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The Week in Brief

SNSRI TOP OF THE WEEK
LEE MOVES FAST [J Senior Republican takes over FCC
helm but says he won't rock the boat as Ferris slows
pace to retirement. PAGE 27.

ROSSLYN, HO! (O FCC move to Virginia on again, but no
one is packing bags yet. PAGE 28.

TIGHTER REIN O Broyhill bill would put FCC
reauthorization on three-year basis and accord
Commerce Committees more supervisory control.
Goldwater will offer companion legislation. PAGE 29.

1,125-LINETV O That's high-resoclution television picture
NHK demonstrates at SMPTE to much applause.
PAGE 30.

RETREAT AT FTC.O Agency withdraws proposal to make
over-counter drug ads say what labels say. PAGE 33.But in
same week FTC judge orders Sterling Drug to prove
claims made in nonprescription drug copy and identify
aspirin content. PAGE 52.

PR ETCITESERAE SPECIAL REPORT ik SIS
ADVERTISING ON CABLE O It's still in its infancy, but
represents a growing blip on media radar. Bigger

numbers and specific audiences already are beginning

to draw sponsors. Here’s how those involved in trend
assess it. PAGE 37.

PR | AV & REGULATION Rt A

POLITICAL GROUND RULES ] FCC wants Hill to make
changes in laws, especially on how 315 applies to
debates and interview shows. Another look at cable’s
status is also suggested. PAGE 48.

CNN WINSFIGHT I Turner service will get permanent
home on RCA transponder under order of federal judge.
PAGE 50.

RIS RREEE PROGRAMING ATy
ABCPIiLOTS (0 With eye on threat of writers’ strike,

network announces four new shows already in production
for more immediate use, plus 20 prime-time projects for

fall consideration. PAGE 54.
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Business Briefly
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‘Intermedia
Monday Memo

BUSINESS e R A
FINE TUNING FOR FUTURE [0 Broad Street’s Geismar
sees telco as best equipped for cable distribution and

says only time will tell if deregulation really means re-
regulation. PAGE 70.

SRR EEREETEEE /O URNALISM i
RAVESFOR REAGAN [ Reviews give President good
marks for first TV address since inauguration day.

PAGE 75.

LESSEARNINGS FOR CBS I Netincome lags for 1980,
despite increase in revenues. Election year program
costs and economy’s downturn contribute to Broadcast
Group slump. PAGE 80.

DO RN TECHNOLOGY IR NI
PLAY IT AGAIN, UNCLE SAM O Thanks to FCC second
thoughts, proponents of various AM stereo systems file
more evidence to back claims of having best system.,

PAGE 84.

IR T M ED A A
NEW STRIPES [0 CBS/Broadcast Group realigned with

TV stations, radic and cable reporting to Leahy. It also
means promations for Derrough, Joyce, Mater, Geer,

Pilson and Miller. PAGE 86.

DSA WINNER MADSEN O NAB's highest award will go to
Bonneville president who has advanced new technology,
First Amendment rights and international services. PAGE 94.

-~ . Jeertay -]
THE ‘BROADCASTING’ YEARS [0 Election time brought
renewed demands for lifting of Mayflower ban on
editorializing. While that review was in progress, the FCC
ruled broadcasters could not censor political broadcasts.
In 1948, TV made its biggest splash with convention and
election coverage. And in radio, network talent raids

made headlines. PAGE 103.

TRt PROFILE e e S
LION INDANIELSDEN O Sixteen years ago, John

Saeman tried to sell programing to Bill Daniels: instead,
Daniels & Associates bought the salesman. It was a

turning point for Saeman, now D&A president and

dominant figure in NCTA and C-SPAN activity. PAGE 129,

Open Mike
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Stock Index
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Closed:Circuit’

Insider report: behind the scene, before the fact

L -]
Cutting more red tape
Next move in radio deregulation at FCC
may come in connection with rules
governing AM applications. Broadcast
Bureau Chief Richard Shiben is organizing
small group—economist, engineer and
lawyer —to work on what he calls ‘‘zero-
based evaluation’’ of rules applicants must
follow in seeking new stations or changes
in existing ones, or renewals and transfers
in AM band. (Studies in FM and TV may
follow.) With inflation and interest rates
soaring, Shiben says it shouldn’t take
government ‘‘two years to process an
application”’ He is talking about cutting
processing time to 30 days to six months.
One legislative change commission
plans again to recommend to Congress in
interest of deregulation has nothing to do
with processing standards, but
broadcasters should welcome it anyway. [t
calls for elimination of comparative
renewal hearing. Commission, in
testimony before Senate Commerce
Committee on radio deregulation, on Feb.
26, will say comparative renewal hearings
pose impossible task of comparing apples
and oranges.

L]
Messengers

White House is planning to set up another
unit to aid President in getting his message
across. Office of Communication would
have responsibility for long-range
planning as to what President should do to
communicate with public. It would fall
under responsibility of White House staff
director David Gergen, who headed unit
with same name but different functions in
Ford White House.

White House Office of Media Liaison,
created by Carter administration to serve
print and broadcast press outside
Washington and to coordinate public
relations operations of executive
departments, is about to get new boss and
probably new name. Director, to be named
next week, will be Louis (Lou) Gerig, now
press secretary to Senator Richard Lugar
(R-Ind.). Among staff members now on
job is Sue Mathis, former reporter for Cox
Broadcasting.

-]
Latin lobby

Spanish-American community is getting
its act together in effort to persuade
Reagan White House to name Hispanic to
FCC. National Association of Spanish
Broadcasters has called on its members to
write to President Reagan and to their
congressional representatives and urge
such appointment. NASB is also seeking
suggestions for names to recommend.
One name it is expected to pass along to

White House —if it hasn’t already —1is that
of Ernest Sanchez, general counsel of
National Public Radio, and Democrat. He
was one of several Hispanics Carter White
House last year had seriously considered
as possible replacement for James H.
Quello. That decision was never made,
and Quello is expected to be reappointed
by President Reagan.

However, vacancy to be created in April
when FCC Chairman Charles D. Ferris
steps down is regarded as likely one for
minority, and betting is that minority this
time will be Hispanic.

. ]

Day and night

Compton Advertising, New York, which
has been active for years in daytime TV
production with 12 1/2 hours of weekly
programing for Procter & Gamble, is
setting its sights on production of at least
12 hours of prime-time programs for P&G
in 1981. Reason for Compton’s accent on
nighttime production: TV networks’
encouragement of agencies to supply
attractive properties. In addition to already
broadcast two-hour Love Letter to Jack
Benny, carried recently on NBC-TV, and
four-hour Peter and Paul (based on lives
of apostles and scheduled for showing on
CBS-TV on April 12 and 14), Compton is
involved in production of two-hour
Patricia Neal Story for CBS-TV and has in
development two-hour variety special and
two-hour made-for-TV movie, all for
1981.

]

Striped pants?

Acting FCC Chairman Robert E. Lee’s
term as commissioner ends next June 30,
but he secretly hopes somehow to stave off
retirement long enough to head U.S.
delegation to western hemisphere radio
allocations conference in Rio de Janeiro
next fall. He has more experience than any
other FCC commissioner in international
conferences. Because his Republican seat
could accommodate Reagan appointee,
it’s not considered likely Lee’s FCC term
will be extended. He could, however, serve
in special ambassadorial status.

L ]

images

Question that arose for television
broadcasters with inauguration of
President Ronald Reagan was whether
they could promote showing of old Reagan
movies without running afoul of long-
standing White House policy against use
of likeness or name of President or first
lady in advertisements or promotion.
Answer, according to White House
counsel’s office, is that movie promotions
are OK if they use pictures of Reagan as
movie star. If picture accompanying ad
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were that of PresidentReagan, it would
violate policy.

L. ]
AM here and there

Delegation of FCC and State Department
officials are in Ottawa this week conferring
with Canadians on their concern over FCC
action last May in breaking down U.S.’s 25
clears and accepting applications for
assignments on them. Canadians had

eye on using clears following conclusion
later this year of Region 2 conference on
AM broadcasting, when they planned to
abrogate North American Regional
Broadcasting Agreement, which
guarantees international protection of
U.S’s 25 clears and Canada’s seven.
Canadians are interested in ‘‘studying
possibility,”” as one put it, of ‘““trading”’
clears—that is, U.S. would be given access
to what are now Canadian clears in return
for affording same right to Canada
regarding what are now U.S. clears.

Only comment from member of U.S.
delegation was, ‘“We’re not going there to
give anything away.’ U.S. side will try to
convince Canadians —who remain to be
convinced —that solution of their
problems lies in reducing AM channel
spacing from 10 khz to 9 khz, which would
open door to hundreds of new stations.
But Canadian government, like American,
faces broadcast establishment strongly
opposed to 9 khz.

R ——
Filling hole

John Eger, acting director of White House
Office of Telecommunications Policy in
Ford administration, more recently
Washington consultant and lawyer, is due
to join CBS/Broadcast Group shortly. He’ll
get strategic planning vice presidency left
vacant in last week’s reorganization (see
page 86), concentrating on planning and
international activities and reporting to
Neal H. Pilson, senior vice president,
planning and administration.

. ]

New career?

Dow Jones & Co., parent of Wall Street
Journal, which has developed strong
identity with broadcast business news, has
retained J. Leonard Reinsch,
broadcasting-cable pioneer, as consultant.
Reinsch, former president and chairman
of Cox Broadcasting Co., which he helped
found, is currently retained by American
Express and is member of Warner-Amex
Cable board. Knight-Ridder, another
Reinsch client, is experimenting with
computer retrieval systems (Viewdata) as
part of its overall communications
operations (newspapers and TV),
including cable acquisitions.



Business Briefly

RN TV ONLY N

Majic-Chef 1 Appliances. Begins March
19 and April 23 for 10 days in 38 markets.
Day, prime and late fringe times. Agency:
Keller Crescent Co., Evansville, Ind.
Target: total adults.

First Union National Bank [0 Begins in
mid-March for varying flights in five North
Carolina and South Carolina markets.
Fringe, news, prime and sports
programing. Agency: Burton-Campbell
Inc., Atlanta. Target: adults, 25-49; men,
35 and over.

International Spike (] Tomato spikes.
Begins March 2 for four weeks in eight
markets concentrating on Florida, Texas
and California. News times. Agency: J.
Walter Thompson Inc.,, Chicago. Target:
adults, 25-54.

Busch Entertainment Corp.0 Busch
Gardens. Begins April 6 for sevento 13
weeks in over 10 markets. Fringe, news,
prime access and sports times. Agency:
McDonald & Little, Atlanta. Target: adults,

18-49.

Quaker Oats C Cap’'n Crunch cereal.
Begins March 16 for six to eight weeks in
about 57 markets. Day, early fringe,
weekend and children’s programing.
Agency: AdCom Inc., Chicago. Target:
Total children.

Faultless Starch/Bon AmiD Garden
tool. Begins April 15 for 10 weeks in over
10 markets. Day, fringe, prime and prime
access times. Agency: Joseph Pedott

Advertising, San Francisco. Target: adults,

35 and over.

John Brush Co.[J Sentry safes. Begins
March 30 for eight weeks in about 15
markets. All day parts. Agency: Blair

Advertising, Rochester, N.Y. Target: adults,

35 and over.

Olympia Brewing Olympia beer.
Begins in mid-March for 14 weeks in
about 25 markets. Prime, sports and
fringe times. Agency: Chiat/Day Inc., Los
Angeles. Target: men, 18-34.

Woodhill Chemicald Duro depend.

 Bepdhcport

 Springfield, I: To Spot Time
Avery-Knodel. o

K e P‘Qrttahd,(}re,i To Eié:st:maﬁ,
Radio from Seleom Inc.

Krws.tv Dallas: To Spot Time Lid (no

previous repk
Woowmmwskziem) Chattanooga, To
~ bastman Radio from KatzRadio.

America’s Number One Producer of Nationally Sponsored Radio Programs

One of over 1500 Great Radio Stations
carrying Westwood One programs:
Programs like: The Dr. Demento
Show, Off The Record with Mary
Turner, Off The Record Specials,

Live From Gilley's, The Concert
of the Month, The Rock Years:
Portrait of an Era, The Great
American Radio- Show,
Daybook, Spaces and
Places, Ace and Friends;
Star Trak, Special Edi-
tion,. Shootin' the
Breeze, Tellin' It Like

It was.

WESTWOOD
ONE

9540 Washington Bivd.,
Culver City, CA 90230
(213)-204-5000
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Begins Apr. 11 for one week in under 10
markets. Agency: Wyse Advertising Inc.,
Cleveland. Target: aduits, 25-49.

RSN RADO ONLY IRy

Safeway Stores Inc.J Various
products. Begins March 1 for 26 weeks in
Houston. Agency: The W.W. Sherrill Co.,
Dallas. Target: women, 25-49,

Muffler King O Begins March 2 for 18
weeks in Columbus, Ohio; Lancaster, Pa.,
and Newark, N.J. Agency: Yaffe Berline,
Southfield, Mich. Target: men, 25-54.

Sunkist Lemons. Begins April 16 for
two weeks in about 14 markets. All
dayparts. Agency: Foote, Cone & Belding/
Honig, Los Angeles. Target: women,
25-49.

Dutch Valley Growers J Various
products. Begins this week for four weeks
in Los Angeles; San Diego,; Sacramento,
Calif.; Philadelphia; Milwaukee:
Minneapolis, and Palm Springs, Calif,,
Agency: Advertising Marketing, Chicago.
Target: adults, 35 and over.

General Motors Corp.J AC-Delco.
Begins in April-to-May for six weeks in
over 25 markets. Agency: Campbell-
Ewald Co., Warren, Mich. Target: men,
18-54.

Controi DataJ Learning centers.
Begins this week for four weeks in
Minneapolis. Agency: E.H. Brown,
Chicago. Target: women, 25-54; women,
18-49.

Gino’s J Fast food restaurants. Begins
March 2 for one to four weeks in New
York, Washington, Baltimore,
Philadelphia, Salisbury, Md., and central
Pennsylvania. Agency: Lewis & Gilman
Inc., Philadelphia. Target: adults, 18-49.












Mike comes to WKZ0.

Backed by $156 and 500 watts, WKZO Radio signed on the
air in September of 1931. And under John Fetzer’s
progressive leadership, the pioneer radio station helped
shape the fledgling broadcast industry.

This year, on its 50th anniversary, WKZO Radio in
Kalamazoo was honored for its accomplishments with the
prestigious Mike Award, presented by the Broadcast
Pioneers for “distinguished contributions to quality, integrity
and responsibility in programming and management.”
The staff of WKZO is proud to have been chosen to receive
the Mike for the leadership they believe is all part of the
Fetzer tradition of total community involvement.

Fetye
Q; .

WKZ0 WKZO-TV  KOLN-TV  KGIN-TV

Kalamazoo Kalamazoo Lincoln Grand Island

WJFM WKJF(FM) WWAM KMEG-TV
Grand Rapids Cadillac Cadillac Sioux City




Editorials

On with the main event

So far Comsat’s Satellite Television Corp. has found little support
for its request for interim authority to build a $700-million
subscription TV system while the U.S. decides what its ultimate
policy on direct-to-home broadcast satellite service will be. The
comments filed with the FCC (BROADCASTING, Feb. 9) were
unanimously opposed to STC’s plan, as they should be.

True, the opposition is led by conventional broadcasters who
see DBS as a threat to the terrestrial system now in place. In this
case, however, the broadcasters’ private interests and the public
interest squarely coincide. The physical availability of DBS pro-
vides an opportunity for innovation that ought not to be frus-
trated by the premature introduction of an STC service that pro-
mises little if anything more than is widely available by television
broadcasting and cable now.

The demonstration of high-resolution television that is de-
scribed elsewhere in this issue is a case in point. Although clearly
in its earliest experimental stage, the NHK system contains pro-
mise of quantum improvements in the physical quality of televi-
sion. Maybe CBS has something in suggesting that DBS could be
a conduit for the development of a vastly better system than the
~ one now in use.

High-resolution television, however, is but one possibility
among many that may be offered by DBS. All should be explored
before the FCC decides how to parcel out what are certain to be
limited facilities. The sooner the FCC turns STC down, the
sooner it can get on with the important DBS rulemaking.

Charlie’s angles

The transfer of FCC headquarters from the seat of government in
Washington to the Charles D. Ferris memorial building in
Virginia was approved last week by a 4-to-1 FCC vote. A sure ma-
jority having been arranged without him, Ferris was able to ab-
stain. He thus preserved the illusion of inactivity he had promised
in petitioning the White House to let him stick around long
enough to start collecting his lifetime pension of $21,000 a year
beginning in April, at the age of 48.

The abstention, however, in no way diminished Ferris’s claim
to a nameplate on that distant tower beyond the Potomac river.
Those who voted for the move last week were wholly unaware of
it when it was first committed in the fall of 1980. That, of course,
was before Jimmy Who returned to Plains and while his ap-
pointee was-still running the FCC as if it were a safe ward in
Boston.

Ferris didn’t bother to tell his colleagues that he was negotiat-
ing to relocate the agency with only the help of immediate staff
and consultants that were paid, respectively, $83,000 and
$123,000 (BROADCASTING, Oct. 13, 1980). Nor did he confide
that the key employe of one consulting firm was the wife of a key
employe of the other and that the engagement of the wife’s firm
followed a suggestion by an FCC employe who was formerly
employed by the husband’s enterprise and was at one time a te-
nant in a dwelling owned by the couple. The wife will get a real-
tor’s commission from the Rosslyn tower if the FCC moves in.

Commissioner Abbott Washburn dissented last week to the
affirmation of the move, with the assertion that alternatives had
been given inadequate consideration. The ‘‘committee’’ that Fer-
ris appointed to re-evaluate options ran an ad in the Washington
Post soliciting offers of space. The two responses were rejected by
the majority last week without personal contact or attempts at

negotiation, and that ended the great FCC real estate search. Fer-
ris couldn’t have run things better in person.

As noted in a story in this issue, last week’s action is subject to
congressional review. The hundreds of organizations that Wash-
burn correctly said would be grossly discommoded by a displace-
ment of the FCC to Rosslyn will hope for a meaningful review.

Interesting idea but ...

Roone Arledge, president of ABC News and Sports, has revived
the suggestion that television network documentaries and news
specials be excluded from the networks’ program rating averages.
If it is a trial baloon, it has leaks that ought to be examined before
passengers are allowed to board.

True, as Arledge and those on his side argue, networks would
probably offer more documentaries and news specials if the con-
sistently low ratings of such programs didn’t count. The increase
in information programing in prime time would no doubt be
welcomed by viewers who want information and by broadcast
journalists and others who feel that viewers ought to be given
more information than networks supply now.

But where would the news specials and documentaries be
scheduled? The reality of network competition suggests they
would be put where they are put now—against the powerhouse
entertainment of the opposition. Not many news entries replace
entertainment shows that win their time periods. The custom is
to pre-empt where the least harm to averages will be done.

The practice would only be accentuated if the ratings of news
and documentaries didn’t count. Networks could raise their
averages by pre-empting weak entertainment more frequently.

At first glance, that prospect suggests a significant increase in
programing that is now thought to be desirable. In practice, the
guess is here, a debasement of journalistic quality would result.
News departments would be assigned to fill time for the negative
purpose of not getting counted in the week’s rating average. Who
would care how the time was filled?

Nor would the effect stop there. The daily, weekly or even
season average is meaningless enough as it is. It performs no
function in the placement of advertising. It has become a promo-
tion device that has more influence in Wall Street than in the ad-
vertising marketplace. Call it what it is: a propaganda tool for
whatever network happens to have the highest average.

Raising the average by artificial means would only make it
more artificial.

: : i M/W
Drawn for BROADCASTING by Jack Schmidt
“Another slow night?”
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Bob Rathbun, with wtar(am) Norfolk, Va.,
named sports director.

William Yeager, acting news director, KYw-Tv
Philadelphia, named assistant news director.

Dennis Wright, attorney and executive direc-
tor of Jamaica Area Planning Action Council,
Boston, joins WNAC.-TV there as community
affairs director.

Technology

Philip Schneider, VP-satellite systems and
services, Western Union, Upper Saddle River,
N.J., named VP-international services and
government operations.

Jesse Blount Jr.,, VP-marketing, ADDA
Corp., Campbell, Calif., manufacturer of digital
television signal processing products for broad-
cast industry, named VP-general manager.
William Borman, national sales manager,
ADDA, succeeds Blount.

David D. Tompkins, owner of design firm in
Bouider, Colo., named VP for industrial design
of RCA television’s VCR and videodisk pro-
ducts, Indianapolis. Aifred Teger, director of
advanced systems research laboratory, RCA,
Princeton, N.J., named staff VP for systems
research.

Steve Hunt, manager of operations analysis,
consumer products and services sector, General
Electric, Fairfield, Conn., joins VHD, Los
Angeles, as VP-finance and planning for VHD
Programs and VHD Disk Manufacturing Co.

George Erhardt, director of data processing
and systems, Herman H. Smith division of
North American Philips, New York, joins Mag-
navox CATV Systems, Manlius, N.Y., as man-
ager of project engineering. Robert Long,
from Alcan Aluminum, Oswego, N.Y., joins
Magnavox CATV as director of information ser-
vices, responsible for information processing
and computer programing. Matthew Hart, dis-
trict sales manager, Northeast region, for Jer-
rold Electronics, based in Harwich, Mass., joins
Magnavox CATV in same capacity, located in
Harwich.

lan Robertson, engineer, KING-AM-FM Seattle,
joins Audio & Design Recording, British-based
manufacturer of signal processing equipment,
as head of its U.S. Broadcast Division, head-
quartered in Seattle.

Diane Hinte, sales manager, Tanner
Electronics Systems Technology, Van Nuys,
Calif., joins Standard Communications Corp,
Los Angeles, as sales manager for its MDS pro-
ducts,

Edwin Karl, director of technical operations,
KMOX-AM-FM St. Louis, named engineer-in-
charge of co-owned KMOX-TV there.

Jeffrey Groves, assistant engineer, KRNA(FM)
Towa City, JIowa, named chief engineer.

L]
Promotion and PR

Paula Mermelstein, VP, on-air promotion,
NBC-TV, named VP of on-air promotion and
print copy.

Ellen Cooper Braver, from Home Box Office,
New York, joins Showtime there as manager of
affiliate publicity.

Brian Blum, film editor, wBBM-Tv Chicago,
named on-air promotion producer.

Sally Wasserman, public relations and infor-

mation manager, wDIV(TV) Detroit, joins co-
owned wiXT(TV) Jacksonville, Fla., as director
of public relations and community projects.

Bob Wolfe, from wcti-tv New Bern, N.C.,
joins WPTF-Tv Durham, N.C., as promotion
manager.

Robert Regler, art director, KOLN-TV Lincoln,
Neb., joins kGBT-TV Harlingen, Tex., in same
capacity.

John Noble, program director, KRKN-FM
Anchorage, named director of public relations
for Cook Inlet Broadcasting, parent of KRKN-FM
and Fantasy Productions.

Ralph Ward, from EightCap Inc., Montcalm
county, Mich., community program, joins J.I.
Scott, Grand Rapids, Mich., as public relations
coordinator.

Cathleen Nuzum, director of public informa-
tion, American Cancer Society, Washington,
joins Hill & Knowlton, Chicago, as account ex-
ecutive,

Alise Kreditor, account supervisor, Richard
Weiner, New York, joins Waring & LaRosa
there as director of public relations.

Allied Fields

John E. Patton, president of RAM Research
Corp., San Diego, appointed VP and general
manager of Bonneville Broadcast Consuitants,
Tenafly, N.J.

David Markey, VP-congressional liaison, Na-
tional Association of Broadcasters, Washington,
joins staff of freshman Senator Frank H.
Murkowski (R-Alaska), March 1, as staff
director.

Named senior VP’s, William B. Tanner,
Memphis: William Laffey, media negotiations;
Herb Werman, media services; Bill Cecil,
media sales, and Betty Lucas, administration.
All were formerly VP’s. Named VP’s: Ron
Mourning and Bob Stack, media negotia-
tions, Gordon Buckingham, concepts;
William B. Tanner Jr. and Terry Tanner,
assistants to president. All were formerly assis-
tant VP’s. Named assistant VP’s: Donna West,
television media; David Tyler, |D division, and
Jerry Frisch, commercial production division.

Brian Madden, associate with communications
law firm of Cohn & Marks, Washington, named
partner of firm. James Johnson, former con-
gressional representative from Colorado, joins
Cohn & Marks as counsel, and J. Brian De
Boice, law clerk, U.S. Court of Appeals Se-
venth Circuit, joins Cohn & Marks as associate.

Virginia Carson, Lawrence Movshin and
James Blaszak, associates with Washington
communications law firm of McKenna, Wilkin-
son & Kittner, named partners of firm. Ran-
dolph May, former associate general counsel
for FCC, Washington, joins McKenna, Wilkin-
son & Kittner, as partner. Jill Abeshouse
Stern, associate with Washington law firm of
Melrod, Redman & Gartlan, joins McKenna in
same capacity.

William Weisz, vice chairman and chief
operating officer, Motorola Inc., Schaumberg,
L., will receive 1981 Medal of Honor from
Electronic Industries Association for outstand-
ing contribution to advancement of electronics
industry and high personal achievement in in-
dustry management. Award will be presented at
association’s annual government-industry din-
ner, Shoreham hotel, Washington.
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Dick McMahon, iocal sales manager at
KOST(aM) Denver and creator of Media
Calculators, named sales manager, Western

Division, Telmar Media Systems, Denver com-
puter research firm for advertising and media.

New officers, Louisiana Association of Broad-
casters’ board of directors: Jim Trahan,
KvOL(aM) Lafayette, president; Jack Long,
wVUE(TY) New Orleans, president-elect, Jerry
Smithwick, KkpLc-Tv Lake Charles, TV-VP; Art
Suberbielle, kaNE(AM) New Iberia, radio VP,
and Dan Hollingsworth, KRUS(AM)-KXKZ(FM)
Ruston, treasurer.

New officers, South Florida Radio Broadcasters
Association: William L. Viands, wioD(AM)-
wala(FM), president; Robert Allen, WMix(FM),
VP, and Ronald Beckey, wQAaM(aM), secretary-
treasurer.

EERE——

Deaths

Sam J. Slate, 71, former VP of CBS and
general manager of wcBs(aM) New York, died
of cancer Feb. 7 at his home in Sherman, Conn.
He joined CBS as writer in news department in
1933: left to serve in U.S. Maritime Service in
World War I, was program director of BBC's
New York office from 1945 to 1950 when he
returned to CBS as VP and general manager of
wcBs(aM). He left CBS in 1964 and served in
various capacities with RKO General Broadcast-
ing He is survived by his wife, Ella, and
daughter, Sallie.

Clarence E. Eldridge, 92, former VP of
marketing for General Foods Corp. and former
executive VP, marketing, Campbell Soup Co.,
died Feb. 7 at his home in Seminole, Fla. Eld-
ridge had served as consultant to Association of
National Advertisers, for which he wrote a
series of 16 essays on Management of the
Marketing Function, and received organiza-
tion’s Paul B. West Gold Medal Award for his
contribution to advertising in late 1960’s. He
had been with Young & Rubicam before joining
General Foods in 1937 and Campbell Soup in
1953. He is survived by his wife, Bertha, and
three sons, William T., Clarence E. Jr. and Mor-
ton T

Theodore Ferro, 76, co-author of TV series,
Peyton Place and The Guiding Light died of
cancer Feb. 1 at his home in Thousand Oaks,
Calif. Ferro and his wife, Mathilde, wrote series
together, along with radio program, Lorenzo
Jones, and scripts for such well-known series as
Leave It to Beaver, Dr Kildare and Wagon
Train. Ferros were among founders of Radio
Writers Guild, forerunner of today’s Writers
Guild of America.

Bill Haley, 55, singer and band leader whose
classic, ““Rock Around the Clock™ was one of
the first national rock ‘n’ roll hits, died Feb. 9 of
natural causes at his home in Harlingen, Tex.
Haley, whose work influenced many later bands
such as The Beatles and singers including Elvis
Presley and Little Richard, formed his band,
Bili Haley and the Comets, in early 1950’s.
““‘Rock Around the Clock’’ shot to top of charts
after being featured in 1955 movie, ‘‘Black-
board Jungle,” and since then has sold 22.5
million records. Haley’s version of blues tune,
“‘Shake Rattle and Roll” was another of his
50°s hits.

Dan Casabian, 50, former account executive,
KNAC(FM) Long Beach, Calif., died of cancer
Jan. 24 there. Casabian also worked for
KKGO(FM) Los Angeles, and KFox(Fm) Long
Beach, Calif.












For Sale Stations Conjinued

P.0. BOX 850
AlBANY, GA. 31702
PHONE (912) 883-4917

Lee Wilkins ano associares

MEDIA BROKERS

3500 S. PHILLIPS
SIOUX FALLS, SD 57105
PHONE (605} 338-1180

BROADCASTING’S
CLASSIFIED RATES

Payable in advance. Check or money order only.

When piacing an ad, indicate the EXACT category
desired: Television, Radio, Cable or Allied Fields;
Help Wanted or Situations Wanted; Management,
Sales, etc. If this information is omitted, we will
determine the appropriate category according to
the copy No make goods will be run if all informa-

NC Daytime AM 186K Small

SC Daytime AM 400K Small

X AM & FM 750K Small (Billing charge to stations and firms: $2.00.)
NC Daytime AM 405K Medium

OH Daytime AM 525K Suburban

NY FM 700K Small

OH FM 450K  Medium

AR ™ 350K Suburban

KY Daytime AM 120K  Small

WV Daytime AM 168K Small on i

OK AM & FM 975K Small tion is not included.
CO Daytime AM 300K Small

MS Daytime AM 295K Medium

SC AM—Down payment $25,000
TN AM—Down payment $30,000

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE Wil OVER 20 YEARS £ XPERIENCE

RICHARD A

em,INC

435 NORTH MICHIGAN AVE - CHICAGO 60611

312/467-0040

BROADCASTING BROKER

The publisher is not responsible for errors in print-
ing due to illegible copy. All copy must be clearly
typed or printed.

Deadline is Monday for the following Monday's
issue. Orders and/or cancellations must be sub-
mitted in writing. {(No teiephone orders and/or can-
cellations will be accepted).

Replies to ads with Blind Box numbers should be
addressed to (box number) c/o BROADCASTING,
1735 DeSales St, N.W., Washington, DC 20036

Advertisers using B/ind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films or VTR's to be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR's are not forwarda-
ble, and are returned to the sender

Rates: Classified listings (non-display) Help
Wanted: 70¢ per word. $10.00 weekly minimum.
Situations Wanted: (personal ads) 40¢ per word.
$5.00 weekly minimum. All other classtfications:
80¢ per word. $10.00 weekly minimum. Blind Box
numbers: $2.00 per issue.

Rates: Classified display: Situations Wanted:
(personal ads) $30.00 per inch. “All other
classifications: $60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space.

Publisher reserves the right to alter Classified
copy to conform with the provisions of Title VI of
the Civil Rights Act of 1964, as amended.

Word count: Include name and address. Name of
city (Des Moines) or state (New York) counts as
two words. Zip code or phone number including
area code counts as one word. Count each ab-
breviation, initial, single figure or group of figures
or letters as a word. Symbols such as 35mm, COD,
PD, etc. count as one word. Hyphenated words
count as two words. Publisher reserves the right to
abbreviate or alter copy.

1029 PACIFIC STREET
SAN LUIS OBISPO, CALIFORNIA 93401

805-541-1900 * RESIDENCE 805-544-4502

CBS NEWS & COLUMBIA SPECIAL PRODUCTS
present a novel and exciting recording first, a rare and
invaluable professional production tool...

THE CBS LIBRARY OF
CONTEMPORARY QUOTATIONS

[10-RECORD SET with printed transcript

Theodore Roosevelt
Dran Rusk
Bertrand Russell

Glor Steine:

Henry Wallaoe

Lowell Weicker
ik

s
faseph MiCanin

Andres Young

417 quotes by 193 world-famous politicians, scientists,
athletes, soldiers, inventors, lawyers, activists, musicians,
economists, religious leaders, opinion makers, explorers
and others...in their own words! Alphabetized, indexed
and cross-referenced!

There has never been a record set
like this in the entire history of
recorded sound...Never!

Charks “Casey” Stengel

Here's what you get:

e Ten twelve-inch LP discs, centaining 417 guotations by 183
famous personages—in alphabetical order, and identified as
to date and location.

o A complete and accurate verbatim transcript of all the quota-
tions contained on the records (109 pages) in a sturdy
three-ring loose-leaf binder.

e A complete index, by speaker and subject matter, listed
alphabetically.

¢ Deluxe packaging: the ten vinyl LP’s are protected in poly-
lined sleeves through which the labels can be read, then
collated in proper sequence into a sturdy double slipcase.

¢ Produced by CBS NEWS—by professionals for professionals
—utilizing the very highest standards of engineering.

