


Never before in history has there been a demographic like this. Today’s 25 to 34s earn
more, spend more, are better educated, and more greatly influence current lifestyles.
One other key fact about them: the seven CBS Owned FM | radio stations outreach alf
other FM groups in America with this extraordinary market. R Surely it's the one you
don't want to miss!

CBS OWNED FM RADI® STATIONS

WCBS/FM NEW YORK, KNX/FM LOS ANGELES, WBBM/FM CHICAGO, WCAU/FM PHILADELPHIA
KCBS/FM SAN FRANCISCO, WEEI/FM BOSTON, KMOX/FM ST. LOUIS.
REPRESENTED BY CBS FM NATIONAL SALES.

Source: Arbitron total week MSA & TSA cumes, average of Spring 1981, Winter 1981 and Fall 1980 (where avallable)
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The Week in Brief

PSSR B RN TOP OF THE WEEK

MAJOR MODEL BILLS FROM FCcC [J Fowler draft would kill
Section 315, ease station transfers, support deregulation
lost in reconciliation bill. PAGE 27.

RTNDA LOOKS AHEAD [J New Orleans convention
spotlights equipment, issues and developments in
broadcast journalism'’s future. PAGE 27. Keynoter Wald
discusses "terminal perkiness” and other concerns
about local news. PAGE 27. Word of new radio network
trade association comes out in New Orleans. PAGE 29.

PROSPECTS AND PROBLEMS OF HDTV (] New York
SMPTE provides forum for manufacturers, networks and
FCC experts to discuss timetable, shortcomings and
blessings of high-definition TV. PAGE 30.

UNSELLING 9 KHZ O U.S. and Canadian spokesmen see
that as problem at Rio de Janeiro conference in
November. NAB is briefed by head of U.S. delegation, and
gets report on HDTV and DBS from association’s
consultant. PAGE 32.

SHUFFLING IN STARTING GATE J Networks, hobbled by
13-week writers’ strike, still have not locked in firm
starting dates for many fall TV programs. PAGE 32.

UNEQUAL TREATMENT O In supplemental brief to

appeals court, RKO charges FCC acted in inconsistent
and contradictory manner when it revoked broadcasters’
TV stations. PAGE 34.

TR S CiAL REPORT
SATELLITES HIGH FLIERS ATNRBA [ They're dominant
topic at radio association annual convention this week in
Miami Beach. Fowler, Packwood and Heftel addresses

also highlight agenda. PAGE 39.

USRI PROGRAMING S
NO THANKS [ Mater rejects Wildmon's suggestion that

CBS-TV develop monitoring system that CBTV could use.
Credibility challenges exchanged by both. PAGE 54.

Index to departments Business Briefly.........

) Changing Hands.........
Closed Circuit............
Datebook.....

Bottom Line. cereaeies Editorials. .

~quality and promotion of broadcast promotion. PAGE 127.

* Intermedia...

METROMEDIA ON THE MOVE J Major expansion in
programing begins with $1.5-million music special this
month. PAGE 56.

TR T CHNOLOGY A
STILL VIDEO CAMERA O New Sony product stirs wave of
interest that includes suggestions for use in broadcast
and print journalism. PAGE 68.

TR U SINESS e

ECONOMIC SIGNPOSTS (1 They will be raised next week
in Washington when Broadcast Financial Management
Association convenes. Newsmakers from government,
business andmedia willprovide much of input. PAGE 73.

T DA
HEARST HEADS FORK.C. J Group owner and publisher
reaches agreement with Metromedia to purchase pioneer
kmBC-Tv for S79 million, second largest single station sale
in history. It will give Hearst maximum five VHF's. PAGE 81.

PR LAY & REGULATION e
JANKOWSKI ASKS HELP (J CBS/Broadcast Group
president urges FCC to recommend repeal of political
broadcasting law including fairness doctrine. He
characterizes claim of spectrum scarcity as specious
excuse to subject radio, TV to special regulation. PAGE 93.

-~ ______Wiyra ]
THE ‘BROADCASTING’ YEARS J Congressman Lionel Van
Deerlin spent much of 1878 in a running argument with
broadcasters about his proposed recast of the
Communications Act. ABC-TV continued to ride high in
prime-time ratings, even though ace programer Fred
Silverman left for the presidency of NBC. And in October,
radio regulation became a gleam in the FCC's eye.

PAGE 101.

L Befeldiuce . ]
WHAT'S AKLEIN&...? O It's a company name that
tortures proofreaders but titilates prospective clients. it
also exemplifies Bob Klein's mission to upgrade the

Monitor...................
OpenMike................
Playback..................
Stock Index........ .
Washington Watch........

Monday Mem
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,LOOKHOW
WE'RE GROWING

MAJOR STATIONS IN KEY NATIONAL AND REGIONAL MARKETS

MARKET

New York

Los Angeles
Chicago
Philadelphia
Detroit

Boston

San Francisco
Dallas/Ft. Worth
Houston
Nassau/Suffolk

Miami/Ft. Lauderdale
St. Louis
Pittsburgh
Minneapolis
Newark
Cleveland
Atlanta

Denver
Seattle/Tacoma
San Bernardino
Phoenix
Buffalo

San Jose
Portland

New Orleans
Indianapolis
Hartford
Sacramento
Oklahoma City
Dayton
Nashville
Toledo
Honolulu
Syracuse
Richmond

New Brunswick
Flint

West Paim Beach
Asbury Park
Tucson
Lancaster
Stockton
Madison
Trenton

Corpus Christi
Binghamton
Kalamazoo

STATION

WKTU
KIQQO-KWST

WCFL-WXRT
WYSP

WDRQ

-WBOS-WGTR

K101
KNUS

KRLY
WBLI-WGLI -
WHLI/WKJY
WWWL/WMBM
KADI A/F
WYDD

WWTC

WNJR

WDBN

WKLS A/F
KBCO/KADE
KTAC/KBRD
KOLA
KUPD/KUKQ
WYSL/WPHD
KFAT

KKSN
WRNO

WATI

WHCN

KWOD

KLTE

WVUD
WWKX
WTOD/WKLR
KIKI/KMAI
WAQX

N
WCTC/WMGQ
WDzz
WNGS
WILK A/F
KWFM

WLAN A/F |
KWG/KWGF
WWOM A/F
WHWH/WPST
KRYS |
WENE/WMRV
WOLR

JACK MASLA & COMPANY, INC.

MASLA MEANS MORE BUSINESS

New York, Chicago, Detroit, St. Louis, Atlanta, Dallas, Los Angeles; San Francisco




Closed:Circuit’

Insider report:

—
Good start

Although repeal of Section 315 may
encounter rough going on Capitol Hill,
FCC Chairman Mark Fowler stands
reasonably assured of getting
recomemendation to that end passed by
commissibn (see story, page 27).
Commissioner James Quello has made
previous statements endorsing that kind
of pfoposal. Source close to Anne Jones
said she would probably be “‘favorably
inclined to drop (315).”” Mimi.Dawson’s
former boss, Senator Robert PatkWood
(R-Oré.), is leader in movemetit on Hill to
deregulate broadcasting.

T T,

Only the beginning?

John Kluge, Metromedia chairman and
presndent who buoyed station market by
agreeing to pay $220 million for wCVB-Tv
Boston and then selling KMBC-TV Kansas
City, Md.. to Hearst for $79 million (see
page 81), is bullish on broadcasting
futures and hopes FCC will lift present
limits on multiple ownerships. Kluge will
hold miaximum portfolio of radio and
television stations upon FCC approval of
pending deals. He says he’ll go for more if
lid is lifted.

P T
CPB’s new chairman
At this week’s meeting (Sept. 17) of board
of directors of Corporation for Public
Broadcasting in Washington, Sharon P
Rockefeller (term ends 1982), wife of
governor of West Virginia, is expected to
win chairmanship, succeeding Lillie E.
Herndon of Columbia, S.C., who will have
served three one-year terms. Herndon
remains on board until 1986. Runner-up,
according to preliminary count, will be
Diana Lady Dougan (whose term also
ends in 1986), of Salt Lake City.

Fifteen-member CPB board oversees
and allocates budgets for Public
Broadcasting Service (PBS) and National
Public Radio (NPR). Its members are
nominated by President, subject to Senate
confirmation.

L]

Christal’s clear

WanN(am) Chicago, long considered
among top-billing radio stations in nation,
is switching its national sales
representation from Buckley Radio Sales
to Christal Co. Move is said to be part of
effort by Tribune Co’s WGN Continental
Broadcasting to keep its radio stations with
one rep; other Tribune stations slated to go
to Christal are KGNR(AM)-KCTC(FM)
Sacramento, Calif. (from Blair Radio), and
wPIX(FM) New York (from Selcom). There

were reports that WGN-Tv Chicago and
KWGN-TV Denver would move out of WGN
Continental’s in-house rep firm to
TeleRep, but TeleRep said this was
untrue.

]

Harder stuff

Border broadcasters’ attempts to get
President Reagan to support legislation
that would “‘mirror’” Canadian legislation
denying tax deduction to Canadians
advertising on U.S. border stations
(BROADCASTING, Aug. 3) has apparently
hit snag, with administration officials
arguing that “‘mirror’” legislation wouldn’t
be effective.

Administration official said Treasury
Department is seeking broader remedy to
give Treasury discretion to retaliate against
any discrifninatory tax policy of foreign
country. Official said Treasury proposal
was awaltgng interagency clearance at
Office of Management and Budget.
Attorney for border broadcasters said he
supported Treasury’s plan but feared it was
so ‘‘strong and controversial’” it might
never receive full administration —or
congressional—approval. *‘We want to
send a message to the Canadians
immediately,” he said.

[ ]

Morning after

Metered televiSion ratings in Philadelphia
by A.C. Nielsen begin Sept. 24 —first day
of regular fall measurement period.
Sample size is 300 homes and Nielsen
cldaims all *‘reportable’” stations on board
as overnight rating clients. 1t’s fifth
Nielsen metered market, following New
York, Chicago, Los Angeles and San
Francisco. Nielsen plans to meter Detroit
in fall 1982.

RN

Trying again v
Senator Robert Dole (R-Kan.) will make
another attempt to amend Freedom of
Information Act, Dole staffer said last
week. Dole made first try—to provide
absolute exemption from disclosure of
law enforcement agency investigatory
records— by offering amendment to
Department of Justice appropriations bill.
Move was widely criticized by news
organizations as attempt to cut act’s
effectiveness without legislative hearings.
Fate of appropriations bill, being
filibustered over two antibusing
amendments, is uncertain. As result,
staffer said, “‘scope’’ of amendment
would be “‘narrowed’” and introduced as
new bill.
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behind the scene, before the fact

. ]
Senate and TV
Senate Majority Leader Howard Baker (R-
Tenn.) has told colleagues he will move
resolution to permit television in Senate
(S. Res. 20) to floor in late October or
early November. Resolution was passed by
Rules Committee two mgnths ago
(BROADCASTING. July 20). Advocates
believe they have votes to pass it with
simple majority, but fear filibuster, hinted
at by Senator Russell Long (D-La.) during
hearings, that would require 60 votes to
shut off.
RN
Respectability
Dramatic increase in acceptability of barter
syndication amiong major advertisers is
seen in report by Syndicast Services Inc.,
New York. Five years ago only 10 of top
100 could be found in programing
distributed by SSI. At last count 60 of top
100 were using barter. Among 60 are such
names as Warner-Lambert and Nestle,
two of original 10, and AT&T, Faberge,
Hanes, Bristol-Myers, Alpo, Wrigley and
S.C. Johnson & Son.
[ ]
Two for one
Every television broadcaster could be STV
operator if Arthur D. Little Enterprises,
Cambridge, Mass., can bring invention of
Paul Levy to fruition. Dix Hills, N.Y.,
inventor proposed technique that creates
two channels out of one. Dominant
channel, containing regular programing,
would be received by standard television
sets. Reception of recessive channel,
containing STV or perhaps full-channel
teletext, would require special decoder.
Major drawback to scheme is that
recessive channel would have significantly
less coverage than dominant channel.
First test of system using alternating
polarized fields was promising, but
pictures had noticeable flicker, according to
Little engineer. Staff engineers are now
working up system using alternative
polarized scanning lines in hopes of
eliminating flicker.

Lo ]

Fowier in motion

With FCC at full seven-member strength,
FCC Chairman Mark Fowler is bent upon
buttressing top staff while at the same time
adhering to President Reagan’s mandate
to cut overhead through normal staff
attrition. First move is nomination of
associate general counsel, Norman
Blumenthal, to Review Board. Considered
likely is redefinition of Review Board’s
duties to break up logjams and possibly
eliminate other unit functions.















AclaVentace

Heavies for Chrysler. Spendirig about two-thirds of allotted budget for broadcast adver-
tising, Chrysler:Corp,, unveiled plans for new campaign that starts Oct. 1 with introduction
of new Dodge and Plymouth car lineups. Spokesmen for various promations are actor
Ricardo -Montalban for Chrysier LeBaron series; actor John Houseman for Plymouth
Retfiant, Horizon, .and TC3 automobiles, and former Dallas Cowboy Walt Garrison for
Dodge’s Ram Tough trucks. Broadcast ads will be spread “throughout the introductory
guarter” as opposed to single bilitz. Chrysler will use prime-time programing including
NBC-TV's AFC football and. The Frank Sinatra Special and CBS-TV's 60 Minutes as vehicie
spots. Agency is Kenyon & Eckhardt, New York. Print.campaign breaks week of Oct. 12.
[

Upscale listeners. Leisure Market Network has been formed to enable advertisers to
reach affluentiisteners who frequent exclusive resort areas. LMN consists of 13 local radio
stations serving .12 upscale vacation localities. Stations are kvMT(FM) Vail, Colo; KSNO(AM)
Aspen; Colo.; kBCrR(aM» Steamiboat Springs, Colo.; kskiam) Sun Valley, Idaho; weanEM) St
Thomas, Virgin-Islands:; wivitamy St. Croix, Virgin Istands; wHHR(FM) Hilton Head, S.C.: KzER(FM)
and krHoam South - Lake Tahoe, Calif; xueiamy Maui, Hawali; weesam Pinehurst, N.C;
ksaTeam)y Jackson Hole; Wyo., and wirntam) Lake Placid, N.Y Entire network may be bought
for-§240 to. $275 per one-mintte spot on all 13 stations. First advertiser to go on air after
Thanksgiving will be stock. brokerage firm of EF Hutton President of LMN, based in
Baltimore, is John W. Hawks, who has been account executive with wyz-Tv Baltimore and
Petry Television in Atlanta and Philadeiphia.
]

Supermarket moves. Word from Television Bureau of Advertising is that food stores and
supermarkets boosted their focal television ad budgets for first half of 1981 by 19% over
year.garlier. Based on:Broadcast Advertisers Reports data, local expenditures by food
stores were estimdted - at S83 million. At top of list was Safeway, up 30% at $9.7 million,
followed by Acme/Super Saver up 122% at $6.2 million. Closing out list of top-15 spenders
in category, whotogether spent $47.5 million; was Star Markets. Chain logged largest per-
centage increase in local television advertising, jumping 1,197%, to $1.1 mitlion.
[

Dallas move. Mitchell & Manning Advertising, Dallas, has moved new offices to Gateway |
building, 8131:LBJ Freeway, Suite 250. Phone is 214-644-6911.

morning and afternoon drive times.
Agency: Mort Keshin & Co., Roslyn, N.Y.

Target: adults, 25-54, N: onal Car Rental = Radioand TV
campaign begins in mid-September for

SRS RADIO AND TV I

Swissair 0 Passenger service. Begins
Oct. 5 for fourth quarter in New York,
Chicago and Boston. Morning drive,
middays and afternoon drive times.
Agency: GrafDesley, New York. Target:
men, 25-54.

Purolator T Courier service. Begins this
week for varying flights in over 45
markets. Agency: Kurtz & Tarlow Co., New
York. Target: adults, 25-54.

six weeks in 11 markets. Agency:
Campbell-Ewald, Warren, Mich. Target:
men, 25-54.

Ci 100 Naturally flavored sparkiing
bowed water. TV and radio test
campaigns begin Sept. 21 for five weeks
in Columbus and Dayton, both Ohio.
Agency: CPM Inc., Chicago. Target:
adults, 25-54.

[~ THE BECK- ROSS COMMUNICATIONS STATIONS =

Dynamic...Vibrant...In Touch.

WBLI-FM
LONG ISLAND, N.Y.

‘WKMF-AM
FLINT, MICHIGAN

WHCN-FM |
HARTFORD. CT.

WGMZ-FM!
FLINT, MICHIGAN

WKTZ-FM
JACKSONVILLE. FLA.

WKTZ-AM
JACKSONVILLE, FLA.
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Gannett’s 13 radio stations oper-
ate in communities as distant as
Tampa and Los Angeles and as
diverse as Chicago and San Diego.
And the differences in pro-
gramming mirror the differences
in the cities. That is because
Gannett radio stations design
program formats to meet the
unique needs of the audiences

they serve.

In Chicago, that means tradi-
tional black on AM and contem-
porary black on FM.

In Tampa... personality easy
listening on FM.

In Detroit...religion on AM
and adult contemporary on FM.

In Cleveland... adult contem-
porary and sports/talk on AM, and
personality easy listening on FM.

In Los Angeles...religion on
AM and rock on FM.

In San Diego...news/talk on
AM, adult contemporary on FM.

In St. Louis... country on AM
and adult contemporary on FM.

There is no “sound of Gannett”

on Gannett’s radio stations.

Instead, the listener hears
the sounds the city wants to
hear, and the advertisers and the
audiences are the winners.

The 13 Gannett radio stations
are an important part of Gannett’s
world of different voices, serving
their communities with a world
of different sounds.

PR\
“ )
GANNEIT

A WORLD OF DIFFERENT VOICES
WHERE FREEDOM SPEAKS

WVON, WGCI-FM WWWE,WDOK-FM WLQV, WCZY-FM

Chicago Cleveland

Detroit Los Angeles

KPRZ,KIIS-FM KSDO, KEZL-FM KSD-AM,KSD-FM WJYW-FM
San Diego

St. Louts Tampa

Gannett Co., Inc., Lincoln Tower, Rochester, N.Y. 14604 (716) 546-8600



m indicates new or revised listing

]
This week

Sept. 13-15— Washington State Association of
Broadcasters annual fall meeting. Seattie Marriott
hotel, Seattle.

Sept. 13-15—CBS Radio Affiliates board meeting.
Salishan Lodge, Gleneden Beach, Ore.

Datebook-

Sept. 13-16— National Radio Broadcasters Associ-
ation annual convention. Speakers include: FCC
Chairman Mark Fowler; former FCC Commissioner
Robert E. Lee; Senate Commerce Communications
Subcommittee Chairman Bob Packwood (R-Cre);
Cecil Heftel (D-Hawaii), and radio pioneer Gordon
Mctendon. Fontainebleau Hilton, Miami Beach.

Sept. 14-15-—- 1981 Editors’ Seminar sponsored by
United Nations Association of the United States for
American Society of Newspaper Editors, AP Manag-
ing Editors Association, National Conference of

SIX FIGURE ‘‘PROMOTIONAL

SELLING’’ is easy
and profitable with

(0

Check these first quarter campaign revenues.

KXL

Portiand

KOFM

Oaklahoma City

4BH

Brisbane,Aust.

KJR

Seattle

WDON

Washington

WCAO

Baltimore

KFDI

Wichita

$257,500
249,500
230,000
213,100
206,752
176,766
165,200

WHAK $134,000
WiNe 133,000
e 117,625
WHTR 109,106
KENN 102,368
WNIR 101,950
ok 100,120

Additional Statio Benefits

* Sold at Premium Rate * Self-Liquidating as to Cost * Net
Rate Card * New or Extra Business * 17 Week Non-Cancellable
Accounts * Call Letter/Dial Position/Format/Personality

Exploitation * Community-Involvement * Club Fund Raising *

COMMUNITY CLUB A..ARDS, INC:

P.0. BOX 151 WESTPORT, CT 06881, Area Code 203/226-3377

© Copyright 1981, Community Club Awards, Inc

'1/ \§
g8
L

Printed in the United States of America
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Editorial Writers and Radio-Television News Direc-
tors Association. United Nations. New York. informa-
tion: William Powell or Ann Claxton. UNA-USA, (212)
637-3232

Sept. 14-17 — Washington Journalism Center’s con-
ference for journalists, “The Family Under Stress’”
Watergate hotel, Washington.

u Sept. 14-17—Intelexpo ‘81 conference, spon-
sored by associations representing independent
teléphone companies. Los Angeles Convention Center.

