





A new high

in entertainment!

Goodson-Todman Productions
produced 50 half hours of new
programming for the week of
April 11-17, 1981.

"That’s more television than

most Americans watch in a week.
And a little more than we

usually produce.

It’s a record for Goodson-ITodman
and most likely for the industry.

Our April 11-17 production
covered the television spectrum.
With programming for network
prime time, network daytime
and first-run syndication.

Programming was produced for
all three networks and for two
distribution companies.

50 half hours may be a new
high in entertainment for any
producer.

But we take more pride in
knowing the quantity was attained
because the quality came first.

NEW YORK, LOS ANGELES
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The Week in Brief

EEETTEE——— 0P OF THE WEEK technologies move onto front burner alongside social

b LELUJAHS INVEGAS 1 Happy sounds of impljcations. PAGE 72. SMPTE panelists update report
deregulation and other positive trends make 59th on digital TV progress. PAGE 72. Battle for teletext

annual convention scene for celebration. PAGE 27. Bolger, ~ SuPremacy brought to Las Vegas. PAGE 75.

Wasilewski and Cannon set tone. PAGE 28. Bob Lee tops A —— SPEC 1AL REPORT I
off 28 years of FCC service with plea for prudence. PAGE BARGAINING AT MIP-TV TJ Here's an advance look at the

29. DSA winner Madsen calls for more support for World . . .
: . S 17th annual forum for international programing deals and
Press Freedom Committee. PAGE 30. There is virtual business contacts that gets under way in Cannes.

guarantee that 9 khz will not be ratified by Senate. PAGE PAGE 77.

31. Wirth advises that House committee has only begun

to make deregulatory waves. PAGE 32. Michel and Hill PR AREER TCC HNOLOGY T Y
colleagues prod broadcasters for improvements. PAGE 33. DBS DAY AT FCC (O Discussion slated tomorrow on
FCC-congressional panel optimistic about chances of interim policy issues. PAGE 79.

rewrite bill passage. PAGE 33. Copyright controversy
flares up in Las Vegas. PAGE 34. Broadcasters hear most
of what they wanted to hear from Republicans. PAGE 39.
New AT&T poll-by-phone service gets consensus on
broadcaster issues. PAGE 40.

PRSI PROGRAMING O
WRITERS STRIKE (1 Pay TV is big issue as WGA walks

out. In the wings: negotiations with directors guild.

PAGE 82.

MR EEE IS CUSINESS SRR R T
ARBITRON EXPANDS [1 Control Data Corp. will spend $23
million to establish TV meter service of its subsidiary in

10 additional markets. PAGE 87.

EETRSRSEEEEEE NAB CONVENTION: RADIO Ea
Panels counsel delegates on how radio should adjust to

its new regulatory freedom. PAGE 43. Mutual's DeVos

calls for more business pride and leadership in radio.

PAGE 44, AM's resurgence tied to its service to local B —— | A & REGULATION e
audiences. PAGE 44. RAB forum emphasizes training DROP-IN MISGIVINGS [J Broadcasters, lead by AMST, tell
and motivation in radio sales. PAGE 46. Spanish FCC that insertion of 140 short-spaced channels will
broadcasters air common complaints in Las Vegas. create more harm than good. PAGE 93.

PAGE 48. New technologies seen creating benefits for
radio. PAGE 50. Radio news panels say emphasis should
be on product rather than ratings. PAGE 51.

SRS ) O URNALISM s Sty
FROM CANAVERAL TO EDWARDS (] Radioand TV
audiences around the world are carried on odyssey into
ET———— NAG CONVENTION: TV mae-oseesssesms Space and back. PAGE 96.

TVB makes bullish report on medium. PAGE 52. Network T —— 557
dominance expected to continue despite inroads of pay THE ‘BROADCASTING' YEARS (1 Networks were given

and cable. PAGE 52. Advocacy advert}sing is m.aking advance warning of coming reforms when the FCC
headway. PAGE 54. Local TV news cited as prime released its Barrow report. And Russia stirred America by
weapon against competing media. PAGE 56. Focus put putting a Khrushchev on U.S. TV and a Sputnik in the

on problems and potentials for TV under satellite international skies. PAGE 99.

revolution, PAGE 56. STV proponents feel they’re in
o R
ce rd seat. PAGE 59. Prescription for small-market TV N —————— RO

ability offered. PAGE 62. CANNINESS AT CANNES O When Bernard Chevry

r
P established MIP-TV in 1963, there were many doubters.
s mEnemmeN NAB CONVENTION: TECHNOLOGY mmsmmsepld@®® \\hen the 17th annual international programing
Freeze on low-power TV doesn’t cool interest in new marketplace again opens this Friday, there will.be more

service. PAGE 68. Engineering considerations of new than 3,600 believers. PAGE 127.
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Closed:Circuit’

Insider report: behind the scene, before the fact

[ ]
Union labeled

““The worst it’s been since 1976 Chicago
convention’’ was comment of one
manufacturer. ‘¢“Worse than Chicago,’’ said
another. They were referring to union
problems at this year’s equipment
exhibition at National Association of
Broadcasters convention in Las Vegas.
Local electricians union insisted not only
on bringing in power lines (as in past) but
also on hooking up control and video cable
and assembling satellite earth stations.
Exhibitors were faced with two equally
distasteful options: to allow unqualified
electricians to handle their equipment or
bribe union bosses and do work
themselves. Some exhibitors took latter
approach.

Problem was particularly acute in
parking lot where earth stations were going
up. NEC America, exhibiting earth station
for first time, said it went $4,000 over
budget to set up dish simply because of
union interference. Microdyne Corp.
budgeted $10,000 for union help to set up
four dishes and spent $32,000.
Electricians’ straight-time hourly rate of
$37.50 doubled with overtime.
Exhibitors’ experience with unions in
Chicago in 1976 is one reason NAB has
stayed away from there.

O
Money rolls in

Spot broadcasting is rolling along at rapid
clip in second quarter. Spot TV is
registering increases ranging from 18% to
20% (“Closed Circuit,”” April 6) and spot
radio is even more impressive. Reps report
spot radio surge of 20% to 25% in second
quarter, attributing gains, in part, to sold-
out positions of TV networks and brisk
business in spot TV, including spot rate
hikes by some TV stations.

IR
End game
ABC is making last-minute effort to slow
FCC move to authorize direct broadcast
satellite service. ABC Washington Vice
President Gene Cowan last week began
calling on commissioners to urge that
commission proceed as it did in
establishing domestic communication
satellite service, when it based policies on
applications from interested parties. Thus
far, only Communications Satellite Corp.
has filed. ABC says it has heard of other
companies that are interested and says
co aission should invite applications.
ABC appears to have difficult selling
job, however. Indications last week were
that majority of commissioners is prepared
to support staff’s recommendation to go
ahead both with rulemaking on interim
DBS policies and with order accepting

Comsat’s application for filing and inviting
comments on it. Notice would say DBS is
in public interest and would allocate
12.3-12.7 ghz to DBS and to terrestrial
service (now exclusive in band) on co-
equal basis. It would also make clear that
DBS grants would be conditioned on
outcome of western hemisphere DBS
planning conference, to be held in 1983.
Staff recommends 45 days for comments
and replies on rulemaking, 60 on days on
Comsat applicaticn. (See page 79.)

RS
Angels

Public Subscriber Network, Public
Broadcasting Service’s proposed pay TV
service (BROADCASTING, Feb. 9), caught
some wind in its sails last week with
Carnegie Corp. promising PBS $225,000
for further development of plan for PSN—
and more money may be on way.

Aetna Life & Casualty is currently
considering whether to chip in, but
company spokesman declined to reveal
details and cautioned that decision was
probably two or three weeks away.

L=
HDTYV progress

High-definition TV enthusiasts are
encouraged by reports from laboratories
that hardware developments in that field
are farther along than previously believed.
One manufacturer is said to have 100-inch
high-definition projector ready to go. That
compares to 58-inch models that are
biggest so far shown and —at more than
eight feet dimension—would be large
enough for small theaters. Developments
in higher packing densities for videotape
recording of HDTV signals also are more
advanced than publicly acknowledged.

EE———
Digital glitch
Progress toward establishment of
worldwide digital standard suffered
setback at meeting of Society of Motion
Picture and Television Engineers last
Wednesday during NAB convention.
Despite best efforts of CBS, SMPTE voted
against 13.5 mhz sampling frequency
agreed to by SMPTE representatives and
European Broadcasting Union last month
(*‘Closed Circuit,’ March 31). SMPTE
will vote again May 6 in New York.
SMPTE members favoring 14.3 mhz
sampling frequency had indicated
willingness to compromise at lower
standard following SMPTE television
conference in February, but when faced
with reality of 13.5 mhz for key parameter
last week, they turned backs on it. Higher
sampling frequency is based on multiple of
NTSC subcarrier and is more palatable to
most NTSC equipment manufacturers.
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Carrying on

After quarter-century as Washington-
based watchdog over sanctity of TV
allocations, Association of Maximum
Service Telecasters feels it has as much
work ahead as behind. New technology,
particularly by satellite transmission,
imposes new strains on status quo. That
was consensus of AMST members
attending closed sessions in Las Vegas last
week in conjunction with NAB
convention. AMST now has 260 station
members (up from 240 a year ago).

Lo ]

Matter for courts?

Fairness doctrine and political
broadcasting laws are no longer
constitutional because of profusion of
broadcast and other media, according to
much-anticipated report to be submitted
to Senate Commerce Committee by end of
April. Compiled by William Bebout,
journalist on leave from Portland (Ore.)
Statesman-Journal, report is likely to
argue that Supreme Court’s landmark Red
Lion decision of 1969, which upheld
fairness doctrine, is outdated. Committee
plans on issue are unknown, although
legislators are said to be wary of legislative
redress for fear of jeopardizing passage of
broadcast deregulation bills this year (see
story, page 33).

TET—
Letting air out

Estimates of national spot TV
expenditures for 1980 will be issued
shortly by Television Bureau of
Advertising —along with what are said to
be considerably revised spot TV estimates
for 1979. New figures are part of project in
which TVB and Broadcast Advertisers
Reports,which compiles them, undertook,
as one source said, ‘‘to bring the figures
into line with reality.” In past, estimates
have been criticized as too high.

]

Trib dip

Fair market value of Tribune Co. stock
(Chicago Tribune, New York Daily News,
four other newspapers, plus WGN
Continental and Tribune Cable) remained
fairly static for first quarter of 1981 in
contrast to spectacular advances past
several quarters. Company's 300
stockholders were told evaluation was
$83,500 per share for outstanding 8,000
shares. This was in comparison to $82,750
last Sept. 30. Previous quarter, however,
had been $66.,250 per share. Total current
evaluation of company: $668 million.
Failure of stock to show bigger gain is
ascribed largely to New York Daily News's
afternoon edition expenses.



Business: Briefly

NPT TV ONLY SRR

Naked Furniture O Begins this week for
10 weeks in Detroit, Milwaukee and
Minneapolis. Day, early fringe, late fringe
and weekend times. Agency: Smith,
Badofsky & Raffel, Chicago. Target:
adults, 25-49.

Jimmy Dean O Chorizo sausages.
Begins this week for nine weeks in five
markets. Day and fringe times. Agency:
Summer-Berry-Brown, Dallas. Target:
women, 25-49.

Lykes Meats O Begins May 18 for two
weeks in about 10 markets concentrating
on Alabama, Florida and southern
Georgia. Day times. Agency: Barney &
Patrick Advertising, Mobile, Ala. Target:
women, 25-49,

Dep Corp. O Hair products. Begins May
1 for nine weeks in under 10 markets. Day,
fringe, news, prime access and weekend
times. Agency: Asher/Gould Advertising,
Beverly Hills, Calif. Target: women, 25-49.

Montezuma Imports O Dos Equis beer.

Begins May 18 for varying flights in five
East Coast markets and about four West
Coast markets. Sports programing.
Agency: Basso & Associates, Newport
Beach, Calif. Target: aduits, 18-34.

H.J. Heinz O 57 Sauce. Begins May 11
for six weeks in about 77 markets. Late
fringe and fringe times. Agency:
Ketchum, MacLeod & Grove, Pittsburgh.
Target: women, 25-54.

Pennsylvania Lottery O Daily number.
Begins May 11 for three weeks in
Philadelphia, Erie, Altoona-Johnstown,
Harrisburg, Pittsburgh and Scranton-
Wilkes-Barre, Pa. Agency: Lewis &
Gilman, Philadelphia. Target: adults,
25-64.

Grolsch Beer O Begins May 18 for seven
weeks in seven to eight markets. News
times. Agency: Warwick, Weish & Miller,
New York. Target: men, 25-49.

Grolier Enterprises O Happy plants
book. Begins this week for one week in 43
markets. Day, early fringe and prime

One of over 1500 Great Radio Stations
carrying Westwood One programs.
Programs like: The Dr. Demento

America's Number One Producer of Nationally Sponsored Radio Programs

Show, Off The Record with Mary
Turner, Off The Record Specials,

Live From Gilley's, The Concert
of the Month, The Rock Years:
Portrait of an Era, The Great
American Radio Show,
Daybook, Spaces and
Places, Ace and Friends,
Star Trak, Special Edi-
tion, Shootin' the

Breeze, Tellin' it Like -

It Was.

'WESTWOOD
- ONE -~

9540 Washington Bivd.,
~ culver City, CA 90230
. (213) 208-5000°
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Ktwo-tv Casper, Wyo.; Kuta-Tv. Billings,
Mont.; kcov-Tv Santa. Maria, Calif; To
Katz Television Continental from Seitel.

o]

Wrvzavy Norfolk, Va.: To Katz's indepen-
dent TV Sales from Seiltel.

=]

WUR(FM. Garden. City, NoY.: " To Buckley
Radio Sales from Roslin.Radio: Sales.

times. Agency: Wunderman, Ricotta &
Kline, New York. Target: adults, 18-49.

Teledyne O Water pik. Begins April 27
for two weeks in about 46 markets. Early
fringe times. Agency: J. Walter
Thompson, New York. Target: adults,
25-54.

All-Star 0O Roach killer. Begins May 25
for two weeks in Fiorida markets. Day
times. Agency: Van Hecker, Chicago.
Target: women, 25-54,

IR R ADIO ONLY N

3M Co.0O Vistar herbicide. Begins June 1
for six weeks in about 30 markets.
Agency: interagriculture; Chicago. Target:
farmers; men, 25-49.

Zales O Jewelry store division. Begins
late April for two weeks in about 125
markets. Agency: The Bloom Agency,
Dallas. Target: adults, 25-54.

Security Pacific National Bank O
Begins May 4 for 10 weeks in over 10
California markets. Morning drive,
middays and afternoon drive times.
Agency: Young & Rubicam West, Los
Angeles. Target: adults, 25-49.

Northwest Cherry Growers [ Begins
June 29 for three weeks in about 70
markets. Morning drive, middays,
afternoon drive times and Saturday
middays. Agency: Evans/Pacific,
Seattle. Target: women, 25-54.

FMC O Pounce agricultural product.
Begins in June for 10 weeks in 15
southern markets. Agency: Marsteliar,
Chicago. Target: men, 18 and over.

Canandaigua Industries O Wild Irish
Rose/Red Label. Campaign begins this
month for eight weeks in Columbus, Ohio.
Agency: Helfgott, Towne & Silverstein,
New York. Target: adults, 25-48.

General Tire & Rubber O Tires. Begins
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. THATS
> SHOWBIZ ¢
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“TV news, no matter how lofty its pronounced aims,
is rarely able to escape the clutches of show
business considerations.”

Whether the presentation of news on televi-
sion is more show business than journalism is
being hotly debated. Journalists themselves
seem uncertain of the answer; it's a touchy
and sensitive issue with most of them. We
think their concern is well-founded.

As an oil company, we’re part of one of
the most complex industries on earth. Ques-
tions involving science, economics, politics,
and law are natural features of our terrain. We
deal with facts, not appearances. Show busi-
ness is just the opposite—and whenever it
encounters energy issues, it is usually the

—TV critic John J. O’Connor
(The New York Times; April 4, 1975)

facts that suffer.

Reporting on energy requires thorough
investigation and analysis. The people can't
make good decisions on energy issues on a
steady diet of superficial or sensational en-
ergy news.

One might say the press is in its own
clutches:the cause and cure are both withinits
hands. Andit's the responsible press—notthe
government, not the advertisers, not even the
customers—that has both the duty and the
power tocorrect any deficiencies andliveup to
its own lofty aims.

Mobil

©1981 Mobil Corporation






theme like “Paris: The Dream and the Reality,” and “Vienna: The Home of Genius.”  Viewers will

see where artists, writers and composers like Debussy and Degas lived and worked. They'll see what
they saw, meet who they knew and even feel what they felt. ARTS brings this special world of art to
viewers the way they’ve never seen it before, Without the “Y.”  Every night at 9PMEST, when
NICKELODEON signs off, ARTS signson.  ARTS and NICKELODEON are a powerful combina-
tion of program services which are uniquely compatible. Subscribers will find this new viewing
opportunity irresistible. For more information about ARTS on the NICKELODEON channel call Gary
Koester at (212) 944- . * ~

ALPHA REPERTORY TELEVISION SERVICE

ON THE NICKELODEON CHANNEL
1211 AVENUE OF THE AMERICAS; NEW YORK, NEW YORK 10036




April 24-30—17th annual MIP-TV international
TV program market. Palais Des Festivals, Cannes,
France.

April 27-May 1— National Public Radio annual
conference. Marriott hotef, Anaheim, Calif. Future
conference: Washington, April 18-22, 1982,

May 4-7—ABC-TV affiliates annual meeting.
Century Plaza, Los Angeles.

May 5-9-—30th annual convention, American
Women in Radio and Television. Sheraton Wash-
ington hotel, Washington.

May 10-13—CBS-TV affiliates annual meeting.
Century Plaza, Los Angeles.

May 17-19— NBC-TV affiliates annual meeting.
Century Plaza, Los Angeles.

May 29-May 31 — National Cable Television As-
sociation annual convention. Los Angeles Conven-
tion Center Future conventions: May 2-5, 1982,
Las Vegas; June 12-15, 1983, Houston; May
20-23, 1984, San Francisco; March 31-Aprii 3,
1985, New Orleans; March 16-19, 1986, Dallas,
and May 15-18, 1988, Las Vegas.

May 30-June 4—12th Montreux International
Television Symposium and Technical Exhibition.
Montreux, Switzeriand. Information: Press officer,
Swiss PTT, Viktoriastr. 21, CH-3030, Berne,
Switzerland.

June 4-8— Associated Press Broadcasters annual
convention. Washington Hilton, Washington.

June 6-10—American Advertising Federation
national convention. Hyatt Regency hotel, Wash-

VigforulViectings

ington.

June 10-13— Broadcasters Promotion Associ-
ation 26th annual seminar and Broadcast Desig-
ners Association third annual seminar Waldorf-
Astoria hotel, New York. Future seminars: June
6-10, 1982, St. Francis hotel, San Francisco; June
1-4, 1983, Fairmont hotel, New Orleans; June
10-14, 1984, Caesars Palace, Las Vegas; 1985,
Chicago.

Aug. 16-19— National Association of Broad-
casters annual radio programing conference. Hyatt
Regency, Chicago.

Sept. 10-12-- Radio-Television News Directors
Association international conference. Marriott,
New Orleans. Future conventions: Sept. 30-Oct. 2,
1982, Caesars Palace, Las Vegas; Sept. 21-23,
1983, Oriando, Fia., and Dec. 3-5, 1984, San An-
tonio, Tex.

Sept. 20-23 — National Radio Broadcasters As-
sociation annual convention. Diplomat hotel, Holly-
wood-by-the-Sea, Fla. Future conventions: Sept.
12-15, 1982, Reno; Oct. 2-5, 1983, New Orieans;
Sept. 23-26, 1984, Kansas City, Mo.

Sept. 20-23 — Broadcast Financial Management
Association 21st annual conference. Sheraton-
Washington hotel, Washington. Future conference:
Sept. 12-15, 1982, Riviera hotel, Las Vegas.

Oct. 25-30—Society of Motion Picture and
Television Engineers 123d technical conference

and equipment exhibit. Century Plaza, Los
Angeles.

Nov. 1-4— National Association of Educational
Broadcasters 57th annual convention. Hyatt
Regency, New Orelans.

Nov. 9 — Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 9-11—Television Bureau of Advertising
27th annual meeting. Fontainbleau Hilton, Miami.

Nov. 11-14— Society of Professional Journalists,
Sigma Delta Chi national convention. Hyatt
Regency, Washington.

Feb. 7-10, 1982 — Association of Independent
Television Stations (INTV) ninth annual conven-
tion. Shoreham hotel, Washington. Future conven-
tion: Feb. 6-9, 1983, Galleria Piaza hotel, Houston.

Feb. 7-10, 1982 — National Religious Broad-
casters annual convention. Sheraton Washington
hotel, Washington.

March 12-17, 1982 — National Association of
Television Program Executives 19th annual con-
ference, Las Vegas Hiiton. Future conferences:
March 18-23, 1983, Las Vegas Hilton; Feb. 12-16,
1984, San Francisco Hilton and Moscone Center.

B April 4-7, 1982 — National Association of
Broadcasters 60th annua! convention, Dallas.
Future conventions: Las Vegas, April 10-13, 1983,
Atlanta, March 18-21, 1984; Las Vegas, April
14-17,1985; Las Vegas, Aprit 20-23, 1986; Attan-
ta, Aprii 5-8, 1987, and Las Vegas, Aprit 10-13,
1988.

sor at Boston University’s School of Public Com-
munication, sponsored by Boston University School of
Public Communication Tri State Alumni Association.
Lincoln Center Library of the Performing Arts, New
York.

April 29-30— National Association of Broadcasters
executive committee meeting. NAB headquarters,
Washington.

April 29-30—Two seminar programs, “Contracts and
Copyrights” and “Film Programing Seminar’ pre-
sented by Public Telecommunications Institute of Na-
tional Association of Educational Broadcasters. To be
held immediately following Southern Educational
Communications Association conference in Norfolk,
Va. Information: NAEB, 1346 Connecticut Avenue,
N.W, Washington, D.C., (202) 785-1100.

April 29-May 1 — Indiana Broadcasters Association
spring conference. Sheraton-West, near Indianapolis
International Airport.

& Aprit 30-May 2 —Society of Professional Jour-
nalists, Sigma Delta Chi, region nine conference.
YMCA of the Rockies, Estes Park, Colo.

L]
May

May 1-2 —Society of Professional Journalists, Sigma
Delta Chi region two conference. Convention Center,
John Asquaga’s Nugget, Sparks (Reno), Nev.

May 1-2— Women in Communications, Fairfield
county chapter, Northeast regional meeting. Marriott
hotel, Stamford, Conn.

a8 May 1-2-—Society of Professional Journalists, Sig-
ma Delta Chi, region 11 conference. John Ascauga's
Nugget, Sparks, Nev.

May 1-3—Texas AP Broadcasters convention. Mar-
riott North, Dallas.

May 1-3— Carolinas UPI Broadcasters Association
meeting. Center for Continuing Education, Boone, N.C.

May 2--Ilowa Broadcast News Association annual
convention, Howard Johnson's Motor Lodge, Des
Moines.

May 2 — Georgia AP Broadcasters Association annual
meeting and awards banquet. Peachtree Plaza hotel,
Atlanta.

May 2-7 — Pennsylvania Association of Broadcasters
spring convention. Ambassador Beach hotel, Nassau,
Bahamas. Information:; Robert Maurer, counsel and ex-
ecutive director, PAB, 407 N. Front Street, Harrisburg,
Pa., 17101, (717) 233-3511.

May 3 — Public Radio in Mid-America board of direc-
tors and membership meeting. Phoenix. Information:

Thomas Hunt, Central Michigan University, noncom-
mercial WCMU-FM Mount Pleasant, Mich.,, 48859,
(517) 774-3105.

May 3-5— Minnesota Broadcasters Association
spring meeting. Radisson Plaza hotel, St. Paul.

May 4-6—National indian Media Conference spon-
sored by the Native American Public Broadcasting
Consortium and the American Indian Film Institute.
Sheraton, Spokane, Wash.

May 4-7 — ABC-TV affiliates annual meeting. Century
Plaza, Los Angeles.

May 4-8— Community Antenna Television Associ-
ation technical seminar. Paramount Heathman hotel,
Portland, Ore. Information: (305) 562-7847.

May 5 — National Academy of Television Arts and Sci-
ences Boston/New England chapter fourth annual hall
of fame dinner honoring David Hartman of Good Morn-
ing America. Hyatt Regency Cambridge, Cambridge,
Mass.

May 5-7—1981 Video Forum, sponsored by Peirce-
Phelps Inc. Peirce-Phelps headquarters, 2000 Block
North 53th Street, Philadelphia.

May 5-9— American Women in Radio and Television
30th annual convention. Keynote speaker: Lesley
Stahl, CBS News White House correspondent.
Sheraton Washington hotel, Washington.

May 6 —George Foster Peabody awards luncheon,
sponsored by Broadcast Pioneers. Hotel Pierre, New
York.

May 8-9— Concert Music Broadcasters Association
annual meeting. Host station will be WQRS-FM
Detroit. Pontchartrain hotel, Detroit. Information: J.K.
Major, WFMT-AM-FM, 500 North Michigan Avenue,
Chicago, 60611, (312) 751-71189.

May 8-9 — Florida AP Broadcasters 33d annual con-
vention, Airport Holiday Inn, Sarasota.

B May 8-10—Academy of Television Arts & Sci-
ences and Caucus of Writers, Producers and Directors
symposium on how to deal with proliferation of TV
pressure groups. Among participants in event: Nor-
man Lear, Lorne Michaels, Lee Rich, David Susskind,
Grant Tinker, David Wolper, Bud Yorkin and Brandon
Tartikoff.

May 10-13— CBS-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 11-12—International Video Conference spon-
sored by The Economist magazine. Topics of discus-
sion will include cable, videodisks and cassettes,
direct broadcasting satellites and video theaters. In-
formation: Marion Bieber, The Economist conference
unit, 25 St. James Street. London.
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May 11-14 —Canadian Cable Television Association
annual convention and trade show. Quebec City.

May 12— New Hampshire Association of Broad-
casters annual spring sales seminar. Highway hotel,
Concord.

May 12-14—1981 Video Forum, sponsored by
Peirce-Phelps Inc.,Philadelphia. Sheraton, New Car-
rotlton, Md.

May 13— Federal Communications Bar Association
juncheon. Speaker: Corydon Dunham, executive VP-
general counsel, NBC. Touchdown Club, Washington.
Information: Carolyn McArdle, (202) 857-6031.

May 14-15—American Bar Association’s Forum
Committee on Communications Law seminar, “All You
Wanted to Know About Communications Law—But
Were Afraid to Ask” Radisson hotel, Chicago. Informa-
tion: Norman Nelson, ABA, 1155 East 60th Street,
Chicago, Ill., 60637.

® May 14-15— American Bar Association’s Forum
Committee on Communications Law. Radisson hotel,
Chicago.

May 14-16— New Mexico Broadcasters Association
annual convention. Santa Fe Hilton fnn, Santa Fe, N.M.

May 15-168—Cable Television for Community
Leaders and Educators, co-sponsored by Monroe
Gutman Library of Harvard University’s Graduate
School of Education and Massachusetts Educational
Television. Gutman Library, Harvard, Cambridge, Mass.

May 16— Oklahoma UPI Broadcasters Association
state convention. Holidome, Midwest City.

May 16— Radio-Television News Directors Associ-
ation of Canada Atlantic regional. Inn on the Hill,
Charlottetown, Prince Edward Island.

May 17-19— NBC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

u May 19— Women in Cable, New York chapter,
meeting. Theme: Current Status of Government
Regulation” Doral Inn, New York.

May 20— National Association of Broadcasters and
Communications Media Center of New York Law
School conference on “Broadcasting and Antitrust:
Living with Your Competition" Communications Media
Center, New York Law School, New York.

May 20-22-- Videotex 81, international videotext
conference and exhibition, sponsored by Infomartand
Ornline. Royal York hotel, Toronto, and Canadian Na-
tional Exhibition grounds.

May 21 — International Radio and Television Society
annual meeting and Broadcaster of the Year award.
Waldorf-Astoria hotel, New York.



ng 22— Radio-Television News Directors Associ-
ation of Canada central Canada regional meeting.
Wandlyn Inn, Trenton, Nova Scotia.

May 22— Massachusetts AP Broadcasters annual
awards banquet. Springfield Marriott, Springfield,
Mass.

May 22-23— National Federation of Local Cable
Programers Southwest region seminar, "After
Franchising” Texas Christian University, Fort Worth. In-
formation: Ed Deane, (214) 521-3111.

May 26-28— Electronic Industries Association Hy-
annis, Mass., conference: "Telecommunications—
Trends and Directions” Sponsored by ElIAs com-
munications division, conference is primarily directed
to financial community. Dunfeys hotel, Hyannis, Mass.

May 27-28—University of Wisconsin-Extension
“Technical Management Seminar for Broadcast
Engineers;" Wisconsin Center, UW campus, Madison,
Wis.

May 27-30—International Television Association
annual conference. Peachtree Plaza hotel, Atlanta. In-
formation: Dick Triche, Tricom Inc., 10175 Harwin
Drive, Suite 103, Houston, 77036, (713) 776-0725.

May 28-29—Ohio Association of Broadcasters
spring convention. Marriott, I-7 1, North Royalton, Ohio.

R 28-31—Airlie lll, third invitational seminar on
the drt of radio, produced by The Radio Foundation
with National Public Radio, National Federation of
Community Broadcasters and Audio Independents.
Information: The Radio Foundation, Box 884 Ansonia
Station, New York, N.Y, 10023,

May 29— Radio-Television News Directors Associ-
ation of Canada, British Columbia regional meeting.
Dome Motor Inn, Kamloops, British Columbia.

May 29— UP| New York State Broadcast Awards ban-
guet. Buffalo Hilton, Buffalo, N.Y.

May 29-May 31— National Cable Television Associ-
ation annual convention. Los Angeles Convention
Center.

May 30-June 4—12th Montreux International
Television Symposium and Technical Exhibition.
Montreux, Switzerland.

May 31-June 13— National Association of Educa-
tional Broadcasters executive management program,
including lectures and working sessions on key man-
agement issues in noncommercial telecommunica-
tions. Parker house hotel, Boston. Application
deadline: April 30. Information: NAEB, 1346 Connecti-
cut Avenue, NW, Washington, D.C., 20036.

L]
June

June 1-5—Community Antenna Television Associ-
ation technical seminar. George Washington Motor
Lodge, Philadelphia. Information: (305) 562-7847.

June 2-4 — National Association of Broadcasters ex-
ecutive committee meeting. NAB headquarters, Wash-
ington.

June 3-7 —National Video Festival and Student Com-
petition presented by American Film Institute and
sponsored by Sony Corp. John F Kennedy Center for
the Performing Arts, Washington. Information: National
Video Festival, AFl, John FE Kennedy Center, Washing-
ton, 20566, (202) 828-4013.

June 4-8—Associated Press Broadcasters annual
convention. Washington Hilton.

June 6-10—American Advertising Federation na-
tional convention. Hyatt Regency hotel, Washington.

June 10— Federal Communications Bar Association
annual meeting. Speaker: Acting FCC Chairman
Robert E. Lee. Capital Hilton, Washington.

B June 10— National Religious Broadcasters,
Eastern chapter, "How To” meeting. Philadelphia Col-
lege of Bible, Longhorne, Pa..

June 10-12—Oregon Association of Broadcasters
spring meeting. Agate Beach Hilton, Newport, Ore.

June 10-12— Jowa Broadcasters Association annual
convention. Sioux City.

June 10-13— Broadcasters Promotion Association
26th annual seminar and Broadcast Designers Associ-
ation third annual seminar. Waldorf-Astoria hotel, New
York.

m June 10-13 —Real to Reel workshop for television
directors, sponsored by Dabar Productions and

Undal/USA. Real to Reelis syndicated Catholic mag-
azine show. Sheraton Washington hotel, Washington.

June 11-12—Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Riviera hotel, Las Vegas.

June 11-13—South Dakota Broadcasters Associ-

ation annual convention. Howard Johnson motel,
Rapid City, S.D.

June 11-14-— Missouri Broadcasters Association
spring meeting. Rock Lane Lodge on Tabie Rock Lane
near Branson, Mo.

June 12-13— Radio-Tklevision News Directors As-
sociation board meeting. Hyatt Orlando, Orlando, Fla.

June 12-13— Wyoming Association of Broadcasters
annual convention, Hilton Inn, Casper, Wyo.

June 12-14— Mississippi Broadcasters Association
annual convention. Royal d'Iberville, Biloxi, Miss.

June 14-18—International Conference on Com-
munications, sponsored by Denver section and Com-
munications Society of Institute of Electrical and
Electronic Engineers. Denver Hilton hotel. For informa-
tion: ICC '81, PO. Box 21291, Denver, 80221.

June 15— FCC deadline for reply comments on
generic VHF drop-in proceeding (BC Doc. 80-499).
FCC, Washington.

June 15-18—Conference on “Cable Television and
the Independent Producer’ Supported through grants
from National Endowment for the Arts and Temple uni-
versity. Temple university, Philadelphia. Information:
Alan Bloom, (215) 787-1837.

Open:zMike*

L ]
Monitoring the media

EDITOR: Although the networks are to be
commended for extraordinary film footage
of the recent assassination attempt on our
President, would it be inappropriate to ex-
press dismay and discomfort at the near-
circus atmosphere generated at early news
conferences with Mutual’s Ross Simpson
and George Washington University’s Dr.
Dennis O’Leary? After viewing both in-
terviews, it seemed that the media soon
grew overzealous in their questioning and
created much tension through the inter-
view process. Queries of questionable
value and near shouting to get a question
on the floor seemed to create an at-
mosphere of “‘losing control.”’ In efforts to
flesh out the story, the means used during
these interviews seemed to add unnecess-
ary pressure to an already volatile situa-
tion. The qualities of calm and level-
headedness, so very important at times
like these while holding the nation’s atten-
tion, seemed to be neglected during these
particular interviews. — Stuart F Schaeffer,
Marquette, Mich.

foe. . ]
Fowler praise

EDiTOR: I would like to take this time to
commend President Ronald Reagan on his
choice to head the Federal Communica-
tions Commission.

Mark Fowler has been my able attorney
and trusted friend for several years, for
which I am grateful. He is a man who [ am
confident will do an outstanding job in his
new position.

I hope and trust that all broadcasters will
show their support for the new FCC
Chairman-designate Mark Fowler.— Bob
Christensen, general manager,
Christensen Broadcasting Co., Humboldt,
ITowa.

Broadcasting Apr 20 1981
19

| o ]
Buff’'s muff

EDpIitor: Edwin J. Howard of Blair Radio is
quite correct in noting that Bobby Thom-
son’s home run came with only one out
(‘*‘Open Mike,’” March 23). However, this
bit of heroics won the National League
playoffs, not the World Series, for his
Giants. Who can forget announcer Russ
Hodges screaming, ‘‘The Giants win the
pennant! The Giants win the pen-
nant!”’— David Gillmore, general man-
ager, instructional television services,
Marshall University, Huntington, W. Va.

EDITOR: . .. Knowing the number of outs
and identifying the wrong series represents
a classic case of missing the forest for the
trees. By the way, the Yankees won the
World Series that year [1951].—Roy R.
Russo, Cohn & Marks, Washington.

[ o ]
On the contrary

EDITOR: Robert Mount has shed no light
on the debate about the legitimacy of eco-
nomic boycotts by simply referring to the
Coalition for Better Television’s boycott as
“‘rape’’ and to advertising as ‘‘seduction’’
(“‘Open Mike,” April 6).

I regard both advertising and economic
boycotts as legitimate attempts to in-
fluence behavior on a large scale. My pre-
vious letter (March 16) noted a quantita-
tive difference in (the number of people
reached by) the two forms of persuasion;
Mr. Mount apparently sees a qualitative
difference between them that was so ob-
vious to him that he neglected to specify
what it was.

But the most interesting aspect of his
letter is his implicit support for the now-
defunct FTC inquiry into television adver-
tising directed toward children. Consider
what his clever rape/seduction analogy
leads to if taken seriously: if advertising is
seduction, what does that make advertis-
ing directed at minors? Hm.— Andy Finn,
St. Louis.
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0'S THE COMPETITION

IN THE FIRST QUARTER CF 1981, ABGC SPORTS
ONCE AGAIN HAS THE TOP FIVE SERIES!

ABC’s pre-eminence in sports television began
many years ago, and ABC Sports remains with-
out question the leader today.

1t’s no wonder.

Each year, ABC Sports presents the very
finest in national and international competition.
And it brings to these events unsurpassed pro-
duction expertise, outstanding technical innova-
tion, and a skilled and professional lineup of
announcers. And for all its efforts, ABC has been
richly rewarded. Over the years, ABC Sports has
earned more awards than any other network.

ABC SP

#]

ABC'S
OF SPORTS -

i

PRO
BOWLERS
TOUR

And for the ninth consecutive year, ABC
Sports has captured the top five slots for weekly
sports series in the first quarter. Inits 20th anni-
versary year, the Saturday and Sunday editions
of ABC’s Wide World of Sports continued their
dominance over the other two network anthology
series.

ABC Sports’ outstanding accomplishments
of the first quarter—exciting coverage of top
sporting events—will continue throughout the
year, carrying on the long tradition of excellence
you find on ABC Sports.

ORTSS

ABC'S

WIDE WORLD
OF SPORTS -
SATURDAY

Source: NTI Ratings Reports January 1-March 31 each year (March 23-29, 1981 NTI-FWH Report), household average audience estimates. Regularly scheduled,
multiple telecasts, weekend daytime sports programs. Seasonal sports based on combined telecast average. Data subject to qualifications, which are available on request.
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dallelujah
;onvention
n Las Vegas

'spite prospect of new media
competition, and principally
in response to deregulatory
signals from Washington, NAB
allows itself to think happy;
industry back in the saddie?

Members of the National Association of
Broadcasters didn’t merely hold their 59th
annual convention last.week: They cele-
brated it. Celebrating for all the signs they
saw there that emanicipation was at hand.

The largest NAB convention, perhaps
the busiest NAB convention, was also the
most optimistic NAB convention in
memory, as the members heard one im-
portant government figure after another
sound the bell for deregulation.

One prominent broadcaster, not nor-
mally given to making excessive ap-
praisals, offered an assessment that
seemed to typify the prevailing mood after
four days of speeches, panels, workshops,
clinics and cocktail and corridor talk in Las
Vegas. He put it this way:

““This is the first time since Newton
Minow made his ‘vast wasteland’ speech
in 1961 that the convention has seemed
upbeat and the industry in control of its
own destiny.”’

There was much to support that kind of
attitude and the almost carefree air that
went with it.

“Getting government off the broad-
caster’s back’ could have been the text for
several Capitol Hill leaders in their con-
vention appearances.

Senator Barry Goldwater (R-Ariz.), for
example, chairman of the Senate Com-
munications Subcommittee, predicted
flatly that the radio deregulation bill (S.
270) will be passed at this session of Con-
gress. Ditto his own bill (S. 601) to extend
TV license terms to five years and elimi-
nate comparative renewal proceedings.

Goldwater even held out some hope
that Congress would eventually—although
not this year—get rid of the fairness
doctrine.

Senator Robert W. Kasten Jr. (R-Wis.)
of the Senate Commerce Committee told
broadcasters that ‘‘it’s the sense of Con-
gress to get out’’ of regulation.

Senator Howard Cannon (D-Nev.), the

FLLCHE RATIGHAL ASSOCIATION OF BROABCASTERS .
to DIRECTIONS 1981 |
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long time.)

Despite the attention paid to deregula-
tion, the workshop on “What You Are
Supposed to Know about FCC Rules and
Regulations” was intended to remind
broadcasters that more regulations and
policies remain on the books than were
removed. Senkowski, for instance, ticked
off a number of them—maintaining a
public file, filing equal employment oppor-
tunity reports, observing the sponsorship
identification rule and the fairness
doctrine and the equal-time rule among
them. And Michael Bader of Haley, Bader
& Potts, of Washington, said that he sees
“‘a major shift of regulatory emphasis—
away from Washington and into the field”’
He was referring to the fact that while all
commercial radio licensees and all but 5%
of commercial and noncommercial televi-
sion licensees and 5% of noncommercial

radio licensees will be required to com-
plete only five-question license-renewal
forms—the rest will receive a long form
audit—the Field Operations Bureau will
conduct random audits of 10% of each
renewal group and will check public files.

But even that panel was concerned with
deregulation—and the tentativeness with
which communications attorneys are treat-
ing the commission’s order. There is, for
instance, the provision allowing broad-
casters to rely on the programing of other
stations in the market in selecting the
issues they will address. Bader warned that
broadcasters would have great difficulty
documenting the programing of the other
stations—and said such documentation
might be necessary to withstand a compet-
ing application or petition to deny at
renewal time.

That expression of concern about the

possible pitfalls of the new order of things
prompted Baumann to offer broadcasters
the sympathy they might need and the ad-
vice they could accept.

““Deregulation is not easy,” he said. But
for those concerned about petitions to
deny license renewals, he suggested a look
at the history of such petitions. “‘It takes a
hard showing by a petitioner to make a
case,” he said. Then he added, in response
to Bader’s comment, ‘‘Instead of getting
bogged down in all possible plans, keep in
mind the ‘reasonable man’ standard—
that the commission had in mind ... All
the commission did was open the door to
greater flexibility [on broadcasters’ part].
If you don’t feel comfortable about
specialized programing and counting on
the programing of other stations [to make
the showing needed to fend off a
challenger at renewal time], don’t do it”’

DeVos calls for
pride in business
and leadership
role for radio

Mutual co-chairman exhorts
audience to be a positive

force in the country; opposes

9 khz and antibusiness sentiment

““Radio, more than television and other
media, can help rebuild faith in America.”’
That sentiment, elaborated by the co-
chairman of the Mutual Broadcasting
System, Richard DeVos,in his keynote ad-
dress opening the general radio session
of the 59th annual NAB convention on
Monday morning, met with loud approval
from the estimated 1,500 persons in atten-
dance.

