ....... 5. 5-AIRA A BT 4 0 0 i
N Scientific-Atlanta..... 40 363/8 + 35/8 + 996 35 415
N Sony Corp. ........... 151/2 141/2 + 1 + 689 25 = 3342
N Tektronix ............. 621/8 621/2~ 38 - 60 14 1134
A Texscan.............. 205/8 195/8 + 1 + 509 40 14200
N Varian Associates .... 27 3/4 27 3/4 13 213
N Westinghouse ........ 291/4 2812 + 3i4 + 263 Tin 2B
N Zenith................ 193/4 191/44 + 112 + 259 18 872

Standard & Poor’s 400
Industrial Average 149.94 1ABE 4 = a0

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the counter (bid price shown, supplied by Shearson Loeb Rhodes, Washing-
ton). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earnings figures are exclustve of extraordinary gain or loss. Footnotes: * Stock did
not trade on given day, price shown 1s last traded price ** No P/E ratio computed,
company registered net loss *** Stock split + Stock traded at less than 12:5

cents
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NBC NEWS

WAS RIGHT ON

g

THE BUTTON.

The call was made af 8:15
p.m., Eastern Standard Time.
Long before either of the other
nefworks, NBC News went on
record projecting Ronald
Reagan as the next President
of the Unifed Stafes.

It was a triumph of careful
preparation and hard work,
the culmination of an effort
that began many months be-
fore. It was the same kind of
preparation that had paid off
all through the primaries and
at both political conventions.

It was a fribute to the stam-
ina and professionalism of a
remarkable group of jour-
nalists. And NBC is proud of
their work. Just as millions of

people were counfing on s,
we were counting on them.
Their performance Election
Night was exemplary. John
Chancellor, David Brinkley and
Tom Brokaw in our New York
Election Cenfer with Jessica
Savitch, Garrick Utley and
Special Polifical Correspondent
Theodore H. White. Tom Pettit

in Milwaukee. Chris Wallace
and Heidi Schulman with the
Reagan campaign. Judy
Woodruff and John Palmer
with President Carter. Bob
Jamieson, Carole Simpson,
Jim Cummins and so many
others—too many to list.

NBC thanks them all. They
didn't keep America waifing.

5] John Chancellor
™ David Brinkley

' . Torn Brokaw
Tom Pettit
Garrick Utley
Jessica Savitch

@
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JOURNALISM THAT MAKES A DIFFERENCE.



TVB’s Huntington:
selling TV with facts,
figures and flare

Research people are not generally thought
of as creative, or creative types as
researchers.

The conventional wisdom is in for a jolt,
however, if applied to the Television
Bureau of Advertising’s George Hun-
tington. For years he has merged creative
and research responsibilities—and a lot
more, t0o.

When TVB holds its 26th annual meet-
ing this week in Las Vegas, Huntington
won’t be the senior staff executive there.
But he’ll come close. The bureau com-
menced operations Jan. [, 1955; Hun-
tington joined Jan. I, 1956. And he has
been at or near the center of operations
ever since, with current responsibility not
only for TVB’s creative and research ac-
tivities but also for its public relations,
technical/videotape, sales training and
member services departments.

Huntington reached TVB by way of ad-
vertising agencies, broadcasting, media
research, college teaching and the study of
psychology —with a dash of hypnotism
thrown in.

He brought with him a quick mind, a
quick and sometimes whimsical wit, pa-
tience, good humor, knowledge of the
business and a desire to get the job done,
whatever it might be, Those are among the
attributes cited by long-time associates.

His sense of humor is almost always in
evidence, and has been credited by col-
leagues with keeping him relaxed under
pressure. ‘‘George can joke with you
about almost anything,” says one. ‘‘I've
almost never seen him terse or abrupt
with anybody about anything. Nothing
seems to bother him.”

Huntington says he ‘‘sort of grew up”’
with advertising: His father was art direc-
tor and later creative director and a prin-
cipal in an advertising agency in Utica,
N.Y., where he grew up. He got his BA
degree in psychology at Colgate Univer-
sity, where he also distinguished himself
by getting accepted for a summer of gradu-
ate work, at Bread Loaf School of English,
at the end of his freshman year.

