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IF WE SAID YOU COULD MAINTAIN
HIGH PRODUCTION STANDARDS
FOR LESS THAN $2000,
YOU'D SAY WE'RE UNBALANCED.

By using a —10 unbalanced
system, instead of +4 bal-
anced, we eliminated hundreds
of dollars of line amplifiers,
transformers and balanced
audio cables.

And that's how the Tascam 35-2B
recorder/reproducer can save you

money. not running
Without compromising your pro-  long cables.

Balanced vs. Unbalanced

rugged three- motor

t t syst d full
fessional quality one nanoweber. Which brings us IC Egrg]iscptcr); nzgiretr?ozrtlrols
Unless you're running cable back to quality. We Cue and Edit functions and
hundreds of feet long, there’s no know the most flip- hi d head
real difference between balanced important thing in a tip-up, hinged neac cover

help make editing easy and
effortless.

For more details, see your
Tascam Series dealer. He'll be
happy to show you how being
unbalanced can improve your
balance sheet.

and unbalanced. Since input/ouput broadcast production is i
levels and impedance arent factors the signal that goes on the
in recording quality. tape. That's why the 35-2B

So it pays to use the Tascam meets NAB standards.
35-2B in production, where you're 185 nanowebers per

: i meter.

And with a
switchable 1/4-
t}i:;lc({ %3};??; k Wow and Flutter:

' 0.03% RMS (NAB weighted)
you get greater +0.05% peak
flexibility at no (DIN/IEC/ANSI weighted)
extra cost. Frequency R )

What’s more 9 Y sesponse:
’ 40 Hz-22 kHz, + 3dB at O VU

the 35-2B Signal to Noise Ratio:
features a Reference 1 kHz at 10 dB above
O VU (650 nW/m) 65 dB A
weighted (NAB) 92 dB A
weighted with integral dbx*

**dbx"” is a trademark of dbx Incorporated.

TASCAM

Teac Production Products

Specificatioas (15 IPS)

€S-600 Co
optional.

The 32-2B and the compact 22-2 recorder/g
reproducers can save you even more money.s

©1981 TEAC Corporation of America, 7733 Telegraph Road, Montebello, CA 90640.
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PRI 0P OF THE WEEK
LONGER LICENSES [0 Congress votes extensions to five
years for radio, seven years for TV. Many elements of
deregulationn package dropped in compromise.

PAGE 27.

1T'S MULHOLLAND [ Tinker chooses TV network chief to
be president of NBC organization. Timothy will head
NBC-TV. PAGE 28,

GIANT MERGER APPROVED (1 FCC by 6-0 vote authorizes
$646-million union of Westinghouse and Teleprompter.
PAGE 29.

MIXED BAG IN SECOND QUARTER [0 Earnings for eight
broadcasting companies are off very slightly, affected by
softness in nonbroadcast areas. PAGE 32.

WARINESS ABOUT DBS O FCC group, studying 14 bids
for interim operation, asks applicants for more
information. Commission takes cautious approach and
says it wants to keep all options open.

PAGE 33.

PR TRSNLSEY SPEC AL REPORT R

PRICE TAG: $210 MILLION O Broadcasters will pay that
for right to cover pro and colliege gridiron action in 1981,
It's relatively small increase over 1980 total, due to
stability from muitiyear network contracts that carry
through this season. PAGE 40.

S SR ETIEEE | O URNALISM e S TN

WASHINGTON NEWS BUREAUS [0 Helped by satellite
technology, local stations across nation are blending
national and local coverage. It's also creating reporter
overpopulation problems at Capitol and White House.
PAGE 46.

R B USINESS S

NEWS SALES HORIZON [0 CBS/Broadcast Group sets up
international division under John Eger. PAGE 58.

Index to departments

Changing Hands
‘Closed Circuit. ...
Datebook.
Editorials

Bottom Line
Business Briefly

The Week in Brief

Fates & Fortunes
For the Record
Monday Memo
Monitor

WORDS BY MILLER, MUSIC BY REAGAN [J Designated FTC
chairman thinks commission should retain antitrust
authority for time being, let marketplace reign, and keep
hands off all but fraudulent and deceptive ad claims.
PAGE 58.

P /0 (A

UNION OF UNIONS (1 American Federation of Television
and Radio Artists pushes for merger with Screen Actors
Guild. AFTRA's Wolff also says theré have been informal
talks with American Guild of Musical Artists. PAGE 60.

St PROGRAMING

NAB READIES FOR CHICAGO OO Fourth annual programing
conference Aug. 16-19 expected to be seliout. Agenda
expanded to include engineering sessions and stant on
politics from FCC’s Fowler. PAGE 64.

ST AV & REGULATION R e o el

CASE AGAINST COMPULSORY LICENSES OO MPAA’s
Valenti NAB's Wasilewski and INTV's Land voice their
opposition before Senate committee. PAGE 67.

TAB CALLED TOO STIFF [ Cable operators at U.S.
Copyright Office hearing say systems are paying too
much, contend payments shoul!d reflect actual
availability of distant signals to subscribers. PAGE 67.

R ey e e P

THE ‘BROADCASTING’ YEARS [ In an election year,
broadcasters fought off political broadcasting legislation.
Running for re-election, Nixon turned his back on debates
with McGovern. Citizen groups stepped up crusades for
reforms in children’s TV. The Justice Department filed
antitrust suits against the networks to curb their so-called
dominance in programing. PAGE 75.

IR PROFILE e |}

THE WORLDS OF WORTH [J Networks and satellites have
played key roles in Gary Worth's life since he was a teen-
ager. On them, he has ridden to success as president of
Wold Communications. PAGE 101.

Open Mike
Playback

Stock Index
Washington Watch
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Closed:Circuit’

Insider report: behind the scene, before the fact

L ]

Next round

New cable TV legislation that would,
among other things, prohibit municipal
ownership, is expected from Senate
Commerce Committee soon after August
congressional recess. Staff will be working
on this and another bill, addressing
international communications matters,
including reciprocity in certain policies,
and structure and role of Comsat. Bill is
expected to increase separation between
publicly funded satellite carriers, Comsat,
Intelsat and Marisat, and their commercial
subsidiaries. It is not expected to address
direct broadcast satellites, nor does
committee have plans, at this point, to
intervene in FCC proceeding on DBS.

f T S

Not flying down to Rio

If FCC votes tomorrow, as expected, to
retain 10 khz separation in AM allocations
(as opposed to 9 khz previously
approved), there will be change also in
chairmanship of U.S. delegation to Region
2 conference in Rio de Janeiro in fall
(‘*Closed Circuit™, July 20, 27).

Because of heat generated by allocations
issue, it had been predicted that FCC’s
new chairman, Mark S. Fowler, would
head U.S. group. Prospects now are that
lower level FCC executive will be in
charge. Kalmann Schaefer, assistant to
Fowler for international communications,
could be U.S. delegation chairman.

]
Politics

Real reason provision promising VHF
allocation for New Jersey was dropped
from last week’s communications
agreement on Capitol Hill (see page 27) is
said to have been partisan. Conferee who
backed provision, Representative James
Florio (D-N.J.), could have added points
to his gubernatorial campaign had
measure survived. Although Democratic
conferees fought for New Jersey measure,
Senate Commerce Committee Chairman
Bob Packwood (R-Ore.) is said to have
killed it. Provision stayed on bargaining
table until very end.

]
Sky’s limit
Retired FCC Commission Robert E. Lee
didn’t wait long in making transition from
government to private communications.
Last week, less than month after winding
up 28 years on FCC, he became director of
U.S. Satellite Broadcasting Co., subsidiary
of Hubbard Broadcasting, applicant for
two-satellite, advertiser-supported direct-
to-home satellite broadcasting system.
Lee becomes fourth board member of

USSB. Others are Stanley E. Hubbard,
chairman; his son, Stanley S. Hubbard,
president, and S. James Coppersmith, vice
president and general manager of
Hubbard’s WTOG-AM-FM St. Petersburg,
Fla. Before leaving FCC, Lee had said he
wanted appointment to board of Comsat,
which, through subsidiary, is also
applicant for DBS service. But it’s
understood Comsat seat, formerly
occupied by late George Meany, head of
AFL-CIO, will go to labor representative.
USSB directorship will pay Lee more than
Comsat’s, which pays $16,000 a year .

]
Missionary

Stanley S. Hubbard, president, Hubbard
Broadcasting, went to Washington last
week to sell board members of Association
of Independent Television Stations on
Hubbard’s direct broadcast satellite
proposal (BROADCASTING, July 20).
According to Hal Protter, vice president,
general manager, KPLR-TV St. Louis,
Hubbard ‘‘came off as very credible’” and
his proposal to distribute programing to
independent stations and directly to
homes via satellite ‘‘began to make sense
for first time.”” Whether indies jump to
join cooperative venture will depend on
financial arrangement, not discussed.

L ]
Half and half

New concept wedding 30-second editorial
matter with 30-second commercial, called
“‘infomercial.” tested for seven weeks last
spring by WaBC-TV New York, is being
expanded to other four ABC-owned TV
stations and modules are being broadened.
Test involved Fashion Report, sponsored
by Gimbels, which now has renewed
sponsorship from late August until end of
year at total cost of more than $250,000,
including test.

Also starting in late August is Soap
Opera Minutes (with 30-second interviews
with stars of ABC-TV daytime serials), to
be sponsored by Abraham & Straus. In
planning for early 1982 start are The Best
Years (tips to viewers over 50), Foodline
and Sportsline.

EE———

No takers

While “‘infomercials’’ seem to be getting
foothold at ABC-owned TV stations (see
above), ‘‘advertorials’ —commercials
discussing issues —on ABC-TV network
have yet to find their first buyer. Acting in
presumed response to advertisers wanting
to discuss controversial issues on air,
ABC-TV on July 1 faunched test in which
it would accept paid commentaries in late-
night programing. Month later, first
advertiser is yet to appear.

Broadcasting Aug 3 1981
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Spatial switching

Technicians at RCA Americom were busy
last Friday afternoon once again juggling
transponders. If all went well, transponder
assignments of Times Mirror Satellite
Programing and Warner Amex Satellite
Entertainment Corp. were shifted from
Comstar I/11 (Cable Net Two) to Satcom |
(Cable Net One). Room was made on
Satcom I for programers by moving two
channels of message traffic to other
satellites. When dust settles, 22 of 24
transponders on Satcom I will be
transmitting video programing, mostly to
cable systems. Remaining two
transponders on bird are out of order.

L ]
Little bit helps

Ever mindful of Reagan administration’s
campaign to reduce government spending,
two of FCC Chairman Mark Fowler’s
assistants, Sandra Kimball and

Jerald Fritz, volunteered to share watering
and care of half-dozen plants in
chairman’s office, left over from previous
occupancy of Charles D. Ferris.
Government had been paying commercial
nursery $1,100 a year to tend chairman’s
greenery.

L ]
In running

Frank Mankiewicz, president, National
Public Radio, and one-time press secretary
to late Senator Robert FE Kennedy (D.-
N.Y.). is among six candidates being
considered for presidency of Corporation
for Public Broadcasting which oversees
funding of both Public Broadcasting
Service and NPR. He was interviewed last
week. Selection committee may announce
its choice next month. Incumbent
president is Robben W. Fieming.

L ]

Tit for tat?

Some U.S. officials monitoring Cuban AM
interference problem are wondering
whether talk of high-power stations—
including two 500 kw outlets—is ploy
aimed at getting rid of Voice of America’s
50 kw station on Marathon Key, Fla. In
talks with Americans, Cubans do not
explicitly say they would back off on plans
for SO0 kw stations if VOA shut down
Marathon Key operation. But increasingly
they make point that Marathon Key is
sending U.S. message to Cuba and that
they want to send their message to
countries in hemisphere, including U.S.,
where large number of Cubans reside.
However, State Department has learned
one 500 kw is already operating, so
question is whether Cuban plans have
gone too far to be reversed.












People are Talking. It's really special.

People Are Talking is a
down-to-earth, audience-
grabbing hour talk show. It's
hosted by OPRAH WINFREY
and RICHARD SHER, and it's
really taking off. It's already
cleared 17 markets, including
Minneapolis, Sacramento, Mil-
waukee, and San Jose. And
more on the way. Now here’s
what's so special about it. Tl

People Are Talking delivers v T
female audiences, like mad. A
Contemporary women 18-49
really respond to our hosts...
because of what our hosts get
from their guests.

They get honesty. Emotion. W
The person behind the famous name. The human story behmd
the issue. Every time.

Whatever they're talking about, Oprah and Richard ask the
questions their viewers want to hear answered. And they doitin
a bright, personable way that women really connect with.

Audiences love People Are Talking. And naturally, advertisers
love the way audiences love it.
Have a look; you'l like.

Distributed by Program Syndication Services, 405 Lexington Avenue, New York, N.Y. 10174. (212) 532-1560.
In San Francisco, (415) 982-8400. Represented nationally by Group W Television Sales.
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® indicates new or revised listing

| I
This week

Aug. 3-4— Michigan Cable TV convention. Dearborn
Hyatt Regency hotel, Dearborn, Mich.

Aug. 4-— Electronic Industries Association seminar,
"Strategic Management of Productivity Improvement”
Colonnade hotel, Boston.

Ayg. 5-7— National Audio-Visual Association
microcomputer/software conference. Sheraton Inn,
Memphis International Airport, Memphis.

Aqg. 8— Radio-Television News Directors Associ-
ation region 14 meeting. Airport Holiday Inn, Tampa.

|
Also in August

Aug. 9-12— New York State Cable Television Associ-
ation summer conference. Holiday Inn, Grand Island,
NY.

Aug. 10-19— International Union of Radio Science,
20th general assembly. Hyatt Regency hotel, Wash-
ington. Information: R.Y. Dow, National Academy of Sci-
ences, 2101 Constitution Avenue, N.W., Washington
20418, (202) 389-6478.

Aug. 12-15— Rocky Mountain Broadcasters Associ-
ation summer convention. Prospector Square, Park
City, Utah.

8 Aug. 14--National Broadcast Association for
Community Affairs Atlantic regional conference,
United Way Building, 22 Light Street, Baltimore.

Aug. 14-16—Satellite Television Technology “back
to basics” satellite private terminal seminar Omaha.

Datebook -

Aug. 16-19-- National Association of Broadcasters
radio programing conference. Hyatt Regency,
Chicago.

Aug. 20— Academy of Television Arts & Sciences
luncheon. Speaker: Producer Aaron Spelling. Century
Plaza, Los Angeles.

Aug. 20-22 — Southern Cable Television Association
Eastern show. Georgia World Congress Center, Atlan-
ta. Future Eastern shows: July 22-24, 1982; Aug.
25-27, 1983; Aug. 2-4, 1984, and Aug. 25-27, 1985,
All will be held at Georgia World Congress Center.

Aug. 20-23 - West Virginia Broadcasters Associ-
ation 35th annual fall meeting. The Greenbrier, White
Sulphur Springs, W. Va.

Aug. 23-26— Cable Television Administration and
Marketing Society conference, “CTAM ‘81" Copley
Plaza hotel, Boston. Information: CTAM, 2033 M Street,
N.W., suite 703, Washington, D.C., 20036, (202)
296-4218.

Aug. 24-26— Arbitron Radio Advisory Council
meeting, Park Hilton, Seattle.

Aug. 26-27—Arbitron Radio workshop. Writer's
Manor, Denver.

. |
September

Sept. 1--Deadline for nominations for 1981 Women
at Work Broadcast Awards, sponsored by National
Commission on Working Women. information: Sally
Steenland, NCWW, 1211 Connecticut Avenue, NW,
Washington 20036, (202) 887-6820.

Sept. 1 —Deadline for entries in 16th annual Gabriel
Awards, presented by Unda-USA for radio and TV pro-
grams that creatively treat issues concerning human

years of the magazine ...

ct12

A unique advertising opportunity—once in 50 years.

On October 12, 1981, BROADCASTING will celebrate its own golden
anniversary in a massive, one-of-a-kind issue. Including: an “‘At
Large” interview with editor Sol Taishoff encompassing his recollec-
tion of the first 50 years ... a year-by-year chronology of the first 50
and a comprehensive look ahead to the
communications systems of the year 2001,

Bonus readership for your advertising. Reserve space now.

For placements from the North and East, call Win Levi, Dave Berlyn or Charles
Mohr at (212) 599-2830; from the South, call Gene Edwards (202) 638-1022; from
the West, call Tim Thometz at (213) 463-3148. From any point of the compass, call
David Whitcombe or John Andre at (202) 638-1022.

You belong in Broadcasting Oct12
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values. Information: Charles Schisla, (317) 635-3586.

Sept. 1 —Deadline for entries in fourth annual Tokyo
Video Festival, sponsored by JVC of Japan. Informa-
tion: JVC Tokyo Video Festival, c/o Burson-Marstelier,
866 Third Avenue, New York 10022,

Sept. 4-13— International Audio and Video Fair
Berlin. Berlin Fairgrounds. Sponsor: Association for
the Advancement of Entertainment Electronics Ltd. in
Frankfurt/Main. Information: Geselleschaft zur For-
derung der Unterhaltungselektronik (GFU), mbH,
Stresemannallee 19, 6000 Frankfurt 70, telephone:
(0611) 6-30-22-89.

Sept. 7-10— International Institue of Communica-
tions annual conference. Speakers include Leonard
Marks, Washington attorney and secretary-treasurer of
World Press Freedom Committee and Delbert Smith,
senior vice president of Comsat. Palais d'Europe,
Strasbourg, France.

Sept. 9—Ohio Association of Broadcasters sales
workshop. New Marriott, 1-71, Columbus, Ohio.

Sept. 9-11—"Cable Television: An Advertising and
Marketing Tool" national conference, sponsored by
University of Wisconsin-Extension. Speakers include
J. Leonard Reinsch of Warner Amex and Robert Alter,
Cabletelevision Advertising Bureau. Concourse hotel,
Madison, Wis.

m Sept. 9-14—- Public Broadcasting Service
development conference. Dutch Resort Inn. Otlando,
Fla.

Sept. 10-12— Radio-Television News Directors As-
sociation international conference. Marriott, New
Orleans.

Sept. 11-13 — Nebraska Broadcasters Association
annual convention. Lincoln Hilton, Lincoin, Neb.

Sept. 11-13— Maine Association of Broadcasters
convention. Samoset Resort, Rockport, Me.

Sept. 12— Deadline for U.S. entries in 24th annual In-
ternational Film and TV Festival of New York.
Categories include commercials, TV programs, film,
tape slide and audio-visual productions. Information:
Festival, 251 West 57th Street, New York, N.Y, 10019.

Sept. 13-15— Minnesota Broadcasters Association
fall meeting. Holiday Inn Downtown, Rochester, Minn.

Sept. 13-15— Washington State Association of
Broadcasters annual fall meeting. Seattle Marriott
hotel, Seattle.

Sept. 13-15— CBS Radio Affiliates board meeting.
Salishan Lodge, Gleneden Beach, Ore.

Sept. 13-16— National Radio Broadcasters Associ-
ation annual convention. Fontainebleau Hilton, Miami
Beach, Fla.

Sept. 15—Deadline for entries in 14th national Abe
Lincoln Awards, sponsored by Southern Baptist Radio
and Television Commission. Information: Bonita Spar-
row, awards coordinator, Southern Baptist Radio-
Television Commission, 6350 West Freeway, Fort
Worth, 76150, (817) 737-4011.

Sept. 16-18—Electronic Industries Association
management seminar for Chicago. Holiday Inn O’Hare
Airport/Schiller Park, Ill. Information: EIA Education,
Suite 405, 2001 Eye Street, NW, Washington, 20035,
(202) 457-4996.

Sept. 17-18—31st annual Broadcast Symposium,
sponsored by Institute of Electrical and Electronics
Engineers, Hotel Washington, Washington. Informa-
tion: Drew Larson, (703} 841-0500.

Sept. 17-19—American Women in Radio and
Television East central area conference. Westin hotel,
Cincinnati.

Sept. 17-20— Federal Communications Bar Associ-
ation annual seminar with panel sessions on future
course of regulation/deregulation in common carrier
and on “News Coverage in the 80's—How Best to In-
form the People” Williamsburg Hilton, Williamsburg,
Va.

Sept. 18-19—South Dakota State University’s 15th
annual South Dakota Broadcasters Day. University



LOrnhian 1s bringmg washmgon o America.

~r=lHEA ¥ i (K] iiiﬁm T 7T
R Ehan B HHERER SRR 7
Pirin E‘ ) “I‘\ﬂ KRR r: n igiead ‘i”!fﬂ‘l e x g 4l
ZE — = S
7 WASHINGTON DC. NEWS BUREAU

/

We're Corinthian Broadcasting. With six tele- ( ) R]Nrrri I /\ l\ stations will have their own friend in high places

vision stations stretching from coast to coast, —reporting direct on stories of local interest.

we're stretching our news commitment to all of them. ' You might say, were bringing government of the people,
to the people.

Introducing our new Washington bureau. Starting now, our

Corinthian Broadcasting Corporation/ A Company of The Dun & Bradstreet Corporation
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“Hl. M)ur favorlte H

new eplsodes.
“I'm happy to be your guide again on an all-new tour of the mov-
ies’ greatest moments. Which, I must say, is family viewing at its best.
“This season we're bringing you today’s hottest, most promotable

stars and biggest box office hits from the major studios —Universal,
Wamer Bros., ’aramount, 20th Century-Fox and Avco Embassy.

“We're featuring special episodes on the Academy Awards, includ-
ingThe Stars Oscar Forgot, and shows on Best Actors, Best Actresses .
and Best Pictures. And, of course, we'll continue to bring you the -
greats— Bette Javis, Gregory Peck,James Stewart, LorettaYoung
and almost a hundred more. '

“Weve expanded one of our most popular features—
behind-the-scenes interviews with many of Hollywood’s big-
gest names.

“I invite your station to join the ABC O&O’s
in bringing 24 magical new episodes of
That’s Hollywood to your viewers.

Tty @/







campus and Holiday Inn, Brookings, S.D. Information:
(605) 688-4191.

Sept. 18-20—
casters annual convention. Waterville Valley Resort,
Waterville Valley, N.H.

Sept. 18-21— 9th International Broadcasting con-
vention. Metropole Conference and Exhibition Center,
Brighton, England.

Sept. 19— Society of Broadcast Engineers San Fran-
cisco Bay Area annual banguet, chapter 40. Concord
Inn, Concord, Calif.

Sept. 20-23 — Broadcast Financial Management As-
sociation 21st annual conference. Sheraton-Washing-
ton hotel, Washington.

Sept. 23— International Radio and Television
Society newsmaker luncheon. Speaker: FCC Chairman
Mark Fowler Grand Ballroom, Waldorf Astoria hotel,
New York.

Sept. 23-25-—-Public Service Satellite Consortium
sixth annual conference for sateliite communications
users. Washington Hilton, Washington. Information:
Polly Reed Rash, PSSC director of communications,
Suite 907, 1660 L Street, NW., Washington 20036,
(202) 331-1154.

Sept. 23-26— National Broadcast Association for
Community Affairs annual conference. Manor Vail
Lodge, Vail, Colo. Information: Marcia West, KOA-AM-
TV Denver, (303) 861-4444,

Sept. 24-25— National Association of Black Owned
Broadcasters annual broadcast management con-
ference. National Association of Broadcasters head-
quarters, Washington.

Sept. 24-26—American Women in Radio and
Television Western area conference. Marina City Club,
Marina del Rey, Calif.

Sept. 25— Society of Broadcast Engineers central
New York regional convention and eguipment show.
Hilton nn. Information: Hugh Cleland, noncommercial
WCNY-FM-TV Liverpool, N.Y, (315) 457-0440.

EDWARD M. JOHNSON
& ASSOC. with
the latest on LPTV!

We now have . . .
¢ COMPUTER PROGRAM

with the just-adopted technical
standards for Low-Power
Television stations.

o COMPLETE LIST

of cities exempt from the freeze.

e PREPARED AND ON FILE:

over 200 applications, including
several on the first cut-off list.-

Investors view Low-Power TV as the
new broadcast frontier. Your investment
in your own LPTV station can be less
than $50,000. We prepare your
complete application-2 weeks delivery.

CALL FOR MORE
INFORMATION AND
EXPLANATION OF THE
NEW RULES.

Edward M. Johnson
& Associates, Inc.
Suite 702, Hamilton Bldg.,

Knoxville, TN 37902
PH 615/521-6464

New Hampshire Assoéiation of Broad-

Sept. 25-é6~Society of Broadcast Engineers, north
Texas chapter, Southwest Regional Convention and
Exposition. Rodeway Inn, Arlington, Tex.

Sept. 25-26— New York State AP Broadcasters As-
sociation annual meeting and awards banquet.
Niagara Hilton, Niagara Falls, N.Y.

m Sept. 27-29-— Minnesota Broadcasters Associ-
ation fall convention. Guests will include Richard
Wiley, former FCC Chairman, now with Washington
law firm of Kirkiand & Ellis and Jim Popham, VP-con-
gressional liaison, National Association of Broad-
casters, Washington.

Sept. 28-30-- Nevada Broadcasters Association an-
nual.convention. Elko, Nev.
Sept. 28-30— Texas Association of Broadcasters

engineering-management conference. Loew's Anatole
hotel, Dallas.

Sept. 29-30—Arbitron Radio workshop. Copley
Plaza, Boston.

m Sept. 29-30— Louisiana Association of Broad-
casters license renewal-EEQ seminars. One will be
held at Travelodge North In Lafayette, La., on Sept. 29,
and another at Holiday Inn in Natchitoches, La., on
Sept. 30.

Sept. 30— Deadline for entries in Ohio State Awards
honoring excellence in educational, informational and
public affairs broadcasting, sponsored by Institute for
Education by Radio-Television. Information: Ohio
State Awards, c/o WOSU Stations, 2400 Olentangy
River Road, Columbus, Ohio, 43210.

Sept. 30-Oct. 2— Mid-America Cable TV Associ-
ation 24th annual meeting and show. Hyatt Regency,
Kansas City, Mo. Information: Rob Marshall, Mid-
America Cable TV, Route 1, Lecompton, Kan,, 66050,
(913) 887-6119.

October

Oct. 1-2— University of Illinois sixth scholar-educa-
tor conference, "Education, Media for the Millions, and
Government Policy in the 1380's” University of lllinois,
Champaign-Urbana, L

Oct. 2-3— Florida Association of Broadcasters fall
conference. Opryland, Nashville.

Oct. 2-4— American Women in Radio and Television
West central area conferénce. Omabha.

Oct. 2-4— American Women in Radio and Television
west Central area conference. Regency West, Omaha.

Oct: 3-4— New Jersey Associated Press Broadcasters
Association’s annual fall meeting. Harrah's Marina
casino hotel, Atlantic City.

Oct. 4-6--Cable Software Symposium and Exposi-
tion, co-sponsored by National Cable Television Asso-
ciation and Cable Television Administration and
Marketing Society. Hyatt Regency hotel, New Orleans.

Oct. 4-6— Kentucky CATV Association convention.
Executive Inn, Owensboro.

Oct. 4-6 — New Jersey Broadcasters Association 35th
annual convention. Golden Nugget casino hotel, Atlan-
tic City, N.J.

Oct. 5-7-—International Electrical, Electronics Con-
ference and Exposition, sponsored by Canadian
Region of Institute of Electrical and Electronics
Engineers. Exhibition Place, Toronto.

Oct. 7—International Radio and Television Society
newsmaker luncheon. Speaker: CBS Inc. President
Thomas H. Wyman. Waldorf-Astoria, New York.

Oct. 7-8— National Association of Broadcasters
engineering department's 14th AM directional semi-
nar. Marriott Inn/Airport, Cleveland.

Aug. 16-19— National Association of Broad-
casters annual radio programing conference. Hyatt
Regency, Chicago.

Sept. 10-12— Radio-Television News Directors
Association internationa! conference. Marriott,
New Orleans. Future conventions: Sept. 30-Oct. 2,
1982, Caesars Palace, Las Vega$s; Sept. 22-24,
1983, Las Vegas, and Dec. 3-5, 1984, San Antonio,
Tex. ;

Sept: 13-16— National Radio Broadcasters As-
sociation annual corvention. Fontainebleau hotel,
Miami Beach, Fia. Future gonventions: Sept. 12-15;
1982, Reno Oct. 2-5,.1983, New Orleans; Sept.
23-26, 1984, Kansas City, Mo.

Sept. 20-23— Broadcast Financial Management
Association 21st annual conference. Sheraton-
Washington hotel, Washington. Future conference:
Sept. 12-15, 1982, Riviera hotel, Las Vegas.
Oct. 25-30—Society of Motion Picture and
Television Engineers 123d technical conference
and -equipment exhibit. Céntury Plaza, Los
Angeles.

Nov. 1-4— National Association of Educational
Broadcasters 57th annual conventiori. Hyatt
Regency, New Ofleans.

Nov. 9— Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro. )

Nov. 9-11—Teleuision Bureau of  Advertising
27th arinual meeting. Fontainebleau Hilton, Miami,
Nov. 11-142Society of Professional Journalists,
Sigma Delta Chi national convention. Hyatt
Regency, Washington.

Deé. 2-4= Wesiern Cable Show. Anaheim Con-
vention Center, Anaheim, Calif.

Jan. 23-27, 1982 — Association of Independent
Television Stdtions (INTV) ninth ‘annual conven-
tion. Sheraton Washington. Future convention: Feb.
6-9 1983, Galleria Plaza hotel, Houston.

Feb. 7-10, 1982 — National Religious Broad
casters annual convention. Sheraton Washington
hotel, Washington.

March 11-16, 1982 — National Association of

Majen-IMeciings

Television Program Executives 19th annual con-
ference, Las Vegas Hiiton. Future conferences:
March 18-23, 1983, Las Vegas Hilton; Feb. 12-16,
1984, San Francisco Hitton and Moscone Center.

April 4-7, 1982 National Association of
Broadcasters 60th annual convention, Dallas.
Future conventions: Las Vegas, Aprif 10-13, 1983;
Atlanta, March 18-21, 1984; Las Vegas, April
14-17,1985; Las Vegas Aprit 20-23, 1986; Atlan-
ta; April 5-8, 1987, and Las Vegas, April 10-13,
1988.

April 17-22, 1982 — National Public Radio an-
nuai conférence. Hyatt Regency, Washington.
April 23-29, 1982 18th annual MIP-TV inter-
national TV program market. Palais des Festivals,
Cannes, France. Future meeting: Oct. 15-20, 1982,
19th MIP-TV in conjunction with VIDCOM (Inter-
national Videocommunication Exchange).

May 2-5, 1982 — Natiorial Cable Television As-
sociation annual convention. Las Vegas. Future
conventions: June 12-15, 1983, Houston; May
20-23, 1984, San Francisco; March 31-April 3,
1985, New Orleans; March 16-19, 1986, Dallas,
and May 15-18, 1988, Las Végas.

May 4-5, 1982— CBS-TV affiliates annual meet-
ing. Ceritury Plaza, Los Angeles.

May 4-8, 1982 — American Women in Radio
and Television 31st annual convention. Hyatt Em-
barcadéro, San. Francisco. Future meetings: May
3-7, 1983, Royal York, Toronto, Ontario; May 1-5,
1984, Renaissance Center-Westin, Detroit; May
7-11, 1985, New York Hilton, New York, and May
27-31, 19886, Loew's Anatble, Dallas.

May 10-13, 1982--ABC-TV affiliates annual
meeting. Century Plaza;.Los Angeles.

May 16-18, 1982— NBC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

Juhe 6-10, 1982 — Broadcasters Promotion As-
sociation 26th annual seminar and Broadcast
Designers Association fourth annual seminar. St.
Francis hotel, San Francisco. Future seminars:
June 1-4, 1983, Fairmont hotel, New Orleans; June
10-14, 1984, Caesars Palace, Las Vegas, and
1985, Chicago.
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Lo e e e
Birds of a feather

EDITOR: I was happy to see in Monday’s
BROADCASTING [July 27] that some of my
former clients will be joining me in
government: Dan McKinnon, who will be
heading the Civil Aeronautics Board (page
110), and Wayne Dowdy, recently elected
to the House of Representatives (page
139). I always expected them to follow my
advice, now they are going after the
footsteps too.— Mark S. Fowler, chair-
man, Federal Communications Commis-
ston, Washington.

o e s ]
In praise of creativity

EDIiTOR: [ hope that thousands of radio sta-
tion managers will read Burton J. Sher-
wood’s excellent ““‘Monday Memo™’
(BROADCASTING, July 20) and take his ad-
vice seriously.

There are opportunities galore awaiting
broadcasters who are motivated to be in-
novative, logical and tasteful in the pro-
graming they offer to listeners and adver-
tisers.

Unfortunately, our industry has reduced
its programing lexicon to a few musical
terms, plus ‘“‘news’ and ‘‘talk”” And
furthermore, the smallest department in
virtually every radio station -is the creative
department. No wonder we have so much
imitative competition in the radio
marketplace.

The pressure to stay with the herd is ter-
rific. But the operator who is brave and
sensitive enough to consistently develop
fresh approaches to basic services will be
successful on a continuing basis.— Elmo
Ellis, vice president and general manager,
WSB(AM) Atlanta.

EDITor: Kudos, high praise, etc. to Burton
J. Sherwood on his ‘““Monday Memo” in
your issue of July 20.

Having spent some 15 years in exciting
broadcasting, it is truly disturbing to hear
radio as it exists today throughout most of
the country. Imitation may, indeed, be the
sincerest form of flattery but it is also the
greatest source of boredom. Creativity is
an element of radio broadcasting that
seems to have just up and disappeared.

However, as radio’s quintessential fan, [
continue to hold hope for the medium.
Whether as ‘‘theater of the mind” or
“‘bedside companion,”’ radio does seem to
be seeking leadership. —Jerry Fogel, vice
president, corporate development, Martin
Fromm & Associates, Kansas City, Mo.

EDITOR: Way to go Mr. Sherwood!

It’s reassuring to know I’m not the only
person on earth who feels as you do.
Fellow broadcasters, take note, please!—
George F Hack, general manager,
WDMV(AM) Pocomoke City, Md.

EDITOR: You wouldn’t believe the
response from all over the nation to the
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“Monday Memo.’ I have received calls
from coast to coast and from the biggest
and best known, and from all ““walks”’ of
the industry. It is a true testament to your
readership. —Burt Sherwood, Sherwood-
Hennes & Associates, Chicago.

TR
Strike worry

EDITOR: This is an open letter to all in
broadcast and cable facility management:

With the current major league baseball
strike, the newspapers have been filled
with the avocational adventures of the out-
of-work players.

You will be tempted—be it by novelty,
prestige or greed —to perhaps consider hir-
ing some of these individuals for ‘‘the
duration.”” However, I ask you as someone
who is still paying his dues in the industry
he has devoted himself to, not to give
them any undue consideration. There are
literally thousands of radio and television-
trained men and women who are looking
for that first break or a better opportunity.

Men and women of electronic media, if
there were a general strike in our ranks,
would our out-of-work members be able
to acquire fleeting, fanciful employment as
a baseball player? Of course not. So why
should the reverse be true?

Athletes are already overly rewarded by
most elements of society, including ours.
Let us not compound past and current
mistakes by letting them obtain employ-
ment in our industry during their volun-
tary strike. It’s obvious most of them
don’t need the money. Can the same be
said of our people? — Timothy L. Marsh,
creative director, KESQ-TV Palm Springs,
Calif

[ o e ]
What’s in a license?

EDiToRr: This is a response to the letter
from Chester J. Stuart, consulting com-
munications engineer of Susanville, Calif.,
concerning the elimination of the first-
class radiotelephone license (BROADCAST-
ING, July 6).

Nowhere on that license does it say the
holder is an engineer. Not all holders of an
FCC first claim to be engineers. The first
has been used to meet a legal requirement,
not an engineering requirement. The
United States has been the only country in
the world with such a requirement.

The FCC will issue a general
radiotelephone operator license in place of
the radiotelephone first- and second-class
licenses.

The FCC has not changed any of the
engineering requirements of licensees. In-
stead of downgrading the broadcasting in-
dustry, as alleged, this action upgrades the
responsibilities of broadcasters and is in
keeping with today’s reality.

What station ever hired a person to be
an engineer, simply because he had a first
phone? — Charles E. Wright, general man-
ager, WBYS-AM-FM Canton, Il
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passed without them.

Wirth emerged from the conference
claiming victory because deregulation leg-
islation had been eliminated from the bill.
““Extending licenses, using lotteries to
solve the FCC’s backlog and [payoff] pro-
visions do not get into deregulating broad-
casting,” he said. He also claimed victory
in conferees’ acceptance of most of the
House provisions for public broadcasting.
Frank Mankiewicz, president of National
Public Radio, said the agreement is a
“‘great victory for public broadcasting’
that ‘“‘gives us time on turn-around for
alternative sources of funding.”’

In addition” to funding the Corporation
for Public Broadcasting at $390 million
from 1984 through 1986, the final biil
funds facilities planning and construction
at $20 million, $15 million and $12 million
in fiscal years 1982, 1983 and 1984,
respectively. Conferees eliminated a
Senate proposal to restrict this funding to
new facilities. )

Accepted were House proposals to
restrict CPB’s control over disbursement
of its funds, allocating 75% of funds
available after CPB operating expenses to
station community service grants and 25%
to national programing. Stations and NPR
representatives favored this provision
while CPB board members fought it
vigorously.

CPB’s board will be reduced from 15
members to 11, with one TV station repre-
sentative and one radio station representa-
tive included in that membership. New
restrictions will be placed on board mem-

Can’t win’em all. Although publlC dig=:
. cussion of CO'T!mUﬂICatIO(‘IS matters in
- the: hudget package totalled perhaps 10 -
‘ ~hours durmg the. seven ‘days conferees
wrestled with " the bill, behind-the-
scenes sessions, where most of. the ac-
tion took place, consumed far mere time,
stretching on. some days. past midnight.
_ Senate: Commerce. Committee- staff . re-
portedly spent hours walking House staff
and: leading -conferees. through - pro-
. posed dereguiation provisions and their
probably “effect ‘'on\FCC and broadcast
operations.

At onesession,. Senate. counsel
Christopher Coursen, who has “repre-
sented broadcast stations/in the past, is
5aid to have gescribed the comparative
renewal process in- great-detail. But he
was frequentiy-interrupted by the'House
subcommittee’s. chief-‘counse!, David
Aylward: Energy-and Commerce-Com-

- “mittee Chairmarn John Dingell (D-Mich)
silenced Aylward,‘'saying he “wanted to
hear" what-Coursen-had to say.

An- incident  that-.nearly scuttled
negotiations Sunday'night (July 25) also
invoived: Aylward.. Senate Commerce
Committee Chairman: Bob - Packwood
(R~ Ore) walked out:of the meeting,.re-
portediy-because he:was offended by

- the House counsel's objections: The two
~ patched it up the next day.

bers’ reimbursement and per diem ex-
pense accounts.

Funds for CPB’s operating expenses
and fixed costs total about $13 million
under the new legislation. Because fund-
ing levels are lower than present ones,
conferees agreed that if fixed costs exceed
60% of the $13 million annual total, sta-
tions will pick up the balance of such costs.
Fixed costs for CPB include satellite debt,
copyright fees and half of public broad-
casting’s interconnection system.

Although Wirth claimed victory in the
conference, many others believe the big-
ger victory went to Packwood. ‘‘Broad-
casters got a freebie,’ said Samuel Simon,
executive director of the National Citizens
Committee for Broadcasting, who had led
a battery of citizen groups and labor
unions in an effort to defeat the measures
included in the budget bill.

“This is a major success for broad-
casters that cannot be minimized,’ he
said. ““If there’s any silver lining in it, it
will be that Congress will put aside its
efforts to deregulate further for at least
five years, until it has had a chance to see
how broadcasters perform under the new
regulatory scheme.”’

Ward White, chief counsel to the Senate
Commerce Committee, said deregulation
measures stricken from the bill will be ad-
vanced again, either as separate measures
or part of another larger bill.

Although committee staff members dis-
cussed attaching them to common carrier
legislation (S. 898), already passed by the
committee, Packwood and other commit-
tee leaders have not yet decided how to
proceed on the bills. It was Packwood, ac-
cording to one observer, who originally
decided to attach the series of communica-
tions bills pending in the committee to the
budget bill. And it was Packwood’s
“remarkable determination,” said that ob-
server, that won congressional passage of
some of those measures last week.

Vincent Wasilewski, president of the
National Association of Broadcasters,
called the extension of TV and radio
license terms, ‘‘an importnat step toward
our overall goal of full, First Amendment
freedom for broadcasting.’’ Kenneth
Schanzer, NAB senior vice president for
government relations, said ‘‘broadcasters
and the public are the victors in this easing
of costly and burdensome regulatory pro-
cess.”’

The change in license terms took an im-
portant bargaining chip away from con-
gressional opponents of broadcast
deregulation, according to one industry
lobbyist. *‘We're bargaining on a different
level now,” he said. ‘‘This was an impor-
tant step in the long-term fight for
deregulation.”

During the week of negotiations, CBS
and ABC affiliates and NAB representa-
tives met with conferees. One conferee re-
portedly told a group of broadcasters,
‘““even if deregulation fails this time
around’’ there’s a heightened awareness
of the need for regulatory relief on the part
of Congress.
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It's Mulholland

Tinker promotes TV network
chief to be president of

entire NBC organization;.

Ray Timothy to head NBC-TV;
Segelstein role not yet public

NBC’s new president and chief operating
officer is Robert E. Mulholland.

Via closed-circuit feed to affiliates last
Thursday (July 30), NBC Chairman and
Chief Executive Officer Grant Tinker an-
nounced his choice for the current num-
ber-two slot. As promised, Tinker stayed
in-house: Mulholland has been presndent
of the NBC Television Network since
August 1977. He had been considered the
prime contender since the surprise an-
nouncement of Tinker’s own appointment
(BROADCASTING, July 6).

Stepping up to fill Mulholland’s old job
is Raymond J. Timothy, the network’s ex-
ecutive vice president since September
1979.

While Tinker cleared up the mystery of
the NBC presidency with Mulholland, he
left unclear the occupational fate of
another key NBC executive from the pre-
vious NBC administration of Fred Silver-
man. Of Irwin Segelstein, president of
NBC Television, Tinker would be no more
specific than to say, ‘‘I have in mind for Ir-
win a critical and most important assign-
ment that will tap. his considerable
resources.” Tinker added that ‘I have dis-
cussed that role with Irwin and you will be
hearing about it in the near future.”’

Reached shortly after the taped presen-
tation to affiliates, Tinker remained tight-
lipped on Ségelstein’s upcoming respon-
sibilities.

Whom Segelstein eventually will be re-
porting to also is a question without a
definitive answer.

““At this point,” Tinker explained, ‘‘Bob
[Mutholland] has inherited him.” How-
ever Tinker, in a candid style uncharac-
teristic of a chief executive still putting his
team together, added that “‘I reserve the
right to change my mind.’

Until last Thursday’s word on Mulhol-
land’s promotion, he had been reporting
to Segelstein.

During the closed-circuit feed, Tinker
made no mention of who was reporting to
whom, throughout the company. He re-
ferred to coming ‘‘reassignments or re-
arrangements’” but said that ‘I don’t
think wholesale comings and goings need
be the order of the day. We’ve already got
the best people. Let’s make sure they’re in
the right jobs.’

After the closed circuit, linker said that
he expected the overall reporting order
would be ‘‘nothing startling.’” Tinker said
he didn’t talk to affiliates about that be-
cause he didn’t want ‘‘to obscure the sim-
ple importance” of the executive announ-
cements.

Of his choice for the president’s job,
Tinker told affiliates:

“In the end, my decision has been made
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Mixed bag of second-quarter broadcast results

Other divisions within broadcast
companies play role in both
helping and hindering resuits

Was the second quarter good or bad for
broadcasters?  Tallying the revenues and
earnings of eight of the top nine ‘‘broad-
casting”® companies on BROADCASTING’s
“‘Stock Index,”’ performance was off in the
period, with total earnings down 0.7% on
an 8.4% revenue rise from the year-earlier
quarter.

Among the companies— ABC, Capital
Cities, CBS, Cox Broadcasting, LIN,
Metromedia, Scripps-Howard Broadcast-
ing and Taft Broadcasting—several were
affected significantly in the quarter by
nonbroadcast operations. Storer’s results
will be released this week.

In the case of CBS, for example, whose
net income dropped 23% (BROADCASTING,
July 20), broadcasting revenues were up
12% and broadcasting profits also rose in
the quarter. ‘‘Softness in other major busi-
ness areas and a sharply higher level of
development spending for its new opera-
tions”’ were the culprits behind the earn-
ings decline.

ABC, which reported its quarterly
results last week, showed mixed results in
its broadcast operations (which in turn
represent a higher proportion of that com-
pany’s total business than do the broadcast
operations of CBS).

ABC was able to report a 3% increase in
second-quarter net income, thanks to the
change in amortization rates for original
prime time programs that the company in-
troduced last year. The company reported
net income of $55.6 million, $1.96 per
share, up from $53.8 million, $1.91 per
share, with $2.6 million, nine cents per
share, attributable to the amortization
change. Without that change, net income
would have declined a fraction of a per-
cent. Revenues in the quarter ended July 4
rose 6% to $612.3 million.

“‘Significant-sales growth in the news,
daytime and early morning areas helped
the ABC Television Network record a
modest increase in revenues,” ABC said.
Network pro were said to have risen
“moderately,” even before the amortiza-
tion change.

But while revenues rose at the ABC
Owned Television Stations, their profits in
the quarter were down, owing to ‘‘in-
creased programing expenses.”’ F lio
revenues and profits were both up,
“reflecting strong advertiser demand at
both the network and station levels.”
Overall, the company said, ‘‘the advertis-
ing marketplace strengthened during the
second quarter, benefitting our broadcast-
ing operations.”

In addition to the profit downturn at the
owned television stations, ABC Publish-
ing profits fell on increased revenues. The
company also noted that ‘‘continued
development of ABC Video Enterprises’’
negatively affected earnings.

For the first six months, ABC reported

revenues of $1.15 billion, 2% ahead of the
year earlier. Net income was down 12% for
the half, after a 48% earnings drop in the
first quarter; $68.4 million, $2.41 per
share, in this year’s first half, against $78.1
million, $2.77, the year earlier.

Taft Broadcasting’s broadcast operations
logged operating profit improvement of
6% in the quarter, to $13.3 million, on an
8% revenue increase to $32.2 million. The
company’s Entertainment Group reported
a pre-tax loss of $747,000. Yet both those
developments were overwhelmed in the
full Taft picture by the performance of the
company’s amusement park operations,
which opened a new park in Toronto and
included full ownership results of two
other parks Taft only partially controlled
last year. The park results were primarily
responsible for giving Taft’s earnings a
28% boost, up to $8.1 million, 77 cents a
share, on revenues that were up 61% to
$90.2 million.

Metromedia, whose earnings announ-
cement was overshadowed by its $220-
million purchase of wcvB-TvV Boston
(BROADCASTING, July 27), showed even
better gains in broadcast operations than
did Taft. Revenues of Metromedia broad-
cast properties advanced 27%, $72 million,
with operating income jumped 42% to
$27 million. National spot advertising, ac-
cording to the company, increased at a
greater rate than local, both in television
and radio.

Metromedia’s Entertainment Group
continued to post losses, due largely to the
restructuring of Metromedia Producers
Corp. Overall, Metromedia revenues rose
19% to $114.9 million, with net income
from continuing operations up 36%, but
with total net income virtually static at
$17.2 million, because of losses from dis-
continued operations. Earnings per share
rose from $3.79 to $4.03 as the number of
shares outstanding decreased.

