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EXPANSION I Time's Manhattan Cable plans S20-
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Closed: Circuit:

]
Hot ticket

Pro football TV audiences, which had
shown signs of slippage in recent years, are
growing again. CBS and NBC combined
ratings for National Football League
Sunday games averaged 30.1 in 1980, best
since 1976 (30.5) and up from 28.4 in
1979. With Thanksgiving and Saturday
NFL games added in, average was 30.2,
with CBS getting 15.3, up 1% from 1979,
and NBC 14.9, up 6%, according to count
kept by CBS Sports. ABC’s Monday Night
NFL Games, meanwhile, averaged 20.7
rating, best since 1977 (21.5) and up from
19.6 in 1979.

As eliminations leading to Super Bowl
continue, records are being set. Wild-card
games Dec. 28 drew ratings on both CBS
(28.9) and NBC (25.1) that were highest
in three years that wild cards have been
played. In Jan. 4 playoffs, opener between
Oakland and Cleveland on NBC (1-3:50
p.m. NYT) had 29.2, and followup
between Dallas and Atlanta on CBS
(4:30-7:15) came in with 34.8, highest in
playoff history.

]
Journalism review

Televising Senate proceedings won’t be
only priority item on Senate Rules
Committee agenda this year (see story,
page 25). Committee plans to announce
near end of January that it will hold
hearings on federal election process, to
examine, among other things, impact of
political action committees and broadcast
coverage. In looking into broadcasting,
committee will focus on polling practices,
campaign coverage and election day
reporting.

] |

Running scared?

Independent television stations, which
long have relied heavily on children’s
advertising in late afternoon, are still
puzzling over sluggish toy business in
1980 fourth quarter. They are wondering
whether reduced advertising was caused
by economic crunch only or whether
Federal Trade Commission threats of
toughened standards for children’s
commercials are prompting toy
manufacturers and retailers to move into
all-family TV advertising franchise where
independents are not so strong.

]
More speculation

If, as is likely, minority lawyer is selected
to fill one of at least three upcoming
vacancies on FCC, odds are good that
Clarence V. McKee, ardent Republican
and former assistant to then
Commissioner Ben Hooks, will be on list.

McKee, incumbent president of National
Broadcasters Club, Washington, is partner
in communications law firm.

Who will be named permanent
chairman of FCC remained uncertain last
week. Presumably eliminated is Wade
Hargrove, North Carolina attorney,
because his close identity, through trade
associations, with both broadcasting and
cable might raise questions about ‘‘second
broadcaster’” on FCC, assuming likely
reappointment of James H. Quello.
Mentioned frequently is Mark S. Fowler,
former FCC attorney and member of GOP
transition team.

-
Turnaround

Despite slow start for January, network
sales staffs now are breathing easier and
talking optimistically about first quarter of
1981. Level of enthusiasm may vary, but
there’s common talk about signs of
improving prime-time marketplace as
advertiser dollars come in for February
and March. Financial picture for daytime
hours also is understood to be looking up.

.|
Staying put

Premature change in presidency of
National Association of Television
Program Executives won’t be needed after
all. Lucie Salhany, programing vice
president of Taft Broadcasting, had been
scheduled to resign from NATPE’s top
post because she was ticketed for general
managership of wiAR-Tv Providence, R.I.,
making her ineligible for NATPE office
(BROADCASTING, Dec. 22, 1980). But
she’s decided to remain at Taft, with
expanded programing responsibilities, and
plans to retain NATPE presidency.

Under earlier timetable she would have
been succeeded by Steve Currie of KOIN-
Tv Portland, Ore., NATPE first vice
president, prior to NATPE’s annual
conference, March 13-18 in New York.

. ]
Venturer’s venture

Despite FCC’s new restriction on number
of interim low-power stations single entity
can operate (see “‘Top of the Week’’),
Turner Broadcasting System will proceed
this week to file intended batch of
applications, designating 15 of ‘40 or so”’
as those it wants FCC to process now.
Although there was speculation that
TBS would use low-power stations to
retransmit its Cable News Network,
stations instead will carry advertiser-
supported mix of news, public affairs and
documentaries, produced by staffs of
CNN and Turner’s superstation, WTBS(TV)
Atlanta. TBS will go ahead with filing, but
officials say project may have to be
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Insider report: behind the scene, before the fact

reconsidered in light of FCC’s latest action
to limit ownership.

L]
Predilections

With all of Reagan cabinet-level slots
filled, subject to Senate confirmation,
speculation in transition-minded
Washington turns to second-echelon
selections. Of interest to communicators —
aside from key FCC shifts—are where two
former GOP FCC chairmen might light:
Dean Burch, partner in Pierson, Ball &
Dowd, and Richard Wiley, managing
partner, Kirkland & Ellis, Washington,
both members of transition team.

Burch, in senior GOP councils, has
opted to stay in private practice. Wiley, on
other hand, is believed receptive to call to
major departmental status, for example,
deputy attorney general, for which he has
been mentioned.

L. - ]
Disassociation

FCC Commissioner Robert E. Lee
complains to friends he’s getting bum rap
from those who say he has been too close
to Chairman Charles E. Ferris (*‘playing
footsie,” as it’s sometimes put). Such talk
is used to downgrade Lee’s prospects to
take over as interim chairman once Ferris
is eased out, probably on Jan. 20. Lee says
he has disagreed with Ferris on many
broadcast actions. Indeed, he says, his
long dissent to majority’s decision to strip
RKO General of three television licenses
is core of RKO’s argument in court appeal
of case. He also wrote vigorous dissent to
drop-in of four VHF’s at short spacing.
In speculation over interim
chairmanship, Lee and Abbott Washburn
have been main names, and third
Republican commissioner, Anne Jones, is
given little chance —despite
having powerful friend in high place.
William Casey, as campaign director,
helped Ronald Reagan win White House
and has been named director of Central
Intelligence Agency. Casey was chairman
of Securities and Exchange Commission
when Jones was there in high staff job and
is known to think highly of her.

No hit

Future of Ralph Nader: For the People,
public affairs program produced for
Showtime and starring consumer activist,
is in doubt. Two pilots produced and aired
last year have failed to impress Showtime
brass. Don Davis, producer of show, said
he has yet to get word one way or other
from Showtime. There have been
discussions about changing character of
show-—to address more mundane issues—
but question is whether Nader will agree to
changes Showtime wants.






L=

Today'’s video pirates arrive
in the wake of a movie mar-
keting campaign. A film is
launched and consumer
demand is at its peak. Con-
sumers are ready to buy
prerecorded videocassettes
and discs, and if they are un-
available in the marketplace,
they purchase pirated tapes.
With a long delay between
the theatrical and videocas-
sette and disc release date,
illegal operators are reaping
millions from pirate sales.
These revenues are siphoned
from distributor and profit par-
ticipant alike. They cannot be
reinvested in further production.
Immediacy of availability will
help discourage the pirate and
maximize ultimate revenues.
We, at Magnetic Video Corpo-
ration, intend to do everything
possible to end this abuse.
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Hershey Foods I Various products.
Begins Jan. 19 for 15 weeks in over 20
markets. Day, early fringe, prime access,
late fringe and children's programing.
Agency: Doyle Dane Bernbach, New York.
Target: adults, 18-49; total children.

Hanover Brands (1 Klondike bars.
Begins Jan. 19 for first quarter in Boston
and Hartford-New Haven, Conn. All day
parts. Agency: Maontgomery & Associates,
Bala Cynwyd, Pa. Target: total women.

Ralston-Purina (0 Rye Krisp snack
crackers. Begins Jan. 12 for 10 weeks in
15 markets. All dayparts. Agency: CPM
Inc., Chicago. Target: women, 25-54.

Hormel O Perma Fresh meat. Begins Jan.
19 for eight to 10 weeks in 15 markets.
Day and fringe times. Agency: BBDO,
Minneapolis. Target: women, 25-49;
women, 25-49.

Crowley Foods (] Sour cream and
cottage cheese. Begins Jan. 19 for eight

weeks in New York markets of Syracuse,
Albany-Schenectady and Binghamton,
plus 10 weeks in Rochester, N.Y. Early
fringe, prime and sports times. Agency:
Dick Levy & Associates, New York. Target:
women, 18-49.

William H. RoherC Maalox. Begins Jan.
19 for seven to nine weeks in 31 markets.
Fringe and news times. Agency: Popofsky
Advertising Inc., New York. Target: adults,
25-54.

ECP Inc.J Auto Armor. Begins Jan. 19
for six weeks in Grand Rapids, Mich., and
Sioux Falls, S.D. Fringe, news, day and
sports times. Agency: BBDM Inc.,
Chicago. Target: men, 25-49.

Crocker (J Retail banking. Begins Feb.
27 for five to six weeks in various
California markets. Early fringe, fringe,
prime access and prime times. Agency:
Needham, Harper & Steers, Los Angeles.
Target: adults, 25-54.

California Avocado Commission ]
Begins Jan. 12 for five weeks in 13
markets. Fringe and prime times. Agency:

(e 474-Minute “Reflection,

Insight, a 412-minute, public ser-
vice commentary, offers your radio
listeners a pause for thought and
reflection . .. a harbor in a busy
programming schedule.

Insight brings thought-provoking

ideas about the things that affect us

every day ... personal relation-
ships . .. security ... success ...
loneliness . . . religion .. . self-
fulfillment . . . happiness. ..

Iﬁsight makes no financial or emo-
tional appeals. It is public service

broadcasting in the finest sense of
the word . . . bringing-to your audi-
ence the central thoughts embed-
ded in the issues of life.

Always timely, always welcome,
Insight will give your station’s
image a boost as it gives your lis-
teners a chance to pause ... to sit
back and think. '

For a free audition disc, contact:
Insight
6555 West College Drive
Palos Heights, IL 60463
(312) 371-8700
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Briefly
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It's official.- Walter A Schwartz (),
president of Blair Television, and Robert
L. Glaser president of the Television
Division-of RKO  General iric. shake
hands . after signing ‘contract ‘under
which ‘Blair -becomes-the national sales
representative . for -RKO's "wosTv :New
York, «kHs-1V- Los- Angeles and - WNAC-Ty
Boston (Broapcasting Dec. 1. 1980),

|
WoLamy. Washington: To--Savalli &
Schutz from Bernard Howard:

5]
WeaB(Ewmy Princeton; N To Lotus Reps
(no previous rep).

i
WkLT(FM) Kalkaska, Mich: To Lotus Reps
from Pearse Sales.

SSC&B, Los Angeles. Target: adults,
25-54.

Uniroyal Inc. O Tires. Begins Feb. 21 for
five weeks in 35 markets. Sports and
news times. Agency: Atwood Richards
Inc., New York. Target: men, 25-54.

Star O Pay TV. Begins Jan. 26 for five
weeks in Alabama. Day and early fringe,
fringe and prime times. Agency: Webb &
Athey, Richmond, Va. Target: adults,
18-49.

Friendly Ice-Cream Parlours (1 Half-
price sundaes. Begins Feb. 16 for four
weeks in about 15 markets. Fringe, prime
and weekend times. Agency: Quinn &
Johnson, Boston. Target: women, 25-54.

Chardon J Jeans. Begins Jan. 19 for 10
weeks in about 12 markets. All day parts.
Agency: Media Buying Services, New
York. Target: adults, 18-34.

E.l. DuPont O Lexone herbicide. Begins
in Jan./Feb. for nine weeks in about 40
markets. All day parts. Agency: Rumrill-
Hoyt, Rochester, N.Y. Target: men, 25-49.

Wendy’s Old Fashioned Hamburgers












.- Seasonal spot. Backed by $1.8-million T
_advertising campaign, Peter Paul Cadbury will
oduce, on national -basis, Cadbury’s Creme
ggs. Available only during Easter season, pro-
L duct will be featured in spots for eight weeks

breaking Feb: 9 Walter E. Cohan; vice presi:

. budget for such a short period of time repre:
- sents one of the largest advertising. expen-
| ditures ever made for.a single confectionery
brand:” Introduced on a limited scale last year,
- Cadbury's Creme Eggs offer unusual feature:
creme center simufating yolk of real egg.

: &l
t|me out Coors Beer successfuny concluded its tirst sponsorship of regional net:
- wark TV syndicated sports properties with help from ad agency, Ted Bates. To mark ogca-
_ sion, Mike Yaughn, president of Pro Sports Entertainment inc., exclusive syndicator of ail
. NFLfit ms in U S, presented Coors Beer with official NFL autographed football
£
- ;Ca' tlonmg contmues National Captioning Institute, organization that closed-captions
s on prcgrams for hearing: impaired. announced that Xerox Corp. has joined list ‘of
Ve Aakbroadcast advertisers whose commercials are captioned. Xerox will also have NC
c,ap't?ion future television specials it sponsors.
. ol

not initials: DKG ‘Advertising Inc, New York, has changed its name to Calet;

60 million of which approximately 65% is in broadeast, Principals are Shep Kurnit, chair-

> prescdents and co- creahve dnrectors

_dent at Cadbury, attests that the “$1.8-million -

lirsch, Kumtt & Spector Inc. reflecting names of four top principals. Agency bills about

nan: Larry Spector president and chief executive officer, and Neil Calet and Peter H;rsch .

“PHOTO TIPS™

PICTURE WHAT THIS OUTSTANDING
RADIO FEATURE CAN BRING TO YOUR
STATION:

*AUDIENCE 90% of all families own

cameras. People love to use their
cameras and they'll love your
station for helping them take

better pictures.

*REVENUE “Photo Tips" costs your
station nothing, yet it s
designed so you can sell it to

a local sponsor.

*LIFESTYLE
INFORMATION

Here's a feature that's both
practical and interesting. .
news your audience can use.

*GREAT
SOUND

Shows are top quality. Five new
versions per week. They run a
minute and a half each

EXPOSE YOUR MARKET TO “PHOTO TIPS”.
CALL REYNELL ASSOCIATES, INC. FOR A
DEMO AND COMPLETE DETAILS. DIAL STATION
RELATIONS TOLL-FREE AT 800-547-5995
extension 181.
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O Franchise. Begins Feb. 2 for three
weeks in Milwaukee and Indianapolis.
Prime, early fringe, late fringe and
weekend times. Agency: Clinton E. Frank
Inc., Chicago. Target: adults, 18-49.

Cadillac Motor Cars 0 Begins Jan. 19
for three weeks in about 35 markets.
News programing. Agency: D'Arcy-
MacManus & Masius, Bloomfield Hills,
Mich. Target: men, 35 and over.

Stanley Works (0 Vemco garage door
openers. Begins Feb, 16 for two weeks in
about 40 markets. Fringe, prime, weekend
and sports times. Agency: Humphrey
Browning MacDougall, Boston. Target:
adults, 25-54.

Energy Expositions 0 Begins this
quarter for ocne to two weeks in Louisville,
Ky, Kansas City, Mo., and Oklahoma City,
All dayparts. Agency: Shar, Jones &
Litman, Kansas City, Mo. Target: adults,
25-49,

Grolier Enterprises 0 Beginning
Readers’ Program book club. Begins Jan.
30 for three days in Salt Lake City;
Seattle-Tacoma; Spokane, Wash;
Columbus, Ohio, and Minneapolis.
Agency: Young & Rubicam, New York.
Target: women, 18-49.

ISR RADIO ONLY

Hardy Salt Co.J Agricultural salt.
Begins Jan. 19 for six weeks in Fargo,
Bismarck and Williston, afl North Dakota.
Morning and afternoon farm times.
Agency: Batz-Hodgson-Neuwoehner, St.
Louis. Target: men, 25-54.

Lowes [J Tidy cat litter. Begins Feb. 2 for
three weeks in Philadelphia and Dallas.
Agency: William B. Doner & Co.,
Southfield, Mich. Target: women, 25-54.

Wilferd Academy O Beauty schools.
Begins this month for varying flights in
Philadelphia, New York, Hartford-New
Haven, Conn,, Boston and Chicago.
Morning drive, middays and afternoon
drive times. Agency: Richard H. Silver,
New York. Target: women, 18-24.

AR K ADIO AND TV EEREE

Papa Gino’s 0 Restaurants. Begins Feb.
16 for varying flights in Boston for TV, and
in four New England markets for radio.
Agency: Hill, Holliday, Connors,
Cosmopulos, Boston. Target: adults,
18-49.

First National State BankJ Begins
Jan. 12 for three weeks on TV and Feb. 9
for four weeks on radio in New York,
Agency: Bozell & Jacobs, Union, N.J.
Target: men, 35-64.
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WPIX New York
KTTV Los Angeles WAVE-TV  Louisville
WPHL-TV  Philadelphia WVTM Birmingham
WSBK-TV  Boston WHTM-TV  Harrisburg-Lancaster
WUAB-TV Cleveland WGHP-TV  Greensboro-Winston Salem
KDFW-TV  Dallas-Ft. Worth WVTR-TV  Richmond
WPGH-TV  Pittsburgh WSTM-TV  Syracuse
KHTV Houston WHEC-TV  Rochester
WTCN-TV  Minneapolis-St. Paul WKPT-TV  Bristol-Kingsport
KTVI St. Louis WRAU-TV  Peoria
WSB-TV Atlanta KTBC-TV  Austin
WFLA-TV  Tampa-St. Petersburg WMTV Madison
WMAR-TV Baltimore WATU-TV  Augusta
KOVR Sacramento WCSC-TV  Charleston, (S.C.)
KOIN-TV Portland, (Or.) WTVM Columbus, (Ga.)
WIVB-TV Buffalo WTRF-TV  Wheeling-Steubenville
WzZTV Nashville KCAU-TV  Sioux City
WBNS-TV  Columbus, (Oh.) KVVU-TV  Las Vegas
WSOC-TV Charlotte WEVU-TV  Ft. Myers
WLOS-TV  Greenville-Spartanburg- WSAU-TV ~ Wausau

Asheville WECT Wilmington
KGMC-TV  Oklahoma City KOSA-TV  Odessa-Midland
WOFL Orlando-Daytona Beach WETM-TV  Elmira

Warner Bros. Television Distribution

A Warner Communications Company



Monday: Memo-

A broadcast advertising commentary from Montgomery McKinney, chairman, Chiat/Day Inc., Los Angeles

Talking about TARPS

Although [ now carry the exalted title of
chairman of the board, Chiat/Day Inc.
(while performing assorted less exalted
advertising agency functions), I still con-
sider myself primarily a management, ac-
count management or marketing type. So
it is as an account guy that I mount this
platform to inaugurate my one-man
crusade in the sacred precincts of media.

It would be wrong of me to pretend that
[ am totally devoid of media experience
and expertise. Quite the contrary. As I
mentally review my media credentials, [
find myself quite impressed, while recog-
nizing the remote possibility that others
might be less so.

Whatever the final verdict, let me out-
line those credentials.

I started in the agency business when
“‘copy-contact’ was a common occupa-
tional category. Most of us in that category
also did much of our own media planning,
calling on media specialists to apportion
budgets among the publications or other
media we evaluated, selected and
specified.

Broadcast media consisted solely of
radio. In fact, as a copy-contact man, I had
a small client known as John Blair & Co.
and wrote for Blair a book entitled ‘‘Spot
Broadcasting for Sales’’ In retrospect, two
facts seem significant about that book now.
First, the word television appears nowhere
in it because TV didn’t exist then. And,
second, the whole approach of the book
was strictly expository, explaining and
describing spot radio, a wholly new and
virtually unknown advertising medium.
On that basis, it could be said that [ was—
at that one point, at least—a leading expert
in one entire segment of media.

But even that is not the only foundation
for my claim of media expertise.

From the start of my agency career and
up to the day before yesterday, [ have at-
tended 1,470 media presentations and
1,471 media luncheons, quaffing oceans
of booze and assorted liquids and consum-
ing 1,127 servings of chicken; 1,127 serv-
ings of peas (two with mushrooms); 340
platters of assorted meat entrees and two
superb cuts of rare prime rib. I have also
(to complete the record) dented two New
York steaks and (with sheer abandon) ab-
sorbed 1,471 sinful desserts.

In the course of this selfless dedication
to advertising, [ actually have listened to
several of the presentations—especially
those featuring editorial stars of network
program highlights. But in spite of this
now-documented media professionalism,
it is as an account man, not as a media

Montgomery M. (Monty) McKinney has
rounded out 46 years in advertising business
and now serves as board chairman of Chiat/
Day inc. Advertising, Los Angeles, which has
more than $60 million in billings. He has been
with Earle Ludgin & Co., Chicago, as a vice
president and account supervisor; Leo Burnett
Co., Chicago, as account supervisor, and Doyle
Dane Bernbach, Los Angeles, as senior VP and
director of client services. McKinney has been
chairman of Chiat/Day since 1975.

maven, that [ inaugurate my crusade for
change in media operations.

Stated broadly, the goal of my crusade is
precise communication and the elimina-
tion of a minor but frequent confusion in
media jargon. Stated with pinpoint preci-
sion, the goal of my crusade is to add the
word, TARP or TARPS (my acronym for
Target Audience Rating Points) to the lex-
icon of media and to get it used where ap-
plicable —along with GRPS where both are
useful, or in place of GRPS where the lat-
ter isn’t needed. It’s as simple as that.

Our own media pros at Chiat/Day . .. in-
cluding the stars in our Los Angeles, New
York, San Francisco and Seattle offices . . .
say that we always buy for Target Au-
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dience Rating Points; that our clients and
all our people know that that is how we
buy; and that that is exactly what the num-
bers mean in the column headed
““GRPS.’” Noneed for ““TARPS,” they say.

But I still have a problem. Sometimes
I’d like to know both TARPS and GRPS.

For example, let’s take Medallion,
Olympia Brewing Cos new super pre-
mium beer, which Chiat/Day is now test-
marketing in four cities. The primary
target audience is men 18-34. So far, so
good, and proper definitions and proper
column headings would clearly set forth
the numerical goals and performances ex-
pected. But, for me, there would still exist
an important statistical gap for the
thoroughgoing marketing man: What else
will this media plan deliver?

No law (written or unwritten) says that
men over 35 cannot buy Medallion. And
no law (written or unwritten) says that
women cannot buy Medallion. Further-
more the law of common sense says
clearly and emphatically that our media
buys are reaching 35-year-old men and
women (of every age) as well. I'd like to
know how many non-TARPS we are reach-
ing (and, we hope, selling) as well.

For me, a familiar, available, useful
figure like household GRPS would be a
simple but valuable addition. And I don’t
believe this hopeful appeal arises solely
because [ started evaluating media plans
when HH/GRPS were all we had and TGI
still meant only, ‘‘Thank God it’s ..’ Fri-
day, or Monday or something similar.

Just for fun I recently went through my
current file of media plans and documents
for Chiat/Day clients. Most of them do
have columns headed “‘Target GRPS”
with the target audience described
elsewhere. But a few have only ‘“GRP”
headings. And (for one new client) my
files include a media recommendation
from the previous agency with all of its
similar columns headed “GRPS.”’ I can’t
tell whether they meant ““GRPS” or
““Target Audience GRPS.’

Also, if T went through historic docu-
ments—even those as recent as two, three
and five years ago, I would not expect to
find media documents universal in their
use of Target Audience Rating Points as
their standard measurement.

It just wasn’t done. Many of us still do
have a feel for HH/GRPS and for HH/
GRP levels in reach and frequency. A sig-
nificant extra dimension is added with
target audience data. My plea is for both.
And what with all our marvelous com-
puter capabilities, it can’t be any big deal
to give us both ... GRPS and TARPS!

So how about it? Do I get my TARPS?
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No matter how small your station
or how remote your ma et area
you can offer news and information
programming equal to anyone,
anywhere.

It's as simple as affiliating with
AP Broadcast Services. e

Our Radio Wire gives your station all the ~
world's news, fully scripted and ready to air. In
addition to National and International news
you get regional and state coverage plus special
events, sports, Wall Street, politics, Ag reports,
the economy and much more.

AP Radio Wire features are produced on a
regular schedule, so you can strip program. And,
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spots and adjacencies each and every week.

Some station owners think their listeners
arent interested in news. They're wrong. An in-
dependent survey conducted for the AP by Frank
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INNOVATION for better news programming

Magid Associates shows clearly that

news programming is a very impor-

tant, very listened-to feature of radio.

And, that holds true for all formats

—from Rock to Bach—a common

thread of listeners of all formats is
their interest in news.
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and one of our broadcast representatives will
show you this important report and how your
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agree —it’s the best news ever for a small station.
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Rau remembered

EDITOR: The Broadcast Pioneers Library’s
members of the corporation and its board
of directors mourn the death on Jan. 2,
1981, of Henry Rau, its treasurer (see
*‘Fates and Fortunes’’).

Although Mr. Rau took on the ‘“‘tem-
porary’’ volunteer position of treasurer in
August of 1978, he involved himself in
the library and its future. He husbanded
its dwindling funds as though they were
his own—wisely investing them to yield as
much as possible. In addition, he made
personal financial donations to the library,
the last just a few weeks before he died.

The board, members of the corporation,
the library staff and I grew to depend on
Henry Rau in the short time he was with
us. He served the library admirably. We
will miss his presence, his wisdom and his
inimitable sense of humor.— Wallace B.
Dunlap, president, Broadcast Pioneers
Educational Fund Inc., Washington.

. |
On the honorarium

EDITOR: Call it what you will . . . reimbur-
sement, compensation, stipend or an
honorarium . .. by any name it’s a worth-
while investment for the National Associ-
ation of Broadcasters if a subsidy for the
chairman will provide the industry with a
broader choice and enable independent,
community broadcasters who have ability
to serve in NAB’s high councils.

There are good broadcasters on both
sides of the issue. But I would support
those who realize that our industry needs
effective and articulate outside leadership.
The NAB staff, however able and hard-
working, is not able to speak with the same
force and effectiveness as a working broad-
caster.

The matter also goes to the larger ques-
tion of the quality of the NAB board. It
costs money and time merely to serve as a
director. A serious member of that board
spends countless hours and at least
$3,000-$5,000 per year above and beyond
the per diem and travel expenses provided
by the NAB.

In recent elections, only four or five
seats were contested and fewer broad-
casters are willing even to certify them-
selves as eligible for election to the board.

At the very least, the sitting directors
would be well advised to heed your own
thoughtful counsel (‘‘Editorial,” Dec. 22,
1980) and provide some kind of financial
support for the chairman. But I would go
beyond the chairman and treat with the
matter of compensation for individual
directors as well.

And, incidentally, it’s not just small-
market broadcasters and entrepreneurial

types who are losing interest in serving.
The recent decision by Bruce Johnson,
president of Shamrock Broadcasting, not
to seek another term is a great loss to the
board. We also need the progressive
leadership which enlightened group broad-
casters or corporate types like Bruce
Johnson can provide. But even many cor-
porate comptrollers of the larger groups
and major independents are beginning to
question expenditures for. services to in-
dustry trade associations.— William
O’Shaughnessy, president, WVOX/
WRTIN(FM) New Rochelle, N.Y.

Editor’s note. O'Shaughnessy was commenting on a
proposal that NAB joint board chairmen be given
$50,000 a year plus expenses, beginning with the
next chairman, who is expected to be Ed Fritts, now
chairman of the radio board.

EDITOR: Ed Fritts at $50,000 a year plus
expenses? Ridiculous. He is worth twice
that amount.— Herbert Scott, president,
Great Scott Stations, Pottstown, Pa.

]
Likes ‘clears’ sound

EpiToR: I found it a bit amusing that an
answer to AM radio’s woes should come
from an FM station. This was my impres-
sion after T read Gerald Cunningham’s
letter in the Dec. 8 issue.

I can offer the FM stations in the New
York area as an example. Every station
has started playing the same records over
and over —and it doesn't matter if they’re
playing album rock or R&B or adult con-
temporary or whatever. That’s only part of
the problem. The other part is they're
sounding so loud you can’t hear them at a
normal listening level without distortion.
That is what’s going to turn off people
from FM radio.

On a good clear night, I can pick up
[AM stations] ckLw, wLs and WKBW loud
and clear in New Jersey. All three of these
stations mix their music well, have a clean
sound and still sound exciting. And they
all happen to be 50,000 watt stations with
wide coverage! | hope the FM broad-
casters will take a cue from them.—
Charles E. Everett, Bridgewater, N.J.

RN
Localism

EDITOR: Regarding the item about the
United Auto Workers’ radio campaign to
promote the sale of U.S.-made cars (“‘Ad
Vantage,” Nov. 10): Isn’t it ironic that
while the. UAW would like us to support
the product they design and build in
Detroit, they turn around and place their
media through an agency in Kansas City,
rather than through one of the many fine
agencies right in their own backyard? —
Jim Marshall, account executive, East-
man Radio, Detroit.
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agency during one of the most exciting
periods in its 46-year-history. “We ac-
complished more in the last three years
than was accomplished in any comparable
period since the first years of the agency,”’
he said. ““We didn’t duck any issues.”

Brown didn’t credit the agency with es-
tablishing patterns of action. Rather, it
“*accelerated the pace of changes already in
motion.”” He cited the commission’s
efforts across the board to provide for
diversity in channels of communication.
“Idon’t think the emphasis on diversity is
going to change, no matter who takes over
the agency,” he said.

One element of the commission’s work
during his tenure brought Brown particu-
lar pleasure. ‘‘I've been particularly ex-
cited about the steps taken to emphasize
minority ownership in broadcasting and in
telecommunications generally,” he said.
“I"'m proud that those efforts have had the
unanimous support of the commis-
sioners.”” Then he added, “‘I'd be
surprised to see that change.”

Brown’s announcement was greeted
with dismay in the citizen movement.
“It’s really unfortunate; I regret it,” Sam
Simon of the National Citizens Commit-
tee for Broadcasting, said of Brown’s resig-
nation. “‘It’s a great disappointment. It
means everything the Republicans want
will happen. He’s got a great mind; he’s a
hard thinker. He had the respect of people.
I doubt Reagan will appoint anyone of that
quality.”’

From the broadcasting establishment,
there were words of respect if not the same
degree of regret. ““While we didn’t always
agree on the issues, Brown was very astute
as a lawyer,” said John Summers, the Na-
tional Association of Broadcasters execu-
tive vice president and general manager.
Summers also found Brown an ‘‘easy per-
son to deal with; very available for discus-

FCC puts LPTV
limitat 15
for the interim

Commission acts in face of
number of applicants seeking
large numbers of outiets
before multiple ownership
limitations are set in

final report and order

The FCC has modified its rules concern-
ing the interim processing of low-power
television and translator applications —im-
posing a limit of 15 per entity until the
commission makes a determination, in its
final report and order in the proceeding, as
to the makeup of multiple ownership rules
for the low-power service.

When the FCC initiated the LPTV pro-
ceeding last September, no limits at all
were proposed on the number of facilities
for which a single entity could apply
(BROADCASTING, Sept. 15, 1980).

For the larger applicants—such as Sears,
Graphic Scanning Corp. and Bogner
Broadcast Equipment Corp., which have
each filed scores of applications for LPTV
facilities across the nation—the decision
means that if more than 15 of their respec-
tive low-power applications become gran-
table in the interim, the excess will be
shelved (not granted) until a final report
and order is handed down. If a multiple
ownership limit—15 or some other num-
ber —is finally ordered, an entity’s applica-
tions in excess of that number would then
be returned. If no multiple ownership limit
is imposed in the final order the commis-
sion would then process the remaining ap-
plications.

One FCC staffer suggested that the
larger applicants which have filed on top of

one another in various cities will negotiate
(if they haven’t started already) to—in
effect—divvy up those cities to avoid
mutually exclusive situations and avoid
the freeze.

The commission also revised the status
of existing translators that apply for low-
power features or subscription television
authorization. Requests from such transla-
tors will now be considered ‘‘major
change’’ applications and—although not
subject to competing applications—will be
subject to informal objections and peti-
tions to deny.

Also, the commission ordered that any
interim LPTV or translator permittee who
fails to construct the proposed facilities
within one year will forfeit its CP.

Low-power facility cut-off lists—which
the commission had previously issued
from “‘time to time,” as the need arose—
will now be issued bimonthly. The
deadline to be included on the next list is
March 1.

The commission dismissed the asser-
tion of the National Association of Broad-
casters that networks and full service
broadcasters were precluded from entering
the low-power television business. The
proposed rules preclude those groups from
doing so, but comment is being sought on
the issue. Although those two groups can-
not be granted low-power facilities during
the interim, the commission said it would
accept, and process through cut-off, ap-
plications submitted by networks and full-
service broadcasters so as not to prejudge
the issue of whether or not they will in the
end be allowed to operate low-power
television stations. As Commissioner
Robert E. Lee said, those groups ‘‘are not
ineligible’’ at this stage in the proceeding.

The contention of the Corporation for
Public Broadcasting that noncommercial
groups are being squeezed out of the
LPTV picture also was dismissed as un-

In2 BEeh

Special attraction at next week's convention of Association of Inde-
pendent Television Stations in Los Angeles's Century Plaza hotel will be
by-sateliite appearance at Monday iuncheon of senior members of in-
coming Reagan administration's FCC transition team: team chief
Michael Gardner, advisers Dean Burch, Richard Wiley and Margita
White. Some 500 are expected to attend Jan. 18-21 event, INTV's eighth
annual. Organization announced last week that Nicki Goldstein, VP-
operations, will resign after convention, having decided not to make
move with association’s headguarters from New York to Washington.
O
Presidential Inaugural Committee has generated flap among
radio news directors with letter some have interpreted as threat.
Letter announces 24-hour newsline service that provides 30- and 60-
second actualities that promote sale of official goods—with proceeds
used to defray costs of inauguration—and news actualities, including
news events surrounding inauguration. Sentence causing trouble says
that in case of station notifying committee it is taking service, comrmii-
tee will send “thank you letter to FCC's renewal file on your station’
Some news directors read that as threat. But John Lengel, director of
communications, who signed letter, said no threat was intended. "We
thought it was common courtesy to offer to do that”
O
Department of Justice has opposed CBS’s request for waiver of

FCC rule barring networks from ownership of cable systems
(BroapcasTing, Dec. 15, 1980). Justice rejected argument that public
benefits would result from CBS "limited entry” into cable ownership
since CBS is already engaged in developing programing for cable. it
also said CBS's ownership of cable systems might inhibit competition; it
said cable system would have little incentive to program against net-
work programing being broadcast in same market.
0

In letter signed by Congressman Neal Smith (D-Ind), House Ap-
propriations Committee reminded FCC (via chairman Charles Fer-
ris) that since commission opted to defer action on move to Rosslyn, Va,,
“any alternative location must be approved by this committee
under our reprograming procedure which is stated in the report on the
1981 appropriations bill. In addition the commission should not take any
action which would place the commission in the position of renewing
the current lease or entering into either a temporary or term lease at a
greater cost”

W

Loews Corp., owner of Lorillard tobacco, major shareholder in insurer,
CNA, and participant invarious real estate ventures, has informed SEC
and ABC of its acquisition of 5% of ABC common stock. Loews
said it's been acquiring shares since November, has 1.5 million that cost
$435 million. Company stated acquisition was solely tor investment,
and has no intention of pursuing takeover of broadcaster. Loews chair-
man Lawrence Tisch, personal friend of ABC chairman Leonard Golden-
son, is said to have called Goldenson to inform him of action.
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Deregulation
still no cinch
for Ferris FCC

Chairman’s enthusiasm for radio
item—up for consideration

this week—isn’t shared by

all of his colleagues; result
could be stalemate in final

days of Democrats’ majority

The FCC this week is scheduled to take up
what will probably be the last major item it
will consider under the chairmanship of
Charles D. Ferris, and one which he feels
may be counted a major accomplishment
of his administration. It is the proposal to
deregulate radio, at least to some degree.
But it appeared last week that the chair-
man will not have an easy task in marshall-
ing a majority.

On balance, most commissioners, at
least, favor some form of deregulation.
But the disagreement among the seven on
how the commission should proceed—
which was evident when the rulemaking
was initiated, in September 1979, and five
Separate statements were issued —seems
not to have abated very much. Several
commissioners last week noted that they
have conflicting views on different aspects
of the proposal. And while one expressed
confidence that ‘‘the basic thrust” of the
proposal would be approved, another
talked of the need to seek further com-
ment from the public because of changes
in the item from the time it was issued as a
rulemaking. Thus, the uneasiness among
the commissioners who are moving into
an uncharted area was evident.

Many of the provisions follow the out-
lines of the proposal issued more than a
year ago:

® [t would eliminate application-pro-
cessing guidelines indicating minimum
allowable percentages of nonentertain-
ment programing. But a general obligation
to provide programing responsive to local
issues would be retained.

® Guidelines used to suggest max-
imum limits on commercial time—18-20
minutes an hour—would be abandoned.

m So would formal procedures broad-
casters must follow in ascertaining com-
munity needs, in completing both new and
renewal applications, and the program-log-
ging requirements for commercial stations.
Political broadcasting and technical logging
rules would be retained.

However, there are some changes.
Throughout the proceeding, the rationale
for deregulation has been that the
marketplace would impose all the regula-
tion needed. That is the rationale underly-
ing the proposal to eliminate commercial
time standards, for instance. But the staff
would abandon the so-called “‘marketplace
failure’’ concept in considering complaints
about a station’s alleged lack of service.

