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With our advanced
weather warnings, our
viewers can be calm
before the storm.

Because our new
worldwide hookup
gives us reports
onwhat’s coming in
from foreign shores.

And that means
we're giving folks
year-round accurate
forecasts for the
Houston area and its
nearby beaches.

So by the time a
tropical storm blows
in, our viewers are
so prepared, they can
stand up even under
the worst conditions.
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ASCAP WRITERS HAVEN'T WON
ALL THE GRAMMYS EVER AWARDED
FOR SON(~ OF TH | YEAR.

JUST  OFTHEM.

1958
NEL BLU DIPINTO DI BLU (VOLARE)

1960
THEME FROM EXODUS

1961
MOON RIVER

1963
THE DAYS OF WINE AND ROSES

1964
HELLO, DOLLY!

1965
THE SHADOW OF YOUR SMILE

1967
UFR, UP AND AWAY

1968
LITTLE GREEN APPLES

1971
YOUVE GOT A FRIEND

1974
THE WAY WE WERFE

1975
SEND IN THE CLOWNS
1976
I WRITE THE SONGS

1977 (TIE)
LOVE THEMF FROM A STAR IS BORN (EVERGREEN)
YOU LIGHT UP MY LIFE

1978
JUST THE WAY YOU ARE

1979

H/]_L,AT A LI RET IL,‘\/ES

WE'VE ALWAYS HAD THE GREATS




YOU CAN’T SERVE
I'HE PUBLIC LNTEREST
IF THE PUBLIC
ISN’T INTERESTED.

In Dallas/Ft. Worth
last year, Metromedia’s
KRLD broadcast a 10-part
series on violence in the
public schools. It won an

award. But it did a lot more.

[t alerted thousands of
people to a dangerous social
problem. But it wouldn’t
have done a bit of good if
no one had been listening.
And that goes to the heart
of the philosophy at all 13
Metromedia Stations: they
can’t serve the public interest
if the public isn’t interested
in them.

And that’s where

our programming comes

in. Whether it’s adult

contemporary at Baltimore’s
WCBM, rock at Chicago’s
WMET, or modern country
at San Francisco’s KSAN,
our goal is to attract
listeners. Once we've

M/

attracted them by serving
their entertainment needs,
we can serve a lot of their
other needs.

Like their need to
know about politics via
“Close-up” on Washington’s
WASH. Their need to
speak their mind on
“Dialogue Line” broadcast
by Baltimore’s WCBM.
Their need for a job, which
is made easier to find on the
“Job Bank,” a regular feature
on Detroit’s WOMC.

The list can go on. But
the bottom line is the same.
Metromedia not only knows
that it must serve the public
interest—it knows how.

METROMEDIA RADIO
Important stations in important places

New York WNEW/WNEW-FM  Philadelphia WIP/WMMR  Baltimore WCBM
Washington D.C. WASH Detroit WOMC Chicago WMET

Dallas KRLLD

Los Angeles KLAC/KMET  San Francisco KSAN
Seattle KJR  Texas State Network



- LOOKHOW
WE'VEGROWN

MAJOR STATIONS IN KEY NATIONAL AND REGIONAL MARKETS

MARKET

New York

Los Angeles
Chicago
Philadelphia
Detroit

Boston

San Francisco
Dallas/Ft. Worth
Houston
Nassau/Suffolk

St. Louis
Miami/Ft. Lauderdale
Minneapolis
Newark
Cleveland
Atlanta
Denver
Seattle/Tacoma
San Bernardino
Phoenix
Buffalo
San Jose
Portland
New Orleans
Hartford
Sacramento
Dayton
Nashville
Toledo
Honolulu
Syracuse
Allentown
Richmond
New Brunswick
- Flint
West Palm Beach
Asbury Park
Tucson
Las Vegas
Lancaster
Madison
Trenton
Corpus Christi
Binghamton
Kalamazoo
Montgomery

STATION

WKTU
KIQO-KWST
WMET
WYSP
WDROQ
WBOS

K101

KNUS
KRLY
WBLI-WGLI
WHLI/WKJY
KADI A/F
WWWL/WMBM
WWTC
WNJR

. .WDBN
WKLSA/F

KBCO/KADE
KTAC/KBRD
KOLA
KUPD/KKKQ
WYSL/WPHD
KFAT

KKSN

WRNO

WHCN

KWOD |
WVUD

WWKX
WTOD/WKLR
KIKI/WMAI
WAQX

WFMZ

WANT
WCTC/WMGQ
WDZZ

WNGS

WILK A/F
KWFM

v\

WLAN A/F
WWOM A/F
WHWH /WPST
KRYS
WENE/WMRV
WOQLR

WHHY A/F

JACK MASLA & COMPANY, INC.

MASLA MEANS MORE BUSINESS

New York, Chicago, Detroit, St. Louis, Atlanta, Dallas, Los Angeles, San Francisco
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The Week in Brief

S 0P OF THE WEEK other encouraging Washington vibrations, delegates to
HOPE FROM OTTAWA (] Canada'’s support of 10 khz this week's NAB convention are getting preview of their

channel spacing heartens NAB which promptly asks U.S. new vistas and chance to examine new media. PAGE 58.
to follow lead and abandon stand in favor of 9 khz. PAGE 27. Rundown of Las Vegas agenda. PAGE 60.

. i MEDIA R
LOW-POWER TV FLAGGED DOWN (1 FCC imposes virtual MAINSTAY FOR NEWS (] Latest Roper study for TIO
freeze on acceptance of new LPTV and translator affirms that TV continues to be source of information for
applications as itdigs through thousands of pending bids. st people . PAGE 84.
PAGE 28. SRS AV & REGULATION e ek
BRING IN THE CAMERAS [0 Baker leads assault on GETTING INTO THE ACT (J In wake of past failgres'to
tradition, arguing for TV coverage of Senate. Long, Ford complete comprehensive rewrite of Communications Act,
and Warner disagree. PAGE 29. 97th Congress is thinking of legislation on more selective

basis. Here is comparison of major bills. PAGE 105.

MRRREEE TR © RO GRAMING R A
NEW IN SKIES (I New satellite radio programing services
announced by RKO and Burkhart. PAGE 118.

REACHING OUT AND TOUCHING SOME MORE [] Packwood
bill would drop certain restrictions on AT&T and permit its
entry in home video via subsidiary. PAGE 30.

GOLDWATER CUTBACKS (1 Public broadcasters offer R T— OURNALISM e —————————
differing views, but generally accept reductions and FIRST AMENDMENT SHOWDOWN (I Case involving 60
switches in funding under bill. PAGE 31. Minutes and restaurant chain is under way in New Jersey

TELETEXT COMES TOL.A. [ First major-market on-air court. PAGE 136.

testin U.S. of French Antiope system is under way at KNXT ST 5USINESS I
and KCET. PAGE 32. NETWORK RADIO LOOKING UP L1 Mutual's Rubenstein

i tells why he expects that segment of broadcasting to
CHALLENGE TO 4A’s [0 New Chairman Don Johnston , ‘ 3T
tells Boca Raton annual meeting that deregulation increase its share of advertising dollar PAGE 144,
affords opportunity to show effectiveness of self e 1055 [ )
regulation. PAGE 33. THE ‘BROADCASTING’ YEARS [ More than dozen

¢ ARGE hearings on broadcast-related matters took place, with
T ————\ ’ Magnuson probe alone consuming 31 days. Ampex stole
NEITHER GLOOM NORDOOM [ Vincent Wasilewski has g b 9 Y P

L how at NARTB convention with its new videotape
steered NAB through many storms in his 16 years as show P

. . \ 2 : recorder. PAGE 159.
president. Now, in special pre-convention interview, he
explains his confidence that broadcasters can cope with N ——— P ROFILE

issues of ‘81 and so-called new technologies. PAGE 39. ~ NOTFENCEDIN [J Jerry Lee is anidea man, game to try
anything. And it has paid off for him as president of
TR 5P CIAL REPORT i Nt WEAZ(FM) Phj|ade|phia’ member of NAB board and current

UPBEAT TO VEGAS [J Bolstered by deregulation and revitalizing force for Broadcast Pioneers. PAGE 191.
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Closed:Circuit:

Insider report: behind the scene, before the fact

[ o o e ]
On Comsat’s side

National Telecommunications and
Information Administration filing in
FCC’s DBS proceeding this week will not
only strike blow for DBS in general but for
Communications Satellite Corp.’s proposal
in particular, Technical and economic
reports accompanying report are said to
support authorization of DBS service,
though NTIA will say that commission
may not grant permanent authorization
until after standards are adopted at Region
2 (western hemisphere) DBS planning
conference in 1983. But conditional
authorization, it notes, would enable
Comsat to initiate procurement phase of
its DBS program.

NTIA also will say Comsat proposal
provides model U.S. can use as basis for its
policy at 1983 conference. Pleading argues
that U.S. will be at serious disadvantage at
conference if it is not ready with plan to
obtain orbit slots and frequencies it wants.
And Comsat’s is only proposal reflecting
corporate commitment to DBS program.

L ]
Low grades

Allegedly ineffective management at FCC
will be first order of business when Senate
Communications Subcommittee holds
hearings on FCC Reauthorization Act (S.
821) on May 1. First to testify will be U.S.
General Accounting Office which has been
gathering evidence on subject since 1979.
Major concern at GAQ is FCC’s inability
to implement policy decisions. It will
recommend reducing size of commission
from seven members to five and
strengthening office of executive director.

Lot ]

Austerity, sort of

For first time in years, this May’s round of
TV network affiliate meetings seems
unlikely to hear, from any network, talk of
lengthening early evening network news.
Sources at ABC News note that they have
introduced late-night Nightline, and those
at CBS that they are getting ready to
expand Morning newscast and introduce
Monday-Friday afternoon half-hour. And
at NBC, President Fred Silverman went on
record last week as believing, ‘‘realistica-
ly,” that there can be no expansion to hour
news unless FCC’s prime-time access rule
is eliminated (see page 33).

Affiliates at two of three meetings will,
however, notice some changes in interest
of economy. ABC-TV, up first (May 4-7),
is sticking to traditional festivities, but
CBS-TV (May 10-13) is shortening its
meeting by one day and omitting one

midconterence night’s gala. NBC-TV
(May 17-19) is skipping traditional
Monday-night studio party, leaving that
evening open. All three meetings will be
based. as usual, at Century Plaza hotel in
Los Angeles.

R

Staying for while

Reports circulating among colleagues that
FCC Commissioner Anne P. Jones plans
to resign before her marriage in June have
no more basis in fact than similar reports
in past, she said last week. Man she is
marrying, William Sprague, is executive
with savings and loan bank in Fort
Lauderdale, Fla. But Jones says she and
Sprague plan to continue their careers,
though with considerable time devoted to
commuting.

Jones isn’t adamant on issue, however.
She leaves open possibility of resigning in
interest of maintaining ‘‘a happy
marriage,” but doesn’t think it will be
necessary to make that choice. Jones, who
joined commission in April 1979, also left
open possibility of resigning before her
term expires in 1985, in any case; she says
she has always doubted she would serve
full term.

SE——
Short terms

Results of Television Bureau of
Advertising survey of TV station sales
departments will be presented by TVB
President Roger Rice this week during
National Association of Broadcasters
convention. Among them: high turnover,
reflected in findings that 33% of general
sales managers, 39% of national sales
managers and 42% of local sales managers
have been in current jobs fewer than two
years.

Numbers in those jobs one year or less
are also high—and substantially higher
than in similar survey in 1977, Survey also
deals with such subjects as prevalence of
retail specialists, training programs,
employe benefits. Rice will be one of
speakers at Tuesday’s general television
session.

- |

Key slot

Will change in administration bring new
chief of FCC Broadcast Bureau—most
important staff job at agency for
broadcasters? There’s no pat answer since
Richard J. Shiben, incumbent, is
Republican but picked by Democratic
Chairman Charles D. Ferris for post. Mark
S. Fowler, chairman-designate, is
represented as having an open mind.

Broadcasting Apr 13 1881
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In his own right

With Charles D. Ferris’s departure from
FCC having left chairmanship vacant,
there is opportunity for President Reagan
to name Robert E. Lee, now acting
chairman, to that post. Efforts are being
made in Lee’s behalf at White House, and
source said prospect for presidential action
is “‘good.’ Of course, Lee would serve as
chairman only until Mark Fowler joins
commission and assumes that post,
probably in May.

L]

Looking at leasing

FCC may not have seen end to flap over its
planned but abandoned move to Rosslyn,
Va. General Accounting Office, which at
request of House and Senate Public Works
Committees investigated ‘‘sole source
methodology’’ of securing Rosslyn lease,
has decided to investigate ‘‘four or five”’
other leases negotiated by FCC, most of
them for regional office space, in past two
years. It plans to complete investigation by
July.

|
Home stretch

White House selection of Bernard J.
Wunder, minority counsel on staff of
House Telecommunications
Subcommittee, looks like ‘‘good bet,”
with announcement expected ‘‘sooner
rather than later”” That was word
circulating on Capitol Hill last week.
Wunder has strong Senate backing, and is
well regarded by broadcast industry
representatives. He has been in lead for
post for several weeks; reports last week
indicate he is about to cross finish line
first. )

. .. ]

Helping hand

Lawyers for Corporation for Public
Broadcasting believe prospects for
favorable court ruling imposing stay on
entire FCC low-power television interim
process brightened dramatically last
Thursday when commission put
immediate freeze on acceptance of most
LPTV and translator applications (see
page 28). CPB attorneys contend that basic
justification for interim process was need
for immediate service and that with
Thursday’s action commission conceded
that such service is improbable at best.
Thus, argument goes, commission will be
hard pressed to defend interim process in
Washington appellate court where CPB
filed for stay.



Business: Briefly
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TV ONLY U.S. Marine Corp. O Recruitment.

Six Flags Corp.J Amusement parks.
Begins May 4 for 15 weeks in about 11
Southern markets. Fringe, prime access
and prime times. Agency: McCann-
Erickson-MIS, Atlanta. Target: adults,
25-49; teen-agers, 12-17.

California Table Grapes O Begins June
8 for nine weeks in 30 markets. Day, news,
prime access and late fringe times.
Agency: Scroggins & Fischer Advertising,
San Francisco. Target: women, 25-49.

William Underwood Co.0 B & M Baked
Beans. Begins April 27 for six weeks in
four East Coast markets. Day, fringe and
weekend programing. Agency: Kenyon &
Eckhardt Advertising, Boston. Target:
women, 25-54.

T. Marsetti Co. Salad dressings.
Begins May 4 for six weeks in over 10
major markets. All dayparts. Agency:
Kight-Cowman-Abram, Columbus, Ohio.
Target: adults, 18-49.

Begins April 27 for four weeks in 50
markets. Early fringe, late fringe and
sports programing. Agency: J. Walter
Thompson USA, Washington. Target:
men, 18-34.

Denby’s stores O Estee Lauder
promotion. Begins April 17 for three
weeks in Albany-Schenectady-Troy, N.Y.
Agency: Fern/Hanaway Inc., Providence,
R.l. Target: women, 18-49.

Geocel Sealantd Begins June 15 for
three weeks in about 10 major markets.
Fringe, news and weekend programing.
Agency: Kelly, Scott & Madison, Chicago.
Target: men, 25-54.

Filene’s O Specialty stores. Begins May
10 for one week in Boston and
Providence, R.l. All dayparts. Agency:
Ingalls Associates, Boston. Target: adults,
18-49.

New York State Bankers Association
0O Begins May 4 for six weeks in nine New

One of over 1500 Great Radio Stations
carrying Westwood One programs.

America’s Number One Producer of Nationally Sponsored Radio Programs

Programs like: The Dr. Demento
show, Off The Record with Mary
Turner, Off The Record Specials,
Live From Gilley’s, The Concert
of the Month, The Rock Years:
Portrait of an Era, The Great
American Radio Show,
Daybook, Spaces and
Places, Ace and Friends,
Star Trak, Special Edi-
tion,  Shootin" the
Breeze, Tellin’ It Like

It Was.

WESTWOOD
ONE

9540 Washington Bivd.,
" Culver City, CA 90230
(213) 204-5000
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York markets, Fringe times. Agency:
Rosenfeld, Sirowitz & Lawson, New York.
Target: adults, 18-49.

Alcan Aluminum Corp. [ Building
products. Begins in mid-April for five to
eight weeks in over 10 markets. All
dayparts. Agency: The Marschalk Co.,
Cleveland. Target: men, 25-54,

International Spike O Tomato spike.
Begins May 4 for four weeks in about 100
markets. Day and news times. Agency: J.
Walter Thompson U.S.A,, Chicago. Target:
adults, 25-49.

Michigan Milk Producers Assoc.0
Begins June 1 for four weeks in various
Michigan markets. Agency: Ross Roy,
Detroit. Target: women, 18-49.

Texas Tourist Development AgencyO
Begins April 15 for eight weeks in New
Orleans; Baton Rouge; Shreveport, La.;
Little Rock, Ark.; Tulsa, Ckla.; Oklahoma
City; Kansas City, Mo., and St. Louis. Day,
fringe and prime times. Agency: Neal
Spence Associates/Manning, Salvage &
Lee, Austin, Tex. Target: adults, 25 and
over.

FEREEEAREEE R ADIO ONLY S

Funshine Juice Bars [ Begins May 25
for 10 weeks in five Southern markets.
Agency: Trek Designs, Greenville, S.C.
Target: women, 18-40.

Footlocker Stores 1 Athletic shoes.
Begins this week for varying flights in 18
markets. Agency: Sawdon & Bess
Advertising, New York. Target: adults,
18-34; girls, 12-17; women, 18-34.

Fleetwood Company O Wate-On.
Begins in May for varying flights in about
28 markets. Agency: United Advertising,
Downers Grove, Ill. Target: adults, 18-24;
total teen-agers.

Pro BanO Flea pill. Begins in May for
varying flights in under 10 markets.
Agency: Richardson, Meyers & Donofrio,
Baltimore. Target: women, 18 and over;
adults, 25-54.

All Brand Importers (] Moosehead beer.
Begins April 20 for four weeks in over 10
markets. Agency: Mathieu, Gerfan &
Breaner, New York. Target: men, 18-34.

Clear Aid Lotion. O Begins this week
for three-to-four weeks in 29 markets.
Agency: Allscope Services, New York.
Target: women, 18-34.

Wawa Inc.d Convenience store chain.
Begins in May for three weeks in
Baltimore, central New Jersey and New
Haven, Conn. Agency: Kalish & Rice,
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“Travelling” with
bk Steve Birnbaum

Stephani Shelton on
“What's Happening *’

“Your Dollars” with
Marshall Loeb

Chatles Osgood
comments on
“The Osgood File

Eda LeShan
advises on
“Getting Along”

“Hedlth, Science
and You” with
Chatles Crawford |

CBS Radio provides advertisers
with a lot more than news and
sports {although we provide the
best of these).

We offer a variety of thought-
provoking features on coping
with today’s hectic world.

New features on the CBS
Radio Network in 1981 underscore
this point. On GETTING ALONG,
Eda LeShan discusses problems
as sensitive as homosexuality.

On YOUR DOLLARS, Money
Editor Marshall Loeb reveals new
ways to stretch a buck and make
more of your investments. Playboy
Travel Editor Steve Birnbaum
gives TRAVELLING listeners
astute vacation tips. And on THE
OSGOOD FILE, Charles O offers
more of his unique critiques on
the current scene.

Already established in our
schedule are reports on the
woman's world, health care and
the needs of young people. And
features by Charles Kuralt, Dan
Rather, Harry Reasoner, Morley
Sater and Mike Wallace.

This bright, contemporary
sound has produced record
numbers of new daffiliates and an
upsurge in loyal listeners to
CBS Radio.

And it means a wealth of
opportunities for advertisers—
who have their own tough 1981
environment to cope with!

We'd like to show you why—on
every count—CBS has the edge on
all radio networks asthe one to buy
today. Please call Dick Macaluso
in New York (212) §75-6141; Tom
Montgomery in Detroit
(313) 352-2800; Bob Schroeder in
Chicago (312) 951-3401; Larry
Storchin Los Angeles 213 460 3296.

CBS RADIO
NETWORIC )i

The Competitive Edge



























communications week. EKU campus, Richmond, Ky.

April 21-23--First international Department of
Defense/Industry Fiber Optics Standards Conference,
sponsored by Electronics Industries Association.
Sheraton Washington, Washington.

April 23—Children’s Television Conference, spon-
sored by Alpha Epsilon Rho, national honorary broad-
casting society. Moore Hall, Central Michigan Univer-
sity, Mount Pleasant, Mich.

April 23-24— Oklahoma AP Broadcasters conven-
tion. Holidome, Oklahoma City.

April 23-25 — Memphis State University Department
of Theater and Communication Arts and Memphis
Broadcasters Association conference entitled “Profes-
sors and Professionals in Communication: Looking
Ahead!" Speakers include NBC Entertainment Presi-
dent Brandon Tartikoff; FCC Commissioner Anne P
Jones; ABC News correspondent Lynn Sherr; Cor-
poration of Public Broadcasting program fund director
Lewis Freedman; former chairman of board NBC,
Julian Goodman; Scripps-Howard Broadcasting
President Don Perris; Ben Hooks, executive director,
National Association for the Advancement of Colored
People; Eugene Jackson, president, National Black
Network, and Frank Magid, Frank Magid Associates.
Memphis State University. Information: (801)
454-2485.

April 24— Radio-Television News Directors Associ-
ation of Canada French language regional meeting,
Mote! Arnold, St. Georges-de-Beauce, Ontario.

April 24-25— Arizona Associated Press Broad-
casters Association meeting. Fiesta Inn, Tempe, Ariz.

April 24-26— Radio-Television News Directors As-
sociation region eight meeting. Alpine Bay, Ala.

April 24-26— Alabama AP Broadcasters Associ-
ation annual meeting and awards presentations.
Alpine Bay Boat and Ski Club, Lake Logan Martin, Ala.

April 25— White House Correspondents Association
67th annual dinner. Washington Hilton, Washington.

April 25— Radio-Television News Directors Associ-
ation regional meeting (region 13). PEPCO audito-

rium, Washington. Information: Ron Miller, WWBT(TV)
Richmond, Va., (B04) 233-5461,

8 April 25— Radio-Television News Directors Asso-
ciation region one seminar. Seattle. information: Dean
Mell, (509) 448-4606.

April 25-26— National Federation of Local Cable
Programers Midwest regional conference. Leverone
Hall, Northwestern university, Evanston, ill.

April 24-30—17th annual MIP-TV international TV
program market. Palais Des Festivals, Cannes, France.

April 24-May 16 —Seventh annual Video and Televi-
sion Documentary Festival screenings. Sponsored by
Global Village, 454 Broome Street, New York, N,
10013, (212) 966-7526.

April 25—Fourth annual Great Lakes Radio Con-
ference, sponsored by Broadcast and Cinematic Arts
Department and Alpha Epsilon Rho, national honoy-
ary broadcasting society, Central Michigan University,
Mount Pleasant, Mich.

April 25— Indiana Associated Press Broadcasters
annual meeting and awards banquet, Inn of the Four-
winds, Lake Monroe, Bioomington.

April 26-28— Virginia Cable Television Association
annual convention, Wintergreen, Va. Information:
(804) 320-2180.

8 April 26-29— Southern Educational Communica-
tions Association "New Horizons” conference. Host
station: WHRO-TV Norfolk. Omni International, Nor-
folk. Information: Donna Ponti, (804) 489-9476.

April 27 —Broadcasting Day at University of Florida,
College of Journalism and Communications, spon-
sored by Florida Association of Broadcasters.
Gainesville, Fla.

April 27-May 1— National Public Radio annual
public radio conference. Marriott hotel, Anaheim, Calif.

April 28— New York State Broadcasters Association
annual meeting. Sheraton Airport Inn, Albany, N.Y.

April 28-May 2—30th annual Broadcast industry
Conference and Awards, hosted by San Francisco
State University. Theme: “Programing the 80's” San

“The Christian Science Monitor
News Service gives us an extra
dimension, a little more depth. It is
a unique service. . . .We use
all 20 of the stories every week.”

You get
out-
of-the-
ordinary
stories

Bob Wilbanks
News Director
WHO, Des Moines

To get a sample cassette of this
week’s tape, call Dave Dunbar toll-
free at The Christian Science Monitor

Radio News Service:
1-800-225-7090.

in Massachusetts, call collect

(617) 262-2300.

RNS-11
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Francisco State University. Information: Janet Lee
Miller or Darryl Compton, (415) 469-2184.

April 29— New Jersey Broadcasters Association an-
nual spring managers meeting, Mercer county college,
West Windsor.

April 29-30— National Association of Broadcasters
executive committee meeting. NAB headquarters,
Washington.

April 29-30--Two seminar programs, “Contracts and
Copyrights” and “Film Programing Seminar’ pre-
sented by Public Telecommunications Institute of Na-
tional Association of Educational Broadcasters. To be
held immediately following Southern Educational
Communications Association conference in Norfolk,
Va. Information: NAEB, 1346 Connecticut Avenue,
N.W., Washington, D.C., (202) 785-1100.

April 29-May 1 — Indiana Broadcasters Association
spring conference. Sheraton-West, near indianapolis
International Airport.

S
May

May 1-2— Society of Professional Journalists, Sigma
Delta Chi region two conference. Convention Center,
John Asquaga’s Nugget, Sparks (Reno), Nev.

May 1-2— Women in Communications, Fairfield
county chapter, Northeast regional meeting. Marriott
hote!, Stamford, Conn.

May 1-3— Texas AP Broadcasters convention. Mar-
riott North, Dallas.

May 1-3—Carolinas UPI Broadcasters Association
meeting. Center for Continuing Education, Boone, N.C.

May 2— Jowa Broadcast News Association annual
convention. Howard Johnson's Motor Lodge, Des
Moines.

May 2 — Georgia AP Broadcasters Association annual
meeting and awards banquet. Peachtree Plaza hotel,
Atlanta.

May 2-7— Pennsylvania Association of Broadcasters
spring convention. Ambassador Beach hotei, Nassau,
Bahamas. Information; Robert Maurer, counsel and ex-
ecutive director, PAB, 407 N. Front Street, Harrisburg,
Pa, 17101, (717) 233-3511.

May 3— Public Radio in Mid-America board of direc-
tors and membership meeting. Phoenix. information:
Thomas Hunt, Central Michigan University, noncom-
mercial WCMU-FM Mount Pleasant, Mich, 48858,
(517) 774-3105.

May 3-5— Minnesota Broadcasters Association
spring meeting. Radisson Plaza hotel, St. Paul.

May 4-6—National Indian Media Conference spon-
sored by the Native American Public Broadcasting
Consortium and the American Indian Film Institute.
Sheraton, Spokane, Wash.

May 4-7— ABC-TV affiliates annual meeting. Century
Plaza, Los Angeles.

May 4-8-—Community Antenna Television Associ-
ation technical seminar. Paramount Heathman hotel,
Portland, Ore. Information: (305) 562-7847.

May 5 — National Academy of Television Arts and Sci-

ences Boston/New England chapter fourth annual hall
of fame dinner honoring David Hartman of Good Morn-
ing America. Hyatt Regency Cambridge, Cambridge,
Mass.

May 5-7—1981 Video Forum, sponsored by Peirce-
Phelps Inc. Peirce-Phelps headquarters, 2000 Block
North 59th Street, Philadelphia.

May 5-9— American Women in Radio and Television
30th annual convention. Keynote speaker: Lesley
Stah!, CBS News White House correspondent.
Sheraton Washington hotel, Washington.

May 6—George Foster Peabody awards luncheon,
sponsored by Broadcast Pioneers. Hotel Pierre, New
York.

Enlagal’

Captions on page 41 of April 6 issue
under pictures of Janice Engsberg of
United Church of Christ and Deborah
Costlow of Media Access Project were
transposed.
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Coverage suggestions

EpiTor: There is much broadcast jour-
nalists can do to help America understand
the murders in Atlanta and their meaning
for the country. 1 offer to broadcast news
directors and assignment editors these
questions:

To the credit of some of you, particu-
larly ABC, CBS and McNeil/Lehrer, this
story has been treated often and in depth.
Why doesn’t everyone?

Why is the possibility that the killer is
black such a major story? Might not the
depth of guilt felt by white America and
white journalists, manifested in their
grasping at any hope that the killer is
black, be a bigger story?

ABC was the first to point out the link
between Atlanta, Buffalo, Rochester,
Greensboro, Mobile and Miami. Why
haven’t other news organizations focused
on this?

Since these killings have gone on for two
years, is it not newsworthy that the reac-
tion time of government and media has
been so slow? How .does this compare to
the immediate three-network and 60
Minutes coverage in 1977 when a single
white boy disappeared from a Greenwich
Village apartment, also without a clue?

Why have the media largely ignored the
parents of the murdered children? When
the hostages were taken, parents were on
the news every night. Why not now? Isn’t
it important for America to know that
blacks too, have families.— Pluria W.
Marshall, chairman, National Black
Media Coalition, Washington.

- ]
Clarification

EDITOR: In your story of March 30 on the
new communications technology exhibi-
tion on Capitol Hill involving a live
satellite. link for congressmen to use
Warner Amex’s two-way Qube System,
BROADCASTING magazine reported, cor-
rectly, that Communications Technology
Management of Washington was not in-
. volved in the operation. I'd like to explain
the circumstances.

Warner Amex’s engineering team, act-
ing on last-minute erroneous information
regarding CTM’s satellite uplink
capability, switched to WETA(TV) Washing-
ton to get the two-way teleconference on
an available transponder. This last-minute
switch was “‘due to an engineering error.”’
CTM is totally capable of uplinking to any
of the communications satellites available
to the industry, and we fully intended to
utilize them. CTM’s technical guidance

Open:Mike:

and assistance were an important factor in
the project.—Leo J. Murray, vice presi-
dent, public affairs, Warner Amex Cable
Communications, New York.

]
Format case reading

EDITOR: Regarding the Supreme Court
decision handed down recently which
overturned numerous appeals court deci-
sions and affirmed the FCC’s authority to
adopt a laissez-faire attitude to format
changes (BROADCASTING, March 30) it
seems as if Justice Byron White and the
majority of the court ignored the very es-
sence of the classic Red Lion case that
Justice White so brilliantly and
meticulously wrote in 1969,

The basic conflict revolves around the
question of the right of broadcasters to be
free from undue government intrusion
into programing, as set forth in Section
326 of the Communications Act of 1934,
versus the rights of listeners to be exposed
to a widely divergent free flow of ideas.

Red Lion stated that ‘‘it is the right of
the viewers and listeners, not the right of
the broadcasters, which is paramount.”’

It appears that the real losers are the
public.— Richard C. Wieser, noncommer-
cial KPTS(TV) Hutchinson, Kan.

|
NATPE note

EDITOR: There’s really no way that I can
express my gratitude to BROADCASTING for
the tremendous support that you have
given NATPE over the years. While none
of your reporters have ever been easy with
us, we have always gotten a fair shake from
you. I can honestly attribute much of our
growth and success to your publication. —
Lucille Salhany, NATPE immediate past
president and vice president of program-
ing, Taft Broadcasting, Philadelphia.

|
Educational aid

EDITOR: As student intern coordinator for
NATPE *81, I received numerous compli-
ments from both buyers and sellers as to
how knowledgeable my students are of
current industry practices and issues.
While T would like to take full credit, it is
due in no small part to their use of student
subscriptions to BROADCASTING. Thanks
for making me look good.— Mike
Donovan, assistant professor, radio-TV-
film, Glassboro State College, Glassboro,
N.dJ.
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Almost like being there

EDITOR: Television station programers are
the first to complain about the lack of
complimentary feedback from their au-
dience, when they’ve done something
good. As a group, we are just as guilty of
forgetting to praise when it’s deserved.

I had to take time to write this letter in
praise of your exceptional coverage of our
1981 NATPE programing conference
(BROADCASTING, March 23). You some-
how managed to report on every
workshop, session and activity over the
sometimes unmanageable five-day ex-
travaganza.

Your coverage was thorough, accurate,
and possibly too good. In future years,
your readers may decide not to attend and
just read your assessment!—Charles W,
Larsen, NATPE 81 conference chairman
and program director, WNBC-TV New
York.

-
Mobil welcomed

EDITOR: Referring to the Mobil advertise-
ment on page 73 of the March 23 issue of
BROADCASTING [referring to CBS’s refusal
to air issue advertising], I think Mobil has
made a valid point about television that
perhaps radio could better solve. Mobil
can advertise on KNCO any time it wants
to.— Chuck Gratner, general manager,
KENCOAM) Grass Valley, Calif

A R
The Nader connection

EDiTOR: There were two errors in your
March 30 report on S. 601. First, you
stated that Congress Watch is the legis-
lative arm of Public Citizen, a group
headed by consumer advocate Ralph
Nader. Ralph Nader resigned from the
chairmanship of Public Citizen several
months ago.

Second, the report stated that the Na-
tional Citizens Committee for Broadcast-
ing is a “‘wing’’ of Public Citizen. NCCB is
not now nor has it ever been an “‘arm”’ or
a “‘wing’” —or any other part—of Public
Citizen. During the period that Nader was
chairman of Public Citizen and NCCB, we
shared a common officer. Since his resig-
nation from Public Citizen, Nader has re-
mained with NCCB—and we share no of-
ficers with Public Citizen.—Samuel A.
Simon, executive director, NCCB, Wash-
ington.
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ABC Anchorman
Didn’t Tell The Truth

by Reed Irvine
and
CIiff Kincaid

Several weeks ago Max Robinson, one
of the anchormen on ABC’s “World
News Tonight,” gave a controversial
speech at Smith College. Among other
things, it was reported that Robinson,
who is black, had accused ABC News of
racial discrimination in its coverage of the
return of the hostages from Iran and the
presidential inauguration.

Robinson reportedly said that black
correspondents had been excluded from
covering those two big stories. In
addition, it was reported that Robinson
had submitted his resignation to ABC
because of that exclusion. It was said that
the resignation had not been accepted.

It soon became obvious that these
charges of discrimination were wrong.
ABC demonstrated that it did have black
correspondents covering the return of the
hostages. Not surprisingly, Robinson
released a statement to the press saying
that his remarks had been distorted by the
news media. “In setting out my ideas (at
Smith College),” Robinson said, “I never
anticipated the kind of reporting that has
resulted.”

Robinson said that his speech dealt
with “unconscious racism” in America
but that he did not single out ABC News
for criticism. “I and the other black
correspondents at ABC News have
played a significant role within this news
organization in reporting every kind of
story imaginable,” he said.

Robinson also denied saying that he
had submitted his resignaton. “I have
not offered my resignation to ABC News,
nor do I intend to. This was again a
distortion of my remarks. I value my
relationship with ABC News, and I am
proud of the contribution I have been
able to make,” he said.

In this electronic age those who shout
that they have been misquoted are
frequently tripped up by the tape
recorder. It turns out that someone made
a recording of Robinson’s speech at
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Smith. TV Guide says it has obtained a
copy of the tape.

TV Guide says, ‘‘Despite his statements
to the contrary, ABC News anchorman
Max Robinson sharply denounced his
network for racism in a recent speech at
Smith College . . . TV Guide has obtained
a complete tape recording of Robinson’s
remarks that directly contradicts ABC’s
carefully worded press release . . .”

TV Guide reported that Robinson did
complain in his speech that he and
another black correspondent at ABC
News, Hal Walker, were excluded from
coverage of the inauguration and the
return of the hostages. And despite
Robinson’s statements to the contrary,
TV Guide reported that Robinson told the
Smith audience that after questioning
ABC as to why blacks were excluded from
covering those stories, he offered his
resignation.

It seems clear that Robinson was wrong
about racism at ABC News. They did
have blacks involved in the coverage, and
Robinson quickly backed away from the
charges he made at Smith College. But
now, if we are to believe TV Guide and
that tape recording it says it has,
Robinson is lying about what he said at
Smith, charging reporters with distortion.

Media Monitor asked ABC for its
response to the TV Guide article. They
have failed 1o do so. We have lying, cover-
up and stonewalling. You could call it
“Robinson-gate.”

MEDIA MONITOR is a 3-minute radio
commentary distributed free as a public
service by Accuracy in Media. Five
programs are provided each week on tape.
AIM also distributes a weekly newspaper
column, publishes the AIM Report rwice a
month, and provides speakers and guests
for radio and TV talk shows. For a free
sample tape of Media Monitor or for
information about any AIM service call
Bernie Yoh, (202) 783-4406, or write to
1341 G Street, N.W., Washington, D.C.
20005,







A“THANK YOU.”
AND A“PLEASE.”

We of the National
Guard Bureau would like
to thank you for your
support of our Public
Service efforts.

We gratefully ask -
that you please continue
that splendid support.

Let’s face it. We
really need you. Because
our country really
needs us.

(FIGional
=

If you’re attending the NAB Convention, please stop by our exhibit
and view our latest film, ‘“‘Goodbye Dear, I'll Be Back In a Year’



Have A Fit.
A Perfect Fit.

Super-Targeted Pro_,.amming For Young Adult Formats

We could tell you that The Source is the hottest network in
radio. That our rock concerts, features, and newscasts are a
perfect fit with young adult formats—in any size market. But
don't take just our word on it. Take it from people who work
with us every day.

“Source concerts are the best long-form music programs I've
seen to date...Audience awareness has never been higher’
Rad Messick, ED., WFYV, Jacksonuviile, FL

“Every aspect of your Source casts are, in my opinion, an
audio work of art—the anchoring, the writing, and the
production.”

Bob Senn, PD., KTMS-FM, Santa Barbara, CA

“KIZZ Radio’s primary target is the 18-34 demographic and
The Source is custom-made!!...It's nice to work with a
network that offers so much quality and personal attention to
a market, regardless of size’

Jim Henneman, ED., KIZZ, Minot, ND

“The Source'’s programming features are on target for
communicating to young adults. The content and
presentation are definite programming enhancements for us’
Mel Karmazin, V.P & Gen. Mgr, WNEW-FM,

New York, NY

it's a fit to be tried. Write to: The Source
30 Rockefeller Plaza, Section 405SS,
NY, NY 10020 or call (212) 664-2727.

NBC Radic's Young Adult Network
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Canada offers
ray of hope to
NAB on 9 khz

Communications minister comes
out in favor of keeping 10 mhz;
Wasilewski presses for U.Ss.
adoption of same position at
fall’s western hemisphere
conference in Rio de Janeiro

Canada’s Minister of Communications,
Francis Fox, last week became something
of a hero to America’s National Associ-
ation of Broadcasters. On Monday, he an-
nounced that Canada will support reten-
tion of 10 khz channel spacing on the AM
band, at the second session of the western
hemisphere conference on AM broadcast-
ing, in Rio de Janeiro, next fall. And NAB
President Vincent Wasilewski promptly
called on the U.S. government to follow
Canada’s lead and abandon its stand in
favor of reducing channel spacing to 9 khz.

¢ opefully, our government will
reverse itself and join with Canada in help-
ing to preserve two of the finest AM
broadcast systems in the world,”’
Wasilewski said.

Fox’s statement was not a complete
surprise. Canada played a leading role in
blocking American efforts to persuade the
first session of the conference, in Buenos
Aires, in March 1980, to adopt a 9 khz
plan. And although Canadian officials
have studied the channel-spacing issue
ever since—while U.S. government offi-
cials tried to persuade them of the value of
the narrower spacing—the Canadians indi-
cated they were leaning toward the 10 khz
plan.

Like the American government, the
Canadian has been subjected to considera-
ble pressure by broadcasters opposing a
reduction in channel spacing, a plan the
U.S. government put forward as a means
of opening the door to additional stations.
And Fox made his announcement, ap-
propriately enough, in Quebec City, at the
annual meeting of the Canadian Associ-
ation of Broadcasters.

Fox said he had decided the financial
costs and ‘‘operational disruptions’’
resulting from conversion to a 9 khz plan
“‘outweigh the benefits”” He said the 12
additional channels to be created by the
plan would allow only three or four new
stations in some frequency-congested
areas. (Actually, a Canadian government

Broadecactin

study said the number in such areas could
run as high as 23.) For that, he said, 350 of
Canada’s 400 stations would have to
change frequency at a total cost of $5
million for technical changes—and up to
$32 million in nontechnical costs, accord-
ing to what Fox said was an estimate by
CAB.

Surprise or not, the Fox statement
revitalized the NAB campaign against 9
khz. “We urge the U.S. government to
analyze the facts available and join with
Canada [on the issue],” Wasilewski said.
He credited Canadian broadcasters with
developing the data that convinced the
NAB that 9 khz should be opposed. He
said NAB’s research ‘‘confirms these find-
ings”” Then he added: ‘‘Our government
adopted a position favoring 9 khz without
adequately studying the issue.’

The U.S. government showed no in-
clination last week to take the NAB’s ad-
vice. “‘Just because Canada has taken a
position in favor of 10 khz is no reason for
us to cave in,” said one State Department
official. ““They’ve taken a position, we’ll
take a position, and then we’ll battle it out
in Rio.”

And Canada, in fact, has made it clear it
is not staking its all on 10 khz. Fox told the
Canadian broadcasters that Canada ‘‘will
be aggressive in seeking the support of
other countries in the region for retention

SALPPTS

of 10 khz spacing,” and will make availa-
ble to them the results of its studies. But
he also warned: ‘““There is considerable
support in many countries for the nar-
rower spacing’’ and said that if the 9 khz
plan commands ‘‘a majority’’ of the coun-
tries at the conference, ‘‘Canada would
have no alternative but to conform to the
plan.”’

America’s other close neighbor, Mex-
ico, has yet to make a decision on which
channel-spacing plan to support. Although
U.S. State Department officials have said
Mexico is solid for 9 khz, a government
official in Mexico City concerned with the
issue said last week that studies are being
made to determine the effect a switch to 9
khz would have on the country’s 70 AM
stations (out of 900) operating with direc-
tional antennas. A substantial impact on
most of those stations he said, would pro-
bably turn Mexico against the proposal of
the U.S.

Fox’s announcement was not the only
foreign relations success to which the
NAB could point out last week. The board
of the Inter-American Association of
Broadcasters unanimously adopted a reso-
lution endorsing retention of the 10 khz
channel spacing plan, and urged member
countries to notify their governments of
that stand. Members of the board, which
was meeting in Quebec City for the first

... while Cuba remains adamant

Cuban officials last week gave a U.S. delegation in Havana no grounds to hope Cuba can be
persuaded easily, if at all, to reduce the power of its stations and to use directional antennas as a
means of resolving incompatibilities between the two countries' inventories of AM stations. The
Cubans are reported to have taken the position that reduction of channel spacing from 10 khzto 9
khz is “the only way” to deal with the problem.

The FCC and the State Department on Friday issued identical press releases describing the
results of talks William Jahn of the State Department and Wilson LaFollette of the FCC held with
Cuban officials on Monday and Tuesday on the channel separation issue, which is to be decided
at the Region 2 administrative conference on AM broadcasting, in the fall.

Jahn and LaFollette were said to have presented the results of computer studies revealing the
incompatibilities and to have expressed concern “about the indicated serious interference that
would be created by large numbers ot Cuban stations" some of which are to operate at very high
power—500 kw in two cases.

But, the release said, Cuba insists on the use of high power and indicates it cannot use
directional antennas, “except in rare cases, because of economic reasons and scarcity of land for
large antenna sites”

“Cuba," the release added, "takes the position that the onty way to resolve major
incompatibilities is to adopt 9 khz channel separation and to use the additional channels for that
purpose.” The proposed reduction would generate 12 new channels.

A State Department official described the talks in Havana as “productive’” in that “they
identified the problems on both sides” But an FCC official said that if the two countries cannot
resolve the incompatibilities, the Cuban stations “will impose a tremendous problem on existing
U.S. stations.”

Actually, the problem is not the U.S’s alone. The Cuban proposals spell trouble for countries
throughout the region. Thus, the U.S. will have allies in attempting to persuade Cuba to moditfy its
proposals.
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time, are from Uruguay, Mexico, Chile,
Venezuela, Argentina, the U.S.,
Dominican Republic and Canada.

Although the start of the second session
of the AM conference is still seven
months away, a critical preliminary gets
under way in Geneva next week. A so-
called Panel of Experts will begin an eight-
week project comparing the 10 khz chan-
nel-separation scheme with two 9 khz
plans—one, proposed by the U.S., that
would require stations to move a max-
imum of 4 khz, and the other, suggested
by Canada, that would require them to
move a maximum of 9 khz. Among other
things, the studies will show the value of
each in resolving ‘‘incompatibilities” in
the station inventories the western
hemisphere countries have submitted.
And efforts will be made to resolve them.

It may be that the U.S., though, will in
fact “‘cave in’’ before the results of those
studies are known, late in June. The FCC,
which is reviewing the channel-spacing
issues, will make its recommendation to
the State Department on the position to be
taken by the U.S. in Rio, in late May or
early June. By that time, the commission,
which had been unanimous in supporting
the 9 khz plan, in advance of the first ses-
sion of the conference, will have three new
members. One of them, Washington com-
munications attorney Mark S. Fowler, who
is to be designated the chairman, is under-
stood to have expressed the same con-
cerns about 9 khz voiced by other mem-
bers of the communications bar. And one
present commissioner, James H. Quello,
who is awaiting reappointment, has said
he has changed his mind and now favors
retaining 10 khz. What’s more, the NAB
may be counting on what it perceives to be
the Reagan administration’s pro-business
attitude to turn the U.S. around on the
issue.

Still, supporters of 9 khz have what
seems an increasingly powerful, if odd,
ally—the “‘Cuban inventory.”’ This is the
list of AM stations on hand and desired
that Cuba submitted to the conference in
May 1980. It contains 188 stations, more
than twice the number now believed to be
operating on the island, and some, on the
air and proposed, are or will be operating
at very high power—up to 500 kw for two
stations not yet on the air.

Some U.S. officials argue that the 12
new channels 9 khz will make available
will be needed as one means of resolving

the conflicts between Cuban and U.S. in-
ventories—as well as among the stations
of other countries in the hemisphere. In-
deed, some FCC officials, like Broadcast
Bureau Chief Richard Shiben, no longer
stress the additional stations 9 khz will
make available; rather, they speak of that
system as a means of enabling the U.S.
simply to preserve service it now has. “I’m
scared to death of the Cuban inventory,”’
Shiben has said. ‘‘It can be disastrous. It
can lose a lot of service. We're better off
with 9 khz; we’ll have more channels; we
can negotiate; we will get more stations.”

William Hassinger, engineering assis-
tant to Shiben, described 9 khz ““as part of
the solution’’ to the problem.

Last Monday, a two-man U.S. delega-
tion—William Jahn, of the State Depart-
ment, and Wilson LaFollette, of the
FCC’s Broadcast Bureau—began a one-
week tour of the Caribbean to conduct
bilateral talks with a number of countries
as part of U.S. preparations for the con-
ference. The first stop was Havana, where
the effort was to be made to persuade the
Cubans of the need—as the Americans
see it—to take a more accommodating ap-
proach to the problems the Cuban inven-
tory is causing.

But it was clear last week that members
of the advisory committee felt the U.S.
should not limit its negotiating arsenal to
engineering or technical proposals. Vin-
cent Pepper, of the law firm of Smith &
Pepper, talked of the need for a “‘political”’
approach. Three Florida Association of
Broadcasters’ members who were in
Washington last week for a meeting of the
Advisory Committee on Radio Broadcast-
ing—Hal Frank, vice president and
general manager of WINZ(AM) Miami and
chairman of FAB’s committee on the
Cuban situation, Matt Leibowitz, FAB
counsel, and Rick Edwards, chief
engineer, WINZ—have already marched
down that road. They persuaded Florida
Congressman Dante B. Fascell, chairman
of a subcommittee of the House Foreign
Affairs Committee, to hold hearings on
the Cuban problem. The hearings—1to be
held in May—will provide a forum for a
wider discussion of solutions than is possi-
ble within the advisory committee.

So last week began coming together; in
Quebec City, in Washington and in
Havana, the political and technical con-
siderations that will bear on decisions to be
made in Rio in the fall.

Hands across the spectrum border. The National Association of Broadcasters and the
Canadian Association of Broadcasters agreed last week to study the possibility of post-
sunset operations for daytime-only AM stations in both countries: Meeting at the CAB an-
nual-convention in Quebec City last week, NAB Joint Board Chairman Thomas Bolger and
CAB: Chairman Don Smith resolved that their organizations would prepare technical
studies “needed to assess the various methods by which daytime-only stations ... could be
permitted to operate until at least 8 p.m. focal time regardiess of sunset time” NAB wilt
send representatives to a meeting of CAB's Technical Committee on May 6 as a first step in
the process. If “studies and subsequent discussions result in an improvement to daytime
station service which is acceptable to broadcasters in Canada and the US.” NAB and CAB
resotved, “the results will be transmitted to the respective governments for consideration.”
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FCC whistles
low-power TV
to standstill

Puts immediate freeze on
further applications, says
pending bids must meet test
for normal station separation;
only handful could pass new
criteria on interim basis;
further rulemaking coming

The FCC last week put the brakes on its
runaway low-power television proceeding.
At the staff’s recommendation, it put an
immediate freeze—as of last Thursday
(April 9)—on accepting most new LPTV
and translator applications and said it
would process the thousands of pending
applications using mileage separations
designed for full-service stations. The
recommendation and its unanimous adop-
tion after little discussion took most by
surprise.

The FCC is allowing only three excep-
tions to the freeze: applications for stations
in areas that currently receive fewer than
two full-service stations; applications of
existing translators seeking to change
from channels 70 through 83, which the
FCC is trying to clear for mobile radio ser-
vices, and applications of existing transla-
tors seeking to change channels to resolve
interference with full-service stations.

From now on, the FCC said, only ap-
plications meeting one of those criteria
will be accepted and placed on cutoff lists.
Competing applications, of course, alen
must meet the criteria, the FCC said. A
other applications will be returned without
prejudice, it said.

Molly Pauker, staff attorney for the
Broadcast Bureau who has taken over most
of the LPTV duties vacated by Michael
Couzens, who presented the recommen-
dation, said the staff would soon present a
further notice of rulemaking, proposing
mileage separations for low-power stations
and translators. It is her hope that once
those separation criteria are adopted,
possibly in the fall, the acceptance of ap-
plications can be resumed.

Using the full-service mileage separa-
tions, the FCC staff will examine the
4,748 applications on file to determine
which are uncontested and which are
mutually exclusive. According to Pauker,
preliminary analysis shows only 35 of the
applications are uncontested and thus
grantable. She added that 43 others may
also be uncontested, but that they will re-
quire further study.

