


SATURDAY, SEPTEMBER 26,
AMERICA'S NEWEST COMMERCIAL
TV NETWORK GOES ON THE AIR.

Now you can pin-
point an audience with
the accuracy of direct
mail, the efficiency of
vertical publications ...

And the impact of

television.
’I‘elevi-

sion’s answer to the
direct sales c: . The

American Educational Television Network.

AETN is the first, and only, commercial network
to provide continuing education programming for
practicing professionals.

Which means that if your audience is one of our

audiences, you stand to save large amounts of money.

Narrowcasting trims the fat. Now,

instead of paying for an audience of, say, 50,000,000
to reach 50,000 prospects, you can reach the 50,000
nationally —and pay for only 50,000.

Just who are these practicing professionals?

They’re doctors, dentists, public administrators,
CPA’’s, hospital administrators, police chiefs, insur-
ance executives and stock brokers.

Captive audiences who, often facing mandatory

continuing education
requirements on an an-
nual basis, will be all
eyes and ears when your
message comes actoss.
Large advertisers get
a less expensive, much
more efficient medium.
And small to medium
advertisers can now
dull afford to be where they
never thought they’d be. On national television.

Er our complete information
package, call (800) 854-7388.
In California, (714) 955-3800.
Or write to us at the address below.
We'll show you a brand new audience delivery
system that makes every minute you buy prime-time.
AETN. Television’s answer to the direct sales call.

AMERICAN
~=DUCATIONAL
TEL=VISION

NETWORK
2172 Dupont Drive, Irvine, CA 92715

New York (212) 759-6168 * Chicago (312) 944-3647 * Atlanta (404) 255-7990 * Irvine, CA (714) 955-3800
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The Week in Brief

L Rl OF THE WEEK

MEDIA LR

FALL SALES SURGE O TV networks close record upfront CABLE PENETRATION 0O Nielsen says CATV was in 26.5%
selling season with prime-time sales for fall near $1.5- of all TV homes in May, while Arbitron reports figure was
billion mark. PAGE 27. 22%. Nielsen found highest penetration in Santa Barbara-
Santa Maria-San Luis Obispo, Calif, market; Arbitron's
BACKTO 10KHZ [0 FCC reverses itself on AM channel top figure was for Palm Springs, Calif. PAGE 60.

spacing and drops 9 khz advocacy that it had voted in

late 1979. Fogarty and Jones dissent to latest action.
PAGE 28. DISHES APLENTY O Wold statistics show that, by next

month, one out of every five commercial TV outlets will
CBS LETINTO CABLE (] FCC grants waiver to permit own earth station. Breakdown shows even higher ratio of
network to own systems with limits on number of - noncommercial licensees equipped for satellite.
subscribers. At same meeting, commission starts inquiry PAGE 64.
on attorney reimbursement, explains budget request to
OMB, and allow’s Time's Davidson to join Signal Co.

OO  TECHNOLOGY N

SR PR OGRAMING S

PAGE 29. NEXT WEEK IN CHICAGO [ Record turnout expected for
NAB'’s fourth annual Radio Programing Conference.

VIACOM’S VIABILITY (I In 1971, Viacom was born— Here's rundown of what's on tap. PAGE 66.

carved by regulatory fiat from CBS. This is the story of that

company’s decade of expansion and diversification that ANTI-DONAHUE CAMPAIGN [0 Chicago-area group,

brought it to $160 million in revenues in 1980. PAGE 32. claiming support of National Federation of Decency,

wants boycott of advertisers supporting “sex-activist”

NSNS  FCC FINANCIAL FIGURES S
talk show host. PAGE 68.

REVENUES UP, PROFITS DOWN [J That's bottom line for TV

broadcasting in 39.80, according to FCC"s annual figures. WHERE LORIMAR STUMBLED [ In SEC filing as part of
Increase of 15.7% in expenses chewgd into total . move to go public, Hollywood production company
revenues of 58.8 billion and held profits to $1.65 billion, discloses that unsuccessful feature films lessened its
PAGE 35. profitability. PAGE 70.

I AV & REGULATION e S

SELFEVALUATION O Industry responds to Wirth
subcommittee survey by saying that TV and networking
operate in highly regulated atmosphere, but with no
tangible signs of monopoly. Also cited is high level of
competition in radio markets. PAGE 57.

L BierkR |
THE ‘BROADCASTING’ YEARS [0 Against a Watergate
backdrop, Nixon continued to harangue media. The
networks even read White House intimidation into Justice
Department antitrust suits against them as well as OTP’s
proposed renewal legislation that would impose news
restraints. It also was the year when the FCC made

HARMONY (] CBS and BMI come to terms, resolving 12- ‘
topless radio cover up. PAGE 73.

year-old suit with network agreeing to pay more than $42

million in fees. PAGE 58. S E———— ©FF (L —— '
STC FIRES BACK [J Comsat subsidiary, which fifed only DOING RIGHT BY COPYRIGHT (1 Robert W. Kastenmeier is
DBS application formally accepted by FCC, asks a stickler for fairness. That's why Wisconsin Democrat
commission to reject nine petitions to deny from NAB, who heads the House subcommittee responsible for new
ABC and AMST, among others. Black coalition supports copyright legislation has earned respect of all involved in

STC’s bid. PAGE 58. controversial issue. PAGE 95.
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Closed: Circuit’

Insider report: behind the scene. before the fact

RTINS

Offers wanted

KvmBpc-Tv Kansas City, Mo., ch. 9 ABC-TV
affiliate, is on block for about $80 million
as Metromedia spin-off to make room f(or
company’s acquisition of WCVB-TV Boston
for record price of $220 million
(BROADCASTING, July 27). Selected
prospects have been notified of availability.
Formula is said to follow that applied to
Boston transaction of 10-11 times cash
flow. This would place gross at about $20
million, with net before taxes at $8-plus
million.

Fortnight ago choice was to be made
between Kansas City and Metromedia’s
ch. 11 wTeN-TV Minneapolis-St. Paul
(NBC-TV) to restore company to five-
VHF limit alter acquisition of Boston
outlet. KMBC-Tv was acquired by
Metromedia in 1961 for $9.56 million with
secondary stations that were spun off.

foo e
Rio bound

State Department is currently evaluating
list of nominees, submitted by FCC, to
U.S. delegation to second session of
Region 2 radio conference in Rio de
Janeiro next November. Delegation will be
headed by Kalmann Schaefer, FCC
Chairman Mark Fowler’s assistant on
international communications (see *“‘In
Brief,” page 96). Four industry nominees
are Wallace Johnson, executive director of
Association of Broadcast Engineering
Standards and former chief of FCC
Broadcast Bureau:; Vincent Pepper, partner
in Washington law firm of Pepper &
Corazzini; Don Everest, consulting
engineer with Cohen & Dippell,
Washington, and William Ball, consulting
engineer with Carl T. Jones Associates,
Falls Church, Va. Nominations of last two
are tentative, pending sign-off of their
firms which bear expenses for trip.

Johnson, Everest and Ball were all on
Panel of Experts in Geneva which ended
last June and first two were also on
delegation to first session of conference,
held in Buenos Aires back in March of
1980. Pepper has been active participant
on FCC-established government-industry
advisory committee on radio allocations
planning.

fo ]

New deputy

Jeff Bauman, chief of FCC Broadcast
Bureau’s Policy and Rules Division, has
been recommended for number-two spot
in bureau by its chief, Richard Shiben.
Submitted last Friday to FCC’s Executive
Resources Board, recommendation is
expected to get commission approval
“with no problem”” in September.

Bauman, who has been on FCC staff since
graduating from law school over 11 years
ago, will replace as deputy director Frank
Washington, who left FCC last spring to
join Teleprompter Corp.

[ e e ]
Angling for USA

USA Network’s joint owners— Madison
Square Garden and UA-Columbia
Cablevision —separately have been
looking for buyers of their USA shares,
and it’s understood UACC has reached
tentative accord with Time Inc. Move
would add participation in advertiser-
supported basic programing to cable
services offered by Time, which pioneered
pay cable with Home Box Office and now
Cinemax. Time confirms discussions with
UACC but won’t say whether it’s talking
with MSG. USA Network officials will
only say couple of companies are
“‘seriously talking’” about purchase and
that talks provide for present management
to remain intact. Wall Street sources
estimate value of USA Network in $30-
million range.

PN

Up to it?

Senate Commerce Committee staff will
meet with Office of Management and
Budget in early September to discuss
FCC’s ability to administer proposed new
laws and carry out congressional
directives. Concern is whether FCC has
enough resources and staff to handle
transition of telecommunications from
highly regulated to competitive industry,
as proposed in S. 898. Also to be discussed
are recommendations committee made
earlier this year to reduce or eliminate
FCC Office of Plans and Policy and
Review Board and to reduce Broadcast and
Private Radio Bureaus (‘*Closed Circuit,”
May 18).

]

Slow sale

Hughes Communications’elitist approach
to selling 18 of 24 transponders on its
Galaxy I sateliite, scheduled for launch in
fall of 1983, may have caused bit of
backlash. Hughes, which is selling
transponders for $15 million to $18
million each to select cable programers,
made much of bulk sale of six to Time Inc.
at National Cable Television Association
convention last May but has not been
heard from since. Spokesman for Hughes
said last week, however, that company is
involved in ‘‘very serious’’ negotiations
with several programers and that 10 of
remaining 12 spots ‘‘are essentially
committed for.”’
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|
To go around

McGavren Guild Inc., New York, is
reported to be establishing second radio
representative firm to be competitive with
MG and other rep firms. Rationale behind
move is that for many top markets there
are not enough firms that can provide
acceptable representation. Some rep firms,
on limited basis, now are active with two
stations in single market but MG’s move is
believed to be first of kind.

L}
Trimming down

Would consolidation of Board for
International Broadcasting (BIB) with
board of Radio Free Europe and Radio
Liberty improve efficiency in countering
Soviet propaganda in Europe? That will be
main topic of Washington meeting Aug.
18 of six-man executive committee of
RFE/RL representing its full board of 20.
Thrust is toward fusion, with five-man BIB
board enlarged by four to survive in
keeping with “‘Pell Amendment”’ (Senator
Claiborne Pell, D-R.1., former [oreign
service officer.)

President Reagan has announced
intention to name Frank Shakespeare,
president of RKO-General, to BIB
chairmanship, but his and other
nominations haven't been cleared for
Senate confirmation. Soviet Union has
been jamming RFE/RL broadcasts into
Russian and Eastern European areas but
without total success. Funding for RFE/
RL for 1981 under Reagan mandate is for
more than $100 million, now cleared
through BIB which also has oversight
responsibilities. BIB board now has five
members, with John S. Hayes and Glenn
W. Ferguson, chairman and president,
respectively, of RFE/RL as ex officio
members.

-]

Troika?

Although negotiations over future role of
Irwin Segelstein in NBC management
future continue, broad outline is
beginning to take shape. By whatever title
each eventually carries, Chairman Grant
Tinker appears to be structuring three-way
“‘office of the chairman’’ team, with
himself heavily involved in creative
direction of company, newly named
president, Robert Mulholland, in day-to-
day command of broadcast divisions and
Segelstein functioning as policy and
business eminence —role not unlike that
performed by David Adams in earlier
NBC administrations. It’s anticipated that
current vice chairman, former CBS News
chief Richard S. Salant, will move on to
other vineyards: his present contract
expires in about eight months.



Business: Briefly

DN TV ONLY IR

Sperti Drugs (] Franchise. Begins Sept.
1 for 17 weeks in about 45 markets. All
dayparts. Agency: Bernard K. Pawlus
Associates, Cincinnati. Target: adults,
25-49.

Ralston-Purina O Various children’s
cereals. Begins Sept. 1 forabout 16
weeks in 40 to 60 markets. Children’s
programing. Agency: CPM, Chicago.
Target: children, 6-11.

Gardner Baking (] Begins Sept. 14 for
12 weeks in Madison, Wis., and
Milwaukee. All dayparts. Agency: W. E.
Long Advertising Agency, Chicago.
Target: women, 18-49.

Broward industrial Board O Tourism.
Begins Oct. 5 for 12 weeks in nine
markets. All dayparts. Agency: Ross
Hancock Advertising, Hollywood, Fla.
Target: adults, 25-54.

California colleges O Higher
education. Begins Sept. 14 for 11 weeks
in Sacramento, Qakland and San

Francisco. Early fringe, late fringe and
prime times. Agency: Mendelsohn/Adler,
San Francisco. Target: adults, 18-34;
teen-agers, 12-17.

Smith Barney, Harris Upham(O
Investment firm. Begins Sept. 14 for nine
to 13 weeks in over 20 markets. News and
sports times. Agency: Ogilvy & Mather,
New York. Target: men, 35 and over.

Burger Maker O Fast food restaurants.
Begins Aug. 31 for eight weeks in
Milwaukee and Madison, Wis. All
dayparts. Agency: Grant/Jacoby, Chicago.
Target: women, 25-49.

Handy City O Discount hardware stores.
Begins Aug. 13 for five weeks in Alabama.
Agency: William B. Tanner Co,, Memphis.
Target: adults, 25-54,

Roman Meal O Waffles, Begins Sept. 28
for four weeks in four markets. Agency:
McCann-Erickson/Seattie. Target:
women, 18-34; working women.

Anderson-Clayton(] 7-Seas Onion and

One of over 1500 Great Radio Stations
carrying Westwood One programs.
Programs like: The Dr. Demento

WCOZ
Boston

America’s Number One Producer of Nationally Sponsored Radio Programs

Show, Off The Record with Mary

Turner, Off The Record Specials,
Live From Gilley’s, The Concert
of the Month, The Rock Years:
Portrait of an Era, The Great
American Radio Show,
Daybhook, Spaces and
Places, Ace and Friends,
Star Trak, Special Edi-
tion, Shootin’' the

Breeze, Tellin' it Lik

it Was. .

WESTWOOD
ONE

’9540 Washington Blvd.,
Culver City, CA 90230
(213) 204-5000
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Chive salad dressing. Begins Sept. 7 for
four weeks in 36 markets. Day and fringe
times. Agency: The Bloom Agency, Dallas.
Target: adults, 25-54,

Kahn’s & Co. Meat products. Begins
Aug. 17 for four weeks in under 20
markets. Day, weekend fringe and prime
times. Agency: LSF Media Services, New
York. Target: women, 25-54.

Vanity Fair Mills O Tissues. Begins Oct.
26 for four weeks in about 10 markets.
Day, fringe, prime access and prime
times. Agency: Bozell & Jacobs, New
York. Target: women, 18-49.

Gulf Oil O Adhesives. Begins Sept. 4 for
four weeks in Florida markets. Prime,
sports, fringe and weekends. Agency:
Valentine-Radford, Kansas City, Mo.
Target: adults, 25-54.

American National Bank (O Begins
Oct. 5 for three weeks in various
California markets. All dayparts. Agency:
Dini Advertising, San Francisco. Target:
men, 25-54; women, 25-54.

Pennsylvania lottery O Begins Sept. 7
for three weeks in various Pennsylvania
markets. All dayparts. Agency: Lewis &
Gilman, Philadelphia. Target: adults,
25-65.

International ShoeO Children's shoes.
Begins Aug. 17 for three weeks in 11
markets. Day, early fringe, late fringe and
weekends. Agency: Batz-Hodgson-
Neuwoehner, St. Louis. Target: total
children.

Chief Auto Parts O Labor Day sale.
Begins Sept. 2 for one week in Las Vegas,
Los Angeles and Dallas. Agency: Davis,
Johnson, Mogul & Columbatto, Los
Angeles. Target: men, 25-49,

Scaggs Drug Centers 0 One-cent

Repaleport

Kezi-Tv Eugene, Ore.: To Blair Television
from PGW.

O
KoLo-Tv Reno, Nev.. To Blair Television
from PGW.

O
Wiwo(v) Terre Haute,
Television from PGW.

O
WEMM(FM) Huntington, W. Va.: To Savalli
& Schutz (no previous rep).

Ind.: To Blair




HOW TELEVISION IS SOLVING
A PROBLEM THAT'S
BEEN KILLING U5 FOR YEARSG.

“HSMINUTES TO LIVE”

Heart affack. Smolke inhalafion. Shock. Thou-
sands of people are given up for dead every
year, lives that might have been saved with
CPR administered in the first few minutes after
breathing and heartbeatf stop.

CPR is short for cardiopulmonary resus-
citation, the life-saving technique the American
Medical Association estimates could save
one-hundred fo two-hundred thousand lives
each year.

If only more people knew what to do.

That's why our Flagship Stations decided
that television could help.

Working with the American Red Cross,
our Los Angeles station creafed a series of

public service announcements featuring
Larry Wilcox, the popular star of NBC's CHIPS.
But that was just the beginning. We also pro-
duced a special series of five half-hour
programs designed to acfually feach CPR
on the air.

We thought it was an idea worth trying.
And so did 160 other NBC television stations
—affiliates who have joined with our Flagship
Stations to form a "life-saving network” across
fhe country.

The NBC Flagship Stafions take real pride
in the way we respond to community needs.

FIRST WE LISTEN.THEN WE ACT

THE FLAGSHIP STATIONS OF NBC

WRC-TV
WASHINGTON, D.C.

KNBC-TV
LOS ANGELES

WNBC-TV
NEW YORK

WKYC-TV
CLEVELAND

WMAQ-TV
CHICAGO

A%










® indicates new or revised listing

EEETRIVERIRE
This week

Aug. 9-12— New York State Cable Television Associ-
ation summer conference. Holiday Inn, Grand Island,
N.Y.

Aug. 10-19— International Union of Radio Science,
20th general assembly. Hyatt Regency hotel, Wash-
ington. Information: R.Y. Dow, National Academy of Sci-
ences, 2101 Constitution Avenue, NW, Washington
20418, (202) 389-6478.

Aug. 12-15— Rocky Mountain Broadcasters Associ-
ation summer convention. Prospector Square, Park
City, Utah,

Aug. 14— National Broadcast Association for Com-

munity Affairs Atlantic regional conference, United
Way Building, 22 Light Street, Baltimore.

B
Also in August

Aug. 16-19— National Association of Broadcasters
radio programing conference. Hyatt Regency,
Chicago.

Aug. 20— Academy of Television Arts and Sciences
luncheon. Speaker: Producer Aaron Spelling. Century
Plaza, Los Angeles.

Aug. 20-22 — Southern Cable Television Association
Eastern show. Georgia World Congress Center, Atlan-
ta.

Aug. 20-23- West Virginia Broadcasters Associ-

Datebook*

ation 35th annual fall meeting. The Greenbrier, White
Sulphur Springs, W: Va.

Aug. 23-26— Cable Television Administration and
Marketing Society conference, "CTAM ‘81" Copley
Plaza hotel, Boston. Information: CTAM, 2033 M Street,
N.W., suite 703, Washington, D.C, 20036, (202)
296-4218.

Aug. 24-26—Arbitron Radio Advisory Council
meeting, Park Hilton, Seattle.

Aug. 26-27— Arbitron Radio workshop. Writer's
Manor, Denver.

TR
September

Sept. 1 —Deadline for nominations for 1981 Women
at Work Broadcast Awards, sponsored by National
Commission on Working Women. Information: Sally
Steenland, NCWW, 1211 Connecticut Avenue, N.W,
Washington 20036, (202) 887-6820.

Sept. 1—Deadline for entries in 16th annual Gabriel
Awards, presented by Unda-USA for radio and TV pro-
grams that creatively treat issues concerning human
qvalues. information: Charles Schisla, (317) 635-3586.

Sept. 1—Deadline for entries in fourth annual Tokyo
Video Festival, sponsored by JVC of Japan. Informa-
tion: JVC Tokyo Video Festival, c/o Burson-Marsteller,
866 Third Avenue, New York 10022.

Sept. 4-13-—International Audio and Video Fair
Berlin. Berlin Fairgrounds. Sponsor: Association for
the Advancement of Entertainment Electronics Ltd. in

Oct12

A unique advertising opportunity —

On October 12, 1981, BROADCASTING will celebrate its own golden
anniversary in a massive, one-of-a-kind issue. Including: an “‘At
interview with editor Sol Taishoff encompassing his recollec-
a year-by-year chronology of the first 50
and a comprehensive look ahead to the
communications systems of the year 2001.

Large”’
tion of the first 50 years . ..
years of the magazine ...

Bonus readership for your advertising. Reserve space now.

For placements from the North and East, call Win Levi, Dave Berlyn or Charles
Mohr at (212) 599-2830; from the South, call Gene Edwards (202) 638-1022; from
the West, call Tim Thometz at (213) 463-3148. From any point of the compass, call
David Whitcombe or John Andre at (202) 638-1022.

You belong in Broadcastingu Oct12

once in 50 years.
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Frankfurt/Main. Information: Geselleschaft zur For-
derung der Unterhaltungselektronik (GFU), mbH,
Stresemannallee 19, 6000 Frankfurt 70, telephone:
(0611) 6-30-22-89.

Sept. 7-10—International Institute of Communica-
tions annual conference. Speakers include Leonard
Marks, Washington attorney and secretary-treasurer of
World Press Freedom Committee, and Delbert Smith,
senior vice president of Comsat. Palais d'Europe,
Strasbourg, France.

Sept. 9—0Ohio Association of Broadcasters sales
workshop. New Marriott, I-71, Columbus, Ohio.

Sept. 9-11—"Cable Television: An Advertising and
Marketing Tool” national conference, sponsored by
University of Wisconsin-Extension. Speakers include
J. Leonard Reinsch, cable consuitant, and Robert Alter,
Cabletelevision Advertising Bureau. Concourse hotel,
Madison, Wis.

Sept. 9-14— Public Broadcasting Service develop-
ment conference. Dutch Resort Inn. Ortando, Fla.

Sept. 10-12— Radio-Television News Directors As-
soctation international conference. Marriott, New
Orleans.

Sept. 11-13— Nebraska Broadcasters Association
annual convention. Lincoln Hilton, Lincoln, Neb.

Sept. 11-13— Maine Association of Broadcasters
convention. Samoset Resort, Rockport, Me.

Sept. 12—Deadline for U.S. entries in 24th annual In-
ternational Film and TV Festival of New York.
Categories include commercials, TV programs, fiim,
tape slide and audio-visual productions. Information:
Festival, 251 West 57th Street, New York, N.Y, 10019.

Sept. 13-15— Washington State Association of
Broadcasters annual fall meeting. Seattle Marriott
hotel, Seattle.

Sept. 13-15— CBS Radio Affiliates board meeting.
Salishan Lodge, Gleneden Beach, Ore.

Sept. 13-16— National Radio Broadcasters Associ-
ation annual convention. Fontainebleau Hilton, Miami
Beach, Fla.

m Sept. 14-17— Washington Journalism Center’s
conference for journalists, “The Family Under Stress”
Watergate hotel, Washington.

Sept. 15--Deadline for entries in 14th national Abe
Lincoln Awards, sponsored by Southern Baptist Radio
and Television Commission. Information: Bonita Spar-
row, awards coordinator, Southern Baptist Radio-
Television Commission, 6350 West Freeway, Fort
Worth, 76150, (817) 737-4011.

Sept. 16-18— Electronic Industries Association
management seminar for Chicago. Holiday Inn O’'Hare
Airport/Schiller Park, Hll. Information: EIA Education,
Suite 405, 2001 Eye Street, N.W, Washington, 20035,
(202) 457-4996.

Sept. 17-18—31st annual Broadcast Symposium,
sponsored by Institute of Electrical and Electronics
Engineers, Hotel Washington, Washington. informa-
tion: Drew Larson, (703) 841-0500.

Sept. 17-19— American Women in Radio and
Television East central area conference. Westin hotel,
Cincinnati.

Sept. 17-20— Federal Communications Bar Associ-
ation annual seminar with panel sessions on future
course of regulation/deregulation in common carrier
and on “News Coverage in the 80's—How Best to In-
form the People” Williamsburg Hilton, Williamsburg,
Va.

Sept. 18-19—South Dakota State University’s 15th
annual South Dakota Broadcasters Day University
campus and Holiday Inn, Brookings, S.D. Information:
(605) 688-4191.

Sept. 18-20— New Hampshire Association of Broad-
casters annual convention. Waterville Valley Resort,
Waterville Valley, N.H.









Sept. 19— Society of Broadcast Engineers San Fran-
cisco Bay Area annual banquet, chapter 40. Concord
inn, Concord, Calif.

Sept, 20-23 — Broadcast Financial Management As-
sociation 21st annual conference. Sheraton-Washing-
ton hotel, Washington.

Sept. 23 - International Radio and Television
Society newsmaker luncheon. Speaker: FCC Chairman
Mark Fowler Grand Ballroom, Waldorf Astoria hotel,
New York.

Sept. 23-25— Public Service Satellite Consortium
sixth annual conference for sateliite communications
users. Washington Hilton, Washington. Information:
Polly Reed Rash, PSSC director of communications,
Suite 907, 1660 L Street, NW, Washington 20036,
(202) 331-1154.

Sept. 23-26— National Broadcast Association for
Community Affairs annual conference. Manor Vail
Lodge, Vail, Colo. Information: Marcia West, KCA-AM-
TV Denver, (303) 861-4444.

Sept. 24-25— National Association of Black Qwned
Broadcasters annual broadcast management con-
ference. National Association of Broadcasters head-
quarters, Washington.

Sept. 24-26— American Women in Radio and
Television Western area conference. Marina City Ciub,
Marina de! Rey, Calif.

Sept. 25— Society of Broadcast Engineers central
New York regional convention and equipment show.
Hilton Inn. Information: Hugh Cleland, noncommercial
WCNY-FM-TV Liverpool, N.Y, (315) 457-0440.

Sept. 25-26— Society of Broadcast Engineers, north
Texas chapter, Southwest regional convention and ex-
position. Rodeway Inn, Arlington, Tex.

Sept. 25-26 — New York State AP Broadcasters As-
sociation annual meeting and awards banquet.
Niagara Hilton, Niagara Falls, N.Y.

Sept. 27-29— Minnesota Broadcasters Association
fall convention. Guests will include Richard Wiley,
former FCC chairman, now with Washington law firm
of Kirkland & Ellis and Jim Popham, VP-congressional
liaison, National Association of Broadcasters, Wash-
ington. Holiday Inn Downtown, Rochester, Minn.

Sept. 28-30— Nevada Broadcasters Association an-
nual convention. Etko, Nev.

Sept. 28-30— Texas Association of Broadcasters
engineering-management conference. Loew’s Anatole
hotel, Dallas.

Sept. 29-30— Arbitron Radio workshop. Copley
Plaza, Boston.

Sept. 29-30— Louisiana Association of Broad-
casters license renewal-EEQ seminars. One will be
held at Travelodge North in Lafayette, La., on Sept. 29,
and another at Holiday Inn in Natchitoches, La, on
Sept. 30.

B Sept. 30— Jowa Cable Television Association an-
nual state convention. Marriott hotel, Des Moines,
lowa.

Sept. 30— Deadline for entries in Chio State Awards
honoring excellence in educational, informational and
public affairs broadcasting, sponsored by Institute for
Education by Radio-Television. Information: Ohio
State Awards, c/o WOSU Stations, 2400 Olentangy
River Road, Columbus, Ohio, 43210.

Sept. 30-Oct. 2— Mid-America Cable TV Associ-
ation 24th annual meeting and show. Exhibition Hall,
Municipal Auditorium, Kansas City, Mo. Information:
Rob Marshall, Mid-America Cable TV, Route 1,
Lecompton, Kan., 66050, (913) 887-6118.

I
October

Oct. 1-2—~ University of Illinois sixth scholar-educa-
tor conference, "Education, Media for the Miilions, and
Government Policy in the 1980's." University of lllinois,
Champaign-Urbana, Ill.

Oct. 2-3— Florida Association of Broadcasters fall
conference. Opryland, Nashville.

Oct. 2-4— American Women in Radio and Television
west central area conference. Regency West, Omaha.

Oct. 3-4— New Jersey Associated Press Broadcasters
Association’s annual fall meeting. Harrah's Marina
casino hotel, Atlantic City.

Generate new dollars with
INFORMATION

Proven audience-builders and
sales-generators on stations
such as: WQXR, New York

* KMPX, San Francisco

« KRLD, Dallas « WERE,
Cleveland * KOA, Denver

« KHVH, Honolulu « WTWN,
Grand Rapids and many more.
Come see us at the NAB in
Chicago and hear our incred-
ible programming selection.

Information Radio.
A Service of
THE
SUNBELT
0000000
NETWORK,
INC.

2500 McKinney Avenue, Dallas, Texas 75201, (214) 741-1198

The TANNER MUSICAL SPECTRUM offers a
Rainbow of Programming Services. for automated
and live assist stations.
RED SATIN ROCK has the big hits.
BRIGHT BLUE is Adult:Contemporary.or MOR.
SONSHINE brings you MOR Christian programming.
TANner COUNTRY goes from city streets to country rO%lerS
For the pot of gold at the end of the Rainbow. call A WiLLiam &
Dick Denham person-to-person collect at (901) 320-4433; (-*-)Tannen

campPany, Inc
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Oct. 4-6—Cable Software Symposium and Exposi-
tion, co-sponsored by National Cable Television Asso-
ciation and Cable Television Administration and
Marketing Society. Hyatt Regency hotel, New Orieans.

Oct. 4-6—Kentucky CATV Association convention.
Executive Inn, Owensboro.

Oct. 4-6— New Jersey Broadcasters Association 35th
annual convention. Golden Nugget casino hotel, Atlan-
tic City, N.J.

Oct. 5-7—international Electrical, Electronics Con-
ference and Exposition, sponsored by Canadian
Region of Institute of Electrical and Electronics
Engineers. Exhibition Place, Toronto.

@ Oct. 5-9— Hughes Microwave Communications
Products technical seminar on its AML local distribu-
tion microwave equipment. Hughes' facility, Torrance,
Calif.

B Oct. 5-10—-23d National Radio and Television
Week, “Sixty Years of Broadcasting in Mexico, spon-
sored by Camera Nacional de la Industria de Radio Y
Television. Guests will include Vincent Wasilewskl,

president, National Association of Broadcasters.
Fiesta Palace hotel, Mexico City.

Oct. 7— International Radio and Television Society
newsmaker luncheon. Speaker: CBS inc. President
Thomas H. Wyman. Waldorf-Astoria, New Yotk.

Oct. 7-8- National Association of Broadcasters
engineering department’'s 14th AM directional semi-
nar. Marriott Inn/Airport, Cleveland.

B Oct. 7-8— Society of Broadcast Engineers tri-state
convention. Indiana Convention Center, Indianapolis.
Information: (317) 264-7992.

QOct. 7-9— Tennessee Association of Broadcasters
convention. Peabody hotel, Memphis.

Oct. 8-11— National Black Media Coalition annual
conference. Speaker: FCC Chairman Mark Fowler.
Mayflower hote!, Washington.

Oct. 9-11— American Women in Radio and Televi-
sion Mideast area conference. New Marriott, Har-
risburg, Pa.

B Oct. 9-13— Vidcom '81, international market for

The only machine to combine pre-
cise splice locating and cartridge
erasing in a single, automatic op-
eration. Just insert the cartridge,
and press “START.” The tape is
bulk erased while cartridge is run-
ning. Then, the splice is located.

Only $720.

2 year warranty.

INTERNATIONAL TAPETRCNICS CORPORATION
2425 South Main Street, Bloomington, Iinois 61701

" VSPLICS'
Lf)(TATE

ik L ISLY
7 k xm;mmfmnm mvr’wmcc 1‘0!?(3)’-3”“91’1

Eraser-
Splice Locator

CALL TOLL-FREE
800-447-0414

Ask about our no-risk,
30-day trial order.
Call collect from llii-
nois, Alaska, Hawaii:
(309) 828-1381.

Marketed exclusively in
Canada by McCurdy Radio
Industries, Ltd., Toronto
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videocommunications programs. Palais des Festivals,
Cannes, France. Information: Commissariat General,
179, Avenue Victor Hugo, 75116 Paris.

Oct. 11-13— National Association of MDS Service
Companies annual convention. Atlanta Hilton, Atlanta.
Convention information: Diane Hinte, Standard Com-
munications Corp., PO. Box 92151, Los Angeles
90009. Exhibition information: Richard Greene, Trade
Associates Inc, 4701 Willard Avenue, suite 105,
Washington 20015,

Oct. 13-15— Western Educational Society for
Telecommunications 11th annual conference. Har-
rah's, Reno. Information: Dr. Donel Price, Media Pro-
duction Services, California State University, Los
Angeles, 90032, (213) 224-3396.

Oct. 13-15—Broadcasters Clinic sponsored by Uni-
versity of Wisconsin-Extension. Sheraton Inn, Madison,
Wis. Information: Don Borchert, UW-Extension, Vilas
Communication Hall, Madison, Wis., 53706, (608)
263-2157.

Oct. 14—Chicago Collegiate Broadcasting Day,
sponsored by Illinois Broadcasters Association and
Loyola University of Chicago's department of com-
munication. Marquette Center, Loyola University of
Chicago.

Oct. 14-15—Maryland/Delaware Cable Television
Association annual fall meeting. Hyatt Regency.
Baltimore.

Oct. 14-16— Kentucky Broadcasters Association
convention. Marriott Resort hotel, Lexington, Ky.

Oct. 14-18— Women in Communications national
professional conference. Stouffer's, Cincinnati.

Oct. 15—Fund-raising dinner honoring Sol Taishoff
on 50th anniversary of Broadcasting magazine, for
benefit of Broadcast Pioneers Foundation and Broad-
cast Pioneers Library Co-chairmen: Reid Chapman,
president of Pioneers, and Vince Wasilewski, presi-
dent of National Association of Broadcasters. Wash-
ington Hilton.

Oct. 15— American Council for Better Broadcasts
28th annual conference. Theme: “Telecommunications
in Our Everyday Lives—The New Challenge Toward a
Media Wise Society” Capitol Holiday Inn, Washington.
Information: ACBB, 120 East Wilson Street, Madison,
Wis., 53703, (608) 257-7712.

Oct. 15— Connecticut Broadcasters Association an-
nual meeting and fall convention. Hote! Sonesta, Hart-
ford, Conn.

Oct. 15-17— American Women in Radio and Televi-
sion Southwest area conference. Hilton LBJ, Dallas.

Oct. 15-18— American Women in Radio and Televi-
sion Northeast area conference. Regency Hyatt
Cambridge, Boston.

Oct. 15-18— American Women in Radio and Televi-

Egatal’

it was incorrectly reported in the Aug. 3
issue that Sunbelt Communications
is a new, Arizona-based firm headed by
former RKO president, Dwight Case. It
is a five-year-old firm based in
Menlo Park, Calif., headed by C.T.
Robinson. O

In Aug. 3 “Changing Hands" item on
sale of wekR(AM) Fayetteville, Tenn.,
10% owner of buyer, Noel Randolph, is
Noel Randolph Freeland, brother-in-
law of 60% owner, Flora Freeland.
Another 10% owner of buyer was not
mentioned—John G. Parker, general
manager of wkax(am) Russellville, Afa.
Broker in deal was Chapman Associ-
ates.

a
Correct percentage in proposed sale

of WCNA(FM) Scottsdale, Ariz., for
buyers Olvie E. Sisk and his wife,
lvous, is 25% each, not 15% as reported
in “Changing Hands,” BROADCASTING, Aug.
3.







Dance Fever in the Top 10. The audi-
ence power of Dance Fever was proved
again in the February Sweeps. Dance
Fever ranked #4 with Women 18-49, #8
with Men 18-49 and #6 among Teens.

Alive with entertainment. The dy-
namic Deney Terrio and the ever-movir’
Motion present the latest dances and
music, along with top performers and
celebrity judges. Top dance teams from all

MERV GRIFFIN

. Source: Cassandra, February 1981.
productions

Copyright © 1981 Twentieth Century-Fox Film Corporation. All rights reserved.

over the country compete for $75,000 in
cash and prizes.

Change partners and dance with us.
When planning your new schedule keep in
mind that, in market after market, in all
dayparts, Dance Fever has shown dra-
matic improvement over its station’s pre-
vious programming. And now for 1981-82
season, Dance Fever is offered on a
national advertiser supported basis.

Year 4

“Dance vour way to the top

with us.

TELEVISION



At presstime —

Dance Fev

cleared in

markets. (]

available CBS 0&O5%.)

New York WPIX; Los An-
geles KNXT; Chicago

WBBM; Philadelphia

WCAU; San Francisco

KTVU; Boston WNAC;

Detroit WIDIV; Cleveland

WKYC; Washington, DC

WJLA; Dallas/Ft. Worth

KDFW;Pittsburgh KDKA;

Houston KHTV; Minneap-
olis/St. Paul KSTP; St.
Louis KMOX; Miami WCIX;

Atlanta WAGA; Seattle/

Tacoma KCPQ; Tampa/St.
Petersburg WTVT; Indi-
anapolis WTHR; Sacra-
mento/Stockton KOVR;

Portland, OR KGW:; Hart-
ford/New Haven WVIT;

San Diego XETV; Cincin-
nati WXIX; Milwaukee

WVTV; Buffalo WIVB;

Providence WJAR; Char-
lotte WBTV; Memphis

WPTY; New Orleans

WDSU; Greenville/Spar-
tanburg WFBC; Birming-
ham WBMG; Oklahoma

City KWTV; San Antonio
KMOL; Wilkes Barre/

Scranton WNEP; Harris-
burg/Lancaster WHP;
Schenectady WRGB; Day-
ton WKEF; Charleston/

Huntington WSAZ; Flint/

Saginaw WEYI; Greens-
boro/High Point WXII; Rich-
mond WWBT; chhlta/

Hutchinson KARD Little
Rock KTHV; Shreveport
KTAL; Tulsa KOKI-Moblle/
PensacolaWPMl Roanoke/

Lynchburg WSLS; Jackson-
ville WAWS: Rochester
WHEC; Green BayWFRV;
Albuquerque KOB; Port-
land/Poland Spring
WMTW; Honolulu KITV;
Jackson, MS WLBT; South
Bend/Elkhart WSBT;
West Palm Beach WPEC;
Bristol/Johnson City
WKPT; Baton Rouge
WBRZ; Fargo KXJB; Tuc-
son KOLD; Columbia, SC
WOLOQ; Ft. Wayne H
Madison WISC; Augusta,
GA WJBF; Montgomery
WKAB: Monroe/El Dorado
KNOE; Joplin/Pittsburg
KTVJ; Binghamton WICZ;
Lafayette, LA KADN; Co-
lumbus, GA WYEA; Sioux
City KMEG; Savannah
WJCL; Charleston, SC
WCSC; Las Vegas KVWWU;
Wilmington WECT; Lub-
bock KAMC; Mason City/
Austin KIMT; Erie WSEE;
Boise KTRV; Tallahassee
WECA; Macon WCWB;
Reno KAME; Medford,
OR KOBI; Florence, SC
WPDE; Panama City
WMBB-Casper/Rlverton
KCWY; Harrisonburg
WHSV; Santa Rosa KFTY;
Victoria, Texas KXIX.

sion Southern area conference. Mills House,
Charleston, S.C.

Oct. 15-18— Women in Communications national
conference. Cincinnati. Information: (512) 345-8922.

Oct. 16— Colorado State University/Colorado Broad-
casters Association 10th annual CSU Broadcast Day.
Speaker: Timothy Wirth (D-Colo.), chairman, House
Telecommunications Subcommittee. Colorado State
University, Fort Collins. Information: Dr. Robert
MacLauchtin, (303) 491-6140.

Oct. 16-17 — Friends of Old-Time Radio annual con-
vention. Holiday Inn, Bridgeport, Conn. Information:
Jay Hickerson, (203) 795-6261 or (203) 248-2887.

Oct. 19-20— American Women in Radio and Televi-

sion Northeast area conference. Boston.

QOct. 21-22— Ohio Association of Broadcasters fall
convention. Columbus Hyatt Regency, Columbus,
Ohio.

B QOct. 21-23— National Association of Telecom-
munications Officers and Advisers, affiliate of National
League of Cities, conference, “The Role of the Local
Telecommunications Officer” focusing on cable televi-
sion franchise administration and regulation and mu-
nicipal uses of cable. Hilton Harvest House hotel,
Boulder, Coto.

Oct. 22— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Oct. 25-27— New Jersey Cable TV Association an-
nual convention. Meadow!ands Hiiton, Secaucus, N.J.
Information: (609) 392-3223.

Oct. 25-30—Society of Motion Picture and Televi-
ston Engineers 123d technical conference and equip-
ment exhibit. Century Plaza, Los Angeles.

Oct. 28-31—Pro & Con Screening Board's national
conference on media, “Opportunities in the Media,
with or without EEQ. Information: Pro & Con Screen-
ing Board, 226 South Wabash, Suite 700, Chicago, il
60604, (312) 663-0801.

Oct. 29-Nov. 1 — Missouri Broadcasters Association
fall meeting. Hilton Plaza Inn, Kansas City, Mo.

Oct. 30-Nov. 1-12th annual Loyola National Radio
Conference sponsored by Loyola University of
Chicago, department of communications. Hyatt
Regency, Chicago.

- ]
November

Nov. 1-4— National Association of Educational
Broadcasters 57th annual convention. Hyatt Regency
New Orleans. B

Nov. 1-4—Scientific Atlanta’s seventh annual
Satellite Communications Symposium. Hilton hotel,
Atlanta,

Nov. 3-6— Pennsylvania Cable Television Association
annual canvention. Hershey Pocono Resort, Whitehall,
Pa. Information: (717) 234-2190.

Nov. 4-86— Electronic Industries Association man-
agement seminar for Boston. Holiday tnn of Waltham,
Waltham, Mass. information: EIA Education, Suite 405,
2001 Eye Street, N.W., Washington 20036, (202)
457-4996.

Nov. 5-7— National Translator Association annual
Low-Power Television and Translator Convention.
Hilton Inn, Albuquerque, N.M. Information: NTA head-
quarters, 36 South State Street, Salt Lake City, Utah,
84111, (801) 237-2623.

rasfers annual radio programing conference. Hyatt
Regency Chicago.

Aug. 20- 22—Southern Cable Television Assocz»
ation Eastern . how i

ac;ety of Matwn chture and
‘1 23d techmcal conference

4—-Nation,al Asseciation of Educational
sters B7th annual convention.’ Hyalt
. New Orleans,

- Nov. 9 — Region Zconference o AM broadcasting
b gms Tentatwely set to run for six weeks. Rio de

N ,9 11~Teleu:szon Bureau of  Advertising
. 27th annual meetmg Fontainebleau Hilton. Miami
Beach

,“k'Nov‘ 11- 14 Sac;ety of Professional Journalists,
"~Szgma Delta Chi pational convention: ‘Hyatt
Regency, Washmgton

ation of Independent
annual conven—

a eua ‘P aia hotei Houston

M@n@m}w@@ﬁﬂ

'Augn 16 19—Natwnal Association -of Broad-, Fab. 7- 10, 1982 National Relngmus Brﬂud—*
. March 11-18, 1982 National Association of .
. Television Program Executives 19th annual con-
- ferenice. Las Vegas Hilton. Fulure conlerences:

. Fulure conventions: Las Yegas, April 10-13, 1983

“:'Atlan!a March 18-21, '1984; Las Vegas, Aprl
14:17,1985: Las Vegas, April 20-23 1986 Atlan-

ta, April 5:8, 1987 and Las Vegas Apm 10- 1:
1988 G

 Aprit17-22, 1 982 Natmnal Publw Radw

Ve gas, Sept by 2%
3. 1984 San Antamo P

April 23- 29 1982 18th arnnual MIP-T
_national TV program market Palais des Fes
 Cannes, France. Future meeting: Oct. 15-20,
 19th MIP-TV in conjunction with VIDCOM {{n
. national Videocommunication Exchange).

 May 2.5, 1982 National Cable Television As- j .

. 20-23, 1984, San Francisco: March 31-Apri
- and May 15~18 1988 Las Vegas.

‘May 10-13, 1982 ABC-TV ofiliates annua) |

cagters annual convention. Sheralon Washmgmn '

March 18-23 1983 Las Vegas Hilton. Feb. 12.16,
1984, San Francisco Hitton and Moscone Center.

April 4-7, 1882- National ' Association afﬁ
Broadcasters 60th annual convention, Dallas,

nual conference Hyalt Regency, Washmgto

soeiation :annual convention Las Vegas. Future
conventions: June 12-15° 1983, Houston: \

1985, New Orleans: March 18- 19‘1988 Dal as, -

May 4-5, 1982~ CBS TV.affliates annuat me
ing. Century Plaza, Los Angeles. .

May 4-8, 19682 - American Women in R
and Tetev;szon 31st annual convention Hya
barcadero, San Francisco. Future meetings: May
3-7. 1983, Royal York, Toronto, Ontario: May 1-5,

1984, Renalssance Center-Westin, Detroit: May -
7-11.1985, New York Hilton New York, and May ~
27-31,1986, Loew's Anatole, Dallas.

meeting. Centlry Plaza, Los Angeles.

May 16-18, 1982 - NBC-TV offiliates annua1
meeting, Century Plaza, Los Angeles, ‘

June 8:10, 1982 — Broadcasters Promotzon As-

sociation: 26th annual-seminar and Broodeast
Designers Association fourth: annual semin
Francis hotel. San Francisco. Futur
June 1:4, 1988 Fairmont hotel, Ne
10-14, 1984, Caesars Paiace L
1985, Chicago , '
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Nov. 8—Chicago Cominunications seventh annual
luncheon and communications seminar, sponsored by
29 Chicago associations. Seminar topic: “Who's
Watching Our Watchdogs? Ethics, Privacy, Credibility
and Accountability in the 80's” Keynote speaker:
Pierre Salinger, ABC News Paris bureau chief. Palmer
House, Chicago.

Nov. 8-11— Association of National Advertisers an-
nual meeting. Fairmont hotel, San Francisco.

Nov. 9-11— Television Bureau of Advertising 27th
annual meeting. Fontainbleau Hilton, Miami.

Nov. 9-11—Subscription Television Association sec-
ond annual conference. Hyatt hotel at Los Angeles In-
ternational Airport. Information: Valerie Backlund,
(213) 827-4400.

8 Nov. 11-13—Oregon Association of Broadcasters
41st fall conference. Valley River Inn. Eugene, Ore.

Nov. 11-14—Society of Professional Journalists, Sig-
ma Delta Chi national convention. Hyatt Regency,
Washington.