Now, Columbia Special Products offers every producer who

works in news, actualities, radio or television production

documentaries or education ... THE CBS LIBRARY OF CON-

TEMPORARY QUOTATIONS . . . for the extraordinarily low price

of $350. No extras, no surcharges, no license fees, no

royalties, no handiing, no shipping charges. $350 complete.

Marcas Reg Printed n US A

Telephone __

A Service of |en
CBS Records {_"\JI

Columbia Special Products, **CQ’" ¢ P.O. Box 5300, Terre Haute, IN 47805
Please ship The CBS Library ot Contemporary Quotations @ $350.00 to:
Name
Address
City __. .
Call letters or firm name __ _

Authorized Signature . I,
s Check enclosed. [0 Please bill me.
Make checks payable 1o “CSP. Price includes postage and handling. You pay no extras.
Please allow 4-6 weeks tor delivery.

*Please Note: The purchaser of this collection needs no further permission fromCBS for lawful use of this material in other

media. However, any such use of this material is the sole responsibilits of the user

This record set is pratected by copyright and may ot be duplicated for purposes of resale or other non-authorized distribution




[ THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948
Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

Asking $1 mili

real estate.

Bob Kimel’s office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants

For Sale Stations Continued

WALKER MEDIA & MANAGEMENT INC.

Southeastern "A” FM, Medium Market,

Liberal Terms

$700,000
700,000

Mid-Atlantic AM-FM, Small Market, Very Long-term

payout

Eastern AM, 7 x Cash Flow, terms

650,000
1,300,000

Southern AM-FM, Clean Operation,

Choice Location

Southeast Daytimer, negotiable terms

Midwestern AM-FM, 30% down

Contact:

800,000
225,000
2,000,000

William L. Walker, 202/223-1553
Suite 417, 1730 Rhode Island Avenue, N.W.
Washington, D.C. 20036

CHAPMAN ASSOCIATES®

©

media brokerage service

STATION

W Small Fulltime $375K  Terms
SE  Small AM/FM $795K  Terms
W Medium FM S600K  $200K
S Metro AM/FM §775K  S125K
W Metro Fulltime  $S2500K $1000K
SW Metro AM/FM S$1500K Terms

CONTACT

Dan Rouse (214) 387-2303
Bili Cate (904) 893-6471
Ray Stanfield (213) 363-5764
Bill Cate (904) 893-6471
Corky Cartwright  (303) 741-1020
Bill Chapman (404) 458-9226

To receive offerings of stations within the areas of your interest,

write Chapman Co., 1835 Savoy

Dr, N.E.. Atianta, GA 30341

Resort area. Fulltime AM-FM with long history of profitable operation.
ion. 29% down.

Collegetown market. Only station in attractive, fast-growth mid-Atlantic
community. Good track record. $900,000 asking price includes valuable

Coastal Florida metro area. Growing AM operation shows current
profits. Cash required for substantial portion of $850,000 price.

These are just three of many fine properties we have available for the
consideration of qualified buyers. For details on these and others,
contact Keith Horton or Keith Horton, Jr., at our Elmira office or any of
our associates.

901/767-7980

MILTON Q. FORD 3 ASSOCIATES
MEDIA BROKERS—APPRAISERS
“Specializing In Sunbelt Broadcast Properties”
5050 Poplar Ave « Suite 816 * Memphis,TN. 38157

700 New Hampshire Ave., N.W. « Watergate South
Suite 1063 « Washington, D.C. 20037

RDHANN
COMPANY

BROKERAGE ¢ APPRAISAL « MANAGEMENT

\

Las Vegas, NV 89107 6257 Garwood St., 702870+ 7106
Denver, CO 80237 8340 E. Princeton Ave., 3037717675
Oallas, TX 75225 5944 Luther Ln., Suite 505, 2146961022

H.B. La Rue, Media Broker

RADIO . TV . CATY . APPRAISALS

West Coast:
44 Montgomery Street, 5th Floor, San Fran-

cisco, California 94104 415/434-1750
East Coast:

500 East 77th Street, Suite 1909, New York,
NY 10021 212/288-0737

( pan Hayslett

& associates. ine
RADIO, TV, and CATV

(214) 691-2078
11311 N. Central Expressway  Dallas, Texas

FOR SALE BY OWNER

Underdeveloped full time AM, Growing,
Southeastern Capital City. $500,000.
Terms to qualified principals only.

Box B-108.

MID-ATLANTIC

Established daytimer in growing resort
area. Excellent tax advantages and
terms for good buyer. Please provide fi-
nancial qualifications. All replies confi-
dential. Box B-109.

Powerful 3 kw FM station in South-
east Oklahoma. Gets into 22 coun-
ties. Nearest station 28 miles away.
$300,000 cash. Only principals call
405—-622-3090.

EDEN 919-623-3000
B““ADCAST P.Q. BOX 647
SERVICES  wems seasns

628 WASHINGTON ST.. EDEN N.C. 27288
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Consultants

Wanted To Buy Stations

An ounce of prevention—have you
checked your EEOP, Public File, and
PA Committments lately?

JA. RYMAN :ooc o

=
RADIO PROGRAMMING & MANAGEMENT CONSULTANTS
5944 Luther Lane e Suite 505 ¢ Dallas, TX 75225

WANT TO BUY CP’s

Will buy 100% of your CP for
cash. Box P-65.

For Sale Stations
Continued

LOW POWER TV

Edward M. Johnson & Associates will prepare
complete application. Delivery within two
weeks. Call 615/521-6464 or write Suite 702,
Hamilton Building, 351 Gay Street, Knoxville,
TN 37902.

Wanted To Buy Equipment

CENTRAL TEXAS

Small Market powerhouse daytimer AM.
New equipment, 80" gross plus $90,-
000.00. $200,000.00 cash or $60,000.00
and debt assumption. G.W. McClarin,
Box 592, Hamilton, Texas 76531.

Employment Service

WANT TO BUY USED
EQUIPMENT

to fully equip class C FM stereo station.
Need everything inciuding 100,000
watts of transmitter power, 1,000 foot
antenna, marti remote etc. Call Bill or
John 612—222-5555.

r

100,000 watts within 200 miles oﬁ

Memphis. Large town. $780,000.

e FM. N.W. Missouri billing about $100,-
000. Good real estate. $195,000.

e AM/FM covering 300,000 or more
near eastern coal mining area. Sales
over $1,000,000. Good cash flow.
$3,000,000 cash.

® Ethnic daytimer in Cleveland metro

B BROADCASTER'S

L

ACTION LINE

The Broadcasting Job you want
anywhere in the US.A.
1 Year Placement Service 840 [+]+]
Call 812-889-290
R3, Box 84, Lexington, |ndiann 47138

CR

EATIVE BROADCAST SERVICES AGENCY
“Media Placement Professionals’
Confidentially Requests Your Resume

Wanted used tower to support
FM antenna. Must be at least
1,200".
816-531-3400.

Contact Ben Weiss

Radio Surveys

s Executives ¢ Technical

« Management Talent

100 CALLS $395.00

(213) 467-8151

100% FREE
TO APPLICANTS

-]
6290 Sunset & Vine, 9th Floor. Hollywood, CA 90028 J

For Sale Equipment

500 CALLS $995.00

TERMS
TERMS

S-A-M-S

PO. Box 2585, Augusta, Ga. 30903 (404) 733-
0642 Dick Warner, President

MICROWAVE SYSTEM
FOR SALE

Complete Microwave System servicing

West Texas, with cash flow of
$125,000 yearly. Brokers protected.
Write Box B-100
1735 DeSales St NW. Washington, 0.C. 20036

Radio Programing

Help Wanted instruction

LUM and ABNER

5-15 MINUTE
PROGRAMS WEEKLY
Program Distributors
410 South Mamn
Jonesboro. Arkansas 72401
Prhone 501 -—872-5884

POSITION
ANNOUNCEMENT

The School of Communication at Gallaudet
College announces a faculty position €]
months) in visual communication. This posi-
tion will be in a new department, Visual Media,
currently being developed to include both
undergraduate and graduate training in televi-
sion, film, photography and graphics.
Qualifications for the position should be the
minimum of a MA. or MFA. degree (Ph.D
preferred) and three years experience in cne
or more of a combination of the visual arts. For
more information, please write to:

Dr. David Tweedie

Dean, School of Communication
Gallaudet College

Kendall Green, NE

Washington, DC 20002

PAUL FREES

“The No. 1 Voice
in Radio”

Charles H. Stern Agency, Inc.

9220 Sunset Boulevard, Los Angeles.
California 90069. Telephone: 273-6830

For Sale Stations

MID-WEST PROFIT MAKER

Profitable daytimer, includes real estate, billing
has doubled in 2 years and still climbing. Cash
sale as present owners negotiating on larger
market property. $590,000, principals only
with financial qualifications in first correspon-
dence. Box B-106.

area. $490,000.

e Daytimer. N.E. Texas city. $600,000.
Terms.

e Class C in large Oklahoma town.
$3,400,000.

e AM/FM in Mississippi city within 100°
miles of Memphis. $360,000. Terms.

e Daytimer and weekly newspaper in
greater Charlotte. N.C. area. $580,-
000. Terms.

e E. Ky 1000 watt daytimer. $280,000.

e FM in Texas. $250,000. Terms.

e Spanish speaking S.C. California.
$520,000.

e VHF-TV in Wyoming. $740,000.
Terms.

e South Carolina. SE daytimer. $220,-
000. C.P. for fulltime.

e Sales oriented working partner to buy
minority on terms in big town. FM in
NW AL. $50,000.

e 1000 watt daytimer. SE KY. $300,000.

e 1000 fulltimer. Tenn. Chattanooga
area. $250,000.

e 5000 watt daytimer. E. Tenn. $340,-
000. $40,000 down.

e Fulltimer. West Virginia. $275,000.

e Daytimer. Middle Tenn. Medium size
town. $290,000.

e Daytimer. Fort Worth powerhouse.
$1,000,000.

® AM/FM Eastern Kentucky. $360,000.

® Daytimer, N.C. Missouri. $380,000.

e Fulltimer near Charlotte, NC. $600,-
000. Terms.

¢ Daytimer. Good dial position. Central
Florida. $280,000.

e NW Florida. C.P.—$100,000 at cost.

e Atlanta area. 5,000 watts. $470,000.

e 3,000 watt FM. Southern Arkansas.
$380,000.

e AM/FM in NE Okiahoma. $1,100,000.

e 250 watt daytimer. NE La. $250,000.

e Cable TV Southern Alaska. Small.
$110,000. Terms.

e AM/FM. N.E. Louisiana.
down.

e 500 watt daytimer. Single market sta-
tion. CA resort area. $430,000.

e Fulitimer. Major market Idaho. $660,-
000 terms.

e Daytimer. NC. About 50 miles from
coast. $240,000. Terms.

e AM/FM in No. Mich. $190,000.

e VA. Coastal. Attractive. $800,000.

o Powerful daytimer in Northern Michi-
gan. $430,000. Terms.

® Fulltimer. Dominant. Metro. TX.
$1,200,000.

Drop by our hospitality suite No. 811 at

the NABOB, ClearWater Beach Hilton inn

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615—756-7635 24 HOURS

\. S

$25,000

Broadcasting Feb 16 1981
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Help Wanted Sales

“GROWTH OPPORTUNITY"
WTAJ-TV IS SEEKING CANDIDATES
FOR GENERAL SALES MANAGER.
APPLICANTS SHOULD BE SKILLED
IN LOCAL/REGIONAL SALES AND
DESIRE UPWARD MOBILITY.
WTAJ-TV 1S AN E.O.E. COMPANY.
RESUMES TO: GENERAL MANAGER
WTAJ-TV,P.0.BOX 1927, ALTOONA,
PENNSYLVANIA 16601.

Help Wanted Programing,
Production, Others

Situations Wanted Management

GENERAL SALES MANAGER

Medium Market. Don't apply unless you are
fully experienced in all areas. Complete super-
vision of all local, national and regional sales.
Compensation commensurate with ex-
perience and background. Equal opportunity
employer. Send resume to Box B-104.

PRODUCER/DIRECTOR

for established daily, five, musical
variety talk show. Production experience
and creativity are essential. Position
also demands strong leadership.
Resume to R.C. Thrall, WLWT, 140 W. Sth
St, Cincinnati, Ohio 45202.

Equal Opportunity Employer M/F/H

GENERAL SALES MANAGER
Television Station in Sun Belt Area. Excellent
Benefits & Pay for an Aggressive, Experienced
Person w/3-5 Years of Sales Management. Ex-
cellent Opportunity for Growth. Send Resume
to: Terri Brown, KLTV Television Station, PO.
Box 957, Tyler, TX 75710.
EQE/Affirmative Action Employer

TELEVISION SALES
POSITION

Great future for experienced TV ac-
count executive in LA, So. Cal's No.
1 city. Must have strong Agency/
Retail background. Send resume to
Box B-1686, strictly confidential. We
will contact alt qualified salesper-
sons for interviews. An equal oppor-
tunity employer.

PRODUCER/DIRECTOR
CREATIVE UNIT

Writing, producing, and hands-on ENG
shooting of spots, plus directing edits
and mixes of final products. Some docu-
mentary and syndicated program shoot-
ing. Three years commercial experience
and working knowledge of ENG equip-
ment and editing preferred. Still photo-
graphy experience desired. Send
resume to: John Stoddard, Office Per-
sonnel Manager, PO. Box 741, Dayton,
Ohio 45401.

An equal opportunity employer M/F/H

GENERAL MANAGER

former G.S.M., SM. & street fighter with addi-
tional background in radio & print. | can make
your station a winner the first year by motivat-
ing your staff or can bring one with me. Look-
ing for big towns & big bucks. Interested?
Write today Box B-102.

ALLIED FIELDS

Public Notice

Situations Wanted News

GENERAL SALES MANAGER

Due to the serious illness of our
longtime General Sales Manager, we are
seeking applications for the position
from qualified professionals. Applicants
must have broad knowledge of National,
Regional and Local Sales and be able to
direct and inspire a professional sales
staff. If you are qualified for this execu-
tive position, please send a complete
resume and references to:

Ed Lasko

KCRG-TV

Box 816

Cedar Rapids, lowa 52406

An equal opportunity employer

TV Sports Producer with major market experience
seeks TV sports anchar/reporter position. ['ve pro-
duced material on the Boston Celtics, New England
Patriots, Boston Marathon, and more. Currently doing
on-air radio work at two Metro-Boston stations. Does
your smatll or medium market sports segment need a
new lock? I'm your man! Will respond to all ‘tpx'ries
and relocate. (617) 584-0635Y2

LEGAL NOTICE
TOWN OF LANCASTER

The Town of Lancaster, in Erie County, New
York, invites applications for a cable tetevision
franchise. Applications shall be prepared rtd
submitted in accordance with a “Request for
Proposals” available from the undersigned.
Applications will be accepted until 5:00 p.m.,
local time, May 4, 1981 and all applications
received will be available for public inspection
during normal business hours at the Town
Clerk’s Office in the Lancaster Town Hall, 21
Central Avenue, Lancaster, New York 140886,

Sports Producer/Writer

TV/Radio Sports Producer with background in NFL
Football, ML Baseball, NBA Basketball and NHL
Hockey, just returned from Superbow! assignment,
looking to line up future projects. Currently producing
basketball but also have wide background in all other
types of programming. Box B-129.

Situations Wanted Technical

Help Wanted Technical

TELEVISION
TECHNICIAN

Major market station seeking TV techni-
cian. Must have FCC 1st class license
and technical school background.
Direct all inquiries to:
Nancy Fields
Personnel Mgr.
WMAR-TV
6400 York Rd.
Baltimore, MD. 21212
E.QO.E M/F

Lawyer/Broadcaster/Engineer

Triplehitter seeks work as Executive
Assistant to CEO or owner of small or
medium size broadcast group who
needs trustworthy and competent extra
right hand.

Honors graduate of prestigious iaw
school with concentration in broadcast-
ing/cable law. 5 years engineering ex-
perience including experience as chief
engineer of medium market broadcast
facility. Experienced in construction of
new radio & TV facilities & reconstruc-
tion of old studios. Audio processing
specialist.

if you are a CEO or owner who is sub-
merged in day to day detail, who needs
competent legal & engineering relief,
and who desires to cut down bills at
Washington consulting firms, we may
have a lot to talk about.

Box B-165

PUBLIC NOTICE
APPLICATIONS FOR CABLE
TELEVISION LICENSE

The Town of Merrimac will accept applications for a
cable television license pursuant to the regulations
established by the Massachusetts Community Anten-
na Television Commission. Applications may be filed
at the address below until 4:00 p.m. on Aprit 17, 1981.
Applications must be filed on the Massachusetts
CATV. Commission Form 100 and must be ac-
companied by a $100 non-refundable filing fee, paya-
ble to the Town of Merrimac. A copy of the applica-
tions shall also be filed with the Massachusetts
C ATV. Commission

All applications received will be available for public in-
spection in the Town Clerk’s office during regular busi-
ness hours and for reproduction at a reasonable fee.

This is the only period during which applications may
be filed.

BOARD OF SELECTMEN
4 School Street
Merrimac, MA 01860

Miscellaneous

STUDY OF MARKETS WITH
OPEN FM CHANNEL ASSIGNMENT
A computerized report revised and published
monthly listing the open (available and
unapplied for) channel assignments in the
country in the following format:
City; Channel (number & class); County;
State; Coordinates; City Population (1970
census); County Population (current
estimates); County Households (currently);
Spendable income per Household in County;
County Retait Sales; Existing Radio in County
(number of AM & FM); Poputlation Growth
Rate of County since 1970; other notes; any
known Special Spacing Requirements; Ap-
proximate Location in State, etc.
Price: $100 Subsequent issues: $50
WILLIAMP. TURNEY
Consuiting Services
P. 0. Box 185
Winfield, Kansas 67156
(316) 221-9660
MORE THAN 200 LISTINGS!
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Help Wanted Management

PROMOTIONS MANAGER

50,000 watt San Francisco Bay area radio station looking for a
Promotions Manager. Male or Femaie with the ability to create,
promote and advertise as well as market the station. Please send
resume to: Bill Weaver, KLOK Radio, Box 21248, San Jose, Ca,

95151,

AN EQUAL OPPORTUNITY EMPLOYER

Help Wanted News

NEWS PHOTOGRAPHERS
Top 20 market searching for News
Photographers. Minimum of 2 yrs.
television news photography exp.
preferred. Must be familiar with
ENG gear. We have all the latest
state-of-the-art equipmeht, includ-
ing several microwave vans and live
helicopter. Please send resume to
Box B-94. EEOE, m/f,

Help Wanted News

Newswriters/Editors

RKO Radio Network has several openings for Newswriters/Edi-
tors. Applicants must have a strong news background, be able to
work with tape eguipment, write in a conversational style and
have excellent news judgment. Candidates should send resume,
writing samples and a tape of recent interviews, (if available). to:

Mr. Harvey Nagler

RKO RADIO NETWORK

1440 Broadway, New York, N.Y. 10018

No telephone calls, please.
Materials will not be returned.

An Equal Opportunity Employer, M/F/H/Vets

WEEKEND ANCHORPERSON/

REPORTER
WJLA-TV in Washington, D.C. is seeking applications
for weekend anchorperson and general assignment
reporter. Prior TV experience as anchor and reporter 's
required. Dot't call. Send tape and resume to: Dow
Smith, News Director, 4461 Conn. Ave, N.W, D.C.
20008. EEC.

Help Wanted Sales

Situations Wanted Néws

GREAT SALES
OPPORTUNITIES

TM Productions needs highly motivated sales
representative for the West. Extensive travel
and sales performance will earn you top dol-
lars in '81. Resume and track record to Buddy
Scott—1349 Regal Row, Dallas, Texas 75247

SPORTS DIRECTOR/
PLAY-BY-PLAY/TALK

Major market, knowledgable, opinio-
nated, top references. Available soon
through format change. Box B-167.

ONLY TOP PROFESSIONALS
WANTED

Consumer Reporter

Action Reporter

Economics Reporter

Weekend Weathercaster

(Meteorologist Preferred)

® General Assignment Reporter

For Top 5 market network affiliated sta-
tion. PLEASE NO BEGINNERS. Send
Tape and Resume to:

Don Fitzpatrick

680 Beach Street Suite No. 335
San Francisco, California 94109

(415) 441-0575
Equal Opportunity Employer M/F

Situations Wanted Management

G.M.

Successful track record in two highly
competitive major markets. 17 years ex-
perience in all phases of station opera-
tions. Box B-107.

TELEVISION

Help Wanted Management

WEATHERCASTER

Major market network affiliate with strong
commitment to news seeking professional
meteorologist as primary weathercaster At
least two to three years TV experience man-
datory. The salary is in keeping with major
market pay levels. Send resume to Box B-157.

CREATIVE MANAGEMENT

Creative production mind seeking home with west
coast station or studion in need of creative drive,
resourcefuiness, and motivation. Happily married, 34
year old male with strong organizational mind, plea-
sant disposition, and high energy level. 12 years of
media production and promotion management ex-
perience. Only established firms seeking solid, crea-
tive results need respond. Box B-122

GEN MGR/UHF STARTUP
We're searching for a general manager to lead
a new independent UHF in a competitive
market. The ideal candidate will have a strong
independent sales background and some
knowledge of independent programming and
promotion. Startup experience a plus. Reply in
confidence to Box B-143. EOE-M/F

Attention Major Radio Private
or Developing group owner
—For first time ultimate dual management
package avaiable. Presently empioyed by ma-
jor group in top capacities. Qualifications are
almost unbelievable, but personal conference
will confirm. Discretion an absolute. Qur track

record will speak for itself. Write Box B-6

GENERAL MANAGER
Group owner seeks General Manager for
small/medium-market television station in the
northeast. Experience in all phases of televi-
sion operations is essential. Station needs
revitalization and leadership, and has ex-
cellent growth potential. Send resume and sal-
ary requirements to Box B-164.

TV News Director

Are you the news director of the number
one news in your market? Are you look-
ing for new challenges? If so, here’s an
excellent opportunity to run Virginia's
leading news operation with a 30-year
history of being number one. You'll
work with the best . . . station is part of
a growing communications company.
And you'll live in a beautiful, fast-
growing section of the South. Send
resume to:
William Gietz, Pres. & Gen. Mgr.
WTAR-TV
720 Boush Street
Norfolk, Virginia 23510

E.O.E. M/F
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HELP WANTED ANNOUNCERS
CONTINUED

WTUE, an album oriented rock station has immedi-
ate opening for an all night announcer with production
duties. Tapes and resumes to: Chuck Browning, WTUE
11 5. Wilkinson St., Dayton, Ohio 45402. An egual op-
portunity employer.

Top rated northern Indiana station looking for mid-
day personality who can entertain. Will need at least
two years commercial experience to handle this MOR
personality format. EO.E. Send aircheck and resume
to WTRC, Alien S-rike, PO Box 699, Elkhart IN 46515,

Immediate opening for a personality newscaster
Must be mature, articulate, reliable, sense of humor,
able to interact with jock and build show, good writing
skills. Join San Francisco Bay Area/San Jose Music &
News Teams. Tape and resume to Ray Hasha, News
Director, KLOK Radio, Box 21248, San Jose, CA
95151. EQE.

WASH has PM drive open for a talented adult contem-
porary entertainer. Send tape and resume to Jerry Col-
lins, Box 7880, Lafayette, IN 47903.

Immediate opening, must have two vyears ex-
perience, willing to live in small town of 20,000, good
habits, send tape and resume to WTTF Tiffin, OH
44883 EOE.

Major Orlando Radio Station has a rare opening for
an experienced talk show host. This is an excellent op-
portunity for a talk master who is looking to move into
a top rated position with a stable secure organization
please send tape resume and salary requirements to
Program Director, PO Box 158, Orlando FL 32802 We
are an Equal Opportunity and Affirmative Action
Employer.

Adult Contemporary announcer-sales opening im-
mediate. Tape and resume to: WSER Radio 192
Maloney Road Elkton, MD 21921,

Morning personality. Ours wanted sales and we
said yes. Adult/contemporary format. Experience
necessary — versatility and communication skills more
more important. Excellent benefits, professional staff,
fine community relations. on beautiful Lake Michigan.
Resume, tape to; Stan Banyon, PD, WHFB PO Box
608, Benton Harbor, M1 48022, EQE.

Needed immediately: Announcer with production
skills for small market station in North Central Virginia.
Good benefits & working conditions. T&R to Mike
Decker WCVA Radio, Box 672, Culpeper, VA 22701.
Minorities encouraged to apply!

Easy listening comtemporary class B FM with im-
pact throughout Greater Boston. Requires a laid back
pleasant approach and probably a minimum of three
years experience. Tape and resume ASAP to Eric
Marenghi, WSSH Box 1401 Lowell, MA 01853 or call
617 —458-8486. Equal Opportunity Employer.

Aggressive contemporary station looking for morn-
ing personality with creative production skilis. Top pay
for right person. Send complete resume and air check
to Wm. B. Neal, PO. Box 1747, Joplin, MO 64801.

Two personalities with big band and pop standard
experience needed at once for sunbelt AM. Need lots
of knowlege of this kind of music and it's performers.
Five day 40 hr. week. Send resume and tapes to Box
B-125.

Are you nuts? We want a wild man (or woman) who
can turn a major market upside down. This town can
be yourst We are a personality oriented Radio Station
and if you got the “wackos" we got the "buckos”. Send
Resume. EQE. Bov R-124,

Announcer/News: Full time, heavy production. Ex-
perienced or college graduate. Send tape and resume.
WMMW, 21 Colony St, Meriden, CT 06450 EQE.

HELP WANTED TECHNICAL

Future Opening for Chief Engineer at KALE/KIOK-
FM, Tri-Cities, WA. Excellent pay and benefits. Solid
background in Automation preferred. Equal Oppor-
tunity Employer. Send resume to: Mike Russell, Opera-
tions Manager, KALE/KIOK-FM, 310 West Kennewick
Avenue, Kennewick, WA 99336.

Chief Engineer for a full-time, regional AM and a
Class B, 50,000 Watt FM in one of California’s most
desireable areas. Send your resume with your per-
sonal requirements immediately to: Doc Hill, KYOS/
KMYT, Box 717, Merced, CA 95340. Or call 209—
723-2191.

Maintenance —technical support engineer first
phone preferred, experience in microwave digital
electronics and switching, telco interface, design and
reapair of broadcast equipment. 24 hr rotating
schedule. Salary commensruate with experience
Chance to grow with new radio network. Good benefit
package. Avon, CT 203—677-6843.

Radio chief engineer. Overall responsibility for
technical operation of 24-hour directional AM station,
Coordinate installation of new technical equipment
and insure compliance with FCC technical regula-
tions. FCC 1st Class License. Five years previous
maintenance and radic engineering experience re-
quired. If you qualify, please dont call, but send
resume and earnings history to: Ed Crook, General
Manager, KROI Radio, PO Box 7036, Reno, NV 89510,

Need a responsible engineer with a good ex-
perience record. AM directional/Class C FM. Lots of
equipment to maintain, but easy job for right person.
$15,000. Send complete resume to Wm. B. Neal, PO.
Box 1747, Joplin, MO 64801.

HELP WANTED NEWS

Excellent opportunity. Metro-NY area AM/FM now
accepting applications for future openings. Award-
winning news staff looks for top-notch reporters. No
beginners. We're good. If you are, Box B-66. EOE.

Immediate! WGBB, Long Island needs an ex-
perienced hard working Pro, to direct its locally
oriented news operation. Send tapes and resumes to
WGBB, 1240 Broadcast Plaza, Merrick, NY 11566.
E.O.E. M/E

Weatherperson. Must be able to communicate what
is happening weatherwise in this sunbelt city. At least
two years experience. Must be warm, personable and
creative, Great opportunity for the right person. EO.E.
Send resume to Box B-116.

News Director—A midwestern AM & FM power-
house in a medium market is seeking a qualified per-
son to fill this slot. Both stations are dominant in the
market and we need a take-charge person who is
knowledgeable in organization and leadership of a 4-
person staff. This is a great job with top pay and
benefits for the right person. EEQ Employer. Rush com-
plete resume and salary history to Box B-136.

Medical editor (experienced layperson) to edit and
produce weekly tape recorded programs for interna-
tional physician and hospital audience. Office in
suburban Los Angeles Resume to Box B-118.

News/Public Affairs Director—B.A. Degree re-
quired in broadcast Journalism for public radio station.
Two years radio news experience. Salary $12,280. Op-
portunity to teach one news class per year. Send audi-
tion tape and three letters of recommendation to
WMRA Radio, James Madison University, Harrison-
burg, Virginia 22807.

News professional needed for four-member staff
with major market news concept. EOE. Tape and
resume o Gary Wescott, WSPT/WXYQ, PO. Box 247,
Stevens Point, Wi 54481.

News/Public Affairs Coordinator. Administration
of news and public affairs, full responsibility for daily
creation, production, scheduling. Establish and ex-
ecute news policy, contacts, methodology, Train
readers/reporters, Community n-eds ascertainment.
Generate material for, WKSU and NRP submissions.
On air anchoring, reporting, moderating, and hosting.
Applicable degree, public affairs knowledge, demon-
strated creative radio production ability essential. Ex-
tensive practical experience desired. Minimum salary:
$12,500. Send audio cassette (no reel tapes), 3 letters
of recommendation, and resume to John Perry,
General Manager, WKSU, Kent State University, Kent,
OH 44242 Kent State University is an Equal Oppor-
tunity/Affirmative Action Employer.

Engineer/Announcer. Must know automation, FM
Stereo, and be able to do light announcing. Central
California area. EQE. Reply Box B-127.

Experienced news personnel needed for immediate
opening. Mail tapes and resume to: Program Director,
PO. Box-8085, Nashville, TN 37207. EQE.

WLVA, leading news and information station in
Central Virginia, is looking for an experienced broad-
cast journalist to do general assignment reporting and
some anchoring. Minorities and women encouraged to
apply. Send -ape and resume to Al Augustine, News
Director, WLVA Radio, PO. Box 2179, Lynchburg, VA
24501. EQOE.

WBT news reporter. WBT has an opening for an ex-
perienced News Reporter, who is a self-starter. Must
have street reporting experience. Tapes and resumes
only, no calls, to Scott White, News Director, 1 Julian
Price Place, Charlotte, N.C. 2B208. An Equal Oppor-
tunity Employer.

No snowshoes needed to be News Director in New
Mexico. What is needed is ability to report, write, and
anchor focal news coverage in market of 30,000 plus.
Minimum two eyars experience will bring top pay and
good benefits and career opportunity with combina-
tion AM-Cable TV operation. Cali Bill Brooks 505—
864-3024. EOE.

Morning Personality. Adult contemporary format
with emphasis on information. Sales experience. Tape
& resume. WFVA Fredericksburg VA. 22401. EQE.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Program Director for radio station in the beautiful
Napa Valley of California, 45 miles from San Fran-
cisco. Station enjoys number one share of market.
Seeking sound management and leadership ability
plus quality on air performance. Salary requirements
in first letter to Tom Young, KVON, PO Box 2250, Napa,
CA 94558. Phone 707 —252-1440. EEO,

KAZY, Denver—Powerful AOR/FM seeks oroduction
expert. Outstanding benefits go with tremendous op-
portunity. EEQ/MF If you want to create and have fun
with a new state-of-the-art production equipment,
send tape of your work and some air work to Marvin
Rosenberg, General Manager, KAZY, 2149 South Holly
Street, Denver, Colorado 80222,

Production Director If you're creative and can
supervise the work of others, call Bill Chambers,
WHBC, Canton, OH 216 —456-7166. EOE.

Program director wanted immediately for our
Nashville AM station. Must be able to program all for-
mats. Send complete info to Dick Broadcasting, Box
10207, Knoxville, TN 37919

SITUATIONS WANTED MANAGEMENT

General manager major market radio wishes to re-
locate to East, Southeast or South. Excellent record
with top references. Broadcasting Box B-52.

Eight year professional in management, DJ produc-
tion, critique with degree (West) Box A-172.

Operations/Programing. Administration, program-
ing, promotions, budgeting, public affairs/news com-
mitments, TV/Radio talk producer/host. Detailed ten
year resume/references. Employed. Box B-28.

Dedicated, hard-working pro seeks GM or SM
position, smali or medium market. 2 yrs. management,
5 yrs. sales (Jennings trained), NAB experience. Col-
lege grad. Box B-67.

General Manager who's expertise in broadcasting
covers 16 years managing AM & FM stations in all size
markets. interested in an opertunity with progressive
and growing company. Skills include superior sales
and sales permotions, programing, dedicated leader
and motivator. Excellent credentials. Box B-70.

General Manager available. Documented perfor-
mance, demonstrated ability in major markets. Cur-
rently employed, and seeks change with total P and L
responsibility. Experience in Country, AOR, Rock and
MOR. Heavy experience in programming, local and
national sales, Previous position, 50,000 country giant.
Salary commensurate with responsibility. Available on
short notice. Great references. Reply Box P-181.
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SITUATIONS WANTED MANAGEMENT
CONTINUED

Husband/Wife seeks sales management. Proven
track records in local, regional, nat'l sales. Top billers
with major broadcasting companies in large market.
Combined experience, 19 years in media. Reply Box
B-130.

