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For more than a decade, one show reigned
supreme over daytime television audiences.

The new “Queen” is about to ascend
the throne again.

QUEEN FOR A DAY

Arber-Harlan Productions in association with

PolvGram Television
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TR RN TOP OF THE WEEK

themselves more of a force in the community and to work

SPOT’'S GOING OUT OF SIGHT (1 Buying for national spot together. PAGE 44.

and local TV is barrelling along 13%-15% ahead of last

year with this year possibly topping $3 biflion mark. LATEST FROMM-G T McGavren-Guiid starts new

PAGE 189. national radio rep firm, Hillier, Newmark & Wechsler Radio

Sales, set to begin Sept. 1. PAGE 46.
SPELLING CHASTISES [0 Producer takes Hollywood

production community to task for skyrocketing RS P ROGRAMING - . ———————
programing costs. He also warns against deserting the MATER MAD [J CBS executive complains that CBTV's
networks for new technologies. PAGE 20. Wildmon has not acted on his promise to allow his

group’s monitoring techniques to be examined. PAGE47.
BACK TO SCHOOL O CTAM prepares for its fifth annual
conference—this one at Harvard — with a program that GALAXY GROWS I Turner Broadcasting is the latest to
includes lessons in advertising, addressability and buy time on Hughes cable satellite. PAGE 47.
marketing. PAGE 20.

LEAPIN' LIZARDS T Columbia Pictures and Rastar Films
DEAL DONE [0 Westinghouse-Teleprompter merger will donate proceeds from ‘Annie’ opening to help fund
clears court hurdle and the $646-miilion deal is Public Broadcasting Service stations. PAGE 48.
consummated in New York. PAGE 21.

NEW FILMWAYS HEAD (J Company chooses Gerald
ADULT BATTLEGROUND [ The announcement in Atlanta Armstrong as president and chief operating officer.
that Playboyhas become 50% partner in Escapade cable PAGE 49.
programing service, puts it in head-to-head competition
with the proposed PET network from Penthouse. PAGE 22. e |0 RN AL |5

MEDIA OPINIONS [J ‘Washington Post’ poll finds a love-
ST SPEC\A REPORT EEEsesssssmmmm 316 1€1atiONship between the public and the media
RPC IV T The NAB’s annual Radio Programing while 46% turn to network TV for explanations of
Conference posts record attendance in Chicago, but difficult stories. PAGE 50.
some complain sessions were boring. Exhibitors pleased

with traffic. PAGE 24. Deregulation is a hot topic in Fowler R — 1975

speech and in workshop with Quello. PAGE 25. Format THE ‘BROADCASTING’ YEARS O The third prime-time
workshops cover the difference in radio. PAGE 28. News, access .ruieAwa.S adopted by the FCC while NAB adopted
information and talk tips. PAGE 31. Up to date on satellites the family viewing period at the urging of FCC Chairman
and syndicators. PAGE 34. The latest in promotion and Richard Wiley and CBS President Arthur Taylor. Fred
research. PAGE 35. Engineering courses. PAGE 37. Silverman moved from CBS to ABC to take over that

network’s programing duties. NBC introduced a late-
night comedy show, Saturday Night Live and Home Box
Office decided to distribute its programing to cable
systems via satellite. PAGE 53.

R [ AVY & REGULATION e R
READYING FOR RIO [1 U.S. selects delegation to
November's Region 2 AM conference in Brazil. In
meantime, it will try to work out differences with Cuba I > OF |L €
over high-power stations. PAGE 38. BUYER WITH A BUSY BACKGROUND [0 TBS's Rod

Erickson has had a long and varied career in just about
S ——————\\ZD| E——— 3|| phases of the media world. It's valuable training for the
GREATER VISIBILITY [0 At Colorado conference, president of a firm that has billings of almost $100
community broadcasters are told of the need to make million. PAGE 79.
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Closed: Jircuit’

Insider report: behind the scene, befare the fact

L. | ]

Shootout in orming

NBC’s petition to repeal prime-time access
rule (BROADCASTING, Aug. 17) is certain
to set off one of liveliest if not bloodiest
clashes before FCC in years. National
Association of Television Program
Executives is staking out position as leader
of opposition. George Back, NATPE’s
executive director, has been in touch with
three TV networks’ affiliates organizations
(which oppose repeal) as well as National
Association of Independent Television
Producers and Distributors and has set up
ad hoc committee to choose legal counsel
for opposition to repeal.

NATPE is also preparing material for
use in defense of PTAR. For example,
Back says production of PM Magazine,
Group W’s franchised access show that
appears on 100 stations covering 84% of
U.S. TV homes, involves more time and
money than any network prime-time
show. And Paramount’s Entertainment
Tonight to be distributed by satellite
beginning next month, is already cleared
in 113 markets covering 82% of TV
homes.

[ e et ]

Missionaries fail

With fate of their PM Magazine at stake,
Group W executives called on NBC last
week 1o urge withdrawal of petition for
prime-time access rule repeal. Group W’s
television president, Bill Baker, and
Washington vice president, Wallace
Dunlap, met with NBC’s president,
Robert Mulholland, in what NBC
spokesman called **healthy exchange of
views.” No positions changed.

Baker and Dunlap said networks have
increased programing from 55% of
affiliates’ broadcast day in 1960 to 69% in
1980, and access is “‘only prime time
affiliates have left.’” If that’s eroded, they
say, localism that distinguishes TV stations
from other video sources will disappear.

R R

AD!| ups and downs

Arbitron Television’s new market-by-
market estimates of TV homes, to be used
in local audience measurements starting in
October, shuffle market rankings in many
cases, often by substantial margins. Rank
order of top 13 areas of dominant
influence (ADI’s) remains unchanged
from list used in May and July sweeps
(BROADCASTING, June 15), but elsewhere
in top 20, Minneapolis-St. Paul goes from
16 to 14, Atlanta from 14 to 16, St. Louis
from 18 to 17 and Tampa-St. Petersburg,
Fla., from 17 to 18. Among other changes
in top 50: New Orleans from 37 to 34,
Providence, R.I.-New Bedford, Mass.,

from 33 to 39, San Antonio, Tex., from 50
to 45. And Albany-Schenectady-Troy,
N.Y., becomes number 50, from 52.
New estimates were developed from
Market Statistics Inc’s homes estimates
based on 1980 census and projected to
Jan. 1, 1982. They add up to 81,486,300
U.S. TV households—2.9% more than
total used in May and July sweeps, which
were based on estimates as of Jan. 1,

- ]
Thinking it over

Thomas B. Keller, director, engineering
development for Public Broadcasting
Service. is said to be primary candidate for
engineering vice presidency at National
Association of Broadcasters, position open
since Lewis Wetzel vacated it two months
ago (BROADCASTING. June 8). Keller has
been with PBS two years, was on staff at
WGBH-TV Boston before that. Although he
is said to have been offered job last week,
he would not say last Friday whether he
plans to accept.

RN
Oversold

Reporton ““The New Television Pressure
Groups’ has been prepared by Television
Information Office for mass distribution in
counterattack against Coalition for Better
Television’s threat of TV advertiser
boycotts. Thrust i 1at fundamentalist
pressure groups and their efforts to
achieve political and social goals, including
limiting diversity on TV, are at odds with
great majority of Am  cans and also with
more traditional religious leaders.

Report also summarizes study, based on
Nielsen ratings, showing that for top 10
“‘syndicated television ministries,” weekly
audiences are not as big as often claimed
and in fact declined between February and
November 1980. Declines ranged from
21.6% (for Oral Roberts, to 1,553,000
homes in November) to 2.3% (Jerry
Falwell, to 986,000). Only one of 10
showed gain: James Robison, up 7.3% to
383,000 homes.

Skyward

Another 24-hour, live-by-satellite country
music service may soon see light of day.
Principals in ‘“United Stations’” are Dick
Clark and three executives leaving Mutual
Broadcasting System: Frank Murphy, vice
president, station relations; Nick
Verbitsky, vice president, general
manager, Mutual-owned wHN(AM) New
York, and Ed Salamon, program director,
wWHN. Firm is negotiating with Mutual for
distribution on its satellite as stereo
service.
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Summertime

FCC should put up sign this week: “‘No
emergencies, please.”” Only three
members will be on duty —James H.
Quello, Abbott Washburn and Joseph
Fogarty. Chairman Mark S. Fowler begins
two-week vacation today at Virginia farm.
Anne P Jones left Washington last week
for vacation until end of this week at
husband’s Fort Lauderdale, Fla., home.
Mimi Weyforth Dawson left Washington
on Aug. 13 for tour of FCC Field
Operations Bureau offices on West Coast,
is due back Aug. 27. And new
Commissioner Henry Rivera is
vacationing in native New Mexico, is not
due in office until Sept. 1.

(]

Angel found

Production will proceed on Why in the
World, new half-hour public TV series
spearheaded by former CBS News
anchorman, Walter Cronkite. Sources
close to program say major funding has
been obtained to launch project late in
October, with production for PBS carried
out at KCET(TV) Los Angeles by Satellite
Education Services, nonprofit group set up
by Cronkite, commercial broadcast
promotion executive Bob Klein, and
former CBS News president, Sig
Mickelson. News conference to announce
details of series—and its major corporate
benefactor—is expected early next month.

, ]
Mysterious movement

Wall Street sources point to unusually high
volume of trading in John Blair & Co.
stock for past two weeks, totaling about
200,000 shares, in contrast to usual
100,000 shares or so per month. Price rose
from 20 1/4 on Aug. 5to 23 1/2 on Aug.
20, period in which broadcasting stocks
generally showed declines. Blair
acknowledged trading was unusually brisk
but discounted rumors of possible
takeover bid, saying buying came {Toiu
diverse companies.

N P S
Price of standing pat

What were costs to broadcasters, through
their trade association and individually, in
reversing 9 khz tide for AM broadcasting
during past two years? There’s no
available accounting, but informed
sources venture ball park figure in excess
of $1 million. And that’s aside from FCC
costs (at taxpayers’ expense) and those of
Daytime Broadcasters Association in its
all-out campaign to realign AM spectrum
(BROADCASTING, Aug. 10).
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Comprehensive Care O Alcoholic
abuse centers. Begins in late August for
17 weeks in about 40 markets. Day, fringe
and prime times. Agency: Doyle, Dane,
Bernbach/West, Los Angeles. Target:
adults, 25-54.

Dow ChemicalJ Corporate. Begins
Sept. 21 for 12 weeks in eight markets.
News times. Agency: D'Arcy-MacManus
& Masius, Bloomfield Hills, Mich. Target:
total adults.

Pioneer Chicken (O NFL promaotion.
Begins Sept. 7 for 11 weeks in nine West
Coast markets. All dayparts. Agency:
Asher/Gould Advertising, Beverly Hills,
Calif. Target: women, 18-49; adults,
18-49.

General Cigar 0 Gold River/Silver Creek
brands. Begins Oct. 3 for 10 weeks in 32
markets with separate commercials for
each brand. Agency: Stuart Ford Inc.,
Richmond, Va. Target: men, 18-24, 25-49.

Conwood D Kodiak tobacco product.

Begins Septl. 14 for eight weeks in 13
markets. Early fringe, news and sports
times. Agency: Tucker Wayne & Co.,
Atlanta, Target: men, 18-34.

Stauffer Chemical O Sutan/Eradicane
agricultural product. Begins Oct. 12 for

six weeks in about 20 markets. News,

sports, prime and weekend programing.

Agency: Bozell & Jacobs Agricultural,
New York. Target: total men.

First National Bank of South Carolina

O Begins Aug. 31 for five weeks in four
South Carolina markets. All dayparts.
Agency: Lawler, Ballard Advertising,
Norfolk, Va. Target: adults, 25-54.

Delta Airlines Air travel. Begins Oct.
12 for four weeks in about five markets.

Fringe, news, prime access and
weekends. Agency: Burke Dowling
Adams/BBDO, Atlanta. Target: adults,
25-49.

New York Bronze Corp. (0 Stroke For

Wood paint. Begins in September for
three weeks in about seven markets.

One of lr 1500 Great Radio Stations
carrying Westwood One programs. -
" Programs like: The Dr. Demento

KSHE
St. Louis

America’s Number One Producer of Nationally Sponsored Radio Programs

show, Off The Record with Mary.

Turner, Off The Record Specials,
Live From Gilley's, The Concert
of the Month, The Rock Years:
ortrait of an Era, The Great
American Radio Show,
Daybook, Spaces and
Places, Ace and Friends,
© star Trak, Special Edi-
tion, Shootin’ the
Breeze, Tellin it Like

It Was.

WESTWOOD
ONE

9540 washington Bivd..
Culver City, CA 90230
(213) 204-5000

Broadcasting Aug 24 1981
8

Agency: Stiliman Advertising, Melville,
N.Y. Target: women, 18-49.

Ragold O Velamints. Begins Sept. 28 for
three weeks in 10 markets. All dayparts.
Agency: Don Tennant Company, Chicago.
Target: adults, 18-48.

Builder’s Emporium Begins Sept. 8
for three weeks in about five markets in
California. Fringe times. Agency: Western
International Media Corp., Los Angeles.
Target: adults, 25-54.

J.L. Hudson Co.0O Department stores,
Naturalizer shoe promotion. Begins Sept.
11 for two weeks in six markets in Ohio,
Michigan and Indiana. Agency: Hudson’s
Real People (house agency), Detroit.
Target: total adults.

CVS stores.d Various co-op
promotions. Begins Aug. 31 for two weeks
in Portland, Me.; Hartford-New Haven,
Conn,; Boston; Springfield, Mass., and
New York markets of Buffalo, Rochester,
Binghamton and Albany. Agency: Harold
Cabot & Co., Boston. Target: adults,
18-49,

RepaReport

Katwry) “.St. - Joseph, Mo, and- Kip-Tv
\daho Falls,.\daho; To Katz Television
Continental from Peters, Griffin, Wood-
ward,

[t
KRrcr-Tv ‘Redding, Calif.; KHON-TV
Honolutu; “RoBuTy) “Medford, Ore., ~and
koTirv) - Klamath': Falls, ‘Ore.: "To - Blair
Television .from- Peters; Griffin, - Wood-
ward.

D K
Karxiam Pierre, SD, KKLSAM-KKFHJFM
Rapid: City; S.0: To-Buckley Radio Sales
from Pro-Radio.

3
Wixgieem‘Norfolk:Va:. To Buckley. Radio
Sales from-Market 4 Radio:

&

Wpar-aM-eM: Fargo, -N.D.» To Katz Radio
from McGavren-Guild:

o
Wzzowrm: Bethlehem, Pa.: To Blair Radio
from Christal:

o :
Ksor(am) Santa Rosa, Califz To Buckley
Radio Sales from Torbet Radio.

=
Bay move. Bemard Howard & Co, New
York; Has moved its office in San Fran-
cisco to 235 Montgomery Street, Suite
1101,:94104. Phone: (4‘] 5) 981:3676.






















living to collect checks longer. While inflation’s share of those
checks keeps increasing.

Can Social Security prevent disaster? At best, it’s a partial
answer. At worst, it may go bre e unless its bite on salaries goes
much deeper or its provisions « iange drastically.”

The burden is on private f nsions. And we at /Etna Life &
Casualty are convinced private ensions can help shoulder it.

Employers can’t pull dollars out of thin air. So let’s change
tax laws that discourage small b ;inesses from setting up pensions
in the first place’

Let’s also give employees incentives to put a little extra into
their company pension or savii _s plan. And —especially impor-
tant for today’s mobile work force —improve their pension
vesting.

Neither last nor least, pel sions should be better designed
to stave off the munching of i Tation. /Etna’s acutely aware of
this problem, and we're workir on it.*

If you don’t want the American dream of retirement to be
permanently retired, use your 1 fluence with the powers that be
—as we are trying to use ours.

K na
wants retiremen :to bc affordable.

TAmerica is crossing over to
what’s been called “the other side

intended to be more than a basic
system supplemented by private

pay benefits based on govern-
ment-determined need, or simply

they can’t write off anything.
4Qurreal estateand participat-

of the baby boom.” The median
age is shifting upwards, and with
it the proportion of over-65’s to
the general population. In 1979
there were 5.4 workers to every
retiree, as opposed to 7.5 to 1 in
1950, and by 2030 the ratio will
be about 3 to 1.

2Social Security was never

pensions and individual savings.
The price for forgetting this has
been high and promises to get
higher: combined employer/em-
ployee FICA taxes on our grand-
children’s salaries could reach
25%. Of course, there are alter-
natives. Social Security could in-
crease the official retirement age,

... reduce benefits in general!
3Two-thirds of small busi-
nesses surveyed in 1978 offered
no pension plans at all. One rea-
son: Typically, big employers can
write off 46¢ in taxes for every
pension dollar they contribute,
while most small ones can only
write off about 20¢. In some cases,

LIFE & CASUALTY

ing mortgage separate accounts,
for example, are designed to offer
larger returns in the face of
double-digit inflation.We've also
helped fund the Pension Research
Council’s study of pensions and
inflation.

For [Etna “Backgrounders” on pensions, auto theft, health care, national health insurance, the rise of hospital costs and arson, write: Rebecca Cantor,
Ftna Life & Casuvalty, Corporate Communications DA20, 151 Farmington Avenue, Hartford, CT 06156. If you're on a deadline, call (203) 273-3682.



Inn, Concord, Calif.

Sept. 20-23— Broadcast Financial Management As-
sociation 21st annual conference. George Will, syndi-
cated columnist, will be Monday luncheon speaker;
FCC Chairman Mark Fowler will address Tuesday
luncheon; Sol Taishoff, editor of BROADCASTING, will
be Wednesday luncheon speaker. Sheraton-Washing-
ton hotel, Washington.

B Sept. 21— Advertising Club of New York's 58th
"Advertising and Marketing Course” Ad Club's
Ballroom, New York.

Sept. 21-23— Advertising Research Foundation’s
seventh annual midyear conference and research fair.
Hyatt Regency hotel, Chicago.

Sept. 23— International Radio and Television
Society newsmaker luncheon. Speaker: FCC Chairman
Mark Fowler. Grand Bailroom, Waldorf Astoria hotel,
New York.

Sept. 23-25— Public Service Satellite Consortium
sixth annual conference for satellite communications
users. Washington Hilton, Washington. Information:
Polly Reed Rash, PSSC director of communications,
Suite 907, 1660 L Street, N.W, Washington 200386,
(202) 331-1154.

Sept. 23-26— National Broadcast Association for
Community Affairs annual conference. Manor Vail
LLodge, Vail, Colo. Information: Marcia West, KOA-AM-
TV Denver, (303) 861-4444.

Sept. 24-25— National Association of Black Owned
Broadcasters annual broadcast management con-
ference. National Association of Broadcasters head-
guarters, Washington.

Sept. 24-26—American Women in Radio and
Television Western area conference. Marina City Club,
Marina Del Rey, Calif.

Sept. 25— Society of Broadcast Engineers central
New York regional convention and equipment show.
Hilton inn. Information: Hugh Cleland, noncommercial
WCNY-FM-TV Liverpool, N.Y, (315) 457-0440.

Sept. 25-26 — Society of Broadcast Engineers, north
Texas chapter, Southwest regional convention and ex-
position. Rodeway Inn, Arlington, Tex.

Sept. 25-26 — New York State AP Broadcasters As-
sociation annual meeting and awards banquet,
Niagara Hilton, Niagara Falls, N.Y.

Sept. 27-29— Minnesota Broadcasters Association
fall convention. Guests will include Richard Wiley,
former FCC chairman, now with Washington law firm
of Kirkland & Eflis, and Jim Popham, VP-congressional
liaison, National Association of Broadcasters, Wash-
ington. Holiday Inn Downtown, Rochester, Minn.

Sept. 28-30— Nevada Broadcasters Association an-
nual convention. Elko, Nev.

Sept. 28-30— Texas Association of Broadcasters
engineering-management conference. Loew’s Anatole
hotel, Dalias.

Sept. 29-30— Arbitron Radio workshop. Copley
Plaza, Boston.

Sept. 29-30— Louisiana Association of Broad-
casters license renewal-EEQ seminars. One will be
held at Travelodge North In Lafayette, La., on Sept. 29,
and another at Holiday Inn in Natchitoches, La., on
Sept. 30.

Sept. 30— Jowa Cable Television Association annual
state convention. Marriott hotel, Des Moines, lowa.

Sept. 30— Deadline for entries in Ohio State Awards
honoring excellence in educational, informational and
public affairs broadcasting, sponsored by Institute for
Education by Radio-Television. Information: Ohio
State Awards, c/o WOSU Stations, 2400 Olentangy
River Road, Columbus, Ohio, 43210.

Sept. 30-0ct. 2— Mid-America Cable TV Associ-
ation 24th annual meeting and show. Exhibition Halt,
Municipal Auditorium, Kansas City, Mo. Information:
Rob Marshall, Mid-America Cable TV, Route 1,
Lecompton, Kan., 66050, (913) 887-6119.

B Sept. 30-Oct. 2—Indiana Association of Broad-
casters fall conference. Downtown Holiday inn, Fort
Wayne, ind.

b ]
October

Oct. 1-2— University of Illinois sixth scholar-educa-
tor conference, “Education, Media for the Millions, and

Government Policy in the 1980's” University of Hlinois,
Champaign-Urbana, Il

Oct. 2-3— Florida Association of Broadcasters fall
conference. Opryland, Nashville.

Oct. 2-4 — American Women in Radio and Television
west central area conference. Regency West, Omaha.

Oct. 3-4 — New Jersey Associated Press Broadcasters
Association’s annual fall meeting. Harrah's Marina
casino hotel, Atlantic City.

Oct. 4-6-—Cable Software Symposium and Exposi-
tion, co-sponsored by National Cable Television Asso-
ciation and Cable Television Administration and
Marketing Society. Hyatt Regency hotel, New Orleans.

Oct. 4-6— Kentucky CATV Association convention,
Executive (nn, Owensboro.

Oct. 4-6— New Jersey Broadcasters Association 35th
annual convention. Golden Nugget casino hotel, Atlan-
tic City, N.J.

Oct. 4-6— Pennsylvania Association of Broadcasters
fall convention. Seven Springs Mountain Resort,
Champion, Pa. Information: Robert Maurer, PAB, 407
North Front Street, Harrisburg, Pa., 17101,

Oct. 5-7—International Electrical, Electronics Con-
ference and Exposition, sponsored by Canadian
Region of Institute of Electrical and Electronics
Engineers. Exhibition Place, Toronto.

Oct. 5-9— Hughes Microwave Communications Pro-
ducts technical seminar on its AML local distribution
microwave equipment. Hughes facility, Torrance, Calif.

Oct. 5-10—23d National Radio and Television Week,
“Sixty Years of Broadcasting in Mexico,” sponsored by
Camera Nacional de la Industria de Radio ¥ Teleuvi-
sion. Guests will include Vincent Wasilewski, presi-
dent, National Association of Broadcasters. Fiesta
Palace hotel, Mexico City.

Oct. 7— International Radio and Television Society
newsmaker luncheon. Speaker: CBS Inc. President
Thomas H. Wyman. Waldorf-Astoria, New York.

Oct. 7-8— National Association of Broadcasters
engineering department’s 14th AM directional semi-
nar. Marriott Inn/Airport, Cleveland.

Oct. 7-8— Society of Broadcast Engineers tri-state
convention. Indiana Convention Center, Indianapolis.
Information: (317) 264-7992,

Oct. 7-8— Kentucky Broadcasters Association fall
convention. Speaker. FCC Chairman Mark Fowler.
Hyatt Regency hote!, Lexington, Ky

Oct. 7-9— Tennessee Association of Broadcasters
convention. Peabody hotel, Memphis.

Oct. 8-11— National Black Media Coalition annual
conference. Speaker: FCC Chairman Mark Fowler.
Mayflower hotel, Washington.

Oct. 9-11—American Women in Radio and Televi-
sion Mideast area conference. New Marriott, Har-
risburg, Pa.

Oct. 9-13— Vidcom '81, international market for
videocommunications programs. Palais des Festivals,
Cannes, France. Information: Commissariat General,
179, Avenue Victor Hugo, 75116 Paris.

Oct. 11-13— National Association of MDS Service
Companies annual convention. Atlanta Hilton, Atlanta.
Convention information: Diane Hinte, Standard Com-
munications Corp., PO. Box 92151, Los Angeles
90009. Exhibition information: Richard Greene, Trade

Eiratal’

Percentage of religious music on
Continental Radio’s new 24-hour pro-
graming service is 25%, not 40% as
listed on page 48 of Aug. 17 issue.
|

In Aug. 10 story on 1980 television fi-
nancial figures, percent changes for
sales on page 40 were incorrect. Net-
work sales were up 11.5%, spot sales
were up 13.8% and local sales were up
10.6%.
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Associates Inc., 4701
Washington 20015.

Oct. 13-15— Western Educational Society for
Telecommunications 11th annuat conference. Har-
rah’s, Reno. Information: Dr. Donel Price, Media Pro-
duction Services, California State University, Los
Angeles, 90032, (213) 224-3396.

Oct. 13-15—Broadcasters Clinic sponsored by Uni-
versity of Wisconsin-Extension. Sheraton Inn, Madison,
Wis. Information: Don Borchert, UW-Extension, Vilas
Communication Hall, Madison, Wis., 53706, (608)
263-2157.

& Oct. 13-16—Southern Educational Communica-
tions Association fall planning conference. Bahamar
hotel, Fort Lauderdate, Fla.

Willard Avenue, Suite 105,

Oct. 14—Chicago Collegiate Broadcasting Day,
sponsored by Illinois Broadcasters Association and
Loyola University of Chicago's department of com-
munication. Marquette Center, Loyola University of
Chicago.

Oct. 14-15—Maryland/Delaware Cable Television
Association annual fall meeting. Hyatt Regency,
Baltimore.

Oct. 14-16—Kentucky Broadcasters Association
convention, Marriott Resort hotel, Lexington, Ky.

Oct. 14-18— Women in Communications national
professional conference. Stouffer’s, Cincinnati.

Oct. 15—Fund-raising dinner honoring Sol Taishoff
on 50th anniversary of Broadcasting magazine, for
benefit of Broadcast Pioneers Foundation and Broad-
cast Pioneers Library. Co-chairmen: Reid Chapman,
president of Broadcast Pioneers, and Vince
Wasilewski, president, National Association of Broad-
casters. Washington Hilton.

Oct. 15— American Council for Better Broadcasts
28th annual conference. Theme: “Telecommunications
in Our Everyday Lives—The New Challenge Toward a
Media Wise Society” Capitol Holiday Inn, Washington,
Information: ACBB, 120 East Wilson Street, Madison,
Wis,, 53703, (608) 257-7712.

Oct. 15— Connecticut Broadcasters Association an-
nual meeting and fall convention. Hotel Sonesta, Hart-
ford, Conn,

Oct. 15--Video Technology for Filmmakers, spon-
sored by Advanced Technology Seminars. Barbizon
Plaza hotel, New Yosk. Information: Advanced Tech-
nology Seminars, 1600 Broadway. Suite 690, New
York, 10019.

Oct. 15-16— Pittsburgh chapter Society of Broad-
cast Engineers eighth regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge,
Monroeville, Pa.

Oct. 15-17 — American Women in Radio and Televi-
sion Southwest area conterence. Hilton LBJ, Dallas.

Oct. 15-18— American Women in Radio and Televi-
sion Northeast area conference. Regency Hyatt
Cambridge, Boston.

Oct. 15-18— American Women in Radio and Televi-
sion Southern area conference. Mills House,
Charleston, S.C.

Oct. 15-18— Women in Communications national
conference. Cincinnati. Information: (512) 345-8922.

Oct. 16— Colorado State University/Colorado Broad-
casters Association 10th annual CSU Broadcast Day.
Speaker: Timothy Wirth (D-Colo), chairman, House
Telecommunications Subcommittee. Colorado State
University, Fort Colling Information: Dr. Robert
Macl.auchlin, (303) 481- 0.

Oct. 16-17 — Friends of Old-Time Radioannual con-
vention. Holiday Inn, Bridgeport, Conn. Information:
Jay Hickerson, (203) 795-6261 or (203) 248-2887.

Oct. 19-20— American Women in Radio and Televi-
sion Northeast area conference. Boston.

Oct. 21-22- Ohio Association of Broadcasters fall
convention. Columbus Hyatt Regency, Columbus,
Ohio.

Oct. 21-23— National Association of Telecom-
munications Officers and Advisers, affiliate of National
League of Cities, conference, “The Role of the Local
Teiecommunications Officer! focusing on cable televi-
sion franchise administration and regulation and mu-
nicipal uses of cable. Hilton Harvest House hotel,
Boulder, Colo.

Oct. 22— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.
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Progressing

EDITOR: Your editorial, ““Net gain.” in the
Aug. 3 issue was, in my opinion, a realistic
and accurate appraisal of the results of the
budget reconciliation conference.

The gains for radio broadcasters, though
disappointing, were nevertheless substan-
tial, and the fight to emancipate radio goes
on.—Abe J. Voron. executive vice presi-
dent, National Radio Broadecasters Asso-
ciation, Washington.

Lo ]
First-phone follow

EDITOR: Further to the comments of
Charles Stuart (*‘Open Mike,” July 6) and
Charles Wright (Aug. 3) regarding
elimination of the first-class
radiotelephone operator license.

Personal accom shment by any in-
dividual to achieve recognition in a chosen
field by acquisition of a certificate, license,
award, degree (i.e., something personal to
be proud of) is a positive assist for the as-
sociated industry. Obviously, technical ex-
pertise is an essential accessory to the
broadcast environment of electrons and
radiation. As the sales person is rewarded
with commissions, the broadcast
engineer/technician at least may achieve
personal satisfaction by a license to indi-
cate a degree of expertise, at times in lieu
of such monetary awards. Elimination of
the “‘first”” is downgrading, as Mr. Stuart
indicates, particularly to those individuals
who have ““majored in’’ and supported the
industry for many years. An undeserved
demotion in stature is counterproductive
to a constantly growing industry. — Ronald
L. Arendall, president The Society of
Broadcast Engineers, Indianapolis.

L] [
Bovine broaacasting

EDITOR: After reading the July 20 issue of
BROADCASTING, [ wrote a letter to my con-
gressman, Matthew McHugh (D-N.Y.).
Perhaps excerpts would interest your
readers:

‘... The FCC has authorized the use of
low-power communications devices for
cows, for recording milk production ‘and
determining when a cow is in heat. "’

‘I believe the commission has found its
level of efficiency. By all means, use your
vote to get the FCC €86.2 million for fiscal
1983. Approve the adget with a proviso
that it be used exclusively to monitor cows
in heat while the problems of broadcast-
ing, satellites, royalties, common carriers
and developing technologies are assigned
to the Bureau of Wildlife and Fisheries.

“This will enable the FCC to use non-

Broadcasting Aug 24 1981
17

cow funds to send another 11-person
delegation to China ‘to study telecom-
munications’ and to hire 40 more account-
ants to return funds, as per court
order, that were collected from CB and
broadcast licensees without congressional
authorization.””’ —Jerome Gillman,
general manager, WDST(FM) Woodstock,
NY.

L
More on Moody

EDITOR: I read with interest your recent ar-
ticle on our FM translator rulemaking
petition and the comments filed thereon
by various broadcasters and broadcast
trade associations (BROADCASTING, Aug.
3).

While your discussion was accurate and
enlightening in reporting on the substance
of Moody’s petition and the concern ex-
pressed by the broadcast industry, it failed
to point out that of the approximately 96
comments filed in the proceeding, 91 were
in support of our petition. The supporting
comments were predominately from pri-
vate citizens and local groups in small
towns who hope to have the opportunity
of operating satellite-fed FM translators to
meet local needs for specialized radio pro-
graming.

The feelings of private citizens must be
given at least an equal weight to those of
the broadcast industry if the “‘public in-
terest”’ is to be effectively served.—.James
C. Goodrich, Moody Broadcasting, The
Moody Bible Institute of Chicago.

L ]
Time in Washington

EDITOR: A footnote to your comprehen-
sive Aug. 3 piece on the proliferation of
TV news bureaus in Washington:
Although Westinghouse did establish the
first nonnetwork Washington bureau in
1958, Time-Life Broadcast came along a
month later and began the first nonnet-
work television news bureau.
Westinghouse was radio-only for a num-
ber of years.

Head of that T-L Broadcast bureau was
J.W. (Bill) Roberts, who later served as
president of the Radio-Television News
Directors Association and the Radio-TV
Correspondents Association. The camera-
man, later a full-fledged correspondent,
was Carl Coleman. The T-L bureau served
Time-Life stations in Minneapolis, In-
dianapolis, Denver, San Diego, Grand
Rapids, Mich., and Bakersfield, Calif., un-
til McGraw-Hill acquired most of the
group and dissolved the Washington ac-
tivity.— Richard Krolik, Washington.
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Spot TV
burning up
sales track

That’s on top of torrid pace in
network buying and strong
local marketplace; medium

is surprising all comers in
countering economic doidrums

National spot and local television sales are
booming along at an unexpectedly strong
clip that should carry them 13%-14%
beyond last year’s records.

“It’s fantastic,”” said Harvey Spiegel,
senior vice president for research and
marketing at the Television Bureau of Ad-
vertising. “‘It’s just been holding up so
long it’s incredible.”’

TV station reps agree that national/
regional sales are moving at a pace exceed-
ing early projections for the year and
should top last year’s total by 13%-15%.
Based on national/regional spot’s 1980
figure of $2.9 billion, this year could end
up at $3.3 billion, considered a strong
finish during a period of economic uncer-
tainty.

Spiegel says TVB’s quarterly surveys of
stations bear out the reps’ projections. For
the first quarter, the stations reported both
spot and local sales up 11% over the first
quarter of 1980. For the second quarter
they put spot up 14% from a year earlier
and local up 16%. For the first half the
gains were 13%-14% for each.

And for the full year, TVB is projecting
more of the same—spot up about 13%,
local about 14%.

That sort of gain would bring local’s
revenue total, based on FCC figures of
$2.5 billion for 1980, to about $2.85 billion
in 1981, along with the $3.3 billion pro-
jected for spot.

Station reps in a sampling conducted by
BROADCASTING reported that spot busi-
ness was sluggish in January but picked up
steam as the first quarter progressed and
continued strong in the second quarter for
a first-half gain estimated in the 11%-13%
range.

Rep firm executives said that third-
quarter business is robust and that there is
every expectation that the fourth quarter
will remain healthy. They felt that the
fourth quarter would be helped by the
strong network TV sales picture, embra-
cing a record upfront prime-time selling
season and a promising scatter market

Broaclcactin

(BROADCASTING, Aug. 10).

Reps cautioned that the spot TV econo-
my is not uniformly strong. There are
pockets of paucity in some areas of the
country, with the Snow Belt almost in-
variably trailing the Sun Belt. In general,
they reported, industrial cities of the
Northeast and Midwest are lagging behind
the South and West in percentage gains,
but even this is not universal, since some
Southern markets turned in substandard
performances.

Al Masini, president of TeleRep, said he
expected the first half of the year to be up
8% to 11% but that his company had top-
ped that range. Business has accelerated in
the third quarter and looks ‘‘promising”
for the fourth, he said. A preliminary read-
ing, Masini added, indicates September
volume will be about 27% over last year.

“This year has shown that TV has tre-
mendous vitality,” he ventured. “‘Last
December and January were slow. But
after that, business picked up. Now that

Spot TV’s continuing
strength in a period of
economic uncertainty
points up the
medium’s flexibility.

the networks are so well sold it’s an omen
that spot will do well. Don’t ask me to ex-
plain the TV economy. But I have a feeling
we’re going to have a fine fourth quarter.”

Gary Scollard, board chairman-presi-
dent of MMT Sales, said that at the begin-
ning of the year MMT had projected a
14%-15% increase for 1981, but that on
like stations, ‘‘we’ll do close to 20%.” He
reported that MMT will close the third
quarter with a gain of about 20% and is
looking to emulate that percentage in-
crease in the fourth quarter.

Scollard noted that network TV pricing
seems to be ‘‘in good shape’ for the
fourth quarter and said this is a good sign
for spot television rates.

Jim Kelly, senior vice president and
general sales manager of Blair Television,
is brightened by prospects for advertising
in the fourth quarter. He offered the view
that the impending tax cut will release ad-
ditional advertising dollars and that the
“‘healthy network climate” will benefit
spot TV.

On a like-station basis, he said. Blair has
done “‘rather well’’ this year, up by per-
centages in the high teens for the third
quarter and in the mid-teens for the first
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nine months. He estimates the spot TV in-
dustry will produce a gain of from 12% to
15% and said he believes Blair will top
that.

Robert Kunath, president of Group W
Sales, said the third and fourth quarters
appear to be ‘‘very strong.”” He
acknowledged that Group W volume in
the first half was below expectations—
gains in the 7%-8% area—and said this
probably was a reflection of the company’s
markets, including New York, Pittsburgh,
Philadelphia and Baltimore. He said sales
rallied in the third quarter, with July and
August both climbing by 20%. He believes
there will be pressure to move up rates in
the fourth quarter, varying by market.

Peter Ryan, executive vice president of
Harrington, Righter & Parsons, looks for-
ward to ‘‘an excellent year”” He said HRP
exceeded industry estimates of 12%-15%
gain in the first six months and added:
““The third quarter is sensational, signifi-
cantly better than the high teens we had
projected.”’

With that momentum, Ryan said, HRP
expects to have an equally strong fourth
quarter. He agreed that a ‘‘good reading™
on the fourth quarter is difficult because
many spot TV buys are made close to air
time. Ryan said that spot TV’s continuing
strength in a period of economic uncer-
tainty points up the medium’s flexibility.

“Spot TV is helped because it’s still a
medium of high turnover items.” Ryan
said.

Victor Ferrante, senior vice president,
Katz Television, anticipates that 1981 will
show at least a 14%-15% increase in sales
for Katz, slightly ahead of projections. The
vear to date has shown 13% to 15% gains
in each of the first three quarters and Fer-
rante senses that the fourth quarter will be
a decided improvement.

““‘Based on the volume of availabilities,
the fourth quarter could be 30% or more
over the 1980 quarter,” he suggested.
““We're encouraged by the sounds at the
networks, and spot TV can only be helped
by the networks’ strong position.”

