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“"¥he Week in Brief

IES————————_—. 0P OF THE WEEX . accomplishments of Congress and agencies. There's
NEW SCRIPT FOR FCC 0 White House understanding almost complete agreement that marketplace should
with Ferris put into question with Lee expected determine future of new services. PAGE 54.

to be officially designated acting chairman. Wheels put
in motion for clearance on Fowler for commission and

BUSINESS e s,

chairmanship. PAGE 31. ADJUSTING TO CHANGE O Leading advertisers are urged

S THA s O] Thati .  of wit to refocus on opportunities of emerging media. ANA
MORE AYES THAN NAY 1atis sentiment o witnesses workshops in New York also draw bead on perennial
testifying on radio deregulation before Goldwater -

; . advertising problems. PAGE 72.
subcommittee. Numerous suggestions offered for
changes in bill's language dealing with award and TR E—— D |/ NI
revocation of licenses. PAGE 32. IMPATIENT GAINERS [1 Stations in areas that picked up

‘ . population in last census want preliminary data fed into

HIGH-DEFINITIONTV (J CBS's Washington TV market rankings now, and measurement services
demonstration documents progress made in HDTV. indicate they may adjust data. But those with declining
Showcased: Units in NHK’s system, Sony digital numbers aren't as anxious. PAGE 78.

recorders adapted to high resolution, and CBS’s "bit

. I ] R
reduction” process. PAGE 34. PROGRAMING

FOX CHASE O Maverick oilman Marvin Davis offers $703

BOTTOM-LINE ROLLER COASTER 0O ABC's profit decline, million for 20th Century-Fox without its three TV stations.
following earlier CBS report of earnings slump, PAGE 82.
underscores perils of networking. But among major group
owners, there are ups at Metromedia, Capcities, Cox and THEY’RE PLAYING OUR COUNTRY SONG O Changing
LIN, downs at Taft and Storer. PAGE 36. tastes and increased professionalism in country music

] . have pushed stations with that format into the radio
PRUNING OF PREMIERE [J Movie companies in joint pay- midstream. Here's how those involved in the trend assess
cable venture are either discussing or signing deals for country’s still-growing appeal. PAGE 86. The CMA seminar
films originally earmarked for Premiere. PAGE 36. in Nashville is set to roll next week. PAGE 88.
CcBS’S BEST FOOT [0 Wyman puts it forward at security T TECHNOLOGY I SO
analyst meeting in which stress is placed on company’s AMST’S DRUTHERS [1 Association continues opposition
new development surge and expansion in theatrical to VHF drop-ins, urging FCC to focus on full-space UHF
films. PAGE 37. allotments. PAGE 89.
WIRTH’S GOALS O He says House telecom committee will e -—-—coe—— 1050
not be referee between competing technologies, spells THE ‘BROADCASTING’ YEARS (0 More color TV battles,
out agenda for next three months. PAGE 38. network talent raids and outbreak of hostilities in Korea

helped to shape radio and television in 1950. Also adding
PR SPEC AL REPORT s Shape tO TV was Dagmar on NBC’S pioneer late-night

HIGH FLY FOR BASEBALL O BROADCASTING's annual show, while deep-voiced Tallulah Bankhead tried to talk
report finds major-league broadcast rights will increase audiences back to network radio. PAGE 93.

12% to nearly $90 million this season. Largest share of
[ . , . . PR, P ROF|LE b ]
gain is due to Canadian brewers’ desire to be associated .
ADVERTISING’S DIPLOMAT O McCann-Erickson

with Montreal and Toronto teams. PAGE 43. . )
Chairman Eugene Kummel is regarded as the
ECEETE——— AV & REGULATION st 5 njzation's ambassador-at-large. It's exactly those

TELECOM POLICY O At UCLA symposium, present and credentials that are serving him so well in the added
past shapers of communications’ future evaluate duties of AAAA chairman. PAGE 119.
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Closed:Circuit:

Insider report: behind the scene, before the fact

L1
Kilberg vs. Dawson?

Mimi Weyforth Dawson, 36, chief aide to
Senator Bob Packwood (R.-Ore.), until
now appeared to have no opposition for
appointment to FCC. But last Friday,
Bobbie Greene Kilberg, attorney, now
with Aspen Institute of Humanistic
Studies, Washington, surfaced as avid

. candidate. Kilberg, also 36, Vassar,
Columbia and Yale Law graduate, was co-

. chairman of Women'’s Policy Advisers
Board in Reagan campaign and has been
active in Jewish affairs. She was White
House fellow, associate counsel to
President Ford, and served stint with
Washington law firm of Arnold & Porter.
She is married and mother of four
children.

P 3
More from less

ABC-TV not only pulled in higher
‘revenues than other networks in 1980 (see
page 31) but did so on fewer commercials.

ABC carried 38,297 minutes of
commercial time, CBS 42,541 minutes
and NBC 41,039 minutes according to
Broadcast Advertisers Reports, which
compiles time and dollar estimates. On
that basis, going price for time averaged
$49,013 per minute on ABC, $39,985 on
CBS and $38,239 on NBC. Three-network
average: $42,234.

Lo ]
Move disputed

FCC has been called to testify before
House Committee on District of
Columbia on March 5, on commission’s
proposed move to Rosslyn, Va. District
stands to lose substantial revenues if other
federal agencies follow FCC lead and begin
_exodus from city. Government Services
Administration and National Capital
Planning Commission are expected to
testify against move, former contesting
commission’s need for leasing authority in
first place and latter decrying federal
~agency move into building that planning
commission and Interior Department
opposed on esthetic grounds.

]
_ Oh, that
Problem overlooked by many applicants
; and FCC in proposed low-power television
rules is potential interference between
~ LPTV stations and land mobile users. As
E.B. Kitchen, executive vice president of
" National Association of Business and
Educational Radio, points out, many UHF
-.channels between 14 and 20 in major
metropolitan areas were assigned to land
mobile nearly 10 years ago. Many LPTV
applications flooding FCC have
disregarded those assignments, Kitchen

said. If stations used those channels, co-
channel and possibly adjacent-channel
interference could disrupt both services.

PE——
Reruns

White House is drawing on old hands from
Nixon and Ford days to staff new Office of
Communications. Office will be headed by
Frank Ursomarso, advance man in Ford
White House, who will report to White
House chief of staff James Baker and his
deputy, former Ford aide David Gergen.
Office will include as television advisers
Mark Goode and Bill Carruthers,

both TV producers and directors from Los
Angeles. They will work with President
when he uses television and will represent
White House in arrangements for
television coverage of major events.
Goode, who worked for Ford, is on job
now as consultant, but will taper off full-
time work in several weeks. At times
Carruthers, who worked in both Nixon
and Ford White House, will spell him.

L]
Protecting their turf

Association of Broadcast Engineering
Standards, created in 1963 to curb
deterioration of AM and FM allocation
procedures, is experiencing
unprecedented growth. Membership has
increased from 82 to 128 station entities
since Wallace E. Johnson became
executive director after leaving FCC as

chief of Broadcast Bureau 14 months ago..

Jump in membership became more
pronounced in reaction to FCC campaign
to reduce AM separations from 10to 9
khz, regarded as departure from optimum
engineering standards. Among entities
that have joined Washington-based ABES
are ABC, Westinghouse, Capital Cities
Communications, and Metromedia, plus
WIBC(AM) Indianapolis and WQHK (AM)
Fort Wayne, Ind. CBS and NBC were
charter members.

L ]
Early start

Charles Z. Wick, probable appointee as
director of International Communications
Agency, got expert advice on his expected
assignment from cadre of former ICA
(and predecessor U.S. Information
Agency) officials at private dinner hosted
by RKO General’s Frank Shakespeare in
Washington hotel last Wednesday (Feb.
25). Wick appointment isn’t expected to
be announced until he’s wound up
unofficial duties in connection with
““media blitz”’ for Reagan economic
package, and until choice has been made
for Voice of America director and ICA’s
associate director for cultural affairs.
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Last week’s guest list: former directors
Leonard Marks (1965-68), Shakespeare
(1969-73), Jim Keogh (1974-76) and
John E. Reinhardt (1977-81), plus former
VOA directors Kenneth Giddens and
Henry Loomis. (Carl Rowan, USIA
director in 1964-65, was invited but
regretted.) Also present: FCC
Commissioner Abbott Washburn, once
deputy director of USIA, and Gilbert A.
Robinson, New York public relations
counsel and political operative who has
preceded Wick to ICA as executive
assistant to director.

L

Short term

Reports persist, despite denials, that
James R. Holland, former Miller Brewing
and Ford White House press official who
was hired for top NBC PR job last summer
(BROADCASTING, Aug. 11, 1980), is
looking for work elsewhere. He’s
executive vice president, corporate
communications, in charge of press,
public and corporate relations.

—
Stanton for BIB?

Frank Stanton, retired vice chairman of
CBS Inc., who has been shuttling to
London almost monthly on policy
direction of The Observer, British Sunday
newspaper, may continue that participation
even with sale of control last week by
Atlantic Richfield Co. to Lonhro Ltd.,
British holding company. ARCO, of which
Stanton is director, would wind up with
40% interest in new Lonhro unit which
would hold five-year option to acquire that
interest, too. Deal awaits British
government approval.

Stanton, substantial stockholder in
CBS, holds number of noncompetitive
directorships. Stanton’s interest in
international communications persists to
degree that, according to one confidant, he
would relish chairmanship of Board of
International Broadcasting, which, among
other functions, oversees Radio Free
Europe/Radio Liberty. John A.Gronouski
has resigned as chairman, but continues as
board member.

L ]

Joining ’em

Although no organized movement among
big advertisers is detected as counter to
threat of boycott by Coalition for Better
Television, campaigning against sex and
violence, some are said to be enlisting
affiliates in effort to tone down network
shows. Association of National
Advertisers deplored coalition’s crusade at
time it was announced (BROADCASTING,
Feb. 9), but some ANA members think
answer is to eliminate offending programs.



Business'  Briefly

[ __JNAeNNg ]

Pillsbury O Totino’s frozen foods. Begins
March 16 for three weeks in 11 to 17
markets. Agency: Paragon Companies,
Minneapolis. Target: women, 18-49.

Imperial Sugar (] Begins March 23 for
four weeks in 18 markets concentrating
on Texas. Day and fringe times. Agency:
Tracy-Locke Advertising, Dallas. Target:
women, 25-49,

General Cigar O Chattanooga Chew.
Begins April 6 for about seven weeks in
over 10 markets. News and sports times.
Agency: Stuart Ford Inc., Richmond, Va.
Target: men, 25-49.

Scott’'s Chemicals O Begins April 13 for
15 weeks in 18 markets. Day, late fringe
and weekends, Agency: Atkins &
Associates, San Antonio, Tex. Target:
adults, 25-54.

CulliganOd Water softener. Begins March
16 for six weeks in about 15 markets. Day,
fringe and late fringe. Agency: SMY Inc,,
Chicago. Target: adults, 25-54.

Munsingwear J Golf shirts. Begins
March 16 for six weeks in about 15
markets. Sports programing. Agency:
Campbell-Mithun, Minneapotis. Target:
total men.

E.l. duPont de Nemours O Silverstone
cookingware. Begins June 1 for two
weeks in 12 markets. Day times. Agency:
NW Ayer ABH International, New York.
Target: women, 18-49.

William Underwood O Accent flavor
enhancer. Begins April 2 for four weeks in
about 40 markets. Day, fringe and
weekends. Agency: Kenyon & Eckhardt,
Boston. Target: women, 18-49.

CRC Chemicals O Automotive
chemicals. Begins in March for varying
flights in 15 markets, News, late fringe,
sports and weekend times. Agency: Gray
& Rogers Inc, Philadelphia. Target: men,
25-49.

Sunfield Foods O Various products.
Begins this week for 15 weeks in about
20 markets. Day and fringe times.

One of over 1500 Great Radio Stations
carrying Westwood One programs.

America’'s Number One Producer of Nationally Sponsored Radio Programs

Programs like: The Dr. Demento
Show, Off The Record with Mary
Turner, Off The Record Specials,
Live From Gilley's, The Concert
of the Month, The Rock Years:
Portrait of an Era, The Great
American Radio Show,
Daybook, Spaces and
Places, Ace and Friends,
Star Trak, Special Edi-
tion, Shootin' the
Breeze, Tellin’ It Like

It was.

WESTWOOD
-ONE

9540 Washington Bivd.,
Culver City, CA 90230
{213) 204-5000
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WaaaEm- Duluth, Minn. To Lotus Reps
from Blair.

, o
WNVY (AW Penisacola, Fla.: To Lotus Reps
from HR/Stone. .

WasNaM Charleston, SC: To Lows
Reps from Carpenter.
- - g o
Wiomiam Elizabeth, NJ, wiizam Mt
“Holly NJ: To Lotus Reps (no prevxous, ‘
reps).
D i

WSOMAM-WaXK-£M Youngstown, Ohio: To

L Major Market Radio (no previous rep). l

Agency: Tatham-Laird & Kudner, Chicago.
Target: women, 25-49.

Archway O Cookies. Begins March 30 for
three weeks in about 20 markets
concentrating on indiana, Kentucky and
Wisconsin. All day parts. Agency:
Archway United Advertising, Chicago.
Target: women, 25-64.

Emerson Electric O Ceiling fan. Begins
April 1 for four to six weeks in 14 major
markets. Day, fringe, and weekends.
Agency: Kelly, Scott & Madison, Chicago.
Target: adults, 25-54.

Brown Shoe Co. 0 Naturalizer shoes.
Begins April 6 for three weeks in about 20
markets. Day and fringe times. Agency:
D'Arcy-MacManus & Masius Inc,, St.
Louis. Target: women, 25-49.

Standard Brands O Baby Ruth candy.
Begins March 16 for varying flights in
seven Midwestern markets. Early fringe
and prime times. Agency: Lee King &
Partners, Chicago. Target: total teen-
agers.

Columbia Manufacturing 0 Bicycles.
Begins March 30 for second quarter in
over 20 markets. Early fringe, late fringe,
news, weekend and sports times. Agency:
Chase/Ehrenberg & Rosene, Chicago.
Target: adults, 18-34.

Merrill-Lynch O Realty. Begins in March -
for second quarter in Baltimore. Agency:
Young & Rubicam, New York. Target:
adults, 25-49.

Agway ] Green Lawn Plus. Begins March
30 for three weeks in 15 markets. Fringe
and prime times. Agency: Northrup &
Teel, Pittsford, N.Y. Target: men, 25-54,

Rich’s department stores O Silver



























GOOD NEWS
FORSIVIALL
SIATIONS.

No matter how small your station
or how remote your market areca
you can offer news and information
programming equal to anyone,
anywhere.

Its as simple as affiliating with
AP Broadcast Services. e~

Our Radio Wire gives your station all the -~
world’s news, fully scripted and ready to air. In
addition to National and International news
you get regional and state coverage plus special
events, sports, Wall Street, politics, Ag reports,
the economy and much more.

AP Radio Wire features are produced on a
regular schedule, so you can strip program. And,
it’s all highly saleable to scatter plan or participat-
ing advertisers. There are over 1,000 in-program
spots and adjacencies each and every week.

Some station owners think their listeners
aren' interested in news. They're wrong. An in-
dependent survey conducted for the AP by Frank

m Broadcast Services

INNOVATION for better news programming

Magid Associates shows clearly that

news programming is a very impor-

And, that holds true for all formats

—from Rock to Bach—a common
thread of listeners of all formats is
their interest in news.

Want more information? Send in the coupon
and one of our broadcast representatives will
show you this important report and how your
station can profit from affiliation. We think you'll
agree—it’s the best news ever for a small station.

Associated Press Broadcast Services
50 Rockefeller Plaza New York, N.Y. 10020

I want to know more about how radio audiences
listen to news programming.

Name

Station

Address

F———————————

Associated Press Broadcast Services: AP Radio Wire AP TV Wire AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto

tant, very listened-to feature of radio.

— et — —— — — — — — ——



PORTRAIT OFAN ERA




WESTWOOD ONE ANNOUNCES It’s available now, the most exciting radio

special ever produced, The Rock Years: Portrait of an Era. And the immediate response has been phenomenal. Already,
stations like KMET, WNEW-FM, WMET, KZEW and WCOZ -FM have obtained exclusive rights to this programming/
sales/promotion package for their markets.

THE CONCEPT The Rock Years is an exciting 48-hour, year-by-year review of the most significant

albums and cultural events of the past 16 years, 1965 to 1980. It’s an AOR music special (up to 70% of each hour

is music) with a new twist: The Rock Years is the most flexible special ever produced. Each year is covered in a self-
contained, three-hour block. So the program can either be run as a continuous week-end spectacular, or stripped

in any multiple of three-hour blocks.

THE ARTISTS The Rock Years features the most significant groups from the perspective of the past

and today. The artists speak through both their music and their words in exclusive interviews: Mick Jagger,
Graham Nash, John Entwistle, Gregg Allman, Grace Slick, Paul Kantner, Jerry Garcia, David Lee Roth, Dave Mason,
Carlos Santana, Ted Nugent, Bob Seger, Jack Bruce, Stevie Nicks, David Bowie, Ann Wilson,and all the rest.

THE MUSIC The core of The Rock Years is music: the most important tracks from the most important
albums of each year, The Rock Years is informative, but most important, it’s entertaining: 48 hours of the greatest
music of the past 16 years. And it sounds better than ever, through the use of original studio master tapes supplied
by artists and record companies, special half-speed master discs and high-quality import pressings for greater dynamic
range and decreased surface noise.

THE ROCK CULTURE The Rock Years deals with more than music. It’s also the story of all

the changes we've gone through: changing lifestyles, the drug revolution, the sexual revolution. And it’s the story
of the great events that shaped a new generation: Monterey Pop, Woodstock, Altamont, The War, Watergate. Fach
year, The Rock Years features an in-depth, produced, mini-study of one important issue; things like: Beatlemania,
The Great Festivals, Flower Power, The Struggle For Women’s Rights, and Pot Politics/The Battle Over Legalization,

THE PEOPLE The Rock Years is the product of one of the most impressive collaborations in the history

of rock radio. It comes to you from Westwood One, the country’s #1 producer of national radio programs and
specials like: Off The Record with Mary Turner, The Great American Radio Show with Jeff Geld, Spaces & Places
and Dr. Demento. The entire project has been created by Bert Kleinman (producer of The History of Rock and Roll,
Album Greats/A History of Album Rock and Profiles in Rock) and consultant Jeff Pollack, widely recognized

as one of the nation’s leading programmers. Executive Producer is Norm Pattiz. The Rock Years is hosted by KMET
veteran air personality David Perry. Production has been created by Ron Harris whose creditsinclude: Album Greats,
Profiles in Rock and national spot campaigns for such groups as Fleetwood Mac, Devo, Paul Simon and Rod Stewart.

THE TOTAL PACKAGE The Rock Years is more than a music special. It’s designed as a

programming/sales/promotion package by professionals, for professionals. Properly scheduled, The Rock Years can
be the center of a major station promotion. Along with the show, you'll get a wide range of promotional tools:

live promos, recorded promos, ad ideas, contest ideas, merchandising ideas and more. And Tlge Rock Years, properly
marketed, can produce a major increase in sales and profits, with 10 minutes per hour available for local sponsors.

THE BOTTOM LINE The Rock Years can be a major event for your station, an important

tool to boost audience and sales. So to lock up exclusivity for your market, call Westwood One today at (213) 204-5000.

WESTWOOD
ONE

9540 Washington Boulevard, Culver City, California 90230 e (213) 204-5000




N.W. Washington, (202) 293-6160.

March 23-25— Radio-Television News Directors As-
sociation management training seminar conducted by
Sterling Institute. O'Hare Marriott, Chicago.

8 March 23-28— Louisiana Association of Broad-

casters sales seminars. information: (504) 383-7486.

March 24— New York State Broadcasters Associ-
ation annual meeting. Essex House, New York.

March 24 — Chicago Addy Awards, co-sponsored by
Women’s Advertising Club of Chicago and Chicago
Aduvertising Club. Chicago Marriott hotel.

March 24-25— Qhio Broadcasters salute to Con-
gress. Hyatt Regency and Four Seasons hotels, Wash-
ington.

March 25— New York Women in Communications
1981 Matrix Awards luncheon. Keynote speaker:
Katharine Graham, board chairman, Washington Post
Co. Sheraton Center, New York.

March 26— Religion In Media’s Angel Awards ban-
quet. Palladium, Los Angeles.

March 26-29— Alpha Epsilon Rho, national honor-
ary broadcasting society, annual convention. Opryland
hotel, Nashville.

March 27-28—Society of Professional Journalists,
Sigma Delta Chi, region seven conference. Sheraton
Roya! hotel, Kansas City, Mo.

March 27-28—Society of Professional Journalists,
Sigma Delta Chi, region 12 conference. Biloxi Holiday
inn, Biloxi, Miss.

March 27-April 5—11th annual USA Film Festival
of independent and studio films. Loews Anatole hotel,
Dallas. Information: USA Film Festival, PO. Box 3105,
Southern Methodist University, Dallas, Tex., 75275,
(214) 692-2979.

March 28-April 1—1Illinois-Indiana Cable Televi-
sion Association annual convention. Hyatt Regency
hotel, Indianapotis.

®March 29-April 1 —Public Telecommunications In-
stitute of the National Association of Educational
Broadcasters third annual production managers
workshop. Gait House, Louisville, Ky.

March 30-April 1 California Cable Television As-
sociation Congressional-FCC Conference. March 31,
dinner honoring Lionet Van Deerlin, former California
congressman and chairman of House Communica-
tions Subcommittee. Four Seasons hotel, Washington.

March 31—Broadcast town meeting heid by mem-
bers of radio and television code boards of National
Association of Broadcasters. Louisville, Ky.

S
April

April 1—Deadline for receipt of bids for cable
franchise in Miami.

April 1-2-—~Communications in the 21st Century

symposium, sponsored by The Colgate Darden Gra-

duate School of Business Administration at University
of Virginia in cooperation with Annenberg School of
Communications of University of Pennsylvania and
University of Southern California. Funding by Philip
Morris inc. Philip Morris Operations Center, Richmond,
Va.

April 1-2— Kentucky Broadcasters Association an-
nual spring convention. Executive Inn Rivermont,
Owensboro, Ky.

April 2-3— Broadcasters Promotion Association
board meeting. Waldorf Astoria, New York.

April 8-8—Presentation of 28th annual Unity Awards
in Media for excellence in broadcast and print journal-
ism, sponsored by Department of Communications,
Lincoln University, Jefferson City, Mo.

April 8-10— Community Antenna Television Associ-
ation technical seminar. Garland Holiday Inn, Dallas.
Information: (305) 562-7847.

April 7— Federal Communications Bar Association
luncheon. Speaker: William McGowan, chairman of
board, MCI Communications Corp. Touchdown Club,
Washington.

April 8- International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria hotel, New
York.

April 8-11—American Association of Advertising
Agencies annual meeting. Boca Raton Hotel and Club,

Boca Raton, Fla. Hotel reservations should be made by
Feb. 20. Information: Jerry Graniero, AAAA, 200 Park
Avenue, New York, 10017, (212) 682-2500.

April 9— Atlanta chapter, American Women in Radio
and Television, first annual Woman of Achievement
Awards banquet. Egyptian Baliroom of Fox Theater,
Atlanta.

B April 10— Syracuse University’s Black Com-
munications Society symposium entitled “Black Media
Ownership: The Vehicle for Survival" Speakers in-
clude: Robert L. Johnson, president, Black Entertain-
ment Television, Mutter Evans, president, general
manager and owner of WAAA-AM Winston-Salem, N.C.
Syracuse, N.Y.

April 12-15-— National Association of Broadcasters
59th annual convention. Las Vegas Convention Center.

April 14—Annual Broadcast Pioneers breakfast. Las
Vegas Hilton, Las Vegas.

April 15—New FCC deadline for comments on notice
of proposed rulemaking on generic VHF drop-in pro-
ceeding (BC Doc. 80-489). FCC, Washington.

April 15-16— Maryland/Delaware Cable Television
Association spring meeting. international hotel,
Baltimore-Washington International Airport.

April 17-19—Private satellite earth station and low-
power seminar, fifth in series, sponsored by Bob
Cooper Jr, director, Satellite TV Technology Inc.,
Washington. Shoreham hotel, Washington. informa-
tion: Gail Barnes, (202) 887-0608.

April 20-21—industrial Television Conference,
sponsored by Alpha Epsilon Rho, nationa! honorary
broadcasting society. Moore Hall, Central Michigan
University, Mount Pleasant, Mich.

April 23 —Children’'s Television Conference, spon-
sored by Alpha Epsilon Rho, national honorary broad-
casting society. Moore Hall, Central Michigan Univer-
sity, Mount Pleasant, Mich.

April 23-24— Oklahoma AP Broadcasters conven-
tion. Holidome, Oklahoma City.

® April 23-25—Memphis State University Depart-
ment of Theater and Communication Arts and
Memphis Broadcasters Association conference en-
titled “Professors and Professionals in Communica-
tion: Looking Ahead” Speakers include NBC Enter-
tainment President Brandon Tartikoff, FCC Commis-
sioner Anne P Jones, ABC News correspondent Lynn
Sherr, Corporation of Public Broadcasting program
fund director Lewis Freeman and Scripps-Howard
Broadcasting President Don Perris. Memphis State
University. Information: (901) 454-2465.

April 24-30—~17th annual MIP-TV international TV
program market. Palais Des Festivals, Cannes, France.

April 24-May 16-—7th annual Video and Television
Documentary Festival screenings. Sponsored by
Global Village, 454 Broome Street, New York, N.Y,
10013, (212) 966-7526.

April 25—Fourth annual Great Lakes Radio Con-
ference, sponsored by Broadcast and Cinematic Arts
Department and Alpha Epsilon Rho, national honor-
ary broadcasting society, Central Michigan University,
Mount Pleasant, Mich.

April 26-28— Virginia Cable Television Association
annual convention, Wintergreen, Va. Information:
(804) 320-2180.

April 27 —Broadcasting Day at University of Florida,
College of Journalism and Communications, spon-
sored by Florida Association of Broadcasters.
Gainesville, Fla.

April 28-May 2—30th annual Broadcast Industry
Conference and Awards, hosted by San Francisco
State University. Theme: “Programing the 80's" San
Francisco State University. Information: Janet Lee

Miller or Darryl Compton, (415) 469-2184.

Ehgaial’)

Among markets scheduled for Muffier
King radio advertising campaign are
Lancaster and Newark, both Ohio,
not Pennsylvania and New Jersey, as re-
ported in “Business Briefly" item Feb.
16, page 10.
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April 29-30— National Association of Broadcasters
executive committee meeting. NAB headquarters,
Washington.

April 29-30—Two seminar programs, "Contracts and
Copyrights” and "Film Programing Seminar’ pre-
sented by Public Telecommunications Institute of Na-
tional Association of Educational Broadcasters. To be
held immediately following Southern Educational
Communications Association conference in Norfolk,
Va. Information: NAEB, 1346 Connecticut Ave., N.W.,,
Washington, D.C., (202) 785-1100.

April 29-May 1— Indiana Broadcasters Association
spring conference. Sheraton-West, near Indianapolis
international Airport.

.
May

May 1-3— Texas AP Broadcasters convention. Mar-
riott North, Dallas.

May 2—Jlowa Broadcast News Association annua!
convention. Howard Johnson's Motor Lodge, Des
Moines.

May 2-7 — Pennsylvania Association of Broadcasters
spring convention. Ambassador Beach hotel, Nassau,
Bahamas. Information: Robert Maurer, counsel and ex-
ecutive director, PAB, 407 N. Front Street, Harrisburg,
Pa., 17101, (717) 233-3511.

May 3 — Public Radio in Mid-America board of direc-
tors and membership meeting. Phoenix. Information:
Thomas Hunt, Central Michigan University, noncom-
mercial WCMU-FM Mount Pleasant, Mich, 48859,
(517) 774-3105.

May 3-5— Minnesota Broadcasters Association
spring meeting. Radisson Plaza hotel, St. Paul.

May 4-7— ABC-TV affiliates annual meeting. Century
Plaza, Los Angeles.

May 4-8—Community Antenna Television Associ-
ation technical seminar. Paramount Heathman hotel,
Portiand, Ore. information: (305) 562-7847.

May 5-9— American Women in Radio and Television
30th annual convention. Sheraton Washington hotel,
Washington.

May 6—George Foster Peabody awards luncheon,
sponsored by Broadcast Pioneers. Hotel Pierre, New
York.

8 May 6-9—Concert Music Broadcasters Associ-
ation meeting. Pontcharttrain hotel, Detroit

May 10-13— CBS-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 11-12—International Video Conference spon-
sored by The Economist magazine. Topics of discus-
sion will include cable, videodisks and cassettes,
direct broadcasting satellites and video theaters. In-
formation: Marion Bieber, The Economist conference
unit, 25 St. James Street, London.

May 11-14—Canadian Cable Television Association
annual convention and trade show. Quebec City.

® May 12 - New Hampshire Association of Broad-
casters annual spring sales seminar. Highway hotel,
Concord.

May 14-16 — New Mexico Broadcasters Association
annual convention. Santa Fe Hilton Inn, Santa Fe.

® May 16—Oklahoma UPI Broadcasters Associ-
ation state convention. Holidome, Midwest City.

May 17-19— NBC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 20-22 - Videotex '81, international videotext
conference and exhibition, sponsored by Infomart and
Online. Royal York hotel, Toronto, and Canadian Na-
tional Exhibition grounds.

May 21— International Radio and Television Society
annual meeting and Broadcaster of the Year award.
Waldorf-Astoria hotel, New York.

May 26-28— Electronic Industries Association Hy-
annis, Mass., conference: "Telecommunications—
Trends and Directions” Sponsored by EIAs com-
munications division, conference is primarily directed
to financial community. Dunfeys hotel, Hyannis, Mass.

May 27-30-— International Television Association
annual conference. Peachtree Plaza hotel, Atlanta. In-
formation: Dick Triche, Tricom inc, 10175 Harwin
Drive, Suite 103, Houston, 77036, (713) 776-0725

May 28-29—0hio Association of Broadcasters
spring convention. Marriott, I-7 1, North Royalton, Ohio.



Open:Mike:

Defending the means

EpiTor: Your Feb. 9 editorial, “‘The
vigilantes,” smacked of the same self
righteousness that you accuse members of
the Coalition for Better TV of displaying.

Your charge that a boycott would consti-
tute coercion and censorship frankly
doesn’t make sense. No one is being
forced to boycott anything; that decision
remains a private one. All that a group like
the coalition can do is inform people of
who sponsors what. Any action beyond
that is strictly up to the individual. We
don’t hear this much fuss when organized
labor calls for a boycott.

I found it interesting that ABC said a
boycott was ‘‘a totally unacceptable means
of trying to influence programing.’ How-
ever, we are never told what is an ‘‘accep-
table” means. When Action for Children’s
Television and others sought government
regulation, the networks cried ‘‘censor-
ship,” ‘‘intrusion,” etc. Now that the
Coalition for Better TV is attempting to
use economics and the marketplace, we
are hearing the same howls. Maybe the
networks could make things easier for
everyone by letting us know the secret of
their ‘‘acceptable means’ of influencing
programing.— Peter K. Brooks, manager,
noncommercial WUNN(AM) Mason, Mich.

EpiToR: If the Coalition for Better TV is
wrong, our super powerful television in-
dustry will weather the storm. If it is right,
we had better listen. Thinking people can-
not deny that television has had a greater
impact on our society than probably any
other force. It’s time we took an honest
look at how we are using all of that power.
All joking aside, the bottom line on
Sodom and Gomorrah was not something
to be desired. Let’s hope the Wildmons
and Falwells do not go the way of the
forgotten reformeps. We need them.—
Herbert R. Smith, station manager, WKIR-
AM-FM Muskegon Heights, Mich.

[z ]
Counterpoint

EDITOR: Regarding your story on ABC
News anchor Max Robinson and dis-
crimination at the network (Feb. 16), I feel
that some facts deserve to be “‘aired.”’

As an employe of ABC from 1975 to
1980, I found your report somewhat dis-
tressing. From personal experience, | can
attest to the fact that ABC has one of the
strongest affirmative action programs in
the industry. [ never found that race or sex
ever had a bearing on news assignments.
Being based in New York, [ believe that |
was closer to these operations than Mr.
Robinson, who operates out of Chicago.

Max cites not being assigned to cover
the Reagan inauguration or the return of
the American hostages as cases in point. |
believe that he need only look back to this
summer’s political conventions for a
possible answer. Let him compare his per-
formance to that of Frank Reynolds, Ted
Koppel, Barbara Walters or Sander
Vanocur. Then perhaps he may find the
answer.

To hide behind race, or even to raise the
issue in a public forum, is an affront to all
of us (black and white) who have toiled to
bring ABC News to a respectable position
in broadcast journalism—S. Stogel,
Department of Political Science, Universi-
ty of Alabama, Tuscaloosa, Ala.

foe e
Piggyback

EDITOR: Your editorial (Feb. 9), ‘‘Fourth
commercial network,” wrongly suggests
that the planned Public Subscriber Net-
work is getting a free ride on the back of a
federally subsidized satellite interconnec-
tion system. The fact is that PSN is struc-
tured so as to pay its own way.— Neil B.
Mahrer, senior vice president marketing
and administration, Public Broadcasting
Service, Washington.

Editor’s note. The PBS prospectus on which the
editorial was based did not explain that PSN would pay
tariffs for feeds supplied by the PBS satellite system.

]
On and on

EDiTOR: In March 1933, Sterchi’s Fur-
niture of Rome, Ga., did not renew the
contract on WRGA Radio’s 15-minute
midday newscast. It was offered to the
Rome Coca-Cola Bottling Co. and its ac-
ceptance began a seven-days-per-week
sponsorship that continues to the present
time, without interruption. We think this
is American radio’s longest continuously
sponsored radio newscast.

Is it just a coincidence that the Rome
Coca-Cola Bottling Co. has, for as long as
anybody can remember, been awarded
each year the ‘‘highest per capita con-
sumption’’ award given worldwide by the
Coca-Cola Co.?— Michael H. McDougald,
president and general manager,
WRGA(AM)-WQTU(FM) Rome, Ga.

o e e
Where credit’s due

EDITOR: The piece on low-power television
service in the Feb. 23 issue is great. The
only criticism I have is that the name of
the author is missing. He should have
been publicly recognized.— Marcus Cohn,
Cohn & Marks, Washington.

Editor’s note. The assignment was handled by Harry
A. Jessell, assistant editor.
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Reagan starts
moving on FCC

Lee’s acting chairmanship

will get official stamp;

Hill clearance begins on Fowler;
Ferris’s deal not affected

President Reagan last week named Robert
E. Lee ““acting chairman’’ of the FCC—a
post to which he had already been elected
by his colleagues. The official stamp on
Lee’s status has no affect on Charles D.
Ferris’s standing as chairman.

The decision on Lee was said to be one
of four regarding acting chairmen of
regulatory agencies the White House dis-
closed to the Senate Commerce Commit-
tee and key senators on Wednesday.
Another was said to be David Clanton as
acting chairman of the Federal Trade Com-
mission, replacing the Democratic incum-
bent, Michael Pertschuk.

Nor was that all—or even perhaps the
most significant—activity involving move-
ment on regulatory appointments. The
White House reportedly began the
clearance process on Washington com-
munications attorney Mark Fowler as
chairman of the FCC. Fowler has long
been regarded a virtual certainty to be
named to the post, but the clearance re-
quest by the White House should scotch
rumors regarding allegedly fading White
House interest in Fowler. That word had
begun to circulate after weeks had gone by
without a formal announcement.

Before last Friday, the White House had
never formally acknowledged an under-
standing with Ferris, but he acted as
though it had been accepted, and sources
in a position to know regarded the under-
standing as an accepted fact. The under-
standing was designed to enable Ferris—a
holdover from the Carter administration
who will be 48 on April 9—to begin receiv-
ing a $21,000 pension on his departure
from the government on April 10, after 25
years of service. The minimum age for
early retirement is 50, with 25 years of ser-
vice.

However, Ferris’s term has more than
three years to run, and although he has in-
dicated he has attractive offers from law
firms to choose among, he has not
foreclosed the possibility of remaining on
the commission until 1984, Such a deci-
sion would deny the Reagan administra-
tion the opportunity to fill his seat with its
own appointee.

Broadcastin

Ferris could not be reached for com-
ment. And all Lee knew was that the
White House informed him that ‘‘the
president signed an order designating me
as acting chairman.” He also said he was
told there would be no formal announce-
ment pending the designation ‘‘of a per-
manent chairman.”

Chairman Ferris made some news of his
own last week. In a speech to the new
Washington Metropolitan Cable Club, on
Tuesday, he criticized the administration
for a proposed $5.4 million cut in the FCC
budget. He said the cut would impair the
commission’s ability to pursue the
deregulatory course it had followed under
his chairmanship and predicted the cut
could lead to the agency’s “‘recapture’’ by
the industries it regulates.

Initially, word of the President’s plan to
designate Lee ‘‘acting chairman’’ created
confusion, even among some Senate
staffers. The implication of the President’s
action seemed to be that Ferris would be

S e 2

removed as chairman. But a White House
spokesperson, after checking, said the
President’s intention was simply to en-
dorse the commissioners’ action in elect-
ing Lee acting chairman; it was not in-
tended to affect Ferris’s status.

With the White House beginning to
move on the Fowler appointment, Lee is
not likely to serve as chairman for long.
The routine background check by the
Federal Bureau of Investigation and the
confirmation hearings by the Senate Com-
merce Committee could be completed by
mid-April.

It was not clear to which term Fowler
would be appointed. Two are available.
One was left vacant by the resignation of
Tyrone Brown in January; it runs until
June 30, 1986. The other is James H.
Quello’s. The term to which he was ap-
pointed ran out last June, but he can con-
tinue to serve until his successor is con-
firmed. He is expected to be reappointed
to the term not given to Fowler.

ABC the billings leader in 1980

CBS-TV had the best prime-time ratings in 1980, but ABC-TV had the most overall revenue,
according to estimates compiled by Broadcast Advertisers Reports being released today
(March 2) by the Television Bureau of Advertising.

The three-network total for the year—encompassing all dayparts—broke the $5 billion
mark for the first time, reaching $5,147,345,600 (“Closed Circuit Feb. 9). The BAR-TVB
estimates divide the revenues as follows: ABC-TV $1,877,056,900; CBS $1,701,002,200,

and NBC $1,569,286,500.

On that basis ABC had about 36.5% of the total, CBS about 33% and NBC about 30.5%.
The three-network total was 9.6% more than in 1979.

December
1979 1980 % chg.
Daytime $154,571,100 $154,521,700 0
Mon.-Fri. 76,411,000 94,812,300 +24.
Sat.-Sun. 78,160,100 59,709,400 -236
Nighttime 291,433,500 302,386,100 + 39
Total $446,004,600 $457,407,800 + 26
January-December
1979 1980 % chg.
Daytime $1,596,690,100 $1,763,669,700 +105
Mon.-Fri. 1,026,521,000 1,168,224,600 +138
Sat.-Sun. 570,169,100 595,445,100 + 44
Nighttime 3,100,663,100 3,383,675900 + 9.1
Total $4,697,353,200 $5,147,345,600 + 96
By Network
QUARTER ABC cBs NBC TOTAL
Jan-Mar. $ 476,529,700 $ 395,378,600 $ 360,185,700 $1,232,094,000
Apr-Jun. 473,396,000 428,389,400 381,659,800 1,283,445,200
Jul-Sep. 395,999,700 370,316,800 346,238,600 1,112,655,100
Oct.-Dec. 531,131,500 506,917,400 481,202,400 1,519,251,300
Jan.-Dec. $1,877,056,900 $1,701,002,200 $1,569,286,500 $5,147,345,600

SOURCE: Television Bureau of Advertising, based on Broadcast Advertisers Reports (BAR) data.
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The perils of networking to 1980’s bottom lines

ABC latest to report earnings
decline on increased revenues

ABC last week turned in earnings results
for the year that suggested a general dic-
tum for broadcasters’ 1980 performance:
The more distance they could put between
themselves and a TV network, the better
their year.

Net income was down 8% at ABC, on a
revenue gain of 11%—and that despite the
favorable effect of a previously announced
accounting change in logging program
costs that added 32 cents per share. Still,
the network was able to log the ‘‘second
best year’’ that it had promised the finan-
cial community—the $5.18 per share ABC
reported for 1980 fell between 1979’s high
of $5.67 per share and the previous ‘‘sec-
ond best’’ of $4.60 from continuing opera-
tions reported in 1978. Revenues for 1980
were $2.28 billion in 1980, net income
$146.3 million.

The company blamed the profits decline
on programing costs, particularly prime
time and news, with Iran, election
coverage and the development of
Nightline singled out for special mention.
Profits were down for owned stations and
radio as well, with news and program
development costs for television, and
heightened competition and operating
costs in radio, said to be the causes.

And ABC, while claiming record
revenues at network and station television
operations, said they were reached despite
“progressively softening’”” network and
“4ncreasingly sluggish’’ national spot and
local advertising markets. The actors
strike, the company said, disrupted its pro-
graming and sales efforts, but helped
moderate cost pressures by defering some
costs into 1981.

CBS, reporting its results two weeks
earlier, had similarly attributed its 2%
broadcasting profit decline on a 12%
revenue gain to higher program costs, par-
ticularly election coverage, and the weak
fourth-quarter network sales picture. For
the corporation as a whole, net income
was off 4% on a revenue gain of 9%. The
company didn’t mention at the time any
benefit from the actor’s strike cost defer-
rals, although the indication at last week’s
security analysts’ meeting (see page 37) is
that it was substantial.

Compared to the experience of those
two network operators, Metromedia’s
broadcast division logged 22.8% operating
income improvement during the year, on
revenue growth of 20.6%. The company as
a whole had net revenues of $454 million
in 1980, up 9%, and net income that rose
31% to $54.8 million (which included $5.7
million from dispositions), or $12.36 per
share. The company noted that its broad-
casting results throughout the year
reflected *‘strong advertising demand and
station ratings for both television and
radio””> And industry analysts point out
that Metromedia’s experience in large

measure reflects the increasing market
share of independent stations, particularly
in major markets, often the expense of
network affiliates.

Contrast that with the performance of
Taft’s broadcast unit. Operating on a fiscal
year that starts in April, the company’s
broadcast group reported a 2.3% operating
profit drop for the nine months ended
December 1980, on a 12.6% revenue
climb. The company pointed to the effect
of a weak economy on advertising demand
in spot and local, and higher programing
and depreciation costs which were not
offset by moderate advertising increases.
Earlier in the year the company noted that
the actors strike had been one cause of
weakened advertising demand; five of
Taft’s seven television stations are net-
work affiliates, suggesting that at least in
1980 affiliation wasn’t the automatic boon
to stations it had proved to be in the past—
the strike, and the late start of the network
season, proved a hindrance instead.

The performance of other major group
broadcasters fell somewhere between,
contributing to a pattern of mixed results.
Capcities broadcast operations posted
10.3% revenue improvement in 1980, and
9.5% operating profit growth. (The com-
pany’s cable operations took a $5.4-
million start-up loss). Capcities’ net in-
come rose 14.8% (excluding an extraor-
dinary gain consolidated income was up
11%). Earnings per share pre-gain were
$5.38, post-gain, $5.56. Revenues for the
year advanced 14% to $472.1 million. The
company did point out that in broadcast-
ing, as in publishing, a second-half 1980
slowdown in advertising demand was con-

tinuing into 1981.