Dynamic duo can turn your station into a money
maker! Increased sales in 1st year 60%. Husband GM/
GSM. Wife Traffic/Accounting. Prefer equity positionin
Western States property. Box B-128.

Station manager, small market. Programing and
sales experience in competitive and small markets;
10 year management background. Prefer Midwest or
West, all markets considered. Excellent references.
Box B-121,

Manager— Seeking positionwith medium market sta-
tion interested in new talent. 10 years experience in
broadcast and print. Excellent understanding of com-
petition—will relocate. Box B-114,

Aggressive sales—oriented manager available.
Strong in co-op sales. 14 —years experience. Reply to
Box B-113.

Successful Group V.P. and Major Market Generai
Manager. Excellent credentials in alt areas including
cost control, FCC R&Rs, sales, sales management,
programming. Bottom line oriented. Prefer Southeast.
Box B-144.

Save the address. When you're ready for a knowl-
edgeable, imaginative Manager with programming
and sales background, write: Manager, 19 Greenhilt
Lane, Huntington, NY 11743.

GM. presently employed small market specialist.
Over 20 years experience announcer-salesman to
sales & GM. Fully aware of meaning of the bottom line.
Prefer Colorado and west. Box B-138.

SITUATIONS WANTED SALES

Salesman/Announcer! Five years at current mid-
west station! Excellent sign on or afternoon drive per-
sonality who will bill 5 to 7K monthly at your small or
medium market station. Box B-147.

Highly-motivated broadcaster seeking high-class,
dynamic station and sales manager who teaches the
fine art of selling. To be a major asset in outselling your
competition intelligently. Major Market. Box B-161.

Experienced radio advertising salesman desires
sales manager's position—any size market—any loca-
tion, 1st phone also. Box B-142.

SITUATIONS WANTED
ANNOUNCERS

Dependable, Aggressive, good pipes, A.OR.
preferred. Call for resume and tape. Mark 219—
844-3431 or 219-—-844-2849.

Talk Show Host seeks opportunity. 10 year veteran in
midwest & West ©alt 1—-B01-375-6939.

The tiger is back from teaching. News, Sports, An-
nouncing. Experienced, energetic. Rod Morrison, 25
Harriet Avenue, Beimont, MA 02179.

I’'m extremely interested in small market radio.
Ready to relocate and give it my all. Resume and audi-
tion tape are available. Let me hear from you. Box
B-76.

Major-Market Talker with Ratings. Seeks profes-
sional growth with progressive management. Award-
winning news foundation. Rnv R-34.

Young, dependable female will relocate ANY-
WHERE to do Top 40 show. For tape, resume, call
Diana Marz 312—636-4350, 312—636-0925.

Look at me look at you we're both looking I'm a hard
worker creative and know what is happening
musicaily 312—525-4614 ask for Johnny and end our
looking.

Dependable Exp. Female Jock Soft Rock or Top 40,
oldies a specialty, for tape and resume. Call Chris
Casey anytime from 6 PM to 8 AM 312—298-4775,

Enthusiastic young jock with medium market ex-
perience looking for medium market work. First phone.
Strong sports interest. Excellent PBP 414 —233-6829.

The Impersonator. Man of many voices and faces.
Celebrity and non-celebrity. Talented and versatile.
Write 1025 Union St. Reading, PA 19604 215~
373-3381.

5 year man looking for smatl market long term on air
music director or programing position (Ind; Oh; Mich;
Ky; Pa; W.V) Box B-137.

Experienced Announcer in oldies and country for-
mat seeks position with small or medium market
operation in California. 32 years old married and hold
valid first class license have programmed country sta-
tion, written and produced commercial copy sixteen
years of experience AM/FM combo and automation
experience as well prefer combo operation. Apply to
Box B-139.

Versitility’s my name! Rock DJ, BM announcer, PBP
engineer. First Phone, 4 year pro, will move anywhere.
My lease runs out March 1 ... call now! Vance
Eiderkin, 303—336-2518 anytime.

Available: Highly experienced, skilled, polished pro-
fessional personality with first phone. Crack copy, pro-
duction, Affordable. All markets. 512—-222-2886.

Combo Person— Announcer, writer, programmer with
a knowledge of music. College educated. Call Alan
Katovich 313—939-8063 or write 34788 Fargo, Ster-
ling Hts. M| 48077. Midwest or New England prefer-
red.

I Love Radio. Looking for chance to be creative. Will
work hard to do the job right. Available for any shift.
Tape and resume available from Lady L., telephone
number; 312—863-3359, mailing address: 2116
South 47th Avenue, Cicero, IL 60650.

Dependable, conscientious individual with 22
months board/production experience and good voice,
seeks good sunbeit announcing/production oppor-
tunity. Call 305—672-4890, or write: Rick Mamches,
621 Lenox Avenue, Miami Beach, FL 33139.

This is it. The Phoenix Flyer is looking for a job. Ex-
cited about starting my career. Give me a calf on the
flyer line: 312—830-4153.

Personality that sells S program/music director,
Country base entertainer! 615—889-3609. Jack
Rodgers, 836 Country Club Drive, Clarksville, TN
37040.

On your radio Dedicated, dependable person with
good pipes wants to bring personality and higher rat-
ings to your station. Call Tom Nolfi at 312—
455-4904-5 for tape and resume.

Sportscaster, currently in major market with 8 years
experience, looking for minor league baseball play by
play, or stable Sports Director in medium market. Ex-
perience includes play by play of every sport. Call
612—429-1042 and ask fnr Steva

Aspiring Announcer witn 4ra ucket, seeking first
big break. Will work anytime, any place. Format no
problem. Call Mike Davis 212—798-9390 after 4:00
p.m.

SITUATIONS WANTED TECHNICAL

Chief Engineer, 30 years experience all phases. AM,
FM, DA, automation, studio, xmitter, etc. PO. Box 43641
Atlanta, GA 303386.

SITUATIONS WANTED NEWS

Female, 26, dependable, experienced news re-
porter/DJ seeking position in large or medium market.
Prefer Texas on Michigan. Will consider all other areas.
2 1/2 years experience, 1 AS ND. Can relocate im-
mediately. Box B-77.

Sportscaster, Former Pro player with the Kansas
City Royals. Experienced, A hard-working, Sports Win-
ner. Send or call for Tape and Resume John Rockwell,
1907 W. Nelson, Chgo., lll. 60657 or call before 1 PM.
312—-777-8304.

Dedicated News/Sports director in small mid-
western market searching for sports break in medium/
major market. Nearly five years experience in
sportscasting, PBP football, baseball, and basketball,
plus talk show work. Box B-117,

Medium market sportscaster seeks move to pig-
ger market. Experience in PBP sportstalk, reporting
and sportscasts. 100% effort guaranteed. Willing to
relocate. Tape and resume availabie. Box B-119,

Sports director looking for station with strong com-
mitment to sports. PBP talk, commentaries, and
coverage at all levels. Box B-163.

Major market sports director/reporter/play-by-play,
talk host. Stable, dependable. Top references. Avaita-
ble soon. Box B-160.

Black female newscaster reporter, newswriter seeks
1st on-air break radio or TV. Journalism degree, intern-
ship. Exp. in NYC-WNBC-TV, WNEW-TV, WNYC radio
also trained in performance & bus. skills. Smalt or
medium market small budget OK. Willing to relocate.
Graduate of Announcer Training Studios, NYC. Catl
212—287-9272, 941-1263. Also disc jockey.

Dedicated Radio Newsman seeks full-time job as
reporter/writer/anchor. Great tape gathering, solid
copy, A-1 delivery. Aggressive NYU journ. Schoot grad
with studio and field experience. Full-time intern at
CBS all-news flagship. Will relocate. For resume/tape,
contact: Dan Coben, 5C, 225 West 12th Street, NY, NY
10011 212—243-4715,

News director, in Washington, D.C. past 8 years, is
looking for a new challenge with a G.M. committed to
a quality news operation. Have done both all-news and
music/news. Prefer Northeast, but if your operation is
top-notch, I'll go. Ed Tobias, 301-977-9345.

Sportscaster—2 year television vet wants back into
radio. 23, degree. 2 years radio experience including
PBP Call now! Biill 812—~479-9441.

Aggressive News/Sports anchor iooking to join
solid medium or small market station. Excellent re-
porting and top notch play-by-play and sportstaik. Top
30 experience plus degree. Call Jim 614 —436-6133.

Newsman with three years experience seeking re-
porter spot in northeast. Call Greg 717 —264-1936.

Former White House asst. press secretary, age 28,
seeks Reporter/Producer position in aggressive
medium-sized market. Audition tape available upon
request. Call Paul Costello 202—-547-5719.

News, play-by-play, jock, production. { do it all. Love
news. Mark 616-—-349-3500.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Major Market PD with successful track record get-
ting back into programming after short vacation.
Strong research background. Available immediately.
Call 303—366-3934.

Experienced traffic manager seeks position with a
midwestern station call Diane at 414 —675-6607 after
5:30 pm.

Experienced Program Director available with ad-
ministrative background, good track record and
references. Seeking "team-effort” station with a future.
Box B-19.

Sports director/PBP Medium-major market. 29. 8
years experience. 4 years college football and basket-
ball. M.S. communications. 316 —231-3200. Box B-24.

Air personality for midday show with major station—
top 5 market. Talk, magazine, MOR. Will generate ex-
ceptional enthusiasm for your station. Strong audience
builder 18-49; especiatlly strong with women. Several
years' major market credits. Box B-162.

Five years Current Station: Ability to understand and
work with Sales Department by forte. Excellent Air
Man also automation experience. Desire Program-
ming, operations or Assistant Manager position in
small or medium market station. Box B-146 Broad-
cast!

Intelligent, articulate, hard-working former classi-
cal FM PD and AM morning person desires air and/or
managerial position with classical, BTFC music, new/
talk, or contemporary christian station. Northeast FM
preferred; all offers considered. Married. Third en-
dorsed. Three years' commercial, four years’' college
radio experience. MBA degree. Varied background in
combo announcing, production, programming, copy,
DJ supervision. Available immediately. Box B-111.

Creative wizard! 8 years experience, Radio & TV
production and operations, seeks TV production-pro-
graming position. Will relocate. Tom Kennedy 198
Dante Ave. Tuckahoe, N.Y. 10707 914 —793-3745.
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SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Creativity equals profit. Versatile, creative, hard-
worker with seven years experience seeks Production/
Cupywriting/Public Relations position. Experienced in
all phases of radio including voices, automation and
production services. Sales oriented! West coast or ad-
jacent states only. 414—324-4011 mornings.

Experienced traffic manager seeks position with a
midwestern station. Call Diane at 414—675-6607
after 5:30 p.m.

Major Market PD with successful track record get-
ting back into programming after short vacation.
Strong research background. Availabie immediately.
Call 303—366-3934.

TELEVISION

HELP WANTED MANAGEMENT

Public Television director of development. The lowa
Public Broadcasting Network is seeking qualified can-
didates for the position of Director of Community Re-
lations and Development. Candidates should possess
five years experience in broadcasting, public informa-
tion, public relations, or fund raising, and a minimum of
three years management and/or supervisory ex-
perience. Salary range is $24,793 to $33,072. Closing
date March 23, 1981. Address correspondence to:
Development Office, lowa Public Broadcasting Net-
work, Attn: Larry Patten, Executive Director, PO. Box
1758, Des Moines, IA 50306.

News Director, Top 100 Market, Network Affiliate.
Send resumes to Box B-123.

Development Coordinator opening exists at WIPB-
TV to coordinate the station's fund raising activities.
You will work with volunteers, promoters, on-air hosts,
set design and record keeping to insure the smooth
operation of the fund drives. You will also compile and
publish the membership program guide. Starting sal-
ary to $15,600. Excellent fringe benefits. BS degree in
radio and television or equivalent plus 1-2 years re-
lated experience required. Application deadline
2/27/81. Send resume to: Ball State University, Person-
nel Services Office, Muncie, IN 47306 An Equal Op-
portunity/Affirmative Action Employer.

HELP WANTED SALES

Regional Sales Reps to syndicate a daily consumer
news magazine. We have national advertisers and
need strong salespeople to clear local markets. Reply
Box B-79.

Local TV Sales Representative, KXTV, Sacramento, is
accepting applications for the position of Account Ex-
ecutive. Applicants should have a successful televi-
sion sales track record and the ability to create new
local business. Contact: Tony McMahon, Local Sales
Manager, KXTV-Channel 10, RO. Box 10, Sacramento,
CA 95801 916—441-2345.

HELP WANTED ANNOUNCERS

TV broadcast studio engineer/technician. 1+ yrs
overseas assignment. State Department-sponsored
project. Competitive salary plus housing, dependent
travel, good benefit package. Reply Box B-152.

Sun Belt Maintenance Engineer, for expanding
videotape production facility. Experience with
sophisticated electronic trouble-shooting and design.
Competitive salary, profit-sharing and company paid
medical benefits. Salary requirements and resume to:
Oliver Peters, General Manager, Florida Production
Center, 150 Riverside Avenue, Jacksonville, FL 32202.

TV Engineering Supervisor—Major market CBS
affiliate, WNAC-TV, Boston, has an immediate opening
for the person who can supervise technicians in the in-
stallation, maintenance, and operation of television
equipment in compliance with company engineering
standards and FCC rules and regulations. At least 5
years of TV broadcast experience, ENG, digital back-
ground and FCC First Class License are essential. Pre-
vious supervisory experience preferred. For prompt
consideration, send resume and salary requirements
to Diane Puglisi, Division Personnel Manager, RKO
General, Inc, RKO General Building, Government
Center, Boston MA 02114. An Equal Opportunity
Employer M/F/H/Vets.

Transmitter Engineer—two openings, one full, one
part time. First phone plus TV transmitter operation
and maintenance required. Contact John Neuhaus
201 —643-6800, WWHT-TV, 390 Market Street,
Newark, N.J. 07107. EQ.E.

Switcher Master control switcher/production
engineer needed. Must have 2 years operating ex-
perience in television station. Resumes or inquiries
should be made to: Robert L. Nelson, Chief Engineer,
KTXL TV Channel 40, 4655 Fruitridge Rd., Sacramen-
to, CA 95820 916-—-454-4422,

Television Maintenance Engineer needed for new
independent UHFE Studio equipment maintenance
background vital, some transmitter, no operating shift.
Ground floor position with new, growing company.
Resume to: WLRE, Po Box 26, Green Bay, WI. 54305.
EOE M-F

Electronics Maintenance Engineer Immediate
opening for qualified electronic technician to maintain
Sony BVP-330/BVU-200 and TK-76 systems. Will
train applicant with necessary electronics back-
ground. Send resume and salary requirements to: TV
Engineering., PO. Box 1600, Norfolk, VA 23501. An
Equal Opportunity Employer M/F

KOAT-TV, Albuquerque, has several openings on
its technical staff involving transmitter, studio, and
ENG maintenance. Experience preferred or applicants
should have minimum of two years technical training.
These are maintenance positions with minimum
operations. Please send resume to Chief Engineer,
KOAT-TV, PO Box 25382, Albuquerque, NM 87125,

Reporter —Midwest medium-sized network affiliate
seeks a strong enterprising reporter to join
progressive news operation. We need a self-starter to
help us pull ahead in a highly competitive news
market. Experience preferred. Send resume and salary
history to Box B-80. An equal opportunity employer, M/
F

Medium Midwest Affiliate looking for combination
News Director/Anchor. Must have reporting, writing
and producing experience. Will consider strong
anchor with management potential. Salary negotiable.
EOE M/F Send tape and resume to Joe Norris, Station
Mgr, WICD-TV, 250 Country Fair Dr, Champaign, IL.
61820.

Assistant News Director PBS station at Texas A&M
University. Co-anchor, assistant producer for radio and
TV newscast. Some reporting, ENG experience re-
quired. BA or MA in Journalism; 1/4 time in teaching
Broadcast News. Contact: Employment Manager, Per-
sonnel Department, Texas A&M University, College
Station, TX 77843, 713—845-5154. EEO/MF

ENG Photographer We have an immediate opening
for ENG photographer for News Documentary Unit.
Applicants should have experience as television news
photographer with skills relating to minicams, recor-
ders and ENG editing. Interested appticants should
apply to Mr. Fran Lucca, News Department B, WNED-
TV, PO. Box 12863, Buffalo, NY 14240, An Equal Oppor-
tunity Employer.

General Assignment Reporter—Minimum one
year experience. Send tape and resume to the Person-
nel Director-Broadcasting, Box 100, Nashville, TN
37202. An Equal Opportunity Employer.

10:00 anchor M-F, includes some reproting, ex-
perience preferred, send tape and resume to: News
Director, WISC-TV, 7025 Raymond Road, Madison, Wi
53711. EQE.

Chief Photographer. We are seeking an ex-
perienced photo journalist to lead our 11-person
camera staff at a growing network affiliate in beautiful
Hawaii. Applicants must have experience with ENG,
film, microwave, and should have demonstrated the
professional leadership capabilities that will be
necessary to be considered for this position. Our chief
photographer, a union position, must teach, motivate
and lead our camera staff, and must be capable of
representing that staff to management. Salary open.
EOQE. IBEW shop. Resume, application, salary require-
ments and letter covering qualifications to Box B-159.

Reporters and producers. An expanding middle
market news department seeks applications from ex-
perienced television journalists. AFTRA shop. EOE.
Resume and application to Box B-158.

Reporter for small market affiliate. Exceilent oppor-
tunity. EOE. Box B-153.

Assistant Chief Engineer. Studio/remote engineer-
ing. No transmitter work. Previous operating/strong
maintenance experience with RCA 46's, 600's.
AE600's required. Other equipment includes Sony 1-
inch, Vital switchers. Top equipment/facility/working
conditions. 1st Phone required. Resume to WDCN-TV,
Box 120609, Nashville, TN 37212, 615--259-9325
weekdays.

PM Magazine co-host sunbelt station seeking male
co-host with story-producing and/or creative writing
experience. Must be committed to teamwork effort re-
quired by PM Magazine format. Send resume to Box
B-150. EOE.

HELP WANTED TECHNICAL

Assistant Chief Engineer—experience with 3/4"
and 2" VTR's, RCA TT50 Transmitter, microwave and
general studio equipment desirable. Good manager
and general studio equipment desirable. Good man-
ager pius first class license. Contact Chris
Burgbacher, WMBB-TV, Box 1340, Panama City, FL
32401 or call 904—769-2313. EOE.

Assistant Chief/Maintenance Engineer, needed
immediately. Will work closely and privide primary
backup to Chief. gear XMTR experience helpful. Sal-
ary open. Excellent opportunity to grow within growing
professional organization. Contact David L. French,
Director of Engineering, WNNE-TV, Box 906, White
River Jct, VT 05001, 802—295-3100 EEO/MF

HELP WANTED NEWS

Sports Director. No air work. Minimum five years ex-
perience. ENG & film. Editing and strong production,
Field reporting. Ability to direct four man department.
Send letter and resume to: News Director, PO. Box
B-81. Equal Opportunity Employer.

Assistant Chief/Maintenance Enginee: needed
immediately. Will work closely and provide primary
backup to Chief. First phone and experience with sony
3/4" field and studio gear XMTR experience helpful.
Satary open. Excellent opportunity to grow within
growing professional organization. Contact David L.
French, Director of Engineering, WNNE-TV, Box 906,
White River Jct, VT 05001, 801—295-3100 EEO/MF

Weekend Sports Anchor and weekday sports re-
porter. Need a solid number two person in an ag-
gressive sports operation. We cover NFL football,
baseball spring training, and every other sport under
the sun. Degree, on-air experience, and ENG skills re-
quired. EOE. Tape and resume to Bill Perry, News
Director, WBBH-TV, 3719 Central Avenue, Fort Myers,
FL 33901.

Sports Producer/Reporter—top five market sta-
tion. To gather and report sports stories and features.
Experience in television reporting and production es-
sential. E.O.E. Employer. Box B-151.

News Photographer for small market affiliate. Top
equipment great opportunity. EOE. Box B-154.

Major market network affiliated VHF looking for
News Director. We have canvassed the country and
haven't found the right person yet. Where are the News
Director stars of tomorrow? Send resume to Box
B-112. EOE/MFE

News Reporter/Centrai California Independent
wants professional reporter. No Beginners. Two-three
years prior experience on camera and in field work.
Send resume and salary requirements to Box B-110.
An EOE/M-F Employer.

Sports Director We want a pro to head up our local
sports department and anchor 8 & 10 newscasts.
Must be polished and personable. Ability to handle
tape and film required. If you love pro football and out-
door sports, rush tape and resume to Ray Wilck, News
Director, WFRV-TV, 1181 E. Mason, Green Bay, WI
54305. Equatl Opportunity Employer.

One of the most aggressive and committed news
operations in sunbelt seeks weather personality for
6:30 P and 10:00P Secondary reporting duties. Send
tape/resume to News Director, WXVT-TV, 3015 E.
Reed Road, Greenville, M| 38701.
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HELP WANTED NEWS
CONTINUED

Reporter. Winning Top 100 affiliate in SE needs re-
porter who can shoot and edit ENG. Salary $8,300.
Send resume to Box R-140

Reporter: must have very strong news writing
capabilities. Minimum one year broadcast experience.
Send resume, writing samples, tape to Steven Ham-
mel, News Director, WHTM-TV, PO Box 2775, Har-
risburg, PA 17105 WHTM-TV is an Equal Opportunity
Employer. M/E

Reporter: if you have the ability to write and the
desire to work with an aggressive all eng news depart-
ment, send your tape and resume immediately to: Joe
Martin, News Director, KHAS TV, Hastings, NE 68901.
EQ.E

Assistant News Director to be responsibie for the
day-to-day operation of the newsroom. Major respon-
sibilities will include story development, budget con-
trol, scheduling, acting as departmental liason and
special projects as assigned. Prior news supervisory
experience is required with at least 5 years ex-
perience in news departments of commercial televi-
sion stations. Please send resume to Richard Ahles,
News Director, WFSB, 3 Constitution Plaza, Hartford,
CT 06115. An Equal Opportunity Employer M-E

Experienced News personnel needed: Producer, re-
porters, mini-cam operators. Send tape and complete
resume to Barbara Gibbs, KMID-TV, Drawer B, Mid-
land, TX 79701. EQCE.

ENG Photographer-Editor: We're looking for some-
one with ENG experience who can tell a story with pic-
tures. No beginners please. We have 7 ENG cameras,
live capabilities, and a large staff. Contact Nancy
Ronald, Chief Photographer, WQAD-TV, Moline, IL
309—764-9694.

Anchor/journalist to produce and anchor 10:00 PM
MOnday-Friday newscast on WKBT-TV, a CBS affiliate,
La Crosse, Wisconsin. An outstanding midwestern
community. Send resume and tape to Steve Walley,
News Director, WKBT, 141 S. 6th Street, La Crosse,
Wisconsin 54601. EOE.

Immediate opening for experienced Producer/Re-
porter to produce weekend newscasts and supervise
weekend coverage plus general assignment reporting
three nights a week with heavy empbhasis on live re-
ports. Degree in journalism or related fields helpful. An
Equal Opportunity Employer. Resumes to Keith
Nichols, News Director, KMTV, 10714 Mockingbird
Drive, Omaha, NE 68127.

Director wanted for public television station. Re-
quires 1-3 years experience, knowledge of state of the
art production techniques, B.A. in film or video produc-
tion. Salary $14,800. Send resume and sample reel to
Production Manager, KUHT, 4513 Cullen, Houston, TX
77004. No telephone calls.

Operations Director—must have management ex-
perience and a knowledge of film editing, traffic pro-
cedures, broadcast operations and programing. Call
Al Benz, WUTV, 716—773-7531. An Equal Oppor-
tunity Employer.

Producer/Director. Minimum two years experience.
Personable with ability to lead. Must be able to oper-
ate under pressure. News and studio directing a must.
Send resume and salary requirements to Craig Corn-
well, Production Manager, WTVQ-TV, PO. Box 5590,
Lexington, KY 40555. No phone calls please. Equal
Opportunity Employer.

SITUATIONS WANTED TECHNICAL

TV-FM-AM-Field Engineering Service. Estab-
lished 1976. Installation-maintenance-system design-
survey and critique-interim maintenance or chief
engineer. Available by the day, week or duration of pro-
ject. Phone Bruce Singleton 813 --868-2989

Brrr—Alaska's too cold. Experienced switcher, tape
operator wants to relocate. 907 —-279-4279

TV Production Engineer. 1st phone, network affili-
ate experience in master control switching, video tape
operation (3/4-inch cassette and 2-inch quad), and
transmitter operation. Also experienced in camera
work and video tape editing. Will relocate. Call Jim,
301—465-0864.

Sportscaster: We need person to round out three
person sports department. Duties would include
anchoring and reporting ... should be able to shoot, re-
port and edit. Send tape and resume to Fred Albers,
Sports Director, KVIA-TV, 4140 Rio Bravo, El Paso, TX
79912, EOE.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Producer-Director—Looking for a top Producer-
Director with heavy experience in directing news and
producing public affairs programs. Must know all as-
pects of studio lighting and production. EOE.
Resumes only—no calls. Executive Producer, KDKA-
TV, QOna Ratewawv Cantar Dittghyrgh, PA 15222,

Prooucuon Director 1or small market affiliate. New,
quality equipment FOF Rax R-1R~&

Sports producer wantea. you must know sports and
be able to produce slick, fast-paced informative
features. Field and studio producing for a prime time
top 10 program. EOE. Box B-148.

Production Manager—responsible for focal com-
mercial, promotion, and news production. Need good
creative and leadership skills and ability to communi-
cate positive attitude among production employees.
Attractive, growing southeast resort market. Salary
and bonus arrangement $15,000 to $20,000 depend-
ing on experience. Reply to Box B-156.

Producer/Director—Television Station. Requires at
least one or more year's television producing and
directing experience. College degree required. Salary
range $12,000-$14,000 per year. Send letter of ap-
plication, resume, names and phone numbers of three
current professional references, 3/4 inch videotape
sample of production work to: KAWE-TV, Box 9, BSU,
Bemidji, MN 56601 by February 25.

Audience Promotion Director Large market, South
Florida VHF seeks creative promotion pro to handle all
mediums of audience promotion. Strong production
and copywriting skills a must. Hands-on experience
helpful. BA desirable. An Affirmative Action/Equal Op-
portunity Employer. Box B-141.

SITUATIONS WANTED NEWS

Sports Director. Talented professional seeks new
challenge in productive operation. Currently holds
similar position in medium Midwestern market but
willing to relocate. Creative, personable, and en-
ergetic. Impressive “involvement” packages. Tape
shows versatility. Box A-62.

Experienced newswoman with excelient creden-
tials in top market, plus some p.r. background, seeks
promotion opportunities in film, broadcast or cable in-
dustries. Box B-89.

sportscaster with PBP experience seeks new op-
portunity. Young, knowledgable and hard working. All
markets considered. 305—763-1686 mornings.

Sports Triple Threat anchor, reporter, play-by-play
man now a free agent and looking for the right club.
Five years experience, the last two as medium market
station sports director. For tape and resume call Steve
at 402—426-2202.

Anchor: Dominant numbers in highly competitive
market. 28, Masters degree. Quality writer, producer
who understands the business and demands ex-
cellence. A solid investment. Box B-145.

Sportscaster—2 1/2 year television veteran lost job
in ownership change. 23. Degree. Top 20 experience.
PBP Creative. Strong writing and production. Bill
B812—479-9441.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Non-DGA TV Director Emmy winner and his favorite
producer available for cable assignments, either
coast. Variety, music, dance, magazine or talk shows.
Strong in Chroma and special effects. 212—
397-5887.

Creative! Tenacious! Washingtonian diligently
seeks responsible position in TV production/program-
ing. Will relocate. Jan 14217 Piccadilly Rd. Silver
Spring, MD 20906 301—871-8018

Videographer/production technician. Three years
experience; photography, lighting, studio and theatri-
cal staging. Looking to expand career in larger market.
Box B-90.

Challenge Me! Temple University Radio-Television
Graduate May 1981. Five years Medium Market radio:
News & Public Affairs Director, Promotions Director,
Disc Jockey. Capable and qualified, | will relocate any-
where if position is right. Robert J. Heim, 2022 North
Broad Street, Philadelphia, PA 19121, 215—
235-5055.

Aggressive and eager to work. B.A. degree in Televi-
sion/Radio with an Associate Degree. Interested in all
phases of television. Willing to relocate. Write Law-
rence Kaplan, 7940 Springvalley, Cincinnati, OH
45236 or call collect 513 —-631-7496.

Producer-Director. Experienced director of a varied
schedule of local productions would like to move to a
middle or large market as a Producer-Director. Used to
long hours, responsibitity and hard work. Have B.A.
Patricia Strausse 907 —279-4279.

HELP WANTED INSTRUCTION

Communications —expanding program. Media
generalist with a knowledge of writing for the mass
media, graphic design and media production. M.A. re-
quired. Professional experience and prior college level
teaching experience highly desirable. Assistant Pro-
fessor rank. Tenure track position. Begin Fall, 1981.
Deadline for applications is March g, 1981. Send vita,
with letters of reference and transcripts to: Dr. Denton
B. May, Academic Dean, King's College, Wilkes-Barre,
PA 18711. Equal opportunity/affirmative action
employer.

Mass Communication: two faculty positions
(tenure-track) available Fall 1981, contingent upon
State funding. 12/hr teaching load. Minorities and
women are encouraged to apply. 1) Duties include:
teach graduate and undergraduate courses in media
management, media criticism, cable TV management,
TV and radio production. Ph.D. and professional ex-
perience required. Rank: instructor or assistant profes-
sor, salary to $22,800. 2) Duties include: teach broad-
cast announcing, broadcast writing, radio and TV pro-
duction. Master's degree and professional announcing
and production experience required; PRD. and FCC
first class license preferred. Rank: instructor; salary to
$17,000. Send complete credentials, including letters
of recommendation, by March 15, 1981, to Dr. Irene
Shipman, Chairperson, Dept. of Speech and Mass
Communication, Towson State University, Baltimore,
MD 21204, An Equal Opportunity, Affirmative Action
Employer.

The School of Journansm at Drake university, Des
Moines, |A, seeks a faculty member in radio-television.
Candidates should have at least a master's degree
and professional experience. Tenure-track position.
Resumes and inquiries: Dr. Herbert Strentz, dean,
Schoo! of Journalism, Drake University, Des Moines, 1A
50322,

The University or rioriaa’s Department of Broad-
casting seeks a person to teach broadcast journalism
and help coordinate the undergraduate and graduate
program in broadcast news. Students in broadcast
news attend classes and gain working experience at
professional university radio and television facilities.
The position is tenure track and candidates must have
at least a master's degree, Ph.D. preferred, in broad-
cast news, radio-television-film or a related field. Com-
mercial radic and television experience is required.
Assistant or associate professor rank. Salary commen-
surate with teaching, professional and publication
record. Application deadline February 27, 1981. Posi-
tion available August 15, 1981. Send resume and
three letters of refence to Professor Kenneth Chris-
tiansen, Search Committee Chairman, Department of
Broadcasting, University of Florida, Gainesville, FL
32611. The University of Florida is an equal oppor-
tunity/affirmative action employer. Women and
minorities are encouraged to applv

One-year teaching appointment for visiting profes-
sional Broadcast/Print Journalist. Outstanding profes-
sional credentials required. Endowed chair at Kansas
State University Department of Journalism & Mass
Communications. Salary $35,000 for 10 months—
Aug. 1, 1981 to May 31, 1982. Submit applications by
March 15,1981, Apply to Jim Morris, 104 Kedzie Hall,
Kansas State University, Manhattan, KS 66506 —an
equal opportunity employer.
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Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Sales Manager—who can become station manager
within 3-months —needed for Macon, Georgia. Plenty
of growth potential for the right person. If you are now,
a well-organized/top biller and want to move up to
management—Let’s talk. We'll give you plenty of
responsibility and direction. You'll need to give us
100% effort and you will be well compensated ($8) E-
O-E. Box B-56.

Assistant Manager, southeast, announcing and
sales skills necessary, perfect opportunity for person
on way up, contact Bob Manning, WSBL Sanford, N.C.
919—-774-6313. EOE.

Can you do it? Prove it and make yourself eligible
for a new sales manager's position with our young ag-
gressive chain of stations. New AOR FM formatted sta-
tion with state of the art equipment. Programming and
promotional budget top shelf. All sales tools and
beautiful compensation package will be given to per-
son chosen to lead new sales staff. Send resume and
salary requirements first letter. Box A-51.