Dave Allen, president of Petry Televi-
sion, envisions Petry’s winding up the
year with an increase of about 16%, up
from the 14% projected at the outset of the
vear. The third quarter is proceeding at a
pace of about 16% over 1980, Allen added,
and the fourth quarter is expected to turn
out about 16%-18% over last year’s period.

“There seems to be a very healthy cli-
mate for spot,” Allen remarked. ““The net-
work situation is good and that should
help spot. And we hear from our stations
and from the agencies that spot TV should
have a banner fourth quarter.”
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ing America and the Importance of Com-
munications in the Post-Industrial
Society,”” a talk CTAM hopes will frame a
consideration of ‘‘not only the oppor-
tunities, but the responsibilities’” of cable.

Back at the Copley on Monday, the con-
ference will provide looks at tiering, the re-
lationship between cable and newspapers
and the revenue potential of existing
“‘new’’ services.

On Tuesday, participants face the for-
midable challenge of the choices pre-
sented by ‘“Track Day’’ —a full day of con-
current sessions (with a break for lunch)
divided into four ‘‘tracks’ —advertising,
addressability, marketing the tier and in-
formation services. And there’s a New
England style reward at the end of the day:
a clambake at the Boston Aquarium.

The closing day of CTAM 81, Wednes-
day, will give cable’s new technology com-
petitors a turn, followed by a discussion of
““Marketing Sense.”’

Along with Dr. Bell on Sunday, the 3
p.m. opening session at Harvard’s Sanders
Theater will include a welcome from
CTAM President Ernie Olson, vice presi-
dent, operations-marketing for MetroVi-
sion, plus a panel discussion, ‘“‘Meeting
the Challenge,”” moderated by J. Leonard
Reinsch, cable consultant, and featuring
Jenifer Stewart, senior vice president,
marketing research, Ogilvy & Mather, and
Hirotaka Takeuchi, Harvard Business
School associate professor of business ad-
ministration.

Monday morning’s examination of tier-
ing will be divided into two sessions: an
8:30 status report reviewing ‘“What Do We
Know About Tiering’’ and a 10:45 look at
the “Tiering Decision Tree” At lunch,
conferees can take their pick of three
different case studies used to explore
““The Newspaper/Cable Local Relation-
ship,”’ with presentations by Leonard
Bolton, advertising director of the Florida
Publishing Co., Jacksonville, Jerry
Moriarty, publisher of the Mason City,
[owa, Globe Gazette, and Donald Sold-
wedel, president/publisher of the Yuma
(Ariz.) Daily Sun. The afternoon session
will focus on four ‘‘Nontraditional
Revenue Opportunities for the Immedi-
ate Future’ —advertising, video games,
home security, merchandising and interac-
tive services.

On Track Day, starting times for the four
sessions of each track are: 8:30 a.m.; 10:15
a.m., 1:45 p.m. and 3:30 p.m., with lunch
at noon. Bob Alter, president of the
Cabletelevision Advertising Bureau, will
coordinate the sessions on advertising:
““Can Advertising Be Another Profit
Center?”’, “‘Building the Proper Founda-
tion for Successful Local Sales.” ‘““Will
There Be a Numbers Game for Cable?”
and ““How Commercially Supported Net-
works and Representatives are Generating
Advertising Revenues for Systems.”’

Coordinator for the ‘*‘Management and
Addressability”” track will be Sheldon
Satin, president of Sheldon Satin Associ-
ates, New York. Titles of the track’s four
sessions are ““Choosing the Addressable
System That’s Best for You,” ““Marketing,

Tiering and Addressability: Opportunities/
Problems,” *“Getting Turned On and Bill-
ing for It’” and ‘At Last, a Way to Reduce
Staff —Or Is 1t?”

Edward Bennett, senior vice president,
Viacom Cablevision, will coordinate the
““Marketing for Tier’’ track sessions:
“Multipay in the New Build Market,”
““Multipay Launches in the Mature
Market,” “‘Basic Tiering—1Is It for Every-
one?” and “‘After the Multipay Launch,
What Do You Do for an Encore.”’

Cox Cable Communications Vice Presi-
dent and General Manager Gary Weik will
coordinate the four sessions of the *‘Infor-
mation As a Revenue Source’ track.
Those four sessions will be ‘“Videotext,”’
“Security,” “Program Guides—Outside
Supply” and “‘Program Guides—Interna-
tionally Produced.”

Court rejects request for stay
while saying that companies must
be maintained separately until
arguments on merit are heard

The Westinghouse Broadcasting Co.s
$646-million acquisition of Teleprompter
Corp., the largest merger in the history of
cable TV, was completed late Tuesday
afternoon, shortly after the U.S. Court of
Appeals in Washington refused a request
that it stay the closing. However, the fight
the National Citizens Committee for
Broadcasting is waging to thwart the
merger is continuing.

The group, which is headed by Ralph
Nader, had succeeded on Aug. 12 in ob-
taining an order from the court delaying
the closing until the court had an oppor-
tunity to review arguments from both
sides on the request for a stay pending an
appeal on the merits. NCCB went to court
after the FCC, on a 6-0 vote, had approved
the acquisition (BROADCASTING, Aug. 3).

The court, in denying the stay, said it
could not conclude that NCCB will be suc-
cessful in its appeal, which alleges the
commission did not adequately consider
the antitrust implications of the merger.
The court also said it had been assured by

Tuesday’s luncheon speaker, Jack Trout,
president of Trout & Reis Advertising,
New York, will tell the conference about
““‘Positioning: The Battle for Your Mind.’

“The New Competitors After Your
Subscribers’ Dollars,”” is the title of
Wednesday’s 9 a.m. session, coordinated
by Andrew Goldman, vice president, new
services development for Teleprompter.
Representing those competitors will be
panelists George Stein, president of the
STV company, SelecTV; Mark Foster,
president of Microban, an MDS firm, and
Comsat’s executive vice president,
George Billings, who will discuss DBS.

The final conference session, to start at
10:45, will be on ‘‘Marketing Sense’” and
moderated by Gregory Liptak, senior vice
president of Times Mirror Cable Televi-
sion.

Westinghouse that Teleprompter will be
maintained as a separate entity pending
resolution of the appeal. NCCB had
argued that if the merger were completed
and it was successful in its appeal, the
merger would be impossible to undo.

But in turning down the stay request,
the court said consideration of the appeal
will be expedited. It said arguments will be
scheduled in November or December. The
order was signed by Judges J. Skelly
Wright and Edward Allen Tamm.

Still to be heard from in connection with
requests for stay is the FCC itself. Cable
News Network, which had supported
NCCB’s court filing, had filed a request of
its own with the commission. In approving
the merger, the commission had rejected
CNN’s opposition based on antitrust
grounds. CNN cited the announcement
that Westinghouse and ABC would coop-
erate in a venture to produce two 24-hour
channels of advertiser-supported cable
news (BROADCASTING, Aug. 17). The FCC
should examine the possible anti-
competitive aspects of that development,
CNN said. However, the FCC is expected
to reject that request this week.

The closing was completed by the filing
of papers with the secretary of state of

to his ‘company, not to him personaliy.

Deflationary. The $50,000 a year the National ‘Association of Broadcasters now pays its
joint board chairman-was reduced to $1 a year last week in-an exchange between incum-
bent chairman:Eddie Fritts and Mutual Broadcasting System’s Larry King during a broad-
cast from NAB's Radio Programing Conference:in Chicago, “Is that, Eddie, a kind of dollar-
a-year job?"asked King in his lead-off question. "l guess you could say that,yes answered
Fritts. “It's’a'nonpaid job. It's ‘a volunieer-type job’ King—who said. later-he hadn't known
about payments:to the joint chairman—did not challenge the :answer B The question-of
paying'the chairman was a subject of controversy when first-raised in connection with:the
Fritts.candidacy:last- winter, but the board agreed to offer future-chairmen $50,000 annually,
in-addition to reimbursement of alt expenses, that they may acceptorreject attheir discre-
tion. The rationale was that it would help smaller broadcasters make up fortime taken away
fromi:their stations: Fritts owns. four AM and four FM stations.in the South~headquartered at
Indianola; Miss.—=and has said he would use the NAB money to hire-a managerial stand-in
during his:two=year tour of duty. Fritts told BroabcasTing he considers the: money as going.
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| _Special’ Report _7

Chicago headliners. Four of radio’s most successful air personalities
kept a full house of fellow broadcasters laughing last Tuesday at an RPC
IV luncheon session on "How To Make Money With Your Mouth” L to r:
Larry King, Mutual Broadcasting System's ali-night talk show host, and
three morning men—Dick Purtan, ckiwam Windsor, Ont.; Deano Day,
wexI(FM) Detroit, and Larry Lujack, wis-aM-FM Chicago —poked fun at sta-
tion managers, program directors and corporate higher-ups while paus-
ing just a few moments to reflect on how radio has changed during their
careers. "Radio is not nearly as much fun as it was in the days when you
could pick out records to play” said Lujack. “Now a computer sheet telis

me what to play each morning” All tHree morning men said they prefer
working in radio rather than TV—in Purtan's case, because he feels he
can make more money in radio and be sure of greater contract stability,
and in Day's because “it's too easy to blow it in /" Lujack agreed with
Purtan, but said if he'd "known more about this business before going
into it," he might not choose it again, unless he could be sure beforehand
that he'd be as successful as he is now. Purtan said he'd do it all over
again, but does not envy personalities with air shifts other than morning
drive. "People don't care what anyone says on the air after 10 am” RPC
|V attracted 1,800 delegates to the Aug. 16-19 event.

Mixed reviews for RPC IV

Attendance up, ambiance down
at Chicago meeting; exhibitors
more pleased with traffic

than delegates with program;
satellite services of interest

In its fourth year, the National Association
of Broadcasters Radio Programing Con-
ference appears to have reached a plateau.
The question is: Has it peaked”?

Seme companies—offering everything
from syndicated programs to focus group
research—now regard the conference as
their number-one opportunity to attract
new business. At the same time, there
were mixed reactions from programers,
some of whom found this year’s meeting
highly valuable while a greater number
called it “‘boring.”’

Held Aug. 16-19 at Chicago’s Hyatt
Regency hotel, RPC IV drew 1,800 partici-
pants, a healthy increase over the more
than 1,600 who attended last year’s meet-
ing in New Orleans (BROADCASTING, Sept.
10, 1980). Disruptions in airline service
and the fact that an Arbitron rating period
was in full swing may have had some im-
pact on the growth of the conference,
which had grown by about 400 delegates in
both 1980 and 1979.

NAB did not measure or estimate what
percentage of this year’s conferees were
program directors, general managers, pro-
motion directors and others (estimates in
previous years put programers at about
50% of the crowd). Many who attended,
however, said they were impressed by the

“‘broad mix of small-, medium- and large-
market broadcasters’ there this year.

If there was a theme for this year’s con-
ference, it was new technologies and the
increased competition and opportunities
they are bringing to radio. An AT&T 900
poll found that 65% of respondents have
or think they’ll soon have satellite receiv-
ing dishes. Only 10% said they do not anti-
cipate getting one and 25% responded that
they might.

Although some voiced skepticism about
proposed 24-hour live program services,
many more appeared fascinated by them.
A good many said they hope to sign with a
satellite service, but are waiting to hear
what they actually sound like or are wait-
ing until after the first ratings have come
out.

Another AT&T poll found that 63% of
respondents like Arbitron’s extended
measurement of radio audiences, while
37% do not like it. Yet another, asking,
‘‘Has deregulation had a major impact on
the way you program your station?”’ drew
a “‘no” from 83% and ‘‘yes’” from 17%.

All in all, programers gave mixed
reviews to this year’s conference. ‘‘The
quality of people at the workshops was the
best ever,’ said John Gehron, program
director, wLS-AM-FM Chicago. There were
others, however, who found panelists ill-
prepared and unwilling to share informa-
tion of any value. “‘I think it’s a symptom
of our industry,’ said one programer.
““‘People are too concerned about tipping
their hand to the competition, so panels
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end up being nothing but people promot-
ing themselves.”

Information appears to have been the
key ingredient missing this year. ‘“‘The
McGavren-Guild presentation on Sunday
was the best event,” said one programer.
““It was the only one that offered any new
information” (see page 35).

This year's schedule of events was a bit
lighter than in previous years, allowing
more time for participants to exchange
ideas, wander amor~ 56 exhibit booths
and visit 52 hospit y suites. Although
some still found 25> workshops, three
forums, two general sessions and a series
of roundtables too much to handle, others
said this year’s mix made for fewer frustra-
tions and conflicting attractions.

Events most highly acclaimed were a
forum on positioning, led by author and
consultant Jack Trout, and a panel on
satellite programing (stories pages 26 and
34). A keynote address by ABC Radio
commentator Paul Harvey (page 26) drew
a larger crowd by far than previous con-
ference opening sessions, although atten-
dance at workshops was generally a bit
lighter—a fact attributable to increasing
popularity of the longer forums. FCC
Chairman Mark Fowler closed the con-
ference on Wednesday (page 25). The
scheduled entertainment headliner, Willie
Nelson, was laid low by illness in Hawaii.
Mel Tillis substituted.

Exhibitors found traffic ‘‘good on Sun-
day and Monday, but terrible on Tuesday
and Wednesday,’ in the words of one.
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Starfleet Blair, said: ““We’ve launched
these groups to the point where they de-
mand astronomical money for live broad-
casts.” Kopper refuted claims that
supergroups are concerned that live broad-
casts lead to too much home taping, saying
30% of the audience for a Halloween con-
cert by the group Utopia last year ““felt like
buying the group’s album, while only 5%
taped the program.”’

Reliability of new satellite
networks subject of roundtable

A little over 100 early risers at RPC IV
took the opportunity to question experts
on radio programing at a series of roundta-
ble discussions held prior to last Wednes-
day’s closing general session. The most
populated sessions included one on
research, hosted by Jhan Hiber, Hiber &
Hart; one on program directors becoming
general managers, hosted by Walter Sabo,
vice president, NBC Owned and Operated
Stations, and one on satellite programing,
hosted by Rick Sklar, ABC Radio.

Broadcasters at the satellite table
seemed most concerned about com-
patibility between national air personalities
and music selection and less-professional
local personalities and a community’s par-
ticular musical tastes. ‘It took 20 years for
TV to develop from being just radio with
pictures,” said Michael Hauptman, ABC
Radio Enterprises, and satellites “‘will
foster new forms of programing.’ Sklar
said the format can be made compatible
with little more than the knowledge of
how to cut commercials on tape. ‘“We’ll
send you enough materials to work with,”
he said, ‘““and we’re looking for feedback
from you on how to best make this work.’

Another concern was guaranteed deliv-
ery. Sklar said ABC will not enter a con-
tract with a station unless it commits for at
least 18 months to two years. Craig
Hodgson, executive director, Continental
Radio, said his firm is offering three-year
contracts with an option for stations to
back out after the first 90 days. Stations
deciding to back out, however, would have
to carry the format for another nine
months before actually dropping it.

Hodgson said Continental’s parent com-
pany, the Christian Broadcasting Network,
sold five radio stations and did two years of
research to prepare for the launching of its
satellite service. ““We made a major finan-
cial commitment,” he said. Hodgson,
whose proposed adult contemporary ser-
vice will include a small amount (“‘about
25%’") of Christian music sung by popular
artists, stressed that Continental’s format
has been on the air since January at its
pilot station, wxri(FM) Norfolk, Va., and
has gained significantly in ratings since
then. Announcers at WxRI are already talk-
ing as if to a national audience, said
Hodgson, ‘“‘so we feel prepared to go on
the air Sept. 15"

If satellites transmitting the new 24-
hour services ‘“fall out of orbit)” will
backup programing be sent to affiliates?
Hodgson said Continental is paying a pre-
mium price for its transponder on Satcom

1 and if anything goes wrong, it is guaran-
teed a backup transponder from RCA.
Sklar said ABC will transmit its service via
AP Radio’s satellite network, including
400 downlinks, until 1984 when it will

switch to its own digital system (BROAD-
CASTING, Aug. 17). Both Sklar and
Hodgson said affiliates will be supplied
with backup taped programing in case of
emergencies.

RPC 1IV: Promotion and research

McGavren-Guild survey shows
listeners want stations that

fit their mood, object to
repetition and prefer FM stereo

The radio industry should spend more
time listening to what listeners have to say
about radio. It’s not just what listeners
think about a particular station that’s im-
portant these days, but how they feel
about radio in general. So said Robert
Balon, president of Multiple Systems
Analysis, as he presented preliminary
results from a survey of 1,750 active radio
listeners around the U.S.

The study, “‘Listening to the Listeners:
a Profile of the American Radio Au-
dience,” was sponsored by McGavren-
Guild Radio.

Of survey respondents, 86% said mood
determined what station they listen to.
Listeners aged 24-34 want to hear their
favorite songs in the morning on the way
to work. They also want news, weather and
a ““friendly announcer”’ After work and
on weekends, this age group wants oldies,
not too much talk and music specials.

Asked what they would like to hear on
radio that they don’t now, 29% said ‘‘sta-
tions that play what the listener really
wants to hear”” According to Balon, radio
listeners feel they are losing control over
the songs their stations play. ““TV is com-
pletely out of their reach,” he said, ‘‘and
they feel radio is getting that way too.”
Other responses to this question—which
did not offer multiple choice answers but
allowed respondents to answer off the top
of their heads—were: children’s programs
(22%), soap operas (21%), Broadway and
show tunes (8%) and person-to-person
dialogue, as in trading posts or swap-lines.
Another 14% said they didn’t know what
they’d like to hear that they don’t already
hear on radio.

Thirty-four percent of respondents said
they change stations while driving in the
car because there is ‘‘too much repetition

. everything sounds the same.” The
typical answer to this question used to be,
*‘I changed because of a song I don’t like.”
according to Balon. Now, people are react-
ing to the sameness in formats. “‘Is this
the price we want to pay for being safe?”’
he asked.

Another reason for switching stations
while driving was ‘‘a song that took me
out of my mood™ (28%). “People might
like the song,” said Balon, ‘‘but they were
listening to a station because it fits their
mood and they expect to find a certain
kind of music there.”

The biggest difference between AM and
FM stations is not that one has stereo and
the other doesn’t, according to the survey.
Thirty percent of respondents said they
prefer FM because it presents a greater
variety of music than AM. However, for
the majority of 25-54-year-olds, stereo is
an important ingredient in radio. Fifty per-
cent of respondents said that if AM and
FM were playing the same song, they’'d
prefer FM, “‘because AM has no stereo.”

“‘For this generation,”” said Balon, if
AM doesn’t go stereo, it will not remain
competitive.”’

Keeping an open and ethical
relationship between stations
and record companies involves
work on both sides

“You need our records, we need your
airplay.”’

That comment from CBS Records’ Stan
Monteiro was simple and straightforward
enough. But as demonstrated by the RPC
workshop, ‘A Model Ethical Relationship
Between a Record Company and a Radio
Station,”’ cultivating the relationship isn’t
easy.

While consultant Rob Sisco of Inter-
rante Sisco Inc. saw no reason why stations
and record companies can’t ‘‘exist har-
moniously,”” Jefferson-Pilot Broadcast-
ing’s Andy Bickel thought the relationship

necotas vs. raato. L w  Shrinsky, Bickel, Childs, Manteiro and Cisco.
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Lav & Regulation:

U.S. gears up
for Brazil

Region 2 AM delegation

is selected, waiting to be
named by State Department; in
meantime it will meet with
Cubans to work out differences

With the critical decision to abandon sup-
port for its proposal to reduce AM channel
spacing from 10 khz to 9 essentially
behind it, the U.S. is moving ahead on pre-
parations for the second session of the
Region 2 (western hemisphere) con-
ference on AM broadcasting, to be held in
Rio de Janeiro, beginning on Nov. 9. A
delegation of 19 members is virtually set,
as is a nine-member home team. What’s
more, arrangements have been made to
support the team in Rio with computer
capability in Washington.

A possibly critical preliminary to the six-
week conference is expected to occur
soon, possibly this week, when a delega-
tion from Havana arrives in Washington to
confer with U.S. representatives on poten-
tially serious AM interference probiems
between the U.S. and Cuba.

The delegation will not formally be set
until the State Department names it, pro-
bably in October. But the FCC has submit-
ted a list of nominees the department is
expected to accept. In fact, the nominees
held their first ‘‘delegation meeting’’ at
the commission on Aug. 14.

The team will be headed by Kalmann
Schaefer, who is FCC Chairman Mark S.
Fowler’s assistant on international com-
munications. (Fowler was interested in the
post himself, but decided he could not
commit himself to six weeks in Rio and
felt his original proposal that he spend
only two weeks there was not feasibie.)

The delegation will also include two vice
chairmen—Wiliiam Jahn, of the State
Department’s office of international com-
munications policy, and Wilson
LaFollette, chief of the FCC’s technical
and information branch.

The rest of the delegation will be heavily
weighted with FCC personnel, but indus-
try representatives will also have a major
role (“‘Closed Circuit,”” Aug. 17). Wallace
Johnson, executive director of the Associ-
ation of Broadcast Engineering Standards,
and Vincent Pepper, of the Washington
law firm of Pepper & Corazzini, will be two
of three senior advisers. The third will be
William Hassinger, engineering assistant
to Broadcast Bureau Chief Richard Shiben.
And the delegation will include two other
private consulting engineers— Don

Everist, of Cohen & Dippel, Washington,
and William Ball, of Carl T. Jones & Asso-
ciates, Falls Church, Va.

The delegation will include six other

FCC staffers—Larry Olson, Rick Engel-
man and Henry Straube, engineers; Louis
Stephens, an attorney; and John Boursi
and William Meintel, computer analysts.
The delegation will be filled out by
Douglas Crombie, of the National
Telecommunications and Information Ad-
ministration; James Carroll, of the
Department of Defense; Anna Case, of
the International Communication Agency,
and political and dockets officers from the
State Department who have not yet been
selected.

The delegation that will, among other
things, support retention of 10 khz chan-
nel spacing, does not bear a strong
resemblance to the one that represented
the U.S. in Buenos Aires at the first ses-
sion of the conference, in March 1980,
and fought hard to persuade the countries
of the hemisphere to reduce channel spac-
ing from 9 khz as a means of creating 12
new channels of AM service.

Commissioner Robert E. Lee, who
headed that delegation, is now retired.
Schaefer, who will take his place at the
negotiating table in Rio, was not even on
the delegation in Buenos Aires. Only six of
those expected to go to Rio were at Buenos
Aires—La Follette, who was Lee’s deputy,
Jahn, Johnson, Everist, Crombie and Car-
roll. Johnson and Everist, along with the
FCC’s LaFollette, Straube, Engelman and
Olson attended the Panel of Experts meet-
ing in Geneva last spring that examined
the channel-spacing issue.

Three veterans of the Buenos Aires ses-
sion are on the home team, however. They
are Steve Selwyn (who also served on the
POE in Geneva), Charles Breig and Gary
Stanford, all engineers. The other FCC
members of the backup team are Broad-
cast Bureau Chief Shiben and his new
deputy, Henry L. (Jeff) Baumann; Jack
Robinson, a communications analyst; and
Philip Tremper, a program analyst. Harold
Kassens, a consulting engineer with A.D.
Ring & Co., is also on the team.

(The members of the U.S. delegation
will not be the only Americans in Rio dur-
ing the conference. FCC Commissioner
Mimi Weyforth Dawson will attend at least
part of the conference. Fowler also expects
to make a brief visit. The commission’s
advisory committee on AM broadcasting
will meet in Rio during the session to be
briefed on developments. And Fowler said
special invitations to participate in the ad-
visory committee session will go to Vin-
cent Wasilewski, president of the National
Association of Broadcasters; Sis Kaplan,
president of the National Radio Broad-
casters Association; Ray Livesay, presi-
dent of the Daytime Broadcasters Associ-
ation, and Mark Smith, vice president of
KLAS-TV Las Vegas, chairman of the NAB
television board and a friend whom Fowler
regards as a ‘‘spokesman’’ for the indus-
try. Ranking members of the Senate and
House communications subcommittees
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and Ronald Frankum, White House aide
specializing in telecommunications mat-
ters, will also be asked to attend.)

At least as important to the U.S. plan-
ners as the shaping up of the delegation
and home team was the completion of ar-
rangements to establish back-up computer
support in Washington for the delegation
in Rio. The less-than-satisfactory ex-
perience of the POE with the computer
work of the International Telecommunica-
tion Union’s International Frequency
Registration Board convinced U.S. officials
of the need to have their own computer
capability.

The FCC’s Honeywell computer and
the leasing of time on a privately owned
Deck/Vax computer in Washington are
expected to enable the U.S. team to meet
its needs for examining and testing its own
and other countries’ allocations proposals.
Lines leased from Western Union Interna-
tional will permit the delegation members
to access the computers. The lines will also
permit communication by telephone and
facsimile between Washington and the
Hotel Nacional Rio, where the delegation
will be quartered and where it will main-
tain its offices. The conference will be held
in a building adjoining the hotel.

The meeting with the Cubans is
regarded as an important preliminary to
the conference that is to draft a basic plan
for use of the AM band in the hemisphere.
The Region 2 countries are eager for a
plan that would enable them to make the
most efficient use of the spectrum. At pre-
sent, stations suffer interference. But
Cuba’s plans to create 188 new stations,
many of them of very high power—two
with 500 kw—raise the specter of serious
interference problems for stations in the
U.S. and elsewhere in the hemisphere.
The U.S., in the meeting with Cuba,
hopes to resolve the incompatibilities cer-
tain to result if the Cubans proceed as
planned.

One obstacle the U.S. faces in going into
the meeting is that Cuba has in the past re-
jected proposals that it operate on lower
power and employ directional antennas.
Cuba’s response has been that use of the 9
khz channel spacing scheme—which the
U.S. now opposes—would provide the
flexibility needed to avoid or at least mitig-
ate the interference problems.

Nevertheless, some of the Americans,
based on contacts at the POE meeting,
hope they can persuade the Cubans to ac-
cept engineering advice the Americans say
would benefit Cuba as well as other coun-
tries in the hemisphere. ‘“We want to show
the Cubans how, by an economic shifting
around of stations, they can cover the is-
land adequately without clobbering sta-
tions in the U.S. and other countries.”” one
of those who will meet with the Cubans
said. U.S. engineers who have studied
Cuban allocations feel there is considera-
ble room for improvement.


















“
NFCB delegates

told to increase
their visibility

Community broadcasters gather
in Colorado for annual meeting

More than 250 delegates to the annual
convention of the National Federation of
Community Broadcasters were told they
must ‘‘get their act together’” and increase
the visibility of independent noncommer-
cial radio and television stations to meet
the social and political challenges of the
current era.

“We are dedicated to social change and
serving people in our communities,”’ said
Sharon Maeda, executive director of the
five-station Pacifica Foundation radio
group. ““We can’t afford.to play radio.’

Maeda addressed broadcasters from the
U.S., Canada and Australia who attended
the four-day conference at Fort Lewis Col-
lege in Durango, Colo. (July 27-Aug. 1).
The NFCB is a Washington-based non-
profit organization formed in 1975 to serve
the interests of small, community-based
educational radio and TV stations and pro-

The:zMedia

duction entities. Most of its 175 members
exist outside National Public Radio and
other institutional affiliations, deriving
their support from listener donations.
“Changing technologies have made the
impact of community radio different than
ever before,”” Maeda continued. ‘“We con-
trol, at the flip of a switch, the most power-
ful means of social change.”” She called on
community-based stations to broaden
their audiences, improve their program-
ing, invest in new technologies, support
their national organization and increase

their own self-sufficiency in an attempt to
maximize influence.

The conference offered a series of
workshops and seminars focusing on
marketing, training, program develop-
ment, and such new ventures as satellite
technologies, cable radio, low-power
television and teleconferencing. NFCB
President Tom Thomas reported on ex-
pansion of the organization’s staff and
consolidation of administrative and pro-
gram distribution facilities in a new Wash-
ington office building.

 —
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RN PR OPOSED

WMAD(FM) Sun Prairie, Wis. O Sold by
Patten Communications to Erin Broadcast-
ing for $1,275,000. Selier is
Southfield, Mich.-based owner of five
AM’s and four FM’s owned by Myron P
Patten, chairman, and 20 others. Patten
has also sold, subject to FCC approval,
WwDOQ(FM) Daytona Beach, Fla., for $3
million (BROADCASTING, Aug. 10). FCC

/

Speciality Buyers!!

All of the stations below are good candidates
for religious, ethnic or other specialized formats.

South Ethnic fulltimer, needs $800,000 terms
management.

Ohio Powerfull daytimer-excellent ~ $500,000 terms
coverage of top fifty market.

Southeast  Religious daytimer. $350,000 terms

East Daytimer grossing $200,000-  $400,000 terms

600,000 in market area.

BIACKBURN&COMPANV,INC.
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20036
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also granted it approval to sell majority in-
terest in wWMPX(AM) Midland, Mich. (see
page 45). Buyer is owned by Nancy C.
McMahon who holds CP for new AM at
Sun Prairie (BROADCASTING, July 6).
WMAD is on 92.1 mhz with 3 kw and an-
tenna 300 feet above average terrain.

KCFM(FM) Florissant, Mo. O Sold by
Florissant Broadcasting Co. to Cardinal
Newman Communications Inc. for
$900,000. Seller is owned by Paul L. Bair
Jr., president (25%), and 16 others who
have no other broadcast interests. Deal
calls for immediate purchase of 47.5% of
stock with option to buy remaining 52.5%.
Buyer is owned by Cardinal Newman
(Mo.) College. A. Martial Capbern is
president. 1t has no other broadcast in-
terests. KCFM is on 97.1 mhz with 50 kw
and antenna 500 feet above average ter-
rain.

WOHS (AM)-WXIK(FM) Shelby, N.C. O
Control (90.2%) of Western Carolina
Radio Corp. sold by estate of Holt and
Elsie G. McPherson to Shelby Radio Corp.
for $865,000. Seller has no other broad-
cast interests. Buyer is principally owned
by Paul B. Porter, Harold R. Watson and
George Blanton Jr. Porter is Shelby busi-
nessman. Watson is general manager and
1.62% owner of woHs-wxIK. Blanton is
former president of First National Bank of
Sheiby. Porter and Blanton have no other
broadcast interests. WoHS is 1 kw daytimer
on 730 khz. WxiK is on 96.1 mhz with 100
kw and antenna 286 feet above average
terrain.

KGLC(AM)-KORS(FM) Miami, Okla. O
Sold by Ottawa County Broadcasting to
Duke Corp. for $700,000. Selier is owned
by Jeryl Smith and wife, DeAnn (44.1%
each), Ken Lingen (6.8%), David Stern
(2.8%) and Richard Hary (2.2%). They
have no other broadcast interests. Earlier
deal to sell stations to Ottawa County
Broadcasting for $700,000 fell through.
Buyer is owned by Larry Duke (51%) and
Tim Eatman (49%). Duke owns KFIN(FM)
Jonesboro, Ark. Eatman is former general



manager of KARN(AM) Little Rock, Ark.
KGLc is on 910 khz with 1 kw full time.
KoRs is on 100.9 mhz with 3 kw and an-
tenna 265 feet above averdge terrain.
Broker: Chapman Associates.

KGUS(FM) Hot Springs, Ark. O Sold by
Radio Hot Springs Inc. to Hernreich Com-
munity Broadcasting Inc. for $600,000.
Séller is owned by C. J. Dickson, who has
no othet broadcast interests. Buyer is
owned by George T. Hernreich, who owns
KFPW-AM-TV and. KxX1(FM) Fort Smith,
kKwBO(AM) Hot Springs, KTvp-TvV Fayet-
teville and KAIT-Tv Jonesboro, all Arkan-
sas. KGus is on 97.5 mhz with 36 kw
horizontal, 16 kw wvertical, and antenna
480 feet above average terrain.

KBSN(AM) Crane, Tex. O Sold by Albert
L. Crain to Betracon Inc. for $550,000.
Seller also owns wWMso(aM) Collierville,
Tenn. Buyer is owned by Ralph N. Conley,
owner of Odessa, Tex., oil equipment
company, and wife, Betty I. Conleys have
no other broadcast interests. KBSN is on
810 khz with 1 kw day.

KIVM(AM) Lihue, Hawaii O Sold by Ur-
batek Systems Inc. to Kauai Broadcasting
Inc. for $269,000. Seller is owned by Ken-
neth R. Harding and wife, Kitty, who have
no other broadcast interests. Buyer is
owned by Mack Lochrie and William
Bayne (20% each), Donna R. Gustafson
(15%), Rudy Vsetecka (10%) and others.
Lochrie and Bayne each own 46% of
KHUG(AM) Medford, Ore. Gustafson is
wife of Dennis Gustafson, administrator
at Lihue hospital. Vsetecka will be
general manager. KivM is on 1350 khz
with 5 kw full time. Broker: Blackburn &
Co.

O Other proposed station sales include:
WRES(FM) Troy, Ala.; KINY(AM) Juneau,
Alaska (BROADCASTING, Aug. 17);
KTKN(FM) Ketchikan, Alaska (BROAD-
CASTING, Aug. 17); KFAY(AM) Fayetteville,
Ark.; WAPR(AM) Avon Park, Fla. (BROAD-
CASTING. Aug. 17); wDoQ(FM) Daytona
Beach, Fla. (BROADCASTING, Aug. 3);
WAZA(AM) Bainbridge, Ga.; WCAZ-AM-FM
Carthage, Ill. (BROADCASTING, July 13);
WQX0(AM) Munising, Mich.; WPVL(AM)
Painesville, Ohio; KGAL(AM) Lebanon,
Ore. (BROADCASTING, Aug: 17); KYES(AM)
Roseburg, Ore.; WwCHU(AM) Soddy-Daisy,
Tenn. (BROADCASTING, Aug. 17):
KBAL(AM) San Saba; Tex., WKWK-AM-FM
Wheeling, W. Va. (BROADCASTING. June
22) (see “‘For the Record,”’ page 58).

EEESERE C ADLE ER—

Twenty-one cable systéms serving Ken-
tucky, Maryland, Ohio and West VirginiaD
Sold by Midwest Corp. to Cablentertain-
ment for $21.1 million. Seller is subsidiary
of UNR Industries Inc., publicly traded,
Chicago-based manufacturer of broadcast
production equipment. Sam Silverstein is
president of Midwest Corp., which also
operates MDS system in Miami. Buyer is
New York-based MSQO. Robert Baum is
president. It serves 38,000 subscribers

with systems in Ohio, Pennsylvania and
Virginia. Sold systems serve 32,000
subscribers and pass 47,800 homes.

R APPROVED IR

KUPI(AM)-KQPI(FM) idaho Fails, Idaho O
Sold by Idaho Broadcasters to Com-
munications Investment Corp. for $2.34
million. Seller is owned by Charles Saun-
ders (86.04%), James Garchow (6.34%)
and Saunders’s children, Charles Jr., Kirk
and Cheryl Brown (2.54% each). Saunders
owns KCLS(aAM) Flagstaff, Ariz. Buyer is
owned by George C. Hatch and wife,
Wilda G. (50% each). Hatch broadcast in-
terests include KALL-AM-FM and KUTV(TV)
Salt Lake City; KVEL(AM)-KUIN(FM) Ver-
nal, Utah; KGEM(AM)-KJOT(FM) Boise,
Idaho; Kyss-AM-FM Missoula and
KGHL(AM)-KIDX(FM)- Billings, both Mon-
tana. Early this year they closed their deal
to buy the Kansas State Network which in-
cluded KARD(TV) Wichita, KGLD(TV)
Garden City and KCKT(TV) Great Bend, all
Kansas; KTvI(TV) Joplin, Mo., and
KOMC(TV) McCook, Neb. Hatch family
also owns cable system serving Hardin,
Mont. Kupl is 1 kw daytimer on 980 khz.
Kaqriis on 99.1 mhz with 41 kw and anten-
na 580 feet above average terrain.

KRAI-AM-FM Craig, Colo. O Sold by
Northwestern Colorado Broadcasting Co.
to Alfred M. Landon and family for
$1.212,600. Seller is owned by George O.

Cory and son, Larry Cory, who have no

* Negotiations
* Appraisals
* Radio

e T.V.

* Newspapers
CATV
Financing

(703) 821-2552

Cecil L.
Richards,

inc.
media brokers

Suite 408, 7700 Leesburg Pike
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other broadcast interests. Buyer is owned
by Alfred M. Landon, Republican candi-
date for President in 1936; wife, Theo;
children, John C.; U.S. Senator Nancy
Landon Kassebaum (R-Kan.), and
Margaret Landor Mills. They own
KIIX(AM)-KGTL(FM) Fort Collins, Colo.,
and KEDD(AM) Dodge City, KSCB(AM)-
KEZS(FM) Liberal and WREN(AM) Topeka,
all Kansas. KrRAI is on 550 khz with 5 kw
day and 500 w night. KRAI-FM is on 93.7
mhz with 100 kw and antenna 980 feet
above average terrain.

WSOQ(AM)-WEZG(FM) North Syracuse,
N.Y. O Sold by Wsoq Inc. to Sky Broadcast-
ing Corp. for $1 million plus $200,000 for
covenant not to compete. Seller is prin-
cipally owned by Frank Harms, who has
no other broadcast interests. Buyer is joint
venture of several investment groups;
Frank J. Hawley is chairman and Dennis
R. Israel is president. It also owns
KSKkY(AM) Dallas; KBCQ(AM) Roswell,
N.M., and wriv(aM) Riverhead, N.Y.
Israel also owns 51% of WGLI(AM)
Babylon, N.Y. Ws0q is 1 kw daytimer on
1220 khz. WEzG is on 100.9 mhz with 3
kw and anfenna 165 feét above average
terrain.

WMPX(AM) Midland, Mich. O Control sold
by Patten Communications Corp. to
Maines Broadcasting Inc. for $900,000.
Seller is Southfield, Mich.-based group
which has also sold WMAD(FM) Sun
Prairie, Wis. (see above). Buyer is owned

SUNBELT
AM, Major Growth
Market, $3,750,000

including real estate—
very profitable

Class A-FM,
Medium Market
$2.1 million terms

AM, Medium Market
Fulltime Powerhouse
$1.8 million—cash flow
handles debt service

Fulltime AM;

Major Market $1,310,000
(142 times gross revenue),
including real estate

A Confidential Service to
Owners & Qualified Buyers.