The FCC’s action was taken last week
because the agency was simply over-
whelmed by the deluge of applications it
has received since the FCC proposed the
low-power service last September (BROAD-
CASTING, Sept. 15, 1980). Commissioner
Abbott Washburn characterized the action
as a chance for the staff “‘to play catch-up
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4-A’s say it’s time
for self-regulation
to show its stuff

Opportunity is a two-edged sword,
says Johnston: having gotten
government off industry’s back,
there’s more reason to follow
through; sentiment is echoed

by Kummel at annual meeting

Some 900 people gathered last week in
Boca Raton, Fla., for the 63d annual meet-
ing of the American Association of Adver-
tising Agencies, an attendance figure
roughly 30% higher than last year’s.

“Transitions’ was the theme of the
meeting, and on that score the transition
to the Reagan administration provided
a principal focus of attention, as a stimulus
of economic changes and as a harbinger of
both government deregulation and a new
emphasis on advertising self-regulation.

Accepting his election as chairman of
the 4A’s last week, Don Johnston, chair-
man of J. Walter Thompson, voiced an
enthusiasm echoed elsewhere during the
session. ‘I have great faith in advertising,”’
he declared. *‘I relish it, and am proud to
be part of it.”’

Johnston also addressed another of the
meeting’s recurring themes—self-regula-
tion. Recalling the drafting of the
organization’s code of practices 60 years
ago, Johnston said today’s self-regulatory
process ‘‘puts an ever greater burden on us
[because of the promise of less govern-
ment regulation] to regulate ourselves to
do all the things we have always main-
tained we could do and would do if given
half a chance.’

Also elected: as vice-chairman, John S.
Bowen, president of Benton & Bowles;
secretary-treasurer, Harold A. Shoup,
president of Carr Liggett, and three new
directors-at-large: Bruce Crawford, presi-
dent of BBDO International, Peter H.
Darley, president of Darley & Associates,
and William E. Phillips, chairman of
Ogilvy & Mather.

“Let 1981 be remembered as the year
the AAAA’s started to do something posi-
tive to improve advertising’s self-image,”’
the organization’s president, Leonard S.
Matthews, told the group last Friday. Mat-
thews described a strategy through which

I

MATTHEW

‘‘we hope to develop 52,000 ‘Ambassadors
for Advertising,’’’ by educating the
52,000 people who work in AAAA agen-
cies about how advertising
“‘works. . .insures the legitimacy of its
claims. . .helps the consumer enjoy
freedom of choice”’ Such a campaign is
needed to combat the ‘‘image problem”’
Matthews says advertising faces. The prob-
lem, he added, is denied by some agency
executives, but is intensified by what he
called “‘anti-advertising consumerists,”’
among whom he listed Action for
Children’s Television and the Consumers
Union.

Matthews also provided some figures
about member agencies, saying that over
the past year AAAA has added 42 to its
ranks. On the financial side, 1980 was ‘‘a
pretty good year” for members, he said,
with 72% reporting increased billings,
although the profit average, at 4%, was
down from 1979’s 4.59%. And he sug-
gested his reading of members projections
shows margins slipping in 1981, primarily
due to cost inflation.

There’s some good news on the govern-
ment front, said Matthews, who antici-
pates ‘‘the departure of the consumer ac-
tivists masquerading as even-handec
regulators, and a return to more objective
arbitrators.”’

Before passing the 4A’s mantel on to
Don Johnston, outgoing chairman
Eugene Kummel delivered his report to
the AAAA members, also taking up the
subject of government regulation.

Noting the shift in Washington toward
deregulation, he declared that agencies
“‘should accept both the challenge and
responsibility’” of deregulation. The adver-
tising community, he said, should demon-
strate that ‘“‘we will self-regulate, if any
regulation at all be necessary”’ He said
radio deregulation by the government
““should be an instance of our ability to
self-regulate,” noting that the 4A’s has
been working with both the National As-
sociation of Broadcasters and the Radio
Advertising Bureau to ‘‘find a substitute
for proof of performance,”’ and a state-
ment on the subject to be issued shortly.

Among other necessary courses of ac-
tion Kummel outlined, agencies must be
ready ‘‘if regulation shifts to local and state
governments’’ in the absence of federal
rules, he said.

Turning to ‘‘image of advertising prob-
lems,” Kummel further elaborated on the
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communications strategy outlined earlier
by AAAA’s President Matthews.

And Kummel also focused on the mat-
ter of UNESCO’s MacBride Commission,
which he called ‘‘a new battleground for
the regulation of and imposition of restric-
tions on advertising by governmental
forces,” and one that will ‘‘serve the oppo-
nents of free information.”

Pierce, Jankowski,
Silverman sight
on Moral Majority

Campaign to boycott advertisers
assailed by broadcast chiefs;
innovative programing seen as
main hope to avoid losing out

to competition from new media

The top brass of the three commercial
television networks—ABC’s Fred Pierce,
CBS’s Gene Jankowski and NBC’s Fred
Silverman —took the opportunity provided
by the AAAA’s meeting to blast the
boycott actions by the Coalition for Better
Television and the Moral Majority, and at
the same time restate their convictions in a
healthy future for their business.

Silverman had perhaps the most color-
ful description of what all three labeled the
threat the boycott poses to the public in-
terest—calling the broadcast medium an
“‘electronic agora,”’ an ‘‘open marketplace
of ideas,”’” which the coalition is mounting
a ‘‘sneak attack’’ to shut down. That at-
tack, Silverman, said, has as its ultimate
target the public itself —it’s an ‘‘attack on
the foundation of democracy.”

Pierce, also deploring the call for a
boycott, said it’s not simply that the coali-
tion ‘“‘wants to be heard” but that it
““‘wants to decide what all can hear and
read”” And he cited a recently commis-
sioned ABC survey that he said shows 64%
of the public believe the choice of pro-
graming should rest ‘‘with the individual.”’
And he asked the agency executives where
they wanted to find themselves serving as
“‘referees’” between competing interest
groups taking different positions on a
given program,

Jankowski labeled boycotts ‘‘dis-
enfranchisement of the real majority by a
determined minority’” of what he terms

SILVERMAN
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““self-appointed guardians.”’ The pubilic,
he said, should be “‘trusted to go on voting
with their dials”’

Silverman made a similar point, but
noted that the public right now is voting
against the networks, as evidenced by slip-
ping network shares. Acknowledging some
effect from new media, Silverman labeled
the real cause ‘‘viewer disenchantment’
with network fare. The cure, he main-
tained, is “‘innovation’’ in programing, cit-
ing Soap, Masada, and All in the Family
among his examples. And that, he said,
requires advertisers with the ‘‘courage’’ to
sponsor innovative programs, even in the
face of boycotts.

ABC’s Pierce also took note of what he
called ‘‘marginally’’ lower network shares.
He said people are watching independent
stations instead, and claimed that with a
heavy level of off-network product in inde-
pendents’ schedules, a viewer may have
more choices per hour but ‘‘faces a same-
ness across the board’” with one effect that
“‘over the long haul, it means network
series and characters may be oversaturated
before their time.”

His proposed solution sounded similar
to Silverman’s—‘‘new and imaginative
forms of programing’’ (Pierce also men-
tioned Masada). Along that line he pre-
dicted that the 80’s ‘‘will bring increased
interest in news magazines’> and both
scheduled and special event news broad-
casts, while he also expects ‘‘nonfiction
entertainment shows ... will flourish as
well .’

Looking at cable, Pierce suggested to
the agency representatives that it would
have positive aspects for commercial
broadcasting, that the growth of
specialized cable services will only ‘‘make
it even more clear that network television
will be the only medium that can continue
to offer you broad national audiences with
instant, effective reach.”’

NBC affiliates may be happy that Silver-
man, in his remarks, also included local
broadcasters in that equation. But they
may not be so thrilled by another section
of his speech. In making a call for
deregulation of broadcast television,
which he said will be needed to give it ‘‘the
same kind of programing freedom as [the]
newer technologies’® Silverman particu-
larly singled out the prime-time access
rule, which he said prevents network
broadcasters from serving the public in-
terest “‘as well as we could.”” That’s be-
cause it ‘‘keeps network news from being
more than one half-hour long,” thus keep-
ing it ‘‘a headline service,” according to
Silverman.

Jankowski, talking about cable and
other technologies, said there’s a
“feverish frontier-psychology about the
new technologies’’—and he claimed that
none of the new services possesses the
“‘combination of qualities’’ of broadcast
television. Television at its introduction,
he said, was ‘‘revolutionary’ in a way the
new technologies aren’t. ““When was the
last time you saw a crowd outside your
local appliance store,”” he asked.

Yellow light on CBS program acquisitions;
red light (for now) on AT&T’s satellite tariff;
green light for telcos and cellular radio

The FCC at its Thursday (Aprit 9) open
agenda meeting:

m Deferred action on a CBS petition for
a declaratory ruling on the commission’s
financial interest rule until the network
supplements its petition with a substantial
public interest justification for its request.

® Suspended, for five months, a pro-
posed AT&T tariff filing covering plans to
offer a satellite television service to the
public on an experimental basis not to ex-
ceed three years.

m Amended rules to provide for licens-
ing and operation of cellular mobile
telephone services.

The action on CBS’s petition came on a
motion by Commissioner Anne Jones
after a 3-2 commission vote denying
CBS’s petition outright, and a motion by
Commissioner Abbott Washburn to act on
the request through the rulemaking pro-
cess was defeated 3-2. Washburn thought
that a grant of the declaratory ruling would
amount to partial repeal of the present
rule. The Jones motion passed on a 4-1
vote with Commissioner Joseph Fogarty
dissenting.

On the first vote, Commissioner James
Quello sided with Washburn in the belief
that a declaratory ruling was simply an im-
proper vehicle for deciding the issue. The
rule stated plainly, they argued, that net-
works were specifically precluded from ob-
taining any financial interest in television
programing rights except for those per-
taining to the exhibition of programing on
the air.

The commission suspended AT&T’s
satellite TV service tariff filing at the re-
quest of Wold Communications Inc.,
whose petition to reject or suspend was
supported by Southern Satellite Systems
Inc. Midwestern Relay Co. petitioned for
outright rejection of the tariff. In suspend-
ing the tariff, the commission noted that
AT&T proposed to offer the experimental
satellite TV service without incurring the

usual obligation by common carriers to
continue to provide the service if called for
by the ‘“‘current or future public interest.”’
and that it failed to justify why it should
not be called on to do so. It also said that
without justification, AT&T could limit
eligible customers for the proposed service
to the few that it chooses, in lieu of a more
reasonable selection process that would
enable all comers an equal opportunity to
procure the service.

At the outset of the cellular radio dis-
cussion, Quello noted the Justice Depart-
ment had charged that the commission’s
proposal was ‘‘anticompetitive”’ That
charge stems in part from the fact that only
two systems would be authorized per
market, and of the 40 mhz of spectrum
space the commission has allocated per
market for five years, half of that spectrum
would go exclusively to ‘‘wireline car-
riers,’ i.e., the local telephone company,
while the remaining spectrum would be
granted to a nonwireline carrier. The com-
mission made explicitly clear, however,
that all telephone companies “‘will be ex-
pected’ to furnish appropriate intercon-
nection to nonwireline carriers at terms no
less favorable than those offered to
their own cellular subsidiaries (which the
phone companies would be required to es-
tablish in providing cellular service.)

Cellular radio is mobile telephone ser-
vice technology in which one or more
radio transmitters having limited coverage
are connected by wireline, so that a given
radio channel may be reused several times
in different parts of a city instead of only
once. The new technology will greatly ex-
pand the capacity of the existing mobile
telephone service.
~ Immediately after the FCC vote amend-
ing its cellular radio rules, AT&T an-
nounced plans for its cellular service,
called Advanced Mobile Phone Service
(AMPS), which it said will be ready by
mid-1983. ’

ning conference in June 1983.

begun or have not yet been started”

Secretary of Commerce Malcolm Baldrige has urged the FCC to move promptly ‘on 'the
DBS front—and indicated he hoped the move would be positive: Baldridge; in a letter to
‘Acting Chairman Robert E. Lee on Friday, said. “regutatory uncertainty can.impose substan-
tial unnecessary costs” on the industry. He also said the commission’s views will-be centrat
to the palicy the U.S. seeks to advance at the Region 2 (western hemisphere) DBS plan-

Baldrige said the commission has been “a leader in promoting free market competition
and deregulation in telecommunications over the past decade; and added, “The-adminis-
tration strongly supports these goals. He said-the commission-should-move “as soon-as
possible” to remove “domestic and international policy uncertainties.”

Baldridge sent his letter after receiving an urgent appeal from the Association of Max-
imum Service Telecasters to refrain from an early endorsement of DBS. AMST President
Tom Paro said: "AMST strongly urges you to withhold any action on DBS.until the necessary
information on this difficult issue, with important domestic and international ramifications,
has been generated by the administrative and congressional processes that have only just

Reagan administration weighs in as pro-DBS [
%
|
|
1
|
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There are _ .
networks which
haven’t won as
many awards
as we have.

with the right staff — thinking heads, not
just talking heads.

You challenge them. Tax them. Make
them grow. You reach as high as you can
and then you reach a little higher.

You put your best work up against
the networks in prime time and pull a
larger share. Consistently.”

We've done more than that at WCCO
Television. We've won every major award,
local, regional and national. We're the
only local station in the country to have

No one walks up and hands youthe won each of the four top awards in
Peabody Award. broadcasting more than once.

Nor do they pass out The Columbia Since the day we signed on in 1949,
Dupont, The Radio-Television News adequate work has never been good
Directors Association, or The Sigma Delta enough. We want to be be
Chi Award with every FCClicense. And if you want to be best

You earn those awards. You start you've got to give more.

If you want to be best, yourve got o give more

WCCO Télevision, Minneapolis/St. Paul. A CBS Affiliate. @ Represented by Telere

*Source: Arbitron, November 1980. Monday-Sunday. Subject to limitations.









An important member
of the company we keep.

We're proud to represent the nation’s number one
independent television station on one of the strongest -
lists of stations in the business.

KWVU-TV, Las Vegas, Nevada has long been recognized
as the premier independent and scored the nation’s
highest independent sign-on to sign-off share of 23* in
both the Nov ‘80 Arbitron & Nielson.

You.can tell a company by the company it keeps, and
KVVU-TV. the number one indie, is the kind of company
Seltel keeps.

“Source: Arbitron Nov '80 Sun-Sat
; : . Sign-on Sign-off AD! share
d Niefson Nov 80 Sun-Sat
7AM-1AM Métro Share.

SELTE ;

SELTEL, INC. 750 THIRD AVENUE, NEW YORK, NY 10017 {212) 697-0944




A Large

National Association of Broadcasters President Vincent T Wasilewski

Neither gloom nor doom at the NAB

Vince Wuasilewski has seen countless crises come and go in his 16
years as president of the National Association of Broadcasters, and
he isn’t about to panic now. All that infatuation with “new
technologies” leaves him, frankly, cold. They're not all that new
in the first place, he says, and they're not taking over by any means.
At least, not while he’s pope (see anecdote, page 54). On the eve of
NAB'’s 59th annual convention, BROADCASTING asked Wasilewskito
assess the state of the media competition,; his responses follow in
this “At Large” interview, beginning overleaf
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Public
Policy

U.S.-
Japanese

Relations:
What Should the
Future Hold?
Exclusive Taped
Interview with the
Prime Minister of Japan

Prime Minister Suzuki was inter-
viewed in Japan by former
news executive John Charles
Daly. In a unique format, four
panelists in Washington, D.C,,
Senator John Glenn (D-OH);
Former Secretary of Defense
Melvin R. Laird; Former Japan-
ese Ambassador to the United
States Nobuhiko Ushiba; and
Senator Charles McC. Mathias
(R-MD) will discuss issues raised
by the Prime Minister during
the one-hour telecast.

® Can we reach
an equitable trade balance
between the U.S. and Japan?

¢ Should Japan
share more of
the defense burden?

This is just one of more

than 50 one-hour programs on a
wide range of public policy issues
produced by the American Enter-
prise Institute and DISTRIBUTED
WITHOUT CHARGE as a public ser-
vice to commercial and pubilic tele-
vision stations and cable television.
Call our toll-free number today to re-
serve your copy of this historic tape...

(800) 424-2878.
American Enterprise Institute

Robert Doyle, Distribution Agent
1150 Seventeenth Street, N.Ww.

Washington, D.C. 20036

==
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Where do you see the grand opportunities
for broadcasters and for broadcasting in
the next 10 years?

1 think broadcasters and broadcasting are
still going to find the grand opportunities
in serving locally and in providing
information locally. I think with all the
new grandiose technologies that we’ve
been hearing about and talking about, the
name of the game as far as broadcasting is
concerned is still going to be local service.

l§ it going to be more local than it has
been before?

That’s hard to say. I’ve never been one to
predict what's going to happen in the
future because the public itself has always
been the determinant. We’ve had these
technologies aboard for many, many years
and they haven’t yet taken over because
broadcasting has been doing a pretty good
service in its own right. People used to say
that within 10 years broadcasting would be
the lesser of all communicators, and it
hasn’t happened. And I don’t think it will
happen in the next 10 years, either.

But we’re already seeing an erosion of the
network audiences, and fragmentation.

True. But that erosion has not necessarily
been increasing over and above the new
family increases. For example, we now
have 76 million television homes. In the
next 10 years we may have between 95
million and 100 million TV households.
The pie is going to get much bigger, and
over-the-air, commercial, advertiser-
supported television is going to remain a
very viable service.

What about changes in perception as the
network shares begin to diminish and as
the other media, particularly cable, con-
tinue to advance to the point of critical
mass? At what point do people say,
“That’s the medium of the past, and we
want to get on board the medium of the
future” How fast can it really change?

1 know what you’re saying. But let me
repeat: Cable is not a new technology. We
could have had cable providing the service
to television homes rather than
broadcasting, but cable could never have
done it. We would never have had the
present television system had we been
relying upon that ‘‘new technology,” in my
judgment.

Let me go back to the original question—
the grand opportunities for broadcasters
and broadcasting.

Well, I think that broadcasting has to be
part of the grand opportunity afforded by
the new technology. I think broadcasters
have to be a part of that. For the
government to deny broadcasters the right
to be part of the new change in
communications delivery systems is
wrong. We’re taking that position at all
levels of government, at the FCC and in
the courts. And, of course, you know,
cable is being delivered by a lot of
broadcast-owned cable operations too.

What do you think the principal perils to
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broadcasters may be during this decade?

I can see a peril developing from
governmental support and affirmative
action on behalf of direct broadcast to
home satellite systems. For example, you
have Comsat, which is a governmentally
chartered corporation, with its monopoly
in the international field, now trying to
serve domestically a market that’s already
pretty adequately served. To me, that is
like AT&T, the domestic common carrier,
now trying to get over into another area,
perhaps utilizing its common carrier status
to serve other areas in the
communications field. The newspapers are
getting very upset with what AT&T is
trying to do, but I don’t see them getting
very upset about what Comsat’s trying to
do.

How would you feel about DBS purelyon a
private enterprise basis?

I don’t think we should be going into a
determination and a conclusion that we
should have DBS just because you have to
make that determination before 1983
because of certain worldwide treaties that
are coming forth. That should be a matter
that should have long, full study by the
Congress. There are many other demands
upon that satellite space over and above
the demand for space being utilized for
DBS service. You ought to have the most
effective utilization of the space. Why
should we quickly authorize DBS when
the service that DBS could perform could
be performed numerous ways other than
through satellite utilization? We ought to
study it at [ength before we make a hasty
decision.

What do you see as NAB’s responsibility
in that regard? Do you see it as preserv-
ing the sanctity of the spectrum, trying to
get the most efficient utilization of the
spectrum, or do you feel that you ought to
be downfield blocking to get that
spectrum space for broadcasting if it’s
going to be gotten for anybody?

I think we ought to be downfield blocking
for broadcasting if it’s going to be needed
by broadcasting.

One of the things we hope to get out

this conversation is your perception of
where the business is going and whether
the parameters of the broadcasting busi-
ness are broadening or being constricted.

Well, going back to my initial thesis, |
think we’re still going to have a lot of
broadcasting in 10 years. [ mean AM
broadcasting, FM broadcasting—1 think in
10 years without question they’re going to
be here. I still think that in 10 years the
dominant supplier of home entertainment,
information and news will be over-the-air,
advertiser-supported broadcasting.

Well, there may be another way to look at
it, although I've never played this game
before. But say that you take 50% of the
country times 50 channels of information,
and another 50% times three to seven
channels, which would be the dominant?
Certainly 50% of the country will be
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Treasure Hunt.

Because of an ongoing series of announcements on KMEG-TV
in Sioux City, lowa, a number of people have had the joy of
discovering their entitlement to unclaimed property.
Several times each week, a list of the names of owners of
abandoned property in Nebraska are broadcast. People who
have a personal knowledge of relatives or who believe they
themselves may be heirs are asked to contact the station. The
station then forwards the necessary information to the
Nebraska State Treasury for verification.

In his correspondence with KMEG-TV, the state treasurer
noted, ““We are amazed at how someone knows someone and
we end up locating that person as far away as Hong Kong. . ..
Your station is doing an excellent job in reaching these
owners.”

Using our resources to help get property into the hands of
its rightful owners is all part of the Fetzer tradition of total
community involvement.

(%@m%
nmiversany

WKzO0 WKZO-TV  KOLN-TV ~ KGIN-TV

Kalamazog Kalamazoo Lincoln Grand Island

WJFM WKJF(FM) WWAM KMEG-TV
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I don’t have any definitive thoughts on
what low-power TV is going to do and
what it’s not going to do. I fear that

they’re going to get a lot of people to lose a
fot of money on low-power TV just
because of the fascination of getting into
the television business. A lot of people
lost money early in the UHF television
days. Low-power really has not been
analyzed to the full extent that it should be
before I would want to invest in it.

But as an organization are you opposing
it?

No, we’re not opposed to it. In fact
internally I’ve indicated to our people to
be sure that we’re on top of this situation
because eventually we might want to be in
the posture of having them as members
and representing them.

pirating probiems, for example. One of
their big problems is how to keep people
from developing systems to get that signal
for free, and we can find a certain empathy
with them there.

How about multipoint distribution ser-
vice? Are you impressed with that as a
medium? Is it going anywhere?

I think MDS could be a very viable
operation, and yet I think it requires a lot
more enthusiasm on the part of
entrepreneurs to get into the business
than I’ve seen yet.

How about teletext?

I’ve always felt that these services —
teletext and videotext and the like—are
services that I’ve not been able to see any
great public demand for. [ think they’re

their money for and to tune into, which
gets back to the fact that I think there’s
always going to be a newspaper. I don’t
think that newspapers are ever going to be
done away with just because you can
deliver them via electronic means to the
home. I think you still like to have that
thing to hold in your hand and read.

There is another broad area that we’re
very curious about, but don’t know much
about, but that you’ve thought about, and
that is common carrier. How much is the
common carrier worid going to merge
with the broadcast world?

Well, getting back to the newspaper-AT&T
controversy, for example—and in my
mind both the newspapers through
videotext and AT&T through the use of

66 | think that we're in a whole new era—one of reversing trends
as far as governmental ideas are concerned. 27

We’'ve touched on direct broadcast
satellite, and you’ve indicated an opposi-
tion to it as far as the Comsat proposal is
concerned and an open mind as regards
high-definition television and things of
that sort. But as an observer of the politi-
cal scene, do you think that there will be
direct broadcast satellite operational in
this country within the next decade?

I would not bet on it. I think there are so
many other developing means of service
to the American public that direct
broadcast to homes may not be the one
that becomes economically viable.

What about over-the-air subscription TV?
Again, there’s a market for that.

Do you consider them broadcasters? Do
you represent them?

Yes, we do. We have some similarity and
commonality of interest relative to the

going to be more business oriented than
consumer oriented.

You’re not beating the drums to have your
members jump into that medium?

No. What we’ve done is to keep them fully
aware of developments. We’re not beating
the drums. We only want to be sure that if
the television set is going to be utilized by
this new service, then broadcasters ought
to have an important part to play in
directing that service. If teletext is going to
be here, broadcasters ought to be with it.

Back to our first question about grand op-
portunities: If you were to create such a
list would teietext be on it?

Yes, I think teletext would have to be a
great potential. But the studies that I've
seen so far have not indicated to me that
this is going to be a great venture that the
general public is going to be anxious to pay
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Yellow Pages, for example, are both
basically seeking the same thing: access to
the television set in the home.

From a broadcaster’s standpoint, he has
to look at it and say, ‘‘Hey, both of these
people are after my television set. When
you’re watching them, you’re not
watching me.”

The newspapers come to us and say the
telephone company should not get
involved in this. And my analysis is—and
I’ve said it to both of them —that the
newspapers say they want access to that
pie, the television set, and AT&T wants
access to that pie, the television set, and
I’ve said to our board of directors that both
are seeking similar access, but we don’t
want the guy with the biggest axe —
namely, AT&T —to come in and chop up
the pie into a bigger piece for him.

So [ think that broadcasters have to take
a very objective look-see as to what the
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developments are going to be in this
regard and where we can preserve our
domain as much as possible with these two
entities. I think that broadcasters must
protect their own turf as much as possible
against both without making alliances with
¢ ter, not knowing what’s coming down
tne pike.

You don’t mention the National Cable
Television Association or the cable indus-
t in all that. They were the first to raise
an alarm about AT&T. They thought there
was a natural alliance between cable and
broadcasters on that.

As you determined from my initial
comments, technological developments
can occur very rapidly but the policy
determinations made pursuant thereto
take a long time. I’ ve always been one to
approach all of these determinations very
slowly and as analytically as I could. One
of my theories has always been that in this
business of ours you can’t make
predictions as to what’s going to happen
10 years from now because of the
dynamism of industry and the fact that
technology does not indicate desire on the
part of the public, nor does it necessarily
indicate progress.

And because our industry is so
intertwined with social and political
problems, the normal developments in
what I would call the scientific and
technical reaim do not necessarily follow,
if you understand what ’m saying. In
other words, you can have all the technical
developments present, but unless they fit
into the proper political and social realm at
the particular time, they’re not going to
happen. I feel that in our business we have
to deal so much more with political and
social and economic matters than we do
with the purer technical and engineering
m ersthat it’s hard to predict what’s
going to happen.

| take it you don’t think time is running out
on the broadcasters?

That would be a reasonable conclusion on
your part. [ don’t feel it, no. [ can
remember talking to a newspaper
crossowner 15 years ago, when they were
very, very worried about all newspaper
crossownership being done away with, and
I remember saying that nothing was really
going to happen for another 10 years in
the sense of a total traumatic doing away
with crossownership. And I look back, and
I remember that discussion, and think
how right I was at that time, contrary to a
lot of other legal advice being given by
many lawyers. And I think in the interim a
lot of bad decisions have been made by
people divesting themselves and now
wishing they hadn’t.

They’re still being made [referring to the re-
cent exchange of properties between Pulitzer
and Muitimedia; BroapcasTing, March 23],

I know. And I think that we’re in a whole
new era—one of reversing trends as far as
governmental ideas are concerned.

Is that due to the Reagan administration
or the change in the Senate?

The change in the Senate probably is
what’s doing it, [ would think.

Has that affected your strategic approach
to political matters in Washington?

Well, any time you get one new senator,
let alone the number that we’ve got, you
have to change your approach. So, yes,
obviously. But let me say this. ['ve always
said that, as far as broadcasting is
concerned, you can’t tell a Democrat from
a Republican, as far as the regulatory
outlook is concerned, without a scorecard.
And I still find that to be true, that you
might have one senator totally in favor of
doing away with, say, the political
broadcasting part of Section 315 and you
wouldn’t know whether he’s a Republican
or a Democrat. But structurally speaking
there’s a new approach to the broadcasting
industry, I think.

Well, to shift to parochial concerns of the
NAB itself. What are you happiest about at
this moment in the NAB’s evolution?

About three years ago we set some goals,
and we were looking at them before the
1981 board of directors meeting, and we
were very impressed with the number that
we had achieved or accomplished. Among
them at that time was the defeat of the
proposed performers royalty bill.

A year ago or so we were all very fearful
of a whole Communications Act rewrite
that would presumably do us all in. We had
spectrum fees that people were very fearful
of high on the agenda. About a year and a
half ago we were concerned about the
quick reversal from 10 khz to 9. We’ve
been able to hold that up momentarily, at
least. Maybe I almost went to jail, but
otherwise we did it. That was naivete on
my part to write a letter to sovereign
governments, I guess, Latin American
governments. I’ve known about the Logan
Act [forbidding negotiations between
private U.S. interests and foreign
governments in opposition to policies of
the U.S. government] since [ was a lawyer
in the legal department, but [ figured if
Jane Fonda wasn’t going to go tojail, [
wouldn’t go to jail either. So [ think we’ve
been making a lot of progress on the
affirmative, aggressive front.

You know, we’ve often been accused of
being a defensive organization by some
people —some people who are not highly
knowledgeable in what a trade
association’s all about, I might add. A
trade association — basically, historically—
is a defensive mechanism. You wouldn’t
have a trade association if you didn’t have
a need for a defensive mechanism. That’s
what we were. But now [ think we’re going
on the offensive more and more as the
climate changes. And [ think that will be
apparent in the months to come.

I’m also very happy at the fact that we’re
at the highest membership that we’ve ever
had, both radio, AM and FM, and
television [4,713 and 661, respectively].
We have strong support
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from the networks. We have a very, very
fine staff. [ think that without question we
have the finest staff of highly professional,
qualified people of any trade association in
Washington, D.C. I feel that strongly.

What are your unrealized objectives?

Well, right now we want to get the radio
deregulation bill through Congress, and
we want to get the television bill through
Congress, and we want to achieve a more
realistic copyright bill. I think we have a
better chance on copyright now than we’ve
had in the last six years.

Why is that?

We’ve had the history of the Copyright
Tribunal’s setting fees that are
unrealistically low and unfair, and we’ve
had the chairman of the Copyright
Tribunal indicate that this is a total —1
started to say waste of effort, but that’s not
proper. He feels that it should be done
away with and we should just go back to a
total copyright liability for everybody,
which I think would be the total answer.
That would be a hard thing to accomplish
in the present day and age; I realize that. [
think some compromises probably would
have to come forth.

But in truth total copyright liability is
the ultimate answer. And that’s what we’re
going to be seeking. And then let
everybody bargain for the real worth of the
product they use.

Would you give up compulsory carriage in
exchange?

Well, then I would say, OK, we’ll keep
must carriage and give an exemption for
local carriage from the copyright liability.
And, of course, that is not total copyright
liability, I'm the first to admit. But
everything is a compromise in this world
of ours, so I'll go for total copyright
liability with one exception.

| really have a perception that the distant
signal thing is becoming less and less im-
portant...

I think it is too.

. and that cable wants to use all the
channels it can for pay services, and may
want to start throwing off broadcast
channels as soon as it can.

I understand what you’re saying. And I
think it’s all the more important that we
maintain must carry locally.

Do you see any difference in the trade as-
sociation structure as things evolve?

Well, it’s kind of like the story of the Pope
talking to the Lord. The Lord says to the
Pope: “‘Are you going to have abortions
down there?”” And the Pope answers:
‘“‘Not while I’'m Pope.” And then the Lord
asks: ““‘Are you going to allow priests to
marry?’’ And the Pope answers: ‘‘Not
while I'm Pope.’ And then the Pope says
to the Lord: “‘Do you think we’ll ever have

Research
Group

at the NAB

At the Imperial Palace.

a subsidiary of Sunbelt Communications, Ltd.
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another Polish Pope?’’ And the Lord says:
““Not while I’'m Lord.”

You get the message. [ think that by the
time they get a new president of the NAB
there may be some changes in structure,
but I don’t see it in the next two or three
years in that sense.

Does that give us our timetable on you?

Well, you know, a person can’t stay in this
job forever. I've stayed in this job longer
than I ever anticipated when I first came to
NAB. Iintended to come here for two
years, then go back and teach law school.
And when [ became president, they said
the longest a president had ever served
was seven years. And I’ve been here about
16 now.

So you can’t live in this job forever.
Eventually, you get to the point where you
have to realize that you need some new
blood, so, yes, I think by the time [’'m 61
or 62, I'll be thinking of leaving.

How long is that?
Three years.

So in two or three years we might be inter-
viewing someone else here. Do you have
any idea who it might be?

No, [ don’t know. I think that the big
determination that they’ll have is whether
to have a professional staff man or will
they have an outside man, a broadcaster,
come in. That will be the big issue.

Do you consider that as being your prob-
lem?

Well, it’s not going to be my selection, of
course. But in the sense of having a
potential successor in a solid organization,
yes, I would regard it as my problem of
leaving a very strong organization of very
highly capable, qualified people here. And
if I left tomorrow, I think that [ would have
accomplished that, very frankly.

What might you do at that point?

Well, [ don’t know. I can’t imagine myself
stopping work at that age, but [ hadn’t
given that any thought.

You know, I tell people who work for me
around here not to get too involved in
planning your life and your goals and what
the long range holds for you. Just do
whatever you do the best that you can do it
at the time and the future takes care of
itself.

I really feel strongly that if you plan your
life to the degree that “‘I want to be this at
a certain time and [ want to be doing this
at a certain time,”’ that just sets you up for
a lot of disappointments. Whereas if you
go home at the end of the day and say,
“Hey, I did a pretty good job today and I’'m
going to do a better job tomorrow,” you’ll
be happy. Orif you go home at night and
say, ‘‘Hey, I did a lousy job today but I'm
going to do a better job tomorrow.”

Has the NAB itself become a dinosaur? Is
it too big to survive? Are NATPE and
RTNDA and NRBA and all these other
organizations fragmenting you in a way
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that makes it difficult for you to continue
to serve overall?

No, I don’t think they’ve fragmented us in
that way. In fact, had they notfragmented
us somewhat in that sense, I don’t know
what our convention would be like. But [
think we’ve worked out a good
relationship with RAB and TVB and
RTNDA and so forth—a good working
relationship. I think that most of the
others, including NATPE, recognize the
fact that they have a niche, they have a job
to perform, and so far it’s been working
out pretty well.

Do you think there’s a need for an NRBA?

I guess—no, [ don’t. No. But most NRBA
members are our members. So if our
members feel there’s a need for NRBA,

then my opinion becomes meaningless,
right?

Do you see the NAB convention actually
getting smaller in future years? lIs the
convention itself being fragmented?

I don’t know if I can answer that question.
I think we’ll know more after this year.

Are registrations up or down?
Down.
To what do you attribute that?

I think a lot of it is the cost of airline fares.
[ think a lot of it goes as well to the fear of
hotel fires. And we find that a number of
member stations are coming but they’re
not taking as many individuals to the
convention.

What do you anticipate coming out of this
year’s NAB convention?

Well, whatever comes out of a convention
is not our doing, normally.

You don’t manipulate the convention to
say something you want your members to
hear?

[ don’t manipulate anything—I really am
the least of the manipulators.

We will convey the message to our
members to get on board, to be more
aggressive. We've got a whole new
ballgame here, and it’s time to start
lobbying and getting more with it public
relations-wise, government relations-wise,
than ever before. We have a grand
opportunity.

SpecialviReport

Prevailing wind in Las Vegas:

Industry optimism

in time of great change

Broadcasters, bolstered by
deregulation, new administration,
see industry outlook as

best in long time; annual NAB
convention will also be chance
to learn about new media

““Euphoric” is a word not quite adequate
to describe the mood of broadcasters as
they gather in Las Vegas this week for the
1981 National Association of Broadcasters
convention. Encouraged by favorable
trends in Washington and the
marketplace, broadcasters are going to this

year’s event with their minds on creating.

a new definition for their industry, one in-
volving less federal regulation and one
that, in the future, will communicate
through many media.

“They ought to be happy,” said Acting
FCC Chairman Robert E. Lee last week.
“They have fewer issues to deal with this
year.” Referring to radio deregulation and
the adoption of postcard renewals, Lee
said broadcasters “are down to 9 khz” as
their primary issue, “and that’s not the
biggest thing in the world”

A spokesman for ABC, which is sending
75 people from its ranks this year, said the
feeling among them is that this is a
“‘watershed year”’ Because radio deregula-
tion has recently taken effect, he said,
“this year’s convention should spark a
good deal of insight into what it will
mean’’ for the future of the industry.

“‘Broadcasters have been promising to
keep doing what they’ve always been re-
quired to do,” he said, ‘‘Now we’ll see how
they’re reacting to deregulation, and what

they really plan to do.”’

Kathryn Broman, president of
Springfield Television Corp., Springfield,
Mass., said she is going to this year’s con-
vention with fewer apprehensions than
she had a year ago. ‘‘Business is a little
better and I’m happy with the new regime
in Washington,” she said.

There are, of course, some concerns.
Although he feels the ‘‘climate is good,”’
George Gonyar, vice president, general
manager, WABI-TV Bangor, Me., plans to
leave this year’s convention with a better
idea of what his competition is all about.
“I don’t want to say I'm concerned,”’ he
said, “but I'm intensely interested in
learning about satellite, cable, videodisks
and all of those new entries” in the
marketplace.

Michael Lareau, executive vice presi-
dent, general manager, WOOD-AM-FM

Grand Rapids, Mich., said he is concerned
about what the FCC and the State Depart-
ment will decide to do about 9 khz, ‘It
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could be a real disaster for our industry,”’
he said.

Although NAB plans to treat deregula-
tion, new competition and the new Wash-
ington in its panels and workshops this
week, it has reserved a special status for 9
khz. “We want to alert them to the facts
about 9 khz,” said Erwin Krasnow, NAB
general counsel. Although only one ses-
sion, ‘‘9 khz: What’s the Real Story,” will
be devoted to the issue, it can be expected
to be a recurring theme of the four-day
event.

In spite of concerns, the mood for this
year’s NAB appears to be overwhelmingly
optimistic. “‘People are beginning to real-
ize that they’re paying now for services
they used to get for free from broad-
casters,” said Arch Madsen, president,
Bonneville International Corp., and this
year’s recipient of the Distinguished Ser-
vice Award. “Were making progress on
many fronts”

As BROADCASTING described in last
week’s pre-convention report on ‘‘the
largest broadcast equipment show ever,
some 470 exhibitors will cover 255,000
square feet of the Las Vegas Convention
Center with state-of-the-art technology.
Among the areas of keenest interest:
satellite earth stations and services, low-
power television, teletext and the continu-
ing evolution of electronic news gathering
equipment.

A complete rundown of the NAB con-
vention agenda begins on page 60. A list-
ing of hospitality suites begins on page 72.
A related events agenda begins on page
78.
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Agenda: Radio, TV and Engineering Session Lineup

Registration. NAB's registration desk will be located in the lobby of the
Convention Center. It will be open 9 a.m.-5 p.m. Saturday, 8-5 Sunday, 9-5
Monday and Tuesday, and 9 to noon on Wednesday. All sessions and
workshops will be held in the Convention Center.

Exhibits. The exhibits, divided between radio (North hall) and television
(East hall), will be open 9 am.-5 p.m. Sunday, Monday and Wednesday,
and 9 am. to 8 p.m. Tuesday.

Sunday, April 12

Joint session. Convention Center rotunda. 2:15. Doors open with
musical entertainment. 3 p.m. Invocation by former Nevada senator
Berkley L. Bunker. Welcome: Thomas E. Bolger, NAB chairman, Forward
Communications. Remarks: Senator Howard Cannon (D-Nev). Keynote
address: Vincent T. Wasilewski, NAB president. Presentation of the NAB
Distinguished Service Award to Arch Madsen, Bonneville International,
Salt Lake City. Comedy by Rich Little.

Monday, April 13

RADIO SESSIONS

General session. 9-10:15 a.m. Call to order and opening remarks. Ed-
ward O. Fritts, NAB radio board chairman, Fritts Broadcasting, indianola,
Miss. Keynote address: Rich DeVos, Mutual Broadcasting co-chairman.

Four concurrent workshops. 10:30-11:45 am.

Getting More Productivity from Your People. Room 18. Jyim Hooker and
Chris Lytle, Media Sales Training Systems.

Finding $8$ To Buy, Build and Remodel Radio Stations. Room 20.
Moderator: David Croll, TA. Associates. Panelists: Robin B. Martin, Deer
River Broadcasting; Jim Pearson, Continental lilinois National Bank &
Trust of Chicago; Jerry Cohen, Home Life Insurance.

Promotion That Makes Money. Room 19. Moderator: Richard W. Chapin,
Stuart Broadcasting. Panelists: Paul Palmer, kFMB-AM-FM San Diega; Joe
Tilton, kaDs(am) Elk City, Okla.; David Berry, wapR(rm) Raleigh, N.C.

Washington—A Revolution in the 80’s. Room 21. Moderator: Vincent
Wasilewski, NAB president. Panelists: Senator Ted Stevens (R-Alaska)
and Congressmen Jim Wright (D-Tex.), Thomas S. Foley (D-Wash.) and
Robert Michel (R-lil}.

New technologies forum. 10:30 a.m.-12:30 p.m.

Part I. Basic background: What radio managers must know about DBS,
cable, MDS, side bands, low power television, fiber optics, fixed satellites
and other things the competition is considering right now.

Part |l. What to do about it: How does it affect you? How can you com-

pete? How can you coexist? How can you profit from it ? Moderator: Paul
Bortz, Browne, Bortz & Coddington. Panelists: Dick Geismar, Insilco
Broadcasting; J. T. Shrigley, consultant; Edward MclLaughlin, ABC radio
networks.

Four concurrent workshops. Noon-1:15 p.m.

Kive Reasons Why Managers and Salespeople Fail ... and What To Do
About It. Room 18. James F. Clarke, Management Research Associates.
(

Selling AM in the ‘80’s. Room 19. Moderator: Gary Fisher, wac(am) New
York. Panelists: Roy Mapel, kimLam) Gillette, Wyo.; Gary Edens, Southern
Broadcasting.

Meet the Chairman— Legislative Forecasts for the 97th Congress. Room
21. Senator Barry Goldwater (R-Ariz.), chairman, Senate Communica-
tions Subcommittee. Moderator: Edward O. Fritts, NAB radio board
chairman.

Is Your PD a Pro? Room 20. Moderator: Thomas E. McKinney, Sheridan
Broadcasting. Panelists: Richard Harker, kaw(am) Portland, Ore.; Rick
Sklar, ABC Radio; Bob English, wuse-am-FM Cincinnati,

Spanish language forum. 1:30-4:30 p.m. Moderator: Raul Rodriguez,
NAB. Room 21 Programing/promotion. 1:30-2:30. Julioc Mendez,
waBaAM) Miami; Ernestina Compean, kasa(amy Albuquerque, N.M.;
Manuel Davila, kccTam Corpus Christi, Tex.

Sales and marketing. 2:30-4 pm. Research/marketing/sales staffing.
Herb Levin, wasaam Miami; Howard Kalmenson, Lotus Communica-
tions; Nathan Safir, kcoram San Antonio. Rep selling. Eduardo
Caballero, Caballero Spanish Media: Agency. Luis Diaz-Albertini,
Spanish Advertising Market Service. Legal advice. Matt Liebowitz, pri-
vate attorney.

Music licensing. 4-4:15 p.m. Ed Gomez, kasaam Albuguerque, N.M.

Financing. 4:15-4:30 p.m. Rene De La Rosa, kiaiam San Francisclo; Ed-
mund Cardona, FCC; Sam Ewing, Broadcast Capital Fund.

TV SESSIONS

General session. 9-9:15 am. Opening remarks and welcome: Mark
Smith, NAB television board vice chairman.

A Conversation With ... 9:15-9:45 am. Room A 1-6. Representative .
Timothy Wirth (D-Colo.) and Robert King, NAB television board chair-
man.

In the Box. 9:45-10:15 am. Room A 1-6. Resolved: That Television Has
a Negative Effect on Children Both at Home and at School. Moderator:
Betty Hudson, NBC. Proponent: Neil Postman, New York University pro-
fessor. Opponent: Roy Danish, Television Information Office.

Three concurrent workshops. 10:30 a.m.-noon.

Local News Isn't Local Anymore. Room B-2. Moderator: Fred Young,
wrae-Tv Pittsburgh. Panelists: Richard Sabreen, Westinghouse Broad-
casting; Al Buch kpnx-Tv Phoenix; Stephen Miller, BME.

Advocacy Advertising: What Are Your Obligations? Room B 1. Modera-
tor: Jim Popham, NAB. Panelists: Tom Cookerly, wita-Tv Washington;
Stephen Sharp, Schnader, Harrison, Segal & Lewis; William H. Taylor,
Edison Electric Institute.

Teletext: An Update: Room D 1 & 2. Moderator: Jane Cohen, NAB.
Panelists: David Percelay, CBS/Broadcast Group; William Loveless, Bon-
neville International; John Smirle, Canadian Department of Communica-
tions; Joe McAdams, Field Enterprises; Charles Eissler, Qak Com-
munications.

Television luncheon. Noon-2 pm. Hilton ballroom. Call to Order:
Robert K. King, NAB television board chairman. Guest speaker: George
Will, syndicated columnist.

Three concurrent workshops. 2:30-3:45 p.m.
Smart Management for Small Markets. Room B 1. Larry Patrick, NAB.
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Discussion leader: Paul Bortz, Browne, Bortz & Coddington. Participants:
Bill McAlister, kamc(ty) Lubbock, Tex.; George Gonyar, wasl-Tv Bangor,
Me.; Dr. Michael Wirth, University of Denver.

Effective Planning for Your Broadcast Facility’s Future— Part I. Room B
2. Discussion leader: Frank Rees Jr, Rees Associates. Participants:
William Harry Munyon, Rees Associates; Thomas McCoy, Goiden West
Broadcasters; Chris Cookson, Golden West Broadcasters; R.M.
Williams, Williams Associates.

Cable Copyright— A New Beginning. Room B 3. Moderator: Kenneth D.
Schanzer, NAB. Panelists: Representatives Robert W. Kastenmeier (D-
Wis.), George E. Danielson (D-Calif.), Tom Railsback (R-1l1) and M. Cald-
well Butler (R-Va.).

Four concurrent workshops. 3:45-5 pm.

MDS—A Billion Dollar Baby? Room B1. Discussion leader: Mark
Foster, Microband National Systems. Participants: Carl N. Pehlke, Tex-
scan; Curt Bradley, Movie Systems.

Efficient Design and Construction of Broadcast Facilities— Part II. Dis-
cussion leader: Frank Rees Jr, Rees Associates. Participants: C. Leroy
James, Rees Associates; Thomas McCoy and Chris Cookson, Golden
West Broadcasters; R. M. Williams, Williams Associates.

Is the Sky Really Falling? A Look at Prime Time Ratings. Room D 1.
Moderator: Gary Chapman, wiNe(Tv) New Bedford, Mass. Panelists: Mar-
vin Mord, ABC; David Traylor, A.C. Nielsen; Bernard Guggenheim,
Campbell-Ewald.

Congress Looks at Television. Room B 3. Moderator: Kenneth D.

Schanzer, NAB. Panelists: Senators Ernest Hollings (D-S.C). Larry
Presster (R-S.D.), Robert W. Kasten Jr. (R-Wis.) and Representatives W. J.
(Billy) Tauzin (D-La)), Matthew J. Rinaldo (R-N.J), Thomas Luken (D-
Ohio) and Harold Rogers (R-Ky.).

JOINT SESSIONS

Seven concurrent “How To” clinics. 8-9 p.m. All will take place in
Hilton conference rooms.

How To Get a Speedy FCC Approval of Assignment Application. Room 1,
Moderator: Erwin Krasnow, NAB. Panelists: Stanley B. Cohen, Cohn &

Marks; Wiiliam S. Green, Pierson, Ball & Dowd; Rainer K. Kraus, Koteen
& Burt.

How To Apply For a Low-Power TV Station. Room 2. Moderator: Valerie
Schulte, NAB. Panelists: Henry Goldberg, Verner, Liipfert, Bernhard &
McPherson; George R. Borsari Jr, Daly, Joyce & Borsari; B. Jay Baraff,
Baraff, Koerner & Olender.

How To Renew Your License. Room 3. Moderator: Rich Wyckoff, NAB.
Panetists: B. Dwight Perry, Dow, Lohnes & Albertson; Harold K. Mc-
Combs Jr, Marmet Professional Corp.; James K. Edmundson Jr, Tepper
& Edmundson.

How To Do Business With Cable Systems. Room 4. Moderator: James
Popham, NAB. Panelists: Howard M. Liberman, Howard M. Liberman law
offices; Lewis I. Cohen, Cohen & Berfield; Mark Tauber, Pierson, Ball &
Dowd.

How To Get What You Bargained For: Contracts, Leases and Releases.
Room 5. Moderator: Raul Rodriguez, NAB. Panelists: A. Thomas Catroc-
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At SBN we bring you the news; SBN Focus brings you the views; B
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It's a spectacular sight.
The Thomson-CSF Broadcast
NAB Show Presentation. A
spectrum of broadcast prod-
ucts featuring a Nnew COI’]Cth
in graphics generators —
Vidifont® Graphics V.
1. TTV 1525 Color Studio Camera.
Top-of-the-line camera providing ex-
cellent picture quality in studio and
outside. Extremely high sensitivity
for poorly illuminated conditions.
2. MC 701 Color Camera. New from
Thomson-CSF. A combination of
studio broadcast quality and light-
weight portability for a superior pic-
ture in the studio or in the field.
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3. TTV 1650 Color Camera. De-
signed and developed for a wide va-
riety of applications. High technical
performance and sensitivity, light-
weight and easy to handle.

4. MC 501 Color Camera. High per-
formance, excellent colorimetry, ex-
cellent resolution in a remarkably
affordable ENG camera.

5. Vidifont® IVA. Changeable fonts,
Ease of operation. Vidivote election
reporting package. Viditext multi-
user access system. Used in the stu-
dio or remote vans on location.

6. Vidifont® Graphics V. Presenting
multiple 3 dimensional fonts with
edge polishing. Over 4,000 colors.
Animation. Free-form display area
including graphic bleed beyond safe-
title area. Multi-plane linked or inde-
pendent character and background
stack.

7. Color Correction System. It's “the”
ENG production tool for adjusting
color varations after encoding, and
enables a broadcaster to balance
varying color values from a variety
of program sources.

8. Model 7011 Chroma Insert Keyer.
Especially designed for existing color
installations, the unit contains its
own insert keyer, thus eliminating
the need for an external keyer.
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9. Mark IV Series Image Enhancer.
Better picture enhancement through
improved signal-to-noise ratio. Both
horizontal and vertical elements

are enhanced to eliminate color
anfiness.

). Vidiplex™ System. A new digital
electronics system that allows simul-
taneous transmission and reception
of two live color or monochrome
television pictures over a single
video channel.