DeVos, president and co-founder of
Mutual’s parent, the Amway Corp., main-
tained that broadcasters play a key role in
shaping public attitudes and opinions, say-
ing the electronic media too often give ex-
posure to ‘‘fault-finders who know how to
tear down, but not to build’’ social institu-
tions. He was interrupted by applause
several times and treated to a standing
ovation at the conclusion of his talk.

“This is a great time for this industry,”’
he continued. “‘It’s almost as if the chains
have been dropped from your wrists—the
question is, ‘What are you going to do
now,?,’

DeVos, who helped lead Amway from
its origins in 1959 as a garage-bound soap
manufacturer to a $1.1-billion-a-year
multinational corporation, challenged his
audience to ‘‘stop apologizing for being in
business.

‘““We live in a society where achievement
is too often characterized as evil, success
is seen as sinful, and big business is con-
sidered bad. I refuse to accept this at-
titude”’

The decision by Amway to acquire
Mutual, a radio network which has since
purchased two major market AM stations,

DeVos

came about, according to DeVos,
““because we are concerned about
America . . . and wanted to be involved in
a vital communication link to the Ameri-
can people’”’ He added that he considers
radio to be a more intimate medium than
television, and more influential than other
media in development of key social at-
titudes.

DeVos called on radio station owners
and managers ‘‘to use your new found
prosperity as an opportunity to help peo-
ple’” The executive blasted socialism as
“‘slavery of the people,” pointing out that
“‘only rich nations can afford to help poor
nations. The free enterprise system says
that people are the great ones.”

In a direct response to Cuba’s recent
suggestion that it sees adoption of 9 khz
AM band spacing as the only solution to
its incompatibilities with the U.S. over
band usage, DeVos exhorted his listeners
to ““stand up to Fidel Castro” on the issue,
by opposing any move to adopt a narrower
spacing.

DeVos outlined four stages in the
development of a typical business—build-
ing, managing, defending and blaming—
which he contended must be understood
if an enterprise is to be successful.
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“Too often we are preoccupied with the
intricacies of management, as opposed to
selling and building,” he said. “You don’t
get anywhere sitting around and being a
manager. You tend to stop growing [when
you do that]”” He warned that broad-
casters must avoid the temptation to ‘‘ex-
plain away” slow growth or nonperfor-
mance by a new set of factors now that
deregulation has removed burdens com-
plained about for many years.

AM: There’s life in
the old medium yet

Aggressive sales postures,
innovative promotion, separate
images—all techniques to help
win audiences from FM’s

To hear the experts tell it, those who suc-
ceed in AM radio in the 1980’s will likely
be those who best understand and meet
the needs of their local audience. The
substance of remarks by three panelists—
one each from a small, medium, and large
market—at a Monday afternoon session
last week on ‘‘selling AM’ was that
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R - Network radio is booming. It’s stronger
‘ than ever...and growing. Advertiser
investment 1s at exceptional levels. And
45 percent of the nation’s 7800 commercial
radio stations are now network-affiliated
—a modern record!
But in some crucial ways it’s also a
whole nezw medium. Do you and your
people know your way around network
radio today? Are you confident in the
many ways to employ network radio in a
media “mix”—are you familiar with all the
datayou’ll need concerning ratings,reach and
frequency,clearances, program opportunities?
We can help provide an excellent
road map. CBS now offers a uniquely
comprehensive orientation seminar, custom-
tailored for your needs.

cBS
ANNOUNCES Our seminars cover all the things
NEW

media and marketing people need to

NETWORK know. And you tell us the location and

RADIO length of time you'd prefer; number of

ORIENTATION people to attend; and any specific questions
NAR you may have.

SEMI S Executives at all four CBS Radio

network sales offices are prepared to help
tatlor your seminar for you and your
company. If youd really like a clear
picture of what’s going on in this hot new
medium, please give us a call.

We think you’ll find it profitable. And
if you do, we do.

CBS RADIO NETWORK )((

The Competitive Edge

Dick Macaluso in New York (212) 975-6141; Tom Montgomery in Detroit (313) 352-2800;
Bob Schroeder in Chicago (312) 951-3401; Larry Storch in Los Angeles (213) 460-3296.






change forced upon radio in the next
decade.

The most direct competition Bortz
foresees for radio may come from ‘‘pocket
television sets”’ that he said would be in-
troduced this year. Mini-sets in television
could eventually become as ‘‘ubiquitous
as the transistor radio,” he added.

Richard Geismar, chairman of Insilco
Broadcasting, New Haven, Conn., said
radio should take advantage now of tech-
nology developed in the 70’s. Audio pro-
cessors, improved transmission systems

loomy optimist. Howard Ruff (top),
tinancial adviser featured in radio
and TV reports, told the radio luncheon
at the NAB convention last Tuesday that
“Ronald Reagan was elected president
of the Titanic" Ruff anticipated rising
waves of inflation punctuated by “scary”
depressions, plus continuing high in-
terest rates. One way to end inflation,
Ruff said, might be through a more
totalitarian government (“of either left or
right”). One result would be less
freedom of speech, which he said is
already under attack. But, he continued,
“despite what you hear from me, | am an
optimist” He said the U.S. has "great in-
herent strength,” and though it faces a
test, “l think it will pass” He urged
broadcasters, “the most powerful force
for informing public opinion” in history,
to “use your powerful voice” to educate
listeners and viewers on the economic
facts of life. Ruff was introduced by Har-
ry O'Connor, who handles his TV and
radio reports and who handled Presi-
dent Reagan’s radio series. O'Connor
said that “we happen to believe that
radio elected Reagan” At the same
luncheon, former sportscaster Reagan
and singer Kate Smith, long-time “first
lady of radio,” were inducted, in absen-
tia, into the Radio Hall of Fame by Cullie
Tarleton, NAB Radio Board vice chair-
man.

and other equipment now on the market
should replace older gear in the interests
of operating economy and improved
sound, Geismar advised.

Geismar, too, forecast more total usage
of electronic media, meaning no diminu-
tion of the radio universe.

I.T. Shrigley, former manager of
KSPN(FM) Aspen, Colo., now a broadcast-
ing consultant in New York, said radio
broadcasters would be wrong to over-
emphasize technology. “‘If I had $15,000
to spend at a smaller-market station,”” he
said, “‘I'd put it into sales training and
material, to implement with great convic-
tion a local marketing program: Then I’d
use the proceeds from higher rates and in-
creased sales to buy new equipment.’

Shrigley said it was ‘‘unfortunate’’ that
the FCC has decided ‘‘preliminarily’’ to
prohibit radio broadcasters from acquiring
co-located low-power television stations.
Radio broadcasters in smaller markets, he
said, were uniquely trained to operate low-
power TV, which he said would probably
be suited more to markets of 5,000 to
20,000 population than to bigger ones if
it is to succeed at all. Shrigley thought low-
power stations could function primarily as
outlets for satellite-delivered network pro-
graming, with only ‘‘small portions of the
broadcast day’’ devoted to local news and
information. The secret, he said, would be
in promotion of the LPTV by its associated
radio station.

Geismar, in response to a question, saw
little future for any venturer in low-power
television. “‘It’s exotica,” he said, ‘““for
hobby, fun and games.”

In satellite distribution, new technology
has already made profound changes in
radio networking, Edward McLaughlin,
president, ABC Radio Networks, told the
panel session. He now counts 11 radio net-
works in operation and said there would be
16 to 24 by 1984,

ABC intends to convert its distribution
system to satellite by 1984, McLaughlin
said. As the system is now conceived,
ABC affiliates would pay for what he called
the “‘outside equipment’’—the dish and
related hardware for earth stations—and
ABC would supply the receiver.
McLaughlin said he thought there was a
“‘good chance” that most or all radio net-
works would wind up eventually on the
same bird to facilitate affiliation changes
and multinetwork delivery. Those func-
tions are complicated now, he pointed out,
by the necessity to reorient earth stations.

The increase in network numbers has
been accompanied by an increase in net-
work revenue. McLaughlin predicted that
the radio network marketplace would grow
to $200 million this year and $300 million
in 1984. More networks mean more total
network reach and therefore added adver-
tising value, he said.

ABC Radio has succeeded with its four
networks, he said, because it positioned it-
self to compete against television and
magazines for advertisers with budgets of
$500,000 to $2 million. Advertisers in that
category ‘‘can’t afford much TV,” said
McLaughlin, ‘‘but we can offer them na-
tional exposure.”’
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Radio news: Doing
it right pays off

How to get ratings with radio news? Don’t
worry about the ratings; worry about the
news. That advice was given last week in a
panel session at the NAB convention.

“Establish yourself as the single most
dependable source of information in your
market,” said 1. Wally Ausley, vice presi-
dent and general manager, WPTF(AM)
Raleigh, N.C. ““If your listeners trust you,
the numbers will take care of themselves.’

Ausley said WPTF presents 44 newscasts
daily. The emphasis is on localizing the
news. WPTF reporters are each equipped
with a two-way radio and a cassette
recorder. Each has a newsroom cubicle
with reel-to-reel, cartridge and cassette
recording and playback equipment.

Harry Barker, president and general
manager, KQMS(AM) Redding, Calif., said:
“The future of AM is in localism, more
news, more talk”’ Music still occupies
much more time on KQMS than news, but
news brings in 40% of the station’s
revenue. Not only that, advertisers that
buy news tend to be long-term, Barker
said.

Bill McMahon, president and general
manager of the all-news KSDO(AM) San
Diego, said it isn’t necessary to be num-
ber one in ratings to be number one in
sales. ““If you make the commitment to
serious news,” said McMahon, ‘“‘forget
the kids, young women and, to a great de-
gree, young men. But you will get an
upscale audience that can afford automo-
biles, home computers, real estate.”’

The new audience is slow to build, said
McMahon, but it is also slow to leave the
station.

Norm Woodruff, former news director
of all-news KCBS(AM) San Francisco, now a
consultant in San Francisco and the
moderator of the panel, said he detected a
trend toward more news on FM stations.
Even beautiful music stations are paying
more attention to news and news features.
Like Ausley, Woodruff thinks news must
be localized. NBC Radio’s News and In-
formation Service failed, Woodruff said,
because it provided a national service that
stations broadcast to the exclusion of their
local efforts. Without local commitments
by affiliated stations, NIS was doomed,
said Woodruff.

A questioner in the audience wondered:
What about news people delivering com-
mercials? Barker forbids the practice on
KQMs. Woodruff, however, sees no fault in
it if journalists forbear from endorsements
and if a buffer or change of inflection in
the news person’s voice clearly indicates
the shift from news to a commercial
message.

The value of editorializing was stressed
by Ausley, who delivers an editorial daily.
Editorializing, he said, ‘“‘not only is good
programing, it is also an obligation.”’

Woodruff also is high on editorializing,
if it is carefully done. ‘“Take a stand,”’ he
told the broadcasters. ‘‘Stimulate people to
think.’















written,”’ but he told the workshop that
WILA-TV would probably accept it if it were
presented merely as a discussion of the
senator’s voting record.

“It isn’t easy,’ Cookerly said of the
whole question of issue advertising, ‘‘but
we think it’s worth it.”’

Jim Popham of NAB was moderator.

Promoting earth
stations for radio

Wold’s Worth predicts that by ‘83
dishes will be as indispensable
as cart machines; other panelists
report growth figures to date

The use of satellite communications by
radio stations is about to ‘‘break loose,”’
predicted Gary Worth, president of Wold
Communications, at a Tuesday morning
panel session at the NAB convention. By
1983, earth stations at radio stations ‘‘are
going to be about as indispensable as a cart
machine.”’

Support for Worth’s forecast was pro-
vided by his three fellow panelists who
have been making use of the technology to
distribute programing to local radio sta-
tions.

Dave Bowen, of the Associated Press,
reported substantial progress in the in-
stallation of earth stations at AP-affiliated
newspapers and radio stations for use in
AP’s satellite network. As of last week,
there were 205 stations in operation and
120 in the process of being installed,
Bowen said. The number of operational
stations will grow to 400 this summer, to
600 by the end of the year and to 900 by
the middle of 1982.

More than just new AP services are
being pumped to radio stations over the
AP network. The earth stations are shared
by RKO, Dow Jones and Wold Com-
munications.

Jerry Wallace, of the Mutual Broadcast-
ing System, said its earth station network
is also well on its way to completion.

MBS has already installed 235 dishes at
affiliated radio stations and will install 10
earth stations per week until all 650 MBS
affiliates are part of the network, Wallace
said. According to Wallace, MBS sees
three primary advantages to satellite dis-
tribution: It’s more economical, it allows
more flexibility and it produces ‘“‘an in-
credible improvement in sound quality
that can only be achieved through
satellites.”’

Although the widespread application of
satellite communications in radio seems
inevitable there are some problems that
are retarding its growth.

Worth pointed out that there are now
only two Westar transponders dedicated to
audio service and they are both sold out.
But, Worth said, the shortage of audio
channels should be relieved in the years
ahead as more satellites are launched.

That different audio services are
delivered on different satellites is also
troublesome, according to Tony Masiello
of Enterprise Radio, as it requires broad-
casters to go to the added expense of con-

structing a second earth station (for
simultaneous reception) or installing
single steerable stations (which precludes
simultaneous reception). Masiello said he
didn’t know whether it would be possible
to move all radio programing to one
satellite, but said ‘‘it would help”’ On the
other hand, he said later, dividing the pro-
graming between two satellites would pro-
tect the radio operator against the
possibility of losing all his network pro-
graming upon the failure of one satellite.
While agreeing that a single satellite dedi-
cated to radio programing would be a good
thing, Worth called it a ‘‘pipe dream.”
There were some questions from the
programers in the audience. One ques-
tioner asked whether time was available
for sublease from any of the panelist’s
companies. After Bowen, Wallace and
Masiello said no, Worth of Wold said:
“Now you know why we are in business.”
Bowen used his forum to rebuke
publicly Western Union, AP’s satellite car-
rier, for a two-hour service failure during
AP’s coverage of the aborted launch of the
space shuttle on April 10. Under its tariff,
AP is supposed to have protected service,
Bowen said. But the failure of a high-
power amplifier at Western Union’s uplink
in Glenwood, N.J., and the subsequent
loss of service showed ‘‘that the back-up
that was supposed to be there, was not.’
Bowen read a letter he sent Western
Union threatening legal action on the
ground that the service failure ‘‘due to
gross negligence at a minimum” caused
substantial damage to AP’s reputation.

Broadcasters are
invited to join
the pay TV club

TV stations urged to program

pay material in their cities

with MDS; NAB panel cites
number of advantages including
getting jump on new technologies

A new opportunity for broadcasters to
make money and at the same time provide
competition for cable TV was offered at
the NAB convention. That interesting
combination was billed as “MDS—A
Billion Dollar Baby?”’

“There is an opportunity for a broad-
caster to set up a second business in his
town—pay TV through MDS,’ said dis-
cussion leader Mark Foster, president of
Microband National Systems. He went on
to give some background on MDS —multi-
point distribution service. It’s an om-
nidirectional microwave link usually with
either 10 or 100 watts that broadcasts in a
radius of about 15-20 miles. The licensee
is considered by the FCC to be a common
carrier and cannot originate programing,
but sells time to whoever is willing to buy.

There are currently 84 MDS systems in
operation, according to Foster. MDS began
about 10 years ago as a way to provide pay
programing, mostly movies, to apart-
ments, hotels and other multi-unit dwell-

Broadcasting Apr 20 1981
56

ings. Up until 1979 it was not feasible for
home use because of the high cost of
receiving antennas—around $1,400. But
with new technology, the price began to
drop until today antennas cost about $55.

“‘Broadcasters are ripe to get into
MDS,” said Foster. “They can introduce
advertising, use their technical and sales
staffs and their own airwaves to promote
it”” He went on to talk about a complete
turnkey system provided by Montgomery
Ward. The store handles billing and collec-
tion, equipment inventories, installation
and maintenance and customer service for
an incremental part of the subscriber fee.
Foster estimated that with such an ar-
rangement, the cost to a broadcaster to get
into MDS would be about $50,000-$75,-
000 with a break-even point of between
4,000 and 6,000 subscribers.

An added benefit of MDS entry for the
broadcaster would be getting the jump on
cable systems by being the first to offer a
pay service. According to Foster, once a
pay service is offered, competing services
such as cable, STV and LPTV will have a
difficult time getting established.

The growing vistas

of local TV news

Satellites, helicopters and
other new gear help stations
get more stories in the fight

to keep audiences; journalists
are reminded that content is
more important than equipment

Using strong local news programing as a
tool in warding off the competitive threats
posed by the new technologies was
emphasized at a Monday morning NAB
session, “‘Local News Isn’t Local Any-
more.”’

The panel, moderated by Fred Young of
WTAE-TV Pittsburgh, discussed ways to
utilize satellites and other technology to
expand their stations’ news operations.

Al Buch, news director of KPNX-TV Mesa
(Phoenix) Ariz., told of his station’s use
of a helicopter to expand the limits of its
news gathering capability. The “‘Sky 12’
uses a reporter-pilot and a cameraman and
is equipped with two-channel microwave
transmitter and receiver in addition to two
videotape recorders. In addition to the ob-
vious traffic stories, the helicopter is used
for a variety of spot news (floods, rescue
efforts and even following police in a high-
speed chase down a highway), specials, in-
serts for various pieces and as a field
anchor for spot news stories. The helicop-
ter costs the station $200 an hour in
upkeep and is used about 50-60 hours a
month, according to Buch. The pilot and
cameraman are on call 24 hours a day,
seven days a week and can be in the air 20
minutes after learning of a story over
scanners at home. This ability to react is
part of Buch’s philosophy. “‘If [local TV
stations] are to survive, we have to be a
video news service,”’ perhaps 24 hours a
day.

Satellites are another device local sta-





















SOME OF THE BEST
IDEAS IN BROADCASTING
WILL NEVER BE HEARD.

Sign. If's the third most used
language in the United
St¢ 2s. And for nearly ten
percent of the national
populafion, a vital form of
communicafion.

That's why our NBC Flag-
ship Stafion in Los Angeles
made a commitment fo
present a series of pro-
grams designed to build greafer under-
standing among deaf and hearing viewers.

The first presentation was an hour-long
prime fime variety special, "The Sign of Our
Times." The show took viewers on a fanciful

song, dance and theater —
all performed in sign as
well as verbal language.
The special was fol-
lowed by 20 reqgularly
scheduled programs on
sign as part of our educa-
fional series, "Knowledge’’
Viewer response was so
greaf that an additional 20
half-hours are currently in production for fall
viewing. The entire series will be seen on each
of our NBC Flagship Stations.

We take pride in being responsive to the
tfotal audience. In Los Angeles, that goes

journey through new concepts of mime, without saying.

Pictured above: Larry and Sharon Neumann Solow, stars of "Say It With Sign” parr of the "Knowledge” series.

T 4E FLAGSHIP STATIONS OF NBC

KNBC-TV WMAQ-TV WRC-TV WKYC-TV WNBC-TV
LOS ANGELES CHICAGO WASHINGTON, D.C.  CLEVELAND NEW YORK
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You buy the
earth station

we'll help
foot the blll

UPI invites you to “go satellite”
—with your very own dish!

Now you can receive the UPI Audio Network in crystal-clear,
studio grade quality through your earth station. You can also
get UPI's Broadcast Wire, the only one available anywhere
via satellite.

It's YOUR dish ... so YOU get the tax benefits and YOU
decide whether to receive additional services from Westar |ll.

How do you join? Simple. You buy the dish (includes
installation and maintenance) for $6,165.00. UPI will credit
your account with up to $1,200 per year, a total of $6,000.00.

Prefer to lease? We'll do it for as little as $12.52 per week,
nothing down, option to buy later on.

Contact your UPI Regional Executive, or
call Donald J.Brydon at 212-682-0400.

UNITED PRESS INTERNATIONAL
220 East 42 Street, New York, NY 10017

- Prices effective through
April 30, 1981.










It takes more than a freeze to dim enthusiasm for low power

NAB convention sessions are marked
by high interest in new medium,
regardless of FCC’s cautionary
action; some expect year’s delay

The FCC’s sudden freeze on low-power
television applications, on the eve of the
NAB convention (BROADCASTING, April
13), failed to dampen interest in the pro-
posed new service at Las Vegas. The
freeze became just one more question for
many delegates, eager to learn all they
could about that prospective new medium,
at meetings, seminars and exhibition
booths.

The FCC imposed the freeze without
warning on April 9, on the grounds that it
was administratively overwhelmed by the
unexpected deluge of applications—over
5,000 since the proposed rules were issued
last September—and that it did not have
adequate technical guidelines for their pro-
cessing. The freeze was not absolute; the
FCC said it would accept and process ap-
plications for some frequency changes and
for low-power stations in areas served by
no more than two full-service stations.

At a Monday evening (April 13) legal
clinic, Jay Baraff, of the law firm of Baraff,
Koerner & Olender, guessed it would be
“more than a year’’ before the FCC would
“‘unfreeze’” the process. And even then,
he said, there is no guarantee low-power
grants will begin to be made. Because the
freeze came without warning and caught
many with unfiled applications, Baraff said
it was ‘“harsh’’ and sure ‘‘to kick up a lot
of dust”’ The freeze, Baraff said, should
not be interpreted as the beginning of the
end for LPTV. With 5,000 applications
now on file, it would be hard for the FCC
to turn its back on the service. ‘“They’ve
got to go with it.”’

When the FCC does ﬁnally begin ac-
cepting applications again, Baraff sug-
gested to the broadcasters squeezed into
the small meeting room that they submit
them. “You should protect your flanks
and get something on file. You might have
just as much chance [of being granted a
frequency}—if they dont bar you alto-

gether—as anybody else.”’

“If they can sort this thing out in a
year,’ said a skeptical George Borsari of
Daly, Joyce & Borsari, ‘‘they will be doing
well

Borsari advised applicants who can still
be granted frequencies under the excep-
tions of the freeze to file amendments ‘‘to
make a showing that they are in com-
pliance with an exception.”’

Borsari was bullish on the future of the
service. He suggested that as the medium
evolves, it will go from a secondary to a
primary service and that transmitter
powers higher than those now proposed

will be allowed.

Speaking before a meeting of the Na-
tional Translator Association on Sunday,
Michael Couzens, the principal author of
the proposed rules (he is now a private
consultant), saw the freeze in a positive
light. By restricting the acceptance of new
applications only to those proposing to
serve small markets, Couzens said, the
FCC has shifted the emphasis of low-
power service from the urban market to
the rural market—where he believes it
belongs.

Couzens also felt the freeze might ac-
celerate the processing of applications.
Under the freeze, 30 to 80 applications
could be granted, he said. There was no
way any application could have been pro-
cessed had the freeze not been imposed,
he said.

O
About 100 persons turned out for an early
morning session on Tuesday to hear FCC
Broadcast Bureau Chief Dick Shiben’s ex-
planation of the freeze and were disap-
pointed to learn that he was nearly as ig-
norant of its specific provisions and
ramifications as they. Shiben did reaffirm
the FCC’s commitment to get out the
rules necessary for technical evaluation of
applicants by this fall. But he said a lifting
of the freeze would not necessarily follow.
“The freeze will be lifted,” Shiben said,
“when I believe we have the tools necess-
ary to process the applications in the most
expeditious manner.’

Like Couzens, Shiben tried to put the

freeze in the best light. “It’s not good
management to create something we
couldn’t deliver back [in the form of a con-
struction permit]. If you are going to
spend money we should be able to accept
and process them.”

For Shiben, the freeze is no more than a
temporary setback. What he feels could
retard the growth of the service are com-
parative hearings. The proposed rules state
that, all else being equal, the award of con-
tested channels should be determined by
lottery —and Shiben strongly endorsed the
idea. He said that if the FCC is required to
go through any type of comparative hear-
ing, there will be long delays in the imple-
mentation of the service.

Shiben gave no solace to those who felt
that the applicants for conventional
translators were being unfairly victimized
by the freeze. Shiben said there was
nothing he could do for them. They have,
he said, ‘‘been caught in the avalanche of
the rulemaking.’

O

The National Translator Association au-
dience on Sunday also heard a nuts-and-
bolts lecture on low-power television by
Byron St. Clair, president of Television
Technology Corp., a maker of low-power
transmitters and translators, and a tale of a
low-power success from Henry Hove, vice
president and general manager of North-
ern TV Inc., which operates a string of
publicly owned low-power stations in
Alaska.

St. Clair’s lecture focused on the

engineering experts,

Coming Next Week

BroapcasTING will take a broad look at the panoply of high=technology wates that filled the
Las Vegas Convention Center—with particular.emphasis on the latest developments—in
its “post-post” NAB coverage next week. The equipment news will be compiemented by a
review of the equipment and pervasive technicalissues, supplied by panels of broadcast.

With some 470 exhibitors, there was more to look at than ever before, some new some
old and much improved. ENG ‘gear attracted- much_ attention. The all-in-one camera/
recorder using half-inch tape developed by RCA -and Panasonic was shown by both com-
panies along with a comparable but incompatible half-inch cameralrecorder by Sony.
Sony has no intention of abandoning the three-quarter inch market it has dominated,
however: it introduced a new U-matic recardet/editor that can be rack mounted and front
loaded. Sony countered the proliferation of low-cost ENG cameras with one of its own for
just $12,000. Toshiba and ikegami also came with new ENG cameras, Ampex didn’t make
quite the splash it did 25 years ago at the corivention with the introduction of the first prac-f
tical videotape recorder, but it came up with a dazzling special effects system In Ampex’s
words, Merlyn “can generate picture rotation about all three axes and execute flips, spins
and tumbles” with complete  digital transparency. Refinements in video graphlcs were
much in evidence, presented by companies like Aurora imaging Systems Interand Corp.
and Weathercaster, And among the many companies offering various types of automation
systems was another offering an “electronic:-newsroom Radio Computing Serveces
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ANOTHER CLEAN SWEEP FOR
BMI WRITERS
BMI PUBLISHERS
BMI MUSIC
THE 1981 OSCARS

| |
BEST ORIGINAL SONG
“Fame” from FAME
Michael Gore

Dean Pitchford
MGM Affiliated Music, Inc.
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BEST ORIGINAL SCORE

FAME
Michael Gore

MGM Affiliated Music, Inc.

Congratulations from all of us.
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ATNA EVEN INSURES

Journalists! Do you have questions that pertam
even remotely, to insurance or finance?

Aitna Life & Casualty will answer them.
With an authority you’d expect from the
world’s largest diversified financial organi-
zation, and an alacrity you wouldn’t.

Our staff of former working jour-
nalists knows the meaning of the
word “deadline.”’ If they can’t
handle your queries, they’ll
quickly link you with those of
our 39,000 employees who can
And, as our in-depth issues cam

* paign suggests, they’ll
be refreshingly candid
about sharing /Etna’s
J own points of view,
(They also offer hefty

‘“/Etna Backgrounders”
hot issues like arson, health
care costs, auto theft, and the
future of pensions.)

Could you use this deadline insurance?
»" Make it a policy to phone
(203) 273-4720 and ask
for Al Abend, Bob Norton, - p. |
or Henry Savage.
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ease.

Among the conceded advantages of
component over composite editing: higher
picture quality and elimination of subcar-
rier complications.

William Connolly of CBS-TV spoke for-
cefully for the panel in defending the deci-
sion favoring component coding (after
being challenged by a question from the
floor suggesting that the U.S. may have
been ‘‘railroaded’’ on the subject): “‘If you
stay in composite coding you’re going to
be stuck in four-field color sequencing
forever (and eight-field sequencing in
PAL). We want to be freed from this color
framing business.”

Roland Zavada of Kodak, who heads an
SMPTE liaison group working with other
international engineering organizations
toward the worldwide standard, reviewed a
number of actions that led to the growing
consensus toward a sampling frequency of
13.58 mhz (864 samples per line) and a
<ampling ratio of 4:2:2. Meetings in both

ussels and Madeira have agreed to that
standard, and it is expected to be put
before the International Radio Consulta-
tive Committee of the International
Telecommunication Union in Geneva this
September.

One possible sticking point surfaced
when a questioner from the floor, repre-
senting Japan’s Toshiba manufacturing in-
terests, asked Zavada about a communica-
tion from that country’s broadcasting
group opposing the 13.58 standard (and
presumably advocating a higher sampling
frequency of 14.3 mhz). Zavada indicated
SMPTE representatives would meet with
the Japanese manufacturers to attempt a
reconciliation of viewpoints.

Zavada noted that national standards
normally evolve before international stan-
dards—the situation that led to creation of
a three-part television world. Technology
is moving too fast now to allow nations to
proceed on their own, he said.

In addition to addressing the broad com-
patibility question, the panelists also dis-
cussed specifics along the way. C. Robert
Thompson of RCA described design
development leading to a digital video tape
recorder (DVTR) and compared four
different recording drum designs (by Bri-
tain’s Independent Broadcasting
Authority and by Ampex, Bosch and
RCA). They ranged from 270-degree tape
wrap with four clustered heads to 180-de-
gree wrap with four heads equally spaced
around the drum.

While not dampening anyone’s
enthusiasm for digital, it remained for
Connolly to interject a note of caution. ‘It
took 13 months to reach a standard for the
type C one-inch helical system,” he said,
‘‘and that involved only the details of the
mechanical format. In digital there are at
least a half-dozen other considerations’’ to
be ironed out before international agree-
ment is reached. ‘‘One of the toughest’’ of
those considerations is digital audio, Con-
nnlly noted. ““What I’m warning everyone

but is that the overall digital standar-

ation process may take considerably
tonger.”’

Charles Ginsburg, of Ampex, injected

still another problem into the digital stan-
dards question: how broadcasters will in-
terface with common carriers. ‘“Who will
be responsible for providing bit rate reduc-
tion?”’ he asked.

... "~
Teletext venturers

lobby broadcasters
in Las Vegas

French (Antiope), British (Ceefax)
and Canadian (Telidon) push their
product at NAB convention

The battle for teletext supremacy in the
U.S. was waged before broadcasters at the
NAB convention last week. Proponents of
the competing systems—French Antiope,
British Ceefax and Canadian Telidon—
showed off the attributes of their respec-
tive systems on the exhibit floor and
squared off at two Monday panel sessions.

Meanwhile, the teletext committee of
the Electronic Industries Association,
which has been struggling unsuccessfully
to come up with an industry consensus on
teletext standards, announced plans for a
new comparative test. Dave Sillman, of
the Public Broadcasting Service, said his
committee task force is putting together a
carefully controlled test which would
generate an abundance of objective data

for evaluating the three systems. Sillman
said he hoped to conduct the tests in late
June or early July. “‘But it’s a formidable
task and the important thing is to do it
right.”’ ¢

The other news from the committee was
not good. Having failed to reach a consen-
sus last summer on a single system, the
committee turned its attention to
parameters, independent of any of the
systems, including bit rate, framing code,
page format and character sets. But, said
Zenith’s Carl Eilers, another task force
head, little progress has been made. “‘It
has turned out,”’ he said, ‘‘that the non-
controversial items are not as non-
controversial as previously thought.’

Despite the EIA’s best efforts—and ab-
sent second thoughts on the part of the
competing systems—it appears that the
question of a U.S. standard could be left to
the FCC. Standards based on the British
and French systems have already been
submitted there and, according to John C.
Smirle of the Canadian Department of
Communications, developer of the
Telidon system, a standard based on
Telidon will be filed on top of the others.
Smirle said the filing will be made by a
number of manufacturers, but declined to
say who they are or when they might act.

Smirle, who said he is still optimistic
that some kind of compromise among the
proponents can be worked out, warned
that time for compromise is running out.
In about six weeks, he said, Telidon
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SATISFACTION. Our Customers
express SATISFACTION with
their BAT® Systems.

GROWTH. Our unique “Perpetual
Support Plan” provides REGULAR
IMPROVEMENTS to your BAT System.

SUPPORT. Our users say “Station
Business Systems CARES about us!”

A professional survey of BAT System users confirms these
facts. As one of the largest suppliers of minicomputer
systems for radio and TV, we know our business, and yours.
To learn more, call (800) 243-5300 or (203) 622-2400, or write
600 West Putnam, Greenwich CT 06830.












'FCC to take on
| BS this week

F lic comment sought on STC
application; NPRM to be issued

on interim policy matters;

NTIA urges speedy action on DBS
and rebuts high definition TV
proposals of CBS and AMST saying
n ketplace should decide

Tomorrow (April 21) is “DBS day’ at the
FCC. Aside from discussion on the issue,
the commission is expected to do two
things: (1) Accept for filing and put out for
public comment the application of Satellite
Television Corp. (STC) for authorization
of a direct broadcast satellite system; (2)
Issue a notice of proposed rulemaking,
drawn up jointly by the Office of Plans and
Policy and the Office of Science and Tech-
nology, addressing regulatory DBS policy
isenes for the period prior to the Region 2
A ninistrative Radio Conference in 1983
(KARC 83).

According to one OPP staffer, the public
will not be asked to address any specific
issues regarding the STC application. How-
ever the commission will have to decide
how to process it—as a broadcast, com-
mon carrier or experimental service or
seme combination thereof.

1e interim policy issues to be dis-
cnseed are:

Whether to authorize a pre-RARC
LC ' service at all.

Whether to impose content, eco-
nomic and/or technical regulations on any
authorized interim DBS service or none at
all

Whether to allocate the 12 ghz band
among several different services—fixed
terrestrial and satellite services and broad-
cast satellite —or to reallocate some of the
existing services in that band to another to
mate room for DBS.

though the staff item does not
specifically address the issue, it is expected
that the commission will also discuss how
a high-definition television service will fit
into the DBS picture.

The National Telecommunications and
Information Administration called on the
FCC last week to adopt an open entry ap-
proach to direct broadcast satellite service
in the U.S., free of all but technical
regulatory shackles. Contrary to the view
espoused by CBS, the three television net-
work affiliate groups and the Association
of Maximum Service Telecasters, NTIA,
in ed DBS comments, said the imple-
meniation of a high-definition television
sy m within the 12 ghz band should be
decided by the marketplace.

nong other things, NTIA urged the

Technology®

commission to:

B Adopt interim procedures for
authorizing DBS services prior to the 1983
RARC, “‘to facilitate U.S. preparations for
RARC 83 and to reduce service delays in
the post-1983 period.”’

® Grant applications in a timely man-
ner by issuing ‘‘conditional construction
permits which will allow initial procure-
ment activities, but not launch or opera-
tion, prior to RARC 83" (Orbit positions
and frequencies should not be assigned
until after RARC 83.)

NTIA strongly urged the commission to
establish a “‘clear concept” of what U.S.
domestic DBS policy will look like before
the 1983 RARC. Without that concept,
NTIA said, the U.S. “‘will be risking a
result [at RARC] which fails to conform to
our future interests in this spectrum.”’

At a press conference on the day of the
filing, NTIA officials stressed that a pre-
RARC DBS authorization of some kind—
be it experimental or conditional—would
only help bolster the U.S. position at the
conference, showing other Region 2 coun-
tries the U.S. DBS spectrum needs are
realistic. )

Along these lines, NTIA noted that the
Satellite Television Corp. (STC) DBS ap-
plication submitted to the commission last
December is ‘‘virtually the only DBS pro-
posal that has been formulated under the
pressure of the marketplace and although
this does not guarantee that it fully reflects
market realities, it is a proposal that rests
upon the commitment of capital”’ ($§00
million worth). So that STC can be granted
a ‘‘conditional construction permit,”’
NTIA urged the commission to put the
Comsat application out for public com-
ment, ‘‘as soon as possible.’”

With its endorsement of the STC ap-
plication, NTIA also urged those in-
terested to submit applications or express
their intention to submit DBS applications
to the commission.

At the press conference it was noted that
the U.S. should seek at least four complete
orbital slots [one for each time zone] of
500 mhz of spectrum each. Donald M.
Jansky, associate administrator, federal
spectrum and systems management for
NTIA, said, that based on the STC DBS
model, each orbital slot has a capacity for
30 channels so that if the U.S. obtained
four slots, there would be enough
spectrum for 10 Comsat-like DBS opera-
tors.

From a regulatory standpoint, incor-
porating a high-definition television
system within the DBS service is not on
NTIA’s high priority list, said Dale Hat-
field, the agency’s acting director. Jansky
elaborated that this is ‘‘something for the
marketplace to decide,”’ and will involve
future “‘trade-offs” of HDTV for fewer
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DBS operators because the HDTV re-
quired more spectrum per channel.
Regarding the type and degree of
regulation to be imposed on DBS, NTIA
acting associate administrator for policy
analysis and development John Lyons,
speaking in Boulder, Colo., via telecon-
ference at the press conference, said the
commission should ‘‘look at what evolves
absent governmental constraints,”” in
determining the appropriate degree of
regulation. Lyons did reveal the NTIA
preference, however, when he suggested
that a ‘‘hands-off programing content”
philosophy—which is currently applied to
pay cable—‘‘would be ideal for DBS.”
Technical DBS policy issues present
‘‘the .greatest challenge,’ said NTIA,
especially orbit/frequency options and in-
terservice sharing. It urged the commis-
sion to take a greater role in the allocation
of frequency per DBS operator than OPP
would have it do. OPP suggested the com-
mission simply allocate blocks of frequen-
cy to a given operator who would then
have the flexibility to divide that frequency
into as many channels as desired. NTIA

Watch out
for Selcom
inthe
South

Selcom’s 1980 sales for
this major- market station were
up 93% over 1979.

The total picture is even
more impressive. For results
not rhetoric...call us.

felcom,inc.

Radio Representatives
1221 Avenue of the Americas
New York, New York 10020

- (212) 730-0202




said that method would result in an ineffi-
cient use of the DBS spectrum.

Regarding the interservice sharing
issue, one solution that NTIA did not en-
dorse was the exiling of all fixed services
from the 12 ghz band as CBS proposed. It
offered several alternatives: sharing within
the band, extending the fixed services
band, “‘encouraging’’ a fixed service move
to a higher band, or a.combination thereof.
If sharing within the band is adopted as a
short-term solution, NTIA urged the com-
mission to adopt a policy “‘of prior (or in-
cumbent) spectrum usage rights for all
licensees in the 12.2-12.7 ghz band and
allow DBS operators to compensate [fixed
service] users for interference.’

Despite the stand taken a few weeks ago
by several representatives of existing fixed
terrestrial and satellite currently using the
12 ghz band (BROADCASTING, April 6),
CBS insists that band isn’t big enough for
the fixed services plus future DBS opera-
tors. CBS’s solution: Move the fixed ser-
vices out, preferably to the 18 ghz band.
The network calculates that to implement
such a solution would take ‘‘careful plan-
ning and a period of five to 10 years.”’

To support that position, CBS commis-
sioned a study on the severity of inter-
ference that might result from a sharing of
the band. It said the study concluded that
sharing of the 12 ghz band is “‘not practi-
cal”’ CBS interpreted the study as saying
that due to congestion of fixed services in
the major markets such as Los Angeles
and New York, “‘there is literally no room
to fit them into a smaller frequency range
in order to make room for the DBS ser-
vice.”’

The network rejected the notion that the
22 ghz band could be used for DBS any
time in the near future—if that service is
to include implementation of a high-
definition television (HDTV) system. The
technology needed to compensate for the
higher susceptibility of the 22 ghz band to
rain attenuation, fading and depolarization
effects, it said, is “‘well beyond the state-
of-the-art, and beyond any reasonably
achievable date for the implementation of
a HDTV system in the 22 ghz band, and
decades beyond the achievable date for the
implementation of a HDTV system in the
12 ghz band.’

CBS said the U.S. must obtain the adop-
tion at the 1983 RARC of a ‘‘flexible
spectrum allocation and assignment plan
by which the commission retains a great
degree of freedom in assigning disparate
bandwidths to system operators.”” It also
said that the U.S. should seek the full 500
mhz of spectrum at several orbital loca-
tions in order to accommodate the wider
bandwidths needed for HDTV.

Noting the inefficiences of such a plan,
it said a modified block allocation could be
implemented which would call for a ““basic
channelization” of 27 mhz with 20 mhz
channel separation and 60 dbw or greater
power (EIRP). That basic plan could be
used to coordinate with other region 2
countries and still allow for a mechanism
by which channels with different band-
widths could be assigned and used for pro-
viding HDTV and other DBS-related ser-

vices, the network suggested.

In their joint filing, the three television
network affiliate organizations took a total-
ly opposite view from that of NTIA. They
told the commission that it ‘‘cannot and
should not assume that any, much less all,
of the 12.1-12.7 ghz band should be dedi-
cated to DBS.’ It said that the ‘“‘only con-
ceivable purpose’’ of allocating a substan-
tial amount of spectrum space to enter-
tainment-type DBS, “will be to glut an
already saturated market for conventional
video programing.”’

The affiliates also argued that imple-
mentation of such a policy would be
grossly unfair to the existing fixed ser-
vices, for which the 12 ghz band is ““vir-
tually the last frontier, the last inexpensive
growth space.”

A different, more practical use of the
spectrum, said the affiliates, would be to
develop a high-definition system for ter-
restrial broadcasting.

The group also noted that the effect of
DBS on localism could be detrimental and
needs to be ‘‘carefully assessed’ by the
commission.

The Association of Maximum Service
Telecasters also filed comments on DBS
last week, concluding that the commission
should ““not squander this opportunity by
prematurely fixating on conventional DBS
as the highest and best use of this valuable
resource.”’ As did the affiliate groups (and
as CBS has said all along) AMST sug-
gested that a better use of the spectrum
might be to develop HDTV.