Operations Manager: 1979 Billboard’s Station of
the Year congratulates Jim Roberts on his career move
to Viacom's WRVR in Memphis. It will take one heck of
an Ops. Mgr. to replace him after six years with this
Adult Contemporary FM. Just moved into our new §1.1
million studios and hav- the welcome mat out for the
right mgr. Send resume and your station’s best tape, in
confidence, to G. Scantland, Pres., WDIF, Box 10,000,
Marion, O. 43302,

Ready to move into sales management? We've got
an opportunity for someone that has proven them-
selves as a Professional Salesperson. An opportunity
for someone who can continue to sell and atso man-
age a Sales Dept for a Class C FM and a Full Time AM,
both programmed seperately. CBS and ABC affiliates,
three person full time News Dept, our own Weather
Radar, Sports Dept, Professional Music Services. A
proven product waiting for the proven Salesperson to
take charge. Located in the beautiful Ozark Hills of
South Central Missouri. Write Terry King, V.P & General
Manager, KTTR & KZNN Radio Stations, RO. Box 727,
Rolla, Missouri 65401, Equal Opportunity Employer.

General Manager with experience in all manage-
ment phases. Successful Texas AM-FM facility near
Mexican Border, part of successful chain organization.
Sales orientationprime importance. Knowledge of
Spanish very helpful. Must have outstanding record
and references. Minorities and women encouraged to
apply. Box B-132.

HELP WANTED SALES

Michigan resort area powerhouse needs three addi-
tional salespeople, each capable of billing over $150,-
000 per year. Great opportunity to grow with estab-
lished market leader ECE Respond immediately to
Box P-173.

Experienced Salesperson needed immediately at
successful regional AM/FM in western Kansas. Ex-
cellent commissions and work environment, incent-
ives. Established list. EXO.E. Contact Scott Smith,
KBUF, Garden City. 316 —275-2131.

South Dakota-Minnesota group radic broadcaster
is expanding by adding an AM-FM combo plus three
new FM's in 1981. Need additional sales people. On-
going sales training and personal development, keys
to success. Growth oriented and want to be suc-
cessful in a dynamic company? Send your resume, in-
cluding salary history, to: Don Sciel, Sales and Market-
ing Coordinator, Sorenson Broadcasting Corporation,
10016 Chowen Avenue South, Bloomington, MN
55431. Equal opportunity employer.

Live in paradise. Successful sales manager wanted
to fead dynamite staff. Co-op experience important.
KRUZ, Santa Barbara, 93101. 805—963-1831.

Big Bucks. Akron Chio's new radio station, WNIR has
big bucks to be made by an aggressive, energetic and
creative individual who enjoys sales. Position includes
excellent draw plus commission, expenses and
benefits. Call Bill Klaus, 216 —673-2323. EOE.

Immediate opening for experienced sales pro. Bring
your proven track record, writing/producing ability and
work with established list. Excellent station/com-
munity relations, professional staff, super benefits. On
beautiful Lake Michigan. Resume to: Randy Jung,
Sales Manager, WHFB, PO Box 608, Benton Harbor, Ml
49022,

Like money? AC full power FM wants hustlers who
like success. Experience or beginners. Huge exciting
potential. EEQ. Details to Ed Spang, 513 American
Bank Building, Odessa, TX 79761,

South Florida coastal stations have sales opening
for experienced radio saies person. Excelient growth
market defies northern recession. Trading area
population in excess of 200,000 with over a billion
dollars in buying power. Aggressive company offers
guaranteed draw of up to 25K against lucrative com-
missions and car expense. Send resume and example
of track record to Randoiph Millar, WOVV/WIRA, FL
Pierce FL 33450. Apply now, equal opportunity
employer.

Madison, Wi and two other mid-west family markets
offer entry sales opportunity for bright problem solvers
strong on creativity with ability to write, sell imagina-
tive campaigns. Fourteen station group seeks recent
college grad with commercial selling experience and/
or/ 1-2 years street sales with outstanding records. !f
you want to make sales your career, we'll teach you a
new exciting, profitable way to sell radio. Phil Fisher,
WISM, Madison, W! 53701 Mid-West Family Station
(EOE).

72 year old station owner wants to retire. Looking for
man or woman who will prove ability in sales before
taking over sales manager and manager position.
Charlie Persons, KVBR, Brainerd, MN 56501,

Sales opportunity for experienced, creative sales-
person with professional apprcach. S. California
medium market. Box B-135.

If well rewarded hard work is your cup of tea our
organization wants you on our sales team we are
5,000 watt AM and 100,000 watt FM joined in a small
market with nothing but growth in our future. You could
become part of it. Reply only if you are truly a proes-
sional and willing to prove it. Bill Arnold Box B-115.

Are you a small market salesperson who wants to
be a sales manager. Come grow with us in Virginia's
Shenandoah Valiey. Cali Randy Swingle 703—
743-5167. ECE.

Big WAIV Radio has an opportunity for a sales-
person. Send resume to 6869 Lenox Ave. Jackson-
ville, Fla. 32205 and include telephone number, or call
Mohn Fitzpatrick 904—-783-3711. EQE

Tired of Big City rate race? We have challenging
and rewarding sales opportunity. Fast growing,
Southern California market. KCIN, Victorville, 92392.

December 26, 1980, 74 degrees. January 23,
1981, 64 degree. Tired of winter? Yet you still enjoy
outdoor recreation and the mountains. Come to
southern New Mexico and join us. You must be
enthusiastic and a leader. Send complete gualifica-
tions to: Bob Flotte, KPSA Radio, Box 720, Alamogor-
do, New Mexico, 88310. EQ.E

You may be right for a good job with us. Please call
me if interested. Coy Palmer, General Manager, KRDF-
FM, Spearman, TX 806 —658-2529,

Southern Radio Chain has opening for radio man-
ager, salesman announcer, and announcer. Experience
preferred. Interested persons call 404 —678-2125 ask
for B.L. Williamson.

Outstanding opportunity for immediate earnings
and potential growth in one of the most beautiful areas
of the country. We have available an established list,
and a commission plan which rewards hard work. Join
a growing, professional organization in the Shenan-
doah Valley of Birginia. Sales experience desired, but
programmers who want to move into sales will be
carefully considered. Send resume and all pertinent
information -o: Tom Manley, WKCY, PO. Box 1107, Har-
risonburg, Va. 22801. EOE.

Account Executive—Viacom owned FM adult con-
temporary in Memphis needs an experienced profes-
sional salesperson. Call 901—324-0050 or send
resume to WRVR, 3000 Walnut Grove Road, Memphis,
TN 38111, Equal Opportunity Employer.

immediate opening in a college oriented dynamic
market, for an aggressive, creative slaesperson. Sta-
tion under new local ownership offers good base
against 18% commission. The station is firmly estab-
lished and going forward. The weather and living con-
ditions are great. Come grow with us. Send resume to
KNOR, Box 500, Norman, OK 73070 or call Frank
Sims, 405—321-1400.

Move Up: To a medium market station. Only station in
100,000 market. You must be able to sell. Send
resume. WMMW, 21 Colony St, Meriden, CT 06450.
ECE.

Radio sales Experienced Sales people needed for
Reno, Nevada. You should have a track record that
averaged minimum sales of $15,000 per month and
are capable of more. Immediate openings due to
facility expansion. Draw against commission/com-
pany benefits. f you qualify, please don't call, but send
complete resume and earnings histery to: Ed Crook,
General Manager, KROI Radio, PO. Box 7036, Reno,
NV 89510.

HELP WANTED ANNOUNCERS

Our midwest group needs top talent for immediate
and future openings requiring experience in one or
more of the following formats: adult contemporary,
modern country and album rock. Send tape, detailed
resume and a letter outlining your career and salary
expectations to R. B. Rogoski, 710 Hackley Bank,
Muskegon Mall, Muskegon, Ml 49440, EOE.

Q 107/Charleston has 7 til midnight available im-
mediately for self-motivated person who can make it
happen. Must be self starter with dazzling production
and ability to blend their energy with strong CHR for-
mat. Q 107 is the low country's 100,000 kw
powerhouse with limitiess future. Tapes and resumes
to Tracy Mitchell, Box 903-904, St. George, S.C
29477

Experienced morning anchor. Top 50 news/talk
station has immediate opening for anchor/reporter.
EEQ. Send salary requirements & resume to Box
B-60.

North Carolina AM/FM needs morning drive and
midday personalities. Good voice and strong produc-
tion a must. Write Box B-61.

If you sound mature and natural, and relate to your
listeners, we need you for our fm mor music station in
one of the southeast's most liveable markets. We
believe in good compensation, great radio, and an en-
joyable working atmosphere. Resume to Box B-64.

Our midwest group needs top talent for immediate
and future openings requiring experience in one or
more of the following formats: adult contemporary,
modern country and album rock. Send tape, detailed
resume and a letter outlining your career and salary
expectations to R.B. Rogoski, 710 Hackley Bank,
Muskegon Mali, Muskegon, M| 49440. EOE.

Dynamic talk show personalities. MOR announ-
cers and production experts: Send tapes and resumes
to Tom Krimsier, WWL, New Orleans | A 70176.
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SELL YOUR PROGRAMMES
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24/30 April 1981 .-~

Palais des Festivals - Cannes - France

Don’t be elsewhere in April, |
the world’s TV industry awaits you at MIP-TV.

" In 1980 : 3395 executives from 105 countries, 938 companies comprising
251 channels or stations - 687 production and distribution companies,
8570 TV programmes — 1843 feature length films were presented.

MIP-TV opens the doors of the world’s TV market to all
executives from TV stations, production and distribu-
tion companies.

No other 7 days of the year will give you a better chance
to:

e buy or sell programmes rights ;

e negotiate rights for present or future projects ;

e arrange co-production deals.

This annual TV meeting place gives you'the opportunity
to meet decision makers from TV stations and show
them your programmes or feature films. Cinema
projection facilities and video screening rooms are at
your disposal.

Full information on the different ways to participate at

MIP-TV will be sent to you upon receipt of the coupon
below.

THE ONLY WORLD-WIDE TV PROGRAMME MARKET

FRANCE U.K. U.S.A
179, avenue Victor-Hugo International Exhibition
75116 PARIS - FRANCE Organisation L.t.d.
Tel.: 605.14.03 + 9, Strafford Street,
Telex 630547 F MID-ORG London WIX 3 PE New York NY 10112
Tel.: (01)499.23.17 Tel. 1 {212) 489.13.60
Telex | 25230 MIP-TV-MIDEM LDN Telex : 235.309 OVMU
JACK KESSLER JOHN NATHAN

U.K. Representative

Perard Associates inc
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out for those who would keep

etwork talent raids and
the growing role of
local station program-

ing provided notable chapters

radio in a special compart-
ment of artificial restraint’ by
withholding a privilege

for radio’s 1948 history.

In television, the FCC froze
on new station grants, a deci-
sion that was to put station ap-
plicants into a waiting line for
nearly four vears while the
FCC worked out a national
plan of TV assignments. But
existing TV licenses and net-
works were undeterred from
introducing a number of pro-
grams that turned out to have
enduring appeal.

FM stations continued to
increase in 1948, but the ser-
vice still existed in the shadow
of established AM. Most con-
sumers, already having AM
sets, were uneager to purchase
another aural set, even
though it promised superior sound.

As an election year, 1948 brought broadcasters problems in
editorializing, censorship and equal time.

President Harry Truman, who won election after an arduous
campaign, referred to the fourth and fifth estates as the “‘kept
press and the paid radio”’ The Democratic strategy involved
buying little radio time. Instead, Truman personally stumped
the country, earning the sobriquet, ““Give "Em Hell, Harry,”
for peppery speeches about the dangers of Republican eco-
nomics. Republican candidate Thomas E. Dewey, on the other
hand, took to the air to deliver decorous speeches. By election
eve pollsters were finding many ‘‘undecided™ or pro-Dewey
voters. Buoyed by the findings of the best-laid polls, commen-
tator H.V. Kaltenborn as well as other reporters on election
night discounted an early Truman lead and declared a Dewey
victory. By morning the Truman victory was undisputed.

A BROADCASTING analysis in November estimated that the
major political parties bought $1.7 million in air time during
the 1948 campaign.

The movement to repeal the Mayflower edict (the FCC ban
on editorializing), which gained industry support in 1947,
gathered momentum with the electioneering of 1948.

Ata March FCC hearing to reassess the ban, ABC President
Mark Woods insisted: ‘*Operation in the public interest places
a positive duty upon the broadcasters to editorialize vigorously
whenever they believe that it is in the public interest to do so.”
CBS President Frank Stanton warned: ““The time is running

Turmoil continued overseas: Mohandas K. Gandhi was
shot to death by a Hindu fanatic on Jan. 31 in New
Delhi; Russia put a land blockade around West Berlin
in April; the Free State of Israel was proclaimed in Tel
Aviv as the British evacuated Palestine in May; Joseph
Cardinal Mindszenty, Roman Catholic primate of
Hungary, was arrested Dec. 27 by the Communist
government on charges of treason, espionage and black-
market dealing. In the U.S., aviation pioneer Orville
Wright died, and former State Department employe
Alger Hiss was indicted on perjury charges in
connection with the passing of secret documents to
Whittaker Chambers for transmission to a Communist
spy ring. But the biggest gasps of the year might have
come from publication of the first Kinsey report, on
“Sexual Behavior in the Human Male.” And in

BROADCASTING - -

“‘which is not denied to any
other class of our citizens—
except perhaps convicts con-
fined in prison’’ NBC Presi-
dent Niles Trammell
emphasized: “‘“The line be-
tween the printed newspaper
and the radio newspaper is
breaking down, and there is
no reason to impose restric-
tions on public expressions by
radio which are not imposed
on our free press.”’

James Lawrence Fly, who
was FCC chairman when the
Mayflower decision was in-
voked in 1941, argued against
repeal on behalf of the Ameri-
can Civil Liberties Union. Fly
testified there appears ‘‘an il-
lusion of green pastures on the part of the broadcasters. |
wonder if they want to sink to the ... level of the press ...
Radio is splendid. Radio is powerful. It is dynamite. In terms
of public opinion, it is atomic . . . Radio is not like a newspaper.
It cannot be like a newspaper. It should not be like a newspaper.
[ think it’s high time it recovered from the illusion of green
pastures. They’re not so green.”

The Mayflower review was still in progress when the FCC
issued another decision that underscored the regulatory dis-
tinctions between radio and the printed press. By a 4-2 vote in
a case involving the renewal of the license of WHLS(AM) Port
Huron, Mich., the FCC held that a station could not be held
responsible for libelous utterances by a political candidate be-
cause Section 315 of the Communications Act prohibited
broadcasters from censoring political broadcasts. The prohibi-
tion, said the FCC, was “‘absolute . .. whether the material is
libelous or not.””

The industry reacted with indignation. In an editorial,
BROADCASTING asserted: ““In deciding, after two-and-one-half
years of pendency, a simple license renewal case that it could
have skipped as it has done hundreds of others, the four-man
majority hurled defiance in the faces of the states, the Con-
gress and Supreme Court, and even of logic itself . . . [and con-
tributed) confusion, coercion, fear and stark amazement . ..
The broadcaster will just have to carry that which any wild-
eved politician wants to spout, whether it’s obscene, libelous
or subversive. Once the station opens its microphone to one
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Sacramento-Stockton-Modesto major television
market, to add three San Francisco network affilites.
Big Valley is currently authorized to carry signals of 16
television stations, including three local network affili-
ates, KCRA-TV (NBC) and KXTV-TV (CBS) Sacra-
mento, and KOVR-TV (ABC). Stockton. Two Sacra-
mento affiliates opposed Big Valley's request to carry
San Francisco affiliates, as did KTXL, a Sacramento in-
dependent. FCC found the ceffect on local stations of
San Francisco stations’ carriage would be minimal and.
in fact, only KOVR's 35-mile protected zone encom-
passed the cable communities. Action Feb. 6.

B The FCC has found that Cablevision Inc.. operator
of cable telvision system at Alma, St. Louis.
Breckenridge, and Ithaca, Mich., viclated several FCC
rules in transferring carriage of Bay City station
WNEM-TV from cable Channel 5 to Channel 20.
Commission directed its Cable Telvision Bureau to
issue monetary forfeiture notice to Cablevision. In
response to petition for declaratory ruling by Meredith
Corporation, licensee of WNEM-TV, the FCC found
Cablevision’s veluntary transfer of WNEM-TV from
carriage on cable channel 5 to channel 20 last June vio-
lated rules requiring a significantly viewed station to be
carried at that station’s request on the channel number
on which station is transmitting, except where tech-
nically infeasible. Although Cablevision continued to
carry WNEM-TV after June 20, 1980, it did so on
channel that was not unrestrictedly available to its
subscribers since converter needed to receive new
channel position for WNEM-TV was provided only if
subscribers requested it, FCC said. Such carriage of
mandatory signal violates the signal carriage rules, as
well as on-channel carriage rule. Action Feb. 4.

Allocations

Grants

® McNary and Whiteriver, Ariz.—In response 1o a
petition by The White Mountain Apache Tribe of
Arizona proposed reassigning 88.1 mhz from McNary
to Whiteriver as its first FM assignment. comments
due March 23, replies April 13. (BC Doc. 81-31). Ac-
tion Jan. 22.

®m San Luis Obispo, Calif.— Assigned 98.1 mhz to San
Luis Obispo as its third FM assignment, effective
March 23. (BC Doc. 80-121). Action Jan. 28.

B Temecula, Calif. —In response to a petition by
Valley Public Radio Inc. proposed assigning 88.9 mhz
to Temecula as its first noncommercial FM assign-
ment, comments due March 23, replies April 13. (BC
Doc. 81-32). Action Jan. 22.

B Augusta, Ga.—In response to a petition by Santee-
Cooper Broadcasting Co. proposed assigning 98.3 mhz
to Augusta as its fifth FM assignment, comments due
March 23, replies April 13. (BC Doc. 81-35). Action
Jan. 22.

® Osceola. lowa—in response to a petition by MW,
Jack Beaman proposed assigning 107.1 mhz 1o Osceola
as its first FM assignment, comments due March 23,
replies April 13, (BC Doc. 81-29). Action Jan. 22.

® Hoisington, Kan.—In response to u petition by
Heart of Kansas Radio Inc¢. proposed substituting 100.7

mhz for 100.9 mhz at Hoisington, comments due
March 23. replies April 13. {BC Doc. 81-36). Action
Jan. 22

B [iberal. Kan.—In response to a petition by Law-
rence E. Steckline proposed replacing 99.3 mhz with
101.5 mhz and replacing 105.5 mhz with 107.5 mhz at
Liberal, comments due March 23, replies April 13. (BC
Doc. 8§1-37). Action Jan. 22

B Alameda and Albuquerque, N.M.— Assigned 103.3
mhz to Albuquerque, as its cighth FM assignment,
effective March 23. (BC Doc. 80-160). Action Jan. 22.

a Carthage. N.Y.—In response to petition by Inter-
Country Broadcasting Corporation proposcd assigning
103.1 mhz to Carthage as its first FM assignment, com-
ments due March 23. replies April 13. (BC Doc.
81-30). Action Jan 22.

® Allendale, S.C. — Assigned 93.5 mhz to Allendale as
its first FM assignment. cffective March 23. (BC Doc.
80-131). Action Jan. 22.

m Elkins. W.Va.—In response to a petition by Marja
Broadcasting Corporation proposed assigning 99.3 mhz
to Elkins as its second FM assignment, comments due
March 23, replies April 13. (BC Doc. 81-34). Action
Jan. 22.

® Kingwood, W.Va.—In response to a petition by
Preston Communications proposed assigning 96.7 mhz
to Kingwood as its first FM assignment, comments
due March 23, replies April 13. (BC Doc. 81-33). Ac-
tion Jan. 22.

® Westover and Grafton, W.Va. —Granted petition for
reconsideration by Craig L. Falkenstine and assigned
100.9 mhz to Westover and substituted 95.9 mhz for
ch. 265A in Grafton, effective March 23 and modified
the license of Conti Broadcasting Inc. for Station
WQIT(FM) Grafton, W. Va., to specify operation on
ch. 2404 inlicu of ch. 265A. (BC Doc. 80-47). Action
Jan. 23.

@ Bountiful, Centerville and West Jordan, all Utah:
and Rock Springs. Wyo.—Substituted 99.5 mhz for
105.5 mhz at Bountiful: assigned ch. 288A to Center-
ville as its first FM assignment; assigned 102.7 mhz to
West Jordan: and substituted 104.5 mhz for ch. 258 at
Rock Springs, effective March 23 (BC Doc. 80-95).
Action Jan. 22,

® Ashland. Ore.— Assigned 105.1 mhz and 101.9 mHz
and deleted 101 mhz from Ashland. effective March 30
and modified the license of KKIC(FM) Ashland to
specify operation on ch. 270, in lieu of ¢ch. 269A. (BC
Doc. 80-122). Action Jan. 27.

Cable

B The following cable service registrations have been
filed:

Applications

B Torrence Communications Inc. for Pearl, Brandon,
Rankin, all Mississippi (MSO117, 110, 114) add signal.
m Center Cable TV Inc. for Center, N.D. (NIDOO31)
add signal

B Warner Amex Cable Communications Inc. for
Crockett, Tex. (TX0047) add signal.

Summary of broadcasting

FCC tabulations as of Dec. 30, 1980

CP's CP's
On air on Total not Total
Licensed STA* air on air on air authorized*”
Commercia! AM 4,584 3 2 4,589 111 4.700
Commercial FM 3.279 2 1 3.282 143 3.425
Educational FM 1.090 0 2 1,092 71 1,163
Total Radio 8,953 5 5 8963 325 9.288
Commercial TV 518 1 0 519 9 528
VHF 234 0 0 234 92 326
UHF 101 1 4 106 6 112
Educational TV 156 2 5 162 15 177
F 1,008 4 9 1.019 122 1,143
UHF 345 0 0 345 181 526
Total TV 2525 0 Q 2524 252 2826
FM Translaters 1.389 0 0 1.389 478 1.867
TV Translators
UHF 2572 0 0 2,572 251 2823
VHF 1.362 o 0 1.362 498 1860

*Special temporary authorization

Broadcasting Feb 16 1981
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® [nstitute, W.Va,—Kanawha Economic Develop-
ment Corp. seeks 90.9 mhz, 1.9 kw, HAAT: 428 ft. Ad-
dress: One Bruce St., Institute, W.Va. 25112, Estimated
construction cost: $73,000; first vear operating cost:
$46.,000; Format: Educational. Principal: Applicant is
nonprofit corp. set up to provide minorijties with ex-
perience and training for broadcast careers. Robert T.
Lipscomb is president of board of directors. He’s also
director of KOJC(FM). Lipscomb is chemist at Union
Carbide Corp. in Institute. Ann. Feb. 6.

FM action

® Gold Beach, Ore.—James N. Hoff granted 92.7
mhz, 2.6 kw, HAAT: 1,030 ft. Address: 5640 S. Broad-
way, Eureka, Calif. 95501. Estimated construction cost:
$22,000; first quarter operating cost: $43,400; revenue:
$71,700. Format: MOR. Principal: Hoff is general man-
ager and 49% owner of KRED(AM)-KPDJ(FM)
Eureka, Calif. Action Feb. 2.

TV actions

® Salem, Ore.—Greater Willamette Vision Ltd.
granted ch. 22; ERP: 1702 kw vis., 170 kw aur.. HAAT:
1,187 ft.. ant. height above ground: 945 ft. Address:
Pioneer Trust Bldg.. Box 1048, Salem 97308. Estimated
construction cost: $2 million; first-quarter operating cost:
$170.000; revenue: $291.000. Legal counsel:
Ward and Mendelson, Washington: consulting
engineer: Cohen & Dippell, Washington. Principals
ABCD Vision Inc. (Arnold Brustin and Christopher
Desmond) [34.5]; William Brown (894); Donn B. Con-
ner (8.5%); Alan G. Lowy and Robert J. Novic (24.5%
each). Brustin and Desmond are former CBS televi-
sion executives. Brown is Los Angeles investment
counselor. Lowy is former vice chairman of Los
Angeles County Board of Investments (retired). Novic
is Los Angeles construction company owner. ABCD —
owned equally by Desmond and Burstin—is general
partner in applicant for new TV in Des Moines, lowa.
Others have no further broadcast interests. Action Jan.
23

B Memphis, Tenn.—Dismissed application of Levee
Medin Inc. for new TV on ch. 30. Action Dec. 19,
1980.

Licensees

B KQTI(AM) Edna, Tex. Vic-Jax Broadcasting Corp.
(BL-800521AC).

8 WZAM(AM) Norfolk, Va.. James River Broadcast-
ing Corp. (BL-14,126).

Ownership Changes

Actions

m KLRA(AM) Little Rock, Ark. (AM: 1010 khz, 10
kw-D. 5 kw-N)—Granted assignment of license to
First Communications Corp. to Philip R. Jonsson for
$2.3 million. Seller is owned by Tobias Coe and family.
They have no other broadcast interests. Jonsson is
president and principal owner of KELI{AM) Tulsa,
Okla. Action Jan. 27.

8 KMUV-TV Sacramento, Calif. (TV: ch. 31, 537 kw
vis., 107 kw aur., ant. 1,020 ft) —Granted assignment
of license from Tandem Productions Inc. and Jerry
Perenchio (50% each) to Koplar Communications Inc.
for $7.6 million. Tandem Productions is Norman
Lear’s TV production company of which Perenchio—
STV entrepreneur—is chairman and chief executive
officer. Perenchio is also 50% owner of National
Subscription Television which owns and operates two
subscription TV stations: KBSC-TV Corona, Calif.
(Los Angeles), and WXON-TV Detroit. Tandem and
Perenchio also own WNJU-TV (STV) Linden
(Newark), N.J. Buyer is owned by Edward Koplar
(president) and family. They own KPLR-TV (ch. 11)
St. Louis and are applicants for new UHF's in Omaha
and Des Moines, lowa. Action Jan. 28.

B WWGS(AM)-WCUP(FM) Tifton, Ga. (AM: 1430
khz, S kw-D, | kw-N; FM: 100.3 mhz, 100 kw)—
Granted assignment of license from Ralph Edwards to
WWGS-WCUN Partnership for $1.175 million. Ed-
wards has no other broadcast interests. Buyer is owned
by Jon Peterson (50%); Lester I. Levine and son,
Bryan, Jay M. Cohen and David S. Albertson (12.5%
each). Peterson owns Orlando, Fla., outdoor advertis-
ing company. Lester Levine and Cohen are partners in
Orlando law firm. Orlando attorney Bryan Levine is presi-
dent and 60% owner of National Fitness Centers,
Orlando-based health club chain. Albertson is owner
of Orlando citrus fruit groves and processing business.

Peterson has sold WYLD-AM-FM New Orleans
(BROADCASTING, Feb. 4, 1980). Buyer group has
no other broadcast interests. Action Jan. 29.

% WDME(FM) Dover-Foxcroft, Me. {FM: CP)—
Granted assignment of CP from Frank A. Delle to
Community Communications Inc. for $3,135. Seller:
Delle sold last Nov. AM in Dover-Foxcroft to same
buyer. He has no other broadcast interests. Buyer: Fre-
deric Hirsch and others. He is former station manager
at WVOX(AM) New Rochelle, N.Y., and has no other
broadcast interests. Action Jan. 27,

® KHRU(FM) Clayton, Mo.—Dismissed application
for assignment of license from School District of
Clayton, Mo. to Junior College District of St. Louis-St.
Louis County, Mo. (Florissant Valley Community Col-
lege) (BALED-791101GW). Action Jan. 28.

Facilities Changes

Applications

® KSTM(FM) Apache Junction, Ariz.—Seeks CP to
change TL; change ERP, HAAT, and make changes in
ant. sys. Ann. Feb. 6.

® KXPR(FM) Sacramento, CA—Seeks CP to change
freq; change TL: increase ERP; HAAT. and make
changes in ant. sys. Ann. Feb. 6.

m KBSB(FM) Bemidji. Minn.—Seeks CP to change
TL, SL; RC;, ERP; HAAT, and make changes in ant
sys. Ann. Feb. 6.

® KIEE(FM) Harrisonville, Mo.—Seeks CP to make
changes in ant. sys.; change TL: change type trans.;
type ant.; increase ERP; increase HAAT. Ann. Feb. 6.

8 KSNM(FM) Santa Fe, N.M.—Seecks CP to change
ERP; HAAT; change type trans.. and make changes in
ant. sys. Ann. Feb. 6.

® WHHIJ(FM) Dix Hills, N.Y. —Seeks CP to increase
ERP; HAAT, and make changes in ant. sys. Ann. Feb.
6.

B WGNY(AM) Newburgh, N.Y.—Seeks CP to
change hours of operation to U by adding N service
with 1 kw; increase D power to 10 kw; change freq.;
change TL, SL & RC, and make changes in ant. sys.
Ann. Feb. 6.

B WIXT-TV Syracuse, N.Y.—CP dismissed to com-
mercial TV broadcast station to change ERP: change
TL; change type trans.. Change type ant., and HAAT
1000 ft. Action Jan. 15. ’

® WUTQ(AM) Utica, N.Y.—Seeks CP to change
freq.; add N service with 1 kw; change hours of opera-
tion to U; redescribe SL & RC, and make changes in
ant. sys. Ann. Feb. 6.

8 KSOR(FM)—Seeks CP to change TL; SL: increase
ERP: HAAT, and make changes in ant. sys. Ann. Feb.
6.

® KBMC(FM) Eugene, Ore.—Seeks CP to specify
TL; increase ERP; HAAT: change type trans., and
make changes in ant. sys. Ann. Feb. 6.

m WBZY(AM) New Castle, Pa.—Seeks CP to change
hours of operation to U by adding N service with 2.5
kw. increase D power from S kw to 10 kw: install DA-
N: change freq.. and make changes in ant. sys. Ann.
Feb. 6.

8 WMSO(AM) Albert L. Crain, Collierville, Tenn.—
Seeks Mod. of CP to change freq. from 630 khz to 640

khz, and increase power from 500 wto 1 kw. Ann. Feb.

= WHMT(AM) Humboldt, Tenn.—Seeks CP to
change hours of operation 1o U by adding N service
with 1 kw; increase D power to 1 kw; change freq. from
1190 khz to 1160 khz: install DA-2, and make changes
in ant. sys. Ann. Feb. 6.

B KTXT(FM) Lubbock, Tex.—Seeks CP to change
TL: SL; incr. HAAT. Ann. FEb. 6.

Actions

m KHIP(AM) Hollister, Calif. —Granted CP to
change TL to San Juan Canyon Rd. two miles NE of
Hollister, SL and RCL to 887 Washington St
Hollister, change ERP to 90 W (H&V): ant. height
1520 ft. (H&V), and make changes in ant. sys.
(BPH-800721AQ). Action Jan. 29.

® KDKO(AM) Littleton, Colo.—Granted CP to in-
crease D power to 5 kw; conditions (BP-20.116). Ac-
tion Jan. 29.

® WLIS(AM) Old Saybrook, Conn.—Dismissed ap-
plication for CP to change hours of operation to U
(BP-791228AY). Action Jan. 29.

® WAIV{AM) Jacksonville, Fla.— Dismissed applica-
tion for CP to make changes in ant. sys. (BP-20,942).
Action Jan. 29.

B WATU-TV Augusta, Ga.—Granted CP 1o change
ERP, ant. height and type. Action Feb. 2.

m WBOC-TV Salisbury, Md.—Dismissed CP to
change ERP, TL, trans., and ant. Action Feb. 2.

8 KAWE-TV Bemidji, Minn.—Granted CP to operate
trans. by RC from Deputy Hall, Bemidji State Univ.,
Bemidji. Action. Feb. 2.

m KKOJ(AM) Jackson, Minn —Granted request to
identify as Jackson, Minn.-Spirit Lake lowa. Action
Jan. 26.

= *WBGD(FM) Bricktown, N.J.—Granted CP to in-
crease ERP to .19 kw (H), ant. height to 40 ft. (H):
conditions (BPED-791226CJ). Action Jan. 27.

m WIZR(AM) Johnstown, N.Y.—Dismissed applica-
tion for CP to add N service (BP-20.503). Action Jan.
28.

8 WKIX(AM) Raleigh, NC.—Granted CP to make
changes in N ant. sys. and change TL to Old Pitsboro
Rd., Cary, N.C.; conditions (BP-790831AL). Action
Jan. 26.

8 KTXT-TV Lubbock, Tex.—Granted CP to operate
trans. by RC from new SLAction Feb. 2.

® WSVS-FM Crewe, Va.—Granted CP to increase
ERP to 100 kw (H), ant. height 450 ft. (H)
(BPH-800229AE). Action lan. 27.

8 WVAQ(FM) Morgantown, W.Va.—Granted CP to
change TL to E side of Old Dupont Road, 49 miles NE
of IR 79, Morgantown, increase ant height 500 ft.
(H&V) and make changes in ant. sys.
(BPH-800213AG). Action Jan. 27.

in Contest

FCC decisions

® Commission has authorized Big Valley Cablevision
Inc., operator of cable telvisiorr systems serving
Stockton and San Joaquin County, Calif., both in the

EDWIN TORNBERG
& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers ¢ Financial Advisors

Washington, D.C. 20012

Tel: (202) 291-8700

P.O. Box 4230
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Third World media, Madsen would like to
see U.S. broadcasters realize that ‘‘the
strength of our system depends on the rest
of the world understanding it.’