For Cox, 1980 saw corporate revenues
rise 24% (to $309.2 million) and earnings
grow by 29% (to $56.4 million), $4.17 per
share. Broadcast revenues were up 16%, to
$155 million, and operating income up
12% to $57.5 million. Cable earnings were
flat for 1980, at $21.8 million, on revenues
that advanced 39%, to $125.9 million.

(Cox’s 1980 net income included a $9
million gain from the sale of its publishing
division.)

LIN Broadcasting’s net income was
ahead 18.8%, to $16 million, $2.87 per
share, on a revenue improvement of
11.3%, to $64 million. The vast bulk of the
company’s income derives from broad-
casting, particularly its two NBC television
affiliates and radio stations in Texas. The
significant broadcast earnings improve-
ment, second best among the group
broadcasters, suggests the ability of the
buoyant Texas economy to offset any drag
from a network association during the past
year.

Storer, which released its figures for the
year last Thursday, experienced a minor
decline (0.3%) in broadcast profit for the
full year, to $41.9 million. According to
the company, a 10% profit improvement in
the fourth quarter’s broadcast operations
failed to offset a ‘‘substantial’’ first-nine-
months’ decline. Broadcast revenues for
the year were down 1% to $128.7 million.
Cable revenues were ahead 69.6% to $68.3
million, but operating profit was down
32.7% to $5.2 million. For the company,
net income fell 18% in 1980, to $24.8
million, $1.88 per share, while revenues
climbed 16% to $197 million.

S 5 P S N

The melting away of Premiere

Pay cable venture down to
skeleton staff, slender hopes

Portents for the Premiere pay cable ven-
ture appear to be anything but good.
Although all concerned in the joint ven-
ture arrangement voice continuing sup-
port for the appeal of Judge Gerard Goet-
tell’s December ruling against it, even Pre-
miere President Chris Derrick concedes
that “‘there’s not the best probability in the
world”’ the appeal will succeed.

The hearing of the appeal itself has been
rolled back from last week’s scheduled
start to the end of March, although that’s
said not to indicate anything about the
eventual disposition. The movie company
partners in Premiere are either discussing
or signing deals to sell the films they ear-
marked for Premiere to the pay networks
that were to have been the competition.
Columbia Pictures, in fact, has signed con-
tracts with all three operating pay net-
works, HBO, Showtime and The Movie
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Channel, for Premiere ‘‘window’’ titles.

Still, Columbia’s man in charge of pay
television licensing, Tony Lynn, stresses
the sales are due to the ‘‘perishability’” of
the film product involved, and not any
lessening of support for Premiere. He indi-
cated last week that Columbia’s assump-
tion is that should the appeal be won, Pre-
miere would be going into business in
1982, and there would then be new pro-
duct for it by then.

Meanwhile, Premiere’s Los Angeles of -
fice is getting lonely. ““It’s pretty much
Burt [Harris, Premiere’s chairman], me, a
secretary and a bookkeeper,” according to
Derrick. Those checking last week on the
replacement at Showtime for its program-
ing head Jules Haimovitz, who’s moving
to corporate parent Viacom, were told that
Premiere’s vice president of programing,
Greg Nathanson, got the job.

Derrick insisted that even with a
skeleton staff, Premiere could be in opera-
tion in two or three months following a



—

1 TOP OF THE WEEK [

successful appeal: “‘All the work’s been
done.” And discussing the rationale under
which the movie companies banded
together with Getty Qil to start Premiere,
Derrick says: “‘From where [ sit [ don’t see
any change in their {the producers’] at-
titudes as to the marketplace.”

But responding to the view of some in-
dustry observers that growth of The Movie
Channe! and Showtime pose the
possibility of significantly altering the
market (BROADCASTING, Jan. 12), Der-
rick, specifically noting the growth of The
Movie Channel, concedes that if that ex-
pansion pattern continues ‘‘that’s a
change in the market structure consistent
with what they [ the movie companies]
were trying to accomplish with Premiere”’

CBS on brink of
new development
surge, Wyman tells
Wall St. analysts

Company will spend $40 million
to $50 million annually in
breaking new media ground, and
particularly in movies; bullish
posture follows bearish profits

CBS put its best foot forward last Thurs-
day, in a session that brought President
Thomas Wyman and other top company
executives together with security analysts
at the company’s New York headquarters.
(Notably absent was Broadcast Group
President Gene Jankowski, who had been
called away to attend his mother’s
funeral). Lest anyone overlook them,
Wyman was careful to point out two items
that he said he considered of major import
to anyone interested in the company—he
announced that CBS intends to spend in
each of the next several years an annual
sum of between $40 million and $50
million on development projects. And
Wyman further told the analysts that a
‘““very major thrust’” of the company’s
development efforts will occur in the ex-
pansion of its nascent theatrical films pro-
duction unit; the company has deter-
mined, he said, that this is the growth area
that offers ‘‘the largest and quickest
return.”’

Wyman also repeated last year’s outlay
on development efforts that included the
new CBS Video Enterprises and CBS Ca-
ble operations and teletext experiments;
$14 million was spent in 1980, up from $4
million in 1979.

Looking to the future, Wyman said he
sees ‘‘good’’ earnings growth for CBS in
1981, that earnings per share will be up
“modestly”” by yearend although ‘‘the
first half is surely not the key for this com-
pany.” CBS, Wyman said, does not expect
earnings gains in the first and second
quarters of the year, thanks to a combina-
tion of a *‘soft network economy’’ that ran
over into the beginning of this year, ‘‘sub-
stantial program costs’’ that last year’s ac-

tor’s strike pushed into the second quarter
of 1981 and the addition of development
expenses.

Reviewing the company’s 1980 perfor-
mance, with revenues up 9% and net in-
come down 4% (BROADCASTING, Feb. 16},
Wyman maintained that the CBS/Broad-
cast Group performed relatively well in the
face of a “‘weak and unexpectedly soft net-
work economy.”” The modest profit decline
in network television offset ‘‘all-time
record years”’ for the company’s television
stations and radio operations, with
Wyman claiming too little attention has
been paid to the good performance of the
latter units. For 1981, he insisted
““‘leverage is with the ratings’’ on the net-
work side, and that CBS is “‘extremely well
positioned’’ on the ratings front.

According to Wyman, the past five
weeks have seen ‘‘considerable strength’’
in the network television market, both in
demand and prices. In 1980, he said, in-
dustrywide network advertising expen-
ditures advanced 11%, and CBS is project-
ing a 12% increase for 1981. The corres-
ponding CBS estimates and projections for
1980 and 1981 in national spot are 13%
and 12%, and in local advertising 11% and
10%. CBS-TV President James Rosen-
field, during a subsequent question and
answer session, said he expects CBS to ex-
ceed those network industry figures by 2%
or 3%, and responding to a suggestion that
that would require high upfront prices,
said that if CBS maintains ‘‘the same kind
of force’” it’s currently showing in the rat-
ings, ‘‘you can look for very dramatic price
improvement’’ upfront for CBS. (He did
concede that the possibility of writers and
directors strikes put ‘‘a cloud on the
horizon.’)

Looking over the company’s balance
sheet, Wyman stressed to the analysts that
CBS has moved from negative cash flow of
$98 million in 1979 to a positive flow of
$20 million in 1980, even after subtracting
$50 million spent last year for acquisitions.
He did admit, however, that the delayed
start of the television season as a conse-
quence of the strike last year ‘‘contributed
significantly to that swing’”” The com-

pany’s capital expenditures in 1980 were
$108 million, down from 1979’s $121
million, but 1981 capital expenditures will
top the 1979 figure, Wyman said.

Expanding on the theatrical develop-
ment plans, Wyman noted that the appeal
the business has for CBS stems from the
“‘completely different supply and de-
mand’’ picture created by cable and home
video. ‘‘What intrigues us,’ he said, is dis-
tribution of the company’s own product,
orice the unit was up to the 10 to 12 yearly
release level, something that wouldn’t
happen right away.

Alan Levin, vice president, business
affairs, CBS Entertainment, called on by
Wyman to talk about the company’s plans
in controlling program costs, indicated
there may well be ‘‘less experimentation”
in the future. And following the meeting,
Rosenfield indicated that another program
move from CBS would be the delay of the
new season ‘‘a week or two,”’ something
tied to the carryover into this year’s sec-
ond quarter of substantial program costs
due to the actors strike. Wyman, repeating
an argument CBS has used before, that it
improved its ratings position while increas-
ing program costs at a rate lower than the
competition, took that occasion
to say he was ‘‘heartened’ by the news
that Thornton Bradshaw would assume
the chairmanship of RCA, calling him a
““man of style’’ who ‘“‘knows you have to
have a plan and stick with it.’

A question about satellite transponders
drew the joking response from Wyman
that CBS had one transponder and “‘18
negotiations.”

The president’s answer to a final inquiry
indicated he’s had a change of heart since
his first days with CBS. Saying Wyman had
initially given the Wall Street community
the impression he felt some parts of the
company didn’t quite fit in its overall busi-
ness mix, one analyst asked if Wyman’s
Thursday comments about ‘‘the vitality of
our present businesses’’ didn’t suggest
he’s changed his mind. Wyman’s
straightforward reply, which may set a new
standard for corporate candor: ‘‘Well,
yeah’

L ]
Juggling its schedule. CBS-TV last week gave word of prime time programing changes
on Tuesday, Thursday and Saturday, with three “limited series” joining the schedule—
Palmerstown, which returns from last season; Riker, a new entry about “a free-wheeling
undercover cop,' and Nurse, based on a CBS made-for-TV movie,

® On Tuesday, Palmerstown moves into the 8-9 p.m. (NYT) slot as of March 10, replacing
That’s My Line (whose future, CBS said, “will be announced"). Created by Alex Haley and
developed by Norman Lear, Palmerstown is the story of small-town Southern life in the

1930's.

® On Thursday, Nurse, with Michael Learned and Robert Reed, premieres April 2 from
10-11 p.m. Knots Landing, now in that time period, has its last original episode of the

season March 26 but is to return in late May.

B On Saturday, changes affect almost all CBS prime time except for WKRP in Cincin-
nati, 8-8:30 p.m. The Tim Conway Show, currently 8:30-9 p.m, leaves the schedule after
March 7 but is said to be coming back this summer. Flo will continue, but a half hour earlier
(at 8:30 p.m.) beginning March 14. Ladies’ Man, 9:30-10 p.m, had its last play Feb. 21.

Concrete Cowboys drops out of the Saturday lineup after March 21. Until then, it moves up
an hour, to 9 p.m. beginning Feb. 28, is preempted the following week and then has its final
two episodes. Riker; from the David Gerber Co, premieres at 10 p.m. on March 14. But by
Saturday, April 25, CBS plans to use the 9-11 p.m. block for CBS Saturday Night Movies,

running through the end of the summer.
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Wirth’s goal:

House teicom subcommittee will
depart from role as arbitor
between competing technologies

The House Telecommunications Subcom-
mittee doesn’t want to be a referee any
more. That was the message last Tuesday
(Feb. 24) from Representative Timothy
Wirth (D-Colo.), who chairs the subcom-
mittee, and seven of its members who an-
nounced their objectives in shaping policy
during the 97th Congress.

“In the past, this subcommittee has
acted as a referee between competing in-
terests in communications,”” said Wirth. In
the future, the subcommittee will ask
three questions in drafting communica-
tions legislation:

(1) How can rapidly changing new tech-
nologies benefit the American people? (2)
How can we make sure government
regulations don’t get in the way of com-
panies’ supplying new products and ser-
vices to the public? (3) How can we foster
more competition in communications to
the extent that it serves the public in-
terest?

As expected, Wirth announced the sub-
committee’s agenda for the next three
months, which includes 10 hearings on

how best to serve the

communications issues (BROADCASTING,
Feb. 23). Asked about one of the agenda’s
high-priority items—public broadcasting—
Wirth said he feels ‘“‘very strongly that
eliminating forward funding runs counter
to the principle of insulating the system
from government interference,” but that it
is appropriate for the subcommittee to
look at CPB funding.

Representative James Collins (R-Tex.),
ranking minority member of the subcom-
mittee, said: “‘In my area, there’s a lot of
interest in cutting back funding,’ and Rep-
resentative Allan Swift (D-Wash.) said: “‘]
hope we know how to use a scalpel when
approaching this issue, so we don’t set a
dangerous precedent for public broadcast-
ing.”’

Concerning common carrier legislation
and commenting on announcements that
the Justice Department probably would
not reach a settlement in its antitrust suit
against AT&T, Collins said, “‘I’d assume
we’ll start with last year’s bill,”’ referring to
H.R. 6121, a common carrier bill drafted
after several efforts by the subcommittee
to rewrite the Communications Act. ‘“We
could spend all our time on that bill,’” said
Collins.

Asked whether it plans to investigate

laissez faire

local cable franchising, Wirth said “‘a lot of
people have come from the local level ask-
ing us to learn about this’” According to
Swift, “‘everyone feels there is a need to
do something. Hearings may serve as a
clearinghouse to clarify where abuses are
and how they can be overcome.” And ac-
cording to Collins: ‘“We ought to have
other priorities than cable franchising.
Oversight too often leads to government
interference.”’

Of subcommittee plans to look into
equal employment opportunity, Repre-
sentative Cardiss Collins (D-IIl.)} said:
““Blacks are not widely represented in radio
or TV, and yet the industry wants EEO
guidelines eliminated. I hope we’ll look
into this situation.”” Collins also said she is
concerned about reports that the Reagan
administration plans to fill ex-FCC Com-
missioner Tyrone Brown’s seat with a non-
black.

Finally, Swift said he hopes the subcom-
mittee will look into a different approach
to radio deregulation from that taken by
the FCC. Swift said he will introduce legis-
lation prefacing deregulation by establish-
ing a ‘“‘point system’ based on com-
munity-oriented programing to evaluate
licenses (see page 60).

Trimmer look for the FCC

Agency will cut $5.4 million

from its budget and 169 positions
from its rolls, following orders

of OMB; pro rata approach adopted

Responding to Office of Management and
Budget (OMB) cuts in the FCC’s budget
totaling 8% through fiscal year 1982, the
commission has decided to apply the knife
to all offices and bureaus. In doing so it re-
jected—for the time being, anyway—the
recommendation of its executive direc-
tor’s office to impose heavier cuts in some
areas and lesser cuts in others (BROAD-
CASTING, Feb. 23). The OMB-imposed
cuts total $5.4 million in funds and the
elimination of 169 positions. The commis-
sion is scheduled to report its plan to OMB
on March 10.

The commission, however, endorsed a
proposal by executive director Don Licht-
wardt to establish a committee to conduct
a wide-ranging ‘‘program evaluation’ of
every office and bureau within the com-
mission. He said the evaluation ‘‘is some-
thing we have wanted to do for a long
time.” The Government Accounting Of-
fice recommended that the commission
allocate resources in its fiscal 1979 budget
for that purpose, but, ‘“at the time,”” Licht-
wardt said, ““OMB wouldn’t approve it.”’

Although specific resources aren’t
available this time around either, the com-
mission has directed Lichtwardt to create
the committee and develop the strategy
necessary to carry out its purpose within
30 days. The committee will consist of

three or four staff people from the execu-
tive director’s office as well as representa-
tives from the larger bureaus and a super-
visory commissioner, yet to be named.

The commission’s action last week, in
effect, was a reprieve for two departments
that the executive director’s office recom-
mended be eliminated: the Minority En-
terprises Division of the Office of Public
Affairs (three authorized positions) and
the Review Board (11 authorized posi-
tions). Both will be left intact.

Several other departments will receive
significantly fewer cuts under the pro rata
plan than the cuts proposed for them by
the executive director. The Office of Plans
and Policy will lose four of 28 staff posi-
tions through fiscal 1982 instead of 13.
The Office of Public Affairs will lose three
positions instead of six, none taken from
the Minority Enterprises Division.

The Cable Television Bureau, which
stood to lose 11 staff positions, will now
lose only six. The Private Radio Bureau
will lose 22 positions, three fewer than the
25 recommended.

Some other components of the FCC
were trimmed more sharply then had been
recommended. The Broadcast and Com-
mon Carrier Bureaus will each lose 27 posi-
tion’ as opposed to the 11 cuts recom-
mended. The Field Operations Bureau will
lose 36 positions as opposed to the 27
recommended. Lichtwardt said the loss of
those 36 positions will mean the closing of
eight to 10 field offices.

The commissioners as a group will yield

Broadcasting Mar 2 1981

three of 49 authorized positions while the
Executive Director’s Office itself will give
up 27 of its 320 authorized jobs. The Of-
fice of Science and Technology will lose 10
of 137 positions, the General Counsel’s
Office will lose five of 55; the Office of Ad-
ministrative Law Judges will be trimmed
to 24 positions from the current 27, and
the Office of Opinions and Review will be
cut back to 17 positions from 19.

The Reagan OMB cuts have come just
about a year after former President Carter
slashed 151 positions from the commis-
sion’s budget. At that time the commis-
sion had 2,251 authorized positions. The
latest cuts call for the commission to elimi-
nate 106 authorized positions by the end
of this fiscal year followed by 63 more in
fiscal 1982. That would bring the number
of authorized positions down to 1,94l.
Thus, from March 1980 through October
1982 total FCC authorized personnel will
have declined by 15.9%.

Sources say that at one point during the
closed session there was a spirited discus-
sion about the possibility of reducing the
Cable Bureau to a division within either
the Broadcast Bureau or the Common Car-
rier Bureau. However, a consensus
emerged that that move would be per-
ceived as downgrading the importance of
cable regulation.

Prior to the closed session, Commis-
sioner Joseph Fogarty circulated a
memorandum to the other commissioners
expressing his view that elimination of the
Minority Enterprises Division would be
“‘intolerable.” That view was strongly en-
dorsed by Commissioner Anne Jones at
the meeting. Commissioner James Quello
supported the motion as well.
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million.

CBS Radio will pay in excess of $75,000
this year under its multiyear contract that
began in 1976. The current contract ex-
pires after this season, but has already
been extended.

A look at network programing plans,
rates charged and major sponsors:

ABC-TV has doubled the number of
Monday-night games this year, scheduling
10 between June 1 and Aug. 10. In addi-
tion, there will again be eight Sunday-
afternoon games, from Aug. 16 through
Oct. 4. Monday Night Baseball is
scheduled at 8:30 p.m. NYT. Starting times
for the Sunday games have not been set;
last year most started at 3 p.m.

Under the alternating arrangement
followed in recent years, ABC-TV will
have the World Series this year and NBC-
TV the All Star game (July 14) and the
American and National League champion-
ship series (starting Oct. 6).

ABC is selling its Monday night, Sunday
and World Series games as a package; an
advertiser cannot, for example, buy the
World Series alone. Officials say
availabilities are more than 50% sold at
$50,000 per 30-second announcement in
the Monday night games (up from
$42,000 a year ago), $16,000 per 30 in the
Sunday afternoon games (down from
about $17,500 last year) and $150,000 per
30 in the World Series (up from $125,000
on NBC last year).

The World Series is due to open Oct. 13,
a Tuesday. If it goes to seven games, ABC
expects to have five in prime time, the
others in weekend daytime.

Among major baseball sponsors already
set by ABC are Chevrolet (through
Campbell-Ewald), Miller beer (Backer &
Spielvogel), Gillette (BBDO), Pepsi
(BBDO), Goodyear (Campbell-Ewald),
Firestone (BBDO) and Kentucky Fried
Chicken (Young & Rubicam).

NBC-TV’s Game of the Week will again
number 26 telecasts, same as last year, but
will include 29 games. The opener in the
Saturday-afternoon series will be at 2:30
p.m. NYT April 11, Philadelphia at St.
Louis. In addition to the regular Saturday
afternoon single games, there’ll be a
doubleheader on May 30 and two prime-
time games, one in August and one in
September. Thirty-second prices are peg-
ged at $28,000, up from $25,000 last year.
Officials say games in the second quarter
are about 70% sold; those in the third
quarter, about 55%. Among the major
sponsors are Ford (through J. Walter
Thompson Co.), Miller beer (Backer &
Spielvogel), Gillette (BBDO), Goodyear
(Campbell-Ewald), American Cynamid
(BBDO) and Kentucky Fried Chicken
(Young & Rubicam).

The All Star game is set for July 14 at 8
p.m. and is 80% sold, officials say, at
$135,000 per 30-second announcement
(up from $110,000 on ABC last year). Ma-
jor sponsors include Ford (JWT), Miller
beer (Backer & Spielvogel), Gillette
(BBDO), Goodyear (Campbell-Ewald),
Polaroid (Doyle Dane Bernbach), Texaco
(Benton & Bowles) and Auto Parts
Systems (Bloom Advertising).

The league playoffs are scheduled Oct. 6
in prime time, Oct. 7 in afternoon and
prime time, Oct. 8 in prime, Oct. 9 in
afternoon and prime, and, if necessary,
Oct. 10-11. The price tags on 30-second
spots are $95,000 in prime-time games (up
from $75,000 on ABC a year ago),
$65,000 in weekend day games (up from
$42,000) and $37,500 in weekday games
(up from $22,000). Major sponsors in-
clude Ford (JWT), Miller beer (Backer &
Spielvogel), Gillette (BBDO) and Polaroid
(DDB). Officials say availabilities are
about 60% sold.

CBS Radio will again provide play-by-
play coverage of the All Star game, the
league playoffs and the World Series—a
package that could total 18 games if the
playoffs go the limit. There’ll also be five
14-minute reports from training camps be-
tween March 30 and April 3; coverage of
the opening-day ceremonies at Cincinnati,
scheduled April 8, plus highlights of that
day’s game; 24 four-minute reports on the
pennant races between Sept. 28 and Oct. 2,
and 20 four-minute reports on highlights
of earlier baseball years on Oct. 3-4.

CBS Radio officials aren’t saying, but

Diamond prices keep rising

How the radio-TV rights paid to the ma-
jor leagues rose in the last decade, as
reported annually in BROADCASTING:

1972, e, $41,185,000
1973, 42,385,000
1974, ..ooinn.. 43,245,000
1975, e, 44,495,000
1976, cceeeirnnnn. 50,820,000
1977 v, 52,110,000
1978, ..o .. 52,510,000
1979 vivinnnnnn. 54,500,000
1980.....ccvvnnnn. 80,275,000
1981...uvviiinnnns 89,975,000

it’s understood the prices are in the
$20,000 to $25,000 range per minute for
the World Series and All Star game (and a
little less for the playoffs), as compared
with $7,000 to $10,000 last year.
Availabilities are said to be about one-
third gone.

CBS Radio’s rights contract with major
league baseball runs through the current
season but has already been extended for
two more years, through 1983. It gives
CBS Radio exclusive radio rights
throughout the world except in Canada.
There, an agreement for coverage of the
same events in 1982 and 1983 has been

- signed with Telemedia Broadcast Services,

which currently has rights to games of the
Toronto and Montreal teams. Under the
new contract, TBS will provide coverage in
both English and French.

Officials declined to disclose financial
terms of the CBS and TBS contracts, but
baseball authorities said they would pro-
duce about 10 times as much revenue for
baseball each year as the current CBS con-
tract.

Enterprise Radio, the new network pro-
viding sports programing to radio stations
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24 hours a day by satellite, plaus wuan 1
says will be a comprehensive preseason
package of training camp interviews and
reports on issues ranging from salaries to
pennant races.

At the local level around the American
League:

® Chicago—The White Sox has put
on hold that earlier announced contract
that would have made it the first American
League club with a local cable contract.
The Sox entered an agreement last
December with Cablevision Systems
Development Corp. to carry 80 games on
systems in the Chicago area. But, after the
sale of the White Sox last month to New
York television executive Eddie Einhorn
and Chicago real estate developer Jerry
Reinsdorf, the new owners are insisting
that the pact be renegotiated.

The new TV rights holder, WGN-TV
there, will be in the unique position of
doing games (more than 60) of the White
Sox as well as games of the National
League Cubs, for which it has been a long-
time TV rights holder. WGN-TV reports
baseball sales have picked up after a slug-
gish January. W8BM(AM) there says radio
sales have been ‘‘going fine’” with
Chevrolet and Budweiser as prime spon-
sors.

® New York—The Yankees’ TV on
WPIX-TV is not yet sold out, although there
is excellent sponsor response with such
signings as Citibank, Toyota, Chrysler,
Budweiser and McDonald’s. Yankee radio
games on WABC(AM) there are sold out at
prices 25% above last year. In addition, ca-
ble coverage of 40 games will be provided
by Sportschannel.

B Cleveland—WUAB(TV) says sales of
Indians’ games are ahead of last year and
that nearly half of the availabilities were
sold by mid-February to such major adver-
tisers as Anheuser-Busch, Burger King
and Toyota. Tom Wilson, sales manager of
WWWE(AM), reports an estimated 20% in-
crease in sales this year and a pick-up of
stations formerly lined up for Cincinnati
Reds games.

B Boston—WsBK-Tv General Sales
Manager Stuart Tauber admits only a 30%
sell-out by mid-February due to a decrease
in domestic car sales and a hesitancy of
some advertisers to commit themselves
this early. Conversely, WiTs(AM) says Red
Sox radio is 85% sold out, although the
sales are ‘‘a little behind last year”’

® Minneapolis-St. Paul—Wcco(am)
there again cites a strong line-up of return-
ing sponsors such as Chevrolet, Pabst,
Union Oil, Farmers Insurance and Mid-
west Federal Savings & Loan Association.

® Toronto—Hewpex Sports Network,
which holds radio rights for the Blue Jays,
reports sales ‘‘excellent’’ and close to a
sell-out with such sponsors as General
Motors, Texaco, Coca-Cola, Goodyear,
Labatt, Bank of Commerce, McDonald’s
and Panasonic.

® Texas—Roy Parks, executive direc-
|
Text continues on page 52; for team-by-team

breakouts of the local radio and television
baseball story, see page 50.


















tor of the Rangers Baseball Network, said
that his organization was cleaning up a few
remaining accounts by the middle of last
month. He said a high rate of returning
sponsors contributed to the excellent sales
picture. This season will be the last year of
one of baseball’s longest broadcast rights
contracts. It is a 10-year deal for a total of
$7.5 million dollars, consummated by
former Rangers owner Bob Short, who
made the deal before selling the team. The
entire amount, it has been pointed out,
was paid ‘“‘up front’> and ‘‘in 1972 dol-
lars.”

In addition, there definitely will be pay
television in the Rangers’ future. As of
now, however, contractual obligations to
the TV originator, KXAS-Tv, are the
Rangers’ first consideration. But a meet-
ing March 16 is expected to establish a
more precise timetable.

m (California—In addition to on-air TV
games on KTLA(TV) there, 15 home games
of the Angels will be telecast by ON-TV
on KBSC-TV, local pay-TV outlet.

At the local level
League:

B Philadelphia—The champion
Phillies’ on-air broadcast rights do not in-
clude a $1 million pay-cable pact with
Prism for 30 games. WPHL-TV will carry 85
games, 67 on the road. Games on
KYW(AM) there and its 34-station network
are said to be basically sold out with a long

in the National

list of clients that includes Budweiser,
Chrysler, Coca-Cola, Gino’s, Girard
Bank, Lincoln-Mercury, MAB Paints,
Culligan Water Conditioning and Tasty
Cakes.

B Atlanta—Wayne Long, director of
advertising for the Braves, said that radio
sales were ‘‘better than ever,’ a reflection
of the team’s good year on the field last
season. On the TV side, wTBS said that
satellite will put its games on 2,603 cable
systems during the day and another 177
systems at night, a potential audience of
10.9 million homes.

® Pittsburgh—Harry O’Toole, execu-
tive producer of Pirates broadcasts, said
that in-game sales were ‘‘fantastic’’ So
good, in fact, that an imminent sell-out
might necessitate the pre-emption of some
news updates within the games in order to
accommodate other sponsors.

A schedule of Pirates home games will
be carried on pay cable, beginning May 2.
The Pittsburgh team and Action TV/TCS
Sports, New Kensington, Pa., have just
announced that the games will be offered
regionally to approximately 250 cable com-
panies in a tri-state area around Alleghany
county (Pittsburgh). Jack Schrom, vice
president of marketing for the Pirates, and
Nelson L. Goldberg, president of Action
TV/TCS Sports, said it was a ‘‘multi-
year’’ contract but that schedule and terms
are still to be finalized.

Local loyalty triggers rule change. Philadelphia fans love their world champion Phillies
and the feeling evidently extends to their local sportscasters. That was demonstrated last
fall when regular-season announcers from kywi(am) there, as well as counterparts for wpHL-
Tv, were shut out of World Series coverage by network contracts with the major leagues.
Excited fans created such a furor that it made local headlines and created national rever-
berations that reached the baseball commissioner's office. As a result, it was announced
that hereafter, at least local radio announcers can cover series over flagship stations, pro-
vided network commercials are cleared. The announcers for kyw and wpHL-Tv involved were
(i to 1) Andy Musser, Rich Ashburn, Harry Kalas and (not pictured) Tim McCarver.
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® Chicago—The Cubs last week were
still undecided on formation of radio and
TV networks, although the signal of its
WGN-TV is widely distributed by satellite to
cable systems. A spokesman for WGN-AM-
Tv conceded that business in January for
national spot and local was soft, but there
was a considerable perk-up in sales activity
in February. For baseball devotees, WGN-
Tv on Feb. 12 replayed a Cubs baseball
game from last season. It got an overnight
Nielsen rating of 8.4, three times larger
than the original telecast.

8 Los Angeles— Aside from the
Dodgers’ telecasts on KTTV there, 15
games will be presented by ON-TV on
KBSC-TV, local STV outlet.

® Cincinnati—The Reds missed the
brass ring on the field last year, but not
this year in broadcasting. WLWT(TV)’s
general sales manager, Joe Levin, reported
a 70% sell-out by mid-February, a pace
“‘ahead of last year”” Top clients include
Anheuser-Busch, Cincinnati Chevrolet
Dealers and Frisch’s restaurants. Jim Win-
ters, an official of the Reds, said radio
availabilities at wLw were 99% sold outin a
“super year.’ Pepsi-Cola Bottlers of Cin-
cinnati, Big Boy restaurants and First Na-
tional Bank of Cincinnati are some of the
top advertisers.

Sauter hopes to put
baseball in CBS-TV’s
sports constellation

““CBS wants to get involved in baseball’’,
says Van Gordon Sauter, CBS Sports presi-
dent. Whether it’s a two-way or three-way
agreement among the networks, CBS-TV
plans to be in the bidding race when the
next contract comes up for baseball, he
adds. Current ABC-TV and NBC-TV con-
tracts run through 1983.

CBS Sports, sometimes jokingly re-
ferred to as ‘‘tied for third place,”’ plans to
move ahead in other sports areas as well,
with more emphasis placed on the ‘‘sports
journalist”’ As Sauter puts it, ‘““We need to
develop a ‘star system’, the individual
you’ll see at all major broadcasts’”’ He
notes, ‘‘Already there is a significant
change.”

CBS’s weekend anthology sportscasts,
for instance, have been revamped and will
reappear in late March with broadcasts
originating live from the set. Brent
Mussberger will anchor the show, and pro-
motion will revolve around him.

Sauter acknowledges the competition
from ABC and NBC. But, insofar as the
various pay cable services specializing in
sports programing, such as ESPN and
USA Network, are concerned he doesn’t
see any threat, at least for the next four to
five years.

The only real impact pay cable has had
on CBS sports programing so far, he
claims, has been that medium’s prolifera-
tion of college and professional basketball
coverage. For CBS, the availability of
these games has been detrimental to the
network’s former exclusivity.












license periods for broadcasters, compara-
tive hearing relief, increased protection
from First Amendment ‘‘intrusions’’
(elimination of the fairness doctrine and
equal-time provisions) and elimination of
cable-broadcaster crossownership rules.
Wiley argued that the last rules are ‘‘no
longer realistic, and may be both un-
necessary and restrictive to broadcasters.”’
He also questioned the utility of the max-
imum ownership rules for TV station
operators. The question of fair copyright
payments is also likely to be taken up by
the new Congress, according to Wiley.

“The Reagan administration has an
unprecedented opportunity to put its
stamp on communications policy,’ he con-
tinued. ‘‘Besides a replacement for Henry
Geller, the President will have the chance
to name four new members to the FCC
within the next several months. In the
final analysis, the real challenge of the ad-
ministration is to facilitate rapid imple-
mentation of the new video technologies.
The FCC must recognize that.”’

In a keynote address just prior to the
Wiley-Geller panel, former FCC Commis-
sioner Tyrone Brown expressed pride in
the FCC’s role in the implementation of
new technologies but warned ‘‘that the
agency must be kept in a position to resist
the pressure of established elements in the
industry’ if it is to act in the public in-
terest.

“The FCC has come out of a period

when it didn’t have a lot of credibility,”’
said Brown, ‘‘a period when it was con-
sidered a captive of the industry it regul-
ates. It has shed itself of that image and
been blessed with a series of three chair-
men who were strong and tough.’” He con-
cluded there is no way the FCC can resist
industry pressures in the future unless it
has ‘‘a chairman who is very, very strong
and very, very tough.’’ Brown put
deregulation of broadcast television at the
top of the FCC’s short-term agenda, pre-
dicting it will be ‘‘a Herculean task’’ for
the commissioners to accomplish fair
deregulation while subject to entrenched
industry lobbyists.

On Saturday, FCC Commissioner Anne
P. Jones, whose term doesn’t expire until
1983, delivered a lunchtime overview of
access questions relating to satellites.

*“In the short-term, meaning the next
year to year and a half, there will be an
acute shortage of transponder space on
communications satellites,”” Jones pre-
dicted, attributing much of this to the
unexpected loss of Satcom 3 in 1979 com-
bined with the unprecedented growth of
new video services. “‘In the long-term,
meaning the last half of the 1980’s, there
might even be a glut of transponders.”’
Beyond 1990, according to Jones, the
future use of satellites becomes more
difficult to predict.

“The total number of transponders
available for communications will proba-
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TO RADIO.

We do not clutter
our radio selling efforts
with TV, CATYV, or...

Please contact us for the large and medium
market opportunities we have.

When confidence, integrity and experience are important. ..

ronandtle. Sear Gork 708

L7 79-7T5

Brokerage

Appraisals

Consulting

Specializing in radio for over twenty years
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bly double within the next two to four
years,” she said. ‘““Those 160 transponders
could double again within a few years after
that. . .The question of access really hinges
on how many transponders will be availa-
ble. Right now it seems that 24 transpon-
ders are the maximum we can expect each
satellite to hold.”

Jones characterized the FCC’s approach
to satellite regulation thus far as decidedly
pro-competitive, with ‘‘a clear trend
toward open entry into the market. We feel
that market can control (satellite use) rates
better than the FCC.”

Acknowledging that space will probably
emerge as a problem again in the early
1990’s, Jones outlined the possibility of
reducing orbital spacing of satellites (re-
quiring changes in earth station construc-
tion) and using less-desirable parts of the
spectrum for transmission (presenting
various technical problems). Other
unresolved questions have to do with the
competing demands of audio versus video
users, broadcasters versus nonbroadcast
users, priorities in granting access or
ownership, possible use for low-power TV
network programing, and how to handle
DBS proposals.

“I believe the market approach [to
satellite development] will be sufficient for
the 1980’s, as long as enough satellites are
made available,” concluded Jones. “‘It’s
now up to the marketplace to effectively
use what’s been made available.”

Heavyweights
in the new
video ring

In session on industry’s future
ownership, Premiere’s Harris
decries unsophisticated investors
and Hearst’s Joslin identifies
publishers as ‘sieeping giants,
while Warner and ABC executives
detail new programing ventures

“It’s a big crap table,”’ said Burt Harris, re-
ferring to the investment climate for new
video technologies. ‘‘I’'m surprised by the
lack of sophistication displayed by those
involved in investing in this business.”

Harris, who heads the stymied Premiere
pay cable TV network, told the sym-
posium’s audience that the industry’s
frontiers are rapidly being taken over by
high rollers.

““Premiere is just one of the large com-
panies expanding its opportunities in the
communications industry,”’ Harris ex-
plained. “‘Our plans will probably go for-
ward in some form even if Premiere
doesn’t”’ Harris predicted a decision
‘‘some time in April’’ on the stillborn net-
work’s appeal of a federal restraining order
that prevents it from operating.

Harris described the atmosphere as
“‘fiercely competitive’” in the new
markets, noting that RCA has received
some 150 requests for transponder use,
with only about 40 transponders available.
“Unlike MDS and radio, there are fewer















The seven CBS Owned FM radio stations outdeliver and outreach all other

FM groups in America in the key 25-34 demographic —both TSA and Metro. And
25-34 means the most influential generation of { consumers; the best paid,

best educated young adults in history; and the single § most desirable audience in

the country for most advertisers today | Jand tomorrow.

CBS OWNED FM RADI® STATIONS

WCBS/FM NEW YORK, KNX/FM LOS ANGELES, WBBM /FM CHICAGO,
WCAU/FM PHILADELPHIA, KCBS/FM SAN FRANCISCO, WEEI/FM BOSTON, KMOX/FM ST. LOUIS,

REPRESENTED BY CBS FM NATIONAL SALES.

Source: Arbitron Fall 1980, 6 AM to Midnight, Monday-Sunday, average quarter-hour and cume
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OF GOOD THINGS
'TO COME

STy T

! They’ re beautiful. And so are their numbers.

BARNEY MILLER

The force that’s really cleaning up our cities.

STARSKY & HUTCH

These dynamite cops are always working In every key time period.

- FAMILY

The perfect dramatic str1p for the profltable young adult audlence

MAG

TV’s most innovative new late-night magazine strip.

WHAT’S HAPPENING
Pure maglc Improvmg time periods everywhere it plays
| PHYLLIS
THE TONY RANDALL SHOW

One Oscar winner and one Emmy winner —two sitcom winners by MTM.

VOLUME ONE FOR THE 80'S

- More super films. More super stars. More sizzle.

COLUMBIA PICTURES TELEVISION

. ‘See all our sparkling programs at NATPE, Park Suite 4448.







TOWARD

RIGHT
CONCLUSIONS

“..right conclusions are more likely to
be gathered out of a multitude of tongues,
than any kind of authoritative selection.’

As an oil company, we've felt obliged to
speak out on energy and economic issues
that affect our business. Very often, our
contribution to the “multitude of tongues”
takes the form of advocacy advertising.
But the TV networks refuse to accept
advocacy commercials. Isn'tthat dismissal
precisely the kind of authoritative selection
that Learned Hand was warning against?
The best contribution any business
can make to the public discourse is to say
whatit truly thinks about public policies and

—Judge Learned Hand

decisions. The position that Mobil or some
other business takes may sound controver-
sial or even outrageous to the press; in-
deed, sometimes our position has outraged
membersin our ownindustry. But shouldn't
a responsible press, electronic as well as
print, foster the dialogue of many voices
that helps the people and their leaders
advance toward right conclusions?

We believe the press should encour-
age a multitude of tongues, and never act
as an instrument of silence.

Mobil

© 1981 Mobil Corporation



FTC staff waves
white flag on
children’s ad
standards

With consumer and industry groups
opposing voluntary approach, staff
decides to scrap idea; it will
recommend to commission next
course of action by March 31

The latest chapter in the Federal Trade
Commission’s children’s advertising
rulemaking procedure has come to a close,
with the FTC staff announcing it has aban-
doned attempts to negotiate voluntary
standards for children’s advertising after
broadcasters, advertisers and consumer
groups failed to accept the staff’s pro-
posals.

The staff’s latest proposals, alternatives
to further rulemaking proceedings, in-
volved getting the industry voluntarily to
agree to distribute ‘‘informational
messages on dental health”’ But, as the
staff noted in a report to the commission,
consumer groups felt the proposals didn’t
go far enough, and broadcasters, adver-
tisers and members of the food industry
wouldn’t accept them, so the staff saw
“nothing to be gained by continuing to
pursue support’ for the alternatives.

The proceeding got its start in 1977
when the Center for Science in the Public
Interest and Action for Children’s Televi-
sion filed a petition asking the FTC to out-
law commercials for sugary foods on pro-
grams watched predominately by children.

The FTC staff, however, went several
steps further and, in February 1978, said
that any advertising aimed at children who
were too young to understand the intent of
commercials is an unfair and deceptive
marketing practice. The commission said
it would consider an all-out ban on
children’s advertising.

But last year, responding to industry
protests, Congress passed legislation that
narrowed the FTC’s authority and told the
FTC it couldn’t adopt a sweeping rule
based on the theory that children’s adver-
tising is inherently unfair. However, Con-
gress said the FTC could issue a rule ban-
ning deceptive ads aimed at children.

Since the new legislation was passed,
the FTC staff has been examining volun-
tary solutions for the purported problem.
It will complete an analysis of the
rulemaking record and recommend a
course for the commission to pursue by
March 31.

The Center for Science in the Public
Interest definitely didn’t think the pro-
posals went far enough and, like broad-
casters, thought the staff should recom-
mend that the proceeding be terminated.

Although CSPI congratulated the FTC
staff for “‘preserving and trying to salvage
something from its transmogrified in-
vestigation,”’ it said the proposals could
never amount to much. It noted that the
idea of ‘‘pleading’’ with the industry to
sponsor ‘‘positive’’ messages about sugar
and tooth decay is ‘‘a pathetic remedy for
the bombardment of children with unfair
and deceptive ads.’’ It also noted that be-
cause the proposals would depend upon
voluntary compliance, there would be lit-
tle incentive for industry to produce and
air them,; it said that even if the messages

‘Regic'nf it conference:

l , kupgradeor switch.

during 96th Congress.

WeshingtonuWeatch

| Computer aid. FCC is converting all AM directional antenna station patterns —designed
__ originally by individual applicants’ engineers—to standard patterns for computerization.
Directional paiterns have been calculated theoretically with “tolerance’ added to give
station room to adjust and operate Tolerances have'been designed graphically and are
based solely on judgment of design engineer and thus-reviewed graphically by
commiission engineers. Commission will now compute tolerances according to
mathefhat‘jc;a! equations saving man-hours in processing of applications for new
. directionalized AM station applications, Change will also aid in preparations for November

100 w upgrade. FCC has eliminated Jan: 1, 1980, deadline forclass D 10 w FM's in
resyerved'ncncommercia) band to apply for upgrade of facilities to-atieast 100 w. In
L ,}978, commission—toinsure more efficient use of reserved noncommercial FM channels
| (881 mhz-919 mhz)~—adopted 1ule requiring all elass D 10w FM's in‘reserved band to
_ upgrade facilities to minimum of 100 w "or switch-to. commercial-band with secondary
 status. In setting deadline, commission did not anticipate—because of costs involved —
that almost half of 600 stations affected would file to upgrade before deadline, with others
_ tiling late. Elimination of deadling leaves open option for remaining affected stations to

Performer royalties proposed. Representative George Danielson {D-Calif) has
introduced bill (H.R.1805) to allow for assessment of royalties for use of recorded music
~ ‘according to radio stations’ net advertising receipts after agency commissions. Public
radio stations and commercial outlets with revenues under §25,000 annually would be
‘exempt Billwould also allow assessment at TV stations; background music services,
discos and other users of copyrighted music. Danielson introduced similar legistation
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were produced, the content would be con-
trolled by industry and would ‘‘probably
appear more like ads than warnings.”

