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The Week in Brief

RTINSy [OF OF THE WEEK

PROGRAMING IR

CRONKITE’S CROWN (] As 19-year anchorman of CBS WGA STAYS STRIKE 0 Writers extend contract at least
Evening News steps down, there are lively promotions two weeks while talks resume with Hollywood producers
by ABC and NBC for their aspirants to throne, and by over pay, disk and tape programing. PAGE 134.

CBS which would rather keep the scepter with Rather.

T U SINESS
NEWHOUSE GROWS AS MSO O Company will become
eighth largest cable group if FCC clears purchase of

Vision Cable. PAGE 138.

PAGE 31.

CTAM’S GRAND SLAM [0 Two-day seminar in New York
scores with agency executives who are bullish in

assessment of cable advertising. PAGE 32. CTVB's Alter RS |OURNALISM
pledges his organization’s resources and services to TV COVERAGE OF SENATE O Rules Committee plans late
foster commercial growth. PAGE 33. The show and sell of March hearings on whether television should be allowed
15 active or promised advertising-supported cable to carry chamber proceedings. PAGE 142.

networks. PAGE 34. Kahn runs up a red flag, Donnelly a

RTINS T CHNOLOGY e R
green one. PAGE 35.

OUR MEN IN HAVANA O U.S. officials will meet there with
, i tatives and make point that Caribbean
SLIGHT DELAY O FCC's Lee will at least hear alternate Cuban representa na :
proposal that would keep commission in Washington and neighbor isn't entitied to majority of new assignments
House Public Works Committee indicates it wants to look ~ Under 9 khz plan. PAGE 146.

into matter. PAGE 37. —T———— D/ R

TIPS FOR TOWN O National League of Cities adopt’s
code that asserts rights of municipalities in cable
franchising and suggests ways to deal with issues of
local ownership, financial disclosure and iobbying
practices. PAGE 148.

AXES TO GRIND [ Comments to FCC generally support
proposed low-power TV guidelines, but include many
suggestions for changes designed to serve each
petitioner’s own interest. PAGE 37.

SERNEERNRISEETEEENENNNEN S PECIAL REPORT R TS

NATPE’81 (1 More than 4,000 are expected at New York T R | | S
sessions with an agenda that goes well beyond THE ‘BROADCASTING’ YEARS [ War in Korea brought
members’ usual syndication and programing concerns to back materials shortages, security measures and

delve into new media, affirmative action, inflation’s effect, programing challenges to the electronics media. It was

sex and morality in programing and multiple other also the year in which transcontinental TV became a fact
concerns. PAGE 47. Rundown of five-day program begins network radio slashed its rates, the FCC began to thaw

ON PAGE 54. Here's advance look at marketplace and how television's freeze and Communist hunters continued
some buyers assess buying. PAGE 60. Complete rundown their searches in broadcasting. PAGE 161.

of exhibitors, what they're offering commences on R E——— © RO (L | S ———
PAGE 62 DON'T TRUST TO LUCK O There's room for growth for
IEESEEEEENCEERNEENEEE | AYY & REGULATION et s gl those who want to grow, Jim Dowdle says. But the

ACCESS EXCESS (] Supreme Court hears networks and president of Tribune Company Broadcasting quickly
government take opposite sides as to what constitutes adds that desire must be backed by solid business
“reasonable” broadcast rights for political candidates. judgment, R&D investment and sound knowledge of

PAGE 110. basics. PAGE 183.
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Closed:Circuit’

Insider report: behind the scene, before the fact

L]
Hostage
Senator Bob Packwood (R-Ore.),
chairman of Senate Commerce
Committee, is rumored to be determined
to play hardball with Reagan
administration to secure FCC appointment
for his top aide, Mimi Weyforth Dawson
(BROADCASTING, Jan. 26). Word is that he
will hold up action on other Reagan
nominees to FCC until assured that
Dawson will get commissioner’s post.
But aides suggest Packwood is also
trying honey rather than vinegar approach
to White House. Nominees for top jobs in
Department of Commerce and
Transportation have whipped through
Commerce Committee confirmation in
blink of eye. White House, Packwood
trusts, will be appreciative.

L ]
Can figures lie?

Close but independent observers say
unheard-of situation will arise if Arbitron
and Nielsen proceed with their respective
plans to develop, for May sweeps, own
market-by-market TV households
estimates using preliminary census data
(BROADCASTING, March 2). Three
different sets of estimates will be used in
one year: ‘“‘old’’ ones, now in use; new
ones for May and another set of new ones,
when more census data becomes available,
in October and November.

First two of those could produce
“‘crazy’’ —as one observer put it—
situation for advertisers and agencies. He
noted that in planning campaigns for fall,
they generally rely on both previous
November sweeps books and outcome of
May sweeps. Since November and May
books this time would be based on
different sets of numbers, observers say,
planning is apt to be chancy.

L]

Radio Reagan

White House press office expects to begin
offering soon —perhaps this week —
actuality broadcasts to stations around
country. Service, available at toli-free
number, will focus on items involving
voices of President and others in
administration. Although stations will be
able to lift voices for use in programs,
complete wraparound pieces may cause
controversy. Aides last week said Lee
Troxler, White House press office staffer
who will produce and tape pieces, will
identify himself as being ‘‘at the White
House.” That kind of tag got Carter White
House in hot water when it introduced
same kind of service (which proved very
popular) in December 1978.
Correspondents wrote that spots appeared
to be work of bona fide reporter, not

administration employe. Tag was changed
to include press office reference
(BROADCASTING, Dec. 11, 1978).

Operation will be under direction of Bill
Hart, who also is in charge of White
House news summary. He did actualities
for President Ford’s campaign in 1976 and
was director of communications for

Republican National Committee, in 1979.

|

Air to air

Walter Cronkite’s first outside assignment
since Friday’s departure from CBS
Evening News anchor seat (see page 31)
expected to be announced this week: seat
on board of directors of Pan American
World Airways.

]

Fell swoop

Reason FCC made its radio deregulation
order effective April 3 (BROADCASTING,
March 2), instead of several days earlier,
as it could have, can probably be found in
Paperwork Reduction Act, which becomes
effective April 1. Under law, Office of
Management and Budget is directed to set
goal by Oct. 1, 1982, of government
paperwork reduction of 15%, and by Oct.
1, 1983, another reduction of 10%. FCC
officials estimate that of 50 million hours
of paperwork that agency now imposes on
those it regulates (more than any other
independent agency of government),
deregulation would eliminate about 36
million. That would amount to 90% of 40
million hours commission says AM
broadcasters spend on logging.

]

Mark-up

National Association of Broadcasters
expects tidy profit from equipment
exhibition at its annual convention in mid-
April. NAB is renting entire Las Vegas
Convention Center for show for between
$25,000 and $30,000, and charging
exhibitors almost $1.8 million for space
(223,000 square feet at $8 per square
foot). That’s not all profit, of course. NAB
pays for security, insurance, overall

lighting, air conditioning and organization.

-]
Tit for tat

U.S. border broadcasters, still burning
over Canadian tax law (C-58) that they say
is costing them about $10 million a year in
lost Canadian advertising, were intrigued
to learn of reception at Canadian embassy
last week. Co-hosts were four Canadian
cable companies with holdings in U.S.,
and guests included members of Congress
and FCC and their staffs (‘‘Closed
Circuit,” Feb. 23). To some border
broadcasters, it sesemed Canadians are
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interested in establishing contacts that
would be helpful to them in expanding
their holdings in U.S. If Canadians are
interested in freeing up trade in
communications, those Americans
suggest, U.S. may have some leverage to
use in securing solution to C-58 problem.

]
Upbeat

Though spot television in January was
only so-so, business picked up
considerably in February and March to
place first quarter of 1981 ahead of 1980
by 10%-13%. Spot representatives believe
contributing factors were hot business
pace at TV networks and improved
atmosphere in Washington as perceived by
advertisers.

RN
Sunlighting

Goldbricking on government time is as old
as government itself, but there’s new twist
now under scrutiny. Where upper-scale
professionals may operate away from bull-
pen areas, desks may be found vacant, but
coats hang neatly on racks. Callers are told
that occupant is in, witness his coat, but
that he’s in conference on premises. It may
be dummy coat left behind while owner is
on outside job, returning in time to shuffle
papers, produce periodic reports. There’s
suspicion FCC isn’t immune to practice.

. ]
Overhead

Although FCC Chairman Charles D.
Ferris has removed himself from
commission matters pending his departure
on April 10, he continues to be served by
staff that helped when he was in thick of
action. Still drawing pay are Frank W,
Lloyd, administrative assistant, $50,112 a
year; Daniel L. Brenner, attorney adviser,
$49,002; Gregory L. Ballard, attorney
adviser, $32,048, and Donna L. Schade,
confidential assistant, $35,252. In
addition, Dan Kelly, economist, is on
detail in office from Office of Plans and
Policy. He earns $46,032.

]
Bradshaw’s baptism

Although he won’t assume office as
chairman and chief executive officer of
RCA until July 1, Thornton Bradshaw,
retiring president of Atlantic Richfield,
paid courtesy calls on RCA and NBC
resident vice presidents in Washington last
Tuesday and presumably was filled in on
state of nation as it affects parent company
and its subsidiaries, of which NBC is most
prominent and visible. He had lengthy
pre-lunch visit with Raymond L. Scherer,
Washington vice president, and then spent
several hours with Peter B. Kenney, who
heads NBC’s Washington lobby staff.



Business Briefly

TR -] H
TV ONLY General Mills 0 York Steak Houses.

Luzianne O Mayonnaise. Begins this
month for about 16 weeks in 15 to 20
markets. Early fringe and prime times.
Agency: Rosenfeld, Sirowitz & Lawson,
New York. Target: women, 25-54.

Shedd’s Food Products 00 Peanut
butter. Begins early March for 10 weeks in
Grand Rapids, Mich., Indianapolis and
Fort Wayne, Ind. All dayparts. Agency:
Eric Ericson & Associates, Nashville.
Target: adults, 25-54.

Kasser Wine ] Chateau Luzerne wine.
Begins March 16 for eight weeks in
Pennsylvania markets. All dayparts.
Agency: Elkman Advertising, Bala
Cynwyd, Pa. Target: adults, 25-49.

Bishop Buffets 0 Buffet and cafeteria.
Begins March 23 for eight weeks in 13
markets. Day, prime access, news and
weekend times. Agency: Creswell,
Munsel, Fultz & Zirbel, Cedar Rapids,
lowa. Target: total adults.

Begins in April for second quarter in 31
markets. Fringe and prime times. Agency:
D'Arcy-MacManus & Masius, St. Louis.
Target: adults, 25-54.

Melitta O Coffee. Begins April 13 for five
weeks in 10 markets. Day and weekend
times. Agency: Tyson Ketchum,
Philadelphia. Target: women, 18-49.

Jack’s Hamburgers O Fast food
franchise. Begins March 16 for four weeks
in three Southern markets. Fringe, news,
prime access and prime times. Agency:
Pringle, Dixon, Pringle, Atlanta. Target:
Adults, 18-49.

Lincoln National O Life insurance.
Begins this week for four weeks in
Boston; Grand Rapids, Mich.; Madison,
Wis., and Evansville, Ind. Agency:
Advanswers Media/Programing Inc., St.
Louis. Target: adults, 25 and over.

Rush Hamilton O Ecologizer air

One of over 1500 Great Radio Stations
carrying Westwood One programs.
Programs like: The Dr. Demento
Show, Off The Record with Mary
Turner, Off The Record Specials,
Live From Gilley's, The Concert
of the Month, The Rock Years:
Portrait of an Era, The Great
American Radio. Show,
Daybook, Spaces and
Places, Ace and Friends,
Star -Trak, Special Edi-
tion, shootin' the
Breeze, Tellin' It Like

It was. )

WESTWOOD
ONE

KDIA

San Francisco/Oakiand

9540 Washington Bivd.;
Culver City, CA 90230

8 america's Number One Producer of Nationally Sponsored Radio Programs (213) 204-5000
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freshener. Begins late March for three
weeks in about 25 markets. Day and early
fringe times. Agency: The Mediators, New
York. Target: women, 25-54.

New York Bronze Corp.O No Prime for
rust. Begins March/April for three weeks in
about 12 markets. Early fringe and late
fringe. Agency: Stillman Advertising,
Melville, N.Y. Target: men, 18-49.

Dana Corp.0 Wix division (oil filters).
Begins April 13 for three weeks in 32
markets. Fringe, news and sports times.
Agency: Long, Haynes & Carr, Winston-
Salem, N.C. Target: men, 18-48.

ESP O Bowl cleaner. Begins this week for
two weeks in about 30 markets. Day, late
fringe, fringe and news times. Agency:
Media/Marketing Services Center Inc.,
Western Springs, Ill. Target: women,
25-54.

Gulf Qil O Brand reputation. Begins in
2nd quarter for various flights in 39
markets. Agency: Young & Rubicam, New
York. Target: total adults.

Jonathan MartinO Apparel. Begins
April 9 for 5 days in New York and Seattle.
Agency: Young & Rubicam/West, Los
Angeles. Target: total women.

R R ADIO ONLY e

Western International Hotels O
Houston Oaks/Galeria. Begins May 4 for
eight weeks in Louisiana. Morning drive,
middays and afternoon drive times.
Agency: Cole & Weber, Seattle. Target:
adults, 25-54.

Massey-Ferguson O Farm machinery.
Begins this month for six weeks in over 15
markets. Farm programing. Agency: Lord,
Sullivan & Yoder, Advertising, Des Moines,
lowa. Target: men, 25 and over.

Julius Wile O Dry Sack sherry. Begins
March 30 for six weeks in 11 markets.
Morning and afternoon drive times.
Agency: Waring & LaRosa, New York.
Target: adults, 25-49.

Joan of Arc 0 Read bean salad. Begins
May 4 for six weeks in 29 markets.
Morning drive, middays and afternoon
drive times. Agency: Vitt Media
International, New York. Target: adults,
25-54.

Sumitomo Bank O Re-investment.
Begins March 30 for six weeks in various
California markets. All dayparts. Agency:
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Yesterday is
), NOw available
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A one-of-a-kind news resource,

THE VIDEOTAPE NEWS LIBRARY has all the famous
faces, the unforgettable voices, the actual events —
captured on film and videotape AS IT HAPPENED.
From 1893 throush the 1970’s, organized on 60 TIME-
CODED, one-hour video cassettes.

THE VIDEOTAPE NEWS LIBRARY includes three com-
plete indexes: a SUBJECT, anALPHABETICAL and a DAILY
index, as well as visual and time-coded referencing—pro-
viding easy retrieval for last minute editing.

News, Sports and Program Directors as well as Sales and
Promotion Managers will use THE YIDEOTAPE NEWS LIBRARY
as background for today’s happenings, as source for every
locally produced program, to make commercials and to
stimulate promotions.

High impact, flexibility and immediate use, the 20th
century on your premises on 60 easy-to-use 3/4 inch
videocassettes. THE VIDEOTAPE NEWS LIBRARY makes
YESTERDAY available TODAY!
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The trials of ownership

EDITOR: Today I read an article by a na-
tional writer concerning the unfairness of
the broadcasting industry toward
Hispanics in radio station ownership. He
cited California’s 17% Hispanic population
and the fact that less than 1% is in broad-
cast ownership, charging imbalance and
the FCC’s unfairness toward minorities. [
take exception to his remarks.

Writers finding fault with broadcasting
should know something about the busi-
ness. This one harps on the ‘‘percent-
ages.” What percent of whites are in
broadcast station ownership? Does he
know the requirements of getting a permit
to build a radio station? The absolutely
necessary expenses involved, and the long
waiting period? And the difficulty of keep-
ing a station profitable after getting it on
the air?

His answer, of course, would be that
something should be done about those
high initial expenses so more minorities
could afford to get into broadcast owner-
ship. What then, gives them the money?
Even if this were done, management is a
difficult job—that requires experience.
You don’t just decide “‘I’'m a broadcaster”
and find yourself capable of putting up
with the requirements of government, the
FCC and the public.

For once, the FCC is not to blame and
shouldn’t bear the brunt of that newspa-
per writer’s charges. They look at a new
prospective owner to see whether he has a
chance of making it, and they allow
ownership to continue unless it’s failing in
its responsibilities. If the FCC took away
an owner’s business (in which he has in-
vested his life and his life’s earnings)
simply because someone claims they’ll do
a better job, you’d not only ruin the indus-
try, you’d soon have the biggest mix-up on
the air you’ve ever imagined.

Personally, 1 got seven years of ex-
perience by being a disk jockey, carrying
oul the trash and every other thing, com-
muting to coliege 25 miles away under the
GI Bill while supporting a family, before
borrowing on a friend’s name to build a
radio station. And it took two years at that
time to get a building permit. Maybe if
more people were willing to give four years
of service to their country to become able
to go to school, then work their way up for
years to learn the business, then drag a
wife and family off to another state to try
your own wings, then more people,
minorities and all, would be in that won-
derland called ‘‘ownership.”’ I’ve been in
ownership for 19 years, and am not out of
debt yet. How many are willing to go the
route?

And I warn them, ownership involves

teaching yourself how to make tax reports
monthly, quarterly and annually
following the rules of dozens of federal
groups like EEO ... knowing and under-
standing FCC rules and regs and keeping
all their required reports up to date . ..
being prepared to complete BMI, ASCAP
and SESAC reports and paying through
the nose monthly for these and other
things you haven’t yet imagined.

Just “‘anybody’’ can’t be a broadcaster.
You have to be a businessman in the
fullest sense, plus your broadcast respon-
sibilities. You must be a bookkeeper and
an attorney of sorts ... a public relations
man ... community minded and active in
local projects ... you have to be a sales-
man ... a news person ... and know at
least enough about broadcast equipment
to agree with your engineer on purchases
and methods (you may be the engineer . . .
that’s the case with myself).

Broadcast ownershin isn’t to be taken
lightly. The FCC its  doesn’t realize the
tremendous responsibility accepted by that
ownership. And it hinges on ‘‘smart’” and
‘“*work,” not percentages.—B. D.
Thornton, president-general manager,
KMAM(AM)-KMOE(FM) Butler, Mo.

L "]
More captioning

EDITOR: It was interesting to read that the
BBC provided captioning of President
Reagan’s inaugural speech (BROADCAST-
ING, Feb. 9). Your readers might be in-
terested in knowing that ABC and PBS
also provided captioning of the inaugural
speech using the line 21 closed captioning
system.

In addition, ABC has used the system to
caption President Reagan’s economic ad-
dress on Feb. 8 and to caption scoreboard
information during the Sugar Bowl on Jan.
25 in a similar manner. In all of the above
cases, the captioning data was provided by
the National Captioning Institute. — Kevin
E. Hamburger, audio/video systems
engineer, ABC, New York.

L]
First 50

Epitor: I’m thoroughly enjoying ‘‘The
First 50 Years of Broadcasting.’” Had this
been available when I taught broadcasting
for 11 years at St. Lawrence University I’d
have skipped many lectures on radio histo-
ry and directed students to read BROAD-
CASTING. Even so, BROADCASTING was re-
quired reading. Thanks for a very special
review.— Richard D. Hutto, operations
manager, KHEI(AM)-KVIB(FM) Kahului,
Maui, Hawaii.
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Monday: Memo-

A broadcast advertising commentary from Philip Voss Jr, executive VP Compton Advertising, New York

TV marketing in
a decade of change

We stand on the calendar’s edge of an
electronic revolution as great as the advent
of television itself. It is a revolution that
goes by several names. Cable TV.
Videocassette recorders. Videodisk piay-
ers.

What makes this new wizardry awesome
is that it fragments the traditional televi-
sion audience. And in some cases removes
viewers from your message by the push of
a button. In any given market there have
been a limited number of regular commer-
cial VHF channels, from one or two all the
way up to as many as six channels in New
York. Reasonably enough, we could figure
that if you were watching teievision, you
would be watching one of those channels.

But cable doubles the number of chan-
nels—and sometimes triples it. Which
means that TV audiences will be divided
among many channels. And because the
number of viewers per channel dwindles
while the costs of commercial production
remain the same, it will inevitably cost
more to reach a smaller number of people.

About 20% of TV homes have cable
now. About 40% will have cable in 1990.
Once you have that little black box on your
TV set, you are a good prospect for pay ca-
ble —entertainment channels, mostly
movies, for which you pay an additional
monthly charge. And on pay cable there
are no commercials. So the viewers of
such programing are beyond my reach.
And yours.

It is estimated that in just five years pay
cable homes will double. The same
estimators project that by 1990 more than
a quarter of all U.S. TV homes will have
pay cable. Now, if you pay $10 a month for
cable, and another $10 a month for pay ca-
ble, you are going to watch it. In July of
1979, for the very first time, among U.S.
TV homes with pay cable, more viewers
spent more time watching pay cable than
they did watching regular commercial pro-
graming. That event is likely to be repeated
as cable and pay cable continue their
growth.

Now, besides the infernal little black
box—the cable/pay cable connection—
there is also an infernal big black box, the
videocassette recorder and the videodisk
player.

The recorder makes it possible for the
viewer to watch whatever he chooses, as
often as he chooses, whenever he
chooses. Nielsen has reported that of
those homes with videocassette recorders,
more than half that could delete a com-
mercial did. Moreover, it seems likely that
many other viewers simply hit their fast-

Philip Voss Jr. joined Compton Advertising,
New York, in January 1980 as executive vice
president and management directaor in charge
of the Procter & Gamble business. Prior to
joining Compton, he was president/founding
partner of James Jordan Inc. Together he and
James Jordan built the agency to one that
today bills in excess of $30 million. Previously,
he spent seven years at Norman, Craig &
Kummel, advancing to executive vice
president and director. Voss began his
advertising career at Grey Advertising as
assistant account executive on Procter &
Gamble's Top Jab and Downy.

L ]
forward buttons, and the commercials zip
past in a blur.

What’s more, the number of pre-
recorded cassettes is likely to grow as
cassettes become cheaper. Soon you will
be able to rent cassettes at fairly nominal
costs. And the available programing will
certainly cover a wider spectrum than that
of commercial television. It will range
from consciousness-raising to raising
roses. From how to play golf to how to
cook Chinese food, from children’s
classics to Broadway shows. The videodisk
player is cheaper than the recorder, and it
too is accompanied by a vast library of
viewing material.

How widespread will ownership of such
equipment be?

Well, about a million homes have
videocassette recorders now. By 1990, 28
million homes will have them. And 14
million homes will have videodisk players.
Together, the videorecorder and disk play-
er offer the consumer extraordinary home
entertainment opportunities that bypass
traditional viewing patterns.

And they underline the basic change in
how the TV set will be used in years ahead.
Not simply as a connection to network pro-
graming, but as an entertainment and
learning tool of enormously expanded ver-
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satility. Much of it without commercials.

I am not here to deliver a eulogy for net-
work TV. It will certainly continue to be a
force in broadcasting and marketing. But
not nearly as significant a force as it was.
And this isn’t only important to the adver-
tising industry. It is important to every
company that had depended on television
to distribute selling messages.

Not only will the total reach of commer-
cial television diminish, and the costs
climb, the kind of viewers who will be at-
tracted to commercial television will tend
to be those with less education and less
purchasing power. Better educated and
more affluent viewers will have cable, pay
cable, videocassettes and videodisk play-
ers. Less affluent viewers won’t.

So, if we project that more and more
people will be watching more and more
different kinds of TV programing, how are
we going to reach these ever more elusive
viewers? [ think there will be a resurgence
of advertising in magazines—at least cer-
tain kinds of magazines. For example,
those with broad reach, such as the
Reader’s Digest and women’s magazines.
The newsweeklies and special interest
magazines should also prosper. And it is
possible that the same technology that
fragmented TV audiences may also help
advertising reach viewers with greater im-
pact.

One way is through much larger TV
screens that project virtually life-size im-
ages. Another, much farther down the
road, i1s by providing aroma. [ know some
critics say that much of commercial televi-
sion already smells. The scent [ am re-
ferring to is that of soup if you’re watching
a soup commercial, or some similar ap-
plication.

Already, a more immediate form of in-
tensified audience involvement is begin-
ning to emerge from interactive television.
In this mode, your TV set is equipped with
buttons that let you respond to what’s
being shown. You can order merchandise,
participate in a poll, or even answer quiz-
show questions. Given the right prizes and
the proper distribution of such equipment,
interactive TV could be an endless kind of
quiz-show grab bag—virtually a televised
lottery. Whatever you may think of that
kind of programing, it holds the potential
to attract enormous numbers of people.

So, it may be that the new technology,
which created the 1980 TV revolution, will
also help to bring those same audiences
back again. But the answers are in the
future. The problem is here, today.

Finally, it is also possible that pay cable,
which now is delivered without commer-
cials, may accept commercials. That will
help, but it will not eliminate audience
fragmentation as such.
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graming, financial ability, technical exper-
tise, and ‘‘entrepreneurial experience.”

Microband was also disturbed by the
commission’s failure to impose trafficking
rules.

RCA Corp. claimed that in areas where
LPTV stations commence operations that
are not in compliance with the minimum
mileage separations provided for in the ta-
ble of assignments (but based on supple-
mental engineering studies), ‘“‘up to 50%
of the TV receivers in affected areas could
receive objectionable interference.”’ given
the variations in television receiver perfor-
mance.

It said the problem could be remedied
by requiring applicants for UHF LPTV
service to adhere to the current separation
requirements for at least three years, after
which time modified receivers could be in-
troduced into the marketplace to insure a
“minimum potential for objectionable in-
terference and ultimate consumer accep-
tance.”’

Westinghouse Broadcasting supported
the commission’s proposed 15-station
ownership limit for LPTV licensees but
suggested that particular applicants be able
to seek waivers upon an affirmative show-
ing that the public interest would be
served.

Omega Communications, licensee of
wOFL(TV) Orlando, Fla. (ch. 35), told the
commission that creation now of an LPTV
service is premature because the commis-
sion has not adequately ascertained the
potential harm to full-service broad-
casters, or whether the public interest
would be any better off with the service
than without it.

The General Electric Co.—which owns
a subsidiary that manufactures television
broadcast equipment—suggested
LPTV stations be allowed to use 2 kw
transmitters in conjunction with circular-
polarization antennas. That would enable
a low-power station to double the proposed
power limit without increasing the area
that a 1 kw transmitter would reach and
would result in clearer signal reception by
the viewer. GE also proposed that the com-
mission allow LPTV operators to use a
directional antenna to cover two markets
from a single horizontally polarized anten-
na.

George Hatch, of the Salt Lake City-
based Hatch station group, urged the com-
mission not to apply the duopoly and one-
to-a-market rules at least in the sparsely
populated Western states. He said that in
those areas *‘it will be the local broadcaster
who will be most gqualified and anxious to
... become a low-power operator.” Hatch
dlso said that the small-market television
spectrum is virtually unused and,
therefore, existing broadcasters should not
be precluded from operating low-power
stations in their own service areas where
there is ample room for competition.

Tha Natinnal Acenciation of Business

lems that LPTV operations may cause to
land mobile radio services.

Bonneville International Corp., a Salt
Lake City-based group owner of five
AM’s, seven FM’s and two TV’s, ex-
pressed concern over potential problems
that could arise were numerous LPTV sta-
tions allowed to operate in excess of the
proposed power limit of 1 kw. Bonneville
suggested that many urban LPTV appli-
cants may seek waivers for power increases
to survive financially. Regardless of the
reasons given, however, Bonneville argued
that the commission must not give in to
the pressure that may be placed upon it to
grant such waivers, because nothing short
of an ‘“‘administrative nightmare’ would
result. “‘As their power increases,’ argued
Bonneville, “‘low-power stations would be-
come functionally indistinguishable from
full-service television stations, thus upset-
ting . .. the historically effective . . . televi-
sion table of assignments’” High-powered
LPTV stations in urban areas might also
preclude LPTV operations in surrounding

that,

What comes next in LPTV

The FCC is now coming up to its third
LPTV "cutoff” deadline: March 12. Under
existing procedures, any application
already on file and unopposed before a
given cutoff (there have been two up to
now) may be granted by the FCC (but no
more than 15 per customer). No grants
have yet been made because the FCC
has not been able to sort out the op-
posed from the unopposed applications
in the flood of 3,000-plus already on
hand. That process is expected to be
completed this week for all applications
on file before the most recent cutoff
deadline, Feb. 17.

rural areas, ‘‘the very areas where the
need for low-power stations is greatest.”’

Bonneville’s solution: an absolute ban
on waivers for increases in excess of the
current 1 kw for LPTV.

Comments filed jointly by several
broadcasters including Cox Broadcasting,
Cosmos Broadcasting, Golden West
Broadcasters and McClatchy Newspapers,
expressed concern about the commis-
sion’s proposed relaxation of the UHF sta-
tion separation standards.

They suggested that the commission
specifically state in the rules that UHF
translator and LPTV stations be responsi-
ble for remedying any interference caused
a full-service station, as is specifically re-
quired of VHF counterparts. Also, they
urged the commission to include in any
LPTV application form a requirement that
the applicant fully demonstrate that its
proposed operations will not cause in-
terference to any full-service television ser-
vice, as is now required of standard
translator aoolicants.

not result in access'by one owner, through
commonly owned full-service television,
conventional translator, and LPTV sta-
tions combined, to more than 25% of the
nation’s television households.”

CTN—controlled by three black former
FCC attorneys, Booker Wade, James
Winston and Sam Cooper—also said that
the ‘‘regional concentration of control”
rule should apply to the LPTV service and
that some channels should be reserved for
noncommercial use.

It also suggested that the paper hearing
should consider minority ownership;
100% participation in management by the
owners; locally produced informational
and public affairs programing, and diver-
sity of media control.

The National Cable Television Associ-
ation expressed concern about some tech-
nical aspects of the proposed LPTV ser-
vice.

The proposed rules call for interference
problems between cable systems and
LPTV stations to be resolved at the cable
operator’s expense if they occur on the ca-
ble distribution system or on the subscri-
ber’s set; jointly by the cable operator and
the station if the problems occur at the ca-
ble headend, and by the LPTV station if
the interference is the result of violations
(by the station) of the commission’s tech-
nical standards.

NCTA contends that the commission
has underestimated the interference po-
tential that the proposed LPTV service
presents to existing cable systems. An
LPTV station operating on the same chan-
nel that the cable system uses for its con-
verters could cause interference to every
channel used by the cable system, NCTA
contends.

The transmission of distant signals by a
cable operation to its subscribers will also
be severely hampered if a low-power sta-
tion operates on the same or adjacent
channel as that on which the cable’s head-
end equipment is designed to pick up the
distant signal, NCTA said.

NCTA supported the FCC’s proposal
that LPTV stations be carried on cable
systems at the operator’s discretion, and
only when such carriage is feasible and
consistent with the program preferences of
subscribers.

The Consumer Federation of
America—which includes more than 200
consumer groups nationwide—said it
“strongly endorsed the commission’s in-
tent to institute a nationwide low-power
television service’’ but found the
rulemaking lacking in many aspects.

CFA contended that some form of for-
mal ascertainment requirement should be
imposed on low-power television appli-
cants. At a minimum, it suggested that an
applicant be required to place in a public
file a statement describing its familiarity
with the composition and needs of the
community and proposed programing
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news, public affairs or similar issue-
oriented programing.

The National League of Cities sup-
ported the preference for noncommercial
and minority applicants in the considera-
tion of mutually exclusive applications.
However, it said the definition of
“‘minority’” should be broadened to in-
clude women and the preference for the
first application filed should be eliminated.

The Office of Communication, United
Church of Christ criticized the proposed
licensing criteria because they do not focus
attention on unmet program needs.

Low-power stations, it said, ‘‘are being
created as additional local service,” and
therefore the commission should give a
preference to applicants proposing such
service.

UCC also argued that formal ascertain-
ment should be required of LPTV opera-
tors and the seven-station ownership limit
now applied to radio and television licen-
sees should apply to LPTV.

Citizens Communications Center said
that the commission’s goal of increasing
minority participation in broadcasting may
be defeated by assigning to low-power ‘‘an
inferior, secondary service.”’

CCC suggested that the first-come-first-
served preference be eliminated. It also
said that the commission should avoid
allocating frequencies in ‘‘blocks or to
long-distance operators,” and that local
frequencies should be reserved for local
owners proposing innovative programing.

American Women in Radio and Televi-
sion urged the commission “‘to avoid
those problems which have resulted in the
underrepresentation of women in radio
and television ownership.’” It asked the
FCC to grant a preference to women appli-

cants for low-power stations of equal
weight to the preferences proposed for
minority and noncommercial applicants
and for first-filed applications.

The Spanish Radio Broadcasters Associ-
ation of America endorsed the commis-
sion’s LPTV initiative and agreed that a
limit should be placed on the number of
stations an entity could own.

[t also supported the proposed ban on
network entry into LPTV and asked that
the Spanish International Network also be
placed in that category because *‘Spanish-
language television is aiready dominated
by [SIN]’" Unlike the major networks,
SRBA said, “*SIN has no competition . . .
[and] must be excluded from the owner-
ship of low-power facilities.”

The Corporation for Public Broadcast-
ing— which is appealing the commission’s
interim low-power processing procedures
in court—maintained its position that
despite the preference to be given to non-
commercial applicants, the commission
must reserve some channels for noncom-
mercial use to insure that such applicants
have enough time to gather resources
needed to apply.

Noncommercial entities, it said,
“‘develop these resources more slowly,
principally because of the institutional
nature of most noncommercial entities.”

[t said the commission should not—as it
proposes—apply the duopoly and one-to-
a-market rules to noncommercial LPTV
applicants.

The Public Broadcasting Service and the
National Association of Public Television
Stations also called for reserved channels
for noncommerical LPTV stations.

PBS suggested that the success or failure
of its new pay-television programing ven-

More good will than administrative dexterity
| in White House endorsement of acting chairman

Communications Commission.

chairman" (BROADCASTING March 2.

Acting FCC Chairman Robert k. Lee lTast week finally got the letter
_ ftrom President Reagan: for which he had been longing—in public
(BRoapcAsTING Feb. 16).and in private, But the confusion surrounding
the letter—its composition and transmission~causes one to wonder
Aow much tholght is being given to'the FCCrat the: White House.

The letter itself. delivered by hand on Wednesday afternoon, was
the kind of thing Lee would be proud to frame and hang en the wall
of his study after retiremment on-June 30 It's signed, simply, “Ronald
Reagan. but begins 'Dear Bob, and goes on.

1 gives me a great sense of satisfaction to know that during these
coming waeks you will be serving as Acting Chairman of the Federal

“I'can think of no more appropriate way foryou 1o wind up. your..
remarkable and distinguished career at the commission.”

The letter. didn't come; however, until after-a fiurry of telephone
callsinvolving former chairman. Dean Burch: now close to the
Reagan admiinistration on communications matters, Lee himself and
the White House that-was-touched off by a call Lee had received
from the White House on the afternoonof Friday, Feb. 27. Lee’s caller
“saidthe President -had signed. an order designating him “acting

That seemed odd. The President designates a chairman; under the
Communications Act, FCC members-elect an-acting chairman. But:if

How Bob Lee finally got his letter fromRea

ietter.

the President did mean to designate Lee as chai
dicate Chairman Chatles D. Ferris would lose:
understanding under which the White House
until April 10 so that he could gam pension

Burch, who had patticipated in reachi
Ferris, called the White House to explai
tial'aides began.a repair job, one that w
As the story.of the While House s eff@rts to st

“Lee felt he “needed’ a etter That matter v wa
calls Lee received later that mght from th‘e Wi
suggested - some fanguage.

Finally. on Monday the Wmte House mmr
sert the next:day But it was on Wedne
messenger strode into the comm\ss on’ s o

matter of the letter—at the FCC at “1 100 L Street N W
DC. 20573" s a good thing the letler wasnt mar%ed '
sion’s address is 1919 M Street NW. Washington 20554, 1100 L
Street N.W. is the address of the U.S Federal Marlt ime Commassron; :

_and the National-Park Headquarters,

ture, the so-called “*Grand Alliance.” and
other programing services offered by it
may well hinge on the availability of an
adequate number of LPTV frequencies for
noncommerical use.

Both groups also contended that LPTV
service should be a fully protected ser-
vice—not secondary—to assure licensees
of ‘‘continued operating authority which
the commission has repeatedly held, in a
renewal context, is essential to promotion
of operation in the public interest.”

The Justice Department supported the
commission’s LPTV service proposal in
that it would **offer a much needed source
of additional competition in both adver-
tiser-supported commercial television and
pay television,” and may likely lead to the
creation of one or more additional televi-
sion networks.

Justice expressed concern about the
proposed 15-station limit per entity, in that
such a limit might forestall or even
preclude the creation of additional net-
works.

It also advised the commission to evalu-
ate carefully its proposed weighted lottery
procedure and make sure it is in com-
pliance with the Communications Act
mandate that a public interest determina-
tion be made in issuing a license. It offered
no opinion itself as to the legality of the
paper hearing and lottery procedure pro-
posed by the commission.

The National Telecommunications and
Information Administration said the
LPTV service is ‘‘potentially a very valua-
ble service.”’

It suggested that the commission for-
bear from imposing any program content
regulation on low-power and seek legis-
lative change to that end if necessary.
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New Yorkers. BroapcasTiNg's editorial, advertising and circulation
departments wili be headquartered in suite 3540 of the New York Hilton
during the NATPE convention. On hand will be Dave Berlyn, Rufus Crater,
Gene Edwards, Rocco Famighetti, Anthony Herriing, Kwentin Keenan,
Win Levi, Charles Mohr, Karen Parhas, Jay Ribin, Larry Taishoff, Tim
Thometz, Don West and Dave Whitcombe.

Osamu Watanabe, Fuji Telecasting, Japan; Bert Cohen, Worldvision En-
terprises; Jean Cazes, Atenne 2, France. (Sheraton)

Luncheon. 12:45-2:15 pm. Dais wili honor presidents of industry
organizations. Speaker: Sen. Barry Goldwater (R-Ariz.). (Sheraton)

Exhibit hall and hospitality suites. Open 2:30-6 p.m.

Dance. 10 pm. Gold Key Media/Gold Key Entertainment presents
“Good Vibrations” dance. Host: James Darren.

Registration. Open 8 a.m.-4 p.m. (Sheraton)

Delegate and spouse lounge. Open 8 am.-4 p.m. (Sheraton)

Early bird session. 8:15-9:30 am. How to Work With the Unions.
Moderator: Theodore Khell, noted labor mediator. Speakers: Alfred W.
Ditola, IATSE; Arthur Kent, NABET; Jim Sirmons, CBS Inc.; Sanford |I.
Wolff, AFTRA. (Sheraton)

General session. 9:30-11 am. Thanks for Your Audience: How New
Video Plans To Get Its Share. Moderator: Mel Harris, Paramount.
Speakers: Chet Simmons, ESPN; Michae! Fuchs, HBO: Irvin Kahn,
Broadband Communications; Rod Warner, Storer Cable; Seth Willenson,
RCA SelectaVision. Discussant: FCC Commissioner Joseph Fogarty.

Coffee break. 11 am.

Workshops. 11:15 am.-12:30 p.m. |— News and Programing: A New
Marriage. Moderator: Chuck Gingold, wasc-Tv New York. Speakers: Gary
Dreispul, wiae-Tv Pittsburgh; Mark Monsky, wNew-Tv New York; Jim Top-
ping, wasc-Tv New York; Irwin Starr, KRem-Tv Spokane, Wash. {(Sheraton)

W—How To Buy in the New Marketplace. Moderator: Anthony B.
Cassara, Golden West. Speakers: Jules Haimovitz, Viacom, Gary
Liberthal, TAT/Tandem/PITS; George Moynihan, Group W, James Patrick
Riley, attorney. (Sheraton)

l— The Mini-stations. What to do with low power. Moderator: George
Back, NATPE. Speakers: All FCC panel including Michael Couzens, Keith
Larsen, Perry Teasdale. Discussants: FCC Commissioner James Quello,
William H. Sauro, Neighborhood TV. (Sheraton)

Luncheon. 12:45-2:15 p.m. Dais honors NATPE beoard of directors and
conference committee. Presentation of Mort Roseman and Lee Waller
scholarship awards. Fellowships to Sweden presented by Magus Faxen,
Svergies Television, Stockholm. Sex and Morality on Television. Modera-
tor: Jeff Greenfield, CBS-TV. Speakers: Rev. Jerry Falwell, Moral Majority;
FCC Commissioner Abbott Washburn; Ken Livesay, executive producer,
Young Lives; Peggy Charren, Action for Children’s Television; John J.
McCrory, Times Mirror Broadcasting. (Sheraton)

Exhibit hall and hospitality suites. Open 2:30-6 pm.

Film. 8 p.m. “Summer Solstice,” produced by wcve-Tv Boston, starring
Henry Fonda, Myrna Loy, Stephen Collins, Lindsay Crouse. (Hilton's west
ballroom)

Registration. Open 8 a.m.-12:30 p.m. (Sheraton)

Delegate and spouse lounge. Open 8 a.m.-3 p.m. (Sheraton)

Early bird session. 8:15-9:30 a.m. Is There a Future in Movies?
Moderator: Phil Boyer, ABC Owned TV Stations. Speakers: Chuck Fries,
producer; Sandy Pastoor, wxix-Tv Cincinnati; Dick Thiriot, Film Services;
Joe Zaleski, Viacom. (Sheraton)

General session. 9:30-10:45 a.m. The Ad Agency and the Television
Programer. Moderator: Dick Block. Speakers: Gene Accas, Leo Burnett;
Bucky Buchanan, J. Walter Thompson; Steve Leff, Baker, Spielvogel; Lou
Dworkin, DFS; Dick Low, Young & Rubicam; Mike Moore, Benton &
Bowles, Joel Segal, Ted Bates. (Sheraton)

Coffee break. 10:45 am.

Workshops. 11 am.-12:30 p.m. |— Career Objectives: What Is the Next
Job? Moderator: Chuck Larsen, wnsc-1v New York. Speakers: Bill Baker,
Group W, Alan Perris, wpLa(tv) Miami; Squire Rushnell, ABC network;
Joe Sulfivan, Sullivan & Associates; Robert Pittman, Warner Amex
Satellite Entertainment. (Sheraton)

Il— What Price Local Programing? Moderator: Jeff Schiffman, wess-Tv
New York. Speakers: Michael Collyer, attorney/partner Barovick,
Konecky; Jim Jensen, wcss-Tv New York; Richard Leibner, agent; Bruce
Marson, weve-Tv Boston; Pat Mitchell, Group W. (Sheraton)

Il—Affirmative Action: Is It Working. Moderator: Tony Brown.
Speakers: Eleanor Brown, wse-Tv Atfanta; Dwight Ellis, NAB; FCC Com-
missiocner Anne Jones; Linda Rios Brocks, Kens-Tv San Antonio, Tex.
(Sheraton)

Luncheon. 12:45-2:30 p.m. Past presidents of NATPE will be honored
during performance of NATPE Follies, in which industry leaders spoof
television in musical revue. (Sheraton)

Conference ’82. 2:45-3:15 p.m. Preview of next year's meeting. Steve
Currie, first vice president NATPE; Stan Marinoff, wisn-Tv Milwaukee.
(Sheraton)

Annual business meeting and election. 3:15-4 pm. (Sheraton)

- = - ]
Extracurricular activities. From early-morning exercise classes to
afternoon museum tours, there's more to this year's NATPE conference
than speeches, panels and marketplace cajoling.

For delegates, spouses, and others, NATPE days can begin at
7:30-8 am. at the Sheraton with Ed Allen wake-up exercises, courtesy of
Al-TV. On Saturday and Sunday, the physically conscious can continue
with a Richard Simmons health and fitness workshop (10-11:30 am.,
Sheraton), thanks to Golden West Television. Earlier Sunday morning,
there is a choice between a Catholic mass with Father Ellwood Keiser
(8-9 a.m. at St. Patrick’s Cathedral) or a Rex Humbard gospel breakfast
(8-9:30 a.m. at the Hilton).

Saturday afternoon, Time-Life Television offers the first of the spouse
tours it is providing during the conference—this one to Lincoln Center
and New York's Fashion Center (12:30-5 pmJ). On Sunday afternoon
spouses have the option of Time-Life tours of the World Trade Center
and Soho art district (10 am.-5 p.m.) or NATPE's educational workshop
with representatives of Hunter College, New York University and the
New School (2-4 p.m., Sheraton). Group W Productions has an open in-
vitation for spouses to brunch on Monday (10 am.-12:30 p.m, Hilton)
and Mike Douglas has asked them to lunch on Tuesday (noon-2 pm,
Hilton). Also on Tuesday Time-Life is offering spouses lunch and a look
at the Metropolitan Museum of Art, Guggenheim Museum and the St.
Patrick's Day parade. Throughout the conference mornings and after-
noons, a delegate and spouse lounge will be open in the Sheraton's
Princess Ballroom, with Eastman Kodak the host.