Nov. 12—16th annual Gabriel Awards presentation
banquet, sponsored by Unda-USA. Waldorf-Astoria
hotel, New York.

® Nov. 18— National Commission on Working
Women'’s third annual “Women at Work” broadcast
awards. Capital Hilton, Washington.

Nov. 19-20— Arizona Broadcasters Association fall
convention and annual meeting, in conjunction with
convention and technical exhibit of Arizona Society of
Broadcast Engineers. Sheraton Inn, Scottsdale, Ariz.

]
December

Dec. 2-4— Western Cable Show, Anaheim Convention
Center, Anaheim, Calif.

Dec. 3-5--U.S./Southeast Asia Telecommunications
Conference and Exhibit. Mandarin hotel, Singapore. In-
formation: John Sodolski, Electronic Industries Asso-
ciation, 2001 Eye Street, NW., Washington 20006;
(202) 457-4934.

r -

Open: Mike*

. ]
Time triais

EDITOR: The pre-royal wedding article in
the July 27 issue says U.S. coverage will
show the wedding at ‘6 am. (NYT)”
which means “‘in London it will be a noon
wedding.”’

I imagine that your reporter was told by
the networks that the wedding would be
seen at 6 a.m. in New York. Your reporter
then checked a world time chart which
showed London six hours ahead of New
York, and simply added 6 plus 6 to get
noon. What he/she forgot is that the U.S.
is currently on daylight saving time, but
England is not. So the time difference to
London is only five hours at this time of
the year, and thus the wedding was at 11
a.m.—James H. Schoonmaker, Atlanta.

.|
Smoking gun

EDITOR: I am enclosing a copy of a broad-

KFranciscan Communications 1229 S. Santee, Los Angeles, CA 90015 (213) 746-2916

.. . next time you break for a PSA — with 3 new TeleSPOTS
just for kids and the folks who love them (everybody in
your viewing audience, right?).

Look for “God lives in me . . . and you!”

with love from the Franciscans and the Catholic
Communications Campaign.

\
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cast editorial aired on both WLWI(FM)
Montgomery, Ala., and woww(FM) Pen-
sacola, Fla. I think it would be interesting
to see the reaction it would get from other
broadcasters.— Don Markwell, vice presi-
dent-general manager, Colonial Broad-
casting Co., Montgomery, Ala.

Senate Bill H.R. 6543. Unless you're a broad-
caster, that probably doesn’t mean anything to
you. But to us in the broadcasting industry it
has meant the loss of at least 230 million dol-
lars a year in advertising revenue since Jan. 2,
1971. That bill . .. brought a mandatory end to
cigarette advertising on radio and television.

Before you get the wrong idea, let me say
that although cigarettes are a legal commodity
and are smoked by the billions every day, we
are not advocating that you take up or cling to
that particular vice. What sticks in our craw is
the utter hypocrisy and flagrant discrimination
that exist in this odious law. On one hand Con-
gress said that advertising on radio and TV is
harmful to the young and impressionable in
our society, but on the other hand allowed the
tobacco industry to take the money ordinarily
spent in the broadcast media and divert it to
print. Newspapers and magazines are crammed
with glossy, full-color, two-page ads and most
major cities are plastered with billboards extoll-
ing the virtues of the tobacco industry’s pet
product . ..

As if the congressional discrimination
against the electronic media weren’t bad
enough, consider the fact that the same Con-
gress which banned cigarette advertising on
radio and TV continues to subsidize the tobac-
co industry ...

As incredible as this may sound, the
cigarette manufacturers are not too thrilled
with the prospect of returning to the air. You
see, prior to the passage of this insidious piece
of legislative hypocrisy the FCC thought it
would be a nice gesture if all broadcast stations
balanced their cigarette ads with a reasonable
amount of antismoking propaganda. This, un-
fortunately for the smoke peddlers, proved em-
barrassingly effective. Broadcasting was
penalized for being an effective advertising
medium.

It’s a mystery to me why we broadcasters
have sat meekly by for over 10 years and done
nothing about this gross injustice. But that
doesn’t mean that something can’t be done or
won’t be done and today I'm raising my voice
to speak out against this classic case of federal
discrimination.

There’s no question that smoking cigarettes
is a nasty habit which damages the health of
those indulging in it, but there is also no ques-
tion that the cigarette industry is thriving and
that newspaper, magazine and outdoor adver-
tising companies are getting fat on the advertis-
ing revenues that have been denied radio and
television for the last 10 years. H.R. 6543 has
turned out to be just another in a long line of
idealistic, quasi-noble experiments that failed
and those who were instrumental in its passage
are reluctant to admit it.

What I'm asking and what every broadcaster
should demand is equal treatment. The bottom
line is simply this: Either ban all advertising of
cigarettes or repeal H.R, 6543 and allow them
to be advertised anywhere by all advertising
media.
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Some People Will Do
Anything to Find Out
What We're Up to
at BCS.

When you're working on a new
broadcast computer system that's as
revolutionary as ours is, people are
bound to try to find out all they can
about it. But, until we announce the
details, we're keeping a pretty low
profile.

Still, you don't have to go to ridiculous
lengths to find out what we're doing.
Or rely on rumors and industry gossip.
All you have to do is call or write for
the inside story on the new Kaman
Broadcasting Systems, coming soon
from Kaman Sciences.

/

N SCIENCES CORPORATION

/

A Kamém Company

PO. Box 7463
Colorado Springs, CO 80933
(303) 599-1601
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EIEND HERO"

WCBS-TV, s cleared "Weekend Heroes, the exciting new sports/ta]k
series, for S@nday afternoons begmnmg In September. Join WCBS-T'V,
the CBS O& O in New York,
WMAQ-TV, the NBCO&O in
Chicago, and dozens of other
stations by adding "Weekend
Heroes’ to your roster. Join the
“Weekend Heroes” winning
team!

ViR

Co-hosted by Paul Hornung and Jayne Kennedy;
featuring some of the biggest sports stars of our time,
Produced by Woodman Productions, Inc.
Inassoclation with Caesar's Palace Productions

GOLD KEY MEDIA

% «.AA Division of The Vidronics Company, Inc.

First-run sponsored programming.

6922 Hollywood Hlld., Suite 418, Hollywood, CA 90028 (213) 856-8400 or (800) 421-4248
Advertising Sal 575 Madison Ave,, Suite 1006, New York, N.Y. 10022 (212) 486-1274













—

1 TOP OF THE WEEK {

$30 million (for the U.S. plan). The dis-
pute, he said, centered on whether those
costs were ‘‘significant.”

Regarding adjacent channel inter-
ference, Hassinger suggested that the in-
crease due to 9 khz implementation (esti-
mates range from 1% to 5%) would ‘‘not
be significant”” Although from a 10 khz
standpoint, he said, that additional inter-
ference seems ‘‘unnecessary,’ and that
the estimates are averages only and do not
take into consideration the ‘‘extreme
cases”’ where the interference would be
significantly greater.

The commission also reviewed the
prospects for additional service, said
Hassinger. Estimates are that between 300
to 400 Class 3 full-time stations might be
added or as many as 1,400 Class 4 stations.
The issues included whether a thousand
or more Class 4 stations would be eco-
nomically viable and whether the addi-
tional 300 or more higher powered stations
woutd be worth the cost of performing
radical surgery on the existing AM chan-
nel spacing plan.

The bottom line was that the majority
felt that the total costs outweighed the po-
tential benefits.

The consensus on the Cuban problem:
It will be there with or without 9 khz and
the solution will be one of a political
nature, not a technical one.

The heterodyne interference problem—
a form of nighttime skywave interference
that occurs when radio waves emanating
from regions with different spacing plans
interact with each other to produce a whis-
tle sound —is largely an unknown quantity.
Proponents of 9 khz argue that the poten-
tial heterodyne threat is enormous and will
force a change in AM spacing plans by
1988 when sun spot activity will be at its
lowest (high sun spot activity absorbs the
energy that would otherwise cause the
heterodyne whistle). The majority on the
commission was apparently persuaded
otherwise because it has not caused a prob-
lem in previous years, or at least there
have been no complaints about it.

In a prepared statement, Fowler said he
voted to retain 10 khz because the possible
benefits, ‘‘compared with these very real
costs [switchover, nontechnical and ad-
ministrative] in my mind are so
speculative that they do not tip the balance
in favor of the proposed change.”

“For example,’ he said, ‘‘we cannot
answer with sufficient precision such basic
questions as how many more AM stations
would actually be created, where they
would be located, or whether they are
likely to be viable—all of which are crucial
to evaluating the consumer benefit of a
switch.”

Quello said the showing in favor of 9
khz is ‘‘at best inconclusive.”
Therefore, he said, “‘it does not justify the
far-reaching consequences—the inter-
ference, disruption, confusion and ex-
pense to radio listeners as well as radio
licensees.”

In their joint dissenting statement Jones
~nd Fogarty said that the benefits that

might have been derived from a switch to
9 khz—especially the opportunity to
authorize more public and minority-
owned stations—were ‘‘sadly undervalued
by the majority’s decision.

“In an era in which the commission is
ostensibly moving with firm conviction
toward deregulation ....” they said, it is
disquieting to see a majority balk at the
prospect of lowering entry barriers and
providing opportunities for additional
competition in broadcasting.’

They argued that the costs of imple-
menting 9 khz would not be “‘prohibitive,”’
under the U.S. plan, amounting to about
$6,000 per existing AM station. Assuming
that 500 new stations might be created,
they said the average cost per new opening
would be $56.000, which is ‘‘reasonable”
when considering the fact that comparable
existing stations sell for “‘many times this
amount.”

The FCC recognized the desire of
daytime broadcasters for full-time
facilities. The commission is working with
the National Telecommunications and In-
formation Administration in an effort to
develop methods that will allow daytimers
to operate during post-sunset hours on a

regular basis. Another idea currently cir-
culating is to assign FM allocations to
daytimer markets so that they might oper-
ate a full-time FM and the daytime station
as well, as many already do.

Gregg Skall, an attorney with the Wash-
ington law firm of Blum & Nash, which
represents the Daytime Broadcasters As-
sociation, said that he was ‘‘deeply sad-
dened and chagrined at the vote.”” He said
that the daytimers ““wouldn’t turn down”’
post-sunset authority, but that it “‘doesn’t
give you real nighttime service.”

Spokesmen for the NAB and NRBA in-
dicated, not unexpectedly, that those
groups were pleased with the decision to
retain 10 khz. The battle is not quite
over—the Region 2 conference in Rio de
Janiero still has to be reckoned with. To
that end, NAB is currently preparing a
pamphlet on the benefits of direc-
tionalized antennas (complete with in-
stallation instructions) that it intends to
distribute among South American coun-
tries. NAB hopes to persuade such coun-
tries that they can achieve their radio ser-
vice goals as readily with directionalized
antennas as by increasing power or switch-
ing to 9 khz.

FCC lets CBS back into cable

It grants waiver allowing

network to own systems, limits
number of subs; also starts
inquiry on reimbursing attorney
fees, explains budget requests
to OMB and allows Time Inc’s
Davidson to join Signal Co. board

The FCC has decided to let a major televi-
sion network —CBS —back into the busi-
ness of owning and operating cable TV
systems. The commission indicated that it
would treat any forthcoming petitions for
cable ownership waivers by NBC or ABC
in like manner, “‘upon the submission of
comparable showings.”

The ruling was handed down last Tues-
day (Aug. 4) at the commission’s last open
agenda meeting before its traditional
August hiatus, and came in response to a
CRBS petition for a limited waiver of the
rule that prohibits the three television net-
works from owning cable systems (BROAD-
CASTING, Dec. 15, 1980). The waiver per-
mits CBS to own a cable system or systems
serving no more than 90,000 subscribers
or one-half of 1% of the nation’s cable
subscribers, whichever number is fewer.

The commission reasoned that a grant
of the waiver would be in the public in-
terest because CBS said it intends to use
the systems it acquires to experiment with
new technologies, such as high-definition
television, teletext and bandwidth com-
pression.

The commission staff rejected CBS’s
argument that the rule banning network
ownership of cable systems is inherently
bad, but its Office of Plans and Policy is
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currently studying the whole cable owner-
ship question and will have an item ready
for commission consideration this fall.

FCC Chairman Mark Fowler said he
was “‘glad’ that CBS filed its waiver peti-
tion and that the commission’s favorable
ruling on it would provide ‘‘greater con-
sumer choice and diversity” of program-
ing sources. He has indicated in the past
that it may be time to eliminate or moder-
ate the commission’s multiple ownership
rules to encourage growth and competi-
tion. Whether that philosophy will be
reflected in the OPP’s cable study remains
to be seen.

At one point during the discussion on
the item, Fowler, in a moment of confu-
sion, asserted that CBS was “‘not asking to
own a system here, they’re asking to be
able to use a system, as a test bed ... and
presumably if they go no further than that,
it seems to me that the consumer will be
the winner. ...

Minutes later after Commissioner
James Quello suggested that the networks
do not constitute a monopoly in the televi-
sion industry, Fowler said, “‘I misspoke a
moment ago and [’ll correct that now.
What 1 meant to say was obviously they
are [asking to own] this system, but it’s
not an across-the-board acquisition of
various systems, simply this one system.”’

However, Gene Jankowski, president of
the CBS/Broadcast Group, told BroaD-
CASTING that the company will probably
seek to acquire a number of smaller
systems in as yet undetermined areas. As
to how the networks’ affiliates might look
upon its new ventures into cable owner-



L

' TOP OF THE WEEK 1

ship, Jankowski replied that 62 of them
operated cable systems, which he said, is
an indication that they ‘‘recognize that
[cable] exists.”’

Commissioner Abbott Washburn sug-
gested the possibility that a network wish-
ing to experiment with new technologies
could achieve that goal by leasing channels
on independent systems. However, Acting
Cable Bureau Chief William H. Johnson
dismissed the viability of that alternative,
saying it would create ‘‘a lot of
bureaucracy,” and put ‘‘obstacles in the
path of experimentation.”

In a prepared statement ABC said, ‘**We
are pleased that the FCC is moving in the
direction of deregulation and we look for-
ward to the commission’s broader con-
sideration of overall restrictions against ca-
ble ownership by the television networks.”
In comments last spring, ABC had asked
the commission to shelve the CBS waiver
petition until it had addressed a broader
petition, submitted by Marsh Media, call-
ing on the commission to do away entirely
with the cable crossownership restrictions
placed on broadcasters and the networks—
a petition ABC strongly endorsed.

In other action taken by the commission
at last Tuesday’s meeting, the commis-
sion:

® Initiated an inquiry into the commis-
sion’s consideration of character qualifica-
tion in the licensing process (‘‘Closed Cir-
cuit,”” July 13, et seq.). Issues to be ad-
dressed include the relevance of non-
broadcast misconduct by licensees or ap-
plicants; effect of a multiple licensee’s
misconduct at one station on its other
broadcast properties and how the commis-
sion should handle cases of misconduct by
corporate entities. FCC Chairman Mark
Fowler endorsed the item, suggesting that
the agency should not play the role of the
“good conduct commission.”

m Approved the sale of WIVS(AM)-
wxRD(FM) Crystal Lake, Ill., from Lake
Valley Broadcasters Inc. to Katy Com-
munications for $838,000. The commis-
sion ruled that two consent decrees en-
tered into by the Securities and Exchange
Commission and Katy Industries and two
of its directors concerning alleged non-
broadcast misconduct (violations of
federal securities and banking laws and
improper payments to foreign officials) did
not warrant denial of the station transfer.
Stuart Bedell, chief of the Broadcast
Bureau’s transfer branch, said that
although this decision was ‘‘consistent’
with the character inquiry, the recommen-
dation for approval of the sale was made
independently of that. He noted that a
consent decree is not an admission of
wrongdoing and that the alleged miscon-
duct occurred five years ago or earlier and
was of an ‘‘isolated nature.”

® Initiated a rulemaking to implement
the Equal Access to Justice Act (EAJA),
which goes into effect Oct. 1. That act pro-
vides for the award of attorneys’ fees to
qualified parties who prevail over the
federal government in ajudicatory pro-
ceedings outlined in Section 554 of the

1

Administrative Procedure Act, with the
exception of hearings convened to estab-
lish fixed rates and those concerning
license renewals. The act would not apply
in cases where the agency can prove it was
““substantially justified’” in convening a
hearing. That provision reveals the intent
of the legislation, which is to deter agen-
cies from engaging in ‘‘fishing expedi-
tions.” said Sue Ann Preskill, an attorney
with the FCC’s Office of General Counsel.
For broadcasters, the type of hearing most
likely to trigger the EAJA is the one in-
volving a license revocation. Licensees in
several categories may qualify: (1) in-
dividuals with a net worth of not more
than $1 million; (2) sole owners of unin-
corporated businesses with a net worth of
$5 million or less and with no more than
500 employes; (3) corporations with a net
worth of no more than $5 million and with
no more than 500 employes, and (4) tax-
exempt organizations with no net worth
and with no more than 500 employes. The
act applies to rulings handed down after
Oct. 1. The commission expects to imple-
ment its own EAJA provisions by mid-Oc-
tober.

B Adopted an item to be submitted to
the Office of Management and Budget ex-
plaining how it will use the additional $8.8
million (out of a total of $86.2 million) it
has requested for fiscal year 1983. The
commission has budgeted $4.5 million to
relocate and consolidate its Washington
operations. Proposed data automation pro-

grams will cost another $1.6 million. One
million dollars will be devoted to ‘‘fixed
cost’’ increases, such as printing expenses.
To improve the efficiency of the licensing
process in the Broadcast, Common Car-
rier, Private Radio and Cable Bureaus, the
commission will allocate $524,000. Ap-
proximately $500,000 will be provided to
replace the commission’s monitoring
facility in Hawaii. (The old one is about
““to fall down because of termites,” said
the FCC staffer.) It is allocating $110,000
for international activities, and $79,000 to
implement its uniform system of accounts
for telephone companies.

B Granted a waiver of the rules and ap-
proved the application of Time Inc. Presi-
dent Ralph P. Davidson to become a direc-
tor of The Signal Companies, a 49.9%
stockholder in Golden West Broadcasters
(Gene Autry, 50.1%), a group owner of
five AM’s, three FM’s and two TV’s.
Without the waiver, Davidson would have
been precluded from sitting on the Signal
board because Time cable subsidiary,
American Television & Communications
Inc., operates various cable systems within
the Grade B contour of Golden West’s
KTLA(TV) Los Angeles and KAUT(TV)
Oklahoma City. The waiver was granted
because Signal is a minority stockholder in
Golden West Broadcasters and Davidson
would be one of 17 company directors and
not an officer and have no responsibility
for the day-to-day operations of The Signal
Companies.

Thurmond has his crack at S. 898

Administration witnesses say
they had their reasons for
suspending AT&T suit, but refuse
to release task force documents

The Reagan administration asked for
suspension of the Justice Department’s
antitrust suit against AT&T because it
believes the suit hurts U.S. competition in
international trade by hindering passage of
new communications legislation. It asked
for suspension rather than outright
dismissal of the case after a compromise
with the Justice Department.

Commerce Secretary Malcolm Baldrige
and the assistant attorney general for anti-
trust, William Baxter, so acknowledged
last Thursday (Aug. 6) at a hearing before
Senate Judiciary Chairman Strom Thur-
mond (R-S.C.). Baldrige said the adminis-
tration will continue to support pending
legislation (S. 898) to allow AT&T to enter
unregulated fields through a separate sub-
sidiary if amendments it is drafting are ac-
cepted. Baxter, who asked U.S. District
Court Judge Harold Greene for the
suspension two weeks ago (BROADCAST
ING, Aug. 3), exhibited some ambivalence
about the bill.

The administration decided that Con-
gress, not the judicial system, should
decide AT&T’s future role in telecom-
munications, said Baldrige, because Con-
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gress can address the broader issues at
stake and is not limited, as would be the
courts, to antitrust concerns alone. “‘We
were not concerned with the merits of the
case at all,”’ he said, ‘‘but we felt it was im-
perative to deregulate the industry and
that that was almost impossible while the
suit went on.’

Baldrige said ‘‘practical experience’’
with the last two Congresses and the opin-
ions of a “‘good many congressmen and
senators’’ led the administration to believe
the suit is blocking legislative progress.
Senate Commerce Committee Chairman
Bob Packwood (R-Ore.), Majority Leader
Howard Baker (R-Tenn.) and Representa-
tive James Broyhill (R-N.C.) are among
those the administration consulted, said
Baldrige,but he could not recall any others.

The administration reached its decision
after considering recommendations of a
special task force created by the Presi-
dent’s chief of staff, Edwin Meese, said
Baldrige. That task force, appointed May
28 (BROADCASTING, June 15), consists of
the secretaries of commerce, defense, ag-
riculture and energy and the head of the
Federal Emergency Management Admin-
istration.

The task force charged a working group.,
consisting of the chief counsel of their
departments and ‘‘one under secretary,”’ to
recommend a course of action on the
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AT&T case, said Baldrige. and the Com-
merce Department supplied that group
with an extensive background paper from
which to begin.

On June 12, the task force agreed “over
the telephone™ to accept the working
group’s recommendations and submitted
them to the President’s Cabinet Council
on Commerce and Trade. That council,
which includes niost cabinet secretaries,
U.S. Trade Representative William Brock,
Vice President George Bush and Meese,
met with the President and Baxter and
decided to ask for suspension of the casc.

Baxter told Thurmond he supported
asking for suspension of the case because
the other two alternatives being con-
sidered —dismissal and dismissal without
prejudice —were “‘less attractive.”” He said
he’d been informed of the task force
recommendations ‘‘two days’’ before the
cabinet council’s meeting with the Presi-
dent.

Baxter said he *‘urged that the matter be
considered further’ and that ‘‘the out-
come of those considerations was that ad-
ministration support for the bill would de-
pend on amendments and suspension of
the lawsuit”” The administration has sub-
mitted an amendment to the Senate Com-
merce Committee that would prevent
AT&T’s equipment mianufacturing sub-
sidiary, Western Electric, from selling its
equipment to Bell’s 23 operating com-
panies before first selling it to independent
companies, who would demand and estab-
lish a competitive price for the goods. Bax-
ter said he helped draft that amendment
and is working on another that would in-
sure fair access to local telephone loops by
long-distance carriers not affiliated with
AT&T.

Baldrige said he could not give Thur-
mond a copy of the task force’s recom-
mendations because the document had not
been made public. A report in the Wash-
ington Post two weeks ago said the docu-
ment revealed that AT&T on three occa-
sions had offered to divest itself of several
subsidiaries, including Western Electric,
as a condition to settling the government’s
antitrust suit against it. Baxter said AT&T
had offered to spin off ‘‘good-sized pieces
of Western Electric’” but that agreement
with the Justice Department had never
been reached.

Baxter, who initially opposed S. 898

(BROADCASTING, June 15), said “‘without
divestiture, you’ll never bring cross-sub-
sidization danger to zero.” but the trade-
offs made by divestiture —a sacrificing of
economics of scale possible to a vertically-
integrated company—‘‘may not be where
you want to be. I am content
enthusiastic about S. 898 if amended to
curb cross-subsidy problems,”” he said.

[t would not be unrealistic for the
Justice Department’s case against AT&T
to continue for another five vears before
finallv being decided, said Baxter. “‘I've
never contemplated dismissing the case,
but see no inappropriateness in delaying
i’

International exemptions from regula-
tions through S. 898 could allow AT&T to
“‘bestow economic benefits’® on its
unregulated subsidiaries, said Baxter, and
should be looked at further by Congress.
He also said the bill’s provisions allowing
free transfer of employes from parent to
subsidiary, joint advertising and unlimited
initial capital investment by AT&T in its
subsidiary could give rise to unfair cross-
subsidization.

William H. Taft, Defense Department
general counsel, told Thurmond that
court-ordered divestiture of AT&T “‘could
cause substantial harm to our national
defense and security and emergency pre-
paredness telecommunications
capabilities”” The Defense Department
depends on the ‘‘present integrated
‘phone instrument to phone instrument’
network’™ that is “‘extensively and inten-
sively designed, planned, constructed,
operated and managed by AT&T with the
cooperation of independent telephone
companies,” he said.

Division of the Bell System between
local exchange and intercity functions
would “‘reduce or eliminate the incentives
Bell operating companies have to partici-
pate in joint network planning and man-
agement and will result in fragmentation
of the nationwide telecomniunications
network,” said Taft. The Defense Depart-
ment has testified in favor of S. 898 and is
considered to have been a major factor in
the administration’s attempt to suspend
the suit against AT&T.

The U.S. District Court denied its re-
quest for suspension, and witnesses told
Thurmond they did not know what the ad-
ministration’s future course of action
would be.

Thurmond said neither the administra-
tion nor Packwood had invited him to par-
ticipate in their deliberations about the
AT&T case or pending legislation. ‘I have
no desire to slow up the legislation,”” he
said, ‘“but there are serious antitrust ques-
tions involved. If you’d asked us, we
might have been able to help.”” Thurmond
said he has twice asked Packwood for a
chance to review S. 898 but has received
no reply. Senate Commerce Committee
chief counsel Ward White said he has con-
ferred with Thurmond several times on
the bill and that he and Packwood believe
Thurmond’s concerns can be resolved
without sending the bill to the Judiciary
Committee.
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FCC frees 55

Commission gives OK to staff
to grant CP’s for translators,
despite LPTV freeze and backiog

Despite the deluge and an April freeze,
the FCC will begin issuing construction
permits for 55 translators, possibly within
the next two to three weeks.

The FCC staff was given authority to
grant and issue permits to 57 applicants
following the FCC’s July 31 meeting
(BROADCASTING. Aug. 3). Subsequent to
the commissioners’ action, however, two
of the applications were found to have
petitions to deny filed against them and
were set aside.

Although the FCC’s licensing branch
could issue the permits tomorrow, back-
logs will slow the process. Dick Shiben,
chief of the Broadcast Bureau, said that
normally the mailing of the CP’s takes
about two or three months, but that he is
considering forming a task force that could
get the CP’s out within two or three weeks.
Shiben said he didn’t want to set up the
task force without first consulting with the
head of the licensing branch, Andy Yoder,
who was on vacation.

Most of the 55 applicants who will be
receiving CP’s asked for standard transla-
tors, which rebroadcast the signal of near-
by full-service stations, but a few of them
proposed “‘satellators,” which rebroadcast
distant signals received from a satellite. The
FCC does not distinguish between the two.

Deluged by nearly 5,000 low-power
television (LPTV) and translator applica-
tions, the FCC last April imposed a freeze
on accepting and processing filings for new
facilities. It exempted from the freeze ap-
plications that proposed to broadcast in
areas served by ‘‘fewer than two’’ full-ser-
vice stations. Applications that had already
passed cut-off (a deadline for filing
mutually exclusive applications and peti-
tions to deny) could be granted under the
freeze, but only if they met full-service
mileage separations. The FCC staff found
the full-service interference criteria un-
necessarily stringent, however, and asked
for and received authority to grant all
translator applications that meet the normal
translator interference criteria.

Although the FCC staff also wished to
grant three LPTV stations (facilities capable
of originating local programing to any ex-
tent they wish), the commissioners chose
not to allow the staff to grant any of them.
Whether the LPTV stations will be
granted will be determined at an FCC
meeting in September.

Of the 370 LPTV stations and transla-
tors that had passed cut-off at the time of
the freeze, 80 did not have mutually ex-
clusive applications, but only 60—57
translators and three LPTV stations—were
found after initial analysis not to cause in-
terference to other stations. The FCC has
said that the other 20 applications that did
not attract competing filings might also be
granted but that they would require
further interference analysis.






sider in logging Viacom’s progress are the
acquisition last year of Sonderling Broad-
casting’s eight radio stations and one
television station for $28 million, the two
stock offerings mentioned earlier, a May
11, 1981, two-for-one stock split and first-
half 1981 revenues and net earnings
growth of 31% and 34%, respectively.

The engine that’s driven Viacom for the
last 10 years has been its syndication busi-
ness. In 1980, syndication accounted for
about 75% of Viacom’s pre-tax earnings—
and those syndication profits had risen
20% over the year earlier, largely due to
the initial sales of All In the Family.
Baruch has described the company’s
strategy as taking the money generated by
syndication and using it to build a broader-
based concern. In doing that, Viacom has
been the beneficiary of a general explosion
in the value of strong off-network series,
some of which, like The Mary Tvler Moore
Show and Hawall Five-O along with the
perennial I Love Lucy, were part of the
legacy of syndication rights from CBS. 1All
In the Familv was picked up later from
Norman Lear’s Tandem Productions).

There’s some question in the analytical
community as to how long the robust
growth of Viacom’s syndication business
can last. The rapid escalation to current
levels stems from a combination of in-
creased program values and the start of
broadcast availability of syndication
packages whose rights had been acquired
earlier. That tends to mask the fact that
there is a dearth of product now being
made available to potential syndicators for
future play—producers began to realize
they can profitably syndicate their pro-
grams themselves.

At the same time, the company hasn’t
been ignoring that trend, but has launched
a variety of efforts to generate its own pro-
duct to fill the syndication pipeline. Mini-
series “‘East of Eden,’ and made-for-TV
movie, ‘‘Enola Gay’ were Viacom pro-
ductions. Nurse will be returning to CBS
this fall, and The Rock Hudson Show will
be joining NBC’s lineup—both with
Viacom backing.

And Richard Reisberg, president of
Studio City-based Viacom Productions,
says he’s not ready to give up on American
Dream, which got bumped from the ABC
fall schedule. Reisburg admits there have
been some ‘‘rocky’” points in his unit’s
first few vears (the critically acclaimed
Lazarus Syndrome, for example. fell vic-
tim to weak ratings on NBC). But he
speaks of Viacom’s substantial commit-
ment to network production. “‘Ralph said
let’s go into it and not bleed to death on a
nickel and dime basis”” And he views
Viacom as now positioned to ‘‘take some
significant strides forward and become a
major factor on network.”

Separately, Willard Block, president of
Viacom’s Enterprises Division, the syn-
dication arm, is responsible for the pro-
duction of programs for first-run syndica-
tion direct to stations. Hitting Home and
TV Star failed to get off the ground earlier
this year, but Block says he has two other
projects in development that he’s about to

announce, one likely tor this year, the
other for 1982, with his eye on ‘‘mid-eve-
ning’’ and ‘‘weekend’’ time periods.

The future in which Block sees Viacom
operating is one in which stations are
equipped with satellite dishes and have a
demand for a variety of first-run syndica-
tion product, geared to different time
periods. New media will be demanding
product as well, among them pay cable
networks (to which Block now distributes
feature films), and home video (Viacom
already has two how-to cassettes on the
market).

Block isn’t fazed by suggestions that a
drying-up of syndication product will
affect Enterprises’ contribution to
Viacom’s profit stream. ‘‘There is no dry-
ing-up of product,” Block insists. ““The
mix is changing,’ is what is happen-
ing. And coming off the “‘good year’ En-
terprises logged in 1980, ‘I think we’ll
have a good year this year”’ Certainly, in
the reading of most analysts, Viacom 1981
syndication revenues are holding up so far.

Still, not everyone shares a rosy view
of Viacom’s recent past. Tony Hoffman,
with A.G. Becker, is an analyst who takes a
decidedly bearish view of the company.
““Viacom has been either guilty of or the
victim of unfortunate timing in cable ex-
pansion’’ —that’s Hoffman’s chief com-
plaint. He pictuces Viacom as ‘‘overly con-
cerned’’ with a 1977 move by Storer to ac-
quire the company, and so diverting its at-
tention and resources away from securing
cable franchises and instead toward its own
acquisition of Sonderling, which presuma-
bly added transfer problems for anyone
looking to acquire Viacom in turn. Hoff-
man maintains that delay cut Viacom out
of the ‘‘golden age’’ of franchises, when it
was possible to pick up a Pittsburgh or a
San Antonio, major franchises that were
won with what now look to be low channel
capacity bids, and which would thus ap-
pear to be highly lucrative. And Hoffman
is not impressed with the potential of the
Sonderling properties, either.

But don’t suggest to Baruch that Viacom
has been less than aggressive in major
bids. ‘“We didn’t bid in Boston or Dallas.’}
he concedes, but counters that “‘we pick
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carefully.”” He lists among substantial bids
the company has under way its applica-
tions for Montgomery and Prince
George’s counties, Md., outside Washing-
ton, and areas around Portland, Ore., and
Milwaukee.

That selective theme is repeated by
Viacom Communications Division Presi-
dent John Goddard, the man who runs the
company’s cable operation. Behind the
selectivity is, in part, an awareness of
limits on resources, says Goddard. At the
same time, he notes, the company will
“build into our economic models only ser-
vices that exist today—we look to have a
reasonable economic foundation in our
strategy.”’ It’s that kind of planning that
allows Baruch to say with a measure- of
pride, ‘‘we’ve never had a surprise for any
of our lenders”” (And thanks to the stock
offerings last year, Baruch has a lot less
debt as well. The proceeds were used to
liquidate outstanding bank loans, and the
consequent reduction in interest costs con-
tributed substantially to the first-half 1981
boost in net earnings.

Growth potential is also cited for the
broadcasting properties Viacom holds.
WvIT(Tv) New Britain (Hartford), Conn.,
which Viacom acquired in 1978, is now
billing twice what it did under the former
ownership, says Baruch. And although no
one at Viacom will come out and say it, the
radio properties bought from Sonderling
came with plenty of room for improve-
ment. Alan Greenfield, whom Viacom
brought north from the successful
Houston stations KIKK-AM-FM that he ran
for Sonderling to serve as president of
Viacom’s radio division, will say that the
past ownership wasn’t “‘aggressive’’ to the
degree he intends to be. And Greenfield
has been spending a ‘‘substantial”® sum
over the last 15 months to upgrade techni-
cal facilities that were in some instances
“‘archaic.”’

Analyst Dennis Leibowitz of
Donaldson, Lufkin & Jenrette, who has
had Viacom on his recommended list,
takes particular note of the broadcast
operations of Viacom in looking at the
company’s recent numbers. Broadcast
results have of late been ‘‘disappointing,”’

Enterprises.

One tough pussycat? Ask around the industry, and one comment you're bound to hear
about Viacom is “Ralph Baruch must be a tough guy to work for” Those who say it draw
some of the ammunition for their argument from what they see as high turnover at upper
levels in Viacom—including the loss of two highly regarded figures in the cable and pro-
graming industries: Douglas Dittrick, one time head of Viacom Communications, now
heading cable operations for Tribune Co., and Larry Hiiford, now with Cablevision Program

Insiders admit Baruch is tough, though the operable phrase seems to be “tough but fair”
Says Ken Gorman, "Ralph’s willing to teach you, and let you make mistakes, but he wants
results” George Castell sees his boss as “a tough negotiator ... a demanding person and a
perfectionist in a world increasingly unhappy with those qualities”” Several observers on the
outside suggest Baruch has maintained Old World sensibilities that some Americans
would misinterpret as aloofness—Baruch was in his late teens when his parents fled
France ahead of the Nazis. Viacom executives stress Baruch's “compassionate” side—one
says his concern for employes feeiings extends to insisting press releases circulate inside
the company so the staff doesn't learn about developments in the newspapers.

Being headed by a tough negotiator has paid off not only for Viacom but for Baruch's
family—proxy materials indicate that in 1980 Baruch was paid $361,923, and accrued
another $453,397 toward future remuneration (with latter payment contingent on the com-
pany's achieving continued profit performance above certain minimum levels).
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In 1980, the three television networks had revenues of $3,865,200,000,
their 15 owned and operated TV stations added another $700, 300 000,
all other stations together contrlbuted $4,242,200,000,

for an industry revenue total of $8,807,700,000.

At the same time, the networks had expenses of $3,539,600,000,
their 15 owned stations had expenses of $491,800,000,

all other stations together had expenses of $3,122,800,000,

for an industry expenses total of $7,154,200,000.

That produced network profits of $325,600,000, down 12% from 1979,
owned-station profits of $208,500, 000, up 1 7% from 1979, -

profits from all other stations of $1,119,500,00Q, up .4% from 1979,
and all-industry profits of $1,653‘,'5(‘)0,00'O, down 2.2% from 1979.

Revenues up, profits down for TV m 1980

gales for industry rose to ) N
8.1 billion, profits dipped
2.2% to $1.65 billion - 1 Total figures for telev:smn 1980:
Net revenues for the television broadcast- B revenues, expenses and prOfltS
ing industry totaled $8.81 billion in 1980,

up 11.8% from 1979 when that ﬁgure
reached $7.9 billion. Industry expenses, % change
however, totaled $7.15 billion, an increase 1880 1979 from 1979
of 15.7% from 1979’s expense figure of ’ '
$6.2 billion, resulting in a drop in pre-tax Broadcast revenues!?
profits by 2.2% to $1.65 billion from $1.69 INDUSTRY TOTAL $8,807,700,000 $7,875,000,000 11.8
billion in 1979. o : Co

According to the FCC’s annual compila- Networks 3,865,200,000 3,454,500,000 119
tion of industry financial statistics released VHF total 4,252,300,000 3,834,500,000 109
today (Aug. 10), the networks accounted Network 0&0 700,300,000 637,900,000 9.8
for $3.9 billion of the 1980 revenue pie Other affiliates 3,006,600,000 2,741,200,000 9.7
(44_30/0)1 up 11.9% from the previous year Independents 545,400,000 455,400,000 19.8
when they accounted for $3.5 billion. VHF UHF total 690,200,000 586,000,000 1738
stations had revenues of $4.3 billion Affiliates 304,800,000 285,700,000 6.7
(48.9% of the total), an increase of 10.9% Independents 385,400,000 300,300,000 28.3
gr;rglb}l?‘79 V\I/\l;etn thl?t groudp’s ghare ‘:’a; Broadcast expenses ‘ '

.8 billion. Network owned and operate
VHF’s had total revenues of $700.3 INDUSTRY TOTAL 7,154,200,000 6,1 84,800,090_ 15.7
miltion, up 9.8% from the previous year | Networks 3,539,600,000 3,084,300,000 14.8
(8637.9 million). Other VHF affiliates | yyf total 2.964,100,000 2.583,700,000 147
posted reverues of $3 billion (34% of the Network O&0 491.800.060 432.800.000 136
total), up 9.7% from 1979 (82.7 billion). Other affiliates 2,062,400,000 1,816,100,000 136
In.d?pe‘.‘dem Vs acc‘;m“lated $545.4 Independents 409,900,000 334,800,000 22.4
million in revenues (6.2% of the total). up | yuE total 650,500,000 516,800,000 259
19.8% from 1979 (8455.4 million). The Affiliates 288,800,000 253,000,000 14.2
UHF station revenue lotal was $690.2 Independents 361,800,000 263,800,000 274
million (7.8% of the total), an increase of ‘ : ; :
17.8% from 1979 (8586 million). Affiliated Broadcast income
g}HE stations hzz;i gevenfues amm;)nting to (before federal income tax)

04.8 million (3.5% of the total) an in-
crease of 6.7% from 1979 ($285.7 INDUSTRY TOTAL 1,8653,500,000 1,690,200,099 (2.2)

. i ven

million). ndependent L's had fevetues | Networks 325,600,000 370200000 (120)
28.3% from 1979 ($300.3 miltion). VHF total 1,288,200,000 1,250,800,000 3.0

In (Ehe expense category, the networks’ Netwark O&O 208,500,000 205100000 L7
share totalecll)$3.5 billiogn ()29% of the 1980 Other affiliates 944,300,000 925'100'000 21

Independents 135,500,000 120,600,000 124

expense total), up 15.7% from 1979 ($6.2 UHF total 39.700.000 69,200,000 (426)
billion). VHF stations had expenses total- Affil 16.100.000 42.700.000 (50.8)
ing $3 billion (41.6% of the total), up ndoneasent 23,600,000 36,500,000 (35.3)
14.7% from the previous year ($2.6 pe! ) S R e o
billion). Network O&O’s accounted for 1Last digits may not add to totals due to rounding.
$492 million (6.8% of the total), an in- ( ) denotes loss or decline. ‘
crease of 13.6% from the year before :
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It is a socialist idea
that making profits is a vice.
I consider the real vice

is making losses.

Sir Winston Churchill

the g'ilmore group

WEHMT-TV WREX-TV '~ KODE-TV _ » -

*é (228 .
WESTERN.QHIO CABLEVISION. #4 ¢ CUMBERLAND VALLEY CABLEVISION

WQPO WSVA
‘Evansville{Blair)"” ‘Rockford (HR) -Joplin(HR} ...:_ _z"‘Joplqu’ro) Harrisonburg (Pro) Harrnisonburg (Pro)

“The person you describe

isthe person
we’ll deliver”

it’s not a slogan.

It's our track record.

We've successfully recruited for
virtually every kind of executive post in
broadcasting, cable television, and
publishing. At every level.

The executives we delivered were
right for our clients, for their companies,
and for the specific responsibilities of
each position.

Our clients tell us we're the best in our
field.

We know where to look. We dig deep.
We sift meticulously. We investigate
thoroughly.

And we do it all very, very quietly.

If you seek a key executive, let’s
discuss why our search and
recruitment will be your most effective &
way to get the person who's right
for you.
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decrease of % Lo s
million). VHF 8, %oy, € o, %
in profits (or 75.5°% '[[7:/),
from 1979 (81.25 ¢, Ha, S
0&Q’s had profits of &7 q;é’
of the total), up 1.7% . 7
million). Other affiliated V
8944 million (55.5% of the .
crease of 2.1% over 1979. 1
VHF outlets had profits of $13.
(8% of the total), up 12.4% over
UHF profits were down 42.6% in 19
$40 million (2.4% of the total), from 5.
million in 1979. Affiliated UHF’s had
profits totaling $16 million (0.9% of the
total), down 50.8% in 1979. Independent
UHF’s garnered $24 million in profits
(1.4% of the total), a decrease of 35.3%
from 1979.

Sales to advertisers in 1980 totaled $10.3
billion, up 10.7% from 1979 ($9.2 billion).
The networks accounted for $4.4 billion
(43%); VHF outlets, $5 billion (49%);
network O&O’s, $851 million (8.3%);
other affiliated VHE’s, $3.5 billion (34%);
independent VHF’s, $652 billion (6.3%);
UHF’s, $798 million (7.8%); UHF affili-
ates, $351 million $3.4%), and indepen-
dent UHF’s, $447 million (4.3%).

Network sales totaled $4.8 billion
(47%), up 10.5% from 1979 ($4.3 billion).
Spot sales totaled $2.9 million (28%), up
10.4% from 1979. Local sales amounted to
$2.5 billion (24%), up 4.2% from 1979.

]

In the top-10 markets, New York placed
first in both revenues and profits in 1980,
retaining its hold on the top revenue spot
and recapturing the number-one profit
position from Los Angeles. Revenues for
New York in 1980 were $362 million, up
16.2%, while profits for that market totaled
$94.6 million, up 15.3% from 1979 ($82.1
million).

Los Angeles held on to the number two
revenue spot while dropping from first to
second in the profit category. It had
revenues of $332.8 million, up 13.9% from
1979 ($292.1 million) and profits totaling
$94.3 million, down .67% from 1979
($94.9 million).

Chicago held on to the number three
revenue spot with $206.7 million, up 11%
from 1979 ($186.1 million). However, it
dropped two slots, from third to fifth in the
profit category with $54.5 million, down






1.6% from 1979 ($55.4 million).

The San Francisco-Oakland market re-
tained the same rankings for both
revenues and profits that it captured last
year—fourth and sixth, . respectively. Its
revenues totaled $154.1 million, up 10.7%
from 1979 ($139.2 million), while profits
in that market came to $44.7 million. an
increase of 2.1% over 1979 ($43.7 million).

Philadelphia also maintained the same

revenue and profit rankings for 1980 as in
1979)fifth and seventh respectively. It had
revenues of $140.9 million, up 11.4% from
the previous year ($126.5 million) and
profits totaling $40.1 million, up 1.9%
from 1979 ($39.3 million).

Boston also held on to its 1979 positions
in 1980—sixth in revenues and an eighth
in profits. Its revenues totaled $132.8
million, an increase of 15.2% over 1979

2. Who sold how much in 1980

Sales to advertisers (industry total)?
Networks
VHF total
Network 0&0O
Other affiliates
Independents
UHF total
Affiliates
Independents

Network sales (industry total)
Neworks '
VHF total
Network Q&0
Other affiliates
independents
UHF total
Affiliates
Independents

National/regional sales (industry total)
VHF total
Network 0&0O
Other affiliates
Independents
UHF total
Affiliates
Independents

Local sales (industry total)

VHF total
Network O&0O
Other affiliates
Independents

UHF total
Affiliates
independents

TLast digits may not add due to rounding.

Stations Amount % Industry total
- $10,279,000,000 100.0
— 4,439,700,000 43.2

507 5,041,500,000 49.0
15 850,800,000 83
462 3,539,100,000 344
30 651,600,000 6.3
218 797,700,000 7.8
128 351,100,000 34
90 446,600,000 4.3
4,808,100,000 100.0

- 4,439,700,000 923
507 330,400,000 6.9
15 45,800,00 1.0
462 281,800,000 5.9
30 2,800,000 0.1
218 38,100,000 0.8
128 29,800,000 06
90 8,200,000 0.2
- 2,928,900,000 100.0
507 2,537,400,000 86.6
15 431,400,000 14.7
462 1,707,200,000 58.3
30 398,800,000 13.6
218 391,500,000 134
128 150,500,000 5.1
90 241,000,000 8.2
—_ 2,542,000,000 100.0
507 2,173,700 855
15 373,600,000 14.7
462 1,550,200,000 61.0
30 250,000,000 9.8
218 368,100,000 145
128 170,700,000 6.7
90 197,400,000 78

R.C. CRISLER & CO., INC.

Business Brokers for C.A.T.V.,, TV & Radio Properties
Licensed Securities Dealers
Underwriting — Financing

Cincinnati

Richard C. Crisler, Clyde G. Haehnle, Alex Howard, Larry C. Wood

580 Walnut Street, 45202, phone (513) 381-7775
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($115.3 million) while profits for that
market came to $36.7 million, up 3% from
the previous year.