“If we found that the marketplace had
failed to serve the public adequately,” the
commission said in its notice of proposed

rulemaking, “‘we would have to be pre-
pared to take appropriate action to remedy
the situation.” Inability to devise a stan-
dard for measuring the performance of a
market as well as the legal difficulties in
regulating a market rather than individual
stations reportedly persuaded the staff to
seek an alternative.

The option being proposed is faithful to
the marketplace regulation concept, how-
ever. Although licensees would continue
to operate under the public interest stan-
dard, a station charged with failing to meet
the programing needs of a particular seg-
ment of its audience could use as a
defense the fact that one or more other sta-
tions in the market are meeting that need.

“This would give stations flexibility in
carving out segments of programing of in-
terest to specific audiences—minorities,
young people—in a market where there
are enough stations,” one commission of-
ficial said. ‘‘But in one- or two-station
markets, broadcasters would have a broad
spectrum of responsibility.”’

Another change in the original proposal
involves both a substitute for the ascer-
tainment requirement and a device to
obligate broadcasters to provide some
public interest programing. In an adapta-
tion of the present problems-programs list
required in the ascertainment process, the
commission would call on stations to list
and include in their public file annually up
to 10 issues of importance to their com-
munity or to their specific audiences and
the programing offered to deal with them.
The issues need not be controversial mat-
ters of public importance; a classical music
station, for instance, could concern itself
with matters of concern to classical music

fans. On the other hand, while broad-
casters would have final say on the pro-
grams offered, the commission would ex-
pect them to make ‘“a good faith effort’ to
be open to suggestions from the public.

This provision is only one of several on
which spirited debate is expected this
week. Commissioner Tyrone Brown has
backed away from his original proposal that
the commission establish a fixed percent-
age of local public service programing that
broadcasters would be required to meet.
But he will argue that the commission
should make clear that, in addressing their
10 issues, broadcasters be required to offer
in-depth explanations for the selection of
the issues and the programs employed. He
wants to guard against simple ‘‘rip and
read’’ treatment of issues.

Other commissioners have expressed
reservations about the principle of the 10-
issue requirement. Some, like Abbott
Washburn, have opposed elimination of
the commercial guidelines on the ground
that the commission needs a weapon to
deal with broadcasters who ignore general-
ly accepted limits on commercial time.

All of which led one commissioner last
week to ponder the need for action this
week. “‘It’s important,” he said of the
item. “‘But I don’t see any point in put-
ting out something that we’re not all
enthusiastic about and that will be
challenged in court.”

Ferris, who is not expected to survive as
chairman many hours after Ronald
Reagan is sworn in as President on Jan. 20
and who has made clear he wants work
completed on radio deregulation during
his chairmanship, is likely to favor a
greater sense of urgency.

NTIA proposes radio dereg—with a price

Agency white paper again calls
for elimination of most rules,
granting long-term licenses in
return for 1%-2% of station
revenues to help minorities
and public broadcasting

The National Telecommunications and In-
formation Administration, in a farewell
white paper by its outgoing administrator,
Henry Geller, has called for sweeping
deregulation of* radio, though at some
price for licensees. The proposal, NTIA
acknowledges, is not new; it has made it in
other forms in the past. But NTIA is drop-
ping the idea again in hopes it will take
root and flower, perhaps in the new Con-
gress. And it has reason to hope for some
industry support for the idea.
Essentially, the proposal calls for
elimination from radio of the public
trustee programing scheme, which, NTTA
contends, has not worked and imposes
serious First Amendment costs. In return,
broadcasters would pay a ‘‘lease charge”
of 1% to 2% of gross revenues, which the
government could use to help support
minority ownership and public broadcast-
ing—thus achieving ‘“‘more directly and
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effectively congressional goals of diversity
of programing.”

NTIA is calling for legislation to effect
the proposal. It says the FCC, which is
scheduled to take up a radio deregulation
plan of its own this week, is ‘‘necessarily
limited in what it can do by the terms of
the Communications Act. ‘‘Congress can
and, we believe, should act to change
drastically the law,’ NTIA says.

The proposal does not deal with televi-
sion. NTIA suggests that Congress await
the experience of radio deregulation *‘and
the arrival of a ‘TV of abundance’ " —in
the form of cable, cassettes, disks, direct
broadcast satellite, multipoint distribution
service and low-power television—before
considering television deregulation.

NTIA feels that, with some 8,400 radio
stations in the country and with a number
of large cities having a “‘plethora” of out-
lets, the radio of ‘‘abundance’ has ar-
rived. It also notes that the commission
has taken, and is considering, actions that
could lead to greatly increased numbers of
AM and FM stations. But, it says,
deregulation is warranted by the present
situation.

The NTIA proposal has generated little






L

1TOP OF THE WEEK |

remove some of the chaos that now at-
tends formal press conferences, in which
reporters jump up and shout in efforts to
be recognized (BROADCASTING, Sept. 29,
1980; ““Closed Circuit,”’ Dec. 1, 1980).

Under review is the manner in which
the executive branch will get its message
across. Brady said the present Office of
Media Liaison which coordinates public
relations activities of executive branch
departments and services the needs of
newspapers and broadcast stations outside
Washington will be retained. Although the
office —which he referred to as the Office
of Communications—now operates under
the authority of the press secretary, Brady
said it would be ‘‘a separate office’ that
would ‘‘coordinate’” with him.

Brady also said an effort would be made
to organize the executive branch’s infor-
mation officers as a ‘‘team.” The aim, he
said, would be to have the executive
departments’ assistant secretaries for
public affairs, the office of the press secre-
tary in the White House and the Office of
Communications ‘‘work in concert.”’
There will be regular meetings of those of-
ficers, he said.

One decision not yet made is whether
Reagan—a professional actor and
speaker —will have a television adviser.

Brady, who joined the Reagan campaign
as director of research when the Connally
campaign collapsed, became Reagan’s
spokesman after Lyn Nofziger, the former
governor’s long-time press secretary,
resigned after the election.

Brady, a native of Centralia, 11,
received a BS degree in 1962 from the Uni-
versity of Illinois, where he majored in
communications and political science.
And those have been the fields in which
he has labored. He served on the staff of
the late Senator Everett Dirksen (R-IIL),
when he was minority leader in 1961 and
1962. Later he worked in advertising and
public relations in Chicago, and served as
director of legislation and public affairs for
the Illinois State Medical Society. He

became a communications consultant to
the U.S. House of Representatives in
1973, and later served as a top aide to a
number of Republican office holders—
James T. Lynn, as secretary of housing
and urban development and director of
the Office of Management and Budget;
Donald Rumsfeld, as secretary of
defense; and Senator William V. Roth (R-
Del.).

Small will provide the experience in
journalism that Brady lacks. When picked
for the deputy’s job, she was moderating
the U.S. Chamber of Commerce’s syndi-
cated television program, It’s Your Busi-
ness, and was conducting a weekly three-
hour program on economics and politics
on WRC(AM) Washington. She was with
WTTG-TV Washington from 1976 to 1978
and with KGo-Tv San Francisco, from
1972 until 1976. Previously, she had
worked as a weather reporter on KRON-TV
San Francisco and did news reports for
KNBC-TV Los Angeles.

Speakes, a native of Mississippi, where
he once operated weekly newspapers in
three cities, brings White House ex-
perience to the Reagan team. He served in
the White House press office under Presi-
dents Nixon and Ford.

But it is Brady who will be facing the
lions most days, and the question is how
long he can retain his present equanimity.
Last week, Nancy Reagan’s reported
remark that a reasonably good looking man
should be named press secretary—a
remark Reagan said was ‘‘a total inven-
tion’’ —subjected Brady to inevitable rib-
bing. Portly and balding, he could not be
considered good looking by most stan-
dards. But he appears to have an inner
strength.

On the morning after the announce-
ment of his appointment, he greeted re-
porters attending his daily briefing with his
customary, ‘‘Good morning, breakfast club-
bers”” To which a reporter responded,
“Good morning, good looking”” ‘‘Thank
you very much,” said Brady.

Weird twists of the Premiere tale

Analysts knock down notion

that movie companies might

avoid licensing to pay cable

in wake of court injunction;
compounding Hollywood’s setback,
film prices should fall in

short run when/if dam breaks

A principal conclusion reached by Judge
Gerard Goettel in making his decision to
grant a preliminary injunction blocking the
Premiere joint venture of Getty Oil and its
four motion picture partners (BROADCAST
ING, Jan. 5) was that ‘‘the implementation
of the Premiere venture has a high poten-
tial of raising prices.’ But conversations

with analysts of the entertainment indus-

try reveal a consensus that prices are going
to rise, Premiere or no—and that’s not just
allowing for inflation.

The movie companies have made it

clear they’re dissatisfied with the returns
they get from pay cable, and are said to be
considering various mechanisms to
achieve greater revenues should Premiere
fall by the wayside. One report making the
rounds is that the producers are planning
to offer films first to the over-the-air
broadcast networks, for a boost over cur-
rent licensing fees, possibly cutting out
pay cable altogether.

If that’s the case, say the analysts, the
producers are in for a rude awakening—
the proposition doesn’t make business
sense for either the producers or the net-
works. As Dennis Leibowitz of Donaldson
Lufkin Jenrette figures the situation, cut-
ting pay cable out of the distribution pic-
ture would mean a sacrifice of $1.2 million
in revenue on the average film (assuming
about 15 cents per subscriber), a figure that
would rise to an average of $1.7 million
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this year with the projected increase in pay
subscribers. The networks wouldn’t be
able to make up that difference—they
simply couldn’t command that much more
in advertising revenues per film.

John Reidy of Drexel Burnham Lam-
bert calculates that at most the networks
could only reasonably consider such ex-
clusivity to be worth a scant 10% more per
film than they’re paying now. He figures
the current top price for several network
showings of a film to be $4 million—a 10%
boost, $400,000, is only a third of the
revenues lost by eliminating pay cable.

And both analysts note that, in any case,
all networks have been talking most re-
cently of controlling cost escalation, with a
prime tactic being cited as a shift in mix
away from theatrical releases to made-for-
television product.

A likelier scenario, in the minds of a
number of analysts, is for movie com-
panies to decide what a given film is worth,
per subscriber, and put it up for bid.
Liebowitz thinks that with the develop-
ment of dual pay, and the growth of
Showtime and Warner Amex’s Movie
Channel, HBO may no longer be able ‘‘to
afford to stonewall it”’ Should the others
pay up for films, HBO would simply look
less attractive and be faced with discon-
nects. Two years ago, says Leibowitz, a
producer didn’t have a pay sale without
HBQO’s 75% market share. But even now,
half the market’s revenues can be realized
from a sale just to Showtime and The
Movie Channel (thanks in part to their
growth, in part to their currently paying
several cents more than HBO on a per
subscriber basis).

Several analysts, citing the ventures into
cable by ABC and CBS, say they wouldn’t
be surprised to see come deal struck in
that quarter that would result in either of
them offering pay movies to cable. Joe
Fuchs of Kidder Peabody thinks it just re-
quires ‘‘one of the networks to put on its
thinking cap.”

Getty Oil, of course, could conceivably
fill such a role by going it alone with Pre-
miere. After all, there’s already the Pre-
miere uplink just waiting in Bristol, Conn.,
at Getty’'s ESPN operation. But Stuart
Evey, Getty’s vice president for diversified
operations, says there is “‘no considera-
tion’’ of Getty taking that route, ‘‘unless [
had six million subscribers.” (HBO’s last
public claim was five million.)

For the short term, the analysts don’t
expect prices to escalate. They cite the
backlog of product the four majors have
held off the market in anticipation of
licensing it to Premiere. As the films age,
their values rapidly diminish, say the
analysts. Reidy calculates the Premiere
partners together lost roughly $15 million
in revenues last year by withholding pro-
duct—they’ll have to get those films back
on stream fast to recover any of that
money. The “‘outflooding’ of tities the
analysts expect could be more than the
market needs this year, a glut that would
serve to depress prices for the immediate
future.






one gang of defrauders blamed for 700 acci-
dents. They forced innocent drivers into
collisions with vehicles driven by their
accomplices, who padded injury and repair
bills that grossly overstated monetary
damages.
These conspirators helped make auto
insurance fraud a $500-million business
in Southern California. And motorists are
paying for it in higher insurance premiums,
The KIIS radio series revealed that
the accident ring carefully kept each claim
under $5,000, to avoid calling their fraud to
the attention of the insurance companies.
As a result of the KIIS investigation,
public awareness of the illegal practice
h

as risen. The District Attorney of Los

LOS ANGELES— Hundreds of unsuspecting ~ Angeles reports it has helped close doors

drivers on the freeways of Los Angeles once open for auto insurance fraud. The
have been victims of accidents staged to California State Bar Association and the
defraud insurance companies. California State Board of Medical Quality

This pattern of deceit was disclosed ~ Assurance are probing violations of pro-
by reporter Lori Lerner in a six-part fessional conduct. The courts are handing
investigative series on KIIS, a Gannett down tougher sentences to convicted
radio station. defrauders.

Lerner described the activities of And Lori Lerner and KIIS radio won

the Golden Mike award for the best radio
news documentary in Southern California.

Gannett believes in the freedom of
the people to know, and pursues that free-
dom in every communications form we
are in, whether it is newspaper, television,
radio, outdoor advertising, film produc-
tion, magazine or public opinion research.

That freedom rings throughout
Gannett, from Tampa to Tucson, from
San Diego to St. Louis, from Burlington
to Boise. It rings in news coverage, in
commentary, in community service. Each
member serves its own audience in its
OWn way.

A WORLD OF DIFFERENT VOICES
WHERE FREEDOM SPEAKS

Ganmett Broadcasting Group:

KPNX-TV KARK-TV KIIS-FM, KPRZ KSDO, KEZL-FM KBTV
Phoenix Little Rock Los Angeles San Diego Denver
WVON, WGCI-FM WPTA-TV WLKY-TV WCZY-FM, WLQV KSD AM-FM

Chicago Fort Wayne Louisville Detroit St. Louis

WIYW-FM WXIA-TV

Tampa Atlanta

WWWE, WDOK-FM KOCO-TV
Cleveland Oklahoma City
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Station trading in 1980:
$876 million-worth of properties

That total was second only to
1979 which included Gannett-
CCC merger; the year also saw
the potentially biggest deal,
between Cox and GE, fall through;
average price for radio station
rose 30%, for TV station, 125%

In dollar volume, 1980 was the second big-
gest year of station sales in broadcasting
history. It would have been far and away
the biggest if the Cox-GE merger had not
fallen through last May.

The record was second only to that of
1979, when the volume was abnormally
inflated by the merger of Combined Com-
munications Inc. into the Gannett Co., a
$370-million deal approved by the FCC in
June of 1979.

Despite the collapse of the Cox-GE
agreement, valued at $560 million under
original terms and reportedly sweetened

changed hands

by another $100 million or more in subse-
quent negotiations that failed, the value of
station trading in 1980 reached $876,084,-
000. The figure was 21.6% below that of
1979—%1,116,648.000, if the Gannett-
Combined transfers are included. Without
the inclusion of that history-making deal,
1980 sales would have bettered 1979 by
17.3%.

Although the number of transactions in
both radio and television was down in
1980, prices per station rose dramatically
in both categories. Only 424 radio stations
changed hands in 1980, 157 fewer than in
the previous year. In 1980 35 television
stations were sold, 29 fewer than in 1979.
But the average price for a radio station in
1980 was $801,023, an increase of 30.3%
over the 1979 average of $614,646. The
average price for a stand-alone AM was
$765,000, for a stand-alone FM, $1,493 -
000 and for an AM-FM combination

$1,147.670.

The average price for a television station
was $15,261,428, more than double
1979’s average of $6,757,042. Breaking
down the television station sales by UHF
and VHF (excluding the $82-million
package sale of five television stations—
three UHF’s and two VHF’s—from
Newhouse Broadcasting Co. to the
Times Mirror Co.), the average price of a
VHF station in 1980 was $17,461,766
while UHF stations were commanding an
average of $9,328,571.

The dollar volume of radio station
trades in 1980 was $341,934,000. Single
AM’s totalled $111,777,000; single FM’s,
$111,947,000, and AM-FM combina-
tions, $118,210,000.

The dollar volume of television station
sales in 1980 was $534,150,000—consist-
ing of $321,550,000 in VHF-only deals,
$130,600,000 in UHF-only and the $82-

27 years of station transactions

Dollar volume of transactions approved by FCC

Number of stations changing hands

Total Radio only Combined v Radio Combined v

Radio TV* only only Radio-TV* only

1954 $ 60,344,130 S 10,224,047 S 26,213,323 S 23,906,760 1954 187 18 27
1955 73,079,366 27,333,104 22,351,602 23,394,660 1955 242 1" 29
1956 115,605,828 32,563,378 65,212,055 17,830,395 1956 316 24 21
1957 124,187,660 48,207,470 47,490,884 28,489,206 1957 357 28 38
1958 127,537,026 49,868,123 60872618 16,796,285 1958 407 17 23
1959 123,496,581 65,544,653 42,724,727 15,227,201 1959 436 15 21
1960 99,341,910 51,763,285 24,648,400 229830225 1960 345 10 21
1961 128,804,167 55,632,516 42,103,708 31,167,943 1961 282 13 24
1962 101,742,903 59912520 18,822,745 23,007,638 1962 306 8 16
1963 105,303,078 43,457,584 25,045,726 36,799,768 1963 305 3 16
1964 205,756,736 52,296,480 67,185,762 86,274,494 1964 430 20 36
1965 135,123,766 55,833,300 49,756,993 29,433,473 1965 389 15 32
1966 135,718,316 76,633,762 28,510,500 30,574,054 1966 367 11 31
1967 172,072,573 58,670,053 32,086,297 80,316,223 1967 316 9 30
1968 162,455,412 71,310,709 47556634 33,588,069 1968 316 9 20
1969 231,697,570 108,866,538 35,037,000 87,794,032 1969 343 5 32
1970 174,785,442 86,292,839 1,038,465 87,454,078 1970 268 3 19
1971 393,547,924 125,501,514 750,000** 267,296,410 1971 270 2% 27
1972 271,330,537 114,424,673 0 156,905,864 1972 239 0 37
1973 230,381,145 160,933,557 2,812,444 66,635,144 1973 352 4 25
1974 307,781,474 168,998,012 19,800,000 118,983,462 1974 369 5 24
1975 258,485,961 131,065,860 0 128,420,101 1975 363 0 22
1976 290,923,477 180,663,820 1,800,000 108,459,657 1976 413 3 32
1977 289,871,604 161,236,169 0 128,635,435 1977 344 0 25
1978 651,728,398 331,657,239 30,450,000 289,721,159 1978 586 5 51
1979 1,116,648,000 335,697,000 463,500,000 317,581,000 1979 546 52 47
1980 876,084,000 339,634,000 27,000,000 534,150,000 1980 424 3 35
Total $6,954,834,984 2,991,522,265 1,182,769,883 2,791,872,736 Total 8515 NA 782

*Prior to 197 1 figures represent total number of deals involving both radio and television stations.
**Beginning in 1971, when the FCC's “one-to-a-customer” rule, prohibiting the sale of co-located
TV and radio stations, became effective, figures represent the total number of separately located
TV and radio stations that were sold in packages.

Note: Dollar volume figures represent total considerations reported for all transactions, with the
exception of minority-interest transfers in which control of the licensee did not change hands. All
sales have been approved by the FCC. Also, prior to 1978, a combined AM-FM facility was
counted as one station in computing the total number of stations traded
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million Times Mirror buy. (All calcula-
tions are based on sales approved by the
FCC in 1980.)

The biggest broadcast trade of 1980 was
Times Mirror-Newhouse. Times Mirror—
the Los Angeles-based publisher of the
Los Angeles Times and other publica-
tions—now owns the maximum number
of television that the FCC permits—
seven. Stations acquired from Newhouse
were WAPLI-TV Birmingham, Ala. (ch. 13);
KTvI(TV) St. Louis (ch. 2); WSYR-TV
Syracuse (ch. 3) and its satellite, WSYE-TV
Eimira (ch. 18), both New York, and
WTPA(TV) Harrisburg, Pa. (ch. 27).

Times Mirror also owns one of the
largest cable MSO’s—Times Mirror
Cablevision—which has in excess of
500,000 subscribers.

Newhouse Broadcasting Co.—a
Syracuse-based newspaper publisher
owned by the family of the late Samuel I.
Newhouse—is retaining ownership of
WAPI-AM-FM Birmingham, wWTPA-FM Har-
risburg and wsyR-AM-FM Syracuse.

The second biggest deal of last year
featured the highest price ever paid for a
single television station—the sale of Mc-
Clatchy Newspapers’ KOVR(TV) Stockton,
Calif., to the Outlet Co. for $65 million.
The deal went through after the FCC
waived its crossownership rules in March
and approved the transfer of control of
McClatchy Newspapers’ 11 radio and
television stations from the late Eleanor C.
McClatchy to her nephew, Charles K. Mc-
Clatchy.

McClatchy requested the waiver to
maintain its “‘grandfathered’ status for
the broadcast-newspaper crossownership
situations existing in Stockton-Sacramen-
to, Modesto and Fresno, all California.
Without a waiver, a transfer of control
strips a company of its grandfathered pro-
tection. By preserving that protection, Mc-
Clatchy was also entitled to—and
received—a tax certificate for voluntarily
breaking up its media combination in
Stockton.

Last November, the FCC also granted
final approval of the sale of another Mc-
Clatchy station, kMmJ-Tv Fresno, Calif., to
San Joaquin Communications Corp. for
$13.5 million. In so doing, the commis-
sion denied a petition to deny the sale filed
by the National Land for People Inc..
which claimed San Joaquin was unfit to be
a licensee because of alleged violations of
the Federal Reclamation Act of 1902 and
because the buyer principals already ex-
erted “‘concentrated economic power’’ in
the Fresno area.

San Joaquin Communications—owned
by 14 local businessmen. farmers and
ranchers and headed by R. W Millard,
president—had filed a competing applica-
tion for the KMJI-TV facility. McClatchy sold
the station to avoid a long and costly hear-
ing.

The Outlet Co.—a Providence, R.l.-
based group owner of four AM’s, three
FM’s and five TV’'s—also initiated the
most complicated deal of 1980, involving
three radio stations and resulting in the

first minority-controlled broadcast station
in Rhode Island. In granting its approval,
the FCC granted a waiver of the one-to-a-
market rule that let Outlet acquire
WSNE(FM) Taunton, Mass., which is in the
same market as its WIAR-TV Providence.

The transaction saw the license for
Audio-Air Inc.'s WRLM(FM) Taunton
assigned to Franks Broadcasting Co. for
$2.2 million. Franks in turn assigned its
license for WHIM(AM) Providence to
minority-controlled East Providence
Broadcasting Co. for $900,000 and
received a tax certificate for so doing. Con-
currently, Franks, to avoid any snag on the
three-year rule, exchanged wrLM for Out-
let’s WIAR(AM) Providence, the radio half
of its grandfathered AM-TV combination.

In requesting the waiver of the one-to-
a-market rule—which forbids an owner
from acquiring a radio station in a market
where it already owns a television station
or vice versa—Outlet successfully argued
that the only significant change would be
the advancement of the commission’s
policy of furthering broadcast station
ownership by minority groups. As far as its
own grandfathered combination was con-
cerned, nothing would really change, Out-
let contended. An FM would simply be ex-
changed for an AM. In effect, Outlet
argued, there were two choices: an AM-
TV combination in Providence with no
minority-controlled stations in Rhode ls-
land or an FM-TV combination in Provi-
dence competing with a minority con-
trolled AM in Providence.

The principal owner of East Providence
Broadcasting—buyer of wWHIM —is Henry
Hampton, a black and founder and presi-
dent of Blackside Inc., a Boston-based
television and film production company.

The other big VHF deal of 1980 was the
$45-million merger of Black Hawk Broad-
casting Co. into American Family Corp.—
a Columbus, Ga.-based insurance con-
glomerate. Of the seven Black Hawk pro-
perties, only two were retained by Ameri-
can Family—kTiv(TV) [ch. 4] Sioux City
and KwWwL-Tv [ch. 7] Waterloo, both
lowa—while three AM’s, one FM and one
TV were spun off.

KaaLrv) [ch. 6] Austin, Minn., was
spun off to St. Joseph, Mo., newspaper
publisher David R. Bradley and family for

$11.5 million. Bradley is president of a
company that owns WSAV-TV Savannah,
Ga., as well as a St. Joseph cable television
system.

KwwK(AM}-KFMW(FM} Waterloo, lowa,
went to Forward Communications Corp.—
a Wausau, Wis.-based group owner of six
AM’s, six FM’s and six TV’s—for
$3,477,500. KLww(aM) Cedar Rapids,
Towa, was sold to Cedar Rapids Broadcast-
ing Co.—owned by G. Dale Cowle—for
$760,000. Cowle also owns KASI(AM)-
KCCQ(FM) Ames, lowa; 85% of KQCR(FM)
Cedar Rapids, and 27.7% of KOKX(AM)-
KIMI(FM) Keokuk, Towa. KcBc(am) Des
Moines, lowa, was spun off to Des Moines
Broadcasting Co.—owned by Paul Olson
(who owns KLEM(AM) Le Mars, lowa) and
others—for $500,000.

In addition to the two television proper-
ties acquired in the merger, American
Family owns WYEA-TV Columbus and
WTOC-TV Savannah, both Georgia; KFVS-
TV Cape Girardeau, Mo., and WAFE-TV
Huntsville, Ala.

On the UHF side of the television coin,
Ted Turner—who can’t seem to keep out
of the news—sold wpcQ-Tv (formerly
WRET-TV) Charlotte, N.C., to
Westinghouse Broadcasting Co. for $20
million, a record price for a single UHE
Turner sold the station to finance opera-
tions of his Cable News Network, a 24-
hour cable news service. Consummation of
the Charlotte station sale came into doubt
last spring after the FCC had granted ap-
proval of the sale. Certain EEO restrictions
and a short-term renewal had been placed
on the license for the station.
Westinghouse insisted that the conditions
be resolved by Sept. 16, 1980, or the deal
would be off as the sales contract called for
the transfer of a ‘‘valid and regular
license.” Last summer Turner’s lawyers
convinced the commission to remove the
EEO reporting conditions and grant the
station a full-term license. The deal was
then closed in July.

In addition to the $20 million it paid for
WPCQ-TV, Westinghouse, on an acquisition
binge in 1980, paid a total of $18.4 million
for separate buys of three major market
FM’s and contracted to buy a fourth, KosI-
FM Denver, for $7.5 million. It also an-
nounced an agreement in principle to ac-

R.C. CRISLER & CO., INC.

Business Brokers for C.A.T.V., TV & Radio Properties
Licensed Securities Dealers
Underwriting — Financing

Cincinnati
Richard C. Crisler, Clyde G. Haehnle, Alex Howard, Larry C. Wood
580 Walnut Street, 45202, phone (513) 381-7775
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quire Teleprompter Corp.—one of the few
cable MSQ’s with more than 1 million
subscribers—for $646 million, by far the
biggest cable deal in history.

Last January, Westinghouse purchased
KODA-FM Houston from Taft Broadcasting
Co. for $5 million. In February it acquired
KoAaX(FM) Dallas from Metroplex Com-
munications for $7 million. Early last
month the FCC granted its application to
buy kIQY(FM) San Diego from Heftel
Broadcasting Co. for $6.4 million.

Other stations in the Group W portfolio
of seven AM’s, five FM’s and six TV’s in-
clude wjz-Tv Baltimore; WBZ-AM-FM-TV
Boston; wiND(aM) Chicago, WOWO(AM)
Fort Wayne, Ind.; Kyw-aM-Tv Philadel-
phia; KDKA-AM-TV and WPNT(FM) Pitts-
burgh; KFWB(AM) Los Angeles; WINS(AM)
New York, and KPIX(Tv) San Francisco.

Also on the radio front, Storer Broad-
casting sold its wHN(aM) New York to
Mutual Broadcasting System—owned by
Ada, Mich.-based Amway Corp., mass
marketer of home products—for $14
million. Mutual acquired its first broadcast
property—wcFL(AM) Chicago—in June
1979 for $12 million.

The second biggest AM deal of 1980
was the acquisition of KJR(AM) Seattle by
Metromedia Inc. from Kaye-Smith En-
terprises for $10 million. Metromedia, a
Secaucus, N.J.-based publicly traded
group owner of six AM’s, seven FM’s and

seven TV’s, in turn sold KNEW(AM) San
Francisco to Malrite Broadcasting Co. for
$5 million. Malrite, a Cleveland-based
group owner of six AM’s, four FM’s and
three TV’s, is challenging the FCC in a
New York appeals court regarding the
Commission’s decision last summer to
delete the syndicated exclusivity and dis-
tant-signal cable rules.

Kaye-Smith—owned by actor Danny
Kaye and Lester Smith—also sold WURE-
AM-FM Cincinnati for $3.9 million. The
buyer was Plough Broadcasting, subsidiary
of Memphis-based Schering-Plough
Corp., a manufacturer and distributor of
consumer products and pharmaceutical
drugs. It owns five other AM and five
other FM properties.

The biggest FM deal to date occurred in
1980 with the sale of K101(FM) San Fran-
cisco by Jim Gabbert to Karl Eller for $12
million. Subsequent to the agreement in
principal made by those two in March,
Eller and Charter Oil Co. formed a joint
venture, Charter Media Co., to operate
media and broadcast properties already
owned by Charter as well as acquisitions
such as K101, the Philadelphia Bulletin
and New York Subways Advertising Co.
Six months later, however, Eller and
Charter parted ways, with Charter hanging
on to everything acquired during the
short-lived venture with the exception of
the New York advertising company.

Selling or buying your radio station
requires 100%

COMMITTMENT
EFFOR
EXPERTISE
RESULTS

Please contact us for the large and medium
market opportunities we have.

When confidence, integrity and experience are important. ..

Gbert (7 Hleekean, e,
heic Se g e
penanidle, Sear Yook 2005

-7 79-7 005

Brokerage

Appraisals

Consulting

Specializing in radio for over twenty years
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In addition to K101, Charter—a Jackson-
ville, Fla.-based oil conglomerate—owns
WOKY(AM)-WMIL-FM Milwaukee; WDRQ-FM
Detroit; KCBQ(AM) San Diego, and KSIQ-
FM St. Louis. It is negotiating to buy
KITT(FM) San Diego for $6 million.

Gabbert sold off all of his radio proper-
ties in 1980 to finance the development of
KEMO-TV San Francisco which he acquired
from Leon Crosby for $9.85 million. Rene
Delarosa, former station manager of
KEMO-TV, bought Gabbert’s KIQI(AM) San
Francisco for $3 million. KIKI(AM)-
KPIG(FM) Honolulu went to John Parker
and his wife, Kathleen, for $1.2 million.
The Parkers also own KOWL(AM) South
Lake Tahoe, Calif.

The biggest nondeal of all time also oc-
curred in 1980—the proposed GE-Cox
merger that never came off. That merger
would have involved 28 broadcast stations
and 57 cable systems—17 of the broadcast
stations and 44 of the cable systems
belonging to Cox. The original asking
price was $560 million, and GE had re-
portedly offered as much as $130 million
more to keep the deal alive, but in the end
Cox bowed out.

The FCC issued an order approving the
Cox-GE merger on April 28, 1980, one
month and two days before the contract
deadline expired. In the last week of May,
Cox filed a petition for reconsideration of
the commission decision granting the
merger, thus blocking the issuance of a
final order. Cox was then free to terminate
and did.

The $62.9-million merger of the Kansas
State Network into Standard Communica-
tions Inc., owned by George Hatch and
family, was approved by the FCC on Dec.
30, 1980. That deal—announced in
August of 1979—is not expected to be
closed until later this month at the earliest.
An FCC hearing case (concerning price-
fixing allegations) involving KSN’s
KTVI(TV) Joplin, Mo., and other stations in
the market has been resolved in that sta-
tion’s favor.

In addition to KTvJ,KSN owns KGLD(TV)
Garden City, KCKT(TV) Great Bend and
KARD-FM-TV Wichita, all Kansas, and
KMOC(TV) McCook, Neb. The Wichita FM
is being spun off to John Price, a Salt Lake
City real estate developer, and family for
$1.25 million.

The Hatch family owns KGEM(AM)-
KJOT(FM) Boise, Idaho; KGHL(AM)-
KIDX(FM) Billings and KYSS-AM-FM
Missoula, both Montana, KALL-AM-FM-
KUTV(TV) Salt Lake City and KVEL(AM)-
KUIN(FM) Vernal, Utah. These properties,
when added to the KSN stations, will give
the Hatches a broadcast portfolio of five
AM’s, five FM’s and six TV’s.

Several other major station sales were
initiated in 1980 but still await FCC ap-
proval. Cosmos Broadcasting Corp., Col-
umbia, S.C., bought the four television
and three radio stations of Orion Broad-
casting Corp., Louisville, Ky., for $110
million. Gulf United Corp., Dallas,
bought San Juan Racing’s nine radio sta-
tions for $62 million plus $5 million in
liabilities. Knight-Ridder, Miami, bought
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Landmark Communications’ WTAR-TV
Norfolk, Va., for $48 million. The Hearst
Corp., New York, bought wWDTN(TV)
Dayton, Ohio, from Grinnell (Iowa) Col-
lege for $47 million.

Following are summaries of the remain-
ing television and radio deals valued at
more than $1 million that were approved
by the FCC and consummated in 1980.

VHF

WvEec-Tv Norfolk (Hampton), Va.,
owned by Thomas P Chisman and family
went to Corinthian Broadcasting for $31.2
million. The deal included six cable
systems in Virginia and North Carolina
with a total subscriber count of 3,497. Cor-
inthian is owned by Dun & Bradstreet and
owns five other CBS-affiliated TV’s.

Chronicle Broadcasting Co., a subsidiary
of Chronicle Publishing Co., publisher of
the San Francisco Chronicle and owner of
KRON-TV San Francisco, wowT(Tv) Omaha
and Wester Communications Inc., a cable
MSO, acquired KAKE-aM-Tv for $27
million. Tt spun off the AM to Misco
Broadcasting Crop. for $2.3 million. Misco
is owned by S.0O. Beren.

Fuqua Industries sold its three televi-
sion stations, and its chairman, J. B. Fu-
qua, sold a fourth. Its AM’s, wroz
Evansville, Ind., and wrtac Flint, Mich.,
are also for sale.

Dale G. Moore bought two of the Fuqua
stations—J. B. Fuqua’s personal station,
WIBF(TV) Augusta, and wrvM(Tv) Colum-
bus, both Georgia, for $25 million and
$19.5 million, respectively. Moore is also
principal owner of KGVO(AM) Missoula
and KCAP-AM-FM Helena, both Montana;
KSEI(AM)-KRBU(FM) Pocatello and
KMVT(TV) Twin Falls, both Idaho, and
WAPA(TV) San Juan, PR.

Charles Woods bought Fuqua’s
wTvw(TV) Evansville, Ind., for $21.5
million. Woods also owns WTVY-AM-FM
Dothan, Ala.

Belo Broadcasting Corp. bought Fuqua’s
WwTvC(TV) Chattanooga for $19.5 million.
Belo Broadcasting is a subsidiary of the
A H. Belo Corp., a privately held
publisher of the Dallas Morning News and
owner of WFAA-AM-TV and KZEW(FM)
Dallas and KFDM-TV Beaumont, Tex.

K1vB(TV) Boise, Idaho, was sold to King
Broadcasting by Georgia M. Davidson and
family for $14 million. King is owned by
Dorothy S. Bullitt and family who also own
KYA-AM-FM San Francisco; WRTH(AM)
Wood River (St. Louis), [ll.; KGW-AM-TV-
KINK(FM) Portland, Ore; KING-AM-FM-TV
Seattle and KREM-AM-FM-TV Spokane,
Wash.

KrvN(TV) Reno was sold by Washoe
Empire to Sarkes Tarzian Inc. for $12.5
million. The Tarzian family also owns
WTTS(AM)-WGTC(FM) Bloomington,

WATI(AM) Indianapolis and wPTH(FM) Fort
Wayne, all Indiana.

Grayson Enterprises Inc. disposed of
four television stations via FCC distress
sale. KBLK-TV Lubbock and KTXs-TV
Sweetwater-Abilene, both Texas, went to
Prima Inc. for $11.1 million. Prima is
owned principally by John Robert E. Lee,
Robert L. Dudley and Daniel H. Neviaser.
Dudley also owns 15% of both wsSME(AM)
Sanford, Me., and WNBP(AM)
Newburyport, Mass. His brother, Richard
D. Dudley, is president of the Forward
Communications station group based in
Wausau, Wis.

The other two Grayson TV’s —KMOM-TV
Monahans and its satellite, KWAB(TV) Big
Spring, both Texas—went to Permian
Basin Television Corp. for $3 million.