Cox Broadcasting reported healthy im-
provement in its operations: Revenues
climbed 28% to $101.7 million, earnings
were up 22% to $16.4 million, $1.22 per
share. Broadcasting revenues rose 18% to
$48.5 million, with operating earnings up
15% to $20 million. “‘Local TV sales made
the strongest gains,”’ the company said,
although its national rep firms and radio
syndication units also logged “‘strong per-
formance.”’ And cable results skyrocketed
for Cox: Revenues soared 46% to $43.4
million; operating income climbed 51% to
$7.4 million. Those figures ‘‘substan-
tially>” surpassed ‘‘expected increases’
and were attributed to ‘‘intensive market-
ing,” more pay cable customers than anti-
cipated and lower franchising expenses
than the company thought it would have
incurred.

As previously reported (BROADCAST-
ING, July 20, 27) the remaining companies
in the ‘‘broadcasting’’ category also posted
improvement in the quarter: LIN’s results
were a 6% earnings increase on the same
percentage increase in revenues, ScCripps-
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Howard had 14% net income advance on a
16% revenue improvement, while Cap-
Cities’ net rose 18% on a 20% revenue
climb, with its broadcasting operating in-
come and revenues both showing in-
creases of 16%.

NBC, on the other hand, didn’t fare as
well (BROADCASTING, July 20). That unit
of RCA Corp. was said to have had higher
second-quarter earnings, but only because
in the 1980 second quarter the company
took a write-off for Olympic coverage
losses. Discounting the write-off, ‘‘earn-
ings this year ran below a year ago as a
slight increase in sales was not sufficient to
cover higher programing and unscheduled
news costs.”’

Taking a look at some other companies,
with broadcasting interests that recently
reported their results, John Blair showed a
10% earnings improvement, up to $3.7
million, 98 cents per share, on revenues
that advanced 18% to $64.9 million. The
New York Times Co. had a record second
quarter, with a 28% gain in earnings to
$14.1 million, $1.14 per share on a 12%
revenue climb to $210 million. And the
Washington Post Co. logged a 3% gain in
net income to $13 million, 92 cents per
share as revenues rose 14% to $194.3
million.

Landmark earmarks
new transponder
for weather channel

ABC-TV’s John Coleman will head
new program venture, which
company hopes will be cable’s
‘most popular’; elaborate
operation to be Atlanta-based;
transponder bought from Premiere

Live, continuous, 24-hour weather infor-
mation is the use to which Landmark
Communications will put the $10.5
million Satcom [ transponder it bought
from the defunct Premiere pay cable ser-
vice last month (BROADCASTING, July 20).
And Landmark says it will spend another
$10 million to complete the capital invest-
ment that will back up The Weather Chan-
nel, a new basic cable service the company
announced last Thursday (July 30).

According to Landmark Chairman and
Chief Executive Frank Batten, the concept
has been under development for the past
three years by John Coleman, who has
been ABC-TV’s Good Morning America
meteorologist. Batten said Coleman, who
will serve as president of The Weather
Channel, approached Landmark about
three months ago with his concept, and
that after studying the proposal, Land-
mark elected to back it. Batten predicted
that the service ‘‘will be the most popular
channel on cable TV

A staff of 70, including 21
meteorologists, will work out of a “‘muliti-
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the working group sit down and decide
which applications to accept and which to
return.

The letters may involve the working
group in its first controversy. Ronald Cole-
man, a Washington attorney and a prin-
cipal of Direct Broadcast Satellite Corp.
who thinks his company’s application is
complete as it stands, thinks it would be
unfair for the FCC to consider applications
which he termed ‘‘vague, late and un-
signed applications.”’ Moreover, he said,
others shouldn’t be allowed to amend
their applications ‘‘with the knowledge of
what everybody else has filed.”’

In addition to its bid for a DBS system,
Focus Broadcast Satellite Co. also asked
permission to lease a high-power trans-
ponder on Western Union’s Advanced
Westar satellite to deliver a combination of
pay and advertiser-supported programing
through spot beam antennas direct-to-the-
home in four distinct areas of the country.
FBS would use frequencies in the 12 ghz
band allocated to the fixed services.

Lukasik said the proposal raises ques-
tions apart from the DBS proceeding and
suggested that FBS and Western Union
may have some trouble implementing
their plan. He pointed out that in a notice
of inquiry on implementing the 1979
World Administrative Radio Conference
decisions, the FCC “‘chose not to include a
footnote adopted at WARC that would pro-
vide for DBS services in the fixed satellite
band.” But, Lukasik was quick to add, a
notice of inquiry ‘‘is a long way from
policy.”’

Even though the FCC is giving ¢ the
applicants a chance to flesh out their ap-
plications, not all are likely to make the
first FCC cut. The number of DBS appli-
cants could be further reduced if some of
the programers among them drop their

1

plans to launch a DBS system and sign on
with one of the applicants proposing to
lease transponders.

Video Satellite Systems and United
States Satellite Broadcasting Co., both
system applicants proposing to distribute
programing to networks of independent
broadcasters for retransmission, have indi-
cated a willingness to lease satellite
capacity. ‘‘The possibility that another en-
tity would finance the procurement and
launch of the spacecraft, with USSB then
leasing the satellite system . . . is being ex-
plored,”” USSB said in its filing. And last
week VSS’s Bob Johnson said he has
already talked to DBSC about leasing
transponders to deliver VSS’s one channel
of programing.

A side-by-side comparison of the tech-
nical parameters proposed by the 14 appli-
cants turns up just as many differences as
similarities. The systems’ effective isol-
ated radiated power (EIRP), the measure
of satellite signal power on the ground,
were in the same general range. All but
one of the applicants chose time zones as
their service areas. On the other hand, five
different orbital slots were suggested for
service to the eastern part of the country
and five different channel bandwidths
were proposed, ranging from 16 mhz to 27
mhz.

The technical incompatibilities should
not retard the processing of the applica-
tions, according to Lukasik. ““Our view of
interim licensing is that [the applications]
are experimental,’”’ Lukasik said, ‘‘and
there could be experiments of any number
of sizes and shapes.”

In fact, it might be unwise to adopt a fix-
ed set of parameters for interim authoriza-
tion, he said. A fixed plan would get “‘a
whole lot of people marching in a direc-
tion’’ that may turn out to be the wrong

direction after the 1983 western
hemisphere conference.

The FCC’s second notice of inquiry on
DBS preparation for the 1983 conference
came to the tentative conclusion that the
United States should vie for the most
spectrum and the fewest most orbital slots.
That implies that the FCC will force all the
applicants into common orbital slots and
that some applications will have to recon-
figure their systems. )

The question of channel bandwidth is
tied closely to the concept of high-defini-
tion television. Six of the applications talk
about HDTV or make some accommoda-
tion for HDTY, but only CBS dedicated its
entire system to the technology. And if
CBS had its way, it would dedicate the en-
tire DBS band to HDTV.

Joseph Flaherty, vice president of
research and development for CBS-TV,
said that if DBS is to become a medium for
HDTYV, more than one system will have to
be dedicated to it. A few channels will not
stimulate manufacturers to make and
viewers to buy HDTV receivers, Flaherty
said.

The least CBS expects from the FCC is
to make the bandwidths wide enough—it
feels 27 mhz is sufficient—so that conven-
tional programers can change over to
HDTYV when it finally does come. Flaherty
is convinced of the inevitability of HDTV.
“It will come with or without DBS and
with or without broadcasters.”’ Cable and
videodisks are two of the alternative tech-
nologies he feels certain will advance to
HDTV.

The entire DBS proceeding is full of
question marks and it will remain that way
for some time. Lukasik put his finger on
the operational verity: ““‘Anything is possi-
ble until the FCC decides what it wants to
do.”

Judge turns down administration bid to end AT&T suit

Antitrust chief who had vowed
to go all the way on eight-year
case says he’s seen the light,
but court isn’t ready to quit

U.S. District Judge Harold Greene denied
a request from the Reagan administration
last Wednesday (July 29) to deiay proceed-
ing on the Justice Department’s eight-
year-old antitrust suit against AT&T until
June 30, 1982. William Baxter, assistant
attorney general for antitrust, told Greene
congressional efforts to deregulate the
common carrier industry would fail unless
the ‘‘case is on ice.”’

Baxter, who said early this year he
would ‘‘litigate to the eyeballs’ the case
against AT&T, told Greene he had
changed his mind after the administration
drafted amendments to the bill that would
achieve the relief the Justice Department
seeks in the case. If Congress passes legis-
lation with those amendments, said Bax-
ter, “‘it would be the administration’s in-
tention to discontinue the case.”

One of the amendments would require
Western Electric, an equipment-manufac-
turing subsidiary of AT&T, to pass a
“‘competitive market test’’ before selling
equipment to any of Bell’s 23 operating
telephone companies. The other would re-
quire Bell operating companies to do as
much business with independent and
long-distance carriers as they do with their
parent company, AT&T.

Senate Judiciary Chairman Strom Thur-
mond (R-S.C.), who has asked for a
chance to review in his committee com-
mon carrier legislation passed by the
Senate Commerce Committee (BROAD-
CASTING, July 13), plans to hold a hearing
Thursday (Aug. 6) on the administration’s
amendments and request to delay the suit.
Thurmond and at least 12 other senators
have blocked Senate consideration of the
Commerce Committee’s bill (S. 898) until
after the August congressional recess.

Commerce Committee Chairman Bob
Packwood (R-Ore.) has told administra-
tion officials he has the votes for Senate
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passage of S. 898, but that passage in the
House is doubtful as long as the suit
against AT&T continues.

House Telecommunications Subcom-
mittee Chairman Timothy E. Wirth (D-
Colo.) said Baxter’s argument is
‘‘specious.”” When reports first surfaced
that the administration was considering
dropping its case against AT&T, Wirth
wrote to President Reagan, urging that the
case be continued (BROADCASTING, July
13). Although the House Judiciary Com-
mittee stymied efforts to pass common
carrier legislation last year, Wirth said he
has now resolved those difficulties with
Judiciary Committee Chairman Peter
Rodino (D-N.J.).

Greene denied Baxter’s request last
week because, he said, ““it would be inap-
propriate for the court to suspend this law-
suit, which has been pending for seven
years, in the middle of a trial which is now
scheduled to end by December of this
year, simply because such suspension may
have a political impact in other forums.”
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Football prices take short bounce up

Near stable figure due to
multi-year TV network contracts;
but drastic change is due in ’82

A long hot summer without baseball
began to give way to a seven-month
season of football at the Hall of Fame
game in Canton, Ohio, Saturday (Aug. 1).

In the forefront of the welcoming com-
mittee: America’s strike-frustrated broad-
casters with a $210,158,410 stake in foot-
ball on the air. ,

That $210 million-plus is the total rights
payment that networks, local stations and
other sports organizations will pay to cover
the action in the nation’s stadiums this
season.

Compared to last year’s $207,241,350,
the added $2.9 million seems to be only a
slight increase. This is attributable to the
virtually stabilized contracts between
sports and the TV networks. The networks
are currently in the last year of four-year
contracts with the National Football
League and the National Collegiate
Athletic Association.

This year’s plateau for network rights is
viewed as the quiet before an explosion
upwards in payments under new contracts.
An NCAA two-network contract was an-
nounced just last week (see ‘‘In Brief"");
upcoming negotiations by the National
Football League Players Association to get
a fixed portion of NFL gross revenues
should up 1982 pro radio-TV contracts
substantially.

BROADCASTING’s annual survey of the
networks, colleges, and professional clubs
breaks down the 1981 radio-TV rights
package this way:

® $199,255,000 from the television and
radio networks for college and professional
games. This figure remained constant with
last year’s.

® $6,455,000 from local radio stations
or rights holders to NFL preseason and
regular season games. This represents a
tremendous leap from last year’s figure of
$4,507,500.

@ $1,248,000 for local TV rights for

NFL preseason games; another area that
demonstrated almost across-the-board
price hikes, compared to last year’s
$829,000.

® $3,230,417 for local radio and
delayed TV rights to schools and colleges,
a substantial gain over 1981’s figure of
$2.679, 850.

Taking a look at the rietworks’ fees this
season, ABC-TV will pay the NCAA an
estimated $31.5 million for college games;
$46 million to the NFL for preseason and
Monday Night Football; $12 million for its
NFL prime time mini-series; $1.5 million
for the Pro Bowl and $200,000 for last
week’s Hall of Fame game.

CBS-TV will pay $51 million for its
coverage of the NFL’s National Football
Conference games in preseason, regular
season, playoffs and conference cham-
pionship. This is in addition to the $6
million for the Super Bowl coverage.
(CBS-TV dlternates coverage of the Super
Bowl each year with NBC-TV.)

NBC will pay $45 million to cover the
NFL’s American Football Conference dur-
ing preseason, regular season, playoffs,
and conference championships.

ABC, CBS, Mutual and NBC are spend-
ing more than $6 million in payments for
the radio networks’ coverage of college
and pro games. Most of that money is at-
tributed to the four-year contract renewal
signed by CBS early in 1980 with the NFL.
The contract runs through 1983 for a total
of $12.1 million.

Here is how the radio and television net-
works expect to use the rights they bought
for this season:

ABC-TV was scheduled to open its foot-
ball season last Saturday (Aug. 1) with the
AFC-NFC Hall of Fame game from Can-
ton, Ohio, between the Cleveland Browns
and the Atlanta Falcons, at 3:30 p.m. Two
other preseason games are also on ABC’s
pro schedule: Los Angeles at San Diego on
Friday, Aug. 21, at 9 p.m., and Washing-
ton at New England on Sunday, Aug. 30,
at 12:30 p.m.

ABC’s regular-season NFL schedule,

Conference Teams
Atlantic Coast Conference 8
Big Eight 8
Big Ten 10
Pacific Ten 10
Southeastern 10
Southwest 9
Western Athletic 9
Others and independents 61
Totals 125

What major schools get from local-regional radio and local TV

Radio TV Total
stations stations rights
324 5 $233,000
227 28 302,767
367 26 508,500
124 21 587,000
804 62 568,500
200 8 250,000
69 9 214,500
876 102 566,150
2,991 261 $3,230,417
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like last year’s, encompasses 16 Monday
Night Football telecasts plus one Sunday-
night and three Thursday-night games.
The regular-season opener will be San
Diego at Cleveland on Sept. 7; like all
other Monday-night games it will start at 9.

The Thursday prime time specials will
be Pittsburgh at Miami on Sept. 10 and
Philadelphia at Buffalo on Sept. 17, both at
8:30 p.m., and Cleveland at Houston on
Dec. 3 at 9 p.m. The Sunday prime time
special will be Los Angeles at Dallas on
Oct. 18 at 9 p.m.

ABC’s NCAA Football coverage of col-
lege games, normally on Saturday after-
noons, will open in prime time on Sept. 5,
with Alabama versus Louisiana State,
starting at 9 p.m. Another college game to
be nationally televised is Stanford-Purdue
a week later, on Sept. 12, at 3 p.m.

Tn all, NCAA Football will again include
13 national and 45 regional Division 1-A
appearances, with each market receiving
23 games during the regular season.

Among postseason college games, ABC
will carry the Gator Bowl on Dec. 28 and
the Sugar Bowl on Jan. 1.

ABC officials reported last week that the
NFL games are more than 80% sold and
the college games about 65% sold: In the
NFL games, 30-second spots are priced at
an open rate of $125,000 each, or at
$115,000 each if bought for both the 1981
and 1982 seasons. In the NCAA games
the pricing is $60,000 per 30-second an-
nouncement on the open rate or an
average of $54,000 each for two years.

Among advertisers signed for ABC’s
NFL games are Miller Brewing (through
Backer & Spielvogel), Datsun (William
Esty Co.), Chevrolet trucks (Campbell-
Ewald), Buick (McCann-Erickson), Kere-
Sun imported Japanese space heater
(Young & Rubicam), Hewlett Packard
(Wilton, Coombs & Colnett) and All State
Insurance (Leo Burnett Co.). Advertisers
in NCAA games on ABC include
Chevrolet {Campbell-Ewald), Miller beer
(Backer & Spielvogel), Anheuser-Busch
(D’ Arcy, MacManus & Masius), Schlitz
beer (J. Walter Thompson Co.) and Tex-
aco (Benton & Bowles).

CBS-TV’s schedule opens with two
NFL preseason games: Dallas at Los
Angeles on Saturday, Aug. 15, at 9 p.m.
NYT, and Houston versus Dallas on
Saturday, Aug. 29, at 8:30 p.m. The regu-
lar-season lineup includes 101 games,
opening with five regional broadcasts on
Sunday, Sept. 6, at 1 p.m. NYT.

CBS will present eight doubleheaders,
the first on Sept. 20, and three national
telecasts during the regular season:
Chicago at Dallas on Thanksgiving Day
(Nov. 26) at 3 p.m.; Minnesota at Detroit
on Saturday, Dec. 12, at 4 p.m., and Dallas
at the New York Giants on Saturday, Dec.
19, at 12:30 p.m.

CBS’s postseason lineup starts with a



Local radio’s pre- and regular-season NFL coverage

Team

Baltimore Colts
Buffalc Bills

Miami Dolphins

New England Patriots

New York Jets

Cincinnati Bgngals
I

Cleveland Browns

Houston Qilers

Pittsburgh Steelers

Denver Broncos

Kansas City Chiefs

Oakland Raiders

San Diego Chargers

Seattle Seahawks

Originator

_
AFC East

WCBM Baltimore
WBEN Buffalo
WIOD Miamj
WEEI Boston

WCBS New York

[ e ]
AFC Central

WLW Cincinnati
WHK Cleveland

Texas State Network
(KTRH Houston)

WTAE Pittsburgh

L
AFC West

KOA Denver

KCMO Kansas City

KGO San Francisco

KSDO San Diego

KIRO Seattle

Regional network, games
scheduled; rights holder

Regional net. of 21; four
preseason games and 16
regular season games; station
holds rights.

Regional net. of approximately
11; four preseason games and
16 regular season games; sta-
tion holds rights.

Regional net. of 16; four
preseason games and 16
regular season games; station
holds rights.

Regional net. of 40; four
preseason games and 16
regular season games; station
holds rights.

No regional net.; four
preseason games and 16
regular season games; station
holds rights.

Regional net of 45; four
preseason games and 16
regular season games; station
holds rights.

Regional net of 42 five
preseason games and 16
regular season games; station
holds rights.

Regional net of 100; four
preseason games and 16
regular season games; Texas
State Network holds rights.

Mutual net of approximately
100; four preseason games
and 16 regular season games;
Mutual Broadcasting System
holds rights.

Regional net. of 42: four
preseason games and 16
regular season games; station
holds rights.

Regional net. of 70; four
preseason games and 16
regular season games;
Mutual Broadcasting holds
rights and is handling net-
work.

Regional net. of about 25; four
preseason and 16 regular
season games; KGO holds
local rights; KNX(AM) holds
rights for Southern California,
Arizona, New Mexico and
Nevada. Lombard Associates
holds rights outside Bay area;
Bob Speck Productions holds
rights for other states.

Regional net. of 13; four
preseason games and 16
regular season games; sta-
tions hold rights.

Regional net. of 47; four
preseason games and 16

regular season games; station
holds rights.

Team

Dallas Cowboys

New York Giants

Philadelphia Eagles

St. Louis Cardinals

Washington Redskins

Chicago Bears

Detroit Lions

Green Bay Packers

Minnesota Vikings

Tampa Bay Buccaneers

Atlanta Falcons

Los Angeles Rams

New Orleans Saints

San Francisco 49ers
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Originator

-]
NFC East

KRLD Dallas

WNEW New York

WIP Philadelphia

KMOX St. Louis

WMAL Washington

Regional network, games
scheduled; rights holder

Games will be fed to Mutual
Southwest Network; four
preseason games and 16
regular season games; station
holds rights.

Regional net. of 30; four
preseason games and 16
regular season games; station
holds rights with Metro Com-
munications Sports handling
network,

Regiona! net. of 24; four
preseason games and 16
regular season games; station
holds rights with Metro Com-
munications Sports handling
network.

Regional net. of approx. 50 sta-
tions; four preseason 16 regu-
lar season games; station
holds rights.

Regional net. of approx. 100;
four preseason games and 16
regular season games; station
holds rights.

o]
NFC Central

WBBM Chicago

WJR Detroit

WTMJ Milwaukee

WCCO Minneapolis-

St. Paul

WDAE Tampa, Fla.

IR
NFC West

WGST Atlanta

KMPC Los Angeles

WGSO New Orleans

KCBS San Francisco

No regional net.; four
preseason games and 16
regular season game; station

holds rights.
Regional net. of 45; four
preseason games and 16

regular season games; station
holds rights.

Regional net. of 75; four
preseason games and 16
regular season games; station
holds rights.

Regional net. of approximately
25; four preseason games and
16 regular games; station
holds rights.

Regional net. of 38; four
preseason games and 16
regular season games,; Taft
Broadcasting Co. holds rights.

Regional net. of approximately
100; four preseason games
and 16 regular season games;
Mutual Broadcasting System
holds rights.

Regional network of 20; four
preseason games and 16
regular season games; station
holds rights.

Regional network of 40; four
preseason games and 16
regular season games; Insilco
Sports Network holds rights.
Regional net. of 18; four
preseason games and 16
regular season games; station
holds rights.



first-round NFC playoff game on Sunday,
Dec. 27. Then come the NFC divisional
playoffs on Saturday and Sunday, Jan. 2
and 3, 1982, the NFC championship on
Sunday, Jan. 10, and the Super Bowl] at the
Silverdome in Pontiac, Mich., at 4 p.m.
Sunday, Jan. 24.

CBS officials declined to say what price
tag they had hung on the Super Bowl, but
other sources said it was approximately
$345.000 per 30-second announcement,
easily eclipsing the tecord set a year ago
when NBC priced Super Bowl 30’s at
$275,000. When CBS had the champion-
ship game in 1980, the price was
$234,000.

CBS-TV will also again present NFL To-

day, a pregame, half-time and postgame
program, on each game day.

Among the postseéason college games,
CBS will present the Blue-Gray All Star
game Dec. 25, the Sun Bowl Dec. 26, the
Peach Bow! Dec. 31, the Cotton Bowl Jan.
1 and the East-West Shrine game Jan. 9.

CBS officials declined to discuss pricing,
but other sources estimated that regular-
season pro games were being offered at an
average of about $100.000 per 30-second
announcement, up from about $80,000
last year. Regular-season advertisers were
said to include Anheuser-Busch (through
D’Arcy, MacManus & Masius), Miller
beer (Backer & Spielvogel), All State In-
surance (Leo Burnett), Radio Shack

(Central Advertising), Volkswagen
(Doyle Dane Bernbach) and Ford (J.
Walter Thompson Co.).

The CBS Radio Network begins its
fourth year—and the second year of a
four-year contract—carrying the games on
Sept. 7 with San Diego at Cleveland at 8:50
p.m. NYT. CBS will broadcast 36 NFL
regular season and Monday-night games,
and all of the 10 postseason playoff games
this year.

Among advertisers signed for CBS
Radio’s NFL coverage are: Ace Hardware
(D’Arcy-MacManus & Masius),
Anheuser-Busch (D’Arcy-MacManus &
Masius), CBS-TV Entertainment Division
(Doyle, Dane Bernbach/West), True

Local TV preseason NFL coverage

Team Originator

Regional network, games

Team

scheduled; rights holder

——
AFC East

Baltimore Colts

Buffalo Bills

Miami Dolphins

New England Patriots

New York Jets

Cincinnati Bengals

Cleveland Browns

Houston Oilers

Pittsburgh Steelers

Denver Broncos

Kansas City Chiefs

Oakland Raiders

San Diego Chargers

Seattle Seahawks

WMAR-TV Baltimore

WKBW-TV Buffalo

WPLG-TV Miami

WBZ-TV Boston

WNEW-TV New York

Regional net of six; three live
games, one tape delay; station
holds rights.

Regional net. of two; two live
games; station holds rights.
No regional net.; two live
games, two tape delay; station
holds rights.

No regional net.; two live
games; station holds rights.
No regional net; two live
games, two tape delay; station
holds rights.

Dallas Cowboys

New York Giants

Philadelphia Eagles

St. Louis Cardinals

Washington Redskins

WCAU-TV Philadelphia

KSDK-TV St. Louis

WJILA-TV Washington

Originator Regional network, games
scheduled; rights holder
]
NFC East
KXAS-TV Dallas- No regional net.; four tape
Ft. Worth delay games; Nevin Lyerly
Productions, Austin, Tex. holds
rights.
WPIX New York No regional net; four

preseason games, status TBA;
station holds rights.

No regional net.; three live
games; station holds rights.
No regional net,; three live
games; Anheuser-Busch holds
rights.

Regional net. of 10; three
games tape delay; station
holds rights.

- |
AFC Central

Chicago Bears

WBBM-TV Chicago

. -]
NFC Central

No regional net.; two live

WLWT Cincinnati

WKYC-TV Cleveland

KPRC-TV Houston

WPXI-TV Pittsburgh

AFC West

KOA-TV Denver

KCMO-TV Kansas City

KRON San Francisco

KGTV San Diego

KING-TV Seattle

Regional net. of three; three
live games, one tape delay;
station holds rights.

No regional net.; two live
games; station holds rights.
Regional net. of three; two live
games, one tape delay; station
owns rights.

No regional net.; two live
games, one TBA; station holds
rights.

No regional net.; three live
games; station holds rights.
No regional net.; two live
games, two tape delay; station
holds rights.

Feeds two other stations; one
tape delay, two other TBA; Bob
Speck Productions holds
rights.

No regionai net.; four live
games; station holds rights
No regional net.; four live
games; station holds rights.

Detroit Lions

Green Bay Packers

Minnesota Vikings

Tampa Bay Buccaneers

Atlanta Falcons

New Orleans Saints

Los Angeles Rams

Sah Francisco 49ers
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WJIBK-TV Detroit

WBAY-TV Green Bay

WTCN-TV Minneapolis-
St. Paul

WTOG-TV St. Petersburg-

Tampa, Fla.

NFC West

WTBS-TV Atlanta
WWL-TV New Orleans

KTTV Los Angeles

KPIX San Francisco

games, two tape delay; station
holds rights.

No regional net.; two live
games, two tape delay; station
holds rights.

Regional net. of six; three live
games, one tape delay station
holds rights.

Regional net of three, two live
games; two tape delay; Twin
City Federal Savings & Loan
Association holds rights.

No regional net.; one live
game, three tape detay; station
holds rights.

No regional net.; two live
games, two tape delay; station
holds rights.

Regional net. of nine; one live
game, two tape delay; station
holds rights.

No regional net,; two games
tape delay (one will air on
CBS-TV, other on ABC-TV), two
games will be live if soid out,
station holds rights.

Feeding one other station one
live game, two tape delay;
station holds rights.



Just in Time

For Your Fall Programming

30 minute series

¥ COUNTRY & WESTERN

Y GOSPEL

¥ ROCK

¥ CONTEMPORARY

%-75% NEVER SHOWN

BEFORE

for 13 weeks, 26 weeks,
39 weeks, 52 weeks.

4
\ %
o

\\
\“60\\} 130 and 156 half-hours for strips, all

>
\\\;\

NASHVILLE R.F.D. 156 Shows with such stars
as — Johnny Lee, Mickey Gilley, Bobby
Goldsboro, Ronnie McDowell, Jack Reed, Del
Reeves, Barbara Fairchild. More than 400 acts
in this series, all brand new, never before broad-
cast.

THE KITTY WELLS & JOHNNY WRIGHT
FAMILY SHOW: 52 shows. The talent of award
winning Kitty Wells and her family, all good solid
Country Music.

NEW COMERS: 130 shows, fresh new faces,
today’s stars and tomorrow’s super stars. Music
of all types.

with built in breaks for 6 minutes
of commercial time.

SING OUT AMERICA: 156 Gospel shows
featuring such as the Fox Brothers, The
Hemphills, Pat Boone, Dottie Rambo, The Spear
Family and more than 100 other noted Gospel
singers and musicians.

GET DOWN: 52 Rock Shows, veteran perfor-
mers and rising stars, entertainment with a big
new beat.

For October availability, THE BOBBY HELMS:
MUSIC COUNTRY SHOW: The super star
Bobby Helms features his many performing
friends in a 52 show series that promises to be a
block-buster.

For November availability: THE BOBBY HELMS: JINGLE BEELL ROCK CHRISTMAS SPECIAL.

A one hour special featuring Bobby Helms and friends in traditional,
special and novelty holiday music.

FIVE BIG NEW SERIES NOW IN PRODUCTION

Give us a call and we will surprise you with the lease we can write for your station.

Jop of the Chart, Jne.

10980 E. 23rd @ Tulsa, Oklahoma 74129 @ Phone (918) 664-8088




Value hardware stores (Christenson,
Barclay & Shaw), General Motors-Buick
Motor Division (McCann-Erickson),
Homelite Division of Textron (Henderson
Advertising), International Harvester
(Tatham Laird & Kudner), Levi Strauss
(Foote, Cone & Belding/Honig), State
Farm Insurance (Needham Harper &
Steers), Stewart-Warner Corp. (Brand Ad-
vertising) and Union Carbide (Young &
Rubicam).

CBS Radio will carry three of the college
bowl games: thie Sun Bowl on Dec. 26; the
Cotton Bowl on Jan. 1; and the Senior
Bowl on Jan. 16. Additionally, the network
will air a Cotton Bowl preview on Dec. 31.
On Aug. 31, CBS Radio will present a six-
part series, NFL Preview, featuring Hank
Stram and Jack Buck. The show runs
through Sept. 5.

NBC-TV opens its schedule Saturday,
Aug. 22, with the first of two preseason
games, Dallas versus Pittsburgh at 9 p.m.
NYT. The other preseason contest will be
the following afternoon, Philad )hia
against New Orleans at 1 p.m.

NBC-TV’s regular-season schedule of
102 games kicks off Sunday, Sept. 6, with a
doubleheader offering of regional games
including Baltimore against New England
at 1 p.m. and Houston against Los
Angeles at 4 p.m. The schedule also in-
cludes seven other doubleheader Sundays
and three national telecasts: Detroit versus
Kansas City on Thanksgiving Day, starting
at 12:30 p.m.; Cleveland versus New York
Jets on Saturday, Dec. 12, also at 12:30,
and Buffalo versus Miami on Saturday,
Dec. 19, at 4 p.m.

NBC-TV’s postseason coverage will
start with the AFC wild-card playoff on
Sunday, Dec. 27. AFC divisional playoffs
are scheduled for Saturday and Sunday,
Jan. 2 and 3, with the divisional winners
meeting for the AFC championship on
Sunday, Jan. 10.

NBC-TV again has three college bowl
games, this time all scheduled on Jan. 1:
the Fiesta at 1:30 p.m., the Rose at 4 p.m.,
and the Orange at 8 p.m.

Spots in NBC-TV’s AFC games are
priced at $80,000 per 30 seconds, up from
an average $70,000 last year. For the play-
offs, the price averages $140,000 per 30,
about the same as a year ago. For the AFC
championship it goes to $170,000 per 30,
up from $140,000 last year.

Among major advertisers in both the
AFC games and the playoffs are Alcoa
(through Creamer, Dickson, Basford),
Anheuser-Busch (D’Arcy, MacManus &
Masius), Chrysler (Kenyon & Eckhardt),
Miller beer (Backer & Spielvogel), Pontiac
(D’Arcy), Schlitz beer (J. Walter
Thompson Co.), Lincoln-Mercury
(Young & Rubicam), Mazda (Foote, Cone
& Belding), Radio Shack (Central Adver-
tising) and United Airlines (Leo Burnett).

Alcoa, Anheuser-Busch, Chrysler,
Miller, Schlitz, Radio Shack and United
Airlines are also among major advertisers
in NBC-TV’s coverage of the AFC cham-
pionship game.

In the postseason college games, I Cis
pricing 30-second announcements at
$50,000 in the Fiesta Bowl, $170,000 in

the Rose Bowl and $150,000 in the Orange
Bowl. These prices compare with last
season’s $45,000, $150,000 and $130,000,
respectively.

NBC officials say it’s too early for firm
commitments in the Rose and Orange
Bowl coverage but that advertisers set for
the Fiesta Bowl include All State In-
surance (Leo Burnett), International Bus-
iness Machines (Doyle Dane Bernbach),
Miller beer (Backer & Spielvogel), RCA

| o

Network Lineups

ABC-TV
Hall of Fame Game Aug. 1
NFEL preseason games Aug. 21
NCAA college games Sept. 5
NFEL Monday Night Football “Sept. 7
NEL prime time minisefies Sept 10
Pro Bowl Jan. 31
Gator Bowl Dec. 28
Sugar Bowl Jan. 1
Hula Bowl Jan: 9

CBS-TV
NFC preseason games Aug. 15
NFC regular season:games Sept 6
NEC divisional playoffs Jan. 2
NFC champianship Jan. 10
Blue:-Grey game Dec. 25
Sun Bowl Dec: 26
Peach Bowl Dec. 31
. Cotton Bowl Jan, 1
East-West Shrine Jan. g
Stper Bowl Jan. 24

NBC-TV
AFC preseason games Aug. 22
AEC regular season Sept. 6
AEC divisional playoffs dan..2
AFC championship Jan: 10
Fiesta Bowl Jan:t
Rose Bowl Jan. 1
Orange Bowl Jan..1

CBS Radio

Package of 36 NFL games

various times including
Monday=night-games, and all
post-season games. various times

Sun: Bowl Dec. 26
Cotton Bowl Jan:.1
Senior Bow! Jan. 18
Mutual Radio
NFL games Sept. 6
Notre Dame games, NCAA
wildcards various ‘times
Holiday Bowl Dec. 13
Gatar Bowl Dec. 28
Liberty Bowl Dec. 29.or 30
Hall of Fame Classic Déec. 31
Orange Bowl Jan:1
NBC Radio
Fiesta Bowl Jan: 1
Rose Bowl Jan.1
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(Burnett) and Toyota (Dancer-Fitzgerald-
Sample).

NBC Radio will again carry two college
bowl games-the Fiesta and Rose, both on
Jan. 1. A spokesman said rates and adver-
tisers were not yet available.

Mutual will begin its 14th year of Notre
Dame football coverage this fall, covering
11 contests. In addition MBS will broad-
cast five other major college games for a
total of 16. On a regional basis, Mutual
also will carry a total of 63 college games
of the Southwest Conference on a total of
250 stations.

The network’s college bowl lineup in
1981 will be the Holiday Bowl in San
Diego on Dec. 13; the Gator Bowl in
Jacksonville, Fla., on Dec. 28; the Liberty
Bowl in Memphis on Dec. 29 or 30; the
Hall of Fame Classic in Birmingham, Ala.,
on Dec. 31 and the Orange Bowl in Miami
on Jan. 1.

On the professional side, Mutual will
provide national coverage of 16 NFL
games on Sunday afternoon, with each
preceded by a 15-minute pregame show
starting at 3:45 p.m. NYT Last year
Mutual carried on a regional basis the
games of the Dallas Cowboys. This year, in
addition to the Cowboys, Mutual will pro-
vide regional hookups for the Pittsburgh
Steelers, the Atlanta Falcons and the Kan-
sas City Chiefs.

There will be a total of 20 games for
each of the teams.

Also on the local scene:

Advertisers, from car dealer associ-
ations to major beer companies, seemed to
flock to both local TV and radio stations
carrying the games with even greater in-
tensity and speed than last year.

The majority of local rights holders sur-
veyed by BROADCASTING reported that
sales were ahead of those for 1980 and
were close to being completed.

A spokesman for wrMI(AM) Milwaukee
pointed out that ‘‘selling the Green Bay
Packers’ games is never a problem’ be-
cause of a tremendous fan loyalty. The
Packers are folk heroes in Wisconsin, he
added. wTMIJ, now in its 50th year of origi-
nating the games, has made 90% of its
sales to date with a variety of advertisers
including Pabst beer, Ford dealers, True
Value hardware stores, Jay’s potato chips,
Hillshire Farms (sausages) and John
Deere (local dealers group).

Green Bay’s WBAY-TV has been carrying
the Packers games for seven years and
General Manager Tom Kittinger said that
sales are up 100%. He said: ““There seems
to be more regional money around this
year.” The Toyota Dealers Association and
Pabst are among the major sponsors for
the TV games.

In terms of volume and dollars, WKYC-
v Cleveland said it was ‘‘ahead of the
pace’’ of last year for the Browns games.
With over half of the advertising sold, the
station’s biggest sponsor for the games is
the Genesse Brewing Co. WKYC-TV at-
tributed the added excitement on the part
of the advertisers to a good 1980 season in
which the Browns won the NFC’s Central
division.

Joe Lewin, general sales manager of









satellite to nine full-power and eight low-
power stations and to 89 cable systems.

Other major movers in the Washington
broadcast news arena are Independent
Television Network Association, C-SPAN
and noncommercial WETA-TV Washington.

The ITN bureau, here since November
1975, has 15 employes and sends out an
average of three crews a day to provide na-
tional stories for a consortium of 18 ma-
jor-market stations that put together their
own national news programs.

C-SPAN, headquartered in Washington
since it was established in March 1979,
bills itself as a public affairs network, and,
with the aid of a staff of 15, transmits eight
hours a day of mostly gavel-to-gavel
coverage of House floor proceedings and
congressional hearings to cable systems in
1,100 communities, reaching an estimated
8.5 million homes.

Noncommercial WETA-TV, which pro-
duces Public Broadcasting Service’s The
Lawmakers, has stepped up its coverage of
the federal government in the last two
years, regularly taping congressional hear-
ings for that show and supplying additional
Washington coverage for other PBS sta-
tions that have their own news shows.

But also moving into town are television
news organizations with a less national
scope: station groups and even individual
stations.

Pioneering the group presence in Wash-
ington were Westinghouse Broadcasting
Co., WGN Continental Broadcasting Co.,
Bonneville International Corp., Storer
Broadcasting Co., Cox Broadcasting Corp.
and King Broadcasting Co. .

Westinghouse established the first non-
network Washington bureau in 1958. The
big news for the Westinghouse bureau,
which now serves 12 radio and six televi-
sion stations, is its transition to satellite
delivery, according to Jerry Udwin,
Westinghouse Washington bureau chief.

Westinghouse acquired its own hour of
daily satellite time in January; since then,
the bureau has been using the first half
hour to transmit stories to its stations, and
the stations use the remaining half hour to
exchange news stories.

Udwin also noted that the bureau is put-
ting in its own microwave dish to make
transmitting stories easier. That dish wiil
enable the bureau to transmit stories
directly to Westinghouse-owned wiz-TV
Baltimore, which has its own uplink. With
that new capability, Westinghouse will be
spared the nuisance of having to transmit
stories from less convenient locations, Ud-
win said.

WoN Continental’s WGN-AM-TV
Chicago, which established its Washing-
ton bureau in 1964, currently has a one-
man staff: Robert Foster, bureau chief.
Foster said he provides about two video
stories a week for wgN-Tv Chicago’s local
news program, but provides radio stories
for WGN(AM) there daily.

Foster, who hires a crew to tape his
video reports, said he hopes to be able to
transmit those stories via satellite by the
end of the year. But for the time being, he
is shipping tapes back to Chicago by plane,

Some People Will Do
Anything to Find Out
What We’re Up to
at BCS.

When you're working on a new
broadcast computer system that's as
revolutionary as ours is, people are
bound to try to find out all they can
about it. But, until we announce the
details, we're keeping a pretty low
profile.

Still, you don't have to go to ridiculous
lengths to find out what we're doing.
Or rely on rumors and industry gossip.
All you have to do is call or write for
the inside story on the new Kaman
Broadcasting Systems, coming soon
from Kaman Sciences.

N SCIENCES CORPORATION

A/
A Kaman Company
PO. Box 7463

Colorado Springs, CO 80933
(303) 599-1601
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pect only the three major networks to show
up for “‘big’” hearings (those with national
appeal), now the galleries, which also
serve as middlemen between congressmen
and the media, can expect at least seven.
ABC, CBS, NBC, INN, ITNA and WETA
TV Washington generally show up for all
the big hearings, and C-SPAN is starting
to show up fairly regularly too, Michaelson
said.

On the Senate side, Barber notes that on
three occasions this year, committee chair-
men have told him that only one camera
would be allowed to cover a hearing. And
more committee staffers have said that
they want to limit the number of cameras
present in their hearings in the future.

The fear on both sides of Congress is
that, -unless broadcasters can figure out
how to limit the number of cameras in
hearings on their own, the committees,
free to open or close their hearings to
whatever sort of media coverage they
want, will exclude the television media
from hearing rooms altogether.

(One way Congress could do that—and
still get television coverage—would be by
providing its own technicians and cameras
in each room, making that coverage avail-
able to the media through a distribution
amplifier in a separate room. Many broad-
casters fear that practice would allow Con-
gress to control the flow of the news.)

The galleries have held meetings to dis-
cuss the overcrowding and, as a first step
toward a solution, the House gallery has
put together a committee to examine each
of the House hearing rooms to determine
how many cameras can reasonably be fit
into each.

But what happens when it is decided how
many cameras a room can hold, but more
than that number of crews wants to cover a
hearing? One solution is “‘pooling,’ which
has become something of a dirty word
among television newsmen in Washington,
because many have conflicting interests that
would make agreeing upon a pooling ar-
rangement difficult.

While C-SPAN, for example, provides
gavel-to-gavel coverage of the hearings it
covers, most other participants are in-
terested only in getting face shots for the
best ‘“45-second bite’’ they can get.

Then, while the major networks—and
INN, ITNA, CNN and WETA-TV—tend to
concentrate on the national angles of hear-
ings, the groups and local stations are gen-
erally more interested in their local delega-
tions.

The major networks have problems of
their own. Bill Knowles, ABC News Wash-
ington bureau chief, for example, says
although he realizes 13 cameras won’t fit
into any hearing room, ABC is ‘‘reluc-
tant” to pool, and would pool only when
pooling was ‘‘absolutely necessary.” ‘It
has to be done on a hearing-by-hearing
basis, or we just won’t stand for it,” he
said.

But when there isn’t enough room at a
hearing to accommodate all the camera
crews that want in, Knowles said one of
the networks should serve as the pool to
assure that top-quality footage is ob-
tained.

Knowles also noted ABC’s agreement
with the National Association of Broadcast
Employes and Technicians, which repre-
sents ABC’s technicians, prohibits it from
accepting pool feeds from nonunion
crews (and most of the other participants
use nonunion crews, as would Congress if
it provided pooling on its own).

Although Bill Headline, Washington
bureau chief for CBS News, said CBS
doesn’t have as big a problem with its tech-
nical union as do NBC and ABC (ABC’s
and NBC’s technicians are represented by
NABET, CBS’s by the International
Brotherhood of Electrical Workers), CBS
was still ‘‘against pooling every time, every
way,”’ noting that ‘‘the minute you pooi, you
lose editorial and technical control.”

Nonetheless, Headline said, if the over-
crowding of a hearing forces a pool situa-
tion, that pool should be supplied by one
of the networks, ‘‘someone whose
capabilities, procedures and practices can
be accepted as compatible with our own,”’
he said.

Headline also said he thought the size of
the networks’ audience should be taken
into account in determining pool partici-
pants.

Arthur Sando, director of public re-
lations for CNN, however, said CNN
wouldn’t buy letting the networks control
the pool. Although CNN would prefer to
be allowed unilateral coverage, if ‘‘space
limitations prevailed,’ he said, the mem-
bers of a pool should be determined by the
luck of the draw.

Gale Picker, senior producer for C-
SPAN, pointed out that since C-SPAN pre-
sents gavel-to-gavel coverage of hearings,
it has special needs. Not only would it need
pool coverage that was complete, but it
would also need two cameras in the room.
““You can’t run six hours of hearings with
one camera,’ she said.

Picker thought one solution would be to
include one network, one independent
and C-SPAN in each pool. Of course, that
arrangement wouldn’t please everybody,
either, she said. “If I were from a small
town, I’d want my camera in there, too,’
she said.

Meanwhile, representatives of the
smaller groups have expressed their own
doubts about the desirability of establish-
ing formal pools. Many of the smaller
operators have access to only one camera
crew and say they couldn’t spare that crew
for a pool, nor would they be able to afford
a distribution amplifier. Some of those rep-
resentatives also are concerned that if
pools were established, those who control
the pool would charge rates for the use of
pool material that they couldn’t afford.

Nonetheless, said Barber, ‘At some
point we have to face the thing; if we don’t
do it, someone else will, and I'd rather see
[the gallery members] do it than Congress.”

Congestion also has become a problem
at the White House recently, where the re-
lative newcomers have the feeling the ma-
jor networks have been receiving preferen-
tial treatment. One sign of tension: CNN’s
pending lawsuit against the White House
and the major networks for denying CNN
full participation in the White House press
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pool (BROADCASTING, May 18, July-13).

But concern has also been voiced over
how the White House should conduct its
“‘photo ops,’” its Tegularly offered oppor-
tunities for still photographers and televi-
sion crews to get footage of the President
receiving visitors and at work.

Although photo ops don’t present prob-
lems every day, when one generates
widespread interest, such as when a group
of governors or mayors comes to call, ‘‘the
regionals come out in droves,’ according
to Sue Mathis, White House media
liaison. .

The White House has tried to relieve
congestion by sending the newsmen into
the photo ops in waves, with the print peo-
ple and still photographers first, the net-
work crews second, and then what is
somewhat pejoratively being “referred to
as the ‘‘third world”’ of independents and
locals—and that practice works well
enough when only a few cameramen want
in. It doesn’t work so well when a large
number of independents and locals show
up, Mathis said.

“The President can’t conduct his busi-
ness with 20 camera crews running in and
out,”’ Mathis said.

Mathis also noted the fear in the White
House press office is that as more and
more television bureaus open up in town,
the congestion could get worse, and
‘““maybe we won’t be able to have any
more photo ops,”’ she said. -

To try to find both short-term and long-
term solutions for the problems, the
White House media liaison called in the
Washington television bureau chiefs for a
meeting May 26.

At that meeting, they discussed the
problem, set up a task force to look into
possible solutions, and requested that the
bureau chiefs submit suggestions on how
to deal with the problem.

Kaiser drops complaint
and suit against ABC

Kaiser Aluminum, which had a chance to
air its grievances against ABC on the net-
work’s Viewpoint premiere (BROADCAST-
ING, July 27), has dropped its FCC com-
pla}int and won’t pursue its defamation
suit.

Following a 20/20 newsmagazine seg-
ment last year, Kaiser claimed that ABC
News had been inaccurate and unfair in its
assessment of Kaiser aluminum wiring. It
filed an FCC complaint against ABC ask-
ing that the network give Kaiser 10
minutes on the air. The Oakland, Calif.-
based company also began a defamation
suit in San Francisco Superior Court.

With the Viewpoint show-—an occa-
sional series similar to a letters-to-the-edi-
tor column—XKaiser said ABC “‘answered
the problem.”’

A Kaiser spokesman ‘described View-
point as a ‘‘very important step for a net-
work to take’’ and ‘‘a gutsy move.”” He ad-
ded that ABC was ‘“‘good to their word”
on how the segment would be présented.
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RKO TWO. A NEW RKO RADIO NETWORK. OLDER. DESIGNED FOR MUSIC AND
INFORMATION STATIONS WITH A MORE ADULT PROFILE.

BEGINNING SEPTEMBER 1st, 1981.
RKO TWO 1S A RESOURCE FOR FORMATS APPEALING TO THE 35-44 LIFESTYLE
AND THE EMERGING 25-54 MARKET WITH:

o COMPLETE SCHEDULE OF INFORMATION PROGRAMMING
Hard News Emphasis—newscasts 24 hours a day with added cov-
erage of international events and economic issues.
in-depth News Support—daily commentaries and expanded newscalls
to all affiliates.

“Ask the Expert” Feature Series—short duration programs hosted by
experts in medicine, money, law and psychology.