As a result, CSPI said, the FTC is
‘‘wasting taxpayers’ money in the game.
Instead of pursuing a chimerical solution,
we urge the FTC to inform the American
public that industry has won this round;
that the broadcasting, breakfast cereal,
sugar and other industries have killed, at
least for now, any meaningful attempt to
muzzle the electronic junk peddlers that
are promoting tooth decay and other
health problems in our children.”

The National Association of Broad-
casters, like the other broadcasters who
commented, attacked the proposals, but
for different reasons than consumer
groups.

NAB said the commission lacked the
statutory authority to ‘‘ban, restrict or
otherwise regulate the advertising of law-
ful products where no false or misleading
affirmative claims have been made’ It
noted, moreover, that the staff proposals
went beyond the commission’s statutory
authority and unconstitutionally at-
tempted to inject the government into
decisions about broadcast content.

It also noted that NAB member stations
““have and will continue to ‘‘provide den-
tal health and nutritional information to
children. ‘“However,” NAB said, ‘‘such
editorial decisions are protected by the
First Amendment and Section 326 of the
Communications Act.”’

NBC noted that broadcasters have pro-
moted awareness of dental health, but said
the FTC should not use the ‘‘possibility of
a final resolution in this rulemaking pro-
ceeding to pressure broadcasters into un-
dertaking to disseminate information that
furthers the agency’s particular objectives.
Such action opens the door for any other
government agency to use similar indirect
regulatory measures to compel broad-
casters to disseminate information that
emphasizes its particular goals.”

CBS noted that while it recognized the
commission’s authority to “‘ferret out and
prohibit’’ advertising that is false or decep-
tive, “‘we do not believe that all or any
class of the television advertising that
might be deemed ‘directed at children’ has
been shown to be false or deceptive.”’

Moreover, CBS noted that the level of
its programing and public service
messages on dental health depends upon a
set of editorial judgments about the re-
lative importance of dental health versus
other subjects. “We do not believe that
those judgments should turn on the fact
that we also broadcast advertising for par-
ticular food products or that they should
be warped by a commitment given in ex-
change for a termination of the children’s
advertising proceeding.”’

ABC also recommended that the staff
urge the commission to terminate the pro-
ceeding, saying that the FTC didn’t have
the statutory authority to attempt to in-
crease the number of dental health
messages.

ABC noted that children should be ex-
posed to a ‘‘wide range’’ of institutional
messages and information, but noted that
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There are lots of ways to play
music in offices, restaurants,
banks, hospitals, factories.

There’s only one unique
way. One way that really
works. Because there’s only
one way that combines
music with science.

That’s music by Muzak®
When we say unique,
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Meeting of the advertising minds

ANA workshop lures 500 agency
executives for brainstorming
on the new technologies

The nation’s leading advertisers were
urged last week to examine more carefully
the opportunities that lie ahead in the new
emerging media as the route to more effi-
cient and effective advertising in a chang-
ing environment.

The call to advertisers to participate
more fully in such media as cable televi-

sion, videocassettes and videodisks was:

sounded at the Television Advertising and
Media Workshop of the Association of
National Advertisers at the Hotel Plaza in
New York last Wednesday and Thursday
(Feb. 25-26). Approximately 500 advertis-
ing officials attended, about 100 more than
at similar workshops in the past, according
to an ANA official.

Though discussions on the new tech-
nology dominated the sessions, other talks

focused on such perennial advertising
issues as negotiating for television and
radio time, the use of personalities in
television commercials and the value of
the in-house advertising agency.

The projected growth in cable television
operations and the ensuing opportunities
for advertising in this medium were dis-
cussed by Robert Turner, director, adver-
tising services, Bristol-Myers Co.

Turner cited a number of factors as
favorable to increasing advertising on ca-
ble, including the development of in-
dividualized and personal life styles; the
FCC’s apparent commitment to increase
program options for viewers and the con-
tinual escalation in costs in traditional
media.

Turner reeled off a list of statistics point-
ing to the growth in the number of cable
systems and to cable networks over the
next four years, but he offered this sober-
ing observation:
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““If cable is perceived by media minds as
an alternative to broadcast TV, it will ad-
vance as an advertising vehicle very slowly
indeed. Cable TV may look like broadcast
TV, but its use as a media and market tool
must be very different.

“In media terms cable TV schedules
will consist of lower rated spots, low unit
costs and heavy frequency with an
emphasis on weekly and monthly cumes.
Also, cable programs will afford the adver-
tiser the selectivity and involvement of a
well-defined target audience.”

Turner voiced the belief that an adver-
tiser can best use cable by developing and
placing the program vehicle himself, offer-
ing programs tailor-made to suit specific
media and marketing objectives. He felt
such programs generally will be more in-
formative and entertaining, and can be
bought at reasonable costs and provide
efficiency through repeats and adroit
scheduling.

““For the foreseeable future, most cable
networks will not be financially able to
develop a full complement of programing
through advertising sales alone,”” Turner
stated. ““Networks will seek the support of
advertisers in sharing the risks and
benefits of program development and
ownership. And advertisers will seek out
cable networks to extend advertising and
merchandising efforts in ways not open to
them before.’

Michael Lepiner, president of Telcom
Entertainment Inc., New York, subsidiary
of Benton & Bowles Inc., stressed that ad-
vertisers today have the opportunity to
participate in developing programing for
the various new media, irrespective of the
technology that eventually becomes domi-
nant.

“From an advertiser’s perspective, dis-
tribution is only a means to an end,’
Lepiner contended. ““The end is the pro-
gram reaching the viewer. The more perti-
nent question before us may not be what
technology will emerge, but what pro-
grams audiences will seek and what kinds
of programs to mesh with the new
machinery, and most important what role
the advertiser will play in the development
of these programs.’

One option is for advertisers to develop
programing to reach highly fractionalized
audiences, Lepiner said. He mentioned
that a manufacturer of athletic equipment
might acquire the broadcasting rights to
“The Complete Book of Running’ and
present it to a limited but attentive au-
dience via cable, cassette, disk or satellite.
And an electronics firm might secure the
broadcasting rights to various concerts or
operas.

Lepiner pointed to a second area of op-
portunity for advertisers: interactive pro-
graming. He suggested a series of pro-



grams titled ‘““How To Watch Sports Pro-
graming,”’ utilizing personalities from
various sports and exploring tactics and
strategies through use of freeze-frame,
slow motion and random-access features
of those systems.

A number of predictions dealing with
cabie television were offered by Pierre
(Pete) Megroz, vice president, television
marketing, Arbitron, in a speech that
traced the growth of the medium, particu-
larly over the past five years.

Megroz prophesied that pay cable will
not continue to be commercial-free be-
cause operators will have to turn to
sources of revenue other than subscriber
fees to flourish. He voiced the opinion that
viewers will not react adversely to com-
mercials on pay TV and cited an Arbitron
study that subscribers would prefer com-
mercials before and after a movie rather
than pay additional fees.

He also predicted that the cable industry
may be dominated by perhaps 10 or 12
companies. He said that at present more
than 50% of cable systems are owned inde-
pendently and the remainder by com-
munication groups or multiple system
operators.

Harold M. Spielman, president of the
testing firm of McCollum/Spielman &
Co., Great Neck, N.Y., discussed the use
of celebrity presenters on television com-
mercials. He said such talent often is high-
ly effective, but he warned there are pit-
falls.

He said his research organization had
tested many star presenters over the years.
Many have clicked, he agreed, but others
have flopped. An important question to
ask, he said is how well does the per-
sonality’s image fit the product and selling
idea.

Among the suggestions Spielman made
about the use of stars on TV commercials:
Involve the celebrity with the product by
having him display, demonstrate and work
with it; give the star a pyschological reason
for recommending the product, and
beware of the idiosyncratic styles and per-
sonalities of comedians since they are not
taken seriously by viewers.

The merits of the in-house agency were
upheld by Robert Geller, president of Ad-
force, which has functioned in that
capacity for Pfizer Inc. for 10 years and will
allot between $30 million and $40 million
this year to advertising. Approximately
85% of the Pfizer budget is in network TV.

He explained that Adforce operates in
all areas except creative, which is handled
by outside agencies, and spot broadcasting
which is bought by media services. He ad-
ded that Pfizer spot expenditures are
“‘simply too small to make in-house buy-
ing feasible.”

One of the advantages of an entity such
as Adforce is it represents only one client,
Pfizer, and can make an advantageous
media arrangement that need not be dis-
closed to another client, as is the case of a
conventional agency that represents other
advertisers. Another plus, he said, is that
Adforce can move quickly to execute a
media plan if an opportunity is brought to
the agency’s attention.

Katharine Graham, chairman of the
Washington Post Co., dampened some of
the enthusiasm for the new electronic
media by saying she does not expect cable
television, videocassettes and other tech-
nology to have any appreciable effect on
television, magazines and newspapers for

the decade of the 1980°s.

She said she expects all the new media
to grow but perhaps not at the rate pro-
jected by their advocates. She conceded
there will be some audience fragmentation
but said this ‘‘need not be viewed as ter-
minal illness,’” citing radio.

ARF conference forecasts the

evolution of the

Viewers will become more
selective, and more difficult
to measure; commercials will
blend into programing

Cable and the other new electronic media
will have far-reaching effects on the adver-
tising and programing people watch, how
they watch it and the way their watching is
measured.

That was the thrust of one of the high-
light sessions of the Advertising Research
Foundation’s 27th annual conference,
held last Tuesday and Wednesday in New
York.

“‘Few issues in this new world enjoy a
consensus support,”’ said Eugene Secun-
da, senior vice president of N W Ayer
ABH International, in a panel look at
“The New Electronic Technology—And
How To Measure It.”

“‘But most people in the industry agree
that advertising as we now know it on
broadcast television is no more likely to
endure than the nickel cigar. Highly frag-
mented scatter spots of 10- and 30-second
duration which interrupt programing will
not form the basis of commercial sponsor-
ship in the future.

“‘Instead, advertising will be more sub-
tle and more interesting, in many cases,
such as with programing on special-in-
terest cable channels and videodisks. It
will be actually integrated with the show
content in a nonintrusive way. This will
become increasingly the rule in service or
informational programing such as self-
help guides relating to health, food, sports
and home improvement.

“‘Advertisers,”’ Secunda said, ‘‘are
already looking at these new media oppor-
tunities differently. They are starting to
create messages that will be integrated into

.the new electronic programing formats.

The day of the head-on single-brand com-
mercial may be numbered.

“‘Advertisers are beginning to deal with
the more basic issue of credibility in the
minds of consumers or special-interest
groups who have been selectively targeted
through narrowcasting. Enhancing the ad-
vertiser’s overall reputation will in-
creasingly be the focus of these commer-
cial endeavors. I predict that the already
fine line between public relations and ad-
vertising will become even finer as the
new technologies become a resource
through which complicated issues and
ideas are presented in a factual and un-
forced way.”’

Secunda saw cable, disks and the other
new media as giving advertisers their first
chance to regain control of programing
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advertisement

since they relinquished it in the 1950’s—
an opportunity made possible, he said, be-
cause with fragmented and specialized au-
diences they will “‘no longer have to de-
pend on the lowest-common-denominator
appeal to the mass audience.”

Ronald B. Kaatz, senior vice president
of J. Walter Thompson USA, called for
recognition that cable “‘is not just a lot of
additional low-rated television channels,
but an entirely new medium.’

To those who believe cable is television
that offers greater selectivity but lower au-
dience numbers than network or spot TV,
Kaatz said: “‘Not so, if you regard cable as
a new and distinct media form which will
offer high viewer involvement and be in
many ways closer to direct mail, direct
response and shopping newspapers than to
television.”

Measuring cable audiences will be
difficult, Kaatz said, because the
availability of so many channels will mean
more flipping back and forth among them
by viewers. But he was confident that
““first-rate methods’’ would be developed.

Even without solid rating data now,
Kaatz said he knew ‘‘an active, alert au-
dience does exist for cable”” He told of a
Kraft Foods offer of a free recipe booklet
on WTBS-TV Atlanta and the Cable News
Network:

““The schedules were small and ran only
three weeks. We had no solid rating data
and didn’t know if we’d pull 100, 500 or
1,000 requests. The main point of the test
was to see if, lacking this solid audience
data, there was anyone out there to jiggle
the meter. To date, nearly 8,000 requests
have come in. Considering that the offer
was a modest one, and you had to be alert
to catch it, we regatd this response as outs-
tanding.”’

William A. Cook of the marketing
research division of E.[. duPont de
Nemours also saw viewers becoming more
active, more selective and changing chan-
nels more often in the future. He called
upon the new technology to help provide a
means of tracking changed TV viewing.

The measures, he said, should be “‘on a
second-by-second basis, of people, not
sets; integrated in such a way that momen-
tary reactions can be readily related to
overall viewing behavior {and]
uriobtrusive so that the act of measuring
the viewer’s behavior has minimal impact
on it)’

He suggested—and said he would ask
the Association of National Advertisers to
consider—a plan for a “‘Universal Telecast
Code™ (UTC), which by encoded signals
“would identify to an in-home meter the
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Networks Spike Story
On Clean Up TV Campaign

By Reed Irvine
and
CIliff Kincaid

“For years concerned citizens have
urged, pleaded and even begged the
networks to halt the trend toward in-
creasing amounts of sex, violence and
profanity . . . The concern of millions of
Americans has fallen on deaf ears.
Instead of reason, restraint and responsi-
bility, the networks have rather displayed
an arrogance and indifference rarely
matched in the history of corporate
America.” So said the Rev. Don
Wildmon of the National Federation for
Decency as he announced the formation
of a Coalition for Better Television to a
packed press conference in Washington
on February 2.

According to Wildmon, the indiffer-
ence of the networks to public concerns
has prompted the formation of the
coalition. Uniting with Wildmon’s
group are nearly 200 others representing
three to five million people. The
coalition’s aim is not to have the
networks remove offensive programs
from the air, but rather to have such
programs cleaned up.

The coalition announced that it plans
to monitor prime-time television during
the months of March, April and May.
During that time over 4000 trained
monitors and literally hundreds of
thousands of other concerned TV
viewers will rate programs on the basis of
how much sex, violence and profanity
each contains. At the end of the
monitoring period the coalition plans to
select one or more advertisers who rank
among the top sponsors of programs in
these categories and ask for a one year
boycott of all their products. At the same
time, the coalition will choose several
advertisers who sponsor what Wildmon
referred to as “basically quality programs”
and ask that their products be selected
over those of competitors for the same
one year period.

Wildmon predicted that the networks
would react to the coalition’s effort by
crying censorship. He denied that, saying

that he believed the networks had the
right to air offensive material, but that
the people had the right to decide how to
spend their money. He pointed out that
groups like the National Organization of
Women have been immune to media
criticism when they have called for
boycotts and that even the networks
themselves have used economic coercion
at times.

No sooner had the formation of the
coalition been announced than the
networks began to denounce the action as
censorship. A spokesman for CBS
charged that such economic boycotts
designed to change program content
“‘amount to censorship—a concept
abhorrent to the American way of life.”
ABC denounced the threat of a boycott as
“a totally unacceptable means of trying
to influence programming.” An NBC
spokesman admitted that ‘‘everybody
has the right to monitor television
programming,” but insisted that “boy-
cotts and other pressure tactics raise
entirely different questions.”

Both Washington, D.C. newspapers
and two local television stations reported
on the press conference and the network
reaction to it. But while the networks
were accusing their critics of censorship,
they were practicing censorship them-
selves. There was no mention of the
campaign to clean up TV on any of the
network evening news shows even
though both CBS and NBC covered the
press conference with camera crews.

MEDIA MONITOR is a 3-minute radio
commentary distributed free as a public
service by Accuracy in Media. Five
programs are provided each week on tape.
AIM also distributes a weekly newspaper
column, publishes the AIM Report twice a
month, and provides speakers and guests
for radio and TV rtalk shows. For a free
sample tape of Media Monitor or for
information abour any AIM service call
Bernie Yoh, (202) 783-4406, or write to
1341 G Street, N.W., Washington, D.C.
20005,
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specitic program, commercial, public-ser-
vice announcement, etc. as well as the
origin of the telecast.”” These commercial
exposure measures, Cook said, could be
used in conjunction with sales measure-
ments developed through the Universal
Product Code and thus provide ‘‘a most
powerful measure of advertising effective-
ness.”’

Herbert A. Granath, vice president of
ABC Video Enterprises, gave some real-
life examples of the way advertising is
being scheduled on his unit’s Alpha and
Beta cable servicés, the former in conjunc-
tion with Warner Amex Satellite Enter-
tainment (BROADCASTING, Dec. 7, 1980)
and the latter with Hearst Corp. (BROAD-
CASTING, Feb. 9).

He said that for Alpha, a performing
and visual arts programing service, ‘‘we
are looking for no more than seven under-
writers’’ for the first year:

““Their messages, which would not in-
terrupt the program selections, would in-
itially take the form of 10- or 15-second
billboard spots. These spots would feature
either a corporate or product identifica-
tion, somewhat similar to what you see
now on network newsbreaks. After an in-
itial break-in period, we would schedule
‘informercials’ nightly—those being long-
form informational messages of anywhere
from one minute to three minutes in
length. The charter underwriters would
not be identified with a particular program,
but rather with the entire [Alpha] pro-
graming service.”’

For Beta, a service to be targeted to
women, Granath said ‘‘advertising agen-
cies and their clients will be sought to par-
ticipate in the creation of programing.’’
Advertising ‘‘may include commercial
messages similar to what we see on com-
mercial television [but] there also will be
opportunities to create programs with
commercial tie-ins—for example, a food
processor company may produce a pro-
ram on how to prepare easy-to-fix gourmet
meals. We’ve already been approached . . .
We want to avoid puffery, but we are open
to entertaining informational commercials
of extended length. Our present plans call
for six minutes of advertising per hour on
the Beta service.”

The impact of new media—the video-
disk in particular, and teletext and view-
data later—on direct marketing was ex-
amined in another ARF session by
Marilyn S. Watts, RCA staff vice presi-
dent, marketing services. The impact, she
said, will be ‘‘dramatic’’ in expanding the
direct tools, which in the past have con-
sisted basically of direct mail, catalogues
and, to some extent, broadcasting.

“Videodisk,’ Watts said, ‘‘will make it
possible to use all of the creative and sell-
ing capabilities of television and direct
them to specific consumer segments. For
example, a pattern manufacturer and a
sewing-machine company along with a
fabric house could together develop video-
disks with home sewing instructions [that]
could be either sold or given to consumers
in conjunction with the sales of equip-
ment, fabrics or patterns The
possibilities are virtually endless.”






growth of inflation ..., while all other
media paralleled the CPI increase.”

“Not only did media efficiencies [C-P-
M’s] increase during the years 1976-79.”
the analysis continues, ‘‘but advertising
revenues also grew faster than the U.S.
economy. The figures for the four-year
boom period reflect an annual 15% in-
crease in volume as compared to 12% for
the Gross National Product. In.1980, how-
ever, both ad volume and the GNP had
11% increases over the previous year.’

Turning to 1980, the Bates study finds
another ‘‘fine growth year in terms of na-
tional advertising activity,”’ reaching a total
of $15.26 billion, up 12% from 1979. Net-
work TV’s total was put at $5.1 billion,
representing 33.5% of the national total
and 11% above 1979. Spot TV was put at
$3.26 billion, for 21.4% of the total and up
14%. Network radio at $185 million repre-
sented 1.2% of the total and reflected an
increase of 15%. Spot radio at $750 million
amounted to 4.9% of all national advertis-
ing and was up 14% from 1979. Magazines
at $3.225 billion had 21.1% of the pie and
were up 10%, while newspapers and sup-
plements at $2.335 billion were 15.3% of
the total and up 12%, and outdoor at $400
million was 2.6% of all national advertising
and up 13%.

The report’s conclusion: ‘‘It appears
that 1980 (compared to the boom years
1976-79) may be the beginning of a
moderating trend in broadcast C-P-M in-
creases, while all other media appear to be
moving in the opposite direction.”’

24-HR.
PROFESSIONAL

SERVICE FOR
COLLINS &
CONTINENTAL
AM & FM
TRANSMITTERS

Continental Electronics offers
parts and engineering service
for all Collins AM & FM
transmitters.

Whenever you want parts or
service for your Collins or
Continental equipment, phone
our service numbers day or night,

(214) 327-4532 parts
(214) 327-4533 service

Continental Electronics Mtg. Co.

Box 270879; Dallas, Texas 75227

Phone (214) 381-7161

1 kW thru 50 kW AM & FM transmitters and
related equipment.

Continentat
. s ®

“A New Strength in Radio Broadcasting Equipment”
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The year-by-year cost trending

Cost-per-thousand oV <~

trends ‘\e"‘o‘ e\*‘o‘* o8 ot® o \O ‘06\0
go‘l\\«\e e‘e““\q“ &% “BQ“'\“ “eql’ooo 5“¢9°\°«\ &% ® “eul°‘ “\6°°‘ o
1970 100 100 100¢ 100 100 100 100 100 100 100
1971 87 93 98 101 104 101 102 99 104 104
1972 84 99 92 100 107 103 108 89 111 100
1973 95 111 91 99 112 107 108 89 114 114
1974 105 120 93 103 130 116 109 89 123 127
1975 110 122 93 111 147 121 115 90 131 139
1976 137 133 116 113 161 125 129 99 140 147
1977 177 167 122 123 175 148 140 108 153 156
1978 191 182 122 135 190 150 148 116 169 168
1979 200 205 133 146 205 163 155 123 188 190
1980 222 232 144 152 224 178 166 129 208 214
1981 (est) 231 249 151 179 243 194 178 135 228 238
. N N
Unit Cost trends e\*‘°‘*‘ e\*‘°‘*‘ . B} - *‘06\0
by ) \3
051‘\«\6 e‘e‘\\“g“ 590\1‘1 ‘“951:“\ “e“evo 5\;99\6«\ 59°\ @ “e\*‘o‘ o“\éoo
1970 100 100 100 100 100 100 100 100 100
1971 94 96 102 100 104 99 106 111 108
1972 98 109 95 97 107 102 112 117 119
1973 113 124 95 97 114 109 119 199 123
1974 121 137 100 102 130 121 124 117 134
1975 140 147 102 107 144 131 132 123 144
1976 163 160 130 110 159 135 151 129 156
1977 204 203 137 119 173 156 166 148 172
1978 227 228 140 130 190 168 179 159 191
1979 247 256 160 140 205 183 193 171 212
1980 279 300 179 156 226 201 213 195 237
1981 (est) 296 324 192 173 248 221 231 207 263
Audience trends <« «
o \,‘.0(* . ‘.ox* I o 50 o O )
0““\\«\6 ?—""“\“ 59°\‘ oo - xxe"gvav 5“99\6«\ sv°\‘° \x°‘*‘°‘ o“‘°°°
1970 100 100 100 100 100 100 100 100 100
1971 107 103 104 99 100 98 104 112 104
1972 116 110 103 97 101 99 104 132 107
1973 119 111 105 98 102 102 111 134 108
1974 115 112 108 99 100 104 113 132 108
1975 127 120 110 97 98 108 114 136 110
1976 119 120 112 97 98 108 117 130 111
1977 116 121 112 96 99 106 119 136 112
1978 119 125 335 96 100 112 121 138 113
1979 123 125 121 96 100 112 124 139 113
1980 126 128 125 96 101 113 128 151 115
1981 (est) 128 130 127 96 102 114 130 153 116
National expenditure trends |
<N 0% gv°‘:,‘\‘° \O (06\0
w\e‘*‘o‘* ¢.=.v°\‘\l y&aﬂ“"\“ “°::°°\°«\ o * xm‘*‘@“~ 0\3\600‘
1970 100 100 100 100 100 100 100
1971 96 93 106 111 106 112 112
1972 109 107 111 124 108 132 125
1973 119 112 112 125 108 121 130
1974 129 121 116 134 109 123 132
1975 139 132 113 137 118 148 143
1976 172 175 138 169 140 188 164
1977 209 179 167 188 147 245 188
1978 240 209 201 201 167 262 199
1979 277 233 227 254 178 288 231
1980 308 264 250 273 202 331 261

Tables report trends in index form, with 1970, the base year indexed at 100. These estimates are based on unit costs of 30
seconds for TV and Network Radio, 80 seconds for Spot Radio, one page four-color for Magazines, milline black and white
for Newspapers, one page black and white for Supplements and 100 showing for Outdoor Audience levels and CPM's are
based onwomen 18+ for Day Network; total persons 2+ for Evening Network; TV households for Spot TV; persons 12+ for
Radio; circulation for Magazines, Newspapers and Supplements; and total population for Outdoor. Sources for audience
information are: Network and Spot TV—A.C. Nielsen; Network Radio—"RADAR"; Spot Radio— Arbitron: Magazines—Mag-
azine Publishers Association; Newspapers —Newspaper Advertising Bureau; Supplements—Standard Rate and Date:
Outdoor—OQutdoor Bureau and estimates. Figures for 1981 are Ted Bates' estimates
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B KTvL(Tv) Medford, Ore.: Sold by Sierra
Cascade Communications Inc. to Freedom
Communications Inc. for $12.5 million.
Seller is owned by J. L. DeArmond,
George R. Johnson and John R. Dellen-
back (one-third each). They also own
KTMT(FM) Medford and 55% of XTvz(TV)
Bend, Ore. Buyer is owned by Freedom
Newspapers Inc., Santa Ana, Calif.-based
publisher of 31 daily and five weekly news-
papers in nine states. It is owned by C. H.
Hoiles, chairman, and family who have no
other broadcast interests. KTvL is primary
CBS affiliate (secondary NBC) on ch. 10
with 132 kw visual, 26.3 kw aural and an-
tenna 3,310 feet above average terrain.

® KLIR(FM) Denver, Colo.: Sold by KLIR
Inc. to Duffy Broadcasting for $5 million.
Seller is principally owned by Roger P An-
derson and family. They also own
KRKS(AM) Denver; KCLO(AM)-KTRO(FM)
Leavenworth, Kan.; KIRG(AM)-KOEZ(FM)
Newton, Kan., and KFLA(AM)-KULL(FM)
Scott City, Kan. Buyer is owned by Robert
J. Duffy (33.33%), First Capital Corp.
(38%) and several private investment
groups associated with First Capitai. Duffy
is president of Christal Co., New York,
radio representative, which he is acquiring

over five-year period from Cox Broadcast-
ing Corp. Duffy Broadcasting bought
KCNR-AM-FM (formerly KPAM-AM-FM)
Portland, Ore., last year (see ‘‘Changing
Hands,” Sept. 29, 1980). First Capital
Corp. is Chicago investment company,
subsidiary of First Chicago Corp., which is
bank holding company. One of its major
holdings is First National Bank of
Chicago. John Doede is general manager
of First Capital. KLIR is on 100.3 mhz with
100 kw and antenna 330 feet above
average terrain. Broker: Cecil Richards.

B KATZ(AM) St. Louis, Mo., and
WXEN(FM) Alton, Ill.: Sold by Laclede
Radio Inc. to Unity Broadcasting Network
Inc., Missouri for $2,695,000. Seller is
owned by Arnold B. Hartley (23.13%);
Laura M. Wolin (25.36%); Jack Steingart
(15.73%); Douglas Eason (.15%), and
35.63% in estate of Allen E. Wolin. They
have no other broadcast interests. Buyer is
subsidiary of Unity Broadcasting Network
Inc. which owns and operates National
Black Network, black-oriented radio news
and information network with 82 affiliates.
It is principally owned by Eugene D.
Jackson, president, and Sydney L. Small,
executive vice president. They also own
WDAS-AM-FM Philadelphia. KATz is on
1600 khz with 5§ kw full time. WZEN is on

/

The sale of
WKSS-FM

Hartford, Conn.
for

$2,200,000

from Broad Street Communications Corp. to
Sturgeon Corporation has been closed.

We are pleased to have served
as broker in this transaction.

BMCKBURN & COMPANY, INC.

RADIOQ » TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS » FINANCING « APPRAISALS

\

WASHINGTON, D.C.
20038

1111 19th Street, NW.
(202) 331-9270

CHICAGO, 80801

(312) 346-6460

ATLANTA, 30361
333 N. Michigan Ave. 400 Colony Sguare 9465 Wilshire Blvd.
(404) 892-4655

BEVERLY HILLS, 90212

(213) 274-8151
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100.3 mhz with 28 kw and antenna 490
feet above average terrain.

® KEXO(AM) Grand Junction, Colo.: Sold
by Century Broadcasting Co. to Donrey
Media Group for $1,518,000. Seller is
owned by Greentree Group, which is
owned principally by Charles D. Powers.
Greentree is also licensee of KESE(AM)
Monterey and KVEC(AM) San Luis Obispo,
both California; KTLC(AM) Twin Falls,
Idaho, and wHPI(AM) Herrin, Ill. Buyer is
owned by Donald W. Reynolds (100%).
He also owns chain of newspapers based in
Fort Smith, Ark., as well as KFSA(AM) Fort
Smith and KBRS(AM) Springdale, Ark.;
KORK-AM-FM Las Vegas and KOLO-AM-TV
Reno. Reynolds has purchased, subject to
FCC approval, KOCM(FM) Newport Beach,
Calif. (‘*‘Changing Hands,” Nov. 24,
1980). KExo is on 1230 kw with 1 kw day
and 250 w night.

B WRDN-AM-FM Durand, Wis.: Sold by
WRDN-AM-FM Inc. to Marvette Hagevik
for $435,000. Seller is principally owned
by Richard Darby who also owns 49% of
KOWO(AM)-KQDE(FM) Waseca, Minn., and
has sold, subject to FCC approval,
KDAN(AM) South St. Paul, Minn. (see
pg. 81). Buyer is Spring Lake Park high
school physical education instructor and
wife of Bruce Hagevik, newscaster at
WCCO(AM) Minneapolis-St. Paul. They
have no other broadcast interests. WRDN is
1 kw daytimer on 1430 khz. WRDN-FM is
on 95.9 mhz with 930 w and antenna 500
feet above average terrain. Broker: Chap-
man Associates.

® KRIT(FM) Clarion, lowa: Sold by Wright
County Radio Co. to Central lowa Broad-
casting Inc. for $370,000. Seller is owned
by Marvin Hull (47.9%); Bernard C. Bunn
(11.75%); Gerald McLaughlin (11.56%);
Roger K. Sumners (8.64%); Leslie Hart-
sock (6.93%); LaVone Isenberger
(6.74%), and Russell Long (6.35%). They
have no other broadcast interests. Buyer is
owned by Miller and Ross Roskamp,
brothers, and Don Rabbitt (one-third
each). They also own WFON(FM) Fond du
Lac, Wis. Roskamp brothers have nursing
home interests in Illinois, land develop-
ments in Palm Springs, Calif., and mobile
home parks in lowa, Illinois and Califor-
nia. Rabbit is president and general man-
ager of wroN. KRIT is on 96.9 mhz with 93
kw and antenna 200 feet above average
terrain. Broker: Richard A. Shaheen Inc.

® KeaM(aM) Nederland, Texas: Sold by
KE-Communications to AOC Broadcast-
ing Co. for $245,000 plus $65.000 for non-
compete agreement. Seller is owned by
James H. Joynt who has no other broad-
cast interests. Buyer is owned by Richard
Oppenheimer (president), Robert Clarke
and D. Kent Anderson (30% each), and
Michael R. Walker (10%). They are prin-
cipals of KIXL(AM)-KHFI-FM Austin and
KBFM(FM) Edinburg, both Texas, and
KYKN(FM) Grants, N.M. Anderson and



Clarke have sold interest in KIVA-TV Far-
mington, N.M. (‘*‘Changing Hands," Feb.
23). KEAM(AM) is daytimer on 1510 khz
with 5 kw. Broker: Blackburn & Co.

8 KTNnCc(aM) and CP for FM Falis City,
Neb.: Sold by Southeast Nebraska Broad-
casting Inc. to C. R. Communications Inc.
for $270,000. Seller is owned by Edwin S.
Towie 111. He has no other broadcast in-
terests. Buyer is owned by Charles A.
Radatz (56%); Lawrence A. Lamont and
wife, Carol (25% jointly), and Richard E
Morris (19%). Radatz is sales manager at
WKTS(AM) Sheboygan, Wis. Lawrence La-
mont is instructor at trade school in Fond
du Lac, Wis. Morris is oral surgeon in
Sheboygan. They have no other broadcast
interests. KTNC is on 1230 khz with 500 w
day and 250 w night. Broker: Richard A.
Shaheen Inc.

B KDDR(AM) Qakes, N.D.: Sold by Fron-
tier Broadcasting Inc. to Kingsley Murphy
Jr. for $250,000. Seller is owned by Timo-
thy Branson and Robert Norlund (50%
each). They each own 15% of new FM ap-
plicant for Fergus Falls, Minn. Buyer owns
KCHK(AM) New Prague, Minn.; wWIsS-AM-
FM Berlin, Wis.. and 50% of WHHL(AM)
Pine Castle, Fla. Murphy also owns 4.22%
of Minneapolis Star and Tribune Co.,
publisher of Minneapolis Tribune and
Star. KDDR(AM) is on 1220 khz with | kw
day. Broker: Chapman Associates.

& KDAN(AM) South St. Paul, Minn.: Sold
by KDAN Inc. to Soho Broadcasting for
$220,000. Seller is owned by Richard Dar-
by who has sold, subject to FCC approval,
WRDN-AM-FM Durand, Wis. (see above).
Buyer is owned by Stanley Soho (49%)
and his wife, Venita (51%). They have
purchased, subject to FCC approval,
KBWA(AM) Williams, Ariz (see “‘For the
Record,” page 98). Stanley Soho is physi-
cian in Los Angeles. Venita Soho is house-
wife. KDAN(AM) is daytimer on 1370 khz
with 500 w. Broker: Chapman Associates.

& Other proposed ownership changes in-
clude: KRBB-AM-FM Sallisaw, Okla. (see
“For the Record,’ page 98).
TR APPROVED Sy
® WEMP(AM)-WNUW(FM) Milwaukee: Sold
by Consolidated Broadcasting to LIN
Broadcasting Corp. for $3.3 million. Seller
is owned by Arthur M. Wirtz and family
who have no other broadcast interests.
Buyer is publicly traded New York-based
group owner of four AM’s, four FM’sand
four TV’s. Donald Pels is chairman and
president. WEMP is on 1250 khz with 5 kw
full time. WNuw is on 99.1 mhz with 50
kw and antenna 450 feet above average
terrain.

B KJET(AM)-KWIC(FM) Beaumont, Tex.:
Sold by Gibson Broadcasting Co. to
Charles W. Pyle and associates for $2
million. Seller is owned by R. Thomas
Gibson who has no other broadcast in-
terests. Buyer is owned by Pyle Com-
munications Inc. (95%) and Richard
Kelley (5%). Pyle Communications is
owned by Charles W. Pyle and family
(65%), Delwin R. Romero (20%) and
Gerald A. Snyder (15%). Pyle is 30%
owner of Beaumont real estate company.

Romero is 25% owner of Electrical Dis-
tributing Co. of Austin (Tex.). Snyder is
general manager of Pyle Communica-
tions, licensee of KIKM-AM-FM Sherman,
Tex. Kelley is sales manager of KIKM-AM-
FM. Kelley has no other broadcast in-
terests. KJET is 1 kw daytimer on 1830
khz. Kwic is on 107.7 mhz with 5 kw and
antenna 250 feet above average terrain.

m WoRro(FM) Corozal, PR.: Sold by Jose
Arturo Fernandez to San Juan archdiocese
of Roman Catholic Church for $1 million.
Fernandez has no other broadcast in-
terests. San Juan archdiocese, headed by
Archbishop Luis Cardinal Aponte Mar-
tinez, intends to continue commercial
operation of station. It has no other broad-
cast interests. WORO is on 92.5 mhz with
50 kw and antenna 1,010 feet above
average terrain.

® WzLD(FM) Cayce, S.C.: Sold by WzLD
Inc. to Suncom Inc. for $1 million. Seller is
owned by William D. Hunt (51%) and wife;
Agnes (49%). Agnes Hunt owns 20% of
wyNN(aM) Florence, S.C. William Hunt
has no other broadcast interests. Buyer is
owned by Robert Liggett Jr. He is 63.49%
owner of Megamedia lnc., licensee of
WFEMK(FM) East Lansing, Mich., and
19.19% owner of WLOL(FM) Minneapolis-
St. Paul. Liggett, as individual, owns
(37.99%) of wroL and 55% of both
WHNN(FM) Bay City, Mich., and WFXZ(FM)
Buffalo, N.Y. He also owns Liggett Broad-
cast Group, Williamston, Mich.-based
broadcast management consulting firm,
and 10% of cable system serving Leslie,

Mich. Megamedia has also purchased
wzzZR-FM Grand Rapids, Mich., (BROAD-
CASTING, Dec. 15, 1980) and WCAY(AM)
Cayce from another seller (BROADCAST-
ING, Jan. 5). WzLD is on 96.7 mhz with 3
kw and antenna 300 feet above average
terrain.

® QOther approved ownership changes in-
clude: WKKY(FM) Moss Point, Miss., and
wCBx(AM) Eden, N.C. (see ‘“‘For the
Record,” page 98).

L gy ]
E Cable system serving Manistee, Mich.:
Sold by Megavision Corp. to Essex Com-
munication Corp. for $2.1 million. Seller is
Detroit-based partnership owned by Joe
Loving, Walter Bernard, Douglas Long
and Tom Wells. Megavision owns four
systems in Michigan, two in Tennessee,
and one each in Florida, North Carolina,
and Hawaii. Buyer is owned by Paul Field
and David Pardonner (25% each) in joint
venture with Oppenheimer & Co. (50%).
Pardonner is former senior vice president
of cable TV division of Teleprompter Co.,
N.Y.-based MSQ. Field is former owner of
broadcast and cable brokerage firm.
Oppenheimer is privately held Wall Street
investment banking firm. Essex Com-
munications owns 13 systems serving
19,000 subscribers in Michigan, West
Virginia, Maryland, Mississippi and Ten-
nessee. It also has bought cable system
serving northern Mississippi and western
Tennessee (see ‘‘Changing Hands,” Feb.
2). Manistee system passes 4,000 homes
and serves 2,800 primary subscribers.
Broker: Donald A. Perry & Asscaeiates.

JIElE

For details call Todd Hepburn at (513) 791-8730.

Tight money and high interest rates
stifling vour efforts to construct your
valuable CATV franchise?

Write for details of a unique joint venture plan which
will allow you to “have your cake and eat it, too.”

TIED FEEPBURK
@@MPAMC P O. Box 42401.

incinnati, Ohio 45242

_J
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Programing:

Maverick oilman bids to buy Fox

Denver’s Marvin Davis makes
$703 million offer that

could be answer to problems
faced by production company

It’s a story that reads like an old movie
script—20th Century-Fox, racked from
within, pursued from without, the com-
pany that said it was considering a plan to
go private, only to withdraw the proposal
within weeks, now finds itself faced with a
mammoth cash offer estimated at $703
million from a wildcat oil driller who’d buy
Fox lock, stock and barrel (but minus its
three television stations). The proposal,
which was scheduled to be considered at
the Fox directors’ meeting last Friday, is
reportedly viewed by some insiders as a
way of surmounting the troubles the com-
pany faces.

The man making the $60-a-share bid is
55-year-old Denver millionaire Marvin
Davis, whose colorful personality is
shielded by a disdain for publicity. The
shrewd business sense with which Davis
built his fortune wasn’t lacking in his
structure of the current proposal for Fox—

he previously accrued the support of
Chris-Craft Industries, the largest Fox
shareholder, with 22% of the common
stock. Fox has long charged Chris-Craft
with attempting to engineer a takeover on
its own, and took that company to court
last year in an effort to force the sale of its
Fox holdings. And it’s reported the conve-
nant with Chris-Craft further provides that
should any higher bid than Davis’s
emerge, Chris-Craft will give Davis the
opportunity to top it.

The offer also would require that Fox
first distribute the stqck of United Televi-
sion, licensee of its stations, to current
shareholders, which would remove the
FCC as a regulatory obstacle to the Davis
purchase. The value to shareholders of the
television stock could be about $7 per
share.

According to Fox, Davis has indicated
he would plan no changes in the com-
pany’s management or structure. In addi-
tion to its entertainment division, which
includes motion picture and television pro-
duction and distribution and records and
music publishing, the Enterprises division

San Francisco Broadcasters, Inc.,
a subsidiary of The Charter Company,

has acquired radio station

K101

San Francisco

from Jim Gabbert
for $12,000,000

The undersigned initiated this transaction and assisted in the negotiations

Richter-Kalil& Co., Inc.

3438 North Country Club * Tucson, Arizona 85716 (602) 795-1050
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of Fox holds investments in soft drink bot-
tling, real estate (including Pebble Beach
Corp.) and recreation, and the company
also operates theaters abroad.

The Davis offer not only covers the 10.5
million outstanding shares of Fox com-
mon, but is based on conversion of prefer-
red shares into common, and the assump-
tion of stock options, pushing the number
of fully diluted common equivalents to
11.7 million. That has elevated calcula-
tions of the deal’s value from the $630
million mentioned in initial reports.

Davis will have no trouble financing the
acquisition if his bid is accepted. In Janu-
ary, Hiram Walker-Consumers Home Ltd.
purchased certain oil properties of his
Davis Qil Co. for $600 million. The oilman
not only retains other oil leases reportedly
valued in the hundreds of millions, but
also holds 80% of a leading Denver bank,
and extensive real estate in the Denver
area. On two occasions Davis has an-
nounced he concluded a deal to buy the
Qakland A’s for $12 million, something
which didn’t come to pass because of
hitches the A's current owner encoun-
tered. And last year he withdrew a bid he
had made to purchase The Denver Post
reportedly for $75 million. It was later ac-
quired by the Times-Mirror Co.

Sex bias charges filed
against TV networks,
motion picture studios

Directors Guild takes claim to
EEOC and California employment
commission; cites statistics
union gathered last year

The Hollywood-based Directors Guild of
America last week filed charges of sex dis-
crimination in hiring against major motion
picture studios, television networks and
producers. In documents submitted to the
federal Equal Employment Opportunity
Commission and California’s Fair Em-
ployment Practices Commission, the
DGA claims there has been ‘‘wholesale
discrimination in the entertainment indus-
try’’ regarding top jobs, ‘‘although
many female members of the DGA were
qualified for such jobs.”

A guild committee last year issued a re-
port estimating that only 23 women have
worked as directors in prime-time televi-
sion since 1950, only 14 major feature
films since 1950 have been directed by
women, only 115 hours of prime-time
television have been directed by women
since 1949, and only 1.3% of major direct-
ing jobs were being given last year to the
DGA’s female members.