KiMT(TV) Mason, lowa, was sold by Lee
Enterprises to Hugh 1. Shott and family for
$9.5 million. The sale was made in com-
pliance with the FCC’s 1975 action order-
ing the breakup of ‘‘egregious’’ concentra-
tions of media control. The Shotts also
own WHAJ(FM) Bluefield, W.Va., and
WwBTW(TY) Florence, S.C.

Kcoy-Tv Santa Maria-Santa Barbara,
Calif.,, was bought by Stauffer Com-
munications from Helen Pedotti, Mile
Acquistapace, Burns Rick, Robert Burris
and others for $7 million. Stauffer is a
Topeka, Kan.-based publisher and group
owner of 10 radio stations, seven AM’s,

—

Put Our Experience To Work For You!

The purchase of television station

KAAL-TV
Austin. Minnesota
for

$11,250,000
by
News-Press & Gazette Co.. St. Joseph. Mo
from
Black Hawk Broadcasting Co.
has been consummated as of October 1, 1980
We are pleased to have served
as broker in this transaction

BIACKBURNacouPANV,mc.

RADIQ » 14+ CATY - AEWSPAPER BROKERS  AEGOTIATIONS - FINANCING  APPANISALS

on0e o

The sale of

WZZK-FM
Birmingharn, Alabama
for

$2,600,000

from Johnston Broadcasting Company to
Pask. City Communications has been closed

We are pleased 1o have served as brokers
i this transaction.

BIACKBURN &COMPANY, INC.

BLACKBURN «companv.ine.

w Susquehanna Broadcasting Co. The sale of
American Family Corporation has acquired WWOM-FM
has acquired by merger KLIF-AM Albany. N.Y.
Bl H. Dallas, Texas for
lack Hawk Broadcasting Company for
$800,000
licensee of 'l"
$4.250, from Metroland Broadcasting Corp. to
KWWL-TV from Liberty Communications. Inc. has been closed.
N Fairchild Industries
Waterioo-Cedar Rupids. lowa
The undersgned served as broker We are pleased to have served as brokers
n this transacuon,
in this transaction
KTIV-TV ! "
Sioua City. lowa |
and BLACKBURN: coweanv.inc. BLACKBURN xcompanvine.
St i ARAGING < SRAISRS QADID 1y - CATS - WSPAPER BRORLES  MAGOTIATINS - 1 NANCIAG - APPRNSALS
CATV systems serving nine

~

suburban communities
in the Dailas-Ft. Worth area

plus affiliated outdoor advertising
and food service companies
The transaction is valued

The sale of
at approximately
KIKI-KPIG
Honolulu, Hawaii
$45,600,000 for
$1,200,000
We are pleased 10 have initiated
this transaction 4nd to have sened from James J. Gabbert (0 John and Kathleen Parker

has boen closed.

as broker throughout

the negotiations and consummation

in this transaction

RAQIG» 14 CATY - NCRSPAPLR BAGKERS RACQTIATIONS ~ FRANCING + APFRASALS

BLACKBURN: coveavnc.

8 DRIMFS DELUVATIDNS - INANLINT - SPPRAISALS

PSR

We are pleased 10 have served as brokers

The sale of
WIMC-AM
Ocala, Fla
for

$1,100,000

from Hunter-Amette Broadcasting Co. o
WTMC Broadcasting Co. has been closed

We are pleased to have served as brokers
in this transaction

EIACKBURN & COMPANY,INC.

© WEASFAKEA BHONLHS NEGOTATIUNS - }INSNCINE - APPRAISALS

BI.ACKBURN&COMPANY,INC.
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(404) 892-4655

BEVERLY HILLS, 90212

9465 Wilshire Bivd. J

(213) 274-8151

Broadcasting Jan 12 1981
42






AVA is a new, computerized video art
system that will change the look of
TV graphics. At $200,000 it represents
a major buying decision. So we’ve
asked ourselves the same question that
you will ask. Why should I invest

that kind of money in a new concept?

Local News, It’s 2 way to own the
market. If ratings are good for the
6:00 news, then the stage is set for the
following programming.

With AVA, you’ll open a new
world of possibilities in news presenta-
tions. That unique “look” that means
so much in the ratings race can belong
to your station.

AVA allows the TV artist to
“stretch out” with new, innovative
techniques and allows him to perform
a full range of video art tasks that, up
until now, were extremely time
consuming or just not practical for TV
productions!

Furthermore, AVA lets the artist
work entirely in the TV medium. With
all graphic tie-ins—maps, symbols,
prominent people, free hand composi-
tions, any original art—your news
department will realize greatly im-
proved turnaround time.

Fast-breaking news stories will
not be a problem. If necessary, original
art can be turned out in minutes and
fed immediately to your news

program.

Local Commercials Are Bread
and Butter. AVA has some nice tricks
in store for your commercial and
program producer. As the artist
creates on the AVA screen, a computer
remembers each stroke of the “brush.”

AT $200,000
AVA FROM AMPEX
ISASMART INVESTT™ ™™
FOR PROFIT-ORIEN
' BROADCASTEI]

That means AVA can recall each
action created and replay the creation
of that picture in an animated fashion.
Add to this the ability to intro-
duce almost any visual effect into your
commercial production, and you’'ll
begin to see profit potential. Your sales
staff will have an unbeatable sales tool,
as well. AVA can produce hard copies
of any art work desired. Thus, your
sales people can make custom
presentations to potential clients.

Station promos. How good should
they be? Your creative people will love
the possibilities AVA brings to
promotions. That unique, quality look
AVA brings to news and commercials
will also bring a new, fresh look to
promotion.

Since AVA opens up creative
possibilities, you'll find your staff
eager to produce exciting new video
art for station promotion.

AVA will reduce costly mistakes.
Video art slides have been known to
disappear moments before air time.
And a last minute search of the art files
often turns up an original graphic that,
to put it kindly, is a mess. AVA’s
computer storage system will reduce
those types of error.

Recall of often-used graphics is
built-in with the AVA system. The
operator simply recalls the desired art
work by selecting the name or number
assigned. When the recalled artwork
appears on the AVA screen, it can be
broadcast as shown, or last minute
changes made!

With AVA your image is
consistent and always professional.

AVA lets
people do
their best.
Getting the
most out of
your best
people can
make the differ-
ence between
mediocrity and
success; between
profit or loss!

With AVA
you’ll be able to
produce more work,
increase the quality
of that work, and do
it with a staff that’s
excited by the opportunit

In short, AVA will ir
your people power.

We've given you just
reasons why the smart br
caster will invest in AVA from
Ampex. The full AVA story is
available to you. We've produced
an informative videotape that
we’d like to show you at your
convenience. Call your Ampex
Sales Representative or Ampex
Headquarters today at 415-
367-2911 or write Ampex Corporation
Audio-Video Systems Division
401 Broadway, Redwood City, CA 94063

GET THE AMPEX EDGE






FOR SEPTEMBER 1981 .
Full five-part pilot now available for screening |

rom Barry & Enright Productions.
in association with .

Global Television Network and Gaylord P.rdducrions =
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1980, with FM’s on the average costing
about 25% more than combinations and
almost double the cost of AM’s (48.8%).

On the FM side, Trinity Broadcasting
sold WBEG(FM) Detroit to Doubleday
Broadcasting for $8.25 million, the second
highest price paid for an FM (second only
to the price paid for k101). Doubleday is a
subsidiary of the New York-based publish-
ing company of the same name.

KpDc(FM) Denton, Tex., was acquired
by Hicks Communications and Jim Stan-
sell from Mel Wheeler for $4.6 million.
Hicks also owns KLvI(AM) Beaumont and
KYKR-FM Port Arthur, both Texas.

Combined Communications Corp.,
which merged with Gannett Co. in 1979,
picked up its seventh FM, wiyw Tampa,
Fla., from the Rounsaville station group
for $4 million. Combined also owns six
AM’s and seven TV’s.

WzzK(FM) Birmingham, Ala., was sold
by Rose Hood Johnston and family to
Park City Communications, Bridgeport,
Conn.-based licensee of WEZN(FM)
Bridgeport and WFTQ(AM)-WAAF(FM) Wor-
cester, Mass., for $2.5 million.

KraT(FM) Gilroy, Calif.,, was sold by
Wheatstone Bridge Engineering Co. to
Harvey Levin for $2.5 million. Levin also
owns KUIC(FM) Vacaville, Calif.

Wkss(FM) Hartford, Conn., was sold by
Broad Street Communications Corp. to
Sturgeon Corp. for $2.2 million. Sturgeon
is owned principally by Howard P Tanger
who also owns WTMI(FM) Miami.

WAJIB(FM) Pensacola, Fla., was
purchased by Colonial Broadcasting Co.
from Barba Broadcasting Co. for $1.4
million. Colonial also owns WLWI(FM)
Montgomery, Ala.

LIN Broadcasting Corp., a New York-
based publicly traded group owner of four
AM’s, four FM’s and four TV’s, sold
KHFI-FM Austin, Tex., to Central Texas
Broadcasting for $1.5 million. LIN’s ac-
quisition of KHFI-FM and KTVV(TV) Austin
in May 1979 was approved by the FCC on
the condition that it divest itself of one of
them within a year.

Patrick Henry sold Ksaz(eM) Alameda
Calif., to Lionel Wilson and Ronald
Cowan for $1.4 million. Wilson is the
black mayor of Oakland, Calif.

Megamedia Inc., owned principally by
Robert Liggett Jr., acquired WZzZR-FM
Grand Rapids, Mich., for $1.38 million.
Liggett was also the principal buyer of
WwCAY(AM) Cayce, S.C., for $290,000 and,
still subject to FCC approval, WZLD(FM)
Cayce for $1 million.

Sunbelt Communications bought
KTLS(FM) Oklahoma City from Thomas
Lynch for $1.35 million. Sunbelt, based in
San Luis Obispo, Calif., has also
purchased, subject to FCC approval,
an FM in Utah, kQPD Ogden for $1.15
million.

Eastern Broadcasting Co. purchased
WFMB(FM) Springfield, IIl., from Capital
Broadcasting Co. for $1,275,000. Eastern
also owns wcvs(aM) Springfield;
WHUT(AM)-WLHN(FM) Anderson, Ind., and
80% of WRsSC(AM)-WQWK(FM) State Col-
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Advertisement

TV Must Do a Better Job
of Correcting Errors

By Reed Irvine
and
Cliff Kincaid

Many weeks ago ABC made the head-
lines when it announced that it had
agreed to give Kaiser Aluminum and
Chemical Corporation four minutes of
air time to correct what Kaiser said were
erroneous statements made about one of
its products on the air. It was stipulated
that ABC would not edit Kaiser Alumi-
num’s statement.

This caused something of a sensation
in the broadcasting industry. Never
before had a critic of a network program
been given the opportunity to make an
unedited reply on the air. Spokesmen for
the other networks grumbled. This was
setting a dangerous precedent, it was
said.

It’s strange when you think abour it.
We have been accustomed to reading
letters to the editor criticizing articles in
our newspapers all our life. Sometimes
those letters are edited, but most often
they are published without change if
they are well written and don’t exceed
the word limits set by the newspaper.
Broadcasters claim that they are part of
the press, just like newspapers and maga-
zines. Many of them insist that the
modest restraints imposed upon them in
an effort to maintain some semblance of
fairness should be lifted. They say that
they should be just as free as newspapers
to-be unfair if they so desire. The experi-
ence of Kaiser Aluminum shows what’s
wrong with that.

ABC aired a program seen by millions
of viewers that attacked aluminum elec-
trical wiring as unsafe. Kaiser Aluminum
believed the program to be inaccurate
and damaging to one of its product lines.
It demanded that it be permitted to reply
on the air. Months passed before ABC
agreed to do what Kaiser asked. Since
that decision was announced, additional
months passed without the Kaiser reply
being aired. This is reported to be
because of footdragging on the part of
ABC. It has been revealed that ABC

agreed to air the Kaiser reply only because
the company was threatening to file a
potentially costly lawsuit.

Any good newspaper would have
agreed to run an unedited letter from
Kaiser under similar circumstances. If
the newspaper didn’t want to allow as
much space for the letter as Kaiser
wanted, the company could have pur-
chased all the space it wanted to make a
fuller reply. All of this could have been
arranged within days of the appearance
of the story the company found objec-
tionable. It is true that the newspaper
would not have to print Kaiser’s letter.
The paper would not have to sell the
advertising space. But refusal by a paper
to do either would be exceptional.

If the broadcasters want to be treated
like the newspapers, they must do a
better job of providing for the right of
reply and the correction of errors. Even
Kaiser Aluminum has found it difficult
to get fair treatment from ABC. It is
little wonder that the ordinary viewer
feels that there is little chance that
anyone will pay attention to his com-
plaint. What he needs is a friend within
the network who knows what buttons to
push and who will deal with him not as
an enemy Or a nuisance, but as a valued
customer. It is time for the networks to
leave the stonewall age and make room in
their structure for an ombudsman , a
specialist who will really do something
about viewer complaints.

MEDIA MONITOR is a 3-minute radio
commentary distributed free as a public
service by Accuracy in Media. Five
programs are provided each week on tape.
AIM also distributes a weekly newspaper
column, publishes the AIM Report rwice a
month, and provides speakers and guests
for radio and TV ralk shows. For a free
sample rape of Media Monitor or for
informarion abour any AIM service call
Bernie Yoh, (202) 783-4406, or write to
777 14th St., N.W., Washington, D.C.
20005.

Broadcasting Jan 12 1981

lege, Pa.

Shore Broadcasting bought WPAP-FM
Panama City, Fla., from Deltona Co. for
$1,050,000. Shore also bought WTAN(AM)
Clearwater, Fla., for $575,000.

Burbach Broadcasting, owned by Robert
Burstein and John Laubach, purchased
WXIL(FM) Parkersburg, W.Va., from
Electrocom Inc. for $1 million. The buyers
also own WESA-AM-FM Charleroi and
WWGO(AM)-WCCK(FM) Erie, both Pennsyl-
vania.

KGRrI-AM-FM Henderson and KSPL-AM-
FM Diboll, both Texas, were sold by
William Walling to Lynda M. Ruby and
family for $1 million.

The biggest AM-FM combination deal
of 1980 was 1e sale of wLAC(AM)-
WKBQ(FM) Nashville by Billboard Publica-
tions Inc. to Sudbrink Broadcasting for
$5.3 million. The Sudbrink portfolio now
consists of four AM’s and three FM’s.

WHYN-AM-FM Springfield, Mass., was
sold by Guy Gannett Publishing Co. to
Affiliated Publications Inc. for $5.1
million. Affiliated is the publicly traded
publisher of the Boston Globe and owns
KRAK(AM)-KEWT(FM) Sacramento, Calif.;
KMPS-AM-FM Seattle; WFAS(AM)-WWYD(FM)
White Plains, N.Y., and wsal-aM-FM Cin-
cinnati.

KMAC(AM)-KISS(FM) San Antonio, Tex.,
was bought by Capitol Broadcasting Inc.
from the Waln  Co. for $4.65 million.
Capitol is a Raieigh, N.C.-based group
owner of one AM, two FM’s and one TV
with publishing interests as well.

KMEO-aM-FM Phoenix was sold to Scrip-
ps-Howard Broadcasting by B&D Broad-
casting Inc. for $4 million. Scripps also
purchased WiTH-AM-FM Baltimore for $3.9
million and spun off the AM to Broadcast
Enterprises National, owned principally by
Ragan Henry, for $750,000.

Robert Duffy, president of the Christal
Co., a New York-based radio representa-
tive, was the principal of a group that
purchased KPAM-AM-FM Portland, Ore.,
from Romito Corp. for $3.5 million.

Country sing Charlie Pride and Jim
Long purchased XKEYN-AM-FM Wichita
Kan., from Mr. D’s Radio Inc. for $3.5
million.

Davis & Weaver Broadcasting acquired,
from separate sellers, KARM(AM) —owned
by Lincoln Dellar and his wife Sylvia—and
KFIG(FM) Fresne Calif. —Kadota Wireless
Co., seller—for 1.5 million each. Buyer
also owns KWIz-AM-FM Santa Ana and
KLOK(AM) San Jose, both California.

KQXE(AM)-KIOG(FM) Mesa, Ariz., was
sold by Al Rau (receiver) to Western
Cities Broadcasting Inc. for $2.5 million.
Western is a group owner-of three AM’s
and four FM’s, based in Las Vegas.

WMRN-AM-FM Marion, Ohio, was sold
by Marion Broad~asting Co. to Sandance
Corp. for $2 m on. Sandance is owned
principally by R zrt C. Kanuth Jr.

WNDR(AM)-WNTQ(FM) Syracuse, N.Y.,
was bought by WN Broadcasting Inc. from
Wechsler Coffee Corp. for $1.8 million.
WN is owned by Ralph C. Guild and the
employe-owned radio representative firm






s  SPECIAL REPORT I R

of which Guild is president, McGavren-
Guild. Guild is also the principal owner of
KFAC-AM-FM Los Angeles.

WCXL(AM) Peoria-wzRO(FM) Pekin,
both Illinois, were sold by Peoria Valley
Broadcasting to Louisiana Television
Broadcasting Corp. for $1.75 million. The
buyer is owned by Charles P Manship and
family who also own WJBO(AM)-WBRZ(TV)
Baton Rouge and KRGV-AM-TV Weslaco,
Tex.

Michael M. Rea sold wkBo(AM) Har-
risburg-wRHY(FM) Starview, both Pennsyl-
vania, to J. Albert Dame for $1.7 million.
Dame was general manager and 25%
owner of the stations before the purchase.

KKLS(AM)-KKHI(FM) Rapid City, S.D.,
was sold by Robert Ingstad to G. David
Gentling for $1.5 million. Gentling owns
three other AM-FM combinations.

WkxL-AM-FM Concord, N.H., was sold
by Frank Estes to seven station employes
for $1.5 million. Estes also owns 80% of
WKXR-AM-FM Exeter, Pa.

KGAM(AM)-KGFM(FM) Bakersfield,
Calif., was sold by Raymond O. Thompson
(principal) to Kern Broadcasting Corp.,
owned by Cleveland Outdoor Advertising,
which also purchased KAGO-AM-FM
Klamath Falls, Ore., for $1.1 million.

KsMA-AM-FM Santa Maria, Calif.,, was
purchased by John Bayliss, former presi-

dent of Gannett Co.’s broadcast group, for
$1.4 million from James Hagerman and
Nona M. Groom.

WwWwQ(AM)-WPFM(FM) Panama City,
Fla., was sold by William G. Brown and
Clifton G. Moor—owners of WTIF(AM)
Tifton, Ga.—to Media South Inc. for $1.2
million.

KTAN(AM)-KTAZ(FM) Sierra Vista, Ariz.,
was sold by Behan Broadcasting to media
broker Edwin Richter and others for $1.2
million.

Pappas Electronics, owned by Mike Pap-
pas, sold KGEN(aM) Tulare, Calif,, to He-
nry Walls and Barney Sharp for $700,000.
Pappas sold that station’s companion FM,
KBoS Tulare, to John T. McCarthy, owner
of KMAK(AM) Fresno, Calif, for $1.1
million.

Butler Communications acquired WHLD-
AM-FM Niagara Falls, N.Y., from Hilda C.
Hull for $1,036,000.

WDEN-AM-FM Macon, Ga., was sold by
the estate of J. Martin Elliott to Thom E.
Smith and a group of businessmen from
Montgomery and Birmingham, both
Alabama, for $1,026,500.

Ross Beach and Robert Schmidt
purchased KVOP(AM)-KATX(FM) Plainview,
Tex., from Plainview Broadcasting Co. for
$1 million. Beach and Schmidt also own
KAYS-AM-TV Hays, and KLOE-AM-TvV Good-
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land, both Kansas; KFEQ(aM) St. Joseph,
Mo., and KCcow(aM) Alliance, Neb., they
also own cable systems in Norton and
Oberlon, both Kansas.

KwWKC(AM)-KORQ(FM) Abilene, Tex.,
was sold by Frontier Broadcasting Inc. to
Adams-Shelton Communications for $1
million.

KTIM-AM-FM San Rafael, Calif., was
bought by Platt Communications Inc.
from Jack Kraemer and Wishard A.
Brown—owners of KSPO(AM) Spokane,
Wash. —for $1 million.

KBRT(AM) Avalon (Los Angeles),
Calif., was sold by Bonneville Interna-
tional to Donald Crawford, owner of
KPBC(AM) Dallas; wyca(FM) Hammond,
Ind.; wpic(FM) Birmingham, Ala., and
WDCX(FM) Buffalo, N.Y., for $4.5 million.

Kenneth E. Palmer, owner of WwwDJ(AM)
Hackensack, N.JI., bought wzzp(aM) Phil-
adelphia from Richard Fairbanks for
$4,025,000.

Metroplex Communications, which sold
KOAX(FM) Dallas to Westinghouse Broad-
casting Co. for $7 million, kicked in
another $1 million and bought three radio
properties on the East Coast: WPIK(AM)
Alexandria-wXRA(FM) Woodbridge, both
Virginia, from Carl L. Lindberg for $4
million, and wckx(FM) (formerly WOKF)
Clearwater, Fla., from Broadcast En-
terprises National (Ragan Henry, presi-
dent) for an additional $4 million.
Metroplex is owned by Norman Wain and
Robert Weiss.

Kuj(aM) Walla Walla, Wash., was ac-
quired by Patrick Prout from James C.
Nelly for $1.7 million. .

WcHL(aAM) Chapel Hill, N.C., was
purchased by James A. Heavner from Ro-
land P McClamrock for $1.3 million.
Heavner owns 62.7% of WKQQ(FM) Lex-
ington, Ky, and 47.14% of WDBS(FM)
Durham, N.C.

Harold G. Fulmer III bought WSAN(AM)
Allentown, Pa., from Lehigh Valley Broad-
casting Co. for $1.5 million.

Wtow(aM) Towson, Md., WzIP(AM)
Cincinnati and wGor(aM) Toledo, Ohio,
were sold by Gore Broadcasting Inc. to a
group controlled by Terry Jacobs for $1.5
million. Jacobs owns 10% of KFEL(AM)
Pueblo, Colo., and KKIM(AM) Albuquer-
que, N.M., and owns a cable system in In-
glewood, Calif.

Strauss Broadcasting, owned by Robert
Strauss, President Carter’s former cam-
paign manager, and family, sold KCEE(AM)
Tucson, Ariz., to 790 Inc. for $1.4 million.

Kxa(aM) Seattle was purchased by
O’Day Broadcasting from Rune E Goran-
son and Brent Larson for $1.14 million.
O’Day also owns KORL(AM) Honolulu.

KLAR(AM) Laredo, Tex., was sold by
John H. Hicks and others to Hicks's sons,
R. Steven and Thomas, for $1.1 million.
Hicks brothers also bought KDDC(FM)
Denton, Tex. (see above).

Salem Media of Oklahoma bought
Kakc(aM) Tulsa, Okla., from Mark/Way
Inc. for $1.1 million.

KioE(aM) Honolulu was sold by Everett
James and family to a company owned
principally by Franklin Fried for $1.1
million.
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Brokers see sunnier skies in ‘81 trading forecast

‘Broadcasting’s’ annual canvass
finds optimism that new

year and administration will
bring upbeat business climate
and lower interest rates after
last year’s economic slowdown

Coming off an $876-million year in broad-
cast station trading, surpassed only by the
volume of 1979, station brokers, the mid-
dlemen who match the buyers to sellers,
are_ optimistic about the trading prospects
for 1981. Some express concern about the
high cost of borrowing money, but others
note ways of circumventing that problem
with creative forms of financing. They feel
the change in national administration will
be a boon to the general business climate,
and they predict sharp declines in interest
rates.

Minorities, brokers noted last week, are
making gains, but still lack that all-impor-
tant equity base (with a few exceptions).
Some brokers offered suggestions for im-
proving that situation.

Ted Hepburn, a Cincinnati-based broker
who had nine closings in excess of $50
million in 1980, not unexpectedly de-
scribed his year as ““‘very good.”” The num-
ber of deals he signed, however, slacked
off “‘due to the high cost of money—in the
20% range—during the spring and the lat-
ter part of the year.’

Hepburn said it was difficult to general-
ize on the prices that broadcast properties
will bring. The rule of thumb is that radio
properties are selling for eight or nine
times cash flow, slightly higher for a good
FM and lower for an AM. Hepburn’s
definition of cash flow is ‘‘operating in-
come before taxes, depreciation and in-
terest.”’

Each station has to be considered on its
own merit and ‘‘each station is unique,”’
said Hepburn, noting that each operator
has a ‘‘different way of adjusting the books
... You really can’t compare.’

“The majority of stations [ handle,”’
said Hepburn, ‘‘are stations that don’t
really have any multiple at all”” What
sellers try to get is ‘‘what the marketplace
will bear,” and they find that out by
“‘throwing out an arbitrary price to test the
waters”” A seller “‘might end up taking
50% less than he originally asked for,”
Hepburn said.

When asked what effect the decline in
profits for radio broadcasting in 1980 had
on that year’s station trading volume,
Hepburn said that ‘‘the profit picture
for radio is meaningless and depends on
the mood of the large players in the
market”” He explained that private com-
panies tend to minimize the pre-tax profit
figure ‘‘by loading up the expense side,’
to pay less taxes. In television, Hepburn
said, profit figures ‘‘are more
meaningful,”” because more publicly

traded companies are involved and they
are measured by investors by the size of
profits.

Howard Stark, who brokered the $49-
million WDTN(TV) Dayton, Ohio, deal that
awaits FCC approval, said that high in-
terest rates have had a “‘big effect.”’ on sta-
tion trading. Potential buyers are thinking,
“*Let’s wait and see what happens,
Stark said.

Stark noted that the number of in-
dividuals owning television stations has
diminished ‘‘from 50 to 60 to only a
handful, like the Hubbards, and they are
not going to sell because the stations are
doing so well ... They will be placed in
family estates.”’

“Radio is so fragmented,” said Stark,
“that it’s difficult to get the top price be-
cause a station can be easily knocked off.”’
with the advent of new programing trends.
“Television is different,” he said, ‘‘be-
cause you only have three in a market and
you’re OK, but in radio a small local sta-
tion can compete with a high-powered one
if it can come up with an innovative pro-
graming idea. Everybody in radio has a
chance.”’

Stark expects a good year in the station
trading business in 1981 because ‘‘busi-
nessmen will be running the new adminis-
tration instead of politicians.”’

Dick Crisler of R.C. Crisler Co., Cincin-
nati, noted that station sellers ‘‘are willing
to take terms at lower rates because most
buyers won’t pay 20% for money.” He said
that sellers—having to face the fact that
buyers are confronted with an abnormal
money market—are willing to hold paper
at ““10% or 12%.”

Dick Shaheen of Richard A. Shaheen
Inc., Chicago, agreed that in 1980 ‘“‘buyers
saw relief in the form of terms,” although
many deals—more than usual—were for
cash.

“In the last few years.”” Shaheen said,
“‘bankers have been willing to look at
broadcast deals because they have seen the
industry mature to'the point where it’s not
just a game but a serious business—
espe’:cially since television has come of
age.’

Shaheen noted that although the fastest
growing markets were located in the sun
belt—a trend that has continued for
several years—the profit centers, based on
1979 financial statistics, were in the snow
belt. Ranked in order of profit per station,
Shaheen said, ‘‘of the top 20 markets, 14
were located in the snow belt, two in the
far West, two in the Mid-South and two in
the South’”” The indication is that there
“‘have been a lot of start-ups in the sun
belt, but development is necessary ...
they have a lot more work to do.”

“‘Buyers,” Shaheen said, “‘are not look-
ing for profitability’’ in a station when they
buy it, but rather, one that will carry itself,
*‘pay off the balance without having to put
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more money into it.”’

As for minority entry into broadcast
ownership, Shaheen noted the ‘‘age-old
problem,”’ that minority buyers are con-
fronted with “‘a lack of sufficient equity”’
Shaheen, who brokered the $3.5-million
sale of KEYN-AM-FM Wichita, Kan., to
black country singer Charley Pride and
Jim Long, said the FCC’s tax certificate
policy can work only ‘‘with a cash deal be-
cause the money has to be reinvested
within three years.’

Arthur Hogan, a partner in the Encino,
Calif.-based brokerage firm of Hogan-
Feldmann Inc., noted a ‘‘fundamental op-
timism’’ on the part of buyers and sellers
alike despite the high interest rates.
‘‘Buyers,”’ he said, ‘‘are prepared to
purchase a station on the basis of what
they can project the future results to be
over a five- to seven-year period as against
the recent history of the station.”

Sellers are financing smaller deals “‘with
10- or 15-year paper at 10% and chipping
off 15% into a noncompete agreement
with a balloon on the fifth or sixth year,
lowering the burden on the first end,” said
Hogan.

It is Hogan’s experience that banks are
still wary of financing many broadcast sta-
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tion deals unless ‘‘they can pay off the pre-
sent owner and have first position on the
station’’ should the buyer default. Also, in
bank-financed deals, the prospective
buyer must ‘‘convince the bank™ that his
projections as to how well the station will
do are credible.

According to Hogan, television trading
activity in 1980 was ‘‘a little softer because
buyers were aware of the changes in the
state of the art,”’ such as the prospect of
direct broadcast satellite technology and
the possibility of the FCC adding up to 140
drop-in VHF assignments to the existing
TV table of assignments.

Dan Hayslett, of Dan Hayslett & Asso-
ciates, Dallas, suggested that increased
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in good markets’’ for sale.

He is optimistic about this year’s trading
outlook and suggests that, ‘““we will see a
single-digit prime rate within the next 12
months.”’

Philosophizing on the nature of the
broadcast business, Kalil said, ‘‘buying a
radio station is like buying a cow. One may
expect milk, meat or both. In other words,
the property may produce good earnings.
However, if a good facility is purchased in a
good market it seems to appreciate in
value even without earnings and therefore
gives meat in the form of a capital gain
after three years.”

Jim Blackburn, of the Washington-
based Blackburn & Co., said that the high
interest rates ‘‘are not a problem if you’re
flexible.”” He suggested two forms of seller
financing that can be used to offset the
high cost of outside money. “First.’ he
said, ‘‘the seller can finance the buy at a
20-year rate with a balloon at the end of
five years. Or, a deal can be paid for half in
cash, “‘with the balance due within a year”’

W. John Grandy, a media broker based
in San Luis Obispo, Calif., said inventories
seem to be tighter than a year ago, ‘‘but it
continues to be a seller’s market, and
there are a lot of strong buyers out there.”’
Buyers are selective, however, he said,
*‘and negotiations are tougher.”’

Although the buyers are looking for FM
deals, Grandy doesn’t see that trend con-
tinuing indefinitely: ‘‘Programing trends
will change that. Rock is perceived to be
better on FM, and that’s the ‘in’ fad,” he
said. However, ‘‘country seems to be
somewhat stronger than rock on AM as
are the special formats such as religious
and ethnic programs.’

Grandy said that although ‘‘the FCC’s
tax certificate policy isn’t as effective as its
originators thought it would be, minorities
are now learning their way around ...
They’re learning how to buy”’

Minority ownership could be expanded
further, Grandy said, ‘‘if the commission
were to make the tax certificate a truly tax-
free transaction. All it does now is defer
the capital gains tax ... inhibiting deals
where a seller may want to retire and not
put the gain back into a broadcast proper-
ty"’

Echoing the feelings of other brokers,
Grandy said, ‘‘there aren’t that many TV
deals because they are extremely profitable
in the major markets’’ and ‘‘the impact of
the new technologies hasn’t depressed the
value of stations.”’

Norman Fischer, a media broker based
in Austin, Tex., has a different view. Po-
tential buyers of television stations “‘will
sit back and look at what the future of
television holds’ before making a deci-
sion to buy.

In general however, Fischer said, <“TV’s
are not for sale. You have to go out and
find them.”

““UHF demand is up considerably,”’ said
Fischer, ‘‘because there are so many
usages for it, such as religious programing
and subscription television, and there is
also more syndicated programing availa-
ble,” than in the past.
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members, was brief.

Also added to the agenda were proposals
to increase employe benefits and to in-
crease NAB’s annual contribution to the

Inter-American Association of Broad- .

casters, a group representing broadcasters
in South America and the U.S. NAB
usually contributes $15,000 to that
organization, and will consider upping the
amount to $25,000 this year, according to
Thomas Bolger, joint board chairman and
president of wMTV(TV) Madison, Wis.

- The fourth budget-related proposal
would continue the existence of NAB’s
Radio Allocations Task Force, an industry
panel created a year ago to consult the
FCC’s Government-Industry Advisory
Committee on Radio Allocations.

““The task force has lived up to its com-
mitment to the FCC, and they want to
continue their work,’ said Bolger. The
board of directors will consider a financial
commitment of “‘over six figures’’ to con-
tinue the task force, according to Bolger.

Although radio deregulation and the 9
khz issue are on the agenda for the meet-
ing in Scottsdale, new technologies will
likely receive greater attention.

Last week, the executive committee in-
structed NAB staff to broaden the
materials it plans to present to the board
on direct broadcast satellites. The board
will also hear a report on new technologies
from Science and Technology Committee
Chairman Bill Lilley of CBS.

Cullie Tarleton, vice chairman, radio

board, proposed last week that the execu-
tive committee recommend that the board
form a special panel to examine broadcast
coverage of national elections. Tarleton
believes such a panel should include mem-
bers outside as well as inside the broad-
casting industry. The executive committee
took no action on his proposal.

Finally, Bolger discussed NAB’s con-

tinuing position on funding for the Cor-
poration for Public Broadcasting. Bolger
has been discussing NAB’s position with
CPB President Robben Fleming. Accord-
ing to NAB staff members present at last
week’s meeting, NAB will continue to ad-
vocate full funding for CPB and insulation
from government influence on program-
ing.
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B KTLK(AM)-KDAX(FM) Denver: Sold by
Welcome Radio Inc. to Denver Great Em-
pire Inc. for $4.1 million (‘‘In Brief," Jan.
5). Seller is owned by Harrison Fuerst
(president) and group of Cleveland busi-
nessmen. They also own WSLR(AM)
Akron, Ohio. Buyer is subsidiary of Great
Empire Broadcasting Inc.. owned by EE
(Mike) Lynch (75%) and Michael C. Oat-
man (25%). They also own KEDI-AM-FM
Wichita, Kan.; KWKH(AM)-KROK(FM)
Shreveport, La.; KTTS-AM-FM Springfield,
Mo.; and KYNN-aAM-FM Omaha, Neb.
KTLK(AM) is on 1280 khz with 5 kw full
time. KDAX(FM) is on 105.1 mhz with 100
kw and antenna 300 feet above average
terrain. Broker: Richard A. Shaheen Inc.

® WLyC(aM)-WILQ(FM) Williamsport, Pa.:

/
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Sold by Paul H. Rothfuss and Kerby E.
Confer (50% each) to Grit Publishing Co.
for $2.3 million. Sellers each own 38% of
WHUM(AM) Reading, Pa.; 35% of
WKRT(AM)-WNOV(FM) Cortland, N.Y., and
25% of KssN(FM) Little Rock, Ark. Buyer
is family-owned publisher of Grit national
weekly newspaper based in Williamsport.
Andrew Stabler is president. [t owns WCBY-
TV Bristol, Va. WLyc(aM) is one kw
daytimer on 1050 khz. WLIQ is on 105
mhz with 3.5 kw and antenna 1,300 feet
above average terrain. Broker: The Keith
W. Horton Co.

® KoaM(aM) Pittsburg, Kan.: Sold by Pit-
tsburg Broadcasting Co. to American
Media Investments for $1.6 million. Seller
is owned by Lester L. Cox and estate of
E.V. Baxter, They have no other broadcast
interests. Buyer is owned by Robert D.
Freeman, Lowell Dennison and Frank
Carney who owned and operated KEYN-
AM-FM Wichita, Kan., before selling pro-
perties last year to Charley Pride and Jim
Long (BROADCASTING, June 16, 1980).
KoaM is on 1060 khz with 10 kw day and 5
kw night. Broker: Don Dailey.

BKATI(AM)-KAWY (FM)Casper, Wyo.: Sold
by Modcom Corp. to Stuart Broadcasting
Co. for $1.5 million. Seller is owned by
Patrick H. Meenan (president) and family.
They have no other broadcast interests.
Buyer is owned principally by James Stuart
who is also principal owner of KOEL-AM-FM
Oelwein, Towa; KSAL(AM)-KYEZ(FM)
Salina, Kan.; KwTO-AM-FM Springfield,
Mo.; KRGI-AM-FM Grand Island anrd
KFOR(AM)-KFRX(FM) Lincoln, both
Nebraska. KATI is on 1400 khz with 1 kw
day, 250 w night. Kawy is on 94.5 mhz
with 65 kw and antenna 1,908 feet above
average terrain. Broker: Richard A.
Shaheen Inc.