Madsen’s company is owned by the
Church of Jesus Christ, Latter Day Saints
(the Mormons). The church’s influence
on company operations takes its form
chiefly, according to Madsen, in maintain-
ing four goals for its executives to pursue.
First, the company must provide outs-
tanding community service; second, it
must maintain an effective system for
developing people; third, it must en-
courage the production of quality pro-
graming, and fourth, it must profit,

““I] report to my board of directors on
how I'm fulfilling those goals in that
order,’ says Madsen, who considers the
order of priorities, ‘‘a very fortunate ar-
rangement.”’ Religious programing pro-
duced and distributed by the company is
done on contract to the church.

How does the president of one of the
largest church-owned communications
firms feel about the Coalition for Better
TV’s proposal to boycott advertisers of
programs it judges offensive? (BROAD-
CASTING, Feb. 9) “*You can’t enforce
morality,” he says, ‘“That’s something that

has to come from within a person.”’ Con-
tinuing, Madsen says, ‘‘1 agree there’s
much that’s wrong with our system, but it
sure is a beautiful system.’

Commenting on NAB’s choice of
Madsen for its highest award this year,
Thomas Paro, president of AMST, said,
“Arch is one of the real pioneers and
leaders of our industry. He’s a good solid
broadcaster with a strong sense of public
service and he knows how to look ahead.”’
According to Rosel Hyde, former FCC
chairman and an attorney with the Wash-
ington firm of Wilkinson, Cragun &
Barker, which represents Bonneville: ‘At a
time when broadcasters are taking a great
deal of criticism for alleged permissive-
ness, it's appropriate that they’ve honored
a4 man who undertakes to run a ‘quality
show’ while at the same time is a strong
proponent of First Amendment rights,
Their choice is very timely.’

Reacting to the award himself, Madsen
said: “‘Awards are nice, but you think
about how little you can achieve in a life,
and even that depends on help from
hundreds of other people. You may feel
you’ve reached some stature in life, but
then you realize that you stand on the
shoulders of some mighty big people.”

- .~ ]
Rhode Island adopts
new cable access rules

Rhode Island cable television operators
must help schools install reception equip-
ment and actively encourage the use of
public and other access channels, under
regulations adopted by the state’s Division
of Public Ultilities.

The state’s operators must provide pro-
fessional help in planning and installing
school cable facilities for educational TV
reception and programing and must make
time available to all users of public and
other access channels “‘on a first-come,
first-served, nondiscriminatory basis,
without charge.”’

Cable companies, under the rules, must
also help train citizens in planning, pro-
duction and programing for ‘‘specially
designed public access channels’ and give
free facilities and technical help to users of
those channels.

The Division of Public Utilities held
hearings around the state before issuing
the new regulations, and has reserved
decisions in some arcas—including control
of allegedly obscene programing—for
further study.

For the Record -

As compiled by BROADCASTING, Feb. 2
through Feb. 6 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications
ALJ— Administrative Law Judge. alt.—alternate
ann.—announced. ant. —antenna. aur.—aural, aux. —
auxiliary., CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna, Doc.—Docket.
ERP—effective radiated power. HAAT —height of an-
tenna above average terrain. khz—Xkilohertz. kw—
kilowatts, m—meters. MEOV —muaximum expected
operation value. mhz—megahertz. mod. —modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans. —transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *—noncommercial.

New Stations

AM application

B Gatlinburg, Tenn.—Gatlinburg Broadcast Com-
munications Inc. seeks 1230 khz, .25 kw-N 1 kw-D Ad-
dress: 531 Gay St. Suite 700 knoxville, Tenn. 37902.
Estimated construction costs: $78,000; first quarter
operating cost: $25,000; first year revenue: $100,000.
Format: MOR. Principals: Anthony G. Kimbrough,
vice. pres. (60%); J.D. Wallace; pres. (40%). Wallace is
executive at United American Bank in Knoxville and
former commissioner of Tennessee Dept. of Employ-
ment Security. He is 25% owner of new AM applicant
in LaFollette, Tenn. Kimbrough is executive at Knox-
ville-based restaurant chain. He has no other broadcast
interests. Ann. Feb. 6.

FM applications

B8 Jackson, Miss.—J.C. Maxwell Broadcasting Group
Inc. seeks 88.7 mhz, 100 kw, HAAT: 876 ft. Address:

Box 22624, Jackson. Miss. 39205, Estimated construc-
tion cost: $379.550; first year operating cost: $154,200:
Format: Educational, Principal: applicant is nonprofit.
nonstock corporation. Aurelia Young is president of
board of directors and former chairman of the Jackson
Council on Human Relations. Applicant has no other
broadcast interests. Ann. Feb. 6.

& Cheyenne, Okla.—Oklahoma Educational TV
Authority Inc. seeks 91.3 mhz, 100 kw. HAAT: 866 ft.
Address: 7403 North Kelley Ave.. Oklahoma City
73113, Estimated construction cost: $126.000. fArst
year operating cost: $228,000. Format: Community In-
terest/Educational. Principal: Applicant is state run
agency. Robert L. Allen is executive director. It is
licensee of KETA-TV Oklahoma City; KOED-TV
Tulsa: KOET-TV Eufaula: KWET-TV Cheyenne. all
Oklahoma. It is also applicant for FM’s in Eufaula and
Oklahoma City (see below). Ann. Feb. 6.

W Eufaula, Okla.—Qklahoma Educational TV
Authority Inc. seeks 89.9 mhz, 100 kw. HAAT: 1185 ft.
Address: 7403 North Kelley Ave.. Oklahoma City,
73113, Estimated construction cost: $119.800; first
year operating cost: $228,000; Format: Community in-
terest/Educational. Principal: Applicant is State-run
agency (see Cheyenne, Okla., above and Oklahoma
City below). Ann. Feb. 6

B Okfahoma City, Okla. —Oklahoma Educational TV
Authority seeks 89.3 mhz. 100 kw, HAAT: 766 ft. Ad-
dress: 7403 North Kelley Ave.. Oklahoma City 73114
Estimated construction cost: $195.815. First year
operating cost: $228.000; Format: Educational. Prin-
cipal: Applicant is state-run agency (see Cheyenne and
Eufaula above). Ann. Feb. 6.

m Porcupine, $.D.—Lakota Communications Inc
seeks 90.1 mhz, 100 kw, HAAT: 105 ft. Address: PO
Box 378 Pine Ridge. S.D. 57770. Estimated construc-
tion cost: $172.000: first-year operating cost: $95.000;
Format: Native American Music/News. Principal: Ap-
plicant is nonprofit corporation. David P Little is presi-
dent of board of directors. It is has no other broadcast
interests. Ann. Feb. 6.

B Bridge City, Tex.—Cecil W. Hubbard secks 92.1
mhz. 3 kw, HAAT: 230 fi. Address: 985 West Round
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Bunch Road, Bridge City 77611. Estimated construc-
tion cost: $65,500: first year operating cost: $66.650;
revenue: $45.500. Format: MOR. Principal: Cecil W.
Hubbard is sole owner. He has industrial supply and
real estate interests in Bridge City area. Hubbard has
no other broadcast interests. Ann. Feb. 6.

B Mexia, Texas—Limestone Broadcasting Inc. secks
104.9 mhz. 3 kw, HAAT: 292 ft. Address: 215 E. Com-
merce St., Mexia 76667. Estimated construction cost:
$31.000; First year operating cost: $20,000: revenue:
$30.000. Principals: B.C. Wallis, Aubrey E. Irby, Wade
Ridley, Wilton H. Fair, and Isadore Roosth (20% each).
Wallis owns 20% of Commercial Communication
Corp., Mexia, two-way radio service. Irby owns Mexia
investment firm. Ridley owns Mexia oil co. Fair is part
owner of family oil company in Mexia. Roosth is pres.
and part owner of Tyler Qil production firm. Wallis &
Irby are also licensees of KBUS(AM) Tvler. Ann. Feb.
6.

® Staunton, Va.—First Capital Communications Inc.
secks 99.7 mhz, 16 kw, HAAT: 400 ft. Address: 313
West Ave.. Red Lion. Pa. 17356, Estimated construc-
tion cost: NAL First quarter operating cost: $38,300:
revenues: $137,500. Format: country. Principals:
William V. Freeman, pres. (45%); Frederick W. Wise
(45%) . and Louis ). Castriota, Sr. (10%). Freeman is
vice president of savings & loan association, and bank,
in York, Pa. Wise owns consulting engineering firm in
Windsor. Pa., and is announcer-board operator at
WGCB(FM) Red Lion. Castriota is program and news
director at WGCB-TV Red Lion. They have no other
broadcast interests. Ann. Feb. 6.

B Concord. N.H. —Rumford Communications Corp.
secks 105.5 mhz. 1.32 kw. Address: Brown Rd.. S.
Newbury, N.H. 03221 Estimated construction cost:
$146.400: first quarter operating cost: $114.900; For-
mat: MOR . Principal: Lindsay M. Collins, Michael M
Colby, and Stuart E. Richter (each one third). Collins
owns Bradford. N.H.-based broadcast technical con-
sulting firm. Colby is program director at WLLH{(AM)
Lowell, Mass. Richter is sales representative for
WKBK(AM) Keene, N.H. They have no other broad-
cast interests. Ann. Feb. 6.
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Imtermmecha

ESPN adds:Entertainment and Sports Programing Network says 500,000 households
added toits subscriber base in January give it access to 10%¢f American television
homes Tatal:base according to ESPN’s VR affiliate marketing;James Cavazzini, is now
pushing five-million. Twelve million are being projected for year-end.
|
Sex seils: Adults Only program service offered by STV eutletin Phoenix has yielded
12.000 subscribérs in first four months of operation. ON TV's-Richard A. Whitman, vice
president and general manager.of Oak Communications subsidiary, announced 65% of all
new subsciibers and 83%of total subscribers have requested R-rated movies made
available tive mights weekly after-11:30 p.m.
O
Down but notout. Payroll for Premiere, stillborn cable TV network, has dropped from 6G to
eight since system was handed preliminary injunction oneveof its projected start-up last
Dec 31 According to marketing VP Ron Castell, most of those remaining—inciuding VP
GregNatharison=are planning to-stay on through appeat process, set to begin Feb. 23.
Nathanson was rumored to be making move to ABC-TV, but Castell told BROADCASTING
Nathanson-willbe with Premiete during its appeal fight “unless he's hit by lightning or
sormething like that! Premiere is reportedly using its-principal asset, previously ordered
transponder time-on several communications satellites, to generate income through
subleasing arrangements:It's been-estimated that nearly $13 million, not including legal
fees, has beeninvested in Premiere venture:
: O
Franchising moves. Cox Cable Communications has announced cable franchise award
~ tor Great Neck NiY Cox'plans toinstall 54-channel, 400'mhz system for 11,500 homes.
- Company also announced activation of similar system in-Jdacksonvilie Beaches, Fla,,
_ claiming first in total underground wiring of 400 mhz system: Multimedia [nc. has added to
_ cable gains in linsis with wins in Evergreen Park and Batavia; totaling 14,000 homes.
- O

~ New quarters. Pennsylvania Cable Television Association has moved into new Harrisburg
 guarters Malling address; Box 1.141, Harrisburg 17108:
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beyond the scope of his own company and
far beyond the bounds of Salt Lake City.’

Madsen’s activities have included three
years as head of the Association of Max-
imum Service Telecasters, two terms on
the NAB television board of directors and
active memberships in the Radio Advertis-
ing Bureau and Clear Channel Broadcast-
ing Service. He is perhaps best known,
however, for his work in international
broadcast affairs.

He has been active in the Inter-Ameri-
can Association of Broadcasters since 1964
and chairman of NAB’s International
Affairs Committee since 1977,

“He’s carried the ball by himself for
many years in international affairs.” said
John Summers, NAB vice president and
general manager. Madsen's interest in the
broadcast systems of other countries
stems from a lifelong fascination with
shortwave radio.

I started listening to the broadcasts of
other nations and realized there was an
ideological war going on.”” That ideological
war, according to Madsen, is intensifying
today, along with a ““great revival in short-
wave listening,” evidenced by increased
sales of shortwave sets.

Madsen believes U.S. broadcasters
would benefit by taking a greater interest
in the developing broadcasting systems of
Third World countries. Because there is
great distrust in many of these countries of
government broadcasts in general,
Madscn believes more interaction between
U.S. broadcasters and those of other coun-
tries could result in the establishment of
freedom of information in more develop-
ing countries.

Madsen, whose company plays 4 major
financial role in supporting the Inter-
American Association of Broadcasters,
believes U.S. broadcasters could demon-
strate support of developing media in
Third World countries by offering to pro-
vide technical advice and information on
how to maintain freedom of the press.

““American business does not pay atten-
tion to the bottom line below the bottom
line.” says Madsen, who defines that sec-
ond bottom line as freedom of information
and free enterprise. It is a system of which,
according to Madsen, people in many
developing countries have no first-hand
understanding.

Madsen’s activities in the international
arena have increased in recent years with
his co-vice-chairmanship of the World
Press Freedom Committee. Created in
May 1976, by the Inter-American Press
Association and the International Press
Institute, the committee works against in-
ternational movements opposing freedom
of the press. It also sponsors information
exchanges between U.S. communications
experts and those of developing countries.

Madsen was elected to the committee
when it was first founded. He represents it
and the NAB in a number of international
broadcast organizations, including the
Asian Pacific Broadcasting Union and the
European, African and Arabic broadcast-
ing unions.

In addition to working toward greater in-
formation exchange between U.S. and









Zub said, was its commitment to local
production and access. Wayne (90%
owned by the parent, 10% local local inves-
tors) offered $100,000 in up-front money,
said Zub, and though United did not offer
monies originally, it did later in the process.
The ofter by Wayne, Zub said, ‘‘was a lead-
ing factor in the proposal all along.”

Maclean-Hunter’s other subsidiary
(wholly owned), Metro Cablevision, has
won the East Detroit (13,000 homes)
franchise.

The system that Maclean is installing in-
cludes 54 channels, 35 that are activated
initially at $7.50, three pay services and
four access channels.

Comcast has been another big winner in
suburban franchising, though not without
controversy. In October 1979, Comcast
won the award for Warren, beating
Maclean-Hunter, Cox, ATC and
Teleprompter for the city’s 55,000 homes.
Comcast is installing a 37-channel system
including three access channels, HBO and
The Movie Channel. It is scheduled to be
completed in 1982.

Comcast also won Sterling Heights in
December and will put in a 56-channel
system for the city’s 34,000 homes. 11 was
that city council that passed over the con-
sultant’s recommendation (Maclean-
Hunter) to go with Comcast (see box page
92).

Comcast also won the award for Shelby
township, in a 4-3 vote in September. The
FBI, however, has been investigating brib-
ery allegations connected with that award.

TIPS ON BRIN

Fritts seeks to disarm daytimers. Edward O. Fritts of Fritts Broadcasting, chairman ot
the National Association of Broadcasters radic board, has sought to reassure NAB's
daytime broadcaster members about NAB's opposition to 9 khz AM separation. NAB
changed its position from one urging further study of 9 khz proposals to one solidly oppos-
ing them at its winter board meeting in Scottsdale, Ariz. {(BroabcasTing, Feb. 2).

Fritts, in a letter to NAB’s 1,600 daytimer members, said NAB-contracted technical and
economic studies have shown that “if 9 khz spacing were to prevail, daytime and other
classes of US. radio stations would have to live with narrower bands, smaller coverage
areas, increased interference and very high conversion costs” Further, he said: “it is impor-
tant that you realize that under the FCC's priorities, there was absolutely no assurance that
proposed new frequencies would be allocated to existing daytime stations. Indeed, the
NAB board concluded that under the 9 khz plan, daytimers would still be daytimers —with

less coverage”

Fritts went on to say that NAB plans to continue working toward the upgrading of all radio
stations to full-time authorization, and cited recently initiated discussions with the Cana-
dian Association of Broadcasters looking toward possible authorization of post-sunset
operation for U.S. daytimers (BroancasTing, Dec. 8).

The major inroad that Cox Cable has
made in Detroit has been in St. Clair
Shores, north of Gross Pointe, described
as an upper-middle income, bedroom
community. Cox won the franchise in late
1978 and has 40% of the system on line.
Cox’s track record of never having sold a
system reportedly lifted it over Maclean-
Hunter and another bidder. Cox is installing
a 35-channel system for the franchise that
passes 25,000 homes. Cox has also won in
nearby Fraser and Gross Pointe Shores.

Continental Cablevision has picked up
two awards, Roseville and Madison
Heights. The Roseville system has been
completed, and Continental reports 9,000
subscribers from the city’s 17,000 homes.
Last June Continental won the 12,000

GING DOWN

INFLATION

AND SAVING

HEALTH

conditions are not caught in
time — possibly because
other needs take too much
out of the family budget to
permit proper care.

At the same time, most
families are investing up to
50% of their income on detri-
mental purchases.

These high quality public
service messages show how
families can guard their
health while they save
money.

Health authorities are worried about the health of America.
With tough economic conditions, it is likely that many
families will forego sensible and cautious health procedures.
Many may subject themselves to disease, disablement,
maybe even death, simply because deteriorating health

30 SECOND
RADIO AND TELEVISION SPOTS

If you have never used ACA-produced public service
spots on your station, you may be surprised to learn
that ACA wins more publlc service health awards
each year than any other national association.
Among the awards won this past year was the
coveted Emmy. You owe yourself the opportunity of
auditioning this campaign to learn why.

homes of Madison Heights, one of the few
Oakland county awards, and the first
subscribers are coming on line. Continen-
tal plans a 52-channel system.

The city of Detroit (400,000 homes) has
had a five-member mayor’s advisory com-
mittee working on an RFP, along with
CTIC, and expects the RFP to be released
by the end of March, with hopes that an
award can be made this year. According to
Michael Turner, a lawyer with the city
research staff and member of the advisory
committee, there has been ‘‘tremendous
community interest’” for cable in Detroit.
The appetite for viewing is there. Turner
cited a recent survey which showed Detroit
as having the highest per capita viewing of
TV among U.S. cities.

60 SECOND AND
SECON

I TO: American Chiropractic Association [Oereck uere I
. PREF

I 2200 Grand Avenue / Des Moines, lowa 50312 AR
Please send me copies of “Inflation and Health™ I
I public service spots for: I
I OTelevision (One 60-sec. & one 30-sec. Filmed Spots) I

Availabl I DRadio (Six 60-sec. & six 30-sec. Taped Spots)
val.ab e | understand the spots will be sent without cost or obligation. I
With | Public Service Director I
Enghs!’l I Station I
or Spanish | seet Add
ree ress
Sound Track |
Zi

I Ccty State p o1 1I
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Canadian problems. Maclean-Hunter thinks it has been handicapped by its Canadian
identity in contests for some Detroit suburbs (see accompanying story). It hasn't prevented
Maclean-Hunter, and the other major Canadian cable bidder, Rogers Cablesystems (for-
merly Canadian Cablesystems), from winning franchises, but difficufties have arisen.

In Sterling Heights, a 34,000-home area that went to Comcast, “there was just no ques-
tion,” said Scott Colbran, Maclean-Hunter's vice president of corporate development, that
the company’s nationality affected the verdict. The consultant's report from Kalba Bowen &
Associates had placed Maclean first in half of the 13 categories and equal in four or five
others, said Colbran. The city doesn’t dispute this

Colbran said the 4-3 vote was highly politicized and involved perscnal politics. But as for
the problem of the foreign image, Colbran takes it all in stride as something that cannot
be fought. "If the process is logical, we stand and fall on our proposal,” he said.

According to Colbran, the same thing happened in St. Clair Shores. The fact Maclean
was Canadian "“seemed to be one of the overriding factors why we didn't get it he said,
even after the board of education there had favored the Maclean proposal based on its
local programing record.

Colbran said the bias is “a process of business,” and one of the strengths an American
company can use in competition. lronically, it was American businessmen that first brought
Maclean to the U.S,, Colbran said. Several New Jersey businessmen approached Maclean
in 1974, At that time, Colbran said, no U.S. MSO's wanted to build cable in the shadow of a
major city. (HBO was only in the planning stages.) Maclean-Hunter came in and franchised
what are now 41 contiguous communities in upper New Jersey, Orange and Essex coun-
ties, with a present subscribership of nearly 100,000.

That history, Maclean’s experience in building and operating major cities (Maclean owns
one of the three largest Toronto franchises) plus its local programing credibility, says Col-
bran, helps offset some of the hurdles Maclean faces.

will go to the city which will probably make
an award by March.

To the north, Dearborn Heights is in the
midst of forming a committee to draft an
ordinance for the city’s approximate
20,000 homes.

To the west of Detroit, a citizen adviso-
ry committee in Livonia is scheduled to
present its report at the end of March.
Livonia is still in an informal stage, uncer-
tain over what to put in an ordinance and

RFP and undecided over whether a con-
sultant is needed. The town’s 33,000
homes have brought interest from 11 ap-
plicants. (As Henry Harris of Metrovision
points out, not all the firms that exhibit in-
terest will apply. Harris said 17 companies
showed interest in Sterling Heights but
only two applied, possibly because com-
panies were given one month instead of
three to respond).

Royal Qak expects to release an RFP

@e 4)2-Minute “Reflection,

Insight, a 4%>-minute, public ser-
vice commentary; offers your radio
listeners a pause for thought and
reflection ..., a harbor in a busy
programming schedule:
Insight brings thought-provoking
ideas about the things that affect us
.every day ... personal relation-
ships .. .'security ... success.. ..
loneliness . ... religion . . .-self-
fulfillment . ... happinéss .. .

Insight makes no financial or emo-
tional appeals: It is public-service

broad¢asting in the finest sense of
the word . . . bringing to your audi-
ence the central thoughts embed-
ded in the-issues of life.

Always timely, always welcome,
Insight will give your station’s
image a boost as it gives your lis-
teners a chance to pause'. .. to sit’
back and think.
For a free audition disc, contact;
Insight
6555 West College Drive

Palos Heights, IL 60463
(312) 371-8700
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within the next few months. [t has been
self-described as an older, densely popul-
ated city and its 30,000 homes have drawn
interest from more than 20 cable com-
panies.

The major affluent area riear Detroit
that has been franchised is Gross Pointe.
What makes it unusual is that five com-
murities. Teleprompter and a nonprofit
organization have joined together in own-
ing, operating and splitting the profits of
the system. Gross Pointe, Gross Pointe
Park, Gross Pointe Farms, Gross Pointe
Woods and Harper Woods are the com-
munities that joined with Teleprompter
and the Gross Pointe War Memorial Asso-
ciation in the venture.

According to Mike Reynolds, general
manager of the system for Teleprompter,
the memorial association was “‘the main
force” behind getting cable into Gross
Pointe. It was looking for new sources of
revenue, Reynolds said, and sent invita-
tions in 1979 to seven cable companies to
make an offer, thus bypassing the RFP
stage. The association reached agreement
with and formed a partnership, said
Reynolds, who felt the percentages in the
ownership structure were the principal
reason Teleprompter won. (Most of the
other applicants offered 80%-20% splits,
he said.) Each of the cities passed its own
enabling ordinance, with the last franchise
granted in January of 1980.

Teleprompter, which manages the
system, receives half of the revenues; 25%
goes to the Grosse Pointe War Memorial
Association, and the five communities split
the remaining 25% according to the num-
ber of subscribers each has. Parts of the
system (23,000 homes) went on line in
the middle of 1980. Reynolds reports 50%
penetration with 2,000 subscribers.

Teleprompter is installing 400 mhz
systems, with 36 channels activated in-
itially. The systems contain seven access
channels, four pay services plus two
studies as part of the package.

Another suburban community, West-
land, has taken a long, hard look at munic-
ipal ownership as a revenue producer. Part
of the reasoning is that if cable is run as a
city utility, property taxes would be lower.
Meter readings could be done via cable
and quicker police response to burglaries
would result from cable security systems.
So far, Omnicom has been the only MSO
to, show interest in building the system.

Another big cable winner to date in the
Detroit area is Maclean-Hunter, a Cana-
dian-based MSO that, with two subsidi-
aries, has won nine franchises. Eight are
south of Detroit, around Taylor, with
25,000 homes. The other seven, Allen
Park, Southgate, Melvindale, Ecorse,
River Rouge, Rockwood and Brownstown
township, add another 45,000 homes.
Another five communities in the area have
yet to be franchised.

According to Taylor mayor, Donald Zub,
there were a “‘lot of sour grapes’” over the
franchise vote. He said the loser, United
Cable, took out newspaper ads with the
message to buy American. What helped
Wayne Cablevision, Maclean-Hunter’s
subsidiary that operates in Wayne county,



which includes Bloomfield Hills, listed by
the Census Bureau as the community with
the highest per capita income in the U.S.
Its affluence is epitomized by the city man-
ager’s comment that residents there are
more interested in cable’s home security
applications than the programing fare.

Some of the communities in Oakland
county are considering banding together
to award franchises. Indeed, applicant
Maclean-Hunter’s Scott Colbran said:
“The only way Oakland county will make
sense is if a number of communities go
together”’ Maclean and other MSO’s may
get their wish.

The largest block formed to date in-
cludes the 30,000 homes of Farmington,
Farmington Hills and Novi. Comments on
a proposed ordinance were due last month
and Farmington City Manager Robert
Deadman expects the official request for
proposals (RFP) to be out shortly. Each
city is represented by its city manager and
one councilman. The Cable Television In-
formation Center has been hired as a con-
sultant and the award is expected to be
granted by next summer. Currently five
companies have shown interest.

To the east of Farmington is Southfield,
whose 17,000 homes have attracted the in-
terest of 17 cable companies. As in Far-
mington, the RFP is expected out in mid-
February, with a summer award slated.
The list of applicants typifies the MSQO’s
that reappear in other Detroit suburbs. It
includes Continental Cablevision,
Teleprompter, Warner Amex (winner in
Waterford township), Metrovision (win-
ner in Redford township), Cox Cable,
Maclean-Hunter, General Electric, Com-
cast, Cablecom General, Wometco, Om-
nicon (a Capital Cities Communications
subsidiary with suburban wins in
Plymouth, Plymouth township, North-
ville, Northville township and
Hamtramck), Chartwell Communications
and United Cable (winner in Lincoln Park
and Woodhaven).

Another plum in Oakland county is the
three communities of Birmingham,
Beverly Hills and Franklin. Birmingham is
the largest of the three in what is described
as a “‘very affluent’” area. Affluent enough
that despite its low homes total (13,000) it
has drawn the interest of 18 cable appli-
cants including Teleprompter, American
Television & Communications, Warner-
Amex, Cox, Maclean-Hunter, Continen-
tal, United, Metrovision, Comcast, Om-
nicom, Coaxial Cable, Cablecom, Star-
com. The proposed ordinance and RFP are
scheduled to be released later this month.
The communities, which will vote and
grant individual franchises, will pare the
list down to two before voting.

Then there is the case of Bloomfield
Hills. The city manager says cable is in
*“limbo.” Twenty companies have shown
interest, but the council has kept a low
profile and has no immediate plans for
issuing an RFP. The city’s 4,000 residents
aren’t great TV watchers, says the city
manager, and are more interested in ca-
ble’s home security and alarm applications
than cable’s diverse programing. Bloom-
field township, which surrounds Bloom-

field Hills, hasn’t taken any major steps in
the franchising direction either.

Troy is undergoing a community needs
study now and expects an ordinance and
RFP by midsummer. Described as diverse
demographically, its 27,000 homes have
drawn 17 cable company inquiries. North-
west of Troy is Pontiac. Its population of
80,000 has been hard hit by the recession,
a problem that plagues many of the
suburbs and most directly, Detroit itself.
Pontiac is still in the early phases of ascer-
tainment and ordinance drafting.

A peculiar problem exists for Romulus
which is nearly severed in half
geographically by the Detroit Metropolitan
Wayne County Airport. A committee has
been formed and has asked that a consul-

tant be hired. One-third of Romulus is oc-
cupied by the airport and it has shown
some interest in running the cable into the
terminal.

Inkster to the north has set March 6 as a
deadline for its RFP. The city, which con-
tains 12,000 homes, is the only one that
currently has an outstanding RFP
deadline.

Dearborn may be the city closest to
awarding a franchise. Much of the ordi-
nance and RFP work was done last year
for the city’s 30,000 homes. A citizen
commission will review responses on the
final ordinance from seven companies—
Teleprompter, Cox, Comcast, United.
Maclean-Hunter, Metrovision and Om-
nicom —this week. Their recommendation

312/621-7665 for the answers.
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Knowing what it 1s
does not tell you
how to use it.

A baseball in the hands of a child is a toy. But in the hands of a major
league pitcher, it is a precision instrument. The difference is more
than size and strength; it is expertise and experience.

Heller-Oak’s experience and know-how in lending money to

the communications industry is why we feel “Professionalism is
Priceless.” We bring to each meeting the willingness to find a way
to make things happen, to make things work. If you need this
kind of professionalism, call Ed Zukerman or Les Golbeck at

“Professionalism is Priceless”

finance is more than lending at

Heller-Oak Communications Finance Corp.
105 West Adams Street, Chicago, IL 60603



wife, Mary Jean Pew (40% jointly), Pew’s
mother, Katherine Pew (18%); Faigin’s
parents, Helen and Edward Faigin (12%),
and Paul Almond and family (10%).
Douglas Faigin is executive vice president
of City News Service Corp., Los Angeles
wire service. Mary Jean Pew is trustee of
California State University and College
System, and former acting president and
dean of Immaculate Heart College, Holly-
wood, Calif. Edward Faigin is cartoonist in
Los Angeles. Paul Almond is attorney and
vice president of New World Pictures, Los
Angeles film distribution and production
company. Katherine Pew and Helen Faigin
are housewives. They have no other
broadcast interests. KBCR is on 1230 khz
with 1 kw day and 250 w night. KBCR-FM is
on 96.7 mhz with 870 w and antenna 510
feet above ground. Broker: Blackburn &
Co.

B WBCI-AM-FM Williamsburg, Va. Sold by
Colonial Broadcasters Ltd. to North
Carolina Mutual Life Communications
Inc. for $900,000. Seller is owned by
Donald M. Bentley (50%); Harry Hager,
Frank McCue III, George J. Oliver, B. L.
Bell, and John Barnett (10% each).
Bentley is station’s president and general
manager. Barnett is Williamsburg busi-
nessman. Others are physicians in
Charlottesville, Va. Buyer is subsidiary of
North Carolina Mutual Life Insurance
Co.; W.J. Kennedy IlI is president. Cicero
Green, Jr. is vice president of communica-
tions subsidiary. Buyer has no other broad-

cast interests. WBCI is daytimer on 740 khz
with 500 w. WBCI-FM is on 96.5 mhz with
50 kw and antenna 430 feet above average
terrain. Broker: Cecil L. Richards Inc.

B Wis(FM) Key West, Fla.: Sold by David
W. Freeman and his wife, Elizabeth (50%
each), to John M. Magiola (55%) and
Richard H. Taylor (45%) for $225,000.
Sellers have no other broadcast interests.
Magiola is former general manager at
wQSN(AM) Charleston, S.C. Taylor is an-
nouncer with wBTv(TV) Charlotte, N.C.,
and performer for Jefferson Productions.
They have no other broadcast interests.
Wiis is on 107.1 mhz with 1.8 kw and an-
tenna 96 feet above average terrain.
Broker: Reggie Martin & Associates.

ORI APPROVED RSN

8 KMuv-Tv Sacramento, Calif.: Sold by
Tandem Productions Inc. and lJerry
Perenchio (50% each) to Koplar Com-
munications Inc. for $7.6 million. Seller,
which bought station early last year
(BROADCASTING, Jan. 28) to provide
subscription television service (STV), was
granted waiver of FCC’s rule against sale
of station within three years of acquisition.
It cited changes in Sacramento market (ca-
ble expansion and MDS operations) which
prevent successful operation of STV ser-
vice there. Tandem Productions is Nor-
man Lear’s TV production company of
which Perenchio—STV entreprenuer—is
chairman and chief executive officer.

/

Mortenson Broadcasting Company
has acquired

WAYE-AM

Baltimore, Maryland
for

$700,000

from
Coastal Telecommunications Corporation

The undersigned initiated this transaction
and assisted in the negotiations

BLACKBURN «comeavvnc.