Sept. 15—Deadline for entries in 14th national Abe
Lincoln Awards, sponsored by Southern Baptist Radio
and Television Commission. Information: Bonita Spar-
row, awards coordinator Southern Baptist Radio-
Television Commission, 6350 West Freeway, Fort
Worth, 78150, (817) 737-4011.

Sept. 15— Workshop on how to make issue advertis-
ing work on television, sponsored by American Asso-
ciation of Advertising Agencies, Association of Na-
tional Advertisers, Public Relations Society of
America, Public Utilities Communicators Association
and Television Bureau of Advertising. Grand Hyatt
hotel, New York.

Sept. 15— Advertising Club of New York forum on
growth and direction of cable television. Panel mem-
bers include Gustave Hauser, Warner Amex Cable
Communications; Kay Koplovitz, USA Network; Gerald
Levin, Time Inc.; James Perkins, Hearst-ABC Video
Services; Dick Cox, CBS Cable, and William Baker,
Group W Television. Sheraton Center hotel, New York

m Sept. 15— Advertising Club of Metropolitan
Washington’s annuaf “TV Day’ Luncheon speaker: Ted
Koppel, ABC News Nightline anchor.

m Sept. 15— The Media Institute’s business/media
funcheon on “Economic Policymaking in the Reagan
Administration” Speaker: Murray Weidenbaum, chair-
man of President's Council of Economic Advisers
Cosmos Club, Washington

m Sept. 15— Radio Advertising Bureau’s sales
clinic. Hifton Airport Plaza (nn, Kansas City, Mo.

Sept. 16-18— Electronic Industries Association
management seminar for Chicago. Holiday Inn O'Hare
Airport/Schilier Park, Ill. Information: EIA Education,
Suite 405, 2001 Eye Street, N.W.,, Washington, 20035,
(202) 457-4996.

Sept. 17 —Bench/Bar Media Conference sponsored
by Kentucky Court of Justice, Kentucky Bar Associ-
ation, Kentucky Press Association, Kentucky Broad-
casters Association. Hyatt Regency, Louisville, Ky.

m Sept. 17.— New York Women in Communications
luncheon. Speaker: Jessica Savitch, NBC News cor-
respondent, New York Hilton. Information: Donna
Erickson, (212) 944-6119.

Sept. 17-18-—-31st annual Broadcast Symposium,
sponsored by Institute of Electrical and Electronics
Engineers, Hotel Washington, Washington. Informa-
tion: Drew Larson, (703) 841-0500.

Sept. 17-19— American Women in Radio and
Television East central area conference. Westin hotel,
Cincinnati.

Sept. 17-20— Federal Communications Bar Associ-
ation annual seminar with panel sessions on future
course of regulation/deregulation in common carrier
and on "News Coverage in the 80's—How Best to In-
form the People” Williamsburg Hilton, Williamsburg,
Va.

u Sept. 18— Radio Advertising Bureau sales clinic.
Holiday Inn international Airport, Minneapolis.

Sept. 18-19—South Dakota State University’s 15th
annual South Dakota Broadcasters Day. University
campus and Holiday Inn, Brookings, S.D. Information:
(605) 688-4191,

Sept. 18-20— New Hampshire Association of Broad-
casters annual convention. Waterville Valley Resort,
Waterville Valley, N.H.

Sept. 19— Society of Broadcast Engineers San Fran-



“We're always looking for
something that does the job better.
We found it with AP Radio Network’

Roy Mapel, General Manager KIML Radio, Gillette, Wyoming

KIML had a commercial
network affiliation for years.
But, when they decided their
network should work harder
for them, they switched to
AP Radio Network.

Why does KIML Gen-
eral Manager, Roy Mapel,
think AP Radio Network
is better?

Better sales opportun-
ities: “You don’t have to run
network spots that cut into
your own station’s sales and
revenue. We’ve sold locally
nearly everything we have on
the air from AP Radio Network.’

Better programming flexibility: “Every other network we checked was
too demanding on our station’s time. With AP Radio Network we use what
we want and don’t have to use what we don’t want.”

Better sound quality: “When we started getting AP Radio Network off
the satellite, we sounded like we’d moved uptown. Anyone who can get on
the AP dish—do it.”

Better profit potential: “AP Radio Network more than pays for itself.
We wouldn’t be using it if it didn’t.”

AP Radio Network can fill a station’s news and
information programming needs better than the
commercial networks. That’s why AP Radio
Network is growing so fast.

Let us show you how AP Radio Network
can do a better job for your station. Write or
call AP Broadcast Service, 50 Rockefeller
Plaza, N.Y. 10020 (212) 621-1511. Or contact
your nearest AP Broadcast Executive.

Innovation for
better news

programming
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Gleams in

Fowler FCC’s
legislative eye

if chairman and staff’s plans

go through, broadcasters

could end up free of fairness
doctrine, able to trade
properties with minimum review;
even more good news is possible

If FCC Chairman Mark Fowler has his
way, broadcasters will no longer have Sec-
tion 315 of the Communications Act to
kick around any more. Nor will they have
to worry about applying to the commission
for approval to sell or acquire broadcast
properties. The television ‘‘stability’’ and
radio deregulation provisions that were
severed from the reconciliation bill passed
by Congress just before the August recess
would also be adopted.

All these and more, according to in-
formed sources within the commission,
will be included within the proposed legis-
lative package that the full commission is
scheduled to consider in open session on
Thursday (Sept. 17).

Sources indicate that the package, drawn
up by the commission’s Office of General
Counsel, will propose that the FCC recom-
mend to Congress that it repeal Section
315 of the Communications Act in its en-
tirety, in an effort to extend First Amend-
ment rights to the electronic media.

Within Section 315 are two key provi-
sions—the fairness doctrine and the so-
called ‘“‘equal time™ clause. The first,
enacted in 1959, requires licensees ‘‘to
afford reasonable opportunity for the dis-
cussion of conflicting views on issues of
public importance”’ The second requires
that if a licensee  ows ‘‘any person who is
[a] legally quahfied candidate for any
public office to use a broadcasting station,
he shall afford equal opportunities to all
other such candidates for that office.”’

The legislative package also includes a
proposal to streamline the transfer and
assignment process. Parties wishing to buy
or sell broadcast properties could do so
through closing, without formally applying
to the commission. However, within 10
days, the parties involved would have to
give the commission notice of the transac-
tion. The commission in turn, sources say,
would have 60 days to veto the sale. If it
did not exercise that veto power, the sale
would be considered final.

The package also includes an endorse-

Broadcastin

ment ‘of several proposals concerning
radio and television deregulation that were
lopped off the Senate’s FCC reconciliation
bill just before Congress’s August recess.
They include:

& Indefinite
licensees.

® Modifications in the commission’s
comparative renewal proceedings whereby
it could not consider competing applica-
tions for a television license until first
determining that the present licensee is
unfit.

® Radio deregulation beyond the com-
mission’s action taken in January,

license terms for radio

TuSen

eliminating program logkeeping and for-
mal community ascertainment prohibiting
FCC quotas on news and public affairs pro-
graming and guidelines limiting commer-
cial time.

® Requirement that the commission
would not involve itself in program deci-
sions.

Congress has alrecady passed a bill ex-
tending TV license terms to five years and
radio license terms to seven vears. It also
passed a provision permitting the commis-
sion to establish procedures for imple-
menting a lottery in the awarding of new
broadcast licenses.

Signs of the future were all about at the Radio-Television News Directors Association’s
international conference at the Marriott Hotel in New Orleans last week. There were
exhibits showing the latest in technology available to the reasonably affluent station.

Sessions were dotted with panels on topics like satellites (this year’s ENG phenomenon,

as one panelist put it) and the use of computers in the newsroom (they do create a bit of

“culture shock,” as the representative of one computer company said).

But as at every RTNDA convention, speakers suggested that the locals are a touch less
professional than the networks. Keynoter Richard Wald, senior vice president of ABC
News, carried on that tradition, talking of the “terminal perkiness” he observed on local
news shows and the serious dedication to content over style that he didn’t. Some news
directors in the audience were not amused.

Still, there was a sense of confidence and well-being among the some 1,000
Journalists in attendance (total registration including spouses and students was 1,095).
News shows are popular; young reporters are banging on doors looking for work. And
despite the barbs of a Wald, there are those among the RTNDA crowd who talked far
into the night about the seriousness of purpose, and the professionalism they insist on in
their shops.

Indeed, some of the spirit (and anger ?) of the news directors regarding the treatment
they get at the hands of network types was evident in a comment by Dean Mell, of KHG-
AM-FM-TV Spokane, Wash., the new RTNDA president-elect. He blamed the networks for
contributing to the credibility problem because they “hire people for owned-and-
operated stations for other than journalistic reasons’ and “pay salaries to
[correspondents] beyond reason.” Mell will succeed Wayne Godsey, WTMJ. TV Milwaukee,
as president, at next year’s convention in Las Vegas.

And there was good news from Washington in a report by RTNDA general counsel J.
Laurent Scharff that “for the first time in 12 years, there is a real chance of eliminating
the fairness doctrine and, perhaps, modifying the political equal time law” (see above).

—

Wald scores ‘terminal perkiness’

He’s latest in line of network
news people to chide RTNDA
delegates for shortcomings;
warns that obsession with
technique, adolescent approach
could turn off adult audience

Every year, it seems, a network news per-
son addresses the Radio-Television News
Directors Association convention and
leaves the locals feeling they’re really not
as professional as the networks. A few
years ago, CBS’s Charles Kuralt talked
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about the carefully coiffed hair seen on the
local news shows. Last week, ABC News
Senior Vice President Richard Wald talked
of the ‘‘perkiness’” he had observed—
“‘terminal perkiness,” he called it.

Wald, in keynoting the RTNDA’s 36th
annual conference, in New Orleans, said
he was not knocking technique as such.
“But,” he said, ‘‘content sometimes gets
lost”” And he was concerned about the
competition for people’s time that televi-
sion and radio news faces from the tech-
nologies that are not yet a factor. He ex-
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as a prosecutor includes the conviction of
United Mine Workers President Tony
Boyle in the Yablonski murder trial, said
at a panel session at the Radio-Television
News Directors Association convention
last week that he favors radio-television
coverage of trials. ‘‘It would make newspa-
pers more responsible in reporting what
goes on, if the public had an opportunity
to observe,” he said.

Sprague was harsh in his estimate of
newspaper reporters. They ‘‘let them-
selves be spoon-fed by one side or the
other, and don’t understand trials, and
what they report is a far cry from what goes
on’’ especially after the rewrite desk and a
headline writer finish the job, he said.

Sprague shared the platform with the
president of the American Bar Associ-
ation, David Brink, of Minneapolis, who
as a personal matter also supports cameras
in the courtroom. They ‘‘tend to assist,
rather than detract, from our total
freedoms,” he said. But Brink arrived at
the panel session armed with a complaint.

‘| share many of the views of other law-
yers that the media do not always give us a
fair shake,” he said. He based that on polls
that show lawyers as a class are not highly
regarded by the public while individual
lawyers known and used by the public
receive high ratings. He said lawyers oper-
ate under the most rigorous ethical stan-
dards, and added he can understand ‘‘the
man-bites-dog’’ fascination with the story
of a lawyer or judge being proven unjust.

The RTNDA audience that turned out
for the session were disappointed by the
absence of two heavy-hitting trial attor-
neys, F. Lee Bailey and Richard
(**Racehorse”) Haynes. Other obligations
forced their withdrawal the night before
the Friday morning session.

At an earlier session on Friday, three
panelists agreed the title of their session,
““Maintaining Credibility,” missed the
point. As James Boylan, editor emeritus
of the Columbia Journalism Review, put
it, ““credibility is not a good standard.’’
Journalists, he said, ‘‘should take care of
truth and accuracy, and let credibility take
care of itself.””

To George Watson, vice president of
ABC News, credibility also involves a de-
gree of respect for views of the audience.
**All of us should consider means of open-
ing the media to those who want to talk
back to us. Credibility would be enhanced
by a willingness to open up and let people
have a shot at us.”

If Watson was reinventing the op-ed
page, Dick Williams, an Atlanta Journal
columnist who once headed news opera-
tions at WXIA-TV Atlanta and WPLG-TV
Miami, offered some other press-style ap-
proaches to journalism. He said stations
should wait for solid confirmation before
going with stories like the attempted
assassination attempt on the life of Wash-
ington Mayor Marion Barry, which proved
to be a hoax. And he suggested news pro-
ducers spend less time with ‘‘technology,
bells and whistles’” and more with re-
porters’ stories, so that ‘‘things don’t fall
through the cracks.”’

Trade association for network radio ?

Changing nature of medium
prompts organization of

new sales arm, ABC executive
tells RTNDA session; aim is
to take money from TV and
magazines, not from stations

The sudden proliferation of radio net-
works is spawning a new trade associ-
ation—one designed to make radio net-
works attractive to advertisers not yet
using the medium. And the advertisers
being sought are those now advertising na-
tionally on television and in magazines.

Those bits of information surfaced last
week at a panel session during the Radio-
Television News Directors Association
convention, in New Orleans. A member
of the audience, after listening to execu-
tives of the companies that are giving
multiple birth to networks, expressed con-
cern that the new chains would drain ad-
vertising revenues from stations.

Not so, said Edward McLaughlin, presi-
dent of the ABC Radio Network. ‘“We’re
positioning ourselves to get [network]
television advertisers,”” he said. And he
noted that ABC is charging $7.000 to
$8,000 for Paul Harvey. “‘That’s not spot
rates,” he said. He said advertisers now
spending for national television and maga-
zines are ABC’s targets.

Then he broke the news—‘‘pre-
maturely,’ he said later—about the new
trade association. It would be an associ-
ation that would make radio networks
“‘available to national advertisers not now
in network radio.’

Bob Hosking, president of CBS Radio,
indicated the approach that will be taken to
the advertisers. “‘“The advertiser has the
opportunity to buy efficient networks for
his needs, and obtain whatever
demographic mode he wants.”’

McLaughlin, who said the group does
not yet have a charter, offered few other
details. But he said he expects ‘‘seven or
eight’” network companies to participate.
Those he mentioned were ABC, CBS,
NBC, Mutual Broadcasting System, RKO
General Inc. and the Sheridan Black Net-
work.

The panel session, on ‘“The Network
Supermarket,” helped bring into focus the
growing variety of network services being
offered, many by satellite. For instance,
Richard Verne of NBC Radio noted that
his network hopes to have its satellite
system operating ‘‘early next year’”’ And
Tom Burchill of RKO said delivery of
“RKO Three” (“‘America Overnight")
started on Sept. 1, but he promised that
RKO would offer no more network ser-
vices “‘this year.’

To Verne, the explosion of network ser-
vices indicated networks will be looked to
for specific purposes. In fact, he said, NBC
is considering other networks, each
designed for a special purpose. *“‘The
general-purpose network will have trouble
surviving,” he said.
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MBS’s Marty Rubinstein disagreed.
Verne’s remarks, he suggested, were
‘‘demographic gibberish!’ “We feel our
job is to provide programing to stations.”
He said MBS will be “‘fully satellite-
delivered by Jan. 1’—and Mutual is pay-
ing for the 650 earth stations with which
its affiliates will receive the programing.

But in Rubinstein’s view, the plethora
of networks doesn’t change things. “‘Our
role will be to meet station’s unmet needs,
like wall-to-wall coverage of political con-
ventions,” he said. But the stations’ suc-
cess will depend on their meeting local
needs, he said.

Richard Montessano, senior vice presi-
dent and head of sales services for the
Radio Advertising Bureau, said he sees no
conflict in the activities of the proposed
group with those of RAB, which is sup-
ported primarily by radio stations but also
by station representatives and radio net-
works. He had only sketchy information of
the new venture but felt that its advertising
and promotional efforts on behalf of net-
work radio should contribute to advertis-
ing growth.

A spokesman for the National Black
Network said the company had not known
of the proposal but added, ‘‘it sounds
most interesting and we definitely want to
look into it. It seems to be an exciting and
innovative idea.”

Charles Renwick, executive vice presi-
dent, network development, NBC Radio,
said formation of a network radio trade
group is needed to expand the base of ad-
vertising. He said the proliferation of net-
works probably will result in the demise of
some and the viability of others, and ad-
ded, ““To survive, an active advertiser
solicitation effort in support of network
radio is very much needed.”’

Weather reporting:
Leave it to a pro

Broadcast meteorologists advise
audience at RTNDA session to
treat the weather news

seriously or lose viewers

Weather reporting is serious business, a
science, in fact. And stations should not
leave it to weather girls or clowns but to
professionals. Viewers will appreciate the
soundness of their reports. Or so two
broadcast meteorologists said at a panel at
the Radio-Television News Directors As-
sociation convention, in New Orleans last
week. A third member of the panel, TV
news consultant Frank Magid, suggested
the importance of another dimension: an
ability to communicate. Dennis Feltgen,
of KSTP-AM-FM-TV Minneapolis, and Bob
Ryan, of wrc-Tv Washington, made it
clear they did not miss the days of the
weather girls and announcers who did the
weather with no more research than
available in a piece of weather news copy.

They talked of the sophisticated equip-
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ment available for weather broadcasts—
computer graphics, color radar, and even
Doppler radar—and of the need for pro-
fessional meteorologists to use the equip-
ment and offer meaningful, informed re-
ports.

“It’s important to have someone stand-
ing in front of the camera who knows why
the weather is doing what it’s doing,”’
Feltgen said. The payoff is in audience, he
said. “‘A station that doesn’t recognize the
importance of a trained meteorologist will
lose viewers.”

Ryan, a trained meteorologist who lost
his weather reporting job on the Today
Show to Willard Scott, who had made his
reputation at WRC-TV as a friendly, funny,
fat weatherman, was even more emphatic
than Feltgen. ““Meteorology is a science,
as much as physics and geology’’ And the
responsibility ‘‘shouldn’t be given to so-
meone who doesn’t know what he’s
doing.” He noted that weather can cost the
country billions of dollars and thousands
of lives, and added: “‘I'm surprised some
people still regard it as a comic strip.”’

Magid, of Frank N. Magid Associates,
agreed that weather is an ‘‘attractive ele-
ment’’ in radio and television news. “‘It’s
the most watched element in television
news, and is listened to on radio, too. The
subject affects everyone in the audience.”

But the difference between one station’s
weather report and another, he said, is the
reporter, ‘‘assuming all have the same
tools. It’s fine to have someone know-
ledgeable. But expertise is not enough. A
person without the ability to communicate
his expertise, to make interesting what he
has to offer, will fail as much as one with-
out the expertise.”’

Talking seriously about HDTV

SMPTE discussion session puts
the problem, and the prospects,
before New York engineering
community; movies may lead the
way; a question of compromise

“How much do we want to compromise
this [high-definition television] system in
order for it to be broadcastable?”” That
question, from a member of the audience
attending the September meeting of the
Society of Motion Picture and Television
Engineers New York Section last Wednes-
day, reflected a principal focus of the dis-
cussion that evening as a panel of industry
luminaries discussed ‘*High-Definition
Television: How, Why and When.”

Joseph Flaherty, the CBS Television
Network vice president of engineering and
development who moderated the meeting,
answered that question about broadcast/
HDTV compatibility by saying that it will
be ‘‘a long time” before much of the
world television audience is served by
nonbroadcast video delivery systems, and
that while “‘we can’t impose too great con-
straints’” on HDTV, “‘we can’t shut out for
too long too much of the world’s popula-
tion.”