8 KNac(FM) Long Beach, California: Sold
by Harden Broadcasting Co. to Wright
Communications Group of Long Beach
Ine. for $1,350,000 plus $650,000 non-
compete agreement. Seller is owned prin-
cipally by James Harden who has no other
broadcast interests. Buyer is controlled by
Wright Communications Group Inc.,
owned equally by Edward W. Wright
(president), and brothers Paul and Virgil.
Edward Wright is former vice president of
KAGB-FM Inglewood, Calif. Paul and Virgil
Wright are Qakland physicians. KNAC is on
105.5 mhz with 3 kw and antenna 400 feet
above average terrain. Broker: Chapman



Associates.

B KOKX(AM)-KIMI(FM) Keokuk, lowa:
Sold by Kokx Inc. to Withers Broadcasting
of Iowa Inc. for $950,000. Seller is owned
by Gertrude Flambo and son, John (54%
jointly); Dale Cowle (28%) and Ronald D.
Westby (18%). Cowle owns KASI(AM)-
KCCQ(FM) Ames and KLWW(AM)-KQCR (FM)
Cedar Rapids, both Towa, and KKJO(AM)-
KSFT(FM) St. Joseph, Mo. Flambos and
Westby have no other broadcast interests.
Buyer is owned by W. Russell Withers who
owns WMIX-AM-FM Mount Vernon, Ill.;
WDTV-TV Weston, W. Va., and 56% of
KGMO-AM-FM Cape Girardeau, Mo.
Kokx(aM) is on 1310 khz with 1 kw day
and 500 w night. KIMKFM) is on 95.3 mhz
with 3 kw and antenna 175 feet above
average terrain. Broker: Richard A.
Shaheen Inc.

W WIYD(FM) Palatka, Fla.: Control (85%)
sold by Hall Broadcasting Co. to Ronette
Broadcasting Corp. for $725,000. Seller is
owned by Ronald G. Tumlin (66.37%) and
mother, Géorgia Hall Terwilliger (33.33%).
Sellers will retain aggregate 15% interest in
station. They also own wiyD(aM) Palatka.
Buyer is owned equally by Ronald
Samuels and Annette M. Tutera. Samuels
is general manager of WDOQ(FM) Daytona
Beach, Fla. Tutera is Daytona Beach real
estate agent. They have no other broadcast
interests. Broker: Reggie Martin & Associ-
ates.

B WKDI(FM) Winchester, Ky.: Sold by
WKDJ Inc. to Bayard H. (Bud) Walters for
$275,000. Seller is owned by Richard
Albright (president) and six others.
Albright owns 25% of wsLv(aM) Ardmore,
Tenn., and has 50% interest in applicant
for new AM at White Bluff, Tenn. Walters
is Nashville investor who owns WKCM(AM)
Hawesville, Ky., and wprFrR(FM) Terre
Haute, Ind. WKDI(FM) is on 100.1 mhz
with 3 kw and antenna 300 feet above
average terrain. Broker: Chapman Associ-
ates.

NN A PPROVED
8 WcHL(AM) Chapel Hill, N.C.: Control
(50%) sold by Roland P McClamrock to
James A. Heavner for $1.3 million. Mc-
Clamrock also owns 30.83% of WKQQ(FM)
Lexington, Ky., and 47.14% of WDBS(FM)
Durham, N.C. Heavner is president and
37.8% owner of wCHL and is partner with
McClamrock in Chapel Hill real estate
holding company. He also owns 62.75% of
wKQQ and 47.14% of wDBs. WCHL is on
1360 khz with 5 kw day and 1 kw night.

B KWKC(AM)-KORQ(FM) Abilene, Tex.:
Sold by Frontier Broadcasting Inc. to
Adams-Shelton Communications for $1
million. Seller is owned by Raymond O.
Mithun Sr., who has no other broadcast in-
terests. Buyer is owned by Charles K.
Adams and James D. Shelton (50% each).
They are Amarillo, Tex., magazine
publishers and own Kyxx(aM) Odessa and
KKYN(AM) Plainview, both Texas. Kwkc is
on 1340 khz with 1 kw day and 250 w
night. Korq is on 100.7 with 100 kw and
antenna 1,280 feet above average terrain.

B KDEO(AM) Waipahu, Hawaii: Half-in-
terest sold by Westwood Broadcasting to

KDEO Associates for $529,000. Seller will
retain 50% interest in station as venturer
in KDEO Associates. Seller is owned by
Ronald Jacobs (85.4%) and Wesley T. Park
(14.6%). They have no other broadcast in-
terests. Buyer is joint venture owned by
Westwood (50%) and Archipelago Broad-
casting Corp. (50%). Archipelago is
owned by Jerold H. Rubenstein, Arthur
Mogull, Jeff S. Wald, Lester Warshaw,
Saul Brandeman and Irving L. Azoff
(16.66% each). Rubenstein is consultant
for Capitol EMI Industries, Los Angeles-
based record manufacturer and distributor.
He is former chairman of ABC Records,
Los Angeles. Mogull and Rubenstein are
partners in several Beverly Hills, Calif -
based music recording and publishing
firms. Wald is Beverly Hills television pro-
ducer. Warshaw owns Los Angeles export
company. Brandeman is owner of several
Los Angeles clothing manufacturing com-
panies. Azoff owns Los Angeles personal
management firm. They have no other
broadcast interests. KpDeo is on 940 khz
with 10 kw fulltime.

B Wivi.-kM Christiansted, St. Croix,
Virgin Islands: Sold by Leisure Time Com-
munications Inc. to CDI Communications
for $510,000. Seller is owned by Richard
M. Messina and Henry A. Berliner (50%
each). They also own wWwrL(aM) Cler-
mont, Fla. Buyer is principally owned by
Gerald P Mikitka, Chicago investment
broker. He is also principal owner of KIXy-

- ® Negotiations
* Appraisals
* Radio |
o T.V.

* Newspapers
s CATV
* Financing

(703) 821-2552

Cecil L.
Richards,

Inc.
media brokers

Suite 408, 7700 Leesburg Pike
Falls Church, Va. 22043
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AM-FM San Angelo, Tex., WKZN-AM-FM
Zion, Ill., and WADC(AM)-WBIZ(FM)
Parkersburg, W. Va. WIVI-FM is on 99.5
mhz with 4.9 kw and antenna 205 feet
above average terrain.

B KwBG-AM-FM Boone, Iowa: Sold by
Ken Kilmer Broadcasting Co. to Dennis
A. Borwick for $508,476. Seller is owned
by Kenneth Kilmer, who has no other
broadcast interests. Borwick is vice presi-
dent and station manager of KWBG-AM-FM.
He also has 10% interest in cable system
serving Boone. KwBG(AM) is on 1590 khz
with 1 kw day and 500 w night. KWBG-FM
is on 98.3 mhz with 3 kw and antenna 210
feet above average terrain.

B Other approved station sales include:
KDEW-AM-FM Dewitt, Ark.; WLKN-AM-FM
Lincoln, Me.; wALM(aM) Albion, Mich.
(see “‘For the Record,” page 85).

.- ]
CATA beefs up its

member services;

hires engineer

The Community Antenna Television As-
sociation, expanding its member services,
has opened an engineering office and ap-
pointed Ralph A. Haimowitz to head it.
The office, in Vero Beach, Fla., will dis-
burse technical advice to CATA members
free of charge. [t will also set up a technical
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Call us—Our confidential
handling and screening
techniques can effect

a sale with a minimum
of exposure and risk.

A Confidential Service to
Owners & Qualified Buyers.










the number of channels available for new
assignments. But ABES, in comments
filed in the commission’s further notice of
inquiry, and its executive director, Wallace
E. Johnson, at last week’s meeting,
warned that much of the potential to be
gained from the change would be needed
to resolve ‘‘incompatibilities’” among the
five-year inventories of operating and pro-
posed stations to be submitted by the
countries of the hemisphere next May.

““We may end up not being able to use
the new channels in the U.S.” Johnson
said. “‘So why change [channel spacing]
only to accommodate new stations in other
countries? The whole range of incom-
patibilities should be resolved before a
decision on 9 khz is made.” He also said
the U.S. should argue that in the creation
of a new AM plan, greater weight be given
to existing than to proposed stations.

LaFollette sought to reassure the broad-
casters. ‘‘We’re moving to establish
priorities for existing stations,” he said.
“None of that is being ignored.”” And as
for the “‘incompatibilities.’ he said that
once they are identified, studies will be
done in an effort to resolve them. ‘‘We’ll
work those out,” he said. Indeed, he said
the advisory committee will be involved in
that effort. He said a list of the incom-
patibilities would be submitted to the com-
mittee for recommendations on dealing
with them.

A matter that seemed of even greater
concern to the advisory committee than
the 9 khz issue was the one involving time
value for nighttime interference. The con-
ference at the first session adopted a stan-
dard permitting interference among sta-
tions up to 50% of the time instead of the
10% standard urged by the U.S. Following
the session, U.S. officials professed not to
be disheartened since they had reached an
agreement with Canada and Mexico to
continue to adhere to the 10% standard
now contained in agreements to which
they are signatories.

However, broadcasters attending the
meeting last week and in the comments
they filed made clear they were not
satisfied with that arrangement. They were
particularly concerned about Cuba, which
has submitted an inventory of existing and
proposed stations that would flood the air-
waves with high-power emissions. U.S.
broadcasters feel the effect, particularly on
stations in the Southeastern U.S.. would
be devastating.

LaFollette said, in defense of the U.S.
position, that ‘‘all other countries in the
region opposed the 10% standard. We were
fortunate to get a subregional agreement
on 10%.”’ But Harold Kassens, a former
deputy chief of the commission’s Broad-
cast Bureau who is now a consulting
engineer, said the U.S’s “‘image looks
bad’’ if it gives up on 10% simply because
it is the only country supporting that stan-
dard. ‘*You should fight for it even if you
lose.”” He said the U.S. did not let lack of
support deter it from pushing for 9 khz
channel spacing.

At that point, the State Department’s
William Jahn suggested that an effort be
made to resolve the issue. (He said he,

personally, could be persuaded by either
side.) He asked Kassens to make available
studies on the issue he said he had done
for clients, and suggested they could be
useful in talks with Caribbean countries
that U.S. officials plan to visit in March or
April. But a key task, he said, would be to
identify the countries that could be per-
suaded that their self interest lies in join-
ing the U.S., Mexico and Canada on the
10% standard.

Broadcasters concerned about the issue
will have an opportunity to contribute to
the discussion. The advisory committee
scheduled a meeting on the subject for
Feb. 3.

Some of the pleadings filed in the
further inquiry reflected even more
unease than did the broadcasters at last
week’s meeting with the manner in which
the U.S. is conducting itself in conference
matters. ABES, for instance, said the
U.S.—“‘pre-eminent’’ in the world in its
AM service and in developing broadcast
technical standards—was not only inade-
quately prepared for the first session; it
“‘declined to exercise its traditional role as
first among equals in international broad-
casting negotiations’” ABES said such
countries as Canada, Mexico and Argen-
tina seized the initiative. It said the State
Department should give the U.S. delega-
tion a greater degree of support than it did
during the first session.

More than that, ABES, along with the

National Association of Broadcasters and
ABC, in separate pleadings, said the
delegation itself should be strengthened
by including a strong contingent from the
broadcasting industry (the 19-person
delegation to the first session included six
industry representatives) and by making
greater use of the advisory committee.
They also urged, as they have previously,
that the U.S. press for a postponement of
the channel-spacing issue. The commis-
sion has already rejected that suggestion,
but the parties continue to insist that the
U.S. is unprepared to deal with the issue at
the second session.

Although the advisory committee has
continued to focus on the Region 2 con-
ference even after its charter was
broadened several months ago, it was clear
last week it would begin to deal with FM
matters. Erwin Krasnow, NAB senior vice
president and general counsel, noted that
the committee was reconstituted to ad-
dress commission proposals to increase
the number of FM stations as well as AM,
and said that the NAB is beginning to pre-
pare studies in that area. He asked that the
commission provide information on work
it is doing on FM matters and to indicate
projects on which industry contributions
would be useful. Henry L. (Jeff)
Baumann, chief of the commission’s
Policy and Rules Division and chairman of
the committee, promised a report at the
next meeting, on Feb. 18.

Programers oppose, networks support,
CBS petition for program rights

NAITPD says network request for
declaratory ruling to let it

buy shows for nonbroadcast uses
is beyond commission’s right

to grant; NTIA says rule should

be changed, but through rulemaking

Television industry programers—led by
the National Association of Independent
Television Producers and Distributors
(NAITPD) and Viacom—have let the
FCC know that they strongly oppose CBS
Inc’s petition to the commission for a
declaratory ruling that would allow that
network to acquire rights to television pro-
grams not produced by it for non-broad-
cast purposes. Not surprisingly, the other
two networks—NBC and ABC-—sup-
ported the CBS petition. The National
Telecommunications and Information Ad-
ministration agreed that the rule needs
clarification, but said it should be done
through a rulemaking process since a deci-
sion in favor of CBS would involve a *‘sub-
stantive”” policy change (BROADCASTING.
Jan. 5).

In its petition filed last November, CBS
specifically requested that the commis-
sion’s financial interest rule ‘*be construed
to permit CBS to acquire rights in non-
broadcast uses of a television program,
where such rights are not acquired, directly
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or indirectly, in connection with the
negotiation for or acquisition of, network
exhibition.”” Although CBS favors repeal
of the rule altogether, its petition in effect
seeks only a waiver for itself.

The network has recently entered into
the production and distribution of
videocassettes and has announced plans to
produce and distribute videodisks and to
offer an advertiser-supported performing
arts and cultural channel of cable pro-
graming.

In support of its petition CBS relied
heavily on the conclusions of the FCC’s
Special Network Inquiry Staff which found
that one of the effects of the rule has been
“‘to deny networks and suppliers a variety
of arrangements for financing program
development and production which appear
to have been mutually beneficial”” The
staff also said that the rule has done little
to further the commission’s goals of diver-
sity or increased competition in the pro-
gram supply market. Last month the staff
recommended that the commission repeal
the rule (BROADCASTING, Dec. 22, 1980).

In opposing the CBS petition, NAITPD
argued that while CBS claimed to be seek-
ing an ‘‘‘interpretation clarifying’’ the
rule, what it really wants is “‘a categorical
exemption of nonbroadcast uses,’ from
the rule’s ‘‘absolute proscription on net-






petition —emphasized that the antitrust
consent decrees restricting program
ownership entered into by the three net-
works include similar provisions modeled
after the commission’s financial interest
rule. The consent decrees however contain
“‘an explicit exception for the acquisition
of nonbroadcast rights where such rights
are not acquired, directly or indirectly, in
connection with the . .. rights for network
exhibition,” says ABC. “The rule in-
terpretation urged by CBS,” said ABC,

‘‘avoids inconsistency between similarly
intended regulatory restraints imposed by
different arms of the government.”’

NTIA agreed in principal with the CBS
contention that they should be able to ac-
quire rights to television programs—never
exhibited over the network in question—
for nonbroadcast purposes. But as a pro-
cedural matter, NTIA said that for the
commission to render a decision on the
scope of the financial interest rule in the
form of a declaratory ruling is ‘‘inap-
propriate.”’ It <aid that “‘any such change
of policy shou. e effected only through a
notice of proposed rulemakmg We recom-
mend that the commission issue such a
notice; that it set forth tight filing
deadhnes and that it expeditiously resolve
this 1mportar1t matter”’

As far as the consent decrees entered
into with the Justice department are con-
cerned, NTIA said the decrees *‘do not
control the construction of the commis-
sion’s financial interest rule. Rather it is
up to the commission to supply the defini-
tive construction.”
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parts and engineering service
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(214) 327-4532 parts
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BMI suit, Broadcast Music inc,mus:c hcensmg orgamza
suit against Jack L
' mfnngement in broadcasting BMI music without autharization, Suit, filedin US. District.
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Lining up. Senate'Commerce Committee will have three senior counsel in adaition to BIH
Diefenderfer, named-chief counsel two weeks ago (BROADCASTING Jan 5). Ward White,
farmerly chief minority counsel, will oversee activities of Communications, Merchant
Marine, Consumer and Tourism Subcommittees: Matthew Scocozza, formeriy minority staft

.counsel; will.oversee Surface Transportation and Aviation Subcommittees and Dennis

Barns, former professor at University of Virginia will oversee Space, Science, Technology
and National Ocean Policy Subcommittees: Ray Strassburger previously named chief
counsel to Communications Subcommittae, Wil depart for-job with Times ,
Mirror Co. as Washington lobbyist. Mary Jo Manning; chief counsel to subcommittes undet
Democratic majority, will return to private practice in Washington,

0

Kitller satellites considered. Senator Larry Pressler (R-S. D) plansto hold heanngs on
- foreign "killer satellites, said to be'growing threat to U.S. communications systems. As
- chairman of Arms Control Subcommittee of Foreign Relations Committee and member of
Communications Subcommittee, Pressler hasn’t decided whether to seek hearings held

jointly or in-Arms Control Subcommlttee only He has-enlisted support-of Senator Charles

. Percy (R-lll) who chairs Foreign Relations Committee. Senator Barry Goldwater (RiAriz).

chairman of Communications Subcommittes and Select Committee on inteiligence, has
expressed concern.about increasing satellite communicationsand impacton national

L security (BROADCASTING Dec. 15, 1980):

0l
Trlmmmg down. This year's federal budget cut wiil fesultin smaller statffor Senate

. Commerce Commiittee. Breakdown was: majority statf—67: minority=27. This year's

will be closer to 40-16. House Democratic caucus decided to put off electing commmee

e chalrman unt:¥ this month, leaving staff lineup undetermmed

. 0
_KITV stnke settled. Fifty-six-day strike by members of American Federatuon of Teiewsmn .
 and Radio Artists against Honolulu's kitviry) was settlea Dec 209 Newsroom strikers won
- new contract providing pay increase of 30% through May. 1983 Uniondid not receive
. tlosed- shop agreement-and agréed.to drop its legalactions agamst station, mcludmg

charges of unfalr labor practices and sex discrimination. Striking reporters went backto

work Jan 5 with ummedlate 10% pay hike.

_Home videotaping suit. Ninth Circuit U.S Court of Appealsin San Franmsoo has set Feb '

6as hearing date for oral arguments onappeal of home video ruli ing brought by Universal

‘Studios and Walt Disney Productions. Federal judge had ruled in October 1979 i favor of

Sony Corp.in so-called “Betamax trial involving producers' legal chalienge of home

. videotaping practices.

. g

- Trance endorsement, Former gubernatorial hopeful in Georgia.came out loser incourt
 suithe filed against wicaays (now wiss) Atlanta for refusing, during 1978 primary campaign,
‘to run his commercial featuring hypnotist urging voters to support him: Nick Beliuso

clalmed that Turner Communications Co. violated his First Amendment rights and violated
Communications-Act. But US. Court of Appeals in New Orleans, in upholding lower-court's.
order dismissing damage suit, held station could not be sued for refusing hypnotist ad.
Stationhad acted without benefit of declaratory ruling it had sought from FCC,
Commission staff had racommended that FCC rule hypnotist presented “clear and present
danger’~psychiatrists had advised staff that some susceptible viewers mightbeput in
“prefound trance”~and that station need-not carry spot. Commission, however decided
agalinstissuing any ruling (BROADCASTING, July-31; 1978) Later Belluso complained to
commission about three stations that refused to'ajr spot, but dropped matter afterbeing
askedto supply additional information: One station did carry spot: he reported — waTU(Tv)

-Augusta, Ga.

ol
Grandfather waiver, FCC has waived rules in two similar cases involving proposals for
intrafamily fransfers of stock in licenses with ‘grandfathered” media combinations where

k crossownership conflict existed. First involved transfar of control of Summit

Communications hc — Winston-Salem NG -based group owneraf four AM's and four
FMis—trom Gordon Gray tohis four sons, Gordan Jr. Burion. C Boyden and Bernard,
licensee of wsistam-wTarEwm) Winston-Salem and Grays have interestin

Winston-Salem Sentinel. Second case involved transfer of control of WKBN AM

ph.
Comimission reasoned that since transterees are fami ly members; are involved with ,
broadcast operatians and that hotdings couldbe legally {fans%erred upon execution of wi i

o

owner of wipwiam Roc i, Mich, chargl opyrigh

Courtin' Grand Rapids, Mich. secks statutory damages plus attorneys'fees and court costs
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Speculating on
new media’s effects

AMA conference sees pay cable
as threat to network TV but

latter as major medium through
80’s; radio predicted to flourish

The emergence of the new electronic
media was described by speakers at a
media/marketing conference last week as
a development that will offer.additional ad-
vertising opportunities rather than sup-
plant existing media.

The conference presented by the New
York chapter of the American Marketing
Association heard Dr. David Blank, vice
president and chief economist of CBS Inc.,
give a status report on the various forms of
electronics media in development and
offer an assessment of their impact on net-
work television.

Blank pointed to cable television and
pay cable as the only media that pose some
threat to network television during the
1980’s. He felt that pay cable, which has
grown at a rapid rate, has helped make
basic cable viable in many major markets.

He projected that by the end of the
1980°s, network television will have
suffered a decline of about 10% of its share
of audience but maintained that the
medium will continue to be dominant. He
acknowledged that some markets, in
which cable will have made substantial in-
roads, may suffer more than others.

Blank was asked at the end of his talk if
the television networks can take steps to
counteract the effects of cable and pay ca-
ble, and replied: ‘‘That’s not easy to
answer. But one thing they can do is to ex-
pand the number of made-for-TV movies
and, in that way, enhance their product.
Made-for-TV movies have done well on
the networks.”’

Sharing Blank’s view that network
television will still be the leading medium
was Bill Tenebruso, senior vice president
and corporate media director, Kenyon &
Eckhardt, New York. Tenebruso said he
considered himself ‘‘one of the more
enthusiastic supporters’” of the new
electronic media, but added:

““While 1 believe the future holds all of
the potential and challenge that many
others see, I believe strongly that the
media forms and the relationship to the
traditional media have to be placed in
proper perspective . .. The new electronic
media will not replace the traditional
media—they will complement them and
offer more advertising opportunities.”

He believes that other media will react
to the challenge of the new media with in-
novations that will have a mutual benefit

Business’

to the established media and to adver-
tisers.

Bob Cambridge, director of marketing,
ABC Radio, cited radio as a medium that
can flourish in the 1980’s and give value to
its audience and advertisers because it
reaches specific targets, is a high-frequen-
¢y medium and has relatively low cost in a
period of escalating costs. Cambridge
argued that advertisers should use radio in
their media mix.

“A study done in Los Angeles a few
years back demonstrates and quantifies
the value of a mix,” Cambridge con-
tinued. “‘Using the same budget, a com-
bination of media strategies was used to
reach new car buyers. In all cases, the ad-
dition of radio increased impressions as
much as 100%.’

. . |
Hard times for
commercial TV

in Britain

Recession is causing advertisers

to cut back their commitments
on 15 regional ITV stations

The 15 regional stations of Britain’s com-
mercial television network (ITV) are fac-
ing serious financial troubles, even though
each enjoys a monopoly on television ad-
vertising in ils area.

Roy Addison, spokesman for the largest
of the stations, Thames Television, said
that August and September were “‘dis-
astrous.”’” October and November
revenues were much better, but he said the
outlook for the new year remains uncer-
tain.

Britain is in the middle of a major eco-
nomic recession, and this has badly
affected advertising demand. Thames is
undergoing a series of budget cutbacks,
including a reduction in program produc-
tion. The regional stations produce the
programs that appear on [TV.

London Weekend Television, another
of the larger stations, has found its profits
halved from the previous vear, for the 12
months ending in July.

Part of the squeeze has been caused by a
strike of the entire ITV network in the fall
of 1979 that went on for 15 weeks. But of-
ficials make it clear that future demand
from advertisers is the real problem.

The companies are also weighed down
by high payroll costs. During the boom
vears of the late 1970°s, 1TV lured away
experienced people from the BBC, offer-
ing lucrative salaries, and the companies
are now locked into these contracts. Some
of these people are doing little work be-
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cause of the program production reduc-
tions.

Another concern is that ITV has been
losing the ratings race with the BBC,
despite the latter’s own financial woes. In
October, the BBC took 57% of the overall
audience, leaving 43% for ITV.

Demographically, the situation is even
warse, because much of the [TV audience
comes from northern England and Scot-
land, where the recession has hit the har-
dest and disposable income is lowest. Ad-
verlisers are more interested in the re-
latively affluent southern part of the coun-
try, where the BBC is strong.

[TV executives also worry about the fi-
nancial drain that will result from the
fourth television channel. The nationwide
channel, due to come on the air in 1982,
will be a second commercial network. If
the current economic climate continues,
there is little chance that advertising de-
mand will be enough to finance both net-
works, and the current ITV network is
sure 1o lose at least some revenue to the
new system.

In addition, the start-up costs of the
new channel will be largely paid for by the
ITV companies, through special levies in-
curred by the controlling body of commer-
cial broadcasting, the Independent Broad-
casting Authority. The initial cost for the
channel is projected to be $100 million,
much of which will come from the regional
broadcasters.

The slump has also hit the 24 stations of
the commercial radio network, due, to
some exlent, to rate card slashing by the
television companies. Revenue is now
30% below last year, and an ad agency has
been called in Lo boost radio’s image as an
advertising medium.

RAB conference covers
the sales waterfront

The results of three major studies dealing
with radio sales will be revealed at the
Radio Advertising Bureau Managing Sales
Conference to be held in Dallas from Jan.
31 through Feb. 3.

One study focuses on agency and adver-
tiser executive perception of media
salespersons, which compares the selling
styles of radio, TV and print sales person-
nel. A second examines radio station sales
departments, based on what RAB believes
is the largest survey of radio-station man-
agement. The third project attempts to
answer the question of why some radio
salesmen succeed and others fail. It was
conducted by Personality Dynamics, a
sales and management evaluation firm.

Fifteen outside management specialists






Another side to
the Qube package

Warner Amex Columbus system
begins experiment with
information retrieval service

Warner Amex Cable Communications in-
troduced a developmental information
retrieval service on its two-way Qube
system in Columbus, Ohio, last week.

The service, which involved only 15
subscribers at start-up, is a joint project ot
Warner Amex; Atari, a manufacturer of
home computers, and CompuServe, a na-
tional time-sharing computer house based
in Columbus. It enables the subscribers,
equipped with home computers, to sum-
mon textual information from Com-
puServe computers, stored there by a
variety of information providers, including
eventually major daily newspapers.

The subscribers use the home com-
puters for free, but must pay $5 per hour
(a little over 8 cents per minute) to tap
into the computers. The service is availa-
ble only on weekday nights (6 p.m. to S
a.m. NYT) and all day weekends, times
the CompuServe computers are not being
used by business customers.

The service was demonstrated for the
press in the office of Columbus Mayor
Tom Moody last Thursday, the day the ser-
vice was turned on.

According to Robert Sullivan, Warner’s
senior vice president of business develop-
ment, the project is a combination techni-
cal and marketing experiment. There are
technical problems in interconnecting the
cable system with the CompuServe com-
puters which still have to be worked out,
he said, and Warner Amex has no idea
how and to what extent such a service will
be used by subscribers or how fast it will
grow.

In concept, ‘it makes a lot of sense,’
Sullivan said. Cable *‘could be and should
be’’ the highway for bringing information
services to the public, he said. ‘‘Hopefully,
[the service] will be able to grow into
something useful and profitable for all in-
volved,” he said.

The information available to the Warner
Amex subscribers will grow as rapidly as
CompuServe can find it and feed it into its
computers. According to CompuServe
spokesman Rich Baker, the current
subscribers can call up Associated Press
news stories and ‘‘family information,’
ranging from tips on freezing food to auto-
mobile maintenance, supplied by a num-
ber of sources. There will also be a full
complement of video games, some of

Technology®

which were developed by CompuServe
and others by outside entities, Baker said.

The service also makes possible
electronic mail. Qube subscribers can store
messages in the computer to be retrieved
by another Qube subscriber or another
home-computer owner who may tie into
the CompuServe computer by telephone.
Messages can also be exchanged in “‘real
time,’ Baker said.

Warner and CompuServe hope that the
attractiveness of the information available
will increase when the editorial content of
major daily newspapers becomes available.

Beginning last July, the Columbus Dis-
patch has been placing its stories in the
CompuServe computers, making them
available to telephone-linked users for the
same $5-per-hour charge (BROADCAST-
ING, July 7, 1980). At the time the Dis-
patch came on-line, it was announced that
10 other Associated Press newspapers, in-
cluding the New York Times and The
Washington Post would gradually add
their contents to the computer pool. Ac-
cording to Baker, the Dispatch is still the
only one on-line, but the others will all be

added by next fall.

The Dispatch, however, is apparently
having trouble coming to terms with
Warner over the use of its material, over
which it retains certain control. Jim Ham-
mock, director of marketing services for
the Dispatch, said the paper had agreed
only to allow Warner to use the newspa-
per’s material ‘‘for demonstration for a
limited time.’ The paper and CompuServe
are, however, ‘‘talking about a more per-
manent agreement,”’ he said.

Some of the other papers that will be
submitting material to CompuServe are
more amenable to the idea of participating
in the cable project. Speaking of the Times
and Post, Baker said ‘‘unless something
comes up, we don’t see why they wouldn’t
definitely be a part of it.”’

The 15 charter subscribers of the ser-
vice were selected from a group of about
100 who volunteered to participate by
pushing a button on their Qube terminals
during a feature on the service last
December on Columbus Alive, a video-
magazine show produced by the system.

Atari’s only participation in the project
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$4,500 in Cash for Outstanding Public Service

ROY W HOWARD

AWARDS

WHAT MATERIAL IS ELIGIBLE?

. Any program, series of programs, or
series of announcements designed
to promote the public good either
directly or indirectly.

e Any format or length is acceptable.

e Entries must have been broadcast
during calendar 1980

WHO MAY ENTER?

e Any single radio or television station,
or any commonly owned group of
radio or television stations, in the
United States.

* No network may compete.

WHAT ARE THE FASY RULES?

o No entry feerequired. . . No narrative
statement required.

e Explanations, endorsements, or de-
scriptions of results may accompany
an entry, but are not required.

e Television entries must be submitted
on 34" videotape cassettes only.

¢ Radio entries must be submitted on
4" audiotape, either 712 or 3% inches
per minute.

® Must be postmarked by
February 3, 1981,

WHAT ARE THE PRIZES?
e $2,500 and bronze plaque to the
overall broadcast winner.
¢ $1,000 to the first radio runner-up.
¢ $1,000 to the first television
runner-up.

AUTHORIZATION 1
FORM

{Please enclose separate authonzation for each entry)

Title of entry

Station or group

Address

Person submitting entry

Physical Materials Enclosed
video cassettes for television

audio cassettes for radio

(no.)

audio reels for radio

no)

(Tape will be returned only if requested)

} authorize submission of the accompanying
material for the Roy W. Howard Public Service
Awards.

{signature of manager or officer)

Send to:
ROY W. HOWARD AWARDS
SCRIPPS-HOWARD FOUNDATION
c/0 WEWS
3001 EUCLID AVE,
CLEVELAND OHIO 44115
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Professional Cards

ATLANTIC RESEARCH COrr
Jansky & Bailey
Telecommunications Consuiting
Member AFCCE
5390 Cherokee Avenue
Alexandna, Yirginia 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz, P.E.
Charles I Gallagher, P.E.
1334 G St. NW. Suite 500
Washington, D.C. 20005
(202) 347-1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St, N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St, N.W,, Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W,, Suite 606
Washington, D.C. 20005
{202) 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #3805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.
(301) S8s-8288
THOMAS B. SILLIMAN, P.E.
(812) 853-9754
Member AFCCE

Moffet, Ritch & Larson, P.C.

(Formeny Silimar Mottet a Kowalskr P C
CONSULTING ENGINEERS

1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500

Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr, P.E.

P.O. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr., Silver Spring. 2Md..

(301) 384-5374 0904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, international Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St NW,
Washington. DC 20036
(202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFCOE

VIR JAMES

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys

4840 E. 39th Ave.— 80207
(303) 383-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.

Broadcast Engineerning Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—-278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57th Street
New York, New York 10107
(212) 246-3967

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
C7onxu[t(ng fngmzzu
150 Wesley Road
Creve Coeur, IL 61611
(309) 698-3160
Member AFCCE

mni 1 HE v j. VLiooaw S, PE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications,
Inspections. Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703) 356-9504
Member AFCCE

—

C.r.vinuwuNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218

Computer Aided, Design & Allocation Studies
Field Engineering,

{214) 321-9140
Member AFCCE

RADIO ENGINEERING CO.
Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD

ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

(805) 688-2333
Serving Broadcasters over 35 years

JOHN FEX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, M1 48013
Tel (313) 642.6226 (202) 293.2020

Member AFCCL

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and Industry specializing in instruc-
tional and broadcast telavision, cable dis-
tribution, sound reinforcement, to meet
short and long range needs of engineering
and the objectives of management.

POHTS ENGINEERING

State CoHege, PA 16801 814/234-9090

301 South Allen St.—Suite 301

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directiona! Array and
Feeder System Design, Analysis, and
Bandwidth Optimization
Applications - Field Engineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670

EDM & ASSOCIATES. INC.
TELECOMMUNICATIONS
ENGINEERING CONSULTANTS
1101 Fifteenth Street. N.W.

" Suite 8
Washington, D.C. 20005

(202) 452-1555
EARLY D. MONROE, JR., PE.

Mermber AFCOE (916) 366-7666 PRESIDENT
DON'T BE A STRANGER
R.L. Hoover To Broadcasting's 143.000° Readers confact
Consuiting Tetecommunications Engineer

11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

raaderg pap cany
L P

Display your Protessional or Service
Card here. It will be seen by the deci-
sion-making station owners and man-
agers, chief engineers and technicians,
apphcants for AM, FM, TV and buyers of
broadcasting services

“1980 Readership Survey showing 3-8

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for availabitities
Phone: (202) 638-1022




HAPPY
BIRTHDAY

- TOUS.

5,000,000 WATTS OF ROCK POWER.
15,000,000 LISTENERS.

NOT BAD FOR A ONE-YEAR-OLD.

On January 10, 1980, a dream became a reality. The Source,
NBC Radio's young adult network was born. Mission? To reach
18 to 34 year-olds with programming they can relate to. Rock
concerts and special features, ranging from comedy and gos-
sip to making it and making do. Plus two-minute newscasts fed
24 hours a day. Vital birth statistics: 76 stations and 3,500,000
listeners.

Today we have 149 stations, representing 117 markets, with
Source stations ranked 1, 2 or 3 in half of those markets. And a
rock-hungry audience of 15,000,000 with 7 out of 10 of those
listeners 18 to 34.* Who says no one listens to a one-year-old?

Want more info? Write to: The Source, NBC Radio, 30 Rockefeller
Plaza, N.Y., N.Y. 10020. Or call (212) 664-5757. No baby talk.
We promise.

NBC Radios Young Adult Network

*Arbitron, April/May 1980 MSA, adults 18-34, AQH audience, M-5, 6 AM-midnight. NBC
estimate projected from Arbitron, April/May ‘80, persons 12+, cumulative audience, M-S,
6 AM-midnight.
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tention was concentrated on
survival. But the broadcasters’
battleground was Washington.
For a while it looked as if Con-
gress would come to the
broadcasters’ rescue from an
FCC that had been threaten-
ing and imposing harsher and
harsher controls.

On the first day of Con-
gress, Representative Eugene
Cox (D-Ga.) strode to the
podium, called the FCC a
“gestapo,”’ accused it of seek-
ing “‘terroristic control’’ of all
media, and demanded an in-
vestigation. The House ap-
proved the Cox resolution and
Cox, chairman of the in-
vestigation, appointed Eugene
L. Garey as chief counsel for the probe.

Garey made no pretense of objectivity. He denounced the
FCC as “‘the nastiest nest of rats in this entire country,” and
labeled FCC Chairman James Lawrence Fly as the “‘worst
bureaucrat’’ in Washington. Representative Frederick Bradley
(R-Mich.) decried the FCC as a ‘‘hotbed of communism’’
under Fly’s leadership.

“‘Dead cats aplenty will be thrown during the Cox Commit-
tee inquiry,” BROADCASTING predicted in a January editorial,
and then threw some of its own by saying: ““The FCC has run a
reckless course under the chairmanship of James Lawrence
Fly. ... Now Mr. Fly must face the music, along with his ma-
jority colleagues who have rubber-stamped these unrelenting
grabs for power.”

Congress, like many broadcasters, felt the FCC under Fly
had overstepped its jurisdiction. Cited were such actions as the
commission’s investigation of the networks’ power in their
dealings with stations as well as the FCC’s constant probing
into joint ownership of newspapers and broadcast properties.
Cox sought to investigate the FCC’s “‘assumption of power in
fields never contemplated [for it] by Congress.”