Labor woes
between PBS
and NABET

Latter claims PBS doesn’t know how
to bargain and is dragging process
out; PBS admits to lack of
experience but maintains timing of
schedule is ‘realistic projection’

Negotiations between Public Broadcasting
Service management and the National As-
sociation of Broadcast Employes and
Technicians over PBS’s first union con-
tract haven’t been going too well—at least
as far as the team of NABET negotiators is
concerned.

Leroy Sanders, NABET representative,
said several kinks have hampered negotia-
tions thus far. First, he said, none of the
members of the PBS management
negotiating team has ever attempted to
negotiate a labor contract before and, as a
result, they ‘“‘don’t know how to bargain.’
Second, he said, the PBS team had thus far
failed to focus on substantial issues and
had instead insisted upon ‘‘wrangling over
surface issues.”’” Finally, he said, PBS had
been stalling the negotiations and had
taken steps to train management in case
PBS engineers walk off the job. As a
result, Sanders said, NABET would file a
complaint with the National Labor Re-
lations Board, arguing that PBS wasn’t
bargaining in good faith.
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NABET received NLRB certification to
form a 52-member bargaining unit for
PBS engineers in January. It submitted its
first contract proposal at meetings held on
March 5§ and 13 and met again with PBS
management on April 1 to answer ques-
tions about the proposal.

After another week had passed, man-
agement informed NABET that it would
present its own contract proposal on April
29, and, according to Neil Mahrer, PBS
senior vice president and chief negotiator
for the management team, the NABET
team got ‘‘quite upset’ about how much
time was being consumed by the negotiat-
ing process.

But Mahrer said the PBS team wasn’t
stalling. He admitted, however, that the
management team didn’t have labor
negotiating experience—‘‘quite frankly,
we don’t understand it’’—but said man-
agement was ‘‘trying to be open and
honest’ about the negotiations and
thought April 29 would be a ‘‘realistic
projection”” for management to prepare
and present its own proposal.

Moreover, although Mahrer admitted
PBS management had ‘‘talked through”
what it would do if the engineers did walk
out, he also noted that PBS management
had heard rumors that the engineers were
planning a walkout.

Microwave exposure
ruled cause of death
by N.Y. state board

The New York State Workers Compensa-
tion Board has affirmed an earlier ruling
that a New York Telephone Co. employe
who worked with television relay equip-
ment at the Empire State Building was
killed by prolonged exposure to microwave
radiation.

A spokesman for the board said the
decision affirmed the first official finding
that exposure to microwaves can cause
death.

The victim, Samuel Yannon, died in
1974 after having worked for eight years as
a supervisor of microwave equipment on
the building’s 87th floor. The three-man
panel of the Compensation Board, hearing
an appeal by the telephone company of
last summer’s decision of the board’s ad-
ministrative judge, ruled that there was a
““direct causal relationship between the
decedent’s exposure to microwave radia-
tion during his employment and his subse-
quent disability, all of which ultimately
resulted in his death.”

The panel said it had relied in part on
the testimony of various medical
specialists in making its determination. A
physician for New York Telephone,
testifying from company records, said
there was no evidence that the victim’s ill-
ness and subsequent death were job-re-
lated.

A spokesman for New York Telephone
said the board’s ruling is under study and
a decision will be made shortly whether to
file an appeal to a state court.



After only three months...
.profitable!

That’s another record
for KTXA.

It was big news, in January, when KTXA, of
Dallas/Ft Worth roared onto the television scene with
whopping ratings of 17 and 22* the first two days
onthe air-Extraordinary performance, the industry
buzzed, but let's'see if they can keep it up.

Well, here it is, three months down the road and
KTXA is definitely keeping it up. Not only are they
still making big ratings, but they’re making big money,
too. So much so that they're in the black already.

Forthat kind of performance, solid management
and aggressive and imaginative programming
are enormous factars. But, just as important, is the
performance of the people who tell a station’s
story:and sell their time.

For KTXA, that's Seltel, Inc.

Both.of us are proud of the company we keep.

SELTEL, INC. 750 THIRD AVENUE, NEW YORK, NY 10017 (212) 637-0944

KTXA

FTWORTH/DALLAS

- *Sourece: Arhitron Coingidental



Pay-TV issues
arise in
writers strike

As happened last fall with SAG
strike, pay for new media is major
contention in walkout by Writers
Guild of America; expiration of
directors contract around corner

The Writers Guild of America member-
ship was picketing instead of writing last
week following a 2-to-1 vote in favor
of a strike against television and film pro-
duction companies and the television net-
works.

At a Hollywood meeting Friday, April
10, the WGA voted 926-483 for the
walkout. Negotiations earlier had stopped
and last week the sides had not yet
returned to the bargaining table.

The primary issue is how much writers
will receive from pay-TV revenues. That’s
the same contractual area that the Screen
Actors Guild struck over last summer and
it is expected to be a major source of con-
troversy when the Directors Guild of
America shortly begins its negotiations
with management.

While the actors’ strike strongly
affected network television, delaying
the season start for many series, the wri-
ters’ walkout isn’t expected to have as
severe an effect. Anticipating a WGA
strike, the networks reportedly have a
supply of scripts in hand and gave early
renewal commitments on some series so
production companies could get a jump on
next season.

Evidence of the WGA strike, however,
already has shown itself on the air.
The Tonight Show with Johnny Carson
last week was replaced with Best of Carson
reruns after the walkout. Carson has
denied earlier reports that he walked off
himself but has said that, without writers,
suspension of the late-night show was
necessary because it depends on
monologues, sketches and other prepared
copy.

Although cost-of-living increases and
other points put the writers and manage-
ment far apart, pay TV futures are the har-
dest bargaining point.

Management is said to be offering 1.5%
of the gross plus other benefits in a
package on pay-TV similar to that settled
upon by the actors guild. The writers guild,
however, has rejected that, claiming it won’t
agree to a deal that wouldn’t start paying
percentages until shows had 10 playing days
OVer a year.

Management has contended that
WGA’s proposals are not practical.

The WGA contract had expired in early

Programing-

March but was extended for negotiating
purposes. Now, however, there is the ex-
pectation that the strike could last at least
until summer.

While there is concern over the writers
strike, it does not match the worry caused
by the prospect of the Directors Guild of
America shutting down production when
its contract expires June 30. The DGA is
expected to begin its bargaining this week.

George Foster Peabody
awards announced

Presentations to be made at May 6
luncheon at Hotel Pierre in N.Y.

Winners of 28 George Foster Peabody
Awards were announced yesterday (Sun-
day) by the Henry W. Grady School of
Journalism and Mass Communications,
University of Georgia. This will be 41st
year in which organizations and persons
will be honored for the ‘‘most dis-
tinguished and meritorious public service
rendered each year by radio and televi-
sion.’

Among this year’s winners is Sol
Taishoff, editor of BROADCASTING, cited
for his half century of service to broadcast-
ing and its allied fields.

Presentations will be made at a May 6
luncheon sponsored by the Broadcast
Pioneers in New York’s Hotel Pierre.

The winners:

NBC Radio O For The Hallelujah Caucus, a Source Report, an

incisive and revealing look at the emerging power of the
religious “right,’ their political action and influence.

Minnesota Public Radio, St. PaulQ For A Prairie Home Com-
panion, a delightfu! rendering of down home music and humor
in a conversational style.

WNCN Radio, New York 0 For its overall station performance
in broadcasting classical music as exemplified by Conversa-
tions With Horowitz.

National Public Radio, Washington O For Jazz Alive! an ex-
ceptional effort to bring jazz to disadvantaged areas of New
York City.

Canadian Broadcasting Corp., Toronto 0 For The Wonderful
World of Science, designed to spark interest and curiosity in
science for young school-aged children.

Canadian Broadcasting Corp., Torontc O For “Peniei” from

Music man. Mutual Broadcasting has
signed entertainer Dick Clark to host
and produce three holiday music
specials. The first, scheduled for
Memorial Day, is a tribute to the Beach
Boys on their 20th anniversary. The
three-hour show will feature interviews
and songs. The other two shows will be
on July 4 and Labor Day. In addition to
the specials, Mutual President Martin
Rubenstein said a weekly music pro-
gram featuring Clark is in the works.
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the Hornby Collection series, the sensitive account of a young
woman minister's battle with cancer.

San Francisco Opera O For the San Francisco Opera radio
broadcasts, with intermission features which complement and
enhance the operatic experience.

Studs Terkel, WFMT Radio, Chicago O For his radio inter-
views which highlight the essence of America: the working
man.

CBS News ( For Universe, a sciefice magazine series explor-
ing the widest range of human curiosity.

Mary Nissenson, WTVJ(TV), Miami O For Poland: Changing
Nation, an in-depth and professional study of the labor crisis in
Potand and its effect on all sectors of Polish society.

CBS Entertalnment O For Gideon’s Trumpet a compelling
true story of a Florida convict who alters the course of legai
history through a handwritten campaign directed at the U.S.
Supreme Courtt.

NBC and Paramount Television O For Shogun, a tasteful
and exciting adaptation of James Clavell's novel concerning an
English navigator who became Shogun of Japan through a
‘twist of fate.

Sol Taishoff O A true broadcasting pioneer, who in his 50
years of reporting and interpreting the news in radio and televi-
sion—and more recently cable--has eamed the respect and
admiration of the industry he serves with such distinction.

Public Broadcasting Service and Executive Producer
Robert Geller 0 For The American Short Story series, dra-
matizing the works of American writers, past and present.

ABC QO For IBM Presents Baryshnikov On Broadway, a dazzling
display of internationally famous ballet dancer Mikhail
Baryshnikov's foray into Broadway musical dance classics.

Elaine Green, WCPO/TV, Cincinnati O For her extreme poise
and professionalism in conducting a searching personal inter-
view with a captor who held her at gunpoint.

ABC O For Amber Waves, a strong statement concerning the
work ethic in America and how it influences and shapes our
destinies.

CBS Entertainment O For Playing For Time, the dramatic
memoirs of an Auschwitz survivor who, as a member of an all-
woman orchestra, lives through the horror, indignity and
degradation of a Nazi concentration camp.

British Broadcasting Corp., London O For All Creatures
Great And Small, outstanding family entertainment which
portrays the real happenings in the life of a small town
veterinarian in England's Yorkshire countryside with warmth
and charm.

Carroll O’Connor O For Edith's Death, an episode of Archie
Bunker’s Place, in which his sensitive reaction to the ioss of his
beloved Edith is so profound, so moving and so reaf that it be-
comes more than a performance—it has all the agony of real
grief.

KCET(TV) Los Angeles, Adrian Malone and Carl Sagan
[ For Cosmos, a visually beautiful adventure into the world of
science, designed to appeal to all ages.

Maryland Instructional Television, Owings Mills O For Ter-
ra: Our World, a look at the world and its problems in a manner
designed to stimulate young minds.

WQED(TV), Pittsburgh, and National Geographic
Society O For National Geographic Specials, unsurpassed ex-
cellence in documentaries as exemplified by Mysteries of the
Mind, The Superliners: Twilight of an Era, and The Invisible
World.

KETH(TV) Carol Mon Pere and Sandra Nichols, San Jose,
Calif, O For The Battle of Westlands, a concise study of the
struggle between agribusiness giants and small farmers, and
its effect on the American consumer.

Phil Donahue, host of The Donahue Show, 0 For sensitive yet
probing interviews on issues relevant to today’s society.

KQED-TV San Francisco, 00 For Broken Arrow. Can A
Nuclear Weapons Accident Happen Here? A disturbing docu-
mentary which examines the history of nuclear weapons acci-
dents and focuses on San Francisco in particular.

KUED-TV Sait Lake City and WNET-TV New York O For
"The MX Debate," a special edition of Bill Moyers Journal, a
clear and complete statement of the MX missile system con-
flict, bringing to light important questions concerning the con-
sequences of MX deployment.

Walter Cronkite, CBS News O For his unsurpassed skills and
integrity in reporting the news.






Mater’s turn to
answer CBTV: let
the public decide

In NATAS speech, CBS executive
expresses faith in individual

choice; says ‘real majority’ will
prevail over Moral Majority

Gene Mater, senior vice president, policy,
CBS/Broadcast Group, has aimed a rebut-
tal against the Coalition for Better Televi-
sion, claiming that its methods are an
infringement of the ‘‘real majority’s”
rights, as the Moral Majority and similar
pressure groups hope to determine what is
suitable television fare for the public.

Mater’s speech, sponsored by the New
York chapter of the National Academy of
Television Arts and Sciences, served as
part two of a discussion brought up two
months earlier when the academy lent the
podium to a CBTV founder, the Rev. Jerry
Falwell.

Referring ta the coalition’s threats of
advertiser boycotts, Mater expressed simi-
lar sentiments to those of network chiefs
Fred Pierce, president of ABC-TV, Fred
Silverman, president of NBC, and Mater’s
boss Gene Jankowski, president of the
CBS/Broadcast Group, at the recent annual
meeting of the American Association of
Advertising Agencies (BROADCASTING,
April 13 and this issue, page 90). All were
in agreement that the public should be
trusted to make its own programing
choices.

Mater charged the Moral Majority with
using television as a ‘‘scapegoat’’ for a
““‘whole array of societal problems such as
divorce, promiscuity and crime,”’ and sug-
gested, ‘‘we would be better advised to
find real solutions to real problems, rather
than focus on easy, convenient but false
answers to real issues.”’

Mater discussed the ‘‘turn off CBS
month’ (November, 1979) proposed by
the Rev. Donald Wildmon, founder of the
National Federation for Decency and
chairman of the CBTV. The CBS executive
declared that more people watched the net-
work that month than others ‘‘as in-
dividual choice was exercised.”’

Returning to the boycott issue, and
using a CBS show as an example, Mater

said, “If an advertiser decides to leave
Dallas—one of Mr. Wildmon’s favorite
hated programs, although the real majority
disagrees with him—if an advertiser with-
draws, someone will take his place.”’ Mater
said Dallas would not be cancelled because
of lack of advertisers,” and added, “We
don’t intend to respond to the Moral Ma-
jority by changing or cancelling programs;
we will not comply with them.’

After a question from the audience,
Mater indicated that he believes the Moral
Majority will have a short life, although he
expressed concern over a possible trend as
a result of this ‘‘vocal minority.’

Nicholas moves
up at Time

HBO veteran heads new strategy
development position with parent;
move spurs other changes

N.J.Nicholas Jr. is movin’ on. Having been
associated with Home Box Office for the
last five years, as its president, then its
chairman and most recently (while retain-
ing the chairman title) as deputy to video
group vice president Gerald Levin (with
HBO president James Heyworth reporting
to him), Nick Nicholas now has a new
assignment with HBO’s parent corpora-
tion, Time Inc. He’ll be responsible for
““coordinating the strategy development’’
for Time Inc., and report to the company’s
president and chief executive, J. Richard
Munro.

Nicholas’s background, with an MBA
from Harvard, was in financial analysis
within Time before he moved into the
company’s new media businesses. Munro,
in announcing the appointment, said
““Nick has played a leading role in helping
to establish the video group as a major
contributor to Time Inc’s profits.”’

With Nicholas’s move, several changes
in the reporting structure of Time’s Video
Group were concurrently announced:
HBO President James Heyworth will now
report directly to group vice president
Levin (as does American Television and
Communication chairman Monroe
Rifkin); Peter Gross, executive counsel
for the video group, gets the title of
general counsel, reporting to Levin.

Contact: Pat Pagano, Jr. ® Croig Weiner
Toll free: (800) 221-4308 +(800) 522-7476

Humdrum weather reports?
Want to beat the competition?

METRO WEATHER SERVICE

Local and personalized forecasts — from 30 seconds to 5 minutes
freshly preparad when you want them; every hour, 2 hours, etc.

Flexible Format ® Exclusively in your market
Variety of science features ® Warnings and updates at no extra cost

Serving the nation from our Forecast Center at J.F K. Int’l Airport

Move ahead and stay ahead with

MW
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Ratings Roundup

Buoyed by its Masada mini-series, ABC-
TV made it two winning weeks in‘a row
in-the prime-time ‘ratings race.

For the week ended April- 12, ABC
scored a 19.2 rating and ‘31 share to
CBS-TV's 17.5/29 and NBC-TV's
14.9/24. A week earlier, with strong num-
bers from the Masada opener, Academy
Awards and Barbara ‘Walters Special,
ABC was on top with a:19.1/30 (BRoAD-
CASTING, - April 13)—ending a six-week
CBS streak.

For the entire eight-hour Masada,
ABC averaged a 26.4/41. The network
said it -pulled 20,540,000 homes per
average minute and estimated that 75
million watched all or part of ‘the mini-
series. The shares were consistent
night-by-night (9-11:p.m. NYT, Sunday,
April 4, through Wednesday, April 8):
27.1/40, 25.6/40, 25.7/41 and 27.0/42.

Among all mini-series six hours or
longer; ABC said Masada placed ninth in
ratings and seventh in homes delivered:.

The three two-hour Masade episodes
during the week ended April 12 eamed
ABC second, fourth and fifth positions in
the ratings rankings. (The opener the
previous week ranked seventh,)

Also making it into-the top-10 were
two new CBS series, back-to-back on
Monday - 8-9 p.m.: Private Benjamin
{third with a 25.8/39) and The Two of Us
(eighth with a 22.7/33).

During the week, ABC took Monday
through Wednesday (three Masada
nights) and Saturday {Eight is Enough,
Love Boat Fantasy Island). CBS won
Thursday, Friday and Sunday. NBC was
left without a winning night.

Within the top-20 programs ranked,
NBC only had two: Diffrent Strokes
(12th with a 20.6/31) and Real People
{17th with a 19.5/30).

The First 20

1. Dallas CBS 30.0/54
2. Masada (Part 1V
mini-series ABC 27.0/42
3. Private Benjamin CBS 25.8/39
4. Masada (Part 1ll) ABC 25.7/41
5. Masada (Part )1} ABC 25.6/40
6. 60 Minutes CBS 255/42
7.  Dukes of Hazzard CBS 24.2/41
8. Twoof Us CBS 227133
9. Love Boat ABC 22.3/39
10.  M*A*S*H CBS 21.9/32
11.  Peter & Paul
(Part | special) CBS 21.0/31
12, Diffrent Strokes NBC 20.6/31
13.  Laverne & Shirley ABC 20.3/32
14.  Fantasy Island ABC 20.0/39
16.  All-Star Family Feud
(special) ABC 20.0/30
16.  Magnum, PL CBS 19.7/32
17. - Real People NBC- 19.5/30
18. Checking In CcBS 19.4/33
19.  Happy Days ABC 19.4/31
20.  Convoy {movie) ABC 19.2/30
The Final Five
60. Those Amazing Animals  ABC 11.4/19
61. That’s My Line CBS 10.9/19
82.  Riker CBS 10.7/21
63.  Crazy Times (movie) ABC 9.8117
64.  NBC Magazine with
David Brinkley NBC 7.9/14




The PNEUMATIC PEDESTALS.

fINTEN Extended Range
‘neumatic Pedestals.

Tried and true, called “maintenance free”, Vinten
offers the no compromise line of Pedestals and
Pan and Tilt Heads for Broadcast and Production
camera work. Unsurpassed range and ease of
movement combined with their rock-like stability,
even with prompters attached, have won them
praise from management as well as the most
discriminating cameramen.

w for 1981, Vinten introduces two new pedestals
with the lighter weight camera and portability in
mind. The new Plover Transportable Pedestal and
Raven Studio Pedestal join the Vinten family of
outstanding quality. Now in the tradition of the
world famous Vinten Fulmar and Tern Pneumatic
Pedestals, we bring you the Plover and Raven for
your demanding studio and remote needs.

THE NEW VINTEN PLOVER TRANSPORTABLE PEDESTAL,
shown with Vinten Mark {lIA Head, for studio and remotes.
(Transportable in two parts with no need for in-field recharge
when changing cameras or lens combinations.)

THE NEW VINTEN RAVEN, shown with Vinten MARK 7 L.F.
Head, 200Ib. capacity studio pedestal for today's lighter
cameras.

Available from:

o LISTEC TELEVISION EQUIPMENT CORP.
x 39 CAIN DRIVE / PLAINVIEW, NEW YORK 11803 / (516) 694-8963 / Telex: 640470

4529 SAN FERNANDO ROAD / UNIT A/ GLENDALE, CALIFORNIA 91204 / (213) 247-9247 | Telex: 182686

Call or write for complete information on Vinten Camera Mounting and Digivision Monitor Prompting Systems.
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Metromedia.......... 119 3/4
Mooney............uie 91/4
Scripps-Howard...... 58
Storer ............00 39 3/8
Taft....coovvviiinninnns 28 5/8

Adams-Russell ....... 26 5/8
Affiliated Pubs........ 29

American Family...... 8 3/4
John Blair............ 221/4
CharterCo............ 121/8
Chris-Craft........... 351/4
Coca-Cola New York . 93/8
Cowles ............... 341/8
Dun & Bradstreet..... 631/2
Fairchild Ind. ......... 26 3/4
Fugua ................ 151/4
GannettCo. .......... 425/8
General Tire.......... 251/4
Gray Commun......... 54

Harte-Hanks.......... 34

Heritage Commun..... 151/2
insilco Corp........... 20

Jefferson-Pilot ....... 27

Marvin Josephson.... 12

Knight-Ridder ........ 341/4
Lee Enterprises ...... 27 1/8

Liberty ...............
McGraw-Hill

Media General........ 34 3/4
Meredith....... e 61
Mulitimedia............ 341/2
New York Times Co... 34 3/8
OutfetCo. ............ 361/4
PostCorp............. 26
ROUiNS. ....ovvvunnnnss 207/8
San Juan Racing ..... 18 3/8
Schering-Plough. ... .. 38

Stauffer Commun. .... 46

Tech Operations...... 21 3/4
Times Mirror Co....... 53 3/4
Turner Bestg ......... 201/2
Washington Post ..... 26

Wometco ............. 20 3/4

Acton Corp. .......... 17
American Express .... 43 1/2
Burnup & Sims ....... 17
Comcast***

Entron*
General instrument..'106 3/4
Rogers Cablesystems 101/2
Tele-Communications 29 5/8

Teleprompter .. ... 333/4
Time Inc. ...... .... 667/8
Tocom.........oevet 15 3/4
UA-Columbia Cable .. 78 1/4
United Cable TV...... 27 3/4
Viacom............... 55

Closing
Tues
April 7

315/8
721/4
54 3/4
69
281/2
35 1/2
102
91/4
58
36 3/8
29

277/8
28 5/8

83/4
201/4
12 3/8
37

9 3/8
34172
63 3/4
253/8
137/8
40 1/4
24 1/2
54 1/2
33
151/4
21172
27 3/4
12
34 1/8
26 1/2
16 1/4
43
333/4
59 3/4
34
33
32 1/4
26 5/8
217/8
18 3/4
35
46
20
50
191/2
26 3/8
20 3/8

157/8
44 3/4
16 3/8
22118
5
96 1/8
10 5/8
27 3/8
335/8
655/8
15 3/4
68 3/4
28 3/8
55 1/2

Stocku.neles

Net
Change

Percent
Change

PIE

Market
Capitali-

zation

in Week in Week Ratio (000,000)

+35/8
+21/2
+3 1/2
-1 1/4
- 3/8
- 12
+17 3/4

+8
- 3/8

-t 1/4
+ 3/8

- 114
3/4

- 3/8
- 1/4
3/8
3/8
3/8
+ 3/4
- 12

+ 1/4
1/2
- 3/4

+ 1/8
+ 5/8
1/2
1/4

1/4
+ 172
3/8

- 5/8

- 3/8
+3

+1 3/4
+3 3/4
+1

- 38
+ a8

+1.1/8
-1 1/4
+ 5/8
+17/8

+10 5/8
- 1/8
+2 1/4
+ 1/8
+11/4

+9 172
- 5/8
- 112

+11.46
+ 3.46
+ 6.39
- 181
- 1.3
- 1.40
+17.40

+ 8.24
- 1.28

— 448
+ 1.31

+ 9.87
- 202
~- 472

1.08

.39
5.41
9.90
590
3.06

91
3.03
1.83
6.97
270

PA+ I+ +++ 1

.36
235
9.23
755
2.96
2.09
1.47
4.16

12.40
2.34
4.57
2.00
857

P+ +++++ 4+

t

+

8.75
750
512
142
1.84

F+++

+ 7.08
- 279
+ 3.81
+ 847

+11.05
- 117
+ 8.21
+ .37
+ 1.90

+13.81
- 220
- .90

6
15
8
10
8
12
13
12
9
13
8

21
12
4
7
1
17
21
23
19
8
3
11
10
11
16
8
8
6
8
12
13
7
15
9
9
18
10
53
13
8
21
9
11
23
13

10
9

12
9

987
984
1,623
915
22
194
536
3
149
517
280

BROADCASTING WITH OTHER MAJOR INTERESTS mummemesmmm

88
149
108

82
331
111

165.

135
1771
305
194
2,305
608
26
323
83
215
591
28
1,108
193
225
1,149
251
192
347
412
91
47
569
48
2017
48

23
1,833
205
364
275

51
3,101
151
92

4
940
199
705
574
1,882
51

262
272
245

Z2ZZP»ZZZPZ22Z2>P»Z2Z20Z2Z2Z00Z2Z20Z2Z2»0» 20

Market
Exchange Closing - - -Cloging Net = Percent Capitali-
and Wed. Tues - Change. :-Change'  PIE Zation
Company April 15 April 7 in-Week - ‘in Week- Ratip (000;000)
PROGRAMING e S
O Chuck Barris Prods... -3 3/4 41/8° = 38 ="0.00 4 11
N Columbia Pictures.... 43 3/8 44 — .5/8 '~ 142 13 439
N Disney..........couven 601/8 601/8 15 1,956
N Filmways ............. 77/8 65/8 +11/4 +1886 49
O FourStar............. 15/8 11/2 + "1/8 + 833 16
N Getty Oil Corp. ....... 65 703/4 -53M4 = 812 7 5,340
N Guif + Western........ 171/2  t67/8 +.5/8 4+ 370 4 1,306
N OMCA.....oooiinn 543/8 53 +13/8 + 259 . g 1,278
O Medcom.............. 71/8 714 = 18 -~ 17225 12
N MGMFilm............. 123/8 10 +2 3/8 < +23.75 8 402
O Reeves Commun. ..... 40 37.3/4 #2114+ 596 28 144
O Telepictures.......... 61/2 61/2 30 15
N Transamerica......... 20.7/8 205/8 + 114+ 1.21 6 .. 1364
N 20th Century-Fox .... 823/8 623/4 '~ 3/8 = 59 10 671
O Video Corp. Of Amer.. 151/8 15 + 1/8 '+ B3 32 14
N Warner............... 50 47 3/4 +2 /4 +.471 12 2,938
A Wrather............... 283/8 261/8 +21/4 + BB 65
RN SERVICE e
O BBDOInc...........:. 43 1/2° 42174 -+1 14+ 295 9 109
O Compact Video....... 201/8 211/2 -1.3/8 -.6.39 19 59
N Comsat............... 48 3/4 481/8 + 58 + 129 .10 390
O Doyle Dane Bernbach 153/4 16 ~ 1/4 ~ 158 4 19
N Foote Cone & Belding 35 5/8 38 — 38 =~ 1.04 9 97
O Grey Advertising...... 621/2 621/2 6 38
N interpublic Group..... 341/2 341/4 + 14 + 72 7 154
N JWT Group ........... 371/8 361/4 + 718 + 24 8 113
O MCi Communications. 155/8 15 + 5/8° + 416 . 78 571
A Movielab.............. 61/4 6 + 14+ 416 5 10
A  MPO Videotronics .... 63/8 61/2 ~. 1/8. =192 -18 3
O A.C.Nielsen.......... 45 411/8 +37/18 + 9.42 19 505
O Ogilvy & Mather .. .... 283/4 2% — 14 - 86 8 119
O Telemation............ 2 2 12 2
O TPC Communications. 55/8 57/8 =~ 1/4 =425 40 5
N Western Union........ 231/4 237/8 - .5/8 - 261 352

SRR £ ECTRONICS/MANUFACTURING: I e

AEL industries........ 131/8
Arvin Industries ...... 16 3/8
Cetec........cocveunn 8

Chyron............... 12 3/4
Cohu................¢ 9

Conrac ........cceunne 22

Eastman Kodak....... 83

Elec Missile & Comm. 7 3/8
General Electric ...... 66 1/4
Harris Corp. .......... 57 1/2
Intl. Video* ........... 1/8
Microdyne............ 28

M/A Com. Inc......... 29

BM. . 631/2
Motoroia.............. 78 3/8
Nippon Electric....... 771/8
N. American Philips... 46 7/8
Oak Industries........ 287/8
Orrox Corp............ 93/8
RCA ......covivianns 251/2
Rockwell Intl.......... 387/8
RSC Industries ....... 51/4
Scientific-Atlanta..... 313/8
Sony Corp. ........... 17 3/4
Tektronix ............. 54 1/2
Texscan ...........c. a1 3/4
Varian Associates.... 27 1/8
Westinghouse ........ 303/4
Zenith . ............... 191/8

Standard & Poor’s 400

industrial Average

14 3/4
16 3/8
7
12 1/2
91/2
22 1/2
80 1/2
6 3/4
65 1/4
53 1/4
1/8
25112
27718
61 3/4
711/2
771/8
487/8
28 1/4
9172
247/8
37 1/8
55/8
277/8
18
52 3/4
357/8
251/2
30 1/4
17 3/8

151.89 151.75

-15/8

+1

+ 1/4
= 172
- 12
+21/2
+ 5/8
+1

+4 1/4

+21/2
+11/8
+1 3/4
+6 7/8

-2

- 3/8
- 1/8
+ 5/8
+1-3/4
- 3/8
+3 1/2
- 1/4
+1 3/4
+57/8
+1 5/8
+ 12
+1 3/4

+ 14

-11.01

+14.28
+ 2.00
526
222
3.10
9.25
1.53
7.98

9.80
4.03
2.83
89.61

P+t A+

4.09
1.28
1.31

10
21
13

13
92
10
21

21
25
a
15
59

10
30

10
13
28
29
12
82
12

17

21
127
18

16

i5

46
13,3985
20
15016
1,768

74
968
7.396
2,237
2,632
564
314
15
1,911
2915
12
664
3827
995
61
208
2,612
360

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the counter (bid price shown, suppiied by Shearson Loeb Rhoades, Wash-
ington). P/E ratios are based on-earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting's own research.

Earnings figures are exclusive of extraordinary gain or loss. Footnotes: * Stock did
not trade on given day, price shown is last traded price. ** No P/E ratio computed,
company registered net loss. *** Comcast stock split 3 for 2. + Stock traded at less
than 12.5 cents.
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days and 8:00 a.m. to 1:00 p.m. weekends
looks on the deal as ‘‘enhancing our
ability to compete for advertising dollars.”’
No decision has been made as to what cur-
rent MSN programs might remain on the
reduced schedule after January, but the
long lead time, Campbell said, will permit
any current contracts MSN has to run
their course.

MSN and Hearst/ABC will exchange
research data and “‘endeavor to make their
services compatible by sharihg programing
plans,’ according to the announcement.
Although cable operators will be free to
select the two services individually, ABC/
Hearst believes the 3.5 million subscriber
base offered by the 455 systems currently
taking MSN will provide ‘‘a substantial
viewership base and a strong marketplace
position’” for Beta. The deal, of course,
puts Beta on what is now the primary cable
satellite.

The particular arrangements with
Western Union call for the leasing of five
transponders on Westar IV, which is
scheduled to become operational in the
first quarter of next year, and a combina-
tion of purchase and lease arrangements
for another five on Westar V, due to be
turned on in the fourth quarter of 1982.
Group W also said it’s secured options for
purchase and lease on Westar VI, set to
launch in the middle of 1983.

Through this point, Group W has made
no indication as to what services it plans to
offer the cable industry, but announce-
ments are promised soon.

CRanging’Hanes

SN R O P O S E D S S

® KTVE(TV) El Dorado-Monroe, Ark.:
Sold by Gray Communications Systems to
Central Television Inc. for $9 million (*‘In
Brief,)” April 13). Seller is publicly held
Albany, Ga.-based group owner of three
TV’s and publishes Albany [Ga.l Herald.
Buyer is principally owned by Frank K.
Spain and Ronald E. Hale. Spain is part
owner of WTVvA(TV) Tupelo, Miss., and
wTvX(TV) Fort Pierce, Fla. Hale owns
WIFL(AM)-WQMV(FM) Vicksburg, Miss.
Central TV Inc. also owns WHTV(TV) Meri-
dian, Miss. and holds CP for new TV at
Hattiesburg, Miss. (BROADCASTING,
Sept. 29, 1980). KTVE is ABC affiliate on
ch. 10 with 316 kw visual and 63.1 kw
aural and antenna 1,320 feet above
average terrain. Brokers: Milton Q. Ford &
Associates and Dan Hayslett & Associates.

® KiTT(FM) San Diego, Calif.: Sold by
KI1TT-FM Radio Inc. to San Diego Broad-
casters Inc. for $5.25 million. Seller is
owned by Melvin L. Wheeler and G.
Russell Chambers (50% each). Wheeler
owns 70% of WSLC(AM)-WSLQ(FM)
Roanoke, Va., and 70% of KDNT(AM)-

/

$850,000

Profitable AM jewel on West Coast,
terms available

$500,000

Southeast AM/FM with real estate,
cash required

$2,300,000

Class C FM in Midwest, cash required

$700,000

Rocky Mountain fulltimer in
booming energy area, cash required

$550,000

Mid-Atlantic AM/FM combination,
terms available

BI_ACKBURN & COMPANY, INC.

RADIO « TV » CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING « APPRAISALS

—~

WASHINGTON, D.C. CHICAGO, 60601
20036
1111 19th Street. N\W. (312) 346-6460
(202) 331-9270

.

ATLANTA, 30361
400 Colony Square
(404) 892-4655

333 N. Michigan Ave.

BEVERLY HILLS, 90212
9465 Wilshire Blvd.

(213) 274-8151
4/20/81j
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KDDC(FM) Denton, Tex. Chambers owns
KPLC-TV Lake Charles, La. Buyer is sub-
sidiary of publicly held Chartcom Inc.,
New York-based group owner of two
AM’s and four FM’s. Fred C. Danneman
is chairman and J.P. Smith is president.
Chartcom Inc. is wholly owned by The
Charter Co., publisher of Ladies Home
Journal and Redbook. KITT is on 105.3
mhz with 29 kw and antenna 620 feet
above average terrain.

8 KwBz(AM) Englewood, Colo.: Sold by
Mullins Broadcasting Corp. to Brent Lar-
son Group Stations for $1,258,000. Seller
is owned by John Mullins and Martha
Welch (50% each), who have no other
broadcast interests. Buyer is owned by
Brent T. Larson, who owns KUUZ(FM)
Nampa, Idaho; KSVC(AM)-KIMC(FM)
Richfield, Utah; kKCKo(aM) Spokane,
Wash.; 51% of koos(FM) North Bend,
Ore., and 20% of KXA(AM)-KYYX(FM) Seat-
tle. KwBz is on 1150 khz with 5 kw day and
1 kw night. Broker: Carolina Media Bro-
kers.

® WMDT(TV) Salisbury, Md.: Control
(66.72%) of MDYV Television Inc. sold by
Jean Paul Audet, 33.4% to Pennsylvania
Growth Investment Corp., 21.9% to
Fostin Securities Inc. and the rest to 12 in-
dividual investors for $1,025,000. Penn-
sylvania Growth is wholly owned by Penn-
sylvania Financial Development Corp.;
William L. Mosenson is president and
principal owner. Fostin Securities is closely
held security investment firm with more
than 40 stockholders; J.L. Foster is presi-
dent. They have no other broadcast in-
terests. Audet will retain 13.7% interest in
station. WMDT is ABC primary and NBC
secondary affiliate on ch. 47 with 3,470 kw
visual, 347 kw aural and antenna 1,000
feet above average terrain.

® KUKA(AM) San Antonio, Tex.: Sold by
Por Favor Inc. to River Communications
Inc. for $850,000. Seller is owned by June
Coe and her son, Marshall, and Jose Luis
Amadoe. They have no other broadcast in-
terests. Buyer is owned by Stewart Epper-
son and Ed Atsinger (50% each). They
own WEZE(AM) Boston; WNYM(AM) New
York; Kcro(FM) Tulsa, Okla.; KMFM(FM)
San Antonio, Tex., WKBA(AM) Vinton,
Va.; KDAR(AM) Oxnard, Calif., and
KTED (FM) Fresno, Calif. KUKA is on 1260
khz with 1 kw full time. Broker: Norman
Fischer & Associates.

B WiGo(aM) Atlanta, Ga.: Sold by WiGo
Inc. to Brunson Communications Inc. for
$800,000. Seller is owned by Emil Mogul
(70.3%) and wife, Helene (29.7%), who
have no other broadcast interests. Buyer is
owned by Dorothy Brunson, who also
owns WEBB(AM) Baltimore. WIGO is on
1340 khz with 1 kw day and 250 w night.
Broker: Richard A. Shaheen Inc.



8 WAEW(AM)-WXVL(FM) Crossville,
Tann.: Sold by WAEW Inc. to Charles S.

wkins for $715,000. Seller is owned by
rred W. Dean Jr. (40%), wife, Jessie
(30%) and R. Gene Cravens (30%). They
are applicants for new AM in Algood,
Tenn. (BROADCASTING, June 9, 1980).
Buyer is owned by Charies Stanton
Hawkins, Nashville-based oil jobber and
truck stop owner who also owns
WDKN(AM) Dickson, Tenn. WAEW is 1 kw
davtimer on 1330 khz. WxvL is on 99.3

1z with 3 kw and antenna 170 feet above
average terrain,

= KENI(AM) Anchorage, Alaska: Sold by

dnight Sun Broadcasters Inc. to KENI
Associates for $712,000. Seller is
Anchorage-based group owner of four
AM’s and three TV’s; Alvin D. Bramstedt
is president, general manager and 21.3%
cwner. There are 50 other stockholders.
" 2y recently were granted approval to sell
KENI-TV Anchorage and KFAR-TV Fair-
banks (BROADCASTING, March 30). Buyer
ie rwned by Randall D. Jensen, Edward W.
¢ ristianssen, Arthur Greenfield, William
L. Simpson, Earl E. Rielly and Charles M.
Gray (16.77% each). They are Northwest
investors and also minority stockholders
of Midnight Sun Broadcasters. KENI is on
550 khz with 5 kw full time.

® Wvov(aM) Huntsville, Ala.; Sold by
Powell Broadcasting Inc. to Barker Broad-
casting Inc. for $700,000. Seller is owned
by Edwin W. Powell (99.8%), Jerry W.
Beril (0.1%) and Daniel B. Banks Ir.
(0.1%), who have no other broadcast in-
terests. Buyer is owned by Peter B. Barber,
station manager at WFIX(AM) Huntsville,
: ., who has no other broadcast interests.
wvov is 10 kw daytimer on 1000 khz.

® KGLC(AM)-KORS(FM) Miami, Okla.:
Sold by Ottawa County Broadcasting Inc.
to Mahaffey Enterprises Inc. for $700,000.
Seller is owned by Jeryl L. Smith and wife,
I nn D. (44% each), Kenneth Lingen
{~ 3%), David G. Stern (2.8%) and
1 hard Hary (2.2%). They have no other
broadcast interests. Buyer is owned by
John B. Mahaffey, who also owns KCIJ(AM)
Shreveport, La.; KDSX(AM)-KDSQ(FM)
Dennison/Sherman, Tex.; 50% of
KICA(AM) Clovis and 50% of KGRT(AM)-
KGRD(FM) Las Cruces, both New Mexico.
KGLc is on 910 khz with 1 kw full time;
Kors is on 100.9 mhz with 3 kw and an-
tenna 265 feet above average terrain.

®m KAWL-AM-FM York, Neb.: Control
(62.8%) sold by Melville L. Gleason and
wife, Louise, to Robin Robson and wife,
Marcia, for $475,000. Sellers have no
other broadcast interests. Robson is York,
Neb., real estate agent. Robson’s have no
other broadcast interests. KAwL is 500 w
daytimer on 1370 khz; KAWL-FM is on
104.9 mhz with 2.75 kw and antenna 310
feet above average terrain.

B KXGR(FM) Grand Rapids, Mich.: Sold
by Grand Rapids Radio Inc. to Rapids
Radio is Grand Inc. for $325,000. Seller is
owned by Roger D. Olsen, who has no
other broadcast interests. Buyer is owned
bv Donald H. Koenig and Michael J. Ives
(% each). Koenig is former salesman at

WION(AM)-WWJO(FM) St. Cloud, Minn.
Ives is St. Cloud-based real estate broker
and investor who own 50% of KKAQ(AM)
Thief River Falls, Minn. KXGR is on 96.7
mhz with 3 kw and antenna 390 feet above
average terrain.

B WsoJ-FM Jessup, Ga.: Sold by Happy
Acres Broadcasting Co. to Wings Broad-
casting Co. for $300,000. Seller is owned
by Raymond B. Forehand (54%), wife,
Cleo H. (43%), and daughter, Sue Ann
(3%), who have no other broadcast in-
terests. Buyer is owned by E Douglas
Wilhite and Michael J. Brown (44% each)
and C. Salen Herke (12%). Wilhite is sta-
tion manager at wWNIs(AM) Indianapolis.
Brown is Indianapolis real estate agent.
Herke is Indianapolis insurance agent.
They have no other broadcast interests.
Ws0IJ-FM is on 98.3 mhz with 3 kw and an-
tenna 300 feet above average terrain.

8 WYGR(AM) Wyoming, ‘Mich.: Sold by
Stuart Paul Noordyk to Donna Broadcast-
ing Co. for $233,000. Seller also owns
WSHN-AM-FM Freemont, Mich. Buyer is
owned by Alvin R. Umans, Howard N.
Gilbert and Robert L. Haag (20% each),
Avis C. Primack and Samuel Feigenbaum
(15% each) and Frederick C. Jacob (10%).
They also own WGLY(FM) Goulds, Fla.,
and wawy(aM) Charlotte, Mich. WYGR is
on 1530 khz with 500 w day and 250 w
night. Broker: The Ted Hepburn Co.