As for nightlife (see full agenda), Viacom is sponsoring "A Salute to
the Performing Arts” on Saturday (beginning at 10:30 pm, (Hilton).
Radio City Music Hall is the site for the Iris Awards ceremony Sunday
(7:30-9 pm) and TAT/PLTS. will be host to a reception there before
(6-7:30 p.m.) and celebration after the ceremony (9-11:30 p.m.). Tues-
day night wcvs-Tv Boston will screen its hour film Summer Solstice {West
Ballroom, Hilton, 8 p.m.).

Also of entertainment note: During NATPE's keynote session Monday
(8:30-10 a.m., Sheraton), conventioneers will receive a musical welcome
from the entire cast and orchestra of the Broadway hit, “They're Playing
Our Song!" And as the conference approaches its close Wednesday, the
traditional “NATPE Follies" will be on (12:45-2:15 p.m,, Sheraton), this
year's spoof on television in honor of the organization's past presidents.
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Worldvision Enterprises’ Little House on the Prairie, Warner
Bros. Television’s The Waltons, and although with fewer episodes
than the others, Worldvision’s Man from Atlantis, CPT’s Family,
On The Air’s Sonny & Cher and MCA TV’s Hardy Boys/Nancy
Drew.

Commitments also are being sought for 1982 starts for MGM
Television’s CHiPs, Lorimar’s Eight is Enough, MCA TV’s In-
credible Hulk and Warner’s Harry O; for 1983, there are CPT’s
Fantasy Island, Worldvision’s Love Boat and MCA TV’s Quincy,
M.E., and Lorimar already is out with 1984 futures on Dallas.

Add to those other off-network series being promoted,
although availability dates last week still were understood to be
open: CPT’s Police Woman, Police Story, Viacom’s Lou Grant
and Warner’s Dukes of Hazzard.

(As for half hours, the 1981 new syndicated offerings are Para-
mount Television’s Laverne & Shirley, Tandem’s Jeffersons and
CPT’s Phyllis and Tony Randall. For 1982, there are Warner’s
Alice, TAT’s One Day at a Time and D.L. Taffner’s Three’s
Company; for 1983, Paramount has Taxi, and for 1984, Victory
Television has WKEP in Cincinnati. Paramount’s Mork & Mindy
also is out there but without a launch date decided yet.)

Although off-network dealings will attract considerable
NATPE marketplace attention, the new entries will be fighting for
their place on the air throughout the dayparts.

As Phil Oldham, vice president, director of operations, Katz
Programing, explains, ‘‘Recognizing the reality of limited access
clearances, the majority of the syndicated efforts are being geared
to other time periods.”” And one ‘‘new direction,”’ he points to is
morning when ‘‘no fewer than a half-dozen programs are poten-
tially geared to run adjacent to or competitive’” with Multimedia
Program Productions’ Donahue.

Among the new strip titles he mentions there are Mag-Net’s
Leave It to the Women, Lorimar’s Man Trap, Telepictures’
Pleasure of Your Company and Post-Newsweek Television Dis-
tribution’s Charlie Rose, in addition to some game shows.

And at the other end of the broadcast day, other reps are track-
ing the contenders they find can be geared to late-night, among
them: Colbert TV’s Tales of the Haunted, CPT’s Mag (with the
Program Development Group), Viacom’s TV Star, Metromedia
Producers Corp’s Uncle Latenight, Filmways’ Late Nite Live,
Firestone Program Syndication’s Cop Show, Telepictures’ Monty
Python, and On the Air’s Siegel.

As for programing trends, new game shows are up for grabs as
usual, half hour strips including Worldvision’s Dollar A Second,

Firestone Program Syndication’s new Treasure Hunt MPC’s
Super Pay Cards and Rodeo Driveand Rhodes’s Pitfall. Mag-Net
also has a weekly Million Dollar Talent Show hour. And on an
entirely different front, a few distributors are trying their luck
with youth-oriented soap operas: Post-Newsweek Television Dis-
tribution’s Young Lives, MPC’s Worlds Apart and Firestone’s
Young Medics.

But Ron Krueger, vice president, Telcom, isn’t alone when he
says ‘‘the biggest trend that has taken over is the PM Maga-
zine-type show.”’

Indeed entertaining information again is the way many dis-
tributors are betting this year, with new entries emphasizing the
magazine concept over the traditional talk-show host. Among the
new magazine strips, half hours include Entertainment Tonight
(a joint venture of Paramount, Cox, Taft and Telerep), Sandy
Frank Film Syndication’s The New You Asked for It with Rich
Little, Osmond TV’s Country People, Victory’s Daily Magazine,
CPT’s Mag and Viacom’s T'V Star. Strip hours include Lexington
Broadcast Service’s Dick Clark and Viacom’s Hittin’ Home.
Weekly half hours include Colbert TV’s Strange as it Seems,
MPC’s Country Music Gazette and Mag-Net’s Omni. -

For many others, the magazine may not be the format but in-
formation or ‘‘reality’’ programing is the key, ranging from Tele-
pictures’ People’s Court (or small-claims proceedings) to Gold
Key’s musical Portrait of a Legend.

These new shows, among others, will be trying to crack the
dayparts with access time the most difficult and harder than ever.
As PGW’s Swerdloff claims, ‘*This is the toughest selling season
for distributors because of the limited potential in the time
period.”” In other words, there aren’t many vacancies.

In access, a typical market he explains, may already be commit-
ted to Group W Productions” PM Magazine, another to a game
show (such as Viacom’s Family Feud or Colbert’s Tic Tac
Dough), another to off-network fare and still another to ITC En-
tertainment’s The Muppet Show. (Muppets, a weekly syndication
veteran, now is in the marketplace as a strip.)

At the network owned-and-operated station groups, only ABC
stations will be checkerboarding across the board, with a mix of
syndicated and local programing said not yet to be firmed up.
Among the CBS stations, just wCBs-TvV New York will be rotating
its access shows. The rest will be stripping, although the programs
vary from city to city. The NBC group has been stripping Family
Feud in each of its markets and ail but wkyc-Tv Cleveland (which
hasn’t decided yet) have renewed.

NATPE’s Program Menu

The following companies will be exhibit-
ing programs or services in the suites of
the Hilton hotel during the NATPE con-
vention. For the first time, NATPE will
have an exhibit hall. Listed are the pro-
grams and the personnel attending. New
programs are indicated with an asterisk.

ABC Owned Stations 1037

ABC Television Network 3307-10
1330 Avenue of the Americas, New York 10019

Advanswers Media/Programing 4253
10 Broadway, St. Louis 63102
Alan Enterprises 4219-20

26170 Pacific Coast Hwy., Malibu, Calif 90265

Vietnam, The Ten Thousand Day War*, The Ab-
bott and Costello Show, Felix The Cat, The
Mighty Hercules, Speed Racer, When Movies

Were Movies, Contemporary Cinema, Cinema
Classics, Fine Arts Cinema, War and Peace.
Staff: Alan L. Gleitsman, Cheri Rosche, Marvin
Goodman, Bob Lloyd, Harvey Reinstein.

Alcare Communications 542-43-45
503-05 Walnut St., Philadelphia 19102

Joey Bishop Tele-Bingo Show™, Radar Weather
Alert*, Mr. Wizard*, NFL Great Moments*, Buyer
Beware*, Making Ends Meet, Corner Drugstore,
Maintenance Ms., Medical Report, National TV
Sports Quiz, Senior Report, One Great Moment
in Sports, Pixanne, Great American Men,
movies, Classic Features, graphic service, net-
work graphics, news promotions, sales build-
ing mini-series, Great Ideas, NFL Highlights.
Staff: Frank C. Beazley, Jordan M. Schwartz,
Frank Averna, Diane Abramson, Richard Grove.

Ali World Stage Productions 634
401 Broadway, Redwood City, Calif. 94063

4245
631

Allied Entertainment

Allworld Telefilm Sales
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1414 Avenue of the Americas, New York 10019

Allnight at the Movies, Bozo the Clown car-
toons, Where Are They Now, Laurel & Hardy
cartoons, 60 half-hour Chiller Thrillers, The Ad-
venture Team, The Mind Matters, The Stars
Who Made the Magic, Sea Search, Little Stars,
The Hilarious House of Frightenstein, Mini-
Mystery Theater, Superskate 1980, New
Sounds of Country, Jan & Dean special. Staff:
Gustave Nathan, Andrea Dix, Donna Enos,
Richard Velde.

American National Enterprises 3429
American Television Syndication 3436
2207

Ampex

J. Morris Anderson Productions
1636-37-38

24 W. Chelten Ave., Philadelphia 19144

Miss Black America Pageant and Television

Special, Ms. Black America Award Show, Black
America Magazine, Mr. George’s Beauty Salon.
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Staff: J. Morris Anderson, Aleta Anderson,
David Conn.

Andrews/Mitchell Enterprises 642

APA International Film Distributors_2107

Arbitron 710
1350 Avenue of the Americas, New York 10019

Demonstrations of research programing ser-
vices for television. Staff: AJ. Aurichio, Pierre
Megroz, Blaine Decker, Kenneth Wollenberg,
Connie Anthes, Richard Lamb.

ARP Films 510-11
342 Madison Ave., New York 10173
Spiderman, Marvel Superheroes, Spiderwo-

man, New Fantastic Four, Star Blazers, Rocket
Robinhood, Max the 2000 Year-Old Mouse,
Strange Paradise, Staff: Claude Hill, Bob Mar-
cella, Anne Cody, Jim Devaney, Joanne Melton.

Artmedia 1406
430 N. Rodeo Dr, Beverly Hills, Calif 90210

Catch A Rainbow. Staff: Madeleine De Ryke.

ASI| Market Research 809-10
7655 Sunset Blvd., Los Angeles 90046

Research services for network, syndication,
cable and pay television. Staff: Paul Lenberg.

Astral Television Films 504-7
720 King St. W, Suite 600, Toronto, Ont. M6V
2T3 :

Staff: Harold Greenberg, lan Greenberg, Jim
Willis, Randy Zalken, Stephen Greenberg, Nan-
cy Crawford, Eileen O'Connor.

Atlantic Broadcast Services 1707
873 Concorde St, Suite 111 Framingham,
Mass. 01701

3432

Atlantic Richfield

Audicon Films 2407
Australia Film 3430
Avco Embassy Pictures 524

3460 Wilshire Blvd., Los Angeles 90010
3237

Avery-Knodel Television
437 Madison Ave., New York 10022

Staff: Robert Dudley, J.W. Knodel, Robert
Kizer, F Robert Kalthoff, Jack Firestone.

Baron Enterprises 619
522 S. Sepulveda Blud., Suite 104, Los Angeles
90049

Hallmark Hall of Fame, From Me to You,
Nature's Window, Staff: Barry Bergsman.

Chuck Barris Productions 1737

BBI Communications Exhibit hali
5 TV Place, Needham Branch, Boston 02192

Health Beat*, Update on Law*, This Was
America, The Baxters, House Calls, Summer

Solstice, The Body Works, The Law Works, Up-
date on Health, Point of Law, Denise, Every 10
Seconds, In Sickness and in Health, On Bor-
rowed Time, Good Luck Mr Robinson, Just
Hold My Hand, Why Do | Feel This Way?, The
Rhuematoid Factor, Cambodia: Does It Have a
Future?, Catch A Rainbow, Jabberwocky, Draw-
ing from Nature. Staff: Robert M. Bennett, Paul

Rich, Jack Duffiel, Antonia Dauer, Ken
McManus, Deborah Shapiro, Chet Collier.
Behrens 4317
2451 Brickell Ave., Miami 33129

Beta Film GmbH 4351
The Bloom Film Group 640

1680 Vine St., Hollywood, Calif. 90028

Abbott & Costelio Show, Four Winds to Adven-
ture, It's A Small World, Roger Ramjet & The
American Eagles, The New Funny Company,
Edgar Wallace Mystery Features, Ten New
American Features (1973-1976). Staff: David
Bloom, Bili Bloom, Ray Myles, |da Bloom, Der-
rick Sherwin, Al McKaye.

Bozell & Jacobs 4355
One Dag Hammerskjold Plaza, New York
10017

Mutual of Omaha's Wild Kingdom. Staff: John
H. Boll, Michael Avery, Arden Swisher, Jim
Sparks, Mitch Hisiger, Marlin Perkins.

Bristol-Myers ' 4207-8
345 Park Ave., New York 10022

In Search of ...

Broadcast Express 1537
BROADCASTING 3540
California Film 632
Canadian Broadcasting Corp. 4319-20

Box 500, Station A, Toronto, Ont. M6W 1E6

Wayne & Schuster, Flappers, Hangin' in, Ritter's
Cove, For the Record, Oscar Peterson &
Friends, Dancin’ Man. Staff: Bob Field, Dennis
O'Neill, Rob Straight, Charles Falzon.

Capital Cities TV Productions 4241
4100 City Line Ave., Philadelphia 19131

Girl on the Edge of Town, For Better? For
Worse? The American Family, Runaway, plus
half-hour original dramas. Staff: Robert K.
King, Charles Keller, William Mulvey.

Carpenter TV Programs 2110
4720 Montgomery Ln., Suite 805, Washington
20014

Shopping at Home. Staff: Bill Carpenter, Rebe
Immergut

Carter-Grant Productions 4454
Cassandra Program Management 742
C. B. Distribution Exhibit hall

9911 W. Pico Blud., Los Angeles 30035
Carol Burnett and Friends.
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Staff: Alan Silverbach, Tom O'Leary, Jerry
Feifer, Betty Jane Metz, Janice Vance.

CBS Television inner Circle
51 W. 52d St. New York 10019

Chase, Morgan & Worth 3418

Chetwynd Films 504

10 Banigan Dr, Toronto, Ont. M4H 1E9

Formula Atlantic & Grand Prix Racing, Touch A
Legend, Me and Sam McGee, Gilles, The
Mythmakers, Stampede, Runners. Statf: Robin
Chetwynd, Gerald S. Kedey.

Childrens Media Productions 3414

Cinaco TV 624
9056 Santa Monica Blvd., Suite 200, Los
Angeles 90069

Staff: Fred Briskin, llene Briskin, Mike Fahn.

Cinema Shares International Television
4307-08
450 Park Ave., New York 10022

Feature film packages, To Kill the King*,
Elmer*, Alpha Incident*, Jacob Two Two Meets
the Hooded Fang, Hollywood Man, Texas
Detour, Legacy of Horror. Staff: Ken Israel,
Beverly Partridge, Hank Guzik, Dick Ostrander,
Annette Campbell.

Cinemaworld Productions 2137

8361 Vickers St., San Diego 92111

Claster Television Productions 4223-24
200 E. Joppa Rd., Towson, Md. 21204

Staff: John Claster, Sally Gelbard, Janice
Carter, Michael Bayer.

CMC Broadcast Services 1805
Two Penn Plaza, New York 10121
Coe Film Associates 4456

65 E. 96th St., New York 10028

Documentaries, sports, educational, features,
program inserts, series, children's shows,
children's series, children's half-hours,
children’s specials, services. Staff: Bernice
Coe, Mignon Levey.

Colbert Television Sales Exhibit hall
1888 Century Park, Suite 1118, Los Angeles,
90067

Buliseye, Bert Convy Special, The Joker's Wild,
Tic Tac Dough, Joker! Joker!! Joker!!!, Tales of
the Haunted, Lassie, Rifleman. Staff: Dick
Colbert, Richard B. Colbert, Jack Barry, Dan
Enright, Ron Greenberg, Jody Pollock, Meri
Brantiey, Jill Siegel.

Columbia Pictures Television 4447
15250 Ventura Blvd., Sherman Oaks, Calif.
91403

Charlie's Angels*, Family*, Phyllis*, Mag®, The
Tony Randall Show*, Barney Miller, What's
Happening, Carter Country, Volume One for the
‘80's, Starsky & Hutch, Partridge Family,
Bewitched, { Dream of Jeannie, TVM-One.
Staff: H. Gillespie, J. Indelli, D. Danon, R. Don-
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1229 8. Santee St., Los Angeles 90015

The Vintage Generation. Staff: Martin Neeb,
Pat McNamara.

Sandy Frank Film Syndication Exhibit hall
645 Madison Ave., New York 10022

You Asked For it*, Face the Music, Battle of the
Planets, Lee Mendelson Star Specials. Staff:
Sandy Frank, Thomas M. Battista, Richard
Bompane, Philip Besser, Al Rothstein, Nancy
Schecter, Steven Weiser.

Fremantle Corp. 636-37-38
660 Madison Ave., New York 10021

Fugitive Samurai, Family Treats, Adventures of
Black Beauty, Swiss Family Robinson, Kidnap-
ped, What Will They Think of Next?, Rock-It,
Live from the Agora, King Rollo, The New Can-

did Camera. Staff: Paul Talbot, David
Champtaloup, Harriette Sanderson.
Four Star Entertainment Corp. 2310

19770 Bahama St., Northridge, Calif 91324

Big Valley, Wanted Dead or Alive, Zane Grey
Theatre, Stagecoach West, The Westerners,
The Wonderful World of Magic, Thrillseekers,
Target the Impossible, Ensign O'Toole,
McKeever and the Colonel, Tom Ewell Show,
Law and Jones, The Lohman and Barkley
Show, Here Come the Stars, The Rogues, Dick
Powell Theatre, Burke's Law, The Detectives,
Honey West, Richard Diamond, Monty Nash,
Target the Corruptors, Bully, Portrait: New
Breed. Staff: David Charnay, Joseph Doyle,
David LaFollette, Robert Neece, Harvey Reins-
tein, Michael McHugh.

French Television Exhibit hall!

Fuji Telecasting
405 Lexington Ave., New York 10017

Heiji, TLAPD., The Women of the Shogun's
Castle, The Mute Samurai, Zatoh-ichi, The
Yagyu Clan, Monjiro, Muteking, Onbu The
Friendly Ghost, Mrs. Sazai, The Queen of a
Thousand Years, The Louvre, Hakone Open Air
Museum, The Yellow Magic Orchestra in Con-
cert, Concert of Classical Japanese Music,
Saga Of Princess Kazunimiya, Challenge the
Guiness, A Night of Japanese Festivals,
Daigoro-Love Works A Miracle, Mutsugoro,
Tenchu, Teachers Around the World. Staff: O.
Watanabe, M. Matsuzawa, Dan Yoshida, T. Kak-
tani, N. Niwa, M. Takiyama, T. Eto, S. Ito, T. Hoga,
C. Kito, L. Hoaglund, K. Torii.
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Gateway Productions 4255
Gerber/Carter Communications Exhibit

hall
488 Madison Ave., New York 10022

Today's Black Woman, Jack Johnson: Black
Power in the Ring, That Teen Show, Stotter’s
View. Staff: Charles S. Gerber, Evelyn Carter,
Eric Herman, John De Witt, Brian Patella, John
Cantanese.

G. G. Communications 3426
820 Statler Bldg., Boston 02116
Global Television Services 4209

Globo TV Network Of Brazil 516-7
Rua Lopes Quintas 303 Jardim Botanico-Rio
de Janeiro

Simone Bettencourt de Oliveira, Caetano
Emanuel Viana Teles Veloso and Jorge Lima
Duilio de Menezes, Abelim Maria da Cunha,
Paulo Cesar Baptista de Faria, Gilberto Passos
Gil Moreira and James Chambers, Joao Gilber-
to Prado Pereira de Oliveira, Elis Regina Car-
valho Costa, Rita Lee Jones, Romeu e Julieta,
Castro Alves, Malu, Woman, Heavy Load,
Police Beat, The Yellow Woodpecker Ranch,
Slave Girl Isaura, The Successor. Staff: Rober-
to Irineu Marinho, Luiz E. Borgerth, Joseph
Wallach, Felipe Rodriquez, Lisette Stewart,
Joana Cecchetti.

Gold Group 4303

Gold Key Media Exhibit hall
6922 Hollywood Blvd., Suite 418, Hollywood,
Calif 90028

Portrait of a Legend*, America's Top 10, Camp
Wilderness, Weekend Heroes*. Staff: Jeff
Alan, Joan Marcus, Mary Kilmartin, Vicki Jo
Hoffman, Danielle DiGiacomo.

Gold Key Entertainment Exhibit hall

159 W 43d St., New York 10019

Krofft Superstars, Popeye, Beatles, Cool Mc-
Cool, Krazy Kat, Barney Google, Beetle Bailey,
Perspective on Greatness, Galaxy Two*, Good
Vibrations*, The Main Events, The Gamma
Chroniclies, Blondie, Galaxy One, The Neptune
Journals, The Beta Chronicles, The Alpha
Chronicles, Bill Burrud Features, Rainbow |, 11,
II, IV Outdoor Adventures, Thirteen Television
Premieres, Scream Theater, Awards Theatre,
Action Theater |, Action Theater |, Astor
Classic, Astor Sci-fi Features, The Late Show,
Cisco Kid, The Palace, Alice's Adventures in
Wonderland, The Two Kennedys-A View from
Europe, In Search of Ancient Astronauts, In
Search of Ancient Mysteries, Loggins and
Messina “In the Attic”, Walt Wagner Show with
Peggy Fleming, Dick Tracy, Flash Gordon, TV
Time Capsule. Staff: Jerry Kurtz, Robert B.
Miller, Leonard R. Soglio, Judy Gillespie, Randy
Hanson, Mort Marcus, James Ricks Jr, Ben
Barry, William F Cooke.

Samuel Goldwyn 4311
1041 N. Formosa Ave., Los Angeles 90046

Terrorpix |, Goldwyn Family Six-pack, Dan
August, Best of Goldwyn, The Samuel Goldwyn
Library, Snipets. Statf: Thomas Q. Seehof,
Meyer Gottlieb, Peter Preis.

Granada Television International 4203-

04
1221 Avenue of the Americas, New York 10020

Comedians, Strangers, My Father's House,
Lady Killers, Christians, Disappearing World,
Camera, Barenboim on Beethoven, World in
Action, Hard Times, Alive and Well in the USA,
Presidents Son of a Bitch, Tina Turner-On the
Road, Afghan Exodus, Life of Christine, Abbado
Profile, In the Spirit, Philby Burgess and Mc-
Clean, Gossip from the Forest, Collision
Course, Staying On. Staff: Vivien Wallace,
Barrie Heads, Patrick Rickenberg, Adrienne
Spartan.
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Sherman Grinberg Film Libraries
1040 N. McCadden PL,
90038

Life and Death”, The Untold Story of .., Bogart,
Hollywood-The Selznick Years, Paramount
News. Staff: Sherman Grinberg, Edna Grin-
berg, Linda Grinberg, Bernie Chertok, Nancy
Casey.

3427
Hollywood, Calif.

Group tV Distributors 4205-06

1515 Broadway, New York 10036

Woman’s Digest*, Upstairs at Xenon*, News
from Zoos*, The New Amazing Kreskin series™.
Staff: Mort Zimmerman, Brian O'Daly, Ron
Tausend, Nat Cavalluzzi, Donna Barrie, Bruce
Gross, Loretta Solomon, Terry Strait.

Group W Productions Exhibit hall
70 Universal City Plaza, Universal City, Calif
91608

The John Davidson Show, Hour Magazine,
Fight Back with David Horowitz, PM Magazine,
We're Movin! Staff: Edwin Vane, George Res-
ing, Leonard Giarraputo, Owen Simon, Bruce
McKay, Robert Rubin, Christopher Claus, Nan-
cy Hamilton, Carof Strond, Donald Spagnolia,
Daniel Cosgrove, Jack Swindell, Jack Foley,
Peter Gimber, Michelle Thomas, Therese Kiely,
Clark Morehouse.

Grundy Organization 4325-26
9911 W. Pico Blvd., Los Angeles 90035

Prisoner: Cell Block H, The Restless Years, The
Young Medics, Punishment*, Bellamy*, The
Alternative, The Death Train, Demolition, Gone
to Ground, Image of Death, Mama’'s Gone A-
Hunting. The Newman Shame, The Night
Nurse, Plunge into Darkness, Roses Bloom
Twice, The Scalp Merchant, Poor Fella Me,
docu-dramas (30). Staff: Reg Grundy, Bob
Crystal, Tom McManus.

Leo Gutman
230 Park Ave., New York 10017

The Columbia Super Heroes, Chuck Connor’s
Great Western Theater, The Universal
Clifthangers, Sherlock Holmes, Charlie Chan,
Mr. Moto, East Side Kids, Ingrid Bergman
Theater, International 3, Hollywood 7, The
Spectacular 4, Red Ryder, Branded, The Guns
of Will Sonnett, The Columbia Super Serials.
Staff: Leo A. Gutman, Esther Balenzano.

Alfred Haber 4237-38
321 Commercial Ave., Palisades Park, N.J.
07650

The Forum Presents, Gauguin the Savage.
Staff: Alfred Haber, Martha Strauss, Denise
DelBoccio.

Larry Harmon Pictures 631
650 N. Bronson Ave., Hollywood, Calif. 90004

All New Bozo Show, Bozo Big Top Circus Show,
Bozo Comedy Show, Bozo cartoon library, Bozo
live show franchise, Laurel & Hardy comedy
show, Laurel & Hardy cartoon library. Staff:
Larry Harmon, Gus Nathan.

Exhibit hall

Harrington, Righter & Parsons 3737
280 Park Ave., New York 10017
Hi-Five Audio/Visual 2137

Hollywood Distributors International
3412















TWENTY MORE OF VARIETY’s TOP 30
BIG RENTAL FILMS OF 1980
AND THEIR BMI LICENSED MUSIC
ARE HEADING FOR
TELEVISION.

What the world expects from the world’s largest
music licensing organization.
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don Smith, America's Favorite Children's Doc-
tor, Paul Strassels Tax/Money Show*, Abbott &
Costello cartoons, Rascal Dazzle*, Tic Tac
Dough, Joker's Wild, Joker Joker Joker,
Bullseye, Rifleman, Lassie, The Bert Convy
Special*, Tales of the Haunted*. Staff: Robert
King, Roger King, Michael King, Terry Lynch,
Brian Davidson, Jim Farah.

Klein & 3437
1111 8. Robertson Blud., Los Angeles 90035

Why in the World, The Movies, Animation Now,
ID and promotion. Staff: Bob Klein, Barbara
Abels, Jim C. Collier, Barbara Barnes, Bruce Lit-
tlejohn.

Michael Krauss Productions 4453

35 Main St., Irvington, N.Y. 10533

Hittin' Home, SportsPage, Nightlight and con-
sultant services. Staff: Michael Krauss, Robert
Kuretsky, Marla Schulman, John Burghardt,
Suzan Marciona.

Laff-A-Bit Films Inc. 618

34 Kramer Dr, Paramus, N.J. 07652

The Laff-a-Bits (comedy series), package of
125 silent comedy classics, The Black Pirate,
Blood and Sand, The Great Train Robbery, Ms.
Fixer Upper, Children in the Holocaust,
Jangadeiro, The Chinkultic Story. Staff: Kay
Arncld.

Alan Landsburg Productions TBA
1554 8. Sepulveda Blvd., Los Angeles 90025

The Chisholms, In Search of ... Between the
Wars, Kids from Caper, Bill, We're A Family
Again, The Jayne Mansfield Story, Baby Come
Home, Marathon, Mysterious Two, Mysterious
Island of Beautiful Women, And Baby Makes
Six, Torn Between Two Lovers, Terror Out of the
Sky, The Triangle Factory Fire, Ruby and
Oswald, Tarantulas: The Deadly Cargo, Ants: It
Happened at Lake Wood Maner, The Savage
Bees, Fear on Trial, Oh Baby Baby Baby ...
Song of the Succubus, Rock a Die Baby,
Murder in the First Person, Death in Space,
Murder Impossible, Shark Hunters, 30 Years of
TV Comedy's Greatest Hits, Catastrophe No
Safe Place, The World's Most Spectacular
Stuntman, No Holds Barred, Are You A Missing
Heir, Fawn Story, The Starlet: Making it in Holly-
wood, Has Marriage Had it?, Unsolved Mys-
teries: The Investigators, On Location, The Fat
of the Land, The Fragile Mind, in Search of An-
cient Mysteries ..., Conqguista, The Land, My
Father Gave Me America, Crime Watch with
Truman Capote, In Search of Ancient Astro-
nauts, The Blue Edge, Life Death and the
American Woman, It Takes a Lot of Love, It
Was a Very Good Year, How to Stay Alive,
Alaska Wilderness Lake, The Coming, The
White Lions, Manbeast, Secrets of the Ber-
muda Triangle, The Outer Space Connection.
Staff: Alan Landsburg, Howard Lipstone, Stan
Golden.

Lexington Broadcast Services Exhibit hall
800 Third Ave., New York 10022

Sha Na Na, Bowzer, Hot Fudge, Super Scoop,
Clairol Crown, World Championship Tennis,

Health Field, Dick Clark, Strawberry Shortcake,
The Racers, Escape. Staff: Henry Siegel,
Roger Lefkon, John C. Ranck, Milt Strasser,
Wendy Phillips, Bobbie Marcus, Louise Gra-
nelli.

Lone Star Productions Exhibit hall

Lorimar 4349
10202 W. Washington Blvd., Culver City, Calif.
90230

Dallas*, Eight is Enough, A Man Called Intrepid,
Mr. Horn, Skag, Young Pioneers, Lorimar and
Allied Artists TV and feature film packages®,
Man Trap*, The Doc Severinson Show*. Staff:
Ken Page, Anthony Brown, Virgil Wolff, Montey
Lounsbury, Jack Donahue, Norman Levine,
Andrew Jaeger, Marty Mills, Victoria Laughlin,
Bill Trotter.

Lutheran Television 4353

2185 Hampton Ave., St. Louis 63139

This Is the Life, Pattern for Living, Est es la
Vida, Tension Point, Miles to Go, Easter [s, The
Stableboy's Christmas, The City That Forgot
About Christmas, Christmas Is, Freedom Is.
Staff: Janet R. Naji, Anita V. Schmidt.

Madison Square Garden Television/
Hughes Television Network 648-9
2 Pennsylvania Plaza, New York 10121

Prime Time College Basketball*, National in-
vitation Tournament, Soap Opera Revue®,
Sportspage*. Staff: Joseph M. Cchen, Allan
Rubenstein, Andrew L. Spitzer, William Hyland,

Marlene H. Meyers, Mike James, John
Tagliaferro.
Mag-Net 4315

540 Madison Ave., New York 10022

The Million Dollar Talent Show, Leave It to the
Women, The 1980’s Survival Kit, Children and
Television, Victims of Violence and Fear, Hard
Time, Whatever Happened to Lori Jean Lloyd,

Combat in the Classroom, Omni. Staff:
Stephen Mathis, Richard Gold.
Magnetic Video Corp. 3110

Major League Baseball Promotion Corp.
1807-06-08
1212 Avenue of the Americas, New York 10036

This Week in Baseball, The Baseball Bunch*
Staff: Joe Podesta, Larry Parker, Terry Kassel,
Geoff Belinfante, Mel Allen, Jody Shapirc.
Masscasting Corp. 625
18 Newbury St,, Boston 02116

Stars of the Cinema, You're Right On, Turn On,
We Love. ..., Wonderful World, Set Your Sights,
The Look You Like. Staff: Neal P Cortell,
Donald W. Hili, Jeff Hardman, Andrea Blong.

644
4439

Maxlife Communications

MCA TV
445 Park Ave., New York 10022

Quincy*, Sugar Ray Leonard's Golden Gloves*,
World's Greatest Circus*, The Incredible Hulk*,
Hardy Boys/Nancy Drew*, The Deer Hunter”,
Battlestar Galactica, Universal Network Movies
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(85), Baretta, Champagne Movies 34, The
Rockford Files, Kojak, Adam-12, Alfred
Hitchcock Presents, Alias Smith & Jones,
America's Athletes 1980, The Bionic Woman,
The Bold Ones, Boris Karloff Presents, Dragnet,
Emergency, Holmes & Yoyo, Ironside, It Takes A
Third, The Jack Benny Show, Leave It To Beaver,
Love That Bob, Major Adams, Marcus Welby
M.D., McHale’'s Navy, The Munsters, The Name
of the Game, Rod Serling’s Night Gallery, Run
for Your Life, The Six Million Dollar Man,
Suspense Theater, Universal Star Time, The
Virginian, Wagon Train, Rich Poor Man, Novels
I, I, Operation Prime Time I, i, ll, IV, Ninety
Minute Movies, Universal Grand 50, Universal
Star Spang'ed 38, Universal World Premiere,
Comedy Festival |, Ii, Universal, 40, 49, 50, 52,
53, 100, 123, Universal 260 Select List, Univer-
sal 36 Black and White, Western Roundup,
Reserve, Diabolic Dozen. Staff: Lou Friedland,
Don Menchel, Al Rush, Shelly Schwab, Carl
Russell, Jack Allen, Chuck Gerber, Hal Cranton,
Joe Ondrick, Gerri Pare, Bob Davis, Bert Her-
bert, Jack Robertson, Phil Conway, Carl Runge.

McHugh and Hoffman 807-08
3970 Chain Bridge Rd., Fairfax, Va. 22030

Staff: Peter Hoffman, John Bowen Wi, Jacques
de Suze, William Feest, Joseph Saitta, Gerald
Hartshormn.

Media Communications 2307

Media Lab Television 504
20 Victoria St., Suite 403, Toronto, Ont. M5C
2N8

The Littlest Hobo, Tom Sawyer/Huckleberry
Finn, The Palace Presents, Michel Legrand And
Friends, Astonishing Odyssey, Wu-Hang
Chinese Circus, Live At The Forum, The Forum
Presents, Celebrity Revue, Rock It, Magic
Palace, It Turns, Village People Special, World
Championship Wrestling, Science Interna-
tional, Lives, The World's Children, Klassic
Keystone Komedy Kapers, Conguest Of
Space*, Mysteries Of The Indigo Depths”,
Staff: Maxim W. Engel, Susan D. Tebbutt,
Sharyl F Sclish.

Metromedia Producers Exhibit hall
5746 Sunset Blvd., Hollywood, Calif 90028

The Merv Griffin Show, Rodeo Drive®, Worlds
Apart*, Uncle Late Nite*, Super Pay Cards”,
Your Basic Do-lt-Yourself Millionaire Kit*,
Country Music Gazette*, The New Dick Van
Dyke Show*, The Crosswits, That Girl, The Ann
Sothern Show, National Cotlegiate Talent Tour-
nament*, | Claudius, The Golden Circle, Wild
Times, Roughnecks, Jane Goodall and the
World of Animal Behavior, Time of Man, The
Untamed World, The Undersea World of Jac-
ques Cousteau, Sleep from A to Zzzzz, Future
Shock, Die Fledermaus, The Sleeping Beauty,
The Royal Baliet Salutes the U.S.A, The Jackie
Gleason Christmas Show, The Singing
Cowboys Ride Again*, Premium [, I, Plus, MPC
20, The Groovy Ghoulies and Friends, Crusader
Rabbit, Dynasty, Vegas, Fantasy Island,
Charlie’s Angels, Starsky & Hutch, Family,
SW.A.T, Movin' On, Dusty's Trail, Chopper One,
Firehouse, Here We Go Again, My Favarite Mar-
tian, Primus, plus other features. Staff: R.
Wood, A. Silverbach, J. Stabile, H. Lazarus, R.









BEGINS AT HOME

Gannett is a nationwide informa-
tion company with a world of different
voices, each speaking independently
for its community.

Gannett consists of 81 daily news-
papers; seven television and 13 radio
stations; the largest outdoor advertis-
ing company in North America; news,
marketing and research branches;
and magazine and film production
units. They serve in 35 states, two
U.S. territories and Canada.

Yet Gannett has no voice of its
own. That is a matter of principle—
the principle of freedom.

Every Gannett voice is free to
express its own opinions, free to
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serve its own community, free to
meet its professional responsibilities
as its local executives see fit.

That means being an investiga-
tor and guardian against wrongdoing,
as the Gannett News Service did
when it helped holders of bonds
issued for a bankrupt shrine recover
money they thought they would never
see again.

That means being a helpmate to
the weak and distressed, as KOCO-
TV in Oklahoma City did in helping
hard-to-place children find adoptive
homes. Or, as the Burlington Free
Press did, with a series to help people

cope with the problems of growing old.

That means reflecting the mood
of America, as Gannett Qutdoor
Advertising did with its “Free At
Last” billboard greeting to the return-
ing hostages.

Gannett’s 24,000 men and
women have a commitment to free-
dom. Freedom to share in the

blessings of a free society and free-
enterprise system. Freedom to fulfill
the First Amendment obligations.
Freedom to serve the information
needs of each community and the
American people’s guarantee of
freedom.

At Gannett that freedom rings
from Atlanta to Honolulu, Bridge-
water to Boise, Los Angeles to Little
Falls, Phoenix to Poughkeepsie. It
rings in news coverage, in editorial
opinions, in community service. Each
member serves its own audience in
its own way.

GANNETT

A WORLD OF DIFFERENT VOICES
WHERE FREEDOM SPEAKS

For more information about Gannett’s world of different voices, write Gannett, Lincoln Tower, Rochester, N.Y. 14604, or call (716) 546-860Q.



Partl Part 11

Rock Starts Rolling. 1955-58 The Cheek-to-Cheek Years. 1959-62
Host FRANKIE AVALON. Starring CARL PERKINS, Host PAUL ANKA. Starring CONNIE FRANCIS,
CONWAY TWITTY, FABIAN, PAT BOONE and others. THE DRIFTERS, RICKY NELSON, ROY ORBISON and others.

N

PartV Part VI .

Backto Basics. 1971-74 Every Which Way. 1975 to Present =

Host ELTON JOHN. Starring ROD STEWART, Host DOOBIE BROTHERS MICHAEL McDONALD e
ISAAC HAYES, BARRY WHITE, HELEN REDDY and others. and PATRICK SIMMONS with TOM JOHNSTON. s
Starring THE VILLAGE PEOPLE, DAVID BOWIE and others. "
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Part III
A Farewell to Innocence. 1963-66

Host NEIL SEDAKA. Starring JOHNNY RIVERS, THE
BEACH BOYS, MICK JAGGER, PAUL McCARTNEY and others.

PartIV
Rockin'the Boat. 1967-70

Host ROD STEWART. Starring THE FIFTH DIMENSION,
ARETHA FRANKLIN, THE FOUR TOPS, TINY TIM and others.

A Six-Part MiniSeries

Six spectacular hours, covering 25 years.

Against backdrop footage of the news events
that made history, “The Roots of Rock 'n Roll”
explodes with the vitality of international super-
stars whose music helped shape our culture. Your
viewers will see virtually every major rock artist
—Dboth live and in rare film from the past.

“The Roots of Rock 'n Roll” has powerful
appeal for the whole family, with a special attrac-

tion for young adults. It's a fascinating six-part
story that will compel your viewers to tune in
for next week’s episode.

Designed for a prlme time audience.

"The Roots of Rock 'n Roll” is first-rate, first-
run and solid prime time network quality. And,
every week for six weeks, your station can pro-
mote the magic names that have pulled the big-
gest audiences in entertainment history.

The greatest musical epic in television history-

A Jerry Harrison Production
in association with Twentieth Century-Fox Television.
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Westarpresents the first
who's who in outer space.

A wide variety of broadcasters are using Westar
satellites for different applications on a full-time or occasional
basis.

As you can see by the partial list below, they range from
major networks, to syndicators, to local radio and television
stations, to cable. Even commercials are flying high on Westar.

Westar, with its direct access to 164 earth stations, is the
country’s largest and fastest growing satellite network
serving the broadcasting industry. And with an even larger
population of customer-owned earth stations, the ability to
reach thousands of stations across the country is possible.
(Broadcasters can tap most of the top 100 ADI markets, or
target a specific region or group of markets.)

For all broadcasters, Westar offers greater economy and
versatility than traditional delivery systems. And consistent,
high quality reception at all points.

It all adds up to a brave new world for video and audio
broadcasting, 22,300 miles above the earth.

A world brought to you by Western Union.

Who'’s on Western Union’s Westar.

ABC, Associated Press, Belo Broadcasting Corporation, Blair Company, Bonneville International
Corporation, Broadcast Communications Company, Cable News Network, Capital Cities
Communications Inc., CBS, Christian Broadcasting Network, Chronicle Broadcasting Company,
Dow Jones, Enterprise Radio, Golden West, Group W Productions, Hughes Television Network,
INTELSAT, ITT World Communications, Kansas State Network, Miami Valley Broadcasting
Company, Mizlou-TV, Mutual Broadcasting, Muzak, National Black Network Radio, National
Public Radio, NBC, Post-Newsweek Stations, Public Broadeasting Service, Public Service
Satellite Consortium, RAI Corporation, RKO Radio Network, Robert Wold Company, Satellite
Communications Network, Satellite Syndicated Systems, Spalla Productions, Spanish
International Network, Storer Broadcasting Company, Teleconcepts Incorporated, Televisa,
Texas Instruments, United Press International, U.S. Army Health Service, Video
Communications Inc., Video Net, Western Union International, Westinghouse Broadcasting
Company, West Texas Rehabilitation Center,

Western Union Broadcast Services.
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Available Now. Produced by IKPIX W pistributed by -SD-D
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Source: Arbitron, San Francisco, Jan ‘79 & '81; Baltimore, Jan ‘80 & '81
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Rogers, Johnny Cash, How the West Was Lost,
Flipper, Gentle Ben, Bill Cosby Show, Wyatt
Earp. Staff: Peter Rodgers.

Burt Rosen 2007

8489 West Third, Los Angeles 90048

Tom Jones*, This is Casino*, Celebration with
Glen Campbell, Tanya Tucker and Kris
Kristofferson. Staff: Burt Rosen, Tom Cole,
Tani Cohen.

Roxxon Entertainment 4217

Satori Productions 4323, 24
250 W. 57th St., Suite 2105, New York 10107

Staff: Ernest Sauer, Gary Conner, Jeffrey Sass,
Marc Brenard, Ken Wiederhorn, Van Bridge-
man, Maureen Shea, Bob Aaronson, Janice De
Madonna, Sandy Stern.

Sea World 937

Seltel 3637-38

750 Third Ave., New York 10017

Staff: Arthur Stringer, Edgar White Jr, Philip
Corper, Taylor Eidon, Charles Lore, Dick Owen.

SFM Entertainment 606
1180 Avenue of the Americas, New York 10036

The SFM Holiday Network, The Mobil
Showcase Network, Car Care Center, The SFM
Documentary Network, March of Time Series,
The Adventures of Rin Tin Tin, The Challenge
of Rin Tin Tin, Highside, Sparrow. Staff:

Stanfey H. Moger, Joseph Gerard, Jordan
Ringel, John W. Doscher, Maria Carayas,
Michael Moore, James Hergen, Jack Thayer,
John Murphy, David Grimm, Virginia Jucius,
Mary Ann O'Dea, Winnie Changco.

Show Biz
110 21st Ave. South, Nashville 37203

Pop Goes the Country, Nashville on the Road,
Backstage at the Grand Ole Opry, Dolly, Marty
Robbins' Spotlight, The Porter Wagoner Show,
Tony Brown’s Journal, Gospel Singing Jubilee,
Anne Murray's Greatest Hits. Staff: Reg
Dunlap, Stan Sellers, Dick Montgomery, Larry
Frankenbach, Peggy Romersa, Joyce Sim-
mons.

534

Smeloff Teleproductions Exhibit hall

Smith Associates 3420
24 Kellogg Hill Rd., Weston, Conn. 06883

Television consultant. Staff: Jerry Smith.

Spot Time 3207
Station Program Resources 3402
Storytellers 4245
Stretch & Sew 652
Studios of Diamond and Diaferia 3415

The Songs of Easter

The Easter spirit has inspired musicians
for centuries . . . which is hardly
surprising when you consider the depth
of human and divine experience
wrapped up in this one special season
... the darkness of betrayal, passion,
cruelty, fear, and death . . . but also the
dawning of hope and new life.

Go and Tell, a half-hour Easter program,
features the finest Easter music
performed especially for this television

special. Timely, tasteful, and traditional,

Go and Tell is family programming
at its best . . . a welcome addition to
your programming schedule.

For an audition cassette of this free,
public service television special,
produced by CRC-TV, please write
or call:

Don Triezenberg

or Sonya Poston

Advertising Marketing Group

7350 W. College Drive

Palos Heights, Ill. 60463

(312) 361-2590

Broadcasting Mar 9 1981

Sugarman Program Syndication 1207
Sunrise Entertainment 626
Swank Telefilm 2010
201 S. Jefferson Ave., St. Louis 63103

Swedish Television 4235
Syndicast Services Exhibit hall

919 Third Ave., New York 10022

The Mike Douglas Show, Easy Does it, Some-
thing Special, Reader's Digest, | Am Joe's, The
Best of Sullivan, Country Countdown, Fourth
Annual Rhythm & Blues Awards, Entertainer of
the Year, Mrs. America Pageant, Don Kirshner's
Rock Concert, Reader's Digest Animated
Children’s Classics, NCAA Football. Staff:
Sheldon Boden, Leonard Koch, William
Koblenzer, Gerry Lepkanich, Jack Fentress,
Bernie Schuiman, Joe Weinflash, Terry Paolillo.

Syndication Corp. 1510

SynSat International 1809-10
4101 Linden Hills Blvd., Minneapolis 55410

Med Weather Forecasts, Vektor Forecasts,
World of Aviation, Dockside. Staff: John T
Uldrich, Mary Kaye Uldrich, Richard Ficken, Jim
Heuten.