Besides the three commercial TV net-
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rketplace. Quiney, M.E.,, NBC-TV hit now offered in syndication by MCA TV, has
ought by five CBS-owned TV's for airing in fall 1883 MCA TV also hassold

e, "Sgt Pepper's Lonely Hearts Club Bandin-almost 50 markets. Like
eer Hunter! it's direct to local stations without priornetwork play . .. Twenty-

made-for-TV films under Viacom Features Vil umbrelia have been soldto
TV statlon‘ks. Filmsin Viacom Enterprises -package include "Hopscotch” and

ae the - We're Movin’is weekly half-hour feature series Group W
ons plans to introduce at upcoming National Association of Television Program

es conference March 13-18 For and About Young People, series of features has

DY Days) as host . Gerber/Carter Commuanications is using same

5 unveil two news insert shows Your Entertainment Editor{with Don Stotter) and

John Bartholomew Tucker)... . Fusco Entertainment has acquired rights
ilms, wide variety of programmg ineluding vintage series, Biography,
d PeterGunn among others... . Syndicast Services, which syndicated
down 1980, has gone back to Bob Banner Associations for three more 90-
specxa s foraiting in second guarter this year ;. For 1981/82 season, MG
Enterpnses have expanded Winning Momentshorts to include major
eries now includes 60 inserts: half World Serigs-and All Star game
nd half Super Bowl and NFC/AFC championship.
I Organization for Women's Boston chapterand four other

charges of "deplorabls treatment of women and minorities”
redits station with employing more minority on-alr reporters than
Boston and with.pioneering concepts of female co-anchor and of
‘nty news issues. Muriel B. Knight; president of New England
Assac at:on says February “switch-off" of winacirv will Uraise the

o
‘ABC changes Aside from Charlie’s Angels, latest-ABC<TV series to.take
| ay, show that.came on when the season’s Monday thht Football

. : T
g continues. National Captioning Institute, organizationthat closed-captions
rograms for hearing-impaired, annouriced that Xerox Corp:has joined listof
adcast advertisers whaose commercials.are captioned; Xerox will also have NCI

televnsmn specxa s:it:sponsors.

(]
ce. MGM Television has entered into agreement with-King-Hitzig
1k 1o develop TV senes and movies.

ing viewer “switch-off” of wnac-Tvihiere to protest alleged stalion

WHMM TV »Washington, D.C.
HOWARD UNIVERSITY

Due to an increase in broadcast activities and expansion. of ENG/EFP

production, WHMM requires - additional engineering and. operational-
staff. Openings include positions.in the following areas:
= Chief Engineer

= Maintenance Engineers :
{VTR, XMTR, Audio, General)

= Managerial Assistant—
" Technical Operations

» Studio Supervisors

mpetitive salaries and benefits
am. If interested, send resume
{including salary requirements) to:
Mr. Jim Brown
Director
Staff/Student Affairs
WHMM-TV
Howard University
PO Box 1162

Washington, D.C. 20059 An Equal Opportunity Employer
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Ratings Roundup

As the “sweeps” period continued, CBS-
TV won the week ended Feb. 22, scoring
a 19.9 rating and 31 share to ABC-TV's
18.3/29 and NBC TV's 17.4/27.

It was a prime-time victory CBS won
on the basis of its regularly scheduled
series—and veteran ones at that.
Dallas, as usual, gave CBS the highest-
rated performance of the week with a
34.8/58 and its lineup on Sunday,
beginning with 60 Minutes and ending
with Trapper John M.D., took the night
on the whole (283.3/35), despite two
hours of strong competition from ABC's
Academy Award-winner, "“Norma Rae”
(22.6/33 in prime; 22.7/35 through
11:25 p.m.).

For the most part, the new series that
have come on air in the past several
weeks have done little to boost network
standings. ABC, for example, bombed
out on Monday with Dynasty (16.0/23)
and Foul Play (11.8/19)—the latter
already said to be going on “hiatus”
CBS, too, hasn't had good numbers with
Tuesday's That’s My Line (15.1/22) or
Saturday’'s Concrete Cowboys (12.7/23).

The new-show problem is worse at
NBC which introduced the most. With
the exception of Friday's The Brady
Girls Get Married (23.1/38) and
perhaps Harper Valley (16.8/28), NBC’s
rating problems extend to Tuesday’s
Flamingo Road (14.8/23), Friday’s Nero
Wolfe (13.8/22) and Saturday's Gangster
Chronicles (14.1/23) and Hill Street
Blues (14.0/25).

With the sweeps more than half com-
pleted through Feb. 22, CBS holds the
lead in both Arbitron and Nielsen
counts. For the Arbitron period, begun
Feb. 5, the averages are CBS 20.1, ABC
19.4 and NBC 16.8. For Nielsen, begun a
day earlier, it's CBS 20.4, ABC 19.4 and
NBC 16.5.

The First 20

1. Dallas CBS 34.8/58
2. 60 Minutes CBS 28.0/44
3. Little House on the Prairie NBC 26.8/38
4. Dukes of Hazzard CBS 25.5/41
5. M*A*S*H CBS 245/35
8. Angel Dusted NBC 24.2/38
(made-for-TV movie)
7. Love Boat ABC 24.0/40
8. Brady Girls Get Married NBC 23.1/38
3. Happy Days ABC 22.8/34
10. “Norma Rae" ABC 22735
(theatrical movie)
11. The Jeffersons CBS 225132
12. Magnum, PL CBS 22.4134
13. Knots Landing CBS 223137
14. Three’s Company ABC 22.2/33
15.  Diff'rent Strokes NBC 21.9/34
16. Laverne & Shirley ABC 21.8/32
16.  Alice CBS 21.8/31
18. Archie Bunker’s Place CBS 21.7/33
18. Real People NBC 217/32
20. One Day At A Time CBS 21.6/31

The Final Five

65. Concrete Cowboys CBS 12.7/23
66. Ladies’ Man CBS 12.3/120
67. Foul Play ABC 11.8/19
68. Goldie & the Boxer Go to

Hollywood NBC 10.4/16

(made-for-TV movie)

69. NBC Mugazine NBC 74112




R S N
If and when on CBS. Programing executives at CBS-TV Entertainment have given the
green light to a wide range of drama and comedy pilots for the fall 1981 season. The cur-
rent pilot roster includes:

Simon and Simon, a San Diego-based detective drama about two brothers who live on a
houseboat and wark as a team, produced by Universal Television.

Murder Ink, a dramatic series combining comedy and romance about a detective and
his bookstore-owning wife, produced by Alan Sacks.

Band on the Run, variety series with country-western theme, produced by MTM En-
terprises.

Quarrel, spy drama about a State Department courier, produced by Lorimar Productions.

Big Bend Country, a post-Civil War drama set in eastern Tennessee starring James
Keach, Dorothy Fielding and Robert MacNaughton, and produced by Norman Rosemont.

Moonlight, drama with comedy elements about a delivery man who is recruited as a spy,
produced by Universal Television.

San Francisco Cop, about a police officer who is also a single parent, produced by
Universal Television.

Two Brothers, a drama/comedy about a detective, producer not disclosed.

Jessie Novak, drama about a female news reporter for a TV station, produced by 20th
Century-Fox Television.

Fog, comedy series about a luxury liner captain who has been demoted to piloting a
tramp steamer, produced by MGM Television and starring Richard O'Neill.

Quick and Quiet, comedy about two private detectives (one of whom is a ghost), starring
William Windom, produced by Quinn Martin Productions.

Mr. Merlin, comedy about a magician who takes on a male teen-age apprentice, pro-
duced by Columbia Pictures Television.

Mooney, comedy about rural family moving in with a wealthy one, produced by Columbia
Pictures Television.

Rise and Shine, comedy based on situations developing among students at an East
Coast prep school, produced by 20th Century-Fox Television.

Two for the Hard Way, a comedy about the lives of an older and younger writer on a soap
opera series who also live together, produced by Quinn Martin Productions.

Comedy of Terros, as the name implies, is a comedy set in a haunted beach-front hotel
starring Walter Olkewicz, produced by MTM Enterprises.

Pen and Inc., a comedy about a political cartoonist that incorporates animated seg-
ments, produced by Universal Television.

Baker’s Dozen, comedy/adventure about plainclothes members of the New York police
department, produced by Time-Life Television.

The Wonderful World of Philip Malley, comedy about a professor who is some times
surprised by his scientific inventions, produced by David Gerber Productions and including
special effects sequences.

The CBS-TV network also has at {east one seven-hour mini-series scheduled for produc-
tion, Blue and Grey, about conflicts arising among various characters during the Civil War,
will be produced by Columbia Pictures Television. The official fall lineup is expected to be
announced in mid-April.

Rlay’ Backd

t a difference a diary can-make. Arbitron Radie officials have said-they were
drawing and would re-issue their October-November 1980 radio report for Atlanta ™
ause of “editing'error” involving one’listener diary. Because 6t eror, they said, wzacem
nta was ranked second in-market when it should have beer-first and waxi-Fm Atlanta ,
yrna) was ranked first in-market when it should have been second. They estimated that
s¢, shown with.24 600 average audience in initial report, would have about 24,800 inre: =
ue while woxi-rmiwould go from 24,900 10 24,700, Adam:S:-Polacek, wzac vice president
nd general manager, had demanded report's withdrawal, charging that 241 quarter-hours
f listening to'his'station had been erroneously credited elsewhere, Arbitron officials said
nly one diary was involved but that it could represent that miany quarter-hours.

. . 0

tsa’ listenin’. CBS Radio Network says 8.7% of all‘adults:in country tuned in to its
"adcast‘ of Super Bow! XV—13million listeners aged 18-plus. Network’s vice president ,
nd general manager, Richard Brescia, who' puts thatfigure at1-million more than listened to-
Wo previous SuperBowls, says Trendex data show 9 mitlion in audience were men 18-plus;

d thal 60% of audience caught some of broadcast “out-of-home.”

|

First fives. The top five songs in contemporary radio airplay, as reported by
BroapcastiNg's Playlist: (1) Woman by John Lennon on Geffen: (2) Celebration by Kool &
- The Gangon De-Lite; (3) Nine To Fiveby Dolly Parton-on RCA; (4)- The Best Of Times by
tyx.on A&M; (8) Keep On Loving You by REO Speedwagon onEpic. The top five in
untry radio airplay: (1) Angel Flying Too Close by Willie Nelson on Columbia; (2) As
d As You Look by Bellamy Bros. on Warner Bros.; (3) Guitar Man by Elvis Presley on
re You Happy Baby by Dottie Weston United Artists; (5) Can I .8ee You Tonig
ker on MCA. - o
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1980

YOUR BEST YEAR!

Seek the recognition you deserve
—enter your work in competition for

THE FOURTHESTATE AWARD
of
THE AMERICAN LEGION

Given annually with $1,000 to individ-
ual, publication or broadcast outlet
that contributes most to the continu-
ation of the American way of life

Your work and supporting material
should be mailed to:

FOURTH ESTATE AWARD
The American Legion

Box 1055

Indianapolis, IN 46206

317 635 8411

DEADLINE: April 3, 1981

Wm. M. Detweiler, PR Chairman
Fred Woodress, PR Director

FILL THE GAP

BETWEEN ADULT CONTEMPORARY
AND BEAUTIFUL MUSIC

MELLOW CONTEMPORARY

A SMOOTH BLEND OF THE BEST
ADULT MUSIC FOR AUTOMATION
OR LIVE ASSIST

REEL FORMATS INC.

6413 DENNY AVE.
NO. HOLLYWOOD, CA. 91601

213-760-3894




ountry radio has entered 1981 as

the industry’s fastest growing for-
C mat. Not only are more stations
programing country now than ever before,
but many of the industry’s biggest broad-
cast companies are buying country sta-
tions, or adopting the format at their high-
er-powered facilities, both AM and FM.

Once classified as ‘“‘ethnic’” by the ad-
vertising community, country radio ap-
pears to be vying with other leading for-
mats as a favorite for ad dollars. Although
fascination with the Western life style has
put country radio in the limelight this year,
broadcasters believe that when the fad
diminishes, their format will remain what
it has become today: ‘“mass appeal.”’

Although the Country Music Associ-
ation’s latest tally of full-time country sta-
tions won’t be completed for another few
weeks, it is anticipating a more dramatic
increase than that recorded in May 1980,
when it counted 1,534 stations, up 8%
over the 1,424 counted one year earlier.

Along with this overall growth, a num-
ber of major-market stations, most nota-
bly Shamrock Broadcasting’s wwww (FM)
Detroit, RKO’s KHJj(AM) Los Angeles,
Storz’s wQAM(AM) Miami, WNOE Inc’s
WNOE-FM New Orleans, LIN’s KILT-FM
Houston and Viacom’s WKHK(FM) New
York, adopted country formats in recent
months. Al Greenfield, president of
Viacom’s radio division, said revenues af
the company’s country stations increased
40% between March 1980, when they were
purchased, and the end of last year.

““We’re hot on the format,’ said Green-
field, who noted that Viacom is looking for
more stations to acquire and ‘‘will not
hesitate to program country,” if market
conditions are suitable.

In radio syndication, country formats
were among the hottest selling items in
1980. Lee Bayley, vice president, general
manager, TM Programing, said sales for
the company’s “TM Country”® format
more than doubled in 1980. Of stations
buying it, more than 90% were FM.

At Drake-Chenault, sale of its “‘Great
American Country’” format increased
38%, as compared to an average growth of
30% for other formats.

Demand for special programs spurred
the creation of scores of new one-time and
weekly features in 1980, including West-

Country
moves
into the
radio
mainstream

wood One’s Live At Gillies, D.I.R’s Silver
Eagle, carried by ABC’s Contemporary
Radio Network, and Live From the Lone
Star Cafe, produced by the Lone Star Cafe
in New York.

Mutual Broadcasting’s Country Music
Countdown— 1980 claimed clearance in a
record 700 stations and reached an esti-
mated 17,500,000 listeners.

During the last two years, the advertis-
ing industry has taken note of country
radio’s growth, and has begun compiling
figures of its own. According to Bruce
Blevins, vice president, station relations,
Christal Co., 65%-70% of country radio
listeners are between 25 and 54 years old,
“‘a very prime demographic.”

Not only is country radio reaching large
numbers of the most important audience,
said Blevins, it is the format with the
most potential for growth. In 1980, 61% of
country stations were on AM and 39% on
FM. This trails the trend for the industry
overall, where more than half of all sta-
tions (including educational) are now FM.
Because of this, said Blevins, there is
room for much growth in FM country
radio, while AM country can remain
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secure as a full-service format.

““‘Country radio is a very cosmopolitan,
universally popular format,” said Blevins,
who echoes the thoughts of many
veterans of the country radio industry. To
those veterans, the urban cowboy craze is
the result of changing tastes in an aging
population and 10 years of increasing pro-
fessionalism in country music and radio.
“There’s enormous similarity between to-
day’s country music and the rock ‘n’ roll
of 15 and 20 years ago,” said Blevins. The
largest segment of today’s population grew
up on that rock ‘n’ roll and are more com-
fortable with today’s country music than
with today’s much harder rock, according
to many in country radio.

Not only does the style of today’s coun-
try music have its roots in rock ‘n’ roll, but
many of its artists, according to Charlie
Ochs, program director of KIKK-AM-FM
Houston. Ronnie Milsap, Eddie Rabbitt,
Jerry Lee Lewis, Roy Head, T. G. Shepard,
Don Williams, Rodney Crowell, Don
McLean, Emmylou Harris and the
Bellamy Brothers are among today’s top
country singers who started out in rock.

While attracting new artists, the country
music industry gradually became more
professional in producing and promoting
its product. “‘I can remember watching
country music specials on TV five years
ago and being embarrassed,” said Ochs.
Country artists today know how to react to
TV. You don’t get more professional than
Barbara Mandrell’s shiow.”

But the coming of age of country music
didn’t happen spontaneously. According
to Ed Salamon, program director,
WHN(AM) New York, there was an ‘‘effi-
cient relationship’’ between the growth of
country music and country radio—one
that began in the early 1970’s.

Part of that growth, according to
Salamon and a number of other program
directors, began when a group of pro-
gramers began marketing country radio in
major markets. ‘‘Traditional country radio
involved long playlists, often in excess of
100 records, and air personalities who
talked a lot in a down-home style,” said
Salamon.

In the early 1970’s, major-market coun-
try programers began using research to
find out what kind of country music ap-
pealed to urban populations. Major market
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seminar has grown into what many in
country radio regard as their most impor-
tant annual meeting.

Preregistration for this year’s seminar is
slightly ahead of last year’s, with 350
broadcasters committed as of last week.
Last year’s seminar drew just under 400
participants overall.

The title of this year’s meeting, ‘*‘Coun-
try Radio: Nobody Does It Better.” reflects
a new attitude in country radio, one of
readiness to compete with any other for-
mat for the leading position in any market.
The purpose of this year’s seminar, ac-
cording to its president, Mac Allen,
WQAM(AM) Miami, is ‘‘to disseminate in-
formation and tools that broadcasters can
put to work right away to make their sta-
tions more profitable.”

Keynote speaker for the seminar this
year is Arthur Godfrey, a pioneer in the
radio and TV industries, who will address
the seminar on Friday afternoon, March
13. As with several of the seminar’s past
keynote speakers, Godfrey was chosen not
for any ties to country radio, but for his
significance to radio’s heritage.

A number of industry consultants in-
cluding George Burns, Burns Media Con-
sultants, Los Angeles; Ken Greenwood,
Greenwood Development Corp., Tulsa,
Okla., and John Parikhal, Joint Com-
munications, Toronto, will also address
the seminar. Their participation and an
agenda with more emphasis on sales than
in previous years, reflect a changing focus
in country radio, according to seminar
planners.

This year’s agenda provides two full
days of workshops on programing, sales,
management and promotions. Titles of
those workshops include, ‘‘Plain Talk
About Computers,” ‘“How To Buy a
Radio Station,” ‘“The FCC Has Made Its
Move, Now What’s Next?"’, “‘Programing
for the 12-Week Book,” ‘‘Positioning and
Marketing Your Station,” ‘‘Selling Coun-
try Radio From Another Point of View’’
and ‘“Your Place in the Marketplace When
the Music Disappears.”

In addition to working sessions, this
year’s seminar begins and ends with enter-
tainment. On Thursday, the seminar will
open with an evening reception for semi-
nar participants and some of country
music’s leading performers. Among those
confirmed to attend are Dolly Parton, Bill
Wence, Dottie West, Christy Lane, Keith
Steagull, Alabama, Jim Owen, Freddie
Hart, Jacky Ward, Gail Davies and T.G.
Sheppard.

The seminar will end on Saturday night
with its annual ‘‘New Faces Show.’ This
year, the show will include performances
by Roger Bowling (Mercury), Deborah
Allen (Capitol), The Capitals (Ridgetop),
Gary Morris (Warner Bros.), Orion
(Sun), Sonny Curtis (Elektra), Sheila
Andrews (Ovation), David Frizzell and
Shelly West (Viva), Steve Wariner (RCA)
and Terri Gibbs (MCA).

Charles Monk, April/Blackwood Music
Publishers, and a member of the Country
Radio Seminar’s board of directors, coor-
dinates the new faces show each year.

Technology”

AMST prefers UHF allotments
over VHF drop-ins

Citing technical problems with
FCC plan, organization says
commission can realize its goals
by using existing but unused
channels in both frequencies and
by modifying UHF assignment table

The Association of Maximum Service
Telecasters, one of the most vigorous op-
ponents of the FCC proposal to drop in
140 VHF assignments at short spacing, is
following the adage that you can’t beat
something with nothing. It has offered a
counterproposal: Focus on adding full-
spaced UHF allotments.

AMST, in a pleading filed with the FCC
last week, said its proposal offers the
possibility of at least five UHF or VHF
allotments—enough for four commercial
network affiliates and a public television
station—in 148 of the top 150 markets,
which include 95% of the country’s televi-
sion homes.

Thus, AMST said, the major reason for
proposing the VHF drop-ins—providing
the opportunity for the establishment of
affiliates that would sustain additional net-
works—would be satisfied. There would be
additional program and ownership diver-
sity and greater competition, AMST said.

What’s more, the additional service
could be provided without the technical
costs the VHF drop-in proposal would in-
volve, according to AMST. It said the UHF
service would be ‘‘full, not bobtailed’ in
order to provide ‘‘equivalent protection’
to other stations, and, ‘‘unlike short-
spaced VHF drop-ins, {they] would not in-
terfere destructively with the public’s ex-
isting service.” Nor is that all. AMST said
its proposal would not “‘impair UHF
development,”’ as it believes the VHF
drop-in project would.

Thus, said AMST, which has consis-
tently opposed short-spaced VHF drop-ins
on the grounds that, ‘‘by definition,” they
cause interference, the commission’s
drop-in proposal should be abandoned.

The AMST proposal, which is based on
an engineering study by A.D. Ring & As-
sociates, a Washington consulting
engineering firm, envisages the use of
unaffiliated stations now on the air, availa-
ble but unused UHF allotments and new
full-spaced UHF allotments.

AMST said the existing table of allot-
ments provides for five or more regular,
full-spaced VHF and UHF allotments in
95 out of the top 100 markets and in 129
of the top 150. And if those are not
enough to provide for a fourth network,
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AMST said, the FCC could amend the ta-
ble to add regular, full-spaced UHF allot-
ments. AMST said that, all told, 148 of the
top 150 markets with 95% of the television
homes could accommodate at least five
full-spaced allotments, while 146 of them,
with 94.4% of the television homes, could
accommodate Six.

That result is not surprising, AMST
said, for the commission ‘‘intentionally
built flexibility into the UHF table of allot-
ments in order to provide for future
needs.’ In effect, AMST added, the com-
mission ‘‘contemplated actions’ like
those described in its counterproposal,
while at the same time ‘‘rejecting the con-
cept of short-spaced VHF drop-ins.”

To AMST, its proposal is the answer to
providing for additional networks. It noted
that the commission’s network study staff,
in its report, emphasized that new net-
works could survive only to the extent
they covered a high proportion of the
country’s television homes. And “‘fourth
and fifth commercial networks based on
existing or new regular allotments would
provide more coverage than needed to give
them reasonable chances to be viable,”’
AMST said. Indeed, it said such networks
would have a better chance to succeed
*‘than would one or more networks based
on short-spaced VHF drop-ins with very
substantially smaller coverage areas.”

Keeping the orbital
options open

Leading satellite operators call
on U.S. to be flexible in slot
planning for WARC ’84; joint
advisory committee requested

Major communications satellite opera-
tors—including Southern Pacific Com-
munications, AT&T, Satellite Business
Systems and Comsat have told the FCC
that any geostationary orbit allocations
plan supported by the U.S. at the 1984 ses-
sion of the World Administrative Radio
Conference (dubbed ‘‘Space WARC™)
should be as flexibie as possible to avoid
wasting valuable spectrum space. The
satellite operators also called on the com-
mission to establish a government-indus-
try advisory committee to develop overall
strategy for Space WARC. .
The satellite operators would prefer to
keep the existing allocations process. But
that process is likely to be altered to some
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Low:-power hotline. Prospective noncommercial low-power television and translator
“applicants having difficulty puiting-applications together now have somewhere to turn:
National Federation of Local:Cable Programers hotline. That group is providing free
technical and legal advice and referrals. Hotline number: {202) 797-3660.
rl

Mini-TV. Pocket:sized TV costing $1 15 reportedly has been developed in Britain by
midget TV pioneer Clive-Sinclair and-will be mass produced in Scotiand by Timex watch
company. Black and white set is said to have flat 4-by-2-inch inch'screen and 6-by-4-by-1
overall :

: 0
. Converter development. BBC has granted license to McMichael Ltd. of Britain to
‘manufactureits recently developed digital standards converter. Converter, which operates
ineither direction hetween-all 625 and 525 line standards, is first to store four separate
flelds. BBC tlaims converter provides.superior quality to others previously developed.
McMichaelis subsidiary of ‘Britain's GEC.

O

MATV amp. RCA has introducedtwo new MATV amplifiers, suitable for small to medium-
size buildings; Model 10G501 handles only VHF and UHF signals. Model 10G502 passes
conventional TV-plus midband and superband channels, handy for MDS, sateliite and other
pay applications.

o
‘Back on the air. Wwar-Tv-Wilmington, N.C,, out of operation after transmitter tower was
leveled by National Guarg fighter plane-Jan. 24 (BRoapCASTING, Feb. 2), returned to air Feb.
23 via 350-foot temporary tower, Stationhas filed initial claim with Air Ferce; which has

begun investigation.

¢ . 0

_Thé informa‘tion pfoviders. Wera-Tv-Washington announced that its test of Telidon
teifetextnext Apritwill feature information supplied by The Washington Post The New York

_ Daily News, National Weather Service, Martin'Luther King Library-and local and federal

. g«ovemrghen‘t agencies Fifty decoders will be:scatterd around city to receive teletext signak
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degree considering the harsh criticisms it
received from many Third World na-
tions—with some sympathy expressed by
such Western European states as France,
Britain and West Germany as well as
Canada—at WARC ’79.

As a result of those concerns, five alter-
native allocations plans are currently being
evaluated by a working group of the ITU’s
International Radio Consultative Commit-
tee for consideration by the entire ITU
membership at Space WARC.

Currently, the ITU grants geostationary
orbital slots on an ad hoc basis.

The alternative plans vary in degree,
from the highly structured Third World
preference to a plan similar to the ad hoc
process now in use.

They are:

® A detailed world or regional long-
term (10-20 year) a priori allotment plan.

® A periodically revised (three to five
year) world or regional detailed allotment
plan.

® A world, regional or subregional
allotment plan with guaranteed access.

® A guaranteed access plan by means
of multilaterial coordination.

m A coordination of procedures and
technical factors plan which is revised
periodically.

Southern Pacific—in opting for adoption
of a plan most similar to the existing
one—urged the commission to focus on
strategy that would convince the other
ITU members of the ‘‘irreversible, nega-
tive affects,”” that would result from a
highly structured allotment plan. It con-
tended that there was no realistic way that
each ITU member could predict its geosta-
tionary-orbital-slot needs now for the next
15 or 20 years: ‘‘To partition a limited
resource such as orbital space and
spectrum without knowing what a coun-
try's specific requirements will be is tra-
gically wasteful.”’

AT&T would also like to see an alloca-
tion plan similar to the one now used.
However, if the consensus at Space WARC
is ‘*guaranteed equitable’ access, it sug-
gested that the U.S. put forth a proposal to
seek a “‘fair trial of the a priori method
[which] at the same time minimizes its po-
tential for negative impact on orbit
spectrum efficiency ... Such a test pro-
gram should be confined to no more than
a single band pair, i.e., one up and one
down.”

AT&T recommended the 3.4 ghz-3.7
ghz band for the space to earth transmis-
sions and 6.5 ghz-6.825 ghz for earth to
space transmissions, noting that pair’s
availability worldwide.

SBS seconded AT&T’s one-slot alloca-
tion proposal, qualifying the endorsement
with the proviso that assigned slots could
be used by others until “‘the assignee ac-
tually intends to do so.”

Comsat suggested that continuing com-
munications satellite technology will ex-
pand the ‘‘communications capacity of the
orbital arc to meet all demand for orbital/
spectral resources as it develops, so long as
artificial constraints (such as an a priori
aliotment) do not limit deployment and
use of such technology.”’
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DON'T BE A STRANGER

To Bioadcasting’s 157,000° Readers
Display your Professional or Service
Card here It will be seen by the deci
sion-making station owners and man
agers. chief engineers and technicians
apphicants for AM, FM, TV and buyers of
bioadcasling services

*1977 Readership Survey showing 44

readers per Copy.
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A very special year.

That was when WKZO-TV/
Kalamazoo, our first television station,
joined with us to strengthen
the Fetzer tradition of total
community involvement in
Western Michigan.

WJFM  WKJF(FM) WWAM  KMEG-TV
Grand Rapids Cadillac Cadiilac Sioux City
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shaped broadcasting in 1950.

RCA and CBS presented
opposing color TV systems for
FCC approval. RCA had
developed an electronic dot
system, totally compatible
with existing black-and-white
sets, CBS had devised a field
sequential system that re-
quired an adapter on black-
and-white sets. RCA wanted
more time to perfect its
system; CBS wanted immedi-
ate approval from the FCC. In
addition, Communication
Measurement Labs, DuMont,
Paramount Television,
Chromatic Television Labs,
Don Lee Labs, Hazeltine
Electronics and General
Electric all advocated their own components or systems for
color broadcasting. CML had patents pending for an as yet un-
finished ultra high frequency color system. DuMont received a
patent in May for a three-color, direct-view television tube
which, according to DuMont officials, provided ‘‘an all-
electronic system of high definition, compatibility, and also
large picture size’” DuMont in March developed and began
marketing a closed-circuit color television system designed for
medical, industrial and merchandising use.

Paramount Television Productions Inc., in conjunction with
Chromatic Television Labs, Inc. and Don Lee Broadcasting
System, also announced development of tri-color, direct-view
TV tubes. About the same time, Hazeltine Electronics Corp.
presented its ‘‘dot-sequential’® system, which company offi-
cials claimed was an improvement over the RCA system be-
cause of its “‘constant luminance sampling’” method.

All of these played minor, if interesting, roles in the color
war since most industry observers pointed to Color Television
Inc. with its ““line” system as the only real threat to RCA or
CBS. Arthur S. Matthews, CTI president, referred to his com-
pany as ‘‘the small dark horse’ that sought a ““fair chance™
without “‘domination over this industry’’ He called RCA and
CBS *“*monopolistic’” and their color systems “‘impractical and
undesirable’” For a time, GE, with its late (July) entry of
what it called a radically different color method based upon
“frequency interlace’ stood as a fourth, “‘serious’ competi-
tor. Its system, GE claimed, had compatibility, economy and
L freedom from “‘twinkle. crawl, flicker and color shifting.’

Masked bandits robbed Brink’s Boston office of more
-than $2.7 million on Jan. 6. President Truman, on
Jan. 31, authorized the Atomic Energy Commission to
produce the hydrogen bomb. In November, Puerto
Rican nationals failed in an attempt to shoot their way
into Truman’s temporary Washington residence, the
Blair House, and assassinate the President. The
Supreme Court, on Dec. 11, ruled that under the Fifth
Amendment no one could be forced to testify against
himself. The Nobel prize for peace was awarded to
America’s Ralph Bunche. Hollywood film companies,
worried about the inroads of TV and slumps at the box
office, launched a national attendance-building drive
with the slogan, “Movies Are Better Than Ever.” It
failed. And in BROADCASTING ...

terstate and Foreign Com-
merce Committee and headed
by Dr. Edward U. Condon,
director of the National
Bureau of Standards, found
the RCA dot, the CTI line
and the CBS field system to be
mutually exclusive. CBS ap-
peared to have won.

In early September the FCC
made an interim decision with
some big if’s. The agency gave
preliminary approval to the
CBS system but put color set
manufacturers on the spot.
Although lacking licensing
power over them, the FCC all
but ordered them to incorpor-
ate ‘‘bracket standards’’ in
future sets to accommodate
both the existing 525-line monochrome pictures and the 405-
line color images proposed by CBS. If set makers agreed, the
FCC announced, it would postpone a final color decision and
instead ‘‘propose’’ to adopt the CBS field-sequential system, a
move that would allow the consideration of other systems. If
set manufacturers wouldn’t or couldn’t make bracketed sets,
the FCC said, it would decide immediately for CBS. The FCC
issued such conditional rulings to minimize the increase of
black-and-white sets that might be made obsolete during
further exploration of the color issue.

Both RCA and CTI remained publicly confident that their
systems would be approved. CTI, in fact, announced a new
compatible ‘‘dash sequential’’ system of color TV as the basis
for requesting the FCC to reopen hearings.

That ploy didn’t work. The only thing the FCC waited for
was news from the manufacturers. When the set manufac-
turers almost unanimously replied that it would be impossible
to meet the FCC proposed November deadline for production,
the commission in October approved the CBS system.

CBS President Frank Stanton promised 20 hours weekly of
color programing within two months, but Allen B. DuMont,
president of DuMont Labs, and Ross D. Siragusa, president of
Admiral Corp., said their companies would not build the CBS
type of color set. Eugene E McDonald Jr., president of Zenith
Radio Corp., stated: ‘‘We have no intention of halting or slow-
ing up the production of the present type of black-and-white
receivers.”

Anger. monev and leeal savvv motivated those renlies Set
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RADIO (and TV)

PRESIDENT TRUMAN, just
prior to his departure for his
Pacific rendezvous with Gen.
Douglas MacArthur, reiterat-
ed his faith in a free Amer-
ican radio, on equal footing
with the press.

In a letter to BROADCAST-
ING-TELECASTING on the occa-
sion of the beginning of its
20th year of publication, the Chief
Executive described both radio and
television as the media that con-
stitute ‘“audible journalism.” The
letter, to Sol Taishoff, editor and
publisher, urged the continued es-
pousal of ‘“free, competitive radio
institutions in the established
American tradition.”

[Full text of letter is reproduced
as the frontispiece of “Two Ex-
citing Decades” special section of
this issue which begins on page 59].

It was the second time since his
assumption of the Presidency more
than five years ago, that Mr. Tru-
man paid tribute to radio. Like his
radio-minded predecessor, Frank-
lin D. Roosevelt, he underscored
radio’s importance to the national
welfare and its indispensability to
our free democratic institutions.

Hoover Lauds Radio

Former President Herbert
Hoover, the only living ex-Chief
Executive, also commended radio
for its progress as “a mighty en-
tertainment and moral force” in a
letter to BROADCASTING-TELECAST-
ING commemorating the anniver-
sary. He was President when
BROADCASTING was founded in 1931,
and he too recognized in those days
that our American

Besides the skirmishing over pay TV,
broadcasters were exploring the unmap-
ped television terrain of UHE In January
NBC opened an experimental UHF TV
satellite station in Bridgeport, Conn., to
rebroadcast WNBT(TV) New York programs
in a 529-535 mc channel. By November

RCA-NBC issued a report that cited
voluminous problems with a UHF system.
An RCA engineer commented: ‘‘Based on
facts and not any loose conclusions, it will
be most unfortunate if television expan-
sion has to go into the UHF band.’
General Electric disagreed. It announced
that it had developed a new, improved
high-definition TV system that would be
compatible with present receivers. Du-
Mont Labs labeled NBC’s report an ‘‘in-
complete interpretation,” containing er-
rors that *‘present the darkest possible side
of UHF as a television broadcasting
medium.”

The battle for current television domi-
nance received FCC scrutiny. The FCC in
October talked of rules designed to equal-
ize the competition among TV networks
by regulating the amount of network time
that a sole station in a community could

WITHIN MINUTES after Presi-
dent Truman signed a letter salut-
"“audible
BRroADCASTING-TELECASTING as it be-
gins its 20th year, he was waving
goodbye from National Airport. He
left Washington Wednesday on the
first leg of a flight to mid-Pacific
to meet with Gen. MacArthur.

ing

on page 63].

From others in public life and
in industry BROADCASTING-TELE-
CASTING received letters ushering

Are 'Audible Journalism’ . . . . Truman

journalisra” and

temporary art,
events since 1931.

its third rior__t

utilize. The FCC claimed the ‘‘domi-
nance”’ of CBS and NBC ‘‘tends to pre-
vent competition and to deprive the public
of program choice”” DuMont and ABC,
with less affiliate strength, obviously sup-
ported the proposal, while CBS and NBC
vowed to fight.

FM still continued to have its problems
in attaining circulation, and its proponents
claimed receiver manufacturers for the
most part tended to concentrate on mak-
ing AM and TV sets. That in turn, they
claimed, generated advertiser indifference
to the medium. WTMI-FM Milwaukee, the
first FM station west of the Alleghenies,
went off the air in March. WMIT-FM Mil-
waukee went off the air in April.
Throughout 1950, some broadcasters
forecast FM’s imminent demise.

Divided on the issue of FM’s viability,
broadcasters hoped for resurgence in AM
radio. With a war in Korea, uncertainty at
home, and a demand for television,
BROADCASTING in its Christmas 1950
editorial reminded the industry of radio’s
power: ‘‘Radio remains the last great voice
of freedom in the world today. Its carol this
Christmas season should be as always a
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sents a running story, with con-
of broadecasting

In his Oct. 11 letter, written just

he had written BROADCASTING-TEL-
ECASTING, admonishing that radio,
with the press, “must give inspired
leadership and lend its facilities to
making more intimate and work-
able the relationship between the
people and government.” Then he
said those observations are “just
as valid today as we resist the
enemies of democracy and liberty.”

The letter of July 3, 1945, was

prompted by radio’s 25th anni-
versary.
“American radio is in good

hands,” the Chief Executive then
wrote. “. .. The American system
has worked and must keep work-
ing. Regulation by natural forces
of competition, even with obvious
concomitant shortcomings, is to be
preferred over rigid governmental
regulation of a medium that by
its very nature must be maintained
as free as the press.’

Roosevelt Cites Faith

On June 17, 1935—two years
after he entered the White House
to become the first Chief Executive
to use radio as the means of bring-
ing government to the people via
the “Fireside Chat” — President
Roosevelt pronounced his faith in
American radio. In a letter to
BROADCASTING preceding the 13th
annual NAB convention, he said:

Radio continues to play an
increasingly important role in
our daily life. Radio broadcast-

ing bas contributed much to the
cause of national recovery.

I have previously expressed
my very great faith in the Amer-
ican system of broadcasting. Re-
cent events have increased rather
than diminished that fait

infas not and ¢

— Broadcasting, Oct. 16

song of a free people. Its purpose, more
surely taken in the disturbing days ahead:
Sensitivity and courage and clarity in
counseling and informing millions of
Americans.’

Stay Tuned

1. What system for broadcasting did the
FCC come up with in the interest of
national defense?

2. Atelevised picture of what witness's
hands was a high point of the
Kefauver committee hearings on
crime?

3. How did the Supreme Court rule on
color TV in 19517

4. How did the Supreme Court rule on
transit FM?

5. Why did Pulitzer Prize winning
playwright Elmer Rice resign from the
Playwright Theater Group?

The answers next week,
in “1951”



For the Record -

As compiled by BROADCASTING Feb. 16
through Feb. 20 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc. —Docket.
ERP —effective radiated power. HA AT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts, m—meters. MEOV —maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH-—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter, TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *—noncommercial.

New Stations

FM applications

W Sheridan, Ark.—ClLff A. Packer seeks 102.3 mhz, 3
kw, HAAT: 300 ft. Address: Route 3, Box 891 Benton,
Ark. 72015. Estimated construction cost: $31,523; first
year operating cost: $7,300; revenue: $25,000; Format:
CW. Principal: Cliff A. Packer (100%). Packer owns
Chevrolet dealership in Sheridan and is real estate
broker in Benton, Ark. He is also permitee of KKDI
Sheridan. Ann Feb. 17.

® Waldron, Ark. —Radio Waldron seeks 103.1 mhz, 3
kw, HAAT: 285 ft. Address: General delivery, Waldron
Ark. 72958. Estimated construction cost: $44,600; first
year operating cost: $65,700; revenue: $56,400; For-
mat: CW/Gospel. Principal: Haskell Jones and his
wife, Verlaine (100% jointly). Haskells own KDQN-
AM-FM Dequeen, Ark. They also own photography
studio in Dequeen, and 8.5% of Sevier Oil & Gas, oil
drilling company in Horatio, Ark. Ann. Feb. 17.

wm *Tampa, Fla.—The Bishop of the Diocese of St.
Petersburg seeks 90.5 mhz, 100 kw, HA AT: 959 ft. Ad-
dress: 6363 Nineth Ave. North St. Petersburg 38710.
Estimated construction cost: $164,600; first year
operating cost: $85,000; Format: Educational/Cultural.
Principal: Diocese of St. Petersburg, W. Thomas
Larkin, Bishop. They have no other broadcast in-
terests. Ann. Feb. 17.

m *Cherry Hill, N.J.—The Board of Education of the
Township of Cherry Hill seeks 89.5 mhz, 100 kw,
HAAT: 113 ft. Address: Marlkress Road Cherry Hill
08003. Estimated construction cost: $7,245; Format:
Educational. Principal: The Board of Education of the
Township of Cherry Hill. Leonard A. Wollack, presi-
dent; Sylvia Misbin, vice president. Wallack is profes-
sor at Stockton State College, Pomona, N.J. Misbin is
housewife in Cherry Hill. They also are licensee of
WBEK (FM) Cherry Hill. Ann. Feb. 17.

® Franklin, N.H.—Northeast Communications Corp.
seeks 94.3 mhz, .95 kw, HAAT: 498 ft. Address: Babbit
Road Franklin, N.H. 03235. Estimated construction
cost: $119,100; first quarter operating cost: $17,700;
revenue: $25,000; Format: Top 40/Adult contempor-
ary. Principal: Jerrey E. Fisher, pres. (39.2%); his
brothers Philip (15.6%) and Christopher (13.1%),
parents Alvin B. and Ruth F (8.7% each), and Richard
D. Walsh (14.7%). Jeffery Fisher is general manager at
WSPR (AM) Springfield, Mass. Phillip Fisher is secre-
tary/treasurer and shareholder of WABK-AM-FM
Gardiner, Me. Christopher Fisher is professor at Uni-
versity - of Saskatchewan, Canada. Alvin Fisher is
retired advertising executive in Cleveland, Oh. Ruth is
housewife. Walsh is vice president and general man-

ager at WABK-AM-FM. Ann. Feb. 20.

® South Burlington, Vt.—Champlain Valley Broad-
casting Corp. seeks 95.3 mhz, 3 kw, HAAT: 300 ft. Ad-
dress: 298 South Winooski Ave., Unit 5-B Burlington
05401. Estimated construction cost: $124,000; first-
quarter operating cost: $30,410; first-quarter revenue:
$25,920. Format: contemporary. Principal: John C.
Nichols (95%); H. Lawrence McCrorey (5%). Nichols
is account executive at WJOY(AM)-WQCR(FM)
Burlington, and owns sound reinforcement and mobile
entertainment company inBurlington. McCrorey is pro-
fessor at University of Vermont Medical College, and
chief administrator of Vermont Educational Television
and chairman of the broadcast council. They have no
other ownership interests.

8 Waterbury, Vt.—Masterpeace Communications Inc.
seeks 103.1 mhz, 65w, HAAT: 1965 ft. Address: PO.
Box 1377 Claremont, N.H. 03743. Estimated construc-
tion cost: $28,143; first quarter operating cost: $10,-
870; first year revenue: $16,650; Format. MOR/
Religious. Principal: Jack Hundley, pres. (40%); Steve
J. Planta vice pres. (24%); Brina Dodge (15%); Kim
White, William Wittik, and Richard Tillotson (7%
each). Hundley is pastor at Bethany Church, Wyckof¥,
N.J. Planta is sales manager at Vision Cable TV
Dodge owns Upward Electronics, Westminster, Vt.,
consumer electronics firm, and owns one-third of
WTIJ(FM) Bellows Falls, Vt. White is engineer at
Sturm, Ruger Inc., Newport, N.H. Tillotson is assis-
tant treasurer at Sugar River Savings Bank, Newport.
Excluding Dodge, principals have no other broadcast
interests. Ann. Feb. 17.