B QOther proposed station sales include:
KACI(AM)-KAJI(FM) (CP) Greenwood,
Ark.; wckc(aM) Milton, Fla.; WKVE(AM)

* Negotiations .
e Appraisals
* Radio
o T.V.

* Newspapers

e CATV

_® Financing

(703) 821-2552
Cecil L.
Richards,

media brokers

Suite 408, 7700 Leesburg Pike
Falls Church, Va. 22043
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Cave City, Ky; xbpwz(r™m) Crookston,
Minn.; wGGL-FM Houghton, Mich.;
KTVL(TV) Medford, Ore.; WkzA(aM) Kane,
Pa.; KXoL(AM) El Paso, Tex.; KRCT(FM)
Ozona, Tex., WBCI-AM-FM Williamsburg,
Va.; WBOO(AM) Baraboo, Wis. and WFRv-
TV Green Bay, Wis.

TN APPROVED SN

® KTLK(AM)-KDAX(FM) Denver: Sold by
Welcome Radio Inc. to Denver Great Em-
pire Inc. for $4.9 million. Seller is owned
by Harrison Fuerst (president) and group
of Cleveland businessmen. They also own
WSLR(AM) Akron, Ohio. Buyer is subsidi-
ary of Great Empire Broadcasting Inc.,
owned by E E (Mike) Lynch (75%) and
Michael C. Oatman (25%). They also own
KEDI-AM-FM Wichita, Kan.;, KWKH(AM)-
KROK(FM) Shreveport, La.; KTTS-AM-FM
Springfield, Mo.; and KYNN-AM-FM
Omaha. KTLK(AM) is on 1280 khz with 5
kw full time. KDAX(FM) is on 105.1 mhz
with 100 kw and antenna 300 feet above
average terrain.

& Kioy(fMm) Hanford, Calif.: Sold by
Willson Broadcasting Co. to Western Sun
Communications for $2 million. Seller is
owned by Gary E. Willson, who has no
other broadcast interests. Buyer is owned
by Bertram Cohen; wife, Nina; Adelaide
O. Lazarus, and 13 minority stockholders.
Bertram Cohen is president of chemical
company in Fitchburg, Mass. Nina Cohen
and Lazarus are housewives. Buyers are
limited partners in KGSW-Tv Albuquerque,

MAJOR
MARKET

FM

$2,100,000

A Confidential Service to
Owners & Qualified Buyers.



Public
Policy

| U.S.-
Japanese

Relations:
What Should the
Future Hold?
Exclusive Taped
Interview with the
Prime Minister of Japan

Prime Minister Suzuki was inter-
viewed in Japan by former
news executive John Charles
Daly. In a unique format, four
panelists in Washington, D.C,,
Senator John Glenn (D-OH);
Former Secretary of Defense
Melvin R. Laird; Former Japan-
ese Ambassador to the United
States Nobuhiko Ushiba; and
Senator Charles McC. Mathias
(R-MD) will discuss issues raised
by the Prime Minister during
the one-hour telecast.

® Can we reach
an equitable trade balance
between the US. and Japan?

¢ Should Japan
share more of
the defense burden?

This is just one of more
than 50 one-hour programs on a
wide range of public policy issues
produced by the American Enter-
prise Institute and DISTRIBUTED
WITHOUT CHARGE as a public ser-
vice to commercial and public tele-
vision stations and cable television.
Call our toll-free number today to re-
serve your copy of this historic tape...
(800) 424-2878.

American Enterprise Institute

Robert Doyle, Distribution Agent
1150 Seventeenth Street, N.W.

Washington, D.C. 20036
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N.M.; KTEE(AM) Idaho Falls, Idaho, and
KADQ(FM) Rexburg, Idaho. KIoy is on
103.7 mhz with 50 kw and antenna 500
feet above average terrain,

B WAIK(AM)-WGBQ(FM) Galesburg, Ill.:
Sold by Creative Broadcasting Ltd. to
Radio Communications Group for
$925.000. Seller is owned by Glenn W.
Barger Jr. (51%) and Harold O. Bastian
(49%), who have no other broadcast in-
terests. Buyer is owned by Kenneth W.
Gneuhs, Rolling Meadows, Ill., financial
consultant who also bought WWMM(FM)
Arlington Heights, IIl. (see below). WAIK
is 5 kw daytimer on 1590 khz; WGBQ is on
92.7 mhz with 3 kw and antenna 355 feet
above average terrain.

m WkDc(AM) Elmhurst, Ill.: Sold by
Dupage County Broadcasting Inc. to
Snyder Broadcasting Inc. for $1 million.
Seller is owned by Frank Blotter {51%)
and sister, Lois (49%), who have no other
broadcast interests. Buyer is owned by
Robert E.J. Snyder, Chicago business
school professor, who has no other broad-
cast interests. WKDC is 250 w daytimer on
1530 khz.

®m Kcok(aM)-KJUG(FM) Tulare, Calif.:
Sold by Kcok Inc. to West Coast Broad-
casting Inc. for $856,000. Seller is owned
by Joel K. Munger and wife, Harriet (95%
jointly), and Larry Woods and wife,
Penelope (5% jointly), who have no other
broadcast interests. Buyer is owned by Lar-
ry Woods (52.5%) and John E. and
William C. Pucheu, brothers (23.75%
each). Woods is vice president of Kcok
Inc. Pucheu brothers are Tranquility,
Calif., farmers and have no other broad-
cast interests. Kcok is on 1270 khz with §
kw day and 1 kw night; KJuG is on 106.7
mhz with 870 w and antenna 2,550 feet
above average terrain.

@ KATY(AM) San Luis Obispo, Calif.: Sold
by Riverside Broadcasting Co. to Coastal
Broadcasting for $750,000. Seller is owned
by Victor Armstrong (18.2%), Seymour
Berns, Robert Lewine, Bernard Heumann
(17.5% each) and William T. Hallen and
Thomas C. Colcaterra (5.9% each), none
of whom has other broadcast interests.
Buyer is owned by Frederick Herdt Jr.,
former DJ at KPOP(AM) Roseville, Calif.,
who has no other broadcast interests.
KAty is on 1340 khz with 1 kw day and
250 w night.

® WwMM(FM) Arlington, Heights, Ill.:
Sold by Northwest Community Broadcast-
ing to Wynwade Properties Trust for
$577,500. Seller is owned by Bennett P
Trapani who has no other broadcast in-
terests. Buying trust represents interests of
Kenneth W. Gneuhs and family. Gneuhs
also bought WAIK(AM)-WGBQ(FM)
Galesburg, 1ll. (see above). WWMM(FM) is
on 92.7 mhz with 3 kw and antenna 300
feet above average terrain.

® WKND(AM) Windsor, Conn.: Sold by
KND Corp. to Hartcom Inc. for $500,000.
Seller is owned by Jerome Dawson, who
also owns 10% of wxLs(FM) Willimantic
and 100% of waDs(AM) Ansonia, both
Connecticut. Buyer is owned by John E
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Merchant, T. Gregory Teasley, John N.
Catlett, Scott H. Robb, John J. Lawrence,
James G. Harris, Richard Weaver-Bey and
Gerard Peterson (10% each); Thomas L.
Nadeau and Alan Neigher (5.7% each),
and John D. Jessup (8.6%). Merchant is
Stamford, Conn., lawyer. Neigher, Nadeau
and Jessup are Bridgeport, Conn., lawyers.
Teasley is real estate analyst and Peterson
is manager for Aetna Life Insurance Co.,
Hartford, Conn. Harris is executive direc-
tor of Hartford social services organiza-
tion. Lawrence is Bridgeport physician.
Jessup is high school teacher in Westport,
Conn. Catlett is president of Citicom
Corp., New York, communications ser-
vices. Robb is former Washington at-
torney for NBC and president (no owner-
ship) of WHPN(AM)-WHVS(FM) Hyde Park,
N.Y. WKND is 500 w daytimer on 1480
khz.

® Other approved station sales include:
WKYD-AM-FM Andalusia, Ala.; WTOA(AM)
Prattville, Ala.; KKRB(FM) Red BIluff,
Calif.; wWKEM(AM) Immokalee, Fla.;
WAJL(AM) Winter Park, Fla.; WKDJ(FEM)
Winchester, Ky.; KRIH(AM) Rayville, La.;
WCRV(AM) Washington, N.J.; WKSN(AM)-
WHUG(FM) Jamestown, N.Y.; WRVH(FM)
Patterson, N.Y.; wACB(AM) Kittanning,
Pa.; wucr(aM) Sparta, Tenn.; KBYG(AM)
Big Springs, Tex.; KwGO-FM Lubbock,
Tex.; KFTN(AM) Provo, Utah, and WLIH-FM
New London, Wis.

Thoughts from
the four A’s

The annual meeting of the Ameri-
can Association of Advertising Agencies,
held in Boca Raton, Fla., provided top
agency executives with a broad array of
topics for consideration, not to mention an
opportunity to enjoy that state’s pleasant
spring weather (BROADCASTING, April 13).
Self-regulation and the public image of ad-
vertising were dominant concerns voiced
by the organization’s officers, while the
presidents of the three commercial broad-
cast networks, invited to appear together
on a panel at the meeting, demonstrated a
philosophical unity through remarkably
similar addresses attacking the boycott of
the Coalition for Better Television and de-
fending broadcast television’s claim to
continued dominance as an entertainment
and advertising medium.

While those concerns pre-empted much
of the headline space generated by the
meeting, its other sessions contained a
wealth of information valuable to those in
the advertising business and media.

One session that bridged several areas
was the report of 4A’s Washington Execu-
tive Vice President Charles Adams.
Adams grilled the three young agency ex-
ecutives who currently compose the 4A’s
Loaned Executives Panel (agency staffers
serving with the association’s D.C. office
for one-year stints): Tabor Ames of Dancer
Fitzgerald Sample, Lisa Bellar of J. Walter
Thompson and Barbara Smith of Ogilvy &






This announcement appears as a matter of record only.

$16,000,000
Cablevision Industries, Inc.

$2,000,000
Senior Notes due 1996

$14,000,000
Senior Bank Revolving Credit
and Term Loan due 1991

We served as financial adviser in connection with
the private placement of these securities.

WARBURG PARIBAS BECKER

INCORPORATED

A.G. BECKER INCORPORATED

April 1981

This announcement appears as a matter of record only.

$5,200,000
Cablevision Industries, Inc.

Senior Notes due 1993

We served as financial adviser in restructuring these securities
from a secured to an unsecured basis.

WARBURG PARIBAS BECKER

INCORPORATED

A.G. BECKER INCORPORATED

April 1981

S —————
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CBS’s first quarter:
a good report for
stockholders meeting

The first quarter looked better than they
thought it would. That was the word CBS
Chairman William Paley and President
Thomas Wyman had for stockholders last
week during the company’s annual meet-
ing (held this year at the headquarters of
Phoenix affiliates KOOL-TV and KARZ [AM]).

Revenues were up 2% to $990.8 million
from $968.9 million the year earlier, while
net income rose 7%, thanks to a favorable
comparison on tax rates, from 1979’s
$13.1 million, to this year’s $14 million,
50 cents per share. Pre-tax income drop-
ped 8% however, to $20.3 million, which
the company said was due to a sharp in-
crease in development spending for cable
programing, theatrical films and home
video.

Earlier projections from CBS had sug-
gested a first-quarter earnings decline.
However, the heavy development spend-
ing, after Wyman’s meeting with security
analysts last February (BROADCASTING,
March 2), came as no surprise. According
to CBS, “‘strong performance in March by
the CBS Television Network,”’ thanks to
the economy and ratings, meant that the
pre-tax drop was less than anticipated. At
the same time, higher equity income and
investment tax credits combined to trim
the effective rate ‘‘to an atypically low
level of 31%.’

Broadcast Group profits were said to
have risen ‘‘sharply’’ because of the net-
work’s performance, though the increase
wasn’t quantified. Broadcast revenues
were pegged at a 10% rise, with network,
television and radio stations all contribut-
ing to that climb.

PR S

ABC releases
proxy on top
officers

In anticipation of its May 19 annual meet-
ing, American Broadcasting Companies
Inc. last week issued its proxy statement,
which contained the traditional listings of
financial information for senior officers.
Leonard H. Goldenson, ABC chairman,
earned $821,416 in cash and cash
equivalent forms of remuneration, along
with an additional $407,814 in contingent
remuneration. The similar amounts for
company president Elton Rule were
$721,647 and $261,583; and for ABC
Television President Fred Pierce,
$618,875 and $242,692.

The earnings performance of the com-
pany finds its reflection in the remunera-
tion its top officers received. Totalling the
cash, cash equivalent and contingent
remuneration the three received in 1980
and 1979, each experienced a decline;
Goldenson’s total dropped from 1979’s
$1,363,310 to 1980’s $1,229,230; Rule’s
from $1,139,627 to $983,230 and Pierce’s
from $1,005,656 to $861,567.









OMB’s most recent budget statement
(released April 8), which reiterated the ad-
ministration’s demand that CPB funds for
1982 and 1983 be rescinded (and that CPB
funds be cut back more thereafter). But
the statement also supplied a rationale for
the cuts—and apparently a rationale for
cutting off federal funds for public broad-
casting altogether. Those rationales spur-
red CPB President Robben Fleming to fire
off yet another letter of protest to OMB.

In its budget statement, OMB again
recommended rescinding $43 million of
CPB’s appropriation for 1982 (which
would leave CPB $129 million for that fis-
¢! year) and rescinding $52 million from
( B’s appropriation for 1983 (which
woild leave CPB $120 million). For 1984,
( [B recommended cutting CPB back to
$110 million. It would leave CPB’s ap-
propriation ceiling at $100 million
thereafter. Those cuts, OMB said, will be
“primarily directed at CPB’s administra-
tive costs and national program produc-
tion, while CPB support for local stations
will be maintained at as high a level as
r sible” to let the stations ‘‘determine
tne need for and type of programs they re-
¢ re and be allowed greater discretion to
finance their own productions.”” OMB also
said public broadcasting’s contribution to
society was ‘‘debatable.”’ It said the
““prime beneficiaries’’ of public broadcast-
ii  stations are their viewers and listeners
ana claimed that “‘nonlisteners and non-
viewers’’ probably don’t benefit from the
expenditure of federal funds on those sta-
tions. ‘‘Thus, there is no overriding na-
tional justification for the funding of
CPB,’ the OMB statement said.

The OMB statement also said the au-
dience of CPB-supported stations tends to
be wealthier and more educated than the
general public. OMB argued that, as a
result, public broadcasting’s audience
could and should support the stations on
their own. ‘“Taxpayers as a whole should
not be compelled to subsidize entertain-
ment for a select few,’ the OMB statement
s .

MB also said claims that the proposed
cuts would ‘“‘cripple’’ public broadcasting
were ‘‘highly exaggerated.”” OMB said the
¢ could be made leaving ‘‘most of the
proeram in place.”’

MB added that public broadcasting ‘is
well enough established that its appeals for
donations and support should be taken
seriously. If they are not—if the viewing
a listening public is not sufficiently in-
terested in public broadcasting’s future to
provide adequate financial support—then
there is even less reason why those who
choose not to or cannot listen to such sta-
tions should be forced to pay taxes to sup-
p them.’

eming’s letter, dated April 10, cri-
tictzed OMB both for basing its rationale
on what Fleming said was inaccurate infor-
metion and raising the notion of cutting
fe  ral funding altogether.

--The rationale and data you present are
not completely accurate, nor are they con-
sistent with the President’s policy which
c¢ , as we understand it, for a continued,

but limited, federal role in public broad-
casting,”” Fleming said.

Fleming disputed the charge that public
broadcasting’s audience tends to be
wealthier and more educated than the
general public. Fleming cited figures
which he said showed that public broad-
casting’s audience is ‘‘very much repre-
sentative of the population as a whole.”’

Fleming said, for example, that 10.2%
of households that watch public television
are nonwhite while 12.2% of the general
population is nonwhite. He said 26.9% of
public television households are headed
by persons with less than four years of
high school while 33% of all households
are headed by similarly educated in-
dividuals. And he said that 25.4% of public
television households reported incomes of
less than $10,000 while 42.3% of all
television households earn less than that
amount.

Fleming also disputed OMB’s claim that
the proposed cuts wouldn’t sink most of
the program. To the contrary, Fleming said
a “number of compensating actions will
be necessary’’ to help public broadcasters
replace the lost federal funds.

ASCAP BMiIl under
investigation by
Justice Department

Antitrust probe revealed to NAB;
TV broadcasters will proceed
with suit against same interests

The Justice Department has begun a civil
antitrust investigation of music licensing.
The investigation was said to be at least
partly traceable to information supplied by
the television broadcasting committee that
has filed a civil antitrust suit against the
same targets—the American Society of
Composers, Authors and Publishers and
Broadcast Music Inc.

Word of the investigation was taken to
the NAB convention in Las Vegas last
week by Leslie G. Arries Jr. of wivB-Tv
Buffalo, N.Y., chairman of the All-Indus-

QC

try Television Stations Music Licensing
Committee. Arries, in a brief appearance
at a convention luncheon last Monday
(April 13), appealed for contributions to
the committee’s legal fund. Arries said
preparations for the committee’s suit,
scheduled for trial next September in New
York federal district court, must continue
despite the government investigation.

A Justice Department spokesman con-
firmed that an investigation was under way
in the music licensing field but declined to
identify the organizations involved.
ASCAP and BMI are pre-eminent among
performing rights sources.

The Arries-led committee is attacking
the long-established ASCAP and BMI
method of collecting royalties from televi-
sion broadcasters by issuing blanket
licenses in return for fees based on station
revenue. The committee wants the courts
to declare that ASCAP and BMI must col-
lect at the source—the producers of pro-
grams using music.

Arries told the broadcasters last week
that the committee was optimistic about
its suit, despite CBS’s loss of a suit to com-
pel ASCAP and BMI to give it per-use
licenses instead of blanket licenses. The
Supreme Court has denied reconsidera-
tion of its affirmation of the CBS loss in
lower courts. Arries said the courts had
made it clear that the CBS case pertained
only to networks.

The stake that television stations have in
the Arries committee suit is considerable.
In 1979, the latest year for which figures
are available, television stations, not
counting the 15 network-owned, paid $60
million to ASCAP and BMI, Arries noted.
“Worse,” he said, ‘‘these dollars that we
pay grow each year as our revenues in-
crease even though music usage does not
grow and is only one of many creative ele-
ments in a television program.”’

Arries said the music committee would
“‘be lending full assistance to the Justice
Department.”’ He also noted that the trial
court, ‘‘over objections,” had given com-
mittee lawyers access to ASCAP and BMI
records, but ‘“‘has kept ASCAP and BMI
from learning of the state of our finances
and fund raising activities.”” He said ‘‘great
strides have been made in our case.’

SINGIJLAR SUIJN[IS”

The Emil Ascher Music Libraries’
Broadcast Jingle Package_

EMIL ASCHER: INC. 630 Fifth Avenue
New York, N7Y: 10020 Phone (212):581-4504

. Distributors-of The Largest Library of Recorded Backémuhd and Production:Music:
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Broadcasters and others who

he investigations of

1940

[T

1950

1931

;
I broadcasting con-
tinued. The names

Moulder, Schwartz, Celler

E—

were summoned as witnesses
may be pardoned for wonder-
ing if their time couldn’t have

and Barrow conjured accusa-
tions, explanations and puni-
tive actions. There were other
names—color videotape,
chroma key, Sputnik—that
promised new techniques for
broadcasting.

Representative Morgan
Moulder (D-Mo.), chairman
of the House Subcommittee
on Legislative Oversight,
studied the FCC and other
regulatory agencies. With his
special counsel, New York
University law professor Ber-
nard Schwartz, Moulder made
Congress and the FCC uncomfortable by citing conflicts of in-
terest. Schwartz found that some congressmen in a position to
influence broadcasting legislation also held financial interests
in the broadcasting industry. He also accused FCC commis-
sioners of ‘“‘double billing,”” charging the government for
travel expenses while collecting lecture fees from private
organizations under the assumption it was a natural privilege
of office.

Representative Emanuel Celler (D-N.Y.), chairman of the
House Antitrust Subcommittee, released a 148-page study of
network practices in June. The report praised NBC and CBS
for their achievements in building broadcasting, but
emphasized: ““It is clear that CBS and NBC have a dominant
position in the industry’’ and exercise ‘‘vast influence’” over
TV broadcasting. The Celler committee questioned network
ownership of stations and the FCC’s UHF policy. It recom-
mended that the Justice Department study the ‘‘curious’’ re-
lationship between networks and advertisers, the effect of net-
work participation in program production and the music-
licensing business to see whether antitrust violations exist.
The Celler report, BROADCASTING analyzed, ‘‘adds up in the
main to a recommendation that the Justice Department con-
duct investigations that it has already been conducting—some
for as long as 15 years. Indeed the most important question
raised by the report is why the subcommittee spent so much
time investigating the possibilities of antitrust violations in
television when the Department of Justice had a force of in-
vestigators intensively exploring the same field. Of the two in-
vestigations, that of the Justice Department promises to be the
more thorough and objective. ... All in all, it [the Celler re-
port] is not a report that will provoke much if any action.

In October, the Soviets launched Sputnik and Ford
launched the Edsel. Nine black students finally were
permitted to enter Little Rock’s previously all-white

Central High School after a court order and the
dispatch of federal troops by President Eisenhower. In
other chilling news, labor problems intensified and an

economic recession began to set in. But America’s
spirits were bolstered by the stirring “76 Trombones”
in Meredith Willson’s “Music Man” and the

presentation of a Pulitzer prize to Senator John K
Kennedy for his book, “Profiles in Courage.” And in

BROADCASTING ...

been better spent.”’

Another long-awaited re-
port arrived in October 1957
when Roscoe L. Barrow, dean
of the University of Cincin-
nati Law School, on leave to
conduct the FCC’s network
study, released a 1,485-page
report. Among Barrow’s
recommendations: outlaw op-
tion time; outlaw must-buy
station lineups; restrict net-
works from serving as national
spot representatives for sta-
tions not owned by the net-
works; impose controls over
ratemaking to prevent undue network influence; tighten
multiple ownership rules; require networks to make public all
affiliation agreements; give the FCC power to levy fines
against stations for infractions of its rules.

BROADCASTING commented: ‘It is a tough report, recom-
mending for scrutiny by the FCC, Congress and even the
Department of Justice, practically all of the network practices,
real or imagined, that have figured in speculation over many
months. The ponderous report—two years in the making —can
be expected to bring volcanic eruptions from the old-line net-
works and many of the multiple owners. If implemented as
written, which is highly unlikely, it will affect the operations of
all stations and expose publicly the contractual relations of the
networks and stations, invading an area always regarded as
beyond the regulatory domain. It would permit imposition of
fines, and would make extremely difficult, if not almost im-
possible, the buying and selling of station properties.”’

Although the networks issued ‘“‘no comment’’ statements,
legislators involved in broadcasting reviews were more out-
spoken. One was Representative Celler who said: ‘It is signifi-
cant that the Barrow group . .. has independently reached con-
clusions concerning restrictive practices in television broad-
casting which are similar in material respects to findings previ-
ously arrived at separately by the House Antitrust Subcommit-
tee [Celler report], and by the staff of the Senate Interstate
and Foreign Commerce Committee [Cox report].”” The battle
had begun, and as BROADCASTING reminded those concerned:
“Before the FCC attempts to reach definitive conclusions, it
must as a matter of right invite comments and perhaps hear
arguments from those whose economic lives are at stake and
who have not yet had their day in court. .. Seven men sworn

l
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substantially lessened Philco’s sales of
black-and-white sets, with consequent
loss of profits.”

The suit alleged that RCA’s David Sar-
noff in 1946 had persuaded GE and AT&T
to withhold patents from Philco until
Philco signed a licensing agreement with
RCA.

In other developments, Zenith, after 11
years in five courts, won its patent suit
against RCA, with a settlement of $9-11
million. The Internal Revenue Service
ruled that network affiliations could not be
depreciated. FCC Commissioner John C.
Doerfer moved up to the chairmanship,
and Frederick W. Ford, one-time FCC at-
torney, returned from the Justice Depart-
ment to become an FCC commissioner.

Throughout 1957, technology con-
tinued to expand broadcasting’s
possibilities. RCA demonstrated a new
color videotape recorder. NBC began
using chroma key, a device that picked up
images from two color cameras and

RN 1957 swem S R

]
Stay Tuned

1. Why was Bernard Schwartz refieved of his duties as counsel for the House Oversight

Committee?

2. Which FCC commissioner resigned after he was charged with misconduct in

connection with a Miami TV grant?

3. Name two quiz shows that were investigated as questions began to arise about

giveaway shows?

4. What FCC proposal to reallocate TV channels created broadcast anxiety?

5. Who on Capitol Hiil released a report that took the FCC to task for seeking only “a
piecemeal solution” to allocations problems?

The answers next week
in “1958.°

merged them so that actors could be
shown against unusual backgrounds. The
Soviet’s Oct. 4 launching of Sputnik, the
first man-made satellite to orbit the earth,
immediately touched off speculation
among American broadcasters about the

role of satellite communications in the
future as well as the probability of more
demands on the spectrum by such coming
technology.

Broadcasting’s domain now seemed as
limitless as the infinity of space itself.

For theRecordy’

As compiled by BROADCASTING April 6
through April 10 and based on filings,
authorizations and other FCC actions.

A -hreviations: AFC— Antenna For Communications.

J— Administrative Law Judge. alt.—alternate.
aun.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit."D —day. DA —directional antenna. Doc.—Docket.
ERP—effective radiated power. HA AT —height of an-
tenna above average terrain. khz-kilohertz. kw—
kilowatts, m—meters. MEOV—maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA —presunrise service authority:
RCL ~remote control location. S-A—Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *—noncommercial.

New Stations

| applications

B Needles, Calif.—Colorado River Radio Inc. seeks
97.9 mhz, 2.8 kw, HAAT: 1573 ft. Address: 992 Inland
Center Drive, San Bernardino, Calif. 92408. Estimated
construction costs: $87,400; first-quarter operating
cost: $27,000; revenue: $150,000. Format: Modern
country. Principals: Thomas M. Jones (75%) and
sister, Sally Jones Lenart (25%). Thomas Jones is
president and owner of KDIG (AM)-KBON(FM) San
Bernardino/Lake Arrowhead, Calif. and KKON(AM)
Kealakekua, Hawaii. Lenart is Rochester, Mich., den-
tal office manager and co-owner with brother of above
facilities. Ann. March 25.

8 Needles, Calif.—Veach and Associates seeks 97.9
mhz, 14.08 kw, HAAT: —252 ft. Address: PO. Box
194, Minford, Ohio 45653. Estimated construction
costs: $17,000; first-quarter operating cost: $400;
revenue: NA. Format: CW. Principal: Jesse C. Veach Jt.

and wife, Mary K. (30% each); James Parr, Howard
Newberry, T.G. Harward and John Claypool (10%
each). Jesse Veach is salesman/announcer at WPAY-
AM-FM Portsmouth, Ohio. Parr also owns
KSFE(AM) Needles, which he sold to Veach subject
to FCC approval (BROADCASTING, April 13). Har-
ward is physician, Claypool and Newberry are busi-
nessman, all Needles, and have no other broadcast in-
terests. Ann. March 25,

B Miami, Fla.—Minority Broadcasting Company of
the Midwest Inc. seeks 96.5 mhz, 100 kw, HAAT: 799
ft. Address: 5525 South State Street, Chicago 60621.
First-quarter operating cost: $21,000. Principals: Pervis
Spann (80%), Gwendolyn Hayes and Robert Catron
(4% each), Carolyn A. Green and Verlene Blackburn
(2.4% each), Yvonne Mtichell (.6%) and Bernard
Hayes (.2%). Spann is general manager and 40% owner
of WXOL(AM) Cicero, Ill, and also new AM applicant
for Maywood/Chicago (BROADCASTING, Dec. 8,
1980); Memphis, Tenn. (BROADCASTING, March
16), and Pritchard, Ala. Green is account executive for
WGN (AM) Chicago. Blackburn is executive secretary
for WXLO. Bernard Hayes is sales manager for
KIRL(AM) St. Louis. Mitchell and Catron work in
Memphis, Tenn., record stores. Gwendolyn Hayes
works at Chicago day care center. Minority Broadcast-
ing is in process of negotiations with Bartell Broadcast-
ing of Florida for equipment used by WIMX-FM,
which will be given to Bartell at no cost. Filed April 27.

® Cape May Court House, N.J.—Canruss Inc. seeks
105.5 mhz, 3 kw, HAAT: 294 ft. Address: 2406 West
17th Street, Wilmington, Del. 19806. Estimated con-
struction costs: $139,000; first-quarter operating cost:
$22,000; revenue: $157,000. Principals: Candida Diaz
de McBride (51%) and her husband, Russell W. (49%).
Candida is editor of Wilmington-based Spanish
language newspaper. Russell is director of professional
development and training for ICA Americas Inc.,
Wilmington. They have no other broadcast interests.
Ann. April 9.

@ Santa Fe, N.M.—Siesta Communications Corp.
seeks 104.1 mhz, 25 kw, HAAT: 87 Ft. Address: Route
2, Box 51, Pecos, N.M. 87552. Estimated construction
costs: $137,500; first-year operating cost: $15,000;
revenue: $15,000. Format: Variety. Principals: Wycom
Corp. (51%). Fiesta Communications Corp. (44%) and
Robert C. Burris (5%). Wycom Corp. is Pecon, N.M.-
based group owner of 5 AM’s and 3 AM’s, principally
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owned by Bill Sims. Fiesta Communications is licensee
of KVSF(AM) Santa Fe, owned by Bill Sims (51%)
and Alfredo Sena (49%). Burris also owns 25% of
KIQQ(FM) Livermore, Calif. Filed March 24.

8 Defiance, Ohio—Defiance Broadcasting Co. seeks
98.1 mhz, 50 kw, HAAT: 500 ft. Address: PO. Box 974,
Definace 43512. Estimated construction costs: $463,-
000; first-year operating cost: $171,500. Format: Easy
listening. Principals: Joseph J. Arpad and wife, Susan
S. (50% each). Joseph Arpad is president and part
owner of Town & Country News Inc., Defiance-based
weekly advertising newspaper. Susan Arpad is profes-
sor at Bowling Green State University. They have no
other broadcast interests. Filed March 31.

® *Greenville, S.C.—Evangel Christian School Inc.
seeks 89.3 mhz, 41 kw, HAAT: 140 ft. Address: 1350
East Main Street, Lakeland, Fla. 33801. Estimated con-
struction costs: $145,500; first-year operating cost:
$160,000. Format: Educational. Principal: nonprofit
corp.; Joe Stukey, secretary. They also own WCIE(FM)
Lakeland, Fla. Ann. April 9.

@ Mexia, Tex.—Summit Broadcasting Associates Inc.
seeks 104.9 mhz, 3 kw, HAAT: 255 ft. Address: 506
East Main Street, Mexia 76667. Estimated construc-
tion costs: $120,000; first-quarter operating cost: $20,-
000, revenue: $125,000. Format: CW. Principals: Billy
J. Booth, Thomas C. Flatt, Calvin D. Prowell, Tyler W.
Cagle and Frank D. Connell (20% each). They are
Mexia-area businessmen and have no other broadcast
interests. Filed Jan. 12.

B Buckhannon, W.Va.—Radio Station WBUC Inc.
seeks 93.5 mhz, 3 kw, HAAT: 132 ft. Address: c/o
Jesse D. Newman, Drawer C. Buckhannon 26201. Esti-
mated construction cost: $25,200; first-year operating
cost: $12,000; revenue: $35,000. Format: Modern
country. Principal: Jesse D. Newman (100%), who also
owns and operates WBUC(AM) Buckhannon. Ann.
March 18.

AM actions

8 Heber City, Utah—Majestic Broadcasting Inc.
Granted 1340 khz, 500 w-D, 250 w-N, Address: 7720 S.
700 East, No. 208, Midvale, Utah 84047, Estimated
construction costs: $26,000; first-year operating cost:
$96,000; revenue; $97,700. Format: MOR/CW. Prin-
cipals: Jerold W. Johnson and wife, Suzanne (21.5%



jointly); David K.W. Johnson (21.25%), Gert O.
Foerster and wife, Shirley (17.5% jointly) and 15
others. Johnsons own Midvale, Utah computer ser-
vices and engineering firm. David (brother of Jeroid)
is student at University of Utah, Salt Lake City:
Foerster owns Midvale CPA firm. Shirley is housewife.
Jerold Johnson is vice president of KSUB-AM-FM
Cedar City, Utah. Action Aprii 2.

FM actions

B Tulia, Tex.—Cardiff Broadcasting Inc. Dismissed
application for CP for new FM station seeking 104.9
mhz. (BPH-781211AL). Action Feb. 2.

m St, Marys, W.Va.—Employee-owned Broadcasting
Corp. Dismissed application for CP for new FM station
on 101.7 mhz, CH-269, ERP 1.8 kw (H&V), antenna
height 375 ft. (H&V) (BPH-790725AC). Action April
3.

TV actions

® Evansville, Ind. —Channel 44 Inc. Application dis-
missed for commercial TV station seeking ch. 44, Ac-
tion Feb. 12.

B Evansville, Ind. —Family TV Inc. granted ch. 44,
ERP: 1313 kw vis 262.6 kw aur., HAAT: 970 ft.; ant,
height above ground 999 ft. Address: 1405 North Main
Street, Evansville 47711. Estimated construction cost:
$2,025,500; first-year operating cost: $260,000;
revenue: $480,000. Legal counsel: Midlen & Reddy—
Washington. Consuiting engineer: E. Harold Munn Jr.
Associates—Coldwater, Mich. Principals: Claude H.
Bates, William J. Wheeler, Charles R. Wheeler, Ricky
D. Van Hoose, and Alfred D. Van Hoose (20% each).
Action Feb. 12.

Ownership Changes

Applications

® WVOV(AM) Huntsville, Ala. (AM: 1000 khz, 10
kw-D) —Seeks assignment of license from Powell
Broadcasting Inc. to Barker Broadcasting Inc. for $700,-
000. Seller: Edwin W. Powell (99.8%), Jerry W. Beril
(.1%) and Daniel B. Banks Jr. (.1%), who have no
other broadcast interests. Buyer: Peter P Barber
(100%), who is station manager at WFIX(AM)
Huntsville, Ala., has no other broadcast interests.
Ann. April 7.

m KENI(AM) Anchorage, Alaska (AM: 550 khz, §
kw-U) —Seeks assignment of license from Midnight
Sun Broadcasters Inc. to KENI Associates for $712,-
000. Seller is group owner of four AM’s and three TV’s
with more than 50 stockholders. Alvin D. Bramstedt is
president, general manager and 21.3% owner. They
sold KENI-TV Anchorage and KFAR-TV Fairbanks
(BROADCASTING, March 30). Buyer: Randall D.
Jensen, Edward W. Christiansen. Arthur Greenfield,
William L. Simpson, Earl E Rielly and Charles M.
Gray (16.77% each). Buyers are northwestern inves-
tors who already are minority principals in Midnight
Sun Broadcasters. Filed April 6.

m KACJ(AM)-KAJJI(FM)[CP] Greenwood, Ark.
(AM: 1510 khz, 2.5 kw-D)—Seeks assignment of
license from J. Robin Communications to Tilley
Broadcasting for $50,000. Seller: Charles Crisler
(100%), who has no other broadcast interests. He will
remain associated with new station as management
employe. Buyer: Jim Tilley and his stepson, William
M. Cromwell (50% each). Tilley is chairman of The
Citizens Bank of Marshall, Marshall, Ark. Cromwell is
Fort Smith, Ark., attorney. They each own 44% of
KJEM(AM) Bentonville, Ark. Filed March 17.

m KITT(FM) San Diego, Calif. (FM: 105.3 mhz, 29
kw, ant. 620 ft.) —Seeks assignment of license from
KITT-FM Radio to San Diego Broadcasters Inc. for
$5,250,000. Seller: Melvin L. Wheeler and G. Russell
Chambers (50% each). Wheeler owns 70% of
WSLC(AM)-WSLQ(FM) Roanoke, Va., and 70% of
KDNT(AM)-KDDC(FM) Denton, Tex. Chambers
also owns KPLC-TV Lake Charles, La. Buyer: Wholly
owned subsidiary of publically held Chartcom Inc.,
New York-based group owner of two AM’s and four
FM’s. Fred C. Danneman is chairman and J.P Smith is
president. Chartcom Inc. is subsidiary of the Charter
Co., publisher of Ladies Home Journal and Redbook.
Filed March 31.

8 WCKC(AM) MiIiton, Fla. (AM: 1490 khz, 1 kw-D,
250 w-N) —Seeks assignment of license from Millard F
Adams Jr. to William & Glenda Hoisington for $100,-
000. Seiler: Millard E Adams Jr., who has no other
broadcast interests. Buyer: William & Glenda
Hoisington (50% each). William is former general
mamager and one-third owner of WKYD-AM-FM An-

dalusia, Ala. They have no other broadcast interests.
Filed March 17.

B WSOJ-FM Jesup, Ga. (FM: 98.3 mhz, 3 kw, ant.
300 ft.)—Seeks assignment of license from Happy
Acres Broadcasting Inc. to Wings Broadcasting Co. for
$300,000. Seller: Raymond B. Forehand (54%), wife,
Cleo H. (43%) and daughter Sue Ann (3%), who have
no other broadcast interests. Buyer: E Douglas Wilhite
and Michael J. Brown (44% each) and C. Salen Herke
(12%). Wilhite is station manager at WNTS(AM) In-
dianapolis. Brown is Indianapolis real estate agent.
Herke is Indianapolis insurance agent. They have no
other broadcast interests. Filed March 26.

a WKVE(AM) Cave City, Ky. (AM: 800 khz, 250 w-
D) —Seeks assignment of license from Twin City
Broadcasting Co. to Richard A. DuBose Jr. for $160,-
000. Seller: Charles M. Anderson (65%), J. Barry
Williams (30%) and O. Fay Esters (5%). Anderson and
Williams own WKVL(AM) Clarksville, Tenn., and in
addition Anderson owns 25% of WSJP(AM) Murray,
Ky. Buyer: Richard Ashford DuBose Jr. (100%),
general manager of WLBJ-AM-FM Bowling Green,
Ky., who has no other broadcast interests. Filed March
24,

B WMDT(TV) Salisbury, Md. (ch. 47, 3,470 kw vis.,
347 kw aur., ant 1,000 ft.) —Seeks transfer of control of
MDV Television Inc. from Jean Paul Audet (80.51%
before; 13.79% after) to Pennsylvania Growth Invest-
ment Corp. and others (none before; 66.72% after)
consideration: $1,025,000. Principals: Seller is Jean P.
Audet, who is selling majority interest in station to
recapitalize station and introduce new shareholders.
Buyer is owned by Pennsylvania Growth Investment
Corp. (33.4%), Fostin Securities Inc. (21.9%), John P.
Audet (13.79%) and 12 others. Pennsylvania Growth
is wholly owned by Pennsylvania Financial Develop-
ment Corp, William L. Mosenson is president and
principal owner. Fostin Securities is closely held
securities investment firm; J.L. Foster is president.
They have no other broadcast interests. Filed April 1.

u KDWZ(FM) Crookston, Minn. (FM: 97.1 mhz,
100 kw, ant. 360 ft.) —Seeks transfer of control of SS
Broadcasting Inc. from Philip and Deborah Sonksen
(100% before; 20% after) to Michael L. Leighton
(none before; 80% after) consideration: $7,587. Prin-
cipals: Seller Philip Sonksen, present majority owner,
will retain 20%. Buyer Michael Leighton is sales super-
visor at KCLD(AM) St. Cloud, Minn. He. has no
other broadcast interests. Filed April 3.

8 KXGR(FM) Grand Rapids, Minn. (FM: 96.7 mhz,
3 kw ant. 390 ft.) —Seeks assignment of license from
Grand Rapids Radio Inc. to Rapids Radio is Grand Inc.
for $325,000. Seller: Roger D. Olsen, who has no other
broadcast interests. Buyer: Donald H. Koenig and
Michael J. Ives (50% each). Koenig is former salesman
at WION(AM)-WWJO(FM) St. Cloud, Minn. Ives is
St. Cloud, Minn.-based real estate broker and investor
and owns 50% of KKAQ(AM) Thief River Falls,
Minn. Ann. April 7.

® WGGL-FM Houghton, Mich. (FM: 91.1 mhz, 100
kw, ant. 860 ft.) —Seeks assighment of license from
Michigan Technological University to Minnesota
Public Radio for no consideration. Seller: State agency
of State of Michigan, which must assign license due to
budget cents. It has no other broadcast interests.
Buyer: Nonprofit corp.; William H. Kling, president.
Filed April 6.

s KAWL-AM-FM York, Neb. (AM: 1370 khz, 500 w-
D; FM: 1049 mhz, 2.75 kw, ant. 310 ft.) —Seeks
transfer of control of Prairrie States Broadcasting Inc.
from Melville L. Gleason and others (100% before;
none after) to Robin and Marcia Robson; considera-
tion: $475,000. Principals: Sellers are Melville L.
Gleason, his wife, E. Louise, and son, E. John, who
together own 62.8% of KAWL. They have no other
broadcast interests. Buyer is owned by Marcia Robson
(51.1%) and her husband, Robin (11.7%). Robin is
York, Neb., insurance agent. Marcia is housewife.
They have no other broadcast interests. Filed March
30.

m KGLC(AM)-KORS(FM) Miami, Okla. (AM: 910
khz, 1 kw-U: FM: 100.9 mhz, 3 kw, ant. 265 ft.)—
Seeks transfer of control of Ottawa County Broadcast-
ing Inc. from Jeryl and Deann Smith (100% before:
none after) to Mahaffey Enterprises Inc. (none before;
100% after) consideration: $700,000. Principals: Seller
is owned.by Jeryl L. Smith and wife Deann D. (44%
each), Kenneth Lingen (6.8%), David G. Stern (2.8%)
and Richard Hary (2.2%). They have no other broad-
cast interests. Buyer is wholly owned by John B.
Mahaffey, who also owns KCIJ(AM) Shreveport, La.,
KDSX(AM)-KDSQ(FM) Denison/Sherman, Tex.,
50% of KICA(AM) Clovis, N.M., 50% of
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KGRT(AM)-KGRD{(FM) Las Cruces, N.M. Filed
March 30.