Cox and his cohorts demanded not only the minutes of the
FCC’s executive meetings but also the personal financial
records of every FCC commissioner from 1937 on. All com-
plied except Clifford J. Durr who not only refused but also
called for Cox’s dismissal because of ‘‘bias ... prejudice ...
and personal interest” in the outcome of the investigation.
Charges of incompetence and impropriety on both sides grew

FDR, Churchill and Stalin met in Teheran to plan a
second front in Europe against the Nazis. Earlier, in
February, the German army had withdrawn in defeat
from Stalingrad and was driven from Africa in May.
Italy deposed Mussolini in July and surrendered in
September, as Allied troops invaded the Italian
mainland. At home, the President froze prices and
wages to combat inflation and Americans were
introduced to the withholding tax. The military and
civilian war workers were kept on their toes by the
Senate Special Committee Investigating the War Effort,
chaired by a peppery Democrat from Missouri, Harry S
Truman. “Casablanca’” won the Oscar for that year
and the hearts of Americans in TV replays ever since.
And in BROADCASTING ...

after he had the ‘‘unfortunate
duty’ of reporting that Cox
had received a $2,500 fee for
obtaining a station license for
a client, Cox joined the anti-
FCC group and called for an
investigation. The FCC chair-
man declared: “‘Cox im-
mediately joined forces with
the radio monopoly and Wall
Street interests on the one
hand and the military on the
other, all moving in for the
kill. The aim has obviously
been to wreck the commis-
sion, the only agency repre-
senting the public in this im-
portant field, to set up
monopolistic control by com-
mercial interests and to estab-
lish actual and coercive surveillance of the nation’s most sig-
nificant mechanism of free speech.”’

Durr, in September took his allegations of Cox impropriety
to Eugene Meyer, editor and publisher of the Washington
Post. The next day, the Post ran a front-page editorial declar-
ing: ‘‘In the opinion of no qualified and dispassionate observer
has this investigation proven anything but a mockery of basic
American traditions of fair play. It has been a star chamber; it
has been black with bias; it has sought to terrorize those who
exposed the chairman’s [Cox] corrupt practices.””

With such guns on the other side, Cox resigned his chair-
manship of the investigation, which continued into 1944. Cox
said he resigned to free the committee of ‘‘any possible em-
barassment of my personal problems or controversies.” It was
also understood that Cox made the decision after he received
assurances that the probe would continue. Other FCC targets
of those House-FCC wars included Commissioner George H.
Payne (whose renomination for another seven-year FCC term
was precipitiously withdrawn by President Roosevelt just 24
hours after it had been submitted) and FCC staffers Dr. Good-
win Watson and Dr. William E. Dodd. Watson and Dodd, who
served on the FCC’s Foreign Broadcast Intelligence Service,
were accused as communist sympathizers by the House
UnAmerican Activities Committee headed by Representative
Martin Dies (D-Tex.). Fly retained Watson and Dodd at the
FCC, despite congressional threats against FBIS funding.

Despite this intra-Washington feuding that some observers
called “crippling,’ the FCC made some constructive moves.

Broadcasting Jan 12 1981
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RADIO’S FIRST DSC HERO

BY DIRECTION of President
Roosevelt, First Lt. Thomas E.
Knode, former Washington news
editor of NBC, has been awarded
the Distinguished Service Cross for
extraordinary heroism in action,
the War Dept. announced last Fri-
day.

Now recovering in a military
hospital in Australia from wounds
received Dec. 5 [BROADCASTING,
Dec. 21] Lt. Knode, on recommen-
dation of Gen. MacArthur, has
been given the second highest
honor this country bestows on its
soldiers. It is topped only by the
Congressional Medal of Honor.

Radio’s First Hero

Thus Lt. Knode, who was called
to active duty last March as a
reserve second lieutenant, becomes
radio’s first man to be decorated
with the distinguished service
cross. The citation follows:

“The Award of the Distinguished
Service Cross, by Direction of the
President. Thomas E. Knode, 1st
Lt., 126th Inf.,, USA, for extra-
ordinary heroism in action near
Buna, New Guinea, on Dec. 5,
1942,

“During an attack on Buna Vil-
lage, 1st Lt. Knode led his platoon
with conspicuous bravery. When
wounded in the leg he disregarded
the wound and continued to lead
his platoon in the attack. When he
was again wounded in the foot and
was unable to go on, he refused to
be evacuated until he had given
final instructions to his platoon.”

With the citation for heroism, it
was disglo, I

LT. KNODE

battlefield, not at a desk in Wash-
ington.”

Later, when he arrived in Aus-
tralia, Lt. Knode turned down an
assignment to the public relations
staff of Gen. MacArthur. He pre-
ferred to go into battle with his
men.

Just two days before the War
Dept. notified his wife, Mrs. Cath-
erine Knode, former Washington
NBC employe, of the citation, Mrs.
Knode received a letter from her
husband in Australia. He said
nothing about his exploits in ac-
tion, but told his wife that he had
been shot in the right foot. The
bullet entered at the ankle and
came _gut sole of t

— Broadcasting, Jan. 11

Editor’s Note. Because of his injuries, Knode was retired from the Army in
November 1943 with the rank of captain. He rejoined NBC in Washington,
then transferred to New York where he served in several posts, includir}g
director of the press department and director of affiliate relations. He left in
1955 to become vice president in charge of television for the Edward Petry &
Co. station rep firm but returned to NBC and was vice president in charge of
station relations for about 10 years until 1967. Since then he has been a
broadcast consultant, based in New York. Below. Edward R. Murrqw, CBS
European news chief, home for a brief visit in New York, brought with him
this picture of the London news staff (I to r): Murrow, Paul Manning, John

Daly and Robert Trout.

— Broadcasting, June 14
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They included extension of broadcast
license terms to three years, the placement
of FM and TV applications in a ‘“‘pending
file’’ to expedite their processing after the
war, and adoption of a plan for the use of
four-letter calls for FM stations.

{(Although the Radio Act of 1927 and
the Communications Act of 1934 had
authorized radio licenses up to three years,
initially licenses were issued for six
months, later for one year, and then (in
1941) for two years.)

However, the FCC created waves in
November when it banned multiple
ownership of standard broadcast stations
in the same area. This surprised an indus-
try that thought the FCC had packed that
pistol away. Even though the ruling
affected only 40 out of 900 owners,
BROADCASTING in an editorial, “‘Kick in
the Teeth for Congress,’ decried ‘‘the
FCC’s utter disdain of Congress,” citing
the FCC’s lack of warning and lack of pre-
cise definition as to what kinds and de-
grees of multiple ownership were to be
outlawed.

The loudest cries of dismay on the
Washington frontier, however, came from
the networks when the Supreme Court, in
a 5-2 decision in May, upheld the right of
the FCC to regulate broadcasting policies
and to compel compliance with its chain
broadcasting rules.

BROADCASTING declared that ‘‘Ameri-
can broadcasting has a new business man-
ager—the FCC. .. It is a neat victory—its
greatest—for the FCC majority. We think
it constitutes the most dangerous blow yet
struck to the freedom of American broad-
casting.”’ Niles Trammell, NBC president,
called the Supreme Court decision “‘of
grave concern to American broadcasters.

. [since] the FCC may endeavor to ex-
tend its regulations to cover practically ev-
ery phase of the business relationship be-
tween the networks and the stations.”” CBS
President William S. Paley, in a terse state-
ment to the network’s affiliates, reaffirmed
the belief that ‘“‘we are more than ever
convinced that the commission’s areas of
authority, and the broadcaster’s areas of
freedom should be redefined by the Con-
gress in a new radio act”’ But Miller Mc-
Clintock, MBS president, praised the rul-
ing: **Finally the radio industry is to have a
practical application of the broadcasting
rules promulgated by the FCC and con-
firmed by the Supreme Court. We
welcome their application without ap-
prehension. ... The ... rules will have no
revolutionary effect upon advertising prac-
tices, upon the operations of Mutual, nor
... upon the operations of the other net-
works."”

One result was that the government
dropped its antitrust suits against CBS and
NBC, and MBS dropped its suit against
RCA-NBC.

The other important change in the net-
work business came in August when the
Blue Network was sold to Edward J. Noble
for $8 million, a sale for which RCA had
been preparing itself for some time. No-
ble, chairman of the board of Life Savers
Corp. agreed to sell his wMca New York to






A NETWORK IS SOLD, and delivered, for the first time in history, with
David Sarnoff, president of the Radio Corporation of America, handing
to Edward J. Noble, purchaser of the BLUE, a certificate for 1,000
shares—the entire stock—of the BLUE Network Co. Inc. Mr. Sarnoff
had previously received $7,000,000 in cash, which with the $1,000,000
Mr. Noble paid down, constituted the purchase price. Mark Woods, presi-
dent of the BLUE, looks on at the right of the picture.

remind the soldiers of home, the shows
aired without the commercials that would
remind the GI's of things they could not
have. Low-power transmitters were con-
structed at bases overseas. By the end of
1943, the AFRS had 306 outlets in 47
countries.

The AFN, which appeared in England
in mid-1943, soon included more than 50
low-power stations on bases throughout
the United Kingdom. While AFN used
AFRS programing to fill its 20-hour day,
AFN broadcast announcements, orienta-
tion shows, and its own message-oriented
commercials about rationing, the conser-
vation of “‘Jerricans’ (gasoline con-
tainers) and health. One often repeated
slogan was ““VDMT: Venereal Disease
Means Trouble: For a moment of play, you
may have to pay.”’

Such were the power and hope of
government advertising which, along with
the hopes of private citizens, came to in-
clude the selling of blacks and women as
important war contributors. The govern-
ment needed to change the perception of
black soldiers in a segregated army from
second-class to heroic, and the govern-
ment needed to change the perception of
women in uniform from unladylike and in-
competent to capable. Radio became the
vehicle. Special shows focused on black
bravery. Norman Corwin wrote several
radio plays featuring black heroes. William
N. Robson produced and directed the
series, Man Behind the Gun about the
true story of the all-black personnel of a
Coast Guard cutter, the U.S.S. Campbeli,
that sank six enemy submarines. The
Navy produced Men O’ War, an all-black
musical, from its Great Lakes training
center in lilinois, which became a weekly
feature on CBS by the war’s end. Mutual

Broadcasting, Oct. 18

broadcast Fighting Men in which black ser-
vicemen related their war experiences.
Black war correspondents, to commemor-
ate the 116th anniversary of the black
press, reported, for the first time over
shortwave, from war zones in Europe and
North Africa.

To encourage women to enlist, the
government turned to radio to sell its new
Women’s Army Corps, at first called the
Women's Army Auxiliary Corps and es-
tablished in 1942. WAC’s became a part of
soap operas and minor characters in estab-
lished serials. Under the direction of WAC
Captain Ruth Thompson, CBS broadcast
WAC’s on Parade.

Womanpower was in ascendancy at
broadcasting stations at home as well. Be-
cause of the decided shortage of male
labor, women manned newsrooms, control
rooms and sales forces.

During 1943 the American Federation
of Musicians won concessions from
transcription firms. Unmoved by the War
Labor Board's pleas for the nation’s
morale, the AFM stood firm. In Septem-
ber Decca Records and the World Broad-
casting System agreed to pay royalty fees
for records directly to the union. By the
end of October four transcription firms—
Associated Music Publishers, Lang-
Worth, C.P MacGregor and Standard
Radio—signed with AFM,

The National Association of Broad-
casters denounced the new principle of
payment as ‘‘vicious.’ BROADCASTING ex-
plained in an October editorial: *“Now that
Jimmy Petritio {the AFM president] has
‘revolutionized’ the employer-employe re-
lationship through introduction of his
system of private taxation, look for the
next epoch-making step. . .. Jimmy claims
he is setting up his own system of private
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‘unemployment relief” at a time when
unemployment is nonexistant and the
manpower shortage is the worst in history
... radio ... has become the ‘fall guy’ for
these shake-downs. ... From the radio
standpoint there’s only one answer, unless
the government steps in. That’s the sim-
ple, American way. Stand up and fight.”

While music users were losing the battle
with Petrillo, radio technology won a
superweapon: Radar, ‘‘the wartime mira-
cle of radio’” appeared. In the spring when
the government allowed some information
about radar to be released, BROADCASTING
editorialized: **Jot down in your little note-
book the legend: ‘Radar— April 23, 1943’
Because that word will become as
commonplace in radio’s lexicon as radio it-
self. . .. this radio electronic development
for radio detecting and rangefinding, tra-
veling with the speed of light, has taken
the gamble out of blind flying, and has
been used on land, sea and in the air to
detect approach of the enemy and to mea-
sure his distance.”’

When the government froze the com-
mercial production of radio receivers in
1942, it was to switch parts and personnel
to the manufacture of such wartime equip-
ment as radar. Because of this, only
700,000 radio sets were sold in 1943
(350,000 new and 350,000 used) com-
pared with 4,400,000 in 1942, only
17,000,000 tubes were sold compared with
87,700,000 in 1942, and no car radios were
sold, compared to 350,000 in 1942.

It was radio’s war as much as anyone
else’s. When the government needed to
inform, arouse, cajole, warn, or motivate
the most people in the shortest time, radio
became the vehicle. In September General
Dwight D. Eisenhower broadcast the news
of Italy’s surrender. In December Presi-
dent Roosevelt’s Christmas Eve broadcast
was carried on the greatest worldwide
hookup to that date, and, in a precedent-
breaking move, was rebroadcast by
transcription over the four major net-
works. Radio carried the image and
focused the energies of a nation at war.

]
Stay Tuned

1. Who was the veteran broadcaster
who served as radio director of the
Democratic National Committee in
19447

2. What news magazine publisher and
former ad agency executive each
bought 12.5% interests in the Blue
Network ?

3. Who became interim FCC chairman
when James Lawrence Fly resigned?
And whom did Roosevelt later
appoint as permanent chairman?

4. in what way did Petrillo’'s AFM lock
horns with NABET and |BEW?

5. Who was the dog whose frugality
was cited by FDR in @ memorable
campaign broadcast?

The answers next week,
in “1944”



For the Record -

As compiled by BROADCASTING Dec. 29
through Jan. S and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ—Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc.— Docket.
ERP—effective radialed power. HAAT —height of an-
tenna above average terrain. khz-—kilohertz. kw~—
kilowatts. m—meters. MEOV—maximum expected
operation value. mhz—megahertz. mod.~modifica-
tion. N—night. PSA—presunrise service authority.
RCL~remote conirol location. S-A-—Scientific Atlan-
ta. SH~specified hours. SL—studio location. TL~—
transmitter location. trans.—transmitter. TP»O»—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *~noncommercial.

New Stations

FM grants

® Eloy, Ariz.—Zona Broadcasters granted 106.3 mhz,
3 kw, HAAT: 300 ft. Address: PO. Box 587, Lamar,
Colo. 81052. Estimated construction cost: $50,892;
first-quarter operating cost: $14,125; revenue: $100,-
000 (year). Format: MOR. Principals: Daniel Linden,
Robert J. Patterson, Patricia C. Williams and David L.
Williams (25% each). Linden is news director at
KBZZ(AM) La Junta, Colo. Patterson is legal counsel
to Phoenix Indian Center. David and Patricia Williams
(married) both work at KLMR (FM) Lamar, Colo. He
is music director; she is FM traffic director and pro-
gramer. Action Dec. 17, 1980.

B Cortez, Colo.—Rex K. Jensen granted 98.7 mhz,
100 kw, HAAT: 440 ft. Address: PO. Box 8080,
Missoula, Mont. Estimated construction cost: $73,200;
first-year operating cost: $30,069; revenue: $25,000.
Format: CW. Principal: Rex K. fensen (100%}, who
owns Jensen Broadcasting which has 52% interest in
KDXT-FM Missoula. Jensen is GM of KDXT-FM and
has 33% interest and Calnevar Broadcasting, applicant
for new FM in Needles, Calif., along with two brothers,
Jack H. and Lamont N. Action Dec. 3, 1980.

® Starke, Fla.—Starke Christian Educational Radio
and TV Commission granted 88.3 mhz, 4.5 kw, HAAT:
159 ft. Address: Corner of Clarke & Jefferson Sts.,
Starke 32091. Estimated construction cost: $11,500;
first-year operating cost: $1,000; revenue: none. For-
mat: Religion. Principal: Non-profit religious organiza-
tion. Ben P. Bryant is pastor. Action Dec. 17, 1980.

B Ida Grove, lowa—The B.E Broadcasting Inc.
granted 92.7 mhz, 3 kw, HAAT: 300 ft. Address: 17
Mid Oaks Lane, Roseville, Minn. 55113, Estimated
construction cost: $98,200: first-quarter operating cost:
$16,100; revenue: $170,000. Format: MOR/CW. Prin-
cipals: Paul A. Green, half brother, Warren V. Nelson,
Richard L. Peterson, brother, Donald (25% each).
Green is St. Paul, Minn., jr. high school teacher
Nelson is Long Lake, Minn., jr. high school principal.
Richard Peterson is rigging foreman for Minneapolis
trucking co. Donald Peterson is employed with *KTCI-
TV and *KTCA-TV, both St. Paul. They have no other
broadcast interests. Action Dec. 17, 1980,

® Anadarko, Okla.— Anadarko Broadcasting Co.
granted 103.7 mhz, 1 kw, HAAT: 231 ft. Address: 115
West Broadway, Anadarko 73005. Estimated construc-
tion cost: $79,441; first-quarter operating cost: $9,650.
Format: CW. Principals: G. Harold Wright, Howard
McBee and Allan Page (one-third each). Page owns
KGWA(AM) Enid, Okla. Wright is vice president and
33% owner of KHEN-AM-FM Henreyetta, Okla.
McBee is Frederick, Okla., attorney and 72% owner of
KADS(AM) Elk City, Okla. Anadarko Broadcasting is
licensee of KRPT(AMJ Anadarko. Action Dec. 3,
1980.

AM licenses

m KSVA Sierra Vista, Ariz. (BL800611AB). Action
Dec. 16, 1980.

Ownership Changes

Actions

8 KDEW-AM-FM Dewitt, Ark. (AM: 1470 khz, 500
w-D; FM: 96.7 mhz, 3 kw) —Granted assignment of
license from Dewitt Broadcasting Inc. to James Moore
and John Green (35% each), Willie R. Harris and
Lowell Jumper (15% each) for $253,175. Seller: Ed-
ward Moory (45%), his wife, Ruth (4%}, Everett E.
Coit (25%), Kay Buford and Ruthy Mushrush (13%
each). They have no other broadcast interests. Moore
is England, Ark., dentist."Green is salesman for drug
company in England. Harris is England physician.
Jumper is weatherman for KARK-TV Little Rock,
Ark., appearing as Ron Sherman. Harris and Jumper
have purchased KCCL(AM) Paris, Ark. (BROAD-
CASTING, June 16, 1980). Harris owns 30% and
Jumper 51% of KELC(AM) England, Ark. Action
Dec. 16, 1980.

8 KDEO(AM) Waipahu, Hawaii (AM: 940 khz, 10
kw-U) —Granted assignment of license from West-
wood Broadecasting Corp. to KDEO Associates for
$529,000. Seller: Ronald Jacobs (85.4%) and Wesley T.
Park (14.6%). They have no other broadcast interests.
Sellers will retain 50% interest in station as venturer in
KDEO Associates. Buyer: Joint venture owned by
Westwood (50%) [see above] and Archipelago Broad-
casting Corp. (50%). Archipelago is owned by Jerold
H. Rubenstein, Arthur Mogull, Jeff S. Wald, Lester
Warshuw, Saul Brandeman and Irving L. Azoff
(16.66% each). Rubenstein is former chairman of ABC
Records, Los Angeles and is currently consuitant for
Capitol EMI Industries, Los Angeles-based record
manufacturer and distributor. Mogull is partner with
Rubenstein in several Beverly Hills-based music
recording and publishing firms. Wald is Beverly Hills
television producer. Warshaw owns Los Angeles ex-
port company. Brandeman is owner of several Los
Angeles clothing manufacturing companies. Azoff
owns Los Angeles personnel management firm. They
have no other broadcast interests. Action Dec. 18,
1980.

& KWBG-AM-FM Boone, lowa (Des Moines) (AM:
1590 khz, I kw-D, 500 w-N; FM: 98.3 mhz, 3 kw)—
Granted transfer of control of Ken Kilmer Broadcast-
ing Co. from Kenneth Kiimer (99% before; none after)
to Dennis A. Borwick (1% before; 100% after). Con-
sideration: $508,476. Seller: Kilmer has no other
broadcast interests. Buyer: Borwick is vice president,
station manager and 1% owner of KWBG-AM-FM. He
also owns 10% of cable television system serving
Boone. Action Dec. 16, 1980

8 WLKN-AM-FM Lincoln, Me. (AM: 1450 khz, 1
kw-D, 250 w-N; FM: 99.3 mhz, 1.75 kw)-—-Granted
assignment of license from Frank A. Delle to Tully-
Warwick of Maine Inc. for $200,000. Delle has sold
WDME(AM) Dover-Foxcroft, Me. Buyer is owned
principally by C. Edward Rowe. He is Athol, Mass.,
judge and principal owner of WGAW(AM) Gardner
and WSRO(AM) Marlboro, both Massachuselts. Ac-
tion Dec. 18, 1980.

B WALM(AM) Albion, Mich. (AM: 1260 khz, | kw-
D. 500 w-N)—Granted assignment of license from
Triad Stations Inc. to WALM Inc. for $300,000. Selfer:
C. Wayne Wright, president (41.19%) and 46 others, ait
with less than S%. They also own WELL(FM)
Marshall, Mich. Buyer: William C. Gaines {(60%) and
wife, Nellie (40%). Gaines is former reporter with
Chicago Tribune. Nellie is housewife. They have no
other broadcast interests. Action Dec. 16, 1980.

& WCHL{AM) Chapel Hill, N.C. (AM: 1360 khz, §
kw-D, 1 kw-N) —Granted transfer of control of station
from Roland P McClumrock Jr. (56.69% before; none
after) to James A. Heavner (37.80% before; 87.28%

Broadcasting Jan 12 1981

85

after). Consideration: $1.3 million. Principals: Mc-
Clamrock also owns 30.83% of WKQQ(FM) Lex-
ington, Ky 47.14% of WDBS(FM) Durham, N.C.
Heavner is president of WCHL and is partner with Mc-
Clamrock in Chapel Hill real estate holding company.
He also owns 62.75% of WKQQ and 47.14% of WDBS.
Action Dec. 15, 1980.

8 KWKC{AM)-KORQ(FM) Abilene, Tex. (AM:
1340 khz. 1 kw-D. 250 w-N:; FM: 100.7 mhz, 100
kw)—Granted assignment of license from Frontier
Broadeasting Inc. to Adams Shelton Communications
for $1 mitlion. Seller: Raymond O. Mithun Sr., who has
no other broadcast interests. Buyer: Charles K. Adams
and James D. Shelton (50% each). They are Amarillo,
Tex., magazine publishers and own KYXX(AM)
Odessa and KKYN{AM]) Plainview, both Tex. Action
Dec. 16, 1980.

Aflocations

N Anchorage, Alaska—Policy and Rufes Division,
Broadcast Bureau, substituted 104.1 mhz for 103.9
mhz, effective Feb. 16 (Doc. 80-67). Action Dec. 29,
1980.

8 Denair and Delhi, both California (FM proceed-
ing: BC Doc. 80-403, 405) — ALJ Walter Miller, by two
separate actions, granted joint motion by applicants,
Denair Broadcasting Company Inc. and All-American
Broadcasting Company, for approval of settlement
agreement, approved reimbursement of $3.670.76 to
Denair, dismissed Denair’s application with prejudice,
granted All- American’s application and terminated the
proceeding (By MO&O, Action Dec. 15) and dis-
missed as moot motions by Denair to accept further
supplement to joint petition (By Order; Action Dec.
16, 1980).

B WKAT(AM) Miami, Fla.—Broadcast Bureau
granted CP to change TL to Julia Tuttle Causeway,
Miami; conditions (BP-791217AS8). Action Nov. 6,
1980.

8 WDCF(AM) Dade City, Fla.—-Broadcast Bureau
granted mod. of CP to make change in ant. system
(change design and standard pattern); conditions
(BMP-800627AG). Action Dec. 16, 1980.

8 WCAP(AM) Lowell, Mass.—Broadcast Bureau
granted mod. of CP to modify the nighttime standard
pattern; conditions (BMP-801014AU). Action Dec.
16, 1980.

B WGFA-FM Watseka, Calif. —Broadcast Bureau
granted CP to decrease ERP to 9.0 kw (H& V) : increase
antenna height to 370 ft. (H&V); condition
(BPH-800703AF). Action Dec. 15, 1980.

B *WMEM(FM) Presque Iste, Maine—Broadcast
Bureau granted request for SCA on subcarrier frequen-
cy of 67 khz (BSCA-801201AT). Action Dec. 15, 1980.

® KLIN-FM Lincoln, Neb.~—Broadcast Bureau
granted CP to change TL to 0.5 mile W of intersection
of 84th and Yankee Hiil Road, Lincoin; increase ant.
height to 550 kw (H&V): and make changes in ant.
system (BPH-791203AC). Action Dec. 11, 1980.

# KMRE(FM) Dumas, Tex.—Broadcast Bureau
granted CP to increase ERP to 3.0 kw (H) and change
type trans.; condition (BPH-800128AM). Action Dec.
3, 1980.

8 KRPM-FM Tacoma, Wash.—Broadcast Bureau
granted CP to increase ERP to 100 kw (H&V}, ant.
height 700 ft. (H&V), and change type trans.
(BPH-800417AF). Action Dec. 3, 1980.

B WIAJ(AM) Saltville, Va.—Broadcast Bureau
granted mod. of CP to make changes in ant system,
change TL to Highway 610, 0.7 miles W of Highway
107, Saltville; and increase height of tower; conditions
(BMP-800814AL). Action Dec. 15, 1980.

® WKTX(AM) Aiken, S.C.—Broadcast Bureau
granted CP to increase power to 1 kw; condutions
(BP-800418AK). Action Dec. 15, 1980.

8 WGRO(AM) Lake City, Fla.—Broadcast Bureau



granted mod. of CP to change TL to 1.2 miles NNE of
intersection of Highways US 90 and 1-75, Lake City;
conditions {BMP-800922AS). Action Dec. 15, 1980.

m KBJT(AM) Fordyce, Ark.—Broadcast Bureau
granted CP to make changes in ant. system; change TL
to 1.35 mile SW of Court House, Fordyce, Ark.;
change studio and remote control location to 303
Spring St., Fordyce (BP-800326AP). Action Dec. 15,
1980,

u WOPP(AM) Opp, Ala.—Broadcast Bureau granted
mod. of CP to make changes in ant. system; conditions
(BP-800911AJ). Action Dec. 15, 1980.

® WOKT(AM) Newport News, Va. —Broadcast
Bureau granted CP to add nighttime operation with 1
kw DA-N, change hours of operation to unlimited;
change coordinates; conditions (BP-20, 403). Action
Nov. 18, 1980.

m KPEL(AM) Lafayette, La.—Broadcast Bureau
granted CP to change TL to Dugas and Guilbeau
Roads, near Lafayette, La.; and make changes in ant.
system; conditions (BP-800206AC). Acticn Dec. 15,
1980.

® *WAHS(FM) Auburn Heights, Mich. —Broadcast
Bureau granted CP to increase ERP 1 kw (H&V), ant.
height 140 ft. (H& V) conditions (BPED-791226BW).
Action Dec. 15, 1980,

® Ponca City, Okla. —Broadcast Bureau, in response to
petition by Music Sound Radio Inc. proposed assigning
100.1 mhz to Ponca City as its third FM assignment.
comments due Feb. 10, replies March 2 (BC Docket
No. 80-764). Action Dec. 12.

Facilities Changes

FM actions

8 *WICT-FM Jacksonville, Fla.—Granied CP 10
make changes in ant. sys.. change TL 400 fi. N of
Hogan County Road and Old County Road Intersec-
tion, Jacksonville. change type ant. and TPO
(BPED-800610AG). Action Dec. 10.

B *WCYC(FM) Chicago—Returned application for
CP to increase power of noncommercial educational
Class D FM station as unacceptable for filing
(ARN-791231BC). Action Dec. 10.

& *WCRP(FM) Guayama, PR.—Graated mod of CP
to make changes in ant. sys.. change TL to 2 miles SE
of Cerro La Santo, 2.3 miles SW of La Plaza. near La
Plaza, PR.; decrease ERP 1o 27 kw, increase ant. height
1.890 fi. and change TPO (BMPED-800630A0). Ac-

tion Dec. 11.

VHF applications

m Redstone, Colo.—Roaring Fork TV Association re-
quests CP for new VHF TV translator station on ch. 7

(TPO: 10 w. HAAT: 35 ft.) to rebroadcast indirectly
KRMA-TV Denver. Colo. Ann. Dec. 23.

Translators

® Bozeman, Mont. —Harriscope Broadcasting Corp.
requests CP for new VHF TV translator station on ch,
9 (TPO: 1 w, HAAT: 25 ft.) to rebroadcast indirectly
KULR-TV Billings, Mont. Ann. Dec. 23,

Satellites

Applications

® Vern's TV and Radio Inc. for Limon, Colo. (4.6m;
S-A; E2791).

® Hi-Net Communications Inc. for Jones, Miss. (Sm;
AFC; E2795).

® Hi-Net Communications Inc. for North Miami, Fla.
(5.6m; Gardiner Comm.; E2796).

® Hi-Net Communications Inc. for San Jose, Calif.
(Sm; AFC; E2797).

m Hi-Net Communications Inc. for New Orleans (Smy,
AFC, E2798).

® Hi-Net Communications Inc. for Denver (4.6m; S-
A, E2799).

® Hi-Net Communications Inc. for Fort Myers, Fla.
(5.6m; Gardiner Comm.; E2800).

Grants

® Western Union for Bren Mar, Va, (E2445).

& [TT Telecommunications Corp. for Raleigh, N.C.
(E2507).

® Spanish International for Little Falls, N.J. (E2548).

® Storer Broadcasting Co. for Springfield, Va.
(E2564).

m Coleville TV (able Co. for Chewalah., Wash,
(E2658).

® Teleprompter Corp. for Duluth, Minn. (E2668).

®m Video Vision Inc. for Lancaster. S.C. (E2669).

m Television Enterprises Inc. for Eden, Tex. (E2674).
® TV Transmission Inc. for David City, Neb.

8 Cablevision of Lincoln County, for Alto, N.M.
(MNO0056) new system.
o Cablevision, for
(MNOO056) new system.
® Miami County Communications Inc., for Tipp and
Monroe, both Ohio (OH0832-3) new system.

@ The Communications Group Oregon Ltd.,
Gresham, Ore. (OR0240) new system.

8 Grenada Video Inc., for Grenada, Miss. (MS0032)
add signal.

A Cablevision of Lincoln county Co.. for Captain,
N.M. (MN0055) new system.

m Midcontinent Cable Systems Co.. for Sharwin Es-
tates, S.D. (SDO052} new system.

8 Global Cable TV lInc.,
(NY0730) add signals.

& Padre Island Cable TV Inc., for Port Aransas Dis-
trict, Tex. (TX0723) new system.

® Warner Amex Cable Communications of St. Louis
Inc., for Brentwood and Olivette, both Missouri

Mescalero Apache, N.M.

for Lancaster, N.Y.

Summary of

broadcasting

|

FCC tabulations as of Oct. 31, 1980

On air
Licensed STA”
Commercial AM 4567 3
Commercial FM 3.262 2
Educational FM 1.082 —
Tolal Radio 8811 5
Commercial TV
VHF 517 1
UHF 231
Educational TV — -
UHF 100 1
Total TV 155 2
FM Translators 1.003 4
TV Translators 339 ~
UHF
VHF 2567 -

"Special temporary authorization

CP's CPs
on Total not Tatal
air on air on air authonzed™”
2 4572 118 4690
1 3285 141 3.406
2 1.084 74 1.158
5 8921 333 9.254
0 518 9 527
231 90 321
4 105 7 12
5 162 15 177
9 10186 121 1.137
- 339 184 523
- 2567 259 2.828

“tnciudes off-air icenses
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(MQ0238-9) new systems.

® Grenada Video Inc., for Grenada, Miss. (MS0106)
add signal.

m Willow TV Cable Co., for Willow Springs, Mo.
(MO0051) new system.

® Community Tele-Communications [nc. for South
Coffeyville, Okla. {OK0209) new system.

B Satellite Communications Services Inc. for Peabody,
Kan. (KS0257) new system.

® Blueridge Cable TV Inc. for Monroe, Pa. (PA1654)
add signal.

® Columbus TV Cable Corp. for New Hope, Miss.
(MS0160) new system.

& Bfueridge Cable TV Inc. for Noxen. Pa. (PA1653)
add signal.

& Community Cable Services Inc. for Logan, Ohio
(OH0027) add signal.

® Southwestern Satellite Inc.
(TX0722) new system.

® Coulee Cable TV for Nespelem and Elmer City,
both Washington (WA0247.032) new system.

m Huron Cablevision for Verona, Mich. (MI10462)
new system.

for Harris, Tex.

® Cablevision Lincoln County Co. for Ruidoso,
Ruidoso Downs and Lincoln, all New Mexico
(NM0018.32.1) add signal.

® Marion Cablevision Inc. for Marion, Ill. (IL0424)
new system.

® Pendieton Community TV Systems for Umatilla In-
dian. Ore. (OR0237) new systent.

8 Southeastern Cablevision for Trainer, Pa. (PA1710)
add signal.

® Peoples Cable Co. for Fairport, N.Y. (NY0887) new
system.

Call Letters

Applications

Call Sought by
New AM

WANC Aberdeen Broadcasters Inc., Aberdeen, N.C
New FM's

KAAT California Sierra Corp., Oaknurst. Calif

WNKJ Pennyrile Christian Community Inc.,
Hopkinsvitle, Ky.
KHBQ Canyon Broadcasting Co., Canyon, Tex
Existing AM's
WKZX WAGM Presque Isle, Me
KEWI KGMO Cape Girardeau, Mo
KORM KDQQ Albuguerque, N.M
Existing FM’s
WQOMF WQHI Jeffersonville, Ind
WEMI WKDJ Winchester. Ky,
WOzl WELF Presque Isle. Me
KGMO KGMO-FM Cape Grardeau. Mo
WCDK WRCS-FM Ahoskie, N.C
WJIYN WKQB Nashville
Existing TV's
WIHT WRHT Ann Arbar Mich
WPBY-TV WMUL-TV Huntington. Wia
Grants
Call Assigned to
New AM
KRRP James G. Bethasd, Coushatta. La
New FM'’s
<DKS Benton Broadcasting Corp. Benton, La
KPSM tMulti-Media Ministues [ne., Brownwood, Tex
New TV’s
WEMI Hess Broadcasting Corp.. Mobile. Ala
“KLPA Louisiana Educational Television Authonty,
Alexandra. La
Existing AM's
WDLF WKKX Deland, Fla
WXVO WETO Deland. Fia
Existing FM’s
YWAN WTRF Wheeling, Wva



_lassified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Handsome paying sales manager's job for you if you
can produce. Money and compensation are not a prob-
lem at our number 1 AOR station if you understand
bottom line. Need terrific sales manager who can lead
our 5 person sales staff by example. Programing and
promotion have made us leader in market. Box P-150

Station manager needed for smail market AM/FM in
fast growing part of Florida. $15,000 plus incentives.
Programming and sales experience a must. immedi-
ate opening. Send detailed resume to Roger Ball, PO.
Box 2440, Vero Beach, FL 32960. No phone calls.

Sales Manager —Top 50 market, only country station
on the AM dial must be able to teach, train & motivate
sales staff. Person choosen will be given his own
strong list. Contact George Geib, GM. WOKO, 12 Col-
vin Avenue, Albany, NY 518 —443-1460.

Sales Manager Position worth over $20,000. One of
America loveliest areas Napa Valley California 45
miles from San Francisco. Perfect climate. Sunshine
320 days a year. Market size 150,000. Write George
Carl, PO Box 2250, Napa CA 94558,

Program Director. Chief station programing officer
for 100,000 watt NPR affiliate. Establishes program-
ming goals, budget, policies and schedules. Coordi-
nates all programming with NPR and other program
sources. Maintains community contacts and consults
with CAB. Supervises Traffic Manager and assures
station programing adheres to FCC rules and Federal
copyright laws. BA/BS required; 5 yrs. Mgt. exp.; 2 yrs
Public Radio preferred. Salary negotiable, $14,500
min.; Deadline; Jan. 23; Contact: Search Committee,
WUFT-FM; College of Journalism and Communica-
tions, Gainesville, FL 32611, Resume and 3 letters of
recommendation required. Women and Mincrities en-
couraged.

Can you do it? Prove it and make yourseif eligible
for a new sales managers position with our young ag-
gressive chain of stations. New AOR FM formatted sta-
tion with state of the art equipment. Programming and
promotional budget top shelf. All sales tools and
beautiful compensation package will be given to per-
son chosen to lead new sales staff. Send resume and
salary requirements first letter. Box A-51.

Station Manager. Rapidly growing, well established
broadcast group seeking a station manager for one of
its properties. We are seeking a male or female who is
bright, mature and inquisitive. He or she will be knowi-
edgeable in sales, programming and be aware of FCC
rules and regulations. He or she will also be the type of
person who makes things happen. If you are this type
of person, we will provide you with a well established
slot to manage, an excellent income, great company
benefits, including stock ownership at no cost to you
and the opportunity to grow as quickly as you wish.
This station is located in a new facility in the South. We
also have an opening for a sales manager at another of
our stations. Please send a resume to Box A-69.