TV applications

® San Francisco, Calif. —West Coast United Broad-
casting Co. seeks ch. 38, ERP: 5000 kw vis., 500 kw
aur., HAAT: 1,291 ft.; ant. height above ground: 180 ft.
Address: 1515 Vallejo St. San Francisco, Calif 94109,
Estimated construction cost: $2,385.000; first-year
operating cost: $297,700; revenue: $1,000.000. Legal
counsel: Schnader, Harrison, Segal & Lewis-Washing-
ton, D.C.; consulting engineer: Raymond E. Rohrer.
Principals: Huntly Gordon (28.5%); Warren L. Chinn,
Steven Yee Eng, Richard W. Lounsbury, Michael
Parker, and David A. Dall (14% each). Gordon, former
Washington State legislator and communications direc-
tor, is present director of Tacoma Housing Authority,
and partner in Seattle, Wash. real estate firm. He owns
9% of new VHF applicant for Anchorage, Alaska.
Chinn and Eng are partners in Dynasties Restrauants,
Tacoma. Lounsbury is broker with Shearson Loab
Rhoades Inc., San Francisco. Parker is mayor of
Tacoma and applicant for new UHF in Tacoma and
VHF in Anchorage. Dall is physician in Freemont,
Calif. Ann. Feb. 17.

® San Francisco, Calif. —Together Media Ministries
seeks ch. 38, ERP. 891 kw vis., 89 kw aur., HAAT:
1310 ft.; ant. height above ground: 181 ft. Address:
4350 Hansen Ave. Freemont, Calif. Estimated con-
struction cost: $1,030,750; first-year operating cost:
$120,000; revenue: $1,150,750. Legal counsel: Far-
rand, Malti, Spillane-San Francisco; consulting
engineer. Paul Lindmer (chief operator). Principals:
non-stock corporation. Robert D. Goree, pres.; Bob
Harrison, v. pres., and Kathleen L. Clarke, secretary,
and three others. Goree is pastor at First Assembly of
God Church, Freemont. Harrison is minister with Bob
Harrison Ministries Inc., Canoga Park, Calif., evan-
gelistic organization. Clarke is media-consultant and
independent producer in Bay area. Calif. and producer
at KRON-TV San Francisco. Ann. Feb. 17.

# Reno, Nev.—Channel 5 Public, Broadcasting Inc.
seeks ch. 5; ERP: 5.02 kw vis., I kw aur., HAAT: 465
ft.; ant. height above ground: 99 ft. Address: Office of
Communications & Broadcasting, University of
Nevada, Reno 89557. Estimated construction cost:
$1,260,000; first-year operating cost: $468,000; Legal
counsel: Schwartz, Woods & Miller-Washington, D.C.;
consulting engineer: Ronald H. Todd-Mountain View.
Principals: Non-profit Corp.; Daniel J. Tone, executive
director & general manager, office of communications
& broadcasting, University of Nevada. UNR is also
permittee of new FM in Reno. Ann. Feb. 17.
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B Derry, NH.—CTV of Derry, Inc. seeks ch. 50; ERP:
1430 kw vis., 914 kw aur., HAAT: 704 ft.; ant. height
above ground: 496 ft. Address: PO. Box 60 Sudbury,
Mass. 01776. Estimated construction cost: $1,885,000;
first-quarter operating cost: $230,375; first-quarter
revenue: $340,000. Legal counse!l: Middlen & Reddy-
Washington, D.C.; consulting engineer. Smith &
Powstenko-Washington, D.C. Principals: William H.
Smith; pres. (50%); Neil A. Denenberg (13%), and 11
others. Smith is administrator of Sudbury Public
Schools and former administrator of Boston Public
Schools, Smith owns 2% of WFBN-TV Joliet, 11l.; 51%
of Commonwealth Television Inc. (broadcast research
firm) in Sudbury; 51% owner of CTV Translators Inc.
(LPTV applicant); 51% of CTV of Connecticut Inc.,
and 25% owner of Moore-Smith Translators Inc.
(LPTV applicant). He is also 5% owner of CP for new
UHF applicant in Murfreesboro, Tenn. Denenberg
owns Continental Services, insurance marketing firm
in Sudbury, and 50% of International Video Corp.,
wide-screen manufacturer in Waltham, Mass. Ann.
Feb. 17.

AM action

& Poultney, Vt.—Vermont-N.Y. Broadcasting Co.
granted 1340 khz, 250w. Address: PO. Box 196,
Poultney 05764. Estimated construction costs $36,370;
first quarter operating cost $15,085. Format: Variety. Prin-
cipals: Norval K. Ramson; his son Richard N. Ramson,
and son-in-law D.A. Prescott, all one-third. Norval is
retired, Richard is director of public safety for state of Ver-
mont in Montpelier and Prescott owns Prescott Tower
Co., Rutland, Vt. None have other broadcast interests.
Action Feb. 3.

Licensees

B WWUS(FM) Big Pine Key, Fla.—Granted license
covering new station; ant. height 190 ft.; RC location
Route 2, Box 75, Lot 10, block 2, Snug Harbor, Sum-
mer Land Key, Fla. (BLH-801002AF). Action Feb. 10.

® *WKYU(FM) Bowling Green, Ky.—Granted
license to cover new station, remote control location
Academic Complex, Western Kentucky University,
Bowling Green, KY. (BLED-801119AL). Action Feb.
10.

Ownership Changes

Applications

m KBWA(AM) Williams, Ariz. (AM: 1240 khz; 2 kw-
D, 250 w-N) —Seeks assignment of license from Coco-
nion Media Inc. to Soho Broadcasting for $60,000.
Seller: Eric Hauenstein and Dwight Tindle, who last
year sold their interest in KNOT-AM-FM Prescott
(“‘For the Record,” Sept. 25, 1980). Hauenstein is
broadcast division manager of Sandusky Newspapers
Inc., Ohio-based group owner of 3 AM’s and 4 FM’s.
Buyer: Stanley Soho (49%) and his wife, Venita (51%).
They have also purchased, subject to FCC approval,
KDAN(AM) South St. Paul, Minn. (see ‘‘Changing
Hands,” page 80).

8 KCOK(AM)-KJUG(FM) Tulare, Calif. (AM: 1270
khz, 5 kw-D, 1 kw-N; FM: 106.7 mhz, 870 w) —Seeks
assignment of license from KCOK Inc. to Westcoast
Broadcasters Inc. for $856,000. Seller: Joel K. Munger,
his wife, Harriet, and Maurice H. Green for the 1973
Joel K. Mumper and Harriet E. Munger Trust (95%).
They have no other broadcast interests. Larry Woods
and his wife Penelope (5% jointly). Buyer: Larry W,
Woods and his wife, Penelope (52.5% jointly); John E.
Pucheu, Jr. and his brother William C. (23.75% each).
Woods is vice president, general manager, and 5%
owner of KCOK-KJUG. Pucheu brothers are farmers
in Tranquility, Calif. They have no other broadcast in-
terests. Ann. Feb. 20.

m KWYS(AM) and KXXL(AM) West Yellowstone
and Bozeman, Mont. (AM: 920 khz, 1 kw-D; AM:
1450 khz, 1 kw-D, 250 w-N)—Seeks assignment of
license from Empire Broadcasting Corp. to Serendipity
Broadcasting for $1,000,000. Seller: Gary N. Petersen
(52.9%); Robert C. Fletcher (20.3%); Ranse Lyson
(8.3%);, Gordon Gaub (5%), and Russell Newell



(4.5%). They also own KFLN(AM) Baker, Mont.
Buyer: John Bronken, pres., and John A. Giaconia,
vice pres. (50% each). Bronken and Giarcoma each
own wine and beer distributing firms in Bozeman and
Butte, Mont., respectively. They have no other broad-
cast interests. Ann. Feb. 20.

B KRBB-AM-FM Sallisaw, Okla. {AM: 1560 khz, 250
w-D.—Seeks transfer of control of Demaree En-
terprises Inc. from Leroy Patrick Demarce (100%
before; none after) to Anthony Leroy Demaree and
Reita Diane (none before; 100 after). Consideration:
$48,000. Principals: Sellers owns 43.3% of KFAY (AM)
Fayetteville, Ark.; 80% of KKEG(FM) Fayetteville,
and 80% owner of applicant to purchase KPCG(FM)
Joplin, Mo. Buyers are son and daughter of Leroy
Patrick Demaree. A. L. Demaree is employed at KFAY-
KKEG Fayetteville, and has been involved in an-
nouncing, sales, construction and technical areas with
family stations. Diane Rhodes has also worked at
family stations and is former operations manager at
WMBH(AM) Joplin, Mo. Ann. Feb. 20

Actions

B8 WKKY(FM) Moss Point, Miss. (FM: 104.9 mhz, 3
kw)—Granted assignment of license from Standard
Broadcasting Inc. to Jackson County Broadcasting Inc.
for $185.000. Seller: M.R. Cole, Pres. (6.2%): Jerry L.
Lee, pres. (12.4%); Fred C. Strother (12.4%), and
Harold B. Scott, Jr. (6.2%). Coast Contract Services
Inc. owns 36.5%. Principals are also licensee of
WCIS(AM) Pascagoula/Moss Point. Buyer: Charles
W. Dowdy, pres.; his sons. J. Morgan and C. Wayne
(30% each); and his son-in-law, Richard J. Smith
(10%). Charles Dowdy owns 85% of WROA(AM)-
WXKX(FM) Gulfport, Miss.; 30% WMLT(AM)-
WQZY (FM) Dublin, Ga., and 22.5% of new FM appli-
cant for Harrison, Ark. Wayne Dowdy is attorney and
owns 33% at WAKK McComb, Miss.; 25% of
WMLT(AM)-WQZY(FM) Dublin, and 22.5% of new
FM applicant in Harrison, Ark. He also has 33% in-
terest in CP application pending for WIXO(FM) Mc-
Comb, Miss. Morgan Dowdy owns 15% of
WROA(AM)-WZKX(FM) Guifport, Miss., and 25%
WMLT-WQZY (FM) Dublin. Smith is assistant district
attorney in Gulfport, and owns 10% WMLT{(AM)-
WQZY (FM) Dublin, Ga.

B WOKO(AM) Albany, N.Y. {AM: 1460 khz, 5 kw-
U)—Granted transfer of control of station from
Anthony Mason (100% before; none after) to Citicom
Radio Corp. (none before; 100% after). Consideration:
$575,000. Seller: Mason has no other broadcast in-
terests. Buyer: Robert T. Howard (30%) and Scott H.
Robb, David L. Kuhns, Wake Warthen and Morton S.
Robson (17.5% each). Howard is former president of
NBC and is currently vice president special projects
there. Robb and Kuhns are New York law firm
partners. Warthen owns New York investment banking
firm. Robson is New York attorney. Robb is 40% owner
of applicant for new TV at New Bedford and 10% in-
terest in applicant to purchase WKND(AM) Windsor,
Conn. (BROADCASTING, Aug. 20, 1979). Action
Feb. 9.

B WBTF(FM) Attica, N.Y. (FM: 101.7 mhz, 1.25
kw) —Granted assignment of license from Batavia
Broadcasting Corp. to Champion Broadcasting System
of New York Inc. for $182.500. Seller: William F
Brown and Harriet S. Gamble (50% each). They also
own WBTA(AM) Batavia, N.Y Buyer: Mathew B.
Hoffman and sisters Carol and Barbara (one-third
each). Mathew and Barbara are students. Carol is
employee with WUNR(AM)-WBOS(FM) Brookline,
Mass., which is owned by applicant principal’s father,
Herbert S. Hoffman. Buyers have no other broadcast
interests. Action Jan. 30.

® WCBX(AM) Eden, N.C. (AM: 1130 khz, 1 kw-
D} —Granted transfer of control of Radio Eden Inc.
from Ray A. Childers and Nora S. Webster {100%
before; none after) to Stone Broadcasting Corp. {none
before; 100% after). Consideration: $300,000. Seller:
Childres (55%) and Webster (45%) have no other
broadcast interests. Buyer: Victor C. Stone (100%).
Stone is head of payroli-traffic department and 11%
owner of Martinsville, Va., trucking firm. He has no
other broadcast interests. Action Feb. 10.

8 WORO(FM) Corozal, PR. (FM: 92.5 mhz, 50
kw) —Granted assignment of license from Jose Arturo
Fernandez to Catholic Apostolic & Roman Church,
San Juan Archdiocese, for $1 million. Seller: Fer-
nandez has no other broadcast interests. Buyer: San
Juan Archdiocese is governed by Archbishop Luis Car-

dinarl Aponte Martinez. It has no other broadcast in-
terests. Action Feb. 9,

a WZLD(FM) Cayce, S.C. (FM: 96.7 mhz. 3 kw)—
Granted assignment of licnese from WXLD Inc. to
Suncom Inc. for $1 million. Seller: William D. Hunt
(51%) and wife Agnes (49%). She owns 20% of
WYNN(AM) Florence, S.C. He has no other broad-
cast interests. Buyer: Robert Liggett Jr. He is 63.4%
owner of Megamedia Inc. —licensee of WFMK (FM)
East Lansing, MIch., and 19.19% owner of
WLOL(FM) Minneapolis-St. Paul. Liggett. as in-
dividual, owns 37.99% of WLOL and 55% of both
WHNN(FM) Bay City, Mich., and 19.19% owner of
WLOL(FM) Minneapolis-St. Paul. Liggett, as in-
dividual, owns 37.99% of WLOL and 55% of both
WHNN(FM) Bay City, Mich., and WFXZ(FM)
Buffalo, N.Y. He also owns Liggett Broadcasting
Group, Williamston, Mich.-based broadcast manage-
ment consulting firm., and 10% of cable system serving
Leslie, Mich. Megamedia has also purchased WZZR-
FM Grand Rapids, Mlch. (BROADCASTING, Dec.
15, 1980) and WCAY (AM) Cayce from separate seller.
Action Feb. 9.

. WMRB(AM) Greenville, S.C. {AM 1490 khz, 1
kw-D, 250 w-N: FM: 1490 khz) —Granted transfer of
control of Paramount Broadcasting Co. from C. Frank
Cope and Katherine Simpson (100% before; none
after) to Telecastics Inc. (none before: 100% after).
Consideration: $380,000 plus assumption of liabilities.
Cope (54.1%) has no other broadcast interests.
Simpson (45.9%) also has minority interest in
WMIT(FM) Clingman’s Peak, N.C. Buyer: Alton L.
Finley Jr. (51%) and Michael E. Reid (49%). Finley is
former sales representative for Norelco and Sony
Corp., in Greenville. Reid is graduate student and part
time faculty member at Clemson University, Clemson,
S.C. They have no other broadcast interests. Action
Feb. 10.

B KJET(AM)-KWIC(FM) Beaumont, Tex. (AM:
1380 khz, 1 kw-D; FM: 107.7 mhz, 5 kw-U) —Granted
transfer of control of Gibson Broadcasting Co. from R.
Thomas Gibson (100% before; none after) to Charles
W. Pyle and Associates (none before; 100% after)
Consideration: $2 million. Seller: Gibson has no other
broadcast interests. Buyer: Pyle Communications Inc.
(95%) and Richard E Kelley (5%). Pyle Communica-
tions Inc. is owned by Charles W. Pyle and family
(65%), Delwin R. Romero (20%) and Gerald A.
Snyder (15%). Pyle is 30% owner of Beaumont real
estate company. Romero is 25% owner of Electrical
Distributing Co. of Austin (Tex.). Snyder is general
manager of Pyle Communications. licensee of KIKM-
AM-FM Sherman, Tex. Kelley is sales manager of
KIMM-AM-FM. Kelly has no other broadcast in-
terests. Action Feb. 10.

B8 WEMP(AM)-WNUW (FM) Milwaukee (AM: 1250
khz, 5 kw-U: FM: 99.1 mhz, 50 kw) —Granted assign-
ment of license from Consolidated Broadcasting Corp.
to LIN Broadcasting Corp for $3.3 million. Seller:
William Wirtz and family. They have no other broad-
cast interests. Buyer: New York-based publicly traded
group owner of four AM’s, four FM's and four TV's.
Donald Pels is chairman and president. Action Feb. 9.

Facilities Changes

Applications

B KSTM(FM]} Apache Junction, Ariz.—CP to change
TL; ERP; HAAT, and make changes in ant. sys. Ann.
Feb. 20.

® WIQB(FM) Ann Arbor, Mich.—CP to change TL;
incr. HAAT and make changes in ant. sys. Ann. Feb.
20.

B8 WNJC(FM) Senatobia, Miss.—CP to change freq.;
ERP; HAAT, change TPO and make changes in ant.
sys. Ann. Feb. 20.

. WWRC(FM) Lawrenceville, N.J.—CP to change
freq., and increase ERP. Ann. Feb. 20.

B WMSC(FM) Upper Montclair, N.J.—CP to change
Freq.; change ERP and HAAT. Ann. Feb. 20.

® WECW(FM) Eimira, N.Y.—CP to change Freq.;
ERP, and HAAT. Ann. Feb. 20.

8 WGFR(FM) Glens Falls, N.Y.-~CP to change freq.:
increase ERP, and change HAAT. Ann. Feb. 20.

B WOSS(FM) Ossining, N.Y.—CP 10 change freq;
ERP and HAAT. Ann. Feb. 20.

B WPLT(FM) Plattsburg, N.Y.—CP to change freq.;
increase ERP, and change HAAT. Ann. Feb. 20.

a8 WQSM(FM) Fayetteville, N.C.—CP to change TL:
ERP: HAAT and make changes in ant. sys. Ann. Feb.
20.

B WYEP(FM) Pittsburgh, Pa.—Mod. of CP to change
TL; increase ERP and change HAAT and ant. sys.
Ann. Feb. 20.

m KTPX-TV Monahans, Tex.—CP to change ERP to
vis. 316 kw, aur. 31.6 kw. Ann. Feb. 20.

8 WKDE(FM) Alta Vista,
HAAT Ann. Feb. 20.-

8 KUPS(FM} Tacoma, Wash.—CP to change freq.;
increase ERP, and change HAAT: Ann. Feb. 20.

= WORT(FM) Madison, Wis.—CP to change freq.
and increase ERP. Ann. Feb. 20.

® KYDX(FM) Cody. Wyo. CP to increase ERP;
change HAAT, TPO and coordinates. Ann. Feb. 20.

Va.—CP to increase

Actions

® *KDUR(FM), Durango, Colo.—Granted CP to in-
crease ERP 225 W, ant. height —450 ft. (H&V);
(BPED-791226CF). Action Feb. 4.

® HWFT(AM) Miami, Fla.—CP granted to commer-
cial TV broadcast station for changes in ERP vis., aur.;
HAAT and type ant. Action Feb. 3.

& WVEU-TV Atlanta, Ga.—CP granted to commer-
cial TV broadcast station to change ERP to vis. 1700
kw, 2630 kw, aur. 170 kw; and HAAT 980 feet, expiring
Feb. 19, 1982. Action Feb. 4.

® WBHA-TV Joliet, IL—CP granted to commercial
TV broadcast station to change ERP to vis. 5000 kw,
aur. 500 kw: change TL to 875 N. Michigan Ave.
Chicago, lllinois; change trans., change ant and
HAAT. Action Feb. 5.

Summary of broadcasting

FCC tabulations as of Dec. 30, 1980

CP's CP's
On air on Total not Total
Licensed STA* air on air on air authorized™*
Commercial AM 4584 3 2 4,583 111 4,700
Commercial FM 3279 2 1 3,282 143 3.425
Educational FM 1.080 0 2 1.092 7 1,163
Total Radio 8953 5 5 8963 325 9,288
Commercial TV
VHF 518 1 0 519 9 528
UHF 234 0 0 234 92 326
Educational TV
VHF 101 1 4 106 6 112
UHF 155 2 5 162 15 177
Total TV 1.008 4 9 1,019 122 1,143
FM Translators 345 0 0 345 181 526
Transi
TV fnstators 2525 0 0 2524 252 2826
VHF 1,389 0 0 1,389 478 1,867

*Special temporary authorization
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**Includes off-air licenses



® *KVFG(FM) Thibodaux, La.—Granted CP to
change freq. to 91.3 mhz; change TL; increase ERP 3
kw, antenna height 286 ft., and make changes in ant.
sys. (BPED-791221AL). Action Feb. 6.

B *WORW({FM) Port Huron, Mich.—Granted CP to
increase ERP, antenna height 21 ft.
(BPED-790827AZ). Action Feb. 6.

8 WJIC(AM) Salem, N.J.—Granted CP to replace ex-
pired permit to July 31, 1981 (BP-801211AL). Action
Feb. 5.

. WKLM(AM) Wilmington, N.C., Granted change
of location to Leland, NC.; change hours of operation
to U; relocate TL, and make changes in ant. sys.
(BP-791031AA). Action Feb. 2.

® WPTD-TV Dayton, Ohio—CP granted to commer-
cial TV broadcast station for a change in facilities; ERP
vis. 2340 kw 3090 kw (M), aur. 234 kw; HAAT: 1040
ft.; TL: 3896 Guthrie Rd., Dayton; SL: 3440 Office
Park Dr., Dayton; Trans.: CCA CTU-110B. ant.: RCA
TFU-35G (BT), expiring after 82/07/01 is subj. to con-
sent of Canada. Action Aug. 21, 1980.

8 *KBHU(FM) Spearfish, S.D.,—Granted CP to in-
crease power, ERP 100 W. and make changes in ant.
sys. (BPED-790723Al). Action Feb. 6.

8 WCPT-TV Crossville, Tenn.—CP granted to com-
mercial TV broadcast station for major change in
facilities; ERP vis., Aur., HAAT and type ant. Action
Feb. 2.

® *WUTM(FM) Martin, Tenn.—Granted CP to in-
crease ERP 185 W, (BPED-791226CU). Action Feb. 4.
® KXCL(FM) Corsicana, Tex., Granted CP to in-

crease ERP to 100 kw, ant. height 520 ft.
(BPH-800603AE). Action Feb. 4.

In Contest

Procedural Rulings

m Tampa, Fla. TV Proceeding (Tampa Broadcasting
Corporation, et al.) ALJ Byron E. Harrison granted re-
quests by Family Television Corporation Inc., and Sun-
coast Telechoice Inc., and postponed hearing to Feb. 27
in light of pending joint request for approval of agree-
ment; and granted joint petition by applicants and ap-
proved agreement calling for reimbursement of 326,-
803.52 to Tampa Broadcasting by Suncoast and Family
and dismissal of Tampa’s application (BC Doc.
80-385-87). Action Feb. 9.

® Rosenberg and Richmond, Tex. TV Proceeding
(Pueblo Broadcasting Corporation, et al.}) ALJ Edward
Luton granted joint request by Pueblo and Trinity
Broadcasting of Texas Inc., and approved settlement
agreement, authorized reimbursement of $71,555.85
to Trinity by Pueblo and dismissed Trinity’s application
with prejudice (BC Doc. 80-64-66). Action Feb. 9.

® Yoakum, Tex. FM Proceeding (Jim T Payne and
Ritchey Communications Co.) ALJ James E Tierney
granted joint request by applicants and approved settle-
ment agreement, authorized reimbursement of
$2,500.00 to Ritchey, dismissed with prejudice
Ritchey's application, granted Yoakum’s application
and terminated proceeding (BC Doc. 80-423-24). Ac-
tion Feb. 9.

Allocations

Actions

® Fruita, Colo.— Assigned 99.9 mhz to Fruita as its
first FM assignment, effective April 13 (BC Doc.
80-327). Action Feb. 10.

B Geneva, Ohio— Assigned 104.9 mhz to Geneva as
its first FM assignment, effective April 13 (BC Doc.
80-212). Action Feb. 10.

8 Qwenton, Ky.—In response to petition by Charles
N. Cutler proposed assigning 104.4 mhz to Owenton as
its first FM assignment, comments due April 13,
replies May 4 (BC Doc. 81-83). Action Feb. 10.

m Athens and New Boston, Ohio, and Greenup and
Vanceburg, Ky.—In response to a petition by Greenup
County Broadcasting Inc. assigned 105.5 mhz to
Greenup as its first FM assignment; denied the peti-
tion on New Boston Broadcasting Corporation to delete
104.9 mhz from Vanceburg and reassign it to New
Boston, and substitute 100.1 mhz at Vanceburg, effec-
tive April 13 (BC Doc. 79-180). Action Feb. 11.

8 Virden, and Rushville, Iii.; Louisiana, Mo.—

Assigned 96.7 mhz to Virden and Rushville as their
first FM assignment; and assigned 101.7 mhz to Loui-
siana, Mo. as its first FM assignment, effective April
13 (BC Doc. No. 80-541). Action Feb. 10.

® Columbia, and Monroe City, Mo.— Assigned 101.7
mhz to Columbia as its third FM assignment; and
substituted 106.3 mhz for ch. 269A at Monroe City,
effective April 13 (BC Doc. 80-527). Action Feb. 10.

® Crockett, Tex.—In response to petition by Amanda
Kelton, proposed assigned 93.5 mhz to Crockett as its
second FM assignment, comments due April 13,
replies May 4 (BC Doc. 81-81). Action Feb. 10.

®m Sparks, Nev.—In response to petition by Pepper
Schultz, proposed assigning 92.1 mhz to Sparks as its
second FM assignment, comments due April 13,
replies May 4 (BC Doc. 81-82). Action Feb. 10.

Cable

Applications

® Silver Screen Inc. for The Bluff, Green, Hill, Gale,
Chase, Blends and Woodlands, all apartment buildings
in Dallas, Tex. (TX0729, 30, 31, 32, 33, 34, 656) new
signal.

® Tei-Star Cable Systems Inc. for Hebron and Glen
Ullin, both North Dakota (ND0079, 80) add signal.

® St James Cable TV Inc. for Gramercy and Luther,
La. {LA0203, 204) new signal.

B G.S. Communications Inc. for
(PA0934) add signal.

B Texas Community Antennas Inc. for Magness, Ark.
(AR0200) new signal.

B Texas Community Antennas Inc. for Caddo Valley,
Ark. (AR0221) new signal.

®m Frederick Cablevision Inc. for Jefferson, Md.
(MD0075) add signal.

® Central Bucks Cable Associates for Chalfont, New
Brittain, Doylestown, all Pennsylvania (PA1945, 46,
47, 48) new signal.

® Marmac Cable TV Inc. for Ash Flat, Ark. (AR0095)
add signal.

B McCullouch Hayden for St. Robert, Mo. (MO0159)
add signal.

B Richard L. Whitmore for Athens, Ohio (OH0679)
add signal.

m Whitmore Cable TV of Oklahoma Inc. for Pryor
Creek, Okla. (OK0057) add signal.

m Alert Cable TV of Oklahoma Inc. for Pryor Creek,
Okla. (OK0057) add signal.

B Centrex Cablevision Corp. for Haskell, Rule. out-
side Haskell, all Texas (TX0035, 607, 685) add signal.
& Paulding Cablevision Associates LTD for Dallas,
Paulding, both Texas (GA0304, 305) new signal.

m Storer Cable Communications Inc. for Nashville,
Ga. (GA0038) add signal.

B Warner Amex Cable Communications Inc. for
Reston, Va. (VA0046) add signal.

& Mount Cities TV Cable Inc. for Mount Pleasant,
Tex. (TX0101) add signal.

B Mount Cities TV Cable Inc.
(TX0428) add signal.

B TCI Cablevision Inc. for Titusville and environs
(FLOO81, 243) add signal.

® Central Cable Corporation for Schuyler, Neb.
(NE0079) new signal.

® Broadband Services Inc. for Corn, Okla. (0K0214)
new signal.

® Cable TV of Carolina Inc. for Dentsville, S.C.
(SCO0175) new signal.

® Cable TV of Carolina Inc. for Irmo, S.C. (SC0176)
new signal.

® St. Anthony Cable TV Inc. for St. Anthony and
Freemont, both Idaho (ID0103. 104) new signal.

® James W. Gwinn for Bayview, Idaho (ID0102) new
signal.

Railroad. Pa.

for Titus, Tex.

B Futurevision Cable Enterprises Inc. for Borden-
town, N.J. (NJ0461) new signal.

B Rock Cablevision for Page and Kincaid, both W. Va.
(WV0237) add signal.

® Janney Cable TV Co. for Cirtsville, Sweeneysburg,
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North Sand Branch, Clear Creek, and Maple Fork, all
West Virginia (WV0512, 15, 16, 14, 17) add signal.

B Warner Amex Cable Communications Inc. for
Avenal, Calif. (CA0127) add signal.

® Landmark Cablevision Associates for Brownfield
and Littlefield, both Texas (TX0069, 707) add signal.
m E Z Vision Inc. for Rusk, Tex. (TX0060) add signal.

® Rockingham Hamlet Cablevision Inc. for Hamlet
and Rockingham, N.C. (NC0025, 26) add signal.

® American Cablevision of Carolina Inc. for Chad-
bourn, Whiteville, Lumberton, all North Carolina
(NC0017, 18, 13) add signal.

B Fairfield Cable TV Inc. for Fairfield, 1. (IL0024)
add signal.

® City TV Inc. for Columbia, Ky, (KY0119) add sig-
nal.

® Sunbelt Cablevision of St. Charles Inc.
Charles Parish, La. (LA0191) add signal.

m Continental Cablevision of Northeast Ohio Inc. for
Bay Village, Fairborn, Bath, Eastlake, Mentor, all Ohio
(OHO0739, 295, 439, 699, 740) add signal.

® Waterloo Cablevision Inc.
(IA0073) add signal.

for St.

for Waterloo, lowa

Call Letters

Applications
Call Sought by
New AM
WFLE Fleming County Broadcasting Inc. for

Flemingsburg, Ky.
New FM's

WXAN Harold L. Lawder, Ava, Il
WSCG Jedco Broadcasting Corp., Corinth, N.Y.
Existing AM’s
KYKK ’l:JjoNa‘\mark Broadcasting Corp., Humble City,
KARR Pattern Broadcasting-KARO Inc., Vancouver,
Wash
Existing FM’s
WJIYO CKK Broadcasting Inc., Mt. Dora, Fla.
WWJF WFTLBroadcastingCo,, FortLauderdale Fla
KMOB Lotus Broadcasting Corp.. Las Vegas, Nev.
KiPR KSPL inc. Diboll, Tex
KKLH First Media of Washington Inc., Seattle,
Wash
Existing TV
KUSI-TV University Television Inc., San Diego, Calif.
Grants
[ Assigned to
New AM
WANC Aberdeen Broadcasters inc., Aberdeen, N.C
New FM'’s
KAAT California Sierra Corp., Qakhurst, Calit
WNJIK Pennyrile Christian Community Inc.,
Hopkinsville, Ky.
KURU San Antonio Community Radio Corp., San
Antonio, Tex
Existing AM's
KWLO Forward Broadcasting of lowa Inc., Waterloo,
lowa
WYNZ Eastport Broadcasting Corp.. Portland. Me
KRRK KRAD Inc. East Grand Forks, Minn
KDRM West America Broadcasting Inc.,
Albuquergue. N.M
Existing FM's
KGTL-FM Peninsula Communications Inc., Homer,
Alaska
KJMB Blythe Radio inc., Blythe, Calif
WAMU The American University, Washington, D.C
WEBN Focus Broadcasting Co., Joliet, H!
WQMF ‘Thde Other Corporation Inc., Jeffersonville,
n
WIHT Satellite Television Systems Inc., Ann Arbor,
Mich
KRRK-FM KRAAD Inc., East Grand Forks, Minn
WOLA-FM ljnRtemanna\ Broadcasting Corp., Carolina,
WJIYN Sudbrink Broadcasting of Nashvilte Inc.,

Nashville, Tenn



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO
HELP WANTED MANAGEMENT

Can you do it? Prove it and make yourself eligible
for a new sales manager's position with our young ag-
gressive chain of stations. New AOR FM formatted sta-
tion with state of the art equipment. Programming and
promotional budget top shelf. All sales tools and
beautiful compensation package will be given to per-
son chosen to lead new sales staff. Send resume and
salary requirements first letter. Box A-51.

Music Director Duties: Serves as music programmer
for station. Assists Program Director in establishing
programming goals, policies, and schedules. Provides
music listings, program notes for monthly program
guide. Manages record: library budget. Prepares an-
nual record orders. fnitiates program production con-
cepts for local/network usage. Assists in audition,
training, evaluation of station announcers. Assures that
station music programming policies adhere to all
Federal copyright laws. Qualifications: BA/BS in Com-
munications or related field; Four years broadcast ex-
perience with preference of at least two years in
Public Radio broadcasting; Knowledge of FCC and
copyright of at least two years in Public Radio broad-
casting; Knowledge of FCC and copyright regulations;
Strong musical background with classical pronuncia-
tion expertise. Announcing and production back-
ground with classical pronunciation expertise. An-
nouncing and production experience will be helpful,
Salary: Negotiable; Minimum $12,500. Deadline:
February 27, 1981. Contact: Send resume and three
letters of recommendation {required) to: Chairman,
Search Committee, WUFT-FM, University of Florida,
2108 Journalism Bldg., Gainesville, Florida, 32611.
(Short air-check tapes will be accepted but will not be
returned).

Take charge religious radio manager. We have an
outstanding general management position with ex-
cellent pay for a person who will take charge and
assume responsibility for aggressive spot sales and
marketing results in a large midwestern market. We
are a growing commercial broadcasting company. Our
three stations feature quality bible-centered programs
and conservative religious music. The person we are
looking for must have an exceptional spot sales track
record and be ready to assume overall station respon-
sibility. If you're an aggressive, bottom-line oriented
self starter, this position offers you a chellenging and
rewarding opportunity with top pay and future growth
potential. Send your confidential resume to: Richard
Bott, Bott Broadcasting Company, 10841 East 28th St
Independence, MO 64052,

New owners of smali-market station in Ohio taking
applications for general manager Must be sales
oriented and have excellent references. Salary + in-
centives. Send resumes and salary history to Box
C-17.

Successful midwest station in medium-small
market looking for Station Manager with heavy back-
ground in sales. Must be a leader. A successful track
record a must. Send resume to Box C-18.

Account Executive with medium or major market
experience to take over a major account list with top
rated station in 41st ADI market in Mid-Atlantic state.
Good working conditions. Healthy market. Large chain
station. All replies in strict confidence. Send complete
resume with work history and income history first
reply. Box C-19.

General Manager for absentee owned, separately
programmed AM/FM near top fifty metro in northeast.
Must be well organized and able to coordinate and
communicate progressive plans with all departments.
Energy, community involvement, total committment,
broad radio background and FCC knowledge are all
musts. This growth position in an expanding company
is available immediately. Reply to Box C-20. EOE.

Aggressive, experienced sales manager to man-
age small market AM, FM. Incentives. Send sales
record references, Oil City Broadcasting, PO. Box
1127, Oif City, PA 16301, EOE.

Group Broadcaster has AM-FM management op-
portunity because of acquisitions. 25,000 population
town in Midwest. Exceilent opportunity for someone
locking for stability or salesmanager seeking man-
agement position. We expect strong community in-
volvement and sales leadership. Good resumes to
Box: C-23.

Group owner is expanding again. Applicant must
have strong management experience including suc-
cessful ratings and profit performance records. Salary,
benefits package, and career growth opportunities are
among the best in the industry. Send resume in confi-
dence to Box C-40. EO.E.

General Manager—Major market N.E. Surburban
AM—Full time AC Station needs experienced man-
ager with sales background. Prefer RAB trained. Sal-
ary-percentage-car-insurance plan. Give background
first letter REply to Box No. C-41.

Commercial Manager with proven sales and admin-
istrative ability for station in large South Texas market
Box C-48.

Station Manager—Northern Florida FM, total
emphasis on sales. If you have a proven record of
direct client calls write Box C-50.

Our Sales Manager has accepted a position with
KLIF DAllas. We need a replacement who is Very
good! Salary plus override. REsume to: Chuck Larsen,
WHYL/WZUE, 1013 S. Hanover Street, Carlisle (Har-
risburg), PA 17013. EOE.

Manager —Radio Operations. !thaca College,
School of Communications, seeks candidates for a
position beginning July 1, 1981. MA/MS and profes-
sional experience essential, teaching experience
desirable. Serve as general manager for 5500-watt
educational FM station and campus carrier current/FM
cable station. Teach basic and advanced radio pro-
duction. Salary competitive and contingent upon
qualifications. Apply by March 16, 1981, to Thomas
Wickenden, Acting Chairperson, Department of Televi-
sion-Radio, School of Communications, ithaca Col-
lege, Ithaca, NY 14850. Ithaca College is an Equal Op-
portunity/Affirmative Action Empioyer.

Madison, W1 and two other mid-west family markets
offer entry sales opportunity for bright problem solvers
strong on creativity with ability to write, sell imagina-
tive campaigns. Fourteen station group seeks recent
college grad with commercial selling experience and/
or/ 1-2 years street sales with outstanding records. If
you want to make sales your career, we'll teach you a
new exciting, profitable way to sell radio. Phil Fisher,
WISM, Madison, Wl 53701 Mid-West Family Station
(EOE).

Immediate opening in a college oriented dynamic
market, for an aggressive, creative slaesperson. Sta-
tion under new local ownership offers good base
against 18% commission. The station is firmly estab-
lished and going forward. The weather and living con-
ditions are great. Come grow with us. Send resume to
KNOR, Box 500, Norman, OK 73070 or call Frank
Sims, 405—321-1400.

Panama City Florida’s top rated pair, WPFM and
3WQ have sales openings. Top guarantee, good fringe
benefits, and paid expenses. Service existing ac-
counts and live on the "worlds most beautiful
beaches" call or write: Jim Broaddus, Vice President/
General, Manager, Mediasouth Inc. PO Box 1430,
Panama City FL 32401. 904 —234-8858. Jim Broad-
dus.

CALIFORNIA —Monterey County Top Contemporary/
Country Combo Looking for experienced Sales person
to take over a large account list, and add to it. Call
Harold Robinson at KDON 408 —422-5363.

Northern lllinois —established AM/FM looking for
bright, articulate self-starter to handle AM & FM sales.
Some experience or education desired. Send resume
to J. McCuliough, WLPO/WAJK, PO Box 215, La Salle,
IL 61301. An Equal Opportunity Employer, M/E

Radio Sales Experienced Sales people needed for
Reno, Nevada. You should have a track record that
averaged minimum sales of $15,000 per month and
are capable of more. Immediate openings due to
facility expansion. Draw against commission/com-
pany benetfits. If you qualify, please don't call, but send
complete resume and earnings history to: Ed Crook,
General Manager, KROI Radio, PO. Box 7036, Reno NV
89510.

Sales Manager—Rhode Island’'s fastest growing
radio station. LUcrative opportunity in one of country's
most glamerous resort cities. Must be a strong sales
person. Must motivate sales staff. PErks and a Great
future. Send confidential resume to Ron Hickman,
WOTB-FM Box 450, Middletown.

Pepperdine University, Malibu needs Assistant or
Associate Professor of Broadcasting to manage an ac-
tive campus radio station and teach audio production
and general broadcasting courses. Eleven-month,
tenure-track appointment, beginning September 1,
1981. Must have professional radio experience and
thorough understanding of station operations. EArned
doctorate required; research and publishing desirable.
(Base salary range $22,500 to $30,000.) Equal oppor-
tunity employer.

Operation/Mgr with sales orientation. Must be able
to motivate administrative staff. Have some sales sen-
sitivity, strong programming experience, be career
minded as this position should lead to station mgr 1-3
years. Good salary, incentive. Box B-134.

WFOG-AM, Suffolk, Virginia. Station Manager. Only
local station in city of 50,000. We will supply all the
support you ask for if you know what support to ask for.
Send resume showing how innovative, creative and
sales oriented you are. This a strong opportunity to
grow in experience and income. Write to Stu Cohen,
WFOG, 330 W. Brambleton Avenue, Norfolk, VA
23510. ECE.

HELP WANTED SALES

If well rewarded hard work is your cup of tea our
organization wants you on our sales team we are
5,000 watt AM and 100,000 watt FM joined in a smalil
market with nothing but growth in our future. You could
become part of it. Reply only if you are truly a proes-
sional and willing to prove it. Bill Arnold Box B-115.

Southwest Florida needs you now! We've got the
signal, we've got the ideas, we've got the listeners and
the fastest growing market in the country. We've got it
all but we don't have you. Excellent starting salary,
liberal commission structure, management
possibilities and more. Contact Steve Turner, Dwyer
Broadcasting, The Rafters, 3858 College Parkway, Ft.
Myers, FL 33907 813—481-0001.

On the road or phone selling broadcast features?

Call me quick about a radio moneymaker for you. Con-
fidential. Charles Fuller 312—-579-9578.

Sales Opportunity: Growing young radio broadcast
group wants salespeople. Proven track record. Great
environment. Call 406—683-2800 or write KDBM/
KLDN, PO. Box 950, Dillon, Montana. Larry Chaffin.

Account Executive We are looking for a gualified
Radio Sales Representative for the Dallas/Fort Worth
Texas market with 2-5 years experience. You will be
responsible for selling and servicing major radio ad-
vertising accounts. Excellent draw against high com-
missions. Major group broadcaster. Excellent benefits
package. No phone calls please. Send resume to Mr.
T.J. Donnelly, General Manager, Susquehanna Broad-
casting Co., KLIF/KPLX Radio, 411 Ryan Plaza Drive,
Arlington, TX 76011. Equal Opportunity Emplover.

Local Sales Manager, Southern small market net-
work affiliate has excellent opportunity for the right
person. Seek proven television sales experience but
will consider strong radio background. Send resume
and salary requirements. Box C-44.

Ready to move into sales. Here's your chance. Estab-
lishing list and excellent commission plan available to
aggressive individual who's ready to work hard. Nice
university community in the beautiful Shenandoah
Valley of Virginia. Send resume, references and other
pertinent information to: Manager, WKCY, PO. Box
1107, Harrisonburg, VA 29801. EOE.
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HELP WANTED SALES
CONTINUED

Minnesota is a good place to sell radio. If you are
familiar with "The Sales Impact Plan” "Consult and
Sell” and would like to reach your full potential in
Radio Sales. Contact Ron Wohlenhaus, KRWC Radio,
Buffalo, MN 612—682-4444,

Man with good sales track record. Must be com-
munity minded and like to live in @ small community.
Excellent opportunity for right person. Immediate job
in sales with guarantee and commission. Opportunity
for general managership. Present manager planning
retirement. Contact Coy Palmer, KRDF radio. Call
806—659-2529. PO. Box 307 Spearman, TX 79081

WSUS, 24 hour FM in heart of Great George Ski
Country, Sussex County, New Jersey. New Jersey's
fastest growing County. Join our sales department as
we grow and expand. Resumes only to Jay Edwards,
WSUS, PO Box 102, Franklin, NJ 07416. M/F EQE. Per-
sonal interview required of al! applicants.

WCH! Radio, Chillicothe, Ohio, needs sales profes-
sionals. EArn $150, $600 a week. Resume and pro-
duction record to: First Capital Communications 235
Hillcrest Hotel, Toledo, OH 43699. EOE.

National radio time sales organization is seeking a
person to sell radio advertising to accounts throughout
the country for various local radio stations that we
represent. The individual should be able to be based
in the Chicagoland area, and be capable of being
away for 2-3 nights a week. Sales leads are provided,
and the opportunity for advancement to management
exists. Earning potential for the right “closer” is vir-
tually unlimited. Call or write Ed Berk, Lourde’s, 601
Skokie Blvd., Suite 502, Northbrooke, IL 60062. 312 —
564-3903.

Automated 100 kw FM seeking afternoon and over-
nite experienced announcers. Production and possi-
ble Sports Director. Minimum pay $175-200/week.
Send tape and resume to Roger Utnehmer, WRLO, PO.
Box 509, Antigo, W1 54409.