That was a broadcaster’s point of view,
and others were in evidence both at the
SMPTE meeting and elsewhere in New
York last week (see box). And com-
patibility is only one of the many issues
facing those interested in HDTV, which
was reviewed at length for SMPTE mem-
bers on Wednesday by Flaherty; film-

New numbers from Nielsen

A.C. Nielsen has released its new desig-
nated-market-area rankings for the
1981-82 broadcast year, based on local TV
household estimates projected for Jan. 1.
Overall, the Nielsen Station Index esti-
mates U.S. TV households at 81,937,250
including Alaska and Hawaii.

Effective from the October 1981
through July 1982 Nielsen Station Index
measurement periods, there will be 205
DMA’s. Four are new: Anchorage,
now the 165th market; Fairbanks, Alaska,
the 202d; Bend, Ore., the 201st, and
Lafayette, Ind., the 193d.

With the addition of the Anchorage and
Fairbanks markets, Nielsen will be mea-
suring viewing in all 50 states. Arbitron
Television had been in Anchorage previ-
ously but dropped out of Alaska with its
measurement plan beginning in October.

Two Nielsen markets have been ab-
sorbed into other DMA’s for 1981-82.
Hagerstown, Md., last year ranked 155th,
now is combined with Washington, which
moves from the ninth to the eighth
market. Rhinelander, Wis., previously the
200th market, has been merged with
Wausau, Wis., which jumps from 145 to
133.

Among the rankings:

Within the top 10 markets, in addition to
the Washington-Hagerstown shift, Cleve-
land-Akron, Ohio, changes rank, from eighth
to ninth.

Within the top 50, many markets shift
but most only by one or two ranks. In-
dianapolis, however, drops from 19 to 22
and Raleigh-Durham, N.C., rises from 44
to 41. Dayton, Ohio, previously the 49th
market and now the 51st, has moved out
of the top 50, and Albany-Schenectady-
Troy, N.Y., formerly Sist, is now 50th.

No markets moved from the top 100
rankings group but within it more than
half are in new positions. The five markets
changing in rank four positions or more
were Johnstown-Altoona, Pa. (from 81 to
77); Lexington, Ky (from 86 to 81);
Jackson, Miss. (from 80 to 85); Fort
Wayne, Ind. (from 100 to 93), and Green-
ville-New Bern-Washington, N.C. (from
91 to 98).

Below the top 100, the larger ranking
shifts included Lafayette, La. (from 115 to
107); Tallahassee, Fla.-Thomasville, Ga.
(from 140 to 132); Wausau (from 145 to
133); Erie, Pa. (from 135 to 140) and
Alexandria, La. (from 165 to 175).
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maker Francis Ford Coppola; CBS-TV’s
senior staff scientist, Dr. Richard Green;,
NHK’s manager of advanced broadcast
systems research, Dr. Masao Sugimoto;
RCA’s staff vice president for research and
engineering, Dr. Kerns Powers; television
producer Greg Larson; FCC Chief Scien-
tist Stephen Lukasik, and the president of
Thomson/CSF Labs, Renville McMann.
They were later joined for discussion by
SMPTE’s HDTV study group chairman,
Donald Fink.

One idea that dominated the presenta-
tions was that long before the general
public has HDTV receivers in its homes,
HDTV production equipment wili
be used to make the video industries’ pro-
graming and more than likely theatrical
motion pictures as well,

Flaherty had opened the session by say-
ing there are three categories of questions
surrounding HDTV —those involving pro-
gram production, those concerning
transmission and distribution technology,
and those pertaining to display technology.

Thomson-CSF’s McMann, presenting
an overview of HDTYV prepared largely by
company consultant Joseph Polonsky
(who was unable to attend), said leading
television engineers are becoming aware
“‘that the next big thing is high d ni-
tion.”” McMann stressed a need Ttor
“‘careful compromise’” to insure ‘‘stan-
dards that will last for two generations,”’
and he reviewed constraints working
against consumer applications of HDTV —
existing television receivers, recorders and
disk players that would be incompatible
with HDTYV, as well as a non-HDTYV direct
broadcast satellite system. European in-
terest in ‘‘continental or intercontinental
television’ was cited by McMann in say-
ing it would be ‘‘desirable to have univer-
sal HDTV.” He listed such issues as band-
width and bit rate compression among the
““many economic choices for people to
ponder” before a HDTV system could be
put in place. ‘‘We’re still a long way from
seeing the best of 525 lines,”” McMann
said, suggesting people will have to per-
ceive 10% to 15% better quality from
HDTYV to justify the probable cost of new
receivers. McMann also noted a concern
for studio engineers involved with
HDTYV —that in digitizing HDTV signals,
they’d be ‘“‘pumping microwave frequen-
cies’” around their plants. He closed his
overview with the thought “*God bless the
movie people and the television produc-
tion people’’ because they’ll be the first to
adopt HDTV and “‘provide the impetus to
set a standard we can live with for the next
30 years.”’

Coppola then provided his producer’s
view of HDTV. Electronic cinematography
will not just be a new tool, according to
Coppola, but will “‘change what the art is
like,”” allowing movies “‘to be mixed like
music instead of edited”” He expressed his
hope ‘‘to make a modern motion picture
studio’’ that could ‘“‘pump pictures and
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RKO says FCC
hoists self
by own petard

Notice of inquiry on
character issue exposes
lack of standards by which
RKO was judged, licensee
asserts on eve of oral
argument in appeals court

In a supplemental brief concerning its ap-
peal of the FCC’s June 1980 order yanking
three of its licenses for major-market
television stations, RKO General Inc. cites
several recent commission actions it hopes
will help persuade the Washington appeals
court to reverse that decision. The stations
involved are WNAC-TV Boston, WOR-TV
New York and KHI-TV Los Angeles.

The actions cited include the commis-
sion’s adoption of a notice of inquiry into
the whole issue of character and how it
should be handled by the commission in
awarding licenses; the commission’s ap-
proval of an application for transfer of con-
trol of two radio properties to a company
whose parent, Katy Industries, signed con-
sent decrees with the Securities and Ex-
change Commission concerning, among
other things, alleged bribes to foreign offi-
cials, and an appeals court case, Double-
day Broadcasting vs. FCC.

The character notice, said RKO, con-
firms the “‘lack of underlying standards
reflected in the approach of [the commis-
sion’s] decision to precedent.’ 1t said that
the notice also “‘impeaches much of the
reasoning about licensee character that
was critical to the commission’s evalua-
tion of RKO’s character”” Noting that the
misconduct of its parent, General Tire
Co., weighed heavily in the commission’s
decision against renewal of the three
licenses, RKO argued that the character
notice ‘‘recognizes that the commission
lack[s] the expertise and the resources to
interpret other statutes and to make value
judgments about behavior unrelated to the
broadcast licensing function.”

In the Katy case, which it described as
““strikingly similar’ to its own, RKO said
the commission ‘‘treated the implications
of nonbroadcast conduct for licensee
character in a manner markedly different™
from its own case, came up with a different
result and failed even to attempt to explain
why.

RKO also argued that the courts have
rebuked the commission for such incon-
sistency in the past, as recently as June of
this year in a case brought against the
commission by Doubleday Broadcasting.
In that case, RKO noted, the court said:
““The commission may not decide a case
one way today and a substantially similar
case another way tomorrow, without a . . .
reasonable explanation. ..’

Oral argument on RKO’s appeal has
been scheduled by the court for Sept. 16.

COMMUNICATIONS
AND FREEDOM

Autumn reading. The Viking Press has published two books that explore the past and
future of television, but they look upon the medium from vastly different perspectives. "Up
the Tube,” by Sally Bedell, a reporter for TV Guide, is a history of network programing dur-
ing the 1970's built around Fred Silverman, who she says did more than any other to
shape that history. “Electronic Nightmare: The New Communications and Freedom” is
author John Wicklein's perception of the future of mass communications and its possible
adverse affects on personal liberties.

“Up the Tube” traces the rise and fall of Silverman, the programer who jumped from CBS
to ABC to NBC during the decade. (The book, already in print at the time Silverman
resigned as president of NBC, leaves Silverman on the edge of the precipice.)

Although Silverman is the centra! character—the book even delves into his childhood as
a collector of radio scripts—the book is far more than a Silverman biography. It contains
short profiles of most of the programing players at the three networks during the decade
and recounts their relationships with Silverman and with one another “as the battle among
the three networks for the biggest share ... built to a frantic intensity"

According to Bedell, Silverman’s move from CBS to ABC in 1975 was the result of his
perception—probably correct—that he was unappreciated at the staid network and had
climbed as high as he could up its corporate ladder. Bedell quotes a former CBS executive:
“He was regarded as a low-level technician. He was kept in kind of a low-level cage”” The
Silverman style, Bedell said, was incongruous with the "WASP conservatism” fostered by
CBS.

The jump to NBC was inspired by simple ego. Bedel said “close associates” believed
Silverman “wanted to disprove” allegations that “he could fine tune a prime-time series
schedule hut had no vision or broad executive abilities”

His three years at NBC accomplished just the opposite. The Silverman legend, carefully
engineered by the promotion department, began to crumble when in November 1979 he
axed the entire fall schedule of new shows and replaced them with shows entirely of his
own choosing. The gamble was a $50-million disaster. As the ratings came in on the shows,
Bedell said, Silverman’s “fragile pedestal started to sway and shake” ... and the “magnifi-
cent failure of Supertrain {sent] the whole creaky construction to the ground”

“All modes of communications we humans have devised since the beginnings of our
humanity are coming together now into a single electronic system, driven by computers”
Wicklein tells his readers at the beginning of “Electronic Nightmare”

The advent of integrated communications systems, the result of converging and rapid
developments in integrated circuitry, optical fibers and communications satellites, will pre-
sent complex questions that, if answered incorrectly, “put us in danger of losing our in-
dividual liberty” Wicklein asserts.

The "biggest threat” Wicklein says, is that a single entity will come to control the entire
system and all of its contents. The government and the AT&T are in the best positions to
control the system, he says.

"Anyone who runs a computerized two-way communication system has a magnificent
tool with which to invade our privacy Wicklein says. Computer-compiled dossiers contain-
ing perspnal communications and transactions are a “great danger to freedom” and even
today computer data banks “have outdistanced” efforts to reguiate their use,

Much of the book is given to investigation of the technology in use today experimentally
or commercially that Wicklein believes will culminate in the integrated system. Wicklein
reports on Warner Amex Cable Communications’ Qube system, various videotext and
teletext systems and the increasing use of communications satelfites.
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Sis Kaplan, NRBA president, said
deregulation is still a hot issue with NRBA
members, and said, ‘“We still have a lot of
work to do”” She added that NRBA is
known for preaching the difference be-
tween radio and television.

Kaplan also drew attention to the extra
roundtable panel sessions this year, some

3

of which include a “‘role-playing tormat,”’
while others will follow a Meet the Press
style.

FCC Chairman Mark Fowler’s speech at
Tuesday’s luncheon is expected to attract
attention, Kaplan indicated, as well as the
appearance of radio legend Gordon
McLendon, when he receives the NRBA’s
Golden Radio award at Monday’s

luncheon. )

Other speakers of note include Répre-
sentative Cecil Heftel (D-Hawaii) at Mon-
day’s opening session and Senate Com-
merce Committee Chairman Robert Pack-
wood (R-Ore.) at lunch that same day. En-
tertainment Tuesday night at the Mijami
Beach Theater will be provided by country
singer Ronnie Milsap.

What’s going on in Mian i Beach

Sunday, Sept. 13

Cocktail party. 6:30-8 am. Pool area.

Programing idea exchanges. 8:30 p.m. News/talk. Imperial 1. Dave
Ryder, WiNZ(AM) Miami; Rob Sunde, WCBS(AM) New York.

AOR/cross rock. Imperial 2. John Sebastian, John Sebastian & Associ-
ates, Phoenix; Lee Abrams, Burkhart/Abrams/Michaels/Douglas, Atlanta;
Jeff Pollack, consultant, Palisades, Calif.

Adult contemporary. Imperial 3. Jerry Rogers, WSGA(AM) Savannah, Ga

Country. Imperial 4. Eric Anderson, WNOE(AM) New Orleans; Jim Phillips,
KHEY(AM) El Paso, Tex.

Urban/black. Imperial 5. Brenda Ross, WDZZ(FM) Flint, Mich.

Beautiful music. Imperial 6. James Connor, WWSH(FM) Philadelphia;
Murray Green, WEZO(FM) Rochester, N.Y.

Sales/Promotion idea exchange. 8:30 p.m. Voltaire room. The Secret
of Great Television Spots. Moderator: Bernard Mann, Mann Media, High
Point, N.C. Panelists: Chuck Blore, Blore, Richman Inc., Hollywood, Calif;
Joel Hamilton, Patch Bay Studios, N. Miami Beach: Mel Barr, Barzman &
Co., Hollywood, Calif; Dave Pollei, Bonneville Broadcast Consultants,
- Tenafly, N.J.; Russ Wittberger, Charter Broadcasting, San Diego; Buddy
Scott, TM Productions, Dallas; Lance Simpson. Top Billing International,
Nashvitle; Jerry Williams, American Image Productions, Nashville

Management: Cable & Satellite forum. 8:30 p.m Pasteur room. How
Will Radio Be Changed by New Technology & Services 2 Moderator: Gary
Worth, Wold Communications, Los Angeles. Panelists: Bill Burton, East-

man Radio, New York; Kent Burkhart, Satellite Music Network, Atlanta;

Dwight Case, Sunbelt Communications, Menlo Park. Calif; Dennis
Waters, New Radio. Binghamton. N.Y; Rick Skiar, ABC Enterprises, New
York.

Monday, Sept. 14

Continental breakfast. 3-9 am. Jade Promenade.

Opening session. 9-3:30 am. Fontaine room. Keynote address: Repre-

Registration. The registration desk in the Grand Galleries room will
be open 10 am. to 8:30 p.m, Sunday, Sept. 13; 7:30 am. to 6 p.m,
Monday, Sept. 14; 7:30 am.to 9 p.m,, Tuesday, Sept. 15; and 7:30 am.
to noon, Wednesday, Sept. 16.

Exhibits. The exhibit hall, located in the ballroom, will be cpen noon
to 6 p.m. Sunday, Sept. 13, and 8 am. to 6 p.m. Monday and Tuesday.
Sept. 14 and 15.

sentative Cecil Heftel (D-Hawalii), Heftel Broadcasting.

Five concurrent sessions. 9:45 am. Sales: Contracting, Closing &
Collecting— The Three Keys to Greater Profit. Lafayetie room. Moderatar:
Lew Latto, WAKX(AM) Duluth, Minn. Speaker: Jim Hooker Media Sales
Training Systems, Schaumburg, Ill.

Management: Financing Your First Acquisition. Voltaire room. Modera-
tor: Norman Wain, Metroplex Communications, Cleveland. Panelists:
David Croll, TA Associates, Boston; Don Deyo, Barclays American Busi-
ness Credit, Hartford, Conn.; Bob Mahliman, Robert Mahiman & Associ-
ates, Bronxville, N.Y; Jason Shrinsky, Shrinsky & Eisen, Washington.

Promotion: Roundtable Free Form Dialogue and Idea Interchange.
Pasteur room. Moderator: Tom Worden, KRSB(FM) Raoseburg, Ore. Group
leader: Mel Cooper, CFAX(AM) Victoria, B.C.

Programing: Review & Critique—An Analysis of Off the Air Tapes.
Philippe room. Moderator: Kent Burkhart, Burkhart/Abrams/Michaels/
Douglas, Atlanta. Panelists: E. Karl, Sunbelt Communications, San Luis
Obispo, Calif; David Klemm, John Blair & Co., New York

Engineering: Audio Processing for High Fidelity. French room. Modera-
tor: Mark Durenberger, KSTP(AM) Minneapolis. Panelists: Nigel Branwell,
Audio & Design Recording, Bremerton, Wash.; Ed Buterbaugh, CKLW (AM)
Windsor, Ont.; Mike Dorrough, Dorrough Electronics, Woodland Hills,
Calif.; Greg Ogonowski, Gregg Labs, Anaheim, Calif; Bob Orban, Orban
Associates, San Francisco.

Coffee break. 11 am. Jade Promenade.

Five concurrent sessions. 11:30 am. Management: Games Employes
Play. Do You Know the Rules ? Pasteur room. Moderator: Joe Buys, Clear
Communications, Lansing, Mich.

Sales: Is National Business Here to Stay ? Voltaire room. Moderator: Lynn
Christian, Century Broadcasting, Chicago. Panelists: Ken Swetz, Katz
Radio, New York; John Boden, Blair Radio, New York; Bob Duffy, Christal
Co., New York; Les Goldberg, McGavren-Guild, New York; Chariie Col-
umbo, Eastman Radio, New York.

Sales: Small Market Sales Personnel— The Three R’s Revisited: Recruit-
ment, Retention & Retraining. Lafayette room. Moderator: Bill Sims,
Wycom Corp,, Pecos, N.M. Panelists: Ray Ebert, KvOC(aAM) Casper, Wyo.;
Dave Burket, WNBT(AM)-WGCR(FM) Wellsboro, Pa.; Wilma Wheelis,
KDRS(AM) Paragould, Ariz.

Programing: Audience Recruitment—Age Group 25-49—The New
Target. Philippe room. Moderator: Ron Kempff, WHIO{AM) Dayton, Ohio.
Panelists: Bill Tanner, WHY{(FM) Miami; Chris Kampmeier, WPLR(FM) New
Haven, Conn,; Dan Vallie, WBZZ(FM) Pittsburgh; Ross Reagan, KUDL{FM)
Shawnee Mission, Kan.; Al Casey, Charter Broadcasting, San Diego; Bill
Hennes, Sherwood, Hennes & Associates, Chicago; Dan Wilson,
KPUR(AM) Amarillo, Tex. Interrogators: Stan Kaplan, WAYS(AM)-WROQ(FM)
Charlotte, N.C.; George Williams, Burkhart/Abrams/Michaels/Douglas,
Atlanta.

Engineering management: Engineer/Manager Co-existence—The Im-
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You can get results like that
in your market . .. with the
surprisingly inexpensive
two hour show that features
the recorded music of
Frank Sinatra plus rare
recordings from host Sid
Mark'’s private collection,
plus exclusive inferviews
with Frank and his friends.

Call or write today
for rates and other
information.,

ORANGE PRODUCTIONS

(215) 878-4926 — 3930 Conshohocken Avenue, Philadelphia, Pa. 19131

VISIT US DURING THE NRBA AT THE FOUNTAINBLEU, IN THE BEACHCLUB SUITE.




possible Dream? French room. Moderator: Harry Dennis, WCLV(FM)
Cleveland. Panelists: Rick Edwards, Guy Gannett Broadcasting, Miami;

Wayne Di Lucente, WAXY(FM) Fort Lauderdale, Fla. Art Schreiber,
KSTP(AM) Minneapolis; Ray Livesay, WLBH-AM-FM Mattoon, I,

Luncheon. 1-2:30 pm. Fleur de Lis/Fontaine. NRBA Golden Radio
award presented to Gordon Mclendon. Speaker: Senate Commerce
Committee Chairman Robert Packwood (R-Ore ).

Meetings. 3-4:30 pm. Daytime Broadcasters Association, Voltaire
room; NRBA membership meeting, Philippe room.

Cocktail reception. 4:30-6 pm. Exhibit hall.

Tuesday, Sept. 15

Continental breakfast. 8-9 am. Jade promenade.

Five concurrent sessions. 9 am. Sales: Sales Techniques Analyzed.
Pasteur room. Moderator: Steve Lapa, WVCG(AM)-WYOR(FM) Coral Ga-
bles, Fla. Salesperson: Alden Shipley, WVCG(AM)-WYOR(FM) Coral Ga-
bles, Fla. Analytical experts: Stan Kaplan, WAYS(AM)-WROQ(FM)
Charlotte, N.C.; Bernard Mann, Mann Media, High Point, N.C.; Murray
Green, WNYR(AM)-WEZO(FM) Rochester, N.Y.

Management: The New FCC. Philippe room. Moderator: Tom Schatten-
field, Arent, Fox, Kintner, Plotkin & Kahn, Washington. Panelists: Dick
Shiben, Jeff Baumann, Larry Eads, FCC; Clarence McKee, Pepper & Cor-
azzini, Washington.