Infreremecha

Mergermove. By overwheiming vote (94% in favor), more than 13,000 members of Screen
- Actors Guild have voted to.accept Phase | of plan-to metge SAG with American Federation
of Television and Radio Artists'(AFTRA). AETRA adopted proposal in July atits annual
conventton Plan creates joint collective bargaining bodies, joint negotiating cammittees
and joint board of directors to deat with contract negotiations in included jurisdictions,

L1
Northern dlvestlture After nineg months of study,Canadian government commission has
. concluded that new laws should be promulgatedto halt “monstrous” growth of Canadian
newspaper and broadcasting conglomerates. Three-member Kent commission said
_ “concenttation engults daily newspaper publishing™and suggested that some of Canada’s
media conglomerates be forced to-divest some holdings. Of 117 daily newspapers irl
Canada 88 are group-owned, and many groups controt broadcast outiets in same markets.
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by Ronald W. Maines and wife, Maria
(50.27% jointly); Peter A. Wolf and wife,
Agatha (10.28% jointly); George B. Ulmer
and wife, Virginia (11.22% jointly);
Myron P. Patten (8.98%); Thomas J. Steel
and wife, Beverly B. (7.13% jointly);
Joseph A. Castor (3.37%) and eight others
of Patten family (8.75%). Maines is
general manager of wMPX, where Wolf is
chief engineer. Steel is manager at Patten-
owned KLNT(AM)-KNJY(FM) Clinton, Towa.
Castor is president of Patten Corp.,
Southfield advertising firm and 7.15%
owner of Patten Communications. Ulmer
is Midland radiologist. WMPX is on 1490
khz with 1 kw day and 250 w night.

WZIX{(AM) York, Pa. O Sold by Greenco
Communications Inc. to The Baltimore
Radio Show Inc. for $664,000. Seller is
principally owned by Dan H. Cohen and
Jeffrey Greenhawt, who have no other
broadcast interests. Buyer is owned by
some 130 stockholders. Harry R. Shriver
is president and general manager. It also
owns WFBR(AM) Baltimore and WBKZ(FM)
Glen Burnie, Md. Wzix is on 1350 khz
with 5 kw day and 1 kw night.

0 Other approved station sales include:
KiBS(AM) Bishop, Calif. (see “‘For the
Record,” page 58).
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McGavren-Guild forms
new radio rep firm

Hillier, Newmark & Wechsler Radio Sales,
New York, has been formed as a national
radio representative firm to begin opera-
tions on Sept. 1.

The firm is an independent and
autonomous subsidiary of the McGavren-
Guild Inc. rep firm, New York. Its stock
will be owned in part by its employes and
in part by M-G. Its staff and offices will be
separate from McGavren-Guild’s.

The three principals in the new firm are
Charles (Chuck) Hillier, central division
manager in Chicago for HR/Stone; Philip
Newmark, sales manager of WMC(AM)
Memphis, and Ira Wechsler, account ex-
ecutive in Los Angeles for McGavren-
Guild. These executives will remain in
their present cities and one of them will be
named president.

Ralph Guild, president of M-G, said the
reason his firm decided to invest in a new
rep firm is that thete is a need by at least
two or three successful stations in each
major market for a satisfactory representa-
tive. He added that this situation
developed after group stations started
their own rep firms some years ago, for-
cing some independent reps out of busi-
ness. In the past tew years, group reps
have opted for independent representation
again, Guild said, leaving opportunities in
‘major markets.

Hillier, Newmark & Wechsler will begin
operations with four stations—WNBC(AM)-
WYNY(FM) New York, both owned by
NBC, and KWK (AM)-WWWK(FM) St. Louis.
It will have offices in New York, Chicago,
Los Angeles, Philadelphia, San Francisco,
Dallas, Detroit and Atlanta.






that it had bought six transponders.

TBS is operator of two of cable’s better
known services, the Cable News Network
and superstation WTBS(TV) Atlanta. It is in
the process of constructing a 100,000-
square-foot motion picture and television
production facility in Atlanta. TBS did not
reveal any plans for its Hughes’s trans-
ponder.

The agreement is subject to the approval
of the companies’ boards of’ directors.
Moreover, the entire concept of selling
transponders has come under the scrutiny
of the FCC, which is considering whether
the sale of transponders by Hughes and
Western Union is legal. The FCC staff has
received comments from many of the in-
dustry’s satellite users insisting that it is
not. The staff’s opinion on the subject will
become known in late September or early
October when it presents its recommenda-
tion to the FCC.

e

Public broadcasting
gets gift of ‘Annie’

Columbia Pictures and Rastar
Films are donating proceeds
from movie premiere to help
fund 100 PBS stations

The financially insecure public television
industry expects to receive a much-needed
shot in the arm next spring through the
unprecedented donation of a major mo-
tion picture premiere to benefit more than
100 individual Public Broadcasting Service
stations.

Columbia Pictures is offering the first
showing of the film version of the Broad-
way musical “Annie’’ as a fund raiser for
the system.

Dec. 6.

ago.

NPR.

Terms were not announced.

WVienftora

Peacock plumes. NBC-TV has announced addition of three limited-run series to its fall
prime-time schedule to fill hiatus created by writers® strike earlier this year. Fitz and Bones,
airing Saturdays, 10-11 p.m., stars Smothers Brothers-as unorthodox TV news-gathering
team. Series will air from Oct. 24 through.Jan. 2, and is preceded by Fitz and Bones two-
hour made-for-TV movie on-Oct; 19; Premiering on Oct. 4 and airing until Dec, 6 wilt be
Here’s Boomer, Sundays from7 to 7:30 p.m., and The' Flintstones, animated cartoon series,
from:7:30 to 8 p.m. same evening. Here’s Boomerconcerns adventures of small dog. One-
hour fantasy/adventure series, The Powers of Matthew Star, will take over time period on

Best yet. ABC-TV said its daytime programing for week of Aug. 3-7 achieved highest
rating, 10.0 with a 35 share, that ABC had ever scored in “a normal viewing week” CBS's
was put at-6.8/24 and NBC's at 4.0/14, giving ABC its biggest margin ever over both CBS
(3.2 rating points) and NBC_ (6 points). ABC said it was not its highest daytime rating:
during last week of last December it-averaged 10.2 rating, but that was holiday week and
included daytime broadcast of Sugar Bow! football game. For third quarter, July 1 through
Aug: 7, ABC said its daytime programing is averaging 9.5/34, up one rating point from year

Waiting for TV. If ongoing negotiations don't crumble, public broadcasting audience
could see television version of -All Things Considered, National Public Radio’s evening
news-and public affairs show,as soon as January. Logistics of show—=now planned as one-
shot, one-hour special —are being negotiated by noncommercial weTa-Tv Washington and

Spelling renewed. Hollywood producer Aaron Spelling has renewed his exclusive multi-
year contract with ABC-TV, continuing-12:year association with network. Spelling will
develop programing for ABC while remaining-nonexclusive in other entertainment areas.

Filing suit: Anita Clay Kornfield, authorof “Vintage,” novel published last year about
families involvediin-Napa Valley wine industry, has filed $100-million damage suit in U.S.
District Court in-San Francisco-against CBS Inc., Lorimar Productions, and other principats
involved:in production-of Falcon Crest Lorimar-produced series scheduled to premiere
this fall on CBS-TV. Suit charges CBS and Lorimar with infringement of copyright, breach-of
expressed and imptied contract, fraud and misrepresentation. Kornfield claims her agent
submitted "Vintage" to.CBS-and Lorimar last fall, and was promised $1 million if book were
be used indeveloping motion picture ormovie. Suit charges producers with breaking that
agreement and seeks preliminary and permanent injunctions to halt production of- Faleon
Crest. Neither CBS nor Lorimar had immediate comment on action, filed by Kornfield's
attorney, Melvin Belli. Series-is set for 10-11 p.m. Fridays on CBS this fall.

HBO sharing Spotlight’s limelight. Home Box Office is to be reintroduced on Times
Mirror-eable systems from which it disappeared to make way for Times Mirror's stand-alone
pay service, Spotlight. Back in May, HBO was bounced from 17 Times Mirror systems,
though it Stayed on MSO's southern California operations as second pay option. New
agreement calls for HBO to be offered in 34 Times Mirror systems; with launches starting
early next year. Some faunches will:be reintroductions, some first-time HBO appearances.

Broadcasting Aug 24 1981
48

In a news conierence idast yveuncsuay
(Aug. 19) originating from noncommer-
cial KCET(TV) Los Angeles, participants
described the effort as *‘the largest in-
dividual fund-raising event in the history
of public broadcasting,” capable of raising
as much as $5 million for the stations.

KCET President James L. Loper told a
nationwide teleconference audience that
Columbia Pictures decided to make the
film available at the suggestion of ‘‘An-
nie’” producer Ray Stark. According to
Loper, Stark came to KCET with the offer
after reading about the Reagan adminis-
tration’s planned budget cuts for public
television.

“This exciting project is totally in keep-
ing with President Reagan’s budget
policy,” said Stark, ‘‘in which private sec-
tor commercial entities work with publicly
funded arts groups to generate badly
needed funds. We would be very hopeful
that this alliance between Columbia and
public television sets an example for the
private sector in finding new ways to sup-
port PBS.’

Under the agreement with KCET, which
is coordinating the event for public sta-
tions, Columbia will provide prints of
““Annie’’ for premiere in theaters in partic-
ipating cities. Each station will develop a
ticket price structure with the participating
theater in its community. Net profits from
the screenings will go directly to the sta-
tions. It is expected that some theater
owners may charge for use of their
facilities, while others may donate their
services.

“We are delighted that Rastar [Rastar
Films is producing the film] and Columbia
can offer ‘Annie’ ... as a revenue-produc-
ing entity for public television,” said
Frank Price, chairman and president of
Columbia Pictures. Price said he hopes the
studio’s gesture will *‘lead to other areas of
cooperation between the film and public
television industries.”’

The film, which finishes shooting in
early September, will have its premieres in
Los Angeles, New York and Toronto in
mid-May 1982, followed by openings in
other cities in mid-June.

Sally Stewart, a member of KCET’s board
of directors and president of the station’s
volunteer fund-raising committee, called
the project the biggest single fundraising
event yet for public TV, and predicted it
could become ‘‘a catalyst for future sup-
port of our entire industry.”’ She said that
109 stations have already agreed to form
their own coordination committees for the
premiere, and that many plan to tie the
screening in with other fund-raising ac-
tivities associated with the movie. The
KCET Women’s Council, under Stewart’s
direction, will meet with station represent-
atives from throughout the country in Oc-
tober to develop detailed fund-raising
strategies.

During the teleconference announce-
ment, ‘“‘Annie”’ director John Huston
joined cast members Aileen Quinn (‘‘An-
nie’’), Atbert Finney (‘‘Daddy War-
bucks’’) and Carol Burnett (‘‘Miss Han-
nigan’’) in expressing support for the con-
cept, via videotaped interviews.



“
RADAR reports
network radio’s

latest ups, downs

ABC information on top with
newer networks showing growth

ABC Information has displaced ABC Con-
temporary as the top-ranked radio net-
work among aduits 12-plus, according to
average audience ratings in the most re-
cent RADAR report. ABC Contemporary
also lost its top-ranking in average au-
dience ratings among the high popular
demographic, adults 18-34, this time to
NBC’s The Source. The newer networks,
RKO Radio Network and Sheridan Broad-
casting Network, reaped the biggest gains
in per-broadcast listenership, but stayed
about the same in their overall rank.

Just behind ABC Information among
adults 12-plus is ABC Entertainment,
which moved from third to second place
during RADAR’s spring rating period.
Other rankings for this demographic: ABC
Contemporary, third, NBC Radio Net-
work, fourth (up from fifth), and CBS
Radio Network fifth (down from fourth)
in per-broadcast listenership from 6 a.m.
to midnight, Monday through Sunday.

Ranking sixth through 10th in per-
broadcast ratings among adults 12-plus
were ABC-FM, Mutual Broadcasting
System, The Source, RKO and Sheridan.
ABC Contemporary suffered the biggest
loss in listeners per broadcast during this
rating, dropping nine percentage points.
CBS suffered the second-largest drop of
5.8 points. RKO gained 28.5% in listeners
per broadcast and Sheridan gained 20.2%.

In cumulative rank among adults 12-
plus, NBC Radio leads the pack, followed
by CBS, ABC Contemporary, ABC Infor-
mation and ABC Entertainment in the top
five and RKO, Mutual, ABC-FM, The
Source and Sheridan, sixth through 10th.
The biggest cumulative listenership gains
in this category went to RKO, up 27.5%,
and The Source, up 8.6. The biggest
cumulative losses came -from Mutual,
down 5.1%, and ABC Contemporary,
down 3.3%.

Trailing The Source among per-broad-
cast listeners 18-34 are ABC Contempor-
ary, ABC-FM, RKO and ABC Entertain-
ment in the top five and ABC Informa-
tion, NBC Radio Network, Mutual, CBS,
and Sheridan.

The biggest per-broadcast listenership
gains among adults 18-34 came from
RKO, up 45.1% and ABC Entertainment,
up 21.1%. Losing the most per-broadcast
listeners were ABC Contemporary, down
4.7%, and Mutual, down 3.4%.

ABC Contemporary took first place in
cumulative listenership ratings among
adults 18-34 and was followed by RKO,
ABC-FM, The Source and NBC in the top
five and ABC Information, ABC Enter-
tainment, Mutual, CBS and Sheridan. The
biggest cumulative listenership gains
among adults 18-34 went to RKO, up
37.4%, and ABC Entertainment, up

10.3%. All other networks showed gains in
cumulative listenership in this demographic.
ABC Entertainment ranks first in
average per-broadcast listenership among
adults 25-54, Trailing it are ABC Informa-
tion, NBC, Mutual, and CBS in the top
five and ABC Contemporary, ABC-FM,
RKO, The Source and Sheridan. Showing
the biggest per-broadcast listenership
gains are Sheridan, up 32.1%, and ABC
Entertainment, up 18.5%. Suffering the
biggest losses were ABC Contemporary,
down 20.3%, and The Source, down 8.1%.
NBC continues to rank first in cumula-
tive listenership among adults 25-54.
Following it are CBS, ABC Information,
ABC Entertainment and Mutual in the top
five and ABC Contemporary, RKO, ABC-
FM, The Source and Sheridan. RKO and
ABC Entertainment were the biggest
gainers in cumulative listeners among
adults 25-54, with a 23.3% gain for RKO
and 7.2% gain for ABC Entertainment.

RADAR issues its surveys for radio net-
work listenership twice each year, in the
spring and fall. It tabulates one week’s
listening habits for 3,000 listeners and
figures into its final calculations reports
from each network on which programs
cleared during a chosen week. It also
monitors network clearances during that
week.

In operation since 1969, RADAR is
considered the most reliable survey of
radio network listenership. Arbitron sur-
veys network listenership but does not re-
quire network reports on programs
cleared. RADAR is conducted by Statisti-
cal Research, a Westfield, N.J., firm.

... ]
Filmways picks
Armstrong as new
president

Filmways Inc’s board of directors has
named Gerald S. Armstrong the com-
pany’s president and chief operating of-
ficer. Armstrong assumes the title of presi-
dent from Richard L. Bloch, who will con-
tinue to serve as chairman and chief ex-
ecutive officer of Filmways.

Armstrong had joined the financially
troubled company last year from Chase
Manhattan Bank—a Filmways lender—
where he had served as a senior vice presi-
dent with the corporate banking unit.
Before last week’s announcement,
Armstrong’s position with Filmways had
been executive vice president and chief
operating officer.

The new president is credited with help-
ing to strengthen the company’s weak fi-
nancial position.

The fiscal year that closed on Feb. 28
had been the worst in Filmways’ history,
with a net loss of $66.3 million posted on
$141.5 million in revenues. Filmways Pic-
tures, the former American International
Pictures, which the company acquired in a
1979 merger, accountied for almost half
the 1980 loss, with Grosset & Dunlap,
Filmways’ publishing arm, also losing
money.
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Ratings Roundup

A few more ‘originals than usual were
sprinkied among the repeats, but the TV
network prime-time - rankings- for the
week ended Aug. -16. were back to nor-
mal; CBS-TV was first, with an average
14.6 rating and 27.9 share, ABC-TV ‘was
second with: 13.2/25.1 and NBC-TV was
third with 11.9/22.5.

ABC's 20720 was -the only original
broadcast to-break into the top 20 it
came in 12th with-an 18:0/32, besting a
repeat of CBS's :Knoets Landing
(15.8/28) and the tast hour of the NBC
movie, part one of the first ‘showing: of
“March or Die” {7.7/14):

Top-rated ‘show of -the ‘week 'was a
repeat of CBS's Dukes of Hazzard,
which turned:in‘a 21.4/41 against the
first hour. of the initial :showing of the
ABC miovie, “|-Wanna - Hold Your- Hang"
(9.2/18 for the two hours) and the first

‘hour ‘of part two of “March or Die” on

NBC (9.5/18).

The originals tended to cluster in the
ratings. ABC Monday Night Baseball,
the opening game of baseball’s strike-
created -second’-season; ranked 38th
with a 12.8/23:a CBS News special, The
Cowboy, the Craftsman and . .the
Ballering, was ‘39th with-a-12.4/23 and
a National Football League preseason
game on CBS was 40th with-12.3/25.

ABC won Tuesday, Thursday and
Saturday nights; CBS took: Monday, Fri-.
day and Sunday; NBC took Wednesday.
NBC had three nights with-average rat-
ings below 10 and shares below 20;
Thursday, Friday and Saturday.

The First 20

1. Dukes of Hazzard CBS 21.4/41
2. M*A*S*H €8s 198135
3. Trapper John, M.D. CcBs 19.:8/35
4. Three’s Company ABC 19:8/35
5. Jeffersons CBs 18.7/34
6.  Too Close For Comfort ABC 19.1/32 =
7. Fantasy Island ABC 18.0/38
8.  House Calls 8BS 18:8/32
9.  Dalles CBS 18,4136
10. 60 Minutes CBS 18.3/39
1. Diffrent Strokes NBC 18.2/33
12, 20/20 ABC 18.0/32
13.  Facts of Life NBC 180731
14.  Love Boat ABC 17.8/35
15. Taxi ABC 177132
16.  Alice CBS 17.7434
17.  Quincy M.E. NBC 16:2129
18.  Laverne & Shirley ABC 16:0/30;
19. CHiPs NBC 15.8/31
20.  Knots Landing CBS 15.8/28
The Final Five
65.  Greatest Heroes of the
Bible NBC 70115
66.  NBC Thursday Night
Mouvie: “March Or Die"
(Part 1) NBC 7.7/14
67.  Those Amazing Animals ABC 7.4/16
68.  Sanford NBC 7115
69.  NBC Reports: "Why
Potand Makes Moscow
Shudder” (S) NBC 66113




TV news best
received of
media, says
‘Post’ poll

While 53% of those surveyed by
paper say they think media
suppress information, 46% say
they turn to national TV to
explain difficult stories

American consumers of news, a national
poll taken by the Washington Post indi-
cates, have a kind of love-hate relationship
with the major news media. The poll
results show the public to be sharply criti-
cal of all media in some respects, but sup-
portive in others. As for those who work in
national television news, they have reason
to be pleased; viewers by a wide margin
prefer network newscasts to major news-
papers and news magazines when seeking

Journalismy

understanding of complex issues.

The poll results, published in the news-
paper on Aug. 16, indicate the public has
some serious complaints about the ‘““‘major
media’” (such as the Post the New York
Times, ABC, CBS and NBC, Time and
Newsweek), some of them surprising. A
substantial number of the 1,507 people
queried—53%—believe the major news
media suppress stories that ought to be
covered. An even larger percentage—
63% —believe the major media “‘fre-
quently violate the privacy of individual
citizens.”

There is the strong feeling, too, that
journalists are not influenced by the views
of readers and viewers. Asked if they agree
or disagree with the statement that re-
porters and editors in the major media do
not care much ‘“‘about what people like me
think,” 46% agreed, 44% disagreed and
10% had no opinion.

On the other hand, the poll shows the
public does not share some of the negative
opinions voiced by professional media cri-
tics. Rather than being too critical of the
government in Washington, the public

providing

missing
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generally feels the media are not critical
enough.

What’s more, when high government
officials in Washington denounce stories
in the media as untrue, most people
(57%) usually think the media rather than
the government officials are truthful. Only
30% of those queried believe the major
media support protestors demonstrating
against the government (59% disagree
with that view). And 70% of those polled
said that, on matters of which they have
personal knowledge, they have found that
the media have been accurate at least
“most of the time.” Most (78%) regard
editors and reporters in the major media
as ‘‘generally knowledgeable.” although
15% said journalists “‘don’t know what
they’re talking about.”

Indeed, 85% say the media do a good or
even an excellent job of reporting the
issues and problems in the country. Eleven
percent say the quality is not so good, and
3% say it is poor.

The question producing the favorable
comment on national television news was:,
“If there is a situation in the news that is
hard to understand or controversial, which
part of the major news media would you
trust the most to help you understand it?”’

For 46% of those polled, the answer was
national television. National news maga-
zines were the answer for 25% of the re-
spondents, and major newspapers, for
17%. Radio was the answer of 5% of those
polled, while 7% had no opinion.

One striking aspect of the poll was the
finding that, for all the complaints heard
that the media concentrate too much on
disturbing events, the public appears to
believe it important that the media con-
tinue to offer detailed coverage of such
events, even though some say the
publicity could trigger additional such
events. To the question of whether the
major media should give “‘full coverage to
disturbing events, such as presidential
assassination attempts, even if people say
that coverage might lead to other such
events,” 69% said yes and 22% said no.

The poll provides additional evidence of
the pervasiveness of network news. Fifty-
four percent of those polled said they
watch national news on television daily;
another 30% said they watch it a few times
a week. About the same percentage that
watch network television news daily were
found to read a newspaper every day—
56%. Another 19% said they read a paper a
few times a week. And about one third
said they read both a paper and watch the
national news on television daily. And
despite the growth of one- and two-person
households, more than half of those inter-
viewed said they have at least two televi-
sion sets at home on which to watch the
news.






esome.

The only word for the dedicated team that's
brought WRAL-TV to dominance in the
Raleigh-Durham market.

Katherine Acton - Ginger Adams - Art Anderson - Peter Anlyan - Rick Armstrong
Valerie Artis - Barbara Aubut - Bobbie Battista - Laurie Beaton - Marian Bell - Jane
Bergman - Cheryl Bergstrom - Carter Bing - Betsy Blair - Tommie Bland - Bill
Blankinship - Marilyn Blankinship - Evelyn Booker - Willis Boyd - Mildred Bradley
John Brennan - Mike Brewer - Marilyn Brooks - Bud Brown - Bob Browning - Danny
Bunch - Gloria Burner - Sandra Byrd - Brenda Cannady - Terry Cantrell - Rhonda
Carlile - Renee Carpenter - Vic Carter - Del Carty - Karyn Chalmers - Leah Chauncey
Richie Christie - Paula Clark - Bud Coggins - Lee Collins - Jim Colman - Bill Coolidge
Ann Covington - Patsy Cralle - Paul Cyr - Susan Dahlin - Ed Damron - Denzil Daye
Renee Davis - Will Davis - Bob DeBardelaben - Terry Delaney - Ann Devlin - Sonn,

Dowdy - Bill Draper - Jay Dublin - Kevin Duffus - Hunter Dula - Jack Edwards - Bill
Ellington - Belvin Etheridge - Raymond Farrar - Charlene Farrell - Marty Faubell
Tilla Fearn - Rosalind Fields - Greg Fishel - Angela Ford - Horace Freeman - Mike
Fultz - Charlie Gaddy - Tom Gallagher - David Gill - Donna Glosson - Connie Goodman
Debra Grasty - Mario Griego - Don Griffin - Steve Grissom - Cindy Gross - Bob Gubar
Tony Gupton - Linda Gurkin - Jeanie Haas - Sharon Hackney - Kevin Hall - John
Hardee - Chrystal Harris - Rebecca Harrison - Celia Hartnett - Roxanne Hicklin
Larry Hinnant - Margolis Hinton - Jean Hites - Bob Holliday - Carl Horton - Art
Howard - Hamilton Howell - Ivan Ingram - Brenda Irvin - Libby Jackson - Deborah
Jacobs - Doris Jenkins - Jay Jennings - P.B. Jernigan - Jean Jones - Ron Jones - Trudy
Jordan - Brenda Kale - Karen Kearney - Brooks Kennedy - Don Kobos - Billie
Krisulewicz - Clifford Kurtz - Shirlita Kurtz - Joel Lawhon - Norma Laughton - Mark
Lawrence - Anna Leary - Lynn Leavel - J.D. Lewis - Davi le - Becky Lofland
Jack Markham - Tammy Martin - Tom Martino - He Mathews - Tony
McAllister - Lynn McConnell - Tom McNamara - Mark Miller - Ruth Miller - Vieki
Mitchiner - Aubrey Moore - Glennie Moore - Jeannie Morrison - Jimmy Morriss
Suzanne Moss - Charles Moye - Whit Neville - Robert Newton - Tom Owens - Annette
Packer - Leonard Peebles - Pete Peebles - Doug Peedin - Elly Pendergrass - Lisa
Pennington - Bar Perry - Carolyn Podger - Nick Pond - Paul Pope - Walter Prince
Fay Privette - Waltye Rasulala - Rich Raynor - Gene Reopelle - Tim Rice - Cindy
Robbins - Janice Rogers - Joy Rowe - Bob Sadler - Joel Sanders - Lisa Sanders - Wile

Sanders - Ginny Schmidt - Kevin Shand - Susan Shaw - Jan Sherian - Rhona Sherrill
Cindy Sink - Joe Smallwood - Gayla Smith - J.G. Smith - Kevin Smith - Tim Smith
Paul Spradley - Scottie Stephenson - Jim Stachowski - Verne Strickland - Mike Stroud
Tom Suiter - Ken Tanner - Fred Taylor - Bob Tellis - Shealy Thompson - Judith
Timmerman - Lisa Turkel - Leila Tvedt - Clarrissie Umstead - Mike Upchurch
Patrice Vaccaro - Randy Voland - Holly Waddell - Rachel Ward - Ben Waters - Dave
Waters - Randy Watkins - Vivian Wells - Ben Whitaker - Julie Wick - Ray Wilkinson

Lib Willard - Clarence Williams - Stanley Williams - Bruce Wittman
Martha Wittman - Alvis Yates.

wrarTV Z=\raLedH

Represented by KATZ American.

In association with WRAL-FM, Raleigh, North Carolina; WHTN and WKEE-FM, .
Huntington, West Virginia; KMAC and KISS-FM, San Antonio, Texas; The Tobacco
Radio Network: TN Spot Sales and The North Carolina News Network, the bro

ast .
division of Capitol Broadcasting Company, Inc.
James F. Goodmon, President/CEQ - John L. Greene, Vice President, Televi:
Walter H. Voigt, Vice President, Radio
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I, placed no limit on ex-

1940

he FCC in 1975 in-
creasingly played sheriff
11

in a town where the dis-
tinctions between good guys

193
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empted network programing
and wrote this definition of
public affairs programing:

and bad guys were fading in a

“‘talks, commentaries, discus-

diversity of interests and
where technological evolution
was beginning to be felt.

ThHe FCC formally adopted
its third version of the prime-
time access rule (PTAR III) in
January. The rule, to be effec-
tive in September 1975,
limited television network
affiliates in the top 50 markets
to three hours of network or
off-network programing be-
tween 7 and 11 p.m. Eastern
and Pacific times and between
6 and 10 p.m. central and
mountain fime. But unlike the
original PTAR, it contained
exemptions for publie affairs programing, children’s program-
ing, documentaries, special news broadcasts and feature films
not previously shown on networks. The National Association
of Independent Television Producers and Distributors was
pleased with the limits on network programing, but protested
that the exemptions would enable networks to monopolize
prime time if they chose to go into the exempt types of pro-
graming. The major producers, whose markets were networks
and off-network syndication, deplored the new rule and pre-
dicted that PTAR 11l would spawn a rash of cheap game shows
and animal series. CBS denounced PTAR III as a violation of
the First Amiendment. ABC and NBC accepted it. Although
an appeals court in New York had upheld the original prime-
time rule as constitutional, CBS filed a new appeal, asserting
“the commission’s manifest and announced intention to
scrutinize programing under the rule and to pass judgment on
whether particular programs ‘will best serve the interest of the
public’ presages the kind of involvement in the day-to-day
functioning of broadcasters which the Supreme Court has held
to be inconsistent with the basic values of the First Amend-
ment.”” CBS was joined in the appeal by the major studios. The
NAITPD, however, went to court to protest that the exemp-
tions would permit the networks to recapture 100% of access
time.

The U.S. Court of Appeals in New York upheld the consti-
tutionality of PTAR III in April, but suggested that the FCC
reconsider the date of the rule’s implementation, which the
NAITPD had asked to be postponed, consider placing a ceiling
on exempted network hours, and define public affairs pro-

- graming. The FCC reaffirmed Sept. 8 as the start of PTAR

John Mitchell, H.R. Haldeman and John Ehrlichman
were found guilty Jan. 1 of Watergate cover-up charges.
In July, U.S. Apollo and Russian Soyuz spacecraft
linked together 140 miles above the Atlantic. Fiery
Teamsters Union ex-president, Jimmy Hoffa,
disappeared July 30, and on Sept. 18, FBI agents
captured Patty Hearst, kidnapped the year before, and
charged her with bank robbery. Two assassination
attempts by women against President Ford in
California failed in September. On Sept. 10, Mother
Elizabeth Bayley Seton was canonized as the Catholic
Church’s first U.S.-born saint. Ohio State’s Archie
Griffin won the Heisman Trophy for the second year in

a row, the first person to do so. And in BROADCASTING ...

sions, speeches, editorials,
political programs, documen-
taries, forums, panels, round-
tables and similar programs
primarily concerning local,
national and international
public affairs.”

While PTAR III was being
adopted, praised, excoriated
and attacked and defended in
court, television broadcasters
were in the throes of adopting
“family viewing time’’ in
their television code. Family
viewing would create its own
disputes and litigation.

FCC Chairman Richard E.
Wiley toward the end of 1974 had adopted as a cause the
removal of excessive sex and violence from early-evening
periods of television programing. He called a meeting of
senior executives of television networks on Nov. 22, 1974, to
urge voluntary compliance with his objective. By the begin-
ning of 1975, Richard Wiley’s cause had become the cause of
Arthur Taylor, president of CBS Inc., who was later to claim
that the family viewing period was his idea all along.

At the outset of the new year, Taylor dispatched a létter by
high-level courier, Richard Jencks, CBS vice president, Wash-
ington, to Wayne Kearl of CBS-affiliate, KENS-TV San Antonio,
Tex., chairman of the National Association of Broadcasters
television code review board. Taylor proposed that the code in-
clude a provision for a family-viewing period for all broad-
casters.

By Feb. 10, the code board had recommended adoption of a
code provision to exclude programs “‘inappropriate for viewing
by a family audience’ from the 7-9 p.m. period (6-8 p.m.
central time}. At a special meeting during the association’s an-
nual convention, the NAB television board accepted the code
board’s recommendation, and family viewing became part of
the code. The action was taken imrmediately after Wiley, in a
convention speech, had argued for self-regulation as an anti-
dote to government control and referred to “‘my friends on the
television board.”” It came a day after the family viewing con-
cept had aroused sharply divergent opinion during a panel ses-
sion at the convention. An estimated 400 broadcasters at the
session indicated more opposition than support in their reac-
tions to a discussion of the subject.

In October, the Writers Guild of America, Directors Guild
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the first $100,000 of their gross annual
service revenues, a plan that would put ap-
proximately 1,800 cable systems beyond
the reach of copyright liability. In addition,
the NCTA favored a proposed House bill
that contained a permanent scale of
royalties for broadcast program carriage.
The Community Antenna Television As-
sociation, however, opposed the NCTA.
The CATA asserted that copyright pay-
ments by cable should be prohibited. The
CATA reasoned that the audience paid
once for all programs watched on televi-
sion by paying for television-advertised
products; to make cable subscribers pay an
additional tax or copyright payment,
CATA said, would amount to paying for
the same thing twice. Indeed, Robert
Cooper Jr., executive director of CATA,
proposed that cable operators charge pro-
gram suppliers a fee for extending the cir-
culation of their programs. And the battle
continued with legislation pending in both
the House and the Senate.

The FCC issued revised pay-cable rules
in March and incurred the wrath of
cablecasters and broadcasters alike. Broad-
casters objected to a provision allowing pay
cable and pay television to bid on films
less than three years old, more than 10
years old if they had not been shown in the
market in the preceding three years as well
as on films of any age if they were under
contract to a station in the market or to a
network with an affiliate there. Arguing
that the movie rules would increase
siphoning and reduce entertainment for
the public that relied on free TV, ABC,
CBS, NBC and Metromedia filed appeals.

Cablecasters such as Viacom, Home
Box Office, American Television & Com-
munications Corp., Manhattan Cable
Television Inc., UA-Columbia Cablevi-
sion, Warner Communications,

Teleprompter Corp. and Theatervision

Presidential presence. It wasn't what he said. It was the simple fact
that he was there that jammed the ballroom of the Las Vegas Hilton
hote! last Monday when the President came to town. Among those with
him at the head table (1 to r): FCC Chairman Richard E. Wiley; Secretary
of State Henry Kissinger; Pat Wasilewski, wife of the NAB president;
Andrew Ockershausen, chairman of NAB's joint board; Mrs. Ford; Mr.

also filed suit against the rules, arguing
that they exceeded the commission’s
authority in regulating program content,
conflicted with antitrust principles by in-
hibiting competition and violated the First
Amendment.

An innovation in cable programing in
1975 was Home Box Office’s use of a
satellite distribution system. HBO and
Teleprompter, the nation’s largest cable
TV operator at that time with 141 systems
and 1,060,000 subscribers, signed an
agreement for HBO to provide programing
to about 800,000 cable subscribers na-
tionally, at first through HBO’s terrestrial
microwave system and later via satellite.
HBO initiated the first pay-cable satellite
feed in October to a UA-Columbia
Cablevision system in Florida and to an
American Television & Communications
system in Mississippi.

With national elections approaching in
the sensitive post-Watergate climate, the
fairness doctrine and issues of equal time
once again concerned the industry. At
hearings before the Senate Communica-
tions Subcommittee in May, CBS and
NBC, arguing for repeal of the fairness
doctrine, labeled it “‘a potential tool for
determined and unscrupulous public offi-
cials to destroy what is, in effect, the only
national daily press that this diverse nation
has. ... The broadcaster has earned the
right ... of reprieve Ifrom the doctrine].”
ABC argued for retention of the fairness
doctrine saying ‘‘we have not found it to
be an inhibition which need hurt us in our
coverage of news or in our investigative
journalism.’” Donald McGannon, chair-
man and president of Westinghouse
Broadcasting Co., agreed with ABC, say-
ing: “‘I can say implementation of the
doctrine has not been a significant or
troublesome problem. It has never ham-
pered our editorial judgment or caused us

Wasilewski; Charles Dickoff, weaa(am) Eau Claire, Wis., co-chairman of
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to shy away from any issues other than for
reasons of good journalistic practice.”

FCC Chairman Richard Wiley favored
retention of the doctrine because he felt it
afforded the broadcaster ‘‘considerable
latitude’” without impinging on the broad-
caster’s judgment in balancing points of
view. But FCC Commissioner Glen
Robinson wanted repeal because ‘‘the
doctrine may have a chilling effect on the
licensee’s disposition to present con-
troversial material on television or radio.”
At the end of the year, Congress was still
considering a bill, introduced by Senator
William Proxmire (D-Wis.), which would
delete Section 315 from the Communica-
tions Act and prohibit the FCC from in-
fluencing broadcast programing in any
way.

With President Gerald Ford’s announ-
cement of his candidacy, broadcasters
faced the inevitable issue of politicians
seeking equal time under Section 315 of
the Communications Act. As usual, pro-
posed remedies for the rule’s weaknesses
engendered a diversity of opinion. The
FCC in September admitted to over a
decade of error in disqualifying debates
between political candidates and candidate
news conferences from the news-type ex-
emptions to the equal time law. By a 5-to-2
vote, the commission voted to extend the
exemptions as ‘‘on-the-spot bona-fide
news events”” The FCC stipulated, how-
ever, that debates, to be exempt, must be
under the control of a third party other
than the broadcaster or the candidates. In
its majority opinion the commission said:
“The stifling of broadcast coverage of
news events involving candidates for
public office has been unfortunate, and we
believe that this remedy will go a long way
toward ameliorating the paucity of
coverage accorded these events during the
past 15 years.”” Robert E. Lee, one of the

the 1975 NAB convention committee; the President; Harold Krelstein,
Plough Broadcasting Co., chairman of the NAB radio board; Arthur
Taylor, president, CBS Inc.; Rosel Hyde, communications attorney and
former FCC chairman; Sol Taishoff, editor, Broadcasting, Clark Pollock,
president, Broadcast Education Association. The cordiality of the occa-
sion outweighed the conseqguence (to broadcasting) of his remarks.

Broadcasting, April 14
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dissenting commissioners, prophesied that
the new interpretation of the fairness
doctrine would permit ‘‘grossly un-
balanced coverage of the political activities
of political opponents’’ Benjamin L.
Hooks, the other dissenter, warned that
the ‘‘egalitarian precept underlying politi-
cal ‘equal time’ ... has suffered a severe
and, perhaps, mortal blow.’

““‘Checkbook journalism’™ was finding
its way into television language. With such
controversial and newsworthy figures as
H.R. Haldeman and Richard Nixon willing
to grant interviews in exchange for money,
broadcast journalists argued about the
propriety of purchased news. Richard S.
Salant, CBS News president, found him-
seif defending CBS’s payment of $25,000
to Haldeman for an interview and some
film of White House activities. Salant said
CBS’s purchase of the material was
analogous to a New York Times Magazine
purchase of memoirs, and was predicated
upon the extensive time (50 hours) in-
volved in the interview and the taping, but
conceded that CBS may have violated its
own tenet of ‘‘drawing a proper line be-
tween payments which are permissible and
payments which are not!” As a result of
criticism, particularly from New York
Times columnist James Reston who ques-
tioned the ethics of paying officials for in-
terviews, Salant undertook a review of
CBS policy.