Adult, album oriented station desires air/production
person with appreciation of pop, folk, rock. Send tape
and resume to WNCS-FM, PO. Box 551, Montpelier, VT
05602 EOE

You gotta be good! Super opportunity for ex-
perienced announcer. News and sports experience
helpful. Paid vacation and insurance. Five day work
week. Prefer midwesterner. Tape and resume. George
Wilburn, KWHW AM/FM Altus, OK 73521 EOE.

WOKX is looking for a talented morning drive an-
nouncer with good production skills. A great oppor-
tunity to join a dynamic chain. Send tape & resume to
Greg Allen, Box 2808, High Point, N.C. 27261. EOE/MF

10,000 Watt No. 1 Country station in western Penn-
sylvania seeks pro jocks who wish to fulfill possible
future openings and contribute to a professional
operation. Need great production. Tapes and resumes
to Brian Cole, WJAC, Hickory Lane, Johnstown PA
15907. EQE.

Morning Personality. Adult contemporary format
with emphasis on information. Sales experience. Tape
& resume. WFVA, Fredericksburg VA 22401, EOE.

If you Rock, I'll Roli. | am a young creative hard work-
ing A.O.R. jock. For tape and resume call Andy Fiduc-
cia at 815—399-3187 or write 1912 Greenfield Lane,
Rockford ILL 61107.

HELP WANTED TECHNICAL

Southwest Virginia 10,000 Watt Country Music AM
needs two experienced retail sales professionals. Im-
mediate openings. RAB or some formal training prefer-
red. Experience a must. Serious, settled pro's only.
Draw against commission. Send resume’ to Mlke
Brown, WBDY Radio, PO. Box 509, Bluefield, VA
24605,

Sales Manager—group owned AM-FM in upstate
New York must be strong leader for sales staff of six,
plus handle key local and regional agency accounts.
Stable position with great growth potential in growing
broadcast group. Experienced preferred, but we will
consider all top billers looking for management posi-
tion. Excellent salary, bonus and benefits package for
the right person. Contact Larry Rosmilso, General
Manager, WCOS WSRK, Oneonta, NY 607 —
432-1500. EQE

HELP WANTED ANNOUNCERS

Q 107/Charleston has 7 til midnight available im-
mediately for self-motivated person who can make it
happen. Must be self starter with dazzling production
and ability to blend their energy with strong CHR for-
mat. Q 107 is the low country’s 100,000 kw
powerhouse with limitless future. Tapes and resumes
to Tracy Mitchell, Box 903-904, St. George, S.C.
29477,

Dynamic talk show personalities. MOR announ-
cers and production experts: Send tapes and resumes
to Tom Krimsier WWL, New Orleans, LA 7N17AR

Are you nuts ? We want a wild man (or woman) wno
can turn a major market upside down. This town can
be yours! We are a personality oriented Radio Station
and if you got the “wackos” we got the "buckos”. Send
Resume. EOE. Box B-124.

Part time and fill-in announcers needed for sports
phone. Requirements: flexibility, accessibility to our
midtown Manhattan studios and solid sports or PBP
background {College OK). Excellent break-in cppor-
tunity in New York market. Send resumes and tapes
(no calls please) to: Mike Farrell, sports phone, 919
Third Avenue, New York, NY 10022,

50,000 Watt Adult contemporary station in the
northeast looking for announcer with good voice and
ability to read. Send tape and resume to Jim Connors-
WCIB Falmouth-Cape Cod, MA 02536 EQE.

WONE is now accepting tapes and resumes for a
possible future full-time opening with production
duties. Send to Dean Taylor, Program Director c/o
WONE Radio 11 S. Wilkinson Street, Dayton, OH
45402. EQ.E. no calls please. Thank you.

Sunbelt AM/FM, part of growing employee oriented
chain, seeks enthusiastic, quality conscious engineer.
Good organizational skills, experience in DA, STL,
Rmt. Cti, and Automation required. Send resume to
Tom Bohannon, WKIX, PO. Box 12526, Raleigh, N.C.
27605, 919—-851-2711.

Experienced Chief Engineer for 500W 3 tower
directional AM, full power class B FM, fully automated.
Excellent equipment. Good working conditions. An
equal opportunity employer. Contact Lyle Richardson,
Gen. Mgr KUDE/KJFM, Oceanside, CA 92054 714 —
757-1320. Don't wait, do it now!

Number one FM radio station, Houston, Texas needs
Assistant Chief Engineer. Studio/Transmitter mainte-
nance. Send resume with salary requirements to:
KMJQ, PO. Box 22900, Houston, TX 77027. 713—
527-9549. EOE/ME

Indiana University Radio-TV services seeks a radio
engineer for a 34 kw ERP stereo FM. Primary duty:
audio production, secondary; maintenance of studio
and transmitting equipment. First class license is re-
quired. Contact Sam Chapman 812—337-8979.

Chief for Chicago area FM/AM. Requires 1st phone,
strong background in studio and transmitter mainte-
nance. Digital knowledge needed. Experience in radio
a must. Should be self-starter, abie to work without
direct supervision. Contact James Maddox, General
Manager, WBMX, 312-626-1030 or 408 South Oak
Park Avenue, Oak Park, ILL 60302. An Equal Oppor-
tunity Employer.

Chief Engineer for AM & FM Louisiana. Thorough
knowledge of automation and directional antenna.
Good maintenance a must. Send resume to Box C-38,
EOE.

Engineer/announcer Must know FM Stereo.
Automation. Be able to do light production, etc. Con-
tact, General Manager, KIOQ Radic, PO. Box 1388
Bishop, Ca. 93514. Calls OK 714 —873-5861. Salary
DOE/EOE.

Looking for a responsible Chief Engineer. For the
past two years we have tried the other kind. 5,000 watt
AM/100,000 watt FM. Please call Gordon Stafford,
KLMR, Lamar, CO 303—336-2206.

Assistant Chief Engineer open at WKBW Radio, a
Capital Cities station. Must have first class FCC opera-
tor's license and hands-on broadcast maintenance ex-
perience. Send resume to Peter Burk, Chief Engineer,
WKBW Radio, 695 Delaware Avenue, Buffalo, New
York, 14209. An Equal Opportunity Employer.
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Technical Manager of Broadcast Lab, Graduate
School of Journalism, Columbia University. The Col-
umbia University Graduate School of Journalism
seeks a technical manager of its broadcasting facility,
which is an in-house radio and television operation
complemented by videotape field units for news and
documentary coverage. The manager is the key per-
son for the technical maintenance of the facility,
assessing its needs, budgeting and purchasing equip-
ment, managing part-time assistants, working well
with faculty and students whose primary objective is
news-editorial content as opposed to technical exper-
tise. Good salary plus attractive benefits package.
Send resume to Lilly Cleveland, Columbia University
Personnel Office, 209 Dodge Bldg. Broadway & 116th
Street, New York, N.Y. 10027, We take affirmative ac-
tion toward equal opportunity.

Chief Engineer for Milwaukee AM-FM combo. Top
pay and benefits for the right person. Preference will
be given to applicants with a strong background in
broadcast engineering. Send resume and salary re-
quirements to Box C-54.

Engineer (Chief) for 5KW-AM Directional and Class
C Automated FM. New Building and tower site now
under construction. First Class ticket. Call Charles
TJuma, Manager, KLIX-AM/KMTW-FM, Twin Falls, D
83301. 208—733-1310.

Chief Engineer with announcing abilities. Familiar
with automation. Blend of old and new equipment. Ex-
cellent position for someone interested in first chief's
job. Write Jack Murphy, WMNS/WBJZ, 201 N. Union
St., Olean, NY 14760.

Ready to move up? if you are a hard-working, take-
charge, qualified engineer, this is the opportunity for
you. We are a major Radio broadcast group and we
need top-notch engineers. If you are ready for broader
challenges, send your letter of application and resume
to Box C-21. An Equal Opportunity Employer.

Radio Engineer needed: 1st class engineer to assist
at growing AM-FM automated station in Twin Cities
radic market. Send resume to WAYL AM-FM, 215 Old
Hi-Way 8, New Brighton, MN 55112 Equal Oppor-
tunity Employer.

Radio Chief Engineer. EO.E. Overall responsibility
for technical operation of 24-hour directional AM sta-
tion. Coordinate installation of new technical equip-
ment and insure compliance with FCC technical
regulations. FCC 1st Class License. Five years previ-
ous maintenance and radio engineering experience
required. If you qualify, please don't call, but send
resume and earnings history to: Ed Crook, General
Manager, KROI Radio, PO. Box 7036, Reno, NV 89510.

HELP WANTED NEWS

Experienced News personnel needed for immediate
opening. Mail tapes and resume to: Program Director,
PO. Box 8085, Nashville, TN 37207 EQOE.

Sign on news shift available. Strong voice a must.
Minimum 2 years experience. Competitive medium
market. Tape, resume, salary requirements. Tom Casey,
POB 272 Altoona, Pa. 16603 AA/EEO.

Award winning ali-news operation in Ohio looking
for experienced anchorperson. Strong delivery, writing
skills a must. Resume, air check, writing samples and
salary requirements to Bill Jasso, News Director,
WHLO, 2650 W. Market Street, Akron, OH 44313. EOE.

WMEE-FM/WQHK-AM News Director. Supervise
five existing newspecple. Work with new facility in In-
diana's second largest city. Salary is open. Contact
Robert Elliott, General Manager/Vice President. 219—
447-5511 or write PO. Box 6000, Fort Wayne, IN
46896.

News Director wanted for Montana leader. Part of a
4-station news network. Good opportunity for young
and aggressive type. Now's the time, winter is gone.
Tape and Resume to Ed Coghian Box 1331 Great
Falls, Montana.

Northern Minnesota chain looking for aggressive
reporter to join top rated news team. College required.
T and R’s to Rich Younger, WAKX, 419 W. Michigan
Street, Duiuth, MN. 55802, E.O.E.

Coastal Miane —Excellent small town radio stations
(MOR, CBS, sports) opening for news person. Send
tape and resume. WDEA Radio, Ellsworth, ME 04605,




HELP WANTED NEWS
CONTINUED

Anchor/Reporter for morning drive. Our four person
news team recent winner of Associated Press award
for Wisconsin's Best Spot News Coverage. Metro
market of 125,000 between Milwaukee and Chicago.
Exceptionaily successful station with strong commit-
ment to local news. Top Arbitron ratings. Seeking col-
lege grad with minimum one or two years experience.
Good conversational delivery. Writing and reporting
skills essential. $12,000. Good fringe. Please send air
check of 3 newscasts, writing sample and resume to
DEX CARD, GM, WLIP/WJZQ, PO. Box 659, Kenosha,
WI| 53141, EOE.

Northern Minnesota’s Number One news chain is
looking for a news reporter. College a must, ex-
perience a plus. Looking for a challenge? T&R to Rich
Younger, WAKX/WEVE, 419 W Michigan Street,
Duluth, MN 55802. EQOE.

WBT News Reporter WBT has an opening for an ex-
perienced News Reporter, who is a self-starter. Must
have street reporting experience. Tapes and resumes
only, no calls, to Scott White, News Director, 1 Julian
Price Ptace, Charlotte, N.C. 28208. An Equal Oppor-
tunity Employer.

Oklahoma AM-FM Community oriented station look-
ing for experienced newsperson to head news depart-
ment. First phone helpful, but not required. Send
resume and tape to Jerry Dietz, General Manager,
KOKL, PO. Box 756, Okmuigee, OK 74447. Phone
918—756-3646.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Program/Sports Director for automated 100 kw
FM. Responsibilities include air-shifts, production and
training. Minimum pay $200/week. Send tape and
resume to Roger Utnehmer, WRLO, PO. Box 509, Anti-
go, WI 54409.

Program Director afternoon drive personality. Ex-
ceptionally successful adult-contemporary. Metro
market of 125,000 between Milwaukee and Chicago.
Excellent staff and management. Solid number one in
Arbitron. (We even show respectable numbers in
Chicago book.) Present PD going to Milwaukee Need
person with creativity and initiative. Must be smooth
on air personality with good voice and strong produc-
tion ability. $13,500. Good fringe. Please send one
hour unedited air check and resume to: Dex Card, GM,
WLIR PO. Box 659, Kenosha, Wi 53141. EOE.

Executive Producer, Cultural Affairs (Radio-TV
Writer) Annual salary $11,463.12 plus benefits. Plans
& produces cultural affairs programs and announces
as required. Assists in selection, training & supervision
of classical music program announcers. Selects, ac-
quires, organizes & maintains classical recorded
music and tapes. Requires: BA degree in journalism,
broadcasting or related field. Prefer degree in music
and knowledge of all periods of classical music in ad-
dition to foreign language pronunciation skills. Send
resume with references and nonreturnable audition
tape to Florida State University, Personnel Relations,
216 Suwannee Arcade, Tallahassee, Florida 32306. An
Equal Opportunity Employer, Application deadline:
March 13, 1981.

SITUATIONS WANTED MANAGEMENT

Husband/Wife seeks sales management Proven
track records in local, regional, nat'l sales. Top billers
with major broadcasting companies in large market.
Combined experience, 19 years in media. Reply Box
B-130.

Successful Group V.P. and Major Market General
Manager. Excellent credentials in all areas including
cost control, FCC R&Rs, sales, sales management,
programming. Bottom line oriented. Prefer Southeast.
Box B-144.

Save the address. When you're ready for a knowl-
edgeable, imaginative Manager with programming
and sales background, write: Manager, 19 Greenhill
Lane, Huntington, NY 11743,

Station owners/group owners. Take note: General
Manager totally armed with 18 years experience win-
ning the battles of sales and profits in all size markets
both AM & FM. Skifls include heavy sales and sales
promotions, strong leader and motivator. Looking for
new battles to win. Best credentials. Box B-177

Operations Manager/Program Director Five plus
years experience. On-Air, Production, Programing,
Engineering, 1st Phone, Degree, and have worked in
major market. interested in sales. Career oriented op-
portunities in small or medium markets welcome. Box
C-16.

Experienced G.M. with excellent record and
references. Available after March 15th. All markets
considered. Box C-55.

Taft P.D. seeks new chalienge 13 years—full service
background south or midwest—Vance Dillard 813—
885-5775.

Disc Jockey, available immediately, versatle can
work any format, desire contempary. Will relocate any-
where. Phone 704 —-545-4630.

DJ, music and programming experience, 6 years, top
40, AC, AOR. Prefer 25,000+ market with MD or PD
position in northeast states or Colorado. Will consider
all. Frank Cavaliere, 513 N. 5th Street, Sterling, CO
80751. 303—522-9075.

Family man with 10 years experience with various
formats, live board and automation seeks adult con-
temporary, beautiful music or MOR format. Call—Leo
312—336-4571 nights.

Experienced manager desires to trade turnaround
ability for stock opportunity. Medium to major market
background. Strong suits include Market positioning,
sales & programming. Solid track record, Excelient
recommendations. 713—832-8508.

25 years experience, small market radio TV, major
market national TV. In Florida 2 years, want to stay.
Consider any challenging management or senior
sales opportunity. Box C-29.

Southeastern, Massachusetts best known, most
respected, weather forecaster available spring. Con-
tractual agreement with former employer satisfied. Ex-
pert forecasts for southern New England including
Providence market. Sales experience, billing potential
unlimited. 617 —823-87 30 or write John E. Parisi, Box
2133, Taunton, MA 02780.

Female TV sportscaster with major city CBS affili-
ate internship experience seeks work. Box C-42.

Successful GM seeking similar position. Familiar all
phases including regulations, renewals, EEO. Profes-
sional administrator, sales oriented. 12 years manage-
ment. Honest, creative family man. Promotional
minded, cost conscious. Best credentials, references.
Prefer south Atlantic small-Medium market. Box C-25.

General Manager —20 years experience all phases-
management, sales, announcing, engineering. Pre-
sently Chief Engineer large market automated AM,
powerful top rated stereo FM. Prefer medium market
Southeast. Minimum salary $35,000. No hurry but let's
start talking now. Box C-51.

SITUATIONS WANTED SALES

15-year pro wants out of programming and back
into sales. Successful track record in sales, news and
programming. Looking for a future. South preferred.
Boc C-12.

Sales Executive —under 30—diverse background
for all forms of syndicated programs sales. Related ex-
perience in cable, media, and some production.
Widely traveled. Top recommendations. Box C-52.

SITUATIONS WANTED
ANNOUNCER

I Love Radio. Looking for chance to be creative. Will
work hard to do the job right. Available for any shift.
Tape and resume available from Lady L. telephone
number: 312—863-3359, mailing address: 2116
South 47th Avenue, Cicero, IL 60650.

On your radio Dedicated, dependablie person with
good pipes wants to bring personality and higher rat-
ings to your station. Call Tom Noifi at 312—
455-4904-5 for tape and resume.

Talented AOR Jock with three years experience in
medium market seeking relocation. Excellent produc-
tion/tight board. Kevin Weber 219—662-0882 for
tape/resume.

Experienced announcer. First phone. Master's De-
gree in English. Ready to relocate. Box B-179.

Experienced, Versatile, young female DJ, good
voice. 3rd. Looking to relocate south or west. Manage-
ment, Commercial and public radio experience. Tape
and resume on request. Box C-46.

I’'m the man you'd want around if you were gone for a
month. Currently Alabama program director, small. Six
years experience, 22. Box C-13.

Top notch AOR announcing staff plus news directors.
Highly talented and super professional, format change
makes these people available now, spread the word
WOKV-FM Cincinnati, 513—863-3600.

Gimme A Break! I'm a rookie looking for a spot on
the team of your AOR, AM, or Aduit Contemporary Sta-
tion. Have four years NYC College radio experience,
one year's AOR experience, and an excellent knowl-
edge of music. Also have 3rd Class license. Willing to
negotiate? Call Judy 913—986-3667.

Cooking Top 40 Personality! Creative, Dependable,
Hardworking. Afternoon or nights. Prefers Midwest or
Sunbelt but will refocate anywhere immediately! Cali
now—Jon Conlon 312—381-2916. 264 Sharon Dr.
Barrington, I1l. 60010.

College grad with experience, currently in radio,
desires position in adult contemporary, Top 40 or simi-
lar format. Prefer southwest, other areas considered.
Call Bruce, 512—992-45686.

What can your station and a bottle of fine wine have
in common? The cork, Corky Hays. Top 40 nights or
PM. Drive. Have talent will travel. EOR tape and
resume call 312—668-7513 or write Corky Doherty
501 N. Westmore Viila Park, IIl 60181,

Production Director/Copy Writer—Mature and out-
going personality. Multi-RIAA Award Winner. | write the
copy that makes the whale station sound great. Catl
Jerry “DJ"” Strothers 814 —269-3788.

SITUATIONS WANTED TECHNICAL

EE DJ DR DA STL KW RE MW SS ML WM P1 ready to
move Box C-10.

Man with experience as chief, looking for long term
position, this area or mild climate stateside. R. P
Thayer, Box 305, Coamo, PR.

SITUATIONS WANTED NEWS

Have Good Pipes will travel, creative, dependauie,
determined loves radio, tape & resume available,
Justin Shay 8140 S. Maryland Chgo., IL 60619 312—
874-7111 after 6.

Sportscaster —dedicated, motivated, versatile, col-
lege graduate, professionally experience; excellent
voice, delivery, language skills and reportorial ability.
Widespread knowledge, production background,
totally committed. Seeking sports-minded station for
complete coverage. Can combine with news, sales.
Bob 516—741-1298.

Experienced Sportscaster: Football, basketball,
baseball pbp. All aspects of sports journalism, talk
show, writing. Dependable, enthusiastic, mature. Write
Box C-11.

College grad sports announcer wants to help your
station. Young, enthusiastic, hard working. That's the
bad news. For the good news ptease call Tommy
219—882-1934.

Good attitude, voice and reader. Trained by a profes-
sional announcer. Anywhere. Jim Laux 3815 S. Lenox
St. Milwaukee, WI 53207 414--483-2982.

Experienced Reporter-Anchor. Good voice, BA
Journalism. Prefer California or southwest. Call 213~
769-9953 or write Box C-9.

Mark Monte—Medium market radio—, well done.
Seeking move to larger market. Six and one half years
experience in modern country, top 40 MOR and disco.
Fresh, vibrant approach, willing to relocate for right
salary and company. 309—792-1992,

Assistant News Director, editor, top-notch reporter,
and talented organizer of a top all-news large market
station seeks a dedicated major market news team in
a management or reporting position. 8 years ex-
perience. Box C-14
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SITUATIONS WANTED NEWS
CONTINUED

Experienced and polished Anchor, Reporter; look-
ing for successful major market operation with serious
news commitment. Currently working top 30 market at
the No. 1 station. Also, talk show host experience. 5
years in radio. Box C-15.

33 year old news director 15 years experience in-
cluding sports, seeking news or other management
position. Excellent delivery and track record. Prefer
medium to large market in west. Box C-37.

TELEVISION

HELP WANTED MANAGEMENT

5 years experience, would like medium market or
better. Anchor, street, or both. Call before 1 p.m. Doug
Cummings 312—446-1326 or 913—272-5765.

Texas or western Oklahoma: Twenty year pro,
available in April. News director—anchor—talk show
host tooking for small-medium market to settle in. For
great bucks and benefits 'l give you great community
involvement. 405—226-4505.

Experienced Sports Director, top-notch PBP color,
Currently part-time—seeking full-time for station
wishing to expand/improve sports programming.
ggg%VanDell, 8007-G Janes Avenue, Woodridge, IL

Specialties or General Assignment Reporting. This
medwes! small market news anchor/reporter/talk
show host seeks bigger surroundings. Investigative
and off-beat features. Creative writing. Great produc-
tion. Authoritative delivery. Six years radio experience.
College degree with top 20 TV reporting internship.
Erik 317 —981-2025 mornings.

Medium market sportscater seecks move to bigger
market. Experience in PBP sportstalk, reporting and
sportscasts. 100% effort guaranteed. Willing to relo-
cate. Tape and resume available. Box B-119.

All purpose. sports, PBP news, talk, prod. msuic, erd.
Two years major college sports. Preferably northeast.
For T and R call Steve, 609—877-2115.

Talented award-winning sports director looking for
a station with a strong sports commitment. Excellent
p-b-p, sports talk, production skills. B.A. 5-1/2 years
commercial experience. Box C-58.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

If you are looking for a person with four years pro-
gramming experience in license renewal, research,
budgeting, ascertainment, FCC rules, promotion, pro-
duction, and is still trainable, then | could be your man.
My management skilis are only four years old; but |'ve
learned them well. Box C-8.

Profet Oriented: Programming speciaiist with docu-
mented performance in ratings/sales. Strong business
background projecting fiscal/annual budgets in pro-
gramming, personal, promotions. Aggressive market
research countering competitors weaknesses and
reflecting needs of TSA/MSA. Heavy operations
responsibility with insentives a must. Group owners
only. Box C-53.

Give Your Station the “network sounu . Announcer
with experience for CBS, plus 25 yrs on local stations,
will do the trick. $15.00 per spot. CD Productions, 207
Elliot Terrace, Brattleboro, VT 05301.

No. 1 again. Program Director with three no. 1
turnarounds including mitlion market. 8 year PD ex-
perience. For information just call Kirk Sherwood. 1 —
207 —862-3503.

intelligent, articulate, hard-working former classi-
cal FM PD and AM morning person desires air and/or
managerial position with classical, btfl music, news/
talk, or contemporary Christian station. Northeast FM
preferred; all offers considered. Married. Third en-
dorsed. Three years’ commercial, four years’' college
radio experience. MBA degree. Varied background in
combo announcing, prodution, programing, copy, DJ
supervision. Available immediately. Box B-111.

Experienced Producer and on air talent. Seeks crea-
tive broadcast programing situation utilizing either or
both skills. Mr. Hall 1065 Park Ave,, Suite 19C NYC,
10028 (212—-534-3971).

GM—Southwest. Network affiliated station. Strong
sales background a requisite. Send resume and salary
requirements to Box C-24. Confidential —EOE.

Local Sales ManagerSmall Market Midwest Affiliate
seeks experienced professional to take charge of
Local Sales Staff, with additional duties as Station
Manager 2-3 years of Local Sales Management
preferred. Excellent opportunity to grow with ag-
gressive small station, and live in excellent surround-
inas. E.O.E. Box C-35.

nssistant Controlier: Central New York network
affilaite offers challenging opportunity for career
minded individual with accounting degree and 2-3
years public and/or private experience. Knowledge
and experience in the broadcasting industry a definite
plus. Successful candidate must be a self starter with
supervisory experience and good written and oral
communication skills. Duties include preparation of
monthly financial statements and reports to parent
company and regulatory agencies, budget and
forecast preparation and other general accounting
functions. Position reports directly to Controiler/Treas-
urer and interfaces with local and corporate manage-
ment. Excellent salary/benefits package and working
environment. All interested candidates should send
resume and salary requirements to Box C-5. An Equal
Opportunity Employer.

Account Executive—Dominant CBS Affiliate in
Chattanooga-looking for an experienced professional.
27-28K: 1st yr EO.E. Send resume to Ben Cagle,
Sales Manager—WDEF-TV—3300 South Broad
Street, Chattanooga, TN 37408.

HELP WANTED TECHNICAL

Assistant Chief Engineer—experience with 3/4”
and 2" VTR's, RCA TT50 Transmitter, microwave and
general studio equipment desirable. Good manager
plus first class license. Contact Chris Burgbacher,
WMBB-TV, Box 1340, Panama City, FL 32401 or call
904—769-2313. EOE. Box B-157.

Electronics Maintenance Engineer Immediate
opening for qualified electronic technician to maintain
Sony BVP-330/BVU-200 and TK-76 systems, Will
train applicant with necessary electronics back-
ground. Send resume and salary requirements to: TV
Engineering., PO. Box 1600, Norfolk, VA 23501. An
Equal Opportunity Employer M/E

KOAT-TV, Albuquerque, has several openings on
its technical staff involving transmitter, studio, and
ENG maintenance. Experience preferred or applicants
should have minimum of two years technical training.
These are maintenance positions with minimum
operations. Please send resume to Chief Engineer,
KOAT-TV, PO Box 25982, Albuquerque, NM 87125,

Accounting Manager. KTVY Television in Okiahoma
City is seeking person with ability to supervise all as-
pects of Accounting Dept. Should have knowiedge of
broadcast invoicing, budgeting, credits and collec-
tions. Prefer college graduate with major in Account-
ing and at least five years’ experience in broadcast ac-
counting. Shouid have potential to assume Business
Manager's position within four years. Salary: commen-
surate with experience and qualifications. Send
resume and salary requirement to: Personnel Director,
KTVY, Box 14068, Oklahoma City, OK 73113. Equal
Opportunity Employer M/F

News Director—KMTV, Omaha's NBC-TV affiliate.
Applicants should have strong broadcast journalism
credentials, ability to guide complete staff of profes-
sionals, thorough familiarity with latest technical tools
and good administrative skills. Previous news man-
agement experience is preferred. Please send resume
to Roger Ottenbach, KMTV, 10714 Mockingbird Drive,
Omaha, NE 68127. An Equal Opportunity Employer.

Sales and Management—San Diego—| am looking
for a broadcast oriented sales and marketing execu-
tive who will buy into my company. Must be willing to
roll up sleeves, sell, and help get this thing going!
Small, closed circuit, hotel in-room, tourist-oriented
advertising network with first-class image. Good vitat
signs. Fantastic growth potential. Needs some hor-
sepower and direction. If you're looking for a change in
litestyie without dumping your experience, contact
me. Serious buyer/workers only please. Send resumes
to John R. Long, Sunset Communications, 500 Hotel
Circle North, San Diego, CA 92108.

HELP WANTED SALES

Promotion Director: Central New York NBC Affiliate
accepting applications for Promotion Director with ex-
perience and ambition. Strong creative ability a must,
Working knowledge of television technical require-
ments necessary to insure continuing, strong on-air
promotion campaigns. Budget, management skills,
and broad background of promotion, including print
layout and writing ability, important. Excelient oppor-
tunith for individual with ideas and enthusiasm. Send
resume and salary requirements to Box C-6. An Equal
Opportunity Employer.

National Sales Manager: Strong, sizzling VHF Inde-
pendent seeking National Sales Manager. Previous
management and/or national sales experience
necessary for this position within an aggressive, grow-
ing organization in the top 20 markets. Send detailed
resume of gualifirations to Box C-3.

Television National Sales Manager for leading
group station in Northeast. National sales experience
required. Prefer additional station sales background.
Thorough knowledge of research. Well organized and
free to travel. Send resume to Box C-7. An Equal Op-
portunity Employer.

We’'re in the market for a qualified maintenance
engineer with aspirations to become assistant chief.
Needs background in studio and transmitter. Offering
good salary and benefits package and the Monterey
Peninsula to live. Send resume to Ken Warren, Chief
Engineer, KMST-TV, 46 Garden Court, PO. Box 1938,
Monterey, California 93940. A Retlaw Broadcasting
station. EOE.

Chier Engineer for Chicago U.H.F Experienced with
administration, maintenance, and design background.
E.O.E. Submit resume, references and satary history
to: Personnel, WCFC-TV, Christian Communications,
Inc., 20t North Wacker Drive, Chicago, IL 60606.

Assistant Chief Engineer with growth potential for
established VHF in South Texas. Box C-49.

Opportunity for snow-birds to fly south! VHF in sunny
Texas looking for qualified Chief Engineer. Box C-47.

Maintenance, Engineer, $11,600 minimum; availa-
ble immediately, to repair Ampex quad VTRs, camera/
VTR set ups, editing. Call Jerry Carmean, 614—
594-5374, Ohio University, Athens, OH.

Experienced E.N.G. Engineer Maintenance of
cameras, recorders, editing equipment and operate
news van. Must have 1st phone license and valid dri-
vers license. Major market E.O.E. employer Submit
resume and references to: Chief Engineer, KXAS-TV,
PO. Box 1780, Ft. Worth, TX 76101.

Prominent middie market community PTV station
seeks FT Director of Engineering. Applicant must have
broad background in state of art equipment, including
microwave and satellite distribution systems. Cable
knowledge helpful. First Class FCC license 8nd man-
agement experience a must. Resumes: Personnel,
WGBY, 44 Hampden Street, Springfield, MA 01103.
EOE.

Television Maintenance Engineer: Prime Sunbelt
location. First phone required with minimum of 5 years
experience in studio maintenance. Maintain TCR-100,
TK-46's ampex quad, one inch, and Harris transmitter.
We appreciate our engineers, EOE. Contact Earle Con-
nors, KBMT-TV, Beaumont, TX 713—833-7512.

Our organization seeks a senior video tape
engineer. Qualified candidate will have a first class
FCC license as well as five or more years broadcast
experience with emphasis on maintenance. Person
should be familiar with 3/4"”. 1”. 2" VTR and editing
systems. In addition to the above qualifications, candi-
date should have a commitment to the goal of promot-
ing the Christian message on a worldwide scale. Send
resume and salary requirements to Personnel Director,
PTL Television Network, Charlotte NC 28279,
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HELP WANTED TECHNICAL
CONTINUED

Videotape Engineer Immediate opening at STV
Facility in South Florida. Applicant should have previ-
ous videotape, film video experience. Send resume &
salary requirements to: Personnel Dept. WKID TV, PO.
Box 200, Hollywood, FL 33022. Equal Opportunity
Employer, M/F/H.

Florida needs a chief the only thing we shoveled this
year was the gardener we're asking for a hands on
maintenance knowledge of RCA package and Sony
ENG. If you're a hard working chief or assistant ready
to move to the sun and to a small but sound UHF affili-
ate in the capitol of Florida write or call, Jim Matthews,
WECA Television, PO Box 13327, Tallahassee, FL
32303 904—893-3127.

Chief Engineer for Chicago U.H.F Experienced with
administration, maintenance, and design background.
E.OE. Submit resume, references, and salary history
to: Personnel, WCFC-TV, Christian Communications,
Inc., 20 North Wacker Drive, Chicago, iL. 606086,

Chief Engineer: Must have 5 years as Chief. Produc-
tion facility in Melbourne, Fla. needs someone that has
a love for clean video. State of Art Equipment like: all
Tektronix test gear, 1”. Quad, 4 channel squeezoom, 3
M/E switcher, Iki cams and lots of sunshine. Don't Call!
Just send the facts to: Director of Engineering, TV-1,
Inc., 1002 East New Haven Avenue, Melbourne, FL
32901.

Associate Director, Marketing and New Technology.
Position requires college degree in marketing, busi-
ness or equivalent experience. Strong writing ability
and good communications skills essential. A
minimum of two-four years work experience in public
television, mass communications or new television
technologies required. Responsibilities will include
development of proposals to provide technical/new
technology services to corporations, government
agencies and non-profit organizations; writing funding
proposals and overseeing revenue/expenses for vari-
ous projects; assisting in the development of market-
ing materials including brochures, letters and reply
devices. For consideration please submit resume and
letter of interest stating salary requirements and the
names of three professicnal references to: Carole
Dickert-Scherr, Director of Personnel, Public Broad-
casting Service, 475 LEnfant Plaza West, SW., Wash-
ington, DC 20024,

HELP WANTED NEWS

Major market network affiliated VHF looking for
News Director. We have canvassed the country and
haven't found the right person yet. Where are the News
Director stars of tomorrow? Send resume to Box
B-112. EOE/ME

Weekend Sports Anchor. We seek an energetic
communicator with previous television experience to
become number 2 man in our top rated sports depart-
ment. Send tape, resume to Jack Thomsen, WOC-TV,
805 Brady, Davenport, lowa 52808. An Egua! Oppor-
tunity Employer.

TV News Director Expanding communications com-
pany seeking a person with a solid news background,
plus the skilis to deal effectively with people. Man-
agerial ability, desire to grow and potential most im-
portant, on-air skills secondary. Equal opportunity
employer. M/F Send resume to Box C-43.

News Director: We're committed to Number One
News. We have top anchor people, all ENG, Live Eye,
Live helicopter, heavy promotion. Ownership with
commitment makes you part of the management
team. Fast growing market. Never snows—Febraury
10th was 79°. Great place for a family. Box C-28.

Dominant medium market station in sunny south
looking for a dedicated journalist. Must have strong
ENG/Journalism background. No beginners please.
You probably have 2 or 3 years experience with some
newspaper background, are creative and hate being
assigned a story. You dig out your own stories and fight
for the lead in the newscast. If that sounds familiar, |
may have a job for you. Write PO. Box C-31. EOE.

Weathercaster—Firm knowledge of weather essen-
tial. Must be personable and have good strong visual
program. Salary negotiable. EOE. Send resume, tape
to: Jim Dunham, KSFY-TV, 300 N. Dakota, Suite 13,
Sioux Falls, S.D. 57102.

Experienced Anchor for top 100 market in beautiful
south. Our current anchor is moving up to a manage-
ment position. If you love to report as well as anchor, to
getinvolved inthe newscast ... really care about news,
we probably have a job for you. Piease, experienced
anchors only. Write Box C-32. EQE.

We require three years of professional experience
in commercial TV News, also a desire to uncover the
news. Knowledge of New Mexico a plus. Please send
resume, cassette to Arthur Alpert, News Director,
KGGM-TV, PO. Box 1294, Albuguerque, N.M. 87103.
Equal Opportunity Employer.

We require a minimum of one year on the desk at a
commercial TV Station. Also a passion for the job.
Knowledge of New Mexico a big plus. Write Arthur
Alpert, News Director, KGGM-TV, PO. Box 1294, Albu-
quergue, N.M. 87103. Equa! Opportunity Employer.

Reporter/Anchor Central California Network affili-
ate seeks reporter with at least 2 years experience.
Must also have producing and anchoring capability.
Send tape and resume to News Director, PO. Box
5455, Fresno, CA 93755,

Innovative Producer for evening news. Strong writer
& organizer with at least 2 years television news pro-
ducing experience. Send resume and tape to: Phil
Thomas, WHO-TV, 1100 Walnut St, Des Moines, lowa
50308.

ENG Editor/Coordinator. Need person who is very
fast, very organized. Must work well with people. Send
tape & resume to Jim Cairo, WNGE TV, Nashville, TN.
EOE.

Reporter/Photographer Innovative, creative,
quality SE Coastal News Department seeking a com-
parably-experienced Reporter/Photographer with
anchor capability. Send tape & resume to Harry Bow-
man, WCIV-TV, PO Box 10866, Charleston, SC 29411,
Equal Opportunity Employer.

Executive Producer—News: Produce early
newscast, M-F; establish line-up for late news, M-F;
supervise and train late producer and weekend pro-
ducer. Three years news experience and one year pro-
ducing experience required, with vivid imagination
and ability to teach. Send letters of application/
resume to Gary Ricketts, Operations Manager, KTUL-
TV, PO Box 8, Tulsa, OK 74101. EOE/MF

TV News Photographer. Shoot and edit ENG for top
rated station in sunny South Carolina. 1 year minimum
experience. Send resume and recent tape to Gary An-
derson, News Director, WIS-TV, Box 367, Columbia,
S.C. 29202. EOE.

We are searching for an enthusiastic, hard working
reporter to do on-air field reporting work. Send resume
and videocassette to: Gordon Manuel, WABI-TV,
Bangor, ME. Past applicants need not apply. EOE/MF

Anchor. We are looking for someone who can com-
municate with enthusiasm, authority and a sense of
concern about his community. Must be excellent re-
porter with proven track record as an anchor Send
resume and tape to JIm Cairo, WNGE TV 2, 441
Murfreesboro Rd., Nashville, TN,, 37210. EOE.

Sports Reporter wanted for major market, pro-
sports station. We're set with weekend and weekday
anchor talent, but want someone who can go into the
field to bring back quality, in-depth sports reports. Also
locking for weekend weatherperson. For application
write to KIRO-TV, Personnel Dept, 3rd and Broad,
Seattle, WA 98121, EOE,

Executive Producer—Aggressive number one news
operation looking to increase its dominance. Tape and
resume to Steve Ridge, News Director, WKBW-TV, 7
Broadcast Pl, Buffalo, NY 14202. An EO.E.

Reporter/Anchor—Small market CBS affiliate on
the coast of beautiful northern California seeks good
reporter with anchor abilty. On-air and ENG ex-
perience preferred but not required. Good education a
must, Write KIFM-TV, PO. Box 3E, Eureka, CA 95501
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Weekend anchor/reporter. We are looking for

someone we can groom into a Monday through Friday

anchor. This person must be a superb reporter and a

polished reader. If you do not have at least three years

working on-air experience, don't waste time by apply-

icng. We are a major market, Sunbelt station. EOE. Box
-26.

News Director for all-ENG station with staff of 12.
Must be good on assignments and organization and
have prior management experience. Contact John
MacGregor, KAAL Television, Austin, MN 55912, 507 —
433-8836. EQE.

Weatherperson. Deliver 5:30/10 p.m. weathercasts
for upper Midwest ABC affiliate. $9500. EQE. Box
C-57.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Sports producer wanted. You must know sports and
be able to produce slick, fast-paced informative
features. Field and studio producing for a prime time
top 10 program. EQOE. Box B-148.

Immediate opening for experienced Producer/Re-
porter to produce weekend newscasts and supervise
weekend coverage plus general assignment reporting
three nights a week with heavy emphasis on live re-
ports. Degree in journalism or related fields heipful. An
Equal Opportunity Employer. Resumes to Keith
Nichols, News Director, KMTV, 10714 Mockingbird
Drive, Omaha, Nebraska 68127.

PM Magazine host. Co-host needed to work with
personable female in TOP 10 MARKET. Must be en-
ergetic with positive personality and strong desire to
be part of the team. Must have the ability to write and
field produce. Experienced anchors and feature re-
ports will also be considered. Please, no beginners.
Send tape and resume to Don Fitzpatrick; 680 Beach
St, No. 335, San Francisco, CA 94109. 415—441-
0586. An Equal Opportunity Employer.

Wedding bells will soon move out Traffic Manager
from her desk. We are looking for a BIAS trained
reptacement ready and willing to supervise and work
in harmony with other departments. Good salary and
fringe benefits. Work in a modern office in pieasant
community near mountains, sea and both New York
and Philadelphia. Details to Terry Baltimore, WBRE-TV,
Box 28, Wilkes-Barre, Pa. 18773.

Producer-Director. Growing Southeastern market
seeks take-charge person. Minimum 3 years ENG/EFP
production and engineering experience reqguired.
Send resume and cassette to Craig Cartwright, Pro-
duction Manager, WTVK, PO. Box 1388, Knoxville, TN
37901, EOE.

Producer Host—Duties: Produce a daily studio
based community service magazine consisting of 2-3
segments per program dealing with a wide variety of
topics of community interest. Series has been in pro-
duction since October, 1980, and has an established
stable of segment hosts. Position is responsible for
coordinating the selection of program topics, schedul-
ing production, handling the production budget, and
serving as host for the overall series. Position will also
contribute production of segments to a weekly public
affairs magazine. Requires BA and 2-3 years ex-
perience with studio and EFP production. Resume to
Personnel, WMFE-TV, 11510 East Colonial Dr, Orian-
do, FL 32817.

Executive Producer/multi-cultural programing.
KUAT-TV, University of Arizona is looking for an ex-
perienced producer, fluent in Spanish and English,
able to work effectively with the Spanish speaking
communities of Tucson and Southern Arizona. Must
have extensive experience producing and directing
cross-cultural programs in addition to carrying out
producing and directing assignments in other fields.
Responsibilities cover all phases of the production
process, including program development, directing,
editing, topic selection, supervision of talent, script
preparation. Small format video is used. Experience:
masters degree, plus five years producing ex-
perience. $20,000 per year with excellent University
benefits. Send resume by March 30 to Assistant
General Manager, KUAT-TV, Modern Languages Build-
ing, University of Arizona, Tucson, AZ 85721. The Uni-
versity of Arizona is an equal opportunity/affirmative
action employer.




HELP WANTED PROGRAMING
PRODUCTION, OTHERS CONTINUED

Director/Producer/TV Coordinator—respon-
sibilities—supervision campus TV services, Arts &
Sciences college; famitiar with alt video formats; work
with faculty developing video materials for classroom
use; expected to pursue some production grants.
Position also entails adjunct faculty assignments in
television news fitm production. Qualifications —MS,
Journalism/Mass Communications; experience in
broadcast news desirable; ability to teach television
news film production. Twelve month assignment
beginning June 1, 1981; salary $14,500+ depending
on qualifications and experience. Contact—Bruce
Hough, Director, Center for Instructional Technology,
Creighton University, 2500 California St., Omaha, NE
68178. Application deadline—April 10.

Sports Producer Creative sports field producers
familiar with all phases of post production techniques.
Must have television field experience with emphasis
on enterprise journalism, focused and pointed inter-
viewing technique and packaging skills. This is NOT
an on-air position. New York based national syndicator
requires a pro who thinks beyond the box scores.
Resume and current salary requested. Box C-39.

TV Producer-Director. Developing, producing,
directing television programs for Public TV station.
Position supervises and coordinates the work of crews
and technicians. Requires graduation from high
school and seven years experience in television pro-
duction; or graduation from 4-year college with major
course work in television production or programming
and three years experience in television production
work. Prefer strong directorial skills background. Sal-
ary: $15,284.16. Resumes must be received by March
16. Send to: TV Producer-Director, Florida State Uni-
versity Personnel, 216 Suwanee Arcade, Tallahassee,
FL 32306. Equal Opportunity Employer.