Dallas-Fort Worth climbed one notch to
seize the number-eight revenue ranking
from Detroit. It also moved up one position
in the profit ranks to displace Chicago from
the number three spot. Revenues for
Dallas-Fort Worth in 1980 amounted to
$117.8 million, an increase of 22.2% over
1979 (396.4 million). That market had prof-
its of $62 million, up 16% from the previous
year ($53.5 million).

At the same time it slipped from se-
venth to eighth in the revenue ranks,
Detroit fell from ninth to 12th in the profit
category. Revenues totaled $110.2 million,
up 5.4% from 1979 ($104.6 million). Prof-
its were $31.8 million, down 7.1% in 1979
($34.2 million).

Houston-Galveston retained the ninth
position in the revenue ranks while slip-
ping a notch to fifth in profits. It posted
revenues totaling $108.4 million, an in-
crease of 17.4% over 1979 ($92.3 million)
while profits came to $58.9 million, 15.2%
over the previous year ($51.1 million).

Washington remained constant in the
revenue ranks—10th—while dropping
from 15th to 16th in profits. Revenues for
that market came to $101 million, up
15.1% from 1979 with profits totaling
$25.8 million, an increase of 13.3% from
the previous year ($22.8 million).

Atlanta took the 11th spot in both
categories, as it did in 1979. Revenues
there totaled $96.1 million, up 18.3% from
the previous year and profits came to
$32.1 million, an increase of 8.9% from
1979,

Miami held on to the 12th revenue rank
but gained three slots on the profit totem
pole—from 12th to ninth. That market’s
revenues totaled $87.2 million, up 19.7%
from the previous year with profits
amounting to $35.7 million, an increase of
24.7% over 1979 ($28.6 million).

Denver went from 17th to 14th in
revenue rank and remained the number
10-ranked profit making market.
Revenues totaled $74.9 million, up 16.2%
from 1979 ($64.5 million) with profits
amounting to $35.1 million, an increase of
10% over the previous year ($31.9
million).

O

Of the 453 VHF stations reporting, 401
claimed to have earned a profit (88.5%);
378 of the reporting 424 VHF affiliates
(89.2%) claimed a profit, and 23 of 29
(79.3%) reporting independent VHF’s
also said they earned a profit in 1980.

On the UHF side, 197 stations reported,
115 of which said they earned a profit
(58.4%). Seventy-eight of 116 re-
porting UHF affiliates also claimed to have
earned a profit (67.2%), while 37 of 81 re-
porting independent UHF’s said they
earned a profit (45.7%).

Fourteen VHF stations—all network
affiliated —reported earning $15 million or
more. Seventeen VHF’s—13 of which
were network affiliates—said they earned

Continued on page 53.



New York, Chicago, Atlanta, Dallas, Denver, Detroit, Los Angeles, Minneapolis,
Philadelphia, Portland, San Francisco, Seattle, St. Louis.

Avery-Knodel Television
Is The Fastest-Growing
Representative InThe
Business.

And It's Just The
Beginning.

1981 has been the biggest year for growth in Avery-Knodels
history. Our staff and services have grown dramatically. And so
has our reputation for outstanding station representation.

We've upgraded and expanded at every level, in every office
around the country:

® We've doubled our top management team to maximize
our sales effort.

® We've added new, more experienced sales managers to
monitor our performance on the firing-line.

o We've assembled the largest, most aggressive sales force
in our history.

@ And we're expanding once again with three network
sales teams in New York.

Our stations—including the 14 that have named us their national
representative in the past year—are our best endorsement. Ask
them about Avery-Knodels growth and success.

Come grow with us.

¥ 4 Avery-Knodel
p L Television

Successful fortoday. Successful for the future.

—



In an industry as subject to rapid tech-
nological and regulatory changes as
broadcasting, it’s difficult to predict
what the future holds for television,
radio or cable.

That’s why when your focus is on
the future, the name you should
remember is Frazier, Gross & Clay. For
more than thirty years, we've special-
ized in helping broadcasters and cable
operators find out not only where they
stand in their market today, but what
that market will look like tomormow.

Over the years, our special expertise
in valuation and feasibility studies, cost
benefit analyses and strategic planning
has helped companies of all sizes
develop sound plans for future growth.
And we can do the same for you.

If you're ready to taie some of the
guesswork out of your future, we're
ready to talk with you. Contact Susan
D. Harrison, Manager, Economic Stud-
ies and Valuations.

FKRAZIER,
QBC/}qROSS 68 CLAY

financial management consultants to
radio, TV and cable systems
nationwide

5028 Wisconsin Avenue, NW
Washington, DC 20016

{202) 966-2280

© 1980, Frazier, Gross & Clay

3. TV station winners, losers

Total Network-affiliated Independent
VHF UHF VHF UHF VHF UHF
Total number of stations reporting 453 197 424 116 29 81
Number of stations reparting profits 401 115 378 78 23 37
Profitable stations as percent of total 88.5 58.4 89.2 87.2 793 457
Number of stations reporting profits of:
$15,000,000 and more 14 14
10,000,000- 15,000,000 17 13 4
5,000,000- 10,000,000 46 4 38 8 4
3,000,000- 5,000,000 55 5 50 5 5
1,600,000- 3,000,000 70 12 68 5 2 7
1,000,000- 1,500,000 41 6 40 3 1 3
600,000- 1,000,000 55 18 54 15 1 3
400,000- 600,000 32 17 31 13 1 4
200,000~ 400,000 34 14 33 12 1 2
100,000- 200,000 17 18 17 15 3
50,000- 100,000 14 3 14 2 1
25,000- 50,000 4 11 4 - 10 1
Less than 25,000 2 7 2 3 4
Number of stations reporting losses 52 82 46 38 [ 44
Unprofitable stations as
percent of total 115 416 10.8 328 207 543
Number of stations reporting losses of:
Less than $10,000 4 3 4 1 2
10,000- 25,000 2 2
25,000- 50,000 3 3 3 2 4
50,000- 100,000 2 9 2 8 1
100,000- 200,000 7 7 6 4 1 3
200,000- 400,000 13 11 13 5 6
400,000 and over 21 48 16 18 5 28

1Stations operating full year only excluding sateilite and religious stations
Profits (broadcast income) are before federal income tax,

4.Network, station employment

Number
of Number of employes Total

stations Full time Part time Total payroll1
Industry total - 70,822 7,449 78,271 $1,819,576
Networks — 14,838 1,752 16,590 557,952
VHF total 507 45719 4,442 50,163 1,073,073
Network O&O 15 5,590 246 5,836 196,880
Other affiliates 462 36.179 3,649 39,828 772,463
Independents 30 3950 547 4,497 103,730
UHF total 218 10.265 1,255 11,520 188,551
Affiliates 128 5,964 779 6,743 104,563
Independents 90 4,301 476 4777 83,988
Station total 725 55,984 5,697 61,681 1,261,624

1Last digits may not add due to rounding.

S. Property investment

Original cost

Number Original cost minus depreciation
of

stations Station Station

reporting! Total2 average Total average
Industry total - $3,617,253 — $1,866,757 -
Networks - 804,675 - 303,142 -
VHF total 501 2,409,924 4,810 1,201,150 2,397
Network 0&0 15 186,786 12,452 90,130 6,008
Other affiliates 456 2,013,164 4,414 1,002,002 2,197
Independents 30 208,974 6,989 109,018 3,633
UHF total 215 602,654 2,803 362,465 1,685
Affiliates 128 326,745 2,562 185,084 1,445
Independents 87 275,809 3171 177,381 2,038
Station total 716 3,012,578 4,207 1563615 2,183

1Three VHF and four UHF stations did not report investment in tangible property. Some of these may be operating under lease
agreements.
2in cases of stations which have been sold, represents that portion of price assigned by new licensee to property.
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6. Market-by-market breakdow
- . ’ Time sales! ;

Market ’ Network " Spot
(number of stations Revenue Profit 1980 1979 1980 1979
reporting in parentheses)? . rank rank’ (000) (000) (000) (000)

Abilene-Sweetwater, Tex. (3) 134 124 908 797 1,994 1477

Albany-Schenectady-Troy, N.Y. (3) 48 44 3,314 3,317 14,612 12,223

Albany-Thomasville, Ga.-Tallahassee, Fla. (3) 95 68 1,406 1,264 6,790 5584

Albuquerque, N.M. (4) ‘ : 64 88 1,252 1,389 7,697 6,715

Amarillo; Tex. (3)- 122 119 797 786 3,203 2979

Anchorage (3) ) 129 113 414 349 1,330 1,287

Atlanta (6) " 11 3,686 3,019 69,445 56,076

*Augusta, Ga. (3) 113 82 1,389 1,570 3,633 3,624

Austin, Tex. (3) 75 66 957 984 7,683 6,655

Bakersfield, Calif. (3) 121 120 943 906 4.024 3.846

Baltimore (4) 21 24 3,154 3,088 36,099 35,496

Bangor, Me. (3) 133 117 1,098 1,037 1,969 1,996

Baton Rouge (3) 73 8s 1,751 1,713 5819 5221

Beaumont-Port- Arthur, Tex. (3) 100 94 986 959 3827 2687

*Binghamton, N.Y. (3) 125 95 1,285 1.260 2:874 2.388

Birmingham, Ala. (3) 43 29 3,467 3372 16,034 14413

Boise-Nampa, Idaho (3 112 110 1,245 1,040 3.935 3,145

Boston (6) : 8 8 5871 5,727 99,891 87,345

Buffalo, N.Y. (4) 33 42 3,304 3,238 24,841 24,335

Cedar Rapids-Waterloo, lowa (3) 78 80 1500 1,466 6.550 5538

Charleston, S.C. (3) 101 90 1,036 974 4874 4657

Charleston-Huntington, WVa-Ashland, Ky. (3) 59 43 3381 3,258 10,632 8,609

Charlotte, N.C. (4) 35 37 5,340 5,301 20,291 18,364

Chattanooga (4) 85 81 1,345 1,141 5117 4,846

Chicago (8) ~3 5 8,591 8.287 155,318 141,404

*Cincinnati (5) - 25 25 3,332 3261 22,208 19,707

Cleveland (4) 13 16 5,748 5,433 49,711 44,646

Colorado Springs-Puebio (3) 86 75 842 ‘828 6,266 5,302

Columbia, S.C. (3) 80 59 2,028 1,716 6,229 5,882

Columbia-Jetferson City, Mo. (3) 130 109 1,149 1.004 2525 2153

*Columbus, Ga. (3) 128 123 1,263 1,729 2,039 2,492

Columbus, Ohio (3) -34 26 2830 2621 19,882 17,825

Corpus Christi, Tex. (4) 105 102 1,088 1,029 3,036 2443

Daltas-Fort Worth (5) 7 3 3,227 3025 78,067 65,022

Davenport, lowa-Rock Isl.-Moline, HIl. (3) 74 71 1,905 1,603 7518 6,132

Dayton, Ohio (3) 42 40 4,362 3,997 13,994 12,398

Denver (4) 14 10 2,307 2,192 34,854 38,467

Des Moines-Ames, lowa (3) 68 55 2,158 1.872 9,404 8,037

Detroit (6) 8 12 5972 6,286 76,254 71,186

Duluth, Minn.-Superior, Wis. (3) 119 133 1,295 1,235 3,735 3,350

El Paso, Tex. (4) 84 93 924 745 3938 3378

Erie, Pa. (3) 123 125 1,351 1,125 2,202 1,865

Evansville, ind. (3) 88 72 1,357 1,120 4,433 3681

Fargo-Valley City, N.D, (3) 109 29 1,060 1,003 3,499 3214

Flint-Saginaw-Bay City, Mich. (3) 61 56 1,881 1,801 9,546 9,213

Fort Myers-Naples, Fla. (3) 107 134 911 826 3,995 3,264

Fort Smith, Ark. (4) 131 129 990 936 2,006 961

Fort Wayne, Ind. (4) 82 118 1,045 962 5,858 4,956

Fresno-Hanford-Tulare-Visalia, Calif. (6) 53 69 1,559 1,465 11,776 10,527

Grand Rapids-Kalamazoo, Mich. (4) 45 36 2,929 2,762 15,097 12,686

Green Bay, Wis. (3) 70 65 1,593 1,569 7,195 6,175

Greensboro-Winston Salem-High Point, NC. (3) 58 54 1,845 1,817 11,174 9,979

*Greenville-Spartanburg, S.C.-Asheville, N.C. (4) 46 34 2,261 2,031 17,657 15,699

Greenville-Washington-New Bern, N.C. (3) 96 100 1415 1,324 6,643 5992

Harrisburg-Lancaster-York-Lebanon, Pa. (6) 5 70 2,990 2,568 14,545 10,308

©1981 Vidcom International Inc. All rights reserved.
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Total Total
Barter and Total broadcast Percent broadcast broadcast

Local Trade-outs revenues change expenses profit

1980 1979 1980 1979 1980 1979 in 1980 1980

(000) (000) (000) (000) (000) (000) revenue (000) (000)
4,422 7.217 1,120 1,120 45,141 34,070 32.5 37528 7613
4,365 3,555 114 105 7876 6,616 18.0 7.126 750
35,983 29,752 1,226 912 72,092 64,802 11.2 44,680 27,412
7,140 7.248 187 131 13,281 12,574 5.6 10,263 3018
3,845 3685 285 256 7,743 6,859 12.9 6,384 1,360
2,761 2,376 172 93 7.375 6,829 8.0 7,558 -183
6,309 6,183 428 388 10,918 10,854 0.6 9,923 996
5,333 5515 125 183 15,067 13,839 8.9 9,398 5669
5,366 5,119 444 237 10,274 9,164 12.1 7,511 2,764
9.125 9,164 614 250 16,699 15528 7.5 16,042 657
8,386 8,363 348 564 18,295 17,773 2.9 16,199 2,096
31,077 28,091 1317 1,255 63,068 52,416 20.3 32870 30,198
3795 3,567 141 183 7,870 6,863 14.7 5,062 2,808
2,130 1,998 297 274 5,330 4,831 10.3 5,990 -660
9,682 8,540 471 396 15,489 13,744 12.7 15,558 -69
16,212 14,074 409 266 24,336 21,860 11.3 19,476 4,860
44582 38,035 2,116 1,870 101,008 87,783 15.1 75,189 25819
4,180 4,080 34 204 7,425 6815 8.0 6,538 887
9,983 8816 502 349 17,457 15,391 13.4 11,821 5636
6,133 6,200 622 487 13,746 12,774 7.6 12,246 1,500
2,267 2,138 120 142 4,360 3,987 8.4 3,756 604
3,054 3173 296 259 9,850 9514 3.5 8,871 979
12312979 2,099,281 110,785 94,885 4611405 4,142580 11.3 3,339,536 1,271,869
165,936 145,484 7,635 5,733 331,142 280,984 17.9 275,088 56,054
2478915 2,244766 118,420 100618 4942547 4423564 11.7 3,614,625 1,327,923

2 Excludes 24 satellites that filed combined reports with their parent stations. Includes television specialty stations with religious
formats, provided that 50% or more of the revenues of those stations came from the sale of time to advertisers.

3Before federal income tax.

Minus sign denotes loss.

Market $ per home
Dayton, Ohio 60.96
Orlando-Daytona Beach, Fla. 60.93
Tampa-St. Petersburg, Fla. 60.93
Pittsburgh 60.84
Bakersfield, Calif. 60.64
Tulsa, Okla. 60.40
Fort Wayne, Ind. 59.81
Hartford-New Haven-New Britain-

Waterbury, Conn. 59.70
Philadelphia 59.36
Austin, Tex. 59.12
Louisville, Ky. 58.96
Reno 58.65
Fort Myers-Naples, Fla. 58.07
Springfield-Decatur-Champaign

Urbana, Ill. 58.00
Colorado Springs-Pueblo, Colo. 57.84
Cleveland 57.45
New York 57.24
Rockford-Freeport, Il 56.55
Birmingham, Ala. 56.26
Albuguergue, N.M. 55.00
El Paso, Tex. 5452
Albany-Schenectady-Troy, N.Y. 54.87
Norfolk-Portsmouth-Newport News-

Hampton, Va. 53.72
Syracuse, N.Y. 53.01
Greenville-Washington-New Bern, N.C. 5253
Odessa-Midland-Monahans, Tex. 51.39
Memphis 51.08

Market $ per home
Sioux City, lowa 50.08
Cedar Rapids-Waterloo, lowa 49.42
Lexington, Ky. 49.10
Yakima-Pasco, Wash. 48.94
Evansville, Ind. 48.93
Spokane, Wash. 48.61
Peoria, 1li. 48.35

Harrisburg-Lancaster-York- Lebanon, Pa.48.32

Terre Haute, Ind. 48.25
Rochester-Austin, Minn.-Mason

City, lowa 48.15
Bangor, Me. 48.11
Des Moines-Ames, lowa 47.74
Little Rock, Ark. 47.42
Erie, Pa. 47.23
Wichita Falls, Tex.-Lawton, Okla. 46.96
Fort Smith, Ark. 46.84
Nashville 46.39
Monroe, La.-El Dorado, Ark. 46.36
Grand Rapids-Kalamazoo, Mich. 46.24
Savannah, Ga. 46.24
Abilene-Sweetwater, Tex. 46.23
Greenville-Spartanburg, S.C.-

Asheville, N.C. 45.86
Knoxville, Tenn. 4576
Green Bay, Wis. 4557
Richmond-Petersburg, Va. 45.41
Idaho Falls-Pocatello 4512
Augusta, Ga. 45.01
Providence, R.I.-New Bedford, Mass 44.80
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If YouWant
to Open Doors

in Minority
Broadcast Financings

'has the key. .‘

Syncom
a venture capital company
serving minority equity
capital needs

| Syndicated Communications, Incorporated
Suite 414, 1625 Eye Street, N.W.
Washington, D.C. 20006 202/293-9428/9

Experience counts when

BUYING
OR
SELLING

Consulit |
NORMAN FISCHER

Over 10 years
of quality service
to broadcasters

* BROKERAGE
* APPRAISALS
* FINANCING

Norman Fischer & Associates, lne:

P.O. Box 5308 F
Austin, Texas 78763 - -
(512) 452-6489 \,\! ~

Market $ per home  Market $ per home
Davenport, lowa-Rock Island- Columbia-Jefferson City, Mo. 39.56
Moline, IlI. 4470  Lincoln-Hastings-Kearney, Neb. 39.43
Wichita-Hutchinson, Kan. 4451 Portland-Poland Spring, Me. 38.98
Raleigh-Durham, N.C. 4419  Paducah, Ky.-Cape Girardeau, Mo.-
Mobile, Ala-Pensacola, Fla. 43.91 Harrisburg, I, 38.08
Binghamton, N.Y. 43.76  Traverse City-Cadillac, Mich. 3790
Youngstown, Ohio 4346  Joplin, Mo.-Pittsburg, Kan. 37.72
Duluth, Minn.-Superior, Wis. 4328  Huntsville-Decatur, Ala. 37.26
Greensboro-Winston Salem-High Charleston-Huntington, W. Va.-

Point, N.C. 4326 Ashland, Ky. 36.88
Flint-Saginaw-Bay City, Mich. 4222  Sioux Falis-Mitchell, S.D. 3574
Jackson, Miss. 4194  Columbus, Ga. 3567
South Bend-Elkhart, Ind. 4156  Johnstown-Altoona, Pa. 3556
Amarillo, Tex. 41.45  Roanoke-Lynchburg, Va. 35.48
Springfield, Mo. 41.42 Johnson City-Kingsport-Bristol,

Chattanooga, Tenn. 41.40 Tenn. 3525
Albany-Thomasville, Ga.-Tallahassee, Shreveport, La.-Texarkana, Tex. 3253
Fla. 40.67  Wilkes Barre-Scranton, Pa. 29.31

7. Small market revenues and
expen Ses (markets 100 and smaller)

Amounts in thousands

224 78 Total
Broadcast revenues VHF stations UHF stations 302 stations
Network sale compensation $75,626 $.10,316 $ 85,942
Total non-network sales to advertisers 613911 106,945 720,856
To national and regional advertisers 288,475 42,472 340,947
Sale of station time 297,069 42,246 339,315
Other than sale of station time 1,406 226 1632
To local advertisers 315,436 64,473 379,909
Sale of station time 301,815 61,864 363,779
Other than sale of station time 13,521 2,609 16,130
Sales to other than advertisers 8408 1,354 10,762
Gross broadcast revenues 698,945 118,616 817,561
Deduct: Commissions to agencies representatives, etc. 94,217 13,791 108,008
Total: Net broadcast revenues ! 604,728 104,825 709,553
Broadcast expenses
Total technical expense 56,616 16,020 72,636
Technical payroll 33,568 7,066 41,534
All other technical expense 23,048 8,054 31,102
Total program expenses 165,846 31,359 197,205
Payroll for employes considered “talent” 15,254 2,144 17,398
Payroll for all other program employes 58,404 12,565 70,969
Rental and amortization of film and tape 42,078 7,151 49,229
Records and transcriptions 469 83 552
Cost of outside news services 4,550 718 5,268
Payments to talent 1,169 295 1464
Music license fees 9,201 1,639 10,840
Other performance and program rights 13,353 722 4,075
All other program expenses 31,364 6044 37,408
Total selling expenses 64,490 15,362 79,852
Selling payroll 39,052 9,332 48,384
All other selling expenses 25,438 6,030 31,468
Total general and administrative expenses 207,856 51,895 259,851
General and administrative payroll 32,077 7214 39,291
Depreciation and amortization 56,866 15,157 72,023
Interest 24,021 9,141 33,162
Allocated costs of management from home, office or
affiliate(s) 15,390 1279 16,669
Other general and administrative expense 79,502 19,204 98,7086
Total broadcast expenses’ 494,808 114,736 609,544
Total broadcast income (before federal income tax) 109,920 (9,911) 100,009

Tlast digits may not add due to rounding. Stations that report less than $25,000 in total revenues are required to report only
total net broadcast revenues and total expense. Therefore the individual items of revenue and expense may not add to
total.
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Continued from page 42.

between $10 million and $15 million. For-
ty-six VHF’s—38 of which were affili-
ates—and four independent UHF stations
claimed profits of between $5 million and
$10 million. Fifty-five VHF’s (50 affili-
ates) and five UHF’s earned profits of be-
tween $3 million and $5 million. Seventy
VHF stations (68 affiliates) and 12 UHF
stations (five affiliates) claimed profits of
between $1.5 million and $3 million. For-
ty-one VHF’s (40 affiliates) and six UHF’s
(three affiliates) said they earned between
$1 million and $1.5 million.

Fifty-two VHF’s (11.5%) reported
losses in 1980 as did 82 UHF’s (41.6%).
Forty-six affiliated VHF’s claimed losses
(10.8%) as did 38 UHF affiliates (32.8%).
Six independent VHF’s reported losses
(20.7%) while 44 independent UHF’s re-
ported losses (54.3%). Twenty-one VHF
stations (16 affiliates) and 46 UHF sta-
tions (18 affiliates) reported losses of
$400,000 or more. Thirteen VHF’s (all
affiliates) and 11 UHF’s (five affiliates) re-
ported losses of between $200,000 and
$500,000. Seven VHF’s (six affiliates) and
seven UHF’s (four affiliates) reported
losses of between $100,000 and $200,000.
Two VHF’s—both affiliates—and nine
UHPF’s (eight affiliates) reported losses of
between $50,000 and $100,000.

The television industry employed
70,822 full-time and 7,449 part-time
(78,271 total) and had a payroll totaling
$1.8 billion. The networks employed
14,838 full-time and 1,752 part-time
(16,590) with a payroll of $558 million.
Five hundred and seven VHF stations re-
ported employing a total of 45,719 full-
time and 4,442 part-time with a payroll
amounting to $1.1 billion. Two hundred
and eighteen UHF stations reported

employing a total of 10,265 full-time and
1,255 part-time with a payroll amounting
to $189 million. )

The total property investment at original
cost reported by the television industry
totaled $3.6 billion (minus depreciation:
$1.9 billion). Of the total investments, the
networks accounted for $604.7 million
(minus depreciation: $303.1 million);
VHF stations, $2.4 billion (minus
depreciation: $1.2 billion); and UHF’s,
$602.7 million (minus depreciation:
836275 million). The VHF station average
was $4.8 million (minus depreciation: $2.4
million), and the UHF station average was
$2.8 million (minus depreciation: $1.7
million).

Small-market television stations —those
in markets below the top 100— (302 in
all) —reported revenues of $709.6 million.
The 224 small-market VHF’s reporting ac-
counted for $604.7 million while the 78
small-market UHF’s reporting claimed
revenues of $104.8 million.

Small-market stations reported ex-
penses totaling $609.5 million, with
VHF’s accounting for $494.8 million and
UHF’s $114.7 million.

Small-market profits totaled $100
million, with VHF’s reporting a pre-tax
gain of $109.9 million and UHF’s claiming
losses of $9.9 million.

Notes. The FCC uses the following definitions
in line items in its annual television figures.

All other selling expenses: Expenses, other
than payroll, incurred in connection with sales
of time, advertising, publicity.

All other technical expenses: Technical ex-
penses other than payroll, such as circuit costs
incurred in delivering programs to the local
studio.

8. Small market winners and losers

(markets 100 and below)

Total
VHF

Total number of stations reporting1 192
Number of stations reporting profits 155
Profitabie stations as percent of total 80.7
Number of stations reporting profits of:

$15,000,000 or over

10,000,000- 15,000,000

5,000,000- 10,000,000 3

3,000,000- 5,000,000 2

1,500,000- 3,000,000 14

1,000,000- 1,500,000 17

600,000- 1,000,000 37
400,000- 600,000 23
200,000- 400,000 28
100,000- 200,000 14
50,000- 100,000 12
25,000- 50,000 3
Less than 25,000 2
Number of stations reporting
tosses 37
Unprofitable stations as
percent of total 193
Number of stations reporting
losses of:

Less than $10,000 3
10,000- 25,000 1
25,000- 50,000 3
50,000- 100,000 2

100,000- 200,000 6

200,000- 400,000 8

400,000 and over 14

Network-affiliate Independent
UHF VHF UNHF VHF UNHF
69 183 60 9 ]
32 151 31 4 1
46.4 825 517 44.4 1
2 i
2
14
17
2 36 2 1
6 22 6 1
3 27 3 1
9 14 9
2 12 2
8 3 8
2 2 1 1
37 32 29 5 8
538 175 483 556 88.9
2 3 1 1
1
3 3 2 1
8 2 8
4 5 3 1 1
5 8 4 1
15 10 11 4 4

1Stations operating full year only exciuding satellite and religious stations. Profits (Broadcast income) are before Federal Income

tax.
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lotus

ROSItion

means...

increased national
radio sales dollars
for our station list

because...

:, 16

young, aggressive,
hungry, hard-working,
sales people are selling
schedules for our stations
in our five owned
and operated offices
in:
212 697-7601

New York —
Chicago — 312 346-8442
Los Angeles — 213 466-8119
San Francisco — 415 563-3252
Dallas — 214 960-1707
Atlanta — 404 237-1577
Call or write us if you want to be in the better
LOTUS position: George Sternberg, Vice Presi-
dent and Director, Station Relations, LOTUS

REPS, 50 East 42nd Street, New York, N.Y.
10017, Telephone 212/697-7601.

Lotus Reps

Division of Lotus Communications Corporation




= 1980 network and station revenue breakouts

(Amounts in millions)

Other VHF stations

UHF stations

15 NW
3 Owned, Networks
National Operated TV and TV
Broadcast revenues Networks VHF Affiliates Independents Affiliates Independents VHF UHF Stations Stations
Network sales, Gross 47861 4,796.1
Deduct: Payments to owned and operated stations. 455 455
Deduct: Payments to other affiliated stations. 3109 310.8
Retained from network sales? 4,439.7 458 281.8 28 299 8.2 3304 38.1 3684 4,808.1
Non-network sales to advertisers, Total - 805.0 32573 648.8 321.2 438.4 471141 7596 54709 54709
To national and regional advertisers, Total - 431.4 1,707.2 398.8 1560.5 341.0 25374 391.5 29289 29289
Sale of station time - 4311 1,689.8 398.1 1497 240.0 2,519.0 389.7 2,9087 2,908.7
Other than sate of station time - 0.3 17.4 0.7 0.8 1.0 18.4 1.8 20.2 20.2
To local advertisers, Total — 37386 1,550.1 2500 170.7 197.4 21737 368.1 25420 25420
Sale of station time — 3718 1,510.1 2436 165.2 188.0 21256 3532 24789 24789
Other than sale of station time — 1.8 39.9 6.4 5.5 9.4 481 14.8 63.1 63.1
Sales to other than advertisers 146.0 32 273 8.5 32 97 38.0 128 51.8 197.9
Gross broadcast revenues 4,585.7 854.0 3,566.4 660.1 354.4 456.3 5,080.5 810.7 5891.2 10,4769
Deduct: Commissions to agencies representatives,
etc. 7205 1537 559.8 1147 4388 70.8 828.2 120.5 948.7 1,669.2
Net broadcast revenues 3,865.2 700.3 3,006.6 545.4 304.8 385.4 4,252.3 690.2 4,942.5 8,807.7
T ast digits may not add due to rounding.
Zstation data include payments from networks other than ABC, CBS or NBC.
I 0. 1980 network and station expense breakouts
Other VHF stations UHF stations
18 Networks
network Total Total Total and TV
Broadcast expenses Networks 0&0's Affiliates Independents Affiliates Independents VHF UHF TV stations stations
Technical expenses, Total 2 $ 51.8 2214 39.2 37.4 40,5 3121 77.9 3900 2
Technical payroll 2 295 153.4 306 184 224 2135 415 2550 2
All other technical expenses 2 22.3 67.7 8.6 18.0 183 98.6 36.3 1350 2
Program expenses, Total “;c‘);g% 269.5 84286 227.0 95.4 1538 1,339 249.2 1,588.3 5,094.22
Payroll for employes considered “talent” 402.22 242 721 109 59 3.0 107.2 89 116.0 127112
Payroll for all other program emiployes 106.8 301.2 278 38.7 222 4358 80.9 496.8
Rental and amortization of film and tape 1,791.24 51.1 228.4 137.4 24.9 87.2 416.9 1121 5290 23202
Records and transcriptions 5.8 0.4 1.9 0.2 02 0.1 25 03 28 8.6
Cost of outside news services NA 55 19.4 4.2 24 15 291 38 329 329
Payments to talent NA 13.0 88 12 05 1.2 229 1.7 248 248
Music license fees 9.1 127 481 7.4 48 48 69.2 9.6 788 87.9
Other performance and program rights 1971 103 16.0 141 22 1286 40.4 14.8 55.2 252.3
All other program expenses 709.42, 3 4586 1458 238 15.8 213 2152 371 2522 1,096.62
Selling expenses, Total 160.1 724 275.8 46.9 417 50.6 394.8 82.4 487.2 647.3
Selling payroll 278 188 1412 19.8 239 20.1 180.8 440 2248 2526
All other selling expenses 132.3 523 1345 271 17.9 30.6 2139 48.5 262.4 3947
General and administrative expenses, Total 26386 98.4 7229 96.8 114.2 118.8 9181 2314 1,149.2 14128
General and administrative payroll 1268 16.6 104.5 1486 18.7 16.6 1357 333 169.0 295.8
Depreciation and amortization 408 124 1671 182 31.8 286 197.7 60.4 2581 298.7
Interest NA — 64.0 99 15.6 202 739 358 109.7 109.7
Allocated costs of management from home
office of affiliate(s) NA 3286 789 7.8 72 9.9 119.3 17.1 136.4 136.4
Other general and administrative expenses 96.2 36.7 3084 48.3 43.0 416 391.4 846 4759 5721
Total broadcast expenses 3,539.65 491.8 2,062.4 409.9 288.8 361.8 2,964.1 650.5 3,614.6 7,154.2

T ast digits may not add due to rounding.

2Because methods of treating technical and program expense differ among the networks, the two figures were combined.
3includes $73,069,138 for cost of inter-city and intra-city program relay circuits.
4amortization expense on programs obtained from others.
5The networks reported spending $486 miilion on their news and public affairs operations: this figure contains costs already included in other expense items.

NA Individual detail not reported.
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Exchange Closing
and Wed.,
Company Aug 5

N BROADCASTING

OZZO0O0ZO0OP 222

ABC .. v iv i vnraras 301/8
Capital Cities......... 74 1/4
CBS iy 561/8
COX. ivtrimaiwniinedinn 651/4

Gross Telecasting.... 26 7/8

LN o o i nennnain 33

Metromedia.......... 141 3/4
MOoOoNEY. viviiiveinavas 75/8
Scripps-Howard ...... 72 1/2
Storer. .. i 335/8
Taft. o oiieli. . 321/2
United Television ..... 73/8

Closing
Wed.
Jul 29

28 5/8
74314
551/2
64
27 1/4
31172
139 1/4
73/4
711/2
33 3/4
29 3/8
7 1/4

€ Tockdlncles:

Market

Net  Percent Capitali-
Change Change PIE zation
in Week in Week Ratio (000,000)
+1 1/2° + 524 6 843
- 12 - 66 14 977
+ 58 + 112 8 1,564
+11/4 + 195 18 881
- 3/8 - 137 8 21
+11/2 + 476 11 183
+21/2 + 179 12 634
- 1/8 - 1861 3
+1 + 139 12 187
- 18 - 37 21 441
+31/8 +1063 12 318
+ 1/8 + 172 88

I . BROADCASTING WITH OTHER MAJOR INTERESTS  pussaumansamans

2> 0Z>»0Z2ZZ>Z>QZP 2222022020222 22222 Z2ZF>

Z000ZzZ00Z200Z>

Adams-Russell....... 25

Affiliated Pubs........ 291/8
American Family...... 81/4
John Blair....... ... 201/4
Charter Co....... 0.0 101/8
Chris-Craft........... 335/8

Coca-Cola New York . 101/4

Cowles ;i iiiiii i, 31 3/4
Dun & Bradstreet.. ... 67.1/2
Fairchild Ind. ...... ... 221/2
Gannett Co.o..viv i, 391/2
General Tire: ... 26

Gray Commun......... 451/2
Harte-Hanks.......... 34 1/2
Heritage Commun..... 153/8
Insilco-Corp.... v, e 201/8
Jefferson-Pilot........ 251/4
Marvin Josephson.... 13

Knight-Ridder........ 341/2
Lee Enterprises ...... 28 3/8
Liberty .. . i 14 3/4
McGraw=Hill .......... 50 3/8
Media General........ 37 3/8
Meredith. ......o. . ... 57 3/4
Multimedia............ 341/4
New York Times Co... 341/4
Qutiet Co. ............ 37 3/8
Post Corp.:.:...vvonen 247/8
Rotlins:. ... ..ottt 181/8
San Juan Racing ..... 20

Schering-Plough...... 311/8
Stauffer Commun. .... 45

Tech Operations...... 121/2
Times Mirror Co....... 531/4
Turner Bestg.......... 16

Washington Post ..... 27 3/8
Wometco. ... ..ivivns. 19 3/8

Action Corp........0... 145/8
American Express.... 46
Burnup & Sims ....... 15
Comcast. ... . ... 26 1/4

General Instrument... 117 1/4
Rogers Cablesystems . 8 3/4
Tele-Communications .26 1/8

Teleprompter ... 0. 37
Time Inc. ..o 753/4
TOCOM . .\ uiidn iy 13

UA-Columbia Cable .. 80 3/8
United:Cable TV...... 261/8
Viacom..... el

251/8
30

91/4
20'1/4
10 1/8
32 3/4

15178
443/8
14 3/8
25
107.7/8
83/8
26 1/2
365/8
701/8
13 1/4
80 3/8
28 5/8
27 3/4

- 18 ~ 49 24 82
- 758 - 291 11 150
~1 -1081 6 102
7 75

276

+ 708+ 267 11 106
+ 14 + 250 14 180
-~ 14 = 78 20 126
+25/8 + 404 18 1882
6 256

+ 14 + 63 14 2136
+ 14 + 87 8 626
10 22

+ 1/8 + 36 14 328
+ 7/8 + 603 44. 83
- 14 - 122 9 216
+ 1/4 + 100 6 553
+1 +833 9 30
+ 58 + 184 12 1,116
+ 7/8 + 318 13 202
- Y2 - 327 6 187
+ 18 + 24 14 1251
+ 18 + 33 10 270
+ 38 + 85 7 182
+ 14 + 73 16 344
~ 3/8 ~ 108 10 410
+27/8 + 833 16 94
+33/4 +17.75 18 45
= 14 — 136 12 494
- 18 - 62 25 50
- 78 - 273 7 1852
11 45

~ 314 - 566 6 13
+ 7/8 + 167 13 1816
=2°1/2  -1351 320
~ 114 - 90 12 384
+3/8 + 197 11 257

~ 12 =330 12 44
+1:5/8 + 3.66 9 3279
+ .5/8 +.434 16 134
+1.1/4 4+ 500 32 101
+93/8 +869 15 1,032
+ 3/8. + 447 17 166
-~ 3/8 = 141 67 622
+ 38+ 102 30 629
+55/8 + 802 15 2,132
=14 - 1.88 42

30 269
=212 —'873 3 256
+21/4°.+.8.10 6 267

Exchange Closing
and Wed.
Company Aug 5

O Chuck Barris Prods, .. 3
N Columbia Pictures.... 37.1/8

N Disney......c.vivivin, 55
O Enterprise Radio...... 1.3/4
N Filmways ......... .04 71/2
O FourStar............. 1.1/2
N Getty Oil Corp........ 76 1/8
N Gulf + Western....... 18 3/8
N MCA.......c. iviadins 461/2

O Medcom.............. 10
N MGM Film........00 0.0 91/8
O Reeves Commun. ..., 28 3/4
O Telepictures.......... 71/8
N Transamerica......... 22 3/4
O Video Corp. of Amer... 11 7/8
N Warner ............... 48 5/8
A Wrather............... 231/4

Closing

Wed.
Jul:29

31/8
38
52144

27/8

7 5/8

1.1/2
72112
18 1/2
46

81/4

97/8
28

7
22.718
12
48
23 3/8

Net
Change

in. Week
PROGRAMING. I

=148
=718
+2:3/4
~1:1/8
=18

+3:5/8
=118
+.01/2
+1 314
3/4
3/4
118
1/8
1/8
5/8
1/8

I s e ol

4

Percent.
Change
in Week Ratio:.1000,000)

+

4.00
2.30
5.26

—39.13

+

+

1.63

5.00
67
1.08

+21:21

4
3

-

759
267
1.78

54
1.04
1.30

53

PIE

3
8
14

15
9
5

258

23

18

17

32
6

19

19

Market

Capitali-

zation

9
376
1,789
4

RN - SERVICE -

Z0000>»>» 022020200

BBDO Inc............. 39
Compact Video ....... 20 3/4
Comsat........c....0. 54:.1/8

Doyle Dane Berpbach 151/4
Foote Cone & Belding 30 1/2

Grey Advertising...... 62:1/2
interpublic Group..... 34 3/4
JWT Group .....vv v ves 31.7/8
MC1i Communications . 22 3/8
Movielab.............. 47/8
MPO Videotronics .... - 53/4
A.C. Nielsen........:. 42'1/4
Ogilvy & Mather ...... 32

Telemation............ 2.3/8
TPC Communications. 4 1/8
Western Union........ 24 3/4

39
22:1/8
52.3/8
15
31.3/4
62.1/2
34:1/2
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Arvin Industries ...... 16 7/8
Cetec...............0. 55/8
Chyron .........c.ov 18.374
Cohu........cvvvuin 71/8
Conrac .......ovciennn 255/8
Eastman Kodak....... 74 5/8

Elec Missile & Comm. 111/4

General Electric...... 60 3/4
Harris Corp. .......... 46 1/4
Microdyne............. 26 1/4
M/A Com. Inc. ........ 28 3/8
BM. .oy 53 1/2
Motorola...... .. ... 68 1/4
Nippon Electric....... 91,

N. American. Philips... 46 1/8
Oak Industries........

Orrox Corp

RCA ........ . . icans
Rockwelt Intl.......... 38
RSC Industries ....... 53/4
Scientific-Atlanta....: 30 1/4
Sony Corp. ..o 21.1/4
Tektronix ...........:. 54:3/4
Texscan ......cicoiiin 16
Varian Associates ,... 31.3/8
Westinghouse ........ 29-3/8
Zenith ...... 000 e 153/4

Standard & Poor’s 400

Industrial Average

149.36 14577

- 318~ 625
+4° 172+ . 8.69
=1-1/8+.-13.63
4 :3/8 - +:1.48
+1:3/8. .+ 1.87
=142 1176
+1-1/8 -4+ -1.88
+2 + 451
- 1/2 — 1.86
+1 + 3.65
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—=3/4. = .81
+. 1/8. .+ .27
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<1-1/2 =10.62
+1148" 4+ 5.42
+2.314"+-780
+.14 +.454
+..3/8: + 1.25
$2°1/8 4 4.03
+3/8: 42,40
+2 3184818
+1-3/8+ 4.91

+ 359

131
11

23

12

54
12,043

13.769
1422
69

947
6,231
1,948
2,988
555
329

1,640
2,850

640
4,582
999

241
2,495
296

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the counter: {bid price shown, supplied by Shearson Loeb Rhoades, Wash-
ington)."P/E ‘ratios are based on earnings per share. for previous 12 months as
published by Standard & Poor's or as.obtained by Broadcasting’s own research.

Earnings figures are exclusive of extraordinary gain.orloss. Footnotes:* Stock did
not trade on given.day, price stiown'is last traded price.**No P/E ratio:computed,
company registered net foss. *** Stock split 2 for.1.4 Stock traded at'tessthan 125
cents.
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Enough competition, too much

That’s the consensus of industry
groups asked to respond to
House Telcomsubcom survey

Television broadcasting and networking
exist in a rarefied, highly regulated at-
mosphere, but evidence of monopoly
power in the industry is at best, ‘‘am-
biguous and mixed.”” In radio, ‘“‘limited
data and crude analysis suggest, ten-
tatively,” that markets are competitive.

No matter what sort of creature the FCC
and market forces have created in broad-
casting thus far, the future, with its emerg-
ing, competing technologies, is likely to
bring much more competition among
mass media services, especially in video.

That’s how the industry responded to a
survey by House Telecommunications
Subcommittee Chairman Timothy E.
Wirth (D-Colo.) who is trying to establish
where and how much competition exists in
the communications industry. Last week,
subcommittee staffers began studying a
mass of information, gathered through
oral hearings and the written survey, that
will form the base for a report on the status
of competition in telecommunications.
They hope to have completed their report
by early September, when subcommittee
members will use it as their data base
when drafting amendments to the Com-
munications Act of 1934.

Questionnaires were sent to the Na-
tional Association of Broadcasters, the
National Radio Broadcasters Association,
the National Cable Television Association,
the three major networks and a number of
group station owners and cable system
operators. They asked for listings of total
market and company revenues, the num-
ber of present and anticipated competi-
tors, availability and ‘‘cross-elasticity’” of
similar services, initial investment re-
quired for entry into a market and barriers
to entering a market, what it takes to be-
come a ‘“‘going concern,” a breakdown of
assets and expenses, an assessment of the
availability of capital for expansion, net
income and information about cross-
ownership in other communications en-
tities.

A number of broadcasters and MSQ’s
that responded sent their annual reports
and other public information. ““There was
no protection for proprietary informa-
tion,” said NCTA General Counsel Brenda
Fox, ‘‘so many firms may not have pro-
vided it.’

Spokesmen for ABC, CBS, NBC and
Storer Broadcasting said their responses
had been relatively brief, because the
NAB’s had been comprehensive and there
was no need to repeat its information.

The NAB hired National Economic
Research Associates Inc., a Washington

consulting firm, to compile an overview of
competition in broadcasting. It drew
heavily on the FCC’s 1979 financial
figures and a number of government and
private studies, all of them previously
published. No new information could be
compiled, said Donald L. Martin, the
NERA executive who prepared NAB’s
response, because the subcommittee
asked that its survey be answered only
three weeks after its initial mailing.
According to the NERA report, govern-
ment regulations have kept prices and
profits at ‘‘artificially high levels’ in

regulation

broadcasting without bestowing ‘signifi-
cant monopoly power on any one firm.”
This does not mean, however, that broad-
casters reap consistently high profits.
“‘Barriers to entry may keep up revenues,
but they cannot keep costs down.
Therefore, many broadcasters will make
only normal returns and others will suffer
losses.”’

It is widely believed that the FCC’s 1952
Sixth Report and Order on Television
Assignments is largely responsible for the
high rates of return in broadcasting, said
the NERA report. Because UHF stations

CBS’s argument for TV dereguiation:
Video competition in the top-50 markets
CABLE Total
% Average UHF & Video-

of homes number of MDS VHF cassette  Radio
passed channels channels channels players  stations
1. New York 28% 29 3 14 177,554 39
2. Los Angeles 23 23 3 18 115314 32
3. Chicago 6 2 2 11 78,652 39
4. Philadelphia 23 27 2 10 65011 30
5. San Francisco 59 23 2 12 52,861 28
6. Boston 19 23 2 9 51,367 23
7. Detroit 4 27 2 7 44,335 23
8. Washington 8 29 1 7 38,580 20
9. Cleveiand 32 20 3 5 36,465 21
10. Dallas-Ft. Worth 1 35 2 6 33,465 20
11. Pittsburgh 42 13 1 [§ 32,186 22
12. Houston 8 16 2 6 31,759 26
13. Minneapolis-St. Paul 3 30 1 [§ 27923 24
14. St Louis 4 18 1 6 27,708 20
15. Seattle-Tacoma 41 23 2 7 31,759 26
16. Atlanta 10 33 1 [§ 26,850 23
17. Miami 19 34 1 9 26,644 17
18. Tampa-St. Petersburg 49 22 2 6 25578 13
19. Baltimore 5 28 1 6 22,381 22
20. Denver 13 37 1 6 21,315 23
21. Indianapolis 16 21 1 6 21,102 20
22. Sacramento, Calif. 24 21 2 6 20,248 17
23. San Diego 75 32 2 4 19,823 19
24. Portland, Ore. 3 19 1 5 19,397 24
25. Kansas City, Mo. 30 30 1 6 19,183 19
26. Hartford, Conn. 61 33 3 7 18,757 13
27. Cincinnati 8 28 2 7 18,331 18
28. Milwaukee 10 25 1 6 18,331 19
29. Buffalo 60 28 1 5 17,478 16
30. Nashville 3 16 1 5 16,839 17
31. Phoenix 2 15 1 8 16,626 19
32. Columbus, Ohio 51 23 2 4 15,986 15
33. Providence, Rl 13 31 2 4 15,773 13
34. Memphis 11 36 1 5 15,347 20
35. Charlotte, N.C. 15 12 1 7 15347 13
36. New Orleans 12 29 1 5 14,707 23
37. Greenville, N.C. 30 22 1 5 14,707 10
38. Grand Rapids, Mich. 45 19 2 5 14,707 17
39. Oklahoma City 17 30 1 5 14,707 17
40. Orlando, Fla. 44 18 2 5 13,855 12
41. Raleigh, N.C. 23 19 2 4 13,642 10
42. Louisville, Ky, [§ 21 1 6 13428 16
43. Charleston, S.C 37 14 2 6 13,215 11
44. Birmingham, Ala. 25 26 1 5 12,789 20
45. Salt Lake City 10 12 2 6 12,789 18
46. Harrisburg, Pa. 60 16 2 6 12,789 8
47. Norfolk, Va. 34 31 1 5 12,576 13
48. Witkes Barre, Pa. 54 20 1 4 12,576 ) [§
49. Albany, N.Y. 60 31 i 4 12,576 "
50. Dayton, Ohio 51 30 1 4 11,936 12
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cannot effectively compete with VHF sta-
tions, there are fewer TV stations than
there could be and there is no real market
for additional networks.