After NBC was unable to reach an
agreement with Nixon on a payment, Nix-
on signed to do a series of four programs
with the English television personality,
David Frost, that would be aired after the
1976 presidential election.

In what critics called a prime example of
the pitfalls of checkbook journalism, and
which CBS defended as standard jour-
nalistic procedure, CBS paid $10,000 to an
ex-convict who promised to lead re-
porters to @ man who could produce the
body of missing union leader James R.
Hoffa. The $10,000 brought CBS no closer
than anyone else to the whereabouts of
Hoffa. BROADCASTING commented:
“Television journalism has suffered an
embarrassment in the revelation that CBS
News was conned out of $10,000 in an im-
probable search for James Hoffa’s body.
When gullibility of that magnitude is dis-
covered at the pinnacle of broadcast news,
the whole craft cringes a little . .. This, of
course, is at most a minor incident in
CBS’s long and distinguished record in
broadcast journalism and ought not to be
magnified. It does remind us all, however,
that common sense and journalistic en-
terprise are perfectly compatible.”

A question of common sense as well as
a definition of decency were involved in an
FCC ruling on obscenity. In response to a
complaint about Pacifica Foundation’s
WBAI(FM) New York broadcast in 1974 of a
George Carlin recorded monologue that
contained ‘‘seven dirty words,’ the FCC
issued a definition of “‘indecent’® material.
The FCC branded as indecent words
describing ‘‘sexual or excretory activities
and organs ... [in a] patently offensive
manner,” particularly when children were

likely to be in the audience.

In other radio news, Ronald Reagan,
former governor of California, and radio
sports announcer in the 1930’s returned to
radio with a syndicated program, View-
points, asserting his conservative views. In
June, NBC Radio inaugurated an all-news
service consisting of 49 1/2 minutes of
news per hour, seven days a week. Stations
were to be charged from $750 to $15,000 a
month, depending upon market size. NBC
would realize the revenue from six com-
mercial minutes per hour retained for its
sale.

To increase the number and power of
some AM outlets, the FCC in June
liberalized its allocations rules to allow
nighttime service by certain daytime sta-
tions and to create some new daytime ser-
vices. These, coupled with the creation of
an intermediate, 2.5 kw power classifica-
tion, would, the FCC felt, ‘‘provide many
opportunities, unavailable since the adop-
tion of the restrictive amendments of
1964, for the assignment of new standard
broadcast stations, and the expansion of
facilities of existing stations.”

The FCC at last came out with a
crossownership rule. After five years of
deliberation, it decided to ban future ac-
quisitions of crossownerships of newspa-
pers, TV or radio stations within the same
market. It also ordered the breakup of 16
existing crossownerships in small markets
but left the rest alone. The National
Citizens Committee for Broadcasting im-
mediately called the commission’s action,
“too little too late’” and filed an appeal to
force the breakup of all multimedia hold-
ings.  Targets of the divestiture, such as
James Gray, president of Gray Com-
munications, Albany, Ga., called the FCC
actions ‘‘capricious and highly dis-
criminatory’” and complained: “‘After 20
years of service, at the beginning of which
newspapers were urged to undertake the
development of television for the public
good, the FCC now says that such invest-
ment of energy, money and time is of little
account.’ Several of the affected parties
filed suit to stop or forestall the FCC’s ac-
tions.

With the official evacuation of Saigon in
late April/early May the Vietnam war
came to an embarrassing end. To cover the
war over the years, ABC, CBS, NBC and
some station groups sent more than
600 personnel to Southeast Asia and spent
a combined amount estimated at between
$40 million and $50 million. Critics of the
media, like the New Yorker’s Michael
Arlen, felt that in its television coverage of
the Vietnam war over a 10-year period the
American networks had done little more
than to contribute ‘‘to the unreality and
the dysfunction of American life” Others,
like the New York Times’s James Reston,
felt that ‘‘maybe the historians will agree
that the reporters and the cameras were
decisive in the end. They brought the issue
of the war to the people .. . and forced the
withdrawal of American power from Viet-
nam.” CBS’s Morley Safer, whose
coverage of the war established him as a
major broadcast journalist, criticized

Broadcasting Aug 24 1981
56

television for being too concerned with
the ‘‘bang-bang’’ aspect of the war and
too little interested in the ““why’” of the
story. However, Safer expressed impa-
tience with critics of media coverage:
““They are looking for that one special,
that one documentary, that will end the
war the next morning, that will cause the
soldiers to lay down their arms and the
politicians to hang themselves from the
lamppost in Washington. It doesn’t work
that way; it’s a matter of accretion; of
building stories here and there, persuading
by the weight of evidence, at least as per-
ceived by the reporters.”’

BROADCASTING offered this perspective:
“This was the first war fully documented
by broadcast coverage without censorship.
It is in keeping with the broadcasting tradi-
tion to cover the news wherever it breaks.
... With little regard for the costs, top cor-
respondents and camera crews were dis-
patched to the war theaters for the long or-
deal. ... The history of the Indochina war
cannot be written without the documented
fact of American free enterprise broadcast-
ing in action.”

There were those who questioned the
effort of the immediacy of television
coverage on the domestic front. After two
attempts to assassinate President Gerald
Ford, by Lynette (Squeaky) Fromme on
Sept. 5 and by Sara Jane Moore on Sept.
22, House Republican leader John Rhodes
(Arizona) asked: ‘“What possible good
purpose can come from this intense
coverage of terrorist activity?’” And Rep-
resentative Robert N.C. Nix (D-Pa.)
stated: ““The media coverage given to
assassins, kooks and conspiracy theories,
like the full moon in Gothic literature,
brings out the latent impulses in those
among us who lust after notoriety.”

But the expansion of electronic media
went on inexorably. Cable television
operators were moving into a more ag-
gressive role. Videodisks and home disk
libraries were promised tor the mass
market in 1976 by RCA and Phillip/
MCA. The Betamax home video recording
system was announced. The sheriff’s job
was getting complicated.

]
Stay Tuned
1. Which two candidates filed suit
against the "Great Debates” of '767

2. Name the person and advertising
agency that handled Jimmy Carter's
campaign, and the person and
advertising agency that handled
Gerald Ford's campaign.

3. What broadcast journalist eventually
resigned his position as a result of a
controversial leak to the Village
Voice of a secret report on U.S.
intelligence?

4. What happened to the family viewing
concept?

5. What syndicated satire of middle-
class mores gained popularity?

The answers next week
in “1976.>






principaily owned by Richard E Shively, president, who
also owns 22.84% of KTPX-TV Monahans and
KWAB-TV Big Springs, both Tex. Apogee has also
filed six low power TV applications and CP for new
UHF at Danville, Va. (see below). Filed July 28.

m Jackson, Miss.—Big River Broadcasting Co. seeks
ch. 40; ERP: 2,950 kw vis, 295 kw aur., HAAT: 2090
ft., ant. height above ground: 1995 ft. Address: P. O.
Box 5815, Greenville, Miss. 38701. Estimated con-
struction cost: $3,641,500; first-quarter operating cost:
$244,000. Legal counsel: Bryan, Cave, McPheeters &
McRoberts-Washington. Consulting engineer: Jules
Cohen & Associates. Principals: Joe Macione Jr., presi-
dent (17.25%), Ben B. Sayle, Alex S. Curtis, Frank A.
England Jr. (17.25% each) and five others. They are
Greenville, Miss., businessmen and permittee of
WXVT(TV) Greenville, Miss. Filed Aug. 6.

® Jackson, Miss.—Television Corporation of
Mississippi seeks ch. 40+; ERP: 2600 kw vis, 260 kw
aur., HAAT: 1161 ft.; ant. height above ground: 1053
ft. Address: 418 Boush Street, Norfolk, Va. 23510.
Estimated construction cost: $1,484,500; first-quarter
operating cost: $320,000; first-year revenue: $1,000,-
000. Legal counsel: Kenkel & Barnard-Washington.
Consulting engineer: Lawrence Behr Associates-
Greenville, N.C. Principals: William E. Allaun Jr,
president (5%), Aubrey E. Loving Jr., Joel Cooper,
Richard J. Davis, Tim McDonald, John A. Trinder
(10% each) and 15 others. Majority shareholders are
also principals in permittee WTVZ(TV) Norfolk, Va.,
and permittee WITM(TV) Winston-Salem, N.C. Filed
Aug. 6. ,

s Danville, Va.— Apogee Inc. seeks ch. 24; ERP: 26.3
kw vis, 2.63 kw aur., HAAT: 146 ft.; ant. height above
ground: 292.5 ft. Address: P O. Box 169, Point Clear,
Ala. 36564. Estimated construction cost: $368,000;
first-quarter operating cost: $208,000. Legal counsel:
James E. Greeley-Washington. Consulting engineer:
Robert L. Purcell-Washington. Principal: Applicant is
subsidiary of Shively Communications Inc., principally
owned by Richard F Shively, president, who also owns
22.84% each of KTPX-TV Monahans and KWAB-TV
Big Springs, both Texas. Apogee is also applicant for
new UHF at Muskegon, Mich. (see above) and Ap-
pleton, Wis. (see below) and six low power TV applica-
tions. Filed Aug. 6.

® Appleton, Wis.— Apogee Inc. seeks ch. 32; ERP:
19.67 kw vis, 1.97 kw aur., HAAT: 151 ft.; ant. height
above ground: 235 ft. Address: P O. Box 169, Point
Clear, Ala. 36564. Estimated construction cost: $354,-
000; first-quarter operating cost: $208,000. Legal
counsel: James E. Greeley-Washington. Consulting
engineer: Robert L. Purcell-Washington. Principal is
also applicant for new UHF’s at Muskegon, Mich., and
Danville, Va. (see above). Filed Aug. 6.

AM action

m Petersburg, Alaska—Central Alaskan Mission
granted 580 khz, 5 kw-U. Address: Box 369 Glen-
nallen, Alaska 99588. Estimated construction costs:
$94,000; first year operating cost: $55,600; revenue:
$150,000. Format: Easy listening/rel. Principal: Non-
profit educational and religious organization based in
Glennallen, Alaska. Rev. Leander Rempel is Alaska
director. Applicant is licensee of KCAM{AM) Glen-
nallen. Action July 24.

FM actions

m Havana, Fla.~Storm Broadcasting Corp. granted
104.9 mhz, 3 kw, HAAT: 300 ft. Address: 1027 North
Pointe Dr., Jackson, Miss. 39211. Estimated construc-
tion cost: $146,354; first quarter operating cost $35.-
089; revenue: $200,000. Format: MOR. Principals:
Leslie B. Storm (55%) and her husband Richard
(45%). Leslie Storm is president/director. She is
housewife, he worked for Birmingham, Ala. gas com-
pany. They have no other broadcast interests. Action July
14,

B8 Portland, Ore.—Benson Polytechnic School granted
89.9 mhz, 8.7 kw, HAAT: 964 ft. Address: 546 N.E.
12th Ave., Portland 97232. Estimated construction
cost: $98,700; first quarter operating cost: $2,100. For-
mat: Educational. Principal: Educational institution in
Portland public school system. Robert W. Blanchard is
superintendent. Benson Polytechnic is licensee of
KBPS(AM) Portland. Action July 27.

8 Saco, Me.—Vacationland Broadcasting Services
Inc. —Granted 95.9 mhz, 3 kw, HAAT: 300 ft. Address
27 Tail Pines Dr., West Buxton, Me. 04093, Estimated
construction cost: $5,300; operating cost: $23,800;
revenue: $78,000. Format: Adult. Principal: Harry B.
Bailey, Jr. and wife, Astrid R., Remis S. Rioux and
wife, Yvette (all 25% each). Bailey is radio mainte-
nance supervisor at WGAN-AM-FM-TV Portland,

Me. Astrid is secretary/bookkeeper at non-food
merchandiser, Jayson Co., Portland. Rioux is a security
guard at Public Cover Security Service, Portland, Me.
Yvette is associated with Fairchild Camera & Instru-
ment, integrated circuits and semi-conductor manufac-
turer in Portland. They have no other broadcast in-
terests. Action July 14.

Ownership Changes

Applications

m WRES(FM) Troy, Ala. (105.7 mhz, 100 kw, ant. 410
ft.) —Seeks transfer of control of Shelley Broadcasting
Co. from Rudolph E. Shelley (60% before; 20% after)
to Wesley D. Price (40% before; 80% after) considera-
tion: $100,000. Principals: majority principal is selling
40 shares of stock to minority principal. They have no
other broadcast interests. Filed Aug, 3.

m KINY(AM) Juneau, Alaska (800 khz, S kw-U)—
Seeks assignment of license from Midnight Sun Broad-
casters Inc. to KINY Associates for $500,000
(BROADCASTING, Aug. 17). Seller: Alvin O.
Bramstedt is president. It also sold, subject to FCC ap-
proval, KFAR(AM) Fairbanks, Alaska, and
KTKN(AM) Ketchikan, Alaska (see below). FCC ap-
proved its sale of KENI-TV Anchorage and KFAR-TV
Fairbanks (BROADCASTING, March 30) and
KENI{AM) Anchorage (BROADCASTING, July 13).
Buyer: Charles M. Gray (45%), Edward W. Chris-
tiansen (25%), Earl E Reilly and Kenneth L. Wiley
(15% each). Gray is secretary-treasurer and 8.16%
owner of Midnight Sun Broadcasters. Christiansen is
vice president and principal in two Alaska cable TV
companies and 3.33% owner of MSB. Reilly is with the
Katz agency in Seattle, Wash., and 2.63% owner of
MSB. Wiley is station manager at KINY. Filed July 31.

® KTKN(AM) Ketchikan, Alaska (930 khz, 5 kw-D,
1 kw-N) —Seeks assignment of license from Midnight
Sun Broadcasters Inc. to Gateway Broadcasting Co. for
$350,000 (BROADCASTING, Aug. 17). Seller is also
selling KINY (AM) Juneau, Alaska (see above). Buyer
is subsidiary of Media Inc., owned by E. Roy Paschal
(74.3%), Steven L. Rhyner (12.2%) and six others.
They own 100% of KIFW (AM)-KIFW (TV) Sitka; 90%
of KINO(AM) Juneau, all Alaska; and 53% of cable
company serving Juneau. They also own 100% of per-
mittee for unbuilt KETH(AM) Ketchikan. Filed Aug.
3.

® KFAY(AM) Fayetteville, Ark. (1250 khz, 1 kw-
D) —Seeks transfer of control of Big Chief Broadcast-
ing Co. from Lovell M. Beasley (100% before; none
after) to Leroy P Demaree & Norman D. McChristian
(none before; 100% after) consideration: $88,000.
Principals: Seller is liquidating 51% interest in station.
Buyers are currently principals and general manager
and engineer, respectively, and 49% owners. They seek
100% ownership with Demaree 89% and McChristian
11%. Filed Aug. 7.

m WAPR(AM) Avon Park, Fla. (1390 khz, 1 kw-D) —
Seeks assignment of license from Fiorida Broadcasting
Corp. to Florida Outdoor Inc. for $300,000 (BROAD-
CASTING, Aug. 17). Seller: Robert D. Stoehr
(100%), who has no other broadcast interests. Buyer:
Eldon R. Lindsey {100%), who is chairman of Braden-
ton, Fla., outdoor advertising firm and has no other
broadcast interests. Filed Aug. 3.

® WDOQ(FM) Daytona Beach, Fla. (101.9 mhz, 25
kw, ant. 110 ft.) —Seeks assignment of license from
Patten Broadcasting - WDOQ Inc. to Abell Com-
munications Corp. for $2,836,000 (BROADCAST-
ING, Aug. 3). Seller is Southfield, Mich.-based group
of five AM’s and four FM’s owned by Myron P. Patten,
chairman, and 20 others. They sold, subject to FCC ap-
proval, control of WMPX(AM) Midland, Mich., for
$900,000 (BROADCASTING, July 6). Buyer is sub-
sidiary of A. S. Abell Co., closely held publisher of
Baltimore Sun and owner of WMAR-FM-TV
Baltimore. Filed July 31.

® WAZA(AM) Bainbridge, Ga. (1360khz, 1 kw-D) —
Seeks transfer of control of Sowega Broadcasting Co.
from Roy Simpson (100% before; 50% after) to Donald
R. Kirksey (none before; 50% after) consideration:
$35,000. Principals: Buyer is purchasing treasury stock
to raise capital for station. No other broadcast interests.
Filed Aug. 10.

8 WCAZ-AM-FM Carthage, [ll. (AM: 990 khz, 1 kw-
D; FM: 92.1 mhz, 3 kw, ant. 300 ft.)—Seeks assign-
ment of license from Pioneer Broadcasting Inc. to Tri
State Broadcasting Co. for $575,000 (BROADCAST-
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ING, July 13). Seller: Kenneth R. Hodges (51%) and
wife, Jessie R. (49%). Jessie is 52% owner of applicant
for new FM at Bloomfield, lowa. (BROADCASTING,
July 20). Buyer: Dan C. Bryan and wife, Sharon K.
(50% each). Dan Bryan is former general manager at
KCII-AM-FM Washington, lowa. Wife is teacher
They have no other broadcast interests.

8 WQXO(AM) Munising, Mich. (1400 khz, 1 kw-D,
250 w-N) —Seeks assignment of license from Laidlaw
& Associates Inc. to Morgan J. Marti for $180,000.
Seller: David Schaberg (51%), Frank J. Maynard
(47%), David’s wife, Shari, and William Boggs (1%
each). They have no other broadcast interests. Buyer is
station manager at WDUX (AM) Waupaca, Wis., and
has no other broadcast interests. Filed Aug. 3.

# KCFM(FM) Florissant, Mo. (97.1 mhz, 50 kw, ant.
500 ft.) —Seeks transfer of control of Florissant Broad-
casting Co. from Paul L. Bair Jr. and others (100%
before; none after) to Cardinal Newman Communica-
tions Inc. (none before; 100% after). Consideration:
$900,000. Principals: Seller is owned by 17
stockholders. Paul L. Bair Jr. is president and 25%
owner. Buyer is noncommercial corp. and subsidiary of
Cardinal Newman [Normandy, Mo.] College, which
has no other broadcast interests. A. Martial Capbern is
president. Transfer calls for immediate purchase of
47.5% of stock with option to buy remaining 52.5%.
Filed July 10.

m WOHS(AM)-WXIK(FM) Shelby, N.C. (AM: 730
khz, 1 kw-D; FM: 96.1 mhz, 100 kw, ant. 286 ft.)—
Seeks transfer of control of Western Carolina Radio
Corp. from Estate of Holt and Elsie G. McPherson
(100% before; none after) to Shelby Radio Corp. (none
before; 100% after) consideration: $865,000. Prin-
cipals: Seller holds 90.2% of stock and has no other
broadcast interests. Buyer is principally owned by Paul
B. Porter, Harold R. Watson and George Blanton Jr.
Porter is Shelby businessman. Watson is general man-
ager and 1.62% owner of WOHS. Blanton is former
president of First National Bank, Shelby. Porter and
Blanton have no other broadcast interests. Filed July
29.

n WPVL(AM) Painesville, Ohio (1460 khz, 1 kw-D,
500 w-N)—Seeks assignment of license from Lake
Communications Corp. to WPVL Associates for $750,-
000 (BROADCASTING, May 18). Seller: Raymond Q.
Armington (33.8%), Anthony S. Ocepek, William M.
France (20.9% each) and Richard H. Gehring (13.9%).
They own 50% of WFKY(AM)-WKYW(FM)
Frankfort, Ky., and 86.6% of WHOK-AM-FM Lan-
caster, Ohio. Ocepek will stay on as general partner in
buyer. Buyer is group of five general partners and 10
limited partners. Four general partners—Edward J.
Gangloff, Ronald C. Gailucci, William B. Kemme and
Richard J. Supelak—are partners in Cleveland, Ohio,
accounting firm. Except Ocepek, none have other
broadcast interests. Filed July 27.

m KGAL(AM) Lebanon, Ore. (920 khz, 1 kw-U) —
Seeks assignment of license from Capps Broadcasting
Group Inc. to Eads Broadcasting Corp. for $425,000
(BROADCASTING, Aug. 17). Seller: David N.
Capps, brother Gary L., and family. They own
KGRL(AM)-KXIQ(FM) Bend, Ore.; KEEP(AM)-
KEZJ(FM) Twin Falls, Idaho; KVAN(AM) Van-
couver, Wash.; and KSRV(AM) Ontario, Ore. Buyer:
Richard C. Eads and parents, Richard B. and Florence
R. Eads (one-third each). Richard C. Eads is general
manager of KGAL. Parents are retired. They have no
other broadcast interests. Filed July 31.

m KYES(AM) Roseburg, Ore. (950 khz, 1 kw-D)—
Seeks transfer of control of Douglas Broadcasters Inc.
from Elliott Motschenbacher (100% before; none
after) to Broadcast House Inc. (none before; 100%
after) consideration: $145,000. Principals: Seller has
no other broadcast interests. Buyer is owned by Karen
Worden (100%), who is sales manager at KRSB(FM)
Roseburg, of which her husband, Tom Worden, is
general manager and 51.9% owner. Filed July 29.

m WCHU(AM) Soddy-Daisy, Tenn. (1550 khz, 1 kw-
D) —Seeks assignment of license from Ben B. Hicks to
ARC Broadcasting Corp. for $350,000 (BROADCAST-
ING, Aug. 17). Seller has no other broadcast interests.
Buyer: Charles E. Dunn (80%) and William J.
Surgeoner (20%). Dunn is Los Angeles-based man-
agement consultant. Surgeoner is partner in Holly-
wood computer software firm. They have no other
broadcast interests. Filed July 22.

m KBAL(AM) San Saba, Tex. (1410 khz, 500 w-D) —
Seeks assignment of license from Hill Country Broad-
casting Inc. to Pecan Valley Communications Inc. for
$88,000. Seller: M. Bryan Healer II, Ernest E
Cadenhead, Clyde Cockrum, Stephen E Pasquini
(22.1% each) and Sandra B. McHorse (11.5%), who



have no other broadcast interests. Buyer: Robert Baker
(100%), who owns and operates camera store and bus
charter service in San Angelo and has no other broad-
cast interests. Filed Aug. 5.

# KBRO(AM)-KWWA(FM) Bremerton, Wash.
(AM: 1490 khz, 1 kw-D, 250 w-N; FM: 106.9 mhz, 30
kw, ant. 86 ft.)—Seeks assignment of license from
Lillian S. Bartley as executrix to Lillian S. Bartley in
own name for settlement. Application seeks to settle
estate of late husband’s will and assign license to
Lillian Bartley in her own name. Filed July 8.

8 KITN(AM) Olympia, Wash. (920 khz, 1 kw-D, 500
w-N) —Seeks assignment of license from KITN Corp.
to National Communications Inc. for $700,000. Seller:
Donald F Whitman (98.8%) and son, Douglas R.
Whitman (1.2%), who have no other broadcast in-
terests. Buyer: S. Walter Richey and E A. Koscielak
(50% each). They each own 40% of KOSO(FM) Patter-
son, Calif., and 12.5% of WXUS(FM) Lafayette, Ind.
Also, Richey owns 50% of WCWC(AM)-WYUR (FM)
Ripon, Wis. Filed Aug. 3.

8 WKWK-AM-FM Wheeling, W. Va. (AM: 1400 khz,
1 kw-D, 250 w-N; FM: 97.3 mhz, 50 kw, ant. 460 ft.) —
Seeks assignment of license from Community Service
Broadcasting Inc. to Wheeling Broadcasting Co. for
$1,350,000 (BROADCASTING, June 22). Seller:
Jerome Glassman and family, who own WMCL(AM)
McLeansboro, Ill.; WDXI(AM) Jackson, Tenn.; and
have bought, subject to FCC approval, WTAO(FM)
Murphysboro, Til. (BROADCASTING, July 6). Buyer
is subsidiary of Republic Broadeasting Corp., which in
turn is owned by Price Communications Corp., New
York-based firm with more than 21 stockholders.
Robert Price, former partner in New York investment
firm of Lazard Freres & Co., is president and 11.61%
owner. It has no other broadcast interests. Filed Aug. 4.

Actions

m KIBS(AM) Bishop, Calif. (1230 khz, 1 kw-D, 250
w-N) —Granted transfer of control of Bishop Broad-
casting Corp. from Frank Oxarart (52% before; none
after) to John W. Young (48% before; 100% after) con-
sideration: $104,000. Buyer is general manager of
KIBS and 20% owner of KSBQ(AM) Santa Maria,
Calif. Action Aug. 6.

& KRAI-AM-FM Craig, Colo. (AM: 550 khz, 5 kw-D,
500 w-N; FM: 93.7 mhz, 100 kw, ant. 980 ft.)—
Granted transfer of control of Northwestern Colorado
Broadcasting Co. from George O. Cory (100% before;
none after) to Alf Landon Station Group (none before;
100% after) consideration: $1,212,600. Principals:
Seller is owned by George Q. Cory and son, Larry
Cory, who have no other broadcast interests. Buyer is
owned by Alfred M. Landon, Republican candidate for
President in 1936; wife, Theo; children John C.; U.S.
Senator Nancy Landon Kassebaum (R-Kan.), and
Margaret Landon Mills. They own KIIX(AM)-
KGTL(FM) Fort Collins, Colo.; KEDD(AM) Dodge
City, KSCB(AM)-KEZS(FM) Liberal and
WREN(AM) Topeka, all Kansas. Action Aug. 4.

® KUPI(AM)-KQPI(FM) Idaho Falls, Idaho (AM:
980 khz, 1 kw-D; FM: 99.1 mhz, 41 kw, ant, 580 ft.) —
Granted transfer of control of Idaho Broadcasters Inc.
from Charles J. Saunders and others (100% before;
none after) to Communications Investment Corp.
(none before; 100% after) consideration: $2,340,000.
Principals, Charles Saunders (86.04%), James
Garchow (6.34%), and Saunder’s children, Charles Jr.,
Kirk and Cheryl Brown (2.54% each). Charles Saun-
ders owns 100% of KCLS(AM) Flagstafl, Ariz. Buyer
is owned by George C. Hatch and wife. Wilda G. (50%
each). They own 5 AM’s, 5 FM’s and 6 TV’s, and
100% of cable system serving Hardin, Mont. Action
Aug. 6.

® WMPX(AM) Midland, Mich. (1490 khz, 1 kw-D,
250 w-N)—Granted transfer of control of Patten
Broadcasting-Midland Inc. from Patten Communica-
tions Corp. (100% before; none after) to Maines
Broadcasting Inc. (none before; 100% after‘) considera-
tion: $900,000. Principals: Seller is Southfield, Mich .-
based group of five AM’s and four FM’s owned by
Myron P Patten, chairman, and 20 others. Patten
family will keep minority interest in buyer. Buyer is
owned by Ronald W. Maines and wife, Maria (50.27%
jointly); Peter A. Wolf and wife, Agatha (10.28%
jointly); George B. Ulmer and wife, Virginia (11.22%
jointly); Myron P, Patten (8.98%); Thomas J. Steel and
wife, Beverly B. (7.13% jointly); Joseph A. Castor
(3.37%) and eight others of Patten family (8.75%).
Maines is general manager of WMPX, where Wolf is
chief engineer. Steel is manager at Patten-owned

KLNT(AM)-KNJY(FM) Clinton, Jowa. Castor is
president of Patten Corp., Southfield advertising firm.
Ulmer is Midiand radiologist. Action Aug. 6.

8 WSOQ(AM)-WEZG(FM) North Syracuse, (AM:
1220 khz, 1 kw-D:; FM: 100.9 mhz, 3 kw, ant. 165 ft.) —
Granted transfer of control from WSOQ Inc. to Sky
Broadcasting Corp. for $1 million plus $200,000 for
covenant not to compete. Seller is principally owned by
Frank Harms, who has no other broadcast interests.
Buyer is joint venture of several investment groups;
Frank J. Hawley is chairman and Dennis R. Israel is
president. It also owns KSKY(AM) Dallas;
KBCQ(AM) Roswell, N.M., and WRIV(AM)
Riverhead, N.Y. Israel also owns 51% of WGLI(AM)
Babylon, N.Y. Action Aug. 6.

B WZIX(AM) York, Pa. (1350 khz, 5 kw-D, 1 kw-
N) —Granted assignment of license from Greenco
Communications Inc. to Baltimore Radio Show Inc. for
$664,000 plus $36,000 for three year noncompete fee.
Seller: principally owned by Dan H. Cohen and Jeffrey
Greenhawt, who have no other broadcast interests.
Buyer: Closely held owner with more than 130
stockholders; Harry R. Shriver is president and general
manager. It owns WFBR(AM) Baltimore, and
WBKZ(FM) Glen Burnie, Md. Action Aug. 6.

Facilities Changes

FM actions

B KSTK(FM) Wrangell, Alaska—Granted CP to
make changes in ant. sys.; change TL and SL to Ceme-
tery Point, one mile south of downtown Wrangell,
decrease HAAT: 183 ft. (H&V) and change TPO. Ac-
tion June 30.

a8 KSTM(FM) Apache Junction, Ariz.—Granted CP
to change TL to Apache Junction; specify SL/RC to
2600 west Apache Trail, Apache Junction; change
ERP; 1.8 kw (H&V); HAAT: 430.5 ft. (H&V) and
make changes in ant. sys. Action July 17.

8 *KMAH(FM) Atherton, Calif. ~Granted CP to
change frequency to 89.1 mhz and increase ERP to 100
w; HAAT: 76 ft. Action July 17.

s *KALX(FM) Berkeley, Calif. —Granted CP to in-
crease ERP to 500 w; HAAT: 782 ft. Action July 17.

B *KRVH(FM) Rio Vista, Calif. —Granted CP to
change frequency to 101.5 mhz. Action July 23.

® KBCO(FM) Boulder, Colo.—Granted CP to in-
crease ERP to 33 kw (H&V). Action July 8.

& KCRT-FM Trinidad, Colo.—Granted modification
of CP (BPH-800307AD) to install aux. ant, (H&V) at
location other than main; locate SL and RC at 100
Fisher Drive, Trinidad; to be operated on ERP: 3.9 kw
(H&V); HAAT: 284 ft. (V) and change TPO. Action
Juty 21.

8 *WFCS(FM) New Britain, Conn.—Granted CP to
change frequency to 97.9 mhz. Action July 23.

a *WXDR(FM) Newark, Del.—Granted CP to in-
crease ERP to 1 kw; HAAT: plus 137 ft. Action July 17.

® *WMPH(FM) Wilmington, Del.—Granted CP to
change ERP: 100 w; HAAT: plus 143 ft. Action July
22.

® WDUV(FM) Bradenton, Fla.—Granted CP to
change TL to .14 miles N-N.W. of corner of 33rd Street
and 8th Avenue, Memphis, Fla.; increase HAAT to
576 ft. (H&V) and change TPO. Action July 14,

B8 WOWE-FM Rossville, Ga.—Granted CP to change
TL to 270 North Crest Road., Chattanooga, Tenn.; and
change SL and RC to Ellis Road, Roosville. Action
June 17.

m *KBSU(FM) Boise, Idaho—Granted CP to change

frequency to 91.3 mhz and increase ERP to 3.0 kw;
HAAT to 284 ft. Action July 17.

& WFLQ(FM) French Lick, Ind. —Granted modifica-
tion of CP (BPH-780831AM) to change TL and SL to 3
1/2 miles north of French Lick on Prospect Road. Ac-
tion July 10.

B *KLCD(FM) Decorah, lowa—Granted CP to in-
crease ERP: 100 w; HAAT: 182 ft. Action July 22.

8 KVDB-FM Sioux Center, lTowa~Granted CP to in-
crease HAAT to 300 ft. (H&V) and change TPO. Ac-
tion June 23.

B *KGRM(FM) Grambling, La.~Granted CP to in-
crease ERP to 100 w; HAAT: 139 ft. Action July 17.

B *KNLU(FM) Monroe, La.—Grantee CP to change
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TL: increase ERP: 4.275 kw: HAAT to 140.6 ft and
make changes in ant. sys. Action July 17.

8 WJLB(FM) Detroit, Mich.—Granted CP to change
HAAT 10490 ft. (H&V) and make changes in ant. sys.
Action July 13.

a8 WMAV(FM) Gloucester, Me.~Granted CP to
change TL to Gloucester Hill Road near New
Gloucester, Me.; change frequency to 99.9 mhz; in-
crease ERP: 30.2 kw: HAAT: 561 ft. and make change
in ant. sys. Action July 24.

¥ WCRH(FM) Williamsport, Md.—Granted CP to
make changes in ant. sys.; change from directional to
non-directional; increase HAAT: 884 ft. and change
TPO. Action July 9.

a8 WHUE-FM Boston—Granted modification of CP
(BPH-801001 AE) to make changes in ant. sys.; change
TL to 75 Concord Avenue, Lexington, Mass.; change
type ant., increase ERP: 50 kw (H&V), decrease
HAAT: 500 ft. (H&V) and change TPO (for aux. pur-
poses only). Action July 7.

® *WBSL(FM) Sheffield, Mass.—Granted CP to
change TL: increase ERP 232 w; HAAT: minus 74 ft.
and make changes in ant. sys. Action July 17.

B *WDTR(FM) Detroit—Granted CP to make
changes in ant. sys.. change type trans.; change type
ant.; increase ERP to 50 kw (H&V) and change TPO.
Action July 22.

® *KICC(FM) International Falls, Minn.—Granted
CP to increase ERP: 180 w; HAAT: 99 ft. Action July
22.

s KAUB-FM Auburn, Neb.—Granted modification
of CP (BPH-801002AC) to change TL to .2 miles
North of 26 Street, and .26 miles West of city, Auburn,
Neb.; specify SL and RC to Nedway Building, 18th
Street, and Courthouse Square; increase HAAT: 154
fr. (H&V) and make changes in ant. sys. Action July
10.

® *KTLX{(FM) Columbus, Neb.—Granted CP to in-
crease ERP to 100 w. HAAT: 54.1 ft. Action July 17.

B KNGX(FM) Gerlach, Nev.—Granted increase
ERP 10 221 w, HAAT: 365 ft. Action July 8.

8 *KUNR(FM) Reno, Nev.—Granted modification
of CP (BPED-780711AG) to change TL to summit of
McClellan Peak. approximately 19 miles south of
Reno; increase HAAT: 2,131 ft. (H&V) and make
changes in ant. sys. Action July 23.

® *WHPH(FM) Hanover, N.J,—Granted CP to
change frequency to 90.5 mhz, ERP: 100 w; HAAT:
minus 3 ft.; change TL. Action July 17.

® *WJSV(FM) Morristown, N.J.—Granted CP to in-
crease ERP 100 w; HAAT: minus 3 ft. Action July 17.

B KRAZ(FM) Farmington, N.M.—Granted CP to
make changes in ant. sys.; change TL to 4.5 miles
south of Farmington, near highway no. 371, change
type trans.; change type ant.; increase ERP: 100 kw
(H&V): increase HAAT: 497 ft. (V) and change TPO.
Action July 9.

B WKGL(FM) Middietown, N.Y.—Granted CP to
change HA AT to 300 ft. (H&V). Action July 14.

® WRCN-FM Riverhead, N.Y.—Granted CP 1o
change type ant.; decrease ERP: 1.25 kw (H&V); in-
crease HAAT: 466 ft (H&V) and change TPQO. Action
July 10.

v *WWCI(FM) Cullouhee, N.C.—Granted CP to
change frequency to 90.5 mhz; increase ERP to 327 w;
HAAT: minus 823 ft.; change TL. Action July 17.

® *WUAG(FM) Greensboro, N.C.~Granted CP to
change frequency from 89.9 mhz to 106.1 mhz. Action
July 17.

a KVRO(FM) Stillwater, Okla.—Granted CP to
change TL to 217 1/2 south Washington, Stillwater;
change ERP: 0.455 kw (H&V); decrease HAAT: 26 ft.
(H&V) and change TPO. Action July 24.

® KTFX(FM) Tulsa, Okla.—Granted CP to change
TL to 2.7 miles east of highway S1 on south 101 Street,
Tulsa; increase HAAT to 1,278 ft. (H&V) and make
changes in ant. sys. Action July 15.

® KBMC(AM) Eugene, Ore.—Granted CP to specify
TL to 600 Ridge Wood Drive, Eugene; increase ERP:
10 kw (H&V), HAAT: 813 ft. (H&V); change type
trans. and make changes in ant. sys. Action July 21.
@ *KUT-FM Austin, Tex.—Granted modification of
CP (BPED-2174, as mod.) to make changes in ant.
sys.; change TL to Bee Cave Research Center, 3 miles
west of Loop 360 on Bee Cave Road, Austin, Tex.;
change type ant.; decrease HAAT: 684.5 ft. (H&V) and
change TPQO. Action July 7.



® KVMX(FM) Eastland, Tex.—Granted modification
of CP (BPH-11,194) to change TL and SL and RC to
2010 West Commerce Street, Eastland; change type
ant.; drecréase ERP: 1.7 kw (H&V); increase HAAT:
390 ft. (H&V) and change TPO. Action July 13.

m KIWW(FM) Harlingen, Tex.—Granted CP to
change HAAT to 454 ft. (H&V) Action July 8.

8 KPTX(FM) Pecos, Tex.—Granted modification of
CP (BPH-10,824, as mod.) to chahge TL to 1.1 miles
from center of city on Old Carlsbad Road, Pecos, Tex..
change type trans; change type ant.; increase HAAT:
117 ft. (H&V) and change TPO. Granted June 29.

® KTUF(FM) Terrell Hills, Tex. —Granted CP to in-
crease HAAT: 444 ft. (H&V) and decrease ERP:
1.025603 kw (H&V). Action July 8.

#8 KVWC-FM Vernon, Tex.—Granted CP to change
type trans.; increase ERP: to 3.0 kw (H); decrease
HAAT: 138 ft. (HV) and change TPO. Action July 23.

® WCMS-FM Norfolk, Va.—Granted CP to increase
HAAT to 500 ft. (H&V) and change TPQ. Action July
14.

® . *WDCE(FM) Richmond, Va.—Granted CP to in-
crease ERP to 100 w. HAAT: 86 ft. Action July 17.
= WSLQ(FM) Roanoke, Va.—Granted CP to install
new aux. ant. on main tower; to be operated with ERP:
36.82 kw (H&V): HAAT: 1,934 ft. (H&V) and change
TPO. Action July 6.