Promotion: Use ‘My’ Medium. Voltaire room. Moderator: Stephen Trivers,
Fairfield Broadcasting, Kalamazoo, Mich. Panelists: Perry Bascom,
Television Bureau of Advertising, Atlanta; Donald Kurtz, Newspaper Ad-
vertising Bureau, New York; Alan Pearce, Institute of Outdoor Advertis-
ing, New York.

Programing: Programing for Life Styles: The Relation of Our
Kaleidescopic World to Your Programing. Lafayette room. Moderator:
Elmo Ellis, WSB-AM-FM Atlanta. Speaker: John Parikahl, Joint Com-
munications Corp.,, Toronto, Ont.

Engineering: Digital Audio. French room. Moderator: Harold Kassens,
AD. Ring & Associates, Washington. Panelists: Al Clegg, Panasonic.
Secaucus, N.J.; Jim Gibson, RCA Labs, Princeton, N.J.; Bart Locanthi,
Pioneer, Pasadena, Calif.; Robert McDonough, Harris Corp., Quincy, lll.

Coffee break. 10:15-10:45 am. Jade Promenade.

Five concurrent sessions. 10:45 am. Sales: Large Market Sales Per-
sonnel— Finding, Training, Motivating and Keeping Salespersons.

Pasteur room. Moderator: Bill Clark, KABL-AM-FM San Francisco.
Panelists: Pete Ferra, WGAY(AM) Silver Spring, Md.; David Gerard,
WKSW(FM) Cleveland; Matt Mills, WHYI(FM) Miami; Larry Wexler,

WPEN(AM)-WMGK(FM) Philadelphia.

Management: Financing Additions to Your Group. Voltaire room.
Moderator: Barry Dickstein, Mariner Communications, Cincinnati.
Panelists: James Ackerman, Warburg, Parabas, Becker, Chicago;
Richard Geismer, Insilco Broadcasting, New Haven, Conn.; Bill Perry,
Dow Lohnes & Albertson, Washington; Joseph Sitrick, Blackburn & Co,
Washington; David Tillotson, Arent, Fox, Kintner, Plotkin & Kahn, Wash-
ington.

Promotion: Promotion Superstars. Philippe room. Moderator: Tim fves,
WBNQ{AM)-WJBC(FM) Bloomington, Ill. Panelists: Tad Fogel, WGMB(AM)-
WINH(FJ) Georgetown, S.C.; George Cameron, WVMT(AM) Colchester, Vi,
David Rodgers, WBIS(AM) Bristol, Conn.; Reg Streeter, Concerned Com-
munications, Yuba City, Calif

Programing: The Care and Feeding of On-the-Air Personnel. Lafayette
room. Moderator: Dwight Douglas, Burkhart/Abrams/Michaels/Douglas,

Atlanta. Panelists: Alan Anderson, WIOD(AM)-WAIA(FM) Miami; Charles
Giddens, WPGC-AM-FM Washington; Scott Slade. WAYS(AM)-WROQ(FM)
Charlotte, N.C.

Engineering: Satellite Technology: Pennies From Heaven. French room
Moderator: Gary Worth, Wold Communications, Los Angeles. Panelists:
Chuck Kelly, KIUP{(AM)-KRSI{FM) Durango, Colo : Daniel Rieder. Minnesota
Public Radio, Minneapolis

Luncheon. 12:30 p.m. Fleur de Lis/Fontaine Address by FCC Chairman
Mark S. Fowler. Gabbert Award for Outstanding Service to the Radio In-
dustry to Robert E. Lee, former FCC chairman

Five concurrent sessions. 2:30 pm. Management/Sales: Small
Market Idea Exchange. Pasteur room. Moderator: Larry Keene.
WWOC(FM) Avalon, N.J.

Management: How to Choose a Rep and What to Expect. French room
Moderator: John Bayliss, Charter Broadcasting, San Diego. Panelists:
Jack Masla, Jack Masla & Co., New York; Bill McHale, Selcom Inc. New
York; Peter Moore, Torbet Radio, New York: Richard White, Major Market
Radio, New York.

Management/Programing: Today’s Research Techniques. Lafayette room
Moderator: Ted Dorf, WGAY(AM) Silver Spring, Md. Panelists: John Cole-
man, Audience Analysis, Dallas; Jhan Hiber, Hiber & Hart. Pebble Beach,
Calit; Harold Israel, Scarborough Research Corp. New York: Todd
Wallace, Radio Index, Phoenix

Promotion/Sales: Promotion Circus. Voltaire room. Moderator: Murray
Green, WNYR(AM)-WEZO(FM) Rochester, N.Y. Panelists: Jerry Atchley.
FirstCom Broadcast Services, Dallas; Bob Cooper Cooper-Collins-
Campbell, Coral Springs, Fla. Panelists: Byron Crecelius. US. Tape &
Label, St. Louis; Bob Harris, The Broadcast Center, Tallahassee, Fla;
Rich Kwas, 2B Systems Corp.,, Madison Heights, Mich.; Boyd Lawler,
Community Club Awards, Westport, Conn.; Norman Levy. Continental
Plastic Card. Coral Gables, Fla: Morton Weinstein, The Logo Co. Los
Angeles.

Engineering: The Things Ma Bell Never Taught You 1981 Edition, Part I
Technology. Philippe room. Moderator: Mark Durenberger. ksTP(aM) Min-
neapolis. Panelists: Steve Church, wNbawam Indianapolis; John Higdon.
engineering consultant, San Jose Calif; Harrison Klein, Westinghouse
Broadcasting, New York; Harvey Rees. Carl T Jones Associates, Wash-
ington

Coffee break. 3:45-4:15 pm. Jade Promenade.

Two concurrent roundtables. 4:15 pm. Sales roundtable —Fontaine
room. Management roundtable—lafayette, Pasteur, Voltaire rooms.
Roundtables are divided into six groups according to market size

Seven concurrent programing idea exchanges. 4:15 pm. News/
Talk. Imperial 1. Lewis Krone, WNWS(AM) Miami; Peter Strauss.
WMCA(AM) New York.

AOR/cross rock. Imperial 2. Bobby Hatrick, KDWB(AM) St. Paul: Dave
Logan, WLAV(FM) Grand Rapids, Mich.; David Bernstein, WAAF(FM) Wor-
cester, Mass,; Frank Cody, NBC's The Source, New York; Lynn Corey,
WZZO(FM) Bethlehem, Pa.; Jeff McCartney, wQXI(AM) Atlanta

Adult contemporary. Imperial 3. Bob Christy, wiBC(AM)-Indianapolis;
Chuck Knapp, KSTP-FM Minneapolis; Bill Rock, Broad Street Com-
munications, New Haven, Conn.

Country, Imperial 4. Jim Duncan, Radio & Records.

Urban/black. Imperial 5. Sunny Joe White, wxksam) Boston; Bill Chap-
man, KNQK(AM) Fort Worth, Tex.; Barry Richards, WAIL-FM New .

Beautiful music. Imperial 6. Bob Chandler, WGAY(AM) Silver Spring, Md.:
Ed Winton, WWBA(AM) St. Petersburg, Fla.
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Engineering: FM Antennas & Propogation Path and Blanketing Inter-
ference. Philippe room. Moderator: Jim Gabbert, k1zo-Tv San Francisco

Panelists: Ben Dawson, Hatfield & Dawson, Seattle; Me! Lieberman,
Pathfinders Ltd., Richmond, Va.; Ogden Presthold, A.D. Ring & Associ-
ates, Washington.

Concert. 9 pm. Miami Beach Theater. Country singer Ronnie Milsap

Wednesday, Sept. 16

Continental breakfast. 8-9 am. Jade Promenade

Three concurrent sessions. 3 am. Engineering/Management: Special
Roundtable—The Cuban Interference Problem and Region II. Pasteur
room. Moderator: Harold Frank, WINZ(AM) Miami. Guest speaker:
Kalmann Schaefer, FCC, Washington. Panelists: Wallace Johnson, Asso-

ciation of Broadcast Engineering Standards, Washington; Matt
Liebowitz, South Florida Broadcasters Association, Miami; Harold
Kassens, A.D. Ring & Associates, Washington; Herb Levin. WQBA(AM)
Miami.

Management: A Case Study. Voltaire room Group Leaders: Robert
Herpe. General Communicorp. Orlando. Fla; Bill Clark, KaBL-AM-FM San
Francisco

Sales/Management: Arbitron Advisory Council Roundtable. Philippe
room. Moderator: Tom Hoyt, Arbitron Advisory Council president.
Chicago. Panelists: Councit members and executives.

Engineering session. 10:45 am. Things Ma Bell Never Taught You
1981 Edition, Part II. Fleur de Lis. Moderator. Mark Durenberger,
KSTP(AM) Minneapolis. Panelists: Harrison Klein, Westinghouse Broad-
casting, New York; Bruce Maar, talk show programing consultant. Los
Angeles; John Shaydle, WMCA(AM) New York

Fontainebleau shopping center

The following is a list of firms that are ex-  Fqualizer. CX-1

hibiting at NRBA in the Fontainebleau
Hilton hotel. An asterisk, indicates a new

product. Audio & Design

Box 786, Brementon, Wash. 98310

American Image Productions 206 band processing system*Staff: Nigel Bran-
well. Bob Walther

Aphex Systems 112 Alford.

7801 Melrose Ave., Los Angeles 90046

Aphex |l broadcast aural exciter* EQF 2 Audio Technologies

compressor/expander Staff:
Jon Sanserino, Harvey Rubens, Marvin Caesar.

Audio signal processors. Transdynamic Tri-

Kathleen Mallory, Kelly

328 W. Maple Ave., Horsham, Pa. 19044

512 Bonneville Broadcast Consultants
1 207,209
274 County Rd., Tenafly, N.J. 07670

Beautiful music radio programing service
delivered via sateliite*, TV commercial cam-
paigns Staff: Marlin Taylor, John Patton, Frank
Murphy. David Pollei, Jeff Mathieu, Dave Verd-

ery, Walter Powers, Cindy Friedman.
504

Broadcast Audio Corp. 411,413

Q. HOW DO YOU ATTAIN

11355 Pyrites Way, Rancho Cordova, Calif
95670

System 20 stereo audio console and accesso-
ries. modular consoles, phono preamp, monitor
and distribution amplifiers. Staff: David Evans.
John Fernandez. Dale Tucker. Rosell Heinen

“THE SOUND OF SUCCESS"?

A. Combine talented leadership

e experience e expertise ¢ motivation
e a commitment to excellence

e superior product and service

e finc 1cial support e a desire to win
e with an idea whose time is now.

xS A Fined

ronodle. Sew Yok 2705

L-77G- 705

Brokerage Appraisals Consulting

Broadcast Electronics 300

4100 N. 24th St., Quincy, 1ll. 62305

FM transmitters, sterec generators®, program
control system, stereo console tape eguip-
ment. phono preamp. turntable, studio ac-
cessories Staff: John Burtle, Lawrence Cer-
von, Joe Engle. Dave Evers, Tom Humphrey,
Curtis King, Geoff Mendenhall, Rick Stevens.

Broadcast International 200
1229 NE 37th St., Fort Lauderdale, Fla. 33334

Sales and service of radio products, AM FM
transmitters.Staff: Betsy Cameron, en
Cameron. Martha Alpendre. Enzo Pianelli, Al
Binus, David Gleason, Mabel Gleason. Bruce
Myers, Karen Tutka. Linda Loggins.

Broadcast Music Inc. 113,115

320 W. 57th St., New York 10019

Staff: Alan Smith. Robert Warner, Cleve Mur-
phy.

Cablewave Systems 102
60 Dodge Ave., North Haven, Conn. 06473

We are proud to be the consuitant to the RKO Radio Networks,

“THE SOUND OF SUCCESS”

Capitol Magnetic Products 304
6902 Sunset Blvd., Hollywood, Calif 90028
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CBS Radio 310
Celestial Mechanix 513
612 Hampton Dr, Venice, Calif 90291

Cetec Antenna 410
Charter Broadcasting 308

2399 Camina del rio South, San Diego, Calif’
92108

Gordon Jump custom television spots.Staff:
John Bayliss. Russ Wittberger, Al Casey. Sherry

Toennies. Mike Stafford. Ron Grubbs. Fritz
Beesemyer Frank DeFrancesco
Commodity Communications Corp. 307

125 E. Ball Rd., Suite 205, Anaheim, Calif
92805

Commodity News Service 409
2100 W. 89¢th St.,, Leawood, Kan. 66206
Computer Concepts 203,205

8001 West 63d St, Shawnee Mission, Kan.
66202

Music management system, Concept 2 broad-
cast system.Staff: Grant Cowan, Greg Dean.
John Clark, Klover Schafer Walter Dean

Comrex 104

Box 269, Sudbury, Mass. 01776

Frequency extenders, studio telephone con-

ference integrator. RF eguipment Staff: John
Cheney, Lynn Distler. Tara Smith

Continental Electronics
4212 S. Buckner Blvd., Dallas 75227

AM. FM transmitters. dummy loads. phasers.
diplexers and audio consoles Staff: Vernon
Collins, Steve Claterbaugh. Dave Huitsman.
Ray Evans. Keith Leach Dave Chenoweth

500

Continental Plastic Card 407

Box 8408, Coral Springs, Fla. 33065

Designer and manufacturer of plastic member-
ship and discount cards Staff: Norm Levy. Ann
Levy,

Continental Radio 211

Continental Recordings 110

210 South St., Boston 02111

ID packages, commercial jingles Staff: Daniel
Flynn, Stan Silverman, Rick Livingston. Paula
Hamilton. Dean Williams, Matt Draper.

Control Technology 215,217
991 S.W. 27th Ave., Fort Lauderdale, Fla.
33312

Technics consoles. amplifiers. turntables,
speakers, MCI JH110BX tape recorder. MCI
618 production console, Orban product
line.Staff: Jim Woodworth, Carol Woodworth,
Dave Camp. Jesse Maxench. Terry Horne, Larry

““The American Character’ helps us achieve -
our goals for reporting positive aspects

-of American life. And mail from our listeners
consistently praises this fine program.”

— Rick Devlin, VP |GM, WOR Radio, New York

B

Bk

by ITT

Infocom Broadcast Services Inc.

Join WOR and more than 300 other fine radio éiations broadcasting B
this award-winning series about contemporary Americans and their
positive contributions to life in this country.

* 90-seconds daily « Exclusive in your market * Free of charge
Narrated by Norman Vincent Peale « Funded in the public interest

For a free demonstration cassette and more information, call collect:
(212) 921-8280 + Or clip and mail our coupon:

1440 Broadway New York, N.Y. 10018
Please send me a free demo and related material on “The American Character”

Name Position.
Station Address
City State Zip

_J
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CSI Electronics 4
18248 E. Rogers Cr, Boca Raton, Fla.

Custom Business Systems 2
Box 67, Reedsport, Ore. 97467

Wang business computer system. including
traffic. billing. RAB/ANA affidavit for co-op.
general ledger accounts payable and payroll;
music library* and sale reporting pro-
grams* Staff: Jerome Kenagy. Steve Kenagy.
Wes Lockard. Nancy Peterson. Dave Klug

Delta Electronics 212
5730 Gen. Washington Dr, Alexandria, Va.
22312

Enterprise Radio 100
40 Darling Dr., Avon, Conn. 06001
Fidelipac Corp. 204

Box 808, Moorestown, N.J. 08057

Master cart |l tape cartridge. stereo phasing
and conformity demonstrations. Staff: Arthur
Constantine. Dan McCloskey, Roger
Thanhauser. Robert Gosciak

Fireball Mgmt. 511

FirstCom Broadcast Services 101,103
6730 LBJ Freeway, Suite 2215, Dallas, 75240

Harris Corp. 400

Box 4290, Quincy, 1. 62305

Word processing capability” with Autotron Star
business automation system. Micro Mac
modular audio console, Harris 9000 program
automation system Staff: Larry Zaiser. Mitch
Montgomery, Ed Reed. Scott Martin. George
Stephenson, lvey Raulerson, Will Bone. Ed
Gagnon.

Howe Audio 208

Johnson Electronics 412
Box 7, Casselberry, Fla. 32707

FMI/SCA tuners. receivers and accessories,
audio amplifiers and accessories Datavox
voice and data transmission system.Staff:
Joseph Lutz, Robert Weber, David Lutz.

Kahn Communications 406
839 Stewart Ave., Garden City, N.Y. 11530

AM stereo, high and low frequency extenders.
non-symmetra-mod modulation enhancer.
symmetra-peak processorStaff: Leonard
Kahn.

Liberty Tower & Painting 510

Box 3361, Pasadena, Tex. 77501
Staff: A Alexander, Rick Gardner, Neal Martin.

Libin Associates 210
907 Hollywood Way, Burbank, Calif. 91505

Lita Broadcasting Distributors 108
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A SOUND MOVE
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7154 NW. 72d Ave., Miami 33166

Audio studio equipment. microphones, tubes,
art work and design. remote equipment.Staff:
Luis Endara Jr. Rodolfo Estripeaut, Irma En-
dara. Miguel Estebes.

LPB 415,417
28 Nacton Hill Rd., Frazer, Pa. 19355

Dual stereo consoles, AM transmitters, broad-
cast consoles Staff: Richard Crompton, Harry
Larkin. Richard Burden, James Malone, Gerald
Womer

Magnavox 208

McMartin Industries 514,515
4500 S. 76th St, Omaha, Neb. 68127

AM/FM transmitters. exciters, stereo/SCA pro-
cessors, monitors, RPU equipment, audio con-
soles, satellite equipment and FM/SCA
receivers.Staff: Ray McMartin, Bill Hoisington.
John Harper Kin Jones, John Schneider, John
Barton

Microdyne 509

Motorola 507
1244 1/2 Remington, Schaumburg, Ill. 60195

AM stereo broadcast equipment Staff: Norm
Parker, Frank Hilbert, Dick Harasek

New World Productions 508

Otari 202
2 Davis Dr., Belmont, Calif. 94002
MTR-10 two and four track recorders”, MKII-8

and 5050-B and
Randy

eight track recorder”,
ARS-1000 tape machines Staff:
Tenicki, Steve Krampf, Michael Bernard

Park Sign 214

Phelps Dodge Communications 502
Route 79, Marlboro, N.J. 07746

Coaxial transmission line, FM broadcast anten-
nas, directional couplers, low pass
filters.Staff: £ Boehm, S Esocoff. W Bryson. R
Corwin, J. Nevin

Philadelphia Resins Corp. 306
20 Commerce Dr., Montgomeryville, Pa. 18936

Staff: John Burghart. W. Wynne Wister (i

Processing Plus 505
59 Brookside Rd., Box 3303, Wescosville, Pa
18106

AM audio processor®, cart sequencer
system* . Staff: David Van Allen. Alan Winkler,
Robert Jacoby.

Quantum Audio Sales 107
1905 Riverside Dr, Glendale, Calif 91201

Ramko Research 202

11355-A Folsom Blvd., Rancho Cordova, Calif
95670

RCA 303
Front & Cooper Sts., Camden, N.J. 08102

Register Data 114
Shelton, Leigh Paimer 315
Society of Broadcast Engineers 316
Station Business Systems 3

600 W. Putnam Ave., Greenwich, Conn. 06830

BAT 1500, 1700 computer systems, copy
tag® copy piggyback rotation*, and schedul-
ing system* Staff: J. Neil Smith, Gary Persons.
Lee Facto. Bill O'Toole, Geoff Horner John
Baxa, Warren Middleton

TA Associates 312

111 Devonshire St., Boston 02109

Debt and equity financing Staff: David Croll.
Richard Churchill Jr, William Collatos

Telex Communications 514,516
9600 Aldrich Avenue South, Minneapolis
55420

Headsets,
products,

microphones.
reel-to-reel tape

background music
recorders, NAB

TA Associates:
"The Fnancial Source.

V4

(617) 725-2300

loday’s rapidly changing capital markets
are mdl\mg it increasingly difficult for
growth oriented communications companies
and entrepreneurs to source start-up financ-
ing, acquisition financing, and long-term
fixed rate refinancing.

