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our news catching 1s catching
news in the making.

With Houston'’s first TV news
helicopter, we're snatching up
news stories as they happen
and bringing them to our
viewers live.

And since we're traveling
above crowded city streets in-
stead of on them, we're covering
o more territory in a much short-
g er time.

LT So when it comes to local
S news, we never have to leave our
- viewers up in the air.
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The Week in Brief

JEETEEEE RN 1OP OF THE WEEK
ROBERT E. LEE WINS THIS ONE O Dean of FCC ‘
commissioners expected to be named interim chairman.
Fowler is in the lead for permanent post. PAGE 31.

FREER AT LAST O Radio deregulation passed by FCC in
package that removes muititude of requirements and
guidelines. PAGE 31.

DREDGING INHOUSTON O Federal court there will try to
bring up circumstances surrounding cable franchise
grants in early 1979. PAGE 34.

CURTAIN TIME FOR REAGAN [ Media troops mass in
Washington for tomorrow’s inauguration extravaganza
that really begins tonight. PAGE 35.

IN STARTING BLOCKS AGAIN (1 Ever-entrepreneur Eller
and Columbia Pictures near deal for media venture.
PAGE 36.

EARLY ELECTION PROJECTIONS O They are key factor in
rash of bills in new Congress. PAGE 36.

FERRIS IN RETROSPECT J Qutgoing FCC chairman'’s
marketplace approach—key to his regulatory

philosophy —brought deregulation and provided entry for
new technologies. Along way, Ferris’s stance and conduct
cost him dearly in support. PAGE 37.

PR SPEC (AL REPORT I

THE SPIRIT OF INDEPENDENTS (1 INTV's annual
convention is under way with lively agenda that includes
look at Burke study on commercial recall, satellite visit by
Reagan’'s FCC transition team and workshops on sales,
programing and government issues. PAGES 47-48.

WALKING TALLER O Within ranks of INTV, there’s
snthusiasm that’s bolswered by happy financial data from
=CC. PAGE 50. Ajong Madison Avenue, independents are
acquiring parity with competitors, attracting more and
mMore upscale clients. PAGE 54. Independents assess role
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of new technology in their operations. PAGE 56. Changing
demographics have revamped programing. PAGE 58. How
promotion adds luster to independents’ risen star.

PAGE 66.

ATEEREEETEEEE | AVY & REGULATION RO

A GAVEL FOR DINGELL O Michigan Democrat expected
to be named chairman of House Commerce Committee
that may redesign its subcommittees. PAGE 76.

SN PR OGRAMING
NBC CHARTS COURSE [0 At gathering of TV critics and
reporters in Los Angeles, network explains its next
programing moves, offers optimistic analysis of its

current third place in ratings, keeps reaffirming its faith in
Silverman. PAGE 90.

TR U SINESS

BULLISH ON CABLE 0 That's feeling of Adams-Russell
which plans $13-miliion commitment to build up CATV
interests. PAGE 100.

R DA
REGEARING O Liberals plan media access strategy in

new environment at Mott-sponsored symposium.

PAGE 102.

R 1544 R
THE ‘BROADCASTING’ YEARS (1 Congress and the FCC
continued to spar even though the principal antagonists,
commission Chairman Fly and Representative Cox left

the ring. Early in 1944, newspaper owners won their

battle for their right to be broadcast owners. And radio
wrote more brilliant chapters in the presidential election,

on the beaches of Normandy and at every other place

that wartime America needed its services. PAGE 111.

IR PR OF(LE

CROSSOVER—AND UP O Ex-newsman Bob Mutholland
felt left out as he watched NBC News call Ronald
Reagan’s victory last November. It was one price
Multholland had to pay for his successful transition to the
corporate side and the presidency of the NBC Television
Network. PAGE 137.
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Playback

Stock Index
Washington Watch. ...
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Closed: Circuit’

Insider report: behind the scene, before the fact

L]
Triple play
In immediate offing may be three-way
package in Reagan makeover of FCC.
Aside from probable selection of Mark S.
Fowler, Washington attorney, for
chairmanship (see page 31) and
renomination of James H. Quello for new
term, there’s prospect that Mary A.
(Mimi) Weyforth, 36, administrative
assistant to Senate Commerce
Committee’s new chairman, Bob
Packwood (R-Ore.), will be supported for
third vacancy — presumably when
Commissioner Robert E. Lee, slated to
become interim chairman, retires upon
completion of his present term June 30.
Weyforth, native of St. Louis, is wife of
Rhett B. Dawson, chief counsel and staff
director of Senate Armed Services
Committee. Her candidacy reportedly is
endorsed by 10 senators. If she gets
commissionership, it will be first time
FCC wil} have had two women members
{out of seven) and both of same party.
Other is Anne Jones. Third Reagan
appointment will be triggered by
resignation from FCC, expected in April,
of Charles Ferris, who will be stepping out
of chairmanship when Lee steps in.

NI

Five big, big ones

Chances are brightening that TV network
sales in 1980 reached $5-billion mark for
first time. That’s word from Broadcast
Advertisers Reports, which keeps track
with monthly estimates. Prospect of $5-
billion year dimmed when September
results were essentially flat and October’s
actually dropped 4% below October 1979
(‘*Closed Circuit,” Dec. 8, 1980). But
November sales look to be up 2%-3% from
year ago, and BAR officials calculate that if
December’s held even with December
1979, year’s total will pass $5 billion,
perhaps reaching $5.1 billion or little
higher. In 1979 sales were $4.6 billion.

[ ]
Fits over Fritts

Proposed compensation of $50,000 a year
to National Association of Broadcasters
joint board chairman has been isolated
from budget that otherwise totals $7.8
million for next fiscal year and will be first
item on agenda at board meeting that
begins next Monday (Jan. 26) in
Scottsdale, Ariz. Those counting votes say
majority of board is solidly in favor of
compensation, which would assure
candidacy and probably election to top
post this year of Edward O. Fritts of Fritts
Broadcasting, Indianola, Miss., now radio
board chairman.

But board members on both sides say

feelings about compensation have heated
up. Thomas Bolger, incumbent chairman
of joint board, remains adamantly opposed
and says, if necessary, he’ll hand over
gavel at Scottsdale long enough to argue
case against chairman’s pay.

L
Dereg in Senate

Senate Commerce Committee plans to
release list of goals for 97th Congress
within next two weeks. Included are series
of communications bills, two involving
statutory deregulation of broadcasting,
and others dealing with cable and common
carriers. Starting point for bills is still S.
2827, bipartisan bill that stalled in
committee in summer of 1980.

L ]
Zeroing in on T&A
That new coalition of forces dedicated to
elimination of sex from television
(*“Closed Circuit,”” Dec. 15) has picked its
name, Coalition for Better Television, and
lined up leadership. Rev. Donald Wildmon
of National Federation for Decency,
Tupelo, Miss., will be chairman; Dr.
Ronald Godwin of Moral Majority,
executive director. Others in forefront:
Judie Brown of American Life Lobby;
John Hurt of United Church of Christ of
Joelton, Tenn. (which has own *‘Clean Up
TV’ campaign), and Phyllis Schlafly, best
know as crusader against Equal Rights
Amendment but representing Eagle
Forum, which she describes as national
pro-family organization, on coalition.
Letters sent out over Wildmon’s name
have invited advertisers to meet with
coalition leaders in Washington after
coalition’s press conference there Feb. 2,
when it will announce its formation.

SRT——
In wings

If there’s to be interim Republican named
to replace Democratic Chairman Michael
Pertschuk at Federal Trade Commission, it
will be David A. Clanton of Santa Barbara,
Calif. Clanton, now in his fifth year, was
appointed by President Ford.

O s R
Successions in the sun

With budget taken care of at December
meeting, election of new officers heads
agenda of Feb. 5-6 meeting of National
Cable Television Association board in Key
Biscayne, Fla. After unprecedented two
terms, Doug Dittrick will give up
chairmanship. Likely replacement is Al
Gilliland, president of Gill Cable, San
Jose, Calif., who is this year’s vice
chairman. So far he’s only one in running.
Current treasurer and secretary are also
looking to move up notch. John Saeman,
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Daniels & Associates, is seeking vice
chairmanship and Jerry Lindauer, Times
Mirror, wants to be treasurer. They too are
unopposed.

S ST
Making way for Wirth

Acting members of House Committee on
Energy and Commerce are trying to
change standing committee rule that
forbids subcommittee chairmen from
serving on subcommittees other than their
own. Among those pushing for change is
Representative Timothy Wirth (D-Colo.)
who has high interest in energy
subcommittees but is expected to chair
Communications Subcommittee.
Possibility of rules change makes size and
makeup of Communications
Subcommittee difficult to predict, but
Democratic members said to be
expressing interest include
Representatives Edward Markey (Mass.),
Ronald Mottl (Ohio), Allan Swift
{Wash.), Thomas Luken (Ohio) and
Albert Gore (Tenn.).

T

Next to go

It’s presumed that Robert E. Lee, as
caretaker FCC chairman, will have early
chance to pick up resignations of such
controversial Ferris appointees as Robert
Bruce, general counsel; Nina W. Cornell,
chief of plans and policy, and Robert L.
Mann, head of Ferris-enlarged press
office. Also on unprotected job listis S.J.
Lukasik, chief of Ferris-named **Office of
Science and Technology,’ but he has been
less controversial.

R
Arm-chair shopping

To be introduced this week at Association
of Independent Television Stations annual
convention (see page 47) will be
syndicated five-a-week, hour show,
Shopping at Home, described as
“‘electronic catalogue’ It will be
distributed by RKO General, which is in
joint venture with Carpenter Television
Programs, Washington (owned by Bill
Carpenter, former vice president and
general manger of WITG(Tv] Washington).
Show is intended to upstage shopping
services variously planned for cable TV. It
will contain service-information
programing plus direct-response
advertising for products that can be
ordered by telephone. It will be fed live out
of RKO’s wor-Tv New York at 9-10 a.m.,
Monday-Friday, beginning in September.
RKO’s kH3-TV Los Angeles will also carry
show.

Syndicators will keep 40% of
commercial time for national sale, let
stations sell 60%. They hope to land Sears,
Roebuck as first major advertiser.
























THE DR. DEMENTO SHOW

A proven prescription for hit radio! Two hours weekly of
delightful "dementia” with the masterimpresario of comedy
and novelty recordings. The Doctor's own hit parade,
featuring such stalwarts as Barnes & Barnes, Al Yankovic, and
Monty Python, is selected from his personal library of more
than 150,000 rare and wondrousitems. And “The Dr. Demento
Show" is a prime-time winner on such stations as KMET, WLUP,
WAVA, KYYS, and more than 150 other top rockers.

LIVE FROMGILLEY'S

That's live and direct from Pasadena, Texas, as host Jim Duncan
presents a brand new weekly concert series, 60 minutes of top
country talent performing at the biggest nightclubin the
world! Already airing on over 250 of the country’'s finest
country music stations. .

OFF THE RECORD
WITH MARY TURNER

Rockradio’s premier interview feature, airing ten times
weekly for two-and-a-half power-packed minutes. Mary
Turner talks to The Stones, Bruce Springsteen, Ted Nugent,
David Bowie, Queen, and dozens of other top artists. ..and
you:can listen on stations like WNEW-FM, KMET, WMET WMMR,
KZEW, WWWW, WWDC-FM, WINZ-FM, WLPX, and WCOZ.

OFF THE RECORD SPECIALS

If 150 seconds is great, then 120 minutes is fantastic! These
two-hour super-specials are hosted by Mary Turner and
feature her exclusive, in-depth interviews with superstars like
Supertramp, The Roiling Stones, Bob Seger, and Steely Dan.
Airing regularly on 250+ stations.

STARTRAK

Getthe inside trak” ontoday'srock news. .. ten times a week!
The stars tell the stories behind the scenes to host Lynne
Thomas in this series of revealing, 2%:-minute features, nowin
its fourth year of national syndication on Top 40 and A.C. radio
stations everywhere.

SPECIAL EDITION

Indisputably, Black radio’s finest hour. Each week, host Sid
McCoy takes aninside look at the lives and the music of
America’s top entertainers, stellar artists such as Stevie
wonder, The Commodores, George Benson, and Earth, wind
andFire. it'saloving, lively journey through the past, present,
and future of America's own Black music.

SHOOTIN' THE BREEZE

Blackradio'sfinest 2% minutes! Ten times each week, Jackie
McCauley interviews the superstars of today's black music ...
on stations like KDAY, WGCI, WVEE, WILB, KKDA, KYOK, KDIA,
WHUR, and WAMO!

THE GREAT AMERICAN RADIO SHOW

This two-hour weekly countdown of Radio & Records top
20albums also features interviews with many of the week's
charted artists. Hosted by air personality and R&R AOR Editor
Jeff Gelb, “The Great American Radio Show" now airs on more
than 150 top stations.

ACE AND FRIENDS

Ace Young, news director at KMET, covers the unconventional
in a weekly series of ten'3%-minute features. News stories
thatare guaranteed toinvolve, inform, and entertain the
listener—particularly if thattistenerisin the 18-34
demographic target audience!

SPACES AND PLACES

Eachweek, in aten-part series of 2%-minute news and public
affairs features, host David Perry takes aclear, hardlook at
some aspect of life in the 80's, exploring the people, the
places, the problems of today’s world. Relevant, stimulating,
and guaranteed to keep the audience tunedin ... on more
than 150 U.S. radio stations!

NEW FOR THE NEW YEAR

THE ROCK YEARS:
PORTRAIT OF AN ERA

Aspectacular 48-hour speciai that recalls the times that
changed our lives, a year-by-year review of the music and the

- events of 1965 through 1980. One of the most challenging
radio programs ever produced, “The Rock Years™ canbe run
(and run again!) in self-contained, three-hour blocks or as a
continuous weekend extravaganza. Created by Bert Kleinman
and Jeff Pollack and hosted by David Perry, this landmark
production has already been purchased by WNEW-FM, KMET,
WMMR, WMET, KZEW, WSAI-FM, and WAVA for airing.in the
spring of '81.

THE CONCERT OF THE MONTH

Designed especially for Blackradio, this new program
premieres in February with a sparkling line-up of top Black

entertainers. Recorded live, this one-hour monthly concert series

features the complete performances of artists like War, The
Pointer Sisters, Dionne Warwick, The Crusaders, Maze, and
many more.

TELLIN' IT LIKE IT WAS

A2%-minute spotlight on the most memorable momentsin
Black American history. Ten times each week, this brand new
feature takes an unflinching look at those events, both great
and small, that have gone into the making of Biack history.
You'llnever know whyitis . . . unless you know howitwas .

DAYBOOK
WITH BRAD MESSER

Every day isa special day for someone, somewhere, and now,
every day, R&R columnist and acclaimed newscaster Brad
Messer will spend three minutes telling us why. A witty,
entertaining reflection on those events, past and present,
that distinguish one day from another.

AND THERE'S MORE TO COME . . .
LISTEN FOR US!

WESTWOOD
ONE

9540 Washington Blvd., Culver City, CA 90230 » {213) 204-5000

AMERICASs NUMBER ONE PRODUCER OF
NATIONALLY SPONSORED RADIO PROGRAMS
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> CLICKED

IN CITIELS.

Not only did we lead the Twin Cities,
we ranked nationally as the most dominant
television station in a major market?*

We are the Twin Cities number one
source for news, weather, and sports at 5, 6
and 10 PM. .

We view that fact as more than just
an honor. We consider it an obligation and
a challenge to continue to improve; to con-
tinue to g1ve our viewers more and better
programming.

WCCO-TV MINNEAPOLIS-ST. PAUL.
THE MOST DOMINANT LOCAL
STATION IN A MAJOR MARKET

A CBS AFFILIATE. @ REPRESENTED BY TELEREP,
*TOP 15 ADIMARKETS, 4 OR MORE VHF STATIONS, SIGN ON TO SIGN OFF, NOVEMBER ARBITRON 1980.
ESTIMATES SUBJECT TO LIMITATION.



BROADCAST GROUPS NET WEEKLY CIRCULATION

. ABCTV 16,452,000

. CBSTV ' 16,286,000
METROMEDIATV 15,506,000

NBCTV 15,487,000

Look at the Top Three again!

We changed the viewing pattern of American
television in July. And we confirmed it in November.
Indeed, about one of every five families now watches a
Metromedia Television Station.

We're proud of the company we keep.

We're proud to be the number three of all
Broadcast Groups (not just the network O & O’s).

And we're proud to say we have every intention
of moving up from there.

Metromedia Television

New York, Ch. 5, WNEW-TV  Minneapolis/St. Paul, Ch. 11, WTCN-TV
Los Angeles, Ch. 11, KTTV Kansas City, Ch. 9, KMBCTV
Washington, D.C., Ch. 5, WTTG Cincinnati, Ch. 19, WXIXTV

Houston, Ch. 26, KRIVTV Represented by Metro TV Sales

Source: Nov. 1980, NSI Reports, Station Total HH, Sunday-Saturday 7 am-1 am. Data are estimates and are subject to qualifications in reports used.







-

) " " “Isaid 'd knock him
. “In pro hockey, the  out in the fifth (puff,_

v

New York Rangers puff) and I did it!”
just took the lead ) , .

”

«

~ “As for the recil reason
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“With three minutes,
42 seconds left in the
game at the Kingdome
the Seahawks have
just scored...” .




RADIO STATION.
EXCLUSIVELY'

5 minute updates every halt hour.
Hour after hour: Behind-scenes features.
Personalities. All-night talk show: Inside stuff.
All via Westar III satellite.

Now you've got a powerful new weapon  that are easy to buy, easy to program, and

in the ratings and profits war, a space easy to build audience with.
weapon called - Right now radio stations like yours
Enterprise e it o are joining our team daily. In Dallas and
Radio, The » S Detroit. Trenton and Toledo. And as the
Sports Net- 7 W list grows, the list of markets still open
work. Power-promoted in these magazines. keeps on Shnnklng

Enterprise Radio serves your listeners So don't delay. For further informa-
a feast of sports programming you just tion, call George Davies, Michael David, or
couldn’t get before. With satellite speed Joe Rizza at Enterprise Radio and get in
and high professionalism. We've recruited on the ground floor.
some of the best sports minds in the U.S.
and Canada for a first team that knows i»

fENTERPRISE RADIO.
where the stories are, how to get them, and
how to deliver them for maximum impact. THE sm Nm.

And we've packaged it all in segments 40 Darling Drive, Avon, CT 06001, (203) 677-6843

AKRON, OH —WHLO-AM ALBANY. NY —WOKO-AM BUFFALO. NY —WYSL-AM CLEVELAND. OH -WBBG-AM  DALLAS. TX~KLIF-AM DETROIT, MI —WNIC-AM HARRISBURG/YORK/LANCASTER, PA-WZIX-AM
HONOLULU. HI - KHVH-AM HOUSTON., TX—KIKK AM /FM INDIANAPOLIS. IN —WNDE-AM KANSAS CITY. MO - KBEA-AM KNOXVILLE. TN—WHEL-AM/WIMZ-FM MEMPHIS, TN —WDIA-AM/AWQUD-FM
MILWAUKEE, Wt —WTMJ-AM MONTEREY.CA—KOCN-AM NASHVILLE, TN - WKDA-AM NEW ORLEANS, LA—-WGSO-AM NEW YORK. NY —WWRL-AM/WKHK-FM NORFOLK. VA -WNIS-AM PITTSBURGH. PA —WWSW-AM
PROVIDENCE. Rl ~WEAN-AM ROCHESTER NY —WSAY-AM SALT LAKE CITY, UT - KWMS-AM SAN FRANCISCO, CA - KDIA-AM TAMPA/ST. PETERSBURG/CLEARWATER. FL —WTAN-AM

TRENTON/PRINCETON. NJ —WHWIH-AM TOLEDO. OH —WOIIO-AM TUCSON. AZ— KTUC-AM/KNDE-FM WASHINGTON. DC —WMZQ-FM



Administration; Richard Wiley, partner, Kirkiand & Ellis,
Washington, and former FCC chairman, and Kenneth
Cox, Attendance by invitation only.

Feb. 27-28 —National conference on consumer and
cable television, to be sponsored by National Citizens
Committee for Broadcasting and National Federation
of Local Cable Programers and partially funded by
Federal Trade Commission. Kennedy Center, Washing-
ton.

]
March

March 2 — International Radio and Television Society
anniversary banguet and Gold Medal award, pre-
sented to Sam Cooke Digges, retiring president of
CBS Radio. Waldorf-Astoria hotel, New York.

® March 2-3— West Virginia Broadcasters Associ-
ation spring meeting (license renewal seminar).
Charleston House Holiday Inn. Charleston, W. Va.

B March 3-- Federal Communications Bar Associ-
ation luncheon. Speaker: FCC Commissioner Robert
E. Lee. Harvard Club, 27 West 44th Street, New York.

March 3 — Florida Association of Broadcasters
reception for Florida delegation. Florida House, Wash-
ington.

B March 3-4— Cable Television Administration and
Marketing Society advertising conference. New York
Hilton, Information: (202) 296-4218.

March 6-7 — Radio-Television News Directors Asso-
ciation board meeting. New Orleans Marriott.

8 March 7 — Radio-Television News Directors Asso-
ciation regional meeting. Trinity University, San An-
tonio, Tex. Information: Jay Solomon, KMOL-TV San An-
tonio, (512) 226-4251.

® March 10-11-— National Association of Broad-
casters executive committee meeting. NAB headquar-
ters, Washington.

March 12— International Radio and Television
Society newsmaker luncheon. Waldorf-Astoria hotel,
New Yark.

March 13—Deadline for 1981 Radio-Television
News Directors Association |nternational Radio and
TV Awards. Information: RTNDA, 1735 DeSales Street,

N.W, Washington, 20036, (202) 737-8657.

March 13-14—Country Radio seminar. Hyatt
Regency, Nashville. For information: (615) 329-4487.

March 13-18— National Association of Television
Program Executives conference. New York Hilton and
Sheraton Center.

March 15-17 — North Central Cable Television Asso-
ciation meeting. Holiday Inn, Fargo, N.D.

= March 16 —Awards for seventh annual Video and
Television Documentary Festival, sponsored by Global
Village, 454 Broome Street, New York, N.Y, 10013.
(212) 966-7526.

March 16-17 — Society of Cable Television Engineers
annual spring engineering conference. Opryland hotel,
Nashville.

March 19-20—Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Fairmont hotel, Denver,

B March19-20— Georgia Cable Television Associ-
ation annual meeting. Sheraton-Atlanta hotel, Atlanta.

B March 21 —Radio-Television News Directors
Association regional meeting. Lamar University, Beau-
mont, Tex. information: Dave Wilson, KJAC-TV Port
Arthur, Tex,, (713) 985-5557.

March 22-24 —International Broadcasters Idea
Bank annual convention. Sebel Town House, Kings
Cross, Sydney, Australia.

March 22-29—INPUT 81, international public
television screening conference, Venice, ltaly US.
representative: Corporation for Public Broadcasting.
For information: David Stewart, CPB, 1111 16th Street,
N.W, Washington, D.C,, (202) 293-6160.

March 23-25— Radio-Television News Directors As-
sociation management training seminar conducted by
Sterling Institute. O'Hare Marriott, Chicago.

March 24— New York State Broadcasters Associ-
ation annual meeting. Essex House, New York.

March 24-25—0hio Broadcasters salute to Con-
gress. Hyatt Regency and Four Seasons hotels, Wash-
ington.

March 25— New York Women in Communications

(e 475-Minute °Re

Insight, a 42-minute, public ser-
vice commentary, offers your radio
listeners a pause for thought and
reflection . .. a harbor in a busy
programming schedule.

Insight brings thought-provoking
ideas about the things that affect us
every day . .. personal relation-
ships . . . security ... success ...
loneliness . . . religion . . . self-
fulfillment . . . happiness . ..

Insight makes no financial or emo-
tional appeals. It is public service

broadcasting in the finest sense of
the word . .. bringing to your audi-
ence the central thoughts embed-
ded in the issues of life.

Always timely, always welcome,
Insight will give your station’s
image a boost as it gives your lis-
teners a chance to pause . .. to sit
back and think.

For a free audition disc, contact:
Insight
6555 West College Drive
Palos Heights, IL 60463
(312) 371-8700
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1981 Matrix Awards luncheon. Keynote speaker:
Katharine Graham, board chairman, Washington Post
Co. Sheraton Center, New York.

March 26-29— Alpha Epsilon Rho, national honor-
ary broadcasting society, annual convention. Opryland
hotel, Nashville.

March 27-April 5—11th annual USA Film Festival
of independent and studio films. Loews Anatofe hotel,
Dallas. information: USA Film Festival, PO. Box 3105,
Southern Methodist University, Dallas, Tex, 75275,
(214) 692-2979.

March 28-April 1—[llinois-Indiana Cable Televi-
sion Association annual convention. Hyatt Regency
hotel, Indianapolis.

L]
April

B April 1—Deadline for receipt of request for pro-
posal bids for cable franchise in Miami.

April 1-2—Communications in the 21st Century
symposium, sponsored by The Colgate Darden Gra-
duate School of Business Administration at University
of Virginia in cooperation with Annenberg School of
Communications of University of Pennsylvania and
University of Southern California. Funding by Philip
Morris Inc. Philip Morris Operations Center, Richmond,
Va.

u April 6-10— Community Antenna Television As-
sociation technical seminar Garland Holiday Inn,
Dallas. Information: (305) 562-7847.

April 8 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria hotel, New
York,

April 12-15— National Association of Broadcasters
59th annual convention. Las Vegas Convention Center.

April 14—Annual Broadcast Pioneers breakfast. Las
Vegas Hilton, Las Vegas.

April 15—New FCCdeadline for comments on notice
of proposed rulemaking on generic VHF drop-in pro-
ceeding (BC Doc. 80-4999). FCC, Washington.

April 15-16- Maryland/Delaware Cable Television
Association spring meeting. International hotel,
Baltimore-Washington International Airport.

April 20-21—Industrial Television Conference,
sponsored by Alpha Epsilon Rho, national honorary
broadcasting society. Moore Hall, Central Michigan
University Mount Pleasant, Mich.

April 23—Children’s Television Conference, spon-
sored by Alpha Epsilon Rho, national honorary
broadcasting society. Moore Hall, Central Michigan
University, Mount Pleasant, Mich.

April 23-24— Oklahoma AP Broadcasters conven-
tion. Holidome, Oklahoma City.

April 24-30—17th annual MIP-TV international TV
program market. Palais Des Festivals, Cannes, France.

w April 24-May 16—7th annual Video and Televi-
sion Documentary Festival screenings. Sponsored by
Global Village, 454 Broome Street, New York, N.Y,
10013, (212) 966-7526.

April 25—Fourth annual Great Lakes Radio Con-
ference, sponsored by Broadcast and Cinematic Arts
Department and Alpha Epsilon Rho, national honor-
ary broadcasting society, Central Michigan University,
Mount Pleasant, Mich.

Engaial’

In listing of top 100 publicly owned
companies in broadcasting and related
fields (BroaDCASTING, Jan. 5), Compact
Video Systems should have been
ranked 99th. Burbank, Calif, designer
of video systems for own use, in 1980
expanded into design and manufacture
of systems for sale to others. In four
quarters ended July 31, 1980, revenues
were $35,501,000 with net earnings of
$2,482,000. Robert E. Seidenglanz is
president and chief executive officer.
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" graming guidelines, currently 8% for AM
stations and 6% for FM stations.

B Eliminated its formal ascertainment
requirements for new station and renewal
applicants as well as for those acquiring
stations either through assignment of
license or transfer of control.

m Eliminated its commercial limit
guidelines, which currently prescribe a
maximum of 18 minutes per hour.

m Eliminated the requirement to keep
detailed program logs in licensees’ public
files.

In determining the type of nonenter-
tainment programing a licensee airs, the
commission ruled that licensees may take
into account ‘‘marketplace forces” —i.e.,
what other radio stations in the same
market are offering in the nonentertain-
ment programing area. Most of all, how-
ever, licensee decisions in this area must
be based on ‘‘reasonable grounds’ and
must be defended if challenged in a peti-
tion to deny, said Jeff Baumann, the chief
of the FCC’s Potlicy and Rules Division,
who presented the deregulation item to
the commission.

Regarding ascertainment, Baumann
said that a licensee would still be obligated
to deal with the needs of its community,
using ‘‘any reasonable means of deter-
mining those needs,” and would also be
required to defend its method of ascertain-
ment if challenged.

The staff recommended elimination of
the guidelines on the basis of studies of
commercial practices in radio markets in

four states—Michigan, Ohio, Georgia and
Alabama. The studies showed that radio
stations’ commercial minutes per hour
were substantially under the commission’s
suggested limits and that market forces—
not the guidelines—were largely responsi-
ble for that general trend. As an example
of market forces at work, Baumann noted
that many FM stations promote them-
selves to the public according to the num-
ber of commercial-free hours they offer.

Although relieved of the burden of
keeping program logs, a licensee must
develop and keep in its public file an
‘‘issues-programs list,’ similar to and
replacing the current “‘problems-pro-
grams’’ list. The list is to contain at least
five and up to 10 issues of importance fac-
ing the community; a written determina-
tion of how those issues were arrived at; a
brief description of the specific issues the
licensees focused on in the last renewal
period, and how those issues were treated,
including dates, times and durations of
programing used in addressing them.
Baumann said such a list would enable the
public to ‘‘ascertain a station’s perfor-
mance’’ in covering issues of local impor-
tance.

Baumann noted that the commission’s
basic premise in drawing up the radio
deregulation item had to be, and was, con-
sistency with the Communications Act.
Thus the fairness doctrine—mandating
licensee coverage of “‘controversial
issues’’ within the community —would be
retained. Baumann also said the pro-

1

cedures for petitions to deny and compara-
tive renewal would remain unchanged as
the commission is obligated under the
Communications Act to issue a license
only after determining that to do so would
be in the public interest.

Baumann rebutted what he called sharp
criticism from some groups who claimed
the commission, by initiating radio
deregulation, was ‘‘abandoning the public
interest standard” and replacing it with a
marketplace standard. He said that was not
the case and that the commission was
simply ‘‘refocusing’ the public interest
standard in terms of the current radio
marketplace. Baumann said the commis-
sion’s adoption of the item represents a
significant step in the recognition of how
radio operates in the current market, and
that deregulation would create a ‘‘more
responsive and much more effective radio
market.”

Ironically, one of the first of the incum-
bent commissioners to speak out in favor
of radio deregulation—Tyrone Brown—
was the lone dissenter to last week’s deci-
sion to go ahead with it. In 1978 Brown
urged elimination of the commission’s
commercial time limits and ascertainment
requirements and said that the nonenter-
tainment guidelines ‘‘do not make much
sense’’ as they are applied (BROADCAST-
ING, Dec. 11, 1978). ]

At that time he also said that he would
require radio stations to program a fixed
percentage of local nonentertainment pro-
graming related to the community’s

In2 Biiiei

in response to petition by National Association of Broadcasters, FCC
has extended deadline for next low-power television and
translator cut-off list from Jan. 16 to Feb. 17. NAB said review was
“legally compelled” in order to give networks and full-service broad-
casters—which had been precluded from filing low-power applications
until commission revised interim processing procedures just two weeks
ago—opportunity to apply. Meanwhiie, Sears-backed Neighborhood TV
Co. has asked commission to review its decision [imiting number of in-
terim low-power television and translator grants to 15. Neighborhood
has applied for 140 translators to rebroadcast signai of kusk-1v Prescott,
Ariz. Also, Corporation for Public Broadcasting has asked commission to
stay Jan. 8 revision of interim processing rules for low-power so that CPB
can appeal in effort to force commission to reserve some low-power
channels for noncommercial use.

O

Two more applicants enter low-power TV fray in big way — Buford
Television Inc. and Turner Broadcasting System. Buford, licensee
of Cincinnati, STV, waTi(tv), is filing approximately 100 low-power ap-
plications to rebroadcast that station. Average cost per low-power sta-
tion—S8117,000 plus $1.25 million for satellite uplink and transponder
time for approximate total of $13 miflion. TBS has filed applications for
low-power stations in 25 cities at approximate cost of $183,000 per sta-
tion. Spokesman for Turner said programing would be “similar” to that on
Turner's Cable News Network, consisting of “free, advertising-supported,
full-service, full-time information and public affairs” Programing wili be
produced at TBS's Atlanta headquarters and other locations, “utilizing
the services of wres(tv), CNN” and other facilities.

O

TV viewing in 1980 reached all-time high of six hours 36 minutes per
TV household per day, eight minutes per day more than record set in
1979, Television Bureau of Advertising reported last week, based on A.C.

Nielsen Co. data. Viewing in November and December topped seven
hours, first time for those months, with November's put at seven hours,
two minutes and December’s at three minutes more. Ten of 1980's 12
months set new records for those months; only January failed (by three
minutes) to do so (September tied previous record).
O
Senate Commerce Committee has hired two permanent, one tempor-
ary staff members to concentrate on communications issue. Full-timers
are Riley Temple, senior counsel, RCA Global Communications, who
replaces Ray Strassburger (who has been named Washington lobbyist
for Times Mirror Co.), and Christopher Coursen, lawyer with Washing-
ton communications taw firm, Dempsey & Koplivitz. Temple, also
former counsel to Senate Government Affairs Committee, begins work
today (Jan. 19). Reagan transition team member Strassburger recruited
Coursen, who also did some work for team. Third member is William
Beebout, journalist on leave from Salem, Ore., Statesman-Journal, who
will spend next three or four months compiling report on fairness
doctrine and equal time laws. Both committee Chairman Bob Packwood
(R-Ore) and Communications Subcommittee Chairman Barry Gold-
water (R-Ariz.) have expressed interest in repealing fairness doctrine
this year.
O

ABC-TV last week claimed highest level of women 18-49 in
daytime audience history during 1980, with 3,770,000 per average
minute (up 14% from 1979) and approaching combined total for CBS-TV
(2,290,000, down 5%) and NBC-TV (1,640,000, down 2%). In that
demographic, ABC said it won every half-hour of network competition. In
overall daytime ratings, network gave following ranking: ABC 7.9 rating,
29 share, CBS 6.8/26, NBC 4.8/19. In 1980 early-evening news race,
ABC figures showed ratings tie for itself and NBC at 11.9, with NBC
slightly ahead in share: 24 to 23. CBS led with 14.0/27.

O
With asking price at $275,000 for 30-second spot, NBC has sold out
next Sunday's (Jan. 25) Super Bowl; major advertisers among 17 to
buy time are Coca-Cola (through McCann-Erickson); Chrysier (BBDO),
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needs.

Of late, Brown had given up trying to
persuade the commission on the fixed per-
centage requirement but insisted that local
issues could be addressed adequately only
through local programing. The commis-
sion was not to be persuaded, however,
and adopted the item as it stood—which,
as interpreted by Richard Shiben, the com-
mission’s Broadcast Bureau chief, means
that, ““the issues have to be local [but that]
iS not to say that the only way to serve a
local outlet is through local programing.”

In the end Brown felt compelled to dis-
sent because of the local programing issue,
saying that communities ‘‘have to have an
outlet for the expression of views locally,”
and that treating local issues without
locally produced programing was simply
inadequate.

An aspect of the decision that troubled
both Commissioners Abbott Washburn
and Joseph Fogarty was the notion that
broadcasters could choose issues of com-
munity interest based on what other licen-
sees in the market are doing to fulfill that
requirement. The effect of this, it was gen-
erally agreed, was to allow a broadcaster to
“‘specialize’’ —that is, to choose only is-
sues of importance to his target audience.
Conceivably, under the new plan, com-
munities may not be served totally by any
one station but collectively by all the sta-
tions there.

Washburn said that dealing with issues
of public concern in that fashion is a
‘‘judgmental thing that can be

challenged —licenses are going to hinge on
it ... it"s a mushy area. What if a licensee is
challenged?’’ he asked, wondering what
the commission would do ‘‘if a group
comes in and says, ‘The broadcaster is
wrong, nobody is paying attention to us.
I’'m at a loss as to how the commission
would act in a situation like that,”’ he said.

Brown responded, ‘I think the message
has gotten out that the licensee is to keep
the door open to the entire community in
making programing decisions,” and that it
is ‘“‘not necessary for this agency to
prescribe exact procedure for doing so.’

Shiben added, ‘‘The item is not in-
tended to change the existing policy but
rather the method of carrying it out.”
Fogarty said, “‘I don’t know whether it will
work or not but I'm willing to take a
chance. One of the pitfalls.”” he noted, *is
allowing stations to specialize—minority
groups will fall through the cracks’ He
suggested that “‘one or two’’ of the issues
on the issues-programs list ‘‘be devoted to
issues of general interest to the com-
munity.” He also wanted some kind of
“‘monitoring’” of station’s entertainment
programing, ‘‘to give us some idea of
whether they are serving the public in-
terest.”

Commissioner Anne Jones raised a
question about an all-music format—to
the total exclusion of nonentertainment
programing —but was assured by the stafl
that exclusion was “‘ruled out””

Jones also questioned the need for any
documentation of programing, referring to

the issues-programs list. ““Why not go all
the way?”’ she asked, indicating her
preference for a scheme in which the
licensee would have total discretion over
the type of program records to be kept,
noting that it would have to prove its pro-
graming proposal was reasonably arrived
at if challenged.

Brown: ‘““‘Community groups have a
right to know what licensees are providing
as a basis for discussion.”’

Jones: ““If you’re listening to the sta-
tion, you know what they are providing.’

Brown: “‘But most people don’t listen to
most stations most of the time. There is no
doubt that over the last 10 to 15 years sta-
tions have made a great deal of progress in
responding to community programing
needs. That has come about in large part
due to the participation of active com-
munity and public interest groups. The
issues list will help these organizations
determine whether broadcasters are serv-
ing their needs,” he said.

In light of Jones’s suggestion that the
commission get out of program-content
regulation altogether, FCC General
Counsel Robert Bruce suggested the FCC
may ‘‘want to develop an agenda of issues
for Congress to study,’ including the
possibility of limiting the role of the com-
mission to technical questions.

Along those lines, Senator Bob Pack-
wood (R-Ore.)—in a letter to Chairman
Ferris urging passage of the deregulation
item —said, *‘I remain convinced that ulti-
mately statutory deregulation will be

Exxon (McCaffrey & McCall); Miller Beer (Backer & Spielvogel), and
Champion Spark Plugs, N.W. Mutual, Schlitz (all J. Waiter Thompson).
]

National Collegiate Athletic Association is considering plan under
which its football television contract and its basketball tourna-
ment pact would be given to one TV network at price considerably
higher than under present two-network structure. ABC-TV now pays
$31.5 million annually for football, and NBC-TV, $9.9 million for basket-
ball. NBC ends its two-year tournament contract with this year's NCAA
championship in March and ABC's four-year pact ends in December.
NCAA officials meeting in Miami Beach last week were reported to be
hopeful that two-pronged pact might be put together in time for 1982
O

Tentative settlement has been reached in 167-day strike of Ameri-
can Federation of Musicians against TV and movie producers.
Details were not announced, pending presentation to AFM's 5,000 mem-
bers prior to voting. Mail balloting is expected to take about 30 days.
Musicians were ordered back to work immediately, pending ratification.
Producers now face two other potential work stoppages: Writers
Guild and Directors Guild both have contracts expiring this spring, and
both have indicated willingness to strike if key demands are not met.

O
CBS-TV on Feb. 3 will air half-hour pilot of Sign On series, produced
by Children’s Television Workshop and including comedy, music,
news, continuing soap opera and other elements. If it goes to series,
CBS says Sign On would be first new daily network program for children
since launch of Captain Kangaroo 25 years ago.