Weekly Music Specials—an hour of music and conversation with
broad-based pop and country artists and available for local sale.
Overnight Talk Show—featuring “America Overnight”™ with six hours of
talk radio nightly from Dallas and Los Angeles. First call option for RKO
TWO affiliates. v ‘

 STEREO TRANSMISSION BY SATELLITE
High quality audio—all feeds of RKO TWO will be broadcast in 15 kHz
stereo from RKO via Westar lll. ' ‘

Earth stations in 200 cities—only RKO [lifers immediate national
- distribution of stereo network
programming.

« STATION SERVICE RESOURCES
Interkom—exclusive computer link wit
the network simplifies reporting syste
Program for Affiliate Research and
BMC Co-op —services available for log

sales use. ,
* MAJOR LEAGUE COMPENSATION RAD IO

FOR ALL TOP MARKET STATIONS NETWORKS
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Q- Medcom .......... ... 81/4
N MGM Film............. 97/8
O -Reeves Commun. .. ... 28
O Telepictures .........: 7
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O Video Corp. of Amer. . 12
N~ "Warner ............... 48
A 23 3/8

39 ..
Compact Vidéo ....... 221/8
Comsat........... .... 523/8
Doyle Dane Bernbach 15
Foote Cone & Belding 31 3/4
Grey Advertising...... 621/2
interpublic Group..... 34172
JWT Group ........... 321/8
MCI Communications. 23
Movielab. ............. 47/8
MPO Videotronics .... 53/4
A.C. Nielsen .......... 40 5/8
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Telemation............ 21/4
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23

Western Union........
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Arvin Industries ...... 16 7/8

Cetec........c..ooui 6

Chyron .......c.c.civns 171/4
COhU ..ovvinvninnanns 81/4
Conrac ............... 251/4
Eastman Kodak....... 73 1/4
Elec Missile & Comm. 12 3/4
General Electric,..... 59 5/8
Harris Corp. .......... 44 1/4
Microdyne ............ 26 3/4
M/A Com.In¢. ........ 27 3/8
BMi. e 531/2
Motorola.............. 64 3/8
Nippon Electric....... 91 3/4
N. American Philips... 46

Oak Industries........ 29.5/8
Orrox Corp...........: 14 1/4
RCA ......ocvvnvnen ... 20.3/4
Rockwell intl.......... 351/4
RSC Industries ....... 51/2
Scientific-Atlanta. .... 29 7/8
Sony Corp. ........... 211/4
Tektronix ......c...... 52 5/8
Texscan ........ S 155/8
Varian Associates .... 29

Westinghouse ....... . 28

Zenith ......covvienens 153/4

Standard & Poor’s 400

Industrial Average

16 3/8
6
17
8 1/4
23.3/4
711i4
14
59 1/2
44 3/4
26 3i4
26 5/8
511/4
67 3/8
91 3/4

145.77 144.41

+ 172
+ -1/4

+11/2
+2

~1.1/4
+ 178
- .12

+ 3/4
+2.1/4
-3

- 18
+471/4

+15/8
+ 118
+ 112
+2 1/4
+1.7/8
+ 178
= 1/8

- 3/4

+.1.36

+3.05

+
i
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s
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15

9
28
10
19
10
61

9
15
31
30
10
1
40

8
16

2,378
296

Notes: A-Ameritan Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the counter (bid price shown, supplied by Shearson Loelb Rhoades, Wash-
ingtony. ‘PJE ratios are based on earriings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research

Earnings figures are exclusive of extraordinary gain or loss. Footnotes: ™ Stock did
not trade on given day, price shown is last traded price. ** No P/E ratio computed,
company registered net loss, *** Stock split 2 for 1. + Stock traded ‘at less than 12.5
cents.
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CBS broadens its
sales horizons

Broadcast Group forms new
division to coordinate and
_expand international sales

The CBS/Broadcast Group is beefing up
its sales activities abroad.

Announced last week was the formation
of CBS Broadcast International, a new
division that will consolidate international
sales efforts already under way and accom-
modate new ones.

According to Gene Jankowski, CBS/
Broadcast Group president, ““This new
unit will coordinate and extend the world-
wide marketing effort for all CBS-pro-
duced video software, including entertain-
ment as well as sports, news and special
events.’

ABC already has all such sales within its
ABC Video Enterprises operation; NBC
has NBC Enterprises.

Leading CBS Broadcast International
will be John M. Eger, CBS/Broadcast
Group vice president, strategic planning

Eger

and international development. Under
Eger will be Arthur E Kane, vice president
and managing director for international
television sales, and Joseph P. Bellon, vice
president and managing director for
marketing and development.

CBS currently claims its news product is
distributed in 78 countries and sports pro-
duct in 45. In addition to consolidating
those sales activities, the new CBI will
handle CBS-produced programs from CBS
Video Enterprises, the CBS-owned televi-
sion stations, and made-for-TV movies
and specials from both CBS Entertainment
and CBS Cable.

Jankowski said the new unit will handie
‘“‘programing that has an afterlife’’ beyond
its original U.S. play. He explained CBI
will spend about the next six months
“mostly in administration’’ and planning
and thereafter expand its manpower. The

Business®

unit will be based in New York, but
Jankowski expects an office later in Paris as
well.

About a decade ago, the FCC forced the
networks out of domestic syndication. In-
ternationally, however, they are able to dis-
tribute programing produced in-house.

FTC nominee Miller
strikes familiar
chords at Senate
confirmation hearing

Words from the designated chairman:

Retain commission’s antitrust
authority, let marketplace reign
and lay off all but fraudulent

and deceptive advertising claims

The Federal Trade Commission should re-
tain its antitrust authority for the time
being. But the FTC should focus its anti-
trust—and other enforcement actions—on
those mreas that most severely affect the
consumer. Or so said James C. Miller I,
President Reagan’s nominee to be FTC
chairman (BROADCASTING, July 6), at a
confirmation hearing before the Senate
Consumer Subcommittee.

“The FTC’s resources are limited,”’ said
Miller, now administrator of the office of
information and regulatory affairs at the
Office of Management and Budget and ex-
ecutive director of the President’s Task
Force on Regulatory Relief. Instead of
throwing money at every activity tinged
with “‘unlawful” or ‘‘anticompetitive’’
behavior, the agency should concentrate
on ‘‘violations where consumers end up
paying higher prices,’ he said.

To insure that the FTC concentrated its
resources on matters of highest impact to
consumers, Miller said he would initiate a
cost test to determine which activities
should be examined to ‘‘achieve the big-
gest bang for the buck.”

At the hearing, Miller, an economist,
repeated that, if confirmed, he would take
“considerable respect for what the market
can accomplish and a healthy skepticism
about the effectiveness of governmental
intervention’’ to the FTC.

“The most effectual protection that can
be afforded consumers is the maintenance
of a competitive marketplace—not that
governmental intervention is never ap-
propriate, but that one shouldn’t lose sight
of the primacy of market forces in protect-
ing the consumer,” he said.

Miller also thinks that the FTC should
limit its policing of advertising claims to
those that are deceptive or fraudulent.
However, he said, he didn’t think the
agency should pursue ad cases just to pro-
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tect ‘‘a few gullible people.”” That practice,
he said, could cut off the flow of “‘valuable
information.”’

Although Subcommittee Chairman
Robert Kasten (R-Wis.) asked Miller what
he thought about several pending FTC
rulemakings, Miller said he didn’t want to
take a position until he’d had a chance to
review them in detail.

Miller agreed with Kasten that the FTC
had ‘‘adopted an unnecessarily adversarial
attitude to business’’ in the past.

Senator John Danforth (R-Mo.) gave
Miller the toughest grilling of the day,
repeatedly asking him about his plans for
the FTC’s antitrust branch, which the ad-
ministration had recommended abolishing
earlier this year.

Danforth said he thought that retaining
tough antitrust enforcement was critical to
maintain competition, especially since the
administration is attempting to reduce bus-
iness regulation.

Miller said that the FTC and the Justice
Department should continue to share an-
titrust responsibilities for the time being,
but he also recommended that Congress
and the administration conduct a
“‘thoroughgoing review”’ of antitrust laws
and enforcement to decide whether two
enforcement agencies are needed.

Although Kasten lauded Miller, Mark
Green, president of The Democracy Pro-
ject, the only other witness to appear, said
Miller’s ‘‘repeatedly demonstrated
deference to the interests of business
groups makes him strikingly unsuitable
for the chairmanship of the FTC.”

The FTC, Green said, was designed to
be a ‘‘consumer cop’’ on the ‘‘business
beat’’ But Miller, he said, ‘“has spent his
entire career irying to puli the federal cops
off the corporate crime, negligence and
fraud beat. It is extremely unlikely that he
will suddenly repudiate his life’s work and
advance of the legal mission of the FTC.”

Turner gets credit
line it had pursued

TBS’s limit is $50 million; interest
rate is prevailing prime plus 3%

Turner Broadcasting System finally
brought in the line of bank credit it has
been trying to establish for some months.
Citicorp Industrial Credit and Manufac-
turers Hanover Trust have agreed to ex-
tend TBS a secured, three-year revolving
credit line of up to $50 million. Original
plans for new bank financing had been
conditioned on TBS’s making an offering
of new equity; that offering was canceled
back in April (BROADCASTING, April 20).
This new line, payable on demand, is



secured by all TBS assets and is further -

guaranteed personally by Chairman Ted
Turner.

Proceeds of the borrowings under the
line will be used to repay some $30 million
of outstanding debt, and to meet the com-
pany’s needs for working capital. The new
borrowing bears interest at a rate of 3%
over the prevailing prime rate. That’s
about what the interest amounts to on the
existing debt—the new package allows for
longer repayment, and one of the lenders
of the existing debt, First National Bank
of Chicago, wanted repayment at this
time, according to a company spokesman.
In addition to interest payments, the new
lenders also will receive an annual
“‘restructuring fee,” a flat amount that will
be tied to the price of the company’s com-
mon stock.

CBS Cable signs
Kraft as its
first advertiser

Sponsorship of Kraft Music Hall
will be company’s largest cable
expenditure to date; cultural
channel to premiere in October

CBS Cable and Kraft Inc’s Retail Food
Group have signed a five-year agreement
for sponsorship of a monthly Kraft Music
Hall on the CBS culturally oriented basic
cable service. The deal marks the first ad-
vertiser commitment for the cable chan-
nel, due to premiere Oct. 12. And
although no dollar figures were released, J.
Walter Thompson, the agency handling
the Kraft account, says this will be the
retailer’s largest cable expenditure to date.
(In the past, Kraft has advertised on
superstation WTBS(TV) Atlanta movies,
taken a recipe spot on Cable News Net-
work and sponsored an episode of Modern
Satellite Network’s Home Shopping Show.
Kraft will also be sponsoring a presenta-
tion of the British mini-series, Kidnap-
ped, on WTBS starting in December.)

CBS Cable President Dick Cox called it
“*significant that CBS Cable’s first adver-
fiser is a consumer package goods com-
pany rathér than an expected institutional
sponsor usually identified with cultural
programing.”’ This is also the first adver-
tiser to be lined up by any of the planned
advertiser-supported cultural cable ser-
vices.

The new version of the Kraft Music

Hall will consist of four original one-hour
programs a year, which the CBS Cable
repeat schedule will flesh out into 12
cablecasts. CBS released a list of programs
that Kraft is said to be ‘‘considering’ for
inclusion in the series: The Jack Gilford
Show, Eileen Farrell Sings and Lincoln
Center Chamber Music Society as well as
programs on Duke Ellington. Full details
of the program selection process ‘‘are to
be determined.”
_ Past incarnations of Kraft Music Hall
have been carried on radio and television.
The radio version ran from 1933 through
1949, the television between 1958 and
1971.

Bofttomuline

Declaration. Acton Corp. declared both regular cash drvrdend and special warrant
dividend, payable Sept. 1 to holders of record Aug. 10. Cash dividend of 10 cents.per: share
will be augmented by warrants to purchase Acton common for about $24 per share
through June 1, 1986, at rate of five warrants per 100 shares held. Approximately 250,000 -
new warrants will be issued, with exercise price to be récalculated after Aug. 10 “to protect
present warrant holders against dilution” Those present warrants, issued in June; trade
over-the-counter; with issuance of warrant dividend, company will apply to list warrants on
American Stock Exchange. :

O

Lorimar goes public. Lorimar Productions has registered it$ first public offering with
Securities and Exehange Commission, ptanning to sell 30, 000 “units,” each of which will be
composed of $1,000 face amount of 10-year sinking fund notes, 20 shares of common
stock,and 20 10-year warrants to buy shares. Repayment of debt is intended use of
proceeds from offering, to be made by underwriting group headed by Drexel Burnham
Lambert:

) O
Foxy partner. Previously undisclosed partner of Marvin Davis in purchase of 20th
Century-Fox Film Corp. is commodities trading firm, Richco. Netherlands Antilles company
is headed by Marc Rich, who made his mark as oil trader for Philipp Brothers.and now.
controls Marc Rich & Co. Securities and Exchange Commission filings indicate Richico
holds nonvoting stock in Fox equal to Davis's voting holding.

: O

New shares. Telepictures Corp. announced $1.5-million offering of new shares.of..
common stock at $6.875 per share. Lead underwriter is Furman Selz Mager Dietz & Birriey.

STAR sale. Universal Subscription Television has sold its Boston STV seryice to Satellite
Television & Associated Resources Inc. (STAR) (50%)-and three of its directors; Byron
Lasky (chairman), Donald Spiegelman-and John Sullivan (50% jointly) for $23 milion—53

‘million cash and $20 million in promissory notes due in March 1986.STAR is based in

Santa Monica, Calif.

to get a good idea of
what a great idea we
have in Image
Watches...paste
your color logo here

OR EVEN BETTER

Send us
your color
logo Gt o

along with $14.50

and we’ll rush you a
personalized watch
sample as our
convincer!

Your company logo in full color is the dial of
a handsome wristwatch. .. doing your image
promotion job, round the clock. A timely
idea for incentive, premium, dealer loader,
self-liquidator, business gift. Goldentone
case, leather strap, jeweled swiss movement
with 1 year limited warranty. Men's & worm-
en’s sizes. Remarkably inexpensive even
in small quantities. Catalog sheet & details
on request.

IMAGE WATCHES
(manufacturers)
9100 Wilshire Blvd. « West Tower ¢ Suite 1041
Beverly Hills, CA 80212 « (213) 273-8012
Attn: Mr. Paul

* For Best Result: Submit camera-ready color artwork. -
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AFTRA sees timing
good for mergers
with SAG, AGMA

Convention approves Phase |
plan for eventual linkage

The American Federation of Television
and Radio Artists emphasized the need for
a merger with both the Screen Actors
Guild and the American Guild of Musical
Artists during discussions at its 44th an-
nual convention in Cleveland.

AFTRA executives stressed that
mergers will be beneficial at this time be-
cause of the rise of the electronic media in
which all their members will be repre-
sented. AFTRA eXecutives stressed that
as support for the arts by government and
private sources decreases, the importance
of the electronic media is intensified.

The convention approved Phase I of the
consolidation proposal with SAG, paving
the way for common action by both unions
in establishing contract proposals, con-
ducting negotiations and ratifying jointly
negotiated pacts. Merger talks between the
two unions will continue, with an actual
merger plan the next priority.

Sanford Wolff, national executive secre-
tary of AFTRA, told the convention that
for almost a dozen years, the union has
held informal and sporadic discussions
with AGMA on the possibility of a merger.
He said Gene Boucher, AGMA'’s national

The:Media
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Gee, the face is familiar. Cable operators and broadcasters who read one of the 70
dailies (or 20 Sunday supplements) that carry the comic strip “Bloom County” may have
noticed a similarity between a certain real-life personage and the cigar-smoking, yacht-
racing owner of television station K-Bloom who has been putting in an appearance in the
last several weeks of the strip.

Wrss Atlanta's own Ted Turner "obviously influenced” cartoonist Berke Breathed's depic-
tion of Ashley Dashley Ill, Breathed said last week. At the same time, Breathed stressed, "I
won't base the humor on having to know Ted Turner” “Bloom County” according to its lowa
City-based creator, “is an excuse to put together a diverse collection of characters ... a
metaphor for middle-class America!” One role for Dashley (who won't be a main character
in the strip) will be to help Breathed “get away from Bloom County" at times maybe by tak-
ing some of the other characters with him when he takes off in his yacht.

One thing about the whole development that seems particularly apt, Breathed was “in-
troduced to Turner via TV, having caught his appearance on a talk show. And Turner has a
fine opportunity to be introduced to Dashley—"Bloom County” is being picked up by the

Atlanta Journal (the strip is syndicated by the Washington Post Writers’ Group).
TS S S SO PN AR R RO

president, recently wrote AFTRA a letter
proposing a formal merger and made this
observation:

““With basic cable, pay television and
videodisks and cassettes assuming greater
importance and increasing in dollar value
every day, it would appear to be the ap-
propriate time to engage in more formal
discussions with a view to eventual merger
of the two labor organizations we repre-

Dowden Communications Inc., Atlanta.

suburb of New York.

Interamedha

Play ball. C-SPAN, which normally confines itseif to halls of Capitol, was in Washington
suburb of Alexandria, Va, last Wednesday night to videotape annual baseball game
between Democrats and Republicans in Congress. Republicans won again, 6 to 4. C-SPAN
President Brian Lamb said game will probably be aired some time this week.

Gathering support. Steering Committee for Cable Television Industry Research
Standards announced its endorsement by National Cable Television Association, Cable
Television Administration and Marketing Society and Cabletelevision Advertising Bureat.
Committee chairman, Jordan Rost, vice president, research, Warner Amex Satellite
Entertainment Co., New York, invited interested parties to contact him at WASEC.

Date setting. CBS-NBC television affiliation change in Baltimore was set last week for
Sunday, Aug. 30. At sign-on that day, ch. 11 wsaL-Tv, currently affiliated with NBC, will move
to CBS, and ch. 2 wmar-Tv, now with CBS, will switch to NBC. Plans for the changes were

- announced last March (BroabcasTiNg, March 9).

Wire winner. Germantown, Tenn., awarded 15dear cable franchise to Germantown
Cablevision Associates. GCA’s 100-mile, 54-channel system will pass 7,000 homes. It is
expected to be completed in late 1982. GCA is partnership of six local investors and

Little apple. Adams-Russell Co., Waltham, Mass.-based cable MSO with 98,000
subscribers, announced that it received cable franchise for Port Chester, N.Y,

Broadcasting Aug 3 1981
60

sent.”’

At the opening session of the AFTRA
convention on July 23, Bill Hillman, presi-
dent of AFTRA, announced that AFTRA
will initiate merger discussions with
AGMA at once.

Encouragement for AFTRA’s merger
discussions with both SAG and AGMA
came from AFL-CIO President Lane Kirk-
land during a session of the convention on
July 24. He said that by unifying their
operations and pooling their resources, the
unions involved will become stronger than
the sum of their separate parts.

Kirkland attacked the economic policies
of the Reagan administration, and in a
reference to the broadcasting industry, said
“‘the administration and its supporters are
cutting the funding of public radio and
television and chopping at the fairness
doctrine.”” He added that the administra-
tion wants to ‘‘downgrade the very modest
requirements that licensed broadcasters
allot time for public service broadcasting
and for the expression of community con-
cerns and countervailing opinions.”

Bill Hillman of San Francisco was re-
elected president of AFTRA and will
serve his third one-year term. Jackson
Beck of New York was re-elected first vice
president. Other officers elected: Rubin
Weiss of Detroit, second vice president;
Elizabeth Morgan of New York, treasurer,
and Peter Cleaveland of San Francisco,
recording secretary. Elected as vice presi-
dents: Tom Pettit, Washington; Stan Far-
ber, Los Angeles; Brad Phillips, New
York; Mimi Honce, Atlanta; John San-
difer, Seattle, and William Burkett, Dallas.



T Ty S
Contested pigskin

coverage in Miami
lateraled to court

A federal court jury in West Palm Beach,
Fla., will begin hearing evidence on Aug.
4 in a trial, in effect, of the National Foot-
ball League’s blackout policy. At issue is
the complaint of wTvx(Tv) Fort Pierce,
Fla., that it is being unfairly denied the
right to carry Miami Dolphins home
games while cable television systems in
the Miami area are offering the games—
with signals provided by distant stations—
to subscribers.

The case is moving to trial after Judge
James C. Paine last week denied summary
motions by the station and the league. The
judge held the constitutional issues raised

by the station required a trial. The station
asserts that the application of the blackout
rule violates the due process and equal
protection clauses of the Constitution.

WTvX, 96 miles from Miami, had
regularly carried Dolphins home games
until last year, when the station increased
its power and began putting a signal into
downtown Miami. The NFL said that vio-
lated its agreement with the networks,
reached under a congressionally mandated
exemption from the antitrust law, barring
coverage of a team’s home game within
the team’s home territory, defined as a 75-
mile zone.

The station’s contention that the zone
was intended to be measured to the sta-
tion’s location rather than its signal
penetration did not persuade Paine. His
ruling affirmed the NFL’s interpretation.

The constitutional issue the station has

raised rests on the fact that the only
restriction on cable television systems’
carriage of Dolphins’ home games is the
FCC rule barring systems within 35 miles
of a home team’s stadium from carrying
the team’s home games. WTvx said the
alleged discrimination had become sharper
with the FCC repeal of the rule limiting
the number of distant signals a system
could import, and the station’s lawyers
have presented evidence that a number of
systems beyond the 35-mile range of the
Orange Bowl (where the Dolphins play
their home games), but less than 75 miles
away, plan to offer Dolphins home games.

The decision will affect only wTvx’s
complaint. But stations around the coun-
try facing the same kind of problem may
be watching the case to see whether the
results provide a precedent on which they
can challenge the blackout rule.

ChanginguRencs
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WBBG(AM)-WWWM(FM) Cleveland O
Sold by Embrescia Communications Corp.
to Robinson Communications Inc. for
$6.2 million. Seller is owned by brothers,
Thomas and James Embrescia, and
Joseph Restifo, who have no other broad-
cast interests. Buyer is owned by Larry J.B.
Robinson, executive with New York-
based W. R. Grace & Co., who has no
other broadcast interests. WBBG is on 1260
khz with 5 kw full time. WwWwM is on
105.7 mhz with 27 kw and antenna 900
feet above average terrain.

KIVH(TV) Boise, Idaho O Sold by Futura
Communications Corp. to Sawtooth Com-
munications for $4.5 million. Seller is
owned by Robert V. Hansberger (71.86%)
and daughters, Carol Hansberger and
Roberta Smyth (14.07% each), who own
KPVI(TV) Pocatello, Idaho. Buyer is sub-
sidiary of Evening Post Publishing Co.,
Charleston, S.C.-based newspaper and sta-
tion group, owned by 32 stockholders.
Peter Manigault is president and 13.65%
owner, and father, Edward, is chairman
and 2.41% owner. Evening Post owns
KDBC-TV El Paso, Tex.; KoAA-TV Pueblo,
Colo.; and WSBY (AM)-WQHQ(FM) Salisbury,
Md., and publishes five dailies and two
weeklies. Kivi is ABC affiliate on ch. 6
with 60.3 kw visual, 12 kw aural and an-
tenna 2,660 feet above average terrain.

WDOG(FM) Daytona Beach, Fla. O Sold by
Patten Communications Corp. to Abell
Communications Corp. for $3 million.
Seller is Southfield, Mich.-based group of
five AM’s and four FM’s owned by Myron
P. Patten, chairman, and 20 others. They
sold, subject to FCC approval, control of
WMPX (AM) Midland, Mich., for $900,000
(BROADCASTING, July 6). Buyer is subsidi-
ary of A. S. Abell Co., closely held
publisher of Baltimore Sun and owner of
WMAR-FM-TV Baltimore. Abell Com-
munications President Stephen D.
Seymour said it will seek full compliment

of radio and TV stations. WDoQ is on
101.9 mhz with 25 kw horizontal, 7.4 kw
vertical and antenna 110 feet above
average terrain. Broker: Cecil L. Richards
Inc.

WGNI(AM)-WAAV (FM) Wilmington, N.C.O
Sold by New Hanover Broadcasting Inc. to
Cape Fear Broadcasting Co. for $1,425,-
000. Selier is owned by J. S. Brody (50%),
Marilyn Lane, Marsha Shiff and Hynda
Gerstenfeld (16.33% each) who have no
other broadcast interests. Buyer is prin-
cipally owned by Victor W. Dawson and
son, Victor Jr. who also own WFNC(AM)-
WQSM(FM) Fayetteville, N.C. WGNI is on
1340 xhz with 1 kw day and 250 w night.
Waav is on 102.7 mhz with 100 kw and
antenna 450 feet above average terrain.

KFAR(AM) Fairbanks, Alaska O Sold by
Midnight Sun Broadcasters to Borealis
Broadcasting for $675,000. Seller is
licensee of KINY-AM-TV Juneau and
KTKN(AM) Ketchikan, both Alaska. Alvin
O. Bramstedt is president. FCC granted
approval for it to sell KENI-TV Anchorage
and KFAR-TV Fairbanks for $4.6 million
(BROADCASTING, March 30) and KENI(AM)
Anchorage for $712,000. (BROADCAST-

———

ING, July 13). Buyer is owned by Louis E
Delong, Edward Meredes and Bill Walley
(one-third each). Delong is investor and
Meredes is attorney, both Fairbanks.
Walley is general manager of KFAR-AM-TV
Fairbanks. They have no other broadcast
interests. KFAR is on 660 khz with 10 kw
full time.

KORC(AM)-KMWT(FM) Mineral Waells,
Tex. O Sold by First IV Media Inc. to Lon
H. Williams for $425,000. Selier is owned
by Richard Klement, who owns KGAF-AM-
FM Gainesville, Tex. Buyer is real estate
developer and partner in Fort Worth oil-
field equipment manufacturer and has no
other broadcast interests. Korc is 250 w
daytimer on 1140 khz. KMWwWT is on 95.9
mhz with 3 kw and antenna 295 feet above
average terrain.

KSPO(AM) Spokane, Wash. O Sold by
Radio Spokane Inc. to World Pacific Radio
for $400,000. Seller is subsidiary of
California Newspapers Inc., San Rafael,
Calif.-based publisher of one daily and two
weeklies owned by Wishard A. Brown,
Justus J. Craemer, and five others.
Brown owns KFTY(TV) Santa Rosa, Calif.
Rest have no other broadcast interests.

We are pleased to announce the
closing of our recent transaction:

$30,000,000

Dallas,

HOWARD

575 Madison Avenue

48% of the stock of

KOOL-TV PHOENIX

(Owned by Gene Autry)
SOLD TO

GULF UNITED CORPORATION

Texas

E. STARK

Media Brokers—Consultants
New York,

N.Y. 10022 (212) 355-0405
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Buyer is owned by Jason Jennings and E
Van Dorn Morrler (50% each). Jennings is
consulting engineer. Morrler owns KKCC-
AM-FM Clinton, Okla. Kspo is on 1230 khz
with 1 kw day and 250 w night. Broker:
William A. Exline Inc.

WTJT(AM) Franklin, Tenn. O Control
(51%) of London Broadcasting Inc. sold
by Starling Crabtree for $395,000 to Tom
T. Hall (80%), John D. Lentz and Tandy
D. Rice Jr. (10% each). Seller has no other
broadcast interests. Hall currently owns
49% of wTJT. Lentz is attorney and Rice is
booking agent, both Nashville. WTIT is 1
kw daytimer on 950 khz.

KPAG{AM) Pagosa Springs, Colo. O Sold
by KYOR Inc. to H. Robert Gourley and
Donald Kirkpatrick for $360,000. Seiler is
principally owned by Wayne E. Marcy and
Robert Roddy, who own KQAY(FM)
Tucumecari, N.M. Marcy also owns 49% of
KKBK(AM) Aztec, N.M. Buyer Gourley is
president and 35% owner of KSLV(AM)
Monte Vista, Colo. Kirkpatrick is El Paso,
Tex., advertising executive. KPAG is on
1400 khz with 1 kw day and 250 w night.

WEKR(AM) Fayetteville, Tenn. O Sold by
James P. Clark to Elk River Broadcasters
Inc. for $250,000 plus $75,000 for seven-
and-a-half-year noncompete agreement.
Seller has no other broadcast interests.
Buyer is owned by Flora E. Freeland
(60%), brothers James R. and Randal L.
Lane and Noel Randolph (10% each).
Freeland owns 45% and James Lane owns
5% of wKAX(AM) Russellville, Ala. James

Lane also owns 10% of WFWL(AM)
Camden, Tenn. Randal Lane is program
director at KBEQ(FM) Kansas City, Mo.
Randolph is commission agent for
Winston-Salem, N.C., trucking company.
WEKR is on 1240 khz with 1 kw day and
250 w night.

WCNA(FM) Scottsboro, Ala. O Sold by
Mellow Sound Broadcasting Inc. to Kia
Radio Inc. for $275,000. Seller is owned
by Ralph M. Sheppard (80%) and wife,
Mary A. (20%), who have no other broad-
cast interests. Buyer is owned by Ronald
H. Livengood (40%), Olvie E. Sisk and
wife, Ivous T (15% each), and
Livengood’s wife, Julia D. (10%). Ronald

Livengood is general manager of
WKEA(AM) Scottsboro, Ala. Sisks own
WFTO(AM)-WFTA(FM)  Fulton, 90% of

WEPA (AM) and 100% of WEXA (FM) Eupora,
all, Mississippi; 100% of WKNG(AM)
Tallapoosa, Ga.; 80% of WpYK(aM) Dora,
Ala.; and 50% of WKEA(AM) Scottsboro.
WCNA is on 98.3 mhz with 1.5 kw and an-
tenna 400 feet above average terrain.

KPAL(AM) Pineville, La. O Sold by Robert
C. Wagner to Sunbelt Broadcast Corp. for
$270,000. seller also owns 50% of
KCKW(AM)-KINA(FM) Jena, La. Buyer is
owned by Martin L. Bordelon, Grant N.
Delean (49% each) and Roger W. Cava-
ness (2%). Bordelon and Delean are
Opelousas, La., businessmen. Cavaness
owns 23.4% of WMOB(AM)-WLPR(FM)
Mobile, Ala. KpaL is 500 w daytimer on

/

1110 khz.
\

Who says July is a
slow month for broadcasters.
WDMV AM Pocomoke City, Md. $300,000
WULA/WKQK Eufaula, Ala. $300,000
WICO AM/FM Salisbury, Md. $1,060,000
WMIV FM South Bristol Township, N.Y. $700,000
WAYZ AM/FM Waynesboro, Pa. $550,000
WGGG AM Gainsville, Fla. $1,103,400
Muzak System Savannah, Ga. $317,611

Put our experience to work for you.

BI_ACKBURN & COMPANY, INC.

RADIO » TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING - APPRAISALS

WASHINGTON, D.C.
20036
1111 19th Street, NW.

k (202) 331-9270

CHICAGO, 60601

(312) 346-6460

333 N. Michigan Ave

ATLANTA, 30361
400 Colony Square
(404) 892-4655

BEVERLY HILLS, 90212
9465 Wilshire Blvd.

(213) 274-8151
8/3/81 /
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WXLX(AM) Milledgeville, Ga. O Sold by
Oconee Broadcasting Corp. to Baldwin
County Broadcasting Corp. for $250,000.
Seller is owned by Paul Wilkinson,
Thomas E. Owen Jr. and Robert H.
Herndon (one-third each), who have no
other broadcast interests. Buyers are
Donald O. McDougald, Paul S. Akins and
T E. Rushing (one-third each).
McDougald is former Savannah banker.
Akins is contractor and Rushing is farm
supplier, both Statesboro, Ga. None have
other broadcast interests. WxLX is 1 kw
daytimer on 1060 khz.

WAVC (FM) Warner Robins, Ga. 0 Sold by
Warner Robins Broadcasting Co. to WAFA
Broadcasting Inc. for $250,000. Seller is
principally owned by Edgar M. Nobles
who has no other broadcast interests.
Buyer is owned by Willie L. Talton (60%)
and H. Cullen Talton (40%) (no kin).
Cullen is sheriff and Willie is deputy sheriff
and have no other broadcast interests.
Wavc is 5 kw daytimer on 1350 khz.

WSBL{AM) Sanford, N.C. O Sold by Crest
Broadcasting Corp. to Simmons Broadcast-
ing Corp. for $225,000. Seller is owned by
Stanley H. Fox (57.5%), brother Irvin L.
(22.5%), and Robert A. Manning (15%)
and Fox’s sister, Ferona E Evens (5%)
who own WRMT(AM) Rocky Mount and
wizs(aM) Henderson, both  North
Carolina. Buyer is owned by T. Lamar Sim-
mons (49.4%), Bennie D. Williams and
James L. McNair (25.3% each). Simmons
is president and 25% owner of WTYC(AM)
Rock Hill, S.C. Williams owns Fayet-
teville, N.C., mobile home distributor-
ship. McNair is vice president and 42.5%
owner of Maxton, N.C., fuel supplier.
WSsBL is 1 kw daytimer on 1290 khz.

KCLW(AM) Hamilton, Tex. O Sold by Mc-
Clarin Broadcasting Co. to Hamilton
Broadcasting Inc. for $225,000. Seller is
owned by George McClarin, who has no
other broadcast interests. Buyer is owned
by Robert D. Hanna, Dallas-based media
broker who owns 49% of KELS(FM)
Ardmore, Okla.; 33.33% of KROX(AM)
Crookstown, Minn.; 13% of KERV(AM)-
KPFM(FM) Kerrville, Tex., and 27% of ap-
plicant for new FM at Crookstown. KCLw
is 250 w daytimer on 900 khz.

O Other proposed station sales include:
WAGC(AM) Centre, Ala.; KXEW(AM) South
Tucson, Ariz. (BROADCASTING, June 22);
WCOH-AM-FM Newnan, Ga. (BROADCAST-
ING, July 27); KDSA(FM) Wichita, Kan.;
WLMD(AM) Laurel, Md. (BROADCASTING,
June 29); wbMv(aM) Pocomoke City, Md.
(BROADCASTING, July 20); KMRN(AM)
Cameron, Mo.; KCRL(AM) Reno (BROAD-
CASTING, July 27); WPTN-AM-FM
Cookeville, Tenn. (BROADCASTING, July
27); KRWT(AM)ICP] Winters, Tex. (see
“For the Record,” page 80).

SRS AP PROVED I

WDTN(TV) Dayton, Ohio O Sold by Grin-
nell Communications to Hearst Corp. for
$49,400,000. seller is owned by Grinnell
(Jowa) College. Ray W. Colie is executive
vice president and general manager. Buyer
is New York-based group owner of four



AM’s, three FM’s and three TV’s.
Franklin C. Snyder is vice president and
general manager for broadcasting. WDTN
is ABC affiliate on ch. 2 with 100 kw
visual, 20 kw aural, and antenna 1,000
feet above average terrain.

KCKN-AM-FM Kansas City, Kan. O Sold
by Kaye-Smith Radio to Allbritton Com-
munications for $2.7 million. Seller is
Bellevue, Wash.-based group owner that
also sold, subject to FCC approval,
KIJRB(AM)-KEZE(FM) Spokane for $2.25
million (BROADCASTING, Feb. 23) and
KISW(FM) Seattle for $2.25 million
(BROADCASTING, March 16). It is owned
by actor Danny Kaye and wife, Sylvia
(40% each), and Lester Smith (20%). FCC
granted approval for them to sell KIR(AM)
Seattle for $10 million (BROADCASTING,
Aug. 25, 1980) and wUBE-aAM-FM Cincin-
nati, Ohio, for $3.9 million (BROADCAST-
ING, Dec. 8, 1980). Buyer is owned by Joe
Allbritton who owns WILA-TV Washing-
ton; WSET-TV Lynchburg, Va., and wciv-Tv
Charleston, S.C. as well as daily newspa-
pers in Paterson and Union City, both New
Jersey and in Westfield, Mass. KCKN is on
1340 khz with 1 kw day and 250 w night.
KCKN(FM) is on 94.1 mhz with 100 kw and
antenna 460 feet above average terrain.

WXTR-AM-FM [aM formerly wsMD] La
Plata, Md. Sold by Crystal Broadcasting
Inc. to the Dalton Group for $2 million.
Seller is owned by Frank Manthos and
Leo Bernstein (49.5% each) and B. Jay
Baraff (1%). They have no other broadcast
interests. Buyer is owned principally by
William Lee Dalton and wife, Susan.
Dalton was general sales manager of The
Broadcast Group at U.S. Chamber of
Commerce. He is former vice president
and general manager of WASH(AM) Wash-
ington where Susan Dalton was general
sales manager until WXTR sale was ap-
proved. They have no other broadcast in-
terests. WsSMD is 1 kw daytimer on 1560
khz. WXTR is 104.1 mhz with 50 kw and
antenna 500 feet above average terrain.

WIGO(AM) Atlanta O Sold by WiGo Inc. to
Brunson Communications Inc. for
$800,000. seller is owned by Emil Mogul
(70.3%) and wife, Helene (29.7%), who
have no other broadcast interests. Buyer is
owned by Dorothy Brunson, who also
owns WEBB(AM) Baltimore. WIGo is on
1340 khz with 1 kw day and 250 w night.

WNAD(AM) Norman, Okla. O Sold by
Oklahoma Communications Inc. to Nor-
man Broadcasting Inc. for $800,000. Seller
is owned by Don H. McLeland (86.92%)
and children, Dan H., Peggy L., and Doro-
thy S. Reilly (4.36% each), who have no
other broadcast interests. Buyer is owned
by Wah-Leeta Steckline (51%) and hus-
band, Lawrence E. Steckline (49%). Law-
rence Steckline is president and owner of
KILS(FM) Hays, KWLS-AM-FM Pratt and
KSLS(FM) Liberal, all Kansas. WNAD is |
kw daytimer on 640 khz.

KDHI(AM)-KQYN{(FM) Twentynine Palms,
Calif. O Sold by Hi-Desert Broadcasting
Corp. to Pinon Broadcasting Corp. for
$775,000. Seller is owned by Arthur E.

Sipherd and wife, Adeline F, who have no
other broadcast interests. Buyer is owned
by B. G. Allen (50.02%), brother-in-law,
William S. Sanders, and Fluid Capital
Corp. (24.99% each). Alilen is senior
marketing representative  for IBM,
Chicago. Sanders is former vice president
of Sunbelt Communications. Fluid Capital
Corp. is Albuquerque, N.M.-based invest-
ment firm. Sanders and Fluid Capital
Corp. each have bought, subject to FCC
approval, 24.9% of WPMP(AM)-WPMO(FM)
Pascagoula-Moss Point, Miss., for $1.5
million (BROADCASTING, May 25). KDHI is
1 kw daytimer on 1250 khz. KQYN is on
95.7 mhz with 16 kw and antenna 79 feet
below average terrain.

KJMO(FM) Jefferson City, Mo. O Sold by

K.A.L.R. Inc. to Triple D Properties Inc.
for $608,775. Seller is owned by John W.
Inglish and five others who have no other
broadcast interests. Buyer is owned by
Frank R. Newell and Harley M. Lampman
(45% each) and wives, Dianne and Mary
(5% each). Newell is former president of
KSRD(FM) Seward, Neb. Lampman is
general manager of KFMQ(FM) Lincoln,
Neb. They have no other broadcast in-
terests. KiMo is on 100.1 mhz with 3 kw
and antenna 300 feet above average ter-
rain.

O Other approved station sales include:
wCCQ(FM) Crest Hill, Ill.; KVCM(FM)
Montgomery City, Mo.; WSML(AM)
Graham, N.C., and KXvVQ(aM) Pawhuska,
OKla.
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Knowing what it is
does not tell you
how to use it.

A paintbrush in the hands of a Sunday painter is an amusement. But
in the hands of a master, it is an expressive medium. The difference
is more than talent and reputation, it is creativity and expertise.

Heller-Oak’s experience in lending money to the communications
industry is why we feel “Professionalism is Priceless.” We bring to
each meeting the willingness and the flexibility to make things
work. If you need this kind of professionalism, call Les Golbeck

or Matt Breyne at 312/621-7665.

“Professionalism is Priceless”

finance is more than lending at

Heller-Oak Communications Finance Corp.
105 West Adams Street, Chicago, 1L 60603



Programing

NAB readies for its biggest Radio Programing Conference

When the fourth annual meeting
gets under way in Chicago on
Aug. 16, there will be record
numbers of participants, events
and exhibitors; Fowler to speak

The National Association of Broadcasters
is expecting a sell-out crowd at its fourth
annual Radio Programing Conference,
Aug. 16-19 at Chicago’s Hyatt Regency
hotel. The conference, which last year ex-
panded its focus to include promotion and
management as well as programing, will
this year expand again to include
engineering sessions and a slant on
politics, with an address by FCC Chairman
Mark S. Fowler.

Preregistrations are way ahead of last
year’s level at this time, totaling nearly
1,200 as of late last week. Last year’s con-
ference drew more than 1,600 broad-
casters to New Orleans (BROADCASTING,
Sept. 1, 1980).

Space in the 70,000-square-foot exhibit
hall sold out last week, with 78 companies

OLDEST PROMOTION IN THE
INDUSTRY ...

Over 26 years . .. 1,000 plus stations.
GETS DOUBLE RATE CARD
RATE . ..

A complete promotion package
providing sponsors and “‘extras’”
that command extra dollars.
TREMENDOQUS SPONSOR
FOOT TRAFFIC ...

Proves the effectiveness of your
station with tangible results.

CONTINUOUS RENEWALS. ..

Sponsors and listeners demand it.

INCREASE RATINGS. ..
_Anoproven leader in all markets.

© Copyright 1862, J.R. Hampton

Complete 13 ' :
Week ““Ready to ¥ 55750
Air” Package )

“Our Business Is Improving Yours™

WORLD WIDE
BINGO, INC.

P.O. Box 2311 ® Littleton, CO 80160
Telephone (303) 795-3288

securing booths. There were 53 exhibitors
at last year’s conference. Hospitality suites
are also sold out, with more than 60
reserved.

New companies exhibiting this year in-
clude most of the recently announced
satellite programing services: Satellite
Music Service, a joint venture by
Burkhart/ Abrams/Michaels/Douglas and
Associates and WCCO-AM-FM-TV Min-
neapolis, Continental Radio, Christian
Broadcasting Network’s proposed 24-hour
service, and Sunbelt Communications, a
new, Arizona-based firm headed by
Dwight Case, a former president of RKO
Radio. Other new exhibitors include
Firstcom Broadcast Service Inc., Com-
puter Concepts Corp., Logitek, The Robot
Factory, Telex Communications Inc. and
Syn Sat Communications. The exhibit hall
will be open Sunday afternoon (Aug. 16)
and all day Monday and Tuesday. It will be
open Sunday morning, from 9 a.m. to
noon, but only to engineers registered for
a special, separate agenda that day.

“Engineering Day’’ is new to the con-
ference this year. After continental break-
fast and a preview of the exhibit hall,
engineers can participate in two
workshops—‘‘Programing for Engineers”
and ‘““Why Audio Processing?’> A paper
presentation on telephone-studio interfac-
ing will follow the workshops and after
that, another 90 minutes free for roaming
the exhibit hall.

Sunday’s program and access to the ex-
hibit hall throughout the conference are
available for a $25 registration fee. The
engineering program is meant to give
engineers within easy driving distance of
Chicago a chance to enter the exhibit hall
without having to pay the $175 registration
fee for the whole conference, according to
Wayne Cornils, NAB radio vice president.
“It’s a bit of an experiment on our part,”’
he said, “‘but I think you’ll see a different
exhibit hall as a result of it”’ In past years,
said Cornils, equipment manufacturers
have limited their wares at this conference
to studio equipment. ‘“This year, you’ll
probably see some new transmitters.”’

Broadcasters participating in the whole
conference, which officially opens Monday
morning, will find a Research Fair open
from 3 p.m. to 5 p.m. on Sunday. Held for
the first time last year, the fair features a
room full of experts available to give free
advice on music and audience research,
ratings and positioning. Sunday will also
feature a cocktail party in the exhibit hall
from 6:30 p.m. to 8 p.m.

Early the next day, NAB and the Associ-
ation of Independent Radioproducers will
host a radio syndication new product show
and continental breakfast. A similar event
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at NAB’s annual convention (BROADCAST-
ING, April 20) drew over 200 broadcasters.

ABC Radio commentator Paul Harvey
will be the keynote speaker at this year’s
conference with an address on Monday
morning. On stage at Tuesday’s luncheon,
will be four of radio’s leading announcers
discussing, ‘‘How To Make Money With
Your Mouth.”” Gary Owens, KMPC(AM)
Los Angeles; Larry Lujack, WLS-AM-FM
Chicago; Deano Day, wcxi(rMm) Detroit,
and Dick Purtan, cKLw(aAM) Windsor, Ont.
(Detroit), will participate in this panel, an
event that was highly successful when pre-
sented for the first time (with different
panelists) at last year’s conference.

Singer Willie Nelson will entertain at a
banquet Tuesday night.

Working sessions at this year’s con-
ference will include seven format rooms,
each focusing on programing a different
radio format from album-oriented rock to
news/talk/sports. Also included in the
agenda are three ‘‘forums,” long sessions
accommodating up to 100 people partici-
pating in a ‘‘mini-course’’ on one facet of
the radio industry. An all-day forum on
people management is planned for Mon-
day and half-day forums on marketing-
positioning and promotion are set for
Tuesday. The forums were introduced at
last year’s conference and proved to be
among its most popular sessions.

Among the workshops is ““The Wonder-
ful World of 24-Hour Satellite Program-
ing”” Rick Sklar, ABC Radio programing
vice president, will moderate this panel, in
which the chiefs of at least three new
satellite services are expected to partici-
pate.

Other workshops include ““How Does a
PD Become a GM?”, ‘“‘Microprocessors
in Your Future,”’ ““What Works on Talk
Radio,” ‘‘Successful Farm Programing,’
and ‘‘Deregulation for Programers.”

Winding up the program on Wednesday,
Aug. 19, will be a general session on “‘21st
Century Technologies’” and how they’ll
affect radio. Warner Amex Satellite Enter-
tainment Co. will demonstrate its ‘‘Music
Channel,” a 24-hour stereo cable service
with video performances by recording
groups and announcers or ‘“VJ’s.”” Other
topics to be covered in this session are
digital recording and reproduction, cable
radio, direct broadcast satellites,
videodisks and cassettes, computers and
microprocessors.

Providing the finale for this year’s con-
ference will be Fowler, the first FCC chair-
man to address NAB’s annual programing
conference. A one-time radio announcer,
Fowler is expected to reflect on the indus-
try in general and not make any major
policy statements.



Backe takes helm
of production firm

Former CBS inc. president joins
Tomorrow Entertainment, New York,
as president and chief executive

John D. Backe, former president and chief
executive officer of CBS Inc., has joined
Tomorrow Entertainment Inc., New York,
as president and chief executive officer as
part of an expansion effort that is expected
to move Tomorrow into all phases of pro-
gram production.

“We expect to be in series production,
theatrical films, made-for-TV movies, ca-
ble television and videodisks,”” Backe said
in an interview last week. ‘“We’re aiming
to become a full-service production com-
pany.”

Backe said since leaving CBS in May
1980, he had considered several corporate

Tomorrow's Moore (r) with Backe

offers but wanted a return to involvement
with product and product development.
He said he had chosen to move to Tomor-
row because of its reputation for innova-
tive programing.

Tomorrow Entertainment is an
autonomously operated subsidiary of
Dancer Fitzgerald Sample, New York. It
was founded in 1971 by Thomas W.
Moore, one-time president of ABC-TV.
Moore will continue as chairman of
Tomorrow for two years and thereafter will
be a consultant to the firm.