11. Model 9100 Digital Video Pro-
cessor. Selective synchronization,
Emmy-award-winning noise reduc-
in circuitry and time base cort-
rection without the use of a
conventional genlock all in one.

Audio Systems. A full range of
audio equipment: dynamic presence
equalizers, automatic peak control-
lers, audio distribution amplifiers,
and automatic level controllers.

Plus the TTV 2705 Color Slide
Scanner, A high capacity, high per-
formance, high resolution scanner
operating on the flying spot princi-
ple. And a range of LGT low-power
VHF/UHF television transmitters and
transposers.

STOPPERS!

Everyone wins
with Thomson!
See why at

Booth 919

¢ \ THOMSON-CSF
@' BROADCAST,INC.

37 Brownhouse Road Stamford, CT 06902
Tel. (203) 327-7700 TWX (710) 474-3346
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cio, Santarelli & Gimer; David W. Maher, Reuben & Proctor; George Malti,
Farrand, Malti, Spillane, Cooper & Carpenter.

How To Deal With Ballot Issues and Other Fairness Doctrine Issues.
Room 6. Moderator: Steve Nevas, NAB. Panelists: Neal Goldberg, Hamel,
Park, McCabe & Saunders; Robert Bruce, Leva, Hawes, Symington, Mar-
tin & Oppenheimer; John D. Lane, Hedrick & Lane.

How To Operate Under Radio Deregulation. Room 7. Moderator: Barry
Umansky, NAB. Panelists: William Bernard, Kenkel & Bernard; Peter Tan-
nenwald, Arent, Fox, Kintner, Plotkin & Kahn; John Jacob, Cordon &
Jacob.

Six concurrent “How To” clinics. 9:15-10:15 p.m.

How To Conduct “Kosher” Contests, Promotions and Lotteries. Room 1.
Moderator: Barry Umansky, NAB. Panelists: Ashton R. Hardy, Jones,
Walker, Waechter, Poitevant, Carrere & Denegre; Arthur Ginsberg, Uni-
versity of Texas at Austin; Al Hammond, Ailbritton Communications.

How To Report on Music Licensing Fees. Room 2. Moderator: Jim
Popham, NAB. Panelists: lan Voiner, Cohn & Marks; Robert Henley,
KGNR(AM) Sacramento, Calif.; John Alves, BMI; David S. Hochman, ASCAP

How To Run A Sales Department Legally. Room 3. Moderator:
Valerie Schulte, NAB. Panelists: John C. Quale, Kirkland & Ellis; Gordon
C. Coffman, Wilkinson, Cragun & Barker; Lee M. Mitchell, Sidiey &
Austin.

How To Implement an Effective EEO Program. Room 4. Moderator: Raul
Rodriguez, NAB. Panelists: Edgar W. Holtz, Hogan & Hartson; Louis Sch-
wartz, Schwartz, Woods & Miller; Scott Johnson, Gardner, Carton &
Douglas.

How To Deal With the Telephone Company. Room 5. Moderator: Steve
Nevas, NAB. Panelists: Donald E. Ward, Ward & Mendesohn; John Wells
King, Haley, Bader & Potts; Martin Leader, Fisher, Wayland, Cooper &
Leader.

How To Get Your Money’s Worth from Your Communications Lawyer.
Room 6. Erwin Krasnow, NAB. Panelists: Benito Gaguine, Fly, Schuebruk,
Gaguine, Boros, Schulkind & Braun; Earl Stanley, Dow. Lohnes &
Albertson; Stanley E. Neustadt, Cohn & Marks.

ENGINEERING SESSIONS

SMPTE presentation. 8-3:30 am. Rooms E 1-3. Program chairman:
Carlos Kennedy, Ampex Corp. Co-chairman: Fred Remley, University of
Michigan. San Francisco SMPTE papers presented by C. Robert
Thompson, RCA. SMPTE Digital Video Component Tests. Moderator:
Frank Davidoff, Frank Davidoff Inc. Panelists: William G. Connolly, CBS;
Kenneth B. Davies, Canadian Broadcasting; Charles A. Ginsberg,
Ampex; Roland J. Zavada, Eastman Kodak; C. Robert Thompson, RCA.

Radio workshops. 8-9:30 am. Rooms A 3&6. Telephone Talk Shows.
Moderator: Witliam Ruck, kFoa(rm San Francisco. Panelists: Tim Brown,
Comrex: Mary Lou Brooks Aiken, Southern Bell Telephone; Mark Duren-
berger, ksTP-aM-FM Minneapolis; John M. Lyons, wxLo(rm) New York.

9:30-10:30 a.m. Rooms A 3&6. FCC Panel: The Region 2 Conference.
Moderator: Charlie Morgan, Susquehanna Broadcasting. Panelists: Jeff
Baumann, FCC; Dennis L. Williams, FCC; Wallace Johnson, Association
for Broadcast Engineering Standards; Harold Kassens, A.D. Ring & As-
sociates.

Television workshops. 9:30-11 am. Rooms E 1-3. EIA Teletext Re-
port. Moderator: Bernard J. Lechner, RCA Labs. Panelists: Bernard
Rogers, IBA; John Storey, Communications Research Center; Pierre
Gaujard, Antiope Videotex Systems; Carl G. Eilers, Zenith Radio; Dave
Sillman, PBS.

11-noon. Rooms E 1-3. UHF Transmitter Efficiency. Moderator: Chet
Sawicki, NEP Communications. Panelists: Robert M. Unetich, RCA: Larry

Will, New Jersey Public Television Authority; Mac Burieson, NEC
America; Tom Keller, PBS.

Paper presentations. 10:30-noon. Rooms A 3&86.

10:30 am. AM Pre-emphasis and Bandwidth Limits. Christopher P
Payne, NAB.

11 a.m. Development of a High Quality Receiver Suitable for AM Stereo.
Jan Grosjean, consultant.

11:30 am. AM Stereo Decoder Integrated Circuit. Al Kelsch, National
Semi-Conductor.

Engineering funcheon. Noon-2:15 p.m. Hilton Pavilion. Presiding:
Robert Wehrman, Cox Broadcasting. Address: Jean Shepherd, author,
radio-television humorist.

Paper presentations. 2:15-4:45 pm.

2:15 pm. Rooms E 1-3. High Power R.E Systems. Spencer Smith,
Dielectric Communications; Dean W. Sargeant, D.W. Sargeant Broad-
cast Service.

2:45 p.m. Rooms A 3&6. Practical Considerations in Satellite Earth Sta-
tion Planning. A.C. Stalker, Westinghouse Broadcasting.

3:15 Rooms E 1-3. Microprocessor Transmitter Controllers for the 80s.
Earl Hatt Jr, Moseley Associates.

3:45 Rooms A 3&6. UHF TV Measurements by Helicopter John F X
Browne, John F X. Browne & Associates.

4:15 p.m. Rooms E 1-3. VIMACS: Vertical Interval Machine Control
System. Alfred Molinari, ABC.

Tuesday, April 14

RADIO SESSIONS

Four concurrent workshops. 8-3:15 a.m. Five Reasons Why Managers
and Salespeople Fail . .. and What To Do About It. Room 18. Repeat of
Monday noon session.

The Small Market Manager Wears Five Hats. Room 19. Moderator: Dean
Sorenson, Sorenson Broadcasting. Panelists: Tom Worden, KRSB(AM)
Roseburg, Ore.; Jerrell Shepherd, kwixam Moberly, Mo.; Steve Downes,
wGCH(AM) Greenwich, Conn.

Don’t Fire Your PD Until You Attend This Session! Radio Research.
Room 20. Moderator: Roy Shapiro, Westinghouse Broadcasting.
Panelists: Gary Stevens, Doubleday Broadcasting; Dr. Martin Frankel,
consultant; Carol Mayberry, Katz Radio.

Promise vs. Performance in EEQ. Room 21. Moderator: Valerie Schulte,
NAB. Panelists: Richard Zaragoza, Fisher, Wayland, Cooper and Leader,
Edward O'Neil, Wilner & Scheiner; Wade Hargrove, Tharrington, Smith &
Hargrove.

Four concurrent workshops. 3:30-10:45 am.

The New Dish on the Block— Everything You Should Know About Earth
Stations. Room 19. Moderator: Stan McKenzie, kwebd-am-Fm Seguin, Tex.
Panelists: Dave Bowen, AP; Jerry M. Wallace, Mutual Broadcasting; Gary
J. Worth, Wold Communications; John Hidie, ABC Radio.

Getting More Productivity from Your People. Room 18. Repeat of Mon-
day 10:30 a.m. session.

Analyzing Your Station’s Image. Room 20. Moderator: Jack Lemme,
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KLTF(AM) Little Falls, Minn. Panelists: Steve Berger, Nationwide Com-
munications; Andy Anderson, kBMR(AM) Bismarck, N.D.; Erica Farber,
McGavren-Guild Radio.

9 khz: What’s the Real Story. Room 21. Moderator: Erwin Krasnow, NAB.
Panelists: Wallace Johnson, ABES; Richard Shiben, FCC; Charles
Wright, ways-am-Fm Canton, I,

Sales forum—part I. How To Achieve New Professionalism in Staffing,
Organizing and Motivating Radio Sales Departments. 9:30-noon. Rooms
22 & 23. Moderator: Michael O. Lareau, woob-aM-FM Grand Rapids, Mich.
Selling from Our Customers’ Point of View: How Advertisers Think
About Radio Today: Miles David, Radio Advertising Bureau; How To
Choose Effective Salespeople Today: Mark Friedman, Personality
Dynamics; Making Sure Salespeople Target the Right Customer: Steve
Bellinger, wozam) Decatur, lIl.; Sales Training That Works Consistently:
Bernie Mann, Mann Media; Keeping Everybody Up, Sharp and New Busi-
ness Dedicated: Bruce Johnson and Pam Lontos, Shamrock Broadcast-
ing.

General session. 11-noon. Rotunda. Deregulation— What's It All
About. Moderator: Erwin Krasnow, NAB. Panelists: Richard Chapin,
Stuart Broadcasting; Richard E. Wiley, Kirkland & Ellis; Richard Shiben,
FCC.

Joint workshop 11 am.-12:15 p.m. Room B 2. Shielding the Newsroom
from Legal Risks. Moderator: Steve Nevas, NAB. Participants: Floyd
Abrams, Cahill, Gordon & Reinhall; Bruce Sanford, Baker & Hostetler;
Richard Schmidt, Cohn & Marks.

Radio luncheon. Noon-2:30 p.m. Hilton ballroom A. Presiding: Cullie
Tarleton, NAB radio board vice chairman. Radio Hall of Fame Induction
Ceremony. Inductees: President Ronald Reagan, singer Kate Smith. Ad-
dress: Howard J. Ruff, radio commentator, author and publisher Ruff
Times.

Sales forum part ll--small market session. 2:30-5:15 p.m. Room 22.
Four Ways To Improve Your Bottom Line: Cary Simpson, WTRN(AM)
Tyrone, Pa.; ‘Achieving Bigger Rates in Smaller Markets: Frank Yanda,
KGLO(AM) Mason City, lowa; Practical Steps To Tap Co-op Dollars in Small
Markets: Lowell E. Jack, kMAN(AM) Manhattan, Kan. Now That We've In-
creased Dollars, Let’s Collect Them: Pete Szabo, Szabo Associates; Lar-
ry E. Bauer, kmsp(am) Milbank, S.D. Selling Tools and Promotions That
Make Money: John J. Morris, WHWH-AM-WPST-FM Princeton, N.J.

Sales forum part I1—large market session. 2:30-5:15 p.m. Room 23.
How To Increase the Size of Your Customer Base and Achieve Maximum
Growth: Perry Ury, wTic-am-rm Hartford, Conn.; How To Target Your Sales
Staff for Growth Through the Right Management Plan: Norm Goldsmith,
Radio Marketing Concepts; Consumer Research as a Tool for Creating
New Business: Monty Gran, koMo(am) Seattle; Breaking Big Retail Dol-
lars: Bill Harris, Sanger-Harris department stores; Grid Cards That Max-
imize Growth Opportunities: Larry Edwards, wmr-am-Fm Cedar Rapids,
lowa.

Four concurrent workshops. 2:45-4 pm.

What'’s Your Station Worth? Room 18. Moderator: Jason Shrinsky,
Shrinsky, Weitzman & Eisen. Panelists: Ted Hepburn, Ted Hepburn Co.;
Richard A. Ferguson, Park City Communications; Alan R. Griffith, Bank of
New York.

Do’s and Don’ts for Changing Formats. Room 19. Moderator: Bill
Stakelin, Bluegrass Broadcasting. Panelists: Steven Shannon, kcMo(aM)
Kansas City, Mo.; Bobby Rich, Drake-Chenault.

Getting Numbers With News. Room 20. Moderator: Norm Woodruff, con-
sultant. Panelists: Bill McMahon, kspotam) San Diego; Harry Barker,
koms(aM) Redding, Calif; Wally Ausley, wpTF(am) Raleigh, N.C.

What You Are Supposed To Know About FCC Rules & Regulations.

Room 21. Moderator: Barry Umansky, NAB. Panelists: Michael
Senkowski, McKenna, Wilkinson & Kittner; Michael H. Bader, Haley,
Bader & Potts; Richard Shiben, FCC.

Workshop. 4:30-6 pm. Room 21. Minority Owner/Manager Seminar.
Moderators: Dwight M. Ellis, NAB:; Samuel D. Ewing Jr, Broadcast
Capital Fund. Panelists: Eugene D. Jackson, National Black Network;
Thomas E. McKinney, Sheridan Broadcasting; Ed Romero, KBNO(AM)
Denver; Richard Rakovan, Outlet Broadcasting.

Joint session. 9-11 pm. Room 1. Small market legal clinic. Moderator:
Erwin Krasnow, NAB. Panelists: Howard Jay Braun, Fly, Shuebruk,
Gaguine, Boros, Schulkind & Braun; Vincent A. Pepper, Smith & Pepper;
Larry D. Perry, Layton, McNees, Knolton & Perry.

TV SESSIONS

Five concurrent workshops. 8-9:15 am.

Trends in Executive Compensation ... Who’s Worth What? Room B 1.
Moderator: Ron lrion, NAB. Panelists: Barry MaclLean, Meidinger,;
Charles M. Metzger.

STV —Boom or Bust? Room B2. Moderator: Robert Cahill, Chartwelf
Communications. Panelists: Richard E Wolfson, Wometco Enterprises;
John Gwin, Oak Communications; Chip Morris, American Television &
Communications.

Government Relations Roundtable. Room B 3. Moderator: George Gray,
NAB. Panelists: Christopher D. Coursen and Abrey Sarvis, Senate Com-
munications Subcommittee; David Aylward, House Telecommunications
Subcommittee.

Financial Survival in a Disaster Situation. Room D 2. Moderator: Gene
Bohi, waHp-Tv High Point, N.C. Panelists: Barrett H. Georghegan, waND(TV)
Decatur, [ll.; George Diab, wwav(tv) Wilmington, N.C.

Low Power, High Priority. Room D 1. Moderator: Jim Popham, NAB.
Panelists: Alan C. Campbell, Dow, Lohnes & Albertson; Richard Shiben,
FCC; Donald Smullin, kosiTv) Medford, Ore.

General session. 9:30-10:45 am. Room A 1-6. The State of the Indus-
try: Tom Cookerly, wiyLatv Washington; The Manager’s Role in
Spearheading New Sales Growth: Robert Lefko and Dick Severance,
Television Bureau of Advertising; Compensation and Composition of To-
day’s Station Sales Department; Roger Rice, Television Bureau of Adver-
tising; The Advertising Council “Finding Solutions”: Clifford M. Kirtland
Jr, Cox Broadcasting.

Five concurrent workshops. 11 am.-12:15 pm.

Satellite Distribution —Problems and Potential. Room B 1. Moderator:
Joel Chaseman, Post-Newsweek Stations. Panelists: Robert
Seidenglanz, Compact Video Systems; William F Baker, Group W;
Richard Frank, Paramount Television.

Shielding the Newsroom from Legal Risks. Room B 2. See radio 11 am.
session.

The Emerging Programing/News Relationship. Moderator: Steve Currie,
NATPE president, koiN-Tv Portland, Ore. Panelists: Chuck Gingold, wasc-
v New York; Bruce Marson, wcve-Tv Boston; Phil Nye, ABC; Alan Perris,
WPLG(TV) Miami.

What’s New in Television Promotion. Room D 2. Moderator. Gail Morrell,
Broadcasters Promotion Association president. Panelists: Martha Pell
Stanville, American Women in Radio and Television president; Stephen
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T. Sohmer, CBS Entertainment.

UHF: Progress in a Changing Environment. Room D 1. Presentation:
Kathryn F Broman, Springfieid Television Corp. Discussion leader: Barry
Umansky, NAB. Participants: Jeff Baumann, FCC; Earl Hickerson,
General Media Corp.

ENGINEERING SESSIONS

Radio workshop 8-9:30 am. Rooms A 3&6. Satellites for Radio.
Moderator: Bill Wisniewski, Mutual Broadcasting. Panelists: Richard
Langhans, RCA Communications; Guy Beakley, Scientific Atlanta;
Joseph Maguire, RKO Radio; Charles W. Kelly Jr, KiUP-AM-KRSJ-EM
Durango, Colo.

Television workshop. 8-9:30 am. Rooms E 1-3. Rechargeable Bat-

teries. Moderator: Seymour Yusem, CBS. Panelists: Fred Benjamin,
Christie Electric; William D. Malion, Perrott Engineering Labs; Ken
Preston, wNew-Tv Saginaw, Mich.; Timothy E. Stumpp, NBC News.

Radio workshop. 9:30-11 am. Radio ENG. Moderator: Dick Rudman,
KFwB(AM) Los Angeles. Panelists: Marc B. Wiskoff, Motorola; M.E. Mc-
Clanahan, Marti Electronics; Jack Miller, wcau-am-Fm Phitadelphia; Rick
Nease, Wheeler Stations.

Television workshop. 9:30-11 a.m. Rooms E 1-3. Regulations Affecting
New Facilities Construction. Moderator: Duffey A. Sasser Il, NBC Televi-
sion Stations. Panelists: LeRoy Belwood, kaTv(tv) San Diego; Richard
Schumeyer, Capital Cities; Robert Kennard, KDG Architecture & Plan-
ning; Dick Anderson, Metromedia.

Radio workshop. 11-noon. Rooms A 3&6. Audio Processing. Modera-
tor: Milford Smith, First Media. Panelists: Robert Orban, Orban Associ-
ates; Mike Dorrough, Dorrough Electronics; Ronald R. Jones, Circuit
Research Labs; Al Law, wyny(rm) New York.

Television workshop. 11-noon. Rooms E 1-3. Automatic Set-Up
Cameras. Moderator: Joe Kresnicka, wis-Tv Chicago. Panelists: Gary M.
Sanderson, Harris Broadcast Properties; Laurence J. Thorpe, RCA
Broadcast Systems; Ira Golstone, wevs-Tv Boston; Bill Honeycutt, Times
Mirror Broadcasting.

Engineering luncheon. Noon-2:15 p.m. Hilton Pavilion. Presiding:
Russell B. Pope, Golden Empire Broadcasting. Presentation of the
Engineering Achievement Award. Presenter: Lewis Wetzel, NAB. Reci-
pient: Wallace Johnson, ABES. Luncheon address: A. Prose Walker, con-
sultant, Tallahassee, Fla.

Paper presentations. 2:15-5:15 p.m.

2:15. Rooms E 1-3. Audio Recording and the Broadcaster: Cecil Henocq,
International Tapetronics.

2:45. Rooms A 3&6. Audio Switching Systems— Past, Present and Future.
Michael C. Palmer, Arrakis Systems.

3:15. Rooms E 1-3. Voltage Transmission for Audio Systems. Richard L.

Hess, ABC.

3:45. Rooms A 3&6 Radio Program Automation—System Maintenance.
Dale L. Bostrom, Harris Corp.

4:15. Rooms E 1-3. The Composite Signal: Key to Quality FM Broadcast-
ing. Geoffrey N. Mendenhall, Broadcast Electronics.

4:45. Rooms A 3&6. Audio Time Base Correction. John Pate, WSM-AM-FM-
7v Nashville.

Wednesday, April 15

Radio roundtable open discussion. 8-9:15 am. Rooms 21, 22, 23.
New Technology: Paul Bortz; Management: Jim Hooker; Management/
Sales: Jim Clarke; Promotion/Image: Tom Dawson, BPA; Finding Bucks:
David Croll; Government Relations— Congress: Belva Brissett, Selling
AM: Gary Fisher; PD a Pro: Rick Sklar; Five-Hatted Small Market Man-
ager: Dean Sorenson; Earth Stations: Gary Worth; Sales: Miles David;
Small Market Group; Bill Sims/Wycom Corp.; New Managers: Ken
Greenwood, Greenwood Development; A Visit with Congressional Staff:
George Gray, NAB.

9:30-11:30 a.m. Rotunda. Presiding: Vincent

Joint session.
Wasilewski, NAB.

The FCC Looks at the Future. Moderator: John B. Summers, NAB.
Panelists: Commissioners James Quello and Abbott Washburn. Presen-
tation of the Grover Cobb Award. Presented by: William Turner, TARPAC.
Recipient: William Carlisle (1923-1980) NAB vice president, govern-
ment relations.

Joint luncheon. 11:30 am-2:30 p.m. Presiding: Thomas E. Bolger, For-

ward Communications. invocation: Father Harry Schlitt. Address: Acting
FCC Chairman Robert E. Lee. Followed by Bob Hope extravanagza.

Hospitality suite guide

Acrodyne Dunes
Adda Corp. Caesars Palace
Alliance Enterprise Corp. Dunes
American Broadcasting Companies
Radio Network Hilton 29-118
Television Network Sands
American Data Corp. Hilton
American Image Productions Hilton 19-121
Ampex
Audio Video Systems Hilton 573
International Hilton 373
Magnetic Tape Hilton 460
Ampro/Scully Hilton
Anixter-Mark Dunes
Antiope Videotext Systems Caesars Palace
Arbitron— Radio Hilton 668
Arbitron-Television Hilton 2710

Arent, Fox, Kintner, Plotkin

LOS ANGELES /

Since 1974

(213) 681-0144

NVoreMusic Programming

Quality Automated Radio Formats

Caesars Palace
Hilton 769
2910

Caesars Palace
Caesars Palace
Hilton 377
Dunes

Caesars Palace

& Kahn
Toby Arnold & Assoc.
Associated Press
AT&T/Bell System
Audio & Design Recording
Audiotronics
AVAB America
Avery-Knodel Television

—

Bankers Trust Co. Hilton

Baraff, Koerner & Olender, PC. Hiiton 630

Becker Communications Caesars Palace

Bernard Howard & Co. Hilton 2918

Best Audio Riviera

| Bilger & Blair Frontier

Blackburn & Co. Hilton 12-121

o R Blair Radio Hilton 24-121
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Blairsat

Bonneville Broadcast Consultants

Brida! Fair
BROADCASTING magazine

Broadcast Marketing Associates
Broadcast Programing international

Browne Associates
Buckley Radio Sales

Burkhart Abrams & Associates

Business Broker Associates

Canadian General Electric
Canon U.SA.
Cavox/Tape-Athon Corp.
CBS Inc.

Radio Network

TV Network
Century 21 Programing
Cetec Broadcast Group
Chapman Associates
The Christal Co.
Clyde Electronics
Colbert Television Sales
Columkbkine Systems
Commercial Electronics
Community Club Awards

Computer Management Systems

Concept Productions
Otis Conner Productions

Continental Electronics Manufacturing Co.

Convergence Corp.
Cox Data Services
R.C. Crisler & Co.
CS! Electronics

Custom Audience Consultants

Data Communications Corp.

Data Factory

Digital Video Systems
Dow, Lohnes & Albertson
Drake-Chenault Enterprises

Eastman Radio

Electronics, Missiles & Communications

Enterprise Radio
E&Q Systems Ltd.
William A. Exline

Fairwest Studios

Far West Laboratory for Research

& Development

Firstcom Broadcast Services

Fisher, Wayland, Southmayd & Cooper

Fitz-Gerald & Associates
Fletcher, Heald & Hildreth
The FM 100 Plan

Milton Q. Ford & Associates
Fuji Photo Film U.S.A.

Haley, Bader & Potts

R.D. Hanna Co.

Dan Hayslett & Associates

HR/Stone

HR Television

Hitachi Denshi America Ltd.

The Keith W. Horton Co.

Bernard Howard & Co.

Hughes Electronics Device
Corp.

IGM Communications

lkegami Electronics (USA)

Innovative Television
Equipment

International Tapetronics Corp.

Hilton
Hilton
Hilton

Frontier

Desert Inn
Hilton 17-121
Aladdin
Caesars Palace
Caesars Palace
Riviera

Hilton 2918

Hilton 2750

Hilton 336
Riviera

Hilton 16-121
Hilton

Aladdin

Hilton

Hilton 11-121
Hilton 10-121
Flamingo Hilton
Hilton 569
Frontier

Hilton 20-121
Hilton

Hilton

Tropicana
Landmark
Hilton 410

Las Vegas Hilton 29-102
Sands

Hilton 3-121
Hilton 1130
Caesars Palace
Caesars Palace
Tropicana
Caesars Palace
Dunes

Hilton 1910
Frontier

Hilton 343
Hilton 317
Hilton 4-121
Hilton 5-121
Aladdin

Sahara

Hilton

Hilton 5-100
Riviera

Hiiton
Aladdin
Aladdin

Desert Inn
Hilton 25-121

Desert Inn
Aladdin
Hilton 2110
Dunes
Hilton 1710

Hifton 13-121

Dunes

Hilton 26-121
Caesars Palace
Hilton

Dunes

Kahn Communications
Kalamusic

Kaman Sciences/BCS
The Katz Agency
Kepper, Tupper & Co.
Kline tron & Steel Co.

LaBuick & Associates Media
Lenco
Lightning Electric Co.

Magic Ticket/Yancey Corp.

Major Market Radio

Marconi Electronics

Martin Data

Reggie Martin & Associates

Masla Radio

Maxell Corp. of America

McCurdy Radio Industries
McGavren-Guild

McMartin Industries

Ralph E. Meador, Media Broker
Meeker Television

Microwave Assoc. Communications
Minnesota Mining & Manufacturing
MMT Sales

George Moore & Associates

Mountain States Media Brokers Ltd.

Multi-Cultural Children’s Television
Al Ham's Music of Your Life

The Musicworks

Mutual Broadcasting System

Naticnal Black Network
NBC

Radio Network

TV Network

A.C. Nielsen Co.
Nightingale-Conant Corp.

Olesen Co.
Orban Associates
Otari Corp.

Peters, Griffin, Woodward

Peters Productions

Petry Television

Philips Broadcast Equipment Corp.

Phitips (Mullard/Signetics) Components

Ram Research Co.

Stan Raymond & Associates
R.C. Crisler & Co.

Research Technology

Cecil L. Richards
Richter-Kalil & Co.

RKO Radio Network

Hilton 560,

Sahara

Hilton 4-118
Dunes

Hilton 2935
Tropicana
Caesars Palace

Caesars Palace
Caesars Palace
Hilton 338

Hilton 23-121
Hilton

Hilton 337
Dunes

Hilton 1710
Caesars Palace
Tropicana
Frontier

Hilton 473
Hilton 15-121
Hilton

Caesars Palace
Caesars Palace
Caesars Palace
Aladdin

Sahara

Sahara

Dunes

Hifton 1350
Hilton 334
Hilton 2964

Hilton 2880

Hilton 2932
Caesars Palace

Hilton 1430
Hilton 510

Hilton
Hilton
Hilton

Caesars Palace
Hilton 21-121
Caesars Palace
Hilton 4-112
Frontier

Hilton

Dunes

Hilton

Hilton 2850
Flamingo Hilton
Hilton

Hilton 2962

Convention Headquarters — Las Vegas Hilton

R.C. CRISLER & CO., INC.

Business Brokers for C.A.T.V., TV & Radio Properties

Licensed Securities Dealers

Underwriting — Financing

Cincinnati

Richard C. Crisler, Clyde G. Haehnle, Alex Howard, Larry C. Wood
580 Walnut Street, 45202, phone (513) 381-7775
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S N A B 7 51 0

RKO Television Representatives Desert Inn | TeleRep Caesars Palace
Romeo Associates/CAM Tropicana | Thomson-CSF Broadcast Hilton 571
Ryman Co. Desert Inn | TM Companies Hilton 28-121
Savalli & Schutz Desert Inn Toby Arnold & Assoc. Hitton 769
Selcom Hilton 5-112 | Edwin Tornberg Co. Dunes
SESAC Hilton 464 | varian Associates Sahara
Richard A. Shaheen Caesars Palace | Viacom Enterprises Caesars Palace
Sheridan Broadcasting Corp. Hilton 2929 ) :
Sherman & Brown Associates Hilton | Walker Media & Management Hilton 2030
Shrinsky, Weitzman & Eisen Caesars Palace | Wall Street Journal Report Hilton 2-121
Smith & Pepper Dunes Warburg, Paribas, Becker Caesars Palace
Sound Genesis Hilton 2350 | Watermark , Hilton 469
Starlight Communications Hacienda Weather Services International Dunes
Studio Film & Tape Caesars Palace | estern Union Riviera, Dunes
Syncom Sahara D.C. Williams & Assoc. Hilton
Wold Communications Dunes 17-19
TA Associates Desert Inn o )
William B. Tanner Co. Hilton 360 | Xiphias Hilton 4-103
Telcom Associates Caesars Palace { Adam Young Dunes

Headquarters. BROADCASTING magazine
will be based in suite 10-121 of the Las
Vegas Hilton. On hand will be: Sol
Taishoff, Lawrence Taishoff, John Andre,
Dave Berlyn, Rufus Crater, Gene Ed-
wards, Kathy Haley, Ed James, Harry
Jessell, Kwentin K. Keenan, Win Levi,
Richard Mahter, Mark Miller, Charles
Mohr, Tim Thometz, Don West, Dave
Whitcombe and Len Zeidenberg.

Sunday, April 12

BEA meeting. 8:30 am. Rooms E and G, Con-
vention Center.
Association for Broadcast Engineering Stan-

“The person you describe
Isthe person
we’ll deliver”

It’'s not a slogan.

It's our track record.

We've successfully recruited for
virtually every kind of executive post in
broadcasting, cable television, and
publishing. At every level.

The executives we delivered were
right for our clients, for their companies,
and for the specific responsibilities of
each position.

f Our clients tell us we're the best in our
ield.

We know where to look. We dig deep.
We sift meticulously. We investigate
thoroughly.

And we do it all very, very quietly.

If you seek a key executive, let's
discuss why our search and
recruitment will be your most effective
way to get the person who's right
for you.
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Agenda of related events
at NAB in Las Vegas

dards membership meeting. Noon. Room 17,
Convention Center.

Association of Maximum Service Telecasters
membership meeting. 12:30 p.m. Room 20,
Convention Center.

Daytime Broadcasters Association membership
meeting. 5 p.m. Room 18, Convention Center.
National Radio Systems Committee meeting. 5
p.m. Room G-1, Convention Center.

Monday, April 13

AMSTengineers breakfast. 7:30 a.m. Section F
ballroom, Hilton.

NAB/Association of Independent
Radioproducers radio syndication new pro-
ducts breakfast. 7:30 a.m. Section A ballroom,
Hilton.

National prayer breakfast with Senator William
Armstrong (R-Colo). 7:45 am. Section D
ballroom, Hilton.

Television and Radio Public Action Committee
state chairmen training session. Room 4, Con-
vention Center.

AIR membership meeting. 2 pm. Room 17,
Convention Center.

State Emergency Communications Committee
meeting. 2:30 p.m. Room 4, Convention Center.
Society of Broadcast Engineers membership
meeting. 4:30 p.m. Section C ballroom, Hilton.
Harvard Seminar Alumni reception. 5 p.m.
Conference room 9, Hilton.

Ham Radio Operators reception. 5:30 p.m.
Section A ballroom, Hilton.

Tuesday, April 14
Broadcast Pioneers breakfast. 7:45 a.m. Sec-
tion E ballroom, Hilton.

Wednesday, April 15

Rocky Mountain Broadcasters meeting. 7:30
a.m. Conference room 4, Convention Center.















Westar presents the first
who's who in outer space.

A wide variety of broadcasters are using Westar
satellites for different applications on a full-time or occasional
basis.

As you can see by the partial list below, they range from
major networks, to syndicators, to local radio and television
stations, to cable. Even commercials are flying high on Westar.

Westar, with its direct access to 164 earth stations, is the
country’s largest and fastest growing satellite network
serving the broadcasting industry. And with an even larger
population of customer-owned earth stations, the ability to
reach thousands of stations across the country is possible.
(Broadcasters can tap most of the top 100 ADI markets, or
target a specific region or group of markets.)

For all broadcasters, Westar offers greater economy and
versatility than traditional delivery systems. And consistent,
high quality reception at all points.

It all adds up to a brave new world for video and audio
broadcasting, 22,300 miles above the earth.

A world brought to you by Western Union.

Who's on Western Union’s Westar.

ABC, Associated Press, Belo Broadcasting Corporation, Blair Company, Bonneville Satellite
Corporation, Broadcast Communications Company, Cable News Network, Capital Cities
Communications Ine., CBS, Christian Broadcasting Network, Chronicle Broadcasting Company,
Dow Jones, Enterprise Radio, Golden West, Group W Productions, Hughes Television Network,
INTELSAT, ITT World Communications, Kansas State Network, Miami Valley Broadcasting
Company, Mizlou-TV, Mutual Broadcasting, Muzak, National Black Network Radio, National
Public Radio, NBC, Post-Newsweek Stations, Public Broadcasting Service, Public Service
Satellite Consortium, RAI Corporation, RKO Radio Network, Robert Wold Company, Satellite
Communications Network, Satellite Syndicated Systems, Spalla Productions, Spanish
International Network, Storer Broadcasting Company, Teleconcepts Incorporated, Televisa,
Texas Instruments, United Press International, U.S. Army Health Service, Video
Communications Inc., Video Net, Western Union International, Westinghouse Broadcasting
Company, West Texas Rehabilitation Center,

Western Union Broadcast Services.



The:Media

The public’s opinion of TV

Roper/TIO poll shows television
continues to be main source of
news for most people; credibility
standing rises even higher

Television has increased its lead as the
dominant information medium, and con-
tinues to get high marks for believability,
fairness and general performance as well,
according to the latest in a series of na-
tional public opinion polls by the Roper
Organization Inc., a leading independent
research firm.

Results of the study, 12th in a series
conducted by Roper since 1959 on behalf
of the Television Information Office, are
being released today (April 13) by Roy
Danish, TIO director, at the National As-
sociation of Broadcasters convention in
Las Vegas.

The study, conducted in November
1980, found that 64% of the respondents
named television among the media from
which they get most of their news. That’s

three percentage points below the figure in
the last poll, conducted in 1978. But TV’s
lead over newspapers, the second-place
medium, increased to 20 points, the
widest margin ever, as newspapers slipped
by five points.

The question on the sources of most
news allowed respondents to name more
than one source. But aimost 40% of the re-
spondents named only television, accord-
ing to TIO, which said this also repre-
sented a gain for TV since the 1978 poll.

On the basis of total mentions, with the
data for all media adding up to 100%, TIO
calculated that television’s share was 47%,
up a point from 1978, while newspapers’
was 33%, down a point, and all others’ was
20%, unchanged from two years earlier.

Television also increased its lead as the
most believable medium—and for the first
time ranked number one as the source of
news about candidates in local elections.
(It has long been the leading source of
news about state and national candidates.)

Our BAT® Systems Are BETTER
That Makes Us WORTH IT.

Our Systems Do MORE.
That Makes Us UNIQUE.

We’re from YOUR INDUSTRY
That Makes Us YOURS.

Since 1973 BAT® Business Computer Systems have been
installed at more Radio and TV
our needs and costs, call (800) 243-5300,
or collect (203) 622-2400, or write 600 West Putham Avenue,
06830. See us at NAB Booth 509.

a FREE analysis of

Greenwich, C

tations, large or small. For
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Television got 44% of the votes, and
newspapers got 36%, when respondents
were asked to name the source from which
they became best acquainted with candi-
dates running in local elections. Two years
ago, newspapers were given the nod by
45% to television’s 39%. Other sources
named in the new survey included radio,
6% people, 11%, and magazines, 2%.

The poll also probed for effects of the

V debate between Jimmy Carter and
Ronald Reagan during the presidential
campaign. Nearly two-thirds of the re-
spondents said they watched, but 93% said
it had no effect on their decision to vote or
not vote. However, 13% said the debate
either helped them decide on whom to
vote for, or changed their choice from one
candidate to the other. And 27% said the
debate helped them decide who, in their o-
pinion, was the better candidate. More of
those who voted for Reagan (36%) found
it helpful in that respect than did those
who voted for Carter (19%) or indepen-
dent candidate John Anderson (27%).

Nearly seven out of 10 respondents
(69%) felt that TV news had treated Carter
and Reagan fairly in its coverage of their
presidential campaigns, but only a little
more than half (54%) thought as well of
its coverage of Anderson’s campaign. Of
those who disagreed, Reagan was seen as
getting the better of it: 19% thought
coverage favored him as opposed to 7%
who thought Carter had been favored,
while 17% thought Carter was treated un-
fairly, as compared with 5% for Reagan.
Only 3% thought Anderson had been
favored in coverage, and 30% thought he
received unfair treatment.

Well over half the respondents (57%)
thought there was a “‘proper balance’’ be-
tween political left and right among per-
sons given an opportunity to express their
views on TV. Among the others, the left
was seen as being the beneficiary, named
by 12% as against 9% who thought the
right was favored. More than one out of
five (22%) said they didn’t know or failed
to answer the question.

Similarly, 62% said they thought TV
news and information programs present
‘‘a pretty balanced view of what’s happen-
ing,’ while 11% said the presentations
lean to the left, 7% said they lean to the
right and 20% had no answer.

As it has since 1961, the study found
TV the most believable news source.
Asked which they would believe if they
heard conflicting stories in four major
media, 51% chose television, 22% newspa-
pers, 8% radio and 9% magazines. Com-
pared with the 1978 study, those totals
represent a gain of four percentage points
for television, a decline of one each for
newspapers and radio and no change for






Roper/TIO poll results

“First I'd like to ask you where you usually get most of your news about what’s going on in the world to-

day—from the newspapers or radio or television or magazines or talking to people or where

Source of
most news:

Television
Newspapers
Radio
Magazines
People

All mentions
Don’t know
or no answer
(DK/NA)

59
Wl‘l

51

34

154

61
u/ﬂ

167

63
%

64 67 68 71
D/ﬂ D/O n/l.) °/0

58 64 59 60

26 28 25 23

153 158 145 140

72 74 76 78
% % % Y%

64 65 64 67
50 47 49 48
21 21 19 20
6 4 7 5

4 4 5 5
145 141 144 146

2

80
%

64

18

135

“If you got conflicting or different reports of the same news story from radio, television, the magazines
. and the newspapers, which of the four versions would you be most inclined to believe—the one on radio or
television or magazines or newspapers?”

59 61 63 64 67 68 71 72 74 76 78 80
% % % % % % % % % % % %
Most
believable:
Television 29 39 36 41 41 44 49 48 51 51 47 51
Newspapers 32 24 24 23 24 21 20 21 20 22 23 22
Radio 12 12 12 8 7 8 10 8 8 7 9 8
Magazines 10 10 10 10 8 11 9 10 8 9 9 9
Don’tknow/
no answer 17 17 18 18 20 16 12 13 13 11 12 10
- —— = — —— —
INCORPORATED

EXPERTS IN LOW POWER TELEVIS DN
AND ORIGINATION SERVICES

Suite 801
1629 "K” St, N.w,
Washington, D.C. 20006
(202) 822-9290
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magazines.

The study, for the first time, took a look
at public attitudes toward the portrayal of
women, minorities, the elderly and others
on television entertainment shows. Shown
a list and asked to call off those whose
portrayal had ‘‘annoyed or bothered”
them, 40% said ‘‘none” and 7% didn’t
answer. The portrayal of women who are
homemakers was most frequently cri-
ticized, mentioned by 24%; of blacks, sec-
ond (23%) and of the elderly, third (21%).
Others: doctors, 17%; women who hold
jobs, 16%; Hispanics, also 16%; blue-col-
lar workers, 11%; lawyers, 10%; business
executives, also 10%; union leaders, 8%,
and white-collar workers, 6%.

Going at the question another way, the
study asked the sample to rate the
portrayal of women and men, separately,
in TV entertainment shows. Slightly more
than half (51%) felt that the portrayal of
women was good (47%) or excellent (4%),
while 43% thought it was not very good
(28%) or poor (15%). The portrayal of
men was rated good by 56%, excellent by
5%, not very good by 23% and poor by 9%.

The poll also explored parental .viewing
habits. It found that parents and children
spend relatively few hours watching TV
together: Among all parents, the median
hours of daily TV viewing was put at two
hours 53 minutes, while the median hours
of weekly viewing with their children was
two hours 58 minutes, or about one day’s
worth. And 10% of the parents said they
never watch with their children.

Those who do watch with their children,
however, tended to find it easier to discuss
sensitive subjects—such as sex, drugs,
religion —with their children: 14% said it
often does and 34% said it occasionally
does, as opposed to 23% who said it rarely
helps and 13% who said it never does.

The idea of having commercials in
children’s programs continued to com-
mand support—but not quite as much as
in prior years. Among the total sample,
32% said there should be no commercials
in such programing, a gain from 28% in
1978, while 59% said it was all right to
have them, a decline from 65% two years
ago. Similar trends were apparent when
the respondents were broken into groups
according to those whose children were
under 6 years of age, those whose children
were 6 or older and those with children
both under and over 6.

The highest vote against commercials in
children’s programs was among parents
whose children were all under 6 years old:
39% of that group voted no to commer-
cials, 55% thought commercials were all
right. The highest vote holding such com-
mercials acceptable was among parents
who had children both under and over 6:
In that group, 66% said yes, 32% no.

Among those in the total sample who
voted no to commercials in children’s pro-
grams, 56% said they favored eliminating
them even if it meant considerably reduc-
ing the number of children’s programs, a
gain of six percentage points since 1978.
Those who would favor keeping the com-
mercials in order to keep the programs






JOIN THE CSI
NETWORK

BROADCAST TRANSMITIER
NOOR 10000

See Us at Booth 106
NAB, Las Vegas

Now you too can become a member of one of the fastest growing networks in radio broad-
casting. CSI’s more than 500 satisfied transmitter owners.

You can share the advantage of superb quality craftmanship and dependable service
others expect from CSI.

CSl. . .the network you’ll be glad to be affiliated with.

18248 East Rogers Circle e Boca Raton, FLL 33431  Phone (305) 994-6511

In Latin America contact Electrex Company, 18680 N.E. Second Ave., Miami, FL 33179; (305) 651-5752






man of Select Committee on Small Business,
in 1976 campaign received $200 from GTE,
$700 from NAB, $200 from NCTA and $300
from U.S. Independent Telephone Association.

House

Representative Edward Boland (D-Mass.),
chairman of the Permanent Select Committee
on Intelligence, received $1,000 from AT&T
and $250 from the American Radio Associ-
ation.

0
Representative Richard Bolling (D-Mo.),
chairman of Rules Committee, received $S800
from AT&T, $750 from NAB, $250 from U.S. In-
dependent Telephone Association and $500
from Signal Companies Inc.

0
Representative Jack Brooks (D-Tex.),
chairman of Government Operations Commit-
tee, received $250 from MCA Inc.

O
Representative Ronald Dellums (D-Calitf.),
chairman of District of Columbia Committee,
received $200 from NCTA.

a
Representative John Dingell (D-Mich.),
chairman of Energy and Commerce Commit-
tee, received $600 from AT&T, $1,000 from
NAB, $300 from NCTA and $150 from U.S. In-
dependent Telephone Association.

]
Representative Tom Foley (D-Wash.),
House majority whip, received $600 from AT&T
and $350 from GTE.

O
Representative William Ford (D-Mich.),

chairman of Post Office and Civil Service Com-
mittee, received $650 from AT&T and $200
from NAB.

O
Representative Don Fuqua (D-Fla.), chair-
man of Science and Technology Committee,
received $2,100 from AT&T, $100 from Conti-
nental Telephone Corp., $200 from NCTA, $500
from Harris Corp. and $500 from Signal Com-
panies Inc.

[}
Representative Jim Jones (D-Okla.), chair-
man of Budget Committee, received $2,000
from AT&T, $250 from Continental Telephone,
$1,000 from GTE, $500 from General
Telephone Co. of the Southeast, $250 from U.S.
Independent Telephone Association and $200
from Transamerica Corp.

a
Representative Augustus Hawkins (D-
Calit.), chairman of the Administration Com-
mittee, received $125 from AT&T.

O
Representative James Howard (D-N.J.),
chairman of Public Works and Transportation
Committee, received $200 from NCTA and
$200 from Signal Companies Inc.

O
Representative Walter Jones (D-N.C.),
chairman of Merchant Marine and Fisheries
Committee, received $200 from AT&T.

a
Representative Kika de la Garza (D-Tex.),
chairman of the Agriculture Committee,
received $500 from AT&T.

|
Representative Trent Lott (R-Miss.),

“The News Service offers material
which is not available through
other services . .. material that

gives us total insight into the
American lifestyle. It’s probably
the best service that we have

in our system. . ..

Don Foley, News Director
Canada All News Radio
Ottawa

You’ll get
stories the
competition
misses

5

To get a cassette sample of this
week’s tape, call Dave Dunbar toll-
free at The Christian Science Monitor

Radio News Service:
1-800-225-7090.
In Mass., call collect

(617) 262-2300.

RNS-12
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House minority whip, received $1,700 from
AT&T and $200 from Signal Companies Inc.

O
Representative Robert Michel (R-lIl.),
House minority leader, received $1,500 from
AT&T, 8300 from GTE, $650 from NAB and
$100 from U.S. Independent Telephone Associ-
ation.

O
Representative Parren Mitchell (D-Md.),
chairman of the Small Business Committee,
received $700 from AT&T, $100 from NAB and
$320 from U.S. Independent Telephone Associ-
ation.

O
Representative G.V. Montgomery (D-
Miss.), chairman of Veteran’s Affairs Commit-
tee, received $500 from AT&T.

O
Representative Thomas O’Neill Jr. (D-
Mass.), Speaker of the House, received
$2,500 from AT&T.

a
Representative Claude Pepper (D-Fla.),
chairman of the Select Committee on Aging,
received $1,200 from AT&T.

O
Representative Henry Reuss (D-Wis.),
chairman of Joint Committee on Economic
Affairs, received $200 from AT&T.

O
Representative Peter Rodino Jr. (D-N.J.),
chairman of Judiciary Committee, received
$1,600 from AT&T, $500 from MCA Inc., $2,000
from NAB, $400 from NCTA, $500 from 20th
Century-Fox Film Corp., and $400 from Signal
Companies Inc.

|
Representative Dan Rostenkowski (D-1Il.),
chairman of Ways and Means Committee and
chairman of the Joint Committee on Taxation,
received $1,700 from AT&T, $250 from GTE
and $200 from U.S. Independent Telephone As-
sociation.

O
Representative Fernand St. Germain (D-
R.l), chairman of the Banking, Finance and
Urban Affairs Committee, received $1,400 from
AT&T.

|
Representative Louis Stokes (D-Ohio),
chairman of the Standards of Official Conduct
Committee, received $325 from AT&T and
$125 from NCTA.

O
Representative Jim Wright (D-Tex.), House
majority leader, received $500 from AT&T, $500
from MCA Inc. and $1,000 from Harris Corp.

a
Representative Jamie Whitten (D-Mass.),
chairman of the Appropriations Committee,
received $3,000 from AT&T, $1,000 from NAB,
$300 from NCTA and $500 from Signal Cos.

[}
Representative Morris Udall (D-Ariz.),
chairman of the Interior and Insular Affairs
Committee, received $2,000 from MCA Inc.
and $500 from NAB. Also, during 1979, Udall
collected a $1,000 honorarium from NAB.

|
Representative Clement Zablocki (D-
Wis.), chairman of the Foreign Affairs Commit-

tee, received $200 from the Wisconsin
Telephone Co.

Note: All figures are for period from Jan. 1, 1979, to
Nov. 24, 1980.






“
Cable and children: “the promise, problems and potential”

New York conference, sponsored by
ACT, leaves no stone unturned on
that subject; lineup includes
Markey, Gault, Horn and Johnson

Action for Children’s Television turned its
attention last week to cable, hosting a one-
day symposium called ““ACT on Cable and
Children” at New York’s St. Moritz Hotel,
with the costs underwritten by the John
and Mary Markle Foundation.

ACT President Peggy Charren opened
the symposium by noting that ‘‘five years
ago cable promised us a rose garden,”’ but
claiming that, particularly in the area of
children’s programing, ‘‘that promise is
still a promise.”’

Keynote speaker at the symposium was
Representative Edward J. Markey (D-
Mass.), a member of the House Subcom-
mittee on Telecommunications. Markey
suggested that the Federal Trade Commis-
sion’s decision to remove itself from
children’s television advertising (BROAD-
CASTING, April 6) might mark ‘‘the begin-
ning of an onslaught by private sector in-
dividuals interested in maximizing prof-
its.”’

Saying cable has great potential for
children’s programs and citing several
““shining examples’’ of community
oriented cable projects, Markey neverthe-
less maintained there ‘‘has to be some
control . . . a check on the natural tendency
to maximize profits’’ Cable operators
“know community programing is good bus-
iness,” he said, but added that their ‘“‘only
model’’ is broadcast television. ‘‘Pressure
from local groups” will be required if cable
is to realize its full potential, Markey sug-
gested, and he warned that Congress ‘‘may
be required to get involved” if what he saw
as abuses of the franchising process con-
tinued.

The congressman closed his remarks by
tying the decline in national verbal and
math scores to television, and suggesting
that individuals like John Hinckley Jr. and
Sirhan Sirhan “‘try to live out in a real way
subconscious thoughts put in their minds
by movies and television.”’

In response to questions from the floor,
Markey said he expects the subcommittee
on which he serves to examine not only
the current state of franchising but to con-
duct ‘‘a zero-based analysis of all areas”
including ‘‘the premises on which licenses
are granted and franchises allowed.” At
the same time, Markey admitted that his
negative view of permitting ‘‘marketplace
forces” to set directions in communica-
tions is out of step with the current politi-
cal mainstream and won’t be in charge
“‘for several years.”

The day’s first panel focused on the
question of ““Who Speaks for Children’’ in
the cable franchising process, and in-
cluded Richard Borten, CATV coordinator
with the Boston Mayor’s Office of Cable
Communications; Jack Gault, president of
Time Inc’s Manhattan Cable TV; Harold
Horn, president of the Cable Television

Information Center; Hedda Sharapan, of
Pittsburgh’s Cable Advisory Committee;
and Merble Reagon, of the National
Council of Negro Women.