® KTVL(TV) Medford, Ore. (TV:ch. 10, 132 kw vis,
26.3 kw, ant. 3,310 ft.) —Seeks assignment of license
from Sierra Cascade Communications Inc. to Freedom
Communications Inc. for $12.5 million (BROAD-
CASTING, March 2). Seller is owned by J.L. DeAr-
mond, George R. Johnson and John R. Dellenback
(one-third each). They also own KTMT (FM) Medford
and 55% of KTVZ(TV) Bend, Ore. Buyer is owned by
Freedom Newspapers Inc., Santa Ana, Calif.-based
publisher of 31 daily and five weekly newspapers in
nine states. It is owned by C.H. Hoiles, chairman, and
family who have no other broadcast interests. Ann.
April 7.

® WKZA(AM) Kane, Pa. (AM: 960 khz, I kw-D) —
Seeks assignment of license from WKZA Broadcasting
Co. to Raise Kane Radio Inc. for $140,000. Seller: Ed-
ward and Rita Lenaway (50% each), who have no other
broadcast interests. Buyer: William H. Berry and
Richard C. Lyons (50% each). Berry is Lewistown, Pa.-
based mass transit consultant. Lyons is program direc-
tor at WKVA(AM) Lewistown. They also own
WIJUN(AM) Mexico, Pa. Filed March 18.

8 WAEW(AM)-WXVL(FM) Crossville, Tenn. (AM:
1330 khz, 1 kw-D; FM: 99.3 mhz, 3 kw, ant. 170 ft.) —
Seeks assignment of license ‘from WAEW Inc. to
Charles S. Hawkins for $715,000. Seller: Fred W. Dean
Jr. (40%), wife, Jessie (30%) and R. Gene Cravens
(30%). They are new AM applicants for Algood,
Tenn. (BROADCASTING, June 9, 1980). Buyer:
Chalres Stanton Hawkins (100%), who is Nashville,
Tenn.-based oil jobber and truck stop owner. He also
owns and operates WDKN(AM) Dickson, Tenn. Filed
March 9.

m KKOL(AM) El Paso, Tex. (AM: 1590 khz, 1 kw-
D) —Seeks assignment of license from Taber Broad-
casting Inc. to Good News Broadcasting for $101,000.
Seller; EW. Taber, wife Mable, son James (30% each)
and Charles C. Ashworth (10%). They also own KINT-
FM El Paso. Buyer: Gary L. Acker (100%). He owns
KWAS-FM Amarillo, Tex., WROS(AM) Jacksonvilie,
Fla., 50% of KEPT-FM Shreveport, La., 80% KJAK-
FM Slaton, Tex. and 25% of KLFJ(AM) Springficld,
Mo. Filed April 3.

8 KRCT(FM) Ozona, Tex. (FM: 94.3 mhz, 3 kw, ant.
—55 ft.) —Seeks assignment of license from Crockett
County Broadcasters to Sonora Broadcasting Inc. for
$135,000. Seller: Richard L. Whitworth and Thomas
H. Earnest (50% each). Whitwork owns one-third of
new FM applicant for Breckenridge, Tex. Buyer:
Walton A. Foster (66.7%) and Donald W. Friffis
(33.3%). Foster owns 66.66% of KVRN-AM-FM
Sonora, Tex. and 40% of Arcatel Inc., new FM appli-
cant for Lockhart, Tex. Griffis is San Angelo, Tex., at-
torney and one-third owner of KVRN. Filed Aprii 1.

@ WBCI-AM-FM Williamsburg, Va. (AM: 740 khz,
500 w; FM: 96.5 mhz, 50 kw, ant. 430 ft.)—Seeks
assignment of license from Colonial Broadcasters Ltd.
to North Carolina Mutual Life Communications Inc.
for $900,000 (BROADCASTING, Feb. 16). Seller is
owned by Donald M. Bentley (50%); Harry Hager,
Frank McCue Iil, George J. Oliver, B.I. Beil, and John
Barnett (10% each). Bentley is station’s president and
general manager. Barnett is Williamsburg business-
man. Others are physicians in Charlottesville, Va.
Buyer is subsidiary of North Carolina Mutual Life In-
surance Co.; W.J. Kennedy III is president. Cicero
Green, Jr. is vice president of communications subsidi-
ary. Buyer has no other broadcast interest. Ann. April

. WBOO(AM) Baraboo, Wis. (AM: 740 khz, 250 kw-
D) —Seeks transfer of control of Baraboo Broadcasting
Corp. from Burt Murphy and others (100% before;
none after) to Robert A. Jones and others (none
before; 100% after) consideration: $84,000. Principals:
Sellers are Burt Murphy, wife Pauline, and George N.
Schulte, who together own 51.8% of WBOO. Buyers
are Robert A. Jones (26.4%), Richard A. Carroll
(22.8%) and Patricia A. Kranz (2.6%). Jones is La
Grange, Ill., consulting engineer. Carroll is general
‘manager of WDMP-AM-FM Dodgeville, Wis. Jones
owns 85% WIJQ(AM) Tomahawk, Wis., 33.3% of
WWBC(AM) Cocoa, Fla. Kranz owns 5% of WJIQ.
Filed April 3.

B WFRV-TV Green Bay, Wis., and satellite, WIMN-
TV Escanaba, MIch. (WFRV: ch. 5, 93.3 kw vis., 20
kw aur., ant. 1,192 ft.; WIMN: ch.3, 100 kw vis., 20 kw
aur., ant. 1192 ft.)—Seeks tranfer of control from
Orion Broadcasting Corp. to Midwest Radio-Television
Inc. for $18-$20 million. (BROADCASTING, Jan.
26). Stations are two of four that must be spun off to
meet FCC ownership requirements and clear way for



merger of Orion and Cosmos Broadcasting Inc., an-
nounced last summer (BROADCASTING, June 16,
1980). Others are WAVE(AM) Louisville, Ky., and
WMT-TV Cedar Rapids, Iowa. Cosmos will absorb rest
of Orion station: WFIE-TV Evansville, Ind.; WMT-
AM-FM Cedar Rapids, and WAVE-TV Louisvile.
Orion is owned princippally by estate of George W.
Norton. Norton’s nephew, T. Ballard Norton, is presi-
dent. Buyer of WFRV-TV and WIMN-TV is owned by
d---endents of W.J. and EE. Murphy families, who
p ished Minneapolis Tribune from 1900 to 1940.
Tuws Doar is president. Ann. April 7.

Actions

B WKYD-AM-FM Andalusia, Ala. (AM: 920 khz, 5
kw-D, 500 w-N; FM: 98.1 mhz, 100 kw, ant. 235 fr.) —
Triple H Broadcasting Inc. Granted transfer of control
from the Estate of Knowlton L. Hollis, (deceased),
Charles G. Tomberlin and William K. Hosington to
Charles G. Tomberlin, The Estate of Knowlton L.
Hollis, Co-Executors Allen U. Hollis, Carl Barranco,
Albert Morris Middleton and Christine Hollis; con-
sideration $35,000; condition (BTC-801120EY,
BTCH-801120EZ). Action March 25.

8 WTOA(AM) [formerly WPXC} Prattville, Ala.
(AM: 1410 khz, 5 kw-D, 1 kw-N)—Granted assign-
ment of license from T. O, McDowell and Al Finch to
JMR Communications for $182,400. Seller: Theron O.
McDowell (70%) and AL Finch (30%), who have no
other broadcast interests. Buyer: Mary A. Martin
(66.77%) and husband. Edward B. (33.33%). Edward
Martin is public relation executive for Southern
Railroad, Washington. Mary Martin is housewife.
They have no other broadcast interests. Action March
26.

m  [OY(FM) Hanford, Calif. (FM:103.7 mhz, 50 kw,
aur. 500 ft.) —Granted assignment of license from
Willson Broadcasting Co. to Western Sun Communica-
tfions for $2 million. Seller is owned by Gary E.
Willson, who has no other broadcast interests. Buyer is
owned by Bertram Cohen; wife, Nina, Adelaide O.
Lazarus, and 13 minority stockholdrs. Bertram Cohen
is president of chemical company in Fitchburg, Mass.
Nina Cohen and Lazarus are housewives. They are
limited partners in KGSW-TV Albuquerque. N.M.:
KTEE(AM) ldaho Falls, Idaho, and KADQ(FM) Rex-
burg, Idaho. Action March 27.

a (RB(FM) Granted Red Bluff, Calif. (FM: 102.3
muz, not yet on air) ~Granted assignment of CP from
T-~~dore S. Storck to KKRB Broadcasting Inc. for
8. 0. Seller: Storck is 80% owner of KUKIA(AM)-
Kiad (FM) Ukiah, Calif. He will retain 20% interest in
KKRB. Buyer; Dale R. Olmstead and T.L. Laidlaw
(40% each) and Storck (20%). Olmstead and Laidlaw
each own 25% of KDBQ(AM) Aberdeen, S.D.
Olmstead also owns 50% of KKAQ(AM) Thief River
Falls, Minn. Laidlaw also owns 25% each of
KNDK(AM) Langdon, N.D. and WQXO-AM-FM
Munising, Mich. He also owns 60% of applicant for
new FM in Crookston, Minn. Action April 6.

m  ATY(AM) San Luis Obispo, Calif. (AM: 1340
klie, 1 kw-D, 250 w-N)—Granted assignment of
license from Riverside Broadcasting Co. to Coastal
Broadcasting for $750,000. Seller: Victor Armstrong
(18.2%), Seymour Berns, Robert Lewine, Bernard
Heumanmr (17.5% each) and William T Hallen and
Thomas C. Colcaterra (5.9% each), all of who have no
other broadcast interests. Buyer: Frederick Herdt Jr.
(100%), who is former DJ at KPOP(AM) Roseville,
Calif., has no other broadcast interests. Action March
25.

® KCOK(AM)-KJUG(FM) Tulare, Calif. (AM: 1270
khz, 5 kw-D, 1 kw-D; FM: 106.7 mhz, 870 w, ant.
2,550 ft.) —Granted assignment of license from KCOK
Inc. to West Coast Broadcasting INc. for $856,000.
Seller: Joel K. Munger and wife, Harriet (95% jointly)
and Larry Woods and wife, Penelope (5% jointly).
They have no other broadcast interests. Buyer: Larry
Woods (52.5%), John E. and William C. Pucheu,
brothers (23.75%). Woods is vice president and 5%
owner of KCOK-KJUG. Pucheu brothers are Tran-
quillity, Calif.-based farmers. They have no other
br  cast interests. Action March 26.

® KTLK(AM)-KDAX(FM) Denver (AM: 1280 khz,
5 kw-1J; FM-105.1 mhz, 100 kw, ant. 300 ft.) Granted
as ment of license from Welcome Radio Inc. to
De.iver Great Empire Inc. for $4.9 million. Seller is
owned by Harrison Fuerst (president) and group of
Cleveland businessmen. They also own WSLR (AM)

Akron, Ohio. Buyer is subsidiary of Great Empire
Broadcasting Inc., owned by FE (Mike) Lynch (75%)
and Michael C. Oatman (25%). They aiso own KEDI-
AM-FM Wichita, Kan.; KWKH(AM)-KROK(FM)
Shreveport, La.; KTTS-AM-FM Springfield, Mo.; and
KYNN-AM-FM Omaha, Neb. Action April 6.

8 WKND(AM) Windsor, Conn. (1480 khz, 500 w-
D)Granted assignment of license from KND Corp. to
Hartcom Inc. for $500,000. Seller is owned by Jerome
Dawson, who also owns 10% of WXLS(FM) Williman-
tic and 100% of WADS(AM) Ansonia, both Connecti-
cut. Buyer is owned by John E Merchant, T Gregory
Teasley, John N. Catlett, Scott H. Robb, John J. Law-
rence, James G. Harris, Richard Weaver-Bey and
Gerard Peterson (10% each);, Thomas L. Nadeau and
Alan Neigher (5.7% each), and John D. Jessup
(8.6%). Merchant is Stamford, Conn., lawyer. Neigher,
Nadeau and Jessup are Bridgeport, Conn., lawyers.
Teasley is real estate analyst and Peterson is manager
for Aetna Life Insurance Co., Hartford, Conn. Harris
is executive director of Hartford social services
organization. Lawrence is Bridgeport physician. Jessup
is high school teacher in Westport, Conn. Catlett is
president of Citicom Corp., New York, communica-
tions services. Robb is former Washington attorney for
NBC and president {no ownership) of WHPN{AM)-
WHVS(FM) Hyde Park., N.Y. Action April 6.

8 WKEM(AM) Immokalee, Fla. (AM: 1490 khz, 1
kw-D, 250 w-N) —Granted assignment of license from
Gold Coast Broadcasting Corp. to Sandia Broadcasting
for $125,000. Seller: Samuel E. Friedman (70%), Jan.
F Kantor and Ralph T Winquist (10% each), and
Lauren Frost (5%). They own WLEQ(FM) Bonita
Springs, Fla. Friedman, also owns WMDD-AM-FM
Fajardo, PR. Buyer: David J. Dean, Frank J. Viggiano
and Mary Arthur (one-third each). Dean is New York
lawyer. Arthur is president and owner of Tinker Radio
Sales, New York radio syndication firm. Viggiano is
New York-based businessman. They have no other
broadcast interests. Action March 26.

B WAJL(AM) Winter Park, Fla. (AM: 1440 khz, 5
kw-D, 1 kw-N) —Granted transfer of control of Radio
Smiles of Florida Inc. from Norman Suttles, Derwood
Godwin, John Ingraham (80% before; none after) to
Albert H. Chubb and wife, Elayne (20% before; 100
after). Consideration: $440,000. Principals: Godwin
(37.5%), Suttles (32.5%) and Ingraham (10%). Suttles
and Godwin each own 45% of WVBS(AM)-
WPIC(FM) Burgaw, N.C.; 21.82% of WFOG(FM)
Suffolk, Va. 31.3% of WPJL(AM) Raleigh, N.C. and
35.4% of WDIX(AM)-WPJS(FM) Orangeburg, S.C.
Ingraham owns minority interests in same stations.
Buyer: Chubb is president and general manager of
WAJL(AM) and former bank president in Orlando,
Fla. Sellers are transfering their interest in station to
Chubb who is already 20% owner. Action April 6.

m WWMM(FM) Arlington Heights, Ill. (FM: 92.7
mhz, 3 kw, ant. 300 ft.)—~Granted assignment of
license from Northwest Community Broadcasting to
Wynwade Properties Trust for $577,500. Seller is
owned by Bennett P Trapani who has no other broad-
cast interests. Buying trust represents interests of Ken-
neth W. Gneuhs and family. He is Rolling Meadows,
111., financial consultant and also bought WAIK (AM)-
WGBQ(FM) Galesburg, Il (see Below). Action
March 26.

8 WKDC(AM) Elmhurst, Ill. (AM: 1530 khz, 250 w-
D) —Granted assignment of license from DuPage
County Broadcasting Inc. to Snyder Broadcasting Inc.
for $1,000,000. Seller: Frank Blotter (51%) and sister,
Lois (49%), who have no other broadcast interests.
Buyer: Robert E. J. Snyder is Roosevelt University,
Chicago, marketing and advertising professor and busi-
ness consultant, who has no other broadcast interests.
Action March 31.

8 WAIK(AM)-WGBQ(FM) Galesburg, 1ll. (AM:
1590 khz, 5 kw-D; FM: 92.7 mhz, 3 kw ant. 355 ft.) —
Granted assignment of license from Creative Broad-
casting Ltd. to Radio Communications Group for
$925,000. Seller: Glenn W. Barger Jr. (51%) and Harold
0. Bastian (49%), who have no other broadcast in-
terests. Buyer: Kenneth W. Gneuhs. He is Rolling
Meadows, Ill.-based investor and general partner in
WWMM (FM) Arlington Heights, 111 (see above), and
5% owner of WFTP(AM) Fort Pierce and
WDLP(AM) Panama City, both Florida. Action March
25.

® WKDJ(FM) Winchester, Ky, (FM: 100,1 mhz, 3
kw, ant. 300 ft.) —Granted assignment of license from
WKDJ Inc. to Bayard H. (Bud) Walters for $275,000.
Seller is owned by Richard Albright (president) and six
others. Albright owns 25% of WSLV(AM) Ardmore,
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Tenn., and has 50% interest in applicant fro new AM at
White Bluff, Tenn. Walters is Nashville investor who
owns WKCM(AM) Hawesville, Ky., and WPER (FM)
Terre Haute, Ind. Action March 27.

m KRIH(AM) Rayville, La. (AM: 990 khz, 250 w-
D) —Granted assignment of license from Ewing Inc. to
Richland Broadcasting Co. for $170,000. Seller:
Frances G. Ewing (60%) and her sons. Thomas E. and
FEC. (20% each). Frances Ewing owns WGRM(AM)
Greenwood, Miss. Her sons have no other broadcast
interests. Buyer: James A. Strong, John W. Davis, Bob-
by R. Kidd, Lester W. Johnson, Thomas E. Cooper Jr.
(20% each). They are Rayville-area businessman and
investors who have no other broadcast interests. Ac-
tion March 30.

& WCRV(AM) Washington, N.J. (AM: 1580 khz, 1
kw-D) —Granted assignment of license from Warren
Broadcasting Corp. to Alpha Broadcasting Corp. for
$341,500. Seller: Guy T. Bock (95%) and Nicholas J.
DeRienzo (5%). They also own WFMV (FM) Blairs-
town, N.J. Buyer is wholly-owned subsidiary of Alpha
Computer Service Corp.: George Vajda is president
and 51% owner; Don C. Brennan (24%), and Marvin
M. David (25%). Brennan is vice president at Alpha
Computer Services Corp. David is attorney and also
secretary at Alpha. They have no other broadcast
ownership interests. Action March 30.

B WKSN(AM)-WHUG (FM) Jamestown, N.Y. (AM:
1340 khz, 250 kw-U; FM: 101.7 mhz, 2.9 kw, ant. 300
ft.) —Granted transfer of control from Trend Broad-
casting Inc. to Derrick Broadcasting Co. Inc. for $441,-
209. Seller is principally owned by Warren A. Koerbell
who has no other broadcast interests. Buyer is owned
by E.P. Boyle and family, who own daily Oil City Der-
rick and banking and real estate development interests
in Qil City, Pa. Action March 31.

& WRVH(FM) Patterson, N.Y. (FM: 96.9 mhz, 1.1
kw, ant. 460 ft.) —Granted assignment of CP from Pat-
terson Broadcasting Co. to WRVH Broadcasting Co.
for $148,270. Seller: Edward H. Valentine, who has no
other broadcast interests, is selling CP rights to partner-
ship in which he has 50% interest. Other partner is
Richard Novik who is president and 100% owner of
WPUT(AM) Brewster, N.Y. Action April 6.

® WACB(AM) Kittanning, Pa. (AM: 1380 khz, 1 kw-
D) —Granted assignment of license from WACB Inc.
to Nicholas Broadcasting for $300,000. Seller: R. H.
Rosenblum who also owns WMOA-AM-FM Marieatta
Ohio. Buyer: Nicholas Enterprises Inc. (100%), hold-
ing company for various trucking and real estate in-
terests based in Butler, Pa. Ralph A. Nicholas Jr. is
principle owner. He has no other broadcast interests.
Action April 1.

® WUCR(AM) Sparta, Tenn. (AM: 860 khz, 1 kw-
D) —Granted assignment of license from WUCR Inc.
to Athen Broadcasting Co. for $425,000. Seller: Robert
W. Gallaher (70%); Charles E. Whiteaker (25%), and
Charles D. Howard (5%). Gallaher owns 20% and
Whitaker owns 10% of WKXN(FM) Greenville, Ala.
Buyer: Steve H. Snowden (51%) and his wife, Joan C.
(34%): Frank T. Foster; John R. Dorris, and Charles
Westbrook (5% each). Snowden is vice chairman and
2.5% owner of First Central Bank, Smithville, Tenn.
He also has one-third interest in food franchises in
Smithville and Pikesville, Ky. Foster is chairman of First
Central and 65% owner of office furniture supply store in
Nashville. Dorris is Nashville, Ten., financial consultant
and 22.2% owner of Media South Inc., Nashville, and
director of Mooney Broadcasting Corp., Knoxville.
Westbrook is general manager of WLAR(AM) Athens,
Tenn. Action March 30.

m KBYG(AM) Big Springs, Tex. (AM: 1400 khz, 1
kw-D, 250 w-N) —Granted assignment of license from
Tentex Broadcasting Inc. to Giraffe Communications
Inc. for $185,000. Seller: Hugh D. Frizzell and Robert
Williams (one-third each); James E. McAlpin, James
F Steward, and Stephen L. Cropper (11.11% each).
They also own KFTS(AM) Texarkana, Tex. Buyer:
Dick G. Fields (55%) and his wife, Donna J. (35%),
and Albert J. Hajny (10%). Dick Fields has been ac-
count executive at WTSO(AM)-WXEE(FM)
Madison, Wis., and director at Bundy Broadcasting
Co., programing consultants in Waukesha, Wis. Hajny
has been chief engineer at WEMP(AM)-WNVW (FM)
Milwaukee, Wis. Donna Fields is nurse at University
of Wisconsin Hospital, Madison. They have no other
broadcast interests. Action March 30.

8 KWGO-FM Lubbock, Tex. (FM: 99.5 mhz, 46 kw,
ant. 630 ft.)—Granted assignment of license from
Mexican American Services Inc. to KRLB Inc. for
$380,000. Seller: Gonzolez Antonio (8%) president



and 17 others none of whom has other broadcast in-
terests. Buyer: Don Workman (51%), Charles E.
Witkes (36%), Morris Wilkes (10%) and Jack Dale
(3%). Workman is Lubbock banker and ranch owner.
Charles Wilkes is Lubbock businessman and owns cot-
ton and wheat farm in Swisher County, Tex. His nephew,
Morris is former production manager of KFYO(AM)
Lubbock. Dale is sales manager and spo-ts director for
KRLB(AM) Lubbock of which applicant is licensee.
They have no other broadcast interests. Action April 6.

a KFTN(AM) Provo, Utah (AM: 1490 khz, 1 kw-D,
250. w-N) —Granted assignment of license from
Stallion Music Inc. to Mountain States Broadcasting
Corp. of Utah for $460,000. Seller is owned by James
W. Anderson Il (85%), country music recording artist
on MCA records, and Dean Booth (15%). Anderson
retains minority interest (25%) in buyer. Booth has no
other broadcast interests. Other 75% in buyer is owned
by L. Dan Lacey 111, applicant for new FM in Durango,
Colo. Action March 27.

® WLIH-FM New London, Wis. (FM: 93.5 mhz, 3
kw) —Granted assignment of license from Howard
Sanstadt to Bill Haig for $270,000. Sanstadt has no
other broadcast interests. Haig is station manager of
WTMI(AM) Milwaukee. He has no other broadcast
interests. Action March 27.

Facility Changes

AM applications

B WMOO(AM) Mobile, Ala.—Seeks CP to change
city of license from Mobile to Fairhope, Ala; change
hours of operation to U by adding N service with 1 kw;
install DA-N; change frequency from 1550 khz to 660
khz; change SL to 1 mile east of Daphane, Ala., and
make changes in ant. sys. Ann. April 7.

® WKEA(AM) Scottsboro, Ala.—Seeks mod. of CP

to change TL to just off Ridgedale Road, Scottsboro,
and change type trans. Ann. March 24. -

® KGUD(AM) Banning, Calif. —Seeks CP to increase
D power from 250 w to 1 kw. Ann. April 7.

@ KCIN(AM) Victorville, Calif. —Seeks CP to change
hours of operation to U, by adding N service with 1 kw;
increase D power to 1 kw; install DA-N; change fre-
quency from 1590 khz to 670 khz and make changes in
ant. sys. Ann. April 9.

m KYSN(AM) Colorado Springs, Colo.—Seeks CP to
increase D power to 5 kw, DA-N and change TL, SL
and RC to intersection of Airport Road and Miller
Road, Colorado Springs, Colo. Ann. April 9.

B WWZZ(AM) Sarasota, Fla.—Seeks CP to increase
power to 2.5 kw. Ann. April 7.

m KVDB(AM) Sioux Center, lowa—Seeks CP to
make changes in ant. sys. and increase height of tower.
Ann, March 24.

® WFSR(AM) Harlan, Ky.—Seecks CP to increase
power to 5 kw. Ann. April 7.

8 WBAL{(AM) Baltimore, MD —Seeks CP to specify
additional MEOV’s to existing pattern. Ann. March 24.

m WILD(AM) Boston, Mass.—Seeks CP to change
hours of Operation to U by adding N service with 500
W; change D power to 2.5 kw; change frequency from

1090 khz to 720 khz; install DA-2; change TL to Grove
and Centre Streets, Boston and make changes in ant.
sys. Ann. April 7.

m WGTR(AM) Natick, Mass.-Seeks mod. of CP to
make changes in N standard pattern. Ann. March 4.

® WABJ(AM) Adrian, Mich.—Seeks CP to change to
adjacent the east side of fairgrounds, Adrian, Mich.
Ann. March 24.

m WKBZ(AM) Muskegon, Mich.—Seeks CP to in-
crease D power to 10 kw. Ann. April 7.

m KPRM(AM) Park Rapids, Minn.—Seeks CP to
change hours of operation to U by adding N service
with 1 kw; change D power to 2.5 kw; install DA-N;
change TL to 1.9 miles east and 1.2 miles south of
center of Park Rapids, near Park Rapids, Minn., and
make changes in ant. sys. Ann. April 9.

m KDQQ(AM) Albuquerque, N.M.—-Seeks CP to
change TL to 10400 Edith Blvd., 1.5 miles north of
Albuquerque City limits. Ann. March 24.

m KABQ(AM) Albuguerque, N.M.—Seeks CP to
change frequency from 1350 khz to 660 khz; increase
D and N power to 50 kw;, install DA-2 and change TL
to 2 miles north of Sandoval/Bernalillo County Line at
Route 80, N.M. Ann. April 7.

& WHCU(AM) Ithaca, N.Y.—Seeks CP to change
hours of operation to U; change N power to 500 w;
change from non-DA to DA-N and make changes in
ant. sys. Ann. April 9.

m WKLB(AM) Manchester, N.Y.—Seeks mod of CP
to change TL to 0.4 miles northeast of Liberty Church,
north on highway 687 and approximately 1.35 miles
west of Manchester, N.Y.; change to non-DA, and
specity SL and RC to 109 Richmond Road,
Manchester. Ann. April 9.

m WHAZ(AM) Troy, N.Y.—Secks CP to change
hours of operation to U by adding N service with 1 kw;
increase D power to 5 kw; install DA-N; change fre-
quency from 1330 khz to 640 khz, change city of
license from Troy to East Greenbush, N.Y.; change TL
to southeast intersection of Best Road and Old Troy
Road East Greenbush and make changes in ant. sys.
Ann. April 9.

m KSWB(AM) Seaside, Ore.—Seeks CP to change
hours of operation to U by adding N service with 500
W; change frequency from 930 khz to 840 khz and
make changes in ant. sys. Ann. April 7.

® WARO(AM) Canonsburg, Pa.—Seeks CP to in-
crease power to 1 kw. Ann. April 7.

8 WEEP(AM) Pittsburgh, Pa.—Seeks CP to change
city of license to Hampton Township, Pa.; change
hours of operation to U by adding N service with 2.5
kw; install DA-2; change frequency from 1080 khz to
1070 khz; change SL and RC (to be determined), and
make changes in ant. sys. Ann. April 9.

. WKVM(AM) San Juan, PR.—Seeks mod. of CP to
make changes in ant. sys. (change MEOV’s to horizon-

tal plane pattern and change line of towers). Ann.
March 24.

m KQKD(AM) Redfield, S.D.—Seeks CP to change
hours of operation to U by adding N service with 2.5
kw; increase day power to 50 kw; install DA-2; change
frequency from 1380 khz to 870 khz; change TL to 3
miles south of Redfield, and 4 miles west of US high-
way 281, on Conty Road, 26, Redfield; SL and RC to
be determined, and make changes in ant. sys. Ann.

Summary of broadcasting

_FCC tabulations as of Feb. 28, 1981

CP's CP's
On air on Total not Total
Licensed STA air on air on air authorized™
Commercial AM 4594 3 2 4599 113 4712
Commercial FM 3,301 2 9 3312 144 3,458
Educational FM 1,085 0 1 1,096 70 1,166
Total Radio 8,990 5 12 9,007 327 9,334
Commercial TV
VHF 519 1 0 520 8 528
UHF 237 0 0 237 96 333
Educational TV
VHF 102 1 3 108 7 113
UHF 156 2 4 162 16 178
Total TV 1014 4 7 1025 127 1,162
FM Translators 354 0 0 0 212 566
TV Transiators
2,595 0 0 2,595 238 2,833
VHF 1,395 0 0 1,395 491 1,886

*Special temporary authorization

**includes off-air licenses'
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April 9.

m KGBT(AM) Harlingen, Tex.—Seeks CP to add
MEQV’s toward station WCKY and change type trans.
Ann. March 24.

m KLUB(AM) Salt Lake City, Utah—Seeks CP to
make changes in ant. sys. to add new D pattern. Ann.
March 24,

FM applications

B WUAL-FM Tuscaloosa, Ala.—Seeks mod. of CP to
make changes in ant. sys.; change TL to 2.5 miles
northeast of Duncanville, Ala.; change SL to 7 Bryce
Lawn (University), Tuscaloosa; change type trans.;
change type ant,. increase HAAT: 523’ (H&V) and
change TPO. Ann. March 24.

s KFCM(FM) Cherokee Village, Ark.—Seeks mod.
of CP to make chgs. in ant. sys.; change type trans.;
change type ant. (H&V) and change TPO. Ann. March
24.

8 KCMS(FM) Indio, Calif.—Seeks CP to install new
ant. TL to be operated on: ERP: .530 kw (H); HAAT:
604’ (H&V) (for emergency use only). Ann. March 24.

® KUUL(FM) Madera, Calif. —Seeks CP to change
TL to Road 30-1/2, .1 mile south of Avenue 12,
Madera, change type trans.; change type ant., increase
HAAT: 300' (H&V) and change TPO. Ann. March 24.

m KEWE(FM) Oroville, Calif. —Seeks CP to decrease
HAAT: 159'. Ann. March 24.

m KYXY(FM) San Diego, Calif. —Seeks CP to change
type trans., increase ERP: 41.2 kw (H&V) and change
TPO. Ann. March 24.

m WDHS(FM) Gaston, Ind.—Seeks CP to make
changes in ant. sys. Ann. April 2.

® WCOZ(FM) Boston, Mass.—Seeks CP to make
changes in ant. sys.; change type trans.; change type
ant.; increase ERP: 7.7 kw (H&V); decrease. HAAT:
1053’ (H&V) and change TPO. Ann. March 24.

8 WBIM-FM Bridgewater, Mass.—Seeks Mod. of CP
to make changes in ant. sys.; change type ant., change
ERP: .2 kw (H&V); increase HAAT: 71’ (H&V) and
change TPO. Ann. March 24.

m KILA(FM) Henderson, Nev.—Seeks CP to change
TL to 2.14 miles S.W. of Henderson City Hall on
““Black Mountain”’ also known as Henderson Moun-
tain, Henderson; increase HAAT: 1160’ (H&V) and
change TPO. Ann. March 24.

® WADV(FM) Buffalo, N.Y.—Seeks CP to increase
ERP: 50 kw (H&V); change type trans. and change
TPO. Ann. March 24.

® WVBU-FM Lewisburg, Pa.—Seeks mod. of CP to
make changes in ant. sys.; change TL to power plant on
Bucknel Univ. campus, Lewisburg, change type trans.;
change type ant.; change ERP: 0.0183 kw (H&V);
decrease HAAT: 122' (H&V) and change TPO. Ann.
March 24.

AM Actions

m WEEI(AM) Boston, Mass.—Dismissed application
for CP to make changes in ant. sys. (BP-810115AG).
Action March 23.

8 Cornwall, N.Y.—Granted request for interim
operating authority on 1170 khz, 1 kw, DA-D, D
operation; conditions (BP1-801201AN). Action March
26.

m KBCH(AM) Lincoln City, Ore.—~Granted CP to
change frequency from 1380 khz to 1400 khz; change
hours of operation to U by adding N service with 250
W: conditions (BP-800425AF). Action March 26.

m WKVM(AM) San Juan, PR.—Granted modifica-
tion of CP to make changes in ant. sys.; conditions
(BMP-810316AR). Action April 2.

® WTJS(AM) Jackson, Tenn.—Granted CP to utilize
former D non-directional ant. as aux. D ant.; condition
(BP-810130AJ). Action March 26.

s WDTM(AM) Selmer, Tenn.-—Granted CP to
change frequency from 1130 to 1150 khz; increase
power from 250 W to 1 kw and make changes in ant.
sys.; conditions (BP-800912AA). Action April 1.

m KJCH(AM) Cleveland, Tex.—Granted CP to in-
crease D and N power to | kw and make changes in N
ant.; conditions (BP-800514AF). Action April 2.

B WSPC(AM) St. Paul, Va.—Granted modification of
CP to make changes in ant. sys.; condition
(BMP-801022AE). Acton March 23.

FM actions
® KFCM(FM) Cherokee Village Ark.—Dismissed



i application to change ant. sys!; trans. and make ;

changes in transmission line (BMPH-810227AJ). Ac-
. tion March 23.

& KVVQ(FM) Victorville, Calif. — Dismissed appliéa-
tion for modification of CP to operate transmitter by
RC (BMPH-800912AE). Action March 23.

m KYKK(FM) Humble City, N.M.—Dismissed ap-

" plication for CP to change TL & SL and increase ant.

“-‘zht and change TPO (BPH-810126AQ). Action
rch 23.

® WNRR(FM) Bellevue, Ohio—Dismissed applica-

tion for modification of CP to change TL to Southwest

Road, at County Road 175, Bellevue; change type ant.;

increase ERP 1.42 (H&V); increase ant. height 221.8

™ (H&V); change TPO (BMPH-801023AG). Action
rch 285.

TV actions

8 KBDI-TV Broomfield, Colo.—CP granted to educa-
tional TV broadcast station to change ERP to 229 kw

vis.; 25 kw aur and HAAT to 2416.4 ft. Action March

24,

® KFVS-TV Cape Girardeau, Mo.— Application
granted to commercial TV broadcast station requesting
authority to operate by RC from SL at 310 Broadway,
Cape Girardeau. Action March 24.

# KTPX(TV) Monahans, Tex.—CP granted to com-
mercial TV broadcast station to change ERP to vis. 316
kw, aur. 31.6 kw. Action March 23.

Allocations

8 Stephenville, Cameron, Temple and Killeen, all
Texas— Assigned 103.1 mhz to Cameron; assigned
105.5 mhz to Killeen; assigned 105.7 mhz to Stephen-
ville; assigned 101.7 mhz to Temple, effective May 25;
modified license of KWWM-FM, Stephenville to
specify operation on ch. 289 instead of ch. 252A (BC
Doc. 80-172, 80-236). Action March 24.

® Arroyo Grande and Pismo Beach, both California—
In response to petition by KPGA Inc. proposed delet-
ing 95.3 mhz for Arroyo Grande and assigning either
94.7 mhz or ch. 237A to Pismo Beach; comments due
May 25, replies June 15 (BC Doc. No. 81-192). Action
March 24.

& San Manuel, Miami, Claypool and Summerhaven,
all Arizona—In response to two separate petitions by
Coronado Broadcasting Co. and Stanley Soho, pro-
posed substituting 105.5 mhz for 98.3 mhz at Claypool;
103.1 mhz at Miami; ch. 276A for ch. 288A at Sam
Manuel and assigning ch. 288 A at Summerhaven as its
first FM assignment, comments due May 25, replies
June 15 (BC Doc. 81-193). Action March 24,

® Powell, Wyo.—In response to petition by Broadcast
Enterprises proposed assigning 104.1 mhz to Powell as
its second FM assignment, comments due May 285,
replies June 15 (BC Doc. 81-191). Action March 24.

In Contest

FCC decisions

i

® FCC renewed license of WAVS(AM) Ft. Lauder- '

dale, Fla., and approved application for distress sale by
Radio WAVS Inc., stations licensee. FCC granted sale
on condition that its Broadcast Bureau finds proposed

buyer, SACN Inc., qualified to operate station. WAVS’ -

renewal application was designated for hearing in Jan.
1980, on misrepresentation and unauthorized transfer
of control issues. Radio WAVS Inc., petitioned for dis-
tress sale relief last December. It proposes to sell
WVAS to SACN for $502,500. FCC renewed WAVS’
license and approved distress sale because proposed

its form or content; that public will be able to comment
on STC’s proposal after interim issues are resolved,
and that FCC will not act on application until any such
comments have been received and considered. FCC
said STC’s application for satellite-to-home subscrip-
tion television service is specific example of how one
commenter views issues raised in its Notice of Inquiry,
and it would be in public interest to provide oppor-
tunity for comment on that application. FCC also noted
placing STC’s application in docket file in no way repre-
sents FCC approval of its form or content, and public
will have additional opportunity to comment on STC’s
proposal and on any others FCC might receive. Staff is
instructed to return by April 14 with proposals on in-
terim standards and possible processing of STC ap-
plication and any others it might receive. Action March
30.

B FCC ALJ Walter C. Miller granted application of
Van Buren Community Service Broadcasters Inc., for
new FM to operate on 102.3 mhz at Van Buren, Ark,
Competing applications of Van Buren and Crawford
County Communications Inc., had been designated for
hearing in July 1980 to determine which proposal
would better serve public interest and which of applica-
tions should be granted. Judge Miller found that under
standard comparative qualifications, Van Buren’s ap-
plication was superior to Crawford’s. He said that be-
cause none of Van Buren’s principals owned interest in
broadcast stations, cable systems or newspapers, they
were better qualified under diversification of mass
media issue. Crawford is licensee of KAYR(AM) Van
Buren, Ark. Judge Miller also noted that 40% of Van
Buren’s stock is minority owned compared to
Crawford’s 10%. Ann. April 30.

B Post-Newsweek Stations, Connecticut, Inc., has ap-
pealed to the U.S. Court of Appeals for District of Col-
umbia Circuit FCC’s decision allowing United Cable
Television Corp. of Connecticut to carry WPIX, New
York City independent TV station, on five cable TV
systems in Connecticut. On January 29, FCC denied
Post-Newsweek’s petition to reconsider FCC’s funding
last August that United had shown that its carriage of
WPIX would not significantly harm local TV stations
in Hartford-New Haven-New Britain-Waterbury major
television market. Post-Newsweek is licensee of
WFSB-TV (CBS, channel 3), Hartford and opposed
this waiver (Case No. 81-1358). Ann. April 8.

B Granted request by Busch Corp. and D. Garry Mun-
son and John Charles Larsh and extended through
April 20 time to file reply comments in matter of
amendment of FM Table of Assignments, Bountiful,
Utah (BC Doc. 80-95). Action April 3.

® Granted request by KCPB Inc. and extended
through May 6 time to file reply comments in matter of
amendment of TV Table of Assignments, Santa Bar-
bara, Calif. (BC Doc. 80-157). Action April 3.

@ Denied motion by Citizens Communications
Center for immediate and emergency stay of effective
date (April 3) of its radio deregulation proceeding (BC
Doc. 79-219). Action April 3.

B Denied joint motion by several parties to extend
date for filing comments in matter of table of television
channel allotments (BC Doc. 80-499). Action April 3.

Procedural rulings

@ Placerville, Calif. FM proceeding (Hangtown
Broadcasters and Kidd Broadcasting Co.) ALJ Joseph
Chachkin granted joint request and approved settle-
ment agreement which calls for merger of applicants
into corp. to be known as Foothill Broadcasting Corp.,
granted petitions by applicants for leave to amend their
applications to show that Foothill will succeed Kidd’s
docket and file numbers; Hangtown’s principals will

* purchase 70% of Kidd’s stock from Kidd principals

purchaser is 100 percent minority-owned and proposed '
sales price does not exceed 75 percent of station’s fair .
market value. However, this action was conditioned on .
SACN being found qualified and consummation of the '

transaction within 60 days of such determination. Ac-
tion March 26.

®  °C granted requested to clarify its intent in
December 22, 1980, order that placed application of
Satellite Television Corporation (STC) for direct broad-

cr~* satellite-to-home subscription television service °
(I 3) in record of Doc. 80-603 and extended time for °

ce+nents and replies. National Association of Broad-

¢t r1s asked FCC to confirm that putting application -
ol 51'C, subsidiary of Communications Satellite Corp., -

in proceeding record represents no agency approval of

John R. Ogden and Chris W. Kidd and Hangtown will
reimburse those principals $37,000; dismissed with
prejudice Hangtown’s application, granted Foothill’s
application and terminated proceeding (By MO&O),
(BC Doc. 79-344, 346). Action March 31.