Tomorrow has concentrated its efforts
on the production of television specials
and made-for-TV feature films. Its pro-
graming has included The Autobiography
of Miss Jane Pittman, I Know Why the
Caged Bird Sings, Judge Horton and the
Scottsboro Boys, A War of Children and In
This House of Brede. The company has
won 19 Emmy awards.

Backe was president and chief executive

PleyaBacik

Only good news. Wmcaam New York has launched Naura’s Good News, one-hour
program featuring upbeat news culled from newspapers and magazines throughout U.S.
Scheduled on Saturday, 5-6 p.m., program spotlights actress-author Naura Hayden. Two
weekly segments are “Good Old Days! which debunks belief life was better 10,20 or 50
years ago, and “Naura's Good News Line" during which Hayden receives live telephone
calls from radio stations across country to offer Hayden good news of their own.

O
Radio vs. TV. Kaav(Fmi-kpLQ(EM) in Little Rock, Atk., which joined forces with Storer

officer of CBS Inc. from 1977 until May
1980. Earlier he had been president of the
CBS Publishing Group, starting in 1973.

He said Tomorrow has a permanent staff
of 10 but the size will increase as it under-
takes various production projects. He said
he is looking forward to working with crea-
tive people.

Ratings Roundup

With four winning nights and the seven
top-rated shows, CBS-TV demolished its
prime-time network competition for the
week ended July 26, leading ABC-TV by
more than three rating points and NBC-
TV by more than four.

CBS came out with an-average 15.9
rating and 31 share to ABC's. 12.7/24
and NBC’s 11.5/22.

Of the week’s 65 programs, onty-nine
were originals. Topping the original list
and the week’s highest-rated show. was
CBS’s Miss Universe Pageant on. Mon-
day, scoring a 25.4/44. The only other
original in the top-20 was ABC’s 20/20
which came in eighth place with a
18.6/36.

During the week, CBS won Monday,
Friday, Saturday and Sunday; ABC took
Tuesday and Thursday, and NBC had its
usual sole win on Wednesday.

The two documentaries ABC News
offered that week both came in third for
their time slots. Friday's Kitty: Return to
Auschwitz repeat earned an 8.5/17 and
an original Social Security: Myths &
Realities brought a 10.6/20. At" CBS,
Walter Cronkite’s Universe summer
series on Tuesday scored only a 9.4/19.

The top-rated movie of the week was
ABC's City in Fear rerun on Sunday
(16.8/32). CBS's Death Car on the Free-
way rerun a night earlier had the best
movie share (16.6/34).

The First 20

Broadcasting's Riverside Cabie last May for trimuicasting effort of stations’ Good Morning
Little Rock, are now “in the business of competing with local TV dotflars” according to Philiip
Zeni, vice-president, Muitimedia Broadcasting Co. and general manager of those stations,
Currently in its eighth week, program includes concerts featuring major recording artists
videotaped in Little Rock. Throughout show's 13-week run Zeni hopes to prove, that, “The
localness of radio is the one thing that makes it so distinctively different. .. from television.

. d
First fives. The top five songs in contemporary radio airplay, as reported by

BROADCASTING's Playlist: (1) The Greatest American Heroby Joey Scarbury on Elektra; (2)
Slow Hand by the Pointer Sisters on Planet; (3) I Don’t Need You by Kenny Rogers on
Liberty; (4) Hearts by Marty Balin on EMI; (5) The One That You Love by Air Supply on
Arista. The top five in country radio airplay: (1) I Don’t Need You by Kenny Rogers on
Liberty; (2) Prisoner Of Hope by Johnny Lee on Full Moon/Asylum; (3) Too Many Lovers by
Crystal Gayle on Columbia; (4) Rainbow Stew by Merle Haggard on MCA; (5) I Still Believe
In Waltzes by Conway Twitty and Loretta Lynn on MCA.

1. Miss Universe Pageant CBS 254144
2. The Jeffersons CBS 21.2138
3 60 Minutes CBS 20.6/43
4 Dukes of Hazzard CBS 20.8/42
5. Dallas CBS 20.1/42
6. Trapper John, M.D. CBS 19.9/36
7. Alice CBS 19.9/34
8.  20/20 ABC 18.6/136
9. M*A*S*H CBS 18.3/135
10.  Hart to Hart ABC 17.9/33
11.  Facts of Life NBC 17.7/32
12.  Quincy, ME. NBC 17.4131
13 Diffrent Strokes NBC 17.0/32
14.  One Day At A Time CBS 17.0132
18. Three's Company ABC 16.9/32
16 City in Fear (movie) ABC 16.8/32
17 Death Car on the
Freeway (movie) CBS 16.6/34
18.  House Calls CBS 16.5/31
19, Archie Bunker’s Place CBS 15.9/31
20,  Taxi ABC 15.4/30
The Final Five
61 The Waltons CBS §.1/19
682,  ABC News Closeup: Kit-
ty: Return to Auschwitz ABC 8517
83. BJ & the Bear NBC 7.5/16
64. Games People NBC 6.9/14
65.  Those Amazing Animals ABC 5.0/10
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Law & Regulation:

The case against
compulsory license

Valenti, Wasilewski, Land voice
their opposition before Senate
Judiciary copyright hearings

““Only in the last several years has cable
television emerged as a formidable com-
petitor to broadcast télevision,”’ said
Senate Judiciary Committee Chairman
Strom Thurmond (R-S.C.), opening his
panel’s second hearing on cable copyright
laws. Earlier this year, the committee
heard from government witnesses on
copyright (BROADCASTING, May 4). Last
Wednesday (July 29), foes of compulsory
licensing argued their case.

Taking a slightly different tack from that
he took before the House Judiciary sub-
committee charged with copyright
(BROADCASTING, May 18), Jack Valenti,
president of the Motion Picture Associ-
ation of America, told the committee that
if the ‘‘giant, rapidly growing, profitable
cable industry must be subsidized, then let
the government, not the program sup-
pliers, do it.”” If it’s in the public interest,
he said, ‘‘then why not let the general tax-
payer fund take care of it.”’

The present method for distributing
royalties through the Copyright Royalty
Tribunal is costly and cumbersome, he
said. ‘‘Claimants will spend $5 million in
legal fees to get their share of a $15-
million fund.’

(During a break in the hearing, Vincent
Wasilewski, president of the National As-
sociation of Broadcasters, said broadcast
claimants probably pay 100% of their
royalties in legal fees to get them.)

“You can’t have the cable industry
going to the FCC asking for deregulation
and at the same time to Congress asking
for regulation,” Valenti said.

Asked if transaction costs for acquiring
programs would be higher for cable com-
panies without compulsory licensing,
Valenti said acquisition would cost more
for large cable systems, serving large au-
diences, but not for small systems.

Senator Alan K. Simpson (R-Wyo.)
asked Valenti if he approves of exempting
small rural systems from any copyright
liability. ¢‘It’s wrong for anyone to get free
what others pay for,’ said Valenti, ‘‘but
you can be absolutely assured, small
systems would pay no more than they do
now’’ if compulsory licensing were elimi-
nated.

The program supply industry is working
on specific proposals to protect small
systems, he said. ‘‘Small systems are not
the issue,” he said. ‘‘The issue is the top
100 markets.”’

Simpson and Senator Charles E.

Grassley (R-Iowa) said they’d recently be-
come interested in cable TV, especially as
it concerns rural areas. Valenti warned
them against trying to regulate the flow of
programing to rural areas. ‘‘Whenever the
government puts an artificial barrier in the
marketplace, businessmen move around
it,” he said. ‘“When cable penetration
reaches 50%, people will wonder what hap-
pened to free TV’

Earlier, Valenti had said in ‘‘four or five
years, programing for free TV will col-
lapse” because programers, unable be-
cause of compulsory licensing to obtain
market exclusivity for their product,
““won’t sell to broadcasters any more.”’

Wasilewski told committee members
that until last month, when the Supreme
Court upheld elimination of the FCC’s
distant-signal rules, ‘‘Bakersfield, Calif,
was an unusual situation in the broadcast
industry.”’ Bakersfield cable systems, ex-
empted by grandfather clauses from dis-
tant-signal rules, have for years imported
an unusual velume of signals from distant
points, and the market has been cited as
an example of what would result once sig-
nal carriage rules were eliminated. “‘In
Bakersfield,” said Wasilewski, “‘53% of
afternoon TV viewing goes to Los

Angeles stations, rather than to local
ones.”

Cable, but not broadcasters, can con-
tract for exclusive rights to shows, he
said. ““Compulsory licensing is nothing
more than a massive subsidy of the cable
industry.”’

Herman Land, president of the Associ-
ation of Independent Television Stations
(INTV), said independents, although they
are often carried into distant markets by
cable systems, have not benefited from
that situation. ‘‘Most advertisers' proved
unwilling to pay for audience in distant
markets,” he said, and technological im-
provements in UHF transmitters and
tuners have made cable carriage unnecess-
ary to UHF stations trying to achieve
market coverage equal with VHE

Recently eliminated signal carriage rulés
“‘served the same purpose for indepen-
dent stations as the network program non-
duplication rules serve for network affili-
ates,” he said.

Wasilewski and Land both stressed that
if compulsory licensing is eliminated, ca-
ble systems should still be required to car-
ry local broadcast signals and that those
alone should be subject to special treat-
ment under copyright laws.

I I N
Distant TV signals the issue

at cable copyright hearings

Cable interests say systems are
paying too much and should

be allowed to use signal and
not pay for full day; MPAA

is opposed to ‘cherry picking’

What leeway cable operators should have
to import distant television signals was a
major question as the U.S. Copyright Of-
fice wrapped up its hearing on compulsory
licensing in Washington last week.

The hearing was called to seek comment
on how the Copyright Office could im-
prove its administration of the compulsory
license for cable.

Robert Ross, senior vice president for
the National Cable Television Association,
urged the Copyright Office to guard
against adopting rules that ‘‘disserve users
of copyright works by overcompensating
copyright holders.”

Ross’s chief contention was that by too
rigidly interpreting the law, the Copyright
Office had forced cable systems to pay
more copyright fees than Congress in-
tended.

Ross said that copyright payments
should reflect the actual availability of dis-
tant signals to subscribers.

To insure that Congress’s intent was
realized, Ross said the Copyright Office
should revise its rules to permit cable
systems to carry a distant signal for part of
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an accounting period without having to
pay the full distant signal equivalent value
(DSE) for the entire six months. That
could be accomplished, he said, if the
systems were allowed to operate the full
DSE to reflect the fraction of the period
the signal was actually carried..

Ross also urged the Copyright Office to
revise its policies to account for ‘‘split-
system carriage,” whereby cable systems
offer different program packages to
subscribers in separate geographical areas
or by ‘‘tiering”’ packages to different
subscribers. System revenues generated
from subscribers who don’t take tiered ser-
vices with distant signals and those who
reside in areas in which certain distant sig-
nals aren’t available shouldn’t be subject
to copyright payments for signals they
don’t receive, he said.

Ross also said the Copyright Office
should revise its rules to allow cable
systems to Segregate revenues that are
subject to royalty payments from those
that are not. He said NCTA believes there
are several alternative methods of calculat-
ing royalty fees to reflect more fairly the
actual carriage of distant signals and
recommended that the Copyright Office
initiate a rulemaking proceeding to con-
sider those.

Fritz Attaway, vice president of the Mo-



tion Picture Association of America, took
exception to each of Ross’s recommenda-
tions. He urged the Copyright Office to
stick to the letter of the law and adopt
technical and ‘‘clarifying’> amendments
that would keep cable companies from
‘“‘erroneously misinterpreting’® the
Copyright Act to their own benefit. With-
out those amendments, he said, ‘‘the
meager compensation afforded by the act
will be further eroded and diminished.”

Attaway noted that since the FCC drop-
ped its distant-signal importation fules, ca-
ble systems are free to import whatever
signals they want. But MPAA, he said,
thought that cable companies shouldn’t be
allowed to ‘“‘cherry pick’ the best of the
programing available without having to
pay full copyright fees.

Attaway said the Copyright Office
should make it clear that cable systems
must pay the full DSE value of each dis-
tant signal carried during an accounting
period, whether it was “‘carried 24 hours a
day every day or only 15 minutes on only
one day.”’

“Congress did not intend to provide a
system under which cable systems could
cherry pick the most popular programs
from a large number of distant stations or
add and delete stations at whim,’ he said.
“‘Congress specifically sought to prevent
such practices by requiring that cable
systems pay the full DSE value for each
and every station carried,”’ he said.

MPAA also urged the Copyright Office
to adopt a new rule specifying that the
DSE value of two or more signals carried
part-time on any one cable channel can’t
be less than the DSE value of the signal
carried most frequently on that cable
channel, had that signal been carried full
time. It urged that the Copyright Office
specify that all foreign commercial televi-
sion stations are ‘‘independent,’”’ not ‘‘net-
work.” for accounting purposes. It recom-
mended that the Copyright Office make
clear that when a cable system carries a
distant signal on a tiered basis, the cable
system can’t prorate the DSE value on the
basis of the number of subscribers in each
tier. It said the Copyright Office should
make clear that cable systems can’t prorate
DSE’s because of a lack of channel
capacity unless all available channels are
being fully used to carry broadcast signal
retransmissions. And it said that the
Copyright Office should make clear that all
revenues from cable services, including
service tiers, that include one or more
retransmitted signals are to be used to
calculate copyright fees.

Philip Hochberg, testifying on behalf of
professional sports leagues, also said the
“‘cherry picking’’ problem needed ad-
dressing.

Noting that it had become ‘‘increasingly
prevalent among cable systems’’ to cherry
pick ‘‘highly attractive sports programing
from distant stations,” Hochberg said the
Copyright Office should make it clear that,
unless otherwise exempted by provisions
of the Copyright Act, ‘‘a cable system which
cherry picks sports programing must pay the
full DSE value for each distant signal carried
on that basis.”

o regulate or
not to regulate

There’s spirited debate before
Wirth subcommittee over federal
pre-emption of cable control

Should the federal government impose
guidelines on local cable franchising? The
House Telecommunications Subcommit-
tee heard a range of answers to that ques-
tion last Tuesday (July 28) at a hearing on
the issue.

The question, according to Subcommit-
tee Chairman Timothy E. Wirth (D-
Colo.), is part of a larger one Congress
faces: What should U.S. communications
policy be now that the Communications
Act of 1934 has become outdated?

Ralph Lee Smith, director of policy and
planning, the Bertman Group, and author
of “The Wired Nation,”’ urged Wirth to
“remember the users’ of cable TV. Not-
ing that users ‘‘are not represented here
today,” Smith said advanced cable systems
“represent tremendous power” and that
cable operators want to be ‘‘the orly
users.”

Certain services such as educational and
special-interest text services will not be
profitable to cable companies but are *‘im-
portant to the goals of a national com-
munications policy,”” said Smith. Congress
must guarantee the right to get on a cable
system, he said. *‘There is no alternative
in a democratic process.”’

Harold Horn, president, Cable Televi-
sion Information Center, Washington,
said there is ‘‘immense distrust among
knowledgeable persons’’ occasioned by
the cable industry’s attempts to circum-
vent the franchise process. This distrust,
he said, has led to a push for municipal
ownership.

Jeff Forbes, former Massachusetts cable
TV commissioner, urged the subcommit-
tee to defer action in federal controls until
the late 1980°s when the ““‘dust will have
settled”’ after the major franchises have
been awarded. By then, he said, Congress
will be able to see whether federal regula-
tions are necessary.

negotiated in a franchise,” Bolen said.

““‘Cable services are not yet stable,”” he
said. ‘“You must give consumers a chance
to see what they are.”’ Forbes commended
amendments to a bill recently passed by
the Senate Commerce Committee (S. 898)
that wotuld prohibit federal, state or local
cable rate regulation. )

Of the first three witnesses, Horn was
dlone in recommending a federal ceiling
on franchise fees. ‘‘Franchising is a very
volatile process,’” he said. ‘‘There has been
less than statesmanship between cities and
cable companies’’ in negotiating contracts,
he said. A federal ceiling might ‘‘relieve
the pressure’’ on franchising.

The three agreed, however, that rate
regulation, if done at all, should be left to
the cities.

Forbes was alone in arguing against
mandated access channels, saying they
pose First Amendment problems. Accord-
ing to Smith: ““The character of the media
is entirely dependent on nonrevenue-pro-
ducing channels. Otherwise, [cable
systems] will just be broadcasters with a lot
of channels.”

A panel of city administrators also dis-
agreed on the need for federal guidelines.
All agreed that the franchising process is
working and that monitoring of cable’s
delivery of services is best done at the
local level, but New Orleans Mayor Ernest
Morial said Congress ‘‘should provide a
regulatory framework’’ for cities to follow
before beginning the franchising process.

Bob Bolen, a member of the Fort Worth
city council, said federal guidelines are
needed for ‘‘future local regulators’ who
were not part of original franchise negotia-

-tions but will have to monitor cable ser-

vices and participate in refranchising.
“The franchise award is only step one,” he
said.

Thomas Taylor, mayor of Westland,
Mich., a Detroit suburb with 30,000 resi-
dents, agreed with Forbes that Congress
should wait to see what kind of cable in-
dustry results from franchising. Westland
residents recently defeated a referendum
for municipal ownership of their cable
system, said Taylor, and the city is now ex-
ploring joint ownership or a nonprofit
system.

“We don’t see the need for serious dis-
ruption of the franchising process,” he

League leaders. New Orleans Mayor Ernest Morial and Councilman Bob Bolen, of Fort
Worth, were in Washington last week to lead the National League of Cities’ assauit against
the cable provisions of S. 898, which they feared would strip cities of their power over ca-
ble. After testifying before the House Telecommunications Subcommittee last Tuesday
moming (see above), the two officials met with reporters, harshly criticized the legislation
and threatened to wage a campaign to defeat the biil on the Senate floor if the offending
provisions were not deleted. Morial and Bolen also expressed their displeasure over the
way the provisions were inserted in the bill without an opportunity for public comment. "By
rushing ahead pell-mell with a bill that throws present cable policy out the window and
leaves nothing but a hands-off policy in its place,” Morial said in a prepared statement, “the
Senate Commerce Committee has flaunted the legislative process, made a blatant give-
away to an industry that will have the status of a local monopoly and has reneged on previ-
ous promises to hold hearings and proceed separately with legislation relating to cable
television!” Aimost overnight, he said, the bill was transformed “into a meat-axe for cutting
lotal government out of any effective regulatory role.” The two were particularly concerned
with the provision that would deprive cities of their authority to regulate rates. “We see the
authority to review basic rates as one of the few tools to assure the fulfiliment of terms
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said. ‘‘The cable industry has not demon-
strated it is harmed by any current regula-
tions.”’

Morris Tarshis, New York city director
of franchises, said the task of cities ‘‘is not
made easier by the overlay of regulations
and pre-emptions from the state and
federal governments.”” With jurisdiction
“‘spread between federal, state and munic-
ipal governments, the cable operator is
harmed . .. because each jurisdiction may
have a tendency to want to get its ‘share’
without examining the entire package.”’

Asked by Representative Marc L. Marks
(D-Pa.) if “‘personal relationships’ had
existed between city officials and cable
operators negotiating for franchises, city
representatives answered ‘‘no.”” There was
“‘considerable speculation’’ and ‘‘cross-
pollinization of ideas’’ said Morial. ‘‘Peo-
ple knew one another, but there was no
evidence’’ of wrong doing.

Ben Campbell, president of the Com-
munity Antenna Television Association,
said, ‘‘there have been shenanigans,’ but
‘““where my people are concerned is
refranchising.”’ Although concerned that
small cable companies face increasing de-
mands from communities that want the
array of services big cities are being
offered, Campbell does not favor federal
intervention for fear it will evolve into
much more than cable operators are look-
ing for.

According to Thomas Wheeler, presi-
dent of the National Cable Television As-
sociation, cities have extended their role as
regulators beyond the proper scope. The
cable industry’s attempts to eliminate
mandated access channels is “‘not an at-
tempt to get rid of local programing,” he
said, but an effort to end attempts by cities
to control program content.

Rate regulation is inappropriate for cable
TV, said Wheeler. ‘‘Cable is an important
but not essential service. Only 50% of peo-
ple who could do so subscribe to cable and
when rates go up, subscribers go down.”

Franchise fees ‘‘should only cover the
cost of regulation,” said Wheeler, and
should not be used ‘‘to tax select con-
sumers.”” The solution to cable’s problems
is “‘local regulation with uniform national
guidelines,” he said.

Douglas Dittrick, president, Tribune
Company Cable Inc. and past NCTA
chairman, appeared less eager for federal
intervention. ‘‘Many areas are being dis-
cussed prematurely,”’ he said. ‘‘Regulation
stifled our growth for many years.

“The franchise process has worked,”
said Dittrick. ‘“Each city builds on the ex-
perience of others who’ve gone before.”’
Asked by Representative Al Swift (D-
Wash.) about a voluntary code of ethics
for cable, Dittrick said, ‘“‘Cable operators
would like to have an orderly process, a set
of ground rules.”’

Although NCTA plans to publish a
primer for cities on how to set up and
renew franchises, it has not developed a
code of ethics because the Justice Depart-
ment, which has an antitrust suit pending
against the NAB for its TV code, has
warned it not to.

The existence of public access channels

should be left to the marketplace, accord-
ing to Dittrick. ‘I was advised not to men-
tion this,” he said, ‘‘but no one has ever
approached me to ask for access. I would
like to see what the marketplace would do
there.”’ .

Stephen Effros, executive director of
CATA, said: ‘*“We’re guilty of sloppiness in
use of the term ‘access’. It’s not a potential
bottleneck, but government attempts to
mandate channels concern us. We are
seeing cities wanting 54-channel institu-
tional loops.”

Swift asked cable representatives why
they are not afraid of overregulation by the
federal government and why cable cannot
continue to “‘fight it out at the local level.”

Wheeler replied: ‘‘Franchising takes
place in somebody else’s yard by rules that
change. Cable faces unreasonable de-
mands, open-ended contracts and rate
regulation, that hold back innovation.’

Lester Green, president, Community
Communications System Inc., a cable
company serving a Baltimore con-
dominium project, urged that Congress re-
quire cities in the top-100 markets to sub-
mit their cable TV request for proposals
(RFP) to the FCC for review before mak-
ing them public. The FCC could provide a
reasonable comment period, then provide
political sub-divisions with a ‘‘public in-
terest ruling for the final RFP’s.”’

Summing up the hearing, Wirth said,
“I’m not sure we want to get into local
oversight, but by developing national
policy, we may get the cities to follow

along.” He said the subcommittee would
conduct an investigation of cable franchis-
ing in the coming months and might hold
additional hearings in September.

Two citizen groups were disgruntled at
not being permitted to testify last week.
Samuel Simon, executive director of the
National Citizens Committee for Broad-
casting, and Pluria Marshall, chairman of
the National Black Media Coalition, wrote
Wirth, saying the hearing ‘‘failed to con-
sider public perspectives on the national
franchising debacle.”

The subcommittee, Simon and
Marshall said, ‘‘severely restricted the list
of witnesses’’ at last week’s hearing, and
has ‘“‘omitted field hearings from its
review process.”” When Representative
Ronald Mottl (D-Ohio) read excerpts
from their letter at the hearing, Wirth
replied, “It’s hard to allow everyone to
testify at the first hearing.”’

Effros, who chaired the FCC’s Federal,
State, Local Advisory Committee on cable
TV in 1972-73, said everything aired at
last week’s hearing has been said before.
““We’re seeing a renewed vast interest in
cable TV now that big cities are getting in-
volved,” he said. Although wary of too
much federal regulation, Effros said cable
operators want Congress ‘‘to decide some
very basic communications issues,’ for
example, where city revenues derived
from cable companies should be directed.

‘At the bottom of it all,”” he said, “‘we
’Iﬁle’(’i to define the relevant market of cable
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Broadcasters wary
of Moody FM plan

Proposal is to modify translator
rules to allow rebroadcast of
satellite-delivered programing;
NAB, NRBA, others warn of FCC
getting into problems similar

to those of LPTV rulemaking

Citing the FCC’s low-power television ex-
perience and other concerns, broadcasters
have either opposed or waived the caution
flag on a petition by the Moody Bible In-
stitute of Chicago which seeks modifica-
tions of the commission’s FM translator
rules.

While the Moody petition does not en-
vision a rulemaking as expansive as the
LPTV proceeding, it does propose changes
in the existing FM translator rules that
would significantly broaden that service’s
programing transmission capability.
Moody, a religious group broadcaster with
four AM and seven FM stations, produces
and distributes religious programing over
Satcom I.

FM translators, which are currently
restricted to rebroadcasting the program-
ing of FM stations or other FM transla-
tors, should also be allowed to broadcast
services from ‘‘a variety of input sources
including domestic satellites,”” and be able
to originate programing, said Moody. It
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also suggested that all M translators be
allowed to operate at a transmitter power
output of 10 watts. (Currently, such
facilities are limited to 1 watt east of the
Mississippi river.)

Moody does not suggest changes in the
existing FM translator ownership rules
which prohibit an FM licensee from
operating an FM translator beyond the
predicted service contours of its own sta-
tion or within the predicted service con-
tours of another FM station. Thus, Moody
contemplates the establishment of transla-
tors (by nonlicensees) within small com-
munities which cannot financially support
a full-powered FM facility.

Moody suggested that the same reason
that compelled the commission to initiate
the LPTV proceeding holds true for FM
translators, unmet demand for a diversity

- of program service.

There is now a ‘‘plethora’” of program-
ing sources available on domestic
satellites, Moody said, including aural ser-
vices for which the technology is also
available so that such services might be
fed to FM translators. Not only would
satellite feeds provide for additional pro-
gram diversity, said Moody, but they
would also solve reception problems that
some FM translators experience due to
harsh weather or their location in moun-
tainous terrain. ‘“‘Moreover,”’ it said, ‘‘FM
translators fed by satellite could be located
virtually anywhere in the United States,
whereas traditional FM translators must
generally be located near the primary con-
tour of an FM station to receive an accep-
table signal for rebroadcast.”

Based on its experience as a translator
licensee (it operates six of them), Moody
estimated that a 10 watt translator with
satellite reception capability could be built
and operated for one year fof between
$15,000 and $25,000.

Narrowcasting would be an ideal use of
such facilities, Moody suggested, ‘‘to

meel unservea neeas sucn as noncom-
mercial, educational, ethnic, minority or
classical music programing.”’

The National Association of Broad-
casters said that the Moody petition un-
derscored the ‘‘need for a nationwide
master plan for radio allocations.”” Such a
plan, it said, should be developed before
the commission acts on the proposals
offered by Moody. In the meantime how-
ever, NAB suggested that the commission
might consider a ‘“modest expansion of

“the traditional translator service—expan-

sion which would provide additional pro-
gram diversity while retaining a high de-
gree of statutorily demanded localism.”’

NAB said that Moody is proposing ‘‘the
creation of a new class of radio station.”
That being the case, NAB said, the pro-
posal should be studied by the joint
government/industry advisory committee
on radio broadcasting in the context of
other allocations matters. That committee,
it said, could then prepare a report on the
Moody petition ‘‘prior to the initiation of
any FCC inquiry” into it.

Whatever action the FCC takes on the
Moody proposal, NAB said, the commis-
sion should not pursue a course like the
one it chose to follow in the LPTV pro-
ceeding, which has been characterized by
many as chaotic.

NAB expressed concern over the extent
to which existing full-service FM radio sta-
tions would be protected from the pro-
posed translator service, even though
translators, by definition, are a secondary
service. ‘‘Such protection to full-service
FM radio stations,”’ it said, ‘‘only would
extend to the [predicted] service contour
of the particular station. However, reliable
radio service extends significantly beyond
this contour and could be subject to
destructive interference from 10 watt FM
translators.”’

NAB also challenged the viability of 10
watt translators, which it said would

lawyers are considering appeal.

W@@(}nﬁ@@{f@mw@ﬁ@h

Daylight dead. Senate Commerce Committee canceled markup of legislation to extend
daylight savings:time by up to two months each year when chief sponsors of bill: Senators
Harrison Schmitt (R-N:M.) and Slade Gorton (R-Ala) lacked votes for committee passage
of bill last Wednesday, July 29. According to staff, momentum for change has lessened
recently. In House, effort has never gotten off ground. Although-Representative Richard L.
Ottinger{D-N.Y) has introduced legislation;: Subcommittee on Commerce, Transportation
and Tourism has not taken it up-and, according to staff member is not inclined to de so.
National Association of Broadcasters has taken no position on issue, according to
spokesman, because daytime station operators, who would be most affected, are divided.

Remote no more. In comments submitted to FCC, both NAB and ABC have come out.in
favor of proposal to delete existing requirements concerning monitoring of remote control
television transmissions. Said ABC: “[The proposall recognizes technological advances
and the efficacy of the marketptace in insuring high guality television transmissions”

New for NBC.NBC has relocated its Washington government regulations and law
departments to larger offices at 1825 K Street, N.W.. Suite 807 (20006), Parent RCA Corp:
Washington headquarters will remain at 1800 K Street, N.W,

FCC blocked. FCC has been turried down by U.S. Court of Appeals in request for ;
rehearing in case in which three-judge panel held that noncommercial television stations
must demonstrate efforts to meet needs of hearing-impaired (BRoabcasTINg, April 20). FCC
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the filing, the commission authorized a
12.75% rate of return for AT&T overall,
and the company could be expected to ad-
just those proposed rates to reflect that
authorization.

In defense of its February TV tariff fil-
ing, AT&T said that ‘‘irrespective of any
AT&T rate structure for terrestrial televi-
sion services, distinct and different re-
quirements for those services stem from
the very nature of television broadcasting
and programing.’ The three major televi-
sion networks require continuous distribu-
tion of programing to affiliates around the
country, while the several hundred occa-
sional users require the distribution of
specialized programing such as entertain-
ment, news, sporting events, religious
broadcasts and civic events, it said.

“Nearly 60% of these occasional users
employ television transmission services
on an average of only three times an-
nually,” said AT&T. The commission must
take into account ‘‘this market reality,”’ it
added, suggesting that ‘‘there is no single
structure which can satisfy all objectives.”’

The February tariff filing would increase
full-time user charges by 41% while part-
time rates would increase by only 4%,
which AT&T said ‘‘mitigated to a large ex-
tent the disparities in existing rates’ be-
tween those two groups. Under that plan,
full-time users would pay a monthly in-
terexchange rate of about nine cents per
mile per hour. Part-time users would pay
89 cents per mile per hour for the first
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hour of usage although each additional
hour, up to 24 hours, would be less expen-
sive. Station connection charges for full-
time users would total $2,035 per month,
or about $2.78 per hour. Part-time users
would pay $99 for the first hour with each
additional hour up to 24 becoming
progressively less expensive. Local chan-
nel rates would start at $589 for one day
but would be only $2,358 per month, so
that full-time users would pay only $78.60
per day.

Under AT&T’s alternative proposal, flat
rates would be charged for interexchange
and station connection services— 14 cents
per mile per hour and $1.94 per hour
respectively—for all users. However, a
$461 service charge would be levied for
each use—meaning that a full-time user
would pay that fee once and a part-time
user would pay it each time it required a
transmission service.

Local channel rates under the alterna-
tive proposal have been separated into
three categories. Full-time, fixed, in-place
channels would cost $1,292 per month;
part-time, fixed in-place, $1,288 per day,
and mobile (for remote microwave
transmissions) $2,673 per day.

The commission’s suspension order was
handed down on May 23 and is effective
for the full five-month statutory period.
The results of the investigation into the
tariff are not expected to be considered by
the commission much earlier than the Oct.
23 deadline.

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
445 Concord Ave.
Cambridge, Mass 02138
Phone (617) 876-2810

———
AERONAUTICAL CunsuLiams 7]
Tower Location/Height Studies
FAA Negotiations
JOHN CHEVALIER, JR.
AVIATION SYSTEMS

ASSOCIATES, INC.

1650 So Pacific Coast Hwy

Redondo Beach, CA 90277
(213) 378:2281

SWAGER TOWER CORPORATION
AM/FM/TY/CATV/MICROWAVE
Specialize in Turnkey
Instaliations Worldwide
30 Yrs Family Owned & Operated
PO. Box 656
Fremont, IN 46737
219-495-5185 or
Tlx 23-2666/Swager Frmn

BISHOP CONSTRUCTION
& PAINTING COMPANY
Comprehensive Corrosion Control;
Structural Replacement & Repair;
Coatings and Paints Applied;

Nationwide Service
1-304-453-2452
815 Poplar Street
Kenova, WV 25530
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CBS, NAB caution
FCC against rules on
auxiliary operations

Commission proposal responds to
situation where microwave and ENG
equipment interfered with radio
communications of space shuttle

CBS and the National Association of
Broadcasters have stated their opposition
to an FCC proposal to give the chief of the
Field Operations Bureau delegated
authority to shut down auxiliary broadcast
operations that present a threat to ‘‘safety
of life or protection of property”” ABC,
NBC and Doubleday Broadcasting also ex-
pressed concerns with the proposal which
the commission initiated after network
microwave-ENG equipment interfered
with the radio communications of the
space shuttle Columbia prior to its landing
at California’s Edwards Air Force Base last
spring. The equipment was in compliance
with the commission’s technical rules and
the situation was remedied quickly when
the networks voluntarily shut down the of-
fending microwave equipment.

CBS said that the rulemaking ‘‘was in-
spired by a freakish incident, quickly cor-
rected by broadcast personnel.”’ It said that
in light of the ‘“‘extreme infrequency’’ of
such events there was no need for the
commission to adopt a rule which ‘‘may
unnecessarily jeopardize important due
process and First Amendment guaran-
tees.”’

In cases where First Amendment in-
terests are at stake, CBS said, the courts
have held that notice and opportunity for a
hearing are the rule and that ‘“‘departures
from this standard are legal only in the
most extreme and unusual situations. .. *

It suggested that the proposed amend-
ment would have the potential for inhibit-
ing the networks’ ability to cover news
events such as riots, police arrests and
governmental and military operations,
where both the journalists and the *“partic-
ipants’® may be using radio equipment.
These situations, said CBS, ‘‘dealing as
they frequently do with the conduct of
government in emotion-laden confronta-
tions, are the very situations where a re-
porter and cameraman’s independence
from governmental interference is most
precious.”’

The other commenters, including NAB,
also pointed to the complete cooperation
received by the commission and NASA
when the source of the interference was
located.

NAB also expressed its concern that the
proposed rule would have the potential for
allowing governmental personnel ‘‘acting
on incomplete and sometimes erroneous
information, to shut down ENG coverage
of news events.”’ It said the potential abuse
to broadcasters’ First Amendment and
due process rights, if the proposal were
adopted, ‘‘[is] not justified where ab-
solutely no showing has been made that
broadcasters have ever refused” to shut
down operations in similar instances.
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ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consuiting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Virgima 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz, P.E
Charles |. Gallagher, P.E.
1334 G St., N.W., Suite 500

Washington, D.C. 20005
(202) 347-1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS

Suite 500
1140 Nineteenth St, N.W.
Washington, D.C. 20036

Member AFCCE

(202) 223-6700 J

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W,, Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T. JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W,, Suite 606
Washington, D.C. 20005
(202) 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E,
(301) 589-8288
THOMAS B. SILLIMAN, P.E.
(812) 853-9754
Member AFCCE

Moffet, Ritch & Larson, P.C.

(Formerly Seliman Motte! s Kowaisk P Lo
CONSULTING ENGINEERS

1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500

Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L. Steel, Sr, P.E.

P.O. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr., Silver Spring. Md..

(301) 384.5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St NW,
Washington. DC 20036

{202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineering Consultants

Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys

4940 E. 39th Ave.—80207
(303) 393-0466

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220

Coldwater, Michigan 49036
Phone: 517 —-278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers
Broadcast and Communications
4226 6th Ave., N.W.,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

Coruu[h'ng g’lg[nlll‘

150 Wesley Rd.
Creve Coeur, IL 61611
(309) 698-3160

Member AFCCE

STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications.
Inspections, Supervision of Erection
7601 BURFORD DRIVE McLEAN. VA 22102
Tel (703) 356-9504
Member AFCCE

MATTHEW J. VLISSIDES, PE.

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218
Computer Aided, Design & Allocation Studies
Field Engineering,
(214) 669-0294
Member AFCCE

RADIO ENGINEERING CO.

Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD

ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

(805) 688-2333
Serving Broadcasters over 35 years

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hiils, Mt 48013

Tel (313) 6426226 (202) 293-2020
Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and Industry specializing in instruc-
tional and broadcast television, cable dis-
tribution, sound reinforcement, to meet
short and long range needs of engineering
and the objectives of management.

POHTS ENGINEERING
301 South Allen St.—Suite 301
State Coliege, PA 16801 814/234-9090
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directional Array and
Feeder System Design, Analysis, and
Bandwidth Optimization

Applications - Fietd Engineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670

(916) 366-7666

R.L. HOOVER

Consulting Tetecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SADACCA, STANLEY

& ASSOCIATES
AM FM TV
P.O. Drawer LT,
Crestline. CA 92325
(714) 3385983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
(609) 983-7070

BROMO COMMUNICATIONS

Consulting Radio-TV Engineers
P.0. Box M, St Simons Isl.,
GA 31522 (912) 638-5608

Computer designed applications—Field Engineering
—Frequency Measuring Service—

MEYER GOTTESMAN
BROADCAST ENGINEER
LOW POWER T.V. APPLICATIONS

Mailing Address: 1603 Oak Street
NAPA. CALIFORNIA 94558

TELEPHONE (707) 253-2220 Anytime!

LAWRENCE L. MORTON, E.E.
AND ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
LOow-POWER TV. AM. FM, TV APPLICATIONS,
FIELb ENGINEERING. COMPUTERIZED CHANNEL SEARCHES.
1747 SOUTH DOUGLASS ROAD, SUITE D
ANAHEIM, CALIFORNIA 92806

(714) 634- 1662

RALPH E. EVANS ASSOCS.

Consulting TeleCommunications
Engineers

AM-FM-TY-CATV-ITFS
216 N. Green Bay Rd.
THIENSVILLE, WISCONSIN 53082
Phane: (414) 242.6000

Member AFCCE

confact

BROADCASTING MAGAZINE
1735 DeSales St. N.W,
Washingtoa, D. C. 20036
for availabitities
Phone: (202) 638-1022

LECHMAN, COLLIGAN
& ASSOCIATES

Telecommunications Consultants

Empire Building
2033 M Street, N.W,, Suite 205
Washington, D.C., 20036

(202) 775-0057




On The Scene
in the classroom

Twice each day, Sunday through Friday, WJFM Radio in
Grand Rapids broadcasts ““On The Scene,” an interview pro-
gram dealing with topics of importance to the community.
Requests for transcripts of these shows come in frequently.
But the station felt that one it recently received froma college
professor was a special testament to the program’s quality.
He wanted to supplement his classes with a series of interviews
the news manager had conducted with a research scientist.
WJFM responded immediately with cassettes of the show.
Like most public affairs programs on WJFM, “On The Scene”
is broadcast in prime time. Making quality public affairs
programming accessible to the public is all part of the Fetzer
tradition of total community involvement.
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fall let Richard M. Nixon play
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In the 1972 election year,
broadcasters were, as usual,
concerned with the political

1960

)

recedent-setting visits to
Red China and Russia w3l
and his re-election in the ]

broadcasting law. The Senate

center stage on radio-TV in
1972. But the media also
focused on another happening
in June of that year, a story
that by yearend was to take on
less-favorable Nixon coloring:
the arrest of five men caught
breaking into Democratic
headquarters in Washington’s
Watergate complex.

To cover Nixon’s historic
visit to Peking in February,
more than 100 broadcast
newsmen and technicians
journeyed to China. Network
out-of-pocket expenses were
about $3 million. Coverage
ranged from live pickups to
filmed accounts of official
ceremonies. Because of the
13-hour time difference between Peking and New York, live
coverage of afternoon ceremonies was unfeasible. Satellite
coverage, via Comsat, cost $8,300 an hour for audio and video
pools.

Newsmen especially praised the cooperation between the
Chinese officials and American reporters. ‘‘Considering the
history of this closed society,”” noted Westinghouse Broadcast-
ing’s White House correspondent, Jim McManus, ‘“‘we’re
being given remarkable access.”” Even the preprogramed visits
to schools, hospitals and communes provided valuable insight
into Red China for the West. Nixon underscored the role of
broadcasting at a state banquet there when he remarked: “At
this very moment, through the wonder of telecommunica-
tions, more people are seeing and hearing what we say than on
any other occasion in the history of the world”” BROADCAST-
ING offered a footnote: *“The President might have added that
this wonder of telecommunications could not have been
brought off by an enfeebled radio and television system. If the
U.S. expects its broadcasters to go where history is being made
and deliver it back home in high-fidelity sound and living-col-
or pictures, it must not prevent its broadcasters from making
the money that makes such enterprise possible.”

Nixon’s May trip to the Soviet Union cost the networks
about $700,000-$800,000 each. Less time was alloted for
radio-TV coverage than was given the China trip because the
Soviet trip included fewer public events and the American au-
dience had had more exposure to life in Russia. ‘‘China has an
aura of mystery that doeen’t exist in Russia,”” one newsman

Congress adopted a constitutional amendment
guaranteeing equal rights to women and sent the
measure to the states for ratification. On March 24,
Britain imposed direct rule over Northern Ireland in a
move to secure peace. J. Edgar Hoover, 77, director of
the FBI for its entire 48 years, died May 2. Alabama
Governor George Wallace, campaigning May 15in
Laurel, Md., for the presidential nomination, was
paralyzed for life by a bullet from would-be assassin
Arthur Bremer. In June, Hurricane Agnes, one of the
most destructive storms in American history, left 118
dead and $3 billion in property damage. The Supreme
Court on June 29 ruled the death penalty was
unconstitutional. After 36 years as the leading weekly
pictorial magazine, Life ceased publication on Dec. 29.
And in BROADCASTING ...

in March passed a bill to
repeal the equal-time provi-
sion of Section 315 of the
Communications Act in its ap-
plication to presidential and
vice presidential candidates. A
suspension of Section 315 had
paved the way to the debates
between loser Richard Nixon
and winner John Kennedy in
1960. This time Nixon was of
no mind to give his Demo-
cratic opponent, George
McGovern, the exposure of
prime-time debates. The
modification of Section 315
stalled in the house after the
White House said Nixon
would not debate and indi-
cated such legislation would be vetoed.

McGovern had pushed for debates saying, ‘““The voters of
this country are entitled to full and candid discussion of the
issues in this election, and that can best be brought about by
the Democratic and Republican nominees meeting face to
face, on nationwide television, so that everyone can see and
judge the two men on their own.”’

For both the Democratic and Republican conventions in
Miami, CBS and NBC stayed with traditional gavel-to-gavel
coverage, while ABC again provided 90-minute highlights. All
of this required about 3,000 people in personnel at each con-
vention. For both conventions, ABC estimated its cost at $5
million, CBS at $7 million, and NBC at $6 million.

The cost to the TV networks of covering election-night
returns ran to about $10 million. The cost to the candidates of
buying broadcast coverage for their campaigns was approx-
imately $2 million each for McGovern and Nixon. The Repub-
licans spent about $36 million after the campaign spending law
went into effect in April, with $4.5 million going to the com-
munications media. The Democrats spent $18.5 million, with
about $6 million for the communications media.

The politicians and electorate were becoming sophisticated
on fairness and other political rules. The 1972 campaign
brought the FCC over 3,000 complaints and inquiries about
access during October alone, more than 10 times the number
received in the month preceding the 1968 elections. The FCC
in April began hearings to reassess the fairness doctrine, the
first such reappraisal since the doctrine’s inception in 1949.
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listener, the support of responsible adver-
tisers marketing acceptable goods and ser-
vices is the only practical means of fund-
ing that free service.”

Children and television were in the
news. The Association of National Adver-
tisers responding to pressures of such
groups as Action for Children’s Televi-
sion, issued guidelines for advertisements
directed at children. The ANA said that
advertisers should be aware of the child’s
level of sophistication, should avoid arous-
ing unrealistic expectations of product per-
formance, should present information in a
truthful and tasteful manner, and should
sponsor children’s programs that provided
educdtion as well as entertainment.

Besides monitoring ads for im-
proprieties, children’s television reformers
monitored programs for excessive
violence. The year saw the publication of
the results of a two-year, $1-million study
initiated by Senate Communications Sub-
committee Chairman John O. Pastore (D-
R.1) and conducted under the aegis of
Surgeon General Jesse L. Steinfeld.

Controversy surrounded both the study
and the reporting of its results. A sum-
mary of the study indicated that there was
no causal relationship between television
programs that depict violence, and ag-
gressive behavior by the majority of
children. But the report suggested that
violent TV programs could trigger
violence in some children already pre-
disposed to violence. The summary made
it clear that “‘the accumulated evidence . . .
does not warrant the conclusion that
televised violence has a uniformly adver-
sive affect ... on the majority of children.
It cannot even be said that the majority of
the children in the various studies we have
reviewed showed an increase in aggressive
behavior in response to the violent fare to
which they were exposed.”

Broadcasters praised the Pastore report;
in the words of BROADCASTING, the report
““substitutes responsible research and
realistic analysis for the insubstantial and
largely emotional discussions that have
been had about the subject up until now.

. It does not absolve television pro-
gramers of responsibility for the social
consequences that may attend their work.
Neither does it absolve all the other per-
sons and conditions that exert larger in-
fluences. No matter how viciously it may
be attacked by those who wanted televi-
sion set up as the fat target, the report
stands as precisely the kind of dispassio-
nate and thorough work that Senator
Pastore solicited. It is entitled to be read as
objectively as it was prepared.”’

Senator Pastore held hearings in March
to analyze the report and to determine
what course of action, if any, should be
taken. Surgeon General Steinfeld told the
subcommittee: ‘‘My professional response
... is that the broadcasters should be put
on notice. The overwhelming consensus
[of thel Scientific Advisory Committee’s
report indicates that televised violence in-
deed does have an adverse effect on cer-
tain members of our society’’ Steinfeld

recommended establishment of a founda-
tion to monitor violence and publish
violence ratings, a study of the long-range
social implications of violence, FCC
scrutiny of stations’ programing for
children, and encouragement of parental
action to educate children about the conse-
quences of violent acts.

FCC Chairman Dean Burch felt that the
Pastore study replaced the question of
whether something should be done about
TV violence with a directive on what
should be done. Burch said he wanted
broadcasting to reduce ‘‘all gratuitous and
néedless violence’ in children’s program-
ing and to create ‘‘substantial amounts of

show, utilized a gallery of puppets to act
out episodes from a young child’s life. Un-
cle Uri’s Treasure, a WRTV(TV) Indian-
napolis show aimed at the 7-12 age group,
utilized a plot revolving around a hostess,
Mimi Cazana, who received information
from Uncle Uri, the world traveler.
Checkers and Pogo, 2 KNBG-TV Honolulu
program used such continuing features as
““On The Go,” a narrated film of a trip to
an educational location in town, and
““News Watch,’ a live broadcast of a top
news story directed to children. ~Sun-
down’s Tree House, a KPRC-TV Houston
program, utilized children talking to
children about field trips. And Hodge

The real-life story of terrorism and the fantasies of sports became a single challenge to broadcast
journalists at the 1972 Olympics. That was when Arab guerrillas seized Israeli athletes as
hostages at Olympic Village in Munich. The TV camera recorded this moment as authorities
crossed rooftops above the terrorists and their prisoners during the 23 hours of violence and

death.

new diversified programing, not just the
usual diet of cartoons, to open the eyes
and expand the minds of young viewers.”
At an FCC three-day panel discussion on
children’s TV in October, broadcasters
maintained children’s television had been
improved and had become more diverse.
Citizen groups disagreed and in the words
of Joan Ganz Cooney, head of the
Children’s Television Workshop, producer
of Sesame Street and Electric Company,
denounced children’s programing as ‘‘a
national disgrace’’ As predicted, broad-
casters and citizen groups could not agree
on either the problems or the solutions.