D. L. Taffner 4321
1370 Avenue of the Americas, New York 10019

Animated Classics for Children, Benny Hil,
Hollywood, Kenny Everett Video Show*, King of
Kensington, Three's Company, Wayne &
Shuster*, World at War. Staff: Donald L.
Taffner, John P Fitzgerald, Leo M. Brody, Dick
Cignarelli, David Fox, Ed Nugent, Rob McGuire,
Nancy Frank.

William B. Tanner 3210

2714 Union Extended, Memphis 38112

TAT/Tandem/PITS 4417
1901 Avenue Of The Stars, Suite 666, Los
Angeles 90067

One Day At a Time*, The Jeffersons, Sanford &
Son, Good Times, Maude, The Professionals*,
Mary Hartman Mary Hartman, America 2Night,
Fernwood 2Night, The Suilivans, Diff'rent
Strokes, The Facts of Life, Archie Bunker's
Place, Hello Larry, Palmerstown, Can't It Be
Anyone Eise? Staff: Robin French, Gary
Lieberthal, Ron V. Brown, Hal Gaba, Leslie
Tobin, Warren Ford, Chris Egolf, Meade Camp,
Robert Oswaks, Stephen Morley-Mower,
Deborah Willard, Mike Mellon.

Telcom Associates 907
1901 Avenue of the Stars, Los Angeles 90067

Programing and creative consultants to sta-
tions, groups and producers/syndicators.
Staff: Herb Jacobs, Ron Krueger, Jim Cusick,
Grace Jacobs.

Telecip 1310

Telemundi AG 2037



Straightforward design, with less com-
plicated circuitry for top reliability...
that’s the heart of the conceptin Harris’
new “TV-L” low band transmitter line.

With the new ultra-linear driver, max-
imum linearity and signal transparency
are assured without the need for com-
plicated correction circuitry. This
means fewer circuits to adjust and
maintain...for unmatched reliability
and maintainability.

You also get performance specs un-
surpassedin the industry, with the help
of such proven Harris “firsts’ as the
Transversal SideBand filter and IF
Modulation.

There are power ranges ideal for both

Dual 60 kW TVD-60L

circularly and horizontally polarized
transmission:

Model Visual Power Range
TVD-60L (dual) 20to 60 kW
TVD-40L (dual) 10to 45kW
TV-30L 1010 30 kW
TV-20L 5t022.5 kW

Harris’ new “TV-L"” transmitters—
powerful performers, yet uncom-
plicated to give you the year-in, year-
out dependability you need for impres-
sive bottom-line results.

See your Harris representative, or con-
tact Harris Corporation, P. O. Box
4290, Quincy, lllinois 62301.
217/222-8200.

HARRIS

COMMUNICATION AND
INFORMATION PROCESSING

K Visit the Harris TV and radio equipment display at the 1981 NAB, Las Vegas




Source: Nielsen, Jan. 1981, Baitimore Viewers In Profile.
Audience figures are estimates subject to the limitations of the techniques and procedures of the service noted.
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The American Film Theatre, The Daybreakers,
ltalian Features, Death of A Princess, All the
Kind Strangers, Exploring the Unknown, Before
and After, Riding Tall, The Savage Is Loose, The
Suicide’s Wife, Hey Abbott!, Desperate
Voyage, Angel City, Better Late Than Never, A
Christmas Without Snow, Rivkin: Bounty
Hunter, The Great American Traffic Jam, The
Pride of Jesse Hallam, Reunion, The Promise of
Love, A Private Battle, The Pigs vs. The Freaks,
300 Miles for Stephanie, Mark | Love You, The
Hideaways, The Last Giraffe, The Last Song,
Loophole, Pleasure Doing Business, Zulu
Dawn, The 39 Steps, Soldier of Orange, The
Octagon, Silent Scream, The Visitor, Eagle's
Wing, Tarka the Otter, Kill or Be Killed, Hong
Kong: The Arrival of Boat 845, The Lost Treas-
ure of the Concepcion, Falmouth: The Great
American Road Race, The First Second and
Third Annual Collegiate Cheerleading Cham-
pionship, Debbie Boone: The Same Old Brand
New Me, Goldman Variety Special, Here's Lucy,
NIWS, Boo!, Monty Python's Flying Circus,
The Sacketts, Pepero, The Golden Moment: An
Olympic Love Story, Detective School, Callie
and Son, The 24 Days of Christmas, Women of
Russia, The Games People Play, Guyana Tra-
gedy: The Story of Jim Jones, Alcatraz: The
Whole Shocking Story, Murder in Texas. Staff:
Michael Jay Solomon, Michael Garin, Dick
Robertson, Rocco Viglietta, Jody Shapiro,
Grant Norlin, David Salzman, Jim McGiilen,
Scott Carlin, Patricia Straub, Ken Levine, Bill
Connor, Christian Halsey, Don Ross.

Teleproductions Gaumont 4225

TeleRep
919 Third Ave., New York 10022

Staff: Alfred M. Masini, Mike Levinton, Steve
Herson, Dick Brown, Tom Tilson, Dick Waller,
Tom Belviso.

3537

Telesound 3907-08
1088 Howard St., San Francisco

Staff: Karl Sjodahl, Debra Robins.

Telespot Productions 627

1229 S. Santee St., Los Angeles 90015

Television Program Enterprises/
Operation Prime Time
919 Third Ave., New York 10022

Entertainment Tonight, Solid Gold, The Way
They Were, The Girl The Gold Watch &
Dynamite, Goliath Awaits, Golda, Smiley's Peo-
ple, The Bastard, The Rebels, The Seekers, The
immigrants, Evening in Byzantium, The Top of
the Hill, The Dream Merchants, The Gossip
Columnist, The Girl the Gold Watch & Every-
thing, Condominium, Tourist, Mom the Wolf-
man and Me, Yogi's First Christmas. Staff:
Alfred M. Masini, Bill Andrews, Mary Jane Hast-
ings, Terry Palmer, Rick Levy.

3439

Television Syndication Group/Syndicable
Inc. 814-15
366 N. Broadway, Suite 209, Jericho, N.Y.
11753

Fabulous Follies, Backstage on Broadway,
Sports Scrapbook, Masters of the Martial Arts,
Teamwork, The San Diego Show, Up for Grabs,

Success, Country Serenade, Coping, Sew
What's New, Down Home U.S.A, Master Bridge,
Funny Man, The Melting Pot, Kidoozle,
Remarkable, Eat Yourself Healthy, America
Sings, Sacred Space, Sky's the Limit, America
Still, Imagine That, Leave 'Em Laughing”,
Fabulous Follies*, Tomorrow's News Today
Staff: Jeffrey Smith, Ralph Guzzi, Stanley
Shapiro, Kathleen Dicker, Barbara Smith, Jason
Starr, Margaret Albergo.

Teleworld Exhibit hall
10 Columbus Circle, New York 10019

Spiderman Movie Specials®, Teleworld 100,
Prestige 1, The History Makers Vol. | & II*, Inter-
nationat Award Theater, Witness to Yesterday,
The Laurel & Hardy laughtoons, Star Maidens,

Castaway. Staff: Robert Seidelman, Noah
Jacobs, Karen Jamison.

Thomas Horton Associates 3433
Bob Thomas Productions 3444

55 W. 42d St. New York 10036

Sir Reginald and the Third Dimension, Miss
American Teen-ager Pageant, High Hopes.
Staff: Robert G. Thomas.
3D Enterprises 3456

Time-Life Television Exhibit hall
1271 Avenue of the Americas, New York 10020

Anna Karenina, Wild Wild World of Animals,
The Real McCoys, A Horseman Riding By, All
Creatures Great and Small: Series |, 1}, Ill, World
War Il. G. |. Diary, Doctor Who, Murder Most
English, Americans, The Onedin Line, Fall Of
Eagles, Europe the Mighty Continent, War and
Peace, Civilization, The Ascent of Man,
America, Ten Who Dared, An Englishman’s
Castle, Moll Flanders, The Africans, The Com-
manders, The Fight Against Slavery, Glittering
Prizes, The Six Wives of Henry VIII, Elizabeth R,
The Search for the Nile, The Shirley Bassey
Show, The First Churchills, Dave Alien at Large,
Good Neighbors, Morecambe & Wise, The
Harold Lloyd Show, The Dick Van Dyke-Haroid
Lloyd Special, Monty Python’s Flying Circus,
The Goodies, Rodehouse Playhouse, Fawlity
Towers: Series |, Il, Ripping Yarns, The Fall and
Rise of Reginald Perrin, Wilderness Alive,
Wilderness, Window on the World, Zarabanda,
BBC OQutlook, 30 BBC TV specials, The Energy
Crunch, The Making of the President: 1972,
Play-of-the-Month, Premiere, Take 6 Girls,
Tutankhamun's Egypt, When the Boat Comes
In, Dad's Army, Nan, China Times Two, The Pic-
nic, The Gates of Asia, Three Men in a Boat, Vi-
sion On, lvanhoe, The Black Tulip, Little
Women, The Last of the Mohicans, Tom
Brown's Schooldays, Touring Great Cities, Life
Around Us, The Story Behind the Story, Adven-
ture half-hours, Billy Smart's Circus, Time-Life
Volumes |, I, Ilt, The Big Nine, Harold Lloyd
movies. Staff: A Furst, T. Bigelow, A. Warshaw,
N. Zeller, W. Nathan, F Miller, H. Chertok, M.
Daniolos, D. Emerson, B. Parkin, R. Gibb, M.
Schoenherz, W. Peck, S. Eisky, S. Stefko, J.
Stringer, D. Webster, J. Young, K. Dubicka, B.
Cotton, A. Milne, G. Howard, N. Docky, N.
Wilson.

Toho International 1610

Broadcasting Mar 9 1981
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Too Plus Productions 504
66 Isabella St., Suite 1404, Toronto, Ont. M4Y
IN3

images of Ireland* Staff: Brian Couch.

Total Video 633
Trident Television Associates Exhibit hall
540 Madison Ave., New York 10022

Trident |, W, Ill. Staff: Arthur Zeiger, Elliot
Abrams, Murray Oken, Bruce Wilson, Lynne
Dowling, Jim Kraus, Graham White, Robert
Bibb.

TV Cinema Sales TBA
211 S. Beverly Dr, Suite 101, Beverly Hills,
Calif 90212

Masterpiece Features Nostaigia Nine Features,
Lucky Twelve First-Run Features, 77 EMI
Feature Films, Classic Vintage Westerns,
Special Four, Melody Ranch*, Nutty Q Squirrel.
Staff: Jerry Weisfeldt, Richard Ostrander,
Peter Rodgers, Tom Betten, Alton Whitehouse,
Art Greenfield, Robert Hoffman.

TVM Associates 1710

TVNational
37 W. 57th St.,, New York 10019

Joe Franklin's Memory Lane Movie Theater,
Christianity-Through the Eyes of the Masters,
Country Western Music Club, Starfeatures
Package One, Laff-Movies Package, Guns of
the Golden West Classics, Kiddie Camera,
Shirley Temple Comedy Theater, Comedy
Cavalcade, Joe Franklin's Hollywood memo-
ries. Staff: Eddie Stewart, Wallace Al Lancton,
Ken Weldon.

1507

TVOntario 504
Box 200 Station @ Toronto, Ont. M4T 2T1

Fast Forward [, A Different Understanding,
Sportsfishing Ontario, The Music Room, Polka
Dot Door.Staff: Betty MclLean.

TVS Television Network 4313-14

280 Park Ave., New York 10017

Historyland*, College Basketball, Hall of Fame
Basketball Classic, Holiday Basketball
Package*, Post-Season All Star Coliege
Basketball*, TVS Tennis Tour*, 1981 National
High School Cheerleading Championship.
Staff: Lee Eden, Rich Hussey, Bill Madden,
Les Breisblatt, Steve Hyden.

TVSC 1137
Twentieth Century-Fox Telecomm. 3110
Box 900, Beverly Hills, Calif. 90213

Staff: Steve Roberts, Ed Michalove.

Twentieth Century-Fox Television 3408
10201 W. Pico Blvd., Los Angeles 90035

M*A*S*H, The Roots of Rock 'n" Roll, Dance
Fever, Daniel Boone, Top Rank Fights of the
'70's, That's Hollywood, The Jackie Gleason
Show, Batman, Circus, The Ghost and Mrs.
Muir, Nanny and the Professor, Room 222, Land
of the Giants, Lost in Space, Voyage to the Bot-
tom of the Sea, Super 66, Hans Brinker/Heidi,









DID YOU KNOW...

Vital Industries manufactures the SQUEEZOOM ...
the only multiple channel video manipulation
unit in use throughout the world which will
accept non-syncronous signals without external
syncronizers?

The SQUEEZOOM is the easiest VMU to operate in
live production?

SQUEEZOOM has been in operation for 3 years
with over 100 units delivered world-wide?

We can deliver a multi-channel SQUEEZOOM
immediately?

Vital Industries also manufactures television pro-
duction and master control switchers, automa-
tion systems and a full line of terminal equip-
ment?

If you are interested in purchasing Vital equipment, write for PRICES
and be surprised. Please include your title and name of company.

1

VITAL NEWS . HI TECHNOLOGY PRODUCT INNOVATORS
Visit our Florida facility in Gaines-

ville and put your hands on our
equipment operating in our new
Showroom, Production Studio
and Control Room. Equipped
with RCA TK 46 color cameras and
TH200 and TR600 VTR’S you can
see and try out the VIX-114 Pro- s
duction Switcher, the PSAS,a 115

Master Control Switcher with VITAL INDUSTRIES, INC-
Automation, a 4 channel Squee-

MAIN OFFICE:

Zoom, and the exciting new 250 ; ;
’ N .G lle,
P/N Production Switcher. 3700 NE 53rd Ave. Gainesville, FL 32601

PHONE: 904/378-1581
TWX: 810-825-2370 TLX: 80-8572-Vital-A-Gain
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Charlie Chan, Fox Fanfare '81, Premiere |, Cen-
tury 5,6,7,8 9,10, Fox 1, 2, 3, Laurel & Hardy
Comedy Classics, Shirley Temple Theater, Car-
toons. Staff: Harris Katleman, Robert B. Morin,
Edward B. Gradinger, George Paris, Richard
Harper, Steven R. Orr, Joe Greene, Jerry Green-
berg, Craig Kellem, Stanley DeCovnick, Steve
Astor, Charles Gersch, Jim Puffer, Harry
Mulford, Deniny Juravic, Gary Grandoiph, Al
Shore, ‘Tony Bauer, David Skiliman, Robert
Buchanan.

United Artists Television 4249

729 Seventh Ave., New York 10019

The Pyink Panther Show, UA Showcases 6, 7, 8,
9,10, 11,12, 13, 17, UA Prime Time Showcase

1, 2, Warner Bros. Features/Superstars, RKO
Features, Warner Bros. cartoons, Popeye car-
toons, Rat Patrol, Outer Limits, Gilligan’s Island,
Hollywood and the Stars, Mothers-in-Law, Patty
Duke Show, Science Fiction Theater Staff:
Martin J. Robinson, Andy Coscia, Bob Corona,
Paul Kalvin, A. Scott Lanken, Fred A. Watkins,
William Wineberg, Helen Killeen, Don Meyer,
Barton Edward Farber.

United Productions 629

U.S. Chamber of Commerce 4341

1615 H St., NW Washington 20062
It's Your Business. Staff: Dr. Richard L. Lesher,

Oak Communications Inc.

a wholly owned subsidiary of

Oak Industries Inc.

has acquired

Davis Cablevision
Corporation

doing business as

Oxnard Cablevision, Inc.

We initiated this transaction, served as financial adviser to
Davis Cablevision Corporation, and assisted in the negotiations.

WARBURG PARIBAS BECKER

INCORPORATED

February 1981

A.G. BECKER INCORPORATED

Broadcasting Mar 9 1881
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Dr. Carl Grant, Robert L. Adams, Milt Mitler,
Bette Alofsin, Anne Morrissy Merick, Cheri
Rusbuldt.

U.S. Film & TV 630

Viacom Exhibit hall
1211 Avenue of the Americas, New York 10036

Family Feud, To Tell the Truth, Hittin' Home, The
TV Star, Spy, Circus, All in the Family, Hawaii
Five-0, The Mary Tyler Moore Show, The Bob
Newhart Show, The Life and Times of Grizzly
Adams, The Beverly Hillbillies, Hogan's Heroes,
Family Affair, Gomer Pyle, Gunsmoke, My Three
Sons, Perry Mason, The Andy Griffith Show, The
Dick Van Dyke Show, The Twilight Zone, Wild
Wild West, The Honeymooners, The Rookies, |
Love Lucy, Petticoat Junction, The Phil Silvers
Show, Viacom Features [, 11, U1, IV, V, VI, VII, VIII,
Viacom Movie Greats, The Legend Group,
Romie-o and Julie, Easter Fever, A Cosmic
Christmas, The Devil and Daniel Mouse, In-
tergalactic Thanksgiving, Take Me Out to the
Baligame, Terrytoons, The Harlem Globetrot-
ters, The Most Important Person. Staff: Ralph
M. Baruch, Ken Gorman, Willard Block, Michael
Lambert, Joseph Zaleski, Raul Lefcovich,
Robert Goldfarb, Jerry Kaufer.

Victory Television 4305-06
The Biltmore, Madison Ave., & 43rd St, New
York 10017

WKRP in Cincinnati*, Rhoda, Match Game, The
Streets of San Francisco, The World of People.
Staff: Jim Victory, Chuck Wolfertz, John Rohrs,
John Rohrs Jr, Ben Okuiski.

Video Fashion 2410
Video/Films International 3414
Box 767-C, Pasadena, Calif 91104

Video Program Sales 2210
Video Tape Co. 1139

10545 Burbank Blvd., North Hollywood, Calif.
91601

Video Voice 4211
Vidtronics 1107
855 N. Cahuenga Blvd., Hollywood, Calif
90038

Videotape post production, audio sweetening,
videotape syndication and distribution,
duplication and transfers. Staff: Jerry Kurtz,
Burt Lippman, Neal Rydall, Hugh Hole, Marilyn
Davis.

Vipro Syndication 634-35

645 N. Michigan Ave., Chicago 60611

Paul Harvey Comments, Hints from Heloise, Le
Hot Spot, The Gigglesnort Hotel, Kup's Show,
Your Taxman, Potitics of Living, Financial Plan-
ning for Women, Focus on the Family, The
Fisherman, Let's Go the the Races. Staff:
Donald J. Frehe, Thomas M. Edinger, Linda R.
Ziegler, Steve Palmer, Andrew Orfanos, George
Marketos, Peter Polakowski, Gifford Cummings.
























Law & Regulation:

Supreme Court
hears debate
over candidate
access to air

Question at issue in
Carter-Mondale case:
Who's to decide what’s
‘reasonable’ when
polltlclans demand time?

The Supreme Court last week was asked to
decide whether Congress meant to give
candidates for federal office any greater
right ‘of access to broadcast stations than
they already had when it adopted the so-
called “‘reasonable access’ law in 1972.
The three networks argued that it didn’t.
The government said it did.

"At stake is the discretion broadcasters
will be allowed in passing on candidates’
requests to buy time. A loss in the
Supreme Court would mean candidates
have an affirmative right of access to the
media. And Floyd Abrams, representing
the networks, said that would mean that
Congress had passed a ‘‘candidate’s en-
titlement bill.”’

The networks are appealing an FCC rul-
ing, adopted on a 4-3 party-line vote and
affirmed by a unanimous three-judge
panel of the U.S. Court of Appeals in
Washington, that they violated the
reasonable-access law in refusing to sell a
half hour of prime time to the Carter-
Mondale Campaign Committee in
December 1979. The committee wanted
the time for a documentary that would
kick ‘off Presment Carter’s re-election
campaign.

The networks had contended December

was too early to begin selling half hours
for political advertising in a campaign not
to culminate for 11 months. CBS offered
two five-minute blocks, and ABC and
NBC said they were not prepared to sell
any time-—although ABC later offered,
and the committee accepted, a half hour in
January. But the commission, in response
to a complaint from Carter-Mondale, held
that the networks had been ‘‘unreasona-
ble.”’

To Abrams, it was the commission that
was unreasonable. He argued that the net-
works had made a reasonable decision
based on the public interest standard,
which he said continued to apply. The
reasonable access law—now Section
312(a)7 of the Communications Act—was
intended only to codify existing law, he
said. And he cited a Supreme Court deci-
sion involving the Democratic National
Committee in 1973 —a year after the elec-
tion law was passed—as his authority. It
““held that Congress time and again had
rejected mandating access,”” Abrams said.

He said the legislative history of the act
shows that Congress simply wanted to
make sure that, as a result of a change in
the election laws in 1971, there was ‘‘no
diminution’’ of coverage by broadcasters.

Abrams argued that over the years
broadcasters ‘‘have been obliged to sell
time to candidates under the public in-
terest standard”’ But the commission’s
decision, he said, constitutes ‘‘a candi-
date’s entitlement bill”’ It says, in effect,
‘“What do candidates want and how can we
give it to them?”’ Furthermore, he said,
those needs are to be considered after the
commission —not the broadcaster—deter-
mines ‘‘when the campaign is in full
swing.”” A key issue in the case was the
commission’s rejection of the networks’
position that the campaign had not yet
begun.

The most experienced
recruiting expertise available
to the broadcast industry

With more than twelve years experience in the broadcast
industry, Carl Youngs and Mike Walker have assisted Radio and Television
organizations of all sizes in recruiting management personnel.

For a confidential discussion of your General Management,
Sales, News, Programming, Engineering or Financial hiring needs
calt: Mike Walker at (312) 394-9330.

ONE CROSSROADS OF COMMERCE—SUITE 520 « ROLLING MEADOWS, IL 60008
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That issue was one of several on which
justices focused in questioning Stephen
Shapiro, of the solicitor general’s office,
who defended the commission’s position.
“The cemmission looks at a complex of
factors—including the existence of na-
tional activity” —in making that judgment,
Shapiro said in answer to a question from
Chief Justice Warren E. Burger.

And in response to one from Justice
Byron White—one of several that justices
asked suggesting concern over the role of
the commission in reviewing broadcasters’
judgment as to what is reasonable—
Shapiro said, “‘If the commission regarded
the factual issues as close, it would have
deferred to the broadcasters’” The net-
works’ ‘‘legal error,” he said, was the
“‘blanket rule’’ they adopted in refusing to
sell a half hour of time in December.
Justice Potter Stewart, however, wondered
whether a decision not to sell time until
January couldn’t be made ‘‘after weigh-
ing”’ all of the factors.

Shapiro’s principal argument was that
Congress had imposed a new obligation on
broadcasters. ‘“The statute empowers the
commission to impose sanctions for
failure to sell time to a legally qualified
{federal] candidate.”’ he said. He noted a
station could lose its license for *‘willful or
repeated failure’ to grant reasonable ac-
cess. ‘It extends protection to federal can-
didates’’ they didn’t have before. He noted
that Section 315 was amended to make it
conform with the new 312(a)7. (The
phrase ‘‘under this subsection’’ was added
to a sentence that had said, ‘‘No obligation
is imposed upon any licensee to allow the
use of its station by any candidate.’)

And Shapiro rejected the contention the
law favors the candidates. The commis-
sion, he said, ‘‘must consider the needs of
the candidates as well as the problems of
the broadcasters’’—whether for instance,
the sale of time to a candidate would sub-
ject a broadcaster, under the equal time
law, to demands for time from ‘‘a
multiplicity of candidates.”

One surprising aspect of the argument
was that the justices appeared interested in
issues that had not loomed large, if at all,
in the briefs the parties had submitted.
Several justices, for instance, asked
Abrams whether the commission could
not consider reasonable access complaints
against broadcasters at license renewal
time, rather than on a case by case basis.
(That is a proposal that Henry Geller, then
head of the National Telecommunications
and Information Administration, made to
the commission in December, and men-
tioned in ABC’s reply brief. Geller said it
would avoid government interference in
broadcasters’ editorial decisions.) Abrams
said the commission could—but that
broadcasters prefer the ‘‘ad hoc” ap-
proach. ‘‘They don’t like
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’SA TELLITE TELEVISION CONVENTION

Shoreham Hotel ® Washington, D.C. ® April 17, 18, 19
Annual Meeting of SPACE e Satellite Television ® Low Power TV

SATELLITE COMMUNICATION IS
CHANGING THE AMERICAN TELE-
VISION SYSTEM. It is revolutionizing the
variety and quantity of programming avail-
able to the public.

TV GUIDE, MODERN PHOTOGRAPHY,
PANORAMA, BROADCASTING and
other popular magazines have published ar-
ticles about the distribution of video signals
directly to the public via satellite. Public
interest in and demand for satellite
programming services is growing rapidly.
AN ENTIRELY NEW INDUSTRY WITH
UNLIMITED BUSINESS OPPORTUNI-
TIES HAS BEEN CREATED BY THE
PHENOMENON OF SATELLITE TELE-
VISION.

THAT'S WHY Satellite Television Techno-
logy has sponsored four seminars around the
country to present the industry’s technology
and to discuss the business opportunities as
well as the policy and legal issues involved.
The Washington, DC convention will be the
largest and most informative to date. It will
not only expound upon these themes but will
also include a look at the logical marriage of
satellite earth stations and low-power TV.
You will have a chance to see in operation all
the latest technology from the lowest cost
equipment suitable for at-home backyard use
to the most sophisticated gear available for
use commercially for hotels and multi-family
dwellings.

You will also hear distinguished speakers,
some of whom will guide you through the
technology and costs of both satellite and
low-power TV operation, others who will
discuss programming, and others who will
discuss and debate policy and legal issues.

Speakers and panelists include:

HONORABLE CHARLIE ROSE
US Congress Chairman, Speaker’s
Advisory Committee on Broadcasting
HONORABLE BILLY TAUZIN
US Congress Subcommittee on Commun-
ications
HONORABLE JAMES H. QUELLO
Federal Communications Commission
RALPH NADER
Consumer Advocate
BOB COOPER
Convention Host, President, Satellite Tele-
vision Technology, Publisher Coop’s
Satellite Digest
PROFESSOR TAYLOR HOWARD
President of SPACE, author, NASA
Scientist, Stanford University Professor
DR. ALAN PEARCE
International Telecommunications Econo-
mist Author, Editor of Telcom Insider
RICHARD BROWN
Brown, Bernstein & Longest, Vice Presi-
dent and General Counsel of SPACE

MICHAEL COUZENS
Federal Communications Commission
Attorney, Advisor to the Commission on
Low-Power TV Communications

PARRY TEASDALE
Low Power TV Operator and Expert on
Local Programming for LPTV, Author
and Consultant to FCC on LPTV

FRITZ ATTAWAY
Vice- President, Motion Picture Associa-
tion of America

IKE BLONDER
President, Blonder-Tongue Corp.
BYRON ST. CLAIRE, Ph.D.
President, Television Technology Corpor-
ation

SRUKI SWITZER
Author of Low-Power TV in Canada,
International Engineering Telecommuni-
cations Consultant for TV, CATV, and
Satellite Communications

SPACE (the Society for Private And Com-
mercial Earth stations) will hold its Annual
Meeting at the convention. SPACE is the
Washington based trade organization which
was formed last year to represent all facets of
the earth station industry including manufac-
turers, distributors and individual users.
SPACE presents the industry’s concerns to
the Congress, the Federal Communications
Commission, the Executive Branch and the
public. The organization will discuss pending
legislation, FCC actions and the major issues
which the industry will face in the coming
year.

THIS CONVENTION WILL BE YOUR
BEST OPPORTUNITY TO FIND OUT
ABOUT SATELLITE TELEVISION
OPPORTUNITIES, ISSUES AND TECH-
NOLOGY. Washington is beautiful in the
Spring and with easy access to all national
museums, monuments and the National
Cathedral for Easter Services, it is a perfect
family holiday.

TO REGISTER: Complete and mail with
advanced registration fee payable to:
Satellite TV Technology, Inc.,, P.O. Box
19213, Washington, D.C. 20036

FEES: Advanced registration $150.00
Registration at conference $225.00

Check here for hotel registration info __

Firm

Name Title
Address T
State Zip

FOR FURTHER INFORMATION CALL:
SATELLITE TELEVISION
TECHNOLOGY 202/887-0608
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being met for the first time at renewal time
with a complaint.”’

And Stewart asked Abrams whether the
networks are covered by the law, as the
commission maintains. Abrams noted that
the networks had argued before the court
of appeals that it didn’t apply to them but
that they did not pursue the argument in
their appeal to the Supreme Court. When
White raised the same point a minute
later, Abrams said, ‘‘I’'m beginning to be
sorry we didn’t raise it here.”

The original request for time was over-
taken by events. The appeals court granted
a stay of the commission’s order, and, in
view of the worsening crisis in Iran, the
committee withdrew the request. Later,
the committee accepted ABC’s offer to sell
a half hour of time in January. But the law
created by the commission and affirmed by
the appeals court, in March (BROADCAST-
ING, March 17, 1980), remains, unless the
Supreme Court says otherwise.

Short-manned FCC
won’t reverse
cable rules

With five active commissioners,
vote that lifted syndicated-
exclusivity and distant-signal
rules has turned around, but
petitions by broadcasters to repeal
decision doesn’t get off the ground

Several broadcaster groups saw what they
thought was an opportunity to score a
quick victory in their efforts to win a rever-
sal of the FCC’s order to repeal the cable
syndicated-exclusivity and distant-signal
rules. Commissioner Tyrone Brown had
resigned and Chairman Charles D. Ferris
was not participating in commission mat-
ters. Thus, the three-member minority on
the issue was now a majority of the com-
mission. But hopes for persuading the
commission to reconsider have been
dashed.

The strategy was to ask the commission
to seek a remand of the case from the U.S.
Court of Appeals in New York. The matter
is pending there as the result of appeals of
the commission action taken by a number
of broadcast licensees. Once the case was
back in its jurisdiction, the commission,
with its new majority, would reverse itself,
the thinking ran.

The Association of Independent Televi-
sion Stations, backed by eight broadcast
groups in a total of three letters, as well as
the National Association of Broadcasters,
wrote to the FCC general counsel last
month. They maintained that the argu-
ments in the briefs seeking reversal had
“‘exposed serious legal errors’’ and said
that since the commission order was
released the agency had published ‘‘high-
ly relevant financial data about the in-
creased unprofitability of many indepen-
dent television stations.”” The parties also
pointed out that three of the five partici-
pating members of the commission had















Ira, “"Miss Peach”

“

Norm Crosby,“Comedy Shop”

Linda King, “Today'’s Woman”

“Tales of the Unexpected”

Nancy Collins, 'Pefsonalzty News Nelwork”

“Update on Health”

LIVING NeXT To A
CHeMICAL WASRe DUMP...,

Dr. Timothy Johnson

SYNDICATION



The Osmonds
at the Ohio State Fair

THE TULSA ALL-STAR
COUNTRY MUSIC FESTIVAL

Winter Festival |

at Sun Valley

‘.Tummy Wynette at Opryland, UL.S.A.

Hawaiian Holiday
Mel Tillis in Las Vegas




necessary.

He discussed regulation and deregula-
tion in terms of common carrier and
public utility concepts and issues. But the
principles involved, he said later, have
general applicability —open entry is good;
regulation has given rise to practices which
restrict output and should be eliminated;
but deregulation causes dislocations and
complications, so it should be handied
with some care.

He illustrated what he considered the
need for continued regulation with a dis-
cussion of communications transmission,
particularly in connection with the new
enhanced service business. As AT&T and
the rest of the established telephone in-
dustry enter the market, he said, their
competitors that do not own transmission
facilities will be “‘victims of a classic price
squeeze, in which the prices for the
transmission services will be kept high
while the prices for the end product,
enhanced services, are kept low.”

He predicted the kind of ‘‘bitter dis-
putes’’ that occured between television in-
terests and AT&T over its transmission-
service tariffs would be repeated in the
enhanced services market because ‘‘there
simply will not be sufficient long-haul or
local transmission service alternatives
available in the next 20 years to prevent
the established telephone industry from
wielding its market power if it chooses to
do so0.”

““If we want to permit the telephone in-
dustry to offer enhanced services and if we
want to avoid wealth transfers from con-
sumers to dominant firms, it is very likely
going to be necessary to continue to
employ the traditional public utility pricing
and service constraints where dominant
carriers—that is to say the established
telephone industry —are involved.”

TV licensing
bill introduced
in Senate

Goldwater joined by 11 others
in sponsoring S. 601, which
would extend authorization
length to five years, change
FCC system for granting

and renewal of licenses

Senator Barry Goldwater (R-Ariz.), chair-
man of the Senate Communications Sub-
committee, has introduced a bill extend-
ing TV license terms from three to five
years and changing FCC procedures for
awarding and renewing licenses. Eleven of
the 17 senators on the Commerce Com-
mittee joined Goldwater in sponsoring the
bill.

Introducing it, Goldwater said it will be
followed by another, to be introduced this
spring, that will address FCC *‘regulations
and policies relating to allocation, assign-
ment and authorization of broadcast
spectrum.’ He also announced that hear-

ings on S. 601, the bill introduced last
Tuesday, will be held on Monday March 23
and 30.

The Television Licensing and Renewal
Act of 1981 (S. 601) would amend Section
309 of the Communications Act by allow-
ing the FCC to use a system of random
selection to choose among otherwise
qualified applicants for an initial license or
construction permit. As does the Radio
Deregulation Act of 1981 (BROADCAST-
ING, Feb. 2, March 2), S. 601 would allow
the FCC 180 days following the law’s
enactment to implement a method for ran-
dom selection.

The TV bill would further amend Sec-
tion 309 by doing away with the compara-
tive license renewal process. In its place,
the commission would renew the license
of any station it finds: (1) ‘‘has substan-
tially met the problems, needs and in-
terests of the residents of its service area’’
in its programing; (2) ‘‘has been free of
any serious violation of the 1934 Com-
munications Act or any commission
regulation promuigated thereunder,’ and
(3) *‘continues to meet the qualifications
prescribed under Section 308 (b)*’ of the
Communications Act. Qualifications set
forth in Section 308 (b) are, ‘‘citizenship,
character, financial, technical and other
qualifications of the applicant to operate a
station.”’

Finally, S. 601 would forbid the FCC
from considering competing applications
for a facility while acting on an application
for renewal by its present licensee. Only
when a station had been denied renewal or
had its license revoked could the FCC con-
sider new applications for that facility.

In introducing his bill, Goldwater said:
““The renewal procedure established by
this bill focuses upon the licensee’s record
of performance rather than the promises
of an applicant seeking the license.
Eliminating competing applications means
eliminating the cumbersome, expensive
and sometimes arbitrary comparative pro-
ceeding for license renewals. Also implicit
in the three-prong test for renewal, is that
the commission will not be able to take
into account any other ownership interests
by the licensee, nor the degree of involve-
ment of the owners in the management of
the station.

“If television licensees are to be ex-
pected to provide quality programing ser-
vice to the public, they must be able to rely
upon the knowledge that they will not be
subjected to expensive, time-consuming,
comparative hearings as a result of a mere
promise from another applicant to do a
better job. It is increased competition that
will guarantee the essential program
quality.”

Commenting on the bill, FCC Acting
Chairman Robert E. Lee said a prelimin-
ary reading left him “‘in support of it’’
Lee’s only question on S. 601 concerned
its provision forbidding FCC consideration
of competing applications during renewal
proceedings. ‘‘That would preclude any-
one else’s applying for the license,” he
said. ‘““If that’s true, then what’s the point
of having renewals at all?”’ Lee said the
provision appears to be ‘‘giving more than
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Your Audience
the CHANCE to

Share!

“THE
PUBLIC
ENEMIES”’

60 Minute TV Special
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ATTICA PRISON
FEATURING: George
Meyer, Al Capone’s
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Floyd Hamilton, last
of Bonnie and Clyde’s
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Ted Jefferson,
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We’re Creating
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Dramatic
Documentaries
for
Prime and Access
Audiences.

- Contact
Ray Alcorn,
Media Director
(213) 246-2200

CHRISTIAN SERVICE AGENCY, INC.

P.O. Box 1947
Glendale, CA 91209






TEAMUP WITH
THE
TOPDOG!

The results are in! On his Sept. 8th weekday
debut, 30 markets proved Scooby-Doo’s the hottest new
syndicated kids’ show.*

eNew York—WPIX doubled ¥} for Monday through Friday
its rating and share over daytime use. Under a 100%
that of a year ago. trade arrangement, you

e San Francisco—KTVU get a 5-year exclusive
more than doubled its rating run in your market. With-
over last year and tripled its out putting up a penny,
margin over competition. you can have Scooby

e Dallas—KXTX doubled the working for youl
kid qudience of their children’s Come see us at
block. the NATPE confer-

e Washington, D.C.— ence in the New
WDCA quadrupled its rating York Hilton, Suite
and share over last year. 650-651, March

Now it's your 13-18; or call us for
turn. Through more information.

the exclusive DFS Program Exchange
DFS Program 405 Lexington Ave.

Exchange, 110 half- New York, NY 10174
hour Scooby-Doo (212) 661-0800

programs can be yours

“SCOObY'DOO” *SOURCE: ARB OCT/NOV. ‘80


















'

Overseas Offices:
New York Office: Chrysier Bldg. 49 Fl, 405 Lexington Ave, New York, New York 10017, US.A. Phone: 212-661-5430 Telex: 23-236110 FUJI UR

N\

Konnichiwa!

Welcome to
Fu 'l‘elecastmgs Suite 913

[\\
w:\\from our exciting catalog of series,
specials and documentaries, ranging
from samurai and shogun adventures
L to wonderfully beautiful art

documentaries.
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at NATPE.

Please visit us to screen shows

watch an authentic tea ceremony
and to enjoy delicacies from our
sushi bar, with sake, of course.
Visitors to our suite can
enter our daily raffle for a

Sony WALKMAN, with a
winner every day.
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A MID-SIZE ENG TRUCK
WITH MICROWAVE?

¥

Magazine

WITH ON-BOARD ook
POWER?

Selecting a vendor to supply a $100 thousand or $3 million
mobile unit is a great responsibility.

MIDWEST CORPORATION, the nation’s largest video sales
and service organization, is the best choice for meeting your
needs, and here's why:

® We handle major lines of all production eguipment,
so we don’t have to charge for two-stepping.

® Our size and volume means cost savings passed on
to you.
® More than 20 years in television means expertise and

a good reputation.

As a major division of UNR Industries, we offer the
security and stability of a large and financially sound
company.

MIDWEST
CORPORATION

1021 West 8th Street
Cincinnati, OH 45203

6 A UNR Company

L/

THEN TALK TO MIDWEST'S

MOBILE UNIT DIVISION !

@® We are the single source for custom vehicle, equipment,
installation and service.

When your mobile unit order calls for QUICK DELIVERY,
GOOD QUALITY, and COST EFFECTIVENESS, don‘t just
pick two . . . pick MIDWEST, and get all three.

A PARTIAL LIST OF OUR MAJOR PRODUCT LINES:

Ampex, Cezar International, Conrac, Digital Video Systems, Fernseh,
Gerstenslager, Hitachi, Ikegami, ISI, ITE, Lenco, 3M Minicom, Micro-
wave Associates, O’Conner, Panasonic, Quick Set, RTS Systems,
Scientific Atlanta, Sony, System Concepts, Tektronix, Van Ladder,
Video-Media, Videotek, Vinten and Wilbert Masts.

Give Carl Raasch, Mobile Unit Sales Manager, a call and
allow MIDWEST to quote on your first . . . or next mobile
unit requirement.

CALL —

800-543-1584

(In Ohio 513-651-1904)

Request a copy
e Mobile Unit Information
e 1981 Video Products Guide
¢ 1981 CATV Products Guide
e Midwest Capabilities Brochure

See us at NAB in Booth 1829 or at our
Maxim Hotel Hospitality Suite.



FTC’s antitrust
division spared
complete axing

OMB reduces amount agency
will have to trim to 5%, split
between consumer protection
and competition bureaus

Federal Trade Commission fans had plenty
to cheer about last week: The Reagan ad-
ministration resisted a recommendation to
make deep cuts in the FTC’s budget and
decided not to insist that those cuts be
aimed primarily at phasing out the FTC’s
enforcement of antitrust laws.

Sources say that the cuts now being pro-
posed would be far less than those pro-
posed by the Office of Management and
Budget three weeks ago. OMB had recom-
mended that the FTC slash its budget 13%
this year and 25% for fiscal 1982. However,
sources say OMB is now recommending
that the FTC trim its budget by about 5%
for this fiscal year and by about 11% for
fiscal 1982.

Sources also say that OMB’s earlier plan
to target those cuts at the FTC’s Bureau of
Competition—the FTC arm responsible
for enforcing antitrust laws—caused so
much ruckus that the administration felt it
prudent to back off. Congressmen, smali-
business groups and key administration

officials—reportedly including Vice Presi-
dent George Bush—had rallied to the
commission’s cause, protesting that a
limitation of FTC antitrust power should
be effected by Congress, not a budget
directive from OMB.

Now, administration sources say the
cuts should be spread out chiefly between
the Bureau of Competition and the Bureau
of Consumer Protection, the FTC’s other
major function, which, among other
things, polices the advertising world. FTC
sources, however, say the new proposal es-
sentially would let the FTC make those
cuts as it sees fit.

According to OMB’s latest recommen-
dation, which one administration source
warns is not final (he says the final recom-
mendation won’t be revealed until Reagan
presents his budget package to Congress
on March 10), the FTC would be required
to cut its current $74.2 million budget by
$3.5 million. And for fiscal 1982, for
which the Carter administration recom-
mended that the FTC receive $77.9
million, the FTC would be required to trim
its budget by $8.5 million. The agency
would be required to make further reduc-
tions over the following four years so that
its budget would total no more than $60.4
million by fiscal 1986.

Sources say also that OMB is still pro-
posing that the agency close its 10 regional
offices.

Although the administration’s sharp
reversal caught many by surprise, perhaps

F
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Tarzan movies you forgot you had until
a week before the contract expired.
You'll be happy to know that someone
enjoyed the Buster Crabbe Film Festival
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no one was more surprised than FTC
Commissioner Patricia Bailey. Bailey,
sources say, had been the administration’s
first choice to replace Chairman Michael
Pertschuk. However, just before adminis-
tration officials planned to announce their
choice for acting chairman, they found out
about a speech Bailey had made to a group
of antitrust lawyers in Washington the
week before. In that speech, Bailey argued
that the agency’s antitrust functions were
needed to protect consumers and smail
business. She also said that Congress, riot
OMB, should decide whether the FTC
should retain its power to enforce antitrust
laws.

David Clanton, the other Republican on
the commission, whom the administration
named acting chairman instead, has said
that he agreed with Bailey ‘“‘in general
terms.”’ In a separate statement, Clanton
noted that ‘‘an immediate task facing the
commission is achieving budget economy.
That can be done, but I do not believe that
it should be accomplished by sacrificing
our historic and essential role in antitrust
law enforcement.”

But perhaps that change in heart isn’t so
hard to understand after all. Others note
that Bailey is a supporter of the Equal
Rights Amendment, which Reagan
staunchly opposes. Some say the adminis-
tration was looking for an excuse not to go
through with her appointment.

The administration’s choices to replace
Pertschuk, as chairman are limited. There
are only two Republicans on the commis-
sion. And, unless someone resigns, there
will be no vacancies on the five-member
commission until Democrat Paul Rand
Dixon’s term expires on Sept. 25. There
cannot be a Republican majority on the
FTC—and the administration won’t be
able to bring in a new chairman from out-
side the commission, as the transition
team had suggested—until then.

How retrenc?ment
will affect FCC

Acting FCC Chairman Robert E. Lee
warned last week that the prevailing mood
of deregulation and lowered federal spend-
ing means the industry must press harder
to solve the various problems it faces on
its own,

Lee told members of the Federal Com-
munications Bar Association in New York
that the consequence of these twin
developments is that industry cannot look
toward the government for help as in the
past. “‘Government just can’t begin to
solve every problem,”’ he said. The accent
on economy, he said, has led the FCC to
set up a task force to determine work
priorities and eliminate agency functions
that are not strictly essential.

Lee also said it is likely that between
now and the end of 1981, five members of
the FCC will be leaving the agency, adding
he will be among them. He said the com-
mission should have at least one member
who is an engineer to provide an appropri-
ate mix.
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Programing’

Writers hold off on TV strike

WGA votes to extend contract
while negotiations continue

with Hollywood producers over
pay, disk and tape programing

Members of the Writers Guild of America
have voted to extend their contract
with Hollywood producers for at least two
weeks, avoiding a strike that could have
begun with the expiration of the old con-
tract at midnight, Feb. 28. Negotiations
between writers and producers were
scheduled to resume today (March 9),
following approval of a resolution offered
by the WGA negotiating committee at a
March 1 general membership meeting.
Major items such as minimum pay
scales and pay TV compensation have yet
to be resolved in the discussions. A WGA
official in New York said the main obstacle
to a new contract is payment for original
programing for pay television, videodisks
and videocassettes—key issues in last
summer’s protracted strike by actors. In
pay television, producers have been offer-
ing 1.2% of gross receipts after a program
has been carried on each pay television
system during a one-year period, while
writers have been asking for 6% of the

pact W|th acqunsatlon of Steelers Mutual;
ag‘ue teams Others are Dalias Cowboysf'Atl nt

gross from the first dollar. The initial con-
tract extension is for 10 working days,
starting March 2.