O

Cable News Network has completed installation of 4.5-meter
earth station on Capitol grounds. Earth station, which is tied to
closed circuit television system in House office buildings, will enable
congressmen to receive all cable programing on Satcom |, but "under-
standing” is that it will be tuned to CNN most of time. Bulk of cost of
earth station and installation {around $13,000) is being picked up by
Turner Broadcasting System, which produces and distributes CNN.

Downlink will probably begin test this Wednesday (Jan. 21) and will be
formally turned on next Monday at Hill reception, hosted by Representa-
tive Charles Rose (D.-N.C)) and Ted Turner, TBS president and chairman.

O
At about time Walter Cronkite cedes CBS News anchor seat to Dan
Rather, Cronkite will serve as chairman of National Wildlife Week,
March 15-21. He'll be spokesman in series of television and radio public
service announcements available for local broadcast stressing need for
healthy ocean ecology.

O
J. Skelly Wright, member of US. Court of Appeals since 1962, step-
ped down as chief judge last week after turning 70. He had held post
since March 28, 1978. Wright will continue to serve as member of 11-
member court. He will be succeeded as chief judge by next senior
member, Carl McGowan, who will become 70 in May.

0O
Richard Foreman, VP/programing, ABC Radio Networks, will leave
ABC at end of January to open own consulting firm. His first client:
Southern Broadcasting's «ynprmy Pasadena (Houston), Tex., kQYT(EM)
Phoenix and wezi(FM) Memphis. He had been director of beautiful music
programing for Southern before moving to ABC three years ago. Com-
pany, Richard A. Foreman Associates, will be in Riverside, Conn.

Up m@mﬁmg

In Los Angeles: INTV continues annual convention that opened
yesterday and runs through Wednesday at Century Plaza (story page
47). In Washington: Reagan inauguration tomorrow (Tuesday) is center
stage (story page 36). And National Religious Broadcasters and Na-
tional Association of Evangelicals expect new President to open their
Convocation '81 following Sunday (story page 140). In San Deigo: Cor-
poration for Public Broadcasting directors meet Wednesday and Thurs-
day at Sheraton-Harbor lsland with principal topic to be status of Walter
Annenberg's proposed $150-million contribution for on-air university.

Broadcasting Jan 19 1981



|

1 TOP OF THE WEEK [

necessary and desirable, because the
FCC’s decision to deregulate is certain to
be litigated”’ Packwood closed the letter
saying, ‘‘Whatever the outcome of the
commission’s proceeding, [ plan to con-
tinue to work for the early passage of legis-
lation that provides meaningful deregula-
tion for radio broadcasters.”’

FCC Chairman Charles Ferris was
in accord with the staff on the time.
“Growth in the broadcast industry will
continue,” he said, ‘‘and indicates a need
to reduce behavioral restrictions on it.”” He
described the formal ascertainment re-
quirement as ‘‘ossified,”’ while ‘‘abolition
of the commercial guidelines makes ab-
solute sense.”” He said the issues-programs
list would ‘“‘encourage dialogue between
broadcasters and the communities they
serve.”’

Toward the end of the discussion of the
radio deregulation item, Washburn sug-
gested it be put out as a further notice so
that the public could ‘‘react to it
specifically,” having only had the oppor-
tunity to comment on the proposed
rulemaking item which, although essen-
tially the same, had addressed various op-
tions that had been deleted from the final
report and order.

Commissioner Robert E. Lee, however,
expressed the consensus of the commis-
sion when he said, ‘‘I’d rather put it out
and pay more attention to petitions for
reconsideration.”’

Broadcast industry groups were general-
ly pleased with the action although some
saw it as only the first step toward desired
deregulation. Erwin Krasnow, senior vice
president and general counsel of the Na-
tional Association of Broadcasters, said it
was ‘‘a significant step’’ and meant broad-
casters, “would have a lot less paperwork
while retaining basic responsibilities. As to
what listeners hear over the air, there
won’t be much difference.”” He called the
decision a recognition that ‘‘the radio
marketplace outdistances regulation—
rules and regulations don’t have the same
impact as programs.”

In a prepared statement, Abe Voron, ex-
ecutive vice president of the National
Radio Broadcasters Association, called the
commission’s action a ‘‘mixed bag ...
While it eliminates some red tape and
paperwork, it also seems to add a con-
siderable amount of uncertainty, vague-
ness and subjectivity. True deregulation
can only be achieved through legislation
and NRBA will continue its fight to fully
and completely deregulate radio through
congressional action.”’

A spokesman for ABC Inc. said the ac-
tion “‘is an important first step . . . four un-
necessary requirements have been elimi-
nated”” The spokesman said ABC would
like to see the commission adopt a set of
objective minimum standards which if
voluntarily followed would provide licen-
sees with a legitimate expectation of
license renewal.

NBC’s initial reaction was similar to
ABC’s. Richard Verne, NBC Radio presi-
dent, said, ““NBC welcomes the FCC ac-
tion as a beneficial first step ... in recog-

nizing that today’s competitive
marketplace best serves the public in-
terest.”’

Like ABC, however, Verne said NBC
would like the commission to spell out in
greater detail exactly how it interprets
‘‘operation in the public interest.”

Public interest groups were generally
unhappy with the commission’s action.

The Media Access Project—a Washing-
ton-based public interest law group—has
already appealed the decision (on behalf of
the United Church of Christ’s Office of
Communication) to the U.S. Court of
Appeals in Washington, contending the
action is in violation of the public interest
standard mandated by the Communica-
tions Act, as well as the First Amendment.
MAP’s president, Andrew Schwartzman,
said: ‘“This is a sad day for minorities,
women, the poor, religious groups and
other working people who have relied on
the FCC to make sure that radio stations
meet the needs of the listeners they
serve.’

Samue! Simon, president of the Na-
tional Citizens Committee for Broadcast-
ing, said that group will ‘‘wait and see what
happens on reconsideration”’ before going
to court. He said the “‘bright spot’ in the
proceeding was the ‘‘clarity”’ with which
the commissioners emphasized the con-
tinuing responsibility of licensees to meet
the public interest standard.

“Without objective standards,”” Simon
said, public interest groups will be forced
to rely more on ‘‘petition to deny
strategies as a way of insuring that broad-
casters live up to’’ their public interest
obligations.

Pluria Marshall, president of the Na-
tional Black Media Coalition, said: ‘‘We're
unhappy [about the decision]. It would be
premature to respond to the specifics
before they are put out, but the delibera-
tions . .. didn’t sound good. Ty (Brown’s)
comment goes to the heart of our con-
cern.’

Going to trial
in Houston over
cable franchising

Antitrust suit says city,
mayor and operators split
up pie in ‘backroom’ deal

The circumstances surrounding the cable
franchising of Houston over two years ago
began to be dredged up in the federal
courtroom of Judge Carl O. Bue in that
city last week. Opening statements and the
first witness were heard in the $10.5-
million, antitrust suit of Affiliated Capital
Co. against the city, the mayor and Gulf
Coast Cable Television, one of the city’s
five cable franchises.

According to Stephen Susman, an at-
torney for Affiliated Capital, the suit
alleges the city’s award of five franchises
in late 1978 “‘was an antitrust conspiracy
among private businessmen to divide up
the city territorially’’ so that no one else
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could win a cable franchise and so that
they would not outbid each other for the
franchises. The suit was filed in July 1979.

In what has become the nation’s prime
example of so-called ‘‘backroom’ cable
franchising, the fifth largest city in the
country awarded cable franchises, with lit-
tle public comment, to four politically in-
fluential local groups—Gulf Coast
(250,000 homes), Houston Cable Televi-
sion (200,000 homes), Houston Com-
munity Cablevision (150,000 homes) and
Westlake Cable (25,000 homes) —and to
MECA Corp., a Storer Broadcasting sub-
sidiary, (125,000 homes). There were only
two bidders that did not win franchises:
Cablecom-General and Affiliated Capital,
the latter headed by Billy Goldberg.

Subsequent to the awards, Warner
Amex bought controlling interest in
Houston Cable and Storer took over
Houston Community. Warner also ar-
ranged to buy control of Gulf Coast, but
that deal was put in the deep freeze after
the Affiliated Capital suit, singling out
Gulf Coast, was filed.

Susman said the suit’s focus on Gulf
Coast was primarily tactical. He said all
parties to a conspiracy are liable, but to sue
all of them would unnecéssarily ‘‘muck
up”’ the proceedings with other lawyers.
Besides, Susman said, the Gulf Coast
franchise encompasses the area that Affili-
ated has applied for and Gulf Coast is the
alleged ‘‘chief organizer of the con-
spiracy.”’

The damages asked for in the suit are
based on the estimated worth of the cable
system that Affiliated would have owned
had it received and built the franchise it
applied for in 1979, a much smaller system
than Gulf Coast plans. Susman said Mar-
tin Malarkey, a Washington cable consul-
tant, will testify that the hypothetical
system is worth $3.5 million. In antitrust
cases, the plaintiff can be awarded treble
damages.

The trial got under way last Tuesday as
each side presented its opening statement.
Alan Levin, an attorney hired by Affiliated
in the fall of 1978 to assist it in acquiring a
franchise, took the stand for the plaintiff
Wednesday morning and, according to
Susman, testified that when he ‘“‘went to
apply for a franchise in September 1978 he
was told that the pie had already been cut
up by the other parties.”

The trial recessed early on Thursday
after one of the defense attorneys became
ill. Susman said. the trial will resume
tomorrow (Jan. 20) with the cross-ex-
amination of Levin. Bob Sadowski, who
spent two months as a cable consultant for
the city and is now an outspoken critic of
how the franchising was conducted, is
scheduled to follow Levin.

The franchise process of the city has
also been the target of an FBI investiga-
tion and a federal grand jury probe. The
grand jury is reportedly still active and
waiting to see what emerges from the trial.

Clive Runnells, a member of the Na-
tional Cable Television Association board
of directors, and Jack Trotters are prin-
cipals in Gulf Coast Cable TV.
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Ready for Reagan’s day in the TV sun

Networks, groups and local
stations mass their troops
in Washington for inaugural
week —with a watchful eye
over their shoulders at Iran

The media troops have assembled in
Washington for the last big push of the
1980-81 political year—the inauguration
of the 40th President of the United States.
It would be a major event in its own right,
but it will be surrounded by satellite events
that seem designed to make Washington
the entertainment as well as the political
capital of the nation. And the whole thing
could be upstaged if American hostages
are flying home from Iran early this week,
a possibility not far from the minds of net-
work news executives.

One year after reporters and camera-
men tramped through the snows of lowa
for the first big political media event of
1980—the caucuses in that state —several
thousand broadcast technicians, corres-
pondents, producers and news executives,
found snow on the ground in Washington
as they prepared to cover the swearing-in,
on Tuesday, of Ronald Reagan, who,
history will show, lost in Iowa.

The networks, with remote trucks
parked on the west lawn of the Capitol and
elsewhere in Washington, will provide
continuous live coverage from 10 a.m. un-
til 4:30 p.m. The folks at home, as the
Presidential Inaugural Committee has
said, will have the best seats in the house,
in viewing the swearing-in, at noon, at the
west front of the Capitol (the first time the
ceremony has been held there), the
new President’s lunch with members of
Congress, in the Capitol, and the parade

down Pennsylvania avenue.

The view from broad areas of the west
front of the Capitol, now covered with
seats for distinguished guests, will not be
the best. It will be obscured by the massive
anchor booth constructed by the networks
for the occasion, at a cost of over
$400,000—one that gives the television
and radio anchors a sweeping view of the
ceremony.

For CBS News’s Walter Cronkite, the
inauguration marks another last. And the
network’s coverage itself will serve as a
kind of transition. Cronkite, with corres-
pondents Bob Schieffer and Bruce Mor-
ton, will do most of the anchoring. But for
a time after the swearing-in, Dan Rather,
who is scheduled to succeed Cronkite on
the Evening News and at conventions and
inaugurations, will take over. He will also
occupy a ‘‘subanchor position” opposite
the White House during the parade.

And for the new Cable News Network,
the inauguration marks another first. CNN
will provide live coverage of the major
events, as well as some of the peripheral
ones. The Spanish International Network
will also be able to claim a first, in its live
coverage of the swearing-in, which will be
simuitaneously translated into Spanish.

The coverage on ABC and Public Broad-
casting Service, which will be present for
the swearing-in, will have one extra
dimension. The inaugural event—the in-
vocation, the presidential and vice presi-
dential oaths of office, President Reagan’s
inaugural address and the benediction—
will be closed captioned for hearing-im-
paired viewers by the National Captioning
Institute. NCI normally captions about 30
hours of television programing each week
for those networks, NBC and program pro-
ducers and syndicators.

More than a thousand representatives ot
several hundred stations and other
organizations will also be present. Most
will be on hand for preinaugural events—
which began on Saturday —as well as the
inauguration to cover the local angle—the
activities involving people from their
respective areas. Westinghouse Broadcast-

ing Co., which is sending some 50 re-
porters, camerapeople and technicians, is
using the occasion to initiate a new ser-
vice—a daily one-hour exchange by
satellite of news, sports and weather re-
ports among its five VHF television sta-
tions and its Washington bureau.

Unlike the conventions, when corres-
pondents for many local stations provided
live coverage for their daily newscasts, few
are offering such coverage this week. Sta-
tions will rely on the networks for that. In-
stead, Max M. Barber, superintendent of
the House radio and television gallery,
who processed nonnetwork requests for
press credentials for space at the Capitol,
said, ‘‘The correspondents all want to do
standuppers while the inauguration
ceremony goes on in the background.”’
The pieces will be incorporated in the local
news programs.

But the inauguration show doesn’t
begin and end on Tuesday. At the Capital
Center, in Landover, Md., tonight (Jan.
19), the Presidential Inaugural Committee
presents a gala—star-studded, is the way it
probably should be described—with John-
ny Carson as host and featuring Bob
Hope, Elizabeth Taylor and Frank Sinatra,
who is also producing and directing the
show. The gala will run from 10 p.m. to
midnight on ABC—*‘the ABC Entertain-
ment division is carrying it,” as the repre-
sentative of another network’s news divi-
sion pointed out—and has grossed for the
committee $3 million in the sale of 12
minutes of commercial time. The commit-
tee’s expenses are about $1 million, in-
cluding $580,000 for the two hours of
ABC air time. Profits help defray costs of
the inauguration.

The inaugural committee has also pro-
duced a number of other events to enter-
tain the inaugural crowds and promote the
event. On Saturday, for instance, visitors
were invited to the Lincoln Memorial to
hear the Mormon Tabernacle Choir and
the U.S. Army Herald Trumpeters and the
U.S. Army Band and to see displays of
fireworks and laser lights. It was, the
handbill (extending the invitations)
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pointed out, ‘“‘Free-Free-Free’” No one
was planning live coverage of that.

But NBC and ABC will be on hand
tomorrow night, beginning at 11:30 p.m.,
for live coverage of the inaugural balls— 10
are being held in Washington—while CBS
will settle for taping pieces for newscasts.
And those 10 are only the beginning.
Satellite transmission will link eight of
them with inaugural balls in 85 cities
across the country—as far west as
Honolulu and as far north as Anchorage.
TNT Communications Inc. will provide
the technical assistance.

But in planning for the inaugural
festivities, network news executives were
keeping an eye on developments in efforts
to win the release of the American
hostages. Success in those efforts would
produce a story rivaling that of events in
Washington. The news executives ap-
peared confident of being able to handle
both. The facilities and people needed are
said to be in place and ready —even if the
events conflict in time. “NBC News will
have the whole network from 7 a.m.
[when the Today Show begins] until 4:30
p.m., except for one hour in the morn-

ing,”” handling the two stories if necessary,
Les Crystal, senior executive producer,
NBC News, said last week. *“We’re in ter-
rific shape’”” The other networks were
similarly sanguine.

Jeff Gralnick, ABC vice president and
executive producer of special events and
executive producer of World News
Tonight, who was involved in planning for
the hostage story rather than the in-
augural, offered a slightly different
perspective. ‘‘The inauguration,” he said,
“‘might wind up as being a remote of the

' hostage release coverage.’

Congress’s concern
over reporting of
elections surfaces
in rash of bills

Both the Committee on House Adminis-
tration and the Senate Rules Committee
plan to hold hearings on the national elec-
tion process and how it is influenced by
media coverage. There also are indications
that the House Communications Subcom-
mittee and the Senate Commerce and
Judiciary Committees will take up the
issue.

In fact, because election reform is con-
sidered a ‘‘high-visibility’’ issue, a num-
ber of Senate committee chairmen are said
to be planning hearings, and the question
of which committees have jurisdiction was
a matter of controversy last week.

Today (Jan. 19) is a ‘“‘hopper day’’ in
Congress, when members are expected to
introduce hundreds of bills to get them on
the record early in the 97th Congress. On
Jan. S and 6, the first two hopper days of
this Congress, members introduced five
bills relating to election reform.

In the House, Representative Mario
Biaggi (D-N.Y.) introduced H.R. 84 to es-
tablish uniform voting hours on a six-year
trial basis. Senator S.I. Hayakawa (R-
Calif.) introduced four bills, three of them
modifying election procedures (S. 55, S.
56 and S. 57) and a fourth, S. 58, restrict-
ing release of election results until all polls
are closed. Among congressmen said to be
interested in pursuing election reform are
Senators Barry Goldwater (R-Ariz.), who
as Communications Subcommittee chair-
man, is primarily concerned with fairness
and equal time laws; Charles Mathias (R-
Md.), who chairs the Senate Rules Com-
mittee, and James McClure (R-Idaho),
who is said to be considering a bill he has
introduced in several past Congresses to
fine radio and TV stations $10,000 for pro-
jecting election results before polls close.

In the House, Representatives
Augustus Hawkins (D-Calif.) and Bill
Frenzel (IR-Minn.), who are expected to
be the chairman and ranking Republican,
respectively, on the House Committee on
Administration, are said to favor hearings
on the election process. Representative
Allan Swift (D-Wash.) believes election
reform will not solve the problem of early
media projections, and is proposing that

the Communications Subcommittee hold
hearings on media election coverage.

Representatives Robert Matsui (D-
Calif.) and Pat Williams (D-Mont.) con-
tacted ABC, NBC and CBS late last year
and asked for ideas on how the problems
of early projections of election results
might be resolved. Matsui, who wrote the
networks while a member of the Com-
munications Subcommittee, has since left
that subcommittee. Williams, as of last
week, was not yet prepared to re-introduce
legislation he first introduced late last year.

From the networks’ point of view, the
media did nothing in projecting election
results last year that it hasn’t done in the
last several national elections. 1t was Presi-
dent Carter, they say, who conceded
defeat before polls were closed in Califor-
nia, who did something different.

But from the point of view of many
congressmen, the media had a profound
effect on the election. Although Swift and
other congressmen would like to see the
networks agree not to project election
results before the polls close, they are
aware that the networks making a decision
“‘in concert” could be construed as an an-
titrust violation.

-}
Eller, Columbia

close to deal

for media venture

[t’s not for nothing that Karl Eller operates
out of Phoenix. While the ashes of
Charter Media, his joint venture with
Charter Oil Co., are still being stirred,
Eller’s entrepreneurship has risen
again, this time in association with Colum-
bia Pictures, for which he’s the likely head
of a new media division with a mandate to
pursue a substantial acquisition program.
Both Eller and Columbia are officially
maintaining that the details of any ar-
rangement they might make are still sub-
ject to negotiation, and also to the final dis-
position of financial arrangements Eller
had with Charter. But the outline of their
likely association emerged last week, with
Columbia President Francis T. Vincent Jr.
confirming some points at the company’s
shareholder’s meeting on Wednesday.
Eller, of course, built Combined Com-
munications from its outdoor advertising
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beginnings into a broad-based media con-
glomerate that Gannett bought for $375
million in 1979, at the time the largest ac-
quisition in media history. Eller later
resigned the post he had gained on the
Gannett board, and subsequently joined
with Charter, a relationship that lasted a
scant six months. Eller had walked into
that venture with an agreement to
purchase KIOI-FM San Francisco; during
his tenure as head of Charter Media, he
struck deals to buy the Philadelphia
Bulletin and New York Subways Advertis-
ing. Although initial announcements of
his split with Charter said he’d keep all
three, the only one he left with was the
transit advertising firm.

Eller will most likely sell New York Sub-
ways Advertising to Columbia if the cur-
rent negotiations succeed, and it’s re-
ported that the first contact between the
two parties resulted from efforts by Eller to
get Columbia to buy the Bulletin. When
Charter Media was dissolved, Eller ex-
pressed regret at giving up the paper, but
said he didn’t have the resources to bring
it back into profitability. Purchased for $31
million, the Bulletin was said to be losing
$1 million to $2 million a month.

Eller last week declined comment on
the arrangements, stressing that the ‘‘deal
isn’t consummated yet”’” He would say
that he anticipated his arrangements with
Charter could be cut ‘‘by the end of the
month.”’

The match would be an advantageous
one for Columbia, according to the
analysts, because expansion into adver-
tiser-supported media would broaden the
base of the company’s involvements.

One question raised is to what ex-
tent Columbia’s media expansion might
move in the direction of print as opposed
to broadcasting or cable. Eller wouldn’t be
starting from scratch: In addition to the
transit advertising unit he would bring into
the organization, Columbia already owns
three AM and two FM radio stations, re-
tained a 20% interest in WNJU-TV Linden-
Newark; N.J., after selling 80% last year,
and also has interests in two television sta-
tions in the Caribbean.

The other question raised by some
analysts is whether the entrepreneurial
Eller will have difficulty fitting into a cor-
porate organizational structure. One sug-
gestion is that the crimp such a role put in
his free-wheeling style is what led to his
departure from Gannett.
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..By the company it keeps.

Seltel, Inc. The company we keep are 83 of the nation's finest television stations.

Formed from the union of HR Television and Meeker Television, Seltel has,
at birth one of the strongest lists of represented stations in the business.
Supported by one of the most experienced selling staffs in the country and
serviced by an extensive network of regional offices.

It's always exciting when a new name goes up on the door. But, with
Seltel, there are other reasons for excitement.

Seltel is more than just a new company. It's a new kind of capability, a new
level of sales expertise and a new standard of coast to coast coverage of 15
major buying centers. Backed by extensive financial resources, seasoned and
successful management, research and programming support unequaled in the
business.

Find out more about Seltel and the stations we represent.

KTXS-TV Abilene, WAKR-TV Akron, KLKK-TV Albuguerque, WBKB-TV Alpena, KIMO-TV
Anchorage, KXII Ardmore-Ada, WATU-TV Augusta, WABI-TV Bangor, WOAY-TV
Beckley-Bluefield, KULR-TV Billings, WICZ-TV Binghamton, KIVI Boise, WEZF-TV
Burlington/Plattsburgh, WWTV Cadillac/Traverse City, KTWO-TV Casper, KCRG-TV
Cedar Rapids, WCHS-TV Charleston/Huntington, WBOY-TV Clarksburg, WOLO-TV
Columbia, SC, WCBI-TV Columbus-Tupelo, KZTV Corpus Christi, KOAA-TV Colorado
Springs/Pueblo, KTXATV Dallas, WKEF Dayton, WOITV Des Moines, WTVY-TV
Dothan, KDBC-TV £l Paso, WJET-TV Erie, WTVW Evansville, WOWL-TV Florence, AL,
'WPDE-TV Florence, SC, KMPH-TV Fresno, KLMN-TV Ft. Smith/Fayettevilie, KREX-TV
Grand Junction, WUHQ-TV Grand Rapids, KFBB-TV Great Falls, WABG-TV Greenwood,
MS, WHSV-TV Harrisonburg, VA, KITV Honoluiu, WAPT-TV Jackson, MS, WBBJ-TV
Jackson, TN, KODE-TV Joplin, WTVK Knoxville, KLFY-TV Lafayette, LA, KVTV Laredo,
KVVU-TV Las Vegas, WDRB-TV Louisville, KLBK-TV Lubbock, WMTV Madison, KTVL
Medford, KECI-TV Missoula/Butte, KTVE-TV Monroe-Ei Dorado, WKAB-TV
Montgomery, WGNO-TV New Orleans, WTVZ Norfolk, KOSA-TV Odessa-Midland,
KGMC-TV Oklahoma City, WTAP-TV Parkersburg, KESQ-TV Palm Springs, WRAU-TV
Peoria, KOOL-TV Phoenix, KPVI Pocatello/Idaho Falls, WAGM-TV Presque Isle,
WTVE-TV Reading, WREX-TV Rockford, KSTU Salt Lake City, KGSC-TV San Jose,
KCOQY-TV Santa Barbara, WJCL Savannah, KCPQ-TV Seattle-Tacoma, KCAU-TV Sioux
City, KELO-TV Sioux Falls, SD,"WSPA-TV Spartanburg, SC, WWLP Springfield/Holyoke,
MA, WECA-TV Tallahassee, KTSB Topeka, KOKI-TV Tuisa, KWTX-TV Waco-Temple,
WSAU-TV Wausau, WWAY Wilmington, NC, WJTM Winston-Salem, WTRF-TV
Wheeling-Steubenville, KIMA-TV Yakima

SELTEL, INC. 750 THIRD AVENUE, NEW YORK, NY 10017 (212} 697-0944
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know who Charlie is, who really, really
know Charlie Ferris.”

There is also the commissioner who
complained that, although Ferris was ‘‘a
terrific chairman,”’ he did nothing to foster
a spirit of collegiality among the commis-
sioners. ‘‘He could have done more if he
had talked to the commissioners’® How
much more could he actually have done,
given the record? One example cited was
Ferris’s failure to keep the commissioners
abreast of developing plans for the move
to Rosslyn.

When informed that a poster on the wall
outside the door to Ferris’s private office
preaches a message of communication,
the commissioner said, ‘‘Someone must
have given it to him tongue in cheek.” The
poster reads: *‘It’s better to debate a ques-
tion without settling it than to settle a
question without debating it.”

The record of the Ferris years at the
commission is the product, in Ferris’s
words, of ‘‘a confluence of the
[telecommunications] technologies, the
economics and an attitude on the part of
[the commission] t0 step out of the way.
The attitude created the environment that
attracted the capital the new technologies
needed.” Ferris joined the commission
with little knowledge of the technologies
or economics involved. But he had a
strong sense of the need to limit the agen-
cy’s role in dealing with its licensees. ‘1
don’t think government should inject it-
self in areas where there is no need,” he
says. Few would disagree; the disagree-
ment arises as.to where there is a need. In
Ferris’s case, it seems to be, very few
areas.

(Ferris’s heavy hand in administration
was demonstrated early in his tenure when
he ordered a change in the agency’s work-
ing hours. Although those doing business
with the agency agreed it was annoying to
find staff members gone by 4:30, Ferris’s
unilateral declaration that the working day
would begin an hour earlier and end an
hour later infuriated employes. Although
the issue was eventually compromised,
the staff retaliated by voting in the agen-
cy’s first union—as protection, they felt,
against such an apparently headstrong ad-
ministrator.)

It’s not clear what kind of reaction Ferris
expected to the commission’s effort to in-
crease competition in the delivery of pro-
gram service, but the one that was gener-
ated simply exasperated him. Over the
years, he noted, in his Press Club speech
in October, successive FCC chairmen have
been criticized by broadcasters *‘for stand-
ing the First Amendment on its head”
But now, he said, ‘‘the same industry that
demands that government get off its back
has opposed additional TV and radio out-
lets, has appealed to Congress to prevent
us from authorizing direct broadcast
satellites and has fought, every inch of the
way, our deregulation of cable.”

What, Ferris wondered, do broadcasters
really want—full First Amendment rights
as guaranteed to the print media or *‘their
full profits as have been guaranteed by the

)]

commission?’”’

Ferris describes himself as a strong de-
fender of the First Amendment. And it’s
true, as he likes to remind people, that the
commission has refrained from exercising
the authority over programing that the
Supreme Court, in July 1978, said it had
when the court affirmed the commission’s
power to punish broadcasters for airing
““indecent”” material (BROADCASTING,
July 10, 1978). ““There’s a tremendous
capacity here for the old traditional raised-
eyebrow technique to create particular
behavior responses in broadcasters,’ Fer-
ris said. ‘I think it would be fair to say that
over the past three and a half years that
has not been the case.’

But some of those concerned about the
First Amendment’s application to broad-
casters say Ferris has been less than con-
sistent on the issue. They note he has op-
posed elimination of the public interest
programing standard to which broad-
casters are held. He does not seem to

THE BOTTOM LINE ON FERRIS

Aloof from the industries
he regulated and
an enigma even to his
colleagues —but
effective nevertheless

regard the First Amendment as a barrier
to requiring broadcasters to provide pro-
graming to meet certain perceived needs;
at least, he approved initiation of a
rulemaking that could lead to rules requir-
ing programing to serve the needs of
children. And he was part of the commis-
sion majority that held that the networks
had violated the reasonable access provi-
sion of the Communications Act when
they refused to sell time to the Carter-
Mondale Re-election Committee 11
months before the election.

Erwin Krasnow, senior vice president
and general counsel of the National Asso-
ciation of Broadcasters, cites Carter-Mon-
dale as one of two actions (the other was
initiation of the children’s programing
rulemaking) that marred an otherwise
“very good” Ferris record on the First
Amendment.

Ferris has no trouble defending the
decision. But his is a defense not likely to
go down easily with journalists. He says
the decision was ‘‘totally consistent with
the First Amendment theme of encourag-
ing more controversial speech.’’ then adds
that, in choosing among the conflicting
rights involved, the commission had
chosen in favor of those of the speaker and
listener. <‘The role of the editor as com-
pared to the other two certainly isn’t the
dominant role,” he said.

The Supreme Court, which has agreed
to review the case, will have the final word
on that.

In an interview with BROADCASTING last
year, Ferris said his ‘‘greatest”’ senseof ac-
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complishment was in the people he had at-
tracted to the commission (BROADCAST-
ING, April 14, 1980). In the months since,
the reason has become evident. Most ob-
servers agree that Ferris assembled a first-
rate staff, one more heavily weighted with
expertise in the field of economics than
had been the case.

The staff changes were not made with-
out some pain and suffering on the part of
long-term staffers who were—not to put
too fine a point on it—forced out. Nor was
that the only trauma the staff endured.
Nina Cornell, an economist and one of the
first key staff persons hired during the Fer-
ris regime, was given the assignment, as
head of OPP, of serving as a kind of quality
control; she would scrutinize the work of
bureaus to determine whether, as she once
put it, it ‘‘made sense.”” Not surprisingly,
resentments and tempers flared. But to
Ferris, all of that anguish was an expected
and affordable price for the kind of
organization he felt was necessary.

In the same interview with BROADCAST-
ING, Ferris talked of having found, on
assuming the chairmanship, ‘‘indepen-
dent baronies’” within the staff whose
chiefs did not talk to one another, at least
not often enough to satisfy the new chair-
man. To whatever extent that problem ex-
isted, it's safe to say it doesn’t exist any
more. Indeed, it is the "“‘interaction’
among the bureaus and divisions that Fer-
ris says has contributed to what he insists
is the high quality of the commission’s
work. And it’s a process Ferris sees as ac-
celerating as the technologies continue to
change and begin to merge. The institu-
tional function the commission has had,
Ferris says, ‘‘is becoming increasingly ar-
tificial”’

Whether and to what degree the staff
survives in structure and personnel will
depend in large measure on the person
President Reagan appoints to succeed Fer-
ris. Chairmen generally have a free hand
in such matters.

As for the larger question of what
change in direction the commission will
take, there are few who think it will be
abrupt or dramatic. After all, it was always
the Republicans, even in the days when
government was presumed to have all the
answers, who preached the gospel of com-
petition and deregulation. But some Re-
publicans, including some who worked on
communications matters in the transition,
expect a more measured approach than
was the case under Ferris. ““There was a
pell mell rush to get things out, particu-
larly in the months before the election,”
one transition aide said. ““Now a closer
look will probably be taken at some of
those items not finally adopted.” The pro-
posed drop-in of 140 VHF stations at short
spacing could be a case in point.

So it’s possible some Ferris initiatives
will be slowed if not reversed. But Ferris
has reason to feel sanguine about the prin-
ciples he helped enunciate. They have
become rooted in commission policy; they
will help chart the commission’s future
course. In Ferris’s case, it seems, being an
outsider didn’t hurt.
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Westar satellites now broadcast
174 hours of programming

every 24 hours.

We've grown a lot since 1974 when we put the
nation’s first domestic communications satellite in the
sky.

In fact, we've grown so much that Westar®
satellites now beam more than 63,400 hours of
programming a year. That’s why more households
receive programs carried by Westar than any other
satellite service.

Why are so many broadcasters turning to Westar?

One reason is economics. As a rule of thumb, it’s
five if by land, one if by satellite. For example, the
terrestrial distribution of a one-hour, prime-time show
from Los Angeles to New York would typically cost
$1,832. That same distribution by satellite, $390.

Another reason for Westar’s growth is uniform
quality. Westar allows broadcasters to transmit
programs instantaneously from one point to another or
to many points. Even if those locations are across the
continent. And reception is consistently high quality at
all points.

With reasons like these, it's no wonder that the
major networks are using more satellites. Or that the
Public Broadcasting Service now has 270 stations
receiving programming via Westar. Other program
distributors, too, have realized the impact of satellite
communications.

It all adds up to a brave new world for video and
audio broadcasting, 22,300 miles above the earth.

A world brought to you by Western Union.

western union



DON'T
ACT
NOW!

John Lennon’s untimely death last
month saddened an entire generation,
and it was evident all across the
country that people wanted to experi-
ence the feelings and insight John’s

music gave us all.

Prior to John’s death, TM had
been working with Canadian and
British musicologists and producers
on an evolutionary Beatles special.
Recording, writing, and producing
began over a year ago, and soon
TM Special Projects will unveil some-
thing brand new...a masterpiece that
will acknowledge the sociological
significance of the Beatles and pay

tribute to John.

Before you commit
to any Beatles special,
call TM Special Projects

at 214-634-8511.

You owe it to yourself
and your listeners.

Special Prgjects

1349 Regal Row
Dallas, TX 75247

development, according to programers, is
based on economics. While off-network
prices are said to have dropped somewhat,
one programer makes the comparison to
gasoline, saying that ‘‘reasonable’ prices
now are just “‘relative’’ and still exorbitant
compared to past years. Another pro-
gramer adds that ‘‘at one point, it was
more economical to buy off-network; now
it’s cheaper [in many cases] to buy a first-
run project.”’

But even when first-run and off-net-
work episodes are priced at parity, there is
a major difference making programers
more wary of the reruns: the extensive
multiyear commitments necessary.

Although first-run development may
now be a growing consideration in the in-
dependent programer’s mind, there are
those like Al Masini, president of TeleRep
and a prime mover behind OPT, who
‘‘don’t think the attitude is strong
enough.”” Masini too has been finding this
a ‘‘very conservative time’’ due to the
economy and also says he wouldn’t have
wanted to try to launch OPT today.

Masini believes that OPT ‘‘has made a
dent’’ but that independents should not be
‘‘short-sighted” and need to do more
development. He claims that with au-
dience fractionalization on the increase,
“you really have to be experimenting”’
because only those “‘with unique program-
ing ideas will survive.”’

Whatever the amount of first-run
material, off-network shows remain a vital
part of the independent scene and there
are growing signs that there are better
times coming for companies with hours in
syndication. Programers report a shortage
coming in half-hours but a full supply of
hour shows. They add that hours,
generally not quick sales, now can be
picked up at a rate more attuned to the sta-
tion’s bottom line.

Tony Cassara, vice president and
general manager of KTLA(TV) Los
Angeles, adds that ‘‘the hour wasn’t the
problem’’; rather that it was the plot. He
says that his station has taken advantage of
the action/adventure hours now available
and claims double-digit ratings for Kung
Fu, Starsky and Hutch and Wonder
Woman, with Charlie’s Angels coming up
there in the fall and CHiPs bought a cou-
ple of years in advance. Taft’s Salhany
agrees that ‘‘independents are looking to
get back into hours,” noting for example
the recent purchase of Wonder Woman at
Taft’s wbca-Tv Washington.

Still, ksSTW’s Lacy isn’t alone when he
says he remains ‘‘extremely leery of hour
programs’’ on weekdays. His logic is sim-
ple: If the program doesn’t work, an hour
has to be replaced. The commitment is
greater.

Conservatism apparently can go just so
far. As KHTV’s Formby comments, with
prices high, ‘‘you can’t take a gamble the
way you used to.”” However, he
acknowledges the marketplace irony:
“You can’t think twice about something
because it may no longer be there.”

Another growing programing element
for independents this year has been
news—particularly with the birth of Inde-
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pendent Network News which will be hav-
ing an affiliates meeting at the INTV con-
vention. Launched by wpix New York,
INN now claims 46 affiliates for its prime-
time newscast. At INTYV, discussions will
be held about a noon news program, the
possibility of a weekly public affairs show
and the inclusion of network editorials.
Wrix’s Richard Hughes, senior vice presi-
dent, cites INN as a prime example of the
expanding ‘‘availability of programing
through satellite’”” Now the home of INN,
WPIX no longer is the base for the Inde-
pendent Television News Association.
ITNA, a veteran supplier of news feeds to
independents, continues, but since last
year from WNEW-TV New York.

Of the programing opportunities ex-
pected to be opening up, cable is fre-
quently cited. Fears about the lack of pro-
gram exclusivity and competition remain
with many independents but in many
minds as well is the prospect of pursuing
common goals such as an increased pro-
gram supply. This especially becomes ap-
parent as broadcast/cable crossownership
increases and as broadcast groups form
production companies and see cable
systems as eventual clients.

Among those pursuing a closer pro-
graming connection is Field’s Thurston
who says he has had discussions with
Home Box Office and Nickelodeon cable
services. For programers in both broad-
casting and cable, he predicts there’s ‘‘a
natural marriage somewhere down the
line.’

Beating the
drums for
independents

Promotion is taking on a larger
role as indies vie for ratings
with increasing aggressiveness

Promotion, once considered a minor seg-
ment of independent television opera-
tions, has become a vital activity. As the
job of promotion director becomes more
diverse, and as competition from network
affiliates and cable systems becomes more
intense, the need for promotion inten-
sifies,.according to various directors at top
market independent stations.

In New York, Metromedia’s WNEW-TV
uses a promo entitled ‘“The Choice” to
emphasize the “‘alternative’ aspect of the
independent station. This trademark was
developed four years ago but is updated
each year with variations in jingles and
new graphic designs. This, according to
WNEW-TV's Phyllis Seifer, gives the station
a fresher look. The audience ‘‘associates
us with this look as opposed to other inde-
pendents”’ A great deal of promotion
effort is also spent on nonnetwork origi-
nated programing like The Tules of Hoff-
man, Die Fleidermaus, Angel Death and
Scared Straight. For these shows, exten-
sive on-air promos as well as print ads are
employed. To further stress channel 5 as
“The Choice,’ Seifer adds, heavy promo-



‘Something Special is happening in 198l.

In 1980, Straight Talk, Nine on N.J.,
Alcohol & the Adolescent and WOR-TV's
“On Air Look” won coveted awards at the
NY. Fiim and TV Festival. More recently,
What's Happening America?—
WOR-TV's newsmagazine—wdas
oth a critical and viewer success
with an EMMY nomination and
national syndication. And Apple
Polishers highlighted New York’s
brighter side so well that even N.Y.s
most famous “apple polisher’, Ed
Koch, took a shine 1o it.