B KSFC(FM) Spokane, Was.—Granted CP to in-
crease ERP: 100 w; HAAT: minus 1.819.7 ft.

m WKIC(FM) Lewisburg, W. Va.—Granted modifica-
tion of CP (BPH-9915) to change TL. Action July 10.

in Contest

Procedural rulings

m Raleigh, N.C. AM proceeding (New Sound Inc.,
et al.)—ALJ Joseph Stirmer granted joint request by
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Special Markets Media Inc., and Capita! Area Broad-
casting Co. Inc., and approved settlement agreement;
authorized reimbursement of $21,000 to Capital Area
by Special Markets and dismissed with prejudice
Capital Area’s application. (BC Doc. 80-531-35). Ac-
tion Aug. 3.

® Eunice, La. FM proceeding (Acadiana Broadcast-
ing.Inc., and Eunice Broadcasting Inc.) —Granted joint
petition by applicants and approved settlement agree-
ment, authorized the $10,000 reimbursement to Aca-
diana from Eunice; dismissed Acadiana’s application
with prejudiced, granted Eunice’s application; dis-
missed as moot joint motion by applicants for ex-
pedited consideration and terminated proceeding. (BC
Doc. 80-231-232). Action Aug. 7.

® Tallahassee, Fla. FM proceeding (Metropolitan
Broadcasting Corp. and Hub Radio)—ALJ Joseph
Stirmer. Granted request by applicants and approved
settlement agreement, authorized reimbursement of
$7,291.12 to Hub; dismissed with prejudice Hub’s ap-
plication; granted Metropolitan’s application and ter-
minated proceeding. (BC Doc. 80-411-412), Action
July 24.

@ Lubbock, Tex. TV proceeding (Troy Raymond
Moran and Robert M. Voelker) —ALJ Edward Luton
by two separate actions, granted motion by Moran for
leave to amend his application to show his assumption
of certain additional financial obligations and his plan
for meeting those obligations (By Order; Action July
31); and granted joint petition by applicants and ap-
proved settlement agreement, authorized reimburse-
ment of $21,384.38 to Voelker, dismissed with pre-
judice Voelker’s application; granted Moran’s applica-
tion and terminated proceeding (BC Doc. 80-167-168).
Action July 31.

FCC decisions

m FCC granted Satellite Television Service Inc.,
waiver of rules so it can build new commercial TV and
operate STV on ch. 12 at Pembina, N. Dak., despite ob-
jections by Spokane Television Service Inc., licensee of
KTHI-TV Fargo-Grand Forks, N. Dak., and Canadian
CanWest Broadcasting Ltd. Satellite requested waiver
of Section 73.642(a) (3) of rules—the ‘‘complement of
four’” rule. Noting that rule was designed to minimize
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pre-emption of free TV programing by STV, FCC said
granting Satellite waiver of rule would not undermine
that purpose. Rather, it would initiate programing by
reactivating unused VHF to provide only local TV ser-
vice to Pembina. FCC conditioned STV grant, how-
ever, on Satellite’s proposal to broadcast local program-
ing during prime time and to use STV system approved
by FCC. In objecting to grant of Satellite’s applications,
Spokane maintained that when Satellite principal John
W. Boler sold KXJB-TV Valley City, he stated inten-
tion to retire from broadcasting. Spokane argued that
Boler never intended to retire, as shown by his present
involvement in Satellite’s application. FCC pointed out
that in approving KXJB-TV sale, it had not expected
Boler to retire from all broadcast activities, nor was ap-
proval conditioned on doing so. As for Spokane’s
allegation that Boler could be trafficking in broadcast
licenses because of his participation in new TV applica-
tion shortly after selling his interests in KXJB-TV, the
commission said that mere acquisition of broadcast
properties and their subsequent sale over long period
of time did not infer trafficking. In denying CanWest’s
objection, FCC noted that mere allegation that Satellite
really seeks to compeie with its station CKND-TV
Winnipeg, Manitoba, was insufficient to raise substan-
tial question of fact. Action July 30.

® FCC upheld Feb. 23 staff action sustaining Taft
Broadcasting Co.’s objection to request by Petroleum V.
Nasby Corp. for assignment of call letters WPVN to its
new FM in Shelby, Ohio. Taft owns WTVN, Colum-
bus, Ohio. Taft pointed out that three of letters in
Petroleum’s requested call sign were identical to its
own and letters T’ and ‘‘P” were related
phonetically. It also noted that two stations serve areas
in common. Thus staff determined that assignment of
call letters would cause confusion. In seeking review,
Petroleum stated its counsel had never
received copy of Taft’s objection; objection violated
rules because margin was fixed improperly and it was
single-spaced rather than double, and because it was
acted on by acting chief of Broadcast Facilities Division
and not chief of Broadcast Bureau who has authority to
resolve call fetter disputes. To support its contention
that two stations would not serve same areas,
Petroleum submitted 1945 WTVN map showing that
Shelby is not quite within WI'VN’s coverage area. FCC
disagreed, stating that Taft’s map showed Shelby well
within station’s primary coverage area. Equally lacking
merit, FCC said, was Petroleum’s contention that ¢b-
jection should be dismissed because of its improper
format. It pointed out that objection is filed informally
in accordance with rules, so format specifications are
inapplicable. Action July.30.

Allocations

® Fort Walton Beach, Fla.—In response to petition
filed by Fort Walton Beach Broadcasting Corp. pro-
posed substituting UHF TV ch. 53 for ch. 52 at Fort
Walton Beach to permit desired flexibility in transmit-
ter site selection consistent with air safety require-
ments, comments due October 5, replies October 26
(BC Doc. §1-488). Action July 28.

® Owenton, Ky, —Granted request filed by Charles N.
Cutler for dismissal of petition proposing assignment
of 105.5 mhz to Owenton as its first FM assignment
(BC Doc. 81-83). Action July 30.

8 Qgallaja, Neb.—Substituted 99.7 mhz for 92.7 mhz
and substituted 105.1 mhz for. 93.5 mhz at Ogallala;
modified license of KOGA-FM and KMCX(FM)
Ogallala, to specify operation on new channels, and or-
dered Ogallala Broadcasting Co., licensee of KOGA-
FM, to reimburse Connel Radiowest Inc., licensee of
KMCX(FM), for expenses incurred in changing fre-
guencies effective Octaber 6 (BC Doc. 80-249). Action
July 30.

8 Tulsa, Okla.—In response to petition filed by
Oklahoma Educational Television Authority, proposed
moving noncommercial educational reservation from
ch. 11 to ch. 2 in Tulsa, comments due October 6, replies
October 26 (BC Doc. 81-491). Action July 30.

® Vernal, Utah—In response to petition by KVEL
Inc., licensee KUNI(FM) and KVEL(AM) Vernal,
Utah; proposed substituting 105.9 mhz for 92.7 mhz at
Vernal, and modifying license for ch. 224 to specify
operation on ch. 290; comments due October 6, replies
October 26 (BC Doc. 81-492). Action July 30.

® Kingwood, W. Va.—Assigned 96.7 mhz to King-
wood as its first FM assignment, effective October 6
(BC Doc. 81-33). Action July 30.

8 Houston, Tex.—In response to petition filed by The
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CONSULTING ENGINEERS
INWOQD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

{214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #3805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.

(301) 589-8288

THOMAS B. $ILL1MAN, P.E.

(812) 853-9754

Member AFCCE

Moffet, Ritch & Larson, P.C.

(Formerly Siliman Mottet & Kowaiske P C
CONSULTING ENGINEERS
1925 North Lynn Street

Arlington, VA 222089
(703) 841-0500

Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr., P.E.
P.Q. Box 230, Queenstown, Md.
(301) 827.8725 21658
Alvin H. Andrus, P.E.
351 Scott Dr,, Silver Spring. Md..

(301) 384.5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010 .
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Suste 400
1730 M St NW,
Washington. DC 20036
(202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM.TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys
4940 E. 39th Ave.—80207
{303) 393-0488

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517--278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

307 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave.,, N.W,,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

C’onsu[ling £n9£ru¢u

150 Wesley Rd.
Creve Coeur, IL 61611
(309) 698-3160

Member AFCCE

MATTHEW ]. VLISSIDES, PE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications,
Inspections. Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703) 356-9504
Member AFCCE

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS

75218

Computer Aided, Design & Allocation Studies
Field Engineering,

{214) 669-0294

Member AFCCE

oo m———

B IRADIOENGINEERING CO

BOX 439@ RR-1,
SANTA YNEZ, CA 93460

CONSULTANTS
ALLOCATIONS, INSTALLATIONS, FIELD,
ANTENNA & TYPE ACCEPTANCE MEABUREMENTS
NORWOOD J. PATTERSEON
PREBIDENT (BOS) 688-2333

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013

Tel (313) 642-6226 (202) 293-2020
ember AFCCL

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM. B. CARR, PE.
1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

(o iting Electrical Eng to Educa-
tion and Induslry specializing in instruc-
tional and broadcast television, cable dis-
tributi sound reinfo int, to meet
short and long range neads of engmoanng
and the. obje:

POHTS ENG|NEER|NG
301 South Allen St —Suite 301
State Coliege, PA 16801 814/234-9090
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directional Array and
Feeder System Design, Analysis, and

Bandwidth Optimization
Apptications - Field Engineering
10517 CATAWBA WAY '
RANCHO CCRDOVA, CALIFORNIA 95870

{918) 366-7666

R.L. HOOVER
Consulting Tetecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Membeir AFCCE

SADACCA, STANLEY

& ASSOCIATES
AM FM TV
PO. Drawer LT,
Crestline, CA 92325
(714) 3385983

SHERMAN & BEVERAGE
ASSOQCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
{809) 983-7070

BROMO COMMUNICATIONS

Consulting Radio-TV Engineers
P.O. Box M, St Simons Isl,
GA 31522 (912) 638-5608

Computer designed applicati Field Engineering
—Frequency Measuring Service—

MEYER GOTTESMAN
BROADCAST ENGINEER
LOW POWER T.V. APPLICATIONS

Mailing Address: 1603 Oak Street
NAPA, CALIFORNIA 84558

TELEPHONE (707) 253-2220 Anytima!

LAWRENCE L. MORTON, E.E.

AND ASSOCIATES

CONSULTING TELECOMMUNICATIONS ENGINEERS

Low-POWER TV, AM, FM, TV APPLICATIONS.

FIELD ENGINEERING. COMPUTERIZED CHANNEL SEARCHES.

1747 SOUTH DOUGLASS ROAD, SUITE D
ANAHEIM, CALIFORNIA 92806

(714) 634- 1662

DON’T BE A STRANGER

To Broadcasting’'s 157.000° Readers
Display your Professional or Service
Card here It will be seen by (he deci
sion-making station owners and man
agers. chiet engineers and techmicians,
applicants for AM, FM, TV and buyers of
broadcasting services

*1977 Readership Survey showing 44

readers per copy.

confact
BROADCASTING MAGAZINE
1735 DaSalex St. N.W.
Washington, D. C. 20036
for availabilities
Phone: (202) 638-1022

LECHMAN, COLLIGAN
& ASSOCIATES
Telecommunications Consultants
Empire Building

2033 M Street, N.W,, Suite 205
Washington, D.C,, 20036

(202) 775-0057




K-Ram Corp., proposed optional assignment plans
regarding dereservation of noncommercial educational
ch. 14 for use in Houston and substitution of ch. 61 as
its seventh commercial TV assignment; comments due
October 5, replies October 26 (BC Doc. 81-489). Ac-
tion July 28.

B Hoisington, Kan.—Substituted 100.7 mhz for 100.9
mhz at Hoisington, and modified license of station
KHOK Hoisington, to specify operation on ch. 264,
effective September 28 (BC Doc. 81-36). Action July
20.

®m Norton, Kan.— Assigned 106.7 mhz to Norton as its
first FM assignment, effective September 28 (BC Doc.
80-782). Action July 20.

m Belfast, Me.— Assigned 104.7 mhz to Belfast as its
first FM assignment, effective September 22 (BC Doc.
80-279). Action July 20.

B Ainsworth, Neb.— Assigned 92.7 mhz to Ainsworth
as its first FM assignment, effective September 28 (BC
Doc. 80-732). Action July 22.

® McCook, Neb.—Substituted 105.3 mhz for 103.1
mhz and 96.1 mhz for 95.9 mhz at McCook, and
modified license of station KICX-FM and permit of
station KZMV-FM, accordingly, effective September
28 (BC Doc. 80-569). Action July 20.

® Los Lunas, N.M.—Assigned 102.3 mhz to Los
Lunas as its first FM assignment, effective September
28 (BC Doc. 80-725). Action July 15.

# Bath and Hammondsport, both New York—
Assigned 103.1 mhz to Bath as its first FM assignment,
effective September 22 (BC Doc. 80-562). Action July
20.

m Millersburg, Ohio— Assigned 95.3 mhz to
Millersburg as its first FM assignment, effective Sep-
tember 28 (BC Doc. 80-745). Action July 22.

® Lander, Wyo.—Assigned ch. 5 to Lander and
reserved ch. 4 for noncommercial educational use at
Lander, and ordered cut-off protection be retained for
Chrysostom Corp. while it amends its application to
specify operation on ch. 5, effective September 28 (BC
Doc. 81-170). Action July 20.

Low Power

B The following low-power TV applications have been
accepted for filing and given notice of cut-off date:

® Farmington, N.M.—Robert B. and Robert G. Blow
for ch. 7 (BPTVL-8106031E).

® Gallup, N.M.—Dennis H. Owen for ch. 5
(BPTVL-8106081B).

B Devils Lake, N.D.—Quentin L. Breen for ch. 12
(BPTVL-8106221A).

® Dickinson, N.D.—Debra M. Kamp for ch. 11
(BPTVL-810622IF).

m Blackwell, Okla.—Karl Schledwitz and Bud Davis
for ch. 7 (BPTVL-8105261H).

m Clinto, Okla.—Karl Schledwitz and Bud Davis for
ch. 2 (BPTVL-8105261G).

m Durant, Okla.—Karl Schledwitz and Bud Davis for
ch. 6 (BPTVL-8105261J).

m Muskogee, Okla.—Tap Communications Inc. for
ch. 51 (BPTTL-8104141C).

m Baker, Ore.—Gregory A. Petersen for ch. 37 (BPT-
TL-8106221H).

@ Bend, Ore.—Bernard Q. Petersen for ch. 33
(BPTLL-81062210).

8 Bend, Ore.—Dennis
(BPTVL-8106051E).

® Burns, Ore.—Theresa P. Miller and Kurt J. Petersen
for ch. 9 (BPTVL-810622IL).

®m Myrtle Creek, Ore.~ Cascade Pacific Television for
ch. 24 (BPTTL-8105261ID).

® Roseburg, Ore.—Cascade Pacific Television for ch.
31 (BPTTL-810526IE).

® The Dalles, Ore.—Dénnis H. Owen for ch. 4
(BPTVL-8106051G).

® Coudersport, Pa,—Karl Schledwitz and Bud Davis
for ch. 11 (BPTVL-81060511).

® Kane, Pa.—Dennis H. Owen for ¢h. §
(BPTVL-8106031C).

H. Owen for ch. 11

m Ridgway, Pa.—Karl Schledwitz and Bud Davis for
ch. 9 (BPTVL-8106051Q).

@ St. Marys, Pa.—Dennis H. Owen for ch. 30 (BPT-
TL-8106031F).

® Uniontown, Pa.—Uniontown Broadcasting Corp.
for ch. 42 (BPTTL-810416ID).

m Bryan, Tex.—Edward M. Johnson for ch. 12
(BPTVL-8106021B).

® Bryan, Tex.—Robert B. and Robert G. Blow for ch.
5 (BPTVL-8106011B).

m Del Rio, Tex.—Edward M. Johnson for ch. 5
(BPTVL-8106021B).

® Del Rio, Tex.—Theresa P Miller and Kurt J.
Petersen for ch. 55 (BPTTL-81062210).

® Del Rio, Tex.—Robert B. and Robert G. Blow for
ch. 7 (BPTVL-8106031K).

® Eagles Pass, Tex.—Theresa P Miller and Kurt J.
Petersen for ch. 55 (BPTTL-81062210).

m Lufkin, Tex.—Robert B. and Robert G. Blow for ch.
2 (BPTVL-8106011D).

® Lufkin, Tex.—Theresa P. Miller and Kurt J.
Petersen for ch. 66 (BPTTL-810622IN).

® Lufkin, Tex.—Edward M. Johnson for ch. S
(BPTVL-8106021A).

m Nacogdoches, Tex.—Edward M. Johnson for ch. 2
(BPTVL-8105281F).

® Paris, Tex. - Theresa P. Miller for ch. §
(BPTVL-8106221K).

® Paris, Tex.— Robert B. and Robert G. Blow for ch.
13 (BPTVL-810603IL).

m Paris, Tex.—Edward M. Johnson for ch. 10
(BPTVL-8106021ID).

® Cedar City, Utah—Summit Communications for ch.
60 (BPTTL-8106091D).

® Cedar City, Utah—Dennis H. Owen for ch. 2
(BPTVL-8106031D).

® Delta/Rural Millard County, Utah—KUTV Inc. for
ch. 64 (BPTTL-8105221E).

m Myton/Rural Duchesne County, Utah—KUTV Inc.
for ch. 43 (BPTTL-810618IA).

m St. George, Utah—Summit Communications Inc.
for ch. 27 (BPTTL-810602IE).

m Salt Lake City— University of Utah for ch. 32 (BPT-
TL-8106011A).

m Concord, Va.—Paul H. Passink for ch. 33 (BPT-
TL-810410IC).

®m Aberdeen, Wash.—Charles C. Payne for ch. 3
(BPTVL-8105221D).

® Bellingham, Wash.—Gannett Co. for ch. 64 (BPT-
TL-8106111A).

® Bellingham, Wash.—Charles C. Payne for ch. 24
(BPTTL-810522IC).

m Bellingham, Wash.—Quentin L. Breen for ch. 58
(BPTTL-810622IC).

m Blaine, Wash.—Charles C. Payne for ch. 10
(BPTVL-8_10603IB)‘

8 Chehalis, Wash.—Karl Schledwitz and Bud Davis
for ch. 3 (BPTVL-810605IP).

® Chelan, Wash.—Karl Schledwitz and Bud Davis for
ch. 2 (BPTVL-810605IM).

8 Ephrata, Wash.—Charles C. Payrne for ch. 5
(BPTVL-8106031A).

8 Omak, Wash.—Karl Schledwitz and Bud Davis for
ch. 12 (BPTVL-810605IN).

® Laramie, Wyo.—Quentin L. Breen for ch. 46 (BPT-
TL-810622IB).

® Lynden, Wash.—Karl Schledwitz and Bud Davis for
ch. 34 (BPTTL-8106051J).

®m Moses Lake, Wash.—Peggy A. Rothchild for ch. 5
(BPTVL-8105151G).

® Moses Lake, Wash.—Austin B. Petersen for ch. 8
(BPTVL-810622IG).

® Wenathchee, Wash.—Charles C. Payne for ch. 6
(BPTVL-810522IB).

® Casper, Wyo.—Manna Media Inc. for ch. 13
(BPTVL-810410ID).

m Laramie, Wyo.—Robert B. Blow and Robert G.
Blow for ¢h. 13 (BPTVL-810603LJ).

B Rock Springs, Wyo.—Bernard Q. Petersen for ch. 43
(BPTTL-8106221J).
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Call Letters
Applications
Call Sought by
New AM’s
KRSA Centrai Afaskan Missions Inc., Petersburg,
Alaska
KBMV Jack G. Hunt, Birch Tree, Mo.
New FM's
WWwWOJ Highlands Ridge Inc., Avon Park, Fla.
WBYZ Appling County Broadcasters, Baxley, Ga.
WSWR Petroleum V. Nasby Corp., Shelby, Ohio
New TV's
WFBT-TV Faith Broadcasting Network inc.,
Minneapolis, Minn.
WFCT Fayetteville-Cumberiand Telecasters Inc,,
Fayetteville, N.C.
Existing AM'’s
KRTS K!IO Manitou Springs, Colo.
WQTK WRBJ St. Johns, Mich.
KKXI KCRL Reno, Nev.
WSIV WYRD East Syracuse, N.Y.
WOVR WQIQ Chester, Pa.
WOYK WZIX York, Pa.
KYXS KORC Mineral Wells, Tex.
WLPM WFOG Suffolk, Va.
Existing FM’s
KKBZ-FM KAAP-FM Santa Paula, Calif.
KRAP KXQU Boyce, La.
WYST WLPL Baltimoré
WQTK-FM WRBJ-FM St. Johns, Mich.
KGRT-FM KGRD Las Cruces, N.M.
WPCX WRLX Auburn, N.Y.
WMBJ WMBL-FM Morehead City, N.C.
WLSP-FM WCDL-FM Carbondale, Pa.
KYXS-FM KMWT Mineral Wells, Tex.
KNIN-FM KBID Wichita Falls, Tex.
Existing TV
WSMV WSM-TV Nashville
Grants
Call Assigned to
’ New AM’s
WQMS Metrosouth Broadcasting inc., Alabaster, Ala.
KTMG Gold Bar Broadcastinré and Communications
inc., Deer Traif, Colo.
WCMG Mize and Rowland Radio, Lawrenceburg,
Tenn.
KLVR Majestic Broadcasting Inc., Heber City, Utah
WWES Edwin S. Solomon, Hot Springs, Va.
New FM’s
KUK Otter Tail Promotions inc., Fergus Falls, Minn.
WHFU \(A\/ligr:vam Bay Broadcasting Inc., Pinconning,
WNUS Composite Communications Inc., Belpre,
Chio
KCRF gz;x'ienbow Broadcasting Corp,, Lincoln City,
New TV's
WTGL-TV Good Life Broadcasting {nc., Cocoa, .Fla.
WAFV Family TV Inc,, Evansville, Ind.
Existing AM'’s
KVOI KEVT Tucson, Ariz.
WHTZ WGTW Mount Dora, Fla.
KXTC KAIN Nampa, Idaho
WNLT KQDS Duluth, Minn.
WMBI WFTH Morehead City, N.C.
KTRQ KULE Ephrata, Wash.
Existing FM's
KCBQ-FM KITT San Diego, Calif.
WYKS WGVL Gainesville, Fla.
KQZQ KAIN-FM Caldwell, Idaho
KWK-FM WGNU-FM Granite City, I1l.
WLRX WPRC-FM Lincoln, Il
WQHY WDQC-FM Prestonsburg, Ky.
KQDS KQDS-FM Duluth, Minn.
WXLY WJFR Jackson, Miss.
WRKS-FM WXLO New York



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Station manager for group owned Class B FM in
beautiful vacation area of California. Must have exten-
sive sales background. Reply to Radio Management
Associates, 1050 Hancock St., Quincy, MA 021689,

Division Vice President. Southeast Communica-
tions Company seeking aggressive individual to direct
the operations of eight radio stations in medium and
major markets. individual selected will have an excep-
tional performance record in major and medium
markets, AM and FM, various formats; strong adminis-
trative and sales management skills required. Box
G-174.

Excellent Sales Manager with longevity in prior
jobs documented with proven success sought for top
shelf No. 1 FM rock station. Must carry heavy list and
understand bottom line. This is a permanent oppor-
tunity that will pay the price for a true professional. All
candidates will be thoroughly checked. Number one
salesperson that is now highest biller at their station
okay! Compensation package proves we want a win-
ner. Letter and resume Box H-123.

Corporate Controlier for the inner City Broadcast-
ing Corporation, an Equal Opportunity Employer. Ac-
counting degree with significant public accounting
and corporate broadcast group experience with
proven management/supervisory skills required,
Responsibilities: financial statement consolidation
and analysis, muiti-state tax return preparation,
budgeting, cash management and systems develop-
ment. Reporting to the President, and Corporate
General Manager. Send resume, references and salary
history by September 20 to Pierre M. Sutton, President,
Inner City Broadcasting Corporation, 801 Second Ave.,
New York, NY 10017,

Opportunity for right person to take charge of small
market station. Need to be strong in saies and knowl-
edge of station operations. EO.E. If can do, send
resume and salary history to Pete Self Box 597,
Hamilton, AL 35570.

AM/FM Station General Manager. General Manager
needed for established AM/FM Christian stations in
Northeastern United States. Stations presently reach 3
million listeners. Prior successful Christian manage-
ment experience necessary. Permanent full-time posi-
tion offers excellent opportunity and employee

benefits. Send resume to: Dennis F Begley, Midlen &
Redrv 233 M Strast NDW \Mqghinatan N.C. 2AN3RA,

Manager wantea ror Souin iexas stauon. Very good
base salary with tremendous built-in incentives. Must
be heavy in sales and professionalism. We are an es-
tablished group. Call Wiltiam Ellis 512—278-2555.
Equal Opportunity Employer.

General Manager for radio stations on East Coast.
5,000 Watt day; 1,000 Watt night Class ‘C’ compa-
nion. Combined revenues approximately $900,000.
Qualifications must include college degree, 10 years
radio sales and management experience. Licensee
privately held corporation with excelient reputation
which also owns newspapers and TV stations. Good
salary incentive bonuses. Send resume to Box H-153.

Need Creative, enthusiastic manager who can run
strong local news, sports, and special events station.
Must handle own list, but important to hire, train, and
inspire sales staff. Good pay for medium market with
bonuses including part ownership as incentives.
Beautiful Town in which to raise family. Box H-156.

General ManagerGroup owned network affiliate in
Southeast market seeking experienced broadcaster
for general managers position. Sales, budgeting and
people skills essential, as well as a proven record of
performance. Prefer professional broadcaster with sta-
ble background interested in long-term commitment.
Send resume to Box H-177.

Wanted: Station Manager—5000 Watt AM non-
directional with construction permit for 100,000 Wavtt
FM. Opporiunity to buy in plus percentage of profit.
Golden opportunity for the right person. St. Ignace,
Michigan. Call nights 517 —321-1763.

HELP WANTED SALES

Sales Manager—Experienced, top billing salesman
with announcing background. Must sell and direct four
person sales staff. $30,000 pius. Town of 16,500. Con-
tact Bob Reimers, KBRK, 227 22nd Ave. South, Brook-
ings, So. Dakota, 57006. Phone 605—-692-1430.

If you are a professional looking for an opportunity to
grow in an exciting market, we may be right for each
other. We're looking for professionals to join our sales
force in this rapidly growing East Bay Community of
over 250,000. Our only local competition is one AM-
FM combo. You will live within driving distance of San
Francisco, the mountains and the ocean. If you are a
winner, call Greg Everett, Executive VP KWUN, Con-
cord, CA. 94520. Phone 415—685-1480.

Radio Salesperson Number one station in market,
number six ranked AOR in America ... has an opening
for a winner in sales. ... A $§300,000 list, and the right
person will assume the entire list. Don't call, put in
writing, include your goals for the next five years, tell
me all | need to know about you ... include a copy of
your 1979 & 1980 W-2. Write to: Dennis C. Lemon,
General Sales Manager, 101-C Waters Building,
Grand Rapids, Mi 49503,

KROK, an equal opportunity employer, is now accept-
ing applications for a sales person to join our growing
staff. Applicants must be personable, ambitious, and
able to provide own transportation. Background in
radio sales required. Mail resume to KROK Sales Man-
ager, PO. Box 31130, Shreveport, LA 71130. No phone
calls. Equal Opportunity Employer.

Aggressive salesperson with broadcast ex-
perience needed for growing sales effort. Entry level
position with chance to progress rapidly within profes-
sional organization. Send resume to Jim McQuality
Corp. Sales Mgr. WSPY, RO. Box 1, Plano, Il. 80545.

Southeast Resort Market We're looking for the per-
son with at least one years experience in broadcast
sales, who finds their income restricted because the
“other guy” has a much better list. We've got the Top
List here for just that person. The opportunity to make
a huge salary is waiting. Plus, we'll guarantee a sub-
stantial base salarv Rnx h-97.

KKJY Albuquerque s vo. une Radio Station. v nire
an experienced, intelligent hardworking, aggressive
sales person. Excellent opportunity for large realistic
earnings and draw against commission. Send resume
to Al Cohen, KKJY, 5000 Marble, NE. Albuguergue, NM
87110. No repeat. No phone calls. Male or female.
KKJY is an equal opportunity employer.

Sales person with 2 to 3 years broadcast ex-
perience. Good communication skills. Media research
experience desired. Send resume to Mr. Victor San-
sone, Sales Manager, WKBW Radio, 596 Delaware
Avenue, Buffalo, New York, 14209. An Equal Oppor-
tunity Employer.

Midwest Opening for an aggressive, experienced
sales person with a proven track record. We are a
growing country music station with high personality
profile. Excellent commissions and work environment.
Operated on Biblical principles. . Call Ed Moore 219 —
875-5166. WCMR Box 307, Elkhart, IN 46515.

One of the Country’s leading AOR stations, located
in the growing Fort Lauderdale/Miami market, is look-
ing for experienced salespeople. Candidates must
have working knowledge of co-op, be retail sales
oriented and have a superior track record. Send
resumes to General Sales Manager, Joe Davidman, at
WSHE, 3000 SW 60th Ave, Fort Lauderdale, FL
33314,
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Experienced Radio Sales Account Executive. Ex-
citing, challenging position available in a growing
Texas Guif Coast market. Excellent opportunity for ag-
gressive sales person. Excellent pay with benefits. Box
H-137.

Wanted. If you can sell, cover local news and do four
hour board shift with a ET. N.W. Fla. Station that is an
above average AM Station. Tell us what you need to
change jobs and reply to: Box H-159.

General Sales Manager—Strong CBS affiliate in
Southeast market looking for GSM to direct ex-
perienced and successful sales staff. Candidates with
successful focal and national sales management ex-
perience will be considered. Excellent opportunity
with outstanding station for person interested in
challenge and personal advancement. Equal oppor-
tunity employer, reply Box H-176.

HELP WANTED ANNOUNCERS

Wanted: Experienced announcer/assistant engineer-
Salary open. Let's talk 916 —~233-2713.

Your opportunity! Staff announcer, production,
news. Full time ABC. Resume, cassette. KFRO,
Longview, Texas, 75606. E.O.E.

No. 1 Country in Central Pennsylvania looking for
Personality Morning Person with Good Production
Background ... Send resume to Box H-111. EQE.

Six to midnite announcer with production ability
needed now in the beautiful Rocky Mountains. Fresh
air, great skiing, and a chance to grow. Tapes and
resumes to Personnel Manager, KEXO, Ste. 1016,
Valley Federal Plaza, Grand Junction, CO 81501.
E.O.E/M-f

Staffing one of Pennsylvania’s most powerful and
popular radio stations -WQKX. We need a sharp Pro-
gram Director who understands the Adult Contempor-
ary format, is famitiar with research concepts and can
manage people. Air shift required. We aiso need 4
talented Adult Contemporary communicators who are
capable of reading a flawless newscast and doing top
quatlity production. Only experienced pros will be con-
sidered. Please indicate if you are making application
for the Program Director's position. Send resume, tape,
references and salary requirements to: Joseph A.
McGranaghan, VP/GM, WKOK/WQKX Radio, PO. Box
1070, Sunbury, Pennsytvania 17801.

NY upstate small market altering format. Require
adult-contemp DJ and local newsperson. Substantial
exnerianca mandatory. Box H-127.

KbsC-rm has a full time opportunity in Phoenix,
Arizona. Premiere adult contemporary station is look-
ing for the right afternoon drive personality. Send
tapes and resumes to J. D. Freeman, Director Of Pro-
gramming, 301 West Osborn, Phoenix, AZ 85013.
E.Q.E M/E

Top air personality with warmth, numbers-grabbing
communicative skills. Minimum five years’ experience.
Show-preparation a must. Strong Midwest AM'er. Send
resume to PO. Box 23486, Kettering, OH 45429. EEQ/
M/F/H.

Morning Personality for adult format. Sales, play by
play or music library experience a plus. Send tape
with resume to KTNC, PO. Box 589, Falls City,
Nebraska 68355, or call Charles A. Radatz, GM 402 —
245-2453 or 402—442-1222.

Wanted: Morning and Afternoon Drive Announcers.
Good voices and personality. Medium Market. Salary
negotiable. Phone 205—442-1779

Needed, sophisticated voice, creative writing skills,
strong production to handle afternoon drive and com-
mercial production for prestigious 100,000 thousand
Watt FM. Rush resume to Box H-141.

cxperienced Morning personality neegea 1o join
CHR team at top FM in Midwest. Rav H-149,




HELP WANTED TECHNICAL

Chief Engineer. Experience required in maintaining
transmitters, equipment and automation at two well
equipped stations in beautiful Vermont. Good salary
and benefits. Apply immediately to WSTJ, RO. Box
249, St. Johnsbury, VT. 05819 EOE.

Morning News Anchor/Reporter ... KTAR
Newsradio. Top rated station in Pheonix seeks an ex-
perienced professional with excellent on air delivery,
exceptional writing style, and ability to cover news as
it happens. Send tape and resume to Jack Penland,
News Director, KTAR Newsradio, 301 West Osborn,
Phoenix, Arizona 85013. EOE.

Virginia, AM, FM seeks Chief Engineer. FM, Class B,
AM, DA2, experience with directionals mandatory.
Plans under way to construct new AM tower site. Well
equipped history of good maintenance. Clay Media is
an equal opportunity employer and encourages
minority and female applicants. Please forward salary
requirements and resume to Michael J. Ludgate, Clay
Media, Inc., PO. Box 5387, Charlottesvitle, Va. 22905.

Full Time Chief Engineer needed for 5KW AM NDA
Daytimer and 100 kw fulltime FM in North Carolina.
Strong background in studio and transmitter mainte-
nance. Growing group operated station. Send com-
plete resume and salary requirements to Box H-163.
EOE.

Wanted: Engineer/Announcer with automation ex-
perience. RF experience to $1,200.00!!!! Immediate
opening. Cail 916-—-742-5555.

Chief Engineer— 100K/5K Combo in NW Arkansas.
Good salary great benefits ... paid retirement ... hos-
pitalization ... growing operation. Call 501—
524-3171. EOE.

Chief Engineer/Announcer—Great opportunity for
a first-time chief to take over maintenance and plan-
ning for an automated FM. Must be able to do top
notch personality airshift in addition to minor mainte-
nance. Back-up help is available for critical engineer-
ing problems. Salary commensurate with ability and
experience. 1st Class license required. Call Jay Alex-
ander at KKIQ, Livermore, CA 415—455-4500.

WKBW Radio is looking for a Chief Engineer to
supervise all technical operations of 50,000 watt
directional AM radio station. Position requires hands-
on experience with audio processing and RF systems.
Administrative experience needed. Please contact
Frank Woodbeck, Vice President & General Manager,
WKBW Radio, 695 Delaware Avenue, Buffalo, New
York 14209. An Equal Opportunity Employer.

Experienced qualified engineer for 100,000 watt
FM SMC Automation, and AM. Delightful year round
climate. Excellent salary. Benefits include retirement
pension. Contact Bill Harrell, KVOX KOYE FM Laredo,
Texas. 512—723-4396.

Chief Engineer. If you've got radio engineering ex-
perience and are ready to move into chief engineer
slot, or if you're a dissatisfied chief engineer looking
for a new challenge with a growing broadcast
organization, we're looking for you. We have new
equipment in all of our AM and FM properties in subur-
ban New York and offer excellent benefits. Write ex-
perience and salary requirements to Box H-152.

Engineer Wanted Major market East Coast-Write
Box H-150.

Full Time Chief engineer for top rated AM/FM Com-
bo on the West Coast—We need a hard working,
hands on chief who has working knowledge of FCC
regulations, practical experience in transmitters,
SDA's, STUs, audio processing and automation. Good
stability, Good salary, Great place to iive . EOE. Send
Resume to Box H 181.

HELP WANTED NEWS

Energetic self-starter Newsperson/Announcer
needed by Midwest's finest radio news operation. Ex-
cellent salary and benefits to the person with good
news background who can also do weekend air shift.
Tape and resumes to David Allen, News Director,
WOOD Broadcasting, Inc., 180 N. Division, Grand
Rapids, M! 49503. An Equal opportunity-Employer.

Immediate Opening for a News Director position.
Solid AM & FM combination programmed separately
with two networks, 3 person department, Wire Ser-
vices, Private Weather Service, and most of all a
strong management commitment to news. Must have
experience with good references. Tapes and resumes
only to Terry King, V.P & GM,KTTR & KZNN Radio Sta-
tions, PO. Box 727, Rolla, MO 65401. Equal Oppor-
tunity Employer.

KANU, University of Kansas, seeks a News Direc-
tor. Major responsibility for news policy and formats,
staff supervision and development, news broadcasts
and anchoring special events. Bachelor's Degree in
Communications, Radio-TV, Journalism or equivalent
combination of education and experience required.
Experienced demonstrated skilis in news gathering,
writing, production and on-air work required. Super-
visory skills, previous experience as news director,
working knowlege of courts, legislative process and
government desirable. Salary $18,000-$22,200 an-
nually. Application deadline: September 11, 1981. Let-
ter, air-check or demo tape and resume to Howard Hill,
KANU, University of Kansas, Lawrence, Kansas 66045,
EEQ/AA.

Skilled Journalist needed for top local news opera-
tion in North Central Pennsylvania. Will anchor PM
drive news. Creative writing, good voice, and conver-
sational delivery a must. News happens at all hours,
we need someone committed to work under those
conditions. Award-winning facilities, excellent pay and
benefits. Call yesterday! Tony Kale or Ken Sawyer
717-323-7118.

One of the Midwest’s finest medium market
facilities is seeking tapes and resumes from sport-
casters with at least two years of commercial ex-
perience. Applicants must have strong play-by-play
ability and be able to produce high quality sportscast.
Competitive salary and outstanding benefits. Send
resume and tape including ali sports PBP you can do
(hockey is a big plus) to: Gary Sparber. WJON Radio,
Box 220, St. Cloud, Minnesota 56302 An Equal Oppor-
tunity Employer.

100 KW FM, 50 kw AM Top-Rated Combo in grow-
ing southeastern market needs a newscaster-anchor
for September opening. One year broadcast news ex-
perience required to work with four-member news
staff. Tapes/resumes to: Doug Fellows, PO. Box 35297,
Fayettevilie, N.C. 28301. EOE, M/F encouraged.