AM-FM GM opening. Good opportunity for general
manager to operate an AM-FM combination in a sig-
nificant midwestern market. Good background in
Sales preferred. Previous top management experience
a plus but not essential. Good pay and excellent op-
portunity for advancement with growing broadcasting
company. An equal opportunity employer. M/F Send
full resume to Box A-78.

HELP WANTED SALES

Michigan resort area powerhouse needs three addi-
tional salespeople, each capable of billing over $150,-
000 per year. Great opportunity to grow with estab-
lished market leader EQOE Respond immediately to
Box P-173.

Outstanding opportunity in aggressive growing
West Coast medium market. Need accomplished
Sales Account Executive with play by play and sports
news capability. Great compensation package. High
rated AM/FM combination. Call Jim Magnuson at
503—364-8433 for full details.

New Jersey Powerhouse, WKXW, Trenton, 50 kw
Adult Contemporary FM, 5 kw Aduit Standards AM.
Super career opportunity to advance, learn and make
good money. Call Bill Musser, GM, 609—882-8471.
EQE M/F

Excelient opportunity for persons with successful
sales experience to grow with major market radio sta-
tion. Great Southeast location. Send resume to: Sales
Manager, PO. Box 9466, Charlotte, NC 28299. EOE.

Sales Manager for a fast growing small market sta-
tion. Write: W.S. Hearst, WWCH, Box 391, Clarion, PA.
16214,

Take charge Sales Manager needed for major
Southeast station. Excellent opportunity for well ex-
perienced sales management expert. Excellent base,
incentives and fringe benefits. Send complete resume
immediately. EOE. Box A-63.

General Manager for dynamic Spanish language
station in major western city. Must be strong in both
sefling and administration. Send resume to Western
Radio Recruiters, 2425 Alamo S.E., Albuguerque, NM
871086.

Manager for 20 Kw N/C FM, the principal classical
station serving Charlotte, NC. Experienced program-
mer and fund-raiser compatible with small-college at-
mosphere. Duties include supervision of operation,
three fulf-time staff, several paid student announcers;
fund-raising and promotion; budget and accounting.
Knowledge of CPB/NPR preferred. Salary negotiable,
excellent benefits. Send resume and references to
Director of Communications, Davidson College,
Davidson NC 28036. EEO.

Key positions open within our organization for ag-
gressive and productive personnel. Experience and
top references required. Positions available im-
mediately. South and Southwest. Call Harry Morgan
615—~049-4695 or 615—523-1616.

Experienced Manager, strong in sales, for well es-
tablished AM station located in Southern Virginia. Call
804—792-2133.

Tired of the snow? Beautiful Southeastern Coastal
City. Top 100 Market. Group Broadcaster will Jennings
train. 18K-30K first year. Dynamic opportunity leading
to management. Box A-93.

Account Executive. KRDR-AM, highly successful
suburban community station licensed to Gresham, OR
(Portland market). One position open for local retail
salesperson. 2-3 years experience required. Liberal
commission structure. Fastest growing market in the
state. Opportunities for advancement within a 5-sta-
tion Northwest radio chain. Call or send resume to
Charles W. Banta, Community Pacific Broadcasting,
PO. Box 32, Gresham, OR 97030. 503—667-1230.
EQE.

Small market Arkansas station needs Sales Man-
ager with RAB, Welch, or Jennings training. Must be
experienced and able to lead present staff. Prefer mid-
die age family person, with southern background, will-
ing to be community involved. Position could lead to
Manager-Sales Manager with buy in opportunity.
Based on performance, first year's salary should be
between 28 and 32 thousand. Box A-77.

Minority owned broadcasting searching for edu-
cated, hard working salesperson. Opportunity in one
of the south east's fastest growing metro’s. All candi-
dates inctuding EEO candidates urged to send
resume in confidence to: Continental Broadcast Con-
sultants, 1113 Manchester Lane, Bay Village, OH
44140.

North Carolina—AM/FM looking for strong closer
with killer instinct. Must be experienced self-starter.
Active account list. Station sales up 43% in 2 years,
We want more! Box A-83.

Long Island Adult Contemporary station looking
for aggressive experienced sales people. Leadership
qualities could lead to management immediately. Top
list, excellent compensation. Resume to WGBB, 1240
Broadcast Plaza, Merrick, NY 11566. EQ.E.

Sales Manager, AM and FM southeast top 100
market. Good group benefits. Equal Opportunity
Employer. Box A-84,

Schulke Account Executive in Texas Gulf Coast
sought by expansion oriented broadcaster. In Corpus
Christi, Texas “The Place to Relax” is KITE and we're
looking for the best beautiful music radio salesperson
in America to sell it in one of the most beautiful cities
you've ever seen. !f you would enjoy starting off 1981
by selling the top rated format in the country (Schulke)
in the 13th ranked national per capita market call/
write Ron Whitlock, KITE, The 600 Bid., Corpus Christi,
TX 78473, 512—888-8555. EQE.

HELP WANTED ANNOUNCERS

WSTU-AM & WHLG-FM, Stuart, FL are seeking ex-
perienced a-nouncers well versed in air work, news
and production. Send air check and resume to Hamp
Elliott, WSTU, Stuart, FL 33494. Equal opportunity
employer.

Our midwest group needs top talent for immediate
and future openings requiring experience in one or
more of the following formats: adult contemporary,
modern country and album rock. Send tape, detailed
resume and a letter outlining your career and salary
expectations to R. B. Rogoski, 710 Hackiey Bank,
Muskegon Mall, Muskegon, Ml 43440. EOE.

Talk, Talk, Talk. We want an exciting, personable
and witty telephone talk show host. We're a top rated
major market, talk oriented station. Excellent salary,
benefits and location. Send resume. E.O E/Affirmative
Action. Box A-34.

Experienced announcer needed. Send tape and
resume to: Aaron Durham, WAKI Radio, Box 408,
McMinnville, TN 37110. EQE.

Tired of beating your head against the wall in cut-
throat markets for slave wages? Do you sound good
and do good production? Would you like some fresh
air? Production/air shift open at WADR, Utica-Rome
(Contemporary Country), starting salary $300 +
benefits. Tapes, resumes to WADR, Box 1480, Remsen,
NY 13438,

Creative, talented morning jock. Ability to draw
numbers. Great personality. Entertainer. No Jokesters.
Doug Hamilton, WAAM, 4230 Packard Road, Ann Ar-
bor, Ml 48104. Detroit Metro.

Opportunity —Morning Announcer— Experienced
only apply. You'll be part of an established number
one, two-man show. You'll do a phone show and pro-
duction. Knowledge of automation a plus. E.Q.E. Con-
tact—Tom Parker, Operations Manager, KTTR/KZNN,
PO Box 727, Rolla, MO 65401, 314-364-2525,

Suburban Washington, D.C. Adult Contemporary
seeking personality with good voice and strong pro-
duction. Tapes and Resumes to: Johnny Long, PD.,
WPRW, PO, Box 1460, Manassas VA 22110. 703—
368-3100. EOE.

Jazz News Announcer/Producer (Radic An-
nouncer 1I) WUSF Tampa, Florida. Requires High
School diploma and two years experience as radio an-
nouncer, FCC restricted permit. Salary: $10,210. Send
tape and resume by 1/22/81 to. James Lewis, Office
of Personnel Services, University of South Florida
33620. The University of South Florida is an affirma-
tive action, equal opportunity employer
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HELP WANTED ANNOUNCERS
CONTINUED

West Michigan leader (ooking for strong informative
MOR personality. Great opportunity for the right com-
municator. Tape and resume to Bill Struyk, Director of
Broadcast Operations, WOOD, 180 N. Division, Grand
Rapids, M! 49503. Equal Opportunity Employer.

Excellent position open with advancement oppor-
tunities. Fast growing exciting West Texas City ...
ideal living conditions. Top rated station ... good
equipment. EQE. Rush resume to KBAT, 3306 Andrews
Hwy, Midland, TX 79703.

KBOX, Dallas needs good dependable announcers.
Ability to get along with others and the desire to work
are the most important requirements. No superstars or
drifters desired. Please do not call. Send tapes and
resumes to Jack Weston, KBOX Radio, Dallas, TX
75238. EOE/M-F

WRGI, G93 —the station who has turned all of South-
west Florida upside down with personalities from
Green Bay, Minneapolis, and Miami markets is looking
for an air personality with heavy talk (natural humorist)
experience. You will host the all night show, bask inthe
sunshine all day and earn big bucks if we seli and you
keep the sponsors happy. The talk must be interesting,
entertaining, adult, and comprise 60% of the show,
along with adult contemporary music. Five years
minimum experience. Send audition tapes to Roger
Bald, General Manager, 950 Manatee Road, Naples, FL
33942. No phone calls. EOE.

Announcer-Sales position for Country station in
Nebraska, sign on. Good voice and experience re-
quired. Excellent opportunity and benefits, no phone
calls. Send tape and resume to: Randy Optiz, General
Manager, KODY-FM, Box 1085, North Piatte, NE
69101.

Announcer. Country music station. Also, sales open-
ing or combo announcer—sales. WMJS, Box 547,
Prince Frederick, MD 20678.

Growing company wants dependable, experienced
personality. Strong production; Mature sound. No
drifters. Send tape and resume to Post Office Box
1290, Cumberland, MD 21502.

Texas Panhandle City of 30000 seeking an-
nouncer, with strong production background. One year
experience, minimum. Send: Tape and resume to:
Brad Mink, KGRO Radio, Box 1779, Pampa, TX 79065.
Or call 806—-669-6808.

Beautiful muegic can be fun) Flagship stations of
successful midwestern group need beautiful music
personality with production abilities. Excellent pay for
the right person. Robots need not apply. Tapes and
Resumes to Paul Hemmer/Loras Sabers, KIW! Box
1280, Dubuqgue, |A 52001. Call 319—556-5494.

Attention Morning DJs. 50,000 watt adult contem-
porary WAAY radio is looking for an experienced morn-
ing DJ. If you sound adult, want to get involved in our
community, want to be promoted heavily on our TV.
station and are looking for a secure place to settie
down and grow with a progressive company, then this
is the job you've been looking for. Needed immediatety.
The first good tape gets the job. Rush tape, resume
with references to Jerry Dean, Program Director, WAAY
Radio, Box 551, Huntsville, AL 35804. We're willing to
make an investment in you.

AM Drive, production, MOR, people talking to peopie
format. 5 years commercial experience. Resume and
references. Midwest medium market. Box A-54.

AM Drive Entertainer needed for 5000 watt
regional Adult contemporary station halfway between
Pittsburgh and Cleveland in Youngstown metro. You
should be bright, humorous, professional and com-
munity oriented. Send tape, resume, references to: Joe
Taylor, General Manager, WHHH, Second National
Bank Building, Warren, OH 44481. An Equal Oppor-
tunity Employer.

Experlenced Announcer/Production combo
needed in the near future, at a personality oriented
Pop/Adult station. The area is competitive, and so is
the pay. An outdoor, mountain fover's area. EOE/MF
Send complete resume and salary requirements to
Box A-65.

WGLD, 100KW in 47th Metro needs an announcer.
Beautiful Music experience not necessary, but
talented style is. A great opportunity to join the flag-
ship of a young dynamic chain. Send tape and resume
;jFEd Owens, Box 2808, High Point, NC 27261. EQOE/

HELP WANTED TECHNICAL

Chief Engineer needed for AM/FM station in
Southern West Virginia. Experience required with DA's
automation. Salary negotiable. Send resume and
references to Box P-161.

Broadcast Systems Maintenance Engineer. 2-5
years experience professional equipment. Texas loca-
tion. Good company. Send resume and salary to Com-
munications Personnel Service, 4138 Emerson,
Dallas, TX 75205. 214-—526-2577.

Chief Engineer for growing group broadcaster To
supervise new AM/FM located in scenic Piedmont
area of North Carolina. New 25 K Sintronics transmit-
ter, Harris 9002 automation system. Should have
knowledge of FM DA, prefer ability to do some studio
work, production. For preliminary details, call 305—
628-8862.

WBT Engineer Southeast 50 kw Directional AM Sta-
tion seeks Engineer First Class license preferred.
State-of-the-art; previous experience in broadcasting
or allied fields or recent coliege graduate. Good salary
and benefits with recognized multiple ownership
broadcasting company. Send resumes to Personnel
Dept, WBT, 1 Julian Price Place, Charlotte, NC 28208.
An Equal Opportunity Employer.

WMAS looking for solid news voice to handle after-
noon drive. Upbeat delivery with personality to make
stories “come alive!” Tape and resume to Ron Russell,
101 West Street, Springfield, MA 01104,

Help Wanted: News and Sports Director. Must have
play by play football and basketball. EOE. Reply:
General Manager, KiOQ, PO. Box 1388, Bishop, CA
93514. Calls ok to 714—873-5861.

Wanted immediately: News Director, must be ex-
perienced administrator. Qualified with good news
judgment and research and investigative reporting
ability. Send tape and resume to Station Manager, Box
70, Fort Knox, KY 40121. EQOE Employer.

Immediate opening for take charge newsperson to
gather, cover and report news for aggressive local
news station. Send tape and resume to: Aaron
Durham, WAK!, Box 409, McMinnvilie, TN 37110. EOE.

Morning anchor/reporter ... for Toledo's
newsleader WOHO. We're looking for an aggressive
journalist with enough desire to work on local stories
... and enough personality to get along with people.
Send tapes and resumes to: Tom Waniewski, WOHO,
2965 Pickle Rd. Toledo, OH 43616.

Iimmediate opening. Newswriter, newscaster. Eve-
ning hours. Reporting, gathering, news announcing,
and general newsroom duties. 3 person newsroom.
Resume and tape to: John Montone, News Director,
WSUS. PO Box 102, Franklin, NJ 07416. Personal in-
terview will be required of ali final applicants. M/F
EQE.

Chief Engineer for New England 5 kw with DA
Automation, good maintenance background. Contact
ke Cohen, WCAP Lowell, MA 01852. 617 —454-0404
EQE.

Wanted Assistant Chief Engineer for growing
broadcast company. Reguired experience in handling
5 KW AM facility with additiona! background in pro-
duction and supervision of personnel. Contact:
Richard J. Fixaris, Hernstadt Broadcasting Corpora-
tion, Radio Station WKAT, 17539 Bay Road, Miami
Beach, FL 33139. 305—531-8181.

Experienced Chief Engineer wanted for 50,000
watt FM AQCR, 1,000 watt AM News-Talk. Must be
available immediately. Rush Resume to Larry Yurdin,
WTWN - WLAV, 101-C Waters Building, Grand Rapids,
MI 49503.

Chief engineer needed for two New England AM’s
located within 40 miles of each other Must have
knowledge of automation and be able to maintain
good equipment. Send resume immediately to; WIKE
Box 377, Newport, VT 05855 E.O.E.

Duluth, Minnesota AM desires local area ex-
perienced, quality conscious engineer for mainte-
nance on part-time contract basis. First Class FCC re-
quired. Contact Church Borchard, 218—728-6421.
9AM-5PM, Monday-Friday. EOE/MFE

Sharp? Capable? Want to get ahead and do
things? Come grow with us. Head our engineering
department. Midwest group, three stations, with out-
standing record and reputation. Small town living. All
replies in strictest confidence. E.O.E. Box A-82,

Chief Engineer — 1st Class ticket needed. AM direc-
tional/FM automated. Suburban Atiantic City location.
call 609--399-1555 Jack Ryan. Send resume WSLT/
WIBG, 957 Asbury Ave, Ocean City, NJ 08226,

HELP WANTED NEWS

One P.B.P. person for class A Minor League Team in
N.C. Send tapes and resume to the attention of Mr.
Howard Wilcox, PO. Box 2128, Durham, NC 27702.

Experienced news broadcasters for medium
market station with heavy news commitment. Strong
on-air ability is a must. Male/Female. EOE. Minimum 2
years experience. Nice location in Pennsylvania. Box
M-177.

Creative person with at least 3-years experience.
Must be able to write conversational news and deliver
itin a person-to-person manner. Excellent opportunity
to join top notch air staff at a Capital Cities station.
Send tape and resume to Henry Brach, News Director,
WKBW Radio, 695 Delaware Avenue, Buffalo, NY
14209. An Equal Opportunity Employer.

Experienced News Director for Western
Michigan's only full time News-Talk operation.
Dynamic, programming oriented news heavy. Must be
skilled at integrating news with conversational talk.
Production skills a must—on air skills not essential.
Call Larry Yurdin WTWN, Grand Rapids 616 —
456-5461.

Newscaster needed by major Orlando radio station.
News background with strong air voice essential.
Send resume, salary requirements and tapes to News
Director, WDBO, PO Box 158, Orlando, FL 32802. We
offer liberai company benefits, and we are an equal
opportunity employer.

KBOX, Dallas sirong morming Drive Anchor. Must
have excellent air sound and writing skills to match.
Be street wise. Send Tape & Resume to Dave O’'Brien,
KBOX, 9900 McCree, Dallas, TX 75238. EOE.

Newsperaon needed immediately to gather, write
and air local news for country music station in
Delaware. Call 302—422-7575. EOE.

Exciting AM/FM operation in Fresno California is
looking for creative Maie/Female News Director. Must
have the ability to write and deliver interesting digest
news. Send tape/resume to Sean O'Callaghan, KARM/
KFIG radio, PO. Box 4265, Fresno, CA. Equal Oppor-
tunity Employer, M/F

Wanted, Newsperson, Experience necessary,
must be aggressive and should have production
abilities. Salary open with good benefits. Send tape
and resume to Fred Caso, News Director, 2692 Staley
Road, Grand Island, NY 14072.

Mid-Atlantic station looking for experienced dedi-
cated news director. Emphasis on gathering, writing,
and producing local newscasts. Good salary and
benefits, excellent focation. Small market but we re-
quire absolute professionalism. EOE Resume, writing
samples, and salary requirements to Box A-89.

WFMB/WCVS needs energetic, quality newsper-
son for our hard-working capitol city staff. Must be ex-
perienced in gathering, writing, editing and delivery,
Tapes and resumes to: Greg Thomas, PO Box 2983,
Springfield, IL 62708. EQE/ME

Detroit Suburban statlon has immediate opening
for experienced afternoon anchor/reporter. Excellent
one-to-one communication essential. Tape/Resume to
WAAM News, 4230 Packard, Ann Arbor, Ml 48104,
EOE M/FE
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Program Director for promotionally active AOR sta-
tion near N.C. Must be strong in AOR format, abie to
supervise and train jocks, plan and execute on and off
air promotions. Can be Music Director, or Promotion
Director on the way up. EOE. Send complete qualifica-
tions, references and salary requirements to Box A-29.

Production Dlrector for 50 KW university FM in
Northeast Kentucky. Bachelors degree in broadcasting
related field required. Masters preferred. Good writing
and variety of production skills required. Must train
and supervise student interns for production and
board work. Recording music in stereo from recital hall
and on location is pricrity. Documentary, modular
features and spot production important. Air shift in
magazine or music block. Salary based on gualifica-
tions and experience. Letter of application, resume
and production samples by January 17 to Mr Larry
Netherton, General Manager, WMKY Radio, Morehead
State University, UPO Box 903, Morehead, KY 40351.
MSU is an Equal Opportunity, Affirmative Action
Employer.

Program Director: need for KNIN, Wichita Falls,
Texas. KNIN is a 10 kw Adult Contemporary station
with a heavy local news schedule. Applicant must
have prior experience in programing, production and
music. No floaters need apply. Send resume and tape
to Dick deButts, KNIN, PO. Box 787, Wichita Falls, TX
76307 or call 817—855-6924. EOE.

Major FM facility in Southern Connecticut has im-
mediate opening for creative writer—commercial
copy and station promotion. Radio copywriting ex-
perience necessary, degree and print background
helpful. Send resume and samples to Jim Morley,
WEZN, Park City Plaza, Bridgeport, CT 06604 or call
203—~366-9321.

Operations Director—A midwestern AM & FM
powerhouse in a medium market is seeking a qualified
persan to fill the Operations Director slot. Both sta-
tions are dominant in the market and need a take
charge person who is knowledgeable in organization
programming and FCC regulations, and who is able to
attract and lead air staff. This is a great job with top
pay and benefits for the right person. Equal Employ-
ment Opportunity Employer. Send complete resume
and salary history to Box P-177.

Board operators with production experience for
Southern Florida radio station. Experienced only. Send
resume, salary requirements first letter. EOE. Send to:
Vice-President, Operations, Radio Station WKAT, 1759
Bay Road, Miami, FL 33139.

SITUATIONS WANTED MANAGEMENT

Seeking General Managers position in medium/
small market. 22 years experience in broadcasting.
Cali 1—216—-826-1988.

Qualified temporary management available for in-
terim operations, startups, turnarounds. Sales and pro-
gramming expertise. Box P-166.

Successtul Manager seeks competitive challenge
in medium, large market. Able to set, reach goals for
each department. Can operate independently. Familiar
all phases. Active leader, good motivater. Turnarounds
accomplished. Wilt consider tetevision. Box P-175.

General Manager available. Documented perfor-
mance, demonstrated ability in major markets. Cur-
rently employed, and seeks change with total P and L
responsibitity. Experience in Country, AOR, Rock and
MOR. Heavy experience in programming, local and
national sales. Previous position, 50,000 country giant.
Salary commensurate with responsibility. Available on
short notice. Great references. Reply Box P-181.

Operations/programming. Ten years commercial
radio. Programming, promotions, ascertainments,
public affairs, TV/radio talk producer-host. Detailed
resume/references. Box A-19.

Fifteen year programing pro desires first General
Manager position. Excellent track record and
references. Box A-24,

‘“Super” sales and management team. Program-
ming/Operations and sales management want station
to manage and/or work to own. Resume/qualifications
available on request. Box A-79.

Winning Program wirector. 8 year PD. experience.
Presently No. 1 from 4th place. Other turnarounds in-
clude No. 1 from 11th and 1 from 4th in million market.
Also have handie on good available contemporary and
adult contemporary talent. Box A-73.

1 love radlo—experienced, bright, articulate, depen-
dable person seeking employment. | have a very good
knowledge of music. Tape and resume available. Cail
317—482-7771 after 6 PM Tom Gibson, 417% E.
Main, Lebanon, IN 46052,

Operations/Programming. Detailed ten year track
record/references. Box A-88.

Southeast pref. Florida: Manager or right hand
man for your broadcast property. Good background.
Degree. Management, programming, sales, sales
management, announcing, news, sports. Medium or
small preferred. Hard worker, quick study iooking for
long term relationship. Will make you money. Box
A-60.

General Manager: A self-starter with the ability to
set both short and long range goals and then reach
those goals. Excellent track record in sales, program-
ming and administration in major and small markets.
For a results oriented GM, write Box A-91.

Twenty-Four year old single male itching to relo-
cate to your small market operation. College degree,
plus broadcast school training, plus commercial ex-
perience. Box A-55.

Young announcer with one year experience longing
to work in Minnesota or Wisconsin. For tape and
resume, call Randy 605—845-2724.

Program/Music Director. Station and sales promo-
tions. (country). Box A-74.

SITUATIONS WANTED
ANNOUNCERS

SITUATIONS WANTED TECHNICAL

Engr 30 yrs. exp. needs PT. under S.S. also 2 yrs TV,
Phone 301--939-3414.

Sinatra/Bennett—Elvis/Beatles jock available
emphasizing 25 + demographics. Tape available is
Country Rock, because of current format. 32, 1st, 10
yrs. Comm'l radio. Box P-189.

Communication School Graduate 1st phone seek-
ing entry level position in broadcast engineering. Box
A-67.

SITUATIONS WANTED NEWS

Former Los Angeles D.J,, FD., G.M, and TV. news.
First phone. Details, salary to Box A-18.

L.A. Area—Part Time, announcing nights or
weekends. First phone. Experienced. Working days in
radio media. Write, I'll come see you. Box A-42.

Newsman seeking position on west coast. Ex-
cellent articulation, experienced. Tape, resume availa-
ble. Call 312—-345-1315 between 12 and 7 p.m.

Sportscaster/Talk Host 9 years experience, some
PBP Bill Douglas (Douglas Nagy) 313—534-0251.

The night time is the right time: Looking for evening
shift in Northeast area. AOR, Top-40, you name it.
Michael: 212—752-0764 anytime at all.

Triple Threat-—Top flight announcer, newsman,
copywriter. Can prove tall claim. Tape and resume
available: S.G. Quast, 312—-848-3314, 1952 N. Semi-
nary, Chicago, IL 60614,

Give a listen. AOR or Top-40. Will travel. Tape and
resume available. Victor Kaye, 5714 S. Taiman,
Chicago, IL 80629. 312—984-2271 or 436-3480.

Experienced announcer. Good voice. Good reader.
Cooperative, hardworking, stable. Want to move up.
Call Bob Long 414—547-0748.

The Weasel wants a job in radio. Creative, hard-work-
ing, serious, inteligent. For resume and tape call or
write Ron Wenzel (The Weasel} 15224 S, Millard Ave.,
Midiothian, IL 60445.312—371-3951.

Creative, lots of personality ready to roll! Tape and
resume available Rick Canton, 1727 W. Thorndale, 1A,
Chicago, IL 80660 or 312—728-5312 after 7 p.m.

DJ—AOR, Top 40. Tight board. Live and automation,
3rd, news, production, intern WBZ Boston. Doubie
B.A.-Government, Communications. Graduate work
Emerson Coliege. 3/4" video. References. Jeff 617 —
784-2084,

D.J. with on air experience seeks job within 150
mile radius of Buffalo, NY. AC. MOR., Top 40,
Progressive format preferred. News, Sports, Weather,
Production, Third Phone. Tim Evans 1 —716-834-2092
or 1—716—898-3355.

I’'m hungry and have a craving to rock. I'm hard work-
ing innovative and dependable. Satisfy my hunger.
Johnny Rock 312—525-4614.

Plop! Plop! Fizz! Fizz! Here comes the Wiz! Top 40
Wiz-style! If you don't call, you'll Wiz you did! Show
some Wizdom by sending for Wiz-tape and Wiz-
resume to: The Wizard, Rte. 1, Box 200, Antioch, IL
Wizcode 60002; Wiz connection 312—395-2605.

Black, male announcer excelient educational back-
ground 3rd good delivery will go anywhere 312—
477-2318 Doni Reed, 558 West Aldine, Chicago, il
60657,

Seek news or sports position at your station. 5 1/2
years experience. Currently in Dallas-Ft. Worth market.
Box A-61.

Female 22 AOR. Dependable hard working. 3rd will
locate immediately. Tape and resume available. Carrie
Robin 312—-376-5843. Hours 2pm-8pm Monday thru
Friday. 42°* <~ Kedvale Ave. Chicago, IL 60632.

Medium market news director at Philadelphia's
number one suburban station available immediately.
Proven track record. Solid writing, reporting, and pro-
fessional delivery. Young, experienced workaholic
offering lots of tape, digging, and a genuine commit-
ment. Leo 215—542-9062.

Seven year radio female news veteran seeks “on
air” announcer/news anchor gig in Atlanta only Tape,
resume, references available upon request. Box A-58.

Sportscaster, ten years experience, large market
news/sports director, PBP Dave Ochs, 75 South In-
galls, Lakewood, CO 80226. 303—237-6764.

Female Radio Anchor/Reporter seeking full-time
news gig in Wash,, D.C. area only. Afternoons prefer-
red. Tape, resume, references available. Box A-64.

Good voice, appearance, degree looking for
airshift in news, sports, some experience. Joel Stern
516—869-8076 57 Cricket Drive, Roslyn, NY 11576.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Experienced MD, top 50 market, looking for program
director position in medium market or music director
in farger market. Experience in contemporary, MOR,
and adult contemporary formats. Prefer Southeast but
will consider others. Box A-13.

Program Director/Operations Manager available.
Extensive experience, including motivation, adminis-
tration, planning and marketing. Good references and
ratings. Profit oriented. Looking for a long term dedica-
tion. Box A-35.

You want good “sound” production, dependable
worker, not afraid to learn more? I'm the one. 1 —212 —
735-7805.

Young, experienced programmer, on air at legend-
ary AC wants return to medium AC or country pro-
gramming, Arbitron, research, promotions, excelient
references, reasonable price. 602—779-2631 morn-
ings.

Hello Out There! Need a highly experienced pd/om,
air personality, crack copywriter, top notch production
and first phone who will tear your competition to
shreads and get you your market doliars? The number
to call is not BR549, It's 512—222-2886. Oh! One
thing more. ... I'm affrrdahiel

Nostalgia-Bound? Let knowledgeable radio vet
producerhast your big band, OTR music/talk show!
Box A-85.
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TELEVISION

HELP WANTED MANAGEMENT

Business Manager —Challenging position available
as part of the management team with TV/AM/FM
operation in the Southeast. Accounting degree with
broadcasting experience required. Management skills
a must. Send resume with salary requirements to Box
P-123.

Development Directar: Supervisory responsibility
for auction and membership staff, goals, budget;
direct responsibility for local underwriting; coordinate
all with radio co-licensee. Three-year minimum fund-
raising experience, preferably in PTV. Salary $20,000
up. Call or send resume to Stephen M. Steck, Presi-
dent, WMFE-TV, 11510 East Colonial Drive, Orlando,
FL 32817 305—273-2300. Equal Opportunity
Employer.

News Director. Control news and public affairs pro-
gramming with budgetary and content responsibilities
for Public TV station. Provide leadership to full-time
staff and instruct students in production of daily news
show. BA required, MA preferred. 5 yrs. Broadcast
Journalism experience, including management. High
ethical standards. Salary negotiable. Contact: Rich
Lehner, WUFT, Univ. of FL, Gainesville, FL 32611,
904—-392-5551.

National Sales Manager—Top 75 CBS affiliate,
group owned TV station seeking an individual with a
minimum of 2-3 years successful local or national TV
sales experience. Previous management experience.
Equal opportunity employer. Send resume to Box A-76.

HELP WANTED SALES

Resumes being accepted for Studio Supervisor
position at UHF Independent in Southwest. Heavy on
maintenance and 1st phone required. Excelient place
to work. Reply to Box P-178.

Chief Engineer Wanted —well equipped new sun-
belt television station with all new equipment seeks
chief who is strong in UHF and video maintenance.
Contact Box P-162.

Electronic Maintenance Engineer and studio
engineers, First phone license. Experience preferred
but not necessary. Major market in the N.E, openings
to be filled early 1981. We are an Equal Employment
opportunity Employer. Resume to Box P-186

Professional Sales Person needed to take over
established account list. One to two years of television
sales experience reguired. Must be well versed in all
facets of local direct and agency selling. Tremendous
opportunity for growth and advancement within this
group owned VHF ABC affiliate. Contact or send
resume to Eric Zitron, WXEX, TV. PO Box 888, Rich-
mond VA 23207. Equal Opportunity Employer.

AE position open—Jan. Looking for inteiligent, moti-
vated person, who has been buying or selting TV time.
Around $25 M ist yr Midwest—Top 100. EOE. Box
A-75.

Local Account Executive, Top 20 Sun Belt Market,
established list. Min. 1 year experience in Media
Sales. Send resume to Box A-80.

Account Executive wanted for expanding CBS
affiliate. Excellent benefits. If you are an enthusiastic,
go-getter interested in helping others succeed in busi-
ness, send resume to Bob Bradley, General Sales Man-
ager, KCOY-TV 12, 1503 N. McClelland St, Santa
Maria, CA 93454. EOE/AA.

HELP WANTED ANNOUNCERS
Play-py-Play and Cotor Announcer to do major
league baseball. Must have previous radio and/or TV
major or minor league experience. Send resume. All
inquiries will be handled in a confidential manner.
Equal Opportunity Employer. Box A-87.

HELP WANTED TECHNICAL

Operating Engineer. 1st phone required. Experience
in video tape editing, master control operations, pro-
duction and studio support. Contact Chief Engineer
KAMR-TV, Box 751, Amariilo, TX 79189. 806—
383-3321. EQE.

Transmitter Englneer. Minimum two years ex-
perience with TV transmitters. Minimum of two years
formal training in digital, microprocessors and basic
programming. Position involves maintaining and
repairing TT50 FH, earth station up link/down link,
remote control equipment and ancillary equipment.
$18,250 to $22,500 depending on experience. Equal
Opportunity Employer. KPTV PO. Box 3401, Portiand,
OR 97208 503—222-9921.

TV Broadcasting englneer: Experience in mainte-
nance of UHF transmitter and Ampex VTR, salary
negotiable. Send resume to Director of Engineering,
WKPC-TV, PO. Box 1515, Louisville, KY 40201.

Maintenance Technician. Excellent opportunity for
experienced person to work with large progressive
group owned station. Advancement possibilities.
Good state of the art equipment. Starting salary range
$20 to $24K. Write or call Arthur Bone, B.P Engineer-
ing, WPRI TV, 25 Catamore Boulevard, East Provi-
dence, Rl 02914. Telephone number 401 —438-7200.
An E.OE.

Southern California Opportunity —Experienced
videotape maintenance engineer for rapidly expand-
ing successful postproduction facility Knowledge of
2" Quad, 1" VTR's, and CMX editing systems required.
Salary negotiable. Send resume or call Dick Wellman,
the Post Group, 6335 Homewood Avenue, Hollywood,
CA 90028, 213—462-2300

Production enginfeer for expanding sunbelt produc-
tion house. Technical and operating familiarity with
current production and post-production equipment
important. System design experience useful. Send
resume, objectives and salary requirements to Box
643, Birmingham, AL 35201.

Beautiful VHF station in Nevada has immediate
openings for assistant chief engineer and qualified
ENG maintenance man. Submit resume and
references to: Director/Engineering, Donrey Media
Group, POB 550, Las Vegas, NV 89101 or phone
702 -—383-0245. An equal opportunity employer.

Maintenance Engineer—Rocky Mountain area.
Familiar with studio and transmitter maintenance.
First phone. Contact Ken Renfrow, KOAA-TV, 2200 7th
Ave. Puebio, CO. 303—544-5782.

ENG Maintainence Engineer, to repair and service
Electronic News Gathering equipment, editors and
receive “live” microwave feeds. Must have mainte-
nance experience and 1st or 2nd class FCC license.
Major Market EEQ employer. Box A-8.

Operations and Maintenance positions open at
network affiliate VHF in Miami, FL. Top equipment, top
company, top benefits. Positions require experience
with state-of-the-art broadcasting equipment: Ampex
VPR, AVR & ACR, vital, CDL, Norelco, Ikegami, Sony,
Adda. License preferred. Resumes to Tom Weems,
Director of Engineering, WPLG-TV, 3900 Biscayne
Blvd., Miamij FL 33137 FNOFia4 Employer.

WTOV-TV has an opening for a television mainte-
nance engineer, Studio, ENG, Transmitter maintenance
experience preferred. Applicant must hoid a valid first-
class Radio-Telephone License. Send resume and sal-
ary requirement to: Chief Engineer, WTOV-TV, Box
9999, Steubenville, OH 43952. An equal opportunity
employer.

Chief Engineer for KQCD-TV, Meyer Broadcasting
Company, Dickinson, North Dakota. Seeking individual
with a First Class FCC License and at least 3 years
operating experience. Responsible for all technical
operations of studio, transmitter, microwave and
department budgets. An Equal Opportunity Employer.
Send resume to: Steve Skjelvik, Station Manager,
KQCD-TV, Box 1577, Dickinson, ND 58601.

Maintenance Technician: Immediate opening.
Maintenance technician for Upstate N.Y. Independant
UHF Must be a self-starter with strong maintenance
background. Career opportunity with company paid
benefits. Send resume to Chief Engineer, WUHF-TV,
360 East Avenue, Rochester, NY 14604. An Equal Op-
portunity Employer.

Chief Englneer for Chicago UH.F Experienced with
administration, maintenance, and design background.
E.O.E. Submit resume, references, and salary history
to: Personnel, WCFC-TV, Christian Communications,
Inc., 20 North Wacker Drive, Chicago, IL 60606.

Technical Operations Coordinators. KPTS, a PBS
Affiliate, seeks qualified personnel to assume leader-
ship positions in master control and transmitter areas.
First Class Radiotelephone license required. Minimum
two years experience. $16,000-$22,600. Applications
accepted until January 16, 1981. Send resume: Direc-
tor of Administration, KPTS, 320 W. 21st St, Wichita,
KS 67213. EEOC-AA employer.