But that was last year. We plan
to maintain our leadership with the

WOR-TV
Because

pbest sports and movies and special
community events like last year's school
immunization program with the Floating
Hospital. To start the year, WORTV has
three outstanding new series. The
Christians—an award-winning,
13-part historical series. 1, Claudius
—probably the most acclaimed
dramatic series ever telecast.
Plus The Gamma Chronicles—15
segments that probe the mysteries
of the universe.
At WORTV, we're looking for-
ward to 1981 as much as we
looked forward to 1980. L (i

TELEVISION
LG OR GF RKGGENERAL NG

Something Special happened in 1980.

WORTV
INCOOPERATION WITH
ASSOCIATION FOR A BETTER NEW YORK

pEsENTs ‘
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Two distinct audiences. One
mainly goes out to see movies
—the other stays home. Film
advertising reaches both. For
too long, the over 30 market
has been a “lost audience” to
film producers. But,the over 30
audience can be recaptured
through the sale of videocas-
sette and disc. It is a growing
segment of our population
that cannot be written off. This
home video revolution cannot
be ignored; rather, it repre-
sents a unigue opportunity to
recapture a lost audience.
Increasing sales of cas-
settes and discs to this
audience means more money
to our profit participants, and
will provide an important part
of the funding needed to make
more theatrical films—impor-
tant to distributor and exhibitor.
At Magnetic Video Corpora-
tion,we are helping the movies
recapture its lost audience.
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Law & Regulation”

House Commerce
Committee lineup
tentatively set

Dingell expected to be elected
chairman; subcommittees may
be changed; consumer protection
may be abolished

The Democratic side of the House Com-
mittee on Energy and Commerce, for-
merly the Committee on Interstate and
Foreign Commerce, has been unofficially
established. Members won’t be confirmed
until a caucus of the committee, ten-
tatively scheduled for Jan. 27.

At that caucus, the committee is ex-
pected to define its subcommittees and
elect subcommittee chairmen. Acting
committee leaders are considering dissolv-
ing the Subcommittee on Consumer Pro-
tection and Finance, and expanding the
jurisdiction of other subcommittees, in-
cluding Communications, to undertake

the work the eliminated subcommittee
would have done.

Energy issues remain a major concern
for this committee, and members may
decide at the Jan. 27 caucus to create two
energy subcommittees to replace the pre-
sent Energy and Power Subcommittee.
Acting committee leaders have defeated a
movement, spearheaded by Representa-
tive Jerry Patterson (D-Calif.), to remove
energy altogether from the jurisdiction of
the Commerce Committee. Patterson had
tried to convince the House to create a
committee which would be entirely
devoted to energy.

An unofficial list of the Democratic
members of the committee, listed accord-
ing to their seniority, follows, with an
asterisk appearing after names new to the
committee this Congress: John Dingell
(Mich.), James Scheuer (N.Y.), Richard
Ottinger (N.Y.), Henry Waxman (Calif.),
Timothy Wirth (Colo.), Philip Sharp
(Ind.), James Florio (N.J.), Toby Moffett
(Conn.), James Santini (Nev.), Edward
Markey (Mass.), Thomas Luken (Ohio),
Doug Walgren (Pa.), Albert Gore (Tenn.),

WE PUT
RADIO

OUTDOORS

For more than 40 years, Rose
has been screen printing out-

door billboards, posters, bus signs,
point of sale cards and bumper
stickers by the tens and hundreds
of thousands! One call puts your
design on the fast and easy road
to production and printing. References?
We'll send you samples to look atand
quotations for comparison. Help your
ARB and impress your ADI. Call
Lew Levin, president.

Billboard Posters
Transit Ads
Point of Sale
Bumper Stickers

POSTER PRINTING, INC.
600 W. 84th Street, Hialeah, FL 33014
(305) 821-1250 (800) 327-5050
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Barbara Mikulski (Md.), Ronald Mottl
(Ohio), Phil Gramm (Tex.), Allan Swift
(Wash.), Mickey Leland (Tex.), Richard
Shelby (Ala.), Cardiss Collins (I11.)*,
Michael Synar (Okla.)*, and freshman
members W.J. Tauzin (La.)*, Ron Wyden
(Ore.)* and Ralph Hall (Tex.).*

A tentative list of the Republican lineup
includes James Broyhill (N.C.), Clarence
Brown (Qhio), James Collins (Tex.), Nor-
man Lent (N.Y.), Edward Madigan (Il1.),
Carlos Moorhead (Calif.), Matthew
Rinaldo (N.J.), Marc Marks (Pa.), Tom
Corcoran (I11.), Gary Lee (N.Y.), William
Dannemeyer (Calif.), Don Ritter (Pa.)*,
Thomas Tauke (Iowa)*, Robert Whittaker
(Kan.)*, and freshmen members Cleve
Benedict (W, Va.)*, Thomas Bliley (Va.)*,
Dan Coats (Ind.)* and Harold Rogers
(Ky.)*

House minority leaders are vying for a
higher ratio of Republicans on all commit-
tees than they had in the 96th Congress. If
they succeed, the Energy and Commerce
Committee could gain more minority
members.

A decision on that ratioc (currently
24-18) is expected this week. The ratio of
Democrats to Republicans on the commit-
tee during the 96th Congress was 27-15.

The new committee has lost three mems-
bers to other committees: Representatives
Robert Matsui (D-Calif.), David Stock-
man) (R-Mich.) and Thomas Loeffler (R-
Tex.).

Consultants not
public figures

Supreme Court lets lower ruling
stand in Virginia libel case won
by research institute

Consultants may be an increasingly large
fact of life in government. But that does
not make them ‘‘public figures” or
“public officials’® in the working of the
libel laws. The Supreme Court last week
let stand a lower court ruling to that effect,
and in the process made broadcasters and
newspapers more vulnerable to libel suits
by consultants.

The court acted in a case in which the
Iroquois Research Institute, an Alaska-
based, archeological consulting firm hired
by the Fairfax County (Va.) Water
Authority, sued a Loudon Times-Mirror
reporter and an amateur archeologist for
$200,000 each.

The firm had been retained to advise the
water authority on how to comply with two
federal laws—one involving the environ-
ment and the other the preservation of
historic landmarks—in connection with






MEDIA MONITOR

Advertisement

Dan Rather Gets Taken
For A Ride

By Reed Irvine
and
CIiff Kincaid

Recently Dan Rather, one of the stars
of the CBS program ‘60 Minutes,”
made the news when a cab driver in
Chicago took the protesting newsman on
a wild ride through Chicago. The cabbie
claimed Rather had refused to pay the
fare, and he was looking for a policeman.
Rather denied that. He said he couldn’t
understand the driver’s strange behavior,
but there was no doubt that he got taken
for a ride that he didn’t want.

The cabbie had been asked to take
Rather to the home of a Chicago radio
personality and author, Studs Terkel.

Rather was going to interview Terkel for -

“60 Minutes.” He eventually did the
interview, and it was aired December 28.
Rather got taken for another ride, this
time by Terkel. This time he went along
willingly.

Studs Terkel admits in his autobiogra-
phy to a long history as a leftist radical.
He says he probably contributed to half
the groups that appeared on the Attorney-
General’s list of subversive organizations.
We note that Terkel recently plugged a
paper called “In These Times.” Published
by the far-left Institute for Policy Studies,
this paper says its objective is to “build a
popular movement for socialism,”

This was not the Studs Terkel that
Dan Rather presented on “60 Minutes.”
He came across as a kindly uncle, plugging
his latest book. Rather did ask how he
characterized himself. Terkel said he was
“a radical conservative.” He explained
that radical means that you want to get to
the root of a matter. He said he was a
conservative because he wanted to con-
serve such things as the firstamendment,
clean air and ‘“whatever semblance of
sanity we have.” Dan Rather, the hard-
driving investigative reporter said not a
word about the clash between Terkel’s
radical views and the conservative labe]
that he applied to himself.

Terkel’s antiquated liberal-left philos-
ophy did come through when he explained
what he believed to be the cause of street
crime. It was all the fault of the lack of
employment for black teenagers, he said.
“Without full employment, there will be
violence,” he said. Dan Rather didn’t
question that pronouncement.

However, the same day this program
was aired, a column in the New York
Times by Albert Shanker, president of
the American Federation of Teachers,
revealed just how wrong Studs Terkel is
about crime. Shanker described a British
study which sought to explain why some
children raised in poor neighborhoods
engage in criminal conduct while others
do not. The study found that lax parental
discipline was a considerably more signi-
ficant explanation of anti-social behavior
than was the degree of poverty of the
family.

This study found that in families where
discipline was lax the delinquency rate
was over seven times the rate for families
where the parents were strict. It turned
out that parental laxity was far more
closely associated with child delinquency
than poverty.

Terkel’s outworn ideas about street
crime exposed the phoniness of his effort
to label himself a conservative. The whole
episode damaged Dan Rather’s image as
an investigative reporter who delights in
stripping away false images.

MEDIA MONITOR is a 3-minute radio
commentary distributed free as a public
service by Accuracy in Media. Five
programs are provided each week on tape.
AIM also distributes a weekly newspaper
column, publishes the AIM Reporrt twice a
month, and provides speakers and guests
for radio and TV talk shows. For a free
sample rape of Media Monitor or for
information aboutr any AIM service call
Bernie Yoh, (202) 783-4406, or write 10
777 14th St., N.W., Washingron, D.C.
20005,
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the authority’s plans to build a water in-
take facility on Lowes Island, in the
Potomac river.

The plan was controversial, and in re-
porting on the dispute, the Loudon Times-
Mirror published a story quoting the
archeologist’s critical remarks about Iro-
quois, which was said not to ‘‘have a good
reputation.”’

U.S. District Court Judge Albert Ryan
dismissed the suit before trial on the
ground that the consultant firm was a
“‘public official’’ because of its work for
the government, and that there was no
evidence of ‘‘malice’’ on the part of the
newspaper. Under the standards earlier
laid down by the Supreme Court, the con-
sulting firm could not proceed.

The firm appealed, however, and the
U.S. Court of Appeals for the Fourth Cir-
cuit reversed the lower court and sent the
case back to it for trial. The Times-Mirror
and news media generally urged the
Supreme Court to review the case. They
argued the appeals court’s ruling would
deter reporting on private consultants,
even at a time when their growing role as
government contractors was producing an
increasing number of stories critical of
consultants’ work.

In another libel case, the high court left
undisturbed a $350,000 libel judgment
former San Francisco Mayor Joseph
Alioto won against Cowles Publications
Inc., in connection with a story carried by
Cowles’s now defunct Look magazine, in
1969. The article alleged that the then-
mayor had business dealings with mem-
bers of the Mafia. The court awarding the
judgment found that the article was false
in asserting that Alioto had met with the
Mafia figures in a San Francisco
restaurant. Alioto denied the meetings oc-
curred.

FCC gets slim
increase in
Carter budget

Fiscal ’82 allotment, which

will be reviewed by Reagan,
gives commission increase of
$400,000 and no new positions

The FCC, along with other nondefense
agencies of government, is heading for
hard times in fiscal 1982 under President
Carter’s last budget request, which was
submitted to Congress last week. The total
request for the commission is $82,167.-
000, only $400,000 more than it is operat-
ing on in fiscal 1981, hardly allowing for
inflation; more than that, the number of
permanent positions authorized would be
held to 2,110, or 151 fewer than the total
authorized in fiscal 1980.

The last Carter budget, which provides
for total outlays of $739.3 billion and a
deficit of $27.5 billion, will be overhauled
by the new Reagan administration before
Congress begins serious consideration of

I any of the money requests. However, to



The nominees for

b

Woody Allen
Robert Blake
Milton Berle
Marlon Brando
Charles Bronson
James Caan
Michael Caine
David Carradine
Sean Connery
Richard Crenna
Robert DeNiro
Bruce Dern
David Doyle
Jimmy Durante
Charles Durning
Robert Duvall
Peter Falk
James Garner

Ben Gazzara
Buddy Hackett

Gene Hackman
Charlton Heston

John Houseman

est actors are:

E.G.Marshall
Bob Newhart
Jack Nicholson
Laurence Olivier
Gregory Peck
Sidney Poitier
Robert Redford
Oliver Reed
Burt Reynolds
Telly Savalas
George Segal
Peter Sellers
Paul Simon
Rod Steiger
Spencer Tracy
John Travolta
Dick Van Dyke
Robert Vaughn
Jan-Michael
Vincent
Jon Voight
John Wayne
Jonathan Winters

Kris Kristofferson Glg Young

Andthe winneris...










is FIRST
in NEWS

When northern Californians think of
news, their overwhelming choice

is KCRA-TV, Sacramento - Stockton.
LOCAL NEWS: channel (@) Reports is Number One in

every time slot, against all competition.

NETWORK hEWS: KCRA-TV achieves the highest

_share of audience in the top 25 markets for NBC Nightly News.

Where the News Kc n A

comes first!

@

T N\

Represented by: Blair Television

Arbitron Television Report for Sacramento-Stockton Market, November 1980. Audience estimates extracted for time periods shown.
Subject to sampling quatification limitations included in full report.













“The most
entertaining approach
to religion

I’ve ever heard.”

Linda Moore
WXLO, New York

“An incredible show!”
Ron Morgan
KSD, St Louis

“Immediate listener response and
feedback! . .. compatible with

any format.”
John Young
WZGC, Adanta
“Enchanting! A PD’s dream ...”
Larry Knight
KCBQ), San Diego

FAITH
made them

GREAT

.stories of
fascmatmg Christians:
TOM LANDRY
LARRY GATLIN
GARY PLAYER
B. J. THOMAS

MOONWALKER
COLONEL JIM IRWIN

DWIGHT D. EISENHOWER

MEDAL OF HONOR WINNER
GENERAL JOE FOSS

and dozens of others . . .

Provided free-of-charge
each week to:

KMOX, WMCA, WZGC, KLIF,
WXLO, KULF, WNOE,
WQIK, WMC, KTSA, WIW,
KLTE, WQAM, WIFE,

and over 80 other stations
around the country . ..

For more information, contact
Bart McLendon Broadcasting
4848 Shadywood Lane
Dallas, Texas 75209

(214) 357-1750

Spansored by the
Campus Crusade for Christ

W@@hﬁm@ﬁ_@mW@ﬁ@h

. I'THSCOﬂdUCt in performance of duties,

merge with a larger company.

The suit was filed in the U.S. District
Court of Boston, Continental’s headquar-
ters city, on Dec. 31, 1980. Storer has 20
days from the day it is served with the suit
to respond. (According to A.A. Church,
Storer’s general counsel, an officer of New
Boston Inc., the Storer subsidiary that is
licensee of WSBK-Tv Boston was served
with the suit on Jan. 5, but there is some
question whether Storer has been properly
served. The suit might have to be served
to an officer of the parent corporation, not
a subsidiary, Church said.)

The $80 million that Continental is
seeking, Luick said, is for exemplary and
punitive damages as well as for the esti-
mated loss of revenues from Florissant
and other communities where Continental
may lose franchises because of the alleged
libel.

Church said the suit ‘‘was completely
without merit. Everything the letter said
was based on our own research and it’s all
true.”” He is still studying the complaint,
which he received informally from Conti-
nental, and said he didn’t “‘want to get
into what will be presented as evidence’
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@mmunicat:ons Confe(ence (CiTEL) broadeast workmg group and panel of experts,
juled to convene ini Rio De Janeiro during'waeks of Jan. 19 and 26. Representing
1d'be Wally Johnson, executive director Association of Broadcast Engirieering
fards and former FCC Broadcast Bureau chief. Qutcome.of CITEL and panel of
}feetmgs could influence Region 2:conference on AM broadcasting in November.

. Meeting of minds, Senate Communicatjons Subcommittee Chairman Barry Goldwater
- (R-Ariz} and ranking majority member, Senatar: Harfison.Schmitt (R-N.M), informed
- Secretary of Commeérce-designate Malcolm Baldridge last week that they soon expect to
- be in touch with him about telecommunications policy. During confirmation hearings last
: Mor\da before Senate Commerce Committes, Goldwater asked Baidridge to study how
2 ohcymakmg role hie expects National Telecommunications and Information
;  have Under new administration, Goldwater also.commented that FCC is “way,
- way away o what the intentof the Communications Act creating it was” Schmitt told
Baldrige the Commerce Committee “would-certainly. be exploring in some detail” with
. hlm commumcanons policy and techno ogacal explosion that has outdated 1934 act.

‘;‘NTlA moves. Dale Haltfield, associate administrator of National Telecommunications and
-~ Information Administration, has been named acting assistant secretary of commerce to
head NTIA pending appointment of permanent assistant secrefary by new administration.
- Hatfield who's ifcharge of NTIA's policy analysis and development section. in Boulder,
. 3‘Colo akes overas actmg head of NTIA today-(Monday), in wake of resignation of Assistant
eld's appointment,made by Cormmerce Secretaty Philip
‘tzmck was cleared thh Commerce Secrelary-designate Malcolm Baldrige. Hatfield
erved in Commerce Department, FCC and White House posts during Republican
strations, and is known to.be candidate for permanent appointment.
ersorme! matter, Greégg Skall, general counsel, hasresignad to become partner in
gton law firm of ‘Blum & Nash; Hns remgnatson is effective Jan. 26.

. in-another

ory.’Uj.S., District Court in Washington has ordered-Small Business Administration
over to NBC :News Washingtor correspondent Carl Stern names of three SBA
, ials found guilty by agency compliance officers of racial and sexual discrimination.
De sion, considered Freedom of Information Act victory, upset government claim that
: nght of privacy” shields public officials from being named in connection with alieged

in Storer’s defense.

The council of Florissant selected Gate-
way to receive the franchise to serve the
town’s 17,000 homes on Nov. 24, 1980.

The other runner-up in what came down
to a three-way contest was Telcom
Cablevision Inc., 80% owned by
Teleprompter. Gateway received five votes,
Continental and Telcom split evenly the
other four. According to city clerk Carol
Fritschie, the ordinance formally naming
Gateway as franchisee and spelling out
the terms of the franchise will not be voted
on until Jan. 29. Despite the suit, Fritschie
anticipates that the franchise ordinance
will pass without any problem. (The Con-
tinental suit does not seek to affect the
franchise process in the city.)

Continental operates 97 systems in 10
states, serving about 350,000 subscribers.
It is privately owned, principally by its
chairman, H.l. Grousbeck, and president,
Amos B. Hostetter, a former chairman of
the National Cable Television Association.

In witition to operating 91 cable
systems serving nearly 600,000 subscri-
bers, Storer, a publicly owned company,
owns seven television stations.



KMPH-TV

An important addition
to the company we keep.

We weicome California's # 1 independent television
station* to one of the strongest lists of represented
stations in the business.

Already strong, and growing every day, KMPHTV-26,
of Fresno-Visalia, scored a first this past November.
They were listed in a second AD/, Bakersfield. That, in
addition to being ranked by Ad Age as the number one
independent* in the top 100 market.

Welcome aboard KMPH TV-26.

You can tell a company by the company it keeps.
And KMPHTV-26 is the kind of company Seltel keeps.

*November Nielsen 1980 Report
T tied with KPTV, Portland and KPHO, Phoenix.
21% share of women 18-43 TSA sign on to sign off.

SELT™=\

SELTEL, INC 7EETH1RD AVENUE, NEW YORK, NY 10017 (212] 697-0944






WDRB-TV

An important addition
to the company we keep.

We welcome Louisville’s WDRB-TV to one of the
strongest lists of represented stations in the business.

WDRB-TV is the sports station in Louisville carrying
major league baseball and top college action from
Indiana, Ohio and Kentucky. And the only station in the
area to feature prime time news.

Welcome aboard WDRB-TV.

You can tell a company by the company it keeps.
AndWDRB-TV is the kind of company Seltel keeps.

SELTEL, INC. 760 THIRD AVENUE, NEW YORK, NY 10017 (212) 697-0944
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PROFESSIONAL

SERVICE FOR
COLLINS &
CONTINENTAL
AM & FM
TRANSMITTERS

Continental Electronics offers
parts and engineering service
for all Collins AM & FM
transmitters.

Whenever you want parts or
service for your Collins or
Continental equipment, phone
our service numbers day or night,

(214) 327-4532 parts
(214) 327-4533 service

Continental Electronics Mfg. Co.

Box 270879; Dallas, Texas 75227

Phone (214) 381-7161

1 kW thru 50 kW AM & FM transmitters and
related equipment.

Continental
!:z I . a

“A New Strength in Radio Broadcasting Equipment”

The Choice Is Yours

% Syndicated move and
news themes

% TV station image campaigns

% TV Production library

Choose only what you need

from the Great Impressions

Package. Call today.
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AMERICAN
IMAGE”

PRODUCTIONS

PO. Box 23355
Nashville, Tennessee 37202
1-800-251-2058
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In Tennessee, 615-329-1988

F rograming’

NBC reaffirms faith
in Silverme »;
new TV entries

NBC president supported at
network press tour, but sources
say he may step down if ratings
don’t improve; Tartikoff describes
new shows, projects in progress

“Fred Silverman has no intention of leav-
ing NBC. NBC has no intention of Fred
Silverman leaving, nor does RCA.’ That
was the official pronouncement of NBC-
TV President Robert Mulholland at a
gathering of TV critics and reporters in
Los Angeles last week (Jan. 10-12). But in
informal conversations at the Century
Plaza hotel meeting, lower level NBC-TV
associates confirmed that Silverman sees
the next three months as a critical time for
him at the network.

Profits at NBC have dropped from $153
million to $70 million between 1977 and
1980. There has been speculation that
Silverman, head of the company since
1978, will voluntarily step down if NBC’s
ratings don’t improve soon. In informal
conversations with reporters at an NBC
hospitality suite, however, Silverman
declined to speculate on his future with
the company.

Mulholland tried to put the best face on
the current ratings picture (NBC has
trailed CBS and ABC for five years), stat-
ing: “‘The three networks are closer today
in ratings than they have ever been. From
Sept. 15 through Jan. 8, seven-tenths of a
rating point separated the three net-
works—with NBC in second place. NBC is
averaging an 18.1; CBS has an 18.6; and
ABC is 17.9”" NBC contends the season
started Sept. 15, while the other networks
pegged their official start-ups in late Octo-
ber, citing delays caused by the actors’
strike. Muiholland also cited an NBC
study indicating most CBS and ABC series
ratings are down since 1978 (for series still
on the air), while NBC has about as many
improved series as weaker ones. According
to the report, NBC has 14 of 22 prime-
time hours in which programing has been
averaging a 30 share and/or winning the
time period. The two poorest performers
are Walt Disney’s Wonderful World
(which has been dropped) and the NBC
News Magazine (up against CBS’s
Dallas).

““I will remind you,” Mulholland added,
“NBC is now in the middle of what can be
considered its fall premieres. We still have
seven programs to debut.”

The seven new series, along with three
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others (Lobo, Flamingo Road and San-
ford) introduced within the past two
weeks, are apparently what Silverman is
pinning his hopes on for improvement in
the NBC ratings. The new programs still to
premiere are Harper Valley PTA, BJ,
Buck Rogers, Nero Wolfe, Hill Street
Blues, Walking Tull and the Gangster
Chronicles.

Pleading with the press not ‘‘to be car-
ried away by cable,” Mulholland insisted
that “‘prime-time network programing re-
mains by far the first choice of viewers.”
even those in pay cable and basic cable
homes. He added that “‘there is no indica-
tion that will ever change.”’

NBC Entertainment President Brandon
Tartikoff followed Mulholland on the
podium, detailing the network’s program-
ing strategy for the coming months. His
announcements included:

B The next installment of Live From
Studio 8-H, on April 27, will be an in-
vestigation of 100 years of American
popular music hosted by George Burns
and performed by The Orchestra, 85
studio musicians led by conductor Jack
Elliott. Also performing in the two-hour
special will be Paul Simon, Steve Lawrence
and Edie Gorme, Sarah Vaughn, Henry
Mancini and Gregory Hines.

® The Steve Allen Show, introduced
during NBC’s ‘‘Phase Two,” has not been
canceled and is being considered as a fall
series.

® Angie Dickinson, who starred in
NBC’s Policewoman, will return in the fail
starrii  .n a comedy about a divorcee en-
tering e job market for the first time.
The show is the first in NBC’s deal with
Johnny Carson Productions.

® NBC is considering various options
to fill the Sunday night slot being vacated
by Wonderful World of Disney, and has
contracted with actor/writer Michael Lan-
don to develop ‘‘a project focusing on
children.’

B The first Project Peacock special
aimed at children and their families will air
Feb. 8, featuring ‘‘The Big Stuffed Dog,”’
a one-hour comedy/drama written by
Peanuts creator Charles M. Schulz. Eight
other shows are in production.

B Merlin Olsen and Patty Duke Astin
star in a series being considered for fall
1981 to be developed by Michael Landon,
portraying Olsen as owner of a ranch in
the 1870’s and Astin as a teacher of
children living there. The ranch serves as
an orphanage.

B The theatrical film, ‘‘Animal House,”’
has been scheduled for airing on NBC dur-
ing the February sweep period. It ranks
13th on Variety’s list of all-time box office
hits.

m Entertainment reporter Rona Barrett
will begin a show business segment on












NBC News’s Today show beginning Jan.
27. NBC News President William Small in-
dicated he intends to keep host Tom
Brokaw on the program when Brokaw’s
contract comes up for renewal this spring.

® Small said NBC’s plans to introduce a
half-hour news program during the
daytime schedule have been put on hold
due to the network’s poor daytime ratings.
Small said the disastrous performance of
last year’s David Letterman Show cost the
network many affiliates in that time period
and NBC believes it is unwise to introduce
a new program now (a news show had
been slated for August of this year).

B Small conceded the coming retire-
ment of Walter Cronkite as CBS’s top
anchorman represents ‘‘an important

change’’ affecting network news au-
diences, suggesting they may be tempted
to “‘taste the product’’ offered by NBC and
ABC. Small indicated, however, he does
“‘not expect a dramatic drop in CBS’s rat-
ings’’ after Cronkite’s departure.

@ Tartikoff said NBC, in anticipation of
a possible strike by Hollywood writers,
directors or both this spring, is ordering
series scripts for all of next season on
some of its shows and may begin produc-
tion on them as soon as episodes for next
fall are completed, rather than after June 1
(the target date for such a strike).

@8 NBC’s executive sports producer,
Don Ohlmeyer, in a separate session, said
pay TV and pay cable are threats to the
future of sports broadcasting and should

etwork, woss rv Boston and WNET(TV) New York Called Playhouse series will be of varying
ngths and will be:finded by grants from Corporanon for Public Broadeasting, private
; gsources and stations riot affiliated wi ih consoftium - Initial $2 million'is being made
»zavauab e by CPBfordramatic program production by stations and independent producers,
and programs receiving these grants could be broadcaston Playkoisein 1981-82 season.
' Addmona $25:million CPB grantisicontingent on consortium's ability to raise $4 million'in
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be considered as such by the audience.
“When the day comes that you can’t turn
your set on Sundays and watch football
without paying 85 for the game,)”’
Ohlmeyer told the television press, ‘‘that’s
a threat.”’

Ratings Roundup

Score another for CBS-TV. With winning
averages on Monday, Thursday, Friday
and Sunday, CBS took prime time for the
week ended Jan. 11. Its 20.5 rating and
31 share easily outdistanced both NBC-
TV and ABC-TV, which earned an
18.4/28 and 18.3/26, respectively. At
NBC, the inching into second place
gave reason for cheer—it was ABC's
second week in a row in the basement.

With its “Phase IIi" schedute filtering
in (BrRoaDCASTING, Jan. 5), NBC showed
strength on Tuesday Lobo scored a
20.6/30 and a two-hour Flamingo Road
episode brought a 20.5/31. An ex-
panded hour of the new Sanford,
however, ran a poor third (14.6/23) as
the network’s opener on Friday. On Sun-
day, a 96-minute NFL playoff runover
proved a strong ratings bonus, earning a
30.9/45.

Of the week's eight prime-time
movies, none reached a 30 share. The
best performance was a rerun of “Oh
God" (18.3/28) on NBC and the worst,
ABC’s Topper rerun (13.8/22), compet-
ing against CBS's powerhouses: Dukes
of Hazzard (29.8/46) and Dallas
(33.9/56). On Sunday, ABC's rerun of
“High Plains Drifter” with Clint Eastwood
drew an 18.3/27 and NBC's first TV run
of "Magic” scored a 16.4/26.

The First 20
1 Dallas CBS 33.9/66
2. NFL Playoff Game
(runover) NBC 30.9/45
3 Dukes of Hazzard CBS 29.8/48
4 The Jeffersons CBS 27.3/39
5 M*A*S*H CBS 27.3/38
S] Love Boat ABC 259/42
7 60 Minutes CBS 25.2/138
8 Alice CBS 25.2/35
9 Little House on the
Prairie NBC 248134
10 Trapper John M.D. CBS 24.6/38
11.  One Day ot a Time CBS 24.6/34
12, Fantasy Island ABC 24.4/43
13. House Calls CBS 23.9/34
14 Three's Company ABC 227132
15, Diffrent Strokes NBC 22.4/33
16.  Lou Grant CBS 219/33
17. Too Close for Comfort ABC 21.1/31
18.  Lobo NBC 20.6/30
Real People NBC 20.6/30
20 Archie Bunker’s Place CBS 20.6/29
Laverne & Shirley ABC 20.6/29
The Final Five
64 Breaking Away ABC 12.3/20
65.  Freebie and the Bean CBS 11.3/18
66.  Momma the Detective
(special) NBC 11.2117
67 Secrets of Midland
Heights CBS 10.4/18
£8 NBC Magazine NBC 8.0/13










dards proposed, stations would have the
option of broadcasting in a 4-4-4 mode, an
eventuality that would eliminate the
possibility of providing SCA service on a
67 khz subcarrier. And though Muzak ad-
mitted that the specific standards would
theoretically permit SCA service at 67 khz
with a 4-3-4 system, ‘‘even that SCA
would likely suffer from the increased
amount of information packed into other
subcarrier channels.”’

Muzak also noted that under the general
standards approach, 4-4-4 systems would
be permitted that would both reduce SCA
service and ‘‘seriously” reduce FM broad-
cast service.

Muzak also argued that the commission
should adopt standards that would
safeguard the current allocations struc-
ture; require compatibility with mono-
phonic and stereo modes; and leave un-
distrubed the existing 67 khz subcarrier
channel. And Muzak said that “‘matrix”’
(4-2-4) quadraphonic, which Muzak sup-
ported, could meet those standards.

Though in its comments the NAB said it
supported ‘‘continuation of the special
services available from the use of subsidi-
ary communication authorizations
(SCA’s).” it also said that the FCC should
adopt technical rules for discrete FM
quadraphonic broadcasting.

NAB said that without the standards,
the transmitting, broadcasting and receiving
equipment markets would be hampered
and that, as a result, the quadraphonic in-
dustry might not be able to get off the
ground. The association said the case for a
single standard is strong and noted that
many countries wait to see what the
United States decides on broadcast techni-
cal standards.

Although in its comments National
Public Radio said that it “‘generally’” sup-
ported the adoption of specific standards,
it also said that ‘“‘we remain concerned
about the potential implications the pro-
posed rules would have on SCA opera-
tions.”” NPR noted that many public radio
stations make their SCA facilities available
for public service uses such as providing
informational services for the handicap-
ped.

Although NPR said the commission
assumes that the use of a subchannel in
the 4-4-4 mode would provide an adequate
replacement for the current 67 khz SCA’s,
NPR disagreed, claiming that the reduc-
tion of bandwidth that would result from
moving from 67 khz to 95 khz would trig-
ger “‘a loss in the accuracy of word recogni-
tion by the listener.”’

The Consumer Electronics Group of the
Electronic Industries Association urged
the adoption of specific standards ‘‘that
both retain quadraphonic mode broadcast
flexibility and compatibility with existing
receivers and minimize the costs, confu-
sion, and compliance problems that attend
the introduction of any new broadcast ser-
vice.”

RCA said it backed specific standards
because: ‘‘The lack of specific standards to
stimulate the marketplace would have a
severely deleterious effect upon the poten-
tial for future growth and order in the
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ROY W HOWARD %4500 cash
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Howard Baker, Majority Leader, Nancy Dickerson, President, John J. Sirica, U.S. District Judge,
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@ Any program, series of programs, or
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promote the public good either directly
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@ Any format or length is acceptable.
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@ No network may compete.
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minute.
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February 3, 1981.
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Title of entry:
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material for the Roy W. Howard Awards.
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Send to:
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development of a viable FM quadraphonic
system.’

RCA said it didn’t think that adopting
general standards would be a good idea
because it would be impractical to expect
an equipment manufacturer, an FM broad-
cast licensee or a member of the general
public to participate in a new marketplace
for quadraphonic systems without first
having the acknowledged commitment
and support of the FCC.

“‘Having now selected the RCA and QSI
compatible systems with the full spectrum
of operational capabilities accruing to the
FM quadraphonic service, it would be fun-
damentally wrong for the commission to
invite untried and untested systems to
enter the marketplace through the
medium of only stop-gap general stan-
dards,” RCA said.

ABC, however, urged adoption of
general standards for two basic reasons,
First, ABC thought it was too early to
reach a final decision about what quad-
raphonic standards to adopt. Second, *‘i
ABC’s judgment, there is only limited in-
terest and demand for FM quadraphonic
broadcasting at this time.”

ABC noted that the general standards
approach would
raphonic broadcasting to move forward
consistent with interference, compatibility
and international agreements—without
limiting nascent quadraphonic broadcast-
ing to pre-ordained, specific standards
based upon current technology.”’

Reply comments are due at the commis-
sion on Feb. 9.

“‘permit FM quad-

D@z@%ﬂ@

High res. |t's not always broadcastmg that pushes forward developments in vtde
equipment. Ampex has demonstrated high-reselution; one-inch v1deotape record, T
designed for medical and military markets, which:needs high- resolutlon wdeo for

arid-analysis, Ampex XVR-2, essentially madified version of Ampexs popular '
inch recorder, can reproduce and record (in black-and-white only) 10 mhz cl
television signal with 1,023 scanning linés: VIR can also operate with con

line signal.

0
Speaking of Ampex VTR’s. Home Box Office Studio Productions has pu
Ampex VPR:28's to be Used for transmission playback of pay pmgfamm ,
production. Twelve are valued at more than §900, OOO HBO now owns 2
=
Million- dollar deal. Colony Commumcanons Inc; Provsdence Rl hasordere

videotext-and other information services is-now ‘availyab,!e from associatioh’s
technology department. Cost is $30 for NCTA members and 840 for nonm
D

is ready for dellvery PK-60, suitable for production as well as news gathermg
Digital Data Loc. a plug-in device that maintains centering, black levels and
tield after set-up by automatic unitin studic.Camera:weighs 9.4 pounds and
watts of power. Toshiba says camera can operate for two hours off inexpensi
battery. Camera sells for $34,500, excluding tubes and !en'ses‘ ;
o

Hardware RCA announced two sales of equrpment one cable, one b

is 84 5-million turnkey contract from Dade Cable Television for system
Cablevisior Systems to serve Kendall area of Dade county: RCA Broadcas
sold two of its new G-line television transmitters to Capitol Broadcastmg
wiTvrv) Jackson, Miss. and KKTv(Tv Colorado Sprinas. Latteris §1 -mniho‘ pu

There’s still time to enter
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for distinguished service
in health reporting
sponsored by the
American Chiropractic
Association. Cash
and medallions of merit
will be awarded
for category
entries in
newspaper,
magazine, radio
and television.

If you have been responsible for
a program or story that is meri-
torious in bringing public attention
to the health needs of our nation

..if your work has served to moti-
vate your community to a better
understanding of a health problem

..if your efforts promoted health
and welfare, your story or program
should be entered in this compe-
tition. Enter your own program or
nominate colleagues’ programs for
awards.

prizes

Closing date for 1980 compe-
tition is March 1, 1981.

ForRules and Entry forms. write to:

Journalism Awards

American Chiropractic Association
2200 Grand Avenue

Des Moines. lowa 50312

Pian also to do a suitable
work for the calendar year 1981
and enter before March 1982 .
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Bullish on cable

That’s feeling of Adams-Russell,
which is committing $13 million
to increase its CATV interests

Over the course of the next year,
Waltham, Mass.-based Adams-Russell in-
tends to make $13 million in capital ex-
penditures for its cable television opera-
tions, and has set a fiscal 1981 target of
100,000 for the number of homes in its
franchised areas.

That was some of the news that com-
pany president John J. Lynch and treas-
urer David J. McLachlan had for security
analysts in New York last Tuesday.

In discussing Adams-Russell’s cable ex-
pansion plans, Lynch noted that the com-
pany has franchise applications pending in
35 communities in the greater Boston area
and in Westchester county and on Long
Island in New York. The competi-
tion for franchises is ‘‘intense,’”” he admit-
ted, but Lynch said his firm had been only
4,000 homes short of realizing the 44,000-
homes goal it set for itself last year, and he

Business®

said Adams-Russell has already picked up
franchises with 23,000 homes in the first
quarter of its fiscal 1981.

Currently, Adams-Russell has more
than 57,000 basic subscribers out of
112,000 homes passed, with 185,000 total
homes in its franchised areas. The com-
pany’s cable systems are in Massachu-
setts, New York, Arkansas and Missouri.

Responding to the analysts’ questions,
Lynch said the size of the franchises that
Adams-Russell seeks are in communities
with between 5,500 and 30,000 homes—
areas for which the firm is ‘‘financially
creditable.”’

According to McLachlan, capital expen-
ditures planned for cable through 1983 add
up to $31 million. In that same period, $7
million is earmarked for capital spending
in Adams-Russell’s electronic products
businesses. To finance the spending pro-
gram, the company will have a net cash re-
quirement of $16 million, and with $5
million left from a public offering last year,
will be looking to borrow $11 million this
year. Adams-Russell does have a $15
million, short-term credit line available,
but doesn’t wish to use it, considering cur-

rent interest rates, the officers indicated.

In addition to cable operations, Adams-
Russell also owns wYTv(TV) Youngstown,
Ohio. The cable and TV operations repre-
sent about one-third of the company’s
business —the manufacture of high tech-
nology electronics products, principally for
defense applications, producing the bulk
of Adams-Russell’s sales and earnings. In
discussing that aspect of the company,
Lynch noted that a Reagan administra-
tion, with its presumed emphasis on
defense, would be “‘bullish for Adams-
Russell.””

One area where Adams-Russell doesn’t
plan to expand is in the broadcast field.
Revenues at wyTv were flat, and earnings
dropped, though Lynch attributed that in
part to spending tied to a commitment to
improve local programing and news. In
line with that commitment, the company
spent $1.1 million for a new studio com-
plex (an expenditure financed with a 9%,
15-year industrial revenue bond.)

Reviewing last year’'s results, Lynch
said gross revenues were up 27%, to $36
million, earnings per share up 32% to 94
cents.

9 out 0f 10 Nielsens
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Liberals plan their
access strategy

Mott-sponsored symposium finds
hope for citizen involvement
rests in new technologies

Legislative and technological change, a
well-organized new right and a new con-
servative political leadership all add up to
an uphill climb in the next few years for
both liberal and media reform groups.
Representatives of some of those groups
met last Monday, Jan. 12, in the Washing-
ton home of millionaire Stewart Mott to
assess the future.

Sponsored by Mott’s Progressive-
Liberal Information Exchange, a group
that has been meeting monthly for about
two years the gathering discussed ‘‘The
Trouble With Television—The Focus of
the Reagan Administration.”” Leaders of
four media reform groups briefed repre-
sentatives of groups working on such
issues as women’s rights, peace, handgun
control and labor reform on media access.

““Media and media reform are a means
to an end,’ said Andrew Schwartzman,
Media Access Project. “‘Few groups are
working on reform, but unless
progressives get in early on the new tech-
nologies, we’ll be left at the starting gate.”