Borten said there’s “‘clearly a demand
for a nationally circulated set of
guidelines’’ for franchising.

Horn, said that in general the franchis-
ing process is not addressing the needs of
children. Though not suggesting the in-
dustry move into a ‘‘rent-a-kid’’ phase as a
solution, he proposed that children’s
issues should be addressed ‘‘early on in
the ascertainment process.”

Sharapan said it’s necessary that those
interested in the children’s issue ‘‘must
keep going after the franchise is awarded.”
She cited as an example the ‘‘ongoing
dialogue’’ maintained by the Pittsburgh
advisory committee and the management
of the Warner Cable system there.

Gault said he disagreed with ‘‘some peo-
ple’” who think cable and broadcasters are
out to ‘‘squeeze the last nickle’ out of
their businesses.

Voicing support for the nonprofit pro-
gram production organization concept em-
bodied in the Boston RFP (and described
by Borten), Gault suggested that programs
ultimately ‘‘have got to come from the
people” and not the operator.

Reagon, noting what she saw as the
failure of television ‘‘to reflect the plural-
ism and diversity of our country,”’ said ca-
ble ‘‘offers the opportunity to institute
greater balance,’ but that ‘“‘the burden is
on the public to insure’’ that cable’s
development doesn’t simply reflect the
status quo.

The focus of the second panel at the
symposium was on the economics of
children’s programing on cable, and an
oft-mentioned point by panel members
was that ‘‘this is a business,” and ‘‘the
money has to come from somewhere.”

Kathryn Creech of the National Cable
Television Association was the first to
voice that sentiment, also saying that if ca-

All’s clear in Dallas. The citizens of
Dallas affirmed by referendum the
award of a cable television franchise to
Warner Amex Cable Communications
by nearly a three-to-one margin. The
city council awarded the franchise to
Warner last fall, but disgruntled citizens
collected 500 signatures and suc-
cessfully petitioned to put the award up
for referendum on the April 4 ballot, It
was no contest. A total of 41,642 voted
for the award, while just 14,169 voted
against it. Warner Chairman Gustave
Hauser said he was "grateful to the
citizens of Dallas who, by supporting the
decision of the city council have over-
whelmingly placed their confidence in
Warner Amex.” Warner spokesman Leo
Murray said victory allows Warner to im-
mediately begin construction of its pro-
mised 2,368-mile system.
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ble hasn’t yet reached its full potential, it’s
“making exceptional progress.”’

Vivian Horner, vice president for pro-
gram development of Warner Amex
Satellite Entertainment Corp., used as an
example her Nickelodeon budget, where
she said “‘three quarters of a million dol-
lars”> has to cover 7,000 hours a year,
necessitating that programs be produced
for much less than comparable time in
broadcast television. Horner asked that
‘‘groups making demands’’ on cable
“‘keep in mind the underlying econom-
ics.’

Time Inc’s group vice president, video,
Gerald Levin, addressed the topic of
children’s programs on pay cable services.
Saying there’s ‘‘a surprising amount’’ of
such programing offered on existing ser-
vices such as his company’s Home Box
Office, Levin detailed what he saw as prac-
tical difficulties in establishing a pay ser-
vice dedicated to children. He also dis-
cussed what he called a ‘‘knowledge
aristocracy’’ that could grow out of restric-
tions on access to programs. In that vein,
Levin said the most significant issue in
television today is the ‘‘probable decline
of public television’’ due to budget cuts.
The strength of American television, he
said, is that commercial, public and pay
systems flourish side by side.

USA Network President Kay Koplovitz
focused her attention on USA’s Calliope
service for children, noting that Calliope
could soon be expected to carry such ad-
vertising as the network would deem ap-
propriate.

Finally, Suzanne Weil of PBS described
the effects budget cuts are having on that
network’s service, including its children’s
programs.

Luncheon speaker at the symposium
was Les Brown, television journalist.
Brown identified ‘‘the biggest story in
television today’’ as the shift to pay pro-
graming, calling it a real revolution. Amer-
icans will soon spend more for television
than the telephone, he predicted.

In a session exploring creative ap-
proaches to children’s programing, Grego-
ry Uhrin, program director, Continental
Cablevision, Concord, N.H., cited the ad-
vantages of having children producing
their own shows. In Concord, he said, six-
th grade children produce a monthly show,
I Like Kids Creating, which, he pointed
out, enables youngsters to function in a
medium to which they have been contin-
uously exposed. He mentioned one prob-
lem: ““The equipment is getting too
sophisticated this year for some of the
children.’

Dennis Dort, a New York programing
consultant, said there are possibilities for a
national children’s network. Dort said pro-
graming must be entertaining as well as in-
formative and must be created to appeal to
children but have the approval of adults
who must pay the bills.

David M. Davis, managing director of
cable development for public station
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Johnson quits as

Shamrock president

Bruce E Johnson resigned last week as
president and chief executive of the
Shamrock Broadcasting Co. radio and TV
station group. ‘‘Under my contract,” he
said in a memo to management and staff,
“I have the opportunity at this time to
receive a substantial monetary payment
that would not be available to me at a later
date.”’

Johnson explained in an interview that
he had been a substantial owner of Starr
Broadcasting when Starr merged with
Shamrock in what was estimated at the
time to be a $25-million deal (BROADCAST-
ING, July 23, 1979). He took much of his
Starr ownership interest in Shamrock
stock along with a five-year contract but
reserved the right, he said, to leave after
two years with a substantial payment,
which he said last week was ‘‘in seven
figures,” for the stock.

Johnson emphasized that his leaving
“reflects in no way on the fine relation-
ship’’ he has had with the Roy E. Disney
family, owners of Shamrock, or on his
belief in the company’s future. **The com-
pany is in good shape,’ he said.
) But ‘‘the way things are going’’ in the

communications field, he added, ‘‘this
may be a good time to sit down and try to
figure out where things are going.”’” He said
he wants to ‘‘get back into the business’

but also wants to
think about where
and how, and for-
tunately can afford to
take time to think
about it.

Johnson’s resigna-
tion was effective im-
mediately. His suc-
cessor had not been
named last week.
Stanley Gold, at-
torney for the Dis-
ney family, was said to have been named
acting chief executive, with Bill Clark of
Shamrock’s KABL-AM-FM Oakland-San
Francisco as acting general manager of the
radio division and Dick Grimm of the
company’s KITV(Tv) Honolulu in a similar
post for the TV division. Shamrock owns
four AM, four FM and four TV stations.

Johnson

S
Feldstein says Hill
hearings on franchising
will present cable

with image problem

House Telecommunications Subcommit-
tee hearings on cable franchises will “‘sling
some mud around’ and produce ‘‘bad
PR’ for the cable industry, former Na-
tional Cable Television Association
general counsel Stuart Feldstein said last
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week.

He told the New England Cable Televi-
sion Association spring meeting in
Nashua, N.H., ‘“‘things we won’t like”’
emerging from the hearings will not in-
clude any legislation on franchising mat-
ters.

Feldstein, formerly with the FCC and
now a Washington cable television lawyer,
told BROADCASTING that testimony on
topics like ‘‘rent-a-citizen,” cities’ at-
tempts to get special services and cable
companies ‘‘stumbling over each other’
in the franchise race, may embarrass both
cable operators and city officials ‘‘even if
the industry has done nothing wrong.”’

Feldstein, citing BROADCASTING’S
““Closed Circuit’’ report on April 6, on
President Reagan’s appointments to the
FCC, said the commission’s Republican
and deregulatory bent bodes well for ca-
ble’s distant signal stand but ill for
franchise fee limits. The industry has been
successful in keeping the latter issue ‘‘on
the back burner,’ he said, but he sees
renewed FCC interest in getting rid of
franchise fee limits.

Noting a ‘‘great deal of sympathy’’ for
broadcasters’ complaint that their product
is being picked up without permission,
Feldstein said a draft copyright bill

ROADCASTING, April 6) means that
we're in the copyright battle yet again.”’

Feldstein said cable may lose the battle
to retain prohibitions on telephone com-
pany-cable crossownership because the
argument that rural areas should be served
by whoever wants to serve them is an
appealing one.

Budget cuts may force
reduction in National
Weather Service

If Congress adopts President Reagan’s
budget recommendations for the National
Weather Service, some broadcasters may
have to change the way they report the
weather. Or so says NWS Executive Director
Richard Hagemeyer.

But in an interview with BROADCAST-
ING, Hagemeyer stressed that although the
administration recommendations would
force NWS to cut back on some of its ser-
vices, the government ‘‘definitely isn’t
getting out of the weather business.”

The administration’s recommendations
for NWS call for an increase in NWS’s
budget from the current $253 million to
$265 million for fiscal 1982, but for a 5%
decrease in staff—about 253 below the
present 5,050 employes.

To accommodate the personnel cuts,
NWS has proposed to close 38 of its local
offices, scale down operations at eight of
its forecast offices, consolidate its aviation
forecasting service, eliminate its fruit-frost
forecasts and its air pollution monitoring
programs.

If the local offices are closed,
Hagemeyer said, broadcasters in those
areas would have to go elsewhere for local
forecasts. But Hagemeyer said broad-
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Law & Regulation:

Legislative scorecard on the 97th Congress

Communications subcommittees of the 95th and 96th Con-
gresses tried repeatedly and unsuccessfully to complete
comprehensive rewrites of the 1934 Communications Act.
Those of the 97th Congress decided to approach the need
for new legislation in a series of bills, dealing with issues
one at a time. Below are comparisons of major bills in-

troduced to date, followed by a summary of other com-
munications bills introduced so far this year. Not listed
below are four bills introduced last week, one by Senate
Commerce Committee Chairman Bob Packwood (R-Ore.)
and three by House Telecommunications Subcommittee
Chairman Tim Wirth (D-Colo.). (See “Top of the Week.”)

Licensing

Although S. 270 and the proposed Swift
bill deal with licensing and renewal pro-
cedures, two other bills, dealing with those
procedures separately, have been in-
troduced. Senator Barry Goldwater (R-
Ariz.), chairman, Communications Sub-
committee, introduced and chaired hear-
ings on S. 601, a bill to change TV licens-
ing (BROADCASTING, March 9, 30 and
April 6).

Representative James Collins (R-Tex.)
produced H.R. 1298, changing licensing
procedures for radio and TV in late Janu-
ary (BROADCASTING, Feb. 2).

S. 601
(TV only)

Would extend TV license terms from three to five
years.

Would allow FCC to grant renewal after finding that
(1) licensee substantially met problems, needs and
interests of residents in its service area; (2) opera-
tion of station has been free of any serious violation
of Communications Act or any FCC regulation; and
(3) licensee continues to meet character, technical,
financial and other qualifications prescribed by
Communications Act.

FCC would be prohibited from considering any
competing applications for license up for renewal.

Would permit FCC to use system of random selec-
tion to choose among otherwise qualified applicants
for mutually exclusive frequencies. FCC would have
180 days from date of bill's enactment to establish
method.

LICENSE TERMS

LICENSE RENEWALS

INITIAL LICENSING

H.R. 1298
(radio and TV)

Would extend radio and TV terms from three to 10
and five years, respectively.

Would prohibit FCC from considering applicant’'s
ownership of any other broadcast stations or com-
munications media, or extent to which licensee par-
ticipates in day-to-day operations of station in-
volved.

FCC would be prohibited from considering any
competing applications for license up for renewal,
until it has determined that renewal applicant has
failed to provide program services that meet needs
of its service area or has allowed other serious defi-
ciencies in operating its station.

Would allow FCC to implement methods other than
comparative hearings to choose among otherwise
qualified applicants, but would prohibit FCC from
using auctions,

1 NSO e

FCC Reauthorization

2 FCC is currently a permanent, inde-
pendent federal agency. It receives annual
appropriations from congressional Ap-
propriations Committees. Commerce

Committees, charged with oversight of

] C, would like greater control over the
agency. Chairman Bob Packwood (R-

Ore.), of the Commerce Committee in the

Senate, and Representative James Broyhill
(R-N.C)), of the Commerce Committee in
the House, have introduced bills (BROAD-
CASTING, March 30 and Feb. 16) that
would require the FCC to justify its annual
budget proposals to the Commerce Com-
mittees. This, committee members feel,
would provide regular review of FCC
policies and operation.

There has been debate in recent years
over whether the FCC may charge fees to
¢ er the cost of regulation or to tax
spectrum users. Packwood’s bill (S. 281)
establishes statutory license fees to cover
the cost of regulating telecommunications
services. Broyhill’s bill (H.R. 1801}, in-

troduced early this year, was to have been

followed last week by a more detailed bill

introduced by House Telecommunications

Subcommittee Chairman Timothy Wirth
(D-Colo.) and ranking minority member
Representative James Collins (D-Tex.).

S. 821

Would cap appropriations for FCC at $76.9 million
for each of fiscal years 1982, 1983 and 1984.

Would levy statutory fees on most providers of
telecommunications services, to cover cost of
regulating those services. Revenues from fees would
equai roughly half of FCC's annual budget and
would go into U.S. Treasury, not to FCC itself.

AUTHORIZATION

- LICENSE FEES

ADJUSTMENT OF FEES

H.R. 1801

Would authorize appropriation of funds for FCC for
fiscal years 1982, 1983 and 1984. Specifies no
amounts to be appropriated; leaves that up to Com-
merce Committee.

No provision.

FCC would be permitted to raise or lower fees an- No provision.
nually in amounts equally distributed among all
categories of charges, and in amounts proportional
to increases or decreases in total FCC budget ap-
propriations for preceding two fiscal years.

ENFORCEMENT
Would also aliow FCC to charge penalties for late No provision.

payment of fees. Penalties could not exceed 25% of
payment past due. FCC would be permitted to waive
or delay payment of any fee if it determines public
interest would be served by doing so.
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Deregulation

Senator Harrison Schmitt (R-N.M.), a member of the Com-
munications Subcommittee and Representative James Collins
(R-Tex.) ranking minority member of the Telecommunications
Subcommittee, introduced radio deregulation bills during the
same week (BROADCASTING, Feb. 2). The Senate Communica-

March 2), but does not anticipate a markup of the bill until it has
introduced several more deregulatory bills.

Although he does not anticipate introducing it until May 11,
Representative Al Swift (D-Wash.), has circulated to interested
parties a draft bill that would deregulate radio and TV and would

tions Subcommittee has held hearings on S. 270 (BROADCASTING,

S. 270

(radio only)

H.R. 1297

(radio only)

Would eliminate requirement to ascertain problems,
needs or interests of residents in service area.

establish a quantified public interest standard.

Proposed Swift bill
(radio and TV)

ASCERTAINMENT

Would eliminate requirement to ascertain problems,
needs or interests of residents in service area.

Would eliminate requirement to maintain logs.

Would eliminate requirement to ascertain problems,
needs or interests of residents in service area.

PROGRAM LOGS

Would eliminate requirement to maintain logs.

Would eliminate requirement to maintain logs. How-
ever, licensee would have to maintain records suffi-
cient to indicate it has met public interest standard
set by FCC.

Would prohibit FCC from regulating formats or re-
quiring news, public affairs, locally produced or any
other kind of programing.

PROGRAM REQUIREMENTS

Would prohibit FCC from regulating formats or re-
quiring news, public affairs, locally-produced or any
other kind of programing.

Would be eliminated.

Would prohibit FCC from requiring any particular
kind of programing. However, FCC would have
authority to fine any licensee engaging in pattern of
failure to comply with public interest standards.
Fines would be equal to licensee's highest per-
minute advertising rate, multiplied by 1,000. FCC
would be permitted to modify fine in certain cases.

COMMERCIAL LIMITS

Would be eliminated.

Would be made indefinite.

LICENSE TERMS

Would be eliminated.

No provision.

Would be eliminated. However, bill provides that any
party may file petition to revoke, containing prima
facie evidence of grounds for revocation, within 60
days of alleged license violation. Licensee may reply
in writing within 30 days, and 30 days after that, FCC
must decide whether to revoke. Bill allows, but does
not require, FCC to hold hearing before revocation
and it does not specify whether burden of proof lies
with FCC or licensee.

Would extend radio license terms to 10 years, TV
license terms to five years.

LICENSE RENEWAL

No provision.

Would eliminate comparative renewal hearings by
prohibiting FCC from considering any competing
applications for licenses up for renewal. Petitions to
deny would be eliminated.

Would allow FCC to develop system of random
selection to choose among otherwise qualified ap-
plicants for mutually exclusive frequencies. FCC
would have to establish method for random setec-
tion within 180 days of enactment.

INITIAL LICENSING

No provision.

Would permit FCC to establish method of random
selection to choose among otherwise qualified ap-
plicants for mutually exclusive frequencies. Would
allow applications for license and construction per-
mit to be filed jointly.

Within three years of bill's enactment, FCC shall re-
port to Congress on how it has promoted competi-
tive, new and diverse sources of programing.

PUBLIC TRUST RESPONSIBILITY

No provision.

Would require FCC to establish within two and a
half years from bill's enactment, system of awarding
points for programing which has direct relevance to
persons residing in licensee’s service area. Qualify-
ing programing could include news, sports, public
affairs, religion, public service announcements,
locally-produced, or live entertainment, or other
kinds of programing determined by FCC to be in
public interest. Bonus points would be awarded for
locally-produced, or live programing, programs
aired during prime time or programs especially ex-
pensive to produce. FCC would have to set
minimum performance standards based on cur-
rent performance of best broadcasters.

FCC would have to report annually to Congress on
its review of all other rules, regulations and policies
and its elimination of those it finds unnecessary.

Continues on page 109.

OTHER PROVISIONS
Would declare ineffective any FCC rule, guideline, or

procedure inconsistent with provisions of bill upon
date of bill's enactment into law.
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Would modify political broadcasting laws by ex-
tending news exemptions under section 315 to in-
clude discussions or debates, "regardless of
whether interview, discussion or debate is regularly
scheduled program.”
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of four intended presidential appoint-
ments released by the White House on
Monday, as the President was recovering
in George Washington University hospital
from the attempt on his life a week earlier
(BROADCASTING, April 6).

Until the nomination papers are
transmitted to the Senate, the Senate
Commerce Committee cannot schedule
confirmation hearings. Fowler’s hearing,
as a result, is not expected until after April
27, when the Senate returns from its
Easter recess. Dawson’s papers are not ex-
pected to be submitted in time for the
committee to hold a hearing on both
nominations.

Because the White House has yet even
to announce a successor to Ferris, the
commission will continue to operate—as it
has since January—two commissioners
short. Under the arrangement that permit-
ted Ferris to remain on the commission
until April 10 and thus qualify for an im-
mediate pension, he agreed not to partici-
pate in any commission matters (BROAD-
CASTING, Jan. 26). Tyrone Brown, whose
term Fowler will complete, resigned earlier
this year (BROADCASTING, Jan. 19).

Dawson’s appointment will make histo-
ry of a sort. It will mark the first time the
commission includes two women mem-
bers. Commissioner Anne Jones is serv-
ing a term that runs until June 30, 1985.

Although Dawson has no substantial
background in communications matters,
she has become familiar with many of the
issues as a top aide to Packwood, who
joined the Commerce Committee in 1978.
And she regards the commission as a criti-
cal place to be at the current stage of the
revolution in telecommunications tech-
nology. She has said she sees the problems
and opportunities associated with ¢ -
munications today about where the proo-
lems and opportunities associated with en-
ergy were 10 years ago (BROADCASTING,
Feb. 2).

Those who have worked with Dawson in
the Senate say she should have little trou-
ble in familiarizing herself with the issues.
““She’s smart enough and works hard
enough so she can inform herself
quickly,” said one staff member. (She has
already begun by reviewing FCC annual
reports.)

Senate staffers happily see in the
Dawson appointment a further indication
that both the White House and the com-
mission will work closely with Congress.
To some aides, at least, it seems that Con-
gress will be able to establish its domi-
nance in deregulation of the telec I-
munications industry. Fowler has already
made it clear he intends to work closely
with Congress (BROADCASTING, March
23) —unlike Ferris, who frequently -
sisted on the commission’s independence
from Congress. ‘“The FCC [under Fowler]
will work with Congress,” one staffer said.
“Tt will realize statutory deregulation is a
more permanent solution than what would
be possible [through FCC action].”

Dawson, who has been on Packwood’s
staff for seven years, began as press secre-
tary. Today she is responsible for the
operations of his personal staff and the






staffs of the Commerce Committee as well
as the National Republican Senatorial
Committee, which Packwood also heads.

Dawson, who graduated from Washing-
ton University in St. Louis, in 1966, broke
into congressional staff work in 1969 as a
legislative aide to Representative James W.
Symington (D-Mo.). Later, she worked
briefly for two other Missouri congress-
men—Richard H. Ichord and William
Clay —before joining Packwood’s staff in
1973. Dawson switched party affiliations
from Democratic to Republican in 1973,
but considering the work she has done on
behalf of Republican candidates as top
staffer on the Republican senatorial com-
mittee, she says; ‘“No one would think of
me as anything but a very loyal Repub-
lican.”’

Justice sides
with FCC on
telco-cable

Comments are in on commission
proposal to eliminate ban on
crossownership in rural areas

The Justice: Department, in comments
submitted to the FCC last week, endorsed
the commission’s proposal to eliminate
telephone company-cable television
crossownership bans in rural areas. How-
ever, that endorsement was qualified to
the extent that Justice urged the commis-
sion to define ‘‘rural’”’ quite narrowly to
include, ‘‘only areas where independent
cable service is clearly infeasible.”” Justice
said such a definition of ‘“‘rural”’ would
minimize the possiblity of telephone com-
panies dominating broadband services in
areas where independent cable service
would be possible.

Predictably, telephone companies and
related associations also supported the
commission’s proposal, and just as predic-
tably, the National Cable Television Asso-
ciation and various independent cable
system operators opposed it. The telcos
argued that in the 11 years since the
crossownership rules were adopted, the
then-fledging cable industry has grown
substantially, thus antiguating the argu-

ment that a significant telco presence in
the industry would stifle the advancement
of broadband technologies. They also said
that the Pole Attachment Law of 1978 has
proved to prevent abuses regarding the
terms and conditions under which inde-
pendent cable operators secure the pole at-
tachment agreements from a local
telephone company.

The cable groups took exception to that
last argument, contending that the Pole
Attachment Law is of limited value and
certainly not effective, in and of itself, in
regulating potential abuses of the telcos.
They also predicted elimination of the
telco-cable crossownership rules would
result in a resurgence of monopolistic
abuses by the telcos—abuses that origi-
nally inspired the commission to adopt the
rules in 1970.

The current telco-cable crossownership
rules prohibit a telephone company from
owning and operating a cable system with-
in its own telephone service area. How-
ever, a telephone company may seek a
waiver to that crossownership ban in rural
areas where independent cable operation
is not viable. The commission established
a policy of granting a ‘‘rebuttable
presumption’’ that independent service is
not viable in service areas with less than
30 homes per route mile. Last fall, on
reconsideration, it clarified ‘‘service area”
to mean ‘‘franchise area,” as defined by
each local authority.

In its current proceeding the commis-
sion has proposed five definitions of a
rural area: (1) fewer than 30 homes per
route mile cable franchise area (the cur-
rent waiver standard); (2) fewer than 30
homes per route mile service area; (3) no
community of greater than 1,500 persons;
(4) areas outside the top 100 major televi-
sion markets, and (5) areas outside the top
200 television markets.

Justice agreed with the cable groups that
there is still potential for anticompetitive
practices as a result of the operation of ca-
ble systems by telephone companies. For
example, it said that a telephone company
might charge its subsidiary cable company
an artificially high price for pole attach-
ments which could simply be passed on to
cable customers. ‘‘Given these anticom-
petitive potentials,”’ it said, ‘‘the commis-
sion should carefully confine the exemp-
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tion to those situations where it is quite
clear that no independent competitor can
serve the market’’ Given that position,
Justice said that the first definition, fewer
than 30 homes per route mile, franchise
area, is best for determining rural areas.

The phone companies argued against
the franchise-area definition as one that
would contravene the commission’s intent
to make additional broadband services
available to rural areas. For example, Con-
tinental Telephone Co., which serves pre-
dominantly rural areas in 34 states, con-
tended that adoption of the franchise area
definition would result in independent ca-
ble companies wiring rural communities
with greater than 30 homes per route mile
but not penetrating the surrounding, more
sparsely populated areas because it would
not prove financially viable. Meanwhile,
those surrounding areas, by themselves,
would not ‘‘be likely to be able to support
a stand-alone system,’ claims Continen-
tal.

The United States Independent
Telephone Association agreed, noting the
real ‘‘viability test’” for a cable system is
the number of subscribers per CATV
system mile, regardless of political bound-
aries. It said the franchise definition
would perpetuate ‘‘denial of CATV ser-
vice to all people ... who live in the rural
or less densely populated areas surround-
i~g the county seat or other cities, towns

tc].” It said the service area definition is
**far more realistic.”’

Rebutting charges that telephone com-
pany-operated cable systems would be
cross-subsidized by telephone ratepayers,
the telcos argued that state public utilities
commission scrutinization of such opera-
tions would preclude such practices.

NCTA argued there ‘‘is no rational basis
for alteration of the existing [telco-cable
crossownership] policy.”’

It said telco entry into the cable industry
where independent cable operations are
feasible, ‘‘distorts the market,’ due to the
former’s ‘‘dominant market power, its
control over essential facilities such as
poles and conduits, and its proved incent-
ive and ability to behave anticom-
petitively.”

NCTA was extremely critical of the Pole
Attachment Law (added to the Com-
munications Act in 1978)—at least in
terms of its effectiveness to remedy
abuses by telephone companies in pole at-
tachment agreements.

[t submitted that the law contains no ex-
plicit right of access to pole attachments
and that telephone companies often cir-
cumvent the provisions for adjudication of
contested rates ‘‘by simply refusing to
grant access to these poles or conduits,”’
thus rendering the so-called protections
““meaningless.”’ Thus, the telephone com-
panies have the ability to manipulate local
franchising processes, contended NCTA..
An example, NCTA said, would be ‘‘by
advising local franchising officials that an
independent cable operator would not be
granted access to the poles if a franchise is
not awarded to the telephone company
subsidiary.”’

NCTA also noted that the pole attach-


















radio will cause an excitement that, I
believe, will spill over into our business.’

With headquarters in Atlanta, and sales
offices in most of the major markets,
studio facilities for the operation will be lo-
cated near Chicago, where the two formats
will originate. Six full-time disk jockeys
plus weekend announcers are being hired
for the projected midsummer start date.
Most of SMN’s revenues will come from
an allotted two minutes per hour for na-
tional advertising. Member stations will

have six two-minute spots per hour for

their own local and national clients. The
Katz Agency will represent the network.

Burkhart contends that, depending on
market size, a ‘‘savings of $50,000 to over
$300,000" can be achieved by members.
He said that most prospective members
envision retaining one or two production
people, possibly a morning man, plus
three eight-hour-shift, minimum-wage
people to punch up the commercials when
called for. Eliminated: ‘‘a program direc-
tor, probably five announcers, two news-
men, a copy director, etc.”’

Affiliates would have to acquire earth
stations or arrange for the down link from
others in the market that may own one (ca-
ble operators or public TV stations, promi-
nently). Burkhart, who would prefer that
stations own their own, says payments for
a dish can be less expensive than automa-
tion and likened them to car installments
with a total price tag of about $8,000 to
$10,000. )

When asked if provisions were made for
scrambling, Burkhart replied: ‘“We can be
ripped off and we can’t wait for the first
one to do it,”’ hinting that the network’s
attorneys are ready.

Oak makes its
software move

Company, with roster of six STV
outlets, will add programing
department; product’s destination:
STV and possibly cable systems

Oak Communications, which last month
added a sixth major-market station to the
roster of subscription TV outlets it is in-
volved in operating, is setting up a new
programing office in Beverly Hills, Calif,,
to oversee acquisition and production of
programs. According to Oak’s vice presi-
dent for programing, Nyh! L. Henson, the
expansion is part of a major effort by the
company to provide ‘‘both the software
and the hardware’’ for much of Oak’s ON-
TV services in Los Angeles, Fort Lauder-
dale-Miami, Chicago, Dallas-Fort Worth,
Phoenix and now Baltimore. The
Baltimore station, WBFF-TV, will be joining
Qak’s STV line-up this summer.

Henson told BROADCASTING the first
priority of Oak’s new programing division
will be to acquire motion pictures, specials
and sports material for the in-house net-
work, but that ‘‘selling the material to
noncompetitive pay TV services is a
possibility being actively considered.”
Asked whether Oak might move into pay-

cable programing, Henson said ‘‘the
possibility of delivering our signals via
satellite is something we will look into™
and that a regularly scheduled network
service could be developed. Future moves
may include production of first-run pro-
grams and will likely involve setting up ad
hoc sports networks for selected events.

“QOur goal is to upgrade and move for-
ward with cable systems as soon as is
reasonable and economically feasible to do
so,’ added Donald O. Williams, Oak’s
senior vice president in charge of televi-
sion operations. ‘‘We are going to put Oak
technology into these cable systems for
multilevel interactive channels.”

Oak Communications recently acquired
a cable system in Oxnard, Calif. (BROAD-
CASTING, Dec. 1, 1980), and is negotiating
to buy a second. Oak’s manufacturing sub-
sidiary makes hardware used in videotext
delivery, as well as other cable-oriented
services.

““The company’s goals are to become a
diversified telecommunications operation
beyond just STV, explains Williams. ‘‘We
are trying to localize the product package
as much as possible, to differentiate the
STV look from the national pay TV net-
work look. . .It really requires a definitive
look at each market, profiling the subscri-
bers to determine what they want, and
negotiating (with suppliers) for that kind
of programing.”’

Oak, through its ON-TV service, has
been developing a second, ‘‘narrow-cast”’
tier at three of its outlets. An ‘‘adults
only’’ service, consisting of R-rated
movies shown in late-night periods, has
been successfully introduced in Fort
Lauderdale, Fla., Phoenix and Chicago.
Using a computer-generated scrambling
technique, Oak’s addressable STV
decoders are able to limit delivery of the
R-rated films to those subscribers who
have paid for the second tier.

““‘Obviously, we’re looking for more and

better forms of that product,”’ says Hen-
son. ‘‘We’re also considering other
daypart tiers using other types of program-
ing, such as educational or instructional
material.”’ In Dallas, for example, the ON-
TV service includes a morning STV
movie. Henson predicts as many as six
separate tiers may be offered over that out-
let in the future.

“It’s safe to say we would like to develop
software for interactive systems,” Henson
continues. ‘“‘That could take the form of
two-way game shows, for example.”’
Special tiering, for one-time only events,
is already being utilized by Oak on a pay-
per-view basis. Henson mentions boxing
bouts as one type of sporting event on
ON-TV service is already offering on that
basis. A flyweight championship contest
will be distributed by Oak from San Fran-
cisco on April 28 under this arrangement.

““We are now talking with 10 to 15
different production units about co-pro-
ducing various forms of programing for
Oak,” says Henson. ““These include mo-
tion pictures, concerts, soap operas—
perhaps R-rated—and other made-for-TV
products.”’

Beverly Irby has been hired to coordi-
nate program acquisition in Qak’s Beverly
Hills office. Eventually, with expansion of
the in-house network and programing
staff, the office will be involved in program
distribution to noncompetitive outlets,
perhaps including home video.

Excluding Dallas-Fort Worth, where
ON-TV competes with Golden West’s
VEU STV service, Oak claims it reaches
more than 60% of the nation’s STV
viewers, including nearly 500,000 subscri-
bers in the Los Angeles area alone. With
the exception of Fort Lauderdale-Miami,
which Oak owns outright, the stations in
the STV markets Oak is affiliated with are
joint venture partnerships. Most of these
outlets have launched ON-TV programing
within the past year.

L -]

New entries. During the National Association of Television Program Executives con-
ference March 13-18 in New York (BROADCASTING, March 23), 261 distributors set up shop
in hospitality suites or on an exhibition-hall floor to promote their programs.

Some of their new entries already have been withdrawn or postponed. For many pro-
grams it's just a question of time before they disappear from the marketplace. Last week
NATPE offered a list of 235 first-run titles that are “still viable including 53 from abroad.”
(During the comparative post-convention period last year, there were 149 shows on the

list).

The leading category for new contenders this year was drama (with 37 titles), followed
by variety and documentary (28 titles each), then instructional (27), sports (20), talk and
comedy (16 each) and children’'s (15). Those categories with fewer than 10 new shows
were music, game, magazine, news and docudrama. Additionally, NATPE listed 21 off-net-
work series “offered in syndication for the first time”

NATPE’s list is as follows (an asterisk indicates barter). Not included are feature
packages or product handled by small distributors that didn't take hospitality or exhibit

space in the conference marketplace.

FIRST-RUN PRODUCT

No.
Title Episodes Length Category Distributor
Adventures of The Little
Prince 26 V2 hour Children’s Sugarman Syndication
Alcohol Problem 16 15 minutes Instructional Bruce A. Raymond
The Amazing Kreskin Yo hr. strip Variety Group IV
The American Trail 26 Yo hr. + 5 min. Instructional Smeloff
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OLDEST PROMOTION IN THE
INDUSTRY ...
Over 26 years . ..
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A complete promotion package
providing sponsors and “‘extras’
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55732

Title Episodes Length Category Distributor
Arsene Lupin 6 hour Drama Antenne 2
Asia & The Island Nations 12 hour Documentary Thomas Horton Assoc.
The Award Winners 13 hour Docudrama Southern Baptist Conf.
Backstage At The Centre 26 V2 hour Documentary Visual Productions
Backstage On Broadway 39 > hour Talk Television Synd. Group
Backstage Pass” 26 2 hour Variety Lexington
The Baseball Bunch 18 Y2 hour Children Major League Baseball
Bellamy 27 hour Drama Grundy
Bernstein: Beethoven 12 hour Music Beta Film
Best of Texas Wrestling 52 hour Sports TV Syndication
Bowser* 24 V2 hour Variety Lexington
Bureau Report 39 2 hour News Newsweek Video
Buyer Beware 65 90 seconds Instructional Alcare
Camera Three 13 Y2 hour Magazine Novacom
Car Care Central 26 Y2 hour Instructional SFM
Card Sharks 2 hour strip Game Firestone
Careers* 26 2 hour Instructional Donnelly
Cartoons By ... 100 shorts Children Italtoon
CFDA Awards 1 90 minutes Variety Vitt Media
Chapters in Black

American History 65 1 minute Documentary Carter-Grant
Charlie Rose Show Vo hour strip Talk Post-Newsweek
Chef's Kitchen 65 90 seconds Instructional TV Syndication
Cities 13 hour Documentary Nielsen-Ferns
Classical Concerts 26 2 hr & hour Music TF 1
Claudine 4 90 minutes Drama Telecip
Country Comes Alive 3 hr. & 2 hrs. Variety Multimedia/Jim Owens
Country Countdown* 28 hour Variety Syndicast
Country Music Gazette 26 2 hour Variety Metromedia
Country People 26 V2 hour Variety Osmond
Country Roads 28 V2 hour Variety Osmond
Country Western Music

Club 13 "2 hour Variety TV Natl. Releasing
Crazy World of Sport 14 V2 hour Sports Strenghold
Crow and Bronto 31 hour Children Dick France
Cuban Exodus 1 hour Documentary Nevacom
David Sheehan's Hollywood 12 hour Talk Telepictures
The Dick Emery Show 40 Y2 hour Comedy Time-Life
Dollar A Second V2 hour strip Game Worldvision
Dr. Vet and Your Pet* 26 V2 hour Instructional Donnelly
Easy Does It /2 hour strip Instructional Syndicast
Ed McMahon & Co. 13 hour Variety Shap Filmworks
Entertainment Tonight Y2 hour strip Variety Paramount
Erica Wilson 13 Y2 hour

24 15 minutes Talk Novacom

Eric Sevareid’s Chronicle 13 hour Documentary PolyGram
Escape” 26 Y2 hour Drama Lexington
Evening At The Improv 26 hr& ¥z hour Comedy American Television Syn.
Evening At The Symphony 26 hour Music Novacom
Extraordinary Ordinary

People "2 hour strip Talk Cinaco TV
Eye of The Beholder 13 2 hour Documentary Cori & Orient
Fascinating Information Y2 hour strip Documentary Victory
Fast Company 26 hour —live on  Sports Robert Wold

tape

Fights of The Seventies 13 hourD Sports 20th Century-Fox
Flappers 26 Y2 hour Comedy CBC
Fiying Kiwi 26 2 hour Drama Portrman Prods.
For All The Gold of Transvaal 6 hour Drama Telecip
For The Honor of

Our Country 26 /2 hour Sports PolyGram
The Forum Presents 19 hour Variety Alfred Haber
Four Girls Four 1 hour Variety Rhodes
From Me To You 65 30 seconds Instructional Baron
Fugitive Samurai 79 hour Drama Premantle
The Garden With

The Statues 6 hour Children's ERT
Gardens: Dream Paradise 13 Y2 hour Documentary TF 1
The Gentle Touch 29 hour Drama London Weekend
George, The Great

St. Bernard 28 /% hour Comedy TVM Associates
The Golfer's Guide 13 /2 hour Instructional Legion Associates
Golfing With Jacklin 26 15 minutes Sports Richard Price
Good Living” 26 /2 hour Talk Vitt Media
Great Mysteries of

Hollywood* 28 2 hour Drama MGM-TV
The Great Space Coaster 85 /2 hour Children Claster
Health Beat 12 hour Instructional BBl Communications
Heavy Load 13 hour Drama Globo Network
Heiji, The Shogun's

Detective 520 hour Drama Fuji Telecasting
Hi, Champ! 13 hour Sports Telecip
Hints From Heloise 130 1 minute Instructional Vipro
Historyland 10 hour Documentary TVS
Hittin' Home 1 hour strip Variety Viacom
Hollywood 13 hour Documentary Thames Television
Hostess Family Classics” 24 /2 hour Children Vitt Media
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HANDBOOK OF RADIO PUB-
LICITY & PROMOTION by Jack
Macdonald. This handbook is a vir-
tual promotion encyciopedia—
includes over 250,000 words, over
1500 on-air promo themes adapta-
ble to any format; and over 350 con-
tests, stunts, station and personality
promos! One idea alone of the
hundreds offered can be worth many
times the small cost of this indispen-
sable sourcebook. 372 pages, 8-1/2
x 11" bound in long-life 3-ring
binder. $29.95

HOW TO MAKE NEWS AND INF-
LUENCE PEOPLE by Morgan Har-
ris and Patti Karp. The secrets of
gaining publicity for any business
from small local organizations to
large national groups. Starting with
the basics of writing a news story,
the authors proceed to unveil the
process of planning a full-scale pub-
licity campaign. Relations with edi-
tors, photographers, correspondents,
and other news people are high-
lighted. Sample radio announce-
ments and correct formats for sub-
mission are a large part of the sec-
tion on radio. There is a similar sec-
tion on television. News releases,
newsletters, and handbills can pack
a meeting or event, and the authors
have detailed pointers on their pre-
paration and distribution. This
volume is slanted towards fattening
a grfoup's treasury, increasing its
membership, and getting those ail-
important messages over the air-
waves or in print so they can reach
the desired audience. 140 pages.

$7.95

ALL-NEWS RADIO by Philiip O.
Keirstead. A valuable guide for those
involved in any phase ot the opera-
tion of an all-news radio station. This
fact-tilled book covers promotion,
mini-documentaries, interviews, for-
mats, features, syndicators, national
and regional networks, advertising
sales and much more. There's also a
section on the history of the concept
of all-news radio; where it stands
now and where it's going. A notewor-
thy addition to broadcast journalism
literature and a priceless guide for
any ali-news station. 210 pages, 40
ilus. $16.95

BROADCASTING BOOK DIVISION

1735 DeSales St., NW
Washington, DC 20036

Please send me book(s) num-
ber(s) My ____ payment s
enclosed

Name — —————————— — ————— —

No.

Title Episodes Length Category Distributor

House On The Hill 6 hour Drama Scottish Television
Howard Ruff Show 26 V2 hour Talk Osmond
Icetime 25 2 hour Sports Atlantic Bdcst. Ser-
ice Tips 130 90 seconds Sports Atlantic Bdcst. Ser-
Inside Sports At

The Cowboy 26 Y2 hour Sports Newsweek
Inspector Moulin 15 90 minutes Drama TF 1
into The Labyrinth 7 Y2 hour Drama Global TV
isaac Stern Paris Concerts 6 2 hour Music RM Prods.
The Jackie Mason Show* 1 hour strip Comedy Trans World
The Jane Chastain Show 156 90 seconds Sports M.A. Kempner
Jazz and Blues 11 hr& % hr. Music TCB Releasing
Julia Child Cookbook 26 ¥, hour Instructional Novacom
Kenny Everett 28 2 hour Variety Thames Television
Kidnapped 13 Y2 hour Drama Fremantle
Kidoozle 26 Y2 hour Children Television Synd. Group
Lassie* 26 Y hour Drama Time Buying Services
The Law Works 5 Y2 hour Instructional BBI
Leave It To The Women™* V2 hr. strip Talk Mag-Net
Le Hot Spot 26 Y2 hour Variety Vipro
Let's Talk Sports 26 V2 hour Talk Carter-Grant
Levkas Man 6 hour Drama Portman Prods.
Life and Death 6 2 hour Documentary Sherman Grinberg
The Life of Paul Gaugin 7 hour Drama Teleproductions Gmt.
Look At Us 26 2 hour Documentary Telepictures
Mag 26 V2 hour Magazine Columbia Pictures
Making It In The

Microwave 65 minute Instructional Mighty Minute
Malibu 2 hr&hr strips  Drama 3-D Enterprises
Maluy, A Woman 13 hous Drama Globo of Brazil
Man Trap 26 Y2 hour Talk Lorimar
The Masterbuilders 13 Y2 hour Documentary Grampian Televisicn
The Mediterranean 12 hour Documentary Interama
Metal Mickey 8 V2 hour Comedy London Weekend
Michael Parkinson Show 52 hour Variety Productions Assoc.
Million Dollar Talent

Show 26 hour Variety Mag-Net
Money Line V2 hr. strip Instructional Turner Program Sales
Mr. Peepers 100 Y2 hour Comedy Sunrise
Mrs. Sazai 590 2 hour Comedy Fuji Telecasting
Music In Time 16 hour Music RM Productions
My Father's House 7 hour Drama Granada
Mysteries of The

Indigo Depths 39 2 hour Documentary Media Lab
Nascar Auto Racing 16 hour Sports CBS Sports
National Gallery:

A Private View 12 Y2 hour Documentary Richard Price
New Let's Make A Deal 2 hr. strip Game Rhodes Prods.
New You Asked For it 150 > hour Documentary Sandy Frank
News From Zoos* 24 Y2 hour Documentary General Entmt.
NFLs Best Ever* 5 hour Sports Pro Sports
Not The Nine

O'Clock News 10 2 hour Comedy Time-Life
Not Too Late Show 29 Y2 hour Variety PolyGram
Nuggets 13 Y2 hour Children’s Cori & Orient
Obon! 52 30-sec.&1-min. Children's Gold Group
Omni 39 2 hour Magazine Mag-Net
Onbu The Friendly

Ghost 52 V2 hour Children's Fuji Telecasting
Osmond Brothers™ 26 2 hour Variety Osmond
Paris Air Spectacular 1 hour Variety J.RD.
People Are Talking 48 hour Tatk Program Synd. Sales
People’s Court 52 2 hr. or strip Documentary Telepictures
Picasso: The Man &

His Work 2 45-min.&3 ¥ hr. Documentary Teleproductions Gmt.
Pleasure Of Your Company* V2 hr. strip Instructional Gold Group
Piume d'Elan 41 5 minutes Instructional Sepp Brussels
Police Beat 13 hour Drama Globo of Brazil
Pop” 26 2 hour Variety Pop Network
Portrait Of A Legend” 26 Y2 hour Documentary Gold Key
Prime Time Scramble 26 Y2 hour Game M.A. Kempner
Pro Pigskin Picks* 42 30 seconds Sports Pro Sports
Punishment 26 hour Drama Grundy
Radio Picture Show” 26 Y2 hour Music Raymond Horn
Ralph Emery's Amusement Co. ¥ hr strip Variety Osmond
Ray St. Germain Country 26 2 hour Variety Nielsen-Ferns
The Realm Of The

unknown 1 90 minutes Drama TV Syndication
Restless Years 600 ¥2 hour Drama Grundy
Ritter's Cove 26 Y hour Drama CBS
Rock It 13 hour Music Doug Hutton Video
Rock 'n Rodeo 26 2 hour Variety Visual Productions
Rodeo Drive V2 hr. strip Game Metromedia
Sacred Space 39 V2 hour Talk Metro Productions
Senior America® 50 1 minute instructional NG Films
The Settlers 13 ¥ hour Drama South African Bdcstg.
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Title Episodes Length Category Distributor
Sextet 26 Y2 hour Comedy Cinaco TV
Shopping At Home Y2 hr strip Instructional Carpenter TV
Sidestreet 24 hour Drama CBC
Siegel Y2 hr. strip Talk On The Air
Sing To The Lord 14 2 hour Music Global TV
Smuggler 13 2 hour Drama Richard Price
Smuggler 6 hour Drama Societe Francaise
Smurfs 14 Y2 hour Children Sepp Brussels
Sports Afield* 26 Y2 hour Sports Karol Media
The Sports Doctor 26 V2 hour instructionat Donnelly
Sports Reel various inserts Sports Newsweek
Strange As It Seems 26 Y2 hour Documentary Colbert Television
Street Smart, Home

Wise 65 30 seconds News Carter-Grant
Sugar Ray Leonard’s

Golden Gloves™ 26 2 hour Sports MCA TV
Summer Solstice 1 hour Drama BBI Communications
Super Pay Cards Y2 hr. strip Game Metromedia
Swingin' Country 130 1 minute {nstructional Mighty Minute
Tales of The Haunted V2 hr strip Drama Colbert Television
Thank Heaven For

Maurice Chevalier 1 90 minutes Variety MGM-TV
That Teen Show 72 hr strip Magazine Garber/Carter Comm.
The Winning Moment 60 30 seconds Sports MG Films
TILAPRD. 78 2 hour Drama Fuji Telecasting
Today's Black Woman* 39 2 hour Talk Gerber/Carter Comm.
Training Dogs The

Wodehouse Way 10 V2 hour Instructional Time-Life
Travellin’ Music 26 /2 hour Variety Visual Prods.
Trends In Living 13 > hour Instructional Karol Media
The Troupe 26 2 hour Comedy Visual Prods.
TVS Tennis Tour 6 2 hours Sports TVS
Ulysses 26 2 hour Children Dick France
Uncle Late Nite V2 hr. strip Comedy Metromedia
The Unstable Roundtable 26 Y2 hour Comedy Spencer Prods.
Up For Grabs 39 > hour Comedy Metro Prods.
Up Pompeii 13 Vo hour Comedy Time-Life
Upstairs At Xenon 39 Yo hour Talk General Entmnt.
Video Tape News

Library 80 inserts News Osmond
Vietnam: The 10,000

Day War 13 hour Documentary Alan Enterprises
The Visitors 6 hour Drama TF 1
Wayne & Shuster 80 Y2 hour Comedy CBC
We Cater To Cowards 65 2 minutes Instructional Mighty Minute
Weekend Handyman* 26 V2 hour Instructional Donnelly Prods.
Weekend Hefoes 26 2 hour Sports Gold Key
Weeknight 2 hr. strip News Kelly Brothers
We're Movin' 26 > hour Children Group W
Where Are They Now? 26 2 hour Documentary Deepwood Prods.
Why In The World? 2 hr. strip Instructional Satellite Edu. Svcs.
Wildlife Safari 26 V2 hour Documentary Time-Life
Winter Fever 16 2 hour Sports Sunrise
Woman's Digest 39 2 hour Talk General Entmnt.
Wonders of The

Underwater World 4 Y2 hour Documentary Dobbs Goosen
World 4 hour Documentary Novacom
World Apart /2 hr. strip Drama Metromedia
World's Greatest Circus 6 2 hours Variety MCA TV
Worzel Gummidge 25 2 hour Children Southstar TV
Young Lives V2 hi strip Drama Post-Newsweek
The Young Medics 2 hrstrip Drama Firestone
Your Basic Do-lt-Yourself

Millionaire Kit* 26 /2 hour Instructional Metromedia

OFF-NETWORK

Alice 110 Y2 hour Comedy Warner Bros.
The Boston Pops 26 hour Music Novacom
Charlie's Angels 125 hour Drama Columbia Pictures
CHiPs 94 plus hr. Drama MGM-TV
Dallas 140 plus hr Drama Lorimar
Diff'rent Strokes 70 plus ¥ hr Comedy TA.T/Tandem
Fantasy island 120 hour Drama Columbia Pictures
Hardy Boys/Nancy Drew 46 hour Drama MCA TV
Harry O 44 hour Drama Warner Bros.
Here’s Lucy 144 > hour Comedy Telepictures
The Incredible Hulk 107 plus hr. Drama MCA TV
Love Boat 150 hour Drama Worldvision
Man From Atlantis 20 hour Drama Worldvision
Mork and Mindy 51 plus ¥ hr Comedy Paramount
Nova 50 o hour Instructional Novacom
One Day At A Time 163 /» hour Comedy TAT/Tandem
Quincy, M.E. 148 hour Drama MCA TV
Return of The Saint 22 hour Drama ITC Entertainment
Scooby-Doo 110 /5 hour Children's DFS Program Exchg.
Taxi 120 2 hour Comedy Paramount
WKRP In Cincinnati 120 /5 hour Comedy Victory Television
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Ultimedia: Latest
in a growing list
of cable networks

NCTA convention will mark debut
of new service, UTV Cable,

to be delivered by satellite

and for free to operators

A cable convention cannot go by any more
without the appearance of some new cable
programer. The newcomer at this year’s
National Cable Television Association
convention in Los Angeles May 29-June 1
will be Ultimedia, Fairlawn, N.J., which
will introduce UTV Cable Network, an ad-
vertiser-supported variety network. Like
other national cable networks, it will be
distributed by satellite.

Details of the programing and financial
support for the service are being withheld
until the convention, but President
Richard Levinson said the programing will
consist of a variety of how-to, instruc-
tional and talk shows to which viewers will
be invited to call in.

In an attempt to ‘‘really stand out,’
Levinson said, there will be no charge to
cable operators for the service. He refused
to comment on whether Ultimedia might
even pay operators to carry the service, a
concept common in broadcasting, but
untried in cable.