SITUATIONS WANTED MANAGEMENT

25 years experience, small market radio TV, major
market national TV. In Florida 2 years, want to stay.
Consider any challenging management ofr senior
sales opportunity. Box C-30.

Local sales development specialist with several
years experience looking for local sales management
position. | can develop your sales team to its full po-
tential. Reply Box C-4.

Seek chalienging GSM position. Extensive New
York and Chicago group owned sales experience in
local sales, national sales, rep management, and sta-
tion sales management. Currently employed, with
three years in present position. Age 35. Excellent
references. Prefer top 50 sunbelt market. All replies in
strict confidence. Please include compensation range.
Box C-34.

SITUATIONS WANTED ANNOUNCERS

20 yrs. exper., NBC Affiliate, sports director, news
anchor, weatherman. Excellent voice, delivery, ap-
pearance. 804 —673-5215.

SITUATIONS WANTED TECHNICAL

1st Phone. Some experience little thealre siage
lighting, sound mixing. Interested in learning T.V./Radio
operations. John Jarecki, 462 Talbert Ave, Simi, CA
93065. 805—526-8750.

B.A. in Broadcasting, First phone, seeking entry-
level position in engineering or production. Will relo-
cate. Bob 213—462-0605.

TV-FM-AM-Field Engineering Service. Estab-
lished 19786. Installation-maintenance-system design-
survey and critique-interim maintenance or chief
engineer. Available by the day, week or duration of pro-
ject. Phone Bruce Singleton 813—868-2988.

Brrr—Alaska's too cold. Experienced switcher, tape
operator wants to relocate. 907 —279-4279.

SITUATIONS WANTED NEWS

| will surprise you with what | offer! Aggressive
female anchor-producer-reporter ... 5 year veteran ...
looking for that big break. Call me now! Top 50
markets only. Box B-188.

Sports minded Radio newsman seeks to re-enter
television market. Former TV sports intern in In-
dianapolis. Have covered Pro Hockey, Basketball,
Baseball, and Major College sports. Great references.
Well organized. Creative writing. Nice camera appeal.
Erik 317 —981-2025 mornings.

Business oriented, successful salesperson with
good credit and character. This is a straight commis-
sion opportunity involving substantial dollar amounts.
We'll train in business brokerage. John Emery, Chap-
man Company inc., 1835 Savoy Drive, Atlanta, GA
30341.

ENG rnotographer: Major market shooter with ex-
tensive live shot and editing experience, { am looking
for a station that has a strong commitment to news
and wants people who will hustle for a story. Box C-22.

Weathercaster ...
employed on prime time at smalil market ...
serious replies in confidence. Box C-2.

one year experience. Currently
only

Experienced and marketable with 2 years of com-
mercial radio news background encompassing iocal
and nat'l hard core plus informative and light feature
work. First phone. Dedicated in ENG with more than
just a rip and read style. Available now. Box C-1.

News Director. 11 years news experience. 5 years
medium market news director. 2 years leadership
position in very large market. Effective budget man-
ager, people motivator, and journalist. Currently
employed in strong top 100 market news station.
Looking for move up. Stable work record, excellent
references. Box C-45.

Business Specialist—Wall Street Journal Radio
Network anchor, and formerly N.Y. all-news radio re-
porter, seeks business and/or general assignment in
top-25 market. TV experience. Robert Cohen, 212 —
377-6542. 1375 Ocean Ave, Brookiyn, N.Y. 11230.

Meteorologist: Curently medium market. Seeks
solid news commitment and professional weather-
casting. 617 —632-3687.

Sportscaster, Innovative, hard-working, polished.
Interested? Three years in small market. Get me out of
here and give me a challenge. Call Jeff, 614—
864-2810.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Broadcasting Faculty: Major state college seeks
experienced professional to teach R/TV production,
writing and technical courses for award-winning
undergraduate curriculum. Duties also include intern-
ship supervision and program production for local ca-
bie channels. Tenure track position. MA/MS required.
Position begins September 1981. Send letter of ap-
plication, resume and names, addresses and
telephone numbers of three references by March 31,
1981 to Dr. Ron Rabin, Chairman, Journalism, Broad-
casting and Speech, Buffaio State College, 1300 Eim-
wood Avenue, Buffalo, NY 14222,

Communications Chairperson: To head depart-
ment with 250 journalism and 450 broadcasting ma-
jors and 15 faculty Effective September 1981,
Qualifications: significant professional experience in
journalism or broadcasting; teaching and administra-
tive experience; Ph.D. in journalism or broadcasting
preferred but not required. Rank open; salary and
fringe benefits competitive. Send application letter,
complete resume, and names, addresses and phone
numbers of three references by March 31, 1981 to
William A. Donnetlly, Search Committee Chairperson,
Journalism, Broadcasting and Speech Department,
Buffalo State College, 1300 ElImwood Avenue, Buffalo,
NY 14222, An Equal Opportunity/Affirmative Action
Employer.

Frequent Network contributor seeks reporter's job
in Top 40 market. Presently Assignment Editor/Re-
porter in medium market. 3 years experience. Journai-
ism degree. After 4 pm, 814—942-2252.

Reporter. 1 year writing, editing both news and
sports segments as intern at two Boston network affili-
ates. ENG editing experience, strong news gathering
skills, professional attitude. January '81 broadcast
journalism degree from Boston University. Aggressive,
organized, poised under pressure, streetwise. Will
relocate immediately for reporting position in medium
market. Tape, resume from Ken Macleod 617 —
969-6414 or 201 —-666-5219.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Northern Arizona University announces two posi-
tions beginning August 15, 1981. Telecommunica-
tions (instructor/assistant professor, one-semester
position); M.A. or M.FA. and professional broadcast
and teaching experience. Teach broadcast or radio
news and/or radio-production management, and man-
age AM carrier current station and/or supervise broad-
cast news operation. Telecommunications (instructor/
assistant professor, non-tenure track); Doctorate or
work toward doctorate. Teach news writing, electronic
news gather, instructional radio-TV. Background in film
production and criticism desirable. Salaries competi-
tive. Write no later than March 31, 1981, to Dr. Charles
Aurand, College of Creative Arts, Box 5755, Northern
Arizona University, Flagstaff, AZ 86011. The University
is an Affirmative Action/Equal Opportunity Employer.

Creative! 1enacious! Washingionian diligently
seeks responsible position in TV production/program-
ing. Will relocate. Jan 14217 Piccadiily Rd. Silver
Spring, MD 20906 301—871-8018.

Producer-Director. Experienced director of a varied
schedule of local productions would like to move to a
middte or large market as a Producer-Director. Used to
fong hours, responsibility and hard work. Have B.A.
Patricia Strausse 907 —279-4279.

Writer/Producer/virector | have written, directed
and produced 3 theatrical features, all of which have
been distributed, including Network. | am interested in
Docudramas, Documentarys or dramatic short, long
form here or abroad. Will travel. Michael de Gaetano,
602—947-7160 or Box C-33.

Director, three years experience, remote/studio
production, EFP photographer, ready to move, 216 —
933-2527.

Call Me First Only if you want the right PR specialist
for your station, company or agency. Write concise
copy for news releases, press kits, house organs. Pro-
duce slide & video presentations for PR campaigns.
Also profit-making promot material. MS comm. Boston
Univ. Unhappy unless working 18 hr. day. 203—
453-5718.

HELP WANTED SALES

Experiences sales manager. Broadcast equip-
ment. Philadelphia area. Please submit brief resume.
Box B-181 or phone 215—539-5300.

MELP WAN1ED TF: -mriCAL

Video Engineer— JCPenney Company’s Corp. Com-
munications Dept., in NYC, has opening for Engineer
with equipment maintenance and repair experience
and who can supervise and train. Equipment includes:
IVC 2" Helical & Sony, JVC 3/4" VTR’s, off-line editor,
Grass Valley Switcher 1600-7G, -Fernseh KCP40
Cameras and ASACA 2000. Good salary, excellent
benefits + store discount. Write: Personnel Dept AS1
JCPENNEY Co, Inc, 10th Fioor, 1301 Ave. of the
Americas, New York, N.Y. 10019. An Equal opportunity
employef.

Field Engineer Professionalism at its finest!
Dynamic leader in manufacturing of video editing
equipment now has openings for Field Engineers in
the New York City area. Video systems and digital
electronics background prerequisites. if you are one of
the leaders in this industry. why not be associated with
THE LEADER. Send resume to Convergence Corpora-
tion, 1641 McGaw, Irvine, CA 92714, Attention Field
Engineering, or phone 714—549-3146 Ext. 45 to ar-
range for personal interview.

HELP WANTED PROGRAMING,
PRODUCTION AND OTHERS

Free-lance field producers and technicians wanted
for nationwide network. Must be creative, experienced,
capable of highest quality. Wil proeduce network, syn-
dicated and cable program assignments in your local
region. Send resume to: The Producer/Writer Network,
2127 Weybridge Common, Holland, PA 18966.
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HELP WANTED PROGRAMING
PRODUCTION, OTHERS CONTINUED

Cinematographer for film/video of major land-grant
university. Produce, direct, shoot, and edit documen-
tary/informational fitms and video features. Degree in
film/TV or related area plus two years experience
preferred. Salary range starts at $13,420. Contact
Maynard Quesenberry, Employee Relations, Virginia
Tech, Blacksburg, VA 24061 by April 15, 1981, Equal
Opportunity/Affirmative Action Employer.

SITUATIONS WANTED MANAGEMENT

Financial Executive. Chief Financial officer of
broadcasting and newspaper group seeks senior
management position in communications industry.
Broad management experience. MBA, CPA. Box C-36.

CABLE

HELP WANTED MANAGEMENT

HELP WANTED INSTRUCTION

Broadcasting/Station Management combination,
teach 5 courses per year in Radio Production, Broad-
cast Newswriting, Mass Media and Society, (et. al)
and manage FM station half-time. Master's Degree
plus professional experience in public radio, control
board operation, knowledge of FCC reguiations. Ap-
plication and resume by March 20 to Dean of Faculty,
The Lindenwood Colleges, St. Charles, MO 63301. An
Affirmative Action/Equal Opportunity Employer.

Broadcasting. Instructor or Assistant Professor, M.A.
or MS. in Broadcasting required, Ph.D. preferred,
teaching experience in radio, three to five years in
commercial or public radio with demonstrated skills in
announcing and production. Teach courses in an-
nouncing, production, sales and management, 4-1-4
academic calandar, five courses per year plus opera-
tions manager of college radio station. Salary based
on training and experience. Liberal fringe benefits and
TIAA/CREF. Phone or write inquiries to Dr. Earl C. Lam-
mel, Chairman, Department Speech and Theatre,
412—946-8761 ext. 334, Westminster College, New
Wilmington, PA 16142. AA/EEO employer.

Department Chairperson: Trinity University seeks
chair/professor for Journalism/Radio/TV. Outstanding
professional program in liberal arts setting at heavily
endowed private university 3-0 majors in 3 se-
quences. Color TV studios, remote TV van, ENG, 16-
track audio, FM, VDT editing. Applicant needs Ph.D.
and/or distinguished media record, leadership
qualities. Salary negotiable, $33,000 for 9 months,
$4500 stipend for chair, including summer. Starts
Summer 1981. Send resumes by April 1 to: Dr. Richard
Gentry, Chair, JB&F Search Committee, Trinity Univer-
sity, 715 Stadium Dr, San Antonio, TX 78284, Affirma-
tive Action/Equal Opportunity Employer.

Assistant or Associate Professor. The School of
Journalism and Mass Communication at the University
of Georgia is seeking a person to teach undergraduate
and graduate courses in radio-television-film produc-
tion and writing, introduction to mass media and
broadcasting, and analysis of broadcast programing
and audiences. Position begins September 1981,
Ph.D. required; those near completion of the Ph.D. will
be considered. Teaching and research experience
preferred; professional experience desired. Salary
commensurate with education and experience. Send
resume to Dr. Roger Wimmer, Chairman-Radio-TV-
Film Search Committee, School of Journalism and
Mass Communication, University of Georgia, Athens,
GA 30602. Application deadline is Aprit 15, 1981. The
University of Georgia is an Affirmative Action/Equal
Opportunity Employer.

Speech-Radio: Fine Arts Division in midwestern
liberal arts college seeks a fulltime faculty member for
August, 1981. Nine-month contract in tenure track for
teaching load of 12 hours per semester, including
classes in Speech, Communication and Theory,
Debate, Discussion, Radio Production, and advising
100 watt campus station where background in techni-
cal production, promotion, operations, and academics
is needed. Future plans include development of Foren-
sics Program. Rank and salary open and competitive.
Application deadline April 1. Send vitae and creden-
tials to W. J. McBride, VP for Academic Affairs, Findiay
College, Findlay, OH 45840. Equal Opportunity
Employer.

Youngstown State University seeks instructor to
teach courses in telecommunications and speech
communication including principles and practices of
broadcasting, principles of broadcast operations and
performance, and business and professional speech.
Ph.D. in speech/telecommunications with commercial
broadcast and teaching experience preferred;
master's degree considered, salary dependent on
qualifications. Send complete credentials, transcripts
and three letters of recommendation to: Dr. Daniel J.
O'Neill, Chairman, Department of Speech Com-
munication and theatre, Youngstown State University,
410 Wick Avenue, Youngstown, Ohio 44555.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—~723-3331.

Instant Cash For TV Equipment: Urgently needed
transmitters, antennas, towers, cameras, VTRs, color
studio equipment. Call toll free 800—241-7878. Bill
Kitchen, Quality Media Corporation (in Georgia calt
404—324-1271)

Needed: 10-watt FM exciter or transmitter, 4-bay an-
tenna, tower, coaxial cable, and studio equipment for
Religious Station. Donation tax Deductible. Contact
Rev. Charies Siviey, Rt. 11, Box No. 381, Keavy, KY
40737, 606 —528-4671.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excelient condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Satellite Television Equipment. Antennas,
receivers, Low noise amptifiers. In stock. Immediate
delivery. Delstar Systems, 713—776-0542,

10 KW FM RCA 10D wiexc. & ster. gen, exc. condi-
tion, spares. M. Cooper 215—373-6585.

GE TT 57 30 kw UHF transmitter. $65,000.

GE TT-25 UHF-TV Transmitter, 2 ea $35,000.
RCA TT-10AL VHF Transmitter— $5,000.
RCA TT-35CC VHF Transmitter—S$12,000.
RCA TT-50AH VHF Transmitter—$12,000.
Complete film island—GE-Eastman—$28,000.
TR-22 RCA Hi-Band VTR—$12,000.

IVC 500A Color Cameras—ea. $7,500.

GE PE-350 Color Cameras—ea. $4,000.

GE PE-240 Film Camera— 57,000,

CVS 520 Time Base Corrector—S$8,500.
CVS 5048 Time Base Corrector—$5,500.
CDL VSE-741 Switcher—$2,500.

RCA TK-27A Film Camera--$12,000.

RCA TP-6 Projectors—S$1,000.

New Garrard Turntabies, $100.

UHF Antennas— Various Models and Prices.
New 1000 foot TV Towers —best prices.
Leader Test Equipment—Fast Delivery.

30 Brands of new equipment, Special prices. We will
buy your used TV equipment. To buy or sell, call toll
free 800—241-7878. In GA call 404—324-1271. Bill
Kitchen, Quality Media Corporation, Box 7008; Col-
umbus, GA 31908.

Remote Production vruiser: Beautiful condition,
full air-conditioning, camera platform on top, new
diesel engine and drive train. EqQuipment includes: (3)
GE PE-350 cameras (can upgrade), minicam,
motorized cable reels, full monitoring, full audio and
video switching. Quad VTR and 3/4" editing system.
$145,000 takes it all. Call Bill Kitchen, Quality Media
Corporation 800—241-7878 (in GA. call 404—
324-1271) for further details.

IVC 500 Camera, CCU, encoder, cable, tripod, head,
dolly, lense. Excellent condition $5,800. 813—
681-7755.

2 MC Martin B-802 stereo consoles with 8 pots; one
CCA FM20000DS with exciter and SG! stereo genera-
tor, just removed from service; one CCA FM 25000
with exciter, now in service. Reasonable price, terms
available. Richard Miller, manager of Don
Swartzbaugh, Chief Engineer, KADI. 314~721-2323.

RCA-5 10 kw usable for parts. Easily accessible for
truck shipment. Assumed to be 10-B circa 1948, Will
accept reasonable offer. Call Broadcast Consultants
Corp. 703—777-8660.

Collins Stereo Generator new 786-Vi for only
$1,498.50. Was originally $1,665.00. Call Art Reed at
Broadcast Consultants Corp. 703—777-8660.

Chron 1B Used 1 year Includes Font Compose,
single disc drive, extended memory, clock generator,
program/storage discs. $18,000. Contact Steven Wild
313—477-6066.

Microwave transmitters and receivers, Lenkurt 76
pair on 7 and 13 Ghz for TV with audio. Call D. Zulli
213—466-5441.

For Sale 700’ of rigid 6-1/8" transmission line. 19%
foot sections. | need 5 sections of 20 foot RCA 500hm
universal line with marmon clamps. E. McClellan
419—684-9496.

IGM-500-2 Scully 270, 3 Carousels, Time announce
and extras. In three IGM ranks, good working condi-
tion. Only $2975.00 Steve Dinkel 816—279-6346.

IKEGAMI HL33, Batteries, quick charger, AC, 2 muiti-
core cables, fine condition. $8,500.00 AVR, Inc. 703 —
379-6644.

Ampex VR1200’s (3). NTSC and PAL. VPR-2 and
TBC-2. RCA TR-22 Hi Band. Friendiy prices. Call and
discuss your needs. John Streets, Merlin Engineering
Works, 415—856-0900 or 800—227-1980.

For Sale, Towers for FM, TV, 750" 1,000’ 1,425,
1,700, Available this year. Call 901 —274-7510.

FM package, now on air 92.7. Gates FM-1B 1 kw
transmitter, exciter & stereo generator. Hatris 2 bay CP
FML2E antenna. Isocoupler. 275 ft Andrew HJ5-50
heliaz & couplings. $9525 cash. 208 —743-2282.

Continental 315-B 5 kw AM, Collins 21-E 5 kw AM,
Gates BC-5P-2 5 kw AM. Continental 316-C 10 kw
AM. Collins 831-G1 20 kw FM. Other units from 1kw to
50 kw both AM and FM. All units in stock ready for
delivery. BESCO Internacional, 5946 Club Oaks Drive,
Dallas, TX 75248. A/C 214—630-3600.

SMC DP-1 Automation system. Includes 4 reel to
reel, 7 courasels, time announce, switcher, remote con-
trol, digital encoder, English text Extel. Fully recondi-
tioned two years ago at factory. Excellent condition.
Price: $24,995. Call Jim at 414—324-4441,

Professional voicing of your commercials. Details
and Sample, write: Bruce Kayser, 215 Apache Trail,
Columbia, TN 38401. 615-381-0930.

Low Power Television—Have a question? Free
brochure. “Inside Reports—LPTV," TRA, Inc., 2900 N.
Dixie Highway, Fort Lauderdale, FL 33334.

TV/movie reviews. Syndicated critic. Informative
and witty reviews. Great listener response. Free demo
cassette. Brian Rose Productions, 99 State Street,
Brooklyn, NY 11201.

Fascinating Psychic News Feature. iweive 15, 5,
and 3 minute interviews with investigators of para-
normal phenomena. Not pop-psychic or religious. Cur-
rently airing Los Angeles. Demo availabie: Elizabeth
McAdams, Ph.D, 268 South Arden, Los Angeles
90004. 213—857-5604.

Elvis. “The Hollywood Years’ a complete 6-hour
researched documentary including songs, interviews
with Elvis and stars, plus future film number 34. Great
promotional tool with the spring release of “This Is
Elvis” film No. 34. Demos available upon request. We
specialize in syndicated radio programs on Legends
in the recording industry. For information: Leefoe Radio
Productions, 412 Monroe Street (Dept. 78), Rockford,
iIL61103. Terry L. DuFoe, Eves 815—962-1376; John
R. Lee, Days 815—964-7538.

Microwave transmitters and receivers, Lenkurt
76 pairon 7 and 13 Ghz for TV with audio. Call D. Zulli
213—466-5441.

SMC automation system, including one-year-old
ESP-1 digital control, DT-4 Data Terminal, CRT Display,
Extel Printer, all tape. Source Units. Call 209—
RR3-1580.
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FOR SALE EQUIPMENT
CONTINUED

IGM-500-2 Scully 270, 3 Carousels, Time announce
and extras. In three IGM racks. Good working condi-
tion. Only $2875.00 Steve Dinkel 816—279-6346.

ikegami HL33, Batteries, quick charger AC, 2
multicore cables, fine condition. $8,500.00. AVR, Inc.
703—379-6644.

Ampex VR1200’s (3). NTSC and PAL. VPR-2 and
TBC-2. RCA TR-22 Hi Band. Friendly prices. Call and
discuss your needs. John Streets, Merlin Engineering
Works, 415—856-0900 or 800—227-1880.

For Sale, Towers for FM, TV, 750", 1,000, 1,425
1,700, Available this year, Call 901 —274-7510.

Fascinating%sichicNews Feature. Twelve 15, 5,
and 3 minute interviews with investigators of paranor-
mal phenomena. Not pop-psychic or religious. Cur-
rently airing Los Angeles. Demo avaifable: Elizabeth
McAdams PhD. 268 South Arden, Los Angeles
90004, 213—857-5604.

Elvis. “The Hollywood Years’” a complete 8-hour
researched documentary including songs, interviews
with Elvis and stars plus future film number 34 Great
promotional tool with the spring release of “This is
Elvis” film No. 34. Demos available upon request. We
specialize in syndicated radio programs on Legends
in the recording industry. For information Leefoe Radio
Productions, 412 Monroe Street (Dept. 78), Rockford,
Mingis 61103.

Situations Wanted Announcers

BOXING ANNOUNCER

Boxing color commentator {(and possibly PBP)
with extensive cabie TV network & Chicago
radio experience. { am a boxing journalist &
author with top working knowledge of the
sport. Can travel. Have demo tapes. Call {(312)
674-1901.

INSTRUCTION

FM package, now on air 92.7. Gates FM-1B 1 kw
transmitter, exciter & stereo generator. Harris 2 bay CP
FML2E antenna. Isocoupler. 275 ft. Andrew HJ5-50
heliax & couplings. $9525 cash. 208 —743-2282,

Continental 315-B 5 kw AM, Co-lins 21-E 5 kw AM,
Gates BC-5P-2 5 kw AM. Continental 316-C 10 kw
AM. Coliins 831-G1 20 kw EM. Other units from 1 kw
to 50 kw both AM and FM. All units in stock ready for
delivery. BESCO Internacional, 5946 Club Oaks Drive,
Dallas, TX 75248. A/C 214 630-3600.

SMC DP-1 Automation system. Includes 4 reel to
reel, 7 carousels, time announce, switcher, remote con-
trol, digital encoder, English text Extel. Fully recondi-
tioned two years ago at factory. Excellent condition.
Price: $24,995. Call Jim at 414—324-4441.

COMEDY

Guaranteed Funnier! Hundreds renewed! Freebie!
Contemporary Comedy, 5804-8 Twineing, Dallas, TX
75227,

Free Sample of radio’s most popular humor service!
(Request on station letterhead) O'Liners, 1448-C West
San Bruno, Fresno, CA 93711,

MISCELLANEOUS

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—438-0508.

Call letter items—Jewelry, mike plates, banners, car
plates, bumper strips, decals, audience building pro-
motions. Broadcast Promotion Service, Box 774, Fort
Payne, AL 35967.

Low power TV and FM frequency searches from
$200. Larrv N Fllic BE Ray 27835 Nanyer, CO 80222,

Professional voicing o1 your comimercials. Details
and Sample, write: Bruce Kayser, 215 Apache Trail,
Columbia, Tenn. 384n1 £15—381-0930.

Free booklets on job assistance. st Class FC.C.
license and D.J-Newscaster training. ATS. 152 W.
42nd St. N.Y.C. Phone 212—221-3700. Vets benefits.

REI teaches electronics for the FCC first class
license. Over 90% of our students pass their exams,
Classes begin April 20 and June 15. PO. Box 2808,
Sarasota, FL 33578, 813—955-6922

PLAY-BY-PLAY
PROFESSIONAL

Top Ten Major Market Sports Director, with national
and large regional network experience. Three-time
award winner, with seven years in Top Twenty markets.
Host of two successful talk shows. A consummate
sports broadcaster, seeking top professional or col-
lege play-by-play opportunity with quality station. Ex-
perience in both radio and television. Box C-85.

Situations Wanted Management

FCC “Tests-Answers’” manual! Free information:
Command, Box 26348-B, San Francisco 94126,

RADIO PROGRAMING

UFO Monitor—Thought provoking, audience creator,
mind-boggling interviews in 15 minute UFO weekly
tape. Four weeks free, Sample tape/data. Robert Barry,
47 N. Main St,, Yoe, PA 17313. Phone 717 —244-2231.

RADIO

Help Wanted Management

General Manager
Southern major market A.O.R. Outstanding
class “C" signal, well programmed with ex-
cellent ratings in a highly competitive market.
Tremdndous opportunity for a serious hands-
on professional who is highly sales oriented.
The right candidate will be able to mativate,
train, lead, and still be willing to learn and work
within a group owned framework. We'd like to
hear about your expertise in sales, both direct
and agency: knowledge of program concepts
and execution; marketing and research ex-
perience. Please put this in letter form
together with a personal profile. We promise
strict confidence and there will be no back-
ground calls placed until you're informed.

~ GENERAL MANAGER
Available immediately due 1o sale of

station. Over the past 13 years | worked
in radio management for a respected
broadcast group with AM-FM-TV and
newspapers. | personally developed and
managed a winning local sales team
and unique FM programming. The sales
team made this station tops in billing
and the programming captured Number
1 ratings in Arbitron, in this highly com-
petitive 14 station market. Knowledge in
all areas of radio station operation. Im-
peccable references from top broadcast
executives. Reply in confidence Box
C-60.

MANAGEMENT POSITION

or
ACQUISITION WANTED
Broadcaster with 12 years ex-
perience in all -areas plus law de-
gree seeks new challenge. Reply
Box C-79.

E.O.E. Box C-59.

Low Power Television—Have a question? Free
brochure. Inside Reprots-LPTV, TRA, Inc, 2900 N.
Dixie Highway, Fort Lauderdale, FL 33334.

Metromedia’s WASH Radio
Washington, D.C.

is looking for a warm-sounding, creative newscaster/
reporter; should have solid background of air work,
writing and street work; send tape of newscast and
features with resume to: Craig Windham, News Direc-
tor, WASH Radio, 5151 Wisconsin Avenue, N.W,
Washington, D.C. 20016; EOE.

Having trouble making vital programming deci-
sions? Times running out your next ARB’s just around
the corner. Call us today and let us help you make the
right move for a successful 81. Our number is 1—
216—861-8511.

RADIO PROGRAMING

“Photo Tips” radio feature. Five new 1% minute
shows per week. Listeners love it. Remember, 75% of
adults take eictures. Sell to local sponsor Barter basis.
Call 800—547-5995 ext. 181. Reynell Associates,
Inc., Bav 10250, Chicago, IL 60610.

Bilt’s Car Care, 260 2-minute shows of car repair on
the air Exclusive. For audition write or call Fuller, 68 N.
Dover, LaGrange, IL 60525, 312—579-9578.

Attention tower owners. We are seeking rental of
tower space located within ten miles of concentrated
population centers. Send details, price and terms for
immediate response. Walter L. Larkin, Il, Affiliated
Communications Corp.,, 3200 Expressway Drive
South Cantral Islip, NY 11722, 516 —-582-6721.

TV/Movie Reviews. Syndicated critic. Informative
and witly reviews. Great listener response. Free demo
cassette. Brian Rose Productions, 99 State Street,
Brooklyn, N.Y. 11201,

IS YOUR SPANISH LANGUAGE RADIO
STATION IN TROUBLE?

Or are you contemplating a switch to Spanish. Availa-
ble immediately. General Manager, 18 years broadcast
experience outside Continental U.S. in Million-Plus
Market-Major Facility. Ready to “go home” or transfer
to other foreign situation, not necessarily Spanish.
Proven track record. Expertise includes modern man-
agement techniques in programming, engineering,
automation, computerization plus full knowledge of
FCC Regs. Write Box C-86.
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Situations Wanted Programing,

Production, Others

Help Wanted News

WAQY 50,000 watt top 40 station is looking
for Program Director, young, innovative, ex-
perienced, with day by day promotions. This is
a great opportunity to join a seven station
chain, Contact Jim Rising—WDRZ-FM,
Wilkes-Barre, Pa. 717 —823-5000.

KBTV DENVER

Has an immediate opportunity for on air
weatherman, meteorologist preferred.

For complete information call or write
News Director Roger Ogden (303)
825-5288.

Help Wanted News Continued

TELEVISION

Help Wanted Management

ASSIGNMENT EDITOR

Central Virginia's top rated news operation
needs a creative, visually oriented person who
is a strong copy editor and works well with
others. Reporting and either production or edi-
tor experience required. CBS affiliate, all ENG,
hour long local newscast, EOE. Resumes to
Jay Moore, News Director, WTVR-TV, 3301 W.
Broad Street, Richmond, VA 23230.

BUSINESS MANAGER
WUAB-TV
Cleveland, Ohio
This position demands expertise for
managing all phases and opera-
tions of the Business Dept. at a TV
station. Send resume with qualifica-

tions and references to:
Robert R. Hartman

Ass't. General Manager
WUAB-TV

8443 Day Drive

Cleveland, Ohio 44129

An equal opportunity employer

T.V. REPORTER
DENVER STATION

Opening for first rate general assign-
ment reporter. Only experienced, ag-
gressive, creative self starters should
apply. Box B-199.

News Anchor

Attractive, intelligent male talk
show host/asst producer
(employer) seeks opportunity as
news anchor, or AM/PM magazine
host. Tape available. Box C-70.

Assignment Editor
Excellent opportunity in top sunbelt market.
Responsible for Reporter and Photographer
assignments. Need aggressive, take charge
person. Live ENG experience required. Send
resume and salary requirements to Box B-200.
An Equal Opportunity Employer

Help Wanted Announcers

TOP NOTCH TV INTERVIEWER
Seeking bright, experienced interviewer
for New York based Life Style Series.
Strong on-camera presence. Wit and
sense of Humor required for new daily
series. Resume and tape to: Citron, 365
West End Avenue, New York City 10024,

Help Wanted Sales

POLICE BEAT
REPORTER

Top 20 market station seeking ex-
perienced police beat reporter. Journal-
ism degree preferred. Salary & fringe
benefits above average. We have all the
latest state-of-the-art equipment, in-
cluding live helicopter Please send
resume to Box A-161, EEOE, M/E

Attractive co-host for PM Show needed by
WFMY-TV, Greenshoro, N.C. Excellent staff,
top-rated station in market, top-rated cos-
mopolitan city Good compensation and
benefits. On-Air Television experience re-
quisite. Send resume and tape to David Baxter,
PO. Box TV 2, Greensboro 27420.

Top-rated CBS affiliate in Southeast is seeking
experienced weather broadcaster. Excellent
market, well-equipped facility, sound manage-
ment, lovely city. Station offers good compen-
sation and fringe benefits. Send complete
resume and tape to Box B-194.

LOCAL SALES MANAGER
Group-owned CBS affiliate. Top 20.
Western growth market. Must be quality
individual, with management ex-
perience, high standards of perfor-
mance, and ability to take control, Ex-
cellent benefits. Unequalled quality of
life. Please send resume to Box C-71.

Help Wanted Technical

TELEVISION
MAINTENANCE ENGINEER

Immediate opening at STV facility in south Florida. Ap-
plicant should have previous maintenance in studio
and/or transmitter systems. Send resume & salary re-
quirements to: Personnel Dept, WKID-TV, PO Box
200, Heilywood, FL 33022 Equal Opportunity
Employer, M/F/H.

ONLY TOP PROFESSIONALS
WANTED

Consumer Reporter

Action Reporter

Economics Reporter

Weekend Weathercaster

(Meteorologist Preferred)

® General Assignment Reporter

For Top 5 market network affiliated sta-
tion. PLEASE NO BEGINNERS. Send
Tape and Resume to:

Don Fitzpatrick

680 Beach Street Suite No. 335
San Francisco, California 94109

(415) 441-0586
Equal Opportunity Employer MiF

TELEVISION
TECHNICIAN

Major market station seeking TV techni-
cian. Must have FCC 1st class license
and technical school background.
Direct all inquiries to:
Nancy Fields
Personne! Mgr.
WMAR-TV
6400 York Rd.
Baltimore, MD. 21212
EOE. MIF

NEWS REPORTER

WDTN TV has an immediate open-
ing for a News Reporter who can
also anchor, with at least two years
solid journalistic background, good
communications skills and anchor
experience. A degree in Journalism
preferred. Qualified applicants
should send resume & tape to: John
A. Stoddard, PO. Box 741, Dayton,
Ohio 45401,

AN EQUAL OPPORTUNITY EMPLOYER
M/FIH

NEWS TALK HOST

If you are informed, fluent, experienced, cour-
teous, creative and have a sense of humor, you
might be just the person we're locking for.

NEWSPERSON

We're also looking for an experienced broad-
cast journalist who can dig-up, research, write,
produce and air area news.

Letter, resume and unedited air-check to:

WERE

WERE Radio
1500 Chester Ave.
Cleveland, OHIO 44114
Equal Opportunity Employer M/F

Help Wanted Programing,
Production, Others
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DESIGNER/ARTIST
WPLG-TV MIAMI—A POST-
NEWSWEEK STATIONS

Position immediately available for an experienced
creative person with a range of design production
skills including on-air & print. Send portfolio samples
and resume to Design Manager, WPLG-TV, 3800 Bis-
cayne Blvd, Miami, FL 33137, 305—576-1010.




Situations Wanted News

TV Sports Producer with major market experience
seeks TV sports anchor/reporter position. I've pro-
duced material on the Boston Celtics, New England
Patriots, Boston Marathon, and more. Currently doing
on-air radio work at two Metro-Boston stations. Does
your small or medium market sports segment need a
new look? I'm your man! Will respond to all inquiries
and relocate. (617) 584-0635.

Network
Correspondent
Now Overseas—
interested in U.S.
Return

Past experience as local
anchor, producer, news direc-
tor, ENG magazine host-pro-
ducer. IN U.S. in April for in-
terviews. Box C-88.

SPORTS DIRECTOR/
PLAY-BY-PLAY/TALK

Major market, knowledgable, opinio-
nated, top references. Available soon
through format change. Box B-167.

Situations Wanted Programing,

Production, Others

ART DIRECTOR
STRONG ON AIR PRINT AND GRAPHIC
EXPERIENCE. ON AIR PROMOTION AND
PUBLIC AFFAIRS, PROJECTS IN ALL MEDIA,

(414) 248-1414 — Lake Geneva, WI or write RT 5, Box
954 Lake Geneva, W| 53147

CABLE
Heip Wanted Management

FOR NATIONAL SATELLITE CABLE TELEVISION SERVIGE

Small, but expanding pay television company seeks experienced individual for Business
Affairs position. Responsibilities inciude the licensing and acquisition of feature fiims in
domestic and international markets, negotiations and contractical duties with respect to orig-
inal production, labor union matters, music rights, clearances, etc. Legal background prefer-
red, but not essential. Salary commensurate with experience and background. Send resume

to Box C-89

an equal opportunity employer (M/F)

Help Wanted Programing, Production, Others

L e e s

Seeking highty experienced individual to assume responsibility for & coordinate
all elements of the overall creative product of growing special interest pay televi-
sion service. Will supervise & assume full responsibility for quality “Look & Feel”
of the service. Must have significant high level experience in television program
production, development, & promotion; in short, top creative credentials. Com-
pensation commensurate with experience & background. Send resume to:

Box C-90

an equal opportunity employer

ALLIED FIELDS
Help Wanted Sales

Producer
Production Supervisor
Creative, energetic pro seeks challeng-
ing position in cable, TV broadcast or
film. Writing and directing skills. Vast
Experience. Will relocate. Stan Brick-
man 212-—-688-3847. 120 E. 64th St,

N.Y, NY 10021.

KTULTV

TULSAS

STUDIO CAMERA OPERATOR: Operate
TK-46 studio camera, studio and stage
lighting, set construction. Hours include
6:00 a.m.-3:00 p.m. and/or 2:00
p.m.-11:00 p.m. shifts. Position does not
include weekends. Broadcast degree
and/or one year studio camera ex-
perience in a commercial broadcast
station or commercial production studio.
Lighting background preferred. Send
letters of application and/or resume to
Gary Ricketts, Operations Manager,
KTUL-TV, PO Box 8, Tulea NK 74101.

Position Available
One of the largest manufac-
turers of audio tape recording
equipment has an immediate
opening for sales manager.

If your experience and qualifica-
tions make you a candidate for
this position, send resume and
other pertinent information to
Larry Cutchens, Marketing Man-
ager.

international .
Tapetronics
Corporation

2425 South Main St
Bloomington, IL 61701

Phone: 309-828-1381

You belongin

Broadcastingx
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SALES REPRESENTATIVE
Professional Broadcast Audio
HAVE THE
FIRST SHOT AT OUR
NEW TERRITORY

We're ADM Technology. Inc.—the systems,
consoles and components corporation whose
precision-engineering and innovative
manufacturing have made us the leader in our
field in just 14 years. In the last 6 years alone,
our sales to the television and radio industries
have quadrupled.

We're expanding our sales operations on the
West Coast and have mapped out a new ter-
ritory that we know has wide-open potential.
We want to assign it immediately to a
dynamic, take-charge professional with solid
sales experience directly targeted to the
broadcast market. We're paying an excelient
starting salary plus commission. If you've been
seeking the kind of opportunity you know your
valuable sales capabilities and a product line
that's out in front can offer, contact us. We're
offering a career opportunity with a company
that's doing everything right. Send vyour
resume with salary history or call us colleet at
(313) 778-8400.

ADM TECHNOLOGY, INC.

ADM

The Audio Company 44

16005 Sturgeon,
Roseville, M! 48066

An Equsl Opportundy
Employer M F




Miscellaneous

Public Notice

Good Feb book?
Celebrate on enchanting
Sanibel Island!

Vacation on a spectacular island,
nestled in the sparkling waters of
the Gulf of Mexico. Miles of shim-
mering white sand beaches—one
of the finest shelling islands in the
world!

Guif front, two bedroom condo,
beautifully furnished, sleeps six.
Tennis, golf, minimum one week
rental. $765/week to May 1; $360/
week thereafer. Contact R. Hansen,
5915 Berthold, St. Louis, MO
63110. Or call (314) 647-2222.

March 4, 1981 Public Broadcast Service
Executive Committee at the Mayflower
Hotel, Washington, D.C., begins at 9:00
a.m. on March 4. Reports on Task Force
on Technology Applications; CPB-PTV
long-range finance discussions; pro-
gram services; financial status; human
resources development. Discuss board
organization re interconnection matters.
Review board/committee calendar and
nominal agenda.

Help Wanted Instruction

It’s Your Money!

(And They're Stealing It From You ..)
Take advantage of the No. 1 news story
of the year: our sorry economy! Let Dr.
Otto help your viewers through the eco-
nomic maze. Free demo tape:

K&O Productions
PO Box 1548
Mobile, Alabama 36633

40 ALBUMS OF ILEWW SQOUND EFFECTS
$7.98 EACH. WRITE FOR YOUR FREE
COMPLETE CATALOGUE TODAY.

P.0O. BOX 1441
BELLINGHAM, WASH
98225

PUBLIC NOTICE

RE; WDLW AM 1330 Radio
Station
Waltham MA

Notice is Hereby given by Anthon-

R. Martin-Trigona of WHET Inc. D/

B/A WDLW AM 1330 Radio Station

that:

A. The authority and power of a purported
trustee and related parties to deal with the
license and assets of WHET Inc. is being
challenged in the U.S. Bankruptcy Court for the
District of Massachusetts and before the
Federal Communications Commission, and
may also be affected proceedings pending in
the U.S. Bankruptcy Courts for the Southemn
District of New York or District of Connecticut.
B. Any attempts by the purported trustee and
related parties to dispose of the license or any
assets of WHET Inc. or to otherwise deal with
WHET Inc. will be subject to legal challenge
in any appropriate judicial or administrative
forum.

TELECOMMUNICATIONS
TECHNOLOGY
FACULTY

Telecommunications full-time faculty member
needed for Fall 1981 for new 2 year degree
program designed to prepare students to be
radio, TV, cable TV technicians. West Windsor
Campus houses State-of-the-Art Radio-TV-
Cable TV facility. Your teaching will include
satellite and microwave technology, broadcast
and cable system design. Work with new
public 3 kw FM station and college’s cable TV
network. Requires knowledge and experience
with transmitters, maintenance and repair,
FCC 1st. Opportunity to develop unique indus-
try-endorsed program at major N.J. telecom-
munications facility. 150 students enrolled in
present radio-TV production curriculum. Ex-
cellent benefits. Tenure track. Salary negotia-
ble, depending on credentials and experience.
Respond in writing with resume to: MERCER
COUNTY COMMUNITY CO—LEGE, Personnel!
Services, Dept. GS, PO Box B, Trenton, NY
08690.

Equal Opportunity/
Affirmative Action Employer

Services

MEDIA ALLIANCE
wants;

Anchor/Reporter/Producer
tapes
for analysis/placement in
TOP 30 MARKETS
Suite 1803, 2600 Netheriand Ave.
Riverdale, N.Y. 10463
(212) 796-5985

Radio Programing

LUM and ABNER

- 15 MINUTE
PROGRAMS WEEKLY
Program Distributors
410 South Main
Jonesboro, Arkansas 72401
Phone: 501 —972-5884

NOTICE TO BIDDERS
CABLE COMMUNICATIONS
FRANCHISE
CITY OF BIRMINGHAM,
MICHIGAN

The City of Birmingham, Michigan, in
conjunction with the Villages of Beverly
Hills, Franklin, and Bingham Farms,
Michigan, seek applications for a non-
exclusive franchise to provide cable
communications services for a period
up to 15 vyears. Official application
forms (Request For Proposals) and the
Birmingham Cable Communications Or-
dinance are available at the City Man-
ager's Office, City of Birmingham, 151
Martin Street, PO. Box 3001, Bir-
mingham, Michigan 48012. Contact
Steven Schwartz, Assistant to the City
Manager, 644-1800 for further informa-
tion.

PROFITS!!

it's what all of us in business are trying
to obtain with a minimal amount of
problems. Radio Stations have a unique
problem—I have a unigue solution! Let's
get together! I've earned thousands of
extra SS$ in advertising sales revenue
for Radio Stations all across the nation
and | did it my way—with integrity and
honesty. What am | talking about? An
extremely sophisticated and well-man-
aged telephone sales operation for
merchandising your unsold R.O.S. time.
No, the concept is not new, but our ap-
proach truly is. No obligations—no com-
mitments. For information contact
Radio-Active Marketing, Inc. at 715 East
Golf Road, Schaumburg, llinois,
60195—a company dedicated t& a
straight and clean sales operation with
plenty of highly respectable references.
Or call me, Ed Lester, person-to-person
collect anytime at (312) 885-9573. |
really believe in Radio-Active Market-
ing—so will you!