Schwartzman said the best route to ac-
cess is no longer by legal maneuvers but
by working with the media themselves.
““The FCC has been overly sympathetic to
mechanistic free market models,” he
said, ‘“‘and the net effect of that is less
public access and less clout by nonadver-
tisers in community input to a station.”’

Howard Symons, Congress Watch, sized
up the 97th Congress as a ‘‘challenge’’ to
media reformists. Potential for liberal
gains lies in regulation of new tech-
nologies. ‘““We have a good opportunity to
insure mistakes don’t happen, such as
ownership concentration, with new tech-
nologies,” he said. Where over-the-air
broadcasting is concerned, media refor-
mers need to impress upon the Congress
the need ‘‘to rearticulate the notion of the
public trustee.”’

Kathy Bonk, director of the National
Organization for Women’s Media Project,
concurred with Schwartzman and Symons
that direct contact with radio and TV sta-
tions, rather than federal agencies, is the
best route to access to media. Public in-
terest groups need to ‘‘share information
on how to get access,” said Bonk. ““We
need to look into buying time, and we
need to mobilize grass roots letter cam-
paigns in support of our programing.”

Sam Simon, executive director of the

The: Media

National Citizens Committee for Broad-
casting, briefed the gathering on low-
power TV.

“There’s a real opportunity for a citizen
network in low-power TV, he said,
because the commission plans to give
preference in awarding low-power frequen-
cies to minority applicants and public in-
terest groups.

Simon said NCCB is helping to prepare
12-15 applications for low-power stations
from citizen groups (due at the FCC by
last Thursday). “‘If you get low power,” he
said, “‘you may eventually get cable, too.”
Some cable systems are agreeing in ad-
vance to carry citizen group-owned low-
power stations.

NCCB has formed local chapters in
Boston, Philadelphia and Chicago to
negotiate with stations for access, accord-

ing to Simon. ‘‘We lost the battle for ac-
cess to existing channels,” he said. ‘It is
critical to get it for the new technologies.”

Representing the People for the Ameri-
can Way, a group formed in October 1980
by producer Norman Lear to counteract
issue advertising by fundamentalist
religious groups, was the Rev. Charles
Bergstrom, executive director, govern-
mental affairs, Lutheran Council.
Bergstrom said Lear’s group plans ‘‘large
use of TV in the future,” with *‘big, well-
advertised programs.’ Directors of the
People for the American Way will imeet in
New York on Jan. 29, according to
Bergstrom, to evaluate public response to
a media campaign it ran during the presi-
dential elections (BROADCASTING,
Oct. 13, 1980) and to decide on future
courses of action.

IBA revokes two licenses,
requires changes in 13 others

It takes TV franchises away
from Southern and Westward;
Grade’s ATV must offer 49%
of its stock for sale

Britain’s Independent Broadcasting
Authority has revoked the licenses of two
of the 15 regional broadcasters that make
up the commercial television network [TV,
and has called for changes in the program-
ing or corporate structures of many of
those that have been granted license
renewals.

The IBA also approved the establish-
ment of breakfast-time television, to
begin in 1983.

All license renewals are decided at one
time by the 12-person board which heads
the authority.

The licenses have been renewed only
once before, in 1967, since the beginning
of commercial television in 1954. The new
licenses will run for eight years.

The two biggest losers in the franchise
shake-up were Southern Television, the
licensee for the lucrative south of Eng-
land, and Westward Television, covering
the southwest. Both are being replaced by
companies formed to compete for the
franchises.

TVS, the new southern region licensee,
is financed by European Ferries and a
supermarket chain. Southern Television
was one of the most profitable of the ITV
companies, with profits last year of $62
million, despite a 13-week strike. [t is
owned by The Rank Organization and two
newspaper chains.

The companies holding on to their
licenses will have to make either program-

Broadcasting Jan 19 1981
102

ing or management changes.

ATV, part of Sir Lew Grade’s Associ-
ated Communications Corp., is being
forced to sell 49% of its stock to outsiders.

ATV’s managing director, Lord
Windlesham, revealed that this stock sale
was first proposed by ATV, clearly as a way
to avoid losing the franchise altogether.

There has been criticism that ATV is too
much under the control of Grade, whose
interests appear oriented toward feature
films and television programs with an in-
ternational sales potential {most notably
The Muppets).

Grade’s companies are currently facing
financial difficulties, with the last financial
report showing the group’s profits at half
of the previous year, with outstanding
loans of $250 million.

Another of the giants, Trident Televi-
sion, is being forced to sell its controlling
interest in two of the regional stations,
Tyne Tees and Yorkshire Television. The
two stations retain their licenses, but will
have to be made financially independent
from Trident—which will be allowed an
undisclosed minority interest.

The two stations have represented more
than 70% of Trident’s $144 million in
profits last year.

The largest of the 15, Thames Televi-
sion, retained its license but was told that
the IBA wants ‘‘to discuss’ a public offer-
ing of its shares. Thames is currently co-
owned by Thorn-EMI and British Electric
Traction.

The IBA also gave the go-ahead for TV-
AM, one of eight rival bidders, to begin a
breakfast-time service. The group is
headed by Peter Jay, former British am-






bassador to the United States, and per-
sc))nality David Frost (BROADCASTING, Jan.
5).

After winning the franchise, TV-AM
disclosed that it has already signed four of
the best known television figures in the
country: Anna Ford, currently an anchor
with the [TV news company, ITN; Angela
Rippon, a BBC anchor; Esther Rantzen, a
BBC personality, and Michael Parkinson, a
journalist and BBC talk show host.

The company is financed by Frost, the
Octopus Publishing group, and the Robert
Stigwood Organization.

Nominations set
for NAB board

It’s election time for the National Associ-
ation of Broadcasters board of directors,
and nominations for the 13 radio and six
TV seats open this year have been con-
firmed. Response to this year’s nominat-
ing process, according to NAB staff, is up
from that of two years ago, when seats
from the same radio districts were last
open. In 1979, 36% of radio and 58% of
TV members voted. Those figures in-
creased to 46% and 62% respectively in
1980.

The official list of nominees follows,
with a single asterisk denoting an incum-
bent and double asterisks denoting a past
board member seeking to return:

Radio board
District 1: E.H. Close, WKNE(AM)-WNBX-FM Keene,

N.H.; Jerry Pratte, WEGP(AM)-WTMS(FM) Presque,
Isle, Me.; District 3. Edward T. Giller, WFBG-AM-FM
Altoona, Pa.; Harry J. Haas, WFLN-AM-FM Philadel-
phia; District 5: Clyde W. Price,** WACT-AM-FM
Tuscaloosa, Afa.; William Stakelin,* WHOO-AM-FM
Orlando, Fla.; District 7: Henry G. Lackey,
WSON(AM)-WKDQ(FM) Henderson, Ky.; Robert
Pricer,* WCLT-AM-FM Newark, Ohio; District 9: Ed-
ward Allen Jr., ** WDOR-AM-FM Sturgeon Bay, Wis.;
William Hansen,™ WJOL(AM)-WLLI-FM Joliet, IIL.;
District 11: Dean Sorenson, KCCR{AM)-KNEY(FM)
Pierre, S.D.; District 13: Dick Osburn, KYKX(FM)
Longview Tex.; Dudley Waller, KEBE(AM)-KOOI(FM)
Jacksonville, Tex.. District 15: Harry Barker, *
KQMS(AM) Redding, Calif.; Ramsey Elliott,
KFBK (AM)-KAER (FM) Sacramento, Calif; District 17:
Don Bennett, KREW-AM-FM Sunnyside, Wash.;
Thomas Reed, KQIN(AM) Burien, Wash.; Market A:
Rick Devlin, WOR(AM) New York; Len Hensel,* WSM-
AM-FM Nashville; Market B: Charles Sanford, WGAN-
AM-FM Portland, Me.; Ted Snider, KARN(AM)-
KKYK(FM) Little Rock, Ark.; Market C: Dick Painter.*
KYSM-AM-FM Mankato, Minn.; David Palmer,
WATH(AM)-WXTQ(FM)
Walter May,** WPKE(AM)-WDHR(FM) Pikeville, Ky.;
Kay Melia,** KLOE(AM) Goodland, Kan.
Television board
Bill Bengston,** KOAM-TV Pittsburg, Kan.; Eugene
Bohi,* WGHP-TV High Point, N.C.; Kathryn Broman*,
Springfield Television Corp., Springfield, Mass.; Don
Curran,* Field Communications, San Francisco;
Thomas Dargan, KATU(TV} Portland, Ore.; William
Dunaway, WBAY-TV Green Bay, Wis.. Jerry Holley,
Stauffer Communications Inc., Topeka, Kan.; Stanley
S. Hubbard, KSTP-TV St. Paul, Minn.; Mike McKin-
non, KII-Tv Corpus Christi, Tex.; Alan Perris,
WPLG(TV) Miami; Gert Schmidt,* WTLV(TV) Jackson-
ville, Fla.; James Terrell, Gaylord Broadcasting Co.,
Dallas, Tex.; Jack Worley, WOWL-TV Florence Ala.
Final ballots are to be mailed Monday,
Feb. 9, and are due back by Monday,
March 2. Winners will be notified on
March 5.

Athens, Ohio, Market D:

NRB-NAE prepare for
joint gathering
in Washington

Religious groups expect 3,500
people, 300 exhibitors at
four-day ‘Convocation 81’

The partnership of church and media will
be the theme of Convocation 81, the joint
meeting of the National Religious Broad-
casters and the National Association of
Evangelicals in Washington next week.

More than 3,500 church leaders and
religious communicators are expected to
attend the Jan. 25-28 sessions at the
Sheraton Washington in the nation’s
capital.

President Reagan has been invited to
address the opening session next Sunday
evening. A convention spokesperson said
last Wednesday that ‘‘prospects are very
good’’ that the President will accept, but
that the time of his appearance may be
changed. President Carter spoke at the
1980 NRB convention last January, after
declining invitations in his first three years
in office.

The joint NRB-NAE convention is a
reprise of 1976, when the two religious
bodies met simultaneously in Washington.

NRB is an association of 900 member
organizations that produce religious pro-
grams for radio and TV and operate

KMOL-TV, San Antonio, Texas
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Packages. Unlike any syndicated service available
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religious stations. NAE represents more
than 900 churches.

Among speakers will be FCC Commis-
sioner Tyrone Brown, who will address the
Tuesday FCC luncheon; Billy Graham,
keynoter at the Wednesday dinner, who
also will receive the NRB’s Religious
Broadcasting Hall of Fame award for 1981;
NRB President David Hofer, and others
identified with broadcasting and religion.

One of the 40 workshops planned will
include appearances by Senator Mark Hat-
ﬁel% (R-Ore.) and Senator Sam Nunn (D-
Ga.).

Almost 300 exhibitors will participate in
the Church & Media Exposition in con-
junction with the joint convention. Broad-
cast equipment manufacturers, religious
publication houses, schools and com-
panies with services for religious groups
will be on hand.

NRB Executive Director Ben
Armstrong, recalling the success of the
1976 bicentennial convocation of NRB
and NAE, noted that ‘‘Convocation 81,
coming a few days after the inauguration
of a new President, will present an
unprecedented opportunity to affect the
future.”’

Cc iflicting claims
over C@tel Expo

Organizers of cable programing
show list NCTA endorsement,
HBO participation; association
says it has no plans to attend
and programer hasn’t decided yet

The National Cable Television Association
has told Catel Expo it wants nothing to do
with a cable programing show Catel is
planning for the fall and reprimanded the
firm for suggesting in a press release that
NCTA was involved.

Catel’s press release, dated Dec. 11,
1980, was essentially an update on its
plans for a three-day cable programing
conferenc >rograming Sources '8§1—
slated for Sept. 28 at the Las Vegas Hilton
Convention Center. By way of promoting
the conference, the press release said Dan
Dobson, NCTA’s management consul-
tant, had ‘‘been in contact with Catel
Expo’s president, Don Mittman, to ex-
plore ways to work together on an exposi-
tion ... At this time discussion between
the two groups is working toward an agree-
ment whereby NCTA would endorse Pro-
graming Sources '81 and possibly partici-
pate in some special events.”’

In a letter to Mittman, NCTA President
Tom Wheeler said the suggestion that
NCTA was discussing ‘‘cooperative
efforts’” with Catel is untrue. ‘‘You were
contacted strictly for more information
about your activity, The NCTA will not,
and has never considered, endorsing or
participating in your event. Any implica-
tions to the contrary are totally false.”’

Wheeler reminded Mittman that NCTA
is a co-sponsor (with the Cable Television
Administration and Marketing Society) of

COPS Expo—-‘‘the only industry-spon-
sored and endorsed programing con-
ference’’—which is scheduled for New
Orleans, Oct. 4-6, just one week after
Catel’s show.

In spite of Wheeler’s letter, Mittman
maintains that Dobson did indeed broach
the subject of the two organizations work-
ing together on the Catel show. He said
Dobson called him before the Western Ca-
ble Show in December and told him that
NCTA *“‘was considering the possibility of
participating in my show. . . . [ will take the
oath on that.”’

The Catel press release stated that
Home Box Office was among programers
that had signed up for exhibit space at the

Las Vegas show, but that’s news to HBO.
Howard Burkat, HBO’s director of promo-
tion, said, **We are thinking about exhibit-
ing but have yet to make a decision one
way or the other. We certainly didn’t sign
up for anything or make any [verbal] com-
mitment.”’

A spokesman for Warner Amex
Satellite Communications, which dis-
tributes The Movie Channel and Nickelo-
deon and was mentioned in the press
release as ‘‘one of the first services to be
signed,”’ told BROADCASTING that Warner
Amex had indeed signed up and will ex-
hibit at the show.

Mittman hopes to fill 80,000 square feet
of space in the convention center with the

Setting Standards

Harris’ Criterion 90 Tape Cart-
ridge machines deliver per-
formance and reliability that
have set broadcast industry
standards.

Here’s why:

® Rugged '2"" thick aluminum
decks for extra stability.

e Heavy-duty hysteresis synch-
ronous motor, with direct
capstan drive for unmatched
speed accuracy.

*100% solid-state.

¢ Air-damped pressure roller
solenoid with Teflon®coated
plunger for quiet, easy oper-
ation.

© Exceeds all NAB standards.

)

¢ Every unit rigorously tested by
computer controlled equipment
for extremely high reliability.

® Field-proven amplifier with
abundant head room and RFI
immunity.

Even with all these features,
Harris Criterion 90 Tape Cartridge
machines are priced remarkably
low.

For more information, contact:
Harris Corporation, Broadcast
Products Division, P.O. Box 4290,
Quincy, lllinois 62301,
217-222-8200.

HARRIS
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booths of 350 exhibitors, representing
companies selling programing, data ser-
vices, security systems, ‘‘anything that
can be sold over the wire!” The show is
closed, however, to hardware manufac-
turers, Mittman said.

Thus far Mittman said he has lined up
33 exhibitors for one-third of the exhibit
space. He would list no more than five of
them, including HBO, saying that ‘‘at this
point in time it doesn’t make sense’” for us
to divulge all the names.

One major programer that will not be at
the Catel show is Showtime. Citing a num-
ber of reasons, David Batalsky, Show-
time’s director of conventions, said it
decided not to exhibit, but that Showtime
representatives would probably walk the
floor.

NCTA and CTAM are moving head with
the planning of their show. A committee
of industry representatives has been
named and will meet this Thursday in
Denver to hammer out some of the
details.

The committee is made up of Larry
Howe, American Television & Com-
munications; Vivian Horner, Warner
Amex Cable Communications; Marty
Lafferty, Cox Cable Communications;
Andy Goldman, Teleprompter, Greg Lip-
tak, Times Mirror Cable Television, and
Jerry Maglio, Rainbow Programing Ser-
vices. The previously announced co-chair-
men are Tom Johnson, Daniels & Associ-
ates, and John Goddard, Viacom.

Ehangine’Hamnes

R P DSED
B Kvac(aM) Seattle, Wash.; Sold by
estate of Carl Deck Jr. through U.S.
bankruptcy court to Northstar Broadcasting
Inc. for $1.6 million. Seller has no other
broadcast interests. Buyer is owned by
Lloyd Edwards, president of First En-
terprise Bank, Oakland, Calif. He owns
30% of KMPX(FM) San Francisco. KYAC is
on 1250 khz with 5 kw day and 1 kw night.
Broker: Hogan-Feldmann Inc.

B WoLF(AM) Syracuse, N.Y.. Sold by
WOLF Broadcasting Service Inc. to Brent
W. Lambert and Eric W. Johnson for
$700,000. Seller is owned by Robin B.
Martin who also owns 55% of WFGL(AM)-
wrMP(FM) Fitchburg, Mass.; 51% of
WRUN(AM)-WKGW(FM) Utica, N.Y., and
20% of WMGW(AM)-WKGW(FM) Meadvilie,
Pa. He also is applicant for new UHF’s in
Littie Rock, Ark., and Omaha, Neb.
Buyers are Boston investors who each own
50% of Ki0Q-FM Bishop, Calif., WIKE(AM)
Newport and WsSTi(AM) St. Johnsbury,
both Vermont, and one-third each of
KEvVA(AM) Evanston, Wyo. WOLF is on
1490 khz with 1 kw day and 250 w night.
Broker: The Keith W, Horton Co.

B WHIT(AM) New Bern, N.C.: Sold by

-~

Some Recent Transactions*

WSMD/WXTR e La Plata, Md.
WKOS (FM) e Murfreesboro, Tn. . . . .
KWTC (AM/FM) e Barstow, Ca.. . . . ..
WPVA (AM/FM) e Colonial Heights, Va.. . . ..

WALK (AM/FM) e Patchogue, N.Y. .. .. .. $3,805,000
Class A CP e Martha’s Vinyard, Ma.. .. . . . $190,000
WUST (AM) ® Washington, D.C.. ... ... ... § ,500,000

WILK/WGBQ e Galesburg, Il1.

*All subject to FCC approval.
Put our experience to work for you.

BI_ACKBURN & COMPANY, INC.

RADIQ « TV » CATV « NEWSPAPER BROKERS / NEGOTIATIONS » FINANCING « APPRAISALS

~

. $2.372,000
. $385,000
$1,690,000

WASHINGTON, D.C. CHICAGO, 60601

20036 333 N Michigan Ave
1111 19th Street NW (312} 346-6460
(202)331-8270

ATLANTA, 30361
400 Colony Square
1404) 892-4655

BEVERLY HILLS, 90212

9465 Wilshire Blvd
1/’19/’8J

(213)274-8151

Broadcasting Jan 19 1981
06

Britt Communications Inc. to Deima R.
West for $270.000. Seller is owned by
Charles B. Britt who has no other broad-
cast interests. Buyer is associated with An-
napolis, Md., engineering firm and has no
other broadcast interests. WHIT is on 1450
khz with 1 kw day and 250 w night. Broker:
Walker Media & Management Inc.

RN APPROVED MEENEEREEREECEER

m WoHI(FM) Jeffersonville, Ind.
(Louisville, Ky.): Sold by Whatever’s Fair
Inc. to Frank E. Wood (principal) and
father, Frank Wood, for $2.175,000. Seller
is owned by John Rutledge (80%) and
Chuck LeGette (20%). They also own
WINN(AM) Louisville. Woods own
WwEBN(FM) Cincinnati of which younger
Wood is president and general manager.
WQHI(FM) is on 95.7 mhz with 32.8 kw and
antenna 580 feet above average terrain.

m WAPE(AM) Jacksonviile, Fla.: Sold by
Sis Radio Inc. to Eastjack Broadcasting
Corp. for $1.835,000. Seller is controlled
by Harriet A. (Sis) Kaplan (president) and
family. They also own WAYS(AM)-
WROQ(FM) Charlotte, N.C. Buyer is owned
by ERI Communications (90%) and
Richard Marcellan (10%). ERT is owned
by Francis L. Boyle Jr., chairman, and 45
others; it is parent company of Eastman
Radio Inc., New York-based radio sales
representative. ERI also owns 50% of
WIBX (AM)-WIBQ(FM) Utica, N.Y., and has
80% interest each in companies seeking to
purchase wcsH(am) Portland (BROAD-
CASTING, Aug. 11, 1980) and WLOB-FM
Westbrook (BROADCASTING, Nov. 17,
1980), both Maine. Marcellan is former
vice president and general manager of
KFJZ-AM-FM Fort Worth:; he has no other
broadcast interests. WAPE is on 690 khz
with 50 kw day and 10 kw night.

B KaaP-aM-FM Santa Paula, Calif.: Sold
by Rancho Broadcasting Inc. to Pac West
Broadcasting Corp. for $1.2 million. Seller
is owned by William E Wallace who has no
other broadcast interests. Buyer is owned
equally by Gordon Miller, Tom Chilcott
and John Lego. Miller is president of
Denver outdoor advertising company.
Chilcott is Fort Collins, Colo., com-
modities investor. Lego is former general
manager of KLDR(AM) Denver. They have
no other broadcast interests. KAAP is on
1400 khz with 1 kw day and 250 w night.
Kaap-FM is on 96.7 mhz with 87 kw and
antenna 1,500 feet above average terrain.

B KrMmi(rm) Eureka, Calif.: Sold by C&M
Broadcasting to Radio Eureka Inc. for
$850,000 plus $100,000 noncompete
agreement. Seller is owned by Roger J.
Rocke, who has sold, subject to FCC ap-
proval, KNCR(AM) Fortuna, Calif. (BROAD-
CASTING, April 14). He has no other
broadcast interests. Buyer is principally
owned by privately held Chicago invest-
ment firm, EMENCO Investments Inc.



Jerry Levin is president. It has also
purchased, subject to FCC approval,
KATA(AM) Arcata, Calif. (BROADCASTING,
July 28, 1980). KFMi is on 96.3 mhz with
30 kw and antenna 1,580 feet above
average terrain.

® KBEW(AM) Blue Earth, Minn.: Sold by
Faribault County Broadcasting Co. to Min-
nesota-lowa Radio Inc. for $750,000.
Seller is owned principally by Paul C. Hed-
berg who is also principal owner of
KEEZ(FM) Mankato, KQAD-AM-FM Luverne
and KMRS(AM)-KKOK(FM) Morris, all Min-
nesota, as well as cable system in Blue
Earth. Buyer is owned principally by Jerry
Papenfuss who also owns KAGE-AM-FM
Winona and KBRF-AM-FM Fergus Falls,
both Minnesota, KBEW is | kw daytimer
on 1560 khz.

® KSrRD(FM) Seward, Neb.: Sold by Tri-
county Broadcasting to KsrRD Radio Co.
for $530,000. Seller is owned by Frank R.
Newell (61.67%), his wife, Dianne (5%),
and Richard E. Witkovski (33.33%). They
have no other broadcast interests. Buyer is
owned by Herman Lee Reavis, Vinny R.
Wheeler and latter’s sons, Stephen,
Leonard and Clark (20% each). Reavis is
executive vice president of AM operations
for Mel Wheeler Inc., licensee of
WSLC(AM)-WSLQ(FM) Roanoke, Va., and
KDNT(AM)-KDDC(FM) Denton, Tex., last of
which has been sold (BROADCASTING,
Dec. 8, 1980). Vinny Wheeler is wife of
Mel Wheeler and is secretary-treasurer of
his radio operations. Stephen, Leonard
and Clark Wheeler have 10% interests
each in father’s radio properties. Stephen
is producer for KCST-Tv San Diego;
Leonard is assistant manager of KITT(FM)
San Diego, in which Mel Wheeler has 50%
interest and which has been sold, subject
to FCC approval (BROADCASTING, July
14). Clark is station manager of KDNT-
KDDC. KSRD is on 96.9 mhz with 100 kw
and antenna 580 feet above average ter-
rain.

@ KyorR-AM-FM Blythe, Calif.: Sold by
Blythe Radio Inc. to James S. Mayson for
$500,000. Seller is owned by Robert R.
Hull and Willis E. Stout (42% each) and
three others. They have no other broadcast
interests. Mayson is Riverside, Calif.,
physician with no other broadcast in-
terests. KYor is on 1450 khz with 1 kw day
and 250 w night. KYyorR(FM) is on 100.3
mhz with 35.1 kw and antenna 278 feet
above average terrain,

B KMCE(aM) Merced, Calif.: Sold by
Kwip Broadcasting Inc. to Cal Central
Broadcasting Inc. for $500,000. Seller is
owned by Ron Smith and wife, Nancy,
who also own KXEM(aM) McFarland and
KXES(AM) Salinas, both California. Buyer
is owned by Dennis L. Cresswell (46%),
Robert L. Dochterman (18%), James C.
Diaz (17%), Tom Briseno (16%), and
Anthony A. Rossi (3%). Cresswell is Palto
Alto, Calif., public relations representa-
tive. Dochterman is broadcasting instruc-
tor at Chebot College, Hayward, Calif.
Diaz is Pacific Telephone Co. executive,
San Francisco. Briseno is announcer for
KLIV(aAM) San Jose, Calif. Rossi is sales
manager for Cudahy Foods, Hayward.

KMCE is | kw daytimer on 1580 khz.

B Other approved stations sales include:
KNCR(AM) Fortuna, Calif., WFIF(AM)
Milford, Conn.; KCTO-AM-FM Columbia,
La.; wyNc(aMy Yanceyville, N.C.;
KRRO(AM) Ardmore, Okla.; KLYX(AM)

-Sioux City, S.D. (see ‘‘For The Record,”

page 116).
LNy - -

B Cable systems serving Harlan county,
Ky.: Sold by Jack E. Young, Carl Brock,
George Saylor, William Baker and others
to Matrix Enterprises for $2.6 million.
Sellers have no other cable interests.
Buyer is Franklin, Tenn.-based MSO con-
trolled by six-man board of directors con-
sisting of John Norcutt (presi-
dent),brother, David, John Lubetkin,
David Wicks, Mitchell Saranow and Louis
B. Kuppenheimer. First three manage
Matrix which has seven operating systems
in Kentucky, Tennessee, Ohio and lllinois
with subscriber list totaling 14,000. Wicks
is managing director of Wall Street invest-
ment banking house of Watburg Paribas
Becker. Saranow is vice president, finance,
of CFI International, Chicago-based food
distributor. Kuppenheimer is Chicago in-
vestor. Matrix is expanding its existing
systems and constructing new systems in
Bullitt county, Ky., and Coyahoga and
Summit counties, both Ohio, and expects
subscriber count to total 40,000 by year’s
end. Harlan county systems have total
subscriber count of 4,150.

Executive shifts
at Storer cable

William Schiller heads list of
movers at Miami-based media owner
in light of company’s cable growth

The top management of the cable division
of Storer Broadcasting Co., Miami Beach,
Fla., has been reorganized, it was an-
nounced last week.

Under the reorganization, which is
effective today (Jan. 19), William E.
Schiller, vice president, Western region,
becomes vice president, systems construc-
tion and moves to headquarters.

Because of the growth of Storer’s cable
activities in the West and Midwest, Storer
has created a third operating region by
dividing the Western region into the
Western and central regions. The Eastern
region, encompassing states in the North-
east and South and headed by James Hall,
remains intact.

John Grubbs, vice president, special
projects, was named vice president of the
newly formed central region that com-
prises Texas, Missouri, Minnesota and [I-
linois. Beverly Land, vice president, cor-
porate development, takes over Grubbs’s
franchising duties in the Dallas-Fort
Worth area.

James Faircloth, vice president and

This announcement appears as a matter of record only.

$42,000,000
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Plum among the oranges. City of Miaimi has issued fequest for proposal (REP) by-cable
television applicants, setting deadline for bids on April. 1. REP has number.of mimimum
reé;ui?er?hénts::un‘iVersat service, 42-channels, sight access channels (one public, four for
city government two educational and one leased). and two-way ¢apability. Applicants were
© also “invited to propose” separate institutional network fo-serve government buildings and
_ nonprofit institutions Residential franchise encompasses nearly 147.000.homes.
=

Tucson tussle: Flapin Tucson, Ariz, has subsided over council's wording of buy-out
_ clause of cable franchise when 15-year agreement expires. Fait market value 0f tangible
- assets has replaced 'book value definition that had caused some consternation.among
- applicants, including Warner-Amex, which withdrew, but is-now reportedly back in bidding.
- Cox Cable last wesk had not decided whether to return to bidding. Bid deadline hasheen
extended to March 17 City still can obtain franchise at ‘book value' if licenses doesn't
-~ perform to agreement. .

- : a

. Forsubscribers only. New monthly magazine for cable subscribers, Cable TV Magazine,
- with news features and localized program listings, wilf be launched nationally in April with

__guaranteed paid circulation of more than two million, President:Publisher Russell G: Finley,
former vice president and marketing setvices director of Sawdon & Bess division of Ted

Bates & Co, has announced. Magazine will be sold only to cable systems for distribution to

their su;bscribeksA System operators currently participating were identified as Viacom,
- Manhattan Cable, Atec, indianapolis Cable, Northeast Cable and Falcon. dane Hershiey,
writer who has been regular. contributor to Family Weekly, is editor-in-chief. Ronald J. Scher,
_ former marketing manager of New York Times Magazine and Book Review, is vice
_ president and advertising director,
; ' ~ £

BPA awards changes. Broadcasters Promotion Association has advanced deadline fot

entries in its anpual awards competition to Marcn 9, Submissions must be made to

University of Nebraska where taculty members will coordinate entry material for-BPA-
 selected judges. Changes and -new categories are spelled out inentry brochure available
| from BPA office 248 West Orange Stieet, Lancaster Pa; 17603 Awards-will be presented
June 13 at annual seminar in New Yotk :

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monitors Repaired & Certified
103 S. Market St.

Lee's Summit, Mo. 64063
~" ne {B16) 524.3777

Services

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
445 Concord Ave.
Cambridge, Mass 02138
Phone (617) 876-2810

DOWNTOWN COPY CENTER
FCC Commercial Contractor
AM-FM-TV & NRBA lists —tarift

updates-search services-mailing
lists, C.B.. Amateur. etc
1114 21st St., N.W,,
Wash., D.C. 20037 202 452-1422

AERONAUTICAL CONSULTANTS
Tower Location/Height Studies
FAA Negotiations
JOHN CHEVALIER, JR.

AVIATION SYSTEMS
ASSOCIATES, INC.
1650 So Pacific Coast Hwy
Redondo Beach. CA 90277

(213) 3782281.

dstaworldinc

AMeFM TV
Translators/Low Power TV
Allocation Studies/Directories
1302 18th St, N.W, Suite 502
Washington, D.C. 20036
(202) 296-4790

CENTURY ENERGY SYSTEMS
Radio, Technical Services Group
* CONSTRUCTION MGMT.

e FIELD ENGINEERING
¢ AM-FM MEASUREMENTS
e AUDID ENHANCEMENT
Box 1241, San Luis Obispo, CA 93406
(805)544-7944 » AFCCE Assoc. Memng
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general manager of the Florida area, be-
comes vice president of the shrunken
Western region which now includes only
California, Arizona, Colorado and
Oregon. Leonard Gregory, district man-
ager for Dade and Broward counties, both
Florida, takes over Faircloth’s old job.

It was also announced that Robert
Marshall, from Buckeye International in
Ohio, will join Storer as director of plan-
ning and facilities.

Schiller joined Storer in 1964 as a cable
consultant and since then has served as
director of engineering, director of cable
operations and Western region manager.
He was elected a vice president in 1972.

Grubbs and Faircloth are also Storer
veterans. Grubbs joined Storer’s
WIBG(AM) Philadelphia as news director
and assistant program manager in 1959.
Faircloth joined Storer after it acquired a
cable system at which he was employed in
1972.

Radio’s 60th birthday
celebrated; Reagan
sends congratulations

President-elect Ronald Reagan’s taped
congratulatory remarks on radio’s Dia-
mond Jubilee were spotlighted at the joint
tribute to that medium by the Interna-
tional Radio and Television Society and
the New York Market Radio Broadcasters
last week.

Reagan said: “‘I'm proud to be an alum-
nus of radio. Since before 1 was a sports
announcer in Jlowa, radio was bringing
America news, music and entertainment
and bringing America together. In the
years ahead, radio can play an even more
important role, as we move into an
unknown future, with confidence, born of
experience and optimisim. I congratulate
radio on your Diamond Jubilee; 60 years
of outstanding service.”’

More than 1,200 were in attendance for
the 60th anniversary satute with hosts Bert
Parks and Virginia Graham. Montages
from six decades of radio comedies,
dramas and news events were featured in
the celebration. Some of the veterans of
early radio dramas on hand for the tribute
were: Himan Brown (responsible for The
Goldbergs, Grand Central Station and In-
ner Sanctum), Susan Douglas (head of
radio drama for the Canadian Broadcasting
Corp.) and Bud Wolff, executive director
of the American Federation of Television
and Radio Actors.

Early radio comedians included Henry
Morgan, Kenny Delmar and Arnold
Stang, and musicians from radio’s
“golden age’ in attendance were Larry
Elgart, Skitch Henderson, Lee Castle,
Charlie Spivak, Paul Lavelle and Gerry
Mulligan.

Closing words by Ave Butensky, IRTS
president, noted that radio has adapted to
change and ‘‘new forms of media com-
petition.” Butensky concluded: ‘It has
done so well that each day it entertains and
informs more Americans about their
world than any other medium.”
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CONSULTING ENGINEERS
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CARL E. SMITH
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Phone: 216-526-4386
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& Associates, Inc.
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A line of fierce tornadoes recently struck Grand Island,
Nebraska, leaving behind widespread injury and destruction.
The psychological effects of the disaster were as serious as
the physical damage. So to help the residents face the giant
task of rebuilding, KOLN-TV/KGIN-TV developed a

special “Good News” broadcast for their evening news.

The segment featured messages highlighting cooperative
efforts and city pride. Its emphasis was on Grand Island’s
bright new future. And the encouraging words were much
appreciated. Letters thanking KOLN-TV/KGIN-TV for its
positive voice came from all over the area.

Helping to lead citizens through difficult times by bolstering
their spirits the all part of the Fetzer tradition of total
community involvement.

Felyor !
W

WKZ0 WKZO-TV  KOLN-TV ~ KGIN-TV

Kalamazoo Kalamazoo Lincoin Grand Island

WJFM WKJF(FM) WWAM KMEG-TV
Grand Rapids Cadillac Cadillac Sioux City
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mission began planning a per-

manent place for FM and TV
in the postwar spectrum.
Radio wrote new chapters in
the annals of journalism with
its coverage of D-Day at Nor-
mandy and election day at
home.

With the war and the elec-
tion in 1944 came record
broadcasting revenues of $300
million in gross billings, $285
million in net time sales.
Radio homes increased to
32.5 million despite produc-
tion freezes on receiver parts
and tubes. With Allied
offenses in Europe and the
Pacific came the American
Broadcasting System in
Europe (ABSIE), and the
Allied Expeditionary Forces
radio. With all of these came
radio’s undisputed supremacy
for quick communication and
the bolstering of morale among the Allied countries.

Radio itself 'became the object of study for postwar
possibilities. Broadcasters armed themselves for peacetime
regulatory battles with the government at home.

To organize for postwar growth, the National Association of
Broadcasters in February drafted J. Harold Ryan, Storer
Broadcasting Co. executive who also served as the govern-
ment’s assistant director of censorship, for a one-year interim
presidency. As BROADCASTING wrote: ‘‘The task ahead isn’t
easy. The trade association champions a free and unrestricted
radio. Forces in government, under leadership of FCC Chair-
man James Lawrence Fly, have demonstrated that their move
is toward rigid regulation, tightening up everywhere. That, the
NAB must resist. And for that reason, the radio spokesman in-
evitably will have differences with those now in the regulatory
saddle.’

Nineteen-fourty-four was also the year in which Franklin D.
Roosevelt ran for an unprecedented fourth term and radio
proved its role in the making of a President. Many, including
BROADCASTING, coupled the sustained increase in the popular
vote with the substantial increase in home receivers. Before
the 1944 election, BROADCASTING reasoned that the increase
in the popular vote to 40 million in 1932 could be traced to the

Soviet Union and China

ballad about the World

The rising hopes for an Allied victory intensified as the
armies under General Eisenhower landed on the
German-occupied beaches of Normandy on June 6
and by Aug. 25 had liberated Paris. On other battle-
fronts, Athens was freed Oct. 13, and the Americans
went back into the Philippines Oct. 20. Postwar
planning included the Dumbarton Oaks conference in
Washington, at which the U.S., Great Britain, the

establishment of the United Nations, and Roosevelt
met with Churchill in Quebec on plans to deal with
Germany after the war. FDR was elected to a fourth
term, the GI Bill of Rights was enacted, and the
International Monetary Fund and the World Bank
were established. On NBC, Meredith Willson
introduced Frank Loesser

posthumous Congressional Medal of Honor winner.
And in BROADCASTING ...

voice” The 1936 campaign,
according to BROADCASTING,
“reflected another new
record vote—45,650,000.
There were 33,000,000
receivers in use. Roosevelt,
the radio orator, cantered
down the home stretch over
Landon, whose dust-dry Kan-
sas delivery failed to register.
[In] 1940 ... there was a radio
set for every voter— 50 million
receivers in use. The
Roosevelt technique was
never better. Willkie’s voice
rated low—cracked and
strained after arduous road
campaigning, . It is clear
that unless the opposition un-
covers a microphone miracle-
man . . . it will be Roosevelt in
another radio romp in 1944”

To forestall that romp, the
Republicans in 1944 nomi-
nated New York Governor Thomas E. Dewey whose creden-
tials included an impressive radio presence. A prominent
linguist credited Dewey with ‘‘a fine, manly voice that is a
pleasure to hear. ... strong without any evidence of strain or
overexertion. ... Not since radio became a first-class medium
for political campaigning has there been a Republican leader
who approached Dewey’s caliber as a broadcaster.”’

Besides his broadcast style, Dewey took into the campaign a
GOP platform that, much to the satisfaction of broadcasters,
included a plank for ‘‘free press and radio’’ and a promise of a
new definition ‘‘in clear and unmistakable language” with
which to nail down the role of the FCC. Dewey said: ‘‘The
FCC should have no right of censorship, that it should not
control the content of radio programs. It should stay in the
field of regulating technical facilities. And when the FCC starts
to control program content, free radio goes out the window.”
Roosevelt’s Democratic platform failed to pin the FCC to a
new, precise law. BROADCASTING, in an editorial -entitled
“Jilted,” expressed the industry’s sense of unrequited expec-
tations.

With public interest in the 1944 campaign at fever pitch, the
networks canceled all commercial programs that would have
interfered with their coverage of the Republican and Demo-

took a major step toward

’

s “Rodger Young,’ the
War Il infantryman and
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For the Record "

As compiled by BROADCASTING Dec. 29
through Jan. 5 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc. —Docket.
ERP—effective radiated power. HAAT —height of an-
tenna above average terrain. khz—kilohertz. kw~—
kilowaits. m—meters. MEQV —maximum expected
operation value. mhz—megahertz. mod. —modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. S-A—Scientific Atlan-

ta. SH—specified hours. SL—studio location. TL—"

transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *—noncommercial.

L New Stations

FM applications

B Thatcher, Ariz.—Payne Broadcasting Inc. granted
99.1 mhz, 100 kw, HAAT: 2,383 ft. Address: 1 Wards
Canyon, Box 1118, Clifton, Ariz. 85533. Estimated
construction cost: $69,370; first-quarter operating cost:
$12,000; revenue: $15,000 (year). Format: MOR. Prin-
cipals: John W., Charles E. and Ronald K. Payne
(brothers). Action Nov. 26.