RADIO « TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING = APPRAISALS

~

WASHINGTON, D.C. CHICAGO, 60601
20036

1111 19th Street, NW.

k(zoz) 331-9270

(312) 346-6460

333 N. Michigan Ave. 400 Colony Square 9465 Wilshire Bivd.

ATLANTA, 30361 BEVERLY HILLS, 80212

(404) 892-4655 (213) 274-8151

2/16/81 j
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Perenchio is also 50% owner of National
Subscription Television which owns and
operates two subscription TV stations:
kBsc-Tv Corona, Calif. (Los Angeles), and
wXON-TV Detroit. Tandem and Perenchio
also own WwNJU-TV (STV) Linden
(Newark), N.J. Buyer is owned by Edward
Koplar (president) and family. They own
KPLR-TV (ch. 11) St. Louis and are appli-
cants for new UHF’s in Omaha and Des
Moines, lowa. KMUV-TV is independent on
channel 31 with 537 kw visual and 107 kw
aural and antenna 1,020 feet above
average terrain.

m Kira(aM) Little Rock, Ark.: Sold by
First Communications Corp. to Philip R.
Jonsson for $2.3 million. Seller is owned
by Tobias Coe and family. They have no
other broadcast interests. Jonsson is presi-
dent and principal owner of KELI(AM)
Tulsa, Okla. KLRA is on 1010 khz with 10
kw day and 5 kw night.

8 WwGs(aM)-wcup(FM) Tifton, Ga.: Sold
by Ralph Edwards to WwGs-wcuPp Partner-
ship for $1.175 million. Edwards has no
other broadcast interests. Buyer is owned
by Jon Peterson (50%); Lester 1. Levine
and son, Bryan, Jay M. Cohen and David
S. Albertson (12.5% each). Peterson owns
Orlando, Fla., outdoor advertising com-
pany. Lester Levine and Cohen are
partners in Orlando law firm. Orlando at-
torney Bryan Levine is president and 60%
owner of National Fitness Centers, Orlan-
do-based health club chain. Albertson is
owner of Orlando citrus groves and pro-
cessing business. Buyer group has no
other broadcast interests. WwGS is on
1430 khz with 5 kw day and 1 kw night.
Wcup is on 100.3 mhz with 100 kw and
antenna 650 feet above average terrain.

@ Other approved station sales include:
wDME(FM) Dover-Foxcroft, Me. (see “‘For
the Record,” page 98).

Cable gets ready
to roll outside
the Motor City

This promises to be a year of
great cable activity in the
suburbs of Detroit, with many
affluent towns up for grabs

By the end of 1981, nearly all the subur-
ban communities around the country’s
sixth largest city, Detroit, will have
awarded cable television franchises.

Though roughly half of the suburbs
have been awarded, many lucrative areas
remain to be franchised. Also remaining is
Detroit, which will be the largest single
franchise granted in the area and one that
will provide a challenge to cable com-
panies in wiring a city plagued by high
unemployment and more familiar with
labor intensive industry than capital inten-
sive.

Among those plums is Oakland county


















Technology”

AM stereo gets another hearing

Further notice of rulemaking

finds various system proponents
offering more evidence proving
their system best; Kahn still

in favor of marketplace decision;
NAB and E!A push for one standard

The fruit of the FCC’s indecision regard-
ing AM stereo last year appeared at the
FCC last week in the form of voluminous
comments on its further notice of pro-
posed rulemaking on AM stereo.

At an open meeting last April 9, the
FCC rejected at the eleventh hour the staff
suggestion to adopt general standards that
would permit the introduction of all five
proposed systems and allow marketplace
forces to decide which is best, and instead
tentatively adopted the Magnavox system
as the industry standard.

But the Magnavox selection caused such
an uproar among broadcasters, much of it
instigated by the losing system propo-
nents, that the FCC backed down from
that decision. Instead of adopting a final
order naming Magnavox the standard, the
FCC last July reopened the docket, issuing
the further notice. The FCC reasoned that
the existing information in the docket was
insufficient to defend a Magnavox sclec-
tion against court challenges.

The heart of the further notice is a
system-evaluation matrix that assigned
ratings to each of the systems in terms of
11 key parameters and ranked them based
on the totals of those ratings. Although
Motorola, not Magnavox, emerged as the
leading system on the matrix, the FCC
said that any of the four other systems
could improve its position by providing
new information, by challengingthe ratings
and by suggesting new categories and new
weightings for existing categories.

Three of the five proponents—Harris,
Motorola and Magnavox —filed massive
documents filled with technical data
gathered from testing performed subse-
quent to the issuance of the further notice.
Leonard Kahn and the Hazeltine Corp.,
proponents of the system developed by
Kahn, submitted separatc comments with
little new technical data. They continue to
cling to the marketplace concept. which
presumes that all the systems are
minimally acceptable and that all should
be approved. The marketplace would
quickly winnow the five to onc.

Belar Electronics did not file. Arno
Meyer, Belar’s president. said if the FCC
didn’t believe Belar’s data the first time it
was submitted, there is no reason to
belicve it would this time around. **We
didn’t want to keep pouring money down

the bottomless pit.”’

Motorola was satisfied with the FCC
matrix, but offered three “‘evaluation ap-
proaches.” In the first approach, Motorola
merely filled in the blanks in the matrix—
where the FCC felt it had insufficient data
to make ratings. In the second approach, it
changed the FCC’s ratings where it felt
that was needed. In the third, it “‘im-
proved’” the definition of some of the fac-
tors and provided ‘‘detailed evaluation of
the matrix.”’

Not surprisingly, in whatever approach it
used, Motorola came up first, ‘“Motorola
has a substantial enough performance ad-
vantage over the other systems to support
the commission’s selection of the
Motorola system as the single AM stereo
standard,” Harris said.

Harris, which scored poorly on the
FCC’s matrix, said the matrix was
‘severely flawed in its present form as to
be a meaningless evaluation tool”” The
matrix will not only fail to assist the FCC
in picking the best system, but will also
““mislead’” the FCC, Harris said. The flaws
of the matrix include improper data selec-
tion, invalid and unfair comparisons, com-
putational errors, evaluation scales unrel-
ated to real-world broadcasting conditions
and blatant omissions of categories vital to
a proper decision, it said.

Reliance on the matrix as it stands, Har-
ris said, “‘could result in the selection of a
system which, because of the system’s one
fatal flaw, will likely be rejected by broad-
casters.” It then proceeded to point out
some of its competitors’ flaws. It cited the
Belar and Magnavox systems for ‘‘noise
bursts and pops,’ the Kahn/Hazeltine
system for its ‘“‘unworkable’’ receiver, and
all four for their inability to operate at nor-
mal modulation levels and remain within
bandwidth limits. “‘These problems alone
require that the above systems be re-
jected.”’

Magnavox, which aiso fared poorly on
the FCC matrix, said the additional data it
submitted demonstrates that its system
deserves the *‘overall highest score.”” Mag-
navox added that its system has certain ad-
vantages over the others that cannot be
quantified on a matrix. Of the five
systems, Magnavox said its system is the
least complex, the most reliable and pro-
cessor of the best stereo pilot tone. Mag-
navox said its system should also be cred-
ited for its low cost of implementation and
for its “‘firmly established parameters.”
According to its revised rating, Magnavox
gives its system no fewer than 100 points,
the maximum possible.

Still promoting the marketplace, Kahn
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asked the FCC for an oral hearing at
which, he said, ‘‘the various questions
raised by marketplace opponents (and
their number is dwindling as the subject
receives more serious consideration) can
quickly and easily be disposed of ..’

Kahn lashed out at the concept of pick-
ing a single system, saying it would be tan-
tamount to the government granting a
monopoly. “‘We sincerely believe that the
free enterprise marketplace selection pro-
cedure should be allowed to function.”

Selection of a single system, Kahn
asserted, will be challenged in courts,
delaying AM stereo for years. ‘*Such delay
is unnecessary and should not be visited
upon an industry already under severe
competitive attack on the ‘marketplace. ™’

Despite his insistence that the
marketplace is the way to go, Kahn picked
apart the matrix, intending to ‘‘underline
the problems and further delay factors
which are innate to even a superficial
matrix analysis.”

Hazeltine attached to its filing three
documents—two surveys of AM man-
agers and chief engineers commissioned
by Harris and a study of the marketplace
and single-system approaches written by
Robert W. Crandall of the Brookings In-
stitute. Hazeltine maintained that the
documents ‘‘provide strong justification
for the commission to discontinue the
complex and time-consuming task of
evaluation table construction and applica-
tion and to promptly adopt the
marketplace solution.”’

The two Harris surveys, carried out by
Weeks Associates in May and November
1980, “*dramatically illustrate the virtually
inevitable serious and adverse pitfalls
which confront any commission effort to
pre-empt the marketplace and mandate a
single AM stereo system.”’

Crandall’s report, which was first sub-
mitted by Hazeltine in opposition to
Motorola’s petition to extend the com-
ment period last November, said the FCC
should be “*wary” of choosing a single
system. “‘It should not make a decision to
exclude various AM stereo technologies
without a clear demonstration that stan-
dardization by government decree will lead
to a far more efficient AM stereo choice
than the workings of a free market.”’

Kahn and Hazeltine garnered some sup-
port from broadcasters for the marketplace
concept. NBC said there ‘‘can be no
assurance that any such table will be suffi-
ciently comprehensive or so weighted as to
be acceptable to all intcrested parties . . .
The only reasonable approach is to let the
marketplace decide which system or
systems will be successful in bringing AM
stereo service to the public.”

Although it didn’t support the
marketplace concept, ABC, which has









“Match Game” is one of the
earliest first-run strips to announce
new production for next season
because it is one of the most
successful strips this season.

As you see on the right.

“Match Game” takes on the best
of the other strips, both first-run
and off-network, and wins handily.
In both fringe and access time
periods.

Such strength and versatility
are no surprise.

“Match Game, with popular
Gene Rayburn as host, has a history
of success. Starting with its run as
the highest rated daytime network
game.Then as a top rated once-a-
week syndicated show. And for the
last two years, as a leading first-run
syndicated strip.

Now “Match Game” is set for
the 1981-82 season! With first major
market sales to WOR-TV New York
and KHJ-TV Los Angeles.

GOODNSON-TODMAN'S

VICTORY TELEVISION

NEWYORK (212) 687-1516
CHICAGO (312) 329-0825
SAN FRANCISCO (415) 435-9113

Source: Arbitron, 11/80. Audience estimates subject to limitations of the rating service.

wBBM-1V (5:30, M-F). Match Game
beats Newlywed Game by 3 share
points and 58% more women.

WPVI-LV L LuuAM, M-F). Match Game
is Number One in time period,
beating Hour Magazine, Price [s
Right and Love Boat.

KPLX [9:30, M-F). vatch Game
beats Bionic Hour and Brady
Bunch. Ties Rockford Files and
wins 41% more women.

wbz-1v 19:00, M-F). Match Game
is Number One in time period with
double the rating and share of
Movie and other competition.

WEWS (7:0U, M-F). Match Game
beats Joker’s Wild, NBC News and
Bonanza. Wins 97% more women
18-49 than Joker’s Wild.

K1vi{s:uu, M-F). Match Game

is Number One in time period.
Beats John Davidson by 10 share
points and 69% more women 18-49.

KS1P-1V (3:00, M-+). Match Game
is Number One in time period. Wins
75% more women 18-49 than
Joker’s Wild.

nAl U oy, v-r . iiatch Game

is Number One adult program in
time period. Beats Hour Magazine
by 5 share points and Movie by

12 share points.

WJUK -1 V 140U, M-t ). Match Game
is Number One in time period.
Beats Movie and Tom & Jerry.

w 1oL v (/:30, M-F). Match Game
is Number One in all young women
demos, easily beating Tic Tac Dough.

WANE-1'V | 7:00, M-F). Match Game
beats Family Feud by 3 share points
and Hour Magazine by 7 share
points.

K1VN-1V (4:30, M-F). Match Game
is Number One in time period with
leads of 3 and 8 share points over
Movie and Star Trek.

























































MEDIA MONITOR

Advertisement

Alger Hiss
Indoctrinates Young Lawyers

By Reed Irvine
and
CIiff Kincaid

James Wechsler, a columnist for the
New York Post, has undisputed creden-
tials as a liberal. He was editor of the
New York Post during its liberal heyday.
When Jimmy Wechsler criticizes an
attack on McCarthyism, you know that
there must be something wrong.

In his January 16th column, Wechsler
criticized an article in Barrister, a journal
published by the Young Lawyers Divi-
sion of the American Bar Association.
The article was titled, “How McCarthyism
Silenced America.” The author was none
other than Alger Hiss, America’s most
notorious living betrayer. Hiss, a former
State Department official, was convicted
of perjury for denying that he had passed
secret documents to a Soviet espionage
agent, Whittaker Chambers.

Employing Alger Hiss todiscuss Sena-
tor Joseph McCarthy’s efforts to expose
the communist infiltration of the govern-
ment and other institutions is like asking
Benedict Arnold to write an article on
how George Washington betrayed George
111

James Wechsler himself has long been
a vigorous critic of Senator McCarthy.
However, he was deeply disturbed by
Alger Hiss’s history lesson for the young
lawyers. Wechsler said that Hiss con-
cluded his lengthy article with “‘rhetori-
cal frenzy” when he wrote: “Militant
trade unions were destroyed; progressive
politics was eliminated from the political
scene; liberal publications and publishers,
together with independent publicists and
spokesmen of dissent, were discredited
or silenced; Roosevelt’s domestic and
foreign policies were frozen and stripped
of their vigor.”

Wechsler said of this: “In fact, no
‘militant’ unions were destroyed. What
Hiss means is that Communists were
ousted from union leadership in rebellions
that frequently long preceded McCarthy’s
advent. ‘Progressive’ politics was not
‘eliminated.” Communist-fr ¢ organi-

zations were discredited by their subser-
vience to Soviet foreign policy, and the
decisive sector of liberal opinion affirmed
its resolve to wage a two-front battle
against McCarthyism and Stalinism.”

It might be added that no liberal
publications were discredited or silenced.
What Alger Hiss did in his article was
equate ‘‘communist” and ‘“pro-com-
munist” with “progressive” and “liberal.”
James Wechsler knows this trick very
well. He admitted belonging to the
Young Communist League from 1934 to
1937. Unlike Alger Hiss, he broke with
the Communists and told the truth about
his connection with them.

Wechsler points out that Alger Hiss
“hardly fortifies his insistent claims of
innocence by rewriting history” in the
way that he did in the young lawyers’
journal. In other words, Hiss is following
the Communist Party line even today in
this article. Alger Hiss stated on a
Washington, D.C. radio program on
December 1, 1980 that the people of
Russia, China, Poland and Cuba were all
better off under communism than they
had been previously. He also admitted
that his present legal appeal is being
financed by a group identified as a
communist-front. Alger Hiss even today
writes like a communist, talks like a
communist and is found in the company
of communists. It is too bad that
Barrister didn’t so inform its readers.

MEDIA MONITOR is a 3-minute radio
commentary distributed free as a public
service .by Accuracy in Media. Five
programs are provided each week on tape.
AIM also distributes a weekly newspaper
column, publishes the AIM Report rwice a
month, and provides speakers and guests
for vadio and TV ralk shows. For a free
sample tape of Media Monitor or for
information abour any AIM service call
Bernie Yoh, (202) 783-4406, or write to
777 14th St., NW., Washington, D.C.
20005.
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Werner conceded his network is in a
“‘down cycle” but predicted it will finish
“‘a close second’’ to CBS.

‘I still have faith in the overall structure
of our schedule,”” he continued. ‘‘We still
have problems—notably Wednesday
night—but we’re working on them. Ob-
viously, what we need are a couple of
shows with 40 shares to build on. If Dallas
were out of the CBS schedule we’d be
about even with them (in ratings).”

Werner observed that the pressures on
the networks to provide innovative, excit-
ing programing have increased due to
competition from cable, home video, and
‘“‘more sophisticated independent sta-
tions.”” Returning to the subject of a possi-
ble production shutdown, Werner noted
that during the actors’ strike, ABC’s
‘‘share went down and I think it would
continue to go down if there were another
strike. We’'re worried about it. [ don’t
think we’d have any choice but to cut the
amount of original programing we do.”

R S e T O O
ABC claims firsts

Though trailing CBS-TV in the prime-
time ratings this season, ABC-TV
researchers say they’re still running first in
some important demographics—like
adults age 18-49 both generally and in the
big (A) counties and in larger and better-
off households, for example. For the
period from last Oct. 27 to Jan. 25, they
said, ABC had 11 of the top 20 prime-time
programs when ranked according to adults
18-49, as compared with six for CBS and
three for NBC. Similarly, they said, when
prime-time programs were ranked accord-
ing to adults 18-49 in the A counties, ABC
had 14, CBS four, NBC two. Ranking pro-
grams by adults 18-49 in households with
$30,000 or more in income, they con-
tinued, showed ABC with 12 of the top 20,
CBS with five, NBC with three. In homes
with three or more adults, they said, simi-
lar treatment found 11 of the top 20 pro-
grams on ABC, eight on CBS, one on
NBC.

NCAA basketbal
opportunities

As many as 295 telecasts of next month’s
National Collegiate Athletic Association
basketball tournament again will be availa-
ble to individual stations and groups. Ac-
cording to Wayne Duke, NCAA Division [
Basketball Committee chairman, NCAA
Productions will televise games not
covered by NBC-TV under its exclusive
contract.

A total of 48 teams will play in the com-
petition that gets under way March 12-13.
In addition to the telecast of the cham-
pionship finals March 30 from Philadel-
phia, NBC Sports will cover both the na-
tional semifinals March 28; all four
regional finals March 21-22, and selected
second-round games March 14-15.

The other games will be made available
for sale to TV stations in the home market
























ABC fall pilots
and ‘what if’
plans unveiled

Threat of strike by Hollywood
writers and directors prompts
network to create contingency

Increasingly, the talk in Hollywood is not
“if”” production .will be suspended by a
major strike but ‘‘when.” That was the
mood prevailing in the executive suites of
ABC Entertainment last week, as con-
tingency plans were outlined by the new
heads of prime-time series programing for
a possible writers and directors walk-out,

According to Tom Werner, appointed
senior vice president of prime-time series
for ABC last December, the network is
taking the following steps to insure origi-
nal programing availability for the fall
season: ordering additional scripts for
most of its new shows, considering hold-
ing back some scheduled episodes for air-
ing next season, and discussing the
possibility of producing programs in Eng-
land, Canada and Australia. Werner said a
strike by members of the Writers Guild
and Directors Guild of America could con-
ceivably delay the start of the fall season in
the same way strikes by the Screen Actors
Guild and American Federation of Musi-
cians held up last year’s premieres.

“God help us if there's a strike” said
Werner, ‘‘it will hurt our entire industry.”
Although no definite agreements have
been made, he explained that the discus-
sions regarding overseas production were
serious.

“The cost of shooting in England is
quite a bit lower than in the U.S.” Werner
continued. ‘‘As our prices go up, we will
continue to consider that possibility’’
Later Werner indicated such a move would
probably not take place unless there is a
strike, in part because ABC would have to
face charges of runaway production. The
same issue surfaced in the recently ended
musicians’ strike and during last year’s
animators’ strike, but was not completely
resolved.

Werner said there is growing fear that
some advertisers may balk at paying higher
rates to underwrite escalating cost of pro-
duction. He estimated costs of production
have risen as high as $750,000 for some
episodes and that ‘‘advertising rate in-
creases have fallen behind those increases.
In the future, advertisers might not be able
to bear those costs.”

Other contingencies cited by Werner
during his briefing with reporters included

Programing:

shorter shooting schedules, increased use
of videotape, and possible introduction of
a game show during prime time.

Jonathan Axelrod, who took over
Werner’s former position as vice president
and senior executive for prime-time
development, unveiled ABC’s roster of
ordered pilots for the fall season and an-
nounced that four new shows are already
in production with no premiere dates set.
The series now in production could be in-
troduced as early as next month, according
to Axelrod, depending on what happens
after the Feb. 28 expiration of the current
WGA contract. Those programs are:
Greatest American Hero, Best of the West,
Aloha Paradise and American Dream.

ABC has set April 15 as its target date
for announcing the network’s fall lineup,
and expects to have a total of about 35
pilots under development. Axelrod
detailed 20 prime-time projects scheduled
for production, including eight dramas,
seven comedies and five variety shows:

B The Fall Guys, an action/comedy
starring Lee Majors and produced by Glen
Larson Productions/20th Century Fox
Television.

8 Fly Away Home, a drama about the
Vietnam War, both at home and in South-
east Asia, produced by Stirling Silliphant/
Warner Bros.

& Pumper One, an action series focus-
ing on a family of firefighters, produced by
Irwin Allen Productions/Columbia Pic-
tures Television.

® Scruples, a spin-off from the suc-
cessful CBS mini-series and based on the
novel about lives of the super rich, pro-
duced by Warner Bros.

® High School Confidential, drama
about the lives of contemporary teen-
agers, produced by Lorimar Productions.

® Trauis McGee, based on the popular
John MacDonald literary hero and starring
Sam Elliott in the title role, produced by
Warner Bros.

® True Life Stories, described as
‘‘once-in-a-lifetime moments in ordinary
Americans’ lives” dramatized by guest
stars, produced by ABC Circle Films.

8 Mr and Mrs. Dracula, new pilot of a
show introduced last fall about a Tran-
sylvanian family living in American
suburbs, starring Dick Shawn and Paula
Prentiss in the title roles, produced by
Marble Arch.

B Homeroom, comedy about teen-age
twins with different. personalities, pro-
duced by Paramount.

B Open All Night a comedy about the
owner of an all-night convenience market
in a ‘‘rotten neighborhood,” produced by
Tiny Hibbard Productions.

® Harry's Battles, a comedy based on
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the successful English series (*‘Sharp In-
take of Breath’) about a middle class
family fighting various kinds of
bureaucracies, produced by Marble Arch.

® Bulba, comedy based in a tropical
paradise where U.S. diplomats work on spy
missions under laconic conditions, pro-
duced by Ten-Four Productions.

B Byrd’s Nest new pilot of comedy
series derived from British “‘Robin’s
Nest™ series centered on a love/hate
triangle, produced by Ross-West/Taffner/
Stolfi.

B In Trouble, a teen-age female com-
edy in the spirit of Laverne and Shirley,
produced by Kukoff-Harris Productions.

8 | Love Her Anyway, a latter-day ver-
sion of the Burns & Allen comedy duo
featuring Diane Stillwell as the confused
female. George Burns will act as executive
producer but will not appear in the series,
produced by Viacom.

B Show Business, a weekly ‘‘maga-
zine’’ focusing on behind-the-scenes
looks at celebrities and their work, pro-
duced by the Brillstein Company in associ-
ation with Eric Liever Productions. Hosts
will be David Frost and Sandy Hill with oc-
casional appearances by Garry Marshall.
Pilot will air in April prior to the Academy
Awards telecast.

B Not the Network News, a news satire
created by former staff writers at The Na-
tional Lampoon, produced in New York
by Lorimar Productions.

B Nashville Palace, a contemporary
country music/comedy show produced in
Nashville by Yongestreet Productions.
Pilot features Roy Clark with Barbara
Mandrell, Andy Griffith, Mickey Gilley,
The Oak Ridge Boys and others.

8 Relations, a ‘‘nonfiction television
drama’ in which lives of real life charac-
ters are portrayed dealing with contempor-
ary American life styles and occupations,
produced by Tomorrow Entertainment
and the Medcom Company.

B8 Unnamed pilot, a fast-paced comedy/
variety/music program that will *‘break
new ground’’ and revolve around the lives
of teen-agers, produced by George Schlat-
ter Productions.

Axelrod provided a list of a dozen other
producers whose projects “‘are under ac-
tive development for ABC’s fall season,”
but declined to go into specifics on them.
Among those listed were Erma Bombeck
(a regular on ABC’s Good Morning
America), Jerry Weintraub, Marcy Carsey,
Alan Landsburg, Aaron Spelling and
Leonard Goldberg. He said he expects an
additional half-dozen pilot commitments
to be announced within the next few
weeks.

Asked about the current season, ABC’s



No show on TV has brought families
together like EIGHT IS ENOUGH. Of the
upcoming 15 shows currently being offered
in syndication, EIGHT IS ENOUGH is the
only program to finish in the top three in
reaching women 18-49, teens and kids. That
makes it your best choice for success in early
fringe. Because next to EIGHT IS ENOUGH,
Lmythmo else simply isn'tenough.

NOW SOLD IN 50 MARKETS

Our Shining Hour

EIGHT IS ENOUGH

Source: NTI, 9/79-4/80 o LD‘N m

o







Its 6PM.

ou
know whel'e
your Wi
182

How do you find women 18-49 between

4 and 8 p.m.? With EIGHT IS ENOUGH. Of
the upcoming 15 shows currently being
offered in syndication, EIGHT IS ENOUGH'

ranks #3 with women 18-49 — and finished
24% higher than ABC-TV's average prime
time rating in 1979-80. The way women take
to EIGHT IS ENOUGH, better to have the
Bradfords working for you in early frmge
Not against you.
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and adequacy of ABC’s procedures for
complying with the fairness doctrine and
the personal attack rule.”

The 20/20 segment in question—aired
on April 3, 1980—was entitled ‘‘Hot
Wire,’ and was carried by all of ABC’s
owned and operated stations, ““and by vir-
tually all ABC affiliates,”’ according to
Kaiser.

Kaiser cited references from the ‘*Hot
Wire” script which it said showed
“beyond dispute,’ that the program “‘con-
stituted an attack ‘upon the honesty,
character, integrity, or like personal
qualities’ of Kaiser.”’

For example, Kaiser said that, ““‘ABC’s
spokesman, Geraldo Rivera ... charged
that Kaiser ‘admittedly influenced’ the ap-
proval of residential aluminum wiring in
the National Electric Code and that it did
so out of concern for ‘company profits’
rather than product safety. This was
followed by a suggestion that the
aluminum industry ‘was less than honest
with the American public’ ™’

That being the case, Kaiser said, ABC
was obligated to inform it of the fact that
the program had been aired within seven
days and also give Kaiser ‘‘reasonable op-
portunity to respond,’ as required by the
commission’s personal attack rule.

Kaiser did note that ABC had asked the
company to ‘‘submit’ to an interview to
be included in the ‘“Hot Wire’" segment.
Kaiser rejected that offer, contending to
the commission that, ** ‘a reasonable op-
portunity to respond’ is not satisfied by in-
viting the object of the attack to submit to
interrogation by his attackers.”

Kaiser said the fairness doctrine was
violated because the ‘‘Hot Wire” seg-
ment, ‘‘gave virtually no exposure to
viewpoints opposing the dominant theme
of the program.’

The issues discussed on the program
were, according to Kaiser, ‘‘by any test,
controversial issues of public importance.
Indeed, ABC stressed the public impor-
tance and the controversiality of those
issues throughout the program.”

In negotiating for response time with
ABC, Kaiser indicated that it went in ask-
ing for at least 10 minutes on a subsequent
edition of 20/20. ABC, it claimed, held out
for a maximum four-minute reply to be
aired on a future 20/20 show. Kaiser said it
finally accepted the four-minute offer
which it described as ‘‘not really adequate

. but better than nothing.”

Late last year, however, after Kaiser pre-
sented ABC with its four-minute taped
response to the ‘‘Hot Wire”’ segment,
ABC came back with still a further
counter-proposal—that the response be
aired on ABC’s Nightline which airs at
11:30 p.m. This was unacceptable to
Kaiser because it said the audience for that
program is much smaller than 20/20’s.

It characterized ABC’s repudiation of its
agreement to air the four-minute response
as “‘cynical, irresponsible and dishonora-
ble. ABC has made a mockery of the com-
mission’s policy that complainants and
licensees should attempt to work out their
differences in good faith before going to
the commission.”
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Dereg effects. FCC has told Senate Conimerce Committee that radio deregulation as
~adopted by commission would result in reduction-of "five to eight work years over courss of
one year for approximately 40-50 employees-and-savings of $250,000 This translates.
aceording to FCC executive operations director.Thomas Campbell,intono reductlons in
staff or budget and probably no reduetion imamount of time it takes to process license
-applications. It would, he said, allowdistribution of staff from program and ascertammenf
. review to'technical staff,so backlog there could be reduced FCC is now analyzmg impact
0f 5,270, deregulation bill introduced inthe Senate Jan. 27: Acting Chairman Robert E Lee :
will'include that report-in-testimony-at Senate hearings on'bill, Feb 26- 27 . .

. Telecomsubcom plans. Newly arganized House Tel ecommumcatrong ubco

 plansto hold "baseline review sessions” of recent developments incommu
industry before setting agenda for 97th Congress. Most popular format sugge
sessians was briefings on evenings orweekends frorm staff, lobbyists and agencies
Subcommittee completed 75-page budgel proposal for next two years, including request
for total budget of $652,000 and staft of 18.Statf Director David Aylward plans to hire three
senior counsel, specializing in communications, consumer affairs and fmance ‘ o

international staff, Office of Science and Techno ogy He chaired Fce Ste >
that coordinated preparation for WARC 179 and served as vice chairman o
to that conterence. Before joining commission he was senior staff member
telecommunications:in Office of Telecommunications Policy. ‘

End of the line? Justice Department has told Supreme Court it'should
old antitrust suit for "per-use" music licenses lie where it is—dismissed b
Supreme Court had-asked for Justice’s views (BrospcasTing, Nov: 10 198
hear CBS appeal from dismissal of suit/filed in 1969 against ASCAP and BM
expressedreservations but congluded Supreme Court review is ' ‘unwarran
lawyers specuiated this marked endroflinefor case; but CBSsolrces saxd t ey

. Cauhous words Officials of states interested in opening.courts to ca
m:crophones received no encouragement from Ametican Bar Assocnat
‘William Reese Smith Jr, of Tampd, Fla. at ABA midwinter meeting in Hous
despite Supreme Court ruling that states are withinconstitutional Tig
to-television and fadio coverage (BROADCASTING. Feb: 2): he favors ‘go slow

“F'have grave reservations the public gets much us

__information from 15.seconds on' the eveningnews’ he told reporters. Smith al;

hasno plaﬂs o have ABA change its policy against broadeast of tnals

~ ,Mandatnry carriage. Representative Samuel Stratton D:NY) has ntrod
‘amend Federal Election Campaign Act of 1971 by providing free radie u
* candidates for election to federal office. Representative Joseph Addab
introduced H.R: 1555, bill requiring that all new radio receivers be Capab!e

OPP replacement. Kalmann Schaeferhas beenappointed-acting chief of FCC's Office of“ -
Plans-and Policy (“Closed ercuit” Feb: 9) reptacmg Nina Comell who left last Fnday (Feb

CNN wins fight
with RCA over
transponder

Federal court judge orders
RCA to seek FCC OK to provide
Turner service permanent home

Turner Broadcasting has won another bat-
tle in its year-long campaign to get and
keep its Cable News Network on RCA
Americom’s primary cable satellite, Sat-
com [

Judge Ernest Tidwell ruled in Atlanta
federal court last Monday that RCA
breached a 1976 contract by denying
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Turner the right of first refusal to the last
two transponders allocated on Satcom 1
and ordered RCA to seek FCC authoriza-
tion to provide service on a permanent
basis to CNN. The lawsuit alleging breach
of contract was filed by Turner in February
1980.

CNN has been transmitting its all-news
programing to hundreds of cable systems
on a temporary basis since its start-up last
June. The temporary service was the
result of a consent decree, by which RCA
promised to provide temporary service in
exchange for Turner’s promise to drop a
request for $35 million in damages, sought
in the original suit.

The FCC has gone along with the con-
sent decree, granting RCA permission to
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. If your target is teens between 4 and 8
p.m., put EIGHT IS ENOUGH on your side.
Of the upcoming 15 shows currently being
offered in syndication, EIGHT IS ENOUGH
ranks #2 with teens — and finished 42%
higher than ABC-TV’s prime time average for
1979-80. For reaching teens in early fringe,
there’s no better choice. EIGHT IS ENOUGH
is more than enough.
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Law & Regulation®

FCC wants Hill

to make changes
in laws on political
broadcasting

Report, requested by Goldwater,
says revisions are needed,
especially on how 315 applies

to debates and interview shows;
cable’s status should be reviewed

The 1980 elections gave rise to 45 formal
rulings at the FCC concerning political
broadcasting laws. Those were double the
number issued during the 1972 and 1976
general elections combined.

In a report to Senator Barry Goldwater
(R-Ariz.), who chairs the Communica-
tions Subcommittee, the FCC recom-
mended last week that Congress consider
revising certain sections of the Com-
munications Act regarding political broad-
casting. It also recommended a major
overhaul in those laws as they apply to ca-
ble television.

The FCC’s report came in response to a
request from Goldwater last September
that the commission report to him on its
experience with the operation and applica-
tion of political broadcasting laws during
the 1980 elections. In submitting the re-
port, FCC Acting Chairman Robert E.
Lee concluded in a cover letter that the
document ‘‘generally demonstrates that
the existing political broadcasting laws are
workable and serve an important function
in the political arena.”

Goldwater is expected to call for com-
ments on the report this week from in-
terested parties and later to schedule hear-
ings on the issue. Initial reaction from a
member of the Senate Commerce Com-
mittee staff who serves the Communica-
tions Subcommittee was that the report
demonstrates more problems with the laws
than Lee concluded need attention.