B Berlin, Md. FM proceeding (Musicradio of Mary-
land Inc., and Coastal Telecommunications/Berlin
Corp.) ALJ Gonzalez granted petition and motion by
Musicradio for leave to amend and summary decision,
respectively, and resolved in its favor financial issue
designated against it, dismissed as moot motion by
Coastal for summary decision, granted joint request
and approved agreement, authorized reimbursement
of $28,000 to Coastal, dismissed Coastal’s application
with prejudice, granted Musicradio’s application and
terminated proceeding (BC Doc. 80-287-88). Action
March 31.

a8 Concord, Calif. TV proceeding (Bohannan Broad-
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casting Co. and First Century Broadcasting) ALJ John
H. Conlin by three separate actions granted joint mo-
tion by applicants for summary decision and resolved
in its favor issues two and three designated against
First Century; denied motion by Bohannan to enlarge
issues; granted joint request by applicants and ap-
proved settlement agreement, approved reimburse-
ment of $42,765 to Bohannan, dismissed Bohannan’s
application, granted First Century’s application to con-
struct new TV station on ch. 42 in Concord and termi-
nated proceeding (BC Doc. 8-257-58). Action March
30.

® Santa Ana, Calif. TV proceeding [International
Panorama TV Inc. (KTBN-TV) and Saddleback Broad-
casting Inc.}] — ALJ Thomas B. Fitzpatrick granted peti-
tion by International and enlarged issues to determine
whether application of Saddleback was prepared, cer-
tified and executed as required by law; whether
Malcolm C. Klein attempted to mislead FCC or was
lacking in candor with respect to preparation of applica-
tion, and whether, in light of evidence adduced under
issues, Saddleback possesses requisite qualifications to
be licensee (by MO&O, BC Doc. 80-655-56). Action
March 25..

Cable

B The following cable service registrations have been
filed:

& Metro Vision of Illinois Inc. for Stickey, Ill.
(IL0446) new signal.

® Janney Cable TV Co. for Pax, W. Va. (WV0598) add
signal.

@ QOhio Valley Cable Corp. for Thomas and Davis,
both West Virginia (WV0185, 180) new signal.

® Houston Community Cablevision Inc. for Houston
and northeast Houston, Tex. (TX0736, 737) new sig-
nal.

® Grove Hill Telecable Inc. for Grove Hill, Ala.
(AL0209) new signal.

® Garden Valley Telephone Inc. for King township,
Minn. (MNO191) new signal.

8 Landmark Cablevision for Blue Springs, Mo.
(MOO0154) add signal.

® Teleprompter of Silver City for Sitver City, Grant,
Tyrone, all New Mexico (NMO0003, 46, 45) add signal.
&8 Sangamon Cablevision One for Williamsville, Sher-
man, Mt. Pulaski, Riverton, Petersburg, Mason,
Athen, all Illinois (IL0440, 441, 437, 439, 438, 436,
435) new signal.

B East Arkansas Cablevision Inc. for Bay, Ark.
(AR0236) new signal.

8 Armstrong Utilities Inc. for Richland, Pa. (PA1959)
new signal.

® Athens TV Cable of Alabama Inc. for Elkmont,
Ala. (AL0214) new signal.

® Blue Devil Cable TV Inc. for Claysville, Pa.
(PA1960) new signal.

B Tele-Media of Andover Inc. for Andover (village &
township), Ohio (OHO0851, 852) new signal.

® Teleprompter Corp. for Prescott and Yavapai, both
Arizona (AZ0014, 67) add signal.

B Tower Cable Inc. for Heath, Ohio (OHO0586) add sig-
nal.

® Liberty TV Cable Inc. for Ocillia and Fitzgerald,
both Georgia (GA0028, 22) add signal.

8 Sangamon Cablevision for Roodhouse, White Hall,
Carrollton, all lllinois (IL443, 444, 442) new signal.
® Richer Belisle Enterprises for Addison, Pa.
(PA1961) new signal. )

8 Multimedia Cablevision Inc. for Oak Lawn, Ill.
(IL0445) new signal.

® Cablevision Systems Inc. for Konawa, Okla.
(OK0216) new signal.

B San Patricio County Cable TV Inc. for Sinton, Tex.
(TX0741) new signal.

® Columbia City Cable TV Inc. for Columbia City,
Ind. (IN0245) new signal.

& Alert Cable TV of North Carolina Inc. for
Reidsville, Rockingham, both North Carolina
(NCO0153, 222) add signal.

m Jenkins Television Inc. for Deane, Ky (KY0481)



new signal.

m Cuba Cable Inc. for Cuba, N.Y. (NY0913) new sig-
nal.

m Rockdale Cablevision Inc. for Newton and
Rockdale, both Georgia (GA0309, 308) add signal.

B Teleprompter Southeast Inc. for Polk and Lakeland,
both Florida (FL0045, 244) add signal.

Satellites

Applications ‘

® WGAL-TV Inc. for Lancaster, Pa. (8.8m; Harris;
E3100).

B Scope Cable Television Inc. for Wahoo, Neb. (5m;
Anixter; E3101).

m Cox Cable Communications Inc. for Conway, S.C.
(5m; S-A; E3102).

B Wold Communications Inc.
(4.6m; S-A; E3103).

® Clearview Cable TV of Hawaii Inc. for Hickam AFB
(10m; E3104).

® University of Kansas for Lawrence, Kan. (4.5m;
Rockwell; KM40).

m Colorado Intercable Inc. for Littleton, Colo. (5m; S-
A; E3091).

m Qates TV Inc. for Petersburg, W. Va. (4.6m; S-A;
E3093).

B National Broadcasting Company Inc. for Cleveland
(7m; S-A; E3094).

m Cable Communications Inc. for Ortonville, Minn.
(5m; S-A; E3094).

m Sunbelt Cablevision of St. Charles Inc. for
Destrahan, La. (7m; FWT; E3096).

m Scope Cable Television Inc. for Ashland, Neb. (5m;
S-A; E3097).

m Cox Cable Communications Inc.
Robins, Ga. (5m; S-A; E3098).

for transportable

for Warner

Services

L

Grants

® Appalachian Community Service Network for Lex-
ington, Ky. (E2173).

® Martin Marietta Corp. for Middle River, Md.
(E2474).

m WGN of Colorado Inc. for Denver, Colo. (E2585).
® Star Link Associates for Denver, Colo. (E2585).

® Johnsonburg Community TV Inc. for Johnsonburg,
Pa. (E2908).

m Alaska Public Radio Network for Homer, Alaska
(E2910).

m Alaska Public Radio Network for Barrow, Alaska
(E2911).

m Alaska Public Radio Network for Petersburg,
Alaska (E2912).

m Alaska Public Radio Network for Ketchikan,
Wrangell, Eagle River, all Alaska (E2913, 14, 15).

m Tri-County Cable TV Inc. for North Vernon, Ind.
(E2916).

® The Christian Broadcasting Network Inc. for San
Jose, Calif. (E2917).

B Nodak Cablevision for Linton, N.D. (E2918).

m Muskegon Cable TV for Ontonagon, Mich.
(E2919).

s Bliss Flectronics Corp. for Winnemucca, Nev.
(E2920).

® James H. Hall Properties for Albany, Ga. (E2921).
® Television Access Inc. for Houston (E2922).

® East Arkansas Cablevision Inc. for Manila, Ark.
(E2926).

® Warner Amex Cable Communications Inc. for Bab-
bitt, Minn. (E2928).

m Tele-Media Company of Georgia for Elbertson, Ga.
(E2929).

o Tele-Media Company of Georgia for Homerville,
Ga. (E2930).

m East Arkansas Cablevision Inc. for Osceola, Ark.

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
445 Concord Ave.
Cambridge, Mass 02138
Phone (617} R7A.281N

DOWNTOWN COPY CENTER
FCC Commercial Contractor
AM-FM-TV & NRBA lists —tarift

updates-search services-mailing
lists, C.B., Amateur, etc.
1114 21st St, N.W,,
Wash,, D.C. 20037 202 452-1422

AERONAUTICAL CONSULTANTS
Tower Location/Height Studies
FAA Negotatons
JOHN CHEVALIER, JR.

AVIATION SYSTEMS
ASSOCIATES, INC.

1650 So Pacific Coast Hwy
Redondo Beach, CA 90277

(213) 378-2281

0313Worldin:
AMeFMeTV

Translators/Low Power TV
Allocation Studies/Directories
1302 18th St, N.W,, Suite 502
Washington, D.C. 20036
(202) 296-4790

System ® Softwear
for
TRS 80—Mod Il
Logs — Billings — Accounts Receivables
plus much more
RADIO COMPUTERIZED
PROGRAM SYSTEM
PO. Box 1277, Tacoma, WA, 98401
Phone: 206—~927-1360

SWAGER TOWER CORPORATION
AM/FM/TV/CATV/MICROWAVE

Specialize in Turnkey
Installations Worldwide

30 Yrs Family Owned & Operated
PO. Box 656
Fremont, IN 46737
219-495-5165 or
Tix 23-2666/Swager Frmn
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(E2932).
m Valley Cable Vision Inc. for Pikeville; Ky. (E2934).

Other

8 FCC terminated inquiry on technical changes in
television broadcasting standards to facilitate interna-
tional exchange of programs and to standardize specific
lines in vertical blanking interval to be used for
transmitting test signals during international broad-
casts. The Vertical blanking interval is period of time
in each TV picture cycle during which synchronizing
pulses are transmitted to control vertical scanning of
receiving sets. No picture signal is transmitted during
interval. Other technical changes to conform domestic
broadcast standards to those of other countries were in-
cluded in the inquiry. Since 1974 order in another pro-
ceeding (Doc. 19907), the same line of blanking inter-
val that has been in routine use internationally for test
signals has been made available domestically. FCC said
there would be no evident benefit from proposing com-
patibility changes now. Any matter requiring further at-
tention in future can better be addressed in new
rulemaking, it said. Action March 26.

m Total of 22,724 complaints from public were
received by Broadcast Bureau in February 1981, in-
crease of 5,355 from January. Other comments and iri-
quiries for February totaled 2,272, increase of 805 over
previous month. Bureau sent 940 letters in response to
these comments, inquiries and complaints. Ann. April
7

Call Letters
Applications
Cail Sought by
New FM's
KFFB Fairfield Bay Inc, Fairfield Bay, Ark.
KNCO-FM CN:el\{?da County Broadcasters, Grass Valley,
alif.
New TV's
WMCF-TV g‘hristian Life Broadcasting Inc., Montgomery,
a
WKJL-TV Jesus Lives Inc., Baltimore, Md.
Existing AM’s
KGEO KGAM Bakersfield, Calif.
KBRQ KTLK Denver, Colo.
WNLT KQDS Duluth, Minn.
WXMC WBIO Parsippany, N.J.
WLIM WYFA Patchogue, N.Y.
KTEW KLCO Poteau, Okia.
WBZT WKTQ Pittsburgh, Pa.
Existing FM's
WZRK WMPL-FM Hancock, Mich.
KZOR KYKK-FM Humble City, NM.
wBzZ WJOI Pittsburgh, Pa.
Grants
Call Assigned to
New AM
KUET Black Canyon Broadcasting Corp., Black
Canyon City, Ariz.
New FM
KLFA Ralin Broadcasting Corp, King City, Calif.
New TV
KLRK KLRK Broadcasting Corp., Vancouver, Wash.
Existing AM’s
WKKX WUME Paoli, Ind.
WSNY WHUE Boston, Mass.
KRAV KFMJ Tulsa, Okla.
Existing FM's
WKQK WLAZ Eufaula, Ala.
WJYO WORJ-FM Dora, Fla.
WKZR WMVG-FM Milledgeville, Ga.
WTXR WCLL Chillicothe, 1Il.
WBLZ WOKV Hamilton, Ohio
KRAV-FM KRAV Tulsa, Okla.
WALD-FM WKYP Walterboro, S.C.
Existing TV's
KRBK-TV KMUV-TV Sacramento, Calif.
WCQR WGSP-TV Washington



‘rofessional Cards

ATLANTIC RESEARCH CORP.

Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Virginia 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Larentz, PE.
Charles i. Gallagher, P.E.
1334 G St, N.W,, Suite 500
Washington, D.C. 20005
(202) 347-1319
Member AFCCE

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

A.D. RING & ASSOCIATES

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W,, Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springtield, VA 22153
(703) 568-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W,, Suite 606
Washington, D.C. 20005
{202) 296-2722

Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #3805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.

(301) 589-8288
THOMAS B. SILLIMAN, P.E.
(812) 853-9754
Member AFCCE

Moffet, Ritch & Larson, P.C.

(Formerly Sitman Mottet & Kowalski P C |

CONSULTING ENGINEERS

1925 North Lynn Street
Arlington, VA 22209

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr, P.E.

P.O. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H. Andrus, P.E.

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285

816-444-7010
- 351 Scott Dr.; Silver Spring. Md.. (415) 342-5208 Kansas City, Missouri 64114
(703) 841-0500 (301) 384-5374 20904 Member AFCCE
Member AFCCE Member AFCCE

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St NW
Washington. DC 20036
(202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consuitants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Freguency Surveys
4940 E. 39th Ave.—80207
(303) 393-0488

DENVER, COLORADOC
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

307 - 299-3900
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

Coruu[ting Eng&nzus

6934 A N. University
Peoria, lllinois 61614
(309) 692-4233
Member AFCCE

ATTHEW ]. VLISSIDES, PE.

1 STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Madifications.
Inspections, Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703) 358-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS

75218.
Computer Aided, Design & Alilocation Studies
Field Engineering,

(214) 321-9140

RADIO ENGINEERING CO.

Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD

ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

(805) 688-2333

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave., NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013

in 1 Tel (313) 6426226 (202) 2932020
Member AFCCE _ Serving Broadcasters over 35 years 20225 b
Consulting Electrical Engit.__. __ Educa-

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

tion and Industry specializing in instruc-
tional and brondcnst talcvusuon cable dis-

ibuti sound rei , to meet
short and Iong ranga needs of engineering
and the obj

POHT‘S ENGINEERING

South Allen St —Suite 301
Slate Couega PA 16801 814/234-3090
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directional Array and
Feeder System Design, Analysis, and

Bandwidth Qptimization
Applications - Field Engineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670
(918) 366-7666

EDM & ASSOCIATES. INC.
ENGINEERING CONSULTANTS
1444 Rhode Island Ave., N.W.
Suite 1018
Washington, D.C. 20005
(202) 234-4150/51

Messages: (202) 452-1555
EARLY D. MONROE. JR., PE.,

PRESIDENT

R.L. HOOVER

Consulting Telecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854

301-383-0054
Member AFCCE

SADACCA, STANLEY
& ASSOCIATES
AM FM TV
P.O. Drawer LT,
Crestline. CA 92325
(714} 338-5983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
(609) 983-7070

BROMO COMMUNICATIONS
Consulting Radio-TV Engineers
P.0. Box M, St Simons Isl.,
GA 31522 (912) 638-5608

Computer desi ticati Field
—Frequam:y Measuring Service—

FORMER CHIEF ENGINEER, HOUSTON,
MIAMI AND BOSTON (AM/FM)

MEYER GOTTESMAN
BROADCAST CONSULTANT
LOW POWER TV. APPLICATIONS

ling Address: PO. BOX 4234
wnPA, CALIFQRNIA 94558
T=' EPHONE (707) 253-2220 Anytime!

LAWRENCE L. MORTON, E.E.
AND ASSOCIATES

CONSULTING TELECOMMUNICATIONS ENGINEERS
Low-POWER TV. AM, FM, TV APPLICATIONS,

FIELD ENGINEERING. COMPUTERIZED CHANNEL SEARCHES.
1747 SOUTH DOUGLASS ROAD. SUITE D
ANAHEIM, CALIFORNIA 92806

contact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for availabllities

(714) 634- 1662

Phone: (202) 638-1022




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Utah Medium to Small market need aggressive sales-
oriented manager to operate AM-FM operation. We
want a street-pounding hustler! Write Box D-81.

Wanted, Radio Station General Manager. We need
a General Manager for a smali middle Atlantic radio
station. The compensation package is in excess of
$30,000 per annum. Please apply in confidence to
Box No. D-94.

Station Manager with proven sales and administra-
tive ability for growing South Texas station. E.O.E. Box
D-138.

Terrific Number 1 SALESPERSON sought for sales
manager of first class AOR FM in medium market city.
Looking for person that has longevity in past situa-
tions. Opportunity for No. 1 biller who now wants man-
agement and a guaranteed future with a company that
rewards success. Unusually good programming and
promotion This is much much more that just another
job, but we need a hard, hard worker. Investigate by let-
ter and resume to General Manager. Box D-140,

General Manager for small market AM/FM owned by
large group broadcaster. The right person for this job
will be experienced in programing and a sales pro and
will move to a larger station within the group after
proving abilities. Sunbelt location. Send resume, three
year salary history, salary requirements to Box D-143.

Outstanding opening in our sales department for
someone with sales management potential and good
skills in face-to-face selling. Position offers above-
average potential for sales professional with good cre-
dentials. Single station market, friendly and
progressive West Texas town of 20,000. Contact Bud-
dy Peeler, KPAN Radio, PO. Box 1757, Hereford, TX.
79045. EEO Employer.

Business Manager, Radio. Radio Station looking for
a person with accounting degree plus 2 to 3 years
general ledger experience with good communications
skills. Total package includes attractive fringe
benefits. Send resume to Norm Schrutt, KZLA AM/FM
5700 Sunset Bivd, LA. Ca 90028. No phone calls
please. EOE.

If you are looking for an opportunity to move into
management and are willing to prove your sales ability
first, then send your resume immediately! This is a
golden opportunity in Northern New England with one
of the fastest growing groups in the country! Ex-
perienced only, as this will lead to SM. or GM. in 3-6
months. E.O.E. reply Box D-156.

Wanted: Station Manager—5000 Watts AM non-
directional with prospect of 100,000 Watts FM soon
with the opportunity to buy-in St. Ignace, MI. Call
nights 517 —321-1763.

Community Relations Director for Denver public
radio station. Strong fundraising and public relations
background; demonstrated experience in: organizing
volunteer support groups; proposal writing; publica-
tions; membership organization. Letter, resume, sam-
ples of recent work, to: Montine Clapper, KCFR, 2056
South York, Denver, 80208. Deadline; April 30; Salary:
$18.000. AA/EOE/FMH.

venver Public Radio station seeking Music Director
to develop distinctive, informal, classical music ser-
vice. Requirements: three years' experience; excellent
delivery and musical knowiedge; musical openness
and production skills. Letter, tape, and resume to: Jim
Sprinkle, KCFR, 2056 South York, Denver, 80208.
Deadline: April 30; Salary: $16,000. AA/EOE/FMH,

Sales Manager. Very successful small market in II-
linois. Not a desk job. Promotion minded. Will consider
proven account executives lacking management ex-
perience. Box D-32.

Assistant Sales Manager needed, with successful
. street sales record, for AM/FM in northern new Eng-
land market. Send resume or contact name and num-
ber to Rox D-88.

Small Market upstate New York AM full-timer needs
GM with strong Sales background and initiative.
Package in upper “teens”” Box D-101,

Sales Manager and/or station manager with suc-
cessful sales track record, join a rapidly growing
group and get in on the ground floor. Excellent finan-
cial package, fringes, incentives, plus more stations to
be acquired soon. Reply in complete confidence with
resume and references to Box D-159. EOE.

HELP WANTED SALES

Salesperson. Creating new territory, need go getter,
young aggressive chain. Will have active list to ex-
pand. Contact Sales Manager-KIOQ, Bishop, Califor-
nia. PO. Box 1388, or call 714—873-5861.

I’'m going to hire my eventual repiacement. At least
someone who'd like to try. If you think you can get in-
volved selling the Dominant North Jersey FM Album
Rock station and the Dominant AM News-and-Infor-
mation station, 1 need your help. You might need mine.
1 challenge you to send me your resume and give me a
run for my money. Al Wunder, Commercial Manager,
WMTR-AM/WDHA-FM, Box 1250, Morristown, N.J.
07960

Madison, Wi. and two other Mid-West Family
markets offer excellent entry sales opportunity for
bright problem solvers on the way up. Must be strong
on creativity with ability to write, sell imaginative cam-
paigns. Fourteen station group seeks recent college
grad with commerciai seiling experience and/or 1-2
years street sales with outstanding records. If you
want to make sales your career, we'll teach you a new
exciting, profitable way to sell radio. Phil Fisher, WISM,
Madison, Wi. 53701 Mid West Family Station (EOE).

Sales Manager needed AM FM in S.E. Kentucky, Call
Randall C. Biiss, 606 —598-5102, before 1 PM EST.

Growing Corporation looking for a few good
salespeopie - Three Markets - all northern lllinois.
Good compensation and benefits, Call Collins Miller
815—729-4400 or Paul Fink 312—553-7018. Equal
Opportunity Employer. Female & minority applicants
encouraged.

Leading Southwest group has an opening in its
sales department for a retail oriented salesperson. List
for these top rated stations in 450,000 metro should
earn $20,000+ first year. If 350 days of sunshine and a
great sales list interests you send resume in confi-
dence to Box D-78.

Aggressive, Experienced sales manager. Number
one FM station in West Virginia's largest City. Strong
sales team needs strong leader. Salary and incentives.
Opportunity for advancement. Send confidential
resume and track record to: Box D-83.

Immediate Opening for aggressive salesperson with
solid sales background. Great opportunity with central
Jersey’s No. 1 AM-FM combo. EOE. Rush resume to-
Box D-52.

Account Executive: Radio Saies person for the
beautiful Fort Myers, Florida area. Responsible for sell-
ing and servicing accounts on beautiful music FM. Ex-
cellent sales opportunity and good fringe benefits.
Minimum qualifications—prior sales experience or
degree in marketing required. Apply to Personnel
Department—Radio Television Centre 333 8th Street
South—Naples, Fla. 33940 813—262-1000 Ext. 250.
We Are An Equal Opportunity Employer.

Are You interested in an outstanding career oppor-
tunity? Recently acquired New England powerhouse
FM with 1 KW AM looking to build strong sales team.
Southern New Hampshire and Northeast Massachu-
setts provide tremendous growth potential. Your sales
experience could put you on the ground floor. Send
resume and income requirements to Scott Norton,
“The Wave" and WHAV AM, Box 590, Haverhil!, Mass.
01830 E.OE

Aggressive, hard working sales person needed for
up and coming smalil market station in north central
Missouri EQE. 816 —258-7477.

We Are The One! How would you fike to sell for the
No. 5 Rock/Contemporary station in the country?
Q102/Daytona Beach, Florida has immediate opening
for aggressive, self-starter. Good list, liberal commis-
sion/bonus policy. Come to the sunshine & earn big
bucks! Call General Manager Jack Alix at 904—
255-1456. EOE.

Account Executive. Sales person for major Har-
risburg, Pennsyivania radio stations needed. College
degree and sales experience preferred. Salary and
commission wil be based on experience. Gross poten-
tial is excellent. For information, call Mr. Bankson,
WCMB/WSFM: 717 —-763-7020. An Egqual Oppor-
tunity Employer.

Black Format. New in the market. New Haven Con-
necticut. Unlimited sales opportunities. $100 weekly
expenses. Commission on collections. ideal oppor-
tunity to begin radio sales career. Send resume to Edie
Acabbo, Station Mgr. WNHC, PO Box 1340 New
Haven, CT, 06505.

Sales Manager needed for East-Mississippi and
West-Alabama’s No. 1 Radio Station. We're a 100,000
Watt Contemporary FM with a great opportunity for a
self-starging go-getter, preferably RAB trained. Must
be well organized. We offer a salary, excellent com-
mission, bonuses and other incentives. Send your
resume to Don Partridge, GM, Q101 Radio, PO. Box
5314, Meridian MS 39301.

Salesperson for Top 15 Northeast Market Album-
oriented FM. Track record necessary in radio or related
sales. Phone Bryan Mclintyre 412—362-2144 EOE.

Sales: position w/medium-market station. No order
takers. Experienced, street sales only. We are the only
locai station in market. Salary+
comm+expenses+bonus. Call 201 —965-1530 or
send resume to Sales Manager, WJDM 9 Caldweli PL.,
Elizabeth NJ 07201.

Radio Time Sales—Beautiful Central California,
town of Fresno. Warm climate, good family area, ciose
to mountains, lakes, and ocean. $1,000 draw against
commission. Calt KXEX Radio Station, 233-8807 or
mail your resume to PO. Box 12223, Fresno, CA
93777. We are rated the 4th most popular station in
the market.

Sales/Account Executive. New business pro with
media/sales background in agency service, rep firm or
station to join award winning, rapid growth New York
City agency. Minimum one year experience in broad-
cast community. Coliege degree. Draw plus commis-
sion commensurate with experience. Benefits, profit
sharing. Excellent opportunity for aggressive self-
starter. Reply in confidence. Box D-99.

Expanding service needs sales-agent-like help.
Relocation unnecessary. Send resume to: D-100.

Assistant Sales Manager needed with successful
street sales, record fro AM & FM, Northern N.E. Market.
Send resume or name and Tel. No. to Box D-119.

HELP WANTED ANNOUNCERS

Central IndianaAM/FM Combo seeks strong com-
municator for PM Drive shift. Contact Mike Kase,
WHUT, Box 151, Anderson, IND. 46015. EOE.
Needed!! Announcer that can communicate with an
adult audience and be comfortable playing music of
the 40s and 50s. Good Production a must. Live AM
and Automated Top 40 FM. Now accepting tapes and
resumes for possible opening soon. Rick Singer
WINN/WOQOS, PO. Box 9217, Canton, OH 44711.

Experienced Announcer needed for beautiful
music and. big band station on the Jersey Shore. Ex-
perienced in news and production required. Knowl-
edge of music of 30s and 40s a plus. Third class
license or restricted permit. Non-smokers preferred.
EOE. Send resume, tape and salary requirements to
WHTG AM/FM, Department B 1129 Hope Road, Asb-
ury Park, New Jersey 07712, Station Manager Faye B.
Gage, WHTG.
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HELP WANTED ANNOUNCERS
CONTINUED

KHAR, Alaska's Premiere Beautiful Music station, and
KKLV, the number one EM. Rocker in Anchorage, are
accepting tapes and resumes from quatified announ-
cers. We are looking for a well rounded pro-mature
voice, clean delivery, strong on production, hard
worker. Top pay, great benefits, very good facilities. Pro-
fessional announcers only need apply. Contact Art
Lewis, PD., KHAR/KKLV, 3300 Seward Highway,
Anchorage, Alaska 99503. Male/Female. EOE.

Panna.—2 station market needs morning man who is
2s oriented. Opportunity to grow into sales man-
r's position and more. Sales must be first desire.

wod D-149.

Needed immediately an experienced early morning
(5a-9a) air personality. Must be thoroughly familiar
with Country Music and have cheerful delivery. Salary
negotiable. Send resume’ and audition tape to Wilbur
Walker, WROZ PO Box 1389, Evansville, Indiana
47701. Phone 812—422-4171. An Equal Opportunity
Employer

Experienced Chief Engineer for 1,000 watt AM-
Long Island, New York. Top pay and benefits for the
right responsible professional. Must have first-class
and be able to maintain equipment to meet high stan-
dards. Contact Gil David, WGBB Radio, 1240 Broad-
cast Plaza, Merrick, NY 11566. EQO.E.

News Director needed for Midwest medium market
AM-FM. AM station soon to go all news, sports, and
talk. Strong on-air delivery and excellent writing a
must. Sports background helpful. Resume, tape to:
Media Consuitants, 2504 Regent Court, Lafayette, IN
47905.

Needed: A responsible chief engineer for 100 k.w. FM
located in the Sunbelt/Gulf Coast area. First phone re-
quired. Must be able to: Maintain state-of-the-art
facility programming classical music; handle all FCC
matters, remote production and recording; and assist
in the acquisition (and future maintenance) of a DA
AM facility (separate operation from FM). Good place
to work. Salary: Open. Will help with moving ex-
penses. Please send detailed resume, salary history,
references. EOE. No phone calls. Joe Martin, General
Manager, WHIL-FM, Box 160326, Mobile, Alabama
36616.

Chief Engineer for 50 KW FM and AM Daytimer.
Hands-on with excellent knowledge of broadcast
engineering. Resume, references, salary requirements
to John Bassett, WCCM/WCGY, Lawrence, Mass.
01840. EOE.

Competent announcer wanted. Must be willing to
work and take instruction. Salary related to ability.
Send tape/resume to WMMW, 21 Colony St,, Meriden,
Ct. 06450. An EOE.

GMS AM/FM has an immediate opening for a
classical music announcer for personality drive shift.
Ideal candidate will possess strong classical music
background. On-air experience required. Contact Paul
Teare, PD, WGMS AM/FM 11300 Rockville Pike,
Rockville, MD 20852 301 —468-1800.

W. Va.—Adult-MOR Station has immediate opening
for evening shift. Production ability a must. Beginners
welcome. We will train if you have the interest and
*~'~nt. Send resume and air check to Ken Vanderlaan,

WBTH, Box 261, Williamson, WV, 25661. E.O.E.
minorities encouraged to apply.

| ediate, part-time opening for announcer’s at one
ot ne finest beautiful music stations in the country.
Part-time weekend shifts are available plus oppor-
tunities for vacation and holiday fill-ins. Call Ken
Mackenzie at WEZN STEREO 100, Bridgeport, Con-
necticut, at: 203—366-9321. EOE.

Chief Broadcast Engineer KWMU-FM 100,000
watt NPR station in St. Louis active in local production
needs top-notch Chief Engineer. High school graduate
or equivalent, 1st Class FCC radio-telephone opera-
tors license, 3 to 4 years experience in transmitter and
studio maintenance. Good salary and fringes. Applica-
tion deadline: May 11, 1981. Send resumes to: Per-
sonnel Department University of Missouri-St. Louis
8001 Natural Bridge Road, St. Louis, Missouri 63121,
Equal Opportunity Employer.

HELP WANTED NEWS

The Nation’s Largest rush hour traffic reporting ser-
vice is looking for reporters to anchor our reports in
major markets throughout the United States. The posi-
tions require strong management skills and an ex-
cellent knowledge of the city applying for. Send a
resume and air check to: David Statter, Director of Pro-
gram Operations, Metro Traffic Control, 1+ N. Charles
Street, Suite 1113, Baltimore, Maryland 21201.

Creative, Determined, Capable. Tape, Resume
Availabie. Justin Shay 312—874-7111.

Wanted ... Quality, adult contemporary, jock. Good
pay and benefits for stable Pro. Box D-104.

HELP WANTED TECHNICAL

I thern Indiana AM/FM combo needs Chief
Liygineer. Excellent opportunity for qualified man to
move up. Call collect to Station Manager, Harvey Miller.
219—-267-3115.

Chief Engineer. Class FM automated: Class 4 AM.
New studios, weli maintained, full benefits package,
including attractive savings bonus plan. Pay ievel will
r~*~ct additional station 2-way gear duties and DEC
f 134 possibilities. Challenging opportunity with
giowing station. Send resume to: Mr DeRose, %
WHMP Box 268, Northampton, MA 01061.

! onwide Communications Inc. is looking for a
Crief Engineer for 50 kw quality stereo in Cleveland,
OH. FM broadcast experience a must. Enthusiasm, an
ability to relate to people, a desire to be part of a win-
ning team. First ctass license required. Apply in confi-
dence by resume including salary history with a brief
cover letter: David Gerard, General Manager, WKSW
P~~0, One Playhouse Square, Cieveland, OH 44115.
N EEO

Combo Man ... Do they still exist? Station with new
studios has opportunity for qualified engineer who can
skillfully handle short board shift. Box D-146.

I need an engineer NOW! Good pay, full benefits
working with automated equipment in Northern New
England. Respond only if you are serious about seek-
ing a good opportunity. E.O.E. Reply Box D-157.

KRKK/KQSW-FM will soon have opening for chief
e~~ingef. Skw-Tkw DA live AM, 100 kw automated FM.
F record keeping essential. Must have good main-
tenance background. Collins x-mitters & boards,
Mosley STUs ITC & Ampex tape. Should have automa-
tion trouble shooting experience. Forward complete
resume, references & salary requirements to: R. S.
Tucker, PD, Media West, Inc, PO. Box 2128, Rock
Sprinns Wyoming 82901. EOE.

Experienced Announcer needed for beautiful
music and big band station on the Jersey Shore. Ex-
perienced in news and production required. Knowl-
edge of music of 30s and 40s a plus. Third class
license or restricted permit. Non-smokers preferred.
EOE. Send resume, tape and salary requirements to
WHTG AM/FM. Department B, 1129 Shore Road, Asb-
ury Park, New Jersey 07712. Station Manager, Faye B.
Gage WHTG.

Sports Director medium market in Big Ten.
Specializing in sportscasts, features and PBP with
particular expertise in hockey. Send resume and ari
check along with salary requirements to: WTSO, PO.
Box 8030, Madison, Wis. 53708 EOE.

Sr. Producer, news and public affairs: Supervise
news and public affairs producers in development of
heavy schedule of newscasts, telephone cail-out pro-
grams and special events coverage for public radio
stations. Demonstrated ability to communicate effec-
tively via radio and experience in supervising radio
producers required. Minimum of two years experience
in radio news/public affairs. Must have a genuine in-
terest in public radio and a fully-developed ability to
effectively interview individuals knowledgeabie in
diverse subject areas. BA level degree in journalism,
Mass communications or related area preferred. Sal-
ary to $19,000 depending on qualifications. Samples
of air work and resume to Donald Forsling, WOI AM-
FM, lowa State University, Ames, lowa 50011. EQE/
AAE.

Wanted: News Director. 10KW full timer in Aber-
deen, S.D., looking for experienced news director in
medium market. Top pay/benefits. Tape-resume to
KKAA Box 1770. Aberdeen. S.D. 57401.

News Director. Help set and implement policy for
news/public affairs for NPR station. Supervise news
staff, in-studio and remote. News writing and reporting
essential. Production and management ability desired.
B.A. required, preferably Journalism or Broadcast
Journalism. Deadline May 6, 1981, $14,000. The Uni-

versity of Alabama Employment Office, Box 6163, Uni-
versity, AL 35486. An Equal Opportunity Employer.

News/Director: Aggressive smail Pennsylvania sta-
tion seeks individual who knows how to make radio
news come alive. We need a digger. 5-figure income.
Resume to Box D-131.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

We’ll pay the right Program Director/Operations Man-
ager $1100-1400 a month (depending on
capabilities) to run our successful smail-market AM/
FM operation in the Midwest. Must do a quality airshitf,
handle and set an example for announcers firmly and
fairly and be community-oriented. PD experience a
necessity. Please send resume with at least 5 profes-
sional references to Box D-72.

Program Director. Supervise implementation of pro-
gramming policy, including local production, acquisi-
tion and scheduling of syndicated and NPR program-
ming. Take charge in managers’ absence. Several
years experience (preferably public radio) essential;
supervisory experience, accounting, PR, desired. B.A.
required. Deadline May 6, 1981. $16,000. The Univer-
sity of Alabama Employment Office, Box 6163, Univer-
sity, AL 35486. An Equal Opportunity Employer.

WQSM TM Sterec Rock needs morning host/opera-
tions manager. Quality air work and production is es-
sential. Minimum five years experience. Tapes and
resumes to Paul Michels, Box 35297, Fayetteviile, NC
28303. EOE M/IE

Upper Midwest AM-FM operation needs program
director with good production voice and knowledge of
automation equipment. Send resume to Box D-102.
EOE.

SITUATIONS WANTED MANAGEMENT

AFRTS Radio Station manager with commercial
background seeks new challenge. History: engineer-
ing, news, talent, programming, management. Ag-
gressive young sm fixes problems—while building
staff loyalty. Cost effective. Current on FCC. RAB
believer Ending successful five-year overhaul. If
needed, top staff to right offer. Reply in confidence Box
C-219.

General Manager available immediately Highly
qualified, group experience, major markets. Docu-
mented performance, demonstrated ability. Familiar
with all formats. Former GM of 50,000 watt country
giant. Great references. Reply Box D-11.

Profit Oriented: Programming specialist with docu-
mented performance in ratings/sales. Strong business
background projecting fiscal/annual budgets in pro-
gramming, personal, promotions. Aggressive market
research countering competitors weaknesses and
reflecting needs of TSA/MSA. Heavy operations
responsibility with incentives a must. Group owners
only Box D-65.

Operations or Gen Mgr. for your radio station. I'm
currently in an operations position looking for a bigger
challenge in oper. or moving into G.M. role. Have 11
years experience and knowledge of all phases of
radio. Want small or medium market in Middle Atlantic
states (S.C, VA, N.C, Ga.) Box D-141.

Consider degreed eight year professional of man-
agement, D.J, production, journalism, Box D-148.

503—-266-1160. Let's talk! | may be that General
Manager you are trying to find. At home, evenings.

Highly Motivated operations manager with outs-
tanding track record seeking long term growth re-
lationship with progressive organization. Experience
in all formats. Box D158,

Successful GM of 12 years seeking similar position,
small-medium market. Sales and promotion oriented.
Deliver professional oeprations without substantial
overhead. Cost conscious, Familiar all phases includ-
ing FCC. Community-active. No nonsense family man.
Best references, credentials. Prefer East, consider
other. No rush. Box D-107,
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SITUATIONS WANTED MANAGEMENT
CONTINUED

Successful major market General Manager offers
excellent background in sales, sales management,
cost control, programming, FCC R&Rs, and adminis-
tration. | am seeking a management position which
will allow me to increase your profits and numbers.
Box D-125.

SITUATIONS WANTED SALES

Ten Years Midwest Sales Experience! Promotion
oriented. Bumper Sticker, local Sports, Seasonal, etc.
Complete broadcast background. Box D-145.

SITUATIONS WANTED
ANNOUNCERS

8 years experience in all formats. Dependable. Ex-
cellent references. Pro stations only! Mike 904—
255-6950 or 373 Williams, Daytona, Fla. 32018.

Turn me loose. 12 year commercial experienced
broadcast school grad with first phone seeksjob in S.F
Bay area. Returning to college here, would like to work
her too. Will do almost anything. 415—948-4880.

Experienced Minnesota sportscaster seeks Minor
League or College hockey play-by-play position. Wili
relocate, Call Marc, afternoons, 218 —749-4983.

How Can You say itin an ad? Tape and resume tells it
all. AOR, progressive rock A/C anywhere. Some ex-
perience. Dan Sanders, 104 Charles St. Box 368
Boston, MA 02114, 617 —523-4012 after 4:30 p.m.

Experienced News Man. Prefers Midwest, but will
relocate anywhere. Call John 312—-381-2916.

First-rate Sports announcer seeks move to larger
market. Degree in Broadcast Journalism, good voice,
delivery and production skilis. May 1 send you a
resume and tape? Box D-5.

Tireless, enthusiastic, responsible journalist seeks
reporter position. Self-starter, experienced. Amanda
Gazley 518—642-1263.

Dedicated News/Sports Director in small Mid-
western market searching for sports break in medium
market. Nearly five years experience in sportscasting,
plus PBP Football, Baseball, Basketbali and talk show
work. Box D-69.

Attention—Northeastern U.S, Texas Gulf Stations;
Available Now! Experienced afternoon drive per-
sonality. Call 414 —769-6966.

Jock, Musicologist, Programmer, One-to-one com-
municator with 8 years Top 40, CHR, AOR. Prefer east.
Currently employed. Frank 303—522-3075.

Experienced—Top-flight Rock announcer. Quality
tape available. Think. Your loss is the other guy’s gain!
George Quast 312—348-3314, 1952 N. Seminary,
Chicago, IL 60614,

Need an A-O-R Jock? Young ambitious male will-
ing to work any hours. Anytime. This is My Life. Please
Call for tape and resume. Bob McVey 317 —463-9677.

Excellent Voice: relaxed warm delivery, looking for
good first job anywhere. AOR, progressive rock. Dan
Sanders, 104 Charles St, Box 368, Boston, MA 02114,
617 —523-4012 after 4:30.

Last chance for Dec. 1979 college grad Four-and-a-
haif years experience. Contact Box D-6.

Pve paid my dues High energy attractive, ex-
perienced female broadcaster - 2 years on-air and
engineering/adult contemo-top 40. Alburn oriented-
community affairs interviews-telephone line-Astrology
Buff. Let's chat- it won't be dull. Gina 201-779-7224
or 201—777-1647 Eves.

Take a chance on me. Experienced and college de-
greed announcer. If you're really looking for steady,
long-term man call me. Prefer contemporary, Top 40 or
MOR. Burce, 512—992-4566 or 512—756-6536.

Enthusiastic and dependable D.J. looking for a sta-
tion. Will reiocate immediately. Give me a call, Mike
Sullivan 312—830-4153.

Bill Douglas on Sports. Available on short notice.
Sportscaster, talk host and knowledgeable editor. O-
pinionated. Not afraid to speak my mind. 9 years news,
sports and talk experience. Solid writing and reporting
skills. Good production. College Grad. Hosted sports
oriented phone show in Detroit for last 4% yrs. Douglas
Nagy 313—534-0251.

Air personality, easy style, good voice. Looking for
spot on good local operation. Contact: Mark Vander-
pool: 2451 Tanager Ct, Concord, CA. 94520.

Made My Break ... now | want to relocate anywhere!
Graduate of NY Brdcst. School Working middie market
in Michigan. Format no problem, love all music. 23 yr.
old male experienced in Voice Characterizations,
Dialects, and Talk Shows. Call 616—946-9698 eve-
nings.

Female-C&W Jockess Dependable-hard working
ambitious-will relocate. Tape and resume available.
Mary Ann Anifer, 312—254-2335 after 4:00 p.m. 4224
South Rockwell Street Chicago, IL 60632.

Experienced PBP Announcer very knowledgeable
and articulate in all sports, will double on news or sell
time. Trained and talented with third ticket, willing to
relocate any size market, tape and resume available.
Call Sal Genovese, 1505 Alta Vista Ct., Seaside, CA
93955. 408—394-7635.

D.J. News, play-by-play. Good voice, reader and at-
titude. Anywhere. Mike Smith. 1810 Manhattan Drive,
Waukesha, Wis. 53186. 414—542-5833.