Broadcast licensees ‘‘behave as if they
did not possess market or monopoly
power,’ said the report. ‘‘Stations are no
less profitable in markets with relatively
more licensees or where audience shares
are relatively more equal than in markets
with relatively few licensees or where the
lack of channel assignments prevents new
stations from entering.”

The FCC’s 1952 order allowed a greater
profit margin in larger markets and higher
rates of return for network affiliates by pro-
tecting network profits from the competi-
tive entry of additional networks, said the
report. However, the report said, broadcast
rates of return are artificially inflated be-
cause many are calculated on replacement
value or some derivative of the historical
value of a station’s equipment rather than
on the price a licensee paid for a station.

Addressing competition in radio, the
NERA report summarized the FCC’s
reasons for deregulating radio earlier this
year. It commented that the FCC’s “‘in-
terpretation of its radio industry data may
be suggestive of competitive markets,”
but ‘‘little in their analysis actually tests
for the presence of market power.”’

The FCC’s ‘‘conjecture about the pres-
ence of competition in large radio markets
is probably not wrong,’ said the report,
“but its evidence is ambiguous in small
markets.”’

“Lower advertiser demand and col-
fusive station behavior are both consistent
with relatively little ‘‘overcommercializa-
tion.’ said the report.

The report concludes that potential
competition from other media ‘‘has con-
siderably reduced opportunities for the ex-
ercise of market power by individual
broadcasters or groups of broadcasters,’
and that ‘‘whatever market power may
have been attributed to television net-
works in the past, that power is not likely
to be sustained in the future.”

NCTA submitted a battery of charts to
the subcommittee, demonstrating that it
competes currently or potentially with
other indusiries on four different fronts,
broadcasting, entertainment services,
print information services and telecom-
munications services.

“Today, as well as five to 10 years from
now. cable will be only one of many play-
ers in the arena,’” said NCTA.

NRBA submitted copies of two reports
it had compiled for its members earlier
this year, on potential competition from
cable and another on small-market radio.

CBS expanded a report it previously
offered the subcommittee to demonstrate
competition among video outlets in
markets represented by subcommittee
members (BROADCASTING, June 8). The
expanded report lists video outlets in each
of the top 50 markets.

“There simply is no longer any basis for
making policy decisions on the shibboleth
that there is a scarcity of video channels,’
said CBS. ““The video distribution logjam
is simply gone.”’

Comsat ¢ liary asks FCC to
reject nir itions to deny

filed by NAB, ABC and AMST,
among others; NBMC supports STC

Satellite Television Corp., the Comsat sub-
sidiary that has filed the only DBS applica-
tion that has been formally accepted for fil-
ing by the FCC, has asked the FCC to re-
ject all nine petitions to deny that applica-
tion. The WNational Black Media Coalition
has filed a petition in support of the STC
proposal, also asking the commission to
dismiss the nine opposing petitions.

Among those calling for denial of the
STC proposal were the National Associ-
ation of Broadcasters and ABC, which
challenged STC on legal, financial and
technical grounds. In addition, the Associ-
ation of Maximum Service Telecasters and
the three TV network affiliates associ-
ations filed ‘‘objections’ to the STC ap-
plication, and called on the commission to
hold a hearing concerning its alleged defi-
ciencies.

STC rebutted arguments of NAB and
others that the commission was statutorily
precluded from authorizing anything but a
local broadcast service. The Communica-
tions Act does not restrict the commission
““t0 a single licensing structure such as the
designation of local service areas for
broadcast facilities,” said STC. ““To the
contrary,’ it argued, ‘‘Congress
deliberately equipped the FCC with broad
discretion to permit prompt responses to
changing technological and marketplace
conditions in the search for the best means
of extending communications service to
the entire country.”’

Regarding allegations that its DBS pro-
posal would harm terrestrial operations
economically, STC noted that conven-
tional broadcasters usually raise that issue
whenever a new technology is introduced.

STC charged that the NAB took esti-
mates, made in a study by Arthur D. Little
Inc., that DBS might win 40% to 80% of
the current terrestrial subscription televi-
sion market, “‘out of context’’> The Little
study, said STC, ‘‘clearly ignores the
possibility that STV stations will respond
to DBS competition by differentiating
their service’’ or lowering prices.

As to its financial qualifications, STC
characterized as ‘‘absurd’ the suggestion
by the NAB that “‘STC must show that
Comsat’s current liquid assets exceed its
current liabilities by at least $225 million.’
The establishment of a cash or cash-
equivalent account of that magnitude
“‘years in advance of actual capital needs,”
it said, “‘would be a costly and inefficient
use of funds. ... [and] a disservice to
Comsat’s shareholders.”

As to the $400 million line of credit it
hopes to secure through a banking syndi-
cate put together by Chase Manhattan, STC
said that ‘‘reasonable assurance’ of
the loan’s availability is all it needs to
prove to the commission at this time.
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STC admitted high-definition television
was one possible future use of the 12 ghz
band. But to reserve the entire band for
that purpose would be ““unreasonable,’ it
said, especially in light of ‘‘recent conclu-
sions by HDTV experts’’ that ““HDTV will
not become commercially viable until the
1990’s at the earliest.”

As to its proposed 16 mhz bandwidth,
STC said it has made ‘‘what it considers to
be reasonable engineering and economic
trade-offs and designed a system that will
provide a sufficient picture quality without
requiring excessive satellite power. ...’

NBMC noted that none of the STC op-
ponents ‘‘challenged the validity and ex-
cellence of STC’s proposed service, nor
could they”’ It noted that STC plans to
devote about 50% of its air time to nonen-
tertainment programing. ‘‘Service for
minorities is explicitly proposed for airing
each weekday afternoon or evening,’ it
said.

NBMC and STC recently concluded an
agreement (one of the ‘‘three or four best
ever negotiated,’ according to the coali-
tion) on STC’s commitment to minorities
and minority programing. It states:

& Establishment of a ‘‘citizen advisory
council” with significant minority repre-
sentation—at least five members—that
will meet with STC officials periodically.

Formation of an Office of Minority
Program Services to develop minority and
public affairs programing for STC.

& Establishment by STC of EEO goals
and timetables, ‘‘supplemented with a
variety of training and management sen-
sitizing efforts.”

® Funding by STC of a program
designed to increase minority participation
in telecommunications, initially at $50,000
per year.

® Creation of a minority enterprise
small business investment corporation
(MESBIC) capitalized at $1 million.

B An affirmative action program cover-
ing procurement and contracting with
minority firms.

B Service without charge at various
public sites and community centers, par-
ticularly in low-income neighborhoods.

CBS-BMI finally
come to terms

12-year-old suit is resolved
with network agreeing to pay
over $42 million in fees

Broadcast Music Inc. announced last week
that 12 years of litigation with CBS had
been ended with a settlement ‘‘highly
favorable to BMI”” and the signing of a
new five-year music license agreement by
CBS extending through 1985.

The entire package, going back to 1969
when CBS filed its “‘per use”’ license suit
against BMI and the American Society of
Composers, Authors and Publishers and
extending through 1985, was understood
to call for CBS to pay BMI more than $42
million.

The settlement was said to represent a



big step by BMI toward parity with ASCAP
in terms of license fees.

In 1969, when the litigation started,
CBS was paying BMI $1.6 million a year
and paying ASCAP $5.6 million a year.
Under the new five-year contract, CBS in
1985 reportedly will pay BMI $8.3 million
as compared with $9.8 million for ASCAP,
or about 85% of the ASCAP level. For
1981, CBS’s fee to BMI is understood to
be about 75% as much as its fee to ASCAP

Edward M. Cramer, BMI president, said
the increase in the CBS fee since CBS filed
its suit in 1969 amounted to more than
400%, ‘‘the largest increase in both per-
centage and dollars that we’ve ever
received.”” The increase, he said, ‘‘repre-
sents CBS’s recognition of the increasing
value of the BMI repertoire.”’

The settlement followed the Supreme
Court’s refusal to hear a CBS appeal from
a lower court decision dismissing its suit
(BROADCASTING, April 13). It demon-
strates, Cramer said, that ‘‘no matter how
involved a situation may be, where busi-
ness considerations are concerned, busi-
nessmen can always sit down and together
reach an agreement that is satisfactory to
all”’

CBS completed negotiation of a settle-
ment with ASCAP a month ago. It calls
for CBS to pay ASCAP a total of $51
million for the period 1970 through 1985.

b ]
Closed court
hearing protested

by news media

Buffalo stations and newspaper
ask Justice Marshall to open
pretrial hearing in murder case

The ongoing conflict between the right of
an individual to a trial by an impartial jury
and the right of the press to cover pretrial
hearings arose again last week when
Buffalo, N.Y., news organizations asked
U.S. Supreme Court Justice Thurgood
Marshall to halt a closed pretrial hearing
until after higher courts determine
whether the hearing had been closed con-
stitutionally.

At issue are the pretrial hearings for
Army Private Joseph Christopher, a white
who has been accused of killing as many as
a dozen blacks.

To the consternation of the Buffalo
media, the trial judge closed the pretrial
hearings, which have been going on for
two weeks.

Although the Buffalo media appealed
the trial court judge’s decision to the
state’s appellate division court, the judge
there refused to block the closure but
agreed to consider on Aug. 31 whether the
lower court had closed its doors constitu-
tionally.

Seeking immediate relief, however,
WKBW-TV, WIVB-TV and the Buffalo Evening
News asked Marshall on July 28 to halt the
pretrial hearings until they could argue
against the closing before the appellate
division court.

Washineateomn\¥atch

Milter still on hold. Although'Senate Commerce Committee has voted to approve

dames C.-Miller Ill as chairman of Federal Trade Commission, his nomination is stili on hold
(BroapcasTing, Aug. 3). Senator Slade Gorton (R-Wash.) requested that his nomination be
held from full Senate approval untit he'd had time to investigate Miller's commitment to
antitrust enforcement. As result, Millermust wait until after Senate comes back from
recess:-September 9 to be confirmed.

O
Reprieve.FCC has reversed Administrative Law Judge Walter Miller's dismissal of
application-of Bison City Television 49 Ltd., for new UHF station at Buffalo, N.Y. Miller
rejected-as-late two attempts by Bison to-amend application to show that 71% interest of
application which had initially been attributed to unidentified limited partners had been
acquired-byapplicant’s general partner. Amendments were filed shortly after deadline and
commission said Miller's rejection of application was unduly harsh.

O
Sports stopped. U.S. District Court in Massachusetts has enjoined Entertainment and
Sports Programing Network and several of its cable affiliates from transmitting “highlights”
of Boston Red Sox (baseball) and Boston Bruins (hockey) games telecast by wssk-tv
Boston without authorization of station and teams. Injunction from U.S. District Court came
last Monday (Aug. 3) in response to petition by New Boston Television Inc., subsidiary of
Storer-Broadcasting Co. (operator of wsek-Tv) and owners of two teams. Judge Rya W.
Zobel's restraining order, in addition to ESPN, applies to Community Cablevision of
Framingham, Greater Boston Cable Corp., Warner Cable of Massachusetts and Warner
Cable of Salem. It forbids “copying, excerpting, rebroadcasting in any manner any footage
of any Red Sox or Bruins games that wsek-Tv Boston telecasts without plaintiff's
authorization™and restrains defendants from representing to-any person that defendants
have right to use any footage beyond that authorized by plaintiffs.

O

Tinker and explain, please. National Association of Broadcasters has asked FCC to
maodity its new radio operator licensing requirements to allow chief operators to delegate
duties to-one or more assistant chief operators or to allow chief operators to supervise
assistants performing those duties. It asked FCC to clarify whether AM directional stations,
which have:-used first class operators prior to July 1, 1981, must continue to have first class
duty operators without exception.

Oct12

A unique advertising opportunity—once in 50 years.

On October 12, 1981, BROADCASTING will celebrate its own golden
anniversary in a massive, one-of-a-kind issue. Including: an “‘At
Large”’ interview with editor Sol Taishoff encompassing his recollec-
tion of the first 50 years . .. a year-by-year chronology of the first 50
years of the magazine ... and a comprehensive look ahead to the
communications systems of the year 2001.

Bonus readership for your advertising. Reserve space now.

For placements from the North and East, call Win Levi, Dave Berlyn or Charles
Mohr at (212) 599-2830; from the South, call Gene Edwards (202) 638-1022; from
the West, call Tim Thometz at (213) 463-3148. From any point of the compass, call
David Whitcombe or John Andre at (202) 638-1022.

You belong in Broadcastings Oct12
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The:Media

Arbitron and Nielsen estimate country’s cable penetration

Cable television was in approximately
21,000,000 U.S. households in May,
26.5% of all U.S. television homes, ac-
cording to estimates by A.C. Nielsen Co.
* Or, from another measurement perspec-
tive, cable penetrated 17,376,700 house-
holds that month, some 22% of TV
homes, according to Arbitron Co.

Both Nielsen and Arbitron have
released cable figures based on 1980 cen-
sus data—each with its own market-by-
market results.

Depending on the market, penetration
figures vary dramatically. Arbitron, for ex-
ample, shows the range from 1% penetra-
tion in Las Vegas to 99% in Palm Springs,
Calif. And the numbers differ with the
measurement technique of the services.
Nielsen combines Palm Springs with the
Los Angeles market for an overall
penetration of 18.7%.

The highest percentage of penetration
Nielsen found is in the Santa Barbara-San-
ta Maria-San Luis Obispo, Calif., desig-
nated market area (DMA) where 82.5% of
the TV homes are served by cable. Three
others are shown with more than 70%
penetration: Parkersburg, W.Va. (75.4%);
Laredo, Tex. (73.5%), and Biloxi-
Gulfport, Miss. (71.1%).

Following the 99% high for Palm
Springs, the next three on the Arbitron list
area are Parkersburg (72%), and Santa
Barbara-Santa Maria-San Luis Obispo and
Lima, Ohio (both 67%).

The Nielsen and Arbitron markets and
penetration figures follow:

Arbitron

Market % penetration
Abilene-Sweetwater, Tex. 60.4
Ada-Ardmaore, Okla. 43.9
Albany, Ga. 389
Albany-Schenectady-Troy, N.Y. 451
Albuquerque, Farmington, N.M. 275
Alexandria, La. 45.1
Atexandria, Minn. 31.1
Alpena, Mich. 625
Amarillo, Tex. 55.2
Atianta 19.6
Augusta, Ga. 29.4
Austin, Tex. 411
Bakersfield, Calif. 66.3
Baltimore 6.3
Bangor, Me. 25.0
Baton Rouge, La. 338
Beaumont-Port Arthur, Tex. 26.2
Beckley-Bluefield-Oak Hill, W. Va. 68.3
Billings, Mont. 435
Biloxi-Gulfport, Miss. 711
Binghamton, N.Y. 60.5
Birmingham-Anniston, Ala. 320
Boise, Idaho 10.4
Boston-Manchester, NH.—

Worcester, Mass. 17.3

Market

% penetration

Market

% penetration

Bristol, Va.-Kingsport, Johnson City, Tenn.

Buffalo, N.Y.

Burlington, Vt.-Plattsburg, N.Y.

Butte, Mont.

Casper-Riverton, Wyo.

Cedar Rapids-Waterloo-Dubuque, lowa

Champaign-Springfield-Decatur, IIi.

Charleston-Huntington, W. Va.

Charleston, S.C.

Charlotte, N.C.

Chattanooga

Cheyenne, Wyo.-Scottsbluff,
Neb.-Sterling, Colo.

Chicago

Chico-Redding, Calif.

Cincinnati

Clarksburg-Weston, W. Va.

Cleveland-Akron

Colorado Springs-Pueblo

Columbia-Jefferson City, Mo.

Columbia, S.C.

Columbus-Tupelo, Miss.

Columbus, Ga.

Columbus, Ohio

Corpus Christi, Tex.

Dallas-Ft. Worth

Davenport, lowa-Rock Island-Moline, Il

Dayton, Ohio

Denver

Des Moines-Ames, lowa,

Detroit

Dothan, Ala.

Duluth, Minn.-Superior, Wis.

El Paso

Erie, Pa.

Eugene, Ore.

Eureka, Calif.

Evansville, Ind.

Fargo-Valley City, N.D.

Flint-Saginaw-Bay City, Mich.

Florence, S.C.

Fresno (Visalia), Calif.
Ft. Myers-Naples, Fla.
Ft. Smith, Ark.
Ft. Wayne, Ind.

Gainesville, Fla.

Glendive, Mont.

Grand Junction-Montrose, Colo.
Grand Rapids-Kalmzoo-B. Creek, Mich.
Great Falls, Mont.

Green Bay, Wis.

Greensboro-H. Point-W. Salem, N.C.
Greenville-N. Bern-Washntn, N.C.
Greenville-Spart.-Asheville, N.C.
Greenwood, Miss.

Hagerstown, Md.
Harlingen-Weslaco, Tex.
Harrisburg-Lncstr-Leb.-York, Pa.
Harrisonburg, Va.

Hartford-New Haven, Conn.
Hattiesburg-Laurel, Miss.

Honolulu

Houston
Huntsville-Decatur-Florence, Ala.
Idaho Falls-Pocatello
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40.0
39.8
42.3
545
68.4
18.7
50.7
52.5
28.9
156.3
245

60.3

45
536
128
65.7
20.7
28.3
308
29.0
40.9
39.8
36.8
34.2
11.5
31.9
347

9.9
287

4.6
33.1
377
41.9
323
56.1
62.6
38.7
34.0
30.9
42.8
17.3
56.5
524
26.6
57.6
56.4
60.9
35.0
44.3
174
216
28.7
21.0
527
56.8
27.2
47.5
38.1
435
325
453
14.2
41.2
359

Indianapolis-Lafayette
Jackson, Miss.

Jackson, Tenn.
Jacksonville, Fla.
Johnstown-Altoona, Pa.
Jonesboro, Ark.

Joplin, Mo.-Pittsburg, Kan.
Kansas City, Mo.
Knoxville, Tenn.

La Crosse-Eau Claire, Wis.
Lafayette, La.

Lake Charles, La.
Lansing, Mich.

Laredo, Tex.

Las Vegas

Lexington, Ky.

Lima, Ohio
Lincoin-Hastings-Kearney, Neb.
Little Rock-Pine Bluff, Ark.
Los Angeles-Palm Springs
Louisville, Ky.

Lubbock, Tex.

Macon, Ga.

Madison, Wis.

Mankato, Minn.
Marquette, Mich.

Mason City, lowa-Austin-Rochester, Minn.

Medford-Klamath Falls, Ore.
Memphis

Meridian, Miss.

Miami-Ft. Lauderdale

Milwaukee

Minneapolis-St. Paul
Minot-Bismarck-Dickinson, N.D.
Missoula, Mont,
Mobile-Pensacola, Fla.

Monroe, La.-El Dorado, Ark.
Monterey-Salinas, Calif.
Montgomery, Ala.
Nashville-Bowling Green

New Orleans

New York
Norfolk-Portsmth-Newpt. Nws., Va.
North Platte-Hayes-McCook, Neb.
Odessa-Midland-Monahans, Tex.
Oklahoma City

Omaha

Orlando-Daytona Beach, Fla.
Ottumwa, lowa-Kirksville, Mo.

Paducah, Ky.-C. Girardeau, Mo.-Harrbg, Iil.

Panama City, Fla.

Parkersburg, W. Va.

Peoria, Ill.

Philadelphia

Phoenix-Flagstaff

Pittsburgh

Portland-Bend, Ore.
Portland-Poland Spring, Me.
Presque Isle, Me.

Providence, R.L.-New Bedford, Mass.
Quincy, ll.-Hannibal, Mo.-Koekuk, lowa
Raleigh-Durham, N.C.

Rapid City, S.D.

Reno

Rhinefander, Wis.

23.9
36.2
46.3
29.1
68.1
475
36.5
26.4
29.2
40.7
34.8
452
41.0
735
2.9
30.3
67.1
347
20.6
187
17.0
40.2
52.7
30.2
46.7
67.1
30.3
511
18.0
34.2
16.0
11.3
6.6
38.6
44.7
33.1
29.9
65.9
38.3
16.4
18.6
213
24.2
34.8
65.4
30.0
1214
39.8
47.2
338
355
754
40.1
26.1
11.8
43.9
200
36.6
50.0
13.4
356.2
2786
46.3
491
234



Market % penetration  Market % penetration
Richmond-Petrsbrg-Charlotsvl, Va. 186 Sioux City, lowa 18.7
Roanoke-Lynchburg, Va. 345 Sioux Falls-Mitchell, S.D. 299
Rochester, N.Y. 219 South Bend-Elkhart, Ind. 215
Rockford, III. 455 Spokane 383
Roswell, N.M. 64.8 Springfield, Mo. 14.2
Sacramento-Stockton, Calif. 238 Springfield-Holyoke, Mass. 36.3
Salisbury, Md. 56.9 St Joseph, Mo. 45.4
Salt Lake City 141 St Louis 6.1
San Angelo, Tex. 68.2 Syracuse-Elmira, N.Y. 54.7
San Antonio, Tex. 241 Tallahassee, Fla.-Thomasville Ga. 39.2
San Diego 53.3 Tampa-St. Petrsbrg-Sarasota, Fla. 19.5
San Francisco-Oakland 40.5 Terre Haute, Ind. 303
Santa Barbra-SanMar-San Luis Obispo, Toledo, Ohio 375

Calif. 825 Topeka, Kan. 40.0
Savannah, Ga. 330 Traverse City-Cadillac, Mich. 293
Seattle-Tacoma, Wash. 31.9 Tucson-Nogales, Ariz. 15.3
Shreveport, La. 35.4 Tulsa, Okla. 375

Market % penetration
Twin Falls, idaho 56.8
Tyler, Tex. 53.3
Utica, N.Y. 61.1

Waco-Temple, Tex. 545
Washington 8.0
Watertown, N.Y. 48.4
Wausau, Wis. 20.0
West Palm Beach-Ft. Pierce, Fla. 48.0
Wheeling, W. Va.-Steubenville, Ohio 60.2

Wichita Falls, Tex.-Lawton, Okla. 46.7
Wichita-Hutchinson, Kan. 36.7
Wilkes Barre-Scranton, Pa. 62.1

Wilmington, N.C. 368
Yakima, Wash. 427
Youngstown, Ohio 275
Yuma, Ariz.-El Centro, Calif. 66.4
Zanesville, Ohio 61.4

I S R O . e B e N R AR T R

Abilene-Sweetwater, Tex.
Albany, Ga.
Albany-Schenectady-Troy, N.Y.
Albuguergue, N.M.
Alexandria, La.

Alexandria, Minn.

Alpena, Mich.

Amarillo, Tex.

Anchorage

Anniston, Ala.

Ardmore-Ada, Okla.

Atlanta

Augusta, Ga.

Austin, Tex.

Bakersfield, Calif.

Baltimore

Bangor, Me.

Baton Rouge, La.
Beaumont-Port Arthur, Tex.
Bend, Ore.

Billings-Hardin, Mont.
Biloxi-Gulfport-Pascagoula, Miss.
Binghamton, N.Y.
Birmingham, Ala.
Bluefield-Beckley-Oak Hill, W. Va.
Boise, Idaho

Boston

Bowling Green, Ky.

Bristol, Va.-Kingsport-Johnson City, Tenn.

Buffalo, N.Y.

Burlington, Vt-Plattsburgh, N.Y.
Casper-Riverton, Wyo.

Cedar Rapids-Waterloo, lowa
Charleston, S.C.
Charleston-Huntington, W. Va.
Charlotte, N.C.

Charlottesville, Va.
Chattanooga, Tenn.
Cheyenne, Wyo.

Chicago

Chico-Redding, Calif.
Cincinnati
Clarksburg-Weston, W. Va.
Cleveland

Colorado Springs-Pueblo
Columbia, S.C.

Coflumbia-Jefferson City, Mo.
Columbus, Ga.

Columbus, Ohio
Cotumbus-Tupelo, Miss.
Corpus Christi, Tex.

57
37
41
19
40
28

50

55
37
14
22
34
58

20
28
22

36
50
56
21
59

15

30

37
64

16

12
46
20
54

45
10
51

17
20
24
30
33
30
43
21

Nielsen

Dallas-Ft. Worth

Davenport, lowa-Rock Island-Moline, 1lI.

Dayton, Ohio

Denver

Des Moines, lowa

Detroit

Dothan, Ala.

Dubuque, lowa

Duluth, Minn.-Superior, Wis.

El Centro-Yuma, Calif.

El Paso, Tex.

Elmira, N.Y.

Erie, Pa.

Eugene, Ore.

Eureka, Calif.

Evansville, Ind.

Fargo, N.D.

Farmington, N.M.

Flagstaff, Ariz.

Flint-Saginaw-Bay City, Mich.

Florence, S.C.

Fresno, Calif.

Ft. Myers-Naples, Fla.

Ft. Smith, Ark.

Ft. Wayne, Ind.

Gainesville, Fla.

Grand Junction, Colo.

Grand Rapids-Kalamazoo-Battle
Creek, Mich.

Great Falls, Mont.

Green Bay, Wis.

Greensboro-W. Salem-H. Point, N.C.

Greenville-N. Bern-Washington, N.C.

10
31

26

34
63
24
59
34
66

52
53
34
32
43
60
26
34
14
55
47
31
53
42

30

16
18
12

Greenville-Spartanburg, S.C.-Asheville, N.C. 19

Hartford-New Haven, Conn.
Harrisburg-York-Lncstr-Leb., Pa.
Harrisonburg, Va.

Helena, Mont.

Houston
Huntsville-Decatur-Florence, Ala.
Idaho Fails-Pocatello
Indianapolis

Jackson, Miss.

Jackson, Tenn.

Jacksonville, Fla.
Johnstown-Altoona, Pa.
Jonesboro, Ark.

Joplin, Mo .-Pittsburg, Kan.
Kansas City, Mo.

Knoxville, Tenn.

La Crosse-Eau Claire, Wis.
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35
40
29
50
10
34
34
19

40
22
62
39
31
20
23
39

Lafayette, Ind.

Lafayette, La.

Lake Charles, La.

Lansing, Mich.

Laredo, Tex.

Las Vegas
Laurel-Hattiesburg, Miss.
Lexington, Ky.

Lima, Ohio
Lincoln-Hastings-Kearney, Neb.
Little Rock, Ark.

Los Angeles

Louisville, Ky.

Lubbock, Tex.

Macon, Ga.

Madison, Wis.

Mankato, Minn.

Marquette, Mich.
McAllen-Brownsville, Tex.
Medford, Ore.

Memphis

Meridian, Miss.

Miami

Miles City-Glendive, Mont.
Milwaukee

Minneapolis-St. Paul
Minot-Bismarck-Dickinson, N.D.
Missoula-Butte, Mont.
Mobile, Ala.-Pensacola, Fla.
Monroe, La.-El Dorado, Ark.
Montgomery, Ala.

Nashville

New Orleans

New York
Norfolk-Prtsmth-Nwprt Nws-Hmptn, Va.
North Platte, Neb.
Odessa-Midland, Tex.
Oklahoma City

Omaha

Orlando-Daytona Beach, Fla.
Ottumwa, lowa-Kirksville, Mo.
Paducah, Ky-C. Grardeau, Mo.-Hrrsbrg, Ill.
Palm Springs, Calif.

Panama City, Fla.
Parkersburg, W. Va.

Peoria, .

Phitadelphia

Phoenix

Pittsburgh

Portland, Ore.
Portiand-Poland Springs, Me.

18

30



Market

% penetration

Presque lIsle, Me.
Providence, R.l.-New Bedfor
Quincy, ill-Hannibal, Mo.
Raleigh-Durham, N.C.
Rapid City, S.D.

Reno

Richmond, Va.
Roanoke-Lynchburg, Va.
Rochester, N.Y.

Rochester-Austin, Minn.-Mason City, lowa

Rockford, I\

Roswell, N.M.

Sacramento-Stockton, Calif.

Salinas-Monterey, Calif.

Salisbury, Md.

Salt Lake City

San Angelo, Tex.

San Antonio, Tex.

San Diego

San Francisco

Santa Brbra-Santa Maria-
San Luis Obispo, Calif.

Savannah, Ga.

Seattle-Tacoma, Wash.

Selma, Ala.

Shreveport, La.-Texarkana, Tex.

Sioux City, lowa

Sioux Falls-Mitchell, S.D.
South Bend-Elkhart, Ind.
Spokane, Wash.
Springfield, Mass.
Springfield, Mo.

Springfield-Decatur-Champaign, i.

St. Joseph, Mo.
St. Louis
Syracuse, N.Y.

a7
d, Mass. 11
29
22
37
34
13
29
20
31
37
64
19
59
50
12
56
13
45
45

67
30
28
41
30
23
26
22
35
29
13
38
47

6
40

Market % penetration ~ Market % penetration
Tallahassee, Fla. 34  Waco-Temple, Tex. 56
Tampa-St. Petersburg, Fla. 16  Washington 10
Terre Haute, Ind. 30 Watertown-Carthage, N.Y. 45
Toledo, Ohio 32  Wausau-Rhinelander, Wis. 17
Topeka, Kan. 46  West Paim Beach, Fla. 44
Traverse City-Cadillac, Mich. 25  Wheeling, W. Va.-Steubenville, Ohio 53
Tucson, Ariz. 14 Wichita Falls, Tex.-Lawton, Okla. 39
Tulsa, Okla. 30  Wichita-Hutchinson, Kan. 34
Tuscaloosa, Ala. 40  Wilkes Barre-Scranton, Pa. 54
Twin Falls, Idaho. 46 Wilmington, Del. 31
Tyler, Tex. 47  Yakima, Wash. 45
Utica, N.Y. 55  Youngstown, Ohio 19
Victoria, Tex. 70  Zanesvilie, Ohio 58
— |

Chengheulands

TSR PR OPOSED

WEFM(FM) Chicago O Sold by GCC
Communications Inc. to First Media Corp.
for $9.2 million. Seifler is owned by
General Cinema Corp., Boston-based
publicly traded corporation. Richard A.
Smith is chairman and president and 3.3%
owner. General Cinema also owns WCIX-TV
Miami and 80% of WSNY(AM)-WHUE(FM)
Boston. It has also sold, subject to FCC
approval, WIFI(FM) Philadelphia (see
below). Alexander M. Tanger, president of
GCC Communications, owns remaining
20% of Boston stations. Buyer is owned by
Richard E. Marriott (chairman) and
family. He is vice president of Marriott

/

Florida
Montana
Virginia

Washington

California

Profitable east coast AM/FM
with real estate on terms.

Fulltime AM in booming energy

area.

Small-market AM/FM...
underdeveloped.

Underdeveloped fulltime AM...
needs owner/operation. ..

low down payment.

AM/FM in fast-growing area with
great potential . ..cash required.

Call or write for details.

BLACKBUR N «conanvanc.

RADIO « TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING « APPRAJSALS

N

$1,250,000
$700,000
$250,000

$140,000

$850,000

WASHINGTON, D.C.
20036
1111 19th Street, NW

k(202) 331-9270

CHICAGO, 60601

333 N. Michigan Ave.

(312) 346-6460

ATLANTA, 30361
400 Colony Square
(404) 892-4655

BEVERLY HILLS, 90212
9465 Wilshire Blvd.
(213) 274-8151

8/10/81 )
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Corp., publicly held worldwide hotel and
restaurant chain. Marriotts also own WPGC-
AM-FM Morningside, Md. (Washington);
KAYK-AM-FM Provo, Utah; KOPA-AM-FM
Scottsdale, Ariz.; KFMK-FM Houston and
WZGC(AM) Atlanta. They have also
purchased, subject to FCC approval, KBLE-
FM Seattle (BROADCASTING, Sept. 1,
1980). WEFM is on 99.5 mhz with 6 kw
(CP: 9.7 kw) and antenna 1,170 feet above
average terrain.

WIFI(FM) Philadelphia O Sold by GCC
Communications Inc. to Broadcast En-
terprises National Inc. for $6.8 million.
Seller has also sold WEFM(FM) Chicago
(see above). Buyer is Philadelphia-based
group owner of five AM’s, two FM’s and
one TV owned principally by Ragan
Henry. It recently acquired WJAS(AM)
[formerly wxTQl Pittsburgh (BROADCAST-
ING, April 13) and has purchased, subject
to FCC approval, wTLC(FM) Indianapolis
(BROADCASTING, March 30). WIFI is on
92.5 mhz with 50 kw and antenna 500 feet
above average terrain.

WRNL(AM)-WRXL(FM) Richmond, Va. O
Sold by Rust Communications Group Inc.
to Capitol Broadcasting Co. Inc. for $4
million. Seller is Leesburg, Va.-based
group owner of six AM’s and six FM’s
owned by William E Rust and family.
Buyer is owned by James E Goodmon
(48.87%), brother, Ray (20.27%), estate of
A.J. Fletcher (21.28%) and 10 others.
James Goodmon is president and chief ex-
ecutive officer of Capitol. Ray Goodmon,
is Raleigh, N.C. attorney. They also own
WRAL-FM-TV Raleigh; WHTN(AM)-
WKEE(FM) Huntington, W. Va. and
KMAC(AM)-KISS(FM) San Antonio, Tex. In
addition, they own North Carolina News
Network and Tobacco Network which col-
lectively serve more than 300 radio sta-
tions in Southeast. Capitol also owns radio
representative firm in Raleigh, TN Spot
Sales. WRNL is on 910 khz with 5 kw full
time. WRXL is on 102.1 mhz with 140 kw
and antenna 320 feet above average ter-
rain. Broker: Blackburn & Co.

KWUN(AM) Concord, Calif. O Sold by
Contra Costa Radio Inc. to Burgundy
Broadcasting Corp. for $1 million. Seller is



owned by Arthur C. Youngberg who has
no other broadcast interests. Buyer is
owned by Richard M. Helzberg, San Fran-
cisco film producer who has no other
broadcast interests. KWUN is on 1480 khz
with 500 w day.

WROZ(AM) Evansville, Ind. © Sold by
Radio Evansville Inc. to South Central
Broadcasting Corp. for $1 million. Seller is
owned by Fuqua Communications, sub-
sidiary of Fuqua Industries, Atlanta-based
publicly traded conglomerate that also
owns WTAC(aM) Flint, Mich. J. B. Fuqua is
chairman. Buyer is owned by John D.
Engelbrecht and family. They own WIKY-
AM-FM  Evansville, Ind.;; WEZK(FM)-
wTVK(TV) Knoxville, Tenn.; and WZEZ(FM)
Nashville. They are also apphcants for new
TV at Florence, Ala., and have donated
subjeéct to FCC approval WIKY(AM)
Evansville, Ind., to Indiana State Univer-
sity (see” “‘For the Record,” page 78).
Wroz is on 1400 khz with 1 kw day and
250 w night.

WKVM(AM) San Juan, PR. O Sold by
American Colonial Broadcasting Corp. to
San Juan archdiocese of Roman Catholic
Church for $1 million. Seller is owned by
Zaida R. de Perez-Perry and family. They
own also WKVM-FM San Juan, WKBM-TV
Caguas and wsUR-TV Ponce, all Puerto
Rico. Buyer also owns WORO(FM) Ponce,
PR. Rev. Monsignor Rafael Fontanez is
episcopal vicar of administration. WKVM is
on 810 khz with 25 kw full time.

KJEZ(FM) Poplar Bluff, Mo. O Sold by
Lynn Farr to James C. McCrudden for
$600,000. Seller has no other broadcast
interests. Buyer is president and 49%
owner of wQpD(aM) Lakeland, Fla. KJEX is
on 95.5 mhz with 100 kw and antenna 865
feet above average terrain. Broker Chap-
man Associates.

O Other proposed station sales include:
WYNZ(AM) Jasper, WBIE(AM) Marietta, and
wAvVC(AM) Warner Robins, all Georgia;

WTAO(FM) Murphysboro, Ill.; WIKY(AM)
Evansville, Ind.; WwBz- FM Boston;
KEIN(AM) Great Falls Mont.; KVOV(AM)

Henderson, Nev.; WGNI(AM) WAAV (FM)
Wilmington, N.C., and KVIN(AM) Vinta,
Okla. (see ‘‘For the Record,” page 77).

NN APPROVED ISt

WGXL(FM) Laurens, S.C. O Sold by
Towers South Inc. to Keymarket Com-
munications Inc. for $2.5 million. Seller is
owned by Monty DuPuy and Gene
Phillips (50% each), who have no other
broadcast interests. Buyer is owned by
Kerby Confer and Paul Rothfuss (45%
each) and David Bernstein (10%). Confer
and Rothfuss own 35% each of WKRT(AM)-
WNOZ(FM) Cortland, N.Y., and 25% each
of KSSN-FM Little Rock, Ark. They have
sold wLYC(AM)-WILQ (FM) Williamsport, Pa.
(BROADCASTING, May 11), and, with
Bernstein, subject to FCC approval,
WHUM(AM) Reading, Pa. (BROADCASTING,
March 13). WGXL is on 100.5 mhz with
100 kw and antenna height 760 feet above
average terrain.

WONN(AM) Lakeland and WPVC(FM)
Winter Haven, both Florida O Sold by
WONN Inc. to Hall Communications Inc.
for $2 million. SeHer is owned by Herbert
S. Stewart (51%), Leonard H. Marks
(45%) and son, Stephen (4%). They have
no other broadcast interests. Senior Marks
is partner in Washington communications
law firm, Cohn & Marks. Buyer is Nor-
wich, Conn.-based group owner of five
AM’s and four FM’s; Robert M. Hall is
president. WONN is on 1230 khz with 1 kw
day and 250 w night. WpvC is on 97.5 mhz
with 100 kw and antenna 499 feet above
average terrain.

KPRL(AM)-KPRA(FM) Paso Robles,
Calif. O Sold by E Ray Bryant and wife,
Nancy L., to Lincoln Dellar and wife,
Sylvia (80% jointly) and Donald E. Pum-
mill and wife, Judith M. (20% jointly) for
$1 million. Sellers have no other broad-
cast interests. Dellars own KMEN(AM) San
Bernardino and XGGI(FM) Riverside, both
California, where Pummill is station man-
ager. KPRL is on 1230 khz with 1 kw day
and 250 w night. KPRA is on 94.3 mhz with
3 kw and antenna 54 feet above average
terrain.

WIVS(AM)-WXRD(FM) Crystal Lake,
ill. O Sold by Lake Valley Broadcasters
Inc. to Katy Communications for
$838,000. Seller is owned by Malcolm K.
Bellairs (67.6%), and sons Jerald (20.6%)
and Richard (11.8%). They have no other
broadcast interests. Buyer is subsidiary of
Katy Industries, publicly traded manufac-

* Negotiations
* Appraisals
Radio
T.V.
Newspapers
CATV
Financing

turer of industrial machinery and electrical
equipment based in Elgin, I1l. Wallace Car-
roll is president. It has no other broadcast
interests. FCC commissioners, considered
application in light of alleged nonbroadcast
misconduct on part of buyers. WIvs is
daytimer on 850 khz with 500 w. WXRD is
on 105.5 mhz with 3 kw and antenna 300
feet above average terrain.

KRML(AM) Carmel Calif. O Sold by Ed-
wards Broadcasting Co. to Johnston
Broadcasting Corp. for $500,000. Seller is
owned by George Edwards (49%);
Gertrude Horwitz (20.5%) and husband,
Harry A. (5%), Mary L. Maher (20.5%)
and husband, William J. (5%), who have
no other broadcast interests. Buyer is
owned by Stoddard P. Johnston and family.
FCC has granted Johnston application to
purchase KOKQ(FM) Seaside, Calif., for
$531,000 (BROADCASTING, July 6). KRML
is 500 w daytimer on 1410 khz.

0 Other approved stations sales include

wKAO(AM) Boynton Beach, wBGC(AM)
Chipley and wGTw(AM) Mount Dora, all
Florida; krLC(AM) Lewiston, Idaho;
WIVA(AM) South Bend, Ind.; WBGR-AM-FM
Paris, Ky, wokw(aM) Brockton, Mass.;
wMAX(AM) Grand Rapids, Mich.;
WYRQ(FM) Little Falls, Minn.; KBIM-AM-FM
Roswell, N.M.; WCHN-aAM-FM Norwich,
N.Y.; kDDR(aM) Oakes, N.D.; woxy(FM)
Oxford, Ohio; KLOR-FM Ponca City, Okla.;
WCNR(AM) Bloomsburg, Pa., and KHLB-
AM-FM Burnett, Tex. (see ‘‘For the
Record,”’ page 78).

MAJOR
SOUTHEAST
MARKET

Profitable Fulltime AM

(703) 821-2552

Cecil L.
Richards,

inc.
media brokers

Suite 408, 7700 Leeshury Pike
Falls Church, Va. 22043
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1% Times Gross Billing

$1,310,000 Including
Real Estate

Terms Possible to a
Qualified Buyer

A Confidential Service to
Owners & Qualified Buyers.
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TV’s bird watchers

*WBRC-TV Birmingham
*WKRG-TV Mobile, Ala.
*KTHV Little Rock, Ark.
KPAZ-TV Phoenix
KTVW-TV Phoenix
KZAZ Tucson, Ariz.
*KVOA-TV Tucson, Ariz.
*KJEO Fresno, Calif.
KMEX-TV Los Angeles
KTLA Los Angeles
KTTV Los Angeles
KTXL Sacramento, Calif.
KCRA-TV Sacramento
KCST-TV San Diego
*KGTV San Diego
*KTVU San Francisco
*KPIX San Francisco
KICU San Jose, Calif.
KFTY Santa Rosa, Calif.
KMPH Visalia, Calif.
WFSB-TV Hartford, Conn.
WVIT New Britain, Conn.
*KMGH-TV Denver
KWGN-TV Denver
*KOAA-TV Pueblo, Colo.
WRC-TV Washington
WTTG Washington
WDCA-TV Washington
WJIXT Jacksonville, Fla.
*WAWS Jacksonville, Fla.
WCIX-TV Miami
WLTV Miami
*WHFT Miami
*WPLG Miami

programing by satellite.)

Although there are almost four times as

WTOG St. Petersburg, Fla.
WTSP-TV Tampa, Fla.
*WTVT Tampa, Fla.
WAGA-TV Atlanta

WTBS Atlanta

WANX-TV Atlanta
*WSB-TV Atlanta

WCTV Thomasville, Ga.
*WOI-TV Ames, lowa
*KIVI Nampa, Idaho
*KWWL-TV Waterloo, lowa
WGN-TV Chicago
*WAND Decatur, Ill.
*WEEK-TV Peoria, IlI.
WQRF-TV Rockford, lIl.
WICS Springfield, .

WFFT-TV Fort Wayne, Ind.

WHMB-TV Indianapolis
*WRTV Indianapolis
*WPTA Roanoke, Ind.
*KTVH Hutchinson, Kan.

KARD-TV Wichita, Kan.

WDRB-TV Louisville, Ky.

KADN Lafayette, La.

WGNO-TV New Orleans
*WVUE New Orleans

WJZ-TV Baltimore

WCVB-TV Boston

WBZ-TV Boston

WXNE-TV Boston

WSBK-TV Boston
*WNAC-TV Boston
*WWLP Springfield, Mass.
*WUHQ-TV Battle Creek

WDIV Detroit

WJIBK-TV Detroit
*KDLH-TV Duluth, Minn.
*KSTP-TV Minneapolis
KMSP-TV Minneapolis
WTCN-TV Minneapolis
*KRCG Jefferson City’ Mo.
WDAF-TV Kansas City
KBMA-TV Kansas City

KOLR-TV Springfield, Mo.

KDNL-TV St. Louis
KPLR-TV St. Louis
KULR-TV Billings, Mont.
KXLF-TV Butte, Mont.
*WOWT Omaha

KVVU-TV Las Vegas
*KLAS-TV Las Vegas
*KAME-TV Reno
*KGGM-TV Albuguergue
KLKK-TV Albuguergue
KOB-TV Albuquerque
WAST Albany, N.Y.
WGR-TV Buffalo
WIVB-TV Buffalo
WPCQ-TV Charlotte, N.C.
WCCB Charlotte, N.C.
*WSOC-TV Charlotte, N.C.

*WGHP-TV High Point,N.C.

WAKR-TV Akron, Ohio
WABTI Cincinnati
*WKRC-TV Cincinnati
WXIX-TV Cincinnati
WJIKW-TV Cleveland
WEWS Cleveland

WUAB Cleveland
WBNS-TV Columbus
*WTVN-TV Columbus
*WHIO-TV Dayton, Ohio
WSFJ Newark, Qhio
WTVG Toledo, Ohio
*WYTV Youngstown, Chio
*KTEN Ada, Okla.
*KSWO-TV Lawton, Okla.
KAUT Oklahoma City
KGMC Oklahoma City
KOKH-TV Oklahoma City
KTBO-TV Oklahoma City *
KOKI Tulsa, Okla.
KTVZ Bend, Ore.
KOBI Medford, Ore.
KTVL Medford, Ore.
KATU Portland, Ore.
KPTV Portland, Ore.
*KGW-TV Portland, Ore.
WPCB-TV Greensburg, Pa.
*WJAC-TVJohnstown,Pa.
*WGAL-TV Lancaster, Pa.
KYW-TV Philadelphia
WPHL-TV Philade!phia
WTAF-TV Philadelphia
*WCAU-TV Philadelphia
KDKA-TV Pittsburgh
WPTT-TV Pittsburgh
*WPXI Pittsburgh
WTVE Reading, Pa.
*WNEP-TV Scranton, Pa.
*WCIV Charleston, S.C.
WGGS-TV Greenville, S.C.