At college, Huntington majored in psy-
chology because, he says, he had ‘‘always
been interested in people and how they
work and why'' In addition, the head of
the Colgate psychology department was a
friend of the Huntington family. This
friend was also ‘‘one of the biggest hyp-
notists of his day,”” which further captured
young Huntington’s interest.

After college, he entered the Air Force,
rising to staff sergeant and serving in In-
dia—where for a year he also taught psy-

<

Profile:

L Al = .l
George Gove Huntington—executive vice
president, operations, Television Bureau of
Advertising Inc., New York; b. April 26, 1921,
East Milton, Mass., Bread Loaf School of
English, Middlebury, Vt, 1940; BA, psychology,
Colgate University, Hamilton, N.Y, 1942; staff
sergeant, Army Air Force, India, 1942-45,
including instructor, psychology, University of
Calcutta, 1944; instructor, psychology, Colgate
University, 1946; research analyst, Daniel
Starch & Staff, New York, 1946; manager, copy
research, Benton & Bowles, New York,
1946-49; manager, media research, Kenyen &
Eckhardt, New York, 18950-52; director, sales
development, ABC Radio, 1952-53, and same
post at ABC-TV, 1953-55; director, media
research, Dancer Fitzgerald Sample, New York,
1955; with TVB since 1956, as director, sales
development, 1956-57; assistant to president
1957 vice president, 1958-67; executive vice
president, 1967-78; present position since May
1978; m. Lois Goldschmitt, March 20, 1948;
children—Geoffrey, 28; Michelle (Corsett), 26.

chology to U.S. troops.

After World War [l was over, he
returned to Colgate to teach psychology,
but left after two semesters ‘‘because | saw
the PhD’s coming.”” He had planned to get
a PhD himself, and had his application
ready for Harvard, but had waited when
Colgate invited him to teach. Now, with
two semesters of teaching behind him, he
no longer wanted to go back to school.

He went instead to New York, where he
got a job as assistant to Daniel Starch of
the Daniel Starch & Staff research firm, for
which he had done some interviewing. His
first choice in New York had been Benton
& Bowles, but the on'y suitable opening
there was being saved for a returning ser-
viceman. When the call came telling him
that the serviceman had decided not to
return, Huntington left Starch to become
manager of copy research at B&B. Three
years later he moved to Kenyon &
Eckhardt as manager of media research.

He was hired twice by Oliver Treyz, then
head of sales development at ABC and
later president of TVB. The first hiring
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took him to ABC radio and TV sales
development work; the second, after he
had left ABC for Dancer Fitzgerald Sam-
ple, took him to TVB, again to work in
sales development.

Each year, TVB creates a major presen-
tation for showing to advertisers. For 23
years, Huntington has been responsible
for writing and directing these ‘‘epics,’” as
they are known around the TVB offices.
Writing them can be tricky, for each must
be useful both to TVB’s station rep mem-
bers in dealing with national advertisers
and to its station members in dealing with
local accounts.

The new one, ‘““A New Perspective on
the Changing 80’s," which will be pre-
viewed at the Las Vegas meeting this
week, takes a look at the new electronic
media and the effect they may have on
broadcast commercial TV. The expected
effect? Not much. ‘“We believe that many
of the new media, like cable, may be very
important to the viewer,’ says Hun-
tington, ‘‘but not as an advertising
medium . .. Many of the gadgets will pro-
bably become more competitive for other
media than for us.”

The presentation typifies a Huntington
preference for looking ahead rather than
backward. He recalls a line from his
mother: ‘*‘Don’t show me your diary, show
me tomorrow’s calendar.”’

] don’t think | spend my time looking
back,” he says, ‘‘and | don’t think TVB
does. My thought has been—and I think
the company’s is: ‘Hey, what are we going
to do next year?’”’

In his job, Huntington doesn’t do much
traveling—except two hours of daily driv-
ing each day between home and office, a
chore he professes to enjoy. The enjoy-
ment is enhanced, friends say, by an at-
traction to gadgetry, exemplified in his car
by AM-FM, tape deck, TV sound and a
CB unit—the last used to signal TVB col-
league Harvey Spiegel, who lives en route,
that he’ll be picking him up shortly.