® Silverton, Colo.—Longhorn Communications
granted 103.9 mhz, 2.23 kw, HAAT: -2,028 ft. Address:
29 North Slope; Union Gap Village, Clinton, N.J.
08809. Estimated construction cost: $35,000; first-
quarter operating cost: $16,200; revenue: $50,000. For-
mat: MOR. Principals: Theresa Kessler (65%);
William Howell (25%), and two others. Kessler is busi-
ness manager of WBRW(AM) Somerville, N.J.
Howell is owner Silverton, Colo., retail gift shop. They
kllave no other broadcast interests. Action Dec. 24,
980.

® Danbury, Conn.—Danbury Community Radio Inc.
granted CP for new Educational FM on 88.5 mhz.,
ERP: 18.1; antenna height -89 ft.; conditions
(BPED-2709). Action Dec. 24, 1980.

® Manhattan, Kan.—HGB Corp. seeks 103.9 mhz, 2.4
kw, HAAT: 342 f1. Address: 400 Poyntz Ave., Manhat-
tan 66502. Estimated construction cost: $58,300; first-
year operating cost: $108,000; revenue: $143,000. For-
mat: CW/popular. Principals: David M. Browne (37%),
John C. Browne Jr. (12%), William S. Green (16%), Jo
Ann S. Green (16%) and three others. Brownes’ are
partners in Maryville, Kan. department store. Wiiliam
Green is Manhattan stockbroker. Jo Ann is housewife.
They have no other broadcast interests. Ann. Jan. 2.

® Sidney, Mont.—Fisher Land & Development Co.
granted 95.1 mhz, 100 kw. Address: Highway 16 South
Sidney 59270. Estimated construction cost: $20,974;
first-quarter operating cost: $44,660; revenue: $195,-
000. Format: MOR. Principals: Gerald D. Fischer
(66.83%), J.E. Fischer (20.42%), R.D. Fischer
(12.75%) . Gerald and J.E. are married, R.D. is their
daughter. They own Fischer Land and Development
Co., developer/investor, motel restaurant and cattle
raising. They have no other broadcast interests. Action
Dec. 24, 1980.

AM action

B White Bear, Minn. — Dismissed application of White
Bear Radio Corp. for new AM (BP-13, 958). Action
Dec. 4, 1980.

AM licenses

® *KTBA Tuba City, Ariz. (Navajo Bible School and
Mission Inc.).

8 WKWM Kentwood, Mich. (Richard L. Culpepper).
m WSVC Dunlap, Tenn. (Morgan Broad Casting Co.).
m WSVQ Harrogate, Tenn. (Appalachian Com-
munications).
FM license

m KXXE-FM Forsyth, Mont.
Corp.)

(Gold Won Radio

Ownership Changes

Actions

® KYOR-AM-FM Blythe, Calif. (AM: 1450 khz, 1
kw-D, 250 w-N;, FM: 100.3 mhz, 35.1 kw} —Granted
assignment of license from Blythe Radio Inc. to James
S. Mayson for $500,000. Seller is owned by Robert R.
Hull and Willis E. Stout (42% each) and three others.
They have no other broadcast interests. Mayson is
Riverside, Calif., physician with no other broadcast in-
terests. Action Dec. 24, 1980.

8 KFMI(FM) Eureka, Calif (FM: 96.3 mhz, 30
kw) —Granted assignment of license from C&M
Broadcasting to Radio Eureka Inc. for $850,000 plus
$100,000 noncompete agreement. Seller is owned by
Roger J. Rocke, who has sold KNCR(AM) Fortuna,
Calif. (see below). He has no other broadcast interests.
Buyer is principally owned by privately held Chicago
investment firm, EMENCO Investments Inc. Jerry
Levin is president. [t has also purchased, subject to
FCC approval, KATA(AM) Arcata, Calif. (BROAD-
CASTING, July 28, 1980). 1t has no other broadcast
interests. Action Dec. 24, 1980.

8 KNCR(AM) Fortuna, Calif. (AM: 1090 khz, 10 kw-
D) —Granted assignment of license from C&M Broad-
casting to The Woodruff' Organization for $150,000.
Seller: Roger Rocke who has also sold KFMI(FM)

EDWIN TORNBERG
& COMPANY, INC.

Negotiators For The Purchase And Sale Of

Radio And TV Stations ¢ CATV

Appraisers ¢ Financial Advisors
P.O. Box 4230

Washington, D.C. 20012
Tel: (202) 291-8700
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Eureka, Calif. (see above). Buyvers: Norman Woodruff
(25 1/2%), Raymond C. Rask (24 1/2%), William J.
Kapla (50%). Woodruff and Rask operate the
Woodruff Organization, San Francisco broadcast con-
sulting firm which operates own network. Kapla is San
Francisco physician. They have no other broadcast in-
terests. Action Dec. 24, 1980.

8 KMCE(AM) Merced, Calif. (AM: 1580 khz, 1 kw-
D) —Granted assignment of license from KWIP Broad-
casting Inc. to Cal Central Broadcasting Inc. for $500,-
000. Seller: Ron Smith and wife Nancy who also own
KXEM(AM) McFarland and KXES(AM) Salinas,
both California. Buyer: Dennis L. Cresswell (46%),
Robert L. Dochterman (18%), James C. Diaz (17%),
Tom Birseno (16%) and Anthony A. Rossi (3%).
Cresswell is Palo Alto, Calif., public relations execu-
tive. Dochterman is broadcasting instructor with
Chebot College, Hayward, Calif. Diaz is Pacific
Telephone Co. executive, San Francisco. Briseno is an-
nouncer for KLIV(AM) San Jose, Calif. Rossi is sales
manager for Cudahy Foods, Hayward. Action Dec. 24,
1980.

® KAAP-AM-FM Santa Paula, Calif. (AM: 1400 khz,
1 kw-D, 250 w-N; FM: 96.7 mhz, 87 kw)—Granted
assignment of license from Rancho Broadcasting Inc.
to Lincoln Dellar (65%), Donald E. Pummill (20%)
and Louis P Murray (15%) for $500,000. Seller is
owned by William E Wallace and his wife, Anne, who
have no other broadcast interests. Lincoln Dellar and
his wife Sylvia own KMEN(AM) San Bernardino,
Calif. In addition, Lincoln owns small interests in
KFAC-AM-FM Los Angeles. Murray is general sales
manager of KARM(AM) Fresno, Calif., and Pummill
is officer of KACY (AM) Port Hueneme, Calif., which
Dellars sold in 1977. Action Dec. 31, 1980.

® WFIF(AM) Milford, Conn. (AM: 1500 khz, 5 kw-
D)—Granted assignment of license from Colonial
Broadcasting Co. to K.W. Dolmar Broadcasting Co. for
$425,000. Seller: Blair Walliser (89%), J. Olin Tice Jr.
(1.5%) and six others. Seller parent, Communications
Corp. of America also has 49% interest in
WBUG(AM) Ridgeland, S.C. Tice has sold
WCAY (AM) Cayce, S.C. (BROADCASTING, Oct.
20). Buyer: Walter W. Curley and Kenneth R. Chapin
(35% each) and Edward T. Jones (30%). Curley,
retired, is former president of Liverpool, N.Y.,
manufacturer of library furniture and supplies. Chapin
is Milford, Conn., media broker, formerly associated
with media brokerage firm of Keith Horton Co. Jones
is operations manager of KPLX(FM) Fort Worth.
They have no other broadcast interests. Action Dec.

24, 1980.

® WSBR(AM) Boca Raton, Fla. (AM: 740 khz, 1 kw-
D, DA-2) —Dismissed application for transfer of con-
trol of station from Burbach Radio Inc. (100% before;
none after) to Howard J. Kotlicky {none before; 100%
after). Consideration: $500,000. Principals: Robert H.
Burstein (45%), John L. Laubach Jr. (30%), D. Larry
Deitch (15%) and Estate of Thomas E Fleming Jr.
(10%). Burstein and Laubach have, in separate
parntership, purchased WXIL(FM) Parkersburg, W.
Va. (BROADCASTING, May 19). Others have no
other broadcast interests. Kotlicky is Boca Raton, Fla.
investor with no other broadcast interests. Action Dec.
24, 1980.

o WAPE(AM) Jacksonville, Fla. (AM: 690 khz, 50
kw-D, 10 kw-N) —Granted assignment of license from
Sis Radio Inc. to Eastjack Broadcasting Corp. for
$1,835,000. Seller: Controlled by Harriet A. Kaplan
(president) and family. They also own WAYS(AM)-
WROQ(FM) Charlotte, N.C. Buyer: ERI Communica-
tions Inc. (90%) and Richard FE Marcellan (10%). ER1
is owned by Francis L. Boyle, chairman, and 45 others.
[t is parent company of Eastman Radio Inc., New York-
based radio sales representative. It owns 50% of
WIBX(AM)-WIBQ(FM) Utica, N.Y. and has 80% in-
terest each in applicants to purchase WCSH(AM) Port-
land (BROADCASTING, Aug. 11, 1980) and WLOB-
FM Westbrook (BROADCASTING, Nov. 17, 1980)
both Maine. Marcellan is former vice president and
general manager of KFJZ-AM-FM Fort Worth. He has
no other broadcast interests. Action Dec. 31, 1980.

m WQHI(FM) Jeffersonville, Ind. (Louisville, Ky.)
(FM: 95.7 mhz, 32.8 kw)—Granted assignment of
license from Whatever’s Fair Inc. to Frank E. Wood
(principal) and father, Frank Wood, for $2.175 million.



Seller is owned by John Rutledge (80%) and Chuck
LeGette (20%). They also own WINN(AM)
Louisville. Wood owns WEBN(FM) Cincinnati of
which younger Wood is president and general manager.
Action Dec. 24, 1980.

8 KCTO-AM-FM Columbia, La. (AM: 1540 khz, 1
kw-D; FM: 103.1 mhz) —Granted transfer of control of
stations from Ernest R. Sandidge (80% before; none
after) to Tom D. Gay (20% before; 100% after). Con-
sideration: $100,000. Seller: Sandidge also owns 80% of
KLPL-AM-FM Lake Providence, La. Buyer: Gay is
general manager and 20% owner of KCTO-AM-FM.,
He is also general manager and 20% owner of KLPL-
AM-FM. Action Dec. 24, 1980.

m KBEW(AM) Blue Earth, Minn. (AM: 1560 khz, |
kw-D) —Granted assignment of license from Faribault
County Broadcasting Co. to Minnesota-lowa Radio
Inc. for $750,000. Seller is owned principally by Paul C.
Hedberg who is also principal owner of KEEZ(FM)
Mankato, KQAD-AM-FM Luverne and KMRS(AM)-
KKOK(FM) Morris, all Minnesota, as well as cable
system in Blue Earth. Buyer is owned principally by Je-
rry Papenfuss who also owns KAGE-AM-FM Winona
and KBRF-AM-FM Fergus Falls, both Minnesota. Ac-
tion Dec. 31, 1980.

® KSRD(FM) Seward, Neb. (FM: 96.9 mhz, 100
kw) —Granted assignment of license from Tricounty
Broadcasting to KSRD Radio Co. for $530,000. Seller:
Frank R. Newell (61.67%), wife Dianne (5%) and
Richard E. Witkovski (33.33%). They have no other
broadcast interests. Buyer: Herman Lee Reavis, Vinny
R. Wheeler and sons Stephen, Leonard, and Clark
(20% each). Reavis is executive vice president AM
operations for Mel Wheeler Inc., licensee of
WSLC(AM)-WSLQ(FM) Roanoke, Va., and
KDNT(AM)-KDDC(FM) Denton, Tex., last having
been sold (BROADCASTING, July 21, 1980). Vinny
Wheeler is wife of Mel Wheeler and secretary/treas-
urer of his radio operations. Stephen, Leonard and
Clark, sons of Mel Wheeler, each have 10% interest in
father’s radio properties. Stephen is producer for
KCST-TV San Diego;, Loenard is assistant manager of
KITT(FM) San Diego, which Mel Wheeler has 50%
interest in and which has been sold subject to FCC ap-
proval (BROADCASTING, July 14, 1980). Clark is
station manager of KDNT-KDDC. Action Dec. 24,
1980.

B WYNC(AM) Yanceyville, N.C. (AM: 1540 khz, 1
kw-D)—Granted assignment of license from WMC
Broadcasters Inc. to Caswell County Associates for
$60,000. Seller: Charles A. Womack Jr., Harold D. Mc-
Cain and Samuel E Cooper (one-third each}. Cooper
will retain 10% interest in station after completion of
sale. They have no other broadcast interests. Buyer:
Robert E. Johnson and Leo T. Martin (45% each) and
Samuel E Cooper (10%). Johnson is president and 20%
owner of WYAK-AM-FM Surfside Beach-Garden City,
S.C. Martin is 50% owner of H&R Block Co. franchise
chain (eight locations in South Carolina). Action Dec.
15, 1980.

® KRRO(AM) Ardmore, Okla. (FM: 92.1 mhz, 3
kw) —Granted assignment of license from J.W. Braver
to Pro Media Inc. for $300,000. Seller: Braver has no
other broadcast interests. Buyer: Richard L. Moore
(51%) and Robert D. Hanna (49%). Moore, Midland,

Tex.-based, has various oil and gas interests
throughout state. Hanna is Dallas-based media broker.
He owns 20% of KERV(AM)-KPFM(FM) Kerville,
Tex. He is 33% owner of Black Cat Broadcasting which
has purchased KROX(AM) Crookston, Minn.
(BROADCASTING, July 14, 1980). He is also 27%
owner of applicant for new FM in Crookston. Moore
has no other broadcast interests. Action Dec. 24, 1980.

® KLYX(AM) Sioux Falls, S.D. (AM: 1520 khz, 500
w-D) —~Granted assignment of license from Sodak
Broadcasting Inc. to MR1 limited partnership for $175, -
000 (long term) or $135,000 cash at closing. Seller:
Neil Clarke (80%) and Dennis A. Mathis (20%). They
have sold, subject to FCC approval, KLY X-FM Sioux
Falls. Buyer: Mid-America Radio Inc. (general partner
[30%] and ten limited partners). Mid-America is
owned by Rollyn H. Samp (23.5%) and George L.
Robertson (35.3%) and four others. Samp is Sioux
Falls realtor. Robertson is Sioux Falls advertising ex-
ecutive. They have no other broadcast interests. Action
Dec. 24, 1980.

Facilities Changes

FM application

® WDSC(FM) Dillon, S.C.—Seeks CP to0 increase
ERP to 100 kw, HAAT to 553 ft., install new ant.,
trans., and transmission line. Ann. Jan. 2.

AM actions

m KXRX(AM) San Jose, Calif. —Granted CP to in-
crease power to 50 kw-D; make changes in ant. sys.;
conditions (BP-791128AD). Action Dec. 22, 1980.

B WROZ(AM) Evansville, Ind. —Dismissed applica-
tion of Radio Evansville Inc. for CP to make changes in
ant. sys. (BP-20, 985). Action Nov. 26, 1980.

8 WVYNH(AM) Salem, N.H. —Dismissed application
for CP to increase power to 25 kw and make changes in
DA system, and change trans. (BP-20, 546). Action
Nov. 28, 1980.

% WATS(AM) Sayre, La.—Granted CP to increase
power to 5 kw (BP-800115AE). Action Dec, 22, 1980.

B WAYY(AM) Chippewa Falls, Wis.—Granted CP to
change TL to S.W. corner of county highways “P” &
00", Chippewa Falls; make changes in ant. sys.;
conditions (BP-800121AM). Action Dec. 22, 1980.

B WTSO(AM) Madison, Wis.—Dismissed applica-
tion of Midcontinent Broadcasting Co., of Wisconsin
Inc. for CP to redescribe TL to Tower Rd., W. of High-
way 51, near McFarland, Wis., and make changes in
ant. sys. (BP-20, 995). Action Nov. 26, 1980.

Action Nov. 26, 1980.

® WZUU(AM) Milwaukee—Granted CP to change
SL from Milwaukee to Greenfiled, Wis.; change hours
of operation to U by adding 5 kw-N; increase D power
to § kw; change non-DA to DA-2; change TL and SL
to 5732 W. Rawson Ave., Franklin, Wis., and make
changes in ant. sys.; conditions (BP-800328AD). Ac-
tion Dec. 19, 1980.

Summary of broadcasting

FCC tabulations as of Nov. 30, 1980

CP's CP's
On air on Total not Total
Licensed STA" air on air on air authorized™”

Commercial AM 4572 3 0 4,575 119 4,694
Commercial FM 3,267 2 3 3272 137 3,409
Educational FM 1,085 1 1,086 72 1,158
Total Radio 8,824 5 4 8,833 328 9,261
Commercial TV

VHE 517 1 0 519 10 528

UHF 233 0 0 233 92 325
Educational TV

VHE 101 1 4 106 6 112

UHF 155 2 5 162 15 177
Total TV 1,006 4 9 1,019 123 1,122
FM Translators 344 0 0 344 179 523
TV Translators

UHF 2,572 0 0 2572 251 2,823

VHF 1,362 0 0 1,362 498 1860

*Special temporary authorization

“*inciudes off-air licenses

Broadcasting Jan 19 1981
117

In Contest

FCC decisions

® FCC has affirmed its July 17 decision granting ap-
plication of Santa Monica Broacasting Inc., to change
TL, power and ant. height of KSRF(AM) Santa
Monica, Calif. In so doing, FCC denied Hutton Broad-
casting Inc’s petition for reconsideration. Hutton,
licensee of co-channel station KOCM(FM) Newport
Beach, Calif., had petitioned to deny KSRF facilities
change application stating that grant would increase in-
terference to its operation. In denying reconsideration
FCC said Hutton had not established any new basis for
rejecting FCC’s original conclusion that interference to
KOCM would be reduced slightly. (FCC 81-8). Action
Jan. 8.

B FCC has certified to Small Business Administration
(SBA) that FCC rutemakings to amend tables of FM or
TV channel assignments would not have significant
economic impact on substantial number of small en-
tities and therefore are not subject to certain new
regulatory procedures, required by Regulatory Flex-
ibility Act of 1980, designed to ensure that federal
agencies consider economic effects of each rule on
small businesses, small nonprofit organizations and
small government jurisdictions. It requires that for
rulemakings begun after Jan. 1, federal agencies follow
certain procedures whenever rule, if adopted, would
have significant impact on substantial number of small
entities.

Act requires FCC to prepare and make available for
public comment analyses of possible impact on smali
entities both for notices of proposed rulemaking and
for final report and order. However analysis require-
ments do not apply if agency head notices of proposed
rulemaking and for final report and order. However
analysis requirements do not apply if agency head cer-
tifies, by publication in Federal Register and by
notification to SBA, that proposed rule will not have
substantial impact on small entities. FCC regularly
conducts rulemakings to amend FM and TV channel
assignment tables in its rules. FCC said such rulemak-
ings maintain same procedural safeguards as other
rulemakings but concern only limited number of com-
munities or parties and therefore are properly ex-
empted because they do not have kind of impact on
small entities covered by Regulatory Flexibility Act.
(FCC 81-14). Action Jan. 8.

Allocations

Application

® Canton, Ill.—Canton Communications requests
amendment of FM table of assignments to assign
100.9 mhz to Canton. (RM-3816). Ann. Jan. 9.

Actions

8 New Smyrna Beach, Orlando, and Winter Park all
Florida—In response to various petitions, proposed
three plans to amend TV table of assignments for New
Smyrna Beach, Orlando and Winter Park: 1) Substitut-
ing noncommercial reservation of ch. 15 at New Smyr-
na Beach with chs. 46 and 68 with one of those to be
reserved for noncommercial use, reassigning ch. 15 to
Orlando for commercial use, and assigning ch. 65 to
Winter Park; 2) substituting ch. 15 with chs. 46 and 68
at New Smyrna Beach, and assigning chs. 15 and 65 to
Orlando for commercial use; 3) retaining ch. 15 at New
Symrna Beach but as commercial assignment, assign-
ing ch. 46 to New Smyrna Beach as noncommercial
reservation, and assigning ch. 65 to Orlando. Com-
ments Beach, and assigning chs. 15 and 65 to Orlando
for commercial use; 3) retaining ch. 15 at New Symrna
Beach but as commercial assignment, assigning ch. 46
to New Smyrna Beach as noncommercial reservation,
and assigning ch. 65 to Orlando. Comments due Feb.
23, replies Mar 16. (BC Doc. 80-774). Action Dec. 23,
1980.

B Norton, Kan.—In response to petition by Norton
Broadcasting Inc. proposed assigning 106.7 mhz to
Norton as its first FM assignment, comments due
March 2, replies March 23 (BC Doc. 80-782). Action
Dec. 31, 1980.

® Memphis, Mo. — Assigned 96.7 mhz to Memphis as
its first FM assignment, effective March 2 (BC Doc.
80-132). Action Dec. 30, 1980.

R [awton, Okla. — Assigned 95.3 mhz to Lawton as its
third FM assignment, effective March 3 (BC Doc.



80-194). Action Jan. 6.

& The Dalles, Ore. — Assigned 97.7 mhz to The Dalles
as its second FM assignment, effective March 3 (BC
Doc. 80-146). Action Jan. 6.

m Elkins, W. Va.— Assigned 95.3 mhz to Elkins as its
first FM assignment, effective March 2 (BC Doc.
80-142). Action Dec. 31, 1980.

m West Salem, Wis.—Dismissed petition by Good

News Radio Inc. proposing assigning 101.7 mhz to
West Salem (BC Doc. 80-179). Action Jan. 6.

Cable

®» The following cable service registrations have been
filed:

® The Dill City Co., for Dill, Bessie and Roosevelt, all
Oklahoma (OK0211-3) new systems.

® William S. James, for Dallas (TX0724) new system.

® Perry Cable TV Corp., for Jupiter, Riviera Beach
and Greenacres, all Florida (FL0505-7) new systems.

® Rocky Mountain Cable, for Eagle, Colo. (CO0153)
new system.

® Blue Ridge Cable Television Inc., for Middle
Smithfield, Pa. (PA1924) new system.

® Storer Cable TV of Florida Inc., for Pembroke, Fla.
(FL0O508) new system.

B Camelback Cablevision Inc., for Peoria, Youngs-
town and Sun City, all Arizona (AZ0110-2) new
systems.

B Tele-Media Co. of Ridgway, for Ridgway, Pa.
(PA0465, PA1925) new system.

# United Cable Communications Co., Boulder, Nev.
(NV0048) new system.

B Miami Valley Cable Inc., for Millvale, Hanover,
Wayne, Carlisle, Monroe, Turtlecreek and Miami, all
Ohio (OHO0835-40) new systems.

® Salem Cable TV Co., Roanoke, Va. (VA0247) new
system.

B Telecom Cablevision Inc., for St. John, Vinita Park,
Hanley Hills and Charlack, Mo. (M00244-5, 00247-8)
new systems.

B Warner Amex Communications of St. Louis Inc.,
for Grantwood Village, Twin Oaks, Sunset Hills and
Warson Woods, all Missouri (M00240-3) new
systems.

B United Cable Communications Co., for Las Vegas,
North Las Vegas and Henderson, all Nevada
(NV0045-7) add signals.

m Tri-State Cablevision Inc.,
(AR0213) new system.

8 Tele-Media Co. of Ridgway, for Horton and Snyder,:
both Pennsylvania (PA1370 and PA1284) add signals.
® Luling Cablevision Corp., for Luling, Tex.
(TX0725) new system.

® Ocean Reef Cable Television, for Ocean Reef Club,
Fla. (FL0502) new system.

® Orem Cable TV, for Orem, Utah (UT0058) new
system.

B Eaton Rapids Cable TV Inc., for Eaton Rapids,
Mich. (MI0444) new system.

® South Houston CATYV, for South Houston, Tex.
(TX0381) new system.

® Coaxial Communications of Central Ohio Inc., for
Columbus, Whitehall, Reynoldsburg and Franklin
county, all Ohio (OHO0817-20) new systems.

® Midwest Video Electronics of Tomahawk Wisconsin
Inc., for Tomahawk, Wis. (W10235) new system.

& Columbia Cable TV of Rosenburg, for Rosenburg
and Fort Bend, both Texas (TX674-5) new systems.

® Columbia Cable TV, for Houston, Harris, Fort
Bend, Jacinto City and Galena, all Texas (TX0676-9,
TX0671-3) new systems.

® Cable Systems Inc., for Stafford, Kan. (KS0255)
new system.

for Gosnell, Ark.

® Genesee County Video Corp., NY

(NY0878) new system.

® Liberty TV Cable Inc., for Hartford and Bangor,
both Mich. (MI0456-7) new systems.

® Delta Video Inc., for Dunklin and Gibson, both
Missouri (M0O0234,6) new systems.

Bergen,

# Covington Cable Television, for Covington, Ga.
(GA0295) new system.

® Owensboro On the Air Inc., for Hancock, Ky.
(KY0471) new system.

® TV Transmission Inc., for Inglewood, Neb.
(NE0074) new system.

® Gateway Cablevision Corp., for Amsterdam, N.Y.
(NY0879) new system.

® Multi-channel TV Cable Co., for Morrow, Ohio
(OHO0815) new system.

8 Warner Amex Communications Inc., for Land-
ingville, Pa. (PA1905) new system.

® Teleprompter Corp., for Corbin, N.J. (NJ0455) new
system.

® Video International Productions, for Woodleaf
Apartment and Cross Creek Apartments, both Texas
(TX0680-1) new systems.

8 Warner Amex Cable Communications Inc., Har-
rison, Ohio (OHO0816) new system.

® Lake of the Woods CATYV, for Candlewood Estates
and Woods Apartments, both [ilinois (IL0420-1) new
systems.

® Earf J. Chadwell, for Blanco, Tex. (TX0670) new
system.

® Nueces County Cable TV Inc., for Port Aransas,
Tex. (TX0669) new system.

B Atascosa County Cable TV Inc., for Pleasanton,
Tex. (TX0668) new system.

8 Buckeye Cablevision Inc., for Holland, Ohio
(OHO0814) new system.

® Community Telecable Bellevue Inc., for Kirkland,
Wash, (WA0310) new system.

® Warner Amex Cable Communications Inc., for
Tusculum, Tenn.; Mesquite, Tex., and Dublin, Ohio
(TNO178, TX0682, OHO821) new systems in
Tusculum and Mesquite and add signals in Dublin.

B Chester County Broadcasting Co., for East Bran-
dywine, Pa. (PA1907) new system.

B Commonwealth Cablevision of Massachusetts, for
Granby, Mass., (MA0118) new system.

® Warner Amex Cable Communications Inc., for
Ascutney, Vt., Seltzer, Mechanisville, North
Manheim, South Manheim, Wayne, Taylor and CAss,
all Pennsylvania; Winton, Minn., Rio Bravo, Calif.,
and Sedona, Ariz. (VT 0129, PA 1910, 08, 09, 11,
1312, 06, MN 0185, CA 0824, AZ 0107) add signals in
Sedona; new system in a}l other commuriities.

B Galax Cablesystems, for Galax, Va. (VA0244) new
system.

m Brekenridge Cablevision Inc., for Summit, Colo.
(CO0092) new system.

® Malone Newchannels, for Constable, N.Y.
(NY0885) new system.

8 Vista Cable Inc., for Nichols Addition and Lehe Ad-
dition, both Indiana (IN0232-3) new systems.

® Potsdam Newchannels, for Madrid, N.Y. (NY 0886)
new system.

® Alert Cable TV of South Carolina, for Andrews,
S.C. (SC0164) new system.

® Vista Cable Inc., for Meadow North, Ind. (IN0231)
new system.

® Cablevision of Oklahoma Inc., for Blair, Neb.
(NE0076-7) new system.

Satellites

® Based on FCC tabulations announced Sept. 2 there
are 4,364 licensed earth stations. Approximately 3,800
are receive-only with remainder being transmit-
receive. Receive-only earth stations are not required to
be licensed with FCC (BROADCASTING, Oct. 22,
1979). FCC estimates that ratio of unlicensed to
licensed receive-only stations is approximately 3 to 1.

Applications

® Cumberland Valley Communications Corp. for
Lebanon, Tenn. (4.6m; S-A; E2802).

B Teie-Media Company of Waynesburg for
Waynesburg, Pa. (5m; AFC; E2809).

® Saratoga Cable T.V. Co. Inc., for Saratoga Springs,
N.Y. (6m; S-A; E2810).
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w Community TV. Corp. for Gilford, N.H. (6m; Har-
ris; E2811).

® Satellite Business Systems for St. Louis. (5.5m;
Hughes; E2813).

w Satellite Business Systems for Los Angeles. (5.5n1;
Hughes; E2814).

m Clear Cable-Vision Inc. for Dora Junction, Ala.
(4.6m; S-A; E2815).

m ATC Cablevision of South Pasadena for South
Pasadena, Calif. (Sm; Hughes; E2816).

® Ei Cortez Hotel for Las Vegas. (5m;, AFC; E2817).

®m Riverside Cable Co. Inc.
(5.6m; Gardiner; E2818).

m Metrovision Inc. for Eaton Rapids, Mich. (5m; S-A;
E2819).

® Metrovision Inc. for Menomonee Falls, Wis. (5m;
S-A; E2819).

for Zanesville, Ohio

Grants

®» Satellite Business Systems for San Francisco
(E2550).

m Satellite Business Systems for Hartford, Conn.
(E2551).

Satellite Business Systems for Chicago (E2552).

® Satellite Business Systems for Atlanta (E2581).

» Satellite Business Systems for Baltimore. (E2582).
n

=

Satellite Business Systems for Houston (E2583).
U.S. Satellite Corp. for Salt Lake City (E2595).

Call Letters

Applications
Call Sought by
New FM's
KLEO

Broadcasting Enterprises Inc., Caulksville,
Ark

KQZR Tri City Broadcasting Inc., Craig, Colo
KFIX Rio Radio Broadcasting, Laredo, Tex
Existing AM’s
WDAI WPOC Pontiac, 1H
KWLO KWWL Waterloo, lowa
WOAM WAQP Otsego, Mich
Existing FM's
WBYC-FM WIDE-FM Biddeford, Me
KLAN KGSG Glasgow, Mont
WSSX-FM WPXI Charleston, S.C
Grants
call Assigned to
New AM
WASG Q:abama Native Broadcasting Co., Atmore,
a
New FM's
KCRH South County Community College District-
Chabot College, Hayward, Calif
KCEQ Del Valle High School Acalanes Union High
School District, Wainut Creek, Calif
KIUI-FM Four Rivers Broadcasting Co., Sullivan, Mo
WMUW Mississippi University for Women, Columbus,
Miss
WPAC Wireless Works Inc., Ogdensburg, N.Y.
KOFO Tilco Broadcasting Inc., Frederick, Ckla
KITO DLB Broadcasting Corp, Vinita, Okla
WCEF Randy Jay Communications Corp., Ripley,
WVa
Existing AM's
WSBY WBOC Salisbury, Md
WEFLT WAMM Flint, Mich
WPEX WWDE Hampton, Va.
Existing FM’s
WPEZ WCRY-FM Macon, Ga
WAJY WWL-FM New Orleans
WQHQ WBOC-FM Ocean City-Salisbury, Md
KQAY-FM KTNM-FM Tucumcari, N.M
WPRR WVAM-FM Altoona, Penn
Existing TV
WRET-TV WRTS-TV Spartanburg, S.C



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Can you do it? Prove it and make yourself eligible
for a new sales managers position with our young ag-
gressive chain of stations. New AOR FM formatted sta-
tion with state of the art equipment. Programming and
promotional budget top shelf. All sales tools and
beautiful compensation package will be given to per-
son chosen to lead new sales staff. Send resume and
salary requirements first letter Box A-51.

HELP WANTED SALES

Michigan resort area powerhouse needs three addi-
tional salespeople, each capabte of billing over $150.-
000 per year. Great opportunity to grow with estab-
lished market leader EOE Respond immediately to
Box P-173.

New Jersey Powerhouse, WKXW, Trenton, 50 kw
Adult Contemporary FM, 5 kw Adult Standards AM.
Super career opportunity to advance, learn and make
good money. Call Bill Musser, GM, 609—882-8471.
EQE M/F

Take charge Sales Manager needed for major
Southeast station. Excellent opportunity for well ex-
perienced sales management expert. Excellent base,
incentives and fringe benefits. Send complete resume
immediately. EOE. Box A-83.

General Manager for dynamic Spanish language
station in major western city. Must be strong in both
selling and administration. Send resume to Western
Radio Recruiters, 2425 Alamo S.E., Albuguerque, NM
87106.

AM-FM GM opening. Good opportunity for general
manager to operate an AM-FM combination in a sig-
nificant midwestern market. Good background in
Sales preferred. Previous top management experience
a plus but not essential. Good pay and exceilent op-
portunity for advancement with growing broadcasting
company. An equal opportunity employer. M/E Send
full resume to Box A-78.

General Manager for Mid West AM/FM Combo,
Automation, Medium size market. Sales experience
needed. E.E.O. Send resume to Box A-104.

General Manager with strong sales background
wanted for small market station in lowa. Send resume
and salary requirements. Box A-109.

Sales Managers: Dissatisfied with life in big
markets, but want to keep big challenges and big
money. We're extremely successful people-oriented
AM-FM with strong 10-person sales staff in burgeon-
ing market. New leadership needed to develop sales
people to their fullest. Must be experienced,
enthusiastic, highly ethical, skilled in teaching, and
learned in all aspects of creative professional selling.
Resumes to Jim TerLouw, KQIL-KQIX, Box 340, Grand
Junction, CO 81502. EO.E.

General Manager with proven marketing and sales
ability needed for this Sunbelt facility. Excellent ad-
vancement opportunity for someone who, with the
highest of integrity, shares our sense of dedication and
commitment toward achieving our high goal of ex-
cellence. Equal Opportunity Employer. Send resume in
confidence to Box A-128.

WMUB. Promotion/Development Manager BA re-
quired; MA desirable. Experience in broadcasting or
arts management required. Not an entry level position.
Responsibilities; promotion, program underwriting
and fundraising, coordinating volunteers, publishing
monthly Program Guide. Salary dependent upon
qualifications. Liberal benefits include fee waiver,
Miami University. This is a re-advertisement of posi-
tion. Send letter of application, resume; and direct
three confidential letters of reference to William L. Ut-
ter, Manager, WMUB, Miami University, Oxford, OH
45056. EEO/ME

If you are strong in sales and interested in partial
ownership and management situation with a midwest
radio station, contact us at Box A-131.

Religious Radio General Manager needed im-
mediately for top twenty market in lower midwest. Ex-
perience in local commercial sales, managing sales
force a must. We are the largest inspirational chain in
the country. This is a once in a lifetime opportunity.
Contact Dick Marsh, Vice-President, Universa! Broad-
casting at 3844 East Foothills Boulevard, Pasadena,
CA 91107 213—577-1224. | will be at the NRB Con-
vention. Universal is an equal opportunity employer.

Small market Arkansas station needs Sales Man-
ager with RAB, Welch, or Jennings training. Must be
experienced and able to lead present staff. Prefer mid-
dle age family person, with southern background, will-
ing to be community involved. Position could lead to
Manager-Sales Manager with buy in opportunity.
Based on performance, first year's salary should be
between 28 and 32 thousand. Box A-77.

North Carolina—AM/FM looking for strong closer
with killer instinct. Must be experienced self-starter.
Active account list. Station sales up 43% in 2 years.
We want more! Box A-83.

Long Island Adult Contemporary station looking
for aggressive experienced sales people. Leadership
qualities could lead to management immediately. Top
list, excellent compensation. Resume to WGBB, 1240
Broadcast Plaza, Merrick, NY 11566, E.O.E.

We're Expanding!! Rare opening for two super
qualified local radic salespeople. Must be ex-
perienced and a true self-starter. Station located in
one of the fastest growing cities in Arizona, just an
hour from Tucson. If you're ready to make the move to
the sun belt, send resume to Bob Boysen, Sales Man-
ager, KSVA-AM Radio, PO. Box 2050, Sierra Vista, AZ
B5635. No phone calls please. EOE M/F

WSDR wants two of you. We gross one million dol-
lars in a rural lllinois market. We know we can do
much more with two additional advertising specialists.
You must be good. CRMC’s preferred. Send complete
information to: Don Oberbillig, Local Sales Manager,
WSDR Radio, PO. Box 399, Sterling, IL 61081. EQO.E.

KLEB/KZZQ is in need of experienced outside
salespeople to work the Houma and Thibodaux retail
market. We are a fast growing organization offering
the right people an opportunity that may come only
once in a lifetime, in this exciting money making
market of advertising. If interested please send
resume to: Mr. Frank Landry c/o KLEB/KZZQ, 1842
Henry St. Golden Meadow, LA. KLEB/KZZQ is an attir-
mative action equal opportunity employer.

Retail Sales Professionals. Sell AM or FM in
Southern California’s fastest growing market. Good
base. 20%. Benefits. Fabulous living conditions. Desire
to manage expected. E.O.E. Contact: David Ruleman,
KOWN AM/FM, POB. 398, Escondido, CA 92025.
714—745-8511. Do it now!

Strong medium market AM/FM combination seeks
a creative, problem solving sales person on the way
up. Good selling and writing skills a must. Recent col-
lege grad with commercial selling experience and/or
one to two years small market experience desired.
Write or call Sales Manager, WYFE/WKKN, 1901 Reid-
farm Road, Rockford, IL 61111 EOE.

Experienced Salesperson needed for new FM sta-
tion in Southern New Mexico. 20% commission, warm
weather, good working conditions. Cali 505—
434-1414,

Expanding Group Wants Top sales people. You
should have a track record that averaged minimum
sales of $15,000 per month and you are capable of
more. We are an expanding group broadcaster with
stations currently in Amarillo and San Angelo, TX and
Colorado Springs, Co. We offer top commissions,
benefits and management opportunity. If you qualify,
please don't call, but send complete resume and earn-
ings history to: Wiskes/Abaris Communications, Suite
508, 600 W.van Buren, Chicago, IL 80607.

Growing Broadcast group looking for experienced
sales people for east Tennessee fulltime AM/FM
operation. Immediate openings due to facility expan-
sion. Opportunity for advancement limited only by
your ability to produce. Draw against commission/
company benefits, EOE. Send complete qualifications,
references, and salary requirements to Box A-119.

Southeastern major market station looking for
powerful national sales manager. Needs to work well
with station rep. and to be able to develop outside na-
tional sales dollars as well. Good opportunity for right
person, Box A-105.

Drive Time Personality/Part Time Sales Combo.
Adult Format. 24 Hour AM. University community. Tape
and resume to KCJJ Radio, Box 2118, iowa City, 1A
52244,

HELP WANTED ANNOUNCERS

Our midwest group needs top talent for immediate
and future openings requiring experience in one or
more of the following formats: adult contemporary,
modern country and album rock. Send tape, detailed
resume and a letter outlining your career and salary
expectations to R. B. Rogoski, 710 Hackley Bank,
Muskegon Mall, Muskegon, M| 49440. EOE.

Talk, Talk, Talk. We want an exciting, personable
and witty tetephone talk show host. We're a top rated
major market, talk oriented station. Excellent salary,
benefits and {ocation. Send resume. E.O E/Affirmative
Action. Box A-34.

Opportunity —Morning Announcer—Experienced
only apply. You'll be part of an established number
one, two-man show. You'll do a phone show and pro-
duction. Knowledge of automation a plus. E.O.E. Con-
tact—Tom Parker, Operations Manager, KTTR/KZNN,
PO Box 727, Rolla, MO 65401, 314—364-2525.

Announcer-Sales position for Country station in
Nebraska, sign on. Good voice and experience re-
quired. Excellent opportunity and benefits, no phone
calls. Send tape and resume to: Randy Opitz, General
Manager, KODY-FM, Box 1085, North Platte, NE
69101,

Texas Panhandle City of 30,000 seeking an-
nouncer, with strong production background. One year
experience, minimum, Send: Tape and resume to:
Brad Mink, KGRO Radio, Box 1779, Pampa, TX 79065.
Or call 806-—-669-6809.