Good Opportunity Reporter/Anchor. Must be able to
gather, report, write, anchor local news. Experience
preferred. Tapes Resumes to Lee Douglas, News
Director, WRNJ Radio, Box 1000, Hackettstown, NJ
07840. EOE—No Calls.

News Director with PBP and sports talents for
south Texas Station. Quality voice, production ability
required. Good salary. Call William Ellis 512—
278-2555. We are an established group. Equa! oppor-
tunity employer.

Authoritative, experienced news anchor/reporter
wanted at beautiful Portland, Oregon top AM. Tape,
resume to KGW News, 1501 Southwest Jefferson,
Portiand, Oregon 97201.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

News/taik operations manager needed to instali
new format at eastern medium market AM. Tell us
about your news/talk success and send your resume
to Box H-114.

We offer stable, challenging, rewarding employ-
ment in a highly professional environment to outstand-
ing performers. We're the Radio Group of Capitol
Broadcasting Company operating WRAL, North
Carolina News Network, Tobacco Radio Network and
TN Spot Sales in Raleigh; WHTN-WKEE in Hun-
tington; AM63-KISS in San Antonio and soon WRNL-
WRXL in Richmond (FCC approval pending). Our for-
mats include Top 40, AC, Country, Oldies and Album
Rock. Our rapid growth provides opportunites in Sales,
Talent-Production, and News-Public Affairs, to you if
you're commited to professionalism and goal achieve-
ment. Tell me about your needs, interests and
qualifications and I'll tell you more about us in a confi-
dential reply. Wally Voigt, Group Vice President,
Capitol Broadcasting Company, Box 17,000. Raleigh,
North Carolina 27619. We're an Equal Opportunity
Employer.

Medium market Northeast broadcaster, full time sta-
tion, high power, locking for combination talk show
host and production -voice. Number one rated AR-
BITRON aduits. Network affiliate. 18-20 thousand sai-
ary range starting plus goo dfringe benefits. Work with
outstanding team of professionals. Station in the
market for over 50 years. Send tape and resume im-
mediately. Reply to Box H-132,

Operations/Production Director—Needed for
award winning public radio station in Texas. College
degree and professional dedication required. Salary
competitive, excellent benefits and working condi-
tions in a beautiful location. Send non-returnable tape,
letter, resume and references to Bill Oelermann,
General Manger, KETR, East Texas State University,
Commerce, Texas 75428. ETSU is an Equal Oppor-
tunity/Affirmative Action Employer.

Immediate Openings. New AM (“Music of Your Life”
and news format). Established FM (AOR and News).
Seek program, sales, news personnel. Growth oppor-
tunity. Competitive salaries. Rush tapes, resumes, to:
Erin Broadcasting, PO. Box 142, Sun Prairie, Wi
53590. EEO in medium market.

PD-TOP Mor., requires strong experience in pro-
gramming, music, management. Send resume, tape
with air check and production to KOTA, Rapid City, SD
57709.

Broadcast News Coordinator: Write, produce and
market materials for radio and television; assist in
print. Bachelor's degree, 1 to 3 years professional
broadcast news experience or equivalent required;
master's degree, university news bureau and TV ex-
perience helpful. Salary: $15500 plus exceilent
fringe, benefits. Respond by Sept. 1 to: Michael J. Mat-
thews, Director of Information Services, Western
Michigan University, Kalamazoo, MI. 48008,

Program Director for country station. Must have
ability to manage staff and handle air shift. Tape and
resume to Ron White, Consuitant, Box 1425, Grand
Rapids, Michigan 43501,

Programmer For Southeast. Must have medium-
major market experience. Salary 25 K+. Resume to
Box H-140.

Radio Production Assistant East Coast commer-
cial production studio seeks production specialists to
record-edit- and log radio programs. Position will in-
volve technicat production from assembly to distribu-
tion. Send resume, salary requirements, and
references to Box H-163.

SITUATIONS WANTED MANAGEMENT

Station Owners, Group owners. Gen. Mgr. with 19
years experience managing AM-FM all markets.
Heavy sales and promotion oriented. Successful in
winning the battles of sales and profits. Looking for
new battles to win, excelient credentials. Box H-133.

General Manager—Now Medium Market. Success
With Major Market Background. Experienced Sales,
Programming, Promotion, Administration. Seeks
Relocation. Box H-1386.

Stop! 20 year G.M. fantastic sales, ratings. Small to
top 3 markets. Box H-172.

Successful young manager wants move near
coast in Southeast. Small or medium best, Experience.
Impeccable track record and references. Degree.
Famity. Presently employed. Reply Box H-169.

GM-Consummate Professional. Aggressive, Jen-
nings-oriented sales leader Talented administrator,
programmer, motivator. Community-minded family
man, mid-forties, seeks table, long-term position with
equity potentital in New England or Mid-Atlantic
States. Superior references. Box H-179.

General Manager, currently employed, would like to
move family back to Midwest or East Coast. Prefer FM
or Combo. Strong Sales, promotions & programming.
703—356-9254.

SITUATIONS WANI1ED SALES

Sales or copywriting position wanted by recent
Journalism graduate. Experienced in advertising sales
and on-air work. Talented writer, samples available
upon request. Lynn, 608—788-3869.
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SITUATIONS WANTED SALES
CONTINUED

Successful Theory Y general sales manager with
other proven abilities seeking general manager posi-
tion in 504+ market. Coastal Southeastern United
States preferred. Excellent references. Reply to Box
H-73.

Energetic Saies And PBP voice seeks radio sales
position with dynamic medium market organization
offering opportunity to continue career in PBP at col-
lege or minoy league level. 178 Paseo Robles
Anaheim, CA 92807.

Experienced Salesman desires sales or sales man-
ager's posiion. Any state and any size market. Can also
do air shift, 1st Phone. Box H-142.

Tele/Talk Host—Mature, skilled polemicist; asser-
tive but sensitive and humorous. 7 years talk ex-
perience; 20+ all phases including Metro N.Y.C. and
major network. Excellent interviewer. Interested in ma-
jor markets and/or major dollars. Box H-135.

SITUATIONS WANTED ANNOUNCERS

Female, 20, Single A rockin lady. If your station
rocks I'm ready to roll! 3rd, tape & resume available.
Michelle Foxx, Box 186, Wooddale, iL 60191. 312—
595-6039.

Hartford-Springfield graveyard shift or temporary
work wanted. Over 2 years experience. 413—562-
03786.

Vibrations! of love and concern caress the on
listener when she speaks. News, AOR. Music format,
Public Affairs. The ultimate of femininity. One beautiful
voice says it all. Jeannie Marie 312—580-5759.

Dependable Top-40 professional, 20 yrs. exp. outs-
tanding voice with good delivery, also production.
Greater Cincinnati area. Available now. 1-—-513—
528-5793.

Experienced air personality seeks full time position.
Strong background in sports, music and board work.
B.A. Radio & TV, reply, 524 Cloverdale Ave. Crestline,
Ohio 44827,

Grade A Sports Announcer seeks Sports Director
and/or play-by-play opning. 4 years experience doing
major college games. Burt Groner, 5455 Grove St,
Skok)ie, . 80077 312-966-3875 (after 5:00 p.m.
CDT).

Announcer/Sportscaster ... five years board, two
years PBP; know Rock, CW formats. Southern Rockies
or west coast preferred. Anytime 303—-346-8918.

News Director/Reporter—already in Top 30 market
with radio, TV, and newspaper experience. Contact
Box H-91.

Experienced, reliable jock is ready to move. I've
worked mornings, afternoons, and covered sports If
you need a versatile voice and good production, call
Frank 414—782-1182.

Announcer with 7 yrs. Experience looking for sta-
ble employment in Midwest. Prefer either C&W or A.C.
616—948-2609 mornings!!

Dependable DJ with excelient references looking for
stable permanent position. 8 years in radio. All formats
considered. Mike 904 —255-6950.

Dependabie Disc Jockey. 5 yrs. experience. Top
40, MOR, Country. South only. Prefer Tennessee. Tom
Underwood. 202 —433-2404 or 703—836-4392.

Attention Louisville Market! Half my life spent in
Radio. Ready to move to major market. Currently doing
production for automated stations. Want back in live
radio. All formats considered. Tim Totbert, Route 2,
Orleans, IN 47452. 812—865-2675.

From ice rinks to Leon Spinks, blocked punts to high
flies. | tell not only who and how much but also why
Joel 516—869-8076.

Female Announcer, FM style, Country. Good voice,
dependable. Looking for small market station. Joan
Dobbins 415—566-4228.

Female Radio Personality Experienced profes-
sional, energetic, vibrant and versatile. Wil relocate.
216-—-533-7471.

Experienced AC/Top 40 Jock. I'm ready to move
when you give the word. No offer overlooked, market
size no problem. Kevin Hilley, Box 73, Clementon, NJ
08021.

Top Market Jock wants to do mornings, but will con-
sider all shifts, on a well run radio station. if this is your
station, call Paul after 2 p.m. Central only! 312—824-
06786.

SITUATIONS WANTED TECHNICAL

Chief Engineer—Technical Director, Degree, 20
years experience, Complex Directionals, Proofs, Hi-
Power AM-FM Stereo, Remote control, Quality audio,
Processing, Construction. Box H-1186.

Appleton Newsmaker for hire!Contemp, Jazz,
AOR, Country experience. Writing, Production too! Has
fun on air without overdosing. Sick of time/temp every
3 minutes. Wants to (and can) create! 414—
233-8371. Also consider talkshows. Dave Saint-Ger-
main, 2020 Mount Vernon, Oshkosh, Wisconsin
54901.

Eastbound 1st phone combo man with good produc-
tion skills tired of being the gofer. Interested in CHR/
AC/AOR and all that jazz or engineering opportunity.
Northeast perferred. Will consider all contact Marty
Korlofsky, 2889 Florida St. Grand Jct, CO 81501 or
call 303—241-4688.

Major Market Classical Music announcer—Mellow
voice, facile, arresting personality Operatic back-
ground. Metro New York classical and foreign
language broadcast experience. Excellent program-
mer and commentator. Mature family man seeking per-
manency and stability. Box H-179.

D.J. with news and production experience. Reliable.
Looking for opportunity with growth. Secure, competi-
tive operation a must. Northeast or Midwest. Call Mike
716—876-5508.

Calt my Bluff! one of a kind confident enough for
cold audition on phone! (black) newscaster. D.J. Also
sales mature. Recently trained. Tape available. Laser -
eam delivery that penetrates but leaves no scars.
Open all market. Spencer (days) 212 —525-0993.

Experienced Morning man, contemporary w/ist.
Straight forward, cleancut, Jon Voight type, good
references. Thrives under pressure. Long hours. Jim
201-—-968-0242 evenings. or write Mr. Jimmy Scott,
40 1 nnaview Dr. Greenbronk N.J. 08812.

Cnristian announcer seeking empioyment at con-
temporary Christian music station. Karl 304—
755-3950.

Engineer, 51, Degree AMFM Experience 1955-72,
now US citizen First Phone license seeks job Radio,
TV. Contact A.M. Kandyil, 3508 Arthur Drive, Ruston,
LA 71270.

Experienced location recordist, conservatory gra-
duate, with 1st class license (plus Amateur extra) and
a strong belief in public radio, would like useful part-
time or temporary work in NYC. David Satz, 212—
662-1787 or 865-9593.

Available Short-Term Employment. 20 year pro.
New installations, rebuiids, troubleshooting, proofs,
maintenance programs. Shoupe 717 —249-6584.

SITUATIONS WANTED NEWS

Radio sportscaster—eleven years experience
covering high school, Jr and major college pro-
grams—exciting style—PE. grad.—Call Rob
Williams—512—233-3117.

Professional Print journalist w/M.A. in Radio/TV
seeks to break into radio news. Peter Bohns 415—
461-3112.

Black journalism grad with some experience wanis
to work for your news department. Competent writing
and delivery. Call John Clark after 5 pm. 215~
242-2917.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Take Charge News Director-Operations Manager. 20
years solid experience. Inovative Professional. First
phone. Solid On-Air Skills. Veteran street fighter; can
get the most out of staff. Prefer southern major market,
but will consider all. Let's talk winners. Box H-146.

Newsman-talk show host. Talent and experience
with First Phone. Good voice, excellent writer and in-
terview with strong music background. Can do it all.
Best references. Box H-154.

Outstanding Sportscaster one of the best, but hid-
den in a remote medium market, so you don't know it
yet. Exceptional PBPR solid sportscasts and interviews.
516—781-0037, Gary.

Soul Programer major market know how wants
smaller pond to swin in. 35K. 919—822-5218.

Profit Oriented programing specialist with proven
ratings performance, 8 years experience. Operations
responsibility and incentives a must. Top 100 markets
only. Box H-92.

Creative commercials are entertainment and ex-
perienced copy writer seeks career with large
medium or major market station. Ambitious, efficient,
very creative. Box H-96.

20 years! Top 10 markets. PD., D.J. Play by Play,
sales, TV. First PHone. Box H-172.

Amusing, Available, experienced, innovative, in-
telligent, irreverent, knowledgeable talk show host.
Sports or General. Larger Markets Only. 213—
462-5955, 213—506-7049.

Put a BArney in your life! Real live personality,
copywriter, programmer. DJ/Sales combo considered.
Contemporary formats. Barney Chase. 516 —
432-5258.

TELEVISION

HELP WANTED MANAGEMENT

Director of Engineering—Public VHF station on
Southwest seeks candidate for senior management
level position. Individual should have proven back-
ground in state-of-the-art television engineering and
operation. Must have ability to manage personnel in
the technical aspect of production, transmission, and
telecommunications planning. Responsibilities in-
clude budget management, transmission including
translator and state microwaves, personnel, design
and planning. Station is aggressive producer of public
affairs and cultural programming using studio, mobile
unit and EFP facilities. Individual must be oriented to
growth and expansion. Experience 5-7 years in admin-
istration and technical areas of broadcast television.
First class license and current knowledge of federal
laws required. College degree useful. Equivalent ex-
perience and education accepted in lieu of degree re-
quirement on a one year for one year basis. Minimum
salary $24,232. Send materials to: Personnel Depart-
ment, University of New Mexico, 1717 Roma NE, Albu-
querque, NM 87131. Mention this ad on your applica-
tion and reference requisition No. 617-A. AA/EQE.

Experienced, aggressive GM needed to help crea-
tive group develop new Northeast station. Local sales,
P & L responsibilities a must. Box H-112.

Production Manager: Mi-dle market midwest affili-
ate seeking professional individual with management
experience in all aspects of production. Must be a
self-starter, a leader, teacher and motivator of people.
Send resume and salary requirements to Box H-126.
EOE.

Unit Chief, Science Unit WGBH is seeking an ex-
perienced Unit Chief for its Science Unit. Respon-
sibilities include supervision of the kxecutive Hro-
ducer of “NOVA" and the development and supervision
of several new series on science, technology,
medicine and wild-life. The incumbent is required to
have ten years experience as senior producer/execu-
tive producer with thorough knowledge of all phases
of television production, including remote and studio
film and video. The experience must have been in pro-
ducing science and technical programs, films and
documentaries. Salary to $53,000. Forty hours per
week. Send resume to: WGBH, Personnel Department
(A-100), 125 Western Ave, Boston, MA. 02134. An
Equal Opportunity Employer.
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Television Station ueneral Manager Small market
CBS affiliate seeks aggressive sales-oriented Man-
ager in Alpena, Michigan. Successful candidate must
be familiar with all phases of commercial television
operation, including FCC reporting procedures, pro-
gram purchase and scheduling, and budgeting pro-
cedures. Salary commensurate with experience. Send
resume and salary history to: President, Thunder Bay
Broadcasting Corporation, 1390 Bagle- Street, Alpena,
MI 49707.

Traffic Manafer—if you have TV traffic experience,
are detail oriented, have an understanding of refation-
ship between Traffic, Saies, and Programming, are
looking for a challenging and rewarding opportunity,
then contact Jerry W. Fox, Program Manager, WTVG-
TV, PO. Box 5590, Lexington, Kentucky 40555. Send
resume, and salary requirements. No phone calls.
WTVQ-TV is an Equal Opportunity Employer.

KVIE Channel 6 An Equal Opportunity — Affirmative
Action Employer is now accepting applications for
Position: Director of Public information. Duties: man-
age promotion, public relations and information dis-
semination activities of KVIE-TV. Qualifications: 2
years’ public information/public relations experience.
Demonstrated writing and editing skills. Fiscal man-
agement experience. Application Deadline: § PM,
September 4, 1981. Salary: $20,000-$25,000 annual.
Submit letter of application, resume, portfolio, and
references to: Peggy Hughes, KVIE-TV, PO Box 6,
Sacramento, CA 95801.

Program Accountant to specialize in area of pro-
gram production. Prefer candidate with Accounting
degree and 2-5 years experience in motion picture or
TV program production industry. Cali Charles Shultz,
SuperStation WTBS-TV, 404—892-1717. EOE.

Director of Telecommunications. Minimum
Qualifications: A Bachelor's degree or an equivalent
combination of education and experience is required.
Six (6) months training in the use of TV studio equip-
ment at a college or university. Three (3) years in mass
communications and three (3) years in management
supervision. Preferred Qualifications: Bachelor's or
Master's degree in the field of Broadcasting or Com-
munications. Salary range: $24,274.56—$25,768.08.
Position open until filled, screening begins October
15, 1981. For application contact Florida Junior Col-
lege at Jacksonville, Personnel Department, 210 N.
Main Street, Jacksonville, Florida 32202. Phone 904 —
358-1812, ext. 316. An Equal Opportunity College.

HELP WANTED SALES

Major NE three-station pubiic operation is looking
for an underwriting sales person. Must be well-spoken,
able to write and present proposals to top corporate
officers. Sales/marketing background or similar ex-
perience required. Salary $10,000-$14,000 and will
build with results. Excellent benefits. Send resume to
Box H-76. An Equal Opportunity Employer.

Cable station growing into LPTV in 4th market
needs experienced and aggressive sales person. Ex-
citing, challenging position in almost virgin territory.
Excellent commissions. Send resume to CBI-TV, Dept.
B, PO. Box 129, Hammonton, NJ 08037 or call 609—
561-7083.

HELP WANTED TECHNICAL

TV & Video Engineers Needed. Chief Engineer,
Assistant Chief Engineer, Studio Supervisor, Mainte-
nance Engineer Top Salaries—Excellent Location.
Phone Alan Kornish at 717 —287-9635 and/or send
your resume to Key Systems, New Bridge Center,
Kingston, Penna. 18704.

Television Maintenance Engineer: Broadcast re-
lated experience in UHF Transmitters, 3/4 inch VTR
and Video Systems desired. New facilities, excellent
benefits and flexible working hours. Resume to Chief
Engineer, WLYH-TV, RD No. 5, Lebanon, Pa. 17042. An
equal Opportunity employer M/E

Maintenance Engineer: Growing production and
post production house needs maintenance engineer
for top quality equipment. Ampex VTR’s - 2" and 17,
CDL and Datatron editing, NEC digital effects,
CDL-480 switchers and more. Excellent benefits and
top salary to right person. Send resume to Bob
Stapleton - NET Television, Incorporated, 2715
Packard Road, Ann Arbor, Michigan 48104, or call
313—871-3600.

Studio Maintenance Engineer for KMID-TV in Mid-
land, Tx. 1st Phone and 1 year practical experience re-
quired. Salary negotiable. Contact Grady Woodward
915—-563-2222. KMID-TV is an equal opportunity
employer.

Senior Engineering: Position as assistant manager
for transmission with the five-station network of Loui-
siana Public Broadcasting. Responsible for the plan-
ning, purchasing, inventory, fabrication, staffing, in-
stallation, maintenance and general operation of
UHF(4) and VHF(1) transmitters. Requires six years
electronic engineering experience with three in UHF
(60 KW plus) operations and supervision. Salary
range $20,529 - $30,132. Write for application form
and submit resume to Director of Engineering, Loui-
siana Public Broadcasting, 2618 Wooddale Blvd.,
Baton Rouge, La. 70805. Closing date September 4,
1981. The Louisiana Educational Television Authority
is an Equal Opportunity Employer.

Audio Lead Engineer (Broadcast Technician i} for
major market Northwest PTV VHF station to establish
audio standards, plan and implement system, and
lead proper maintenance and operation of all audio
equipment and systems including muiti-track record-
ing equipment. MQ four years full-time experience/
training in radio or TV broadcast technician work. Must
have three years experience in compiex audio mix set-
ting; two years in installation, working with creative
staff on productions, esteblishing audio standards in
large broadcast or recording studio; one year ex-
perience leading, training staff, drafting pruchase
specs, executing stereo pickups for s-mphony, opera,
etc. Salary: $19,992 - $25584 liberal benefits.
Deadline October 19, 1981. For official Broadcast
Technician Il application form contact Henri McClen-
ney, Staff Emplo-ment Office, University of Washing-
ton, 1415 NE 45th, Seattle, WA 981895, 206—
543-2889.

Do you need a change? We are seeking a self-
starter to work as maintenance engineer in our major
market television station/production company. Only
those with 3-5 years experience in broadcast equip-
ment maintenance need apply. Send resumes to Box
H-144.

Wanted. ... Maintenance Engineer for major market
television station/production company. Must have
strong maintenance background. Salary mid 20's.
EOE, M/F send resumes to Box H-145,

Video tape editor needed to work in east coast major
market television station/production company. Ex-
perienced with 1", 2” quad and CMX editing. License
required. Send resume to Box H-147.

Maintenance/Video tape operator to work in major
market television station/production company. Assist
in operation and maintenance of latest state-of-the-art
production and editing equipment. FCC First required.
Send resume to Box H-148.

Assistant Chief engineer—Experiencea engineer
with maintenance background needed for expanding
group television station. Contact Paul Bock, CE,
WOWK-TV, PO. Box 13, Huntington, WV 25706. Phone
304-—-525-7661. An Equal Opportunity Employer.

TV Engineer: Progressive southeastern PTV station
seeks experienced person to operate/maintain state-
of-the-art equipment, including RCA TK-45 & 46's,
TK-28, TR-600, AE-600, Sony BVH-1100. High school
diploma, 2 years technical school, 2 years TV broad-
casting experience required. Call/write WDCN-TV, PO.
Box 120609, Nashville, TN 37212, 615—259-9325.
M-F 8:00 am. to 4:30 p.m. by September 18. AA/EEO
Employer.

TV Engineering Supervisor—Major market CBS
affiliate, WNAC-TV, Boston, has an immediate opening
for the person who can supervise technicians in the in-
stallation, maintenance and operation of television
equipment in compliance with company engineering
standards and FCC rules and regulations. At least 5
years of TV broadcast experience, ENG, digita! back-
ground and FCC General License are essential. Previ-
ous supervisory experience preferred. For prompt con-
sideration, send resume and salary requirements, to
Diane Puglisi, Division Personnel Manager, RKO
General Inc, RKO General Building, Government
Center, Boston, MA 02114, An Equal Opportunity
Employer M/F/H/Vets.

Tv assistant Engineer: Progressive southeastern
PTV station seeks person with basic technicatl back-
ground and strong desire to learn broadcast engineer-
ing. Position involves operation/light maintenance for
state-of-the-art television equipment. High schoo!
diploma, equivalent of two years electronics technical
training required. Some experience in television
engineering preferred. Cail/write WDCN-TV, PO. Box
120609, Nashville, TN 37212, 615—259-9325, M-F
8:00 am. to 4:30 p.m. by September 18. AA/EEO
Employer.

Texas-Oklahoma market seeks qualified studio
engineer who has experience with and knowledge of:
PC-70’s, Ampex 1200's, TCR-100, TK-+25. Send
resume to: Manager, KXII-TV, Box 1175, Sherman,
Texas 75090. 214—892-8123. EOE.

Electronic Technician—Responsible for the main-
tenance of ali electronics or mechanical equipment.
May be required to repair or maintain the physical
facilities at station. This includes but is not limited to:
plumbing, painting, carpentry, and set construction.
May be required to perform other duties as assigned
by Chief Engineer Must have First Class Radio-
Telephone License. Experienced in the maintenance
of complex electronics and electro-mechanical equip-
ment. Able to lift and carry 130 Ibs. a distance of 200
feet. Normal hearing and color vision with vision cor-
rectable to 20-30. Must be able to operate a motor
vehicle and be insurable. Send application, along with
resume, to KIMO-TV, 2700 East Tudor Road,
Anchorage, AK 99507, Attn: Chief Engineer.

Maintenance Engineer/Rank Cintel WGBH is
seeking an experienced Maintenance Engineer/Rank
Cintel who would be responsible for maintaining Rank
Cintel Telecine. Candidates must have a minimum of
five years Rank Cintel experience and knowiedge of
digiscan and topsy. An EE degree would be helpful.
Salary $13,468-$29,120. Forty hours per week. Send
resume to: WGBH, Personnel Department (A-99), 125
Western Ave, Boston, MA. 02134. An Equal Oppor-
tunity Employer.

Video Tape Editor: Primary job to edit weekly half
hour minicam news documentary. In addition will
supervise editing facility and assist in other minicam
editing. Knowledge of time code editing necessary.
Must have minicam news editing experience and
ability to edit for content. Background in journalism
and TV production desirable. ENG camera experience
desirable. Samples of work required. Submit salary re-
quirements, resume and cassette to Wiley Hance Of-
fice B WNED TV, 184 Barton St, Buffalo, NY 14213. As
soon as possible. No phone calls please. An Equal Op-
portunity Employer.

TV Technician: immediate opening. Minimum three
years experience in TV broadcasting. Operating ex-
perience with 2-inch and 1-inch video tape operation,
camera setup and ENG operations necessary. Send
resume to Myron Oliner, C.E., KBTV, 1089 Bannock St.,
Denver, CO. 80217. We are an equal opportunity
employer.

Studio Engineer—WTVD has an immediate opening
for a TV-Studio Engineer with high school diploma and
two years of technical training or on-the-job ex-
perience in TV technical operations. Send resume to:
Ed Wall, Chief Engineer, WTVD, PO. Box 2009,
Durham, NC 27702. EQOE.

Studio/Transmitter Maintenance Wanted 3-5 years
experience with State of the Art equipment. ACR-25,
VPR2, Chiron 4B and Grass Valley 300 with DVE. Ex-
perienced only, must be self starter. We are a growing
UHF independent in San Francisco. Salary negotiable.
Contact Chief Engineer, KTZO-TV, 2500 Martin St San
Francisco, CA 94124 EO.E.

Operating and maintenance engineer opening at
PTV station WBGU-TV for studio/remote production
and broadcast/CCTV equipment. Commercial FCC
license required. Two years’ TV station experience
desirable. Send application letter, resume, three letters
recommendation to: William Leutz, WBGU-TV, Bowl-
ing Green State University, Bowling Green, Ohio
43403. Application deadline September 18, 1981,
Equal Opportunity Employer.

HFI P WANTED NEw=

News Repurwer: Minimum one year experience.
Send tape & resume to Personnel Director, PO. Box
100, Nashville, TN 37202. An Equal Opportunity
Employe-
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HELP WANTED NEWS
CONTINUED

Expanding TV News operation is looking for two
general assignment news reporters and one addi-
tional news photographer. All ENG. Send tapes and
resumes to Steve Rollison, News Director, KAAL-TV,
PO. Box 577, Austin, MN 55912, No phone calls,
ptease!!! Equal Opportunity Employer.

Weathercaster/Feature Reporter Do you com-
municate well with people? We're seeking an ex-
perienced TV personality to present 6 & 11 pm.
weathercasts and to prepare human interest features.
Midwest medium market. An Equal Opportunity
Employer. Reply to Box H-98.

News Director - Midwest NBC-TV affiliate seeks pro-
duction oriented journalist to manage entire news
operation, including weather and sports departments.
Must have imagination and energy plus ability to deal
effectively with people. Salary open. EEO Station.
Send resume to Box H-110.

lowa TV station, competitive market, needs an
assignment editor. Experience preferred, unless you
come highly recommended. Knowiedge of lowa scene
desirable. We are an Equal Opportunity Employer.
Send letter and resume to Box H-130.

Science Reporter: Minimum one year experience
as a reporter To produce science reports, assist
weathercaster in preparation of weathercasts, and
train as backup weathercaster. Send tape and resume
to Personnel Director, PO. Box 100, Nashville; TN.
37202. An Equal Opportunity Employer.

Senior/Executive Producer immediate opening.
Expanding news department. if you can produce a fast
paced journalistically sound newscast and want to
join the best in the Midwest, then send tape and
resume today to A R Sandubrae, Executive News
Direc-or, KARD TV/Kansas State Network Box 333
Wichita Kansas 67201. Exp./Deg. Req. EQ.E. This
position will be filled immediately.

Camera operator needed by a Washington, D.C.
news bureau. Experience an absolute requirement.
Our candidate will most likely be employed at a local
television station news operation, be capable of edit-
ing and modest engineering chores. The news bureau
is equipped with excellent cameras and editing
facilities and provides reports via satellite to some of
the top stations in the country. If you only enjoy cover-
ing fires and plane crashes, the local station is proba-
bly where you should stay. If, on the other hand, a
chance to cover stories in the capital appeals to you
as well as living amid the social and cultural attrac-
tions of Washington, D.C. sounds interesting, send a
complete resume of your experience, education and
career goals to Box H-138.

6 & 10 PM Anchor—Monday thru Friday in sunny
Florida. No beginners, no readers. We need ex-
perienced working Anchor person. Send resume and
salary requirements. Top 60 market. Box H-157.

Top rated upper Midwest station seeks an ex-
perienced sports reporter for general assignment
work and weekend announcer. Send resume to Box
H-15R An Equal Opportunity Employer.

News Director, 125-140 size. In one of the west's
fastest growing markets. Net affiliate wants ex-
perienced person to run expanding dept. EOE
employer. Send resume and salary requirements to
Box H-165.

TV News Director—Network affiliate in North
Carolina has immediate opening for a news director to
manage its top-rated news department. Applicants
must possess a degree in Journalism and at least five
years experience in television. Background should in-
clude management as well as production. Send
resume and salary history to Box H-166.

Number 2 Medium market station in South looking
for Co-Anchor to take us to number one ... salary to
$20,000. You will write and do some reporting ...
Resumes to Box H-187. An Equal Opportunity
Empioyer.

Anchor-Producer-Reporter. Requires several years
experience. Work in professional atmosphere with
state-of-art technology in the Black Hills. Mail resume,
VTR with anchorireporting skills to Mike Morgan,
KOTA-TV, Rapid City, SD 57709.

For Fast Action Use
BROADCASTING's
Classified Advertising

Sports Anchor/Reporter Looking for creative and
aggressive sportsman with personality. Principle
responsibility is weekend anchor. Aiso strong field
work for radio and television. Must have TV experience
with a first class on-air presentation. Tape and resume
to Fred Caesar, WHP TV-Radio, PO. Box 1507, Har-
risburg, PA 17105. EQO.E.

Co-Anchor/Producer for Midwest network affiliate.
Creative compensation package for talented veterans.
Writing samples, tapes, first reply to Tom Maxedon,
WLFI-TV, PO. Box 18, Lafayette, indiana 47902.

Hiring Staff for new newscast. All positions open for
news, sports, weather Experience preferred. Send
cassette to KTPX, News Director, Box 6699, Midland,
TX 79701,

Wanted: Anchor/Reporter, prefer experience, for
small market TV station. Growing staff, will do some
sports and news reporting. E.O.E. employer. KUMV TV,
Box 1287, Williston, North Dakota, 58801. Phone
701—875-4311.

Needed immediately an imaginative and creative
radio continuity person to produce and/or write radio
commercials for an adult contemporary AM station
and a Country FM station, Experience essential. Send
resume and tape to Station Manager WAXX/WAYY
Radio, PO. Box 47, Eau Claire, WI 54702. An Equal Op-
portunity Employer.

Weekend Anchor. We are still looking for a bright
energetic person to anchor and report at our Cor-
inthian-owned, CBS affiliate. Rush audition tape and
resume to Robert Allen, News Director, KOTV, PO Box
6, Tulsa, OK 74101. Equal Opportunity Employer.

Reporter— Top-rated station {ooking to increase its
dominance. Two years previous television experience.
Tape and resume to News Director, WKBW-TV, 7
Broadcast Pi., Buffalo, NY 14202. EOE.

Number One Rated NBC affiliated in top fifties
market with two openings: Weekend Anchor/Reporter
and Producer/Reporter. We're state-of-the-art with live
chopper and 1” editing. Send tape, resume and salary
requirements to News Director, KARK-TV, PO. Box 748,
Little Rock, AR 72203. EQE.

Anchor Western Affiliate is looking for a strong
broadcast journalist to lead a competitive news team.
Good salary and benefit package. Send tape and
resume to Ofivia Lage, Personnel Department, KSEE,
PO Box 12907, Fresno, CA 93779. An Equal Oppor-
tunity Employer.

Weekend Anchor/Reporter Minimum two years ex-
perience in commercial TV as a reporter or anchor.
Send resume and audition tape to Bob Totten, News
Director, KTSB, Box 2700, Topeka, Kansas 66601.
Equal Opportunity Employer.

HELP WANTED PHUuHAMING,
PRODUCTION & OTHERS

TV Traffic If you have experience in TV traffic, a
thorough warking knowledge of the relationship be-
tween traffic and other departments in a television sta-
tion, and are interested in broadcast automation; then
you may want to consider joining our instaliation team,
Salary: D.O.E. extensive travel throughout U.S. re-
quired. Send resume to Gene Gach, 1455 E. Tullie Cir,
Suite 102, Atlanta, Ga. 30329.

Commercial Producer/Director—2 years
minimum commercial production experience required
with an innovative and comprehensive knowiedge of
studio/iocation production and lighting. Must establish
and maintain a good rapport with clients and have
hands-on experience with TK-76 camera, videotape
editing, Chyron IV, location fighting. Quality-minded
applicants may send resume and cassete to; Tom
Tenhundfeld, WKRC-TV, 1906 Highland, Cincinnati,
Ohio 45219 by Sept. 9. EQE.

Skyline Productions is currently in search of talent
and is arranging auditions for both host/hostess and
various types of acts; variety singers, dancers, musi-
cal groups and comedians etc. for a new television
series eminating from Atlantic City, New Jersey. Send
tapes and all inquiries to Kenneth Gewertz, Skyline
Productions Inc, 321 N, Delsea Drive, Deptford, NJ
08096 or call 609—845-8416.

TV Program Manager—College graduate with ex-
perience in programming, promotion and production;
and at least three years experience as supervisor or
department head in television. Contact William E.
Wuerch, WPRI-TV, 25 Catamore Boulevard, East Provi-
dence R.I. 02914. An Equal Opportunity Employet.

Producer/Director, Video Promotion for public TV
station. Responsible for all station breaks including
on-air fund-raising. Minimum 3-5 years TV production/
direction experience. Available September 1, 1981,
Send resume and 3/4" tape to: Personnel Manager,
WTVS/Channel 56, 7441 Second Blvd,, Detroit, Mi
48202. EEO/AAE.

Producer for PM Magazine: Person will be responsi-
ble for complete production and packaging of PM
Magazine; pre-production, field-production, and post-
production of feature stories, development and pro-
duction of local departments and tips, development
and management of all office systems, budget
development, and control. Management, budget and
organizations skills are necessary Producing and
directing experience in the studio and the field is es-
sential. Prior experience with PM Magazine is highly
desirable. Send salary requirements and resume to
Frank Watson, Station Manager, WINK-TV, PO. Box
1060, Fort Myers, Florida, 33902. EEO.

Production Photographer/Editor. ... thorough
working knowledge of 3/4 inch and 1 inch shooting
and editing a must. Send resume and sample tape to
Production Director, WKBW-TV, 7 Broadcast PI,
Buffalo, NY 14202. An EQE.

KPRC TV Houston's. NBC Affiliate needs an ex-
perienced Writer-Editor-Producer as a Promotion
Assistant. [f you have at least 18 months' experience
writing and editing videotape and are interested in a
challenging position in our station's promotion depart-
ment, we'd like to talk. We need an individual to be a
Promotion Assistant and primarily handle our on-air
news promotion. We cffer a fine salary, great benefits,
excellent working conditions and an exciting variety of
hard work.

Commercial Director/Announcer/Copywriter: We're
seeking a director with experience, talent and
enthusiasm; someone skilled in location and studio
tape production, in editing, and on-camera perfor-
mance. Whatever it takes to produce a selling com-
mercial from concept to completion you'll have the
freedom to create. Southeast medium market. EQE.
Box H-178.

Video Tape Editor: Primary job to edit weekly half
hour minicam news documentary. in addition will
supervise editing facility and assist in other minicam
editing. Knowledge of time code editing necessary.
Must have minicam news editing experience and
ability to edit for content background in journalism
and TV production desirable, ENG camera experience
desirable. Sampies of work required. Submit salary re-
guirements, resume and cassette to Wiley Hance, Of-
fice B. WNED TV, 184 Barton St, Buffalo, NY 14213, As
soon as possible. No phone calls please. An Equal Op-
portunity Employer.

SITUATIONS WANTED MANAGEMENT

Program Director/Station Manager. 20 Year TV Man-
agement Professional ... Programing, operations, ad-
ministratgon. Complete knowledge of FC.C. rules ...
Licensing is a specialty 602—293-3383.

General Manager A proven winner with 20 years of
highly skilled TV Management experience. Medium or
Major markets preferred. Box H-139.

Award-winning Anchorman in top seven market
available by Fall season. 12 years experience from re-
porter to news director. Hard-hitting documentaries,
crisp writing, solid delivery and sirong on-air ap-
pearance to be your up-front anchor. Box H-171.

SITUATIONS WANTED TECHNICAL

Construction Heavyweight. Chief Engineer, Admin-
istrator. | Am All Three. Will reply with resume and
references. Box H-57.
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SITUATIONS WANTED NEWS

Sports Anchor/Reporter Currently weekend
anchor in medium market. Extensive PBP major col-
lege football, basketball, hockey. Excellent production
skills. Learned from group up as ENG photographer.
Notre Dame M.A. and B.A. Clean-cut, all-American-boy
look. Seek move to fulltime. Will relocate anywhere.
219—277-8083 before 1 p.m.