Asked to define the biggest change at
TVB over the years, Huntington puts it
this way:

“In the 18 years Pete Cash was presi-
dent and the bureau was growing up, our
size made us concentrate on doing just one
thing at a time. We did some very good
things. Roger Rice [Cash’s successor] as
president brought greater member in-
volvement and with their support, we can
now do more good things —faster.

““We've been fortunate to have so many
professional broadcasters serve on our
board and advisory groups —people willing
to take the time to help set TVB’s direc-
tions and then help us get there. That’s
why [ think today’s TVB is so exciting:
We’re doing something we believe needs
doing, we're doing more of it and we're
doing it right.”



Editorialsz

Casualty list

The voters may not have known it, but when they turned out Jim-
my Carter last Tuesday, they also turned out all of the principal
administrators in communications regulation. As Carter appoin-
tees, Henry Geller, Michael Pertschuk, Charles D. Ferris and
their circle of like-minded friends have dominated the Washing-
ton regulatory scene. The town won’t be big enough for them and
Ronald Reagan.
O

Geller’s departure will be particularly poignant. The job and
the organization that he will be leaving were largely his creations.
Retired from service at the FCC, in¢luding a term as general
counsel, Geller had been indulging in scholarly research for the
Aspen Institute, a haven for Democratic thinkers between
serious jobs, when summoned by the Carter administration to
manufacture a successor to the Nixon and Ford Office of
Telecommunications Policy. The National Telecommunications
and Information Administration was Geller’s design, although
embellished in the legislative process. He was the inevitable
choice to head it as assistant secretary of commerce.

Carter was right to order the dismantling of OTP, which was
grossly used as a political instrument in the Nixon tenure and as
make-work for civil servants under Ford. The NTIA, however, is
an equally fit subject for Reagan review. Under Geller’s imagina-
tive direction, it has busied itself in social engineering in the guise
of technical adjustments. In search of ownership opportunities
for minorities, the NTIA has been advocating a proliferation of
broadcast facilities, with only perfunctory attention to the physi-
cal disruptions expansion may create. If economy in government
is to be a Reagan policy, he could make a start by cutting the
NTIA budget from its present $18 million to more realistic size.

O

Pertschuk was Carter’s choice for chairman of the Federal
Trade Commission after establishing a reputation that had en-
deared him to the Ralph Naders from whom the new President
was taking his personnel selection cues. As chief counsel- of the
Senate Commerce Committee, Pertschuk had become the darling
of the anti-business movement. As chairman of the FTC, he was
put in charge of administering legislation he had been influential
in drafting. No wonder circumstances went to his head.

A series of punitive assaults on various business practices
finally cost Pertschuk some of his power, but only after Congress
shut off the FTC’s money. The agency’s attempt to eliminate
children’s television advertising that it judged to be ‘“‘unfair’” was
an example of Pertschuk’s excesses.

Last week Pertschuk was talking of staying on the FTC, as an
ordinary commissioner, after the inevitable selection of another
chairman. In that role, if he assumes it, his influence is certain to
be further diminished by the equally inevitable selection of suc-
cessors to key members of his staff, Albert Kramer and Tracy
Westen, whose destructive inventiveness is perhaps the equal of
his.

0

At the FCC things promise to be considerably different. It may
take a while for Charles Ferris’s successor to dislodge the solid
body of Ferris appointees that now control agency policy and
operations. There is, however, little doubt that there will be a suc-
cessor early in the Reagan administration.

Whether Ferris remains as a commissioner may depend on
whether that is the best job he can find. The employment market
for lame-duck regulators of unswerving Democratic fealty took a
rapid dive at about 10 o’clock last Tuesday night. If he remains at

the FCC, his role will be comparable to Pertschuk’s, especially
after his palace guard has gone.