‘“‘Negotiations are going slowly, but
progress is being made,’ said WGA ex-
ecutive director Len Chassman. He
emphasized that both sides want a con-
tract, not a strike. ‘“We are negotiating
some very tough issues,”” Chassman ob-
served. William Hunt, the chief negotiator
for the Association of Motion Picture and
Television Producers, expressed similar
views.

There has been speculation that if the
writers fail to reach an agreement with pro-
ducers by June 1, when the Directors
Guild of America’s contract expires, a
walk-out might occur. Studio executives
have hinted in recent weeks that they are
prepared to continue production even if a
strike develops, and network programers
have already taken steps in anticipation of
that possibility. The matter is complicated
by the fact that current contracts of Screen
Actors Guild and International Alliance of
Theatrical and Stage Employes contain no-
strike clauses, which prevent those unions
from officially endorsing any WGA or
DGA strike action.

‘ ;Reiigion, and Medu, is being made available by
*pfodu'cer bas‘ed in Santa“Monica, Cahf First refu
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Shopping At Home: Brings
into the home the mmiltitude
of ideas and information fea-
tured in today’s magazines. . . .

Shopping At Home: Creates
an environment for the re-
tailer to market his goods
through immediate viewer re-
sponse and participatior.....
Shopping At Home: Is pro-
duced entirely on location, 30
minutes daily.......

Shopping At Home: Is g joint
venture of WOR-TV, Carpenter
Television Programs, Inc. and
Newsgroup, Inc.

Join us for a screening and
particulars. NATPE New York
Hilton, Suite 2109-10/March
13-18. Or call Bill Carpenter,
Reba Immergut at 301-
654-2002.



A
PBS’s proposed pay
TV system to be
detailed in study

The Public Subscriber Network, the pay
television network proposed by the Public
Broadcasting Service, got a go sign last
week when the executive committee of
the PBS board gave its unanimous ap-
proval for PBS to launch a $1.5-million
study to lay the network out in detail.

Although the $1.5 million will have to
be raised from outside sources—most
likely from foundations—the committee
also authorized PBS to use $200,000 of
PBS funds to get going while the $1.5
million is being raised.

The committee also authorized PBS
President Lawrence Grossman to spend
time overseeing the project. Grossman will
retain his position as PBS president, but
will delegate some duties.

A PBS spokesman said the idea for this
“‘feasibility and development’’ study is to
have PSN laid out in detail within one year.
Under the plan, PBS will try to set up the
50 markets where it plans to initiate the
network during its first year of operation.
With the $1.5-million, a PBS spokesman
said, PBS will try to ‘‘tie down’’ institu-
tions and distributors for both the educa-
tional programing it envisions for PSN
during the daytime and the cultural fare it

plans to run at night. Though during this
phase, neither checks nor contracts will be
signed, the spokesman said, PBS would
like to get PSN to the point that if the full
35-member board of PBS gives PSN the
nod, ‘‘all they have to do is sign the
checks’ to get PSN rolling.

Lorimar’s Lee Rich
warns ATAS of
dangers of greed

Producer questions economic
sense of Hollywood strikes
in Los Angeles luncheon address

One of Hollywood’s top television pro-
ducers has warned ‘‘there is uneasiness
existing in every sector of our
[entertainment] business,”” and that
‘“‘there may not be a future for the televi-
sion industry, or it may change so radically
that no one will recognize it.”’

The co-founder and president of
Lorimar Productions, Lee Rich, told a
Feb. 26 luncheon audience of the
Academy of Television Arts and Sciences
in Los Angeles the uneasiness ‘‘manifests
itself in an attitude of ‘screw the next guy,
I want mine.” Fingers point at everybody —
production companies, networks, actors,
directors, writers and theatrical agents.”’

providing

missing

For
22
years
we've
been

the
link

Not just money ideas. but many
ideas—for your communica-
tions effort. Financing for cable,
earth station, radio or TV. Call
Bill Van Huss, Phil Thoben or
Bill Kennedy.

I irstmark Financial

Firstmark Financial Corporation

Communications Finance Div.
110 E. Washington St.
Indianapolis, IN 46204
317/638-1331

Broadcasting Mar 9 1981

Ratings Roundup

CBS-TV clobbered its two network rivals
with mare than a four-point prime-time
ratings lead for the week ended March
1—locking up a decisive victory as well
for the February “sweeps” (see "In
Brief").

During the final full sweeps week of
this period, when local-market perfor-
mance is measured, CBS won with a
216 rating and 34 share to NBC-TV's
17.5/27 and ABC-TV's 17.3/27. The
week's five top-rated programs all came
under the CBS banner, including two
films, the made-for-TV Fallen Angel
(28.4/42) and the theatrical "Amityville
Horror” (25.4/37). Night by night, CBS
took Tuesday, Thursday, Friday and Sun-
day; NBC, Monday and Wednesday, and
ABC, Saturday.

It was a week heavy with specials,
particularly from CBS and NBC, and at
times the networks seemed to turn into
movie channels. On Sunday, for exam-
ple, competition overiapped for an hour
and a half between “Amityville Horror”
on CBS and the made-for-TV Miracle on
Ice on ABC (18.8/28 for its full three
hours) and Elvis and the Beauty Queen
on NBC (17.5/26 for two hours).

Each netwark had a movie on Friday
as well, and again CBS’'s drew the
largest audience. Head-to-head, CBS's
“Wizard of Oz" (20.6/34) beat NBC's
Munster’s Revenge (14.3/23), and ABC's
Midnight Offerings, starting an hour
after them, drew only a 13.9/23—-and
faced CBS's powerhouse Dallas
(30.2/52). NBC's two-part Evita Peron
with Faye Dunaway produced mixed
results, earning a 22.7/34 on Maonday
but was hit hard on Tuesday (18.2/27) by
CBS's Fallen Angel.

One new series premiered during the
week: ABC's Aloha Paradise with Deb-
bie Reynolds. In its special two-hour
presentation on Wednesday, it scored a
19.4/29.

The First 20

1. 60 Minutes CBS 30.8/46
2. Dallas CBS 30.2/152
3 Fallen Angel {made-for-
TV movie) cBS 28.4/42
4 M*A*S*H CBS 272138
5 Amityville Horror
(theatrical movie) CBS 25.4137
6 That’s Incredible ABC 243135
7. House Calls CBS 232134
8 Love Boat ABC 23.1/39
9 Lou Grant CBS 23.1137
10 Evita (part one} NBC 22.7134
11, Laverne & Shirley ABC 225134
12, Happy Days ABC 22.4/34
13 Little House NBC 21.9/31
14, Knots Landing CBS 21.5/35
15. Grammy Awards CBS 21.1/34
16 Real People NBC 20.8/32
17 CHiPS NBC 20.8/30
18 Wizard of Oz (theatrical
movie) cBS 20.6/34
19 Quincy NBC 20.3/33
20 Three’s Company ABC 20.0/29
The Final Five
58 Gangster Chronicles NBC 12,5121
59 Fio CBS 11.2/28
60.  Charlie's Angels ABC 10.6/18
61 Foul Play ABC 10.4117
62 Monster Disasters
(special) NBC §.2/16







Newhouse joins
top 10 MSO’s with
Vision Cable buy

Deal for control of 16 systems
will give Syracuse-based firm
about 500,000 total subscribers

Newhouse Broadcasting, Syracuse, N.Y.-
based multimedia company, has
purchased control of Vision Cable Com-
munications Inc., New York, operator of
16 cable systems in six states. When the
deal is closed, sometime this fall,
Newhouse will become the eighth largest
cable MSO with a total subscriber base of
approximately 500,000.

Newhouse and Vision, both private
companies, are withholding the financial

THE MUSIC
OF MAN

This is the story of man’s music, told
in 8 fascinating hour-long programs.
Host Yehudi Menuhin traces music
from its beginnings to aspirations of
genius. Also available in Spanish.

amn Available from CBC
ii&“ Canadian Broadcasting Corporation
nngoy 245 Park Avenue, New York, N.Y.10167
e (212) 949-1500

Business’

details of the transaction. But one report,
denied by a Newhouse official, puts the
purchase price in the neighborhood of
$180 million ($10 million cash). An un-
determined number of shares in Vision
will be retained by the present manage-
ment.

According to Robert Miron,
Newhouse’s executive vice president, the
management of Vision will remain intact
and the company will enjoy the same
autonomy as many other broadcast and ca-
ble operations that are under the
Newhouse wing. ‘*We bought a good com-
pany,’ Miron said, ‘‘and plan to allow it to
continue to operate.”’ Vision management
includes Sid Knafel, chairman, and
George Lindemann, president.

Michael Willner, Vision’s vice president
of operations, said that like many cable
companies, Vision had been courted by a
number of large companies over the past
few years seeking to buy into or quickly
expand their cable holdings, but most of
the entreaties were dismissed summarily.
What attracted Vision to Newhouse was
the potential of using Newhouse’s vast in-
formation gathering resources as the basis
for the development of “‘futuristic’’ infor-
mational services for Vision’s cable
systems, Willner said.

Willner claimed Vision’s Bergen county,
N.J., system was the first to offer interac-
tive burglar and fire alarm service and ad-
ded that Vision believes informational and
other nonentertainment services are ‘‘a
major portion of the future of this busi-
ness.”’

Newhouse’s first move into cable came
in 1964 when it established NewChannels.
That company has grown slowly and
steadily over the years. Newhouse sud-
denly increased its cable holdings by form-
ing a second cable arm, Metrovision, in
1979 and buying Daniels Properties Inc.
(116,000 subscribers) the following year
to give the company a solid foundation.

Miron said Newhouse is always in the
cable market. ‘“We have no immediate
plans, but we'll continue to franchise and
look for f{acquisition] opportunities. We
believe strongly in cable.”

Some of the aggressiveness of
Newhouse’s pursuit of cable may be at-
tributable to a heavy bankroll it received in
the spring of 1980. Wishing to get out
from under some crossownership prob-
lems it was having with the FCC,
Newhouse sold its five television stations
to the Times Mirror Co. for $82 million
(BROADCASTING, April 7, 1980).

Newhouse has retained its radio in-
terests: WAPL-AM-FM Birmingham, Ala.;
WSYR-AM-FM Syracuse, N.Y., and WTPA-FM
Harrisburg, Pa.

In addition to its New Jersey system, Vi-
sion operates systems in Houma and
Alexandria, both Louisiana; Wilmington,
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Albemarle, Salisbury, Concord, Jackson-
ville, Shelby, Morehead City, Southport,
all North Carolina; Clearwater and
Pinellas Park, both Florida; Florence and
Sumter, both South Carolina, and DuBois,
Pa.

General Instrument
has big plans for
earth stations

It forms venture with SED
Systems for worldwide sale
of terminals; it's especially
interested in DBS market

General Instrument Corp., New York, has
teamed up with SED Systems Inc., Saska-
toon, Sask., to pursue the burgeoning
market for satellite earth stations in the
1980’s.

General Instrument, well known to the
cable industry as a manufacturer of a
broad line of cable products through its
Jerrold Electronics division, announced
last week that under an agreement with
SED it will manufacture and market
worldwide earth stations using technology
developed by SED.

General Instrument plans to make fixed
satellite earth stations, primarily for the
cable industry, and, when the market
develops, direct broadcast satellite - ter-
minals. The earth stations will be put
together at General Instrument’s existing
plants in Toronto and Delhi, Ont., which it
plans to expand to meet expected world-
wide demand.

“‘Adding satellite television earth station
equipment to our broadband communica-
tions system technology is a natural exten-
sion of our capabilities,” said General In-
strument Chairman Frank G. Hickey in a
prepared statement. ‘“The addition of
these satellite products will enable the
company to expand its participation in the
cable, MATYV, industrial and consumer
DBS markets.”

Since every earth station General In-
struments makes will employ SED-
licensed technology or SED parts, SED
will profit from every unit General Instru-
ment sells. ““We needed the world access
and high-volume electronics production
capability of General Instrument,” ex-
plained SED President Michael Hodson.
Serving primarily the Canadian cable
market, SED has had annual sales of
around $13 million, Hodson said.

The key equipment patents that General
Instrument has licensed are for fixed
satellite (C-band) low-noise amplifiers and
receivers, the electronic components of
earth stations, Hodson said. SED will sup-
ply General Instrument with DBS low-












THE KING OF
KENSINGTON

A delightful situation comedy series
about a down-to-earth guy in a
crazy, mixed-up ethnic neighbor-
hood. Al Waxman stars as King in
115 happy half hours.

Available from CBC

. Canadian Broadcasting Corporation

" 245 Park Avenue, New York, NY. 10167
(212) 949-1500
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PROFESSIONAL

SERVICE FOR
COC' LINS &
CONTINENTAL
AM & FM
TRANSMITTERS

Continental Electronics offers
parts and engineering service
for all Collins AM & FM
transmitters.

Whenever you want parts or
service for your Collins or
Continental equipment, phone
our service numbers day or night,

(214) 327-4532 parts
(214) 327-4533 service

Continental Electronics Mfg. Co.

Box 270879; Dallas, Texas 75227

Phone (214) 381-7161

1 kW thru 50 kW AM & FM transmitters and
related equipment.

Continental
E:! ! - "

“A New Strength in Radio Broadcasting Equipment”
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Hearings set on
whether to allow
TV coverage

in Senate

Rules Committee sets March 25
and 27 to hear testimony after
staff report says coverage
technically more feasible now

The Senate Rules Committee plans to
hold hearings on March 25 and 27 on
whether to allow televised coverage of
chamber procedings. Its decision came
after a report from its staff concluded that
televised coverage is technically much
more feasible now than it was in 1977,
when last considered.

As that report was being released, the
Cable Satellite Public Affairs Network (C-
SPAN) released a report of its own, in-
dicating that a majority of senators favor or
tend to favor some form of televised
coverage. The Rosslyn, Va.-based cooper-
ative based its report on a recent survey of
all 100 senators.

The Rules Committee began looking
into televised proceedings shortly after the
beginning of the 97th Congress when Ma-
jority Leader Howard Baker (R-Tenn.) in-
troduced a resolution (S.Res. 20) to allow
TV coverage (BROADCASTING, Jan. 12).
Since then, the Rules Committee staff has
been preparing a preliminary report,
released last Monday (March 2}, on the
feasibility of coverage.

According to that report, new cameras
have made it ‘‘probable that low-level
lighting bright enough to produce accepta-
ble pictures, but not so bright as to be ob-
jectionable to senators, can be arranged.”
The staff based that conclusion on the
results of tests it conducted with the three
major networks on Feb. 16-17 (BROAD-
CASTING. Feb. 23).

Those tests also revealed that “‘eight
cameras stationed in the gallery can pro-
duce a full head-and-shoulders close-up of
each senator and that these locations
would provide backup to cover temporarily
for another camera’” Studio cameras,
rather than minicameras will have to be
used., according to the report, because of
low-level lighting conditions.

In the past, technical problems have
stymied the Rules Committee’s con-
sideration of televised procedings. Be-
cause they have apparently been over-
come, the committee’s staff recommends
that members now focus on determining
the impact televised procedings will have
on Senate procedure, practices and costs.
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To do this, the staff’ recommends that
the committee hire a lighting expert to
conduct a study, costing less than $2,000,
to develop a preliminary design and a firm
estimate of cost to install auxiliary light-
ing. After that, the committee will hold its
hearings.

According to Joseph DiGenova, staff
director to the Rules Commitiee, wit-
nesses will include proponents and oppo-
nents, industry representatives and legis-
lators from other countries where
televised procedings are already in effect.
In addition to testimony from foreign leg-
islators, DiGenova said several committee
and staff members may travel abroad to ob-
serve the televising of a body, such as
Canada’s parliament, whose procedures are
similar to those of the Senate.

Only if the committee decides it favors
televised procedings, should it, according to
its staff, authorize in-depth studies of
design specifications for the system and firm
cost estimates for all viable operation alter-
natives. Those alternatives include placing
control of the cameras in the hands of the
networks, a Senate broadcasting system
similar to that in the House, or an outside
contractor.

Released the same day as the Rules
Committee staff’s report, the survey by C-
SPAN found that 35 senators favor gavel-
to-gavel coverage of procedings. Another
22 “*lean toward favoring some form of TV
coverage.’

Of senators favoring coverage, 36 are
Republicans and 21 are Democrats. Of 19
senators firmly opposed or leaning against
TV coverage, eight are Republicans, 10 are
Democrats, and one is an Independent.

There are 24 senators undecided or un-
committed, according to the C-SPAN
survey, 15 of them Democrats and nine of
the Republicans.

- |
Salant sees general
news weakened by
specialization of

new technologies

NBC Vice Chairman Richard S. Salant ad-
vanced the proposition that the growth of
the new technology, with its emphasis on
fragmentation and specialization, may
weaken the availability of general informa-
tion, which he called ‘‘one of the gains of
the democratic era.”’

Delivering a lecture at the University of
California at Riverside, Salant quoted
writer Dominique Wolton as saying,
“What will remain of this democratic
function when each person reads or
punches up on the console only what his



or her own informational needs require?”’

Salant asserted that a successfully func-
tioning democracy depends on a common
data base for its people and said some of
the new technologies threaten that com-
mon base. He suggested that ‘‘smaller and
smaller groups may come to know more
and more about less and less”’

He said it is possible that the new tech-
nologies will not deliver “‘all the cor-
nucopia of goodies’ that are being pro-
mised and may provide more and more of
what is already available. And in these new
technologies, he added, the programing
could become available only to those who
pay and have cable.

He said he opposed the government’s
““tilt in favor of the new technologies.” but
hastened to say:

“Let me make it clear that 1 abhor
government regulation of any kind in this
area. | do not suggest abandonment of

deregulation of the new technologies. But
let’s even it out: It seems to me to be im-
perative as a constitutional matter, as a
societal matter and as a matter of justice
that free broadcasting, on the one hand,
and the new technologies, on the other, be
left equally free to compete in the
marketplace.”

At the outset of his speech, Salant
voiced confidence that network news
would continue to flourish despite the
growth of the new technologies. His ra-
tionale was that if portions of the net-
works’ entertainment schedule and au-
diences go over to cable and other tech-
nologies, news and information will have a
larger role in network schedules.

““Not only because they have the
organization and expertise in place but be-
cause it makes economic sense,” Salant
said. “*Simply put, news is less expensive,
by a good margin, than entertainment.”

NewsaSeeatt

Partof the act. Tim O'Brien Supreme Couirt reporter for ABC, on Tuesday was admitted to
- practice before that court. O'Brienis lawyer who is-now-agmitted to practice in-Loyisiana
and Washington, D.C.O'Brien was sponsored for admissioh to Supreme Court-practice by
colleague Fred Graham, who covers Supreme Courtfor CBS and who alsais attorngy. After
taking customary oath and being welcomed to practice by Chief Justice Warren E. Burger,
~O'Brien took his seat in press sectionof court to-cover argument in casein which three
television networks are appealing FCC rufing they violated “reasonable access” rule in
refusing to sell time 1o Carter-Mondale Campaign Committee in December 1979 (see
page 110). O'Brien has made news of his ownrin his coverage of high court; two years ago
he beat court four times in reporting actions and degisions before their official release—
Scoops that did not endear hinito Burger Third network correspondent assigned to
Supreme Court, Carl Sternof NBC News, is.also lawyer and was admrtted to'practice
before high tribunat in 1969;
b

After all, Mike ... CBS News saidlast week that 60 Minutes report on Haiti will be
produced, despt te correspondent Mike Wallace's original request that carrespondent
Morley Safer not pursue assignment because Wallace feared for satety of his relatives in
Haiti. Wallace said last week hie.was in efror in-asking Safer not to report Haiti'story and
admitted: 'L think we'd be derelictf we didr't do the story now” William A Leonard,
president of CBS News, agreed with Wallace and said story would be pursued.
a
CBS News merger. CBS News has consolidated its special events unit-{live coverage of
breakmg stories) and special reparts unit-(specials with 'short lead time and occasional
- documentaries) into one production operation. Named. director and executive producer of
new combined unit is Russ Bensley, former director of special events. |n other changes,
David Buksbaum, deputy director and senior producer, special events unit and Sam
Roberts a producer with CBS Evening News, t1ade jobs. Hal Haley, senior producer, special
reports, takes on additional duties as deputy director special reports. John Sharnik, senior
- executive producer special reports, does nol joif new Unit but continues as -head of
- development for public affairs broadcasts, as well as-assuming other assignments still to
- be announced,
e . )
‘Pa. freedom fighters. The Society of Professional Journalists; Sigma Delta Chiwil
present its First Amendment Award to the First Amendment Coalition of Pennsylvama for
its efforts to strengthen-and protect freedom of the press: \nfour yearscoalition has given
out more than 11,000 copies atits “survival kit containing advice for reporters and lawyers
faced with First Amendment problems.
d
Reporter’s guide. World Environment Center is'offering free guide, Contact: Toxics, ta
radio and TV newsrooms intop. 100 markets. Boek lists some 1,000 specialists on toxic
substances - network of sources willing to take press queries Copies are available by
writing Center al 300 East 42d Street, New York 10017.1n'1879 Center offered “Guide ta
Energy Specialists?
|
TV news expansion. All-news (12-noon'ta'5 pm.) programing at Oklahoma City’s
independent kaut v (ch. 43) has been shifted ta compete directly with late afternoon local
affiliate and network newscasts: New schedule calls for five complete one-hour newscasts
running weekdays from 210 7 p.m. Future plans call for extending news tormat, begun fast
November to seven hours daily.
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the CHANCE to

Reac Out!

HUNGRY”

~A.80 MINUTE DRAMATIC
TV SPECIAL

Featuring Dean Jones,
Don‘Sutton, Nate Wright,
Dr. Merv Rosell

A tough, hard look
at the world of Hunger

TIPPI HEDREN
Star.of Hitchcock’s
“The Birds”

We're Creating
‘High Quality,
Celebrity Hosted,
Dramatic
Documentaries
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Prime and Access

Audiences.

Contact
Ray Alcorn,
Media Director
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Once
they marched throug

a thousand towns.

Now, they want to
march through one.

A disturbing subject becomes a
provocative film.

“SKOKIE”

From the producers of “Holocaust,”
“Pueblo,” and “Missiles of
October,” another landmark
achievement. Another milestone
in the history of television.

A Titus Production, distributed by

PolyGram Television
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“Skokie” A Titus Production. Executive Producer: Herbert Brodkin.
Produced by Robert Berger. Written by Ernest Kinoy: Directed by Herbert Wise.
Starring Danny Kaye, John Rubinstein, Carl Reiner, Kim Hunter, and Eli Wallach.

Soon to be a CBS movie presentation.






U.S. showing
signs of getting
tough with Cuba
over AM slots

Government is making it clear
it does not want that country
to receive majority of new
stations created by 9 khz plans

The U.S. appears to be sending out signals
it intends to be tough in protecting its in-
terests as the nations of the western
hemisphere prepare for the second session
of their conference on AM broadcasting,
to start in November, in Rio de Janeiro.
And the problems ahead suggest tough-
ness may be required, particularly in

regard to Cuba. One U.S. official said the
U.S. might not ratify the agreement being
drafted if it felt Cuba was being treated too

THE GREAT
DETECTIVE

Murder and intrigue abound in

these fascinating mysteries featuring
the indefatigable Inspector Cameron.
26 hour-long episodes. Also available
in Spanish.

Available from CBC

Py 39
4323“* Canadian Broadcasting Corporation
gy 245 Park Avenue, New York, N.Y.10167
“wr (212) 949-1500

Technology’

generously.

State Department and FCC officials last
week said they have made it clear in inter-
national meetings that the U.S. will not ac-
cept Cuba’s getting a lion’s share of the 12
new channels the 9 khz channel spacing
plan is intended to provide, as a means of
resolving the conflicts Cuba’s inventory of
needs would create with stations in the
U.S. and elsewhere.

The U.S. officials will have an oppor-
tunity to make that point to the Cubans
next month, in a bilateral meeting in
Havana, the first of a series of such meet-
ings with representatives of Caribbean
countries.

Studies that surfaced last week at a
meeting of the Advisory Committee on
Radio Broadcasting tended to confirm the
worst fears that were generated by the
Cuban inventory of operating and pro-
posed stations, when it was submitted in
May, with its heavy quotient of high-power
stations. One FCC computer study, whose
results have not yet been analyzed, indi-
cates that the number of Cuban stations’
day or night incompatibilities with U.S.
outlets could run into the hundreds. And
Donald Everist, of the consulting firm of
Cohen & Dippell, prepared a non-
computerized study that indicates the de-
gree of interference to U.S. stations would
be considerable, even if the power of the
Cuban stations were ‘‘significantly
reduced’”” Complicating the problem is
that Cuba has not joined the U.S., Canada
and Mexico in agreeing to a standard limit-
ing interference to 10% of the time; along
with most of the rest of the hemisphere,
Cuba will adhere to a 50% time value stan-
dard.

Asked ‘‘what about Cuba?’’ last week,
Wilson LaFollette, who is chief of the
FCC’s technical and international branch
of the Broadcast Bureau and is the top
FCC staffer preparing for the conference,
said: ““When we go to Geneva, one of our
priorities is to protect the U.S. interests.
We’re not going as a bunch of theoreti-
cians moving stations around.”’ He was re-
ferring to the eight-week meeting begin-
ning April 22 that the Pane! of Experts (of
which he is one) will hold with the Inter-
national Frequency Registration Board
in doing comparative studies of the three
frequency separation plans under con-
sideration—10 khz, 9/4 (the American
plan) and 9/9 (the Canadian suggestion).

William Jahn, the State Department of-
ficial who has been working closely with
the commission on Region 2 conference
matters, said he had warned an IFRB offi-
cial of the consequences of unreasonably
gentle treatment of an uncompromising
Cuba, at a preliminary meeting in For-
taleza, Brazil, last month. He said he
noted that the IFRB seemed to be trying to
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resolve incompatibilities by placing ‘‘of-
fenders’ '’ stations on the new channels
that would become available if the con-
ference agrees to reduce channel spacing
from 10 khz to 9. He said he pointed out
that ““Cuba will be the worst offender to
many countries”” and that [FRB was
following procedures that would reward
that country with new channels. If so, the
U.S. won’t ratify, Jahn said he told the of-
ficial. ““We won’t turn over the new chan-
nels to Cuba.”’

Some problems will not be subject to a
technical solution; they are of a diplomatic
nature. But much of it requires technical
expertise; the FCC computer study alone
runs to 1,000 pages. How much private in-
dustry will help in preparing the U.S. posi-
tion in Havana remains to be seen.
LaFoliette, noting that the commission
staff will attempt to be in a position to
resolve conflicts in Havana, asked for
volunteers to help with the ‘‘spadework.”
No one raised his hand.

The inventory Havana has sent off to
Geneva isn’t the only matter involving
Cuba that was discussed last week.
LaFollette said he had been informed, by
way of Canada, that the Castro govern-
ment had abrogated the North American
Regional Broadcast Agreement, to which
it had been a signatory, as of Nov. 3. How-
ever, Cuba has not adhered to the terms of
the agreement for years, so as a practical
matter, the abrogation is more a
deliverance for the U.S., which has been
honoring the agreement.

Canada is another neighbor with whom
the U.S. seems to be taking a tough stand.
U.S. officials visited Ottawa last month in
response to Canadian expressions of con-
cern about the FCC decision last May to
break down the U.S. clear channels and ac-
cept applications for assignments on them
(**Closed Circuit,” Feb. 16). Canada had
hoped to make use of some of the chan-

nels itself, after abrogating its participation

in NARBA, under which it protects them.
Canada regarded the commission action as
‘a preemptive strike,” Jahn said. But, he
added, ‘‘we didn’t break them down to
give them to Canada.”’

However, Jahn also said the talks indi-
cated the problem is ‘‘manageable’” No
decisions were made; the meeting was
“exploratory.” But it appeared that be-
cause Canada wants to locate the new
assignments at a considerable distance
from the border it might be possible for
what are now U.S. clears to be used. [n
return, the U.S. could place stations on
what are now Canadian clears. In any case,
Jahn said the U.S. would not modify its
basic inventory without consulting
Canada.

In another matter last week, one com-
mission official indicated the commission



Everything’s go. Comstar D-4, the fourth satellite of Comsat's Comstar satellite system,
has been successfully launched into space aboard an Atias Centaur rocket by the National
Aeronautics and Space Administration. Like the cther three sateliites of the system, Com-
star D-4 will be leased to AT&T, which uses the system for transmission of voice, data and
video. Comstar D-4, the former ground spare, is scheduled to become operational on May
1. Comstar D-4 is taking over the orbital slot of Comstar D-1 at 127 degrees west
longitude, and Comstar D-1 is being co-located with Comstar D-2 at 95 degrees west. Ac-
cording to a Comsat spokesman, the co-location will conserve the power of the two aging
satellites, launched in 1976, Half the transponders on each satellite will be turned off. By
sharing the available transponder channels, the two satellites, in effect, function as one.
The co-location, it is hoped, will insure the lives of the satellites until 1983, after which they

will be replaced by Telstar satellites launched and operated by AT&T,

might make its ultimate decision on
whether to back the U.S. 9 khz proposal,
which would require stations to move no
more than 4 khz, or the Canadian plan,
which would require shifts of up to 9 khz,
in May. The latter would be more cost-
ly to existing stations, but would provide
for more new stations in major markets.
Louis Stephens, of the FCC’s Policy and
Rules Division, who heads the advisory
committee’s subcommittee on allocations,
noted that studies on the costs of the 9/9
plan and the relative benefits of the two
plans will be delivered to the commission
by mid-April. ““We’ll go to the commis-
sion [with the results] in May,’ Stephens
said. That would be at least a month before
the IFRB is scheduled to finish its work in
Geneva. A decision then would precede by
at least a month the completion in Geneva
of the comparative studies of the 10 khz
and two 9 khz plans.

Meanwhile, the commission has aggreg-
ated 3,800-3,900 “‘instances of need.” as
Stephens put it, or ‘‘potential demand,’
for new AM stations. The total is “*a global
pool”” from which the commission will
select proposals for inclusion in a five-year
(January 1983-December 1987) plan. It is
to be submitted, along with the plans of
other Region 2 countries, to the con-

ference on May 31. The total includes pro-
posals of minority groups, National Public
Radio, and daytime broadcasters, as well
as a list the commission staff compiled in
examining communities of fewer than
2,500 people with no local service and at
teast 10 miles from a city of 25,000
population.

The meeting produced another flap in-
volving the industry members, many of
them engineers, and the commission
staffers, over what the industry represent-
atives felt was the lack of a needed study.
Has a study been done of the costs to the
public of the interference that adjacent-
channel stations would suffer as a result of
areduction in channel spacing from 10 khz
to 9? Not a specific one. But, Stephens
noted, no industry representative has pro-
vided a study to rebut commission esti-
mates that the costs would be slight.

Such a study “*would be tremendously
costly,” Jules Cohen, an engineer re-
tained by NAB, said. The government
should undertake it. But LaFollette indi-
cated the staff was not eager to suggest
such a project. The issue ended with NAB
Senior Vice President and General
Counsel Erwin Krasnow saving ‘‘a formal
request’’ for such a study would be pre-
pared for the commission.

U@a@yﬂm@

hnique. How can too-longor too short-commercials orprograms be made to
ime slots? As alternative to re-editing of re-shooting, Lexicon inc., Waltham,
Jgests using its new audio time compressor-expander which ailows playback of
ial al faster or slower speeds without changing originalpitch of audio.

D mlts time compression of up t6.25% Digital device can-also be used
Lexicon says: “Dramatic effects maybe added by speeding up program
low:paced programs can be given higher energy levels. News reports can be
ound more brisk and exciting” Lexicon sgys 18 advertising agencies have

ade lime-compiessed-commercials with prototypes of-Model 1200.

e's best foot forward. Videovision Inc. marketing/production services firm,
d cable TV market with-new aid to system owners seeking additional

rust of Videovision's service is videotape presentation that spotlights
e TV offers as well as testimonials from satistied customers. Presentation
slaved in homes of prospective subscribers by mieans of new portable Video
nily introduced by Technicoior ine. Package, which includes market
resentation and training-for sales force of system, is currently being test-
d in Oh:e by Warner-Amex.Information: Les Bortel-Advance Video, 3293 Spring
Swte A Balh Ohio- 44313 (216) 867-6867.

Soclety of Broadcast Engineers will administer SBE certification exams from
e 610 June 20, For applications and list of SBE chapters where tests canbe taken:
cations Secretary, SBE, PO. Box 50844 Indianapolis 46250.
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Katz buying five

Park City stations

for $19 million

The Katz Agency Inc., New York, is in the
process of acquiring five radio stations at a
total price of $19 million.

Contracts now are being prepared for
Katz to acquire four radio stations from
Park City Communications for $16
million. In a separate transaction Katz is
buying KWEN(FM) Tulsa, Okla., from Cur-
tis Communications for $3 million.

The Park City properties are WEZN(FM)
Bridgeport, Conn.; WETQ(AM)-WAAF(FM)
Worcester, Mass. and WzZK(FM) Bir-
mingham, Ala.

All transactions are subject to FCC ap-
proval.

Katz is forming a wholly owned subsidi-
ary, The Katz Broadcasting Co., to own
and operate the stations. Richard A.
Ferguson, president of Park City Com-
munications, will become president of
Katz Broadcasting. These transactions, if
consummated, represent Katz’s initial
ownership of broadcast stations.

Last year Katz agreed to buy WSIX-AM-
FM Nashville, Tenn., from General
Electric but that purchase was not com-
pleted since it was contingent upon GE’s
acquisition of Cox Broadcasting. That
transaction was called off.

Changmeuheands

R PR O P OSE D

® KpNL-TvV St. Louis: Sold by Evans
Broadcasting Corp. to Cox Broadcasting
Corp. for $13.2 million. Deal to sell station
to Buford Television Inc. (BROADCASTING,
May 19, 1980) fell through last year. Seller
is owned by Thomas M. Evans; wife, Bet-
ty; their son, Edward (30% each), and Jack
Petrik (10%). They have no other broad-
cast interests. Buyer is publicly traded,
Atlanta-based group owner of five AM’s,
seven FM’s and five TV’s and parent of
Cox Cable Communications, MSO with
more than 880,000 basic subscribers.
Garner Anthony is chairman and Clifford
Kirtiand is president. Anthony is also
chairman of family-owned Cox Newspa-
pers, publisher of 14 dailies in seven states
including Atlanta Journal and Constitu-
tion. KDNL-TV is independent on channel
30 with 1,190 kw visual, 212 kw aural and
antenna 1,100 feet above average terrain.

& WMT-Tv Cedar Rapids, lowa: Sold by
Orion Broadcasting Inc. to Guy Gannett
Broadcasting Services Inc. for $13 million.

-~

*All subject to FCC approval.

Some Recent Transactions*

KWTC-AM/FM  Barstow, California $ 385,000
KLIK/KJFF Jefferson City, Missouri 2,100,000
WMYB/WXTL Myrtle Beach, South Carolina 700,000
KEAM-AM Nederland, Texas 310,000
WYFA-AM Patchogue, New York 620,000
WQZQ-FM Chesapeake, Virginia 275,000
WTTR-AM/FM  Westminster, Maryland 1,742,510
WAIK/WGBQ Galesburg, lllinois 925,000
KCBR-AM/FM Steamboat Springs, Colorado 1,100,000

Put our experience to work for you.

BIACKBURN&COMPANY,INC.

RADIO « TV « CATV » NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING « APPRAISALS

~

WASHINGTON, D.C. CHICAGO, 60601
20036

1111 18th Street, N.W

k(ZOZ) 331-9270

(312) 346-6460

333 N. Michigan Ave

ATLANTA, 30361
400 Colony Square
(404) 892-4655

BEVERLY HILLS, 90212
9465 Wilshire Bivd

(213) 274-8151
3/9/81 )/
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Sale is second spin-off from proposed
$110-million Orion-Cosmos Broadcasting
Corp. merger (BROADCASTING, June, 16,
1980). Seller is owned principally by estate
of George W. Norton and family. Norton’s
nephew, T. Ballard Morton, is president. It
has also spun off WERvV-TV Green Bay,
Wis., and its satellite, WIMN-TV Escanaba,
Mich. (BROADCASTING, Jan. 26}, and also
will spin off wavE(AM) Louisville, Ky. If
merger is completed, Orion, as wholly
owned subsidiary of Cosmos, will retain
WAVE-TV Louisville, Ky.; WFIE-TV
Evansville, Ind., and wMT-aM-FM Cedar
Rapids. In addition, Cosmos owns WSFA-
TV Montgomery, Ala.; WSRZ(FM) Sarasota,
Fla.; wpsu-tv New Orleans, WTOL-TV
Toledo, Ohio, and wis-AM-Tv Columbia,
S.C. Buyer is subsidiary of Guy Gannett
Publishing Co., publisher of daily news-
papers in Portland, Augusta and Water-
ville, all Maine. It is controlled by Jean
Gannett Hawley (chairman) and family.
Its broadcast portfolio includes: WGAN-AM-
FM-Tv Portland, Me.; WGGB-TV
Springfield, Mass.; WINZ-AM-FM Miami;
KOFM(FM) Oklahoma City; KSTT(AM)
Davenport, Towa; wxLp(FM) Moline, Il
WMT-TV is CBS affiliate on channel 2 with
100 kw visual, 20 kw aural and antenna
1,450 feet above average terrain.

®8 WELE(FM) Deland, Fla.: Sold by WELE
Radio Inc. to Elyria-Lorain Broadcasting
Co. for $1.85 million. Seller is owned by
Sidney Frazer (36.5%), Sheldon S. Katz
(36.5%), Bernard Rabin (5%) and six
others. They also own WELE(AM) South
Daytona, Fla. Buyer is owned by Lorain
County Printing and Publishing Co.
(65.5%), Otto B. Schoepfle (4.9%) and 36
others. Schoepfle is president of Elyria-
Lorain, and will vote stock held by
publishing company, which has two dailies
in Ohio. Elyria-Lorrain also is licensee of
WEOL(AM)-WBEA(FM) Elyria, Ohio, and
WROD(AM) Daytona Beach and wMEL(AM)
Melbourne, both Florida. WELE(FM) is on
105.9 mhz with 76 kw and antenna 285
feet above average terrain.

B WIFE(AM) Indianapolis, Ind.: Sold by
Indianapolis Broadcasting Inc. to Com-
municom Broadcasting Partners Ltd. for
$1.3 million. Seller is owned by Herbert
Simon (22.8%), Lawrence Rogers
(15.38%), Jack B. Simpson (15.1%), John
S. Ansted (13.2%), James Calhoun
(12.6%), Murray J. Feiwell (7.5%) and
four others. Simon is president and 47%
owner of Sitel Inc., which owns 49% of CP
for new TV in Houston. Rogers is prin-
cipal in Omega Communications Inc.,
38.9% owner of worL(Tv) Orlando, Fla.
Others have no other broadcast interests.
Buyer is partnership formed by Broadcast
Associates of Denver and Communicom



Corp. of America. Broadcast Associates,
which has no other broadcast interests, is
owned by E C. Hamilton (49.5%), Jack A.
Vicker and his wife, Carolyn (24.75%
each), and Jack M. Stern (19%). Hamilton
owns oil and gas exploration interests in
Denver, as does Vickers. Stern owns
Denver farms and real estate holdings.
Communicom Corp. of America is wholly
owned by Kenneth E. Palmer, president.
He also owns wwbDJ(aM) Hackensack,
N.J., and wzzD(aM) Philadelphia. WIFE is
S kw full time on 1310 khz.

| WpoM(aM) Riviera Beach, Fla.: Sold by
Riviera Broadcasting Corp. to Riviera
Communications Inc. for $1,002,500.
Seller is owned by Eugene Bartoli (66 7%)
and Alan Kornish (33.3%). They have no
other broadcast interests. Buyer is owned
by Rodney Dore (29.5%), Garth Reeves
(26.25%), William Jones (21%), Ted Hep-
burn (15.75%) and Vincent Henry (7.5%).
Reeves owns 98% of Miami [Fla.] Times,
weekly paper, and is 3.7% owner and direc-
tor of Broadcast Enterprises National Inc.,
Philadelphia-based group owner of eight
radio stations and one TV. Dore is former
account executive at WAOK(aM) Atlanta.
Jones is physician in Richmond, Va., and
2.3% owner and director of BENI. Ted

Hepburn is media broker and president of

Ted Hepburn Co. Henry is son of Ragan

Henry, president and 50.7% owner of

BENI. WroM is 1 kw full time on 1600
khz.

® KQIN(aM) Burien, Wash.: Sold by
Thomas W. Read to All Pro Broadcasters
Inc. for $750,000. Seller owns KTRW(FM)
[CP] East Wenatchee, Wash. and is new
FM applicant for Ephrata, Wash. Buyer is
owned by Willie Davis (66.66%), former
Green Bay Packer football player, and the
Northwestern Mutual Life Insurance Co.
of Milwaukee (33.33%). They also own
KACE(FM) Inglewood, Calif., and
WAWA(AM) West Allis and WLUM-TV Mil-
waukee, both Wisconsin. KQIN is 500 w
daytimer on 800 khz. Broker: Cliff Gill En-
terprises Inc.

B WpLP(AM) Panama City Beach, Fla.:
Sold by Media Investors Ltd. to Janus
Broadcasting Inc. for $650,000. Seller is
owned by Syndicated Services Inc.
{general partner) and 35 limited partners.
Syndicated Services is principally owned
by Harold Grothaus. Media Investors also
is licensee of wrTP(AM) Fort Pierce, Fla.
Buyer is owned by Frederick L. Lindholm,
president, and Donald G. McCoy, vice
president (40% each), and David Johnson
(20%). Lindholm and McCoy are general
manager and sales manager, respectively,
of WGNE-AM-FM Panama City/Panama
City Beach Fla., of which each owns 40%.
Johnson is physician in Santa Ana, Calif.
WbpLp is 1 kw full time on 590 khz.

® Wvyra(aM) Patchogue, N.Y.: Sold by
Brookhaven Broadcasting Corp. to Long
Island Music Broadcasting Corp. for
$620,000. Seller is owned by Perry Silver,
president (100%). He has no other broad-
cast interests. Buyer is owned by Ellsworth
A. (Jack) Shiebler, president (51%), his
wife, Dorothy H., secretary/treasurer

(24%), and George (Drake) Hoag, vice
president (25%). Jack Shiebler is former
president and general manager of WALK-
AM-FM Patchogue and wRrIv(AM) River-
head, N.Y. Hoag is former station manager
at WALK and news director at wRIV. He has
no other broadcast interests. WYFA is on
1580 khz with 10 kw day and S kw critical
hours. Broker: Blackburn & Co. for seller;
The Ted Hepburn Co. for buyer.

B WFTH(AM)-WMBL(FM) Morehead City,
N.C.: Sold by Carteret Broadcasting Inc. to
Bogue Broadcasting Inc. for $540.000.
Seller is owned by Robert R. Pate (75%)
and his mother, Corrine (25%). They have
no other broadcast interests. Buyer is
wholly owned by Ronald E. Kramer, who
is vice president and 20% owner of Son-
techniques and 33.3% owner of Santec
Corp., electronic manufacturing and
record pressing compantes in
Cockeysville, Md. He is also 20% owner of
Nante-Crete Ltd., Alexandria, Va., and
has no other broadcast interests.
WFTH(AM) is 1 kw daytimer on 740 khz.
WMLB(FM) is on 95.9 mhz with 3 kw and
antenna 280 feet above average terrain.

m WiyD-FM Palatka, Fla.: Sold by Hall
Broadcasting Co. to Ronnette Com-
munications Corp. for $450,000. Seller is
owned by Georgie Terwillegar (62.5%)
and her son, Ronald G. Tumlin (37.5%).
They also own wiyD(aM) Palatka. Tumlin
has been general manager at WIYD-AM-FM.

‘Negotiations
® Appraisals
Radio
1.V. .
Newspapers
CATV =
Financing

(703) 21-52

Cecil L.
thh ards,

inc. .
media brokersi '

Suite 408, 7700 Leesburg Plke
“Falls Church Va.. 22043
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Buyer is owned by Ronald Samuels
(42.5%) and Annette M. Tutera (42.5%).
Sellers Terwillegar and Tumlin retain op-
tions to purchase 15% in new licensee.
Samuels is former vice president and
general manager of WDOQ(FM) Daytona
Beach, Fla. Tutera is housewife and real
estate agent in Daytona Beach. WIYD-FM is
on 99.9 mhz with 50 kw and antenna 180
feet above average terrain.