In the report, the FCC outlined major
areas of controversy that emerged over po-
litical broadcasting laws during the 1980
election campaign. The first of these,
reasonable access described in the act’s
Section 312(a), resulted in 10 rulings, the
most notable of which stated that the three
major networks violated the law by refus-
ing to sell the Carter/Mondale Presiden-
tial Committee 30-minute spots.

Because a final decision in that case
awaits Supreme Court action, the FCC
deferred recommending a change in that
provision. Based on its other experience
with the provision, however, the FCC con-
cluded it was ‘‘able to administer the law’s
requirements without serious difficulty.”

A second center of controversy was Secc-
tion 315—equal time laws as they relate to
news exemptions, debates, sponsorship by
independent political committees and cen-
sorship. The FCC asked for statutory
changes in cach of the first three areas.

The FCC asked Congress to consider es-
tablishing “‘more objective criteria deter-
mining the scope of the news interview
exemption which would eliminate the
need for the commision to scrutinize pro-
gram content.”” News formats are chang-
ing, and the FCC wants to avoid having to
judge subjectively which shows should be
exempt. Its past decisions in those areas, it
says, have resulted in shows receiving an
“immutable stamp of approval® that **car-
ries forward, even where the format or
program may have changed.”

Concerning debates, the FCC asked for
change in only one of the provisions
governing their exemption from equal
time laws as bona fide news events. The
requirement that debates be located out-
side a broadcaster’s facility, said the FCC,
may be stifling “‘the dissemination of ideas
so important to the political process’ in
many communities.

Concluding its remarks on news exemp-
tions including debates, the FCC recom-
mended that Congress “‘consider the op-
tion of recasting or eliminating the exist-
ing exemptions and limiting Section 315’s
applicability to ‘paid programing’ pro-
duced by a candidate.”

Two laws governing federal election
campaigns enacted in the 1970’s and a
Supreme Court decision interpreting them
affected the FCC’s application of laws
governing programs and announcements
sponsored by independent political com-
mitees during the 1980 elections.

Those laws permit unlimited expen-
ditures for broadcast time and other cam-
paign activities by groups or persons inde-
pendent of any candidate. ‘‘As a conse-
quence, numerous independent expen-
diture committees were formed before the
last general election,” said the FCC, and
“for the first time, the commission was
faced with the implications of large broad-
cast purchases by entities outside the con-
trol and authorization of any candidate.”’

The proliferation of these groups raised
new questions about the provisions
governing reasonable access and the use of
a candidate’s voice or picture in announce-
ments. These questions, concluded the
FCC, deserve review by the commission
itself or Congress.

Regarding the no-censorship clause of
Section 315, the FCC recommended that
“‘any exception to the no-censorship pro-
vision would be extremely difficult to ad-
minister”” It concluded that no congres-
sional action is necessary on provisions
governing sponsorship identification of
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political announcements, and deferred
recommendation on provisions governing
the right of a candidate to buy run-of-
schedule spots.

The FCC recommended industry self-
regulation as an answer to complaints con-
cerning network polls and early predic-
tions of election results. “*If a remedy is
deecmed necessary, then it must come
through appropriate legislation and a judg-
ment in that area 1S one to be made by
Congress,” said the FCC, which added
that it believes ‘‘any legislation in this area
which might directly limit the presentation
of information or news to the public would
be contrary to the First Amendment.”

The FCC ended its report by summariz-
ing another report compiled for Goldwater
on cable TV and political broadcasting
laws. Although the FCC received ‘“‘only a
handful of complaints or inquiries’’ about
cable TV during the 1980 campaign, those
complaints ‘“‘illustrate that there are some
areas where cable television will have to be
treated differently from broadcasting and
that many difficulties in applying these
laws to cable television are likely to
develop in the future.”

Kaiser petitions
FCC to give it
time on ‘20/20’

Latest step in company’s effort
to rebut ABC story on aluminum
wiring is to ask for time under
personal attack provision

Kaiser Aluminum & Chemical Corp. has
asked the FCC to order ABC Inc. to pro-
vide 10 minutes of free time on its TV net-
work’s prime-time news documentary pro-
gram, 20/20, to respond to a segment aired
on that program about residential
aluminum wiring. Kaiser said ABC’s air-
ing of the segment violated the commis-
sion’s personal attack rule and the fairness
doctrine provision of the Communications
Act, in view of the fact that Kaiser has not
been provided time on a subsequent 20/20
segment to present its side of the story.
Kaiser also claimed that ABC reneged
on a promise to air a four-minute taped
Kaiser response on a subsequent 20/20
program (BROADCASTING, Feb. 9). In view
of Kaiser’s good-faith efforts to negotiate a
settlement and ABC’s unwillingness to do
so, Kaiser said that ABC’s licenses should
be designated for hearing or it should be
fined or the commission should institute
“‘an investigation of the reasonableness



know where
your children

If you want to reach children between
4 and 8 p.m., reach for EIGHT IS ENOUGH.
Of the upcoming 15 shows currently being
offered in syndication, EIGHT IS ENOUGH
ranks #2 with kids —and finished 101%
higher than ABC-TV’s average prime time
rating for 1979-80. For your early fringe
choice, turn to EIGHT IS ENOUGH. The
show kids turn to. g
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Westar satellites now broadcast
174 hours of programming

every 24 hours.

We've grown a lot since 1974 when we put the
nation’s first domestic communications satellite in the
sky.

In fact, we've grown so much - at Westar®
satellites now beam more than 63,400 hours of
programming a year. That’s why more households
receive programs carried by Westar than any other
satellite service.

Why are so many broadcasters turning to Westar?

One reason is economics. As a rule of thumb, it’s
five if by land, one if by satellite. For example, the
terrestrial distribution of a one-hour, prime-time show
from Los Angeles to New York would typically cost
$1,832. That same distribution by satellite, $390.

Another reason for Westar’s growth is uniform
quality. Westar allows broadcasters to transmit
programs instantaneously from one point to another or
to many points. Even if those locations are across the
continent. And reception is consistently high quality at
all points.

With reasons like these, it’s no wonder that the
major networks are using more satellites. Or that the
Public Broadcasting Service now has 270 stations
receiving programming via Westar. Other program
distributors, too, have realized the impact of satellite
communications.

It all adds up to a brave new world for video and
audio broadcasting, 22,300 miles above the earth.

A world brought to you by Western Union.

western unian















[ 1 TOP OF THE WEEK |

If and when on NBC. NBC Entertainment has announced what it
labels a “mostly upbeat” roster of drama projects in development for
the fall 1981 season, inciuding a dozen pilots, two series and several
“long form” features that might evolve into series. An attempt to mix
“humor within the drama” is the characterization used by Stuart
Sheslow, vice president for drama development, in releasing the list
last week. A few of the programs had been discussed last month by
NBC Entertainment President Brandon Tartikoff during Los Angeles
press briefings, but more details were released by Sheslow.

Father Murphy is the title of a definite series to be produced by
Michae!l Landon and starring Merlin Olsen as the "father” to 50
orphans in the old West. Patty Duke Astin, originaily named as a co-
star, has not been confirmed as a cast member. The only other series
confirmed for next fall is Maverick, produced by Warner Brothers and
starring James Garner.

Longer features, some of which aired this season on NBC, are
being reviewed as possible fall series. These include Skyward,
directed by Ron Howard and produced by Anson Williams of Happy
Days fame; Joe Dancer, from Filmways, and The Coach, produced by
A. Shane Company and featuring Robert Conrad.

The list of committed pilots for NBC does not inciude possible
comedy series, which were announced last month. The latest entries
are: Fame, drama with music based on motion picture of same name,
produced by MGM Television and Jozak Productions; untitled pilot,
a drama with music starring singer Hoyt Axton, produced by Warner
Bros.; The Chicago Story, anthology about lawyers, doctors, and
police officers, produced by MGM Television; Iron Cowboys, drama

about two undercover agents who travel a lot and refuse to carry
guns, produced by MTM Enterprises; Judgement Day, courtroom-
based drama in which jury decides if person on “trial” goes to heaven
or hell, produced by Ed Friendly Productions and starring Victor
Boone, Roddy McDowell and Barry Sullivan; Norma Rae, spin-off
from movie which starred Sally Field (in this pilot featuring Cassie
Yates), produced by Saracen Productions with Rose & Asseyev Pro-
ductions, and 20th Century-Fox TV, The Second Family Tree,
drama about couple and their stepchildren adjusting to new mar-
riage, produced by Saracen Productions; O’Mally, starring Mickey
Rooney as a private detective taking on unusual cases, produced by
Columbia Pictures Television; The Posse, featuring four retired per-
sons who investigate neighborhood crimes, produced by David Ger-
ber Co.; The Archer, science-fiction drama based in Middle Earth,
produced by Universal Television; The Seal, action/adventure series
in updated western mode and starring Ron Ely, produced by Univer-
sal Television; Starr Knight, about a teen-ager who is unaware he
has supernatural powers, produced by Paramount Pictures TV.
Other programing-related announcements from NBC last week in-
cluded: completion of production on a comedy project starring the
Rev. Gary Nutt (of Hee Haw) as Reverend Grady, production start-up
on half-hour action/comedy called The Stockers (starring football
quarterback Terry Bradshaw and singer Mel Tillis), and contract with
Kurtz & Friends animation house for special animated material for
Project Peacock series. The network also announced the addition of
The Gangster Chronicles, a new series about organized crime, to its
prime-time schedule. Official debut is Feb. 21 at 9 p.m. Saturday.

basic principles underlying the rulemaking
are sound, indeed compelling. They
should and will make their way into case-
by-case law enforcement.”’

Pertschuk also noted that if advertising
of nonprescription drugs were ‘‘totally
unrestrained,”’ there would be ‘‘considera-
ble potential for abuse and real consumer
injury.” And he added: ‘‘Any attempts by
advertisers to make drug claims for pur-
poses not approved in final FDA rulings
should meet with very strict commission
scrutiny.”

Although Pertschuk has denied that the
vote was affected by politics, representa-
tives of consumer groups that testified for
the adoption of a rule find that hard to buy.
Bruce Terris, an attorney who argued for
the adoption of the rule in representing
the consumer affairs committee of Ameri-
cans for Democratic Action, described the
vote as ‘‘obviously an enormous retreat
for the FTC.’ Terris also thought the com-
mission’s vote could be seen in its political
context. He suggested that foremost in the
commission’s mind is the narrowing of
authority effected by Congress last year.
““Fact is the FTC is turning tail because it’s
afraid of what’s going on in Congress,” he
said.

“Deeply gratified’’ by the outcome were
the chief opponents of the proposed rule:
the Proprietary Association and the Amer-
ican Association of Advertising Agencies.
The AAAA had argued that the rule
would infringe upon advertisers’ First
Amendment rights; the Proprietary Asso-
ciation, whose members manufacture
more than 90% of all nonprescription
medicines sold in the United States, had
argued that the rule would stifle com-
munications between producers and con-
sumers on matters of self-medication, cur-
tail competition and violate constitutional
rights by banning the use of truthful and
nondeceptive language in advertising.

Consumer groups supporting the rule
had argued it was necessary to keep adver-
tisers from making false claims about
over-the-counter drugs.

FTC’s antitrust
powers threatened

White House proposes cutting
funds for Competition Bureau,
effectively curtailing its
activities in competition

and monopoly cases with some
powers going to Justice Dept.

The Reagan administration has recom-
mended removing antitrust enforcement
from the Federal Trade Commission’s do-
main by phasing out funding for the agen-

Im’ Briel

Viacom sews up San Francisco
cable franchise until 2005 =
SMPTE and EBU agree on set of
standards they'll back in effort to
establish worldwide digital TV
format ® Tests of TV.in Senate erid
up in mini-controversy over NBC
News “scoop” m AT&T thinks that
someone's getting the wrong idea
aboutits ambitions in
telecommunications, will put its
side of the story before the NAB
executive commitiee this week 8
And more on ...

Pages 128-129,
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cy’s Bureau of Competition over the next
three years.

The bureau, which has a budget of
about $15 million for fiscal 1981, is the
agency arm that enforces antitrust laws, lit-
igates matters arising under the Clayton
Antitrust and the Robinson-Patman
Acts—the key statutes the agency uses to
fight monopolies and regulate competition
and merger agreements—and administers
the Export Trade Act.

In a budget directive to the FTC Thurs-
day (Feb. 12), the Office of Management
and Budget announced its recommenda-
tion, laying out a timetable for cutbacks.
The OMB proposal calls for reducing
FTC’s current budget of $73 million to
$67.7 million. For fiscal 1982, the budget
would be cut to $59.4 million and by fiscal
1985 the budget would be down to $41
million.

According to a commission source, the
directive says the cutback ‘‘assumes
phase-out of the maintaining competition
missions [antitrust actions] over the next
36 months.”’

Another source said the proposal
assumes that the commission would turn
over its antitrust cases to the Justice Depart-
ment.

Although it ‘ultimately would be up to
Congress to set the level for FTC funding,
one high-level commission source noted
that he wasn’t sure ‘*how many friends we
have left there”’

The commission met in closed session
Friday afternoon to work out an appeal from
the OMB recommendations. The deadline
for filing such an appeal was Saturday eve-
ning (Feb. 14). Whether any appeal will
affect the OMB recommendation is
doubtful, said a White House official. But
FTC personnel were working feverishly Fri-
day in an effort to get their response ready
before the Saturday deadline fell.
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to the proposals. ‘‘CPB support goes to
387 noncommercial radio and television
stations. These will probably object to a
reduction in CPB funding since their non-
federal support is barely keeping up with
inflation. In addition, public broadcasting
has millions of viewers, many of whom
are articulate and politically active,” the re-
port says.

One such viewer is Robben Fleming,
president of CPB, who told BROADCAST-
ING that the corporation wouldn’t take the
cutbacks lying down—not just because of
the money involved but also as a matter of
principle. According to Fleming—and
other prominent members of the public
broadcasting community—the crucial
issue raised by the proposed cuts is that
they would destroy the concept of public
broadcasting’s supposed ‘‘insulation”’
from government intervention.

Fleming pointed out that Congress, in
1975, passed legislation intended to insul-
ate public broadcasting from political inter-
vention by authorizing and appropriating
funds for CPB in advance. Under the legis-
lation, for example, CPB’s funds for 1982
were appropriated in fiscal 1980. If CPB’s
funds are cut back in 1982, said Fleming,
the insulating mechanism public broad-
casters ‘‘fought hard for”> wouldn’t seem
to amount to much.

Frank Mankiewicz, president of Na-
tional Public Radio, echoed Fleming, not-
ing, however, that ‘‘if they’re going to start
cutting Medicaid, who are we to say: don’t
cut public broadcasting?”’

But Mankiewicz, too, thought it impor-
tant to fight the cuts for 1982 and 1983 be-
cause of the principle involved. If the in-
tegrity of the advanced-funding mechan-
ism isn’t left intact, he said, ‘‘it’s not
public broadcasting; it’s government
broadcasting.”’

Commercials may be
answer to public
broadcasting cuts,
says KCET’s Loper

Speaking for L.A. station and
for New York’s WNET, he feels
alternative financing rather

than appealing to Congress

is answer to new fiscal dilemma

Given the Reagan administration’s drive
to reduce federal funding for public broad-
casting, at least two leading public-televi-
sion stations now have beefed up their in-
vestigation of possible new sources of
revenue —including some methods of sell-
ing commercial time.

According to James Loper, president of
KCET(TV) Los Angeles, both his station
and WNET(TV) New York (Newark, N.J.)
are analyzing what ‘‘trade-offs’’ could be
proposed to the government should fund-
ing through tax dollars be decreased.

Among the possibilities being con-
sidered is the sale of time for commercials

|

that would be ‘‘institutional in nature,”’
Loper said, adding that “‘I would never
want to see product advertising’’ on public
television. Loper said advertising agencies
have been contacted for their reactions.

Being explored as well, Loper said, are
possible changes in investment tax credit
laws to allow private investors to partici-
pate in public television program financ-
ing, and perhaps an income-tax provision
that would allow contributions to public
stations to be counted even if a standard
deduction is taken. Loper said he and
others are ‘‘looking at a whole package’’ of
ideas.

At the Public Broadcasting Service, the
possibility of noncommercial stations sell-
ing commercial time is seen as off-base.
‘““We are on record as thinking that com-
mercials on public broadcasting are inap-
propriate,”” said PBS President Lawrence
Grossman. He added that PBS has asked
the FCC for permission to run corporate
logos to give credit to underwi rs—but
not commercials.

Loper also has his eye on PBS,
specifically whether station benefits from
the organization are worth the current fi-
nancial support. KcCET dues to the
organization now are running between
$112,000 and $113,000 a year—a figure
that Loper says reached about $150,000
when other PBS-related projects are in-
cluded. While that may only amount to
less than 1% of KCET’s annual budget
(which Loper puts at about $18 million),
he questioned whether it still is too much
and whether PBS itself should be trim-
med. He added that the Corporation for
Public Broadcasting structure also should
be re-evaluated.

As for the suggestion that PBS should
cut back, Grossman said the organiza-
tion’s budget will be reviewed and KCET
will “‘have an opportunity to comment, as
all stations will.”’

Loper claimed that the Reagan adminis-
tration’s proposed budget cuts are a sign to
stations to move ‘‘to independent self-
help status ... The administration is urg-
ing us to take a good look at our house.”’
And he said stations have to take the in-
itiative to find new money sources because
it likely would *‘do no good to go crying to
Congress’’ for the financial status quo.

] |
NAB convention plans
unscathed by fire
in Las Vegas Hilton

A fire that killed eight people and injured
200 at the Hilton hotel in Las Vegas last
Tuesday (Feb. 10) is not expected to sig-
nificantly affect the National Association
of Broadcasters’ annual convention
scheduled for April 12-15 at that city’s
convention center. The 2,700-room hotel,
which usually serves as radio headquarters
for NAB’s convention, is expected to
reopen this week with at least 2,000 of its
rooms in service.

The hotel suffered
damage’® from the fire,

““no structural
according to
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Harold Niven, NAB vice president for
planning and development, who expects
the hotel to be fully operational in time for
the April convention. According to Mark
Smith, vice president-general manager of
KLAS-TV Las Vegas and vice chairman of
the NAB television board, most of the
damge done by the fire occurred in the
area of the elevators in the hotel’s east
wing. Smoke damage to many of the
rooms in that wing is reportedly being
repaired in an intensive wall-papering and
painting blitz to be completed this week.

This is the second hotel fire in three
months to threaten NAB’s convention
planning. On Nov. 21, 1980, fire destroyed
much of the MGM Grand hotel in Las
Vegas, where NAB had planned to house
its television headquarters. Space has
since been found in three other hotels, the
Dunes, Caesars Palace and the Alladin
hotels, for reservations lost at the MGM
Grand, which is not expected to reopen
before July.

FTC abandons plan
to mandate label

language in ads for
over-counter drugs

Victory for Proprietary Assn. and
AAAA’s is defeat for consumerists,
one of whom thinks agency has
‘turned tail’ after Hill setbacks

After more than five years of study, the
Federal Trade Commission voted
unanimously last week to kill a proposal to
regulate the advertising of nonprescription
drugs.

However, although the five-member
commission agreed to end that regulatory
effort, it also noted it would continue to
scrutinize drug advertisement claims on a
case-by-case basis.

The proposed rule would have required
claims in ads about over-the-counter drugs
to use language approved for labels by the
Food and Drug Administration. But ap-
parently the rest of the commission agreed
with Commissioner Robert Pitofsky that
no such rule should be adopted. ‘T am not
convinced that FDA determinations with
regard to labeling claims are always or
even usually appropriate for drug advertis-
ing,’” Pitofsky said. ‘‘There is a danger that
a rigid approach which ties advertising to
government-approved words could restrict
the dissemination of truthful and useful
information,” he added.

Chairman Michael Pertschuk said
another difficulty for the commission in
adopting the rule was that the FDA had
not completed its studies of the drugs.
““This means that we are unable to assess
reliably the degree to which advertising
claims will conform to FDA’s final labeling
strictures without our involvement,’ he
said.

Nonetheless, Pertschuk said, ‘‘some






Added: Attractions

BROADCASTING's editors and writers are at work on a number of special re-
porting assignments scheduled (*) to appear during the next few months.
~ Among the more prominent prospects: :

" Feb 23 [ Special report on low-power TV, from-A to Z. What it is. How to folo}
about getting one of these mini-stations, how to finance and pro-
gram. Who the major contenders are. And how it might change
the television universe.

" Mar 2 Bi BROADCASTING comes to bat again with its-annual report on base-
ball rights at the local and national levels; who holds the contracts
and how they intend to use them.

Mar 9 @ Pre-NATPE.

Mar 16 @l NATPE ... the year's largest program marketplace. This year, in
New York, March 13-18. More than 4,000 delegates from all over
the world—and -a full contingent from BROADCASTING —will be
there. S

Apr 6 @ Pre-NAB. Getting ready, getting set and . .

Apr 13 @ NAB ... going on the National Assoc:ahon of Broadcasters 59th
annual conventlon in Las Vegas.

Apr 20 [ Post-NAB. Gavel-to-gavel report on the industry's yearly self-ex-
amination of where it's at within the radio and television media,
and where those two continue to fit within the evolving context of
telecommunications.

" 'BROADCASTING will continue to update this schedule as appropriate, (a) to
give readers an idea of what's upcoming, (b) to give sources due notice that
we're at work In their territories and (c) to give advertisers a chance to plan
their own marketing strategies in tandem with these editorial opportunities.

You Belong in Broadcasting: Every Week

% Publication dates are subject to change, dependent on the progress of research and the pres-
sures ‘of and pre-emptions by other breaking news developments.
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arrangements with Studley and CSC were
proper, and questions raised in the hear-
ings were not aired last week. However, it
was learned that the commission last fall,
after the Baucus hearing, took over from
Studley the task of completing a contract
with Twin Towers owner.

When asked how the commission would
justify its sole source procurement of the
Rosslyn space, Campbell said that “‘cost
and timing’> were the two critical factors.
He said Rosslyn would provide a
“minimum $250,000" savings per year in
rent and would also allow the commission
to best coordinate the move in conjunction
with the expiration dates of leases for
buildings in which the commission staff is
currently housed downtown.

The space now under construction in
Rosslyn consists of two office buildings
known as the Twin Towers, under the
management of Westfield Realty, Rosslyn.
Eleven floors are available in Tower 1 at a
price of $16 per square foot ($3.5 million
annually) if the commission signs a lease
now, moving in next fall. The first to move
would be approximately 700 staff persons
working out of four buildings located with-
in five blocks of the commission’s current
main building at 1919 M Street, N.W.,
Washington, as well as some staff people
located in the main building itself.

The commission could then rent the re-
maining space it needs—estimates range
from six to nine additional floors—in
Tower II for $19.50 per square foot
($2.3-$3.5 million annually). At these
rates a 20-year lease could be negotiated
for between $5.8 million and $7 million
per year (depending on how many floors
are needed in Tower II) for the first 10
years with adjustments made for the sec-
ond 10 years. The Tower II space would be
available in the spring of 1983.

That option was presumed dead when
the commission deferred action on the
move last December. But Westfield has
rented only two of the 13 Tower I floors
reserved for the commission at that time,
and the option has remained largely intact.
The cost for deferring action until now
amounts to only $140,000—an extra $3.50
per square foot for two floors that the com-
mission will now have to rent in Tower 11
instead of Tower I.

Regarding other Washington locations,
the commission discussed two pro-
posals that came in response to an ad
placed by Lee in the Washington Post
soliciting office space: one at Fifth and E
Streets N.W. (Judiciary Plaza) and the
other at Fourth and C Streets S.W. The
building at Fourth and C—for which the
Government Services Administration also
is negotiating —would be available in June
1983, eight months after the FCC’s cur-
rent lease expires, at a price in the $18-$19
per-square-foot range (approximately $8.1
million). The Judiciary Plaza building
would become available in June 1982 at a
price slightly higher than the Rosslyn op-
tion—in the $17-a-square-foot range ($7.2
million). Lee said the figures on the two
viable Washington locations were

“‘preliminary ... two birds in a bush,”’
whereas the figures for Rosslyn were
“firm ... it’s complete.’

One source close to the negotiations said
the building at Fourth and C Streets
“offers no amenities for the commission
employes ... there’s nothing down
there”” (BROADCASTING, Feb. 9). The
same source said the Judiciary Plaza build-
ing was ‘“‘not as bad, but the Rosslyn
Towers are nearest to the Metro [subwayl],
drug store, shops and restaurants and are
the most economical.”

Until last week’s vote, the commission
was also considering the option of con-
solidating at 1919 M Street, but, as one
source put it, ‘‘there’s no way to do it. Not
even Reagan will cut the commission’s
budget that drastically”’ (Anticipated per-
sonnel cuts by the Reagan administration
are expected to be in the 10%-12% range,
which would mean a loss of no more than
250 commission staffers.) It was also
noted that remaining at 1919 M would cost
twice as much as the FCC now pays.
Under a lease that was first negotiated in
1963, the rent is currently $11.50 per
square foot. The total yearly rent cost for
space in Washington is $5 million.

In a dissenting statement, Washburn
said he voted against Rosslyn because “‘l
do not believe the commission is yet in the
best position to act on this important deci-
sion which affects directly hundreds of
organizations in [Washington] that have
regular business with the commission.”’

He also felt that more staff work was
needed to ‘‘flesh out”’ several options for
remaining in Washington. Failure to do so,
he said, would contribute ‘‘to the already-
present set of risks involved in proceeding
with a sole source lease contract—one that
was negotiated without the knowledge of
the five present commission members.”

To that end, Washburn offered a resolu-
tion for an additional two week deferral
which Quello supported but was defeated
3 to 2. When that failed, Quello sided with
the majority in the final 4 to 1 decision.

The Media Access Project (MAP)—a
Washington-based public interest law
firm—was not pleased with the commis-
sion’s action. MAP attorney Heidi
Sanchez said that group feels it’s a ‘‘bad
decision’’ because it will make the com-
mission’s facilities less accessible to
groups like MAP which are more depen-
dent on them than is the private bar. She
noted, however, that MAP ‘‘appreciated
the commission’s predicament’’ —the
need for consolidation at the lowest possi-
ble cost—but wished there could be
“‘another alternative.”

Linda Cinciotta, president of the
Federal Communications Bar Association,
said she assumes the commission
“‘thoroughly explored’ all other alterna-
tives. She called on the commission to
““maintain an office in the downtown
Washington business district’” where the
public could submit filings, pick up
releases and use its reference room.

Broyhill joins FCC reauthorization push

Growing movement to put agency
under three-year renewal cycle
subject of House bill; Senate

bill, by Goldwater, expected

this week; broadcast license
fees proposal may be resurrected

Representative James Broyhill (R-N.C.)
has introduced a bill to change the FCC’s
authorization from standing to renewable
on a three-year schedule. A similar bill
being written for the Senate Commerce
Committee is expected to be introduced
by Senator Barry Goldwater (R-Ariz.),
chairman of the Communications Sub-
committee, some time this week.
Broyhill’s bill, H.R. 1801, provides that
funds be authorized for FCC operations
for fiscal years 1982, 1983 : | 1984:
Under current procedures, the House and
Senate Appropriations Committees set
budgets for the FCC each year. Under
Broyhill’s plan for reauthorization, the
House and Senate Commerce Committees
would determine annual budget ceilings
every three years. The Appropriations
Committees could not then exceed ceil-
ings set by the Commerce Committees.
Introducing his bill, Broyhill said: ‘‘At
present, the Energy and Commerce Com-
mittee and its Subcommittee on Telecom-
munications, Consumer Protection and
Finance have direct oversight respon-
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sibility for the FCC; however, our commit-
tee lacks one of the most fundamental
oversight tools—a regular authorization
process for the commission.

“With the requirement for a periodic
reauthorization for the FCC added to the
law, I believe that we can and will through
FCC reauthorization moves in House and
‘Senate perform more effective oversight of
the commission’s activities.”’

On the Senate side, staff counsel to the
Commerce Committee worked last week
on a reauthorization bill of their own. In-
troduction of that bill may be delayed a few
days while a new element is being con-
sidered, that of establishing license fees.

As with Broyhill’s bill, the Senate bill is
expected to place the FCC on a three-year
authorization schedule. It also will estab-
lish budget ceilings for FCC appropriations
for fiscal years 1982, 1983 and 1984.

The FCC is operating on a 1981 FY
budget of $71 million. It requested $91
million for 1982. The Office of Manage-
ment and Budget under the Carter admin-
istration recommended a budget of $82
million and the Reagan transition team
recommended $74 million. Although
OMB has not yet recommended a budget
ceiling for the FCC in fiscal 1982, general
federal budget cutbacks are expected to
create the need for new sources of funding
for the FCC.
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dropped it off in Lee’s office. *‘Dear Chair-
man Lee,”’ it said (no ‘‘acting” for that
employe), ““You always appeared to be a
class guy. This is a class memo. Good
Luck.’

Of course, Lee cannot speak for
whoever succeeds him. But he feels that,
as ‘‘a caretaker,” he should not make
changes. He will offer only recommenda-
tions to the commission to fill posts that
open up—as he did when he suggested the
appointments, on an acting basis, of Kal-
man Schaefer at OPP, replacing the depart-
ing Nina Cornell, and Joseph Marino as
chief of the Common Carrier Bureau, suc-
ceeding Philip Verveer, who resigned.
““The new chairman,” Lee said, ‘‘will be
free to make his own choices.”’

Not only does Lee intend to leave the
personnel picture as unmarked as possi-
ble, he is not likely to create waves on
policy matters. He noted last week, with
what seemed a trace of relief, that the com-
mission has already disposed of a number
of “‘big ticket items,’ including radio
deregulation and a number of controver-
sial ones in the common carrier and cable
television fields. And he does not foresee
any new ones of major significance ready
for action soon. One key staffer said he
does not expect Lee to bring up controver-
sial items that could be handled later,
when the commission is in ‘‘a more sta-
ble”” condition. (The FCC is not only with-
out a permanent chairman; it is, effec-
tively, short two members.)

Two items being prepared by the Broad-
cast Bureau (where the pace last week, in-
cidentally, was much slower than it has
been) could cause at least a stir, however.
And both involve requests by CBS—its
petition for a declaratory ruling clarifying
the commission’s financial interest rule,
and its petition for a rulemaking setting
standards for teletext. The staff will
propose a notice in the latter case, but offi-
cials say it will not be limited to the CBS
request; the staff had been at work on a
teletext rulemaking before the petition
was received. The bureau also wiil com-
plete work soon on an order adopting post-
card renewal forms f  adio and televi-
sion.

And Lee himself is not completely with-
out ideas for policy initiatives. “‘I’ll start
talking about television deregulation,” he
said last week. But he has no firm views.
“lI don’t know exactly. I'll talk to the
bureau chiefs, and see about it. Some may
think it premature.”’

Who knows, however? Serving as chair-
man, even if only in an acting capacity,
may cause a transformation. Lee has been
getting an increased amount of attention
in the form of a large number of speaking
invitations, all of which he has turned
down because of the cutback in travel
funds. (He said he was ‘‘embarrassed”’ by
his trip to Texas, which included a
stopover in Fort Worth, where he picked
up the Southern Baptist Radio and Televi-
sion Commission’s Distinguished Com-
munications Medal (see page 128].) He
finds that he likes running meetings, and
he movas them along at brisk pace. And,

after 28 years, he ‘‘realizes more than ever
the substantial difference in power be-
tween the chairman and other commis-
sioners.”’ The juices last week were flow-
ing.

There was, however, a lingering disap-
pointment. He wanted some acknowledge-
ment from the White House. A letter
naming him interim chairman? A letter
taking note of his election by his col-
leagues as acting chairman? Anything,
said Lee, who is known for his wit. ‘“‘Even
if it said, ‘“Merry Christmas, just so long
as it was signed by the President.’

Another chapter
in FCC’s moving
saga: The nod

goes to Rosslyn

But no one’s packing any bags
just yet; Lee expects Congress
and others to get their licks in
before final deed is done;
Washburn remains minority of one

The FCC last week voted 4-to-1 (Abbott
Washburn dissenting) to move to
Rosslyn, Va., in accordance with an initia-
tive started last April by Chairman Charles
Ferris to consolidate the commission’s
facilities and personnel, now spread
among five northwest Washington office
buildings. Ferris did not participate in last
week’s vote.

Assistant executive director Thomas P
Campbell said he expects the commission
to sign a lease for the Rosslyn space by the
end of February, subject to approval of the
congressional public works committees.

In a press conference held in his office,
Acting Chairman Robert E. Lee, im-
mediately said it was the ‘‘position of the
majority’’ (Lee and Commissioners
Joseph Fogarty, James Quello and Anne
Jones) that ‘‘we have spent enough time
on this,’ and, given the critical space
situation, ‘‘further delay would moot the
possibility of taking care of our people.’