We Speciali7e in  roadcast and cable
television financings and have raised over
$300,000,000 for communications companies
in recent years. 'T'his investment banking
capability, coupled with over $100,000,000
of available risk capital under our manage-
ment, enables us to consistently deliver
under all market conditions.

If yours is a company with a solid growth
plan thdt needs mnovative financing, we would
like to talk with you at the NRBA.

David D. Croll, Partmer

Richard H. Churchill, Jr., Vice President

William P. Collatos, Associate

A A Assoclates

111 Devonshire Street, Boston, MA 02109

Booth #312
Suite #962
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programs, he said, the bids of Metromedia
Stations on a program or series will be
weighed objectively against those of com-
peting stations.

Despite MPC’s new commitment to
program marketing, the division launched
only one of seven new pilots presented at
last April’'s NATPE convention in New
York. Lazarus attributes this, in part, to
the unit’s “‘late start. We only arrived [at
MPC] in mid-September’

A more overriding concern, according to
Silverbach, is that in terms of access pro-
graming, ‘‘there was really very little
change from last year to this year. No ma-
jor programs dropped out.”” Of the more
than 200 programs introduced at NATPE,
he pointed out, fewer than a dozen have
had anything more than nominal
clearances.

“In all 1982, there will be more oppor-
tunities, as some of the ongoing programs
show signs of weakness ... If the prime
time access rule goes out in 1983, as the
guess is, the marketplace will change. My
guess is that instead of developing pro-
graming for access we’ll be developing it
for other dayparts or nightparts that will
not be affected by the switch.”’

One thing Silverbach is sure of is that
MPC will not revive this year’s attempt to
syndicate a daytime soap opera. The group
developed a serial, Worlds Apart, in con-
nection with Meredith Broadcasting,
which did not succeed. ‘1 just don’t
believe in that marketplace that there is
any way to launch a syndicated soap,’
Silverbach said. ‘‘It takes longer than 13

weeks to build it and the stations just can’t
wait that long.”’

Instead of serials, MPC is going after
the daytime female viewer with Woman’s
Page, a daily half-hour strip available on a
barter basis in January 1982. MPC is test-
ing the series now, and a firm commitment
for production has already been made.
Larry Freeman will host the magazine for-
mat program ‘‘aimed at and for women.”’

In addition to its long-running Merv
Griffin Show, which Silverbach noted has
recently added 12 markets, the division is
currently distributing I, Claudius, the 13-
hour series originally shown on PBS. New
introductions have been shot using Anne
Bancroft to replace Alistair Cooke. MPC is
also offering Super Pay Cards, a new game
show introduced at NATPE earlier this
year, and Teen-age Suicide, a documentary
hosted by actor Timothy Hutton.

Griffin on bird

Syndicated TV talk show,
seeking timeliness, will go
on satellite through Wold

The syndicated Merv Griffin Show will be-
come the first program of its kind to be
transmitted by satellite to client television
stations in what the show’s producers refer
to as ‘‘a time-sensitive fashion,” begin-
ning on or about March 1, 1982.
Principals involved in the move jointly
announced the plan at a news conference

think you’ll call it great.

Oct12

A unique advertising opportunity—once in 50 years.

On October 12, 1981, BROADCASTING will celebrate its own golden
anniversary in a one-of-a-Kind issue. We’ll pay due court to the past
in an “‘At Large”’ interview with Editor Sol Taishoff, filling in be-
tween the lines of stories published over the last 50 years, and in a
year-by-year chronology that will be a standard reference to the maga-
zine’s—and the industry’s—first half-century. But we’ll also pay
court to the future in an ambitious, wide-ranging look ahead to the
next 20 years of the Fifth Estate. We call it our ‘2001 Story”” We

Bonus readership for your advertising. Reserve space now.

For placements from the North and East, call Win Levi, Dave Berlyn or Charles
Mohr at (212) 599-2830; from the South, call Gene Edwards (202) 638-1022; from
the West, call Tim Thometz at (213) 463-3148. From any point of the compass, call
David Whitcombe or John Andre at (202) 638-1022,
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held last Wednesday (Sept. 9) at Trans-
American Video studios in Hollywood,
where the program is taped. TAV is a divi-
sion of Merv Griffin Productions, which
produces the show in association with
Metromedia Producers Corp. The third
partner involved, the Robert Wold Co.,
will handle technical aspects of the
satellite distribution.

Wold will begin installing earth stations
immediately for MPC client stations carry-
ing the Merv Griffin Show that do not now
have earth stations but have contracted for
such stations with Metromedia. The pro-
gram will continue to be taped at TAV
studios and be uplinked from Wold’s
television operating center in Hollywood
to the Westar Il satellite. The show will be
fed between 5 a.m. and 7:30 a.m. Pacific
time over transponder 7. Most stations are
expected to tape the show for delayed
broadcast.

“It will bring dramatic change to the
show,” predicted Griffin. ““The format will
not change, but the content will”” He said
the program’s producers ‘“have been ham-
strung in recent years because of the delay
between the show’s taping and its airing.”’
Griffin said the delay has averaged about
three weeks, but in some cases is up to five
or Six weeks.

““We lose many guests because of the
time-lag,”’ he said, pointing out that in
many cases events being promoted would
occur before stations have broadcast the
guests’ remarks. “‘Being just a few hours
away from sending it to the satellite, we’ll
now be able to get them.” Griffin
emphasized the new approach will also
allow the program to become more topical
and incorporate originations from around
the nation and the world.

MPC President Robert D. Wood de-
scribed the move as an effort “to put more
muscle tone back into Merv’s show’ by
taking advantage of current technology.
““It will put carbonation back into it.”

Wood, who once canceled Griffin’s pro-
gram while president of CBS-TV, said the
move ‘‘is not a precursor of [IMPC] doing a
thousand-and-one things by satellite.”” He
did not rule out the possibility that other
MPC-distributed programs might be
satellite-delivered in the future, but noted
there are no current plans for any specific
programs to go that route.

According to Alan Silverbach, MPC’s
executive vice president for worldwide dis-
tribution, there will be ‘“‘some cost <av-
ings’’ associated with the move to sat  te.
He said by early 1982, as many as 55 ot the
approximately 80 stations taking the pro-
gram will have satellite reception capacity.
Stations without the physical or economic
means to install dishes will be serviced “‘as
rapidly as possible by tape.” Actual pro-
duction costs will go up, but that will stem
from a switch to a tighter, more highly pro-
duced 60-minute format on Jan. 4, 1982.
The series is currently marketed in both
60- and 90-minute versions.

The affiliation with Wold will allow
Griffin to incorporate “‘live’” remote feeds
from guests outside the studio and to orig-
inate from locations where there is access
to an uplink facility.
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the camera. In development, Sony said, is
equipment for transmission and reception
of the video stills over telephone lines.
Sony said it is also working on a printer to
provide hard copies of the video image.
Wabhlstrom said Sony is also developing a
more sophisticated viewer that would au-
tomatically display a cartridge full of
Mavipaks and allow for a synchronized
soundtrack. Although Mavipak images
can be dubbed onto videotape, a Sony
press release suggests it is also working on
a device to reproduce Mavipaks.

The Mavica looks like a still camera, but
it is in essence a video camera and can be
used to make video movies when coupled
with a Sony Betamax videocassette
recorder. Since the Mavica’s three
rechargeable Ni-cad batteries provide only
enough power for 200 still frames,
Wahlstrom said, a special power pack will
be needed for video-movie applications.

Befitting the advanced state of the tech-
nology it incorporates, the Mavica will not
be inexpensive. Sony expects to sell the
camera for about $650 and the disk player
for $220. The disks, which can be erased
and reused, will cost less than a 36-ex-
posure roll of Kodicolor film: $2.65.

Sony admitted at the Tokyo press con-
ference that the 330 lines of horizontal res-
olution that the Mavica can now produce

Sony's Mavica

are inadequate and said that the resolution
will be sharpened before the camera is
marketed.

If the pictures can be improved, the
camera could have a significant impact on
news photography—both in publishing
and in broadcasting. John Durniak, head of
the photo desk at the New York Times,
said Mavica could be a ‘real tool for
photojournalism.” It would allow a photo-
grapher to take a picture and send it by
telephone back to the newspaper where it
could be transformed immediately into a
printing plate. A picture taken at the scene
of a story could be on the press 15 minutes
later, he said.

A camera like the Mavica, Durniak
believes, is just the first step into the realm
of ‘“‘electronic photography that will ex-
pand photojournalism beyond our wildest
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Summer was hot,
but Metro Weather was hotter! —

METRO WEATHER SERVICE expanded to twelve new \W}
markets this summer, including WCBS-ALL NEWS/N.Y.C. A\ .
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dreams.”’ The military already has
electronic cameras, Durniak said, that ‘‘see
at night as clearly as if it were day.”’

Although there is nothing new about
the technology employed in the Mavica,
Durniak said, Sony should be credited for
“‘putting the equipment in the hands of the
photojournalist and the amateur.”’

Dow Smith, news director at WJLA-TV
Washington, said the ability to send video
pictures over telephone lines would be a
“tremendous’’ aid to the station’s news pro-
duction, but said that Sony will have to im-
prove the quality of its system before it is
good enough for broadcasting.

Smith also sees another application of a
video still camera, in the studio for the
creation of graphics, which could be stored
in a conventional still store. Right now sta-
tions use ‘‘cheap’” ENG cameras, far
more expensive than the price Sony has
proposed for the Mavica, for the task.

While Mavica might have some applica-
tion for the professional journalist because
its pictures can be transmitted by
telephone, William Webster of RCA
Laboratories in Princeton, N.J., questions
whether a still video camera will ever be
an acceptable consumer product. RCA,
which has had CCD’s under development
for years and which demonstrated a CCD
camera prototype at the National Associ-
ation of Broadcasters convention two years
ago, discounted the concept long ago.
Even if the images produced by the
Mavica were made as good as those that
are broadcast, Webster says, they still
would not be as good as those pro-
duced by 35 mm film or even smaller
negative sizes. Why would a consumer pay
$1,000 for a product that produced images
one-fourth or one-fifth the quality of a con-
ventional film camera? Webster asks.

Several years ago, Webster said,
Sylvania, working with Eastman Kodak,
came out with a device that would allow
people to display conventional slides and
movies on a television screen. The pro-
duct—essentially a flying spot scanner—
was a flop, Webster said, because it took
sharp photographic images and reduced
them to the relatively poor quality of a
television picture.

Detail is far more important in still pic-
tures than in motion pictures, Webster
said. When watching motion pictures—
film or video— Webster said, ‘‘the eye and
brain are busy and don’t have time to con-
centrate on the détail in the picture.”

The host of inquiries Sony has received
since the demonstration has produced
ideas for other uses of the video stills
besides news photos and family snapshots.
Wabhlstrom said a national real estate firm,
specializing in relocating executives from
one city to another, said it could use a
system for sending pictures of houses over
the telephone lines. Another Sony spokes-
man, Bill Baker, said he got a call from a
radiologist who wanted to use it with his
Cat-scan. Baker said some callers have ex-
pressed interest in using the camera for se-
curity. It would be ideal for photographing
persons who cash checks at a bank. ““Once
the check cleared you could use the disk
again,’ he said.
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Remember the name: Simulsat®
The one antenna that pulls in up to 14
different satellites simultaneously.

So you can tune in to virtually
any programming that anyone beams
down, with only a minimal investment
when you want to see something on a
different satellite. You won't have to
worry about additional space for your
next antenna, either. Simulsat on one
foundation does it all.

Simulsat has the performance

W

characteristics of a conventional 4.6
meter antenng; but it was designed to
tune in any satellite within a 52-degree
field of view. That means you can set it
up anywhere in the United States and
see up to 14 satellites ot once, based on
four-degree orbital satellite spacing.
Take a look at the future -
today. Call (212) 466-0507 for more
information on Simulsat*or the other
uplink and downlink services of Satellite
Communications Network.
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The future starts here.

Corporate Headquarters: 1 World Trade Center, New York, N.Y. 10048 (212) 466-0507
Technical £~--ces: RD 1, Box 311A, Basking Ridge, N.J. 07920 (201) 658-3838
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Issue advertisers
learning the ropes

Plans for a one-day workshop on how to
make issue advertising work on television
have been announced, with the event to
be sponsored by five leading communica-
tilo)ns associations (“‘Closed Circuit,”” May
iD.

The workshop is designed for agency,
advertiser, public relations, utility and
television broadcasting professionals and
will be held tomorrow, Sept. 15, at the
Grand Hyatt hotel in New York. Sponsors
are the Television Burcau of Advertising,
which initiated the workshop, the Ameri-
can Association of Advertising Agencies,
the Association of National Advertisers,
the Public Relations Society of America
and the Public Utilities Communicators
Association.

John (Jock) Elliott, chairman of Ogilvy
& Mather International, will be the
keynote speaker. Dr. Richard B. Wirthlin,
President Reagan’s campaign director of
strategy and planning, will be the
luncheon speaker.

Case histories from Weyerhaeuser Co.,
Ohio Power Companies, Mobil Oil and
others will be used to demonstrate how to
select issues, write and clear commercials
for broadcast, integrate them into over-all
public relations programs and measure the
results.

Oak buys out
STV partner

Qak Industries Inc., a major subscription
television operator and security system
manufacturer, last Tuesday (Sept. 8) an-
nounced it has reached agreement with
Chartwell Communications Group to
purchase that company’s interest in Na-
tional Subscription Television of Los
Angeles, which operates the nation’s
largest over-the-air STV service.

Qak will pay $55 million for Chartwell’s
49% interest in the ON TV service, started
by Oak and Chartwell in 1977, Oak owns
the remaining 51% of the system, which
currently has 379,000 subscribers. The
transaction is subject to the execution of
definitive agreements and is expected to
be completed by Sept. 30.

San Diego-based Oak provides ON TV
services in Chicago, Dallas/Fort Worth,
Fort Lauderdale/Miami and Phoenix, as
well as Los Angeles. Including Los
Angeles, Oak-owned systems have more
than 550,000 subscribers. Chartwell still
controls the ON TV operation in New
York.

The STV operations for Qak are con-
ducted by its Qak Communications sub-
sidiary. Following takeover of the Los
Angeles system, all five Oak STV opera-
tions will be represented by Oak Media
when dealing with program suppliers. Oak
Media Development Corp. will replace
Chartwell as the purchaser of programing
for the Los Angeles system, which broad-
casts over KBSC(Tv) channel 52, assigned
to the suburb of Corona.

Boii©ony/Bine

CPI mixed. Columbia Pictures Industries reported net income for fiscal 1981 {ended June
27) of $44.282.000, down from year-earlier $44.907.000 On per-share basis. however, net
rose 3.6% to $466. based on smaller weighted average of common stock outstanding.
Revenues for year slipped to $686.611.000 from year-earlier $691.814.,000 Columbia
announced home entertainment division would move its neadquarters from New York to
Columbia's Burbank. Calif, studios. Move is designed to improve efficiency and
communications Division produces and distributes videocassettes

Falien net. Per-share net income of Rogers Cablesystems fell to 23.6 cents for nine
months ended May 31 from 60 cents for year-earlier period. Revenues in period rose 63%,
to $80.7 million. Company attributed slide to reduced earnings of its interest in Famous
Players Limited (since sold to majority holder Gulf + Western for S47 million) and

increased interest expenses. -
[

Electritying performance. Harris Corp. reported fiscal year ended June 30 experienced
15% increase in income from operations, which was boosted by $12.2 million after-tax
profit on sale of investment to generate 30% increase in net income. Net totaled $104.4
million, $3.37 per share, came on revenues that were up 19% to $1.55 hillion,

=
Fewer outlets. Outlet Co., which has struck merger deal with Columbia Pictures
(BroapcasTing July 13}, has made separate agreement in principle to sell line of 23
women's specialty stores to Canadian retailer, Reitmans Ltd.

O
United results. Earnings for fiscal 1981 (ended May 31) were up 21% for United Cable
Television Corp., to $7,897,000, 81 cents per share, on revenues that climbed 41% to

$62,838,000.
O

UA drop. Not being acquired by Dow Jones and Knight Ridder proved expensive for UA-
Columbia Cablevision—special charge of $1.8 million for merger-associated costs took
hefty chunk of third-quarter profit (ended June 30). Also affecting profit was increased
interest expense and $450,000 charge for franchise application costs for cable bid UACC
lost in Fairfield County. Conn. UACC reported loss of $1,.340.000 in quarter. However,
operating profit was up to $6,899.000 from $5.218,000 year earlier. as revenues climbed to
$20,2111.000 from $14,274,000
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IF WE SAID YOU COULD MAINTAIN
HIGH PRODUCTION STAl JARDS

FOR LESS THAN $2(

)O,

YOU'D SAY WE'RE UNBA ANCE ).

By using a —10 unbalanced
system, instead of +4 bal-
anced, we eliminated hundreds
of dollars of line amplifiers,
transformers and balanced
audio cables.

And that’s how the Tascam 35-2B

recorder/reproducer can save you
money.

Without compromising your pro-
fessional quality one nanoweber.

Unless youTe running cable
hundreds of feet long, there’s no
real difference between balanced
and unbalanced. Since input/ouput
levels and impedance arent factors
in recording quality.

So it pays to use the Tascam
35-2B in production, where you'te

CS-600 Console
optional.

Balanced vs. Unbalanced

not running
long cables.

Which brings us
back to quality. We
know the most
important thing in
broadcast production is
the signal that goes on the
tape. That's why the 35-2B
meets NAB standards.

185 nanowebers per
meter.

And with a
| switchable 1/4-

| track playback

head built in,
you get greater
flexibility at no
extra cost.
What's more,
the 35-2B
features a

; - rugged three- motor
transport system and full

IC logic transport controls.

Cue and Edit functions and

a flip-up, hinged head cover

' help make editing easy and

effortless.

For more details, see your
Tascam Series dealer. He'll be
happy to show you how being
unbalanced can improve your
balance sheet.

Specificatioas (15 IPS)

. Wow and Flutter:

0.03% RMS (NAB weighted)
+0.05% peak
(DIN/IEC/ANSI weighted)

Frequency Response:
40 Hz-22 kHz, = 3dB at O VU

Signal to Noise Ratio:
Reference 1 kHz at 10 dB above
O VU (650 nW/m) 65 dB A
weighted (NAB) 92 dB A
weighted with integral dbx*

*“dbx” is a trademark of dbx Incorporated.

TAS CAM

Teac Production Products

The 32-2B and the compact 22-2 recorder,
reproducers can save you even more money.

© 1981 TEAC Corporation of America, 7733 Telegraph Road, Montebello, CA 90640.



Hearst to buy
Kansas City VHF
for $79 million

Metromedia agrees to sell KMBC-TV
in second largest single-station
deal in history; Hearst completes
purchase of WDTN-TV Dayton

Two months after its pending agreement
to buy wcvB-Tv Boston, for a record $225
million (BROADCASTING, July 27),
Metromedia Inc. has agreed to sell KMBC-
Tv Kansas City, Mo., to the Hearst Corp.
for $79 million. If approved by the FCC, it
will become the second highest price ever
paid for a television outlet, supplanting
the 1980 $65-million KOVR(TV) Sacramen-
to, Calif., deal that now holds that posi-
tion. Metromedia had been looking for a
buyer for one of two of its existing five
VHF properties “‘almost from the day it
signed the Boston deal,” according to one
source, to comply with the FCC multiple
ownership rule that limits to five the
number of VHF stations any one entity
can own. Both deals are subject to FCC ap-
proval. Howard Stark of New York was the
broker in the KMBC-TV transaction.

Speculation at the time that Metromedia
signed the Boston deal was that it would
probably dispose of either KMBC-TV or its
Minneapolis outlet, WTCN-TV. Metromedia
management, according to one source, ap-
parently concluded that wTCN-TV had more
“‘potential,’ and thus was the more desira-
ble property to hang on to.