B KTix(aM) Pendleton, Ore.. Sold by
Capps Broadcasting Group Inc. to Agpal
Broadcasting Corp. for $400,000. Seller is
owned by Gary Capps (38%); his wife,
Sharon (18%}); his brother, David (32%),
and seven other members of Capps family.
They also own KGAR(AM) Vancouver,
Wash.; KGAL(AM) Lebanon, KSRV(AM)
Ontario and KGRL(AM)-KXIQ(FM) Bend, all
Oregon, and KEEP(AM)-KEZI(FM) Twin
Falls, Idaho. Buyer is owned by Andrew E
Harle and his wife, JoAnn (50% jointly),
and Cheryl McAnally and her husband,
James (50% jointly). Andrew Harle is
KTix’s general manager; Cheryl McAnally
is station’s sales manager. They have no
other broadcast interests. KTix is on 1240
khz with 1 kw day and 250 w night.

8 WaBH(aM) Churchville, Va.: Sold by
Deerfield Broadcasting Inc. to Blue Ridge
Broadcasting Inc. for $285,000. Seller is
owned by Robert L. Dean and Vincent D.
O’Connell (50% each). They have no
other broadcast interests. Buyer is owned
by Alan J. Carter (president) and Jack D.
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Continues from page 25.

Southern Methodist University, Dallas, Tex., 75275,
(214) 692-2979.

March 28-April 1—1Iilinois-Indiana Cable Televi-
sion Association annual convention. Hyatt Regency
hotel, indianapolis.

March 29-April 1—Public Telecommunications (n-
stitute of the National Association of Educational
Broadcasters third annual production managers
workshop. Galt House, Louisville, Ky.

March 30-April 1— California Cable Television As-
sociation Congressional-FCC Conference. March 31,
dinner honoring Lionel Van Deerlin, former California
congressman and chairman of House Communica-
tions Subcommittee. Four Seasons hotel, Washington.

March 31 —Broadcast town meeting held by mem-
bers of radio and television code boards of National
Association of Broadeasters. Louisville, Ky.

]
April

April 1—Deadline for receipt of bids for cable
franchise in Miami.

April 1-2-—Communications in the 21st Century
symposium, sponsored by The Colgate Darden Gra-
duate School of Business Administration at University
of Virginia in cooperation with Annenberg School of
Communications of University of Pennsylvania and
University of Southern California. Speakers include
Timothy Wirth (D-Colo.), chairman of House Telecom-
munications Subcommittee, and Elie Abel, dean of
Columbia University School of Journalism. Funding by
Philip Morris Inc. Philip Morris Operations Center,
Richmond, Va

April 1-2— Kentucky Broadcasters Association an-
nual spring convention. Executive inn Rivermont,
Owensboro, Ky.

April 2-3— Broadcasters Promotion Association
board meeting. Waldorf Astoria, New York.

® April 3-4 —Society of Professional Journalist, Sig-

Services

ma Delta Chi, region one conference, Sheraton
Heights, Hasbrouck Heights, N.J.; region two con-
ference, Holiday Inn, Annapolis, Md., and region six
conference, Radisson LaCrosse hotel, LaCrosse, Wis.

April 6-8—Presentation of 28th annual Unity Awards
in Media for excellence in broadcast and print journal-
ism, sponsored by Department of Communications,
Lincoln University, Jefferson City, Mo.

April 6-10— Community Antenna Television Associ-
ation technical seminar. Garland Holiday Inn, Dallas
information: (305) 562-7847.

April 7— Federal Communications Bar Association
luncheon. Speaker: William McGowan, chairman of
board, MCI Communications Corp. Touchdown Club,
Washington.

April 8— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria hotel, New
York.

® April 8— New England Cable Television Associ-
ation spring meeting. Sheraton-Tara hotel, Nashua,
N.H. Information: NECTA, 8 1/2 North State Street, Con-
cord, NH., 03301, (603) 224-3373.

April 8-11—American Association of Advertising
Agencies annual meeting. Boca Raton Hotel and Club,
Boca Raton, Fla. Hotel reservations should be made by
Feb. 20. Information: Jerry Graniero, AAAA, 200 Park
Avenue, New York, 10017, (212) 682-2500.

April 9 — Atlanta chapter, American Women in Radio
and Television, first annual Woman of Achievement
Awards banquet. Egyptian Ballroom of Fox Theater,
Atlanta.

April 10— Syracuse University’s Black Communica-
tions Society symposium entitted "Black Media
Ownership: The Vehicle for Survival” Speakers in-
ciude: Robert L. Johnson, president, Black Entertain-
ment Television; Mutter Evans, president general
manager and owner of WAAA(AM) Winston-Salem,
N.C Syracuse, N Y.

® April 12— Daytime Broadeasters Association an-
nual membership meeting. Room 18, Las Vegas Con-
vention Center, Las Vegas.
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Translators/Low Power TV
Allocation Studies/Directories
1302 18th St, N.W,, Suite 502
Washington, D.C. 20036
712) 296-4790

CENTURY ENERGY SYSTEMS
Radio, Technical Services Group
o CONSTRUCTION MGMT.
*FIELD ENGINEERING
o AM-FM MEASUREMENTS
o AUDIO ENHANCEMENT
Box 1241, San Luis Obispo, CA 93406
(805)544-7944 * AFCCE Assoc. Member

System @ Softwear
for
TRS 80—Mod i
Logs — Billings — Accounts Receivables
plus much more
RADIO COMPUTERIZED
PROGRAM SYSTEM
PO. Box 1277, Tacoma, WA. 98401
Phone: 206—927-1360

contoct

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for availabilities
Phone: (202) 638-1022
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Enrakal?

In “Changing Hands" and “For the
Record” Feb. 16, seller of KLRA(AM) Lit-
tle Rock, Ark., was incorrectly identified
as First Communications Corp. Seller
was KLra Inc. In “Changing Hands”
same issue, Mr. and Mrs. John G.
Gayer, principals in seller of KBCR-AM-FM
Steamboat Springs, Colo., were incor-
rectly identified as owners of
KvmT(FMm) Vail, Colo. Gayerses sold Vail
FM to Vail Mountain Broadcasters in
1979.
a

S. James Coopersmith, VP-general
manager, wtoG-Tv St. Petersburg, Fla,
was not formerly VP-general sales man-
ager of wNEw-Tv New York, as reported in
“Fates & Fortunes” item March 2, but
was WNEw-Tv's VP-general manager.

n
Fred W. Wise, applicant for new FM
station in Staunton, Va., owns consulting
engineering firm in Windsor, Pa., and is
not announcer-board operator as stated
in “For the Record," Feb. 16. Estimated
construction cost for the station is
$99,136 and first-year operating
revenue is $137,500.

April 12-15— National Association of Broadcasters
59th annual convention. Las Vegas Convention Center.

April 14— Annual Broadeast Pioneers breakfast. Las
Vegas Hilton, Las Vegas.

April 15—New FCC deadline for comments on notice
of proposed rulemaking on generic VHF drop-in pro-
ceeding (BC Doc. 80-488). FCC, Washington.

April 15-16—Maryland/Delaware Cable Television
Association spring meeting. International hotel,
Baltimore-Washington International Airport.

April 17-19—Private satellite earth station and low-
power seminar, fifth in series, sponsored by Bob
Cooper Jr, director, Satellite TV Technology Inc.,
Washington. Shoreham hotel, Washington. Informa-
tion: Gail Barnes, {202) 887-0608.

April 20-21—Industrial Television Conference,
sponsored by Alpha Epsilon Rho, national honorary
broadcasting society. Moore Hall, Central Michigan
University, Mount Pleasant, Mich.

April 23--Children’s Television Conference, spon-
sored by Alpha Epsilon Rho, national honorary broad-
casting society. Moore Hall, Central Michigan Univer-
sity, Mount Pieasant, Mich.

April 23-24-- Oklahoma AP Broadcasters conven-
tion. Holidome, Oklahoma City.

April 23-25 — Memphis State University Department
of Theater and Communication Arts and Memphis
Broadcasters Association conference entitled “Profes-
sors and Professionals in Communication: Looking
Ahead.” Speakers inciude NBC Entertainment Presi-
dent Brandon Tartikoff; FCC Commissioner Anne P
Jones; ABC News correspondent Lynn Sherr; Cor-
poration of Public Broadcasting program fund director
Lewis Freedman; former chairman of board NBC,
Julian Goodman; Scripps-Howard Broadcasting
President Don Perris; Ben Hooks, executive director,
National Association for the Advancement of Colored
People; Eugene Jackson, president, National Black
Network, and Frank Magid, Frank Magid Associates.
Memphis State University. information: (901)
454-24865,

April 24-30—17th annual MIP-TV international TV
program market. Palais Des Festivals, Cannes, France.

April 24-May 16--Seventh annual Video and Televi-
sion Documentary Festival screenings. Sponsored by
Global Village, 454 Broome Street, New York, NY,
10013, (212) 966-7526.



Professional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consuiting
Member AFCCE
5390 Cherokee Avenue
Alexandna. Virgima 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz, PE
Charles |. Gallagher, P.E
1334 G St., NW. Suite 500

Washington, DC 20005
(202) 347-1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202) 223-6700

Member AFCCE B

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W,, Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T. JONES ASSOCS.

(Formerly Gautney & Jones}
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W, Suite 606
Washington, D.C. 20005
(202) 296-2722

Member AFCCE

A. EARL CULLUM, !R.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.

(301) 589-82883
THOMAS B. SILLIMAN. P.E.
(812) 853-9754
Member AFCCE

Mottet, Ritch & Larson, P.C.

iFormer:y Silimarn Mottet s Kowalsk PO s
CONSULTING ENGINEERS
1925 North Lynn Street

Arlington, VA 22209
(703) 841-0500

Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr, P.E.

P.O. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr, Silver Spring, Md..

(301) 384-5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St, NW,
Washington DC 20036
(202} 659-3707
Membper AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineering Consultants

Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys

4940 E. 39th Ave.—80207
(303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Colidwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING
250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
Coruu[ting Engtruzu
6934 A N. University
Peoria, Illinois 61614

(309) 692-4233
Member AFCCE

MATTHEW J. VLISSIDES, P.E.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications
Inspections. Supervision of Erection
7601 BURFORD DRIVE McLEAN VA 22102
Tel (703) 356-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
p. 0. 80X 18312
DALLAS, TEXAS
75218
Comgputer Aided, Design & Allocation Studies
Field Engineering,
(214) 321-9140
Member AFCCE

RADIO ENGINEERING CO.
Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD
ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

(805) 688-2333
Serving Broadcasters over 35 years

JOHN EX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013

Tel {313) 6426226 (202) 293 2020
Member AFCCUE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028, 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and industry specializing in instruc-
tional and broadcast television, cable dis-
tribution, sound reinforcement, to meet
short and long range needs of engineering
and the objectives of management.

POHTS ENGINEERING
301 South Allen St —Suite 301
State CoHege, PA 16801 814/234-3090
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directional Array and
Feeder System Design, Analysis, and
Bandwidth Optimization
Applications - Field Engineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670
(916) 366-7666

EDM & ASSOCIATES. INC.
ENGINEERING CONSULTANTS

1444 Rhode Island Ave., N.W.
Suite 1018
Washington, D.C. 20005
(202) 234-4150/51
Messages: (202) 452-1555

R.L. HOOVER

Consulting Tetecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854

301-983-0054
Member AFCCE

SADACCA, STANLEY
& ASSOCIATES
AM FM TV
P.O. Drawer LT
Crestline, CA 92325
(714) 3385983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
{609) 983-7070

BROMO COMMUNICATIONS

Consulting Radio-TV Engineers
P.0. Box M, St Simons Isi,,
GA 31522 (912) 638-5608

C igned icati Field Engineering

—Frequency Measuring Service—

FORMER CHIEF ENGINEER, HOUSTON,
MIAMI AND BOSTON (AM/FM)

MEYER GOTTESMAN
BROADCAST CONSULTANT
LOW POWER TV, APPLICATIONS

Mailing Address: PO. BOX 4234
NAPA, CALIFORNIA 94558
TELEPHONE (707) 253-2220 Anytime!

DON'T BE A STRANGER

To Broadcasting's 157000 Readers
Display your Professionai or Service
Card mere It will be seen by the deci
sion-making station owners and man
agers. chief engineers and tecnhnicians
apphcants for AM.FM. TV and buyers of
Droadcasting services

*1977 Readerstip Suivey showing 4.4

readers per copy




For the Record:-

As compiled by BROADCASTING Feb. 23
through Feb. 27 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann. —announced. ant.—antenna. aur.—aural. aux. —
auxiliary. CH—critical hours. CP-—construction per-
mit. D —day. DA —directional antenna. Doc. — Docket.
ERP—effective radiated power. HAAT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts, m—meters. MEQOV —maximum expected
operation value. mhz—megahertz. mod. —modifica-
tion. N—night. PSA—presunrise service authority.
RCL ~remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL~studio location. TL—
transmitter location. trans.—transmitter. TPQ—
transmitter power output. U—uniimited hours. vis.—
visual, w—watts. *—noncommercial.

New Stations

FM applications

® Snowmass Village, Colo.—Pitkin County Broad-
casting Inc. seeks 103.9 mhz, 3 kw, HAAT: —763 ft.
Address: Box 4153, Aspen, Colo. 81611. Estimated
construction cost: $91,000; first-year operating cost:
$102,000; revenue: $84,000. Format: Contemporary.
Principal: Larry P Melnick, pres., and David M. Segal,
VP/Sec (one-half each). Melnick is Denver, Colo.,
businessman. He has no other broadcast interests.
Segal owns WGVM(AM)-WDMS(FM) Greenville,
Miss. Ann. Feb. 17.

® North Platte, Neb.—Mid Plains Broadcasting Inc.
seeks 103.5 mhz, 100 kw, HAAT: 146 ft. Address: c/o
C+1J Cheese Inc., 1100 S. Dewey, North Platte 69101.
Estimated construction cost: $173,000; first-quarter
operating cost: $57,000. Format: Popular/CW. Prin-
cipal: Neil I. Nelkin (20%) and his father, Seymour
(25%); Charles E. Schwartz (20%); Eugene W. Brase
(25%), and Joseph diNatale (10%). Neil Nelkin is free
lance producer of radio and TV commerciats, and
former operations director at KSTC-AM-FM Sterling,
Colo. Schwartz is real estate investor and former sports
director at KODY-AM-FM North Platte. Brase,
Seymour Nelkin, and diNatale are all businessmen in
North Platte area. Ann. Feb, 17.

® Kane, Pa.—Huber-Dixon Broadcasting seeks 103.1
mhz, 3 kw, HAAT: 300 ft. Address: 5351 Wm. Flynn
Hwy, Rt. 8, Gibsonia, Pa. Estimated construction cost:
$12,500; first-quarter operating cost: $14,750; first-
year revenue: $50,000. Format: Top 40/CW. Principal:
Clarence V. Huber, Jr. and Thomas R. Dixon III (one-
half each). Huber is employed by 2001 Night Clubs of
America in Bridgeville, Pa. Dixon owns service station
in Gibsonia. They have no other broadcast interests.
Ann. Feb. 17.

AM grants

® Black Canyon City, Ariz. —Black Canyon Broadcast-
ing Corp. granted 710 khz, 500 w-D. Address: Box 448,
Black Canyon City 85324, Estimated construction
costs: $86,000; first-quarter operating cost: $14,000.
Format: CW/popular. Principals: John H. Gates and
wife, Betty Mae (50% jointly) and William P. Ledbetter
and wife, Evelyn (50% jointly). Gateses own Auburn,
Calif., construction contracting firm. Ledbetter is an-
nouncer/salesman with KWAO(FM) Sun City, Ariz.
Evelyn is housewife. They have no other broadcast in-
terests. Action Feb. 11.

® Bulthead City, Ariz.—River Bend Broadcasting Inc.
granted 1490 khz, 1 kw-D, 250 w-N. Address: 2723
Tatum Ave., Kingman, Ariz. 86401. Estimated con-
struction costs: $89,245; first-quarter operating cost:

$23,424, Format: Contemporary. Principals: John W.
Mathieson, Jr. and wife Helen (100% jointly). John
Mathieson owns beer and ice wholesale dealership,
and has various limited partnership interests in real
estate, oil and gas ventures. Helen Mathieson is King-
man, Ariz. elementary school teacher, and has joint in-
terest in all of husbands business interests. They have
no other broadcast interests. Action Feb. 10.

FM grants

® Port Henry, N.Y.—Peter Edward Hunn granted
106.3 mhz, .818 kw, HAAT: —77 ft. Address: 649 S.
Henderson Road, King of Prussia, Pa. 19406. Esti-
mated construction cost: $9,650; first-quarter operat-
ing cost: $2,100; revenue: $4,875. Format: variety.
Principal: P E. Hunn (100%). Hunn is programer at
WPEN(AM)-WMGK (FM) Philadelphia. He has no
other broadcast interests. Action Feb, 11.

® Brookville, Pa.—Stephen S. Strattan granted 95.9
mhz, 3 kw, HAAT: not given. Address: R.D. No. 3,
New Bethlehem, Pa. 16242. Estimated construction
cost: $5,500; first quarter operating cost: $12,800;
revenue: $24,000. Format: Variety. Principal: Strattan
is Clarion, Pa., coal miner with no other broadcast in-
terests. Action Feb. 17.

m Kingsville, Tex.—Megahype Broadcasting granted
92.7 mhz, 3 kw, HAAT: 210 ft. Address: 901 Stratford
Lane, Amory, Miss. 38821. Estimated construction
cost: $68,700; first-quarter operating cost: $10,900;
revenue; $100,000. Format: Contemporary. Principal:
Marcus D. Jones (100%). He is one-third owner of
WZBR(AM) Amory, Miss. Action Feb. 12.

® Washburn, Wis.—Washburn Publi‘c School granted
88.9 mhz, 1 kw, HAAT: 251 ft. Address: 310 West
Fifth St., Washburn 54891. Estimated construction
cost: $7,700; first-year operating cost: $500. Format:
Educational. Principal: Eunice Schwenzfier is
registered nurse and president of school board.
Stephen S. Uduari is district administrator. They have
no other broadcast interests. Action Feb. 15.

Licenses

® The following new stations were granted licenses:
KBBI{AM) Homer, Ark.; KKLB(AM) Chubbuck,
Idaho; KQKI(AM) Bayou Vista, La.; WSSL(AM)
Centreville, Miss.; KNMX(AM) Las Vegas;
KRZJ(FM) Beloit, Kans.

Ownership Changes

Applications

8 WELE(FM) Deland, Fla. (FM: 105.9 mhz, 76
kw) —Seeks assignment of license from WELE Radio
Inc. to Elyria-Lorain Broadcasting Co. for $1,850,000.
Seller: Sidney Frazer (36.5%): Sheldon S. Katz
(36.5%); Bernard Rabin (5%) and six others. They also
own WELE-AM South Daytona. Buyer: Otto B.
Schoepfle, pres. (4.9%) and 37 other shareholders.
65.5% is owned by Lorain County Printing and
Publishing Co., of Elyria, Ohio, and wili be voted by
Schoepfle. Elyria-Lorain is also licensee of
WEOL (AM)-WBEA (FM) Elyria, Ohio; WROD(AM)
Daytona Beach and WMEL(AM) Melbourne, both
Florida. Ann. Feb. 25.

m WIYD(FM) Palatka, Fla. (FM: 99.9 mhz, 100
kw) —Seeks assignment of license from Hall Broad-
casting Co. to Ronette Communications Corp. for
$450,000. Seller: Georgie Terwillegar (62.5%) and her
son, Ronald G. Tumlin (37.5%). Buyer: Ronald
Samuels, (42.5%); Annette M. Tutera (42.5%), and
Ronald Tumlin (10%) and Georgie Terwillegar (5%).
Samuels is vice president and general manager of
WDOQ(FM) Daytona Beach, Fla. Tutera is housewife
and real estate salesperson. Tumlin is general manager
and 37.5% owner of WIYD-AM-FM. Terwillegar has
been majority principal of WIYD. Ann. Feb. 25.

m WDLP(AM) Panama City Beach, Fla. (AM: 590
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khz, 1 kw-U—Seeks assignment of license from Media
Investors Ltd. to Janus Broadcasting Inc. for $650,000.
Seller: Syndicated Services Inc., general partner, and
35 limited partners. Harold Grothaus is principal of
Syndicated Services Inc. They are aiso licensee of
WEFTP(AM) Ft. Pierce, Fla. Buyer: Lindholm and Mc-
Coy are general manager and sales manager, respec-
tively, at WDPL and each own 40% of WGNE-AM-FM
Panama City Beach/Panama City, Fla. Johnson is
physician in Santa Ana, Calif, and 20% owner of
WGNE. Ann. Feb. 25,

. WPOM(AM) Riviera Beach, Fla. (AM: 1600 khz, 1
kw-U) —Seeks assignment of license from Riviera
Broadcasting Corp. to L.J. Communications Inc. for
$1.,050,000. Seller: Alan Kornish (33.3%) and Eugene
Bartoli (66.7%). They have no other broadcast in-
terests. Buyer: Garth Reeves (26.59%), Rodney Dore
(29.5%), Wiltiam Jones (21%), Ted Hepburn (15.75%)
and Vincent Henry (7.5%). Dore is former account ex-
ecutive at WAOK(AM) Atlanta. Hepburn is media
broker and president of The Ted Hepburn Co. Reeves
owns 98% of Miami Times and is director of BENI,
parent corp. of 8 radio stations and one TV. Henry is
°~n of Ragan Henry, pres, and 50.7% owner of BENL.

nes is physician in Richmond, Va., and 2.3% owner
and director of BENIL. Ann. Feb. 25.

m WRBT(TV) Baton Rouge (TV: ch. 33, 871 kw vis,
174 kw aur, ant. 1,000 ft.)—Seeks assignment of
license from Cyril E. Vetter to United Television Inc.
for $14.5 million (““Changing Hands,”’ Dec. 1, 1980).
Vetter has no other broadcast interests. Buyer is owned
by 20th Century-Fox, Los Angeles-based publicly
traded motion picture and television production com-
pany. It also owns KMSP(TV) Minneapolis,
KTVX(TV) Salt Lake City, and KMOL-TV San An-
tonio, Tex. Donald E. Swartz is president of broadcast
division. WRBT(TV) is NBC affiliate. Ann. Feb. 25.

m WIFE(AM) Indianapolis, Ind. (AM: 1310 khz, §
kw-D) —Seeks assignment of license from Indianapolis
Broadcasting Inc. to Communicom Broadcasting
Partners Ltd. for $1.3 million. Seller: Herbert Simon
(22.8%) Lawrence Rogers (15.38%); Jack B. Simpson
(15.1%); John S. Ansted (13.2%); James Calhoun
(12.6%); Murray J. Feiwell (7.5%) and four others.
Simon is president and 47% owner of Sitel Inc., which
owns 49% of CP for new TV in Houston. Rogers is
principal of Omega Communications Inc., which is
38.9% owner of WOFL-TV Orlando, Fla. Others have
no other broadcast interests. Buyer: Partnership
formed by Broadcast Associates of Denver, Colo., and
Communicom Corp. of America. Broadcast is owned
by EC. Hamilton (49.5%); Jack A. Vicker and his wife
Carolyn (24.75% each), and Jack M. Stern (19%).
Hamilton owns oil and gas exploration interests in
Denver, as does Vickers. Stern owns Denver farms and
real estate interests. They have no other broadcast in-
terests. Communicom is owned by Kenneth E. Paimer
(100%). He also owns WWDJ(AM) Hackensack, N.J.
and WZZD(AM) Philadelphia. Paimer is president of
Communicom Corp. of America. Ann. Feb. 25.

a WCBY-AM-FM Cheboygan, Mich. (AM: 1240 khz,
1 kw-D, 250 w-N; FM: 105.1, 25 kw) —Seeks assign-
ment of license from WCBY Radio Inc. to Fabiano-
Strickler Communications Inc, for $175,000. Seller:
Richard E. Hunt (100%). Hunt also owns WPTW-AM-
FM Pigua, Ohio; and WSOO(AM)-WSUE(FM) St.
Marie, Mich. Buyer is owned by James C. Gabiano
(60%) and William J. Strickler (40%). Fabiano is busi-
nessman in Mt. Pleasant, Mich. Strickler owns
geological consulting firm in Mt. Pleasant. They have
no other broadcast interests. Ann. Feb, 25.

R WATC(AM) Gaylord, Mich. (AM: 900 khz, 1 kw-
D) —Seeks assignment of license from WATC Radio
Inc. to Barr Broadcasting Corp. for $200,000. Seller:
Les Biederman (52.5%); William H. Kiker (16.25%),
and Drew McClay (15%). They also own WTCM-AM-
FM Traverse City, WATZ-AM-FM Alpena, and
WMBN-AM-FM, all Michigan. Buyers: William C.
Barr and his wife, Betty (one-half each). William Barr
is Michigan State employe and together with his wife
own rental properties in Gaylord area. They have no
other broadcast interests. Ann. Feb. 25.



"FM 100 Custom Music
Can Win Your Markef?

Fellow Broadcasters,

The FM 100 Plan has become America’s largest peautiful music syndicator B
now serving over 130 stations! We've beaten the biggest competitors by
providind thousands of custom selections.
We're adding over 300 custom cuts for the spring Arbitron alone . . -
featuring famous name single vocal stars, 4 choruses, and 5 custom
~orchestras! _
" That's why we're winning in America’'s largest markets . .. and in medium and
smaller markets .. .- with on-target demos and spectacular shares* like these: -

CHICAGO
HoNoOLULd

REENVILLE
SPARTANBURG . .
GREEN BAY - 1 | JOHNSTOWN
WEST PALM BEACH .. 64

_You can'win, too .. ..on FMor AM ... when you play magnificent new music
your competitors can't play .. - FM 100 Custom Music.

"And we provide exciting new sales, promotion, and collection plans . ..even
a unique and proven new way. to get your advertisers to pay in advance!

Our complete service can be priced to fit your budget, and will increase your
“profits immediately! So call me today for our “custom demos’’ . .- you'll hear .
the difference . .- and so will your listeners! We're so sure you'll choose the
FM 100 Plan..... that we invite you to be our guest in Chicago . . . Your entire

stay will be at our expense.
‘ Sincerely,

.Darrel Peters, President

Bsautéfu[ Music 'Bzau.tifu.[ (ontemporary - Bgautifu[ C;untzy

e M 100 plan,

John Hancock Center © Suite 3112 .
- 875 North Michigan Avenue
Chicago, lllinois 60611
(312) 440-3123

L atest Arbitron, 18+, Mon.-Sun,, 6 AM to Mid., MSA, Aver. 1/4:hr:-




2 WCRV(AM) Washington, N.J. (AM: 1580 khz, 1
kw-D)—Seeks assignment of license from Warren
Broadcasting Corp. to Alpha Broadcasting Corp. for
$341,500. (*‘Changing Hands," Dec. 22, 1980). Seller:
Guy T. Bock (95%) and Nicholas J. DeRienzo (5%).
They also own WFMV (FM) Blairstown, N.J. Buyer is
wholly-owned subsidiary of Alpha Computer Service
Corp.; George Vajda is president and 51% owner, Don
C. Brennan (24%), and Marvin M. David (25%). Bren-
nain is vice president at Alpha Computer Services Corp.
David is attorney and also secretary at Alpha. They pre-
sently have no other broadcast ownership interests.
Ann. Feb. 25.

8 WFTH(AM)-WMBL(FM) Morehead City, N.C.
(AM: 740 khz, 1 kw-D; FM: 95.9 mhz, 3 kw)—Seeks
transfer of control of Carteret Broadcasting- Inc. from
Robert Pate (100% before; none after) to R. E. Kramer
(none before; 100% after). Consideration: $540,340.
Principals: Seller is owned by Robert R. Pate (75%)
and his mother, Corrine (25%). They have no other
broadcast interests. Buyer is Ronald E. Kramer (100%)
who is vice president and 20% owner of Sontechni-
ques, Cockeysville, Md., electronic manufacturer,
one-third owner- of Santec Corp., record-pressing com-
pany in Cockeysviile, and 40% owner of Nante-Crete
Ltd., Alexandria, Va. Ann. Feb. 25.

B8 WHIT(AM) New Bern, N.C. (AM: 1450 khz, 1 kw-
D 250 w-N)—Seeks assignment of license from Britt
Communications Inc. to Delma R. West for $270,000.
(**Changing Hands,” Jan. 19). Seller: Charles B. Britt
(100%). Britt has consulting and noncompete agree-
ments with WIRY(AM) Plattsburg, N.Y., and
WFTR (AM) Front Royal, Va. He has no other broad-
cast interests. Buyer: Delma West and his family. Stock
ownership percentages are to be determined. Delma
West is minority applicant and electrical engineer at
ITT Research Institute, Annapolis, Md. He has no
other broadcast interests. Ann. Feb. 25.

% KTIX(AM) Pendleton, Ore. (AM: 1240 khz, 1 kw-
D, 250 w-N) —Seeks assignment of license from Capps
Broadcasting Inc. to Agpal Broadcasting Inc. for $400,-
000. Seller: David N. Capps (32%), brother Gary
(38%) and wife of Gary, Sharon (18%) and seven other
members of Capps family. They also own KGAR (AM)
Vancouver, Wash.; KGAL(AM) Lebanon,
KSRV (AM) Ontario, KGRL(AM)-KXIQ(FM) Bend,
all Oregon, and KEEP(AM)-KEZJ(FM) Twin Falls,
Idaho. Buyer: Andrew E Harle and his wife, Jo Ann
(50% jointly), and James P. McAnally and his wife,
Cheryl (50% jointly). Andrew Harle is general man-
ager at KTIX(AM) Pendleton. JoAnn Harle is clerk at
United Parcel Service. James McAnally is educator in
Pendleton. Cheryl McAnally is sales manager at KTIX.
: They have no other broadcast interests. Ann. Feb. 25.

8 WMYB(AM)-WXTL(FM) Myrtie Beach, S.C.
(AM: 1450 khz, 1 kw-D, 250 w-N; FM: 92.1 mhz, 3
kw) —Seeks assignment of license from Golden Strand
Broadcasting Co. to Rawley Communications Corp. for
$700,000 (‘**Changing Hands,” Feb. 9). Seller: Wade
H. Alley, who has no other broadcast interests. Buyer:
David A. Rawley Jr. and family, owners of 2 North
Carolina dailies and 1 South Carolina weekly. They
have no other broadcast interests. Ann. Feb. 25.

# WUCR(AM) Sparta, Tenn. (AM; 860 khz, 1 kw-
D) —Seeks assignment of license from WUCR Inc. to
Athen Broadcasting Co. for $425,000. Seller: Robert
W. Gallaher (70%); Charles E. Whiteaker (25%), and
Charles D. Howard (5%). Gallaher owns 20% of
WKXN(FM) Greeneville, Ala., and 75% of CP for
WBCE(AM), which is pending transfer control.
Whiteaker owns 10% of WKXN(FM) Greenville.
Buyer: Steve H. Snowden (51%) and his wife, Joan C.
(34%); Frank T. Foster; John R. Dorris, and Charles
Westbrook (5% each). Snowden is vice chairman and
2.5% owner of First Central Bank, Smithville, Tenn.
He also has 1/3 interest in food franchises in
Smithville and Pikeville, Ky. Foster is chairman of
First Central and 65% owner of office furniture supply
store in Nashville. Dorris is Nashville, Tenn., financial
consultant and 22.2% owner of Media South Inc.,
Nashville, and director of Mooney Broadcasting Corp.,
Knoxville. Westbrook is general manager of
WLAR(AM) Athens, Tenn. Ann. Feb. 25.

8 KBYG(AM) Big Springs, Tex. (AM: 1400 khz, I
kw-D, 250 w-N)—Seeks assignment of license from
Tentex Broadcasting Inc. to Giraffe Communications
Inc. for $185,000. Seller: Hugh D. Frizzell and Robert
Williams (one-third each); James E. McAlpin, James
E Steward, and Stephen L. Cropper (11.11% each).
They also own KFTS(AM) Texarkana, Tex. Buyer:
Dick G. Fields (55%) and his wife, Donna J. (35%),

L
Projected FCC personnel outiook through fiscal year 1982
Where the cuts will come. This chart shows a department-by-department breakdown of

how the Qffice of Management and Budget's $5.4 million budget cut will affect FCC per-
sonnel in terms of the number of authorized positions. The cuts will be implemented on a

pro rata basis (BROADCASTING, March 2).

FY 1981 FY 1981 FY 1981 FY 1981 FY 1982 FY 1982
OoMB
OMSB Reduction
Reduction Prorated
Prorated Against FY
Current Against 1981
Authorized Current Authorized Revised Revised Revised
Ceiling Strength Ceiling Ceiling Ceiling Ceiling
Commissioners 49 42 -3 46 0 46
Office of Plans and Policy 26 28 - 25 -1 24
Office of Public Affairs 27 28 -2 25 —1 24
Office of Opinions and
Review . 18 19 0 18 -1 17
Review Board 11 8 0 11 11
Office of Administrative Law
Judges 26 27 -1 25 —1 24
Office of General Counsel 55 52 -3 52 -2 50
Office of Science and
Technology 137 131 -6 131 —4 127
Office of the Executive
Director 320 315 -17 303 -10 293
Field Operations Bureau 477 459 -22 455 —-14 441
Broadcast Bureau 326 308 -17 309 -10 299
Cable Television Bureau 50 52 -3 47 —1 46
Common Carrier Bureau 316 316 -17 299 -10 289
Private Radio Bureau 272 268 —-14 258 -8 250
Total 2,110 2053 -106 2,004 -63 1,941

and Albert J. Hajny (10%). Dick Fields has been ac-
count executive at WTSO(AM)-WZEE(FM)
Madison, Wis., and director at Bundy Broadcasting
Co., programing consultants in Waukesha, Wis. Hajny
has been chief engineer at WEMP (AM)-WNVW (FM)
Milwaukee, Wis. Donna Fields is nurse at University
of Wisconsin Hospital, Madison. They have no other
broadcast interests. Ann. Feb. 25.

® WABH(AM) Churchville, Va. (AM: 1480 khz, 1
kw-D) —Seeks transfer of control of Deerfield Broad-
casting Inc. from Robert L. Dean and Vincent D.
O’Connell (100% before; none after) to Blue Ridge
Broadcasting Inc. (none before; 100% afier). Con-
sideration: $285,000 plus $15,000 for noncompete.
Principals: Robert L. Dean and Vincent D. O’Connell
(one-half each). They have no other broadcast in-
terests. Buyer: Alan J. Carter, pres., and Jack D.
Ferguson (one-half each). Carter owns lumber com-
panies in Kent, Ohio and Verona, Va. Ferguson owns
laundry, dry cleaning and used car businesses in Staun-
ton, Waynesboro, and Stuarts Draft, all Virginia. They
have no other broadcast interests. Ann. Feb. 25.

Actions

s KTTI(FM) Yuma, Ariz. (FM: 95.1 mhz, 25 kw) —
Granted transfer of control of Purr Broadcasting Inc.
from Mervyn R. Richmond (50% before; none after)
to James L. Evans (50% before; 100% after). Con-
sideration: $2,000. Principals: Seller is relinquishing
his interest, which is one-half of ownership. Buyer:
Evans is president/director of KTTI(FM) and 50%
owner. This purchase will make him sole owner. Evans
has no other ownership interests. Action Feb. 13.

m KAAP-AM-FM Santa Paula, Calif. (AM: 1400 khz,
1 kw-D, 250 w-N; FM: 96.7 mhz, 87 kw, ant: 1,500
ft.)—Granted transfer of control from Rancho Broad-
casting Inc. to Pac West Broadcasting Corp. for $1.2
million. Seller is owned by William F Wallace who has
no other broadcast interests. Buyer is owned equally by
Gordon Miller, Tom Chilcott and John Lego. Miller is
president of Denver outdoor advertising company.
Chilcott is Fort Collins, Colo., commodities investor.
Lego is former general manager of KLDR(AM)
Denver. They have no other broadcast interests. Ac-
tion: Dec. 31, 1980. (This corrects announcement ap-
pearing in ‘‘For the Record,” Jan. 19).

® KBBB(AM)-KDKQ(FM) Borger, Tex. (AM: 1600
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.khz, 5 kw-D; FM: 104.3 mhz, 26 kw)—Granted

assignment of license from Borger Broadcasting Corp.
to Phillip C. Spivey for $350,000. Seller is owned by R.
Smith Schuneman (60%), and Hugh Wiegman and
John Cecil (20% each). They have no other broadcast
interests. Spivey is is commercial manager and 10%
owner of KWEY-AM-FM Weatherford, Okla. Action
Feb. 9.

s KVMC(AM) Colorado City, Tex. {AM: 106.9 khz,
1 kw-D) —Granted assignment of license from Ledrew
Ballard to James G. Baum for $395,000. Seller: Ballard

owns 40% each of KLFB(AM) Lubbock; KRGI(FM)
Taylor, and KCYL(AM)-KLTO(FM) Lampasas, all
Texas. Buyer: Baum is former general manager of
KBYG Big Spring, Texas. He has no other broadcast in-
terests. Granted Feb. 13.

® WJLJ(AM) Tupelo, Miss. (AM: 1060 AM: 1060
khz, 250 w-D) —Granted assignment of license from
All America Broadcasting Co. to Lee Broadcasting Inc.
for $230,000. Seller: Gary Hughes (60%) and William
Van Devender and James E. Poole Jr. (20% each).
They have no other broadcast interests. Buyer: J. A.
Baxter, Gordon L. Bostic and Raymond E Akin (one-
third each). Baxter owns Corinth, Miss., department
store. Bostic is Laural, Miss., mobile home dealer
Akin is Tupelo, Miss., mobile home dealer and in-
surance agent. Baxter and Gibson own one third each
of both WJHR(FM) Jackson, Tenn., and is applicant
for new AM in Milan, Tenn. Akin has no other broad-
cast interests. Action Feb. 12,

Facilities Changes

Applications

® KAYY(FM) Fairbanks, Ark. —Seeks mod. of CP to
change type trans. and type ant.; decrease HAAT: 132
(H&V) & change TPO. Ann. Feb. 25.

® WAPG(AM) Arcadia, FLa.—Seeks CP to change in
ant. sys. Ann. Feb. 25.

8 WHIA(FM) Dawson, Ga.~Seeks CP 1o increase
HAAT: 300’ (H&V) & change TPO. Ann. Feb. 25.

® KSPT(AM) Sandpoint, Ind.—Seeks CP to change
frequency from 1400 khz to 880 khz; change N power
tolkw and change D power to 10 kw. Ann. Feb. 27.

m KIOA(AM) Des Moines, lowa—Seeks CP to in-



crease D power to 50 kw: redescribe TL: and make
changes in ant. sys. Ann. Feb. 27.

® WLOU(AM) Louisville, Ky.—Seeks CP to change
hours of operation to U, by adding N service with 500
w install DA-N, and make changes in ant. sys. Ann.
Feb. 27.

B KIRL(AM) St. Charles, Mo.—Seeks mod. of CP to
change ant. sys.; and change TL. Ann. Feb. 25.

® WENC(AM) Fayettesville, N.C.—Seeks CP 1o
change N power to 1 kw-N; change D power to 10 kw-
LS; install DA-D, and change frequency from 940 khz
to 640 khz. Ann. Feb. 27.

m WAEZ(FM) Akron. Ohio—Seeks CP to make
changes in ant. sys.; change type ant; decrease ERP:
11.75 kw (H&V). increase HAAT: 886" (H&V) &
change TPO. Ann. Feb. 25.

8 KTFX(FM) Tulsa, Okla. —Sceks CP to change TL:
2.7 miles east of hwy. 51 on S 101 Street, Tulsa; in-
crease HAAT: 1278 H&V and make changes in ant.
sys. Ann. Feb. 25.

8 WBUX(AM) Doylestown, Pa.—Sceks CP to
change hours of operation to U, by adding N service
with 1 kw; change D power to 1 kw: install DA-2,
change freq. from 1570 khz to 1160 khz; rediscribe TL
& SL; and make changes in ant. sys. Ann. Feb. 27,

& WLIC(AM) Adamsville, Tenn.—Secks mod. of CP
to correct TL to read: 0.3 Miles N. of Hwy. 64, 0.6 miles
inside Hardin Co., near Adamsville, Tennessee; cor-
rect geographical coordinates to read: 35 14" 00" 88 21"
35" & change SL & RC to: 105 Main Street,
Adamsville, Ann. Feb. 25.

B WLSN(AM) Lebanon Tenn. —Seeks mod of CP to
change hours of operation to U by adding N service
with 5 kw; change freq. to 1200 khz: increase D power
to S kw; change TL: and make changes in ant sys. Ann.
Feb. 27.

® KYKS(FM) Lufkin, Tex.—Seeks CP to make
changes in ant. sys.. chanege SL & RC to 105 Temple
Bivd., Luixii, change type trans.; type ant.; increase
ERP: 100KW (H&V); increase HAAT: 669" (H&V) &
change TPO. Ann. Feb. 25.

8 KGRO(AM) Pampa, Tex.—Seeks mod. of CP 10
change TL to: 0.29 miles E. of State Hwy. 70, S. side of
State Hwy., near Pampa. Ann. Feb. 25.

B KBEC(AM) Waxahachie, Tex.—Secks CP to
change hours of operation to U by adding N service
with 1 kw; install DA-N; change TL; add RC: and
make changes in ant. sys. Ann. Feb. 27.

® KVNU(AM) Logan, Utah—Seeks CP to make
changes in ant. sys.. change TL to: 2.4 miles north of
Wellsville E. of Hwy. 23, Logan; operate trans. by RC
from Main SL & change N directional pattern & specify
standard pattern. Ann. Feb. 25.

® WPVR(FM) Roanoke, Va.—Seeks CP to make
changes in ant. sys.. change TL to: Poor Mountain,
near Roanoke; change type trans.; change type ant.; in-
crease ERP: 100 kw (H&V). increase HAAT: 1979
(H&V) & change TPO. Ann. Feb. 25.

m KARO(AM) Vancouver, Wash. —Seeks Mod. of CP
to make changes in ant. sys., colocate D TL with N
trans. site: Northeast end of Island, Government Is-
land, Washington. Ann. Feb. 25.

Actions

@ WGCI(FM) Chicago, Ill. —Granted CP 1o make
changes in ant. system; change type ant.; increase ant.
height 603 fi. (H& V), utilize existing ant. as auxiliary,
and change TPO (BPH-801105AA). Action Feb. 12

8 KFGQ(FM) Boone, lowa—Granted CP to make
changes in ant. sys.; change TL. change type ant.;
decrease ant. height 300 ft. (H&V), and change TPO
(BPH-800909AF). Action Feb. 12.

® *KBJC(FM) Great Bend, Kan.—Granted CP to in-
crecase ERP 240 W (H), ant. height 210 ft. (H); condi-
tions (BPED-791018AC). Action Feb. 12.

® KURL(AM) Billings, Mont.—Granted CP to in-
crease power to S kw (BP-800707A A). Action Feb. 10.

B WAQX(FM) Manlius, N.Y.—Granted CP 1o
change TL; increase ERP 3 kw (H&V); decrease ant.
height 300 f1. (H&V), and make changes in ant. sys.
(BPY-800711AI. Action Feb. 11.

® WOBR(FM) Wanchese, N.C.—Granted modifica-
tion of license to install new transmitler system
(BMLH-801106AK). Action Feb. 17.

B *WOBC(FM) Oberlin, Ohio—The Oberlin College
Student Network Inc. Granted CP to change {requency
to 91.5 mhz; ch. 218; ERP 440 kw (H&V), antenna

height 125 ft. (H&V), and make changes in ant. sys.
(BPED-791206AC).

® *WESS(FM) East Stroudsburg, Pa.—Granted CP to
increase ERP 1 kw (H&V), ant. height minus 165 ft.
(H&V): conditions (BPED-791226CQ). Action Feb.
12.

® WGIT(FM) Hormigueros, PR.—Granted CP to
change TL: increase ERP .25 kw (H&V), ant. height
870 ft. (H&V). and make changes in ant. sys.
(BPY-791213AE). Action Feb. 12

8 WAIM(AM) Anderson, S.C.—Granted CP to
change TL and SL; conditions (BP-801020AS). Action
FEb. 11.

B WGUS(AM) North Augusta, S.C.—Granted CP to
increase D power from 1 kw to S kw, and make changes
in ant. sys.; conditions (BP-800911AF}. Action, Feb.
10.

a WIXC{AM) Fayetteville, Tenn.—Granted CP to in-
creasc power 1o 25 kw; conditions (BP-800703AF). Ac-
tion Feb. 12.

m KBSN(AM) Crane, Tex.—Granted CP to change
hours of operation to U by adding N service with 500
W DA-N. make changes in ant. sys.. conditions
(BP-800114AF). Action Feb. 10.

m WQRK(FM) Norfolk, Va.—Granted CP to change
from DA to Non-DA: change type ant.; decrease ant.
height 480 fi. (H&V). and change TPO
(BPH-800722A1). Action Feb. 12.