BROADCASTING, based on a question-
naire it sent to local TV stations, dis-
covered diversity in local children’s pro-
graming. Some stations aired no children’s
programing of their own; others aired
special shows and used special formats to
reach children in various age groupings.
Among the findings:

Arthur and Company, a Post-Newsweek
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Broadcasting, Sept. 11 (CBS photo)

Podge Lodge, a daily half hour, aimed at
the 7-10 age group, produced by the Mary-
land Center for Public Broadcasting
(WMPR(TV) Baltimore and WCPB(TV)
Salisbury, Md.), presented information on
nature.

ABC, CBS and NBC included in their
new schedules what some programing ex-
ecutives called ‘‘brownie-point shows,” or
“‘appeasement gestures, and expensive
ones at that)’ The shows included Kid
Power (ABC), which showed the world
view of 11 neighborhood children, each of
different origin; Curiosity Shop (ABC),
built around a broad theme such as
laughter, fright, rules, play and the senses;
ABC After School Special, using drama
and entertainment to ‘‘complement grade
school activities and classroom work by
exploring such areas as literature, science,
history, current events, the arts and physi-
cal fitness’’; CBS Children’s Film
Festival, 11 child-oriented feature films
from France, Hungary, Russia, Japan,









For the Record:"

As compiled by BROADCASTING July 20
through July 24 and based on filings,
authorizations and other FCC actions.

Abbreviations;: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. dnt.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc.—Docket.
ERP—effective radiated power. HAAT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts. m—metérs. MEOV—maximum expected
operation value. mhz-—megahertz. mod.—modifica-
tion. N—night. PSA —presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter., TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *—noncommercial.

New Stations

FM applications

m Conway, Ark.—KCON Broadcasting Inc. seeks 92.7
mhz, 3 kw, HAAT: 99 ft. Address: 829-831 Parkway,
Conway 72032, Estimated construction costs: $59,000;
first-year operating cost: $26,000; first-year revenue:
$61,000. Format: Beautiful music. Principals: Madge
W. Clayton (35%), Billy E Johnson (25%) and wife,
Rosanne H. (20%), Adair S. Howell and Paul W. Logan
(10% each). They own and operate KCON(AM) Con-
way. Filed July 13.

® Murfreesboro, Ark.—Diamond Lakes Communica-
tions Inc. seeks 95.3 mhz, 3 kw, HAAT: 300 ft. Ad-
dress: 386 South Beech, Ashdown, Ark. 71822. Esti-
mated construction costs: $67,000; first-year operating
cost: $39,500; revenue: $104,000. Format: Contempor-
ary. Principals: Steve Pearce, Jerry G. Westmoreland,
Jim McCollum and James N. Mason (25% each). Filed
July 14.

® Homestead, Fla.—Placido A. Rodriguez seeks 95.7
mhz, 100 kw, HAAT: 250 ft. Address: 1035 West 77th
Street, Hialeah, Fla. 33014. Estimated construction
costs: $78,500; first-quarter operating cost: $30,000;
first-quarter revenue: $30,000. Format: Spanish
music/language. Principal: Placido A. Rodriguez
(100%), assistant building manager at WPLG-TV
Miami, Fla., has no other broadcast interests. Filed
July 13.

® Vincennes, Ind. —The Original Co. Inc. seeks 92.1
mhz, 2 kw, HAAT: 377 ft. Address: 15 West Locust
Street, Vincennes 47591. Estimated construction
costs: $106,000; first-year operating cost: $104,000;
revenue: $100,000. Format: Standard music. Prin-
cipals: Mark R. Lange and wife, Saundra K. (50%
each). Mark Lange is media consuitant and past chair-
man of Vincennes University Broadcasting, education-
al FM and TV in Vincennes. Saundra is teacher. They
have no other broadcast interests. Filed July 17.

m Edenton, N.C.—Edenton Broadcasting Corp. seeks
102.3 mhz, 3 kw, HAAT: 184.4 ft. Address: PO. Box
180, Edenton 27932. Estimated construction cosfs:
$46,500; first-quarter operating cost: $4,500; first-
quarter revenue: $27,000. Format: Popular. Principals:
Robert E. Lee (51%), John W. Baggett Jr. and Issac R.
Self Il (24.5% each). They are Gatesville, N.C.
?ankers who also own WCDJ(AM) Edenton. Filed
uly 15.

® Warren, Pa.—Mark Anthony Communications Co.
seeks 103.1 mhz, 3 kw, HAAT: 300 ft. Address: R.D. 2,
Cambridge Springs, Pa. 16403. Estimated construction
costs: $47,600; first-year operating cost: $50,000; first-
year revenue: $66,500. Format: Contemporary. Prin-
cipal: Terry Lee Manafo (100%), is Erie, Pa., press
operator and has no other broadcast interests. Filed
July 13.

B Belle Fourche, S.D.—Power Broadcasting seeks
95.9 mhz, 3 kw, HAAT: 300 ft. Address: 201 Main
Street, Suite A, Rapid City, S.D. 57701. Estimated con-

struction costs: $44,700; first-year operating cost: $41,-
600; revenue: $120,000. Format: Contemporary. Prin-
cipal: Timothy G. Taylor (100%), who owns Rapid
City, S.D., advertising agency and has no other broad-
cast interests. Filed July 14.

® Randolph, Vt.—Stokes Communications Corp.
seeks 102.3 mhz, 3 kw, HAAT: 300 ft. Address: Route
66, Randolph 05060. Estimated construction costs:
$64,000; first-quarter operating cost: $2,200; first-
quarter revenue: $25,000. Principal: Edward H. Stokes
(100%), who is joint owner with wife of WCVR(AM)
Randolph. Filed July 10.

® Stevens Point, Wis.—Skipko Broadcasting Inc.
seeks 96.7 mhz, 3 kw, HAAT: 300 ft. Address: 801
Highway 10 West, Stevens Point 54481. Estimated con-
struction costs: $65,400; first-year operating cost: $93,-
000; first-year revenue: $104,000. Format: Pops/Jazz/
CW. Principals: Chester S. Skippy and Ronald R. Kotas
fSO% each). Skippy is Stevens Point contractor. Kotas
is field engineer for Rubicon, Wis., common carrier
microwave company. They have no other broadcast in-
terests. Filed July 13.

TV applications

m Riverside, Calif. —Bethel Broadcasting Inc. seeks
ch. 62; ERP: 834 kw vis, 167 kw aur., HAAT: 26101t.;
ant. height above ground: 116 ft. Address: 2425 Van
Butren Boulevard, Riverside, Calif. 92503, Estimated
construction cost: $1,199,000; first-quarter operating
cost: $73,500. Consuiting engineer: Christopher Rager.
Principal: nonstock corp.; Carl E. Vaughn is president.
He is Riverside real estate broker and has no other
broadcast interests. Filed July 20.

m Riverside, Calif. —Ettlinger Broadcasting Corp.
seeks ch. 62; ERP: 864 kw vis, 86.4 kw aur, HAAT:
1632 ft.; ant. height above ground: 141.5 ft. Address:
8831 Sunset Boulevard, West Hollywood, Calif. 90069.
Estimated construction cost: $735,000; first-quarter
operating cost: $120,000. Legal counsel: Cohn &
Marks;, Washington. Consulting engineer: Milan Leg-
gett, Apple Valley, Calif. Principals: John A. Ettlinger
(60%), Kathieen C. Keep (20%), Charles Theodore
(15%) -and John’s wife, Greta (5%). Ettlinger is Holly-
wood producer. Keep is associated with EMIA/Liberty
Records, Los Angeles. Theodore is with Rohr Indus-
tries, Chula Vista, Calif. John Ettlinger owns 6.37%
each of KDON-AM-FM Salinas; KBBQ-AM-FM Ven-
tura, all California, and 23.18% of KUDO-FM Las
Vegas. Filed July 20.

m Riverside, Calif. —KIST Corp. seeks ch. 62; ERP:
3630 kw vis, 363 kw aur., HAAT: 2395 ft.; ant. height
above ground: 282 ft. Address: PO. Box 1587, River-
side 92507. Estimated construction cost: $1,300,000;
first-quarter operating cost: $402,000; first-year
revenue: $1,400,000. Legal counsel: James E. Greeley,
Washington. Consulting engineer: D.L. Markley &
Associates, Peoria, IIl. Principal: closely held group of
12 stockholders. W. Cavlos O. Fox is president and
Hugh B. MacCauley is chairman. Fox is Homosassa,
Fla., management and engineering consultant. Mc-
Cauley is San Bernardino, Calif. stockbroker. None
have other broadcast interests. Filed July 17.

m Riverside, Calif. —Riverside Family Television Inc.
seeks ch. 62; ERP: 2344 kw vis, 234.4 kw aur,, HAAT:
2400 ft.; ant. height above ground: 298 ft. Address:
8856 Guthrie Avenue, Los Angeles 90034. Estimated
construction cost: $245,240; first-quartér operating
cost: $217,000. Legal counsel: McCampbell & Young,
Knoxville, Tenn. Consulting engineer: Sterling Com-
munications, Chattanooga, Tenn. Principals: Cheryal
A: Kearney (80%) and Jack Dalton (20%). Kearney is
set decorator. Dalton is Nashville, Tenn., contractor
and principal in applications for new TV’s at Daytona
Beach, Fla., and Richardson, Tex. Filed July 20.

® Riverside, Calif.—Riverside Telecasters Inc. seeks
ch. 62; ERP: 3890 kw vis, 389 kw aur., HAAT: 2321 ft,;
ant. height above ground: 146.5 ft. Address: 161 High-
land Avenue, Needham, Mass. 02194, Estimated con-
struction cost: $1,557,000; first-quarter operating cost:
$203, 000. Legal counsel: Hamel, Park, McCabe &
Saunders; Washington. Consulting engineer: Moffet,
Rich & Larson. Principal: principally a subsidiary of
E.H.D. Inc., which is principally owned by Avi Nelson,
talent for WCVB-TV Boston, who has no other broad-
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cast interests. Filed July 20.

a Riverside, Calif.—Sunland Communications Co.
seeks ch. 62: ERP: 2366 kw vis, 237 kw aur,, HAAT:
2258 fi.; ant. height above ground: 150 ft. Address: 501
South Washington Avenue, Scranton, Pa, 18505. Esti-
mated construction cost: $1,800,000; first-quarter
operating cost: $2,200,000; first-year revenue: $500,-
000. Legal counsel: Dow, Lohnest & Albertson; Wash-
ington. Consulting engineer: John H. Battison, Col-
umbus, Ohio. Principals: Jack M. Hodin and George
H. Strime! (50% each). Hodin is Scranton business-
man and applicant for new low power TV at San Diego,
Calif. Strimel is Edgartown, Mass. real estate agent and
former general manager of WVIA-FM-TV Scranton.
Filed July 20.

® Riverside, Calif. — United American Telecasters Inc.
seeks ch. 62; ERP: 4000 kw vis, 400 kw aur, HAAT:
2388 ft.; ant. height above ground: 200 ft. Address: PO.
Box 715, Manhattan Beach, Calif. 90266. Estimated
construction cost: $1,940,000; first-quarter operating
cost: $242.550. Legal counsel: Arent, Fox, Kintner,
Plotkin & Kahn. Consulting engineer: Benjamin E
Dawson, Seattle, Wash. Principals: Andrew Kimm
(25%) and wife, Rachel (15%), Nicholas C. Chun,
Howard Y. H. Kim (25% each), Hakto Pak and Bong
Koo Kim (5% each). A. Kimm is Manhatten Beach,
Calif., businessman. Rachel is counselor Nicholas
Chun is Los Angeles realtor. Howard Kim is Los
Angeles businessman. Hakto Pak is court interpreter.
Bong Koo Kim is general manager of World Wide
Broadcasting Network, Los Angeles. They have no
other broadcast interests. Filed July 20.

® Melbourne, Fla.—Eilen A. Thiessen seeks ch. 56;
ERP: 717.8 kw vis, 71.8 kw aur,, HAAT: 241 ft.; ant.
height above ground: 275 ft. Address: 7469 Twinbrook
Drive, Chattanooga, Tenn. 37421. Estimated construc-
tion cost: $36,600; first-quarter operating cost: $67,-
000. Legal counsel: McCampbell & Young. Consulting
engineer: Sterling Communications, Chattanooga,
Tenn. Principal: Ellen A. Thiessen (100%), a director
of Triad Family Television, High Point, N.C., who has
no other broadcast interests. Filed July 20.

® Columbus, Ga.—Columbus Family Television Inc.
seeks ch. 54; ERP: 1614 kw vis, 161.4 kw aur., HAAT:
1236 ft.; ant. height above ground: 1319 ft. Address:
232 Bristol Lane, Marietta, Ga. 30066. Estimated con-
struction cost: $242,700; first-quarter operating cost:
$230,000. Legal counsel: McCampbell & Young,
Knoxville, Tenn. Consulting engineer: Scott Baxter;
Brentwood, Tenn. Principals: Stéephen Kefit and son,
Jonathan F Kent (50% each). Stephen Kent is vice
president of First National Bank of Cobb County.
Jonathan Kent is student. Stephen Kent is applicant
for four new low power stations in Georgia. Filed July
20.

m * New Orleans—Educational Broadcasting Founda-
tion Inc. seeks ch. 32; ERP: 2455 kw vis, 246 kw aur.,
HAAT: 1020 ft.; ant. height above ground: 1045 ft. Ad-
dress: 7887 Walmsley Avenue, New Orleans 70125.
Estimated construction cost: $2,837,000; first-quarter
operatirlg cost: $150,000. Legal counsel: Robeit A.
Marmet, Washington. Consulting engineer: Jules
Cohen & Associates, Washington. Principal: noncom-
mercial corp.; Norman C. Francis, president of Xavier
University, is president. He has no other broadcast in-
terests. Filed July 10.

m Parkersburg, W.Va.—Parkefsburg Family Television
Inc. seeks ch. 39; ERP: 691.8 kw vis, 69.2 kw aur,,
HAAT: 684 ft.; ant. height above ground: 445 ft. Ad-
dress: 1848 Russell, Lincoln Park, Mich. 48146. Esti-
mated construction cost: $35,000; first-quartér operat-
ing cost: $61,000. Legal counsel: McCampbell &
Young. Consulting engineer: Scot Baxter. Principal:
Cora N. Price (100%), salesperson for Lincoln Park
Sears, who has no other broadcast interests. Filed July
20.

Ownership Changes

Applications
® WAGC(AM) Centre, Ala. (AM: 1560 khz, 1 kw-



D) —Seeks transfer of control of Radio Centre Inc.
from E H. Boney (100% before; none after) to John C.
Kelsey (none before; 100% after) consideration: $150,-
000. Principals: Seller is E H. Boney, who has no other
broadcast interests. Buyer is announcer at
WPLO(AM) Atlanta, Ga., and has no other broadcast
interests. Filed July 20.

® KFAR(AM) Fairbanks, Alaska (AM: 660 khz, 10
kw) —Seeks assignment of license from Midnight Sun
Broadcasters to Borealis Broadcasting for $675,000.
Seller is licensee of KINY-AM-TV Juneau and
KTKN(AM) Ketchikan, both Alaska. Alvin O.
Bramstedt is president. FCC granted approval for it to
sell KENI-TV Anchorage-KFAR-TV Fairbanks for
$4.6 million (BROADCASTING, March 30) and
KENI(AM) Anchorage for $712,000 (BROADCAST-
ING, July 13). Buyer: Louis E Delong, Edward
Meredes and Bill Walley (one-third each). Delong is
investor and Meredes is attorney, both Fairbanks.
Walley is general manager of KFAR-AM-TV Fair-
banks. They have no other broadcast interests. Filed
July 14.

® KXEW(AM) South Tucson, Ariz. (AM: 1600 khz,
1 kw-U)—Seeks assignment of license from RFC
Partners to Cactus Broadcasting for $1,325,000
(BROADCASTING, June 22). Seller is owned by Er-
nesto V. and Julieta Portillo (23% jointly), Jerry Black-
well (23%), Marvin and Stella Johnson (10% jointly),
John and Dolores Mora (10% jointly), Robert and
Nellie Elias (10% jointly), Lowell and Anne
Rothschild (7.5% jointly), John and Marilyn Mesch
(7.5% jointly), Alfredo C. Marquez (7.5%) and
Douglas Clark Jr. (1.5%). They have no other broad-
cast interests. Buyer is principally owned by Jerrold
Lyons and Frank 1. Lazarus. Lyons is Tucson account-
ant. Lazarus is Cincinnati businessman. They have-no
other broadcast interests. Filed July 17.

® KPAG(AM) Pagosa Springs, Colo. (AM: 1400 khz,
1 kw-D, 250 w-N) —Seeks assignment of license from
KYOR Inc. to H. Robert Gourley & Donald
Kirkpatrick for $360,000. Seller is principally owned by
Wayne E. Marcy and Robert Roddy. They own
KQAY (FM) Tucumcari, N.M. Also, Marcy owns 49%
of KKBK(AM) Aztec, N.M. Buyer: Donald L.
Kirkpatrick and H. Robert Gourley III (50% each).
Kirkpatrick is El Paso, Tex., advertising executive.
Gourley is president and 35% owner of KSLV(AM)
Monte Vista, Colo.

8 WXLX(AM) Milledgeville, Ga. (AM: 1060 khz, 1
kw-D) —Seeks assignment of license from Oconee
Broadcasting Corp. to Baldwin County Broadcasting
Corp. for $250,000. Seller: Paul Wilkinson, Thomas E.
Owen Jr. and Robert H. Herndon (one-third each),
who have no other broadcast interests. Buyer: Donald
0. McDougald, Paul S. Akins and T.E. Rushing Jr.
(one-third "each). McDougald is former Savannah
banker. Akins is Statesboro, Ga. builder. Rushing is
Statesboro farm supplier. They have no other broadcast
interests. Filed July 10.

m WCOH-AM-FM Newnan, Ga. (AM: 1400 khz, 1
kw-D; FM: 96.7 mhz, 1.7 kw, ant. 380 ft.)—Seeks
assignment of license from Newnan Broadcasting Inc.
to Coweta Communications Co. for $562,000
(BROADCASTING, July 27). Seller: James O. Hardin
Jr., (100%), who ‘has no other broadcast interests.
Buyer: Dallas M. Tarkenton (50.01%) and Ronald R.
Baker (49.99%) .. Tarkenton is president and 75% owner
of WZAL(AM) Jackson and 100% owner of
WIIC(AM) Commerge, both Georgia. Baker owns
broadcast equipment company and is president and
39% owner of WNFR (AM) Alpharetta, Ga. Filed July
13.

® KIVI(TV) Boise, ldaho (ABC, ch. 6, 60.3 kw vis.,
12.0 kw aural. antenna 2,660 ft.) —Seeks assignment
of license from Futura Communications Corp. to Saw
Tooth Communications for $4.5 million. Seller: Robert
V. Hansberger (71.86%) and daughters, Carol
Hansberger and Roberta Smyth (14.07% each), who
also own KPVI(TV) Pocitello, Idaho. Buyer is subsidi-
ary of Evening Post Publishing Co., Charleston, S.C.-
based closely held group of 32 stockholders. Peter
Manigault is president and 13.65% owner, and father
Edward is chairman and 2.41% owner. It owns through
subsidiaries KDBC-TV El Paso, Tex.; KOAA-TV
Pueblo, Colo.; and WSBY (AM)-WQHQ(FM) Salisb-
ury, Md. Filed July I3.

8 KDSA(AM) Wichita, Kan. (FM: 91.1 mhz, 14.5
kw, ant. 185 ft.) —Seeks assignment of license from
Defenders School of the Air Inc. to Friends University
for $100,000. Seller: nonpfofit, nonstock corp., Hart
Armstrong, Kansas City, Mo., minister, is president.
No other broadcast interests. Buyer: nonprofit institu-
tion; Richard E. Felix is president. It has no other
broadcast interests. Filed July 13.

m KPAL(AM) Pineville, La. (AM: 1110 khz, 500 w-
D) —Seeks assignment of license from Robert C.
Wagner to Sunbelt Broadcast Corp. for $270,000. Seller
also owns 50% of KCKW(AM)-KINA(FM) Jena, La.
Buyer: Martin L. Bordelon, Grant N. DeJean (49%
each) and Roger W. Cavaness (2%). Bordelon and De-
Jean are Opelousas, La., businessmen. Cavaness owns
23.4% of WMOB(AM)-WLPR(FM) Mobile, Ala.
Filed July 16.

u WLMD(AM) Laurel, Md. (AM: 900 khz, 1 kw-
D) —Seeks assignment of license from Interurban
Broadcasting Corp. to Mid-Maryland Communications
Corp. for $1,150,000 (BROADCASTING, June 29).
Seller: William A. Lemer, who has no other broadcast
interests. Buyer is group of 15 stockholders. R. Robert
Linowes is chairman and Kenneth R. Sparks is presi-
dent. Linowes is Silver Spring, Md., attorney and real
estate investor. Sparks is executive vice president of
Federal City Council, Washington-based civic associ-
ation. None have other broadcast interests. Filed July
17.

a WDMV(AM) Pocomoke City, Md. (AM: 540 khz,
500 kw-D)—Seeks assignment of license from MCI
Inc. to Robert L. Purcell for $300,000 (BROADCAST-
ING, July 20). Seller is subsidiary of publicly held
Mesta Machine Co., Pittsburgh-based heavy machin-
ery manufacturer. David R. Andrews is president. It
has no other broadcast interests. Buyer is Washington
consulting engineer who has no other broadcast in-
terests. Filed July 18.

a KMRN(AM) Cameron, Mo. (AM: 1360 khz, 500
w-D) —Seeks assignment of license from Cameron
Radio Inc. to Titan Corp. for $75,084. Sellers are group
of some twenty stockholders who are relinquishing in-
terest. Buyer: Shelby L. Hendee (51%) and wife, Laura
L. (49%). Shelby is general manager of KMRN, where
Laura is office manager. 49% of KMRN has previously
been bought by Hendees. Filed July 17.

® KCRL(AM) Reno, Nev. (AM: 780 khz, 50 kw-
U) —Seeks assignment of license from Virginia K.
Cord to Sierra-Pacific Broadcasting Inc. for $2,000,000
(BROADCASTING, July 27). Seller: Virginia Kirk T.
Cord (100%), who has no other broadcast interests.
Buyer: John Price and family. They own KKRD(FM)
Wichita, Kan. Also, John Price owns 85% of applicant
for new TV at Salt Lake City. Filed July 17.

8 WSBL(AM) Sanford, N.C. (AM: 1290 khz, 1 kw-
D) —Seeks assignment of license from Crest Broad-
casting Corp.” to Simmons Broadcasting Corp. for
$225,000. Seller: Staniey H. Fox (57.5%), brother Irvin
L. (22.5%) and Robert A. Manning (15%) and Foxs’
sister, Ferona E Evens (5%), who own WRMT(AM)
Rocky Mount and WIZS(AM) Henderson, both North
Carolina. Buyer: T. Lamar Simons (49.4% each). Sim-
mons is president and 25% owner of WTYC(AM)
Rock Hill, S.C. Williams owns Fayettevilie, N.C,,
mobile home sale and rental firm. McNair is vice presi-
dent and 42.5% owner of Maxton, N.C. fuel supplier.
Filed July 15.

® WPTN-AM-FM Cookeville, Tenn. (AM: 1550 khz,
250 w-D; FM: 94.3 mhz, 3 kw, ant. 210 ft.)—Seeks
assignment of license from WPTN Inc. to Drue
Huffines and Robert W. Gallaher for $650,000
(BROADCASTING, July 27).Seller: principally
owned by Louise Keltner, Naomi S. Turner and J.B.
Crawley. Crawley owns 100% of WMSK (AM) Morgan-
field, 50% of WCND(AM) Shelbyville; and 32% of
WLCK(AM-FM) Scottsville, all Kentucky. Buyer:
Huffines and Gallaher (50% each). Gallaher owns 20%
of WKXN(FM) Greenville, Ala.; 25.5% of
WKYR(AM) Burkesville, Ky.; 75% of WBCE(AM)
Wickliffe, Ky. Huffines is former vice president and
one-third owner of WLIV-AM-FM Livingston, Tenn.
Filed July 17.

8 WTIT(AM) Franklin, Tenn. (AM: 950 khz, 1 kw-
D) —Seeks transfer of control of London Broadcasting
Inc. from Starling Crabtree (100% before; none after)
to Tom T. Hall and others (none before; 100% after)
consideration: $395,000. Principals: Seller owns 51% of
licensee and has no other broadcast irnterests. Buyers
are Tom T, Hall (80%), John D. Lentz and Tandy D.
Rice Jr. (10% each). Hall is Nashville-based enter-
tainer and 49% onwer of WAGG (AM) Franklin. Lentz
ils3Nashville attorney. Rice is booking agent. Filed July

® KRWT(AM) [CP] Winters, Tex. (AM: 1060 khz, 1
kw-D) —Seeks assignment of license from Winters
Radio Inc. to Soho Broadcasting for $28,000. Seller:
Tom E. Spellman (51%), PD. Johnson and Larry L.
Henderson (19.5) and Balva Dee Prescott (10%).
Spellman owns 25% of KAGC(AM) Bryan, Tex., and
13 of applicant for new FM at Bryan; 25% of
KSKS(AM) Coritoe, Tex., and one-third of new AM
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for Plano, Tex. Henderson owns 100% of KTXO(AM)
Sherman, Tex. Buyer: Benita S. Soho (51%) and hus-
band, Stanley (49%), who have bought, subject to FCC
approval, KBWA(AM) Williams, Ariz. (BROAD-
CASTING, March 2) and KDAN(AM) South St. Paul,
Minn. (BROADCASTING, July 20). Filed July 17.

Actions

®  KDHI(AM)-KQYN(FM) Twentynine Palms,
Calif. (AM: 1250 khz, 1 kw-D: FM:.95.7 mhz, 16 kw,
-79 ft.)—Granted assignment of license from Hi-
Desert Broadcasting Corp. to Pinon Broadcasting Corp.
for $775,000. Selier: Arthur E. Sipherd Jr. (90%) and
wife, Adeline F (10%), who have no other broadcast
interests. Buyer: Bernard G. Allen Jr (50.02%),
William S. Sanders (9%) and Fluid Capital Corp.
(24.99% each). Allen is Chicago-based marketing rep-
resentative for IBM and real estate .investor. Sanders is
former vice president for Sunbelt Communications
Ltd., Albuquerque, N.M.-based group owner. Fluid
Capital Corp is Albuquerque, N.M.-based investment
firm. Action July 10.

a8 WXTR-AM-FM [AM formerly WSMD] La Plata,
Md. (AM: 1560 khz, 1 kw-D; FM: 104.1 mhz, 50 kw.,
ant. 500 ft.) —Sold by Crystal Broadcasting Inc. to The
Dalton Group for $2 million. Seller is owned by Frank
Manthos and Leo Bernstein (49.5% each) and B. Jay
Baraff (1%). They have no other broadcast interests.
Buyer is owned principally by William Lee Dalton and
wife, Susan. Dalton was general sales manager of The
Broadcast Group at U.S. Chamber of Commerce. He is
former vice president and general manager of
WASH(AM) Washington where Susan Dalton was
general sales manager. They have no other broadcast
interests. Action May 7.

B WIGO(AM) Atlanta, Ga. (AM: 1340 khz, 1 kw-D,
250 w-N) —Granted assignment of license from WIGO
Inc. to Brunson Communications Inc. for $800,000.
Seller: Emil Mogul (70.3%) and wife, Helene (29.7%),
who have no other broadcast interests. Buyer: Dorothy
Brunson (100%), who owns WEBB(AM) Baltimore,
Md. She is also new FM applicant for St. Augustine,
Fla. (BROADCASTING, Feb. 5, 1979). Action July
22.

B WCCQ(FM) Crest Hill, Ill. (FM: 98.3 mhz, 3 kw,
ant. 300 ft.) —Granted transfer of control of Nelson
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Broadcasting Inc. from Woodrow D. Nelson (100%
before; none after) to Lawrence W. Nelson (none
before; 100% after) consideration: $60,000. Principals:
Seller is father of buyer. Buyer: Lawrence Nelson is
owner and operator of WSPY(FM) Plano, Iil.; and
former 52% owner of WPOK-AM-FM Pontiac, Il1.,
which was granted transfer control (BROADCAST-
ING, June 22) and 25% owner of new FM for Paxton,
11l. Action July 14.

® KCKN-AM-FM Kansas City, Kan. (AM: 1340 khz,
1 kw-D, 250 w-N; FM: 94.1 mhz, 100 kw, ant. 460
ft.) —Sold by Kaye-Smith Radio to Allbritton Com-
munications for $2.7 million. Seller is Bellevue,
Wash.-based group owner that also sold, subject to
FCC approval, KIRB(AM)-KEZE(FM) Spokane for
$2.25 million (BROADCASTING, Feb. 23) and
KISW(FM) Seattle for $2.25 million (BROADCAST-
ING, March 16). It is owned by actor Danny Kaye and
wife, Sylvia (40% each) and Lester Smith (20%) FCC
granted approval for them to sell KIR(AM) Seattle for
$10 million (BROADCASTING, Aug. 25, 1980);
WUBE-AM-FM Cincinnati, Ohio, for $3.9 million
(BROADCASTING, Dec. 8, 1980). Buyer is owned by
Joe Allbritton who owns WJLA-TV Washington;
WSET-TV Lynchburg, Va., and WCIV-TV Charleston,
S.C. as well as daily newspapers in Patterson and Union
City, both New Jersey and in Westfield, Mass.

® KIMO(FM) Jefferson City, Mo. (100.1 mhz, 3 kw,
ant. 300 ft.)—Granted assignment of license from
K.A.LR. Inc. to Triple D. Properties Inc. for $609,375.
Seller: principally owned by John W. Inglish and
Ronald E. Strong, who have no other broadcast in-
terests. Buyer: Frank R. Newell (45%) and wife,
Dianne E. (5%) and Harley M. Lampman (45%) and
wife, Mary A. (5%). Frank Newell is former president
of KSRD(FM) Seward, Neb. Lampman is general
manager of KFMQ(FM) Lincoln, Neb. They have no
other broadcast interests. Action July 10.

m KVCM(FM) Montgomery City, Mo. (FM: 103.9
mhz, 3 kw, ant: 300 ft.)—Granted assignment of
license from Montgomery County Broadcasting Co. to
Montgomery Media Inc. for $160,000. Seller: Vincent
C. Myles, Robert A. Bowling, Theodore R. Hoffman
and Richard L. Arens (25% each). They have no other
broadcast interests. Buyer: Dalton C. Wright, James N.
Myers and Robert E. Newton (33.33% each). Wright is
owner and publisher of Lebanon [Mo.] Tribune, and
partner with Myers in Myers Wright Investments,
which holds 15% of the stock of KLDN(FM) Eldon,
Mo. They also own 27.5% each of KLPN(AM).
Newton is general manager of KLDN(FM). He has no
other broadcast interests. Action July 10.

® WSML(AM) Graham, N.C. (AM: 1190 khz, 1 kw-
D) —Granted assignment of license from Acme Com-
munications Inc. to Graycasting Inc. for $455,000
(BROADCASTING, May 11). Seller: Aubrey W.
Aycock (75%) and Norman Young (25%), who have
no other broadcast interests. Buyer: Theodore J. Gray,
Jr. (100%), who has bought, subject to FCC approval
WFLB(AM) Fayetteville, N.C. (BROADCASTING,
May 11). He also owns WKDE-AM-FM Altavista,
Va., and WRHI(AM) Rock Hill, S.C. Action July 14.

® WNAD(AM) Norman, Okla. (AM: 640 khz, 1 kw-
D) —Granted transfer of control of Oklahoma Com-
munications Inc. from Don H. McLeland and others
(100% before; none after) to Norman Broadcasting
Inec. (none before; 100% after) consideration: $800,-
000. Principals: Don H. McLeland (86.92%) and
children, Dan H., Peggy L. and Dorothy S. Reilly
(4.36% each), who have no other broadcast interests.
Buyer is owned by Wah-leeta Steckline (51%) and hus-
band, Lawrence E. Steckline (49%). Lawrence
Steckline is president and owner of KILS(FM) Hays
and KWLS-AM-FM Pratt, both Kansas. He also owns
KSLS(FM) Liberal, Kan.; and 25% of KFRW(AM)
Salina, Kan. Action July 10. i

m KXVQ(AM) Pawhuska, Okla. (AM: 1500 khz, 5
kw-U) —Granted assignment of license from Thomas
Neill Jackson to Edward R. Toles for $87,500. Seiler:
Thomas Neill Jackson (100%), who has no other
broadcast interests. Buyer: Edward R. Toles (100%),
who is general manager of KSGL(AM) Wichita, Kan.,
and has no other broadcast interests. Action July 10.

Facilities Changes

AM applications

® KUET(AM) Black Canyon, Ariz.—Seeks modifica-
tion of CP to change hours of operation to U; add 1 kw-
N; DA-2. Ann. July 21.

B KCBQ(AM) Lakeside, Calif.—Seeks CP to change

TL to S.W. corner of Willow Road and Ashwood Street,
Lakeside; increase height of ant. Ann. July 21.

w WGNB(AM) Seminole, Fla.—Seeks CP to change
city of license to Seminole; change hours of operation
to U by adding 1 kw-N; DA-2: increase D power 10 kw;
make changes in ant. sys. Ann. July 21.

® WAIT (AM) Chicago—Seeks CP to change hours of
operation to U by adding 1 kw-N; DA-N; and make
changes in ant. sys. Ann. July 21.

B WMIN(AM) Maplewood, Minn.—Seeks CP to
change frequency to 1030 khz; change hours of opera-
tion to U; add 500 w-N: DA increase D power to 50
kw; increase height of ant. Ann. July 21.

® WRNIJ(AM) Hackettstown, N.J.—Seeks CP to in-
crease D power to 2.5 kw; make changes in ant. sys.
Ann. July 21.

u *WHA(AM) Verona, Wis.—Seeks CP 1o change
hours of operation to U by adding 1 kw-N; DA-N;
change TL to .4 miles S.E. of intersection of highway
141 and Lincoln Street, Verona. Ann. July 21.

® KUUY(AM) Orchard Valley, Wyo—Seeks CP to
change frequency to 870 khz; increase D and N powers
to 10 kw and 2.5.kw; DA-2; change city of license to
Orchard Valley. Ann. July 21.

FM applications

8 KJYE(FM) Kailua, Hawaii— Seeks modification of
CP (BPH-800225AD) to make changes in ant. sys..
change type trans.; change type ant.; increase ERP:
10.0 kw (H&V) and change TPO (for aux. purposes
only). Ann. July 21.

B WSCH(FM) Aurora, Ind.—Seeks CP to change fre-
quency to 93.7 mhz; increase ERP: 0.0085 kw (H&V};
HAAT: minus 19 ft. (H&V). Ann. July 21.

B WTHI-FM Terre Haute, Ind. —Seeks CP to change
ERP: 50.0 kw (H&V); HAAT: 494 ft. (H&V); change
type transmitter and make changes in ant. sys. Ann.
July 21.

® WFAU-FM Augusta, Me.—Seeks CP to increase
ERP: 50 kw (H&V); change type transmitter and make
changes in ant. sys. Ann. July 21.

® KRCS(FM) Sturgis, S.D.—Seeks CP to make
changes in ant. sys.; change type trans.; change type
ant.; increase HAAT: 492 ft. (H&V) and change TPO.
Ann. July 21.

# KPTX(FM) Pecos, Tex.—Seeks modification of CP
(BPH-10,825, as mod.) to change TL to 1.1 miles from
center of city on Old Carlsbad Road, Pecos; change
type trans.; change type ant. HAAT: 117 ft. (H&V) and
change TPO. Ann. July 21.

® KGHO-FM Hogquiam, Wash. —Seeks CP to change
TL to Morrison Road, 2 miles south of Cosmopolis,
Hoquiam; and increase HAAT: 445.75 ft. (H&V).
Ann. July 21.

TV applications
B KETV(TV) Omaha, Neb.—Seeks CP to change

ERP to 316 kw vis., 31.6 kw aur.,, and change trans.
Ann. July 21.

8 KAME-TV Reno, Nev.—Seeks MP
(BPCT-790110LC) to change ERP to 692 kw vis., 69.2
kw aur. and change trans. Ann. July 21.

TV actions

® KMPH(TV) Visalia, Calif. —Granted CP to change
TL to 0.3 miles N.E. of Generals Highway, 4 miles S.E.
of Wilsonia, Calif.; change ERP to 5000 kw (M), aur.
to 500 kw (M); change trans.; and make changes to
ant. sys.; HAAT: 2000 ft. Action July 9.

& WVEU(TV) Atlanta, Ga.—Granted authority to
operate trans. by RC from SL at building A, 2700 N.E.
Expressway, Atlanta, Ga. Action July 9.

m WHBF-TV Rock Island, Ili.—Granted MP
(BPCT-800515KF) to change ERP to 100 kw vis., 10
kw aur., change TL to 5 miles east of Davenport and
make changes to ant. sys. (Applicant contemplates
shared use of proposed structure with WOC-TV). Ac-
tion July 10.

B *WKAR-TV East Lansing, Mich.—Granted
authority to operate trans. by RC from SL at 84 Wilson
Road, Michigan State University, East Lansing, Mich.
Action July 9.

® KTMA-TV Minneapolis, Minn.—Granted MP
(BPCT-3772, as mod.) to change ERP to 1510 kw vis.,
151 kw aur.; change trans.; change ant. HAAT: 1190 ft.
Action July 9.

m KCMO-TV Kansas City, Mo.—Granted authority to
operate trans. by RC from SL at 4500 Johnson Drive,
Fairway, Kan. Action July 9.
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® KECI-TV Missoula, Mont.—Granted authority to
operate trans. by RC from SL at 340 West Main Street,
Missoula, Mont. Action July 9.

In Contest

Procedural rulings

m St. Augustine, Fla. FM proceeding (Dorothy
Brunson, et al.) —ALJ Edward Lutton granted joint re-
quest by Brunson, Radio San Augustine Inc., and The
Feagin Corp., for approval of settlement agreement;
ordered reimbursement of $10,000 to Brunson and
$10,000 to Feagin by Radio San Augustine; dismissed
with prejudice applications of Dorothy Brunson and
The Feagin Corp.; granted application of Radio San
Augustine and terminated proceeding (BC Doc.
81-147-149). Action July 7.

m Tacoma Wash. TV proceeding (Tacoma School
District No. 10, et al.} — ALJ Byron E. Harrison by two
separate actions, approved joint agreement by appli-
cants, ordered that reimbursement by Family Broad-
casting Co. of Tacoma Community Television Inc.,
shall not exceed $37,714.59; reimbursement of
Tacoma School District No. 10 by Family Broadcasting
Co. shall not exceed $38,528.03; dismissed applica-
tions of Tacoma School and Tacoma Community,
granted application of Family Broadcasting and termi-
nated proceeding; dismissed as moot all actions pend-
ing at time of settlement agreement (BC Doc.
8-462-464). Action July 9.

Designated for hearing

@ Rosamond, Calif. FM proceeding (Dorothy
Sinofsky d/b/a Rosamond Broadcasters, Carole R.
Prenter, and Laurens C. Hall) —Designated for hearing
mutually exclusive applications for new FM to operate
on 105.5 mhz, at Rosamond, Calif., to determine
whether Rosamond and Hall are financially qualified;
to determine which proposal would, on comparative
basis, better serve public interest; and which applica-
tions, if any, should be granted (BC Doc. 81-453-455).
Action July 14.

® Tallulah, La. FM proceeding (Sco-Kim Inc., and
Mia Broadcasting Corp.) —Designated for hearing
mutually exclusive applications for new FM to operate
on 104.9 mhz at Tallulah, La.; to determine whether
Sco-Kim and MIA are financially qualified; to deter-
mine which proposal would, on comparative basis, bet-
ter serve public interest; and which applications, if
either, should be granted (BC Doc. 81-449-450). Ac-
tion July 14.

w Everett, Wash. TV proceeding (Oak Television of
Everett Inc., Unity Broadcasting Company of Washing-
ton State, Inc., Greater Everett Telecasters, and Chan-
nel 16, Inc.)—Designated for hearing mutually ex-
clusive applications for new TV to operate on ch. 16, at
Everett, Wash.; to determine whether Oak Television,
is financially qualified to construct and operate as pro-
posed; to determine whether Unity is financially
qualified to construct and operate as proposed; to
determine whether Greater Everett is financtally
qualified and if there is reasonable possibility that pro-
posed tower height and location would constitute
hazard to air navigation; to determine whether Chan-
nel 16 is financially qualified; to determine on com-
parative basis, which of applications would best serve
public interest; and which of applications should be
granted (BC Doc. 81-456-459). Action July 8.

FCC decisions

B FCC granted Greater Media Radio principal Daniel
Lerner stay of July 16 effective date by which he was
required to divest his ownership interests in WLLH
Inc., licensee of two radio stations in Lowell, Mass.
Divestiture was required by grant of Greater Media’s
application for new FM on 100.3 mhz at Media, Pa.
Since Greater Media contemplates settlement agree-
ment under which other mutually exclusive applicants
will withdraw, it is seeking deletion of divestiture re-
quirement. FCC said it was not prepared at this time to
determine whether post-decisional settlement agree-
ment could be basis for deletion of conditions of grant
in comparative proceeding.

Allocations

® Madisonville, Owensboro and Princeton, ali Ken-



tucky —Reassigned UHF TV ch..19 from Owensboro to
Madisonville as that community’s first commercial
television assignment, substituted UHF TV ch. 48 at
Owensboro, effective September 23 (BC Doc. 80-607).
Action July 9.

® Muncie, Ind.—Substituted UHF TV ch. 17 for UHF
TV ch. 61 at Muncie as channel assignment reserved
for noncommercial use, effective September 21 (BC
Doc. 80-859). Action July 9.

® Delhi, La.—In response to petition by Baker Broad-
cast Enterprises proposed assigning 93.5 mhz instead
of 92.1 to avoid short spacing to Delhi as that com-
munity’s first FM assignment, comments due Septem-
ber 21, replies October 13 (BC Doc. 81-437). Action
July 9.

® Tioga and Boyce, both Louisiana— Assigned 98.3
mhz to Tioga as its first FM assignment and
substituted 102.3 mhz for 98.3 mhz at Boyce, effective
September 23 (BC Doc. 81-100). Action July 9.

@ Middleton, Mass.—Assigned UHF TV ch. 62 to
Middleton as its first TV ch. assignment, effective Sep-
tember 23 (BC Doc. 80-754). Action July 9.

® [as Vegas and North Las Vegas, Nev.— Assigned
106.5 mhz to Las Vegas as its seventh FM assignment
and 104.1 mhz to North Las Vegas as its first FM
assignment, effective September 22 (BC Doc. 80-700).
Action July 9.

B Mt. Vernon, Ohio—Denied petition by Mt. Vernon
Broadcasting Co. for reconsideration of Report and
Order adopted July 30, allocating 98.3 mhz to Mt. Ver-
non, Ohio as its second FM assignment, and termi-
nated proceeding (BC Doc. 80-22). Action July 20.

B Redmond, Ore.—In response to petition by the
Oregon Broadcasting Co. proposed assigning 102.9
mhz and 107.5 mhz to Redmond and proposed modify-
ing license of KSBC(FM) Redmond, to operate on
102.9 mhz, channel originally sought by petitioner; or
proposed assigning 98.3 mhz to Redmond which would
eliminate need for station KSBC to change its operat-
ing frequency; ordered KSBC to show cause why its
license should not be modified to operate on 102.9
mhz. Action July 9.

® Blairsville, Pa.— Assigned 106.3 mhz to Blairsville
as its first FM assignment, effective September 22 (BC
Doc. 80-854). Action July 9.

B Andrews and Pawley’s Island, S.C.— Assigned 100.9
mhz to Andrews as its first FM assignment, with site
restriction of three miles to prevent short-spacing with
WWOM-FM, Sumter, S.C., effective September 14
(BC Doc. 80-701). Action July 13.

8 Tremonton, Utah—In response to request by Bear
River Broadcastirig Inc., proposed assigning either
100.7 mhz or 104.9 mhz to Tremonton as its first FM
assignment, comments due September 14, replies
October 5 (BC Doc. 80-512). Action July 13.

B Montpelier, Stowe, Vergennes and Waterbury, all
Vermont, and Moriah and Port Henry, N.Y.—Deleted
106.3 mhz from Moriah and assigned it to Vergennes;
assigned 92.7 mhz to Montpelier; substituted 103.1
mhz for 101.7 mhz at Waterbury and assigned 101.7
mhz to Stowe; and assigned 92.1 mhz to Port Henry,
N.Y., effective September 14. (BC Doc. 81-235). Ac-
tion July 10.

Cable

Applications

B Marco Communications Inc. for Houston, Tex.
(4.6m; Prodelin; E3372).

B H & R Management for Houston, Tex. (4:6m; Pro-
delin; E3374).

® Wade-Bird & Associates Inc. for Houston, Tex.
(4.6m; Prodelin; E3375).

E Big Valley Cable vision Inc. for Manteca, Calif.
(4.5m; Prodelin; E3376).

B Clover Leaf Farms for Brookville, Fla.
Microdyne, E3377).

8 Marco Communications Inc¢. for Houston, Tex.
(4.6m; Microdyne; E3378).

B Springs Valley Cablevision Corp. for French Lick,
Ind. (Sm; AFC; E3379).

® Pinebelt Cablevision of Satsuma Inc. for Satsuma,
Ala. (5m; S-A; E3382).

& Fort Smith Cable TV Co. for Sallisaw, Okla. (5m; S-
A; E3383).

® Arizona State, Division of Emergency Services for
St. Johns, Ariz. (5m; Unknown; E3384).

2 Continental Cablevision of New Hampshire Inc. for
Portsmouth, N.H. (5m; Microdyne; E3385).

® Mount Cities Cable TV Inc. for Mount Vernon,
Tex. (Sm; S-A; E3386).

® Brigham City Associates for Brigham City, Utah
(4.5m; Andrew; KG65).

® Magic Valley Cable Vision Inc. for Twin Falls, Idaho
(6m; RE Systems; KG71).

® Uvalde Television Cable Corp. for Uvalde, Tex.
(6m; Harris; KG91).

® Cable TV of Durango for Durango, Colo. (5m; S-A;
KH27).

® LaFourche Communications Inc. for Thibodaux,
La. (6.1m; Harris; KH66).

® General Electric Cablevision Corp. for Biloxi, Miss.
(Sm; S-A; WF94).

® Northwest Illinois Television Cable Co. for
Galesburg, Ill. (4.5m; Andrew; WG91).

® American Cablevision of Carolina Inc. for Spring
Lake, N.C. (5m; S-A; WH48).

Grants

B Blue Ridge Cable Television Inc. for Damascus
township, Pa. (E3171).

® [dyllwild Cablevision Inc. for Idyllwild, Calif.
(E3200).

B Carlsbad Cablevision for Carisbad, Calif. (E3201).

8 Service Electric Cable TV Inc. for Allentown, Pa.
(E3202).

B United Cable Television Corp. of Michigan for
Woodhaven, Mich, (E3204).

B Satellite Cable TV Corp. for Scott AFB, 1. (E3207).

B Saline County Cable Television Inc. for Benton,
Ark. (E3209).