The purchase will bring Hearst’s VHF
portfolio up to the maximum of five. In
addition to its seven radio properties, it
owns WBAL-TV Baltimore; WISN-TV Mil-
waukee; WTAE-TV Pittsburgh, and closed
last week on acquisition of WDTN-TV
Dayton, Ohio, brokered by Howard Stark,
from Grinnell (Iowa) College for $49.4
million (BROADCASTING, May 26, 1980).

Metromedia is still awaiting FCC ap-
proval of its purchase of KHOW(AM)
Denver for $15 million and its swap of
KSAN-FM San Francisco for WwWBA-FM St.
Petersburg, Fla. (BROADCASTING, June 8).

If all pending Metromedia transactions
materialize, the company will become the
second group with a full portfolio of seven
AM’s, seven FM’s and seven TV’s. The
first is Park Broadcasting of Ithaca, N.Y.

Franklin C. Snyder, vice president and
general manager of broadcasting for The
Hearst Corp., said ‘‘the acquisition of
KMBC-TV is an important move for us ...
[it] ... moves Hearst into the first tier of
U.S. broadcasters.”” John W. Kluge, chair-
man and president of Metromedia, said
Metromedia was ‘‘reluctant’’ to leave the

The:Media

Kansas City market after 20 years of ser-
vice to that area but ‘‘must do so because
of FCC regulations.”’

KMBC-TV serves a city with a
metropolitan population of about 1.3
million—the 25th ranked market.
Metromedia bought the station in 1961 for
$9.56 million as part of a package that also
included two AM’s and another TV that
were spun off.

Last month, the asking price for KMBC-
TV was put at about $80 million. That
figure was said to be based on 10-11 times
cash flow.

Hearst also has interests in book and
magazine publishing, a newspaper feature
syndicate, ranching, real estate, timber
and papermaking. It owns 15 daily newspa-
pers, including The Los Angeles
Herald-Examiner, San Francisco Ex-
aminer, Boston Herald-America,
Baltimore News-American, San Antonio
(Tex.) Light, and, since 1978, has ac-
quired 30 weekly newspapers.

Metromedia is a publicly held,
Secaucus, N.J., group owner of stations in
10 major U.S. markets. It owns Foster &
Kleiser, a national outdoor advertising
firm, and the Ice Capades and Harlem

Globetrotters. Listed on the New York and
Pacific Stock Exchanges, it had revenues
of approximately $454 million in 1980.

Latest craze. Joining skyscraper
scalers and tightrope walkers appears
to be a new breed of thrill seeker—the
hroadcast tower jumpers.

Four parachutists jumped from the
1,600-foot tower of krvv(Tvy Oklahoma
City. According to a witness, all four
landed safely, then sped away in a van.

Last month, two women parachuted
from the 1,700-foot tower of KTUL-Tv
Tulsa, Okla. They were arrested, then
released with a warning and a S1 fine.

Lee Allan Smith, kTvy general man-
ager, feels the court's attitude toward
the daredevils was too lenient. Accord-
ing to Robert Ablah, transmitter super-
visar for kTvy, seven guy wires support
the tower, and any could kill a jumper in
free fall or foul a chute. And a jumper
blown back into the tower could be-
come tangled in the main transmission
line, putting the station off the air, or
shorting out the tower lights, rendering
the structure a hazard to air traffic.

10:00

Dave Allen at Large
@133 Knots Landing
Season Premiere
Part 1 — A teenage hitchhiker accuses
Sid Fairgate of rape. 1 hr.

© Ch. 6 10 0'Clock News
ONE HOUR OF NEWS
ONE HOUR EARLIER  usv.
@EP Local News
Great Authors
Colorine
Love Special

10:10
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News programming generates big
revenues for local stations,and TV Log
boldface ads can help generate big
audiences for your news. Promoting
from within the TV listings of local
newspapers, TV Log ads reach
potential viewers 2.5 times per day*

*Opinion Research Corp.

Write or phone for more information
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Itk for the mind set but not for people with a mindset.

Not even necessarily for people with a TV set.

For Channels isn’t the ordinary TV magazine.

It’s the one for business people, academic people,
financial people and just plain people who view TV as it
relates to the world.

The one that reports how television fine tunes society.

The one that helps you understand the changes that
occur as TV evolves into TC (telecommunications).

No wonder, then, it’s the one magazine insiders, and
those who'd like to be, are starting to turn to. Regularly.

Take a look at the Table of Contents. It’s full of some-
thing rare in TV magazines.

Content.

Instead of hype, there’s an article on publishing in the
clectronic age. Instead of listings, there’ an analysis of
why so many British shows appear in our listings.

Instead of celebrity fluff, there are penetrating profiles
of such media matinee idols as Mobil’s Herb Schmertz.

And if the articles don’t seem like the usual TV fare,
they’re not written by the usual TV writers.

They’re written instead by Pulitzer Prize winners like
Robert Coles, William Henry 11l and Ron Powers. And by
such outstanding writers as Nicholas von Hoffman, John
Simon, Mimi Sheraton, Ann Crittenden, Lewis Lapham,
David Lachenbruch, Michael Arlen, Frances FitzGerald,
Thomas Whiteside and James Chace.

With writers like these it’s understandable how Les
Brown (former TV editor of the New York Times and
noted author) can produce what Larry King, talk show
host, calls “the most important magazine of the 80%.

So if you're looking for a magazine that gives you
brightness for just $2540 a black and white page, if you're
looking for a TV buy that gives you perspective not just
reach and frequency, reach for the phone and call Scott
Haberman at (212) 398-1300.

New York: Channels 1515 Broadway (10036). 212-398-1300
Chicago: Fox Associates Inc. 200 East Ontario St. (60611). 312-649-1650
Los Angeles: Fox Associates Inc. 3440 Wilshire Blvd. (90010). 213-487-5630
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TRAFFIC 2000

THE R ADIO TRAFFIC SYSTEM

o Sales Orders o Accounts Receivables
o Contracts e Accounts Payables

o Continuity o Barter Accounting

e Bookings o Music Selection

e Pricing/Sales e Survey Analysis

e Billing o General Ledger

WE'D LOVE TO DEMO THE SYSTEM TO YOU AT THE BFM.
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Better engineering, better construction,
better installation — you get all

these when you buy Utility.

Utility Towers are easier to tune,

easier to maintain,

And these money-saving extras cost

you no more from Utility.

There are Utility Towers in every

state in the nation . .. in Canada,

South America, Puerto Rico, Europe
and Korea.
Choose Utility — known the world over

as the “Tops in Towers.”

R. G. Neison
g% Box 1203690
ahoma City, Oklahoma 73157
Phone 405/945-555 1 30 YEARS SERVING BROADCASTERS COMPANY
THROUGHOUT THE UNITED STATES



The Satelite System

If you're one of the
many Broadcasters

Programming
Services, the
MINI-PRO-I from P _ _
SMC is for you. —

The microprocessor controlled
MINI-PRO |, used in conjunction with
your satelite receiver, will run your
spots, IDs, Jingles and custom
material 24 hours a day.

The price, just $13,995.00

Compiete with Two Random access Carousels®,
Three Single Play Cartridge Sources and Racks.
And that’s just $11.34 aday.*

*Based upon a 10% down payment, with balance
financed over 60 months at typical interest rates.

Contact your SMC Regional Manager for a System Quotation

North Pacific and South Pacific and Southeast and Eastern
Midwestern States Southwestern States Seaboard States
Bob Popke Pete Chariton Jerry Bassett
850 Yale Lane 491 Elbow Court Box 1495
Highiand Park, llinois 60035 Weatherford, Texas 76086 Stone Mountain, GA 30086
312-433-1253 817-441-8052 404-292-9220

' SONO - MAG CORPORATION
— e 1833 W. Hovey Avenue
Normal, lllinois 61761
Telephone - 309-452-5313 TWX 510-352-2506




Storer sells its
final AM to Viacom

Storer Broadcasting has sold, subject to .

FCC approval, its last radio outlet,
WLAK(FM) Chicago, to Viacom Interna-
tional for $8 million. It purchased the sta-
tion in 1978 for $4.25 million and has
been awaiting the expiration of the three-
year period the FCC requires licensees to
hold stations before selling them. Storer
sold four of its last five radio properties in
1979 after announcing in December 1978
its intention to get out of the radio busi-
ness. The Ted Hepburn Co. brokered the
transaction.

When Storer first declared its intention
to get out of radio, it said it would use the
capital gains to improve its television
operations and invest more heavily in ca-
ble. In addition to its seven major-market
television stations— WAGA-TV Atlanta;
WSBK-TV Boston; WIKW-TV Cleveland,
WIBK-TV Detroit; KcST-TV San Diego;
WTVG(TV) Toledo, Ohio, and WITI-TV Mil-
waukee—Storer’s cable MSQ subsidiary
owns systems with approximately 645,700
basic subscribers (481,000 pay) passing
approximately 1.3 million homes .

With the completion of the WLAK deal,
Storer will have received $37.8 million for
all five radio stations. The others were
WGBS(AM)-WLYF(FM) Miami for $12.5
million; wHN(AM) New York for $14
million, and wspD(AM) Toledo, for $3.3
million.

Viacom, publicly traded and based in
New York, owns eight radio properties and
two TV’s, cable systems, a 50% holding in
the pay cable service, Showtime, and a
television and theatrical film production
business. It acquired all but one of its

broadcasting properties from Sonderling
Broadcasting in 1980 for $28 million. Its
cable operations claim a total of 464,014
basic subscribers (207,641 pay) passing
approximately 943,500 homes. (BROAD-
CASTING, June 1).

C

Clamneingy hiands

SERE— R 0P OSED
KMBC-TV Kansas City, Mo. 00 Sold by
Metromedia Inc. to The Hearst Corp. for
$79 million. (See story, page 81.)

WLAK(FM) Chicage O Sold by Storer
Broadcasting to Viacom International for
$8 miilion. (See story, this page.)

KLYQ-AM-FM Hamilton, Mont. O Sold by
Bitter Root Broadcasting Co. to Alexander
Communications Inc. for $750,000. Seller
is owned by Luin K. Dexter (99%) and
Rosalie Smith (1%) who have no other
broadcast interests. Buyer is owned by
Scott P Alexander, sales manager at KLYQ.
KLyQ is on 1240 khz with 1 kw day and
250 w night. KLYQ-FM is on 95.9 mhz with
2 kw and antenna 790 feet below average
terrain.

KATB(AM) Agana, Guam O Sold by
Magof Inc. to K-57 Radio for $558,800.
Seller is owned by Donald C. Brown and
estate of A.T. Bordallo, who have no other
broadcast interests. Buyer is owned by
Rick Wall (85%), Jon A. Anderson

>

WASHINGTON, D.C.
20036

1111 19th Street, N.W.
(202) 331-9270

.

CHICAGO, 60801

(312) 346-6460

N

Stop by to see us during
the NRBA Convention
September 13-16, 1981

Suite 1254-56
‘ountainebleau Hilton
305/538-8811

James W. Blackburn, Jr.  Jay Bowles Joseph M. Sitrick
Richard F. Blackburn Tony Rizzo Howard J. Stasen
Roy Rowan

BLACKBURN «companv,inc.

RADIO « TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING « APPRAISALS

ATLANTA, 30361 BEVERLY HILLS, 90212

333 N. Michigan Ave. 400 Colony Square 9465 Wilshire Bivd.

(404) 892-4655 (213) 274-8151

9/14/81
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(10%), Andrew M. Gayle (5%). Wall is
Honolulu real estate developer. Gayle is
Agana attorney. Anderson is former
general manager of KUAM-AM-FM-TV
Agana. They have no other broadcast in-
terests. KaTB is on 570 khz with 5 kw full
time.

WANB-AM-FM Waynesburg, Pa. O Sold
by Commonwealth Broadcasters Inc. to
Karas Broadcasting Co. for $544,000.
Seller is owned by Kenneth R. Strawberry
(51%), wife, Wilma H. (39%), Philip M.
Baker and Lawrence P Kessel (5% each).
They have no other broadcast interests.
Buyer is owned by Joseph E Hennessey,
Lynda B. Lovett, Craig and Thomas
Siebert, brothers (23.55% each), Richard
C. Rowlenson (5.55%) and Stanley J.
Karas (.28%), Hennessey, Rowlenson,
Thomas Seibert and Lovett are Washing-
ton Communications attorneys. Craig
Seibert is Annapolis, Md., certified public
accountant. Karas is general manager of
WEAM(AM) Arlington, Va. Buying group
includes same principals who bought, sub-
ject to FCC approval, wyva(FM) York-
town, Va. (BROADCASTING, April 27, et
seq.). WANBis | kw daytimer on 1580 khz.
WANB-FM is on 103.1 mhz with 3 kw and
antenna 623 feet above average terrain.

KXEM(AM) McFarland, Calif. 0 Sold by
North America Media Co. to Caballero
Spanish Radio Inc. for $460,000. Seller is
owned Ron T Smith and wife, Nancy E.,
who own KXES(AM) Salinas, Calif. Buyer is
owned by Eduardo Caballero, who owns
KNEZ(AM) Lompoc, Calif., and one-third
of KBNO(AM) Denver. KXEM is 500 w
daytimer on 1590 khz.

WEER-AM-FM Warrenton, Va. O Sold by
Elektra Broadcasting Corp. of Virginia to
Northern Virginia Broadcasting for
$400,000. Seller is owned by George
Gillespie and Daniel J. Kirby who have no
other broadcast interests. Buyer is owned
by Robert L. Purcell and Bruce Houston.
Purcell is Washington-based consulting
engineer. Houston is Falls Church, Va.,
media broker. Purcell owns WBZY(AM)
Newcastle, Pa., and bought, subject to
FCC approval, wpMv(aM) Pocomoke City,
Md. (BROADCASTING, July 20). WEER is |
kw daytimer on 1250 khz. WEER-FM is on
107.7 mhz with 3.8 kw and antenna 800
feet above average terrain. Broker:
Blackburn & Co.

KIOT(AM) Barstow, Calif. O Sold by Sun-
burst Broadcasting Corp. to D.L.
Developments Inc. for $350,000. Seller is
owned by Ray M. Webb and R. Duane
Anderson (50% each). Anderson owns
51% of wbDcF(aAM) Dade City, Fla. Buyer is
owned by D.L. Van Voorhis and wife,






THE DIFFERENCE
BETWEEIN
MUSIC AND M JZAK

AN BE
SPELLED CJT.

MUZAK:

Muzak service is not
music. It is a trademark
identifying our unique
product which is specially
programmed and recorded
music. Muzak music is
more than ordinary back-
ground music. Its an
environment.

[t’s arranged and record-
ed differently.

It is sold under a regis-
tered trademark to identify
us.

Muzak combines science
and art to produce some-
thing quite unique. Some-
thing that delivers special
benefits and values which
cannot be provided by or-

dinary entertainment or
background music.

Its called Stimulus
Progression. Here’s how it
works: First we arrange and
record our own music. For
functional rather than en-
tertainment use. We use
talented conductors and
musicians and superbly-
equipped studios through-
out the world.

Muzak service is pro-
grammed in quarter-hour
segments that each provide
a psychological lift. These
segments are then arranged

for the time of day (brighter
in mid-morning and after-
noon, for example).

Result?

Muzak service. A pleas-
ant environment that re-
duces boredom, stress and
fatigue for people in offices,
industrial plants, hospitals,
restaurants and stores.

If you're interested, we'd
like to spell out some more
of our benefits to you more
fully.

But remember. Insist on
Muzak service. Not just
music or background music.

Confusing us with any-
thing else is not a sound
idea.

MORE THAN MUSIC.AN ENV RONMENT.

VIUZAK

888 Seventh Avenue, New York, NLY,, 10106 MUZAK is the registered trademark of MUZAK® Division of Teleprompter Corporation.












clearances are completely voluntary.
“‘Affiliated stations find it extremely
difficult,”” it said, ‘‘not to clear network
programing which has been ‘plugged’ all
day and evening by network announce-
ments and during network news.”’

LAB found NBC’s proposal for a full
hour of network news *‘at best confusing.”
noting that networks never have been, or
are they now, prohibited from scheduling a
news show of that length. It said NBC
“‘currently occupies three and one-half of
the four hours of prime time during which
it can place as much news as it sees fit.
[However,] NBC’s view of the public in-
terest includes its usurpation of the only
prime time it presently does not own.”

During the last five years, LAB con-
tended, the amount of local programing in
the access period has “‘increased by 45% in
the top 10 TV markets.”’ In 1970, when
PTAR was adopted, LAB said that ‘‘no
locally produced programs were aired in
prime time.”

LAB cited Viacom research that con-
cluded that during the 1980-81 season,
there were 96 half hours of ‘‘regularly
scheduled, locally produced programs
other than news on the air each week,” or
about 5,000 half hours of local programing
per year. The Viacom research also found
that an additional 550 half hours per year
of locally produced specials were aired by
local stations in the top 50 markets during
the access period. In addition, 45 affiliates
in the top 50 markets produced local seg-
ments for PM/Evening Magazine, ‘‘ac-
counting for an additional 225 half hours

weekly of local programing’> Such pro-
graming, said LAB, “‘will come out the
loser if the networks are given the ‘nonre-
jectable’ time slot.”

As to the rule’s effect in promoting pro-
gram diversity, LAB quoted figures in-
dicating that prior to adoption of the rule
in 1970, “‘only 16 producers supplied 18
half hours of program material for three
customers (the three major networks). . ..
Now, one decade later, 270 producers sup-
ply 78 first-run haif hours. for prime-time
access, an increase of 333%.

Commenting on NBC’s désire to pro-
duce a full hour of evening news, the Sta-
tion Representatives Association said that
such “‘programing may be in the public in-
terest, but there is no justification for
achieving it at the expense of local station
time. [The] networks should use network
time, not station time, to increase their
news.”’

SRA also suggested that the commis-
sion’s network inquiry staff ‘‘conceded
that each of the goals of PTAR has been
met (increase in the number of program
suppliers, and erosion of network domi-
nance).”” That staff’s criticisms of PTAR
were unjustified, SRA said. “The FCC
never intended. PTAR to promote produc-
tion of any particular type of program,
high cost, high ‘quality’ or otherwise. ..
The [staff] has no expertise in assessing
what is or is not quality programing.”

Frank described PTAR as a ‘‘very
modest effort’” by the commission “‘to roll
back slightly the overwhelming dominance
of the networks in prime time.” Its adop-

think you’ll call it great.

Oct12

A unique advertising opportunity —once in 50 years.

Bonus readership for your advertising. Reserve spdce now.

For placements from the North and East, call Win Levi, Dave Berlyn or Charles
Mohr at (212) 599-2830; from the South, call Gene Edwards (202) 638-1022; from
the West, call Tim Thometz at (213) 463-3148. From any point of the compass, call
David Whitcombe or John Andre at (202) 638-1022.

You helong in Broadcastings Oct12

On October 12, 1981, BROADCASTING will celebrate its own golden
anniversary in a one-of-a-kind issue. We’ll pay due court to the past
in an ‘At Large’’ interview with Editor Sol Taishoff, filling in be- |
tween the lines of stories published over the last 50 years, and in a
year-by-year chronology that will be a standard reference to the maga-
zine’s—and the industry’s—first half-century. But we’ll also pay
court to the future in an ambitious, wide-ranging look ahead to the
next 20 years of the Fifth Estate. We call it our ‘2001 Story.”” We
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tion came 11 years after the commission
initiated an investigation into the net-
works’ programing distribution and ac-
quisition practices, said Frank, and ‘‘was
not the result of some sudden agency
whim, nor did it represent regulation run
amok.”’

In arguing for retention of PTAR,
NCCB said the rule should be used for the
purpose ‘‘of enhancing local broadcast-
ing.”” An inquiry into the rule would be ap-
propriate, said NCCB, to see how it might
be applied more broadly —not repealed.

NCCB proposed the creation of an “‘Au-
dience Network,” which it termed a
““modest proposal to turn back directly to
the audience that portion of the prime-
time hours which the PTAR was
specifically designed to open up to them.”

“‘As the representative of the audience
in the station’s community of license,”’
said NCCB, ‘‘the Audience Network
could select and/or produce the types of
programing which its members/viewers
elect to view.”” Thus viewers would have a
“direct voice’ in at least some of the
prime-time programing offered.