*WSPA-TV Spartansburg

KELO-TV Sioux Falls, S.D.
*WTVC Chattanooga,
WKPT-TV Kingsport,

Tenn.

WPTY-TV Memphis, Tenn.
*KFDA-TV Amarillo, Tex.
*KTVV Austin, Tex. )
*KFDM-TV Beaumont, Tex.

KXTX-TV Dallas

KNBN-TV Dallas

KCIK E! Paso, Tex.
*KXAS-TV Fort Worth, Tex.

KHTV Houston

KRIV-TV Houston
*KPRC-TV Houston
*KCBD-TV Lubbock, Tex.
*KMID-TV Midland, Tex.

KWEX-TV San Antonio
*KENS-TV San Antonio

KSTU Salt Lake City

KUTYV Salt Lake City

KSL-TV Salt Lake City
*WAVY-TV Portsmouth, Va.

WYAH-TV Portsmouth, Va.

WVTV Milwaukee

WCGV Milwaukee

WLRE Green Bay, Wis.

WITI-TV Milwaukee

KIRO-TV Seattle

KOMO-TV Seattle
*KING-TV Seattle
*KREM-TV Spokane

KSTW Tacoma

Asterisk (*) indicates stations Wold expects will have earth stations by September.

many network affiliates as there are inde-
pendent stations, twice as many indepen-
dents own or will own antennas as the
affiliates of any one network. According to
Wold, 68 independents, 34 NBC affiliates,
33 CBS affiliates and 30 ABC affiliates will
have dishes by September. Two stations
with ABC/NBC dual affiliation and one
with CBS/NBC also own antennas.

There are only two markets in the top 30
that have no dish-equipped television sta-
tions: number-one New York and num-
ber-30 Nashville. New York lacks an earth
station because of the difficulty of finding
a window to the satellites in the city’s
microwave-saturated environment. The.
city’s earth station needs are met by com-
mon carrier-operated earth stations just
outside the city owned by RCA
Americom, Wold and Western Union.
There are 21 common carrier earth sta-
tions in all, most operated by the same |3 N
three companies. Seventeen of them are in '
the top 20 markets.

Many of the major group broadcasters
have made the commitment to satellite
technology. Five of six Metromedia sta-
tions, all six Westinghouse stations, both
Golden West Broadcasters’ stations, all
seven Storer stations and all five Cox sta-
tions either have or will have operating
earth stations by September.

Video programing is now being trans-
mitted on Western Union’s three Westar
satellites, two of AT&T’s, three Comstars
and RCA’s Satcom [.

Un

©

ry charts this week.
And now turning to the Radio Advertising News,
a November 1980 Harvey Research, Personal
Interview Study reveals that 75% of agency
executives use SRDS Spot Radio Rates and
Data when selecting individual radio markets for
national and regional advertising campaigns.
With tt  kind of timely use, it makes sense to
this reporter for radio stations to advertise in
SRDS Spot Radio Rates and Data today.
Harvey Study copies available from your SRDS
representative.”
STANDARD RATE & DATA SERVICE, INC.
5201 Old Orchard Road/Skokie, IL 60077
(312) 470-3100
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P ograming

Programers poised for Chicago

NAB’s biggest-ever radio
meeting is ready to start Aug. 16;
more ‘forums, exhibitors set

Signs that the fourth annual Radio Pro-
graming Conference will be the National
Association of Broadcasters biggest yet
continued to mount last week. With ex-
hibit hall space and hospitality suites
already sold out (BROADCASTING, Aug. 3),
preregistrations topped the 1,273-mark.

Rooms at Chicago’s Hyatt Regency
hotel, the conference headquarters, were
sold out by last Monday, and NAB staff
has reserved rooms in six other nearby
hotels.

Set for Aug. 16-19. this year’s con-
ference will feature a keynote address by

ABC Radio commentator Paul Harvey and
closing remarks by FCC Chairman Mark
Fowler. It will include for the first time an
“‘engineers’ day’’ for broadcasters who
want special access to the exhibit hall.
New technologies—and how to partici-
pate in and compete with them—will be
the focus of several of the workshops at
this year’s conference, including one that
will feature the chiefs of four proposed 24-
hour satellite program services as
panelists. Other sessions will focus on for-
mats, syndicated programing, promotions,
farm programing, research, ratings and
what deregulation means for programers.
Larger “‘forums.” capable of accom-
modating 100 participants, will focus on
management, marketing and positioning

conference

and promotions. The “‘forums’’ were
among the more popular attractions at last
year’s conference.

Another of last year’s favorite events, a
session called ‘“Making Money With Your
Mouth,” will be repeated this year. Gary
Owens, KMPC(AM) Los Angeles; Larry Lu-
jack, WLS-AM-FM Chicago; Deano Day,
WCXI(FM) Detroit, and Dick Purtan,
CKLW(AM) Windsor, Ont., will participate.

Other activities include a radio syndica-
tion new product show and continental
breakfast, a video montage of TV spots for
radio and a research fair. Country com-
poser and singer Willie Nelson will be the
featured entertainer.

A day-by-day breakdown of this year’s
agenda follows.

Sunday, Aug. 16

Research fair. 3-5 p.m. Grand Baliroom. Participants: Rob Balon, Multi-
ple Systems Analysis; Jhan Hiber, Hiber & Hart; Todd Wallace, Radio In-
dex; Harvey Gersin, Reymer & Gersin; Steve Elliott, winoiam Chicago;
Jim Fletcher and Roger Wimmer, University of Georgia; Ron Werth,
Mutual Broadcasting; Sam Paley, Custom Audience Consultants; Ray
Sheehy, wanam Chicago.

Monday, Aug. 17

Continental breakfast. 7:30-9 am. Grand Ballroom.

Opening general session. 9-10:15 am. Grand Baliroom. Welcome:
Cullie Tarleton, NAB Radio Board Chairman. Keynote address: Paul
Harvey, radio commentator.

People management forum. Part |, 10:30 am.-noon; part I, 3-5 p.m.
Regency Ballroom. Moderators: Susan and Jim Hooker, Media Sales
Training.

Four concurrent workshops. 10:30 am.-11:45 am. The New Wonder-
ful World of 24-Hour Satellite Programing. Columbus Room E/F
Moderator: Rick Sklar, ABC Radio. Panelists: Dwight Case, Sunbelt/
Transtar; Craig Hodgson, Continental Radio; Kent Burkhart, Satellite
Music Network; Marlin Taylor, Bonneville Broadcast Consultants.

AOR Format Room. Columbus Room G/H. Co-hosts: Bob Hattrik,
Doubleday Broadcasting; Charlie Kendall, wmMr(am Philadelphia; Lee
Abrams, Burkhart/Abrams.

What Do You Really Know about Radio News? Columbus Room J/J.
Moderator: Wayne Vriesman, wanaM Chicago. Panelists: Ed Defon-

taine, AP Radio; Ted Landphair, wasomm New Orleans; Gregg Peterson,
KNX(AM) LoS Angeles.

Programing to Rural America. Columbus Room K/L. Moderator: Orion
Samuelson, waN(aM) Chicago. Panelists: Gene Millard, kFeQamy St
Joseph, Mo.; Richard Hawkins, krvN(am) Lexington, Neb.; Carl Anderson,
KMa(AM) Shenandoah, lowa.

Four concurrent workshops. 3:15-4:30 p.m. Focus Group Research:
You Can Do It. Columbus Room E/E Moderator: George A. Burns, Burns
Media Consultants. Panelists: Jim Fletcher and Roger Wimmer, Universi-
ty of Georgia.

Contemporary Hits Format Room. Columbus Room G/H. Co-hosts: Alan
Burns, wrax(Fm) Washington; Joel Denver, Radio & Records.

Powerful Promotions and Catchy Contests on a Shoestring. Columbus
Room 1/J. Moderator: Doug Hall, Billboard. Panelists: Erica Farber,
McGavren Guild Radio; Bob Harris, Broadcast Center; Michael O'Shea,
KBLE(AM) Seattle; E. Alvin Davis, E. Alvin Davis & Associates.

Programing from Outside Sources— Users. Columbus Room K/L.
Moderator: Denise Oliver, wwpc(amy Washington. Panelists: Bruce
Holberg, wMmET(FM) Chicago; Bob Wood, ween-am-FM Buffalo, N.Y,; Bobby
Christian, wxkx(Fm) Pittsburgh.

Tuesday, Aug. 18

Five concurrent workshops. 9-10:15 a.m. Radio Deregulation for Pro-
gramers. Columbus Room C/D. Moderator: Barry Umansky, NAB.
Panelists: Wade Hargrove, Tharrington, Smith & Margrove; Michael
Bader, Haley, Bader & Potts.

The Top Ten Tenets of Talk Radio. Columbus Room E/F Moderator:
Bruce Mary, broadcast consultant. Panelists: Michael Packer, wxyz(am)
Detroit; Diane Raymond, wraa(am) Dallas; Dan Griffen, RKO.

and Tuesday, Aug. 18, and 8 am. to 2 p.m. Wednesday Aug. 19.

Registration. The registration and information desk in the exhibit hall is Exhibits. The exhibit hall will be open noon to 5 p.m. Sunday, Aug. 16; 9
open noon to 5 p.m. Sunday, Aug. 16; 8 am. to 5 pm. Monday, Aug. 17 am. to 5 p.m. Monday, Aug. 17 and Tuesday, Aug. 18,and 9 am.to 2 p.m.
Wednesday, Aug. 19.
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DST, Census Change, and Other Fun and Games. Columbus Room K/L.  Hiber. People management: Jim Hooker. Promotion: Tom Dawson. New
Moderator: Ernie Martin, Cox Broadcasting. Panelists: Jhan Hiber, Hiber  technologies: Steve Casey. 24-hour statellite programing: Rick Sklar.
& Hart; Alan Tobkes, Eastman Radio; Ron Werth, Mutual Broadcasting.  Deregulation: Barry Umansky. News: Ed DeFontaine. Microprocessors:

Dinner concert. 5:30-9:30 p.m. Grand Ballroom. Wiltie Nelson.

Bryarj Apple. quk: Jim Cameron. PD to GM: Walter Sabo. Daytimers:
Joel Rabb. Production: Tom Rounds. Focus group: Rob Balon. Syndicator
specials: TBA.

Wednesday, Aug. 19

Closing general session. 9:30-noon. Grand Ballroom. 21st Century

Programing. Moderator: Larry Patrick, NAB. Speaker: Mark Fowler, chair-

Roundtable discussion. 8-9:15 a.m. Grand Ballroom. Research: Jhan man of the FCC.

‘Donahue’ named as
target of boycott

Chicago area group, claiming to
be backed by Wildmon, tags Donahue
‘sex-oriented’ broadcaster

A Chicago area group, claiming the back-
ing of the National Federation for Decency
and the Coalition for Better Television,
will be encouraging a boycott of Donahue
advertisers.

Charging that ‘‘never before in televi-
sion’s history have we had a sex-activist
broadcaster such as Phil Donaghue,”’ the
NFD’s Chicago chapter said it is formally
monitoring the syndicated show during
August.

The group claimed ‘‘approximately two
out of five of his shows are sex-oriented
and most of them promote abnormal sex
which Mr. Donahue prefers to call sexual
alternatives. Such shows have a mind-
warping effect on youths and adults.”

The statement continued: ‘‘We do not
question the right of Phil Donahue to have
whatever guests he wants nor do we ques-
tion the right of the stations to have the
Phil Donahue show on. We are simply stat-
ing that we will pass the information on to
friends and the general public as to what
companies seem inclined to support Mr.
Donahue’s choice of shows by advertising
on his program.

‘““We will encourage people not to buy
whatever products are advertised on his
shows if that company espouses that type
of programing.’

At the Chicago-based Donahue show, a
spokesperson said, ‘“We respect anybody’s
right to disagree’” and that local represent-
atives of the NFD would be invited to air
their grievances on the show.

According to a Chicago NFD spokesper-
son reached after the statement was
issued, the group does not find all of
Donahue’s ‘‘sex-oriented’” programs ob-
jectionable. She explained the NFD chap-
ter was stirred to action particularly by re-
cent Donahue shows on sex therapy and
family planning and contraception but that
it has no problems with others on breast-
feeding and rape.

She added that other NFD chapters will
be monitoring Donahue in other parts of
the country. The Rev. Donald Wildmon,
founder of the NFD and chairman of the
Coalition for Better Television, was said to
be vacationing from his Tupelo, Miss.,
headquarters and could not be reached for
comment.

Fellow seafarer. Formal announcement s expected-on Tuesday (Aug. 1.1)-in Washington
by wresTv) Atlanta of details of exclusive arrangement between Atlanta superstation-and
underwater explorer, Jacques Cousteau. Wrss.has acquired rights to already-produced 36-
part Undersea World of -Jacques Cousteau $evies, to air.on wrss beginning next December,
Production of Cousteau’s public television series isslated to end in-fall, and spokesman for
station, owned by media entrepreneur Ted Turner, says new deal will be “anexclusive. .a
first” for Cousteau.
=

Full schedute. Spotlight, pay cable TV service launched last May 1 by Times Mirror Corp:;
is going to 24-hour-a-day schedule beginning Sept. 1. Setvice recently expanded to 13:1/2
hours each day, and now serves 210,000 subscribers via more than 40.Times Mirror Cable
systems. Home Box Office and USA Network both previously announced expansion to 24
hours, in Septembef and October, respectively.

a
Count him in. Incumbent president of Screen Actors-Guild, Wiliam Schallert, is taunching
petition drive to become second-term candidate. Schallert- was passedoverrecently by
SAG's national nominating committee;, which designated Ed Asner as its-presidential
candidate. Elections for SAG offices will take place later this year

a
That’s record. ABC Entertainment has approved spending up.to-$52 million during next
television season on production of about 20 made-for-TV motion pictures. Although that's
approximately same number of pictures as-were made by network last year, budget is
highest yet for'such productions. Costs per.movie are averaging about $2:3 miltion,
according to ABC.spokesman.

8
Gowdy’s gone. CBS Sports announced Aug. 4 that Curt Gowdy resigned as sportscaster
for television network, effective Aug. 1,1981. Gowdy's daily sports.commentaries and
occasional sports specials will continue:on CBS Radio. Network release said Gowdy, who
own's five radio stations, wanted to “be free to pursue other interests in‘the-outdoor
recreation and sports field.”

0
Taft buy. Taft Broadcasting Co.announced cash purchase of New York-based Titus
Productions, headed by Herbert Brodkin and Robert Berger, who-are to keep their
respective posts as president and vice president of Titus, which is to operate as division of
Taft. Entertainment. Details of purchase were not disclosed.

[l
Boycott threat. Entertainment industry exectitives and creative people-are considering
proposal by Committee to Ratify the Equal Rights Amendment to institute production
boycott of states that Have riot ratified proposed constitutional amendment. Group headed
by director Robert Ellis:Miller has been formed to'consider move; which would-focus-on
fourstates with-substantial TV/film production: Florida, Georgia, lllinois and North-Carolina.
Deadline for ERA passage is June 30,1982

i
Back-again. NBC-TV has-set Oct. 3'as season premiere date for its Saturday Night Live
comedy series. Program will return with Dick Ebersol-as producer and repertory company
that includes most of cast appearing on first show produced by Ebersol last April 11. New
producer was not able to produce-any subsequent shows-due to writers' strike.

1
Under contract. Producer/director/writer Adrian Malone (Cosmios, Ascent of Man, Age of
Uncertainty) has new deal with TA.T. Communications. Under development is multipart
series on American Indian with Marlon Brando .., doseph Sargent (upcoming Manions of
America, Genesis) signed three-year exclusive:contract with Metromedia Producers Corp.
for production, directing and development.... Lou Reda, packaging agent, manager and
pioducer, has development and production contract with Columbia Pictures Television.
First Reda project with CPT is The Blue and the Gray, eight-hour Civil War mini-series for
CBS: it's in association with Larry White Productions.... CPT also has signed exclusive
development/writing/production deal with-David Ketchum and Tony DiMarco (Happy Days,
Laverne & Shirley).
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Fox studios to
change location
in Los Angeles

Because land on which studio
now sits is ‘awfully valuable,
Davis says he plans to move
facilities in about two years

The new owner of 20th Century-Fox Film
Corp., Marvin Davis, believes the 63 acres
of prime real estate the firm occupies in
the Century City district of Los Angeles
““is awfully valuable to have a studio sit-
ting on it”’ and intends to move Fox’s
sound stages and production facilities “‘in
about two years.” Davis told the Los
Angeles Times in an interview the com-
pany plans to build a new 750,000-square-
foot corporate headquarters at Fox’s cur-
rent location on Pico Boulevard. The firm
is one of several studios that have inquired
about property at the Santa Monica Air-
port, just west of the Century City site.
The city of Santa Monica is planning to
clear at least 85 acres at the airport for
development.

Davis also revealed that Aetna Life &
Casualty Co. has agreed in principle to be-
come a 50% partner in developing non-
theatrical assets of Fox, including its land
holdings, but has not consummated the
arrangement.

The newspaper identified previously
unknown partners in Davis’s $700-million
takeover of Fox last month. Silent partners
in the deal are Marc Rich, an oil trader and
financier, and Pincus Green and Alex
Hackel, principals in Rich’s oil trading
company based in the Netherlands Anti-
lles. If an agreement is reached, Aetna is
expected to help pay back a $550-million
line of credit obtained by Davis and
Richco, a subsidiary of Marc Rich & Co.

It was also announced that Arthur E.
Modell, a former TV producer and owner
of the Cleveland Browns football team,
has become the fifth member of the new
Fox board of directors.

Davis also told the Times that his studio
has entered an agreement with Home Box
Office, the nation’s largest pay cable TV
network, to co-produce 20 motion pictures
that will be shown first on pay TV. The
average budget for the original produc-
tions, the first ever by a major studio for
pay TV, will be about $4 million each.

AETN seeks ad
dollars for
educational shows

New network, with cable systems
and broadcast stations lined up,
will carry continuing education
programing for professionals

Rifleman Chuck Connors will be back on
network television this fall—the American
Educational Television Network to be ex-

act. The Irving, Calif.-based company was
in New York last week, making a pitch to
the advertising community for the under-
writing of a combination broadcast/cable
network it has lined up to carry continu-
ing-education video programing aimed at
“‘professionals’” of various stripes. Con-
nors, for example, will narrate a series for
potlice officers that is being produced in co-
operation with the International Associ-
ation of Chiefs of Police.

AETN’s current president, Claire
Thain, last week counted 200 systems with
2 million subscribers as having signed with
AETN, including Times Mirror, ATC,TCI,
Storer, Cox and Metrovision. Time on
broadcast stations in 40 of the top 50
markets also has been lined up, according
to Thain. Since May the network has been
beaming three hours of material seven
days a week via Satcom I, but Thain called
that ““filler;” with the real educational pro-
graming of the network to be kicked off by
the six-part Connors series premiering on
Sept. 26. 1t’s entitled Continuing Law En-
forcement Education and Training, and
will air on Saturday mornings.

Other series scheduled for AEI'N this
year will be directed to accountants, den-
tists, insurance professionals and public
administrators.

Thain told advertisers last week that
there are ‘30 million professionals who re-
quire continuing education for recertifica-
tion or to keep abreast of ever-changing
developments in their profession’”” And

AETN, according to Thain, is offering the
advertisers a chance to reach that ‘‘pre-
mium, professional audience with a
tailored direct-sales message while that au-
dience is in a learning mode.’” As with the
law enforcement program, the series are to
be produced in conjunction with appropri-
ate professional organizations or educa-
tional institutions.

Negotiations are under way with eight
sponsors, said Thain. He anticipates $2
million in annual billings for the network,
coming off 10 series.

-
Feature films

no bonanza

for Lorimar

SEC filing by production company
intending to go public reports
unsuccessful films have hurt its
profitability; production budget

is expected to be reduced

Lorimar Productions, one of Hollywood’s
most successful producers of prime-time
television programing, last week revealed
its achievements in feature film production
have not been as rewarding as it expected.

In a filing with the Securities and Ex-
change Commission as part of its move to
go public (BROADCASTING, Aug. 3),
Lorimar acknowledged that ‘‘to date, the

Advertising News, a November 1980 Harvey
Research, Personal Interview Study reveals that
81% of agency and advertiser executives use
SRDS Spot Radio Rates and Data when
selecting individual radio stations for national
and regional advertising campaigns. With that
kind of timely use, it makes sense to this
reporter for radio stations to advertisein SRDS
Spot Radio Rates and Data today. Harvey
Study copies available from your SRDS
representative.”

STANDARD RATE & DATA SERVICE, INC.
5201 Old Orchard Road/Skokie, IL 60077
o (312) 470-3100
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company’s feature film activities have had
the effect of reducing the company’s over-
all profitability.”” The preliminary prospec-
tus states that most of Lorimar’s theatrical
releases ‘‘have produced revenues which
have fallen short of the company’s expec-
tations.”

The company has invested about $98
million in features since it entered the field
in 1977. Lorimar has reportedly written off
about 10% of that investment, but expects
to recover a significant amount of
unamortized costs from future film
releases and sales to new pay TV and
home video markets.

““The company has recently reduced sig-
nificantly its feature film production while
it reviews the economics of such opera-
tions,”” according to the prospectus.
Lorimar’s budget for feature production is
expected to shrink from $50 million for
fiscal 1980 to $28 million in 1981 and only
$11 million in 1982. The executive post
for feature film production has remained
unfilled since earlier this summer.

For the first nine months of fiscal 1981,
Lorimar reported a profit of $6 million on
revenues of $98.6 million. This is down
only slightly from the whole fiscal year
ending July 26, 1980, when the company
reported a $6.9 million profit on $99.1
million in income. (Although the com-
pany’s fiscal 1981 ended with the end of
July, fourth-quarter results were not ready
for the SEC filing.)

Most of Lorimar’s profits are believed to

Services

DOWNTOWN COPY CENTER
FCC Commercial Contractor
AM-FM-TV & NRBA lists —tarift
updates-search services-mailing
lists, C.B., Amateur, etc.
1114 21st St., N.W,,
Wash., D.C. 20037 202 452-1422

dataworldin:
AMeFMeTV

Translators/Low Power TV
Allocation Studies/Directories
1302 18th St, N.W,, Suite 502
Washington, D.C. 20036
(202) 296-4790

be derived from such successful television
series as The Waltons, Dallas, Knots
Landing and Eight Is Enough. Lee Rich,
the Lorimar president who with his wife
owns 50% of the company’s 4 million
common shares, is generally regarded in
Hollywood as one of the best appraisers of
the television program marKketplace.

The prospectus discloses that the cost of
Lorimar’s 16 features has ranged from $1
million to $17 million. One of five films
scheduled for release during the next year
is currently running $4 million over
budget. Overall, Lorimar successes such
as ‘““‘Being There’’ (which earned an Oscar
for the late Melvyn Douglas) have been
outweighed by failures, including
““‘Avalanche Express,”’ ““Carny’’ and
“Twilight’s Last Gleaming.”’ In contrast,
15 out of 19 pilots produced by the com-
pany have become prime-time TV series.

The prospectus lists Merv Adelson,
Lorimar’s chairman, and his former wife
as owning one-third of Lorimar’s common
stock. Irwin Molasky, a vice president, re-
tains another 16.66% of the shares. The
prospectus indicates that each of the three
executives will receive $650,000 in salary
during fiscal 1982.

Under terms of its first public offering,
Lorimar plans to sell 30,000 ‘‘units,”’ each
of which will be composed of $1,000 face
amount of 10-year sinking fund notes, 20
shares of common stock, and 20 10-year
warrants to buy shares. Offering will be
used to repay debt. According to published

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
445 Concord Ave.
Cambridge, Mass 02138
Phone {617) 876-2810

AERONAUTICAL CONSULTANTS
Tower Location/Height Studies
FAA Negotiations
JOHN CHEVALIER, JR.
AVIATION SYSTEMS
ASSOCIATES, INC.
1650 So Pacific Coast Hwy
Redondo Beach. CA 90277
(213) 378-2281

SWAGER 1UWER CORPORATION
AM/FM/TV/CATV/MICROWAVE

Specialize in Turnkey
Installations Worldwide

30 Yrs Family Owned & Operated
PO. Box 656
Fremont, IN 46737
219-495-5165 or
Tix 23-2666/Swager frmn

SOUTHERN
BROADCAST SERVICES
COMPLETE TURNKEY SYSTEMS
STUDIOS, TRANSMITTERS,
TOWERS. ANTENNAS
Full Rigging & Eréction Services
Custom Electronics Design & Installation
PO. Box 740, Alabaster, Al. 35007
{205) 663-3703

Svstem ® Softwear
for
TRS 80—Mod Il
Logs — Billings — Accounts Receivables
pius much more

RADIO COMPUTERIZED

PROGRAM SYSTEM

PO. Box 1277, Tacoma, WA. 98401

Phone: 206 —927-1360
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reports, Lorimar has borrowed about $100
million at up to two points above prime in-
terest rates in order to finance its feature
film productions. It is also reported that
the company has recently set up a $125
million line of credit, to be applied to
unspecified projects.

Ratings Roundup

Even with five specials covering the
wedding of Britain's Prince Charles and
Lady Diana Spencer, prime-time ratings
for the week ended Aug. 2 were as
lackluster as usual for midsummer.

CBS-TV took its typical first place,
with a 14.5 rating and 28 share. ABC-TV
was second with a 13.6/26. And NBC-TV
trailed with a 12.2/23.

Of the week’s 63 programs, 11 were
originals including the royal wedding
news specials. ABC's 20/20
newsmagazine topped the first-run list
with an 18.9/35 (the second-highest rat-
ing of the week overall, after a repeat of
CBS's The Jeffersons (19.7/33)).

None of the wedding specials made it
to the top 10. ABC’'s Royal Wedding Pre-
view scored the best among them, with
a 13th place 17.5/32 (BROADCASTING,
Aug. 3). NBC's preview earned a 28th
place with a 14.0/26.

On Wednesday, the wedding day, all
three networks had specials in prime
time—but at different hours. CBS, at 8
p.m., earned a 16.5/30 (17th place). ABC
at 9 p.m. came up with a 12.7/22 (40th).
NBC at 10 p.m. scored a 14.7/24 (24th).

Of the remaining five originals, all per-
formed poorly. NBC had four of them: A
California Gold Rush movie (11.1/21),
Disney’s Follow Me Boys (10.4/23), a
Pals special (9.2/20) and a Robert Klein
special (7.7/18). CBS's Walter Cronkite’s
Universe also was a low scorer with a
10.1/19.

During the week, CBS won Monday,
Wednesday, Saturday and Sunday. ABC
took Tuesday, Thursday and Friday. NBC
was left without a winning night.

The first 20

1. The Jeffersons CBs 19.7/33
2. 20/20 ABC 18.9/35
3. Hart to Hart ABC 18.7/35
4. 60 Minutes CBS 18.6/41
5. Three's Company ABC 18.4/32
6.  Trapper John, M.D. CBS 18.3/33
7 Facts of Life NBC 18.3/31
8. M*A*S*H CBS 18.2/32
9. It's A Living ABC 18.2/31
10.  Diffrent Strokes NBC 18.0/31
11 Alice CBS 17.8/31
12 Lou Grant CBS 17.7/32
13.  Royal Wedding (special) ABC 17.5/32
14, House Calls CBS 17.0/29
16. St Ives (movie) NBC 16.8/30
16, Taxi ABC 16.8/30
17.  Royal Wedding (special) CBS 16.5/30
18. Champions: A Love
Story (movie) CBS 16.3/28
19. Dukes of Hazzard CBS 16.0/33
20. CHiPs NBC 15.5/30
The Final Five
59. Eight is Enough ABC 8.4/20
60.  BdJ and the Bear NBC 7.917
61.  Games People Play NBC 71117
62.  Robert Klein (special) NBC 7.7/16
63. Those Amazing Animals ABC 6.1/13




Professional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Virginia 22314
(703) 642-4164

EDWARD F. LORENTYZ
& ASSOCIATES
Edward F. Lorentz, P.E
Charles I. Gallagher, P.E.
1334 G St. NW, Suite 500
Washington, D.C. 20005
(202) 347-1319

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W,.
Washington, D.C. 20036
(202) 223-6700

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St, N.W., Suite 703

(202) 783-0111

CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

Consulting Engineers
1156 15th St, N.W., Suite 606
Washington, D.C. 20005
{202) 296-2722

Member AFCCE

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

Member AFCCE Member AFCCE W"Tl’e‘:':e’:v:);gb:‘ooor'
CARL T JONES ASSOCS. LOHNES £-GULVER A. EARL CULLUM, JR. SILLIMAN AND SILLIMAN
{(Formerly Gautney & Jones)

8701 Georgia Ave. #805
Silver Spring, MD 20910
ROBERT M, SILLIMAN, P.E.
(301) 589-8288
THOMAS B. SILLIMAN, P.E.
(812) 853-9754
Member AFCCE

Moffet, Ritch & Larson, P.C.
(Formerly Siliman Mottet & Kowalski P C
CONSULTING ENGINEERS
1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr, P.E.

P.O. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr., Silver Spring. Md..

HAMMETT & EDISON, INC,
CONSULTING ENGINEERS
Radio & Television
Box 68, International Airport
San Francisco, California 94128
(415) 342-5208

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

& ASSOCIATES

Surte 400
1730 M St NW,
Washington. 0C 20036
(202) 659-3707
Member AFCCE

- 20904
Member AFCCE oy 3‘84 /32n7w§er AFCCE 0 Member AFCCE
JULES COHEN CARL E. SMITH VIR JAMES

CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys

4940 E. 38th Ave.— 80207
{303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 43036
Phone: 517 —278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

3017 - 299-3900
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers
Broadcast and Communications
4226 6th Ave, N.W,,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

Coruu[h’.ng gnginzz'u

150 Wesley Rd.
Creve Coeur, IL 61611
(309) 698-3160

Member AFCCE

MATTHEW ]. VLISSIDES, PE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis, Design Modifications.
Inspections, Supervision of Erection
7601 BURFORD DRIVE McLEAN VA 22102
Tel (703) 356-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218

Computer Aided, Design & Allocation Studies
Field Engineering,

(214) 669-0294

Member AFCCE

RADIO ENGINEERING CO.

Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD

ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

(805) 688-2333
Serving Broadcasters over 35 years

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylivania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hilts, MI 48013

Tel (313) 642-6226 (202) 293.2020
Member AFCCL

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and Industry specializing in instruc-
tional and broadcast television, cable dis-
tributi sound reinfo t, to meet
short and long range needs of engineering
and the. objectives of management.

POHTS ENGINEERING
301 South Allen St.—Suite 301
State CoHlege, PA 16801 814/234.9090

Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directional Array and
Feeder System Design, Analysis, and

Bandwidth Optimization
Applications - Field Engineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670
(916) 366-7666

R.L. HOOVER

Consuiting Telecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SADACCA, STANLEY

& ASSOCIATES
AM FM TV
P.O. Drawer LT,
Crestline, CA 92325
(714) 338-5983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
(609) 983-7070

BROMO COMMUNICATIONS

Consulting Radio-TV Engineers
P.0O. Box M, St Simons Isl,,
GA 31522 (912) 638-5608

Computer designed applications —Field Engineering
—Frequency Measuring Service—

MEYER GOTTESMAN
BROADCAST ENGINEER
LOW POWER TV. APPLICATIONS

Malling Address: 1803 Oak Street
NAPA, CALIFORNIA 94558

TELEPHONE (707} 253-2220 Anytime!

LAWRENCE L. MORTON, E.E.
AND ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
Low-POWER TV, AM, FM. TV APPLICATIONS,
FIELD ENGINEERING, COMPUTERIZED CHANNEL SEARCHES
1747 SOUTH DOUGLASS ROAD, SUITE D
ANAHEIM, CALIFORNIA 92806

(714) 634- 1662

DON'T BE A STRANGER

To Broadcasting's 157.000" Readers
Display your Professional or Service
Card nhere It will be seen by the deci
sion-making station owners and man
agers. chiet engineers and lechnicians
applicants for AM.FM TV and buyers ol
broadcasting sefvices

*1977 Readership Survey showing 44
315 per copy

contact

BROADCASTING MAGAZINE
1735 DeSalea St. N.W,
Washington, D. C. 20036
for avaliablilities
Phone: (202) 638-1022

LECHMAN, COLLIGAN
& ASSOCIATES

Telecommunications Consultants

Empire Building
2033 M Street, N.W,, Suite 205
Washington, D.C., 20036

(202) 775-0057
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BROADCASTING. A collection of
Sid Hix Cartoons. Only a few of us
have been around BROADCASTING
Magazine longer than Sid Hix was
The editor was in at the founding on
Oct. 14, 1931. Hix's first work ap-
peared on Aug. 1, 1937. Despite our
best efforts to straighten him out,
Hix persisted in the belief that
broadcasting was a laughing matter.
This collection just may prove him
right. it begins with his first submis-
sion and proceeds in chronological
order through 1971 $6.00

COMMERCIAL FCC LICENSE
HANDBOOK by Harvey F. Swearer
A unigue study guide and reference
manual, combining theory and
applications with up-to-date ques-
tions and answers for 1st, 2nd and
3rd Class Radiotelephone license
exams plus broadcast and radar
endorsements. Complete detailed
answers to questions on virtually any
subject you may be asked when you
take your exam, plus sample ques-
tions on each element (with answers
in the back of the book). Alsc for
practical reference in your profes-
sion. 444 pages. 150 illustrations.
$9.95

HANDBOOK OF RADIO PUB-
LICITY & PROMOTION by Jack
Macdonald. This handbook is a vir-
tual promotion encyclopedia—
includes over 250,000 words, over
1500 on-air promo themes adapta-
ble to any format; and over 350 con-
tests, stunts, station and personality
promos! One idea alone of the
hundreds offered can be worth many
times the small cost of this indispen-
sable sourcebook. 372 pages, 8-1/2
x 11" pbound in long-life 3-ring
binder. $34.95

HOW TO PREPARE A PRODUC-
TION BUDGET FOR FILM &
VIDEO TAPE by Sylvia Allen Costa.
A complete guide to determining
finances for any video tape or film
production, from TV commercials to
feature-length films. Jammed with
facts covering every aspect of
estimating costs. Tells how to esti-
mate every cost associated with any
size production, including the pro-
duction location, cameras and
accessories, sound equipment, light
gear, raw film stock or video and
sound recording tape, lab develop-
ing, printing and processing fees,
personnel —(creative, technical, and
talent), scenic elements, location
expenses, surveys of remote shoot-
ing locations, film and tape editing,

T434

T456

T462

optical effects and animation, plus a
host of miscellaneous expenses
such as writer fees, animals, special
effects requirements, and insurance.
Also included are typical rate list-
ings and eight sample budgets,
representing TV commercials, docu-
mentaries, and feature-length films,
192 pages. $12.95

RADIO PRODUCTION TECHNI-
QUES by Jay Hoffer. Here's an all-
around book for everyone in radio—
performers, producers and directors,
and sales and engineering person-
nel. Covers every phase of radio pro-
duction from announcements to the
overall station “"sound”—in fact,
every creative aspect of today's
radio with special emphasis on
sales. Tells how to produce results
for an advertiser, and how to develop
production expertise, and how to use
the elements of pacing and timing in
every production. Covers record
screening, jingle use, news, on-air
promotion, public service, contests,
public affairs, remotes, talk and farm
shows, etc. Practical data on sales
includes idea development, writing,
and how to create more effective
commercials. 240 pages, illustrated

$16.95

JOURNALIST'S NOTEBOOK OF
LIVE RADIO-TV NEWS, by Phillip
Keirstead, network news producer,
adjunct prof, Fordham Univ. Written
to provide broadcast journalists with
a solid understanding of journalism
concepts and techniques. Covers
the techniques of gathering, pro-
cessing, writing, and broadcasting
live news, using the latest electronic
equipment. Contains special sec-
tions on laws relating to journalism,
documentaries, and editorials. 252
pp. 29 ill. $12.95.

CATV PROGRAM ORIGINATION
AND PRODUCTION by Donald
Schiller. For anyone currently operat-
ing or interested in starting a CATV
system. This book explains how to
produce effective audience-building
programing and how to show an
operating profit. Topics include
developing and scheduling CATV
shows, conducting market surveys,
and how to meet FCC requirements.
There's also a full chapter on how to
manage a CATV programing depart-
ment. Learn how to assess the most
pertinent types of shows needed to
attract a given audience. Both
veteran cablecasters and those new
to the field can benefit from the wide
range of topics covered in this handy
volume. 252 pages, 73 iflus. $14.95

SEND ORDER WITH PAYMENT TO:

BROADCASTING ¥ BOOK DIVISION

1735 DeSales Street, N.W.
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HOW TO MAKE NEWS AND INF-
LUENCE PEOPLE by Morgan Har-
ris and Patti Karp. The secrets of
gaining publicity for any business
from small local organizations to
large national groups. Starting with
the basics of writing a news story,
the authors proceed to unveil the
process of planning a fuli-scale pub-
licity campaign. Relations with edi-
tors, photographers, correspondents,
and other news people are high-
lighted. Sample radio announce-
ments and correct formats for sub-
mission are a large part of the sec-
tion on radio. There is a similar sec-
tion on television. News releases,
newsletters, and handbifls can pack
a meeting or event, and the authors
have detailed pointers on their pre-
paration and distribution. This
volume is slanted towards fattening
a group's treasury, increasing its
membership, and getting those all-
important messages over the air-
waves or in print so they can reach
the desired audience. 140 pages.

$7.95

ALL-NEWS RADIO by Phillip O
Keirstead. A valuable guide for those
involved in any phase of the opera-
tion of an all-news radio station. This
fact-filled book covers promotion,
mini-documentaries, interviews, for-
mats, features, syndicators, national
and regional networks, advertising
sales and much more. There's also a
section on the history of the concept
of all-news radio; where it stands
now and where it's going. A notewor-
thy addition to broadcast journalism
literature and a priceless guide for
any ali-news station. 210 pages, 40
ilius. $14.95

CABLECASTING PRODUCTION
HANDBOQOK by Joel Efrein. This
guidebook is intended to serve as an
introduction to cablecasting produc-
tion for the novice, as well as a work-
ing handbook for those already in
the field. A comprehensive study
covering all aspects of cable pro-
duction including program format
and scheduling, promotion and sales
organization, program buying,
program and production flow, station
maintenance and FCC regulations.
Also included are eleven informative
appendices supplying technical
specifications and performance
standards for video equipment, sam-
ple program schedules, suggested
telephone and mail questionnaires
and much more. An indispensable
aid to CATV planners, directors and
producers. 210 pages, 44 illus.

$12.95

Washington, D.C. 20036
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subscriptions exceeding $1
million flowed into noncommer-

cial stations in gratitude for their

developed from a ‘‘third-rate
burglary’’ into a major politi-
cal scandal. By May Richard
Nixon’s principal aides, H.R.
Haldeman and John D.
Ehrlichman, had resigned,
both claiming to be victims of
news coverage.

The Haldeman and Ehrlich-
man departures for the mo-
ment relieved the strain of
Watergate. Nixon, attempting
to defuse the continuing in-
vestigations, made a na-
tionally broadcast address ac-
cepting responsibility for the
attempted concealment of the
break-in at Democratic head-
quarters and of subsequent
events and gave credit to a “‘vigorous, free press’’ as one of the
institutions and individuals that had brought the matters to
light. Afterward Nixon stopped at the White House press
room to say: ‘‘Ladies and gentlemen of the press, we have had
our differences in the past, and I hope you give me hell every
time you think I’m wrong. I hope I’m worthy of your trust.”

“It was a new Nixon who called on the working journalists
in the White House press room last Monday night to solicit
their understanding,” BROADCASTING editorialized. “‘If the
new Nixon lasts, the tone of White House press relations
could be significantly changed.’

The new Nixon lasted until it became evident that Water-
gate was unfinished business. On May 17 hearings were begun
by a Senate Select Committee headed by Chairman Sam Ervin
(D-N.C.). All three commercial television networks began
carrying the hearings live, gavel to gavel. The National Public
Affairs Center for Television taped the hearings for prime-
time broadcast on the Public Broadcasting Service.

In June the three commercial networks fashioned a rotation
plan of coverage, with one network responsible for each day’s
full coverage and the others free to broadcast regularly
scheduled shows. The system substantially reduced network
losses and gave viewers the option of watching Watergate or
two out of three regular network services.

After the first round of hearings ended, on Aug. 7, it was
calculated that the commercial networks had carried a total of
319 hours, 20 minutes and 20 seconds of hearing coverage at a
loss of profit estimated between $7 million and $10 million.
NPACT’s costs of taping for PBS were put at $340,000-$360,-

The pattern of White House involvement in Watergate
began to emerge after five of the seven defendants in
the break-in pleaded guilty and the other two were
convicted in January. Subsequent charges of White
House obstruction of justice in the case led to the
resignations of Nixon aides H. R. Haldeman, John D.
Ehrlichman and John W. Dean and Attorney General
Richard Kleindienst on April 30. All this was prelude
to the Senate Watergate hearings that started in May.
Elsewhere, signs of peace appeared in Southeast Asia
and America terminated the military draft in
January. Spiro T Agnew entered a plea of no contest to
charges of tax evasion and on Oct. 12 resigned the
Vice Presidency. Gerald R. Ford, Agnew’s successor,
was sworn in Dec. 6. And in BROADCASTING ...

prime-time presentations.

In the second round of hear-
ings, beginning in October, CBS
voted for the continuation of
rotational coverage, but ABC
and NBC decided to go it alone
and carry such coverage as news
values indicated at the time.

Nixon, in an August news
conference, his first after the
televised Watergate hearings,
displayed his old resentment
toward the press. When CBS’s
Dan Rather prefaced a question
by saying: ‘“With due respect for
your office;’ Nixon interjected:
“That would be unusual.”’ Label-
ing the Watergate coverage a
“‘constant barrage, 12 to 15 minutes each night on each of the
three major networks,” Nixon remarked that “‘it tends to raise
some questions in the people’s minds with regard to the Presi-
dent. And it may raise some questions with regard to the capacity
to govern.’

Relations between the Nixon administration and the press in
general, and with broadcast journalists in particular, grew in-
creasingly bitter.

From Nixon'’s point of view, the news was all bad. In October
Vice President Spiro Agnew resigned after pleading no contest to
a charge of evading income tax on kickbacks when governor of
Maryland. Agnew’s disgrace was followed by Nixon’s firing of
Watergate special prosecutor, Archibald Cox, who had demon-
strated an unwanted independence in his investigation. At a
televised news conference in late October President Nixon
stated: *‘T have never heard or seen such outrageous, vicious,
distorted reporting in 27 years of public life”” When CBS’s
Robert Pierpoint asked Nixon what exactly about the television
coverage of events had so aroused his anger, the President re-
sponded: ‘‘Don’t get the impression that you arouse my anger
... You see, one can only be angry with those he respects.”

BROADCASTING noted: “‘Both sides suffered losses in the
epic confrontation between Richard M. Nixon and the press
on Oct. 26. The President lost the composure that he professes
to value so highly—and with it at least some of the respect he
would otherwise have merited for skillful disquisitions on
other subjects. The press lost its professional detachment and
with it some of the prestige it has gained in exposing the
Watergate scandals . . . To counter administration attacks, both

Broadcasting Aug 10 1981
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For the Record:-

As compiled by BROADCASTING July 27
through Aug. 1 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc.— Docket.
ERP—effective radiated power. HAAT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts. m—meters. MEOV—maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *—noncommercial.

New Stations

AM applications

W Florence, Ariz.—Soho Broadcasting seeks 1030
khz, 5 kw-D, 250 w-N. Address: Box 57100, Los
Angeles, Calif. 90057. Estimated construction costs:
$67,600; first-year operating cost: $31,700. Format:
CW. Principals: Benita S. Soho (51%) and husband,
Staniey (49%). They have bought, subject to FCC ap-
proval, KDAN(AM) South St. Paul, Minn.;

KBWA (AM) Wiiliams, Ariz., and KRWT(AM)[CP]
Winters, Tex. Filed July 20.

B Baitimore—SRW Inc. seeks 1010 khz, 1 kw-D. Ad-
dress: 305 West Chesapeake Avenue, Suite 113,
Towson, Md. 21204. Estimated construction costs:
$309,000; first-quarter operating cost: $380,000. For-
mat: Contemporary. Principals are also applicant for
new FM at Baltimore (see below). Filed July 23.

8 Elmwood Township, Mich.—Paragon Radio Net-
work Inc. seeks 1400 khz, 1 kw-D, 250 w-N. Address:
1817 Washington Street, Two Rivers, Wis. 54241, Esti-
mated construction costs: $29,500; first-year operating
cost: $27,700. Principals: Thomas L. Stewart, Donald
R. Flick, Thomas L. Stringer (20.5% each) and 14
others. They also own WRTR(AM)-WQTC(FM) Two
Rivers, Wis. Filed June 18.

FM applications

B Perry, Fla.—Perry Broadcasting Co. seeks 105.5
mhz, 3 kw, HAAT: 273 ft. Address: Star Route 1, Box
I, Lecanto, Fla. 32661, Estimated construction costs:
$80,200; first-quarter operating cost: $30,000; first-
quarter revenue: $30,000. Format: CW. Principals:
Boris M. Pastuch (60%), wife, Elizabeth A., and John
J. (20% each). Boris Pastuch is Lecanto, Fla., contrac-
tor and has no other broadcast interests. Filed July 22.