35-year-old woman, college graduate, studied TV
news journalism/newswriting/interview & talk show
techngiues. 7 years O/C experience as commercials
actress NY, seeks first opportunity as news reporter/in-
terviewer. Willing to learn other aspects local news.
Tape available. Box H-41.

Professional Meteorologist, AMS Member, cur-
rently top 50 market, desires fuli-time number one
weathercasting program. Box H-119.

Talented Sports Reporter [ooking for solid station,
any market, excellent PBR sportstalk, reporting 6 years
experience, ready immediately, call Jim 614—
436-6133.

Excellent News Reporter with strong deiivery, 6
years experience, want dependable operation, any
market, ready immediately, call Jim 614 —436-6133.

Talented Sports Anchor/reporter with Play-By-
Play experience seeks new opportunity. 305-
763-1686, mornings.

Hard working Female seeks TV news reporter posi-
tion in a small market. Has some radio experience.
Will relocate. Tape and resume. Sheryl 212—
392-6449.

Anchor—Male, 28, dominant numbers. Masters De-
gree, quality writer, news director caliber. | know what
it takes to turn an operation around. Box H-173.

Sports Photographer. Award winning News/Sports
ENG photographer in major market seeks full-time
sports in major league town. See my tape before foot-
ball season. Box H-175.

Who Desires Maturity, experience in writing, pro-
ducing anchoring or ND? 25 years. Knowledgeable,
still eager. Family Man. No gray hair. Pat Bange, 10371
SW 156th St, Miami, FL 33157.

35-year-old woman coliege graduate, studied TV
news journalism/newswriting/interview & talk show
techniques. 7 years O/C experience as commercials
actress NY, seeks first opportunity as news reporter/in-
terviewer. Willing to learn other aspects, local news.
Tape available. Box H-41.

Major market assistant news director last five years
seeking job as news director Tom Wayne, 612—
735-6380.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

PM Field Video Producer seeks new challenges in
PM, Documentary unit or News. Management poten-
tial. Top 30 market experience. Creative production
skills. Versatile problem-solver. Box H-131.

Dynamic Talk Show Hostess - Wake up your air
waves with the sparkling bright personality of multi-
talented Jeannie Marie. 312—580-5759.

Production Assistant—"“Possess professional and
personal pride.” Assisted and was capable of operat-
ing independent TV. production studio. Good basic
production skills with strength in film/video photogra-
phy and editing. Available immediately and willing to
relocate. Keith Lowthert, Box 181, Great Mills, MD.
20634 301 —994-0125.

Someone gave you your first break! Enthusiastic
new Syracuse grad seeks his! Intelligent, mature,
diligent; good voice and appearance. Very eager; wili-
ing to relocate. Lew Bernstein, 11 Winchester Drive,
Liverpool, NY 13088, 315—457-2395.

ENG/EFP Cameraman/Editor-7 yrs. exp. in educa-
tional, documentary, news, music, commercials, maga-
zZine, sports. Also sound engineer. Seeking position
shooting any of above. Tape available. Carl A, 517
Washington Ave., Dunkirk, NY. 14048; 716—
366-6365.

ALLIED FIELDS

HELP WANTED MANAGEMENT

Recent law school graduate-masters-communica-
tions-experience: research, marketing, sales, com-
puter conversion-business oriented-seeks opportunity
with station/group in intermediat management posi-
tion. Will relocate. 216—285-7891/286-4600.

HELP WANTED SALES

Cable Advertising Sales Manager for top-100
market. Ground-floor opportunity for experienced
media sales person looking for long-term growth op-
portunity with cable advertising sales group. in-
dividual must have imagination and ability to sell
creatively to local, national and regional advertisers in
market well populated with local radio, television and
print. We currently sell local availabilities in ESPN,
CNN, USA Network and Music TV. If you're a self-
starter, a go-getter and you're looking for a real
chailenge, we'd like to hear from you. Send resume to
Tele-Cable Sales, Inc, PO. Box 20, Syracuse, N.Y.
13212. EOE.

HELP WANTED TECHNICAL

Reward for UHF iransmitters. Quality Media wili
pay a $500 reward for information which leads to our
purchase of any UHF television transmitter. One
reward per transmitter. Call Bill Kitchen 800—
241-7878. In GA call 404—324-1271.

Christian Television Network non-profit Religious
organization needs cameras, recorders, switchers,
monitors, transmi-ters, microwaves, towers, trucks, etc.
Tax deductible receipt issued for any amount of con-
tribution. Contact Rev. Lee Foster 713—991-3053. PO.
Box 772, Alvin, TX 77511.

Standby FM Transmitter with exciter Need 1 kw to
3 kw. Operating or near operating condition. Don
Payne 317 —448-1566.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing avaitable. Transcom,
215-—-379-6585.

2.5KW FM Harris 2.5K, 2 years old, mint Call M.
Cooper 215—-379-6585.

3.5KW FM McMartin 3.5K w/B9-10 exciter, 2.5 years
old with spares on air. Call M. Cooper, 215—379-6585.

Consulting Engineering Firm—Southeast
Engineering position. Immediate. Send resume and
salary requirements to Kessler and Gehman Associ-
ates, 1511 N\W. 6 Street, Gainesviile, FL 32601.

Chief Engineer for newly equipped University
telecommunications center. Facitities include 50 kw
FM, UHF, ITFS, CCTV, and production studio, EFP and
remote units. BS in related field and 3 years engineer-
qng experience required. Competitive salary plus uni-
versity fringe benefits. Apply to: Joel L. Hartman,
Bradley University Center for Learning Resources,
Peoria, 1L 61625, 309—676-7611 X235. An Affirma-
tive Action/Equal Opprotunity Employer.

Consulting firm has opening for experienced
engineer proficient in radio-television allocations, an-
tenna systems, project management. Send resume
and salary requirement to—Lawrence Behr, Lawrence
Behr Associates, Inc., PO, Box 8026, Greenville, North
Carolina 27834.

HELP WANTED PROGRAMMING,
PRODUCTION, OTHERS

Growth Opportunity In Cablecasting. State-of-the-
art cable system serving over 80,000 subscribers has
an opportunity for Dynamic self starter. The right per-
son should have broadcast experience in news, public
affairs and advertising sales. This is the spot for a per-
son looking to do their own thing. It's a new position in
an established North East cable television company.
The position reports to the senior management of the
company. Please submit resume and salary history to
(no telephone calls): James E. Doucette, Cablevision
Industries Inc., 6 Wierk Avenue, PO. Box 311, Liberty,
New Yark 12754,

Bookkeepers—California neeas wwo ful-cnarge
bookkeepers for major markets. Excellent salary plus
benefits with great company in beautiful weather by
the ocean. Creative Broadcast Services, 6290 Sunset
Blvd,, Hollywood, CA 90028 213—467-8151.

Audio Production East Coast R-TV production firm
seeks radio production people to handle recording,
editing, and final assembly of broadcast programs.
Send resume, salary requirements, and references to
Box H-164.

WANTED TO BUY EQUIPMENT

1KW FM Gates FM-1C w/exciter, excellent cond.
Spares. Call M. Cooper 215—379-6585.

Broadcast Systems Inc. supplies over 100 lines of
quality television broadcasting equipment to meet
your television systems needs. Call Les Hunt, 703—
494-4998,; Carroll Ogle, 919—-544-1484; Byron
Fincher, 2056—525-5467; Marvin Bussey, 214—
B67-8775; Bill Martin, 417 —876-6354; Al Crocker,
805—~929-4476; and, Jim Spears, Chuck Balding,
Cary Fitch, or Don Forbes at 800—531-5232. We
specialize in quality television equipment.

10KW AM RCA BTA 10U-1 (1965), many spares,
proof, on air. M. Cooper 215—379-6585.

10KW FM Harris 10H3 (1976) w/TE-3, stereo, sca
and many spares, excellent condition. M. Cooper
215—~379-6585.

RCA TP 66— 16mm film chain projectors. Excellent
conditiont Call now 305—756-0699 at International
Cinema Eqg. Co, 6750 NE 4th St., Miami, FL 33138.

10KW FM RCA 10D-1 w/Moseley S.S. exciter,
stereo, spares, excellent condition. M. Cooper 215—
379-6585.

1KW AM Collins 20V-3 (1969), many spares, proof,
on air. M. Cooper 215—379-6585.

25 KW FM McMartin wiexciter, stereo, SCA. 2 yrs.
old On-air. M. Cooper ?15—-379-6585.

For Sale—CVS, 520 TBC Best Offer Call: 312—
641-6030 Days.

Groton Computer terminal. Like News. Dirt cheap,
$2,000.00. LaVerne Garton, KBON-KDIG, 714—
885-6555.

Used Equipment Bargains: RCA TT-10AL 11KW
VHF Transmitter $5,000; Complete GE Film Isiand
$18,000; RCA TR-70 VTR, Cavec & D.O.C, $17,000;
Ampex 1200B VTR, D.O.C., Velcomp, Editor, $16,000;
Norelco PC-70 Color Cameras $8,000; GE PE-400
Color Cameras $3,000; CBS 504B TBC, $5.000;
VITAL VIX-100-4 Switcher, Studio & Master Control,
$12,000; Envirozone Air Filters, $500; Hundreds of
other items. 30 Brands new equipment. Call Bill
Kitchen or Jim Herring, Quality Media Corporation,
800--241-7878. In GA call 404—324-1271.

Wanting 250, 500, 1,000 and b5uu0 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Wanted four to sixteen Bay Circularly Polarized high
power FM antenna ... Call 916 —233-2713.

Want to Buy Used equipment for Class A and Class
C CP's Need everything; transmitters, towers, anten-
na's, marti remotes, etc. Call John 612—222-5555.

Instant Cash For Broadcast Equipment: Urgently
need UHF Transmitters, Microwaves, Towers, Weather
Radar, Color Studio Equipment, AM & FM Transmitters.
Call Bili Kitchen, Quality Media. 800—241-7878. In
GA call 404-324-1271.

Remote Production Cruiser: Beautiful condition,
full air-conditioning, camera platform on top, new
diesel engine and drive train. Equipment includes: (5)
GE PE-350 cameras (can upgrade), minicam,
motorized cable reels, full monitoring, full audio and
video switching. Quad VTR and 3/4" editing system.
$130,000 takes it all. Call Bill Kitchen, or Jim Herring,
Quality Media Corporation, 800—241-7878. in GA
call 404—324-1271.

New 5 KW Hi-Band VHF Transmitter: Never used,
in factor crates. Standard electronics Model No!s
AHE53, TH652, TH613. Tuned to Channel 10, can be
tuned to any hi-band channel. $30,000. Call 800—
241-7878. Bill Kitchen or Jim Herring, Quality Media
Corporation, 800—241-7878. in GA call 404—
324-1271.

Broadcasting Aug 24 1981
68



FOR SALE EQUIPMENT
CONTINUED

Used ENG Equipment: Sony DXC 1600 Cameras, 4
avail. 8800 ea. Sony RM-400 Editor $400; Con-
vergence ESC-1 Joystick Editor $1,500; Sony
VO3800 3/4” VTR $1,500. Call Bill Kitchen or Jim Her-
ring, Quality Media Corporation, 800—241-7878. In
GA call 404—324-1271.

ENG—Production Van: Like new with (2) Hitachi
SK-70 Cameras, JVC 3/4" Editing Package, Portable
VCR, CVS5048 TB.C. with Noise Reduction, 3M1114
Switcher, Character Generator, Elaborate Audio, Patch-
ing, and Monitoring, Custom Ford Truck with Camera
Platform and Generator. Cost over $200,000 new plus
labor. Everything you need to go to work today. $100.-
000 or make offer! Call Bill Kitchen or Jim Herring,
Quality Media Corporation, 800—241-7878. in GA
call 404—324-1271.

Radar colorizer for sale. One Arvin TW1A Telweather
3 level colorizer. Call 515~289-1314.

For Sale: 3 1/8 in. Rigid Copper Transmission line.
EIA Flange; 20' sections; 50 OHM; Caill 913—
232-1840.

Used broadcast television equipment. Hundreds
of pieces wanted and for sale. Please call System As-
sociates to receive our free flyer of equipment fistings.
213—641-2042.

2 RCA TK-42 cameras in fair condition with some
spare parts. Will sell or trade for color special effects
generator or character generator or any other color TV
equipment. Call or write Ken Beno, Lake Land College,
Mattoon, IL 61938 217-—235-3131.

Sparta/Bauer two 15 kw AM transmitters like new,
can be used as a 25 kw AM with combiner or used as
10 kw AM. Both units available Sept. 15th. Many
Spares. Will sell separately or together. New in 1972.
Besco Internacional, 5946 Club Oaks Dr, Dallas, TX.
75248 214—630-3600.

Sportscasters! Play by play jobs are easier and
quicker with these nationally-used charts and stat
forms for football, basketball and hockey. Plus, special
sale on multi-sport post cards and greeting cards.
Free brochure: SuperStat, PO Box 1, Endwell, New
York 13760.

FM-Optimod—Orban Tri-band 8100-A Limiters, in
stock. Call Val-tronics, 717-655-5937.

Ikegami HL-79A Mint! Mint! 60 hrs. use w/Fujinon
14:1 lens w/2X Must Sefll $35,995.00. 415
676-7260.

Spectrum Analyzer Tektronix 7L13 Perfect condi-
tion. $12,000. Radio Engineering Company, N. Patter-
son. 805—688-2333.

COMEDY

Free Sample of radio’s most popular humor service!
(Request on station letterhead) Q'Liners, 1448-C West
San Bruno, Fresno, CA 93711,

Andrew HJ5-50 heliax—215 feet—in various

lengths. 4 Luxo mike arms & mounts. 208 —743-2282.

Hundreds Renewed again this year! Free sample.
Write on station letterhead to: Contemporary Comedy,
5804-B Twineing, Dallas, Texas 75227.

;‘Comic Relief.” Just for laughs. Bi-weekly, Free sam-
pie. Whilde Creative Services, 20016 Elkhart, Detroit,
Mi 48225,

MISCELLANEOUS

TV Guide-complete set. Make offer. Box 90-B,
Rockviile, MD 20850, 301-654-1876,

Small Market radio station owner who has done it all
for thirty-two years and loves radio would love to meet
like-minded lady who is station owner, or Mang., SM,
Salesperson or who would like to be anyone of the
above. I'll merge or marry. Whoever survives will be
wealthy widow or widower. Please hurry, 'm not get-
ting any younger. Rush replies to Box H-168.

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 30801.
213—595-9588.

For the best in original film scores, its “Music from
the Movies” with your host Phillip Addiego Mondays
11:30 p.m. and Saturdays 10:30 p.m. on KALW 91.7
San Francisco.

Deejays! Need audition tapes? Expert production,
reasonable cost. Studio, large music library, jingles,
commercial and news copy. Resume writing and tape
duplication available. Call Glen Gordon, Audic Pro-
duction Specialists: 213--761-4536.

INSTRUCTION

New York City Pros train you as announcer, D.J,,
newscaster-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. A.TS. 152
West 42nd St, New York City, 10036.212—221-3700.

EMPLOYMENT SERVICES

Radio Jobs!!! Placement!!! “Anywhere in the USA”
Guarantee: Write: NYMO Consultants, Box 852, Saco,
Maine 04072.

CONSULTANTS

MJO News Associates. The broadcast news
specialists. Box 11043, St. Louis, MO 63135. 314—
522-6325.

RADIO
Help Wanted Programing, production, Others

Help Wanted News
Continued

If You’re Talking, We’re Listening

Frank N. Magid Associates, the country's leading research and
consultation firm, is looking for tapes and resumes of individuals
involved in news and news/talk programming. We're interested in
hearing from newscasters, sportscasters, program hosts, and talk
show hosts from all market sizes. If you're looking to expand your
horizons, we'd like to hear from you. We promise you won't get
lost in the shuffle. Tapes and resumes should be sent to:

Frank N. Magid Associates
Radio Talent Placement Service
One Research Center
Marion, lowa 52302

Help Wanted News

IMMEDIATE OPENING

NAFM FARM DIRECTOR
FOR

INTERMOUNTAIN FARM/RANCH NETWORK

(headquartered in Denver)
Send resume, salary history, aircheck to:

Jerry Trapp
312 E. South Temple
Salt Lake City, UT 84111
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NEWS DIRECTOR

Upper Midwest medium market searching for highly
motivated News Director to lead four person staff.
State of the art equipment, including mobile. Must
understand style and content of contemporary news,
Excellent salary, $24,000 plus. Equal Opportunity
Employer. Send resume to Box H-100.

Help Wanted Announcers

A RARE PLUM!

Northeast Decades-Long market leader,
Modern MOR. Personality Pro who's
good with people; genuine; communi-
cates in natural way; works occasional
phones; can handle a show containing
a high mix of legit info. Great support;
great facilities; dynamite organization.
Send full description of capabilities,
background, salary requirement. An
Equal Opportunity Employer. Box H-90.

Situations Wanted Announcers

OWN YOUR MORNING MARKET

AM Drive Communicator ... Relevant and enjoyable
approach incorporating basics ... phones ... humor
geared to your market ... community involvement ...
Major market success in AM Drive and Programing ...
Currently employed and succeeding. Call (609)
397-8318.

- E——




Situations Wanted Programing,

Production, Others

Help Wanted News Continued

Triple Threat

One of the nation's leading Radio/
TV talk show hosts, currently
employed, now available for major
opportunity. Mature, witty, controver-
sial, entertaining and contemporary.
PLUS broad programing back-
ground with phenomenal track
record and ratings success in top
ten markets. Long on experience.
Can lead your news/talk operation
into a winning one. In person get
together can be arranged Sept
13-16 NARB, or write Box H-180.

TELEVISION NEWS ANCHOR

Aggressive news operation in competitive, sun belt,
major market needs a talented anchorperson with

solid reporting experience for weekday program. M/F
EQE. Send resume and tape to:

Box 1046
Drexel Hill, PA 19026

Help Wanted News

REPORTERS
We are expanding our news operation and are
forming a special reporting unit. If you want to
help us turn Nashville on its ear and you have
the expertise in the foliowing areas, we want to
see your work:
Business/Economics
Consumer
Health
Legal
Features
We are also looking for producers and photo-
graphers.
Send tape & resume to Jim Cairo, ND, WNGE
TV, 441 Murfreesboro Rd., Nashville, TN
37210. EOE.

REPORTER

Central Virginia News Operation needs a creative,
visually oriented person who is a strong copy writer
and works well with others. Should have background
in state government and political affairs. College de-
gree and experience required. CBS affiliate. Resumes
and tapes to Jay Moore, News Director, WTVR-TV,
3301 West Broad Street, Richmond, VA 23230.

Top 25
News Anchor

Sun belt West Coast network affiliate is
searching for experienced, professional
anchor talent to join expanding, quality
news operation. We'll only consider “ge-
nuing” people interested in people and
who can demonstrate same on tape.
An Equal Opportunity Employer, M-F
Send resume and references to Box
H-143.

SACRAMENTO, CALIFORNIA
TWENTY FIRST MARKET

We're looking for a solid, professional and personable
co-anchor for our newly expanded news. We're a
group owned network affiliate with a commitment to
straight forward, no-nonsense news programming. If
you're an experienced, positive and dedicated in-
dividual, send resume, references and audition tape to
Jim Morgan, News Director, KXTV, 400 Broadway,
Sacramento, California 95818.

An Equal Opportunity Employer, M-F

Television News Anchor

One of the finest broadcast stations
in America is looking for an anchor
who will continue a tradition of
dominance. If you can demonstrate
superior communications skills, a
track record of professional suc-
cess and a willingness to work, we
will reward you with a compensa-
tion package to match your skiils.

All inquiries will be held in the stric-
test of confidence. Please send
your resume, and a recent unedited
air check to:

Bob Jordan

News Director

KSTP-TV

3415 University Avenue

St. Paul, MN 55114

KSTP TELEVISION @

E.O.E.

METEOROLOGIST
This is a rare opportunity for a-rare
individual. If you have a degree in
Meteorology, an AMS Seal, and
superior on-air presentation skills,
we may have a job for you.

Our nine person weather services
department is equipped with state
of the art equipment, including
Doppler Radar and computerized
graphics.

Your application will be held in the
strictest confidence. Send a resume
and aircheck containing several re-
cent weathercasts to:

Dennis Feltgen

KSTP-TV

3415 University Avenue

St. Paul, MN 55114

HSTP
TELEVISION

Equal Opportunity Employer

EVENING ANCHOR

For highest rated station in top 150
markets. Want experienced,
authoritative air personality. All in-
quiries confidential, E.O.E. Send
resume and video cassette (tape
returned) to: James A. Noe, KNOE-
TV, PO. Box 4067, Monroe, Loui-
siana 71201,

Help Wanted Management

ENGINEE ING
MANAGEMENT

A major West Coast (California) broadcast
facility has an excellent opportunity for a take-
charge professional with proven engineering
management skills.

The ideal candidate must have a thorough
knowledge of master control, studio, video
tape, transmitter and E.N.G. microwave opera-
tion. Individual must have proved abilities to
coordinate personnel, budget and interdepart-
mental interface.

Excellent salary and benefits package. For
prompt consideration in strict confidence sub-
mit resume to:

Dept. EEM
PO. Box 60234
Los Angeles, CA 90060

Equal Opportunity Employer
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Help Wanted Technical

Television

AUDIO/VIDEO
SYSTEMS
ENGINEERS

The American Broadcasting
Companies, Inc. has immediate
opportunities for individuals ex-
perienced in the design and
specification of broadcast sys-
tems, videotape systems and/or
broadcast facilities. Additional
positions will become available
in early 1982. Responsibilities
will include direct involvement in
the design of ABC’s West Coast
Network Broadcast Center and
technical modifications for pro-
jects related to the 1984 Olym-
pics Technical Center. Requires
experience in above area, prefer
BSEE or equivalent experience.

If you are interested in the above
position, please call or send re-
sume in confidence to:

Dean Feruce

ABC

4151 Prospect Avenue
Hollywood, CA 90027
(213) 557-5373

An Equal Opportunity Employer

ELECTRONIC
MAINTENANCE
ENGINEERS

The National Broadcasting Company has
several excellent opportunities for ex-
perienced Electronic Maintenance
Engineers for its owned and operated Bur-
bank, California, facility.

Successful candidates should possess at
least 3 years hands-on service experience,
preferably from a broadcast station or
related activity. Consideration wifl also be
given to individuals with good working
knowledge of any of the following: 3/4 inch,
1inch and 2 inch videotape recorders, audio
and video equipment, CMX, Quantel, ADDA,
and Chyron, minicomputers and peripheral
equipment. AAS or BS degree in Electronics
desirable. Digital experience preferred.

We offer an excellent benefits package
including tuition assistance, salary com-
mensurate with experience. Please send
detailed resume and salary history in con-
fidence to:

Empioyment Office — EME

National Broadcasting Co.

3000 West Alameda Ave.
Burbank, CA 91523

Equal Cpportunity Employer M/F

Electronic Journalism

The National Broadcasting Company has immediate openings in its Electronic

Journalism (EJ) Department:

TECHNICAL MANAGER
(EJ EQUIPMENT)

This newly created position requires 2+ years broadcasting experience in EJ
management or operations. Hands-on knowledge of EJ news gathering techni-
ques and equipment is essential. Individual will be responsible for supervising
the local EJ bureau maintenance operation, including crews, editors, facilities,
etc. Some travel required. Engineering Degree preferred.

EJ ENGINEER

WH.I be responsible for equipment diagnosis, preventative maintenance, and
maintaining stock levels. Knowledge of operations and design of EJ cameras
and 3/4" videotape equipment required. Must be available for flexible hours (not

graveyard) and some local travel.

NBC offers an excellent benefits package and salaries commensurate with ex-
perience. Please submit resume, stating salary requirements, in confidence to:

W.C. Fallon/EJ
NBC, 30 Rockefeller Plaza

New York, New York 10112
An Equal Opportunity Employer M/F
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Help Wanted Programing,
Production, Others

PROMOTION PRODUCER

Immediate opening for position with New York based
cable network. Must have experience with all aspects
of on-air spot promotion. Send resume, tape and sal-
ary requirements to Doug Keck, Rainbow Productions,
100 Crossways Park West, Suite 200, Woodbury, N.Y.
11797.

MRAgR2ine

WE'RE LOOKING — FOR YOU?
WDBJ Television, a quality broadcaster
in the desired "quality - of - life” Shenan-
doah Valley wants a managing producer
for our top-rated PM MAgazine. Candi-
date must have the technical and man-
agerial skills to supervise and challenge
a talented staff. PM experience prefer-
red. WDBJ is an equal opportunity
employer. Send resume, tape and salary
requirements to:
Program Director
WDBJ-TV
Call Service 7
Roanoke, Virginia 24022

evenin

MRAgR2ine

WBZ-TV Boston

Editor, minimum three years 3/4” editing ex-
perience on PM Magazine or similar program.
Person will be responsible for editing four-five
stories per week for number-one rated daily
prime-time access program.

Send resume and cassette to:

Susan Levit
Producer—Evening Magazine

1170 Soldiers Field Road
Boston, MA 01234

An equal opportunity employer

Situations Wanted Programing,
Production, Others

ATTENTION!

Top-20 News/Doc/Mag
Programers
Major Market

Award Winning Feature Team
Photographer/Producer
and
Reporter/host
Employed but itchy

Reply Box H-162.




Situations Wanted News

TOP TEN ANCHORMAN

Available soon. Mature, dynamic, multiple-
award winner looking for news operation com-
mitted to being market leader. In-depth report-
ing, solid writing, strong camera appearance.
All replies considered. Box H-170.

ALLIED FIELDS

Help Wanted Management

Public Notice

NOTICE OF AVAILABILITY

OF A REQUEST FOR PROPOSAL FOR A CABLE COM-
MUNICATIONS FRANCHISE. The City ot Proctor,
County of St. Louis, Minnesota, invites proposals for a
cable communications franchise. A standard proposal
form shall be completed and submitted in accordance
with the system design and services as specified in
the “Request for Proposals” both of which are availa-
ble from the undersigned. Proposals will be accepted
until October 15, 1981 at 5:00 p.m. All proposais
received will be available for public inspection during
normal business hours at the City Clerk's office, 200
Second St., Proctor, Minnesota. Each such proposal
shalt be accompanied by a $25.00 non-refundable fil-
ing fee payable to the City of Proctor.

MARKETING AND SALES EXECUTIVE
Video Production and Technical Sales
NEW YORK

This is a chalienging opportunity for someone who knows the broadcast and non-broadcast video markets,
understands the technology of TV, cable and satellites, and has experience of selling, market pianning and

product development.

The Marketing and Sales Executive will be responsible for setting up a sales operation for a major interna-
tional company (headquartered in London) which has a world-wide organization and an impressive track

record in the communications industry.

This could be the start of something big!  Please write with fuli CV, inciuding present salary level, to:

/i

Vs, . A
// INTERNATIONAL \\\

Peter Marshall, Director

Viscom International (USA) Lta.
Suite 8208, Empire State Building

New York, N.Y.

The Long-Range Planning/Legislation Committee
of the Board of Directors of National Public Radio will
meet August 29-31, 1981, at the Marina City Club,
4333 Admiralty Way, Marina del Rey, California. The
meeting will begin with dinner at 7:30 p.m. in the Top
Side Room on Saturday, August 29; on Sunday, August
30, they will meet from 8:45 am. to 6:30 p.m. and on
Monday, August 31, from 8:45 a.m. to 12:30 p.m. in the
Top Side Room.

The primary item of business will be discussions of
long-range plans for public radio.

For further information concerning this meeting,
please contact Janice Hill, Acting General Counsel,
National Public Radio, at 202—822-2043.

DIRECTOR OF MARKETING

Busy position with company producing and syndicat-
ing television campaigns promoting radio stations.
Considerable experience and familiarity with cross-
country markets a must. Travel a necessity. Starts im-
mediately. Cali Janine de Peyer or Robert Benderson
at (213) 392-8771.

Help Wanted Sales
Continued

Consultants

Ratings Down?

Profits Down?
Is Your Music Right?

It takes a lot of work, planning and
showmanship to make or keep your
station a winner.

We have experience in ownership,
management and programming in at
least 12 major and medium markets.
We can help rebuild your radio station,
at affordable prices.

Call Collect Today!
L.J. Lancer, (803) 556-4363

Jones, ‘Lancer 538 Associates
P.O. Drawer 30369 Chas., 8.C. 29407

Radio Programing

The MEMORABLE Days
of Radio

30-minute programs from the golden age of radio
VARIETY * DRAMA * COMEDIES * MYSTERIES * SCIENCE FICTION
.. .included in each series \

Program Distributors {2&1
410 South Main I
Jonesboro, Arkansas 72401 ,

501—-972-5884

Help Wanted Sales

SALES REPRESENTATIVE

Professional Broadcast Audio

ESTABLISHED EAST COAST
TERRITORY
We're ADM Technology Inc.—the
systems, consoles and components
corporation whose precision-engineer-
ing and innovative manufacturing have
made us the leader in our field. In the
last 6 years alone, our sales to the
television and radio industries have
quadrupled.
We are seeking an experienced Sales
Representative who is a dynamic, take-
charge professional. The desired candi-
date must have a proven solid back-
ground in the professional audio field.
We offer an excellent starting salary,
commission and benefits. If you've been
searching for the opportunity that this
job can offer you, contact us. We're
offering a career opportunity with a
company that's doing everything right.
Send your resume with salary history or
call us collect at (313) 778-8400.
ADM TECHNOLOGY, INC.

ADM

The Audio Company ¢4

16005 Sturgeon,
Roseville, Ml 48066

An Equet Opportumty
Employer M F
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PROFESSIONAL VIDEO
EQUIPMENT SALES

An expanding video systems division requires
an aggressive, results-oriented Eastern
Regional Sales person.

The ideal candidate will originate from the
East Coast, have strong communications
skills, is currently involved in the professional
tefevision broadcast equipment market with
direct and dealer sales experience, has a
thorough knowledge and understanding of the
television post-production marketplace, be
willing to travel, and above all—be a self-
starter, capable of working without supervi-
sion.

This is a growth-oriented position involving the
sales of video editing systems, time code
equipment and new product introductions in
the Eastern U.S.

DATATRON, headquartered in Tustin, CA is a
leader in the manufacturing and marketing of
computerized video tape editing systems. As
such, we offer excellent benefits, base salary
and commission and car allowance and more

For immediate consideration, send resume in-
cluding salary history to Personnel Depart-
ment:
Datatron, Inc.
Video Systems Division
PO. Box 11427
Santa Ana, Calif. 92711

Business Opportunities

B Cooper Asociotes, Inc.

CABLE TELEVISION CONSULTATION

Management ® Engineering ® Appraisals

609: 596-0057

NEW STATION OR POWER INCREASE?
Specializing in speedy service on FM applications
and AM power increases. FM frequency search from
$200. FM translator applications, sales and leasing.

CHUCK CRISLER
BROADCAST PLANNING SERVICES
Box 42, Greenwood, Arkansas 72936

(501) 996-2254 (24 hi. Answering Service)




Miscellaneous

Rent it!

We offer one of the largest broadcast equipment ren-
tal fleets in America. Call or write for your copy of our
rental equipment catalog. David Green, Broadcast
Consultants Corporation, Box 590, Leesburg, VA
22075. Phone: 703—777-8660.

RADIO JOBS!

10,000 radio jobs a year for men and women
are listed in the American Radio Job Market
weekly paper Up to 300 openings every
week!! Disk Jockeys, Newspeople and Pro-
gram Directors. Small, medium and major
markets, all formats. Many jobs require little or
no experience! One week computer list $6.00
Special Bonus: Six consecutive weeks only
$12.95—you save $23.00!

AMERICAN RADIO JOB
MARKET
6215 Don Gaspar
Las Vegas, Nevada 89108

For Sale Equipment

CLOSEOQUT SPECIALS
Scully 10.5" Reel-To-Reel Equipment

(4) Model 255-2 Stereo Playback, 2-
track, 7.5 IPS rack-mount, 600-ohm’
balanced output. Each $1,150.

(1) Model 250-2 stereo record/play, 2-
track, 3.75/7.5 IPS, rack-mount. 600-
ohm unbal. out. Each $1,585

Call Elaine Hayes (217) 224-9600

BROADCAST
ELECTRDNICS INC.

4100 NORTH 24TH STREET, P.O. BOX 3606
QUINCY, IL 62305, PHONE (217) 224-9600

For Sale Stations Continued

Qutstanding opportunity

Carolina coastal AM/FM. Equipment excellent
and plentiful. Valuable real estate, growing
market Price. $1,570,000.

Write Box H-174

TEXAS METRO AM

Excellent, energy-oriented market. Stations
signal covers entire Metro. Very good terms.
$400,000.

Box H-160

DISTRESS SALE

Class C FM—Low Dial AM. Top Forty AD}—
Southeast Sunbelt. All new equipment. As little
as $600,000 down to qualified buyer.

Box H-151

FOR SALE BY OWNER

If you had a profitable, small-market Class A in north-
ern Indiana billing over $240,000, would sell it for 2X
gross? Probably not. And neither will we. But we will
discuss terms if you have the security.

Box H-161

FOR SALE

Rocky Mtn. fulltime AM. Total price $675,000.
Includes real estate. Financing availabie after
29% down: Box H-56.

Brokers

RADIO ¢ TV ¢ CATV

MEDIA SERVICES ~ (813) 939-7066
Colonial Executive Center
1620 Medical Lane  Ft. Myers, FL 33907

Stations available in NY, CT and FL.

For Sale Stations
North American .

OFFERS:
Fla. large mkt. AM daytimer,

excellent potential, absentee
owned, $475,000 - terms.

Southeast small mkt., fulltime
AM, needs owner-operator
$285,000 with $65,000 down.

Midwest AM-FM, only stations
in county, $340,000 gross,
$750,000 with terms.

Lower interest rates are coming. Be pre-
pared to re-finance or sell Professional
appraisals—S$600 plus expenses. In-
cludes a written report on how to im-
prove profits. Send for free newsletter
with many great money-making ideas.

BILL SIMS PARTNERS—-Con-
sultants
Box 2407 —Santa Fe, NM 87501
Phone 505—757-6573

California: 500,000 down Regional AM facility
in attractive growth market Price of
million includes $200.0

operating profit is appro

Hawaii: Full time facility with unigu

and good ralings grossing app

000 and priced at two {imes gross on terms
seven times operating profit

Sunbelt: Class C FM top growth market Pro-
jecting.$900.000 gross with $250.000 operat-
ing profit. Asking $2.2-million on terms

Pacific NW: Best AM facility in market with
only class C assigned to city Real Estate in-
cluded. Grossed $800,000 in 1980. expect
S1-million- in 1981 Price $3.2 million. FM
coverage being improved dramatically with
move

Top 10 market. Independent U. $10-million

H.B. La Rue, Media Broker

RADIO TV CATY APSRAISALS

West Coast :
44 Montgomery Street, Sth Floor. San Fran-
cisco, Califormia 94104 415/434-1750

East Coast
500 East 77th Street. Suite 1909. New York,
NY 10021 212288-0737

CHAPMAN ASSOCIATES®

media brokerage service

STATION CONTACT
FREE IN-HOUSE LEGAL S Smalt AM $231K  Terms Emie Pearce (404) 458-9226
SERVICES AVAILABLE FOR S Small  AM/FM $425K  $125K Bill Cate {904) 893-6471
BUYER & SELLER. E Small  FM $635K 29%  Jim Mackin 5207; 623—;2(7)431

W Small  AM/FM $700K  $350K Bill Hammond 214) 387-
ONE FINANCIAL PLAZA MW  Small  AM/FM $1,100K $400K Peter Stromquist  (612) 831-3672
SUITE 2100 S Small  AM&AM/FM  $1500K $500K Bob Thorburn (404) 458-9226

S Metro Fulltime $450K  Terms Bill Chapman (404) 458-9226

FT. LAUDERDALE, FL 33394

To receive offerings within your areas of interest, or to sell, contact
(305) 525-2500 John Emery, Mktg. Mgr, Chapman Co., 1835 Savoy D1, Atlanta, GA 30341.

OWNERS CALL COLLECT
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For Sale Stations Continued

Wilkins

)

v and Associates
Media Brokers

MO AM & FM 650K Small

NY FM 635K Smali

MS AM & FM 475K  Small

AL FM 475K  Small

1D Fulitime AM 835K Medium

IL Fuiltime AM 725K  Small

SC Daytime AM 400K Small

NC Daytime AM 550K Smali

GA Daytime AM 425K  Small

OK FM 380K Small

NM FM 500K Small

KS FM 480K Medium

NC AM Downpayment 25K
SC AM Downpayment 25K

WALKER MEDIA
& MANAGEMENT, INC.

William L. Walker
President

Suite 417, 1730 Rhode Istand Avenue, N.W
Washington, D.C. 20036
{202} 223-1553

Brokers-Consultants-Appraisers

109 North Main, 2nd Floor
Sioux Falls, South Dakota 57102 605/338-1180

APPRAISALS

Over twenty years of service to Broadcasting
Appraisals ® Brokerage * Analysis

Westgate Mall, Bethiehem, PA 18017
215-865-3775

THE HOLT CORPORATION

r ¢ Daytimer, E. Ark. $150,000. Terms, 1

¢ AM/FM, E. KY. Good billing. $600,000.
Terms.

o FM with strong signal in city in South.
Extra good terms. $800,000.

e Daytimer North Centrai NC. Good buy.
$160,000. Terms.

® Foreign speaking AM in Cleveland
metro area. $490,000.

® Tenn.—AM—day. Near Nashville.
$290,000.

e FM Ark.—Miss. $380,000.

¢ Good facility covering Chaolotte, N.C.
$600,000. No down payment.

¢ FMin central lllinois city. $1,000,000.
Terms.

® AM/FM. S.E. Tenn. Oniy AM/FM in
county. $640,000. Terms.

¢ AM/FM within 70 miles of St. Louis.
Good cash flow. $2.3 million. Terms.

® AM/FM in good single station market
in W. Tenn. $800,000. Terms.

® Powerful daytimer covering large
Central Fla. city. $1.2 million.

¢ AM/FM S.W. Tenn. FM covers big town,
$540,000.