(Tm;

Summary of broadcasting

FCC tabulations as of June 30, 1981

CP's CP’s
On air on Total not Total
Licensed STA” air on air on air authorized**

Commercial AM 4,615 3 1 4,619 121 4,740
Commercial FM 3,322 2 0 3324 170 3494
Educational FM 1,105 0 1 1,106 66 1172
Total Radio 9,042 5 2 9,049 357 9,406
Commercial TV

VHF 521 1 o] 522 6 528

UHF 242 0 0 242 109 351
Educational TV

VHF 103 1 3 107 6 113

UHF 158 2 4 162 17 179
Total TV 1,022 4 7 1,033 138 1171
FM Translators 8 0 0 8 16 24
TV Translators

UHF 2,616 0 o] 2,616 220 2,836

VHF 1,410 o] o] 1,410 480 1,890

*Special temporary authorization

micludes off-air licenses
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® Community Tele-Communications Inc. for Glen-
wood Springs, Colo. (E3210).

B Community Tele-Communications Inc. for Monroe
City, Mo. (E3211).

® Nation Wide Cablevision Inc. for Poulsbo, Wash.
(E3212).

B Hi-Net Communications Inc. for New Iberia, La.
(E3215).

B Hi-Net Communications Inc. for Orlando, Fla.
(E3216).

® Century Cable of Northern California for San Pablo,
Calif. (E3223).

% Nor-Com Video Inc. for Adams, Wis. (E3232).

® General Electric Cablevision Corp. for Watertown,
N.Y. (E3233).

® Nor Cal Cablevision Inc. for Paradise, Calif.
(E3239).

® Desert Hot Springs Cablevision Inc. for Desert Hot
Springs, Calif. (E2338).

® Telecable Inc. for Lake Odessa, Mich. (E3239).

8 American Cable Television Inc. for Lake Havasu
City, Ariz. (KB87).

B Communications Services Inc. for Lake Charles,
La. (KD40).

m RCA Alaska Communications Inc. for Eagle River,
Alaska (KD50).

Call Letters

Applications

Calt Sought by
New FM's
KMGQ Goleta Communications Corp., Goleta, Calif.
WTHD Flanagan, Flanagan and Cross Inc.,
Columbia, N.C.
KLIM Ices Inc., Forks, Wash.
KSIT Imperial Broadcasting Inc., Rock Springs,
Wyo.
Existing AM’s
WMXY WJBY Gadsden, Ala.
KZKZ KEOS Flagstaff, Ariz.
KRMX KAP| Pueble, Colo.
WCBF WINQ Tampa, Fla.
WBUD WKXW Trenton, N.J.
WHKE WEND Edensburg, Pa.
WSPP WZUU Milwaukee
Existing FM’s
KRMX-FM KAPI-FM Pueblo, Colo.
KKUZzZ KPCG Joplin, Mo
KBZQ KKOZ Billings, Mont
WXKG WLIV-FM Livingston, Tenn.
Grants
Call Assigned to
New AM'’s
WWES Erwin S. Solomon, Hot Springs, Ark.
WEKC Williamsburg Broadcasting Inc,,
Williamsburg, Ky.
New FM'’s
WXRS-FM WSJ Radio Inc., Swainsboro, Ga.
KMDL uirJAAcadiana Broadcasting Corp., Kaplan,
o.
WWCJ Ethnic Public Broadcasting Foundation,
Jackson, Miss.
KBVD Ruidoso Broadcasting Co., Ruidoso, N.M.
WDNH-FM WAEN Broadcasting Corp., Honesdale, Pa.
KEMM (Tlommerce Broadcasting inc., Commerce,
ex.
Existing AM’s
WSUX WSFD Seaford, Del.
WSLL WSSL Centreville, Miss.
WRPQ WBOO Baraboo, Wis.
Existing FM’s
KGFT KARP Carpinteria, Calif.
WBEY WAQA Grasonville, Md.
KEVR KEVR-FM Espanola, NM.
Existing TV
KESQ-TV KESQ Palm Springs, Calif.



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Aggressive Sales Manager wanted for new 100K-
FM contemporary in medium market. Excellent salary,
over-ride and stock opition potential. 701 —772-5626.

Wanted Sales Manager or Trainee. Male or Female.
Guarantee 250.00 weekly, car, expenses. Also two an-
nouncer sales people. 5.00 hour announcing, 20%
sales. George Morey 817 —937-2563. Childress,
Texas.

Aggressive sales manager with management po-
tential. Wes Haugen, KBOM Box 1377, Bismarck, ND,
58502.701-663-6411.

Losing Sales Manager due to relocation in 90 days,
need experienced replacement for immediate hire.
Beautiful music format, top ratings. Minimum 5 years
sales experience, RAB trained, proven track record.
Send resume Cleve Brien WREZ-FM. PO Box 5000
Montgomery Ala. 36192,

Christian Radio of Magic Valley, in South Central
Idaho needs development director. Salary/commission
negotiable. Call 208—734-5777.

General Manager—Sports Division—See classified
display ad under Help Wanted Management.

Division Vice President. Southeast Communica-
tions Company seeking aggressive individual to
direct the operations of eight radio stations in medium
and major markets. Individual selected will have an
exceptional performance record in major and medium
markets, AM and FM, various formats; strong adminis-
trative and sales management skills required. Box
G-174.

News and Public Affairs Director for hundred
thousand watt NPR affiliate. Duties: programs and
supervises all news program preparation. Supervises
news and public affairs producer. Trains and super-
vises student staff. Supervises preparation and broad-
cast of two daily news magazines. Provides program
concepts and production for local, regional, and na-
tional broadcast. Participates in assertainment and
quarterly station review processes. Qualifications: BA/
BS in Communications or related field; five years
broadcast experience with preference of at least
2-1/2 years in Public Radio broadcasting; Knowledge
of FCC regulations; extensive creative production
knowledged needed with regional and national pro-
duction credits helpful. Salary: negotiable; minimum
$14,800. Deadline: August 10 1981. Contact: send
resume and three letters of recommendation (re-
quired) to: Chairman Search Committee; WUFT FM
2108 Journalism Building, Salinessville, FL 32611.
(Nonreturnable production tap= encouraged.

Station Manager for a pubiic +M radio station at
Friends University. Master’'s degree preferred,
Bachelor's degree essential. Experience in public
broadcasting important. Needs to relate well to stu-
dents. Should be familiar with FCC regulations. Should
also be comfortable in an evangelical Christian set-
ting. Station just purchased, must be set in operation.
Salary competitive. Write: Harper Cole, Academic
Dean, Friends University, 2100 University, Wichita,
Kansas 67213. Equal Opportunity/Affirmative Action
Employer.

Wanted: Station Manager—5000 Watt AM non-
directional with construction permit for 100,000 Watt
FM. Opportunity to buy in plus percentage of profit.
Golden opportunity for the right person. St. Ignace,
Michigan. Cal! nights 517 —321-1763.

General Manager Our FM 77 KW (modern country)
and AM 1 KW (adult contemporary) have never been
better staffed and are doing quite nicely. We seek a
person with the character and skiils to build in their
strengths. Join our locally owned operation in this out-
standing community of 55,000. Ownership participa-
tion is possible. Send resume with references and
compensation requirements to Ken Parks, Owensboro
Broadcasting Company, P.O. Box 1330, Owensboro,
KY 42302.

100.000 watt public radio KOSU-FM seeks music
director. Duties involve planning, organization and ex-
ecution of station music programming with emphasis
on music selection, presentation and training of music
personnel. Responsible for maintenance of record li-
brary. Weekly announcing responsibilities. Quarter-
time academic commitment as adjunct lecturer in the
Journalism and Broadcasting Department. Qualifica-
tions: Demonstrated knowledge of classical music;
experience in broadcasting; Master's degree in radio/
television or music or significant experience in radio/
television or music preferred. Salary range $14,000 to
$14,860 dependent upon qualifications. For a more
detailed job description, forward audition tape,
resume, and three references postmarked no later
than August 31, 1981, to: Craig Beeby, General Man-
ager, KOSU-FM, Oklahoma State University, Stillwater,
Oklahoma 74078. KOSU is an Affirmative Action,
Equal Opportunities Employer.

Experienced Sales Executive. Immediate man-
agement, chance for ownership once you prove your-
self. Must lead in sales and direct others in beautiful
western PA. community. Reply Box H-22.

HELP WANTED SALES

Experienced Radio Sales Account Executive with
proven track record. Exciting, challenging position
available in growing Las Vegas. Phone Sales Man-
ager, Marion E. MacKinnon at 702—732-2555. Tues-
days & Wednesdays 9 am-12 Noon PDT.

Gospel Station 24 Hours major midwest market
needs someone to sell religious programs. Up to 50%
commission!!! Box G-110.

Sales Manager for 100kw stereo rocker in mid-
west. Group insurance, expenses and a bright future in
prosperous medium sized community. Huge coverdge
area, solid sound. Experienced professionals only.
Send track record for past twelve months, resume and
references to Box G-132 strictly confidential.

Excellent opportunity for aggressive radio sales-
person to join a fast growing group at WOKO, Albany,
NY's pure country music station. Direct sales and
agency experience necessary. Contact Al Miller, 12
Colvin Avenue, Albany, New York. 518—449-1460,
EQ.E.

General Manager—Sports Division—See classified

Adienlayv ad nindar Haln \WWantad Mananamant

daies vpening IN geaultul Nornern viicnigan. areat
opportunity for the right person. Possible advance-
ment. Group owner. Write in care of Box 286,
Petoskev. Michiaan. 49770.

vo You Love 10 3ell? Would you like an oppor-
tunity to grow with a young progressive company?
Could you call Bill Pope today? WJAZ 912—
432-9181

Northern vanrorma Coastal AM-FM in beautiful
Redwood Country where year around daytime tem-
perature ranges 50-80 (never snows) needs two pro-
fessional, conscientious, ambitious salespeople. AM is
A/C days and CHR nights. FM is CHR days and ACR
nights. Stations rank 1 and 3 overall with good demos
but we don’t sell numbers. Better than normal com-
missions and opportunity to grow with four station
(soon to be six) progressive group. Future manage-
ment opportunities. EOE/MF Resume: Katz, c/o KFMI,
PO. Box 3718, Eureka, CA 95501.

WCHN AM/FM, Norwich, N.Y., is changing hands for
the first time in 30 years, and the new owner is seek-
ing an experienced, selling sales manager. Come en-
joy small town life and good $$! Sen resume to Matt
Cooney, Jr., 40 Randall Avenue, RD 2, Norwich, N.Y.
13815 EQE.

HELP WANTED ANNOUNCERS

Can you relate to great MOR songs of the past thirty
years? Do you have good pipes, pius a warm persona-
ble upbeat on-air delivery? Can you relate to adults?
If you answer yes to all three. Contact Don Beli,
WSOC, Charlotte, N.C. 704-372-0830. EOE M/F.

Experienced AOR announcer sought to replace
our afternoon drive announcer who desires to go into
sales. Must have excellent production skills! Top
facility and equipment! Excellent staff! $13,000 to
$15,600 depending on talent! Tape and resume to
General Manager, KQDS, P.O. Box 6167, Duluth, MN
55806.

Beautiful Southeast established AM looking for
professional experienced communicator to live in one
of America's most beautiful cities and work for profes-
sional group-owned adult contemporary station.
$20,000 Plus benefits. Box G-198.

Wanted: The Best in the West! CHR & Modern AOR
Jocks. No hype. Awesome! Tapes & resumes to Mark
Driscoll, Group PD, PO Box 220 Arroyo Grande, CA
93420.

Country FM Powerhouse expanding “live assist”
operation. Disciplined, mult-talented announcers, with
experience, needed to maintain top ratings. Offering
Texas sunshine plus beadutiful beaches with every-
thing you're looking for in recreational activities. Call
Steve or Al 512—643-6504. EOE.

New England A/C SKW looking for full and part
time air personalities. Live assist operation. Good pro-
duction skills. Full time starts $700 to $800 monthly.
Tape and resume to Joe Corcoran, WCAP, 243 Central
St., Lowell, MA 01851. EOE.

Wanted: Experienced announcer/assistant engineer-
Salary open. Let's talk 916—233-2713.

Hartford Connecticut WCCC AM-FM looking for
talented morning personality. AOR format. Salary
open. Send resume and tape to: General Manager,
243 South Whitney St., Hartford, Equal Opportunity
Employer.

Talk Show Host—Highly motivated, well-informed,
not afraid of controversy, top 50 Northeast market,
State Capital. Salary negotiable. Send resume now to
WQBK, Box 1300, Albany, NY 12201,

5000 Watt Small Market AM needs a creative ex-
perienced morning person-Male or female. Send tape
and resume to Gary James, WARE 90 South St, Ware,
Massachusetts 01082,

Wanted: Medium market adult-contemporary AM
station needs 7-Midnight personality. Prior experience
and good voice with production skill a must. Good
pay, progressive management, talented staff in a
great community with a Big Ten University. We've fed
6 people into major market media positions in the last
18 months. Send telescoped air-check and resume’ to
Charlotte Webb, Administrative Assistant, WTTS
Radio, 535 South Walnut, Bloomington, IN 47401. An
Equal Opportunity Emnlnaver,

Mature morning announcer familiar with big band,
mainstream jazz and concert music. Small AM in north-
ern New England. Send resume to Box H-10.

HELP WAN1ev YECHNICAL

Chief Engineer FM/AM combinationin S.E. Wiscon-
sin. FM is 50 kw top 40, with new studios. AM is 500 w,
partially automated with Harris 90 system. Contact
John Fischler, Corporate Engineer, 8686 Michael
Lane, Fairfield, Ohio, 45014. Call 513—874-5000.
EQOE.

Vermont Directional AM Station seeks experienced
engineer. WRite C. S. Parker, WDEV RAdio, Box 296,
Waterbury Vermont. 05676. EOE.

Southeast. Chief engineer for AM and hi-power FM.
Automation. Lots of equipment. Send resume & salary
expectations to Box G-204. EQOE.

Chief Engineer Wanted for popular AM/FM Califor-
nia Coastal City operation, This is not a beginner posi-
tion. Experienced, hands-on, self-starter with adminis-
trative skills. Strong audio background and mainte-
nance know-how. Send resume, references and salary
history to: Box G-185. An EOE/M-F Employer.

Broadcasting Aug 3 1981
84



HELP WANTED TECHNICAL CONTINUED

Chief Engineer—Established company with modern
plant, good pay and benefits. 24 Hour AM and FM sta-
tions. Resume and salary requirements to: Jim
Livengood, KBUR/KGRS, Box 70, Burlington, ifowa
52601. EQE.

Immediate opening for staff engineer familiar with
maintenance of stereo equipment—Cleveland's tech-
nical leader 1220/WGAR. Contact Robert Reymont,
9446 Broadview Road, 44147. State salary require-
ments. An EEO employer.

Within 50 miles of Boston, there is an opening at
one of our group stations for a radio technician/engi-
neer. If you have experience and creativity, send.your
qualifications to Ed Juaire, Engineering Director,
Knight Quality Group Stations, P.O. Box 927, Fall
River, Massachusetts, 02722. EQE.

Experienced Engineer for Directional 5 KW San
Diego station. Call 714--298-7200 or Write KMJC
P.O. Box 81554, San Diego, California 92138,

Chief Engineer for Top 40 FM/AM In Medium Market.
We will pay top dollar for audio and RF man willing to
rofl up his sleeves and produce fine audio and solid
maintenance. FM is ranked No. 2 in market and grow-
ing. Rare opportunity that demands investigation. Our
employees know of this ad. Equal Opportunity
Employer. Reply to Box H-16.

Small Market Modern Country music radio station
looking for news person with experience writing and
delivering newscasts. Prefer knowiedge of Central
Florida news sources. Send tape, resume and salary
requirements to News Director, WGTO, P.O. Box 123,
Cypress Gardens, FL 33880. An EOE M/F.

UPI Audio hired our news director, creating an open-
ing for hard working, professional anchor/reporter.
Great opportunity. Aggressive, growing organization.
Tapes/resumes to Rick Wimberly, News Director,
South Carolina Network 1825 St. Julian Place, Colum-
bia, S.C. 29204.

Morning drive anchor, with reporting duties,
needed at midwest AM committed to local news. Top
50 market. Good writing skills, quick with tape, strong
delivery essential. No beginners. Resume/references/
writing samples to: Box H-38.

Southeast group station, small but influential
market, seeks experienced general assignment re-
porter. Degree preferred, but not essential. Minimum 1
year experience. Good growth position with a growing
company. Send resume’ to Box H-37. EOE.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Major Eastern news/talk iooking for dynamic talk
host. We want the best and are willing to pay for it.
EOE. Box G-178.

HELP WANTED NEWS

News Director—Growing Southwest chain needs
aggressive news pro to direct department, deliver
morning drive news. Conversational and highly credi-
ble one-on-one approach a must. Send cover letter
and

Combo P-B-P, sports director with announcing shift
for Western A/C station. Write Box G-193.

News Anchor needed for medium market New
Jersey radio station. We need a good voice, excellent
gathering skills, and dedication to local news. We
offer a good salary and benefits, and a chance to grow
in broadcasting. You need at feast one year's commer-
cial radio experience. Send a resume only to: Box
G-197. EQE.

Radio Broadcast Operations/News Producer.
$6.16 per hour and excellent fringe benefits; 37V
hours per week; 14 paid holidays and 12 days paid
vacation per year. Previous experience required; ap-
propriate communications degree or license highly
desirable. Inquire Personnel Office, Arizona Western
College, P.O. Box 929, Yuma, AZ 85364. Equal Oppor-
tunity Employer.

Wanted: A mature-voiced veteran, a professional
who can anchor mid-days, host a public affairs pro-
gram, and work special assignments. Tapes and
resumes only ... no calls. Scott White, News Director,
WBT Radio, Charlotte, North Carolina 28208. An Equal
Qnnnartinitv Emn|guer

General manager—>ports ulvision—bee classitiea
dieniav ad 1inder Heln Wanterd Mananamant
Ali-news wINZ neeas a great anchorperson. minority
applicants invited. EOE. Tape, resume to Dave Ryder,
Program Manager, 4330 N.W. 207 Dr, Miami, FL
33055. No calis please.

Central California Coast modern AOR seeks PD.
Research, music, promotion & leadership a must.
Send philosophy, etc. to: Mark Driscoll, Group PD Box
220 Arroyo Grande, CA 93420.

We want a hard working creative production direc-
tor for a growing and aggressive contemporary adult
station in SE. TX. Duties will include copy writing
building and training production dept. Air shift. Call
Dave Graichen or Gary Teaney at 713—769-2475.
$12,000 year.

Immediate Opening religious PD-Philadelphia.
WTMR would like to hear from experienced programer
who can also handlie an Air Shift. Contact Mrs. Louise
Bessler, Station Manager, at 609 —962-8000. Starting
salary $10,000/yr. to start. Includes pension and
health Ins, 5 days a week Monday thru Friday, after-
noon shift.

Farm Service Director: Must be able to write and
report features and market reports for a minimum of
20 hours per week of “On the Air” work. Heavy com-
munity involvement is required. 3-5 years experience
necessary. Send resume and tape to WOWQO Radio,
203 West Wayne, Fort Wayne, IN 46802, Attn: Bob
Darling. No phone calls. WOWO is an Equal Oppor-
tunity Employer.

Program Director 10KW full time KKAA Aberdeen,
South Dakota modern country morning airshift 12-15k
to start for experienced creative pro. excelient
benefits including use of vehicle. Send resume and
cassette aircheck to Dave Laustsen 6400 W. Shore
Drive, Aberdeen, South Dakota 57401 E.O.E. M/F. No
telenhone calls please.

WMcu in washington, D.C. is looking for a Promo-
tion Director. Salary is negotiable. Person should have
experience in radio promotion, preferably Country.
Contact Gil Rozzo, General Manager (202) 362-8330.
WMZQ is an equal opportunity employer.

Morning Anchor/Reporter: Must be able to report,
write and anchor newscasts. Should have basic
knowledge of news gathering equipment. 3-5 years
experience preferred. Send resume and tape to
WOWO RAdio, 203 West Wayne, Fort Wayne, IN
46802, Attn: Bob Darling. No phone calls. WOWO is
an Equal Opportunity Employer.

Morning News Person needed for 4-person news
department. Must be working journalist with good air
sound. Send tape and resume to Annette Jenkins c/o
KLIX, P.O. Box 1259, Twin Falls, ID 83301 or 208 —
733-1473,

News Director. Immediate opening at WNLK/Q96
Norwalk, Connecticut. Dynamic suburban market just
40 miles from NYC. We're looking for an experienced
broadcast journalist with broad interests, strong
organizational and leadership abilities, and an ex-
cellent on-air sound. Send tape, resume and salary re-
quirements to Mike Hanson, General Manager,
WNLK/96, PO. Box 1350. Norwalk. Conn. 06852. EOE.

WANS-FM (Greenville, S.C. Contemporary FM) look-
ing for copywriter/production director plus parttime
air talents. Send tape and resume to Biil McCown, Box
211, Anderson, S.C. 29622. Phone 803—224-3424.

Award Winning Modern Country music station look-
ing for experienced program director. Must have man-
agerial skills and be good in creative production. Send
tape and resume to General Manager, WGTO, P.O.
Box 123, Cypress Gardens, FL 33880. An EOE M/F.

WNMU-FM seeks radio producer/director in news
and public affairs. Responsible for production of local
public affairs programs, a 3-hour daily board shift (6
am), and hosting a week!ly 30-minute radio-television
program. Requires B.A. or equivalent experience. FCC
license/permit and news and public affairs back-
ground. Salary minimum $13,850. Send resume and
audition tape to Office of Personnel and Staff Benefits,
Northern Michigan University, Marquette, M| 49855.
Postmarked by Aug. 21, 1981. An affirmative action/
equal opportunity employer.

Growing group operates (5 stations) iooking for on
air P.D. at home office station, leading to group P.D.
job. Leadership and organizational ability.a must. Per-
son needs good writing and production skills plus
ability to become part of winning team. Top rated sta-
tion for years. Looking for person who loves radio as
we do. Good money for right person. No calls. Send
resume and cassette to, Rusty Reynolds, KYKX, Box
2727, Longview, TX 75606. E.O.E.

Growing group operates (5 stations) looking for on
air P.D. at home office station, leading to group P.D.
job. Leadership and organizational ability a must. Per-
son needs good writing and production skills plus
ability to become part of winning team. Top rated sta-
tion for years. L.ooking for person who lives radio as
we do. Good money for right person. No calls. Send
resume, cassette to, Rusty Reynolds, KYKX, Box 2727,
Longview, TX, 75606. EO.E.

KCRS/KWMJ, Midland-Odessa, Texas accepting
applications for drive announcer-production manager.
Experience & good voice required. Excellent compen-
sation package in this 8-station group. Tape & resume’
to: Jerry Green, Program Director, Box 4607, Midland,
TX. 70704. Equal Opportunity Employer.

SITUATIONS WANTED MANAGEMENT

Attention Group Owners: Even with good in-
dividual station managers, if you are unable to devote
full time to the operation of your group ... or if you are
not satisfied with its profit and growth ... you need a
good group manager. My 15 years of very successful
station and group management experience encom-
passes all market sizes, most formats, AM & FM, total
rebuilding, purchases, sales and major improvements.
Strong qualifications include administration, sales
development, programing and promotions ... plus a
dedication to, and love for radio. | am a resourceful,
imaginative and practical developer of people and
properties ... a hard working, shirt-sleeve manager,
not an ivory tower executive. Finest of references will
prove my worth to your organization. Will consider
only a long term opportunity with a good, growth
oriented group. Box F-117.

General Manager. Lengthy experience with excep-
tional performance record in major and medium
markets. AM & FM, various formats. Excellent adminis-
trator, strong sales management, plus all the other
qualifications for successful station management ...
with references to prove it. Carefully looking for long
term association with quality organization. Box F-118.

Experienced GM seeks position, expertise turna-
round situations, sales, programming, excellent
references, prefer urban contemporary or Black
oriented formats, bottom line oriented. If your ratings
and sales are low, make your move before fall book
begins. Box G-122.

General Manager— 12 years combined broadcast
management experience metro San Francisco and
Los Angeles. Strong sales management. Excellent
refrranrae Rny (-17R

Meet your new u.m. 20, a4 successful salesman,
sensitive & productive salesmanager, and now ready
for G.M. Aggressive, enthusiastic, determined, with the
energy, commitment and experience you want. |f
you're looking, you've found him. Reply Box G-189.

General/Operations Manager: Lengthy ex-
perience in all phases of Smail/Medium AM/FM. Ex-
cellent Administrator. Looking for tongterm commit-
ment. Prefer Michigan. Box G-208.

$100,000 Plus local sales in 5 months! Employed.
GM/GSM position only. Detailed eleven year portfolio
with references. Box 1185, Toms River, New Jersey
08753.

Sales and Sales Force-Profit That's the name of the
game. Director/Retail Sales Development in top 3
market. Heavy in Retail Sales and training and getting
top sales force. Want Sales Management. To avoid
misunderstanding, 24 years in Radio—age 50. Box
H-24.

Corporate Director of retail sales development.
Heavy experience in Co-op, Sales, Sales Training and
Management. Proven, verifiable high-dollar track
record. Have been Co-op and Local Sales training
consultant for major groups. Looking for group com-
mitment and premanency with headquarters staff in
Mid-Atlantic or Southeast, Box G-33.
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SITUATIONS WANTED MANAGEMENT
CONTINUED

Experienced sportscaster. Can also do quality air
shift. College grad. Let's talk. Box H-11.

If all these ads look and sound alike, lets try a
different approach. Respond to this ad, sell me on your
company and I'll sell you an experienced, competent
manager who wants employment with a respectabie
company. Box H-13.

General Manager in search of an opportunity with a
solid progressive organization. Can offer 19 years ex-
perience managing AM & FM all markets. Strong
organizer specializing in heavy sales, promotions,
profits. A dedicated professional that's done it atl. Suc-
cess breeds success. Excellent credentials. Box H-31.

Country Music Specialist in Medium Southern
Market. 14 years in management. Built station into
profitable winner. 26 years same market. After 5 EST.
Call 615—875-3201.

Aggressive Sales pro seeking management posi-
osition. O&M 10 years experience in Major Market Radio.
Successful background in management, leadership,
promotion and merchandising. Bottom line oriented.
Looking for parttime ownership potential. Box G-161.

Successful Young Manager wants move South-
east. Medium or small market. Degree. 20 years all
departments. 13 years one station. References. Pre-
sently employed as Manager. Want career oppor-
tunity. Family. South only. Prefer Florida. Box H-29.

SITUATIONS WANTED SALES

Mature Experienced Sales, P.D., morning man.
California preferred. Seeks position in stable station.
Box G-193.

Radio Pro seeking new opportunity. Currently Pro-
gram Director, former Production Director, Top Rate
Announcer. Looking for opportunity in Los Angeles
area. Sales and Promotion offers welcomed. Box H-26.

Suburban NYC! Announcer-saies. Reliable, 7 years
all formats. BFA Degree 219 —74R-4025.

Female, 20, Single A nocking raay. If your station
rocks I'm ready to roll! 3rd, tape & resume available.
Michelle Foxx, Box 186, Wooddale, IL 60191, 312—
595-6039.

Experienced announcer disc jockey with 1st class
license, BA in Journalism, strong production/writing
skills and good delivery needs work. Steven Karr
919—784-9685, 464 Robbins Rd., Winston-Salem,
N.C. 27107.

Hartford-Springfield graveyard shift or temporary
work wanted. Over 2 years experience. 413—562-
0376.

3rd ENG 5 yrs. exp. seeking permanent position; all
formats, heavy on production, must be within 25 miles
of NYC area. Call 201—330-6319, between 9
a.m.-5p.m. for resume and tape; ask for Terry.

Too Good to be true Uncomplicate your life with a
trained block broadcaster whose audition tape,
polished skills and constructive attitude are hard to
find these days. phone mornings/afternoons Karl
Gayle 212—325-8360.

SITUATIONS WANTED TECHNICAL

Assistant CE position sought at AM facility in
Northern California area. Experienced in most to con-
centrate strictly on engineering. TV inquiries welcome.
Send to G-152.

Available Short Term Employment: 20 years Pro.
New installations, rebuilds, evaluations, troubleshoot-
ing, processing. Shoupe 717.—249-6584.

SITUATIONS WANTED NEWS

SITUATIONS WANTED ANNOUNCERS

Country DJ, PD, 50kw WFUV-FM, NYC, seeks Coun-
try shift. Excellent interviewer. Thorough knowledge of
traditional and contemporary country. For tape and
resume, write Dennis da Costa, 20 College Place,
Yonkers, NY 10704,

Washington State Apple seeking new western
orchard for ripening. Fresh, unspoiled flavor. I'll supply
tasty resume and tape. Box G-116.

Country and very proud of it. Female needs a spot
in a medium-large market. Experienced, bright and
ambitious. Will relocate. Call Randi Robbins 212—
379-7746.

D.J. Announcer with 4 years experience in copywrit-
ing and production. Also interested in part time sales.
Box G-175.

Dependable Disc Jockey outstanding voice with
good delivery style seeks position within tri-state area.
Interested in promoting contemporary sound and
positive thinking. Third Class FCC Box G-111, 212—
856-2977.

Seasoned pertormer—interesting style. Ex-
perienced freelance voice-overs, sports play by play,
former night club M.C. Recently trained for News and
D.J. staff position. Small Markets and modest budgets
OK. Call Jordan 212—371-2356.

PD—Currently GM’s right hand, ready for advance-
ment. Single, 23. Six years experience. Southeast
H-23.

Announcer/Sportscaster. five years board, two
years PBP; know Rock, GW formats. Southern Rockies
or west coast preference. Anytime 303—346-8918.

Versatile Three Year Pro looking for coilege town
contemporary. Call Mike at 319—372-7337.

I’m a dedicated, hard working individual with very
good creative talents pleasant voice. Have previous
experience but seeking a real opportunity in radio.
Can do any format, news, sports. I'm willing to work
long hard hours. Given the right opportunity will relo-
cate immediately. For resume and tape contact
Charles (Chuck) Robinson 312-787-8220 or
975-6157.

New Jersey! Syracuse '80 grad loves Garden State
news/sports, community affairs. Tape/resume availa-
ble. Stefan Bucek, 424 Haziitt Ave, Leonia NJ 07605.
Evenings 201 —-592-6176.

Aggressive young news reporter/announcer and
first phone holder. Loves small markets. Tape and
resume Monica Braddy 212—634-8562.

Radio sportscaster—eleven years experience
covering high school, Jr. and major college pro-
grams—exciting style—P.E. grad.—Call Rob
Williams —512—233-3117.

Serious-minded newscaster eager to demonstrate
communicative skills. For tane and resume, please
contact Roger Dean at 31 77-5427. Any Evening
After 5 PM.

Weathercaster/forecaster. 6 years broadcast ex-
perience. Married. Will relocate for right package.
Contact Marc Mailwot 76 Westbrook Gardens,
Westbrook, Maine 04092 Tel. 207 —856-6097.

Top rated female news/talk. Host seeks Eastern
Medium or Major Market job. Box H-27.

News Reporter/Anchor. Experienced, stable, moti-
vated. College graduate. Looking for station with
strong news commitment. Midwest Only. Please Call
George Hiotis 513—890-4048.

If you throw it Shoot it, kick it or dunk it, | know it
Have a sports opening? | want it. Joel Stern 516—
869-8076.

Need a Sportscaster with professional sound?
Sports director with experience in news, excellent
writing skills, exciting Play-By-Play, initiative,
creativity, and bachelor's degree in journalism, look-
ing to relocate. If you wish to enhance your station's
news and sports coverage, call Lee Thomas at 402 —
397-8137.

Experienced 7 yr. radio pro seeking responsible
station that will give me a fair shake. Former program
director, news director, music director, with additional
experience in copywriting, announcing and produc-
tion. College grad. Automated experience. Prefer an-
nouncer or programming position in Michigan. Will
relocate if situation is right. Box G-211.

Program Director M.D. Disc-Jockey. 20 yr. profes-
sional, top-40, rock, AM/FM greater Cincinnati Area,
Available now! 1—513-528-5793.

Need Challenge. Program Director or announcer
position with opportunity. Country/MOR. Mature family
man. Experienced. 405—348-4457 after 4 PM. CDT.

PD with proven AOR format, wanting FM oppor-
tunity. Will relocate. Call Eric, mornings, evenings,
219—663-7205.

Have the Facilities? | have the production. Miracles
with blade and grease pencil. 2 years exp. Morning
drive, music director, small Midwest mkt. College de-
gree. Prefer AOR. Can go anywhere. 317 —659-1513.

For Fast Action Use
BROADCASTING’s
Classified Advertising

TELEVISION

HELP WANTED MANAGEMENT

Television Account Executive—Top 10 Market.
Group-owned independent needs experienced televi-
sion salesperson. EOE. Resume and salary record to
Box G-199.

Film Director/Programmer Established cable pro-
graming network seeks person with television station
or network experience as film director or assistant pro-
gram director. Send resume to Box G-217.

Programmer/Film Director. Established cable pro-
gramming network seeks person with television sta-
tion or network experience as program director. Send
resume and salary requirements to Box G-217.

Program/Operations Manager needed for top Mid-
west CBS affiliate with experience in program
purchasing and scheduling, network liason, day to day
overseeing of all departments, excluding sales. New
facility; salary commensurate with experience; good
benefit package. Send resume to Stephen Herling,
WISC-TV, PO Box 4432, Madison, Wisconsin 53711,
EEO employer.

Director of Engineering—Public VHF station on
Southwest seeks candidate for senior management
level position. Individua! should have proven back-
ground in state-of-the-art television engineering and
operation. Must have ability to manage personnel in
the technical aspect of production, transmission, and
telecommunications planning. Responsibilities in-
clude budget management, transmission including
translator and state microwaves, personnel, design
and planning. Station is aggressive producer of public
affairs and cultural programming using studio, mobite
unit and EFP facitities. Individual must be oriented to
growth and expansion. Experience 5-7 years in admin-
istration and technical areas of broadcast television.
First class license and current knowledge of federal
laws required. Coliege degree useful. Equivalent ex-
perience and education accepted in lieu of degree re-
quirement on a one year for one year basis. Minimum
salary $24,232. Send materials to: Personnel Depart-
ment, University of New Mexico, 1717 Roma NE, Albu-
querque, NM 87131, Mention this ad on your applica-
tion and reference requisition No. 617-A. AA/EQE.

Program Director. For three-station network CBS
affiliates. Must have background in programming, pro-
motion, production, public affairs. An Equal Oppor-
tunity Employer. No calls. Send resume to Dale Hazen,
KIMA-TV, PO. Box 702, Yakima, Washington 98907.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Soul Programer major market know how wants
smaller pond tn ewin in. 35K. 919—822-5218.

Experienced & Knowledgable talk show host
available immediately. 216—732-8383.

TV Program Distribution Manager: Immediate out-
standing opportunity with major television syndication
center located in Pennsylvania. Candidate must have
three to five years experience in this area. Send
resume (no phone calls) to: Robert J. Russo, TVSC,
310 Parkway View Drive, Pittsburgh, PA 15205. Group
W Productions, Westinghouse Broadcasting Co. An
equal opportunity employer.
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HELP WANTED SALES

Florida network affiliate has an opening for a local
sales Account Executive. Marketing or business de-
gree preferred, along with on the street sales ex-
perience. Must know today's television marketing con-
cepts. E.O.E. Reply to Box G-186.

Aggressive, self-motivated individual wanted to
join our Time Inc., NBC affiliated VHF station in the
38th market. Live in the heart of Michigan's year-round
vacationland with great hunting, fishing and skiing.
Enjoy our rapidly growing cuitural activities. We
employ the finest of computer technology, live remote
facilities and a marketing department to help you suc-
ceed. If you have a minimum of two years television
sales experience and a college degree or its
equivalent in business or marketing or are a graduate
of a communications school, send a compiete resume
to: Richard A. Groat, General Sales Manager, WOTV,
Box B, Grand Rapids, Michigan 49501. No calls,
please. Applications must be received by August 21,
1981, We are an Affirmative Action/Equal Opportunity
Employer.

Florida NBC Affiliate seeks an aggressive, highly
motivated local account executive with emphasis on
retail, new business and co-op development. Bob
Craig, General Sales Manager, WJKS-TV, PO. Box
17000, Jacksonville, Florida 32216. E.O.E.

HELP WANTED TECHNICAL

Television engineer. Experience with VHF transmit-
ters and microwave. Needed for Mid West small
market station. Contact Don Larsen at KOTA-TV.
Telephone No. 605—342-2000.

Television Engineers—Immediate opening for ex-
perienced Maintenance Engineers in fully equipped
Northern California VHF Network Affiliate Station. Can-
didates should have a background in broadcast re-
lated maintenance and electronics school or
equivalent training, including digital technology; FCC
License preferred. For prompt consideration contact:
Personnel Department, KNTV, inc., 645 Park Ave, San
Jose, CA 95110. EOE, M/F

TV & Video Engineers Needed. Chief Engineer,
Assistant Chief Engineer, Studio Supervisor, Mainte-
nance Engineer Top Salaries—Excellent Location.
Phone Alan Kornish at 717-—287-9635 and/or send
your resume to Key Systems, New Bridge Center,
Kingston, Penna. 18704.

Maintenance/Transmitter Engineer: Assist in in-
stallation and operation of State-of-the-Art equipment
including ail videotape formats. Some maintenance
duties related to transmission and microwave systems
under the supervision of Transmitter Supervisor. First
Class FCC license required. Two to five years mainte-
nance experience, preferably with broadcast equip-
ment. Also requires experience with UHF TV and radio
transmitters and with broadcast systems and rules.
Salary negotiable. Resumes to Personnel, WITF-TV/
FM, Box Z, Hershey, PA 17033.

Maintenance/Videotape Engineer: Assist in
operation and maintenance of latest State-of-the-Art
videotape editing and production equipment. Also
assist in maintenance of other production and broad-
cast equipment as assigned. Requires First Class FCC
license and previous experience with videotape
operation and basic maintenance. Salary negotiable.
Resumes to Personnel, WITF-TV/FM, Box Z, Hershey,
PA 17033.

Texas-Oklahoma market seeks qualified studio
engineer who has experience with and knowledge of:
PC-70's, Ampex 1200's, TCR-100, TK-27. Send
resume to: Manager, KXII-TV, Box 1175, Sherman,
Texas 75090. 214—892-8123. EOE.

Video tape editors, operators, maintenance people
for 1", 2" quad, CMX. Live in mountains, relax by
ocean, tan in sunshine. Excellent future, good money.
Creative Broadcast Services—6290 Sunset—Holly-
wood, CA 90028 213—467-8151.

Television Chief Engineer—East Coast UHF broad-
caster in major market needs competent chief. Have
good facilities and excelient staff. Need someone
strong on operations and administration. Send resume
to Hammett & Edison, Inc., PO. Box 68, International
Airport, San Francisco, California 94128.

Wanted. ... Maintenance Engineer for large major
market television station/production company. Must
have strong maintenance background. Salary mid
20’s. EOE, M/F Send resumes to Box H-20.

Live in the beautiful Ozarks. KOZK-TV is looking for
a maintenance engineer. Experience with TTU-60Cs,
TR-70CS, TK-45s preferred. First phone and formal
technical training required. No phone calls. EOE M/E
Send resume to KOZK-TV, MPO Box 21, Springfield,
MO 65801.

Engineer, Maintenance for public broadcasting sta-
tions KUAT-TV-AM/FM. This position will provide main-
tenance of audio equipment and support for audio
quality control of television programs, plus general
maintenance assignments of television equipment.
First class FCC license desirable plus three years ex-
perience. Salary, approximately $18,000. Send resume
by August 14 to Employment Office, Babcock Buiid-
ing, University of Arizona, Tucson, AZ 85721. An equal
opportunity/affirmative action employer.

Permanent Position. Serve as the University's
cinematographer, capable of studio and field produc-
tion, using 16 MM motion picture cameras and related
equipment. Specifically, Cinema Productions Reflex
Sound Camera (CP-16) with power zoom, automatic
iris and internal-external sound amps, Bolex (H-16
SIL) and AB&H Filmo (DL). The motion picture assign-
ments, which require extensive background and ex-
pertise in lighting and post-production, range from
documentaries to TV commercials and public service
spots. Post-production experience must include film
editing (16MM camera original and workprint, single
and double system sound) and conforming. Also, film-
to-tape transfer and VTR mix coordination. The
cinematographer's role extends from original concept
to finished film. The position also involves still photo-
graphy, using 35 MM camera; operation and mainte-
nance of a large darkroom facility; production of nega-
tives and prints and supervision and guidance for a
group of student photographers who are assigned to
location and darkroom jobs. BA or higher, or equivalent
professional background. Minimum four years as com-
mercial/technical photographer; at least two years as
photo-journalist. Submit resume to: Chuck Hooker,
Director, Dept. of Photography, Radio & TV, 32 Davis
Hall, University of Rhode Island, Kingston, Rl 02881,
An affirmative action/equal opportunity employer. Ap-
plications period: 7/20-8/7-81.

Chief Engineer-KMTF (PTV/ITV) Duties: Responsi-
bie for maintenance, evaluation, direction and training
of personnel for Engineering Department. Direct main-
tenance of transmitter and studio equipment, satellite
earth station, microwave and ITFs closed circuit
system, FCC license logs, procedures and require-
ments. Qualifications: minimum 5 yrs. maintenance
experience, transmitter, microwave, solid state; 1st
Class FCC license. Salary: $1945-2364. Send resume
to Fresno County Dept. of Education, Rm. 330, 2314
Mariposa, Fresno, Ca. 93721. Phone 209—488-3018.
Application deadline Aug. 31, 1981.

Engineer/Maintenance—KMTF (PTV/ITV) Duties:
Install, evaluate, maintain, operate modify, and other-
wise use studio, transmitter, satellite, ENG and other
equipment and facilities connected with station’s
needs. Requires: 1st Class license, minimum 3 yrs.
technical experience in TV broadcast maint. Salary:
$1,178-1,432. Send resume to Fresno County Dept. of
Education, Rm. 330, 2314 Mariposa, Fresno, CA
93721Phone 209—488-3018. Application deadline:
August 31, 1981.

State Network Chief Engineer. Chief Engineer to
supervise technical staff, operation and facilities of
Oregon public telecommunications system of four
VHF TV transmitters, centralized TV production center,
AM radio station, FM Stereo/SCA station, TV mobile
unit, extensive intercity microwave relay facilities, TV
translator relay systems and 25 TV translators. Posi-
tion requires strong leadership abilities and thorough
knowledge of budgeting, staff training and supervi-
sion, work planning, installation and maintenance
schedules, performance appraisal and ability to
develop technical data for FCC applications, grant ap-
plications, bid specs and purchasing. Travel required.
Engineering degree or comparable experience re-
quired; FCC 1st Class License; at least five years in
responsible engineering position with a Radio-TV sta-
tion or network. Salary information on request. Con-
tact: Robert Hinz, 503—754-4311. Deadline: August
25, 1981. Affirmative Action & Equal Opportunity
Employer.

Camera Operator for growing station in the Sun Belt
with a new 43' mobile unit. Able to operate studio,
remote and ENG cameras. Assist in set up and light-
ing. Production plans include sports, music and drama
in addition to local studio programming. High energy
level a must! Broad experience an advantage. One to
three years camera operator experience. Apply to
Director of Finance, WYES-TV, Box 24026, New
Orleans, LA 70184. All applications must be received
on or before Monday, August 10, 1881. No Calls!
WYES-TV is An Equal Opportunity Employer.

Challenging position available for individual with
5-10 years broadcast equipment maintenance back-
ground. Send resumes to Box H-21.

HELP WANTED NEWS

Weathercaster—We are looking for a communicator
who knows weather. Weather is one of the most impor-
tant things we do in this petroleum, agriculture and
recreation area of the Gu!f Coast. Send tape, resume
and salary requirements to News Director, KATC-TV ...
PO Box 3347 ... Lafayette, La. 70502

3 Positions: Weekend anchor/producer and two
general assignment reporters. Top notch news opera-
tion with large staff and latest equipment. Previous
television experience a must. Contact: Michael Bille,
News Director, WQAD-TV, Moline, lil. 309 —764-9694.
Equal Opportunity Employer.

Weekend Anchor/Reporter. Minimum two years
commercial TV. experience as a reporter or anchor.
Resume and audition tape to Robert Allen, News
Director, KOTV, PO Box 8, Tulsa, OK. Equal Opportunity
Employer.

Co-Anchor: Top rated news operation in sunbelt is
looking for a co-anchor for our late news. We want a
bright person who has a degree along with one to two
years reporting, producing, and anchor experience.
Some reporting also a part of this job. We are a domi-
nant station, with expanding commitment to news.
Send tape and resume to News Director, KFDM-TV,
Belo Broadcasting, PO. Box 7128, Beaumont, Texas,
777086.

Anchor for major newscasts. Must be mature, ag-
gressive and solid reporter. No Beginners. Competitive
midwest market net affiliate battling for number one.
Tape, resume and salary requirements to Ken Keller,
ND, WHBF-TV, Telco Bldg., Rock island, IL. 61201.

Sportscaster. If you're a high-energy, enthusiastic
sports nut who understands the value of local sports,
medium market network affiliate wants to talk to you.
Replies to ail applicants, women and minorities urged
to apply. Box H-18.

Meteorologist. Meteorologist with personality to join
a team on it's way up. If you believe weather doesn't
just happen on maps, get in touch. Contact: News
Director, WPCQ-TV, Charlotte, NC.

News Co-Anchor. News Co-Anchor: Top 30 market,
Northeast seeks experienced news anchor. Candidate
must have writing and reporting skills, as well as a first
class on-air presentation, Experience with live report-
ing desirable. Station is an Equal Opportunity
Employer. Send resumes to Box H-19.

TV News Reporter—major east coast market ABC
affiliate looking for solid street reporter. No phone
calls. Tapes & resumes to WTNH-TV, PO Box 18589,
New Haven, CT 06508. Include stamped return en-
velope for tapes. Equal Opportunity Employer.

Dominent Station in top 50 Northeastern market
looking for top flight 6 & 11 PM anchor. Contact Nick
Lawler, News Director, WNEP-TV. Wilkes Barre/Scran-
ton Airport, Avoca, PA.

Meteorologist—Major market network affiliate has
potential opening for weekend weathercaster in the
next six months. Successful applicants must qualify in
training or experience for the AMS seal. Must be able
to work with state-of-the-art forecasting technology.
An Equal Opportunity Employer. All replies will be kept
confidential. Send resume and brief statement of
forecasting philosophy to Box H-8.

Reporter If you have commercial TV experience and
can report, edit and use ENG, we may have a job for
you. Tape and resume to Bob Palmer, WSAV-TV, PO.
Box 2429, Savannah, GA 31402. EOE.

Broadcasting Aug 3 1981
87



HELP WANTED NEWS CONTINUED

We’re Stilt Looking for a talented sports/news com-
bo. We've seen lots of tapes, but haven't found the
right person—yet! If you want to be well-paid, and
work for a number-one news operation in a highly
competitive market, send your tape and resume to
John Howell, KFSN-TV, 1777 G Street, Fresno, Ca.
93706. Don't Call! The successful candidate will pro-
duce and anchor sports on weekends, and do news
during the week. This is no small market operation.
Only those with outstanding skills need apply. We are
an Equal Opportunity Employer.

Top 50 market news leader secks reporter with
anchor potential. Send VCR and resume to Bob Brun-
ner, WSAZ-TV, PO. Box 2115, Huntington, WV 25721.
EQE. No calls, please.

TV News Assignment Editor: WOI-TV seeking per-
son for position of TV news assignment editor, with 4
years current TV news reporting and production ex-
perience, skills in ENG and film news gathering and
editing and a bachelor's in Journalism and Mass Com-
munications. Will be responsible for scheduling, coor-
dination and supervision of reporting, cinematography
staff, equipment and cars. Salary $18,000 minimum,
depending upon education and experience. Send
complete and current resume and VTR to News Direc-
tor, WOI TV, Ames, IA 50011, by August 18, 1981,
E.O.E/AAE.