Lee said he hoped that last week’s deci-
sion would ‘‘spell the end of the con-
troversy, but I doubt that it will”” Along
those lines, he discussed the ongoing
“‘struggle on the Hill”’ between the ap-
propriations and public works committees.
The FCC has secured authority from the
appropriations committees to negotiate its
own lease for office space within two miles
of the District of Columbia, including
Rosslyn. The Senate Public Works Com-
mittee has expressed its dissatisfaction
with the commission—or any other
federal agency other than the Government
Services Administration —having such
leasing authority.

Indications from Capitol Hill are that
Lee’s concerns are accurate: The fight isn’t
yet over. An aide to Public Works Com-
mittee member, Senator Daniel P.
Moynihan (D-N.Y.), said that not only is
that committee unhappy about the com-
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mission’s leasing authority in general, but
also the way in which it went about
negotiating for space in Rosslyn. The com-
mission ‘‘ignored federal law,’ the aide
said, by securing the Rosslyn space
through a ‘‘sole source,”’ as opposed to ac-
cepting bids from various realty firms.
Federal procurement regulations mandate
open bidding by federal agencies in the let-
ting of contracts unless there is substantial
justification for doing otherwise.

The aide did acknowledge that sole
source procurement was allowable when
justified, but that it was ‘“‘one of those
abused things’’ upon which agencies tend
to rely. He also said he “‘found it hard to
believe that there is only one building
under construction in the area to house
the FCC”’

An aide for another Public Works Com-
mittee member—Senator Max S. Baucus
(D-Mont.) —said Baucus would ““wanf to
have some kind of a role in preventing it
{the move to Rosslyn]”” What form that
role would take the aide could not say.

The question of the validity of the com-
mission’s sole source contract troubled
some commission lawyers, too, according
to some present at the closed meeting.
Norman Blumenthal, an assistant general
counsel who aided in the search for alter-
native housing, is said to have warned that
the commission contract could be
challenged in court by owners of property
whose proposals were rejected by the com-
mission.

The contract was a source of concern to
Senator Baucus in hearings last fall, and
not simply because it was not subject to
competitive bidding. He saw a possible
conflict of interest in the fact that the
Washington real estate firm.that served as
the broker—Julian J. Studley Inc.—had
been retained by the commission to locate
office space. The company was paid
$83,000 over a period of time for services
to the FCC in locating space in Washing-
ton for its hearing examiners and in Get-
tysburg, Pa., for elements of its Private
Radio Bureau (BROADCASTING, Oct. 13,
1980). However, Campbell has said that
the company will earn its broker’s fee in
connection with the FCC contract from
the owner of the Twin Towers. He also said
last week Studley had offered information
on other buildings as a possible new home
for the FCC headquarters.

There were other factors that had also
disturbed Baucus. The Studley official who
represented the commission and the Twin
Towers owner is Barbara Pryor, who is
married to an employe of a firm hired to
design the Twin Towers space for the com-
mission, Computer Sciences Corp., which
is based in Nevada. That firm also was
hired without competitive bidding. And,
according to a report the FCC submitted to
Baucus, the initial suggestion that the
commission retain the Studley firm was
made by a commission employe who was
personally acquainted with the Pryors and
who had worked under the husband at
CSC. Baucus said it looked like ‘‘a cozy,
sweet arrangement.”’

Commission officials maintained their






“Having once been associated
with a rep firm, | am fully aware
of the need for total sales power
in obtaining an order—and even
more importantly, future orders.
“What impresses me about
Katz American is the sales staff's
goal orientation. Every sales
situation is handled as a

uniqgue opportunity.

“From initial research to each
individual sales call, quality is the
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for total service, you need Katz”

Generating Sales Power is
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We're committed to doing it better
than anyone.

Gecrge H. Anderscn

Executive Vice President
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Memo-

A broadcast advertising commentary from Frank DeVito, senior VP/group creative director, Young & Rubicam, New York

The ‘Peppering’ up
of TV commercials

In the 11 years since Dr Pepper first signed
with Young & Rubicam, the soft drink,
once virtually unknown outside the
Southwest, has become a national favorite
right up there with Coca-Cola, Pepsi and
7-Up. In fact, the highly successful Dr
Pepper campaign could well serve as a
textbook example of how to establish a
distinctive image for a product and pro-
mote it so that it becomes a part of con-
temporary American culture.

In phase one of our campaign, Y&R in-
troduced Dr Pepper in a controversial,
audacious manner that philosophically was
counter to the norm: “‘America’s most
misunderstood soft drink.”” In general,
clients are reluctant to admit to confusion
regarding their product and prefer to take a
more positive route. The fact wdas most
people outside the Southwest hadn't heard
of Dr Pepper, orif they had, it was thought
of as a strange, even medicinal concoc-
tion. With a dash of bravura, then, Y&R
decided to tackle the problem head-on. We
employed a catchy jingle (**Dr Pepper, so
misunderstood .. ") to convey the idea
that Dr Pepper was different from other
soft drinks. In less than two years, this
message was clearly established and we
were ready for phase two. Once people
knew what Dr Pepper wasn’t (**It’s not a
cola, it’s not a root beer, it’s something
much, much more ... "), it was time to
launch our *"Most Original’™ campaign,
positioning it as a soft drink in a class by it-
self. A distinctive product calls for a dis-
tinctive commercial—one with a look far
different from the “‘kids on the beach™
spots employed by Pepper’s competitors.
And so we developed a series of large-
scale, Busby Berkeley-type production
numbers complete with elaborate song
and dance routines. This multiaward-win-
ning campaign enjoved a run of nearly
four years.

By late 1975, when I joined the account
as creative supervisor, the time had come
to position Dr Pepper in the mainstream
of the American life style. Instead of iden-
tifying Dr Pepper as the change of pace
soft drink for special people, we wanted it
to become the popular beverage for every
occasion. Working closely with copywriter
Eric Weber, we entered a third phase of
our campaign, introducing David
Naughton as ““The Pepper,” a Pied Piper-
like character who dances coast-to-coast
and city-to-city leading a joyous populace
in a groundswell of support for this univer-
sally enjoyed soft drink.

Initially, the ““Be a Pepper’” production
numbers were designed to appeal to an au-
dience younger than that which our com-

Frank DeVito. senior VP/group creative director,
Young & Rubicam, New York, has been with
Y&R for 13 years. As assistant art director and
later as creative director, DeVito worked
closely on such blue chip accounts as Eastern
Airlines, General Foods, Gulf Qil and Johnson
& Johnson. He has been involved with the Dr
Pepper account since 1975,

petitors attracted. The spots were less
sophisticated, more youth-oriented, and
incorporated a simpler storyline and
theme song..However, as Naughton's Pep-
per character became increasingly recog-
nizable to viewers, we broadened our
target audience and introduced celebrities
and animated personalities familiar to all
age groups. Soon, identifiable figures such
as Ron Guidry, Charlie Rich, Popeye and
Fred Flintstone were joining Naughton in
the ever expanding Pepper fold.

Now that Dr Pepper has been firmly es-
tablished as an increasingly popular soft
drink, the latest development in phase
three of our campaign has been to convert
the remaining holdouts, those who either
haven't heard of Dr Pepper or who haven’t
yet tried it. Naughton continues to be
featured, with each new spot emphasizing
a fanciful facet of his persona.

In a 30-second commercial entitled
*Sign." for example, he magically pro-
duces a rainbow that swirls across the

screen to become a glittering Dr Pepper
sign. In “*Whistling.” a 60-second spot,
Naughton is teamed with Mickey Rooney
in a unique production number with
nothing on the soundtrack but music and a
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whistle: Because the Pepper jingle has be-
come familiar to almost everyone, viewers
become participants rather than simply
observers. Most commercial advertising
campaigns (literally) change their tunes
on a regular basis and no other soft drink,
therefore, has such a strong recognition
factor.

A major reason for the success of the Dr
Pepper campaign is that the three phases
seemed to evolve organically: When a par-
ticular idea had run its course, we main-
tained momentum by following it up with
something fresh and original.

Another reason is that we had talented
people like Y&R copywriter George
Miller, producer Erin Ragan and outside
sources like Susan Hamilton of HEA
Music Productions and Melvin Sokolsky
of Sunlight Pictures Corp. working with
us.

Sokolsky, who directed our initial *‘Be a
Pepper’® commercials with David
Naughton, was brought back to film our
new package of fantasy spots. Disciplined
and highly creative, Sokolsky’s magic is
his ability to take an idea and bring it to
life. His work appears spontaneous, yet
rich in detail (**Sign’” and “*Whistling’” are
good examples), qualities that have always
been imperative to Dr Pepper advertising
since our budget is considerably lower
than those of our big three competitors.

Working with Sokolsky is a pleasure be-
cause he understands the parameters of
the project and knows how to take full ad-
vantage of the creative opportunjties
available to him. In fact, the success of any
advertising campaign 1’ve ever worked on
has always depended on the input, col-
laboration and sympathetic understanding
of product representatives, producers,
copywriters . .. all of the people involved.
If one is flexible and open to suggestions,
magic can happen.

A key image in “'Sign,’ for example,
came out of a late-night recording session.
We were adding voices to the music when
one of the kids in the chorus heard a harp
ripplec and said. ‘It sounds like a rain-
bow!™" It was a good idea and we included
it in the spot. Most times, the “‘magic’’ is
thought out in advance; other times, it’s
spontancous.

Now that we've completed the third
phase of the Dr Pepper campaign, I'm not
sure where we go from here. As always.
we 're looking to break new ground. Eleven
years ago. we surprised people with our
““most misunderstood’’ commercials and
we continued to meet the challenge with
the introduction of The Pepper, pop car-
toon characters and celebrities. The key to
great advertising is surprise. [ think when
you start delivering the expected, it’s time
for a change.
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March

March 2— International Radio and Television Society
anniversary banguet and Gold Medal award, pre-
sented to Sam Cooke Digges, retiring president of
CBS Radio. Waldorf-Astoria hotel, New York.

March 2—Entry deadline for student competition in
National Video Festival presented by American Film
Institute and sponsored by Sony Corp. information:
National Video Festival, AFl, John F Kennedy Center
for the Performing Arts, Washington, 20566, (202)
828-4013.

March 2—Comments due on FCC low-power televi-
sion proceeding. (BC Doc. 78-253).

March 2-3— West Virginia Broadcasters Association
spring meeting (license renewal seminar). Charleston
House Holiday Inn. Charleston, W. Va.

March 3— Federal Communications Bar Association
luncheon. Speaker: FCC Commissioner Robert E. Lee.
Harvard Club, 27 West 44th Street, New York.

March 3— Florida Association of Broadcasters
reception for Florida delegation. Florida House, Wash-
ington.

March 3-4—Cable Television Administration and
Marketing Society advertising conference. New York
Hifton. information: (202) 296-4218.

March 4— Pennsylvania Association of Broadcasters
Congressional/Gold Medal reception and dinner.
Rooms B-338, 339 and 340 of Rayburn House Office
Building, Washington. Information: Robert Maurer,
PAB, 407 North Front Street, Harrisburg, Pa., 17101,
(717) 233-3511.

March 6-7 — Radio-Television News Directors Asso-
ciation board meeting. New Orleans Marriott.

March 6-8— Intercollegiate Broadcasting System na-
tional convention. Shoreham hotel, Washington. infor-
mation: Rick Askoff, (607) 273-8777.

March 7 — Radio-Television News Directors Associ-
ation regional meeting. Trinity University, San Antonio,
Tex. Information: Jay Solomon, KMOL-TV San Antonio,
(512) 226-4251.

March 8-10— Ohio Cable Television Association an-
nual convention. Sheraton Columbus hotel, Columbus.

March 10-11— National Association of Broad-
casters executive committee meeting. NAB headquar-
ters, Washington.

March 12— International Radio and Television
Society newsmaker luncheon. Speakers: Grant Tinker,
Lee Rich, Mark Goodson and Alan Landsburg, pro-
ducers. Waldorf-Astoria hotel, New York.

March 13—Deadline for 1981 Radio-Television
News Directors Association International Radio and
TV Awards. Information: RTNDA, 1735 DeSales Street,
N.W, Washington, 20036, (202) 737-8657.

March 13-14-Country Radio seminar Hyatt
Regency, Nashviile. For information: (615) 329-4487.

March 13-18— National Association of Television
Program Executives conference. New York Hilton and
Sheraton Center.

March 15-16—Kentucky CATV Association spring
convention. Hyatt Regency hotel, Lexington, Ky. Infor-
mation: (502) 864-5352.

March 15-17 — North Central Cable Television Asso-
ciation meeting. Holiday !nn, Fargo, N.D.

March 16—Seventh annual Video and Television
Documentary Festival, sponsored by Global Village,
454 Broome Street, New York, 10013, (212)
966-7526.

March 16-17 —Society of Cable Television Engineers
annual spring engineering conference. Opryland hotel,
Nashville.

March 168-17— New York State Cable Television As-
sociation spring legislative meeting. Empire State
Plaza, Albany, N.Y.

March 18— Ohio State Awards for excellence in edu-
cational, informational and public affairs broadcast-
ing, sponsored by Institute for Education by Radio-
Television under auspices of Ohio State University
Telecommunications Center. National Press Club,
Washington.

March 19-20— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Fairmont hotel, Denver.

March 19-20- Georgia Cable Television Association
annual meeting. Sheraton-Atlanta hotel, Atlanta.

B March 20-22— Alabama UPI Broadcasters Asso-
citation annual convention and News Leader Awards
presentation. Sheraton Downtown, Birmingham, Ala.

March 21— Radio-Television News Directors Associ-
ation regional meeting. Lamar University, Beaumont,
Tex. Information: Dave Wilson, KJAC-TV Port Arthur,
Tex., (713) 985-5557.

March 21— UPI Broadcasters of Louisiana annual
meeting. Holiday Inn North, Lafayette, La.

March 22-24— International Broadcasters Idea
Bank annual convention. Sebel Town House, Kings
Cross, Sydney, Australia.

March 23-24— Public Service Satellite Consortium
workshop on "How to Teleconference Successfully”
Denver.

March 22-29—INPUT '81, international public
television screening conference, Venice, Italy. U.S. rep-
resentative: Corporation for Public Broadcasting. For
information: David Stewart, CPB, 1111 16th Street,
N.W., Washington, (202) 293-6160.

March 23-25— Radio-Television News Directors As-
sociation management training seminar conducted by
Sterling Institute. O'Hare Marriott, Chicago.

March 24— New York State Broadcasters Associ-
ation annual meeting. Essex House, New York.

8 March 24— Chicago Addy Awards, co-sponsored
by Women's Advertising Club of Chicago and Chicago
Aduvertising Club. Chicago Marriott hotel.

March 24-25—0hio Broadcasters salute to Con-
gress. Hyatt Regency and Four Seasons hotels, Wash-
ington.

March 25— New York Women in Communications
1981 Matrix Awards luncheon. Keynote speaker:
Katharine Graham, board chairman, Washington Post
Co. Sheraton Center, New York.

March 26 — Religion In Media’s Angel Awards ban-
quet. Palladium, Los Angeles.

March 26-29- Alpha Epsilon Rho, national honor-
ary broadcasting society, annual convention. Opryland
hotel, Nashville.

March 27-April 5—11th annual USA Film Festival
of independent and studio films. Loews Anatole hotel,
Dallas. Information: USA Film Festival, PO. Box 3105,
Southern Methodist University, Dalias, Tex., 75275,
(214) 692-2979.

March 28-April 1-—Illinois-Indiana Cable Televi-
sion Association annual convention. Hyatt Regency
hotel, Indianapolis.

B March 31-—Broadcast town meeting held by
members of radio and television code boards of Na-
tional Association of Broadcasters. Louisville, Ky.

[
April

April 1-Deadline for receipt of bids for cable
franchise in Miami.

April 1-2—Communications in the 21st Century
symposium, sponsored by The Colgate Darden Gra-
duate School of Business Administration at University
of Virginia in cooperation with Annenberg Schools of
Communications of University of Pennsylvania and
University of Southern California. Funding by Philip
Morris Inc. Philip Morris Operations Center, Richmond,
Va.

B April 1-2— Kentucky Broadcasters Association
annual spring convention. Executive inn Rivermont,
Owensboro, Ky.

April 6-8—Presentation of 28th annual Unity Awards
in Media for excellence in broadcast and print journal-
ism, sponsored by Department of Communications,
Lincoln University, Jefferson City, Mo.

April 8-10— Community Antenra Television Associ-
ation technical seminar. Garland Holiday Inn, Dallas.
Information: (305) 562-7847.

April 7— Federal Communications Bar Association
luncheon. Speaker. William McGowan, chairman of
board, MCI Communications Corp. Touchdown Club,
Washington.

April 8— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria hotel, New
York.
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® April 8-11— American Association of Advertising
Agencies annual meeting. Boca Raton Hotel and Club,
Boca Raton, Fla. Hotel reservations shoutd be made by
Feb. 20: Information: Jerry Granerio, AAAA, 200 Park
Avenue, New York, 10017, (212) 682-2500.

April 9— Atlanta chapter; American Women in Radio
and Television, first annual Woman of Achievement
Awards banquet. Egyptian Ballroom of Fox Theater,
Atlanta.

April 12-15— National Association of Broadcasters
59th annual convention. Las Vegas Convention Center.

April 14—Annual Broadcast Pioneers breakfast. Las
Vegas Hilton, Las Vegas.

April 15—New FCC deadline for comments on notice
of proposed rulemaking on generic VHF drop-in pro-
ceeding (BC Doc. B0-499). FCC, Washington.

April 156-16— Maryland/Delaware Cable Television
Association spring meeting. International hotel,
Baltimore-Washington Internationat Airport.

8 April 17-19—Private satellite earth station and
low-power seminar, fifth in series, sponsored by Bob
Cooper Jr, director, Satellite TV Technology Inc,
Washington. Shoreham hotel, Washington. Informa-
tion: Gail Barnes, (202) 887-0608.

April 20-21-—Industrial Television Conference,
sponsored by Alpha Epsilon Rho, national honorary
broadcasting society. Moore Hall, Central Michigan
University, Mount Pleasant, Mich.

April 23—Children’s Television Conference, spon-
sored by Alpha Epsilon Rho, national honorary broad-
casting society. Moore Hall, Central Michigan Univer-
sity, Mount Pleasant, Mich.

April 23-24— Oklahoma AP Broadcasters conven-
tion. Holidome, Oklahoma City.

April 24-30~—17th annual MIP-TV international TV
program market. Palais Des Festivals, Cannes, France.

April 24-May 16— 7th annual Video and Television
Documentary Festival screenings. Sponsored by
Global Village, 454 Broome Street, New York, N.Y,
10013, (212) 966-7526.

April 25—Fourth annual Great Lakes Radio Con-
ference, sponsored by Broadcast and Cinematic Arts
Department and Alpha Epsilon Rho, national honor-
ary broadcasting society, Central Michigan University,
Mount Pleasant, Mich.

April 26-28— Virginia Cable Television Association
annual convention, Wintergreen, Va. Information:
(804) 320-2180

April 27 —Broadcasting Day at University of Florida,
College of Journalism and Communications, spon-
sored by Florida Association of Broadcasters.
Gainesville, Fla.

April 28-May 2-30th annual Broadcast Industry
Conference and Awards, hosted by San Francisco

State University. Theme: "Programing the 80's” San
Francisco State University.

April 29-30-National Association of Broadcasters
executive committee meeting. NAB headquarters,
Washington.

& April 29-30—Two seminar programs, “Contracts
and Copyright” and “Film Programing Seminar” pre-
sented by Public Telecommunications Institute of Na-
tional Association of Educational Broadcasters. To be
held immediately following Southern Educational
Communications Association conference in Norfolk,
Va. Information: NAEB, 1346 Connecticut Ave, N.W,
Washington, D.C., (202) 785-1100.

April 29-May 1— Indiana Broadcasters Association
spring conference. Sheraton-West, near Indianapolis
International Airport.

L]
May

May 1-3— Texas AP Broadcasters convention. Mar-
riott North, Dallas.

May 2—Jowa Broadcast News Association annual
convention. Howard Johnson's Motor Lodge, Des
Moines.

8 May 2-7-— Pennsylvania Association of Broad-
casters spring convention. Ambassador Beach hotel,
Nassau, Bahamas. Information: Robert Maurer,
counsel and executive director, PAB, 407 N. Front
Street, Harrisburg, Pa,, 17101, (717) 233-3511.

May 3 — Public Radio in Mid-America board of direc-
tors and membership meeting. Phoenix. Information:












® |ndicates new or revised listing
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This week

Feb. 15-20— National Association of Broadcasters
engineering management development seminar. Pur-
due University, West Lafayette, Ind.

Feb. 17 — International Radio and Television Society
newsmaker luncheon. Speakers: B. Donald Grant, CBS
Entertainment president; Brandon Tartikoff, NBC En-
tertainment president, and Anthony Thomopoulos,
ABC Entertainment president. Waldorf-Astoria hotel,
New York.

Feb. 17-18- National Association of Broadcasters
executive committee meeting. NAB headquarters,
Washington.

8 Feb. 17-18—Eastern region of Electronic Indus-
tries Association’s Distributor Products Division
workshops on "Sales Techniques for Inside Sales Per-
sonnel” and “The Psychology of Multiple Selling”
Meadowlands Hilton hotel, Secaucus, N.J. Information:
(202) 457-4930.

Feb. 17-18— Electronic Industries Association/In-
dustrial Relations Council 28th annual conference
Theme: "Human Resources: Qur Vital Link to the
Future”” Canyon hotel, Palm Springs, Calif

B Feb. 18— American News Women’s Club recep-
tion for new members of Senate. Senate Caucus Room
of Russell Building. Reservations required. Call Jean
Lavinder, (202) 332-6770

Feb. 19— Federal Communications Bar Association
luncheon. Speaker: Thomas Wheeler, president, Na-
tional Cable Television Association. Touchdown Club,
Washington.

Feb. 19— Alfred I duPont-Columbia University

Datebook

Awards in broadcast journalism, presented by Walter
Cronkite, Hugh Downs, Jim Lehrer, George Plimpton
and Jessica Savitch. Rotunda of Low Memorial Library,
Columbia University, New York.

Feb. 19-22 — National Association of Black-Owned
Broadcasters third annual winter conference. Hilton
Inn, Clearwater Beach, Fla

Feb. 20-21—-UCLA Communications Law Sym-
posium on “The Regulation and Deregulation of the
New Video Technologies” Speakers include: Anne
Jones, FCC commissioner; Tyrone Brown, former FCC
commissioner; Nina Cornell, former chief, FCC Pians
and Policy Division; Richard Wiley, former FCC chair-
man, now with Washington law firm of Kirkland & Ellis;
Thomas Wheeler, National Cable Television Associ-
ation; Henry Geller, former head of National Telecom-
munications and Information Administration; Robert
Cahill, National Subscription Television, and Mel Har-
ris, Paramount Pictures.

Feb. 20-22—San Diego conference on “Culture and
Communication,” hosted by College of Professional
Studies and Fine Arts at San Diego State University.
Hotel San Diego

Feb. 20-22—"Journalism Opportunities for
Minorities" conference, co-hosted by California
Chicano News Media Association and Media Institute
for Minorities. University of Southern California,
Davidson Conference Center.

[ e
Also in February

Feb. 23-25— Aduvertising Research Foundation 27th
annual conference and research exposition. New York
Hilton.

Feb. 24— American Women in Radio and Television
congressional reception. Master of ceremonies,

Willard Scott, NBC-TV's Today program. Cannon
House Office Building, Caucus Room 345, 6-8 p.m.,
Washington.

Feb. 25— Deadline for entries for annual Commenda-
tion awards presented by American Women in Radio
and Television. Information: Joan Berlin, AWRT, 1321
Connecticut Avenue, N.W, Washington, D.C., 20038,
(202) 296-00089.

Feb. 25— Association of National Advertisers televi-
sion workshop. Luncheon speaker: Walter Cronkite,
CBS News. Plaza hotel, New York.

Feb. 26 — Association of National Advertisers media
workshop. Luncheon speaker. Katharine Graham,
chairman, Washington Post Co. Plaza hotel, New York.

Feb. 26 —10th annual Mass Communications Hall of
Fame presentation. Induction of Gordon B. McLendon
during tuncheon at Texas Tech University, Lubbock,
Tex.

B Feb. 27 — National Radio Broadcasters Associ-
ation board of directors meeting. Diplomat hotel,
Hollywood-by-the-Sea, Fla.

Feb. 27-28—"Law and Television of the 1980's’
sponsored by the New York University School ofLaw,
25 West Fourth Street, New York, 10012, Panelists in-
clude Charles Ferris, FCC chairman; Henry Geller,
former head of National Telecommunications and In-
formation Administration; Richard Wiley, partner, Kirk-
land & Ellis, Washington, and former FCC chairman,
ano Kenneth Cox, former FCC commissioner now with
MCI. Attendance by invitation only.

Feb. 27-28—National conference on consumer and
cable television, to be sponsored by National Citizens
Committee for Broadcasting and National Federation
of Local Cable Programers and partially funded by
Federal Trade Commission. Kennedy Center, Washing-
ton.

March 13+18-— National Association of Televi-
sion Program Executives 18th annual conference.
New York Hitton and Sheraton Center. Future con-
ferences: :March. 12-17, 1982, Las Vegas Hiiton,
March 18-23.1983, 1'as Vegas Hilton; Feb. 12-18,
1984, San Francisco Hilton and Moscone Center.

W Aprit 8211 American Association of Adver-
tising Agencies-annual meeting: Boca Raton Hotel
and .Club,- Boca Raton, -Fla. Hotel reservations
should be madé by Feb.20. Information: Jerry Gra-
Hero, AAAA, 200 Park Avenue, New York, 10017,
(212):682-2500.

April 12-15-~National Association of Broad-
casters 59t annual .convention. Las Vegas Con-
vention- Center. Future conventions: Dalias, April
4:7,.1882; Las Vegas, April 10-13, 1983; Atlanta,
March 18-21,1984; Las Vegas, April 14-17, 1985;
Las.Vegas, April 20-23, 1986, Atianta, April 5-8,
1987: Las Vegas, April 10-13, 1988.

April 24-30--17th annual MIP.TV international
TV ptogram market. Palajs Des Festivals, Cannes,
France,

May 3-7= National ‘Public Radio annual con-
ference. Phoenix. Future conference: Washington,
April 18-22,.1982.

May '4-7 - ABC:TV affiliates annual meeting.
Century Plaza, Los Angeles.

May 5-9>-30th annual convention, American
Warnen in Radio and Television. Sheraton Wash-
ington hotel, Washington

May 10-13—CBS-TV qffiliates annual meeting
CenturyPlaza Los Angeles,

May 17-18<NBC-TV affiliates annual meeting.

Century Plaza, Los Angeles,

May 29-June 3— National Cable Television As-
soctation annual convention. Los Angeles Conven-
tion Center Future conventions: May 2-5, 1982,
Las Vegas; June 12-15, 1983, Houston; May
20-23, 1984, San Francisco; March 31-Aprit-3,
1985, New Orleans; March 16-19, 1986, Dailas,
and May 15-18, 1988, Las Vegas.

May 30-June 4--12th Montreux International
Television Symposium and Technical Exhibition.
Montreux, Switzerland. information: Press officer,
Swiss PTT, Viktoriastr 21, CH-3030, Berne,
Switzerland.

June 4-6—Associated Press Broadcasters annual
convention. Washington Hilton, Washington.

June 6-10—American Advertising Federation
national convention. Hyatt Regency hotel, Wash-
ington.

June 10-14-— Broadcasters Promotion Associ-
ation 26th annual seminar and Broadeast Desig-
ners Association third annual seminar Waldérf-
Astoria hotel,"New York. Future seminars: June
6-10, 1982, St.'Francis hotel, San Francisco; June
1-4, 1983, Fairmont hotel, New Orieans; June
10-14, 1984, Caesars Palace, Las Vegas; 1985,
Chicago.

Aug. 16-19— National Association of Broad-
casters annual radio programing conference. Hyatt
Regency, Chicago.

Sept. 10-12— Radio-Television' News Directors
Association international conference. Marriott,
New Orleans. Future conventions: Sept. 30-Oct. 2,
1982, Caesars Paldce, Las Vegas; Sept. 21-23,

1983, Orlando, Fla, and Dec 3.5, 198 S An -
tonio, Tex. .

sociation annualconvention. Diplomat hotel Holly-
wood-by-the-Sea, Fla: Future conventions: Sept:
12-15,1982, Reno; Oct:2-5, 1983 New. Orleans,, ~
Sept. 23 26, 1984, Kansas City, Mo. ~ ’

Sept. 20-23 - Broadeast Finaneial Management :
Association 218t -annual - conferénce ' Sheraton-
Washington hotel; Washihgton: Euture conference:
Sept. 12-15, 1982, Riviera hotel; Las Vegas.

Oct. 25-30—Society of -Motion -Picture anid
Television Engineers .123d technical ‘conterence
and equipment exhibit. Century. Plaza Los
Angeles.

Nov. 1-4- National Association of Eduedtional
Broadcasters 57th - annual ccnventron Hyatt
Regency, New Qrélans,

Nov. 9 — Region 2 conference on AM broadeasting
begins. Tentatively set to run for six weeks: Rio de
Janeiro.

Nov. 9:11-—Television Buréau of Advernsmg
27th annual meeting. Fontainbleau Hilton, Miami

Nov. 11-14 = Saciety of Professionial Journalists,
Sigma Delta Chinational convention. Washington.

Feb. 7-10, 1982 Association of Independent'
Television Statzans (INTV) ‘ninth- annual conven-
tion. Shoreham hotel, Washington, Future conven-
tion: Feb. 6-9, 1983, Galleria. Plaza hotel Houston,

Feb. 7-10, 1982--National Religious Broad:
casters annual convention. Sheraioﬂ Washmgton o

hotel, Washington.
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- Blalr goes video. John Blair & Co..New York, has formed Blair Vrdeo Enterpnses as new
division to develop advertising opportunities in new video technologles aswellasin com-
mercial TV. Jack W Fritz, president of Blair said new unit will develop marketmg apptica-
tions for new programing that will meet demands of commercial broadcastmg and new
media, including cable videocassettes and videodisks, Richard C. Coveny, who has been
vice president of Blair Television's Market Development Division; has been named presi-
dent of new division. He has been with Blair since 1963,

30

Oracle commercials. Commercial television'in Britain is preparing to-sell-advertising on
network's teletext system; Oracle. ‘System:is expected to generate ad revenue of §12
nmiiltion.annually by 1984 Management is awaiting governmerit decision on how much. ad-
vertising will be-permitted. It is seeking 15% share of total pages to be Used for ads, bothin
full-page format, and short mentions at bottom of-editorial pages. Oracle has been on air
since 1974, but has carried no paid advertising.

£

Selling autos via TV. Six-awards were made. in fifth annual Television Bureau of Advertis:
ing-National Automobile "Assaciation Commercials Competition. Winners are’ Pohanka
Oldsmobile-GMC Inc. Marlow Heights, Md.; Charles Orsinger Buick Co.. San Antonio, Tex::

Miber Motors, Miami, Okla.; Honda Dealers of Centrat Ohio! Ford Dealers Advertising Fund
Jacksonville, Fla, and Missoula (Mont) Auto Dealers Association. More than 250 entries
were judged on basis of creativity, production-excelience, sales appeal and time utilization:

TERENEEEREEER RADIC AND TV SRy

Superior Fast Freight J Begins this
quarterin Los Angeles for TV and Seattle:
Spokane, Wash.; Portland and Eugene,
both Oregon; Phoenix; Los Angeles, and
Dallas-Fort Worth for radio. Morning drive,
midday, afternoon drive and evening

Agency: Spectrum Advertising, Seattle.
Target: men, 25-54.

Ground Round Restaurants 0 Seafood
promotion. Campaign begins this week
for two weeks in eight radio markets and
two TV markets. Agency: Harold Cabot &
Assomates Boston. Target: adults, 25-49.

RADIO ONE :

A sensation in Salt Lake City
on KIS'N

The first matched-flow, Pop-Adult format
is moving up fast in another great market.
Radio One gains wide acceptance
quickly. It features today's —

most successful adult i
25-49 music . ..
frequently updated . ..
totally controlled.

You can hear
more about
the new
Radio One |,
format
by calling
Tom Moran

or Tom Churchillin
Phoenix at

(602) 264-3331.

c ] Churchﬁl Productlons

1130 E. Missouri, Suite 800, Phoenix, Arizona 85014 B (602) 264-3331

RADIO ONE is a service mark of Churchill Productions

Broadcasting Publications inc.
Sol Taishoft, chairman.
Lawrence B. Taishoff, president.
Edwin H. James, vice president
Irving C. Miller, secretary-treasurer.

Broadcastings,

The News Magazine of the Fifth Estate
®

Executive and publication headquarters
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1735 DeSales Street, NW.,, Washington 20036.
Phone: 202-638-1022.

Sol Taishoff, editor.
Lawrence B. Taishoff, publisher.
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