GE expressed a concern made by most
of the other pro-PTAR groups that
elimination of the off-network provision
would ‘‘constitute an abandonment rather
than a mere modification of PTAR.’
Repeal of that provision would ‘‘frustrate
the rule’s effectiveness’ in fostering non-
network programing alternatives.

GE suggested that the network inquiry
staff’s criticism of PTAR ‘‘applies to all
FCC network regulations,” and that the
crux of the staff’s report is that *‘structural,,
rather than behavioral rules will better
serve the public interest in programing
diversity and vigorous competition’ with
the networks.

NAITP noted that four years have
passed ‘‘since the last unsuccessful re-
quest for alteration of [PTAR]’" Chroni-
cle, it said, identifies no change since
then—or since 1971 —that diminishes the
need for the off-network rule; and Chroni-
cle itself, NAITP said, ‘‘has noted the con-
tinuing need for the rule it modifies.”’

The off-network provision of the rule is
essential, NAITP said, to insure the
development of new material for the ac-
cess period, and not just the airing of old
network programing that has been sold to
another distributor.

INTV attributed the increase in the
number of independent television stations
in existence to PTAR. ““The rule has par-
tially redressed the competitive imbalance
between network affiliates and indepen-
dent stations,”’ said INTV. Even with the
rule in place, INTV said that “‘many inde-
pendent stations (both VHF and UHF)
still struggle to survive.”

Westinghouse said that Chronicle’s peti-
tion was premature in light of the FCC
Broadcast Bureau’s ongoing review of the
network inquiry staff report. Broadcast
Bureau Chief Richard Shiben has stated
that upon completion of that review, the
bureau may well come out with its own
rulemaking proceeding with an eye toward
repeal of PTAR.

NATPE said that in light of the commis-



sion’s refusal to extend the Sept. 4 com-
ment deadline that it could not ‘‘submit
meaningful and substantial comments on
Chronicle’s petition.”” It is currently pre-
paring reply comments which are due
Sept. 21. It has also retained the legal ser-
vices of former FCC Chairman Richard
Wiley, now with the Washington law firm
of Kirkland & Ellis (‘*‘In Brief,’ Sept. 7).
Wiley will not, however, represent the
group directly before the commission.
That job goes to Michael Gardner of the
Washington law firm of Bracell & Patter-
son.

Judge finds AT&T
data plan in line
with consent decree

He decides FCC approval
of separate subsidiary
will not violate 1956 agreement

One major obstacle to AT&T’s entering
the fucrative and rapidly growing data pro-
cessing field has been removed by a U.S.
district judge in New Jersey, in a ruling
that such operations would not violate a
consent decree AT&T signed with the
Justice Department 25 years ago. Judge
Vincent P. Biunno held that AT&T would
be furnishing communications services
and facilities as provided for in the decree.

Thus, for Biunno, the question of
whether AT&T would be in the computer

or communications business was not as
murky as it has been for many, as the tech-
nologies have merged and blurred.

At issue was the FCC’s decision in
Computer Inquiry II, directing AT&T to
establish a fully separated subsidiary for
the purpose of offering both terminal
equipment, including telephones, and so-
called enhanced services, such as data pro-
cessing.

AT&T welcomed the decision permit-
ting it to enter the new market but wanted
assurance it was in accord with the decree
signed in 1956 to end a seven-year-old an-
titrust suit. The decree bars the company
from entering unregulated areas of busi-
ness. As a result, AT&T sought clarifica-
tion from the U.S. court in New Jersey
that had accepted the decree. The Depart-
ment of Justice, which had opposed the
decision in the FCC proceeding, urged the
court to rule that the commission’s deci-
sion ran counter to the decree.

Biunno’s decision does not resolve the
question of whether AT&T may offer
enhanced services, a field that now in-
cludes a number of major companies, in-
cluding IBM. Not only is Congress con-
sidering the question in pending legis-
lation, but the commission’s decision has
been appealed to the U.S. Court of Ap-
peals in Washington. Biunno’s decision,
which does not bear on the merits of the
appeal, is itself subject to appeal by the
Department of Justice.

But Biunno’s decision offers the first
judicial analysis of some of the questions
involved. Biunno noted, for instance, that

the coming together of oral or voice com-
munications and telegraph or computer
communications into a network ‘‘able to
handle both, and essential to the effective
use of both, has blurred earlier lines of dis-
tinction, in the view of the FCC”" He also
observed that there had been a second
historical stream leading to the commis-
sion’s decision, the abandonment since
1968 of what had been the commission’s
hard policy of prohibiting customers from
connecting terminal equipment directly to
the communications network.

Justice’s position that the commission’s
order was not in accord with the consent
decree was based on the argument that the
decree restricted AT&T to engage in com-
munications services subject to tariff. And
the services AT&T would be offering
through its subsidiary would not be under
tariff,

But Biunno said regulation does not
hinge on whether the offering is subject to
tariff. He found the provisions of the com-
mission’s order, in giving the agency
“‘plenary jurisdiction over charges,” for in-
stance, as constituting regulation.

“The language of the judgment is clear
and unambiguous, and it seems to the
court beyond dispute that AT&T, in com-
plying with the FCC order, will be engag-
ing in the business of furnishing com-
munications services and facilities, the
charges for which are subject to public
regulation under the Communications Act
of 1934. The judgment here does not
stand in the way of implementing the
order.”

UNDERWRITER?

Insurance is a confusing business . . . especially so since the
language we use in it very often means something entirely differ-
ent to non-insurance people. To us, an underwriter is someone

that evaluates risks. To others . . . who knows?

If you're working on a story on insurance . . . and need to plug
into “our” language . . . give us a call. If it's personal insurance
—auto, home, life, boat—chances are we can help you come up
with a translation that everyone can understand.

STATE FARM

So

INSURANCE
E

Media Information Service

State Farm Insurance Companies
One State Farm Plaza
Bloomington, IL 61701

Phone: 309-662-2625
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Overestimate. In joint filing, ABC. NBC, and CBS have told FCC that AT&T —in its
proposed new taiiff for TV transmission rates— “overstates actyal cost of [providing that]
service by at least $37 million, and that operating expenses alone attributed to television
are overstated by §12 million” They said commission should require AT&T to provide cqst/
revenue analysis “reflecting the realities of the television marketplace it describes” before
proposed tariff is allowed to become effective. Networks also suggested that oral
arguments would be appropriate to resolve outstanding issues. Commission is currently
investigating proposed tariff that it suspended for full five-month statutory period last May.
It calls for overall 38% increase in TV transmission rates from $57 million to $79 million.

|

LPTV extension. At behest of National Association of Broadcasters, Association of
Maximum Seryice Telecasters and others, FCC has extended comment dates in
commission’s rulemaking on development of technical standards for assignment of low-
power television stations. New dates are: Oct. 13 for comments and Nov 1 for replies

]
Reasonable request. Henry Geller, former head of National Telecommunications and
informiation Administration, has renewed his proposal to FCC that it consider policy of
dealing with so-called “reasonable access’ questions on overall basis at license renewal
time. Under proposal, which Geller made in December 1980 as head of NTIA. commission
would not deal case-by-case with complaints that broadcasters had violated Saction
312(@)(7) in denying political candidates “reasonable access” to their facilities. Geller who
contends:that approach thrusts commission too deeply into broadcasters’ editorial
process; renewed proposal in wake of Supreme Court decision affirming FCC decision that
rietworks had violated law in refusing to sell Carter-Mondale Committee haif hour of time
wellin-advance of start of 1980 campaign (BroapcasTInG, July 6). Geller said decision
underscores need for prompt issuance of notice of inguiry before '82 campaign.

O
Back to court. U.S district court judge in Los Angeles ordered resumption of civil trial in
which Gredter Los Angeles Council on Deafness has accused public station kCeT(Tv) of
failing to meet needs of its hearing-impaired audience. Trial, held up last February when
judge asked-U S. Department of Education to come up with public TV guidelines for
hearing-impaired audience. will resume Oct. 27.

To compete, the U.S. needs more production.

S e
Coalition urges

Senate to drop S. 898
cable provisions

A diverse coalition, headed by the Na-
tional League of Cities, sent a letter last
week to every member of the Senate urg-
ing deletion of the cable provisions of S.
898 when the bill reaches the Seante floor.

The primary intent of the bill is
deregulation of AT&T; it would allow the
telephone giant to offer unregulated ser-
vices through a separate subsidiary. Floor
action on the bill is expected this week.

The coalition, comprising public interest
groups and associations representing local
officials, power companies and telephone
companies, asserted that the provisions
“‘increase federal regulation, transfer
power from state and local governments to
Washington and reduce competition.’”

The provisions were added to the bill,
the coalition said, ‘‘two days before com-
mittee markup, without any hearings or
debate”” The complexity of the issues
raised in the provision requires ‘‘extensive
hearings.”’

The cable provisions would prohibit
state and local governments from regulat-
ing basic cable rates, codify the FCC’s
right to set a franchise-fee ceiling, permit
cable to escape classification as a common
carrier, expand the FCC’s pole attachment
powers and codify the FCC’s prohibition
against telcos operating cable systems.

To get more production, we must keep people working efficiently. ..

AND KEEP THEM OFF THE SICKROLLS!

There’s no doubt that the U.S. is slipping
farther and farther back as new competition
is threatening us all over the world. If we
are to regain our stature, we must produce
more at a lower cost. This doesn’t mean
finding cheaper labor; rather, it means
making the most out of every workhour.
Keeping that valuable employee on the job.
Safeguarding him from illness and disability.
Helping management and the employee
both with the peak performance that comes
from good health.

We have the best health care system in the
world. Why not use it to strengthen America?

| TO: American Chirapractic Assaciation 813 |
2200 Grand Avenue / Des Moines, lowa 50312

I Please send me copies of ‘“More Production’
public service spots for:

O Television (One 60-sec. & one 30 sec. Filmed Spots)
O Radio Five 60-sec. & five 30 sec. Taped Spots)

Public Service Director

60 SECOND AND

Station

30 SECOND SPOTS

Street Address

FOR TELEVISION
AND RADIO.

MNitg

|
|
I
I
| understand the spots will be sent without cost or obligation. I
I
I
|
I

State Zip
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ning argument with a
had elected to rewrite the

elimination of equal-time re-

1934 Communications Act. In
the previous session of Con-
gress, Lionel Van Deerlin (D-
Calif.), chairman of the
House Subcommittee on
Communications, had trim-
med his ambitions from out-
right rewrite to substantial
revision, thinking broad-
casters would be amenable to
lesser change. His revisions,
however, encountered
hostility. In an article for the
New York Times, Van Deerlin
chastised broadcasters: “‘In a
time of record profits (annual
income $8.1 billion and grow-
ing) the broadcast industry
feels embattled as never
before. Yet rather than mov-
ing to equip itself for a new
environment, the industry chooses to draw its wagons into a
circle around the hopelessly outdated Communications Act of
1934

In January, the National Association of Broadcasters said
““dramatic overhaul”’ of communications regulation was not in
the best interests of broadcasters. It argued for.legislation that
would repeal the fdirness doctrine and equal time for political
candidates, lengthen station license terms from three to five
years, remove FCC authority to interfere in broadcast advertis-
ing and continue regulation of cable television as an ancillary
service to broadcasting. Van Deerlin said the NAB was trying
““to keep the gold in Fort Knox.”

In June, Van Deerlin and his co-author, Representative Lou
Frey (R-Fla.), ranking Republican on the subcommittee, un-
veiled a massive bill that was more rewrite than revision of ex-
isting law. Among its provisions: almost total deregulation of
radio; the abolition of all federal cable TV regulation in favor
of state and local regulation; the extension of TV license terms
from three to five years for the next 10 years, becoming in-
definite thereafter; the grandfathering of all present multiple
ownerships, but with a limit on future acquisitions to one AM,
FM or TV station in the same market and no more than five
radio and five television stations to any group; the elimination
of the fairness doctrine for radio and the establishment instead
of an “‘equity principle’ that required equal treatment of con-
troversial issues without demanding that stations treat such

California voters on June 6 approved the Proposition
13 initiative that cut property taxes in the state by 57%
thus limiting state government spending. Later that
month, the U.S. Supreme Court ruled 5-to-4 that the
racial quota plan at the University of California
Medical College at Davis was unjustifiably biased
against white applicants and ordered that Alan Bakke,
who sued for “reverse discrimination,” must be
admitted. Pope Paul VIdied after a heart attack Aug.
6; his successor, Pope John Paul I also suffered a fatal
heart seizure after just 34 days in office. Polish
Cardinal Karol Wojtyla on Oct. 16 became John Paul
II the first non-Italian Pope to rule the Catholic
church in 455 years. And in a baseball scenario
similar to 1981, Bob Lemon was given the reins of the
New York Yankees after owner George Steinbrenner
and Manager Billy Martin came to a vociferous

parting of the ways. And in BROADCASTING

quirements for presidential,
vice presidential, senatorial
candidates and others running
in statewide elections on TV,
the replacement of the FCC
by a five-member Com-
munications Regulatory Com-
mission that would regulate
only ‘‘to the extent market
forces are deficient’’; and the
establishment of a license fee
for both broadcast and non-
broadcast users of the
spectrum with proceeds to go
toward supporting federal
regulation, public broadcast
programing, minority owner-
ship of stations and rural
telecommunications. The new
commission was to draw up a
fee schedule intended to pro-
duce $350 million a year or more.

Van Deerlin and his chief counsel, Harry M. (Chip)
Shooshan, described the spectrum users’ fee as a trade-off for
broadcast deregulation.

The National Radio Broadcasters Association endorsed the
bill, which promised modest license fees for radio. In July
hearings, the bill took a drubbing from all sides, including
citizen groups objecting to the removal of the public interest
standard in the 1934 act. Cable television, which the bill would
free from the federal regulation, said thanks for the interest,
but it didn’t want to get thrown back to the states for regula-
tion. Henry Geller, head of the National Telecommunications
and Information Administration, however, was largely suppor-
tive of the rewrite. Also at the hearings, the Association of
Maximum Service Telecasters said the rewrite’s encourage-
ment of more diversity carried the seeds of destruction for ex-
isting television service. AMST found nothing good in the leg-
islation.

Vincent Wasilewski, NAB president, reiterated that associ-
ation’s opposition to the fee proposal. It also continued to op-
pose the deregulation of cable and did not like the proposed
Communications Regulatory Commission. The NAB thought
a smaller body would provide ‘‘fewer opportunities to expand
the expertise of the commission,” and carried the danger that
only two votes when only three members were present could
carry an issue.
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citizen, not only in public, but also in the
privacy of the home, where the in-
dividual’s right to be left alone plainly out-
weighs the First Amendment rights of in-
trusion. Broadcasting is uniquely accessi-
ble to children, even those too young to
read. Pacifica’s broadcast could have
enlarged a child’s vocabulary in an instant.
... The ease with which children may at-
tain access to broadcast material, coupled
with the concerns [the court had ex-
pressed regarding children in an earlier
case] amply justify special treatment of in-
decent broadcasting.”

FCC Chairman Ferris quickly assured
broadcasters that the commission in-
tended to apply the ‘‘filthy words™ deci-
sion narrowly. ““We at the FCC." Ferris
said, ‘‘are far more dedicated to the First
Amendment premise that broadcasters
should air controversial programing than
we are worried about an occasional four-
letter word.”” To some broadcasters, Fer-
ris’s assurance provided a superficial com-
fort.

In June, the Supreme Court delivered a
total victory to the FCC; in an 8-to-0 deci-
sion, it ruled that the FCC policy that
grandfathered existing crossownership but
prohibited future combinations was a
‘‘reasonable means of promoting the
public interest in diversified mass com-
munications.” Only the owners of seven
newspaper-television and nine newspaper-
radio combinations were required to sell
off one or the other of their properties as a
result of this new ruling.

While this decision was being hailed by
most, BROADCASTING pointed out what it
called one ‘‘disquieting’ feature of the
court’s ruling, ‘‘its reliance on its own Red
Lion decision of 1969 to state once again
that the First Amendment guarantees
freedom for everyone but broadcasters.
Quoting itself, the court asserted ‘the fun-
damental proposition that there is no
unbridgable First Amendment right to
broadcast comparable to the right of every
individual to speak, write or publish.” Here
is one more decision by the ultimate court
that must somehow be overcome, perhaps
by intercession of the Congress, if broad-
casting is ever to acquire constitutional
parity with the rest of the press.”

Besides broadcasting’s continuing strug-
gle for First Amentment standing with the
print media, broadcast journalists faced
several significant court cases that touched
on their rights as Fifth Estate reporters.
When the U.S. Supreme Court heard
arguments in November involving a
$44.7-million libel suit that former Army
Lieutenant Colonel Anthony Herbert had
filed against CBS’s 60 Minutes producer
Barry Lando, and one of the program’s
correspondents, Mike Wallace, the court
weighed the extent to which reporters and
producers could be forced to reveal the
bases for their editorial judgments without
violating their First Amendment rights. A
U.S. Court of Appeals in 1977, overturn-
ing a lower court opinion, had declared
that journalists need not disclose their
thought processes even when being sued

L

On June 12, floor debates of the House of Representatives were opened to broadcast coverage.

Earlier House Speaker Thomas P (Tip) O'Neili had announced that radio broadcasters could plug
into the chamber’s public address system, though he held out against TV access. However, broad-
casters were less than enthusiastic about the radio offer; they felt their inability to control the
microphones would inhibit their capacity to cover the proceedings adequately. Confusion about
the microphones on June 12 caused NBC Radio to drop plans for a live 15-minute special and to
settle for recorded comments. Other radio networks and services also relied on brief taped ex-
cerpts. Only AP Radio carried the live feed during a five-minute special. Photo shows how AP
Radio correspondent Charles Van Dyke monitored the internal closed-circuit TV coverage of the
House proceedings as he anchored the AP Radio live broadcast from the chamber’'s microphone

system.

for libel. Herbert sought access to infor-
mation to prove the journalists’ “‘frame of
mind” to prepare his libel suit.

When the Supreme Court was asked to
review the case of Joe Pennington, the
high court again was asked to define the
limits of a reporter’s First Amendment
protection. Pennington, when he was with
KAKE-TV Wichita, Kan., received a sen-
tence of 60 days in jail for criminal con-
tempt for refusing to divulge the identity
of a confidential source even though the
material the source provided was never
used in a broadcast. When the Supreme
Court refused to review the case in which
Myron Farber, New York Times reporter,
received civil and contempt charges for
refusing to turn over to a New Jersey state
judge the notes and other records sought
by attorneys for a defendant in a murder
trial, the question of First Amendment
protection for reporters remained as
elusive as ever.

For his refusal Farber spent 40 days in
the Bergen county jail, and the New York
Times paid $285,000 in fines. The New
Jersey Supreme Court, in a 5-to-2 vote,
held that the First Amendment and the
New Jersey shield law must yield to the
Sixth Amendment’s guarantee of a fair
trial. The Radio-Television News Direc-
tors Association interpreted the Supreme
Court’s refusal to review the case as plac-
ing in jeopardy the protection that jour-
nalists assumed the shield laws provided,
and Arthur Ochs Sulzberger, publisher of
the Times, felt that it be essential that the
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Supreme Court rule on the issues raised in
the Farber case. Sulzberger argued that ‘it
would seem simple logic that before a re-
porter goes to jail and the Times pays fines
there be a hearing to determine whether a
shield law, which still stands on the books,
is real or made of papier mache.”

Gerald Rafshoon, the media adviser for
Jimmy Carter’s 1976 presidential cam-
paign, became ‘‘assistant to the President
for communications.’ Rafshoon initiated a
series of dinners for media executives and
working journalists with the President and
Rosalynn Carter. He created a telephone
access service permitting journalists to in-
terview Carter officials while being taped
for TV. The Carter White House in
December began to produce and issue 30-
second to two-minute audio press releases
featuring the President and other officials.
The audio project was praised by some as
informative, criticized by others as pro-
paganda.