® Bettendorf, Iowa—Stromquist Broadcast Services
Inc. seeks 93.5 mhz, 3 kw, HAAT: 295 ft. Address:
7201 York Avenue, S, Suite 912, Edina, Minn. 55435.
Estimated conslrucllon costs: $50, 600 first-year
operating cost: $50,000; revenue: $70,000. Format:
Contemporary. Principals: Peter S. Stromquist
(89.66%), Jane E. Phleger (6.9%) and Peter’s mother,
Mrs. John Stromquist Sr. (3.44%). Stromquist is broad-
cast consultant and has no other broadcast interests.
Filed July 28.

® Hilton Head Island, S.C.—Santee-Cooper Broad-
casting Co. seeks 105.5 mhz, 3 kw, HAAT: 290 ft. Ad-
dress: Route 2, Box 537, Eutawville, §.C. 29048, Esti-
mated construction costs: $81,000; first-quarter operat-
ing cost: $60,000; first-year revenue: $150,000. Prin-
cipal: Clarence E. Jones (100%), who also owns CP for
new AM at Elloree-Santee, S.C. Filed July 12.

TV applications

B8 Riverside, Calif. — Focus Broadcasting of Riverside
Inc. seeks ch. 62; ERP: 3548 kw vis, 354.8 kw aur.,
HAAT: 2,389 ft.; ant. height above ground: 288 ft. Ad-
dress: One Commerce Place, Suite 825, Nashville,

Tenn. 37239. Estimated construction cost: $2,975,000;
first-quarter operating cost: $166,000. Consulting
engineer: E. Harold Munn. Principal: Closely held
group of 17 stockholders. Focus is applicant for new
TV’s at Joliet, Ill.; Washington; Kannapolis, N.C.;
Murfreesboro, Tenn.; Norfolk, Va.; Seaside, Calif;
Tucson, Ariz.; and varlous low-power TV applications,
Filed July 20.

® New London, Conn.—CTV of Connecticut Inc.
seeks ch. 26; ERP: 1694 kw vis, 338 kw aur., HAAT:
837 ft.; ant, height above ground: 816 ft. Address: PO.
Box 60, Sudbury, Mass. 01776. Estimated construction
cost: $1,885,000; first-quarter operating cost: $230,-
375; first-quarter revenue: $340,000. Legal counsel:
Midlent Reddy. Consulting engineer: Smith &
Powstenko. Principal: Richard B. Moore is vice presi-
dent and 32.2% owner. Neil A. Dennenberg, president,
owns 33.3%. Dennenberg is 13% owner of CTV of
Dewey Inc., applicant for new AM at Derry, N.H., and
19% owner of CTV Translators Inc., applicants for 10
low-power TV stations in seven states. Moore owns
25% of Moore-Smith translators, applicants for four
low-power TV stations in four states. Filed July 20.

® Sikeston, Mo.—Robert Paul Owens seeks ch. 45;
ERP: 1122 kw vis, 182 kw aur., HAAT: 209 ft.; ant.,
height above ground: 199 ft. Address: 408 South Dun-
can, Marion, Ill. 62959. Estimated construction cost:
$14,000, first-quarter operating cost: $183,500; first-
year revenue: $250,000. Principal: Owens is station
manager at WDDD-TV Marion, Ill., and has no other
broadcast interests. Filed July 16.

8 Marshall, Tex.—Holt-Robinson of Texas Inc. seeks
ch. 35, ERP: 759 kw vis, 75.9 kw aur., HAAT: 460 ft.;
ant. height above ground: 494 ft. Address: PO. Box
2078, Hattiesburg, Miss. 39401. Estimated construc-
tion cost: $293,000; first-quarter operating cost: $113,-
000. Legal counsel: Gardner, Carton & Douglas-Wash-
ington. Consulting engineer: L.R. duTreil-Washing-
ton. Principal: Subsidiary of Holt-Robinson Com-
munications Corp., which is owned by Charles W. Holt
(70%), wife Connie I. (19%) and Robert N. Robinson
(20%). Holt group owns three AM’s, two FM’s and is
also applicant for new TV at Lake Charles, La.
(BROADCASTING, Dec. 1, 1980), and new AM at
Ridgeland, Miss. (BROADCASTING July 13).

FM actions

8 Marina, Calif.—Clintell Cornelius Porter granted
92.7 mhz, .891 kw, HAAT: 567 ft. PO. address: 1175
Sonoma Ave., Seaside, Calif. 93955. Estimated con-
struction cost: $50,449; first-year operating cost: $29,-
160; revenue: $36,000. Format: Contemporary/jazz.
Principal is proprietor of Seaside advertising agency
and salesman/announcer at KZEN (AM) there. Action
June 26.

m Bonifay, Fla.—Townsend Broadcasting Corp.
granted 99.7 mhz, 3 kw, HAAT: 300 ft. PO. address:
Box A, Parsons, Tenn. 38363. Estimated construction
cost: $79,000; first-year operating cost: $48,400;
revenue: $60,000. Format: Contemporary and some

religious. Principals: Frank A. Woods (49%), Hobart
L. Townsend Jr. (26%) and wife, Ruth D. Townsend
(25%). Townsends own same percent of WTBP(AM)
Parsons and WTBJ(AM) Monticello, Fla.; Townsend
owns 25% and his wife 24% of WSEV-AM-FM Sevier-
ville, Tenn. and same of WBRY(AM) Woodbury,
Tenn. Woods owns 49% of WTBP and WTBJ and 30%
of WSEV-AM-FM and WBRY. His wife Jayne O.
Woods owns 21% of WSEV-AM-FM and WBRY. Ac-
tion June 15.

® Portage, Mich.— Air-Bourne Group Ltd. granted
107.7 mhz, 50 kw. PO. address: Box 13, Portage 49081.
Estimated construction cost: $104,000; first-year
operating cost: $64,072; revenue: $170,090. Format:
Rock, soul, folk, jazz. Principals: Richard C. Doering,
Edward J. Sackley IIl, Richard J. Fruin, Mark Rubin,
John N. Strandin and Robert L. Trobough Ir. (16.67%
each). All appllcants have worked at WPGU(FM) Ur-
bana, Iil. in various capacities. Action July 17.

Ownership Changes

kAppIications

8 WCNA(FM) Scottsboro, Ala. (FM: 98.3 mhz, 1.5
kw, ant. 400 ft.) —Seeks assignment of license from
Mellow Sound Broadcasting Inc. to KEA Radio Inc. for
$275,000. Seller: Ralph M. Sheppard (80%) and wife,
Mary A. (20%) who have no other broadcast interests.
Buyer: Ronald H. Livengood (40%), Olvie E. Sisk and
wife, Ivous T. (25% each) and Juha Diane Livengood
(10%) Ronald Livengood is general manager of
WKEA(AM) Scottsboro, Ala. Sisks own WFTO(AM)-
WFTA(FM) Fulton, Miss.; 90% of WEPA(AM),
100% of WEXA(FM), both Eupora, Miss.;
WKNG (AM) Tailaposa, Ga.; 80% of WPYK(AM)
Dora, Ala., and'50% of WKEA (AM) Scottsboro. Filed
July 24.

8 KWUN(AM) Concord, Calif. (AM: 1480 khz, 500
w-D) —Seeks assignment of license from Contra Cosla
Radio Inc. to Burgandy Broadcasting Corp. for $1,000,-
000. Seller: Arthur C. Youngberg (100%), who has no
other broadcast interests. Buyer: Richard M Helzberg
(100%), San Francisco film producer, who has no other
broadcast interests. Filed July 27.

B WYYZ(AM) Jasper, Ga. (AM: 1490 khz, I kw-D,
250 w-N) —Seeks assignment of license from Plckens
Country Broadcasting Co. to Mountain Broadcasting
Co. for $92,439. Seller: Robert P. Schwab Sr. (100%),
who also solely owns WLSB(AM) Copperhill, Tenn.,
and WLEJ(AM) Ellijay and WPPL(FM) Blue Ridge,
both Georgia. Buyer: J. William Rucker (100%), who
owns Douglasville, Ga., general insurance agency and
has no other broadcast interests. Filed July 21.

8 WBIE(AM) Marietta, Ga. (FM: 101.5 mhz, 100 kw,
ant. 870 ft.)—Seeks assignment of license from
Marietta Broadcasting Co. to Capital Cities Com-
munications Inc. for $7,350,000 (BROADCASTING,

i
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June §). Seller is owned by estate of James M. Wiider
(75%) and Elizabeth E Hagwood (25%) which owns
WCOB(AM) Marietta. Buyer is publicly held New
York-based group of seven AM’s, six FM’s and six
TV’s. Capcities also owns Fairchild Publications, num-
ber of newspapers and has contracted to buy RKO
Cablecom General. Thomas S. Murphy is chairman,
and Daniel B. Burke, president. Filed July 20.

® WAVC(AM) Warner Robins, Ga. (AM: 1350 khz, §
kw-D) —Seeks assignment of license from Warner
Robins Broadcasting Co. to WAFA Broadcasting Inc.
for $250,000 (BROADCASTING, Aug. 3). Seller is
principally owned by Edgar M. Nobles, who has no
other broadcast interests. Buyer: Willie L. Taiton
(60%) and H. Cullen Talton (40%). They are Houston
county sheriffs and have no other broadcast interests.
Filed July 24.

& WROZ(AM) Evansviile, Ind. (AM: 1400 khz, 1
kw-D, 250 w-N)—Seeks assignment of license from
Radio Evansville Inc. to South Central Broadcasting
Corp. for $1,000,000. Seller is owned by Fuqua Com-
munications, subsidiary of Fuqua Industries, Atlanta-
based publicly traded conglomerate that also owns
WTAC(AM) Flint, Mich. J.B. Fuqua is chairman of
Fuqua Industries. Buyer: John D. Englebrecht
(74.8%), mother, Bettie G. Engelbrecht (24.7%), and
grandfather, Leighman D. Groves (.59%). They own
WIKY-AM-FM Evansville, Ind.; WEZK(FM) and
WTVK(TV) Knoxville, Tenn.; and WZEZ(FM)
Nashville, Tenn. They are also applicants for new TV at
Florence, Ala., and donated, subject to FCC approval
WIKY (AM) to Indiana State University (see below).
Filed July 27.

B WIKY(AM) Evansvilie, Ind. (AM: 820 khz, 250 w-
U) —Seeks assignment of license from South Central
Broadcasting Corp. to Indiana State University for
donation. Seller is also buying WORZ(AM) Evansville
(see above). Buyer: Nonprofit, nonstock corp. Charles
W. Ainlay, Goshen, Ind., attorney is president of board
of trustees. It has not other broadcast interests. Filed
July 27.

8 WTAO(FM) Murphysboro, Ill. (FM: 104.9 mhz, 3
kw, ant. 200 ft.) —Seeks assignment of license from
Sunshine Broadcasting Corp. to WTAO Inc. for $700,-

( N
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000 (BROADCASTING, July 6). Seiler: William
Varecha and wife, Debbie (100% jointly), who also
jointly own 8.9% of KNAC(FM) Long Beach, Calif,
Buyer is sub51d|ary of Community Service Broadcast-
ing, which is owned by Jerome Glassman, wife, Elaine,
and sons, James and William (25% each). They own
WMCL(AM) McLeansboro, I1l.; WDXI(AM)
Jackson, Tenn., and have sold Sle_]eCI to FCC ap-
proval, WKWK-AM-FM Wheelmg W. Va,, for $1.35
million (BROADCASTING, June 22). Filed July 22.

B WBZ-FM Boston (FM: 106.7 mhz, 18 kw, ant, 760
ft.) —Seeks assignment of license from Westinghouse
Broadcasting Inc. to Greater Boston Radio Inc. for
$5,000,000 (BROADCASTING, June 29). Seller: New
York-based subsidiary of publicly owned
Westinghouse Electric Corp., owns seven AM’s, six
FM’s and six TV’s. FCC has granted approval for its
acquisition of KOSI-FM Denver for $7.5 million
(BROADCASTING, May 11). Daniel Ritchie is presi-
dent. Buyer is East Brunswick, N.J.-based group of six
AM’s, seven FM’s. It has sold, subject to FCC ap-
proval, WTCR(AM) Kenova and WHEZ(FM) Hun-
tington, both West Virginia, for $2.5 million (see
below). Joseph L. Rosenmiller is chairman. Peter A.
Bordes is president. They own 80% of weekly East
Brunswick (N.J.) Sentinel-Spokesman. Filed July 21.

8 KEIN(AM) Great Falls, Mont. (AM: 1310 khz, §
kw-D, 250 w-N) —Seeks assignment of license from
Meyer Great Falls Inc. to Sundance Communications
Inc. for $1,008,000 (BROADCASTING, July 13).
Seller is subsidiary of Meyer Broadcasting Co.,
Bismarck, N.D.-based group of two AM’s, three FM’s
and four TV’s and cable system serving Bismarck.
William A. Ekberg is president and wife, Marietta
Meyer Ekberg, is chairman and principal owner. Buyer
is owned by William Luzmoor (85%) and Consumer
Growth Capital Inc. (15%). Luzmoor is former 26%
owner of KRKK(AM)-KQSW(FM) Rock Springs,
Wyo., and past president of Wyoming Association of
Broadcasters. Consumer Growth Capital is Min-
neapolis investment firm owned by John Gerlach.
Buyers have no other broadcast interests. Filed July 24.

B KVOV(AM) Henderson, Nev. (AM: 1280 khz, §
kw-D) —Seeks assignment of license from KVOV Inc.
to Consolidated Broadcasting Corp. for $600,000°
(BROADCASTING, July 6). Selier: Joseph E New-
man and Louis E. Randle Jr. (50% each), who have no
other broadcast interests. Buyer: Ralph P Calvin
(28%), Patrick C. Clary and John Locke (25% each),
J.H. Mitchell Jr. (12%) and Robert T. Blum (10%).
Calvin owns Aptos, Calif., vineyard. Clary is chairman
and 47.53% owner of KUDO(FM) Las Vegas. Locke is
general manager and also principal in KUDO. Mitchell
is Los Angeles attorney. Blum is Las Vegas real estate
investor. Filed July 21.

8 WGNI(AM)-WAAV(FM) Wilmington, N.C. (AM:
1340 khz, 1 kw-D, 250 w-N; FM: 102.7 mhz, 100 kw,
ant. 450 ft.) —Seeks assignment of license from New
Hanover Broadcasting Inc. to Cape Fear Broadcasting
Co. for $1,425,000 (BROADCASTING, Aug. 3).
Seller: J.S. Brody (50%), and Marilyn Lane, Marsha
Shiff and Hynda Gerstenfeld (16.33% each), who have
no other broadcast interests. Buyer: Principally owned
by Victor W. Dawson Sr. and son, Victor Jr. Cape Fear
Broadcasting also owns WFNC(AM)-WQSM(FM)
Fayetteville, N.C. Filed July 22.

8 KVIN(AM) Vinita, Okla. (AM: 1470 khz, 500 w-
D).—Seeks transfer of control of PBL Broadcasting
Co. from Jackie D. Lee and Wayne Boyd (100% before;
none after) to Charles D. Cresap and wife, Gail (none
before; 100% after); consideration: $165,000. Prin-
cipals; Seller is owned two-thirds by Lee and one-third
by Boyd. Buyer is Charles D. Cresap (66.6%) and wife,
Gail (33.3%). They are Bartlesville, Okla., beverage
distributors and have no other broadcast interests.
Filed July 28.

® WKBM(AM) San Juan, PR.(TV: ch. 11, 100 kw
vis., 39.8 kw aur., ant. 1, 178 ft.) —Seeks assignment of
llcense from Amencan Colonlal Broadcasting Corp. to
Catholic Archdiocese of San Juan for $1,019,000.
Seller: Zaida R. dePerez-Perry (49.86%) and children,
Ralph Perez-Ramirez, Ingrid Perez-Ramierz and Azida
Perez de Flores. They own WKVM-FM San Juan;
WKBM-TV Caguas and WSUR-TV Ponce, all Puerto
Rico. Buyer is nonprofit organization that is also

licensee of WORO(FM) Ponce, PR. Rev. Monsignor -

Rafael Fontanez is Episcopal Vicar of Administration.
Filed July 27.

m WIMR(AM) Ridgeland, S.C. (AM: 1430 khz, 1 kw-
D) —Seeks assignment of licgnse from Ridgeland
Broadcasting Co. to Voice of Entertainment Inc. for
$10.00 plus accounts receivable at closing. Seller: Dale
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R. Hawkinson and wife, Helen (51%) and J. Olin Tice
Jr. (49%), who have no other broadcast interests.
Buyer: Tyrone G. Lowther and wife, Eugenia and lat-
ter’s mother, LuWeeta Boaen (one-third each). Tyrone
Lowther is associated with Ridgeland convalescent
center. Eugenia works for Medical Services of
America. LuWeeta is schoo! principal. They have no
other broadcast interests. Filed July 28.

8 WEKR(AM) Fayetteville, Tenn. (AM: 1240 khz, 1
kw-D, 250 w-N)—Seeks assignment of license from
James Porter Clark to Elk River Broadcasters Inc. for
$250,000 plus $75,000 for 7 1/2 year noncompete
agreement (BROADCASTING, Aug. 3). Seller has no
other broadcast interests. Buyer: Flora E. Freeland
(60%), James R. Lane, brother Randal Lee and Flora’s
brother-in-law, Noel Randolph (10% each). Flora Free-
land owns 45% and James Lane owns 5% of
WKAX(AM) Russellville, Ala. James Lane also owns
10% of WFWL(AM) Camden, Tenn. Randal Lane is
program director at KBEQ(FM) Kansas City, Mo. Noel
is commission agent for Winston-Salem, N.C., truck-
ing company. Filed July 24,

8 KMXX(FM) Austin, Tex. (FM: 102.3 mhz, 741 w,
ant. 550 ft.) —Seeks transfer of control of Dynamic
Communications of Austin Inc. from Soledad Guajar-
do (100% before; none after) to Ramiro Diaz and wife,
Mary G. (none before; 100% after); consideration:
$200. Principals: Transferor is mother of transferee,
Mary G. Diaz. They have no other broadcast interests.
Filed July 22.

Actions

m KRML(AM) Carmel, Calif. (AM: 1410 khz, 500
kw-D) —Granted assignment of license from Edwards
Broadcasting Co. to Johnston Broadcasting Corp. for
$500,000. Seller: George Edwards (49%), Gertrude
Horwitz (20.5%) and husband, Harry A. (5%), Mary
Lee Maher (20.5%) and husband, William J. (5%),
who have no other broadcast interests. Buyer: Stoddard
P. Johnston and family. Johnston has bought, and been
granted FCC approval for KOKQ(FM) Seaside, Calif.
(BROADCASTING July 6) for $531,000. Action July
16.

8 KPRL(AM)-KPRA(FM) Paso Robles, Calif. (AM:
1230 khz, 1 kw-D, 250 w-N; FM: 94.3 mhz, 3 kw, ant.
54 ft.)—Granted assignment of license from F Ray
Bryant et al to Lincoln Dellar and others for $1,000,-
000. Seller: Principally owned by E Ray Bryant and
wife, Nancy L., who have no other broadcast interests.
Buyer: Lincoln Dellar and wife, Sylvia (80% jointly)
and Donald E. Pummill and wife, Judith M. (20%
jointly). Dellars own KMEN(AM) San Bernardino and
KGGI(FM) Riverside, both California, where Pum-
mill is station manager. Action July 21.

8 WKAO(AM) Boynton Beach, Fla. (AM: 1510 khz,
1 kw-D) —Seeks assignment of license from North
American Broadcasting Inc. to Beach Broadcasting Inc.
for $426,000. Seller: Principally owned by Mark C.
Prichard and Viday Mays, who have no other broadcast
interests. Buyer: Gary L. Schroepfer (70%), Carl R.
Colombo (25%) and George R. Borsari Jr. (5%).
Schroepfer is formal general manager of WEAZ(FM)
Philadeiphia. Colombo is sales representative for New
York-based ERI Communications Group. Borsari is
Washington attorney and LPTV applicant for three
states. Action July 16.

& WBGC(AM) Chipley, Fla. (AM: 1240 khz, 1 kw-D,
250 w-N)—Granted assignment of license from R-4
Radio Corp. to Panhandle Radio Corp. for $302,040.
Seller: Richard D. Ringenwald (100%), who has no
other broadcast interests. Buyer: Homer L. Rhoden
(100%), who has been general manager of WBGC and
has no other broadcast interests. Action July 14.

® WONN(AM) Lakeland and WPCV(FM) Winter
Haven, Fia. (AM: 1230 khz, 1 kw-D, 250 w-N; FM:
97.5 mhz, 100 kw, ant. 499 ft.) —Granted assignment
of license from WONN Inc. to Hall Communications
Inc. for $2,000,000. Seller: Herbert S. Stewart (51%),
Leonard H. Marks (45%) and son, Stephen (4%), who
have no other broadcast interests. Buyer: Norwich,
Conn.-based group owner of five AM’s and four FM’s,
Robert M. Hall is president. Action July 16.

a8 WGTW(AM) Mount Dora, Fla. (AM: 1508 khz, §
kw-D) —Granted transfer of control of Community
Broadcasting Inc. from Ronald J. Aicher and others
(100% before; none after) to Master Creations Radio
Inc. (none before; 100% after); for $237,500. Prin-
cipals: Seller is owned by Ronald J. Aicher (25.3%),
Rolf Bergman (25.1%), Karl E. Meek (24.9%) and S.J.
Porello (24.9%), who have no other broadcast in-



terests. Buyer is owned by Donald N. Painter (100%),
who is vice president of KWRM(AM) Corona and
KQLH(FM) San Bernardino, both California, but has
no ownership interests. Action July 16.

8 KRLC(AM) Lewiston, Idaho (AM: 1350 khz, 5 kw-
D, 1 kw-N)—Granted assignment of license from
KRLC Inc. to Ida-Vend Co. for $480,000. Seller:
Douglas A. Mackelvie (99.99%) and wife, Betty J.
(.01%). Buyer: Robert W. Prasii family (100%), who
are Lewiston, Idaho, soft drink manufacturers and
have no other broadcast interests. Action July 16.

8 WJVA(AM) South Bend, Ind. (AM: 1580 khz, 1
kw-D) —Granted assignment of license from Mid-
America Broadcasting Inc. to Maramar Broadcasting
Inc. for $275,000 (BROADCASTING, May 11).
Seller: Ralph Gregory (51%) and Charles Hayes
(49%), who own WMMQ(FM) Charlotte, Mich.
Gregory also owns WYRQ(FM) Little Falls, Minn.
Buyer: Jose Berrocal (50.6%), Jason Meyer (14.5%)
and nine others. Berrocal is Yale Law School student.
Meyer is student at Princeton University. Nine of 11
stockholders are former members of managing board
of WPRB(FM) Princeton, N.J., student-run commer-
cial station. Action July 31.

8 WBGR-AM-FM Paris, Ky. (AM: 1440 khz, 1 kw-D;
FM: 96.7 mhz, 3 kw, ant. 198 ft.) —Granted assign-
ment of license from WBGR Broadcasting Co. of Ken-
tucky for $275,000 (BROADCASTING, April 13).
Seller: William J. Brown and wife, Mary Ann (50%
each), who have no other broadcast interests. Buyer:
Fairfield Broadcasting Co. (95%), Howard J. Karlin
(3%), Albert J. Greenfield and Jeffrey Holmes (1%
each). Fairfield Broadcasting Co. is owned by Stephen
C. and lIrene B. Trivers (70% jointly) and William T.
Wertz (30%). Principals of Fairfield also own
WQLR(FM) Kalamazoo and WEZ(FM) Fort Wayne,
Ind. Action July 20.

8 WOKW(AM) Brockton, Mass. (AM: 1410 khz, 1
kw-D) —Granted assignment of license from WOKW
Broadcasting Inc. to Bay Colony Broadcasting Inc. for
$435,000. Seiler: Sidney Sanft, who has no other
broadcast interests. Buyer: Francis Greenburger and
Edward E Acton (42.5% each) and Dennis Holler
(15%), all New York literary agents with no other
broadcast interests. Action July 15.

® WMAX(AM) Grand Rapids, Mich. (AM: 1480
khz, 5 kw-D)—Granted assignment of license from
Great Lakes Broadcasting Corp. to Salem Media of
Michigan Inc. for $475,000. Seller; James J. Gaskin
and Daniel E Follis (33.22% each); Gerald E
Fitzgerald, David R. Calhoun and Raymond W.
Struthers (4.15% each), who have no other broadcast
interests. Buyer: Stuart W. Epperson and Edward G.
Atsinger III (45% each) and Dennis Worden (10%).
Worden is general manager at KAKC(AM)-
KCFO(FM) Tulsa,. Okla. Epperson owns 100%
WKBA(AM) Vinton, Va., and 55% of KAKC(AM)-
KCFO(FM) Tulsa. Atsinger owns 100% of
KTED(FM) Fowler and KDAR(FM) Oxnard, both
California, 20% of KARP(FM) Carpinteria, Calif.;
25% of KGBA(FM) Holtville, Calif. Together they
own KMFM(FM) San Antonio, Tex., WEZE(AM)
Boston and WNYM(AM) New York (formerly
WEVD). Action July 21.

= WYRQ(FM) Little Falls, Minn. (FM: 92.1 mhz, 3
kw, ant. 300 ft.) —Granted assignment of license from
Little Falls Radio Inc. to Dakota Broadcasting Co. for
$175,000. Seller: Ralph S. Gregory (100%), who owns
64% each of WMMQ(FM) Charlotte, Mich., and

WIVA(AM) South Bend, Ind. Buyer: Terrence P and
John V. Montgomery, brothers (50% each). Terrence is
vice president of St. Cloud State University, St. Cloud,
Minn., and owns WQPM-AM-FM Princeton, Minn.
John is manager at those stations. They hold CP for
new AM at Glencoe, Minn. (BROADCASTING, May
4), and own KDWA(AM) Hastings, Minn. Action
July 16.

® KBIM-AM-FM Roswell, N.M. (AM: 910 khz, 5 kw-
D, 500 w-N; FM: 94.9 mhz, 100 kw) —Granted assign-
ment of license from Holsum Inc. to King Broadcasting
Co. for $106,500 in stock exchange. Seller: Gene
Reischman and family are principals. Buyer group has
approximate 20% interest in seiler group which also
owns KBIM-TV Roswell. Since buyers will be retaining
11% interest in selling corporation, that stock will be
put in trust and waiver of TV-radio crossownership
rules is being sought. Buyer: Betty King and family.
King is district office manager for Senator Harrison
Schmitt (R-N.M.). Action July 30.

8 WCHN-AM-FM Norwich, N.Y. (AM: 970 khz, 1
kw-D; FM: 93.9 mhz, ant. 250 ft.) —Granted assign-
ment of license from Radio Norwich Inc. to Cooney
Communications Corp. for $310,000. Seller: Scott G.
Rigby (51.5%), William J. Hall (39.4%) and 14 others,
who have no other broadcast interests. Buyer: Matthew
T. Cooney Jr. (100%), public affairs manager for the
duPont Co., Wilmington, Del., and former deputy
director of communications for U.S. Department of
Commerce, has no other broadcast interests. Action
July 16.

® KDDR(AM) Oakes, N.D. (AM: 1220 khz, | kw-
D) —Granted assignment of license from Frontier
Broadcasting Corp. to Kingsley H. Murphy Jr. for
$174,000. Seller: Robert A. Norlund and Timothy A.
Branson (50% each), who also own 15% each of new
FM applicant for Fergus Falls, Minn. Buyer: Kingsley
H. Murphy Jr. (100%), who owns 100% WISS-AM-FM
Berlin, Wis., 100% of KCHK(AM) New Pragul,
Minn., 50% of WHHL(AM) Pin Castle-Sky Lake,
Fla., and 4.22% of Minneapolis Star & Tribune Co.,
licensee of two TV’s and one cable system. Action July
14.

B WOXY(FM) Oxford, Ohio (FM: 97.7 mhz, 3 kw,
ant. 255 ft.)—Granted assignment of license from
Stone Broadcasting Inc. to Balogh Broadcasting Inc. for
$375,000. Seller: Glenn D. Stone and wife, Doris M.
(18.8% jointly), their son and daughter-in-law, Richard
D. Stone and wife, Barbara E. (64.8%), and Barbara
Stone’s parents, Raymond H. Dick and wife, Gertrude
(11.8% jointly), who have no other broadcast interests.
Buyer: Douglas G. Bologh and wife, Linda Lee (50%
each). Douglas Balogh is station representative and
consultant. Linda is advertising executive, both
Chicago-based, who have no other broadcast interests.
Action July 20.

® KLOR-FM Ponca City, Okla. (FM: 99.3 mhz, 3 kw,
ant. 145 ft.) —Granted assignment of license from In-
dian Nation Broadcasters Inc. to Pioneer Communica-
tions Inc. for settlement. Seller: Don M. Kelly, presi-
dent and 100% owner of Indian Nation Broadcasters re-
quired by divorce degree to divide property with former
wife, Mary J. Kelly, 100% owner of Pioneer Com-
munications. Property settlement provided that Mary
J. Kelly would receive assets and license of KLOR-FM
with FCC approval. Don Kelly owns KUSH(AM)
Cushing and KLTR(AM) Blackwell, both Oklahoma.
Mary Kelly has no other broadcast interests. Action
July 21.

Summary of broadcasting

FCC tabulations as of June 30, 1981

CP's CP's
On air on Total not Total
Licensed STA* air on air on air authorized**

Commercial AM 4615 3 1 4619 121 4740
Commercial FM 3,322 2 0 3,324 170 3,494
Educational FM 1,105 0 1 1,106 66 1,172
Total Radio 9,042 5 2 9,049 357 9.406
Commercial TV

VHF 521 1 0 522 6 528

UHF 242 0 0 242 109 351
Educational TV

VHF 103 1 3 107 6 113

UHF 156 2 4 162 17 179
Total TV 1,022 4 7 1,033 138 1171
FM Translators 8 0 0 8 16 24
TV Translators

UHF 2616 0 0 2616 220 2,836

VHF 1,410 0 0 1,410 480 1,890

*Special temporary authorization

**Includes off-air licenses
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# WCNR(AM) Bloomsburg, Pa. (AM: 930 khz, 1 kw-
D) —Granted transfer of control of Columbia Montour
Broadcasting Inc. from Estate of C.E. Darlington
(100% before; none after) to Janice L. Darlington and
others (none before; 100% after). Consideration: set-
ttement. Principals: Transferor is owned by Janice L.
Darlington (100%), who has no other broadcast in-
terests. Transferee is owned by Janice L. Darlington
(54%), son, Joseph L. (24%), daughter, Sara D.
Hughes (10%), daughter-in-law, Sandra R. Darlington
and son-in-law William B. Hughes (6% each). Janice
L. Darlington has been 100% owner as administratrix
since April, 1980. Transfer of station seeks to perfect
settlement of estate of late C.E. Darlington. Action
July 21.

® WGXL(FM) Laurens, S.C. (FM; 100.5 mhz, 100
kw, ant. 760 ft.) —Granted assignment of license from
Towers South Inc. to Keymarket Communications Inc.
for $2,450,000. Seller: Monty DuPuy and Gene
Phillips (50% each), who have no other broadcast in-
terests. Buyer: Kerby Confer and Paul Rothfuss (45%
each), and David Bernstein (10%). Confer and
Rothfuss each own 35% of WKRT(AM)-WNOX (FM)
Cortland, N.Y., and 25% each of KSSN-FM Little
Rock, Ark., and with Bernstein sold, subject to FCC
approval WHUM(AM) Reading, Pa. (BROADCAST-
ING, March 13). FCC recently granted Confer and
Rothfuss their sale of WLYC(AM)-WILQ(FM)
Williamsport, Pa. (BROADCASTING, May 11). Ac-
tion July 16.

# KHLB-AM-FM Burnet, Tex. (AM: 1340 khz, 1 kw-
D, 250 w-N; FM: 107.1 mhz, 3 kw, ant. 300 ft.)—
Granted assignment of license from Highland Lakes
Broadcasters to Hawkins Broadcasting Inc. for $300,-
000. Seller: William E. Hobbs (81%) and Bill M. Edgar
(19%), who have no other broadcast interests. Buyer:
Steve W, Hawkins and wife, Janette D. (45% each) and
father, James W. Hawkins (10%). They own KULM-
FM Columbia, Tex.; in addition, James Hawkins owns
56%, and Steve 2% of KFST(AM)-KPJH(FM) Fort
Stockton, Texas. Action July 16.

Facilities Changes

AM applications

®» WKAO(AM) Boynton Beach, Fla.—Seeks CP to
change hours of operation to U, by adding 1 kw-N; in-
crease D power to 10 kw; install DA-2; change frequen-
cy from 1510 to 1040 khz; change TL to 8.5 miles west
of Boynton Beach on Range Line Road, and make
changes in ant. sys. Ann. July 27.

B WLEM(AM) Emporium, Pa.—Seeks CP to in-
crease power to 2.5 kw. Ann. July 29.

m KAWS(AM) Hemphill, Tex.—Seeks CP to change
hours of operation to U, by adding 250 w-N; change
frequency from 1530 to 1240 khz, and make changes in
ant. sys. Ann. July 29.

8 KVLL(AM) Woodville, Tex.—Seeks CP to change
hours of operation to U by adding 250 w-N; increase D
power to 1 kw; change frequency from 1220 to 1490
khz and make change in ant. sys. Ann. July 29.

& KGY(AM) Olympia, Wash.—Seeks CP to change
frequency from 1240 to 1030 khz and change N power
to 500 w, and D power to 10 kw. Ann. July 27.

8 KXA(AM) Seattle—Seeks amendment to change
power to 10 kw-N; change TL to south end race track,
near Renton, Wash., and change to 1321 2nd Avenue,
Seattle. Ann. July 29.

2 WBOO(AM) Baraboo, Wis.—Seeks CP to change
hours of operation to U by adding 1 kw-N; increase D
power to 5 kw; install DA-N, and make changes in ant.
sys. Ann. July 29.

FM applications

® KYUU(FM) San Francisco—Seeks CP to make
changes in ant. sys.; change type trans.; change type
ant. increase HAAT: 1,241 ft. (H&V); change SL and
RC to 530 Bush Street, San Francisco, and change
TPO. Ann. July 29.

® KYUU(FM) San Francisco—Seeks CP to utilize
former trans. and ant. (H&V) as aux. on main tower;
to be operated on ERP: 45 kw (H&V) and HAAT:
1,178 ft. (H&V), and change TPO {for aux. purposes
only). Ann. July 29.

8 WOSE(FM) Port Clinton, Ohio—Seeks CP to in-

crease HAAT: 253 ft. (H&V), change type trans.;
change type ant. (H&V), and change TPO. Ann. July
9.



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Losing Sales Manager due to relocation in 90 days,
need experienced replacement for immediate hire.
Beautiful music format, top ratings. Minimum 5 years
sales experience, RAB trained, proven track record.
Send resume Cleve Brien WREZ-FM. PO Box 5000
Montgomery Ala. 36192.

General Manager Our FM 77 KW (modern country)
and AM 1 KW (adult contemporary) have never been
better staffed and are doing quite nicely. We seek a
person with the character and skills to build in their
strengths. Join our locally owned operation in this out-
standing community of 55,000. Ownership participa-
tion is possible. Send resume with references and
compensation requirements to Ken Parks, Owensboro
Broadcasting Company, P.O. Box 1330, Owensboro,
KY 42302.

100.000 watt public radio KOSU-FM seeks music
director. Duties involve planning, organization and ex-
ecution of station music programming with emphasis
on music selection, presentation and training of music
personnel. Responsible for maintenance of record Ji-
brary. Weekly announcing responsibilities. Quarter-
time academic commitment as adjunct lecturer in the
Journalism and Broadcasting Department. Qualifica-
tions: Demonstrated knowledge of classical music;
experience in broadcasting; Master's degree in radio/
television or music or significant experience in radio/
television or music preferred. Salary range $14,000 to
$14,860 dependent upon qualifications. For a more
detailed job description, forward audition tape,
resume, and three references postmarked no later
than August 31, 1981, to: Craig Beeby, General Man-
ager, KOSU-FM, Okiahoma State University, Stillwater,
Oklahoma 74078. KOSU is an Affirmative Action,
Equal Opportunities Employer.

Needed. One greedy Iron Hand in Velvet Glove
Sales Manager. Generous salary plus bonus plan, plus
benefits and management support. Must be able to
motivate veterans and train new people. Ability to
work as a team member a must. Send resume and
achievements to Box H-58.

Gospel FM station in Vermont needs G.M./Develop-
ment Director call 603—445-5503 and/or send
Resume to WTIJ Box 107 FM Bellows Falls, Vt. 05101.

Local Sales Manager relocating in few months ...
need aggressive, experienced sales pro. Top rated In-
diana FM ... Sales Manager will be trained to move to
G.M. of growing group. Send reenima tn box H-55.

Sales Manager 5 KW aauit MOR in Rocky Mountain
growth area. If you're an outstanding local sales per-
son and can recruit and train athers by example, call
Dick Ryall, collect, 208-733-3381. 4:00—6:00 pm
MDT. $1400 month vs 20% Plus local sales override.
EOQE/MF.

No. 1 Country AM Sunbelt AM Radio Station needs
General Sales Manager with 2-5 years management
experience. Excellent potential for advancement with
growing corporation for a dynamic person with sales
management experience. Contact: Michae! Byrd KLV!
Radio P.O. Box 5488 Beaumont, TX 77702 713—
R2R-2911,

FM station with 100,000 watt power and excellent
air product is looking for an experienced general man-
ager to boost sales and bottom line in large southern
market. Equal opportunity employer. Reply Box H-53.

HELP WANTED SALES

Sales Manager for 100kw stereo rocker in mid-
west. Group insurance, expenses and a bright future in
prosperous medium sized community. Huge coverage
area, solid sound. Experienced professionals only.
Send track record for past twelve months, resume and
references to Box G-132 strictly confidential.

Sales Opening in Beautiful Northern Michigan. Great
opportunity for the right person. Possible advance-
ment. Group owner. Write in care of Box 286,
Petoskey, Michigan, 49770.

Immediate opening for sales manager for leading
AM/FM in North Carolina. Must be aggressive, self-
motivated. Salary and commission. Send resume to
Box H-77. EOE.

Experienced radio sales account executive for
highly successful southwestern Ohio medium market
AM and FM. 15% commission, benefits, good facilities.
Call Stan Reed, 513—422-3625,

Christian Radio WTOW, Baltimore, has opening for
mature aggressive Account Executive. Salary, com-
mission and benefits. Could become Sales Manager.
Send resume to Tom Lamprecht WTOW Radio 724
Dulaney Valley Rd. Baltimore MD 21204. Equal Op-
portunity Employer.

Minimum experience with maximum professional-
ism, desire and honesty. Dee Hodge KDMA Mon-
tevideo, Minnesota 56265 612—269-8815.

Wanted: Experienced announcer/assistant engineer-
Salary open. Let's talk 916 —233-2713.

Hartford Connecticut WCCC AM-FM looking for
talented morning personality. AOR format. Salary
open. Send resume and tape to: General Manager,
243 South Whitney St, Hartford, Equal Opportunity
Employer.

Mature morning announcer familiar with big band,
mainstream jazz and concert music. Small AM in
northern New England. Send resume to Box H-10.

KTBB, Tyler has an opening for air/production
oriented announcer with two years experience. Con-
tact Foster Byrd at 214 —597-7278. KTBB Radio is an
equal opportunity employer and encourages women
and minorities to apply.

Your opportunity! Staff announcer, production,
news. Full time ABC. Resume, cassette. KFRO,
Longview, Texas, 75606. EO.E.

Sales Manager EMass daytimer under new owner-
ship. Need aggressive, roll-up sleeves pro. Send salary
history with detailed resume to: G/A Rights Associ-
ates, 17 Grove Street, New York, NY 10014,

Opportunity East Texas for successful Sales per-
son, with broadcasting background. 5 kw AM/FM,
growing operation in growing market. Promotion
possibility for qualified person. Send references and
resume to Roy May, P.O. Box 6090, Jasper, Texas
75951. EOE/MF.

If you are interested in a sales position, and are
qualified for salesmanager at a 5000 Watt NBC affili-
ate in Twin Falls Idaho—send resume at once to:
KTLC Radio, P.O. Box 65 Twin Falls Idaho 83301.

if you are mature, hard-working, aggressive, crea-
tive and a self-starting sales person and want to live,
work and play in Maine, rush resume and details to
Wendy Wincote, WPBC, 27 State Street, Bangor,
Maine, 04401, We are a successful beautiful music
FM station with an immediate opening with an estab-
lished account list. EOE.

HELP WANTED ANNOUNCERS

Combination—early morning air. Very good diction,
voice, reading ability. Small Upstate New York. Box
H-68.

Boston News Announcer Ability to write, edit and
broadcast news stories over the air for major makret
radio. MInimum of three (3) years experience. Normal
announcing and writing duties. Must be willing to work
overnight shift. Reply Box H-49.

HELP WANTED TECHNICAL

Immediate opening for staff engineer familiar with
maintenance of stereo equipment—Cleveland's tech-
nical leader 1220/WGAR. Contact Robert Reymont,
9446 Broadview Road, 44147. State salary require-
ments. An EEQ employer.

Chief Engineer for Top 40 FM/AM In Medium Market.
We will pay top dollar for audio and RF man willing to
roll up his sleeves and produce fine audio and solid
maintenance. FM is ranked No. 2 in market and grow-
ing. Rare opportunity that demands investigation. Our
employees know of this ad. Equal Opportunity
Employer. Reply to Box H-16.

KAYC/KAYD full time non-directional AM & FM in
Beaumont, TX looking for a Chief Engineer, ex-
perienced in both transmitter and studio. Send resume
and references to P.O. Box 870, Beaumont, Texas
77704 or call 713—833-9421.

vmiel Engineer needed for Cocoa Beach, Florida. 1st
Class license required. AM is 5kw/1kw DA 2, FM is
Class C. Send resume and salary requirement to R. L.
Edwards, P.O. Box 2168, Miami, FL 33055, Equal Op-
portunity Employer.

Experienced AOR announcer sought to replace
our afternoon drive announcer who desires to go into
sales. Must have excellent production skills! Top
facility and equipment! Excellent staff! $13,000 to
$15,600 depending on talent! Tape and resume to
General Manager, KQDS, P.O. Box 6167, Duluth, MN
55806.

Can you relate to great MOR songs of the past thirty
years? Do you have good pipes, plus a warm persona-
ble upbeat on-air delivery? Can you relate to adults?
If you answer yes to all three. Contact Don Bell,
WSOC, Charlotte, N.C. 704-372-0930. EOE M/F.

New England A/C 5KW looking for full and part
time air personalities. Live assist operation. Good pro-
duction skilts. Full time starts $700 to $800 monthly.
Tape and resume to Joe Corcoran, WCAP, 243 Central
St, Lowell, MA 01851. EOE.

Wanted: Medium market adult-contemporary AM
station needs 7-Midnight personality. Prior experience
and good voice with production skill a must. Good
pay, progressive management, talented staff in a
great community with a Big Ten University. We've fed
6 people into major market media positions in the last
18 months. Send telescoped air-check and resume’ to
Charlotte Webb, Administrative Assistant, WTTS
Radio, 535 South Walnut, Bloomington, IN 47401. An
Equal Opportunity Employer.

Chief Engineer. Experience required in maintaining
transmitters, equipment and automation at two well
equipped stations in beautiful Vermont. Good salary
and benefits. Apply immediately to WSTJ, P.O. Box
249, St Johnsbury, VT. 05819 EOE.

HELP WANTED NEWS

News Director—Growing Southwest chain needs
aggressive news pro to direct department, deliver
morning drive news. Conversational and highly credi-
ble one-on-one approach a must. Send cover letter
and resume to Box G-167 FOF,

News Director. Immediate opening at WNLK/Q96
Norwalk, Connecticut. Dynamic suburban market just
40 miles from NYC. We're looking for an experienced
broadcast journalist with broad interests, strong
organizational and leadership abilities, and an ex-
cellent on-air sound. Send tape, resume and salary re-
quirements to Mike Hanson, General Manager, WNLK/
Q986, P.O. Box 1350, Norwalk, Conn. 06852. EOE.

Small Market Modern Country music radio station
looking for news person with experience writing and
delivering newscasts. Prefer knowledge of Central
Florida news sources. Send tape, resume and salary
requirements to News Director, WGTO, P.O. Box 123,
Cypress Gardens, FL 33880. An EOE M/F.
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HELP WANTED NEWS
CONTINUED

News Anchor ... KIMN Radio ... Denver! Seeking
top flight anchor with enthusiastic and conversational
delivery, “strong you-oriented” writing style, profes-
sional sound. Must have substantial experience. Sal-
ary commensurate with ability. Send resume and
tapes to Don Martin, KIMN Radio, 5350 W. 20th Ave,,
Denver, CO 80214. Owned and operated by Jeffer-
son-Pilot Broadcasting Co. An Equal Opportunity
Employer.

Genera! Manager in search of an opportunity with a
solid progressive organization. Can offer 19 years ex-
perience managing AM & FM all markets. Strong
organizer specializing in heavy sales, promotions,
profits. A dedicated professional that's done it all. Suc-
cess breeds success. Excellent credentials. Box H-31.

Successful Young Manager wants move South-
east. Medium or small market. Degree. 20 years all
departments. 13 years one station. References. Pre-
sently employed as Manager. Want career oppor-
tunity. Family. South only. Prefer Florida. Box H-29.

Immediate opening for newsperson to handle after-
noon drive responsibilities and street reporting in ma-
jor New England market. Experience preferred, but
drive and desire also considered. Send tape and
resume to: News Director, Box 1480, Windsor, CT
06095.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Program Director 10KW full time KKAA Aberdeen,
South Dakota modern country morning airshift 12-15k
to start for experienced creative pro. Excellent
benefits including use of vehicle. Send resume and
cassette aircheck to Dave Laustsen 6400 W. Shore
Drive, Aberdeen, South Dakota 57401 EO.E. M/F. No
telephone calls please.

WM2ZQ in Washington, D.C. is looking for a Promo-
tion Director. Salary is negotiable. Person should have
experience in radio promotion, preferably Country.
Contact Gif Rozzo, General Manager 202 —362-8330.
WMZQ is an equal opportunity employer.

WANS-FM (Greenville, S.C. Contemporary FM) look-
ing for copywriter/production director plus parttime
air talents. Send tape and resume to Bill McCown, Box
211, Anderson, S.C. 29622. Phone 803 —224-3424.