In Contest

Designated for hearing

m FCC has designated for hearing applications of
Waterman Broadcasting Corporation of Texas and
Gainesville Television Inc., to modify their UHF-TV
facilities at Fort Myers and Gainesville, Fla. Water-
man, license of WBBH-TV, and Gainesville, licensee
of WCIB(TV), seek to relocate their TL's. Relocations
would result in co-channel stations being 14.3 miles
short of the 205 mile separation required by the rules.
Waterman and Gainesville jointly requested both ap-
plications be granted, contending no objectionable
mutual interference would result from changes. Com-
mission found to do so, however, would negate advan-
tages of allocation tables and spacing requirements.
Applications were designated for hearing to determine
extent of short-spacing between proposed sites and de-
gree of interference which would be caused: whether
waiver of rules would be warranted to allow grant of
one or both applications; to determine which, if any, of
applications would better serve public interest. Action
Feb. 25.

Procedural ruling

® Ruidoso, N.M. FM proceeding, (Sierra Blanca
Broadcasting Company, Et AL.) by two separate ac-
tions, ALJ Edward J Lutton granted joint petition by
Sierra and Ruidoso Broadcasting Company, approved
settlement agreement, authorized the reimbursement
of amount not to ecxceed $5,000 to Sierra by Ruidoso
and dismissed Sierra’s application with prejudice;
granted joint motion by Triple R Broadcasting Inc. and

Ruidoso, approved agreement, authorized the reim-
bursement of amount not to exceed $4,500 to Triple R
by Ruidoso, and dismissed Triple R’s application with
prejudice (BC Docket Nos. 8-270-72). Action Feb. 12.

Satellites

Grants

8 Community Cable of Utah Inc. for Salem, Utah
(E2485).

m Centre Video Corp. for Clarion, Pa. (E2489).

® Satellite Business Systems for Austin, Tex.
(E2618).
® Satellite Business Systems for Atlanta, Ga.
(E2620).
B Rock Valley CATV Co. for Rock Valley, lowa
(E2670).

B Satellite Business Systems for Wichita, Kan.
(E2745).
® H.C. Ostertag Cable Television Inc. for West

Hempfield Township, Pa. (E2761).

B Asbury & James TV Cable Service Corp. for
Charleston, W. Va, (E2754).

® Satellite Business Systems for Warren, Mich.
(E2767).

® Satellite Business Systems for Los Angeles
(E2768).

m Satellite Business Systems for Dayton, Ohio
(E2769).
® Mickelson Media Inc. for Hutchinson, Minn,
(E2770)

m Better Cable TV for Pittsfield, Me. (E2771).
m Better Cable TV for Waterville, Me. (E2772).

® Warner Amex Cable Communications Inc. for
Chambersburg, Pa. (E2773).

® Valley Video Systems Inc. for Rushford, Minn.
(E2777).

Other

m FCC through its Consumer Assistance and Infor-
mation Division, Office of Public Affairs, released
publication containing six guidelines for significantly
improving UHF reception. Proposed by the FCC’s
UHF Comparability Task Force, guidelines can help
consumers improve VHF reception as well. Copies of
publication, entitled **UHF Television Comparability,”
are available from FCC Consumer Assistance and In-
formation Division, 1919 M Street NW, Washington,
D.C. 20554, Ann. Feb. 18.

@ 18,708 complaints from public were received by
broadcast bureau in Dec. 1980, decrease of 1,925 from
November. Other comments and inquiries for Decem-
ber totaled 956, decrease of 73 from previous month.
Bureau sent 1,181 letters in response to these com-
ments, inquiries and complaints.

Summary of broadcasting

FCC tabulations as of Dec. 30, 1980

CP's CP's
On air on Total not Total
Licensed STA air on air ¢
Commercial AM 4584 3 2 4,589 Fo 41 uu
Commerciat FM 3,279 2 1 3.282 143 3425
Educational FM 1,090 0 2 1,092 71 1,163
Total Radio 8953 5 5 8.963 325 9,288
Commercial TV
VHF 518 1 0 519 9 528
UHF 234 0 0 234 92 326
Educational TV
VHF 101 1 4 106 6 112
UHF 155 2 5 162 15 177
Total TV 1.008 4 9 1.019 122 1,143
FM Translators 345 0 0 345 181 526
TV T lat
U}—r{?:ns ators 2,525 0 0 2,524 252 2.826
VHF 1,389 0 0 1.389 478 1,867

“Special temporary authorization
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A very special year.

Because that was when WJFM in
Grand Rapids, still the nation’s
strongest FM station, joined with
us to strengthen the Fetzer tradition
of total community involvement
in Western Michigai .

WKZO WKZO-TV  KOLN-TV KGIN-TV
Kalamazoo Kalamazoo Lincoln Grand Island
WJFM  WKJF(FM) WWAM  KMEG-TV

Grand Rapids Cadillac Cadillac Sioux City
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The Korean war restored
emphasis on broadcasting’s
role as both instrument of
journalism and potential prob-
lem in wartime defense plans.
Early in the year the FCC out-
lined preliminary procedures
for an ‘‘alert-operational
phase’ of radio and televi-
sion. The industry focused on
issues of civil defense, news
and voluntary censorship. To
prevent enemy aircraft from
using regular broadcasting sig-
nals as navigational aids or
homing devices, the govern-
ment developed Conelrad
(control of electromagnetic
radiation). In the event of an
impending attack, stations
would cease broadcasting on their normal channels. Broad-
casts thereafter would be confined to either of two general
channels that could not be associated with a specific station or
location.

In a move without precedent even in World War 1, the FCC
summoned two representatives of each broadcasting facility to
a classified meeting in March to discuss the value of radio
silence. In October Congress adopted an amendment to the
Communications Act to allow the President, ‘‘if he deems it
necessary in the interest of national security or defense,”’ to
seize radio and television stations and suspend their broad-
casts in the name of national defense. In another civil defense
move, the government used closed-circuit theater TV for
orientation of the public in proper civil defense procedures.

To provide Americans with reliable news, the networks sent
their correspondents into the front lines. General Omar
Bradley, chairman of the U.S. joint chiefs of staff, praised the
industry for accurate news reports that he did not ‘‘hesitate to
give ... to the President.”

President Truman in September authorized the heads of
government agencies to withhold information deemed in-
jurious to the nation’s defense. However, lack of clear
guidelines evoked criticism. The American Newspaper
Publishers Association said it opposed ‘‘an executive order
which formally designates each head of a government agency
an authority to classify information ... without definition of
what breaches national security, and without appeal or review.

In January, a Frankfort court sentenced Ilse Koch to
life imprisonment for inciting the murder of a
Buchenwald prisoner. In July, King Abdul ibn of
Jordan was assassinated. Here in America, Julius and
Ethel Rosenberg were convicted in March of
transmitting atomic secrets to the USSR, they were
executed in 1953. The 22d Amendment to the
Constitution was enacted, limiting a President to
election to no more than two terms. Johnny Ray helped
to start a vogue for wailing ballads by popularizing
“Cry,” a million-disk seller for Columbia Records. But
the real-life tears were in Brooklyn when New York’s
Bobby Thomson belted a three-run homer, with two
outs in the bottom of the ninth, to give the Giants a 5-4
win over the Dodgers in the rubber game of the
postseason playoff for the National League pennant.
And in BROADCASTING ...

public is entitled”” BROAD-
CASTING warned: “‘Even if ev-
ery government official deal-
ing with this question makes
an honest effort to be objec-
tive—a condition without pre-
cedent, we must forlornly
point out—there will still be
wide discrepancies in judg-
ment among departments.
The working newsman may
expect to encounter silence in
one agency and garrulity in
another on the same story.”’
To further complicate matters,
Truman called on all who dis-
seminated news to use a
“‘common sense’’ yardstick,
rather than official guidelines,
to suppress news that might
endanger national security. The request for voluntary censor-
ship served only to draw more criticism. Elmer Davis, ABC
commentator who had been World War II director of the Of-
fice of War Information, felt “‘the statements will lead to more
confusion than already existed.”’ Charles Collingwood, CBS
White House correspondent, said ‘‘the President was ob-
viously confused ... and clouded the basic issue of security
regulations in government departments by introducing the
separate issue of responsibility of news media for making
public borderline information.”’

To cover what BROADCASTING called ‘‘probably the greatest
news story since the death of Franklin Roosevelt’”’ —President
Truman’s dismissal of General Douglas MacArthur as com-
mander of U.S. forces in the Far East—networks and stations
devoted hours of programing to the four days of MacArthur’s
homecoming. The coverage included on-the-scene descrip-
tions of the general’s take-off from Tokyo, his landing in San
Francisco and his arrival in New York. DuMont claimed to
televise the first pictures of MacArthur’s arrival to viewers in
the East and the Midwest. On the West Coast the resources of
all 11 California TV stations were pooled to follow the
MacArthur story. It was estimated that more than 44 million
TV viewers watched some part of the proceedings. The
MacArthur-Truman incident carried over to congressional
hearings in May.

To conserve raw materials for war needs, the National Pro-
duction Administration in October said broadcasters could ob-
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Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Can you do it? Prove it and make yourself eligible
for a new sales manager's position with our young ag-
gressive chain of stations. New AOR FM formatted sta-
tion with state of the art equipment. Programming and
promotional budget top shelf All sales tools and
beautiful compensation package will be given to per-
son chosen to lead new sales staff Send resume and
salary requirements first letter. Box A-51.

Take charge religious radio manager. We have an
outstanding general management position with ex-
cellent pay for a person who will take charge and
assume responsibility for aggressive spot sales and
marketing results in a large midwestern market. We
are a growing commercial broadcasting company. Our
three stations feature quality bible-centered programs
and conservative religious music. The person we are
looking for must have an exceptional spot sales track
record and be ready to assume overall station respon-
sibility. If you're an aggressive, bottom-line oriented
self starter, this position offers you a chellenging and
rewarding opportunity with top pay and future growth
potential. Send your confidential resume to: Richard
Bott, Bott Broadcasting Company, 10841 East 28th St,,
Independence, MO 64052.

New owners of small-market station in Ohio taking
applications for general manager Must be sales
oriented and have excellent references. Salary + in-
centives. Send resumes and salary history to Box
C-17.

Successful Midwest station in Medium-Small
market looking for Station Manager with heavy back-
ground in sales. Must be a leader. A successful track
record a must. Send resume to Box C-18

Account Executive with medium or major market
experience to take over a major account list with top
rated station in 41st ADI market in Mid-Atlantic state.
Good working conditions. Healthy market. Large chain
station. All replies in strict confidence. Send complete
resume with work history and income history first
reply. Box C-19.

Sales Manager for fastest growing market in the
country. Beautiful scuthwest Florida. Opportunity to
make high five figure income and live in paradise.
Contact Steve Turner, Dwyer Broadcasting, 3858 Col-
lege Pkwy Fort Myers FL 33907 813~481-0001 im-
mediate opening.

HELP WANTED SALES

Immediate opening in a college oriented dynamic
market, for an aggressive, creative slaesperson. Sta-
tion under new local ownership offers good base
against 18% commission. The station is firmly estab-
lished and going forward. The weather and living con-
ditions are great. Come grow with us. Send resume to
KNOR, Box 500, Norman, OK 73070 or call Frank
Sims, 405—321-1400

Panama City Fiorida's top rated pair WPFM and
3WQ have sales openings. Top guarantee, good fringe
benefits, and paid expenses. Service existing ac-
counts and live on the "worlds most beautiful
beaches” call or write: Jim Broaddus, Vice President/
General, Manager, Mediasouth Inc. PO Box 1430,
Panama City FL 32401. 904 —234-8858. Jim Broad-
dus

Northern IHlinois —established AM/FM looking for
bright, articulate self-starter to handle AM & FM sales.
Some experience or education desired. Send resume
to J. McCuliough, WLPO/WAJK, PO Box 215, La Salle,
IL 61301. An Equal Opportunity Employer, M/E

Account Executive We are looking for a qualified
Radio Sales Representative for the Dallas/Fort Worth
Texas market with 2-5 years experience. You will be
responsible for selling and servicing major radio ad-
vertising accounts. Excellent draw against high com-
missions. Major group broadcaster. Excellent benefits
package. No phone calls please. Send resume to Mr.
T.J. Donnelly, General Manager, Susquehanna Broad-
casting Co., KLIF/KPLX Radio, 411 Ryan Plaza Drive,
Arlington, Texas 76011. Equal Opportunity Employer.

Group owner is expanding again. Applicant must
have strong management experience including suc-
cessful ratings and profit performance records. Salary,
benefits package, and career growth opportunities are
among the best in the industry. Send resume in confi-
dence to Box C-40. EQO.E.

Our Sales Manager has accepted a position with
KLIF DAllas. We need a replacement who is Very
good! Salary plus override. REsume to: Chuck Larsen,
WHYL/WZUE, 1013 S. Hanover Street, CArlisle (Har-
risburg), PA 17013 EQ.E.

Aggressive, experienced sales manager to man-
age small market AM, FM station. incentives. Send
sales record references, Oil City Broadcasting, PO,
Box 1127, Oil City, PA 16301, EQ.E.

Sales Manager—Major market group seeks ex-
perienced organizer and motivator. Salary and com-
mission with good benefits. Box C-92.

Experienced sales-oriented person to manage top
station in growing market. Located in Southeast Sub-
mit resume, salary expectations and references in
confidence, Box C-96.

Sales Manager. Rapidly growing suburban New York
communications group with aggressive, demanding
management needs similar person to head sales team
at their most powerful radio station. Potential for suc-
cess in this position is virtually unlimited, as is poten-
tial for advancement, You must have the energy and
personality to make things happen for you, for your
staff and for us. Compensation is salary plus. Benefits
are excellent. Renv tn Box C-111. EOE.

Wanted: Assistant to the owner to eventually be-
come General Manager. Must be strong in sales, pro-
motion and mctivation. Excellent opportunity for
ownership investment. Southern Arizona Market. Box
C-133.

Minnesota is a good piace to sell radio. If you are
familiar with “The SAles Impact Plan”, Consult and
Sell” and would like to reach your full potential in
Radic Sales Contact Ron Wohlenhaus, KRWC Radio,
Buffalo, Minnesota 612 —682-4444,

Ready to move into sales. Here's your chance. Estab-
lishing list and excellent commission plan available to
aggressive individual who's ready to work hard. Nice
university community in the beautiful Shenandoah
Valley of Virginia. Send resume, references and other
pertinent information to: Manager, WKCY, PO. Box
1107, Harrisonburg, VA 29801. EOE.

Man with good sales track record. Must be com-
munity minded and fike to live in a small community.
Excellent opportunity for right person. immediate job
in sales with guarantee and commission. Opportunity
for general managership. Present manager planning
retirement. Contact Coy Palmer, KRDF radio. Call
806—659-2529. PO. Box 307 Spearman, TX 79081,

WSUS, 24 hour FM in heart of Great George Ski
Country, Sussex County, New Jersey. New Jersey's
fastest growing County. Join our sales department as
we gorw and expand. Resumes only to Jay Edwards,
WSUS, PO Box 102, Franklin,NJ 07416. M/F EQE. PEr-
sonal interview required of all applicants.

WCHi Radio, Chillicothe, Ohio, needs sales profes-
sionals, Earn $150, $600 a week. Resume and pro-
duction record to: First Capital Communications 235
Hillcrest Hotel, Toledo, OH 43699. EOE.

Spring Opening—We are looking for a knowledgea-
ble, articulate, sports personality that can handie play
by play, both high school and major college, local
sports casts and sports talk show. In addition, this in-
dividual must -e able to sell, not only the sports broad-
casts but at the agency level as well. The individual we
are looking for should expect to work hard for the com-
pensation package that has a $20,000 to $25,000 po-
tential. Send complete resume, sales track record, and
current earnings to: Manager, Box C-95, ¢/ Broadcast-
inn EOE M/F

Southwest Virginia 10,000 Watt Country Music AM
needs two experienced retail sales professionals. Im-
mediate openings. RAB or some formal training prefer-
red. Experience a must. Serious, settled pro’s only.
Draw against commission. Send resume’ to Mike
Brown, WBDY Radio, PO. Box 509, Biuefield, VA
24605. .

Religious radio station located in West Suburban
area of Chicago is looking for an experienced Sales
Manager. Must be aggressive and able to motivate and
train sales staff. Excellent opportunity for advance-
ment. Pay commensurate with experience. Send
resume to WCRM 700 Willow Lane Suite 8 Dundee, IL
60118,

Rare opportunity for top flight account executive.
Top ranked broadcast group has opening at sun belt
beautiful music FM. Two years or more experience
necessary, preferably beautiful music. Producers only.
EOQE-M/F Send resume to Box C-97.

Excellent sales opportunity with new owner. Active
list, good compensation, E.EEO. Apply: Corydon
Thurston, President, WCNX, Box 359, Middletown, CT
06457,

Florida: Experienced salesman & morning an-
nouncer —strong, dependable, $10,000 to start plus
strong incentive for small market. Phone 813—
453-3139, Duke Roberts,

If you’re tops at your station but aren't earning 30G’s,
call me!l KJQN, the leading station in Ogden, Utah
market of 200,000 needs one tough salesperson.
Draw against high commission plus medical in-
surance, Call Tom Greenleigh, KJQN 801 —392-7535.
EOE.

Sales Manager —Progressive, modern country—24
hour AM in attractive mid-West growth area with major
college. Excellent opportunity for successful local
sales person who enjoys local selling and can moti-
vate others. Must be sharp on detial. EOE/MF Resume
to Sara Crawford, GM, Radio WHPI, Box 550, Herrin, IL
52948,

Retail Sales Pro needed for Californ wealthiest
county. Could you sell an AM/FM combo against only
one other local signal? This is a suburban San Fran-
cisco Bay Area market in excess of 750,000 people. If
you're an experienced retail sales pro, please forward
your resume to General Sales Manager, PO, Box 5728,
Concord, CA 94520,

Experienced Radio Sales person wanted for
Florida's most powerful country station. Preferably
with knowledge of Central Florida Market. Good op-
portunity and company benefits. An Equal Opportunity
Employer M/FE Contact WGTO PO. Box 123, Cypress
Gardens, FL 33880. Phone 813—324-5400.

Salary base plus commission, expenses. Ex-
perienced can make $20,000 or more. B.S. Degree or
equivalent experience required. Medium market, plea-
sant community. WRCI, RO. Box 1844, Midland, MI|
48640. EQE.

HELP WANTED ANNOUNCERS

 107/Charleston has 7 til midnight available im-
mediately for self-motivated person who can make it
happen. Must be self starter with dazzling production
and ability to blend their energy with strong CHR for-
mat. Q 107 is the low country’s 100,000 kw
powerhouse with limitless future. Tapes and resumes
to Tracy Mitchell, Box 903-904, St George, SC.
29477,

Automated 100 kw FM seeking afternocn and over-
nite experienced announcers. Production and possi-
ble Sports Director. Minimum pay $175-200/week
Send tape and resumne to Roger Utnehmer, WRLO, PO
Box 509, Antigo, WI 54409.

You gotta be good! Super opportunity for ex-
perienced announcer News and sports experience
helpful. Paid vacation and insurance. Five day work
week. Prefer midwesterner Tape and resume. George
Wilburn, KWHW AM/FM, Altus, Oklahoma 73521 EOE.
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HELP WANTED ANNOUNCERS CONTINUED

WOKX is looking for a talented morning drive an-
nouncer with good production skills. A great oppor-
tunity to join a dynamic chain. Send tape & resume to
Greg Allen, Box 2808, High Point. NC. 27261 EOE/ME

10,000 Watt No. 1 Country station in western Penn-
sylvania seeks pro jocks who wish to fulfill possible
future openings and contribute to a professional
operation. Need great production. Tapes and resumes
to Brian Cole, WJAC, Hickory Lane, Johnstown PA
15907, EOE

Morning Personality. Adult contemporary format
with emphasis on information. Sales experience. Tape
& resume. WFVA, Fredericksburg VA 22401. EOE

Religious middie-of-the-road station has opening
for evening personality, mature, experienced. Call War-
ren Witson, WTGN, 418—227-2525. Or write WTGN
1500 Elida Rd., Lima, OH 45805. EOE

Brand-new 10 KW AM in lovely New England com-
munity seeks announcer for creative, pop-adult format
Excellent production skills required, tight board,
smooth, up-tempo air manner. Modern sophisticated
facility. Female applicants encouraged. Tape, resume
to WPOE, Box 823, Greenfield, MA EOE.

Classical Music Announcer/Personality Format.
Experienced preferred. Cali Fred Miller or Jane
Graffam. 207-883-9596. EOE M/F

50,000 Watt FM, Top 40 seeks qualifed AM Drive air
personality. Good production necessary No beginners
No. 1 in market. Tape and resume to: WKHI, Post Of-
fice Box 758, Ocean City, MD 21842. No phone calls
EOE.

Country Station in the Texas Rio Grande Valiey has
opening for DJ. Good pay. Send tape and resume to
Chris Clinton, KSOX 345 S. 7th Raymondville, TX.

Great opportunity for early morning personally, must
be bright, cheerful, fluent and experienced. Some
sales, If desired. This is an excellent opportunity for
the qualified person. Send resume to Box C-126

KXL Newstalk 750 is looking for an outstanding
communicator. Excellent opportunity for telephone-
talk professicnal, Send tape and resume to Larry
Roberts, KXL, 1415 SE Ankeny, Portland, Oregon
97214 EOE/M-F

Announcer—Salesperson. Half: air time. on Coun-
try format. Half: servicing advertisers. Sales training
provided. WMJS, Box 547, Prince Frederick, Md.
20678.

Outstanding small market modern country AM sta-
tion needs one very good afterncon driver Must do ex-
cellent production for AM & FM sister FM. No begin-
ners-good bucks & nice town in Fla. Panhandle for
right person. Tape & resume' to Bill Collins, WTOT/
WJAQ, Box 569, Marianna, FL 32446

If you qualify, radio D.J. If you have experience, if you
are self motivated, if you have knowledge of traditional
country music, if you have experience in automation, if
you can type, if your attitude is good, if you have all
these attributes, and if your looking for an opportunity
on the west coast ina 5,000 watt fulltime, fast growing
station, if you phone 503—882-8833, ask for Nell
Smith. ECE

Jazz and Classical Announcers —WEVO has open-
ings for jazz announcer, classical announcer with
board experience. Send aircheck, resume to WEVO,
26 Pleasant Street, Concord, NH 03301. EEO

HELP WANTED TECHNICAL

Number one FM radio station, Houston, Texas needs
Assistant Chief Engineer. Studio/Transmitter mainte-
nance. Send resume with salary reguirements to
KMJQ, PO. Box 22900, Houston, TX 77027. 713 —
527-9549 EOE/MF

Indiana University Radio-TV services seeks a radio
engineer for a 34 kw ERP stereo FM. Primary duty:
audio production, secondary; maintenance of studio
and transmitting equipment. First class license is re-
quired. Contact Sam Chapman 812—337-8979.

Chief for Chicago area FM/AM. Requires 1st phone,
strong background in studic and transmitter mainte-
nance. Digital knowledge needed. Experience inradio
a must. Should be self-starter, able to work without
direct supervision. Contact James Maddox, General
Manager, WBMX, 312-626-1030 or 408 South Oak
Park Avenue, Oak Park, ILL 60302. An Equal Oppor-
tunity Employer.

Looking for a responsible Chief Engineer. For the
past two years we have tried the other kind. 5,000 watt
AM/100,000 watt FM. Please call Gordon Stafford,
KLMR, Lamar, CO 303—-336-2206.

Chief Engineer for Milwaukee AM-FM combo. Top
pay and benefits for the right person. Preference will
be given to applicants with a strong background in
broadcast engineering. Send resume and salary re-
quirements to Box C-54.

Engineer/Announcer. Mus tknow automation, FM
Stereo and be able to do light announcing. Central
California area. EOE. Reply Box B-127.

Ready to move up? if you are a hard-working, take-
charge, qualified engineer, this is the opportunity for
you. We are a major Radio broadcast group and we
need top-notch engineers. If you are ready for broader
challenges, send your letter of application and resume
to Box C-21. An Equal Opportunity Employer.

A Great Engineer deserves a great salary! 3 leading
stations in Ogden, Utah are pooling their budgets to
get one super sharp chief. 2 Class C FMs and 1 Class
IV AM. Near Salt Lake City and the world’s best skiing.
We'il give you the support you need to do the job right.
Call Tom Greenleigh KJQN 801—392-7535. ECE.

Top 50 Sunbelt Station seeking gualified Chief
Engineer. Applicants must be familiar with mainte-
nance of directicnal AM antenna, studio equipment.
Send resume, salary requirements, to: Bob Sinclair,
WNIS Radio, PO. Box 1350, Norfolk, VA 23501. WNIS
is an Egual Opportunity/Affirmative Action Employer.

KLEB/KZZQ Broadcasting is now taking applica-
tions for an engineer with a first class license.
Resumes should be sent to KLEB Broadcasting, 1842
Henry St. Golden Meadow, or apply at the station in
Golden Meadow. KLEB/KZZQ is an affirmative action
equal oppoertunity employer.

Experienced Broadcast Engineer required by
several northwestern New Jersey and northeastern
Pennsylvania radio stations. Salary 15-20K depending
on experience. Management ability required. Write
Box 428, Blairstown, NJ 07925 ATTN; Technical Direc-
tor. No phone calls please.

Chief Engineer for local AM/FM operation with some
automation. Announcing ability a plus. South Loui-
siana Market. EQE. Box C-93.

Chief Engineer AM/FM—Good eguipment, ex-
cellent caring staff. Western Pennsylvania. $14 000
Salary Box C-94.

Oklahoma AM-FM Community oriented station lock-
ing for experienced newsperson to head news depart-
ment. First phone helpful, but not required. Send
resume and tape to Jerry Dietz, General Manager,
KOKL, PO. Box 756, Okmulgee, OK 74447 Phone
918—-756-3646.

Radio Reporters —WEVO seeks Reporter/producer,
Reporter/announcer to join in-depth public radio news
team. Send aircheck, resume. WEVO, 26 Pleasant
Street, Concord, NH 03301. EEQ

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Program/Sports Director for automated 100 kw
FM. Responsibilities include air-shifts, production and
training. Minimum pay $200/week. Send tape and
resume to Roger Utnehmer, WRLO, RO. Box 508, Anti-
go, Wl 54409.

Clinical Psychologist needed for afternoon show at
talk station in major eastern market. Forward resume,
salary requirements to Box C-112. EOE M/E

New Hampshire Resort AM-FM combo needs PD,
AM air shift. Looking for career oriented person. Good
adult contemp voice, and strong production skilis a
must! Could be your first PD job. $15-$18, plus
benefits. Send tape, current salary, references. Box
C-91.

Midwest—established AM/FM has fulitime opening
for individual to handle commercial production plus
air shift. Some experience or education helpful. Send
resume and tape to J. McCullough, WLPO/WAIK, PO
Box 215, La Salle, IL 61301. An Egual Opportunity
Employer, M/E

Production Manager: Billboard Station of the Year
wants creative imagineer who can write, direct, and
produce. Join us at our new miilion dollar facility. Send
resume and tape to Damon Sheridan, WDIF, Box 10,-
000, Marion, OH 43302. EQE.

SITUATIONS WANTED MANAGEMENT

Husband/Wife seeks sales management. Proven
track records in local, regional, nat'l sales. Top billers
with major broadcasting companies in large market.
Combined experience, 19 years in media. Reply Box
B-130.

Successful Group V.P. and Major Market General
Manager. Excellent credentials in all areas including
cost control, FCC R&Rs, sales, sales management,
programming. Bottom line oriented. Prefer Scutheast.
Box B-144.

Save the address. When you're ready for a knowl-
edgeable, imaginative Manager with programming
and sales background, write: Manager, 19 Greenhili
Lane, Huntington, NY 11743,

Chief Engineer for beautiful southwest Florida
market. Fastest growing area in {he country Must also
host 2 hour afternoon news block. Contact Steve
Turner, Dwyer Broadcasting 3858 College Pkwy Fort
Myers FL 33907 813-481-0001 immediate opening.

HELP WANTED NEWS

Experienced News personnel needed for immediate
opening. Mail tapes and resume to: Program Director,
PQO. Box 8085, Nashvilie, TN 37207 EOE.

News Director wanted for Montana leader. Part of a
4-station news network. Good opportunity for young
and aggressive type. Now's the time, winter is gone
Tape and Resume to Ed Coghlan Box 1331 Great
Falls, Montana

61 WGIR News, New Hampshire's leading news sta-

tion, seeks aggressive broadcast journalist with strong
delivery, crisp, informative writing and positive at-
titude. We're an award-winning team in the state's
finest facilities. Send tape, resume and references to
Paul Jacobson, News Director, WGIR, Box 610,
Manchester, NH 03105, A Knight Quality Group Sta-
tion and EOE.

Station owners/group owners. Take note: General
Manager totally armed with 18 years experience win-
ning the battles of sales and profits in all size markets
both AM & FM. Skilis include heavy sales and sales
promotions, strong leader and motivator. Locking for

new battles to win. Best credentials. Box B-177. )

General Manager —20 years experience all phases-
management, sales, announcing, engineering. Pre-
sently Chief Engineer large market automated AM,
powerful top rated stereo FM. Prefer medium market
Southeast. Minimum salary $35,000. No hurry but let's
start talking now. Box C-51

Dedicated, hard-working pro seeks GM or SM
position, small or medium market. 2 yrs, management,
5 yrs. sales (Jennings trained), NAB experience. Col-
lege grad. Box B-67.

General Manager —Proven track record in Sales and
Sales Management and as GM. in top 50 market—
currently employed but station sale dictates move. Ex-
perienced motivator—very P&L concious—controlled
country, news talk and AOR formats—17 years ex-
perience. If you are in a turn around situation, | can turn
it for you. Box C-100

Chief Engineer for AM & FM Louisiana. Thorough
knowledge of automation and directional antenna.
Good maintenance a must. Send resume to Box C-38.
EOE

Northern Minnesota chain looking for aggressive
reporter to join top rated news team. College required
T and R's to Rich Younger, WAKX, 419 W. Michigan
Street, Duluth, MN. 55802, E.O.E

Bottom line manager broadcaster for 30 years com-
plete background in all phases—disc jockey to
Genera! Manager to part owner No bad habits and |
am a company man. Box C-129.
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SITUATIONS WANTED MANAGEMENT
CONTINUED

Looking for Manager, Sales Manager, Salesman?
Try me! Over 20 years radio, 6 sales, Now in Nebraska
small market. Box B-RQ

Attention Station uwners Groupe owners. Where
can you find a General Manager that's dedicated, a
superior leader and motivator that specializes in
strong creative sales and sales promotions. Ex-
perienced managing AM & FM all markets. Knowl-
edgeable skills include engineering, FCC, programing,
If your looking you found him. 16 years a successful
broadcaster. Excellent credentials. Box C-127.

College grad with experience, currently in radio,
desires position in adult contemporary, Top 40 or simi-
lar format. Prefer southwest, other areas considered.
Call Bruce, 512—992-4566.

What can your station and a bottle of fine wine have
in common? The cork, Corky Hays. Top 40 nights or
PM. Drive. Have talent will travel. EOR tape and
resume call 312—-668-7513 or write Corky Doherty
501 N. Westmore Villa Park, Il 60181.

Money—May | Help you make it? Smooth Rock an-
nouncer. Tape available Handie news and copywrite
George Quasti—312—348-3314. 1952 N. Seminary
Chicago, IL 60614,

Experienced Dog Handler. If your station hasn't
been fetching what it should, maybe | can help. Proven
GM with years of broadcast experience. Bring sales
and operations skills. Plus, announcing and award-
winning copywriting talents. Advertising agency back-
ground too. Employed, but interested in a fresh
challenge. Tell me about yours. Box C-128.

Experienced Manager looking for stock opportunity.
If you have a class C FM in a 50,000 or better popula-
tion market thats not living up to your expectations, I'd
like to talk with you. | have a strong background in
market positioning, sales & programming. Solid cre-
dentials. Box C-116.

Experienced Manager desires to trade turnaround
ability for stock opportunity. Medium to major market
background in several different formats. Strong suits
include market positioning, sales & programming
Solid track record, excellent recommendations. 713 —
832-8508.

SITUATIONS WANTED SALES

15-year pro wants out of programming and back
into sales. Successful track record in sales, news and
programming. Looking for a future. South preferred.
Boc C-12.

SITUATIONS WANTED ANNOUNCERS

| Love Radio. Looking for chance to be creative. Will
work hard to do the job right. Available for any shift.
Tape and resume available from Lady L, telephone
number: 312—863-3359, mailing address: 2116
South 47th Avenue, Cicero, IL 60650.

On your radio Dedicated, dependable person with
good pipes wants to bring personality and higher rat-
ings to your station. Call Tom Nolfi at 312—
455-4904-5 for tape and resume.

Experienced announcer. First phone. Master's De-
gree in English. Ready to refocate. Box B-179.

Experienced, Versatile, young female DJ, good
voice. 3rd. Looking to relocate south or west. Manage-
ment, Commercial and public radio experience. Tape
and resume on request. Box C-46.

Experienced Sportscaster: Football, basketball,
baseball pbp. All aspects of sports journalism, talk
show, writing. Dependable, enthusiastic, mature. Write
Box C-11.

It you Rock, I'll Roll. | am a young creative hard work-
ing A.O.R. jock. For tape and resume call Andy Fiduc-
cia at 815—399-3187 or write 1912 Greenfield Lane,
Rockford 1LL 61107.

Good attitude, voice and reader. Trained by a profes-
sional announcer. Anywhere. Jim Laux 3815 S. Lenox
St Mitwaukee, WI 53207 414—483-2982

Disc Jockey, available immediately, versable can
work any format, desire contempary. Will relocate any-
where. Phone 704 —-545-4630

DJ, music and programming experience, 6 years, top
40, AC, AOR. Prefer 25,000+ market with MD or PD
position in northeast states or Colorado. Will consider
all. Frank Cavaliere, 513 N. 5th Street, Sterling, CO
80751. 303—522-9075.

Cooking Top 40 Personality! Creative, Dependable,
Hardworking. Afternaon or nights. Prefers Midwest or
Sunbelt but will relocate anywhere immediately! Call
now—Jon Conlon 312-381-2316. 264 Sharon Dr.
Barrington, iil, 60010.

Time is money, energetic DJ, Production Director,
copywriter 1st Phone. C&W —A/P formats. 5 years ex-
perience. TC. 303—336-3580.

Fun Radio —Mature Vet broadcaster does happy in-
formal record show including quips, comedy skits, in-
teresting news items, riddles, dedication talk shows,
make believe ballroom, etc. alone or with partner.
Authorijative news or commentary if desired. Depen-
dable, cooperative, 1st phone. 4 Pix or details—Ken
Smith Rt. 2, Box 698, Rustburg, VA 24588

Operations Director with over 5 years experience
looking for announcing or programming job in medium
to large market. Rich Terry 912—-244-4489,

Adult Contemporary personality, 6 yrs. Experience,
MD & assit. PD,, ready to move up to respected profes-
sional medium market operation. Box C-114.

Don’t answer this uniess you care about talent, and
ambition. Tape and resume available. Let me hear from
your small market operation. Ready to relocate now
Box C-132

| am back from Guam and ready to deliver for your
community. You want ratings, | got ratings. You want
personality, information, community-devotion. | got it.
My dynamic, daily sports package will hook your au-
dience. Open to ali markets. Box C-113.

Announcer New York metro area—six years ex-
perience. Part time. R McKenna 212 —-664-2610 nites
201—944-1925.

Attention —Northeastern US, Texas Gulf Stations;
Available Now! Experienced afternoon drive per-
sonality Call 414—769-6966.

Professional looking to move up. 4 years ex-
perience/A.OR. Seeking quality and creativity. Outs-
tanding production. Have car will travel. Brad Lee 203
Grant St, Santa Cruz, CA 95060 408—423-5023.

You must think I'm joking! Stand up comedian seeks
job as DJ/announcer former broadcast school student.
Interning experience, will relocate. John Tozza, 24
Birch St., Everett, MA 02149 617 —387-9325.

Major Market. Currently "talking' proud” at Buffalo's
number one! Personality Good production. Dependa-
ble. Will travel for bonafide opportunity with competi-
tive operation. Mike Ward 716 —875-5248,

5 years experience, would like medium market or
better Anchor, street, or both. Call before 1 p.m. Doug
Cummings 312—446-1326 or 913—-272-5765.

Medium market sportscater seeks move to bigger
market. Experience in PBP sportstalk, reporting and
sportscasts. 100% effort guaranteed. Willing to relo-
cate. Tape and resume available. Box B-119

All purpose. sports, PBP news, talk, prod. msuigc, erd.
Two years major college sports. Preferably northeast.
For T and R call Steve, 609—877-2115

News Professional. Ten years inradio, including top
ten. MA. degree in management. Now directing large
award-winning operation in southeast. Box C-115

Dependable, hardworking newsman BA, Com-
munications. Excellent news gathering, writing and
announcing skills. Box C-101.

If you're looking for stability, professionalism, and
someone who takes pride in his work then I'm your
man. Over 10 years experience in radio, more than 5 in
my current job. I'm seeking that final career move,
preferably in the West or Southwest. Solid, award-win-
ning credentials. Top 10 experience. Box C-131

Dedicated News Director in small midwest market
searching for break in medium/major market. Nearly
five years experience in all phases of news reporting
on city and county level. Box C-99.

Available soon—newsman not afraid to earn
paycheck; all sports play-by-play Box C-117.

Reporter with journalism degree seeks sun-belt,
medium-large market station. Able to relocate im-
mediately, salary negotiable. Call or write for tape,
resume, references. John McDonald, 452'; Center,
lonia, MI 48846. 616 —527-3264.

Medium market sportscaster seeks move to big-
ger market. Experience in PBE sportstalk, reporting,
and sportscasts. 100% effort guaranteed. Willing to
reiocate. Tape and resume available. Box B-119

Network Anchor with N.Y. all-news reporting and
news director's background, seeks network or top-10
market broadcast or management assignment.
Specialties—business and political reporting. Robert
Cohen, 212-377-6542. 1375 QOcean Ave., Brooklyn,
N.Y. 11230

Capable Newsman. Excellent voice and delivery
Tape and resume available. Richard Harris 940 lrving
Pk. Rd. Bensenville, IL 60106 312—766-0427.

Newsman with approximately 3 years experience
looking for reporter spot. Call Gregory Bresiger 717 —
828-7187.

Talented award-winming spuis director looking o
a s-ation with a strong sports commitment. Excellent
p-b-p, sports talk, production skills. B.A. 5% years
commercial experience. Box C-119.

SITUATIONS WANTED NEWS

Have Good Pipes will travel, creative, dependable,
determined loves radio, tape & resume available,
Justin Shay 8140 S. Maryland Chgo, IL 60619 312—
874-7111 after 6.

Sportscaster —dedicated, mouvateq, versatile, col-
lege graduate, professionally experience; excelient
voice, delivery, language skills and reportorial ability.
Widespread knowledge, production background,
totally committed. Seeking sports-minded station for
complete coverage. Can combine with news, sales.
Bob 516—741-1298.

Assistant News Director, editor, top-notch reporter,
and talented organizer of a top ali-news farge market
station seeks a dedicated major market news team in
a management or reporting position. 8 years ex-
perience. Box C-14

Experienced and Polished Anchor, Reporter; fook-
ing for successful major market operation with serious
news commitment. Currently working top 30 market at
the No. 1 station. Also, talk show host experience. 5
years in radio. Box C-15,

33 year old news director 15 years experience in-
cluding sports, seeking news or other management
position. Excellent deiivery and track record. Prefer
medium to large market in west. Box C-37.

Newsman with some 3 years experience looking for
reporter spot. Call Greg 717 —828-7187

l.ots of actualities and strong local news coverage
is what | offer 2+ years as a news director. Call Grego-
ry Bresiger 717 —828-7187.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Profet Oriented: Programming specialist with docu-
mented performance in ratings/sales. Strong business
background projecting fiscal/annual budgets in pro-
gramming, personal, promotions. Aggressive market
research countering competitors weaknesses and
reflecting needs of TSA/MSA. Heavy operations
responsibility with insentives a must. Group owners
only. Box C-53

Mult-talented Communicator with nine years ex-
perience in all size markets. Looking for a position that
reguigres diversity, crea-ive imagination. Sense of
humor, well-modulated voice with something to say.
Telephone talk an- copy writing experience. Telephone
Bruce 216 —732-8383.

Experienced; Talented; Dependable; wants to
rove up; Strong production; Will consider all; Lets
talk. 814 —368-3240 after 12:30 pm
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SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Program Director/Operations Manager. 10 years ex-
perience. If you want your station organized, your
fromat targeted and polished, I'm ready to make a
move. Stable, Family man looking for company that
believes in quality radio and plays to win. Tape and
Resume available. Box B-68.

Creativity equals profit. Versatile, creative, hard-
worker with seven years experience seeks Production/
Copywriting/Public RElations position. Experienced in
all phases of radio including voices, atuomation and
production services. Sales oriented! West coast or ad-
jacent states only. 414 —324-4011 mornings.

Again. Program Director with three No. 1 tur-
narounds including million market. 8 year PD ex-
perience. For information just call Kirk Sherwood.
1-207 —862-3503.

TELEVISION

HELP WANTED MANAGEMENT

GM—Southwest. Network affiliated station. Strong
sales background a requisite. Send resume and salary
requirements to Box C-24. Confidential -EOE.

Local Sales ManagerSmall Market Midwest Affiliate
seeks experienced professional to take charge of
Local Sales Staff, with additional duties as Station
Manager. 2-3 years of Local Sales Management
preferred. Excellent opportunity to grow with ag-
gressive small station, and live in exce-lent surround-
ings. ELO.E. Box C-35.

Assistant Controller: Central New York network
affilaite offers chalienging opportunity for career
minded individual with accounting degreé and 2-3
years public and/or private experience. Knowledge
and experience in the broadcasting industry a definite
plus. Successful candidate must be a self starter with
supervisory experience and good written and oral
communication skills. Duties include preparation of
monthly financial statements and reports to parent
company and regulatory agencies, budget and
forecast preparation and other genera! accounting
functions. Position reports directly to Controller/Treas-
urer and interfaces with local and corporate manage-
ment. Excellent salary/benefits package and working
environment. All interested candidates should send
resume and salary requirements to Box C-5. An Equal
Opportunity Employer.

Sales and Management—San Diego—| am looking
for a broadcast oriented sales and marketing execu-
tive who will buy into my company. Must be willing to
roll up sleeves, sell, and help get this thing going!
Small, closed circuit, hotel in-room, tourist-oriented
advertising network with first-class image. Good vital
signs. Fantastic growth potential. Needs some hor-
sepower and direction. If you're looking for a change in
lifestyle without dumping your experience, contact
me. Serious buyer/workers only please. Send resumes
to John R. Long, Sunset Communications, 500 Hotel
Circle North, San Diego, CA 92108.

Television Operations Manager— Sets operationai
policies, standards and procedures for top-rated PTV
station. Directors all production support and opera-
tions staff and budgets. Develops training program
and evaluates and recommends equipment acquisi-
tion. Requires BS/BA in Communications or related
field and 4 years TV production. Salary: $15,000
minimum. Contact: Richard Lehner, WUFT-TV, 2000
JM, University of Florida, Gainesville, FL 32611,
Deadline: March 20, 1981.

HELP WANTED SALES

Promotion Director: Central New York NBC Affiliate
accepting applications for Promotion Director with ex-
perience and ambition. Strong creative ability a must.
Working knowledge of television technical require-
ments necessary to insure continuing, strong on-air
promotion campaigns. Budget, management skills,
and broad background of promotion, including print
layout and writing ability, important. Excellent oppor-
tunith for individual with ideas and enthusiasm. Send
resume and salary requirements to Box C-6. An Equal
Opportunity Employer.

National Sales Manager: Strong, sizzling VHF Inde-
pendent seeking National Sales Manager Previous
management and/or national sales experience
necessary for this position within an aggressive, grow-
ing organization in the top 20 markets. Send detailed
resume of qualifications to Box C-3

Television National Sales Manager for leading
group station in Northeast. National sales experience
required. Prefer additional station sales background.
Thorough knowledge of research. Well organized and
free to travel. Send resume to Box C-7. An Egual Op-
portunity Employer.

Account Executive—Dominant CBS Affiliate in
Chattanooga-looking for an experienced professional.
27-28K: 1st yr EQ.E. Send resume to Ben Cagle,
Sales Manager—-WDEF-TV—3300 South Broad
Street, Chattanooga, TN 37408.

Excellent opportunity for experienced, aggressive
TV salesperson to take over established list in mid-
sized, midwest market. Send confidential resume to
Box C-138. EQE.

Florida network affiliate has an opening for a local
sales Account Executive. Marketing or business de-
gree preferred, along with on the street sales ex-
perience. Must know today's television marketing con-
cepts. EO.E. Reply to Box C-135.

HELP WANTED ANNOUNCERS

WPVI-TV Philadelphia seeks an experienced televi-
sion personality to co-host a morning Monday through
Friday talk/variety show. Must be able to co-produce
and provide program input for features field assign-
ments etc. If gualified and interested forward a video
tape with resume and salary requirements to Charles
R. Bradley, Care WPVI 4100 City Line Ave., Philadel-
phia Pa. 19131. An equal opportunity employer/affirm-
ative action employer.