The wreckage of a previous administra-
tion continued to surface. In April the
Supreme Court, in a 7-to-2 decision,
reversed a lower court ruling that had
called for immediate public access to
former President Richard Nixon’s White
House tapes. Although not supporting
Nixon’s contention that release of the
tapes constituted an invasion of his pri-
vacy, the Supreme Court ruled that the
General Services Administration, under
the Presidential Recording Act of 1974,
controlled access to the tapes and
therefore possessed authority over the









For the Recorc -

As compiled by BROADCASTING Aug. 31
through Sept. 4 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc. —Docket.
ERP —effective radiated power. HAAT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts. m—meters. MEOV —maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH-—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO~—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *—noncommercial.

New Stations

AM applications

® Corning, Ark.~Eulis W. Cochran seeks 93.5 mhz, 3
kw, HAAT: 137 ft. Address: Second and Pearl Streets,
Corning., Ark. 72422. Estimated construction costs:
$4,500; first-year operating cost: $12,000; first-year
revenue: $24,000. Format: Standard pops. Principal:
Applicant owns KCCB(AM) Corning and has no other
broadcast interests. Filed July 20.

B Florida City, Fla.—Juarez Communications Corp.
seeks 95.7 mhz, 100 kw, HAAT: 375 ft. Address: 1445
Delaware Avenue, Flint, Mich. 48506, Estimated con-
struction costs: $71,000; first-quarter operating cost:
$33,000; first-year revenue: $150,000. Principals:
Yolanda M. Juarez Naismith (51%), Bernadette
Wegerly and mother, Lillian M. Wegerly (24.5% each).
Naismith is Flint, Mich., bank teller Bernadette
Wegerly is administrative assistant for Troy, Mich.,
automotive parts supplier. Lillian Wegerly is retired.
They are also applicants for new AM’s at Kingsiey,
Mich., and North Las Vegas, Nev. Filed Aug. 21.

8 Spencer, Ind. —Spencer Communications Inc. seeks
92.7 mhz, 1 kw, HAAT: 480 ft. Address: 389 North
Fletcher, Spencer 47460. Estimated construction costs:
$63.000; first-quarter operating cost: $21,700; first-
year revenue: $125,000. Principals: Leonard E. White
(80%) and John W. Smith Sr. (20%). White is Spencer
real estate investor. Smith is Jeffersonville, Ind.,
broadcast engineer consultant and low power TV appli-
cant for Jeffersonville. Filed Aug. 21.

FM applications
@ Carrollton, Ga.—Radio Carroliton Inc. seeks 1100

khz, | kw-D. Address: PO. Box 710, Carrollton, Ga.
30117. Estimated construction costs: $9.000. Principal:
Applicant seeks deleted facilities of WLBB(AM) Car-
rollton, Ga., to change frequency and operating power.
Applicant is currently operating on 1330 khz with 500
w-D. It is owned by William P. Johnson and Hollis B.
Johnson {50% each), who have no other broadcast in-
terests. Filed Aug. 3.

B Cohoes, N.Y.—Cohoes Broadcasting Associates
seeks 640 khz, 10 kw-D, 1 w-N. Address: Townline
Road, Canandaigna, N.Y. 14424. Estimated construc-
tion costs: $325,700; first-quarter operating cost: $45.,-
000; first-year revenue: $300,000. Principals: George
Kimble (25%) and brother, Russell {20%), Craig Fox
(25%) and Alan Gerry (30%). Kimbles own
WCGR(AM)-WFLC(FM) Canandaigua, N.Y., and
with Fox and Gerry, WAQX(FM) Manlius, N.Y. Ap-
plicants also hold CP for new TV on ch. 38 at Scranton,
Pa. George Kimble, Fox and Gerry also are general
partners in applicant for new UHF at Hazleton. Pa.
Filed Aug. 6.

® [ ockhart, Tex.—K-106 Inc. secks 94.7 mhz, 100 kw,
HAAT: 1045 ft. Address: 1725 Evangeline Drive,
Vidor, Tex. 77662. Estimated construction costs:
$513,000; first-year operating cost: $23,000. Principal:
Ken Stephens (100%), who owns KIOC(FM) Orange,
Tex., and is applicant for new FM’s at Carthage, Tex.
(BROADCASTING, Feb. 23} and West Jordan, Utah.
Filed Aug. 19.

8 West Jordan, Utah—K-106 Inc. seeks 102.7 mhz,
100 kw, HAAT: 1,000 ft. Address: 1726 Evangeline
Drive, Vidor, Tex.. 77662. Estimated construction
costs: $212.000;, first-quarter operating cost: $235,000.
Principal: Ken Stephens (100%), who owns
KIOC(FM) Orange, Tex., and is applicant for new
FM’s at Carthage, Tex. (BROADCASTING, Feb. 23)
and Lockhart, Tex. (see above) Filed Aug.19.

TV applications

® Rochester, Minn.—L.E.O. Broadcasting Inc. seeks
ch. 47, ERP: 9.92 kw vis, .992 kw aur., HAAT: 350 ft.;
ant. height above ground: 273.1 ft. Address: 127 North
Seventh Street, Minneapolis, Minn. 65403. Estimated
construction cost: $228,700; first-quarter operating
cost: $3,000. Legal Counsel: Haley, Bader & Potts-
Washington. Consulting engineer: Steel, Andrus &
Associates, Queenstown, Md. Principal: N. Walter
Goins (100%) who is permittee for new UHF on ch. 41
at St. Cloud, Minn., and 51% owner of applicant for
new low power TV on ch. 42 at Washington, D.C.
L.E.O. proposes to rebroadcast signal of St. Cloud sta-
tion with this facility. Filed Aug. 18.

® Jackson, Miss.—Jackson Family Television Inc.
seeks ch. 40. ERP: 1492.8 kw vis, 149.3 kw aur,
HAAT: 1082 ft.; ant. height above ground: 1072 ft. Ad-
dress: 3545 Edgewood Circle, N.E., Cleveland, Tenn.
37311. Estimated construction cost: $307,000. first-
quarter operating cost: $183,000. Legal Counse!: Mc-

order.

THE BEST RADIO SALES TAPES IN THE WORLD

That's the only name we could come up with for these radio ad-
vertising sales tapes from the Welsh Company. By special arrange-
ment, Phillips & Company is proud to be able to offer these tapes
while supply lasts. There are 12 cassette tapes in the
series...over 13 hours of unique sales training tech-
niques. “The 15 System” alone is worth the purchase
price. To get your set, mail your check for $300 to
Philips & Company, PO Box 985, Laurinburg, NC
28352. If you prefer, call (919) 276-1306 and your
charge card order will be taken by telephone. Your
tapes will be shipped postpaid the day we receive your &CO

&

Phillips

Broadcasting Sep 14 1981
106

Campbell & Young-Knoxville. Consuiting engineer:
Scott Baxter-Brentwood, Tenn. Principals: Brenda Har-
rison (90%) and Hal Bernard Dixon (10%). Harrison is
program coordinator for Nashville, Tenn., YWCA.
Dixon is Cleveland, Tenn.-based businessman with in-
terests in banking, real estate and fast food restaurants.
Harrison is also principal in applicant for new FM at
Fayetteville, Ark. Dixon is principal in applicant for
new TV at Lexington, Ky., and low power TV’s for
Cleveland, Tenn., and Rocky Mountain, N.C. Filed
Aug. S.

FM actions

® Cartersville, Ga.—Immanuel Educational Broad-
casting Inc. granted 91.7 mhz, | kw, HAAT: 441 ft. Ad-
dress: Route 5, Duncan Drive, Cartersville 30120.
Estimated construction costs: $13.400: first-year
operating cost: $3,375. Format: Educational. Principal:
nonprofit, nonstock corp. 1.B. Edward Tuten Jr is
president. It has no other broadcast interests. Action
Aug. 19.

m Kellogg, ldaho—George S. Flinn Jr. granted 104.3
mhz, 40 kw, HAAT: 2615 ft. Address: 25 Wychewood,
Memphis, Tenn. Estimated construction cost: $194.-
000; first year operating cost: $50,000; revenue: $65.-
000. Format: general interest Principal: Flynn is also
applicant for new AM in Arlington, Tenn.. and new
commercial TV in Memphis, Tenn. Action Aug. 14.

® Pekin, Ill.—Illinois Bible Institute Inc., granted 91.5
mhz, 35 kw, HAAT: 338 ft. Address: PO. Box 225,
Carlinville, 1ll. 62626. Estimated construction costs:
$125.000; first-year operating cost: $70,000. Format:
Educational. Principal: nonprofit, nonstock corp.,
Richard W. Dortch is president. It also operates
WIBI(FM) Carlinvilie and is applicant for new cduca-
tional FM at Champaign, 1ll. Action Aug. 17.

B Zanesville, Ohio—Christian Voice of Ohio granted
92.7 mhz, 3 kw, HAAT: 300 ft. Address: PO. 440
Reynoldsburg-New Albany Road, Albany, Ohio,
43054. Estimated construction cost: $46,957; first-year
operating cost: $56,069. revenue $80,000. Format:
religious/news/pop/classical. Principals: Fifteen direc-
tors of nonstock nonprofit corporation, licenses of
WVCO(FM) Gahanna, Ohio. Paul B. Patterson is
president. Action July 6.

m Kane, Pa.—Huber-Dixon Broadcasting granted
103.1 mhz, 3 kw, HAAT: 300 ft. Address: 5351 Wm.
Flynn Hwy., Rt. 8, Gibsonia, Pa. Estimated construc-
tion cost: $12,500; first-quarter operating cost: $14.-
750; first-year revenue: $50,000. Format: Top 40/CW.
Principal: Clarence V. Huber, Jr. and Thomas R. Dixon
111 (one-half each). Huber is employed by 2001 Night
Clubs of America in Bridgeville, Pa. Dixon owns ser-
vice station in Gibsonia. They have no other broadcast
interests. Action Aug. 13.

® Brownsville, Tex.—Educom Int’l. Inc. granted 88.3
mhz, 3 kw, HAAT: 297 ft. Address: 1783 Greenbriar,
PO. Box 3482, Brownsville, 78520. Estimated con-
struction cost: $36,000; first-quarter operating cost:
$6.,000. Format: Spanish. Principal: Applicant is
Brownsville nonprofit, educational corporation. Rober-
to Avitia is president. They have no other broadcast in-
terests. Action Aug. 19.

Ownership Changes

Applications

B KIOT(AM) Barstow, Calif. (1310 khz, 5 kw-D)—
Seeks assignment of license from Sunburst Broadcast-
ing Corp. to D.L. Developments Inc. for $350,000.
Seller: Ray M. Webb and R. Duane Anderson (50%
each). Anderson owns 51% of WDCF(AM) Dade City,
Fla. Buyer: D.L. Van Voorhis and wife, Margaret J.
(100% jointly). Van Voorhis is Colton, Calif., dentist.
Margaret is investor. Van Voorhis owns $1% of applicant
for new FM at Yucca Valley, Calif. Filed Aug. 26.

a KXEM(AM) McFarland, Calif. (1590 khz, 500 w-
D) —Seeks assignment of license from North Ameri-



can Media Co. 10 Caballero Spanish Radio Inc. for
$460.000. Seller: Ron T. Smith and wife, Nancy E.,
who own KXES(AM) Salinas, Calif. Buyer: Eduardo
Caballero (100%), who owns KNEZ{AM) Lompoc,
Calif., and one-third of KBNO(AM) Denver, Colo.
Filed Aug. 26.

a KATB(AM) Agana. Guam (570 khz. 5 kw-U)—
Seeks assignment of license from Magof Inc. to K-57
Radio for $558,800. Seller: Donald C. Brown and estate
of A.T. Bordallo, who have no other broadcast in-
terests. Buyer: Rick Wall (85%), Jon A. Anderson
(10%), Andrew M. Gayle (5%). Wall is Honolulu,
Hawaii, real estate developer. Gayle is Agana, Guam
attorney. Anderson is former general manager of
KUAM-AM-FM-TV. They have no other broadcast in-
terests, Filed Aug. 31.

8 KJEZ(FM) Poplar Bluff, Mo. (95.5 mhz, 100 kw,
ant. 410 ft.) —Seeks assignment of license from Farr
Communications Corp. to KJEZ Inc. for $600,000
(BROADCASTING, Aug. 10). Seiler: R.L. Farr
(100%), who has no other broadcast interests. Buyer:
James C. McCrudden (51%), James R. Cassaday
(10%), John A. Mack (9%), Edward D. Gibson Jr., W.
James Lee, John W. Shearer, Wyatt E Smith Jr., James
T. Stepp and Jobie R. Watson (5% each). McCrudden,
Mack, Shearer and Smith own 69% of WQPD(AM)
Lakeland, Fla., where McCrudden is general man-
ager and Cassaday is sales manager. Mack owns Lake-
land insurance agency. Gibson is physician. Lee is in-
surance agent. Shearer is heavy equipment servicer.
Smith is Eagle Lake, Fla., manufacturers representa-
tive. Stepp is salcs manager with American Airlines
and Watson is vice president of Winter Park, Fla.,
ceramic tile company. Filed Aug. 31.

8 KLYQ-AM-FM Hamilton, Mont. (AM: 1240 khz, |
kw-D. 250 w-N; FM: 95.9 mhz, 2 kw, ant. -790 f1.) —
Seeks assignment of license from Bitter Root Broad-
casting Co. to Alexander Communications Inc. for
$750,000. Seller: Luin K. Dexter (99%) and Mrs.
George Smith (19%), who have no other broadcast in-
terests. Buyer: Scott P Alexander (100%), is salesman
at KLYQ. Filed Aug. 7.

B KXBQ(FM) Ontario, Ore. (96.1 mhz, 27 kw, ant.
409 f1.) —Seeks assignment of license from Ontario
Broadcasting Co. to Capps Broadcasting Group Inc. for
$225.,000. Setler: Duane G. Kerttula and wife, Wenona
.. (100% jointly), who have no other broadcast in-
terests. Buyer: David N. Capps (32.17%), brother Gary
Capps (38.17%)., Gary's wife, Sharon (18.33%),
David's wife, Jeanne D. (4.05%) and six other mem-
bers of Capps family at 1.21% each. They are Bend,
Ore.-based group owners of four AM’s and two FM’s
and sold, subject to FCC approval, KGAL(AM)
Lebanon, Ore. (BROADCASTING, Aug. 17). Filed
Aug. 26.

® WANB-AM-FM Waynesburg, Pa. (AM: 1580 khz,
1 kw-D; FM: 103.1 mhz, 3 kw, ant. 623 ft.) —Seeks
assignment of license from Commonwealth Broad-
casters Inc. to Karas Broadcasting Co. for $544.000.
Seller: Kenneth R. Strawberry (51%), wife, Wilma H.
(39%), Philip M. Baker and Lawrence P Kessel (5%
each). They have no other broadcast intcrests. Buyer:
Joseph F. Hennessey, Lynda B. Lovett, Craig L. Siebert
and brother Thomas L. (23.55% each), Richard C.
Rowlenson (5.55%) and Stanley J. Karas (.28%). They
are Washingion communication attorneys and are
same principals who also bought, subject to FCC ap-
proval, WYVA(FM) Yorktown, Va. (BROADCAST-
ING, April 26, et seq.). Filed Aug. 26.

B WVYVW(AM) Grafton, W. Va. (1260 khz, 500 kw-
D) —Seeks transfer of control of WVVW Inc. from pre-
sent stockholders (100% beforc; none after) to John R.
Callahan (none before; 100% after). Consideration:
$150,000. Principals: Sellers are Jean Bolyard, estate of
Patrick W. Larkin (35% each); Mary D. and George P.
Beacom (10% each); and four others. Buyer is general
manager of WJIT(AM) Jellico, Tenn., and has no
other broadcast interests. Filed Aug. 24.

Actions

 WKUL(AM) Cullman, Ala. (1340 khz, 1 kw-D,
250 w-N)--Dismissed assignment of license from
Cullman Broadcasting Co. to The Honathan Christian
Corp. for $325,000. Seller is owned by Hudson C. Mil-
lar Jr. and family, who also sold WIRA(AM)-
WOVV(FM) Fort Pierce, Fla. (BROADCASTING,
Sept. 7). Buyer is principally owned by Robert Haa
(56.2%), general manager of WKUL. Action Aug. 20.

& WDLK(AM) Dadeville, Ala. (1450 khz, 250 w-
U) —Granted transfer of control of Fidelity Broadcast-
ing Inc. from Elise C. Timberlake (100% before; none
after) to Frank L. Pearson and others (none before,
100% after); consideration: $50,000. Principals: Seller

is disposing of her full 60% interest in station. 20% is
owned by M. Jackson Mitchell, who will remain prin-
cipal. Buyers are Joseph E. Marshall (40%), Frank L.
Pearson and Bary Ingram {(20% each). Marshall, cur-
rently vice president and 20% owner of WDLK, pro-
poses to acquire 200 more shares for total of 40%. Pear-
son is Dadeville pharmacist. Ingram is tax assessor for
Tallapoosa County, Ala. Action Aug. 24.

m KFKA(AM)-KFKZ(FM) Greeley, Colo. (AM:
1310 khz, 5 kw-D, 2 kw-N; FM: 96.1 mhz, 100 kw, ant.
660 ft.)—Granted assignment of license from R.G.
Inc. to Greeley Broadcast Associates for $1,840,000.
Seller is owned by Harris Enterprises (60%), Garden
City, Kan.-based group owner and newspaper publisher
owned by John P. Harris and family; and by Joseph J.
Tennessen (15%). and former FCC Commissioner
Robert Wells and Peter Macdonald (12.5% each). Har-
ris Enterprises alwo owns WJOL{(AM)-WLLI-FM
Joliet, Til.; KIUL(AM) Garden City and KTOP(AM)-
KDVV(FM) Topeka, both Kansas; KOZA(AM)
Odessa and KSEL-AM-FM Lubbock, both Texas and
30% of KBUR(AM)-KGRS(FM) Burlington, lowa.
Buyer is group of threc gencral and sixieen limited
partners; Bob Treadway, buying principal, is former
Colorado Springs broadcasting consultant with no
other broadcast interests. Action Aug. 28,

#8 WDLF(AM) Deland, Fla. (1310 khz, 5 kw-D)—
Granted assignment of license from David R. Hiil,
receiver to Deland Broadcasting Inc. for $250,000.
Selier: Wayne Wagner and Donald L. Stork (35% each)
and John C. Clancy (30%). Clancy and Stork own
WFLR-AM-FM Dundee, N.Y. Clancy owns 30%,
Stork 35%., ow WWIB(AM) Brooksville, Fla., and
each owns 45% of applicant for new AM at Cobleskill,
N.Y. Buyer: Michael B. Scott and Ronald L. Sutton
(50% each). Scott is sales manager at WDLF where
Sutton is general manager. They have no other broad-
cast interests. Action Aug. 26.

® WEEJ-FM Port Charlotte, Fla. (101 mhz, 3 kw, ant.
150 ft.)—Granted assignment of license from Broad-
cast Systems Inc. to Jotoma Properties Inc. for $650,-
000. Seller: I. Lynn Stephens (60%), Ronald Kays
(25%), E. James Robertson (10%) and Hugh Cardier
(5%), who have no other broadcast interests. Buyer:
subsidiary of Chambersburg Broadcasting Co., owned
by John S. Booth family. It also owns WCHA(AM)-
WIKZ(FM) Chambersburg, Pa. Action Aug. 26.

@ WDRL(FM) Monmouth, Ill. (97.7 mhz, 3 kw, ant.
210 ft.)—Granted assignment of license from
Lindstrom Broadcasting Co. to O’Connor Broadcasting
Inc. for $225.000. Seller: Douglas R. Lindstrom and
Dean R. Lindstrom Jr. (45% each) and Dean R.
Lindstrom Sr. (10%), who have no other broadeast in-
terests. Buyer: Michael G. O’Connor (65%), Mianne
S.. Debra S. and Dorea S. Mitchell, sisters, (10% each)
and John L. Miller (5%). O’Connor owns 10% KCHE-
AM-FM Cherokee, lowa. Mitchells are students and
ecach own 8.03%, class B non-voting stock of
KGRN(AM) Grinnell, lowa. Miller is staff announcer
and salesman at KCOG(AM)-KMGO(F