Electronic Technician (Three Positions). Duties:
Electronics technician will be responsible for the
maintenance—under the supervision of the Chief of
Maintenance—of all electronics or mechanical equip-
ment owned by KIMO. In addition he/she may be re-
quired to repair or maintain the physical facilities at
KIMO. This includes but is not limited to: plumbing,
painting, carpentry, and set construction. He/she may
be required to perform other duties as assigned by the
Chief Engineer. Qualifications: Must have a First Class
Radio-Telephone License and be experienced in the
maintenance of complex electronics and electro-
mechanical equipment. Experience with the specific
equipment around and used at KIMO is desired but
not required. Must be able to lift and carry 130 Ibs. a
distance of 200 feet. Must have normal hearing and
color vision with vision correctable to 20-30. Must be
able to operate a motor vehicle and be insurable.
Hours: May be reguired to work at any time of the day,
on weekends, or holidays. May be required to work ex-
tensive overtime. Normaliy, assigned a specific shift.
Applications accepted until January 31, 1881. Send
applications to: KIMO Television, 2700 East Tudor
Road, Anchorage AK 99507, Attn: Chief Engineer
KIMO Television is an Equal Opportunity Employer
and encourages minority and women applicants to
apply.

Studio Engineer. Job requires a First Class FCC
license. Experience with ampex and RCA Video tape
machines ... knowledge in maintenance repair a must.
Southeast, middle market region. EOE. Box A-57.

Operations Engineer: Master control operations.
FCC First Class License required. Training and ex-
perience desired. Good pay and benefits. Call or send
resume to Lee Watkins, WMFE-TV, 11510 East Col-
onial Drive, Orlando, FL 32817. 305-—-273-2300.
Equal Opportunity Empioyer.

CMX Editor. Phoenix Video Center, an Arizona based
electronic editing facility seeks 340 CMX editor wish-
ing to retocate. 602 —263-8866.

Maintenance Engineer—To maintain broadcast
television equipment in Seattle production/post-pro-
duction facility. Contact Sterling Davis, 206—
623-5934.

Engineering-Television Technician—A minimum
of 2-5 years experience preferred in studio broadcast-
ing and an FCC 1st Class license is required. The ideal
candidate should have a background in electronics as
well as strength in maintenance. RKO offers a liberal
compensation package. For prompt consideration, for-
ward your resume, including salary requirements, to
Personne! Department, WNAC-TV Boston. A CBS
Affiliate. RKO General Building. Government Center-
Boston, MA 02114, An Equal Opportunity EmployerM/
F/H/Vets.

Hollywood production company needs a Field/
Studio engineer. Responsibility includes operation
and maintenance of state of the art Eng. equipment
and multi source editing from 3/4" to 1" using TBC's.
Good opportunity to grow with small company known
for quality work, Benefits and good starting salary.
Rush resume to Group Visionary Productions, 10850
Riverside Drive, Suite 203, North Hollywood, CA
91602.

Studio Englneer: Great opportunity for advance-
ment as Assistant Chief Engineer. Do the job and be-
come Chief in less than a year. We offer great sunbelt
iiving and the challenge of a rapidly growing station.
Experience in studio maintenance and planning es-
sential. Apply Box A-86.

HELP WANTED NEWS

News Director. We are seeking an outstanding per-
son to direct a staff of 20 producing four daily
newscasts and a monthly magazine. We are group
owned and number one in the ratings. A solid back-
ground in news and management is essential. EOE.
Resume and salary requirement to Box P-172.
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HELP WANTED NEWS
CONTINUED

Anchor-Producer. Need experienced broadcaster
for 10 p.m. newscast. Well rounded background re-
quired. Send resume and tape to: Graham Smith,
News Director, KATC, PO Box 3347, Lafayette, LA
70502. Equal Opportunity Employer.

Producer for expanding news operation in a
challenging Top 70 Midwest market. Excellent oppor-
tunity for an assistant seeking number one spot. EQE.
Resume and salary requirement to Box P-159.

Reporter willing to do own shooting. $3500. Previous
applicants need not apply. Send video tape with first
jetter to Jon Janes, KAAL Television, Austin, MN
553912, EQE.

Anchor/Reporter, for Midwest group owned network
affiliate. EOE. Resume and salary requirement to Box
P-170.

TV news reporter with weathercasting experience.
Looking for qualified reporter with 1-2 years current
experience as field reporter, writer, ENG,, plus on-air
capability for medium-sized midwestern market. Must
have B.A. in broadcast communications or related de-
gree. Salary $14,000 plus. E.O.E/AE. Before January
10, 1980. Send complete and current resume to Box
A-5.

Medical Reporter, health news leader in top market
needs reporter to specialize in health/science field.
Only aggressive, enthusiastic medical reporters need
apply. Please send resumes to Box A-15.

Sports Director. Must be bright personable and ar-
ticulate. Minimum two years commercial TV ex-
perience. Aggressive CBS, Corinthian owned affiliate.
Tape and resume o Robert Allen, News Director, KOTV,
PO Box 6, Tulsa, OK 74101, Equal opportunity
employer M/F

Photographer. We're expanding, and we need an ex-
perienced ENG photographer who can tell a story with
pictures. We're beautifully equipped, and need a “pro”
to join 7 other fuli-time photographer/editors.
Minimum 1 year commercial TV Photographer ex-
perience. Tape and resume to: Steve Schroeder, Chief
Photographer, KOTV, PO. Box 6, Tulsa, OK 74101. EOE/
ME

News Producer: Minimum one year broadcast news
experience. Must be able to produce highly visual,
fast-paced newscast. Send resume, writing samples,
tape to: Steven D. Hammel, News Director, WHTM-TV,
PO Box 2775, Harrisburg, PA 17105, WHTM-TV is an
Equal Opportunity Employer M/E

News Director/Reporter needed for network-affili-
ate in Northern New England. We're looking for some-
one who can handle the daily assigning, producing,
and reporting of stories. On-air work part of the job.
Our department is a group of hard-working, growing
professionals. If you are, 100, we're interested. Send
tape and resume to.Operations Manager, WNNE-TV,
Box 908, White River Jct, VT 05001. This is not an en-
try-level job! M/F EEO.

Small Midwest ABC affiliate looking for reporter/
photographer with potential for anchoring early morn-
ing casts. Must be aggressive self-starter Box P-164,

Accepting applications for experienced reporters
who are energetic and creative. Mail cassette and
resume to Gary Long, RO. Box 748, Little Rock, AR
72203. An Equal Opportunity Employer. Male and
female.

Anchkor/Reporter —need additional anchor/reporter,
preferably with ENG, on-air experience. Send resume/
tape to: Doug Grimm, General Manager, WMBB-TV,
Box 1340, Panama City, FL 32401. EQE.

Reporter/anchor. if you can do stories that our
viewers will still be talking about the next day, and
have tape samples to prove it ... and if you're a good,
but-not-yet-great anchor, who wants to tackle a week-
end air shift, then write News Director, WEEK-TV, 2907
Springfield Road, East Peoria, IL 61611. No phone
calls, please.

Producer for aggressive midwest net affiliate to han-
dle both early and late newscasts. Must know news
and how to use television. Resume and salary require-
ments to Ken Keiler, ND, WHBF-TV Telco Bidg., Rock
Island, IL 61201,

News anchors: For WLEX-TV, Lexington, Ky—the
85th market. Action News format. Top equipment, in-
cluding “live". An excellent professional opportunity
with stable, locally-owned NBC affiliate, Anchor ex-
perience required. Vitality essential. Smaller market
comers encouraged to apply. Send tape and resume
immediately to: John Duvall, WLEX-TV, PO. Box 1457,
Lexington, KY 40531. An EOE employer. Female appli-
cants urged to apply.

Reporter. We're expanding, and we need someone
who can humanize news stories, do extensive live re-
porting, and who wants to grow with a Corinthian-
owned, CBS Affiliate. Minimum 1 year commercial TV
News reporting experience Tape and resume to:
Robert Allen, News Director, KOTV, PO. Box 6, Tuisa,
OK 74101, EOE M/E

TV News Director. Excellent opportunity with grow-
ing communications company. We're looking for a per-
son with a good background in news, ability to deal
effectively with people and a desire to grow with our
company. Managerial ability and potential primary, on-
air skills secondary. An equal opportunity employer, M/
F Send resume to Box A-50.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Director/Newscasts: We're locking for leadership
skills along with the ability to direct a top-rated news
show. You'll switch on a Grass Valley E-Mem 1600
board with live on-location feeds, Vidifont, and plenty
of action. Experience, enthusiasm, and talent are a
must in this Southeast medium market network affili-
ate. EOE. Box P-183.

Self-atarter wanted as Promotion Assistant in ex-
panding Top 70 Midwestern market. Production back-
ground preferred, writing and lay-out experience
helpful. EEO Employer. Send resume to: Box A-27.

Production Assistant: Small midwest station iook-
ing for a creative person who can shoot, edit, and
switch, EQOE. Box A-38.

Development Director for Indiana University Public
radio and television stations. Design and administer
fund drive, underwriting, membership, audience
research, and grant-writing activities. Salary $20.-
000-22,000. For information and job description, con-
tact Herbert Seltz, Radio-TV Building, Indiana Univer-
sity, Bloomington, IN 47405. Deadline January 23,
1981.

TV Director Major market PTV VHF in Pacific North-
west seeks creative professional to plan, stage and
post produce programs for local, regicnal and national
release. Minimum qualifications BA or equivalent ex-
perience in broadcasting, demonstrated ability direct-
ing music, drama, interview, paneis, news. Three years’
experience full time television director with verifiable
credits. $14,724-$21,048 plus:liberal benefits.
Deadline January 23, 1981. Resume and cassette to
Selection Committee 81-P-2E c/o Fujita, KCTS/9,
4045 Brooklyn Ave. NE, Seattle, WA 98105 AA/EQE
Women and Minorities encouraged to apply.

rromotion Manager: Hands-on experience required
in all aspects of TV promotion: On-air news/program-
ming, print, radio, media, budgets. 3/4" editing highly
desirable. Send resume/tape to Anne Coleman, WAVE-
TV, PO Rax 32970, Louisville. KY 40232. EOE.

WPLu, miami, A Post Newsweek Station, is seeking
an experienced Producer/Director. Applicants shouid
have a minimum of three (3) years commercial televi-
sion experience with an emphasis on news. Duties in-
clude local news/weather/sportscasts, public affairs,
public service, promotion, and speciai projects. Con-
tact: Linda DesMarais, Program Manager, 3300 Bis-
cayne Blvd, Miamj, FL 33137. An Equal Opportunity
Employer. .

Senior Producer/Director, Albany area, New York
State. PTV Station seeks creative, experienced in-
dividual with national credits to play key tole in
developing quality local, regional, and national pro-
ductions. Excellent benefits, including dental plan.
Send resume by February 15th to: Personnet,
WMHT-TV, Box 17, Schenectady, NY 12301. EQE.

Graphic Designer, WPLG—10 Miami, Post
Newsweek Station. Position immediately available for
experienced Graphic Designer/illustrator with full
range of design production skills. Design Manager,
WPLG TV, 3900 Biscayne Bivd. Miami 33137 305—
576-1010. An Equal Opportunity Employer.

Producer-Nova. NOVA, PBS’ science documentary
series, seeks an experienced Producer/Writer/Director
for a six month project contract. Knowledge of state of
the art electronic field production technigques and
computorized 1" video editing an absolute must. Posi-
tion will require working out of Boston office to
research, write, produce, and direct one hour science
documentary. Requires 2-5 years experience produc-
ing documentaries and a demonstrated interest in sci-
ence and allied fields. Send resume and tape to: Per-
sonnel Department (A-74), WGBH-TV, 125 Western
Avenue, Boston, MA 02134. Deadline: February 2,
1981.

Director of Operations—Programming. Prefer
Production background and Programming experience.
Must be responsible for film buying and scheduling,
license renewals, ascertainment, FCC reports. EO.E.
Resume to Bob Southard, WFRV-TV, RO. Box 1128,
Green Bay, WI 54305.

TV Assistant Director. Duties include timing, pre-
paring shot sheets and prepping cameramen from
them, organizing and conducting elements of telecine
and videotape work, and conducting occasional pro-
gram assemblies. Two years television studio or con-
trol room experience minimum. Resume to Chuck
Waggoner, KTCA(TV), 1640 Como Avenue, St. Paul,
MN 55108. An Equal Opportunity Employer.

Radio and TV Speclaiist—University of Southern
California News Service seeks strong writer with
broadcasting savvy to package academic features for
broadcast media. Degree in journalism and profes-
sional news experience desired. Salary: $18-$19K.
Send resume to Director, USC News Service, Universi-
ty of Southern California, Los Angeles, CA 90007.

Experienced videographer/editor wanted. Head
up EFP production and post production facilities at
busy PBS affiliate. Two years experience desired.
Range $9,000-$12,300. Closing date, January 186,
1981. Send resume and tape: David Owens, Produc-
tion Manager, KPTS-TV, Box 288, Wichita, KS 67201.
EEO-AA Employer.

TV Writer—international firm seeks full-time ex-
perienced writer to prepare instructional videotape
scripts on accounting, management, and business
subjects. Minimum experience: 3 years (or 20-30 TV
or film scripts). Must have demonstrable analytical
skills and above average creativity. We are an Equal
Opportunity Employer. Qualified writers only should
send resume to Box A-96.

SITUATIONS WANTED MANAGEMENT

Top New York Station Executive desires return to
small market where he can utilize fifteen years ex-
perience in all phases of the business. Prefers sun belt
station whose owner is committed to excellence and
profits. Box A-52.

SITUATIONS WANTED ANNOUNCERS

Expérlenced Announcer available for booth,
movie host, weather— Bill Bennett, 2743 Caminito Ver-
dugo Detf Mar, CA 92014, 714—755-2387.

SITUATIONS WANTED TECHNICAL

TV-FM-AM-Field Engineering Service. Estab-
lished 19786. Installation-maintenance-system design-
survey and critique-interim maintenance or chief
engineer. Available by the day, week or duration of pro-
ject. Phone Bruce Singleton 813—868-2989.

18t Phone Broadcasting school graduate college de-
gree interested in maintenance, production and
engineering operations. Box A-68.

Tech School Grad. with First class FCC license. Wil
relocate. Send replies to Steve Sincoff, 360 Hilltop

Ave., Leonia, NJ 07605.

Young, dynamic east coast female with 1st class
ticket. Available immediately—Phone 201 —
583-5480 or write Box A-71.

Heavy maintenance and supervisory experience.
Over ten years broadcasting and edit facilities.
Speciality video tape. All quads, 3/4”, 1", CMX, DPE,
Chyron, Grassvaliey, etc. Several manufacturer's
schools. Currently a maintenance supervisor at one of
the big three network's Los Angeles facility. 34 years
old. Seek supervisory or responsible position in New
York City. Box A-90.
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SITUATIONS WANTED TECHNICAL
CONTINUED

Video tape operator. 1st phone. 2 and 3/4 inch edit-
ing. Some experience with Ampex one inch. Must rela-
cate due to high cost of living in Alaska. Hard worker.
Call Mary. 907 —277-2095. Days.

SITUATIONS WANTED NEWS

Anchor/Reporter: Female. 26. Currently anchoring
number one nocn news in competitive, medium
market. Consumer reporter. Co-creator, producer, host
of prime time news magazine show. Looking for a
challenging job in a targer market. Box A-14.

Information — Looking for a person who can research,
write, investigate and assist producers? Not a useless
fifth wheel but a valuable spare. Excellent references.
Internship at ABC's O&OQ in Detroit; grad work at the
University of Michigan, and college radio newscaster.
No problem relocating. Rick Eyler 313—661-2782.

Aggressive Reporter with commercial radic news
experience wants television news positicn. Callege
anchor experience. Good writer Mark Schirripa 616 —
349-9500.

Sportscaster, 10 year pro seeks warmer weather.
Thawed out tape upon request. All offers. Box A-59.

Reporter/Photographer, recent graduate (BS in
Radio-Television-Film) eager to start working. Seeks
entry level position in TV news. Will relocate to any
market to join your news team. David Strobel 317 —
966-7220 or 317—935-4019.

Sports Director. Talented professional seeks new
challenge in productive operation. Currently Holds
similar position in medium Midwestern market but
willing to relocate. Creative, personable, and en-
ergetic. Impressive “involvement” packages. Tape
shows versatility. Box A-62.

Woman lawyer currently warking as reporter-anchor
in small market; numerous reports have been on na-
tional cable news; seeks larger market. Box A-70.

Aggressive/enthusiastic beginning female re-
porter w/some experience in Nr. 3 market seeking
medium to small market station to expand and refine
skills. Assets: news reporting/writing, editor/
researcher-assignment desk, producing, ENG editing.
Will consider internship. Carmen Carter 202—
363-7515.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Creatlve Editor Producer-Director. Technical Direc-
tor, Cameraman seeks to put thirteen years experience
to work in challenging growth position. Commercials,
sports, news, more, 904—744-1137.

Magazine/Talk Host. Experience: Major Market
Emcee/Cammercial Announcer, Medium Market. News
Director, Anchorman/Host. Curt Renz, 4620 Tim-
berlane, Crystal Lake, IL 60014,

CABLE

HELP WANTED MANAGEMENT

KVIE is searching for applicant for the CPB
Women's Training Grant for the temporary position as
Special Assistant to the President for Cable Television.
Public television station seeks person to assist man-
agement in planning for multi-channel public televi-
sion cable service. Duties will inciude working with
community organizations, city and county government
and potential cable franchisees to develop a major
public service component for the cable system being
planned for Sacramento, CA. Also, develop and imple-
ment demonstration project with existing cable
system, Experience in both broadcast and cable pro-
duction and programming desirable. Salary: $20,000
to $25000 plus benefits. Send resume to: Horst
Bruenjes, Director of Administration, KVIE/Channel 6,
PO. Box 6, Sacramento, CA 95801. No phone calls
please. Deadline: January 23, 1981. EOE/AA.

ALLIED FIELDS

HELP WANTED SALES

Director of Development/Marketing. Successfut
educational film production company seeks a
qualified person to aggressively represent it to poten-
tial funding sources to raise funds for new produc-
tions, pilots, or series. Also would manage the marekt-
ing and distribution of completed programs in various
media formats worldwide. Must have minimum of five
years experience in major product development and
marketing to corporations, government agencies,
schools, and libraries. Degree required; master's de-
gree preferred. Must be able to communicate very
effectively and make good written and oral presenta-
tions to upper management level people. Satary com-
mensurate with skills and experience. Relocation re-
quired. Send resume and salary requirements in confi-
dence by February 27 to Ed Meell, Media Manage-
ment Services, Inc, 865 South Crescent Boulevard,
Yardlev. PA 19067.

HELP WANTED INSTRUCTION

Instant Cash For TV Equipment: Urgently needed
transmitters, antennas, towers, cameras, VIRs, color
studio equipment. Call toll free 800—241-7878. Bill
Kitchen, Quality Media Corporation (In Georgia call
404 —324-1271)

Mirror in the lid and other pre-1946 television sets
wanted for historical collection. Especially interested
in RCA TRK-5 and 359 test set, General Electric "HM"
series. Parts and literature also wanted. Arnold Chase,
9 Rushleigh Road, West Hartford, CT 06117. 203—
521-5280.

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Satellite Television Equipment. Antennas,
receivers, Low noise amplifiers. In stock. Immediate
delivery. Delstar Systems, 713—776-0542.

10 KW FM RCA 10D w/exc. & ster gen, exc. condi-
tion, spares. M. Cooper 215—379-6585.

Part-time and weekend instructors wanted.
Minimum 5 years experience in all phases of radio
broadcasting. Los Angeles area people preferred.
Tapes and resumes to Tommy Goodwin, Director, KHS
Broadcasting Workshop, 1220 N. Highland Ave. Holly-
wood, CA 80038.

The University of lowa School of Journalism and
Mass Communication is accepting applications for
two tenure-track assistant professor positions for the
fall of 1981. Candidates will teach in their respective
areas of scholarly interest at the graduate and under-
graduate levels and in one cur more of the following
undergraduate professional areas —broadcast journal-
ism, community video, photojournalism and news-
deditorial. Preference will be given to candidates
whose research area is telecommunication policy,
mass communication law or popular cutlure. The Ph.D.
is preferred; the M.A. with exceptional professional or
academic experience will be considered. Salary is de-
pendent on the selected individual's qualifications.
Letter, vita and references should be sent to Joseph
Ascroft, Chair, Faculty Search Committee, School of
Journalism and Mass Communication, University of
lowa, lowa City, 1A 52242, Screening of applicants will
begin January 15, 1981. The University of lowa is an
Equal Opportunity/Affirmative Action Employer.

Broadcast Instructor with routine maintenance
ability. Three years “on air” working experience in
commercial station required. First ticket not necessary.
Five day work week. July 1981 start. Phone: Trans
American Broadcasting, Wausau, W1 715—842-4141,

Two tenure track faculty openings in Septembery,
1981. Teaching emphasis in one vacancy will be in
print journalism writing and editing courses (certain
vacancy), and in the other in visual communications
and broadcast journalism (possible vacancy). (VDT
and ENG equipment available). The two facutty mem-
bers will also have an opportunity to teach in another
area, such as mass media issues and ethics, advertis-
ing public relations or topical seminars in print or
broadcast journalism. Professional experience essen-
tial. Ph.D. preferred, but master's degree with exten-
sive appropriate professional experience may be ac-
cepted as sufficient preparation. Application form and
additional information available from Roger Hamilton,
Chair, Mass Communications Department, Moorhead
State University, Moorhead, MN 56560, Application
deadline: February 2, 1981. Moorhead State University
is an equal opportunity, affirmative action employer

Assistant professor sought tc teach news-
editorial and broadcast news courses beginning Aug.
20, 1981. Candidates must have substantial profes-
sional media experience, a demonstrated ability to
teach effectively and a specific research interest.
Ph.D. in journalism or mass communication preferred;
master's required. Tenure-track position. Apply by Feb.
13, 1981, to Dr. Robert Drechsel, chairman, search
committee, Department of Technical Journalism, Col-
orado State University, Fort Collins, CO 80523. CSU is
EEO/AA employer. E.O. Office: 314 Student Serv. Bldg.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
Iturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.
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GE TT-25 UHF-TV Transmitter, 2 ea $35,000.
RCA TT-10AL VHF Transmitter —$5,000.
RCA TT-35CC VHF Transmitter —$20,000.
RCA TT-50AH VHF Transmitter —$12,000.
Complete tilm island —$30,000.

Sharp XC-700 Color Cameras—S$11,950 (New).
IVC 500A Color Cameras —ea. $7,500.
Panasonic AK920 Color Cameras —$15,000.
GE PE-350 Color Cameras —ea. $4,000.

GE PE-240 Flim Camera—$8,000.

CVS 520 Time Base Corrector—$8,500.
CVS 504B Time Base Corrector—5$5,500.
CDL VSE-741 Switcher—5$2,500.

RCA TK-27A Film Camera—$12,000.

RCA TP-6 Projectors—S$1,000.

Ampex 1200 A VTR’s —ea. $22,000.

New Garrard Turntables, $100.

New Edutron CCD-2H Time Base Corrector—
$5,800.

TR-22 RCA Hi-Band $16,000.

BUP-100 Sony New-Call.

UHF Antennas —Varicus Models and Prices.
New 1000 foot TV Towers —best prices.

30 Brands of new equipment. Special prices. We will
buy your used TV equipment. To buy or sell, call toll
free 800—241-7878. In GA call 404—324-1271.
Frank Frolick or Bill Kitchen, Quality Media Corpora-
tion, Box 7008; Columbus, GA 31808.

3—Norelco PC70S cameras with 10 x 1 zoom
lens, waveform and picture monitors, pan heads, in-
struction manuals, 45K. Contact King Harrison 703 —
823-2800.

1,750 feet TV81 camera cable $850. Contact King
Harrison 703—823-2800

1 KW AM CSI T1A, 1 1/2 yrs. old, mint conaition. M.
Coaper 215—2379-6585

For Sale: AEL AM-oKkU 5KW Broaacast iransmitter.
Factory rebuilt and still in factory shipping carton. New
tubes. Mike Phillips, 919—276-4965. $16,000.

5 KW AM RCA 5U-1, 11 yrs. old w/huge list of
spares. Proof and guarantee. M. Cooper 215—
379-6585.

For Sale: 3 RCA TK76B-3 cameras. Good condition.
3 for $70,000. Call 202--298-9100.

Russco 505-8 Stereo production board Half new
price $700. RCA 16" TTS (2) $50 each 813—323-
0866.

3 HL-35 Ikegami Cameras complete $34,000. Call
days: 317 —R41-6030.

Equipment for sale. IGM automation-500 series
with 3 carousels, 2 scully 270, time announce, single
cart deck and more. Works in excellent condition.
Priced to sell! Steve Dinkel 816—~279-6346.

Model 147A Tetronlx—NTSC Test Signal Generator
$4995. Model 1441 Tetronix-VIR Signal Deleter/In-
serter $1995, Fujinon TV Lens 8 x 1 $2995. Call days:
312-—-236-5535.

Used broadcast television equipment. Hundreds
of pieces wanted and for sale, Please call System As-
sociates to receive our free flyer of equipment listings.
212 4% 7042,




Audio Console. 5 channel stereo BE. Gates remote
amplifier. Ampro cart recorder. Box 213, Dunkirk, MD
20754.

(1) TSC Development Labs, Model RRT-77, remote
Wx radar receiver. (1) IPS WX Satellite receiver, model
WP-3312. Both approximately one year old and pre-
sently in use. Will sell together or separately. Call or
write: D K. Hart, KOKH-TV, PO. Box 14925, Okla. City,
OK 73113. 405—843-2525.

COMEDY

Guaranteed Funnler! Hundreds renewed! Freebie!
Contemporary Comedy, 5804-B Twineing, Dallas, TX
75227.

Free Sample of radio’s most popular humor service!
(Request on station letterhead) O'Liners, 1448-C West
San Bruno, Fresno, CA 93711,

“Comic Relief.” Just for laughs. Bi-weekly. Free sam-
ple. Whilde Creative Services, 20016 Elkhart, Detroit.
M| 48225,

“Phantastic Phunnies’” —month's 500 hilariéus,\
topical ‘phunnies’ ... $2.00! 1343-B Stratford, Kent,
OH 44240.

MISCELLANEOUS

Artlst Blo Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—438-0508.

Call letter items — Jewelry, mike plates, banners, car
plates, bumper strips, decals, audience building pro-
motions. Broadcast Promotion Service, Box 774, Fort
Payne, AL 35967.

FM Frequency Search, $200. Larry D. Ellis, PE. Box
22835, Denver, CO 80222.

Prizes! Prizes! Prizes! National brands for promo-
tions, contests, programming. No barter or trade ..
better! For fantastic deal, write or phone: Television &
Radio Features, Inc., 166 E. Superior St, Chicago, IL
60611 call collect 312—-944-3700

RADIO PROGRAMING

“Photo Tips” radio feature. Five new 1% minute
shows per week. Listeners love it. Remember, 75% of
adults take pictures. Sell to local sponsor Barter basis.
Call 800—547-5995 ext. 181. Reynell Associates,
Inc., Box 10250, Chicago, IL 60610.

Bill’'s Car Care, 260 2-minute shows of car repair on
the air. Exclusive. For audition write or call Fuller, 68 N.
Dover, LaGrange, IL 60525, 312—579-9578.

From Jerusalem to you—including live Q&A with
news people at your station. One of Israel's most
respected English-language radio journalists —proven
track record in major markets such as Boston, Los
Angeles and Washington, D.C. First come get the ex-
clusive for market area. Rates and tape from The Israel
Connection, Box A-92.

Radio and TV Bingo. Serving over 1,000 st‘ations:
oldest promotion in the industry. World Wide Bingo—
PO Box 2311, Littleton, CO 80160. 303~795-3288.

RADIO

Help Wanted Technical

Help Wanted Management

CHIEF ENGINEER
BOSTON AM/FM

We need an individual with strong
audio and transmitter background
to take charge of technical opera-
tions of Class B—50 kw FM FBon—
neville Beautiful Music) and 5 kw-
DA2 AM (Schulke 1l) stations. This
is a "hands on" position with plenty
of opportunity and many exciting
possibilities. If you can help make
and keep us the best sounding sta-
tions in Boston, we offer an ex-
cellent compensation package,
strong management support and
the kind of atmosphere you need to
do the job right. Send resume,
references, salary history to:

Robert E. Gaskins

‘WHUE

200 Clarendon Street
Boston, MA 02116

Equal Employment Employer

GENERAL MANAGER

Sunbelt Top 40. Great new powerhouse AM
and FM facilities. Tremendous opportunity for
serious hands-on Professional who can moti-
vate, train, lead, and still be willing to learn
along the way. Tell us about your —
—expertise in Sales; Direct and Agency
—knowledge of Program concept and execu-
tion
—Marketing/Research experience
Please put it all in your letter, together with
your personal profile. Strictest confidence; no
background calis on you until you're informed.
Box A-6

AN EQUAL QPPORTUNITY EMPLOYER

Situations Wanted Management

GM/SM

... or corporate officer. Florida preferred. If you
can afford me, I'm the answer to your P&L. Ag-
gressive, highly motivated, profit oriented,
creative ieader, proven pro with experience as
G.M. Owner, G.SM. and on-the-street sales-
man. (305) 945-4672. Box A-56.

Help Wanted Announcers

EMPLOYMENT SERVICES

Radio Jobs!!! Jobs!!! Jobs!!! “Anywhere in the
U.S." guarantee placement service write: NYMO Con-
sultants, Box 852 Saco, ME 04072

INSTRUCTION

Free booklets on job assistance. 1st Class FC.C.
license and D.J.-Newscaster training. ATS. 1562 W.
42nd St. N.Y.C. Phone 212—221-3700. Vets benefits.

RE| teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin April 20 and June 15. PO, Box 2808,
Sarasota, FL 33578. 813—955-6922.

FCC “Tests-Answers’’ manual! Free information:
Command, Box 26348-B, San Francisco 94126.

KIS Broadcasting Workshop in Hollywood An-
nouncing, Disc Jockey, News. Plus top rated account
executive program—all taught by top LA, radio-TV
teaching broadcasters. Evenings or day sessions. KIIS
Broadcasting Workshop, 1220 N. Highland, Holly-
wood 90038. 212—462-5600. “Where tomorrow's
broadcasters are today’

MORNING
PERSONALITY

Needed for KWIZ Radio {ocated in
the Disneyland/Newport Beach
area of Orange County in Southern
California. Send tape and resume to
Bill Weaver, KLOK Radio, PO Box
21248, San Jose, CA, 95151. KWIZ
Radio is an equal opportunity
employer.

Situations Wanted News

Hello Major Market TV & Radio Stations!
Please hire my hushand, Gene Steinberg! He’s an
incredibly talented newsman and talk-show host
with 12 years of multimedia experience. You won’t
be disappointed.

Sincerely,

Barbara Steinberg
P.S. You may call Gene at 212-631-9290. Thanks!

TELEVISION

Help Wanted Programing,
Production, Others

TALKRADIO HOST

Informed. responsible, fluent, interest-
ing, interested, creative. If this describes
you and you have a background in two-
way talk radio we might get together.
Send resume and unedited air check to
Bob Gifford. Program Director.

WHO Radio
1100 Walnut
Des Moines, lowa 50308
515-288-6511
Equal Opportunity Employer M/F

WANTED:
Extremely creative Editors, Writers,
Researchers, Phtographers and Pro-
ducers for nationally syndicated daily
magazine show premiering in the fall of
1981.
Must have minimum two years ex-
perience on a magazine-type program.
Must be willing to relocate.
Tape and resume to: WEEKNIGHT
PRODUCTIONS
79 Scripps Drive
Sacramento,
California 95825

Equal Opportunity Employer.
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Help Wanted Programing, Production, Others, Continued

-

AUDIO-VISUAL
MANAGER

Amway, an International Consumer Products Corporation, with sales in excess of
one billion dollars has an immediate opening for a Manager of our Audio-Visual

Department.

Individual should have proven managerial ability, creative flair, experience in all
media and administrative skills. Ideal candidate should possess 10 or more

years experience in the A/V media field including film and video production,
slide/audio-visual presentation, editing, writing and preparing promotional
materials. This position requires previous supervision of creative and production

crews,

We offer an attractive salary commensurate with experience, excellent benefit
program including profit sharing, growth opportunity, and relocation to desirable
Western Michigan area. Please send your resume with current salary information

in confidence or call 616—676-6003.

Ron Schut
Supervisor—Salary Employment

7575 E. Fuiton Rd.

& Amway, Ada, Mich. 49355

" SHOP WITHOUT

GOING SHOPPING

On-Air Promotion

You want to live in the San Francisco Bay
Area? You want to work at the nation’s
leading independent station KTVU Channel
27 You want to do on-air promotion? You
want to produce and write? Do you have
atleast 2 years experience in a tele-
vision station promotion dept.? If you've
answered “Yes” to all those questions,
congratulations, you've become eligible
for the best job available in on-air promo-
fion. Now, write all the words on why you
should get the job and do a storyboard.
After all, everyone has a fantastic sample
reel. This way, we'll see if you can write and

if you understand the medium.

First come, first served. Salary commen-
surate with conversation. Copy and story-
board must accompany resume. Please
do not just send resume. An equal oppor-
tunity employer. No phone calls. Send
materials to:

Personnel Dept.

KTVU-TV There’s Only One
One Jack London $q.

Oakland, Ca. 94607 L‘

San Francisco/Oakland

Help Wanted Sales

AMWAY CORPORATION

An Equal Opportunity Employer M/F

Help Wanted Technical
Continued

WTVJ
ENG Technician

Immediate opening for an experienced
technician to maintain news ENG
cameras, tape recorders and microwave
equipment. Knowledge of tape editing
desired. FCC First Class license required.
Two positions available. Miami & Ft.
Lauderdate bureau. Send resume to:

Manager of Employment
PO. Box 010787
Miami, Fla. 33101-

Equal Opportunity Employer M/F

Help Wanted Management

VIDEO
PRODUCTION
SPECIALIST

Piper Aircraft Corporation seeks talented in-
dividual who can write, direct, and produce
quality industrial video programs for market-
ing and training. This is a “hands-on” technical
position. Applicant should have 3-5 years ex-
perience in broadcasting or related field;
some college and a private pilot's license is
preferred. Piper Aircraft is located in Central
Pennsyivania which offers year round recrea-
tional opportunities. Send resume and salary
requirements to:

Howard Russell

PIPER AIRCRAFT
CORPORATION

Lock Haven, PA 17745
Equal Opportunity Employer m/f

MANAGEMENT
OPPORTUNITIES
CHANNEL 31/SACRAMENTO,

Northern Californgl\ndependent has
management opportunities available for
the experienced broadcaster. Upon ap-
proval by the FC.C, the new owner of
channel 31 will hire management per-
sonnel in the areas of sales, traffic,
graphics, technical, and promotion.
Send resume, in confidence, to: Box
A-94. EEO/affirmative action employer,

J

NEW INDEPENDENT UHF
NEEDS IMMEDIATELY:

Chief Engineer, Station Operations Man-
ager, Sales Manager, Production Man-
ager, News Director. Contact: Personnel
Director, WKFT-TV 40, 230 Donaldson
St, Fayetteville, N.C. 28301. 919—
R923-474n EOE,

Help Wanted News

Help Wanted Technical

TV ACCOUNT EXECUTIVE

Minimum two years experience in TV
Broadcast Sales or five years other
media sales experience required. Con-
tact Larry Hogue at WTVR-TV, 3301
West Broad Street, Richmond, Virginia
23230.

TELEVISION
TECHNICIAN

Major market station seeking TV techni-
cian. Must have FCC 1st class license
and technical school background.
Diréct all inquiries to:
Nancy Fields
Personnel Mgr.
WMAR-TV
6400 York Rd.
Baltimore, MD. 21212
EO.E. M/F

ON-AIR
SPORTS
DIRECTOR
Major market sun belt sta-
tion needs experienced,
energetic, innovative
sports director with excep-
tional presentation, pro-
duction and writing skills.
EOE M/F
Send resume and tape to:
PO. Box 86
Upper Darby, PA 19082
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Help Wanted News

TV News
Producer/\Wrniter

Corporate Communications

A major midwest energy company has an
immediate opening for a creative TV news
producer/writer to join its public affairs staff.

The position offers high visibility and oppor-
tunity for professional growth. Initial assign-

REPORTER

Top 20 market station seéking ex-
perienced reporter. Journalism de-
gree preferred. Salary and fringe
benefits above average. We have all
the latest state-of-the-art equip-
ment, including live helicopter.
Please send resume to Box P-27.
EEOE, m/f.

ments will emphasize newswriting and
producing videotapes and films. Famil-
iarity with technical aspects of production

is desirable.

Strong television news and documentary
writing experience is essential, as are hard
news reporting skills. Corporate employee
communications and/or newspaper experi-

ence would be a big plus.

For consideration, please forward your
resume, in complete confidence to

Box A-98

Industrial Recruitment
Associates Inc.

An Equal Opportunity Employer M/F
All Fees Company Paid

METEOROLOGIST

38th market ... immediate opening.
Degree and experience in broadcasting
required. Join two other professional
meteorologists. Send resume, VTR, sal-
ary requirements to News Director,
WOTYV, Box B, Grand Rapids, M. 49501.
EOE/ME

TV News Director

Excellent opportunity with growing communications
company. We're looking for a person with a good
background in news, ability to deal effectively with
people and a desire to grow with our company. Man-
agerial ability and potential primary, on-air skills sec-
ondary. An equal opportunity employer M/F Send
resume to Box A-50.