Talk Show Host—Consummate professional with
superb reputation. National award winner. Exceptional
voice, plus maturity, education, humor. Probing inter-
viewer. Currently 'most popular' in N.E. section. Seek-
ing Permanent re-location eisewhere. Want the Best in
Your State?. Contact me! Will consider all offers. Box
D-97.

Don’t Pay Me —until you're satisfied I'm the right guy.
Love smali markets, friendly DJ/news, good produc-
tion, hard worker with a “Have it your way attitude”.
Call Tony 914 —968-4840 or Box D-112.

Sportscaster with 8 years PBP experience in all
sports. Available May 1st. Resumes upon request. Box
D-110.

Over 8 yrs. Experience with 3' yrs. as music direc-
tor of C/W station. Great production, lively and infor-
mative play-by-play of coliege and high school sports
... College degree ... tape an ' resume upon request.
Box D-103.

SITUATIONS WANTED TECHNICAL

Experienced Major Market AM-FM Chief wishes
larger corporate responsibilities. High profile manager
with budgeting experience, 16 years in field. SBE cer-
tified Senior Broadcast Engineer. Current Salary over
30 K. Have handled muiltiple stations in past.

Bright, Young overeager talented female looking for
news and/or D.J. position. College grad, commercial
experience, West Coast preferred, others considered.
I'm good, really. 714—583-1617.

Free Agent Sportscaster: 8 year veteran playing
out his option, Looking for a job that includes play-by-
play. | do my homework and nobody works harder. Box
D-136.

Trained, Talented, 3rd ticket authoritative news ap-
proached with style. Will relocate for creative oppor-
tunity with creative people. Ray Harvey 912 Powell St.
No. 8, San Francisco, Calif. 34108 415—-397-8651,

Experienced, quality PBP available. All sports, even
wrestling. Will travel immediately AM drive ex-
perience also. Call Steve True 715—246-2254 before
noon.

Radio News Trained talented authoratative, 3rd
phone creative seeks opportunity in a creative at-
mosphere. Raymond Harvey 912 Powell St. No. 8, San
Francisco, Calif. 94108. 415—397-8651.

Exciting, descriptive PBP basketball, football, base-
ball, hockey, and sportscasts. Five years experience.
Medium and major markets only. 612—255-0386,
10am.m-2p.m. Central Time or evenings, Gary.

Sports and Production expert can help your
medium or major market station in either or both
capacities. Young, Easy going, improving, ex-
perienced, and affordable. Lets talk. Box D-1089.

Sportscaster: Looking for step up. Currently
employed. PB.P Talk, Reporting. Exceflent experience:
Super Bowls Fights, World Series, NCAA Finai Four.
Top references. Willing to work. Box D-116.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Program Director seeks challenging position with
responsible facility. Fifteen year pro; seven of previous
eight years with one station. Strong on community in-
volvement, promotion, staff motivation, sales, dedica-
tion, EOE/AA, FCC, engineering, budgeting, research.
All markets considered. Box C-173.

Southern Connecticut is my home and I'd like to
find a radio situation to settle into now. PD, MD & on air
experience. A proven winner. Let’s talk. Mike 203—
324-7518.

nice uuy will give 100 percent in any format. Ready
to move now. Call 312—333-2945 or write K. Bishop,
14833 Hono, Harvey, IL. 60426.

Construction & maintenance experience. Prefer
new station just starting out. All inquiries answered,
first good offer will be accepted. Box D-150.

Creative, Aggressive, Good Pipes, Adult Contem-
porary Preferred, Call for resume and tape. Mark
219—844-3431 or 210—-R44-17843.

Experienced West Coast Sportscaster seeks college
football play by play position for the Fall. Write Box
D-74 or call 206 —538-0336.

What Can your station and a bottle of fine wine have
in common? The cork. Rock, Top 40, nights or PM.
drive have talent, will travel. Call 312—~668-7513 or
312—530-1085. Ask for Corky.

Experienced Sports/Newscaster, five years in busi-
ness, college grad. Seeks position in medium or major
market, Call Don 215—342-5379.

Can Do Everything and right the first time. Ex-
perienced personality morning man, A/C or modern
country. If you are looking for a PD. or M.D. with drive
experience, PBP talk, news, sports, | am looking for a
professional solid station that is involved in its com-
munity. Call 919—851-3934, Michael.

Electronic tech with ASET Degree and First Phone,
desires assistant CE position at AM facility in Western
large market. Experienced in mostly everything; ex-
cept automation, transmitters over 5kw, & DA's with
more than two towers. Resume & equipment lists
available. Reply to Box D-1289.

SITUATIONS WANTED NEWS

Sports/Newscaster —Resourceful, energetic col-
lege grad with four years experience in No. 4 market
seeks position in NE Metro area. Proven writing ability.
Box C-268.

Exberlenced West Coast Sportscaster seeks col-
lege football play by play position for the fall. Write
Box C-220 or call 206 —538-0336.

News Anchor - 16 year veteran, 15 in major market,
5 as news director. Seeking East or West Coast anchor
and/or news director position. Currently anchoring in
Midwest. No beginner, great sound, family man. Box
D-58.

Profit Oriented: Prograimiming specialist with docu-
mented performance in ratings/sales. Strong business
background projecting fiscalnnual budgets in pro-
gramming, personal, promotions. Aggressive market
research countering competitors weaknesses and
reflecting needs of TSA/MSA. Heavy operations
responsibility with incentives a must. Group owners
only. Box D-64.

Award-winning ten-year veteran sporiscaster seeks
permanent midwest medium-major market situation.
Dynamite PxP four major sports. Dedicated, dependa-
ble. Calt 319—556-1316.

Looking for a sports director to make your sports
come alive? If so, you've found him right here. 4 Years
PBP & sportscasts. Will travel. Box D-151.

1 Do It All. 8 Year chief engineer, AM drive announcer,
PD, superior production, plus currently covering news
Beat, hosting talk show, and managing station. No
sales please. For the right price, satisfaction guaran-
teed. 414—235-5772.

Program Director with ability to deliver exciting pro-
fessional sound to your radio station is available! Box
D-113.
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TELEVISION

HELP WANTED MANAGEMENT

General Manager sought for unconventional public
TV station near Denver, which offers unusual program-
ming and an individualistic work environment. Salary:
$25,000 annuaily, plus incentive pay based on station
income. Resumes to: Robert Bows; KBDI-TV; Box
427, Broomfield, CO 80020. Female and minority ap-
plicants encouraged.

earch Reopened/General Manager KLRN-TV/
nLRU-TV. Duties: Duties will include budget formula-
tion and fund raising. Coordinates functions of Station
Managers and operation of the stations. Represents
the stations within the communities of Austin and San
Antonio. Functions as a liaison between the stations’
staff and the Board of Trustees of the licensee, South-
west Texas Public Broadcasting Council. Applicants
may also be required to serve as Station Manager at
KLRN/San Antonio or KLUR/Austin. Minimum Require-
ments: Ten years experience is the broadcast industry,

the last five years of which should be in high-level sta-

tion management. Must have working knowledge in all
areas of station organization and operation. PBS ex-
perience not required. Salary: Commensurate with ex-
rarience and qualifications. Position Closes: April 30,
181. Send resume and Salary Requirements to: Mr.
raul Braymen, KLRN-TV 8, RO. Box 9, San Antonio,
Texas 78291. EOE/Affirmative Action Employer.

ector of Development and Community Re-
lauons —Directs Development and Public Information
personnel for top-rated public television station.
Supervises and administeres voiuntary support,
development, and community relations programs. Pre-
pares grant and underwriting proposals and actively
seeks grant support. Plans and develops annual fund-
ing programs. Responsible for development of com-
munity relations and station image within the com-
munity. Requires BS/BA in Communications or related
field (Masters preferred). Three years in PTV develop-
ment; or equivalent demonstrated marketing
capabilities in public television, commercial or non-
profit entities. Minimum: $18,000. Contact Richard
Lehner, WUFT-TV, 2000 JM, University of Florida,
Gainesville, FL 32611. Women and Minority appli-
cants encouraged. Deadline: May 11, 1981.

Sales Manager—Major Midwest market network
affiliate seeks aggressive individual who desires to
get ahead with a major broadcast group. The right per-
son will have local/rep experience and sales manage-
ment background. Will supervise the local sales
department and be involved in the entire sales effort of
the station. Keep close track of inventory and be
keenly aware of competitive market changes. Ex-
cellent benefits. An Equal Opportunity Employer, M/F
Send resume or personal presentation to Box D-58.

Dominant CBS Affiliate in Chattanooga has opening
for experienced professional. 27 to 28K to start. Con-
tact Ben Cagle—WDEF-TV, 3300 South Broad Street,
Chattanooga, TN 37409. Equal Opportunity Employer.

HELP WANTED ANNOUNCERS

Newsman-Announcer with mature voice and good
on-camera delivery for Gulf Coast Station. EO.E. Box
D-152.

Technician: Minimum 3-5 years experience in studio
maintenance. Prefer person with strong background in
video tape maintenance. Send resume and salary re-
quirements to Clarence Mosley, Director of Engineer-
ing, WINK-TV, PO. Box 1060, Fort Myers, Florida,
33902. EQE.

Assistant Director for Engineering—for studio and
field technical opertion needed by four-station TV net-
work. Applicant should have demonstrated skill and
extensive experience in all areas of TV studio opera-
tions and maintenance including video tape plus
supervisory experience. Salary Range: $24,082-$32,-
500 depending upon qualifications. Send resume to
Herbert P Michels, N.J. Public Television, 1573
Parkside Ave, Trenton, NJ 08638. (EEO).

TV Maintenance Engineer: Upstate New York UHF
seeking person with electronic background for studio
and transmitter maintenance. First phone required.
Send resume to Chief Engineer, WUTR-TV, PO. Box 20,
Utica, New York 13503. EOE M/F

HELP WANTED TECHNICAL

Remote Engineering Supervisor. Responsible for
coordination of technical support for all television pro-
ductions. Position requires FCC 1st Class license with
a minimum of two years technical school and/or re-
lated experience and at least two years experience in
videotape and camera controi operation and mainte-
nance. Applicant must be a self-starter with super-
visory capability. Excellent fringe benefits, incl. over-
time. WSWP-TV, PO Box AH, Beckiey, WV 25801. EOE.

Director of Engineering—A Corporate Staff posi-
tion is available with a group Broadcaster having six
TV and five Radio stations. Knowledge of technical
equipment, industry trends, capital budget expen-
ditures required. Send resume and salary history to
Box D-30. An Equal Opportunity Employer M/F

Television Engineer: Openings available ex-
perienced studio or transmitter maintenance person-
nel and switchers. Electronics school graduates or
equivalent technical education desirable. Number one
station, beautiful middle market. Resume, salary histo-
ry, and references to Director/Engineering Donrey
Media Group. Box 550, Las Vegas, NV 89101. An
Equal Opportunity Employer.

{  nmercial Manager with sales know-how and ad-
rinustrative ability for VHF in good Southwest market.
E.O.E. Box D-133.

isiness Manager: Rochester, NY. NBC affiliate
aweks college graduate, accounting major, supervisory
experiences with skills in general ledger, payroll and
budgets. Send resume with salary history and require-
ments to James C. McCreary, Ziff-Davis Broadcasting
Company, One Park Avenue, New York, N.Y. 10016.
EOQE.

| iager, New Hampshire Pubiic Television: Under
puncy set by a Board of Governors and through pro-
cedures of the University of New Hampshire, direct
and be responsible for the future planning and current
operation of all aspects of New Hampshire Public
Television. Candidates should have a minimum of ten
years’ management experience and a background in
r~'ic television. A Bachelor's degree is required and
¢ aster's degree is preferred. Salary range: $24-
Ouu-$36,500, starting salary negotiable. Forward
resume by May 8, 1981, to T. Holmes Moore, President,
Board of Governors, New Hampton School, New
Hampton, NH 03256. AA/EEQ.

HELP WANTED SALES

T vision/Newspaper Syndicate Sales Execu-
tive. A major, well-respected television and newspaper
syndicate, has an opening for a qualified sales person.
Qunr executives manage their own territories, reporting
d tiy to the president and vice president. Excellent
salary, commissions, bonuses and fringe benefits. The
person we seek must have previous syndicate sales
experience and be a self-starter. Our dynamic
organization is expanding rapidly and the position we
offer has tremendous potential. Only series profes-
sionals need apply. Please send letter of application
and detailed resume to Box D-55.

National Sales Manager Wanted top 10 market;
group owned; mid-east station seeking National Sales
Manager; Local station experience desirable in addi-
ti~n to strong National exposure. Send resume to: Box
C 2. Equal Opportunity Employer.

Television Maintenance Engineers: First-Class
FCC License. Strong background in all phases of TV
maintenance required. Famous year around Colorado
recreational area. Contact A. L. Ladage, DOE; XYZ
Television, Inc.; PO. Box 789; Grand Junction, CO
81502; 303—242-5000.

Chief Engineer for UHF Station in Lancaster, Pa.
Position requires FC.C. 1st Class Radiotelephone
License and maintenance experience in both the
transmitter and studio operations. Competitive salary
with excelient fringe benefits. An equal opportunity
employer. Contact Corporate Chief Engineer, R. Kline,
Gateway Communications, Inc., WTAJ-TV, 5000 6th
Ave., Altoona, Pa. Phone 814 —844-2031.

Film Transfer Operator: Applicant must possess a
solid background. in commercial and feature film
transfer work. Contact: Lori Weiss, CFA Video, Los
Angeles, CA 90028. 213—467-5103.

Expanding radio-television facility looking for
qualified maintenance and repair technicians. Appli-
cants should have a good solid grasp of the basics
and experience with one or more of the following ...
CETEC-7000 Automation, Gates Executive audio con-
sole, RCA TK-76, TK-760, TK-27 Film; TCR 100A, TR
22, TR-4, CDL Switchers, Ampex VPR 2B, ENG Porta-
ble tape. Contact Barry Fisher 215—797-4530 or
send resume to WFMZ, East Rock Road, Allentown, PA
18103. WFMZ is EOE M/F

Chief Engineer for top ranked UHF independent in
Central California. Experienced in administration,
maintenance and some design background. A.S. de-
gree in electrical engineering and a minumum of five
years experience as chief or assistant. Submit resume,
references and salary history to: Box D-51. An EOE/M-
F employer.

Major Market Sunbelt Station needs production crew
chief to supervise and train a young and energetic
studio crew. Two to three years experience in crew
supervision and excellent lighting background a must.
Send resume and salary requirements to Box D-89. An
Eaual Opportunity Employer.

Television Studio Supervisor: Individual must
have strong background in studio engineering with
some production experience desirable. Supervisor
will maintain, repair, schedule and monitor video and
audio production equipment and facilities as well as
assist in college productions. Starting date: July 1,
1981. Application Deadline: May 8, 1981. Send three
letters of reference and vita to: Dr. Denton B. May, Aca-
demic Dean, King’s College, Wilkes-Barre, Pa. 18711,
An Equal Opportunity/Affirmative Action Employer.

Top 5 Group owned station searching for super
Photographer/Editor. A minimum of three years ex-
perience shooting and editing stories or features. You
will be an intergral part of a highly skilled shop with
the cream of the crop producing the best EVENING/
PM in the country. The challenge and the variety is
yours with room for promotion if that is your choice.
Send resume and tape to: Box D-123. Equal Oppor-
tunity Employer.

HELP WANTED NEWS

Sports Director—M-F early and late anchor plus
local sports reporting, high school, junior college, etc.
ENG and on-air experience required. VHF, NBC affili-
ate. Send tape/resume to: Larch Hardy, News Director,
WMBB-TV, Box 1340, Panama City, FL 32401, EOE.

Weekend Anchor Reporter—need anchor, 3 day a
week reporter for VHF, NBC affiliate in beautiful Gulf
Coast resort area market. ENG, on-air experience re-
quired. Send resume, tape to Larche Hardy, News
Director, WMBB-TV, Box 1340, Panama City, FL 32401.
EQE.

Economics Reporter: | need someone who can
make it make sense to me. Write, don't call: Tom
Becherer, News Director, WLKY-TV, 1918 Mellwood,
Louisville, Ky. 40206.

Weather Anchor: Meteorological background
preferred but not necessary, to join expanding number
1 news team in 73rd market. Good communications
skills. Send tape with first letter to: Jon Janes, News
Director, KFVS-TV, Po Box 100, Cape Girardeau, MO
63701. EOE.

Reporter/Anchor to join expanding number 1 news
team in 73rd ADI. Send tape with first letter to: Jon
Janes, News Director, KFVS TV, PO Box 100, Cape
Girardeau, MO 63701. EQE.

Sports Director position available immediately. If
you know sports, talk shorts, write sports, we have a
position for a person of your calibre. Must have
anchoring experience plus a knowledge of Big Ten
sports. Salary negotiable. EOE/MF. Send tape and
resume to Tom Milbourn, News Director, WICD-TV, 250
Country Fair Dr, Champaign, il. 61820.

News Reporter: Central California NBC affiliate is
looking for a professional newsperson, with a degree
in journalism or equivalent on-the-job experience.
Prefer person bilingual in Spanish. Must have exten-
sive TV work history in field reporting, producing and
some on-air anchoring of news. 40 hour week, salary
negotiable, depending on experience in commercial
television. Excellent fringe benefits. Send complete
resume and tape to Olivia Lage, Personnel Manager,
KSEE-Channel 24, PO. Box 12907, Fresno, CA 93779.
An Equal Opportunity Employer.

Broadcasting Apr 20 1981
113



HELP WANTED NEWS
CONTINUED

Reporter. Bright, enterprising go-getting able to do
extensive live and on-set reporting. Minimum one year
commercial TV reporting experience required. EQE.
Minorities and women encouraged to apply. Tape and
resume to: Robert Allen, News Director, KOTV, RO. Box
6, Tulsa, Okla. 74101. No phone calls.

Needs Director—Group owned medium market VHF
committed to news needs committed aggressive
news director to achieve leadership in the market.
Send complete resume to Box D-88. An equal oppor-
tunity employer.

Managing Editor to top 100 market in the south. This
person would assign and direct a staff of about 30
hard working, aggressive journalists. If your goal is to
wind up as a News Director with a top notch organiza-
tion that believes in news, then let's talk. Write Box
D-128. EOE.

Anchor—Highly competitive medium market net
affiliate looking for anchor for early and late
newscasts. Must be a warm, friendly, excellent com-
municator who enjoys reporting. EOE. Resume,
references, and salary requirements will be kept in
strict confidence. Reply to Box D-130.

Farm Director to do morning show, noon segment
and farm reports in expanding 70's market. Must be
good communicator. Box D-137.

Weatherperson needed for growing station. Must be
able to make weather interesting and understandable.
Will also have additional duties as science reporter.
Send resume and resume tape to Dick McMichael,
News Director, WRBL-TV, Box 270, Columbus, GA
31994,

TV News Reporter. Minimum one year experience or
college degree in journalism. Chance for an ag-
gressive reporter to join growing news operation. Send
resume and resume tape to Dick McMichael, News
Director, WRBL-TV, Box 270, Columbus, GA 31994.

Experienced producers, reporters, photographers,
needed now. Cassettes resumes, writing samples and
salary requirements to Ron Scott, Vice President News
and Operations. KTVH, Box 12, Wichita, KS. 67201.

Top 50 market news leader seeking reporter with
anchor potential. EOE. Send VCR and resume to Bob
Brunner, News Director, PO. Box 2115, Huntington, WV
25721,

Bureau Chief for a city of 100,000, Upper Midwest.
You'll be in charge of a two person bureau, plus part
time help, newscar, ENG and film gear, live remote van,
and attendant gear. You'll microwave back live and
taped reports. This is a position for an experienced TV
field reporter ready to take on more responsibility.
Equal Opportunity Employer, and Affirmative Action.
Send letter and resume to Box D-114.

We lost our last photographer to Norfolk and our
latest to Washington, D.C. We are seeking an ENG
photographer/editor to handle a bevy of news stories.
Minimum 1 year experience. Send tape and resume to
Don Feldman, News Directorr WMTD-TV, Box 321,
Salisburg, MD 21801.

Experienced Reporter needed for 6-11 p.m. anchor
postion at No. 1 middle atlantic state VHF station. Sal-
ary range $20,000, plus company-paid benefits. We
encourage radio reporters and recent coliege gradu-
ates with experience to apply. Rush resume to Box
D-93. An equal opportunity employer.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Production Manager needed for network affiliate in
Southeast. Well-equipped facility needs experienced,
take-charge production manager. Good growth poten-
tial for successfui applicant. EEO M/F Send resume
and salary requirements to Box D-42.

Training Coordinator for unconventional VHF public
TV station near Denver. This person will train station
volunteers in video production skills. Send resume
with complete work and salary history to: Robert
Bows; KBDI-TV; Box 427; Rrnnmfield, CO 80020.

Director who is capable switcher with speed and ac-
curacy in handling news and weather for Texas station.
EOE. Box D-14.

PM Magazine co-host to work with current male host
on established PM Magazine in top ten market, net-
work affiliate. Must have on-air experience, writing,
and story production background. If you can demon-
strate solid experience send tapes and resumes to at-
tention S. Kelly, Room 501, 1220 19th St. Northwest,
Washington, D.C. 20036. Ali tapes will be returned. An
equal opportunity employer.

Assistant Producer: Expanding state public televi-
sion network is seeking chief videographer with crea-
tive EFP skills and experience to assist in the develop-
ment and production of new weekly magazine. Must
have knowledge of 3/4" gear including electronic edit-
ing and studio production. Contract salary minimum,
$14,690. Send resume and demo tape to: Minority
Affairs Producer, Louisiana Public Broadcasting, 2618
Wooddale Blvd., Baton Rouge, La. 70805. Deadline for
applications is April 30, 1981. Louisiana Educational
Television Authority is an equal apportunity employer.

WPVI is looking for an associate producer for its
number one rated morning magazine talk show. Must
be creative and skilled in producing in studio and in
the field. Please forward a video tape of previous pro-
duction work and ideas for programing a show of this
type along with a resume stating salary requirement.
Replies are to be sent to Charles R. Bradley care of
WPVI TV, 4100 City Line Ave. Philadelphia, PA 18131.
An Equal Opportunity Employer.

Promotion Manager: Central California affitiate
seeking creative & enthusiastic individual. Must have
experience writing & producing TV, radio and print
promotion. Great living in sunny California! Send
resume and salary requirements to Box D-57. EQ.E.

Traffic Manager for group own dominant CBS affili-
ate in southeast. Prefer Columbine Computer ex-
perience. Salary negotiable per experience. EOE M/F
Send resume to Box D-86.

Executive Producer: Supervises and producer/
directors in production of all national and local pro-
graming. Includes preparation of production budget
and program proposals. Req: 5 yrs exp as producer/
director, with national credits, and supervisory ex-
perience. MA preferred. Resume to: WXXI Personnel
Dept., PO Box 21, Rochester, NY 14601. EOE.

Art Director. Design/develop visual elements for
television with a strong emphasis in instruction.
Supervise creative staff. Manage art department
budget. Assist in production planning. BA or BFA re-
quired. 4-5 years experience in television or related
media. Salary range 14,000-16,000. Deadline: April
30, 1981. Contact: Paul Stankavich, University of
Wisconsin-Stout. Menomonie, W1 54751,
Producer/uirector. Must nave ar ieast three years of
directing experience. Heavy in news and commercial
production. Group owned station in new facility needs
a top-line director immediately. Send resume and tape
to: Production Manager, WJAR-TV, 111 Dorrance
Street, Providence, Rl 02803. No phone calls please.
An Equal Opportunity Employer.

Television Program Director: Midwestern Network
Affiliate in second 50 markets has immediate need for
creative and resourceful Program Director. Must be ex-
perienced in production, FCC procedures, and pro-
gram buying, as well as people management and
supervision. Send resume and salary requirements to
Box D-153. An EEO employet.

Promotion Director: Pacific NW VHF seeks Promo-
tion Director. Includes conceiving marketing concepts.
Creation and execution of on-air and other media pro-
motion. Saies promotion experience heipful. Budget/
staff supervision duties included. At least two years
promotion experience at a commercial TV station es-
sential ... preferably at an independent. Small town
living, city wages. Send tape and resume to Margot
Wilson, KVOS-TV, Box 1157, Bellingham, Washington
98227.Or call 206—671-1212. An Equal Opportunity
Employer.

Promotion Director—Northeast ABC affiliate now
accepting applications for Promotion Director Ex-
perience and strong creative abilities a must. Should
have excellent writing and production skills to insure
strong on-air promotion. Excellent opportunity with
group-owned station for individual with ideas and
enthusiasm. Send resume and salary requirements to
Box D-118. An Equal Opportunity Employer.

Director of Programing/Operations—Coordi-
nates, supervises and directs broadcast programing
and operations for public TV and Radio joint licensee
in California. Requires: BA/BS in Telecommunications
or related field and two years supervision of TV pro-
graming/production. Salary: $19,752 to $23,844 plus
full benefits. Applications must be postmarked by May
9, 1981, Apply to Winston W. Carl, Personnel Officer,
San Bernardino Community College District, 631 S.
Mt. Vernon Ave., San Bernardino, CA 92410. An equal
opportunity affirmative action employer.

Producer/Director: Applicants must have a
minimum of two years full time experience producing/
directing news and location production. Send com-
plete resume and cassette to: Guy Davidson, Produc-
tion Manager, NTV Network, PO. Box 220, Kearney, NE
68847. NTV Network is an equal opportunity employer.

TV Director/Producer: Medium sized Midwestern
market station looking for creative director/producer
whose emphasis has been newscast directing, local
public affairs programing, and commercial produc-
tion. Must have current knowledge and skills in TV pro-
duction and directing, 1-2 years current commercial
TV experience in directing and production; A B.A. in
telecommunicative arts or strong mjinor, demonstrated
ability with both studio productions and ENG small-
format production and editing. Salary $14,860 de-
pending upon current experience and training. Send
complete, current resume and VTR to Fred Kalamaja,
Production Manager, WOI TV, WO! Building, Ames,
lowa 50011. AAE/EQE.

TV Services Department administrator to manage
all aspects of the Department in a University media
unit; to supervise the design, development, production
and evaluation of television and other media pro-
cedures; assign and supervise subordinate personnel,
plan and account for budgets. Requires B.A. plus
minimum of three years experience. Approximate
starting salary $20,000. Send letter and detailed
resume postmarked by May 8, 1981 to Search Com-
mittee, Television Services, University of Wisconsin-
Milwaukee, PO. 413, Milwaukee, Wisconsin 53201.
Women and Minorities are urged to apply. An Equal
Opportunity (M/F) Affirmative Action Employer.

Promotion Manager—Medium market southeast
ABC affiliate seeking aggressive TV promotion profes-
sional. Strong in on-air, print, radio, and overall station
image promotion. News promotion experience a must.
Applicants should send confidential resume and sal-
ary requirements to Box D-121. Equal Opportunity
Employer.

SITUATIONS WANTED MANAGEMENT

Sales Manager. On street experience in newspaper,
radio, TV, 12 years as GSM for affiliated TV middle
market station. Strength in motivation, training and ad-
ministration. Box D-135.

Man, highly experienced in areas of TV programing
and talent. Seeks new affiliation that will use his exten-
sive knowledge of the entertainment field, excellent
administrative skiills and ability to deal with people.
New York area preferred, but free to travel. Box D-111.

SITUATIONS WANTED ANNOUNCERS

Take me out of the unemployment line and I'll bust
my butt for you. Sports reporter, anchor with major
market experience. Three year vet. Tape available.
Dave 217 —224-9053.

SITUATIONS WANTED TECHNICAL

Brrr—Alaska’s too cold. Experienced switcher, tape
operator wants to relocate. 907 —279-4278.

Experienced Switcher: First Phone. Extremely
proficient in all aspects of TV station operation:
switching, VTR, ACR-25, projection, audio, Chryon, etc.
Excellent references. 28 years old, very conscientious.
Currently attending law school. Available for SUMMER
employment on June 15th. All markets considered. Ed
Solomon, PO. Box 30, Syosset, NY 11791, 516—
367-3771.

BA in Radio-Television—tiim anxious for entry
level production opportunity. Jan 414—321-2283,
3324 South 90 Milw, Wisc. 53227.
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SITUATIONS WANTED NEWS

ENG Photographer. TD. thoroughly experienced and
versatile with all aspects of production, ENG and
studio. Currently ENG photographer for eight network
affiliates in Washington, D.C., will relocate, Gilbert
Hammer 202—966-0078.

sporter: Female, 26, 3 years experience in 50's
narket—Iiooking for move up. Especially interested in
features, documentaries or magazine pieces. Box
D-35.

Three Member News team wishes to relocate from
South Florida affiliate. Anchor, reporter and photo-
grapher. Will locate together or seperately. Serious in-
quiries only. Box D-33.

Sports Director. 10 year pro who knows how to put
together and air a visually stimulating show. Excep-
tional packages. Available now. 716—223-0655.

Radio News Director, female, good voice, good
writer, and dedicated journalist. Desires job in televi-
sion news. Will send tape, writing samples, resume,
and references. Box D-73.

} years experience. | want a medium or small
market sports or news opportunity. Call Steve, 612—
831-4967.

News Director—hard working, dependable, solid
journalist, family man. Now producer/anchor in Top
30's market, seeking News Director challenge. Box
D-80.

Reporter: Young, aggressive, hard-working journalist
looking for a challenging position with a medium
market station. May grad with experience. News,
sports, of a combination of the two. Call 815—758-
0233 or write Box D-134.

Looking for first TV reporting position. Extensive
radio experience. Reply Box D-142.

orts Anchor/Reporter TV/IR—Looking for entry
ievel position. Solid Radio Sports Background. Willing
to relocate. B.A. Communications. Call Jon 617 —
252-3056.

Meteorologist. 5 years medium market. Master's De-
gree, AMS Seal. Looking for new challenge in larger
market. | make weather understandable. Box D-139.

Experienced sports director seeks new challenge in
larger market. Talented, organized and ready to pro-
duce. Call 702—-826-1714 mornings.

orts Anchor/Reporter with 3 years of television
experience seeking exciting, new challenge in
medium market. Strong production skills. Cail 213—
943-3017.

eak In Position, sought by energetic individual
currently working as radio announcer experienced in
ENG camera operations, control track editing, lighting,
switching and audio, minority, first class license. Con-
tact mornings and afternoons 209—465-7739.

Reporter/Producer. Experienced, aggressive, high-
ly creative NY journalist seeks position as reporter-
producer. Excellent interviewer Marketable per-
sonality. Produced acclaimed ENG documentaries for
major market. MA, Journalisn? Will relocate. Alan B.
Goldberg, 212—777-2578 or Box D-1086.

Anchor: Best of the new breed. Reporter writer, pro-
ducer. Number one, experienced. Masters Degree,
team player. If you are committed to winning, let's talk.
Box D-108.

Business/Economics reporter-producer; knowl-
edgeable, creative and experienced. Box D-117.

gazine Entertainment/Information Host. Cur-
1ently working Major Market Radio and Television. Ex-
perienced at news, commercials, personality radio
and TV. Will relocate for creative, challenging oppor-
tunity and quality TV. operation. Top 20 market, OK.
Box D-120.

Former Network News Correspondent with recent
management experience. Seeks News Director's posi-
tion in medium market or Executive Producer's job in
major market. Resume and references on request. Box
D-122.

Anchor Professional—First-magnitude com-
municating power, projecting authority and
believability. Top-line general and initiative reporting,
writing, interviewing skills. Interested anchoring and/
or reporting with station needing sotid broadcast jour-
nalist. Box D-124.

Emerson College Grad. with four years radio & two
years TV News experience seeks TV Reporting job.
Write Box D-127 or call 617—536-5277 for resume
and tape.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Creative! Northern Virginian, with past experience in-
cluding assistant director for a nationally syndicated
program, seeking challenging position in TV produc-
tion/programing. Will relocate. Call Bryce 703—
361-2505.

Producer-Director. Experienced director of a varied
schedule of local productions would like to move into
a middle or large market as a Producer-Director. Used
to long hours, responsibility and hard work. Have B.A.
Patricia Strausse, 907 —279-4279.

Florida TV Stations: Skilled director seeks position
in Florida. 12 years experience. Flexible. Efficient.
News expert. Now with excellent station. Want to move
south. Write Box D-61.

Sales Power —Under 30. Diverse background in all
forms of syndicated program sales & marketing. Re-
lated experience in cable, media, production. Widely
traveled. Top recommendations. Box TKTKTK.

Ambitious ENG Editor. Wants to learn com-
puterized editong. Experienced in 2 inch, 1 inch, and
3/4 inch format. Award winner. Desire magazine or pro-
duction. Looking for an opportunity that shows good
growth potential. Currently working in L.A. but will relo-
cate for the right job. FCC 1st class. Stosh Jarecki—
805—526-8750 before 2 PM PST

Production Team: Two experienced individuals
seeking job opportunities. Willing to travel, low salary
requirements. Send inquiries to: 187 East 3rd St, Deer
Park, N:Y. 11729,

HELP WANTED ANNOUNCERS

Experienced announcer with ability to project per-
sonality in an authoritative confident format needed to
broadcast weather forecasts over the phone to sta-
tions all over the country. Send tape and resume to the
Weather Station, Inc,, 101 N. University Blvd., Norman.
OK 73068.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Photographic Resource Specialist—Advise, plan
and produce materials for a University media unit.
Must be experienced and highly skilled in all phases
of stiil, electronic media and motion picture produc-
tion and presentations. Some developmental and ad-
ministrative duties. Five years, minimum professional
experience. Bachelor's degree or equivalent. Approxi-
mate starting salary $15,000-$16,000. Send letter and
resume postmarked by May 23, 1981. Search Com-
mittee, Educational Communications Division, Univer-
sity of Wisconsin-Milwaukee, Box 413, Milwaukee, WI.
53201. Women and minorities are urged to apply.
Equal Opportunity Employer. (M/F) Affirmative Action
Employer.

HELP WANTED INSTRUCTION

Assistant Professor to teach courses dealing with
business, governmental and educational applications
of new telecommunications technology. Applications
close May 15, 1981. Contact Dr. R. D. Colle, Depart-
ment of Communication Arts, Cornell University,
Ithaca, N.Y. 14853. Cornell is an equal opportunity,
affirmative action employer.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5000 watt AM FM
transmitters. Guarantee Radio Supply Corp, 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Instant Cash For TV Equipment: Urgently needed
transmitters, antennas, towers, cameras, VTRs, color
studio equipment. Call toll free 800—241-7878. Bill
Kitchen, Quality Media Corporation (In Georgia call
404 —~324-1271)

BA graduate with degree in media production seek-
ing entry level position in radio, television or film pro-
duction. Still photography, news writing, ENG, film ex-
perience and television internship. Will Relocate. Lin-
da 617—471-6185.

Creative, Hard Working Talk Show Assoc. Producer
looking to relocate. Currently working in top 20 market.
Call Trish 301 —679-0656.

Public Relations/Promotions Experienced (PR./
Promotions) in top 10 market as photographer/writer
for "PM Magazine;” B.A. in RTVF, aggressive, self
starter. Jeff Harris, 301 —434-8653.

"ALLIED FIELDS

HELP WANTED MANAGEMENT

Public Relations If you are a qualified PR pro that
could be challenged by an opportunity to make BIG
things happen for our major religious radio and TV
clients, then contact: Phitip Wallace, VP/Account Man-
agement, Michael R. Ellison Advertising, PO. Box P
Bellingham, Wash. 98227, 206 —676-1261.

Account Executive Our accounts are major religious
radio & TV broadcasters. We are looking for a true pro-
fessional with a fot of well-organized energy, keen sen-
sitivity, and the ability to follow through to great ac-
complishments. This highly specialized field demands
high ideals and genuine sincerity. This is a rare chance
to work with a company that is an acknowledged,
pace-setting leader. Contact Philip Wallace, VP/Ac-
count Management, Michael R. Ellison Advertising, PO.
Box P, Bellingham, WA 98227, 206~676-1261.

HELP WANTED SALES

Very high commission potential with possibility of a
future management position in rapidly growing media
weather service company. Must be willing to travel ex-
tensively for a few months. This is an opportunity for
the right individual to move into the big time. Call Tom
Baxter, Weather Station, Inc., 405—364-9350, or send
resume fo 101 N. Univer=itv Biyd, Norman. OK 73069,

Wanted six to twelve bay FM antenna to be tuned to
945 ... call 916 —-233-2713.

Wanted used tower to support FM antenna. Must be
at least 1200. Contact Ben Weiss, 816 —531-3400.

Need Collins 20-V2 1 Kw AM transmitter for parts, or
parts for same. Robert Ward 704 —873-4343.

Wanted Potomac AM Field Intensity Meter, model
FIM-21 or FIM-41. Bill Barry, WAMB, Nashville, Ten-
nessee, 615—889-1960.

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Satellite Television Equipment. Antennas,
receivers, Low noise amplifiers. In stock. Immediate
delivery. Delstar Systems. 713—77R-NR47

GE TT 57 30 kw Lnr transmitter, 565,000.
GE TT-25 UHF-TV Transmitter, $18,000.
RCA TT-10AL VHF Transmitter —$5,000.
Complete film istand —GE-Eastman—$28,000.
TR-22 RCA Hi-Band VTR—$12,000.

IVC 500A Color Camera—ea. $4,500.

GE PE-350 Color Cameras—ea. $4,000.
GE PE-240 Film Camera—$7,000.

CVS 520 Time Base Corrector—38,500.
CVS 504B Time Base Corrector—3$5500.
CDL VSE-741 Switcher—52,500.

RCA TP-6 Projectors—$1,000.

New Garrard Turntables, $100.

UHF Antennas—Various Models and Prices.
New 1000 foot TV Towers—best prices.
Leader Test Equipment—Fast Delivery.

30 Brands of new equipment. Special prices. We will
buy your used TV equipment. To buy or sell, call toll
free 800—241-7878. In GA call 404—324-1271. Bill
Kitchen, Quality Media Corporation, Box 7008; Col-
umbus, GA 31908,

IGM-500-2 Scully 270,3 Carousels, Time announce
and extras. In three IGM racks. Good working condi-
tion. Only $2975.00 Steve Dinkel 816 —279-6346.
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FOR SALE EQUIPMENT
CONTINUED

New 5 KW Hi-Band VHF transmitter—Never used, in
factory creates. Standard electronics model No's
AH653, TH652, TH613. Tuned to channel 10, can be
tuned to any hi-band channel. $35,000. Call
800-241-7878, Bill Kitchen, Quality Media Corpora-
tion. (In GA call 404—324-1271).

For Sale: Two (2) Thompson-CSF Model 8010 Im-
age Enhancers. Unused, mint condition, $4800/New,
available for $7500 for the pair or $4000 each. Con-
tact Fred Osler, CVR Inc. 502—583-5732.

1 KW AM CSI T1-A, 6 mos. old; 2.5 KW FM Harris
with MS 15 exciter, stereo, 3 yrs. old; 3.5 KW FM
McMartin with B 910 exciter, 3 yrs. old, mint condition;
5 KW FM CSJ, 1 yr old; 10 kw FM RCA 10D, exciter
and stereo, spares, proof, 1 KW AM RCA BTA 1R1, on
the air, excellent condition, We also buy used equip-
ment as well as supplying new cable and towers, an-
tennas and studio gear. For more information, call M.
Cooper, 215—379-6585.

RCA TK-47’s-2 9 month old cameras with 1 com-
puter and 2 Canon 10:1 lenses-170,000; 1 Ampex
VPR-20 portabie tape machine with all accessories, 9
months old—37,000. Call Barry Fialk, 201—
379-7753.

FM Transmitters (Used): CCA FM-20 000DS-20KW;
Sintronics DFM-20KB-20KW,; Rust FMT-15B-15KW;
Collins 830F-1A-10KW; ITA FM-7.5-K-7. 5KW; Collins
830, E1A-5KW; Rust FMT-5C-5KW; Rust
BTF-5D-5KW,; Gates FM-1C-1KW, Gates FM-1B-1KW
ITA FM-1000C-1KW, Gates FM-250B-250KW; [TA
FM-250B-250W. Communication Systems, Inc.,
Drawer C, Cape Girardeau, MO. 63701. 314—
334-6097.

Continental 10 KW AM, Continental 5 KW AM,
Gates/Harris 5 kw AM, Collins 10 kw AM, Collins 5 kw
AM~—RCA 10 kw FM, Collins 20 kw FM all units in our
inventory ready for delivery. Many other units from 1
kw to 50 kw both AM and FM. BESCO INTERNA-
CIONAL, 5946 Club Oaks Drive, Dallas, TX 75248.A/C
214—630-3600.

Audio Console Bargains! Blank recording tapes.
Write for catalog. Box 213, Dunkirk, MD 20754,

3 PC-70 cameras with good tubes, several hundred
feet of TV81, pan tilt heads and numerous spare
lenses. Contact Fred Osler 502 —583-5732.

Collins 831-D1 2.5 Kw FM transmitter with 310-Z1
exciter, Mint Cond. contact Robert Ward 704—
873-4343.

Micro-Trak 6-Channel Stereo Console, type 661S,
$1,500.00. Moseley STL Aural System (transmitter
and receiver), type PCL-303. $1,850.00. All equipment
brand new, Bill Barry, WAMB, Nashville, Tennessee,
615—889-1960.

Remote Production Cruiser: Beautiful condition,
full air-conditioning, camera platform on top, new
diesel engine and drive train. Equipment includes: (3)
GE PE-350 cameras (can upgrade), minicam
motorized cable reels, full monitoring, full audio and
video switching. Quad VTR and 3/4" editing system,
$145,000 takes it all. Call Bill Kitchen, Quality Media
Corporation 800—241-7878 (in GA. call 404—
324-1271) for further details.

Traffic System—2 complete traffic systems, 4 week
ahead visable wheel. One legal size, 300 frame
capacity, includes 260 frames, $1,995.00. One letter
size, 200 frame capacity includes 150 frames,
$1,250.00. Large quantity of data flex strips, 100/box,
$30.00/box. Contact Dale Williamson, First Media Cor-
poration, Box 8550, Washington, D.C,, 20027, 301 —
441-3561.