Beautiful music can be fun! Flagship stations of
successful midwestern group need beautiful music
personality with production abilities. Excellent pay for
the right person. Robots need not apply. Tapes and
Resumes to Paul Hemmer/Loras Sabers, KIWI Box
1280, Dubuque, 1A 52N01, Call A1Q_RRR.RA94

Attention Morning DJs. 50,000 watt adult contem-
porary WAAY radio is looking for an experienced morn-
ing DJ. If you sound adult, want to get involved in our
community, want to be promoted heavily on our TV.
station and are looking for a secure place to settie
down and grow with a progressive company, then this
is the job you've been looking for. Needed immediately.
Tne first good tape gets the job. Rush tape, resume
with references to Jerry Dean, Program Director, WAAY
Radio, Box 551, Huntsville, AL 35804. We're willing to
make an investment in you.

AM Drive, production, MOR, people talking to people
format. 5 years commercial experience. Resume and
references. Midwest medium market. Box A-54.

AM Drive Entertainer needed for 5,000 watt
regional Adult contemporary station halfway between
Pittsburgh and Cleveland in Youngstown metro. You
should be bright, humorous, professional and com-
munity oriented. Send tape, resume, references to: Joe
Taylor, General Manager, WHHH, Second National
Bank Building, Warren, OH 44481. An Equal Oppor-
tunity Employer.

Production specialist needed for Texas station.
Automation experience helpful. Good position working
with fine staff. EOE. Send resume to KBAT 3306
Andrews Hwy, Midland, TX 79703.
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HELP WANTED ANNOUNCERS CONTINUED

WGLD, 100KW in 47th Metro needs an announcer.
Beautiful Music experience not necessary, but
talented style is. A great opportunity to join the flag-
ship of a young dynamic chain. Send tape and resume
to Ed Owens, Box 2808, High Point, NC 27261. EOE/
MF.

Want To Play one-on-one with your audience? if you
have a first and like one-to-one communications, |
might have a job for you. We are a 24 hour MOR/pop
country station in a growing community with a suc-
cessful 23 year history Good sound. Working condi-
tions, equipment and staff and management. Need
someone for a very important shift. Start at $975 a
month depending on ability and experience. E.QO.E.
Butch Luth or Paul True 1—307—682-4747.

Immediate opening for adult personaiity at WBZ
Boston. Weekends, swing and production. No phone
calls; send tape to Program Director, WBZ Radio,
1170 Soldiers Field Road, Boston, 02134. EOE.

West Central Indiana station tooking for morning
drive personality with creative production skills.
Automation experience helpful. Send tape and resume
immediately to Rick Beers, PO. Box 603,
Crawfordsville, IN 47933.

Metro Washington, D.C. Area. Beautiful Music For-
mat. We don’t talk much but when we do it must sound
great. If you can deliver the news with an authoritative
sound, offer a friendly, interesting back-announce, and
have professional commercial delivery, let us hear
from you. Tape, resume to: Jules Henry, EZ Com-
munications, Inc., 10380 Democracy Lane, Fairfax, VA
22030. EOE.

KLEB AM is in need of a country personality for mid-
day or afternoon drive position. Immediate opening.
Contact Randy Cheramie at 504 ~475-5141 between
the hours of 8 am and 5 pm. KLEB is an affirmative ac-
tion equal opportunity employer.

Chief Engineer— 1st Class ticket needed. AM direc-
tional/FM automated. Suburban Atiantic City location.
cali 609—399-1555 Jack Ryan. Send resume WSLT/
WIBG, 957 Asubry Ave, Ocean City, NJ 08226.

Sharp? Capable? Want to get ahead and do
things? Come grow with us. Head our engineering
department, Midwest group, three stations, with outs-
tanding record and reputation. Small town living. All
replies in strictest confidence. EO.E. Box A-82,

Excellent Opportunity for a small to medium
market engineer to move up with Houston’s leading
AM/FM station as a studio maintenance engineer, who
will be solely responsible for maintenance of a num-
ber of studios and broadcast equipment. Require-
ments include a first phone license, ability to work
alone in making efficient repairs, and a quality cons-
cience attitude for scheduied preventative mainte-
nance. Excellent working environment and company
benefits. Contact Dan Woodard, KILT, 500 Lovett Blvd.,
Houston, TX 77006, 713—526-3461. KILT is an equal
opportunity employer.

Top Dollar for engineer to handle three stations in
cozy Great Lakes city. DA and automation experience
needed. Nice equipment and working conditions. Set
own schedule. Resume, requirements in confidence to
Box A-143.

Chief Engineer for AM/FM in Kennewick, Washing-
ton. Present C.E. moving to larger station in group.
KOTY, Box 6127 Kennewick, WA 5609—586-4165.
Ask for Chief Engineer.

HELP WANTED NEWS

Morning anchor/reporter ... for Toledo’s
newsleader WOHO. We're looking for an aggressive
journalist with enough desire to work on local stories
. and enough personality to get along with people.
Send tapes and resumes to: Tom Waniewski, WOHO,
2965 Pickie Rd., Toledo, OH 43616.

I diate opening. Newswriter, newscaster. Eve-

immediate Opening for experienced announcer
Good facilities and pleasant working conditions (West
Texas town of 20,000 population.) Interested appli-
cants mail tape and resume to Buddy Peeler, KPAN,
Drawer 1757, Hereford, TX 79045. EEO Employer.

Anticipate an opening in our announcing staff.
Minimum 3 years experience. Aduit Personality.
Medium market mid-Atlantic. Very involved station.
Don't apply if you're afraid of hard work. Box A-127.

Drive Time Personality/Part Time sales combo.
Adult Format. 24 Hour AM. University Community. Tape
and resume to KCJJ Radio, Box 2118, lowa City, IA
52244.

PM Driver personality talker for top 5U market

news-talk station. Should be news and media oriented.

A seasoned pro—no lightweights. Send tape and
resume to Larry Yurdin, 101 C Waters Bldg., Grand
Rapids, M1 49503.

HELP WANTED TECHNICAL

Chief Engineer needed for AM/FM station in
Southern West Virginia. Experience required with DA's
automation. Salary negotiable. Send resume and
references to Box P-161.

Chief Engineer for New England 5 kw with DA
Automation, good maintenance background. Contact
|ke Cohen, WCAP Lowell, MA 01852. 617 —454-0404
EOQE.

Wanted Assistant Chief Engineer for growing
broadcast company. Required experience in handling
5 KW AM facility with additional background in pro-
duction and supervision of personnel. Contact:
Richard J. Fixaris, Hernstadt Broadcasting Corpora-
tion, Radio Station WKAT, 1759 Bay Road, Miami
Beach. Fl. 33139. 305—531-8181.

If you are a take-charge, hands-on Chief Engineer,
we'd like to talk to you. Don't call unless you can sup-
ply good references who can highly recommend you.

You should be up on FCC regs, FM, automation, STL .

and AM directional systems. Good opportunity on his
way up. Call Manager, KGAK, Gallup, NM An EOE
employer.

ning hours. Reporting, gathering, news announcing,
and general newsroom duties. 3 person newsroom.
Resume and tape to: John Montone, News Director,
WSUS. PO Box 102, Franklin, NJ 07416, Personal in-
terview will be required of all final applicants. M/E
E.OE.

Creative person with at least 3-years experience.
Must be able to write conversational news and deliver
it in a person-to-person manner. Excelient opportunity
to join top notch air staff at a Capital Cities station.
Send tape and resume to Henry Brach, News Director,
WKBW Radio, 695 Delaware Avenue, Buffalo, NY
14209. An Equal Opportunity Employer.

Newsperson needed immediately to gather, write
and air local news for country music station in
Delaware, Call 302—422-7575 FOF

Exciting AM/FM operation in rresno California s
looking for creative Male/Female News Director. Must
have the ability to write and deliver interesting digest
news. Send tape/resume to Sean O'Callaghan, KARM/
KFIG radio, PO. Box 4265, Fresno, CA. Equai Oppor-
tunity Employer, M/F

Mid-Atlantic station looking for experiencea aedi-
cated news director Emphasis on gathering, writing,
and producing local newscasts. Good salary and
benefits, excellent location. Small market but we re-
quire absolute professionalism. EOE Resume, writing
samples, and salary requirements to Box A-89.

No. 1 Medium Midwest News Dept. needs full-time
Farm Director. Exp., NAFB affil. pref. Salary negot. Tape
and resume to: Mike Waring, KWWL Radio, Box 1330,
Waterloo, |1A 50704. EQE.

Engineer/Announcer: well equipped small AM/FM.
Top salary. Send resume to Whitehead, PO. Box 475,
Rusk, TX 75785.

One of Vermont’'s largest and most respected
news operations now seeking tapes and resumes for
future opening. No beginners. Ken Bringenberg, News
Director, WCFR, PO. Box 800, Springfield, VT 05156.

Central Virginia College Town seeks experienced
Colo. “Creative Reporter’ heavy local news emphasis.
No calls. Tapes and Resumes to Frank Provenza, PO.
Box 93, Pueblo, CO 81002. Equal Opportunity
Employer.

Immediate opening for mature, experienced news
director/morning anchor. Tapes and resumes to KKOA,
Box 10, Minot, ND 58701. Call first! 701 —-852-46486
ask for Allan Rau.

Assistant Radio News Director. Univer-
sity of Florida. Assistant Radio
News Director needed for commercial AM-FM Station
to supervise day-to-day operation of the largest radio
news team in North Central Florida. Position requires
good organizational and reporting skills and a desire
to work with and train journalism students. Minimum
qualifications: Master's Degree in Broadcasting or
Journalism or similar related study and one year of
radio news broadcasting experience; or a Bachelor's
Degree in Broadcasting or Journalism or similar rel-
ated study and two years of radio news broadcasting
experience. Salary $11,520 to $14,500 commensur-
ate with qualifications, plus excellent fringe benefits.
Send complete resume and tape by February 12,
1981 to: Mr. George P Bradley, Employment Manager,
University of Florida, 337 Stadium, Gainesville, FL
32611, Equal Employment Opportunity/Affirmative
Action Employer.

Newsperson Wanted: KDZA-AM/Z100-FM: Pueblo,
Colo. “Creative Reporter”, heavy local news emphasis
No calls. Tapes and Resumes to Frank Provenza, PO.
Box 93, Pueblo, CO 81002. Equal Opportunity
Employer.

New England AM/FM automated station seeks ex-
perienced News Director to handle all phases of news,
including a morning air shift and meetings. Send
resume and tape to: Dawn P Gaffka, Operations Man-
ager, WSME, PO. Box 1220, Sanford, ME 04073.207 —
324-7271. Equal Opportunity Employer.

News-Sports person wanted immediately. 10 sta-
tion competition market. Expanding medium market
news department. Need digger for afternoon news
with sports interest. Good writer with plenty of ambi-
tion. Minimum 2 years experience. Rush writing sam-
ples T&R to Dave Gentry O.D., WXOX Radio, PO. Box
1250, Bay City, Ml 48707. No calls.

KKDQ-FM is looking for a morning news anchor who
can hit the streets in the afternoon. Experience re-
quired but talent more important than long resume.
Tape, resume, writing samples to Tim Burke, KKDQ
News, Box 997, Grand Forks, ND 58201, EOE.

Cox Broadcasting station WSOC-newsradio in
Chariotte, N.C. has opening for issue-oriented profes-
siona! talk show host. Send resume and air check to
Don Bell, Box 34665 Charlotte, NC 28234. An Equal
Opportunity Employer M/F

News Reporter needed. Early morning shift. Some
experience. AM/FM Station, Three man News Depart-
ment. Good salary and fringe benefits. Send resume or
call 319-263-2512. KWPC/KFMH, Box 1186,
Muscatine, IA 52761. Vince Beckey or Iris Hahn.

Florida Small Market, news director needed im-
mediately for top rated FM and MOR AM in sun
drenched Florida. Experienced, professional news
voice, excellent writing skills and desire to hustle are
requirements. Can be young person on the way up—
play-by-play sports experience increases your value.
EOE. Resume to Box A-147.

We do more news in a day than most do in a week. If
you're a newsperson with a minimum one year of com-
mercial experience and you like a challenge send
tape and resume to Gary James, WARE, PO Box 210,
Ware, MA 01082, EOE.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Board operators with production experience for
Southern Florida radio station. Experienced only. Send
resume, salary requirements first letter EOE. Send to:
Vice-President, Operations, Radio Station WKAT, 1759
Bay Road, Miami, FL 33139.

Creative and enthusiastic copywriting, production
person wanted for New England AM/FM automated
station. Position includes air shift, serious applicants
need only apply. Send resume and tape to: Dawn P
Gaffka, Operations Manager, WSME, PO. Box 1220,
Sanford, ME 04073 207—324-7271. Equal Oppor-
tunity Employer.

Enthusiastic announcer for medium market adult
contemporary station. Send tape and resume WIZM/
793, PO Box 99, La Crosse, Wi 54601,

Program Director for WFEA, Manchester, New
Hampshire. Adult contemporary format No. .1 ARB
18-54. Contact Don Parker 603 —625-5491 or write
PO. Box 5300, Manchester, NH 03108,
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SITUATIONS WANTED
MANAGEMENT

General Manager available. Documented perfor-
mance, demonstrated ability in major markets. Cur-
rently employed, and seeks change with total P and L
responsibility. Experience in Country, AOR, Rock and
MOR. Heavy experience in programming, local and
national sales. Previous position, 50,000 country giant.
Salary commensurate with responsibility. Available on
short notice. Great references. Reply Box P-181.

SITUATIONS WANTED
SALES

Sales Manager—Sportscaster heavy experience.
Dedicated broadcaster over 20 years in industry. Ex-
cellent qualifications, references. Prefer mid west and
non-chain operation. Contact E. Johnson, 8851
Woodsmall Drive, Indianapolis, IN.

SITUATIONS WANTED
ANNOUNCERS

Fifteen year programing pro desires first General
Manager position. Excellent track record and
references. Box A-24.

L.A. Area—Part Time, announcing nights or
weekends. First phone. Experienced. Working days in
radio media. Write, I'tl come see you. Box A-42.

“Super” sales and management team. Program-
ming/Operations and sales management want station
to manage and/or work to own. Resume/qualifications
available on request. Box A-79.

The Weasel wants a job in radio. Creative, hard-work-
ing, serious, inteligent. For resume and tape call or
write Ron Wenzel (The Weasel) 15224 S. Millard Ave,,
Midlothian, L 60445. 312—371-3951.

Southeast pref. Florida: Manager or right hand
man for your broadcast property. Good background.
Degree. Management, programming, sales, sales
management, announcing, news, sports. Medium or
small preferred. Hard worker, quick study looking for
long term relationship. Will make you money. Box
A-80.

General Manager: A dedicated professional broad-
caster with 17 years experience all in management.
Small, medium major markets. Both AM and FM. Very
strong sales and sales motivator. Heavyweight in pro-
motions and programing. Presently employed as GM.
Looking for an opportunity with an expanding and
growing organization. Excellent track record can be
checked. Box A-134.

20 year experienced broadcasting executive
available. Would like to manage station in medium or
metro market. Experience includes management, pro-
gramming, sales, award winning announcing, and ad-
vertising agency awards. Will take your station, moti-
vate your sales staff, professionally train your announ-
cers, and create a teamwork on your staff, for better
sound and sales. If offer is right, I'll be working with
you in 10 days. Call my residence, 504 —246-1619.

Veteran of 16 years in the broadcast industry seeks
non-air position in top-20 market; Assistant Manager,
Operations Manager, or Program, Production or News
Director. Will offer best references and resume. Please
indicate needs and salary quotation, first letter. Box
A-102.

Operations/Programming. Ten years commercial
radio. Programming, promotions, ascertainments,
public affairs, TV/Radio talk producer-host. Detailed
resume/references. Box A-19.

Ambitious individual, with nine years experience in
small and medium market radio, interested in a posi-
tion as General Manager/Station Manager of a small
market radio station. Phone Martin Garbus, 213—
842-3364.

President advertising agency past ten years,
broad background broadcast and strong sales, seeks
position as General Manager radio or television sta-
tion in sunbelt areas. Box A-114.

People and Program Development, extensive in-
dustry involvement to match 10-year Washington, D.C.
& Los Angeles documentarian, news director, program
director experience. Previous national newspaper re-
porting and college-teaching background. Winner
Peabody, SDX, Am. Bar Assn., RTNDA Board awards.
Frequent industry speaker and publication contributor,
numerous management and human-resources train-
ing seminars. Will consider network, group, TV as well
as radio management. Prodigal son would love Wash-
ington homecoming but open to other major markets.
Family man seeking long-term association. Ted Land-
phair, 204 Larsson St, Manhattan Beach, CA 90266.
Call 213—372-4870.

Management Team seeking new challenge. Com-
bined experience 35 years radio and TV. In two in-
dividuals you get 2 first tickets. 1 chief engineer, 1
salesmanager, 2 program directors and music direc-
tors, 2 copywriters, 2 salesmen (street fighters). 2 an-
nouncers, 1 newsman, 1 play by play team. Combined
characteristics: loyalty, honesty, proven ability, non
drinkers both family men. Love to solve problems.
Need new challenge in small or medium market. Both
proven professionals with personal references. Box
A-142

Creative, lots of personality ready to roill Tape and
resume available. Rick Canton, 1727 W. Thorndale, 1A,
Chicago, IL 60660 or 312—728-5312 after 7 p.m,

I’m hungry and have a craving to rock. I'm hard work-
ing innovative and dependable. Satisfy my hunger.
Johnny Rock 312—-525-4614.

Plop! Plop! Fizz! fizz! Here comes the Wiz! Top 40
Wiz-style! If you don't call, you'll Wiz you did! Show
some Wizdom by sending for Wiz-tape and Wiz-
resume to: The Wizard, Rte. 1, Box 200, Antioch, iL
Wizcode 60002; Wiz connection 312—-23985-2605.

Black, male announcer excellent educational back-
ground 3rd good delivery will go anywhere 312—
477-2318 Doni Reed, 558 West Aldine, Chicago, IL
60657,

Female 22 AOR. Dependable hard working. 3rd will
locate immediately. Tape and resume available. Carrie
Robin 312—376-5843. Hours 2pm-8pm Monday thru
Friday. 4354 So. Kedvale Ave. Chicago, IL 60632.

Young announcer with one year experience longing
to work in Minnesota or Wisconsin. For tape and
resume, call Randy 605—845-2724.

D.J. with 5§ yrs. experience needs work at any Con-
temp. or A.O.R. station. Dave Cardosi, 1378 NW. Len-
nington Cir. Kankakee, IL 60901. 815—-933-6779.

To Northeast U.S. and Texas Gulf Area Stations:
How ‘bout a trade? Hard work, dedication and talent
for decent pay and working conditions? Interested?
Call 414-—-769-6966.

MOR-Adult Contemporary program director-per-
sonality, 9 years experience with successful small and
medium market stations, ready to move up to
respected, professional operation. Experienced in all
phases of programming, sales and employee supervi-
sion. Play-by-play sports and promotion experience
also. Jim Bradshaw, 707 E. Mill St. Hastings, M! 43058
R1R_Q4R-7223R1
IT YOU neea exp. [alk (music) snow nost win raungs
above all call me at 415—223-8230. Salt Lake City,
Calif. market. Comic veneer, serious educated friend
within—voice undoubtedly world's 2nd best. News
production strong.

L.A. Morning-man (Rated by Biliboard as 4th in
market) desires same or PD-ship in S.F Bay area or
south to Santa Cruz. A.P Winner/News & Public Affairs.
Prefer “Tatk Show" any shift. 12-year proin MOR, AOR,
Beautiful Music. Consider all offers. Call nights/
weekends 714—597-6634. Aircheck/resume upon re-
quest.

Experiencea air Personality. Country MOR, Rock,
Classical. Now working as Operations Manager for an
automated station in small market. 1219 Adams,
A;amogordo, NM 88310 505—434-0190 before 11,
after 7.

Experienced PBP Announcer fooking for full time
sports job. Trained and talented with third ticket.
Wants to do more PBP and double on news. Has sold
radio time. Any size market, willing to travel. Sal
Genovese, 1505 Alta Vista Court, Seaside, CA 93955.
Call 408—394-7635.

Triple Threat—Top flight announcer, newsman,
copywriter. Can prove tall claim. Tape and resume
available. S.G. Quast, 312—348-3314, 1952 N. Semi-
nary, Chicago, L 60614,

5 year man looking for long term on air music direc-

tor or programming position in secondary market or

t:wn of at least 16,000 (IN, OH, PA, KY, MI, or WV). Box
-121,

Anxious to do sports PBP One year experience
doing major sports. Will relocate. Tape and resume
available. 408 —-385-4113.

Infinite marketing possibilities —shortest broad-
caster in U.S. Philadelphia’s answer to Herve Ville-
chaize. Trained performer would like to become your
station's trademark and possible living legend. My
audition tape is even taller than me. Telephone Kerry at
215—566-1550.

Personality—If you need it, | got it, don't miss this
tape by hardworking, gifted jock; excellent play by
play man, relocate immediately, Al 815~449-2229.

22 year old personality with a communication/
marketing degree seeking progressive station to con-
tinue career. Formerly Program Director of a college
campuses commercial station in Ohio. Presently
recording commercials for major firm. Versatile voice
can and have done music, news and sports shows. Box
A-101.

Professional looking to move up. 4 years ex-
perience/A.O.R. Seeking quality/creativity. Outstand-
ing production. Have car will travel. Brad Lee, 9840
Huber Ln, Nites IL 60648. 312—-966-0359.

Twenty four year old single male itching to relocate
to your small market operation. College degree, plus
broadcast school training, plus commercial ex-
perience. Box A-112.

Over 2 yrs. major mkt. experience, talk, news, music,
strong prod., tape/resume upon request. PO. Box
651132, Miami, FL 33165.

Talented trained female seeks intro internship
towards perm. air time. Bay area first preference. 3rd
ticket, plus TV exper. Bus. 798-8550 Home 828-1112
Dana Copeland.

College grad, BA Masscom, commercial and Chris-
tian radic experience, 3rd. Box A-125.

Honest, dependable, man seeks job as D.J, for
tape and resume write: Fred Denton, 5756 S. Monitor
Chicago, IL 60638 (or) call: 312—585-3542.

I Love Radio—Experienced, bright, articulate, depen-
dable person seeking employment. | have a very good
knowledge of music. Tape and resume available. Call
317—482-7771 after 6 pm. Tom Gibson, 417 1/2 E.
Main, Lebanon, IN 46052.

SITUATIONS WANTED TECHNICAL

Female 1st phone excellent operations/production
skills. 5 years experience in top 10 radio N.Y.C. Look-
ing to learn maintenance. Contact Box P-82.

Have first will relocate. Switcher engineer entry
level, available immediately. AFA. 12/80 Call Paul
616 —965-7658.

Experienced All Phases AM-FM directionais, FCC
matters plus news and production. Quality and rules
oriented. Upper midwest. Box A-138.

SITUATIONS Wanicw NEWS

Sportscaster/Talk Host 9 years experience, some
PBP Bill Douglas (Douglas Nagy) 313—534-0251.

Seeking job as reporter, writer, researcher in news,
sports, or public affairs in radio of t/v. Hardworking, ag-
gressive, knowledgeable, writes good copy.
Syracuse —Newhouse School of Communications.
Worked in cable t/v, worked in production. Also disc
jockey. Willing to relocate. Box P-105.

Sportscaster: Young, exciting, college grad. PBP
talk, reporting; all sports. Available now. Steve Long,
716—374-2473.

Experienced journalist with good voice and writing
skills seeks position with a medium market station.
Am aggressive with a strong desire to move up in the
radio world. Also have P-B-P experience. Call Mike
before 1pm at 201 —454-6717.

Newsman with three years experience looking for
reporter spot with a strong local news station in north-
east. Call 717 —264-1936.
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SITUA11UNS WANTED NEWS
CONTINUED

Veteran sportscaster with experience at all levels
looking for medium-major market position. Box A-124.

Award Winner on the legal beat, 5 yrs Radio/TV ex-
perience, and BA. Streetwise, dependable, aggressive.
Will refocate. Doug Cummings, 1025 Hill Rd. Win-
netka, IL 60093. Or try Topeka KS 913~—272-5765.

High Level Entry Level. Reporter/writer/researcher
seeks position-northeast preferred. Distinctive voice,
solid writing skills. Broadcast & newswriting trained
Tape, resume, references available. Box A-100.

Experience news/sports anchor. 4 months just
completed in top 30 market, looking for medium to
major market position, excellent reporting, play-by-
play, sportstalk and delivery. BA in communications,
call Jim at 614—436-6133.

Young award winning journalist, currently
employed by major newspaper, seeks change from
print to broadcast media. Professionally trained in per-
formance. Compelling style and delivery. All markets
welcome. Box A-132.

Walter Cronkite Beware, twenty thiee year old
broadcaster is gaining on you. Especially if an alert
small market program director sees this ad. Trained
newscaster—capable D.J.—phone 201-—779-0394.
Michael.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

National Sales Manager—Top 75 CBS affiliate,
group owned TV station seeking an individual with a
minimum of 2-3 years successful local or national TV
sales experience. Previous management experience.
Equal opportunity employer. Send resume to Box A-76.

Business Manager—very chalienging position with
new UHF independent in beautiful Albuquerque, New
Mexico. Station signs on the air April of this year. This
position is a once in a lifetime chance to set up your
own department at a new station in the growing sun-
belt. Broadcasting business experience and manage-
ment skills required. Send resume and salary require-
ments to Erick B, Steffens, General Manager, KGSW-
TV, PO. Box 25200, Albuquerque, NM 87 125. An equal
opportunity employer,

Chief Engineer Wanted—well equipped new sun-
belt television station with all new equipment seeks
chief who is strong in UHF and video maintenance.
Contact Box P-162.

Beautiful VHF station in Nevada has immediate
openings for assistant chief engineer and qualified
ENG maintenance man. Submit resume and
references to: Director/Engineering, Donrey Media
Group, POB 550, Las Vegas, NV 83101 or phone
702—-383-0245. An equal opportunity employer.

Maintenance Engineer—Rocky Mountain area.
Familiar with studio and transmitter maintenance.
First phone. Contact Ken Renfrow, KOAA-TV, 2200 7th
Ave. Pueblo, CO. 303—-544-5782.

Promotion Manager. KTVY Television in Oklahoma
City, NBC affiliate, is seeking person with ability to
supervise all aspects of Promotion Dept. Should be
able to perform administrative function, including
organizing, planning, budgeting and staff supervision.
Knowledge and experience in TV promotion, publicity,
marketing and research desired. Send resumes to:
Personnel Director, KTVY, Box 14068, Oklahoma City,
OK 73113. Equal Opportunity Empioyer M/F '

Assistant to Division Treasurer—Top forty growth
market network affiliate has opportunity for Assistant
to Division Treasurer willing to work with details of
day-to-day operation, as well as innovate improve-
ments in financial management. Desirable sunbelt
location. EOE. Respond to Box A-141

HELP WANTED SALES

Experienced MD, top 50 market, looking for program
director position in medium market or music director
in larger market. Experience in contemporary, MOR,
and adult contemporary formats. Prefer Southeast but
will consider others. Box A-13.

Program Director/Operations Manager available.
Extensive experience, including motivation, adminis-
tration, planning and marketing. Good references and
ratings. Profit oriented. Looking for a long term dedica-
tion. Box A-35.

Award-winning copywriter with voice and produc-
tion technique desires work in NE Corridor. Can an-
nounce arishift for BM or standard MOR, or staff an-
nounce TV. Will work tail off for right offer. Box A-103.

Business Oriented Program Director with 8 years
experience in station operations, seeking longterm
relationship with quality organization. Dependable/
hardworking. Bill 803 —226-1408.

Major market assistant program director seeks
contemporary programming position, west, south or
east. Excellent leader, talent coordinator, on-air. 602 —
937-5326.

TELEVISION

HELP WANTED MANAGEMENT

Business Manager—Challenging position available
as part of the management team with TV/AM/FM
operation in the Southeast. Accounting degree with
broadcasting experience required. Management skills
a must. Send resume with salary requirements to Box
P-123.

Development Director: Supervisory responsibility
for auction and membership staff, goals, budget;
direct responsibility for local underwriting; coordinate
all with radio co-licensee. Three-year minimum fund-
raising experience, preferably in PTV. Salary $20,000
up. Call or send resume to Stephen M. Steck, Presi-
dent, WMFE-TV, 11510 East Colonial Drive, Orlando,
FL 32817 305-273-2300. Equal Opportunity
Employer.

News Director. Control news and public affairs pro-
gramming with budgetary and content responsibilities
for Public TV station. Provide leadership to full-time
staff and instruct students in production of daily news
show. BA required, MA preferred. 5 yrs. Broadcast
Journalism experience, including management. High
ethical standards. Salary negotiable. Contact: Rich
Lehner, WUFT Univ. of FL, Gainesville, FL 32611,
904 —392-5551.

AE position open—Jan. Looking for intelligent, moti-
vated person, who has been buying or selling TV time.
Around $25 M 1st yr Midwest—Top 100. EOE. Box
A-75.

Local Account Executive, Top 20 Sun Belt Market,
established list. Min. 1 year experience in Media
Sales. Send resume to Box A-80.

Account Executive wanted for expanding CBS
affiliate. Excellent benefits. If you are an enthusiastic,
go-getter interested in helping others succeed in busi-
ness, send resume to Bob Bradley, General Sales Man-
ager, KCOY-TV 12, 1503 N. McClelland St, Santa
Maria, CA 93454. EOE/AA.

Local Sales Manager: Progressive group-owned
midwest station seeking professional salesperson
with minimum 3 to 5 years experience in all aspects of
direct and local agency sales. Must be well organized
and capable of motivating experienced sales team.
Excellent benefits and growth opportunity. Send
resume to Dick Hayes, WANE-TV, PO. Box 1515, Ft.
Wayne, IN 46801. EQE.

TV Sales/Account Executive. Opening available
for Account Executive in large southern market. Salary
& commission. Must have own transportation. Send
resume to: RO. Box 10502, Birmingham, AL 35202. An
Equal Opportunity Employer.

Growing successful broadcast group in NE.
100-125 market seeks aggressive, motivated market-
ing expert to handie established local and regionai
list. Previous broadcast sales experience preferred.
Solid entry ievel position for the right person. E.O.E.
Reply Box A-123.

HELP WANTED TECHNICAL

Resumes being accepted for Studio Supervisor
position at UHF Independent in Southwest. Heavy on
maintenance and 1st phone required. Excellent place
to work. Reply to Box P-178.

Chief Engineer for KQCD-TV, Meyer Broadcasting
Company, Dickinson, North Dakota. Seeking individual
with a First Class FCC License and at least 3 years
operating experience. Responsible for all technical
operations of studio, transmitter, microwave and
department budgets. An Equal Opportunity Employer.
Send resume to: Steve Skjelvik, Station Manager,
KQCD-TV, Box 1577, Dickinson, ND 58601.

Chief Engineer for Chicago UH.F Experienced with
administration, maintenance, and design background.
E.O.E. Submit resume, references, and salary history
to: Personnel, WCFC-TV, Christian Communications,
Inc., 20 North Wacker Drive, Chicago, IL 60606.

Operations Engineer: Master control operations.
FCC First Class License required. Training and ex-
perience desired. Good pay and benefits. Call or send
resume to Lee Watkins, WMFE-TV, 11510 East Col-
onial Drive, Orlando, FL 32817, 305—273-2300.
Equal Opportunity Employer.

Maintenance Engineer—To maintain broadcast
television equipment in Seattle production/post-pro-
duction facility. Contact Sterling Davis, 206—
623-5934.

" Studio Engineer: Great opportunity for advance-

ment as Assistant Chief Engineer Do the job and
become Chief in less than a year. We offer great sun-
belt living and the challenge of a rapidly growing sta-
tion. Experience in studio maintenance and planning
essential. Apply Box A-86.

TV Engineers —Applications now being accepted for
qualified engineers with 1st phone and minimum 2
years broadcasting operation and maintenance ex-
perience. Possible travel with 55 foot state of the art
mobile unit. Send resume to Director of Engineering
WKYT-TV, PO. Box 5037, Lexington, KY 40555, An
Equal Opportunity Employer.

Chief Enginner for Long island PTV. Duties: ad-
minister 15 member engineer dept, supervise equip-
ment repair, maintenance and system planning, direct
master control operations and production operations.
Minimum five years supervisory experience. Position
available immediately. Salary negotiable. Contact: R.
Civiello, Director of Broadcasting, WLIW-TV, 1425 Old
Country Road, Plainview, NY 11803. Equal Oppor-
tunity Employer.

Engineering-Television Technician—A minimum
of 2-5 years' experience preferred in studio broadcast-
ing and an FCC 1st Class license is required. The ideal
candidate should have a background in eiectronics as
well as strength in maintenance. RKO offers a liberal
compensation package. For prompt consideration, for-
ward your resume, including salary requirements, to
Personnel Department, WNAC-TV Boston. A CBS
Affiliate, RKO General Building, Government Center,
Boston MA 02114, An Equal Opportunity Employer M/
FiH/Vets.

Maintenance Technician. Excellent opportunity for
experienced person to work with large progressive
group owned station. Advancement possibilities.
Good state of the art equipment. Starting salary range
$20 to $24K. Write or cali Arthur Bone, B.P Engineer-
ing, WPRI TV, 25 Catamore Boulevard, East Provi-
dence, RI 02914, Telephone number 401 —438-7200.
An E.O.E.

Assistant Chief Engineer with administrative and
supervisory experience for group owned network affili-
ate VHF TV station. Must be a self-starter with strong
production/maintenance background. Require digital
technology knowledge. Career opportunity with com-
pany-paid benefits. Send resume to Wyatt McDaniel,
Chief Engineer, WJAR-TV, 111 Dorrance Street, Provi-
dence, Rl 02803. An Equal Opportunity Employer.

Southern California Opportunity—-Experienced
videotape maintenance engineer for rapidly expand-
ing successful postproduction facility. Knowledge of
2" Quad, 1" VTR's, and CMX editing systems required.
Salary negotiable. Send resume or call Dick Wellman,
the Post Group, 6335 Homewood Avenue, Hollywood,
CA 90028, 213—-462-2300.

TV Engineer: Independent Houston UHF station has
openings for licensed engineers. Duties include on-air
switching, transmitter operation, and video tape edit-
ing. 1st Class FCC license required. Send resume and
salary requirements to KRIV-TV, Metromedia, 3935
Westheimer, Houston, TX 77027. We are an equal op-
portunity employer.
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HELP WANTED TECHNICAL
CONTINUED

Maintenance Engineer wanted to join growing Los
Angeles based post production company currently
building new, state-of-the-art facility. Individual with
strong systems and digital experience preferred.
Excellent salary and benefits plus opportunity for ad-
vancement to chief. Please call or send resume to
Mike Levy, Video Transitions, 8303 Melrose Ave,, Los
Angeles, CA 90069, 213—653-2244.

Experienced Video Tape Uperator with 1st class
FCC license. EOE. Contact: Chief Engineer, PO. Box
510, Palm Beach, FL 33480. Ph. 305—655-5455.

Television Chief Engineer—Immediate opening.
All new video production and post production facility.
CMX 340X editing, Grass Valley 1600 1X, RCA TH
200's, RCA TK-76 camera, soundstage, remote van.
Ideal opportunity for experienced individual to take
charge of this first class operation. Must be capable of
system design, maintenance, hold valid first phone
license, many benefits, salary negotiable. Send
resume to Stephen Pullin, General Manager, Third
Coast Video, Inc., 501 North tH 35, Austin, TX 78702,

Southern California. KOCE-TV (PBS) Huntington
Beach, CA seeks maintenance engineer with broad-
cast experience VTR, UHF, transmitter microwave and
digital equipment. FCC first class phone license re-
quired. XInt benefits. Salary range $1967-2396/mo.
For technicatl info: Bob Moffett 714 —-895-5623. Writ-
ten notice must be received on or before 5:00 p.m,
January 30, to Coast Community Coliege, 1370
Adams Avenue, Costa Mesa, CA 92626, 714—
556-5947. EOE M/F

HELP WANTED NEWS

Anchor-Producer. Need experienced broadcaster
for 10 p.m. newscast. We!l rounded background re-
quired. Send resume and tape io: Graham Smith,
News Director, KATC, PO Box 3347, Lafayette, LA
70502. Equal Opportunity Employer.

Photographer. We're expanding, and we need an ex-
perienced ENG photographer who can tell a story with
pictures. We're beautifully equipped, and need a “pro”
to join 7 other full-time Steve Schroeder, Chief Photo-
grapher, KOTV, PO. Box 6, Tuisa, OK 74101. EOE/MF

TV News Director. Excellent opportunity with grow-
ing communications company We're looking for a per-
son with a good background in news, ability to deal
effectively with people and a desire to grow with our
company. Managerial ability and potential primary, on-
air skills secondary. An equal opportunity employer. M/
F Send resume to Box A-50.

Producer for aggressive midwest net affiliate to han-
die both early and late newscasts. Must know news
and how to use television. Resume and salary require-
ments to Ken Keller, ND, WHBF-TV Telco Bidg., Rock
Island, IL 61201.

Sports Anchor. The Bear may be one of your nightly
viewers if you are a strong sports anchor. Need some-
one who can pull it off on the air and out where the
sports action is. If you want to join a dominant number
one and are now a sports anchor, call John Hayes,
205—322-4701.

Photographer. We are looking for an experienced
photo-journalist. If you have a good attitude and know
ENG, send tape, resume and references to Jim Cairo,
WNGE TV, Nashville, TN. EOE.

Anchor. 55 share is what our news gets, and we want
to keep it. Need a strong anchor If you're now an
anchor and want to join a winner, call John Hayes,
205—322-4701.

Reporter—Network affiliate in search of enthusiastic,
hardworking newsperson. Radio background prefer-
red. Send cassette and resume to Gordon Manuel,
WABI-TV, Bangor, ME 04401, EOE/ME

Weeknight News Anchor/Producer. Small market
ABC affiliate in beautiful East Texas which competes
head-to-head with Dallas/Houston desires newscaster
with strong audience appeal to anchor weeknight
news. Applicant must be dynamic, have excellent
camera presence and the ability to produce an ex-
cellent newscast. He/she will be supported with an
outstanding news gathering team and management
commitment to excellence. Salary commensurate with
experience. Send resume and sample reel to Bob
Bashaw, News Director, KTRE-TV, PO. Box 729, Lufkin,
TX 75901. EOE M/F

Reporter for small Northwest market affiliate. Jour-
nalism skills must be strong. Anchor ability is a plus
Send tape and resume to Steve Fetveit, News Director,
KEC!-TV, PO. Box 5268, Missoula, MT 59806. EQE.

News Producer: Minimum one year broadcast news
experience. Must be able to produce highly visual,
fast-paced newscast. Send resume, writing samples,
tape to Steven Hammel, News Director, WHTM-TV, PO
Box 2775, Harrisburg, PA 17105, WHTM-TV is an
equal opportunity employer M/F

Accepting applications for experienced reporters
who are energetic and creative. Mail cassette and
resume to Gary Long, PO. Box 748, Little Rock, AR
72203. An Equal Opportunity Employer. Male and
female.

Anchor/Reporter —need additional anchor/reporter,
preferably with ENG, on-air experience. Send resume/
tape to; Doug Grimm, General Manager, WMBB-TV,
Box 1340, Panama City, FL 32401. EOE.