HELP WANTED TECHNICAL

We're in the market for a qualified maintenance
engineer with aspirations to become assistant chief.
Needs background in studio and transmitter. Offering
good salary and benefits package and the Monterey
Peninsula to tive. Send resume to Ken Warren, Chief
Engineer, KMST-TV, 46 Garden Court, RO. Box 1938,
Monterey, California 93940. A Retlaw Broadcasting
station. EQOE.

Chief Engineer for Chicago UH.F Experienced with
administration, maintenance, and design background.
E.O.E. Submit resume, references and salary history
to: Personnel, WCFC-TV, Christian Communications,
Inc., 20t North Wacker Drive, Chicago, IL 60606,

Assistant Chief Engineer with growth potential for
established VHF in South Texas. Box C-49.

Opportunity for snow-birds to fly south! VHF in sunny
Texas looking for qualified Chief Engineer. Box C-47.

Experienced E.N.G. Engineer Maintenance of
cameras, recorders, editing equipment and operate
news van. Must have 1st phone license and valid dri-
vers license. Major market E.OE. employer. Submit
resume and references to: Chief Engineer, KXAS-TV,
RO. Box 1780, Ft. Worth, TX 76101.

Television Maintenance Engineer: Prime Sunbelt
location. First phone required with minimum of 5 years
experience in studio maintenance, Maintain TCR-100,
TK-46's ampex quad, one inch, and Harris transmitter.
We appreciate our engineers. EOE. Contact Earle Con-
nors, KBMT-TV, Beaumont, TX 713—833-7512.

Videotape Engineer Immediate opening at STV
Facility in South Florida. Applicant should have previ-
ous videotape, film video experience. Send resume &
salary requirements to: Personnel Dept. WKID TV, PO.
Box 200, Hollywood, FL 33022. Equal Opportunity
Employer, M/F/H.

Florida needs a chief the only thing we shoveled this
year was the gardner We're asking for a hands on
maintenance knowledge of RCA package and Sony
ENG. If you're a hard working chief or assistant ready
to move to the sun and to a small but sound UHF affili-
ate in the capitol of Florida write or call, Jim Matthews,
WECA Television, PO Box 13327, Tallahassee, FL
32308.904—-893-3127.

Assistant Chief Engineer—experience with 3/4"
and 2" VTR's, RCA TT50 Transmitter, microwave and
general studio equipment desirable. Good manager
plus first class license. Contact Chris Burgbacher,
WMBB-TV, Box 1340, Panama City, FL 32401 or call
904-769-2313. EQE.

Chief Engineer for Chicago UH.F Experienced with
administration, maintenance, and design background.
E.Q.E. Submit resume, references, and salary history
to: Personnel, WCFC-TV, Christian Communications,
Iinc., 20 North Wacker Drive, Chicago, IL 60606.

Needed, engineer who understands importance of
maintenance, can run a tight shop, speaks digital and
is ready to grow from base as studio supervisor in one
of Florida’s fastest-growing easiest-living markets. if
you're our person, write with resume and salary history
today to Box C-110. We're an equal opportunity
employer with a solid opportunity for a bright future.

Video Production Engineer for growing North-
eastern production house, 3/4” and 1". Maintenance
and location experience required. Send resume to Box
C-134.

Production Engineer with solid knowledge studio
engineering and creative ability for South Texas sta-
tion. Box C-136.

Assistant Chief—Immediate opening on the
beautiful California Central Coast. Modern, well equip-
ped VHF network affiliate seeks a fully qualified work-
ing engineer, cable of supervising maintenance opera-
tion. Self starter with minimum 5 years maintenance
experience; maintenance supervisor background
preferred. Electronics school graduate or equivalent
technical education, including digital technology and
experience with: ACR-25; 3/4 and type “C" 1 inch;
Ampex & RCA Quad; Grass 1600; TK-28 and TK-46.
Excelient salary and company paid benefits, including
pension plan. All replies in confidence to Box C-98.
EOE, M/F

Assistant Chief Engineer for TV station in beautiful
highland lakes area of hill country, Austin, Texas. Must
have 1st phone, extensive experience maintaining
studio equipment, know logic and digital circuits. UHF
transmitter experience desirable. Contact Chief
Engineer, KTVV, Box 490, Austin, TX 78767 or call
512-476-3636.

Experienced ENG maintenance engineer,
familiar with RCA TK-76 Sony BVU, and Microwave
Associate equipment. North Carolina’s most extensive
ENG/microwave station needs first phone mainte-
nance person. Contact Larry White, Engineering Man-
ager, WFMY-TV, Greensboro, N.C. 27420, 918—
379-9369. EOE Employer.

Supervisor/Maintenance Engineer Need highly
qualified person with supervisory capabilities and
minimum of two years experience in studio mainte-
nance engineering with a FCC first class license, who
wants to work in a top television station. Send resume
to: Lucy Valerio, Personnel, 2185 South 3600 West,
Salt ' ~'2 City, Uteh 84113 EQE.

Director of Engineering—State biv network.
Duties include direct supervision of staff of 28 operat-
ing 4 VHF and 1 UHF transmitters, one translator, 10
station microwave interconnection system, and a net-
work origination center. Experience should include
system design in addition to management of opera-
tion, maintenance, and installation of production and
transmission equipment. Salary range of $16,-
744-$25,714. Contact: Personnel, AETN, PO. Box
1250, Conway, AK 72032

Television Technical Opportunities. Rapidly ex-
panding cable television MSO & paid programing
supplier has the following positions available: Mainte-
nance Supervisor. For 3 man technical staff. Must have
solid technical background & extensive experience in
1" VTR's, CMX editor & ENG equipment. Maintenance
Technician with experience in servicing and preventa-
tive maintenance of the above equipment. CMX Editor
with 340X editing experience to edit promotional
material & performing arts programs. Music back-
ground helpful. Call or send resume to: Joanne
Amabile 516—364-8450 ext 261. Cablevision, 3
Media Crossways, Woodbury, New York 117387,

Engineering Supervisor: PBS TV station in Florida
wants experienced supervisor for broadcast opera-
tions. Send resume and salary history to WEDU Per-
sonnel Office, 1300 North Boulevard, Tampa, FL
33607. Equal Opportunity Employer.
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HELP WANTED TECHNICAL
CONTINUED

Technicians wanted for maintenance and operation
of major television facility. Formal training in
electronics and First Phone. Previous experience
desirable. No phone calls please. Send resume and
salary requirements to: Jack Verner, 1050 Techwood
Drive, Atlanta, GA 30318 An equal opportunity
employer.

Chief TV Studio Engineer Excellent opportunity to
plan, develop and administer operations of an in-
house TV production facility. Must have B.S. in electri-
cal engineering- or related degree and experience as
a studio engineer. Minimum 5 years background in TV
production operations and maintenance. First class
FCC license and management experience preferred.
Salary—Ilow mid 20's. Excellent benefits. Located in
mid-size, family oriented community in east central
Wisconsin. Send resume to: Employment; Aid Associ-
ation for Lutherans; Appleton, W] 54919,

Engineer—must cocrdinate equipment maintenance
and repair. Responsibilities include color TV studio,
carrier-current radio station, design and installation of
electronic systems and repair of audiovisual equip-
ment. Qualifications—1st class FCC radio phone
license, experience desirable. Salary—$12,800
beginning June 1, 1981, Application dead!ine—April
15, 1981, Contact—Mr. Bruce Hough, Director, Center
for instructional Technology, 2500 California St.,
Creighton University, Omaha, NE 68178.

Television Engineers—immediate opening for ex-
perienced maintenance engineers in fully equipped
northern California VHF facility. Candidates should
possess a valid FCC 1st class license and have a
background in studio maintenance. Electronics school
or equivalent technical training required, including
digital technology. For prompt consideration contact:
Personnel Department, KNTV, Inc., 645 Park Avenue,
San Jose, CA 95110. EOE, M/E

Responsible for coordination of technical support
for all remote television productions. Position requires
FCC 1st Class license with a minimum of two years
technical school or related experience and at least
two years experience in videotape and camera control
operation and maintenance. Applicant must be a self-
starter with supervisory capability. Send resume to:
Leon Drye, C.E, WSWP-TV, PO. Box AH, Beckley, WV
25801. EOE.

HELP WANTED NEWS

News Director: We're committed to Number One
News. We have top anchor people, all ENG, Live Eye,
Live helicopter, heavy promotion. Ownership with
commitment makes you part of the management
team. Fast growing market. Never snows—Febraury
10th was 79° Great place for a family. Box C-28.

Dominant medium market station in sunny south
looking for a dedicated journalist. Must have strong
ENG/Journalism Background. No beginners please.
You probably have 2 or 3 years experience with some
newspaper background, are creative and hate being
assigned a story. You dig out your own stories and fight
for the lead in the newscast. If that sounds familiar, |
may have a job for you. Write PO. Box C-31. EQE.

Experienced Anchor for top 100 market in beautiful
south. Our current anchor is moving up to a manage-
ment position. If you love to report as well as anchor, to
get involved inthe newscast . .. really care about news,
we probably have a job for you. Please, experienced
anchors only. Write Box C-32. EOE.

Weathercaster —Firm knowledge of weather essen-
tial. Must be personable and have good strong visuatl
program. Salary negotiable. EOE. Send resume, tape
to: Jim Dunham, KSFY-TV, 300 N. Dakota, Suite 13,
Sioux Falls, S.D. 57102.

Reporter/Anchor Central California Network affili-
ate seeks reporter with at least 2 years experience.
Must also have producing and anchoring capability.
Send tape and resume to News Director, PO. Box
5455, Fresno, CA 93755.

innovative Producer for evening news. Strong writer
& organizer with at least 2 years television news pro-
ducing experience. Send resume and tape to: Phil
Thomas, WHO-TV, 1100 Walnut St, Des Moines, lowa
50308.

ENG Editor/Coordinartor. ineed person who is very
fast, very organized. Must work well with people. Send
tape & resume to Jim Cairo, WNGE TV, Nashville, TN.
EOE.

TV News Photographer. Shoot and edit ENG for top
rated station in sunny South Carolina. 1 year minimum
experience. Send resume and recent tape to Gary An-
derson, News Director, WIS-TV, Box 367, Columbia,
S.C. 29202. EOE.

Anchor. We are looking for someone who can com-
municate with enthusiasm, authority and a sense of
concern about his community. Must be excellent re-
porter with proven track record as an anchor Send
resume and tape to Jim Cairo, WNGE TV 2, 441
Murfreesboro Rd., Nashvifle, TN, 37210. EQ.E

Executive Producer—Aggressive number one news
operation looking to increase its dominance. Tape and
resume to Steve Ridge, News Director, WKBW-TV, 7
Broadcast PI., Buffalo, NY 14202, An EOE.

News Anchor—Western Television station, network
affiliate, seeking an enterprising news anchor to join
progressive organization. Quality and dependability
more than extensive experience. We need an anchor
with reporting, editing, production and on-air back-
ground. EQE & Affirmative Action Employer. Send
resume and salary expected to Box C-130. Attn. Sta-
tion Manager.

Producer/Producer-Reporter Reporter/Photo-
grapher Number one rated station is competitive mid-
dle size, Midwestern market is expanding. We need a
full time 5 o'clock producer We also need a 6 o'clock
producer and part time reporter. These positions have
a base starting salary of $16,000. We also need a full
time reporter and a photographer. We are a state-of-
the-art operation with full live capability including
helicopter. Qur station and parent corporation has a
primary commitment to news. Send resume and letter
to Box C-137.

News Director needed at group station in eastern
medium market. Position must be filled quickly. Offers
opportunity to grow with station climbing rapidly in
ratings. Equal Opportunity Employer. Send resume to
Box C-125.

Reporter: Creative, enterprising and accurate with
degree and experience. Group owned with excellent
news reputation and ratings. Send resume to Jim Col-
lins, WTVC, 410 W, 6th Street, Chattanooga, TN 37401.
WTVC is an egual opportunity employer.

Experienced Feature Reporter for major indepen-
dent news operation. Looking for reporter with unique
approach and proven ability. Send tape with sample
stories along with resume to Tony Burden, News Direc-
tor, KMSP-TV, 8975 York Avenue South, Minneapolis,
MN 55435.

Like to work on your own? A small market TV. station
on the east coast is locking for a reporter to operate a
news bureau in a neighboring county. A good oppor-
tunity for a good radio journalist, who wants to make a
move into television. Send resume to Box C-107.

Medium size midwest network affiliate seeks co-
anchor/reporter. Must have at least one year on-air ex-
perience and journalism degree or equivalent. Send
resume and salary requirements to Box C-108. E.O.E.

Number-1 rated news operauon in medium midwest
seeking reporter/weekend anchor. ENG familiarity im-
portant. Two-years commercial broadcast experience
preferred. An Equal Opportunity Employer. Reply to
Box C-109

Wanted: Anchor/Reporter, prefer experience, for
small market TV station, located in a growing com-
munity. E.E.O. employer KUMV TV Box 1287, Williston,
North Dakota, Ph. 701 —875-4311

Producer for live daily program. Medium market net-
work affiliate in northeast. Experience in producing
and live remotes essential. Send resume. EOE. Box
C-106.

Producer-Director. Growing Southeastern market
seeks take-charge person. Minimum 3 years ENG/EFP
production and engineering experience required.
Send resume and cassette to Craig Cartwright, Pro-
duction Manager, WTVK, PO. Box 1388, Knoxvitle, TN
37901. EOE

Co-host for live daily program. Medium market net-
work affiliate in northeast. Production background
necessary. Send resume. EOE. Box C-105.

Production Manager Top 50 market. Group owned
station. Looking for person with Production Manager
experience in smaller market or an excellent oppor-
tunity for a creative person with directing experience
seeking management opportunity. Contact Bob Jones,
WLKY-TV, 1918 Meliwood Avenue, Louisville, Ky
402086. Phone 502—893-3671. EOE employer.

Assistant Director, Program Scheduling and Sub-
missions. Public Broadcasting Service presently has a
challenging opportunity in our program scheduling
and submissions department for an assistant director.
Position requires B.A. degree in communications or
equivalent with a minimum of four years work ex-
perience in telecommunications preferably in the area
of scheduling. Successful candidate must possess ex-
cellent verbal, writing and organizational skilis with
demonstrated ability to deal with details essential
Familiarity with computer terminal systems helpful.
We offer competitive starting salaries with excellent
non-contributory benefits package. For consideration
please submit resume with letter of interest stating
salary requirements and the names of three profes-
sional references to: Carole Dickert-Scherr, Director of
Personnel, Public Broadcasting Service, 475 UEnfant
Plaza West, S.W, Washington, D.C. 20024. PBS is an
equal opportunity/affirmative action employer.

Senior Television Producer Director Design,
develop, produce and direct instructional television
programs for deaf audiences. Master's degree in TV
production or related field and two years experience
as a producer/director, or bachelor's degree and four
years experience as a producer/director. Four day
work week. Send resume: Personnel Manager, Box
BR3, Bldg. 60, Rochester institute of Technology, Na-
tional Technical Institute for the Deaf Cne Lomb
Memorial Drive, Rochester, NY 14623. AA/EQOE

Program Manager: Supervise programing, local pro-
duction and operations for Channel 9. Station also ac-
tive in telecommunication development, including 1TV,
Salary range $33,883-337,024. Closing date March
30, 1981 or until filled. Send resume to General Man-
ager, KUAC-TV, University of Alaska, Fairbanks, AK
99701. The University of Alaska is an EQ/AA employer
and educational institution

Senior Producer for public affairs requires 5 years
broadcast journalism experience, including manage-
ment. Will formulate and implement station's public
affairs commitment. Responsible for content develop-
ment, budgeting and must have strong production ex-
perience, both studio and field. Apply to Director of Fi-
nance, WYES-TV, PO. Box 24026, New Orleans, LA
70184. WYES is an equal opportunity employer.

Writer/Producer of radio and TV newsclips, pro-
gram inserts, public service spots, documentaries,
and other material for major land-grant university. De-
gree in Radio/TV or related area plus experience
preferred. On-air background desired. Salary range
starts at $14,670. Contact Linda Woodard, Employee
Relations, Virginia Tech., Blacksburg, VA 24061 by
April 1, 1981. An Equal Opportunity and Affirmative
Action Employer.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Wedding bells will soon move out Traffic Manager
from her desk. We are looking for a BIAS trained
replacement ready and willing to supervise and work
in harmony with other departments. Good salary and
fringe benefits. Work in a modern office in pleasant
community near mountains, sea and both New York
and Philadelphia. Details to Terry Baltimore, WBRE-TV,
Box 28, Wilkes-Barre, Pa. 18773.

Director of Programing—Responsible for program-
ing policies and objectives for top-rated PTV station.
Develops program schedule and directs all program-
ing and production personnel, facilities and budgets
Conducts ascertainment and FCC program related
functions. Designs and coordinates local program pro-
duction. Requires: BS/BA in Communications or re-
lated field and 4 years in TV programing/production.
Salary: $18,000. Contact Richard Lehner, WUFT-TV,
2000 JM, University of Florida, Gainesville, FL 32611,
Deadline: March 27, 1981.
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HELP WANTED PROGRAMING
PRODUCTION, OTHERS CONTINUED

Television Production Director. Experienced in
newscast directing. Must be a self-starter. Call Steve
Cook, March 3 and 4, WMBB-TV, Panama City, FL,
904 —769-2313. EQE.

SITUATIONS WANTED MANAGEMENT

Local sales development specialist with several
years experience looking for local sales management
position. | can develop your sales team to its full po-
tential. Reply Box C-4.

Attorney/Business Affairs Dir., currently with TV/
film distributor in international market, wishes to join
television or cable operation. Present responsibilities
include contract negotiations, drafting, acquisition of
programing, royalty payments. Strong knowledge of
program market, FCC regs, copyright. Respond to Box
C-122.

Senior Local Account Executive with regional and
national account experience is ready for national sales
manager's sfot. Strong with numbers and inventory
management. Let's get top dollar for your inventory.
Reply Box C-104.

SITUATIONS WANTED TECHNICAL

B.A. in Broadcasting, First phone, seeking entry-
level position in engineering or production. Wiil relo-
cate. Bob 213—462-0605.

TV-FM-AM-Field Engineering Service. Estab-
lished 1978. installation-maintenance-system design-
survey and critique-interim maintenance or chief
engineer. Available by the day, week or duration of pro-
ject. Phone Bruce Singleton 813 —868-2988.

Brrr—Alaska's too cold. Experienced switcher, tape
operator wants to relocate. 907 —279-4279.

SITUATIONS WANTED NEWS

Meteorologist: Curently medium market. Seeks
solid news commitment and professional weather-
casting. 617 —-632-3687.

Triple Threat—Anchor/reporter/producer. Top-notch
writer and communicator. Quick thinker in field or
studio. Journalism degree and four years professional
experience. Currently well-paid but under-utilized in
smaller market. Seek challenging position in a
progressive top-80 station. Will reply to all offers. Box
C-123.

Solid writer, interviewer, researcher with B.A.
Telecommunications. Experience in commercial TV &
Radio small-medium market. Willing to relocate in ex-
change for next meal. Call Eileen 303—925-3620.

Multi-media Entertainment/Arts Critic. 5 yrs. exp-
erience looking for spot on TV newscast. Articulate, at-
tractive, personable, available. Joyce 617 —-423-0210.

Photographer/Field Producer with reporting ex-
perience, desires job with an investigative-special
projects unit. All markets considered. Reply Box
C-102.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Award-winning top-au vwvrier/Producer eager to
show credentials in specials, public affairs and
children’s programing. You provide resources, Il pro-
vide unmatched dedication, creativity, and commit-
ment to quality as your producer or programing
trainee. Single. Relocation no problem, Box C-103

Woman seeking entry-level TV production position.
BA in Communications and Theatre. 3 month TV in-
ternship on a live children’s show, 4 years radio ex-
perience. Will relocate, Debra Scott, Box 344,
Mansfield, PA 16933. 717 —662-3734.

Experienced, Vibrant Host looking for magazine,
format position. | produce great stuff! If you're looking
for innovation and viewer identification bet on me!
Rick Mogelson 612—929-0535.

Sales Executive—under 30—diverse background
for all forms of syndicated programs sales. Related ex-
perience in cable, media, and some production.
Widely traveled. Top recommendations. Box C-52.

HELP WANTED SALES

Experiences sales manager. Broadcast equip-
ment. Philadelphia area. Please submit brief resume.
Box B-191 or phone 215—539-5300.

CABLE

SITUATIONS WANTED MANAGEMENT

Super CATV Salesman. Employed. February sales
mid teens! Detailed eleven year resume/references in-
cludes radio sales; promotions; budgeting; manage-
ment/operations; programing; talent plus TV pro-
ducer/host. Seeking executive position in CATV; TV,
Radio. 20's. Box C-127.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Broadcasting. Instructor or Assistant Professor, MA.
or M.S. in Broadcasting required, Ph.D. preferred,
teaching experience in radio, three to five years in
commercial or public radio with demonstrated skills in
announcing and production. Teach courses in an-
nouncing, production, sales and management, 4-1-4
academic calandar, five courses per year plus opera-
tions manager of college radio station. Salary based
on training and experience. Liberal fringe benefits and
TIAA/CREF. Phone or write inquiries to Dr. Earl C. Lam-
mel, Chairman, Department Speech and Theatre,
412—-946-8761 ext. 334, Westminster Coilege, New
Wilmington, PA 16142, AA/JEEO employer.

Department Chairperson: Trinity University seeks
chair/professor for Journalism/Radio/TV. QOutstanding
professional program in liberal arts setting at heavily
endowed private university. 3-0 majors in 3 se-
quences. Color TV studios, remote TV van, ENG, 16-
track audio, FM, VDT editing. Applicant needs Ph.D,
and/or distinguished media record, leadership
qualities. Salary negotiable, $33,000 for 9 months,
$4500 stipend for chair, including summer. Starts
Summer 1981. Send resumes by April 1 to: Dr. Richard
Gentry, Chair, JB&F Search Committee, Trinity Univer-
sity, 715 Stadium Dr, San Antonio, TX 78284. Affirma-
tive Action/Equal Opportunity Employer.

Creative! Tenacious! Washingtonian diligently
seeks responsible position in TV production/program-
ing. Will relocate. Jan 14217 Piccadilly Rd. Silver
Spring, MD 20906 301-—-871-8018.

Producer-Director. Experienced director of a varied
schedule of local productions would like to move to a
middle or large market as a Producer-Director. Used to
long hours, responsibility and hard work. Have B.A.
Patricia Strausse 907 —279-4278.

Writer/Producer/Director | have written, directed
and produced 3 theatrical features, all of which have
been distributed, including Network. | am interested in
Docudramas, Documentarys or dramatic short, long
form here ar abroad. Will travel. Michael de Gaetano,
602—947-7160 or Box C-33.

Television Production Energetic Female looking for
all around duties in smail Southeastern market. Ex-
perience in ENG, video editing, copy editing, public
relations. Write Box C-124.

Youngstown State University seeks instructor to
teach courses in telecommunications and speech
communication including principles and practices of
broadcasting, principles of broadcast operations and
performance, and business and professional speech.
PN.D. in speech/telecammunications with commercial
broadcast and teaching experience preferred;
master's degree considered, salary dependent on
qualifications. Send complete credentials, transcripts
and three letters of recommendation to: Dr. Daniel J.
O’Neill, Chairman, Department of Speech Com-
munication and theatre, Youngstown State University,
410 Wick Avenue, Youngstown, Ohio 44555,

Instructor of radio/TV with some print background
to teach courses in Broadcast Survey, Script Writing,
Print Newswriting. Will advise college newspaper. A
one year replacement position. Masters required. Sal-
ary competitive. Send resume and references to Dr.
Bernard Russi, Chairman, Mass Media Department,
Marietta College, Marietta, OH 45750. An AA/EOQ
employer.

Media Specialist, half-time position—respon-
sibilities include development and management of
media collection, management of audiovisual dis-
tribution services; graphic and photography skills
desired, promote and work with faculty in the develop-
ment of media materials, teaching responsibilities in-
clude teaching modules in equipment operation and
basic transparency production in teacher-education
sequence. Qualifications—MS in Educational Media,
must qualify for state certification as a media specilist,
experience desirable. Available June t, 1981, ap-
plication deadline April 15, 1981. Contact—Mr. Bruce
Hough, Center for instructional Technology, Creighton
University, 2500 California St, Omaha, NE 68178,

Two Faculty Openings: Tenure Broadcasting posi-
tions available August in growing, weli-regarded pro-
gram. Seek persons with teaching abilities at the un-
dergraduate/graduate levels and supervision of stu-
dent in professional broadcasting work on KRNU(FM)
in conjunction with course work. Master's required
plus significant professional broadcasting experience.
Ph.D. preferred. University teaching experience
desirable. Rank will be determined by one’s qualifica-
tions, but no lower than at the Assistant fevel. Apply by
April 10 to: Dr. Larry J. Walklin, Chairman, Department
of Broadcasting, 203A Avery Hall, The University of
Nebraska-Lincoln, Lincoln, Nebraska 68588. Affirma-
tive Action/Equal Opportunity Employer.

SITUATIONS WANTED MANAGEMENT

Financial Executive. Chief Financial officer of
broadcasting and newspaper group seeks senior
management position in communications industry.
Broad management experience. MBA, CPA. Box C-36.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp, 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Instant Cash For TV Equipment: Urgently needed
transmitters, antennas, towers, cameras, VTRs, color
studio equipment. Call toll free 800—241-7878. Bill
Kitchen, Quality Media Corporation (In Georgia call
404 —324-1271)

Antique Microphones, etc.—Interested in purchas-
ing old microphones and early radio and TV. equip-
ment suitable for museums. Please supply description
and price. Box C-120.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Satellite Television Equipment. Antennas,
receivers, Low noise amplifiers. In stock. Immediate
delivery. Delstar Systems, 713—776-0542.

10 KW FM RCA 10D w/exc. & ster. gen,, exc. condi-
tion, spares. M. Cooper 215—379-6585

GE TT 57 30 kw UHF transmitter. $65,000.

GE TT-25 UHF-TV Transmitter, 2 ea $35,000.
RCA TT-10AL VHF Transmitter— $5000.
RCA TT-35CC VHF Transmitter—$12,000.
RCA TT-50AH VHF Transmitter—$12,000.
Complete film island— GE-Eastman— $28,000.
TR-22 RCA Hi-Band VTR—$12,000.

IVC 500A Color Cameras—ea. $7,500.

GE PE-350 Color Cameras—ea. $4,000.

GE PE-240 Film Camera—$7,000.

CVS 520 Time Base Corrector— $8,500.
CVS 504B Time Base Corrector— $5,500.
CDL VSE-741 Switcher—$2,500.

RCA TK-27A Film Camera—$12,000.

RCA TP-6 Projectors—S$1,000.

New Garrard Turntables, $100.

UHF Antennas—Various Models and Prices.
New 1000 foot TV Towers —best prices.
Leader Test Equipment—Fast Delivery.

30 Brands of new equipment. Special prices. We will
buy your used TV equipment. To buy or sell, call toll
free 800—241-7878. In GA call 404 —324-1271. Bill
Kitchen, Quality Media Corporation, Box 7008; Col-
umbus, GA 31908.

Microwave transmitters and receivers, Lenkurt 76
pair on 7 and 13 Ghz for TV with audio. Cali D. Zulli
213—466-5441.
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FOR SALE EQUIPMENT
CONTINUED

Remote Production Cruiser: Beautiful condition,
full air-conditioning, camera platform on top, new
diesel engine and drive train. Equipment includes: (3)
GE PE-350 cameras (can upgrade), minicam,
motorized cable reels, full monitoring, full audio and
video switching. Quad VTR and 3/4" editing system.
$145,000 takes it all. Call Bill Kitchen, Quality Media
Corporation 800-241-7878 (in GA. call 404—
324-1271) for further details.

Chron liB Used 1 vyear Includes Font Compose,
single disc drive, extended memory, clock generator,
program/storage discs. $18,000. Contact Steven Wild
313—477-6066.

For Sale 700’ of rigied 6-1/8" transmission line. 197
foot sections. | need 5 sections of 20 foot RCA 50 ohm
universal line with marmon clamps. E. McClellan
419—684-9496.

Ampex VR1200’s (3). NTSC and PAL. VPR-2 and
TBC-2. RCA TR-22 Hi Band. Friendly prices. Call and
discuss your needs. John Streets, Merlin Engineering
Works, 415—856-0900 or 800—227-1980.

For Sale, Towers for FM, TV, 750’, 1,000', 1,425,
1,700". Available this year. Call 801—~274-7510.

Continental 315-B 5 kw AM, Co-lins 21-E 5 kw AM,
Gates BC-5P-2 5 kw AM. Continental 316-C 10 kw
AM. Collins 831-G1 20 kw EM. Other units from 1 kw
to 80 kw both AM and FM. All units in stock ready for
delivery, BESCO internacional, 5346 Club Oaks Drive,
Dallas, TX 75248. A/C 214 630-3600.

Audio Console Bargains! Blank recording tapes.
Write for catalog. Box 243, Dunkirk, MD 20754.

Traffic System—2 complete traffic systems, 4 week
ahead visable wheel. One lega! size, 300 frame
capacity, includes 260 frames, $1,995.00. One letter
size, 200 frame capacity includes 150 frames,
$1,250.00. Large quantity of data flex strips, 100/box,
$30.00/box. Contact Dale Williamson, First Media Cor-
poration, Box 8550, Washington, D.C. 20027, 301 —
441-3561.

Elector Mark Ill time code generator W reader Porta-
ble, Battery Operated, Used only once. New, $2,500.
Will sell for $2,000 or best offer 615—383-4916.

1 KW AM CSI T1-A, 1% yrs. old, mint condition.

5 KW AM Collins 820 E-1, 3 yrs. old, 125% mod,
spares, excellent condition.

2.5 KW FM Harris with MS 15 exciter, 3 yrs. old, like
new.

3.5 KW FM McMartin with B 810 exciter, 3 yrs old,
mint condition.

10 KW FM GEL with many spares, guaranteed.

10 KW FM RCA 10D, exciter and stereo, spares,
proofs.

We also buy used equipment as well as supplying
new cable and towers, antennas and studio gear. For
more information, call M. Cooper 215—379-6585.

COMEUTY

Guaranteed Funnier! Hundreds renewed! Freebie!
Contemporary Comedy, 5804-B Twineing, Dallas, TX
75227.

Free Sample of radio’s most popular humor service!
(Request on station letterhead) O'Liners, 1448-C West
San Bruno, Fresno, CA 93711,

MISCELLANEOUS

Help Wanted Announcers

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—438-0508.

Call letter items— Jewelry, mike plates, banners, car
plates, bumper strips, decals, audience buiiding pro-
motions. Broadcast Promotion Service, Box 774, Fort
Payne, AL 35967.

Low power TV and FM frequency searches from
$200. Larry D. Ellis, PE. Box 22835, Denver, CO 80222.

Professional voicing of your commercials. Details
and Sample, write: Bruce Kayser, 215 Apache Trail,
Columbia, Tenn. 38401, 615—381-0930.

Low Power Television—Have a question? Free
brochure. Inside Reprots-LPTV, TRA, Inc, 2800 N.
Dixie Highway, Fort Lauderdale, FL 33334.

Having trouble making vital programing decisions?
Times running out your next ARB's just around the cor-
ner. Call us today and let us help you make the right
move for a successful 81. Our number is 1—216—
861-8511.

Letus make a complete programing analysis of your
station. We have systems to aid you in ‘sales’ and pro-
graming. Call for more details today 1—216—
861-8511.

RADIO PROGRAMING

“Photo Tips” radio feature. Five new 1%z minute
shows per week. Listeners love it. Remember, 75% of
adults take pictures. Sell to focal sponsor Barter basis.
Call 800—547-5995 ext. 181. Reynell Associates,
Inc., Box 10250, Chicago, IL 60610.

Bill’s Car Care, 260 2-minute shows of car repair on
the air. Exclusive. For audition write or call Fuller, 68 N.
Dover, LaGrange, |L 60525. 312—-573-3578.

Deejay/Salesman

If you want to work in sunny Oklahoma,
this may be your opportunity. We have
an opening for a deejay/salesman. Must
be self starter. Base plus commission. If
you are tired of being an airman, but
don’t want to give it up, send us an
aircheck and complete resume. Box
C-138.

WCKY CINCINNATI

Is looking for a strong feature-
oriented news personality. Must
target Adults 25-54 and be commit-
ted to NEWSRADIO/ENTERTAIN-
MENT programing. Please send
resume and tape to Bruce Still,
WCKY, 501 Carew Tower, Cincinnati,
Ohio 45202. Replies confidential.
EOE.

Help Wanted Technical

Chief Engineer—Immediate opening
Central California station. Must have knowl-
edge of 55 Kw UHF Klystron transmitter and
studio equipment. Equal Opportunity
Employer. Contact General Manager, KLOC-TV,
Post Office Box 2689, Modesto, California
95352 or call (209) 527-30860.

Broadcast news operations audits. Guaranteed ex-
clusive. "No frills" packages. MJO News Associates,
Box 11043, St. Louis, MO 63135 314—522-6325.

Weekend Moneymaker: "Good Old Days swing
era tape show. Donald Davis, KTOB, Petaluma, CA
94952,

INSTRUCTION

Free booklets on job assistance. tst Class FC.C.
license and D.J.-Newscaster training. ATS. 152 W.
42nd St. N.Y.C. Phone 212—-221-3700. Vets benefits.

REl teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin April 20 and June 15. PO. Box 2808,
Sarasota, FL 33578. 813-955-6922.

FCC “Tests-Answers’” manual! Free intormauon:
Command, Box 26348-B, San Francisco 94126.

RADIO

Help Wanted Management

The Dongman Report—Outrageous! Topical!
WEEKLY! Two samples, $3.00. Seastar, RD 1, Box 24,
Rehoboth, DE 19971,

Dallas Comedian seeks radio opening. Short comic
sermonettes called Early Morning Inspirations. Dave
Brady, 909 Red Bud, De Soto, TX 75115,

Consultants

Low-Power TV Applicants Increase your chances
for a successful outcome of your FCC LPTV applica-
tion. Obtain the services of a long-established, top-
quality firm. "Only those applications that are
engineered with care and certified by a technically
qualified individual will be accepted for filing and pro-
cessed. FCC Notice JP Associates, Inc., 3115 Kashiwa
St., Torrance, CA 90505 213—539-8533.

General Manager )

Southern major market A.O.R. Outstanding
class “C” signal, well programmed with ex-
cellent ratings in a highly competitive market.
Tremdndous opportunity for a serious hands-
on professional who is highly sales oriented.
The right candidate will be able to motivate,
train, lead, and still be willing to learn and work
within a group owned framework. We'd like to
hear about your expertise in sales, both direct
and agency; knowledge of program concepts
and execution; marketing and research ex-
perience. Please put this in letter form
together with a personal profile. We promise
strict confidence and there will be no back-
ground calls placed until you're informed.
E.O.E. Box C-59.

CHIEF ENGINEER
WDBO-AM/FM
Orlando, Florida

Central Florida's number one AM and FM sta-
tions are looking for an exceedingly ac-
complished Chief Engineer. Owned by a major
group broadcaster with stations from coast to
coast, we require an engineer with proven ad-
ministrative and supervisory ability as well as
demonstrated experience in the design, con-
struction and maintenance of a state-of-the-
art broadcast facility. Applicants must be
heavy in state-of-the-art audio and RF equip-
ment and technigques. Proven management
skills are a must. Send resume to Gerald T.
Plemmons, Vice President/Engineering, Qutlet
Broadcasting, 111 Dorrance Street, Provi-
dence, Rhode Island 02803.

ENGINEER
ASSISTANT CHIEF

Instructional TV

The Instructional Television Department is seeking an
Assistant Chief Engineer. This position requires
several years' operation and maintenance experience
in a recognized television closed-circuit or broadcast
facility. Some of the experience must have been in a
supervisory or group leading capacity.

Benefits include 3 weeks vacation, sick leave, free
hospitalization and free tuition for employee and
children,

Annual salary in mid-teens. Send resume indicating
salary requirements and Ref. No. 156 to:

Employment and Placement
Division of Personnel

RUTGERS UNIVERSITY

New Brunswick, N.J. 08903

An Affirmative Action/Equal Opportunity Employer MIF
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Help Wanted News

Situations Wanted Announcers

NEWS ANCHOR

The Christian Broadcasting Network is
preparing a unigue new program to in-
form and encourage a nationwide au-
dience. The news anchor on our team
will prepare and present several news
capsules. Re-write strength is a must.
So is medium-to-major market ex-
perience. An unusual opportunity for a
creative and caring news person. Please
send tape and resume to CBN Center,
Personnel Dept, Va. Beach, VA 23463.

CBN is an Equal Opportunity Employer.

top market
Radio Tv
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box C-146

Help Wanted Technical
Continued

TELEVISION
MAINTENANCE ENGINEER

Immediate opening at STV facility in south Florida. Ap-
plicant should have previous maintenance in studio
and/or transmitter systems. Send resume & salary re-
quirements to: Personnel Dept, WKID-TV, PO Box
200, Hollywood, FL 33022 Equal Opportunity
Employer, M/F/H.

NEWS PRODUCER: One year ex-
perience required in producing 10:00
pm weekday fast-paced, highly visual
newscast. Sound news judgment and
good writing skills preferred. Send letter
of application and/or resume to Gary
Ricketts, Operations Manager, KTUL-TV,
PO Box 8, Tulsa, OK 74101. EOE/MFE

TELEVISION

Help Wanted Management

NEWS REPORTER/ANCHOR

CONTINENTAL RAD!O—Exciting new
wholesome satellite radio network
seeks top notch news reporter/anchor.
New network and local flagship station
located in Norfolk, Virginia. Experienced
professionals, superior on-air delivery,
attention to accuracy a must. Send tape
and resume (no calls) to Personnel
Department, CBN Center, Virginia
Beach, VA 23463. CBN Continental is a
subsidiary of the Christian Broadcasting
Network, Inc.—an equal opportunity
employer.

BUSINESS MANAGER
WUAB-TV
Cleveland, Ohio
This position demands expertise for
managing all phases and opera-
tions of the Business Dept. at a TV
station. Send resume with qualifica-

tions and references to:
Robert R. Hartman

Ass't. General Manager
WUAB-TV

8443 Day Drive

Cleveland, Ohio 44129

An equal opportunity employer

TELEVISION
TECHNICIAN

Major market station seeking TV techni-
cian. Must have FCC 1st class license
and technical school background.
Direct all inquiries to:
Nancy Fields
Personnel Mgr.
WMAR-TV
6400 York Rd.
Baltimore, MD. 21212
EQ.E MIF

Help Wanted News

Top-rated CBS affiliate in Southeast is seeking
experienced weather broadcaster. Excellent
market, well-equipped facility, sound manage-
ment, lovely city. Station offers good compen-
sation and fringe benefits. Send complete
resume and tape to Box B-194.

Help Wanted Sales

LOCAL SALES MANAGER
Group-owned CBS affiliate. Top 20.
Western growth market. Must be quality
individual, with management ex-
perience, high standards of perfor-
mance, and ability to take control. Ex-
cellent benefits. Unequalled quality of
life. Please send resume to Box C-71.

METEOROLOGIST
The Christian Broadcasting Net-
work has a unique opportunity for a
personable, authoritative, ex-
perienced meteorologist. We offer
an exciting challenge on a new
show with a National audience. Pius
CBN's extraordinary facilities and
working atmosphere. Please send
tape and resume to CBN Center,
Personnel Dept., Va. Beach, VA

23463.
CBN is an Equal Opportunity

Employer.

NEWS REPORTER: One year reporting
experience required for position to
gather, write and report on the general
assignments beat. Aggressive, in-
telligent communicator with writing
ability preferred. Send letter of applica-
tion and/or resume to Gary Ricketts,
Operations Manager, KTUL-TV, PO Box
8, Tulsa, OK 74101. EOE/MFE

Help Wanted Technical

TELEVISION
MAINTENANCE
TECHNICIANS

Network owned

television. station

is- seeking TV
maintenance technicians. Pre-
fer FCC first class license-and:
technical school background:
Digital background desired.

If qualified, please send resume

or-brief letter outlining exper-.

ience, to:
D.E. Pedro

~ AMERICAN BROADCASTING

COMPANIES, INC.
233 N. Michigan Ave.
Chicago, IL 60601

As'an equa! opportunity employer, we
encourage females and minorities to apply.
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ANCHOR

We are looking for someone who
can communicate with enthusiasm,
authority and a sense of concern
about his community. Must be ex-
celient reporter with proven track
record as an anchor. Send resume
and tape to Jim Cairo, WNGE TV 2,
441 Murfreesboro Rd., Nashviile, TN
37210. EO.E.

ANCHOR

Top 25 market searching for Weekend
Anchor plus general assignment report-
ing three days a week. Journalism de-
gree preferred with at least 3 yrs. com-
mercial television news exp. We are an
aggressive news operation with all tne
necessary equipment for you to suc-
ceed. What we need is the right person!
Please send resume to Box C-140.
EEQE, m/f.

NEWS REPORTER

WDTN TV has an immediate open-
ing for a News Reporter who can
also anchor, with at least two years
solid journalistic background, good
communications skills and anchor
experience. A degree in Journalism
preferred. Qualified applicants
should send resume & tape to: John
A. Stoddard, RO. Box 741, Dayton,
Ohio 45401.

AN EQUAL CPPORTUNITY EMPLOYER
M/F/H




Help Wanted News
Continued

Assignment Editor
Excellent opportunity in top sunbelt market.
Responsible for Reporter and Photographer
assignments. Need aggressive, take charge
person. Live ENG experience required. Send
resume and salary requirements to Box B-200
An Equal Opportunity Employer

Help Wanted Pro«

aming,

Production, Others

Continued

Attractive co-host for PM Show needed by
WFMY-TV, Greensboro, N.C. Excellent staff,
top-rated station in market, top-rated cos-
mopolitan city. Good compensation and
benefits. On-Air Television experience re-
quisite. Send resume and tape to David Baxter,
RO. Box TV 2, Greensboro 27420.

WTVJ
Copywriter

An immediate opening for an ex-
perienced print advertising
specialist. Write & book copy for
print advertising. Copywriting ex-
perience is essential. We offer good
company employee benefits. Send
resume to Manager of EMployment,
PO. Box 010787, Miami, Fla. 33101.

Equal Opportunity Empioyer M/F

POLICE BEAT
REPORTER

Top 20 market station seeking ex-
perienced police beat reporter. Journal-
ism degree preferred. Salary & fringe
benefits above average. We have all the
latest state-of-the-art equipment, in-
cluding live helicopter. Please send
resume to Box A-161, EEOE, M/E

Help Wanted Programing,
Production, Others

DESIGNER/ARTIST
WPLG-TV MIAMI—-A POST-
NEWSWEEK STATIONS

Position immediately available for an experienced
creative person with a range of design production
skills including on-air & print. Send portfolio samples
and resume to Design Manager, WPLG-TV, 3800 Bis-
cayne Bivd, Miami, FL 33137, 305—576-1010

ASSUCIAIE PRKODUCER

for No. 1 rated PM Magazine. Prefer 1-2
years producing experience in maga-
zine format program. Send resume, tape
and salary requirements to Robert Shaw,
Executive Producer, WCMH-TV, Box 4,
Columbus, Ohio 43216. EEO.

Producer/Director 2

Direct daily public affairs programs,
produce and direct special projects.
Requires BA in Broadcasting or re-
lated field with at least 1 year ex-
perience as a Producer/Director.
Deadline for applications April 10,
1981. Submit application and/or
resume to UNM Personnel, 1717
Roma, NE, Albuguerque, New Mex-
ico 87131, between 8-5 p.m. week-
days. Mention this ad on your ap-
plication and reference requisition
$266-A.

operations management,

VIDEOGRAPHER/EDITOR

Videographer-Editor wanted for prime-time
entertainment variety-magazine program in
the nation's 19th largest city. All candidates
should have at least two years experience on a
feature oriented magazine-type show. This job
will take a lot of drive, discipline and dedica-
tion. Therefore, only applicants that have these
qualities should apply. This is a rare, first-class
opportunity for individuals who are willing to
work extremely hard and looking to expand.
There are very few creative limitations. The
rewards can, and will be, extremely high for
the right people. Send resume and tape to:
David R. Sams, Executive Producer, Front Page
Saturday Night, WBNS Television Center, Col-
umbus, Ohio 43216.
WBNS-TV is an equal opportunity employer.
M-F

Traffic/Operations
Manager

Reap the benefits of your
experience wil | progressive
KTLA-TV inl s Angeles.

KTLA-TV, a major award-winning independent station
owned by Golden West Broadcasters, is offering an excellent
career opportunity for an individual experienced in traffic and

Golden West Broadcasters
5800 Sunset Blvd.
Los Angeles, CA 90028

Equal Opportunity Employer

KTLA

Situations Wanted Management

The person we're seeking has 5 years experience in traffic
plus thorough knowledge of the BIAS systems. Additional
requirements include an understanding of sales in broadcast
operations, the ability to supervise and train personnel, and a
high degree of energy to meet demanding responsibilities.