News Director—100-115th size Sunbelt market.
EQOE net affiliate wants smart, aggressive, ex-
perienced news leader. No. 2 ranked but committed
with staff size, equipment including live ENG and
local service concepts to be No. 1 with right person.
Send resume and money needs to Box H-15.

Leading Hong Kong station with over 2 million
viewers nightly, looking for an experienced news pro-
ducer willing to spend three months in exciting Orient
to train our young talented staff. We are all ENG and
heavy on live remotes. Package includes competitive
salary, accommodations and return airfare. Interviews
during and after RTNDA conference in mid-September
in New Orleans, NYC, LA, SF and Honolulu. Airmail
resumes and airchecks before August 15 to Raymond
R. Wong, Controtler, TVB News, 77 Broadcast Drive,
Kowloon, Hong Kong.

Weathercaster for top Midwest group owned ABC
affiliate with latest state-of-the-art weather equipment
including color radar and color graphics. Send tape
and resume to John Adams, News Director, NTV Net-
work, PO. Box 220, Kearney, NE 68847. Equal Oppor-
tunity Employer.

Anchors—WFRV-TV, Green Bay, needs two full-time
anchors: one to anchor weekends and report three
weekdays: the other to host our noon Modday pro-
gram, EEO. Tapes & resumes to Ray Wilck, News
Director, WFRV-TV, PO. Box 1128, Green Bay, Wiscon-
sin, 54305.

Executive News Producer for a top fifty market sta-
tion. Must be a gung-ho newsman who has a keen
appreciation for packaging news in a crisp, exciting
and original manner, Needs to be a stylish writer in
order to be a good editor. The ability and will to lead is
essential. Box G-145.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Television and Broadcast information Specialist.
University of Florida. Two positions available. Requires
a bachelor's degree and five years journalism ex-
perience. Must include at least one year with
electronic news gathering equipment, on-camera per-
formances, broadcast writing, reporting, and produc-
ing. Preference given candidates with demonstrated
leadership qualities and a desire to develop marketing
skills required in public realtions. Salary $18,000 to
$20,000 plus excellent fringe benefits. Send complete
resume by August 21, 1981 to: Mr. George P Bradley,
Employment Manager, 337 Stadium, Personnel Divi-
sion, University of Florida, Gainesville, FL 32611.
Equal Employment Opportunity/Affirmative Action
Employer.

TV Director for leading national children’s public TV
series and other projects. At least 5 years experience
with studio and field production, and editing. Salary
negotiable. Start Sept. Send resume and tape. Famiiy
Communications, 4802 Fifth Avenue, Pittsburgh, PA
15213,

Executive Producer: For Long Island PTV. Coordi-
nate all local programing. Serve as producer/director
on wide variety of programing. Coordinate personnel,
budget and interdepartmental interface. Minimum 5
year's experience. Bachelor's degree. Resume to: R.
Civiello, Director of Broadcasting, WLIW-TV, 1425 Old
Country Road, Plainview, New York 11803. Equal Op-
portunity Employer.

Traffic Manager—Major Southeastern market affili-
ated station looking for experienced Traffic Manager
with a proven track record. We're looking for manage-
ment maturity, people orientation technical (computer)
knowledge and high levels of organization and
motivation. Send resume with complete details
regarding background and references. An Equal Op-
portunity Employer M/F Box H-12.

Pacific Northwest/Production Manager for estab-
lished independent production house. Excellent im-
mediate opportunity for creative self-starter with 3/4"
EFP production background. Position requires man-
agement skill plus hands-on camera, editing and writ-
ing experience for corporate video and TV commer-
cials. Send resume, demo tape and salary history to:
Mr. McCann, 561 Industry Drive, Seattle, WA 98188.

Television Editor If you are a seasoned CMX-340X
Editor looking for a major position with an expanding
production facility in an excellent market, look to
Telemation Productions/Seattie. We are studio, remote,
and CMX post-production, with an accent on network
quality. Commercial experience essential. Send
resume tand demo reel (no calls yet) to: Al Abady,
Telemation Productions, 1200 Stewart St., Seattle, WA
98101.

Executive Producer to establish California Public
Television Center/Sacramento to produce statewide
programing. Qualifications: 3 years Producer ex-
perience in public affairs programing; 2 years ex-
perience in budgeting, staff supervision and program
design; knowledge of California issues preferred. Con-
tract period: August 1, 1981 through August 31, 1982.
Salary: $538-S615/week. Applications must be
received by 5 PM PT, August 14, 1981. Submit letter of
application, resume, demo tape and at least two
references to: Peggy Hughes, KVIE-TV, PO Box 6,
Sacramento, CA 95801. An Affirmative Action—Equal
Opportunity Employer.

Producer: Opportunity to join a sizable production
staff committed to issue-oriented programing for
local, state and national distribution. Requires the
ability to conceive and design new programing con-
cepts: On-air ability is a plus. Requires four years pro-
ducing experience in similar or related fields,
Bachelor's degree in appropriate field, demonstrated
writing ability. Salary negotiable based on experience
and credits. Resumes to Personnel, WIiTF-TV/FM, Box
Z, Hershey, PA 17033.

Two Good Opportunities with a new station: Seek-
ing Production Manager and Promotion Manager for
new CBS affiliate in Greenville, Miss. Ground floor op-
portunities in responsible management positions.
Send resume and salary requirements to Joe George,
WXVT, PO. Box 5815, Greenville, Miss. 38701.

ENG Photographer/Researcher opening. Looking
for a person with a minimum of three years experience
shooting documentaries. Knowledge of ENG cameras,
field recorders and video tape editing required. Back-
ground in working on news and public affairs helpfut.
Send resumes only to: Ruth Massey Rogers, WKPC-
Tv, PO. Box 1515, Louisville, Kentucky 40201. No
phone calls please. Immediate response requested.

Great Lakes Area VHF seeks ambitious Director
with switching experience. Must be capable in direct-
ing fast paced major newscasts; and commercial, pro-
motional and public affairs assignments. Off camera
announcing ability preferred. Equal Opportunity
Employer. Send resume, and saiary requirements to
Bov 3-195.

Producer wanted for competitive Midwest Network
Affiliate. If you know good writing, are a whiz with live
ground and helicopter units and can handle large pro-

- fessional staff we want to hear from you. Should have

at least two years experience producing news. Send
resume and statement of your news philosophy to
Keith Nichols, KMTV, 10714 Mockingbird Drive,
Omaha, NE 68127.

PM Magazine Immediate opening for Co-Host to
replace our male host. We are an NBC affiliate in the
Central California Valley. Applicant must be energetic
and dedicated to a team effort. Must be able to write
and produce feature material as required. Please send
resume and tape to Olivia Lage, Personnel Manager,
KSEE TV, PO. Box 12907, Fresno, CA 93779. An Equal
Opportunity Employer.

Entry level positions in Washington, DC based
video production facility. Part time Rov H-g,

PM Magazine Co-Host—Our male co-host finds
himself without a partner. We're seeking a highly moti-
vated, energetic and creative Co-Host/Story Producer
to join him in our No. 1 rated show. Send resume and
salary requirements to Box H-33. EOE.

Wanted TV Producer/Director 3-5 years television ex-
perience, heavy background in writing, 3/4 inch video-
tape editing, program development, staff hiring and
supervision, studio production and direction. Must be
experienced mini-cam operator and able to direct a
live multi-camera remote. Work involves pressure and
there are strict deadlines to meet. Programming is
religious in nature. Successful candidate should be
fluently bi-lingual in both English and Spanish. Degree
preferred but heaviest consideration will be placed on
actual production experience. News background
helpful. Equal opportunity employer. Send resume and
salary requirements to: Personnel Director, RO. Box
124289, San Antonio, TX 78212.

Fund Raising producer for public broadcasting sta-
tions KUAT-TV-AM/FM. Reports to Development Man-
ager and is responsible for the coordination and pro-
duction of on-air campaigns, including scheduling,
supervision of graphics, membership spot production,
special programs. Bachelor's degree plus three year's
proven experience. Salary range $16,500 to $18,100.
Send resume and expression of interest in position by
August 14, 1981 to Employment Office, Babcock
Building, University of Arizona, Tucson, Az 85721. An
equal opportunity/affirmative action employer.

Producer/Director: WXX|, topnotch PBS affiliate in
upstate New York seeks experienced, imaginative pro-
fessional to create and direct major local and national
productions. Must have demonstrated skills in all as-
pects of production work. Send detailed resume and
salary requirements to WXXI-TV Personnel Depart-
ment, PO. Box 21, Rochester, NY 14601. EO.E.

Production Manager, Midwest affiliate. 5 years ex-
perience as Director/Switcher, EFP and studio lighting.
Must be a take charge leader. Send resume and salary
requirements to Box H-34. Equal Opportunity
Employer.

T.V. Production Technician Il Under the supervision
of Studio Manager, to perform a variety of duties in-
volved in the production of television programs for 2
PTV. stations. Person must have an Associate degree
in television production or related field and at least
one year of experience on a TV. production crew.
Special consideration will be given to candidates ex-
hibiting skills in the area of remote television produc-
tion and lighting, and who have had significant work
experience in this area. Starting salary is $13,200 with
raises up to $17,658, plus. an excellent fully paid
benefit package. Send for application form and job
description: Milwaukee Area Technical College, Office
of Employee Services, 1015 North 6 Street, Mil-
waukee, Wi 53203.

SITUATIONS WANTED MANAGEMENT

Production Manager. Young producer/director,
seven years experience, wants {o move up to Produc-
tion Manager. Box G-170.

Management-Troubleshooter! Turn-Around
Specialist! Consultant! Outside-Director! Outstanding
credentials and record of achievements! Box H-23.

Sales Management— Senior account executive with
seven years sales experience in major market wishes
to advance into sales management. Track record in-
cludes surpassing annual sales projections, work with
regional accounts and national agencies. Fourteen
years broadcast experience. Box H-28.

SITUATIONS WANTED TECHNICAL

Television Eng. or Tech; Navy and College
electronics, 1st. Phone License, ENG, 3/4 in. VCR,
Minicam, or Studio. Hard Worker, Fast Learner, Looking
for career opportunity anywhere along east coast,
Florida, and N.Y. invest in me by calling Ed at 617 —
632-8592. Resume on request.
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SITUATIONS WANTED NEWS

Taiented TV Sportscaster with 3 years experience.
Seeks larger market sports anchor position. Call Morn-
ings 702—826-1714.

Experienced Weathercaster currently primetime
TV and radio. Searching for number one or 2 position.
Fulltime weather. Confidential. Box G-121.

Need good features to add sparkle to your
newscast? Award winning reporter ready to move.
Three years general assignment experience in 50's
market. Woman, 26. Box G-107.

Experienced ENG photographer. Looking for a
progressive organization in a top thirty market, that
desires only capable, creative, and dedicated people.
Cali Gilbert Hammer 914 —277-3771.

Sports. ... how about a creative, intelligent approach
for a change. If you're a medium market ... let's talk.
Box G-188.

One and bonus. Small market sports director wants
reporter-anchor position in medium market—that's the
one. The bonus—great from the field, ENG, strong pro-
duction, degree, radio & TV PSP Box F-205.

Reporter/Producer. Mature, aggressive anchor/re-
porter. 1 yr radio exp. with MA degree Journalism.
Thorough knowledge of ENG operations. Always beat
out competition with instinct for hard news, and flair
for feature reports. Good delivery and serious commit-
ment to you. Box G-213. For resume and tape.

Candid, direct, refreshing. The Mike Wallace of the
South. And this monumental mouth produces runaway
ratings. Reporter or anchor. Box H-1.

Weathercaster available immediately. Nine years in
television weather, also science reporting. Tired of
moving around, want stability. Interested? Let's talk.
Call Tim Chuey 509—456-8228.

I'll Bet My First Year’s Salary | can improve your
stations ratings. Male Sportscaster, 26, seeks small or
medium market on-air position. Anchor, reporting, and
past sports director. Top university degree, PBP with
strong writing and EFP techniques. CBS Sports Spec-
tacular and ESPN experience. I'll even be your No. 2
man if the situation's right. Box H-3 or 615—
333-1710.

We’re Not Just Looking for a job. Peabody, Iris, and
Emmy Award Winning Team eager to create and pro-
duce documentaries, news magazine, specials and
other programming. We're searching for an oppor-
tunity to use our talent and energy at a station that
supports excellence—a station that seeks the profit
and prestige, quality locally produced programs bring.
So remember, we're not just looking for a job. We're
looking for two jobs. Contact Box G-154.

We’re Not Just Looking for a job. Peabody, Iris, and
Emmy Award Winning Team eager to create and pro-
duce documentaries, news magazines, specials and
other programming. We're searching for an oppor-
tunity to use our talent and energy at a station that
supports excellence—a station that seeks the profit
and prestige, quality locally produced programs bring.
So remember, we're not just looking for a job. We're
looking for two jobs. Contact Box G-154.

Production Manager. Producer-Director, | seek Pro-
duction Manager challenges at your station or
challenges as a Producer/Director under your Produc-
tion Manager. Producing and directing experience in-
cludes commercials, local and childrens programs,
telethons, news directing. Quad-cassette editing,
ENG, responsibitity of working staff. ENG, respon-
sibility of working staff. Leave message at 914—
941-2937, I'll return your call. [ can produce.

B.A. in communications Minor experience in EFP
and studio, fast learner, hard worker, reliable. For more
information Box H-25.

Station-Program Manager seeking new respon-
sibility in larger affiliate or Inde in Midwest. Ex-
perienced in startup and reorganization. Box H-32.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Technical instructor/Engineer: One-year replace-
ment appointment as Instructor/Assistant Professor on
beautiful northern Vermont campus, in Department of
Communications. Modern campus serves 1,150.
Public-access television studio, broadcast/technical
major program enrolls 125 students. Assignment in-
cludes teaching Technical Video Theory, Lighting and
Audio Theory, Production, FCC 2nd-class preparation.
Applicants must have FCC 1st-class, experience in
1/2"” and 3/4", repair and maintenance of color equip-
ment and microwave. Bachelor's degree required,
master's degree and college training experience
preferred. Deadline: August 7, 1981. Send resume,
references to Dr. Perry Viles, Dean, Lyndon State Col-
lege, Lyndonville, Vermont, 05851. An Equal Oppor-
tunity Employer. 802—626-3371.

Faculty Position in Electronic Media—teach
courses in Electronic Media, mass communication,
and radio and tetevision production. Advanced degree
required. Assistant Professor—tenure track appoint-
ment. Salary negotiable. Deadline: August 15, 1981,
Position begins September 1981. Send letter of ap-
plication and credentials to: Dr. Donald Larmouth,
Chairperson, Search and Screen Committee, Universi-
ty of Wisconsin-Green Bay, CC33t, Green Bay,
Wisconsin 54302, 414 —465-2348.

Recent graduate seeks entry level news position.
Experience in consumer reporting at major market
network affiliate. Will relocate. Robert Morris, 5 Wood-
side Avenue, Narberth, Pennsylvania 19072 215—
664-8493.

Baltimore radio weathercaster/Canie-iv reporier
wants full-time weather position. Current AMS. Con-
tact: Jay Mitchell, 6601 Amleigh Road, Baltimore,
Maryland 21209 or call 301 —484-8615,

If you are interested in experience, top ratings,
youthful maturity as news director with range of
anchor to zoom? Write Box H-30.

Dynamic Experienced newsman and sports direc-
tor at award-winning radio station seeks television re-
porting position. Excellent delivery, writing and PBP
Previous TV experience. Journalism degree. As sharp
as they come. 6 year pro. Box H-14,

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Production Manager. Seeking return to Sunbelt/
Southeast, large to medium market; 12 years ex-
perience in all phases of program and commercial
production. Quality and profit oriented. Award winning
creativity. Best reference is present employer. Demo
tape and resume available on request. Write to Box
G-112, or call Tom at 308—236-6902.

Program Director with expertise in management,
producing/directing and motivation. We need each
other. 704 —542-6946.

HELP WANTED MANAGEMENT

Assistant Controller: Position available as Assis-
tant Controller Broadcasting of a large newspaper
group. Headquarters: Finger Lakes region of upstate
N.Y. Accounting degree with minimum of 3-5 years ex-
perience (preferably in a corporate environment) re-
quired. Responsibilities: financial statement con-
solidation & analysis, budget, cash management,
system development and special projects. Excellent
opportunity to be part of management team. Send
resume and salary history to: Vice President-Con-
troller, Park Broadcasting, Inc., RO. Box 550, ithaca, NY
14850.

We’re a music production and programming com-
pany, operating out of a major Southwestern market.
We're not one of the giants, and don't intend to be-
come one; we do plan to stay compact and market
only the finest. We need a sales representative who
knows the radio business thoroughly, and can cover
the Midwest, so he or she must be willing to travel. A
knowledge of the production and format fields is es-
sential, as is the ability to sell and to project our im-
age: we welcome aggressive sales ability, but are
vitally concerned about our image and our customers.
Send a resume to Box G-102.

HELP WANTED TECHNICAL

Television Broadcast Technicians —Washington,
D.C.—Federal Agency is accepting applications from
individuals with a minimum of six (6) years operations
and maintenance experience in video, audio, camera,
lighting, quad and one-inch videotape for positions in
color television studio and mini-cam production
facilities. Beginning salary depending upon qualifica-
tions. Normal working hours from 8:45 am. to 5:30
p.m., Mon.-Fri, with periodic overtime. Moving ex-
penses to Washington, D.C. must be provided by ap-
plicant. Interested applicants are requested to send a
standard Federal application form SF-171, obtainable
at most Federal offices, to Employment Branch
(293-81), International Communication Agency, 1776
Pennsylvania Avenue, N.W., Washington, D.C. 20547.
Questions, contact Dottie Flaak 202—724-3468. An
Equal Opportunity Employer.

Maintenance/Video Engineer We are a
progressive production facility looking for a motivated
engineer with maintenance experience on VPR-2's,
CMX, Squeezoom. The position requires a strong
digital background and encompasses both mainte-
nance and video operation. Contact Jerry Ebbers,
Telemation Productions, Inc., 303—751-6000.

Consulting Engineering Firm—Southeast
Engineering position. Immediate. Send resume and
salary requirements to Kessler and Gehman Associ-
ates, 1511 N.W. 6 Street, Gainesville, FL 32601.

HELP WANTED PROGRAMING,
PRODUCTION AND OTHERS

Producer/Reporter—Research, investigate and
produce programs examining issues and topics of
statewide interest. BA in Journalism, Broadcasting or
Mass Communications plus three years experience.
Experience as broadcast journalist preferred. Strong
research and writing skills. Additional experience may
substitute for degree on year for year basis. Salary:
19,923 Minimum/annual. Apply by August 24th to Paul
E. Few, Assistant Manager-Administration, University
Television, Box 83111, Lincoln, NE 68501. Equal Op-
portunity/Affirmative Action Employer.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp, 1314
Ilturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Wanted four to sixteen Bay Circularly Polarized high
power FM antenna ... Call 916—233-2713.

Reward for UHF Transmitters. Quality Media will
pay a $500 reward for information which eads to our
purchase of any UHF television transmitters. One
reward per transmitter. Call Bill Kitchen 404 —
324-1271.

Media Coordinator—Mississippi State University's
Public Relations Division seeks professional to assist
in coordinating efforts in news bureau and radio/televi-
sion. Applicant should have well-rounded journalistic
background, with emphasis in television production.
Bachelor's degree required. Well-documented ex-
perience essential. Send resume and salary require-
ments by August 15 to: W.G. Gilmer, PO. Box 5328,
Mississippi State, MS 39762. An Equal Opportunity,
Affirmative Action Employer.

HELP WANTED SALES

Midwest Business oriented successful salesper-
son with good credit and character. This is a straight
commission opportunity, involving substantial dollar
amounts. We'll train in business brokerage. John
Emergy, Chapman, Co. Inc., 1835 Savoy Dr, Atlanta,
GA 30341,

Instant Cash for Broadcast Equipment: Urgently
need UHF Transmitters, Microwaves, Towers, Weather
Radio, Color Studio Equipment, AM & FM Transmitters.
Call Bill Kitchen, Quality Media. 404 —324-1271,

Wanted A. Camera Cables TV-81, B. Universal Color
Tech, C. Studio Lights, Call: 312—641-6030. Days.

Need Insta-Cart for Automation System. Mono in
good condition desired. Please, don't want your main-
tenance problems. Contact Dave Downing, C.E., WIPS
Radio, Ticonderoga, NY, 12883. Phone 518-—
585-2840.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.
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FOR SALE EQUIPMENT
CONTINUED

2 5KW FM Harris 2.5K, 2 years old, mint Call M.
Cooper 215—-379-6585.

3.5KW FM McMartin 3.5K w(B9-10 exciter, 2.5 years
old with spares on air. Call M. Cooper, 215 379 -6585.

1KW FM Gates FM-1C wiexciter, excelient cond.
Spares. _CaH M. Cooper 215—-3’79—6585.

Broadcast Systems Inc. supplies over 100 lines of
quality television broadcasting equipment to meet
your television systems needs. Call Les Hunt, 703—
494-4998; Carroll Ogle, 919—544-1484; Byron
Fincher, 205—525-5467; Marvin Bussey, 214—
867-8775; Bill Martin, 417—876-6354: Al Crocker,
805—929-4476; and, Jim Spears, Chuck Balding,
Cary Fitch, or Don Forbes at 860—531- 5232. We
specialize in quality television equipment.

For Sale: Harris System 90 Automation Station,
2NTt “Go Carts”, Logging, In-Coding, 4-[TC750 Stereo
Reel-to-Reel, Rewind, Time Announce. Used 10
months original cost $46,700. $32,000 or make offer.
Will trade for airptane single or multi or ???? Call
George P Langan 217 —789-0880.

3 Month old Harris FM 2.5K transmitter with MS-15
exciter ‘and stereo generator, 1 Sona-Mag DP1
automation system with 4 reals, two carousels, video
encoder, many éxtras, three Sonamag cart Machines.
309—673-0902.

10KW AM RCA BTA 10U-1 (1965), many spares,
proof, on air. M. Cooper 215—378-6585.

10KW FM Harris 10H3 (1976) w/TE-3, stereo, sca
and ‘many spares, excellent condition. M. Cooper
215-—-379-6585.

RCA TP 66— 16mm film chain projéctors. Excetlent
condition! Call now 305—756-0699 at International
Cinema Eq. Co., 6750 NE 4th St, Miami, FL 33138.

Used Equipment Bargains: RCA TT-10AL 11KW
VHF Transmitter . $5,000; Complete GE Fiim Island
$18,000; RCA TR-70 VTR, Cavec & D.O.C., $22,000;
Ampex 1200B VTR, AFA Rebuild, Editor, $16,000;
Norelco PC-70 Color Camera $8,000; 1VC 500 Color
Camera $2,500; CBS 504B TB.C., $5,000; Microtime
2020 TB.C. $9,500; Environzone Air Filters, $500;
Hundreds of other items. 30 Brands new equipment.
Call Bili Kitchen or Jim Herring, Quality Media Cor-
poration, 404—324-1271.

Remote Production Cruiser: Beautiful condition,
full air-conditioning, camera platform on top, new
diesel engine and drive train. Equipment includes: (5)
GE PE-350 cameras (can upgrade), minicam,
motorized cable reels, full monitoring, full audio and
video switching. Quad VTR and 3/4" editing system.
$130,000 takes it ali. Call Bilt Kitchen, or Jim Herring,
Quality Media Corporation, 404—324-1271.

New 5 KW Hi-Band VHF Transmitters: Never
used, in-factory creates. Standard electronics model
No’s AH653, TH652, TH613. Tuned to channel 10, can
be tuned to any bi-band channel. $30,000. Bill Kitchen
or Jim Herring, Quality Media Corporation, 404 —
324-1271.

Used ENG Equipment: Sony DXC 1600 Cameras, 4
avail. $1,200 ea.; Sony RM-400 Editor $800; Con-
vergence ESC-1 Joystick Editor $2,500; Sony VP3800
3/4" VTR $1,500; Sparta A15 Audio Consolé $400.
Call Bili Kitchen or Jim Herring, Quality Media Cor-
poration 404 —324-1271.

ENG—Production Van: Like new with (2) Hitachi
SK-70 Cameras, JVC 3/4' Editing Package, Portable
VCR, CBS504B TB.C. with Noise Reduction, 3M1114
Switcher, Character Generator, Elaborate Audio, Patch-
ing,-and Monitoring, Custom Ford Truck with Camera
Platform and Generator. Cost over $200,000 new pius
labor. Everything you need to go to work today. Make
offert Call Bill Kitchen or Jim Herring, Quality Media
Corporation, 404 —324-1271.

For Sale—CVS, 520 TBC. Best offer Call: 312—
641-6030. Days.

1KW AM Collins 20V- 3 (1969), many spares, proof,
on air. M. Cooper 215—379-6585%

25 KW FM McMartin wiexciter, stereo, SCA. 2 yrs.
old On-air M. Cooper 215—379-6585.

10KW FM RCA 10D-1 w/MoseIey S.S. exciter,
stereo, spares, excellent condition. M. Cooper 215—
379-6585.

Collins 20KW FM Transmitter and 6-Bay G,5 An-
tenna. SCA Generator and SCA Monitor. Harris Stereo
Console and Cart Machine, Ampex 440, Moseley STL
and Remote Control, IGM InstaCart, Orban Optimod.
404 487-9559.

Used broadcast television equipment. Hundreds
of pieces wanted and for sale. Please call System As-
sociates to receive our free flyer of equipment listings.
21 3 641-2042.

RCA 77B Unidirectional Microphonei Bronze finish.
Perfect condition. $200. Box 721, Rockledge, Fla.,
329565,

Towers for Sale: 250 foot self-support (heavy duty),
310 foot FM Tower with Guys, 300 foot FM/AM Towers
with Guys, 1000 feet of 18" Tower AM or FM, 1000 foot
Tower—G-7 with Guys. Call—901—274-7510.

COMEDY

Free Sample of radio’s most popular humor seryice!
(Request on station letterhead) O'Liners, 1448-C West
San Bruno, Fresno, CA 93711.

Hundreds Renewed again this year! Free sample.
Write on station letterhead to: Contemporary Comedy,
5804-B Twineing, Dallas, Texas 75227.

Comedy Writing Team. Free samples. Robert
Makinson, 417 State, Brooklyn, N.Y. 11217,

MISCELLANEOQUS

BINGO newsprint cards personalized with your
clients ad message for Radio, TV, Cable or City Phone
System Promotion. Send for Free Samples. Bingo
Cards Omaha, Box 4069, Omaha, NE 68104, 402—
453-2689.

Transmit Sites Available Broadcast sites available
for FM, TV, LPTV, in Memphis, TN, Lou8svilie, KY,
Jackson, MS. Call 901—-274-7510.

Solve Your Radio Sales Problems forever Free
Details. 20th Century Marketing Services 1713
Westheimer Suite 1510, Houston, Texas 77098.

Deejays! Need audition tapes? Expert production,
reasonable cost. Large music library, jingles, commer-
cial and news copy. Resume writing and tape duplica-
tion available. Call Glen Gordon Audio Production
specialists: 213—761-4536.

Pretty lady, 29, in journalism, desires to meet radio,
TV personality or person. Divorced from TV news
anchorman, no kids. This lady knows the broadcast-
journalism business! Send replies to Box H-5.

Call Letters! Alphabetical listing of ail four letter
combinations (over 35,000). Choose your call letters
for maximum identification. Words, abbreviations and
acronyms highlight what you want identified: location,
format, ownership, etc. $40.00 Ear-O-Dynamics, Box
1405, Parker, AZ 85344,

Prizes! Prizes! Prizes! National brands for prémo-
tions, contests, programing. No barter or trade ... bet-
ter! For fantastic deal write or phone: TeleV|S|on &
Radio Features, Inc., Newberry Plaza, 1030 N. State,
Suite 40-E, Chlcago ILL 60610. 312—944-3700.

Low Power Television. Manual $25.00. Printout of
channels fited for thru freeze $15.00. LPTV. Crash
Course. Albuquerque, Nov. 7-9 Lo-Power, Community
Television Magazine. $50 yearly, 7432 E. Diamond,
Scottsdale, AZ 85257. Information 602 —945-6746.

Radio Promotion—Dial-A-Door Vaults with
changeable 7 digit push button locks for sale, $200
each, complete with storage carton and promotion in-
structions. Ran as a leased promotion in 485 markets
in the 70's. Vaults never before sold. Call Eli Jenkins
collect at 813—522-7896. Drawer 84, St. Petersburg,
FL 33731,

INSTRUCTION

New York City Pros train you as announcer, D.J,
newsecaster-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. ATS. 152
West 42nd St., New York City, 10036. 212—221-3700.

RADIO PROGRAMING

Radio and TV Bingo Oldest promotion in the indus-
try. World Wide Bingo. Copyright 1962, PO. Box 2311,
Littleton, CO 80160, 303+—795-3288.

Fifties Jazz. Private collection of former DJ. All im-
portant releases from 1950-68: Brubeck, Davis, Ken-
ton, MJQ, Parker, etc. 824 hi-fi recordings in mint con-
dition. Sold as collection only. Bést offer over $5,000.
Send $2. for complete list. Box H-2,

EMPLOYMENT SERVICES

Job Seekers: Our new approach can get you that im-
portant job. Send $200 postage and handling for
catalog from Broadcast Careers, Inc, PO Box 88864.
Atlanta, Ga. 30338. Free Bonus w/orders.

Radio Jobs!!! Placement!!! “Anywhere in the USA”
Guarantee; Write: NYMO Consuitants, Box 852, Saco,
Maine 04072.

CONSULTANTS

MJO News Associates. The broadcast news
specialists. Box 11043, St. Louis, MO 63135. 314—
522-6325.

RADIO

Help Wanted Management

GENERAL MANAGER
SPORTS DIVISION

Central Florida station seeking a truly unique profes-
sional. Responsibilities include PBP sports sales,
sportstalk and administration of entire division, (n-
come range $20,000-$30,000 plus benefit package.
Your PBP sales ability, teferences and appearance
must be impeccable. In strict confidence forward
resume to Box G-180.

SALES MANAGER
Amaturo Group ing.

Growth Broadcast group wants hard-hitting, talented,
ambitious, Sales Manager with General Manager po-
tential. Creative ability plus administrative skills basic.
Diverse experience preferred. Amaturo” Group Inc.
consists of Houston, St. Louis, South Florida, and NTV.
This position is for Majic 102 FM, Houston.

Send letter and resume only to: Monte Lang, Execu-
tive Vice President, c/lo KMJQ PO. 22900, Houston,
Texas 77027.

AN EQE.

Help Wanted Announcers

MAJOR BROADCAST GROUP

In top ten markets with great, stable work environ-
ments is looking for experienced air personalities that
are clever, entertaining or funny. Females and
minorities are encouraged to apply. Send a
telescoped cassette aircheck and resume to: PO. Box
7350, San Francisco, CA 94120.

Help Wanted Sales

GENERAL SALES MANAGER
Southern coastal major market album rock. Need
dynamic, organized and disciplined professmnal to
motivate agency and retail sales staff. Successful ap-
plicant should be tenacious and have the ahility to
move rates upward. We are high profile and well
respected and these are qualities you should also
possess. Please reply in confidence and no back-
ground calls till we ciear it with you. Group owned and
E.Q.E. Box H-36.
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Help Wanted Sales Continued

TOP 10 SUNBELT MARKET
SALESPERSON WANTED

Major group operator looking for professional radio salesperson.
First year income potential $35,000 +, second year potential
$50,000 - $60,000.

Candidate must have 2-5 years successful radio sales experience
in a medium to large market.

Company has excellent training program and benefits package.

Reply in confidence including resume and two years billing
history to Box H-6 . Equal Opportunity Employer, M/F

SALES MANAGER
Beautiful Music in
Beautiful Memphis

Experienced sales manager wanted for Harte-Hanks
radio property in Memphis, TN. WEZI-FM has been No.
1,2, 0r 3in 12+ last 8 books. Superb facility with ex-
cellent staff and benefits. Reply with letter and your
background to:

Dave Thomas
General Manager
WEZI-FM
5900 Poplar Ave.
Memphis, TN 38119

We are an equal opportunity empioyer.

Help Wanted Technical

opening for an Engineer. You are totally

Engineer TELEVISION

National public radio station WBST has an Help Wanted Programing, Production, Others

responsible for the proper installation, opera-
tion and maintenance of all broadcast equip-
ment including a 3 kilowatt transmitter. BS de-
gree in Electrical Engineering or related field
plus 2-3 years experience and appropriate

FCC license required. Application deadline ®
8/19/81. Send resume to: Personnel Services mHgHZII'le
Office, Ball State University, Muncie, iN 47306.
é%p%fyi?l Opportunity/Affirmative Action |MMED|ATE
' OPENING
FOR
CO-HOST

s
P — e ——
R ——

it you are an energetic, self-motivated, communicative

TV HOST/HOSTESS

Daily public affairsialk-variety program. Extensive
interviewing and/or reporting experience necessary!
Candidate must have thorough knowledge of national
and international news and have flexibility of handling
interviews of all kinds. News experience helpful. Send
salary history and resume to Box H-7. Equal Oppor-
tunity Employer.

Chief Engineer who has a minimum of five years
b(oladcastgexperienBce, we hpalve a challgnging opﬁ)otr- SEND RESUME TAPE T0
i ton. Please send a complete
reaume 1o " P MARC ROSEN, PRODUCER
Mr. Dennis R. Ciapura PM MAGAZ'NE
Greater Media Inc.
Turnpike Plaza WClA
197 Highway 18 509 S. NEIL ST.
East Brunswick, NJ 08816
Also, Assistant Chief Engineer oppgrtgmté in Detlrotn. CHAM PA'G N, ". 61 820
Must have strong audio backgroun end complete .
resume to: An Equal Opportunity
Mr. Chuck Borchard Employer M/F
General Manager
WMJC/WHND Radio
1 Radio Plaza
Detroit, Mi 48220
GREATER MEDIA, INC.

f EQUAL OPPORTUNITY/AFFIRMATIVE ACTION EMPLOYER

Help Wanted News

Wanted: News Producer/Anchor
for listener sponsored Pacifica station KPFA in
Berkeley, Ca. Starting salary $1100 monthly, Extensive
exp. required. Send resume to: KPFA Station Manager,

94704. Closing date: Aug. 14.

Situations Wanted News experience preferred.

NEWS DIRECTOR-OPERATIONS MANAGER

Seeking a major market station with management
that is as concerned about it's people, as it is with
making money. | offer more than 20 years of solid
broadcasting experience ... a first phone. ... Better
than average voice and writing skills ... and the ability
to get the most from my staff. If you're buiiding ... Il
put it together right, If it's built, 'l keep it together and
make it better. Let's talk. Box H-35.
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MRAgR2ine

Are you a talented person ready to co-host estab-
lished major market PM magazine? Our female co-
hostess is moving to another market. If you can
demonstrate solid on-air experience, writing and story
production background, send your tapes and resumes
to: Dick Dietrich, Executive Producer, WJBK-TV2/
Detroit, Box 2000, Southfield, Michigan 48037. An
Equal Opportunity Employer.

is looking for the best HOST
for a 90 minute live magazine show.

Send your

g WASHINGTON, DC

David Salniker, 2207 Shattuck Ave., Berkeley, Ca. Candidates must have at least 3 years
on-air experience—good writing and
producing skills. Some anchor

Sandra Butler, Executive Producer
tape and WDVM-TV 9

resume to: - 4001 Brandywine Street, NW
Washington, DC 20016

Anequat-opportunity employer




Help Wanted Programing,
Production, Others
Continued

NEWS ANCHOR

Sunny, Southern Coastal living for proven applicant
with news sense equal to delivery. Reporting and
packaging skills a must. Send tape, resume {no phone
calls) to News Director, WCIV-TV, P.O. Box 108686,
Charleston, SC, 29411, EOE.

Photographer/field producer to shoot and edit 3/4 inch
tape. Willing to train, but must be able to demonstrate
basic technical skills, and take direction willingly.
Send resume and salary needs to Box H-17. EOE M/F.

MAgRzine

One of the nation’s most successful PM Magazine's
looking for talented co-host to join established male
co-host. Candidates must have good writing skills, a
sparkling on-air presence, and be able to produce out-
standing stories. Send 3/4-inch tape and resume {no
phone calls); Robert W. Shaw, Executive Producer,
WCMH-TV, RPO. Box 4, Columbus, Ohio 43216. An
Equal Opportunity Employer.

Heip Wanted Teghnfical

VIDEO TECHNICIANS

Opportunities in Texas, Michigan, California, Washington, New York, Missouri. We're Teleprompter, a leader
in the cable TV industry, and we currently have exciting openings coast-to-coast for bright, versatile Video

Techs.

To qualify, you must possess 3-5 years' maintenance experience in ALL of the following areas:

e VIDEO TAPE RECORDERS
e COLOR CAMERAS

e AUDIO SYSTEMS

e MICROWAVE

® DIGITAL CIRCUITRY

Working in conjunction with the PROGRAMMING Manager, you'll have an opportunity to take on as much
responsibility as you can handle, including administrative functions.

As a progressive, growing company, Teleprompter can offer you advancement cppertunities, as well as an
excellent salary thoroughly commensurate with your experience and a generous benefits package.

To apply, piease forward your resume, complete with salary history and requirement, in confiderice to:

Harlan Egan

Western Repair Center, 4630 Pacific Highway East Fife, Washington 98424

an equa! opportunity employer m/f

TELEPROMPTER CORPORATION

Engineering-Television Technician
A minimum of 2-5 years' experience preferred in
studio broadcasting and an FCC 1st Class license is
required. The ideal candidate should have a back-
ground in electronics as well as strength in mainte-
nance. RKO offers a liberal compensation package.
For prompt consideration, forward your resume, in-
cluding salary requirements, to Personnel Depart-
ment, WNAC-TV Boston, a CBS Affiliate, RKO General
Building, Government Center, Boston, MA 02114, An
Equal Opportunity Employer M/F/H/Vets.

We've got a probiem ...

We're a middle-market station with a major-
market news department. Our problem: while
we're not top-10, we want people qualified to
work there, We offer a good community in
which to raise a family, plus something that’s
not often found in news departments of any
size: professional satisfaction. Our news pro-
gramming is substantive and journalistically
sound. We concentrate on content, not cos-
metics. Management is committed to provid-
ing our audience with the news it needs to
know, regardless of whose feathers get ruffled.
We need:

® An anchor/producer for Good Morning
America cut-ins and for the midday news.

® A Weekend producer/weekday reporter.

® A business/economics reporter.

® A 10pm producer.

If you've got a solid record of experience and
accomplishments in any of these areas, we'd
like to see a tape, a resume, and a list of
enthusiastic references immediately. Please
don't call us until we have your materials in
hand. Send them to:

Robert Cohen
Executive News Director
KAKE-TV
PO. Box 10
1500 N. West Street
Wichita, KS 67201

EQE

MAINTENANCE
TECHNICIAN
ENGINEERS

A major Southern California television/
production facility has excellent oppor-
tunities available for Maintenance
Technician Engineers.

Individuals will maintain and repair:
studio equipment, live and film cameras,
switchers, sync generators, videotape
machines and terminal equipment, and
microwave STL’s. Will aiso be respons-
ible for new systems and all functions,
operations, and services needed for
troubleshooting.

Positions require at least 3 years exper-
ience.in a similar environment and a
First Class Radio License. An AA in
Electronics is preferred.

We offer an outstanding salary and ben-
efits package. Please send resume to:

Personnel Department
P.O. Box 38906
Los Angeles, CA 90038

Equal Opportunity Empioyer M/F

—
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TRAFFIC
CLERK
Television traffic experience preferred.
BIAS experience necessary. Ability to
work under pressure and keep dead-

lines, good figure aptitude and detail
oriented. Please send resume to:

KHJ-TV
5515 Melrose Ave.
Hollywood, CA 90038

Equal Opportunity Employer M/F/H/VET

DEVELOPMENT MANAGER:

WXXI| TV-FM, a prominent public broadcasting facility
in upstate New York seeks an experienced develop-
ment professional to lead and direct all development
activities. Duties will include supervision and coor-
dination of membership programs, annual auction,
corporate underwriting, planned giving, public infor-
mation and direct mail. Must have record of, at least,
five years of solid achievement in sales/marketing/
development. Experience in PTV highly desirable. Ad-
vanced degree preferred. Salary commensurate with
experience. Range is $22,500-$37,500. Send resume
to: Personnel Department, WXXI TV-FM. PO. Box 21,
Rochester, NY 14601 EOE.




Help Wanted Management
Continued

MARKETING DIRECTOR
WUAB-TV
CLEVELAND, OHIO

One of America’s great independents seeks Market-
ing Director to manage and create research services,
sales promotion pieces, and sales presentations for
national and local sales. Top references required.
Send resume in strictest conficence, stating qualifica-
tions and salary requirements to: WUAB-TV, Bruno
Sardi, PO. Box 29130, Cleveland, Ohioc 44123. A
Gaylord Broadcasting Station. An Equal Opportunity
Employer.

ALLIED FIELDS

Help Wanted Management

Help Wanted Sales

DIRECTOR OF MARKETING

Busy position with company producing and syndicat-
ing television campaigns promoting radio stations.
Considerable experience and familiarity with cross-
country markets a must. Travel a necessity Starts im-
mediately. Call Janine de Peyer or Robert Benderson
at {213) 392-8771.

Heip Wanted News

WEATHER FORECASTER

Top 50-s market station seeks personable, knowl-
edgeable professional to do weather segments in
area’s only hour long early newscast, as well as 11
p.m. newscast. Immediate opening. E.O.E. Resumes
to: Box G-214.

PRESIDENT/CEO

Board of Directors of non-profit broadcast in-
vestment company, specializing in minority
applicant investments, is seeking a financially/
broadcast experienced individual with leader-
ship capabilities to manage the parent
organization and its MESBIC subsidiary.
Minorities and women encouraged to apply.
Compensation commensurated with ex-
perience. Send resume and salary history to
Box G-165.

FACTORY
SALES ENGINEER

Promotions and a newly created position have made
expansion of our marketing team mandatory, we are
the worldwide leader in transmitter remote control
and point-to-point data distribution systems for the
broadcast industry. Individual selected will have an
applications engineering background in broadcast
systems as well as an aptitude for fieid sales rep man-
agement and factory direct selling. Very competitive
starting, benefit and compensation package. Resuits
oriented candidates send resumes to:

Personnel Director
Moseley Associates, Inc.
A Flow General Company

111 Castilian Drive

Goleta CA 93117

Solid all-around reporter, at home with both hard
news and fun features. Strong self discipline and able
to function with littie direction to get the job done, for
slot on successful all-local evening newsmagazine.
Send resumes and tapes to Box H-4.

Help Wanted Technical

Public Notice

NOON NEWS PRODUCER

Major east coast market looking for experienced pro-
ducer for new, innovative newscast. Program will in-
clude fast paced news segment with reporter phone-
ins, live remotes, and newsroom updates on breaking
stories. Producer must also work with talent on
scheduling daily newsmaker interviews, and be able
to rework entire format as day’s events dictate. Send
tape and resume to: John Zarrella, WBAL-TV, 3800
Hooper Ave, Baitimore, Maryland 21211, An EEQ
Employer.

Television News Anchor

One of the finest broadcast stations
in America is looking for an anchor
who will continue a tradition of
dominance. If you can demonstrate
superior communications skills, a
track record of professional suc-
cess and a willingness to work, we
will reward you with a compensa-
tion package to match your skills.

All inquiries will be held in the stric-
test of confidence. Please send
your resume, and a recent unedited
air check to:

Bob Jordan

News Director

KSTP-TV

3415 University Avenue

St Paul, MN 55114

KSTP TELEVISION |

E.O.E.

DESIGN ENGINEERS
BROADCAST
ELECTRONICS, INC.

Excellent career opportunities are im-
mediately available with Broadcast
Electronics, a fast growing radio eqguipment
manufacturer. You will find state of the art
design tasks exceptionally challenging and
the working environment in a 50,000 square
foot headquarters complex pleasant and
stimulating. Excellent company benefits, in-
cluding Profit Sharing Plan.

AUDIO ENGINEER

This key position requires at least 2 years of
experience designing audio circuitry, tape
recorder electronics or audio consoles. A
BSEE or equivalent experience will be con-
sidered. Individual will be responsibie for
chalienging original design and product
development projects.

MECHANICAL ENGINEERS

Candidates should possess broad mechanical
design experience or, specialized skills in
electro-mechanical linkage systems, cartridge
machines, reel to reel tape recorders, heat-flow
systems and innovative packaging for new
products. These positions provide design
challenges for new product development pro-
jects. Candidates with BSME preferred.

MICROPROCESSOR
ENGINEER

Here is a challenging opportunity to help ac-
celerate utilization of microprocessor tech-
nology to a variety of new broadcast products.
A BASEE combined with strong interest in
microprocessors is required.

Candidates are invited to send resume, in
strict confidence, to Personnel Department,
Broadcast Eiectronics, Inc, PO. Box 3606,
Quincy, lllinois 62305. An Equal Opportunity
Employer.

E BROADCAST
ELECTRONICS INC.

4100 NORTH 24TH STREET P O BOX 3606
QUINCY, IL 62305, PHONE (217) 224-9600

PUBLIC NOTICE

The Village of Mount Morris, in Livingston County, New
York, invites applications for a cable television
franchise. Applications should be prepared and sub-
mitted in accordance with a “Request For Proposals”
available from the undersigned. Applications will be
accepted until 5:00 PM. October Sth, 1981 at the
Village Building 103 Main Street, Mount Morris, New
York, and all applications received will be available for
public inspection during normal business hours at the
Mt. Morris Village Hall. Donald Scalia, Village Clerk-
Treasurer, 103 Main St, Mt. Morris, NY 14510. 716—
658-4160.

LEGAL NOTICE

PUBLIC NOTICE
The Town of Kent, Putham County, New York, invites
APPLICATIONS FOR A CABLE TELEVISION
FRANCHISE. Applications shall be prepared and sub-
mitted in accordance with a "REQUEST FOR PRO-
POSALS" available from the undersigned. Applica-
tions will be accepted until October 25, 1981 and ali
applications received will be available for public in-
spection during normal business hours at the Kent
Town Clerk's Office, 280 Smadbeck Avenue, Lake
Carmel, New York. Edith M. Schonil, Town Clerk, Town
of Kent, 280 Smadbeck Ave, Carmel, NY 10512,
914-—225-2067.
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Consultants

Ratings Down?

Profits Down?
Is Your Music Right?

It takes a lot of work, planning and
showmanship to make or keep your
station a winner.

We have experience in ownership,
management and programming in at
least 12 major and medium markets.
We can help rebuild your radio station,
at affordable prices.

Call Collect Today!
L.J. Lancer, (803) 556-4363

Jones, Lancer 558 Associates
P.0. Drawer 30369 Chas., 8.C. 29407




Radio Surveys

Employment Services

100 Calls $295.00 A-La-Carte. You get Raw Data &
Daily Shares including phones called, stations heard
and when, comments, sex & age Terms

S-A-M-S

Box 2585, Augusta, GA. 30903 404-733-0642

Radio Programing

RADIO OPENINGS
Need your first radio job? Need a new radio job? 100
to 200 Nationwide jobs. Open every week—Disk
Jockeys—News —Programming—Top 40— Country—
AGR—All Formats—All Market Sizes—This National
computer list is available weekly for six dotlars.
Special Discount—receive nationwide mailed to
you for 4 consecutive weeks only $12.50. You save
$11.50. If you don't need a job now, cut and save this
ad. American Radio Job Market, 6215 Don
Gaspar, Las Vegas, Nevada 89108.