Reporter/anchor. If you can do stories that our
viewers will still be talking about the next day, and
have tape samples to prove it ... and if you're a good,
but-not-yet-great anchor, who wants to tackle a week-
end air shift, then write News Director, WEEK-TV, 2907
Springfield Road, East Peoria, IL 61611. No phone
calls, please.

News anchors: For WLEX-TV, Lexington, Ky—the
85th market. Action News format. Top equipment, in-
cluding “live". An excellent professional opportunity
with stable, locally-owned NBC affiliate. Anchor ex-
perience required. Vitality essential. Smalier market
comers encouraged to apply. Send tape and resume
immediately to: John Duvall, WLEX-TV, PO. Box 1457,
Lexington, KY 40591. An EQOE employer. Female appli-
cants urged to apply.

Reporter. We're expanding, and we need someone
who can humanize news stories, do extensive live re-
porting, and who wants to grow with a Corinthian-
owned, CBS Affiliate. Minimum 1 year commercial TV
News reporting experience Tape and resume to:
Robert Allen, News Director, KOTV, PO. Box 86, Tulsa,
OK 74101 FOE M/E

Sports Director. Small market ABC Affiliate in
beautiful East Texas which competes head-to-head
with Dailas/Houston desires dynamic sportscaster for
Sports Director Applicant must be self motivated,
know sports inside-out, have excellent camera pre-
sence and the ability to manage a sports program
Salary commensurate with experience. Send resume
and sample reel to Bob Bashaw, News Director, KTRE-
TV, PO. Box 729, Lufkin, TX 75801 EQE M/F

News Producer—Creative, good organizer looking
for a new challenge. Medium to large market. Box
A-122.

Major Market wants to hire experienced
sportscaster. £.0.E. Send resume to Box A-120

Anchor. If you can report as well as read with equal
style, if you are concerned about the community in
which you live, if you are a conscientious journalist,
and if you are a proven ratings winner, then we are
looking for you. This is a weekday position at a station
with a commitment to news. Contact Jim Cairo at
WNGE-TV, Nashville, TN. EQE.

Assignment Editor—News management respon-
sibilities for visually oriented editor who knows a story
and understand television. Must have track record of
staff motivation and strong communications skills. No.
2 post in fast growth sunbelt market with latest and
best ENG and live set-up. EQOE. Write with resume to
Box A-1486.

Producer/Co-Anchor to join Midwest CBS Affiliate
news team of 13. Resume, audition tape, salary re-
quirements, first reply, Tom Maxedon, News Director,
WLFI-TV, Box 18, Lafayette, IN 47902. EQE

Bueau Chief. We are a major market sunbeit station
looking for an exceptional person. Must have savvy of
a reporter, polish of an anchor and the initiative of an
assignment editor. If you are a rookie, forget it. Box
A-108.

TV News Reporter: Immediate vacancy for news re-
porter for the Nightly Business Report. This position in-
volves writing and camera work, field producing mini-
documentaries and daily coverage. Related degree
preferable in communications or economics. On-air
ability, writing and reporting skills required. Send
resume to: Manager of Administrative Services, 14901
N.E. 20th Avenue, Miami, FL 33161. An Equal Oppor-
tunity Employer M/F

Weathercaster—Anchor two prime shows daily for
Top 100 market station. Must be strong communicator
with personable delivery and visual program. Broad
knowledge of weather essential. Meterologist prefer-
red. Salary negotiable. EOE. Send resume im-
mediately to Box A-144,

Reporters who can write, present and promote—
and who'd like to live and work in a desirable southern
resort locale. All ENG net affiliate in sprawling growth
market is looking for people who can think visually,
make sense when they speak either off a script or off
the cuff and who are enthusiastic on-air presenters,
from the set, the scene of the newsroom. Write with
resume which includes salary requirements and con-
vince us you're the one whose tape we need to see.
EOE. Box A-148.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Promotion Supervisor: Hands-on experience re-
quired in all aspects of TV promotion: On-air news/
programming, print, radio, media, budgets. 3/4" edit-
ing highly desirable. Send resume/tape to Anne Cole-
man, WAVE-TV, PO. Box 32970, Louisville, KY 40232,
ECE.

Senior Producer/Director, Albany area, New York
State. PTV Station seeks creative, experienced in-
dividual with national credits to play key role in
developing quality local, regional, and national pro-
ductions. Excellent benefits, including dental plan.
Send resume by February 15th to: Personnel, WMHT-
TV, Box 17, Schenectady, NY 12301, EQE.

Director of Operations—Programming. Prefer
Production background and Programming experience.
Must be responsible for film buying and scheduling,
license renewals, ascertainment, FCC reports. E.QO.E,
Resume to Bob Southard, WFRV-TV, PO. Box 1128,
Green Bay, WI 54305.

Senior Producer-Director. Extensive experience in
studio, EFP. ENG and documentary production te-
quired. Demonstrative skills in writing, lighting, set
design, audio production, video and film editing, crew
supervision and budget preparation required. BA.
degree, three (3) years directing and one (1) year pro-
ducing experience minimum. Salary $18,500-$25,-
000. D.O.E, plus benefits. Send resume to: KAKM TV,
2651 Providence Drive, Anchor AK 99504. Deadline
for applications is February 2, 1981. KAKM is an EEQ
employer.

Director of Operations: To head Production and
Engineering Division of major South Florida Public TV
Station, housing one of the largest production facilities
in the Southeast. Reqguire eminently qualified take
charge individual with strong production and leader-
ship capabilities. Must have minimum of five years
heavy and diversified production house experience,
engineering background, thorough working
knowledge of technical operations and latest sophisti-
cated state of the art techniques such as multi-track
audio and CMX editing. Salary open. Excellent com-
pany benefits and working conditions, plus great
South Florida climate. Send resume and salary re-
quirements to: Manager of Administrative Services,
WPBT/TV 2, PO. Box 610001, Miami, FL 33161. An
Equal Opportunity Employer.

Host/Associate Producer: (half-time) Anchor a
weekly, one-hour public affairs program. Conduct live
and taped interviews for broadcast. Assist producer in
the identification of potential topics, guests, research
and production of program and field reports.
Qualifications: BA or BJ in journalism or communica-
tions. Ability to conceive, research and executive in-
vestigative stories and conduct live interviews.
Famitiarity with ENG production. Prefer minimum of
two years experience in major market broadcast jour-
nalism. Submit sample tape, writing samples, resume
and references to: Producer, Friday Local, KUHT-TV.
4513 Cullen Blvd, Houston, TX 77004. Applications or
inquiries by phone will not be accepted. Application
deadline: January 30. 1981,
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

TV Writer —International firm seeks fuil-time ex-
perienced writer to prepare instructional videotape
scripts on accounting, management, and business
subjects. Minimum experience: 3 years (or 20-30 TV
or film scripts. Must have demonstrable analytical
skills and above average creativity. We are an equal
opportunity employer. Qualified writers only should
send resume to Box A-96.

Promotion Manager—Dominant station in 22nd
market seeks promotion professional. Supervise three
person staff, ad agency and PR firm. Must be strong in
administration, on-air and print. Minimum 3 years ex-
perience, college degree preferred. Resume, tape and
print samples to: Kurt Eichsteadt, KCRA-TV, 310 Tenth
St, Sacramento, CA 95814, EOE.

Program Director: For Midwest ABC Affiliate.
Responsible for budgets, Network and syndicated
programing, personnel, production, buying and
license requirements. Must have good ability to guide
and motivate air talent. Strong personal commitment
to producing excellent local shows. Salary commen-
surate with background and market size. Send resume
and salary requirements to Geoffrey Pearce, General
Manager, WYTV, 3800 Shady Run Rd., Youngstown,
OH 44502. An Equal Opportunity Employer.

Assistant Director for Institutional Planning and
Public Relations. Newly created University of North
Carolina Center for Public Television (formerly UNC-
TV) seeks energetic, creative, and innovative manager
to act as its Director of Institutional Planning and
Public Information. The position requires the suc-
cessful candidate to manage public information,
design, and promotion staffs and, also, the continuous
development of long-range institutional plans. Gra-
duation from a four year college or university in the
fields of journaiism, business administration, com-
munications or a related field required; graduate
degree preferred. At least two (2) years experience
working on institutional public television issues re-
quired with a major emphasis on institutiona! develop-
ment, as well as station experience at the middle man-
agement level or above. Experience working with the
press required. Demonstrated management skills re-
duired. Salary commensurate with experience and
qualifications. To apply: Send inquiries to—John W.
Duntop, Director, UNC Center for Public Television,
202 University Square West, Chape! Hill, NC 27514,
by 5:00 PM. January 30, 1981. Application deadline:
Friday, February 13, 1981, The UNC Center for Public
Television is an Affirmative Action, Equal Opportunity
employer.

QITHATINNS WANTFD MANAGEMFNT
Peopie ana rrogram vevelopment, exiensive in-
dustry involvement to match 10-year Washington, D.C.
& Los Angeles documentarian, news director, program
director experience. Previous national newspaper re-
porting and coliege-teaching background. Winner
Peabody, SDX, Am Bar Assn, RTNDA Board awards.
Frequent industry speaker and publication contributor,
numerous management and human-resources train-
ing seminars. Will consider network, group, TV as well
as radio management. Prodigal son would love Wash-
ington homecoming but open to other major markets.
Family man seeking 'ong-term association. Ted Land-
phair, 204 Larsson St, Manhattan Beach, CA 90266,
Call 213—372-4870.

SITUATIONS WANTED ANNOUNCERS

Experienced Announcer available for booth,
movie host, weather—Bill Bennett, 2743 Caminito Ver-
dugo Del Mar, CA 92014, 714—755-2387.

SITUATIONS WANTED TECHNICAL

TV-FM-AM-Field Engineering Service. Estab-
lished 1976. Installation-maintenance-system design-
survey and critigue-interim maintenance or chief
engineer. Available by the day, week or duration of pro-
ject. Phone Bruce Singleton 813—868-2989.

1st Phone Broadcasting school graduate college
degree interested in maintenance, production and
engineering operations. Box A-68.

Heavy maintenance and supervisory experience.
Over ten vyears broadcasting and edit facilities.
Speciality video tape. All quads, 3/4", 1", CMX, DPE,
Chyron, Grassvalley, etc. Several manufacturer's
schools. Currently a maintenance supervisor at one of
the big three network’'s Los Angeles facility. 34 years
old. Seek supervisory or responsible position in New
York City. Box A-80.

Maintenance Tech. with 1st phone. Experience in
audio visual as well as broadcast and industrial equip-
ment. Experience includes announcing and com-
munications prefer sunny clime. Walter Leg, 4356 Alla
Road, Los Angeles, CA 90066. 213--821-8660.

SITUATIONS WANTED NEWS

Reporter/Photographer, recent graduate (BS in
Radio-Television-Film) eager to start working. Seeks
entry level position in TV news. Will relocate to any
market to join your news team. David Strobel 317 —
966-7220 or 317—935-4019.

Sports Director. Talented professional seeks new
challenge in productive operation. Currently holds
similar position in medium Midwestern market but
willing to relocate. Creative, personable, and
energetic. Impressive “involvement” packages. Tape
shows versatility. Box A-62.

Black male—aggressive and experienced —seeks
challenging reporting position. 513—871-0867.

Small Markets —Want quality and dominance? Ex-
perienced, knowledgeable journalist will develop both
as ND. | seek permanence in a good working and liv-
ing environment. Experience includes newspaper, AR,
television. Prefer New England, Missouri, Arkansas.
Will consider others. 515—-277-2595, nights.

Anchor/Talk Host. Experience: Medium Market
News Director/Anchorman/Host, Major Market Emcee/
Commercial Announcer. Curt Renz, 4620 Timberlane,
Crystal Lake, IL 60014,

Field Producer/Reporter, Black, currently
employed at SEE. TV. station seeks new challenge in
larger market. Hard worker/strong writer. Box A-113.

Female radio reporter seeks switch to TV news.
Solid writer, creative thinker Producer, host talk and
public affairs shows. Strong in politics, arts, human in-
terest. 413—458-3293.

Dynamic, dedicated television meteorologist
seeking chalilenging position in medium-large market.
My no nonsense approach, personality and strong pre-
sentation has made me the weather authority in my
area. Must have state of the art equipment. Box A-107.

Sportscaster with major market on air experience
seeking position with a stable news cperation. Four
years of television sports anchoring, reporting, and
producing. Solid organizational skills. Tape available.
213-—-943-3017.

Weather personality. Pro with knowledge and over
5 years experience. Seeks position in top 50 market.
Experienced in radar satellite and computerized
graphics. Currently employed. Ready for move up.
Tape and resume available nromptly. Box A-117.

SITUATION WANTEu rROGRAMING,
PRODUCTION, OTHERS

Hard working college graduate (B.A. in Speech and
Broadcast Communications) seeks full time position
in TV. production. Experienced in corporate and cable
situations. Will relocate. PO. Box 14, Falls Church, VA
22048.

Experienced producer/director presently manag-
ing a small coliege production facility is seeking a pro-
ducer/director position with commercial or public TV
station. Growth potential is important. Call 419—
882-1697 after 6 PM or Box A-17.

Producer-Director. 9 years of top forty market ex-
perience in news directing, creative directing, produc-
ing, switching and floor managing available to any
television station in top fifteen markets needing young
ambitious talented director. Resume and presentation
cassette available. Interested? Contact Box A-118.

Video tape operator. 1st phone. 2 and 3/4 inch edit-
ing. Some experience with Ampex one inch. Must relo-
cate due to high cost of living in Alaska. Hard worker.
Call Mary, 907 —-277-2095. Days.

Award-Winning Cinematographer, (Film/ENG)
seeks challenging assignment. A creative image-
maker, a sensitive, hard-working professional. Bi-
lingual. Will relocate. Call Dan at 212—242-05786.

International minded seeking full time job TV pro-
duction or control room. BA plus lot experience. Will
relocate call 1 —301—552-3128 after 6 or Box A-116.

CABLE

HELP WANTED MANAGEMENT

KVIE is searching for applicant for the CPB
Women's Training Grant for the temporary position as
Special Assistant to the President for ca-
bie television. Public television station seeks person
to assist management in planning for multi-channel
public television cable service. Duties will inciude
working with community organizations, city and coun-
ty government and potential cable franchisees to
develop a major public service component for the ca-
ble system being planned for Sacramento, CA. Also,
develop and implement demonstration project with
existing cable system. Experience in both broadcast
and cable production and programming desirable.
Salary: $20,000 to $25,000 plus benefits. SEnd
resume to: Horst Bruenjes, Director of Administration,
KVIE/Channel 6, PO. Box 6, Sacramento, CA 95801.
No phone calls please. Deadline: January 23, 1981.
EQE/AA.

HELP WANTED WANTED PROGRAMING,
PRODUCTION, OTHERS

Photographer/Technician needed for cable TV
production department—on location production work
a must, TV maintenance background helpful. Contact
Program Directar, Village Communications, 1304 Mar-
quette Dr, Romeovilie, IL 80441, 312—-759-4600.

ALLIED FIELDS

HELP WANTED MANAGEMENT

National Aeronatuics & Space Administration,
Public Affairs, Chief, Media Services Branch, ($50.-
112). We seek a person with achievements in media
to revitalize relationships with the communications in-
dustry and assure public awareness of agency pro-
grams and accomplishments. Candidates may come
from any relevant area of communication media, com-
mercial or non-commercial, public or private, but must
have demonstrated ability to perform on creative tech-
nical, and management levels. This position is located
in Washington, D.C. Applications should be received
by January 21, 1981. Copies of the vacancy announ-
cement may be obtained from and applicantions send
to: Walter A. Maull, Office of Public Affairs (LF-6),
NASA Headquarters, 400 Maryland Ave, SW, Washing-
ton, DC 20546, Tele. 202—755-8411.

HELP WANTED TECHNICAL

Engineer to supervise construction of MDS facility,
Astoria, OR. Business Communications, PO Box 557,
Manzanita, OR 97130. 503—368-6382.

HELP WANTED PROuURAMING,
PRODUCTION, OTHER

Experienced Video Tape Producer. We are look-
ing for another video tape production pro who is
organized and gets a kick out of thinking fast on the
spot. A person who would take pride in producing ex-
citing retail spots. Someone who may currently be
working as a Producer/Director at a commercial pro-
duction facility or TV station, and is just waiting for a
chance to show what they can do. We are an $18
million, 4-A agency, with clients across the country.
Travel and client contact are included. If this sounds
like you, please send your reel, resume and salary re-
quirements to: Mr. Harold Gillespie, Byer & Bowman
Advertising Agency, Inc,, 66 South Sixth Street, Colum-
bus, OH 43215,

HELP WANTED INSTRUCTION

Broadcast Instructor with routine maintenance
ability Three years "on air’ working experience in
commercial station required. First ticket not necessary.
Five day work week. July 1981 start. Phone: Trans
American Broadcasting, Wausau, W1 715—842-4141,
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HELP WANTED INSTRUCTION
CONTINUED

Instructor or Assistant Professor. Teach courses
in area of radio-television-film plus direct television
studio. Ph.D. preferred but not required; teaching ex-
perience desirable. Tenure track. Salary negotiable.
Deadline for applications March 1, 1981. Effective
date: September 1, 1981. Send credentials, including
three letters of recommendation to: Rev. William J.
Hagerty, S.J, Chairman Communication Arts, Xavier
University, Cincinnati, OH 45207. Xavier University is
an equal opportunity/affirmative action employer.

Assistant Professor. Tenure track position.
Telecommunications and Film, San Diego State
University $17,964-21,600 academic year Start
August 24, 1981. Ph.D. preferred with professional ex-
perience in TV. Teach all phases of TV producing,
directing, and art direction. Quality of professional ex-
perience important. Contact Dr Hayes Anderson,
Chairman, Telecommunications and Film, San Diego
State University, San Diego, CA 92182. Closing date:
March 24, 1981. SDSU is an affirmative action, equal
opportunity, title 1X employer and does not discrimi-
nate against handicapped peopie.

Growth opportunity for experienced broadcast
technicians with solid teaching experience. The Chio
School of Broadcast Technique has three immediate
full time opernings in the technical department of its
Cleveland and Nashville schools. Requirements: 1st
Class License and extensive broadcast background
and experience. Responsibilities include design and
maintenance for up to twelve radio broadcast studios
and course development, as well as classroom and
jab supervision for the nationally accredited
electronics program. Apply to: Director of Education,
Ohio School of Broadcast Technique, 3940 Euclid
Avenue, Cleveland, OH 44115 or call 216—391-3322.
EOQOE/MFE

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512--723-3331.

instant Cash For TV Equipment: Urgently needed
transmitters, antennas, towers, cameras, VTRs, color
studio equipment. Call toll free 800—241-7878. Bill
Kitchen, Quality Media Corporation (In Georgia call
404—-324-1271)

Mirror in the lid and other pre-1946 television sets
wanted for historical collection, Especially interested
in RCA TRK-5 and 359 test set, General Electric "HM"
series. Parts and literature also wanted. Arnold Chase,
9 Rushleigh Road, West Hartford, CT 06117. 203—
521-5280.

Wanted 15 x 1 lenses or larger for use with PC70
cameras. Box A-129.

New MDS earth station. Need any serviceable
hardware, xmtrs, satellite receiver, etc. Business
Comm,, PO. Box 557, Manzanita, OR 97130 503—
368-6382,

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Satellite Television Equipment. Antennas,
receivers, Low noise amplifiers. In stock. Immediate
delivery. Delstar Systems, 713—776-0542.

10 KW FM RCA 10D w/exc. & ster gen., exc. condi-
tion, spares. M. Cooper 215—379-6585.

3—Norelco PC70S cameras with 10 x 1 zoom
lens, waveform and picture monitors, pan heads, in-
struction manuals, 45K. Contact King Harrison 703 —
823-2800.

1,750 feet TV81 camera cable $850. Contact King
Harrison 703—823-2800.

1 KW AM CSI T1A, 1 1/2 yrs. old, mint condition. M
Cooper 215—379-6585.

For Sale: AEL AM-5KD 5KW Broadcast Transmitter.
Factory rebuilt and stifl in factory shipping carton. New
tubes. Mike Phillips, 919—-276-4965. $16,000.

5 KW AM RCA 5U-1, 11 yrs. old w/huge list of
spares. Proof and guarantee. M. Cooper 215—
379-6585.

3 HL-35 lkegami Cameras complete $34,000. Call
days: 312—641-6030.

Equipment for sale. IGM automation-500 series
with 3 carousels, 2 scully 270, time announce, single
cart deck and more. Works in excellent condition.
Priced to selil! Steve Dinkel 816—279-6348.

Model 147 A Tetronix —NTSC Test Signal Generator
$4995. Model 1441 Tetronix-VIR Signal Deleter/in-
serter $1995. Fujinon TV Lens 8 x 1 $2995. Call days:
312—-236-5535.

For Salw. , v of rigid 6 1/8" transmission line. 19%,
foot sections. E McClellan 419 —684-9496.

RCA-5 10 kw usable for parts. Easily accessible for
truck shipment. Assumed to be 10-B circa 1948. Will
accept reasonable offer Call Broadcast Consultants
Corp. 703—777-8660.

COMEDY

Guaranteed Funnier! Hundreds renewed! Freebie!
Contemporary Comedy, 5804-B Twineing, Dallas, TX
75227,

Free Sample of radio’s most poputar humor service!
(Request on station letterhead) O’Liners, 1448-C West
San Bruno, Fresno, CA 93711.

(1) TSC Development Labs, Model RRT-77, remote
Wx radar receiver. (1) IPS WX Satellite receiver, model
WP-3312. Both approximately one year old and pre-
sently in use. Will sell together or separately. Call or
write: D.K. Hart, KOKH-TV, RO. Box 14925, Okla. City,
OK 73113. 405--843-2525.

Collins Stereo Generator new 786-Vi for only
$1,49850. Was originally $1,665.000 Call Art Reed at
Broadcast Consultants Corp. 703—777-8660.

3 RCA TR-800 video recorders with AE-600 edit
controller, internal time code generators and readers,
monitor bridges, HB/SHB option, five headwhee!
panels, air compressor. Machines have less than 1000
hours on head meters. Three of the five heads have
been recently refurbished by Spin Physics. Available
immediately. Will consider cash or equipment trades.
Will sell one at a time for $60,000 or $152,000 for all
three. Let's talk. Contact Bob Olsen—Chief Engineer,
Fred Niles Communications, 1058 West Washington
Bivd. Chicago, IL 60607. 312—738-4181.

SONY V O 2880 & VP 2260 with editor controller
by Dynascience. Both machines are fully modified and
make outstanding pictures. BEAM Systems, PO. Box
3712,Napa, CA 94558. Contact Roman Ruhnke 707 —
253-7675.

Two Ampex 1021-C Intersync, brand new. Includes
external connectors, regulated headwheel power sup-
ply I.B. $1100 each; discount for both. Capitol Broad-
cast Exchange 209—957-1761.

SMC DP-1 Digital Programming Automation
System, 7 carousels, 4 reel to reel, time announce, 2
singie plays, switcher with remote control, cart record
equipment with video display, EXTEL English text log-
ger. Totally reconditioned in factory 2 years ago. In ex-
cellent condition. Call Jim at 414 —324-4441.

IGM 740 Automation, instacart, 2 Scully 270, 4
carousels, Revox, time announce with 2 cart decks, 2
ASR teletypes, 5 racks, storage cabinet. Presently in
operation, LeRoy Wolniakowski 414--453-4130.

Complete one-inch color-framed editing system. 3
NEC TT-3000 VTR's, 3 NEC NTC-5000 TBC’s. Tempo
7630 editor, 3 readers. Excellent condition, top quality,
$85,000 803—242-5100, ext. 5376.

GE TT-25 UHr-1v Transmitter, 2 ea $35000
RCA TT-10AL VHF Transmitter— $5,000
RCA TT-35CC VHF Transmitter— $20,000.
RCA TT-50AH VHF Transmitter—$12,000.
Compiete film island— $30,000.

Sharp XC-700 Color Cameras—311,950 (New).
IVC 500A Color Cameras—ea. S7,500.
Panasonic AK920 Color Cameras— $15,000.
GE PE-350 Color Cameras—ea. $4,000.

GE PE-240 Film Camera— $8,000.

CVS 520 Time Base Corrector—3$8,500.
CVS 504B Time Base Corrector—3$5,500.
CDL VSE-741 Switcher—$2500.

RCA TK-27A Film Camera—3$12,000.

RCA TP-6 Projectors— 51,000

Ampex 1200 A VTR’s—ea. §22,000

New Garrard Turntables, $100.

New Edutron CCD-2H Time Base Corrector—
$5,800.

TR-22 RCA Hi-Band $16,000.

BUP-100 Sony New-Call.

UHF Antennas—Various Models and Prices.
New 1000 foot TV Towers —best prices.

30 Brands of new equipment. Special prices. We will
buy your used TV equipment. To buy or sell, call toll
free 800—241-7878. In GA call 404—324-1271.
Frank Frolick or Bill Kitchen, Quality Media Corpora-
tion, Box 7008; Columbus, GA 31908.

Yonge Street Cowboy writes topical humour! Justin,
15 Bunty Lane, Willowdale, Ont.

MISCELLANEOUS

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801,
213—438-0508.

Call fetter items— Jewelry mike plates, banners, car
plates, bumper strips, decals, audience building pro-
motions. Broadcast Promotion Service, Box 774, Fort
Payne, AL 35967,

FM Frequency Search, $200. Larry D. Ellis, PE. Box
22835, Denver, CO 80222.

Having Trouble making vital programing decisions?
Want to be on target for you next ARB? Calli us today
216—826-1433.

As little as a dollar a spot will buy the voicing of
your copy by a semi-retired, fong-time pro broadcast
communicator! Free information. Mandrake Produc-
tions, 149 West 88, New York City 10024. Call 212—
787-4824 for “audition” via answering machine.

Newsfeed is a daily satellite distributed news pro-
gramming service offered by Group W. For information
contact Richard Sabreen at 212—983-6513.

RADIO PROGRAMING

“Photo Tips” radio feature. Five new 1% minute
shows per week. Listeners love it. Remember, 75% of
adults take pictures. Sell to local sponsor Barter basis.
Call 800—547-5995 ext. 181. Reynell Associates,
Inc., Box 10250, Chicago, IL 60610.

Bill's Car Care, 260 2-minute shows of car repair on
the air Exclusive. For audition write or call Fuller, 68 N.
Dover, LaGrange, IL 60525. 312—579-9578.

From Jerusalem to you—including live Q&A with
news people at your station. One of Israel's most
respected English-language radio journalists —proven
track record in major markets such as Boston, Los
Angeles and Washington, D.C. First come get the ex-
clusive for market area. Rates and tape from The Israel
Connection. Box A-92.

Farm Broadcasters! Hundreds of stories about
more than 1200 farm broadcasters and their unique
contributions to their profession. Order your copy of
Farm Broadcasting: The First Sixty Years today Send
$17.95 plus $1.00 per book for handling charges to
Box 229, ISU Press, Ames, [A 50010.

EMPLOYMENT SERVICES

Radio Jobs!!! Jobs!!! Jobs:i1 Anywhere in the
U.S." guarantee placement service write: NYMO Con-
sultants, Box 852 Saco, ME 04072

INSTRUCTION

Free booklets on job assistance. 1st Class FC.C.
license and D.J.-Newscaster training. ATS. 152 W
42nd St. N.Y.C. Phone 212—221-3700. Vets benefits.

RE! teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin April 20 and June 15. PO. Box 2808,
Sarasota, FL 33578. 813—955-6922.

FCC “Tests-Answers’” manual! Free information:
Command, Box 26348-B, San Francisco 94126

Broadcasters! Earn a college credit for your work
experience. Call or write to: External Degree/World
University Systems, 814 Twentieth Street, N'W, Wash-
ington, D.C. 20056. B00—424-9805,
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RADIO

Help Wanted Technical

Situations Wanted News

Assistant
Chief Engineer

Major NYC Radio Station is looking for a take-charge radio
electronics engineer who can work with people in the planning
and supervision of daily operations and who has potential for
higher management responsibility. If you have a BSEE or
equivalent training, 1st Class FCC license and 4 years ex-
perience in all the technical areas of broadcasting as well as
supervisory skills, you may be that person.

Competitive salary, comprehensive benefits program. If in-
terested, send resume including salary history and requirement in

confidence to: Box A-145

Equal Opportunity Employer, M/F/H/Vets

NEWS NEWS NEWS

News Dir, Interviewer, Street Reporter,
Editor, Writer, Fncl. Reporter, Digger—20
yrs in NYC—looking in Phila, NYC &
/r:lorg})east. Top recommendations. Box
-135.

NEWS DIRECTOR
OPERATIONS MANAGER

Seeking major or large medium market station, with
management that cares about people as much as
making money. | offer more than 20 years solid broad-
casting experience ... A First Phone ... and the ability
to get the most from a staff. If you're building, | can put
it together. if it's built, I'll keep it together and make it
better. Let's talk. Box A-130

Help Wanted Announcers

15M to 20M PER YEAR

... plus insurance and other
benefits for a capable chief
engineer to assume complete
responsibility for Non-D AM and
class A FM in mid-size Ohio valley
market. Successful applicant must
have minimum of 3 to 5 years ex-
perience and be well versed in
latest equipment. Exceptional
growth opportunity with expanding
young company. Box A-110.

Morning DJ

with an intelligent adult approach. Able to
work well with our news, sports, and weather
people in a soft contemporary format. Ex-
perienced only. MF/EOE. Tape and resume.
(NO CALLS) Bud Wilson, PD., WOBM-FM, PO.
Box 927, Toms River NJ 08753

TELEVISION

Help Wanted Technical

Situations Wanted Management

Help Wanted Management

GENERAL MANAGER

Sunbelt Top 40. Great new powerhouse AM
and FM facilities. Tremendous opportunity for
serious hands-on Professional who can moti-
vate, train, lead, and still be willing to learn
along the way Tell us about your —
—expertise in Sales; Direct and Agency
—knowledge of Program concept and execu-
tion
—Marketing/Research experience
Please put it all in your letter, together with
your personal profile. Strictest confidence; no
background calls on you until you're informed.
Box A-8

AN EQUAL OPPORTUNITY EMPLOYER

MANAGER-SALES
MANAGER

Highly qualified manager or sales man-
ager wishes to return to broadcasting
after a period of time away. 48 years old.
Excellent reputation, Excellent creden-
tials; was very well known, Over 20 yrs,
experience in both major and medium
markets. Always successful. A resume
will not do justice to this one; a personal
interview before the resume, will show
you why. Currently employed in another
field.
Contact Box A-115,

TELEVISION
TECHNICIAN

Major market station seeking TV techni—
gian, Must have FCC 1st class license
and technical school background.
Direct all inquiries to:
Nancy Fields
Personnel Mgr.
WMAR-TV
6400 York Rd.
Baltimore, MD. 21212
E.O.E M/F

Help Wanted News

GENERAL MANAGER

Excellent track record with successful
powerhouse stations in top 10 very competi-
tive markets is now available. Thoroughly con-
versant with all phases of station operations.
Call in utmost confidence for more information
and resume. Call 516 —868-1339.

ASSISTANT
CHIEF ENGINEER

with administrative and supervisory
experience for group owned net-
work affiliate VHF TV station. Must
be a self-starter with strong produc-
tion/maintenance background. Re-
quire digital technology knowledge.
Career opportunity with company-
paid benefits. Send resume to
Wyatt McDaniel, Chief Engineer,
WJAR-TV. 111 Dorrance Street, Pro-
vidence, Rl 02903. An Equal Oppor-
tunity Employer.

Help Wanted Management

GROWTH OPPORTUNITY

Morning drive newsperson needed immediately for
regional adult news and information station in scenic
Fingeriakes region of New York. Looking for a real
“digger” with degree and strong delivery to join
energetic staff with large market facility. Rush T&R to
Tim Akers, OM, WKRT/WNOZ, 292 Tompkins Street,
Cortland, NY 13045.

ALL AROUND
BROADCASTER

Current General Manager in small market with
many years in major markets on air, in sales,
programming and management., GOQOD
STREET FIGHTER. Looking for real growth
management opportunity, INTERESTED?7??
Box A-106.

NEW INDEPENDENT UHF
NEEDS IMMEDIATELY:

Chief Engineer, Station Operations Man-
ager, Sales Manager, Production Man-
ager, News Director. Contact: Personnel
Director, WKFT-TV 40, 230 Donaldson
St., Fayetteville, N.C. 28301. 919~

323-4040. EOE.
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Heip Wanted Management
Continued

MANAGEMENT
OPPORTUNITIES
CHANNEL 31/SACRAMENTO,

Northern Ca\iforn‘%Amdependent has
management opportunities available for
the experienced broadcaster. Upon ap-
proval by the FC.C, the new owner of
channel 31 will hire management per-
sonnel in the areas of sales, traffic,
graphics, technical, and promotion.
Send resume, in confidence, to: Box
A-94. EEO/affirmative action employer.

PRODUCTION MANAGER

Phitadelphia's No. 1 Rated Independent Sta-
tion is seeking a Production Manager with
strong creative background. Experience in On-
air promotion, commercial production,
knowledge of technical equipment and 2
years management. Send tape and resume
immediately to:  JOSEPH R. WERER

Program Manager

WKBS

3201 S. 26th Street

Philadelphia, PA 19145
(Field Communications is an Egual Opportunity
Employer)

Help Wanted Programing, Production, Others Continued

WDVM TV 9 WASHINGTON, DC

1) Have produced a PM/EVENING MAGAZINE program
or a similar news magazine program?

3
ideas and resources?

2) Have a successful track record in a Producer’s position?
Have areputation as a skillful manager of people,

4) Wish to produce television in the Nation’s Capitol?

Send resume to:
Ed P. Jones

MRgR2INe

Pro%/ram Manager
‘WDVM-TV 9
4001 Brandywine Street, NW

Washington, DC 20016
An equal opportunity employer

Help Wanted Sales

TELEVISION SYNDICATION

Growing, successful television syndicator
needs a qualified national sales representa-
tive. Minimum of five years’ field experience.
Current income should exceed $50,000. Send
resume with salary requirements to Box A-126.

TV SALES

Major rep firm seeks candidates
for sales development program.
Previous business experience
required. Must be organized and
detail oriented. Team-work, con-
ceptual ability are necessary.
Ability to make quick decisions,
necessary. E.O.E. Send resume
to Box A-136.

VIDEO
PRODUCTION
SPECIALIST

Piper Aircraft Corporation seeks talented in-
dividual who can write, direct, and produce
quality industrial video programs for market-
ing and training. This is a "hands-on" technical
position. Applicant should have 3-5 years ex-
perience (n broadcasting or related field;
some college and a private pilot's license is
preferred. Piper Aircraft is located in Central
Pennsylvania which offers year round recrea-
tional opportunities. Send resume and salary
requirements to:

Howard Russell

PIPER AIRCRAFT
CORPORATION

Lock Haven, PA 17745
Equal Opportunity Employer m/f

Help Wanted News
Continued

METEOROLOGIST

38th market immediate opening.
Degree and experience in broadcasting
required. Join two other professional
meteorologists. Send resume, VTR, sal-
ary requirements to News Director,
WOTV, Box B, Grand Rapids, Ml. 48501.
EOE/MF

Help Wanted Programing,
Production, Others

Help Wanted News

Sunbelt-West Coast
Television News

Top 25 market, network and group station
planning additions to quality news operation.
Interested in experienced, professional on-air
talent, primarily anchor. if you are strong and
personable, present position, market size and
ratings results are secondary. Unusually plea-
sant constructive working conditions and
sound financial opportunity for a solid con-
tributor. An equal opportunity employer, M/E
Complete, careful details first letter to Box
A-85,

PRODUCER

Daity news and issue oriented talk show in top
ten market. Producer or associate producer
experience a must, as well as contact and
research capabilities. Send resume to Box
A-138. Equal employment opportunity
employer M/F

REPORTER

Top 20 market station seeking ex-
perienced reporter. Journalism de-
gree preferred. Salary and fringe
benefits above average. We have all
the latest state-of-the-art equip-
ment, including live helicopter.
Please send resume to Box P-27.
EEOE, m/t.

TV News Director

Excellent opportunity with growing communications
company. We're looking for a person with a good
background in news, ability to deal effectively with
people and a desire to grow with our company. Man-
agerial abitity and potential primary, on-air skills sec-
ondary. An equal opportunity employer M/F Send
resume to Box A-50.

SEEKING EXPERIENCED NEWS
ANCHOR

who still knows how to be a reporter. Good com-
muricative skills and a solid journalistic background a
must. We have an expanded staff, an hour news and
all the electronic tools to do a first rate job. Competi-
tive salary. Send resume and tape to Wayne Doolittle,
News Director, WSBT-TV, 300 W. Jefferson, South
Bend, Indiana 46601. EOE
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Situations Wanted News

Help Wanted Technical

Public Notice

not just
ANOTHER ANCHOR

but can't move up in market
thanks to pair of contract play-

ers. Box A-140

Situations Wanted Programing,
Production, Others

Somewhere Out There
in TV land is a group of people pri-
marily interested in quality produc-
tion (in news, news magazines,
documentaries) rather than
showcasing inane “talent”. Want a
producer? Box A-137.

SYSTEMS/PROJECT
ENGINEER

We are a high technology electronics
manufacturing systems and service company
providing quality audio and video equipment
for the broadcast industry.
We are currently seeking candidates with
3-10 yrs. exp. in fixed and/or mobile
electronics broadcast systems who will partic-
ipate in equipment development from concept
through installation and fina! testing.
A desirable requisite is at least 2 yrs.
electronics education or a B.S. degree.
Qualified applicants, please send resume and
salary requirements to:

Corporate Recruiter

PO Box 7760

Burbank, CA 81505

Radio Programing

ALLIED FIELDS

Help Wanted Sales

PAUL FREES
“The Greatest Voice in Radio”

Charles H. Stern Agency, Inc.
8220 Sunset Boulevard, Los Angeles,
California 80069. Telephone: 273-6890

SALES

Account
Executive

OUTSTANDING OPPORTUNITY

... With Arbitron’s Chicago office . ..
this is an exceptional opportunity
for an account executive to join our
Television Station Sales Depart-
ment.

The person we're seeking should
have at least 5+ years experience
in Television Broadcast Sales. You
should be a self starter ready to
travel, committed to hard work and
ready to meet the challenge of a
competitive environment.

We offer an excelient starting sal-
ary and incentives, generous and
comprehensive fringe benefits, and
a professional atmosphere con-
ducive to professional advance-
ment.

To explore this unusual opportunity,

send your resume, with salary histo-
ry, in confidence, to:

Jim Mocarski
THE ARBITRON COMPANY
1408 Tribune Tower,
Chicago, IL 60611

LUM and ABNER

5-15 MINUTE
PROGRAMS WEEKLY

410 South Main
Joneshboro, Arkansas 72401

Phone: 501 —872-5884

Just get the book?

Bad news? Thinking about going coun-
try? We've got expert help. Major market
track records. For information write “The
Country Doctor” Suite 1, 1105 DePauw,
Arlington, TX 76012.

GOING COUNTRY?

My clients receive complete music
libraries at no additional charge.
BILL TAYLOR—COUNTRY
CONSULTANTS

1425 E. Orange Grove, Pasadena CA 91104
213—791-4836

Consuitants

When you start wondering
when you would need a consultant;
it's probably time.