If you're the individual we select, expect high visibility and
all the rewards that go with recognition. We pay our people
well, provide them with daily challenges and comprehensive
benefits. If you want to be where the broadcast action is and
thrive in a progressive atmosphere, send your resume and
salary history to: Corporate Personnel Director.

Help Wanted News

SITUATION WANTED TV GM

{ am GSM of one of nation's most successfui
UHF Independents located in SF Bay Area now
seeking a GM position. Thoroughly ex-
perienced in sales, product, equipment and fi-
nancial. Ask owners about my qualifications.
Will relocate. Call Tom Maguire (408)
298-6676 or (408) 379-8096

HEALTH AND SCIENCE

REPORTER
Experienced radio and TV (off-camera)

journalist with Ph.D. in Psychology
seeks on-camera position. Background
includes WNET-TV (New York), WCCO-

TV (Minneapolis) and Mayo Clinic.
Box C-141.
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ALLIED FIELDS
Help Wanted Sales

SALES REPRESENTATIVE
Professional Broadcast Audio
HAVE THE
FIRST SHOT AT OUR
NEW TERRITORY

We're ADM Technology, Inc.—the systems,
consoles and components corporation whose
precision-engineering and innovative
manufacturing have made us the leader in our
field in just 14 years. In the last 6 years alone,
our sales to the television and radio industries
have quadrupled.

We're expanding our sales operations on the
West Coast and have mapped out a new ter-
ritory that we know has wide-open potential.
We want to assign it immediately to a
dynamic, take-charge professional with solid
sales experience directly targeted to the

broadcast market. We're paying an excellent
starting salary plus commission. If you've been
seeking the kind of opportunity you know your
valuable sales capabilities and a product fine
that's out in front can offer, contact us. We're
offering a career opportunity with a company
that's doing everything right. Send your
resume with salary history or call us collect at
(313) 778-8400.

ADM TECHNOLOGY, INC.

ADM

The Audio Company

16005 Sturgeon,
Roseville, M| 48066

An Equal Opporiumty
Employer M F

Employment Service

Position Available
One of the largest manufac-
turers of audio tape recording
equipment has an immediate
opening for sales manager.

If your experience and qualifica-
tions make you a candidate for
this position, send resume and
other pertinent information to
Larry Cutchens, Marketing Man-
ager.

International .
Tapetronics
Corporation

2425 South Main St
Bioomington, IL 61701
Phone: 309-828-1381

MEDIA ALLIANCE
wants;

Anchor/Reporter/Producer
tapes
for analysis/placement in
TOP 30 MARKETS
Suite 1803, 2600 Netherland Ave.
Riverdale, N.Y. 10463
(212) 796-5985

CREATIVE BROADCAST SERVICES AGENCY

"Media Placement Professionals™
Confidentially Requests Your Resume %

* Executives ¢ Technical el

* Management * Talent
(213) 467-8151

100% FREE
TO APPLICANTS

€290 Sunset & Vine, 9th Floor, Hollywood, CA 90028 i

Miscellaneous

TV COMMERCIALS
SALES

We need 1 Account Representative to
sell our national quality TV commercials
in local retail markets throughout our
Southeast sales territory. (Atlanta
centrally located) Sell during our 7
month year...spend 5 months off.
You must be a bright, independent self-
starter, with local creative sales
experience—local TV or Radio sales
ideal. You must like to travel. Write, and
include resumé or call (203) 435-2551.

MADISON, MUYSKENS AND JONES, INC.

P.O.BOX 432, LAKEVILLE, CT 06039

An egual opportunity employer.

Wanted
Sales Engineer

Continued growth of our nationally
recognized broadcast product line
creates an opening for an energetic
salesperson with a sales and
engineering background in RF test/
control and monitoring devices. Ex-
cellent compensation and benefits.
Send complete resume to Mr. Joe
Novak, Delta Electronics, 5730
General Washington Dr, Alexandria,
VA 22312,

STUDY OF MARKETS WITH
OPEN FM CHANNEL ASSIGNMENT
A computerized report revised and published
monthly listing the open (available and
unapplied for) channel assignments in the
country in the following format:
City; Channel (number & class); County;
State; Coordinates; City Population (1970
census); Couhty Population (current
estimates); County Households (currently);
Spendable Income per Household in County;
County Retai! Sales; Existing Radio in County
(number of AM & FM); Population Growth
Rate of County since 1970; other notes; any
known Special Spacing Requirementis; Ap-
proximate Location in State, etc.
Price: $100 Subsequent issues: $50
WILLIAMP. TURNEY
Consulting Services
P.O. Box 185
Winfield, Kansas 67156
(316) 221-9660
MORE THAN 200 LISTINGS!

Public Notice

Help Wanted Instruction

ANNOUNCERS AND D.J.s
Columbia School ot Broadcastmg

seeks personnel for part-time in-
struction of broadcasting students.
Must be currently on the air Send
resume to PO. Box 1970, Holly-
wood, CA 90028.

PUBLIC NOTICE
APPLICATIONS FOR CABLE
TELEVISION LICENSE
Westford, MA

The town of Westford, Massachusetts will
accept applications for a cable television
license pursuant to the regulations estab-
lished by the Massachusetts Community An-
tenna Television Commission. Applications
may be filed at the address below until 4:00
PM. on May 14, 1981. Applications must be
filed on the Massachusetts CATV. Commis-
sion Form 100 and must be accompanied by a
$100 non-refundable filing fee, payable to the
town of Westford. A copy of the application
shall also be filed with the Massachusetts
C.ATV. Commission.

All applications received will be available
for public inspection in the Selectmens office
during regular business hours and for
reproduction at a reasonable fee.

This is the only period during which
applications may be filed.

Richard Emmet; Chairman Board of Selection

Gary Sullivan; Chairman, Cable TV. Study
Committee-Town Hall, 55 Main
St, Westford, MA 01886

40 ALBUMS OF TICNV SOUND EFFECTS
$7.98 EACH. WRITE FOR YOUR FREE
COMPLETE CATALOGUE TODAY.

P.0. BOX 1441
BELLINGHAM, WASH
98225

Sites Available
Communications Engineering, Inc. has
two broadcast sites with towers availa-
ble for low power TV or FMS. One in
Reno, one in Las Vegas, Nevada. Cali
702/873-5000 or write

3420 Spring Mountain Road
Las Vegas, Nevada 89102

XINHUA NEWS AGENCY

China News Service is offering to hold seminar in Beij-

ing, PRC for news editors and writers. The seminar will
be on news gathering techniques within the PRC and
how to increase the news flow between the two coun-
tries. Held Aprit 12, 1981, cities visited Shanghai, Nan-
king and Beijing. Takes 12 days from U.S. west coast,
total cost $3,200. Contact tour coordinator John E. Fel-
ber, editor International Intertrade Index, Box 636,
Newark, NJ 07101, phones 201-623-2864 or
201-686-2382 Three seats still available

Radio Programing
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The MEMORABLE Days
of Radio

30-minute programs from the golden age of radio
VARIETY * DRAMA * COMEDIES * MYSTERIES * SCIENCE FICTION
inciuded in each series T
Program Distrnibutors m
410 South Main s

Jonesboro, Arkansas 72401
501972 c°0+ ey




Business Opportunity

Are you ready?
BROADCASTERS

Looking for a partner? This successful broad-
cast executive seeks opportunity in equity re-
lationship Radio/TV, Small-Medium Market
East and Sunbelt preferred. Venture capital
available, will be at NAB convention. Reply
Box C-142 for further info.

Help Wanted Programing,
Production, Others

Services

$$8
PROFITS!!

It's what all of us in business are trying
to obtain with a minimal amount of
problems. Radio Stations have a unique
problem—I have a unique solution! Let's
get together! I've earned thousands of
extra gSS in advertising sales revenue
for Radio Stations all across the nation
and | did it my way—with integrity and
honesty. What am | talking about? An
extremely sophisticated and well-man-
aged telephone sales operation for
merchandising your unsold R.O.S. time.
No, the concept is not new, but our ap-
proach truly is. No obligations—no com-
mitments. For information contact
Radio-Active Marketing, Inc. at 715 East
Golf Road, Schaumburg, Illinois,
60195—a company dedicated t6 a
straight and clean sales operation with
plenty of highly respectable references.
Or call me, Ed Lester, person-to-person
collect anytime at (312) 885-9573. |
really believe in Radio-Active Market-
ing—so will you!

Consultants

< A penny saved—in the wrong place
can cost you plenty.

JARYMAN o005

F\

f
RADIO PROGRAMMING & MANAGEMENT CONSULTANTS
5944 Luther Lane » Suite 505 « Dallas, TX 75225

INSTANT COUNTRY

Complete Mono Library on Cart. In-
cludes Indexed Rotations. Sales
Oriented Programing. BILL TAYLOR
COUNTRY CONSULTANTS.

213 791 4836

JIM DUNLAP

will add a few more RADIO STATIONS to

his CONSULTANCY. Now, EVERYBODY

can afford MAJOR MARKET ADVICE

on programming, management, personnel and

sales. Call (512) 691-2635 between 6 PM and
10 PM (Central) only.

MEDIA

PRODUCTION
FACILITI =€
ADMINISTRATOR

Ensure the continued success of our
sophisticated audio, video and visual
multi-image production facility.

Join Digital Equipment Corporation, the world's largest
producer of minicomputers, and you'll work within our
Media Services Group, a corporate, in-house design and
production group that produces A/V materials for
marketing, sales, and public/employee relations.

As our Production Facilities Administrator, you'll take

charge of the shooting studio, video post-production,
audio mix-suite and studio, and multi-image program

capabilities. You'll also be re:

onsible for schedules,

developing budgets and plars ensuring effective

facilities maintenance, and i

irfacing with production

and design staff, vendors, and management personnel

at Digital.

We'll provide a fully competitive salary, generous
benefits, including medical/dental insurance and 100%
tuition refund. We'll also help you relocate to Bedford,
Massachusetts, a suburban New England community
that's near all the cultural and recreational attractions of

the greater Boston area.

If you'd like to know how you can advance your career
while you're working in a state-of-the-art, multi-media
production environment, send your resume and salary
history to: Trudy Cordeau, Digital Equipment
Corporation, Dept. K0302 3926, 12 Crosby Drive,

Bedford, MA 01730.

We are an affirmative action employer.

dlilg/Jt{all

We chang 'the way
the world thir :s.

Wanted To Buy Equipment

LOW POWER TV

Edward M. Johnson & Associates will prepare
complete application. Delivery within two
weeks. Call 615/521-6464 or write Suite 702,
Hamilton Building, 351 Gay Street, Knoxville,
TN 37902.

WANTED TV-CP

All replies confidential—D. Waslh cio
Mutual Communications Corp., 311 E.
Ridge Rd. Rochester, NY 14621 (716)
544-7200.

Want to purchase a CBS Loud-
ness Meter. This unit was
manufactured in late Sixties.
Reply to: Box C-145.
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For Sale Equipment
Continued

TK-76A FOR SALE

w/ Fuji 14:1, Fuhi 6mm Wide Angle,
AC Supply, 4 Cine 60 Belts.
$16,000.00.

(213) 980-0704

Wanted To Buy Stations

Network seeking radio stations.
Must bill at least $300,000 plus.
Confidential. Principals only. Box
C-586.

For Sale Stations

EDEN 919-623-3000
BROADCAST " Box &v
SERVICES  wims smoens

628 WASHINGTON ST.. EDEN N.C. 27288

For Sale Stations Continued

Missouri money maker 500 watt 21
acres less than 2 1/2 gross
$340.000. Good terms media ser-

H.B. La Rue, Media Broker

RADIC TV . CATYV. APPAAISALS

West Coast
44 Montgomery Street, 5th Floor, San Fran-

vices 813 939-7066. 1620 Medical cisco, Califorma 94104 415/434-1750
' East Coast
Lane, Ft. Myers, Fla, 33907, 500 East 771h Sireel. Sute 1909, New York,
NY 10021 21212880737
- 901/767-7980 CLASS Il AM
MILTON Q. FORD & ASSOCIATES 10,000 watts. Sunbelt. Excellent

‘MEDIA BROKERS—APPRAISERS

“Specializing In Sunbelt Broadcast Properties”
5050 Poplar Ave « Suite 816« Memphis, TN. 38157.

700 New Hampshire Ave.; N.W. +: Walergate South
Suite:1003 « Washington, D.C. 20037 .-~

growth potential for experienced
broadcaster. $1.1 million. Buyer will
consider financing. Box C-78.

Perfect for Ma and Pa operation,
full-time AM in Michigan's Upper
Peninsula. Sale includes real estate.
Fine living conditions, excellent
resort area, major highway through
community. Prefer cash. Box C-81.

-

Dan Hayslett

& INsociates. g
RADIO, TV, and CATV
(214) 691-2076

11311 N Central Expressway « Dallas, ‘Te*as;

CLASS IV AM

Falls within top 50 kts. Has half-
wave antenna giving full-time/full
mkt coverage. $1.2 million. Buyer
will consider terms with opportunity
for attractive leverage. Box C-77.

Beautiful Oregon Coastal Pro-
perty AM-FM combination with
great potential! Write Box C-75.

STEREO FM IN Ii

3 times gross which equals over
$600,000. 12% interest. $200,000
down. Real estate included. 15 year
contract to qualified buyers. All in-
formation first letter. Box C-80.

MAJOR RADIO PROPERTIES

For major radio properties currently
available in the Pacific Northwest,
write to Box B-193. Complete
details available to qualified buyers.

RDHANN
COMPANY

BROKERAGE * APPRAISAL « MANAGEMENT

TEXAS —Medium —AM/FM—Highly Profitable in Top
Growth Market. $1,750,000— Terms.
TEXAS—Metro—Fulltime AM—Dominant with Ex-
cellent Growth Possibilities. $1,200.000 —Terms.
TEXAS —Medium—Fulltime AM—Profitable History
but Needs Turnaround. $790,000—Cash
ARIZONA—Small—Daytime AM—2.2 X Gross—
Limited Competition. Opportunity! $325,000—Terms
TEXAS—Small—Daytime AM—Good Coverage of
Rich Ag Market. Distress Sale. $180,000—Terms

SOUTHWESTERN
MEDIA ASSOCIATES
Media Brokers —Appraisers—
Consultants
PO. Box 6130
Lubbock, Texas 79413
(806) 797-1221

Denver, CO 80237 8340 E. Princeton Ave., 303¢771¢7675
Dallas, TX 75225 5944 Luther Ln., Suite 505, 2146961022

“ Las Vegas, NV 89107 6257 Garwood St., 702¢870«7106

GEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WiTH OVER 20 YEARS EXPERIENCE

RICHARD A

LINC
435NORTH MICHIGAN AVE + CHICAGO 60611

\___ 312/467-0040

FM North Central Arkansas
$250,000.00, real estate, terms.
King Agency, contact Bob
Rothfus. 501-856-3705. or night
501-257-2567.

Lee Wilkins ano associates
MEDIA BROKERS

P.0.BOX 850 3500 S. PHILLIPS
ALBANY, GA. 31702 SIOUX FALLS, SD 57105

THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948

Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

Bob Kimel’s office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants

PHONE {912) 883-4917 PHONE (605) 338-1180

CLASS CFM

Top 50 Market. Excellent facility.
Sunbelt. Real Estate Included. Posi-
tive cash flow on revenue of over 1
million dollars. Contemporary for-
mat. Needs more aggressive man-
agement to capitalize on audience.
Asking price: S5 million cahs. Box
C-76.

WALKER MEDIA
& MANAGEMENT, INC.

William L. Walker
President

Suite 417, 1730 Rhode Island Avenue, N.W.
Washington, D.C. 20036
{202) 223-1553

Brokers-Consultants-Appraisers

FL AM & FM 795K Small

SC Daytime AM 400K  Small

TX AM & FM 750K  Small

NC Daytime AM 405K  Medium
OH Daytime AM 525K Suburban
NY FM 700K Small
OH FM 450K Medium
AR FM 350K Suburban
KY Daytime AM 120K Small
WV Daytime AM 168K  Smail
OK AM & FM 975K  Smalt
CcO Daytime AM 300K  Small
MS Daytime AM 295K  Medium

N AM—Down payment $30,000

BROADCASTING BROKER
1029 PACIFIC STREET
SAN LUIS OBISPO, CALIFORNIA 93401

805-541-1900 ¢ RESIDENCE 805-544-4502 |
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For Sale Stations Continued

ONE, TWO OR ALL THREE

Penna. Two in small markets. One in
Medium. Latest, most modern equip-
ment. Owner wants to retire. Confiden-
tial. Principals only. Financial Qualifica-
tions in first correspondence. Box
C-144.

e Daytimer in eastern Ark. Good cash
flow. $360,000. Terms.

e Coastal. S.E. Fla. powerhouse. AM
fulltimer $1.8 million including $700,-
000 in real estate.

e UHF-TV in western Texas city. Buy
100% of assets for $1.5 million in-
cluding all new equipment or pay
$420,000 and equip it yourself.
Terms.

e Fulltimer. Powerful big city in Ark.
$980,000. Terms.

e 100 watts within 200 miles of
Memphis. Large town. $780,000.

e FM. N.W. Missouri billing about $100,-
000. Good real estate. $195,000.

e Ethnic daytimer in Cleveland metro
area. $490,000.

e Daytimer. N.E. Texas city. $600,000.
Terms.

o Daytimer and weekly newspaper in
greater Charlotte. N.C. area. $580,-
000. Terms.

e E. Ky. 1000 watt daytimer. $280,000.

® FM in Texas. $250,000. Terms.

® Spanish speaking S.C. California.
$520,000.

e VHF-TV in Wyoming. $740,000.
Terms.

e South Carolina. SE daytimer. $220,-
000. C.P. for fulltime.

e 1000 watt daytimer. SE KY. $300,-
000.

® 1000 fulitimer. Tenn. Chattanooga
area. $250,000.

® 5,000 watt daytimer. E. Tenn. $340,-
000. $40,000 down.

e Fulltimer. West Virginia. $275,000.

e Daytimer. Middle Tenn. Medium size
town. $290,000.

¢ Daytimer. Fort Worth powerhouse.
$1,000,000.

e AM/FM Eastern Kentucky. $360,000.

e Daytimer, N.C. Missouri. $380,000.

e Fulltimer near Charlotte, NC. $600,-
000. Terms.

e Daytimer. Good dial position. Central
Florida. $280,000.

o NW Florida. C.P.—-$100,000 at cost.

e Atlanta area. 5,000 watts. $470,000.

e 3,000 watt FM. Southern Arkansas.
$380,000.

¢ AM/FM in NE Oklahoma. $1,100,000.

e 250 watt daytimer. NE La. $250,000.

e Cable TV Southern Alaska. Small.
$110,000. Terms.

o AM/FM. N.E. Louisiana. Single Station
market reduced to $200,000 cash.

e 500 watt daytimer. Single market sta-
tion. CA resort area. $430,000.

e Fulltimer. Major market Idaho. $660,-
000 terms.

® AM/FM in No. Mich. $190,000.

e VA. Coastal. Attractive. $650,000.

o Powerful daytimer in Northern Michi-
gan. $430,000. Terms.

® Fulitimer. Dominant. Metro. TX.
$1,200,000.

Drop by our hospitality suite at NAB Las

Vegas Hilton

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615-~756-7635 24 HOURS

CHAPMAN

ASSOCIATES®

media brokerage service

STATION

MW Small Fulltime $225K
S Small FM $230K
MW Smali FM $235K
W Small AM $265K
W Metro AM $275K
S Metro AM $680K
S Metro AM/FM  $1250K

CONTACT
$62K  Bob Connelly (603) 431-3421
29% J.T. Malone (404) 458-9226
Terms Jim Mackin (312)323-1545
$150K Greg Merrill (801) 753-8090
$50K  Corky Cartwright  (303) 741-1020
$150K Bill Cate (904) 893-6471
$750K Bill Cate (904) 893-6471

To receive offerings of stations within the areas of your interest, write Chapman
Company, Inc., 1835 Savoy Dr, N.E, Atlanta, GA 30341

REGGIE MARTIN &

WHY BUY? APPLY!

Why spend over $1 million to cover Tuc-
son when you can apply for the new
allocation in Marana? Line of sight to
Tucson exists from mountains north of
Rattlesnake Pass. FCC application is
free, though communications attorney is
suggested.

Box C-143.

ASSOCIATES

E. Tenn. AM/FM comb. Good med. mkt. adj.
larger mkt. Gross $250. $550 terms.

Fla. Popular Coastal resort area. FM. AM. Ap-
prox. 2 x gross. $300,000 down payment.

So. Car Prosperous sub. mki. 1 K D. Exc. Ri
Est. Adj. major hiwy. Gross $155. $400. terms.
SE. Sub. 5 K Dt covers very Irg. metro mkt. Exc.
1. est. $395. Fav. terms.

E. Ky AM/FM comb. Sm. mkt Wide area
coverage. $365. Terms.

Fla. Coastal AM/FM comb. Growth mkt. Gross
$360. Val. 1l. est. $1,200,000.

Fla.-Reggie Martin Va.-Ron Jones
(305) 361-2181 (804) 758-4214

BROADCASTING'S
CLASSIFIED RATES

Payable in advance. Check or money order only.
(Billing charge to stations and firms: $2.00

When placing an ad, indicate the EXACT category
desired: Television or Radio, Help Wanted or
Situations Wanted, Management, Sales, etc. If this
information is omitted, we will determine the ap-
propriate category according to the copy. No make
goods will be run if all information is not included

The publisher is not responsible for errors in print-
ing due to illegible copy All copy must be clearly
typed or printed

Deadline 1s Monday for the following Monday's
issue. Copy must be submitted in writing. (No
telephone copy accepted.)

Replies to ads with Blind Box numbers should be
addressed to (box number) c/o BROADCASTING,
1735 DeSales St, NW, Washington, DC 20036

Advertisers using Blind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films or VTR's to be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR's are not forwarda-
ble, and are returned to the sender

Rates: Classified listings (non-display) Help
Wanted: 70c¢ per word. $10.00 weekly minimum
Situations Wanted: (personal ads) 40¢ per word
$5.00 weekly minimum. All other classifications:
80¢ per word. $10.00 weekly minimum. B8iind
Box numbers: $2.00 per issue

Rates: Classified display: Situations Wanted:
(personal ads) $30.00 per inch. All other
classifications: $60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space

Publisher reserves the right to alter Classified
copy to conform with the provisions of Title VII of
the Civil Rights Act of 1964, as amended

Word count: Include name and address. Name of
city (Des Moines) or state (New York) counts as
two words. Zip code of phone number including
area code counts as one word. Count each ab-
breviation, initial, singte figure or group of figures
or letters as a word. Symbols such as 35mm, COD,
PD, etc. count as one word. Hyphenated words
count as lwo words. Publisher reserves thé right to
abbreviate or alter copy.
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Alan Reiss, VP-management supervisor,
Keenan & McLaughlin, New York, joins
Creamer Inc’s Chalek Dreyer Comerford
Lubalin division there as senior VP and director
of new agricultural products department.

Mark Mutllin, senior VP-national sales, Radio
Advertising Bureau, New York, joins Chiat/
Day as executive VP-general manager of its
New York office.

Dwight Davis, creative supervisor, J. Walter
Thompson, Detroit, joins Kenyon & Eckhardt,
New York, as VP-associate creative director.

Appointments, Kornhauser & Calene, New
York: Meredith Stern, senior art director, to
senior VP, creative services, Paul Schmeller,
senior research director, to VP, consumer
research services, Dane Bridgewater, account
supervisor, to VP-account supervisor, Kevin
Moriarty, senior copywriter, to VP-creative
supervisor.

James Weitzel, VP-research plans, Keller-
Crescent, Evansville, Ind., named VP-market-
ing services.

Lois Miller, account executive, Dancer
Fitzgerald Sample, Torrance, Calif,, named
media director.

Gregory Rathjen, research supervisor, BBDO,
Chicago, joins D’Arcy-MacManus & Masius
there as associate research director. Susan
Kiner, account executive, Tatham-Laird &
Kudner, Chicago, joins DM&M there in same
capacity.

George Mabhrlig, VP, Ketchum, MacLeod &
Grove, Pittsburgh, named media director.
Judith Hofscher, VP-broadcast manager, and
Raymond Cook, media supervisor, named as-
sociate media directors.

Janet Kennedy, director of public relations,
Pacific Asia Museum, Los Angeles, joins Amer-
ican Advertising Federation, San Francisco, as
assistant to AAF’s Western region services
director.

Wallace Gordon, associate creative director
and copy department manager, Howard Swink,
Marion, Ohio, joins Hume Smith Mickleberry
Advertising, Miami, as senior creative director.

executive, CBS
Atlanta,

Sam Stallworth, account
Television Stations National Sales,
named manager.

Whitney Goit Il, Eastern sales manager, East-
man CableRep, New York, named VP-director
of sales.

Judie DiGuglielmo, coordinator for Blair
Television’s TWX operations, New York,
named sales support manager for New York of-
fice. Martin Bratman, account executive,
TeleRep, New York, joins Blair TV’s ABC/red
sales team there in same capacity. Keith
Goben, from Blair’s sales training program,
named to its NBC sales team as account execu-
tive in Los Angeles.

Kathleen Fox, research supervisor, RKO
Television Representatives, New York, joins Pe-
try Television there as program research super-
visor. Kathleen Clinton, sales manager, inde-
pendent TV sales division of Katz, New York,
joins Petry’s falcon sales group there as account
executive.

Sandy Spiegel, buyer with Cash Plus, Min-
neapolis buying service, joins Peters Griffin
Woodward, Chicago, as account executive.

Doug Francis, from KFI(AM)-KOST(FM) Los

Angeles, joins Buckley Radio Sales there as ac-
count executive.

Erica Berwick, account executive, TeleRep,
Atlanta, joins Katz American Television there
in same capacity.

Felix Pierre, account executive, RKO Televi-
sion Representatives, San Francisco, joins Seltel
there in same capacity.

Ralph Perry, account executive, Keystone
Broadcasting System, New York, named VP-
network sales and market planning.

Pam Lontos, local sales manager, KMGC(FM)
Dallas, named corporate director of sales for
licensee, Shamrock Broadcasting, and will con-
tinue to be based in Dallas.

Dianne Smith, VP-general manager, WCHL(AM)
Chapel Hill, N.C., named marketing director
for licensee, Village Companies there.

Larry Taylor, local sales manager, KFDM-TV
Beaumont, Tex., joins wrvc(Tv) Chattanooga as
general sales manager.

Sharon Costello, president-general manger,
WTMR(aM) Camden, N.J., joins KRDS(AM)
Phoenix as general sales manager.

Mark Zinda, local sales manager, WMAR-TV
Baltimore, named national sales manager.

Stephen Rabb, account executive with Tele-
Rep, Chicago, joins KXTv(Tv) Sacramento,
Calif., as national sales manager. Bob Grant,
from KCRA-TV Sacramento, joins KXTV as ac-
count executive.

Darelyn Jones, account executive, WKZL(FM)
Winston-Salem, N.C., named general sales
manager. Richard Kunkel, district advertising
manager-finance division of Household Fi-
nance, Winston-Salem, and Daniel Gorby, ac-
count executive, WLEQ(FM) Bonita Springs, Fla.,
join WKZL as account executives.

Don Shores, local sales manager, XTVV(TV)
Austin, Tex., named regional-national sales
manager. Joe Harris, from KTBC-TV Austin,
succeeds Shores.

Gerry Brouwer, account executive, KSTP-TV St.

Paul-Minneapolis, named regional sales
specialist.
Michael Breidenstein, account executive,

WGSA(AM)-WIOV(FM) Ephrata, Pa., named local
sales manager.

Suzanne Seykera, account executive, KQRS-
AM-FM Minneapolis, joins wcco-Tv there as local
sales representative.

Robert Schuller, station manager, KEIN(AM)
Great Falls, Mont., named local sales manager
of co-owned KFYR-TvV Bismark, N.D.

Basil Storrs Jr., with wveEz(Fm) Louisville,
Ky., named local sales manager.

Jill Parker, account executive, KFAC-AM-FM Los
Angeles, joins KFWB(AM) there as co-op coor-
dinator.

Roger Williams, account executive, Peters
Griffin  Woodward, Chicago, joins WBBM-TV
there in same capacity.

Benjamin Kulikewski, account executive,
wSPK(FM) Poughkeepsie, N.Y., joins WTVR.TV
Richmond, Va., in same capacity.

Mary Putzier, account executive, KFGO(AM)
Fargo, N.D., joins wFrv-Tv Green Bay, Wis., in
same capacity.

Larry Gordon, account executive, KWKW(AM)
Los Angeles, and David Bondo, account ex-

Broadcasting Mar 9 1981

ecutive, KISW(FM) Seattle, join KPLZ-FM Seattle
as account supervisors.

Bill Hale, account executive, KJEO(TV) Fresno,
Calif.,, and Ron Sandilands, station manager,
KYOS(AM)-KMYT(FM) Merced, Calif., join
KKNU(FM) Fresno as account executives.

Ira Lovitch, from XBBQ(AM)-KBBY(FM) Ventura,
Calif., joins KSRF(FM) Santa Monica, Calif., as
account executive.

David Kelch, from kci-aM-FM Washington,
lowa; Dirk Keller, sales executive, Amana
Refrigeration Co., Amana, Iowa, and Debora
Hobbs, from retail shop in Marengo, lowa, join
KRNA(FM) Iowa City as account executives.

Allen McCabe, program director, noncom-
mercial wksu-FM Kent, Ohio, joins WDBN(FM)
Medina, Ohio, as account executive.

|
Programing

Robert M. Jacquemin, who resigned several
weeks ago as VP, sales, Paramount Television
Distribution, New York, to join Warner Bros.
Television Distribution, Los Angeles, as VP-
worldwide marketing (BROADCASTING, Feb. 9),
has rejoined Paramount in his former post. He
explained he was relocating to West Coast origi-
nally for personal reasons but said move out of
New York area turned out to be unnecessary.

Jerry Esbin, VP-general sales manager, Para-
mount Pictures, New York, joins United Artists
there as senior VP for domestic sales and
marketing.

Walter Mondale, former Vice President, cur-
rently associated with Chicago law firm of
Winston & Strawn, elected director of Colum-
bia Pictures Industries, New York.

Tom Hali, senior VP for marketing and promo-
tion, Playboy Enterprises, joins JWT/Entertain-
ment, New York, as senior VP-creative director.
Steve Cohen, former producer-writer, ABC
News, joins JWT/Entertainment as director of
client services.

Charles Britt, Midwest-Southeast-Southwest-
division manager for TV, based in Memphis,
Avco Embassy Pictures, named national sales
manager-TV, remaining in Mempbhis, but he will
also maintain office at Avco headquartersin Los
Angeles.

Allen Ash, sales representative, Midwest
region, Charlie Keys, sales representative,
Western region, and Al Lanken, sales repre-
sentative, Southern region, ITC Entertainment,
Los Angeles, named VP’s.

Rachel Tabori, manager of mini-series and
novels for television, NBC, Los Angeles, joins
Columbia Pictures there as director of dramatic
development.

Robert LeVitus, from Kresser, Mazner &
Robbins, Los Angeles advertising agency, joins
SelecTV there as director of advertising.

Jenny Cullinan-James, from United Califor-
nia Bank, Los Angeles, joins Oak Communica-
tions’ ON-TV subscription television systems,
based in Rancho Bernardo, Calif., as advertising
manager. Kevin Elizabeth Morrison, with
American Cinema Division of American Finan-
cial Resources, San Diego, joins ON-TV as
manager of direct sales. Esther Rodriquez,
from Alberto Culver, Chicago, joins ON-TV as
manager-marketing administration.

John Ripper, executive producer for
multimedia production company, Odyssey Pro-






Gienn Counts, general assignment reporter,
WBBT(TV) Richmond, Va., joins WLOS-Tv in same
capacity for station’s Greenville bureau.

Bill Thompson, air personality, WSNE(FM)
Taunton, Mass., named news director.

Jim Scott, reporter, wisH-Tv Indianapolis,
named assignment editor.

Ted Robbins, general assignment reporter,
KUTV(TV) Salt Lake City, named bureau chief for
KUTV’s Ogden, Utah, bureau.

Normand Deragon, anchor-reporter,
WKRI(AM) West Warwick, R.I., joins WNRI(AM)
Woonsocket, R.I., as news-program director.

Carole Coval Sawchuck, air personality,
WDBN(FM) Medina, Ohio, named director of
news and public affairs.

Pat Wilson, anchor, WDBI-TV Roanoke, Va.,
joins wGR-Tv Buffalo, N.Y., as anchor-reporter.
Noel Sederstrom, from KARK-TV Little Rock,
Ark., joins WGR.TV as news producer. Janet
Gane, public relations director, Healy Schutte
& Comstock, Buffalo advertising firm, joins
WGR-TV as weathercaster.

Herb Weisbaum, producer-host of Focus
Three, WSTM-TV Syracuse, N.Y., joins KIRO-TV
Seattle as consumer reporter. Cliff Watson,
news photographer, KGMB-Tv Honolulu, joins
KIRO-TV in same capacity.

Danita Blackwood, graduate, Birmingham
(Ala.)) Southern College, joins WCOV-TV
Montgomery, Ala., as reporter.

Andrew Field, general assignment reporter,
WLUK-TV Green Bay, Wis., named weekend pro-
ducer-anchor.

Jack PMullins, director of photography and
videography, KMsT(TV) Monterey, Calif., joins
KSBW-TV Salinas, Calif., as news photographer-
videographer.

News staff named at wBBH-Tv Fort Meyers, Fla:
Mark Pimentel, producer, WKEF(TV) Dayton,
Ohio, weekday news producer; Carla Gaines,
reporter, WLEX-TV Lexington, Ky., assignment
editor; Mark Douglas lusi, from xomu-Tv Col-
umbia, Mo., Charlotte county, Fla., bureau
chief, and Steve Cole, producer-reporter,
WISN-TV Milwaukee, Collier county, Fla., bureau
reporter.

Lon Braithwaite, anchor-reporter, WEEI(AM)
Boston, joins wWNBC(AM) New York in same
capacity.

Gerald Harrington, network correspondent,
NBC-TV, New York, joins kHou-Tv Houston as
anchor-reporter.

John McKnight, co-producer-anchor, WSBT-Tv
South Bend, Ind., joins wsB-Tv Atlanta as
weekend anchor.

John Milier, former president of Seattle City
Council, joins KIRO-TV and co-owned KSEA(FM)
Seattle as news commentator.

Tom S8utton, sports director, WFRV-Tv Green
Bay, Wis., joins wisN-TV Milwaukee as sports
anchor. Tom Andrews, anchor-reporter and
producer, KXLY-TV Spokane, Wash., joins WISN-
TV as reporter-producer.

Cliff Feltham, news and public affairs director,
wsiP-AM-FM Paintsville, Ky., joins wKYTTv Lex-
ington, Ky., as regional reporter.

Matthew Schwartz, reporter, wxex-Tv St.
Petersburg, Va., joins wwsT(Tv) Richmond,
Va., in same capacity.

Noah Nelson, reporter-assignment editor,
KXAS-Tv Dallas, joins wkyc-Tv Cleveland as re-
porter.

CBS News Anchorman Walter Cronkite was
honored Feb. 24 by New York Board of Trade
for four decades of service to New York and na-
tion as *‘preeminent communicator of century.’

Dick Engberg, NBC sportscaster, named win-
ner of annual Golden Mike Award of
Touchdown Ciub of America for best football
announcing in 1980.

Technology

John Ludutsky, director of marketing for data
products division of Lear Siegler, Anaheim,
Calif., joins EECO, Santa Ana, Calif., as VP-
electronic products division.

Andrew Juettner, director of engineering for
Harris Corp.’s Broadcast Products Division,
Quincy, IlI., named VP of engineering.

Lawrence Roberts, president of General
Telephone & Electronic’s CNS products unit
and VP of technology for GTE communications
network systems, Vienna, Va., named president
of newly formed subscriber network products
division of GTE Communications products
group, based in Vienna.

James Faust, director of sales and marketing
for cable and subscription TV, Zenith, Chicago,
named general manager of new business group
there, responsible for manufacture and market-
ing of products for cable, STV and videotext.
Walter Ciciora, manager of research and
development, electronic systems, Zenith,
named director of product and marketing for
new business group. Gordon Kelly, manager of
cable engineering products, Zenith, named
director of cable-STV engineering.

Russ Winselar, director of marketing, Omega
Video, Lawndale, Calif.-based video equipment
distributor, named VP,

Edward Aldridge, manufacturing and quality
control manager for AOC International, based
in Kansas City, Mo., joins McMartin Industries,
Omabha, as director of manufacturing.

Lewis Suders, operations manager,
Westmoreland Cable, New Kensington, Pa.,
joins Erie Telecommunications, Erie, Pa., as
chief engineer for new cable system.

Arthur Schoenfuss, consulting engineer with
Teleconsult International, Washington, joins
Heritage Communications’ Telecommunica-
tions Group, Des Moines, lowa, as director of
engineering.

Tom Mann, director of technical operations,
Image Transform, Los Angeles, subsidiary of
Compact Video Systems there, named general
manager, responsible for tape to film transfer.

W. Lee Young, former chief engineer, Mobile
Video Services, Washington, joins Cable News
Network there as technical operations super-
visor, responsible for in-house and field techni-
cal operations.

Bishop Ellison, assistant chief engineer, KFvs-
Tv Cape Girardeau, Mo., joins WAFE(TV)
Huntsville, Ala., as chief engineer.

Larry Entner, chief engineer, wROC-TV
Rochester, N.Y., joins kTvi(Tv) Hutchinson,
Kan., in same capacity.
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L.~
Promotion and PR

David Maher, acting on-air promotion director,
WGN-TV Chicago, named on-air promotion
director. Tanya Neimark, promotion intern,
WGN-TV, named assistant director of on-air pro-
motion.

Barbara Goen, senior publicist, noncommer-
cial KCET(TV) Los Angeles, named director of
public information.

David Dibic, executive writer-producer, TM
Productions, Dallas, joins KFiz-AM-FM Fort
Worth as creative services director.

Marion Meginnis, producer of PM Magazine,
WBTV(TV) Charlotte, N.C., named creative ser-
vices manager.

Denise Burke, manager of awards, ABC, New
York, named director of awards and special pro-
jects.

Charles Lerner, deputy assistant secretary for
communications planning in U.S., for Depart-
ment of Health and Human Services, Washing-
ton, joins public relations division of Earle
Palmer Brown & Associates there as VP-public
affairs.

Ann Worley, head of own public relations firm,
Drake & Worley, Los Angeles, joins Harshe-
Rotman & Druck there as group supervisor.

L. .|
Allied Fields

Gary Stanford, with FCC Review Board staff,
Washington, named engineering assistant to
FCC Acting Chairman Robert E. Lee.

Dr. Patricia Murray Finn, VP-associate direc-
tor of communications information services,
Young & Rubicam, New Yprk, joins Arbitron
there as director of television market develop-
ment. Eileen Boylan, media planner, Doyle
Dane Bernbach, Los Angeles, joins Arbitron
there as manager of Western advertiser/agency
television sales. Lynn Kilgore, with Arbitron’s
Laurel, Md., office, joins its New York office as
client service representative for Eastern televi-
sion station sales.

Maurice R. Valente, fired from presidency of
RCA last year (BROADCASTING, June 23, 1980)
joins New York investment banker, Wolsey &
Co., as general partner.

Brenda Berri, VP of CPM, Chicago-based
media management service, named executive
VP-East, based in New York.

Dennis Kahane, attorney-adviser with FCC’s
Broadcast Bureau, Washington, joins New
Orleans law firm of Jones, Walker, Waechter,
Poitevent, Carrere & Denegre.

]
Deaths

Georgina MacDougall Davis, 92, one of
founders of Women In Communications Inc.,
died Feb. 15. Davis, in 1909, while at University
of Washington in Seattle, helped form first
WICI chapter, then called Theta Sigma Phi.
Davis was instrumental in formation of other
chapters for WICI which changed its name in
1972, and continued her activities with
organization until her death.












Editorials®

The right thing

Until assignments are sorted out, in, say, a month or so, the FCC
will be operating with a figurehead chairman, serving out the time
he needs to take maximum advantage of quirks in the govern-
ment pension scheme, and an acting chairman who last week got
what he always wanted, a letter from the President to frame.
“Dear Bob’’ was told that his presence as acting chairman “‘in the
coming weeks’’ would give the President much satisfaction.
Perhaps Robert E. Lee’s future visitors, admiring the presidential
endorsement on display, will not notice that it was sent to the
wrong address.

Oh, well, not much has gone exactly right in the transition of
the FCC from the Carter to the Reagan era. For a while, several
days before the dispatch of the letter, it had appeared that the
White House was on the verge of turning down Charles D. Fer-
ris’s imaginative plan to collect a lifetime pension of $21,000 a
year beginning at the age of 48. If Lee were to be appointed chair-
man, however briefly, that would end Ferris’s tenure in that job
ahead of the magic date of April 10 when he can begin the pen-
sion. If he left the chairmanship and FCC before that date, he
would be ineligible to tap the pension until age 62, losing 14 years
and $294.000 in the process.

For reasons that will not be guessed at here, the Ferris annuity
was salvaged, Lee got his letter, and the agency got one more
chairman than it needs. Before things are finally unscrambled, it
may have three chairmen, unless the White House can figure out
how to get Ferris and Lee out of the way before Mark Fowler
emerges from the clearance process and moves into that south-
west corner office on the eighth floor.

As noted here before, the White House is taking care of every-
body, except, of course, the taxpayer.

Wanderlust

The FCC has been stalled, at least temporarily, on its way to new
headquarters in the Charles D. Ferris memorial tower in Rosslyn,
Va. A little late perhaps, but congressional committees have
begun to take an interest in a move that was arranged with clearly
inadequate investigation of alternatives and complete disregard
for people who do business with the agency.

Despite Acting Chairman Robert E. Lee’s continued defense
of the high-handed actions of Real Chairman Ferris, the
testimony at last week’s hearing before the House Committee on
the District of Columbia proved how desultory the agency has
been in seeking new quarters in Washington. Alone among com-
missioners, Abbott Washburn wants to stay where the agency
belongs.

Washburn is finding support on the Hill. He ought to find
unanimous support among those whom the commission regul-
ates and those who live off FCC regulation.

Man and movement

The promotional and competitive scramble by rival network
news organizations, induced by Walter Cronkite’s departure from
the CBS Evening News anchor desk, is perhaps the truest per-
sonal tribute among all the many he has lately received.

We suggest, however, without taking anything from Cronkite,
that the scramble by ABC and NBC to pick up former Cronkite
viewers, and the profusion of newspaper and magazine space
devoted to the Cronkite-to-Dan Rather transition, are also
testimony to the strength and vigor of network journalism itself.
No personnel change on a newspaper or magazine could possibly

produce such sustained coverage.

Cronkite has of course contributed much to the vitality of
broadcast news, and especially to the sense of trust in which it is
held by millions. Broadcast news has come a long way since
Cronkite got into it—as has Cronkite—and it hasn’t always been
easy for either of them. (Though it may seem as if he has ruled
the evening news ratings forever, there was a time, remember,
when NBC’s Huntley-Brinkley Report was king of the hill and
Cronkite, improbable as it seems now, was taken off the 1964
Democratic convention because his ratings on the Republican
one had been so bad.)

Along with more professionalism, advances in technology and
longer newscasts, the years have brought the incarnation of ABC
News as a bustling, worthy competitor to make the news a three-
network race. It could be, as ABC and NBC hope, nip and tuck
for the leadership now. We shall see. Whatever the outcome,
thanks to hundreds of dedicated people and many organizations,
but to Walter Cronkite more than most, he has left television’s
day-to-day journalism a great deal better than he found it.

Much better than nothing

Repair work on the Communications Act of 1934 is proceeding
with unexpected alacrity in the Senate Commerce Committee.
Hearings were held two weeks ago on the radio deregulation bill
introduced by Senator Harrison Schmitt (R-N.M.). Hearings
have been scheduled on the television bill introduced last week
by Senator Barry Goldwater (R-Ariz.). The impressive array of
co-sponsors of both bills suggests a wider range of support for
remedial legislation than has been evident before.

Neither the Schmitt nor Goldwater bill goes as far as broad-
casters would like, but both go far enough to improve regulatory
conditions. Indeed the radio deregulation promised by the
Schmitt bill—with the repairs suggested by leading broadcast wit-
nesses in the hearings—would constitute the first real relaxation
of government controls since the act was adopted.

The Goldwater bill would not deregulate television, except to
the extent of extending license terms from three years to five. It
would, however, restore reasonable stability to the license renewal
process. That sort of legislation has been needed ever since the
FCC’s aberrant decision in the WHDH-TV case exposed major
licensees with multimedia holdings to every kind of predator.

Broadcasters will continue to hope for broader legislation later.
But it will be more than worth the effort to get both Schmitt and
Goldwater bills through the Congress this year.

I

Drawn for BROADCASTING by Jack Schmidt

“ .. And that’s the way it was.”
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