Remote Broadcasting equipment. Call after 5 PM
weekdays. Ask for Gene 607 —522-7970.

Used 300’ AM Goyed Utility Tower Includes Beacon
& Light fixtures. $6000.00. Ed Urner, 2124 F St,
Bakersfield, CA 93301, 805—2324-9743.

RCA-5 10 kw usable for parts. Easily accessible for
truck shipment. Assumed to be 10-B circa 1948. Will
accept reasonable offer. Call Broadcast Consultants
Corp. 703—777-8660.

Collins Stereo Generator new 786-VI for only
$1,498.50. Was originaily $1,665.00. Call Art Reed at
Broadcast Consultants Corp. 703—777-8660.

Used broadcast television equipment. Hundreds
of pieces wanted and for sale. Please call System As-
sociate to reveive our free flyer of equipment listings.
213—641-2042.

COMEDY

Guaranteed Funnier! Hundreds renewed! Freebie!
Contemporary Comedy, 5804-B Twineing, Dallas, TX
75227.

Free Sample of radio’s most popular humor service!
(Request on station letterhead) O'Liners, 1448-C West
San Bruno, Fresno, CA 93711.

The Dongman Report—Outrageous! Topical!
WEEKLY! Two samples, $3.00. Seastar, RD 1, Box 24,
Rehoboth, DE 19971.

Dallas Comedian seeks radio opening. Short comic
sermonettes called Early Morning Inspirations. Dave
Brady, 909 Red Bud, De Soto, TX 75115.

MISCELLANEOUS

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—438-0508.

Call letter items — Jewelry, mike plates, banners, car
plates, bumper strips, decals, audience building pro-
motions. Broadcast Promotion Service, Box 774, Fort
Payne, AL 35967.

Low power TV and FM frequency searches from
$200. Larry D. Ellis, PE. Box 22835, Denver, CO 80222,

Low Power Television—Have a question? Free
brochure. “Inside Reports-LPTV" TRA, inc, 2800 N.
Dixie Highway, Fort Lauderdale, FL 33334.

Let us make a complete programing analysis of your
station. We have systems to aid you in 'sales’ and pro-
graming. Call for more details today 1—-216—
861-8511.

Wanted - Short, interesting, recorded items, 30 to
90 seconds only. Send details to FM 84, Box 282,
Southfield, MI 48034,

Radio Promotion—Dial-A-Door Vauits with
changeabie 7 digit push button locks for sale,
$200.0C each, comp.ete with storage carton and pro-
motion instruction. “an as a leased promotion in 485
markets in the 70's. Vaults never before soid. Eli
Jenkins, 813-522-6896, Drawer 84 St. Petersburg,
FL 33731.

Professional proaucuon service. Keasonable. JD
Productions 4RQ7 Baxter Dr T harleston, WV 25302.

Radio ana 1 v Bingo. Oldest promotion in the indus-
try. World Wide Bingo—PO. Box 2311, Littleton, CO
80160, 303—795-32R8

Need Auaience Research? Let our twelve years of
broadcasting research experience help you. Contact
Authors and Anthropologists Services, RO. Box 919,
Kalispell, MT 59901, or call E.B. Eiselein at 406 —
755-18R7

Looking for a voice? Writing and production of com-
mercial copy, character voices, custom ID, breakers,
frames, film narration, A-V presentations. We have the
equipment and the talent. For info and demo, write:
PRR Communications, Box 821, Altoona, PA 16601.

RADIO PROGRAMING

Bill’s Car Care, 260 2-minute shows of car repair on
the air. Exclusive. For audition write or call Fuller, 68 N.
Dover, LaGrange, IL 60525 712 —-57Q-QR78

New Custom IDs by industry pro, for beautitul music/
classical. Live or automated. For special intro rates,
write IDs, 1825 Fordham, Thousand Oaks, CA 91360.

Audio Animation: Now you can afford unique and
entertaining radio spots that deliver resuits ... and
Clios! Each spot is O'Brien & Hutchinson Creative
Services, 11811 Lake Avenue, Suite No. 108, Cleve-
land, Ohio 44107.

Your Child’s Health—Bill Cullen will host. informa-
tive, free-of-charge programing. Five new 2 minute
programs per week. Furnished as a special service of
Colgate-Palmolive. Potential adjacency advertisers
canbe guaranteed a minimum of 26 weeks of Monday
thru Friday programming. Over 250 stations have
already reserved. First come get the exclusive for
market area. Contact D.J. Clark Enterprises, 41 East
30th St, N.Y, N.Y. 212—-686-3777.

EMPLOYMENT SERVICES

Radio Jobs!!! Placement!!! “Anywhere in the US.A”
Guarantee; Write: NYMO Consultants, Box 852, Saco,
ME 04072

“Radio” A compendium. It's future and where the job
opportunities are now. Mail $10.00 to: Broadcast Arts,
PO. Box 2369, Alderwood Manor, Wa. 980386.

INSTRUCTION

Free booklets on job assistance. 1st Class FC.C.
license and D.J.-Newscaster training. ATS. 152 W.
42nd St. N.Y.C. Phone 212-—-221-3700. Vets benefits.

RE! teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin April 20 and June 15, PO. Box 2808,
Sarasota, FL 33578. 813—955-6922.

FCC “Tests-Answers” manual! Free information:
Command, Box 26348-B, San Francisco 94126.

San Francisco, FCC License 6 weeks 4/27/81.
Results guaranteed. Veterans Training Approved.
School of Communication Electronics, 612 Howard
St, SF 94105, 415—392-0194.

KiiS Broadcasting Workshop in Hoilywood An-
nouncing, Disc Jockey, News. Plus top rated account
executive program—all taught by top L.A. radio-TV
Broadcasting Workshop, 1220 N. Highland, Holly-
wood 90038. 212—462-5600. “Where tomorrow’s
broadcasters are today”’

BUSINESS OPPORTUNITY

List of largest cities without local radio/TV, 1980 cen-
sus. Helpful for new FM/LPTV, $10 per state list. Broad-
cast Planning, Box 42, Greenwood, Ark, 72936,

Travel Magazine Local affiliates being selected for
expansion of leading U.S. travel magazine. Presently
reaching 1,200,000 readers weekly in 60 regional edi-
tions. Excellent profitability and management training
provided. Contact: Roger Thrailkill, TRAVELHOST
Magazine, PO. Box 31768, Dallas, TX 75231. 800—
527-1782.

Radio Broadcasting School Beautiful Downtown
San Francisco facility. State approved. Great potential.
Terms available. Box D-115.

CONSULTANTS

MJO News Aassociates. For information on our
broadcast news consulting services, please write or
call us at Box 11043, St. Louis, MO 63135. 314—
522-6325.

RADIO
Heip Wanted Sales

LOCAL SALES MANAGER

Experienced, local sales manager posi-
tion available, KARM/KFIG AM/FM,
Fresno, California. Excellent retail sell-
ing background and good managerial
technigues. We are a fast-growing, five
station, California group. Call or send
resume to: Judy Currier, PO Box 21248,
San Jose, CA, 95151 (408) 274-1170.
Equal Opportunity Employer.
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Heip Wanted Sales
Continued

Help Wanted Programing, Production, Others

Sales

ACCOUNT
EXECUTIVE

QUTSTANDING OPPORTUNITY

... With Arbitron’s Northeast Radio
Region ... Fast growing recognition
and acceptance of our service has
generated an exceptional oppor-
tunity for an account executive to
join our Radio Station Sales Depart-
ment.

The person we're seeking should
have at least 5+ years experience
in radio broadcast sales and/or re-
lated fields. You should be a self
starter, ready to travel, committed to
hard work- and ready to meet the
challenge of a competitive environ-
ment.

We offer an excellent starting sal-
ary and incentives, generous and
comprehensive fringe benefits, and
a professional atmosphere con-
ducive to professional advance-
ment.

To explore this unusual opportunity,
send your resume, with salary histo-
ry, in confidence, to:

Andy Golding
The Arbitron Company

1350 Avenue of the Americas
New York, NY 10019

An Attirmative Action Empicyer

@ CONTROL DATA
CORPORATION

OPERATIONS MANAGER

Unigue opportunity for Operations Manager with successful rat-
ings track record including effective and creative promotion and
fine tuning of format. For Beautiful Music station in Top 10 market
that believes changes are needed in the '80's— Soft contempor-
ary vocals and sophisticated instrumentals to attract 25-49
listener. Are you the person that can help develop our “Contem-
porarily Beautiful” air sound? One of America's most desirable
cities and one of the industry's most prestigious group owners
seek the best in the business. All replies held in strictest confi-
dence. Send resume to Box D-29.

AN EQUAL OPPORTUNITY EMPLOYER

If you’re Looking, We’re Listening

Frank N. Magid Associates, the country's leading research and consulta-
tion firm, is once again expanding its radio talent placement service.
We're looking for tapes and resumes of individuals involved in all as-
pects of radio programming who might be appropriate for our ever-in-
creasing list of client stations. We service all formats and all market
sizes. We are interested in hearing from on-air talent and from man-
agers, programmers, salespeople and broadcast engineers. If you're
looking to expand your horizons, we'd like to hear from you.-We promise
you won't get lost in the shuffle. Tapes and resumes should be sent to:

Frank N. Magid Associates
Radio Talent Placement Service
One Research Center

Marion, lowa 52303

Help Wanted Announcers

Help Wanted Technical

Help Wanted Management

SENIOR ACCOUNTANT
PARK CITY COMMUNICATIONS
BRIDGEPORT, CONNECTICUT

Park City Communications, (and pending FCC ap-
proval —Katz Broadcasting Company} a rapidly grow-
ing group broadcaster, needs an experienced people-
oriented perscn to assume major responsibiiities in
key areas of the company's financial operations, in-
cluding maintenance of general ledger, preparation of
monthly financial statements, and assistance in in-
stalling a company-wide computer system.

This is a ground floor opportunity to help build and
grow with a company providing the freedom and en-
vironment necessary for personal growth and achieve-
ment. You will report directly to the Controller and
work with results oriented people in a new facility in
beautiful Fairfield County, Connecticut.

Position requires B.S. in Accounting and a minimum of
two years practical accounting experience.

Please send a detailed resume to Michael Weinstein,
Controller, Park City Communications, Park City Plaza,
Bridgeport, Connecticut 068604, Al inquiries will be
held in confidence.

Park City Communications is an Equal Opportunity
Employer M/F

Telephone Taitk Host

Major market News/Talk station has opening
for host who's well-read, glib and opinionated.
News and/or talk program experience helpful.
Send resume and salary requirements to Box
D-154.

E.QO.E.

PERSONALITY TEAMS

Catlifornia Broadcast Group looking
for successful personality teams,
any combinations of teams are en-
couraged, i.e., personality/news
teams, male/female teams, D.J.
teams. Resumes and tapes to: Bill
Weaver, PO Box 21248, San Jose,
CA 95151. Equal Opportunity
Employer.

CHIEF ENGINEER

Wold Communications, a broadcast
common carrier, seeks qualified
applicants for total engineering
responsibility of our Washington area
operating center and satellite earth
station. Must have First Class FCC
license and working knowledge of
broadcast and microwave systems.
Equipment maintenance skills re-
quired. Position requires heavy organi-
zational skills and management of staff
of engineers and operators. Salary
commensurate with qualifications.
Excellent benefits.

For interview call: 703/442-8550
Or send resume and salary require-
ments to:
Jon C. Schwenzer
Wold Communications
8150 Leesburg Pike
Vienna, Virginia 22180
Equal Opportunity Employer

a division of Robert Wold Company
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Help Wanted Technical
Continued

Engineers
eCameraeVideotapeeTransmitter

Bored With Your Job
Or Career?

If you feel confined in your present job,
sitting behind a desk or trapped in a
day-to-day routine with no future in
sight, then a career with RCA Service
Company may be your ticket out.

RCA Service Company's Broadcast
Engineers travel all over the world to
install, maintain and service television
cameras, television tape recording
equipment, and/or transmitting
systems. A digital background, and
experience in the maintenance of
television broadcast and related
equipment are necessary. RCA
equipment experience is a real plus.

We are looking for a few of the best
Broadcast Specialists, who are able to
work without close supervision and
who would enjoy working from home
to travel throughout the U.S. and
occasionally to many foreign
countries. A first class radio-telephone
license is required.

Naturally we provide excellent
salaries and Company paid benefits
including medical and life insurance,
vacations, holidays, and income
savings, dental and retirement plans.

For immediate consideration, call
collect, or send a letter or resume to:
John Thayer, (609) 778-0770. RCA
Service Company, 102 Gaither Drive, ML
Laurel, NJ 08054. An Equal Opportunity
Employer.

RGA

&

Situations Wanted Programing, Production, Others

Imaginative conceptualization is the goal of this

Determined radio producer. No matter the program,

Every listener counts. News, talk, sports and music

Are specialists. To get the most from your format,

Shouldn’t you have a dependable pro on your team?
Box D-90

Situations Wanted Announcers

PROFITABLE PACKAGE

Male/Female Morning Team + A.C. and
Country Program Director = Instant Rat-
ings and Revenue. If you're looking for
either or both a morning show and pro-
gram director experienced from L.A. to
Boston ... Call (817) 261-3769.

Help Wanted Programing,
Production, Others

WANTED: PLAY-BY-PLAY

9 year major market pro, married, family man looking
for firm pbp commitments. Currently employed, pro-
graming change coming. Extensive experience in-
cludes NFL, Major College Football, NBA, Major Col-
lege Basketball, Major League Baseball, Major
League Hockey & NASL. Both radio & TV pbp. Very ex-
perienced in sports talk, sports reporting & interviews.
Box D-144,

PRODUCER/DIRECTOR
WPLG-TV MIAMI—A POST/NEWSWEEK
STATION

Position immediately available for experienced Pro-
ducer/Director. Respondents should have a minimum
of 3 years commercial television experience. Duties
include local news/weather/sports/public service/pro-
motion/special projects. Send resume and current reel
to: Linda Desmarais, Program Mgr, WPLG-TV, 3900
Biscayne Bivd., Miami, FL 33137 (AN EQUAL OPPOR-
TUNITY EMPLOYER)

Situations Wanted News

Award Winner

Recent CAPTRA award winner for best PBR
Unique and spontaneous sports reporter.
Looking for right opportunity. Contact:

Gary Miller
5345 Ensenada Avenue
Atascadera, CA 93422
(805) 466-8460

PRODUCTION MANAGER
WPLG-TV MIAMI—A POST/NEWSWEEK
STATION

Position immediately available for Production Man-
ager with minimum 3 years experience or 5 years ex-
perience as Producer/Director. Duties include coor-
dination of all station production efforts, supervision of
production crew and film department, and scheduling
of producer/directors, assistant directors, and pro-
gram department photographers/editors. Send
resume to: Linda Desmarais, Program Mgr, WPLG-TV,
3900 Biscayne Blvd., Miami, FL 33137 {An Equal Op-
portunity Employer)

SPORTSCASTER

8 years PBP As exciting and descriptive a basketball
announcer as you'll hear. Also quality football, base-
ball, hockey and sportscasts. Medium & major
markets only. 612—255-0386, 10 am-2 pm & eves,
Central Time, Gary.

| LOVE NEW YORK

and 1 want to come home. Top
medium market station ND. 8 year
pro. MA Journalism. New York City
stations only. Box D-60.

MAgRz2ine

America's No. 1 Syndicated Show seeks the
best in the country to work in the National Of-
fice in San Francisco. This skilled communica-
tor will advise member stations on all aspects
of the show and will help screen and select
material for national syndication. Prior PM/
EVENING MAGAZINE experience a must.
Qualified applicants should send resume to
Box C-188. An Equal Opportunity Employer.

‘ A Tradibon unThe Move!

Situations Wanted Management

GENERAL MANAGER-RADIO

Experienced all phases. Desires medium to
large market as G.M. Family man mid 40's.
Same location in small s.e. market for past 25
years. Salary requirement minimum $50,-
000.00 per year. Box D-105.

TELEVISION

Help Wanted Technical

Transmitter supervisor

Must have broadcast VHF UHF transmit-
ter maintenance experience. Also,
familiar with studio equipment mainte-
nance helpful. Call KTXA-TV, Ed Reid, C/
E, 817—265-2100.

23 YEAR PRO

Seek G.M. position in Texas or West.
Heavy experience from small to major
market in all aspect of broadcasting, in-
cluding former station ownership. 713 —
820-0271.

CHIEF ENGINEER

We are looking for a certain person who would like to
work in immaculate surroundings as Chief Engineer
for a long established 5 million watt plant. Must be
thoroughly experienced with UHF Kiystron transmitter
and be able to maintain VTR’s and other Control Room
equipment. Good pay and fringe benefits in Central
California. E.O.E. Telephone 213—527-3060.

MRAgR2ine

Now accepting applications for story
producer on top-rated PM Magazine.
Prior PM/Evening Magazine experience
a must. Winning applicant will also be
able to direct final mix of each program.
Send resume and cassette (no phone
calls please) to:

Ed Herbert
WKRC-TV
Cincinnati, Ohio 45219

An Equal Opportunity Employer
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Help Wanted News

Attractive co-host
for PM Show needed by WFMY-TV,

Greensboro, N.C. Excellent staff, top-rated sta-
tion in market, top-rated show in time period
with lovely lady co-host. Beautiful, cos-
mopolitan city. Good compensation and
benefits. On-air television experience re-
quisite. Send resume and tape to David Baxter,
PO. Box TV 2, Greensboro, 27420.

Situations Wanted Management

Wanted To Buy Equipment

SAVVY
BROADCAST/CABLE EXECUTIVE

Solid background in management of major market in-
die station operations, program development and pro-
motion. Advertising sales and cable TV marketing ex-
perience, as well. Seeking management opportunity
with progressive company. Excellent references. Box
D-126.

Chryron Character Generator

and other equipment to build new TV control
room and studio in small market. Send list of
available equipment to Chief Engineer, Sainte
Broadcasting Corporation, Post Office Box
3689, Modesto, California 35352.

SPORTS ANCHOR

Weekend sports producer/anchor: 3-Day
week. Experience required. Contact: Jay
Moore, ND, WTVR TV, 3301 W. Broad Street,
Richmond, VA. 23230. EQE.

Situations Wanted Programing,
Production, Others

DALLAS

We have an immediate opening for a
sports anchor/reporter. Must be able to
report from the field as well as from the
anchor desk. Tape should include exam-
ples of field reporting and anchoring.
Please send tape and resume (no
phone calls) to:

Bill Vance
News Director
KXAS-TV
P.O. Box 1780
Fort Worth, TX 76101

EXECUTIVE PRODUCER
HOST AND ORIGINATOR

of the only cable TV show nominated for
an EMMY, wants a challenging post as
host/producer of an interview/discus-
sion series. Provocative programming,
sometimes controversial and always en-
tertaining, is the specialty of this author/
attorney who can bring together all the
elements for successful, quality produc-
tions. Prefers East Coast Contact: J.
Alan Ornstein, 230 Park Avenue, New
York, New York 10017 (212) 687-8930.

ALLIED FIELDS

Help Wanted Programing,
Production, Others

Empioyment Service

WTVJ/MIAMI
Sportscaster

We are seeking an on-air sports
reporter/anchor. Minimum two
years TV experience required.
Excellent salary and company
benefits. Send resume & salary
requirements to:

Manager of Employment

RO. 010787
Miami, Fla. 33101

Equal Opportunity Employer M/F

CREATIVE BROADCAST SERVICES AGENCY
"Media Placement Professionals”

* Executives * Technical | Telene
* Management e« Talent 35

(213) 467-8151
100% FREE

TO APPLICANTS

6290 Sunset & Vine, 9th Floor, Hollywood, CA 90028

Business Opportunity

NEWS ANCHOR

We have been looking for
months, and have been unable
to find the right person. Why?
Because our standards are so
high. We now offer the best,
most comprehensive coverage
in the market. We need the best
anchor/reporter there is to match
the rest of the product. If you are
energetic, love news and are a
proven winner, you may be ready
for a Monday through Friday
anchor position in one of the
most beautiful and aggressive
news markets in the country.
Send tape & resume to Jim
Cairo, WNGE TV 2, 441
Murfreesboro Road, Nashville,
TN. 37210. EOE.

RADIO STATION OWNERS ... WE
CAN INCREASE YOUR SALES WITH
NO CASH OUTLAY ON YOUR PART

We have a two fold sales approach where we
sell safety campaigns by telephone, and then
follow up seiling these accounts in person for
long periods.

We will furnish you with complete references,
and then arrange to meet you in person at your
office or ours, at our expense, before we start
our sales effort.

All sales will be done by principals of our com-
pany only. If you would like to increase your
sales, at no cost, call us collect.

Stewart P Lune, President
Community Service Broadcasting
601 Skokie Bivd.

Suite 502

Northbrook, lllinois 60062

(312) 564-3304

For Sale Equipment

Two Hitachi

Color ITV Studio Cameras with CCU’s, Model
FPC. 1000 BU, good condition, $2,500. Also
two B&W GBC ITV Cameras, $300. Media Ser-
vices, LEE MEMORIAL HOSPITAL, PO. Drawer
2218, Ft. Myers, FL 33902, (813) 334-5306.

New & Used Towers
5000 ft in stock
Financing Available

SWAGER TOWER CORPORATION
PO. Box 656,
Fremont, IN 46737
219—495-5165 or

T ~n.2666/Swager Frmn
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Market Research

RESEARCH
ANALYST

Arbitron, one of the nation’s leading
radio and television audience measure-
ment firms, is looking for an ex-
perienced Research Analyst to join our
Research department. The research en-
vironment will center on state-of-the-art
issues in audience measurement.

Requirements include:

® A degree, preferably a Master's de-
gree, in the social sciences or
statistics

® 5 years experience in data analysis
and a working knowledge of univari-
ate and multivariate statistical tech-
niques

@ A demonstrated ability to manage-
ment research projects and super-
vise support personnel

® Ability to conduct computer-based
analyses

Person will be responsible for mainte-
nance of a high standard of quality in
the data analysis stages of research.
Aiso responsible for interpreting data
and manufacript preparation.

Salaries competitive. Benefits excellent.
We're located in a convenient Washing-
ton, D.C. suburb. Interested candidates
should send resume with salary require-
ments to:

S.C. Bardos
Personnel Administrator

THE ARBITRON COMPANY
BB oimo. DaTa CoRrORATION
4320 Ammendale Road
Beltsville, MD 20705

An Affirmative Action Employer

— .- |




Help Wanted Programing,Production, Others Continued

RESEARCH DIRECTOR

for

Major Syndication Company

We're an international production/distribution company with
headquarters in Central New Jersey, just 35 minutes from the Lin-

coln Tunnel.
We're expanding.

We're looking for a research director who can supervise a depart-
ment, analyze market situations and write clear, convincing pre-

sentations.

If you're that person you'll work in an easy, informal atmosphere
away from the stress of the city. There are excellent company
benefits, including pension profit sharing, full medical coverage—

and room for advancement.

Starting salary is commensurate with experience.

Send resume in confidence to:

Terry Lynch

King World Productions
480 Morris Avenue
Summit, New Jersey 07901

For Sale Stations
Continued

FOR SALE BY OWNER

Powerful full time AM-FM single sta-
tion market, located in northeastern
state. Terms no brokers, Box D-117.

It’s tougher to score
when you're playing defense.

JARYMAN o055

r\

¢
RADIO PROGRAMMING & MANAGEMENT CONSULTANTS
5944 Luther Lane  Suite 505 » Dallas, TX 75225

ATLANTA AM

Atlanta daytimer-PSA-1K. Excellent
facilities. Financing available.
804—623-6262.

Consultants

Radio Programing

Lvuw-POWER 1v APPLICANTS

Increase your chances for a successful outcome of
your FCC LPTV application. Obtain the services of a
long-established, top-quality firm. “Only those ap-
plications that are engineered with care and certified
by a technically qualified individual will be accepted

for filing and processed™. FCC Notice

JP ASSOCIATES, INC.

3115 Kashiwa St
Torrance, CA 90505 (213) 539-8533

(14
30-minute programs from the golden age of radio
VARIETY * DRAMA * COMEDIES * MYSTERIES * SCIENCE FICTION

.included in each series ot
Program Distributors /‘/g&i
410 South Mamn l |‘ 1
Lo

The MEMORABLE Days
of Radi

Jonesboro, Arkansas 72401
501-972-5884

Wanted To Buy Stations

For Sale Stations

UPSTATE NEW YORK

Existing AM station with CP for new FM adja-
cent to Top 50 Market. Available at cost or with
controlling interest plus liability assumption.
Excellent growth opportunity. Box D-92.

Established

Broadcasting Company seeks to buy radio
stations. Minimum station revenue $325,000.
Confidential. Principals only,
212-355-3720
527 MADISON AVENUE, NEW YORK,
NEW YORK—10022

EDEN 919-623-3000
B““AnCAST P.O. BOX 647
SERVICES sms smaxens

628 WASHINGTON ST.. EDEN N.C. 27288

DANIELS & ASSOCIATES, INC.

Sunbelt location, good growth, AM leader in
three radio station town, wide area coverage,
priced less than 2 times gross. Call Jay Dugan,
(303) 321-7550.

THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948
Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

SUNBELT COMBO

Class C FM and low frequency AM in growth market
$3 million cash.

Bob Kimel’s office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants
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For Sale Stations Continued

CALIFORNIA

Only all-information/news format in this beautiful
resort area of affluence & commercialism. It is a ma-
jor/medium market. FINEST EQUIPMENT available.
No. 10 QN-AIR TALENT! TOP SALES FORCE! Just
went 10KW.

This is a sleeping bonanza.

$BOOK with Terms
Contact
MARGRET HANEY
415/854-6784
675 Sharon Park Dr. No. 130
Menlo Park, CA 94025

901/767-7980

MILTON Q. FORD 3z ASSOCIATES
MEDIA BROKERS—APPRAISERS

“Specializing In Sunbelt Broadcast Properties”
5050 Poplar Ave e Suite 816 * Memphis,TN. 38157

700'New Hampshire Ave., N.W. « Watergate South
Suite 1003 » Washingten, D.C. 20037

SINGLE-STATION MARKET

AM/FM in Growing East Coast Area
Gross in Excess of $400,000;

Cash Flow $140,000

Price $1,100,000, including Real Estate

Box D-1565

Dan Hayslett

& associates. inc.
ety Drokers
RADIO, TV, and CATV

(214) 691-2076
11311 N. Central Expressway » Dallas, Texas

CHAPMAN ASSOCIATES®

nationwide service

STATION CONTACT

w Smait Fulltime $116K  $34K Greg Merrill (801) 753-8090
S Small AM $250K  $60K Bill Chapman (404) 458-9226
MW  Small AM/FM  $§525K  Terms Bill Whitley (214) 387-2303
NW  Small Fulltime $550K $160K  Ray Stanfield (213) 363-5764
MW Small FM $675K  $202K  Jim Mackin (312) 323-1545
MW  Metro Fulltime $1700K $600K  Peter Stromguist (218) 728-3003
E Sub AM $255K  §75K Bob Connelly  (603) 431-3421

To receive offerings of stations within the areas of your interest,
write Chapman Company, Inc., 1835 Savoy Dr, N.E., Atlanta, GA 30341

BROADCASTING’'S CLASSIFIED RATES

Payable in advance. Check or money order only.
(Billing charge tc stations and firms: $2.00 .

When placing an ad, indicate the EXACT category
desired: Television or Radio, Help Wanted or
Situations Wanted, Management, Sales, etc. If this
information is omitted, we will determine the ap-
propriate category according to the copy. No make
goods will be run if all information is ot included.

The publisher is not responsible for errors in print-
ing due to illegible copy. All copy must be clearly
typed or printed

Deadline is Monday for the following Monday's
issue. Copy must be submitted in writing. (No
telephone copy accepted.)

Replies to ads with Blind Box numbers should be
addressed to {(box number) c/o BROADCASTING,
1735 DeSales St, NW, Washington, DC 20036.

Advertisers using 8fing Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films or VTR's to be forwarded to BROADCASTING
Blind Box numbers. Audic tapes, video tapes,
transcriptions, films and VTR's are not forwarda-
ble, and are returned to the sender,

Rates: Classified listings (non-display) Help
Wanted: 70¢ per word. $10.00 weekly minimum.
Situations Wanted: (personal ads) 40¢ per word
$5.00 weekly minimum. All other classifications
80¢ per word. $10.00 weekly minimum. Biind
Box numbers: $2.00 per issue

Rates: Classified display: Situations Wanted:
(personal ads) $30.00 per inch. Afl other
classifications: $60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space.

Publisher reserves the right to alter Classified
copy to conform with the provisions of Title VIl of
the Civil Rights Act of 1964, as amended.

Word count: Include name and address. Name of
city (Des Moines) or state (New York) counts as
two words. Zip code or phone number including
area code counts as one word. Count each ab-
breviation, initial, single figure or group of figures
or letters as a word. Symbols such as 35mm, COD,
PD, etc. count as one word. Hyphenated words
count as two words. Publisher reserves the right to
abbreviate or aiter copy.

|
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Books
for

Broadcasters

T418

T464

T469

HANDBOOK OF RADIO PUB-
LICITY & PROMOTION by Jack
Macdonald. This handbook is a vir-
tual promotion encyclopedia—
includes over 250,000 words, over
1500 on-air promo themes adapta-
ble to any format; and over 350 con-
tests, stunts, station and personality
promos! One idea alone of the
hundreds offered can be worth many
times the small cost of this indispen-
sable sourcebook. 372 pages, 8-1/2
x 11" bound in long-life 3-ring
binder. $29.95

HOW TO MAKE NEWS AND INF-
LUENCE PEOPLE by Morgan Har-
ris and Patti Karp. The secrets of
gaining publicity for any business
from small local organizations to
large national groups. Starting with
the basics of writing a news story,
the authors proceed to unveil the
process of planning a full-scale pub-
licity campaign. Relations with edi-
tors, photographers, correspondents,
and other news people are high-
lighted. Sample radio announce-
ments and correct formats for sub-
mission are a large part of the sec-
tion on radio. There js a similar sec-
tion on television. News releases,
newsletters, and handbills can pack
a meeting or event, and the authors
have detailed pointers on their pre-
paration and distribution. This
volume is slanted towards fattening
a group's treasury, increasing its
membership, and getting those all-
important messages over the air-
waves of in print so they can reach
the desired audience. 140 pages.

$7.95

ALL-NEWS RADIO by Phillip O
Keirstead. A valuable guide for those
involved in any phase of the opera-
tion of an afl-news radio station. This
fact-filled book covers promotion,
mini-documentaries, interviews, for-
mats, features, syndjcators, national
and regional networks, advertising
sales and much more. There's also a
section on the history of the concept
of all-news radio; where it stands
now and where it's going. A notewor-
thy addition to broadcast journatism
literature and a priceless guide for
any ali-news station. 210 pages, 40
illus. $16.95
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FlrSt Amendment prm!ege to ma

_ complainants in compelling disclosure, “‘in all but the most ex
ceptlonal'cases > Case-—-whlch affirmed previous rullng_stem
d from

D ’
k ﬁgures filed vmianon of pnvacy st
 that someone within department lea
_ porter Seth Kantor. Internal investigati e
- determine source of leak and Kan refused to dlvulge source.
_ Complainants asked court to force him to do so. Court noted
 that complainants had not adequately pursued alternatives for

_ determining source of leak and also that Kantor was not subject ,

L of hbel suit and merely protectmg himself.
.

television stations have no di
. tion Act of 1973 to make speei

obhgatron
effort to meet needs of hear-

ing impaired. However, it said that because of financial assis-

_ tance public television stations receive from federal govern-
. ment, they do. Court acted Friday in case in which hear1ng-1m~
_ paired Los Angeles woman appealed FCC’s renewal

 lions in that market. Court affirmed commission’s renewal of
~seven commercial stations but directed agency to hold hearmg; -

~ on renewal of noncommercxal KCET

‘ Monkeywrench was dropped |ast week into proposal of nght- o

Ridder Newspapers and Dow Jones & Co. to jointly acquire UA
" Columbia Cablevision (UACC) for $75 per share; UACC’s ma-

_jor shareholder, United Artists Theater Circuit, with 27.6%,

8| made last-minute tender offer to purchase up to 725,000 shares

_ of UACC stock at $85 per share. If successful, bid would yle}d
- UATC over 49% of UACC stock. UATC said purpose of offer is
_ specifically to block shareholder acceptance of Knight-Dow bid,
_ block transfer of UACC to any other party and give UATC con-

trol of UACC. With news, trading price of UACC stock climbed k~ .
to $79.50 by Thursday. Tender oﬁer began Thursday, expires

. May ]4
. o

~_in revenues this year, up from 1980’s $428 million, plus “sig-

. nificant gain in profit” That was word President J. Richard

_ Munro had for shareholders last week, along with news that
Tinie has set up'$10.7-million first-quarter reserve to cover anti-
. cipated losses on discontmuauon of most of Time-Life Films
 operations: Munro told shareholders contemplated sale of
- T:me Life assets to Columbia Pictures Industries ‘‘is progress:
ing.” Corporation revenues in first quarter rose 12% to $748.6
million; earnings from contmumg operations rose 22% to $37.5
mrlhon However, net income was off 5%, to $26.8 million, 90
cents per share, largely due to reserve for losses. Proxy for
meeting shows Munro (president since -last October) made
$365,994 during 1980 in cash and cash equivalent remunera-
tion; retired chairman, Andrew Heiskell, $487.306, and former
president and current board member, James Shepley, $498,606.
, o
‘ ~Stock price of Metromedia jumped to new year’s high last
week, hitting $122.50 on Thursday, same day CBS cracked-its
previous 52-week level and closed on new high of $59.50.
Some see movement as Wall Street reflection of broadcast ad-
vertising advances in quarter (see CBS earnings story, page 92).
‘Meanwhile, CBS was flatly denying rumor owned station kmox-
Tv St. Louis was up for sale, supposedly because of market’ S
_ population losses. '

£l
: kﬂCA’s first quarter earnmgs were $41 9 milhon, 33 cents per

 civil htrgaticm should take preg;edence ver‘pnvate interests of,

m‘ Detrozt News in 1976;, : 1 :
' program costs
_ news evenis’’

. us. Court of Appeals in Washmgton has held[that commercxa! ‘
der Rehabilita-

. resokve prot

~owned) Cab"
“Canada) M1a

NG, Aprli 13). O
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Editorials®

No hurry

It is ““DBS day”’ at the FCC tomorrow, and if the Reagan adminis-
tration has its way, it will also be “DBS day’ for Comsat’s
Satellite Television Corp. For reasons that may only be surmised,
no less an administration figure than the secretary of commerce
has personally urged fast action to put Comsat’s subsidiary into
the business of delivering pay television by satellite direct to
home (BROADCASTING, April 13). The National Telecommunica-
tions and Information Administration, housed in the Commerce
Department, followed with a detailed petition to the FCC (see
story this issue).

It would benefit everybody, except perhaps Comsat, if the FCC
displayed its independence in responding to the pressure. Maybe
DBS and STC are destined for big things, but no national
emergency decrees their instant authorization.

The frequencies that have been tentatively assigned to DBS are
too new to be assigned to specific claimants before a general plan
for their use has been devised. What ought to issue from the FCC
tomorrow is a notice of inquiry inviting comment from all in-
terested sources on what to do with the space that the World Ad-
ministrative Radio Conference of 1979 agreed could be used for
DBS. Perhaps, as suggested here before, services other than DBS
will demonstrate stronger claims. If not, perhaps the unrestricted
market entry that the NTIA recommends for DBS venturers will
prove to be the wisest course. But the basic decisions cannot be
made without full study of the possibilities.

For the FCC to approve STC before concluding a general inqu-
iry would be to repeat its mistake of accepting low-power televi-
sion station applications before it decided what its low-power rules
would be. In this case, the cart that would precede the horse
would be of infinitely larger magnitude.

Changing the tune

Funny things are happening in the camp that favors the shrinkage
of AM channel spacing from 10 khz to 9.

One thing is that the camp itself is shrinking. Of the seven FCC
commissioners who voted unanimously last year to adopt the
radical plan, only five are still on duty, and two of them have
changed their minds in public. With more changes in member-
ship coming soon, the camp could shrink still more.

Another thing is that the signals emanating from the camp have
changed. Back when everybody at the FCC was gung-ho for 9
khz, the stated purpose of the upheaval was that thousands of
facilities would fall from the skies into the eager hands of waiting
minorities and daytime broadcasters. Later the figure began
shrinking into the hundreds. Now it has altogether disappeared.

The surviving FCC Broadcast Bureau chief who did the staff
work for the 9 khz transformation that his appointer, Charles D.
Ferris, ordered is now arguing that the shift is necessary if the
U.S. is to preserve the AM facilities it has. Richard Shiben is rais-
ing the alarm that the Cubans are coming, as well as other
nations of the western hemisphere. Unless more channels are cre-
ated by reducing separations from 10 khz to 9, there won’t be
enough to give others what they want and keep what we have,
says Shiben.

There isn’t any doubt that Cubans are already presenting prob-
lems to U.S. broadcasters, especially those in nearby Florida. As
reported here a week ago and discussed at the NAB convention
last week, Cubans are flouting existing treaties to create serious

AM interference in the U.S. Not only that, they are rejecting U.S.
overtures. No doubt they will find cohorts at the Region 2 con-
ference on AM allocations in Rio de Janeiro next fall.

But Cuban intransigence is a poor reason to throw the U.S.
radio system into an upheaval as wrenching as a conversion to 9
khz. There must be other ways to persuade the Cubans to keep
the electromagnetic peace. Shiben and others still left in the 9 khz
camp will lose their audience if they continue to cry wolf over fan-
cied international terrors.

It could all turn out to be academic, if Senator Barry Goldwater
accurately reads the U.S. Senate’s mood. Last week he assured
NAB convention delegates that no treaty shrinking AM channels
from 10 khz to 9 would ever be ratified.

Bringing elections up to date

The familiar horror stories about distortion of the voting process
by broadcast coverage of election returns will be retold May 7 at a
hearing scheduled by the Senate Rules Committee. There will be
reruns of the protests that followed the election of last Nov. 4
when projections of a Reagan victory (not to mention a conces-
sion by Jimmy Carter) before polls closed in the West were said to
have kept voters at home.

For the sake of this discussion, assume that early word of a
decision in the East or projections of a national outcome can turn
Western voters off—although the evidence of that is so far in-
conclusive. What is to be done about it?

No end of solutions will be at the Rules Committee’s disposal.
Bills ranging from the inane (fining stations $10,000 for broad-
casting projections) to the rational (changing voting hours or
sealing ballots until a common time of completion) were in-
troduced after the election of last year.

Last week David S. Broder, the respected political columnist, -
came up with a new idea: voluntary activation of network feeds by
time zones from East to West as polls close. He noted that wire
services would have to abide by the same restraints if the system
were to function. Broder usually is on sounder ground.

In this day of instant and proliferating communications, there
is no way to seal off sections of the country from breaking news,
unless a police state is to replace this country’s form of govern-
ment. The answer is to readjust voting hours or ballot counting in
recognition that times have changed with the invention of
electronic delivery systems and computers.

Drawn for BROADCASTING by Jack Schmidt
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“It’s captioned news—from Japan.’
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WRKO is

From the hand-hewn cobblestones of Louisburg
Square to the creaking timbers of Old lronsides resting
majestically in the Chelsea Navy Yard to the smooth
golden dome of the State House, Boston is a city
steeped in tradition. And the listening tradition in Boston
is WRKO radio.

When the winter storms begin to brew and the skies
turn leaden grey Boston turns to WRKO for the school
closing information. When the Jimmy fund, for the
treatrment of cancer in children, wants to stage a chari-
table air tour of New England, they turn to WRKO for a
remote broadcast of the event. When the March of
Dimes want to open a Halloween Haunted House to
raise funds to fight birth defects they turn to WRKO to
get out the ghosts and goblins. When the Massachu-
setts Special Olympics wanted to get the armchair

sports out for their “Celebrity Sports Carnival” they
turned to WRKO for the winning score. And when the
employment situation in New England became critical
The WRKO Workshop was formed to keep area resi-
dents aware of job readiness and listeners turned to
WRKO to find out about employment opportunities.
Turning to WRKO has been a New England tradition for
over four decades, and is the reason we are proud to say
that WRKO is Boston.

RKO RADIO

WRKO » WROR Boston/

WFYR Chicagoy wAXY rort Lauderdale-Miami/KHJ ¢ KRTH
Los Angeles/WHBQ Memphis/WOR ¢ WXLO New York/
KFRC San Francisco/ WGMS AM-FM Washington, D.C.




How can the nation’s ieading operator
‘of rock FM stations have the numberone
adult contemporary in Denver?
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It's easy when :_you re competent.

When you think of Doubleday Broadcastmg, you
think of our dominant album rock FM stations in Detrort Doubleday Broadcastmg has an Sttitude. We app ach '
St. Louis, and Minneapolis/St. Paul. - - every market differently, with a dedication to quality
The fact is, we also happen to operate the number . and success. We know our audiences, and we know
one adult contemporary radio station in Denver. Our - . what they want, Thats called operatmg with compe-
KHOW: is the number one most listened to station . -~ . tence,and we appl»y it with equal zeal regard!ess f

.' by adults 25 49 year after year and ratlng after ratrng the age of our audrence target. ‘

. DOUBI.EDAY BROADCASTING IS AMERICA’S MOST COMPET ENT RADIO GROUP. o
 WLLZEM K/WWWK** . KDWB AM/FM*™  KHOW AM/FM ,‘

Detroit _ St Louis ; Mpls/St. Paul . Denver "
‘h DOUBI.EDAY BROADCAS'"NG CO .

100 Park Avenue, Ne _:York N Y. 10017 |

G Represented Natronally by RAR:
: ource -Arbitro i