For Sale Stations

NEED TO SELL

Small mit. 1 kw daytime with PSA, in mid Ky.
with good potential. $175 K, cash. Box G-206.

LUM and ABNER

. 5-15 MINUTE
PROGRAMS WEEKLY
A 5% Program Distributors
410 South Main
Jonesboro, Arkansas 72401
Phone: 501 —972-5884

CREATIVE BROADCAST SERVICES AGENCY
RADIO - TELEVISION - CABLE
TALENT AGENCY
Representing
¢ Management e Technical e Talent e Sales

Creative represents professionals from coast-to-coastto

fill all On & Off Air positions in your company at no

charge.

Call: {(213) 467-8151 =
6290 Sunset & Vine, 9th Fioor, Hollywood, CA 90028 l

Big Band Music Is Now
A Top Seller

Call
GLACIER COMMUNICATIONS INC.
406/873-5411

For Sale By Owner

Southeast AM/FM combo. Single station market. prof-
itable. Terms to gualified buyer. $100,000 down.

Box G-210

PAUL FREES
“His voice can help
@ you to be No. 1"
Charles H. Stern Agency, Inc.
9220 Sunset Boulevard, Los Angeles,
California 90069. Telephone: 273-6890

ROADCAST

ONSULTANTS

IMMEDIATE OPENINGS EXIST IN THE
FOLLOWING CATAGORIES:

Filmmakers Financial Analysts
Engineers Internal Auditors
News Anchors CMX Editors
Commercial Producers Magazine Hosts
Photographers Othersti!

ALL FEES ASSUMED BY THE EMPLOYER
CONTACT: Bruce Williams, BROADCAST
CONSULTANTS, PO Box 60, West Hartford, CT
06107. Tel: (203) 233-6291.

EMPLOYER INQUIRIES ALWAYS INVITED

We've got the top country station in Lub-
bock, and we're well on our way in McAllen-
Brownsville. Now we're ready to take on the
rest of Texas and the Country. For all the facts
and a complete presentation on the country
format that never fails, call Mike Scott, former
national program director and 20 year radio
veteran, at 317-848-7511 or write:

SCOTT CONSULTANTS

11208 Moss DRIVE
CARMEL. INDIANA 46032

Business Opportunity

Investor Wanted

Working partner with good background in
sales needed to help run a new FM station in
Southern New Mexico. Minimum investment
$25,000.

(505) 434-1165

Miscellaneous

Finest quality ~

: imprinted T shirt,
: Bumyper Stickers.

H io0 Broadcasters Onl

: Radi Wil Tade
H ‘“un'ul’up Inks - 301‘263-4:#1}‘-
% >

For Sale Equipment

FOR SALE

3 RCA PX-23 B/W MONITORS. Two GBC B/W
cameras, best offer. Contact: Lee Memorial Hospital,
PO. Drawer 2218, Ft. Myers, FL 33902 (813)
334-5306.

Wanted To Buy Stations

SOUND EFFECTS
40 ALBUMS $7.°* EACH
WRITE FOR FREE CATALOGUE

P.O. BOX 1441,
BELLINGHAM, WASH. 98225

Wanted to buy

Class C FM with or without AM. Small or
medium market in sunbelt. Profit history not
important. Box G-27.

r )
® Foreign speaking AM in Cleveland
metro area. $490,000.
¢ Tenn.—AM~—~day. Near Nashville.
$290,000.
¢ FM Ark.—Miss. $380,000.
e Good facility covering Chaolotte, N.C.
$540,000. Terms.
® FMin central lllinois city. $1,000,000.
Terms.
e AM/FM. S.E. Tenn. Only AM/FM in
county. $640,000. Terms.
e AM/FM within 70 miles of St. Louis.
Good cash flow. $2.3 million. Terms.
e AM/FM in good single station market
in W. Tenn. $800,000. Terms.
® Powerful daytimer covering large
Central Fla. city. $1.2 million.
e AM/FM S.W. Tenn. FM covers big town,
$540,000.
e FM in Big Town in W. Okla. $460,000.
e Daytimer. S.W. Mich City. Real estate.
$460,000.
e Fulltime N.W. Ala. City. $520,000.
e Class C covering large Oklahoma city
plus AM daytimer. $1.75 million.
e Daytimer in eastern Ark. Good cash
flow. $360,000. Terms.
® Coastal. S.E. Fla. powerhouse. AM
fulltimer $1.8 million including $700,-
000 in real estate.
e FM. N.W. Missouri billing about $100,-
000. Good real estate. $195,000.
e E. Ky. 1000 watt daytimer. $280,000.
$30,000 down.
e South Carolina. SE daytimer. $220,-
000. C.P for fulltime.
Daytimer. SE KY. $300,000.
Fulltimer. West Virginia. $275,000.
Daytimer. Fort Worth powerhouse.
Daytimer, N.C. Missouri. $380,000.
Daytimer. Good dial position. Central
Florida. $280,000.
NW Florida. C.P. $80,000—at cost.
Atlanta area. 5,000 watts. $470,000.
o 500 watt daytimer. Single market sta-
tion. CA resort area. $430,000.
e Fulltimer. Dominant. Metro. TX.
$1,200,000.

Let us list your station. Confidential!

Drop by our Hospitality Suite, Radio Pro-
gramming Conference, Chicago Hyatt
Regency, August 16-19.

BUSINESS BROKER ASSOCIATES

L 615-756-7635 24 HOURS
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For Sale Stations Continued

Fast growing

Midwest 5 kw AM day and Class A FM combo—
$750,000. New studios & equip, Plus extensive real
estate. Reply Box G-203.

Michigan Daytimer

University Town Diversified Industry.

400,000 — Terms
Box G-183

RALPH E. MEADOR

Media Broker
AM - FM - TV - Appraisals
R.O. Box 36
Lexington, Mo. 64067
Phone 816—259-2544

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WITH OVER 20 YEARS EXPERIENCE

RICHARD A.

435NOARTH MICHIGAN AVE %6:}’;?1 ‘Lg/\/«\ ?/ A
312/467-0040 %}\*

Brokers
- RADIO » TV o CATV
MEDIA SERVICES =~ (813) 939-7066

Specidlizing-In Florida Properties
1620 Medical.Lane Ft Myers, FL 33907

s

10,000 watt DA-D. Fantastic Mkt, potential $470,000;
Daytimer w/Fulltime Grant-Positive Cash Flow $443,-
000; Daytimer w/Suburban Location. Potential. Terms
$320,000.

EDEN BROADCAST SERVICES
PO. Box 647, Eden, N.C. 27288
818/623-3000

BILL-DAVID
ASSOCIATES
BROKERS-CONSULTANTS
(303) 636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

Stan Raymond & Associates

Broadcasr Consultants & Brokers
T T o e e

Has stations available in Ga. Fla, N.C. & S.C
Call or write now

404-351-0555

1819 Peachrree Road. N E
Atlonra Georgia 30309

CAN SAVE YOU THOUSANDS ON THE SALE OF YOUR
BROADCAST FACILITY. HERE'S HOW;

e /N-HOUSE LEGAL DEPARTMENT TO PROCESS
YOUR FCC TRANSFER APPLICATION (INCLUDED
IN BROKERAGE COMMISSION)

e VARIABLE COMMISSION STRUCTURE BASED ON

SALE PRICE

® REDUCED COMMISSIONS FOR EXCLUSIVE

LISTINGS

THERE’S NOTHING TO LOSE....AND EVERYTHING TO
GAIN BY LISTING WITH NORTH AMERICAN....THE NEW,

AGGRESSIVE BROKER! IF YOU'RE AN OWNER CALL
US COLLECT AT (305) 525-2500.

Suite 2100 One Financial Plaza
Fort Lauderdale, Florida 33394

APPRAISALS

Over twenty years of service to Broadcasting
Appraisals ® Brokerage ® Analysis
Westgate Mall, Bethlehem, PA 18017
215-865-3775

THE HOLT CORPORATION

H.B. La Rue, Media Broker

AADIO . TV . CATY . APPRAISALS

West Coasl:
44 Montgomery Street, 5th Floor, San Fran-

cisco, California 94104 4315/434-1750
East Coast:

500 East 77th Street, Suite 1909, New York,
NY 10021 2121288-0737

Dan Hayslett
Thatiy Brokors
RADIO, TV, and CATV

(214) 691-2076

11311 N. Central Expressway « Dallas, Texas

THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948
Eimira, N.Y. 14902
24 hr Phone: (607)733-7138

Bob Kimel’s office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers ar~ T~ncants

Wilkins

and Associates
Media Brokers
NY FM 635K Small
MS AM & FM 475K  Small
AL FM 475K Small
ID Fulltime AM 835K Medium
IR Fulltime AM 725K Small
SC Daytime AM 400K Small
NC Daytime AM 550K  Small
NC AM Downpayment 25K
SC AM Downpayment 25K
GA Daytime AM 425K  Small
OK FM 380K Small
NM FM 500K  Small
KS FM 480K Medium

109 North Main, 2nd Floor
Sioux Falls, South Dakota 57102 605/338-1180
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For Sale Stations Continued

WALKER MEDIA
& MANAGEMENT, INC.

William L. Walker
President
Suite 417, 1730 Rhode Istand Avenue, N.W
Washington, D.C. 20036
(202) 223-1553

Brokers-Consultants-Appraisers

901/767-7980

MILTON Q.FORD 3z ASSOCIATES
MEDIA BROKERS—APPRAISERS

“Specializing In Sunbelt Broadcast Properties”
5050 Poplar Ave » Suite 816 * Memphis, TN. 38157

700 New Hampshire Ave., N:W. « Watergate South
Suite 1003 « Washington, D.C. 20037 :

CHAPMAN ASSOCIATES®

media brokerage service

STATION

S  Small FM $150K Cash
MW Small FM $215K  Cash
MW Small  AM $235K  Cash
SE Small AM $240K  Terms
S Small AM/FM $425K  $125K
SC Small AM/FM-C $1500K 29%
W MediumFM S600K  S200K

CONTACT
Ernie Pearce (404) 458-9226
Jim Mackin (207) 623-1874

(612) 831-3672
(404) 458-9226
(904) 893-6471
(404) 458-9226
(213) 363-5764

Peter Stromquist
Bob Thorburn
Bill Cate

Bill Chapman
Ray Stanfield

To receive offerings within your areas of interest, or to sell, contact John Emery,
Mktg. Mgr., Chapman Co., 1835 Savoy Dr., Atianta, GA 30341 (404) 458-9226

BROADCASTING’'S
CLASSIFIED RATES

Payable in advance. Check or money order only
(Billing charge tc stations and firms: $2.00.

When piacing an ad, indicate the EXACT category
desired: Television or Radio, Help Wanted of
Situations Wanted, Management, Sales, etc. If this
information is omitted, we will determine the ap-
propriate category according to the copy. No make
goods will be run if all information is ot included

The publisher is not responsible for errors in print-
ing due to legible copy. All copy must be clearly
typed or printed

Deadline is Monday for the following Monday's
issue. Copy must be submitted in writing (No
telephone copy accepted.)

Replies to ads with Blind Box numbers should be
addressed to (box number) c/o BROADCASTING,

1735 DeSales St. N.W., Washington, DC 20036

Advertisers using Blind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
fiims or VTR's to be forwarded to BROADCASTING
Biind Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR's are not forwarda-
bie, and are returned to the sender.

Rates: Ciassitied fistings (non-display} Help
Wanted: 70c per word. $10.00 weekly mimmum
Situations Wanted: (personal ads) 40¢ per word
$5.00 weekly minimum. All other classifications
80C per word. $10.00 weekly minimum. Blind
Box numbers: $2.00 per issue.

Rates: Classified display: Situations Wanted:
(personal ads) S$30.00 per inch. All other
classifications: $60.00 per inch For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space

Publisher reseives the nght to alier Ciassified
copy to conform with the provisions of Title Vil of
the Civil Rights Act of 1964, as amended

Word count: include name and address. Name of
city (Des Moines) or state (New York) counts as
two words. Zip code or phone number including
area code counts as one word. Count each ab-
breviation, initial, single figure or group of figures
or letters as a word. Symbols such as 35mm, COD,
PD, etc. count as one word. Hyphenated words
count as two words. Publisher reserves the right to
abbreviate or alter copy.

Books
for
Broadcasters

T418 HANDBOOK OF RADIO PUB-
LICITY & PROMOTION by Jack
Macdonald. This handbook is a vir-
tual promotion encyclopedia—
includes over 250,000 words, over
1500 on-air promo themes adapta-
ble to any format; and over 350 con-
tests, stunts, station and personality
promos! One idea alone of the
hundreds offered can be worth many
times the small cost of this indispen-
sable sourcebook. 372 pages, 8-1/2
x 11" bound in long-life 3-ring
binder. $29.95

HOW TO MAKE NEWS AND INF-
LUENCE PEOPLE by Morgan Har-
ris and Patti Karp. The secrets of
gaining publicity for any business
from smali local organizations to
large national groups. Starting with
the basics of writing a news story,
the authofts proceed to unveil the
process of planning a full-scale pub-
licity campaign. Relations with edi-
tors, photographers, correspondents,
and other news people are high-
lighted. Sample radio announce-
ments and correct formats for sub-
mission are a large part of the sec-
tion on radio. There is a similar sec-
tion on television. News releases,
newsletters, and handbtlls can pack
a meeting or event, and the authors
have detailed pointers on their pre-
paration and distribution. This
volume is slanted towards fattening
a group's treasury, increasing its
membership, and getting those all-
important messages over the air-
waves of in print so they can reach
the desired audience. 140 pages.

$7.95

T464

T489 ALL-NEWS RADIO by Phillip O.
Keirstead. A valuable guide for those
involved in any phase of the opera-
tion of an all-news radio station. This
fact-filled book covers promotion,
mini-documentaries, interviews, for-
mats, features, syndjcators. national
and regional networks, advertising
sales and much more. There's also a
section on the history of the concept
of all-news radio; where it stands
now and where it's going. A notewor-
thy addition to broadcast journalism
literature and a priceless guide for
any at-news station. 210 pages, 40

ithus $18.95
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tion Network there as business correspondent
and anchor of new daily business reports. Gor-
don Williams Business Reports, seven 1eports
daily and six weekend features, will debut Sept.
14.

Susan Banks Brady, weekend anchor-re-
porter, wkBw-Tv Buffalo, N.Y., joins wNAC-TV
Boston as co-anchor of 6 and 11 p.m. newscasts.

Don Torrance, south Jersey correspondent,
New Jersey Nightly News, based in Trenton,
joint project of noncommercial WNET(TV) New
York, and New Jersey Public Television, named
anchor.

Michelle Gailiun, anchor, wcHM-Tv Colum-
bus, Ohio, joins WIVN-TV there in same capacity.
Jo Anne Nader, general assignment reporter,
WKBN-TV Youngstown, Ohio, joins WIVN-TV in
same capacity.

George McManus, reporter, KCBS(AM) San
Francisco, joins kicu-tv San Jose, Calif., in
same capacity.

Barbara Ann Boylan, reporter-producer,
WKTQ(FM) Pittsburgh, joins KDKA(AM) there as
reporter-anchor.

Kenneth Bringenberg, news director, WCFR-
AM-FM Springfield, Vt., joins wsB-AM-FM Atlanta
as news reporter-anchor.

Martin Gould, news producer, WFLA-TV Tampa,
Fla., joins wWEws(Tv) Cleveland, as general
assignment reporter and weekend producer.

Bill Deiz, reporter, KPix(Tv) San Francisco,
joins KCBS(AM) there in same capacity.

Kim Hood and Tom Cochrun, PM Magazine
co-hosts, WISH-TvV Indianapolis, join WTHR(TV)
there as feature reporter and investigative re-
porter, respectively.

Gigi Lyons, recent graduate, Northern Illinois
University, De Kalb, joins wirr-Tv Rockford,
I, as reporter.

Nanci Riley, from wrvG(Tv) Toledo, Ohio,
joins wkrc-Tv Cincinnati, as weather reporter.

L ]
Technology

Stanley Basara, division VP-general man-
ager, RCA Broadcast Systems, Camden, N.J.,
joins Vital Industries as senior VP-general man-
ager of its Gainesville, Fla., facility. Vital
manufactures TV production and master con-
trol switchers, automation systems, video
manipulation units and distribution amplifiers.

Arthur Parsons, assistant VP of marketing
and program development, Communications
Satellite Corp. General, Washington, joins
American Satellite Co., Rockville, Md.-based
private-line satellite carrier, as VP-marketing.
Charles Nangle, VP-treasurer, American
Satellite, named senior VP of finance and treas-
urer.

Carlos Roberts, chief of FCC’s Private Radio
Bureau, Washington, joins M/A-Com Corp.,
manufacturer of diversified communications
products, as director of land mobile develop-
ment, based in Germantown, Md.

Ernest DeVita, VP-sales and marketing, Omni
Spectra, Waltham, Mass., manufacturer of
microwave components and connectors, CATV
cable lines and connectors, named VP-sales,
based in Merrimack, N.H., Omni Spectra’s
sales headquarters. John Callahan, marketing
manager, Omni Spectra, Merrimack, named

director of marketing. Burt Widener, opera-
tions manager for connector division, based in
Waltham, named division manager.

Named broadcast district sales managers,
McMartin Industries: Jim Wagner, engineer-
ing supervisor, WLwW(AM)-WsKs(FM) Cincinnati,
to represent Ohio, Indiana, Eastern Kentucky
and lower Michigan, based in Cincinnati;
Richard Moen, sales representative, KFAB(AM)-
KGOR(FM) Omaha, to represent Delaware,
Maryland, New Jersey, Pennsylvania, northern
Virginia, eastern West Virginia, New York City
and Long Island, based in Broad Run, Va., and
Bill Harland, sales representative, Harris
Corp., to represent Arizona, New Mexico,
southern California, southeastern section of
Nevada and Hawaii, based in Irvine, Calif.

Anthony Langiey, marketing manager, Rupert
Neve Inc., Bethel, Conn., named VP-sales.
Rupert Neve manufactures sound mixing con-
soles and processing equipment for broadcast-
ing industry.

Ron Webb, from broadcast sales division,
Sound Genesis, San Francisco audio equipment
distributor, joins ADM Technology as VP-sales
for West Coast, based in San Francisco. ADM
Technology is manufacturer of audio consoles
and components.

John Romanko, national sales manager, Ar-
vin/Echo, Mountain View, Calif.-based
manufacturer of videodisk recorders, joins
Eigen Video, Grass Valley, Calif., manufacturer
of videodisk recorders, as sales manager.

Walter Nichol, engineering manager, Group
W’s KPIX(TV) San Francisco, named to same
post for co-owned Group W Satellite Com-
munications (BROADCASTING, May 18), based in
Stamford, Conn. GWSC plans to produce and
sell program services to cable systems and dis-
tribute programing on five transponders leased
on Westar IV.

David Glick, from noncommercial WAMU-FM
Washington, joins Independent Network News
there as videotape editor and audio technician.

... "]
Promotion and PR

Linda Oken, awards administrator, NBC, New
York, named manager of NBC special presenta-
tions, responsible for design and editing of
videotape and film presentations used in film
festivals, various awards competitions and
special corporate presentations.

Kathleen Bracken, story analyst and assistant
to producer-director James Komack, Warner
Bros., Los Angeles, joins Columbia Pictures
Television Distribution there as advertising
copywriter.

Barbara Hayes, associate editor, New Ameri-
can Library Publishing House, New York, joins
U.S. JVC Corp., Eimwood Park, N.J., as na-
tional public relations supervisor.

Allied Fields

J. Neil Smith, VP-general manager, Station
Business Systems, Greenwich, Conn., supplier
of in-house computer systems for broadcast and
cable industries, named president.

James McKinne, field operations bureau
chief, FCC, Washington, named chief of Private
Radio Bureau there, succeeding Carlos Roberts
(see Technology). Richard Smith, deputy
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chief, FOB, succeeds McKinne.

Malcom. R. (Sandy) Pfunder, assistant direc-
tor for evaluation, Federal Trade Commission’s
Bureau of Competition, joins Washington law
firm, Hamel, Park, McCabe & Saunders.

Tom Pace, associate with Arent, Fox, Kintner,
Plotkin & Kahn, Washington communications
law firm, joins Dow Jones & Co., South
Brunswick, N.J., as communications counsel.

Walt McCall, manager of Teleprompter, Great
Falls, and Tom Glendenning, manager of
Micro TV, Miles City, named president and VP,
respectively, of Montana Cable Television As-
sociation.

Terrie Williams, program administrator, Black
Filmmaker Foundation, New York, joins Black
Owned Communications Alliance (BOCA)
there as executive director. BOCA is trade asso-
ciation organized in 1979 by owners of black
communications companies.

Sir Huw Wheldon, former chief executive of-
ficer of BBC Television Division and now chair-
man of London School of Economics, has
received Arthur D. Morse Fellowship Award in
Communications and Society from Aspen
(Colo.) Institute for Humanistic Studies. Award
is given in memory of late Arthur D. Morse,
who was producer of documentary programs for
Edward R. Murrow at CBS and executive direc-
tor of International Broadcasting Institute.

Elected officers, National Communications
Club, Washington: Brian Johnson, Pierson,
Ball & Dowd, communications law firm, presi-
dent, succeeding, Clarence McKee, Pepper &
Corazzini, communications law firm; Ogden
Prestholdt, A.D. Ring & Associates, engineer-
ing and consulting firm, VP-treasurer, and
Dwight Ellis, with National Association of
Broadcasters, second VP-secretary. Friedel
Adams, club manager, retires in September, to
be succeeded by club hostess, Barbara
Sellers.

Deaths

Leo Morrison, 64, founder and former part
owner of four radio stations on Long Island,
N.Y., died of cancer July 16 at Mount Sinai hos-
pital in New York, N.Y. Morrison with two
brothers founded wrac(aMm) Patchogue, N.Y.
(now wWLIM), in 1951 and wrPAC(FM) there (now
waLl) in 1957. They also founded WAPC(FM)
Riverhead, N.Y. (now WRCN) in 1962 and
WAPC(aM) there (now WRCN) in 1963. They sold
stations in 1967. Morrison began his broadcast-
ing career in 1942 at wsyB(aM) Rutland, Vt. He
is survived by his wife, Harriet, two daughters,
son, and two brothers.

Sidney Lidz, 65, senior project engineer,
Blonder-Tongue Laboratories, Old Bridge, N.J.,
died of leukemia July 25 at his home in Middle-
town, N.J. Blonder-Tongue manufactures
MATV and CATV signal distribution equip-
ment and STV decoders and encoders. He is
survived by his wife, Shirley, son and daughter.

Walter McCreery, 80, president, McCreery/
Pacific Advertisers, Newport Beach, Calif., died
of heart attack July 9 in Newport Beach. McCre-
ery was also former sales executive with
KGFJ(AM) Los Angeles, and during World War II
had been Western regionat radio director for Of-
fice of War Information. He later formed Smith,
Bull & McCreery, Los Angeles advertising firm.
He is survived by his wife, Virginia, and
daughter.



Wold’s Gary Worth:
riding the satellite
to success

Policeman Gary Worth was on routine
patrol for the town of Englewood, N.J., in
1972 when he received a message that
would change the direction of his career
and put it back on a course set a decade
earlier.

It was an invitation to go to work for the
Mutual Broadcasting System and help
rescue the floundering radio network.

The network’s raid of the Englewood
police force was not as peculiar as it would
seem. Worth had worked three years for
Mutual between 1966 and 1969 and it
needed a proved performer to sell its nas-
cient black network in the face of stiff com-
petition from another incipient service
being offered by the National Black Net-
work. ‘

And it wasn’t peculiar that Worth, who
had run his own regional radio network in
Florida at age 18, was found wearing a
badge and uniform. “‘1 don’t believe in life
you should restrict yourself to any particu-
lar activity,” Worth says reflecting on a
career that has taken a couple hard turns.
“You do what you enjoy. You do what
you’re good at and if you’re good at a lot of
things you do a lot of things.”

Although torn between careers in law
enforcement and broadcasting, but at-
tracted by thé money of the latter, Worth
agreed to rejoin Mutual. Despite the com-
petition, the Mutual Black Network was
launched with 32 affiliates on May 1, 1972,
and rapidly grew to around 80 affiliates by
that September. Worth was back in the
communications business to stay.

Worth rose as high as he could at
Mutual and in 1979 left to become presi-
dent of two branches of the Robert Wold
Co., known together as Wold Com-
munications. The company, based in Los
Angeles, provides transmission services —
satellite and terrestrial—for television and
radio stations and program distribution for
syndicators and cable and subscription
television programers.

Sounding like hundreds of others now
working in broadcasting or broadcasting-
related businesses, Worth says it all started
at a small-town, class 1V station. As a high
school student in Stuart, Fla., he worked
at WSTU(AM) as announcer, disk
jockey and salesman. In his first year at
Palm Beach Junior College, Worth formed
the Sunshine Radio Network, a regional
network affiliated nationally with Radio
Press International and locally with “‘a
couple dozen’’ radio stations.

The young network and its young presi-
dent “‘traveled a very rocky financial road”’
and after six months Sunshine beamed no

Profile

Gary James Worth—president and chief
operating officer, Wold Communications, a
division of the Robert Wold Company Inc.
(RWC), and president and chief executive
officer, Wold Communications Inc., a
subsidiary of RWC, Los Angeles; b. Berkeley
township, N.J., Dec. 13, 1940; Palm Beach (Fla.)
Junior College, 1960; announcer/salesman,
wsTuam) Stuart, Fla., 1956-58; president,
Sunshine Radio Network, 1958-59; salesman,
weat(am) West Paim Beach, Fla,, 1959-60; flight
navigator and information officer, U.S. Air Force,
1960-66; manager, western division, station
relations, Mutual Broadcasting System,
1966-67; director of station reletions, Mutual,
1967-69; Capital Cities Communications
(Fairchild Communications), director of sales,
1969; president, Heritage Ltd. (dry cleaning),
1969-71; police officer, Englewood, N.J.
1971-72; director, station relations, Mutual,
1972; vice president, Mutual, 1972-74;
executive vice president, 1974-78, Mutual,
executive vice president and co-chief
operating officer, Mutual, 1978-79; present
positions since December 1979; single.

more. Worth went back to local radio.

Worth deviated from his broadcasting
career for the first time in 1960 when he
joined the Air Force to serve for six years
as a navigator and information officer.

In his first incarnation as a Mutual
employe, Worth was hired as manager,
western division, station relations, and
was later promoted to director of station
relations. He left Mutual in 1969 to sell
three-minute audio vignettes to radio sta-
tions for Capital Cities Communications
but something was lacking in either his
salesmanship or product. ““The CapCities
stations themselves wouldn’t even carry
them,” Worth says.

Worth left CapCities after just six
months. It was at this juncture that his
career again swerved from its course. He
began managing an investment in a chain
of dry cleaning shops and when that
proved unsatisfying, he gave into a life-
long desire and became a cop.
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Meanwhile, Mutual was in the midst of
transition. Ed Little had been hired to
manage the struggling network, which,
Worth says, then had ‘“‘about $600 in the
bank and about $1° million in accounts
payable,” and immediately announced
plans to start two new networks, one
aimed at blacks, the other at Hispanics.
When his director of affiliate relations
defected to National Black Network, Little
needed immediate help and found it in
Worth.

Over the next several years, Little and
Worth turned around the fortunes of
Mutual; the network that was purchased
for $3.1 million in 1966 was sold to Am-
way in 1977 for $18.5 million. Worth’s pri-
mary responsibility was station relations—
building and maintaining network affilia-
tion. He also conceived and began plan-
ning for the satellite distribution of
Mutual feeds and directed Mutual’s
purchase of two radio stations: WCFL(AM)
Chicago and WHN(AM) New York.

Despite their success, Amway bégan in
1978 what Worth now sees as ‘‘an in-
telligent plan’’ to ease them out without
disrupting the operation of the network. It
established a four-man executive commit-
tee that included Worth and Little, but
diluted Little’s power and caused him to
quit. When the committee was dissolved a
year later and newcomer Martin Ruben-
stein was promoted to the top job, Worth
also took his leave.

Since Mutual was one of his customers,
Robert Wold, the chairman of the com-
pany of the same name, had known Worth
and his capabilities seven years when he
asked Worth to manage and expand Wold
Communications in December 1979.
“There weren’t many with Gary’s kind of
background,” Wold says. He was the
“‘architect”” of the Mutual satellite net-
work and he had experience in broadcasting
and networking.

Wold Communications has expanded
considerably since Worth made his ap-
pearance. Using satellite and terrestrial
links, production facilities it Los Angeles,
New York and Washington and a growing
network of earth stations, Wold is able to
offer an array of transmission services—
point-to-point for broadcasters and point-
to multi-point for program distribution.

Worth thinks he and his company are in
just the right place to capitalize on the
ongoing revolution in satellite ENG, and
satellite program distribution, but it will
take some doing to hold its position. As
the technology changes, so must Wold,
Worth says. ““We’ve got to stay on top of
the technology. We need to be the first to
determine how to apply the technology,
and we need to be able to go out and show
our customers how this technology can be
utilized.”
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Senate was expected to confirm appointment of Henry M.
Rivera and reappointment of James H. Quello to FCC late Fri-
day night. Rivera, Albuquerque, N.M., lawyer sponsored by
Senator Harrisor;Schmitt (R-N.M.) will' be sworn in by FCC
Chairman Mark S. Fowler on Aug. 10 -at University of New
Mexico Law School:in -Albuquerque. Quello, who has been
commissioner since 1974, will be sworn in by Judge Damon
Keith of U.S. Court of Appeals, Sixth Circuit on Aug. 6.
]

Television may have played major part in_Président Reagan’s
getting-his tax-cut package passed by House of Representa-
tives last Wednesday (July 29). Reagan’s Monday-night appeal
to-public was carried live by ABC; CBS, NBC and Public Broad-
casting Service. ABC and CBS report full coverage by affiliates;
NBC reports carriage by all affiliates but four. NBC spokesman
estimated three commercial networks reached about 60 million
viewers. In broadcast, Reéagan urged voters to contact their con-
gressmen, Congressional switchboard was jammed with about
39,000 incoming phone calls Tuesday, double normal traffic.
Western Union. reports: handling 50,000 telegrams same day,
four times normal flow, with most of those headed for congres-
sional offices. White House.reports receiving 3,121 telephone
calls and-telegrams in support of tax-cut plan; with 709 against.

15 HOT THE TInE
o Fu&iﬁ!&ﬂ gAaNES,

Reagan’s address also reached thousands of hearing-impaired
persons.-thanks to National Captioning Institute. NCI, which
captions number of programs for ABC, NBC and PBS, received
advanced copy:of speech and: portions of rebuttal by House
Speaker ‘Thomas P O’Neill (D-Mass.) and House Ways and
Means Chairman Daniel Rostenkowski (D-H1.), wrote:captions
and stored them in computer.. As Reagan and, later, his congres-
sional adversaries spoke, captions were fed by telephone to ABC
and PBS and incorporated into. [ive -broadcasts.

O

BBDO International Inc., New York, with worldwide billings of
morethan $1.3 billion, has signed agreement in principie to ac-
quire Tracy-Locke Advertising, Dallas, with billings of $122
million.-BBDO reported U.S. broadcast billings of more than
$400 million in 1980 and Tracy-Locke’s total was more than $60
million: T-L shareholders will receive BBDO stock worth about
$10 million,

O
Television rights to football games of “National Collegiate
Athleti¢: Association for four years, starting in 1982, were
granted jointly to ABC Sports and CBS Sports for combined
total of $264 million. Record contract-calls for CBS and ABC
each to pay average of $33 million annually. Increase is more
than double amount now paid by ABC (average of $31 million

per:year), which winds up-its-two-year contract at-end of 1981
season. Each network will have 14 broadcasts each year; divided
into-eight national and six regional for CBS and either same
ratio or seven and seven for ABC: They will rotate on early and
late starts of -telecasts. .Some: observers felt record contract
would-eliminate: threats by College Football Association; con-
sisting of 62 major fooetball members; to negotiate separately for
own contract. NBC Sports-said it has had discussions with - CFA
but no agreement has been reached: NBC also said it had partic-
ipated in negotiations for NCAA rights; believes it made *‘most
advantageous”” financial offer, suggested schedule and offered
prime-time exposure:-on - Saturday - night. "NBC  Sports said
NCAA replied it “considered Saturday afternoon appropriate
time for collége games, and NBC said it dropped out of bidding.
, o ‘

White House press office doesn’t have right to exclude televi-
sion crews from pool coverage of President just because telévi-
sion news media can’t agree among themselves who will répre-
sentthem in'pool, according to preliminary injunction issued by
Atlanta -U.S. District Judge Orinda Evdns last Taesday (July
28). Injunction was issued in‘response to motions filed-by: ABC,
CBS and NBC, which came in wake of Cable News Network’s
pending lawsuit against the riétworks and White House. In suit;
CNN charges it has been unconstitutionally denied full partici-
pation in White House pool coverage. Before suit, White House
designated which of the three networks would participate in
pool. But after suit, White House announced it would be tp to
television media to decide who would participate in pool: When
they were unable to agree, White House press officé announced
that television would be excluded from pool - coverage alto-
gether. On July 9, judge issued temporary restraining otder that
had- similar effect (BROADCASTING, July 13). Judge said
preliminary injunction: will remain in-effect until full trial can be
held.

D 3
Baseball strike was settled last Friday (July.31) after 50 days.
Regular schedule will resume on'Aug. 10-after All-Star game on
Aug. 9 in Cleveland.

[
Senate Commerce Committee, dafter meeting in executive ses-
sion last Friday (July 31), voted to approve James C. Miller 1iI’s
nomination 1o be chairman of Federal Trade Commission, but
made clear. that it 'would keep sharp eye on how FTC conducts
antitrust enforcement in future. Several senators raised ques-
tions  about “how well - ‘Miller would  police antitrust beat.
Although Senator John. Danforth: (R-Mo.) approved Mitler’s
nomination; -he said he expected Miller to enforce antittust laws
rigorously. Senator Slade Gorton (R-Wash.), noting that he was
““!disturbed” by several'of Miller’s resporises-on antitrust.issues
during his confirmation hearing, wrote Senate -Majority Leader
Howard Baker (R-Tenn.) requesting that Miller’s confirmation
be withheld from full Senate approval until. Gorton had chance
to study Miller’s and administration’s plans for antitrust énfor-
cement.

' =

Representative-Dante Fascell (D-Fla.) was out of danger-and
recovering fast Friday from surgery he underwent Thursday
night for blood clot in his-head. Fascell, who chairs subcommit-
tee on International Operations, has held hearings:this:year on
Cuban “‘frequency grab’’ and-UNESCO. movement to license
overseas journalists. Spokesman for Fascell said surgery was re-
latively simple.

i
President Reagan reeeived letters from members of  House
Ways and Means Committee and Senate Finance Committee
urging him to ‘endorse “mirror legislation” thal they believe
will resolve “border broadcast controversy.” Trade dispute
stems from Canadian law that denies tax deductions for adve_r—
tising placed with U.S. broadcasting stations. Congressmen- said
they are ready to introduce similiar legistation for U.S. adver-
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tisers in hope Canadians would reconsider their law, but would
prefer- to. wait for presidential recommendation. ‘‘Obviously
they would consider the implications of our mirror legislation
more seriously if they knew that both the President and Con-
gress are prepared to enact it,’ the House letter said.

O

Satellite Syndicated Systems is first to announce acquisition
of transponders on Southern Pacific Communications’
Spacenet system. SPC plans to launch two satellites—Spacenet
[ in February 1984 and Spacenet II in October 1984. Each is
“hybrid,” possessing 12 36 mhz, C-band transponders, six 72
mhz. C-band transponders and 12 72 mhz, Ku-band transpon-
ders. Because 72 mhz C-band transponders can carry two nor-
mal television signals, each satellite has equivalent of 36 trans-
ponders. SSS said last week that it had signed for three 36 mhz,
C-band transponders on Spacenet 1. SPC’s Rex Hollis said
Spacenet I has been filled with video programers, but refused to
reveal who they are. BROADCASTING was able to identify four
others: The Pop Network, New York; Wold Communications,
Los Arigeles; Landmark Communications, Norfolk, Va., and
Southern Baptist Convention. Wold and Pop Network have also
acquired transponders on Spacenet II, whose transponders are
split between video and data users.
O

Provision in budget bill that would give FCC discretionary
authority to institute lottery mechanism in awarding broadcast
licenses is being received favorably at commission. Majority of
comimissioners perceive that action as positive step that will give
commission - helpful —if not essential tool—in implementing
low-powetr television service, should it decide to do so. Several
commiissioners said it would be impossible to institute LPTV
without lotteries, given the 5,000-plus applications that have
been received since September. One said that without it, litiga-
tion costs per station would be greater than costs of building and
operating station itself.
]

Time Inc. wasn’t saying last week whom it might be talking with
about possible purchase of its troubled ‘‘Washington Star”
(BROADCASTING, July 27), but spokesman said company hasn’t
received ‘‘any substantive offer”” Reports linked Chris Cratft In-
dustries, chief stockholder of United Television (spin-off from
20th Century-Fox), with lobbying effort for special rider to pro-
posed federal tax package that would yield substantial benefits
for any Starpurchaser. Chris-Craft officials were unavailable for
comment. Staris scheduled to publish its last issue on Aug. 7.
O

Corinthian Broadcasting is opening Washington news bureau
today (Aug: 3) to provide live and tape broadcasts by satéllite
from its studios at 236 Massachusetts Avenue, N.E. to its six
TV stations. Roger Lindberg, executive producer for news at
Corinthian’s KXTV(TV) Sacramento, Calif., named bureau chief.
George (Dewey) Davis Jr., chief cameraman for PM Magazine
at Corinthian’s KHOU-TV Houston, named photographer.
]

More quarterly figures: Scientific-Atianta reported hefty

revenue and earnings growth in fiscal year ended June 30. Net

earnings were up 49% to $19 million, 90 cents per share, on

revenues of $277.3 million, up 44%. Oak Industries reported

40% sales increase in first six months, for total of $251,601,000.

Net income in-half, rose 37% to $12,940,000, $1.03 per share.
]

National Entertainment Television Inc., new San Francisco firm,
is fifth company to sign up for AT&T’s satellite distribution ser-
vice. NET plans to transmit combination of pay and advertiser-
supported programing to full-service and low-power television
stations as well as cable, MDS and MATYV systems beginning in
spring of 1982, Principals are all San Franciscans: Terrence
Easton, chairman of department of telecommunications man-
agement. at- Golden Gate University; Jerry Neal, former VP,

Union Bank of California; George Pappas, former merchant
banker, and Quentin Breen, communications attorney. NBC,
CBS, ABC and Robert Wold Co. will also use AT&T service.

O

Warner Amex Cable Communications will charge Columbus,
Ohio, area Qube subscribers $12 each for pay-per-view look at
Sept. 16 battle for welterweight championship between Sugar
Ray Leonard and Thomas Hearns. WACC says Qube viewers
will have chance to score fight for themselves and see tabula-
tions of fellow viewers’ decisions at end of each round.

O
Construction permit for kLrk(Tv) Portland, Ore.-Vancouber,
Wash., has been sold for about $750,000 to BMA Propérties
and Jack Martranga, owners of KTXL(TV) Sacramento, Calif:
Sellers are group of local businessmen who have no other
broadcast interests. Station is expected to go on air April 1982
on ch. 49.

O

Federal judge has ordered nine Virginia companies to stop
selling equipment that Satellite Television and Associated
Resources Inc. (STAR) claims is used to intercept programing
it provides to its subscription TV customers. U.S. District Judge
John McKenzie had issued temporary restraining order against
companies July 16. Unitl then companies had been selling an-
tennas and converters for about $250. STAR charges $87.85 in-
itial installation fee and $18.95 monthly fee.
O

Independent Television News Agsociation plans January
relocation of its headquarters from New York to Washington.
Move is intended to strengthen ITNA’s national news coverage,
with additional staff added in Washington office. Hal Levinson,
ITNA’s Washington bureau chief, takes over as executive editor.
Charles Novitz, ITNA managing director, will remain with ser-
vice until contract settlement is resolved.
O

Joseph L. Dionne, executive VP for operations, McGraw-Hill
Inc., named president and chief operating officer; succeeding
Harold W. McGraw Jr., 63, who remains chairman and chief ex-
ecutive officer.

u .
Toby Harder, former Republican staff counsel for House Com-
munications Subcommittee, and now attorney with Arlington,
Va.-based public affairs consulting firm, Alcalde, Henderson,
O’Bannon, Bracy & Williams, joins Chronicle Broadcasting, San
Francisco, as vice president of planning and corporate develop-
ment.

]
Jerry Lee, station manager, KLOL(FM) Houston, joins Group
W’s KiQY(FM) San Diego as vice president-general manager.

UpuGonming

On Capitol Hili: Senate Judiciary Committee will hold hearing
on Justice Department’s proposal to delay antitrust suit against
AT&T in room 2228 Dirksen Senate Office building at 10-a.m.
Thursday. O House and Senate plan to recess sometime this
week until second week in September. At FCC: Open meeting
Thursday will discuss among, other things, proposed notice of
inquiry clarifying commission’s policy on role of requisite
character qualifications to be broadcast licensee. At-closed
meeting Thursday, FCC will reconsider its position on AM
channel spacing—either 9 khz or 10 khz. In New York: Herbert
Granath, ABC Video Enterprises head will address Natjonal
Academy of Television Arts and Sciences at luncheon Copa
Cabana Thursday. In West Palm Beach, Fla.: Federal court will
begin trial in case of wWTvx(Tv) Fort Pierce, Fla., against Na-
tional Football League blackout policy Tuesday (see page 61). /
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Editorials:

Net gain

The accommodation reached by Senate and House conferees on
the broadcasting deregulation contained in the massive budget re-
conciliation bill falls far short of the broadcasters’ hopes. It is pro-
bably more, however, than the realists among the broadcasters
counted on getting.

Against the list of deregulatory provisions in the package that
the Senate originally inserted in the budget bill, the two that sur-
vived—five-year licenses for television, seven-year licenses for
radio—look like short change. Going in, there was a chance for
radio’s emancipation from most government control of broad-
casting content and for a restoration of stability in television
license renewals, as well as a longer license term for television
and termless licenses for radio. The list, if adopted, would have
freed radio broadcasters for true response to the stimulus of the
marketplace. It would have relieved television broadcasters of
debilitating distractions at license renewal time.

Still, longer licenses are infinitely better than no gains at all,
and there are other virtues of the compromise. The fee schedule
originally contained in the Senate bill has been eliminated. There
is a new restraint on the filing of strike applications against radio
or television licensees. The latter cannot be fully evaluated until
the language of the bill becomes available, as it was not at the
writing of these observations, but according to the staff summary,
the antistrike provision, drafted in the last moments of a heated
conference, offers some consolation to incumbent operators.

That remnants of the Senate package survived may be at-
tributed in part to the exhortations of broadcasters. The net-
works, the National Association of Broadcasters and the National
Radio Broadcasters Association were active in recruiting broad-
casters to contact their representatives and explain the public
values to be derived from deregulation.

It is generally conceded, however, that no matter how per-
suasive the broadcasters’ overtures, no deregulation would have
emerged without the presence of Senator Bob Packwood (R-
Ore.), principal Senate tactician in the battle that ended last week.
Packwood was reflecting a genuine belief in the liberation of the
media. A man of lesser conviction would have caved in when the
professional agitators and their captives in the House put on the
pressure.

Broadcasters have gained a little ground. Their audiences will
benefit.

Back to earth

Unless advance signs turn out to be false, the FCC tomorrow
(Aug. 4) will vote to recommend retention of 10 khz channel
spacing for AM radio throughout the western hemisphere. If the
vote goes as expected, the FCC of August 1981 will prove to be
an infinitely more responsible body than the FCC of December
1979, which voted to compress AM channels to 9 khz.

The FCC of 1979 acted without regard for engineering stan-
dards and with no study whatever of the probable costs in money
and loss of service to both broadcasters and the public. It was per-
petrating an illusion of stations showering from the skies into the
waiting hands of politically potent minorities and daytime broad-
casters who had made friends in Congress.

The FCC of 1981 knows better. There is still no way to count
precisely the new stations that could be accommodated in a 9 khz
plan, but the number is undeniably too small to be worth the dis-

ruption of the AM service. The promises of 1979 are proving to
be less an illusion than a hoax. The government would do
minority applicants no favor by giving them a few new stations in
an AM service with increased signal interference in already over-
crowded markets.

It was noted on this page four weeks ago that the U.S. could
hardly be said to be suffering a scarcity of radio service with 4,612
commercial AM’s on the air, 3,315 commercial FM’s and 1,101
noncommercial FM’s, for a total of 9,028. The point may be
made again, with added emphasis. In those few weeks 14 new sta-
tions have gone on the air to make the total 9,042. Big as it is, the
system is still growing.

This FCC is smart enough to leave well enough alone.

Failing ‘Star’

Unless a rescuer suddenly appears, the Washington Star on Aug.
7 will suffer the fate of many evening newspapers and cease
publication. It is widely assumed that the decline in evening
publication is associated with the rise in popularity of evening
news programs on television. There are other reasons, including
the increasing difficulty of distributing a newspaper during heavy
traffic periods in metropolitan areas that are expanding
geographically. Television, however, must be reckoned as a factor
in the evening newspaper trend.

There are still more than three times as many evening papers as
morning papers, but the ratio is shrinking. The Editor &
Publisher International Yearbook counted a total of 1,745 dailies
at the end of 1980, 1,388 of them evening papers or all-day
papers with evening editions. During that year, 17 evening news-
papers disappeared.

If the trend continues, and there is little reason to believe it
won’t, television is inheriting a journalistic responsibility that is
only beginning to be recognized. Both local and national televi-
sion news services must expand their range of coverage to fill the
evening voids left by dying newspapers.

Television journalism as it is known now is incapable of pre-
senting the mass of detailed information that a metropolitan
newspaper contains. It must, however, seek ways to present more
information than is presented now—not only with the techniques
now in use but also with such graphic innovations as teletext and
videotext.

Drawn for BROADCASTING by Jack Schmidt

‘And now here’s a late bulletin: ‘Call your wife.””
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Bonneville
Broadcast Consultarts and
Satellite Music Network
are making beautiful

Music.
Tovether.

The handshakes are over.
The ink is dry. And on September 1, with
a flip of a switch, Bonneville Broadcast
Consultants will become the first established
syndication package to be delivered live
via satellite. Live via Satellite Music
Network.

Satellite Music Network is
pleased to announce the addition of
Bonneville’s Beautiful Music format to
our list of exciting programming.

Now there are three formats to
choose from. Satellite Music Network’s
StarStation adult pop. Country Coast-to-
Coast. And Bonneville’s Beautiful Music.

Whatever the format, you get all
the advantages of satellite delivery. Plus the
latest music. And the freshest talent. Live.

The cost? Just $1,000 a month*
for Satellite Music Network formats. For

*For Beautiful Mus

24 hours, 7 days a week of live full fidelity
stereo. Think what you can save in studio
staff and overhead.

Give us a call and we'll tell you
how you can save up to $300,000 a year.
Hire the hottest radio staff in the country.
And reverse a sliding profit picture. Fast.

For Beautiful Music, call
Bonneville Broadcast Consultants:
1-800-631-1600.

For Country Coast-to-Coast
and/or StarStation adult pop call Satellite
Music Network: 1-800-331-4806.

In Oklahoma call collect:

1-918-749-8811.
otelhte
mus. BRI
n et w @NSULTANTS

ate informarion, contact Bonne ville Broadcast Consultants.