[f all goes well, Levinson said, UTV Ca-
ble will be available by the end of the year.
He expects to start the service with six
hours of programing a day, expand to 12
hours and eventually to 24 hours. It’s
Ultimedia’s belief, Levinson said, that
“all dayparts are salable”

The start date and the speed with which
the service grows will be determined in
part by Ultimedia’s success in procuring
satellite time. But Levinson would give no
hint as to what satellite or what trans-
ponder Ultimedia was after. *“We are in-
volved with very proprietary negotiations”’
with transponder owners, Levinson said.

The programing, most of which will be
original, will be tailored to appeal to a nar-
row, high-income audience and advertisers
who wish to reach those audiences, Levin-
son said.

The founders of Ultimedia are Levinson
and Frank D’Alessio, principals of a newly
constructed cable system passing 25,000
homes in Monmouth county, N.J., and ap-
plicants for the franchise for Paterson,
N.J. Bill Padalino, former vice president of
sales for USA Network, is Ultimedia’s
vice president of marketing and affiliate
sales, and Bill Moen, formerly of the New
Jersey Public Broadcasting Authority, has
joined Ultimedia as director of program-
ing.

UTV Cable Network grew from Levin-
son’s and D’Alessio’s idea for the ‘“‘op-
timum program package’ for use on the
Monmouth cable system. [t’s their hope
that other cable operators will share their
opinion of the concept. Levinson said
they’re “‘very happy’’ with the response
from Padalino’s initial sales forays.



consider the
lotus position

for your
national radio
representation

what is the Lotus
Position?

We assure total commitment to
our stations for their national
representation ... We offer
five owned and operated
offices. We have a 7 year
successful track record,
and most important we
have people — bright,
trained, supervised,
professional and
definitely hungry.

we compute

We have the ability to
interpret the best numbers for
your station through our computer capability, a
must for national representation.

we communicate we do want to change
We don’t limit our contact with Our people are young and your position?
you to sending orders. We tell aggressive. They make more If you want superior
you what’s happening through sales calls than average because representation in the tough world
regular activity reports and direct they are eager for the national of national radio advertising, then
phone communication. Our dollar. They sell radio format LOTUS is for you. Contact our V.P.
station list is selective so we give concepts along with numbers. for Station Relations, George
you personal attention. They follow through. ... Our Sternberg, in New York. He'll take
management team works with it from there. Let the LOTUS
them to make every contact Position work for you.

totally productive.

Lotus Reps

Division of Lotus Communications Corporation

New York — 50 E. 49nd St. Los Angeles — 6777 Hollywood Bivd.
New York, N.Y. 10017 / 212:697-7601  Hollywood, Ca, 90028 / 213466-8119
Atlanta — 3384 Peachtree Rd., N.E. San Francisco — 2995 Union Street
Atlanta, Ga. 30326/404937-1577 San Francisco, Ca. 94123/415¢563-32592
Chicago — 203 N. Wabash Ave. Dallas — 3225 Lemon Ave.

Chicago, Ill. 60601 / 312:346-8442 Dallas, Tex. 75205 / 214+598-7151




NATIONAL ASSOCIATION OF BROADCASTERS LIBEL/FIRST AMENDMENT INSURANCE PLAN

jée®

LIBEL/FIRST AMENDMENT
INSURANCE PLAN

The NAB Libel/First Amendment Insurance Plan
represents the first time Broadcasters have had a
real voice in developing a Libel Insurance Policy
to meet their special requirements!

In an era of 6-figure libel awards against broadcasters, the
National Association of Broadcasters’ Plan provides coverages
that every licensee needs, whatever its format.

* $1,000,000 per occurrence and $2,000,000 annual coverage.
* $500,000 First Amendment Legal Expense Option.

» Low Deductibles.

* Highly competitive rates ($200 for radio; $350 for TV).

» You Compute Your Own Premium Before You Buy.

« Your Own Qualified Lawyer Can Represent You.

« Defense Coverage Included.

* No Delay Devices Required.

* No Settlements Without Your Approval.

« Confidential Source Disclosure Not A Coverage Condition.
* Punitive Damages Covered.

VISIT OUR FREE LIBEL CLINIC AND INFORMATION BOOTH
IN THE LOBBY OF THE LAS VEGAS CONVENTION CENTER
AT THE NAB CONVENTION.

administered by:

MERCER a Marsh & McLennan Company

222 South Riverside Plaza, Chicago, lllinois 60606

Call toll-free 800/621-0299; llinois Collect 312/930-6331



THEY'RE A GO!

Due to the incredible station clearance at
NATPE 81, Gold Key Media proudly announces
that we have initiated production on

Letaadl of
IECEND,

[/
Hosted by James Darren

Initial air date (week of) June 1, 1981

AND

218
Sl g

With Paul Hornung and Jayne Kennedy
Initial air date (week of) August 3, 1981

THANK YOU FROM ALL OF US AT

{GOI.D KEY MEDIA

A Division of The Vidironics Company. inc
FIRST-RUN SPONSORED PROGRAMMING.
6922 Hollywood Blvd,, Suite 418, Hollywood, CA 90028
(213) 856-8400 Or (800) 421-4248




Marketing Department
Box II, 210 Sun Valiey Rd. E
Ketchumn, ID 83340
Contact Tom Hanson
(208} 726-4477

Retailer Co-op Plan
Product
Goggles and Sungiasses
Trademark
Smith Goggles
Eligible Media
Radio, TV, newspaper, weekly newspaper,
shopper, catalog, magazine, outdoor, national and
regional ski periodicals
Distribution: Direct
Timing: Seascnal
Timing
Program: August 1, 1980 thru March 31, 1981
Accrual: August 1, 1980 thru March 31. 1981
Advertising: August 1, 1980 thru March 31, 1981
Claim: Within 60 days of ad
Accrual: 3
Accrual/Allowance
3% of net purchases on initial orders only
Participation
50-50. lowest earned rate
Ad Specifications
No competing products: products must be illus-
trated: manufacturer s logo required.
Media Requirements
Newspaper: Serving retailers primary trading area
Advertising Aids
Camera-ready ads; print elements
Reimbursement Method
Check
Claim Documentation
All media: Paid media invoice
Newspaper: Tearsheet
Send Claim to
Sport Optics-Smith Geggle
Marketing Depariment
Box Il. 210 Sun Valley Rd. E
Ketchum, 1D 83340

mple Listing

SPORT OPTICS-SMITH GOGGLE

The Co-op Source Directory

is a comprehensive guide to over money.
1,200 cooperative advertising programs.

Published by Standard Rate & Two issues for only $120.
Data Service, it is the most complete, The brand c S
independent and unbiased co-o s € Drand-new L0-Op >ource
adve?‘tising reference source avaipl)able. Every:ho'aﬁz:u need Directory is priced to pay for itself

It puts the complete plan sum- ) many times over.
maries of at least 80% of the co-op The Co-op Source Directory You get one complete issue in
advertising dollars presently available lists more companies, more com- March, another in September. And
right at your fingertips. pletely than any other publication. both editions of this invaluable

Each listing tells you the name of  reference cost you only $120. Or you
Detailed indexes. the company, its address, and the can order one issue for just $30.

. name of the person to contact. More Subscribe to the Co-op Source
givesTthUCr:(;(r)gii?ﬁrﬁit%;eicr:?g importantly, it gives you the details Directory today by mailing the
indexes than most publications give in of each co-op advertising program coupon below. Or by calling us at
an entire listing, Yet, it has been available. 1t even gives you the name 312-470-3450.
professionally desig;wed to make it and address to which claims should And find out how you can put

be sent. your hands on more co-op money.

€asy to use.

© 1981 by Standard Rate & Data Service, Inc ‘T . M ol G Vet WG W WS e G S G A — e e S EE W — v e — —

The entire book is set up by I |
product classifications. A Product 1 YES. | want to subscribe to the CO-OP Source Directory. |
Classification Index lists each product l i
classification, the products included I DPleasesend e Name |
) . . A } (gty) full subscriptions
in that classification, and the section | (both Spring/Summerand  Title I
number in the main directory. I Fall/Winter issues) at $120. :

The Trademark Index alphabeti- | O Please send me Company i
cally lists all trademarked names and | (qty) of the currentissue i
cross references them with their | ©nlyat$0 each. I
manufacturers. i O Check enclosed. City State Zip |

And the Manufacturer Index | DBillme , ]
alphabetically lists the name of each | Signature |
manufacturer, the page number of its | Phone ( ) |
listing, product code, type of co-op : O'OP To order, call 312-470-3450 or mail couponto: |
available, expiration date of program, I SOllrce |
participation, and accrual/allowance. I d.r t r' SSEO?SO Ckcj)-(gp Eonijrcpie Déresckm? - :

rcnar 0ad, >xokie,
: ' ec o I 1406 |

it guides you to the major
sources of co-op advertising

|







NEED A FULLY EQUIPPED 40-FOOT PRODUCTION UNIT?
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WITH ON-BOARD s
POWER?

L

Selecting a vendor to supply a $100 thousand or $3 million
mobile unit is a great responsibility.

MIDWEST CORPORATION, the nation’s largest video sales
and service organization, is the best choice for meeting your
needs, and here’s why:

® We handle major lines of all production equipment,
so we don’t have to charge for two-stepping.

® Our size and volume means cost savings passed on
to you.

® More than 20 years in television means expertise and
a good reputation.

® As a major division of UNR Industries, we offer the
security and stability of a large and financially sound
company.

MIDWEST
CORPORATION

1021 West 8th Street
Cincinnati, OH 45203

o A UNR Company

)
- ’Mini(’amTVNews

A MID-SIZE ENG TRUCK
WITH MICROWAVE?

Magazine

THEN TALK TO MIDWEST'S

MOBILE UNIT DIVISION!!

® We are the single source for custom vehicle, equipment,
installation and service.

When your mobile unit order calls for QUICK DELIVERY,
GOOD QUALITY, and COST EFFECTIVENESS, don't just
pick two . . . pick MIDWEST, and get all three.

A PARTIAL LIST OF OUR MAJOR PRODUCT LINES:

Ampex, Cezar International, Conrac, Digital Video Systems, Fernseh,
Gerstenslager, Hitachi, tkegami, ISI, ITE, Lenco, 3M Minicom, Micro-
wave Associates, O’Conner, Panasonic, Quick Set, RTS Systems,
Scientific Atlanta, Sony, System Concepts, Tektronix, Van Ladder,
Video-Media, Videotek, Vinten and Wilbert Masts.

Give Carl Raasch, Mobile Unit Sales Manager, a call and
allow MIDWEST to quote on your first . . . or next mobile
unit requirement.

CALL —

800-543-1584

(In Ohio 513-651-1904)

Request a copy
e Mobile Unit Information
e 1981 Video Products Guide
¢ 1981 CATV Products Guide
® Midwest Capabilities Brochure

See us at NAB in Booth 1829 or at our
Maxim Hotel Hospitality Suite.






it's

theCoresult

that COIlIItS!

when you' rein the business, you know that there's more
to television than meets the eye. The planning, the shoot,
the editing, the duplication, the syndlcatlon it's the nek’
result that counts

EDITING FACILITY... DUPLICATION AND DISTRIBUTION..

The most up-to- date computerized1-inch Two high-speed duplicators, capable of

and 2-inch editing equipmentto meet allof  reproducing five half-hour programs.in

your post-production needs. Neb resuitsl ‘three minutes. In addition to our duplicating
capability, we provide the most efficient dis-
tribution techmques Nek results!

MOBILE SERVICES...
Three mobile units including a -
“state-of-the-art” 40-foot re-
mote truck and two modern
compact units give you unlim-

. ited capability for 1-inch video -

- recording and transmission.

NekLresults!

VIPRO PROGRAM SERVlCES

Production and distribution of popular
top-quality programs for television.-VIPRQO is
currently producing 4 new programs for
syndication. Nek resdilts! .

enterprises inc.

356 West 58th Street 645 North Michigan Avenue - 3200 Eisenhower Parkway
New York, New York 10019 Chicago, lllinois 60611 Ann Arbor; Mlch|gan 48104

(212)560-2710 ‘ : (312) 664-7161

(313)971 003’\ :













Minutes segment, that the Wild Bill’s
operation was already under investigation
by the government.

At that hearing, on March 23, Chandler
and Mike Wallace, the CBS News corres-
pondent on the segment, testified in effect
that CBS News had heard from some of
the franchisees that a government in-
vestigation was under way, and had tried to
learn the status of the investigation. But
they said that CBS News people had
neither cooperated with nor received co-
operation from the government, and that
the 60 Minutes report was wholly indepen-
dent of the government investigation.

Judge Stern subsequently ruled that the
interview material submitted to him for

inspection would help the defendants and
would be turned over to them under the
so-called Brady Standard, which calls for
prosecutors to give defendants materials
that could help clear them. Moreover, the
judge said, it would be turned over before
the witnesses testified.

Judge Stern’s analysis said, in part:

““Much of the material which was aired
was unfavorable to these defendants,
while much of the exculpating material
was left on the cutting-room floor. Thus,
on the one hand, CBS has aired material
which implicated these defendants in
criminal conduct; on the other hand, it did
not air and now refuses to provide to these
same defendants statements that would

LIVE SOUND fits the format
to your STATION’S NEEDS!

!_IVE SOUND realizes that every market is unique — each station must establish
its own individual sound. We will not tell you that we know exactly what is best
for your station, We will work with you to establish your identity in the market.

BIG COUNTRY

is the most versatile
and flexible format.
available today!

BIGC COUNTRY

is equally successful in
the U.S. and Canada:
in competitive markets
and markets where
you are

““the only show in town”.

LIVE SOUND

CAN PROVIDE YOU
WITH THE MOST
UP-TO-THE-MINUTE
COUNTRY FORMAT
ON THE AIR TODAY!

I
I

LIVE SOUND, INC.

l

suoaT uyor :Ag oiloyd suQ Arybi3g oipnig

Come see us
at the NAB
Booth 127

17471 North lvar, Suite 101 o Hollywood, CA 90028 & (213) 462-3351
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materially aid their defense. In view of the
foregoing, no reasonable balance can be
struck which favors CBS’s rights to secrecy
over those of the defendants to defend at
trial.”’

CBS contends, in its appeal, that ‘“‘these
editorial issues are not the business of any
court and are immune from governmental
review. It is up to the press in the exercise
of its editorial judgment to select and tie
together the interview segments it feels
will convey a representative picture.”’

The CBS brief ‘‘strongly disagrees’’ that
the 60 Minutes segment was unfair, but
says that under the First Amendment,
fairness or unfairness is irrelevant. It
quotes the Supreme Court in the CBS vus.
Democratic National Committee case:
“‘For better or worse, editing is what edi-
tors are for; and editing is selection and
choice of material. That editors—newspa-
per or broadcast—can and do abuse this
power is beyond doubt, but that is no
reason to deny the discretion Congress
provided ...’

CBS also contends that the judge, contr-
ary to the appeals court decision, had not
““palanced” CBS’s rights with those of the
defendants and in addition was calling for
material to be turned over to the defen-
dants prematurely whether it would be ad-
missible as evidence or not.

CBS authorities say that when the judge
ordered the missing outtakes they were
prepared to refuse and take a contempt
penalty, but that they had a tactical prob-
lem: The judge’s position that he needed
the deleted outtakes to help him under-
stand the edited material was not
unreasonable, they concluded, and they
felt they might lose an appeal on that point
without getting an appellate hearing on the
larger question of whether he had properly
considered CBS’s First Amendment rights
and set standards for admissibility.

Judge Stern subsequently gave CBS an
order that its attorneys could—and did—
take to the appeals court, where the entire
question is now pending. In the mean-
time, the judge is to make no disposition
of the challenged outtakes.

ABC cleared in
‘20/20’ RR segment

National News Council rules that
though piece contained some errors,
no ‘willful effort’ was made

to misrepresent case at hand

The National News Council has ruled that
ABC News had committed some errors
and was guilty of other shortcomings in
the “Working on the Railroad”’ segment
of 20/20 broadcast last June 5, but that
there had been no ‘‘willful effort” to
misrepresent the facts.

The 16-page ruling was based on a com-
plaint by the Association of American
Railroads charging that the piece was ‘‘a
blend of half-truths, distortions and out-
right misrepresentations”’ in which ABC
News “‘misused factual information and



The name Turner tells  SRRRE '5 L r.\ln look. New faces. New
you right away —what LR '.' |‘ B ] names. Shows that'll gi
we've got to offer is not the g Bl your viewers moreo What
same as everybody else. | e B K l l' they want to see. And a

It's Turner as in Turner jEYghs 3 jom betfer idea of what's going
Broadcasting System. The ,l.' S on in the world. Incisive
company with a track rec- mterviews. Touchy topics.
ord of doing things differ- Timely, penetrating conver-
ently. And do them first. As &8 sations. Definitely not old hat.
inthe natlon s t SuperStation ¥ How these programs reach
and the nation’s first 24-hour, ¥ you will be timely, too. Fresh off
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worldwide news service— /; the satellite, in most cases. Hours
Cable News Network. new, not weeks old.
Again out front is Turner Here’s your chance to do

4 something totall o%t 1(\)]f the ;
s ordinary. 10 stand out. Not just for
/ the sake of being different. But to
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Program Sales. Offering you an
innovative, new conceptin TV &
grogmmnnng, that'll set you apart

om everybody else. Definitely make a significant difference in
not the same old show biz. the choice and quality of tele-
It’s different. It's brand-new, V151on progmmrmng In your
first-rate, first-run programming. changing market.
Entertalmng, newsworthy, infor- you're tired of the same
mative, up-scale pr s with old song and dance, drop us
new attitudes. New formats. a line or give us a call. We'll

Not the same old run-of-the- TURNERPROGRAM SALES sm you a new tune. Con-

mill network game shows or omas Todd, 1050 Tech-
sitcoms or re-runs. Wood Drive, N.W, Atlanta, GA
They’re shows with a new 30318. Phone 404/ 89887 68.

THESAME OLD
SONG
& DANCE.
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VISIT WOLD COMMUNICATIONS AND
WOLD ENTERTAINMENT AT NAB ‘81

Exhibit Hall Booth 1221 — Las Vegas Convention Center
&
Hospitality Suite at the Dunes

...and pick up your free copy of the
D emand e Ay
NM s
MM—

Headline Preview:

o ‘Entertainment Tonight’ and ‘Merv Griffin’ Set
for Launch on Wold Television Satellite Express

e Wold Communications To Install More than 50
Satellite Earth Stations Nationwide

e Starfleet Blair's Rock and Boston Pops Concerts
To Premiere on Wold Radio Satellite Express

o Wold Opens News Origination Center

On Capitol Hill
COMMUNICATIONS
ENTERTAINMENT
DIVISIONS OF ROBERT WOLD COMPANY, INC.

LOS ANGELES WASHINGTON, D.C. NEW YORK
11661 San Vicente Bivd. 8150 Leesburg Pike Empire State Building
Los Angeles, CA 90049 Vienna, VA 22180 New York, NY 10118

{213) 820-2668 (703) 442-8550 (212) 847-4475







BOSTON
‘T CRACK

THE ATC/ZENITH

Theft of secured services is a
growing menace. . . that’s one reason why a
number of knowledgeable STV operators
have turned to SSAVI. Another reason is the
quality product that Zenith delivers. Over
100,000 SSAVI STV decoder terminals have
been delivered to STV operators in Boston,
Dallas, Oklahoma City, Cleveland, and
Ann Arbor.

SSAVI is a multi-scrambling,
fully-addressable multi-channel system for
delivery of secured television transmission
developed by American Television and
Communications Corporation and Zenith
Radio Corporation.

If your company requires cost-
effective security, on-time delivery, and
reliability and servicing capability backed
by America’s leading television manufac-

Ll

The quality goes in before the name goes on®

turer, contact us. We'll give an honest
comparison of your options and then
you make the choice.

SSAVI STV SYSTEM:

* Dynamic multi-scrambling for security
against theft of service. (4 different
scrambling modes)

e Addressable control of individual
decoders.

* Five level tiering capability.
e Sub-carrier audio security with an auto-
matic audio-in-the-clear capability built m.

e Multi-channel capability option.

* Low Power UHF compatible.

* Built-in pre-amp power supply.

» Zenith reliability, warranty protection,
and service.

AT

AMERICAN TELEVISION &
COMMUNICATIONS CORPORATION
A subsidiary of Time Inc.






MBS’s Rubenstein
trumpets network
radio ad values

MBS president cites reach, frequency
and demographics as its strengths;
sees satellites enhancing audio
quality and program diversity

Although network radio has been the
“most overdiscussed and underutilized”
advertising medium, advertiser interest in
network radio will increase. Or so pre-
dicted Martin Rubenstein, president of
Mutual Broadcasting System, Friday
(April 3).

Speaking to the Ad Club of Grand
Rapids, Mich., Rubenstein noted that net-
work radio accounted for 0.3% of total ad-
vertising volume in 1980—the smallest
share for any advertising vehicle except
farm publications. However, Rubenstein
said ‘‘short-sightedness and the influence
of a continuing outdated conventional
wisdom’’ were to blame. And Rubenstein
predicted that as costs increase and the
market grows increasingly fragmented, ad-
vertisers will be attracted to network
radio’s ability to reach individuals through
vertical targeting with high frequency and
at a “‘reasonable’” cost.

Although Rubenstein said network
radio in the past has been ‘‘traditionally
seen as a complement to a national TV
buy,’ he said he thought ‘‘network radio
deserves consideration as the primary
vehicle” for three basic reasons.

First, he said, network radio can repeat
messages regularly. “‘Frequency on net-
work radio is six times greater than on
television,” he said. Second, he said, net-
work radio delivers 75% of the population
each week—about the same audience that
television and newspapers do—‘‘but with-
out the major fluctuations in viewing and
readership during the summer or holi-
days”’ Last, he said, network radio can
“‘deliver the demographics you need . . . at
a price you can afford.”’

Rubenstein also said he thought
satellite transmission will have “profound
implications” for radio. It will improve
audio quality and program diversity.

Rubenstein said MBS’s own plan to link
its 900 affiliates by satellite will have been
realized by the end of the year, noting that
MBS would be the first commercial radio
network to change over to satellite dis-
tribution.

Rubenstein said that with satellite dis-
tribution, MBS affiliates will be able to
receive multichannel 15 khz stereophonic
programing. Under the system, the affili-
ates will be able to receive three channels

Business:

at once and use whichever they want.

According to an MBS spokesman, the
radio network now has 225 of its affiliates
linked and plans to have 650 linked by the
end of the year. Although not every MBS
affiliate will receive a satellite dish, those
that don’t receive dishes will be fed by
nearby affiliates, the spokesman said.

MBS is currently leasing satellite time
from Westinghouse on Westar 1 and is
leasing National Public Radio’s uplink.
MBS’s own uplink, which will be located
in Bren Mar, Va., will be operational in
June, the spokesman said. The budget for
linking the MBS affiliates is $10 million,
the spokesman said.

The issue was
issue advertising

CBS’s Mater and Kaiser’s Rhody
debate question of allowing
companies to address controversial
issues with paid TV commercials

The question of issue advertising on net-
work television has been debated by Gene
P. Mater, the CBS/Broadcast Group’s senior
vice president for policy, and Ronald E.
Rhody, corporate vice president of Kaiser
Aluminum & Chemical Corp., one of the
most activist advocates of access for issues
on the networks. This debate differed
from most in that it also had a print media
executive—Robert P Smith, manager of
advertising acceptability for the New York
Times—on hand to argue for acceptance
of issue advertising by all media.

The occasion was a luncheon of the
New York chapter of the Public Relations
Society of America, and the audience of
publicists was clearly on the side of access.
In the question-and-answer session one
member said the CBS reasons for rejecting
issue advertising were so ‘‘weak’’ that he
wondered if there weren’t some other
reasons that Mater had not mentioned.

Mater replied that the reasons he had
given were ‘‘all we have’’ and that they had
been good enough to convince the U.S.
Supreme Court, in its 1973 decision in the
case involving CBS and the Democratic
National Committee, that issue advertis-
ing has no First Amendment right of ac-
cess to the broadcast media.

Abe Raskin, retired New York Times
writer and editor, now associate director of
the National News Council, also went to
Mater’s defense, saying that if commercial
considerations were involved, CBS would
be inclined to accept, rather than reject,
such advertising.
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Asked whether CBS-TV might follow
suit if ABC-TV’s experiment with issue
advertising in late-night entertainment
programing (BROADCASTING, March 16) is
successful, Mater said CBS would watch
the experiment ‘“‘with interest’” but that
““we have no plans to follow suit.”’

Mater said CBS’s policy against accep-
tance of issue advertising is not, despite
“misconceptions’’ to the contrary, a vio-
lation of anybody’s First Amendment
rights, is not aimed at big business and is
not based on fear of the fairness doctrine.
“If the fairness doctrine were abolished
tomorrow,” he said, ‘“‘CBS policy would be
the same.”’

But broadcast time, unlike newspaper
space, he stated, is limited, and acceptance
of issue advertising ‘‘would allow a few
voices—the voices of the affluent—to ex-
ert a wholly disproportionate influence.”’
The place in broadcasting for public issues,
he said, is “‘in a journalistic format,” where
trained journalists can ‘‘present the facts
and varying viewpoints in a fair and accurate
manner.’

Asked whether he thought news people
were ‘‘pro-business, antibusiness or per-
fectly objective,’ Mater replied that “‘I
don’t think they bring a preconceived no-
tion to anything they cover.”’

Ron Rhody of Kaiser Aluminum—
which has been a leading advocate of issue
advertising and which has taken ABC to
the FCC for a 20/20 segment it claims was
inaccurate and damaging—contended
“the American public is being short-
changed” by the networks’ policy.

“The networks, of course, will allow us
to offer our products for sale,’ he said,
“‘but they will not allow us to offer our
ideas for examination. Why not? What's
wrong with a fair exchange of ideas in a
free society?”’

“Increasingly,” Rhody continued, *‘I
think we’ve all been awakening to the fact
that there is a tremendous amount of
misinformation about key issues being
taken as fact by large segments of the
public simply because they’re not being
offered the other side of the story. Which
brings us directly to television.

“Television 1s, quite simply, the most
effective means of mass communications
the world has ever known...
Frighteningly, the perception of what is
right or wrong in this country—or the
world, for that matter—for most Ameri-
cans, is taken from what they see on their
television screens.”’

He agreed the Supreme Court gave
broadcasters the ‘‘right’’ to reject advertis-
ing but noted that it did not compel them
to do so. As for the argument that public
issues are better covered in news and
documentaries, Rhody was skeptical. “‘If
balanced and objective reportage were



Imagine tomorrow
without argument.

How disagreeable.

Argument is the spark that ignites when
ideas are rubbed together. Sometimes the
ideas themselves are consumed in the con-
flagration; but often, what finally emerges is
that rare quality called truth.

Argument challenges people’'s assump-
tions. It stimulates their thinking. It leads to
clarity and rational judgment.

Sometimes people accuse Mobil of being
argumentative. Theyre right. We like to
speak out on the issues of the day. On energy
policy. On the state of the economy. On en-
vironmental problems. On the system of
democratic capitalism.

If ourideas provoke debate and goad others
to sharpen their own thinking, so much the
better. Lively dialogue is essential for sound
decision and national consensus.

To hear our side, and obtain facts you may
need for your own judgments, cali John Flint
at (212) 883-3232. In Washington, D.C., call
Jim Amanna at (202) 862-1306. They'll be
happy to get you our point of view, as argu-
mentatively as the occasion demands.

Mobil

©1981 Mobil Corporation



being done consistently and widely,” he
said, ‘‘it is very difficult to understand, for
example, how the majority of the public
could still believe that our energy prob-
lems in this country aren’t problems of
supply, but of price’’

He also discounted the contention that
the wealthy would dominate issue adver-
tising. In commercial advertising they do,
he said, and the networks don’t complain.
“‘But the salient fact here,’ he said, ‘‘is
that those who speak the loudest on ideas
and opinions in this country are those who
have the biggest soap boxes, not those
with the biggest pocketbooks. Actors,
athletes, politicians, activists and even
bureaucrats. . .have access to television,
which major corporations do not, and for
all practical purposes they dominate
coverage. We don’t want to dominate the
national debate. All we want to do is be
able to participate in it.”’

The Times’s Robert Smith advocated ac-
ceptance of issue advertising by all media.
It has been acceptable in the Times since
the paper was founded in 1851, he said,
and he could recall no instance in his 25
years there of any issue ad’s being rejected
“because of the thrust of its message.”’

Smith said the paper has “‘few’’ require-
ments for issue advertising: ‘‘Advertisers
must remain within the bounds of decency
and good taste. We expect them to avoid
inaccurate statements of fact. Adequate
identification of sponsorship is a must.

Where the sponsors are not a known
group—as in the case of ad hoc commit-
tees—a mailing address and the name of a
representative must appear. And to avoid
misleading our readers, we sometimes re-
quire a sponsor to disclose the source of
funds used to pay for an advertisement.”’

]
Selling ads on

religious stations

goal of new GRN

A group of 38 radio stations has formed
the Gospel Radio Network to promote the
sale of time for members and to sell the
story of gospel radio to business, adver-
tisers, agencies and the public.

GRN time sales will be handled by
Radio Spot Sales, an independent firm led
by Anthony R. Patti as vice president and
sales manager. GRN activities will be coor-
dinated by an executive committee of
seven broadcasters who, along with Patti,
will select affiliates, determine spot rates,
handle administration and projects.

Joseph Battaglia, general sales manager,
wWwDJ(AM) Hackensack, N.J., a member of
the GRN executive committee, said that
““gospel radio has grown so rapidly that
one out of every seven radio stations in
this country devotes all or part of weekly
programing to religious broadcasting.”” As
a result, he said, ‘‘gospel radio has

Botiomnmaline

Air.time woes. Air Time Inc., New York, which was beset by financial troubles last year but
worked out arrangement with creditors, has filed for reorganization under Chapter 11 of
Federal Bankruptcy Act. In its petition in U.S. Southern District Court of New York, Air Time
listed approximate liabilities of $9,975,816 and assets of $3,617,741. Major creditors
inciude ABC, CBS, NBC, Westinghouse Broadcasting, Metromedia and Capital Cities.
Creditors.committee voted to cooperate with Air Time in its efforts to reorganize and plans
to-meet about once a week until resolution is reached.

O

Such adeal. If Marvin Davis’s bid to buy 20th Century-Fox succeeds, Chris-Craft
Industries not only stands to realize sizable return on its 22% hoiding of Fox common,
(which Davis already holds agreement to buy), but also will secure greater control of three
Fox television stations (kmsp-Tv Minneapolis, kTvxiivi Salt Lake City and kmovL-Tv San
Antonio, Tex:) being spun off out of deal. Chris-Craft has told Securities and Exchange
Commission that deal, which calls for stock in United Television subsidiary to be
distributed on pro-rata basis before merger closing, will permit Chris-Craft to name two of
five UTV directors. Company said it may also file with FCC for control of UTV. Chris-Craft
owns two television stations of its own (kcoprlTvi Los Angeles and kpTv[Tv] Portland, Ore.).
Proposal, which received OK of Fox directors last Monday, still requires regulatory and
shareholder approval, not expected before early June.

Taft grows. Taft Broadcasting Co., which already owns Hanna-Barbera, one of nation’s
biggest animation houses, is acquiring Ruby-Spears Prods., animation subsidiary of
Filmways.Terms of purchase were not announced. Ruby-Spears currently produces three
animated TV series for ABC, in addition to various TV specials.

AFTRA up. American Federation of Television and Radio Artists reported that members
working-under AFTRA contracts increased their earnings by more than $44.5 million
between November 1978 and November 1980. Total compensation in 1980 amounted to
almost $327.6 million, of which mere than $193 miilion came from television programs;
$59 miltion from radio recorded commercials; $15.2 million from TV recorded
conmercials;:$24,5 million from phonograph recordings, and $4.2 million from
nonbroadcast material (slide films, audio, tapes).
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developed a massive listening audience
generally overlooked by national adver-
tisers and misunderstood by the media.”’

Except for products like liquor,
cigarettes and salacious literature, Bat-
taglia said, the religious radio audience
““‘does and buys virtually everything the
general public does and buys,”’ but in
many cases is more selective in its radio
listening, often tuning out ‘““media they
consider less wholesome.”’ Thus “‘gospel
radio represents an ideal way to reach
millions,”’ Battaglia said. In fact, he added,
GRN “‘literally opens up a new market for
many advertisers,”’” because it ‘‘is not
simply a ‘special’ market’’ but ‘‘represents
one-third of the nation.”

Patti, head of Radio Spot Sales, is the
son of Carmine Patti, president of Spot
Time Ltd., which represents television sta-
tions, including several christian stations.
RSS, the younger Patti said, was set up as
a separate company to handle GRN sales.
He said additional member stations will be
announced later. RSS is headquartered at
141 East 44th Street, New York 10016,
and will also have offices in Chicago,
Atlanta, Dallas, Detroit, Los Angeles and
San Francisco.

Members of the GRN executive com-
mittee in addition to Battaglia are Fred
Brakeman, Kwso(AM) Wasco, Calif.; Arnie
McClatchey, KYMs(FM) Santa Ana, Calif.;
Michael J. Sears, WAEC(AM) Atlanta;
William Walters, KXYZ(AM) Houston;
Keith Whipple, KBRN(AM) Brighton,
Colo., and James W. Young, KTOF(FM)
Cedar Rapids, lowa.

British move to
push teletext,
viewdata systems

The British Department of Industry will
spend $3.3 million to promote the British
teletext and viewdata systems, now com-
peting with other systems for interna-
tional sales, especially in the U.S.

The British believe that they have a
commanding lead over the Canadians, and
most importantly the French, in viewdata
and teletext systems. The government
hopes to achieve a doubling of the current
growth rate in this area over the next three
years.

The new drive is a joint action among
the government, U.K. industry and
retailers. They hope to achieve annual
sales in Britain of 1.2 million home
teletext units by 1983. At present, sales
are now at 87,000 per year.

The U.K. teletext system, developed by
the BBC, consists of a television ‘‘maga-
zine’’ on each channel, which is transmit-
ted along with the regular broadcast signal.

Viewdata, operated by the British Post
Office, is a more sophisticated two-way
system, operated through a telephone line
connected to the television.

The British have also formed a new
company in the U.S. to sell its teletext and
vie)wdata systems (BROADCASTING Feb.
23).






Exchange Closing
and Tues.
Company April 7

T EEEEERN B ROADCASTING
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ABC ... ... ovoudidies 315/8
Capital Cities......... 721/4
CBS........ivviienn 54 3/4
[ o7 69
Gross Telecasting .... 28 1/2
LIN. ...t 351/2
Metromedia........... 102
Mooney.......icoviinn 91/4
Scripps-Howard . ..... 58
Storer ..........o00dhs 36 3/8
Taft.....c.oianveddian 29

TN BROADCASTING WITH
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N

Adams-Russel-....... 27.7/8
Affiliated Pubs........ 28 5/8
American Family...... 8 3/4
John Blair..... .. .. 201/4
Charter Co........ i 12 3/8
Chris-Craft........... 37

Coca-Cola New York.. 9 3/8
Cowles ........... .... 341/2
Dun & Bradstreet..... 63 3/4
Fairchild Ind. ......... 253/8
Fuqua ...........cc0s 137/8
Gannett Co. ..... .. 401/4
General Tire..... .. 241/2
Gray' Commun......... 541/2
Harte-Hanks.......... 33

Heritage Commun..... 151/4
insileo Corp........... 211/2
Jefferson-Pilot ....... 27 3/4
Marvin Josephson.... 12

Knight-Ridder ........ 341/8
Lee Enterprises ...... 261/2
Liberty ............... 16 1/4
McGraw-Hill .......... 43

Media General........ 333/4
Meredith.............. 593/4
Multimedia............ 34

New York Times Co... 33

OutletCo. ....ovvnnn 321/4
PostCorp............. 26 5/8
Rollins................ 217/8
San Juan Racing ..... 18 3/4
Schering-Plough...... 35

Stauffer Commun. .... 46

Tech Operations...... 20
Times: Mirror Co....... 50
Turner Bestg.......... 191/2
Washington Post ..... 26 3/8
Wometco ...... ..., 203/8

Closing
Wed.
April 1

32 5/8
70112
55 5/8
70.1/2
28
35 1/4
100 3/4
91/2
47 172
38
277/8

Stocka ndes

Market

Net - Percent Capitali-
Change.  Change . P/E zation
in Week = in Week Ratio (000,000)
-1 - -3.06 6 885
+1-3/4 "+ 248 15 951
-~ 718 '~ 157 8 1,526
-112 - 212 11 932
+ 1/2 +178 8 22
+ 14 + .70 12 196
+1 14 + 124 11 456
- 1/4 -~ 263 12 3
+10 1/2 42210 9 149
—15/8 — 427 12 478
+11/8 + 4.03 8 284

OTHER MAJOR INTERESTS ' musiunsanmn

27718
27518
8 3/4
20.3/4
12 314
3758
95/8
35
64 3/8
26 314
13 3/4
40 1/4
25 3/4
56
31
15718
22 1/4
29 1/4
12
33 1/4
257/8
17 1/4
44 3/4
34 3/8
60 1/4
32112
3258
3312
26 3/4
20 1/8
18112
36 1/8
46
21 314
49 1/8
19:1/2
26 1/4
21

22 92

+1 + 361 12 147
4 108

=12 '~ 240 6 75
- .3/8 —:.2.94 1 338
- 5/8 — 16618 118
= 14 -.259 21 165
- 12 - 142 23 136
-~ 5/8 - 97 19 1778
-13/8 — 514 7 289
+ 1/8 + .90 3 176
10 -~ 2,176

-1 14 - 485 10 590
-11/2 - 267 11 26
+2 + 645 16 314
- 5/8 — 3983 8 82
- 314 ~+~ 337 9 231
-=11/2 - 612 6 608
8 28

+ 7/8 + 263 12 1,104
+ 58 + 241 13 189
~1 - 579 6 2086
-13/4 - 391 14 . 1068
- 5/8 - 181 9 244
- 1/2 - .82 9 188
+11/2 + 461 18 342
+- 318+ 114 10 395
=1 1/4. - 373 47 81
- 1/8 -~ 46 - 183 48
+13/4. + 869 9 596
+ 14+ 135 21 47
~=11/8 - 3.11 8 1,858
11 46

~13/4 - 804 22 21
+ 7/8 +.178 12 1,705
195

+ 18 .+ 47 10 370
- 5/8 —-297 9 270
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Acton Corp. .......... 157/8
American Express.... 44 3/4

Burnup & Sims ....... 16 3/8
Comecast.............. 331/4
Entron*............... 5

General Instrument... 96 1/8
Rogers Cablesystems 10 5/8
Tele-Communications 27 3/8

Teleprompter ......... 335/8
Timelnc. ............. 655/8
Tocom....oovivuuunns 15 3/4

UA-Columbia Cable .. 68 3/4
United Cable TV...... 28 3/8
Viacom

15 3/4
45 112
15
331/2
5
99
111/8
287/8
337/8
67 3/4
16
70 3/4
29 3/8
59 1/4

+ 18 + 79 1 48
= 314 - 164 g 3190
+13/8 °+ 916 20 146
~ 14 - 74 37 85

5 4
—-27/8 - 280 16 846
- 12 - 449 20 201
-11/2 - 519 26 652
- 14 - 73 28 572
-21/8 - 313 13 1847
- 1/4 — 158 51
-2 - 282 51 230
-1 - 340 20 278
~-33/4 - 632 20 247

Marker

Exchange Closing - Closing Net = Percent Capitali-
and Tues: Wed. - :Change . Change . PIE Zation
Company April 7 April 1- 7 in Week . in Week Ratio . (000,000)
PROGRAMING I
O Chuck Barris Prods.;." 471/8 4104 =18 =004 4 12
N Columbia Pictures:.,. 44 44 13 446
N Disney...... o 60.-1/8::61 S8 = 1430160 1956
N Filmways 65/8 63/ = 4B =185 Xx41
O FourStar........i...s 11/2 1142 15
N Getty Qil Corp. ;.. iixs 703/4 7242 =134~ 241 85812
N Gulf + Western ... 187/8. . 17 34 = 78 = 402 4 1,259
N MCA........5 cEed 53 55314 =2 34 — 493 9 1,245
O  Medcom....« PR T71/4 7 + 14+ 357 - 26 12
N MGM Film. ..ot 10 10.3/8. =318 . = 361 6 325
O Reeves Commun, ... 37:3/4:39:3/4 +2 = 5037127 136
O Telepictures ... Ce1/2 634~ 14+ 37083 15
N  Transamerica....i.iii 205/8 - 207/8 =114 =110119 6 71,847
N 20th Century-Fox ..:.. 62 3/4- 57 3/4 45 4865 - 10 676
O Video Corp. of Amer... 15 14,114 4 :3/4 "+ 526 31 14
N Warner.....i.vii i 47 8/4 04638 #1318 042286 12 2.806
A Wrather. .. ... . s L 26°1/8 0 27T 718 =134 = 827 60

SR | SERVICE m

O BBDO InG.....0idvis 421/4.::4212 =14 .~ 58 9 106
O Compact Video ... 211/2 2078 -+ B8 4299 20 83
N Comsat,........iiuvi 48 1/8 49.1/2° ~13/8 = 277 10 385
O Doyle Dane Bernbach 16 1612 = 4/2-— 3083 4 19
N Foote Cone & Belding 36 37444 =114 = 335 g 98
O Grey Advertising...i. 62172 63 =42 s 798 38
N Interpublic Group..... 34 1/4- 32112 +1.3l4 + 538 7 153
N JWT Group . ...i.i.iwes 36 1/4 37 =814 = 202 B 110
O MCI Communications: 15 13718 +1:1/8 4810 75 548
A Movielab........ o i 8 6 : 5 g
A MPO Videotronics-, ... 61/2 61/2 18 3
O A.C. Nielsen.........: 41 1/8. 40 W4+ -8 2171 4861
O Ogilvy & Mather :. ... 29 29 9 120
O Telemation..... .. .., 2 2 12 2
O - TPC Communications. -5 7/8 5304 B 2T 42 5
N Western Union......;: 23:7/8".- 24 = 8 e B 362

PR - ELECTRONICS/MANUFAC TURING -

O AEL industries........ 14-3/4 . 153/8  ~ .58 = 4086 24
N Arvin Industries .. ... 16°3/8 1814 1B i T8 8 127
A Cetec......... 0. cia T T =040 = 344 g 14
O Chyron ......... e 12°1/2 12414 45144204 20 15
A Cohu ... it 9:1/2 938 + n1/8 4138 183 16
N Conrac .......u. s 22.1/2 20718 1 5/8 -+ 778 .10 47
N Eastman Kodak,.....: 801/2 .83 =242 =.301:..13 112991
O Elec Missile & Comm:: ' 8 3/4 7 = 1/4 =357 B4 18
N  General Electric ... .. 851/4° 67 1/4 =2 =287 010 - 14789
N Harris. Corp. ...y 53 1/4. 553/4. —=21/2: = 448 20 1638
O Intl. Video .......vuhus 1/8 5/8. .~ 12,8000

O Microdyne........: 045 251/2. 2514 444509 0019 87
N M/A Com. Inc. ..., 2T /82918 =14 =429 24 930
N BM.iniine i 613/4 633/8 =158 - 256 11 7192
N Motorola. . ... iy V172 7238 =718 =120 .18, 2040
O Nippon Electric..:.u . 77.1/8 79 =178 0= 23707569 1 2,532
N N. American Philips... 48 7/8. 491/2 '« "5I8 '~ 1.26 8 588
N Oak Industries*** 291/4  297/8 " = 518 =209 10 318
A Orrox Corp...vi.. Ve i:91/2 9 +042 40555 7 31 15
N RCA.......oviinus 24 1/8 25314 = 78 =3.39 7.:.-1.865
N Rockwell Inti...... L 37:1/8 .355/8 4t A2+ 421 10 2,784
A RSC Industries ...y 55/8 5518 14 13
N Scientific-Atlanta' ... 27-7/8 -273/8 " + 12418224 590
N Sony Corp. .....v.005x 18 18:5/8 - = B/B =335 303 881
N Tektronix .....i...vses 52.3/4° 533/4: =4 ~=1:86: 012 963
A Texscan ......i...iiss 35:7/8. 34314 4+11/8 "4.323: 70 53
N Varian Associates.... 251/2 257/8. = 318 = 144 12 196
N Westinghouse .......: 30.1/4. 31 12 =144 =396 7 2,569
N Zenith ......... . o0ea 17:3/8 18 =Bl 3 AT 1R 327
Standard & Poor’s 400

Industrial Average 151.75. 16439 = 2:64

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pagific,
O-over the counter (bid price shown, supplied by Shearson Loeb Rhoades, Wash-
ington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadeasting’s own research.

Earnings figures are exclusive of extraordinary gainorloss. Footnotes: * Stock did
not trade on given-day, price shown is last-traded price..**.No P/E-ratio computed;
company registered net loss.***.Oak Industries stock spiit 2:for 1. + Stock traded
at less than 12.5 cenits.
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B WygA-TvV Columbus, Ga.: Sold by
American Eagle Broadcasting Co. to Col-
umbus Television Inc. for $3.25 million.
Seller is subsidiary of publicly held Ameri-
canr. Family Corp., Columbus-based group
owner of six TV’s. John B. Amos is chair-
man. Buyer is subsidiary of Lewis Broad-
casting Corp., wholly owned by J. C. Lewis
Jr. He also owns WICL(TV)-WICL-FM Savan-
nah, Ga., and wiLTX(TV) Columbia, S.C.
WYEA-Tv is NBC affiliate on ch. 38 with
1,070 kw visual, 209 kw aural and antenna
1,310 feet above average terrain.

® WHUM(AM) Reading, Pa.: Sold by Berks
Broadcasting Co. to Reading Radio Inc. for
$1.9 million. Seller is owned by Kerby
Confer and Paul Rothfuss (39% each) and
David Bernstein and Henry Kirk (11%
each). Confer and Rothfuss each own 35%
of WKRT(AM)-WNOZ(FM) Cortland, N.Y;
50% each of WLYC(AM)-WILQ(FM)
Williamsport, Pa., and 25% each of
KSSN(FM) Little Rock, Ark. They sold,
subject to FCC approval, Williamsport sta-
tions to Grit Publishing Co. (BROADCAST-

ING, Jan. 12). Buyer is owned by Alan R.
Brill, who also owns wWPva-AM-FM Colonial
Heights, Va., and bought, subject to FCC
approval, KLIK(AM)-KJFF(FM) Jefferson
City, Mo. (BROADCASTING, Feb. 23).
WHUM is on 1240 khz with 1 kw day and
250 w night. Broker: Blackburn & Co.

® KEVT(AM) Tucson, Ariz.: Sold by Tuc-
son Radio Inc. to Abundant Life Minis-
tries for $1,007,524. Seller is owned by
Alvin L. Korngold, who also owns 60.2%
of KLAV(AM) Las Vegas, has sold, subject
to FCC approval, KwrM(FM) Tucson
(BROADCASTING, Sept. 29, 1980) and
bought KoDY(AM) Reno, which FCC ap-
proved July 27, 1979, but has not yet been
consummated. Buyer is owned by Grace
Broadcasting Systems Inc. (general
partner), Daniel G. Carless and Joseph H.
Dial (limited partners). Grace Broadcast-
ing is wholly owned by Grace Full Gospel
Church, Tucson-based nonprofit corpora-
tion; John E. Casteel is president and pas-
tor. Carless is Tucson-based real estate
broker. Dial is Tucson investor. They have
no other broadcast interests. KEVTis 250 w

-

Alan Tindal

Why gamble? Stop by for an
expert opinion...it could be
the most profitable part of
your convention.

Suite 12-121
Las Vegas Hilton
732-5111

Joseph M. Sitrick Hub Jackson Roy Rowan
James W. Blackburn. Jr. Richard Blackburn Robert Marshall
Jack Harvey Tony Rizzo Howard Stasen

W.W. "Bud” Doss
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® WGBB(AM) Freeport, N.Y.. Sold by
Nassau Radio Corp. to The Radio Com-
pany Inc. for $1,005,000. Seller is subsidi-
ary of Susquehanna Broadcasting, York,
Pa.-based group owner of seven AM’s,
seven FM’s and one TV, principally owned
by Louis J. Appell family. Buyer is owned
by Franz Allina and nine others, who also
own WBAB-FM Babylon, N.Y., and
KACY(AM) Port Hueneme and KACY-FM
Oxnard/Ventura, both California. WGBB is
on 1240 khz with 1 kw day and 250 w
night.

B KDHI(AM)-KQYN(FM) Twentynine
Palms, Calif.: Sold by Hi-Desert Broad-
casting Corp. to Pinon Broadcasting Corp.
for $775,000. Seller is owned by Arthur E.
Sipherd and wife, Adeline E, who have no
other broadcast interests. Buyer is owned
by B. G. Allen (50.02%), brother-in-law,
William S. Sanders, and Fluid Capital
Corp. (24.99% each). Allen is senior
marketing representative for IBM,
Chicago. Sanders is former vice president
of Sunbelt Communications. Fluid Capital
Corp. is Albuquerque, N.M.-based invest-
ment firm. They have no other broadcast
interests. KpHI is 1 kw daytimer on 1250
khz. KQyN is on 95.7 mhz with 16 kw and
antenna 79 feet below average terrain.
Broker: Chapman Associates.

B K JAK(FM) Slaton, Tex.: Sold by Faith
Broadcasting Service to Williams Broad-
casting Group for $575,000. Seller is
owned by Gary L. Acker and James E. Mc-
Cuiston (50% each). Acker also owns
WROS(AM) Jacksonville, Fla.; KWAS{(AM)
Amarillo, Tex.; 50% of KEPT(FM)
Shreveport, La.; 50% of KFIX(FM) Laredo,
Tex., and 25% of KLFI(aAM) Springfield,
Mo. He sold, subject to FCC approval,
construction permit for KITv(TV) Amarillo
(BROADCASTING, March 30) as partial con-
sideration for his purchase of KRIZ(FM)
Roswell, N.M. Buyer is owned by G.O.
Williams Oil Inc. (87.5%) and Jay Galt
(12.5%). Williams Oil is principally owned
by G.O. Williams, Sharon, Okla.-based oil
jobber and automobile dealer. Galt is
Oklahoma City attorney. They have no
other broadcast interests. KJAK(FM) is on
92.7 mhz with 3 kw and antenna 300 feet
above average terrain.

8 KSFE(AM) Needles, Calif.: Sold by
James J. Parr to Veach Associates for
$525,000. Seller has no other broadcast in-
terests. Buyer is principally owned by Jesse
Veach, morning announcer at WPAY-FM
Portsmouth, Ohio, who is also new FM
applicant for Needles. KSFE is on 1340 khz
with 1 kw day and 250 w night. Broker:
Chapman Associates.