'

Award Winning Modern Country music station look-
ing for experienced program director. Must have man-
agerial skills and be good in creative production. Send
tape and resume to General Manager, WGTO, P.O.
Box 123, Cypress Gardens, FL 33880. An EOE M/F.

Growing group operates (5 stations) looking for on
air P.D. at home office station, leading to group P.D.
job. Leadership and organizational ability a must. Per-
son needs good writing and production skills plus
ability to become part of winning team. Top rated sta-
tion for years. Looking for person who loves radio as
we do. Good money for right person. No calls. Send
resume and cassette to, Rusty Reynolds, KYKX, Box
2727, Longview, TX 75606. EQO.E.

KCRS/KWMJ, Midiand-Odessa, Texas accepting
applications for drive announcer-production manager.
Experience & good voice required. Excellent compen-
sation package in this 8-station group. Tape & resume’
to: Jerry Green, Program Director, Box 4607, Midland,
TX. 70704. Equal Opportunity Employer.

Radio Producer. Must speak and write Spanish and
English fluently. Work with KPBS-FM team in produc-
tion of weekly National Public Radio Spanish-
language newsmagazine, "Enfoque Nacional” Welt
read, objective reporter with solid experience in news
and public affairs. Thorough knowledge of radio pro-
duction required. Writing skills. Journalism or political
science degree prefered. Start $16,788. Excellent
benefits. Apply to: Personnel Office, San Diego State
University, San Diego, CA 92182-0501. Do not contact
KPBS. Closes August 28, 1981. SDSU is an EEQ/AA
employer.

SITUATIONS WANTED MANAGEMENT

General Manager—12 years combined broadcast
management experience metro San Francisco and
Los Angeles. Strong sales management. Excellent
references. Box G-176.

Meet your new G.M. 25, a successful salesman,
sensitive & productive salesmanager, and now ready
for G.M. Aggressive, enthusiastic, determined, with the
energy, commitment and experience you want. If
you're looking, you've found him. Reply Box G-189.

Corporate Director of retail sales development.
Heavy experience in Co-op, Sales, Sales Training and
Management. Proven, verifiable high-doliar track
record. Have been Co-op and Local Sales training
consultant for major groups. Looking for group com-
mitment and permanency with headquarters staff in
Mid-Attanti~ or Southeast, Box ~-27

—

Compatibly Employed GM secks move to smalil-
medium market. No-nonsense professional. Sales and
promotion oriented. Knowledgable rules, regs, all
phases. Good with people, P&L. Cost conscious. Best
credentials, references. Box H-78.

Hartford-Springfield graveyard shift or temporary
work wanted. Over 2 years experience. 413—562-
0376.

Too Good to be true Uncomplicate your life with a
trained black broadcaster whose audition tape,
polished skills and constructive attitude are hard to
find these days. phone mornings/afternoons Kart
Gayle 212—325-8360.

Big Band, Beautiful Music Announcer seeking
return to fulltime board work. Currently Operations
Manager for news/talk station, former traffic director,
experience with live board, automation. 9 years broad-
casting, stable, dependable. Prefer psoition near
Florida's east coast, will relocate if position right. N.
Stannard, 1931 37th Avenue, Vero Beach, Florida,
32960. 305—567-4169.

Group Manager General Manager Formerly group
manager and station owner experienced in all size
markets and formats. Excellent record and references.
Box H-83.

Assistant Manager/Sports Director. PBP basketball
and baseball, eight years small market experience,
willing to go anywhere. Box H-40.

List Carrying general manager, a sales pro, wants
GM or SM position East Tenn. or Virginia. 615—764-
0042. 6-9 PM.

Experienced GM seeks position, expertise turna-
round situations, sales, programming, excellent
references, prefer urban contemporary or Black
oriented formats, bottom (ine oriented. if your ratings
and sales are low, make your move before fall book
begins. Box G-122.

Humorless, Drab Individual. Rasping tenor,
mediocre articulation. Few interests. Vincent
Fitzpatrick. 301 —652-6515.

Experienced Christian announcer seeking airshift
at contemporary Christian music station. Karl, 212 —
347-2649.

Give me a home where the buffalo roam! Fully
trained, perfect for small market radio. Female news-
caster—D.J. loves graveyard shifts, weekends and
holidays. Non-stop worker. Phone Nancy 212-—
933-2398.

Black College Grad available for midwest market.
Extensive radio experience. Great references. Hard
working, enthusiastic, and aggressive. Call Tommy
Williams at 219—882-1934. Will relocate im-
mediately.

SITUATIONS WANTED SALES

Sales or copywriting position wanted by recent
Journalism graduate. Experienced in advertising sales
and on-air work. Talented writer, samples available
upon request. Lynn, 608 —788-3869.

Sharp, aggressive sales pro. Billing $6,000-$10,-
000/mo. in medium market Black radio. 5 yrs. exp.
Stanford graduate. Call 615—870-1964.

Sales manager Interested in fulltime C&W format,
medium market, sound operation. Can organize and
motivate a sales staff for increased billing. Family
man, neat, educated strong on sales. Wiiling to relo-
cate. Looking for opportunity to increase earnings and
possibly station management. P.O. Box 514,
Craigsville, W.Va. 26205.

SITUATIONS WANTED ANNOUNCERS

Country DJ, PD, 50kw WFUV-FM, NYC, seeks Coun-
try shift. Excelient interviewer. Thorough knowledge of
traditional and contemporary country. For tape and
resume, write Dennis da Costa, 20 College Piace,
Yonkers, NY 10704. 914—963-8610.

Country and very proud of it. Female needs a spot
in a medium-large market. Experienced, bright and
ambitious. Will relocate. Call Randi Robbins 212—
379-7746.

Dependable Disc Jockey outstanding voice with
good delivery style seeks position within tri-state area.
Interested in promoting contemporary sound and
positive thinking. Third Class FCC Box G-111. 212—
856-2977.

Seasoned performer—interesting style. Ex-
perienced freelance voice-overs, sports play by play,
former night club M.C. Recently trained for News and
D.J. staff position. Small Markets and modest budgets
OK. Call Jordan 212—371-2356.

Experienced young announcer looking for full
time AOR or top 40 on air position, anywhere USA.
Call: 301—374-6489.

Have Experience, Wiil Trave! Dedicated An-
nouncer with good production skills NYC Trained. Ed
Perez 804 —946-2249.

D.J. With News and production experience. Wants
move into programming. Northeast or Midwest. For-
mat open. Reliable. Call Michael Ward in Buffalo,
716—876-5509.

No-nonsense Man. Articulate, informed beginner
with writing experience and broadcast training. Vince
Fitzpatrick. 301 —652-6515.

Nonsense Man. Hire the left-handed. Vince Fitz-
patrick, 301 —652-6515.

Dependable young female seeks position with Top
40/Contemporary station. Ready to relocate. For tape,
resume call Diana. 312—636-4350, 312—636-0925.

Top Notch Play by Play football, basketball, base-
ball. Experienced sports director who can do it all.
Available immediately. Box H-45.

Tatk Show Host Seasone veteran, ratings winner,
currently No. 1 in eastern State. Handle any format
(phones, interviews, music). Versatile, personable,
worldly,. Outstanding resume. Ready to move onjup.
All offers seriously considered. Box H-75.

SITUATIONS WANTED TECHNICAL

Available Short Term Employment: 20 years Pro.
New installations, rebuilds, evaluations, troubleshoot-
ing, processing. Shoupe 717 —249-6584.

First Phone broadcast production Engineer and Air
Switcher, Box 2391, Warminster, PA 18974,

I’'m a dedicated, hard working individual with very
good creative talents pleasant voice. Have previous
experience but seeking a real opportunity in radio.
Can do any format, news, sports. I'm willing to work
long hard hours. Given the right opportunity will relo-
cate immediately. For resume and tape contact
Charles (Chuck) Robinson 312-787-8220 or
975-6157,

Suburban NYC! Announcer-sales. Reliable, 7 years
all formats. BFA Degree 212—746-4025.

SITUATIONS WANTED NEWS

New Jersey! Syracuse ‘80 grad loves Garden State
news/sports, community affairs. Tape/resume availa-
ble. Stefan Bucek, 424 Hazlitt Ave., Leonia NJ 07605.
Evenings 201 —592-6176.

Radio sportscaster—cleven years experience
covering high school, Jr. and major college pro-
grams—exciting style—P.E. grad.—Call Rob
Williams—512—233-3117.

Female, 20, Single A rockin lady. If your station
rocks I'm ready to roll! 3rd, tape & resume available.
Michelle Foxx, Box 186, Wooddale, IL 60191, 312—
595-6039.

Weathercaster/forecaster. 6 years broadcast ex-
perience. Married. Will relocate for right package.
Contact Marc Mailhot 76 Westbrook Gardens,
Westbrook, Maine 04092 Tel. 207 —85F annz
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SITUATIONS WANTED NEWS CONTINUED

HELP WANTED SALES

News Director-Operations Manager ... Take
charge professional. 20 years experience. First Phone.
Good on-air skills., Ability to get most from staff. Prefer
Texas Major Market. Will consider all. Let's talk win-
ners. Box H-42.

Male-Female Co-Anchor Team wants news
operation committed to professional, one-on-one,
people-oriented news. In major market, all news now.
Want a challenge. Box H-81.

News-New York strong, quick, field reporting anchor
excellent references. 212—580-2779. No. 4 164 West
81, 10024,

Sports—Need conversational and/or controversial
personality for your morning team? Sports talk or
pbp? Good writing skills. Also dj/prod. and sales. Will
consider combo. 912—232-0730 or 215—334-6906
leave message.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Soul Programer major market know how wants
smaller pond to swin in. 35K. 919—822-5218.

Program Director M.D. Disc-Jockey. 20 yr. profes-
sional, top-40, rock, AM/FM greater Cincinnati Area,
Available now! 1—513-528-5793.

Need Challenge. Program Director or announcer
position with opportunity. Country/MOR. Mature family
man. Experienced. 405—348-4457 after 4 PM. CDT.

PD with proven AOR format, wanting FM oppor-
tunity. Will Relocate. Call Eric, mornings, evenings,
219—663-7205.

Creative, diligent programer, 8 years successful
west coast major market experience, seeks PD posi-
tion in medium to small market. Don't pay expensive
consultants to salvage your ailing AOR. | have solu-
tions! 408—866-8570.

TELEVISION

HELP WANTED MANAGEMENT

Director of Engineering—Public VHF station on
Southwest seeks candidate for senior management
level position. Individual should have proven back-
ground in state-of-the-art television engineering and
operation. Must have ability to manage personnel in
the technical aspect of production, transmission, and
telecommunications planning. Responsibilities in-
clude budget management, transmission including
translator and state microwaves, personnel, design
and planning. Station is aggressive producer of public
affairs and cultural programming using studio, mobile
unit and EFP facilities. Individual must be oriented to
growth and expansion. Experience 5-7 years inadmin-
istration and technical areas of broadcast television.
First class license and current knowledge of federal
laws required. College degree useful. Equivalent ex-
perience and education accepted in lieu of degree re-
quirement on a one year for one year basis. Minimum
salary $24,232. Send materials to: Personnel Depart-
ment, University of New Mexico, 1717 Roma NE, Albu-
quergue, NM 87131. Mention this ad on your applica-
tion and reference requisition No. 617-A. AA/EOE.

Program Director. For three-station network CBS
affiliates. Must have background in programming, pro-
motion, production, public affairs. An Equa! Oppor-
tunity Employer. No calls. Send resume to Dale Hazen,
KIMA-TV, PO. Box 702, Yakima, Washington 98907.

Vice President of Programing. PTV station in large
market seeking an individual to supervise program-
ming staff for ali national and local programing.
Responsible for conception of new ideas, control of
budgets and handling of program proposals. Must
know broadcast operations. Minimum 10 years ex-
perience in production including 5 in management
position. Send resume and salary requirements to: Box
H-52.

Accounting Supervisor—Top 100 ABC affiliate is
seeking an Accounting Supervisor. Must have ac-
counting degree and one year supervisory experience
or three years broadcast accounting experience. In-
terested applicants should send complete resume in-
cluding salary requirements to Box H-59. Equal Op-
portunity Employer.

Aggressive, self-motivated individual wanted to
join our Time Inc., NBC affiliated VHF station in the
38th market. Live in the heart of Michigan’s year-round
vacationiand with great hunting, fishing and skiing.
Enjoy our rapidly growing cultural activities. We
employ the finest of computer technology, live remote
facilities and a marketing department to help you suc-
ceed. If you have a minimum of two years television
sales experience and a college degree or its
equivalent in business or marketing or are a graduate
of a communications school, send a complete resume
to: Richard A. Groat, General Sales Manager, WOTV,
Box B, Grand Rapids, Michigan 49501. No calls,
please. Applications must be received by August 21,
1981. We are an Affirmative Action/Equal Opportunity
Employer.

Major NE three-station public operation is looking
for an underwriting sales person. Must be well-spoken,
able to write and present proposals to top corporate
officers. Sales/marketing background or similar ex-
perience required. Salary $10,000-$14,000 and will
build with results. Excellent benefits. Send resume to
Box H-76. An Equal Opportunity Employer.

immediate opening for broadcast sales trainee. Top
VHF network affiliate in the southeast. Submit resume
and starting salary requirements to Personnel Depart-
ment, PO. Box 2566, Montgomery, Alabama 36105. No
phone calls, please. An equa! opportunity employer.
Female and male applicants from all races desired.

HELP WANTED TECHNICAL

Television engineer. Experience with VHF transmit-
ters and microwave. Needed for Mid West small
market station. Contact Don Larsen at KOTA-TV.
Telephone No. 605 —342-2000.

TV & Video Engineers Needed. Chief Engineer,
Assistant Chief Engineer, Studio Supervisor, Mainte-
nance Engineer Top Salaries—Excellent Location.
Phone Alan Kornish at 717—287-9635 and/or send
your resume to Key Systems, New Bridge Center,
Kingston, Penna. 18704.

Maintenance/Transmitter Engineer: Assist in in-
stallation and operation of State-of-the-Art equipment
including all videotape formats. Some maintenance
duties related to transmission and microwave systems
under the supervision of Transmitter Supervisor. First
Class FCC license required. Two to five years mainte-
nance experience, preferably with broadcast equip-
ment. Also requires experience with UHF TV and radio
transmitters and with broadcast systems and rules.
Salary negotiable. Resumes to Personnel, WITF-TV/
FM, Box Z, Hershey, PA 17033.

Maintenance/Videotape Engineer: Assist in
operation and maintenance of latest State-of-the-Art
videotape editing and production equipment. Also
assist in maintenance of other production and broad-
cast equipment as assigned. Requires First Class FCC
license and previous experience with videotape
operation and basic maintenance. Salary negotiable.
Resumes to Personnel, WITF-TV/FM, Box Z, Hershey,
PA 17033.

Texas-Oklahoma market seecks qualified studio
engineer who has experience with and knowledge of:
PC-70's, Ampex 1200's, TCR-100, TK-27. Send
resume to: Manager, KXII-TV, Box 1175, Sherman,
Texas 75090. 214—892-8123. EQ.E.

Television Chief Engineer —East Coast UHF broad-
caster in major market needs competent chief. Have
good facilities and excellent staff. Need someone
strong on operations and administration. Send resume
to Hammett & Edison, inc., PO. Box 68, International
Airport, San Francisco, California 94128.

Camera Operator for growing station in the Sun Belt
with a new 43’ mobile unit. Able to operate studio,
remote and ENG cameras. Assist in set up and light-
ing. Production plans include sports, music and drama
in addition to local studio programming. High energy
level a must! Broad experience an advantage. One to
three years camera operator experience. Apply to
Director of Finance, WYES-TV, Box 24026, New
Orleans, LA 70184. All application smust be received
on or before Monday, August 10, 1981. No Calls!
WYES-TV is An Equa! Opportunity Employer.

Video engineer, operator, for 17, 2" tape and CMX
editing. Excellent fringe benefits and salary mid 20's.
Send resume to Box H-62.

TV Engineer. Install, maintain repair, design TV
equipment. Experience in color, ENG, 3/4 U editing,
IVC 1-inch, studio mixers and switchers. Satary $10,-
800-$16,000 for 35/hr week. Contact Personnel,
County College of Morris Randolph, NJ 07869 Tel:
201—361-5000.

Chief Engineer with technical skills in Tv swuw,
transmitter microwave and translators. New UHF
Central Ohio. Send resume, salary requirements: Jean
Rodabaugh, PO. Box 19899, Columbus, OH 43219.

Video tape editor needed to work in East coast ma-
jor market television station/production company. Ex-
perienced with 1", 2" quad and CMX editing and basic
maintenance. License required. Send resume to Box
H-61.

Maintenance Engineer. Experienced in Studio and
ENG Areas. FCC Second Class License required. Send
resume of call Peter Hoekzema Director of Engineer-
ing, KTVB, Box 7, Boise, Idaho, 83707. 208—
375-7277.

Studio Maintenance Engineer for KMID-TV in Mid-
land, Tx. 1st Phone and 1 year practical experience re-
quired. Salary negotiable. Contact Grady Woodward
915—563-2222. KMID-TV is an equal opportunity
employer.

Maintenance engineer wanted for UHF, NBC affili-
ate in mid-west, 147th market. Familiar with Ampex
video tape machines, and Harris cameras, film chain
and transmitter. Call Gordon Brown 501 —785-4334 or
send resume to: Post Office Box 1867, Fort Smith,
Arkansas 72902.

Engineer/Manager—Video Service Center Must
have 5 years repair experience: 3/4", 12". VTR's, one
and 3 tube cameras, etc. Broadcast equipment knowl-
edge a plus. Midtown N.Y.C, salary open, immediate
opening. Call Ms. Silver at 212—573-8652. EQOE.

Technical Operations Supervisor needed for a ma-
jor videotape production facility. Minimum 4 years ex-
perience in videotape facility or broadcast station.
Prefer Los Angeles based experience. Send resume to
Engineering Dept., Metromedia, 5746 Sunset Boule-
vard, Los Angeles, CA 90028 E.OE.

Do you need a change? We are seeking a strongly
motivated individual to work as a maintenance
engineer in our major market television station/pro-
duction house. Only those with a strong maintenance
background need apply. Send resumes to Box H-43.
EOE, M/E, Salary mid 20's.

Maintenance Engineer needed to help ease
workload in major market television station/production
house. Experience working with TCR100, TR600,
TK46 and TK28 a plus. Salary mid 20's, send resumes
to Box H-44.

HELP WANTED NEWS

Sportscaster. If you're a high-energy, enthusiastic
sports nut who understands the value of local sports,
medium market network affiliate wants to talk to you.
Replies to all applicants, women and minorities urged
to apply Box H-18.

Meteorologist. Meteorologist with personality to join
a team on it's way up. If you believe weather doesn't
just happen on maps, get in touch., Contact: News
Director, WPMN-TV, Charlotte, NC.

News Co-Anchor. Top 30 market, Northeast seeks
experienced news anchor. Candidate must have writ-
ing and reporting skills, as well as a first class on-air
presentation. Experience with live reporting desirable.
Station is an Equal Opportunity Employer Send
resumes to Box H-19.

Meteorologist—Major market network affiliate has
potential opening for weekend weathercaster in the
next six months. Successful applicants must qualify in
training or experience for the AMS seal. Must be able
to work with state-of-the-art forecasting technology.
An Equal Opportunity Employer. All replies will be kept
confidential. Send resume and brief statement of
forecasting philosophy to Box H-8.

News Director—100-115th size Sunbelt market.
EOE net affiliate wants smart, aggressive, ex-
perienced news leader. No. 2 ranked but committed
with staff size, equipment including live ENG and
local service concepts to be No. 1 with right person.
Send resume and money needs to Box H-15.
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HELP WANTED NEWS
CONTINUED

Reporter If you have commercial TV experience and
can report, edit and use ENG, we may have a job for
you. Tape and resume to Bob Palmer, WSAV-TV, PO.
Box 2429, Savannah, GA 31402. EQOE.

Leading Hong Kong station with over 2 million
viewers nightly, looking for an experienced news pro-
ducer willing to spend three month in exciting Orient
to train our young talented staff. We are all ENG and
heavy on live remotes. Package includes competitive
salary, accommodations and return airfare. Interviews
during and after RTNDA conference in mid-September
in New Orleans, NYC, LA, SF and Honolulu, Airmail
resumes and airchecks before August 15 to Raymond
R. Wong, Controller, TVB News, 77 Broadcast Drive,
Kowloon, Hong Kong.

Weathercaster for top Midwest group owned ABC
affiliate with latest state-of-the-art weather equipment
inctuding color radar and color graphics. Send tape
and resume to John Adams, News Director, NTV Net-
work, PO. Box 220, Kearney, NE 68847. Equal Oppor-
tunity Employer.

Executive News Producer for a top fifty market sta-
tion. Must be a gung-ho newsman who has a keen ap-
preciation for packaging news in a crisp, exciting and
original manner. Needs to be a stylish writer in order to
be a good editor. The ability and will to lead is essen-
tial. Box G-145.

Meteorologist for winning small affiliate in Mid-
Atlantic area. Must be a meteorologist, not a “weather-
person” Will consider recent graduates if they have a
minor in broadcasting. Don’t apply if you don't have an
audition tape. Send resumes to Box H-82.

Reporter Ready to Move into the anchor spot. Good
pay, good benefits. Send tape & resume to News
Director, WFMJ-TV, 101 West Boardman, St., Youngs-
town, OH 44503. Equal Opportunity Employer.

Looking for co-anchor/consumer reporter at No. 1
station in San Diego. Send tape and resume to Jim
Holtzman, Executive News Director, KFMB-TV, San
Diego, CA. 92138. EOCE.

Expanding TV News operation is looking for two
general assignment news reporters and one addi-
tional news photographer. All ENG. Send tapes and
resumes o Steve Rollison, News Director, KAAL-TV,
PO. Box 577, Austin, MN 55912, No phone calls,
please!l! Equal Opportunity Emptloyer.

Assignment Editor. 'm looking for a television news
professional who can develop story ideas, assign
news coverage, and motivate a strong staff of young
news reporters. If you're aggressive and have what it
takes to handle assignments in a growing news opera-
tion, send me your tape and resume. Steve Rollison,
News Director, KAAL-TV, RO. Box 577, Austin, MN
55912. No phone calls, please!!! Equal Opportunity
Employer.

Meteorologist with three years commercial TV ex-
perience. Degree and AM.S. Seal preferred. Contact
Edwin Hart, WPRI-TV, 25 Catamore Boulevard, East
Providence, R.[. 02914. An Equal Opportunity
Emplover

News Director. News Director for southern top 40
market, network affiliate. Sensational opportunity to
grow with very progressive broadcast ownership and
management in nation's fastest growing market. Box
H-48.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Television and Broadcast Information Specialist.
University of Florida. Two positions available. Requires
a bachelor's degree and five years journalism ex-
perience. Must include at least one year with
electronic news gathering equipment, on-camera per-
formances, broadcast writing, reporting, and produc-
ing. Preference given candidates with demonstrated
leadership qualities and a desire to develop marketing
skills required in public realtions. Salary $18,000 to
$20,000 plus excellent fringe benefits. Send complete
resume by August 21, 1981 to: Mr. George P Bradley,
Employment Manager, 337 Stadium, Personnel Divi-
sion, University of Florida, Gainesville, FLL 32611,
Equal Employment Opportunity/Affirmative Action
Employer.

TV Director for leading national children’s public TV
series and other projects. At least 5 years experience
with studio and field production, and editing. Salary
negotiable. Start Sept. Send resume and tape. Family
Communications, 4802 Fifth Avenue, Pittsburgh, PA
15213

Pacific Northwest/Production Manager for estab-
lished independent production house. Excellent im-
mediate opportunity for creative seif-starter with 3/4"
EFP production background. Position requires man-
agement skill plus hands-on camera, editing and writ-
ing experience for corporate video and TV commer-
cials. Send resume, demo tape and salary history to:
Mr. McCann, 561 Industry Drive, Seattle, WA 98188.

Producer: Opportunity to join a sizable production
staff committed to issue-oriented programing for
focal, state and national distribution. Requires the
ability to conceive and design new programing con-
cepts. On-air ability is a plus. Requires four years pro-
ducing experience in similar or related fields,
Bachelor's degree in appropriate field, demonstrated
writing ability Salary negotiable based on experience
and credits. Resumes to Personnel, WITF-TV/FM, Box
Z, Hershey, PA 17033.

Great Lakes Area VHF secks ambitious Director
with switching experience. Must be capable in direct-
ing fast paced major newscasts; and. commercial, pro-
motional and public affairs assignments. Off camera
announcing ability preferred. Equat Opportunity
Employer. Send resume, and salary requirements to
Box G-195.

PM Magazine Co-Host—Our male co-host finds
himself without a partner We're seeking a highly moti-
vated, energetic and creative Co-Most/Story Producer
to join him in our No. 1 rated show. Send resume and
salary requirements to Box H-33. ECE.

Wanted TV Producer/Director 3-5 years television ex-
perience, heavy background in writing, 3/4 inch video-
tape editing, program development, staff hiring and
supervision, studio production and direction. Must be
experienced mini-cam operator and able to direct a
live multi-camera remote. Work involves pressure and
there are strict deadlines to meet. Programming is
religious in nature. Successful candidate should be
fluentty bi-lingual in both English and Spanish. Degree
preferred but heaviest consideration will be placed on
actual production experience. News background
heipful. Equat opportunity employer. Send resume and
salary requirements to: Personnel Director, PO. Box
12428, San Antonio, TX 78212,

Producer/Director: WXXI|, topnotch PBS affiliate in
upstate New York seeks experienced, imaginative pro-
fessional to create and direct major local and national
productions. Must have demonstrated skills in all as-
pects of production work. Send detailed resume and
salary requirements to WXXI-TV Personnel Depart-
ment, PO. Box 21, Rochester, NY 14601. EQ.E.

Medium market network affiliated VHF committed
to solid aggressive promotion seeks promotion profes-
sional committed to same. Must be able to produce
and coordinate all station promotion efforts. An equal
opportunity employer, Send complete resume to Box
H-78.

Programmer/Film Director. Established cable pro-
gramming network seeks person with television sta-
tion or network experience as program director Send
resume and salary requirements to Box G-217.

Photographer wanted for Top 20 market; 3-4 years
experience with EFP and editing. Perfect for photog
wanting move from News to Production. Opportunity
to produce what you shoot. Send videotape with
resume to Assistant Program Manager, WISH-TV, 1950
N. Meridian, Indianapolis, 46207. M/F Equal Oppor-
tunity Employer.

TV Associate Producer/Host University of Florida.
Responsible for producing and hosting a weekly
minority affairs magazine and other specials for local
public television stations. Requires Bachelor's degree
in TV production and one year of experience in TV pro-
duction or equivalent education and experience, Must
be able to shoot EFP and edit. Must be personable and
energetic. Send complete resume to Central Employ-
ment Center 3rd Floor Stadium, University of Florida,
Gainesville, FL, 32611 by 8/31/81. Requests must
refer to position 1.D. No. 20184 in order to guarantee
consideration. Equal Employment Opportunity/Affirm-
~tivn Action Employer.

Producer/Reporter —With strong and innovative
writing/producing fiair; will produce/research/write/
edit ENG peices and/or public affairs programs. Col-
lege degree wi/journalism or writing background
preferred. Send resume, tape and writing samples to
Robbie Gordon, Executive Producer, WJXT, PO. Box
5270, Jacksonville, Florida 32207. No phone calls.
Equal opportunity employer M/F

Promotion Director Number One Independent TV
Station looking for a Promotional Director. This station
has won awards at BPA and INTV for its promotion. Qur
new Promotion Director must have the ability to pro-
duce on the air promotions, sales support pieces, and
work with station’s advertising agency. Me or she must
be creative and a self starter Send resume to: General
Manager, KMSP-TV, 6375 York Avenue, Minneapoalis,
MN 55435,

Executive Producer opening for that unique person
with the creativity, initiative and production experience
to conceive and/or develop a wide variety of com-
munity programing. Remote and studio production ex-
pertise required. Full details first letter Box M-65.

Production Manager for Southeast market. Ex-
perience in commercial and field production and
directing live news broadcast is necessary. Minimum
two years experience in directing. Send resume to:
David Murphy, Operations Manager, WRBL-TV, Box
270, Columbus, GA 31994,

Senior Producer Aggressive community PTV station
is seeking energetic individual capable of supervising
producer/directors in production. Responsible for pro-
posing production concepts, training, all locai produc-
tion. Must have strong remote and single camera ex-
perience, writing skills. 2-3 years supervisory ex-
perience required. Send strong letter and resume to
Director of Administration, KPTS, Box 288, Wichita, KS
67201. EOE/AA.

Production Manager Aggressive community PTV
station is seeking qualified administrator of produc-
tion facilities and personnel. Responsible for supervi-
sion, training, budget. Must be business-like, commit-
ted to high productivity, imaginative. Minimum 3 years
experience required. Send fetter and resume to Direc-
tor of Administration, KPTS, Box 288, Wichita, KS
67201. EOE/AA.

TV Traffic If you have experience in TV traffic, a
thorough working knowiedge of the relationship be-
tween traffic and other departments in a television sta-
tion, and are interested in broadcast automation; then
you may want to consider joining our installation team.
Salary: D.O.E. extensive travel throughout U.S. re-
quired. Send resume to Gene Gach, 1455 E. Tullie Cir.
Suite 102, Atlanta, Ga. 30329.

ENG-Equipped News Crews: New York City and
Washington, D.C. Must be experienced, talented and
available on-call. Dynamic, growing, independent
company—no station or net affiliation. Send resume to
Box H-85.

SITUATIONS WANTEw onLES

Snaurp, aggressive sares pro. Billing $6,000-$10,-
000/mo. in in medium market radio. 5 yrs. exp. Can
Sefl TV. Stanford graduate. Call Cal at 615—
870-1964.

Salesperson. Versatile background. Ten years ex-
perience includes local and national spot, syndication.
Seeking challenging opportunity in cable advertising
sales. Box H-39.

SITUATIONS WANTED TECHNICAL

Construction Heavyweight. Chief Engineer, Admin-
istrator. | Am All Three. Will reply with resume and
references. Box H-57.

SITUATIONS WANTED NEWS

If you are intetested in experience, top ratings,
youthful maturity as news director with range of
anchor to zoom? Write Box H-3n

Dynamic Experienced newsman and sports direc-
tor at award-winning radio station seeks television re-
porting position. Excellent delivery, writing and PBP
Previous TV experience. Journalism degree. As sharp
as they come. 6 year pro. Box H-14.
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SITUATIONS WANTED NEWS
CONTINUED

Looking for Break into television news or sports.
Have radio background, but willing to learn all facets
of television from bottom to top. Will travel for
bonafide opportunity. Reasonably good-looking, in-
telligent and reliable. Michae! Ward 716 —876-5509.

Black College Grad. available for midwest market.
Extensive radio experience. Super references. Hard
working, enthusiastic, and aggressive. Call Tommy
Williams at 219—-882-1934. Will relocate im-
mediately.

Looking for a Photographer/Videographer | am the
Photographer for you! I have experience in hard news,
political news, and sports. | have shot for ABC news—
“World News Tonight” If your station has a helicopter
look out for footage like no others around! If you are in-
terested in gathering news when it happens, as it hap-
pens, contact Larry, 229 S. 14th St, Harrisburg, PA
17104,

Award Winner Available. Beat reporter, weekend
anchor/co-producer experience. Will relocate. Degree.
Black female. Call Kathy 512—658-0977.

Top 20 market childrens show host/weathercaster
seeking position. Cartooning format. Bron Smith
206—848-7494.

Who Desires Maturity, experience in writing, pro-
ducing, anchoring or ND. Knowledgeable, still eager.
25 years. Family man. No gray hair. Pat Bange, 10371
SW 156th St, Miami, FL 33157.

Network Anchorman ... available now ... 704—

568-2353.

Sports Anchor/Reporter Currently weekend
anchor in medium market. Extensive PBP major col-
lege football, basketball, hockey. Excelient production
skills. Learned from group up as ENG photographer.
Notre Dame M.A. and B A. Clean-cut, all-American-boy
look. Seek move to fulltime. Will relocate anywhere.
219—277-8083 before 1 p.m.

35-year-old woman, college graduate, studied TV
news journalism/newswriting/interview & talk show
technqiues. 7 years Q/C experience as commercials
actress NY, seeks first opportunity as news reporter/in-
terviewer. Willing to learn other aspects local news.
Tape available. Box H-41.

Top Mid-South anchor making poverty wages.
Mature for thirty. Aggressive, yet warm aura. Box H-51.

Midwest radio news pro seeks TV job. Missouri
grad, seven years experience. Consider any location.
Government and political news a specialty. Box H-63.

Aggressive, hardworking ENG photographer/Edi-
tor. 25 —experienced with News, Sports and Feature
material. Former Engineer—1st Ticket. Resume, Tape
available now ... Contact Mark H. at Box H-73 or call
507 —895-4433.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Production Assistant. Degreed, with some ex-
perience as assistant director/producer. Retiable and
highly motivated. Will relocate. Contact Patricia
Drillien, 636 19th St, N.W, Canton, Ohio 44709, 216 —
452-4969.

Energetic, hard-working, college graduate with
Commercial and PBS experience seeks entry level
position in production! Will relocate! Good creative
ideas and solid technical skills including 3/4, one inch
editing, camera, audio, lighting. Write Cliff Biel, 3500
James Drive, Metairie, LA 70003, or call 504—
887-8800.

Talk Show Host, now top 10 O&Q, talented male
personality, informative and charming, ready to move
on to new challenge. Box H-50.

For Fast Action Use
BROADCASTING’s
Classified Advertising

ALLIED FIELDS

HELP WANTED MANAGEMENT

Assistant Controller: Position available as Assis-
tant Controller Broadcasting of a large newspaper
group. Headguarters: Finger Lakes region of upstate
N.Y. Accounting degree with minimum of 3-5 years ex-
perience (preferably in a corporate environment) re-
quired. Responsibilities: financial statement con-
solidation & analysis, budget, cash management,
system development and special projects. Excellent
opportunity to be part of management team. Send
resume and salary history to: Vice President-Con-
troller, Park Broadcasting, Inc., PO. Box 550, Ithaca, NY
14850.

Communication and Resource Center Director to
provide media services for the University community.
The Director, who reports to the Academic Vice Chan-
cellor, has responsibility for developing, planning, and
implementing those support services. Facilities in-
clude complete studio and EFP capability, 3/4" and 2"
recording, 16mm production and eight plate editing.
Duties include administering Center's budget and
pursuing funding from government and private
sources. Applicants should have several years ex-
perience in production and proven skills in administra-
tion. Knowledge of video, film, and location production
required. Bacheiors degree required; masters prefer-
red. Experience in academic environment desirable.
Salary negotiabie. Application deadline: August 31,
1981. Applications should be address to: Dr Lee
Bolen, Chairman, Search Committee, Department of
Physics and Astronomy, University of Mississippi, Uni-
versity, MS 38677. Equal Opportunity Employer.

HELP WANTED TECHNICAL

Consulting Engineering Firm—Southeast
Engineering position. Immediate. Send resume and
salary requirements to Kessler and Gehman Associ-
ates, 1511 NW 6 Street, Gainesville, FL 32601.

Radio-TV Engineer. Humanities Division, $1,145
per month, to begin on/about August 24, 1981. First
Class FCC License and 2 years experience preferred.
Request job description and application form by con-
tacting: Deryl Lawrence, Director of Logistics, Wayne
State College, Wayne, Nebraska 68787. Application
deadline: August 21, 1981,

Chief, Eiectronic Media Technician Responsibie
for installation, maintenance, and supervision of
Lamar University's radio, television, and electronic
media equipment. Must possess FCC First Class
license, good supervisory skilis, have ability to work in
an instructional and production setting, and have
ability to diagnose, troubleshoot and repair electronic
equipment. Salary $18,000-$24,000 commensurate
with experience. Fringe benefits. Resume to: William
Ryan, Lamar University, PO. Box 10021, Beaumont,
Texas 77710 prior to September 5, 1981. Lamar Uni-
versity is an Affirmative Action Equal Opportunity
Employer.

HELP WANTED PROGRAMING,
PRODUCTION AND OTHERS

Ministry for the Deaf needs television remote pro-
duction facility. Tax deductable receipt for fair market
value for donation. Send description to Tom Johnson,
Signs of Life Ministries, Box 65, Champaign, IL 61820.

ikegami TK-355 Studio Camera: Require new of
used with tens. Call J. Sanford, WNNE, 802—
763-7701.

Ingtant Cash For Broadcast Equipment: Urgently
need UHF Transmitters, Microwaves, Towers, Weather
Radar, Color Studio Equipment, AM & FM Transmitters.
Call Bill Kitchen, Quality Media. 800—241-7878. In
GA call 404-324-1271.

Reward for UHF Transmitters. Quality Media will
pay a $500 reward for information which leads to our
purchase of any UHF television transmitter One
reward per transmitter. Call Bill Kitchen 800—
241-7878. In GA call 404—324-1271.

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

2.5KW FM Harris 25K, 2 years old, mint Call M.
Cooper 215—379-6585.

3.5KW FM McMartin 3.5K w/B9-10 exciter, 2.5 years
old with spares on air. Call M. Cooper, 215-—-379-6585.

iKW FM Gates FM-1C wi/exciter, excellent cond.
Spares. Call M. Cooper 215~ 379-6585.

Broadcast Systems Inc. supplies over 100 lines of
quality television broadcasting equipment to meet
your television systems needs. Call Les Hunt, 703—
494-4998; Carroll Ogle, 919—544-1484; Byron
Fincher, 205—~525-5467; Marvin Bussey, 214—
867-8775; Bill Martin, 417—876-6354; Al Crocker,
805—929-4476; and, Jim Spears, Chuck Balding,
Cary Fitch, or Don Forbes at 800—531-5232. We
specialize in quality television equipment.

For Sale: Harris System 90 Automation Station,
2NT[ “Go Carts”, Logging, In-Coding, 4-ITC750 Stereo
Reel-to-Reel, Rewind, Time Announce. Used 10
months original cost $46,700. $32,000 or make offer.
Will trade for airptane single or muiti or ???? Call
George P Langan 217—789-0880.

3 Month old Harris FM 2.5K transmitter with MS-15
exciter and stereo generator, 1 Sona-Mag DP1
automation system with 4 reals, two carouseis, video
encoder, many extras, three Sonamag cart Machines.
309—673-0902.

10KW AM RCA BTA 10tl-t (1965), many spares,
proof, on air. M. Cooper 21 79-6585.

runW FM Harris 10H3 (1976) w/TE-3, stereo, sca
and many spares, excellent condition. M. Cooper
215—379-6585.

RCA TP 88—16mm film chain projectors. Excellent
condition! Cal! now 305—756-0699 at International
Cinema Eq. Co,, 6750 NE 4th St, Miami, FL 33138.

Wanted: Editor The Society of Broadcast Engineers
has an opening for a person to write, assemble, edit
and layout materiai for the SBE Signal. This bi-monthly
newsletter reaches most broadcast stations in the U.S.
and provides the opportunity for the right person to
help develop a growing publication. The position re-
quires a background in journalism, with experience in
writing, editing, layout and publishing of technical
material. Interested persons should send a complete
resume {o the Society of Broadcast Engineers, PO. Box
50884, Indianapolis, Indiana 46250.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—-723-3331.

Wanted four to sixteen Bay Circularly Polarized high
power FM antenna ... Call 916—233-2713.

Wanted A. Camera Cables TV-81, B. Universal Color
Tech, C. Studio Lights, Cali: 312—641-6030. Days.

Want to Buy Used equipment for Class A and Class
C CP's Need everything; transmitters, towers, anten-
na's, marti remotes, etc. Calt John 612—222-5555.

10KW FM RCA 10D-1i w/Moseley SS. exciter,
stereo, spares, excellent condition. M. Cooper 215—
379-6585.

1KW AM Collins 20V-3 (1969), many spares, proof,
on air. M. Cooper 215—-373-6585.

25 KW FM McMartin w/exciter, stereo, SCA. 2 yrs.
old On-air. M. Cooper 215—379-6585.

Used broadcast television equipment. Hundreds
of pieces wanted and for sale. Please call System As-
sociates to receive our free flyer of equipment listings.
213—641-2042.

Towers for Sale: 250 foot self-support (heavy duty),
310 foot FM Tower with Guys, 300 foot FM/AM Towers
with Guys, 1000 feet of 18" Tower AM or FM, 1000 foot
Tower—G-7 with Guys. Call—901—274-7510.

One-Sparta/Bauer 825 25 kw FM, like new. Plenty
of Spares. Operated in a controlled environment. On
air until August 15. Come see in operation. Collins
830F-1 10 kw FM with Stereo. Continental 315 5 kw
AM in stock. Gates BC-5P2, 5 kw AM very clean. Or-
ban Optimod 8000-A used. Many other units in Stock,
both AM and FM. Besco Internacional, 5946 Club
QOaks Dr, Dallas, Texas 75248. A/C 214—-630-3600.
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FOR SALE EQUIPMENT
CONTINUED-

Dictaphone 4101 10 channel logger, unused. Also,
spare transport, unused. Larry, 412 —545-9952.

4 ITC 750 Series playback machines with 25 Hz cue
detectors. Like new. 704 —328-1731.

EFP Truck: Aimost new Dodge Maxi-Van, completely
finished and wired. With Onan generator, two air con-
ditioning systems. Available with or without produc-
tion equipment. Tim Balint, 213—874-6840.

For Sale—CVS, 520 TBC Best Offer Call: 312—
641-6030 Days.

MISCELLANEOUS

INSTRUCTION

BINGO newsprint cards personalized with your
clients ad message for Radio, TV, Cable or City Phone
System Promotion. Send for Free Sampies. Bingo
Cards Omaha, Box 4069, Omaha, NE 68104, 402—
453-2689.

Transmit Sites Available Broadcast sites available
for FM, TV, LPTV, in Memphis, TN, Louisville, KY,
Jackson, MS. Call 901—274-7510.

Pretty lady, 29, in journalism, desires to meet radio,
TV personality or person. Divorced from TV news
anchorman, no kids. This fady knows the broadcast-
journalism business! Send resplies to Box H-5.

Groton Computer terminal. Like News. Dirt cheap,
$2,000.00. LaVerne Garton, KBON-KDIG, 714—
885-6555.

Eye in the Sky! at ¥ the cost 1981 Hughes 300C
ENG Helicopter with LIVE Microwave capability, plus
exiras. Availabie immediately. SALE OR LEASE. NI-
CAD, INC,, South Bend, IN 219—287-5905.

GR 1808A Bridge, new condition. Best offer. Lo-
cated DC area. Box H-72.

Tape deck tester, 3M Model 6500 (AC/batt) for SNR/
DIST/JIT measurements. D&T 4200 Wheeler Ave,
Alex, Va. 22304, 703—751-8100.

Used Equipment Bargains: RCA TT-10AL 11KW
VHF Transmitter $5,000; Complete GE Film Island
$18,000; RCA TR-70 VTR, Cavec & D.O.C, $17,000;
Ampex 1200B VTR, D.O.C,, Velcomp, Editor, $16,000;
Norelco PC-70 Color Cameras $8,000; GE PE-400
Color Cameras $3,000; CBS 504B TBC, $5,000;
VITAL VIX-100-4 Switcher, Studio & Master Control,
$12,000; Envirozone Air Filters, $500; Hundreds of
other items. 30 Brands new eguipment. Call Bill
Kitchen or Jim Herring, Quality Media Corporation,
800—241-7878. In GA call 404-324-1271.

Remote Production Cruiser: Beautiful condition,
full air-conditioning, camera platform on top, new
diesel engine and drive train. Equipment includes: (5)
GE PE-350 cameras (can upgrade), minicam,
motorized cable reels, full monitoring, full audio and
video switching. Quad VTR and 3/4" editing system.
$130,000 takes it all. Call Bill Kitchen, or Jim Herring,
Quality Media Corporation, 800—241-7878. In GA
call 404—-324-1271.

New 5 KW Hi-Band VHF Transmitter: Never used,
in factor crates. Standard electronics Model No's
AHB53, TH652, TH613. Tuned to Channel 10, can be
tuned to any hi-band channe!. $30,000. Call 800—
241-7878. Bill Kitchen or Jim Herring, Quality Media
Corporation, 800—241-7878. In GA call 404—
324-1271.

Used ENG Equipment: Sony DXC 1600 Cameras, 4
avail. $800 ea.; Sony RM-400 Editor $400; Con-
vergence ESC-1 Joystick Editor $1,500; Sony
VO3800 3/4" VTR $1,500. Call Bill Kitchen or Jim Her-
ring, Quality Media Corporation, 800—241-7878. In
GA call 404—324-1271.

ENG —Production Van: Like new with (2) Hitachi
SK-70 Cameras, JVC 3/4" Editing Package, Portable
VCR, CVS5048 TB.C. with Noise Reduction, 3M1114
Switcher, Character Generator, Elaborate Audio, Patch-
ing, and Monitoring, Custom Ford Truck with Camera
Platform and Generator. Cost over $200,000 new plus
labor. Everything you need to go to work today. $100,-
000 or make offer! Call Bill Kitchen or Jim Herring,
Quality Media Corporation, 800—241-7878. In GA
call 404—324-1271.

COMEDY

Free Sampie of radio’s most popular humor service!
(Request on station letterhead) O'Liners, 1448-C West
San Bruno, Fresno, CA 93711,

Hundreds Renewed again this year! Free sample.
Write on station letterhead to: Contemporary Comedy,
5804-B Twineing, Dallas, Texas 75227.

Comedy writer One-liner Specialist Lee Haas 4775
134 Street, Hawthorne, Ca. 90250 213—679-0870.

“Comic Relief.” Just for laughs. Bi-weekly. Free sam-
ple. Whilde Creative Services, 20016 Elkhart, Detroit,
Ml 48225,

For the Best in Original Film scores its “Music from
the Movies" with our host Phillip Addiego, Mondays
11:30 PM. and Saturdays 10:30 PM. on KALW-FM 91.7
San Francisco.

Sportscaster! Play by play jobs are easier and
quicker with these nationally-used charts and stat
forms for football, basketbalt and hockey. Plus, special
sale on multi-sport post cards and greeting cards.
Free brochure: SuperStat, PO Box 1, Endwell, New
York 13760.