Broadcasters, however, ought not to expect regulatory euphoria
under a de-Ferrised FCC. Some of the initiatives of his adminis-
tration have been products of their time. Cable de-regulation, for
example, is unlikely to be undone unless found to be illegal by
the courts. Movements toward the creation of more competition
in a freer marketplace may be brought into reasonable perspec-
tive, but they will go on. The most agreeable expectation that
broadcasters may entertain is a change in FCC attitude. Ferris and
his immediate advisers have been motivated by unconcealed
hostility to broadcasting. Surely Reagan will look for more open
minds.

Rerun

A side result of last week’s elections was a howl! of protest about
network projections of the outcome of the presidential race. Cali-
ing it for Reagan while polls were still open in Western states, the
complaints ran, kept many eligible voters at home, thinking it too
late for their votes to make a difference, forgetting that they
might indeed make a difference in other races.

It should be noted that Carter himself projected a Reagan vic-
tory at about the same time as ABC and before CBS. A loser’s
concession must carry more weight than a network’s projection.

Fifteen or so years ago, when projections were becoming estab-
lished in election-night reporting, the same questions were
raised. CBS underwrote some studies that concluded that project-
ing the outcome does not influence the voting. Last week’s howls
demonstrated that public doubts stiil remain.

The California secretary of state last week proposed a bill to
change the state’s voting hours to minimize the impact of projec-
tions. Perhaps there is a better way. In the mid-1960’s there was a
much-discussed proposal for a uniform, 24-hour period to be
considered election day throughout the country. Polls everywhere
would open and close at the same times. Nothing came of the idea
then, but is it worth reconsideration? With uniform voting hours
there would be no early returns from which anyone—including an
incumbent President—could project victory or defeat while polls
were still open anywhere.

EASTERN

' 1 BROADCAST
1 ENGINEERS

ASSOCIATION

Drawn for BROADCASTING by Jack Schmidt

“When we asked you to read a paper at the seminar, what we had
in mind was ...”
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Jerry Lyman

RKO FM Division
WGMS AM-FM Washington, D.C.

To function as General Manager of the most prestigious
classical music station in America is a job in itself, but
when you add the responsibility of serving as Senior
Vice-President and Director of the industry’s most excit-
ing and innovative FM group, you have a monumental
task. And Jerry Lyman fits his impressive six-and-one-
half-foot frame into both positions with ease and skill.

A career RKO Radio employee, Jerry has served
impressively in a number of capacities within the stations
and RKO Radio Sales over the past decade.

His present goal is to build the RKO FM Division into a
group of full-service Adult oriented stations keeping pace
with the amazing projected growth of FM in the eighties.

A curious and inquisitive individual, Jerry has traveled
the world on behal?of RKO to better inform and alert
himself to the cultural effects of broadcasting in all
societies. At home he has been honored by the Freedoms
Foundation, the Congressional Record and with the
George Foster Peabog Award. He served the nation’s
capital as Chairman of the Washington Area Broadcasters
Association, on the boards of the National Symphony,
the National Ballet and the Children’s Hospital of
the National Medical Center. He is also co-founder of
the WGMS Radiothon, an annual fund-raising event for
the symphony.

Out of the stations, Jerry is interested in photography,
history, politics, playing {Ke piano, pitching softball and
putting golf balls.

RKO is proud to have such a man as Jerry Lyman on its
corporate staff and is equally as proud of giving you this
chance to meet him.

= } RKO RADIO
WRKQO « WROR Boston/WFYR Chicago/WAXY Tort Lauderdale-

Miami/KH] « KRTH Los Angeles/WHBQ Memphis/WOR » WXLO New York/
KFRC San Francisco/WGMS AM-FM Washington, D.C.
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Contemporary reflections!

A dazzling new performer has captured the spotlight in the sophisticated |
world of contemporary sound. LI

Reflecting industry demands for comprehensive facilities, and studio Il I
reproduction quality in a transportable console, Ward-Beck presents the L

WBS T1202.
J Another classic example of Ward-Beck's flawless dedication to engineering
Sr excellence!

(wBs)

First by Design.

e

By . b RS

Ward-Beck Systems Ltd., 841 Progress Avenue, Scarborough, Ontario, Canada M1H 2X4.
Tel: (416)438-6550.

Ward-Beck Systems Inc., 6900 East Camelback Road, Suite 1010, Scottsdale, Arizona 85251.