For Sale Equipment

Help Wanted Programing,
Production, Others

PAUL FREES
“Can Help Your Radio

@ Station Become No. 1"

Charles H. Stern Agency, Inc.
9220 Sunset Boulevard, Los Angeles,
California 90069. Telephone: 273-6890

MAJOR MARKET NEWS SET

Complete. News, weather and
sports studio set. Professionally
built in 1978 by Dynametrics Inc. of
Calif. Operated out of studio 40’ x
45’ Plywood and formica construc-
tion. Risers and weather maps in-
cluded. Rear screen and chroma
key capabilities on background
wall. Place for built in monitors in
desktop. Pictures available upon re-
guest. Contact Roger Cotey.
1-414-355-6666.

NEWS AND DOCUMENTARY
TYPE PRODUCTION

We are broadcast journalists using our

skills and ENG technology to write and

produce motion pictures for business

and industry. Join us, and put your skills

to work in an exciting, challenging en-

vironment, where you'll have room to

grow. Four years TV news experience

minimum. Send resume and tape to:

VIDEA, LTD.

200 Guaranty Building

Cedar Rapids, lowa 52401

Equal Opportunity Employer M/F
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Consultants

A penny saved—in the wrong place
can cost you plenty.

JARYMAN oo
—LA/PANN-

For Sale Stations

i
RADIO PROGRAMMING & MANAGEMENT CONSULTANTS
5944 Luther Lane » Suite 505 » Dallas, TX 75225

HAVE EARS—WILL TRAVEL!

Knowledgeable Radio Pro will come to your
market and listen to you and your competition.
I'll give you an objective evaluation of your
sound—and your competition. Perhaps you
are just missing some basics ... or maybe you
need to make major changes. Let's talk about
your particular situation. I;l] call you as soon as
| receive your confidential inquiry mailed to
Box C-84.

LOW POWER TV!

Broadcast engineer will assist you with
engineering portion of FCC form 346, help you
choose equipment, etc. Fee is only $1500—
plus travel expenses (if required), Write: Meyer
Gottesman, PO Box 4234, Napa, CA 94558.
(707) 253-2220. Try anytime.

Lee Wilkins anp associates
MEDIA BROKERS

P£.0. BOX 850 3500 S. PHILLIPS
ALBANY, GA. 31702 SIOUX FALLS, SD 57105
PHONE (912) 883-4917 PHONE {605} 338-1180

FM North Central Arkansas
$250,000.00, real estate, terms.
King Agency, contact Bob
Rothfus. 501-856-3705. or night
501-257-2567.

Seeking partner for AM/FM in major
Florida market with tremendous im-
mediate potential. Box C-74.

Wanted To Buy Stations

Dan Hayslett

& asSoCiates, e
RADIO, TV, and CATV

{214) 691-2076
11311 N. Central Expressway « Dallas, Texas

MAJOR RADIO PROPERTIES

For major radio properties currently
available in the Pacific Northwest,
write to Box B-193. Complete
details available to qualified buyers.

MAJOR MID-SOUTH METRO

Daytime AM 1,000 watts non direc-
tional. New equipment, automobile,
remote unit, plus real estate.
$380,000 excellent terms. No bro-
kers, principles only. Box C-82.

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WiTH OVER 20 YEARS EXPERIENCE

Network seeking radio stations.
Must bill at least $300,000 plus.
Confidential. Principals cnly. Box
C-56.

WALKER MEDIA
& MANAGEMENT, INC.

William L. Walker
President

Suite 417, 1730 Rhode Istand Avenue, N-W.
Washington, D.C. 20036
(202} 223-1553

Brokers-Consultants-Appraisers

Wanted To Buy Equipment

WANTED TV-CP

All replies confidential—D. Waslh c/o
Mutual Communications Corp., 311 E.
Ridge Rd., Rochester, NY 14621 (7186)
544-7200.

Business Opportunities

CLASS Il AM

10,000 watts. Sunbelt. Excellent
growth potential for experienced
broadcaster. $1.1 million. Buyer will
consider financing. Box C-78.

RICHARD A.

LINC.
435NORTH MICHIGAN AVE. + CHICAGO 60611

\__ 312/467-0040

CLASS IV AM
Falls within top 50 kts. Has halif-
wave antenna giving full-time/fuli
mkt coverage. $1.2 million. Buyer
will consider terms with opportunity
for attractive leverage. Box C-77.

REGIONAL SIGNAL

Very low dial position gives the East
Coast daytimer huge coverage area.
Ideal for religious or ethnic format and/
or owner operator. 21 acres land, 2500
SF bldg & sold equip. Only station in city

Organization with 25 years com-
bined experience is seeking to
operate your small market radio
station. Owner will get a good per-
centage right off the top. Excellent
opportunity for station in the red.
Contact Box C-87.

EDEN 919-623-3000
BROADCAST "¢ Box v
SERVICES  imy snasens

ALTY C

628 WASHINGTON ST.. EDEN N.C. 27288

of license. Box B-197.

LOW POWER TV!

Very skilled broadcast engineer (himself an
applicant for LPTV in San Francisco!) wishes
to start firm to mfg. 100 watt UHF-TV transia-
tors/transmitters for low power TV industry. Ac-
tive or inactive investors (especially design
engineers!) welcome with at least $15,000.
(707) 253-2220 24 hours. Leave message if
not in. M. Gottesman, PO Box 4234, Napa, CA
94558,

BILL-DAVID h
ASSOCIATES

BROKERS-CONSULTANTS
(303) 636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

Missouri money maker 500 watt 21
acres less than 2 1/2 gross
$340.000. Good terms media ser-
vices 813 939-7066, 1620 Medical
Lane, Ft. Myers, Fla. 33907.

For Sale by Owner
Texas Fulltime AM, one-station
market 200,000, 25% down, bal-
ance 10 yrs—10%. Financial
qualifications with reply.

Box B-196
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For Sale Stations Continued

STEREO FM IN IL H.B. La Rue, Media Broker
RADIO . Ty . CATY APPRAISALY
3 times gross which equals over West Coast: san F
o i 44 Montgomery Street, 5th Floor, San Fran-
$600,000. 12% interest. $200,000 cisco, California 94104 415/434-1750
down. Real estate included. 15 year East Coas!
contract to qualified buyers. All in- 500 East 77th Street. Suite 1309, New York,
formation first letter. Box C-80. NY 10021 212/288-0737

Beautiful Oregon Coastal Pro-
perty AM-FM combination with

great potential! Write Box C-75. UNUSUAI-

Ist TIME OFFER!

Central Florida Full-Time/SSM

$320,000. Includes RE—1/3 * Midwest AM/FM—
down. Excellent terms to c!"Fa.QO/M“waUKee
gualified buyer. Box C-83. Vicinity
¢ Only Stations Licensed
To Small Market With
Perfect for Ma and Pa operation, Substantial Population
full-time AM in Michigan's Upper Adjacencies

Peninsula. Sale includes real estate.
Fine living conditions, excellent

¢ Excellent Coverage In

resort area, major highway through Trade Area Of
community. Prefer cash. Box C-81. Over 200!000
* Great Potential For A
Good Operator In A
CLASS CFM Solid Growth Market
Top 50 Market. Excellent facility. ¢ $1,400,000
Sunbelt. Real Estate Included. Posi-
tive cash flow on revenue of over 1 ¢ X:u’laBlﬂleld?:allnEsltaJed
million dollars. Contemporary for- g Include
mat. Needs more aggressive man- ¢ 20-YEAR PAYOUT!
agement to capitalize on audience.
Asking price: $5 million cahs. Box Call 901/767-7980
C-786. In Complete Confidence!

ILTON Q.FORD

Stan Raymond & Associates

Broadcast Consultants & Brokers

Has stations availabte in Ga, Fla, N.C, & S.C.

Call or write now

404-351-0555

A.t EA & ASSOCIATES
B s vcsoces Poperos w38 MEDIA BROKERS/APPRAISERS
9090 Poplar Ave. = Suite 816 Memphis, TN 38157

700 New Hampshire Ave., N.W. « Watergate South
1819 Peachiree Road, N E Suite 1003 - Washington, D.C. 20037
Arlonra. Georgia 30309

CHAPMAN ASSOCIATES®

©

media brokerage service

STATION CONTACT
Y Small AM $49K Terms Ray Stanfield (213) 363-5764
(49%)

S Small AM $165K  Cash Paul Crowder  (615) 298-4986
MW Small FM $§375K  Terms Jim Mackin (312) 323-1545
Y Small AM/FM  $500K  $145K  Ray Stanfield (213) 363-5764
SW  Medium FM $260K  $65K Dan Rouse (214) 387-2303
S Metro Fulltime $1100K Terms Bill Chapman  (404) 458-9226
SW  Metro  AM/FM  $1550 Terms  Bill Chapman  (404) 458-9226

To receive offerings of stations within the areas of your interest, write Chapman

Company, Inc., 1835 Savoy Dr, N.E, Atlanta, GA 30341

e Fulitimer. Powerful big city in Ark.
$980,000. Terms.

e 100 watts within 200 miles of
Memphis. Large town. $780,000.

® FM. N.W. Missouri billing about $100,-
000. Good real estate. $195,000.

e Ethnic daytimer in Cleveland metro
area. $490,000.

® Daytimer. N.E. Texas city. $600,000.
Terms.

e Class C in large Oklahoma town.
$3,400,000.

e AM/FM in Mississippi city within 100
miles of Memphis. $360,000. Terms.

e Daytimer and weekly newspaper in
greater Charlotte. N.C. area. $580,-
000. Terms.

e E. Ky. 1000 watt daytimer. $280,000.

¢ FM in Texas. $250,000. Terms.

e Spanish speaking S.C. California.
$520,000.

e VHF-TV in Wyoming. $740,000.
Terms.

e South Carolina. SE daytimer. $220,-
000. C.P. for fulltime.

e 1000 watt daytimer. SE KY. $300,000.

e 1000 fulltimer. Tenn. Chattanooga
area. $250,000.

® 5000 watt daytimer. E. Tenn. $340,-
000. $40,000 down.

e Fulitimer. West Virginia. $275,000.

e Daytimer. Middle Tenn. Medium size
town. $290,000.

e Daytimer. Fort Worth powerhouse.
$1,000,000.

e AM/FM Eastern Kentucky. $360,000.

o Daytimer, N.C. Missouri. $380,000.

® Fulltimer near Charlotte, NC. $600,-
000. Terms.

o Daytimer. Good dial position. Central
Florida. $280,000.

o NW Florida. C.P.—$100,000 at cost.

e Atlanta area. 5,000 watts. $470,000.

e 3,000 watt FM. Southern Arkansas.
$380,000.

e AM/FM in NE Oklahoma. $1,100,000.

® 250 watt daytimer. NE La. $250,000.

e Cable TV Southern Alaska. Smalil.
$110,000. Terms.

e AM/FM. N.E. Louisiana. $25,000
down.

e 500 watt daytimer. Single market sta-
tion. CA resort area. $430,000.

e Fulltimer. Major market Idaho. $660,-
000 terms.

® Daytimer. NC. About 50 miles from
coast. $240,000. Terms.

e AM/FM in No. Mich. $190,000.

® VA. Coastal. Attractive. $650,000.

e Powerfu! daytimer in Northern Michi-
gan. $430,000. Terms.

e Fulltimer. Dominant. Metro. TX.
$1,200,000,

e Coastal. S.E. Fla. powerhouse. AM
fulltimer $1.8 million including $700,-
000 in real estate.

e UHF-TV in western Texas city. Buy
100% of assets for $1.5 million in-
cluding all new equipment or pay
$420,000 and equip it yourself.
Terms.

e Fulltimer. Powerful big city in Ark.
$980,000. Terms.

Drop by our hospitality suite at NAB Las
Vegas Hilton

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615—756-7635 24 HOURS
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THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948

Eimira, N.Y. 14902
24 hr Phone: (607)733-7138

Bob Kimel's office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants

MAJOR MARKET SUBURB

Top 15 ADI Midwest market. 5 kw fulltime. 18+
acres-9,000 sq. ft. bldg. Billed F/Y/E '80 over $700k
without mjr. mkt. help. Asking $1.8kk. Perfect for group
owner or seasoned broadcaster.
Carolina Media Brokers
516 Fenton Pl
Charlotte, NC 28207
(704) 376-1161

RDHANN
COMPANY

BROKERAGE * APPRAISAL ¢ MANAGEMENT

Denver, CO 80237 8340 E. Princeton Ave., 303277127675

Il Las Vegas, NV 89107 6257 Garwood St., 70228707106
Oallas, TX 75225 5944 Luther Ln., Svite 505, 214+696+1022

BROADCASTING’S
CLASSIFIED RATES

Payable in advance. Check or money order only.
(Billing charge to stations and firms: $2.00).

When placing an ad, indicate the EXACT category
desired: Television, Radio. Cable or Allied Fields;
Help Wanted or Situations Wanted; Management,
Sales, etc. If this information is omitted, we will
determine the appropriate. category according to
the copy. No make goods will'be run it all informa-
tion is not included.

The publisher is not responsible for errors in print-
ing due to illegible copy. All copy must be clearly
typed or printed.

Deadline is Monday for the following Monday's
issue. Orders and/or cancellations must be sub-
mitted in writing. (No telephone orders and/or can-
cellations will be accepted).

Replies to ads with Blind Box numbers should be
addressed to (box number) c/o BROADCASTING,
1735 DeSales St, N.W, Washington, DC 20036.

Advertisers using B/ind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films or VTR's to be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR's are not forwarda-
ble, and are returned to the sender.

Rates: Classified listings (non-display) Help
Wanted: 70¢ per word. $10.00 weekly minimum.
Situations Wanted: (personal ads) 40¢ per word.
$5.00 weekly minimum. All other classifications:
80¢ per word. $10.00 weekty minimum. Blind Box
numbers: $2.00 per issue in addition to weekly
minimum.

Rates: Classified display: Situations Wanted:
(personal ads) $30.00 per inch. All other
classifications: $60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space.

Publisher reserves the right to alter Classified
copy to conform with the provisions of Title Vil of
the Civil Rights Act of 1964, as amended.

Word count: Include name and addtess. Name of
city (Des Moines) or state (New York) counts as
two words. Zip code or phone.number ‘including
area code counts as one word. Count each ab-
breviation, initial, single figure or group of figures
or letters as a word. Symbols such as 35mm, COD,
PD,.etc. count as one word. Hyphenated words
count as two words. Publisher reserves the right to
abbreviate or alter. copy.

CBS NEWS & COLUMBIA SPECIAL PRODUCTS
present a novel and exciting recording first, a rare and
invaluable professional production tool...

THE CBS LIBRARY OF
CONTEMPORARY QUOTATIONS

10-RECORD SET with printed transcript

Bertrand Russell
Babe Ruth
Sa

o
Pope Paul ¥
Roberc £ Peary
Prince Phitip
Itrhak Rabin

A Philip Rendolph
Ronald Reagan
Abraham Ribicoft
Hymen Rickover
Nelson Rockefeller
Wil Rogers

Frankiin ) Roasevelt

417 quotes by 193 world-famous politicians, scientists,
athletes, soldiers, inventors, lawyers, activists, musicians,
economists, religious leaders, opinion makers, explorers
and others...in their own words! Alphabetized, indexed
and cross-referenced!

There has never been a record set
like this in the entire history of
recorded sound. .. Never!

Here's what you get:

* Ten twelve-inch LP discs, containing 417 quotations by 193
famous personages—in alphabetical order, and identified as
to date and location.

* A complete and accurate verbatim transcript of all the quota-
tions contained on the records (109 pages) in a sturdy
three-ring loose-leaf binder.

s A complete index, by speaker and subject matter, listed
alphabetically.

* Deluxe packaging: the ten viny! LP’s are protected in poly-
lined sleeves through which the labels can be read, then
collated in proper sequence into a sturdy double slipcase.

* Produced by CBS NEWS—by professionals for professionals
—utilizing the very highest standards of engineering.

Now, Columbia Special Products offers every producer who

works in news, actualities, radio or television production

documentaries or education... THE CBS LIBRARY OF CON-

TEMPORARY QUOTATIONS . . . for the extraordinarity low price

of $350. No extras, no suroharges, no license fees, no

royalties, no handling, no shipping charges. $350 complete.

[czézzs;s;

Columbia Special Products, **CQ"" * P.O. Box 5300, Terre Haute, IN 47805
Please ship The CBS Library of Contemporary Quotations @ $350.00 10:
Name
Address o ,, B
City . ’Stdle e Zip e
Call letters or hrm name ____ . ___._ I
Telephone . .
Authorized Signature . . e
O Check enclosed. T Please bill me.
Make checks pavable to CSP™ Price includes postage and handling. You pay no extras.
Plcu\c allow 4-6 weeks for delivery.

Marcas Reg Printed in US A

*Please Note' The purchaser of this collection needs no further permission fromCBS for lawful use of this material in other
media. However, any such use of this material is the sole responsibility of the user

Fhis record set is protected by copy right and may nat be duplicated for purposes of resale or other non-authonzed distribution
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Jack Crumpler, senior VP and account super-
visor, Weekley & Penny, Houston, named ac-
count service director.

Brian Bradley, senior account executive,
Bernstein, Rein & Boasberg Advertising,
Spokane, assumes same post at firm’s Denver
office.

Carl Ward, who retired from CBS in 1979 after
35 years of service, including post of VP, direc-
tor of affiliate relations, CBS-TV, joins MMT
Sales Inc., as VP-station relations, operating
from Scottsdale, Ariz., (‘‘Closed Circuit,” Feb.
23).

Named divisional VP’s, Katz Continental
Television: John Hoffman, sales manager of
Detroit office; Tom Olson, sales manager of
gold sales team, Chicago, and John Aronson,
sales manager of Minneapolis office. Marshal
Lichstrahl, sales manager, Katz American
Television’s Atlanta office, named divisional
VP

George Otwell, general broadcast executive,
AP, Atlanta, joins TN Spot Sales, Raleigh, N.C.,
as VP-general manager.

Named account executives, Petry Television:
George Dennis, from sales trainee to Eagles
sales team in New York; Richard Larcade,
from group research manager to Eagles sales
team, New York, and Richard Ferrante, ac-
count executive, KSAN-FM San Francisco, to Pe-
try office there.

Donald Baxter, assistant general sales man-
ager, WBTV(TV) Charlotte, N.C., named general
sales manager. Jess Chalker, national sales
manager, WBTV, assumes Baxter’s post in addi-
tion to his present duties.

Claude Barnett, account executive, KSBW-Tv
Salinas, Calif.,, joins KQIQ-AM-FM Lemoore,
Calif., as general sales manager.

David Schackmann, local sales manager,

wxix-Tv Cincinnati, named VP

Tom Brennaman, account executive, WTAR-TV
Norfolk, named sales manager.

Christensen Pattison, account executive,
KVIQ-TvV Eureka, Calif., named sales manager,
Kay Roland, sales manager of HR Television,
Los Angeles., joins KvIQ-TvV as sales develop-
ment manager.

Peter Win Elliot, account executive, WAGA(TV)
Atlanta, named director of development ser-
vices, responsible for accounts in marketing and
co-0p.

Blaine Mitchell, account executive, WGSO(AM)
New Orleans, joins WVUE(TV) there as local sales
manager.

Eddie Bolling and Lovell Waugh, account ex-
ecutives, wcsc-Tv Charleston, S.C., named
regional and local sales manager, respectively.

Basil Storrs Jr., with wvEz(FM) Louisville,
Ky., named local sales manager.

Cheryl Schafer Collins, account executive,
wiL(AM) St. Louis, joins KMOX-TV there in same
capacity.

Michelle Jones, sales assistant, WTOP(AM)
Washington, joins WMAL(AM) there as account
executive.

Karen Gamble, traffic manager, WUSL(FM)
Philadelphia, joins wCAU(AM) there as account
executive.

Cynthia Merritt, media director, Phil Motta &

Associates, Phoenix advertising firm, joins
KNXV-TV there as account executive.

Jim Walker, head of J. Walker Advertising,
Denver, joins KDKO(AM) Littleton, Colo., as ac-
count executive.

Kirk MccCall, air personality-program director,
WPAR(AM) Parkersburg, W. Va., joins WADC(AM)
there as account executive.

Programing

Norbert Auerbach,
president and chief
operating officer,
United Artists, New
York, named chief ex-
ecutive officer, succeed-
ing Andy Albeck, who

retires. Dean Stolber,
i senior VP-business
affairs, named to newly
created post of execu-
tive VP,

Al Rothstein, VP-sales
manager, Petry Televi-
sion, New York, joins Paramount Television
domestic syndication there as division manager
for Southeast territory.

Auerbach

Jean Engelbert, secretary-traffic coordinator,
Viacom Cablevision of Long Island (N.Y.),
named program services coordinator.

Benson Begun, from Orion Pictures, New
York, joins Warner Amex Satellite Entertain-
ment there as VP-legal and business affairs.

Al Trescony, VP-talent administration, NBC,
Los Angeles, retires after 12 years with network
to open his own casting organization in Holly-
wood.

Kathryn DeMerit, director, syndication ser-
vices, EUE Video Services, New York, named
Northeast regional sales manager for Audio
Plus Video International, Northvale, N.J.

Garnet Rich, manager and consultant for
estate and financial matters, Packel & Associ-
ates, Tulsa, Okla., and Mark Solow, from
KTUL-Tv Tulsa, join Satellite Syndicated
Systems, Tulsa, as sales representatives.

Ann Lambert, national programing coordina-
tor, Century Broadcasting, Los Angeles, named
administrative assistant of Westwood One, Los
Angeles, national radio syndication firm.

Ken Doyle, account executive, Northeast area,
Columbia Pictures Television, New York,
named account executive, Midwest-South,
based in Chicago.

Morrie Trumble, sports programing director,
NBC Radio Network, New York, takes on addi-
tional duties as director of programs. John
McGhan, production coordinator of NBC’s
young adult radio network, The Source, New
York, named director of programs for network.

Ellen Kaye, manager of sales promotion,
Buckiey Radio Sales, New York, joins
WNBC(AM) there as entertainment marketing ad-
ministrator.

Leonard Harris, arts editor and critic for CBS-
owned New York stations, and network TV
morning news, joins Bravo, cultural pay-cable
programing service, New York, as on-air anchor
for Bravo Newsupdate, culture-oriented weekly
newscast.

Richard Evans, contributing editor and chief

Broadcasting Mar 2 1981

feature writer, Tennis Week, based in London,
joins Enterprise Radio, Avon, Conn., as corres-
pondent covering tennis events.

William Fignshu, national program director,
Viacom Radio, New York, named VP-program-
ing.

Bill Brown, air personality, wcBs-FM New York,
named program manager.

Louis Gattozzi, exeuctive producer, WKyc-Tv
Cleveland, joins wWIJKW-Tv there as program
director.

John Wetherbee, music director, WFYR(FM)
Chicago, named program director.

Denise Donovan, assistant bank loan coor-
dinator at Boston College financial aid office,
joins WEEI(AM) Boston as broadcast standards
administrator.

Tom Jeffries, program director, wzzp(am)
Cleveland, joins kTac(aM) Tacoma, Wash., in
same capacity.

Dr. T. Cleve Callison, from noncommercial
WLRH(FM) Huntsville, Ala., joins noncommer-
cial wSvH(FM) Savannah as program director.

John Friskillo, program director, WCCL(AM)
Jackson, Miss., joins WKKE(AM) Pearl, Miss., in
same capacity. Steve Jeffries, program direc-
tor, WCCL(AM), joins WKKE as production man-
ager.

Scott Leiser, producer-director, WISN-Tv Mil-
waukee, joins wpIV(TV) Detroit in same capacity.
Mitch Jacobs, producer of Sonya Friedman
talk show on wxyz(am) Detroit, joins WDIV as
coordinating producer.

Brian Clark, production assistant for noncom-
mercial wswp-Tv Grandview, W. Va., named
producer.

Bill Berg, air personality, wwva(aM) Wheeling,
W. Va., named music director. Dan McGrath,
air personality, co-owned wWCPI(FM) there named
music director.

Bruce Wayne Alien, air personality, WDLC(AM)
Port Jervis, N.Y., named music director.

Rhonda Glenn, sports reporter-anchor, KxAs-
Tv Fort Worth, Tex., joins Entertainment and
Sports Programing Network, Bristol, Conn., as
reporter.

Dan Carlisle, air personality, KSAN.-FM San
Francisco, joins KLOS(FM) Los Angeles in same
capacity.

Vern Robinson, air personality, KEX(AM) Port-

land, Ore., joins recently started KWIP(AM)
Dallas, Ore., in same capacity.

Dan Walker, production director and air per-
sonality, WEFM(FM) Chicago, joins WLS-FM there
as air personality.

Peter Roberts, air personality, worR(aM) New
York, joins KDQQ(AM) Albuquerque, N.M., in
same capacity.

]
News and Public Affairs

Gary Cummings, director of editorials and sta-
tion services, wBBM-Tv Chicago, named to same
post at wcBs-TV New York (both are CBS-owned
stations). He succeeds Peter Kohler, named
VP and assistant to president of CBS-TV Net-
work.

Keith Kay, manager of CBS News’s Paris
bureau, named producer for its Dallas bureau.
James Clevenger ill, associate producer of



CBS Evening News With Walter Cronkite, suc-
ceeds Kay. John Harris, manager of CBS’s
Tokyo bureau, named manager of Latin Ameri-
can bureau, based in Miami. Robert Ander-
son, associate producer, Chicago, succeeds
Harris. Doug Sefton, correspondent, CBS
News, Cairo, assumes same responsibilities in
Bonn. Mitchell Krauss, with CBS News in
New York, succeeds Sefton.

Ken Middleton, assistant news director, WFSB-
Tv Hartford, Conn., joins WILA-TV Washington
as assistant news director-programs.

Peggy Cerniglia, news and public affairs pro-
gramer for Public Broadcasting Service, Wash-
ington, joins noncommercial wTvs(Tv) Detroit
as news director.

Ann Tapie, assignment editor, KviQ-Tv Eureka,
Calif., named news director.

Pat Chappell, public relations director, WTHR-
Tv Indianapolis, named public affairs director.

Keith Nichols, with kMTV(TV) Omaha, named
acting news director.

Adel Hauck, public affairs producer, noncom-
mercial KCPQ-TV Tacoma, Wash., named acting
news director.

Randy Joyce, evening news producer, WHP-TV
Harrisburg, Pa., named assistant news director.
Susan Verdelli, reporter, WHP-Tv, named noon
anchor. Jim Moyer, news announcer for co-
owned WHP-AM-FM there assumes additional
duties as news coordinator.

Steve Waller, news anchor, WKBT(TV) La
Crosse, Wis., named news director. Todd
Steffen, reporter, wkBT, named anchor for 10
p.M. News.

Dave Mclean, dssistant news director, KRON-
TV San Francisco, named editorial director.
Carl Twentier, assignment manager, KRON-TV,
succeeds McLean.

Bob Friedman, weekend anchor, wTAJ-TV Al-
toona, Pa.; named assignment editor. Barbara
Allen, reporter, WTAJ-TV, succeeds Friedman.
Roger Wyland, air personality, WFBG (AM), Al-
toona, joins WTAJ-TV as weekend sports anchor.
Dave Hurst, news director, wiac(aM) Johns-
town, Pa., joins WTAI-TV as Johnstown bureau
reporter.

Pat Teague, manager of UPI's Lubbock, Tex.,
bureau, named manager of UPI’s Albuquerque,
N.M., bureau and New Mexico state editor.

Ron Barr, weekend sports anchor-reporter,
KRON-TV San Francisco, joins KSFO(AM) there as
sports director.

Baxter Ward, former Los Angeles county
supervisor, joins KABC-TV there as news com-
mentator.

Chet Coppock, sports anchor-reporter, WisH-
TV Indianapolis, joins wMaQ-Tv Chicago, in
same capacity.

Bill Clarke, news producer, wxyz-1v Detroit,
joins KIRO-TV Seattle as producer of station’s
Closeup program.

Larry Lyle, news producer, wisH-TV In-
dianapolis, joins wTsp-Tv St. Petersburg, Fla., in
same capacity.

Christine Allen, executive producer, WGR-TV
Buffalo, N.Y., joins WNAC-TV Boston as news
editor-writer. Holly Blondel-Parent, news
production assistant, WNAC-TV, named news
assignment editor.

Reggie Harris, reporter, wNBC-TV New York,
named New Jersey correspondent based in
Newark.

Fred Roggin, sports anchor, KPNX-TV Phoenix,
joins KNBC(TV) Los Angeles, as sports reporter
and weekend anchor.

Rod Daniels, co-anchor, wisN-TV Milwaukee,
named to same post at co-owned WTAE-TV Pitts-
burgh.

New members named to UPI broadcast adviso-
ry board: Lou Adler, director of news opera-
tions and programs, wcBs(aM) New York; Ter-
rence J. Connelly, VP-television news, Taft
Broadcasting Co., Cincinnati; Paul Davis, news
director, WGN-aM-Tv Chicago; Ron Grisham,
general manager, KFXD-AM-FM Nampa, Idaho,
and Marty Haag, executive news director,
WFAA-TV Dallas.

Janet Danforth, graduate, University of
Missouri in Columbia, joins KTSB(TV) Topeka,
Kan., as general assignment reporter.

Technology

Joseph Colgrove, VP-general manager, pic-
ture tube division, RCA, Lancaster, Pa., named
VP for commercial and business planning.
John Rittenhouse, division VP-general man-
ager, RCA government systems division,
Moorestown, N.J., succeeds Colgrove. Paul
Wright, division VP-general manager of RCA’s
Astro-Electronics, replaces Rittenhouse.
Charles Schmidt, manager of integrated radio
room programs for government communica-
tions systems, business unit of government
systems division, succeeds Wright. Gail
Lieberman, director of performance reporting
and forecasting, RCA finance division, Cherry
Hill, N.J., named staff VP for financial reporting
and capital planning.

Donald Richardson, general manager,
Sintronic, Lionville, Pa., named executive VP-
general manager for Singer Broadcast Products,
(““In Sync,”” BROADCASTING, Feb. 23), Cherry
Hill, N.J.

Timothy Hulick, president and chief engineer,
Electronic Research Corp. of Virginia, Virginia
Beach, joins Harris Corp., Quincy, Ill., as FM
section manager for its broadcast products divi-
sion.

William Park, operations manager, Sony
broadcast division, San Jose, Calif., named na-
tional sales manager.

Harry Hensman, VP of consumer tape
manufacturing, Memorex, Santa Clara, Calif,,
joins Corporex Technology, Los Angeles, as
head of firm which offers videotape technology
services worldwide.

R. Roger Watson, national sales manager,
audio video systems division of Ampex Corp.,
based in Redwood City, Calif., joins Microtime,
Bloomfield, Conn., as director of marketing.

Michael Fierman, VP in charge of production
for Hill/Eubanks Group, Los Angeles, joins
Golden West Broadcasters there as executive in
charge of production for Golden West
Videotape.

Jim Giffen, assistant chief engineer, KXTV(TV)
Sacramento, Calif., named chief engineer for
co-owned WANE-TV Fort Wayne, Ind.

Joseph Ewansky, Northeast sales manager,
RF Technology, Westport, Conn., joins Nurad
Inc., Baltimore, as systems sales engineer.

Broadcasting Mar 2 1981

GO0
NEWS

FORTV
NEWS

PEOPLE.

Now you have a new, alternative
specialized career placement service.
Media People is well connected in
the industry and ready to act as your
personal rep nationwide.

We have openings for anchor people,
reporters, News Directors, producers,
ENG camera people, ENG editors and
management personnel— pros in
presenting polished television news.

In addition (for a modest fee), we'll
help you fine tune your resume and
edit your audition tape for maximum
efficiency and impact. We'll even
negotiate your contract and salary.

If you feel it's time for something
more, send us your resume and
%-inch cassette.

MEDIA

PEOPIE

SPECIALIZING IN BROADCAST
NEWS PERSONNEL.

9701 Wilshire Boulevard, Suite 1000,
Beverly Hills, California 90212
Phone (213) 550-7020.

JEFF L.WALD, Executive Director







Kummel: double-duty
chairman of McCann-
Erickson and 4 A’s

More than 40 years ago, Eugene Kum-
mel’s father, a physician, had a heart-to-
heart talk about career choices with his
son, who was completing his freshman
year at Yale.

“He told me how hard a physician had
to work and the long hours he had to put
in,” he recalls. “‘And he was certain that in
a few years there would be socialized
medicine.

““I had thought about becoming a physi-
cian—I think all physicians’ children do.
But after that chat, [ started to think more
and more about advertising.”’

Gene Kummel smiles warmly at the
memory of that conversation: ‘‘I’'m happy
I chose to go into advertising though the
hours are long and the work often hard.”’

Kummel’s schedule has been particu-
larly arduous during this past year. He has
been shouldering double duty as chairman
of McCann-Erickson Worldwide and
chairman of the American Association of
Advertising Agencies.

His advertising involvement stretches
back to 1940 and 1941 when he served as a
trainee with Young & Rubicam in New
York during summer vacations from col-
lege. He remembers Y&R offering him a
job at $75 per week—a princely sum for a
young man at the time—following his
scheduled graduation from Yale in 1943,
but he was called up for officer’s training
in the fall of 1942 by the U.S. Navy.

Kummel served almost four years in the
Navy, primarily in the South Pacific,
aboard a destroyer escort. He left in June
1946 as a full lieutenant.

He decided he could use some season-
ing on the advertiser side and spent two
years as a brand manager for Warner-Lam-
bert. In 1948 he became an account execu-
tive with the William Weintraub Co. and
in 1954, along with Norman B. Norman
and others, bought Weintraub and
changed its name to Norman, Craig &
Kummel.

NC&K was heavily into packaged-goods
advertising with such clients as Revion,
Hertz and Chesebrough-Pond’s, and
Kummel was exposed as early as the late
1940’s to the selling prowess of television.

“Walter Craig was a great radio-TV ex-
ecutive and T was Walter’s cheerleader,”’
he chuckles. ““He worked to convince me
of the power of television, and he did.
Television was just coming in as an adver-
tising medium as [ was getting into the
field. And we grew together.”

In the summer of 1964, Kummel
decided to leave NC&K to spread his
wings to a larger agency and to fulfill a
long-held ambition to attend the Harvard

Profile:

Eugene Herbert Kummel—chairman of
McCann-Erickson Worldwide, New York, and
chairman of American Association of
Advertising Agencies; b. Aug. 22, 1922,
Newark, N.J.; BS in economics, Yale University,
1943; U.S. Navy, 1942-46,; brand manager,
Warner-Lambert Co,, Morris Plains, N.J.,
1946-48; account executive, William
Weintraub Co., New York, 1948-54; partner and
executive VP Norman, Craig & Kummel, New
York, 1954-64; studied at Harvard Business
School’s Advanced Management Program,
1964-65; VP Interpublic Group of Companies,
1965-66; VP and account supervisor, McCann-
Erickson, 1966-67; president, McCann-
Erickson International, 1967-73; chairman and
chief executive officer, McCann-Erickson
Worldwide, 1973-80; chairman of McCann-
Erickson Worldwide since January 1981; m.
Barbara Wiener, 1955; children—Charles, 23;
Andrew, 22; William, 18.

Business School’s Advanced Management
Program. Before he set out for Cambridge,
he was hired by the legendary Marion
Harper, then chairman of the Interpublic
Group of Companies, to join Interpublic
in January 1965.

The four-month course at Harvard was
““a wonderful experience,’” Kummel says,
but he looked forward to his new job at In-
terpublic. He was named a vice president
of that company and remembers that he
and a number of other executives brought
in by Harper served as assistants and trou-
ble-shooters.

I think Harper had us at Interpublic to
groom us for responsible jobs at one of the
Interpublic agencies,’” Kummel conjec-
tures. ‘‘Later that year, | was moved over
to McCann-Erickson as a vice president.”

In 1967 he was elevated to president of
McCann-Erickson International. In 1973,
he was advanced again, to chairman and
chief executive officer of McCann-
Erickson Worldwide, which includes both
the domestic and international operations
of McCann, embracing 86 agencies, of
which nine are in the U.S. Total billings in
1980 were almost $2 billion.
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Last January, in a move aimed at plan-
ning for the future, Willard C. Mackey Jr.
was named president and chief executive
officer of McCann Worldwide. Kummel
remains as chairman and still highly active
at the agency complex. ‘I put in six full
days a week of work,” Kummel points out.
““Just in the past few weeks ['ve been to
Amsterdam and Honolulu on business.”

Colleagues say Kummel’s forte is inter-
national business, client contact and ad-
ministration. Around the office he is
known as McCann’s ambassador-at-large
because of his extensive travel schedule
and his skill at working with people.

His penchant for diplomacy stands him
in good stead in his role as chairman of the
AAAA. It’s Kummel’s task to see that the
program of the organization, composed of
about 535 agencies, keeps humming. The
Four A’s principal mission is to keep mem-
ber agencies abreast of developments in
advertising via seminars and periodicals;
advance the image of advertising to the
public and to government, and to upgrade
standards in advertising.

“Fortunately we have a very profes-
sional paid staff at the Four A’s including
Len Matthews, our president, and Chuck
Adams, our executive vice president and
director of the Washington office,” Kum-
mel explains. “‘And we’re lucky, too, that
so many of the industry leaders get in-
volved in one or more of the 35 commit-
tees of our organization.”

Kummel! believes the advertising com-
munity has proved self-regulation of ad-
vertising works. He cites the accomplish-
ments of the National Advertising Divi-
sion of the Association of Better Business
Bureaus and of the National Advertising
Review Board in bringing modifications to
questionable TV and radio commercials or
print advertisements. “‘Not a single case
has gone to court,”’” he says approvingly.

Kummel is optimistic that the new ad-
ministration in Washington will provide a
more congenial environment for the ad-
vertising industry. He says, ‘“The Presi-
dent has told us, in effect, ‘“We are going to
take the government off your backs. ™’

““Now we have to prove that we can run
it,” he points out. ‘‘As to what is the
proper amount of commercial time on
radio, we must listen to the consumers
and come up with the proper formula. I'm
sure we can do it.”’

During the past year, Kummel says, the
Four A’s has been involved in an ‘‘in-
teresting’’ project in which agencies dem-
onstrate to Federal Trade Commission of-
ficials the various processes involved in
advertising. He believes these all-morning
sessions are ‘‘valuable’ in promoting bet-
ter understanding with a federal agency
that has been one of advertising’s sharpest
critics.
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Bigger and better

The difference between the high-definition television that CBS
demonstrated in Washington last week and the television now in
service is not quite in the league with Mark Twain’s comparison
of lightning and the lightning bug. It is, however, significant
enough to warrant consideration in any planning for this coun-
try’s television future.

Certainly it ought to be one of the possibilities entertained in
the formulation of U.S. policy on direct-to-home broadcasting
from satellites. As was no doubt their purpose, the CBS demon-
strations emphasized the foolishness of Comsat’s proposal for the
immediate authorization of DBS service on three old-fashioned
channels in the new gigahertz band. There is less reason than
ever to rush into just another subscription service before deciding
what else might be more usefully accommodated in the spectrum’s
new frontier.

CBS faces a political handicap in urging a reservation of DBS
space for high-definition service. It is asking the government to
set aside frequencies that may not be used for years. As CBS offi-
cials have frankly stated, there are difficulties to overcome in
developing the digital techniques that will be needed to transmit
high-definition signals within reasonable bandwidths.

Still the CBS proposal is entitled to be heard —along with all
others that may come from responsible sources. At the session on
DBS that the FCC has scheduled for April 21, it ought to tell
Comsat that its three-channel subscription plan will be con-
sidered with CBS’s high-definition proposal and whatever other
suggestions or claims it receives in a general inquiry into uses of
the frequencies that the World Administrative Conference of
1979 agreed could be used for DBS. It is possible that services
other than DBS will turn out to have stronger claims to that por-
tion of the spectrum.

The only way to find out is in an orderly inquiry.

The bustling marketplace

With the selection of Bob Alter to head the Cable Television Ad-
vertising Bureau (BROADCASTING, Feb. 23), cable is ready to get
seriously down to the business of building itself as an advertising
medium.

Its current advertising revenues are minuscule by broadcasting
standards, but so, by present standards, were radio revenues
when the Radio Advertising Bureau was started as an indepen-
dent organization in 1950, and television’s when the Television
Bureau of Advertising was formed in 1954. And though the cable
dollars are small, the advertisers investing them are not; the list is
sizable and impressive, as a special report in this magazine re-
cently demonstrated (BROADCASTING, Feb. 16).

The churning interest of advertisers and agencies in learning
more about cable and its advertising possibilities is seldom out of
sight. The subject occupied big blocks of two major meetings last
week, described elsewhere in these pages, and will be the whole
show at a two-day seminar of the Cable Television Advertising
and Marketing Society in New York this week.

It is as understandable as it is inevitable that advertisers will
want to know what possibilities any new medium may hold for
them. If they discern values—and if the new medium delivers
values—they will use it. We have no doubt that cable advertising
will grow. We have no doubt, either, that the broadcasting media
will remain dominant in proportion to their wider reach. The ex-
tent to which each succeeds or fails will depend, ultimately, on
how well each serves its public, and that is as it should be.

Editorials"

Toe in the water

Chances are that ABC-TV will this week announce an intention
to admit issue advertising to its late-night air (‘‘Closed Cirg¢uit,”
Feb. 23). Why the network is thinking of keeping issues gut of
sight until kiddies are in bed must be left to explanation in the an-
nouncement. Presumably it reflects the general inclination to
treat issue advertising gingerly if at all.

If ABC goes through with this, it will be the first television net-
work to accept advertising that deals in controversial subjects. It
may also be the first to encounter problems with the [fairness
doctrine and the FCC to which there will be inevitable appeals
when someone disagrees with a position taken in an ABC com-
mercial.

It is of course a sad commentary on broadcast regulation that
ABC’s admission of issue advertising would be so tentative and
come 50 late in television history. The fairness doctrine’s chilling
effect has been demonstrated every time an advertiser excluded
from television has bought newspaper space to speak his mind.

Perhaps ABC will find a way to accommodate opposing views
on controversial issues and thus avoid clashes with the FCC.
However ABC arranges things, the fairness doctrine and the rest
of Section 315 where it reposes remain as impingements on all
broadcasters’ First Amendment rights. Indeed, the First Amend-
ment is the issue in any issue advertising.

Get out the broom

The Federal Trade Commission’s latest venture in its obsessive
search for ways to punish television for carrying advertising
directed to the young has, fortunately, been rebuffed. Its staff has
confessed failure in its campaign to force broadcasters to air pro-
grams and messages fitting FTC specifications.

That doesn’t mean that the FTC’s obsession has been cured.
The staff has promised to invent new initiatives in the children’s
television proceeding by March 31.

An agency that could even consider as overt an act of coercion
as the FTC staff attempted to pull off is in urgent need of the
reforms that the Reagan administration is reportedly considering.
At the very least the FTC must be freed from the control of
regulators who are fundamentally hostile to the business com-
munity.

mAM.,, BEING... ATTACKED
1 BY (o KILLER 1 SATELLITE

=

Drawn for BROADCASTING by Jack Schmidt

Broadcasting Mar 2 1981
122