WEATHERCASTER
Top 20 market in sunny Florida looking
for weathercaster with ability to make
weather informative and interesting. Ex-
perience preferred. Send resume and
on-air tape to:

Richard W. Roberts
Corporate Personnel Director
WFLA, INC.

PO. Box 1410
Tampa, Florida 33601

Equal opportunity employer M/F

Sunbelt-West Coast
Television News

Top 25 market, network and group station
planning additions to quality news operation.
Interested in experienced, professional on-air
talent, primarily anchor. If you are strong and
personable, present position, market size and
ratings results are secondary. Unusually plea-
sant constructive working conditions and
sound financial opportunity for a solid con-
tributor. An equal opportunity employer, M/F
goqrgplete, careful details first letter to Box

Situations Wanted News

ANCHOR/REPORTER

Warm, authoritative. Getting more
interesting. Can report, write and
think on my feet. Now employed but
ready to move up. 45000+ Box
A-9.

Employment Service

R BRrOADCASTER'S
ACTION LINE
k The Broadcasting Job you want
anywhere in the U.S.A.
1 Year Placement Service $40.00

Call 812—-889-2907
R3, Box 84, Lexington, Indiana 47138

ALLIED FIELDS
Help Wanted Sales

SEEKING EXPERIENCED NEWS
ANCHOR

who still knows how to be a reporter. Good com-
municative skills and a solid journalistic background a
must. We have an expanded staff, an hour news and
all the electronic tools to do a first rate job. Competi-
tive salary. Send resume and tape to Wayne Doolittle,
News Director, WSBT-TV, 300 W. Jefferson, South
Bend, Indiana 46601, ECE.

SALES TRAINEES

Major TV Program Syndicator has sales
trainee opportunities available in New
York area.

Send resume to Box A-26
An equa! opportunity employer
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Miscellaneous
Continued

Help Wanted Sales
Continued

Services

AVAILABLE NOW

Complete ENG package:
lkegami HL-79A camera
Sony BVU-100 tape machine

CABLE
MARKETING | | jHilaniis:
MANAGER ROAD RUNNER PRODUCTIONS

. 617-965-3301
We're Arbitron, one of the na-

AUTHORS WANTED BY
NEW YORK PUBLISHER

Leading subsidy book publisher seeks manuseripts
of all types: fiction, non-fiction, poetry, scholarly
and juvenile works, etc. New authors welcomed.
Send for free, illustrated 40-page brochure V-68
Vantage Press, 516 W. 34 St., New York, N.Y. 10001

tion’s leading radio and
television audience mea-
surement firms. Expanding
activities have created an op-
portunity for a Cable Market-
ing Manager. This position is
responsible for the develop-
ment of a viable client base
and direct sales in the cable
segment of the television in-
dustry.

The person we're seeking
should have cable and/or
broadcasting sales ex-
perience. A background in
product development would
also be helpful.

We offer exceptional com-
pensation with incentive plus
generous and comprehen-
sive fringe benefits. To ex-
plore this fine opportunity,
send your resume, with sal-
ary history, in confidence to:

Personnel Director
The Arbitron Company
1350 Avenue of the
Americas

New York, New York
10019

+~ *firmative Action Employer

1981 CAN BE YOUR MOST
PROFITABLE YEAR

RADIO STATION OWNERS ... WE
CAN INCREASE YOUR SALES WITH
NO CASH OUTLAY ON YOUR PART

We have a two fold sales approach where we
sell safety campaigns by telephone, and then
follow up selling these accounts in person for
long penods

We will furnish you with complete references,
and then arrange to meet you in person at your
office or ours, at our expense, before we start
our sales effort

All sales will be done by principals of our com-
pany only. If you would like to increase your
sales, at no cost, call us collect

Stewart P Lurie, President

Community Service Broadcasting

601 Skokie Bivd

Suite 502

Northbrook, Iliinots 60062

(312) 564-3904

Radio Programing

The MEMORABLE Days
of Radio

30-minute programs from the golden age aof radio

VARIETY * DRAMA * COMEDIES * MYSTERIES * SCIENCE FICTION

410 South Main
Jonesboro, Arkansas 72401 b ’1\
501—-972-5884 ===

-..included in each series
m Program Distributors

Consultants

Knowing what makes you good at your job
makes us good at ours.

JARYMAN .. ccoas5

RADIO PRO, CONSULTING
AND SPECIAL PROJECTS

Tell me what you want to achieve with your facility and
I'l get you there. Aggressive selling, training, motiva-
tion, promotion, programing, engineering. personnel,
Background in ownership. Group Manager, Major
market VP & Gen. Mgr. Smail to Major Markets. in-
terested call Carl Como 904-673-9298.

b

Business Opportunities

I
RADIO PROGRAMMING & MANAGEMENT CONSULTANTS
5944 Luther Lane « Suite 505 » Dallas, TX 75225

Miscellaneous

a STUDY OF MARKETS WiTH
OPEN FM CHANNEL ASSIGNMENT

A computsrized report revised and published manthly listing the
open (available and unapplied fo channel assignments in the
country in the following format:

City; Channel (number & class); County; State; Coordinates; City
Population (1970 census); County Population (current
wstimates); County Households (currentiy); Spendable Income
per Household in County; County Retail Sales; Existing Redio in
County (number of AM & FM); Population Growth Rate of County
since 1970; other notes; and any known Spetial Spacing

LOW POWER TELEVISION

"INSIDE REPORTS" —the how-to guide with quarterly
updates—timely info you need to know to keep
abreast of this new opportunity. A must for LPTV apph-
cants and potential applicants. Write for subscription
rates.
“INSIDE REPORTS”
TRA, INC.
2900 W. Dixie Hwy. Suite 102
Ft. Lauderdale, Fla. 33334

Approximate Location in State, etc.
Subsaquent issues $50
WILLIAM P. TURNEY
Consulting Services
P.0. Box 185
Winfield, Kansas 67156
(316) 221-9660

Price: $100

MORE THAN 200 LISTINGS!
S

For Sale Equipment

IGM Automation System

4096 Programmable Events, Vistar CRT
High-Speed Cassette Loader, 9 Stereo
Instacarts, 2 yrs old, extras—reel to reel,
sell instacarts whole or separately.
Harold Borck, RCA, Bidg. 204-1, Cherry
Hill, NJ 08358, 609—338-5113.

16MM CAMERAS/PROCESSOR

Two CP-16 film camera with lens, magazines,
cases, etc. One complete Jamieson “COM-
PAC" film processor with extra parts, tanks,
chemistry, and mixing tank. Available January
15, 1981. Cail Carolyn Newland, WLIO-TV,
419/228-8835.

Wanted To Buy Stations

FOR SALE

Production company specializing in
radio syndication, commercial produc-
tion, broadcast training workshop. Great
location in beautiful southern Calif. In-
cludes all new equipment. $50,000 ...
$10,000 down ... owcb Box A-72

FOR SALE—-THE BEST OF PAM'S

Original Radio/TY Jingle Reference Tapes (3,400
seven-inch tapes). Purchase includes all rights, title
and interest of Pam’s Inc. to the property. Also 1,000
Multi-Track 1/2 inch and 1 inch radio and commercial
tapes, station and account files and thousands of
sheets of music. Minimum order $500. Will probably
require trip to Dallas to make selections. Ask for Mr.
Roper 214/690-8366.
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MAJOR MARKET

Class B/C FM or High Power AM-
up to $5,000,000 cash. Brokers
protected.

Box A-66




901/767-7980

MILTON Q. FORD 3 ASSOCIATES
'~ MEDIA BROKERS—APPRAISERS

“Specializing In Sunbelt Broadcast Properties”
5050 Poplar Ave « Svite 816 « Memphis. TN. 38157

700 New Hampshire Ave., N.W.« Watergate South
Suite 1003 « Washington, D.C. 20037

For Sale Stations

WALKER MEDIA
& MANAGEMENT, INC.
William L. Walker
President

Suite 417, 1730 Rhode Isiand Avenue, NW.
Washington, D.C. 20036
(202) 223-1553

Brokers-Consultants-Appraisers

1000 KW-AM,
Daytime, Florida
$360,000, 15% down, financing
assumable at 10%, 300M pop. in Central
Florida off I-4, center dial, $132 M gross,

real est. included. Box A-53.

H.B. La Rue, Media Broker

RAQIO . TV . CATY . APPRLISALS

West Coast:
44 Montgomery Street, 5th Floor. San Fran-
cisco, California 94104 415/434-1750

East Coast:
500 East 77th Street, Sutte 1909, New York;
NY 10021 212/288-0737

South Texas AM-FM

Combo AM-FM, full power, full time,
great ratings, cash flow, 81st. market,
sun belt fast predicted growth, million
market now. Charlie Trub, 512—
686-5454, McAllen.

TEXAS TELEVISION

Independent, South Texas, Channel 2,
needs additional Capital, investor can
assume control or buy out. Million
population market, low cost operation,
high potential. Charlie Trub, 512—
687-5206.

EDEN 919-623-3000
BROADCAST 7€ 8°* &%
SERVICES wsip srexex

EDEN AEALTY COMPRXY BrC

628 WASHINGTON ST.. EDEN N.C. 27288

Lee Wilkins aNp associaTes

MEDIA BROKERS
g PO. BOX 830 3500 S. PHILLIPS
ALBANY, GA. 31702 SIoUX FALLS, SD. 57108

TEL.(912) 883-4917 TEL.(60%5)338-1160

NC Daytime AM 186K Small

sC Daytime AM 400K Small

X AM & FM 750K  Small

NC Daytime AM 405K Medium
OH Daytime AM 525K Suburban
NY FM 700K  Small
OH FM 450K Medium
AR M 350K Suburban
KY Daytime AM. 120K  Small
WV Daytime AM 168K  Small
OK AM&FM 975K Small
co Daytime AM 300K Small
MS Daytime AM 295K Medium

SC AM—Down payment $25,000
TN AM—Down payment $30,000

For Sale By Owner

No. 1 Midwest University market
FM. 2 1/2 times gross includes real
estate. Principals only with financial
responsibility in first correspon-
dance. Box P-157

® FM in Texas. $250,000. Terms.
e Spanish speaking S.C. California.

$520,000.

¢ VHF-TV in Wyoming. $740,000.

Terms.

e South Carolina. SE daytimer. $220,-

000. C.P. for fulitime.

e 1,000 watt daytimer—New Jersey.

$615,000.

o Sales oriented working partner to buy

minority on terms in big town. FM in
NW AL. $50,000.

® S, Ala. 1000 watt fulltime. $200,000.

Terms

® 1000 watt daytimer. SE KY. $300,-

000.

e 1000 fulitimer. Tenn. Chattanooga

area. $350,000.

e 5,000 watt daytimer. E. Tenn. $340,-

000. $40,000 down.

® Fulltimer. West Virginia. $275,000.
o Daytimer. Middle Tenn. Medium size

town. $290,000.

o Daytimer. Fort Worth powerhouse.

$1,000,000.

e AM/FM Eastern Kentucky. $360,000.
o Daytimer, N.C. Missouri. $380,000.
® Fulltimer near Charlotte, NC. $600,-

000. Terms.

e Daytimer. Good dial position. Central

Florida. $280,000.

® NW Fiorida. C.P.—$100,000 at cost.
o Atlanta area. 5,000 watts. $470,000.
® 3,000 watt FM. Southern Arkansas.

$380,000.

e AM/FM in NE Oklahoma. $1,100,000.
e 250 watt daytimer. NE La. $250,000.
e Cable TV Southern Alaska. Small.

$110,000. Terms.

e AM/FM. N.E. Louisiana. $25,000

down.

e 500 watt daytimer. Single market sta-

tion. CA resort area. $430,000.

¢ Fulltimer. Major market Idaho. $660,-

000 terms.

o Daytimer. NC. About 50 miles from

coast. $240,000. Terms.

o AM/FM in No. Mich. $190,000.
¢ Eastern Kentucky AM/FM. Bargain.

$990,000. Terms.

e VA. Coastal. Attractive. $800,000.
e Powerful daytimer in Northern Michi-

gan. $430,000. Terms.

e Fulitimer. Dominant. Metro. TX.

$1,200,000.
Let us liSt your station. Confidential!

BUSINESS BROKER ASSOCIATES
615-~756-7635 24 HOURS

We offer several excellent
radio stations in
California

W. John Grandy
Broadcasting Broker
1029 Pacific Street

San Luis Obispo, CA 93401

805—541-1900

FOR SALE

Powerful Class A FM station in south
central Oklahoma in single station
market. Nearest station 30 miles away.
Gets into 20 counties. Owner is in bad
health and must sell. Call 405—
622-3090. $350,000.

THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 348
Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

Bob Kimel’s office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Constttants

MOUNTAIN TOWN

in Rockies. AM in one-station market. Strong local
economy. Staff will stay. Grossing $10,000+/month.
Distress sale at approximately $200,000 due to time
demands on owner/manager. Owner will finance with
$55,000 down. Offered exclusively by Radio Futures,
Inc. 303—543-7195.
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For Sale Stations Continued

CHAPMAN ASSOCIATES®

media brokerage service

STATION CONTACT

S Small AM $175K  Cash Bill Cate (904) 893-6471
S Small Fulltime S350K  S$75K Bill Cate (904) 893-6471
S Small AM/EM  $487K  S141K  Dan Rouse (214) 387-2303
W Small AM/IFM  $1060K 29% Ray Stanfield (213) 363-5764
S Metro Fultime $400K  $116K  J. T Malone (404) 458-9226
S Metro Fulltime S1100K Terms Bitl Chapman  (404) 458-9226

To receive offerings of stations within the areas of your interest,
write Chapman Company, Inc., 1835 Savoy Dr, N.E., Atlanta, GA 30341

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WITH OVER 20 YEARS EXPERIENCE

RICHARD A.

INC
435 NORTH MICHIGAN AVE - CHICAGO 60611

312/467-0040

Dan Hayslett

& associates. in€.
RADIO, TV, and CATV
(214) 691-2076

11311 N. Central Expressway ¢ Dallas, Texas

BROADCASTING’S
CLASSIFIED RATES

Payable in advance. Check or money order onty.
(Billing charge to stations and firms: $2.00).

When placing an ad, indicaie the EXACT category
desired: Teievision, Radio, Cable or Aliiled Fields;
Help Wanted or Situations Wanted; Management,
Sales, etc. If this information i1s omitted, we wili
determine the appropriate category according to
the copy No make goods will be run if all informa-
tion is not included.

The pubtisher 15 not responsibie for errors in print-
ing due to illegible copy. Ali copy must pe clearly
typed or printed.

Deadline is Monday for the following Monday's
1ssue. Orders and/or canceflations must be sub-
mutted in writing. (No telephone orders and/or can-
cellations will be accepted).

Replies to ads with Blind .Box numbers should be
addressed to (box number) c/o BROADCASTING,
1735 DeSales St. N.W, Washington, DC 20036

Advertisers using Blingd Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films or VTR's to be forwarded to BROADCASTING
Bling Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR'’s are not forwarda-
ble, and are returned to the sender.

Rates: Classiied listings (non-display) Help
Wanted: 70¢ per word. $10.00 weekly minimum.
Situations Wanted: (personal ads) 40¢ per word.
$5.00 weekly minimum. All other classifications:
80c per word. $10.00 weekly minimum. Blind Box
numbers: $52.00 per issue.

Rates: Ciassified display: Swtuations Wanted:
(personal ads) S$30.00 per inch All other
classifications: $60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space.

Publisher reserves the right to aiter Classified
copy to conform with the provisions ot Title VIl of
the Civil Rights Act of 1964, as amended.

Word count: Include name and address. Name of
city (Des Moines) or state (New York) counts as
two words. Zip code or phone number including
area code counts as one word. Count each ab-
breviation, initial, single figure or group of figures
or letters as a word. Symbols such as 35mm, COD,
PD,.etc. count as one word. Hyphenated words
count as two words. Publisher reserves the right to
abbreviate or aiter copy.
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Books

HOW TO SELL RADIO ADVER-
TISING by Si Willing. The right for-
mula for sales depends on the
individual and the prospective
advertiser. Therein lies the secret as
Si Willing illustrates it by theory and
by practice. You'll hear of all sorts of
objections (including a few you
haven't heard!) and how they've
been successfully countered. From
the dialog between salesman and
prospect you'll learn the appreaches
and the clinchers, hcw to use availa-
ble sales tools to the best advantage
and how to deal with competition
You'll learn ways to sidestep objec-
tions. how to recognize the “oppor-
tune moment,” and how to convert a
"No”toa "Yes" 320 pages. $12.95

HOW TO PREPARE A PRODUC-
TION BUDGEY FOR FILM &
VIDEO TAPE by Sylvia Allen Costa
A complete guide to deiermining
finances for any video tape or film
oroduction, from TV commerciais to
feature-length films. Jammed witn
facts covering every aspect of
estimating costs. Tells how to esti-
mate every cost associated with any
size production, including the pro-
duction location, cameras and
accessaries, sound equipment, light
gear, raw film stock of video and
sound recording tape, lab develop-
ing, printing and processing fees,
personnel—(creative, techmical, and
taient), scenic elements, focation
expenses, surveys of remote shoot-
ing locations, film and tape editing,
optical effects and animation, pius a
host of miscellaneous expenses
such as writer fees, animals, speciai
effects requirements, and insurance
Also included are typical rate list-
ngs and eight sample budgets,
representing TV commercials, docu-
mentanes, and feature-length fiims.
192 pages. $12.95

HANDBOOK OF RADIO PUB-
LICITY & PROMOTION by Jack
Macdonald. This handbook is a vir-
tual promotion encyclopedia—
includes over 250,000 words, over
1500 on-air promo themes adapta-
ble to any format; and over 350 con-
tests, stunts, station and personality
promos! One idea alone of the
hundreds offered can be worth many
times the small cost of this indispen-
sable sourcebook 372 pages, 8-1/2
x 11" bound in long-life 3-ring
binder $29.95

HOW TO BECOME A RADIO
DISC JOCKEY by Hal Fisher
Essentially a course in showman-
ship, this book teaches all the tech-
niques needed to become a suc-
cessful broadcast announcer (or
disc jockey). 256 pages, illustrated

$12.95

BROADCASTING BOOK DiVISION

1735 DeSales St, N.W.
Washington, D.C. 20036
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Hal Gessner, program executive of feature
films for CBS Entertainment since 1977, named
manager of audio-visual communications,
marketing services, for CBS-TV network sales
in New York.

Jeff Trumper, account executive, WLS(AM)
Chicago, joins co-owned KSRR-FM Houston as
general sales manager.

Richard Grove, sales manager, Bernard
Howard & Co., New York, joins WITS(AM)
Boston as general sales manager.

Peter Devereaux, gencral sales manager,
WPTE-TV Raleigh-Durham, N.C., joins WXEX-TV
Richmond, Va., in same capacity.

Bruno Sardi, national sales manager, WUAB-TV
Cleveland, named general sales manager.

Robert Epstein, national account executive,
TeleRep, Chicago, joins WTLV(TV) Jacksonville,
Fla., as local sales manager.

Jack Gallo, account executive, WISN(aAM) Mil-
waukee, named local sales manager.

Fritz Reynolds, account executive, KSWT(FM)
Topeka, Kan., named sales manager.

Les Christian, account executive, WwoL-AM-
FM Buffalo, N.Y., joins WECK(AM) there as sales
manager.

Mark Paoli, Becky Farmer, and Keith Yar-
ber, with WKQQ(FM) Lexington, Ky’s sales
department, named senior account managers.

Thomas Perryman, general sales manager,
KEZK(FM) St. Louis, joins KPLR-TV there as direc-
tor of special projects for sales department.
Jeffrey Price, graphic designer and animator,
WILA-TV Washington, joins KPLR-TV as art direc-
tor.

Please send
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Robert Walton, former general manager,
WRBL(TV) Columbus, Ga., joins WYEA-TV there
as sales consultant.

Bobbie Brockmeyer, broadcast media buyer,
Kalish & Rice, Philadelphia, and Michael
Gillespie, advertising manager-Northern sales
division, Philadelphia Bulletin, join WPHL-TV
Philadelphia as account executives.

Debra Polk, media planner, Ted Bates & Co.,
New York, joins WXLO(FM) there as account ex-
ecutive.

Bob Twibell, local sales manager, XHRM-FM Ti-
juana, Mexico, joins KMBC-Tv Kansas City, Mo.,
as account executive.

Mike Moore, from kKaTT(AM) Oklahoma City,
joins KGMC(TV) there as account executive.

Daniel Cowdrey, graduate of University of
Maryland, College Park, joins WIYY(FM)
Baltimore as account executive.

Kay Schlaitzer, media director and copywriter,
Grant Jensen & Associates, Seattle, joins KING-
FM there as account executive.

Dennis Leonard, account executive, WGHP-TV
High Point, N.C., joins WTVQ-TV Lexington,
Ky., in same capacity. Ellen Farra, with wTvQ-
Tv's production department, named copywriter.

Peter Duran, sales manager, Peters Griffin
Woodward, Boston, joins wsMw-Tv Worcester,
Mass., as account executive.

Cynthia Martin, advertising representative,
Times-Press-Recorder, Arroyo Grande, Calif.,
joins KsBY-TV San Luis Obispo, Calif., as account
executive.

|
Programing

Marvin Bader, sports director for special pro-
jects, ABC Sports, New York, named VP of
Olympics operations. Robert lger, manager of
program planning, ABC-TV’s Wide World of
Sports, New York, named director.

Stephen White, literary agent, Major Talent
Agency, Los Angeles, joins ABC Entertainment
there as executive producer of motion pictures
for television.

William Harris lll, host of syndicated Los
Angeles radio program, Harris in Hollywood,
named producer of West Coast entertainment
reports for ABC-TV’s Good Morning America.

Daniel Cohen, financial analyst, CBS Enter-
tainment, New York, named manager of ad-
ministration, advertising and promotion. Mary
Ann Zimmer, associate director of business
affairs, CBS Entertainment, named director of
business affairs and music operations.

Ron Harrison, general manager, Radio Arts,
Los Angeles syndication firm, joins Drake-
Chenault there as VP-general sales manager.

Don Haney, host of wxyz-Tv Detroit’s Haney's
People, joins Detroit Cablevision as executive
VP-creative programing.

Robin Rosen, associate producer of Group
One Telévision Inc., New York, named VP, with
responsibility in program development, talent
coordination and production.

Dennis Gresham, sales manager for Televi-
sion Representatives, Los Angeles, joins
Metromedia Producers Corp. there as sales
manager for Western region.
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JoElla Mathis, broadcasting and accounting
coordinator, Frye-Sills, Denver advertising
agency, joins Rainbow Programing there as
affiliate services coordinator. Laurie Riddell,
from United Cable Television of Colorado, for-
merly Mountain States Video, Denver, joins
Rainbow there as district affiliate manager for
Northeast region. Stacy Nutile-Zinke, office
manager, Rainbow, named sales administrator
for its programing services.

Lee Jackoway, sales manager, Multimedia
Program Productions, Cincinnati, named
general sales manager. Bruce Johansen, sales
representative, MPPI’s Western division in Los
Angeles, named sales manager.

Tony Masiello, manager of broadcast services,
ABC Radio, New York, joins Enterprise Radio,
Avon, Conn., as director of operations.

William Wolkey, credit analyst, Safeco Credit
Co., Seattle, joins Broadcast Programing Inter-
national there as program consultant.

Kent Green, technical director, WSM-TV
Nashville, joins Scene Three Video, full service
video production company there, as production
supervisor. Mike Duncan, broadcast produc-
tion director, Les Hart Agency, Nashville adver-
tising firm, joins Scene Three Video as pro-
ducer.

Dillon Smith, editorial director, WMAQ-TV
Chicago, named program director.

Dave Waters, production director, KEWI(AM)-
KSwT(FM) Topeka, Kan., named program direc-
tor.

Harold Pontious, from wpHL-TV Philadelphia’s
programing department, joins KPLR-TV St. Louis
as assistant program director. Randy Palubiak,
commercial production manager, KTHV(TV) Lit-
tle Rock, Ark., joins KPLR-TV as producer-direc-
tor.

Eugene Dubrow, news director and talk show
host-producer, wBvD(aM) Beverly, Mass., joins
WHDH(AM) Boston as executive director of
David Brudnoy Show.

J.R. Russ, from wroi(aM) LaPorte, Ind., joins
WECK(aM) Buffalo, N.Y., as production director.

Scott Gibb, air personality, WWTR-FM Bethany
Beach, Del., joins WPRW(AM) Manassas, Va., in
same capacity.

Jeremy Godwin, London story editor for
MGM and 20th Century-Fox and head of
scripts and interviewer-host for London
Weekend Television, joins KAYO(aM) Seattle as
talk show host.

New staff for wixT(rv) Jacksonville, Fla's PM
Magazine: Michael Canella, field producer,
KoLD-TV Tucson, Ariz.'s PM Magazine, program
producer; Sarah Smith, with wixT’s produc-
tion department, assistant to producer; Bob
Bates, reporter-weekend anchor, WLKY-TV
Louisville, Ky., and Pam Thomson, feature re-
porter, wpBo-TV Orlando, Fla., co-hosts and
producers;, Jennifer Meeker, news editor,
wixT, and Ray Hays, remote director, noncom-
mercial wJcT(TVv) Jacksonville, Fla.,
videographer editors.

Jeff Lipsitt, former associate producer and
promotional photographer, wBz-Tv Boston,
joins wrvz(tv) Norfolk, Va., as associate pro-
ducer.

Kathy Lyle, producer-photographer for wivB-
1v Buffalo, N.Y’s PM Magazine, joins WKBW-TV
there as photographer-editor.



Bob Bateman, air personality, WDAE(AM) Tam-
pa, and Chuck Benson, former air personality,
WIND(AM) Chicago, join WFYR(FM) Chicago in
same capacities.

Scott Burns, air personality, WRKO(AM)
Boston, joins KJR(AM) Seattle in same capacity.

..~~~ |
News and Public Affairs

Bobby Ray Milier, deputy foreign editor, UPI,
New York, named international editor in charge
of news services distributed overseas. He suc-
ceeds Donald Dillion who retires. Katharine
McGinnis, editor and assistant to manager of
international features division, UPI, New York,
named manager, replacing John Alius, who
retires. Ronald Riechmann, New England edi-
tor, UPI, Boston, named general news editor
for its New England division.

Steven Hammel, assistant news director-
senior producer, WTPA(TV) Harrisburg, Pa.,
named news director.

David Ulmer, news director, WPXN(AM)
Rochester, N.Y., joins wror(am) Washington in
same capacity.

Mike Hartnett, sports reporter-anchor, wTvQ-
Tv Lexington, Ky., named sports director. Ken-
ny Rice, sports director, Conley Cable Televi-
sion System, Floyd county, Ky., succeeds
Hartnett.

Rick Taylor, anchor, woi-Tv Ames, lowa, joins
wiwT(Tv) Cincinnati in same capacity.

Thomas Campbell, news director-reporter,
KSBY-TV San Luis Obispo, Calif., joins KBMT(TV)
Beaumont, Tex., as reporter-weekend anchor.

James Wieder, from wciB(tv) Gainesville,
Fla., news department, joins WEAR-TV Pen-
sacola, Fla., as morning anchor-reporter.

Lloyd Patterson, anchor-reporter, WAVE-TV
Louisville, Ky., joins WFMY-TV Greensboro,
N.C., in similar capacity.

Greg Risch, correspondent for Independent
Television News Association’s Washington
bureau, joins XPIX(TV) San Francisco as general
assignmerit reporter.

Cindy Wright, reporter-assignment editor,
KTRH(AM) Houston, joins KHOU-TV there in
same capacity.

Laurie Tayama, reporter-producer, KTVI(TV) St.
Louis, joins KPLR-TV there in same capacity.
Jeffrey Pylant, from wHBQ-Tv Memphis, joins
KPLR-TV as weather-sports reporter.

Frank Kracher, reporter, KAAL(TV) Austin,
Minn., joins wcpo-Tv Cincinnati in same
capacity.

Lana Naegel, with KAKE-TV Wichita’s Kansas
Scene, named reporter.

Bill Lambdin, anchor, producer and reporter,
WRCB-TV Chattanooga, joins WAST(TV) Albany,
N.Y., as reporter-assignment editor.

Pamela Rittenhouse, reporter, Florida TV
Cable, Melbpurne, joins WTLV(TV) Jacksonville,
Fla., in same capacity. Les Montgomery, from
noncommercial WJICT(TV) Jacksonville, joins
wTLV as ENG editor.

Rex Daugherty, photographer, reporter and
assignment editor, KOTV(Tv) Tulsa, Okla., joins
WRAL-TV Raleigh, N.C., as assignment editor.
Chrystal Harris, reporter, wis-Tv Columbia,
S.C., joins WRAL-TV in same capacity.

Fran Riley, news and sports reporter, KSTT(AM)
Davenport, lowa, joins WHBF-AM-FM-TV Rock ls-
land, Ill., as weekend sports anchor-reporter.
Jeff Michaels, Kokomo bureau chief, wLFI-Tv
Lafayette, Ind., and Steve Olson, reporter-
photographer, wxow-tv LaCrosse, Wis., join
WHBF-AM-FM-TV as_general assignment reporters.

Fay Kaufman, producer for 11 p.m. news at
wiLA-TV Washington, joins ABC-TV there as as-
sociate news producer.

Drew Scott, freelance editor, writer and re-
porter, joins Independent Network News at its
Washington bureau as correspondent.

Cokie Roberts, general assignment reporter,
National Public Radio, Washington, named cor-
respondent.

Gail Sutton, from wpsD-TV Paducah, Ky., joins
WBKO(TV) Bowling Green, Ky, as anchor-
general assignment reporter. Brad Hughes,
news director, WKCT(aM) Bowling Green, joins
WBKO as general assignment reporter.

New writers-editors, Associated Press Broad-
cast News Center, New York: Matt Vita, from
AP’s Montpelier, Vt., bureau; Nancy Jaycox,
reporter, WLBK(aM) DeKalb, Ili.; Mike Ham-
mer, from wGcH(aM) Greenwich, Conn., and
David Shapiro, news director, WNYG(AM)
Babylon, N.Y.

Randy Baker, news director, KATY(AM) San
Luis Obispo, Calif., joins KSBY-TV there as
assignment editor. Missie Pires Hobson,
assignment editor, CBS Network News, Los
Angeles, joins KSBY-TV as co-anchor. Rick
Martel, former anchor, XETv(Tv) Tijuana (San
Diego), joins KSBY-TV as anchor-producer.

Joe Duke, photojournalist, WVUE(TV) New

Orleans, named reporter.

Bob Cook, producer, KTXL(TV) Sacramento,
Calif., named executive producer of station’s
Newsplus.

Carol Meyers, with wpTv(Tv) West Palm
Beach, Fla., news department, named executive
news producer.

Rich Klos, associate producer, WISN-TV Mil-
waukee, joins WHNT.TV Huntsville, Ala., as
news producer. Regina Colston, photo-
grapher, wcBl-Tv Columbus, Miss., and Ron
Simmons, photographer, wiBW-Tv Topeka,
Kan., join WHNT-TV in same capacities.

Laura Carter, anchor-producer, KESQ-Tv Palm
Springs, Calif., assumes additional duties as ex-
ecutive producer-host of its public affairs pro-
gram, It’s This Way.

William Rusher, publisher of National Review,
New York, joins Group W Radio there as com-
mentator.

Stephen Irmo, news reporter, producer and
photographer, wBBH-TV Fort Myers, Fla., joins
KGW-TV Portland, Ore., as general assignment
reporter.

Steve Miller, anchor-reporter, KHQ-TV
Spokane, Wash., joins KOIN-TV Portland, Ore.,
as reporter.

Kathryn Goertzen, special projects unit,
KOMO-TV Seattle, named general assignment re-
porter-trainee.

Cynthia Tepp, with wis-Tv Chicago, joins
KTVK(TV) Phoenix as sports reporter.

Isabel de Quesada, reporter, co-anchor and
host, noncommercial WPBT(TV) Miami, joins,

RADIO STATIONS CAN

MAKE MORE MONEY.

Did you know the William B. Tanner

Company offers the broadcaster
complete music programming and
formatting for any station in any
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Last word

The white paper on radio deregulation that floated out of the
lame-duck pond at the National Telecommunications and Infor-
mation Administration last week will probably attract little atten-
tion. Works issued by political casualties as they depart for private
anonymity tend to be ignored as bureaucratic litter in a Washing-
ton giddied by the transition of power.

Henry Geller’s white paper deserves a better fate. As its author
says, it contains little that is new, but in sum it outlines legislation
that comes as close to emancipation as any broadcasters now alive
can reasonably expect.

As detailed elsewhere in this issue, radio broadcasters could
run their stations just about as they pleased, subject only to tech-
nical standards and—a Geller gesture to political reality —the
obligation to afford equal access to candidates for public office.
They could buy and sell properties at will, subject only to multiple
ownership limits. The fairness doctrine would be eliminated.
License terms would run as long as 25 years. Nirvana, or next
door to it.

There is, of course, a catch. Broadcasters would be subject to a
“‘lease charge” of 1% to 2% of gross revenues for the privilege of
making money from the spectrum. At that point some broad-
casters, acting out of habit if nothing eise, may recoil.

Broadcasters in the past have justifiably recoiled when fees of
larger proportions have been proposed. A couple of years ago the
House Communications Subcommittee was talking about collect-
ing $267 million a year from radio and television.

But is it unreasonable to suggest that a tax-deductible, nomi-
nal fee be paid for liberated operation in a virtually unregul-
ated marketplace? The thought here is that an affordable fee
would be preferable to the federal program quotas that the Na-
tional Association of Broadcasters was almost ready to accept a
year ago as the price of considerably less deregulation.

The Geller white paper would have received a more attentive
reading if it had emerged when his party was in firm control of
everything in Washington. Whatever its source, its contents are
worth preserving.

Faint victory

It should have been no surprise to learn that, as was reported last
week, the UN General Assembly has approved without dissent a
resolution suggesting that when nations are framing communica-
tions policy, they should “‘take into account’ the famous—or in-
famous—MacBride Commission report on international com-
munications problems. Certainly the U.S. failure to dissent
should have been no surprise, because the U.S. delegation
engineered a resolution taking an almost identical position at the
UNESCO conference in Belgrade, Yugoslavia, last fall, and
delegation leaders counted it one of their two principal ac-
complishments there. They said it was a good thing because it
headed off ‘‘efforts to rush into indiscriminate implementation”’
of the MacBride report (BROADCASTING, Nov. 3, 1980).

Well, we were dismayed then, and we’re dismayed now. The
MacBride report, now a key element in the effort of developing
countries and the Soviet bloc to break down what they see as
Western dominance of international news gathering, is heavy
with recommendations that go against the grain of press freedom.
It advocates free access to news sources and professes to oppose
censorship, but at the same time it urges news media to sup-
port—not simply report on, but support—social, cultural, eco-
nomic and political goals set by governments. There is a proposal

Editorials:

that UNESCO monitor media. The report implies advocacy of
licensing newsmen and reveals bias against private ownership of
media and against advertising.

No doubt the U.S. delegation is right in saying a resolution in-
viting attention to the MacBride report is better than one com-
manding it. But as critics were saying last week—and as others
said at Belgrade —the resolution that was adopted could be cited
as justification for all sorts of crippling actions against a free press.
That thought does not make it any easier to take.

The nub of the problem, of course, is that the developing coun-
tries and the Eastern bloc in UNESCO can outvote the U.S., Bri-
tain and other members of the Western bloc. In that case, as we
have said before, perhaps the U.S should reconsider the value of
its UNESCO membership.

For starters

Now that Ronald Reagan has chosen the key people who will run
the White House press office, attention will turn to how they will
run it and how Reagan himself will, well, meet the press. As is
surely understood by a President-elect who has spent his life in
the limelight, he will also have a lot to do with how the press
meets him. The press hasn’t been meeting Presidents very well
since Jack Kennedy, cannily sensing the advantage to be gained,
opened White House press conferences to live television in 1961.

Reagan has a chance to introduce reforms—if he wants to. It
will take an act of selflessness to abandon a format that has
repeatedly made Presidents look good and reporters look boorish,
while draining the event of meaningful substance. In its present
form, the televised news conference prevents intelligent pursuit
of answers through related questions and encourages reporters to
demean themselves in the heated competition for recognition.

If the new President is of a mind to bring order out of chaos, he
has a resource ready made for consultation. A commission inde-
pendently appointed to appraise presidential news conferences
and suggest improvements (BROADCASTING, Sept. 29, 1980) has a
report ready for inspection by James Brady, the new press secre-
tary. The commission, headed by former Virginia Governor Lin-
wood Holton and RCA Washington Vice President Ray Scherer,
who used to cover the White House for NBC, awaits Brady’s call.
Scherer’s number in Washington is 558-4242.

Drawn for BROADCASTING by Jack Schmidt

“I still feel guilty telling people we're broadcasting from a heli-
copter.”
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