® Kvas(aM) Astoria, Ore.: Sold by Lower
Columbia Broadcasting Co. to Kay Broad-
casting Inc. for $500,000. Seller is owned
by Charles A. Farmer, who also owns
KTDO(AM) Toledo, Ore. Buyer is owned by
Lawrence Heinrich and Robert Loucks
(50% each). Heinrich is sales manager and
Loucks is salesman at KIJR (AM) Whitefish,
Mont. They have no other broadcast in-
terests. Kvas is on 1230 khz with 1 kw day
and 250 w night. Broker: Chapman Asso-
ciates.



8 WBIo(AM) Parsippany-Troy Hills, N.J.:
Sold by Radio 13 Inc. to Troy Communica-
tions for $499,000. Seller is owned by Roy
Schwartz (29.2%), Frederick Weiner and
Kalman Liebowitz (16.8% each), Mark
Goldman (8.4%), Richard Waller (4.2%)
and John Dziadzio (3.5%), who have no
other broadcast interests. Buyer is owned
by George Poydinecz (80%) and Louis
Steele (20%). Poydinecz is Clifton, N.J.-
based real estate developer. Steele is an-
nouncer for WNEW-TV New York. They
have no other broadcast interests. WBIO is
1 kw daytimer on 1310 khz.

® WLTH(AM) Gary, Ind.: Sold by Inter-Ur-
ban Broadcasting Inc. to Chicago
Metropolitan Mutual Assurance Co. for
$495.000. Seller is owned by Thomas P
Lewis (51%), A. Martin Katz, Albert E.
Weinstein and James J. Hutchinson
(12.5% each) and Harry W. Porterfield
(11.5%). They also own WYLD-AM-FM New
Orleans. Buyer is Chicago-based in-
surance company; Anderson M. Schweich
is president and chairman. It has no other
broadcast interests. WLTH is 1 kw daytimer
on 1370 khz.

B Kutyvy(aM) Palmdale, Calif.: Sold by
Bates Hall Communications Inc. to Ware
Communications Inc. for $400,000. Seller
is owned by Laurens C. Hall, who has no
other broadcast interests. Buyer is wholly
owned subsidiary of Fontana Steel Inc.,
Fontana, Calif.-based steel fabrication
company. Paul D. Ware is president and
owner. He has no other broadcast in-
terests. KuTy is 5 kw daytimer on 1470
khz. Broker: Chapman Associates.

8 WPOK-AM-FM Pontiac, Ill.: Sold by Bret
Broadcasting Corp. to Livingston County
Broadcasters Inc. for $304,500. Seller is
owned by E.B. Groen and wife, Naomi,
who have no other broadcast interests.
Buyer is owned by Lawrence W. Nelson
and wife, Pamela (52% jointly), J. Collins
Miller and wife, Candace (22% jointly),
Paul Fink (15%) and Richard Arnold
(11%). Nelsons own 98% of WsSPY(FM)
Plano and 32% of wccq(FM) Crest Hill,
both Iilinois. Miller is general manager of
wccQ. Arnold is engineering supervisor at
WIND(AM) Chicago. Fink is general man-
ager at wsPY. Nelsons and Millers are also
new FM applicants for Paxton, Ill. WPOK is
1 kw daytimer on 1080 khz. WPOK-FM is
on 103.1 mhz with 3 kw and antenna 185
feet above average terrain.

@ WKED(AM) Frankfort, Ky.: Sold by
D&R Broadcasting Inc. to Allan Com-
munications Inc. for $350,000. Seller is
owned by David Roederer and David
Rogers, who have no other broadcast in-
terests. Buyer is owned by Leigh Allan,
news director at WKRS(AM) Waukegan, Ill.
He has no other broadcast interests. WKED
is on 1130 khz with 500 w day. Broker:
Richard A. Shaheen Inc.

® WBGR-AM-FM Paris, Ky.: Sold by WBGR
Broadcasting to Fairfield Broadcasting Co.
for $350,000. Seller is owned by Bill
Brown, who has no other broadcast in-
terests. Buyer is owned by Steve Trivers
and Bill Wertz, who also own WQLR(FM)

Kalamazoo, Mich., and WEzv(FM) Fort
Wayne, Ind. WBGR is 1 kw daytimer on
1440 khz. WBGR-FM is on 96.7 mhz with 3
kw and antenna 198 feet above average
terrain. Broker: Chapman Associates.

8 Other proposed station sales include:
KCVR(AM)-KWIN(FM) Lodi, Calif.;
KLON(FM) Long Beach, Calif., and
wTLK(AM) Taylorsville, N.C. (see ‘‘For the
Record.” page 169).

ST APPROVED B

5 WaADV(FM) Buffalo, N.Y.: Soid by
Adver-cast Inc. to Stoner Broadcasting
System Inc. for $1.6 million. Seller is
owned by Daniel Lesniak (50.124%) and
wife, Nancy Lee (49.876%). They have no
other broadcast interests. Buyer is station
group principally owned by Thomas H.

Stoner. It owns KSO(AM)-KGGO(FM) Des
Moines, lowa; KHAK-AM-FM Cedar
Rapids, Iowa; WGNT(AM) Huntington,
W.Va.; WHEL(AM)-WIMZ(FM) Knoxville,
Tenn., and WNBFE(AM)-WQYT(FM)
Binghamton, N.Y. WADV is on 106.5 mhz
with 29 kw and antenna 390 feet above
average terrain.

B WKTQ(AM) Pittsburgh: Sold by Nation-
wide Communications Inc. to Broadcast
Enterprises National Inc. for $1.5 million.
Seller is group owner of three AM’s, four
FM’s and three TV’s owned by Colum-
bus, Ohio-based Nationwide Mutual In-
surance Co. Charles Fullerton is president.
Buyer is group owner of four AM’s, two
FM’s and one TV principally owned by
Ragan Henry. It has sold WTAN(AM)-
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Knowing what it 1S
does not tell you
how to use it.

A paintbrush in the hands of a Sunday painter is an amusement. But
in the hands of a master, it is an expressive medium. The difference
is more than talent and reputation, it is creativity and expertise.

Heller-Oak’s experience in lending money to the communications
industry is why we feel “Professionalism is Priceless.” We bring to
each meeting the willingness and the flexibility to make things
work. If you need this kind of professionalism, call Les Golbeck

or Matt Breyne at 312/621-7665.

“Professionalism is Priceless”

finance is more than lending at

Heller-Oak Communications Finance Corp.
105 West Adams Street, Chicago, [L 60603



WOKF(FM) Clearwater, Fla., last year to
separate buyers (BROADCASTING, Aug. 25,
1980), and also sold waiv(am) Charlotte,
N.C. (BROADCASTING, March 16), and
bought, subject to FCC approval,
WTLC(FM) Indianapolis (BROADCASTING,
March 30). WKTQ is on 1320 khz with §
kw full time.

® Other approved station sales include:
WVLV(AM) Lebanon, Pa., and WFGM(FM)
Fairmont, W. Va. (see ‘‘For the Record,”
page 170).

Network advertising
rookies nudge billings
past $5 billion mark

Fifty-four first-time users of network
television were among the 550 companies
that pushed network TV billings across the
$5-billion mark in 1980 for the first time.

The 54, nine of which invested $1
million or more in network TV during the
year, were identified by the Television
Bureau of Advertising along with the other
504, together with estimates of their in-
dividual investments as compiled by
Broadcast Advertisers Reports.

The nine newcomers who topped $1
million in network spending were iden-
tified as McDonnell Douglas Corp.,
$4,659,800; Denny’s Inc. (fast food
restaurants), $4,432,100; Minnetonka
Inc. (soft soap), $4,125,800; Realty World
Inc. (realtor), $2,562,200; Armor All Pro-
ducts (auto protectant), $1,768,600; S.S.
Pierce Co. (Seneca frozen apple juice),
$1,538,200; Deere & Co. (lawn and
garden equipment) $1,239,800; Shearson
Loeb Rhoades (investment firm),
$1,186.500, and Frederick Purdue Co.
(Senokot laxative), $1,052,100.

P&G, long-time front-runner, reached
the $361,066,700 mark with a 25% in-
crease over 1979. General Foods kept a
good grasp on second place despite a 1%
decline to $201,488,400. Ford Motor Co.
moved into third with $125,701,500, up
30% from 1979. American Home Products
ranked fourth on a 1% boost to $123,911,-
900, with General Motors close behind at
$123,498,900, up 5%.

The year’s 558 companies and their esti-
mated network TV expenditures are listed
below. Estimates are by BAR. An asterisk
identifies first-time network advertisers.

Rank TV Expenditures
117 Abbott Laboratories 8,928,700
329 Ace Hardware 1,425,200
217 Adolph Coors 3,259,300
447 Advance Publications* 330,600
515 Aerc Mayflower Transit 80,400
373 AFL-CIO 953,100
506 Agway 104,300
398 Aladdin Industries 737,900
94 Alberto Culver 13,109,200
248 Alleghany Corp. 2,534,100
522 Alleghany Pharmacal* 70,000
187 Aluminum Company of
America 4,442,300
358 American Airlines 1,056,300
166 American Bankers Association 5,272,800
527 American Biltrite 61,900
151 American Brands 5,956,400

Rank TV Expenditures Rank TV Expenditures
194 American Can 4,215,600 15 Chrysler 65,289,900
65 American Cyanamid 19,293,900 164 Church & Dwight 5,323,500
239 American Dairy Association 2,665,800 73 Ciba-Geigy 17,840,000
302 American Egg Board 1,755,400 97 Citicorp 12,336,700
68 American Express 18,725,300 516 Classic Laboratories* 79,700
388 American Florists Marketing 466 Clopay* 252,300
Council 830,900 28 Clorox 44,490,500
198 American Gas Association 3,836,000 19 Coca Cola 57,897,300
542 American Hardware Supply* 28200 360 Coit International 1,042,000
255 American Hoechst 2,461,300 240 Coleco 2,656,300
4 American Home Products 123,911,900 32 Colgate Palmolive 40,096,900
74 American Motors 17,733,900 47 Columbia Pictures 27,121,000
313 American Safety Razar 1,560,800 196 Combe 4,004,400
20 AT&T 57,388,100 154 Comerco 5875,200
249 AMF 2,530,900 489 Communications Satellite* 135,000
229 Amway 3,006,300 211 Connecticut General
430 Anchor Hocking 463,300 Insurance 3,366,800
300 Anderson Clayton & Co. 1,778,200 170 Conoco 5,110,400
368 Anderson for President 30 Consolidated Foods 43,293,300
Committee 1,009,300 241 Continental Corp. 2,654,700
14 Anheuser-Busch 65,423,500 553 Conwood 11,300
481 Archer Daniels Midland* 171,000 554 Copersucar 7,800
497 Arkansas Louisiana Gas 115,100 432 Cordura 446,500
301 Armor All Products™ 1,768,600 137 Corning Glass Works 7,396,600
507 Armstrong Rubber 104,100 130 Cosmair 7,912,800
227 Asahi Optical 3,050,900 260 Cotter & Co. 2,359,600
223 Ashland Qil 3,132,400 155 Cotton Inc. 5,834,800
183 Associated Film Distribution 4,526,900 66 CPC International 19,211,800
556 Atlantic Aviation* 6,000 511 Creative Tools 87,800
105 Atiantic Richfield 10,755,800 213 Credit Union Associates 3,340,400
297 Avco 1,846,100 363 Crum & Forster 1,029,500
111 Avon Products 9,865,000 185 Culbro 4,519,700
355 Azrak-Hamway !nternational 1,076,300 391 Cutter Labs 765,700
334 Bache Group 1,309,800 310 Daimler-Benz 1,624,700
539 Baker for President Committee 37,400 528 Dana Corp. 58,000
544 Bancal Tri-State 24,100 433 Dana Perfumes 446,400
120 Banfi Products 8,693,400 26 Dart & Kraft 48,200,300
411 Bausch & Lomb 589,000 296 De Beers Consolidated Mines 1,849,600
37 Bayer AG 35,073,600 474 Dean Witter/Reynolds 213,300
163 Beatrice Foods 5,346,100 339 Deere* 1,239,800
29 Beecham Group 43,523,800 487 Del Labs 147,600
231 Beiersdorf 2,966,000 496 Delaware Management Fund 116,400
258 Bell & Howell 2,416,900 437 Dell Publishing 419,900
208 Bendix 3,484,200 189 Dennys* 4,432,100
286 Beneficial 1,987,200 475 Diet Centers 206,400
387 Benjamin Moore 834,700 141 Walt Disney Productions 7,206,200
112 Bic Pen 9,810,400 366 Doric Foods 1,021,300
331 Binney & Smith 1,352,900 92 Dow Chemical 13,202,500
104 Black & Decker 10,830,700 288 Dow Jones 1,955,700
95 Block Drug 12,732,700 378 DPF 918,200
150 Blue Bell 6,009,200 143 Dr Pepper 6,932,100
442 Blue Coral* 353,000 78 Du Pont 15,728,800
377 Boehringer Manheim 920,700 269 Dunkin Donuts 2,260,500
202 Boeing 3,726,800 287 Eastern Air Lines 1,963,400
75 Borden 17,589,000 38 Eastman Kodak 34,694,200
413 Borg Warner 567,000 491 Jack Eckerd Corp.* 133,700
109 Milton Bradley 10,245,300 205 Electronic Realty Association 3,554,600
547 Brioschi 20,600 409 Eli Lilly 603,000
8 Bristol Myers 106,061,100 327 Emerson Electric 1,461,800
453 Brown Group 295,300 379 Emery Air Freight 916,200
172 Brown-Forman Distillers 5,000,500 395 Entex Industries 756,100
477 Brunswick 193,700 31 Esmark 41,854,800
536 C.C. Development* 43,400 110 Exxon 9,891,200
133 Cadbury Schweppes 7,729,100 234 Faberge 2,872,500
493 California lceberg Lettuce 157 Federal Express 5,704,900
Commission 125,200 299 Fibic 1,804,800
284 Calif.-Oregon-Wash.-Dairyman 356 Fidelity Electronics 1,074,900
Association 1898400 408 Fieldcrest Milis 605,400
233 California Raisin Advisory 102 Firestone Tire & Rubber 11,045,000
Board 2,926,800 467 Flambeau Products 249,500
460 California Strawberries 203 Fleet 3,689,300
Advisory Board 265,900 89 Florida Citrus Commission 13,725,400
76 Campbell Soup 16,403,000 181 Florists Transworld Delivery
524 Canandaigua 65,400 Association 4,572,500
98 Canon 12,294,800 393 FMC 762,000
57 Carnation 22,817,600 3 Ford 125,701,500
142 Carter for President 406 Foremost-McKesson 606,700
Committee 7,068,100 267 Fotomat 2,281,400
93 Carter Wallace 13,121,400 138 Fuji Heavy Industries 7,277,500
385 Carter Wiliiam 837,900 478 GAF 189,900
394 Castle & Cooke 760,000 330 Gallery of Homes 1,396,900
436 Castle Toys 420,400 67 E.& J. Gallo Winery 18,970,200
168 CBS 5200600 292 Garan 1,907,400
502 Cerveceria Moctezuma* 110,100 40 General Electric 32,986,800
161 Champion Spark Plug 5,387,700 2 General Foods 201,488,400
319 Chanel 1,520,400 275 General Host 2,116,600
191 Chattem Drug & Chemical 4,353,300 11 General Mills 75,751,000
25 Chesebrough Ponds 49,038,300 5 General Motors 123,498,300
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THE BIG NEWS
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CONVENTION,
ISN'T INSIDE
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Network’s revolutionary earth station that sees
14 satellites simultaneously -
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s |
our on-line demo in the PARkI:'IIE

o % ‘or

1 World Trade Center, New York, N.Y. 10048 (212) 466-0507




Rank TV Expenditures Rank TV Expenditures Rank . TV Expenditures

435 General Signal 425,800 459 Huffy* 272,900 140 Metropolitan Life Insurance 7,207,100
135 General Telephone & 551 Hurst 14,300 162 Michelin Tire 5374900
Electronics 7,603,900 236 Husky Oil 2,816,900 195 Minnetonka* 4,125,800
216 General Tire & Rubber 3,282,500 165 E. F Hutton 5,292,400 148 Minolta 6,381,400
226 Georgia Pacific 3,065,800 367 Hygrade Food Products 1,016,300 404 Minwax 622,900
18 Gillette 59,509,700 125 IC Industries 8,462,500 482 Mirror Bright Polish* 171,000
261 Gold Seal Products 2,348,600 417 |daho Potato Commission 540,000 121 Mobil 8,666,400
281 B. FE Goodrich 2,016,000 308 Ideal Toy 1,654,100 295 Monroe Auto Equipment 1,863,100
108 Goodyear Tire & Rubber 10,336,000 270 |F international 2,244 500 348 Monsanio 1,128,300
495 Gott Manufacturing 117,800 415 Hlifelder Toy 557,800 454 Mony-Mutual of New York 290,000
113 Grand Metropolitan 9,590,500 145 Inter Bank 6,782,200 43 Morton-Norwich 31,190,200
54 Greyhound 24,155,100 451 Inter North 301,500 33 Nabisco 38,151,400
58 Gulf & Western 22,681,400 81 IBM 14,777,200 534 National Appliance* 44,900
485 Gulf Oil 159,900 282 International Harvester 2,002,700 384 National Association of
279 Haggar 2,063,000 158 International Nickel 5,547,800 Realtors 852,500
90 Hallmark Cards 13,569,800 304 International Spikes 1,696,200 237 National Association of
427 Hardees Food Systems 491,800 70 ITT 18,270,100 Insurance Agents 2,719,700
492 Hardwick Stove 128,200 177 Jaguar Rover Triumph 4,764,500 230 National Automotive Parts 2,976,700
220 Harlequin Enterprises 3,226,500 455 James Industries 287,800 550 National Bakeries Services 15,000
402 Hart Schaffner & Marx 667,600 87 Jeffrey Martin 14,187,500 116 National Bankamericard 8,940,500
192 Hartz Mountain 4,257,100 488 Jel Sert 143,700 221 National Fed/Coffee Grws/
293 Hasbro 1,890,800 289 Jenos 1,950,400 Colombia 3,213,600
500 Hastings 113,100 513 Jerry Gross Organization* 82,700 469 National Fisheries Institute* 226,700
461 Hearst 265,600 8 Johnson & Johnson 90,471,500 320 National Grape Cooperative 1,520,200
268 L. S. Heath & Sons 2,280,700 55 S. C. Johnson & Son 23,330,900 464 National Gypsum 257,200
264 G. Heileman Brewing 2,290,800 501 Jones Dairy Farm* 111,400 332 National Railroad Passenger 1,327,600
52 H.J. Heinz 24,740,100 171 K Mart 5,060,100 374 National Retail Hardware
232 Helene Curtis 2,935,800 336 K-Tel International 1,284,500 Association* 942,100
61 Hershey Foods 21,328,600 126 Keebler 8,375,900 257 National Union Electric 2,425,300
44 Heublein 30,293,000 17 Kellogg 59,803,200 403 Nationwide Insurance 642600
218 Hillenbrand Industries 3,249,200 247 Kemper Group 2,539,100 35 Nesfood 35,993,900
222 Hilton Hotels 3,198,800 518 Kennedy for President 265 New York Life 2,286,300
540 Hitachi* 32,800 Committee 74,200 509 New York Times 103,000
337 Hobart 1,263,400 504 Kentucky Department of 71 Nissan Motor 18,150,000
118 Holiday Inns 8,900,300 Tourism* 109,200 361 Nissin Foads 1,042,000
79 ‘Honda Motor 15,625,200 414 Kero-Sun* 564,200 351 NL Industries 1,125,300
315 Hoover Co. 1,556,500 396 Keyes Fibre 755,400 91 North American Philips 13,270,000
294 Hormel 1,884,800 439 Kikkoman international 379,900 238 North American Systems 2,717,700
529 Houghton Mifflin 56,400 72 Kimberly Clark 18,107,000 107 Northwest Industries 10,615,200
307 Household Finance 1,673,800 325 Kiptinger Washington Editors 1,470,400 209 Northwestern Mutual Life 3,474,300
456 Knots* 283,100 514 Norton™ 81,200
352 Kraco Enterprises 1,123,200 48 Norton Simon 26,734,000
545 Kristy Wells 22,400 46 Noxell 28,092,700

428 Kusan 485,100 472 O'Conner Products* 217,400
557 L J N Products 3,900 235 Qcean Spray Cranberries 2,864,500
424 523 Ohio Art 67,400

La Rouche For President

Committee 508,800 390 Olin 796,800
470 La-Z-Boy Chair 225,200 149 Olympia Brewing 6.299.500
254 Lanier Business Products 2,462,000 129 Olympus Camera 7,947,600
188 Lee Pharmaceuticals 4,437,300 473 Orange Bowl Committee 215,700
309 Lego Systems 1,632,400 441 Owens Country Sausage 353,600
354 Leisure Dynamics 1,082,000 438 Owens lllinois 406,000
519 Leland Energy” 74,200 144 QOwens-Corning Fiberglas 6,831,500
370 Lennox Industries 1,004,700 182 Pabst Brewing 4,528,200
12 Lever Brothers 74,411,800 381 Paine Webber Jackson &
353 Libertarian Party 1,087,500 Curtis 878,400
369 Liberty Mutual Insurance 1,008,000 259 Pan American World Airways 2,396,900
476 Lite Insurance Co. of Georgia 202,000 510 Parker Pan 96,600
160 Litton 5,393,100 69 J. C. Penney 18,679,100
525 Loctite 63,200 274 Pennwalt 2,156,800
190 Loews 4,363,600 156 Pennzoil 5,764,400
520 Lorentzen Levolor 73,900 434 Pentel 441,200
512 M. Lowenstein & Sons 84,000 468 Penthouse International 242,000
291 Lowes 1,930,300 9 Pepsico 88,822,100
425 J.Lyons & Co. 507,200 448 Petersen 323,600
77 MCA 15,976,800 53 Pfizer 24,301,700
429 MJB 483,300 7 Philip Morris 97,392,200
405 Mannington Mills 612,100 122 Phillips Petroleum 8,630,000
416 Manor Care* 547,100 484 Philmon & Hart Labs 160,400
365 Maremont 1,022,500 555 Physician Mutual Insurance* 7,200
34 Mars 36,689,200 23 Pillsbury 53,254,900
450 Matex 305,800 346 Pioneer Electronic 1,167,400
242 Matsushita 2,649,100 347 Pittway 1,156,200
83 Mattel 14,556,600 45 Polaroid 29,812,500
Call ‘Ask the APr 85 Oscar Mayer 14,438,500 457 Polyglycoat 278,300
A Week[y 60-second taped 228 Maytag 3,036,000 283 Ponderosa 2,002,600
» . 22 McDonalds 53,588,300 486 Postal Instant Press 148,300
response to consumers’ questions 178 McDonnell Douglas* 4,659,800 443 PPG 352,100
. 338 Mead Products 1,257,900 480 Pressman Toy 186,200
Available Free 558 Mego International 3000 412 Pritzker Family 581,600
i 541 Melville 31,900 1 Procter & Gamble 361,066,700
WATS Line Number 298 MEM 1,823,300 114 Prudential 9,558,000
8“0_424_8“38 312 Memorex 1,594,400 176 Publishers Clearing House £.802.400
84 Mennen 14,495,200 359 Frederick Purdue* 1,052,100
. 444 Mentholatum 348,400 340 Purex 1,223,300
For Details call: 202 457-7035 426 Meredith* 497200 546 Puritans Fashions* 22,000
American Petroleum Institute 380 Merle Norman Cosmetics 912,000 410 Purolator 591,800
127 Merrill Lynch 8,086,600 490 Qantel 134,400
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27 Quaker Oats 46,653,600 51 Jos. Schlitz Brewing 24,802,200 333 Stride Rite 1,323,600
224 Quaker State 3,108,200 503 C. Schmidt & Sons 110,100 169 Stroh Brewery 5,118,500
341 Questor 1,221,200 458 Schwinn Bicycle 276,400 445 Suffotk Marketing 333,800
183 Rachengold-Werk 4,215,900 187 Scott Paper 5,250,800 280 Sun 2,029,300
13 Ralston Purina 73,386,200 101 Seagrams 11,207,300 285 Sunbeam 1,997,700
253 Ramada Inns 2,478,800 263 Sealy 2,297,200 179 Sunkist 4,649,900
206 Raytheon 3,508,700 251 Searle 2,483,200 326  Suzuki 1,469,800
63 RCA 19,873,800 10 Sears, Roebuck 86,951,500 371 TDK Electronics* 994,300
276 Readers Digest 2,090,300 431 Selchow & Righter 463,100 494 Talley 119,400
131 Reagan for President 322 Sentry Insurance 1,491,700 - 173 Tampax 4,947,300
Committee 7,847,300 350 Serta 1,125,800 132 Tandy 7,826,400
246 Realty World* 2,562,200 423 Sharp 514,000 498 Tasty Baking 114,800
244 Remington 2,605,800 343 Shearson Loeb Rhoades* 1,186,500 383 Taylor Rental* 853,400
382 Renfield Importers 873,900 134 Shell Oil 7,689,400 376 Teledyne 932,400
225 Republican National Committee 3,067,100 201 Sherwin Williams 3,774,100 533 Tenders* 48,100
50 Revion 25,305,600 483 Shinsei 170,300 372 Tenneco 977,500
463 Rexall 258,100 549 Sidney A. Tarrson” 18,000 99 Texaco 11,631,200
174 Reynolds Metals 4,877,100 401 Singer 672,100 290 Texas Instruments 1,931,300
103 R. J. Reynolds 11,025,500 422 Skil 520,000 212 Textron 3,363,700
24 Richardson Merrell 49,885,200 543 Skyline 24,800 60 Thompson Medical 22,047,900
538 A. H. Robins 38,900 59 Smithkline 22,629,100 119 Time 8,791,600
252 Roman Meal 2,482,400 364 J. M. Smucker 1,026,800 499 Times-Mirror 113,800
316 Rorer Group 1,661,200 465 Snelling & Snelling 255,700 106 Timex 10,672,700
158 Royal Crown Cola 5,663,400 180 Sony 4,580,700 245 Tomy 2,586,000
357 Rubbermaid 1,072,600 548 Source Securities* 20,100 389 Tonka 819,100
421 Rush-Hampton Industries* 526,200 123 Southland 8,573,600 418 Tootsie Roll 532,500
272 Rust-Oleum 2,188,600 311 Specialty Brands 1,612,600 273 Toro 2,175,500
303 Ryder 1,741,800 243 Sperry 2,631,900 517 Total Petroleum* 77.900
328 SCM 1,436,800 419 Spring Air 530,900 420 Totes 526,700
317 S.S. Pierce* 1,638,200 49 Squibb 25,439,700 62 Toyo Kogyo 20,335,100
446 SSS 332,000 386 St Regis Paper 837,300 56 Toyota 22,945,300
214 Safeco 3,332,400 146 A. E. Staley Mfg. 6,763,900 449 Trailway 314,700
471 Safeway* 218,500 1562 Standard Brands 5,942,100 375 Trane* 936,400
440 Sambos 360,000 335 Standard Oil 1,292,700 86 Trans World 14,225,100
321 Sandoz-Wander 1,619,500 197 Staniey Works 3,954,400 96 Transamerica 12,388,800
537 Sasson Jeans* 41,700 508 Stanwood 104,100 323 Travelers 1,484,800
136 Vidal Sassoon Inc. 7,515,800 153 State Farm 5,839,000 452 Travelodge* 297,500
184 Savin Business Machines 4,526,600 21 Sterling Drug 56,790,400 262 TRW 2,308,600
199 Savings & Loan Foundation 3,827,300 400 Sterns Nursery 693,500 342 Turtle Wax 1,193,600
36 Schering-Plough 35,242,700 531 Stihl American 50,200 124 UAL 8,491,000
462 Schieffelin 264,400 80 Levi Strauss 14,962,400 41 Union Carbide 31,752,800
552 Union Oil 14,200
R - 204 Uniroyal 3,645,900
344 United Aircraft 1,186,100
219 United Brands 3,245,500
399 United Brotherhood of
Carpenters* 726,700
f;E%?Sﬁ:?ﬁi;ERQYUS.ErSESY 521 United Gilsonite Labs 73,600
. 82 United States Armed Forces 14,771,200
S MEASURING SERVICE 532 United States Golf Association 49,100
e rVI C eS SPECIALISTS FOR AM-FM-TV 250 United States Government 2,506,400
445 Concord Ave. 175 United States Tobacco 4818,200
Cambridge, Mass 02138 271 United Technologies 2,203,000
Phone (617) 876.2810 349 Unity Buying Service 1,127,600
147 Upjohn 6.510,100
— — 479 Usair* 189,300
305 VF 1,677,100
DOWNTOWN COPY CENTER "ET'§9£‘,"§§N2&/SS.EE.”5:Q;;;° B4 Volkswagen 19,434,700
FCC Commercial Contractor egotiations 345 Jim Walter 1,168,600
AM-FM-TV & NRBA lists —tarift JOHN CHEVALIER, JR. 256 Wang Laboratories 2,454,800
updates-search services-mailing AV|AT|ON SYSTEMS 42 Warner Communications 31,431,600
lists, C.8. Amateur. etc. ASSOCIATES, INC. 16 Warner-Lambert 63,167,100
1114 215t St, N.W,, 1650 So. Pacific Coast i ‘038,
; o Beach, ca Py 362 Washington Post 1,038,900
Wash,, D.C. 20037 202 452-1422 Redondo Beach. CA 90277 :
(213) 3782281 200 Wausau Insurance 3,817,500
530 Victor F Weaver 51,000
215 Wella 3,300,600
115 Wendy's International 9,036,400
DON'T BE A STRANGER 535 Western Air Lines 43,900
da'awop'd inc éo Broadcastlr:jg's 157.000* Rseaders 505 Western Textile* 104,500
AM . FM . TV 1splay your Professional or erwcej 210 Westinghouse 3,383,800
Translators/Low Power TV sclg;\qrrr:gbi?nél ;!:\c?rwe cs)\?vfmgrzya[:g ?neacm’— 186 Weyerhaeuser 4,482,000
Allocation Studies/Directories agers. chief engineers and technicians, 407 Wham O 605,800
1302 18th St, N.W, Suite 502 apphcants 1or AM. FM. TV and buyers of 139 Whirlpool 7,234,200
Washington, D.C. 20036 <1977 Readgershxp Survey showing 4 4 392 Wienerschnitzel international 765,100
(202) 296-4790 readers per copy 314 Wilkinson Match 1,659,900
318 Wine Imports of America 1,526,400
397 Witco Chemical 744,800
278 Wolverine World Wide 2,080,200
306 Woolworth 1,676,200
confact 39 Wrigley 34,127,600
BRGADCASTING MAGAZINE 100 Xerox 11,464,700
1735 DeSales St. N.W, 207 Yamaha 3,484,800
Washington, D. C. 20036 526 Yonezawa* 61,900
for availabilities 277 W. F Young 2,081,400
Phone: (202) 638-1022 266 Zale 2,283,600
128 Zenith 8,084,500
88 20th Century-Fox Film 13,850,200
324 3M 1,484,000

Broadcasting Apr 13 1981



—rofessional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandnia, Virginia 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz, P.E.
Charles I. Gallagher, P.E.
1334 G St, NW,, Suite 500
Washington, D.C. 20005
(202) 347-1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St, N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W., Suite 703

(202) 783-0111

Washington, D.C.
Member AFCCE

CARL T JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W., Suite 606
Washington, D.C. 20005
(202) 296-2722

Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #3805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.
(301) 589-8288
THOMAS B. SiLLIMAN, P.E.
(812) 853-9754
Member AFCCE

Moffet, Ritch & Larson, P.C.

{Formerly Sihmar Mottet s Kowalski P C
CONSULTING ENGINEERS

1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500

Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr., P.E.

P.0. Box 230, Queenstown, Md.
(301) B27-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr.; Silver Spring. Md..

(301) 384-5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St NW,
Washington DC 20036
{202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineering Consultants

Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys

4940 E. 39th Ave.—80207
(303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineening Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

Coruu[h’ng £n5mltu

6934 A N. University
Peoria, Iflinois 61614
{309) 692-4233
Member AFCCE

ATTHEW J. VLISSIDES, PE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS. STRUCTURES
Studies, Analysis. Design Modifications,
Inspections, Supervision of Erection
7601 BURFORD DRIVE McLEAN VA 22102
Tel {703) 356-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P.0.BOX 18312
DALLAS, TEXAS
75218
Computer Aided, Design & Allocation Studies
Field Engineering,

(214) 321-9140
Member AFCCE

RADIO ENGINEERING CO.

Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD

ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOOQ J. PATTERSON

(805) 688-2333
Serving Broadcasters over 35 years

JOHN EX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013

Tel (313) 6426226 (202) 293-2020
Member 4FCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and Industry specializing in instruc-
tional and broadcast television, cable dis-
tributi sound rei to meet
short and long range needs of engineering
and the objectives of management

POHTS ENGINEERING
301 South Allen St—Suite 301
State CoHege, PA 16801 814/234-9090
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directional Array and
Feeder System Design, Analysis, and
Bandwidth Optimization
Applications - Field Engineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670

(916) 366-7666

EDM & ASSOCIATES. INC.
ENGINEERING CONSULTANTS
1444 Rhode Island Ave., N.W.
Suite 1018
Washington, D.C. 20005
(202) 234-4150/51
Messages: (202) 452-1555
EARLY D. MONROE. IR, PE.,
PRESIDENT

R.L. HOOVER

Consulting Telecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854

301-983-0054
Member AFCCE

SADACCA, STANLEY

& ASSOCIATES
AM FM TV
P.O. Drawer LT.
Crestline, CA 92325
(714} 3385983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
(609) 983-7070

Comp igned applicati Field Engineering

BROMO COMMUNICATIONS

Consulting Radio-TV Engineers
P.O. Box M, St Simons Isl.,
GA 31522 (912) 638-5608

- Froquency' Measuring Service—

FORMER CHIEF ENGINEER, HOUSTON,
MIAMI AND BOSTON (AM/FM)

MEYER GOTTESMAN
BROADCAST CONSULTANT
LOW POWER T.V. APPLICATIONS

Mailing Address: PO, BOX 4234
NAPA, CALIFORNIA 94558

TELEPHONE (707) 253-2220 Anytime!

LAWRENCE L. MORTON, E.E.

AND ASSOCIATES

CONSULTING TELECOMMUNICATIONS ENGINEERS

LOW-POWER TV, AM. FM. TV APPLICATIONS,

FIELD ENGINEERING. COMPUTERIZED CHANNEL SEARCHES.

1747 SouTH DouGLASS ROAD, SUITE D
ANAHEIM, CALIFORNIA 92806

(714) 634- 1662

Sherwood, Hennes & Associates, Inc.

3125 Mapleleaf Drive
Glenview, lllinois 60025
1-312-439-1230

See us in Suite 1066, Riviera Hotel

Burt Sherwood Bill Hennes
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charge of news, and a new
system of audio-receivers
called ‘‘page boy’’ and
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‘““‘audiopage’’ to maintain

the center of legislative in-
terest in broadcasting. Before
the congressional recess in
July, nearly 150 witnesses
testified in 31 days of hearings

Senator Warren G. Magnuson
(D-Wash.). More than a
dozen other hearings and
studies of broadcasting and
the FCC were also conducted
that year on Capitol Hill.

The year 1956 also saw
several developments that
were to reshape television pro-
graming. Motion pictures at
last began to flow from pro-
ducers’ vaults to TV. Ampex
unveiled its videotape recorder at the National Association of
Radio and Television Broadcasters convention (page 163).

It was also a presidential election year, and television'
matured into a major vehicle of political news and advertising. :

Adlai Stevenson, again the Democratic candidate for Presi-
dent, professed to dislike merchandising of politicians, but he
appeared in five-minute spots called ‘“The Man From Liber-
tyville,” prepared by Norman, Craig & Kummel. President
Dwight D. Eisenhower and Richard M. Nixon stayed with
their 1952 agency, BBDO. They too concentrated on five-
minute spots inserted at the end of regular programing.

A special report by the Senate Election Subcommittee,
released in early February 1957, showed that $9,907,000 was
spent in radio and television in behalf of political candidates—
presidential down through local offices—from Sept. 1, 1956, to
Nov. 6, 1956. Of that figure, the Republicans spent $5,381,891
and the Democrats $4,120,712.

The networks reported that sponsors paid between $15
million and $16 million for the coverage of the inational con-
ventions, which BROADCASTING reported as ‘‘the most exten-
sive coverage of any event in electronics history.”

NBC had 400 persons, three mobile units and more than 40
cameras at each convention. Chet Huntley, David Brinkley
and Bill Henry worked as the anchor team, an assignment that
led to Huntley’s and Brinkley’s replacement of John Cameron
Swayze as anchor of the NBC-TV early evening news.

CBS had a crew of 350 and 22 tons of equipment. Its news
team was led by Sig Mickelson, vice president in charge of
news and special events.

ABC had a staff of 350, led by John Daly, vice president in

Joseph Stalin and the cruelties of his regime were
denounced in February by Nikita Khrushchev and
other Soviet leaders who declared a policy of peaceful
under the chairmanship of co-existence with the West. Egypt seized the Suez Canal
on July 26 under a new nationalization decree. Israel
invaded the Sinai Peninsula Oct. 29, touching off
fighting that lasted until Nov. 8. A Hungarian revolt
against that country’s Soviet-dominated regime was
crushed Nov. 4. In the U.S., President Eisenhower
handily turned back the presidential challenge of
Adlai Stevenson in November. A month earlier, New
York Yankee Don Larson turned back the Brooklyn
Dodgers with the first perfect no-hit no-run game in
World Series history. And in BROADCASTING ...

communication between
staffers and ABC’s base of
operation.

BROADCASTING observed:
““There are two sure bets
about the political conven-
tions of the next three weeks.
... One is that the work of
nominating candidates for
President, starting with the
Democratic convention in
Chicago next week and con-
tinuing with the Republican
sessions in San Francisco a
week later, will be witnessed
and heard by more millions
than ever before. The
other is that the networks which present these quadrennial
dramas will lose money in doing it. . .. The mechanics of TV-
radio coverage ... are vast almost beyond description. Pre-
parations have been under way for more than a year. . . . In all,
more than 1,000 network people will be employed at the
scene—and most of them will have to make the quick switch,
along with equipment of fantastic tonnage, from Chicago to
San Francisco virtually overnight. ... What will be the result?
American viewers and listeners . . . will get an insight into fun-
damental affairs of state such as would be impossible by any
other means, including personal attendance. . . . The networks
will have taken a beating financially . . . but they will have put
on one of the most mammoth ‘educational public service’ pro-
grams conceivable—a thought that detractors of ‘commercial’
programing would do well to keep in mind.”

The nation relied heavily on television for the election:
returns. Between 8:30 and 9 p.m. (when NBC had not yet
started its coverage), ABC and CBS received a Trendex rating
of 40.8, or 65.2% of the sets in use. Then, all three networks
from 9 to 9:30 received a Trendex rating of 55.2, with 63.4% of
all sets in use. By 8 p.m., Univac, Remington Rand’s high-
speed computer, used by CBS, had predicted a landslide victo-
ry for Eisenhower. Because of this and other early predictions
for an Eisenhower victory, audience viewing dropped after the
first hours of coverage.

When Senator Magnuson’s Commerce Committee started
hearings in January, testimony on TV allocations, VHF-UHF
deintermixture and pay TV spilled over to more areas. Soon
the committee heard testimony that TV network option time
and ‘““must buys’ violated antitrust laws. In an attempt to

|
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sion, on fresh new programs designed for
the medium, and on the development of
color. We believe this is the way to main-
tain television’s momentum and vitality.”

In 1956 David Sarnoff celebrated 50
years in the industry. BROADCASTING
wrote: ‘“The storybook story of David Sar-
noff —from immigrant messenger boy to
the head of a billion dollar business—was
retold last week as 80,000 RCA-NBC
workers, and leaders of art and industry
paid him tribute on his 50th anniversary in
radio, television, and electronics.
David Sarnoff more than any one else is
responsible for the development of broad-
casting. He didn’t invent it. But he did
prescribe it. It was his idea that there
would be a ‘music box’ in the home that
would pluck signals from the air and
translate them into music, information,
and entertainment. Here is a combination
of philosopher, business leader, engineer,
broadcaster, soldier, and patron of the arts.
A dreamer who made his dreams come
true.’

It was BROADCASTING’s 25th year. Its
editors reported: ‘““We round the bend into
our second quarter century proud of the
field we serve. Our constant effort is to do
a better job of reporting the news of our
field. And we’ll continue to express our
own views in these columns as construc-
tively as we know how, without grinding
anybody’s axe” About BROADCASTING’S
birthday the Washington Post and Times
Herald wrote: ‘It is a privilege to join the
communications industry in congratulat-
ing BROADCASTING TELECASTING on its
25th anniversary, celebrated this week.
This distinguished publication, ... makes
a solid contribution to the improvement of
broadcasting. [t maintains a healthy critical
attitude toward the practices of broadcast-
ing enterprises at the same time that it
maintains a sturdy defense of the freedom
and independence of broadcasters. Its
commercial success is the more gratifying
in that it has so eminently deserved suc-
cess.’

Stay Tuned

|. What New York University law
professor was counsel to
Representative Moulder’s
subcommittee on oversight that
pointed a finger at members of
Congress and the FCC?

2. Who became the new chairman of
the FCC?

3. What impetus did the FCC afford pay
television in 19577

4. What foreign leader participated in
an extraordinary Face The Nation
interview?

5. What long-awaited report was issued
by the FCC?

The answers next week,
in “1957”

Silver anniversary. It took six men four years to develop it, and when it was finally and
dramatically introduced at the National Association of Radio and Television Broadcasters
convention in Chicago 25 years ago tomorrow (April 14), broadcasters literally stood up
and cheered Ampex's revolutionary machine: the first practical videotape recorder that
was to expand the world of television.

And they did more than applaud. They lined up to order the new machines. By the end of
the month, there were orders for 82 units, at $45,000 each, to be delivered early in 1957,
That did not include orders for prototypes, at $75,000 each, from CBS and NBC to be
delivered in 1956. In all, the sales totalled over $4 million.

The reaction of the broadcasters was predictable. Laboring with the costly and tech-
nically awkward kinescope, broadcasters had been eagerly awaiting the commercial
development of the machine. The Ampex recorder was designed to be used in exactly the
same way an audio recorder was used in radio. A self-contained unit, it took a TV program
off the network line, recorded it and then played it back at a later time just as in radio. In ad-
dition, the station could feed its own production into it for presentation later.

The first application of videotape and the Ampex recorder was CBS's broadcast on Nov.
30, 1956, of Douglas Edwards and the News. CBS in Hollywood recorded the feed and
replayed it three hours later.

The key to the Ampex recorder was the rotating head. Instead of developing a machine
with a high-speed tape transport, Ampex worked on a low-speed transport with a rapidly
rotating recording head. Ampex’s unique concept permitted the recording of the wide
video bandwidths without using enormous amounts of videotape.

That Ampex came up with the first practical video recorder was not wholly surprising. it
had after all introduced the first practical audio tape recorderin 1947, Butit was surprising
in that Ampex was competing against companies far richer in research and development
funds and broadcasting experience, including RCA and the British Broadcasting Corp,,
Bing Crosby Enterprises, Armour Research Foundation, Brush Development Co. and Mag-
necord Inc.

The five-year technical struggie that ended at the Chicago convention began in 1951
when Charles Ginsburg joined Ampex for the sole purpose of recording pictures on tape.
His early efforts were aided by Ray Dolby; they were joined in 1953 by Charles Anderson,
Alex Maxey, Fred Pfost and Shelby Henderson. The basic technical concepts worked out by
these six men under fierce competitive pressure are still integral elements of all videotape
recorders. Much of the credit for the machine must go to former Ampex chairman, the late
Alexander M. Poniatoff, who took the financial risks necessary to bring it to fruition.

A quarter of a century later, Ampex is still a leader in the development and manufacture
of videotape recorders. it introduced a one-inch helical scan recorder in 1976 and since
then has sold 4,000 of them. And Ampex fully intends to remain a leader. It is one of the
several firms actively developing a digital videotape recorder, which all expect will sweep
the analog machine out of the marketplace some time in this decade.

THIS is the new Ampex television tape recorder. Development of the project was in
charge of Charles P. Ginsburg (), senior project engineer in charge of video develop-
ment, and Phillip L. Gundy, manager of the audio division, here inspecting the magnetic
head assembly.

— Broadcasting, April 16
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Broadcast expenses

Chart continued from page 165

AM and AM/FM stations?

Individual
Technical expenses: Items
Technical payroll™ .. 73,359,000
All other technical eXpenses. . . ... ... .. 64,118,000
Total technical eXpeNnSes . . ...
Program expenses:
Payroll* for “talent” and all other program employes ................. 350,651,000
Rental and amortization of filmand tape ........... .. ... .. .. ... .. 2,093,000
Records and transcriptions .......... ... 8,085,000
Cost of outside news Service . ... 29,493,000
Payments to talent other than reported above ................ .. ... .. 11,825,000
Music license feeS ... ... .. 49,069,000
Other performance and programrights ............... ... ............ 25,154,000
All other program eXpenses . ... ... 81,907,000
Total program EXPENSES. . .. oo
Selling expenses:
Selling payroll™ .. 254,978,000
All other selling expenses . .. ... .. 169,033,000
Total selling @XPeNSES . .. . .
General and administrative expenses:
General and administrative payroll* ... ... ... 212,957,000
Depreciation and amortization...... ... ... .o 107,105,000
Interest. .. 66,813,000
Allocated costs of management from home office or affiliate(s) ...... .. 53,061,000
Other general and administrative expenses . .................... ... 361,645,000

Total general and administrative expenses............. .. i e
Total broadcast EXPENSES . ...

Broadcast income

Broadcast revenuUes . ... ...
Broadcast @Xpenses . . ...
Broadcast operating income or (I0S8). . ...

Totals

137,477,000

558,178,000

424,011,000

801,681,000
1,921,247,000

2,080,0845
1,923,0125
157,072,000

FM station?2

Individual
items

18,282,000
22,301,000

Totals

40,583,000

97,041,000
1,433,000
3,842,000
6,037,000
2,678,000

16,762,000
4,274,000

27,944,000

160,011,000

93,448,000
79,749,000

173,197,000

62,023,000
38,377,000
23,253,000
21,660,000
117,674,000

262,986,000
636,777,000

697,051,000
638,598,0005
58,454,000

fincludes 5,691 AM and AM/FM combination stations. Does not include 681 FM stations that are associated with AM’s but reported separately.
2includes 681 FM stations that are associated with AM stations but which reported separately, and 835 independent FM stations.

3Excludes 1,060 AM/FM stations that reported FM revenues of $190,937,000.

40f the 1,438 FM stations that filed a combined report with AM's, 1,060 FM's reported revenues.

5Stations reporting less than $25000 in total revenues are not required to report revenues and expenses but are required to report income.

Therefore, totals in revenues and expenses are socmewhat larger than income totals.

*Payroll inciudes salaries, wages, bonuses and commissions. Total payroll for AM/FM's: $891,846,000; for FM's: $270,793,000.

Note: Totals may not add due to rounding.

3. Network and station breakouts

from operated AM and
Broadcast revenues, expenses and income Networks? 1978 FM stations?2

Sales to advertisers for time, program
talent, facilities, and services.

Network sales ... .o $136,548,000 98
Deduct: Payments to owned-and operated
stations ... 2,208,000 134
Deduct: Payments to other affiliated
stations. . ... 19,818,000 16.7
Retained from network sales.................... . 114,522,000 8.6 $ 2,408,000
Nonnetwork sales
to national and regional advertisers.......... .... — - 72,339,000
to local advertisers . ... - — 111,859,000
Total nonnetwork sales. FE — — 184,198,000
Total sales to advertisers . ....................... 114,522,000 8.6 186,606,000
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%
change
from
1978

218

27
76
56
5.8

7172

other AM, FM

S

and AM/FM
stations3

21,616.0002

564,955,000
2,284.731,0008
2,849,686,000
2:871,302.000

%
change
from
1978

140

83
9.4
9.2
92

Total
networks
and
stations

S 138,546,000

637,294,000
2,396,590,000
3,033,864,000
3.172,430.000

%
change
from
1978

9.8

76
9.3
89
90

Chart 3 continues on page 167,



% % 7,172 % Total %

change 35 owned-and- change other AM, FM change networks change

from operated AM and from and AM/FM from and from

Broadcast revenues, expenses and income Networks1 1978 FM stations? 1978 stations3 1978 stations 1978

Sales to other than advertisers. .. ....... o 2,781,000 32 298,000 7.2 23,417,000 10.4 26,496,000 95

Total sales . .......... B e 117,303,000 85 186,904,000 58 2,894,119,000 9.2 3,198,926,000 9.0
Deduct: Commissions to agencies,

representatives, etc.. ... .. o 20,800,000 13.8 31,398,000 4.0 273,089,000 85 325,287,000 84

Total broadcastrevenues. ............... .. . .. 96,503,000 74 155,506,000 6.2 2,621,630,000 9.3 2,873,639,000 3.0

Total broadcast expenses .................. .. .. 80,585,000 8.2 134,248,000 137 2,427,361,000 139 2,642,194,000 137

Total income (before federal income tax) ... ..... 15918,000 37 21,258,000 (25.1) 194,269,000 (27.3} 231,445,000 {25.6)

1CBS, MBS (2 networks), NBC, and ABC's 3 AM networks and 1 FM network
2includes $13568,750 in compensation from regional networks. The balance differs from the amount reported by the networks as payment to other affiliated stations because of differences

in accounting methods.
3Since stations with less than $25.000 in revenues do not report a detailed breakdown, the total revenue of those stations is included in this item. Therefore, @ small amount of network and nationat non-

network time and program sales may be included here.
*Year to year comparisons should be made with caution because stations are not consistent in the way they classify national/regional versus local sales.