JA. RYMAN occooos:

=
RADIO PROGRAMMING & MANAGEMENT CONSULTANTS
5944 Luther Lane e Suite 505 » Dallas, TX 75225
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LEGAL NOTICE
R.FP. ISSUANCE

The Viliage of Skokie, iilinois will issue Cable TV. Re-
quest For Proposals (RFP) and draft Cabie Com-
munication Franchise Ordinance on January 5, 1981.
All interested parties may obtain documents at Village
of Skokie Planning Department, 5127 Oakton Street,
Skokie, llinois 60077, between 8:30 AM. and 4:30
PM., CS8T, beginning January 5, 1981. Telephone
questions to (312) 673-0500, Ext. 220. Documents
must be picked up in person. Responses to R.FP must
be received by 4:30 PM, C.ST, April 3, 1981,

Employment Service

B BROADCASTER'S
ACTION LINE

The Broadcasting Job you want
anywhere in the U.S.A.
1 Year Placement Service $40.00
Call 812—889-2907 B
R3, Box 84, Lexington, Indiana 47138

ENGINEERING

AND TECHNICAL SALES

POSITIONS

We specialize in the placement of
Technical Enginsars with Telavision
Stations, Cable TV, Sastellits Pro-
grammers & Networks, Pay TV,
Maeanufsctursrs, Industrisl TV, CCTV,
Production Houses & Daealars. Aiso,
technicel seles with Manufecturers &
Deslers. All levels, positions & loce-
tions nationwide. Employers pay all
fees - confidantial, professional. Over
$3,000,000.00 in Salaried Positions
Piaced. Empioyee & Employer
inquiries invitad.

PHONE/RESUME - Alan Kornish (717)287-9635

Key SYSTEMS

106 new bridge center, kingston, pa. 18704

CREATIVE BROADCAST SERVICES AGENCY
“Media Placement Professionals”

Confidentially Requests Your Resume

* Technical
* Talent

s Executives
» Management
{213) 467-8151

100% FREE

TO APPLICANTS

=
-
6290 Sunset & Vine, 9th Floor, Hollywood, CA 90028 l

Radio Surveys

100 CALLS $395.00 TERMS
500 CALLS $995.00 TERMS

S-A-M-S

PO. Box 2585, Augusta, Ga, 30903 (404) 733-
0642. Dick Warner, President




Miscellaneous

(- STUDY OF MARKETS WITH )
OPEN FM CHANNEL ASSIGNMENT
A computerized report revised and published monthly listing the
open (available and unapplied for) channe! sssignments in the
country in the following format:
City; Channel {number & class); County; State; Coordinates; City
Population {1970 census); County Popuhuon {current
{ County } holds {c y); Spendable Income
per Household in County; County Retait Sales; Existing Radio in
County {number of AM & FM); Population Growth Rate of County
since 1970; other notes; and any known Spetial Spacing
Requirements, Approximate Location in State, etc.
Price: $100 Subsequent issues: §50
WILLIAM P. TURNEY
Consulting Services
P.0. Box 185
Winfield, Kansas 67156
(316) 221-9660

MORE THAN 200 LISTINGS!
\__ )

FOR G.M’S AND PD.S!
Radio Clearinghouse

is a unigue new publication designed tc assist radio
general managers and program directors in all areas
of the business. Sales/on-air promotions that make
$SS! Bumper stickers, quality programs for all formats,
prizes and more through barter! Clearinghouse tor T-
shlrts jingles, equipment, promotions, etc. Sample:
$1.00 ... $25 annually ... Radio Clearinghouse, Box
232 Brazu Indiana 47834,

FOR SALE

Full day, individual seminar for broadcast investors,
given to you and your associates privately by an ex-
perienced owner-operator. Property selection,
negotiation, financing, FCC requitements, takeover,
among the topics. Find out how to buy your next or
first station tnrough my personal experience.

Robin B. Martin, President, Deer River Broadcasting
Group, Suite 1001 141 East 44th Street, N.Y. NY
10017. 212—-599-3303.

Wanted To Buy Equipment

WANT TO BUY USED
EQUIPMENT

to fulty equip class C FM stereo station.
Need everything including 100,000
watts of transmitter power, 1,000 foot
antenna, marti remote etc. Call Bill or
John 612-—-222-5555.

For Sale Equipment

FOR SALE

2 RCA TT50AH Transmitters
Call (202) 686-6052

Wanted To Buy Stations

TV-CP

All replies confidential — D. Walsh c/o
Mutual Communications Corp. 311 E.
Ridge Rd. Rochester N.Y 14621 (716)

544-7200.

Wanted To Buy Stations
Continued

For Sale Stations
Continued

WANT TO BUY CP’s

Will buy 100% of your CP for
cash. Box P-65.

RADIO STATION WANTED

Small prestigious group of profes-
sionals owning corporation seek to
purchase AM, FM or combo in smal!
to medium market in Northeast or
Midatlantic areas. Write Box A-111.

For Sale Stations

RDHANN
COMPANY

BROKERAGE * APPRAISAL * MANAGEMENT

6257 Garwood St., Las Vegas, NV 89107 702+87047106
8340 E. Princeton Ave., Denver, CO 80237 3037717675
5944 Luther Ln., Suite 505, Dailas, TX 75225 214+696¢1022

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WiTH OVER 20 YEARS EXPERIENCE

RICHARD A.

[INC
435NORTHMICHIGAN AVE » CHICAGO 60611

312/467-0040

Lee Wilkins ano associates
MEDIA BROKERS
P.O. BOX B5Q 3500 S.PRILLIPS
ALBANY, GA. 31702 S10UX FALLS, SD. 57105
TEL.{912}883-4917 TEL.(60%)338-1180
NC Daytime AM 186K Small
SC Daytime AM 400K  Small
™ AM & FM 750K  Small
NC Daylime AM 405K Medium
OH Daytime AM 525K Suburban
NY FM 700K  Small
OH FM 450K  Medium
AR FM 350K Suburban
KY Daytime AM 120K Small
WV Daytime AM 168K  Small
OK AM & FM 975K Small
Cco Daytime AM 300K Small
MS Daytime AM 295K Medium
sC AM~—Down payment $25000
TN AM—Down payment $30,000

—~

-

e E. Ky. 1000 watt daytimer. $280,000.
® FM in Texas. $250,000. Terms.

¢ Spanish speaking S.C. California.
$520,000.

e VHF-TV in Wyoming. $740,000.
Terms.

e South Carolina. SE daytimer. $220,-
000. C.P. for tulltime.

¢ 1,000 watt daytimer—New Jersey.
$615,000.

o Sales ortented working partner to buy
minority on terms in big town. FM in
NW AL. $50,000.

e S. Ala. 1000 watt fulltime. $200,000.
Terms

o 1000 watt daytimer. SE KY. $300,000.

® 1000 fulitimer. Tenn. Chattanooga
area. $350,000.

e 5000 watt daytimer. E. Tenn. $340,-
000. $40,000 down.

e Fulltimer. West Virginia. $275,000.

e Daytimer. Middle Tenn. Medium size
town. $290,000.

® Daytimer. Fort Worth powerhouse.
$1,000,000.

o AM/FM Eastern Kentucky. $360,000.

e Daytimer, N.C. Missouri. $380,000.

e Fulltimer near Charlotte, NC. $600,-
000. Terms.

e Daytimer. Good dial position. Central
Florida. $280,000.

® NW Florida. C.P.—$100,000 at cost.

e Atlanta area. 5,000 watts. $470,000.

® 3,000 watt FM. Southern Arkansas.
$380,000.

® AM/FM in NE Oklahoma. $1,100,000.

® 250 watt daytimer. NE La. $250,000.

e Cable TV Southern Alaska. Small.
$110,000. Terms.

e AM/FM. N.E. Louisiana. $25,000
down.

¢ 500 watt daytimer. Single market sta-
tion. CA resort area. $430,000.

e Fulltimer. Major market Idaho. $660,-
000 terms.

o Daytimer. NC. About 50 miles from
coast. $240,000. Terms.

e AM/FM in No. Mich. $190,000.

® Eastern Kentucky AM/FM. Bargain.
$990,000. Terms.

® VA. Coastal. Attractive. $800,000.

® Powerful daytimer in Northern Michi-
gan. $430,000. Terms.

e Fulltimer. Dominant. Metro. TX.
$1,200,000.

Drop by our hospitality suite at the
N.A.B.0.B., Clear Water Beach Hilton inn

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615-756-7635 24 HOURS

BILL-DAVID
ASSOCIATES

BROKERS-CONSULTANTS
(303) 636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909
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For Sale Stations Continued

GREAT LAKES
AM RADIO STATION AVAILABLE
STABLE MARKET
GROWTH STATION OPPORTUNITY

*$79,000 to near quarter million gross over past four
years.

*Only Country Station in 4 station market
*Respected news and sports image

’Vtaltuable. separate studio/office/transmitter real
estate

CHAPMAN ASSOCIATES®

media brokerage service

STATION CONTACT *Excellent technical facility
*7% assumable contract or sizeable cash discount

W Small AM §265K  S$150K  Greg Merrill (801) 753-8090 Ideal purchase for young eager broadcaster, radio
S Small AM/FM $350K Terms Bill Cate (904) 893-6471 oriented family operation, or minority investor/operator
S Small Fulltime $375K $937K Paul Crowder  (615) 298-4986 Minimum: 29% cash down on $450,000-5600,000
S Small Fultime $390K $113K  Bill Chapman  (404) 458-9226 B e ayers desite to acquire
W Small AM/FM $500K $145K Ray Stanfieid (213) 363-5764 Station is offered by Corporate Ov(mer notfees or com-
W Small FM S600K  25% Ray Stanfield (213) 363-5764 missions involved Y ng P ¢ e

To receive offerings of stations within the areas of your interest,
write Chapman Company, inc., 1835 Savoy Dr, N.E., Atlanta, GA 30341

H.B. La Rue, Media Broker

RADIO . TV . CATY . APPRAIBALS

West Coast:
44 Montgomery Street, 5th Floor, San Fran-
cisco, California 94104 415/434-1750

East Coast:
500 East 77th Street. Suite 1909, New York,
NY 10021 212/288-0737

RALPH E. MEADOR

Media Broker
AM - FM - TV - Appraisals
P.O. Box 36
Lexington, Mo. 64087
Phone 816—259-2544

MAJOR MARKET—WEST

All or part, 5,000 watt fulltime AM. Investor
must capably assume complete management,
For those qualified “The Price is Right” only
$78,000 down. Brent T Larson, 4014 Beus
Drive, Ogden, UT 84403. (801) 621-0234.

Dan Hayslett

& associates, ine
RADIO, TV, and CATV

(214) 691-20786
11311 N. Central Expressway o Dallas, Texas

WALKER MEDIA
& MANAGEMENT, INC.
William L. Walker
President

Suite 417, 1730 Rhode Island Avenue, N.W.
Washington, D.C. 20036
{202) 223-1553

Brokers-Consultants-Appraisers

BROADCASTING'S
CLASSIFIED RATES

Payable in advance. Check or money order only,.
(Billing charge to stations and firms: $2.00.)

When placing an ad, indicate the EXACT category
desired: Television, Radio, Cable or Allied Fields;
Help Wanted or Situations Wanted; Management,
Sales, etc. If this information is omitted, we will
determine the appropriate category according to
the copy. No make goods will be run if all informa-
tion is not included.

The publisher is not responsible for errors in print-
ing due to illegible copy. All copy must be clearly
typed or printed.

Deadiine is Monday for the following Monday's
issue. Orders and/or cancellations must be sub-
mitted in writing. (No telephone orders and/or can-
cellations will be accepted).

Replies to ads with B/ind Box numbers should be
addressed to (box number) c/o BROADCASTING,
1735 DeSales St, N.W, Washington, DC 20036.

Advertisers using Blind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films or VTR's to be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR's are not forwarda-
ble, and are returned to the sender.

Rates: Classified listings (non-display) Help
Wanted: 70¢ per word. $10.00 weekly minimum.
Situations Wanted: (personal ads) 40c¢ per word.
$5.00 weekly minimum. All other classifications:
80¢ per word. $10.00 weekly minimum. Blind Box
numbers: $2.00 per issue.

Rates: Classified display: Situations Wanted:
(personal ads) $30.00 per inch. -All other
classifications: $60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space.

Publisher reserves the right to alter Classified
copy to conform with the provisions of Title Vil of
the Civil Rights Act of 1964, as amended

Word count: Include name and address. Name of
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Fates & Fortunes -

Media

Charles Schwartz,
VP-general manager,
wCAU(AM) Philadelphia,
joins group owner,
Broadcast Enterprises
National there, as presi-
dent and chief operat-
ing officer. Broadcast
Enterprises is licensee
of wGiv(aM) Charlotte,
N.C.; waoKk(aM) Atlan-
ta; WITH(AM) Baltimore;
wCIN(AM) Cincinnati;
WOKV(FM) Hamilton,
Ohio; wpDQ(aM) Jacksonville, Fla.; wFYV(FM)
Atlantic Beach, Fla., and WHEC-TV Rochester,
NY.

Peter Kohler, director of editorials and station
services, wcCBS-TV New York, named VP and
assistant to James H. Rosenfield, president,
CBS-TV. Kohler replaces David Fuchs, who was
recently named to newly created post of VP-
communications for CBS/Broadcast Group.

.

Schwartz

Jay Giesa, VP-assistant general manager of
Fisher Broadcasting Inc., Seattle, named cor-
porate VP and general manager of company’s
KOMO-TV Secattle. Edward Lackner, station
manager, KOMO-Tv, named administrative man-
ager, Fisher stations.

Edward Hardy, station manager, KLZ(AM)
Denver, named general manager and adminis-
trative manager of parent, Group One Broad-
casting Co.-West. Marvin Rosenberg, station
manager, co-owned Kazy(FM) Denver, named
general manager.

Dick Fraim, general manager, wTaR(aM) Nor-
folk, Va., assumes additional duties as VP-
general manager of parent, WTAR(AM)-WKEZ(FM)
Inc., responsible for coordinating operations be-
tween two stations.

Roger Ottenbach, program director, KCRA-TV
Sacramento, Calif., joins KMTv(TV) Omaha as
VP-general manager.

Michael Colello, VP-general manager,
KSTT(AM)-WXLP(FM) Davenport, lowa, joins co-
owned KOFM(FM) Oklahoma City in same
capacity.

Richard Nix, chief engineer, Kecc-tv El
Centro, Calif., named general manager, suc-
ceeding Randy Campbell, who leaves to
become general sales manager of Valley Cable
TV, new franchise in Los Angeles.

Rick Welch, general manager, KKCS-AM-FM
Colorado Springs, assumes same duties at co-
owned KTYL-aM-FM Tyler, Tex. Charlie Strick-
land, general manager, KATT-AM-FM Oklahoma
City, succeeds Welch.

Chris Lalande, general manager, KXLE-AM-FM
Ellensburg, Wash., named VP John DiMeo
Jr., program director and account executive,
KXLE-AM-FM, named assistant manager.

Gary Kleiman, general sales manager,
WBUD(AM)-WTRT(FM) Trenton, N.J., joins

WGLU(FM) Johnstown, Pa., as VP-general man-
ager.

Richard Sullivan, controller, Summit Radio
Division, Summit Communications, Winston-
Salem, N.C.-based group owner, named direc-
tor of corporate administration. Wilma
Whitehead, administrative assistant to Sum-
mit’s president, named assistant to Sullivan.

Carol K. Stephenson, financial analyst, CBS
Television Stations, New York. appointed man-
ager of planning for CBS-owned wBBM-TV
Chicago.

Frank Bussone, development and research
manager, WEEK-TV Peoria, [ll., named opera-
tions manager.

Hugh Del Regno, VP-director of business
affairs, KTTv(TV) LoOs Angeles, joins noncom-
mercial KCET(TV) there as director of finance.

Jim Cottingham, VP-Western operations,
American Television & Communications Corp.,
Denver MSO, named VP-cable operations.
Gayle Greer, director of new market develop-
ment, ATC, named VP of new market develop-
ment. Kevin Rorke, division manager in
ATC’s operations department, named VP of
developing systems.
William Ryan, divi-
sional VP and general
manager of Palmer
Cablevision. Naples and
Marco Island, Fla., and
Radio Naples divisions
of Palmer Communica-
tions, assumes addi-
. tional duties as corpor-
| ate VP for its entire ca-
ble television division.
Ryan, based in Naples,
will also be responsible
Ryan for Palmer's other
CATV operation, Coachella Valley Television,
Palm Desert, Calif. Norman Smith, commer-
cial manager, Six Star Cablevision, Culver City,
Calif., named general manager of Coachella
Valley Television, succeeding Joseph Benes,
who will continue with Coachella as consultant.

New divisional marketing directors, based in
Atlanta, for Cox Cable Communications:
Sperry MacNaughton, former district man-
ager, responsible for administering cooperative
media and marketing programs for Coca Cola
USA, Washington, Eastern division; Russell
Calomeris, Southern regional sales manager
based in Atlanta for GAF Corp., central divi-
sion; Robert McGuire, director of marketing
efforts for Cox’s development systems based in
Atlanta, Western region, and Regina
Guaraldi, plastic packaging manager, Coca
Cola USA, Atlanta, development division,
responsible for Cox’s developing systems.

Newly eiected officers of Rau Radio Stations,
Washington-based group owner: J. Alton
Boyer named chairman, replacing Henry Rau,
who died two weeks ago (BROADCASTING, Jan.
12); Robin Henry, Rau’s daughter and board
member, named president; Patrick Kelly, VP-
chief financial officer, executive VP, and Susan
Abraham, treasurer, secretary-treasurer.
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Advertising

Louis Bullock Jr., manager of network pro-
graming services, BBDO, New York, and
Susan Boller, director of media analysis and
information services, BBDO, New York, named
VP’s.

Robert Starr, art director,
Bernbach, New York, named VP

Paul Arutt, VP-consumer accounts, KCBN Ad-
vertising and Public Relations, Dallas, named
senior VP-client services. Steve Solomon, VP,
KCBN, named senior VP-operations.

Doyle Dane

Media planner-buyers named at Stiefel/Ray-
mond Advertising, New York: Marsha Haas,
from Needham, Harper & Steers, New York;
Donna Campbell, media planner for Levine,
Huntley, Schmidt, Plapler & Beaver, New York,
and Ellen O’Riordan, media planner-buyer,
Cavalieri, Kleier, Pearlman, New York. Car-
mine Bartiromo, from New York Port
Authority, joins S/R as media assistant.

Gust Theodore, account executive, Blair
Television, Chicago, named VP-sales. Margie
Kane, sales assistant, Blair Radio, Philadelphia,
named account executive. Caroline Riley,

That’s Sherlee Barish’s
track record in filling executive
positions for the clients
who call on her. Hundreds
of managers sing her praises.
It’s what’s made her the most
trusted executive recruiter
and news talent finder in the
television business.
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Pete Noyes, executive editor, KNBC(TV) Los
Angeles, joins KNXT(IV) there as producer.
Ross Becker, general assignment reporter,
news anchor and producer, WTHR(TV) In-
dianapolis, joins KNXT as general assignment re-
porter. Rose Krupp, reporter, KNXT, named as-
sociate producer.

Joshua Mankiewicz, congressional liaison
and field producer, ABC News, based in Wash-
ington, joins WILA-TV Washington as general
assignment reporter. Bob MecLain, sports
anchor, KDFW-Tv Dallas, joins WILA-TV as
weekend sports reporter-anchor.

Hal Brice, producer-host, noncommercial
KAET(TV) Phoenix, and John Hudgens, execu-
tive producer, KARK-Tv Little Rock, Ark., join
KPNX-TV Phoenix as reporters. Marsha Bartel,
investigative reporter-producer, KAET, joins
KPNX-TV as news producer.

Wayne Ludkey, producer, wrFrv-TV Green Bay,
Wis., named producer of WFRV-TV’s Eyewitness
News at 6 p.m. Del Vaughn, chief photo-
grapher, WFRV-Tv, named assignment editor.

Mike McCall, managing editor, wGHP-Tv High
Point, N.C., joins WFMY-TV Greensboro, N.C.,
as news producer. Penny Thomas, anchor-re-
porter, KOLR-TV Springfield, Mo., joins weMY-TV
as weekend co-anchor. George Vaughn, senior
news photographer, WGHP-Tv, joins WEMY-TV in
same capacity.

Nancy Bauer, producer-anchor, KSBY-TV San
Luis Obispo, Calif., named San Luis Obispo
county bureau chief. Laura Diaz, correspon-
dent, KsBY-Tv, named Santa Maria, Calif,,
bureau chief.

William Ballard, news director, WBTV(TV)
Charlotte, N.C., named news consultant for co-
owned Jefferson Data Systems, Charlotte.

Ben Avery, AP general broadcast executive,
Western states, based in Dallas, named deputy
director for sales and membership, based at AP
headquarters in New York. He succeeds Jay
Bowles, who resigns to join Atlanta office of
media brokers, Blackburn & Co. Bill Cook,
general broadcast executive, central states,
based in Kansas City, Kan., succeeds Avery,
and Brent Kallestad, broadcast executive,
central states, succeeds Cook. Glenn Serafin,
broadcast executive for AP’s Eastern division,
based in New York, named general broadcast
executive, Eastern states.

Leland Davis, VP-community development,
Kroger Co., Cincinnati, joins wCPO-TV there as
community affairs director.

Greg Wayland, former environmental re-
porter and weekend anchor, WINK-TV Fort
Lauderdale, Fla., joins wTsP-Tv St. Petersburg,
Fla., as general assignment reporter.

Dave Beedy, reporter-anchor, wciL-aM-Fm Car-
bondale, Ill., joins WFYR(FM) Chicago as re-
porter.

Jack Kavanagh, reporter, wJiaR-TV Provi-
dence, R.I, joins co-owned KOVR(TV) Stockton,
Calif., in same capacity. Rick Greenwell, from
KTXL(TV) Sacramento, and Rawn Hairston,
from wMAR-TV Baltimore, join KOVR as news
photographers.

Paul Silvestri, on-air meteorologist, WIvC(Tv)
Chattanooga, joins weather staff of wLwrv)
Cincinnati.

Walter Cronkite, CBS News anchorman,
named to receive New York University’s Gold
Medal, for contributions to broadcast journal-
ism. Presentation to be made Feb. 1 at NYU

fund-raising dinner dance at Henry Morrison
Flagier Museum in Palm Beach, Fla.

Technology

Bruce Smith, chairman, Chat Corp., telecom-
munications firm in San Francisco, and presi-
dent and chairman of Allied Water Corp., Wal-
worth, Wis., joins Comsat General Corp.,
Washington, as VP of planning and new ven-
tures.

Vern Bushway, VP-operations, Magnasync/
Moviola Corp., Los Angeles-based manufac-
turer of motion picture editing equipment and
multichannel tape recording equipment, joins
Cinema Products Corp. there as senior VP-
operations.

Keven Wilder, corporate secretary, Field En-
terprises, Chicago, joins noncommercial
WTTW(TV) there in newly created post of assis-
tant to president for telecommunications plan-
ning, responsible for research and planning of
emerging communications technologies and
program options.

Michael Wall, remote-maintenance super-
visor, noncommercial KUED(Tv) Salt Lake City,
joins noncommercial KVIE(TV) Sacramento as
engineering manager.

Rob Oberbilling, from NBC, Burbank, Calif,,
joins KOVR(TV) Stockton, Calif., as commercial
cameraman.

Thomas Kenny, sales manager of analytical
systems program for 3M’s new business ven-
tures division, St. Paul, named market develop-
ment manager for 3M’s radio broadcast
markets.

Lance Korthals, president, Altair Corp., Ann
Arbor, Mich.-based audio equipment manufac-
turer, joins dbx, Newton Mass.-based manufac-
turer of tape noise reduction systems and
specialized signal processing equipment, as
director of marketing and sales for professional
products division. David Roudebush, product
manager for professional products, dbx, named
national sales manager.

Theima Smith, manager of customer services,
Satellite Syndicated Systems, Tulsa, Okla.,
named VP of personnel and administration.
Phyllis Vetters, office manager, SSS, named
VP of finance.

Larry Waggoner, director of engineering,
Long-Pride Broadcasting, Wichita, Kan.,
named VP in charge of engineering and opera-
tions for company’s KQAM(AM)-KEYN(FM) there.

Promotion & PR

William Baker, freclance producer of pilot
television programing for automotive industrial
users, based in New York, named VP of corpor-
ate communications for Sony Corp. there.

Dennis Randall, director of public relations,
Enterprise Radio, Avon, Conn., named VP of
communications.

Phil Arrington, promotion manager, WTOL-TV
Toledo, Ohio, joins wpcQ-Tv Charlotte, N.C., as
creative services director.

Rebecca Parker, account executive, public re-
lations division, Weekly & Penny, Houston,
named public relations manager.

Paul Reinhard, head of corporate public re-
lations and consumer affairs department,
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Burger King Corp., Miami, Fla., joins Popejoy
& Fischel Advertising Agency, Dallas, as direc-
tor of public relations.

Barry Barrentine, from management consul-
tant firm of Carlisle & Associates, Atlanta, joins
Davis & Phillips, Virginia Beach, Va., as public
relations director.

Garth Harrington, head of own broadcast pro-
duction facility in Fresno, Calif., joins noncom-
mercial KVIE(TV) Sacramento as manager of
creative services.

Terry Barber, freclance public relations consul-
tant based in St. Louis, joins BHN-PR there as
account executive.

Jeannine Gregoire, sales representative,
Xerox Corp., Salt Lake City, joins noncommer-
cial KUED(TV) there as manager of advertising
and promotion.

Karen Massari, assistant to program manager,
KENS-TV San Antonio, Tex., named assistant
promotion director.

Paul Cowley, general manager, KEDO(AM)
Longview, Wash., joins Community Club
Awards, Westport, Conn., as regional sales
manager in its San Francisco office.

Arthur Anderson, account executive for
public relations division of Stiefel/Raymond
Advertising, New York, named manager. Har-
riet McGovern, account executive, Peter Mar-
tin Associates, New York, and Marilyn
Schonfeld, public relations writer, David W.
Evans, San Francisco, join S/R’s public rela-
tions division as account executives. Odettte
Horton, publicist with Brooke & Co., New
York, joins S/R, as public relations associate.
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Fond goodbye. One of the most popular )égis!ators ever to appear on the Washington
broadcast scene—and himself a career broadcaster of long standing—was accorded a
farewell reception at the Nationaf Broadcasters Club Jan. 8. Lionel Van Deerlin (D-Calif),
who was chairman of the House Communications Subcommittee until his election defeat
by Republican Duncan Hunter (hence the sign, held up by broadcasting consuftant and
former NAB lobbyist Roy Elson), and his wife, Mary Jo, pfan to return to their San Diego
home nextspring. He will write a column for the San Diego Tribune and later will lecture on
telecommunications policy at the University of San Diego.

RN
Allied Fields

John Mclaren, senior VP-director, Yamaha
International, Buena Park, Calif. joins CBS
Musical Instruments division, New York, as
president, succeeding Robert Campbell, who
retires but remains with CBS as consultant.

Neal Goldberg, legal assistant to FCC Com-
missioner Tyrone Brown, Washington, joins law
firm of Hamel, Park, McCabe & Saunders
there.

Carol Randles, from staff of Sarah Wed-
dington, White House political liaison for
women’s issues, joins National Association of
Broadcasters’ government affairs department in
Washington, as director of congressional
tiaison.

Joseph Dembo, executive editor, radio news,
CBS News, New York, joins Yale University,
New Haven, Conn., as visiting lecturer on
“*Ethnics, Standards and Policies in the Net-
work Broadcast Newsroom.”

Lee Radvin, VP and account supervisor, Air
Time Inc., New York, appointed senior VP of
Robert Sarra Associates, New York, media ser-
vice firm.

Merrill Shugoll, project director, Market
Research Bureau, Washington-based market
research firm, named director of company.

Carl Como, general manager of Patten Com-
munications’s broadcast division in Southfield,
Mich., leaves to form own company, Program-
ing and Sales Consultancy, based in Ormond
Beach, Fla.

New members of National Association of
Educational Broadcasters’ board of directors,
elected to three-year terms: Betty Cope, presi-
dent-general manager, noncommercial Wviz(Tv)
Cleveland; Mary Lou Ray, acting general man-
ager, noncommercial KRMA-Tv Denver, and
Walter J. Schaar, director of education and in-
formation services, Cox Cable Communica-
tions, Atlanta.

New officers, Association of Independent Radio
Producers: Bo Donovan, VP, Tuesday Produc-

tions, San Diego, president; Pat
Shaughnessy, TM Productions, Dallas, VP;
Tom Rounds, Watermark Inc.. Los Angeles,

secretary, and Harvey Mednick, VP RKO
Radio. Los Angeles. treasurer.

New officers, New York World Television
Festival: Tom Madigan, VP, national program
development, noncommercial WQED(TV) Pitts-
burgh, president; Don Taffner, head of Taffner
Limited, New York syndication firm, VP; Terry
Colhoun, manager of North America,
Australian Broadcasting Commission, secre-
tary, and Dick McHugh, head of own consult-
ing firm based in Larchmont, N.Y., treasurer.

New officers, Ohio Association of Broadcasters:
Dan Morris, executive VP-general manager,
wCoL(aM)-wXGT(FM) Columbus, president;
Tom Moore, president, WBCO(AM)-WBCQ(FM)
Bucyrus, VP. and Clark Pollock, VP-general
manager of group-owner, Nationwide Com-
munications, Columbus, corporate secretary.

New officers. Rochester (N.Y.} Radio Broad-
casters Association: Andrew Langston, board
chairman and general manager, WDKX(FM).
president, succeeding Murray Green, regional
VP of WNYR(AM)-WEZO(FM)-WUHF(TV), Ted Nix-
on, general manager, WCMF(EM), VP‘ and Len
Hart, station manager. WNYR(AM)-WEZO(FM).
secretary-treasurer.

William Smith, station manager, KOOL-FM
Phoenix, named president of Arizona Broad-
casters Association.

Douglas Clemensen director of operations
and programing, WrFrRv-TV Green Bay, Wis.. joins
Reymer & Gersin, Southfield, Mich.. as direc-
tor of research services.

Deaths

Clarence L. Jordan, 84, executive VP and
board member of N W Ayer on his retirement
in 1955 after 40 years of service, died Jan. 2 at
Middle Memorial Hospital in Media, Pa., where
he had been hospitalized with pneumonia. Jor-
dan worked in copywriting, account manage-
ment and administration, and in 1936 became
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one of three principal owners of agency. He is
survived by his wife, Helen, and son, Jerry N.
Jordan, who is executive VP and board member
of Ayer in New York.

Actor Richard Boone,
63, remembered for his
role as hired gunman,
Paladin, in TV series
Have Gun, Will Travel,
died Jan. 10 of throat
cancer at his St.
Augustine, Fla., home.
Boone appeared in
roughly 500 TV pro-
grams, 65 movies and
11 plays. Other series
Boone appeared in in-
cilude The Richard
Boone Show, repertory theater program, Hec
Ramsey and Medic. He had been in semi-retire-
ment at time of his death. Survivors include
wife, Clair, and son.

Boone

Beulah Bondi, 92, character actress of stage,
movies and TV, died Jan. 12 at Motion Picture
Country House and Hospital, Hollywood, Calif.
Bondi, who won Emmy Award for guest perfor-
mance in 1977 series, The Waltons, had ap-
peared in more than 50 films and many Broad-
way productions. Bondi leaves no survivors.

Paul Cunningham, 63, associate producer and
later London correspondent for NBC-TV’s To-
day Show and NBC News until his retirement in
1979, died Jan. 13 of cancer at his home in New
Canaan, Conn. He is survived by his wife,
Maaike, and five children.

Alvar Lidell, 72, BBC announcer who in-
formed British people of outbreak of World War
Il and abdication of King Edward VIII, died Jan.
8. Lidell was with BBC 37 years and retired in
1969.

Floyd Douglas Shelton, 55, president-
general manager, KBER(AM) Abilene, Tex., died
of lung cancer Jan. 1 in Abilene. Shelton, who
opened station in 1979, had been with several
Texas stations including KFiz-AM-FM Fort
Worth, as president-general manager;
KEND(aM) Lubbock, as sales manager, and
KTX0(AM) Sherman, as president. He was also
vice president of Austin MSO, Communica-
tions Properties. He is survived by his wife,
Bobbie, and two sons.

John Saul, 49, president and founder of MIC-
MIX Audio Products Inc., Dallas, died of heart
attack Jan. 2 there. Saul is survived by his wife,
Babs, and daughter.

Eugene Avram, 54, staff announcer, wxyz-Tv
Detroit, died of heart attack Jan. 8 at his
Rochester, Mich., home. He is survived by his
wife, Mary, son and daughter.

Bruce Hale, 62, marketing director, KNBR(AM)
San Francisco, died of heart attack Dec. 30 at
his Orinda, Calif., home. He is survived by his
wife, Doris, two sons and daughter.

G. Porter Houston, 79, former senior broad-
cast engineer for 25 years at Page Communica-
tions Engineers, Vienna, Va., died Jan. 13 of
cancer at lLong Green Nursing Center in
Baltimore. Houston had also spent 32 years as
chief engineer for wcBM(aM) Baltimore and had
served in same capacity at wcao(aM) and
WEBR(AM), both Baltimore. After his retirement
from Page, he worked as consultant for T-CAS
Inc., Falls Church, Va., designer and installer of
telecommunications systems. Houston is sur-
vived by his wife, Mildred, two sons and
daughter.
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Editorials:

Surprise

In its radio deregulation last week, the FCC may have gone about
as far as it can go without congressional amendment of the Com-
munications Act. Indeed the so-called ‘‘public interest’’ lawyers
who make their living by recruiting citizens to take cases before
the FCC will ask the courts to rule that the FCC has gone too far.
Broadcasters must hope that other lawyers, of at least equal com-
petence and certainly larger purpose, are right in believing that
the FCC action will withstand appeal.

It is not an emancipation proclamation that the FCC has
decreed. Radio broadcasters will still be subject to the various
ownership rules, the equal-time law and fairness doctrine, the
FCC’s own standards for the hiring and promotion of women and
minorities, all the laws and rules about lotteries, sponsor iden-
tification and billing practices, the vagaries of license renewal ev-
ery three years and prospects of petitions to deny, the thicket of
technical rules that govern station operation—in short, far more
federal control than confronts any other information and enter-
tainment medium, except television broadcasting, whose turn for
deregulation should be next if there is any justice in Washington.

Still, last week’s deregulation was of meaningful proportion.
The ‘‘guidelines’ for nonentertainment programing were
removed. The intricate formalities of ascertainment will no longer
be required. The commercial limitations that the FCC lifted from
the National Association of Broadcasters radio code will be aban-
doned. Stations will no longer be obliged to keep detailed pro-
gram and commercial logs.

In practice, stations will continue to ascertain public wants and
needs and maintain logs for their own record of performance, but
the removal of perpetual government surveillance of those two
basic functions creates a new atmosphere of independence. The
incentive to experiment will be accentuated, especially if the
Supreme Court affirms the FCC’s desire, stated earlier, to let
broadcasters choose their formats at will.

It may not have been an emancipation proclamation that issued
from the FCC last week. It was, however, a writ of new freedom to
search for ways to serve the listening public.

]

The lone dissent to radio deregulation, from the departing Com-
missioner Tyrone Brown, was a reminder that this proceeding at
the FCC was one of the few that in recent years have turned out
better than originally expected. At the outset there was talk,
especially from Chairman Charles D. Ferris, of limiting any
deregulation, however modest, to the very biggest markets where
the densest concentrations of radio stations were on the air. There
was also talk, from Commissioner Brown, of imposing quotas of
news, public affairs and other local programs. (Brown may have
taken that cue from Henry Geller, departing head of the National
Telecommunications and Information Administration, who has
tirelessly advocated quotas for television.)

Indeed Margita White, a Republican casualty of the Carter ad-
ministration and an advocate of sweeping deregulation while on
the FCC, had despaired of anything beyond token action at the
agency. On the eve of her replacement by Anne Jones in early
1979, White advised broadcasters to take their case for deregula-
tion to Congress and forget about the present FCC.

The action of last week went considerably beyond White’s ex-
pectations. It may be attributed to evidence submitted both by
broadcasters and by the FCC’s own staff to show that broadcasters
in general were operating above existing standards and only being
hampered in their work by subservience to government. Beyond

that, it was demonstrated that the profusion and variety of pro-
graming would be more readily enhanced by competition in the
marketplace than by direction of the FCC.

White was not alone in her pessimistic appraisal of deregulatory
prospects at the FCC. She and others, including this page, that
thought Congress was the place to seek relief may wish to revise
that opinion while watching the FCC’s deregulation int action.
Maybe this is as much as broadcasters can realistically expect at
this time.

Who’s the angel?

The ‘‘grand alliance’ that Lawrence K. Grossman, president of
the Public Broadcasting Service, described last week is an am-
bitious venture in cultural and educational programing of the
kind that the conceivers of noncommercial educational television
had in mind. It proposes, however, to use a distribution system
far more sophisticated than the conceivers could have conceived
and a method of financial support that may not quite fit into the
term, ‘‘noncommercial.”’

The satellite system that interconnects PBS stations will feed
what Grossman described as an “‘integrated distribution system,
via cable where it exists, but also using MDS, ITFS, STV and
low-power stations—whatever turns out to be technologically ap-
propriate in each community”’ It will be subscription television
on the largest scale envisioned so far, blanketing the country if
Grossman’s alliance lives up to his grand plans. It will charge
subscribers enough to support ‘‘high-quality, major performing
arts”’ or cultural presentations at night and a wide range of educa-
tional and instructional programs in the daytime.

It is an altogether charming prospect of television diversity that
Grossman presents, but it raises a policy question. How much
government money will be involved in the creation of a service
that is clearly intended to compete with private ventures now pro-
mised for the same general field, the forthcoming ABC and CBS
program offerings to cable, for example?

Much of the PBS system has been built at government ex-
pense. Its use as a core for a commercial enterprise is subject to
question. If the grand alliance goes beyond that to take seed
money from government, the question will be stickier. Maybe
Grossman can work it out with other financing. If so, let the
alliance be as grand as he wants it to be.
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WAGA-V IS THE NEW
NUMBERONE IN ATLANTA.

Based on Arbitron ADI
November 1980, Sunday
through Saturday ratings
from sign-on to sign-off.

WSB ABC

We're Atlanta’s leading
station from sign-on to sign-off.

WAGA-TV5 is number 1
from sign-on to sign-off,
Sunday through Saturday in
both Arbitron and Nielsen
November 1980 ratings and
shares.”

Arbitron ADI ratings and
shares show WAGA (CBS) with

WXIA/NBC

WAGA/CBS

a 10 rating and a 32 share. Com-
pared to a 9 rating and a 30 share for WSB (ABC),
and a 6 rating and a 19 share for WXIA (NBC).

Nielsen ADI ratings and shares show
WAGA with an 11 rating and a 33 share.
Compared to a 10 rating and a 31 share
for WSB, and a 6 rating and 20 share
for WXIA.

More Atlantans turn to
WAGA for news.

WAGA’s News Scene team is the
most thorough and professional news
staff in the city.

A CBS Affiliate.

*Source: Arbitron and Nielsen

Represented by Storer Television Sales.

Nov. 1980, Sun.-Sat., Sign-On to Sign-Off and Mon -Fri., 6-7 PM, 11-11:30 PM. and should be considered estimates.

So it’s no wonder more
Atlantans watch our news-
casts Monday through
Friday than any other
station’s* And our PM
Magazine continues as a
leader 1n access.

WAGA and CBS.
Looking good together.

WAGA and CBS
make Atlanta’s prime time
viewing really prime with
great series, movies, and
specials.

The best people, the
best programming —that’s
how WAGA-TV5 became
number 1 in Atlanta. And
that’s how we're going to
stay number 1.

A STORER STATION

Data used is subject to the limitations on
accuracy inherent in the method of survey,