® FM in Big Town in W. Okla. $460,000.

e Daytimer. S.W. Mich City. Real estate.
$460,000.

e Fulltime N.W. Ala. City. $520,000.

e Daytimer in eastern Ark. Good cash
flow. $360,000. Terms.

® Coastal. S.E. Fla. powerhouse. AM
fulltimer $1.8 million including $700,-
000 in real estate.

¢ FM. N.W. Missouri billing about $100,-

000. Good real estate. $195,000.

South Carolina. SE daytimer. $220,-

000. C.P. for fulltime.

Daytimer. SE KY. $300,000.

Fulltimer. West Virginia. $275,000.

Daytimer. Fort Worth powerhouse.

Daytimer, N.C. Missouri. $380,000.

Daytimer. Good dial position. Central

Florida. $280,000.

Atlanta area. 5,000 watts. $470,000.

500 watt daytimer. Single market sta-

tion. CA resort area. $430,000.

® Fulltimer. Dominant. Metro. TX.
$1,200,000.

Let us list your station. Confidentiall
Drop by our Hospitality Suite, NRBA

Convention, Fontainebleau Hilton in Miami
Beach, September 13-16.

BUSINESS BROKER ASSOCIATES

THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948
Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

Bob Kimel’s office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants

10,000 watt DA-D. Fantastic Mkt., potential $470,000;
Daytimer w/Fulltime Grant-Positive Cash Flow $443,-
000; Daytimer w/Suburban Location. Potential. Terms
$320,000.

EDEN BROADCAST SERVICES
PO. Box 647, Eden, N.C. 27288
819/623-3000

901/7674980

MILTON Q. FORD 3 AssOCIATES
MEDIA BROKERS—APPRAISERS

“Specializing In Sunbeit Broadcast Properties”
5050 Poplar Ave « Suite 816 * Memphis, TN. 38157

700 New Hampshire Ave., N.W. « Watergate South
Suite 1003 « Washington, D.C. 20037

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WiTH OVER 20 YEARS EXPERIENCE

RICHARD A,

JINC.
435NORTH MICHIGAN AVE. - CHICAGO 60611

312/467-0040

Dan Hayslett

& associates. inc.
ey Brrokers
RADIO, TV, and CATV

(214) 691-2076
11311 N. Central Expressway « Dallas, Texas

Due to the holiday, Monday, Sept 7, the deadline for our
Sept. 14th issue will be FRIDAY, SEPT. 4th.

615—-756-7635 24 HOURS

BROADCASTING'S CLASSIFIED RATES

Payabile in advance. Check or money order only.
(Billing charge tc stations and firms: $2.00

When placing an ad, indicate the EXACT category
desired: Television or Radio, Help Wanted or
Situations Wanted, Management, Sales, etc. If this
information is omitted, we will determine the ap-
propriate category according to the copy. No make
goods will be run if all information is not included

The publisher is not responsible for errors in print-
Ing due to illegible copy. All copy must be clearly
typed or printed

Deadline s Monday for the foliowing Monday's
1ssue. Copy must be submitted in writing. (No
telephone copy accepted.)

Replies to ads with Blind Box numbers should be
addressed to {box number) c/o BROADCASTING,
1735 DeSales St N.W., Washington, DC 20036

Advertisers using Blind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films or VTR's to be forwarded to BROADCASTING
Biind Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR's are not forwarda-
ble, and are returned to the sender.

Rates: Ciassified listings (non-display) Help
Wanted: 70¢ per word. $10.00 weekly minimum.
Situations Wanted: (personal ads) 40¢ per word
$5.00 weekly minimum. All other classifications:
80¢ per word. $10.00 weekly minimum. Blind
Box numbers: $2.00 per issue

Rates: Classified display: Situations Wanted:
(personal ads) $30.00 per inch. All other
classifications: $60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space

Publisher reserves the right to alter Classified
copy to conform with the provisions of Titie VIi of
the Civil Rights Act of 1964, as amended.

Word count: Include name and address. Name of
city (Des Moines) or state (New York} counts as
two words. Zip code or phone number including
area code counts as one word. Count each ab-
breviation, initial, single figure or group of figures
or letters as a word. Symbols such as 35mm, COD,
PD, etc. count as one word. Hyphenated words
count as two words. Publisher reserves the right to
abbreviate or aiter copy.
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Andrei Shidlowski, music director, noncom-
mercial Kosu-rM Stillwater, Okla., joins
KCMA(FM) Owasso, Okla., in same capacity.

David Woodward, producer, director and
writer for Market to Market, produced by Iowa
Public Broadcasting Network, Des Moines,
joins noncommercial KNME-TV Albuquerque,
N.M., as producer-director.

Michael Mayo, air personality/assistant sports
director, wiMG(aM) Trenton, N.J., joins
WHWH(AM) Princeton, N.I., as sports director.

Allen Allshouse, director, wrsB-Tv Hartford,
Conn., named production administrator.

Heidi Hughes, in part-time position with
KDKA(AM) Pittsburgh, joins station full time as
producer for nightly talk show.

News & Public Affairs

Pete Moraga, former reporter and anchor,
CBS Radio and before that news director, KMEX-
Tv Los Angeles, rejoins KMEX-TV as news direc-
tor.

Joan Dinerstein, former anchot, wcau-Tv
Philadelphia, and most recently head of her own
television consulting firm, joins KYw-Tv Phila-
delphia, as noon co-anchort.

Jim Scott, weekend anchor, WrC-TV Washing-
ton, joins WpXI(TV) Pittsburgh as co-anchor.

Ed Turner, executive producer of Cable News
Network Two-Minute Newscast, Atlanta, named
VP of CNN.

Walt Christophersen, news director, WNCT-TV
Greenville, N.C., joins wcMH-TV Columbus,
Ohio, in same capacity.

Dan Schillinger, anchor-producer, XOTA-TV
Rapid City, S.D., joins KTVH(TV) Hutchinson
(Wichita), Kan., as news director.

George R. Tyll, anchorman/producer, WTVN-
Tv Columbus, Ohio, joins WTAJ-TV Altoona, Pa.,
as news director.

Kasey Kaufman, news producer-anchor, WEzF-
Tv Burlington, Vt., named news director.

Lance Sandstead, weekday anchor/producer,
KJAC-TV Port Arthur, Tex., joins WATE-TV Knox-
ville, Tenn., as anchor.

Mark Garrison, reporter, WBTv(Tv) Charlotte,
N.C., named 11 p.m. co-anchor. He succeeds
Mike Cozza who has been named Washington
bureau chief for wBTv.

Mike Anderson, formerly with KIRO-TV Seat-
tle, joins WISN-TV Milwaukee as weekend co-
anchor and general assignment reporter. David
Patrick, anchor, wsau-Tv Wausau, Wis., joins
WISN-TV as general assignment reporter. Tom
Turner, programing associate for noncommer-
cial wMmvs(TV) and WMVT(TV), both Milwaukee,
joins WISN-TV as editorial director and assistant
to VP-general manager. Kathy Mykleby, re-
porter, WiSN-Tv, named consumer reporier.

Debra Silimeo, general assignment reporter
and archor, WgEL(AM) Fairfax, Va., joins non-
commercial waMU-FM Washington as anchor
and producer of station’s Morning Edition,
news and features program.

Candy Altman, news producer, WPLG(TV)
Miami, joins wPRI-TV Providence, R.I., as ex-
ecutive producer.

George Wolverton, 5 p.m. senior news pro-

ducer, KGw-Tv Portland, Ore., named executive
news producer. Jeff Douglas, noon news pro-
ducer, named 5 p.m. producer. Eric May,
newsroom assistant-writer, named noon news
producer.

John Matthews and Jody Beck, assistant
managing editors for Washington Star’s Mary-
land and Arlington-Alexandria’s sections,
respectively, and Tom Crosby and Mike
Davis, reporters, Washington Star, join WRC-TV
Washington as metropolitan editors.

Roger Mann, news and public affairs manager,
KESQ-Tv Palm Springs, Calif., joins KSBW.Tv
Salinas, Calif., as director of news operations.
Adrienne Laurent, news director, KIEM-TV
Eureka, Calif., joins KSBW-TV as general assign-
ment reporter.

Bruce Brown, former reporter with KNBC-TV
Los Angeles, joins noncommercial WTIVS(TV)
Detroit as 10 p.m. anchor.

Jack Fogarty, reporter, wcpo-Tv Cincinnati,
retired Aug. 7, after 40 years in broadcast jour-
nalism. He will continue to do special assign-
ments for station.

Cilifford Brockman, news director, KAYL-AM-
FM Storm Lake, lowa, joins KCAU-TV Sioux City,
Iowa, as regional news director and administra-
tive coordinator. Mark Honer, reporter and pro-
ducer, wol-TvV Ames, lowa, joins KCAU-TV as re-
porter.

Bill Markham, reporter, wsM-Tv Nashville,
joins WHNT-TV Huntsville, Ala., as reporter-
anchor.

John Corby, newscaster and assignment edi-

tor, wNci(FM) Columbus, Ohio, named news
director.

Carolyn Murdock, formerly with news depart-
ment of WRKo(AM) Boston, joins WROR(FM)
there as co-anchor.

Luis Torres, formerly with KABC(aM) Los
Angeles, joins KNX(AM) there as general assign-
ment reporter.

Tom Knight, reporter-anchor, WToC-Tv Savan-
nah, Ga., joins waay-Tv Huntsville, Ala., as
Shoals, Ala., bureau chief. Belle Taylor, re-
porter, WCFT-TV Tuscaloosa, Ala., joins WAAY-TV
as reporter.

Peggy Bone, co-host, Morning Magazine,
wow(aM) Omaha, joins KvI(AM) Seattle as host
for its Great Northwest Weekend and In Good
Company, programs.

Carrell Halley, local host for syndicated TV
program, The Baxters, kMPH(TV) Tulare, Calif,,
joins KIEO(TV) Fresno, Calif., as public affairs
director.

Clint Jones, news and traffic reporter,
KPAM(AM)-KCNR(FM) Portland, Ore., joins
KOMO(AM) Seattle, in same capacity.

Paula Pittman, reporter, WLBT(TV) Jackson,
Miss., joins WAPT(TV) there in same capagity.

Mary Cummings, part-time news reporter,
WHWH(AM) Princeton, N.J., named full-time re-
porter.

Hillary Mazer, assignment editor and part-time
producer, wiz-Tv Baltimore, joins Maryland
Center for Public Broadcasting, Owings Mills,
Md., as public affairs producer.

usical
pectrum

The TANNER MUSICAL SPECTRUM offers a
Rainbow of Programming Services for automated

and live assist stations.

RED SATIMN ROCK has the big hits.

BRIGHT BLUE is Adult Contemporary or MOR.

SONSHINE brings you MOR Christian programming.

TANner COUNTRY goes from city streets to country roslets

For the pot of gold at the end of the Rainbow, call
Dick Denham person-to-person collect at (301) 320-4433.
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TBS’s Rod Erickson:
well-rounded media man

Rod Erickson almost runs out of breath
listing the jobs he has held in broadcasting
and advertising during a career spanning
43 years. The job list is not only lengthy
but reflects a diversity of occupations.
Erickson has been vice president in charge
of television sales for Warner Bros.; presi-
dent of Filmway Productions; vice presi-
dent and manager of the TV department
of Young & Rubicam, vice president of
Foote, Cone & Belding; co-founder and
executive vice president of Clyne-Maxon;
vice president for television of Kenyon &
Eckhardt and group program supervisor
for Procter & Gamble.

“You could usually double your salary
years ago by moving from one job to
another,”’ Erickson says. ‘‘But I’ve stayed
put the past eight or nine years.’

After a whirlwind pace for more than 30
years, Erickson decided in 1972 to form a
management consultant firm in associ-
ation with Stephen Dietz, whom he met
while they were both at K&E. They oper-
ated highly successfully but with low
visibility, counseling advertisers and agen-
cies on marketing problems. Their busi-
ness tempo accelerated considerably in the
spring of 1979 when Erickson and Dietz
were named co-chairmen of Time Buying
Services after its president, Sam Wyman,
pleaded guilty to business fraud.

Erickson acknowledges that neither he
nor Dietz was a media specialist but they
were tapped to give stability and credibility
to a company whose integrity was shaken.

Today, according to Erickson, TBS is on
a firm footing with billings slightly under
$100 million and growing at a comfortable,
if not spectacular pace. The overwhelming
percentage of expenditures are in spot TV,
but TBS also uses network TV, radio and
some newspaper.

Erickson spends the bulk of his time
these days with TBS although he and his
partner still retain their consultant firm.
Erickson’s varied background in enter-
tainment and business stands him in good
stead at TBS, which is active both in
timebuying and program syndication. He
started accumulating media know-how
while still a student at the University of
Iowa where he was a writer, producer and
director with the campus station,
wsuI(aM) lowa City.

“‘One of the writers whose dramas I pro-
duced for the station was Tom Williams,”
he recalls. ‘““He later became famous as
Tennessee Williams.”’

Following graduation in 1938, Erickson
headed for New York and a job as a radio
producer-director. Times were lean but
after six or seven months, he landed a job
as a producer-director-writer for a one-

Profile:

William Rodney Erickson—co-chairman and
co-chief executive officer, Time Buying
Services, New York; b. July 9, 1916, Chicago;
BA, dramatic arts, University of lowa, 1938;
producer-director-writer, Bowery Mission Show
on wHN(aM) New York, 1939; director for NBC
Red and Blue Networks, 1939-41; producer,
CBS Radio Network, 1941-43: assistant
program director, Foote, Cone & Belding, New
York, 194 3-44; producer-director, NBC,
1944-45; group program supervisor, Procter &
Gamble, Cincinnati, 1945-48; producer, Young
& Rubicam, New York, 1949-50; VP in charge
of TV department, 1950-59; VP in charge of TV
sales, Warner Bros., New York, 1959-62;
president, Filmways 1962-64; owner, Universal
Broadcasting Co., licensee of wasr(am)
Syracuse, N.Y, and kapv-am-FM St. Louis,
1964-67; co-founder and executive VR Clyne-
Maxon Inc., New York, 1967-68; executive VP
American Research Bureau, 1968-70; VP in
charge of TV programs, Kenyon & Eckhardt,
New York, 1970-72; partner in Dietz &
Erickson, New York, since 1872; co-chairman
and co-chief executive officer, Time Buying
Services since 1979. m. Jean Norris, 1955;
children—Tory, 29; Brooke, 26 (by previous
marriage); Joel, 25; Gilliam, 23; Jon, 21.

hour Bowery Mission Show on WHN(AM)
New York.

In ensuing years Erickson built up a
long list of credits as a producer-director
with NBC’s Red and Blue Networks in
Washington and the CBS Radio Network
in New York until 1943. That year he
moved to the advertising agency field,
joining Foote, Cone & Belding, New York,
as assistant programing director.

Erickson hit the “‘big time’ in 1949
when he joined Young & Rubicam, start-
ing as producer for We, The People and was
appointed VP and television department
manager in 1950. He was elected to the
plans board and remained at Y&R for 10
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years through 1959.

In ensuing years, Erickson strengthened
his expertise with assignments in all as-
pects of the media.

“‘Another reason I changed jobs so often
is that I'm very curious,”” he volunteers.
“I joined ARB because I felt the need to
learn something about research.”’

Erickson acknowledges that the media
buying services field has suffered an “‘im-
age’’ problem in recent years with the
bankruptcy of several of the larger firms.
And the industry as a whole, Erickson
says, has the reputation of operating
somewhat furtively.

“That’s because some of them do not
make full disclosure to their clients on the
way they conduct business,’ he reports.
““Many of the barter deals are not reported
as barter, for example. Our practice is one
of full disclosure. If we make a barter deal,
we tell our clients exactly how much it
cost.”

Despite some of the criticism leveled
against media buying companies, Erickson
says, they have flourished during the past
decade because they can buy more effi-
ciently and effectively than agency media
departments.

In dealing with payment to stations or
other media, which has caused problems at
some media buying services, TBS has
come up with an approach that Erickson
calls “‘simple’” One of his cardinal rules is:
““never let an ad agency or a media service
have your money.”

One method used by TBS, he says, is to
send to the client the checks made out to
stations, along with the invoices and
affidavits. Once the client has established
the bill is satisfactory, the client mails the
checks and later pays TBS. Another ap-
proach is to employ the bank in which the
client keeps his media payment account to
check invoices.

Erickson was willing to reveal the names
of a few TBS’ clients but not all because of
the intensely competitive nature of the
business. Among TBS clients over the
years have been Richardson-Merrell
(Vicks), Ciba-Geigy (Airwick Products
Division), Hill Bros., Olin Corp. and Ben-
jamin Moore & Co.

Erickson envisions the advent of the
new media and the resultant complexity of
executing purchases as redounding to the
benefit of the media services. He noted
that organizations such as his have the
specialists in media whose business it is to
stay on top of all media.

*‘Right now we have people assigned to
cable television,”” he mentions, ‘‘and
we’ve been testing the medium. It’s going
to be an exciting period over the next few
years as new advertising opportunities
arise. We’ll be needing brighter people to
sort out these opportunities.”
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Members of College Football Association voted Friday (Aug.
21) to approve $1 80-million, four-year television-contract with
NBC Sports; with 33 choosing ratification, 20 rejecting and eight
abstaining: Vote paves way for major confrontation with poten-
tially far-reaching results—perhaps determining who will con-
trol multimillion-dollar college football TV contracts=between
CFA and National Collegiate Athletic Association, although
CFA left open possibility. of tegotiations with NCAA by grant-
ing members  three-week “‘grace period’ to-review Friday’s
decision, Colleges affiliated with CFA also belong.to NCAA;
which recently negotiated four-year, $264-million contract-with
ABC and CBS: Both pacts start-in 1982 Agreements appear to
be in direct conflict since many teams ABC and CBS would ex-
pect to appear on their telecasts would also ‘be appearing on
NBC. NCAA has said it would consider legal action if CFA

. -members approved NBC agreement.

: 1
President of nation’s largest organization ‘of journalists has
called on Senate to reject what he says is effort to “truncate
the federal Freedom of Information Act.”’ Howard Graves,
president of- 28,000-member Society of - Professional- Jour-
nalists, Sigma Delta Chi, was referring to amendment offered
by ‘Senator Robert  Dole (R-Kan.) to Justice Departmeént
authorization bill. Amendment would exempt ‘‘all investigatory
records compiled for law enforcement - [civil or criminall or
foreign intelligénce .. 77 purposes for 10'years, or even 20 years
in most cases." Steve Nevas, National- Association of Broad-
casters” specialist in-First Amendment matters, last week said
Dole amendment. is only one of series.of ‘‘back-door efforts
being made to scuttle-the [FOI] Act” He cited amendment to
Department of Energy authorization bill that permits DOE to
withhold unclassified information ‘under FOIA and bill'to ex-

~enipt Defense Intelligence Agency from requests under act.
Both measures: have passed both houses and- are.in’ Senate-
House conferences, apparently-headed for enactment. However,
Nevas said Joint ' Washington Media Committee—composed of
representatives of press and broadeast media in Washington—
are preparing effort to lobby against Dole amendment. JWMC is
also bracing for FOIA amendments Justice Department is plan-
ning to send to Congress. **We have reason-to believe they are
preity. rough;”™ Nevas said:

W

Earth station for Gannett Satéllite Information Network (GAN-
SAT) was raised last week in Springfield, Va. It will be oriented
to-Westar. 11 Satellite network -will 'be “used for nationwide
transmission of news-and advertising for Gannett’s 83 daily
newspapers, .-seven - TV--and 13..radio  stations and--38.000
billboards,

3
Board for Corporation for Public Broadcasting, after meeting in
executive session-in - New York for two days-last week, unani-
mously agreed to recommend a candidate for CPB president,

but, having sworn themselves to secrecy, said they wouldn’
reveal choice until this Tuesday (Aug. 25). Nonétheléss; boarc
members did accept one of search committes’s (BROADCAST.
ING, Aug. 10) four recommendations. Those recommendations
included Ed Pfister, president and general manager of noncom-
mercial KERA:TV Dallas; Dr. Mary Bitterman, former director ol
Voice of America; Richard Meyer, general manager. noncom:
mercial KCTs-Tv Seattle. o
£}

September meeting of National Association of Broadcasters
Joint Board of Directors looks doubtful, according to Joint
Board Chairman Edward O. Fritts, Fritts Broadeasting.
Although board has traditionally met twice each year, it found
extra meetingin 1979 and 1980 necessary due to pressing issues
(radio deregulation and. 9 kh7) and set tentative budget for
another this year. Fritts said several board members have con-
tacted him drguing apainst extra meeting this year and that if
vote were taken last week: it would not be held. Decision will be
made by NAB executive committee meeting in Washington to-
day and tomorrow (Aug. 24:25). Other key item on agenda is
preparation for upcoming meeting between NAB executive
committee and staff with representatives of Canadian and Mex-
ican broadcasters associations. Meeting is set for Oct. 21-33 in
Vancouver,-British Columbia, and will address such i1ssues as v
khz, post-sunset broadcasting and satellite broadcasting:
£

Knights of Columbus wants to eliminate unwarranted violence,
profanity, gratuitous sex, sacrilege and blasphemy from air-
waves. In “‘carrot-and-stick approach.’’ group has voted to *‘give
support to advertisers -which ‘spenser. worthwhile programs by
recommending. that members patronize them.” while warning
“if certain sectors of the television media fail to respond favora-
by’ Knights  will encourage -members to = “withhold their
patronage from sponsors and advertisers’’ of programs deemed
objectionable.
|

Satellite Business Systems is raising $350 million to expanc
its.communications services. Money will be loaned by group of
banks; led by Bank of America. SBS, joint venture of Aetna Life
and Casualty Co.; International Business Machines Corp. and
Communications Satellite Corp.; was formed in 1975 to estab-
lish - nationwide - satellite communication system. It became
operationat this year.
(]

Grand jury in New York federal court has indicted John J. Ker
win, former-director 'of NBC unit managers, and Saul Bleem
Miami-based equipment and service supplierto network; as ae:
fendants-in alleged: kickback scheme 1o defraud network - of
“hundreds. of thousands “of “dollars.” Case; which charges
wrongdoing dating back to 1968, also is said to name followi
as  co-conspirators (while  not defendants): Steve Westc
former vice president in charge of unit managers: John Walsn
who headed Washington unit' managers ~department, a
Arthur ‘White, unit manager. NBC had no comment. Reporis
based on related information claim that Weston, Walsh anc
White already have pleaded guilty of defrauding NBC.
(i}

Farmer ABC Entertainment senior VP. George C. Reeves; |
sued ABC for up to $262 million, claiming he was made
‘‘scapegoat’’in legal tangle over Charlie’s Angels (BROADCAST
ING, May 5, 1980 et séq.). Reeves is charging ABC with frat
libel and breach of contract in suit filed in federal court in New
York. Reeves said, among other things, that ABC didn’t cor
through on promise to publicly clear his name. Suit hames cor-
poration: and. executives: Everett: H.. Erlick, senfor. VP -and
general -counsel;-and Roone Arledge, president of news :
sports—Arledge, because Reeves claimed he was libeled vy
ABC-News reports. ABC:said “‘in-the opinion of our outside
counsel, this complaint is totally without merit.’
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National Conservative Political Action Committee has hit
roadblock in its plans to run television commercial aimed at
defeating Senator Edward Kennedy {(D-Mass.) in his bid for re-
election. next year. Three stations in Hartford, Conn.-
Springfield, Mass., market that NCPAC said had indicated
willingness to carry spot in three-week, $50,000 test turned it
down last week after viewing tape. Spot features actor who
resembles Kennedy calling in speech for more government
spending, taxes and bureaucracy, then shows audience leaving
before speech ends. Voice-over asks, “‘Isn’t it time Massachu-
setts replaced Ted Kennedy?”’ WaGB-TvV Springfield’s Gilbert
Lefkovitch said ad was in “‘poor taste’” and could be “‘mislead-
ing.”” WrsB-Tv Hartford’s Tom Eaton said station policy permits
only political ads sponsored by candidate or candidate’s commit-
tee. WwLp(Tv)-Springfield’s Bill Pepin on Thursday expressed
Jesitation;, said he was “‘trying to be fair’” Later, in turning spot
down, station ‘offered time for debate between NCPAC’s Terry
Dolan and-Kennedy. . Dolan accepted, but Kennedy didn’t.
NCPAC spokesman Steve Deangelo said inability of NCPAC—
which last fall ran-television campaigns that helped defeat half
dozen liberal senators—to complete test could mean organiza-
rion.will -forgo television and rely on radio, newspapers and
Jirect: mail. in -anti-Kennedy campaign. NCPAC had polled
market on attitude toward Kennedy and planned followup after
spot.ran to determine its effectiveness. Decision on whether to
start over in another city will be made in ‘‘couple of weeks.”
Deangelo-said.

]
continental Cablevision, Boston-based MSO (nation’s: 13th
argest) has filed registration statement with Securities and Ex-
shange Commission tor tirst public stock offering—two million
shares expected to bring in some $50 million. All proceeds will
10 'to- company. to reduce borrowings; there are no selling
stockholders. Continental has franchises including 1,076,000
1omes in 10 'states- (primarily in Northeast), with 820,000
jomes’ passed, 390,000 basic subscribers and 300,000 pay
subscriners, Morgan Stanley, New York, heads underwriting
roup:

O
SIN lnc. has signed agreement to lease 72 mhz transponder
‘rom Southern Pacific Communications Co. on Space Net, ac-
sording to SIN President-Rene Anselmo. Satellite is scheduled
‘0 be launched during first quarter.of 1984,

O
In response to complaint filed by Action for Children’s Televi-
sion, Tomy Corp., Carson, Calif., has signed consent agree-
ment with- Federal Trade ‘Conmmission ‘to cease running mis-
leading TV or print-ads for its products. Complaints cbjected to
“Smafler - Home - and: Garden = Set.”” “FTC alleged Tomy- er-
roneously-implied doll house came complete with furniture and
accessories, which were ~separately - sold: - Under -agreement,
Tomy must make full disclosure about composition of sets.

2
Barbara Q. York, director; internal operations/media. relations
for Grocery Manufactirers Association of America Inc., will
join-National Cable Television Association in .mid-September
as vice president for administration. York is 30-year-old native
of Calcutta; India, who maoved to U.S. in 1968 and has been
with GMA since 1972

N
Jehn Blair & Co: directors declared regular quarterly dividend
of 25 cents on company’s common stock, payable Sept. 22 to
holders of record Sept. 10

o
Warren Maurer; VP and general manager of Group W’s KYW(AM)
Philadelphia, named VP of Group W’s AM Radio Group, New
York, replacing S: William Scott, who recently was named presi-
dent and chief operating officer-of Satellite NewsChannels, all-
news service formed by ABC Video Enterprises and Group W
Satellite - Communicdtions - (BROADCASTING, Aug. 17). Roy

Shapiro, VP of marketing and research, Radio Group, named\
acting general manager of KYw until successor to Maurer ‘is ap-
pointed.

]
Louis Rukeyser, host of Public Broadcasting Service’s veteran
Wall Street Week, takes on commercial TV job as well-Qct. 11
with faunch of syndicated weekly half hour Louis Rukeyser’s
Business Journal. It’s satellite-distributed ‘co-production of
Viacom and Gannett’s Gateway Productions which -claims
clearance from CBS, Gannett, Qutlet and Storer stations. Initial
advertiser is American Express.

a
Robert J. Wussler, executive VP of Turner Broadcasting System
Inc., assumes additional duties as president of its WTBS(TV)
Atlanta. He joined Turner last year after 21 years with CBS
where he served as president of CBS-TV and president of CBS
Sports. He assumes title held by TBS chairman, Ted Turner,

Wussler Turner

Robert L. Turner, director of advertising services, Bristol-Myers
Co., New York, joins CBS Cable as VP and general manager,
succeeding Robert E. Shay, who has been reassigned to CBS/
Broadcast Group, with title and duties to be announced later.
O
Wxok(am) Baton Rouge, owned by Security Broadcasting of
Baton Rouge Inc. has been sotd to minority-owned Winnfield
Life Broadcasting Inc. for $2,850,000. WXOK is-on 1460-khz
with 5 kw day, 1 kw night, Broker: John Mitchell & Asseciates.
O

Executive committee .of board of Radio Free Europeé/Radio
Liberty has asked for hearings in House on Senate-passed bill
to consolidate RFE/RL board with senior Board for Interna-
tional Broadcasting (‘‘Closed Circuit,” Aug. 10). Douglas
Manship (Manship station group, Baton Rouge), acting chair-
man of RFE/RL board in absence of ailing John Hayes, wrote
Chairman Clement J. Zablocki (D-Wis.) of House Foreign
Affairs Committee last week to oppose consolidation and urge
public hearings.
]
FCC Chairman Mark Fowler sees increased reliance on private
initiative in frequency coordination as one means of-helping
commission responsibilities in time of austerity -budgets:
Fowler, in speech by videotape to Association of Police Com-
munications Officers in Atlanta last week, said that; “‘as de-
mand for licenses increases, so will the strain on our: limited
FCC staff. We will come to depend even more on the help.of pri-
vate associations like yours.”” APCO members like other-users
of mobile radio, provide frequency coordination service. *In
fact,” Fowler said, “*because of the strong commitment of the
Reagan administration to reduce the size of government—a
commitment many of us support—I believe that the FCC rhay.
shrink, even in the tace of unprecedented demand for licenses.”
O

Sendte Commerce Committee Chairman Bob Packwood (R-
Ore.) will address luncheon session of National Radio Broad-
casters Association annual convention, on Monday, Sept. 14 at
Fontainebleau hotel at Miami Beach.
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Editorials:

High stakes

The headline on the story in BROADCASTING’s issue of Aug. 17
read: ‘‘Cablevision snatches Boston prize,”’ an accurate descrip-
tion of the way Mayor Kevin H. White of Boston and Charles E.
Dolan of Cablevision see things. The question is whether
“prize’” will still apply after Cablevision Systems Boston gets well
into the $94-million job of wiring 106 channels into an area con-
taining 240,000 homes at a basic cable rate of $2 per subscriber
per month.

The terms of the Boston franchise are not the stuff that corpor
ate controllers’ dreams are made on. Above its $2 basic fee,
Cablevision can charge $7 for Home Box Office and $6 for a 20-
channel, two-way service, for a total of $15 per home per month.
[t will offer bonds to local citizens at a guarantee of 16% interest,
well below the prime rate of the moment but destined not to fall if
other rates go down and indeed to rise if the company succeeds.
Cablevision is to raise the interest payment 1% for every $I
million of profit it makes in Boston.

If Mayor White retires from politics, he has a brilliant future as
a corporate negotiator. His demands were rigorous enough to
cause seven of nine original bidders to drop out, including such
aggressive companies as Times Mirror and Time Inc. “If one
more had dropped out,”” Mayor White said, ‘“we would have been
embarrassed. They would have called us jerks up here. We
gambled and it paid off.”’

The payoff will not escape attention in other communities
where franchises are being issued or renewed. Dolan has a record
of success in cable ventures. Fellow venturers will hope that in
Boston he has guessed right once again.

Net loss

A feeling of deja vu sets in at the news that NBC, to be joined by
the other television networks, has petitioned the FCC to repeal
the prime-time access rule (BROADCASTING, Aug. 17). Isn’t this
where we came in—a long time ago? Yes, but with changes in the
roles of leading players.

The rule that is under current attack was adopted in 1975, as
noted in this week’s part of ‘‘The First 50 Years of Broadcasting.”
beginning on page 53. In 1975 it was CBS, alone among the net-
works, that protested the rule and took the FCC to court, unsuc-
cessfully. On the other hand, five years earlier, when the fearless
FCC stepped into the cage to tame the savage networks with the
first version of a prime-time access rule, CBS and NBC opposed
it, but ABC was among its most vigorous advocates.

Let’s see. If memory serves, affiliates of all three networks
were at first militantly arrayed against the forced reduction of net-
work service in prime time. Now they are as militant in defense of
a rule that they hated 10 years ago.

There are real-world reasons for the changes in position. ABC,
at the beginning of the seventies, was still a lagging third in the
network competition for audience and advertising. The FCC’s ac-
cess rule cut back the networks’ programing expense and adver-
tising inventory. At once, the gap separating ABC from the other
two narrowed. Now all three networks would profit from an ex-
pansion of service in prime time. As for affiliates, they have
realized increased returns from a 7:30-8 p.m. period they can sell
at full advertising rates and fill with relatively inexpensive pro-
graming,

The prime-time rule still pretends to restrict network and off-
network programing to no more than three hours between 7 and

11 p.m., but from the first, a waiver made it possible for affiliates
to carry regularly scheduled network news at 7-7:30 p.m., if it
followed local news. When the third version of the rule was
adopted in 1975, exemptions were enlarged to include public
affairs, documentaries and children’s programing. It may be
counted among the more depressing defeats that broadcasters
have suffered when the appellate court, affirming the FCC in
1975, “*held it constitutional for the FCC to issue a list of govern-
mentally approved program types.”” as was noted on this page at
the time. The court ‘*has thus held.” it was said here then, ‘‘that
the First Amendment no more applies to the FCC and broadcast
programing than to government grading of sides of beef’” The
ruling has not improved with age.

The profits that television broadcasters have earned from the
prime-time access rule have been made at the loss of constitu-
tional freedom to program by their own design. Their resistance
to repeal of the rule suggests they prefer things that way.

Back to work

FCC Commissioner James H. Quello reminded broadcasters last
week that they had unfinished business on Capitol Hill. Appear-
ing at a session of the National Association of Broadcasters Radio
Programing Conference, Quello noted that true deregulation of
broadcasting was beyond the FCC’s present statutory authority. It
has to come from Congress.

There is still sentiment in the Senate favoring the broad
deregulation that the House refused to accept in the budget re-
conciliation bili that President Reagan signed two weeks ago. That
bill lengthens radio and television license terms and provides
some protection against the filing of competing applications at
license renewal time in search of payoffs. It stops far short, how-
ever, of what the Senate had planned to liberate radio from many
controls and restore stability to television licensing.

Senator Howard Cannon (D-Nev.) has proposed that the omit-
ted broadcast deregulation be consolidated in one bill and put up
for action after the August recess (*‘In Brief” Aug. 17). Whether
that turns out to be the preferred course, Cannon’s proposal at
least bespeaks a continuing interest in the legislation. Obviously
the Senate provides a more receptive atmosphere than is pro-
mised in the House. Broadcasters should exploit their oppor-
tunities. If the Senate produces a clean broadcast bill, the House
will have more trouble killing it than it had in stripping deregula-
tion from the budget package.

Drawn for BROADCASTING by Jack Schmidt

“May we have another volunteer to model these T shirts?”
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CUSTOMER INFORMATION FROM GENERAL MOTORS

HOW TO USE A

SELF-SERVICE GAS STATION

YOU CAN SAVE MONEY BY DOING SIMPLE CAR MAINTENANCE YOURSELF.

Gasoline or diesel fuel
usually costs less at a self-
service station. But too many
people think that filling a fuel
tank is all there is to self serv-
ice. You'll do your automobile
the most good if you also in-
clude a few simple maintenance
procedures.

Most self-service pumps
have easy-to-follow directions
printed right on them. Before
you drive into a self-service sta-
tion, it’s helpful to know whether
your car takes leaded gas, un-
leaded gas, or diesel fuel, and
also where your fuel tank is
located, so that you can pull up
to the proper pump and have
the fuel tank close at hand. The
type of fuel your car requires
should be printed on the instru-
ment panel, and the fuel tank
location can be found in the
owner’s manual.

If you don’t find instructions
on the pump, here’s what to do
at most stations: 1. Turn off the
engine. 2. Remove the fuel cap.
3. Remove the nozzle from the
pump and turn the pump lever
to “ON” 4. Place the nozzle in
your fuel tank and squeeze the
trigger. 5. When the trigger clicks
off, remove the nozzle from the
tank and turn the pump lever to
“OFE” 6. Replace your fuel cap.

There are some things,
however, that the directions
may not tell you. Fuel fumes
are highly flammable, so you
should never smoke at a service
station. Also, fuel caps are easy

to forget and lose, so when you
remove the cap try to wedge it
in between the door to the tank
and body of the car, where youre
not likely to forget it. All 1981
and most older General Motors
cars have fuel caps that twist on
and then click when secure.

When you're filling up, try
to avoid topping off your tank,
since it may overflow. If fuel
does spill on your car, you should
wash it off as soon as possible,
to avoid paint damage.

After you fill your tank, re-
member to clean your windshield.
If you've been driving in bad
weather, be sure to wipe off your
side mirrors and headlights, too.

A quick-maintenance in-
spection can help you spot
potential trouble. You don’t
need any expensive tools—just
a good quality tire gauge, a rag
or paper towel, an oil can spout
kept 1n a plastic bag, and a jug
of premixed windshield washer
fluid, such as GM Optikleen.

To check your engine oil,
pull out the dipstick, wipe it
clean, insert it again, then puil
it back out. The oil should
be between the marks labeled
“FULL’ and “ADD? If it’s below
“ADD; add a quart of the oil
recommended in your GM
owner’s manual.

You should also check the
coolant level. Most GM cars
have a see-through recovery
tank. If the level looks low, add
coolant to this tank. Never
remove the radiator cap when
the engine is hot, because pres-
surized coolant may overflow
and burn you.

Periodically check your
brake, transmission, and power
steering fluid levels. Your

owner’s manual tells you how.
Remember to keep the wind-
shield washer reservoir filled
with fluid, too, especially in the
winter when you use it most
often.

Most GM cars are equipped
with maintenance-free batteries.
But it’s still wise to make sure
their cables are on tight and
the ends aren’t frayed. Look
for fraying, cracks, or other signs
of wear on belts, too.

Look at tires for signs of

wear or worn-out edges which
can indicate improper inflation
or the need for alignment. Once
a month, you should use a tire
%au e to check the pressure.
n GM cars, the recommended
pressure is on the left front door
edge or inside the glove com-
partment. Recommended pres-
sure 1s for cold tires, so check
them before you drive more than
amile.

You'll be putting self-
service stations to their best
use if you include maintenance
checks in your stops for gas.
Your GM owner’s manual can
be an invaluable guide to proper
car care. Please use it.

This advertisement is part of our
continuing effort to give custom-
ers useful information about their
cars and trucks and the company
that builds them.

General Motors

People -1 tranenarfatinn