=« How many radio stations won, how many lost

Number of AM and AM/FM1 stations reporting profit or loss, by volume of total broadcast revenues, 1979
(Stations operating full year only)
Stations reporting profits of:

Total Number of
number of stations  $500,000 $250,000 $100,000 $50,000 $25000 $20,000 $15000 $10,000 $5,000 |Less
stations reporting and to to to to to to to to than
reporting profits over $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15,000 $10,000 $5,000
Revenues of:
Over $1,000,000 378 297 119 78 60 24 4 2 2 2 1 5
$500,000 to $1,000,000 595 421 1 13 124 149 68 13 16 18 12 7
$250,000 to $500,000 1,189 743 46 187 205 64 68 80 44 54
$200,000 to $250,000 462 265 2 35 76 22 28 26 35 41
$150,000 to $200,000 514 304 18 76 20 38 53 48 51
$100,000 to $150,000 545 266 9 33 22 26 44 57 69
$75,000 to $100,000 189 88 5 12 8 14 21 28
$50,000 to $75,000 138 42 2 1 4 5 15 15
$25,000 to $50,000 51 11 1 5 5
Less than $25,000 17 1 1
Totals 4,079 2,443 120 91 232 422 475 156 190 243 238 2768

TExcludes 681 FM stations that are associated with AM's but which reported separately.

Number of AM and AM/FM1 stations reporting profit or loss, by volume of total broadcast revenues, 1979
(Stations operating full year only)
Stations reporting losses of:

Total Number of

number of stations  $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15000 $10,000 $5000 |Less

stations reporting and to to to to to to to to than

reporting profits over $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15000 $10,000 $5,000
Revenues of:
Over $1,000,000 378 81 18 18 21 1 7 1 1 2 2
$500,000 to $1,000,000 595 174 13 17 40 37 23 6 5 9 1 13
$250,000 to $500,000 1,189 441 5 23 66 76 75 30 36 37 40 53
$200,000 to $250,000 462 197 1 3 13 34 41 9 12 26 17 35
$150,000 to $200,000 514 210 4 20 29 39 17 15 21 24 41
$100,000 to $150,000 545 279 2 14 32 45 19 22 37 47 61
$75,000 to $100,000 189 101 8 13 13 2 12 12 17 24
$50,000 to $75,000 138 96 1 1 9 g 8 7 13 18 28
$25,000 to $50,000 51 40 1 1 4 8 2 2 4 18
Less than $25,000 17 16 2 3 2 1 3 1 4
Totals 4,079 1,835 38 68 192 248 2682 93 112 162 182 278
Total both 4,079 158 159 424 670 737 249 302 405 420 554

TExcludes 681 FM stations that are associated with AM's but which reported separately.

Number of independent FM1 stations reporting profit or loss, by volume of total broadcast revenues, 1979
{Stations operating full year only)
Stations reporting profits of:

Total Number of

number of stations $500,000 $250,000 $100,000 $50,000 $25000 $20,000 $15000 $10,000 $5,000 Less

stations reporting and to to to to to to to to than

reporting losses over $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15000 $10,000 $5,000
Revenues of:
Over $1,000,000 74 59 17 18 18 2 4
$500,000 to $1,000,000 106 73 1 3 31 20 14 1 3
$250,000 to $500,000 166 107 8 33 39 6 4 7 7 3
$200,000 to $250,000 68 38 1 12 6 2 7 7 3
$150,000 to $200,000 90 31 2 7 2 4 5 7 4
$100,000 to $150,000 121 50 2 12 5 7 10 14
$75,000 to $100,000 53 18 1 1 5 2 5 4
$50,000 to $75,000 36 8 1 2 2 3
$25,000 to $50,000 26 8 1 1 2 4
Less than 25,000 13 2 2
Totals 753 394 18 21 57 60 90 16 22 a3 40 a7

TExcludes FM stations that are associated with AM’s but which reported separately,

Chart 4 continues on page 168.
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Chart 3 continued from page 167

Number of independent1 FM stations reporting profits or loss, by volume of total broadcast revenues, 1979.

(Stations operating full year only)

Stations reporting losses of:

Total Number of
number of stations $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15000 $10,000 $5,000 Less
stations reporting and to to to to to to to to than
reporting profits over $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15,000 $10,000 $5,000
Revenues of:
Over $1,000,000 74 15 5 3 3 2 1
$500,000 to $1,000,000 106 33 2 8 8 6 2 1 1 3 1 1
$250,000 to $500,000 166 59 1 3 9 16 11 5 3 4 2 5
$200,000 to $250,000 68 30 5 5 7 1 2 2 5 3
$150,000 te $200,000 90 59 1 2 8 7 17 1 7 4 7 5
$100,000 to $150,000 121 71 1 6 8 14 4 7 5 14 12
$75,000 to $100,000 53 35 1 4 6 7 5 5 1 5 1
$50,000 to $75,000 36 28 1 4 9 5 1 3 1 4
$25,000 to $50,000 26 18 1 2 4 3 2 3 3
Less than $25,000 13 iR 3 4 3 1
Totals 753 359 9 18 48 58 75 22 29 25 41 38
Total both 753 27 39 105 118 165 38 51 58 81 73
TExcludes FM stations that are associated with AM's but which reported separately.
Number of associated1 FM stations reporting profit or loss, by volume of total broadcast revenues, 1979
(Stations operating full year only)
Stations reporting profits of:
Total Number of
number of stations $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15000 $10,000 $5,000 Less
stations reporting and to to to to to to to to than
reporting profits over $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15000 $10,000 $5,000
Revenues of
Over $1,000,000 95 81 31 32 1 3 2 1 1
$500,000 to $1,000,000 115 90 17 44 13 11 2 1 1 1
$250,000 to $500,000 149 107 3 22 41 17 6 5 6 2 5
$200,000 to $250,000 53 31 2 7 7 2 2 8 3
$150,000 to $200,000 64 38 11 15 3 3 3 1 2
$100,000 to $150,000 70 35 1 8 4 6 2 7 7
$75,000 to $100,000 31 12 3 1 1 1 4 2
$50,000 to $75,000 39 15 5 1 2 2 5
$25,000 to $50,000 31 8 2 6
Less than $25,000 11 5 2 3
Totals 858 422 31 52 80 75 68 19 17 17 29 34
1Does not include 1,438 FM stations that filed a combined report with the AM,
Number of associated! FM stations reporting profit or loss, by volume of total broadcast revenues, 1979
{Stations operating full year only)
Stations reporting losses of:
Total Number of
number of stations $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15,000 $10,000 $5,000 Less
stations reporting and to to to to to to to to than
reporting lossess over $500,000 $250,000 $100,000 $50,000 $25,000 $20,000 $15000 $10,000 $5,000
Revenues of:
Over $1,000,000 95 14 [§] 1 3 2 1 1
$500,000 to $1,000,000 115 25 3 5 3 5 3 1 1 2 2
$250,000 to $500,000 149 42 1 4 8 6 9 2 4 3 5
$200,000 to $250,000 53 22 1 1 3 5 3 1 2 2 2 2
$150,000 to $200,000 64 26 2 5 7 2 2 1 2 5
$100,000 to $150,000 70 35 1 5 8 5 3 6 4 3
$75.000 to $100,000 31 19 2 1 6 2 1 2 2 3
$50,000 to $75,000 39 24 3 6 5 1 2 4 3
$25,000 to $50,000 31 23 1 1 ] 6 3 5 2
Less than $25,000 1" 5 2 2 2
Totals 658 236 1" 12 25 36 46 12 19 22 28 27
Total both 658 42 64 105 111 114 31 38 39 55 61

1Does not include 1,438 FM stations that filed a combined report with the AM.

As compiled by BROADCASTING March 30
through April 3 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur. —aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D —day. DA —directional antenna. Doc.—Docket.
ERP —effective radiated power. HAAT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts, m-—meters. MEOV —maximum cxpected
operation value. mhz—megaheriz. mod. —modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans. —transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. ¥ —noncommercial.

New Stations

AM applications

® Window Rock, Ariz.—The Navajo Nation seeks 660
khz, 50 kw-U. Address: ¢/o Navajo Film & Media
Commission, Box 308 Window Rock 86515. Estimated
construction costs: $669,000; first-quarter operating
cost: $114,500; revenue: $450,000. Format: Indian
culture. Principals: Peter MacDonald, chairman,
Navajo Tribal Council, Ray Gilmore, council member
and chairman, Navajo Film & Media Commission.
They have no other broadcast interests. Filed March 6.

® (Chula Vista, Calif —LDA Broadcasting Inc. seeks
1040 khz, 1 kw-U. Address: PO. Box 7067, Carmel,
Calif. 93921. Estimated construction costs: $278,000;
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first-quarter operating cost: $90,000. Format: Contem-
porary. Principals: Samuel Urcis (89%), R. David Legg
(9%), Herbert R. Hunt (2%). Urcis is Carmel-based
management consultant. Legg is Houston attorney.
Hunt is Silver Spring, Md., consultant. Urcis and Legg
are also new TV applicants for San Francisco, Calif. (see
below). Filed March 20.

B Gonzales. Calif. —Gonzales Broadcasters seeks 880
Khz, 5 kw-D, 1 kw-N. Address: 4610 Briarwood Drive,
Sacramento, Calif. 95821. Estimated construction
costs. $78,000; first-quarter operating cost: $98,000;
first-year revenue: $ N/A. Format: MOR. Principals:
Robert A. Jones, Marvin B. Clapp and Carl J. Auel
(one-third each). Jones is La Grange, Iil.-based con-
sulting engineer. Clapp is chief engineer of
KEBR(FM) Sacramento and Auel is manager of
KEBR. Auel and Clapp also each own 50% of
KEWQ(AM) Paradise, Calif., 14.5% of KNCO(AM)



Grass Valley, Calif., 25% of KGMA(FM)ICP]
Holtville, Calif., and 49% of Community Service
Telecasting, UHF and LPTYV applicant for California.
Jones owns 85% of WIJIQ(AM) Tomahawk, Wis., and
33% of WWBC(AM) Cocoa, Fla. Ann. March 16.

® La Mirada, Calif. —New Radio Corp. seeks 830 khz,
50kw-D, 1 kw-N. Address: PO. Box 1011, Goleta, Calif.
93116. Estimated construction costs: $663,000; first-
quarter operating cost: $488,000. Format: Talk/Public
Affairs. Principals: Clarence S. Duke (65%), Lincoln C.
Hilburn and Evans W. Cantrell (10% each), Benjamin
E Dawson, James Roosevelt and Dickstein, Shapiro &
Morin {law firm} (5% each). Duke is teacher at Oxnard,
Calif., community college. Hilburn is investment of-
ficer with National Security Mortgage Co., Beverly
Hills. Cantrell is Lynwood, Calif., business consultant.
Dawson is Seattle, Wash., engineer. Roosevelt is
New port Beach, Calif,, business consultant. They have
no other broadcast interests. Ann. March 16.

B Shreveport, La.—Red River Radio Inc. seeks 880
khz, 10 kw-D, § kw-N. Address: 3701 Hollywood
Avenue, Shreveport 71109, Estimated construction
costs: $248,000: first-year operating cost: $345,200;
revenue: $500000. Format. Adult contemporary
Principals: Ben D. Johnson (50%), James C. Richards
(15.8%), Ana Araiza, A. Mixon Bankston Jr. and
James Bankston, brothers, and their father, A. Mixon
Bankston, Larry Taylor, John R. Boyle (5.7% each).
Richards owns 22%, Johnson, Mixon Bankston Jr.,
and James Bankston, Taylor each own 12.5% of
KLAX-TV[CP] Alexandria, La. Filed March 9,

B Elmwood Township, Mich.—Good News Media
Inc. seeks 1400 khz, 1 kw-D, 250 w-N. Address: 201
West 17th Street, Traverse City, Mich. 49684. Esti-
mated construction costs: $29,000, first-quarter operat-
ing cost: $28,000; first-year revenue: $160,000. For-
mat: Inspirational. Principals: non-stock corp.; Ben-
jamin C. Agler, president; Donald E. Brubaker, secre-
tary; Robert D. Schoonover, vice president-treasurer.
Agler is Traverse City, Mich., pastor. Brubaker is
former account executive at WGTV-TV Traverse City.
Schoonover is Traverse City-based excavating com-
pany executive. They have no other broadcast in-
terests. Filed March 9.

B Greenwood, Miss.—Leflore-Dixie Inc. seeks 1540
khz, 1 kw-D. Address: PO. Box 885, Greenwood
38930. Estimated construction costs: $2,500; first-
quarter operating cost: $40,000; first-year revenue:
$170,000. Format: Adult Contemporary. Principals:
Keith Worrell Jr. (44%) and wife, Alice (8%), and Har-
din, Tony and David Browning, brothers (8% each),
James Brown, Eddie Galey, Susan Mansfield (8%
each). They also own and operate WSWG-FM Green-
wood and are operating WSWG(AM) on requested fre-
quency under interim authority. Filed March 12.

® Blue Springs, Mo.—Eastern Jackson County Broad-
casting Corp. seeks 1030 khz. Address: 1409 Sun-
nycreek Lane, Blue Springs 64015. Estimated con-
struction costs: $148,000; first-quarter operating cost:
$30,000; revenue: NA. Format: MOR. Principal:
Gloria Diaz Lupkey (100%), housewife, who has no
other broadcast interests. Her husband, Francis Dean,
is regional administrator for Smail Business Adminis-
tration. Filed March 10.

® Washington, Utah—Tri-State Broadcasting Inc.
seeks 1210 khz, 10 kw-D, 250 w-N. Address: 729 Pic-
turesque Drive, St. George, Utah 84770. Estimated
construction costs: $101,500; first-year operating cost:
$21,000; revenue: $86,800. Format: CW/Beautiful
Music. Principals: Willard M. Tucker and wife, Phyllis
0. (37.5% each), Glen S. Gardner and wife, Connie
Lyn (12.5% each). Willard Tucker is Washington,
Utah-based real estate investor. Glen Gardner is
former owner of KNAK(AM) [formerly KDLT]
Delta, Utah and presently salesman there. They have
no other broadcast interests. Filed March 12.

applications

® Fruita, Colo.—Jan-Di Broadcasting Inc. seeks 99.9
mhz, 100 kw, HAAT: 1384 ft. Address: 607 26 Road,
Grand Junction, Colo. 81501. Estimated construction
costs; $131,000; first-year operating cost: $159,000;
revenue: $200,000. Format: Popular. Principal: Janet S.
Maynard, president, and her husband, Richard G.
(50% each). Janet is speech therapist at Hilltop
Rehabilitation Center, Grand Junction, Colo. Richard
is western regional manager for Century 21 Program-
ming Inc., Grand Junction. They have no other broad-
cast interests. Ann. March 25.

® *Twin Fails, Idaho—Christian Radio of Magic

Valley Inc. seeks 90.7 mhz, 18 kw, HAAT: 3276 ft. Ad-
dress: PO. Box 1644, Twin Falls 83301. Estimated
construction costs: $218,000; first-year operating costs:
$201,000. Format: Educational. Principal: non-profit
corp.; Gerald R..-Reinke, president. It has no other
broadcast interests. Ann. March 25.

® Mt Zion, Ill.—Mary Ellen Burns seeks 99.3 mhz, 3
kw, HAAT: 300 ft. Address: 106 Whippoorwill,
Michigan City, Ind. Estimated construction costs:
$124,500, first-quarter operating cost: $30,000. For-
mat: Easy-listening. Principal: Mary Ellen Burns
(100%). She is vice president of WMCB-FM Michigan
City and wife of B. Thomas Burns, sole owner of
WMCB. Ann. March 25.

TV applications

m San Francisco, Calif —LDA Communications Inc,
seeks ch. 38; ERP; 55 kw vis., 30 kw aur, HAAT: 1283
ft.; ant. height above ground: 188 ft. Address: PO. Box
7067 Carmel, Calif. 93921. Estimated construction
cost: $2,200,000; first-quarter operating cost: $162,-
500; first-year revenue: $750,000. Legal counsel:
Thomas L. Siebert-Washington, D.C.; consulting
engineer: Cohen & Associates-Washington, D.C. Prin-
cipals; Samuel Urcis (89.1%), R. David Legg (9.9%)
and Clyde E. Petiit Jr. (1%). Urcis is Carmel-based
management consultant. Legg is Houston attorney and
real estate investor. Pettit is former producer at WTOP-
TV Wasshington, D.C. and presently author and investor.
Urcis and Legg are also new AM applicants for Chula
Vista, Calif. (see above). Ann. March 20.

u Seaford, Del.—Delaware Citizens Committee seeks
ch. 64; ERP: 140 kw vis., 14 kw sur., HAAT: 945 ft.;
art. height above ground: 312 ft. Address: PO. Box
311, Route 26, Ocean View, Del. 19970. Estimated
construction cost: $1,138,000; first-quarter operating
cost: $21.600; consulting engineer: James Audet-
Salisbury, Md. Principals: non-profit corp.; Shelton J.
Merrill, president. Ann. March 20.

® Seaford, Del.—Seaford Television Co. seeks ch. 38;
ERP: 516 kw vis, 93 kw aur, HAAT: 317 ft.; ant.
height above ground: 341 ft. Address: Box 191, R. D.
Dysert, Pa. 16636. Estimated construction cost: $212,-
000; first-quarter operating cost: $281,000; revenue:
$111,000. Legal counsel: Thomas Root— Washington,
D.C. Consulting engineer: John R. Powley. Principal:
John R. Powley (51%) and wife, Sandra (49%). John
Powley also owns WHGM-FM Bellwood and
WOPC(TV) Altoona, both Pennsylvania, and is new
TV applicant for Iron Mountain, Mich. (BROAD-
CASTING, March 30).

m Manchester, N.H.—Golden Triangle Broadcasting
Corp. seeks ch. 50; ERP: 4709 kw vis, 471 kw aur,
HAAT: 700 ft.; ant. height above ground: 540 ft. Ad-
dress: 1000 Elm Street, Manchester 03101. Estimated
construction cost: $1,600,000; first-quarter operating
cost: $341,000. Legal counsel: Martin E. Firestone-
Washingion, D.C. Consulting engineer: John A. Fergi-
Feeding Hills, Mass. Principal: Neal P. Cortell and S.
Joseph Hoffman (25% each), Waiter R. Peterson,
William S. Green, Samuel A. Tamposi Sr., Thomas E.
Singer (10% each), Celina T. Mead and David Horn
(5% each). Cortell is president of Masscasting Corp.,
Boston-based TV production firm. Hoffman and Singer
are Boston-based advertising and public relations ex-
ecutives. Peterson is president of Franklin Pierce Col-
lege, Rindge, N.H., and Peterborough, N.H.-based real
estate investor. Horn is Ontario, Canada, life insurance
executive. Mead is newswriter at WERS(FM) Boston.
They have no other broadcast interest. Ann. Eeb. 27.

m San Juan, PR.—Three Star Telecast Inc. seeks ch.
18; ERP: 3499 kw vis, 350 kw aur.,, HAAT: 1136 ft.;
ant. height above ground: 250 ft. Address: c/o Barakat
Saleh, The Unique Shop, Sunny Isle Shopping Center,
Christiansted, St. Croix, V.I. Estimated construction
cost: $125,000; first-quarter operating cost: $125,000.
Legal counsel: Robert A. Marmet— Washington, D.C.
Consulting engineer: Raymond E. Rohrer—Silver
Spring, Md. Principal: Three Star Corp. (100%), whose
stock will be voted by Barakat Saleh. He is St. Croix-
based businessman and real estate investor. Saleh is
part owner of WSVI(TV) St. Croix. Ann. March 24.

Licenses

® The following new stations have been granted
licenses: AM: WYNO Nelsonville, Ohio; FM’s;
WYRQ Little Falls, Minn.; WVTH Goodman, Miss.;
KZEU Victoria, Tex.
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Ownership changes

Applications

8 KEVT(AM) Tucson, Ariz. (AM: 690 khz, 250 w-
D) —Seeks assignment of license from Tucson Radio
Inc. to Abundant Life Ministries for $1,007,524.
Seller: Alvin L. Korngold (100%), who also owns
KWFM(AM) Tucson, which is sold, subject to FCC
approval, to Prima Radio Inc., and 60.2% of
KLAV(AM) Las Vegas, and has bought KODY (AM)
Reno, Nev. (granted 7/27/79), which has not yet been
consummated. Buyer: Grace Broadcasting Systems
Inc. (general partner): Daniel G. Carless Sr. and
Joseph H. Dial (limited partners). Carless is Tucson-
based real estate broker. Dial is Tucson investor. They
have no other broadcast interests. Ann. March 25.

& KCVR(AM)-KWIN(FM) Lodi, Calif. (AM: 1570
khz, 5 kw-D; FM: 97.7 mhz, 3 kw, ant, 300 ft.) —Seeks
assignment of license from KCVR Radio to Snell
Brothers Partnership-KCVR Radio for $150,000.
Seller: George D. Snell, B. Floyd Farr, Haig and Anita
Naz Mardikian, last two for estate of George Mar-
dikian, (one-third each). They also own KEEN(AM)-
KBAY (FM) San Jose, Calif. Buyer: George D. Snell Jr.
and his sons, Stephen P, Christopher R., Jonathan H.
(8.33% each), Floyd Farr (33.33%), Haig Mardikian
and sister, Anita Naz (16.66% each). Application re-
quests assignment of license to establish new KCVR
partnership; George Snell is transferring his one-third
interest to new Snell Brothers Partnership, incorporat-
ing his sons into ownership. Ann. March 25.

m *KLON(FM) Long Beach, Calif. (FM: 88.1 mhz,
1.2 kw ant. 430 ft.) —Seeks assignment of license from
Long Beach Board of Education to California State
University for $15,000. Seller: Henry S. Grauten, busi-
ness manager. Because of tax revenue reductions,
seller cannot afford to adequately operate station. It has
no other broadcast interests. Buyer: Stephen Horn is
president of University; Eugene L. Asher is director-
designate of Public Radio KLON. They also operate
KSUL(FM) Long Beach. Filed Jan. 19.

m WPOK-AM-FM Pontiac, Tli. (AM: 1080 khz, 1 kw-
D; FM: 103.1 mhz, 3 kw, ant. 185 ft.) —Seeks assign-
ment of license from Bret Broadcasting Corp. to
Livingston County Broadcasters Inc. for $304,500.
Seller: E.B. Groen and wife, Naomi (50% each), who
have no other broadcast interests. Buyer: Lawrence W.
Nelson and wife, Pamela (52% jointly), J. Collins
Miller and wife, Candace (22% jointly), Paul Fink
(15%) and Richard Arnold (11%). Nelsons own 98% of
WSPY (FM) Plano, Iil. and 32% of WCCQ(FM) Crest
Hill, 1ll. Collins Miller is general manager of WCCQ.
Candace Miller is housewife. Arnold is engineering
supervisor of WIND (AM) Chicago and Fink is general
manager at WSPY. Nelsons and Miliers are also new
FM applicants for Paxton, Ill. Ann. March 25.

u WBIO(AM) Parsippany-Troy Hills, N.J. (AM: 1310
khz, 1 kw-D)—Seecks assignment of license from
Radio 13 Inc. to Troy Communications Inc. for $499,-
000. Seller: Roy Schrawtz (29.2%), Frederick Weiner,
Kalman Liebowitz (16.8% each), Mark Goldman
(8.4%), Richard Waller (4.2%), John Dziadzio (3.5%).
They have no other broadcast interests. Buyer: George
Poydinecz (80%) and Louis Steele (20%). Poydinecz is
Clifton, N.J.-based real estate developer. Steele is an-
nouncer for Metromedia N.Y. They have no other
broadcast interests. Ann. March 25.

m WTLK(AM) Taylorsville, N.C. (AM: 1570 khz, 500
w-D) —Seeks transfer of control of International
Broadcasting Inc. from Estate of Hoyt P Potts (100%
before; none after) to Claudetta M. Potts (none before;
100% after) consideration: none. Principals: Claudetta
Potts seeks to assume control of WTLK from estate of
deceased husband, Hoyt Potts. She has no other broad-
cast interests. Ann. March 25.

& KJAK(FM) Slaton, Tex. (FM: 92.7 mhz, 3 kw, ant.
300 ft.)—Seeks assignment of license from Faith
Broadcasting Service to Williams Broadcasting Group
for $575,000. Seller: Gary L. Acker and James E. Mc-
Cuiston (50% each). Acker also owns 100% of
WROS(AM) Jacksonville, Fla., 25% of KLFIAM)
Springfield, Mo., 50% of KFIX (FM) Laredo, Tex., and
50% of KEPT-FM Shreveport, La. He sold, subject to
FCC approval KITV(TV)[CP] Amarillo, Tex.
(BROADCASTING, March 30) in exchange for
KRIZ(FM) Roswell, N.M. McCuiston has no other
broadcast interests. Buyer: G. O. Williams Oil Inc.
(87.5%) and Jay Galt (12.5%). William Oil is con-



trolled by G. O. Williams, Sharon, Okla.-based auto-
mobile dealer and oil jobber. Galt is Oklahoma City at-
torney. They have no other broadcast interests. Ann.
March 25.

Actions

= WADV(FM) Buffalo, N.Y. (FM: 106.5 mhz, 29 kw,
ant. 390 ft.) —Granted assignment of license from
Adver-cast Inc. to Stoner Broadcasting System Inc. for
$1.65 million. Seller is owned by Daniel Lesniak
(50.124%) and wife, Nancy Lee (49.876%). They have
no other broadcast interests. Buyer is station group
principally owned by Thomas H. Stoner. 1t owns
KSO(AM)-KGGO(FM) Des Moines, lowa; KHAK-
AM-FM Cedar Rapids, lowa; WGNT(AM) Hun-
tington, W.Va.; WHEL (AM)-WIMZ(FM) Knoxville,
Tenn., and WNBF(AM)-WQYT(FM) Binghamton,
N.Y. Granted March 20.

® WVLV(AM) Lebanon, Pa. (AM: 940 khz, 1 kw-
D) —Granted transfer of control of Lebanon Valley
Radio from Robert M. Lesher (33.33% before; none
after) to Glenn Winters (33.33% before; 66.66% after)
consideration: $79,000. Principals: Lesher is selling his
one-third interest in station to Winters, who already
owns one-third. Winters is also part owner of
WVFC(AM) McConnellsburg, Pa. Action March 19.

® WKTQ(AM) Pittsburgh (AM: 1320 khz, 5 kw) —
Granted assignment of license from Nationwide Com-
munications Inc. to Broadcast Enterprises National
Inc. for $1.5 million. Seller is group owner of three
AM’s, four FM’s and three TV’s owned by Columbus,
Ohio-based Nationwide Mutual Insurance Co. Charles
Fullerton is president. Buyer is group owner of five
AM’s, two FM’'s and one TV principally owned by
Ragan Henry. It has sold WTAN(AM-WOKF (FM)
Clearwater, Fla., late last year to separate buyers
(BROADCASTING, Aug. 25, 1980) and WGIV (AM)
Charlotte, N.C. (BROADCASTING, March 16), and
bought, subject to FCC approval, WTLC(FM) In-
dianapolis (BROADCASTING, March 30). Action
March 30.

. WFGM(FM) Fairmnot, WVa. (FM: 979 mhz, 32
kw, ant. 150 ft.) —Granted transfer of control of Moun-
tain Broadcasting Co. from Robert L. Purcell (50%
before; none after) to Earl Judy Jr. (50% before; 100%
after) consideration: $225,000. Principals: Seller
desires to withdraw from partnership and liquidate in-
terest. Buyer desires to continue operation of station.
Judy is also new AM applicant for Woodstock, Va. Ac-
tion March 4.

Facilities Changes

AM applications

1 WKEA(AM) Scottsboro, Ala.—Seeks mod. of CP
to change TL to just off Ridgedale Road, Scottsboro,
Ala., and change type trans. Ann. March 26.

8 WYHI(AM) Fernandina Beach, Fla.—Seeks CP to
increase power to S kw. Ann. March 25.

® WQBA(AM) Miami, Fla.—Seeks CP to change N
power to 10 kw and D power to § kw; install DA-2;
change TL to intersection of Tamiami Trail & Road No.
27, Miami; change SL & RC to 1301 S.W. First Street,
Miami. Ann. March 25.

m WMAZ(AM) Macon, Ga.—Seeks CP to add new
monitoring points for N directional ant. sys. and cor-
rect geographical coordinates. Ann. March 27.

8 KWLA(AM) Many, La.—Seecks CP to change
hours of operation to fulltime D; change freq. from
1400 khz to 810 khz; change TL & SL to 1 half mile
N.W. of Many on Highway [71, and make changes in
ant. sys. Ann. March 25.

B WGAN(AM) Portland, Me.—Seeks CP to make
changes in ant. sys. (change from DA-1 to DA-2,
change D DA and add third tower). Ann. March 27.
& WPGC(AM) Morningside, Md. —Seeks mod. of CP
to change TL to 5526 Walker Mill Road, Oakland, Md.
Major environmental action. Ann. March 27.

® WSBY (AM) Salisbury, Md.—Seeks CP to increase
N power to S kw; change TL; Change SL & RC to un-
determined sight, Salisbury. Ann. March 25.

. WMTR(AM) Morristown, N.J.—Seeks CP to
change hours of operation to U by adding N service
with 1 kw; install DA-2, and make changes in ant. sys.
Ann. March 25.

m WHTH(AM) Newark, Ohio—Seeks CP to increase

power to 1 kw. Ann. March 2§.

® WKVM(AM) San Juan, PR.—Seeks mod of CP to
make changes in ant. sys., change MEOV’s to horizon-
tal plane pattern and change line of towers. Ann.
March 26.

® Elgin, Tex., Bastrop City Communications Inc.—
Seeks mod. of CP for 1440 khz. to make changes in
ant. sys. Ann. March 27.

= KIBC{AM) Midland, Tex.—Seeks CP to change
hours of operation to U by adding service with 1 kw;
install DA-N; change freq. from 1150 khz to 1180 khz,
and make changes in ant. sys. Ann. March 25.

8 KASY(AM) Auburn, Wash.—Seeks CP to change
hours of operation to U, by adding N service with 1 kw;
increase power to 10 kw; change to non-DA; change
freq. to 1210 khz, and make changes in ant. sys. Ann.
March 25,

8 KLAY(AM) Lakewood, Wash.—Seeks CP to
change hours of operation to U by adding N service,
with § kw; increase D power to 2.5 kw; install DA-2;
change TL to behind 12160 Spanaway Loop Road, near
Lakewood, Wash., and make changes in ant. sys. Ann.
March 25.

a8 KREW{(AM) Sunnyside, Wash.—Seeks CP to
change frequency from: 1230 khz; change N power to 1
kw and change D power to 10 kw. Ann. March 27.

® KMO(AM) Tacoma, Wash.—Seeks CP to change
community of license from Tacoma to Fife, Wash.
Ann. March 25.

8 WNAM(AM) Neenah Menasha, Wis.—Seeks CP
to increase MEOV’s on N pattern. Ann. March 27.

FM applications

m KFCM(FM) Cherokee village, Ark.—Seeks mod of
CP to make changes in ant. sys., change type trans.;
change type ant. and change TPO. Ann. March 26.

m KEWE(FM) Oroville, Calif. —Seeks CP to decrease
HAAT: 159 ft. Ann. March 26.

8 WGCV(FM) Port St. Joe, Fla.—Seeks mod. of CP
to change TL & SL to .45 mile south off Port St. Joe, on
Long Avenue, extension, Port St. Joe, Fla; change
ERP: 980 kw (H&V); increase HAAT: 530’ (H&V) &
change TPO. Ann. March 26.

B WMGX-FM Portland, Me.—Seeks CP to change
TL to Blackstrap Road, Falmouth Township, Me.;
redescribe SL/RC to 562 Congress Street, Portland,
Me.; increase HAAT: 497 ft. H&V and make changes
in ant. sys. Ann. March 25.

a WCOZ(FM) Boston, Mass.—Seeks CP to make
changes in ant. sys.; change type trans.; change type
ant.; increase ERP: 7.71 kw (H&V); decrease HAAT:
1053’ (H&V) and change TPO. Ann. March 27.

8 KCFV(FM) Ferguson, Mo.—Seeks CP to increase
ERP: .1 kw (H)’, .064 kw (V); HAAT: 159 H&V;,
change type trans. and make changes in ant. sys. Ann.

March 25.

8 WFDD-FM Winston-Salem, N.C.—Seeks CP to
make changes in ant. sys.; change type trans.; change
type ant.; increase ERP: 100 kw (H&V); increase
HAAT: 425’ (H&V) and change TPO. Ann. march 27.

® West Salem, Wis. (Everybody’s Mood Inc.) —Seeks
mod. of CP for 100.1 mhz. to change SL & RC to 9360
Highway 16, Onalaska, Wis.; decrease ERP: 1.9 kw
(H&V) and increase HAAT: 530° (H&V). Ann. March
26.

m WEKZ-FM Monroe, Wis.—Seeks change TL to 3.3
miles S.W. of Monroe, Wis.; increase ERP: 45 kw
(H&V); HAAT: 532.7° (H&V); change type trans. and
make changes in ant. sys. Ann. March 25.

TV applications

® WSIU-TV Carbondale, Ill.— Application granted to
Commercial TV broadcast station requesting authority
to operate trans. by RC from Communications Build-
ing, Southern Illinois University campus, Carbondale,
I, Action Feb. 13.

m KFVS-TV Cape Girardeau, Mo.—Seeks request for
authority to operate RC from SL at 310 Broadway, Cape
Girardeau, Mo. Ann. March 23.

® WNBN-TV Charlotte Amalie, V.I.—Seeks CP to
change ERP to vis. 5.68 kw, aur. 0.568 kw and make
changes to ant. sys.; HAAT: 1603 ft. Ann. March 23.

AM actions

u WPYK(AM) Dora, Ala.—Granted modification of
CP to change and SL to just off US Highway 78, west of
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Dora; condition (BMP-810115AF). Action March 19.

m KLDR(AM) Denver, Colo.—Granted modification
of CP to make changes in ant. sys. (nighttime); change
D TL to 9 miles at 107.3° from center of Aurora, Colo.;
change type trans. and change SL & RC to 1790 Grant,
Denver, Co.; conditions (EMP-901208AL,
EMP-801208AR). Action March 19.

¥ KOFI(AM) Kalispell, Mont.—Granted CP to in-
crease power to 50 kw; make changes in ant. sys.; con-
ditions (BP-890516A A). Action March 17.

B WLIC(AM) Adamsville, Tenn.—Granted
modification of CP to correct TL to read: .3 mile north
of Highway 64, .6 mile inside Hardin Co., near
Adamsville, correct geographical coordinates; and
change SL & RC to 105 Main Street, Adamsville; con-
ditions (BMP-801218AH). Action March 19.

FM actions

® WIDR (FM) Kalamazoo, Mich. —Granted CP to in-
crease ERP 100 w (H&V); ant. height 180 ft. (H&V),
and make changes in ant. sys.; conditions
(BPED-791220A0). Action March 18.

u WXBA(FM) Brentwood, N.Y.—Granted CP to
change freq. to 88.1 mhz, increase power 180 w (H);
ant. height 53 ft. (H) (BPED-791221A0). Action
March 18.

8 WNTE(FM) Mansfield, Pa.—Granted CP to in-
crease ERP to .115 kw (H&V): ant. height - 340 ft.
(H&V), and increase ant. height (BPED-791226DI).
Action March 18.

B WCPZ(FM) Sandusky, Ohio—Granted modifica-
tion of CP to make changes in ant. sys.; change type
ant.; increase ERP 10 kw (H&V); decrease ant. height
140 ft. (H&V), and change TPO; conditions
(BMPH-801201AQ). Action March 17.

In Contest

FCC decisions

8 FCC renewed license of WWMM(FM) Arlington
Heights, IIl., subject to revision of its EEO program to
promote recruitment of minority employes, and im-
posed periodic EEO reporting on station. 1t denied peti-
tion by Latino Committee on the Media (LCM), group
organization with interests in treatment of Chicago
Hispanic community by media, to deny renewal. LCM
said WWMM has worst minority employment record
among stations in Chicago-Cook County area, saying
that was supported by WWMM’s annual employment
reports since 1976. WWMM argued that its service
area is 12 suburbs were few minorities live, commuting
to suburbs is difficult because it is prohibitively expen-
sive, and Chicago minority labor force figures do not
apply to its market, However, FCC said those reasons
were incompatible with figorous affirmative action, and
WWMM’s minority employment was inadequate in re-
lation to Chicago area minority workforce. Further-
more, station had no effective sources and procedure
for seeking minority applicants. Since there was no
proof WWMM pursued racial employment policy in-
tentionally, FCC would take no other action than re-
quiring revision of EEO program and periodic reports
on station’s progress in increasing minority employ-
ment. Action March 26.

® FCC granted conditional, 24-month waiver of cable
TV-broadcast TV cross-ownership rules to
Metropolitan Theatres Corp. Metropolitan has in-
terests in Valley Cable TV, operator of cable systems
serving Norwalk and Alhambra, both California. Presi-
dent of company also has interest in cable system that
will serve part of Los Angeles. All these systems are lo-
cated within service area of KMEX-TV Los Angeles,
of which Metropolitan owns 2.2%. Once L. A. systems
serves 50 subscribers then Metropolitan, because of its
ties to both Valley Cable and KEMX-TV, would be in
violation of cross-ownership rules. Metropolitan is
willing to put KEMX-TV stock into irrevocable trust
but not before shareholders suit against licensee that is
pending in court is resolved. Metropolitan asked FCC
to waiver cross-ownership rules until suit is resolved
and up to two years later, during which time trust will
dispose of KEMX-TV stock. However, FCC granted
only 24 month waiver, saying metropolitan could seek
extension if necessary. Action March 26.

B FCC upheld October 23, 1980, action denying re-
quest by WATR-TV (NBC) Waterbury, Conn., for net-
work program nonduplication protection against
WNBC-TV (NBC) N.Y. on cable television systems
serving New MIlIford and Danbury, Conn. In that deci-
sion, FCC concluded that because WNBC-TV is sig-



nificantly viewed in these areas, WATR-TV was not
entitled to this protection. To support its request for
reconsideration, WATR-TV argued that it is itself sig-
nificantly viewed in New Milford and Danbury. It
claimed that its financial success had been marginal
and noted in 1978 its revenues accounted for only 1.2
percent of total market revenues in Hartford-New
Haven market. It added that its revenues were largely
dependent on local cable subscribership. Commission
pointed out WATR-TV had offered nothing more than
its bare assertion, unsupported by affidavit, that it is
significantly viewed in Danbury and New Milford.
Moreover, it said WATR-TV had not presented fully
relevant financial information. Fact that its 1978
revenues amounted to 1.2 percent of total market
revenues, FCC noted, was irrelevant. Similarly, fact
that WATR-TV’s revenues increased as area cable
subscribership increased did not indicate that without
nonduplication protection its TV service to public
would be diminished. Action March 26.

Cable

@ The following cable service registrations have been
accepted for ﬁli}lg:

B Storer Cable of Carolina Inc. for Laurel Bay Housing
(Beaufort), S.C. (SCO178) new signal.

8 Moshannon Valley TV Cable Inc. for Philipsburg,
Pa. (PAO396) add signal.

® C-H Communications for Alexander (Saline Coun-
ty), Alexander (Pulaski County), Shannon Hills,
Ranchette, Indian Springs, Spring Hill Manor and
Spring Hill Acres, all Arkansas (AR0229, 230, 1, 2, 3,
4. 5) new signal.

B Alabama Television Transmission Inc. for
Evergreen, Ala. (ALO128) add signal.

B QVC Tele-Communications for London, Ky.
(KY0057) add signal.

& Leeds Cable TV Inc. for Leeds, Mo. (M0O0025) add
signal.

® Minnewauken Cable TV Inc. for Minnewauken,
N.D. (ND0032) add signal.

w Iron River Cooperative TV Antenna Corp. for Iron
River City, Miss. (M10046) add signal.

m TV Cable Co. of Andalusia Inc. for Andalusia, Ala.
(AL0043) add signal.

® Montana Cablevision Inc.
(MT0018) add signal.

B Montana Cablevision Inc. for Valley Industrial Park
(MT0062) add signal.

m MBS Cable TV Inc. for Rittman, Ohio (OH0293)
add signal.

® MBS Cable TV Inc.
(OH0449) add signal.

m Sammons Communications Inc.
lowa (IA0007) add signal.
W Muitivision Northeast
(GA0323) new signal.

m Halifax Cable TV Inc. for Daytona Beach, Port
Orange, South Daytona Beach, Daytona Beach Shores
and Ponce Inlet, all Florida (FL0057, 60, 61, 56, 219)
add signal.

m Storer Cable TV Inc.
(CA0443) add signal.

m Liberty TV Cable Inc. for Snohomish, Arlington,
Marysville, all Washington (WA0098), 97, 101) add
signal.

® Liberty Cable Television for Portland, Clackamas,
West Linn, Gladstone, Washington, Oregon City, all
Oregon (OR0004, 157, 226, 238, 231, 239) add signal.
w Pioneer Valley Cablevision Inc. for Palmer, Mon-
son, Ware, Warren, Hardwick, all Massachusetts
(MA0024, 22, 25, 26, 85) add signal.

® K-M Cable TV Inc. for Kenmare, N.D. (ND0031)
add signal.

® Towner Cable TV Inc. for Towner, N.D. (ND0029)
add signal.

w Tower Cable Inc. for Newark, Newark township,
Licking township, Madison, Granville (viliage), Gran-
ville (township), all Ohio (OH02224, 654, 656, 701,
702, 655) add signal.

w Satellite TV Service for Summertree Apts. (Dallas),
Tex. (TX0740) new signal.

m Satellite TV Service for Peppermill Apts. (Dallas),

for Glasgow, Mont.

for Garrettsville, Ohio
for Estherville,

Inc. for Helen, Ga.

for Monte Rio, Calif.

Tex. (TX0738) new signal.
® G S Communications for Codorus and Jackson,
both Pennsylvania (PA1943, 44) new signal.

Belfield,

m Gateway Cablevision Inc. for N.D.

(NDO0085) new signal.

® Janney Cable TV Co. for Long Branch, W. Va.
(WV0597) add signal.

® Ripley Video Cable Inc. for Ripley, Miss. (MS0169)
new signal.

® Signal Cable TV Inc. for Beach, N.D. (ND0086)
new signal.

® Clearview TV Cable of Hawaii Inc. for Hickam
AFB, Hawaii (HI0043) new signal.

® Spectrum Teletronics Inc. for Bono, Trumann,
Caraway, Monette, all Arkansas (AR0225, 6, 7, 8) new
signal.

#® Beaver Valley Cable TV for Steuben, N.Y.
(NY0911) new signal.

® Antigo Cablevision Inc. for Antigo, Wis. (W10241)
new signal.

#@ Storer Cable Communications of Prince George's
County Inc. for Bervuyn Heights, Edmonston, North
Brentwood, College Park, Mount Rainer, Riverdale,
Cottage City, all Maryland (MD0142, 5,9, 3, 8, 50, 44)
new signal.

m Alert Cable TV of Wilson Inc. for Elm City and
Pikeville, Pine Level, Fremont, all North Carolina
(NCO0250, 252, 253, 251) new signal.

® Vucor for Fort Riley, Kan. (KS0031) add signal.

® Upper Valley Cable Corp. for Newbury, Vi.
(VT0130) new signal.
m Crystal Clear CATV Inc. for Florence, Richland,
District 1, all Mississippi (MS0146, 7, 8,) add signal.
B Peekskill Cablesystems for Peekskill, N.Y.
(NY0912) new signal.
@ Warsaw Television Cable Corp. for Warsaw, N.Y.
(NY0558) add signal.
m Cablesystems Pacific et al for Portland, Ore.
(OR0241) new signal.
B Beaver Valley Cable TV for Schuyler, N.Y.
(NY0910) new signal.

2 (Cable TV of Dorchester for Berkeley County, S.C.
(SCO179) new signal.

a Garden Valley Telephone Inc. for McIntosh, Minn.
(MN0194) new signal.

® Garden Valley Telephone Inc. for Bransvold, Hill
River, Sletten Township, Lessor, and Knute, all Min-
nesota (MNO0189, 190, 195, 193, 192) new signal.

® Satellite TV Service for Melody Park Apartments
(Dallas), Tex. (TX0739) new signal.

B Tele-View Inc. for Escobares, Garceno, Los Barrera,
Morends, Rosita, all Texas (TX0441, 2, 3, 4, 5), new
signal.

B Pueblo TV Power Inc. for Pueblo, Colo. (CO0098)
new signal.

Satellites

Applications

8 American Telephone & Telegraph Co. for Coram,
N.Y. (10m; Andrews; E2902).

® Jones Tri-Cities Intercable Inc.
Coto. (5m; S-A; E3029).

® Campbell Communications Inc. for Plymouth,
Mass. (5m; S-A; E3073).

m Netarts Cable TV Inc. for Netarts, Ore. (4.6m; S-A;
E3074).

m Century Cable of Southern California for Brea,
Calif. (5m; S-A; E3075).

B Cablevision of Plattsmouth Inc. for Plattsmouth,
Neb. (4.6m; S-A; E3076).

® Arlington Cablesystems Corp. for Arlington, Mass.
(5m; AFC; E3077).

m Hi-Net Communications Inc. for
Minn. (5m; AFC; E3078).

a Hi-Net Communications Inc. for Augusta, Ga.
(5m; AFC; E3079).

® Hi-Net Communications Inc. for Jackson, Miss.

for Broomfield,

Alberta Lea,
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(5m; AFC; E3080).

® Cylix Communications Network Inc. for Deteroit,
Mich. (4.6m; undecided; E3082).

B Satellite Business Systems for New Orleans (5.5m;
Nippon; E3083).

B Satellite Business Systems for Baltimore (5.5m;
Nippon; E3084).

® United Telephone Co. of Indiana Inc. for Warsaw,
Ind. (10m; Andrews;, E3085).

m Cylix Communications Network Inc. for In-
dianapolis (E3087).

m Satellite Business Systems for Miami (7.6m; Nip-
pon; E3088).

m Betterview Cablevision of Oregon Inc. for Canyon-
ville, Ore. (4.6m; S-A; E3089).

® Jones Intercable TV Fund for Glenrock, Wyo.
(4.6m; S-A; E3090).

® Cox Cable Communications Inc. for Park Forest, Ili.
(4.5m: Andrews; E3099).

#@ Cylix Communications Network Inc. for Houston
(4.6m; S-A; E3036).

8 Gem Communications Inc. for Greensboro, Ga.
(5.6m; Gardiner; E3043).

8 J & E Cable Company Inc. for Decorah, lowa (5.6m;
Gardiner; E3044).

B Tri-Star Cablevision Inc. for Newman, Ill. (4.6m; S-
A; E3045).

Call Letters
Applications
Call Sought by
New AM
WJOZ Joel Clawson, Troy, Pa
New FM'’s
KGBR James H. Hoff, Gold Beach, Ore.
KCRK Tri-County Broadcasting, Colville, Wash.
New TV’s
WTKW Key West Television Inc., Key West, Fla.
WUNM-TV ﬁncwersny of North Carolina, Jacksonville,
KDSE Prairie Public Television Inc., Dickinson, N.D.
WRWR-TV La Fe Del Progreso Corp, San Juan, PR.
Existing AM’s
WTAK WVOV Huntsville, Ala
KUKO KKKQ Tempe, Ariz.
KXLA KRIH Rayville, La
WCKG WFFM Braddock, Pa.
Existing FM’s
KCRI-FM KZRI Helena, Ark.
KWFG KSRT Tracy, Calif.
WJYL WZZX Jetfersontown, Ky.
WMVY WIRI Tisbury, Mass.
WNBR WCMC-FM Wildwood, N.J.
KZzB KALO-FM Beaumont, Tex.
KOMX KEUA Pampa, Tex.
Grants
Call Assigned to
New AM
WFLE Fleming County Broadcasting Inc,,
Flemingsburg, Ky.
New FM's
WXAN Harold L. Lawder, Ava, Ill.
WSCG Jedco Broadcasting Corp,, Corinth, N.Y.
Existing AM’s
KCBF KFRB Fairbanks, Ala
WMER WJBQ Westbrook, Me
KYKK KCIA Humble City, N.M.
KAAR KARQO Vancouver, Wash

Existing FM'’s
KIS KIS-FM Los Angeles

WRNO-FM WRNO New Orleans
WWUJF WEWYZ Fort Lauderdale
WJIBQ WJIBQ-FM Portland, Me
KWKK-FM KYKK Humble City, NM
WRCK WTLB-FM Utica, N.Y.
KWYX KTXJ-FM Jasper, Tex



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Sales Manager—group owned AM-FM in upstate
New York must be strong leader for sales staff of six,
plus handle key focal and regional agency accounts.
Stable position with great growth potential in growing
broadcast group. Experienced preferred, but we will
consider all top billers looking for management posi-
tion. Excellent salary, bonus and benefits package for
the right person. Contact Larry Rosmilso, General
Manager, WDOS WSRK, Oneonta, NY 607 —
432-1500. EO.E.

Sunbelt Expansion Opportunity. Growing chain
needs Sales/Promotion oriented Group Manager. Suc-
cessful track record and references a must. Superb fi-
nancial package, fringes, incentives. EOE/MF Box
C-304.

Help Wanted/Management. GSM for major FM in
Top 20 market. Experience in national/local sales a
must, plus a documented track record. Your oppor-
tunity to join aggressive management team with ex-
cellent financial package. Resumes to Box D-70. EQE.

Station Manager. Great opportunity for qualified
leader who can do it all. Position is with AM station
that is owned by well established and successful
small group in Northwest. Contact Mr. Moore at the
Frontier Hotel in Las Vegas during the NAB or write to
Box D-79 with resume, references and salary require-
ments.

Utah Medium to Small market. Need aggressive
sales-oriented manager to operate AM-FM operation.
We want a street-pounding hustler! Write Box D-81.

Wanted, Radio Station General Manager We need
a General Manager for a smail middle Atlantic radio
station. The compensation package is in excess of
$30,000 per annum. Please apply in confidence to
Box No. D-94.

HELP WANTED SALES

Successful Local Salesperson for 24 hour Modern
Country AM in beautiful Western city. Excellent oppor-
tunity for creative aggressive person to be Sales Man-
ager within 6 months. Excellent salary and commis-
sion plan. EOE/MF Tape and resume to Greentree
Group, Box 68, Moraga, CA 94556.

Salesperson. Creating new territory, need go getter,
young aggressive chain. Will have active list to ex-
pand. Contact Sales Manager-KIOQ, Bishop, Califor-
nia. RO. Box 1388, or call 714—873-5861.

I’m going to hire my eventual replacement. At least
someone who'd like to try. If you think you can get in-
volved selling the Dominant North Jersey FM Album
Rock station and the Dominant AM News-and-Infor-
mation station, | need your help. You might need mine.
| challenge you to send me your resume and give me a
run for my money. Al Wunder, Commercial Manager,
WMTR-AM/WDHA-FM, Box 1250, Morristown, N.J.
07960

Minority Candidates particularly encouraged to re-
spond. Minority controlled broadcasting firm looking
for candidates with; College education, sales training,
sales experience, good appearance and desire to help
us grow. Positions avaitable in South East. Send
resume in confidence to: Trident Communication,
33111 Manchester Lane, Cleveland, Ohio 44140

Aggressive hard working closer, good pay advance-
ment probability in one year. Contact Denis Obshatkin,
GSM WWNH AM/FM, Rochester Hill Rd., Rochester,
N.H. 03867, Tel: 603—332-0800.