New York City Pros train you as announcer, w.,
newscaster-sportscaster. Free booklets-ptacement
assistance-FCC 1st Class License Prep. ATS. 152
West 42nd St, New York City, 10036. 212—221-3700.

Radio Broadcaster’s Training Program. Fantastic
Publication! Announcing, news, copywriting, sales,
programing. $29.95. Free Details. Centaur Com-
munications, 2509 N. Campbell Ave., No. 218-B, Tuc-
son, AZ 85719,

EMPLOYMENT SERVICES

Radio Jobs!!! Piacement!!! “Anywhere in the USA"
Guarantee: Write: NYMO Consultants, Box 852, Saco,
Maine 04072.

CONSULTANTS

MJO News Associates. The broadcast news
specialists. Box 11043, St. Louis, MO 63135, 314—
522-6325.

RADIO

Help Wanted Management

GENERAL MANAGER
PUBLIC RADIO STATION

The University of Alabama in Birmingham is now inviting applications for the
position of General Manager, WBHM-FM Public Radio Station. WBHM, operated
by UAB and located on its 62 block campus, is an affiliate of the National Public
Radio Network and serves an area of approximately 800,000 people.

Candidates for the position should possess an advanced degree or an
equivalent combination of education and public broadcast experience. Candi-
dates should have a thorough understanding of all broadcast related activities
including programing, production, operations, promotions, fundraising, personnel
and fiscal management. Adjunct faculty status possible with this position. Salary
is negotiable commensurate with experience.

Individuals interested in applying for the position should send resumes to: Dr. E,.
Cutpepper Clark, Search Committee Chairman, Department of Communication
Studies—U.C. Bldg. 3, UAB, University Station, Bham., Al. 35294,

UAB is an Equal Opportunity Affirmative Action Employer

SALES MANAGER
Amaturo Group inc.

Growth Broadcast group wants hard-hitting, talented,
ambitious, Sales Manager with General Manager po-
tential. Creative ability plus administrative skills basic.
Diverse experience preferred. Amaturo Group inc.
consists of Houston, St. Louis, South Florida, and NTV.
This position is for Majic 102 FM, Houston.

Send letter and resume only to: Monte Lang, Execu-
tive Vice President, c/o KMJQ PO. 22800, Houston,
Texas 77027.

AN EO.E.

Help Wanted Sales
GENERAL SALES MANAGER

Southern coastal major market album rock. Need
dynamic, organized and disciplined professional to
motivate agency and retail sales staff. Successful ap-
plicant should be tenacious and have the ability to
move rates upward. We are high profite and well
respected and these are qualities you should also
possess. Piease reply in confidence and no back-
ground calis till we clear it with you. Group owned and

EQ.E. Box H-36.
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Help Wanted Sales
Continued

SALES MANAGER
Beautitful Music in
Beautiful Memphis

Experienced sales manager wanted for Harte-Hanks
radio property in Memphis, TN. WEZI-FM has been No.
1,2,0r 31in 124 last 8 books. Superb facility with ex-
cellent staff and benefits. Reply with letter and your
background to:

Dave Thomas
General Manager
WEZI-FM
5900 Poplar Ave.
Memphis, TN 38119

We are an equal opportunity employer,




Help Wanted Programing,
Production, Others

ASSISTANT CREATIVE DIRECTOR

The link between Sales & Programing. Minimum 2
years experience in copywriting and production of
spec. spots. Good typing ability. Candidate must
possess rare combination of organizational skills and
creative ability. Send resume with references, writing &
production samples to:

WPEN-AM/WMGK-FM

Mr. William Price
Director of Creative Services
One Bala Cynwyd Plaza
Bala Cynwyd, PA 19004

No Phone Cails
Minority Applicants Encouraged E.O.E.

Help Wanted Technical
Continued

Help Wanted News

Situations Wanted Management

21 year veteran

all phases including Ownership/Management. Hard
work and dedication must equal security and future.
Presently self-employed, will wait for the right
organization and opportunity. !If you need experience
and knowledge plus Teliability. Write: PO, Box 601, Ar-
vada, Colorado 80002.

NEED A G.M.?

Operations Manager, AM-FM combo in top 50 market
looking to move into a GMship. Strengths in program-
ing and people. BA degree, sales oriented, with solid
resume and references. Box H-60.

Situations Wanted News

TV & COMMUNICATIONS
ENGINEERS
If you are energetic and aggresive
and have a desire to advance your
career dramatically and be invoived in
one of the fastest growing broadcast
communications companies, WOLD
COMMUNICATIONS is interested in

you.

WOLD COMMUNICATIONS is con-
structing and operating extensive fa-
cilities in Los Angeles, New York and
Washington D.C. There is an ongoing
need for qualified engineering per-
sonnel with various levels of experi-
ence and education. Interested per-
sons with installation and mainte-
nance experience in any of the follow-
ing areas are invited to apply: Video
Studio Equipment; Microwave Sys-
tems; Satellite Earth Stations; Com-
puter Systems; and general RF and
baseband technology. There is also a
need for Systems Design and Project
Management Engineers.

An attractive salary and benefits
package is offered to qualified appli-
cants. Send your resume and salary
requirements to:

W. Mark McKibben

Vice President, Engineering

WOLD COMMUNICATIONS, INC.

10880 Wilshire Blvd.

Los Angeles, CA 90024

S==—==2="COMMUNICATIONS

A Robert Wold Company
M/F Equal Opportunity Employer

NOON NEWS PRODUCER

Major east coast market looking for experienced pro-
ducer for new, innovative newscast. Program will in-
clude fast paced news segment with reporter phone-
ins, live remotes, and newsroom updates on breaking
stories. Producer must also work with talent on
scheduling daily newsmaker interviews, and be able
to rework entire format as day's events dictate. Send
tape and resume to: John Zarrella, WBAL-TV, 3800
Hooper Ave. Baltimore, Maryland 21211. An EEO
Employer.

REPORTER

Challenging opportunity for small or
medium market reporter to work in No. 1
and No. 4 markets. Initiative and crea-
tive production skills essential. Back-
ground in economic or environmental
reporting preferred. Minimum two years’
experience. (EEQ) Send resume and
cassette (hard news and mini-docs) to:
Herb Bloom, Executive Producer, New
Jersey Nightly News, 1573 Parkside
Ave,, Trenton, New Jersey 08638,

EXPERIENCED

major market news director and chief editor team
wants to put your news department on top with com-
munity-oriented, credible news organization—news
that touches your listeners. Will build or re-build. Ex-
perience, knowledge and determination. Looking for a
challenge. Send opportunity details to: Box H-81.
We will reply.

Help Wanted Management

TELEVISION

Help Wanted Technical

Discovision Associates

a leader in the videodisc industry, has immediate
needs for Television Engineers and Technicians.
Hands-on experience in the maintenance of TV pro-
duction and post production equipment: Quad, 1"C,
CMX, GBG, Rank, etc. Must have strong technical
background.

Excellent salary and benefits. Located in the Newport
Beach, CA area. Write to: Ms. Donna Leverett, Discovi-
sion Associates, Box 6600, Costa Mesa, CA 92626.
Equal Opportunity Employer M/F/H.

DEVELOPMENT MANAGER:

WXXI| TV-FM, a prominent public broadcasting facility
in upstate New York seeks an experienced develop-
ment professional to lead and direct all development
activities. Duties will include supervision and coor-
dination of membership programs, annual auction,
corporate underwriting, planned giving, public infor-
mation and direct mail. Must have record of, at least,
five years of solid achievement in sales/marketing/
development. Experience in PTV highty desirable. Ad-
vanced degree preferred. Salary commensurate with
experience, Range is $22,500-$37,500. Send resume
to: Personnel Department, WXX| TV-FM. PO. Box 21,
Rochester, NY 14601 E.O.E.

WTSP-TV
We're expanding our news operation, and
need the following: REPORTER—General
Assignment Reporter to enterprise and cover
various types of stories on tape or iive in the
field. Need journalism degree and one year's
news experience, or three year's experience in
a public or commercial TV news operation.
PHOTOGRAPHER—-ENG photographer
familiar with five microwave equipment. Need
two years experience in a commercial or
public TV news operation.

Resume and tape to: bGeor

¢ : ge Faulder, News
Dneptor, PO. Box 10,000, St, Petersburg,
So;vda 33733. Equal Opportunity Employer/

TOP RANKED, TOP MARKET
INDEPENDENT NEEDS
TOP CHIEF ENGINEER

Responsible for ali administrative, manageriai and
technical duties in operating a 24 hours a day station.
We need a guality conscious, people oriented man-
ager/engineering to be in active member of manage-
ment. There is a potential for advancement. Send
resumes and salary requirements to Gary Neil, Vice
President, KTXL-TV, 4655 Fruitridge Road, Sacramen-
to, California 95820. EOE/M-F

Business Manager

WMAR-TV in Baltimore owned by Abell Communica-
tions seeks experienced TV/Radio Business Manager
Should have strong background in Accounting and fis-
cal planning. Accounting activity is automated with in-
house system. Will be responsible for Business/Per-
sonnel activity Send resume to:

Nancy Fields
Personnel Manager
WMAR-TV/FM
6400 York Road
Baltimore, Maryland 21212

E.OE. M/F

Television News Anchor

One of the finest broadcast stations
in America is looking for an anchor
who will continue a tradition of
dominance. If you can demonstrate
superior communications skills, a
track record of professional suc-
cess and a willingness to work, we
will reward you with a compensa-
tion package to match your skills.

All inquiries will be held in the stric-
test of confidence. Please send
your resume, and a recent unedited
air check to:

Bob Jordan

News Director

KSTP-TV

3415 University Avenue

St. Paul, MN 55114

KSTP TELEVISION (112

E.O.E.
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Help Wanted News Continued

TV NEWS PEOPLE

On behalf of our clients, we are looking for experienced
anchors, reporters, weathercasters, sportscasters, pro-
ducers, directors and local origination cable TV producers.

All replies will be kept strictly confidential.
Send videocassette and resume to P O. Box 900, Fairfax,

MEFTP

McHUGH anp HOFFMAN, INC.

Virginia 22030.

Help Wanted Programing,
Production, Others
Continued

MRgR2ine

Number one rated PM Magazine is looking for a
talented co-host to join established male co-host.
Candidates must be able to produce and edit stories.
Send tape and resume to: James DeSchepper, Execu-
tive Producer, WFRV-TV, PO. Box 1128, Green Bay,
Wisconsin 54305, An Equal Opportunity Employer.

Situations Wanted News

Solid all-arcund reporter, at home with both hard
news and fun features, Strong self discipline and able
to function with little direction to get the job done, for
slot on successful all-focal evening newsmagazine.
Send resumes to Box H-4.

Help Wanted Programing,
Production, Others

Continued

Female Reporter

Radio News Director. Seeks to move into small
market television. Good writer, good voice, real
go-getter Box H-48.

Help Wanted Programing,
Production, Others

TV HOST/HOSTESS

Daily public affairs/talk-variety program. Extensive
interviewing and/or reporting experience necessary!
Candidate must have thorough knowledge of national
and international news and have fiexibility of handling
interviews of all kinds. News experience helpful. Send
salary history and resume to Box H-7. Equal Oppor-
tunity Employer.

MRAgRzine

Photographerifield producer to shoot and edit 3/4 inch
tape. Willing to train, but must be able to demonstrate
basic technical skills, and take direction willingly.
Send resume and salary needs to Box H-17. EOE M/F.

MAgRzine

Are you a talented person ready to co-host estab-
lished major market PM magazine? Qur female co-
hostess is moving to another market. If you can
demonstrate solid on-air experience, writing and story
production background, send your tapes and resumes
to: Dick Dietrich, Executive Producer, WJBK-TV2/
Detroit, Box 2000, Southfield, Michigan 48037. An
Equal Opportunity Employer,

Veteran

major market radio/TV sportscaster availabie Sept.
1st. Excellent credentials in top twenty markets in-
clude PBP sportstalk, and commentary. Controversial
but knowledgeable. Top flight references. If you need a
new sound for the fall, write today. Box H-80.

Situations Wanted Programing,
Production, Others

CREATIVE PRODUCTION TEAM

Experienced, hard working, Producer/Writer and Pro-
ducer/Director will tree-lance your production com-
pany's or station’s special project needs in entertain-
ment, informational, and/or dramatic programing. Will
handle any aspect of the package from conception,
writing, producting to directing. Award winning com-
bination with major market experience, skilled in
single camera field or multi camera studio production
of documentaries, children’s shows, comedy specials,
public affairs and commercial spots. Will relocate.
Reply Box H-47.

ADVERTISING DIRECTOR

TURNER BROADCASTING SYSTEM INC. has the opportunity of a life-time for the
right person in the rapidly growing world of cable TV.

Responsibility for all print advertising for Cable News Network, SuperStation
WTBS, Turner Program sales and other areas of the company.

Minimum 3 to 5 years of experience in Television Advertising/Pro-
motion area, Advertising Agency or related field.

Thorough knowledge of print advertising design, copywrigint, pro-

duction and scheduling.

Ability to provide creative guidance in all of the above areas and to
direct the activities of outside creative sources in print advertising.

Send resumes to Paul Bissonnette, Vice President Advertising/Promotion, Turner
Broadcasting System Inc., 1050 Techwood Drive, N.W,, Atlanta, Georgia 30318.

AN EQUAL OPPORTUNITY EMPLOYER

ALLIED FIELDS
Help Wanted Management

Executive Director
NETCHE Inc.

NETCHE Incorporated, is a 15-year-old multi-purpose
consortium of 17 Nebraska public and private two and
four-year colleges and universities with an annual
budget in excess of $500,000. It is located in Lincoln,
Nebraska, the state capital.

The Executive Director is the chief executive officer
with supervisory responsibilities for a staff of ten. The
major activities include instructional television pro-
graming in addition to student, faculty and administra-
tive development. Position commences October 1 or
when available thereafer (Complete job description
available upon request.)

Master's required (Doctorate preferred) plus adminis-
trative experience in higher education. Proven ability
in obtaining government and foundation support es-
sential. Salary $30,000 minimum. Apply by September
21 to: Search Committee, NETCHE Incorporated, PO.
Box 83111, Lincoln, Nebraska 68501, Affirmative Ac-
tion/Equal Opportunity Employer.
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Heip Wanted Management
Continued

DIRECTOR OF MARKETING

Busy position with company producing and syndicat-

ing television campaigns promoting radio stations.

Considerable experience and familiarity with cross-

country markets a must. Travel a necessity. Starts im-

mediately Call Janine de Peyer or Robert Benderson
at (213) 392-8771.

CABLE

Help Wanted Management

CABLE TV DIRECTOR

The City of Dubuque, lowa (population 63,000), is
seeking an aggressive and imaginative administrator
responsible for regulating a cable services delivery
system franchise. The position will report to the City
Manager and will provide staff assistance to Cable
Regulatory and Community Programing Commissions

- appointed by the City Council. The position will be
responsible for compliance reviews, promotion of ac-
cesslinstitutional/local origination utilization, problem
resolution and monitoring.

Applicants shall possess a degree from an accredited
college or university in Communications, Business/
Public Administration or Electrical Engineering, and
three years experience in cable television, utility,
broadcasting or administerting authority, or any
equivalent combination of experience and training
that would provide the necessary knowiedge, skills
and abilities.

Qualified applicants shall submit a resume and salary
requirements by August 28, 1981 to Randy Peck, Per-
sonnel Managey, City Hall, 13th and Central, Dubugue,
IA 52001. EOE.

Business Opportunity

NEW STATION OR POWER INCREASE?

FM Frequency search with interpretation $150-200.
Basic FM drop-in petition $250. AM contours verified
at reasonable cost. List of largest towns without local
radio/TV, 1980 population, $10 per state.
BROADCAST PLANNING SERVICES

X reenwood, Arka 311’1 t uAl %

Box 42, G e;& _ogc;el_\zzsrlsas 72936 H - mﬁd {“j'.sfz%ﬁs' §

: Bumper Stickers.

H R@dw Broadcasters Onlyg

b4 - Wil Jradg - H

Employment Services : “Uniqug Jnkg - 301:263- 33
.,

Consultants

Radio Programing

ED MULLINAX
“Experience Counts”
Broadcast/CATV Consultant

Sales
Appraisals
Rate Increases
Franchises

(404) 882-6119
PO. Drawer 1649
LaGrange, Ga 30241

The MEMORABLE Days
of Radio

30-minute programs from the golden age of radio
VARIETY * DRAMA * COMEDIES * MYSTERIES * SCIENCE FICTION
.included in each series '
Program Distributors
410 South Main
Jonesboro, Arkansas 72401
501-—972-5884

Ratings Down?

Profits Down?
Is Your Music Right?

it takes a lot of work, planning and
showmanship to make or keep your
station a winner.

We have experience in ownership,
management and programming in at
least 12 major and medium markets.
We can help rebuild your radio station,
at affordable prices.

Call Collect Today!
L.J. Lancer, (803) 556-4363

Jones, ‘Lancer 59 Associates
P.O. Drawer 30369 Chas., S.C. 29307

Miscellaneous

RADIO OPENINGS
Need your first radio job? Need a new radio job? 100
to 200 Nationwide jobs. Open every week--Disk
Jockeys —News— Programming —Top 40—Country—
AOR—AIl Formats—All Market Sizes—This National
computer list is availabie weekly for six dollars.
Special Discount—receive nationwide mailed to
you for 4 consecutive weeks only $12.50. You save
$11.50. If you don't need a job now, cut and save this
ad. American Radio Job Market, 6215 Don
|_ - ‘.as Vegas, Nevada 89108.

CREATIVE BROADCAST SERVICES AGENCY

RADIO - TELEVISION - CABLE
TALENT AGENCY

Representing

¢ Management ® Technical e Talent e Sales

Creative represents professionals from coast-to-coast to

fill all On & Off Air positions in your company at no

charge.
Call: (213) 467-8151 =
6290 Sunset & Vine, 9th Floor, Hollywood, CA 90028 l

GREAT

-]

! JINGLES
Call or Write For

B

4

J

a Free Demo

COMTINENTAL RECORDINGS

210 SOUTH STREET, BOSTON. MA 02111 517425]111

Big Band Music Is Now
A Top Seller

Call
GLACIER COMMUNICATIONS INC.
406/873-5411

We’ve got the top country station in Lub-
bock, and we're well on our way in McAllen-
Brownsville, Now we're ready to take on the
rest of Texas and the Country. For all the facts
and a complete presentation on the country
format that never fails, call Mike Scott, former
national program director and 20 year radio
veteran, at 317-848-7511 or write:

SCOTT CONSULTANTS

11208 MOss DRIVE
CARMEL, INDIANA 46032

For Sale Equipment

FOR SALE

3 RCA PX-23 B/W MONITORS. Two GBC B/W
cameras, best offer. Contact: Lee Memorial Hospital,
PO. Drawer 2218, Ft. Myers, FL 33902 (813)
334-53086.

Wanted To Buy Stations

Wanted to buy

Class C FM with or without AM. Small or
medium market in sunbeit. Profit history not
important. Box G-27.

HAVE FINANCING, investors, and
broadcast experience. Wish to deal
directly with owner selling in growth
market. No daytime AM unless in combo
with FM. Box H-64.

For Sale Stations
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For Sale By Owner

Southeast AM/FM combo. Single station market. prof-
itable. Terms to qualified buyer. $100,000 down.

Box G-210







APPRAISALS

Over twenty years of service to Broadcasting
Appraisals ® Brokerage ® Analysis

Westgate Mall, Bethlehem, PA 18017

215-865-3775

- THE HOLT CORPORATION

or Sale Stations Continued

NEW ENGLAND CLASS IV

Excellent small market fulitime AM. Making
money. Available due to iliness of owner
$400,000 with terms. Box H-74.

AM Fulitime, Finest Ariz Market

AM Fulitime, Ariz Smal), Single

AM Fuiltime, Ariz, Vast Potential
Idaho, Montana, Colorado Stations

JOHN H. RUNKLE, MEDIA BROKER
208-344-0947

$25,000 DOWN

Georgia AM Station in good market area for sale—
$250,000.00. Biliing down presently due to lack of
management. Owner financing at 10% down to attract
the right person and give new owner time to re-build
billing. Box G-113.

VHF TELEVISION

Small market network affiliate,
$1,700,000. Box H-84.

WALKER MEDIA
& MANAGEMENT, INC.
William L. Walker
President

Suite 417, 1730 Rhode island Avenue, N.W
Washington, D.C. 20036
(202) 223-1563

Brokers-Consultants-Appraisers

NET AFFIL UHF TV

Attractive network affiliated UHF TV station available
at normat multiple of 11X cash flow. Good manage-
ment and excellent facilities. All property and real
estate owned. Station has been tied for first position in
the market for a number of years. Would make an ex-
cellent initial station for first time buyer or a UHF addi-
tion for a group owner interested in a full complement
of seven stations. At $15,000,000 the station is fairly
priced. Box H-86.

01/767-7980

LTON Q. FORD 3 ASSOCIATES
MEDIA BROKERS—APPRAISERS

becializing In Sunbelt Broadcast Properties”
5050 Poplar Ave » Suite 816 * Memphis TN. 38157

700 New Hampshiré Ave., N.W. » Watergate South
Suite 1003 « Washington, D:C. 20037

MAJOR MARKET
NETWORK AFFILIATED
VHF TV STATION

Station is in top 75 Markets. Excellent physical
facility. Transmitter land is owned and studio is
under reasonably priced lease. Positive cash
flow of an annual revenue of over six million
dollars. Station needs more aggressive man-
agement to substantially improve cash flow to
revenue radio. Equipment would be con-
sidered “State of the Art” with very little capital
improvements necessary. Asking price of $16
million cash is far below the figure which
would be expected for a market of this size.
Box H-87.

BROADCASTING’S
CLASSIFIED RATES

Payable in advance. Check or money order only.
(Billing charge to stations and firms: $2.00).

Deadline is Monday for the following Monday’s issue. Or-
ders andfor canceliations must be submitted in writing.
(No telephone orders andior cancellations will be ac-
cepted).

Replies to ads with Blind Box numbers should be ad-
dressed to (box number) c/o BROADCASTING, 1735
DeSales St, N.W, Washington, DC 20036.

Rates: Classified listings (non-display) Help Wanted: 70¢
per word. $10.00 weekly minimum.” Situations Wanted:
(personal ads) 40¢ per word. $5.00 weekly minimum. All
other classifications: 80¢ per word. $10.00 weekly
minimum. Blind Box numbers: $2.00 per issue.

Rates: Classified display: Situations Wanted: (personal
ads) $30.00 per inch. Ali other classifications: $60.00 per
inch. For Sale Stations, Wanted To Buy Stations, Employ-
ment Services, Business Opportunities, and Public Notice
advertising require display space. Agency Commission
only on display space.

-

\_

Let us list your station. Confidential!

Drop by our Hospitality Suite, Radio Pro-
gramming Conference, Chicago Hyatt
Regency, August 16-19.

BUSINESS BROKER ASSOCIATES

Daytimer North Central NC. Good buy. \
$160,000. Terms.

Foreign speaking AM in Cleveland
metro area. $490,000.
Tenn.—AM—day. Near Nashville.
$290,000.

FM Ark.—Miss. $380,000.

Good facility covering Chaolotte, N.C.
$540,000. Terms.

FM in central lllinois city. $1,000,000.
Terms.

AM/FM. S.E. Tenn. Only AM/FM in
county. $640,000. Terms.

AM/FM within 70 miles of St. Louis.
Good cash flow. $2.3 million. Terms.
AM/FM in good single station market
in W, Tenn. $800,000. Terms.
Powerful daytimer covering large
Central Fla. city. $1.2 million.

AM/FM S.W. Tenn. FM covers big town,
$540,000.

FM in Big Town in W. Okla. $460,000.
Daytimer. S.W. Mich City. Real estate.
$460,000.

Fulltime N.W. Ala. City. $520,000.
Class C covering large Oklahoma city
plus AM daytimer. $1.75 million.
Daytimer in eastern Ark. Good cash
flow. $360,000. Terms.

Coastal. S.E. Fla. powerhouse. AM
fulltimer $1.8 miilion including $700,-
000 in real estate.

FM. N.W. Missouri billing about $100,-
000. Good real estate. $195,000.

E. Ky. 1000 watt daytimer. $280,000.
$30,000 down.

South Carolina. SE daytimer. $220,-
000. C.P for fulltime.

Daytimer. SE KY. $300,000.

Fulltimer. West Virginia. $275,000.
Daytimer. Fort Worth powerhouse.
Daytimer, N.C. Missouri. $380,000.
Daytimer. Good dial position. Central
Florida. $280,000.

Atlanta area. 5,000 watts. $470,000.
500 watt daytimer. Single market sta-
tion. CA resort area. $430,000.
Fulltimer. Dominant. Metro. TX.
$1,200,000.

615—756-7635 24 HOURS

J

THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948
Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

Bob Kimel's office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants

CHAPMAN ASSOCIATES®
media brokerage service

STATION CONTACT

S Small AM $231K  $75K  Ernie Pearce (404) 458-9226
S Small AM $395K  $88K  Bob Thorburn (404) 458-9226
E Small FM $635K  Terms Jim Mackin (207) 623-1874
MW  Small AM/FM $1,100K $400K Peter Stromquist (612) 831-3672
MW  Sub. AM S400K  29% Peter Stromquist  (612) 831-3672
SE Metro Fulltime $1,300K $450K Bill Chapman (404) 458-9226
MW Major AM $600K Terms Bill Cate (904) 893-6471
MW Major AM/FM $3,000K Cash  Bill Chapman (404) 458-9226

To receive offerings within your areas of interest, or to sell, contact John Emery,
Mktg. Mgr., Chapman Co., 1835 Savoy Dr,, Atlanta, GA 30341 (404) 458-9226
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tions there as VP-production. Michael
Dubelko, from Touche, Ross & Co., Los
Angeles, joins Stephen Cannell there as VP-
chief financial officer. Frank Lupo, producer,
Universal Television and Pictures, Los
Angeles., joins Cannell Productions as pro-
ducer-writer.

Karin Hackett, head of own telecommunica-
tions consulting firm, Karin Hackett & Associ-
ates, Los Angeles, joins Polygram Television
there as director of sales.

Frank McNally, account executive, syndication
sales, General Entertainments, New York syn-
dication firm, named director of station sales.

Jeffrey Brodlieb, general manager, Preview,
Norwood, Mass.-based STV service, joins Star-
Case, Boston-based STV service, in same
capacity.

Peter Krieger, sales representative, Westvaco
Corp., New York-based paper, packaging and
chemical manufacturer, joins USA Network,
Glen Rock, N.J.. as account executive-affiliate
sales.

Ed Theobald, from wpDBo-Tv Orlando, Fla.,
joins Guest Room Television, Atlanta-based
closed circuit TV service offered in hotels, as
national sales manager, based in Altamonte
Springs, Fla.

Paul Chrestensen, manager, Price
Waterhouse & Co., Boston, joins Cable News-
paper Corp., proposed Epping, N.H.-based ca-
ble programing network (BROADCASTING, June
22), as VP-finance and treasurer.

Thomas Bender, program director, WRIF(FM}
Detroit, joins RKO Radio Networks, New
York, in same capacity.

Richard Miner, continuity, clearance and ac-
ceptance manager, WOR-TV New York, named
1ssistant manager of programing operations.

Charles Boyer, assistant program manager,
<HOU-TV Houston, joins co-owned KOTV(TV)
Tulsa, Okla., as program manger.

Ted Cramer, program director, wTvN(aM) Col-
1mbus, Ohio, joins WMAQ(AM) Chicago in same
:apacity.

.arry Gants, promotion director, KHQ-TV
spokane, Wash., named program director, suc-
eeding Homer Mason, named operations
nanager (see ‘‘Media,” above).

>arol Bargfrede, production manager, KMBC-
v Kansas City, Mo., named assistant program
lirector and porducer of station’s PM Maga-
ine. Jack Nott, staff director, KMBc-Tv, named
enior director.

lichard A'Hearn, president, TV ‘80 Produc-
ions, Miami production company, joins
/TvT(TV) Tampa, Fla., as program manager.

‘aul Robinson, program director, WIMD(FM)
Vashington, joins wxTR-aM-FM LaPlata, Md., in
ame capacity. Named air personalities, WXTR-
M-FM: Jim Heron, program director, wAVA (FM)
vashington; Lynda Kelly, air personality,
/WDC-AM-FM Washington, and Chuck Mc-
rool, air personality, WKYS(FM) Washington.

lick Miller, technical operations supervisor,
fetroTape-Metromedia, Hollywood, Calif.,
yins WXNE-TV Boston as production manager.
ynne Bramlett, program-operations assis-
int, WXNE-Tv, named director of on-air opera-
ons.

.eagan Ramsey, PM Magazine producer,

KGW-Tv Portland, Ore., named executive pro-
ducer-production manager.

Richard Carpenter, director, noncommercial
WPBT(TV) Miami, named production operations
manager.

Darcie Karol, writer-field producer, PM Maga-
zine, WNEW-TV New York, joins KHOU-TV
Houston, as PM Magazine co-host.

Buzz Luttrell, community affairs director,
wxYz-Tv Detroit, joins co-owned WXYZ(AM)
there as host for weekly general information
program.

Charles Dunbar, producer-director, WIXT(TV)
Jacksonville, Fla., joins wpLG(TV) Miami as pro-
duction manager.

Robert English, producer-director, WAST(TV)
Albany, N.Y., joins WRGB(TV) Schenectady,
N.Y., in same capacity.

John Irwin, host, sports program, WLBC-AM-FM
Muncie, Ind., joins wowo(aM) Fort Wayne,
Ind., as assistant program manager.

Roberta Weintraub, president, Los Angeles
city board of education, joins KMPC(aM) there as
news-talk show personality.

P A I
News and Public Affairs

David Baer, assistant news director and execu-
tive producer, WJAR-TV Providence, R.1., named
news director. He succeeds Jim Valentine,
who joins WPRI-TV Providence as assignment
editor.

Marcie Diehl, senior news producer, WNAC-TV
Boston, named executive news producer. Larry
Sales, anchor-reporter, wkpw-Tv Buffalo, N.Y.,
joins WNAC-TV as executive producer and co-
anchor of Urban Update, public affairs pro-
gram, and reporter.

Tom Cheatham, NBC News bureau chief, Tel
Aviv, named Houston bureau chief, succeeded
by Pautl Miller, NBC foreign assignment editor.
Don Porter, Washington news bureau chief for
King Broadcasting Co., joins NBC News there
as correspondent.

Kristin Ostrowski, group news director for
Post Corp. station group and news director for
its wLUK-TV Green Bay, Wis., joins WKYC-TV
Cleveland as news director.

Thomas Jacobs Jr., executive news producer,
wBZ-TvV Boston, joins wiLwT(TVv) Cincinnati in
same capacity.

Robert Cohen, account executive, Hill &
Knowlton, New York, joins KAKE-TV Wichita,
Kan., as news director.

Al Crouch, news director, WRBT(TV) Baton
Rouge, joins WEAR-TV Pensacola, Fla., in same
capacity.

Jeanie Stokes, afternoon news editor,
wEaa(aM) Dallas, joins noncommercial KERA-TV
there as producer of its News Day, daily news
analysis program.

Alice Chapman, director of public service and
community affairs, wor(aMm) New York, named
director of public affairs and community re-
lations for co-owned waXy(FM) Miami.

Lee Hochberg, news editor and writer,
KCBS(AM) San Francisco, joins KGw(aM) Port-
land, Ore., as news and public affairs director.

Cammy Seidel, assistant supervising editor of
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APTV, AP’s high-speed news wire for televi-
sion, based in New York, named supervisor.

Robert Rowe, executive news producer, wxyz-
Tv Detroit, named assistant news director.

Tom Mattesky, managing editor, WBTV(TV)
Charlotte, N.C., named assistant news director.
Ron Harrington, assistant news manager-ad-
ministrative, WBTvV, named news operation
manager. Mike Cozza, co-anchor, 11 p.m.
newscasts, WBTV, named reporter at station’s
Washington bureau. Jan Spence, photo-
grapher, waTv, named chief photographer.

Sara Lee Kessler, anchor, News Digest two-
minute news update segments, WOR-TV New
York, named co-anchor of station’s News at
Noon. Denise Richardson, co-anchor, public
affairs program, Upfront co-owned WOR(AM)
New York, assumes additional duties as
Kessler’s successor.

Warren Olney, investigative reporter-weekend
anchor, XNBC(TV) Los Angeles, joins KABC-TV
there as investigative-political reporter and co-
anchor.

David Jackson, Washington bureau chief,
KOMO-Tv Seattle, joins KPIX(TV) San Francisco as
reporter-anchor.

Carl Arky, sports reporter-weekend anchor,
KTUL-TV Tulsa, Okla., joins KPRC-TV Houston in
same capacity.

John Shrader, assistant sports director,
KNTV(TV) San Jose, Calif., joins KICU-TV there as
sports anchor.

Gina Tuttle, co-anchor, KkSN(aM) Portland,
Ore., joins KOMO(AM) Seattle as reporter-anchor.

NOW!
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National Association of Broadcasters has no plans to cancel or
postpone next week’s fourth annual Radio Programing Con-
ference in spite of slow-down in airline schedules caused by
striking air traffic ‘controtlers. Uncertain effects of strike have
apparently caused no interruption in flow of preregistration for
conference (see story, page 66): Survey of travel agents and
airlines indicates there is-little problem getting reservations, but
that some regular flights have been canceled. Agents are advis-
ing travelers on confirmed flights to call airline several hours
before flight-to determine whether delays are expected.
O

NBC’s “Hill Street Blues,” produced by MTM Enterprises, has
received 21 nominations for Emmy awards, more than any other
series; mini-series or special. Second highest number (14) was
teceived by .another NBC property, Shogun mini-series, pro-
duced by Paramount Television. CBS’s Lou Grant (MTM) and
ABC’s “mini-series, ‘Masada (Arnon Mitchan Film - Produc-
tions/Universal), each received 13, and ABC’s Taxi and CBS’s
M*A*S*H each earned nine; For Grant Tinker, NBC’s new
chairman ‘and chief executive officer, nominations. must have
been heartening: Hill Street Blues and Lou Grant both come
from his old stomping ground, MTM, and although' Hill Street
and Shogun were picked by NBC well before Tinker’s arrival at
NBC last month, it’s Tinker’s network now.
L

Search committee formed to find president for Corporation for
Public Broadcasting has experienced difficulty in attracting
top-level candidates. Observers say more limited discretion
sketchied out for CPB in its new authorizing legislation, fact that
CPB president can’t serve on outside boards and $70,000 salary
narrowed choices considerably. Frank Mankiewicz, president of
National Public Radio, was interviewed for job (BROADCASTING,
Aug..3) but says he’s not sure he’d accept it if it were offered.
And Lillie Herndon, current CPB board chairman said to have
been front runner for position, has confided to friends she
doesn’t want it, either. CPB board, which allocated $50,000 for
search, will meet with committee Aug. 20 in New York to
review five to eight candidates committee has come up with.
Board; which won’t be held to search committee recommenda-
tions, is scheduled to make its final selection at its annuat meet-
ingin September.
0
Comsat’s Satellite Television Corp., first to file direct broadcast
satellite application, asked FCC last week to return filings of six
of 13 other pending applications that it feels are “‘so in-
complete on their faces as to be unacceptable for filing under
any conceivable standard.’” Six are Advance Inc., Home Broad-
cast Television Partners, National Christian Network, Satellite
Development Trust, Unitel Corp. and Focus Broadcast Satellite
Co. STC said some of applicants were not even identified, Need
for proper identification it said, is brought home by reports last
week that - two of - applicants—Home  Broadcast Television
Partners and Unitel—are inmates at federal prison in Terre
Haute; Ind:
n

Roper report on demographics of public television audience
from October 1979 to October 1980 shows nearly haif of ali
adult Americans identified themselves as public television
viewers “during ‘that “period. Roper also found 40% of all
Hispanics watched at least some public television; 46% of au-
dience was Democrat; 25% was Republican and 29% was Inde-
pendent or other; more educated and more affluent respondents
were more likely to-be-viewers, and whites were more likely to
be viewers than nonwhites.
O

Executives: of NBC :Sports and College Football Association
discussed: last week possible television package involving
CFA members, starting in 1982. NBC Sports spokesman said
specifics of plan have not been worked out, but description will

be submitted to:CFA board of directors at its meeting in Atlania
Aug. 21. Spokesman"denied  reports that NBC has offered tc
help finance CFA if it attempted to leave National Collegiate
Athletic Association and granted NBC exclusive TV rights t¢
games involving CFA; which includes 62 major college teams
NBC tost out recently inbidding for NCAA football games,
ABC and CBS jointly landed rights for four years, starting :r
:1;)982, at‘combined cost of $264 miillion (BROADCASTING, Auz
0

Appointment of Kalmann Schaefer, -assistant to FCC Chairman
Mark S. Fowler on iriternational affairs, te chair U.S. delegati

to Region 2 conference in Rio de Janiero will be announced
Fowler (“Clased Circuit,”” Aug. 3). Simultaneously, Chairm
Fowler will disclose he has asked Commissioner Mimi Weyfo
Dawson to attend sessions of Rio conference on his beh
Chairman-himself may attend when policy decisions are beirs
made.

0
““Senator Robert Packwood (R=Ore.) is rapidly becoming knowr
as.the friend; if not the patsy, of the broadcast industry in Con
gress,”” said.-Samuel Simon, executive director of Natio
Citizens Committee for Broadcasting last Thursday. $imon :
nounced campaign: to organize opposition in Oregon ‘¢
deregulation of communications industry. Simon said NC¢
“hopes to educate the senator to the error of the legislativ
course he has plotted and that he has politically underestimate:
the strength of the public interest on these issues.”” NCCB ha
launched similar campaign against Senator Harrison Schmt
(R-N.M.), who is running for re-election in 1982 (BROADCAST
ING, July 15); Packwood was re-glected to his third term
Senate last year. :

[}
Representative John P Hammerschmidt (R-Ark.)  has
troduced bill (H.R. 4293) to prohibit TV broadcasting of pr:
dgrams ‘‘portraying nudity, obscenity or explicit sexual “activit
which is offensive to the public'taste -and morals”’

O
Enterprise Radio inc., Avon, Conn;-based sports radio network
acknowledged last week that company is experiencing “‘seve
cash flow difticuities and has held discussions with four corr
panies interested in forming partiership. Enterprise, whi:
started operation last January, had projected that it would rup
loss for some time, but had expected to-complete “‘second tier
financing arrangement that fell through 10 days ago. Sho
after disclosing " financial woes, Enterprise “announced 1t
Delco Electronics had signed for 13-week ad campaign, plac:
through Campbell-Ewald, Detroit. In addition, Ford Division «
Ford Motor:Co., through J. Walter Thompsen Co., has boug]
thres:week campaign.

O
American Television & Communications Corp., multiple-syste:
operator owned by Time. Inc., last week declared itself &-
MSO to serve more than 1.5 million basic subscribers. It
claimed new industry. record in pay subscriptions: more tr¢
1,150,000, “‘nearly twice the number . .. reported by any o
MSO in the most recent available industry reports.” ATC sai
expects to pass two million subscriber mark next year,

a
Petry Television [nc.; New-York  has agreed to acquire busi
and assets of Top Market Television, which will cease operatioy
(**Closed Circuit,” July 20). Petry TV will become exclusiv
tional  representative “of four Post-Newsweek - TV “static
WDIV(TV) Detroit,; WPLG(Tv)y Miami; WrsB-Tv Hartford, C«
and wixT(TV)" Jacksonville, Fla. Top .Market is subsidiary
Post-Newsweek Stations, division‘of Washington Pest Co.

)

FCC has received 10-day extensionto respond torequest 1
Senate Communications Subcommittee Chairman Barry Ge
water (R-Ariz.) for recommendations for proposed 1

5 o O B B T S R T S L SR

Broadcasting Aug 10 1981
96






Editorials>

Start of something big

It came out officially last week when the FCC was approving a
waiver of its crossownership rules to permit CBS to acquire a
limited interest in cable systems: The agency will undertake a
thorough review of all of its ownership restrictions. The review is,
to say the least, overdue.

From the outset of FCC efforts to control the number and loca-
tion of broadcasting and other media interests that can be com-
monly owned, the agency has acted with utter disregard of logic,
economics or common sense. The present rule decreeing that
seven AM stations are the most anyone can own, no matter what
the stations’ powers or frequencies and no matter how they are
distributed in markets of whatever size, is a rule sucked out of the
thumbs of the commissioners who passed it. The same may be
said of the magical numbers of seven FM’s and seven TV’s, no
more than five VHE’s. If the simple-seven limit made any sense,
the stock of an owner of high-power, low-frequency AM’s in New
York, Los Angeles, Chicago, Philadelphia, San Francisco, Boston
and Detroit would trade at no higher price than that of the owner
of seven stand-alone daytimers at seven desert trading posts.

Nor was there any real-world reason for the FCC’s adoption of
other ownership restrictions. Its ‘‘one-to-a-customer’”’
rules that are intended to break up co-located newspaper-broad-
cast and radio-television combinations through the attrition of
buying and selling were voted after extensive hearings that dis-
covered no evidence whatever of crossownership abuse. The FCC
simply decided it would be good politics to show a little muscle.

O

Under the new chairmanship of Mark S. Fowler, the FCC is ex-
hibiting an atypical interest in relating its actions to realities.
Fowler makes no effort to conceal his contempt for arbitrary
ownership limitations designed in the abstract to cure nonexistent
problems. In an interview at the start of his tenure (BROADCAST-
ING, June 22), Fowler theorized that benefits might flow from a
liberalization of ownership rules. If undesirable combinations
developed, he suggested, they could be handled as antitrust mat-
ters by the Department of Justice or as clear cases of undue con-
centration by the FCC. There is evidence his views are shared by
other FCC members.

The circumstances are right for the review that the FCC is
beginning. The electronic media are proliferating at a rate
unimagined when the present rules were written. If scarcity of
units in the competitive scheme were ever a reason to impose
limitations on equities, it has long since disappeared. The exhibit
CBS has been circulating to appropriate members of Congress
(see page 57) documents the point.

It cannot be said that New York is in danger of media
monopoly when CBS counts 39 radio stations, 14 on-the-air
television signals, three MDS services, a growing penetration of
videocassettes and 29 channels of cable service reaching nearly a
third of the homes. At the other end of the top 50 markets is
Dayton, Ohio, with 12 radio stations, four television stations,

videocassettes, MDS and 30 channels of cable available to 51% of -

its homes.

Nationally, the figures are monstrous: 9,042 stations on the air,
1,022 television stations, 4,500 cable systems in operation,
5,000-plus low-power TV applications awaiting action, more MDS
on the way, direct-to-home satellite service in prospect,
videocassettes deeply penetrating the marketplace. There would

seem to be enough to go around.
[

If the FCC moves into a rulemaking to liberalize its ownership
limits, it will be interesting to observe the Justice Department’s

response, The feeling here is that Fowier has suggested precisely
the right roles for Justice and the FCC in future monitoring of
ownerships. [t would simplify matters if Justice agreed.

Past administrations of that department, however, have been in
considerable measure responsible for the capricious rules emerg-
ing from the FCC. Antitrust prosecutors would rather have their
work done by the FCC under fixed quotas of ownership than try
to do it themselves case by case, at probable risk of frequent
failure, in the courts. Justice officials have consistently goaded
the FCC to tighten standards far beyond restraints that could be
successfully prosecuted under antitrust law.

Perhaps the Justice Department under present management
will take a more enlightened view. But whatever its response, the
FCC has the full authority to proceed to undo rules that it had the
full authority to adopt. Conditions have changed; attitudes have
changed. On with it.

Futures

Football, as a special report in this magazine last week made clear
once again, has become a big broadcast business. For televisio
and radio rights to professional and college games, broadcasters;
are paying more than $210 million this season. And the cost i3
going up.

A clue to just how much it’s going up was provided in a news
story that, through coincidence, broke in time for inclusion in t
same issue. ABC Sports and CBS Sports acquired TV rights t:
National Collegiate Athletic Association football games for fout
years at a price reported to average—now get this—$33 million :
year from each network. That’s more than twice the $31 million
year that ABC has been paying for exclusive NCAA rights, and 1
comes to a total of $264 million over the four-year term.

Nor is it likely to stop there. The networks are currently in thz
fourth year of four-year contracts with the National Footbal
League, too, and NFL Commissioner Pete Rozelle is not knowr
for sloppy negotiations. There is, in addition, a new factor th s
time: The players want a fixed piece of the action.

If there is a conclusion to be drawn from all of this, it is t’
ABC and CBS, at least, must think commercial networking
good for another four years in the face of developing competiti
So must the NCAA.

PUBLIC

YROPDCASTING

Drawn for BROADCASTING by Jack Schrric

“Remember: We want our commercials to look noncommercia .
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KHJis

Los Angeles.

Los Angeles is a city of dreams. A city where a huge
sign stands on a hillside and spells out Hollywood,
the wish of thousands of people who arrive daily. A
city where visitors place their feet in concrete impres-
sions of celluloid idols and a magic kingdom springs
from the imagination of a man who made his for-
tune with a talking mouse. There are other dreams in
Los Angeles, dreams of the disadvantaged and the
handicapped, and KHJ radio is working hard to make
them come true.

The station is going to the people, broadcast-
ing concerts by country artists from locations ¢
all over the southland. The songs of great
stars like Mel Tillis, Merle Haggard and Lacy J.
Dalton have been brought into Los Angeleno
homes through the courtesy of the station and

the performers. And KHJ is heiping the people
through its involvement with PAT.H., The Per
forming Arts Theatre for the Handicapped. The
station has held a celebrity miniature golf tour
nament to raise funds to continue their work,
and is now producing a radio drama featuring
members of PAT.H. and starring Anson Williams.
To have a dream is everyone’s right, to make
these dreams come true is KHJ's respon-
sibility, that's why in Southern California
KHJ is Los Angeles.

RKO RADIO

HJ = KRTH Las Angeles/\WRKO »
WROR Baoston/WFYR Chicago/ WAXY Fort Lauderdate-Miami/
WHBO Memphis/WOR * WXLO New York/KFRC San Francisco/
WGMS AM-FM Washington, D.C.