Aggressive, Experienced sales manager. Number
one FM station in West Virginia's largest City. Strong
sales team needs strong leader. Salary and incentives.
Opportunity for advancement. Send confidential
resume and track record to: Box D-83.

Madison, Wi. and two other Mid-West Family
markets offer excellent entry sales opportunity for
bright problem solvers on the way up. Must be strong
on creativity with ability to write, sell imaginative cam-
paigns. Fourteen station group seeks recent college
grad with commercial selling experience and/or 1-2
years street sales with outstanding records. If you
want to make sales your career, we'll teach you a new
exciting, profitable way to sell radio. Phil Fisher, WISM,
Madison, Wi. 53701 Mid West Family Station (EQE).

Sales Manager needed AM FM in S.E. Kentucky, Call
Randall C. Bliss, 606 —598-5102, before 1 PM EST.

Growing Corporation looking for a few good
salespeople - Three Markets - all northern lilinois.
Good compensation and benefits. Call Collins Milier
815—729-4400 or Paul Fink 312—-553-7018. Equal
Opportunity Employer. Female & minority applicants
encouraged.

Leading Southwest group has an opening in its
sales department for a retait oriented salesperson. List
for these top rated stations in 450,000 metro should
earn $20,000+ first year. If 350 days of sunshine and a
great sales list interests you send resume in confi-
dence to Box D-78.

Immediate Opening for aggressive salesperson with
solid sales background. Great opportunity with central
Jersey's No. 1 AM-FM combo. EOE. Rush resume to-
Box D-52.

HELP WANTED ANNOUNCERS

Nights for Northeast Powerhouse personality MOR.
Possible step to daytime. if you can make the listener
feel comfortable, rap on the phone without overdoing
it, are informed and intelligent, detailed background.
Prestige Organization. An Equal Opportunity
Employer. Box C-227.

KZLA AM/FM is looking for a person who has a
thorough knowledge and acquaintance with Country
Music and a minimum of 3 years experience. Pro-
gramming and computer experience helpful. Send
resume and qualifications to: Tom Casey, KZLA Coun-
try Stereo, 5700 Sunset Blvd., Hollywood, CA 90028.
E.O.E., A Capital Cities Communications Station.

WEVE AM/FM, Eveleth, Minnesota, has immediate
opening for experienced announcer who wants to be-
come a program director. Current PD is getting mar-
ried this summer and moving to Alaska. A great oppor-
tunity to get into management! Send tape and resume
to Lew Latto, 419 W. Michigan St., Duluth, MN 55802.
218-727-7271. EEQO/MF

Adult Communicator for Afternoon Drive. S.E. New
York. Tape and resume to PD., WBNR, Box 511,
Beacon, NY 12508 FOF

Morning Country rersonality. Modern Country 24
hour AM in beautiful Western City. Sharp on produc-
tion remote and detail with flexible attitude. Must be
sober, stable and ambitious. EOE/MF. Tape and resume
to Greentree Group, Box 68, Moraga, CA 94556.

Experienced Personality, male or female D.J.,
wanted for AM. Drive on NE. 5 kw. Station. Send
Resume 1o Box D-27.

Needed!! Announcer that can communicate with an
adult audience and be comfortable playing music of
the 40s and 50s. Good Production a must. Live AM
and Automated Top 40 FM. Now accepting tapes and
resumes for possible opening soon. Rick Singer
WINW/WOOS, PO. Box 9217, Canton, OH 44711 _

KLEB AM has an immediate opening for an afternoon
drive. Air Talent/Music Director on a Country Format.
Mail air checks and resumes to KLEB Broadcasting
Inc. 1842 Henry St, Golden Meadow, LA. 70357, or
call Randy at 504—475-5141. KLEB Broadcasting
Inc. is an Affirmative Action Equal Opportunity
Employer.

Central IndianaAM/FM Combo seeks strong com-
municator for PM Drive shift. Contact Mike Kase,
WHUT, Box 151, Anderson, IND. 46015. ECE.

Radio Announcer University of Florida. Responsible
for developing, planning, preparing and presenting
major radio programs for a University radio station. An-
nounces remote radio programs involving spon-
taneous reporting of events or interviews. Operates a
variety of radio broadcasting equipment in announc-
ing and producing radio programs. Requires high
school diploma and two years of experience as a radio
announcer. B.A. in broadcasting preferred with
strength in news and sports. Salary range $10,878 -
$14,261 commensurate with experience. Send com-
plete resume to Central employment Center, 3rd Floor
Stadium, University of Florida, Gainesville, FL, 32611,
by April 20, 1981. Requests must refer to position I.D.
No. 12158 in order to guarantee consideration. EQUAL
EMPLOYMENT OPPORTUNITY/AFFIRMATIVE ACTION
EMPLOYER

Experienced Announcer needed for beautiful
music and big band station on the Jersey Shore. Ex-
perienced in news and production required. Knowl-
edge of music of 30s and 40s a plus. Third class
license or restricted permit. Non-smokers preferred.
EOE. Send resurmne, tape and salary requirements to
WHTG AM/FM, Department B 1129 Hope Road, Asb-
ury Park, New Jersey 07712, Station Manager Faye B.
Gage, WHTG.

Alaska, Announcer, production pro needed for AM/
FM. Two years experience required, Operations Man-
ager possibility. Salary $1500 to $1700 depending on
duties and experience. Tape and resume to KSRM/
KQOK, Box 852 RR No. 2, Soldotna, AK. 99669. 907 —
262-5811.

KHAR, Alaska’s Premiere Beautiful Music station, and
KKLV, the number one EM. Rocker in Anchorage, are
accepting tapes and resumes from gqualified announ-
cers. We are looking for a well rounded pro-mature
voice, clean delivery, strong on production, hard
worker. Top pay, great benefits, very good facilities. Pro-
fessional announcers only need apply. Contact Art
Lewis, PD. KHAR/KKLV, 3900 Seward Highway,
Anchorage, Alaska 99503. Male/Female. E.O.E.

HELP WANTED TECHNICAL

Sunshine & Opportunity Chief Broadcast Engineer
for Public Radio Station (KAWC). Salary based on
education and experience; excellent fringe benefits.
First class radio telephone operator's license required.
Experience in operation, maintenance, repair of broad-
cast transmitting and production equipment and 4-
GHz satellite system. Apply to Personnel Office,
Arizona Western Coliege, PO. Box 929, Yuma, AZ
85364 or 602—726-1000, ext. 222. AA/EOE.

C.E. for N.E. Pennsylvania AM DA-N. Excellent op-
portunity. Growing group operated station. Send
resume to A. Lessner, Command Broadcasting Group,
Box 511, Beacon, NY 12508. EO.E.

Chief Engineer for regional 5 KW directional. Must
be familiar with automation, Schafer 901. Good at
studio and transmitter maintenance. New equip.
Southeast. Must work short air shift. 803 —534-4461.

Chief Engineer for 50,000 watt FM serving Washing-
ton, D.C. area. Opportunity to join progressive group
operation at flagship station. We want a take-charge
man with excellent knowledge of broadcast engineer-
ing. Resume and salary to Box D-41. EOE.

Nationwide Communications Inc. is looking for a
Chief Engineer for 50 kw quality stereo in Cleveland,
OH. FM broadcast experience a must. Enthusiasm, an
ability to relate to people, a desire to be part of a win-
ning team. First class license required. Apply in confi-
dence by resume including salary history with a brief
cover letter: David Gerard, General Manager, WKSW
Radio, One Playhouse Square, Cleveland, OH 44115,
M/F EEO
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Chief Engineer. Ciass FM automated: Class 4 AM.
New studios, well maintained, full benefits package,
including attractive savings bonus plan. Pay fevel will
reflect additional station 2-way gear duties and DEC
PDP 134 possibilities. Chatlenging opportunity with
growing station. Send resume to: Mr DeRose, %
WHMP Box 268, Northampton, MA 01061,

A real opportunity for a young first-ticket ready to
move up to Chief. Fulltime non-directional AM/FM.
Maintain new studios, SMC automation, lots of remote
gear. Airwork available, but not required. 13-station
Midwest Family Group. Gayle Olson, WSJM/WIRX,
Box 107, St. Joseph, Mich. 49085 616—983-3992.
EEO.

Northern Indiana AM/FM combo needs Chief
Engineer. Excellent opportunity for qualified man to
move up. Call collect to Station Manager, Harvey Miller.
219—267-3115.

Audio Engineers: Radio network is looking for ex-
perienced audio engineers, First phone preferred.
Heavy tape editing, remotes, board work. Good
benefits package. Also maintenance positions open,
first required; digital circuitry, RF troubleshooting.
Send resume to PO. Box 796, Avon, CT. 06001.

Chief Engineer for 50kW stereo public radio station.
State-of-the-art studio and test equipment. Responsi-
ble for design, instaliation and maintenance of all
facilities. Supervises full and part-time staff. Requires
university degree and three years broadcast/technical
experience. Salary competitive, excellent benefits.
Resume and references by April 30 to: Michael Lazar,
Station Manager, WNIU-FM, Northern Hlinois Universi-
ty, DeKalb, IL. 60115.

Chief Engineer availablie at Indian River Community
College, Fort Pierce, for new 3 kw public radio station.
Must have First Class FCC license, good voice and
good command of spoken language, and ability to
teach radio station operations to students. Respon-
sibilities: install and keep operable all radio station
equipment, take charge of station in director's ab-
sence, help plan programming with others on staff, in-
struct students and staff in station operations,
schedule all announcer shifts including students, and
assist in decision on equipment purchases. Excellent
salary and fringe benefits. Send letter of application
and resume to Personnel, Indian River Community
College, 3209 Virginia Avenue, Fort Pierce, FL. 33450.
An Equal Opportunity Employer.

Maintenance Engineer: First; audio and RF
troubleshooting experience. Well equipped facility,
good benefits. Send resume to: Randle Sather, KTNT/
KNBQ, Box 5200, Tacoma, WA 98405.

Chief Engineer, first class, for New Hampshire AM/
FM. Good maintenance, with thorough knowledge of
automation and directionatl antenna. Salary, benefits,
possible TV later on. Send letter and resume to
Cynthia Georgina, WKNE/FM-104, Box 466, Keene,
NH. 03431, EOE.

Chief Engineer University of Florida. Responsible for
design, installation and supervision of maintenance of
all studio and transmitter equipment. Assures techni-
cal quality of station, meets all FCC and national stan-
dards. Responsible for technical reports, XMITR logs,
proofs of performance, etc. Responsible for interface
coordination with network satellite system. Requires
bachelor's degree in electrical engineering and one
year of experience in radio electronics. FCC first class
license required. Salary $16,265.00 negotiable. Send
complete resume to Central Employment Center, 3rd
Floor Stadium, University of Florida, Gainesville, FL
32611, by Aprit 20, 1981, Requests must refer to posi-
tion 1.D. No. 22173 in order to guarantee consideration.
Equal Employment Opportunity/Affirmative Action
Employer.

Chief Engineer for WIOD/WAIA Miami Florida. See
Bill Viands General Manager 4-6 PM April 14 and 15
at Savoy Motor Hotel at NAB or send resume to PO.
1177 Miami Florida 33138.

Chief Engineer for nation's leaders in Religious
Radio, KCFO-FM and KAKC-AM, Tulsa. Top pay,
benefits & work with a purpose! AM directional ex-
perience a must. Call Dennis Worden at 918—
445-1186. An Equal Opportunity Empioyer.

HELP WANTED NEWS

Creative, Determined, Capable. Tape, Resume
available. Justin Shay 312—874-7111.

Experienced News personnel needed for immediate
opening. Mail tapes and resume to: Program Director,
PO. Box 8085, Nashville, TN 37207 EQE.

Aggressive News Director for regional AM with
committment to news. Some talk helpful. Relative
newcomer with good voice considered. Ron Evans,
KARV, Box 190, Russellville, Ark. 72801. 501—
968-1184.

The Nation’s Largest rush hour traffic reporting ser-
vice is looking for reporters to anchor our reports in
major markets throughout the United States. The posi-
tions require strong management skills and an ex-
cellent knowledge of the city applying for. Send a
resume and air check to: David Statter, Director of Pro-
gram Operations, Metro Traffic Control, 1 N. Charles
Street, Suite 1113, Baltimore, Maryland 21201,

News Producer for public radio stations. Responsi-
ble for production of news and pubiic affairs radio pro-
grams with particularly heavy involvement in
telephone interviewing. Must be able to write scripts
for news and public affairs features and produce and
air newscasts. B.A. level degree in Journalism, related
area or equivalent experience required. Public radio
experience desired. Starting salary of $15,000.
Resume and air check demonstrating skills sent to:
Donald Forsing, WOI-AM-FM, lowa State Lniversity,
Ames, lowa 50011,

Experienced Announcer needed for beautiful
music and big band station on the Jersey Shore. Ex-
perienced in news and production required. Knowl-
edge of music of 30s and 40s a plus. Third class
license or restricted permit. Non-smokers preferred.
EOE. Send resume, tape and salary requirements to
WHTG AM/FM. Department B, 1129 Hope Road, Asb-
ury Park, New Jersey 07712, Station Manager, Faye B.
Gage WHTG.

First six months as GM: net sales up 105%, expense
down 9%, coliection rate 98% and my percentage cut
30%. WRite Management, 27309 SW 143 Ave,, Miami,
FL 33032.

General Manager—At highly rated, respected large
medium market money maker in the southwest.
Proven abilities in sales, sales promotions and
packages, programming, promotion, production, etc.
I'm an involved family man, considered a community
leader. My major market background allows me to fur-
nish top references. Box D-16.

General Manager available immediately. Highly
qualified, group experience, major markets. Docu-
mented performance, demonstrated ability. Familiar
with ali formats. Former GM of 50,000 watt country
giant. Great references. Reply Box D-11.

Substantial sales mgmt. or GM opportunity wanted,
dominant small-medium market facility. Sixteen years
solid background (sales, management, programing)
leading Country stations. Dedicated leader Bachelors
degree/ Business, First class license. Relocation no
problem. $25,000 min. income required. 417 —
862-9378. West, Rockies, Midwest.

Sales Oriented PD wants smalier market GM spot or
larger market Operations Manager. Creative, dependa-
ble, motivator, bottom-tine oriented. Family man, com-
munity involved, degree. Box D-50.

Profit Oriented: Programming specialist with docu-
mented performance in ratings/sales. Strong business
background projecting fiscal/annual budgets in pro-
gramming, personal, promotions. Aggressive market
research countering competitors weaknesses and
reflecting needs of TSA/MSA. Heavy operations
responsibility with incentives a must. Group owners
only Box D-85.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Production Manager: Billboard Station of the Year
wants creative imagineer who can write, direct, and
produce. Join us at our new million dollar facility. Send
resume and tape to Damon Sheridan, WDIF, Box 10,-
000, Marion, OH 43302. EOE.

Southeast, Class “C", FM Rock, Country AM both
automated, need first class production voice. EO.E.
Box C-163.

We'll pay the right Program Director/Operations Man-
ager $1100-1400 a month (depending on
capabilities) to run our successful small-market AM/
FM operation in the Midwest. Must do a quality airshitf,
handie and set an example for announcers firmly and
fairly and be community-oriented. PD experience a
necessity. Please send resume with at least 5 profes-
sional references to Box D-72.

SITUATIONS WANTED MANAGEMENT

Station manager of WJMI-FM, Jackson desires
Genera! Manager position. My record speaks for itself.
Strong programming, sales, FCC, and administration.
Let me take your station to the top. Carl Haynes 160
Somerset Dr. Jackson, Ms. 33206. 601 —981-4245.

AFRTS Radio Station manager with commercial
background seeks new challenge. History: engineer-
ing, news, talent, programming, management. Ag-
gressive young sm fixes problems—while building
staff loyalty Cost effective. Current on FCC. RAB
believer Ending successful five-year overhaul. |If
needed, top staff to right offer. Reply in confidence Box
C-219,

General Manager seeks position with Equal Oppor-
tunity Employer. Experienced Sales programing,
budgeting, FCC. Best in turn around situations; exper-
tise urban contemp. and Black oriented formats.
Proven record. Secondary or major markets, Box
C-291.

Marketing/MBA cand.; Young. Currently employed
as general manager of consulting firm. Diverse ex-
perience (10 years) in music/record and advertising
industries. Intimate knowledge of CATV. Seeks respon-
sible position in marketing (research, analysis,
strategy, sales). Phone Milo Sobel 212—689-0888, 9
to 5.

Successful Salesmanager desires management or
sales position in South, also have air experience. Box
D-67.

SITUATIONS WANTED SALES

Male, White, 47 Aggressive Sales or management
Non-Jew Polish. Please no rock or teen stations.
Retarded etc. Frank E. Zabielski, 4608 So. Spaulding,
Chicago, 60632 312—254-2251.

Experienced Salesmanager. C.RM.C., Welsh
trained, hardworking, dependable will relocate, need
minimum 20k. Box D-85.

SITUATIONS WANTED
ANNOUNCER

If you Rock, I'll Roll. | am a young creative hard work-
ing A.O.R. jock. For tape and resume call Andy Fiduc-
cia at 815—399-3187 or write 1912 Greenfield Lane,
Rockford, ILL 61107.

Attention —Northeastern U.S, Texas Gulf Stations;
Available Now! Experienced afternoon drive per-
sonality. Call 414—769-6966.

Not just another run-of-the-mill boring jock. Am
creative, bright, LOVE radio, love music, let's roll!
312—728-5312 after 7 pm Rick Canton.

Look no further. Have Top-40 talent will travel!
Music expert—1 believe in “good” radio. Don't miss the
boat--send for my tape and resume. Steve Michaels,
661 Volbrecht Rd., Crete, IL 60417 312—758-3850.

Jock, Musicologist, Programmer, One-to-one com-
municator with 6 years Top 40, CHR, AOR. Prefer east.
Currently employed. Frank 603—522-9075.

Dependable, Hard Working, creative Disc Jockey
ready for work—top 40! Afternoon and evening, Tape
and Resume available. Call (Crazy Bernie) at 312—
421-0428 after 3 PM or at 2355 West Ohio Street,
Chicago, IL 60612.

Experienced—Top-flight Rock announcer Quality
tape avaitable. Think. Your loss is the other guy's gain!
George Quast 312—348-3314, 1952 N. Seminary,
Chicago, IL 60614,

Gimme a break!! Minority broadcast grad seeking
initial Radio job. Format no problem. Have 3rd, wil}
travel. Call Mlke Davis 212—798-9390.

Eleven Years as top biller! I'm seeking Sales Man-

agement that will prove beneficial to all concerned.

Box D-28.

Need an A-O-R Jock? Young ambitious male will-
ing to work any hours. Anytime. This is My Life. Please
Call for tape and resume. Bob McVey 317 —463-9677.
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SITUATIONS WANTED ANNOUNCERS
CONTINUED

Experienced Traffic Reporter—-Pilot seeks perme-
nant position with large news oriented station. Prefer
Sunbelt areas. Resume & tape on request. Mike, Box
38581, Denver, CO 80238. 303—364-4237.

Good Voice and reader. Professional sounding
beginner. Eager to learn. Anywhere. Steve Siegel, 1404
Horns Corners Road, Cedarburg, Wisc. 53012 414 —
377-1272,

Jock, Experience, good voice, ambitious, will relo-
cate. Bernie Ross 826 N, 15th Apt. 13 Milwaukee, W|
53233.

Upbeat, Energetic, Creative, highly motivated jock,
looking for small market opportunity in the “Carolinas.”
Tape and resume available. Bruce Kacher 215—
824-4830, Wk. No. CV9-1023. 11907 Academy, Rd.
Phila, PA 19154, Apt. 5.

Last chance for December 1978 college grad in
radio. Four-and-a-half years experience. Contact Box
C-280.

Excellent Voice: relaxed warm delivery, looking for
good first job anywhere. AOR, progressive rock. Dan
Sanders, 104 Charles St,, Box 368, Boston, MA 02114,
617 —523-4012 after 4:30.

Last chance for Dec. 1979 college grad Four-and-a-
haif years experience. Contact Box D-6.

Experienced PBP Announcer very knowledgeable
and articulare in all sports will double on news or sell
time. Trained and talented with third ticket, willing to
relocate any size market, tape and resume available.
Call Sal Genovese, 1505 Alta Vista Ct, Seaside, CA
93955 408 —394-7635.

Pve paid my dues High energy attractive, ex-
perienced female broadcaster - 2 years on-air and
engineering/adult contemp-top 40. Album oriented-
community affairs interviews-telephone line-Astrology
Buff. Let's chat-it won't be dull. Gina 201—779-7224
or 201 —777-1647 Eves.

Highly experienced, skilled, polished, professional
personality with first phone available. Sharp news,
crack copy, production. PD. experience. Affordable.
512—-222-2886.

Combo lLooking—1st Ticket chief/combo (500 w
daytimer DA). Desires Air/Eng. Any position to use all
my talents. Relocate for right job & $. T & R on request.
Call Mike McVey after 8 p.m. 513—321-6084. 432
Stanley Ave,, Cinn., Ohio, 45226,

Take a chance on me. Experienced and college de-
greed announcer. If you're really fooking for steady,
long-term man call me. Prefer contemporary, Top 40 or
MOP Rryce, 512—992-4566 or 512—452-6536.

Experienced Communicator with talk show host
experience looking for medium to large market. Con-
troversial, topical, creative, humorous. Phone King
216—~732-8383 mornings.

Enthusiastic and dependable D.J. looking for a sta-
tion. Will relocate immediately. Give me a call, Mike
Sullivan 312—830-4153.

Bill Douglas on Sports. Available on short notice.
Sportscaster, talk host and know!edgeable editor. O-
pinionated. Not afraid to speak my mind. 9 years news,
sports and talk experience. Solid writing and reporting
skills. Good production. College Grad. Hosted sports
oriented phone show in Detroit for last 4% yrs. Douglas
Nagy 313—534-0251.

Air personality, easy style, good voice. Looking for
spot on good iocal operation. Contact: Mark Vander-
pool;, 2451 Tanager Ct, Concord, CA. 94520.

8 year pro. Top 40, MOR, Adult Contemporary, Coun-
try. Mike 904—255-6950 or 373 Williams, Daytona
Beach, Fla. 32018.

Nice Guy will give 100 percent in any format. Ready
to move now. Call 312-333-2945 or write K. Bishop,
14833 Honore, Harvey, IL 60426.

Creative, Aggressive, Good Pipes, Adult Contem-
porary. Preferred. Call fo- resume and tape. Mark
219—844-3431 or 219—844-2849.

People listen to and talk about “Slightly Strange.”
Now a free agent Experienced AM drive and PBPR
wants immediate sports/Drive combo. Midwest only.
Call 715-246-2254 before noon

Bright personality; D.J., News, sales & promotion
experience. Desire Florida West Coast station;
beautiful music or MOR Format. Call: 1-313—
673-2745.

Veteran, mature good music announcer with news
and talk background additionally, seeking challenging
position at living wage. Call 313—~682-7798.

Experienced, hard working individual. No catchy
lines to attract job offers. Just quality. Working regular
air shitf, extensive experience with interviewing. Much
more than time and weather jock. | avoid rut of small
talk. | love music. | know music and its artists. Sin-
cerely want station that allows employees to expand
on their talents. Only Northwest, preferably Oregon.
Box D-68.

Experienced West Coast Sportscaster seeks college
football play by play position for the Fall. Write Box
D-74 or call 206 —538-0336.

SITUATIONS WANTED TECHNICAL

Assistant chief engineer at AM facility in San Jose,
California area. Willing, ready, experienced in most
things technical. Resume available. Reply to Box
C-226.

Registered PE, highly proficient in audio, automa-
tion, and transmitter engineering, seeks new oppor-
tunities. Most recently CE of Los Angeles 50kW-DA;
willing to relocate. Contact Karl Lahm, 213—
256-7788 or at Flamingo Hilton during NAB show.

Experienced Major Market AM-FM Chief wishes
larger corporate responsibilities. High profile manager
with budgeting experience, 16 years in field. SBE cer-
tified Senior Broadcast Engineer. Current Salary over
30 K. Have handied muitipie stations in past. Box
D-95.

Chief Engineer, 38-21 years experience in all
phases of AM and FM operations. Located Midwest.
Re-locate for best offer over present situation. Box
D-87.

SITUATIONS WANTED NEWS

Sports/Newscaster—Resourceful, energetic col-
lege grad with four years experience in No. 4 market
seeks position in NE Metro area. Proven writing ability.
Box C-268.

Whiz Kkid. Versatile, dedicated, and innovative. Now
working as an Anchor/Reporter in a Top Five market.
Seeks News Director position in a medium size
market. Box C-168.

Experienced West Coast Sportscaster seeks col-
lege football play by play position for the fall. Write
Box C-220 or call 206—538-0336.

Sports Anchor, Reporter, PBP Color. References Sub-
stantiate: I'm the one. Rian Danz 408 —356-7307.

Experienced News Man. Prefers Midwest, but will
relocate anywhere. Call John 312—381-2916.

Female 22 News Announcer, Ambitious/
Enthusiastic. Also available for Tal Show Hostess. De-
pendable and Hardworking. Tape and Resume availa-
ble. Call Valarie Johnson 312—787-8220 or write Box
44064 Chicago, IL 60644,

1st Rate Professional sportscaster, play-by-play,
network experience, will also do news. Will relocate.
Box D-39.

First-rate Sports announcer seeks move to larger
market. Degree in Broadcast Journalism, good voice,
delivery and production skills. May | send you a
resume and tape? Box D-5.

Energetic, Creative, self-starter Female Reporter/
DJ, 26, seeking Medium Market position. Almost 3
years experience. Will relocate. Box D-2.

California Sportscasting award winner with 16
years experience wants relocation. Wil consider any
market, area. Call Bill, 714—780-1165.

Major Market ali-news anchor/reporter with manage-
ment background seeks long-term growth opportunity
in Broadcast Journalism. Box D-37.

Five Yrs. Experience with leader in market. Depen-
dable, bright communicator who likes to dig. Will relo-
cate. For air check 215—777-5515.

Reporter with journalism degree and wide range of
experience. Seeks news position in small to medium
market station. Call for tape, resume. John McDonald,
lonia, Ml 616 —527-9264.

Talkhost, Newsman, editorial writer CBS wants
talkhost position. Deep references & credentials. Let's
meet at NAB Vegas. Golden Nuggett Hotel or call Mike
Edwards 312—775-3695.

Sportscaster, excellent PBP 5 yrs. experience in-
cluding Angels Baseball Farm. Wants position for this
fall basketball, football—college or pro. Lets meet at
NAB Vegas, Golden Nuggett Hotel or call Chuck
Thomas 605-996-5621 or 6364.

Tireless, enthusiastic, responsible journalist seeks
reporter position, Self-starter, experienced. Amanda
Gaziey 518—642-1263.

Newscaster/Sportscaster. Recent college grad.
looking for a break, Dedicated, motivated. Experience
in news and sports reporting. Production background,
PBP Able to combine with sales. Steve Work, 516 —
433-4943 after 7:00 FM.

Sports Anchor, Reporter, PBR Color. References Sub-
stantiate: I'm the one. Rian Danz 408 —356-7307.

I love digging in the field! Looking for major-medium
market reporters position in west-southwest only. Ex-
perienced, aggressive, award winning. Write Box D-56
BROADCASTING.

News Anchor - 16 year veteran, 15 in major market,
5 as news director. Seeking East or West Coast anchor
and/or news director position. Currently anchoring in
Midwest. No beginner, great sound, family man. Box
D-59.

Dedicated News/Sports Director in small Mid-
western market searching for sports break in medium
market. Nearly five years experience in sportscasting,
plus PBP Football, Baseball, Basketball and talk show
work. Box D-69.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Program Director seeks challenging position with
responsible facility. Fifteen year pro; seven of previous
eight years with one station. Strong on community in-
volvement, promotion, staff motivation, sales, dedica-
tion, EOE/AA, FCC, engineering, budgeting, research.
All markets considered. Box C-173.

Southern Connecticut is my home and I'd like to
find a radio situation to settle into now. PD, MD & on air
experience. A proven winner. Let's talk. Mike 203—
324-7518.

Copywriter Craves Creative Challenges. No
cheap commercials, no cheap pay. Creative produc-
tion also. Work samples available., Southwest prefer-
red. Box D-62.

Profit Oriented: Programming specialist with docu-
mented performance in ratings/sales. Strong business
background projecting fiscal/annual budgets in pro-
gramming, personal, promotions. Aggressive market
research countering competitors weaknesses and
reflecting needs of TSA/MSA. Heavy operations
responsibility with incentives a must. Group owners
only. Box D-64.

TELEVISION

HELP WANTED MANAGEMENT

Sports or News announcer seeking employment.
Recently received BA in telecommunications. Hard
work, enthusiasm, and versatility will more than make
up for slight lack of experience. All | want is a chance
to prove myself. Please call Tommy Williams at 219—
882-1934. Midwest Markets preferred.

Business manager Wanted. Take-charge person
with supervisory experience; accounting degree or
equivalent required. Must have working knowledge of
accounting principles and payroll. Send resume in-
cluding salary history to Box D-66. An Equal Oppor-
tunity Employer.
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New ABC affiliate in growing market seeking crea-
tive, experienced managers for key department posi-
tions. Sales manager with primary responsibility in
local sales and back-up capability in national sales.
Chief engineer with first class to manage experienced
staff and state-of-art operation. Promotion manager to
handle all promotion: on-air, outside media, creative,
sales promotion. Traffic supervisor for manual traffic
system with eventual move into computer. Great op-
portunity to join dynamic staff at independantly owned
station where you can develop your own potential.
Send resume with references to Bill Mallery, Vice
President, General Manager, WMDT-TV, Box 321,
Salisbury, MD 21801. EOE/MF/Vets.

General Manager sought for unconventional public
TV station near Denver, which offers unusual program-
ming and an individualistic work environment. Salary:
$25,000 annually, plus incentive pay based on station
income. Resumes to: Robert Bows; KBDI-TV, Box
427; Broomfield, CO 80020. Female and minority ap-
plicants encouraged.

Director of Development. Long Island public TV
station seeks candidate to design, execute and ad-
minister all fund raising and public relations activities,
including long range planning and development. Man-
agement experience in public TV (or related fields) of
at least 5 years required with emphasis on develop-
ment and/or public relations. Direct experience in on
camera fund raising and television auctions highly
desireable. Bachelors degree required. Salary open.
Resume, Address to President and General Manager,
WLIW-TV, 1425 Old Country Rd,, Plainview, NY 11803.

Television Help Wanted Management Program
Director—WXIX-TV, Cincinnati, Ohio is seeking an in-
dividual with strong programing background, knowi-
edgeable in budgeting, basic accounting, all legal as-
pects of television (NAB & FCC) and has supervisory
ability. Please send resume to WXIX-TV, 10480
Taconic Terrace, Cincinnati, Ohio 45215, WXIX-TV,
Metromedia, Inc. is an equal opportunity employer, M/E

News Promotion Manager We've got the number
one news in town and we want to promote it. Looking
for creative hands on promo man or woman for WNEP-
TV News. Contact: Nick Lawler, News Director, WNEP-
TV, Wilkes-Barre/Scranton Airport, Avoca, Pa. 18641.

HELP WANTED SALES

Television/Newspaper Syndicate Sales Execu-
tive. A major, well-respected television and newspaper
syndicate, has an opening for a qualified sales person.
Our executives manage their own territories, reporting
directly to the president and vice president. Excellent
salary, commissions, bonuses and fringe benefits. The
person we seek must have previous syndicate sales
experience and be a self-starter Our dynamic
organization is expanding rapidly and the position we
offer has tremendous potential. Only series profes-
sionals need apply. Please send letter of application
and detailed resume to Box D-55.

Sales Manager—Major Midwest market network
affiliate seeks aggressive individual who desires to
get ahead with a major broadcast group. The right per-
son will have local/rep experience and sales manage-
ment background. Will supervise the local sales
department and be involved in the entire sales effort of
the station. Keep close track of inventory and be
keenly aware of competitive market changes. Ex-
cellent benefits. An Equal Opportunity Employer, M/E
Send resume or personal presentation to Box D-58.

HELP WANTED TECHNICAL

Expanding major post production facility in
Chicago has an immediate opening for a maintenance
engineer with experience in 2-inch, 1-inch type-C,
TK-28, Chyron, CMX computer editing systems, color
cameras, and other related equipment. Send resume
with salary requirements to: Post Office Box 11533,
Chicago, ILL 680611,

Maintenance Engineer for rapidly growing south
Florida market with rebuilding program at transmitter
and studic. Need a person with good background in
ENG equipment maintenance and experience with
control room and studio equipment from cameras to
video tape recorders. New transmitter complex to be
installed soon. Control room remodeling imminent.
XMTR experience helpful but not required. Please con-
tact Howard Hoffman or Robert Cleveland, WBBH-TV,
3719 Central Avenue, Fort Myers, FL 33301 813—
939-2020.

Maintenance 1echnician: Immediate opening at
Upstate N.Y. independent UHF Must be a self-starter
with strong maintenance background. Advancement
opportunities within growing braodcast group; com-
pany paid benefits. Send resume to: Chief Engineer,
WUHF-TV, 360 East Avenue, Rochester, N.Y. 14604. An
Equal Opportunity Employer.

TV Maintenance Technician—Must have working
knowledge of color TV and solid state logic. First
Class FCC Radio Telephone License and experience
in maintaining broadcast equipment required. Send
resume to Chief Engineer, WHBQ-TV, Box 11407,
Memphis, TN 38111, Equal Opportunity Employer M/
F/Ha.

Remote Vehicle Supervisor experienced in remote
operations to oversee construction on 43 ft state-of-
the-art vehicle and take charge of same upon comple-
tion. Heavy field experience, ability to maintain and
control operations of vehicle and certain public con-
tact required. Ability to meet uncompromising techni-
cal standards under difficult conditions. Salary com-
mensurate. Postion available immediately. Contact:
Director of Finance, WYES-TV, Box 24026, New
Orleans, LA 70184, WYES-TV is an egual opportunity
employer.

TV Engineer: Independent Houston UHF Station has
an opening for a full-time licensed maintenance
engineer. Duties include technical maintenance and
alignment of all studio equipment, other duties as re-
quired. Send resume and salary requirements to KRIV-
TV, 3935 Westheimer, Houston Texas 77027. We are
an equal cpportunity employer.

TV Technician/Maintenance FEngineer Requires
FCC first class license. Two years broadcasting ex-
perience with RCA equipment: TCR100, TR600, TR50,
TK27, TK760, CEl. Send resume to Doug Johnson,
WXON-TV, 27777 Franklin Road, Southfield, M|
48034.

Remote Engineering Supervisor. Responsible for
coordination of technical support for all television pro-
ductions. Position requires FCC 1st Class license with
a minimum of two years technical school and/or re-
lated experience and at least two years experience in
videotape and camera control cperation and mainte-
nance. Applicant must be a self-starter with super-
visory capability. Excellent fringe benefits, incl. over-
time. WSWP-TV, PO Box AH, Beckley, WV 25801, EOE.

Switcher able to handle board with accuracy and
judgment for South Texas VHFE EOE. Box C-282.

Maintenance Engineer. Needed for new state of the
art 45 foot television remote truck; engineering back-
ground necessary. Moderate travel competitive salary,
growing company. Interviewing at Space 40 at NAB
Convention, or Reply to: VP Production, TCS Produc-
ticns, 890 Constitution Blvd, New Kensington, PA
150868.

Director of Engineering—A Corporate Staff posi-
tion is available with a group Broadcaster having six
TV and five Radio stations. Knowledge of technical
equipment, industry trends, capital budget expen-
ditures required. Send resume and salary history to
Box D-30. An Equal Opportunity Employer M/E

Chief Engineer for Sunbeit production facitity with
studio, truck, edit suite, 8-track sound room and A/V
hardware, 3/4”, 1", 2, RCA, CEl, Datatron, Grass
Valley. Must have hands on experience in maintenance
of analog and digital systems, creative design abilities
and administration in small staff situations. Competi-
tive salary and benefits package. Resume and salary
requirements to: Oliver Peters, General Manager;
Fiorida Production Center; 150 Riverside Ave.
Jacksonville, FL 32202. 04— 354-7000 or make ar-
rangements to interview at the NAB.

Television Engineer: Openings available ex-
perienced studio or transmitter maintenance person-
nel and switchers. Electronics school graduates or
equivalent technical education desirable. Number one
station, beautiful middle market. Resume, salary histo-
ry, and references to Director/Engineering Donrey
Media Group. Box 550, Las Vegas, NV 83101, An
Equal Opportunity Employer.

Transmitter Engineers—Qualified transmitter
engineers with good background in RF and associ-
ated test equipment. Must have 1st class FCC license.
Call 809—691-6565 or write Renaissance, 4449 N.
Delsea Dr, Newfield, N.J. 08344, EOE, M/F/H.

Television Maintenance Engineers: First-Class
FCC License. Strong background in all phases of TV
maintenance required. Famous year around Colorado
recreational area. Contact A. L. Ladage, DOE; XYZ
Television, Inc.; PO. Box 789; Grand Junction, CO
81502; 303~242-5000.

Chief Engineer for UHF Station in Lancaster, Pa.
Position requires FC.C. 1st Class Radiotelephone
License and maintenance experience in both the
transmitter and studio operations. Competitive salary
with excellent fringe benefits. An equal opportunity
employer. Contact Corporate Chief Engineer, R, Kline,
Gateway Communications, Inc, WTAJ-TV, 5000 6th
Ave., Altoona, Pa. Phone 814—944-2031.

Television Engineers. UHF station in Southern New
Jersey needs engineers with strong technical and
operational experience. TCR-100, TR-600, TH-200,
TK-238 and associated test equipment. Call 609—
691-6565 or write Renaissance, 4443 N. Delsea Dr,
Newfield, N.J. 08344, EOE, M/F/H.

Chief Engineer Las Vegas CBS affiliate, KLAS-TV, is
searching for a Chief Engineer with 10 to 15 years
broadcasting experience, the past five of which should
be as Chief or Assistant Chief. Your equipment
familiarity should include TK-76/BVU-100, AEE00's,
TCR-100, TKP-45, TK-46 and paralle! GE transmitters.
Since we maintain our own 350 mile network
microwave system, your background should include
some familiarity with Lenkurt, Microwave Associates,
or Farinon Microwave. Salary DOE. Submit resume,
salary history and requirements, and references to Lin-
da Imboden, KLAS-TV, RO. Box 15047, Las Vegas, NV
89114, Equal Opportunity Employer/MFE

Television Maintenance Engineer. Seeking self-
starter and independent worker with minimum of two
years broadcast maintenance experience to include
familiarity with RCA video tape equipment, cameras,
digital logic; salary DOE; submit resume and salary
requirements to Linda Imboden, KLAS-TV, RO. Box
15047, Las Vegas, NV 89114, Equal Opportunity
Employer/MF

Film Transfer Operator: Applicant must possess a
solid background in commercial and feature fiim
transfer work. Contact: Lori Weiss, CFA Video, Los
Angeles, CA 90028 213—467-5103.

Expanding radio-television facility looking for
qualified maintenance and repair technicians. Appli-
cants should have a good solid grasp of the basics
and experience with one or more of the following ...
CETEC-7000 Automation, Gates Executive audio con-
sole, RCA TK-76, TK-760, TK-27 Film; TCR 100A, TR
22, TR-4, CDL Switchers, Ampex VPR 2B, ENG Porta-
ble tape. Contact Barry Fisher 215—797-4530 or
send resume to WFMZ, East Rock Road, Allentown, PA
18103. WFMZ is EOE M/F

Photog for entry level news department. We use
ENG and CP-16. If you do too, and can edit for air, we
need your hardworking, easy going personality on our
staff. News Director, KFBB-TV, Great Falls, Montana.
406 —453-4370.

Maintenance Engineer. KWTV needs a mainte-
nance engineer with a valid first class radio/telephone
operators license. Requires a high school diploma or
equivalent plus two years training in electronics and
two years related experience. TV experience preferred.
Send resume to: Pamela Dean, KWTV, PO. Box 14158,
Okiahoma City, OK 73113. EOE/M/F

Chief Engineer for top ranked UHF independent in
Central California. Experienced in administration,
maintenance and some design background. A.S. de-
gree in electrical engineering and a minumum of five
years experience as chief or assistant. Submit resume,
references and salary history to: Box D-51. An EOE/M-
F employer.

Maintenance Technician for a major NE VHF net-
work affiliate. Minimum 5 years maintenance back-
ground on all types of studio equipment. Send resume
to Box D-53.

Major Market Sunbelt Station needs production crew
chief to supervise and train a young and energetic
studio crew. Two to three years experience in crew
supervision and excellent lighting background a must.
Send resume and salary requirements to Box D-89. An
Equal Opportunity Employer.
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HELP WANTED NEWS

Wanted: Experienced news cameraperson with
working knowledge of ENG shooting and editing by
well-equipped network affiliate in the Northeast. Ex-
perience with TK-76 and Sony editing equipment
preferred. Excelient fringe benefits. Send resume and
salary requirements to Box C-217. An Equal Oppor-
tunity Employer.

Weekend Sportscaster/Reporter needed for
medium-market station with news operation that is
growing in numbers and ratings. Looking for someone
with a solid background in sports who can communi-
cate that knowledge in an interesting and entertaining
manner. Send resume and resume tape immediately
to: News Director, WOWK-TV, 625-4th Ave, Hun-
tington, WV 25701. Equal Opportunity Employer.

Anchor/Reporter needed for medium-market sta-
tion with news operation that is growing in numbers
and ratings. Looking for someone who can communi-
cate well with our viewers. Equal Opportunity
Employer. Send resume and resume tape immediately
to: News Director, WOWK-TV, 625-4th Ave, Hun-
tington, WV 25701.

Top 20 Market icoking for News Photographer with
at least 2 years experience using Live ENG Equipment
and State of the Art ENG Cameras are being sought by
Action News—Tampa, St. Petersburgh, FL. WTSP is an
Equal Opportunity Employer.

Photographer. Aggressive news operation needs a
good shooter who is also an efficient editor. ENG
emphasis but film knowledge is essential. Degree and
commercial experience required. Must be self-starter
and street-ready from day one. Send resume, tape, and
salary requirements to Bill Perry News Director,
WBBH-TV, 3719 Central Ave, Ft. Myers, Fla. 33901.
EOE.

News Reporter: Central California NBC affiliate is
looking for a professional newsperson, with a degree
in journalism or equivalent on-the-job experience.
Prefer person bilingual in Spanish. Must have exten-
sive TV work history in field reporting, producing and
some on-air anchoring of news. 40 hour week, salary
negotiable, depending on experience in commercial
television. Excellent fringe benefits. Send complete
resume and tape to Olivia Lage, Personnel Manager,
KSEE-Channel 24, PO. Box 12907, Fresno, CA 93779,
An Equal Opportunity Employer.

Sports Director Report, write, produce and air two
nightly sports segments. Two years experience as
television sports personality. Resumes or inquiries
should be made to: Don Ross, News Director, KTXL TV
Channel 40, 4655 Fruitridge Road, Sacramento, CA
95820. 916 —464-4422.

Midwest market wants sports person as backup to
Sports Anchor. Must be able to shoot, edit, and air.
Send audition tape to WTVO, Channel 17, North Meri-
dian Road, Rockford, Illinois 61105.

Now Hiring entire news department for new indepen-
dent UHF in Fayetteville, North Carolina. News Direc-
tor, Anchors, Reporters. Call Bob Doyle, Operations
Manager 919—323-4040. EQE.

Meteorologist to take over main weathercasts at
medium-market toprated news station on Sunbelt
coast. A real challenge: hurricanes, droughts, tornados
(small ones), noreasters, monsoons, p!us a lot of great
weather. Good equipment: color-digital radar, compu-
tor graphics, ample air-time, easy access to NWS. No
job-hoopers. Salary negotiable to right person. EQE.
Repty to Box D-48.

Sports Director—M-F early and late anchor plus
local sports reporting, high school, junior college, etc.
ENG and on-air experience required. VHF, NBC affili-
ate. Send tape/resume to: Larch Hardy, News Director,
WMBB-TV, Box 1340, Panama City, FL 32401. EQE.

Weekend Anchor Reporter—need anchor, 3 day a
week reporter for VHE NBC affiliate in beautiful Gulf
Coast resort area market. ENG, on-air experience re-
quired. Send resume, tape to Larche Hardy, News
Director, WMBB-TV, Box 1340, Panama City, FL 32401,
EOE.

News Director—for WCAE, Northwest INdiana
Public Television. We're looking for a broadcast jour-
nalist with the experience to produce and anchor a
MOnday-through-Friday newscast. If you're a reporter
at a smali station and are looking to move on to a posi-
tion where you will have a chance to grow, have input,
apply today You've got to be creative, not afraid of
hard work and be able to work well with people. Send
tape and resume: Tara Missal, Program Manager
WCAE-TV, St. John, In. 46373 (no phone calls) An
Equal Opportunity Employer.

Economics Reporter: | need someone who can
make it make sense to me. Write, don't call: Tom
Becherer, News Director, WLKY-TV, 1918 Mellwood,
Louisville, Ky. 402086.

Weather Anchor: Meteorological background
preferred but not necessary, to join expanding number
1 news team in 73rd market. Good communications
skills. Send tape with first letter to: Jon Janes, News
Director, KFVS-TV, Po Box 100, Cape Girardeau, MO
63701. ECE.

Reporter/Anchor to join expanding number 1 news
team in 73rd ADI Send tape with first letter to: Jon
Janes, News Director, KFVS TV, PO Box 100, Cape
Girardeau, MO 63701, EOE.

Sports Director position available immediately. If
you know sports, talk shorts, write sports, we have a
position for a person of your calibre. Must have
anchoring experience plus a knowledge of Big Ten
sports. Salary negotiable. EOE/MF Send tape and
resume to Tom Milbourn, News Director, WICD-TV, 2560
Country Fair Dr, Champaign, I!l. 61820.

Reporter. Bright, enterprising go-getter able to do ex-
tensive live and on-set reporting. Minimum one year
commercial TV reporting experience required. EOE.
Minorities and women encouraged to apply. Tape and
resume to: Robert Allen, News Director, KOTV, PO. Box
6, Tulsa, Okla. 74101. No phone calls.

Now hiring entire news department for new indepen-
dent UHF in Fayetteville, North Carolina. News Direc-
tor, Anchors, Reporters. Call Bob Doyle, Operations
Manager 919—323-4040. EOE.

News Reporter Seeking professional News Reporter
with experience in straight, hard news gathering; must
be familiar with ENG and other technical equipment
and willing to relocate; salary $12,500-14,000; sub-
mit resume and audition tape to Linda imboden,
KLAS-TV, PO Box 15047, Las Vegas, NV 89114. Equal
Opportunity Employer/Male/Female

Anchor/Beat Reporter for entry level station.
Minimum two years radio news experience. Need
maturity, charisma, and ability to work with small
friendly staff. Box D-54.

Top Ten West Coast Independent needs producers,
writers, ENG camerapeople and field producers/wri-
ters. Creativity and experience a must. Resumes and
references to Box D-82.

News Director—Group owned medium market VHF
committed to news needs committed aggressive
news director to achieve leadership in the market.
Send complete resume to Box D-88. An equal oppor-
tunity employer.

Experienced Reporter needed for 6-11 p.m. anchor
position at No. 1 caps middle atlantic state VHF sta-
tion. Salary range $20,000, plus company-paid
benefits. We encourage radio reporters and recent
college graduates with experience to apply. Rush
resume to Box D-93. All tapes returned promptly. An
equal opportunity employer.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

King TV Seattle has opening for Commercial Writer/
Producer. Two years experience in station commercial
production required. Sturges Dorrance 206—
343-3911. The King Broadcasting Company is an
Equal Opportunity Employer.

South Florida Group owned Medium Market Net-
work VHF is looking for a director, capable of own
switching, for its No. 1 newscast, commercial produc-
tion, public affairs programs. Send resume, tape, and
salary requirements to: Mr. Oran Gough, WPTV, PO.
Box 510 Palm Beach, FL 33480. EQE.

Production Manager needed for network affiliate in
Southeast. Well-equipped facility needs experienced,
take-charge production manager. Good growth poten-
tial for successful applicant. EEO M/F Send resume
and salary requirements to Box D-42.

Training Coordinator for unconventional VHF public
TV station near Denver. This person will train station
volunteers in video production skills. Send resume
with complete work and salary history to: Robert
Bows; KBDI-TV; Box 427; Broomfield, CO 80020.

Director who is capable switcher with speed and ac-
curacy in handling news and weather for Texas station.

) EOE. Box D-14.

PM Magazine co-host to work with current male host
on established PM Magazine in top ten market, net-
work affiliate. Must have on-air experience, writing,
and story production background. If you can demon-
strate solid experience send tapes and resumes to at-
tention S. Kelly, Room 501, 19th St. Northwest, Wash-
ington, DC 200386. All tapes will be returned. An equal
opportunity employer.

Director of Production needed for Public TV Sta-
tion. Min. 5 years experience in production and broad-
cast operations supervision. Salary range $25K to
$33K. Send resume and salary requirement to WETA-
TV, PO Box 2626, Washington, DC, Attn: Nettie Sim-
mons.

Assistant Producer: Expanding state public televi-
sion network is seeking chief videographer with crea-
tive EFP skills and experience to assist in the develop-
ment and production of new weekly magazine. Must
have knowledge of 3/4" gear including electronic edit-
ing and studio production. Contract salary minimum,
$14,690. Send resume and demo tape to: Minority
Affairs Producer, Louisiana Public Broadcasting, 2618
Wooddale Blvd, Baton Rouge, La. 70805. Deadline for
applications is April 30, 1981. Louisiana Educationai
Television Authority is an equal opportunity employer.

WPVI is looking for an associate producer for its
number one rated morning magazine talk show. Must
be creative and skilled in producing in studio and in
the field. Please forward a video tape of previous pro-
duction work and ideas for programing a show of this
type along with a resume stating salary requirement,
Replies are to be sent to Charles R. Bradley care of
WPVI-TV, 4100 City Line Ave, Philadeiphia, PA 19131.
An Equal Opportunity Employer.

Television Director. KCTS/9 Seattle, Public Televi-
sion for the Pacific Northwest—Plan, direct, post-pro-
duce multicamera and single camera video programs
for national, regional, lo